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For Years in the Lead

MARK
HEADTRADE

BULL'S

iead-stn1 Leading

Toronto Office:
30 Church St.

is the unparalleled record of these two brands of staple condiment.

COLMAN’S MUSTARD 
KEEN’S MUSTARD

Double Superfine Quality—In square tins.
Any dealer stocking these brands will be 

catering to the demands of the general 
public.

M AGOR, SON & CO.
AGENTS FOR THE DOMINION OF CANADA

403 St. Paul St. : : MONTREAL

The Dessert for an Invalid
should be very simple—convalescents require simple things. You might remind 
your customers that

Benson’s Prepared Corn
lends itself to numerous wholesome and appetizing dishes that do not put too 
great a task on the digestive organs and which are at the same time highly 
nutritious.

# pDWARDS BURG SlARCH (O
1^, LIMITED

MONTREAL- CARDINAL-TORONTO -BRANTFORD -VANCOUVER
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IT’S TO YOUR ADVANTAGE
when requiring

Verret, Stewart & Co., Limited
MONTREAL

THE

SALT
SALT SELLERS

Telfer’s Oatmeal Crackers

The Public 
Knows A 
Good Thing

That’s the reason why it keeps us hustling to supply the demand lor 
Teller’s Crackers. They’re good lor everyone and used by everyone"

Your profits will prove to you the popularity of Telfer’s

Try them at once

TELFER BROS., Ltd., Collingwood, Ont.
BRANCHES AT TORONTO, WINNIPEG, HAMILTON, FORT WILLIAM.
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is the unparalleled record of these two brands of staple condiment.

~ COLMAN’S MUSTARD 
KEEN’S MUSTARD

Double Superfine Quality—In square tins.
Any dealer stocking these brands will be 

catering to the demands of the general 
public.

MAGOR, SON & CO.
AGENTS FOR THE DOMINION OF CANADA

403 St. Paul St. : : MONTREALDouble Superfine

The Dessert for an Invalid
should be very simple—convalescents require simple things. You might remind 
your customers that

Benson’s Prepared Corn
lends itself to numerous wholesome and appetizing dishes that do not put too 
great a task on the digestive organs and which are at the same time highly 
nutritious.
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THE ST. CROIX
Factory at ST. STEP

Branches:—MONTREAL, TORONTO. WINNIPEG.
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Wasting 
Y our Energies ?

If it pays to push an article, it pays to push it to some 
purpose and to push more with an object of gaining perman
ent trade than of temporary profit. If the demand for any 
article stops when you stop pushing it, 95 per cent, of your 
energy has been wasted.

You waste no energy whatever in advocating the sale 
of these Fish, because people who buy them once will buy 
them again and again. Briefly, the intrinsic merit of both 
these articles backs up the highest praise you can give them.

SARDINES
(in Pure Olive Oil) 

BRANDS

“ Albatross” 
“Ambrosia”

PACKED BY

OLSEN & KLEPPE
TAVANGER, - - - NORWAY

Finest Quality Only

A. P. TIPPET & CO., Agents

Herring in Tomato
(Moir,

Wilson&Co.’s)
Nothing superior is packed. 

This is the specialty of

Moir, Wilson & Co.
ABERDEEN

Fine, Fat Fish
(Perfectly Cured)

Arthur P. Tippet & Company
Sole Agents.
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It’s All in the Name
Isn’t it a grand thing when you know 
just what you are selling ?
Everything goes right in the store where 
“Quality Goods Only” is the selling motto.

Every Grocer in Canada Knows that 
Clark’s Prepared Foods ARE 

“Quality Goods Only”
Every can bearing the name W. CLARK 
IS GUARANTEED ABSOLUTELY.

Your customers know the value of this 
guarantee.

They have TRIED, TESTED and 
PROVED IT.

The more ambitious you are to rise in 
the estimation of your customers THE 
MORE OF CLARK’S FAMOUS PREP
ARATIONS YOU WILL CARRY.

W. CLARK :: Montreal
MANUFACTURER of the CELEBRATED CHATEAU 

BRAND CONCENTRATED SOUPS

1
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SANITARY CANS
Baked Beans, Soups, 
Meats,Condensed Milk, 
Evaporated Milk .jt

Sanitary Can Co., Ltd.,
Niagara Falls, Ont.

BORDENS
EAGLE BRAND EVAPORATED MILK 
CONDENSED MILK peerless brand

gAik BORDE

lbe»rrheJgn.turs.

By recommending these Brands 
you will please your customers.

They are the best that 
Science can produce.

*0»

bÜWVORK U.SA

BORDEN’S CONDENSED MILK CO.
‘Leaders of Quality” Established 1857

Sales Offices and Agencies:—
MONTREAL TORONTO WINNIPEG 

and VANCOUVER

Mason ŒL Hickey, Winnipeg and Calgary 
WILLIAM H. DUNN,

Montreal, Toronto and Vancouver

I
UNSWEE-Tehl!il^

EVAPORATED m
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to His Majesty 

King George V.

By Special 

Appointment

Established 1817

a

Granola
Digestive

m

u

f

All varieties of the high-class Biscuits manufactured 
by this old-established and widely known Scotch 
Firm are now being regularly imported and can be 
------ supplied m all parts of the Dominion.------

SAMPLES AND FULL PARTICULARS FROM

SNOWDON & EBBITT, 325, Coristine Building, Montreal.
NEWTON A. HILL, _ 25, Front Street, Toronto.
MASON & HICKEY, 287, Stanley Street, Winnipeg.
The STANDARD BROKERAGE CO.,

852 864, Gambie Street, Vancouver, B.C.

The shortness and 
delicious flavour of

“Granola 
Digestive ” 
Biscuits

appeal at once to the 
palate and tempt the 
appetite .....

On account of their 

high nutritive value 
they provide a most 
agreeable and satisfy
ing form of diet for 

invalids, and should 
never be absent 
from the children’s 
luncheon or tea table

âHodttrkw

Biscuit Manufacturers,

Glasgow and London.
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Beans Make Good, Rich Blood

BAKED

THE SIMCOE BRAND 
GUARANTEES GRADE

As a Winter Food—
Baked Beans have a very great food value 
which is well understood by Canadian house
wives.

Beans baked, as area the ‘ Simcoe Brand j” 
Beans, have largely taken the place of 

the home baked, because they are 
thoroughly cooked without de- 

X m stroying their form, and the
flavoring is much more

BEANS
even and rich.

are made from selected beans, 
cooked by the latest scientific methods, 
all the sauces used are carefully prepared 
from ripe fruit and pure spices.

The result is a perfect can of delicious 
beans that you can sell to your best 
trade and secure repeat orders.

Try a Shipment Now

DOMINION CANNERS, Limited
HAMILTON, : : CANADA
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House
old enough to 

have a reputation, 
young enough to 

be abreast 
of the 
times

Packer’s
Celebrated

Chocolates
NEW IDEAS — NEW BOXES — NEW CENTRES

Packer s Canadian Bulletin, containing the latest Chocolate 
news, particulars of the most recent productions and much 
interesting matter, will be sent regularly to all jobbers 
upon receipt of request.

H. J. Packer & Co., Ltd., uL Bristol,
England

Extended tuoe can be fur
nished connecting Pump 

in store to barrel in 
cellar.

! ENTERPRISE
Old style grocers find a call for molasses usually annoying —it 
often means a trip down into the cellar ; handling of sticky 
measures—impossible to measure accurately. How different 
when equipped with the

“ENTERPRISE”
Self-Priming and Measuring

PUMP
THE NEW TOTAL REGISTERING DEVICE keeps tabs of the bar
rel’s contents—you're never “out of molasses." And the pump is' 
positively accurate—” Enterprise ” make—4 revolutions of the crank and 
you have a pint—no more—no less.
We manufacture a large line of Coffee Mills for hand, steam and electric 
power and other specialties for the modern grocer. Ask for our catalog.

The Enterprise Mfg. Co. of Pa.
PATENTED HARDWARE SPECIALTIES 

Philadelphia, Pa., U. S.A.
21 Murray Street, New York 544 Van Near Avenue, San Francisco

6
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CHIVERS’ pRriIe JAMS
Gold Medal Brussels International Exhibition 1910 

Grand Prix Festival of Empire, Crystal Palace, London, 1911

FRESHNESS—CLEANLINESS—PURITY
A lady in Canada writes to her friends in England, “ I felt quite at 
home at once, as they had Olivers' Jam on the table."

FROM THE FRUIT FARM TO THE FAMILY
TAOLE

The Daily Chronicle (Lone on) lays i “ The estate on which 
the fruit is grown covers upwards of 3ooo acres. The gathering of 
the morning is made into jam during the day, thus ensuring the 
perfect quality of the fruit. In the factories cleanliness reigns su
preme."

CHIVERS’ „Sg5&. JELLIES
The “Court Circular" says:—“They are distinctive in character and vastly 

superior to any others."

FLAVORED WITH RIFE FRUIT
JUICES

“Great Thoughts" «—“ Flavor and purity cannot be ex
celled.”
“Grocers' Review"«—“The highest possible state of 
perfection.

GOOD PROFITS GUARANTEED

CHIVERS & SONS, LIMITED
FRUIT GROWERS

HISTON - CAMBRIDGE - ENGLAND
For samples and

THE W. H. MALKIN CO., LTD.
57 Water St.

VANCOUVER, B.C.
(British Columbia and Alberta)

quotations apply to the agents :—
THE FRANK L. BENEDICT CO. 

144 Craig St. West 
MONTREAL

(Canada and Newfoundland}

S Cm vers'
COLD MEDAL .y

Table Jelly*

7
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WILL APPRECIATE
the quality of our preserves. 
They are manufactured from 
selected fruit and the fresh 
flavour is fully retained

Apply for price lisVto our 
Sole Canadian Distributors

THE MANUFACTURERS’ AGENCY CO.

MONTREAL, - J. W. Windsor, 22 St. John St.
ST. JOHN, N.B , S. Cecil Irvine, 48 Princes» St. 
HALIFAX, N.S., C. E. Creighton, Bedford Chambers. 
BOSTON, U.S.A , General Sales Office, 330 Board of Trade 

Building.

E.&T.PINK
LONDON, ENG.

Tkey Guarantee ‘ Repeats' !
ROWAT’S
PICKLES

AND

txr STUJ2 C BUTS CM
axemans. Onie/wcSaK$£Pfzac$a
■ATTRSOKaSO»
*WRT»C9.

GLASGOW

mm

PATERSON’S
SAUCE

are two lines of sustained profit which 
every grocer should handle.

Are ready, steady and profitable sellers.

ROWAT A CO, Scotland
CANADIAN DISTRIBUTORS—Snowdon & Ebbitt, 325 
Corlatine Bldg., Montreal, Quebec, Ontario, Manitoba, and 
the North-west ; F. K. Warren, Halifax, N.S.j F.H. Tippett 
St Co., St. John, N.B.; C B. Jar vie 6i Co., Vancouver, B.C.

8
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PERRIN’S
OPERA
Our latest Biscuit 

delicacy

FINGERS
Dainty design.unique 
and rich in flavor^

trade mark registered

WFW<|ww|llll

ALL GROCERS 
SHOULD STOCK

SjX COLD MEDALSj

u"i«rssU_
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_UvNS PHD licc ____ ^JLit

The original Bak 
mg Powder with 
a world-wide rep
utation of 70 years. 
A genuine British 
manufacture and 
recognized as 
the standard ar
ticle in the Mother 
Country.
Made from the 
finest and purest 
ingredients, abso
lutely free from 
alum, acid phos
phates or deleter
ious substances

fti;»r(k> ... .ui-

i lb., i lb. and 1 lb. Tins. 
Economical and Reliable.

George Borwlck & Sons
Limited

LONDON, ENGLAND
Cuital «ml: IEIIEH N. HUNRO, M3 

CMtlttM HOMTREU
»■ Vt

When over 95% of your customers use

WINDSOR SALT
for table and dairy, what is the use of 
taking up room in your store with any 
other brand ? Windsor Salt satisfies 
everybody, and it’s never dead stock 
on your hands.

THE CAMADIÀM SALT CO.,
iiMiTia

WINDSOR, ONTARIO.
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GOLD DUST
saves work for your customers by its cleansing power, and 
GOLD DUST advertising saves work for you by its selling 
power. One is as searching as the other—just as GOLD 
DUST itself goes into every nook and corner of the house
hold after dirt, GOLD DUST advertising goes into every 
corner of the country after customers and sends them to 
your store

MADE BY

THE N. K. FAIRE ANK COMPANY, MONTREAL

Regardless ol 
what you’re 
willing to pay 
ior coffee mill 
service and sat- 
i s f a c t i o n— 
investigate the

COLES 
No. 45
A thoroughly 

reliable mill 
that has seldom 
been equalled 
at any price, and 
never excelled.

COLES MFC. CO., PHIL»., P».
AGENTS—Chase A Sanborn. Montreal Todbunter. Mitchell A Co.. 

Toronto A Winnipeg: James Turner A Co.. Hamilton. Ontario: 
Kelly. Douglas A Co.. Vancouver. B.C,: L. T. Mewburne A Co.. 
Calgary. Alta.

MINCE MEAT
should 
bear. 
the

to assure its
QUALITY

Only the most carefully selected 
spices and fruits go into Sterling 
Mince Meat. It is prepared by 
our tried processes and is both 
delicious and wholesome.

This is an excellent line for Fall 
telling and yields a good profit.

THE T. A. LYTLE CO.
LIMITED

Sterling Road - TORONTO

10
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Have No Hesitation
in recommending to your best customer

‘Bluenose’ Butter
It always opens up in excellent shape, and 
its quality and flavor are remarkably fine. 
Taste * Bluenose’ yourself! Then you’ll 
feel more enthusiastic about recom
mending it.

SOLE PACKERS

SMITH & PROCTOR, HALIFAX, N.S.

SMITH
AND

PROCTOR
SOLE PACKERS

Halifax, - N.S.

CARTERS

Big Wheel Lemonade Powder
Table Jelliee, Mustard Powder

etc., etc.

H. W. Carter & Co., Ltd.
BRISTOL, - ENGLAND

Three Lines You Should Know 
and Introduce to Your 

Customers
Tone up your stocks of Condensed Milk by adding these 
three lines—New Ones and Good. They will bring you new 
customers and quick returns.

St. Georje Evaporated Milk, 4 doz. in case, $3.35 
Princess Condensed Milk, 4 doz. in case • $3.90 
Banner Condensed Milk, 4 doz. in case - $4.40

Order from your wholesaler or direct from the factory. 
Delivered in 5 cas. lots to any point in Ontario or East to 
Halifax.

J. MALCOLM CD. SON
ST. GEORGE ... - ONT

FARROW’S eA-r MUSTARD
THE BEST BRITISH MIKE—DIRECT FROM THE SHOWERS

In every market of the world FARROW'S “Â-1" has forced its way. Write your nearest 
agent for a sample tin. Compare the get up, the quality and the price—then you’ll know the reason why !

CANADIAN AGENTS:—
w. G. PATRICKfltCO., 77 York Street, Tor nto; T.A.MACNAB & CO., Cabot Bldgs., St.John’s, Newfoundland; W. A. MMONDS, 
89 Union St., St. John, N B ; RUTTAN & CHAPMAN, Fort Garry Court, Main St., Winnipet ; ROSE & LAFLAMME, 400 St. 
Paul St., Montreal; C. E. CHOATE & CO , Pi kford & Black’s Wharf, Halifax.

11
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i Quality
and

Profit

30 Bars to Box||$1.00

are assured you 
_____ in the brief sug

gestion that you 
stock these 3 
lines of the best 

eating Chocolate Tablets 
you can buy. They may 
bring greater success than 
your business has ever 
experienced.

Manufactured by
60 Bars to Box $1.00

D. S. PERRIN (ËL CO. Limited
LONDON - - CANADA

1 SILENT
MATCH.

■i. /-fAC<• :;.VWKCS5t1>

ÛÛA///V/Û/V AM/.-■>/ /■
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The Favorite Match 
is the Silent Match, the
DOMINION MATCH

Its head never flies off and the stick 
never breaks, because each match is 
made from straight grained wood, 
while the tip only blazes when struck 
purposely. —•

A Good Stock That Sells.

THE DOMINION MATCH CO., LIMITED
DRSBRONTO, ONT.

Or Omis Brokerage Ceepeey, Lieu ted, Tereete

DON’T CRY OUT
OVER LOST OPPORTUNITIES
There are unique profit possi
bilities AHEAD for every 
grocer who is featuring

BJELLAND’S
SMOKED 

HERRINGS 
IN BOUILLON

Only the finest small 
summer-caught herr
ings are packed in our patent 
cans under the cleanest and 
most sanitary conditions, and 
their distinctive flavour has 
won for them Dominion-wide 
popularity.

Retail profitably at 10c. a tin.

Ask Your Wholesaler

John W. Bickle & Greening
(J. A. HENDERSON)

HAMILTON ONTARIO

12
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MADE IN IRELAND

iS*’

JAM

4'Jit-•■£*%* a. ftüfemÀJ

:mim
A Difference in Flavor 

and Color
makes these home grown fruit 
jams special favorites everywhere.

Your customers will readily 
come to ask for the Irish Jam — 
for it is delicious.

MILLAR’S JAMS
allow an excellent margin of profit 
for the dealer.

THE RIGHT THING
Confidence is THE 
POINT in all trade.

bring you both—con
fidence of your custom
ers and the thing you 
want-—more trade.

“ESKIMO”
Sardine*

are packed from finest 
selected fish in pure 
French olive oil.

Write us for Prices.

Snowdon Ô? Ehhitt
Montreal - - Qucbe ORDER TO-DAY FROM YOUR 

WHOLESALER OR WRITE TO
MONTREAL-J. W. Windsor. 
QUEBEC—Albert Dunn. 
HALIFAX—A. B. Mitchell 
ST. JOHN. N.B —

W S. Clawson it Co. 
TORONTO—À E. Richards * Co. 
HAMILTON—

A. E. Richards it Co.

LONDON. ONT.—
Geo. L. GillespieSupplies may be had from the following :—Warren Bros. 6t Co.. 

Ltd.. Toronto. A. M. Smith it Co., London. W. G. Craig & 
Co.. Ltd.. Kingston. The F. J. Castle Co.. Ltd.. Ottawa. 
Lumsden Bros. Hamilton. Laporte. Martin it Co.. Ltd.. 
Montreal. Howe. McIntyre it Co.. Montreal. Bergeron. 
Whissell it Co.. Montreal. Forbee Broe., Montreal- Watt it 
Godon, Montreal.

WINNIPEG—W. H. Escott Co.

CALGARY—H. Donkin it Co. 
EDMONTON-

Dominion Brokerage Co.
VANCOUVER—H. Donkin * Co
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There is much more profit in keeping

Chase & Sanborn’s
COFFEES

than in trying to explain to a customer 
why you don't.

CHASE <& SANBORN
MONTREAL

TO THE WHOLESALE TRADE i

West India Co., Limited
305 St. Nicholas Building 
MONTREAL

THE CANADIAN HOUSE OP:

Sand bee h, Tinne 6a Co., Liverpool, Eng. 
Sandbach, Parker * Co., Demerara, B.O.

SUGARS
MOLASSES

and all West Indian Produce
We represent some of the chief houses 
in Barbados, Trinidad, Jamaica, St. 
Kitts, Antigua and other islands,' besides 
having our own house in Demerara, 
which was established there in 1782.

A»k us tor pr/oM before filling 
your orders for thm oomlng season

West India Co., Limited

PURE SOAP 
POPULAR IN PRICE

Large sales are founded on large 
service When you can make a 
cake of soap do its work thorough
ly. economically, without hurt to 
delicate fabrics and colors, you 
are sure of buyers.
Wonderful Soap does all of these.
It’s a Business Maker.

Excellent for display.

THE GUELPH SOAP COMPANY
GUELPH, ONTARIO

14
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Pure Goods Bring Increased Custom

Give Your Customers

Extra Granulated Sugar
and you link to your store the best class of trade. 

No other sugar will compare with it.

Make the test yourself. Place samples of other 
manufacturers alongside it. You will see the differ
ence and recognize the advantage to you of 
recommending “ Redpath" Sugar as the Best.
Extra Granulated 

Extra Ground 
Powdered 

Golden Yellow.

PARIS LUMPS 
in 100, 50 and 25 lb. boxes 

and in ‘ Red Seal” 
dust proof cartons.

The Canada Sugar Refining Co.,
Limited

Montreal, Can.
Established Is l»»4 ky Jobs Eedsslh

You are the man we want
—that is, il we haven't yet had the pleasure 
of putting an

ELGIN
National Coffee Mill

in your store. No mill can match the "Elgin" 
for rapid grinding and easy running, and it is 
unsurpassed for attractiveness and finish. 
Equipped with special adjuster device and 
the new style force feed steel-cutting grinders

snr ol tbs following Jobbers 
for our illustrated catalogue: 
WINNIPEG—G. F. * 1. Oalt (and 

branches): Tbs Codrllle Co. (end 
branches): Polar Bros.. Larson * 
Co. (and branches). 

VANCOUVER—The W. H. Malkin 
Co.. Ltd. Win. Braid A Co.: Kelly. 
Douglas A Co.. Ltd.

HAMILTON—lames Turner A Co.: 
Balfour, San A Co.: McPherson. 
Olessee A Co.

TOBONTO-Bbr. Blain. Ltd. 
LONDON—German. Eckert A Co.
ST JOHN. N.B—Q. B. Barbour A 

Co.: Dearborn A Co.
RBOINA. Seek.—Campbell. Wilson 

A Smith.
MONTREAL —The Canadian Fair

banks Co. (end branche»). 
EDMONTON. ALTA.—The A. Mac

Donald Co.

Woodruff & Edwards
co.

BL6W, DA.. D.S.A.

Tell Your Jobber 
You Want

IftOMTHEUMDOrSUHSHiHEj

This Mark on Every 
Box Insures the Best

Place Order Now for 
Fall Delivery

Letters Patent

LOZENGES
Should hv ill your eoiilet tioncry 

department

C. NELSON, DALE & CO., LTD
WARWICK, ENGLAND

15
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Brand
THE SION OP PURITY

BALFOUR, 8MYE & CO.,

Tartan Brand Teas, Coffees, Spices, Extracts, Baking 
I 911911 019110 Powder, Canned Fruits and Vegetables
Salmon and Sundries. Every tin and package guaranteed, 

f 8 8 Jams, Jellies, Marmalade.

ImaarSsI The above line» ere fully guaranteed
I III pBl 191 Vinegar. for quality, appearance and sale.

Phone 3595. Exchange to all departmente.

HAMILTONWHOLESALE 
GROCERS . .

THE
“WALKER BIN”

SYSTEM

is the only Complete Line of Modern 
Grocery Fixtures Manufactured in 
Canada.

It affords the best-known facilities 
for handling a grocery stock of any size 
and displaying that stock to the best 
advantage.

A “ Walker Bin ” Outfit will put 
new life into your business, and the cost 
will be small compared with the results 
that are bound to follow.

Write for Illustrated Catalogue 
MODERN GROCERY FIXTURES’ 

end let us give you an estimate.

Walker Bin & Store Fixture Co.
1 TITlli
i : Valia, a Itmlill.tiuM Mm. 

•nfcaiikma m! AlWrtu J. 6. SmIm,

aiilml I V. 1. Uliack, 13 It. KcMe lirait

LIMITED

Berlin, Ontario

THEY ALWAYS

Club House 
QUEEN OLIVES

because of the exquisite flavor

Qu'oHo uSf
■JIÙHn oliVTf(

that is preserved in them.
The fruit is carefully sel

ected for size, shape and color 
and preserved by our process 
which turns them out solid and 
luscious.

Try for the best trade in your town 
by handling Gorman, Eckert goods.

Write your Jobber tor Hota.

Gorman, Eckert & Co.,
LIMITED

LONDON. Ont. WINNIPEG, Man.

Fresh Cow’s Milk - Evaporated
, In every detail the greatest care is given in the preparation of

Canada First Evaporated Milk
Absolute-cleanliness and purity are preserved, and each can is guar

anteed pure and fully sterilized.
You can stake your reputation on its purity and perfection. The profit 

is a good one. See to your stocks to-day.
Mad. in Canada by Canadian.

THE AYLMER CONDENSED MILK CO., Limited Aylmer, Ont
Head Office., HAMILTON, ONT.

BBS=S=SSB . ■
IS
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SATISFACTION SATISFACTION

“ Melagama ”
TEA and COFFEE

Give all around Satisfaction—Satisfaction to you—Satisfaction to your customers—Satisfaction to us 
Because we are putting satisfactory quality in every package.

MINTO BROS.
You should place an order to-day-

TORONTO
YOU CAN HOLD YOUR ORDER
if you wish, but don’t you 
think it would be better to 
get it in now rather than 
have to rush to catch the 
post and perhaps dis
appoint your customers ?

«L’ETOILE”
MACARONI VERMICELLI SPAGHETTI
are the goods that have come to stay. They 
are what your most particular customers will 
be delighted with.

Our Prices are Right.
Our Goods are Fine.
Our Guarantee is O.K.

WHITE

Cie Française des Pates Alimentaires
6r9 HARMONY STREET, MONTREAL

WHERE YOU PROFIT
You introduce KO-KO-BUT, the cooking spe
cialty, to your customers—with success, we 
can safely predict.

YOU RECEIVE REPEATS
owing to general satisfaction, because KO-KO- 
BUT is more economical than Lard or Butter, 
is 100% pure vegetable fat, and never becomes 
rancid. Is free from odor.

KO-KO-BUT
“THE PERFECT COOKING BUTTER", is 
acknowledged by knowing housewives to be 
the “Key to Cooking Comfort.”

Send a trial order. Let your wife 
test it. Then you'll agree with us.
Packed in tins to suit your trade.

DOMINION COCOANUT BUTTERS LIMITED
MONTREAL

No AIui
in the old reliable

Cook’s Friend Baking Powder
The only powder with a pedigree 

order from your jobber
17
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MAKE NO MISTAKE
JAÎP AN TEAbS are absolutely PURE.

only permits the manufacture of really pure

WE HAVE A COMPLETE ASSORTMENT OF NEW CROPS ON SPOT AND TO ARRIVE.

FURUYA & NISHIMURA
___________ JAPANNEW YORK CHICAGO MONTREAL

THE WORTH OF

WHITESWAH
PERFUMED 100°/° POWDERED

LYE
HAS BEEN PROVEN BEYOND DOUBT

BY HUNDREDS

OF AGGRESSIVE GROCERS
»

A SIMPLE TRIAL

WILL PROVE TO YOU THE FACT THAT YOUR 
CUSTOMERS WILL APPRECIATE 25% MORE PURE 
LYE FOR THEIR MONEY—AND YOU SECURE A 
BETTER PROFIT.

SELL 
GINGERBREAD 

BRAND
V MOLASSES I 

It Pays

Four real reasons why you can increase your 
Molasses sales by selling “ Gingerbread Brand."

1. It is a strong baker.
2. It has a good body.
3. Its quality and flavour are unsurpassed.
4. It is put up in a large variety of sizes-

Give your wholesale a trial order for 
“ Gingerbread ” Molasses and be convinced.

Put up in tins—2’s, 3's, 5’s, 10’s and 20’s, 
Pails—l’s, 2’s, 3's and 5’s gals, and in barrels 
and l/2 barrels.

The
Dominion Molasses Co.,

LIMITED
HALIFAX. NOVA SCOTIA

THEY ARE A SUCCESS BECAUSE
The quality of the fish and the oil used, together 

with the design of the tin, make the

“DUNOYA” BRAND SARDINES
more attractive than the ordinary tin offered to 
retail at 10c.

CANADIAN AGENTS

J. W. Bickle & Greening, on™ï§n
(J. A. Hendereoe)

18
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ALIKE IN PRICE, BUT NOT IN QUALITY
THAT IS THE DIFFERENCE BETWEEN

CRYSTAL DIAMOND LUMP SUGAR
and other ordinary lump or loaf sugar. For the same cost you can obtain this extra high- 
class Table Sugar that is the perfection of Sugar Refining, and an added beauty and attrac
tion to every table. Secure a box from your jobber to-day. Sold in bulk ot- in cartons 
to retail at popular prices.

The St. Lawrence Sugar Refining Co., Limited
MONTREAL, QUE.

THE TASTY PICKLE!
You can make aure of pleasing the public palate if you 
are selling

Queen Quality
PICKLES

This high grade line is 
made solely from the 
freshest and choicest 
vegetables, and first 
quality vinegar and 
other ingredients, and 
they are handled and 
prepared in a factory 
that is a model of 
sanitation and cleanli
ness.

Put up in 10 oz. and 
20 oz. bottles.

PURE TOMATO CATSUP

Send to-day for prices 
and discounts.

Taylor & Pringle Co., Ltd., OWEN SOUND 
■ONTARIO.!

61 BANNER ** Is not 
“ Just as Good

IT’S

BETTER
Good

Points
of

The Banner

are
Brought 
out in 

Bad
Weather

It Won’t 
Blow Out, 
Bust, 

or
Leak

Costs 
No More 

than 
Inferior 

Lanterns.

Sent/ Coupon for Calendar

Ontario Lantern â Lamp Co., Limited
Hamilton, Ont.

THE, TEST OF TIME
has both proved the value and reliability of

JAMES DOME BLACK LEAD
The finest article of stove polish in the world. If you want the same high-class polish in paste 
form, just ask for

DOMELINE
This is simply Dome Lead in paste form, put up in a big tin to sell at

F I VC O K NTS
W. G. A. LAMBE & CO., Canadian Agents, TORONTO
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HOUSEWIVES
FAVORITE

WHITE DOVE
Cocoanut

The White Dove, symbolic 
of purity, is the proper brand 
for this popular cocoanut. 
Every can passed over the 
counter will return rainy 
profits in good will. Be sure 
to stock “White Dove.” Full 
particulars from

W. P. Downey
MONTREAL. QUE.

THE PEOPLE OF

JAMAICA
are now buying things in the 
United Stetee which the) ought 
to buy in Canada. They don’t 
know what we can do. A email 
advertisement in the

KINGSTON
“GLEANER”
might bring inquiries. Better 
write lor rates le

I.CSTIWAIT, Halifax

The GRAY, ÏIUI6 A SPARLIIR CO.. LiaiM 
SALT

MANU F A CTURERS
Granted the highest awards In com

petition with other makes.

WiMOHAM ESTABLISHED 1871

ALUMINUM ADVERTISING NOVELTIES

CHRISTMAS SPECIALITIES
Write me for Artistic, Useful and Ever

lasting Articles. Cheapest and Best.

H. H. Chambers,29 QuVeÔRb\cihômb*r*
Write, or Phone M. 6126

FINEST
ENGLISH KIPPERS

AND

EUROPEAN GAME
Ven Ison 
Exporters

CORRESPONDENCE INVITED

ROBERT ISAAC, Ltd.
U GT. CHARLOTTE ST.

LIVERPOOL, England

MOP-STICKS
------ OF DURABILITY

are the “T A R B O X BRAN D” 
No. 8 Plain Cloth Holder 1 Stamped 
No. 10 Combination Brush/Head.

Specify through your Jobber along 
with Self-wringing and Crank-wring
ing Mope. Manufactured by

TAFBOX BROS. • Toroilo, Oitario

We Oder

£e2T2î Common Sonmo
kills {
111 Mrs ui W

And Onmmm
■ that It gfrm i

ft !.. Tin*. 6.1
I a no seed eager, tor 

'Maattan and ee, 
Vrtta tor prices

SUCHARD’S COCOA
Tbla la the aaaaee to push SUCHARD I 
COCOA. Free new en Cesse will be la 
demand dalla. It para Is sell the beat. We 
guarantee Suchard'a Cocoa as ai net nil ether 
makes. Delieieua in Barer. Prises Just right 
FRANK L. BENEDICT * CO.. Montreal 

A eeeta

O. E. Roblnaon 4 Co.
Manufacturera and Buyer» of Dried, 

Evaporated and Canned 
Apples

/raoemo/y, - dill- Ontario 
ESTABLISHED 1886

WINDSOR SALT
CAR LOTS OR LESS Prompt -frn.,t, 
Write us for pricee. Phene order at our

TORONTO MALT WORK»
TORONTO. ONT. GSO.J. CUFP.M----

20

A Good 
Reputation
Can only be secured by sell
ing first class goods all the 
time. It is now high time 
for you to stock

PICKLING SPICES
We recommend a trial of 

the

PRINCE OF WALES 
BRAND

which always gives entire 
satisfaction and ensures re
peats.

MINT SAGE 
THYME SAVORY 

MARJORAM
All herbs packed in X-lb. 

open face cartons.

S. H. Ewing & Sons
MONTREAL Br—h TORONTO

omixss
CHINESE
STARCH
HAVE YOU 
A STOCK?

GREAT
SELLER

ALL
THE TIME

•AT PRICES

ICEAM KILLS
MONTREAL
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Specialists in.Italian Products

Limite q

tftlitUH 1

.murrJAMS

t o aniTH

mm ^ Wy.*aSiiliil

JAMS, PRESERVES and MARMALADE
THAT INSPIRE CONFIDENCE

Boom Your Prof Ho
for it is easier to sell goods that have given 
satisfaction in the past, and you are free to 
recommend the E. D. Smith goods. They 
are honest goods.

MADE BY E D SMITH,
AT HIS OWN FRUIT FARM 

WINONA. - - ONTARIO

Ploaoe Your Cuotomoro
by their splendid flavor and the extra fine 
quality of the fruit used in making them up. 
No preservatives are needed with such fruits. 

They will come for more.

AGENTS—NEWTON A. HILL, Toronto ; 
W. H. DUNN, Montreal ; MASON & HICKEY, 
Winnipeg; R. B. COLWELL. Halifax, N.S.: 
J GIBBS, Hamilton.

There’s No Use Worrying
if your profits are not as large as you expected. You can 
overcome any shortage by dropping us a line. It will only cost 
you a cent and you will get in touch with a House offering fast 
selling and profitable lines to the trade all the time.

Here’s Something. An Example.

“Orsenigo” Brand Macaroni
Goods which are guaranteed perfectly fresh, naturally wholesome and delightiully appetising.

25 1-lb. boxes for $2.10
We have various other good propositions for you. It won’t do any harm to inquire.

WRITE
IMMEDIATELY

TORONTO MONTREAL
21



THE CANADIAN GROCER

Manufacturers’ Agents
and Brokers’ Directory

Manutacturere and merchants cannot expect to develop, nnl«t«l« 
and get the beat out of the Canadian market without the aaalat- 
ance of local agents. The following la a representative list of reput
able agents. The service department of the Canadian Grocer ia at 
the disposal of firms wanting agents or of agents wanting agencies.

-WESTERN PROVINCES-
THE

W.H. ESCOTT CO.
Wholesale 

Grocery Brokers
137 BAAvNEruTEYNE WINNIPEG

COVERING

Manitoba and Saskatchewan
CORRESPONDENCE SOLICITED

WATSON & TRUESDALE
Wheleea

DISTRIBUTORS, LIMITED
T. O. Drew* W

EDMONTON. ALBERT A

-TORONTO

WINTER APPLES
We have a few cars to offer.

wniTi on wine.

WINNIPEG, MAN.
W. H. Hillman & Sons
Wholesale Grocery Brokers

TORONTO

—WINNIPEG—
H. G. SPURGEON

Wholesale Broker eel Maautacterere" Aseel
tT—»*Uer, Bn tot and Foroign A gen «te» Ballot MA. 

mb Chamber» oI Commerce. P.O. Eos 111]

WINNIPEG 
TOMLINSON, SEMMENS & CO.

WHOLESALE GROCERY BROKERS
Of Bee eel Track Warehoeee, • 92 Aleiaaler St. E.
Correepondence solicited on domeetic and 
foreign linee. P.O. Box, 1502

W. G. PATRICK a. CO.
Agents

77 York Street. Toronto

W. G. A. LAMBEACO.
TORONTO

Grocery Brokers and Agents. 
-mabUehed U»

WESTEIN DIST1IBDTS1S LI1ITE1 MacLeren Imperial Cheese Co.
W bel mile Ceeelesles M.robab.it», Ceeiene 
■r“,r' Sf* Meeeleetorera’ Ag.au. Care Dla- 
t riba tad. Wirabeuaad aid Ferwerdad. Warabouaa 

Treeefer Tr.ak. Be.learn eellcltad. Osr peal- 
dee te gear eppertaeiir.
• ABKATeOE,

AGENCY DEPARTMENT
Aeeeta lor Grocer»' Specialties aad Whntea.lq 

Grocery Broheaa

WESTIBB CAM ABA TORONTO. Ont. DETROIT. Mich.

—MOOSE JAW— 
WHITLOCK A MARLATT

Dtetrlbuttng aad Forward!eg Agaats. 
Wmebouee on C.P.R. spur track. 
Promptmeea aad Satielacdoa guaraateed. 
Buadaeaa Solicited.

G. C. WARREN
Box IBM, Regina 

IMPORTER, WHOLESALE 
BROKER, and MANUFACTURERS’ 

AGENT
Trade EemMiahed U Years.

Headquarters (or
New Orleans Fancy Molasses

Barrels and Half Barrels 
PRICES RIGHT

LIND BROKERAGE CO.
11 From Bt. Feet TORONTO

.. When writing advertisers Madly 
tide having seen the adi 
this pay*.

----- MONTREAL
FOR SALE

Cheap for cash, Fruit Cleaning Plant 
with Date Press. In good running order.

J. T. ADAMSON & CO.
Customs Brokers 

and Warehousemen

17 St. Sacrament Street, Montreal
TEL. MAIN rn BOND M

- - - - - MARITIME PROVINCES _ _ _
J. W. GORHAM a CO.

Manufacturers’ Agents and Grocery 
Brokers

HALIFAX NOVA SCOTIA
Wa are open tor a lew high da* specialty 

linee

J. A. TILTON
WHOLESALE GROCERY BROKER

ST.JOHN, N.B

Correspondence solicited with Houses 
looking for first-class grocery connections.

W. S. CLAWSON a CO.
Manufacturera’ Agent» and Grocery 

Brokers.
Werebeeeanei

ST. JOHN. - - . N.B.
Osee 1er e lev mere ftrat-elssa Uses.

- - - - - - - - - NEWFOUNDLAND_ _ _ _ _ _
T. A MACNAB a CO.

ST. JOHN’S, NEWFOUNDLAND MANUFACTURERS’ AGENTS
end COMMISSION MERCHANTS

taw""»» tadauofWi Prompt end mndel eb- 
Leolioe bo ell ootinasa *n |i.|irilumia Obfata eddraaa: "Meoaeb." Sc Jobi!i ' 

Cedes: A.B.O, Mb adWen. and gal rue.

Usn this spRce to talk to 
Old Country, Canadian 
and United States Manu
facturers.

If rev we leokieg 1er trade with lileb aterebeau 
ktreramufjiethSe* 7wlawhh

Irish Grocer, Drug, Provision 
and General Trades’ Journal
10 Garfield rha*h*d, Belfast, Ireland.
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WESTON’S
SODA BISCUITS

Put up in all sizes—
Packed in FREE Corru
gated Cartons. Delivery 
absolutely Guaranteed.

SAMPLES AND PRICES ON APPLICATION

George Weston, Limited
TORONTO
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THE DELICIOUS FLAVOR 
OF

“KitCoffee”
CANNOT BE COPIED

That is why anyone who 
compares “Kit” Coffee 
with its imitations keeps 
using “Kit” right along.

The manufacturers of 
“Kit” Coffee have the sec 
ret of obtaining in bottled 
form a highly concentrated 
essence of the finest coffee 
and chicory with a de
lightful flavor and aroma.

Priee-Nea. 6-01. belts, (bsietlfel package) SI.66 per dez.
•• 10 oz. •• •• •• 1.00

If you haven’t stocked it yet, order at 
once from your wholesale grocer, or

Caaadlaa Aeeato :
THE HkRRY HORNE CO., 309 Ring Strew Weet, TORONTO 
A. TYTLER. Temple Beildiae, LONDON
J. A. CRO ..................................................Bedford. HALIFAX

KIT COFFEE CO.,' Bovtn, Clisgow
THE DOMINION

SALtT
Contains 
No Grit

Strictly high-grade processes are ad
hered to in the manufacture of Century 
Salt. We guarantee that absolutely no 
foreign matter or undesirable chemical 
ia present in our product.

ll Faya le 
Beadle Ike Seal

T C° LIMITED
SAHNIA, ONT.

Century 
Salt is the 
Best there

is.

,

The whole world 
is drinking

CAMP’
4;É| COFFEE

■ and means to drink a 
.....................  . ■ great deal more of it.

*" ZllZZZDON'T have to murmur ‘Not in 
-  stock" when the next iit«|airer callsl

_ _ _ . „ Ask voter Wholesale House
K. Paterson tr Sow ■ T.A MP to-day.

C.ffu Specialist» ■________

TEA LEAD
/Aaed /flOOrrMf/bfl)

Buy “PRIDE OF THE ISLAND" Brand
as extenelvely used for years past by moat of the leading 

packers of Tea In Canada.

ISLAND LEAD NULLS, LIMITED
Tel. Address i "Laminated," London. LIMEHOU8E,
A.B.C Codes used 4th and 5th Editions LONDON, E., ENO.
Canadian Agents HUGH LAkfBE * CO . TORONTO

ll HUNTER WHITE. ST. JOHN, N.B. 
CECIL T. GORDON, MONTREAL

M I I ANS

Pli The Shreds Sell McLean's

WHITE MOSS"
COCOANUT

Not Ground—but Stripped
COCONUT

from extra select cocoanuts, full flavor.

CANADIAN COCOANUT CO.
Sole Makers, Montreal

21



THE CANADIAN GROCER

Comfort Soap Sealing “ "
Free with 25 Cases Comfort Soap 

Or with 10 Cases Comfort Soap and $2.00 
Or with 5 Cases Comfort Soap and $2.50

ADVANTAGES

SAVES TIME 
SAVES TWINE

Parcels are securely fastened and cannot 
be tampered with as is the case with 
twine.
Advertisement of Grocer enters each 
customer’s house on one or more 
parcels daily.

Each roll of tape is 9,600 inches long and capable of sealing 2,400 parcels.
Rolls of tape with our advertisement only are supplied by us absolutely FREE.
Rolls of tape with CUSTOMER’S ADVERTISEMENT alternating with ours 

are supplied at 25c. per roll or given free as premiums. No orders taken for less 
than 20 rolls of tape.

DIRECTIONS:—Draw required length of tape across 

the roller, pressing it on roller to moisten, then lift upward and 

press it against cutter and seal parcel. When roll of tape be

comes smaller, tighten thumb-screw which is located under the 

cutter to prevent tape sliding too freely. Always keep plenty 

of water in the pan.
Tearing Off the Tape

ADDRESS

PUGSLEY, DINGMAN & CO., Limited
TORONTO

Wetting the Tape

26
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Send us your Orders for Immediate Shipment
New Season’s California—

ALSO Apricots
BELGIAN PEAS Peaches - ■

Moyens* Fins, Ex. Fins & Sur. Ex. Fins
Our Quotations are Right Prunes

IN STOCK.- Valencia Raisins
PURE CANE SYRUP—In Half Barrels

This has a fine flavor and good color, and at a very attractive price.

Prompt Shipment Guaranteed

EBY-BLAIN, LIMITED
Wholesale Grocers. TORONTO

New 1911 Model 
Keith Account System

As convenient to operate as a 
roll-top desk.

Stop Guessing
When the day is over are you sure that nothing 
has left your store without being charged, or do 
you guess at it? With the Keith Book System 
you would be SURE of it—for it stops forgotten 
charges. If you are using the old Day Book 
and Ledger meihod, you never know but only 
guess you have not skipped items in posting.

If you are using some of the so-called drop-leaf 
slip systems you can only guess at the amount of 
time and money you are losing through getting 
accounts mixed, bringing forward wrong past 
accounts, and losing slips.

Are your accounts properly protected against 
fire, or have you been guessing that you would be 
fortune-favored and never have a fire ?

One-writing Self-Indexing 
Fire-proof

BUY A KEITH SYSTEM
and be on the safe side like the list of merchants below, all of whom had fires destroying their stores and stocks of goods but 
whose accounts were all saved.

HERE THEY ARE
D. D. BOWERS, Liberty Center, Ohio 
GUSTAVE KRATZIG, Pittsburg, Pa.
J. RUMMER & CO., Uhrichsville, Ohio

w. D. DICKEY is SON, Springfield, Ohio 
A. F. BENDER, Cumberland, Md.
THOS. H. CARROLL, Hartford, Conn.

Stop Guesaing—Write at once for full information.

THE SIMPLE ACCOUNT SALESBOOK COMPANY
SOLE MANUFACTURERS. ALSO MANUFACTURERS OF COUNTER PADS FOR STORE USE 
1926 Depot St., FREMONT, OHIO, and HARTFORD, CONN., U.S.A.

Victor Archambault, 28 Bridge St., Sherbrooke, Que., Representative for Quebec and Maritime Provincea.
Sydney McKee ver, Box 843, Brock ville, Ont.
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NINETY
POUNDS

is the increase in 
past four weeks.

‘SALADA” Sales for the

For week ending Sept.
m a «

2nd 52,343 lbs. increase 
9th 11,037 “

“ “ “ 16th 8,553 “
" “ “ 23rd 18,354 “

a total of 90,287 lbs. This means that over 
eighteen million more cups of “SALADA” 
Tea were drunk during these four weeks than 
during the corresponding weeks of 1910.

INDEX TO ADVERTISERS
A

Adamson, J. T., ft Oo............................. 22
Allen, 8..............   51
Allison Coupon Oo.................................. 61
Armsby, J. K............................................ 15
Aylmer Condensed Milk Oo............... . 16

B
Baker, Walter, A Oo...............................  51
Balfour-8mye A Oo.................................. 16
Benedict, F. L.......................................... 20
Bickle, J. W., A Greening..............  12 18
Borden Condensed Milk Oo..................... 8
Bor wick Baking Powder......................... 9
Bowser, 8. F. A Oo...................................  61
Bradstreets................................................ 61

c
Campbell Bros. A Wilson........................ 41
Canada Sugar Refining Oo.................... 16
Canadian OoooanntOo............................. 24
Canadian Balt Oo................................... 9
Garter Oo., H. W....................................  11
Chamber*, H H..................................... 20
Ghaput, Fils A Ote.................................. 47
Chase A Sanborn....................................  14
Chivers A Go., F...................................... 42
Ohivers A Oo., 8....................................... 63
Chivers A Sons........................................ 7
Oioeri A Oo , Ohae................................... 21
Oie Française de Pates Alimentaires.. 17
Clark, W.................................................. 2
Otawsoo A Oo.......................................... 22
Coles Mfg. Oo.......... ............................... 10

on Sense Mfe CM......................... 20
t Oyster Go........................... 66

_________ os............................................ 66
Orsssent Mfg. Oo..................................... 49

D
Dailey, F. P. Oo....................................... 62
Distributors, Ltd....................................  22
Dominion Cannera, Ltd......................... 5
Dominion Ooooenut Butters, ltd........ 17
Dominion Match Oo............................... 12
Dominion Molasses Oo.......................... 18
Dominion BaltOo.................................... 24
Downey, W. P.......................................... 20

E
Eby-Blain, Limited................................ 26
Edwardsburg Starch__ outside front cover

Eckardt, H P..........................................  39
Enterprise Mfg. Oo................................. 6
Esoott, W. H. Oo.. The........................... 22
Ewing, 8. H., A Sons..............................  20

F
Fatrbank Oo, N. K.................................. 10
Farrow A Co , Jos................................. 11
Fearman, F. W , Oo................................ 44
Furuya A Nishimura..............................  18

Q
Genesee Pure Fo'd Oo.......................... 60
Gillett, B. W?. Oo., Ltd.......................... 47
Gorham, J. W., A Oo.............................. 22
Gorman. EoksrtA Oo............................. 16
Gray, Young A Sparling.........................  20
Guelph Snap Oo....................................... 14
Gunns, Ltd.............................................. 44

H
Halifax Cold Storage Oo ...................... 65
Holbrooks, Ltd........................................ 57

I
Imperial Tobaooo Oo..............................  58
Iriah Grocer............................................. 22
Isaac, Robert ......................................... 20
Island Lead Mills Oo.............................. 24

J
James Dome Black Lead...................... 19
Jameson Ooffee Oo................................  40

K
Kit Coffee................................................  24

I.
Lake of the Woods Milling Oo............

outside back cover
Lambe, W. G. A...................................... 22
Laeoeilee de Mercado A Oo..................

inside back cover
Lemon Bros............................................. 50
Lind Brokerage Oo................................. 22
Lytle Oo., T. A....................................... 10

Me
MacFarlane, Lang A Oo......................... 4
MaoLaren Imperial Cheese Oo.............. 22
MeoVab, T. ▲., A Oo..............................  22

MoOabe, J. J...........................................  52
McDougall, D.. A Go.............................. 58
McLaren, W. D....................................... 17
MoLeod A Clarkson...............................  40
McVitie A Price...................................... 48
MoWilllam A Bverist..............................  52

Magor. Son A Oo........... outside front cover
Malcolm, Jno, A Son.............................. 11
MeChewson’s Sons................................... 48
Mathieu, J. L., Oo................................... 48
MOlman, W. H.. A Bon........................... 22
Minto Bros..............................................  17
Mooney Biscuit and Gandy Oo.............. 49
Mott, John P. A Oo.............................. 48

N
Nelson, Dels AOo...................................  15
NMhokdn A Bain.................................... 43
Nickel Plate Stove Polish Oo................. 62

Ocean Mills............................................. 20
Ontario Lantern and Lamp Oo............. 19

Packer A Oo............................................. 6
Paterson, R............................................... 24
Patrick, W. G. AOo.................................. 22
Penin, T». B. A Oo............................ 9 12
Phoenix Packing Co ................................ 13
Ptoirford A Blaofc............. Inside back cover
Pink, EAT ...........................................  8
Pugsley, Dingman Co.............................. 25

Queen City Oil Oo............inside back cover

Reindeer, Ltd.........................................  44
Robinson A Ho., O.K .............   20
Rook City Tobacco Co........................... 69
Rowat A Oo............................................. 8
Ryan, Wm. Oo.......................................  44

Salada Tea................................................  27
Sanitary Can Oo..................................... 3
Sherbrooke Cigar Co................................. 59
Simple Account fca.eslcok Co............ 26
Smith, B. D.............................................. 21
Smith A Proctor.......................................  11
Snap Oo., Ltd.................. inside back cover
Snowdon A Ebbitt.................................... 13
Spinelli, A Co , D.................................  40
Spurgeon, U. G........................................ 22
Stevens A Soloman..................................  53
Stewart, I. O............................................  20
Stringer, W. B.......................................... 53

T
Tar box Bros..........................   20
Taylor A Pringle..................................... 19
Tilton, J. A............................................  22
Tippet, Arthur P., A Co......................... 1
Tomlinson A Semmsns..........................  22
Toronto Salt Works...............................  20
Tuokett, Geo. 8., A Son Ob...................  69

u
United Soap Co....................................  40

Victoria Fruit Exchange.,

17
St. Croix Soap Mfg. Oo. .inside front cover
St Lawrence Sugar Refining Oo.......... 19

w
Walker Bin and Store Fixture Oo......... 16
Walker, Hugh. A Bon.............................. 53
Warren, G. C........................................... 22
Wateon A Trueedale......................  22
Wellington Mills.............inside back cover
West Indie Oo......................................... 14
Western Distributors, Ltd................... 22
Weston Ltd.. George............................ 23
Wefchey, J. H..........................................  42
White AOo.............................................. 53
White Swan Qpàôe A Cereals, Ltd......... 18
Whitlock A Mariait................................  ft
Winn A Holland............... inside back cover
Woods A Oa. Walter.............................  63
Woodruff A Edwards....................  15

3146



Review of Flour and Cereal Markets
Movement in Prices of Flour and Cereals During Past Few Years—Certain 
Similarity in Price Movement of Flour in Recent Years—Few Changes So Far 
This Year—Changes in Rolled Oats and Rolled Wheat.

The tall trade in flour and cereals is 
beginning to be telt, and interest in gen
eral is becoming more marked in these 
lines. It may, therefore, be of interest 
to the grocer to review the movements 
of the market during the vast few years.

There have been few price changes in 
flour so far during 1911. The year has 
been most unusual in that regard when 
compared with the many changes in 
preceding years Another feature which 
may be of interest to the merchant is 
the fact that flour at the present time 
is lower than at the same time in 1910 
and 1909

Flour Changes Somewhat Uniform.
There is, however, a certain similarity- 

in the movements of- flour in the past 
iew years. In 1909 and 1910 flour went 
higher during the first half of the year, 
unfavorable weather during the summer 
months working for higher prices. Then 
as the crop began to come forward 
prices dropped. This year flour on a 
Toronto basis started at $5.50 per bar
rel. Slight decreases occurred in March 
and April, due to a plentitude of wheat. 
In the middle of August there was a 
20 cent advance, bringing prices up to 
the present basis of $5.30. From April 
14th until this advance took place flour 
was at the lowest point it has reached
in three years. Quotations for 1st pat
ents in Toronto during 1909, 1910 and 
1911, with the various changes are as 
follows:

mi.
Jan. 1 ...........................................  5.50
Mar. 3 ................................................ 5.40
Apl. 14 .............................   5.10
Aug. 18 .....................................,......  5.30

1910.
Jan. 7 .................................. ................ 5.30
Jan. 14................................................ 5.60
Feb. 4 ................................................ 5.70
Apl. 29 ......   5.60
May 6 ....... ........................................ 5.50
June 3 ............................................... 5.40
July 1..................................................  5.50
July 8 ............................................... 5.60
July 15 ..........».................................. 5.80
July 22 .........................................  6.20
Sept. 9 ..... -....................................... 5.90
Sept. 23 .:........................................... 5.70
Nov. 11 ......................................  5.70
Nov. 25 ............................................. 5.50

1909.
Jan. 7 .....................   5.80
Jan. 29 .............................................  5.60
Feb. 19 .............................................  5.80
Apl. 16 ..............................   6.00

Apl. 23 ..............................................  6.10
Apl. 30 ............................................... 6.20
May 14 ...............................................  6.30
June 11 .............................................  6.40
Aug. 13 ...................   6.20
Aug 27 .............................................  5.75
Sept. 3................................................  5.60
Oct. 1 ................................................  5.30
Nov. 11 ..................   5.30
Nov. 25 .............................................  5.30

High Price of Rolled Oats.
Rolled oats with the recent advances 

have reached quite a high figure, and are 
at present the highest they have been 
since Aug. 20, 1909. They are 40 cents 
per hag higher than at the opening of 
the year, and 55 cents above the lowest 
point of the year, which was March 3, 
when Toronto prices reached $2.05 per 
bag. Present prices at Toronto are 
$2.60 per bag compared with $2.20 at 
the same time last year and $2.50 at 
the corresponding time in 1909.

Quotations showing the changes in the
past three years are as follows:—

1911.
Jan. 6 .............................. . ............ .. $2.20
March 3 ............................................. 2.05
April 28 ............................................. 2.15
May 19 ............................................ 2.15
July 21 ............................................ 2.35
Sept. 1............................................... 2.45
Sept. 15 .............................., ........... 2.60

“When you purchase a business is it 
necessary to do anything besides hand 
over the purchase price and get busy?”

There is, if you would fully protect 
yourself. The procedure accompanying 
your purchase will vary w-ith the pro
vince in which you reside. If you are 
buying a business in Ontario for in
stance the operation is easily accom
plished. However, if you should be do
ing the same thing in Manitoba you 
must take a little more time and 
trouble.

“Oh, I suppose they have some use
less red tape in Manitoba,” is the re
ply one is likely to get, unless the in
quirer is acquainted with particulars, 
for business men in general agree that 
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1910.
Jan 7 ...........................   2.30
Jan- 28 ............................   2.40
March 11 ........................................... 2.30
March 25 ....................................   2.20
April 8 ............................................... 2.00
May 20 ..................   1.90
May 27 ................   2.00
July 22 ............................................. 2.30
Aug. 5.................................................. 2.45
Sept. 23 ..„.......................................... 2.20
Sept. 30............................................... 2.25
Oct. 28 .............................................. 2.05
Dec. 2 ...... ....................................... 2.20

1909.
Jan. 1 ................................................ 2.50
Feb. 26 .............................................. 2.60
May 28 .........   2.90
Aug. 6.................................................. 2.65
Aug. 20................................................ 2.50
Oct. 15 ..........   2.40
Nov. 26 .....    2.30
Dec. 2.................................................. 2.20

The Rolled Wheat Market.
While rolled wheat has done some

fluctuating during the past 12 months, it 
is practically back to the same figure as 
a year ago, when quotations in Toronto 
were $2.85 per hundred pounds. At the 
present quotations are $2.90. At the 
same time in 1909 they were higher, 
ranging from $3.25 to $3.50.

Manitoba as well as some of the other 
provinces are far ahead of Ontario in 
the matter of transferences of business
es. Let us get to the explanation.

The following letter has just been re
ceived by The Canadian Grocer:—

The Canadian Grocer,—I have a 
friend who is about to buy a grocery 
business, which is owned by a man 
who is a stranger to him. He is buy
ing at 90c on the dollar, and is won
dering if he pays the money to the 
man for the stock, and the stock 
should not be paid for at the whole
sale grocer’s or any place else, how 
would that aflect my friend ?

I told him I would write you, and 
that you would know.

Procedure in Purchasing a Business
What It is Necessary to Do Besides Handing Over the Pur
chase Price—Varies in the Different Provinces—Ontario Mer
chant Raises an Interesting Question—In Manitoba, Quebec, 
British Columbia and Saskatchewan Creditors and Purchaser 
are Protected by Bulk Sales Act—The Act Explained.
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I think if he buys the stock at 90c 
on the dollar and pays for it that 
no one can come on. the stock, even ii 
the man he bought it from did not 
have it paid for; but you will know, 
and an early reply will be appreciat
ed

W. H. HAYGARTH.
Cayuga, Ont., Sept., 1911.

The reading of this letter will no 
doubt help to unravel the plot of our 
story. The reader will begin to have 
an inkling into the reason that the law 
in regard to a business transfer in Mani
toba is different to that ruling in On
tario. The protection to the purchaser 
in Manitoba is really no greater than 
in Ontario, but it is a great deal bet
ter for the creditors of the seller. All 
dealers are in sympathy with any law 
that requires as far as possible a man 
to pay his just debts. This is just the 
good point of the Business Transfer law 
in Manitoba. It reduces, to a minimum 
the possibility of a man eluding the 
debts which he has justly contracted.

What to Do in Ontario.
Our correspondent as far as Ontario 

is concerned, is quite correct in his be
lief with the exception of a few minor 
details which the purchaser must deal 
with. He must find out first if there 
are any liens against the stock in the 
way of judgments or chattel mortgages. 
This may be ascertained at the registry 
office of the county. If there are no 
liens against the stock, he is free to 
purchase it, hand over the money, and 
commence business without fear of the 
seller’s creditors trying to collect any 
debts of such seller from him.

The law in Ontario regarding the sale 
of a business stock is an injustice to 
wholesale dealers. It gives them abso
lutely no protection against unscrupu
lous retailers. A retail dealer may 
contract a number of large debts, sell 
his business and receive the money for 
it, decamp and the wholesaler is with
out means of securing what justly be
longs to him. The law gives every 
chance to fraudulent dealers to outdo 
their creditors.

The Bulk Sales Act.
A law known as “The Bulk Sales 

Act,” protecting creditors of a dealer is 
in force in Quebec, Manitoba, British 
Columbia and Saskatchewan. Therefore 
a man purchasing a business in any of 
these provinces will have to do mote 
than hand over the purchase price if he 
would fully protect himself. The laws 
in the different provinces vary to some 
extent, although all aim at the same 
thing The Saskatchewan Legislature 
has just recently put an act to this ef
fect into law.

This act which will have a far-reach
ing effect upon the sale of business in 
bulk in the future, has been enacted for 

. the protection of the purchaser and the

creditors of the vendor and to prevent 
the perpetration of fraud on the jiart of 
persons desiring to sell their business, 
secure the cash for same, and decamp 
without settling up their outstanding 
liabilities for the goods that they may 
have transferred in the transaction of 
sale.

Briefly, the Bulk Sales Act provides 
that the vendor must supply the pur
chaser with a sworn statement contain
ing the names and addresses of all his 
creditors together with the amount ow
ing. It shall then be the duty of the 
purchaser before paying to the vendor 
the purchase price, to obtain the writ
ten waiver from the creditors of the 
vendor before paying over the sale price, 
or he shall pay the purchase money, or 
sufficient, thereof to satisfy the claims 
of all the creditors of the vendor into 
the hands of the official asignee to be 
distributed pro rata amongst the credit
ors, less the usual asignee’s fees. The 
purchaser, however, can obtain the con
sent of the creditors to turning over 
sufficient of the proceeds to a nominee 
mutually satisfactory, thus avoiding the 
expense consequent upon handing same 
over to the official assignee. If the to
tal purchase price is less than the total 
indebtedness of the vendor, it is neces
sary to obtain the consent of 60 per 
cent, of such creditors before any sale

can be effected, thus preventing a bogus 
sale at a low figure and preventing 
fraud by any side deal being effected by 
the vendor in order to evade the pro
visions of the act.

A sale is considered to be a sale in 
bulk whenever the entire stock-in-trade 
of the vendor is sold, or part thereof, 
out of the usual course of business or 
trade of the vendor. The act in Sas
katchewan covers not only a stock of 
goods, wares, and merchandise, but also 
an hotel or wholesale license for the 
sale of intoxicating liquor.

If the provisions of the act outlined 
above, are not carried out, the sale is 
void, as against the creditors of the 
vendor, unless the creditors are paid in 
full, and said sale shall be deemed 
fraudulent, and the creditors are, 
through the courts entitled to issue a 
writ of attachment against the goods 
covered by such sale.

The Manitoba Bulk Sales Act, which 
has been in operatian for the past two 
years, and upon whose provisions the 
Saskatchewan Act was founded, was 
amended at the last session of Parlia
ment, so as to require the consent of 
60 per cent, of the creditors in case of 
a sale, thus remedying a defect in the 
original act. This act has been a great 
protection to the mercantile community 
and is beneficial in its results.

to

!

Sitting on the counter discussing mat-ters with people who come to loaf and 
not to buy, is not good business. The active wide-awake merchant or clerk is 
the one who gets the trade.



Errors in Stating Coffee Prices
Some Interesting Data on Cheap and High Grade Coffees—Meeting an Advanc
ing Market with Higher Prices to Consumers—Schedule of Profits—Is Cheap 
Coffee a Thing of the Past? |

* By Henry Johnson, Jr.

Here is a very pertinent comment from 
one of my attentive readers :

Dear Mr. Johnson :—In The Cana- 
adian Grocer of August 11, you have 
an article on “Raising the Grade of 
Coffee,’’ in which you state that it 
would he well to have a coffee to re
tail at 15c. or 18c. per pound. I am 
at loss to know where it is possible 
for a retail grocer to purchase a coffee 
so as to retail at 15c., 18c. or even 
20c and make any profit. The cheapest 
roasted coffee to be had, that I know 
of, is from 18c. to 184c., which would 
show very little profit at 22c. In 
reading your paper I noticed this arti
cle and thought I would take the liber
ty of writing you, as I am interested 
in all grocery lines.

My subject in the article referred to 
was a series of questions relative to 
generally raising the grade of our busi
ness. In treating the subject, it happen
ed that I used coffee as an exemplar of 
how persistent effort along certain lines 
would result in our general betterment. 
This is how it happened that I did not 
verify each statement in relation to 
present market conditions. Even so, 
however, my correspondent will find that 
I not only did not urge the dealing in 
15c. and 18c. coffees, but said that these 
should be avoided wherever possible. I 
had in mind the fact that most grocers 
do not enjoy such an exclusively high 
grade trade as I do, hence often feel 
that they “have to” meet a demand for 
samething cheap, even with very little 
profit to themselves. My thought was, 
that these cheap lines might have to be 
carried in present circumstances, but the 
effort of the dealer should be constantly 
exercised to Raise the Grade—get 
away from those cheap lines and onto 
lines which would pay him more margin 
while also improving the standard of 
living and bettering the taste of his 
customers.

Sells Only High Grade Coffee.
Nevertheless, the figures given were 

misleading ; and I can only account for 
this by the fact that I have for years 
roasted my coffee, so have some consi
derable advantage :n my costs, and the 
further fact that I sell so little coffee be-

•Tbe writer of this article la one of tbe 
meet successful dealers on the continent. He 
baa spent almost 80 years In the retail gro
cery business and la well equipped to answer 
questions and smooth ont difficulties with, 
which others may have met

low 25c., that I had, for the moment, 
actually forgotten what that grade cast.
I had likewise lost track of the fact that 
18c. and 15c. are now out of the ques
tion.

So now I have made an exhaustive in
vestigation, which has revealed a good 
many things, and I am thankful for my 
own sake that my friend brought up the 
question, since its treatment will result 
• n my making a good many extra dollars 
during the next year.

How Advancing Market was Met.
The blends which I am using are al

most the same as I had made up for 
me yvhen, in 1902, I bought my roaster.
A few minor changes had been made be
fore the beginning of 1911. Once Mara
caibo became too high to use, and we 
had to change some formulae to meet 
that condition- Into otheir blends at 
other times we put Bucaramangara, or 
“Bucks,” instead of Bogota. On the 
whole, however, the blends have remain
ed as they were, we being naturally 
loath to make changes.

In January of this year, it was evident 
that the steadily advancing market 
would soon force a raise in our prices, 
and it fortunately happened that there 
was a good deal of newspaper talk on 
coffee at that time ; so it seemed to me 
that the “psychological ” moment to 
make a general advance had arrived. It 
was my intention to get busy on an 
analysis of our blends at that time, but 
I also knew our margins had been very 
liberal, so I felt safe and the analysis 
was not made until just now—for which, 
as I say, I am thankful to my friend. 
In January, as stated, we made one 
sweeping, general advance of 5c. a Pound 
all along the line, excepting that we 
made our old 32c. blend 38c., and our 
old 22c. blend 28c.., thus advancing these 
two 6c.

Kept Consumer Advised.
Very little trouble has been experienc

ed because of our way of handling the 
change. We said nothing unless neces
sary to any of our customers. The wo
man who had been using 28c. coffee still 
got 28c. coffee, and if she did not notice 
the -change, we said nothing. If she did 
notice it, we explained. To offset the 
disturbance liable to result from such a 
radical change, we advertised our coffees, 
and have continued to advertise them 
steadily and exclusively ever since, until 
now there seems to be nothing to indi
cate that any change has been made.
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But now as to costs. I find that our 
raws cost us from 264c. for Java, to 
144c. for the cheapest Rio we use. This 
makes 0ur roasted Java stand us 32.05c. 
and roasted Rio 17.76c.; with all the 
others coming between. This is on the ba
sis that usually prevails, which is to fig
ure 16 per cent, shrinkage in roasting and 
4c. roasting charge.. As a matter of fact, 
very few coffees shrink over 14 per cent, 
and many not more than 124 per cent , 
and it does not cost us 4C- to roast. 
But these are the customary ratios, 
men of large experience stick to them , 
and they may be considered safe in all 
circumstances; so it is good business to 
observe them. It is to be noted in pass
ing, that fine, mild coffees, like Javas, 
and usually high-priced growths, like 
Mocha, have not advanced in price, 
while Rios, Santos, Mexican, Bogotas, 
have all advanced and the lower grades 
have advanced proportionately very much 
more than the higher grades. So one 
can buy as good a drink as ever for 
from 30c. to 40c., but from 30c. down 
the value declines and it is impossible 
for the consumer to get anything fit to 
drink for less than 20c. with any margin 
whatever to the dealer.

Present Coffee Costs.
I find therefore, that my costs to-day 

are as follows :
The 4,hc. costs 25.84c.; the 40c. costs 

34.82c.; the 38c. costs 20.52c.; the 35c. 
costs 21.33c.; the 33c. costs 19.43c.; the 
30c. costs 204c.; the 28c. costs 19.55c.; 
the 25c. costs 20.14c.; the 23c. costs 
18.65.; the 20c. costs 17.76.

My margins are : 42 2-5 per cent, on 
the 45c.; 37.95 per cent, on the 40c.; 
46 per cent, on the 38c.; 39 per cent, on 
the 35c.; 41J per cent, on the 33c.;31 2-3 
per cent, on the 30c.; 30 1-6 per cent, on 
the 28c.; 19.44 per cent, on the 25c.; 
14.MS per cent, on the 23c.; 11 1-5 per 
cent, on the 20c. So everything from 
45c. down to 28c. I am making very 
good money—just about what I have al
ways made on my own roasts ; but 
below 28c. I am not doing what I should 
do on coffees, especially considering that 
I roast my coffees.

Another interesting result of this in
vestigation is the revelation that things 
have got so far out of line that since 
the last adjustment that my 35c. costs 
more than my 38c., and my 30c. more 
than my 33c. or 35c., and within a frac
tion of the cost of my 38c.; also that my 
28c. costs more than my 33c., and my 
25c more than my 28c. As things stand
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now, it is best for me to boost my 38c., 
in preference to any higher-priced coffee 
I have; and as that will be popular 
with my customers, I intend to do it. 
But it is obvious that the schedule calls 
for readjustment all the way through 
aed I am at it now.

Cheap Coffee Disappearing.
It is the feeling and I may say it 

seems to be the hope of many large 
coffee handlers, that we have seen the 
end of what we have hitherto called 
cheap coffee. If that really means that 
we shall in future have no coffee to offer 
for less than 20c to 25c. and that the

With the opening of October we are 
well started on the fall trade. Pros
pects are excellent for a good volume of 
business during the coming months and 
the dealer who goes after it strong is 
the one who will get the greater per
centage. Let the grocer put forth some 
extra efforts in all directions, including 
advertising, window display and per
sonal salesmanship. If at all possible 
increase your advertising, or at any 
rate make it’s sales’ value as great as 
possible. Get your clerks enthusiastic 
over increasing their own sales and in 
keeping the window in its best garb. 
Then try yourself to keep the cash draw
er clinking. Now with business condi
tions at their best is the time to get 
busy.

Make Final Effort in Fruits.
October is the month in which to 

make the final effort in fruit. It ’s a 
month in which a fair amount of pre
serving is done by the housewife and 
should he greater than ever this year 
because of the small amount of early 
fruits put away, and as the late fruits 
such as peaches, plums and pears are 
still fairly plentiful. Grapes are at 
their best and their sale should reach 
an appreciable volume. In some dis
tricts only small amounts are sold, 
while in others large quantities are dis
posed of. Make your town of the latter 
variety.

Grape Jelly Recipe.
One merchant last year to stimulate 

sales, published in his ad. a recipe for 
making grape jelly which he found of 
value in- increasing the amount “put 
down.”

Get After Pickling Trade.
Another avenue of the housewife’s ac

tivity this month gives the grocer a cue

drink will be just that much better than 
it formerly was, I believe I shall also be 
glad of the change. A blend, say, of 4 
or 5 Santos and 7 Rio, with just a little 
Mexican will make a drink that any
body can like, providing it is properly 
made; and that blend can be sold, with 
a fair profit, for 25c When you get 
something cheaper than this, you reach 
a point where even skilful making will 
not avail; which means that coffee as a 
drink is discredited just so much; which 
again hurts all coffee business and is 
therefore bad for us.

I should delight in hearing more from 
my readers on this subject. It is impor
tant enough to merit full discussion.

to increased trade. This is the annual 
pickling season and from myriads of 
homes throughout the country is coming 
the smell and aroma of spices, vinegar 
and other pickling necessities. This 
means more business for the wide awake 
grocer. He will have on hand, a full as
sortment of these needs, and will give 
prominence to them both by display and 
advertising. Move the spice receptacles 
up to a handy position and where they 
will be seen. Don’t forget to impress 
carefulness in weighing upon your clerks, 
if you wish the spice business to be a 
paying one. See that poor taps or 
other leaks are not carrying away the 
profits on vinegar.

Money in Oysters Now.
The oyster season is with us again. 

Here is presented another opportunity 
for increased trade. Some months have 
elapsed since consumers have been able 
to purchase oysters and their pent up 
appetite for this line should work for 
the good of the grocer who gets in a 
supply. A receptacle with a glass top 
showing the oysters, which are now 
packed solid without any water, is an 
excellent method of display. Proper 
refrigeration is necessary at this time 
of the year, however, in order to pre
serve the quality, so that oysters may 
Wave to be mentioned to customers in 
order to effect sales.

This is a good month to attempt to 
put fresh life into your provision trade. 
Smoked and cooked meats should especi
ally be in demand. Let your customers 
know of the different lines of hams and 
bacon you carry; show them in a sani
tary manner on a special counter with 
show or price cards attached. In coun
try districts with threshing commenc
ing, bacon, and especially long clear, 
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will be in demand. Acquaint your 
farmer customers with the fact that 
you carry this line.

Sold Fresh Sausage.
At this time last year, a grocer, the 

writer knows, began getting fresh ship
ments of small sausage twice a week 
from a packing house. Ho told his cus
tomers the days on which he would have 
them and worked up a good regular 
trade. People began to buy sausage, 
thus affording the opportunity of intro
ducing other lines to them.

A good plan followed by many grocers 
is featuring some one line each month. 
Perhaps you have a baking powder, tea, 
coffee or other line that would stand 
some special attention. Feature that 
line during October in your advertising, 
display and talks and results will be 
gratifying.

FIRST CANADIAN COTTON SEED 
OIL REFINERY.

Erected in West Toronto—How the Oil 
is Manufactured.

Toronto, Sept. 28.—A Cotton Seed 
Oil Refinery has been erected at West 
Toronto by Gunns Limited, pork and 
beef packers. It is the first and only 
one of its kind in Canada, while in the 
United States the production reaches 
168,000,000 lbs. annually.

Cotton Seed Oil is used for edible 
purposes, as shortening. Its manufac
ture is interesting. When the growing 
crop reaches maturity, the seed is in a 
position to he gathered. This seed is 
sent to the mill and put through ma
chines, which first take off the lint ana 
then the hulls, leaving the kernels. 
These kernels are thoroughly cooked, 
after which, while yet hot, they are put 
into bags and pressed in hydraulic 
presses under an immense pressure. 
This presses out the oil which 
runs from the presses into tank cars, 
thoroughly sterilized before loading. 
This raw oil is then ready for the refin
ery.

STRAWBERRY PLANT IN BLOOM.
In his garden at 169 University Ave., 

Toronto, Geo. Burleigh has a strawberry 
plant in bloom, a most unusual thing for 
this time of the year. It is .of the Ches
apeake variety.

* * *

In regard to brooms some jobbers 
state that there will be a scarcity of 
the larger sizes and that they have 
withdrawn this line.

Some Canadian manufacturers report 
a decline m the price of macaroni. One 
half cent a pound is the reduction. 
Others have not reported such.

How to Advance Trade” in October
Methods That the Dealer Has at Hand to Start the Fall Trade 
Off at a Healthy Stride—Final Effort on Fruits—Opportuni
ties of the Pickling Season—Specializing on One Line During 
Month.
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STABILITY IN TARIFF MATTERS.
After an election the partisan element is largely elimin

ated, and business men are more inclined to discuss ques
tions on their merits.

A manufacturer in Eastern Ontario who worked 
against the Conservatives in the recent campaign stated 
tlie day after the elections he was not sorry the reciprocity 
bill was defeated, as it would show both political parties 
that the majority of the peole wanted stability in tariff 
matters.

There has been a feeling of unrest among United States 
manufacturers during the past few years, owing to the 
probability of a reduction in their tariff. Most manu
facturers decided not to add any new machinery or make 
any extensions to their plant till they were assured that 
the Government was through revising the tariff. Much the 
same situation has been developing in Canada, but the 
period of suspense has been of short duration, and the 
verdict of the people, given September 21, has made it 
plain that all classes are in favor of stability in tariff 
affairs.

Canadian manufacturers will now feel safe in going 
ahead with extensions they had contemplated. A number 
of United States and British firms, either rightly or 
wrongly, expected that if the reciprocity agreement car
ried, it would be followed very shortly by a general re
duction in duty on manufactured goods. These firms 
will now feel more inclined to establish Canadian branch 
factories, knowing that there is very little chance of any 
reduction in the tariff during the next decade at least.

Complaint has been made for some years that goods 
are being “dumped” into the Canadian market. A 
special clause was inserted in the tariff about seven years 
ago with a view to making it impossible to invoice goods 
for duty at a lower price than they were being sold in 
the home market. This clause has not been strictly en
forced, and to meet this competition, some Canadian manu
facturers have been compelled to sell their season’s output 
at a loss. This is grossly unfair, both to the Canadian 
manufacturer and to the buyer who will not make a false 
statement to secure a lower price. It is putting a handi
cap on honesty, and the Government will do well fo put 
forth every effort to make the dumping clause serve the 
purpose for which it was intended.

WHY COCOANUT ADVANCED.
The recent advance in the price of cocoanut does not 

surprise those who have understood the conditions of 
manufacture.

The price of cocoanut had not been advanced in years. 
The cost of the nuts had increased, labor was higher as 
was other incidentals connected with the manufacture of 
this article. The price, it is stated, has been simply at a 
ligure in keeping with former conditions. This was one 
manufacturer’s opinion, and while at the time he did not 
intimate an increase in the price of cocoanut, the news of 
the advance does not surprise one to whom an explanation 
was given of the manufacture of this article.

It would appear that therg has been no effort at or
ganization among the manufacturers, in fget it was the 
competition that kept prices at the low figure in spite of 
the general advance in the cost of production.

----♦---
THE BROOM SITUATION.

Brooms have been ascending quite sharply in price on 
I auadian markets of late, the advance being ascribed to 
I lie higher prices of broom corn in the United States from 
where Canadian manufacturers secure their supply.

It was believed at first by many Canadian dealers that 
prices would recede after the first excitement was over 
hut late information would seem to indicate that this will 
be a year of high prices in brooms, at least higher than 
the past twelve months. The situation is a somewhat 
peculiar one and only by close study can it be analyzed. 
The fact of the matter is, that the early broom corn crop 
was just about as heavy this year as last. However, just 
as soon as the harvest commenced, manufacturers who 
needed immediate supplies rushed into the market. 
Farmers noting the keen demand pushed prices upward. 
The result was an intensely exciting market with prices 
ranging away higher than last year.

A late report says that 90 per cent of the crop of 
Kansas and Oklahoma has been contracted for at the 
high prices.

There is still a late crop to be harvested. It is not 
known exactly how it will turn out, conditions at the 
present being unfavorable, rains interfering with the har
vesting. Still, with the early crop having sold at a high 
price, the late one will have a tendency to follow suit. 
Farmers at least will hold with that in view. Thus, condi
tions would seem to indicate a continued strong market 
on brooms.

----«----
NOW FOR THE LAST QUARTER.

During the fall of last year a Canadian dealer in total
ing up his sales found to his dismay that the business did 
not equal that up to the same time the previous year. 
Naturally with expenses continuing just as large as ever, 
the fact set him thinking.

He called a “council of war” of his entire staff, ac
quainted them with the fact that business was falling be
hind, and asked their assistance in making the total sales 
for the year as large as the one before. A spirit of en
thusiasm took possession of the whole staff, with a silent 
determination that they would not only equal the last 
year but surpass it.

Each clerk made a stronger effort to increase his sale 
to every eustpmer who entered the store, the window 
displays were changed oftener and more care given to 
them, and more careful planning was given to the firm’s 
advertising. The result was that the sales showed a sub
stantial gain over the previous year.

With October I the last quarter of the business year 
is ushered in. This is the time for the dealer to sum up
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his sales for the past nine months and compare thgip with 
the previous year. If they have not shown the increase 
that every sound business should, now is the time to deter
mine you will make it up before the year closes. There 
is no better incentive to effort than the desire to excel 
previous records. Therefore let every Canadian grocery 
dealer decide to make the last quarter of 1911 the best 
three months in his business history.

Business conditions in Canada are good and the op
portunity is presented to surpass previous records.

TRAINING THE CLERK.
The efforts of English grocers to improve the standing 

of their clerks are practically general throughout England. 
The following note is from the Grocers’ Review: “The 
Higher Education Authority of the City of Leeds has 
again agreed to the arranging of courses of study for 
grocers and their assistants during the coming winter. 
There will be a preliminary course for younger appren
tices, whose general education and experience are not suf
ficient to allow them to take the first year course with 
advantage.”

Then follows the programme of studies, with the names 
of the instructors. The first and second year courses have 
on alternate Mondays, 8 to 10 p.m., “Adulteration of 
foodstuffs” (with application of tests;) and “Commercial 
practice and bookkeeping.” On Tuesdays, 8 to 9 p.m., 
tea—characteristics of Ceylon, India and China, with ex
periments in testing and blending; coffee—description of 
various growths, roasting, blending, with experiments, 
coffee mixtures, coffee essences. On the same evenings 
there will be lectures on knowledge of commodities. On 
Tuesdays from 9 to 10 p.m. several authorities on the 
subject will deal with law affecting the grocery trade. 
Prizes are offered to the best grocers and clerks who 
take up this course, which is arranged in conjunction with 
the Leeds and District Grocers’ and Provision Dealers’ 
Association, and the Leeds branch of the National Associ
ation of Grocers’ Assistants.

When practical work of this character is undertaken 
by Canadian grocers, we will have a higher standard of 
clerk in this country, which will tend to place trade on a 
much better basis.

----♦---
SEEDS HAVE TO BE LABELLED.

During the last session of the Dominion Parliament, 
important changes were made in the Seed Control Act, 
respecting the sale of clover and timothy seed which will 
be of particular interest to the general merchant.

Under the old act the inspector sometimes found it 
difficult to prove violations though misrepresentations 
were being made. A dealer might offer red clover seed, 
containing as many as 92 noxious weed seeds per ounce 
and an unlimited number of other weed seeds such as 
Foxtail, represent it as his best grade and charge nearly 
as much as his competitor asked for No. 1. He would 
not mark it No. 1 but he might state verbally that it was 
No. 1 or just as good.

This has often been done, with the result that farmers 
as well as retail merchants who really wanted to buy 
pure seed have got badly contaminated seed and paid 
high prices for it. Under the new Act such misrepresenta
tions will be impossible and both farmers and retail mer
chants will be able to buy their seed more intelligently.

Four grades are fixed by the Act for red clover, alsike. 
alfalfa and timothy seed, and all seed sold for seeding 
purposes by seedsmen must be plainly labelled with the 
grade. Any seed not grading No. 3, whicli is a higher 
standard than the old prohibitive line of five noxious
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weed seeds per thousand of good seed, is prohibited from 
sale.

In addition to the standards for freedom from weed 
seeds, standards for purity in other respects and general 
appearance are fixed for Extra No. 1, No. 1 and No. 2. 
Double the number of noxious weed seeds are allowed in 
alsike on account of the greater difficulty in cleaning this 
seed.

---- »----
SUBSTITUTION.

Substituting an inferior article to the one asked for is 
poor policy on the part of any dealer. He is foolish who 
would attempt such a thing for he is bound to lose stand
ing and trade.

Before offering one article in preference to another, 
the dealer must satisfy himself beyond all doubts that his 
recommendation is going behind goods of the right qual
ity. There are in every store goods that will pay the 
grocer to push because of the margin of profit. In figur
ing the margin he gets on goods, the dealer should, how
ever, estimate—and the manufacturer is justified in asking 
him to estimate—the profit received on the turn-over, as 
well as on the individual sale. Some lines move more 
readily than others because of their quality plus liberal 
advertising, and providing a fair profit is allowed, these 
are goods it will pay the dealer to push. These are the 
goods on which it will pay him to broaden the scope of 
demand by his own personal salesmanship.

But beware of substituting an inferior article to the 
one asked for. It is business suicide, because it lessens 
the confidence your customers are prone to repose in you, 
and even if your profit at the time should be greater 
you will lose in the end.

TIME FOR GOOD WINDOW DISPLAYS.
With the arrival of the longer evenings, better oppor

tunities for making sales through the medium of the 
display windows are presented. This will be turned to 
good use by the progressive merchant.

Not alone are the evenings longer, but the temperature 
is such that a passerby will be inclined to stop and inspect 
the window that is attractively trimmed.

Tht merchant should keep this in view when making 
his displays and have them so arranged as to catch the 
eye. The difference between an attractive and unatrac- 
tive window is mostly in the difference in time spent in 
planning and arranging it. Time spent in this work is 
valuable.

That the window may catch the eye during the evening, 
it is most necessary that it be well lighted. This is an
other side of the display question that the merchant 
should consider. Sometimes, proper lighting does not 
mean so much how many lights are used, as how they are 
situated. This point needs studying, too.

Good displays with proper lighting during the fall 
months will bring good results. The grocer should work 
with that in mind.

EDITORIAL NOTES.
It is not a wise plan to let well enough alone when 

something better is within reach.
Now it’s molasses that is advancing in price. It goes 

up in sympathy with the sugar incline.
The merchant and his clerks need a reasonable amount 

of rest, but the store is not the place to take it.
You can never tell when business is going to come 

your way. The customer who does not want a bag of 
salt to-day may require a hundred of sugar to-morrow.
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Wide Awake Methods of Retailing
Curtain for Window Background—Some Ideas on Ad. Writ
ing—Hunting Season Taken Advantage of—How Price Tickets 
are Valuable in Making Sales.

The Grocer will pay eny dealer or clerk for practice! Items for this page.

Curtain Used for Background.
Montreal, Sept. 28.—Fraser, Viger & 

Co. have a simple and effective back
ground for a window that may be of 
interest to other grocers. The floor of 
the display window is only about two 
feet above the store floor, and no board 
background is used. Instead, about 
six or eight feet above the ground floor 
a metal rod extends across the window 
at the rear. From this a curtain may 
be hung. The curtain is back about 
five feet from the glass and thus ample 
room is allowed for displays. The cur
tain may be changed as often as desired.

Any dealer wTill recognize the com
mendable features of this idea in pref
erence to buliding a permanent wooden 
background to enclose the window as 
is often done. During the cooler 
months when flies are not present, it is 
the best as it allows a change of back
ground when desired and also allows 
more freedom in arranging the display.

Cultivates Present Customers.
Edmonton, Alta., Sept. 28.—“I try,” 

said a local merchant, “to sell a custo
mer all her wants. A grocer has in 
many cases numerous customers who 
buy a little from him but their pur
chases do not amount to any great vol
ume. This is the kind of customer 
whose trade I try to increase. I give 
her the best goods and service possible, 
and do everything that will tend to at
tract her closer to the store.

“Many grocers try to secure as large 
a number of customers as possible but 
do not attempt to make each customer’s 
trade as large as it might be made by 
cultivation. I think it would be much 
more profitable to cultivate the trade of 
old customers instead of rushing off for 
new business.”

China Premium With Grocery Order.
Fort William, Ont., Sept. 24—Kirkup 

& Wilkie, grocers, are clearing out their 
china stock, and to do so and also help 
their grocery department, they are giv
ing, free, with every $5 grocery order, 
two pieces of china. Their ad. in the 
local paper reads. “Free—Free—To 
clear out our china stock we will give 
free with every $5 grocery order, two 
hand-painted Limoges fruit, soup, din
ner, tea or bread and butter plates. 
These- are genuine French Limoges 
china, beautifully hand painted, and are 
valued at from 50c to 90c each. You

will never get another chance like this. 
Don’t delay. Order now.”

A Unique Introdoction.
Sudbury, Ont., Sept. 28.—The J. D. 

Taylor grocery of this town take a great 
interest in giving something new and in
teresting to their customers in their

AND Behold there was 
much murmuring of 

the people because of thé 
high prices of the fruits 
of the earth and of the 
vegetables thereof

And Suddenly there came 
refreshing rains and the 
fruits and vegetables in
creased abundantly so 
that the cost thereof was 
less than aforetime.

So That the people re
joiced with great joy and 
with one accord went to 
the telephone calling for

148
Tomatoes, per lb........10c
Cucumbers, basket... 75c
Apples, basket.......... 76c
Green Corn, per doz.30c 
Wax Beans, per II»... 10c
Cabbage, each............10c
Lopes, each................. 25c
Peaches, per doz........40c
Pears, per doz........ #40c
Plums, per lb___If. Me

And the following day—
I icing Sunday—the peo
ple fourni everything Very 
good

T aylors
PHONE 141 PHONE 141

newspaper advertising. The accom
panying reproduction of one of their 
recent ads. illustrates this, particularly 
the introduction.

Taylor’s have also a neat letterhead. 
It contains little type, but is attractive 
by reason of its neatness.
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Catching the Hunter’s Trade.
Montreal, Sept. 28.—In keeping with 

their progressive methods in the grocery 
business, Fraser, Viger & Co., Ltd., pub
lished recently an advertisement that 
should appeal to hunters. They call at
tention to the fact that they provide 
hampers already packed with the neces
sities and quite a few of the luxuries 
that make the meal in the woods worth 
remembering. Part of the introduction 
to the “ad.” reads as follows : “The 
hunting season is again at hand, and 
our friends are all getting ready for a 
few days’ sport among the mountains, 
rivers and lakes. If you are intending 
going away for a short trip, you cannot 
do better than let us fit you out with 
your groceries, provisions, cigars, etc. 
We have for years made a specialty of 
this particular class of trade, and un
derstand thoroughly all the details as to 
the packing, shipping, etc.”

Then follows a list of some of the 
goods that are indispensable to the 
woodsmen with a six hours’ hunger.

Value of Price Tickets.
St. John, N. B., Sept. 28.—“Those 

little pieces of pasteboard may look in
significant,” said a local grocer this 
week, “but to me they are of value, and 
are as good as a well-informed clerk 
about the store.” He was referring to 
price tickets which figure prominently on 
the greater part of his goods, and which 
he makes a specialty of having neat, dis
tinct, attractive to a certain extent as 
regards design. He said that some might 
not think this, latter feature of any con
sequence, but to his way of thinking, 
when a price card was cut oval, oblong 
or diamond shape, it was more notice
able than when in the form of an 
“awkward square.”

“I have noticed women come into the 
store,” he said, “and while making 
their objective purchase, they will natur
ally glance about them. These little 
pasteboard price tickets appeal to them, 
and I see them pondering as to whether 
or not the article is worth the money 
asked. By having the price displayed 
on the tickets, it relieves them of hav
ing to ask questions, or of feeling embar
rassed if they have decided to buy and 
later, on learning the price, decide the 
article is too dear.

“There is also another good feature 
in having these price tickets,” he con- 
tnued. “There s no necessity of any 
time being wasted in useless conversa
tion in the asking and imparting of in
formation, and this is certainly import
ant on a busy day. That’s the time they 
prove their value.”



Latest Review of the Grocery Market
Market News on General Groceries From All Sections of Canada—Sugar Prices 
Unchanged This Week—Speculation as to Outcome—Coffee in a Firm Position 
—Prices on Late Fruits and Vegetables Expected Soon—Price of Broom Corn 
at High Figure—Staples are Generally Steady—Trade in Healthy Condition.

- See also Provisions, Cereals and Fruit Pages Following.

QUEBEC MARKETS.
POINTERS—

Coffee—Advanced and firm.
Valencia Raisins—Very firm.
Cocoanut (bulk)—Slight advaace. 
Macaroni, etc.—Down one cent.
Cotton Rope—One cent lower.
Shelled Walnuts (halves)—Higher. 
Jams—Higher prices quoted.
Montreal, Sept. 28.—Jobbers state 

that business is highly satisfactory. 
They apparently speak from a feeling 
that the people will now resume the 
even tenor of business, for it is as yet 
too soon to expect any results from the 
elections. There is no doubt that until 
the present week attention was more or 
less diverted from business, although 
trade remained good even throughout 
the crisis. However, with the opening of 
October real results of the resumption of 
busines should be apparent. We have 
had a great harvest, labor has been 
wholly employed during the year, and 
there is an air of prosperity that be
speaks a good fall trade, and a bright 
outlook for Christmas. The dried fruit 
season is almost here, housecleaning is 
still under way, the fruit season is at 
its height and the trade are gradually 
passing from the summer to the fall de
mand. Under the existing conditions it 
is surely worth the effort of making the 
close of 1911 even more profitable than 
the seasons that have passed. The coun
try is prosperous and gives every prom
ise of continuing so, a consideration that 
alone would suggest an attempt at se
curing an increase over last year’s fall 
and Christmas trade.

Sugar.—Sugar remains at last week’s 
figure. It is difficult to form an opin
ion as to what the next movement will 
be. The market is still firm and will ap
parently retain that position for some 
time. In the United States new crop 
sugar is expected shortly and will likely 
weaken the market, but their price now 
is greatly in excess of the local figure. 
Demand for sugar is good the fruit sea
son being still at its height.
Omnilsted, teep........................................................ 6 86

* B*»n>......................................................................................... 6 75
................................................ «55

" « « 5K!•«$
Bed BesL In esrtone. woh.......................................  0 35

;; 6 55
" " 501b. " ........................................... 6 75
” " *lb. " ................................  6 95•• •• 51b. oertom, eeoh..................... 0 871

CrystalDiMaondDominoes,64b.cartons, woh... ... 0 37$ 
Ext re ground, bbls.................................................. 6 30

M " 54b. boxes......................................... 5 70

Phoenix............................................................................ .. f

Bbii! gratmUtSTinil yellow may be had at So. 
above bag prion.

Molasses and Syrups.—Molasses are 
firm and stationary. Of course much de
pends on the sugar market and it is im
possible to tell what sugar will do next.
Fancy Barbadoe molaeaee, guncheona................ 0 33 0 35

<• •• •• ball-banëlii.!!!!!!!! 0 38 0 40
Ohotoe Barbadoe molaeeee, puncheons................  0 30 0 12

«« «• •« barrels................... . 0 32 0 35
M « h half-barrels................  0 34 0 37

New Orleans................................................................0*5 88
▲ndgna .....................................................................
Porto Rioo...................................................................
Corn syrups, bbls.......................................................

* bbls.....................................................
-bbls......................................................
“ lb. pails...........................................

*-bbl 
f-bblife

see, 8-lb. tins, 8 

: tom!: ::
• 80-lb. " 1

dos.
dos.

0 80 
0 40
0 031 
0 03 0 . 
1 76 
1 25 
8 40 
8 75a 65
8 60

Dried Fruits.—Valancia raisins have 
been advancing and quotations now show 
an increase of 4s. over the figures offer
ed but a short time ago. Jobbers are 
now beginning preparations for the de
livery of dried fruit orders. There is 
a sign of new life in the demand for 
raisins, currants, etc., and it should only 
be a short time until business in this de
partment will be commanding the most 
attention. There is a reported scarcity 
in the larger sized prunes. One jobber 
summing up the market, said Valencia 
raisins wer ■ likely to be much firmer 
and that apricots would not likely go 
any higher.
Evaporated apricots............................................  0 20 0 22
Evaporated apples............................................... 0 144 0 16
Evaporated peaches............................................ 0 17$ 0 18
Ouvrants, fine flliatras, per lb., not cleaned.............. 0 07

" " " cleaned.............. 0 071 0 08
" lib. packages, fine flliatras, cleaned.. 0 08 0 081
" Patras, per lb......................................  0 08* 0 09
" Voetlzzas, per lb................................. 0 09 0 10

Dates, 1-lb. packages..........................................  0 064 0 07*
Dates, Hallewee, loose.......................................  0 04* 0 05
Fards.................................................................................. 0 11
Figs, 3crown. .. 0 08 0 08*
Fin, 4 crown............. 0 09
Ttc

Figs, 6crown. . .0 11 0 12 
“ 9crown... 0 13 0 14

5 crown. .. 0 10 0 11 
Prunes—

30-40.................................................................................... 0 17*
40-50 ............................................................................ 0 15* 0 16
50-60..................................................................................... 0 15
80-70....................................................................................  0 14*
7060.................................................................................... 0 14
50-90....................................................................................  0 13*
90100..................................................................................  0 13

Choice seeded raisins........... ........................... 0 10* 0 11
" fancy seeded, 14b. pkgs.................. 0 09* 0 10
" loose muscatels, Oorcwn, per lb... 0 08 0 08*

4-crown, p^r lb... 0 09*
Select raisins, 7-lb. box, per box ___
Malaga table raisins, clusters, per box ..........8 40

Valencia, fine off stalk, per lb......................... 0 07
" select, per lb.................................... ..0 08
" 4-crown layers, per lb..................... 0 08

0 63 
5 50 
0 07* 
0 08* 
0 09

Rice.—The market remains firm at for
mer figures. Demand is good, and the 
possibility of higher prices has not 
passed yet. Quotations are unchanged 
from last week, but the situation is just 
as strong as it was when the advance 
was quoted.

Rangeons—
Rice, grade B, bags, 250 lbs...........

.......................... * ICO lbs............
“ 50 lbs.........

pockets. 2j lbs .... 
* pockets, 12* lbs., 

O.O., bags, toOlbs ...
" 100 lbs__

50 lbs..
pockets, 25 lbs 
* pockets, 12* lbs.,

Fancy Patna—
Patna polished.......................................

Pearl ..........................  .........
Imperial Glace...........................
Sparkle.........................................

Japans—
Crystal ...................................................

Ice Dips...................................................
Carolina He"d.....................................
Brown Sago, lb......................................
Tapiooa, medium pearl, lb..................
Seed, lb...................................................

3 40 3 50 
3 40 3 60 
3 40 3 50 
3 50 3 60 
3 65 3 75 
3 30 3 40 
3 30 3 40 
3 30 3 40 
3 40 3 50 
3 45 3 65

3 70 3 80
3 95 4 a5
4 45 4 55 
4 55 4 65

4 90 5 00
5 01 5 10
5 15 5 25
6 40 6 50 
0 05 0 06 
0 07 0 07 
0 C6* 0 08*

Nuts.—Au advance in the price of 
shelled walnuts is one new feature of 
the market. Demand is fair and shows 
some improvement.
In shell—

Brazils................................................................... 0 16* 0 17
Filberts, Sicily, per lb...........................................o 11* 0 13*

" Barcelona, per lb......................................... 0 10
Tarragona Almonds, per lb................................ 0 13 0 16
Walnuts. Grenobles, per lb..................................0 17 0 18

" Marbote, per lb............................ 0 15 0 16
" Comes, per lb........................................  0 11*

Shelled—
Almonds, 4-crown selected, per lb........................... 0 35 0 37

“ «-crown ;; ;■ ............................. o sj o m
" 8-crown " " ............................  0 31 0 33
" (in bags), standards, per lb......................  0 87 0 88

Cashews^....................................................................... 0 16 0 17
American—

Coon, roasted................................................................... 0 09 009*
Coon, green........................................................... 0 08 0 08*
Diamond G, roasted........................................... 0 10 0 10*
Diamond G, green..............................................  0 08 0 09
Bon Ton, roasted.................................................. 0 12* 0 13*
Bon Ton, green......................................................0 11 0 11*
Sun, roasted................................................................. 0 11
Sun, green..................................................................... 0 10
Spanish, No. L.............................................................. 0 12

_ Virginia, No. 1....................................................... 0 13 0 16
Pecans, 3 crown, per lb...............................................0 17 0 18
Pecans, jumbo............................................................ 0 22 0 23
Pistachios, per lb................................................................. 0 75
Walnuts—

Bordeaux halves.................................................  0 36 0 37*
Brokens................................................................. 0 30 0 32

Tea.—One report in regard to India 
tea says that the average sale price for 
August was 9 5-8d. as compared with 
8*4d. per lb. for the corresponding 
month of last year. The same report 
referring to Ceylon tea continues—‘ ‘ The 
London public sale offerings amounted 
to 93,000 packages as compared with 
141,000 packages for the same month 
last year. There was a general tendency 
toward an improvement in quality of the 
teas from the gardens of high elevation. 
These, naturally created better competi
tion, higher prices being paid for all 
those teas showing the improvement. The 
average sales price for the month was 
9d. per lb. against 7 7-8d. per lb. during 
the same month last year. Another re
port states that the outturn to July 
31st was nine million pounds ahead of 
the figures for the same time last year. 
A smaller production was expected dur
ing August and September but given 
normal conditions they estimated that 
the total crop would be about ten mil
lion pounds ahead of last year. Ship-
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merits of Indian tea to the United King
dom from the opening of the season to 
the end of August were 7% million 
lbs. in excess of last year.

In regard to Japan tea the home mar
ket for new leaf has continued firm 
since last issue, but notwithstanding this 
the demand has beeen quite active at ad
vanced prices. The new teas arriving 
are giving general satisfaction, there be
ing absolutely no objection to their 
natural color while there is a distinct 
improvement in the cup quality.
Japan* rhn|pwet...........................................................  0 40 IH

Choice............................................................. 0 X5 0 *7
Pin» ................................................................ 0 SO 0 X6
Medium ' ! .  0 "S 0 28
Orwi common...............................................  0 21 0 24
Common ... ......................................017 0 21

Ceylon—Hrnk»n Orange Pekoe................................. 0 21 0 40
Polroc* ......................................................... o 90 0 25
P»ko» Souchong*........................................  0 90 0 92

India—P»lroe Rnnehnns*.......................................... 0 19 0 SO
Ceylon greens—Vonng Hynone.................................0 94 0 25

Hvunn................................................... 0 24 0 SR
nimnowdere..................................... 0 19 0 35

China greens—Pingauey gunpowder, low grade. 0 14 0 18
" " pea leaf. . 0 20 0 So
•* ** ninhead. 0 SO 0 50

Coffee.—The market has been advanc
ing during the past few weeks and 
prices to the trade have shown an in
crease. Statistics generally indicate the 
strength of the market. Roasters have 
recently sent out advices to their cus
tomers to the effect that prices have 
been advancing and that everything 
seemed to point to still further move
ment in that direction.

city. “I don’t know where they are 
going to get supplies," said one broker. 
“I am completely sold out.” The total 
pack of sockeye in British Columbia is 
set at 365,000 cases as compared with 
565,915 in 1910. The total of all kinds 
is said to be 750,000 cases as against 
762,201 in 1910.

Prices on tomatoes, corn, beets, pump
kin, peaches and other late fruits and 
vegetables are expected at any time. 
Tomatoes which have been on the mar
ket for some time are selling at various 
prices, which the announcement from 
canners will settle.

M-vihs... 
R«n .

........0 oe.
.... 0 20 

........0 25

0 xn 0
rt 3 •

Bantou................0 21
Maracaibo........0 22

0 23 
0 26

Canned Goods.
Montreal.—Jobbers expect to have 

the fleures for tomatoes, corn and 
peaches this week. It is admitted that 
the cancers waited until the disposition 
of reciprocity- was determined, in anv 
event : however, the announcement
of prices will be welcomed if it 
were for no other purpose than 
settling doubts. There is a healthy 
demand for canned goods, including1 fish, 
vegetables and fruits. This is part of 
the fall trade and it has eertainlv made 
it=elf felt in no uncertain manner al
ready. Salmon is steady.

Toronto.—Strength is not lacking in 
general Canned goods. The whole tone 
of the market is one of steadiness. The 
fact that numerous lines were short and 
the good demand in evidence is respon
sible The dealer has only to recall the 
short racks in general to sum up the 
situation.

Jams are short in this year, most 
particularly raspberry and strawberry 
In Canada, strawberry showed the 
greatest shortage, in England, rasp
berry.

Salmon is another line in which short
age is present and prices are well main
tained. and not alone is this confined to 
Canada- Most especially is the short
age present in the best grades. Some 
wholesale houses are said to have held 
off in purchases in the hopes of rccipro-

ONTARIO MARKETS.
POINTERS—

Pepper—Higher.
Coffee—Firm.
Cocoanut—Advanced.
Brooms—Corn sold at high prices. 
Valencia Raisins—Expected soon, mar

ket firm.
Toronto, Sept. 28 —There is a tinge 

of quietness in the local grocery trade 
this week, which is almost unexplain
able. Perhaps the Country has not yet 
got back to a normal state after the ex
citement of the elections, but the good 
business previous to that event would 
go to prove that trade was influenced 
but little by it. It is just probable 
that a part of it can be explained by 
this being the last week of a month in 
which retailers bought heavily and they 
arc waiting for October before doing 
further buying. There are no com
plaints being heard in regard to collec
tions and conditions generally seem to 
be in a healthy state. Prospects are 
also bright for a substantial trade dur
ing the remainder of the year.

There is considerable speculation as to 
the next move in the sugar market and 
when it will come. There has been a 
good demand for some time back, but 
just whether this indicates the amount 
of consumption is uncertain. There is 
no doubt though that there has been a 
good demand for preserving purposes on 
account of the plcntitude of late fruits 
and the small amount of early fruits 
that were preserved.

Sugar —Sugar prices remain the same 
as last week The market is apparent
ly steady but the outcome problematic. 
A variety of different opinions on the 
probable outcome of the market are ex
pressed. There are some who believe 
that prices will hold until January, but 
there are others who expect it to break 
before then. One sugar man predicted 
that sugar would ease around Novem
ber 1st. He said: “A large portion of 
the Louisiana crop has been sold 
at prices said to be 40 or 50 cents 
under to-day’s raw prices This crop 
will begin, to arrive at refineries around 
the first of November. When thev be- 
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gin to sell it, I expect the market to 
decline, that is barring any further bad 
news from Europe or from Cuban cane.” 
This is the opinion of one man, and 
may probably indicate that the ideas of 
dealers are less bullish than a short 
time ago. However, it is not to be 
denied that there are others who ex
pect the market to hold until the first 
of the year, but the fact that there is 
less strength in future raws is worthy 
of note. The market at the moment is 
holding steady.
Extra granulated, bags.......................................................  6 95

" " 20 ib. bag*............................................... «ns
Imperial granulated............................................................   6 75
Beaver granulated................................................................... 6 76
Yellow, haga ..................................................................... 6 55

Barrel* of granulated and yellow will be furnished 
at. 5 cent* above bag prices.

Extra ground, hrl*................................................................... 6 35
" " 60-1 h. boxes.................................................... « 55
" •' 25-lb. boxes................................................... fi «5

Powdered, hrls ........................................................................ 6 15
1 50-lb. boxes........................................................... 6 15
" 25-lb. boxes........................................................... 6 55

ed Real, cwt............................................................................. 7 *0
St. Lawrence Crystal Diamonds....................................... 7 «0
Paris lumps, in 100-lb. boxes..........................................................6 85

" In 50-lb. ••   « 95
• In 25-lb. "   7 15

Syrups and Molasses.—The syrup trade 
has taken on more life during Septem
ber, as it generally does. However, re
tailers seem to be taking hold early 
this year. Prices are steady, while the 
same is also true of molasses. A routine 
trade is reported in the latter.
Syrups— Manie Syrup—
2 lb. tins. 2 doz. Dallons.«tocase .... 4 80

* ” 11 " 5 40
6 lb. tins, 1 doz. Quarts. 24 M 6 40

Pints. 24 " 3 00
10 lb tins. * doz. Molasses-

New Orleans,
20 lb. tins, * doz. medium........ 0 30 0 35

N s w Orleans,
Barrel*. per lb.. .... 0 m hhlF....................0 28 82
Half barrels, lb. .... 0 f3* Barbados, extra
Quarter M " .... 0 C3\ 0 45
Pails. SStlhe.ea.. .... 1 75 Porto Rico..... 0 46 0 52

1 25 Vv»o/vtwadn ................ 0 30

Dried Fruits.—Valencia raisins and 
currants both maintain a position of 
strength. There are features bearing on 
the Valencia raisin market that would 
not make further advances a surprise. 
It can be well said that prunes are 
holding their own. The large sizes will 
be particularly scarce, even 50 to 60s. 
being held at a premium. One report 
says that in California about 18 per 
cent, will grade into 100s or smaller, 
sizes which find but little sale on this 
market or. in fact any place. Apricots 
and peaches are slightly easier on the 
coast, but they need to be, as opening 
prices were almost prohibitive.

New crop Valencia raisins are expect
ed to arrive on the Toronto market any 
day. One dealer quotes new selected at 
7i cents. The market is bare of dried 
fruits, even raisins and currants. 
Prunes have been shipped but none have 
been received.

$0 to 40, In K4b. boxes.......................................
40 to SO “ “ ........................................

Same fruit in 504b. boxes | cent lees.

0 17 
0 16*

0 26 0 26 
Or 028

Oboioe, 25 lb boxes..........................................
Fancy. " " .................................... .

Candied Peel»—
Demon...................... 0 09 0 11 Citron.................. 0 15. 0 IT
Orange......................0 10 0 12*

.0 111 0 1*El ernes, per lb.
1| Inches.............  0 06 0 10
I " ............ 0 064 0 10*
2* " ........... 006*012

...... 0 111 0 13
Umbrella boxes..0 12 0 14

i
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Tsooeti. M ........................................................... 0 04 0 04*BÎSflse.....................................................................  0 04* 0 06

Ereporeled epplee.................................................... 0 Hi 0 13
jta^raLtna ... 0 OTi 0 M Voetluu............. 0 10 0 13
Pstras............... 0 06 0 06*

UDotened*o leu
Balelns—
Sultana..................................

" fancy.......................
" extra fancy..............

Valencias selected.............
Seeded, 1 lb packets, fancy. 

16 os. packets, ohoi

0 10 0 IS 
0 11 0 IS 
0 14 0 16 
0 08* 0 09 
... 0 10 
0 09* 0 09*

Dates—
Hallowees—

Pull boxes..........  0 06* 0 06

Bairs........................... 0 06
Package dates,

per 1 lb...........  0 06* 0 06*
Fards choicest.. 0 10 0 10*

Tea-—One tea report on Ceylon tea, 
dated September, says : “The common 
and low medium descriptions, in sym
pathy with the Indian market, showed 
advances, with the result that the aver
age of public sale prices for the month 
was lid. per ft. more than the average 
of the corresponding month of last 
year. The latest news from India is 
that they are experiencing particularly 
good weather for the manufacture of 
quantity. One report says: “It is yet 
too early to anticipate the extent of 
the Indian crop, but up to date it is 
certainly very satisfactory to know 
that 12,000,000 lbs. more have been 
manufactured than for the same period 
last year. With regard to Ceylon, it is 
hardly likely that production will be 
more than, if as much, as last year.”

Coffee.—The coffee market is firm, both 
locally and elsewhere, and there is de
cided strength in local prices. In New 
York, coffee futures have reached the 
highest point in 16 years, and similar 
strength is reflected in spot stocks. 
With different varieties going upward, 
the margin on standard blends is being 
completely cut away, so manufacturers 
declare. “For instance,” said one deal
er, Rios in the past year have just 
doubled in price.” Thus is the present 
strength in the market accounted for.
Rio, routed........ 0 18 0 20
Green Rio.......... 0 li 0 16

a in toe, routed. 0 20 0 22 
ertcaibo, " 0 22 0 24

Bogotu..............  0 24 0 25

Mocha, roasted. 0 25 0 28 
Javs, routed... 0 27 0 33
Mexican........................ 0 25
Gautemalo.........  0 22 0 24
Jamaica.............. 0 20 "0 22
Chicory......................... 0 12

Spices.—It will not be a surprise to 
retailers to find that higher prices are 
generally being asked for both white 
and black pepper. The strength in that 
market has been apparent for some 
time. There has been a marked falling 
off in the production of every grade this 
year. Cloves have been marked up 1 
cent per pound also.

Shredded cocoanut is higher, local 
quotations running from 19 to 22 cents 
per pound. At one time in certain sec
tions of the West Indies, cocoanuts were 
somewhat of a drug, on the market and 
producers had considerable trouble in 
getting rid of supplies. Conditions 
have, however, changed, for while de
mand has increased, production has not. 
One dealer stated that ho had advices 
from Jamaica and Cuba that in recent

years a rot has attacked the trees and 
interfered with the total yield.

Curry powder..

Mâce.'ï.ï.-.".".". 
Nutmegs..........

Turmeric.......................

J
«

isa» Ti
ns

.3
H -!

0 14 0 15 0 17 0 75 0 80
0 24 0 25 0 27 0 90 0 90
0 23*
0 25*

0 24* 0 26* 0 90 0 9u
0 26* 0 58* 0 90 0 90

0 25 0 26 0 28 0 90
0 25

0 22 0 24 0 26 0 80 0 90
0 75 2 76
0 30 90 2 00

0 16 0 17 0 19 0 75 0 90
0 25 0 26 0 27 1 00 1 10
0 23 0 24 0 26 0 80 0 90
0 15 0 16 0 18 0 75 0 76

0 16
In bulk 0 12

n pails.. 0 19 6 22

Nuts.—There are no new features of 
interest. Trade is somewhat inclined 
to quietude. Shelled varieties are in 
fair demand. Prices show no change.
Almonds, Formigetta 

" Tarragona..
" shelled........

Walnuts, Grenoble... 
“ Bordeaux...
“ Marboto___
" shelled........

Alberts...........................

Peanuts, routed___

.... 0 16 
0 16 0 17 
u 35 0 38 
0 17 0 19 
.... 0 15 
0 15 0 IF* 
0 38 0 40 
0 12 0 12* 
0 18 0 20* 

0 18 
0 11 0 14

Rice.—The tendency of strength in the 
rice market is still in evidence. That 
there is a considerable shortage in pro
duction in the east is true. Prices in 
the producing sections of the United 
States are firm, under inquiry from 
abroad. Trade continues normal.
Standard B, from mills, 600 lbs. or over, f.o.b.

Montreal....................................................................
Rice, standard B........... . .........................................

Per lb.
Rangoon...........  0 03* 0 03*
Patna....................0 05* 0 06i
Japan...............  0 05 0 06*
Java................... 0 06 0 07
Carolina.......... 0 C8 0 10
Sago, medimm 

brown...........  0 05* 0 06

Tapioca- 
Bullet, double

goat......................... 0 08
Medium pearl. 0 06* 0 07
Flake............................ 0 08
Seed................... 0 Of * 0 07

Beans.—Any dealers who have sup
plies of beans are getting high prices 
for them. There are but few to be 
had. This year’s crop will apparently 
be a trifle larger than last year, and 
the quality so far is better, “Even if 
the crop is a little larger,” said one 
dealer, “I expect to see prices rule firm 
during the year as there will be a big 
demand from construction and lumber 
camps.” There will be some arrivals 
within the next week. Prices will un
doubtedly lower as supplies come on 
the market.

crop of corn was just as large as last 
year but manufacturers who needed sup
plies rushed in and the result was an 
excited market, while prices rushed up
ward. At first under such conditions 
he believed the market would recede to 
a lower level, but in his own words, 
“Broom manufacturers went crazy,” 
with the result that 90 per cent, of the 
crop of Kansas and Oklahoma has been 
sold at high prices. “Under such con
ditions,” he said, “there is only one 
conclusion I can come to and that is 
that the ensuing year will see high 
prices on brooms."

There is still a later crop of corn to 
be harvested and just how it will turn 
out is uncertain, as is also the possible 
effect, if any, it will have on prices. 
Farmers will no doubt hold for the 
high prices of the early crop. Present 
circumstances would seem to indicate 
a higher range on brooms than during 
the past season.

MANITOBA MARKETS.
POINTERS.—

Salmon.—Market bare.
Syrup.—Advanced.
Coffee.—Advancing.
Beans.—Steady.
Winnipeg, Sept. 20.—Trade during the 

week was broken into to some extent 
by the Dominion elections, but is ex
pected to return to its normal basis 
before many days are out. It is pre
dicted that an increase will be noticed 
in the next month as men will be able 
to settle down to their own business, 
and that a wave of prosperity will con
tinue to spread over the entire West.

Harvesting is almost completed ex
cept in the late sections, and threshing 
operations are in full swing throughout 
the length and breadth of the country. 
Many encouraging reports arc being re
ceived to the effect that threshing re
sults are turning out better than the 
most optimistic had claimed they would. 
This fact is creating a feeling of safety 
and business men as well as farmers feel 
more than ever that great results can be 
expected from the West.

Prime beans, per bushel.................................................  2 65 2 65
Hand picked bean*, per bushel.................................. 2 65 2 75

Evaporated Apples.—“Evaps" are be
ing made quite freely throughout On
tario, and the tendency is towards a 
lower market. There has been quite a 
good demand owing to the clean-up of 
old stock.

Broom.—Last year the broom corn 
market opened around $85 per ton, while; 
to-day sales are ranging around $140 to 
$150. That is the reason for the recent 
rise in brooms and the present strength. 
A local broom manufacturer just re
turned from a trip through Illinois, 
Kansas and Oklahoma, the broom corn 
producing districts, says that the early
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In general grocery lines, trade has 
been normal with orders a little on the 
small side this week on the account of 
the elections. Syrup which has been 
very quiet during the last three months 
showed its awakening by advancing 5 
cents per case during the week. The 
high price of sugar at present is attri
buted to the advance. Salmon at pre
sent cannot be secured at any price, the 
market being completely bare.

Sugar.—The upward march in sugar 
appears to have received a temporary 
check at least. Wholesalers refuse to 
offer any predictions, but the feeling 
seems to tend towards steady prices for 
a while at any means. Stocks are of
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1ft

medium size and while the market re
mains strong the demand is normal. 
Prices remain unchanged.
Montreal and B.O. granulated, in bbls.......................... 6 40

" " in sacks............................................... I 35
" yellow, in bbls....................    6 50
*' " in sacks................................................. 5 951

Icing sugar, in bbls............................................     6 75
“ “ inboxes (25 lbs )............................................  7 00

Powdered sugar, in bbls...................................................  6 55
In boxes.....................  6 56

" " in small quantities............................... 6 30
Lump, hard, in bbls............................   7 25

•• * in 4-bbls......................................................... Î 35
- M in lOf

ed to the trade at $1.90 per bag. This 
advance is considerable over last price.

1004b. « T 26

Syrup and Molasses.—Considerable ac
tivity was noticed in syrup during the 
week, owing to the high price of sugar. 
All corn syrup advanced slightly during 
the week. Molasses, however, remains 
unchanged. Orders for logging camps 
are beginning to arrive and it is expect
ed that with the arrival of cold weather 
an active movement will be noticed. 
New prices are :

Syrup.
24 2-lb. tin., per cue........................................................ 2 28
12 64b. tin., per cue .................................................. 2 63
6 iO-lb. tins, per este................................................. . 2 61
3 20-lb. tins, per cue ..................................................... 2 52

Hnlf bnrrels perewt........................................................ 4 00
Barbsdoes moluus, in hnlf barrels, per gallon............. 0 62
New Orleans molasses, half barrels, per gallon.............  0 46
New Orleans mol uses, per barrel, per gallon................ 0 47

Dried Fruits.—Nothing new is noted 
this week in these lines. The market is 
l>erfectly bare and is awaiting the ar
rival of the first shipment which is ex
pected towards the end of next week 
Prices remain unchanged from opening 
list, but are expected to decline af
ter the first rush orders have been filled.

Valencia raisins.
Fine on stocks, 28s,

s.p., per box........... 1 76
Fine selected, 28a,

s.p , per box.......... 1 85
4 crown layers, 28s,

s.p., per box ........ 1 95
4 crown layers, 14s,

s.p., per box ........  1 00
4 crown layers, 7s,

s.p., per box ......... 0 56
Ne plus ultra, 28s, 

s.p., per box......... 2 30

Evap. Apples.—Nothing new and same 
feeling prevailing as regards dried fruit. 
New supply expected shortly. Prices 
prevailing 11 to ll£c per lb.

Salmon.—As stated above, the market 
is bare and is expected to be in this 
predicament till the new pack arrives 
about the middle of next month. Quota
tions are as follows :—
Sockeyes, clover leaf brand, tall, 48 x Is, per case........  9 35

“ horseshoe brand, tall, 48 x Is, per case...........  9 35
" “ “ flat. 96 x is, per case.........11 50

Cohoes, tails, 48 x Is, per ca*e.........................................  7 35
Pinks, ta 1, 48 x Is, per case.............................................. 5 08

" flat, 48 x Is, per case.............................................. 5 00
“ flat, 96 x Is, per case...............................................7 00

New prunes. Per lb.
90-10)s. 25. s.p ......... • 08
99-ltCs, 10s. s.p........... 0 09
80-9ÛS, 25e, s.p............ 0 06*
80-90», 10s, s p............  0 09i
70-806, 25s, i p............. 0 09
73-806. 10s, s.p ........... 0 10
60-708 25s. s p............  0 09*
50-60s. 25s, s.p............  0 10
40-53s, 25s, s.p............ 0 11

NEW BRUNSWICK MARKETS.
St. John, Sept. 28.—The past week 

was a quiet one on the local market, 
and interest seemed centred more in the 
elections than in business. There were 
few changes in prices of any import
ance, and with the majority of business 
houses, the travelers came into the city 
off their territory in order to vote.

Molasses has been following close 
after sugar, and with indications that 
another advance may soon be looked for, 
fancy Barbados in casks is selling at 
34 cents. There has been no change in 
sugar on this market since the 8th inst., 
but advices received here are to the ef
fect that New York refiners have ad
vanced another 75 cents per hundred 
The American jobbers are now paying 
$7.50 per hundred for standard granulat
ed in New York.

The highest point this year has been 
reached in pork, and the market at pres
ent is at a standstill. Lard is firm. 
Cheese, eggs and butter are also firm, 
cheese being up a cent.

0 16 0 18 Eggs, hennery 0 28 0 30 
Em. case.... 0 23 • 24 
FtnTHaddiee .. 4 40 4 50 
Fish, cod, dry 6 00 6 10 
Flour, Manitoba 6 26 6 35 

" Ontario.. 8 60 I 70 
Ham.......................... 0 IS

Beans, hand 
pleked,bus ... 1 60 8 64 

Beans, yellow
eye, bus.........  2 60 t 86

Butter, dairy,
lb................. 0 21 0 23

Butter, cream
ery, lb......... I 84 0 86

Buckwheat, 
weet. grey, bag 1 M 2 70 

Oheeee, new. lb. 0 15 0 151 
Currante, l's, lb. 0 08f 0 09 
Canned goods—
Beans, baked. 1 15 1 26
Beans, string . 1 05 1 10
Com, dm. .... 1 10 1 18
Pees, No. 4............. 1 20
" No. 8.............. I 25
" No. 1.............. 1 30
“ No. 1.............. 180

Peaches, 2's,
dozen........... 1 95 I 00

Peaches, 3's,
dozen.......... 3 00 S 06

Raspberries,
dozen........... 2 06 2 10

Strawberries. 1 85 1 90
Tomatoes....... 1 65 1 60

Clams..............  4 00 4 96
Comme*], gran......... 6 00
Oommeal, bags......... 1 65

Lds. .... 3 48

Lard, compound
lb......................0 101 9 11

Lard, pure. lb. 9 12} C 13
na, per box 

Molasses, fey.
■e, gl 0 33i 9 34 
rolled .... 5 76

4 60 5 CO
fols sees, fey 
Barbados,!

Oatmeal, rot
Oatmeal, etd.............. • 35
Pork, domestic

mess............  22 00 21 60
Pork, Ameri

can dear... 22 00 24 00 
Potatoes, bbl.. 1 25 2 40
Raisins, Cal.,

seeded............ 0 101 0 11
Rice,lb...............0 (Si 004

Red spring.. 7 76 
7 00

Standard gran. • 00 6 10 
Austrian " 5 90 6 00
Bright yellow.. 6 80 6 90 
No. 1 yellow... 5 50 6 60 
Paris lumps .. 6 75 7 00

Nova Scotia Markets.
Halifax, Sept. 21.—The wholesale gro

cery business was practically at a stand
still during the past week on account 
of the elections. High prices still pre
vail in all lines, and this has a tendency 
to restrict business. In sympathy with 
the high prices in the sugar market, 
molasses has been advanced. Fancy 
Barbados is now quoted at 35 cents per 
gallon. The new crop of Valencia 
raisins is now on the way, and will be 
sold for about eight cents per pound.

New Canadian onions are being offer-

retail stores it puts the voting on in all 
corners of the city. E. M. Trowern, 
secretary of the Retail Merchants’ As
sociation, warned the Grocers’ Associa
tion hero of the consequences of the 
scheme, and am pleased to say that 
only one grocer is in the game. I think it 
would be a kindness on your part to 
once again explain to the merchants 
how the scheme works out.

Hamilton, Ont. RETAILER.

LIBRARY VOTING CONTEST.

Hamilton Retailer Opposed to It Strong
ly—Compares It to Trading Stamp 

Episode.
Editor Canadian Grocer :—A regret- 

able feature in trade circles here just 
now is the introduction of a scheme to 
lure money from the pockets of busi
ness men, who should manifestly have 
a little more sense than to have got 
caught. I refer to the Library Voting 
Contest. If I remember rightly it has 
been fully explained in your columns, it 
is just as bad for the dealers as the old 
trading stamp episode, only I think in 
the long run it will cost the merchants 
more. I am sorry to say that one of 
our leading wholesale drug and special
ty manufacturers has been caught in the 
net, and as they control a number of 

•8

Grocers’ Letter Box
The Canadian Grocer solicits enquiries for 

this Column on Trade Questions. If yen de- 
sire the manufacturer of any line of goods, 
where an article can be secured, etc., etc., 
write ns.

Editor Canadian Grocer :—Can you 
give one of the names of some London, 
Eng., grocery trade papers ? .

DUNCAN & GRAY. 
Vancouver, B.C.
Editorial Note.—The Grocer, London, 

Eng.; The Grocer’s Journal, 29 Rood 
Lane, E.C.; Grocery, 150 Hoi born, E.C.

Editor Canadian Grocer :—Will you 
kindly give me name and address of firm 
that makes waste-paper balers in next 
issue of The Canadian Grocer, if possi
ble ?

1 J. H. Kadwell.
Chatham, Ont.
Editorial Note.—The Handy Press 

Company, Inc. 251-263 South Ionia St., 
Grand Rapids, Mich.

Editor Canadian Grocer :—If not too 
much trouble will you kindly let me 
know if the London (Eng.) “Grocer” 
gives a list of the Danish! and Irish 
killings. (Hogs.)

JAMES AUDLEY.
Ottawa, Sept. 11.
Editorial Note —The list mentioned is 

given in the London Grocer.

Editor Canadian Grocer :—I have been 
a reader of your most valued trade 
paper for “twenty years” and have re
ceived many helpful suggestions. The 
articles of Henry Johnson, Jr.„ are very 
practical and well written. The Gro
cers’ Letter Box would be far more 
helpful if more of us would use it. 
Will you kindly answer the following : 
“Mr. and Mrs. Brown have been steady 
regular paying customers for ten years. 
Mr. Brown contracts heavy cold, which 
develops into a fatal disease. After Mr. 
Brown’s death Mrs. Brown pays some 
on account ; then Mrs. Brown marries 
Mr. Jones. Can I sue Mr. and Mrs. 
Jones jointly for balance ? The answer 
to same will much oblige.

G. NORMAN WILLITS. 
St. George, Ont.
Editorial Note.—Can any of our read

ers give an example of a test case which 
would cover this point ?
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Seeded Raisin Special
We offer for delivery Oct. 15th, the follow
ing brands of Seeded Raisins. By compar
ing with other prices you will find that it 
will be much to your advantage to place 
your order with us for your season’s re
quirements.
Red and Bold Choice, 16 oz., 8f Raven, Fancy “ under choice label, 9

Monarch, Fancy, 9| Griffin, Fancy, 9|

Prunes
We have a car of assorted Santa Clara 
Prunes, in twenty-five and fifty pound 
boxes, for immediate shipment. The bulk 
of the car is sold, but there is a part left for 
you who may want prunes for your trade 
now.

H. P. ECKARDT & CO.
Wholesale Grocers

Cor. Front and Scott Streets TORONTO
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Manufacturers, Manufacturers' Agents,
Brokers, Etc.

BRITISH COLUMBIA DIRECTORY

Brokers and Man
ufacturers’ Agents

—Your business csrd on this psge will keep

—looking for responsible rspresentstives.
It costs you little end mesne much to you 
if you ere looking for egenclee.

Write for particulars to

The Canadian Grocer
Montreal Toronto Winnipeg

Paper will bring good résulté
The Condensed Ads. In this

V1CT0MA
FRUIT GROWERS’ ASSOCIATION

The largest packers and ehiopers of first- 
class Fruits of all kinds in British Columbia.

OFFICE AND WAREHOUSES
COI. WHA1F AND YATES STS. - V1CT01U

Branch at 143 Water Street, Vancouver.

Manufacturers'Agents and Wholesale Commission
Agents

852 6 GAMBIE ST., VANCOUVER B.C.
Can give strict attention to a few first-class Gro

cery Agencies. Highest References.

McLEOD & CLARKSON

“ We will never be buried 
with the unknown dead— 
we ADVERTISE. There’s 
the whole thing in a nutshell 
— we ADVERTISE ; and, 
therefore, we CANNOT be 
unknown.”

W. A. JAMESON 
COFFEE CO

Mail orders promptly attended to.

Cor. Langley and Broughton Sts. 
VICTORIA, B.C.

Importers

Manufacturers and Proprietors of

Feather-Light" Braid Baking Powder

Roasters of High Grade

“GLOBE”
MACARONI

The Scientifically 
Manufactured Food

makes good by its purity and high 
quality.

The macaroni habit is on the in
crease and housewives are looking 
for the best grade for dainty 
dishes.

GLOBE

“GLOBE ” Macaroni is easily cook
ed. of just the right consistency 
and moderate in price.

A SPLENDID 
STAPLE LINE

D. SPINELLI OB CO.
REGISTERED

MONTREAL - - QUEBEC

Put Your Soap 
Sales in Our Hands

if you are not getting satisfaction out of 
the lines you are now handling. We 
can increase your sales to a large degree 
if you place an order now for

SOAP
CANADA'S BEST

The quantity you will sell will depend on 
your introducing it to your best custom
ers, for every introductory sale will mean 
a steady customer for this popular laun
dry soap. It has given entire satisfac
tion to thousands of Canada's particular 
housewives. It will please yours.

Write for special quotations 
on “Direct-to-Office” Orders

United Soap Company
OP CANADA. LIMITED 

MONTREAL
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ROYAL
BRAND

Campbell Bros.

SHIELD
TEAS

Limited
WINNIPEG

'VS' tp—« • II ie.«g»gB———MB——II ■ mil ir—8

Wholesale firocers^and Packersjof “ROYAL^SHIELD ”|Teas,| 
Coffees, Extracts,ïJelly Powders, Baking* gPowders, Etc.*f«Ç ,

New Valencia Raisins now in stock, and large shipmentsgare daily arriving of all 
kinds'of Foreign and Domestic Dried and Evaporated Fruits, Canned Fruits and 
Vegetables. Get your choice of all the well-known standard brands. Your orders 
direct or to any of the following addresses will receive careful and prompt attention.

- CAMPBELL,|WILSONf&|HORNE, LIMITED/ CALGARY|
■CAMPBELL, WILSON &£SMITH, LIMITED, REGINA

CAMPBELL, WILSON & ADAMS, LIMITED, SASKATOON 
CAMPBELL, WILSON & HORNE, LIMITED, LETHBRIDGE

former!traveler knew value of the

CANADIAN GROCER IN HIS BUSINESS

“Never mind showing me a copy”, he said to our 
subscription salesman in Saskatoon, Sask., “I know 
it well,i though I never subscribed for it. I want it 
now. Send it along and if possible send every 
copy for the last few months.”

Manufacturers who tell their stories through a 
medium with such a reputation are sure to get a 
good reception.
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How Montreal Grocer Extends His Sales
Prints Show-Cards With a Five Cent Brush and Bottle of 
Stove Polish—They Are a Part of His Salesmanship Cam
paign.

Montreal, Sept. 21.—(Special)—A five 
cent brush and a bottle of stove polish 
is the equipment with which one Mont
real grocer prepares the show-cards he 
places in his windows and in conspicu
ous points throughout the store. E. P. 
Dame does not attempt artistic flourish
es. “I leave that to the millinery stores 
where it is appropriate. The plain style 
is all I ever tried and I think it is suffi
cient here when you are selling butter, 
cheese and the other commodities.” 
But he has succeeded very well in ac
quiring a bold letter that makes his 
words stand out. It is just a little proof 
that others can do the same thing and 
should even do better in these days 
when every opportunity is presented to 
the aspiring clerk of facilitating the 
elementary steps.

M. Dame values his show-cards for 
the salesmanship assistance they lend 
him. “It is strange,’’ he said recently 
to The Grocer, “that so many customers 
do not know what they want and more
over, they do not know what they need. 
You have to suggest one thing after an
other. This becomes monotonous at 
times, and by a glance around the store 
the customer’s memory will be called 
to the various articles she may need. 
There is a sign in regard to tea. Well, 
my customer may not want that kind of 
tea, but she remembers that the ten 
canister is nearly empty and she asks 
for the kind she prefers. While you 
are serving one customer, another can 
see for herself what the various prices 
are. Then there is less interrupting 
you for the time being. Besides it con
centrates their interest upon new honey, 
cheese, eggs, butter, etc., when they 
see the price and a written assurance of 
the quality of the various staples. Eggs 
on display are merely eggs, but with a 
card telling the customer that they are 
fresh and also giving the price—well, 
what more could I sayt I might say it 
differently, but after all, the card had 
practically done the greater part of a 
salesman’s work. This applies to all 
the staples. Eggs are but an example.’’

M. Dame’s cards might not elicit the 
admiration of show-card experts, but 
he says that there are few of these same 
experts entering his store. Besides, he 
does not pose as an artist. It is suffi
cient to say that the letters are plain, 
that the different notices attract atten
tion, that the ability to write them was 
self-acquired and that they are an asset 
in this particular store. The point to

be emphasized is that others who may 
have responsible positions in the grocery 
business have the opportunity to acquire 
even greater results than has this grocer 
who uses only a five-cent brush and 
stove pipe polish. The style of lettering 
in one locality might not appeal to the 
customers of a store in a different lo
cality. In the one, the women are the 
wives of workingmen, in the other they 
possibly have an art association, and 
while they may not expect a Durer or a 
Holbein’s work they might look for 
something that does not suggest mater
ials such as those mentioned above.

M. Dame also uses an outside board 
regularly. This is to attract the atten
tion of the passersby. The writer has 
met quite a number of grocers who by

dint of practice learned to write a fair 
letter for sign purposes. They had not 
the advantages of the youth of to-day, 
and yet under the circumstances they 
did well.

WATCHES FOB GROCERS.
Watch the profits on every line, and in 

every department.
Watch the leaks that they may not 

eat up the profits.
Watch your advertisements that they 

may bring the best results.
Watch the appearance of your store 

and keep it bright and cleanly.
Watch that no overweight is given in 

the weighing of goods.
Watch your book accounts and keep 

them as low as possible.
Watch your stock that you may keep 

it complete.
Watch your delivery that you may 

give the best possible service.
Watch not your watch. Work with 

your mind and interest in your work.

WHEN YOU’RE ASKED FOR YOUR BEST 
FURNITURE POLISH, PULL DOWN

CHIYERS’
You can go other brands one better by recommending it. Made in 
Bath, England, for a long term of years, and improved until It now 
stands pre-eminently ahead of all others for an unequalled quick polish 
and durable lustre on all kinds of furniture from the kitchen chair to 
the highly polished piano.

ENQUIRE. HARRISON & SON, St. Nicholas Building, Montreal

If you want mince meat that is

MINCE MEAT IN REALITY
as well as in name—write us and we will tell you about 
our goods.

We have qualities suited for every class of trade and 
are giving-without a doubt-the best values on the market.

TEST US
Drop us a postal card. Tell us your wants.
We have—
Tine Pails Tubs
2 lb. 7 lb. 50 lb.
5 lb. 12) lb. 70 lb.
7 lb. 28 lb. '

Kega 
100 lb.

Bble.
4001b.

Also’our condensed in cartons.

J. H. We they, Limited
ONTARIOST. CATHARINES,

‘THE MINCE MEAT PEOPLE.'
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No doubt the ' growth and
development of the Canadian West

have caused you much thought as to representatives in that fast growing and ready 
market.

We will represent you at each pulsating distributing centre. We have large track 
warehouses and ample storage accommodation for all classes of merchandise.

We will handle your products for you on a reasonable commission basis.
We have the experience, the business ability and the financial standing to do so 
successfully.

Let us advise you of the Western prospects of YOUR line—drop us a card and 
get in touch with us at once-

Much depends on it for you-

NICHOLSON & BAIN, Who,'“\cn7Bti^M'''ch*nU
HEAD OFFICE - - WINNIPEG, MAN.

WINNIPEG REGINA SASKATOON EDMONTON CALGARY

What Do You Earn ?
DON’T think us impertinent. We want you to put the 

question to yourself, and to supplem'ent it with the 
further question, “Could you earn any more ?”
Certainly you could, if your wasted evenings could 

be used to advantage.
Why not let The MacLean Publishing Company help 

you out ? They will appoint you circulation solicitor in your 
district for MacLean’s Magazine.

When you have tried it you may find it pays you 
well enough to give your whole time to it. That has been 
the experience of many before you.

The MacLean Publishing Company
143-149 UNIVERSITY AVE. TORONTO, CANADA

^68209



THE CANADIAN OROCEB

I
%

Iff

GUNN
QUALITY BRAND

FRESH PORK SAUSAGE
In One Pound (net) Fancy Cartons

Wot How Cheap--But How Hood

fl I Î XJ XI Q P0Rh& BEEF PACKERS 
VJ U 1 > 1\ O TORONTO, OINT. 
UM 1TE D.CANADA

HAMS
Are Very Scarce

and probabilities are they will be higher 
SO WILL LARD.

We have, however, a good stock of 
ROLLS, SHOULDERS, BREAKFAST 
BACON and BACKS and at reason
able prices.

F. IV. Fearman Co.
umrrmo

HAMILTON

LIMITED

REINDEER 
CONDENSED COCOA

(Liquid form)

like Reindeer Condensed 
Cofiee is combined with 
milk and sugar.

Simply add boiling water and you have a 
delicious beverage for the casual guest or 
roomer. Also good for chocolate frosting.

We will supply FREE a limited number 
of small water heaters to roomers using 
REINDEER COCOA and REINDEER 
COFFEE.

TRURO, NOVA SCOTIA

Roll Bacon
ESPECIALLY MILD CURED. 
AS FINE AS ANY BREAK
FAST BACON.

WE ARE MAKING A SPEC
IAL CUT IN PRICE AT 
PRESENT.

THE WM. RYAN, LIMITED
Pork Packers and Wholesale Prodace Merchants

Packiad Boases 70-72 Proat St East
FERGUS TORONTO
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Easiness Continues in Live Hog Prices ESêÈ=
Prices are Easier Again This Week Under Liberal Supplies— 
Trade Continues on a Moderate Scale — Smoked Meats are 
Slacker—Better Demand for Lard—Butter and Eggs Maintain 
a Steady Tone—Cheese at a High Price.

The tendency in live hogs is still one 
of easiness, further declines in price 
being reported from most markets this 
week. This is the season of the 'year 
when receipts of hogs are generally quite 
liberal, and in this regard this year is 
no exception to the rule. This present 
abundance of porkers with none too en
couraging cables from the English bacon 
market has been responsible for the re
cent decline.

Trade in pork products is an appreci
able scale. The demand for smoked and 
cooked meats is naturally not so brisk 
as during the summer, but any lack of 
briskness in these lines is made up for 
in others. With the cooler weather lard 
is in better demand and the price is 
ruling steady. With the recent decline 
in live hog prices, there is at least no 
firmness in general provision prices.

Butter prices exhibit a tone of steadi
ness. In the east the production seems 
to be quite large, but in the West it has 
been dropping off, and prices have been 
advancing. The result is that any sur
plus of stocks on Ontario or Quebec 
markets is taken by the West. Egg 
productio» just at the present is not 
large, although receipts are rather liber
al in some districts. The demand is 
good, especially for best grade, and the 
market is generally firm.

Cheeee still maintains its position of 
firmness, and although high prices are 
no doubt curtailing trade somewhat, 
there is still a fair demand in evidence. 
The demand from the English market 
has not been so brisk, although prices 
continue steady there. Indeed, by the 
high price of cheese, malny combination 
factories which were engaged in making 
butter have changed to cheese-making.

MONTREAL.
Provisions.—Pure lard has been firm 

during the past week, but live and 
dressed hogs are a little easier. There 
is a fair demand for hams ana bacon, 
but barrelled pork is reported a little 
slow.
Pur*T*v4—

Bom, 5011», per lb................................................. OUI
Oases, tin», eeck 1C Ibe., per lb.............................. Oil#

" ** " I " M ............................ 011$
...................... 8 “ ................... Oil

Palls wood,* Ibe. net, pet lb............................... 0 111
Pal's, tin, 0 lb*, groat. per lb................................. Oil
Tube. 5t) Ibe. net, per lb........................................... 0 1
Tierce*, 3 5 Ibe., per lb.............................................. 0 1
One pound bricks........................... ......................... 0 1

Compound Lard-
Boxes, » Ibe. net, per lb......................................... 0 1
Oases, 104b. Uns, OO lbe. to case, per lb............... Ot" 5 " " « ^ ............... oi

H 8 .......................... " ........ 010"
Palls, wood.» Ibe. net, per lb................................. 0 09

:::: lTtoroee m Ih* . per lb...................... .................. OC
On# pound brlofc,.................................................... 0 10]

, bbL 36-16 piece.
Pork—

Beer, Oenede short cot i
Been pork...........................
Oenede abort out book pork, bbL 4646 piece, 
deer fat becks..

13 50 
16 60 
23 00 
23 00 
22 50Hser, Honk pork, bbl .................................................... „„

Plate beef, 100 lb bbls..................................................... 7.0

Boiled hem, ameU, skinned, boneless........................ 3 00
Ut) unit Meets—

Groan beoon, flanks, lb................................................... 0 11
Lone eleerbeoon, heavy, lb........................................... 0 094
Lone deer beoon, light, lb .............................. 0 Hi

Hems—
litre lero sises, » lbs. upwards, lb........................... 0 13
Urp sises, IS to «Ibe, per lb..................................... 0 164
Medlnm nisee. IS to 18 ira., per lb................................ 0 184
Bltra small data, 10 to 13 Ibe. per lb......................... 0 18
Bone out, rolled. Urge, IS to «ibe, per lb................ 0 19

' " . null, 9 to 11 Ibe, per lb.............. 0 20
Breakfast beoon, English, boneless, per lb................ 0 18
Windsor beoon, skinned, beoks, per lb....................... 0 18
Spiced roU beoon, boneleee, short, per lb................... 0 13
Hon Uve, per ewt.................................................. 7 01 7 2i

dressed, pet owt........................................... 9 75 10 25

Butter.—Prices are unchanged this 
week, but the market is steady with 
something of an upward tendency.
Creamery.................................................................... 0 264 0 27
Dairy, tube lb............................................................ 0 22 0 23

Eggs.—Receipts of eggs have been 
market is firm with a continued steady 
demand
Newleids.
Selects__
No. 1.......

0 30 
0 26 
0 22

Cheese.—Demand for cheese is still a 
feature. Prices are unchanged, but the 
market is held firmly at the last ad
vance.
Quebec, large...................................................................... 0 144
Western, large.................................................................... 0 144

" twine.............. ..............................................  0 144
“ small,«lbs,................................................ 0 141

Old cheese, lerge.............. .........................................0 13 0 16

TORONTO.
Provisions.—Live hogs are 15 cents 

per cwt. lower again this week. On 
September 1 they reached the highest 
point since October la^t, but have since 
declined a dollar all but 5 cents. One 
year ago hogs at country points were 
quoted at $8.75, as compared with $6.75 
to-day. The late decline is attributed to 
the larger hog supply, which is always 
freer at this time of the year.

Provisions are unchanged, but with 
lower hogs, prices at least are not 
marked by any firmness. One year ago 
breakfast bacon was 30 cents, while to
day it is 16 to 18 cents ; roll bacon 15 
cents, to-day lit to 12 ; long clear 15 
cents, to-day 12 to 13 ; while lard in 
tierces then 15, is to-day 104 cents.

Smoked 1
Ught com#, per lb......................................................0 144 0 17
Medium horns, per lb.................................................0 16 0 17
Leix. hem», per lb....................................................  0 154 0 16
Boon, plein, per lb.................................................. 0 18 0 20

•• pes meal................................ .............................. 0 20
Bretkfaat bacon, per lb...........................................016 0 18
BoD beoon, per lb.......................................................0 11* 0 12
Shoulder* ................................................................0 11 0 11*

Pickled meet*—l cent less than smoked.
Lon« «ear Devon, per lb........... ...............................0 12 0 13
Heavy mees pork, per bbl....................................... 19 ^ 20 00
Short nut. per bbl..................................................... 21 00 22 no
Oookedhame..............................................................  0 25 0 27
Lard, derma, per lb.................................................. 0 10* 0 1 |

" tube "  0 inf 0 IV
V pane " ..................................................0 11 01U
" compounds.perU>........................................ 0 09 0 09*
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Butter.—Butter prices exhibit a steady 
tone. There is apparently considerable 
butter coming along, but there is a good 
demand. The West has been taking a 
good share of Ontario’s production.
Preeh creamery print............................................  0 27 0 28
Creamery solids........................................................ U24 025
Farmers separator Btatter..................................... 021 0 23
Dairy prints, ohoioe................................................ i 22 0 24
No. 1 tubs or boxes.................................................. Q is 0 20
No. 2 tubs or boxes................................................... o 16 0 17

Eggs.—We reported firmness in the 
egg market last week. This week a gen
eral advance of one cent is quoted. The 
ruling price for fresh gathered is 22 to 
23 cents. The production as is usual at 
this season is showing a falling off. 
Demand in on a large scale.
Fresh gathered eggs....................................................... 0 22 §23
New laid eggs................................... ............................ 0 24 0 25

Cheese.—Prices of cheese are on the 
same level as last week with a tone of 
steadiness prevailing. Trade locally is 
moderate in volume, although the high 
prices will no doubt tend to curtail it 
somewhat.
New chew.— New twine................... 0 164
Iorge.......................... 0 1H Old Stilton................ 0 164
Old cheese................ 0 17

Poultry.—There is at present a free 
offering of general poultry. Fowl are 
not scarce and prices are easier at 9 to 
10 cents.
Fowl, live..........0 f9 0 10 Duckling, live.. 0 10 0 11
Spring chicken . 0 12 0 13

Honey.—Prices on honey are well 
maintained, stocks when compared with 
other years not being large. The yield 
of dark honey this year is about the 
same as that of 1910. Owing to the 
shortage in fruits resulting in less 
home canning; dealers expect a good 
demand for honey during the coming 
season.
Clover honey, strained, 60-lb. tins.............................0 11* 0 12
Clover honey, No. 1 comb, doz .............................. 1 25 2 50

WINNIPEG.
Poultry.—All classes of poultry at the 

present time with the exception of 
spring chickens are being received on the 
market, but the lack of chickens is be
ginning to cause serious comment. 
Prices at present quoted are :
Boiling fowl, deliver- Spring chickens............. 0 15

ed Winnipeg............0 10 Ducks........... ..................0 14
Turkey, del. Winnipeg 0 14 Geese................................... 0 10

Butter.—The receipts of both dairy 
and creamery butter are very light and 
as a result prices have started to rise 
rapidly. Manitoba creamery bricks are 
now quoted at 28 cents per pound, an 
advance of two cents per pound over 
previous quotation, while the shortage 
may be attributed somewhat to harvest
ing operations, there is evidence of an 
almost universal shortage in Canada. 
Manitoba fresh made boxes are 4c per 
pound below the bricks. Dairy remains 
unchanged, strictly No. 1 delivered Win
nipeg being quoted at 17c, No. 2, at 12 
to 14 cents and No. 3 at 7 to 9 cents.



THE CANADIAN GROCER
Cheese.—Predictions to the efiect that 

very high prices will prevail this year 
are being heard from all quarters. Sup
plies have been light during the week, 
one large company receiving only 50

boxes and claim that it is impossible to 
get any more. Statements are made 
that there is going to be a big shortage 
of this product and that higher prices 
will prevail.

SHORT TALKS TO CLERKS
The Clerks of To-day are the Merchants of To-morrow

All clerks are not salesmen. Many 
are merely waiters. This is a fact that 
merchants are well aware of. The sales 
sheets of the different members of the 
staff demonstrate the fact most plainly. 
The ability of a clerk to make sales, 
above actual demand is generally the 
gauge for the size of his pay envelope. 
Therefore, it behooves the clerk to de
velop his salesmanship ability.

Just because in the past you nave not 
been a top notcher is no reason why 
you should not become so. The main es
sentials in this regard are increased ef
forts backed by a certain amount of 
study and common sense. Instead of 
merely handing over the counter the 
articles which customers ask for, make 
an effort to sell them other goods which 
you carry in stock. This will necessi
tate a little study to ascertain the talk
ing points to be used with each article 
and the exercise of judgment in your at
tempt to introduce the additional lines.

Assist Sales by Display.
Every clerk, as well as the proprietor, 

recognizes the value of a properly dress
ed window in attracting the attention of 
customers and in selling goods. It is 
well for the clerk to work with a view 
of presenting better dressed windows 
and to increase their value as a selling 
agent.

He should constantly be on the out
look for any manner in which he can 
prepare a better window. He should 
carefully study all grocery windows he 
sees. From the good ones he will be 
able to ascertain new ideas along this 
line, while from a poor one he may 
study out what it lacks to be attrac
tive. Then in his own displays he can 
avoid the bad features.

Study your own window and find out 
just the manner in which it should be 
I rimmed to show up to the best advant
age. A little effort in this direction will- 
do a great deal.

Be on Time.
Much has been said in regard to punc

tuality. The desirability of the clerk 
being on time is so great that the ques
tion scarcely needs emphasis. However, 
even if he has determined to get down 
every morning on time there is apt to!

be some back-sliding unless he renews 
his good resolutions at times.

When the writer was a clerk he used 
to see how much he could accomplish, 
how nicely he could have the shelves- ar
ranged and how much business he could 
do before the proprietor arrived in the 
morning. He took an interest in get
ting down in the morning with this end 
in view. The employer realized the en
deavors to do tfcis, as every proprietor 
does, and gave full credit tor it.

The Importance of Knowledge.
As in every line of endeavor, know

ledge is a valuable asset in the grocery 
business. It allows the possessor of it to 
accomplish greater things both in sales 
and general advancement. Knowledge 
however, cannot be secured without 
study.

There are many things to he studied 
in the grocery business, among them, the 
sources and uses of goods handled, 
methods of selling goods, how to ap
proach customers, how to display goods 
properly, management of the store, etc

A Practical Instance.
An example of how a little knowledge 

of goods helped one clerk will not be out 
of place here. He read an article on 
pineapples, their growth and food quali
ties. The next day by using the infor
mation when talking to customers he 
was able to interest them and make sev
eral sales.

In other lines handled, information re
garding them can be turned to the same 
use.

The writer visited two stores the other
day, both about of the same size and 
both carrying about the same stock ; 
but one appeared to carry a good deal 
more goods than the other. The appear
ance of a small stock on the part of the 
one one store was the fault of the clerks. 
They had not given the proper attention 
to keeping it on the shelves in order. The 
appearance of a large stock is not the 
only value of well kept shelves. The 
shelves are in a manner silent salesmen, 
showing the goods up to the customers. 
Therefore you should have them so ar
ranged that they will attract atten
tion. The shelves are not merely a place 

&ito be filled up the same as under the
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counter. They are for showing goods to 
make sales.

Plan for the Future.
Ambition on the part of the clerk is 

something to be recommended. It will 
do much to bring advancement and suc
cess and the accompanying higher wages. 
Ambition is the something in the make
up of the clerk which engenders in him 
the desire to learn more about the busi
ness in which he is engaged. The re
sult is increased interest in the business, 
a better knowledge of salesmanship, and 
all those many other features which 
eventually lead to success.

It is well that he possess that desired 
quality—initiative. The clerk with the 
inventive mind, who can think out new 
and improved methods of doing things, 
is the one in demand by business men 
throughout the country.

The mainspring of initiative is ambi
tion -and a desire to do things.

TRADE NOTES.
Holbrooks, Ltd-., Toronto, are moving 

to larger quarters at the corner of King 
street and Atlantic avenue on Oct. 1, 
where they will have a railway siding 
to their building.

Some grocers in the United States use 
ice boxes on their delivery wagons dur
ing the warm weather. Their endeavor 
is to send out such goods as butter, 
lard, etc., under ideal conditions. But
ter for instance is safeguarded from los
ing its firmness, and it finds its way 
from the grocer’s refrigerator to the 
consumer’s without any intermediate 
melting. The idea looks like a good one 
for more articles than have been named

Fraser & Gaetz, Rocky Mountain 
House, Red Deer, Alta., are erecting an 
addition, 18 x 28 feet, to their general 
store. They are making special provi
sion for a cellar for storing potatoes, 
apples, etc.

Down àt Houston, Texas, housewives 
have started a movement to boycott the 
use of sugar on account of the high 
price.

Norman McLeod, president of the Lon
don Retail Grocers’ Association, has 
the sympathy of many in the trade on 
account of the death of his mother last 
week.

A boy went into a shop to buy a ha’
penny worth of nuts. The man at the 
counter, a cheery, good-natured soul, 
said to him:—

“You can have them mixed if you 
like.’’

“All right," said the boy ; “you may- 
put one or two cocoanuts in, if you 
please.”
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GrOCerS ; The permanent success of any line of goods depends 
upon maintaining the quality. The cost of manufacture increases 
in proportion to the increased cost of labor and material. These 
facts and conditions must from time to time be considered by the 
manufacturer, and he must decide whether he shall increase the sell
ing price or lower the quality of his goods.

MAGIC BAKING POWDER
Contains no Alum and conforms to the high 

standard of Gillett’s Goods.

E. W. GILLETT COMPANY LIMITED,
TORONTO, ONT.

WINNIPEG MONTREAL

New Valencia Raisins
NOW IN STORE

New Cherries,Marasquino
QTS. PTS. and £ PTS.

L. A. PRICE Ql CIE.
Full assortment of finest and choicest groceries coming in every day.

Communicate with us for prices.

L. CHAPUT, FILS C& CIE.
WHOLESALE IMPORTERS — WHOLESALE WINES

Montreal, Canada

Jjc WHITEST

baking
pqwdiRn-L 11 -d
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turn:
MM*

CMn

■SITS '
M M* 

ChMito

"Elite”
true to its name, the best cook
ing and drinking chocolate 
made.

Diamond
nothing better for eating in 
this style is made anywhere 
AND IN ADDITION good 
profits to the retailer.

Ask your jobber.

'John P. Mott (ft Co.
Halite*, N.S.
MU-MO AGENTS:

|. M. Deugla» ACo. B. S. Mclndoe
Montreal Toronto

r-'tjo, B. Hosier Teas A Perea. Johnston A Yockn.r 
_J Winnipeg Calgary Edmonton

Frank Id. Hannum. Ottawa

“Peacock” Brand Pickles
should now receive your atten
tion, in fact you should endeavor 
to keep your customers con
stantly supplied, as they are 
Quality and Purity in the highest.

The “PEACOCK” Brand
has made many friends both 
for the packers and retailers. 
You want to make more friends ?

WRITE

Mathews on’s Sons
MONTREAL

BISCUITS
from the Old Country
Notice to Grocers and Stores in Canada

MCVITIE & PRICE
are now sending regular supplies of their 
biscuits to Manitoba, Alberta, Saskatche
wan and British Columbia.

When you sell MCVITIE A PRICE’S
Biscuits you are supplying your clients with 
first-class goods noted for their excellent 
quality and absolute purity.

All goods packed in hermetically sealed 
tins.

AGENTS far M.niteh., 3e.katch.waii. Alberts and British Columbia:

RICHARDS A BROWN, 314 Rom A.hm, WINNIPEG
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Rolled Oats Highest in Two Years
Not Since August, 1909, Has Price Been as High as To-day— 
Mills Sold Well Ahead—Should be More Activity in Both 
Flour and Cereals at This Season of Year—Wheat and Oats 
Are Slightly Lower.

This is the season oi I he year when 
flour should take on moré activity 
through the medium of the grocer. It 
is true that housewives are with cooler 
weather returning to the making of 
their own bread, but the chief reason 
lies in the general increase in activity 
at this time. Cereals also show a 
marked improvement at this time, and 
this year has been no exception to the 
rule. Dealers from various parts of the 
country report a better consumption, 
while the mills are already well sold 
ahead in this line.

Canadian wheat and oat prices affect
ed to some extent prior to the elections 
are now adjusting themselves. Both of 
these cereals are slightly lower, al
though to no great extent. There aro 
certain dealers who think that wheat 
prices may show some further easing. 
In this regard one dealer said that with 
the large yield of wheat in the West he 
didn’t think prices could hold when de
liveries start in full force. So far they 
have been small, only about one-half of 
the amount to the same time last year. 
This has been due to a later harvest, and 
the reciprocity issue also held back de
liveries. Lower prices, he believed, will 
be necessary to get rid of the supplies 
as prices are now too far away from 
an export basis.

A bulletin from the Census Office, Ot
tawa, sets Canada’s total wheat yield 
at 204,634,000 bushels as compared with 
149,989,600 in 1910. Of this the three 
western provinces produce 184,728,000 
bushels. The same report sets the oat 
yield in Canada at 368,153,000 bushels 
as against 323,449,000 last year. A de
partment of agriculture report esti
mates the yield of wheat in eighteen of 
the principal producing countries of the 
world at 2,882,178,000 bushels as com
pared with 2,958,844,000 in the - same 
countries last year. In thfe estimate is 
included Russia, United States, India 
and Frand, four of the big producing 
countries.

Ontario’s crop of oats was poor this 
year, while that in the West showed a 
substantial increase. There will prob
ably be considerable low grade oats.

MONTREAL.
Flour.—The fall season usually begets 

increased flour trade for retail grocers 
throughout the country. Business is 
reported good just now with prices un
changed. The situation does not ap
parently suggest any particular change.

Winter wheat patente, in bags....................................  4 80
Straight rollers, in bags................................................ 4 30
Manitoba let Spring wheat patents, barrel................ 5 40

" straight patents, Darrel.............................. 4 90
“ strong bakers................................................ 4 70
" second............................................................ 4 20

Cereals.—Rolled oats are in good de
mand and are unchanged in price. The 
present is a good time for a little extra 
effort behind rolled oats. The market is 
practically in the position it held last 
week.
Fine oatmeal, bags.......................................................... 2 86
Standard oatmeal, bags................................................. 2 86
Granulated oatmeal, bags...................................   2 86
Bolted oornmeal, 100 bags................................  1 75
Rolled oats, jute bags, 90 lb........................................... 2 60
Rolled oats, cotton bags, 901b................................... 2 65
Rolled oats, barrels....................................................... 5 45

TORONTO.
Flour.—Flour prices are unchanged but 

steady. Trade is normal, the fall gen
erally being the season of more activity 
in this line. Wheat prices influenced to 
some extent prior to the elections are 
adjusting themselves, and while there 
has been some decline, it has not been 
great as yet.

Ontario wheat is coming out butr slow
ly, 86 cents being reached this week. 
The present is a fairly busy season for 
the farmer, but it is believed that de
liveries will soon be freer. From New 
Brunswick, an advance of 15 cents per 
barrel on Ontario patents is reported.

Manitoba Wheat
lit patent, In car lots...................................................... 6 30
2nd patents, in car loti................................................... 4 80
Strong bakeri, in oar loti................................................ 4 10
Feed flour, In car loti...........................................  3 00 3 20

Winter Wheat.
Straight roller................................................................  4 15
Patenta............................................................   4 50
Blended............................................................................ 4 50

Cereals.—Rolled oats at the present 
are at the highest point reached since 
August 1909. Prices of the raw ma
terial are slightly easier this week. 
Western Canada has a large yield this 
year, although a considerable quantity 
will grade low. Mills are sold well 
ahead in rolled oats at the present 
time. Trade in cereals in general is 
taking on more life.
Roiled oats, imall loti, 90-lb. iaoki............................. 2 60

’Rolled oats, 25 bagi to oar lota.................................... 2 50
Standard and granulated oatmeal, 98-lb. iaoki........ 2 86
Rolled wheat, email lot», 100-lb. barrels..................... 2 90
Rolled wheat, 5 barrels to car lots.............................. 2 75
Oornmeal, 100-lb bags.................................................. 2 00
Rolled oats In cotton SBoki, 5 cents more

STREETS FLOODED BY MOLASSES.
One million gallons of crude molasses 

went to waste with a loss of $100,000 
at Ndw Orleans, when a storage tank, 
the largest of its kind in the world, 
collapsed and sent a flood of molasses 15 
feet high sweeping through the streets 
adjacent. Streets, yards and people 
were turned into sticky masses and it 
was several days before the mess was 
cleaned up. Millions of flies were im
mediately attracted by the sweet stuff.
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The Mooney Biscuit
and Candy Co., Limited

Stratford, Ont. Winnipeg, Man.
BRANCHES AT HAMILTON. OTTAWA. 

SYDNEY. C.B. HALIFAX. N S.
FORT WILLIAM. CALGARY. 

VANCOUVER. B.C. ST. JOHN S. NFLD

PROPER
PACKING

The best of biscuits will spoil if 
they are carelessly packed. The 
best packed biscuits will sell but 
once if they lack the quality in 
material and manufacture.

PERFECTION 
Cream Sodas
Sitlslylnt, Delicious

are both properly baked and right
ly packed by the most expert 
workmen after the most approved 
methods.
They have a crispness and a 
flavor that’s all their own.

TRY THEM

PERFECTION
H B9 WdS
|^r V MOONEY BISCUIT & CANDY CO 
k-^ STRATFORD CANADA

—THE FLAVOR DE LUXE—

MAPLEINE
Original «d Distinctive
Flavors Cakes, Candies, 
Ices, Ice Cream, Puddings, 
etc. and makes a Table 
Syrup better than Maple, 
at a cost oi 60c. a gallon. 

SELLS ON MERIT 
Backed up by advertising 

See Price List 
Order a supply from your 
jobbcr.or- Frederick E. Rob

son Co.. 26 Front St.
E., Toronto.

The Crescent Mfg. Co.
SEATTLE, WN.

When writing advertisers kindly men
tion having seen the advertisement in 
this paper.
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His Knowledge
of Geography is 

Quite Amusing
Montreal, Sept. 28.—What some clerks 

do not know about the-grocery business 
has been the subject of many an amus
ing story, and .J. A Sharwood, an Eng
lish grocer tells of an incident which 
came under his notice. He related it to 
show the necessity of an institute of 
certificated grocers

A woman had been instructed by her 
physician to discontinue drinking tea 
This was quite a sacrifice and she ask
ed if she might not take a little. The 
doctor relented and permitted her to 
drink lightly of China tea, but it must 
be of the best quality.

She told the clerk at her grocery 
store that she must have some of his 
choice China tea. In a matter of fact 
way he made up a parcel, and several 
times the customer emphasized that this 
tea must be a China and it must be 
good. Finally she asked as the package 
was handed to her, “Now you’re sure 
this is China tea ? ”

“Oh, yes, madam its one of our best, 
and I am sure you will like it.”

BUSINESS FOR SALE._______

FOR SALE—Firsl-tlses grocery ; Ulcsl store Es
tera#; close stock. Good rcssoos for selling. 
For psrtlcolere opply Box C, CANADIAN 

GROCER, Toronto.

Apples! Apples!
GEORGIAN BAY DISTRICT

are putting up 
between seven 

and eight thousand 
barrels of apples in the

Georgian Bay District 
The Quality is No. 1

We invite correspond
ence as to price on 
car-load lots.

WRITE AT ONCE

Lemon Bros.
Owen Sound, Ontario 
and Sault Ste. Marie

Smilingly she explained why it must 
be that particular kind of tea, and as a 
last assurance the clerk said pointing 
to the package from which he bad taken 
this pound—” Oh, its China alright. 
See there is the name Ceylon, on the 
front side.”

THE GROCER'S TASK.
To attract attention to his goods.
To arouse an interest in them.
To create a desire for the goods 
To inspire confidence in the goods.
To bring about a decision to buy 

them.
To create satisfaction for the goods.

AN ADVERTISING NOVELTY.
Toronto, Sept. 21—East & Co., a 

Yonge street retail firm recently issued 
a small four-page booklet, that was un
usual to say the least, as an advertis
ing novelty. Its size was only 2xM 
inches. On the front page were these 
words: "IIow we lost a customer,"
also adding the firm’s name. The read
er naturally opened it up to read the 
story, and his eyes met two simple 
words encased in a border of black 
Those words were “He died.” On the 
back the firm carried a small advertise
ment. These booklets which were dis
tributed at the Exhibition attracted 
considerable attention and comment.

Magic in the Kitchen.
From the seven different flavors and seven colors of 

Jell-O not only seven kinds, but several hundred kinds of 
desserts can be made. Many of them can be made in a 
minute.

It is all very much like magic.
Frappes, sherbets, souffles, charlottes, salads, pud

dings, plain Jell-O desserts and fruited 
Jell-O desserts—all can be made of

JELL-0
A package of Jell-O and a pint 

of boiling water are all that is needed.
The flavors are : Strawberry,

Raspberry, Lemon, Orange, Cherry,
Peach, Chocolate.
THE GENESEE PURE FOOD GO.,

Bridgeburg, Can.
The name Jell-O is on every package In big red letters. If it isn’t, it isn’t Jell-
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Mr.
Merchant

Think of the convenience 
of simply hanging the cus

tomer’s can on the pump and turning 
a crank to get a gallon of oil.

No Funnels—No Measures—No Waste— 
No Dirt. Saves Space, Time and Money.
You don’t touch the oil- The pump transfers it!from 

the storage tank into the customer’s can ; measures it, 
counts the gallons and shows the money charge-

It changes the oil business from a drudgery to a 
clean, pleasant and profitable trade.

The variety of sizes and styles will enable you to 
suit yourself in price- Every outfit the best at its price-

Book No. 5.

CO., LTD

BOWSER y

Ask For

F. BOWSER &
TORONTO 

66-68 Fraser Ave.

PUT YOUR CREDIT ACCOUNTS ON THE 
RIGHT SIDE OF THE LEDQER

Adopt the ONLY Way to make credit buRineae 
SAFE. And at the same time eliminate charging, 
errors and disputes.

Coupon
Books

f 4 'ttrf

are in use all over the world.
HERBS HOW THEY WORK:

When a man wants 
credit, give him an 
Allison Coupon 
Book, and have 
him sign form at 
the front which be
comes then his 
promissory àote to 
you. As he buys, 
tear out coupons, 
and when hie book 
is exhausted you 
can collect your 
note or extend his 
credit for another 
book, as you deem 
wise. No pass 
books, no charging, 
no time wasted, no 
errors, no disputes

For sale by jobbers everywhere.

Allison Coupon Company
INDIANAPOLIS. IND.

ALLEN’S
Apple Juice

and
Mild Refined 

Cider
Wilt bring satisfaction and 
profit to every grocer hand
ling them, because their su
periority over similar goods 
is marked, and the profit 
very good, and because they 
are Jguaranteed to satisfy.

Just at this season a large 
business is to be done in 
Apple Juice and Cider.
They soon become thirst
quenching necessities and 
have the exquisite flavor 
that appeals to the users and 
is bound to win repeat 
orders.

A trial or dor will convince you

Put up in 10, 15 and 20 
gallon keg», and halve» and 
barrels.

S. ALLEN
Norwich, Ontario

ESTABLISHED 1849

BRADSTREET’S
Offices Throughout the Civilized World

OFFICES IN CANADA:
Calgâfcy, Alta. i Vancouver. B.C. 
Edmonton, Alta. I Hamilton, Ont. 
Halifax, N.8. Montreal, Que.
London, Ont. I Quebec, QCie. 
Ottawa, Ont. I Toronto, O t.
8t. John. N.B. | Winnipeg, Man.

Reputation gained by long years of vigorous, 
conscientious and successful work.

THOMAS C. IRVINi,
TORONTO
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GRAPES
Canadian stock is fine and prices 

low.

Grape Fruit, Jamaica
Good heavy Fruit.

Late Valencia Oranges 
Jersey Sweet Potatoes

“ Old Honesty Brand, ” none better 
few as good.

Cape Cod Cranberries
are reasonable, now is the time to 

buy, will be higher.

Peaches
A few days will take all the good 

stock, get your orders in.

MtWI I l.l'AM

I:VI ms I

SS-27 CHURCH ST. TORONTO
are Largest Receivers

“St. Nicholas”
The Lemon Leader 

for the past

7,500 DAYS

“That's
Going
Some”

J. J. MoCABE
AGENT

TORONTO, : ONT.

Domestic Fruit Trade on the Wane
Rush of Domestic Fruits Will Soon be Over—Supplies are Not 
So Plentiful—Considerable Trade in Grapes Expected Yet—
The Yield of the Different Fruits—Prospects for Lemons—
New Crop Arrive in November—Cranberry Prospects.

Not yet, but soon, will the rush ot the 
domestic fruit season be over. Already 
a certain slackening can be felt. Al
though trade is as yet considerable, 
there is not the same continued hum 
around the fruit marts as has been in 
evidence. Supplies of late fruits are 
not so plentiful as has been the case lor 
the past month or so. Plums have all but 
seen their day, while peaches are on the 
wane. Pears are still fairly plentiful 
while there will still be a considerable 
volume of trade in grapes.

Plums were earlier than usual this 
year, the crop being fairly good, but not 
excessive, in peaches, early Crawfords 
were light and late Crawfords some
what better. In British Columbia, the 
crop was good but the area not large. 
Bartlett pears in Ontario were a me
dium crop, while some oi the late varie
ties approached nearly a full yield. 
British Columbia showed a light yield 
of pears except Nelson, where a good 
crop is reported. Grapes are continu
ing to work generally for a full crop.

The warm weather of last week caus
ed some revival in the lemon trade, but 
prices show no change. According to 
reports, present stocks are not heavy, 
and it is expected that decks will be 
well cleared before the arrival of new 
crop- They are not expected to arrive 
in any quantity before the middle of 
November. One dealer remarked in re
gard to the new crop that the early 
shipments will be rather light, due to 
an exceptionally heavy demand in Euro
pean countries. The crop will probably 
not be as heavy as last season, although 
the quality will be good. Prices on 
the average may be a little higher due 
to increased general demand.

The weather has been a little warm 
for the sale of cranberries, and demand 
has been somewhat retarded. Prices 
rule about the same as tor first arrivals. 
A recent report from producing centres 
says that the hopes of a big crop of 
cranberries this season by the growers 
on Cape Cod have been dashed by the 
extensive invasion of the fruit worm ; 
an^ the estimates, which at the recent 
meeting of the Cape Cod Cranberry 
Growers’ Association were placed at a 
figure that would indicate a 11 per cent, 
increase over 1910, are far above the 

-.crop that will be produced by the grow
ers. The early brand, Early Blacks, 
which is now being picked on the bogs, 
has been found in poor condition, and 
it is very probable that the Howes, a 
berry which is picked later in the fall,
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will be affected by the same breed of 
worm.

MONTREAL.
Green Fruit.—The new apples are na

turally creating an interest on the mar
ket. Quite a number of varieties ar-: 
represented and there is a good genera' 
demand. Grapes are moving freely as 
also are pears, peaches and plums 
There is nothing particularly new to re
port in this morket. Business on the 
whole is good, but it is beginning to 
show signs of the transition of summer 
to fall trade.
Apples, bbl........  2 50 3 60
Bananas, bunch.. 1 6U 1 76 
Bananas, crated. 1 75 2 00
Cantaloupes....... 2 50 3 00
Oocoanuu, bacs........ 3 76
Grape fruit, Cali

fornia, case............. 4 53
Grape fruit,

Jamaica.......... 4 0J 4 50
Grapes, Canadian,

basket............. 0 20 0 25
Lemons. ...........  4 00 4 M
Limes, a box .. 1 25 1 60

Vegetables.—The 
steady. Onions 
likewise tomatoes 
hers are also

Oranges—
Valencia............. 4 00 6 00
Jamaicas, bbl. .. 2 75 3 75
Sorrento... ....... 3 2i 3 60
Mexican.............  2 75 3 00
Peaches, Califor

nia, crate................. 1 25
Peaches, Can.

basket............ 0 60 0 Tf,
Pears, Can. bas. 0 40 0 5u

Pineapples—
Ploridas, case. .. 4 £0 6 00
Plums, California

box.................. 1 60 2 00
Plums, Can. bas. 0 35 0 76

vegetable market is 
are in good demand, 
and potatoes. Job

showing new cranberries.
Carrots, doz............... 0 26
Cabbage, doz............. 0 75
Celery, doz................. 0 75
Com, per doz............ 0 20
Cranberries, bbl........ 8 00
Cucumbers, doz........ 8 60
Garlic, 2 bunches .... 0 26 
Green Peppers,

bushel basket 1 76 2 26 
Leeks, dos.........1 60 1 T6

Canadian lettuce 
per doz............  0 46 0 50

Spanish, crate... 3 50 4 50 
Canadian reds,

100 lbs...................... 3 00
Sweet potatoes.. 2 00 2 50 
Montreal pota

toes, new, bag. 1 60 1 75 
Tomatoes, Cana

dian, box................. 0 60

TORONTO.
Green Fruits —The hum around the 

fruit market this week was not quite so 
marked. While a good trade is still in 
evidence, there is not the same abun
dance of fall fruits as during the past 
few weeks. Plums are 0n the wane, the 
best quality this week selling as high as 
$1.25. Shipments of peaches have also 
dwindled down, with some good quality 
still coming along, however, at unchang
ed prices. There will still be quite 
plentiful shipments of late pears to 
come along, while grapes will also be in 
evidence for a time. Supplies of Cana
dian sugar melons are getting smaller 
and the tendency of prices will be up
ward. Watermelons are off the market 
completely.

There has been a better demand for 
lemons during the temporary warm 
spell hut prices show no change. Deal
ers say that stocks will be well out of 
the way before arrival of new crop 
which are not expected in any quantity 
before Nov. 15 or 20. Cranberries rule 
around $8.50 per barrel. The warm
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WHAT’S THE MATTER
with your pickle sales? You must 
be selling an inferior brand 
otherwise the returns would be 
more satisfactory and kicks fewer.

TRY

CHIVERS’
lor a change. They are quality 
all through,“money-back goods.”

CHIVERS
tke people with a reputation, the 
people that guarantee their pro
ducts.

S. CHIVERS & CO., Limited
CARDIFF WALES

CANADA:
112 St. Francois Xavier St., Montreal

GRAPES
Concords ars now at their best,' they 
are fully matured and sweet.
Our stock is not injured by hall.

Peaches Elberta 
Pears Bartletts
fine stock.

Tomatoes
late firm stock.

Meikmelons, Rooky Fords, Onions, 
Peppers, Egg Plant, Etc., Etc.

Wire, phone, or mail your orders to

STEVENS &S0L0MAN
GROWERS AND SHIPPERS

HAMILTON, ONT.

Cape Cod Cranberries
First arrivals lor the Season have reached Toronto.
The stock is fine color and size.

Jersey Sweet Potatoes
are coming along in fine shape. “Whitco Brand ” 
Sweets are the best obtainable.

Oysters, Finnan Haddies, Fillets, Hew Digby 
Herrings, etc.

WHITE & COMPANY, LIMITED
WHOLESALE FRUIT AND FISH

TORONTO

Peaches
The Best Varieties for Canning will be on this week. 
Our receipts this week will be very heavy. Let us 
have your orders.

Grapes
How many do you want for Fair Day? Let us know 
your needs and we will look after you RIGHT.

THE HOUSE QF QUALITY

HUGH WALKER & SON
(EsUblUhed 1861) GUELPH, ONTARIO

jg^TERBROW N
LEMONS

q Are the greatest value in Lemons since two eight one apple 
and Central gave the wrong number—and admits it.

q We want you to buy Buster Brown.
q We want all “worth while” trade to buy them. Mention in 

your order to your wholesale Buster Brown.
W. B. STRINGER, Sales Agent, Toronto. FOLLINA BROS., Packers, Italy,
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weather has somewhat retarded their 
sale.
Bananas.............. 1 00 1 75

Lemons—
Verdelii..............  4 00 4 51
Limes, box.................. 1 25

Oranges -
Late Valencia*. 4 51 4 75 
Can. tomatoes.

11-qt. baske-s 0 25
Canadian sugar

melon*, « rate. 0 50
Rocky fords, bsk 0 35 0 40
Rock y fords, sal
mon. flesh, bsk 0 30 0 4)

Vegetables.—While Spanish onions are 
again on the market, shipments are 
rather irregular. Quotations are $3.50 
per case. Canadian onions are selling 
at $1.25 per bushel. There still con
tinues a certain demand for pickling 
necessities Canadian cabbage are 
quoted at 05 to 75 cents per dozen

New Brunswick potatoes are quoted 
at $1.20 per bag Prices in the east 
are slightly higher due to a big general 
demand Ontario stock which are com
ing along in rather limited quantities 
are not the best in quality, some arri
vals not having fully matured.

. anadian be e t,
0 35

Green peppers, 
liasket .. 0 35 U 40

V*bbag •. - ana- 
dian, dozen. 0 65 0 75 American c<»ok-

1 75
0 30 Spmieh .............. 3 50

Cucumber s. Canadian. Inn 1 25
Canadian, bsk . U 15 0 25 Potatoe*. N B.

1 20Green corn, doz 6 <-6 0 10
F.gg plant, bnk 0 20 0 25 Sweet |iota' ix g.
Celery, per ’o'. 5 00

h.-a-l* 0 40 0 50 New turnips, p r
0 20< auliflowers, dz ---- 1 25 11-qt. basket.

Canadian plume,
beet................. 1 00 1 2S
common...........  0 65 0 VJ

Can. peaches,—
Beet grades 0 65 l 00
Common......... 0 30 0 40

Canadian pea e,
11-qt. basket 0 25

Grapes, email 0 17
Grapes, fancy 

Delaware.
Craii berries.

Cap i Cod. brl.
Apples, brl.........2 75

0 50 
0 20

0 30

8 50
3 25

WINNIPEG.
Fresh Fruit.—There has been a further 

reduction in the price for peaches from 
Washington Fruits continue to come in 
in good quantities and Ontario ship
ments arc in good shape. Nova Scotia 
(■ravensteius are in good demand and 
many carloads have already been sold in 
the West.
B tnanan, bu icb ........................................................... 2 75 3 50
Va’eneia oranges..................................................................... ft 25
California l*mo «e, crate.......................  6 00
wa*h. peaches, box.. ........ ............. I 15 I 25
Wa h Italian prunes, b ix ... ........................ 1 40 1 *0
Ca taloupes. crate.................................................................. 4 00
American Wealthier, bbl ....................................   6 0)
Aiueric m Pocrles*. hbl ....................................................... 6 00
Nova S ;oti% Gruven»tein*.................. ....................... 4 25 4 51
li Hanly pear* ............................................................................3 00
Ontario grapes, per lb........................... ...... 26 0 f>8
Cal. To'<ay grapes, rase . ........................................ 2 53

Green Vegetables.—Large (quantities of 
native vegetables continue to arrive. 
The quality is even better than usual. 
Onions show a slight decline, while let
tuce has advanced slightly. Native 
beans and peas have not arrived on the 
market yet.
Native mint, per doz...............................................................
Native green onions, doz........  ....................................
Native parsley, per doz...........................................................
Native lettuce, per doz.........................................................
Native watercress, doz .......................................................
fhitario tomatoes, large basket .......................................
Native head lettuce, doz.......... ...........................................
New cabbage, per lb .......... ........................ .....................
American peppers, doz. ....................................................
Native carrots, per lb.................
Native beets, per lb .......................................................
Native radishes, per doz.......................................
Native turnips, per bus...........................................................
Native celery, doz. ...................................... o 40
Native cucumbers, doz..........................................................
Vegetable marrow, doz ....................
Pumpkins, per lb ...........................
Sweet corn, per doz..
Small pickling cucumbers, per nail..........
Citron, lb . .................... ..........
Hubbard ■<piash. lb................................ !!!!..!

f- 21 
0 20 
0 20 
0 2» 
0 3)

0 50 
0 f'l 
6 30 
0 01 
0 01 
0 20 
0 40 
0 7ft 
0 25 
o 600 Wl 
0 20 
1 f 0 
0 <2 
0 02

Potatoes.—Supplies of potatoes have 
also increased during the week, a recent 
spell of warm weather enabling the far
mers to not only dig up but to market 
a large portion of their crop. A slight 
reduction will be noticed in prices, five 
and ten bushel lots now being quoted at 
70c per bushel, ten to twenty bushel 
lots at 65c per bushel, and car loads f.o 
b.- Winnipeg, 53 to 55c per bushel.
Manitoba*, 5 to 10 bus........................................................... o 70
Manitobss, 10 to 20 bus........................................................... o 65
Buying price, carlots. f.o.b. Winning................ 0 *3 0 55

FRUIT NOTES.
The first shipments of Florida grape

fruit and oranges have arrived on ihe 
New York market.

The New York market is just now’ 
practically bare of limes. They e. me 
from Dominica.

Advices from Cape Cod state that the 
early cranberries are running far -burl 
of the estimates, the fruit worm be.i g 
largely blamed.

The Ontario Apple Shippers’ Associa
tion at a recent meeting passed a reso
lution to the effect that the closed auc
tion rooms of Rngland are detrimental 
to the Canadian apple shippers’ interest, 
being, according to the wording of the 
resolution, “almost a combine.”

Oysters

Bright Spots After Summer Dullness
Interest in Fish is Beginning to be Awakened — Favorable 
Improvement is Already in Evidence—Three Fish Days Lust 
Week Helped Demand—New Lines are Arriving on Market— 
Halibut a Favorite—Oysters Doing Better.

Favorable improvement in the fish 
trade is in evidence in most of the cen
tres of the Dominion At some points 
trade lias started off with a brisker 
stride than others, but business gener
ally is reported quite good for the sea
son

Three fish days last week worked for 
a better demand and from now on with 
cooler weather the trade should gradu
ally show increased activity

Halibut is still in good supply and 
continues one of the trade leaders. 
New fish lines are continuing to arrive, 
and with increased varieties, there should 
he more incentive for the retailer to 
take hold Smoked and prepared lines 
are doinjr better, as are also oysters.

QUEBEC.
Montreal —The Cooler weather has been 

beneficial to the trade and business is 
progressing favorably. The season should 
take on new activity as it goes on, 
from now until the first of the 
new year. Brook trout is arriv
ing freely and the price is low. 
The season for this fish closes 
October 1. Halibut are arriving freely 
and salmon are in good supply. Lake 
trout are also plentiful with the price 
slightly reduced. Most of the fresh fish 
lines show fairly good supplies just now 
and if every week were as good as last 
there would be but little more to ask

for The deriiand for boneless and pre 
pared and other varieties is improving 
Oysters are in good demand and a good 
trade is reported. There is room for 
still further seasonable business in this 
department..

FRESH

_per lb................. 3 :
Dressed bull-

beads. per lb.... 0
Eels, fresh, • aoh .... 0 :
Flounders, per lb_ 0 i
Mackerel ................ o
Haddock, p»r lb 0 05 0 i
Halibut, per lb..... 0
Herring, each....... 0 i
Steak ood head

less. per lb.... 0 054 0 i

Halibut, express
„ P«r lb..................  0 10
Salmon, F.O ,1b 0 15 0 18
Salmon, Gaspe...... 0 18
Sea trout............... 0 10
Sea base, per lb.... 0 12
Trout, brook......... 0 20
Lake trout, lb...... 0 10
Pike, per lb ............ 0 08
Pickerel or dore — 0 10
Whiteflsh, lb. 0 11 0 12

FROZEN
Haddock............
Halibut, per lb. 
Pike round, lb 
Pike, dressed k 

headless, cases 
160 lbs., per lb

dteakeod.........
Mackerel.. . .... 0 11

0 04 
0 09 
0 06

0 07 
0 (6 
0 11

Salmon, B.O.,red —
Gaspe salmon......... ...

per lb.......................
Qualls salmon...........
No. 1 Smelts, boxes, 

10 and 16lbs. each. 
Whiteflah, large, 

lb.

• 18
0 10

0 10
Whiteflah. small....... 0 06

PREPARED FISH
Boneless cod. in blocks or packages, per lb — 7, 8, 10, 11 12 

1 cod, 2 dot in box, per box............................  2 00Shredded 
Skinless ood, 100 lb.

SALTED AND PICKLED
New green cod, med

ium, per lb ....... 0 04
New green cod, small

per lb....................... 0 03
New Labrador her

ring, per bbl..........  5 60
New Labrador her

ring, per half bbl. 3 00 
Labrador sea trout,

bble..........................  11 00
Labrador aea trout,

half bbl».................. 8 to
No. 1 mackerel, pail. 2 10 
No. I mackerel | bbls. 8 00 
Scotia herring, No.

2. bbl..................................
Lake trout, half bbl. 6 00

Choice mackerel,
half pail ................ 2 00

Salmon, B.O., red. bbl. 14 00 
Salmon,RC., half bL f 60 
Salmon, Labrador, bl. 16 00 
Salmon, Labrador,

half bl.....................  8 50
Salmon. Labrador,

trot 300 lbs............ 21 00
Salt eels, per lb....... 0 07
Salt sardinet bbls . 6 00
Sslt. sardines, 4 bbls 3 60
Sea trout, 1 brl........ 6 50
Sea trout, bbls.......... 12 00
Scotch herring........... 6 00
Scotch herripg, keg.. 1 00 
Holland herring, 4 bl. 5 ftO 
Holland herring, keg 0 75
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Now Is The Ti 11
to build up that fish department. The cool weather 
is here and it is now easy to handle all the popular 
lines. There’s no use holding up the faithful time
piece any longer. You have promised yourself a 
fish department time and again. Here you are in 
the season of 1911 and the clock is still creeping on. 
A word to the wise ! !

Begin your department with :
“ Canada” Brand

Pure Boneless Codfish

Ocean Brand 
Kippers it Bloaters

CANADA TABLETS 20 1-lb. Tablets
CANADA CRATE 12 2-lb. Boxes
CANADA STRIP 30-lb. Boxes, whole pieces
COD BITS 25-lb. Boxes, Bulk

and SKINLESS FISH
MAKINC.K DKAND - - 25-lb. Boxes, Bulk

Boutilier’s
Fillets

WE OFFER FOR IMMEDIATE SHIPMENT BY CAR LOAD
NEW FAT JULY SALT HERRING

These are really bright and extra fine goods. “Just a little better than the other fellows' best."

WRITE US. OR ASK YOUR WHOLESALER

The Halifax Cold Storage Co., s.ni„467 XSmSmu.
I

;»v

Display your Oysters in a
“Coast-Sealed” Cabinet
This is the handsomest, most practical and convenient oyster display cabinet 
made.
It requires but ONE-EIGHTH the amount oi ice used in other cabinets, owing 
to the vacuum chamber construction.
Ice tank sits in the centre, with three gallons of stock below and two above— 
thus enabling you to keep your stock absolutely fresh until the last pint is sold.

Sold Outright $17.00 f.o.b. Toronto
No strings attached—no jug-handled loaning agreements with the view of coerc
ing you into buying any particular line of oysters.
Your own judgment will suggest that you handle only “ Qoast-Sealed ’’ Oysters, 
because they are the cleanest, fattest, best flavored oysters on the market. They 
reach you in a container that is sealed at the coast and which holds nothing 
but pure oysters —all over four years old and with the real salt sea flavor unim
paired.

Write us for Prices and Particulars

Connecticut Oyster Company
CANADIAN BRANCH

50 Jarvis Street Toronto, Ont.
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8MOKED

Smoked eels, per lb..................................... q 10
Bloetera, large, per box..................... iX' i in
Haddies......................................................................... 0 08
Herring, new amoked, per box.................. . . . . o 20
Kippered herring, new, 40 in box......................
New bllete. per lb.................................  .................................. q iq

SHELL FISH
SheU oyster*, choice, barrel..........  ..................  12 00 13 00
XXX «hell oysters....................................................................  io 00
L'‘b*tere, live per lb................................................................  n 35
Oysters, choi *e, bulk. Imp. gallon ................................. ! 1 *o
Oysters, bulk, selects ............................................................ i go
Solid m ear g Stan ards, gal., #1.75; selects, gal ’ #2.
Oysters, fancy cup, large barrels...................................... 9 00

“ half barrels......................................... 6 00

ONTARIO.
Toronto—Trade is again showing 

bright spots after the summer dullness. 
There has been no remarkable improve
ment, but there is an awakening of 
interest, which is regarded as favorable 
by dealers. New lines are arriving at 
intervals, Imperial cod, Quail on-toast 
and pickled lake herring having been 
added this week. Oysters are meeting 
with a fairly good reception, which 
will be improved as the weather gets 
cooler. Prices show no change.

FRESH CAVOHT FISH
Steak cod ................ 0 0?i Fresh caught white 0 12Frenli halibut ........ 0 10 Fresh caught herring 0 06
ierrb............................. 0 06 Haddock............ 0 06 0 07
Freeh trout................. 0 11 Pickerel....................... 0 10

FROZEN FISH
Gold eyes...................... 0 06 M ullets........................
Pike............................... 0 0» Bluefish......................... 0 12
New Pink sea salmon 0 09

SMOKED
Kippers, per box........ 1 35 Cod, Im)»erial.............. 0 06 fBloaters. pt.r box ... 1 26 0 07*
Finnan H&ddie, lb... 0 08

PICKLED
Lake herring, |«-r ki-u 4 00 Oyrten, «Underlie, gl 1 fo
<>yntera, select», gal.. 1 tiO

Description of 
Goods Advertised

Helps in Sales
Bare mention of goods even when 

prices are added will not sell in the 
same manner as if some description of 
the goods offered were given. In the 
first place people like to know some
thing of the goods before they buy. 
Description is necessary if you would 
appeal strongly to the appetites and 
tastes of your customers. For instance 
you might say in your ad. “Lime juice 
—25c a bottle,” but how much better it 
would be, and how much more it would 
be likely to interest customers if you 
said : “Lime juice—there is no more 
wholesome and refreshing drink than the 
pure juice of the lime fruit. That is 
what our lime juice is—25c a bottle."

It would undoubtedly require more 
space but results would well justify it. 
It will pay to mention less lines and de
scribe them better. Herewith are some 
phrases you may use in the description 
of your goods :—

Our Cocoa—delicious, rich and pure. 
Unusual strength. Goes farther than 
most brands.

Peas—that are unusually sweet and 
tender.

Olives—popular with those who wish 
a rich appetizing olive.

Olive oil—The flavor is richer and 
smoother than most oils.

Cheese has as much nutriment as its 
weight in bacon or ham and is more 
digestible.

Flour—Blank brand bakes creamy and 
light bread, biscuits and cakes.

Corn starch—Quality always uniform. 
A wholesome, nutritious and palatable 
food.

Shredded cocoanut—Not sugared, but 
rich with its natural sweetness.

Brooms—The day of the big cumber
some broom in the home is past. Ours 
is light weight but the kind that wears 
well.

Coffee—Never a cup of more delicious 
coffee than is made from our brand

The dealer should take plenty of time 
in writing his advertisements, to de
scribe the lines mentioned so as to 
create the largest number of sales.

DONE UP IN BRIEF HINTS.

Do not only advertise, but give your 
ads. such attention that results will be 
profitable.

He is a wise merchant who has his 
eyes open to the wants of his custom
ers.

Never allow your supply of change to 
get so low that you cannot handle the 
largest bills that are likely to come 
your way.

The Finest Fish Obtainable
Careful selection of the sweetest fish caught in famous Passa- 

maquoddy Bay, and careful and skillful hand
ling in a modern, sanitary factory have made

Brunswick Brand Sea Foods
the choice of all particular people.

They are unsurpassed in quality, have a flavor dis
tinctly their own, and yield the dealer a liberal profit.

Are YOU handling this satisfaction-giving line ? When 
ordering, be sure and get the name right.

“BRUNSWICK” 
Connors Bros., Limited

BlecK'» Harbour, N.B.
Y.rm=u0,hNNSs"GB,unch.0n‘.,"t Ab.m*Ou\Vc'P 5 L.® ™Ue21‘- "• * = »• L- Lot.,,.
Huband. Ottawa. Oal A E riÎÎ!Îh. a r.1 Broe.. Montreal. P.Q.; A. W.
Ont.; C. deCarteret Kingston Ont • on’ J* Harley Brown. London,
Man ; Shallcroae. MacaVay â ?nl: Çhae* Duncan. Winnipeg.Shalkro.a. Macaula» Co.. Vancouver and victorÜ B.<Lm * Yockner. Edmonton. Alta.;
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HOLBROOKS LIMITED
OF BIRMINGHAM, ENGLAND

REMOVAL NOTICE

Our Toronto offices will be 
removed on September 30th 
to larger and more commodious 
premises at

KING and ATLANTIC AVE
TORONTO
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It

The Grocer's Encyclopedia—Coffee
How This Well-Known Beverage Was Discovered—It’s Origi
nal Habitat was Probably in Southern Abyssinia—Facts Re
lating to It’s Growth, Preparation and Roasting—Lose One- 
Sixth of Weight in Roasting—Information That Should Inter
est Both the Grocer and His Customers.

Starving and parched, a wanderer in the 
Arabian desert arrived at an oasis, and in 
despair threw himself down in the sha
dow of a tree to die. On - the ground 
near him be found some berries that had 
been scorched in the ashes of a camp 
fire of former travelers. In desperation, 
he chewed the berries, was invigorated— 
and the world has been happy ever after
wards with its non-intoxicating cup of 
coffee

The goats of an Abyssinian herdsman 
came home intoxicated every night and 
held high carnival instead of sleeping 
peacefully in the fold., Investigation 
showed that the goats owed their hi
larity to some berries they found on cer
tain bushes. The watchers gathered 
some of the berries and made an infusion 
of them in water which they drank. 
They became so invigorated that the 
habit grew throughout the tribe, and 
coffee beegme a national drink.

In contradiction of the first story, the 
Persians claim the discovery of the pro
cess of roasting coffee berries. However 
the important feature is that we have 
this invigorating beverage.

The Coffee Tree.
The coffee of commerce is the fruit de

rived from the Coffea Arabica, a tree 
belonging to the family Rubiaceoe. In 
its natural or wild state, it grows to a 
height of eighteen or twenty feet, but 
for the convenience of the pickets on the 
coffee plantation the plant is kept down 
to ten to twelve feet.

The original habitat of this extensive
ly cultivated plant was probably South
ern Abyssinia, but at least as early as 
the sixteenth century it was introduced 
into Arabia. Thence it found its way 
into Ceylon and the East Indies. It is 
also a historical fact that the inhabi
tants of Constantinople were enjoying 
their daily coffee in lf>54. In 1714 an 
Amsterdam magistrate sent a coffee 
plant to Louis XIV., of France, propa
gations from which tree found their way 
to Martinique and Hayti. Porto Rico ob
tained her first plant from these 
sources. In the 16th century, Java ac
quired the first plants.

How the Berries Grow.
The fruit of the coffee tree grows on 

branches under the leaves. The seeds or 
berries are plano-convex and are enclosed 
in pairs with a paper like membrane be

tween them. A thick husk or fibrous 
coating envelops the seed. For commer
cial purposes the coffee fruit should not 
be picked until ripe, when they much re
semble cherries in color.

The process of preparation of the 
fruit before being ready for the market 
is not a simple one. The first require
ment is to free the bêrries from their 
surrounding husk. This process is known 
as “pulping,” and the primitive method 
was prolonged soaking in water and 
then drying in the sun, the pulpy mass 
afterwards separated from the berry, 
after bruising in a trough with stone 
rollers, by fanning. The present scienti
fic method is to place the fruit in water 
tanks until the husks are in such condi
tion that they are easily removed, when 
they are transported to the “pulping” 
machine. The latter consists of a re
volving cylinder coated with an irregu
lar surface that scrapes away the fib
rous envelope and frees the berries, 
which arc carried away automatically.

Next comes a fermenting process in 
water for about two days to soften the 
saccharine covering on the berries, when 
the sticky coating is removed by stirring 
in a stream of water.. The berries are 
now dried on cemented floors or by hot 
air in- a revolving iron cylinder. A iter 
drying they arc subjected to a cleaning 
process in a machine that removes the 
skinlike covering that still encloses 
them An air blast then eliminates the 
objectionable skins and the beans are

ready for the “separator,” which latter 
machine assorts the seeds according to 
their different sizes. After the defective 
berries are removed by hand, they are 
what is known to the trade as “green” 
coffee and are ready for shipment.

Lose One-Sixth in Weight.
On arrival, the berries are again as

sorted and put through a further clean
ing process. They are now ready for 
“roasting,” which is done in a heated 
cylinder having automatic apparatus for 
its continual agitation. Tbs parching 
operation is carried on at a loss of 
about one-sixth in weight, the bulk, how
ever, being increased a third.

A rapid cooling of the beans becomes 
necessary when they have attained :a 
satisfactory brown color, in order that 
all the heat be eliminated, or the roast
ing will continue fed by latent heat 
The cooling method consists of loading 
the berries in metal cars with perforat
ed bottoms, through which suction 
pumps draw off the heat., This latter 
process "seals up” the essential oil in 
the bean (on which coffee depends for its 
aroma and flavor) by hardening the 
glutinous surface of the berry.

Although everyone is familiar with 
coffee as a beverage, few know much 
about it’s origin or history, where it is 
grown, cultivated, or cured. Perhaps 
you have found something here of inter
est to you. It is just probable that 
those same facts will interest your cus
tomers.

Insist .upon hiving them 
D. McDOUGALL k CO. Ltd., Glesgow, Scotlsnd

You cannot tec highly prat•• It—

Black Watch
The Biggest and Best 

Plug Chewing Tobacco

Is now a favorite amongst tobacco 
chewers. Keep it to the front and 
watch your profits increase.
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MAPLE SUGAR
TOBACCO

has become a great favorite and 
you should not fail to give this 
large plug a prominent position in 
your tobacco department. When 
the housewife comes along ask 
her to bring home a trial plug to 
her husband. She'll then come 
back for more.

THERE'S MONEY IN THIS FOR YOU.
WRITE

The Rock City Tobacco Co.
QUEBIC WINNIPEG

INVESTIGATE THE
7-20-4 CIGAR

A Fine 
Cigar at the 

cost of an ordinary 
smoke. It’s a proposi

tion that is a sure money- 
getter. The 7-20-4 Cigar coins 

money for any store that 
handles it, and gives the 
kind of satisf action that 

brings eus tomers 
back.

Write for Particulars.

The Sherbrooke Cigar Co.
SHERBROOKE, QUE.

Tuckett’s
Orinoco

Tobacco
NO BETTER

JUST
A LITTLE MILDER 

THAN

if1/

W «&r

TucKett’s Myrtle Cut Tobacco
WHICH HAS THE LARGEST SALE IN CANADA.

Hamilton,
TUCHETT LIMITED

Ont.
69
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MISCELLANEOUS.CLASSIFIED ADVERTISING!
Mimliwnu ekker this ke.klea. M. eer verk lei 

Ural IkHRlei, le. 1er seek eekeeeecel leeenlee.
Ceairaeileee eeeai ae eee werk, kei lira Hgeree (ee 

• !,•••) era allewed aa eee work.
Caak rowlilaaaaa te eerer aeet Mart aeeeaikaer all 

akrartlaemeata hi ne eaee aaa tkla rale ke erarleekak. 
Akranlaeneite reeel red wiikeai reaeliueea eaaeei ke 
aekeewlekged.

Vkere resile. aoaaa te ear eare te ke lerwarked lira 
eee ta aeet be added te aeet te eorer peetagea, ate.

GROCERY FOR BALE.

FOR.SALE—Good grocery business in Western 
Onterio town of 10,000. Annuel turnover of 
$13,000. Fine opportunity for young men. Good 

reesose for selling, box 399. CANADIAN GROCER, 
Toronto.

MISCELLANEOUS.

ADDING TYPEWRITERS writs, add or subtract In 
one operation. Blllott-Flaher, Ltd., Room 314 
Stair Building, Toronto.

THE National Caab Register Company guarantee 
to aell a better Regiater for less money than any 
other house on earth. We can prove it. Make ue. 

The National Cash Register Co., 285 Yonge Street, 
Toronto

Accurate cost keeping is easy if you
bave a Day Cost Keeper. It automatically records 
actual time spent on each operation down to the 

decimal fraction of an hour. Several operations of 
lobe can be recorded on one card. For small firms we 
recommend this as an excellent combination—em
ployees' time regiater and cost keeper. Whether you 
employ a few or hundreds of hands we can supply you 
with a machine suited to your requirements. Write for 
catalog. International Time Recording Company of 
Canada, Limited. Office and factory, 29 Alice Street, 
Toronto.

BUCKWHEAT Flour guaranteed pure and unsur
passed by any mill In the Province. T. H. 
Squire, Queenaboro, Ont., solicita your ordera.

COUNTER CHECK BOOKS-Wrlte ue to-day for 
eamplea. We are manufacturera of the famoue 
Surety Non-Smut duplicating end triplicating 

Counter Cheek Boeka, and aingle Carbon Pade In 
all varietlee. Dominion Regiater Co., Lid„ Toronto.

MOORE'S NON-LEAKABLE FOUNTAIN PENS. 
If you have Fountain Pen troublee of your own. 
the heat remedy Is to go to your stationer and 

purchase from him a Moore's Non-Leaksble Fountain 
Pen. Thia ia the one pen that gives universal aatis- 
faction and It costs no more than you pay for one not 
as good Price, $2.50 and upwards. W. J. GAGE 
b CO., Limited. Toronto, sole agents for Canada.

OUR NEW MODEL is the handiest for the grocer, 
operated Instantly, never gets out of order. Send 
for complete sample and best prices. The Ontario 

Office Specialties Co., Toronto.

DENS—The very best Pens made are those manu- 
* faetured by William Mitchell Pens, Limited, 

London, England. W. J. Gage A Co., Limited, 
Toronto, are cole agents for Canada. Aak your sta
tioner for a 25c. aasorted box of Mitebell'a Peas and 
find the pen to suit you.

HUNDREDS OF TYPEWRITERS of every make 
and condition are being traded in as part pay
ment on the famoua MONARCH. Price and 

qual’ty are the levers we use to prevent over s'ock. 
We believe we can give the best bargains In rebuilt 
typewriters in Canada. A postal will bring our cata- 
logueand full Information. THE MONARCH TYPE
WRITER CO , Limited, 46 Adelaide Street West, 
Toronto.

Modern fireproof coNSTRUcriON-Our
system of reinforced concrete work—as success
fully used in any of Canada’s largest buildings— 

gives better results at lower cost. 41 a strong state
ment" you will say. Write us and let us prove our 
claims. That’s fair. Leach Concrete Co., Limited, 
100 King St. West. Toronto.

THE 44 Kalamazoo" Loose Loaf Binder Is the only 
binder that will hold Inst as many sheets as you 
aetually reaulre and no mere. The back Is flex

ible, writing surface fist, alignment per feet. No ex
posed metal parts or complicated msshanism. Write 
for booklet. Warwick Bros. A Rutter, Ltd., King end 
Spedlna, Toronto. (tf)

TW7ARBHOUSB AND FACTORY HEATING SY8- 
W TBMS. Taylor-Ferbee Company, Limited. 

Supplied by the trade throughout Canada, (if)

Business-getting typewritten letters
and real printing can be quickly and easily turn
ed out by the Muliigrapb la your own office- 

actual typewriting for letter-forma, real printing for 
stationery and adve rising, aaving 25% to 75% of 
average annual printing coat. AMERICAN MULTI
GRAPH SALES CO., Limited, 129 Bay Street, 
Toronto.

COPELAND CHATTERSON SYSTEMS — Short, 
simple. Adapted to all classes of business. The 
Copeland-Chatterson Co., Lim'ted, Toronto and 

Ottawa.

COUNTER CHECK BOOKS-Bspeeially made for 
the grocery trade. Not made by a trust. Seed ns 
samples of what you arc using, we’ll send you 

prices that will Iniereai you. Our Holder, with patent 
earben attaebment has no equal on the market. Sup- 
nllea for Bindera and Monthly Aacount Systems. 
Bnelaeee Systems Limited, Manufacturing Stationers, 
Toronto.

DOUBLE your floor space. An Otle-Feneem hand- 
power elevator will double your floor space, en
able you to une that upper floor either aa stock 

room or as extra selling space, at the aame time In
creasing space on your ground floor. Coats only $70. 
Writs for catalogue “B. The Otle-Feeaom Elevator 
Co.. Traders Bank Building, Toronto. (If)

EGRY BUSINESS SYSTEMS are devised to suit 
every department of every business They are 
lMwr aad time savers. Produce results up to the 

recuire meat» of merchants and manufacturers. In-

tulre from our nearest office. Egry Regiater Co., 
ksytou. Ohio ; 123 Bay St., Toronto; 258* Portage 
Ave., Winnipeg; 308 Richards St.,Vancouver.

TECHNICAL BOOKS.

CANADIAN MACHINERY AND MANUFACTUR- 
1NG NEWS, $1 per year. Every manufacturer 
using power should receive this publication regu

larly, and also see that it is placed in the bands of his 
engineer or superintendent. Every issue is full of 
practical articles, well calculated to suggeat economics 
In the operation of a plant. I ondensed Advertisements 
for 44 Machinery Wanted" inserted free for subscr-bere 
to the GROCER. 41 Machinery for Sale" advertise
ments one cent per word each insertion. Sample copy 
on request. CANADIAN MACHINERY, 143-149 
University Ave., Toronto.

SALES PLANS—This book Is a collection of 333 
successful plans that have been used by retail 
merchants to get more business. These include 

Special Sales Getting Holiday Business, Co-operative 
Advertising, Moncy-Makiag Ideas, Contests, etc. 
Price $2.50, postpaid. MACLEAN PUBLISHING 
CO., Technical Book Dept., 143-149 University 
Avenue, Toronto.

PERIODICAL DEPT.

THE MACLEAN’S MAGAZINE Is the most popu
lar periodical of Its kind. Why F Because eaeh 
issue contains a strong list of original artlelee of 

Interest to every Cansdisn. It also reproduces the 
most timely, instructive and Interesting articles appear- 
hsg In the other magazines and periodicals of the 
month. The cream of the world’s periodical press Is 
too valuable to overlook. MACLEAN’S is on sals et 
all news-stands. Better still, send 82 for one year’s 
subscription. Mail it to-day. The Maclean’s Mapas- 
lee. Toronto.

TBY A
CONDENSED AD.

IN
THE CANADIAN GROCER
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Grocery
Advertising

By Wm. Borsodi

It contains suggestions for 
special sales, bargain sales, 
cash sales, etc.; ideas for 
catch lines or window 
cards, and many hints for 
the preparation of live ad
vertising copy. A collection 
of short talks, advertising 
ideas and selling phrases 
used by the most success
ful grocery advertisers.

PRICE $2.00

ALL ORDERS PAYABLE 
IN ADVANCE.

MacLean Publishing Co.
143-149 University Ave.. Toronto

Coffee, Its History, 
Classification and 

Description
By Joseph M. Welsh

v
This is the most exhaustive, Inter

esting end instructive book ever pub
lished on Coffee. It is attractively written 
end richly illustrated, and should be 
read by all who deal in or use Coffee. 
The contents include,

Cultivation and Preparation.
Commercial Classification and Des

cription.
Adulteration and Detection.
Art of Blending, Preparing, etc.

This work, written by one of the
Seateet authorities in the world upon 

e subjects of Tea and Coffee, will be 
mailed to you postpaid on receipt of

$2.00
IT WILL PAY YOU TO SEND AT ONCE.

MacLean Publishing Co.
Tscbalsal Beck Dep.rtm.Bt

143-149 University Avenue, Toronto

Fire insurance, insure in the hart- 
ford. Aisscles everywhere le Cased..
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quotations for proprietary articles
SPACE W THIS DEPARTMENT IS *40 PER INCH PER YEAR.

Bvnng Powder
Diamond w. h. gillabd k OO.
1-lb. tins, 2 doz. in case....................... S3 00
1- lb. tins, S " " ...................  1 »
2- lb. tin* 4 U 75

unuiL baking powdbb 
Oases. Sizes. Per doe.

4-doesn.............. ............... SO 86
1-dosen............... 13-os.
Idflsn............. . 12-0 z.
1-dozen............... 21-lb.
(-dozen............... 5-lb.

1 76 
3 60 
3 40 

10 60 
19 80

MAUIU BAKING POWDBB 
Ontario and Quebec Prices 
Oases. Sizes. Per doz 
6 dozen 6c.
4 " 4-oa
4 “ 6 "

Raspberry k red Plum..................1 70-------- j gg arspe.......... 1 86
Marmalade 

Orange Jelly.... 1 66
Green Fig.......... 3 85
Lemon .........1 60
Pineapple.......... 1 96
Ginger..................1 36

Bulk
14’s k 30’s per lb.

currant........1 8
Raspberry and

gooseberry.. 1 bU
Plum jam............1 66
Greengage plum,

■toneless___ 1 75
Gooseberry..........1 76

Pure Preserve 
6 lbs. 71bs

ll^'H16 “J

$0 50 
.. 0 75 
.. 1 00 
.. 1 30 
.. 1 80 
.. 1 85 
.. 325 
.. 330 
.. 6 00 
.. 960
P$6<00e

Special discount of 5 per 
cent, allowed on five canes 

or more of “ Magic Baking Powder."

ROYAL
BAKING POWDBB 

Sizes. Per Doz 
Royal—Dime .. $0 95

" 1-lb........ 1 40
“ 6-oz........ 1 96
“ 4-lb........ 1 65
“ 12-oz___ 3 85
“ 1-lb......... 4 90
“ 3-lb........ 13 60
" 6-lb......... 22 36

Barrels—When packed 
in barrels one percent, 
discount will be allow
ed.

WHITS SW AM 8PI0B8 AND OBBBALB LTD
White Swan Baking Powder—6-lb. size, 

$8.35; 14b. tins, $3; 13-oz tins fl.60; 8-oz. 
tins, 91.30; 6-oz. tins, 90c.; 4 oz. tins, 6ic.; 
Sc. tins, 40c.

Borwicks*^ 
Baking Powder

Sizes— Per doz. tins
Berwick s 1-lb. tins................... fl 35

1-lb. tins...............................  3 35
1-lb, tins...............................  4 65

cakes, 6 lb. tins, 44c. lb.; Falcon cocoa (hot 1 
or cold .«1» 1,11k tin., S8o. lb.; Crooked
ooooo, | lb. pkgx, « lb. bogo Ma lb; Ooroooo toblou, 100 bdlx, tied So, per box W-OOTbr 
above quotations are f.o.b. Montreal

Ooooanut
CANADIAN OOOOANUT OO., MONTREAL. 

Pack^^—5c., 10c., 30c. and 40c. packages,
Strawberry .. 0 69 0 83 .................7 0 II
Black currant, 0 69 0 83 ..................  0 10*
Raspberry. •• 0 69 6 81 ....................o 10$

allé wed n» fee Me par 100 lba.
Blue

Keen's Oxford, per lb............................. 0 17
In 10-box lots or case....................... 0 16

Gillett’s Mammoth, f-grost box............ 8 00
Ooeoa &nû Jùoooiate

THTB OOWAW OO., LIMITED
_________ ______ Cocoa—

Perfection, 1-lb.
tins, per doz— $4 50 

Perfec ion, 4-lb.
tins, per doz.... 2 40 

Perfeetion, i-lb.
tins, per doz---- 1 30

Perfection, 10c
size, per doz---- 0 90

Perfection. 5-lb.
tins, per lb. 

Soluble, t " '
.. 0 37 

i, bulk, No.
1, per lb............ 0 30

Soluble, bulk, No.
2, per lb..........  0 18

London Pearl, per lb.............................. 0 22
Special quotations for Cocoa in bar

rels, kegs, etc.
Unsweetened Chocolate-

Supreme choco-

(U WAN

Sweet Chocolate-

late, J's, » 2-lb. 
boxes, per lb..

Perfection choco
late, 20c size, 2 
doz. in box, doz.

Perfection choco
late, 10c size, 2 
and 4 doz. in 
box, ver doz.

Queen’s Dessert, i’s and 4's, 12-lb. bxs.
Queen’s Dessert. 6’e. 12-lb. boxes .......
Vanilla, i-lb., 6 and 12-lb. botes.
Parisian, 8’s, 6 and 12-lb. boxes.............
Diamond, 6's and 7'e, 6 and 12-lb. boxes 
Diamond, i's, 6 and 12-lb. boxes...

- SUPERIOR-j-

1.4- oa., 6 de 0 70
1.4- os„Ids. 6 76gOartopn*- Per dps No. 13,4- 

o. l,Tlb.,4dos 140 No. 13,4-
o. f, 1-lb., Sdos 9 60 In Tin!____

Ho. i, tax, Ido, 0 M No. IS, 1-lb., S dm. 3 03

JNo. 1,1-ox,Ido, 0 86 Nal4,3ox,ldx 1 I* 
o I Nrox.idx I « No. 13,4-ox,4dx 1 10 
o.li,ftox,4dx I 10 No. l<3Hh4.... T 33 

BO.101W 14x110 Ns.lT.nba.......14 00
BOBEST CITY BAKING 

POWDBB

6 oz. tine................. 0 76
13 oz. tins...............  1 86
16 oz. tine................. 1 75

Oereals
WHITE SWAN SPICKS *
___ OBBBALB. LTD.
White Swan Breakfast 

Food, 3 doz. in case, 
per oase 93.00.

The King’s Food, Idx. in 
ease, per case 94.80. 

WTiite Swan Barley 
Crispa, per doz. fl. 

White Swan Be If-rising 
Buckwheat Flour, per 
dozen fl.

White Swan Self-rising 
Pancake Flour, perdosen fl.

White Swan Wheat Ker-

dylmar JiK
Dels, per doz.Jri.50 

White Swan Flaked 
JUoe, per dozen fl. 
White Swan Flaked 
Pees, per dosen fl.

OAMNlBB^mcnBD

Navy
Vanillas ÎÔ8

eeswbetf........il
—--- . J B

.iff
doz Pear.,

JalUae
. 1 70 
. 1 00

ked in 15-lb. ahd 30-lb. cpacked in li 
1-lb. packages. 
4-lb. packages, 
-lb. packages,
\ and tlb. packages, assorted., 

lb. packages, assorted..

Per lb. 
0 26 
0 87 
0 38 
0 364 
0 27$ 
0 38 
0 29 
0 30

3 50 0 90 
. 4 40 1 10

0 90 
Per lb. 

0 40 
0 40 
0 35 
0 28 
n 24 
0 25

Icings for cake— 
Chocolate, white, 
pink,lemon, orange, 
maple, almond, 
cocoanut cream, in 
4-lb. packages, 2 
dozen in box, per 
dozen........... 0 90

Chocolate 
Confections—

Per lb. 
0 36
0 b6
0 30

RBINDBER, LIMITED

“Jersey" brand evaporated cream
per oase (4 dozen).......................... $3 50

“Reindeer” brand, per case (4 dozen) 5 00 
"Reindeer" Condensed Coffee, case. 5 00 
"Reindeer" Condensed Cocoa, case.. 4 80

Maple vuos, «mu. ..........................................
Milk medallions, 6-lb. boxes 
Chocolate wafers. No. 1, 6-lb. boxes 
Chocolate wafers, No. 2, 6-lb. boxes ... 0 15 
Nonpareil wafers, No. 1.6-lb. boxes.... 0 30 
Nonpareil wafers. No. 3, 6-lb. boxes.... 0 15
Chocolate ginger, 6-lb. boxes ........... 0 30
Milk chocolate wafers, 6-lb. boxes........ 0 36
Coffee drops, 6-lb. boxes........................ 0 36
Lunch bars. 6-lb. boxes................ 0 36
|f*lk chocolate, 6c bundles, 3 doz. in 

box, per box. • 1 66
Milk chocolate, 6c cakes, 3 dos. in box, 

per box 1 36
Nut milk chocolate, 4’s, 6-lb. boxes, lb. 0 36 
Nut mOk chocolate, fs, 6-lb. boxes, lb.
Nut milk chocolate, 6c

___________  0 36
w _______ _ __ bars, 81 bars,
per box....................... ;.......................  0 90
Agents, O. R. Colson k Son, Montreal. 

Intend 1-lb. tins, 144b. boxes, per ^ ^
Smaller "quantities.......... .................... 0 37

JOHN P. MOTT k OO.’S.
G. J. Rstabrook St. John, N.R; J. M. 

Douglas k Co.. Montreal : R. 8. Mclndoe, 
Toronto: Joe. K. Huxley. Winnipeg; Tees A 
Pense, Calgary ; Johnson k Yockney, Ed
monton; Standard Brokerage Co., Vancou
ver; Frank M. Hannum, Ottawa.

BUte, 10c. sise 
(for cooking) 
dos...........0 90

Mott's breakfast ooooa, 10c size »I*r dz.
:: ft :::::::::::: SI
" No. 1 chocolatées...................0 32

" Diamond Chocolate, |’s............0 34
*' Plain choice chocolate, Uquors. 0 33 
•« Sweet Chocolate Coalings.........0 30

WALTER BAKBB k OO.. LIMITED. 
Premium No. 1 chocolate,) end 41b. cakes, 

33a lb.; BroxtiMt •ooox. lf.ï. I. 1 Mid lib. 
Unx 41a lb; Omu'imit AowUU,isod 
i lb. cakes. 6-lb. bxs., 36c lb.; Caracas sweet 

1 and 1 lb. cakes, Wb. bsa, SSo lb.;

AN SPIOS3 AND OBBBALS LTD. 
White Swan Blend.

-lb. pxokagex snorted, in 5-lb. boxe,
-lb. pxokxgex «sorted, in 5-lb. boxe,
-lb. pxckxgea, «sorted, 6,10,15 lb ou 
Bulk

in 15-lb. tins, 15-lb. pails and 10 25 and 50-lb. 
boxes , Pails. Tinx Bblx

White moss, fine strip 0 12 0 31 0 17
Beet Shredded............0 18   0 17
Special bhred............ 0 17 0 16
Ribbon......................... 0 19 ... 0 15
Macaroon..................... 0 17   0 17
Dedicated..................... 0 16 .... 0 16
White Moss in 5 and 10 lb. square tins, 21c.

Condensed Milk
BORDEN'S OONDBNBBD MILK OO.

Wm. H. Dunn, Agent, Montreal k Toronto.
Oases. Dos.

RMle Brand Condensed Milk__ f5 75 1 45
Gold Seal Condensed Milk......... 4 75 1 23
Challenge Condensed Milk......... 4 00 1 00
Peerless Brand Evaporated Milk

fiveeentsise(4dozen)............ 8 00 0 50
Peerless Brand Evaporated Milk

family sise...............................
Peerless Brand Evaporated Milk

pint size (4 dosen)..................
Peerless Brand Evaporated Milk

hotel sise................................. 3 70

_______RJWIE COFFEE

1-lb. decorated 
tins, 33c lb. 

Mo-Ja.4-lb.tins 
30c. lb.

Mo-Ja, 1-lb. tins 
28c lb.

Mo-Ja, 2-lb. tinsJa.2-1 
l lb.

Cafe des Epicures—1-lb. fancy glass jars, per 
doz , f3.60

Cafe l’Aromatique—1-lb. amber glass jars, 
per doz., f4

Presentation (with tumblers) f3 per doz.

Ground or bean—
W.8.P. RP 

1 and 4 0 25 0 30
1 and I 0 30 9 40
1 and $ 0 36 0 50
Packed in 30s and 50-lb 
case. Terms— htt 
days prepaid.

Cheese-Imperial
Large size jars, dos................................... 8 36
Medium size tare,
per dos................ 4 50

Small size jars, perdos........................ 3 40 I
Individual size Jars
per doz.................1 00

Imperial holder—
Large size, doz. 18 00 
Med. size, doz. 17 06 
Small sise, dos. 13 00 

Roquefort- 
Large size, dos. 1 40
Smalls' "1 sise, dos. 1 40

Canada Cream Ohe< 
rbons. each )
i blocks, dosen............................  3 SO

l blocks, dosen........................ 1 30

Cream

Large l 
Médius

. jssbU^H
'PurbRich

j-QOCK ,. 
vFÙsTkLvTîr~T

TUSSELL k OO., LTD 
London, Eng.

"Golden Butterfly’ 
brand Cream, 8 doa 
10c. size, cases 67.66
" Golden Butterfly" 
brand Cream, 8 doa 
15c. size,cases fll.66

Coupon Book»-Allison’s
For sale In Canada by The Bby I
Toronto. ÛO.f-----* * *. 13,63,5

aCo.Lte. 
. Mon tree

ST. OHABLBS CONDENSING 
COMPANY.

Prices:
St. Charles Milk, fam

ily size, per case.... f3 50 
Baby size, per case... 3 00
Ditto, hotel............... 3 76
Silver Cow Mi k........ 4 50
Purity Milk............... 4 25
Good Luck................. 4 00
Coffees

BBY, BLAIH OO. LIMITBD.

Standard Coffees
Roasted whole or ground. Packed in damp- 

proof bags gnd tins.
Club House....f0 33 Ambrosia..........0 36
Nectar.............. 0 30 Plantation........0 33
Kmnrnss........... 0 38 Fancy Bourbon 0 32
Duohees............  0 37 Bourbon............0 20
Crushed Java and Mocha.................... 0 18

“ “ “ ground— 0 184
Package Coffees.

Gold Medal, S lb. tins, whole or ground 0 30
" “ 1 lb. tins, “ " 0 31
“ “ 4 lb. tins, “ " 0 38

Anchor Brand, Sib. tins " " 0 31
“ “ 1 lb. tins “ “ 0 33

German Dandelion, 1 lb. tins, ground 0 26
“ “ 4 lb. tins; " 0 28

English breakfast. 1 lb. tins, " 0 18
Grand Prix, 1 and S lb. tins. “ 0 30.
Demi-Tasse, 1 and 2 lb. tins, “ 0 30
Flower Pot,. 1 lb. pots, “ 0 23

- Oonfeetiens
IMFEBIAL PEANUT BUTTEB

Small, oases zen......................0 li dosen
Medium, cases dosen................... 1 86 '*
Large, oases 1 dosen........................S 79 "
Tumblers, oases 1 dosen................. 1 If “
M-lb. pails........................................ • li lb.

UH-NUMBBBBD
Under 100 books............................... each 04
100 books and over........................... eaeh 034
500 books to 1000 books.......................... 08

For numbering cover and each coupon 
ook % cent.extra per book S

Infant»’ Food
Robinson's patent barley,

.35 ; 1-lb. tins.
croate, 4-lb. tins, 9136 ; 1- 
lb. tine, 63.36.
Flavoring Extracts

BHIBBUT'S

1 oz. (all flavors) doz. 1 00
3 ..................................1 75
84 “ " “ 2 00
4 ............................... 3 00
6 “ *; •• 3 76
8 “ " “ 5 60
16............................10 00
33 ............................ 18 00
Discount on application.

OBEBÜBNT MEG. OO.

Mapleine.
Per dos.

S oz. bottles (retail
at 50c.)............ 4 60

4 or. bottles (retail
at 90a)............ 6 86

8 oz. bottias (retail
at fl.50)..........  IS Si

16 o£ bottles (retail
OiL*bottii«'(V.txii ** *

......... »
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PfWFFF High Grade Coffees are up several cents per pound, but we will 
* EjI-j contract with you for the balance of the year for

AURORA COFFEE
the same magnificent quality at the same prices. By this plan we will not only retain our many 
present customers, but hope to make many new ones. Now, don't miss your opportunity. Get 
a sample from us We will send you a big sample on application. You are to be the judge.
It’s easy money to get in touch with us.

W. H. GILLARD CD. CO.. Wholesalers HAMILTON. ONT.

Fortify Your Position

is u N * A

as a grocer by adding to your shelves

2 in i
The World’s Best Shoe Polish
It produces a brilliant, lasting polish, 
and is, moreover, waterproof,
“2 in 1” is a popular favorite and 
sells all the time.

See to Your Stocks

The F. F. Dailey Co., Ltd.
HAMILTON, ONT. and BUFFALO, N.Y.

BLACK. JACK
QUICK, CLEAN, HANDY

K-lb. tins—3 des. in case.

y/t- c yj Mg*

STORE MANAGEMENT—COMPLETE
16 Full-Pafe 
Illustrations ANOTHER NEW BOOK

By FRANK FARRINGTON
A Companion book to Retail Advertising Complete 

$1.00 POSTPAID
"Store Management—Complete” telle all about the 

management of a store ao that not only the greateat sales 
but the largest profit may be realized.

THIRTEEN CHAPTERS
Here is a sample:

CHAPTER V.—The Stere Policy—Whet it should be 
to hold trade. The money-back plan. Taking back goods. 
Meeting cut rates. Selling remnants. Delivering goods. 
Substitution. Handling telephone calls. Rebating railroad 
tore. Courtesy to customers.

ABSOLUTELY NEW JUST PUBLISHED
Send us $1.00. Keep the book ten days and l it isn't 

worth the price return it and get your money back.

b 272 PiPspa
In Clloth TECHNICAL BOOK DEPARTMENT 

143-149 University Ave.. - Toronto, Canada.

^—Reciprocity?—Why not? —
Cook’s Friend Baking Powder

is made in Canada from the purest of Grape Cream Tartar 
and is equal to the best imported and sells at half|the price.

There’s no alum in it.
62
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Brooms Brooms
“BROOMS OF QUALITY"

are hard to get.
W. W. & CO BRANDS are made up to the mark, always. Our customers 

know this and our Factory runs full time on “Quality” account.
TRY A SAMPLE SHIPMENT.

WALTER WOODS & CO.
HAMILTON - - - WINNIPEG

Clark's pork
AND BBAN8 

in Tomato Sauce
Per doz 

No. 1, 4 doz.
incase---- 0 60

No. 2, 2 doz.
incase__ 0 90

No. 3, flats, 2 
doz in case 1 00 

No. 3, tails, 91 «Ld 
doz in case 1 2o 

No. 6,1 doz.
in case— 4 00 

No. 12.ldoz.fl 
incase.... 6 60 

W t.X-'-jlL 
LA PORTS, MARTIN A CO., MONTREAL, j 

AOSNCIBH. THEBE PRICES ARB » . -* 
B.O.B. MONTREAL. S"; 

IMPORTED PEAS "SOLEIL"! "^36-- 
Per case

Bur Extra Pins.,
tins

flacons, 40 Bou. 11 00 
kilo 100 tins 16 50
" 100 " 16 «0
" 100 " 14 00
" 100 " 12 50
•• 100 " 11 00

100 " 10 00
100 " 9 60

Extra Tins 
Tree Fins 
Fins 
Mi-Fins 
Moyens No. 1 
Moyens No. 2
Moyens No. 3.............................. ............... 8 75

Asparagus, Haricots, etc. 
MINERVA PURE OLIVE OIL.

mitres................. 6 60
12 quarts...........i 76

24 pints..
84 18[ pints.......... 4 26
Ttns-

(gale., 10s........13 E0
gal., 48s Sq. .17 00 
gal., 48s Rd. . .ll 60

Tlne-
K gals., 2s......... 13 00
3 gals., Is.........29 00
1 gals , 10s....... 26 00
à gals., 20s....... 26 00

BA SHIN DE VICHY WATERS.
La Capitale, tOqte.................................... 6 00
La Neptune, 60 qts...................................  6 00
8t. Nicolas, 60 qts....................................... 7 00
La S&nitas Sparkling. 60 qts..................... 8 00

" " 100 pte....................... 9 00
" " 100 splits.................. 4 00

Vichy Lemonade Savoureuse, 60*e........ 7 60
CASTILE SOAP

Le Soleil," 72 per cent. Olive Oil
Gate 26 lbs., 11 lb. bare.................. 0 074 lb.

" 12 lbs., 1J lb. bare.................. 0 08$ lb.
" SOlbe , jib. bars.................. 8 50ease
“ 200 lbs., 31 os............................. 3 76 case

" La Lune," 65 per cent. Olive Oil
Case 25 lbs., 11 lb. bare.................. 0 07 lb.

" 12 lbs., 21 lb. bars................ 0 08 lb.
“ 60 lbs., fib. bars ................ 3 26 case
" 100 lbe., 31 og. bars................ 1 80 case
" 100 lbs., 3ft oe. bars................ 3 40 case

Alimentary Pastes, Blanc k Fils, Macaroni, 
Vermicelli, Animals, Small Pastes, etc.

Box, 26 lbs., lib....................................... 0 071
" 25 lbs., loose.................................... 0 07

DU ITT t CO. BRAND.
Grape Juice, 18 qts..................................... 4 76

. aeepUU................................. 4 16
Apple Juice, 18 qtg.................................... 4 50
p. " *PU..................................... 4 76
Champagne de Pomme, 18 qte........... 6 00

" 84 pU................ 6 60
MatU Golden Ruaeett—
Sparkling Cider, 18 qU............................... 6 00
a , « 14 pU.............................. 6 60Apple Vinegar, 11 qu............................... 8 60

BLUB,

LAÜBDBÏ

(Moody.
Boyal

CHLORIDE Or LIME 

(Moody's Roy a'

Per doz.
1 lb. Carbonized 

Fibre packages 
1 lb. Carbonized 

Fibre packages

0 88

0 45

f:,

DRUDGE.
(Moody's Anty) Extra 

Fine.
Handy Sifter, top 

package, doz. 0 85 
1001b. Kegs ..lb. 0 05i 
300 lb. Barrels “ 0 05

Grape Nuts-No. 22, $3.00 : No. 23, $4.50. 
P wt Toaeties-No. T3, $2.85.
Postum Cereal—No. 0, $2.25; No. 1, $2.70.

F^rcc, % 8.
Gusto, 3b e

Jelly Powders

qUICKSHINE STOVE POLISH.

No. 10, Fancy tins, tall shape....... doz. 0 86
3 doz. In wood box.

HALT TIME SHOE PASTE

(Moody's Extra Fine)

The Dainty Dessert

4 doz. In wood box....................per doz.
1 doz. in carton, 11 in wood box

0 85 
0 75

HAND CLEANER Moody's Electric)
In Fancy tins, 3 doz. in wood box, doz. 0 86

Assorted Case, Contains 2 doz..$1.60 
Lemon (Straight) Contains 2 doz. .$1.80 
Orange (Straight) Contains 2 doz. .$1.80 
Raspberry (Straight) Contains 2 doz..$1.80 
Strawberry (Straight) Contains 2 doz..$1.80 
Chocolate (Straight) Contains 2 doz..$1.80 
Cherry (Straight) Contains 2 doz..$l.Stii 
Peach (Straight) Contains 2 doz..$1.80 
Weight 8 lbs- to case. Ereight rate, 2d class.

AMMONIA
WASHING

KLENZINE AMMONIA

powder (Moody’s)

Washing Compound—
Doz.

Large size, 11 lbs.. 0 90 
Small size, 10 oz... 0 46 
Packed 3 doz. in wood bo

«Jell-o

WbIMIMPOHR
iT-T-^=r iOR MAktFiU ICL CRLAM

- v.,Vs •>«. »»,....

Jam

• lU.la.boz. 1*
.. p.r lb. 0 16 
In aerate.

Assorted Case, Contains 8 doz, $2 50 
Chocolate (Straight) ConUtns 9 doz, 2 50 
Vanilla (Straight) Contains 9 doz- 2 50 
Strawberry (Straight) Contains 9 doz, 3 60

___  Per lb. Lemon (Straight) Contains 9 doz, 2 5)
804b. wood nails.......................... 0 061 Unflavored (Straight) Contains 9 doz. 2 50Pure awortSfiam, 14b. glass jars, two 1 Weight 11 lbs. to case. Fr’ght rate, 9d class, 

down in case............................... 175 as»v*juai. jsi». obsuai

Pastes.
THE O. H OATBLLI GO., LIMITED,

MONTREAL, CANADA 
Alimentary Pastes.

"Swallow Brand" (Hirondelle).
Vermicelli, Macaroni, Spaghetti, Macaroni 

Short Cut, Small Pastes assorted, Melon 
Seeds. Animals, Stars, Alphabets, AlphabeU 
Middle.

Cases of 26 packages, 1 lb................... 0 08$
Cases of 35 [be., loose...........................0 06
Egg noodles, oases of 60 pkges., 1-lb. 0 07 
Egg noodles, cases of 10 lbs., loose.. 0 061 

................ »......... 0 061Lasagnes, cases of 10 lbs., loose..

Pure
AND

Delicious

Mustard
OOLMAN 8 OB KEEN’S

„ Per doz. Per des
D.S.F., Mb. tins 1 40 F.D.. 1-lb. tins.. 1 45 

1-lb. tins 2 50 Per jar
_ ^ , 1-lb. tins 5 00 Durham, 4-lb. jar 0 76 
F.D., 1-lb. tins.. 0 86 " Mb. far 0 95

imperial pbbpabbd mustard
Small, oases 4 dozen.......................  0 46 dose*
Medium, oases 2 dozen...................  0 90 "
Large, cases 1 dozen....................... 1 86 "

Lard
N. K. FAIRBANK OO. BOAR’S HBAD 

LARD COMPOUND.
Per lb

Tierces... $0 092 
1-bbis ... 0 101 
Tubs, 601be 0 10$
20 lb. Pails 2 08
20-lb. tins 1 98
Oases, 3’s 0 102

“ 5’s 0 lOf
“ 10 s 0 10|

F.O.B. Montreal

(Concentrated).

COMPOUND,

Heroes___ 0 09j
Tubs.........  0 09i
20-lb. pails. 0 10

• Ufl

OILLBTT'6 
PERFUMED LYR

Ontario and Quebec
Prices.

Per case 
1 case of 4 doz $3 50 
8 cases of 4 doz 3 4C 
5 cases or mure 3 35

Marmalade.
T. UPTON à oo.

19-ox. glass jars. 9 dozen 
case, per doz. $1; 16-oz. 
glass jars.2 doz. in case, 
perdes. #1.45; 5 and 7 
lb. tins and 7-lb. pails, 
per lb. 8a; pint sealers 
(94 oz.), 1 doz, in caw, 
per dozen $9.96.

SHIRRIFF BRAND
" Imperial Scotch **—

1-lb. glass, doz... 1 66
3- lb. glass,doz... 8 80
4- lb. tins,doz.... 4 66 
7-lb. tins. doz. .. 7 36

" Shredded"—
1-lb. glass.dos... 1 90 
3-lb. glass, doz... 3 10 
7-lb. tins,doz.... 8 96

Vermicelli and Macaroni.
D. BPINBLLI C’Y, MONTREAL.

Fine.
4 lbs. box "Special"................ per box 0 32
8 lbs. “ ‘ ................ • " 0 44
5lbs. " "Standard"........... " 0 271

10 lba. " " ........... " 0 55
60 lba. cases or 75 lbs. bblg..... per lb. 0 05
25 lbs. cases. 1 lb. pkgs(Vermicelli) " 0 06

Globe Brand.
6 lbs. box “SUndard".............per box 0 30

10 lbs. " " ........... " 0 60
85 lbs. cases (loose).......................per lb. 0 06
25 lbs. oases, 1 lb. packages.......  0 061
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I THE CANADIAN GROCER
White Glow—
14b.
64b. toy trunks, 8 
64b. toy drums, with drumsticks

Ksee, ex. srysUls, 100 lb. 
Brentford Gloss—

1 lb. fsoow boxes, cease 56 lb....

‘lug Smoking Shamrock. 6s., plug or bar .it 
Rosebud Bars, 6e........................ ......  =,
Empire 6e end 18b..................... jj
ivy.n..........................................................%
Starlight, 7b------ ! ” !!!.!!!!.*!!!!" so

Cut Smoking-Great West Pouches 8b fie 
Regal tube Cut, 9e ' ^

EYLON

I

For sale by ell grocers.

▲. P. TIPPET t CO., AGENTS
Maypole soap, colors, per gross........... |10 80
Maypole soap, black, per gross........... 16 30
Oriole soap, per gross................................ 10 30
Floriola soap, per gross .......................... 12 00
Straw bat polish, per gross.................... 18 80

CHINES!
stanch

WORTH

WEIGHT

corn starch, 1
1*» ..... 60

6 do/., to 
box ........ 87 20

V) <L*y

OCEAN MILLS
Montreal

_i:_________ 48
14b., per case $4 00 ; 
Ocean Baking Pow
der, 3-oz. tins. 4 doz 
per case, $1.60; 4-oz 
tins, 4 doz per case, 
$3 00; 8-oz. kins, 6 
doz. per case, $6.60; 
16-oz tins, 8 doz per 
case, $6.76; 6-lb tins 
10 tins a case, $7.60; 
l-lb. bulk, per 25, 60 
and 850 lbs., at 16e 
per lb. Ocean blanc 
mange, 48 8-oz., $4: 

Ocean borax, 48 8-oz , $1 6J; Ocean cough 
syrup, 36 6-os . «6 00; 36 8 oz., $7 80; Ocean 

481-lb. ,$3 60

*-v • • Soups
CHATEAU BRAND 

CONCENTRATED HOUPH

Vegetable Mutton Broth 
Mulligatawny Chicken 
Os Tail Pea
Scotch Broth Julienne 
Mock Turtle

Vermicelli Tomato 
Consomme Tomato

No. I s. 95c. per dozen. 
Individuals, 46c. per dozen 
Packed 4 dozen in a case.

Soda
oow BRAND

5-cane lots (delivered), $4.16 each, with 30 
bars of Quick Naptha as s free premium.

«w-1 *»-

Case of l-lb. contain
ing 60 packages per
box $3.00.
Csss of %-lb. eon- 
taming 120 packages 
per box $3.0u.
Case of 14b. and |4b

lAkIWC aOPA\l
per box $3.00.

Case of 6c. packages, containing 96 packages, 
per box $3.00.W RICHARDS

C.OAD t

MAGIC MODA
Ontario and Queliee Prices. Per case 

Case No. 1, 60 l-lb. packages j1 ease $2 85

Case No. 8. 120 l lb |lc

°» No MSilK
(îase No. 5, 10010-oz. .. / 1 case

5

Stove Polish
cakes,* à ftgra bsa. $8

\oiAt o»wdMn% a«A \ot

Aéwmh 

■avtâai

GILLETTH CREAM TARTAR
Ontario and Quebec Prices.

Per dos
4-lb. paper pkga., 4 doz. In case...............$1 00
*-lb. paper pkgs., 4 doz. in case............... 3 00

Perc

|-lb. cans with screw covers, 4 doz. in
case...............................................................$2 30

14b. cans with screw covers, 3 doz. in
case............................................ ................... 410

Per lb
6-lb. sq. canisters, * dos. in case.........0 33

10 lb. wooden boxes.....................................  0 30%
36-lb. wooden pails........................................  0 30%

1004b. kegs.......................  0 38%
$604b. barrels...............................................  0 38

Milk.

CANADA FIRST 
BRAND

The Aylmer Con
densed Milk 

Oo., Ltd.

„ Per case
Canada First 

Evap. Cream 
family size.. 8 60 

Canada First 
Evap. Cream

_ . „ 4 ___ _ medium size 4 80
Cansds First Evaporated Cream, hotel

»»*® ........................................................................ ....  70
Canada First Evaporated Cream, baby

size.................................................................... g 00
Canada First Condensed MUk....................... 4 66
Beaver Condensed Milk............................ 4 00
Rosebud Condensed Milk...............................4 36

Saner*

PATERSON’S WORCESTER SAUCE

4-pint bottles, 3 and 6 dozen oases, doe 8 88 
Pint bottles, I dozen cases dos............... 1 71

Blue lAbel, |a...................................0 31 OK
Blue Label. I s .................................0 SO 0 25
Orange Label, I s and |'s........... 0 33 0 30
Brown Label, 1’ and i's............... 0 38 40
Brown Label, i's...............................0 SO 0 40
Green Label, Vs and |’e.............  0 35 0 60
Red Label. I s................................  0 40 0 60

MELAGAMA TEA 

MINTO BKOb.
46 Front tit. Eaai

We pack in 60 and 
100 lb. casee. All 
delivered prices.

Wholesale Retai
Brown Label, 1 lb. or 1...............  U 36 0 30
Red “ 1 lb. or 1................. 0 37 0 35
Green “ Is. I or *................. 0 30 0 40
Blue " le, ft or i................. 0 36 0 60
Yellow " Is. ft or*................. 0 40 0 80
Purple " ft only..................... 0 66 0 80
Gold ft only.................... 0 70 1 00

Fi___ _______________ _________

^**0 5 aaess........................................................$5 00
ewses r ww..................................   4 86

Ktareh
EDWARDSBURG STARCH OO., LIMITED 

Boxes Cents
contain I .sundry Starches per lb.

40 lbs Canada Laundry............................ 0 051
40 lbs Canada white gloss, 1 lb. pkga. 0 Oàl 
48 lia» No. 1 white or blue, 4 lb. cut's 0 08*
48 lbs N >. 1 white or blue, 31b. cart's 0 06ft

100 lbs kegs, No 1 white............................ 0 06
200 lbs. bids , No 1 white..........................  0 06
30 lbs. Edwardsburg silver gloss, 1 lb.

chromo packages................................... 0 07
48 lbs. Silver gloss, in 6 lb. canisters.. 0 07ft 
36 lbs. Silver gloss. 6 lb. draw lid boxes 0 07ft 

100 lbs. kegs. Silver gloss, large crystals 0 06ft 
28 lbs. Benson's satin, 1 lb. cartons,
<■»* chromo label........................................... 0 07

»40 lbs. Benson's enamel (cold water)
per case................................................... 3 00

80 lbs Benson s enamel (oold water)
per case...................................................... 1 60

Celluloid—Boxes containing 46 cart's,
per case.....................................................  3 60

Culinary Starch
40 lbs W T. Henson k Co.'s cele

brated prepared corn........................ 0 07
40 lbs Canada pure com starch___ _ 0 043

(80 !b. boxes ftc higher)

BRANTFORD STARCH WORES, LIMITED
Ontario and Quebec, 

laundry Starches—
Canada Laundry, boxes of 48 lb.. 8 06 
Acme Gloss Starch—

14b. eavtoos, boxes of 40 lh..... 6 86* 
Fteest Quality WhiU Lsatodi*- 

54b. canlsUm, aaaas of 48 lb.... $ 08*

fcSML»::::::::™:: $3

lira DOMB BLIOK LUD 
to Bill ITUBB. D10 k Mbs, groBB, UN

•rm
BDV1BDBBDBB RllOB OO., LTD.
"Crown" Brand Perfection Si

BbitbU, 7*0 lba............................... 0
H«V bBrralB, 360 lhB...................... •
i-Urrals, m lba...................... 0 .
PbUb. « lbs......................................... 1 SO

•' Mi lbs...........................  1 TO
Crown Brand Com Bjrrap 

3-lb tins, 3 dos. in esse, per esse .

MINUTÉ

H P Sauce, packed in cases of 3 dos. $1 80 
H P- Pickle, packed in oases 8 dos. pts. 3 86 
H.P. Pickle, packed in cases 3 dos *-pts 3 26

Ceylon Tea, Is 
1 and |-lb. lead
packages — black 
or mixed.

Black Label, l-lb., retail at 36o...........$0 20
Black Label, *4b ! retail at 16c. . . .. . 0 21
Blue Label, retail at 30o.......................... 0 24
Green Label, retail at 40o........................ 0 30
Red Label, retail at 60c........................... 0 36
Brown Label, retail at 60c................... 0 42
Gold Label, retail at 80o.......................... 0 68

Jams and Jellies

BATGBR'a WHOLE IBUITSTRAWBEEET JAM 
AgenU. Bose à LalUmma, Montreal and 

Toronto.
l-lb. glass jar, screw top, « dos., per dos. $S M

T. UPTON k OO.

Compound Fruit Jams—
18-ox. glass tars, 3 dos. Incase, per dos. 1 0#
8-lb. tins, 3 dos. In case, per dos............ 1 18
6 and 7 lb. tin palls, 8 and 6 pails In

orate, per lb............................................... 0 07ft
Twood pails, 6 palls In orate, per lb... 6 Of ft
80-lb. woodpalbTper lb................................ 8 07

Compound Fruit Jellies—
Uos. Maes fare, 2 dos. In ease, per doe.. 100
84b. UnaTS dos. In case, per lb................. 1 88
7-lb. wood^eils, 6 pails In orate, per lb. 0 07

HOLBROOK'H IMPORTED PUNCH SAUCE

10-lb tin», % dos. in 
304b ties, ft doz in i

case, per case 
esse, per case

Jelly Powders
WHITE HWAN MPI* K 
AND CEREALM, LTI

White 8 wsn. 1 > 
flavors, 1 doz. in 
handeomecounter 
carton, per doz., 80*

List price.

Shi niff's” (all 
flavors), per dos. 0 90 
Discounts on applica

tion

IMPERIAL TOBACCO COMPANY OF CANADA 
LIMITED—B MPI BB BRANCH.16 ” 1 " " ...................... $

10 w * •• M  I
10 •• ft *• M .........................1

5. 10 and 30 lb. tins have wire handles 
Beaver Brand Maple Syrup. Yeast

Ontario and Quebec
Royal Y east, 3 dos. 6 cent packages $1 JJ 
Oiltett'e Cream Yeast, 3 doz. in box., lia

2 lb. Mi s 3 dos 
6 

10 »
(6. lb Uns have wire handles

Quarter 1 
Pails, 33*
~ • 1.35 lbs

lily White Corn Syrup, 
i Mm, with label—
31b Uns, 8 doc. in

1 40 HOLBROOK 8 IMP. WOKOE8TER8HIRB 8AUCE
3 75
2 66 Rep. % pints, packed in 6 doz. esse... . 2 25
2 60 Imp. % pints, packed in 4-doz. case... . 3 15
01 
0 1

Rep. quarts, packed in 2-doz. case___ . 6 50

0 1 
1

03
75

1 :25 Tebaeee.

164918
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ITIiy Two Flours—If One is Better ?
Remember this, Brother 
< » rover—
FJ YE ROSES it not mill
ed for pastry cooking
alone.
Nor for bread baking 
alone.
But for BOTH — it’s 
meant for both—milled 
for both.
A ;/< ne ni l household flour 
—a genuine family flour. 
Milled entirely from the 
licst pastry producing 
parts of the Manitoba 
wheat berry.
From the driest, wliitest, 
purest parts.
Ground much finer tlian a 
flour meant exclusively 
for breadmaking.
Just as our second grade 
< called HARVEST 
QUEEN) is meant for 
bread bakers.
FIVE ROSES is infinitely

superior than such flours 
—better color, better fla
vor, easier to handle, keeps 
better.
But to make good pastry 
and equally good pastry, 
FIVE ROSES needed 
Strength.
In order to make big, fat, 
healthy loaves with tender 
crust and spongy crumb. 
It had to contain more 
gluten—more of the pur
est quality gluten, neither 
too soft nor too tough. 
Also remember, Brother 
Grocer—
The woman proud of her 
bread wants to be proud of 
her pastry.
She wants to be a good 
cook all ’round—sell her 
flour that is good all 
'round.
She uses the same butter, 
the same sugar, the same

eggs, the same oven.
Why not the same flour? 
Most flours are not made 
for every recipe in her 
cookbook—but made for 
only one purpose.
Takes time, and trouble, 
and knowledge, and mill
ing science to produce a 
flour to suit your custom
er’s every wish.
But FIVE ROSES makes 
good bread and good pas- 
try.
It is milled on purpose 
Therefore it is best for the 
housewife, best for your 
customers—best for every 
single one of them.
Don’t you see the oppor
tunity to give better ser
vice, better flour service? 
Serve best and you profit 
best, Brother Grocer.
And then, just see how 
your sales are simplified

by selling only FIVE 
ROSES:
Less bookkeeping — less 
correspondence—less m, 
takes—-less excuses — /,. 
trouble—smaller stocks 
steadier sales—regular i < 
peats—stronger salesman 
ship through specializing1 

If others are doubling 
their sales — why not 
YOU?
Don’t delay — ask your 
jobber—or write our near 
est office.
DO IT NOW!

FIVE ROSES 
is packed to suit your 
trade in barrels and 
halves—also in bags 
of 7.14,24.49 & 98 lbs.

—CAPACITY— 
10,500 Barrels Daily

LAKE OF THE WOODS MILLING COMPANY, LIMITED
The House of Character ” MONTREAL

0
Steadied Slended
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