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Every Package Leaving our
Factory Guaranteed Pure

You can confidently recommend anything
bearing the Veripure trade mark. BECAUSE
nothing goes into any of our specialties that
is not absolutely pure.

ATTRACTIVE IN APPEARANCE
TRUE IN FLAVOR
FULL AS TO STRENGTH

Our Veripure spices, extracts and specialties
ensure satisfied customers and repeat orders
for you.

Have you stocked our Pure Extracts in
flavors of LEMON, Almond, VANILLA, Pine-
apple, Raspberry, Cherry, Banana, Peach,
Strawberry, Wintergreen, Peppermint: Pure
Spices, Curry Powders, Celery Salt, Paprika,
Icing Sugar and Icing Sugar specialties.
They are gaining friends every day.

Our Veripure ORANGEADE is every bit as
delicious as it looks and sells on sight.
Write us for our complete Price List which
will show you how to increase your profits
on these lines.

Gun Munro Bros. & Co.

BRANTFORD, CANADA
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SURPRISE  SOAP Window Display

TO BE USED IN

House Cleaning Window Competition

e — —_—y

J

e ]

This gives a general idea of the “*Surprise” Soap Window Display to be used in connection with the HOUSE
CLEANING WINDOW Competition. It's very easy to attach.

Competition is for:—A HOUSE CLEANING WINDOW, consisting of any or all of the articles used for Spring
House-Cleaning, general washing or cleansing, with “‘Surprise”

Soap given a good display and prominent position, and with
this Window Display also used. Prizes to be given:

In addition to these prizes, every grocer sending in a photograph of a Window Display, and not being awarded one of the
cash prizes, will receive a first-class Pocket Knife, free, by mail.
Date of Competition :—Window Display can be made any time between the middle of March and middle of May, 1912.

Judges :—The Judges of this Competition will be Mr. H. C. McDonald, President, and Mr. ]J. L. Maude, Secretary, of
the Canadian Window Trimmers’ Association.

ticulars of competition

Cut this out and mail to us. Width of (
‘ X ; ST o .
e < ke The St. Croix Soap Mfg. Co.
’lease send us 'Surprise’ Soa indow Display
ST. STEPHEN, N.B.

material for House Cleaning Window, and full par-
Do not overlook placing “Surprise Borax Washing Powder”

Inches in your Window Display. It's great for House-Cleaning.
|

Feet .l!
|
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Over Seventy Years the Leader

BECAUSE ITS EQUAL HAS NOT BEEN MANUFACTURED.

Cox’s Gelatine

needs no argument for the grocer to make
sales. Its old standing and its perfection

of quality makes it well known and much
? used.

Cox's Gelatine has been on the market for
nearly three-quarters of a century without
a stop in the cogs of the business wheel.

A splendid record for maintained high A

quality, friend. Pure, absolutely-—sure in AR s‘"‘_ T 2 i
results—quick in attainment. Made only é;_\“ — - :

by J. & G. Cox, Limited, Edinburgh. Py rf,'!--,k }
None genuine without the maker's - i :
fac-simile signature. = W - '

Sold by leading dealers everywhere. 7 7
Arthur P. Tippet & Co’y ?L

Agents 1

MONTREAL TORONTO &
1

T T — o r—
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. RRI ’ S Regular Lines put up in:
I : 5¢. Parcinuc. “ine

10c. Red Label
Sc. and 10c. Fancy Thin B Coviaas
Blue Packages 25c. Cardboard
Only 30c. and 35c. Tins

TRADE MARR
RLCISTERED

=,
D. S. Perrin & Co., Limited S O D A S

LONDON CANADA An Ideal and Healthy Food
Quality unsurpassed. Test the flavor and crispness

9
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Facts Worth Considering
BORDEN'S o=y, “miilizimy

N ezee, w;\“‘?/ ¢ |
— . I
EAGLE BRAND === "“oigvri~se } §
o LA F I household '

CONDENSED b By AR "] ol:ei:r:rea'i:e oobl;:n:blel.“e
MILK \ R / The Richest and Purest milk

from the world’s best dairies.

BORDEN'S CONDENSED MILK CO.
* Leaders of Quality " Established 1857

Mason ®. Hichey, Winnipeg and Calgary

WILLIAM H. DUNN

Montreal, Toronto and Vancouver I

SANITARY CANS

FOR

“Winter Pack™

Baked Beans, Soups,
Meats,Condensed MilKk,
Evaporated Milk «»

Sanita‘ry Can Co., Ltd.,

Niagara Falls, Ont
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Purity-Cleanliness-Freshness

FTER years of

experimentin the

URITY—Cleanli-
ness —Freshness—

proper making of jams, these three, are the

Chivers & Sons are hall-mark of this

now the recognized world-famed make of

leaders of the preserv- food products. Start.

ed fruit industry in the ing in a very small

2 5 way with g ‘re he -
Old Country. Ex- 1y with a mere hand

: 2 : : ful of employees,
haustive investigation — 2

: Chivers & Sons have
by the world's best y
developed into a
critics has "pro- thoroughly organized
nounced them “‘excel- concern employing

lent.” thousands of people.

Chivers & Sons’ Fruit Preserves

have a flavour that is unequalled, being composed of the choicest fresh fruit skillfully prepared. This
delicious flavour may be attributed to their method of preserving and packing, almost immediately after
the fruit is gathered. This is an advantage obtained by Chivers' factory standing in the midst of thou-
sands of acres of orchards in the finest fruit-growing district of Cambridgeshire.

A feature that you will find as a selling point is the careful packing in tins or bottles. By a special
process all the tins are prepared so as to prevent the possibility of any detrimental effect on the fruit.

You safeguard your reputation, Mr. Grocer, by stocking foodstuffs of perfect purity and quality—
tried and tested. You will find it the means of bringing many repeat orders—at good profit.

ORDER TO-DAY

CHIVERS & SONS, LIMITED
FRUIT GROWERS, - -  HISTON, CAMBRIDGE, ENGLAND

For samples and quotations apply to the agents:

THE W. H. MALKIN CO., LTD. THE FRANK L. BENEDICT CO.

57 Water St. 144 Craig St. West
VANCOUVER, B.C. MONTREAL

(British Columbia and Alberta) (Canada and Newfoundland)
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why *“Simcoe”™ Brand! Baked
Beans are so economical at the
present time when other food-
stuffs soar in price. One 10c.
tin of “Simcoe” Baked Beans
(plain or with Chili Sauce) will
give sufficient nutriment to an
entire family for one meal.
Feature the 3's Family Size,
“the tin with more beans at a
lower price.”

Dominion Canners

LIMITED

HAMILTON, CANADA
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THE IDEAL
DIET FOR
CHILDREN
AND
ADULTS

i

i Nl

A DAINTY

M7 DESSERT OWR00!/ A NICE

BREAKFAST

- —

ST. VINCENT ARROWROOT |

has all the qualities that go to the making of a rapid seller. In number of uses it has no equal and
wherever it is sold has become immediately popular with an ever widening circle of users.

The demand has always exeeeded the supply. We offer enlarged supply to meet a growing demand. There's

money in it for you.

Werite the Secretary for information and samples.

ST. VINCENT ARROWROOT GROWERS’ AND EXPORTERS’ ASS’N

KEEP YOUR STORE AHEAD

N= 1 STAR £GG CARRIER
ATENTED

U S MARIC-03

e SRS
Made in one and two dozen sizes.

Do not be satisfied to be ‘‘just as good'': make yours the best
and most attractive store in town.

STAR EGG CARRIERS AND TRAYS
FOR SAFE EGG DELIVERY

make clerks and delivery men take pride in accurate, quick, careful
methods and build up the entire delivery and store service.

This modern egg delivery system for progressive stores pays
for itself in a couple of months and then pays an extra profit on
every dozen eggs delivered.

Write for our two valuable books ‘“Safe Egg Delivery’ and
‘““Advertising Suggestions.”” They explain everything in full.

Star Egg Carriers are licensed under Canadian Patent No 96566, to be used only with trays supplied by us-

Manufacturers,

jobbers or agents supplying other trays for use with Star Egg Carriers are contributory infringers of our patent
rights and swbject themselves to liability of prosecution under the Canadian patent laws.

STAR EGG CARRIER @ TRAY MFG. CO.

1550 JAY STREET,

ROCHESTER, N.Y.
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PRICES AND SAMPLES ON APPLICATION

THE CANADIAN GROCER

“GRAND PRIX,” FESTIVAL OF EMPIRE EXHIBITION, LONDON, 1911

32 Prize Medals

y 25
~

“YOU HAVE YOURS WITH JAM AND I'LL HAVE
MINE WITH CHEESE"

21 Royal Appointments

| PEEK, FREAN’S
GOLDEN PUFF

NOILVOI'lddV NO WNATV dILViLSNTT

AGENTS:

The W. H. Malkin Co., Limited, Vancouver.
Ruttan & Chipman, Fort Garry Court, Winnipeg.

The Harry Horne Co., 309 and 311 King St. West, Toronto

PEEK, FREAN & CO., Ltd., Biscuit Manufacturers,

LONDON, ENGLAND

£ i <+ S it
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There isno simpler, safer, or more agreeable preparation than

ENO’S ‘FRUIT SALT

The Old-Time Ever Popular Household Remedy for

Biliousness, Sick Headache, Constipation, Rheumatic or Gouty Poison,
Feverish Cold with High Temperature and Quick Pulse, and Feverish
Conditions generally.

You cannot overstate its Great Value in

keeping the Blood Pure and Free From Disease by Natural Means.

For more than 39 years Eno’s Fruit Salt has

o gWoweeewll  been before the public both at home and abroad

PLEASANT.COOLING.

Nl [.argelyv advertised and well established itis now

& INVICORATINC.

% - in good demand and is therefore bound to carry
& gg@/“ with it enquiries for other lines.

Should consequently be stocked by all Chem-

reascearacsimite ot wramper.—18ts, (Grocers and Stores.

Prepared only by J. C. ENO, Ltd., ‘FRUIT SALT’ Works, London, Eng.

When Your Gustomers Want

A REAL GOOD HAND CLEANER
A STAIN REMOVER

A CANVAS SHOE CLEANER

A CARPET CLEANER
~A CLEANER FOR ANY FABRIC

ASK THEM TO TRY

Golden Ray Cleaner

It will clean absolutely anything and is most
pleasing to use. This preparation is certainly a
winner and our introduction is enough to make
it a regular thing in the household.

GOLDEN RAY--THE MARVEL

WRITE

Waite @ Fuller

4 Union Avenue, MONTREAL

A TWO-CENT STAMP
Will Carry a &
Letterto Europe

—
COLES MFG. CO., Philadelphia, Pa.

AGENTS—Chase & Sanborn, Montreal: The Codville Co., Winnipes -
Eby. Blain, Limited, Toronto: James Turner & Co., Hamilten,
Ontario; Kelly, Douglas & Co.. Vaneouver, B.C,; L. T. Mewburne
& Co., Calgary, Alta. \

s S ——
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BAG-MAKING & PACKETING

Machinery of Every Description

Wrapping

Etc., Etc.

» -' -. . —— -
Labelling it WS B RN
P | ‘t . } . [ '] 1

A5 ) [

With folding in both these
methods

THE LOVELL NEW TYPE PACKETING MACHINE

Send us Samples aund let us sugdest where we can save you money

Lovell’s Bag and Packet Machinery, Limited

59-60 Gracechurch Street, LONDON

Condensed Milk

Growing Popular

A great change has

come over the public in

the course of the past

few vears and condensed

milk is a recognized

household article.

Grocers who are up-to-date should tone up their

stocks with the Malcolm lines, which are both new and

good

St.George Evaporated Milk,4 doz.in case, $3.35
Princess Condensed Milk, 4 doz. in case, $3.90
Banner Condensed Milk, 4 doz. in case, $4.40

Our lines will bring you new customers and quick
returns.

the
factory. Delivered in 5-case lots to any point in Ontario
or East to Halifax

J.Malcolm & Son, St. George, Ont.

Order from your wholesaler or direct from

Every Grocer Knows

that the faster his stock moves,
the more money he makes.

that well-advertised goods not
only move faster than others, but
that they are also easier to sell.

Just now

Heinz Baked Beans

(The Oven Baked Kind

are being very widely advertised.

Millions of people already know
their goodness. Others are going
to learn about it.

Need we offer you any better
reason for keeping an eye on your
stock to see that you never run
out of HEINZ BAKED BEANS?

H. J. HEINZ COMPANY
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“The Salts of Salis”

In the preparation of Century Salt,
every step taken from the crude
brine to the refined crystals is under
the strictest sanitary conditions.

Absolutely pure, it's the salt for table or
dairy. Sell the best—all packed ready for
delivery.

DOMINION SALT COMPANY, Limited

Manufacturers avd Shippers
SARNIA, ONT.

[l l)(ltf'H

King Brand .jam

has been and is
A Success

BECAUSE—The quality is good, better than most
people have been getting, and all agree that
it is * worth the price.”

You want to have a line with a reputation like
this, as you ¢an recommend it freely and be sure
of satisfaction on the part of the customer.

Jobbers!

We have a good proposition for you. Can pack
the goods to suit your trade, either in glass,
carton, or pail.

WRITE

Labrecque & Pellerin
111 St. Timothee St., - Montreal

W. H. Escott Co., Winnipeg.

Co., Toronto. J. Hunter White, St. John, N.B.

Auto Delivery Curtails
Delivery Expenses

Service is one of the main features which de-
termines a merchant’s patronage, with delivery
the most important part.
and more beginning to realize the many points
in favor of automobile delivery, because it
brings them more business and because it is
cheaper than any other method.

Merchants are more

The Menard Commercial Car

has been designed to meet the demand, and is a quiet car of great reliability, reasonable speed, with
a large reserve of power and a frame of strength and size capable of carrying a load of considerable
bulk and up to 1500 lbs. weight.

The design of tires used on the Menard Commercial Cars reduces the cost of maintaining tires
to a nominal sum. There are many other features of the Menard that will impress it upon merch-
ants for its superiority above all others.

Send for prices and full particulars.

Menard Commercial Motor Car Co'y

WINDSOR, ONT.

s
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ELEVEN GOLD MEDALS

FUSSELL'S CREAM

PURE, RICH, THICK EATING CREAM

(**GOLDEN BUTTERFLY" BRAND)

THE WHIPPING CREAM

Is better than ‘*Devonshire Cream "

In key openinf sterilized cans, to sell at
10, 15 and 25 cents.

Single Cream for Tea and Coffee

(** PURPLE BUTTERFLY" BRAND)

.In key opening sterilized cans, to sell at
15 and 25 cents.

No Preservative or Colouring Matter of any kind is used.
Warranted to comply with the laws of this country. NO
FEAR OF PROSECUTION. ABSOLUTELY PURE.

Buaranteed to keep good for 12 months unopened at all seasons
AGENTS:

For Manitoba and Saskatchewan—Hamblin & Brereton, Ltd.,
Victoria Street, Winnipeg.

For the Provinces of Ontario and Quebee, and the Maritime
Provinces (Prince Edward Island, Nova Scotia and
New Brunswick)—MacLaren Imperial Cheese Co., Ltd.,
Toronto.

For British Columbia and Yukon—Alexander Marshall, 144
Water Street, Vancouver.

For Alberta—Holloway & Reid, 834 First Street, Edmon-
ton, Alta.

TRADE -ub-

" GIRTEREO /

Through a little effort at advertising and a big
effort at producing the best article that skilled
mechanics and A-1 materials could produce, our

Klondike and
Jubilee Brooms

have become known as the most reliable in the
market. Just now we are devoting special at-

tention to perfecting the handles of these lines

by a new system of polishing—making them
“smooth as glass” Try a sample lot, you'll

be delighted.

Manufactured by

Stevens-Hepner Co., Limited
PORT ELGIN - ONTARIO

PURE

RELIABLE

DWIGHT'S

BAKING SODA

Have no hesitation

in stocking and recommending

“COW BRAND”

BAKING SODA

It is noted for its strength, purity and reliability, and
is a marked favorite with the cook.

Order from your jobber

See to your stocks.

CHURCH and DWIGHT

Manufacturers LIMITED
MONTREAL

d[ Flor delicacy a'n'd pi-

" quancy of flavor STER-
LING BRAND Canadian
Relish, S.B. Sauce, Chili
Sauce, Chow Chow, etc.,
stand unrivalled.

@] Can be recommended
with confidence to your
better - class customers.

with the assurance of

handsome profits.
—~

Get Our Prices
and Write To-day

The T. A. Lytle Co.

Limited

Sterling Road Toronto, Ont.
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Scotch Marmalade

Made from Seville oranges
and pure refined sugar
by

JOHN GRAY & CO.,

LIMITED
GLASGOW

Contains neither Glucose

nor preservatives.

Prices and Samples from :

Maritime Provinces, Quebec, Manitoba, Saskatchewan
and Alberta, W. H. Dunn, 396 St. Paul Street, Montreal;
Toronto, Lind Brokerage Co., 73 Front Street East; Ottawa,
E. M. Lerner & Sons, 11 York St.; British Columnbia and
Yukon, Kirkland & Rose, 312 Water Street, Vancouver.

GROCER

Canada’s
Sanitary

Eureka Refrigerator

THE GREATEST

Dry air circulating Refrigerator of the age.

This is the Refriger-
ator that has become
famous from Coast to
Coast.

More of them are used
by Butchers than all
other patented Refrig-

erators combined in
Canada.
Made all sizes and

prices for every pur-
pose.

WRITE FOR CATALOGUE AND PRICES

Eureka Refrigerator Go,, Ltd. ** TORONTO
Montreal Representative

JAMES RUTLEDGE - Telephone St. Louis 3076
Distributing Agents, WALTER WOODS & CO., Winnipeg
Agents at Fort William, Hamilton, Calgary, Moosejaw, Saskatoon

RO P A ST R

The Food That
Serves the Appetite

Sardines preserved in
the whole state in oil
precludes contamination_
Besides, the sardine has
appetizing qualities, and
where the appetite serves
digestion follows.

“KING 0SCAR”
SARDINES

embody all the features that make sardines
an appetizing and health-giving food. Careful
selection of fish and always uniformly pure,
sweet and well packed in pure oil.

STAVANGER
FAMOUS

. Specia’ royal pIrmission

They produce satisfaction and incidentally

profit. GET A STOCK TO-DAY.

John W.Bickle & Greening

(J. A. HENDERSON)

HAMILTON, ONTARIO

YOU ARE THE MAN WE WANT

—that is, if we haven’t yet had the pleasure

of putting an
ELGIN
National Coffee Mill

in your store. No mill can match the “Elgin"
for rapid grinding and easy running, and it is
unsurpassed for attractiveness and finish.
Equipped with special adjuster device amd
the new style force feed steel-cutting grinders.

Ask any of the following jobber$
for our illustrated catalogue,
WINNIPEG—G. F. & J. Galt (and
branches): The Codville Co. (and
branches); Foley Bros., Larson &
Co. (and branches).

VANCOUVER—The W. H. Malkin
Co., Ltd. Wm. Braid & Co.: Kelly,
Douglas & Co,, Ltd.

HAMILTON—James Turner & Co.:
Balfour, Smye & Co.; McPherson,
Glassco & Co.

TORONTO—Eby, Blain, Ltd.

LONDON—Gorman, Eckert& Co,

ST JOHN, N.B—G. E. Barbour &

Co.; Dearborn & Co.
REGINA, Sask.—Campbell, Wilson
& Smith.

MONTREAL —The Canadian Fair-
banks Co. (and branches).

EDMONTON, ALTA.—The A. Maec-
Donald Co.

Woodruff & Edwards
Co.
ELGIN, ILL., U.S.A.

12

s it s k.
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HERE IS

A WELL

ADVERTISED LINE

Send for our New Folders and Win-
dow display.

e

"WONDER-
-SHINE-_

SILVERCLEANER g

ASILVER
aNo GOLD

(SteRUNG = PLATED WaRE) ‘
No RuBBING NO WEAR

REMOVES TARNISH INSTANTLY ‘

PriICE 25 CENTS
WONDER- SHINE

cOonsonano!|

b'zononvo Canapa Bufuw.ﬁv:g

There is 50 profit on every package
you sell. Goods guaranteed.

PRICES NET:

Per doz
10c. Packages, 6 doz.
in case - - - .80
25c.,one doz.in Display
Box, 3 doz. in case 2.00

50c., one doz. in case 4.00

Complete One Dollar Qutfits
with Baskets, etc. 7.80

10c. Electros in Pack-

ages - - .80
25c. Electros in Pack-

ages - - - 2.00
50c. Large Hotel size 4.00

WONDER-SHINE LIMITED

GENERAL OFFICES—220 King St. West

Buy the
Best

A line that
will give entire
satisfaction
throughout the
year to all of
its users is

PURITY
SALT

It is rightly
named, because
it consists ex-
clusively of fine
dry, even crys-
tals, free from all foreign substances.

It is pure —that's why the women
think so highly of it.

Your profit is assured. Order a stock
to-day.

The Western Salt Co., Ltd.

MOORETOWN, ONTARIO

- TORONTO, CANADA

EDWARDS' DESIC-
CATED SOUP

ties—Brown (made
y vegetables), Tomat

and White (both veg-

.....

YOUR Customer

sees the big EDWARDS' DESICCATED SOUP advertise-
ments—sees the goods in your store or your competitor's—
tries a package—buys Edwards’ Soup steadily.

Are you in line for this new trade or are you letting it
slip ?

DISTRIBUTORS

WM. H. DUNN, 396 St. Paul St.,
W. G. PATRICK & CO., -
W. H. ESCOTT & CO,,

Montreal
Toronto
Winnipeg

made in three varie-

best beef and fresh

- —_—

bl

i i
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C & C CARLISLE ‘7
darr 0. ENGLAND |
Purveyors of Biscuits

to H.M. the King

If you stock Carr’s you will have
varieties to satisfy every taste and
suit every occasion.

Carr’'s Biscuits will reach you in air-
tight tins and in as crisp a condition
as when they left the!factory.

ASK FOR COPY OF OUR ILLUSTRATED PRICE LIST

WHITE SWAN
YEAST CAKES

=

FOPACD Tl S R

Yo

1T ™ T™—

are the most reliable and satisfactory

yeast cakes on sale in Canada. Your

customers will not complain of poor AGENTS:

A SRR e Py

£ ] Wm. H. Dunn
results if you supply this brand. Montreal and
N Torento
Hamtlin &
Brerston
Winnipeg and
Vascouver, 8.C.

ORDER FROM
YOUR WHOLESALER

L. T. Mewbu ne
& Co.. Ltd.,
Calgary

White Swan Spices & Cereals,
LIMITED
Sole Distributors -

T A.MacNab &
Co, St. Joha's,
Newfoundland

TORONTO

TataVaTaTaTAYaAY AT A
TavaVavaTaTvavavaTaTav avavavaTava

AVaTaTaTavavavaTavav,

If All The
Grocers in Ganada

WERE LINED UP

you would find the best
of them handling

ST. CHARLES
EVAPORATED

o) ;;.T:f\
.’ ‘

NELSON'S

CPowdered

GELATINE

1s a perfectly pure Gelatine
in powder form, ready tor
timmediate use without
soaking.

C. NELSON, DALE & C0., LTD.,
) WARWICK, ENCLAND.

DV AT AV AVAVAVAVAVAVAVAVAYAVAYATAYAvATavaPaPaVavaPavaPavaval
A AT AT AT AT AT AT AT AT AT A AT AT AT AT AT AT AT AT AT AP AV AT AT AT AT AT AT AL
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AT a® AP P AP AT AT T AP AV AP T a e

T T AT AT W T AT AT AT AT AV AT W MV A AT AT AT AT,

That is pecause this
product comprises a line
that is a huge seller and
always makes good.

A PERFECT
il SUBSTITUTE

for milk or cream in their
i unmodified form.

Simply pure milk put up
in small tins.

St. Charles Condensing Co.

INGERSOLL, ONT.," CANADA

|
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I Hereltls,

Mankind!

Absolutely pure milk and cream that will keep
in perfect condition indefinitely without the as-
sistance of any chemical ingredients whatsoever.
HOMOGENIZATION, a purely mechanical operation,
which thoroughly mixes the cream and milk so
that it can never be separated again and the
cream will not rise to the surface. Then the
milk is sterilized in air-tight bottles, rendering it
free from all bacteria and germ life.

LAURENTIA MILK AND CREAM is a boon to the
invalid and the greatest weapon against infant-
ile mortality.

The demand is increasing—get in line, the
profit is good.

LAURENTIA MILK CO., LIMITED

371 Queen Street West, Toronto TORONTO

GROCER

e aTaeese) P T
| ‘,'BAKING,‘

la .okm' ﬂud with this m
ths ocid nor alcahal
SWEETER, LIGHTER

L PREPARED ON CO:RE

the past fifty

years three gen-

erations of dealers
have sold COOK'S
FRIEND, ""The Baking
Powder With a Pedigree”’

and three generations of users

have bought 1t The sale is in-

creasing every year. Get after

.

share of the sales made by the quality

and advertising fof COOK'S FRIEND

Purer than the Law Demands.
Contains No Alum.

W.D. McLaren, Limited, Montreal

Money in Other People’s Coughs

A suggestion, when you hear a
cough, that

MATHIEU’S
SYRUP

OF TAR AND
COD LIVER OIL

is great for coughs and colds,
will nine times out of ten
result in a sale for you, and
a cured cough for your custo-
mer. ‘‘Many mickles make
a muckle.”

J. L. MATHIEU CO., PROPS.

SHERBROOKE, P.Q.

Where fever accompanies a
cold,

Mathieu’s Nervine Powders

the great Headache and Neu-
ralgia cure, are very helpful.
They break up the fever, stop
the pain in bones, and give
great physical relief.

Newton A Hill,25Front S1.B. Teroato,Out.
Distributor for Western Ontario.

Chaput, Fils & Cie., Nostiresl, Owe.
Foley Bros. & Larson, Wisaiped, Man.

Don’t Worry Unnecessarily

It's a safe bet to say that half the bu S a grocery
proprietor are centred on bo 4 rccour g
There is one thing certain, that if you gave more time 1«
rocery selling and grocery bu ou us ss ¢

more profitable. Here is the remedy

The “BARR” fecister
is the practical one-writing account system

strated beyond doubt that it can abolish that

worrisome retail bookkeeping that robs YOU of ti
should be giving to the commercial end of your business

Ask us to demonstrate.
It will be a pleasure.

SEND CARD
TO-DAY.
Barr
Registers,
Limited,

TRENTON,
ONTARIO
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THE CANADIAN GROCER

We are winding up our bookings for

TARTAN Brand Canned Goods

for this fall shipment. If you have not
handled TARTAN Brand you do not

Y - TR know the joys of having the best. Our
RAND quality is always the highest standard
See our travellers, write for particulars

THE SIGN OF PURITY or phone

BALFOUR, SMYE & CO., s HAMILTON

'PHONES 3595, 3596, 3597 3598, 748, 462

Every Live Grocer
SHOULD KNOW ABOUT S——

‘“Walker Bin”’ Fixtures

They represent the maximum effici-
ency in grocery equipment---the most
complete system for easy and economical
handling of a grocery stock, either large

|

or small. 5 A =

They insure minimum of waste, ~——
shrinkage, labor and expense, which ~ S
means larger profits. LeSt we FOl‘get—Agaln

The attractive display makes cus-

THAT WEALTH OF FLAVOR
tomers feel “more like buying and buy-

which is so conspicuous in “RIDEAU HALL”

ing more.” Coffee can only be obtained by the most careful
selections and expert blending and roasting of
Write for Illustrated Catalogue ' the nghe‘t Grades of Coffee.
‘* MODERN GROCERY FIXTURES" l The true value of a coffee is in the cup.
and let us give you an estimate We buy that way and sell that way.
- . Hence Our Success.
Walker Bin & Store Fixture OCo.
I HTRD Gorman, Eckert & Co.
Hasitobe : Wateon A Truesdale, Winaiped, I::. Berlin On‘.rio LIMITED
Vomrenrer, B. G W W: Barks & Corr 336 Cordona St. W. LONDON, ONT.  WINNIPEG, MAN.

FARROW’S ‘A-1° MUSTARD

THE BEST BRITISH MAKE—DIRECT FROM THE GROWERS

In every market of the world FARROW'S “A-1" has forced its way. Write your nearest
agent for a sample tin. Compare the get up, the quality and the price—then you'll know the reason why!
CANADIAN AGENTS:—

W. G. PATRICK&CO., 77 York Street, Toronto; T. A. MACNAB & CO., Cabot Bldgs., St. John’s, Newfoundland ; W. A. SIMONDS,
89 Union St., St. John, N.B ; RUTTAN & CHAPMAN, Fort Garry Court, Maia St., Winnipeg; ROSE & LAFLAMME, 400 St.
Paul St., Montreal; C. E. CHOATE & CO., Pickford & Black’s Wharf, Halifax.

Gl
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TIIE CANADIAN GROCER

PURE CANE SUGAR is what you get every time when you specify

¢ 2

Granulated

The best sugar that is produced to-day. Guarantees absolute satisfaction
to your customers which means your success.

The St. Lawrence Sugar Refining Co., Limited, Montreal, Quebec

SYMINGTON’S COFFEE ESSENCE

will satisfy your most discriminating customers. It is prepared from the choicest
Coffee, and is the only Coffee Essence that retains the flavor and fragrance of
the Coffee Bean. Its economy and handiness make it indispensable to every
housewife.

Thos. Symington & Co., Edinburgh and London
AGENTS: Ontario—Messrs. W. B. Bayley & Co.. Toronto. Quebec  Messrs. F. L
Benedict & Co., Montreal. Vancouverand Winnipeg - Messrs. Shallcross, Macaulay & Co
\
delun; N\ $ h
= |Shoe 21N I IPohs I
.S \—/ |

POLISHES WET OR OILY SHOES.

CONTAINS NO TURPENTINE—WILL NOT SOIL CLOTHES

Well Advertised and Thoroughly Reliable.
F. F. DALLEY CO., LTD. girato. onr.

EA T—— We have a limited amount of

Purple and Gold Brand No. 3 TOMATOES

RAISINS | "% 3'aepies

California Raisin Day, April 30th. All Packed in Sanitary Cans
PACKED BY CHURCH BROS.
GIFFEN-HOBBS CO.,, - Fresno, California PICTON, ONT.
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THE CANADIAN GROCER

Japan Teas
FURUYA & NISHIMURA

MONTREAL CHICAGO NEW YORK, JAPAN

COFFEE High Grade Coffees are up several cents per pound, but we will
contract with you for the balance of the year for

AURORA COFFEE

the same magnificent quality at the same prices. By this plan we will not only retain our many
present customers, but hope to make many new ones. Now, don’t miss your opportunity. Get
a sample from us. We will send you a big sample on application. You are to be the judge.
It's easy money to get in touch with us.

W. H. GILLARD ®@. CO., Wholesalers HAMILTON, ONT.

It would be hard to equal the
deliciousness and impossible
to better the quality of

What’s the Matter

with your sales of Macaroni?

Rowat’s Pickles Are they low? If so, we can
' put them up. You cannot be
and stocking goods which give

complete satisfaction.

PATERSON’S ” .
SAUCE SWALLOW BRAND

(HIRONDELLE)

These are two ~staple” lines is just what you want, and the
with hundreds of grocers. price is right. Gives you a
How do they stand with you? good profit and does not weigh
heavily on the housewife’s
purse.

“SWALLOW BRAND" SELLS

Put in a stock to-day.

Rowat & Co.

Glasgow - - Scotland

Get it and you’'ll see why.

Vancouver. B.C.

2 CANADIAN DISTRIBUTORS g

3

z Snowdon & Ebbitt, 225 Coristine Bmldx]ngi\ Z\::’nlrcal‘ gulel';ec. The C. H. Catelll Company, Ltd.
: Ontario, Manitoba and the Northwest: F, K. arren, Halifax,

: N.S.: F. H Tippett & Co.. St John, N.B.; C. E. Jarvis & Co., MONTREAL, CANADA
H
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THE CANADIAN GROCER

HOLBROOK’S SAUCE Window Trim
FREE

WORCESTERSHIRE

SAUCE

IMPORTED ABSOLUTELY!"

K
y
i
{
i

e THIS window trim is lithographed in

seven colors and makes a very unique

TOLBROOKS N

WORCESTERSHIRE

and handsome display. The entire trim
is in seven pieces and can be fixed to a window
in two minutes and taken down in a few

seconds. Everything is ready, no pasting is

required, no preparation of any kind The

’orﬂo!.nd(‘old/ % . _ > . .
’ objectionable features of other window dis-

LAY -

plays have been entirely eliminated by the

/“\\ use of patent adhesive fasteners. A tiny
HOLBRO( adhesive fastener is placed at the corner of

ATERIN Y

each sheet, merely remove the cotton protec-
tor and press it to the window and it is on,
1{? and it will remain on. When finished with,

S simply tear down, and not a single mark or
sticky impression will be found on the window.

i Bravii s’
!
y
| We are running an extensive advertising campaign in the leading newspapers
throughout the Dominion. These window displays will draw the benefit of our
publicity into your store.
We mail you the complete outfit free of all charges, distance doesn't matter.
Yours for the asking. Send us a post card to-day. : ]
k’s Limited, T Canad
Holbrook’s Limited, Toronto, Canada !
§ Canadian and U.S.A. Manager, H. Gilbert Nobbs.

19




{
%
10
' 3

I A e A i B

P it

!

B R, R R

. -t
e ——————

‘.m..,,,,

B

s
it e ——

THE CANADIAN GROCER

Manufacturers’ Agents
and Brokers’ Directory

wlanuracturers and merchants cannot expect to develop, maintair
and get the best out of the Canadian market without the assist

ance of local agents. The followingis a representative list of reput
able agents. The service department of the Canadian Grocer is a.
‘he disposal of firms wanting agents or of agents wanting agencies

—WESTERN PROVINCES

The W. H. Escott Co.

WHOLESALE GROCERY
BROKERS, COMMISSION MER-
CHANTS and MANUFACTURERS’
AGENTS

Offices at

WINNIPEG and REGINA

covering all
The Wholesale Centres in

Manitoba, Saskatchewan and Alberta

Write us re your consignments.

DISTRIBUTORS, LIMITED

P. Q. Drawer 99
EDMONTON, ALBERTA

Manufacturers’ Agents, Commission Mer-
chants, Warehousemen.

Track don with all Rallroad

TORONTO

STEPHENS’ PEELS
FOR QUALITY

WATSON & TRUESDALE

Wholesale Commission Brokers aad
Manufacturers’ Agents.

WINNIPEG, - MAN.
Domestio and Foreign Agencies Solicited.

W.H.Millman & Sons

Wholesale Grocery Brokers
TORONTO

— WINNIPEG—

H. G. SPURGEON
Wholesale Broker and Magufacturers’ Agent
Oanadian, British and Foreign Agenocies Bolieited.
210 Chambers of Commerce.

P.O. Box 1821 77 York Street,

W. G. PATRICK & CO.
Manufacturers’ Agents
sad

Importers
Toronto

WINNIPEG
THE J. J. TOMLINSON CO.

WHOLESALE GROCERY BROKERS
Office and Track Wareh - 92 Al der St. E.

Correspondence solicited on domestic and
foreign lines.

FRANHK H. WILEY
MANUFACTURERS’ AGENT
and
IMPORTER

757 Henry Ave., WINNIPEG.

W. G. A. LAMBE & CO.
TORONTO

Grocery Brokers and Agents.
Established 1885

MACLURE & LANGLEY, Limited

IMPORTERS AND
MANUFACTURERS'
REPRESENTATIVES

Toronto Montreal Ottawa Winnipeg

WESTERN DISTRIBUTORS LIMITED

Wholesale Commission Merchahants, Customs
Brokers and Manufacturers’ Ageants. Cars Dis-
tributed, Warshoused and Forwarded. Warehouse
on Transfer Track. Business solicited. Our posi-
tion is your opportuaity.

SASKATOON, - WESTERN CANADA

MacLaren lmm Cheese Co.

AGENCY DEPARTMENT

Agents tor Grocers’ Specialties and Wholesale
Grocery Brokers

TORONTO, Ont. DETROIT, Mich.

G. C. WARREN

Box 1036, Regina
IMPORTER, WHOLESALE

BROKER, aad MANUFACTURERS’
AGENT

Trade Established 12 Years.
b e

Domestic sad Foreign Selicited

Secure our prices for

Fine FILIATRA CURRANTS, Greek
cleaned, in half cases,
[before purchasing.

LIND BROKERAGE CO.

73 Freat St. East - TORONTO

FOR SALE

Cheap for cash, Fruit Cleaning Plant
with Date Press. In good running order.

J. T. ADAMSON & CO.

Customs Brokers
and Warehousemen

27 St. Sacrament Street,
TEL. MAIN 78

LONDON

THE MARSHALL
BROKERAGE COMPANY
67 Dundas St.,, LONDON, ONT.

Wholesale Grocery Brokers. Fully equip-
ped to act as agents for British, American
and Canadian grocery lines. WRITE US.

MARITIME PROVINCES —

J. W. GORHAM & CO.
Manufacturers’ Agents and Grocery
Brokers

HALIFAX NOVA SCOTIA

We are open for a few high class specialty
lines

H. R. SILVER, LTD.

MANUFACTURERS' AGENTS
AND GROCERY BROKERS

HALIFAX - NOVA SCOTIA

First-class frest-proef sterage faecilities.
Correspondence solicited on Demestie and
Foreign lines.

J. A. TILTON
WHOLESALE GROCERY BROKER

ST. JOHN, N.B

Correspondence solicited with Houses
looking for first-class grocery connections.

W. S. CLAWSON & CO.
Manufacturers’ Agents and Grocery
Brokers.

Warshousemes
ST. JOHN, - - - N.B.

Open for a few more first-class lines.

————NEWFOUNDLAND———
T. A. MACNAB & CO.

ST. JOHN'S, NEWFOUNDLAND
MANUFACTURERS’ AGENTS
and COMMISSION MERCHANTS
manpom and exporters. Prompt and :-‘ﬁl at-
Oable add % " Bt Jehn's.

Montreal
BOND B

Codes: A,B,O, 5th edition, and private.

MONTREAL——

20
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MANUFACTURERS'AGENTSAND

BROKERS' DIRECTORY
(Continued.)

F. KESSELL & cCo.

Fruit Pulp Manufacturers and

Confectioners’ Sundriesmen.
Correspondence Invited.

THE CANADIAN

GROCER

———LONDON, ENG.————

Railway Approach,London Bridge, London,Eng.

McLEOD & CLARKSON

Manufacturers Agentsand Wholesale Commissioh

Ageats
852-6 CAMBIE ST., VANCOUVER, B.C

Can give strict attention to a few first-class Gro-
cery Agencies, Highest Relerences.

The Cocoa of HIGHEST FOOD VALUE

THE IDEAL

Agrees with eves ybody,
BREAKFAST AND forming one of the
SUPPER BEVERAGE H!O;' "(ﬂi{ﬂo
FOR and sourishing
articles of

WEATHERS
GRATEFUL AND COMFORTING

Epps’s M‘lh Chocol.te melts in the mouth with a delightful smoothness and

a lingering delicacy of flavor.

Special Agents: WILLSON & WARDEN, Toronte.

FORBES & NADEAU, Montreal J. W. GORHAM & CO. Halifax,N.S. C. A MUNRO, St. Joha, N.B,

diet known.

CHILDREN THRIVE ON EPPS'S

Manitoba: BUCHANAN & GORDON, Winnipef

———BRITISH COLUMBIA——

SALESMEN WANTED

Trained Salesmen earn from $1,200 to §5,000 a year
and expenses. There are hundreds of such positions
now open. No former experience needed to get one
of them. We will teach you to be a Salesman in
eight weeks by mail and assist you to secure a
position where you can earn good wages while you
are learning Practical Sulesmnnnhnp. Write today
for !ull particulars, list of good ope , and testi-
from over a thousand men we have recently

F_-—OTTAWA
L. H. MAJOR and
J. SOUBLIERE, Limited

Wholesale Brokers and
Manufacturers’ Agents

Canadian, British and Poreign Adencies Solicited
Sussex Street, Ottawa, Canada

placed in good poﬂuou Address Nearest Oitice Dept 243

N
Chicage New York lul-try lumn lt-lﬂnn Tereats

O. E. Robinson & Co.

Manufacturers and Buyers of Dried
Evaporated and Canned

Apples
Ingersoll, B - Ontario
ESTABLISHED 1886

If you are looking for trade with Irish merchants
there is one paper that can put you in touch with
buyers, acd that is the

Irish Grocer, Drug, Provisicn
and General Trades’ Journal

10 Garfield Chambers, Belfast, Ireland

MecDOUOGAL L

Insist upon having them
D. McDOUGALL & CO, Ltd., Glasgow. Scotland

SUCHARD'’S COCOA

This is the season te push SUCHARD'S

COCOA. From now on Cocoa will be in

demand daily. It pays to sell the best. We

guarantee Suchard’'s Cocoa against all othe:

makes. Delicious in flaver. Prices just right

FRANK L, BENEDICT & CO., Montreal
Agents

CLAY PIPES

_ Writejus for"New Price Listfof

WINDSOR SALT

TORONTO SALT WORKS
TORONTO, ONT GEO. J. CLIFF, Manager

Soriee Common Sense

KILLS { Ral'cnavine """

All Doalers and 381 Quesa $1. W., Toronle, Oai.

Dealars find Common !—nvqpod-ﬂuht
the reason that it gives general
augtamer tells others .mwg wlo-

FOR SALE

A Well-established Grocery Business
in the thriving city of Kamloops, B.C.
Sales for 1911 over $100,000.00. Best
location in the city. This will stand
investigating. Reason for selling on
account of owner'’s health. Store can
be enlarged for general business and
will give lease on building. Write
owner, P.O. Box 203, Kamloops, B.C.

The BROWN is the only
convenient Bag Holder

Occupies no counter space.
The bags are held in positiun
by gravity—no perforation of
bags necessary. Handy, Saves
Time. Will last a lifetime.

For sale by jobbers every-
where. Ask your jobber

or write

The Brown Manufacturing Co.
CRESTON - IOWA, U.S.A.

THE PEOPLE OF

JAMAICA

are now buying things in the
United States which they ought
te buy in Canada. They don’t
know what we can do. A small
advertisement in the

HKRINGSTON
“GLEANER"

might bring inquiries.  Better
write for rates to

I. C. STEWART, Halifax

D0 YOU KNOW ALL OF YOUR CIEDIY
CUSTOMERS "' PERSONALLY ?
IF NOT, YOU NEED

Because they will enable you to handle a
vastly greater number of credit accounts
profitably and with SAFETY, You don't
need a high salaried organization either. for
they eliminate a great deal of work, simplify
bookkeeping. prevent errors and disputes.
and—best of all—aflord an easy means of
checking close on each customer, who might
otherwise let his account run too long. If
you have a few “slow" but perhaps ‘good"”
credit customers, just try ALLISON COU-
PON BOOKS and then keep your eye on
thecash book. See whatadifference itmakes.

HERE'S HOW THEY WORK :—~

When aman wants
credit. give bhim an
Allison Coupon
Book, and have
him sign form at
the front which be-
comes then his pro-
missory noteto you
As be buys, you
tear out coupons,
and when his book
is exhausted you
can collect your
note or extend his
credit for another
book. as you deem
wise. No pass
books.no charging,
no time wasted, no
errors, no disputes

Manufactured by

Allison Coupon Company

INDIANAPOLIS, IND., U.S.A.

FOR —

“Green Mountains,”
“Delawares”

or other varieties of

POTATOES

for SEED or
TABLE USE.

Bags or bulk in Cars.

Wire or Write

Clements Company,
LIMITED
ST.JOHN, - - NB.

ers, kindly mention this paper.

When writing to advertis-
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THE CANADIAN GROCER

If it’s BUSINESS you want, Sir, H.P. Sauce will surely bring it along -

H.P. is no shelf-warmer, it's no sooner on than it’s off again
i off again to good purpose, too, to your customers and to you.

::::: Don't TRY to do without

A X
. &
\.;\u‘“‘\f o
s T E ety G e
W- “oive ‘Z‘ e\:\‘-‘,.\i\“““e
Bovgiiand ¥
it
The

CASTILE SOAP

“LA VIERGE”
The Virgin Brand

EXTRA SUPERIOR QuUALITY

THE STANDARD CASTILE SOAP
OF MARSEILLE
DAILY OUTPUT ABOUT 100,000 LBS.

CAUTION: Other Castile Soaps are
offered on the market closely resem-
bling the VIRGIN BRAND - insist
on the genuine, stamped: ‘“LA
VIERGE” “FELIX EYDOUX”—
Marseille.

Law Young & Company

MONTREAL

SOLE AGENTS FOR CANADA

Flour Sense

is a sense very much like com-
monsense, which comestoa gro-
cer after a while, and tells him
his best interests are served by
handling only flour of whose

quality and purity are known
and proved.

“Laurentia,” “Daily Bread,”
““Regal,” ‘““National.”

Four brands = of unequalled
purity; flour which will estab-
lish confidence and build you a
steady flour sale.

The best dealers all over Canada
are handling the St. Lawrence
line of flour. Get in touch with
us for a trial order.

The St. Lawrence Milling Co.
Limited
MONTREAL

Brooms

Brooms

“BROOMS OF QUALITY"

are hard to get.

W. W. & CO. BRANDS are made up to themark, always.

Our customers

know this and our Factory runs full time on “Quality” account.
TRY A SAMPLE SHIPMENT.

HAMILTON

WALTER WOODS & CO.

WINNIPEG

ST s A it . o

B
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THE CANADIAN GROCER

The Latest Proof of

Leadership in Sugars is

This New 5-Pound Carton

In 1854 John Redpath & Son established
in Montreal Canada’s first Sugar Refinery.

>
A

///

UL,
(o3

//////

Since that time REDPATH Sugar has
led all others in the Dominion, both in quality
and in sales.

Z

//// 7
/

/

/i

VEA

“Ye Oldrbu\‘,::r Loafe
Throughout Canada, for three genera- oF_I8S4

. THE CANADA \
tions, REDPATH Sugar has been known as 'SUGARREFINING CO

the purest and best. N\ _S €0
Redpath Sugar is now the first in this \ Raraaussen s
Countr)’ to be put up ln thlS StriCtly modern NN SSNNNNNNSNND

way—in 5-pound Sealed Cartons.

In this attractive package Redpath Sugar appeals to the most desirable
customers, because they know it is Canada’s finest sugar, absolutely clean and
pure.

These Cartons save you the time, trouble and inevitable loss involved in
weighing out the sugar into paper bags. They make handsome displays in windows
and on counters, and look fresh and up-to-date on your shelves.

Besides the Cartons, REDPATH Extra Granulated Sugar is still sold in the

usual 20-1b. and 100-1b. bags and in barrels. And don’t forget the 5-1b. Cartons of
Paris Lumps.

The Canada Sugar Refining Co., Limited

Montreal
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THE CANADIAN GROCER

Victor Soap Works

N. P. BAR is the name.

Link Arms With The Winner!

We are busily engaged manufacturing a line of soap
that has outdistanced all competitors. It is a good,
honest piece of bar soap that gives your customers
16 ounces to the pound and satisfaction enough to
make them return and tell their friends also.

Let us quote you prices.

David Morton & Sons, Limited

HAMILTON

WONDER FLY KILLER will be
the popular fly exterminator with all
classes during the fast approaching sea-
son. Educate your trade to start NOW
in the crusade against the fly. Getyour
stock in early, it doesn't grow old.

WRITE FOR QUOTATIONS

Dominion Agent: Joseph R- Wil.on, 20"?6?{0?4““8‘"'

sttnbumra —BRITISH COLUMBIA, ALBERTA, MANITOEA and SASK.,

H. Escott, 137 Bannatyne Av , E Winnipeg, Man,; ONTARIO, Jas.
Tumer& Co.,, Hamilton, QUEBEO, A Francis lurcott, Room 16, Morin
Blook, Qu.bu‘ Que.; EASTERN PR()VI\(,E* H. B McLaughlin, T-uro, N.8,

24

Government Analyses Prove its
Superiority.

Every Test Proved ABSOLUTELY
PURE Maple Syrup

Order *‘Pride of Canada”

New Maple Syrup
At Once

reaches us late.

Pride of Canada will be as notable
tor its purity this year as last,

Maple Tree Producers’ Assoc.

LIMITED
Montreal

You have nothing to gain by
waiting You MAY be un-
able to secure it if your order
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THE CANADIAN GROCER

FIGS :--

50 Serons, 4 taps to the seron, at 4c. per pound.

| 4
---
L)
50 half boxes, Choice Hallowee Dates at 5 3/4c. per pound. ‘
50 full size boxes Hallowee Dates at 5 1/4c. per pound. !

SAIR DATES:--

Very choice quality 25 full size boxes at 4 14c. per pound.

DATES:--

1 pound packages, extra choice quality, a popular brand, 30
packages to the box, at 6 1'2¢c. per pound.

VALENCIA RAISINS:--

At 7 12c. per pound. We have only a limited quantity to offer
at this price.

SULTANA RAISINS:--

No. 1 quality, in 50 pound boxes, at 81 2c. per pound.

SEEDED RAISINS:--

In 3/4 pound packages and 1 pound packages. {We are over-
stocked on these lines and are quoting special prices on same.

MOLASSES:-- ;

Extra good quality in 1/2 barrels at 25c. per gallon.j {

CEYLON BLACK TEA:--

In chests, extra good cup quality. We have still a limited
il quantity to dispose of at 1651/2c. per pound. We think you will ‘
5 un. | find this tea difficult to match for less than 18 to 18 1,2 c. per pound. '

ur order

—— e T et e A s b A 0 A 5 DI A bt W .

Send us your orders and enquiries per mail, which will have our
H prompt attention. !

ROBERT SIMPSON & COMPANY

D TEA IMPORTERS AND WHOLESALE GROCERS
] 29-31 CHARLES STREET, {{HAMILTON, ONTARIO
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| ' The McGregor Patent Bag Holder

is the most convenient bag holder you can
use. In no way does it lessen counter space,
but always handy to use, and the different size
bags are easily discernible.

d KILGOUR BROS.
! 21-23 Wellington St. West, TORONTO

THE CANADIAN GROCER

MLEANS WHITE
gl | MOSS
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That's the name of McLean's

, (0CoANUT
Cocoanut. Absolute purity

has made it popular with
all classes. Do you stock it?

McLEAN is the name.

THE CANADIAN COCOANUT
McLean | company, - montrear | McLean

Tea Lead

(Best Incorrodible)

| “Pride of the Island”

Manufactured by BRAND
ISLAND LEAD MILLS, LIMITED

Tel. Ad ‘ress: 'Laminated.” Londen. LIMEHOUSE,

A B.C Codes used 4th and 5th Editions LONDON, E., ENG.
Canadian Agents HUGH LAMBE & CO, TORONTO
J. HUNTER WHITE, ST. JOHN, N.B.

CECIL T. GORDON, MONTREAL

5 KINCARDINE, ONTARIO 4:ﬂ

A Salt For All Purposes

ONTARIO PEOPLE'S SALT has made a per-
manent place for itself in every locality. The
housewife wants this salt, no other is good enough.
This is the salt you should sell.  For prices, etc., address

The Ontario People’s Salt & Soda Co., Limited

THE WILLIS DISPLAY STAND

will double your sales on green
‘ vegetables and double your profits
on those sales,

Each tray revolves indivic
wire mesh in the shelves insures perfect
ventilation and prevents decaying The
machine throws a fine spray which
8 th- vegetables fresh and clean, giving
them an inviting appearance

Write to-day for complete descriptior,

WILLIS MFG. CO.
GALESBURG, ILL.

Let us show you how this stand is work
ing for hundreds of dealers
Wholesalers or Jobbers : write  for
ageney progosition

Victor Archambau’t, Regr., Sher-
brooke, Quebec, A gent for Quebec
and Maritime Provinces.

Figure Out
For Yourself

f—
the loss that is occa o

by allowing the sun to beat
upon fruit or other perish-
ables which you display,
and the low cost of an
awning protection. You
will realize the necessity
of this addition which will
add to the appearance of
your store and retain the
freshness of your stock
making it always saleable.

Write us for quotations
for this fast approaching
season,

Raymond Bros., - London, Ont.

FLYSAC

Flycatcher

GET IT NOW. It is the lowest
priced catcher on the market, yet it
is the best. NO EQUAL.

WRITE
Hodgson, Sumner Co., Limited
MONTREAL
Exclusive Agents for Provinces of
Quebec, Ontario, New Brunswick,

Nova Scotia and Prince Edward
Island.

“Brighten Up Sales”

with a line that knows no equal for polishing either brass,
copper, or any other metal.

VENAUTO METAL POLISH

has qualities that necessitate little
work, and gets shining results.

Put up in small tins, halt-pints, pints, etc.
In cream form.,

Stock Up For Spring Trade Aow

BANNER MANUFACTURING CO.,
Box 35, Station C, - M .ntreal

26
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YOU CANNOT AFFORD

to be without a supply of

Carter’s Tested English Seeds

Your customers will ask for them.
Why not stock them? They are a
profitable line, and they will be
placed in your store at no expense
to you.

Not only high-grade garden seeds,
but finest pedigree FARM SEEDS
as well: and the quality, the name
and the price sell them for you.

JAMES CARTER & CO., Seedsmen to His Majesty
Raynes Park, LONDON, ENGLAND

A postcard will bring you full information.

Address the Sole Distributors for Canada:

PATTERSON, WYLDE & CO.

P.O. Box 532, Toronto

HEAD OFFICE:

Chamber of Commerce Bldg., Boston, Mass.

Anticipating One’s Wants
Invariably Saves Time

It's a fact. If you make preparations in ad-
vance for trade in any particular line, and not
leave them to the last moment, you will save
time and obviate a great deal of inconvenience

on the part of your customers.

CLUB LEMONADE

will soon be in demand. The hot days are none
too far away. Figure out plans now for secur-
ing picnic trade, etc., and make this line your
leader.

SOLD THROUGHOUT CANADA
AND THE COLONIES

S. H. EWING & SONS

MONTREAL TORONTO

Sapho Anti-Dust

The green sweeping powder that smells of the pine, keeps

carpets bright, and the dust down, kills moths and microbes

and lightens labor.

SELLS ON SIGHT

Place a trial order. Display the goods and watch them go.

Once your customers use Anti-Dust, they always buy it.

SAPHO METAL POLISH

Keeps brass brighter longer than any other.

Write Dept. G.

SAPHO MFG. CO., LIMITED

586-588 Sanguinet St., Montreal

Toronto

Winnipesg

. Bedse
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and

| Y SILENT
; | RESTIGE

will both find their way to
your store, if you handle the
SHIRRIFF LINE. We make

‘_:- v CANADA

:-\W"t"7~1‘\ e

IR T LA A
-

. ¢ THE
over ninety different flavors
~ | Dominion Silent
U in extracts and stand behind ominion Joilien
U 2R
i each one. instant lighting, non-sputter-
o ing. satisfaction-giving match
: { An inStant success and a should t?c the staple in your
‘ ' i o store. Every match in the
e seller that brings “repeats” is box has a sure light. The
{
it

j demand is good. \
§‘ « . + DOMINION MATCH CO., LIMITED
‘t‘r‘ s DESERONTO, ONT.
Or The Canada Brokerage Company, Limited, Toronto, Ont.
The A. Macdonald Co., Winnipeg. Man.

Snowdon & Ebbitt, Montreal, Que.
J. B. Renaud & Co., Quebec, Que.
J. A, Tilton, St. John, N.B, J. W. Gorham & Co., Halifax, N.S

TRUE VANILLA | — r—
e ner o o | Drilliant Fly Catcher

uine vanilla is un-
known to many
people, who are used
to the crude taste of
the chemical imita-
tions of vanilla which
flood the market.
Our TRUE VANILLA
extract is made from ‘
the real Mexican van- * 2y
illa bean, and has a
flavor unattainable by any artificial
product, however well made.

e

il emre—a——————

s;
;
|
T

—Is the most reliable glued
catcher on the market.

—Is warranted to retain its
stickfast quality.

—Will unroll, as a ribbon, i

o oo

a FULL YARD.

—Means no drip, no dirt.

WE GIVE YOU A GOOD PROFIT ON
EACH SALE WITHOUT LOWERING

OUR STANDARD OF QUALITY. $1,75 per box Of ]00

e

FOR JOBBERS' PRICES AND SAMPLES WRITE

., TORONTO GRANGER FRERES LIMITEE
IMPERIAL EXTRACT CO., Torow 390 St. Paul Street, MONTREAL
Selling Agents for Western Provinces:;—J. ). TOMLINSON & CO,. WINNIPEG

{FES S 28
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THE CANADIAN GROCER

CLARK’

€ Your customers know when they buy Clark’s
Pork and Beans that they are getting a delight-
fully nourishing food, properly cooked and

easy to digest.
¢ The Sauces, either Tomato, Chili or Plain, are

inimitable natural flavors, only obtained
through vears of experience.

DON'T LET YOUR STOCK OF CLARK’'S PORK
; AND BEANS RUN LOW. IT WON'T BENEFIT
| YOU, BESIDES YOU CAN ALWAYS GET
i WHAT YOU WANT IF YOU ASK FOR IT.

Manufacturer of High-
Grade Food Delicacies

s, W.CLARK, Montreal
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THE CANADIAN GROCER

The busy housewife's thoughts turn to spring cleaning at this time
and it is the opportune time for the aggressive dealer to display

and put his selling powers behind cleaning and SWEEPING
COMPOUNDS.

SOCLEAN

W MRt o pust (ot
TN S v

S The Dustless Sweeping Compound

needs little introduction to a good many of your customers, and
if introduced in its true light to those who have not been lucky
to know of its labor-saving qualities your sales will be enormous.
**Soclean’’ is economical, absolutely lays dust, saves scrubbing and
dusting, brightens and preserves carpets, is a disinfectant, leaving
a pleasant odor after sweeping.

It sells at 25 cts., 50 cts. and $1.00, put up in handy sized pails
convenient for all uses.

SOCLEAN LIMITED, Toronto, Ont.

The originators of the Dustless Sweeping Compound in Canada

The Eual of Soap—With More Profit!

Lawrason's Snowflake Ammonia takes the place of soap in scrubbing,
washing, etc., and is much more desirable for certain uses of household

spring cleaning, such as scouring sinks, bathtubs, or painted woodwork, or
putting new lustre to glassware.

There is missionary work for you in educating your trade to the use-
fulness of ammonia. It is profitable business handling

LAWRASON’S
SNOWFLAKE AMMONIA

THE GIANT : :
The package is the largest on the market for the price, ¢ h
5-CENT.PACKAGE o P . . . i < P and the
ammonia is as pure as the driven snow is white.

Push it] now —the fspring cleaning season makes the sales numerous.

You can make an army
of satisfied customers}by_selling Snowflake Ammonia.

S. F. LAWRASON_& CO., LONDON, ONT.

e A
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THE CANADIAN GROCER

Much Depends on Your Gounter Check Books

In weeks past we have been telling the grocers of the
merits of McCaskey Account Registers. This week we
wish to centre on the most necessary adjunct— Counter

Check Books, made by the Dominion Register Co.

The celebrated Surety paper is the stock used in
= our Duplicating and Triplicating Sales Books.
Surety paper banishes all the objectionable fea-
'(tjures of the old style loose carbon sheet in the

uplicating pad. g 3
P g p 73 — Ea

Surety paper is patented and is a distinctive fea-
ture of the McCaskey System. Even if you are
not a user of the McCaskey Register we
solicit your business in Counter Check Books.

Send Us Your Requirements - We Will Quote You.

We also manufacture all kinds
SINGLE CARBON COUNTER CHECK BOOKS.

Dominion Register Co., Limited

90-98 Ontario St., Toronto, Canada
519-521 Corn & Produce Exchange, Manchester, Eng.

THE LARGEST MANUFACTURERS OF CARBON
COATED SALES BOOKS IN THE WORLD

Only Cereal Food in Biscuit Form

QUEEN
QUALITY
PIGKLES

How many of your customers know that

SHREDDED WHEAT
BISCUIT

| g merchar sing
sense w i bear out the stiate
2 . ment that nes possessing
is the only cereal breakfast food made in e
Biscuit form? How many of them know Queen Quality Pickles will
§ 2 sell, and make you good
that it is the only cereal food that combines R alc-cics S Nane
naturally with fruits? Nothing so delicious kL4 the
and nothing so easy to prepare as Shredded B s siclades

bottles

Sweet Mixed and Chow Bulk
Pickles In pails.

Perry's English Sauce.
English Chow Chow in pails.
Pure Tomato Cats 1o, bottled
or in bulk.

Wheat with canned peaches, pears, plums
or other canned fruits. You sell both the
Biscuit and the fruit at a profit.

Shredded Wheat is packed ia
neat substantial, wooden c rses
The thrifty grocer willsell the

empty cases for 10 or 15¢

- e e e o Worcester Sauce. bottled or in bulk.

e s d Queen Quality Universal Sauce.
The Canadian Shredde 3
Wheat co Ltd. " WRITE FOR QUOTATIONS
NIAGARA FALLS, ounmo ’l‘aylor & Prlngle C(),

OWEN SOUND, ONT.
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THE CANADIAN GROCER

R EVERYTHING about a successful grocery store is usually
r bright, attractive and reliable. The prominent qualities of

Banner Brand Jams and Jellies

¥ will help to bring out these points. It is the best in Jams and
’ Jellies: only pure fruit and highest quality sugar are used
in their manufacture. Packed in sizes for all requirements.

ASK FOR PARTICULARS

Lindner & Benner, - Toronto

3 ‘.! Western Agents—Laing Bros.,, Wholesale Grocers, W innipeg

J A M S This is the JAM SEASON-—and if you are careful to see that you
b handle reliable goods, your sales are bound to increase.

—_— FOR SATISFACTION YOU SHOULD STOCK

. “ANCHOR” Brand PURE JAMS
& YOUR 16 oz. glass RASPBERRY, STRAWBERRY, APRICOT
STOCK 4 1b. sealed tins ~ BLACK CURRANT, GREEN GAGE

cro FRESH FRUIT and PURE GRANULATED SUGAR
g Quality is Guaranteed ONLY USED IN THEIR PRODUCTION.

wonrows “ANCHOR” Brand MARMALADE

UPON

REQUEST. 16 oz. glass The finest quality manufactured in
4 1b. sealed tins Scotland, the home of good

ORDER 7 1b. sealed tins marmalade.

These lines show you a good margin of profit.

EBY-BLAIN, LIMITED

Wholesale Grocers Toronto

: SUN NMWOWN g7
| (HARVEY'’S) ) | 7

; | For 25 Years S

i the Standard of Strength and Purity

Secure it from your Wholesale Grocer.
STUART & FOSTER, Limited, TORONTO

32




THE CANADIAN GROCER

STILL. FORGING AHEAD

The following summary of our weekly increases [in sales
for the first twelve weeks of 1912, over the same period of
1911, is just another proof of the popularity of

“SA!‘I An A!l

and the confidence of the public in its unvarying good Quality.

For week ending Jan; 6th, 1912, compared with 1911, ‘““SALADA" sales increased 22,343 lbs.

13th, " decreased 7,071
08, % = i % 4 increased 13,756 "
27th, = - i ) i - £ 28,570 "
Feb. 3rd, e i 3 . = i i 19575

31 10th, i s i = = = i 2,341
17th, = * o = 5 ] - 20,734
24th, i i 2 s 45 i T 52718
Mar. 2nd, = s b = " g 5 1220 °
. o ™ & : @ . @ " 3702 *

16th, 35,556
23rd. o o = i3 o P K 35,006 °

A total increase of 208,450 lbs. for twelve weeks, or an

average weekly increase of 17,370 Ibs. Last year our total
increase over 1910 was 1,090,589 Ibs.

The “SALADA” TEA COMPANY

New York, Boston, Buffalo, Detroit, Chicago,
Philadelphia, Pittsburg, Cleveland,
Toronto, Montreal.
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For Years in the Lead
—Still Leading

is the unparalleled record of these two brands of staple
condiment.

COLMAN’S MUSTARD
KEEN’S MUSTARD

Double Superfine Quality

b~ b
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Any dealer stocking these brands will be cater- i ( -[ﬂJ-[ ‘ canse o
3: ing to the demands of the general public. \ ”'J I“P‘\’\
’t MARK on Wedr
MAGOR, SON & CO. W =@)= | i
§. 9 ' ‘ BULL' Hamiltor
AGENTS FOR THE DOMINION OF CANADA alter me
associaty

403 St. Paul St., MONTREAL ] JTJ were W

Toronto Office, 30 Church St. _[ J_) ‘l;‘”'“‘““

DCUBLE SUPERFINE' \’“

gk W,

| G |

Melntosl

Win.

You Can Show Interest in Your
Customers by Telling Them

ciation |

Friday.
out to a
the provi
. things not in the cook book. These are the kind of S
suggestions your customers like to get from you. Those of
Now, there is Mrs. Brown, maybe, who prides o ‘I‘l‘”l'
herself on her pastry. Suggest to her that
RE PRO'

CROWN BRAND CORN SYRUP || .

represent
tail Groe
Toronto,

brushed lightly over the top crust will give it that fine glaze that is and Gue
considered so desirable. .

1# [DWARDSBURG STARCH (@

LIMITED
MONTREAL~- CARDINAL-TORONTO —BRANTFORD ~VANCOUVER “With

the libert
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movemen
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An Ontario Association to be Formed

Meeting Called for Good Friday Afternoon in Hamilton for This Purpose—De-
cision Arrived at Meeting Held at Conclusion of Brantford Grocers’ Banquet
—The Circular Sent Out to the Trade.

A meeting of the grocery trade
thronghout Ontario for the purpose ot
oflicially organizing a Provincial Retail
Grocers’ Association 1s to be held 1n
the Board of Trade Building, corner ot
Hughson and Main streets, llamilton,
Ont, on Good Friday, April 5th, at 2.30
p.m.

For some time now the idea of orcan-
izing a provineial assoeiation has gradu-
ally been advaneing towards a reality.
The Retaill Groeers’ Associations 1n
London, Toronto, Hamilton and Brant
ord, and members of the Guelph retail
trade have been lending their aid to the
canse lor some time,

Post-Banquet Meeting Held.

Following the banquet at Brantford
on Wednesday evening last, which was
attended by retailers from Toronto,
Hamilton, London and Woodstoek, an
alter meeting was held re the provineial
association question, Those present
were W. J. Mellen, Ed. Chareh, Jas.
Burns and Fred Harp, ot Brantford;
Jno. Deprose, E. J. Ryan and Thes.
Shaw, of London; R. Davies, Wm. Miller,
D. W, Clark, D. Me¢Lean, D. Bell and
F. . Thorne, of Toronto and .. A.
Melntosh, of Hamilton.

Wm. . Miller, of 632 Yonze Street,
Toronto, was :l[ilmmlwl acting secretary,
pro tem. It was deeided that a nieeting
to officially organize the proposed asso-
ciation be held at Hamilton ‘'on Good
Friday. A eireular which has been sent
out to a number of the trade throuchout
the province pomnting out the need of a
provineial assoeiation and announeing
the date of the meeting was adopted.
Those of ecourse who have not received
this eireular will be made welecome.

The tollowing 1s the eireular sent out:

RE PROVINCIAL RETAIL GROCERS’
ASSOCIATION.

“*Dear Sir,—At a meeting held in To-
ronto, on February 29th ult., at whieh
representatives from the following Re-
tail Grocers’ Associations were present :
Toronto, London, Hamilton, Brantford
and Guelph, a hearty discussion took
place with reference to the formation of
a Provineial Retail Groeers’ Association,
and it was unanimously resolved that
such an organization was in the highest
interests of the retail trade, and that
immediate steps be taken towards the
organization of same.

More Unity Desired.

““With that end in view, we now take
the liberty of writing to you and asking
your co-operation with us in the above
movement. The committee feel that
when thoreughly organized, we will be

in a position to procure many legislati

powers which at the present time and
under present conditions we are deprived
ol It has bheen a recsrettable feature
that latherto our Associations have ol
worked tovether 1 more anity than t ey
have, and as the wholesale Louses are
now well orcanized from coast to eoast,
through the Wholesalers™ Guild, 1t is
nost mportant that we arise to the sit

ation and have an organization to protet
any intrusions or unfair measures beinz

oreed on us through lack of orcaniza-

tion.
The Meeting in Hamilton.

‘The eommittee, whieh consisted of
equal representation from each Assocl
ation, voleed many benefits which wonld
he derived throuzh this proposed meas

o ahead,

ure. And as we are anxious to
we would request that vour Assoeiation
take this matter up immediately and
favorable towards it, would appoint
committee of three who would be present

at a meeting to be held in the Board ol

- Trade Building, corner of Hughson ana

Main streets, Hamilton, on Good Friday
next, at 2.0 p.m., for the purpose oi
oflicially organizing same. It yon lLave
no Association in your eity or town,
might we suzeest that vou eall tooether
as many grocers as possible to dizeuss
the situation
Some Legislation Desired.

“You will readily realize the creat
henefits to trade of Association work,
and it you think there is any probability
of an Association being formed you ean

be assured we will render vou every Jros

sihle assistanece Is lormation

NSome of the que ch shall

! re the prrop | ! Wil ']
e | tine « e Wer e Bill

application 0" in amendment to t

Garnishee \et, the ped ni inee, 1n-

spection of seales, the selling of whole-

salers direet to the consmmer, and many

ot hie Feivols aues \ )
trade throuzhout the provinee

*With recard to the naneins o 1
\ssiom ol 1 ASsess t ‘
suzeested, but this with other n

atters, will be diseussed at the meeting
now called, and at whie we want Ve
Assocration or town to he represented
Ihanking you n anticipation tor an
early reply and teeling contident vour
“o0 v'f'l'!’.lr\"“ wit ! i & . crent

ieh will most eertamly bhe
ed henefit to the retail srocers

out this great provine
.\'nl dgain remmnmdinge voru o« the next

meeting-— Board t I'rade sutldir

Hamilton, Ont., Good Fridav., April

1912, 230 p.n

The Canadian Groeer will be present

at the above meeting and report
v e p -"t‘t‘*"_~ n I D W s
s~ | S 1t s be
this paper sinee the movement |
our readers may expeet to see
to time the reports the del
whether i conimitt e 1 ere | e n
e
|
|
|
|

Nisoy /2

The clerk who whistles, or pounds out a tune on the counter while serving a customer is
not serving the best interests of the store. This Is a prevalent practice that
should be eliminated

)
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Outside Grocers at Brantford Banquet

~

Lendon, Weodstock, Hamilton and Toronto Represented — Provincial Associa-

tion Strongly Endorsed—Question of Wholesalers’
ting, Loss of Discounts and Other Trade Questions Discussed.

Branttord, April 4.—Excelling both n
attendance and suceessfulness any tha
has ever gone before, was the record

made at the ninth annual banquet of the
Brantford Retail Groeers’ and Butehers’

Association held in the Masonie Banquet
Hall on Wednesday evening, March 27.

Not only was the gathering marked by
a record attendance of members of the
trade in Brantford. bu: Hamiton Lo
don, Woodstoek anl Toronto were also
represented around the banquei b
while representatives of the wholesals
trade from Brantford and Hamilion were
in evidence as well,

There was g wealth of interosting o
dresses delivered Jurinz the evening

various irade (lm-\lit“'\.
trade’s reasons for further organization
and union and more especially the toi-
mation of a provineial association was
one of the important questions «lealt
with by many speakers. The vim put
immto the addresses and the earnestness
which backed them up, makes it appar-
ent that an Ontario Retail Grocers’ As-
<ociaiion is soon to be a reality.

Canada Needs Good Grocers.

When the inner man had been satis-
fied, Chairman W. .J. Mellen announced
that the most important part of the ev-
ening’s programme was about to com-
mence. Having extended a welcome 1o
the visiting erocers, and expressed his
pleasure at the record attendance. he
called for allegiance to be paid to King
and country.

In responding to the latier toast, Thos.
McPhail, of  Brantford., delivered a
statesman’s address. He pointed ont
that Canada was a great country and
needed big men to carry it to greater
prosperity. ‘‘and we need competent and
cood grocers,”” he said. ‘‘The present
movement to form a provineial organiza-
tion is a praiseworthy endeavor. One of
the thines that the trade will he able to
do will be to wateh the measures which
are heing passed by legislative bodies and
to see that the grocer’s rights are pro-
tected. We must give the grocer eredit
from the fact that he gives others eredit.
This is often to his sorrow. T think that
the law allows too great a limit to the
would-be “lead-beat. The grocer does not
receive the protection he should. The
amount of the limit in garnishment is
too large. Some measure reducing this
should be put through.’

Staff Correspondence.

Merchants’ Success Means City's
Success.

The toast to **Our City "’ was coupled
with the name of Mavor Hartman, who
1= an old grocer and who assisted in the
organization of the first Brantford asso-
cration. **1 am clad to see the grocers

united together to protect their inter-

it shows thev have their business at

W. 3 MELEEN

I'res deut f the Brantford 16 A who pre
sded over the Aunual Banguet

heart,”’ he said. **Banded together is
the only way in which you ean make
vourself sueccessful, and  vour sueccess
means success for the eity in which von
reside.””’
Consumer Buying From Wholesalers.
J. A, MeIntosh, of Hamilton, a past-
president of the Hamilton R.GL.AL lead
off the replies to the toast to **Our
Guests.”” e was followed bv ex-Ald.
John Forth, also of the Ambitions (Clity,
who alluded to the oroe rv trade as the
oreatest  eharitable mstitution in the
country,  ““*We do not need to combine
to set prices but we Jdo need to unite io
protect our interests. We have jnst
cause for getting tocether, for other
trades have found it greatly to their
benefit. We are not getting our just
dues. T was in a wholesale house the
other day an<d found a drugeist there
buyving a dozen tins of salmon and lobst-
ers although that house sayv theyv only
sell to grocers. This is one of the things
that we should not stand for.

{1

Selling Direct—Price-Cu?%-

**These social gatherings are a good
thing to promote union, but should not
alone be followed. We want to do what
will mean dollars and cents to the groe-
ar.’’

Visit Each Other’'s Stores.

D. W. Clark, of Toronto, advoeated
the intermingling of the members of the
trade together not only for soecial pur-
poses but also to visit one another’s
stores. ** You ean get assistance from vis-
iting the either wood or basd. In bad
stores von see where others fail; ther
vou should avoid those bad points. In
wood stores yvou get direct pointers. This
all tends to elevate the grocery trade.
The grocery business has been too cheap
a business.  In many ecases farmers and
those of other trades have been indueced
hy wholesalers to go into business; when
thev know nothine about it. This 1s
surely poor judement on the part of the
wholesaler. There are too many in the
business who do not understand it and
result is that they are demoralizing it."’

Advocates Provincial Organization.

Jno. Diprose, president of the Londn
Groeers’ Association, also believed it a
good thing to exchange ideas by visiting
one another. ““Tt i1s all for the cood of
trade. The arocery business has gained
the name of heing a eheap business be-
cause the men in it have not recognized
what an important faetor they are. T
advoeate a provineial association becaus:
it will «lo for the provinee, what the local
asoeiation does for the eitv—which is a
areat deal.”’

‘‘Cutting His Brother’s Throat.’’

“The work of the assoeiation,’’ said
H. A. Foulds, responding to ‘Our Asso
ciation,” ““is something that we ecannot
see the benefits of every day, but eventn-
ally results will ecome. We must try to
ot awayv from the pettv enmity which
prevails in the trade. TIf one man puts
a card on some goods in the window
showing that they sell at a certain priee.
his neichbor will not rest until he has a
card out offering a 1% eent lower. The
grocer ecan't live without a lecitimate
profit and he ean’t get it by entting his
brother’s throat.”’

The toast to ‘‘The Trade,”” brought
forth some interesting speeches on trade
problems, R. Davies, president of the
Toronto Retail Groeers’  Association,
pointed out that anvthing that furthers
interests of grocers at large should he
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pushed by each association as well as
each individual.

Ontario Body to be Reality.

““Talk of a provineial association has
heen going on for many years,’”” said
Wm. . Miller, also of Toronto, ‘‘but
only recently has real activity develop-
ed. Groeers from different cities got to-
eether and felt itwas in their inerests to
have one. I assure vou that it will soon
be a reality. Hamilton, London, Brant-
ford, Guelph and Toronto have already
sienified thier approval of suech an or-
canization, Thev have felt that unfair
measures were being  foreed on retail
erocers. The benefits of suech an organi-
zation will be great. For instance one
aorievance we have is wholesalers sellling
consumers. This must be stopped. Some
of us have no ideg of the enormous busi-
ness done by mail order and depart-
mental stores. If they ean send their
managers to foreign countries to secure
the hest and latest and at low eost, sure-
Iv a provineial association ecan do this
as well.”’

Mr. Miller also said that grocors wer
foolish to give up thier windows to
manufacturers for advertising purposes
without remuneration, They have to pay
heavily for street ear and other advertis-
iz ana shoald theretore pay fo tie

orocer'’s show window,

Actual Accomplishments Necessary.

‘¢ Associations that pass resolutions
and stop at that are useless,”’ said J. A.
MecIntosh of Hamilton. ““Ouar provineial
assoeiation i1s eoing to bhe one to DO
things, United together we can make
our demands felt. You will find for in-
stance, that in those towns where there
are assoeciations, price entting is not so
prevalent.”’

““The grocers are gradually being
squeezed, You know by reading the
(anadian Groeer that our diseounts have
recently been eut off. And I want to say
a word abont our trade newspaper, The
(‘anadian Grocer, to which we owe a
debt of eratitude for its work., I have
been benefited a great deal by it. With
it the busy man ean keep well posted
on all the trade problems affeeting his
husiness, as well as receive valnable
pointers on eondueting his store that
conld seareely be secured in any other
manner. T hope von all take The Groe-
er. Every groeer should take it because
it is a splendid journal.”’

Wholesalers Selling Direct.

““\While other branches of the trade
have gradually been getting stronger,
the retail trade has not,’’ spoke E. ..
Ryan, of London. ‘T think T am safe in
saving that the retail trade is 50 to 1 in
numbers compared with wholesalers. If
we were organized properly we could

THE CANADIAN

make our just demands with a reason-
able assuranee of getting them. The
wholesalers say they don’t sell to con-
sumers but we have scores of instances
of it. In other lines of trade, for in-
stance, hardware, vou cannot get any-
thine unles yvou are really SELLING
hardware. It should be the same in gro-
ceries,
Customers Depend on the Grocer.

““It is the retail man that sells the
goods, Unless they et them on our
shelves, they don't sell. We must sell
the lines that pay the best profit, em
sidering quality is just as good. We
can do this too. Customers place de-
pendanee in their groeer. [ often have
customers come in and ask what brand
I would recommend!. T sell the one that
pays best profit, quality considered.’’

“The Drummer.’” the jolly good fel-
low who forms the conneeting link be
tween the wholesale and retail branches
of the trade was next toasted.

Geo. Smye and Lloyd Warner, of
Hamilton, and Ed. Cutmore, of Brant-
ford, in echaraeteristic styvle of the
““Knights of the Grip,”’ responded to
this toast.

The toast to ““Our Trade Journal,”’
was responded to by W, .J. Bryans, as-
soctate editor of The Canadian Groeer.

The health of the ladies was last but
bv no means least toast. Tribute was
paidl to the fair sex in worthy manner.
S. Pellings, of Brantford, and D. Bell. of
Toronto, made many eomplimentary re-
marks about them thai were annonneed
‘not for publieation.”’

The singing of Auld Lang Syne
brought to a elose a banquet that will
oo down in Brantford association history
as a reecord one.

Visiting Retailers Present.

Those in attendance from ontside
points were the following:—

TORONTO.-—R. Davies, Wm. Miller,
D. W. Clark, D. Bell, F. C. Thorne, D.
MeLean.

HAMILTON. Ed. THazel, John
Forth. Wm. Smve, J. Knox, M. Sem-
mens, J. A. Melntosh.

LONDON.--Jno. Diprose, E. J. Ryan,
'['?,.,.. Shaw.

WOODSTOCK. — P. A. Poole, J. R.
MeAllan.

Notes and Comments.
J. Whittaker. W. Dore, C. Todd and
Lloxd Warner, assisted materially in the
evenine'’s entertainment by their exeel-

lent musieal selections.

The location of Hamilton seems a
mueh disputed question. Whether Ham-
ilton is to annex Brantford or Brantford
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annex Hamilton is also considered an-
other poser,

The rafters rattled when Dave Bell, of
Toronto, azain told s pohitical story

He is going to lr;lif'r;t ‘1:'

Who was the siek man that Thos. Me-
Phail refered to?

F. C. Thorne, of Toronto, nearly got

a new overcoat 1 the exeitement

. Todd’s song, ““Come all the way
’I['.” gave manv ol the eharacierisiies 1:‘:
Jrantford retailers. It was composed by
Jas. Smith, and set to musiec bv Jas.
3urns.

They say Donald MeLean, of Toronto.
caried home more lnggage than he

hrought.

———

Grocers’ Letter Box

The Canadlan Grocer solicits enquiries for
this Column on Trade Questions f you de-
sire the manufacturer of any line of goods,
where an article can be secured, etc., etc,
write us,

Editor Canadian Groeer—Will you
kindly Kindly let me know where I ean

buy tea lead pack: ng tea
and oblige,
Springville, Ont. L. WETTLAUFER.

Editorial Note.—Island Lead Mills,
Limited, London, Eng., manutacture tea

lead. Their Ontario acents are Hugh
Lambe & Co.. Toronto.

._@—
HE DIDN'T ADVERTISE.

A\ hardware merchant went home t
supper one t a 1 new silver per-
colator was on the ..“l:- He asked 1=

wife where she got it and she sa

*Why, dear. I sclected it out of S 's

catalogue and it only cost me $4.25 ane
the express.’’ Of course the husbhand

was mad in a moment and said, “*Why

in the deuce didn’t von Il n ARL
wanted the thing? [ ave lots of then
in my store and theyv only cost me 33

I'hen his wifs nded him one like this:
“*Well, .John, it von would advertise

onee in a while so people would

know vou were still in business, may be

1
]
i

the people wounldn’t send awav for so

mueh stuff.”’
__@_——

If NYou hope to have a friend to whom
vou ean go for help in an emergeney, see
that von be that friend to some others
You eannot reap what vou have never
Sown,

SRS A—-

-

—
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: THE MUSICALLY INCLINED CLERK.

Our cartoon this week illustrates something that
shouldn’t be in the groeery or any other store. The elerk

who whistles, hums, pounds the counter, shufiles his . ¢

Telephone Main 1255. 0. 8. Jobnsten  hefore a customer, is not appreciated.

Toronto—143-149 University Ave. Telephone Main 7324.
Winnipeg—34 Royal Bank Building. Phone Garry 2313.
UNITED STATES
New York—R. B. Huestis. 115 Broadway, New York.

Telephone 2282 Cortlandt

Ruilding. Chlcago

No one objects to it on state occasions, such as
Dominion Day or when Marks Bros. come to town, but
when it is carried on in front of a particular customer
Western States Representative—A. H. Byrne. 607 Marquette at the counter. instead of beine harmonious it is, on the

y

Telephone Randolph 3224 other hand, repulsive.

GREAT BRITAIN—
London—S3 Fleet St., E.C. Telephone Central 12960.

E. J. Dodd scrving patrons.  An otherwise good salesman is spoiled

I RANCE—
ari~—Iohn F. Jones & Co., 31 bis Faubourg Montmartre
Subseription; Canada, $2.00: United States, $2.50;
Great Britain and Colonies, 8. 6d. Elsewhere, 12s.

IUBLISHED EVERY FRIDAY.

Clerks should never forget their good manners when

by overlooking the faet that he should endeavor to see
himself as others see him, so far as his personal appear-
ance and private actions are concerned. There is an over-
abundance of the type of clerk referred to in the eartoon

VISIT OTHER GROCERY STORES.

At the banguet of the Brantford. Ont.. Retail Groeers’
and Butehers®™ Assoeiation last week, D. W. Clark, 2
Toronto grocer who was one of the speakers, advocated
dealers cetting out among other stores for ideas. He
sugeested that 1f this were made a part of the practice
of cvery dealer, there would be mueh better grocers in the
country.

Mr. Clark is perfeetly correct. The man who gets out
among his neichbors and confreres in other towns and
eities 1s bound to obtain a broader view of his trade than
he held before. This will serve him in good stead. lle
will see methods better than some of his own. He will
observe mistakes which he must gunard acainst in his busi-
ness. In faet he will more readily take note of errors
which are prevalent at home.

Any opportunity a merchant has to get out among his
tellow members of the trade, whether he meets them
in their own stores or in association work, should he
be readily aceepted. It is bound to result in better and
broader conceptions which can be utilized at home to
oood advantage.

e
BANQUET OF BRANTFORD GROCERS.

On another page of this issne will be observed the
report of the annual banquet of the Brantford Retail
Grocers' and Butehers® Association. This i1s interesting
trade news that should be read by every member of tle
trade. Men who have sacrificed time and money to bring
together their associates in business and who have made
a study of retail conditions gave addresses touching upon
many questions of importance which no one ean know too
much about.

Men were present from London, Woodstock, Hamilton
and Toronto to take part in the affair and it goes on
record as the best banquet the Brantford grocers have
ever held.

Among other things the proposal to form a provineial
retail groeers association was freely discussed, and at an
after meeting it was decided to hold a convention of
retailers in- Hamilton on Good Friday afternoon to com-
plete arrangements. This means that an Ontario organi-
zation of retail grocers is to be a reality, and when it is
formed, dealers should lend their support to its progress.

but to the elerk as well it sneh things are eliminated.

—
HAS BUSINESS OUTGROWN THE RAILWAYS?

Ias business in Canada outgrown the railway facili-

ties?  This seems to be the reason for the serious situa-
tion which has developed during the past month.

The transportation problem in Canada is presenting
neny diflieulties.  The extraordinary development of the
country in point of industry and commerce has been tax-
ing the railroads for some years. The movine of the
Western wheat has beecome sueh a gicantie task that
cach fall the danger of a freight blockade becomes more
imminent.

At the present time the freight situation in some
sections is causing mueh worry. Toronto shippers are
heing seriously hampered by the inability of the rail-
roads to handle goods on time. Consignments of freight
which should have been delivered early in the month, are
i many, cases still on the road or at the place of ship
ment.  Had the weather been more propitious the freicht
blockade would have developed into a menace. As it
15 trade has not opened up rapidly and the delay in ship-
ments has not hampered business as seriously as it might
had weather conditions been favorable. :

The only feasible explanation seems to be that the
transportation facilities have not kept pace with the
development of the country industrially. In view of
the faet that everything points to the present vear break-

g all records, the necessity for an improvement in the
freightage facilities hecomes a matter of grave import.

—_——
NO PARCELS POST YET.

In our issne of December 8, 1911, an itenmt from a
Toronto paper appeared re Parcels PPost as follows:

““That a Parcel Post system will be in-
angurated within the next three or four weeks
is the prediction The World ventures to make at
this date.”’

The three or four weeks have passed lone aco, and
vet we haven’t any Parecels Post, and therein The World
has been in error. It reminds one of ““the hest laid
schemes of mice and men gang aft aglee.”” The predie-
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The Grocer believes that mueh good eomes from thorough
unity and hopes that the new Ontario association will
become a worthy organization whose works will justify

or displays his musical tendencies in any other fashiouo

and 1t will be not nnli\‘ to the interests of the store
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tion wes cvidently unfounded-—we are thankful to sy
and The World’s influence as an authoritative news
medium has been lowered.

But why have we not yet the Parcels Post system in
vogue? It is because some retailers have been busy
counteracting the influences of those members of Parlia-
ment who are goading on the Postmaster General to zain
the popular eye. The head of the post office knows of
the opposition of the merchants, and he is in no hurry
to attempt to put through the legislation.

Canadian merchants must keep up this opposition.
Parliament was prorogued last Monday without wgoing
into the matter. Members will be home for the inter-
mission, and they should be seen and convineed that such
legislation would bhe contrary to the country’s general
interests. The influences in favor of Parcels Post are
strong. Delay will be fatal.

R -
THE GROCERY STORE OF OLD.

Shopkeepers in the seventeenth century, states the
London Chronicle, were subjeet to other restrictions than
those respecting prices. It was enacted that ‘‘Any per-
son using the Trade or Mystery of the Grocer should not
either by themselves or any third party, directly or in-
directly keep more than one shop at the same time."’

Grocers were also forbidden to sell any commedities,
exeept ‘‘raysons, currants, sugar, spice, sope, candle,
molasses, gunpowder, shot match, tar, piteh, rozen, to-
bacco and pipes, cotton wool, cotton yarn, starch, blueing,
rise, linseed oil, white and red lead, olives, prunes, figs,
Spanish white alabaster, alum, almonds, brimstone, lamp-
black and eandle rushes.”’

It will be noted that brimstone, gunpowder and
matches were among the chosen few. Wonder if they had
any fire insurance in those days!

S
ATTENTION TO BUSINESS PROBLEMS.

From all appearances we will soon see an Ontario
retail groeers’ association. When this organization is
formed, The Grocer would urge that it give a great deal
of its attention to the discussion of business methods
suecessful methods that will help each member to be-
come a better and more efficient merchant.

Some associations in existence to-day spend too much
time on legislation. Legislation which will injure the
merchant should, of course, be watched, opposed and
prevented, but this phase of the work does not constitute
the entire duties of a good association.

When conventions are held business questions should
be given the preference. Many a grocer to-day does not
understand how to figzure margins of profit. Others need
to be shown what to take into consideration as cost of
doing business; still others are deficient in collecting ac-
counts, and using diserimination in giving eredit.

Then there are selling plans, buying, best methods
of delivery, bookkeeping, ete.,, to be considered.

These are all problems in which every dealer is in-
terested, and they should be given every prominence af
annual econventions. Legislation, on the other hand,
cannot be attended to on such oececasions. This question
springs up at intervening times, and it ought to be the
duty of a special committee to wateh it.

I

39

AN GROCER

If considerable time is devoted to business questions
that affect every man’s business, associations will be
more likely to grow rapidly than otherwise.

—_——
HANDING ON INFORMATION.

Something has been said in these pages on several oe-
casions recently with reference to the relations between
the retailer and the traveler. We have taken oecasion
to point out the duty of the reiailer to the traveler Per-
haps a word on the other side of the question will now be
in order,

The traveler owes it to the retailer to keep him posted
on matters of interest to the trade. le should also do his
best to impress the practical and selling points of the
goods he handles on the grocer and his elerks. He should
endeavor to give them the benefit of the information
which he himself posscsses. It is not so much that he
owes this to the dealer as that he owes to himself. The
benefits of instilling practical knowledge into the men
who sell the goods to the public manifest themselves
first in the business of the retailer. The traveler enjoys
the benefits immediately, however, for he sells more
of that line of goods to the retailer. It is, therefore, in
his (the traveler’s) own interests that his customers
should be sufficiently versed in the goods to sell them in-
telligently.

A reciproeal attitude is what is needed. The dealer
should be anxious to secure all the information that he
can; the traveler should be just as willing to give it. Too
often, unfortunately, there is neither desire on the one
side nor compliance on the other. And both interests
saffer as the inevitable result.

Intelligent salesmanship is one of the great necessities
in the commercial world to-day. Undoubtedly, the estab-
lishment of a closer bond between merchant and traveler
in the respect pointed out, wounld assist in putting selling
methods on a higher plane.

—_——
EDITORIAL NOTES.

The establishment of local associations should help
considerably in the elimination of a number of trade
evils.

Potatoes from the Emerald Isle have certainly !

oeen

appreciated by the Canadian people. The demand for

them has been inereasing ever sinee they made their
debut on Canadian soil.
. . -

The United States market is after our turnips. St
John,\J. B., dealers are getting 80 to 90 cents a barrel.
and are' advising New Brunswick farmers to plant larger
acreages this year. They do not want to ‘‘turn down'’
any Yankee orders for the ‘“turnup.’’

o B .

The dealer who does not put down a liberal salary for
himself among store expenses must be a misguided phil-
anthropist or he must have a very poor opinion of his
own ability. He either wants to give money away or
he doesn’t believe he is worth anything.

* - .

It is estimated by a Lindsay, Ont., farmer, that a
healthy maple tree 18 or 20 inches in diameter produces
about 10 or 11 quarts of sap per day. This would mean
a little less than half a pint of syrup. In say, 24 favor-
able days at that rate, each tree would produce about
six quarts of syrup, or a gallon and a half. At £1.50 per
callon, a thousand trees would make a nice, biz Easter
nest-egz for anv farmer.
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Lesson 13--Complete Course in Cardwriting

Deals With the Popular Flowing Brush Script Lettering—Where to Use It and
Where Not—Brushes Required and How to Use Them.

Few styles of lettering lend them-
selves more gracefully to show ecard
writing than does the Brush Seript. At
the same time 1t 1s strong, legible and
easilv made, unlike its more delicate
parent the Outline Seript.

There are many styles of this letter
taught and some quite as good, perhaps,
yet everybody has an individuality, or
should have, and this style brings out the
author’s.

Where to Use it and Where Not.

Brush Seript may be used where any
other style ot faney letter eould be em-
ployed, but never, or. rather seldom
where the card proclaims a barcain. No

faney letter is in keeping with bargains.
This mistake 1= too often made to the
detriment ot the sale and cheapening ol
card writing.

Capitals should be used only at the
beginning of a sentence or as is shown
in the card, capitals may be used on each
word of a heading, providing, of course,
there are no small words sueh as ““and,”’
“*in,”” “*1it’" and sueh lLike. The lower
case 1s mueh more flowing and readable
when alone, than 1t broken up by caps.
Any proper noun should, as in ordinary
writing, have a capital but in no ecase
must a word be composed of all capi-
tals.

Speed May be Acquired.

With diligent practice,

5[1('6‘-1 may be .'lm;':il'w] in letterine with

consilerable

this styvle of letter. The whole aim 1s
to get a neat flowine letter, all on the
same slant. Few people nowadays do

32 S b

Stroke  Seript, sueh as pin  lettering,
which will be taught in subsequent les-
sons.  Suppose that vou assoeiated this
letter with a heavy face letter such as
Brush Bloek, the result would be dis-
astrous—simply a black bloteh without
character, without style. To bring out
the mam words of a card, use the Brush
Seript. A\ fine line letter such as Small
Brush Stroke Roman made with small
brush or pen, may he used as a reader,
civing a pleasing, strong effeet.

The card here shown 13 a combination
of these two letters;and cives a fair 1idea
ol the .\l)‘lt‘ obtaimed h_\ their combined
use.

The Brush to Use.

In the execution of this letter, a brush
should be used that will cive the maxi-
mum width ol stroke of the r:l}»il:ll and
whieh will also draw down to a smaller
stroke tor the lower case letter. The
fine line, of ocurse, 1s merely an edge-
wise stroke of the brush. The brusl!
should be held so as to give the correct
ancle to every line. |\'1‘(‘|i the card al-
wayvs squarely i front of you when
writing. Don’t tail in this or the proper
anzle will not be obtained.

Overloading the Brush.

Some pupils msist that it 1s diffienlt
for them to cet a elear-ent line or stroke.
This 15 due, larcely, to the student’s
carelessness 1 rubbing out the surplus
ik and his fear of the eard. Seems
funny to say a hving being is liable,
very liable to be afraid of an inanimate

fancy letler is
aver use

ma J be used where any other

at lhe boommno of a senlence.

exeepl in hoadmm as above

or Lo signify a propm‘ noun.
o

approp rial e.
apltn only

Application of the Brush Stroke

not know the proper slant of business-
college-tanght writing. This letter
should be made the same with each letter
joined as shown in the accompanying
card.
The Combination Card.

Only light face alphabets should be

used in  conjuncetion with the Brush

Seript and harmonizing letter

objeet like a piece of plain white eard-
bhoard. Nevertheless, 1t 1s true. He 1s
afraid to touceh the brush to it, and the
sooner a person gets over that fear the
sooner a clear straight-edge stroke will
be accomplished. Practice making quick
sure-stroke lines. Do it quickly but with
a dash that will at first seen reckless.
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Do it first on rough paper then on old
cardboard, then on clean white board.
Waste a few pieces, but practice. Don’t
be atraid to practice. DPractice this al-
phabet well and put it into use when
vou have mastered the following plate
No. 14, as the two are inseparable.
IFor turther
ete., write The Editor 1t this paper at

143 Umversity Ave.,

——
A GROCER’'S PROFITS.

This table may be of use to some

particulars re brushes,

Toronto.

UTOCETS

50 per eent. profit is 100 per cent.
above cost.

10 per eent, }llwiil 15 66 2-3 per ec
;lllll\l' CoOst,

30 per eent. profit is 42 6-7 per cent.
above cost.

25 per cent. profit is 33 1-3 per cent.
above cost.

20 per eent. profit is 25 per cent. above
cost,

2\
»

FARRINGTON PHILOSOPHY.

Don’t air vour troubles ever the
counter. I might add that it’s

business to air them anywhere.

unwilling listeners have trials of

own.

Beeanse 1t 1s necessary for you to
spend a eertain  time in  waiting fol
somebody or somcthing, it does not fol-
low that that time need be spent in ille-

NEss,

People do not associate loned VOlees ol
slangy talk with the high ¢lass store or
with high elass \H](‘\[WHPI’.

The man who reads his trade paper
canre I'l“_‘x from cover to eover will not be
troubled with slugeish liver or a torpud
husiness,

S

Canada imported 2,500,000 dozen eggs
from the United States during the fiscal
vear 1911, when the exportation of eggs
from the Republie was the largest ever
recorded.

A Japanese confectioner in Tainan,
South Formosa, ¢laims to have discov-
ered g process by which the banana may
be eanned., Ile has interested several
wealthy Japanese, and a $100,000 com-
pany has been organized to build two
factories, in Taithokhu and in Tainan. As
canned or conserved bananas have been
very unstisfactory, the new process in
Formosa will be watehed with mueh in-
terest,

.
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Correct Computation of Profit Margin

An Interesting Letter Stating That Profit Should be Figured on
Cost—Profit and Margin Defined—Value of Conservatism —
Computation on Selling Price is Safe, Sane, Sound and Sure.

By Henry Johnson, Jr.

It is upward of nine years sinee 1
wrote up the New Year precept: ‘‘Com-
pute vour Margins on Your Selling Price,
not on your Cost.”’

I do not know just why I wrote that.
I suspeet it was because I found one
man somewhere who did not seem to
understand this method. Well, what
happened was a revelation to me. Two
solid years of unbroken correspondence
on this one subject followed the publica-
tion of that little precept. Because it
was familiar to me it looked innocent
enough; but it soon took on new mean-
ing. In faet, T had to study hard to
keep up. I have been studying ever
since. Looks like I should have to keep
on. But nemmine. Tt all looks good to
me. Also, T get more out of it than
anybody else, since to teach is to learn.
Hence, moreover and again, ergo, let
‘er come!

Tapping a New Vein.

Now when one writes to me I feel
that I have tapped a new vein. T have
awakened yet another; and in telling
him the what and why hereof, I shall be
enlightening others who are wondering,
vet have not written. So let us see this
letter :—

Vancouver, B.C.. Feb. 19, 1912.
The Canadian Grocer,

Gentlemen,—Why is it thai  Henrv
Johnson, Jr., periodically fills his page
with examples of percentages on gross
profits? No one has contradieted him,
or at least no contradiction has been
published; and vet, it seems some one
ought to, for surelv not all of us have
forgotten our knowledge of mathematies
and especially pereentage.

We were taught that the cost of any
article is the base upon which loss or
egain is ficured and that the base is the
unit, or 1. These values may change in
the course of business, where an article
is passed from one to another:; but the
unit is the same. In explanation, the
manufacturer assembles certain amounts
of labor and cost of finishing ready for
sale, and so finds the cost of the finished
produet. To arrive at a fair selling
price, he adds an amount which is a
certain per cent. of the cost. Now the
margin of profit is the difference between -
cost and selling price. The expense of
sellinz this article is of course taken in-
to eonsideration and the margin less the
selling expense shounld represent the net

profit.

P e

For example, we might say that the
cost of the article is $1.00 and that 20
per cent. is a fair profit. He, therefore,
sells to the jobber for $1.20 the article
which eost him $1.00. When the jobber
names his selling priece he takes $1.20 as
a unit and to this adds his percentage
of profit, say 10 per cent., and the arti-
cle comes to the retailer for $1.32. The
retailer desires a profit of 25 per cent.
and so he asks for this article $1.65.
Now this js simple arithmetic exaetly
as vou found it when yvou went to school
and as vour boy finds it to-dav; and I
was going to say as our grandson will
find it when he learns percentage; be-
cause loss and gain for which margin
15 only another term, is ficured on the

base of cost.

Now let us figure on some other in-
vestment in the business besides mer-
chandise. Out of the profits, let us say
we bought ten shares of bank stoek for
which we paid par, $1,000. Last vear it
paid a semi-annual dividend, $50 each
time. Now shall we say the profit, or
the margin, or the gain, or whatever you
wish to eall it was, 9 per eent. or 10 per
cent?  We are sure the bank declared
10 per cent. profit, but Henry Johnson,
Jr., would no doubt argue 9 per cent.

Again we loaned out a little surplus as
8 per cent. interest. When the business
was ficured at the end of the year, did
we say this monev made a profit of 7.4
per e¢ent? No, we didn’t; because it
had made 8 per cent. and 8 per ecent.
went into Loss and Gain Aececount.

Personally, T cannot see that it makes
much difference whether von figure from
one end or the other except that when
an article comes into vour store and yvou
figure a price on it, von add a per cent.
to the cost and this gives vou the sell-
ing price. On the other hand, I find
that manv merchants ficure the per-
centage of profit on the amount of goods
sold, for the reason that not manv con-
cerns keep a separate acconnt of mer-
chandise purehased while they do keep
a record of sales.

In replv to W. A, E. T think he missed
what was in the question but what was
evidentlv intended in the letter writer’s
mind. When he speaks of the per cent.
of profit in these canned tomatoes, he
has in his mind the paper profit which
has aeerned by reason of the advance in
cest sinee he honeht. and if T understand
him. he intends to ask if it is proper in
to)ine his inventerv to fienre them at
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the advanced price, thereby showing in

his final figures an added profit on the

though acerued, is not
actually earned because not sold.
Yours truly,

w..ran

‘_nn)!l.\ \\'lli('h.

A Man Who Thinks.

The most important thing in all educa-
tion, whether arithmetical, editorial or
such as is gained in our daily business,
in that we shall be aroused and think.
This man has been aroused. He thinks.
Therefore, he will become educated on
this subject of correet margin-computa-
tion before he quits, And again, he
can’t quit. He has started on that line
of philosophieal thought which will last
him so long as he shall live. From now
onward he will uneonsciously, or pur-
posely, analize every problem down to
its final faetors; and in the end such a
man cannot be beaten.

And then what? Simply this: That
it is no slight thing, but something well
worth all the vears of work, to know t!:at
I am making men think. What they
think is of secondary importance; how
they think is trifling in comparison; that
they should agree with me is nothing
whatever. So long as they think, they
will grow. If I ean continue to do this
T shall be well content. What?

- s L] . -
A Problem To Be Worked.

I shall not have space to fully eover
this interesting letter this week, so [
shall mostly prepare the way for its
handling next week. Meantime, I shall
ask Mr. R. to work out and send me
the solution of this little problem—alone,
without aid, bv his own methods. T
am inclined to think he will get it right.
If he does, T shall conclude that he ean
take care of himself. Then T shall show
why, and incidentally try to show him
a yet better way. So now I am trusting
vou to play fair—no looking in the back
of the book for your answer—work it
all out and send me the process and solu-
tion. Here it is.

I sold two pieces of property for
$2.500 each. I made 25 per cent.
on one and lost 25 per cent. on the
other. Did I gain or lose as a re-
sult of the two trasactions: if so,
how mueh did T gain or lose—or
did T ““play even?’’

- - L

Dictionaries, arithmeties, ete., are not
infallible—no, by no means. T shall
have something further to sav on this
next week. But Old Noah Webster has
just aereed with me, so him T endorse!

What Cost and Profit Are.

For abont eight months now 1 have
consistently used the term, Margin, to
denote the entire difference, or ‘‘spread”’
hetween eost, as T define eost, and selling
price. T mav say T hold cost to be the
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price paid for any article plus the cost
of getting it into my store, ready to
sell and in shape for selling, all in-
cidentals to delivery, such as probable
shrinkage in transit, being included in
the cost. The term, Profit, has been
held to mean the net return, the ‘‘vel-
vet,"”” on articles sold. It is also used
to designate that boiled-down, double-
distilled gain whieh is earried over to
Surplus Aceount.  Webster, as I say,
agrees with me, for he says:
Margin—The difference between the
price of purchase and sale of an
article, which leaves room for pro-
fit.
See? ‘‘Which leaves room for Profit.”’
That is it. Then further:
Profit—Aequisition beyond expendi-
ture. .
That is it. What is left of gross gain
after all expenditure: which will in-
clude interest and all other charges.
Think a moment and vou will see that
Profit is not a word to be used loosely
or carelessly.
Note further, that vou may have a
margin which is not a profit.
- . . - - .
Works Conservatively.
As to W. A, E.—whose letter T dealt

with some time ago—I thought I had got

THE CANADIAN

his meaning O.K., but he certainly did
fall down either in expressing himself or
in his figures. He stated that his mar-
gins were computed on selling price, but
did not figure them that way. I thought
I also told him clearly how to econser-
vatively take those tomatoes into in-
ventory. Come to think of it, all in-
ventories must be based on estimated
values. Iosses must be computed on a
hypothetical basis and advances must be
taken the same way. One may not be
so bad as we carefully and econserva-
tively estimate and the other may not
pan out to fullv the estimated acerned
margin or advance. Same with book ac-
counts. Frequently I get more than I
expeet on these for see how I handle
them. First, I go over them individual-
lv, knifing them merecilessly where T have
any cause for doubt—where, in faet, I
would not buy them at par for ecash.
Then I take off a clean 10 per cent. ad-
ditional for good measure. That, I take
it, is the only safe way to work that
end of the business. In that way only
ean a merchant avoid fooling himself on
book aecounts.

The objeet in computing margins on
the selling end is to likewise avoid fool-
ing ourselves in this matter of margin-
computaton.

Winnipeg Grocers

Banquet Travelers

Rink of Latter Victorious in Curling—Addresses by Retailers,

Travelers and Wholesalers as

Constitutes a Profitable Even

Present.
Winnipez, April 4—(Special)—As a
fitting close to a suecessful season of
curling between the retail grocers and
crocery travelers of Winnipeg, the
vanquished banqueted the vietors at the
Fmpire Hotel, Winnipeg, on the even-
ing of March 28. There was scarcely any
evidence at the banquet as to who were
the vanquished and who were the vietors
as they seemed to be all in one accord
with all competitive feelings put away
for the oeccasion. The vanquished, how-
ever, were the grocers and they spared
neither time, money or energy in pre-
paring an eclahorate feast for the travel-

ers.

The oecasion was a remarkable one
taking into econsideration the number
present and the extreme felicity which

was demonstrated. Three hundred and
ten sat down at the banquet tables and

Well as Musical Entertainment
ing—Three Hundred and Ten

from the moment they began to gather.
until the hour of 1.30 p.m., every one's
face bore a pleasant smile and every-
where was demonstrated the goodwill of
the oececasion.

Aided Business Conditions.

It was remarked often in the numer-
ous toasts that such a gathering meant
a great deal for the betterment of trade
conditions, as notwithstanding whatever
competition in trade might do to divoree
from the social side of life, such ocea-
sions must surely have the effect of
uniting men in a desirable bond of feli-
('i(_\'.

The banquet committee consisted of
Geo. D. Sinelair, chairman; M. M. Kel-
lough, secretary; and S. Penwarden; J.
Congalton, J. O'Hare, J. A. Campbell
and R. L. Waugh. The Grocers’ chose
as their chairman for the evening, J. A.
MeKercher, one of the senior and most
popular retail grocers of the eity. Mr.
MecKercher made an admirable chairman
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and although his voice grew huskv ow
ing to the density of the smoke, he made
a very appropriate address and ereate
some amusement by stating that he was
glad to recognize that travelers of the
present day were men of splendid type
and he believed superior to travelers of
the olden days whom he eharacterizes
jokingly as ‘‘booze artists,”” but noti
ing worse could be said of the travelers
of to-day than that they were ‘‘hot air
artists.”” He believed that after the evo-
lution continued the traveler could cor
quer not only the groecers, but ‘‘the
world, the flesh and the devil.”’

Stage Artists in Abundance.

A feature of -the programme was t
comie songs and recitations rendered
men in the trade. It was not reveale
until this oeeasion that there were s
many capable stage artists connects
with the trade and it looked as if T. |
Kent; Geo. Brown and F. Wray ha
missed their calling, as their selections
were very much enjoyed.

The presence of the Mayvor and thre
representatives from local wholesale
houses added to the attractiveness of the
programme and although the Mayor’s
stay was brief, he took advantage of th:
opportunity to give those present
splendid oration on the high qualities o!
citizenship enlarging on the faet that
every eitizen irrespective of his business
or his association had responsibility as a
citizen and was not just to himself or to
his eity when he did not exercise that
responsihility.

The presentation of the cup donate
by Dingle & Stewart, Winnipeg, to the
Hrm-rrs u!nl Tr;l\r!rr*. 1"1rfr"_' .\\'\4'('.'
ation, was presented by D. Dingle
the Travelers’ winnine rink,
Messrs. Congalton. Ryley, Weidman
Boxer. At the same time the lockets
presented to the Association by Riel-
ards & Brown, were formally presente
to the winning rink by S. C. Richards
Later in the programme souvenirs were

+

namely.

ar

presented to prominent grocer curlers |
the Comfort Seap Co.

Forty-One Years in Winnpeg.

On behalf of the wholesale trade, Al-
exander MaeDonald, Winnipeg’s veter
an wholesaler, was called upon and he
eave a brief reminiseence of his life in
Winnipeg, covering a period of fort)
one vears. He was a pioneer of the gro
m-r_\'-trm]v in Western Canada and stated
it required a great deal of saerifice an
faith in the future of the country to pa-
tiently weit through the olden days until
business heeame brighter. Mr. Mae-
Danald was present in Winnipeg when
the first steam engine entered the eity

T e ——
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from the East and tbok part in the dem-
onstration on that oecasion.

Coupled also with the toast to the
wholesale trade was the name of R. R.
Wilson, of Campbell Bros. & Wilson.
Mr. Wilson referred briefly to the difli-
culty of co-operation between grocers
and wholesalers throughout the eity and
the West, on account  of the rapidly
erowing population and on account of
the many changes whieh were continual-
Iy come on. Not long aco he knew al-
most-every retailer and elerk in Wim
per. but now he knew few and for th:
reason he was ¢lad of sueh an oceasion

as:- tms.

Watering Places Widely Separated.

Mr. Bonny. of the Codville Co., was an

dditional speaker to this toast and told

those present something ahout the hard
ships of the travelers in the olden cavs
and contrasted 1t with the condition ot
affairs to-dayv. The travelers of the old
en J:l_\’\ conld he exensed iI, I)L(_".' did have
a failing for strong drink as very ofi
they were foreed to co a long way n

“weel \\.‘\'I"E"I P:Ill'(‘\,

The last half of the programine wis
he viee-clairman, S, A

Sereaton, traveler for Mason & tlickey.,

Mr. Sereaton referred in a toueking m

ner 1o the loss of one of their comrades

le "1 the person ol Farni

Clarke and it was impressive inde

cee three hundred men rise in dea
silenee and drink a toast to their depart
ed iriend.

\mong other toasts were those to i

ClLOTS, res m:,.iul to hy ]!'rw- represe -
I ]

tatives of the travelers: folloved by a

tonst to the vanqguished, responded to hy

three crocers, and also a toast {2 the v
tailers, responded to by Arvehiy Whide,
cer of W, II. Stone (o, and P. 1

Penlove

nana

After a humorons toast t» the ladies
by Michael O'Connor, a iravele
known amone the fair sex, the toast to
the press was called and responded
the representative  of  The  Canadia

Girocer

i on e

ANOTHER LETTER FROM M.
MOYER.

Reply to Communication in Last Week's
Grocer From E. J. Ryan.

Editor Canadian Groecer:—I am glad
that Mr. E. J. Ryan has replied to my
recent letter, for it gives me an oppor-
tunity to state a few more facts. When

when he convevs the idea that because

THE CANADIAN GROCER

I am at present not in the grocery busi-
ness, I cannot know anything about it,
he is mistaken. When a man has spent
18 vears as a suceessful grocer in the
city of Toronto, and then travelled ser-
ceral  vears among grocers, diseussing
orocery  conditions with thousands of
arocers all over the Dominion as T have
done, then his knowledge should com-
pare favorably with a man who is tied
ip in his own business: and if Mr. Ryan
or anv other grocer, understood {rade
conditions as T have found them by ex-

perience, he wonld see the uselessness

1iwle line assoeiation and wonld
never again sav a word in its favor.
Mr. Ryvan does not produce a single
aramment to sapport their eause for the
at one eannot he found

when the whole question is considered

. 1
SImple reason

Mr. Rvan eannot see anvihine in eom-
mon with tatlors or milk men and vet all
are retailers, and it is the retail inter
ests that shonld concern them all.

The Manufacturers’ Association.

e micht =av what has a manufaeturer
common with a manufae-
urer of furniture and vet all belone t«
the Mannfaciurers' Assoeiation.  THave
we not examples all aver the United
States of failures of sincele line assoeia
tions, and who are now eopving onr
p]:w: ;1“? .z‘!? ‘l‘f’i"'_" as l'<ini]ur< in l]l'—
fenee of their mueh neclected eanse?

T am quite aware of the hich cost of

doine busines<, smaller profits. and the

manyv diffienlties the erocer has to face.
but one mn<: not foreet that retailers< ir
other lines have the same tronhles and

for that reason thev need the assistance

of eaeh other, and <honld not stand alone

powerless in defe heir own riecht

Mr. Rvan asks: “Who eave anv one
connected with the RO M. AL anthority to
appear hefore the ‘Gnild” and speak for
he retail eracer<?'" and he <avs ““sare
Iy not the grocers.””  The anthority
came from up-to-date corocers who are
members of the Grocer<s® Seetion of the
R. M. A.. and who eleeted a eommittee
at their h!'n]\"!'l_\‘ ealled convention, This
committee is anthorized 1o loak after the
interests of all retail erocers, whieh in-
clndes even those who are not eivine ns
anyv sapport, but are smitine the hand
that has heen kind to them.

Wholesalers Selling Direct.

Mr. Ryvan asks another question: ‘Did
vou ever hear of one of their officers
askine the ‘Gnild?’ to discontinne selline
to consumers?’’ To satisfv him on this
point [ would ask him to read my letter
on page 48 of The Canadian Grocer,
Mareh 29. T am not sarprised when he
and his single line friends do not know
what is going on because the time of a
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grocer is so fully taken up in his store
that he cannot spend any time in look-
ing after matters that pertain to the
wveneral trade, and, therefore, should
realize the need of watehful officers who
should be supported and not hindered.

A grocer is not wasting his time when
he meets to disenss his own trade con-
ditions, but why not meet as a seetion
of the R. M. A.; and in that way have
the good will and assistance of other
retailers? If the erocers need organiza-
tion, then other lines do also, and as it
is impossible for them all to keep up
the expense, they have a richt to ex-
peet the help of the grocers, and the
erocers are unfair if they do not unite
with them.

What does Mr. Rvan mean when he
savs tl

at they will look after their own

sile of the ease, and ‘“‘not leave it to

any one o work into the hands of the

cnemy ! Does he regard the men he

does business with as his enemies? This
i< an age of coming together and any one
ho regards the men with whom he does
business as enemies 1s still under the
old-time delusion whieh has altogether
too lone been the greatest hindranee in
tracle, and whieh 1s to-dav Jt'\,»i\t'll h_\
all up-to-date  business men Soecial
1y and modern ideals are shaping and
mouldine trade methods for a liicher
standard of buying and selling. A single
ime association ean offer no advantages,
i< unfair to other retailers, and is in-
juring the one whieh has all the equip-
ments and whieh deserves the hearty
<support of every retailer in Canada.

Co-operative Bill Defeated.

To say noihine of the many other
hings which had been achieved, T eon-
sider the defeat of the co-operative bill
alone 1s worth millions to the retail trade
of the eonntry, and-T sav it without fear
of eontradicition, that had it not been for
the inereasing work of the Seeretary of
the Retail Merehants’ Association of
Canada and his gssoeiates that bill would
he l:l\\ In—l]ﬂ_\'.

Should men, therefore, who have
arievanees not drop them, and like busi-
ness men support the work which has
iven them sueh splendid results? Can
any merchant in the whole eountry be
found who understands the value, and
who does not feel he owes the R. M. A.
a debt of eratitude for what has been
accomplished.

The association is entirely in the
hands of the retail merchants and if the
officers -are not doing their duties, it is
the privilege of the members to eleet
others. What more do they want?

M. MOYER.

Toronto, April 2nd, 1912.
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Prunes Easier at Several Centres

Lower Prices Quoted at Montreal and Toronto—Jobbers in General Carrying
Good Sized Stocks—Break in New York Also—Sugar Shows Easier Tone—Peels
Will be Higher This Year Than Last—Railway Teamsters’ Strike in Toronto
Holds Up Shipments of Goods.

QUEBEC MARKETS.
Prunes.—Down.
Dates Advaneed.
Suear.-—Down 10 eents.
Montreal, April 4.

eck has been favorable, showinge signs

Business for the

more activity with the milder weather

nd approach ol spring

Prunes are again active dropping eon
derably during the weel

Hallowee dates advaneed owine to the

ortave in loeal supphes,

SUGAR.- Suear market declined 10

nts per ewt. on Tuesday Raws ¢on
ents per ewt. on Tuesday. The New
York market is  still deelinine, witl
Cuban shipments runninge freely
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SYRUT and MOLASSES Molasses
sitnation has shown no partienlar ehange
he week: quotations remain un

Demand 1s seasonable Svrap

vine a cood eall, but nothine ex-

citine has affected the market of late.

Fancy Rarbardos molasses, puncheons ...5038 %04
Fancy Rarbados molasses, barrels Seaniae A
Faney Barbados molasses, half-barrels 043 045
Cholee Rarbados maol s, puncheoms ......0M 03
Choice Rarbados maol 4. barrels el > a8
Chotce Barbados molasses, half barrels ...... 03 041
New Orleans . FESSIRIEE, o N L
Antigua . . .« ... 0%
Portio Rico . . . 04
Comn ayrups, bhls, H 0 0%
Oom syrups, half -barrels 0 N3y
Corn syrips, quarter barrels 0 03%
Com ayrups, 324 1h. pails 175
Comn avruns, 25 1h, pails - ae 1%
Cases, 2-1h, tins, 2 doz. per case . 215
Cases, 51h, tins, 1 doz. per case $10
Cases, 10 1h, tins, % doz, per case . s
Cases, 20 1h, tins, % doz, per case ... 2%

TEAS Rontine trade 1s ‘n‘in;’ dona
in tea. Loeal prices generally show no
change, but hold steady. In primary

markets firm tone prevails

Japans—
Cholcest ...... 050
Cholo® ..ccocees e % oy
Fine « « .cecee 0 03
Medium . . . .... % 0%
Goo! common . 21 oM
Common , , 9 N7
Yamashino ...... w 1%
Ceylon
Broken Orange Pekoe 021 04
PeROIS o« o ¢ .coccconss 02 022
Pekoe Souchongs .....c.ccececinscvsascnnes 020 o2
India—
PeXoe Sonchongs ........cceevevvsienccanes 019 0%
Ceylon Greens—
Young Hysons 0
n . . o . 02
Gunpowders . 0

China Greens—

gunpowder, low grade e 018
wiler, pea leaf ... % s 0
wier, pinhead 03 050

COFFEFE

main as last week and steadiness pre-

‘J;..l,,{]nr,\ on coliee re-

vails. Business is fairly bris

Mocha
R,
Mexiean .
santos . .
Maracaiho

SPICES Nplees are n 1
for the season. Priees in
only steady but may firm up with the
demand elose at !
: Vo P 013 01*
o whole 0l 0m
Cinnamon. ground 018 019
Ratavia cinnam 0N 0
Moves, wk 025 03
ook sl 0 0%
Cream of tartar NS o%N
Ginger, whole 017 0¥
Ginger  Cochin ey ewm
Tace ox . 085
Nutmegs o o ® sescssescssNssesTsttstseseecy 0 oW
I'eppers,  hlack N 018 01t
I"eppers, white ‘ OO o .02 o7
XITR Shelled varieties are moving
freely Nuts in shell are rather qumet
\ ceneral tone o steadiness prevails
hoth loeallv and in primary markets
In shell—
I o
Filherts, Sicily. per Ih, 010% 012
Filherts. Rarrelona, per It R L RS
Parragnns Amonds, per Ih 018 017
W te, M f 1 5
Walnuts, Marhots, per lh, 014% 01
Walnuts, Comes, per It n 0
Hungarian 013% 015
Shelled
Almonds, 4 erown selected. per 1h, AN N
Almonds, 3 erown selected, per |h, Ny NN
Almonds, 2 erown lected. per 1h 0N n
Almonde (in hags) standards, per 1h, A N
Valencia shelled almonds, new crop 'Y o
Cashews ... cove e 015 017
. n vy
. ] "‘., nm
aneg N0
a1l on
? PR Y
Virginia. No. 1 ey e1s
I"ecans.” jumbo 01 o
PPistachios, per Ib. o
Walnute
Nordeany halves, bright . wsves. 0 98
Rrokens . n=s ¥

RICE AND TAPIOCA.- Market s
featureless this week. Demand is steadv
and the situation remains firm.

Rangoons—

R le R, bags, 250 Ihs, 16 38
N grade 1. hags, 100 Ths, 345 355
n grade B, hage, 50 Ihe, 345 385
n grade R, pockets, 25 Iha, . 355 368
tice. grade % pockets, 17% Ibs. 365 378
grade hage, 250 Ihs. 1% V8
grade bage, 100 Ihs, 135 3¢
grade bags, 50 Iha 335 34
grade pockets, 25 Iha Suss 345 355
grade % pockets, 12% Ibs. 355 368

Faney Patn
Patna, IOl .iesssensissvssisnsasesnes 40 410
Pear . 440 48
Imperial Glace 47 40
Sparkle 4% 500

Japane

Crystal ...... 4% 508
Snow S15 625
Tee Dips . . cssnes 540 6850
Carolina rice ... FAGIESINNE. | & &
Hrown Sagn, h e 07
Tanioea, medinm pearl, 1h, oor o8
Seed 1h, . . o 008

DRIED FRUITS.— Prunes are aca'n
active and the feature of the market
Prices are still deelining and promise
further exeitement. Hallowee dates have
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advaneced I 2 ot :.. ] e 1 il . in ¢ L
offers a firm ton
orated apricots a2 PN
worated apples wp 9
5 0

orated peachies

1 : »
B prines % 00
Ra
'R v om
( . 0%
Py i = -
¢ k]
Sees) ) 1
Selec . %
< 016 019
Malag . per bog 28 673
) & per & box 08 1 ¥
\a » *a
N Mg 0 9%
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ONTARIO MARKETS

POINTERS

Prunes Easier and | r

Bean ~ ver

St I 10 ¢ents

Peels I'or I olier t {

loronto, April 4 | <11 ‘
Railway Teamsters ! hette
consequent tvine ) <
deliveries s o ! ture
teres wit ol to =il

Vet Without !
eamsters discor .
ornine and s o =
nv lene of time S 1
ness  will be ] ¢ P
| hree ecart (L ) < ‘
railway oods ) el e W =y
eral ONSEs ¢ 1 ¢ oS
1 L] 1 oWl | o\ ] | | it t
dle all the
Bad roads ¢ ter ! vit rade
country distriets while re lers repor
that people ve been eurtailine o
chases o croceries durn pas "W
weeks, Easter and spring clothes engas
nye then ittent a ! ny they
money. Passing of Lent as brought
ereater aetivity an eertan lines

Perish: oods s as  eatsap,
pickles, sances and sar are now b
ing shipped out by freight by most job
hers exeent tor !..y,; distances where it

would be unsafe.
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Some manufacturers have advanced
prices slichtly on some grades of bottled
pickles.

SUGAR.—This market deelined 10e
per ewt. on Tuesday. Raws con-
tinue easy while New York was lower
again at beginnine of week. Canadian
market in absence of buying has weaker
tone at present also.

Cuba gives quite bright prospeets of
coming up to her promised 1,800,000 tons
but _there i1s always the possibility lurk-
ing in the background that unfavorable
conditions may set in. English strike
has caused the closing of refineries and
a marked decrease in econsumption of
sugar in Great Britain, while unsettled
business conditions there have also weak-
ened market. There is rather a better

outlook in this particular, however.
Refined in Toronto is quoted at $5.45
Demand

as against $4.60 one year ago.
i1s rather quiet.

Extra granulat
Extra grannls
Extra granul
Imperial gram d
Beaver, granulated

Yellow, bags ..

bu pricel.
Extra ground, Mh

Extra ground, 50-1b, box
Extra ground, 25-1b. boxe:

Powdered, s. .
Powdered, 25-1b. bo

Powdered, 50-1b boxes .

Red Seal, 5-1b. box ......
St. Lawrence Crystal Diamonds
Paris lumps, in 100-1b. boxes ...
Paris lumps, in 50-1b. boxes ..
Zaris lumps, in 25-1b. boxes

SYRUP AND MOLASSES.—This is
syrup time and there is a good demand.
Supplies for new make of maple syrup
have been increasing, considerable quan-
tities being offered at country points
while there have also been quite a quan-
tity coming to the city markets. Where
the new make is not obtainable or high
in price, the old article has eome in for
a good demand, while compound maple
syrup and corn syrups are also moving
well.

Ideas of molasses shippers in Barba-
dos are quite firm, especially for fanecy
One report from Barbados says that
three-quarters of this season’s erop of
faney molasses has already been market-
ed.

Syrups— Per

Half barrels, Ib.
Qn:ner barrels, .
Pails, 38% lbs. each
Pails, 25 1bs. eaca
Maple Symp—(‘ompound—
Gallons, 6 to
% gals. 12 l.o case
% gals, 24 to case
Pints, 24 to case
Maple Syrup—Pure—
Gallons, ¢
% gallons,
Qu.m 24
Pints, to case ..
Quart bottles, 13 te ecase
Molasses. per gallon—

- OO

25U ZIwwES 8332 uagggssas

New Orleans, medium .... 1% 0
New Orleans, barrels . '3 0
Barbados, extra fancy 0
Porto Rico 0

Muscovado . »ile o

DRIED FRUITS.—Trade in dried
froits still continues at low ebb, many
firms reporting it decidedly quiet.

Prunes are easier and lower this weelk.
It will be remembered it was pointed out

o
s
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that jobbers in general were ecarrying
good sized stocks of prunes and in ab-
sence of any brisk demand break in
prices was not an unlikely thing. Follow-
ing lower prices in New York and in face
of conditions here, market is easier and
lower prices are quoted by many houses.
It is somewhat difficult to get an exaet
line on prune values as different firms
find themselves differently situated on
certain sizes.
however.

Other lines hold a fairly steady posi-
tion. FEleme figs are quite scarce and
tapnets are also cleaning up well.

Candied peels this year will be con-
siderably higher than last year as re-
fleeted in opening prices on this year
compared with last. Higher price for
sugar has much to do with the advanced
ficures on this line. While all lines will
be higher, ecitron will show the greater
advance. One jobber said latter woul.l
probably sell around 18 cents. Jobbers
are ordering now although goods do not
come along until September or Oectober.

Better prices on evaps has brought out
more offerings, causing slightly easier
turn to market.

There 1s an easier feeling,

30 to 40, in 25-1h, boxes 014 015
0 to 50, 013 014
5) to 60 012% 013
60 to 70, 011'%% 0 12
70 to 80, i 251b. boxes . 0102011
80 to 9, in 25-1b boxes . 01
%0 to 100, in 25-1b. boxes 0 9%
Same fmit in 60-1b. box
Bosnia prunes ... 008% 009

Apricots—
"o
lat 020
Candied Peels—
Lemon . . . 0
Orange .o 010 012%
Citron “ ee 5 017
Figs, 2 to 2% inches, per 1b, M 03
apne coses sesese 04 804y
Rag figs ........... M 0 07
Evaporated peaches = . 15 017
Dried apples ........ 0% 010
Evaporated apples 0 10% 0 11%
Currants—
Fine Filiatras ons
Patras ., . . 0 M8y
Vostizzas "2
Uncleaned, %c less,
Raisins—
Snitana ., . . .. m
Sultana, 014 014y
Sultana, extra fancy IR AT
Valencias, selected .. . 008 008%
Reeded, 1 1h, plrkeu flnf'y ..... om
Seeded, 16-0z. packets, choice .......... 0 08%

New Dates—

Hallowees—

Fnll boxes

Package dates, per 1 1h.

Fards, cholcest, 12-1b, boxes .

Fards, choicest, 80-1b. boxes ..

TEA.—No partienlar (-hnn"o can be
said to have taken place in tea situation.
Markets both here and abroad econtinue
steady with trade mostly of a routine
charaecter.

COFFEE.—Stronger tone noted in
coffee still prevails. New York prices
have continued to gradually inerease,
reflecting firmness in loecal situation,
making dealers here hold slichtly firm-
er ideas. Trade continues routine in
character but fair for season and econ-
sidering high priees.

oeso
12‘33

38

Rio, roasted

....... .08 0

Green, Rio .. . 019 02
Santos, roasted . .04 025
Maricaibo, rnultd . 0% 0%
Bogotas ......... . .0 im
Mocha, rmoasted . . 03 0%
Java. roasted .... . 052 03
Mexiean . . . . . 021 0o
Gautemalo . . 025 028
Jamaiea .sed 0M I8
L s A SRR RS RS 012 013
SPICES. — Conditions relative to
prices on different spices are about the

46

R

same as hitherto reported, with cream
tartar still fluectuating and peppers
steady and cloves rather firm. Season-
able trade is reported by most dealers.

2 2
oz
Allupleo S 20—0 70 0-98%
= iy il

Cuenno r

Cloves . DQDP! . 509 8-110
Cream tartar . 000 ........
CUrtly POWHEE ..cococcocccsccse B0  .cccosos  sececess
Qinger . . 65-08 1508
Mlct € o o & sececcssssssceces SO-80  ........ 0218
utmegs ., . . 00 160185
l‘eppen. black . 0715 S0-0%
*eppers, white . 0105 106115
l'utry spice .... 65-09% 15110
Pickling lple. %5000 71500

TUMmEriC . o« « o .coocevennes =00  iicieis evennen
Range for pun spices according to de. Pails or

boxes 2 cents per b, below tins, Barrels 3 cents below

tins,

Mnlurd seed, per 1b. In bulk 012
elery seed, per Ib. in bulk sosy. .-G OB

*hmlded cocoanut, in pails 016% 0 17T%

NUTS.—Purchases in anticipation of
Easter trade have not been heavy.
Shelled varieties move fairly free but
briskness 1s not present in unshelled.
Some retail dealers are making a kind
of a specialty of new Brazil nuts. May
delivery of Brazils i1s lower than .pot
prices.

Primary markets are well cleaned np
on both almonds and filberts.

Almonds, Formigetta
Almonds, Tarragons ...
Almonds shelled ......

/alouts, Ureneble
Walnuts, Berdeaux
Walouts, Marbots

wunuu. shelled, new
DR ¢ '35 covensen

ceesesecescecce
0 0t 0 2t 2 4 2 o B s
.!uﬁ-ﬁa.u..q;

l’eu:utl green, jumbo ......

RICE AND TAPIO( A. —\n promi-
nent features in either rice or tapioca.
Demand is normal and with warmer
weather consumption of these lines
should be larger.

Correspondence from abroad continues
to report firm tone on all desirable
styles of rice. Condition of supplies 1t
East is shown by fact that movement of
Burmah, Japan, Patna and Siam to
Europe from Jan. 1 to Mar. 14 was only
897,000 bags as compared with 1,993,000
last year.

Standard B, from mills, 500 lbs., or over,

.05 MOntreal ...... ..ccceccccconceces 38
Rice, standard B., f.o.b. Toronto .......... s
Per 1b.
RS - 5.4 coese 003% 004
Fancy rln‘oon svas W
Patna . . 0°05% 0 06
apan . . . . 005 o007
JAVE . ¢ & s 006 007
Carolina . 008 o010
‘hco medium " brown r1%em
Bullet. double goat sois G
Medium pearl ........ 0 06% o 0T
ake . . B oos
Seed . . 0 06% 0 07

BEANS.—A mueh stronger tone i<
noted in bean market. Supplies in On-
tario are comparatively small, while de-
mand continues steady.

P’rime beans, per bushel .......... 250

Hand picked beans, per bushel 260

California Lima beans, 1b. .............. 008
CANNED GOODS.

TORONTO.—Trade in ecanned goods
may be described as fair but is by no
means overly brisk. Retailers’
are apparently not reduced
enough compass to induce
volume of business.
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Stoeks of jobbers continue fairly com-

plete for season with exception of straw-

berries, raspberries and blueberries
which were in small supply to start
with.

Jams are moving well at present time
while with handling of fresh and frozen
ish becoming more diflicult on aecount
of weather conditions, demand for ecan-
ed fish should be greater.

Now is time of the year when retailers

ould bring canned goods of all deserip-
jons to the fore. With homemade pre-
srves In seant supply and dried vege-

bles searce, the canned article should
A‘i '\1'“.

MANITOBA MARKETS.
Winnipeg, April 4. There is little
to report on the trade situation

e Given an early and favorabl
wing, business will beat all records [
¢ month of April,
Farmers and contractors are anxions
v get to work and there is a pressing
emand for labor alréady. This will

more in evidence before the end of
e month. The large number of arti-
sans that will be employed in the build-

o trades in towns ai good wages will
ive a deeided boost (o the retail trade

Butter in the West is searee and dear
nd will not be otherwise until growth

orass inereases the milk supplies.
Eggs are now bheecoming fairly plentiful
nd a rapid fall in price may be ex-
pected.

Wholesalers report many new conecerns
tarting up in fhe new western towns.
Stoek taking is also general at this time

the vear, followed by a general re-
tocking in all lines.

SUGAR.—Sugar prices deelined 10e
wr ewt. on Tuesday afternoon, due to

e weak eondition of New York raws.

ntreal and R. C

Montreal and R, C
treal Ve

smal
1 hhls
mp, , n half bbls

SYRUP.

nrther changes.

Syrups are firm with no

Syrups
i 2.1b, tins, per case

51b. tins, per case

10-1b. tins, per case .

20-1b. tins, per case ...

f barrels, per cwt. os sees
irbadoes molasses, in half bhl per gal ....
w Orleans molasses, half bbls,, per gal 0 30

COFFEE.—Market is still firm with
o new features.
toasted Rio, per

ireen Rio, 5's,
fireen Rio, T's,

RICE AND TAPICOA.—Rice and
fapicoa prices are quoted as follows:—
i

® OO0
Z26R3238

B. in 224 or 10 1b. sack sacesasd  asue BN
lapan N : o > 0 045
Patna 0 4%
Siam .. R ST % 0 M4
Tapioca, sacks 0 06%

DRIED FRUITS.—An advance may

be looked for in peackes and apricots as

THE

CANADIAN

stocks are reported low,

Evaporated apples
5 1bh, boxes
235 b, boxe
New Prunes—
90-100s, 25e,
10w,
25e

5557555

, 25e,
, 25,
Cooking Fig»
Choice  boxes
Half  boxes
Half  bags -
Valencia Raisine
Fine, f.o.s, 28
Fine selected, 28«
4 erown layers,
$-erown layers,
4-crown layers,
Ne plus ultra,
Currants
Dry clean
Washes, per Ib.
1-1h. package
> Ih kage

BEANS AND PEAS.—Following

ine prices in bheans and peas:

fha

286EE 23R ©

oowe s L R Ty -—eo oeessooooo
5388 8
~r 5

market 1s ra

no new features

No immediate redunetion
in butter priees need he looked for
Small lots of farm butter are now

l'h” 'i H cont stores,

EGGS Sees are hecoming plentiful
and will likely drop considerable af:er
2

the demands o Faster trade have heen

supplied.

Prices are up 1-2 cent

NEW BRUNSWICK MARKETS.

St.John, April 3.-—-With loeal erocers.
past week has seen fair business trans-
ieted hoth wholesale and retail, and they

are looking for finer weather before any
creat inerease in the amount of trade
put through, takes place. It is expeeted
that it will be a few weeks vet hefore
the opening ot the river, but when this
oceurs there should he a livelier tone to
bhusiness in general.

Markets have been \h'.‘l'I_\. but qilir[
and few changes of interest are noted.
Sugar still oceupies a prominent posi-
tion with the loeal wholesaler, and des
pite the drop of ten eents whieh oeeur-
red in all grades last week, there is a
feeling with loeal dealers, that this eom-
modity may show a firmer tone hefore
long.  The faet that Cuban market is
uncertain and that estimates eannot be
relied upon to any great extent is given
as one reason why little trust ean be
placed in sugar market.

With melasses, reports from Barba
does reeeived, show a marked firmness
and that at least 70 per eent. of the

47
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faney stoek has heen

with demand brisk for ren

thouzh high prices are prev:
tendenecy towards ¢

Southern dealers and  bre

contrary

Faney Barbadoes

~sell at lower prices

Beans are still firm; i

heen an advar

and beef 1s also

vessels read v‘l port
haddock are searee
The supply of
d. Fresl
To supply
s \!"' ;\
storagce for seve

off tl

1 market.
For first time n
lohsters were offered
market. They were of the
and sold at £1.20 per doz

was light. Reports reeceived
shorepoints state that lo
are preparing to vigorously prose
spring lobster fishery. Hundreds
traps are being prepared
those destroved by storms,
1es expeet busy season

There h: heen
in demand for sal
unchanged.
this season has
dealers attribute
heef. Shipments
markets are 4 Son
small lots have been sent to the West
Indies and Cuba

Ovsters now offering are below aver-

that is, the sfoek in harrels Ihey

not 1at

of smaller run and
PSS

Shape the Same.

Customer: ‘‘What

shape of oranges?”’

General Storekeeper: ““Well we have
baseballs.”’

have vou in the




,
|
i

|
;

=3

. —

oY,

B e S L

D

o w T AT NS TIPS U PRI G

i — e ————————— S e e e e S

i

T uuar.

Cornmeal Higher—Rolled Oats Firmer

Cornmeal Firmer and Higher

This Week — Rolled Oats

Quite Firm Under Higher Raw Material — Cereals Moving
Fairly Well For Season—Firmer Ideas On Manitoba Flour
For Export — Freight Situation Somewhat Improved.

Firmer and higher prices for corn-

meal and firmness noted in rolled oats
are the chief features of the week.

Corn has for some time been gradual-
Iy erawling up to a higher level follow-
ing the trend of values across the line.
Under the quite substantial gains made
by raw material, ecornmeal has taken on
a firmer feeling and is quoted higher
this week.

Rolled oats are also firm although no
change in price has been announced.
Here again the raw material has been
moving upward under a good demand
for both domestic and export aecount.
Firmness in the finished produet, there-
fore follows. Mills seem to be in a bet-
ter pesition regarding supplies of raw
material of late although eonditions are
by no means all to be desired yvet. De-
mand for cereals in general is fair for
the season, spring lull apparently hav-
ing had little effect as vet on eonsump-
tive demand.

Seasonable trade is also being trans-
acted in flour with prices holding steady.
There has been a good export demand
and some millers are asking 5 to 10
cents per barrel more for Manitoba flour
for export, although little or no business
has ‘heen trasacted at the higher figure.
Offerings of winter wheat flour con-
tinue on rather stinted seale with valnes
steady.

Freight congestion does not appear to
be quite so bad as has been the case for
some time back. erain and flour movine
somewhat more rapidly from Port Ar-
thur and poinis west. Conditions are
far from reachine the ideal as vet, how-
ever,

MONTREAL.
FLLOUR.—Flour situation is waiting
for developments, no feature ofimport-
ance being reported for the week. Priecs
are on last week’s level and tend to re-
main the same for some time. Retail de-
mand is normal.

Winter wheat patents, in bags .
Straight rollers, in .
Manitoba 1st Spring wheat patents, bags..
Manitoba s[mwgl patents, in bags ........
Manitoba strong bakers, in bags ...
Manitoba second, in bags

- -
2383L

CEREALS.—Market for the week has
been uninteresting with the exception of
Bolted Cornmeal, which has advaneed.
Other prices remain the same. Demand
I~ ‘)I'i.\k wif tl‘b]»!i( , In.l_\ aom!.

TORONTO.
FLOUR.—A fairly steady trade for
season of vear is reported in flour.

Prices hold steady position under simi-
lar eonditions existineg in raw material.
Ontario wheat holds firm and just at
present there is little Ontario flour of-
ferine. Spring freshets have commenced
and are interfering somewhat with those
mills run by water power.
Manitoba \Wheat.

1st patent, in car lots ........... .
2nd patents, in car lots .

Strong bakers, in car lots
Feed flour, in car lots

Winter Wheat.

Straight roller >
Blended .......... . ssvice $0B B

CEREALS. Quite a firm feeling is
reported in rolled oats market, under

- woon
83 ugE=

steady. and advaneing prices for raw
material.  Firmness is quite marked ae-
cording to some mills.  Arrivals of raw
material at mills is somewhat better of
late.

(‘orn has for some time now heen mov-
ine eradually to a higher level and this
is having its effect on eornmeal which is
higher at $2.10 to $2.25 per ewt.

Trade in general cereals eontinues fair,
consumptive demand still being on a
aood seale.

Rolled oats, small lots, 90-1b. sacks .
Rolled oats, 25 bags to car lots
Btandard and granulated oatmeal, 98-1b. sk
Rolled wh small lots, 100-1b. bbls. ...
Rolled wheat, 5 barrel to car lots
Commeal, 100 1b. bags .......c.icieievennnann 210
Rolled oats in cotton sacks, § cents more.

MILL FEED.—Demand still continues
on a ood seale for feed; _throughout
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country distriets it is searee. Some
millers are still selling only in mixe
cars of flour. Bran in ear lots is quot

ted at $25 per ton and shorts at $27

WINNIPEG.
FLOUR. —Flour prices are unchange
with no immediate prospects of either
advance or decline.

CEREALS.

lows :—

Quotations are as fol

vl
OVERDUE ACCOUNTS.

This 1s a_time of vear when the retai
merchant may with profit attend to col
leeting overdue accounts. It will be goo
poliey to get in touch with people whose
aceounts are of long standing and de
mand payvment. It can be done without
civing offence, if the retailer considers
it desirable to avoid doing so. A littl
talk, face to face, will have effect; hut
if you ean’t get cash, at least demanel a

note, ]w;l!ilw_' mterest.

——
HANDLING COMPLAINTS.

A time and place where good judg-
ment and cheerfulness are neecssary is
in the handling or treatment of com-
plaints. For the few enstomers who will
bring ecomplaints to headquarters, there
are many who will say nothing, but will
deal elsewhere and many more who will
complain elsewhere. Some people are
habitual complainers and should be
treated as courteously and eheerfully as
possible, vet, without waste of time
A complaint of reasonably minded
people should always be carefully looked
into.  Mistakes will happen in any
business and the quicker they are
remedied, the less harm they will do.
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Easter Demand Helps Fruit and Vegetables

But Weather Has Not Been Altogether Favorable — Florida
Celery Much More Reasonable In Price—Will Mean Increased
Consumption—Tomatoes Firmer At P?igmry Points — More
Spanish Onions Arrive—Steadiness In Potatoes.

Demand in anticipation of Easter
tiade helped movement of fruits and
vegetables somewhat this week. The
touch of the festive season whieh sur-
rounds this day naturally works for
better demand, especially for the f:ney
lines. Florida celerv and tomatoes have
heen the favorites in the vegetable list
this week, with other new green goods
running as close seconds, while in fruits
honors have been divided among oranges,
strawherries and pineapples.

Warmer weather would be weleomed
by fruit and vegetable men It would
no doubt instil ereater activity into these
lines.  ““Don’t forget to bring warmer
weather next time von come,’”’ was the
final comment of one dealer. “*We need
it in our business.’’

Florela eclery prices, as we pv»inhwl
ont last week could be r\{wn"q’w]_ have
experienced a sharp break this week and
have eome down to a quite reasonable
level. Shipments have been on a much
larger seale and thus the easier feeling
This will mean a mueh larger econsump-
ion of this line, for high prices that
have prevailed for some time have pre-
vented the publie appetite for this line
from being appeased. Florida tomatoes
have, however, heen moving in opposite
direetion on primary markets under
smaller offerings. The stoek that has
heen eoming to Canadian markets has
heen of exeellent quality and has eon
sequently been well taken up.

Another shipment of Spanish onions
arrived on Eastern Canadian markets
this week. This will probably be the
last shipment of season. Egyptian
onions have not vet arrived but are ex-
peeted to be fairly reasonable in price
this vear when they do come along.

Potato values were easier for a time
under large arrivals of Engclish and Trish
stock but with a smaller quantity of
these arriving steadiness has set in. Al-
though a considerable quantity of pota-
toes have been imported this year, gen-
eral supplies are on a small seale and
some little time vet to run before new
stoeck will become a faetor in supply

Holders in New Brunswick are firm in
their ieas and ave apparently not shad-
ing prices, feeling confident of the fu-
ture Purchases of potatoes are now
in smaller lots than earlier in the vear.
There i1s quite a demand for potatoes
for seeding purposes.

MONTREAL.
FRUITS.—Green fruits are

nports are 4‘!»'1.%')'_" freely.

GREEN
<till aetive;

I'he market prices

nerally show de-
clhining tendeneies resulting from in-

creasing Easter call has liven-

supplies
ed the situnation.

Apples
DR coocosins Ensasines ssssesacs . sawnies 450 &0
Baldwins 3T 475
Melntosh Reds 800
Greenings 350 45
Rananas, crated S . . .17 20
Cocoannts, bags { 45
Cape Cod cranberries. in bhls 400 15
Cranberries, ! 1000 11 &
Box 35
Grag case T00
Jar - 3s0
(irapes, Malaga, per keg 600 6850
Lemons b 0

Orange
FUIIER .iovve ianindith opanss  ateesaiovis . 30
Narvels % sesssss sonsns S0 S
Valencia . 315 4%
Jamaica, box 175 200

v 175 2
f 2 't

i - -

VEGETABLES.- Vegetables offer a
livelv. market. Shipments are free as
a result of milder weather. Some prices
declined during the week while others

show deelinine tender

‘108 Celery, sweet
potatoes and spinage are the declining

features for the week.

Heans, green, hamper TS5
Rrussels sprouts, per qt 0%
Carrots, bag 235
Cabbage, dozen s weas sesa AWW
> BOWRT, GEROB cccooi sonons aace sscusees iR
». 2 bunches 045
ireen  penpers, bus,  bhasket . iree &30 - B4
Lettuce, Boston, per box of % doz. ........ 20 23
Leeks,  dozen : . 10 17
Inions
R QR . cocacisn sinsonssmainsase 400
Half crate . . . 2SS
Canadian reds, 100 Ihs,, per Ib, .. o
American radishes, dozen ............. o
Sweet potat per has
Mont hag "
New potatoes !
Spinage, per bhl T 425
Parsnips . R Sy sissssse S0 SW
Tomatoes—( Florida
Choice 435
Faney 475
VSR L son + . sibssniivn o>
Tumips, per bag 100

TORONTO.
GREEN FRUITS.—More interest, as
pointed ount last week, has developed in
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pples whiel dealers report movinge ou
fairly freely. is econsiderable
stock still held, however, although some

of the more fanev lines, as 1t natural at
this time of vear, are n« Y
] Sples are nl'lwl‘wi at $5

1 Ben Davis mav be had at $£4.

vith econsiderable de-

[r‘a(‘.
mand at $1.50 to

leties. A vear a

are mee

) 1or ording

i
box apples were be-

ineg brought in from across the line but

are not needed this vear.

Florida strawberries are easier

cents, while the same
sent in pineapples. Lemons are
fairly freely at steady prices, as are also

ces and grapefruit

Bananas 13 17
Lemons, Messina, new crop 1% I
Oranges
Californfa navels S0 3R
Tangerines, strap of 2 boxes in
'inH'r"l! -
orida, case 0 IR
‘! ban
Grapes, Almeria, per keg i0 ™
Cranberries, bhl. : .
‘ rries, per box 5
\r bt 1 >
A boxe
\ m Sj N
" 4
I Rerawbes

VEGETABLES.—~Weather at begai
ning of week was rather adverse t
eiable trade but movemer was  he

towards latter part 1 ntie

Fas (8] l{l"ll.l' !

The lower prices, which it was ™ fe
out last week could be expected. in Fl
; ]

da eelery have arrived wit rriv <

v larger seale. From £3.75 to £1.50 is

the ruling price
S's"at £3.25

had Ml 45 and s at S

One dealer quoted

lJ"-“O' prices W ! me:r 1
consumption.

\nother. and probably the last s
ment for season of Spanis ]
rived on Monday, First sl

Eevptian ontons as not vet

Tomatoes are moving out freely and pro-

specis apparent

ndenev o primarv markets

pearine and steadiness settine in That
New Brunswiek d

ideas is shown from faet that offer re

alers gre firm in their

ceived from that provinee on Monday

would mean laid down here praetically

the price that is being asked retailer

now.

\ large £
\sparagus, small, doz

Cahbage, new, v

Canadian beet, per bag
Carrots, bag ..
Canliflower, Cal

Case

Celery, Cal., per ease
ol Fla.. per & 5t
Tumips, bag ..... ¢ sseesses
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Boston ecucumbers, dozen

27
Boston head lettuce, dozen . 125
New radish, per dozea 50
New lettuce, per dosen ... "
Mushrooms, 1-1b. boxes 075
t'nions—
Green omions, dogen ...... ...... .c.ceceeennn e 098
Spanish, case ...... ...... sase ssen ovas- B0 €80

THE CANADIAN GROCE

Spanish, half cases

....................... e 238

Canadian, 75-1b. bags e 300
Parsnips, we 1%
Potatoes, e 190
Potatoes, Ontario, e 100
Potatoes, Irish ..... i = 108
Tomatoes, Florida, crate .. 400 450
Sweet potatoes, hamper .................c.... 200 225

Making Savings in Freight in Summer

What Opening of Navigatiorn Means to Dealers in Western
Canada and in Lake Port Towas — Advantage Not Always
Taken of This—Waking of The Great Lakes Expected End

of April.

April 15 1s the
throwing open the tlood gates tor navi-
cation on  the Canadian Great Lakes
This year, however. the opening time will
be probably nearer the end of the month.
At any rate we shall soon see the wak-
mz of the waters to ereet the big freight-
ers that ply on our great bodies of fresh
water.

Where the Merchant Comes In.

What has this zot to do with the retail
or wholesale merc¢hant?

With many 1t hasn’t -much associa-
tion, but with those doing business at
lake points as well as those in Western
Canada, 1t gives an opportunity of sav-
“ine &7 or #S freieht in a ear load of
:»nnl»‘.

The bulk of the groceries that go by
treicht is placed in elasses four and five

that 1s they are scheduled as either 4th
or 5th elass goods. There are, of course,
tirst, second and third eclass goods as
well, but the major portion goes into
either one or the other above mentioned
classes.

It is diffieult to understand,’’ re-
marked a representative of a lake freight
line to the Grocer the other day, ‘*why
wholesalers do not take more advantaze
of the lower water rates in summer. A
number of them do: they always anxi-
ously await the opening of navigation
lolding many shipments for that time,
but the majority continue to pay the
lizher rates.”’

Means Considerable Saving.

As a matter of faet the saving on a

shipment of fourth eclass goods means
a saving of three e¢ents per hundred
pounds over railway rates trom Mont-
real, Toronto, Hamilton, ete., and all
intermediary points and from any of
these ports to points on Lake Superior
wliere goods are transhipped to the rail-
ways for the Western market. On fifth
class goods the saving is two cents per
ewt,

On first class—such as bottled fruit—
it 1s five cents and on second and third
lour eents.

It looks therefore, as if retailers who
have to pay freight and whose places of
business are in Western Canada, or at

standard  time for

Laek Ports or within easy access of
them, would save a good deal of money
in a year by taking advantage of the
lake freichters to have their coods ~\:|!'-
}nw],
Saving on a Car Load.

On 33,000 lbs. or 330 hundredweight

approximately a ear load— at three
cents per hundred the saving would be
more than $£9; at two ecents it would
mean almost $7.

The question of expedieney in hand-
line this freicht by lake freichters may
arise, But acordine to the representa-

R

tive of one company they are able to
handle it quite freuqently to better sat-
isfaetion in this respect than the rail-
ways. There can be no sueh a thing as
congestion or freight tied up anywhere
The lakes are two wide for that.

The port of Toronto alone ¢an supply
suflicient tonnage to ecarry 12,000 {ons
of freight a week and with evident
ineflicient railway faecilities at times duor-
ing the year it would appear that muei
saving of time could be frequently ef-
feeted.

Up to Retailers.

With these points in view, retailers,
who are favorably situated, ean well at-
ford to 2o into this question. By order-
me coods P:lll‘\'. so that !"ug\' do not need
to be expressed, they can frequently save
money during the summer months. [t
wholesalers do not offer sugeestions in
shipping by water retailers could stip-
ulate that the coods he sent hy water
when sending in or giving their orders.

Opening of navization is expeeted dur-
ing the last week ol April.  Where ad-
visable, orders could be held for ship-
ment until that time.

Retailer’s Troubles Collecting Debts

Dealer Tells of Case Where Woman Who Owed Him Grocery
Bill Refused to Pay Him Because She Had to Buy Coal—Ref-

erences to High Cost of Living.

Lindsay, Ont.,, Apr. 4. (Speecial)
**Really I ecannot understand how the
poorer people of Lindsay, (or for that
matter any other town of its size) are
standing the high prices these days.’

The above remark was made J. E.
Adams, of Adams Bros., retail grocers,
Continuing, he said, “*If any person told
me last year at this time that the gro-
cers of Lindsay would be importing po-
tatoes trom Ireland and New Brunswick
and selling them at a profit I would
have told him he was erazy, but vet 't
15 true. These Irish potatoes have been
selling at $2 per bag, and we cannot
meet the demand. It has been surpris-
ing the number of unusual prices this
year, many articles, which are usually
sold at reasonable prices are beyond the
reach of the average housekeeper.
Many of the people cannot pay their
bills and this 1s where the grocer suffers.
For instance, we are lenient with them
and give eredit, but the same woman
will go to the coal man and lay down
her $7.50, simply because she cannot get
credit. Why should this be?

““The other day a woman entered the
store, who had but %5 in her purse and
when asked to pay her grocery bill she
demurred and said that she simply had
to pay her coal bill, and eonsequently

50

we had to let our biil stand. The prices
for many articles are high, and as 1 said
before I cannot understand how many
of the poorer families are living. The
merchants also suffer, that is, where
they give credit. Its too bad we could
not forece payments like the coal men
Y

Mr. Adams further stated that he was
perfectly in sympathy with the idea of
giving no ““tick.”” Thousands of dollars
were lost annually in this manner, and
if merchants in other lines of business
could foree or demand ecash payments
then, he maintained, the grocers should
demand like concessions. Mr. Adams
would like to see the matter brought up
hefore the retail associations.

—@—
CATALOGUES AND BOOKLETS.
The T. A. Lytle Co., Toronto, have

Just issued a handsome ecatalogue of
their produets. Prominent on the covers
i1s the *‘‘Sterling’’ trade mark of the
Company in three colors. The different
bottles eontaining their produets are
shown in original colors both as to the
label and econtents. For instance, the
pickles have a green tint, catsup red,
extracts in yellow, pink and red tints,
ete. The booklet is certainly an attraet-
ive produetion.

"
|

F1i

Fir
perio
other
anyin
p;lﬁ.‘q'v
Lent,
and
variet
the s

Ger
the s
starte
altho
what
weeks
tailer:
a ~1ll‘o
quite
being
tish 1s

For
of the
receivi
1deal
mum
helped

Eve
season
with
p to
lo so1
prices
clean 1
()_\\l
many
of thi
still r
them,
trade.
Canadi

MO?
again
Week
all var
are p(‘
Market co

Less than
Smelts, 01



‘e able to
retter sat-
the rail-
v thing as
anywhere
1at.

an supply
2000 {ons
1 evident
limes dur-
hat mueh
iently ef-

retailers,
1 well at-
By order-
not need
ntly save
mths. It
sstions 1
mld stip-
by water
ir orders.
cted dur-
‘here ad-
for \Illp—

'ts

he prices
as 1 said
)W many
nz. The
5, where
we could
‘oal men

t he was
1dea of
f du“:lrs
ner, and
business
ayments
s should

Adams
waght up

LETS.
lo, have
logue of
e covers
of the
different
uets are
s to the
nee, the
jup red,
Wd tints,
attraet-

—

-~

ST——

_:.‘m— . x

e ———

Final Bid for Fish Business Being Made

Good Lenten Season Is About to end—Trade Will Return to
Regular and Even Channels—Fresh Fish Will Be In Greater
Prominence as Season Advances—Prices Hold Steady

Final bid for fish business during rush
period is now being made. Soon an-
other Lenten season with its aceomp-
anying big demand for fish will have
passed into history. With passing of
Lent, fish trade will return to regular
and even demand, with fresh eaught
varieties coming into greater favor as
the scason advances.

General satisfaction is expressed with
the season now about to close. Lent
started off with marked briskness, and
althongh demand slackened off some-
what along about the third and fourth
weeks, this was to Le expected, as re-
tailers like to e¢lean their stocks up to
a safe margin. The last
quite up to the standard, Good Friday

week has been

being a day when a large quantity of
tish 1s consumed.

For a goodly portion of the success
of the season, the weather man has to
receive eredit. Conditions have been
ideal for the selling of fish with mini-
mum expense and trouble, and this has
as it always does.

Even now on the eve of the quieter
season, prices on fish are holding steady
with most wholesalers’ stocks eleaned
ip to safety mark. This is a contrast

helped a great deal,

to some other years when a break in
prices of some varieties in order to
clean them up, has not been uncommon.
Oyster trade is at a rather low ebb,
many retailers having given up the sale
of this line for the season. There are
still many, however, who are selling
them, and still getting
trade. Stoecks are still coming along to
("anadian markets in first class shape.

considerable

QUEBEC.

L.—Fish dealers  were
again rushed this week filling the Holy
Week demand. Prices remain firm on
all varieties; but shortages in some lines
are perceptible.

MONTREA

FRESH AND FROZEN,

Market cod, cases, 250 Ibs., per b 0
Less than case . AL YR 0 4%
Smelts, fancy 010

Haddock

Halit per X
{|-rw..' wr 100 tish
indlets :

I'ike aelless, 1b,
ike Iressed and headless, b,

B. C. red n)rnuu .
Gaspe salmon, per
Qualls xalmon

No. 1 smelts per Ib,
Lake trout, per Ib, ...
Whiteflsh, large, per Ib. .
\\'hluﬂlb, small, b,

PREPARED FISH.
Roneless eod, In blocks or packages, Ih..
Iiry pollock, 100 1h, bundles, per buldl.
Shredded cod, 2 des. in box, per box
Boneless strip cod, 30-1b. box

New green mi per bbl.,

New Labrador herring,

New Labrador h

Ne. 1 --rlﬂvl.

No. 1 mackerel

llto tront, Im A.
1

!nll G PO T covvonss cotnos
Ralt saniines, bhls,

Salt sardines, half bbis.
Lake trout, half barrel .
Seoteh herring
Scoteh  herring, keg ...
Holland herring, hllf bbl. o
Holland  herring .
Boueless new hmlu. 115, bexes ..

SMOKED.

I T T ST
E:lﬂ!lﬂll!lii»

Rioetars BB ciicnven oo
Yarmouth bloaters, fancy, per bo
Haddies, fancy, 151h. boxes. per
Fillets, faney, 15-1h. boxes, per Ib.
Herring, nr- nnolrd per bﬂl
Kippers (small) fis

Smoked ulnmn per lb. ........

SHELL FISH,
Oysters, cholce, tnlk, Imp. gallon
Oysters, bulk, selects ..............
(Yvaters, fancy cape, large bbis,
Solid meats—Standaris, gal, §1.7 b .
Boiled lobsters, per o e i i

D

888 BURSIES

-

ONTARIO.
TORONTO.--Last week of Lenten
season is here and about to pass into
history. First of week did not find
special briskness in demand, but as Fri-

dav approacl vl husiness

Jm\\'m] more
activitv, With mild weather dealers
operate on safe \lllt‘, believing in gettine
shipments oftener and in smaller quanti-
ties. With passing of Lent trade \\l”
revert back to steady and regular e
nels, turning more to fresh r‘:x':"‘t as

he season advances.

Prices hold steady even on the brink
of the passing of the fast season, show-
ing that stocks held are well on the safe
~iclf‘. X

Fresh halibut is offered this week.

61

FROZEN FISH.

CANADIAN CANNERS ADMITTED

It has been
of the Nationa
America to admit
canners, The
made requests
eligibility has

STARTED LIFE WITH A SMALL
CAPITAL.

John R. Booth, the Ottawa lumber-
man, started life with a capital of §9
But he had energy and ideas and is to
day one of the leading capitalists of the
Dominion Some interesting incidents
of his career are related in ‘‘Booth, the
Timber King,"' published in MacLean's
Magazine for April,
may be secured from the MacLean PPub
lishing Co., University Avenue, Toronto.
The sketch tells how he revolutionized
the lumber industry, how he made his
influence felt in big business deals and
throws some unique side-lights on his
personality and career.

—_——

Fisher, of Fisher & Stait, Port
Arthur, Ont., has bought out Wansen
& Kotanen, grocers, corner of Bay and
Algomg streets.
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Canadian Grocery News of the Past Week

Changes in Business Numerous—New Wholesale

THE CANADIAN

Grocer in

Prince Rupert—Another Brush Factory in the Maritimes—
Stratford Merchant’s Association Deal With Donations—Lon-
don Grocers Complain of Hucksters’ Methods.

Western Canada.

W. P. Yeo, general merchant, Lloyd-
minster, Sask., is succeeded by Yeo &
Greening.

MecDonald Bros., grocers, Edmonton,
Alta., is succeeded by D. J. Chapin.

Rebecea Lockwood, grocer, Winnipeg,
1s succeeded by E. H. Rogers.

F. Jaynes, grocer, Greenwood, B.C.,
has sold to W. E. Brown.

M. Brown, grocer, Cardinal and Win-
nipeg, Manitoba, has sold to John Smith.

Fred. G. Dawson has opened a whole-
sale grocery establishment in Prinee
Rupert, B.C. He has been in the broker-
age and manufacturers agency business
there for four years. His place of busi-
ness will be on Railway Avenue, where
he has leased two floors 50 x 50 feet each
of the Piercy-Morris warehouse.

The new grocery store of J. Holmes,
Cardston, Alta., has been -opened. The
building presents a neat appearance
with its nicely painted interior and the
large show windows facing the street.
The building proper is of brick veneer,
while a large frame warehouse has been
erected at the rear. The business of the
new firm will be conducted under the
personal management of Mr. Holmes
while the other store at Glenwood will
be in charge of Mr. Savage.

Quebec and Maritime Provinces.

Henry Daoust, grocer, Montreal, has
sold to H. Lefebvre.

Brosseau & Collerette, grocers, Mon-
treal, have registered.

Langevin, Phillipe & Cie, grocers,
Montreal, have registered.

P. Carroll, who has been for the past
twenty years with the T. S. Simms Co.,
Ltd., St. John, N.B., has severed his con-
nection with that firm to take up his
duties with the Canada Brush Co., Ltd.
He has left on an extended trip through
the prineipal brush manufacturing
centres in the United States. The Can-
ada Brush Co., Ltd., expeets to have
their factory in operation about May 1st.
The employes of the brush department
of Messrs. Simm’s factory, as a mark of
their regret at Mr. Carroll’s departure,
presented to him a handsome travelling
bag, accompanying the gift with many
warm expressions of good will.

Dr. E. S. Kirkpatrick, former trade
commissioner for Canada with the West
Indies, was in St. John, New Brunswick,
this week in connection with his organ-
ization of the Canada West India Co.
Its aim is to develop trade between Can-
ada and the West Indies and its capital
is one million dollars. He now has
offices open in Woodstoek, N.B., and ex-

pects by next fall to open a suite in St.
John, where it is proposed to have the
headquarters.

Lewis Connors, a member of Connors
Bros., Ltd., of Black’s Harbor, Chac-
lotte county, N.B., was in St. John, N.B,,
last week and spoke interestingly of mat-
ters connected with fishing in that viein-
ity. Up to the present, he said, the un-
favorable weather has been practically
prohibitive to lobster fishing but with
better weather conditions a fair caten
might be expected. At present the wen
were engaged in dragging for secallops,
digging clams, and trawl fishing. The
latter is expected to be quite satisfac-
tory, and line fishing, including cod and
haddock, appears indicative of
prospects. Owing to the large amount
of stock carried over, the outlook for
sardines 1s only considered fair

rood

Ontario.

A. M. Rosa, grocer, Niagara Falls, is
succeeded by F. A. Berryman.

T. E. Hanna, general merchant, Rose-
mont, Ont., has sold to R. W. Hadgraft.

Bain & Adams, Hamilton,
have dissolved, A. G. Bain continuing.

E. Lees, grocer, Hamilton, has sold to
E. House.

Mary Condy,._grocer, Markham, Ont.,
has sold to E. C. Urquhart.

J. J. MeCabe, wholesale fruit broker,
Toronto, has sent out a neat blotter con-
taining the April calendar and an attrac-
tive illustration entitled ‘‘Apple Blos-
soms,”” by Kenyon.

A meeting of wholesalers in Ham-
ilton, Ont., presided over by Fred. T.
Smye, was -held last Thursday in con-
nection with the Canadian Credit Men’s
Assoeiation.

W. H. Thompson, Hamilton, Ont., who
has been with The F. F. Dalley Co., Lim-
ited, for the past six years lhas resigned.
He has covered the entire United States
field for that firm.

0O’Donnell Bros., Peterboro, Ont., have
purchased the grocery business of R. P.
Carey at the corner of Hunter and Ayl-
mer Streets.

Campbell & Pinkerton, who for 21
years have conducted a general store in
Pinkerton, Ont., have dissolved partner-
ship, J. B. Campbell retiring and leaving
Albert Pinkerton in control. The former
is going west.

A short time ago it was announced
that a pork packing factory would be
erected in East London, on the site of
the one destroved by fire some years

The project has fallen through, it
is now stated.

groeers,

ago.
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The Merchants’ Association of Strat-
ford, Ont., has decided to adhere to its
rule in regard to canvassing for charity
in the stores. The question of allowing
representatives of the Salvation Army
and Children’s Aid Society to solicit
subseriptions was raised, and it was
thought better for all concerned that
the merchants be approached in their
homes.

C. A. MeNeill, grocer, Ingersoll, Ont.,
died suddenly last week. While at work
in the store he fell to the floor behind
the counter and was dead when medieal
aid arrived. Death was due to heart
failure.

A deputation from the butchers and
another from the Retail Grocers’ As-
sociation of London, Ont., have griev-
ances which they aired at the last meet-
ing of the Fire, Water and Light Com-
mittee. The meat men protested
against the removal of the present mar-
ket house, while the grocers condemned
the practice of huckstering on the mar-
ket, and asked for relief. Their repre-
tentations will be considered at the
special meeting of the council regard-
ing the market

Frank Menzie, who has been with
The F. F. Dalley Co., Limited, of Ham-
ilton, Ont., for 18 years, has severed his
connection with that firm and will in a
few months time manufacture a shoe
polish in both Canada and the United

States. Mr. Menzie was for six years
sales manager of the above company

in the United States.
e e
NOT CONNECTED WITH CHEESE
FACTORY PROPOSITION.

The Editor of The Canadian Grocer.—
Numerous inquiries having made it evi-
dent that the name of this company is as-
sociated in the minds of many people in
respect of the activities of a concern re-
ported in several papers in the West as
arranging to acquire and incorporate
cheese factories throughout the country,
we take this opportunity of stating that
the MacLaren Imperial Cheese Company
has no interest whatever in these under-
takings, nor has any director or officer
of this company any conneetion with
them, or any interest in the sale of milk
here or elsewhere.

Yours very truly,

MaclLaren Imperial Cheese Co., Ltd.

Henry Wright,
Pres. and General Manager.

Toronto, April 2, 1912,

e
ANNUAL R. M. A.

The annual meeting of the Retail Mer-
chants’ Association of Canada will be
held in Toronto on April 8 and 9. All
members of the association are urgently
requested to be presented.
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Froduce ¢ ITovisions ot

What Will Week Bring Forth in Eggs?

Dealers Wondering How Supply and Demand Will Measure Up
at End of Week—Hogs Hold Steady—Firmer Feeling in Pro-
visions and Lard—Hams and Bacon Sold Well for Easter—No
Material Change in Butter as Yet.

While most of the orders for Easter
provisions were taken some time ago,
late last week and beginning of this week
was marked by appearance of a consider-
able number of belated orders sent in
by those dealers who hold off to the last
moment. Last few days of this week,
the retail dealer will find a good demand
for hams and bacons and now that Lent
has passed there will be much® greater
general aectivity in provisions  whicl
should warrant a little more than usual
attention to this department.

Live hogs in past month have made a
considerable upward movement in price.
Since early in the year certain dealers
had been looking for a let-up in the hog
supply but it was only until about a
month ago that this became apparent.
Combined with a good demand from
packers as Easter with its heavier de-
mand was approaching, prices made a
substantial gain. Demand will hardly
he so keen when Easter has passed al-
though supplies of porkers will prob-
ably continue on the short side.

In syvmjathy with higher prices for
liogs on the hoof and a good deman in-
duced by Easter, pravisions have held
steady and firm tone with advances an-
nouneed from some centres. Lard has
been in good demand and is firm and in
some cases higher,

This is a bie week in ezes and also a
somewhat eritical one, through the un-
certainness of how supply and demand
will measure up at the end of the week.
First of the week showed no drastie
changes from values ruling last week but
it was uncertain what the end might
bring forth. It was claimed at certain
centres that supplies were being held
hack in anticipation of higher prices as
Faster approached. Tt is probable that
bad roads have interfered considerably
with shipments but no doubt every effort
will be put forth to get supplies to mar-
ket for the Easter demand. Consump-
tion has shown a wonderful inerease
sinee prices heeame more reasonable,

What e¢an he said of butter? The old
make is well cleaned up, and -while the
new make is inereasing, it has not, how-
ever, made any gain as vet over demand.
3ad roads in the eountry have interfered
with bringing of butter to market as well
as sending milk to faectories, so that
some centres have experienced slight
pinches on odd days. This week will
nd many more factories commeneing on
the new season’s make and a more ma-
terial inerease ean he expected from now
on. As pointed out hefore the tendeney
is to easiness when inerease in new make
hecomes substantial enough.

MONTREAL.
PROVISIONS.—Lard eontinues in de-
mand at steady prices and stocks are
kept quite closely eleaned up. Provis

ions still econtinue a little on quiet <

values are stationarv., Some firmness is
noted in hams, probably due to the faet
thev will shortly be in brisker demand.

l.ong clear bacon, heary,
Long elear bacon, light, LRI
Hams

Extra large sizes, 25 Ibs, upwards, b ......... o

large sizes, 18 to 25 Ibs., per Ib. .

Medinm sizes. 13 to 18 Iba.. ptr .. L BLLY
Extra small sizes, 10 to 13 Ibl. r I, o

Rone out, rolled, large, 18 to lh p-r lb. "
Rone ont, rolled, small. 9 te 12 Iba., per ™ 018
Breakfast bacon, English, boneless, per Ib .... § 4%
Windsor hacon. skinned, backs, per Ib. .

Spiced roll bacon, boneless, short, per Ib, " 1%
Rofled ham. small skinned boueless ........... LB
Hoge, Mve, por o986 ..cococcces a res
Hegs, dreased, per cwt, ns»
Pure Lam -

Roxes, 50 lbs., per Ib. 1%
Cases, tins, each 10 Iba., per Ib, N
Cases, tins, each 5 Iha,, per Ib. . ™
Cases, tins, each 3 lbe., per Ib. 13

Palls, wood. 20 Iba. net, per Ibh, .
Pafls, tin, 20 Ibs. gross, per 1b, .
Tubs, 50 Ibs. net, per Ib. .....

Tierces, 35 lbe., per Ib.
One pound bricks
Ceompound Lard—

Bones, 80 I 0ok, DOF BB ..ocvocicccnsonccnc oo
Cases 10-1b. tins, 60 lbe, to case, per Ib. .....
, 5Ib. tins, 60 lhe. to case, per Ib.
, 31h. tina, 60 Ibe. to case, per Ib,
s, wood, 20 Iba. net, mrl b,

535337333

23333322 ¢

=
'3

ecocowcescn

Tierces, 375 Ibsa,, per Ib.
One pound bricks ...
Perk—

Heary Canada short cut mess, bbl. 345 pleces
BOIR PUIR  ...coccssecssscccescscnssacssssssrctcses e

Canada shert cut back pork. bbl. -8 plecss
Heary short cut elear perk, bbl. .

Clear fat
Heary flank rk, BN,
Plate beef, 100 Ib, bbls

Plate beef, 200 I1b. bbis.

Plate beef, 300 1b. bbls. ...
Dry Salt Meats—

Green bacom, flamks, b, ... ....cociinnnnnnnnnne "

BUTTER High prices still
Market stocks are still viw'."vrhi' g t!
no prospecis of g r further

snupplies from New Zeal: “d or the Old
Country. The United States markets
are in pretty much the same sh:

can offer little assistance. Dealers must

depend on the home manufaciurers
relieve the situation.

Creamery > A » iy

vairy, tubs, 1h - 0% =

Fres} lairy rol X
S —P ITu of the mild weather

readily be seen in the market. Prices

under freer shipments are again deelin-
ing and ean soon be evpm-twi to react
the 25 eent mark. Business has inereas-
ed to fill the Easter demand.

New

“

CHEESE.—*“Not moving’’ is said
the cheese market. The same lack of
interest prevails with no signs of becom-
ing aetive,
anoboe hrl!
Weatern,

Western, -All x©
Old  cheese, large

POULTRY.—Poultry is ;t'_':lf"x feature-
less. No ehange or demand has

developed; but a change ean soon be ex

}n‘r!wi wi

ing done in honev, with no parti
market features at present.

White clover,
White clover,

Boeckwheat,
Buckwheat
TORONTO

PROVISIONS —ITams, bae nd otl
pork produets e come into oreater
prominenee of late While most
orders for Easter trade were ken some
little e ae ther vas a t im-
her « ) s that 1 le the P
pearand S Wee

'.E\V' 0os Ve ,'.:.: steg S
week's fienres. Stinted suy S
bined with a good demand s eansed
recent npward movement Whet
small reeeipts of hogs is temporary or

not is a question but demand with pass-

e of Faster will hardly be so keen.

Pork produets have taken another gen
cral upward movement durine week.
Hams and baecks are 1-2 cent hicher

Lard is stronger at 13 to 1314 for pails

s i e - ——— . ——
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with some firms asking a little higher
ficure. Short eut pork and cooked hams

are also firmer.

Smoked Meats—
Light hams, per 1b.
Medium hams, per lb.
Large hams, per lb. ..
tacks, plain, per lb,
Backs, pea meal .......
Breaktast bacon, per 1
Roll bacon, per lb.

Long clear bacon, per 1h. .......
Heavy mess pork, per bbl. .
Short cut, per bbl. ...
Cooked hams wd A
Lard, tierces, per lb.
Lard, tubs, per 1b,
Lard, pails, per 1lb. ...
Lard, compounds, per Ib.
Live hogs, at country poi
Live hogs, local :
Dressed’ BOEE. . .oovvhsrannsvnssssos

BUTTER.—While time

roll on, butter situation shows no ma-
erial change. ‘‘In just about same situ-
ation as a week ago, waiting for a big-
ger increase in new make’’ was one deal-
er's summing up of the situation. Old
stocks are well ecleaned up. and ‘hile
new make is certainly showing an in-
crease, it has a diffieult problem in
keeping ahead of demand and there have
been slight pinches on odd days. How-
ever, when new goods increase enough,
tendeney will be downward. Bad roads
in conuntry are interfering with delivery
of milk to factories as well as with ship-
ments of butter.

Per Ib.
EFrooh CreamiBty Bt - . ..a ok cecanciarindas .03 0R
Creamery solids 0 35" 9 !?
Farmers™ sepaiator 33
l);n'r_v prints, choice 030 031
No. 1 tubs or boxes ... 028 03
No. 2 tubs or boxes 025 0

EGGS.—First of week
change in eze prices but dealers were
wondering just what the week might
bring forth. Demand has been on a
large scale measuring well up with re-
ceipts and it has been hinted that those
at produeing sections were holding up
receipts in anticipation of better prices
with the big Easter demand. Some
dealers report considerable diffienlty in
cetting enouch eggs to supply the de-
mand. Receipts are no doubt being held
up to some extent by bad roads. This is
a biz week in eggs. The last few days
of it will find a biz demand for the new
laid. How will receipts eompare with
demand ? That is a question which
only time can answer.

.\'ewlhil eggs ... 0%

CHEESE.—Prices are unchanged but
hold firm.  Stocks are comparatively
small and firmness likely to continue.
Some interest is being directed towards

e new make now.

Cheese—

1
01

0 18%

Stiltons

HONEY—‘‘Routine trade gt unchang-

ed but steady prices,”” sums up the
situation.
Honer—strained
, 60-1b tins, per 1b. ..... .. 012
er, 10-1b, tir " f gosen - B XEVE
. 5-1b. pails, per 1b. .... FREAEY ) -3
51b. pails, per 1b. ... oo o WIED
f0-Ib. tins, per Ib. ... ... 008

60-1b. tins, per lb. ........ s BOF
Comb . white clover ........i.ccceveesens 225 30

POULTRY.—Business in pétilt-rw' is on
a small scale. Receipts are not large

THE CANADIAN

and prices vary considerably. Poultry
has been in quite keen request this week
by Jewish population as this is Passover
week.

GROCER

PPoultry—alive—

Fowl . . SHNRSETRI RN | [ D B
Chickens . .. sassosssnne - WAN B
. 04 015

wee 91
013

wkey ok =S Nl e
Dressed, 2 cents per 1b. more,

Fancy Cheese on the Canadian Market

Something About the Varieties Not Generally Pushed but
Which Carry a Good Margin of Profit—Details on Such Cheese

as Limburger, Edam, English Stilton,

Prices to Retail Trade.

While every grocer is well enough
acquainted with the common Canadian
cheese, there are many who do not know
faney eheese so well, and to whom some
information on this variety will be both
interesting and helptul.

The sale of fancy cheese in Canada
1s steadily on the increase. Grocers are
beginning to recognize that a substan-
tial trade can be built up in this line
by a little pushing. The better profit on
many lines 1s also an inducement to
handle them.

Roquefort a Good Seller.

Roquetort cheese is prineipally made
at Roquefort in the South of France.
t has shown a great advance in priee,
both on account of the excessive drought
and the disease which set in among the
cattle in that country. To the retail
trade it has advanced about 10 cents per
pound from the prices quoted last year.
[t 1s packed in cases of 12 cheese, weigh-
ing about 415 to 5 pounds each.

Gorgonzola From Italy.

Gorgonzola cheese is an Italian manu-
lactured cheese and like Roquefort, dur-
ing the past few months has shown quite
an increase in price, and market still has
an advancing tendency. Gorgonzolas
are usually packed in baskets or small
tubs weighing about 20 pounds.

Gruyere cheese (Swiss) is principally
made in Switzerland, althouch there is
a considerable quantity made in the
United States called ‘‘Swiss type,’’ or
*‘American Swiss.”” It usually comes
in large tubs, four cheese to the tub,
weighing about 150 pounds per cheese.
This also has shown a considerable ad-
vance compared with other years, which
only goes to show that the terrible heat
which was experienced in Canada last
year was universal.

Uses of Edam Cheese.

Edam cheese is a Dutch cheese, largely
used for grating purposes and is made
in the shape of a eannon ball. They
come in a ecase containing 12 clieese
weighing about 4 pounds each. :

Genuine imported Camembert cheese
15 made in France, but it is also largely
made in the States and ecalled ‘‘Cam-
embert type.”” It is usually packed in
wooden boxes weighing about one-half
pound. It also comes in tins of about
the same weight.

The Famous Limburger.

Limburger cheese is a line which has

o4

Gorgonzola, etc, —

previously been largely brought frowm
the United States and is called ‘‘import-
ed Limburger,”” but on account of the
domestic made cheese having attained
such a state of perfection this is largely
replacing any imported cheese. It is put
up also in l-pound bricks which are
easily handled by the retail trade.

Dealers say that English Stilton cheese
1s gaining favor in this country, pos-
sibly on account of the number of Eng-
lish people who are migrating here and
who bring the taste for it with them.
This cheese weighs about 12 pounds each
and 1s packed in cases of six and twelve
cheese to the case.

A Cheese Made by Monks.

Oka cheese is a line similar to Camem-
bert in make and is made by the Try
pist, Monks of La Trappe, Quebee. They
weigh about 5 pounds each and are

packed 6 to the case.

Neufchatel cheese is a popular line,
especially in the United States, but is
crowing largely in this country. It is a
faesimile of eream cheese, only made
from skim milk.

Brick eream cheese is a line which is
not very familiar to the ordinary reta:l
trade, but is especially made for the
Jewish trade. It is usually packed 10 or
14 bricks to a case, weighing about 5
pounds each.

Pimento cheese is a new line on the
market whieh is selling well.

Those dealers who will put a little
time and effort behind their faney cheese
department should reap good results. A
substantial and profitable trade may he
built up if the required amount of atten-
tion 1s given.

Prices of Fancy Cheese.

The following are the prices of the
ahove faney cheese to the retailer on
the Toronto market: Roquefort, 35¢. in
4 case lots and 36e. in single cases;
Gorgonzola, 22e¢. per pound; Gruyere
(Swiss), 26e. in tubs and 27¢. in wheels;
Edam, $10 per ease containing 12 cheese
of about- 4 pounds each; Camembert,
$3.25 per dozen; English Stilton, 37
cents per pound; Oka, 23c. per pound:

brick cream cheese, 20c. per pound.

Imported Limburger is worth 24 cents
per pound. The domestic is 20 cents.
The supply of domestie at present mo-
ment is praetically exhausted.
will be no more to offer for the next
week or so.

There
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THE CANADIAN GROCER

OUTILIER’S Smoked Fillets

Here, Mr. Grocer, is a line you can do a good trade in ALL THE

TIME, and we would advise you to consider it. You can easily start

a good fish department and work it successfully. Make a selection from

our lines. Instruct the driver or delivery clerk to tell your customers that

you are open to handle their fish orders; or get out a neat circular (a few

dollars will cover the expense) and send it round. The results will be good,

s because the housewife likes to give her order for everything to one store
and dislikes having to go here for her groceries and there for her fish.

BOUTILIER'S SMOKED FILLETS OCEAN BRAND

1. LARGE HADDIES KIPPERS BLOATERS
2. PLUMP “®EThree more good lines with three strong points in their favor.
3. FLESHY

“Canada” Brand Pure Boneless Cod Fish

ASK US ABOUT THESE GOODS.
(WE HAVE AN INTERESTING PROPOSITION FOR YOU.

The Halifax Cold Storage Co., s, s monTheat

YOUR PROFIT

Mr. Manufacturer, depends considerably on the extent
of your sales, and to increase these you must
necessarily have ample representation over the large
field at your disposal. The Hustling Canadian West
offers a splendid market for the manufacturers and
shippers of Eastern Canada, Europe and United States,
and our intimate knowledge of the commercial
conditions, combined with conscientious and adequate
service, gives you unequalled facilities to enter this
field of opportunity.

WRITE US RE YOUR ACCOUNT FOR THE GREAT WEST.

NICHOLSON & BAI : Wholesale ‘(“(])‘rlmss(:::r,: Merchants
HEAD OFFICE, - WINNIPEG, MAN.
EDMONTON

CALGARY

SASKATOON

WINNIPEG REGINA
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. — - —

e+ o—




- -

Thi AL oA

= L o e
-

IOyt gt Sup o

L e st

%

|
:
|
|
|
{
i
|
'
% 1
_ﬁ
§

i
']
f
i
§
,:
i

Goods made by
E. W. GILLETT CO.. LTD.
tOatario and Quebec Irices.)
IMPERIAL BAKING POWDER.

Cases Sizes Per doz.
O e e e S 85
3-dozen...... 6-0z. ... 17
1-dozen...... IR0 i v S
3-dozen...... 1008 =ci s B
1-dozen..... 23%-1b. .. .. 1050
1, -dozen..... 5-1b. 19 80

MAGIC BAKING POWDER.

Cases Sizes Per doz.
6-dozen...... SRR e 50
4-dozen...... 4-03. ... ™
4-dozen...... 6-0z 100
4-dozen...... 8-0z. 130
4-dozen...... Teol oo 2o X80
2-dozen...... 12-0z. 185
4-dozen...... 16-o0z. 225
2-dozen...... 16-03. ... 2 30
1-dozen...... 214-1b 5 00
1,-dozen..... Bl i e
2-dozen...... 6-o0z. Per
1-dozen...... 12-0z. | case
1-dozen...... 16-0z. J $6.00
Special discount of 5 per cent.
allowed on five cases or more of

“Magic Baking Powder.”

MAGIC SODA.
Per Case.
Case No. 1, 60 1-1b. pack-
ages, 1 case $2.85; 5 cases $2 75
Case No. 2, 120 %4-1b. pack-
ages, 1 case $2.85; 5 cases $2 75
Case No. 3, 30 1-1b., 60 34-1b.
packages, 1 case $2.85; 5
cases ...
Case No. 5, 100 10 0z. pack-
ages, 1 case $2.90; 5 cases 2 80

a

GILLETT’S CREAM TARTAR.

Per doz.

%-1b. paper pkgs., 4 doz.
in case ... = . $1 00

%-1b..paper pkgn iﬁoz iu
CREB ol i ss ool menandens 200
Per case
4 doz. %-1b. paper pkgs. < 00

2 doz. %-1b. paper pkgs. |
Per doz.

14-1b. cans with screw cov-
ers, 4 doz. in case ..... $2 2

1-1b. cans with screw cov-
ers, 3 doz. in case ...... 410
Per 1b.

5-1b. 8q. canisters, 34 doz. in
CHNE - LN eTa ennies sirace v e 33
10-1h. wooden hoxes ...... 20%
25-1b. wooden pails ....... 301,
100-1b. kegs. ...... i i TS

360-1b. ‘barrels ... ... ... 28

GILLETT’S PERFUMED LYE.

4 doz. in Case. Per case
s JSL. S s R 3 50
BT SRR R e N PO 3 40
5 cases or more .......... 33
YEAST.
Per box
Royal Yeast, 3 dozen B¢
packages in box ...... 115
Gillett's Cream Yeast, 3

dozen Ge. packages in box 1 15

THE CANADIAN GROCER

QUOTATIONS FOR PROPRIETARY ARTICLES

SPACE IN THIS DEPARTMENT IS $40 PER INCH PER YEAR

BAKING POWDER.
W. H. GILLARD & CO.

Diamond.

1-1b. tins, 2 dos. in case .. $2 00
14-1b. tins, 3 doz. in case .. 125
%-1b. tins, 4 dos. in case .. 0T

ROYAL BAKING POWDER.

Sizes Per dos.
Royal—Dlme A PR R 005
BRI iy e aas e 140

b 6-0s. N avs SEevees 105
2 Ml oni ia veses RS
- T O G e 38
- T s i e v O
hid B i e es oo TRR

@ B il 6ot aee o B D
Barrels—When pncked in bnrrell
one per cent. discount will be
allowed.

WHITE SWAN SPICES AND
CEREALS, LTD.

White Swan Baking Powder—
5-1b. size, $8.25; 1-1b. tins, $2;
12-0s%. tins, $1.60; 8-os. tins, $1.20;
6-0z. tins, 90c; 4-os. tins, 65c;
5¢ tins, 40c.

BORWICK'S BAKING POWDER

Sizes. Per dos. tins.

Borwick’'s %-1b. tins

Borwick’'s 34-1b. tins ......

Borwick's 1-1b. tins

COOK'S FRIEND BAKING
POWDER

Cartons— Per dos.
No. 1, 1-1b., 4 dozen ...... 24
No. 1, 1-1b,, 2 dosen ...... 2 50
No. 2, 5-0s.,, 6 dozen ...... 0 8
No. 2, B-oz., 3 dozen ...... 085
No. 3, 2%4-03., 4 dozen ..... 045
No. 10, 12-0z., 4 dosen ..... 210
No. 10, 12-0s., 2 dozen ..... 220
No. 12, 4-0z., 6 dozen ...... 070
No. 12, 4-0z., 3 dozea ...... 075

In Tin Boxes—
No. 13, 1-1b,, 2 doszen ...... 300
No. 14, 8-o0z., 3 dozen ...... 17
No. 15, 4-0z., 4 doszen ...... 110
Nos M ST oo 725
NO I, B i 14 00
FOREST CITY BAKING POW-
Dos.
07
125
17

BLUE.
Keen's Oxford, per 1b. ... 0 17
In 10-box lots or case ... 0 16
COUPON BOOKS—ALLISON'S,
For sale in Canada by The Eby-
Blain Co., Ltd., Toronto; C. O.
Beauchemis & Fils, Montreal. $2,
$3, $5, $10, $15 and $20. All same
price, one size or assorted.
UN-NUMBERED.
Under 100 books ... .. each 0 04
100 books and over...each 0 03%%
500 books to 1,000 books.. 0 03
For numbering cover and each
coupon, extra per book 14 cent.
CEREALS.
WHITE SWAN SPICES & CER-
EALS, LTD.
White Swan DBreakfast Food, 2
doz. in case, per case, $3.00.
The King’s Food, 2 dos. In case,
per case, $4.80.

White Swan Barley Crisps, per
dox., $1.

White Swan Self-rising Buck-
wheat Flour, per doszen, $1.

White Swan Self-rising Pancake
Flour, per dos., §1.

White Swan Wheat Kernels, per
doz., $1.50.

White Swan Flaked Rice, §1.
White Swan Flaked Peas, per
doz., $L

DOMINION CANNERS,
Aylmer Jams.

Per doz

Strawberry ..... ek sin D
Raspberry ...c.. scecss .. 1956
Black currant ... ... secos 18
Red currant ...... e L
POACH ...ovs sicune Feqdass 180
PORE .:iivi saninn siaesine 170

Jellles.
Red currant .. sve Nive 200
Black currant ... vee 218
Crabapple c.isav s ansses 14
Raspberry and red currant 1056
Raspberry and gooseberry 1 80
Plam Jam .oooveins SO B
Green Gage plum, ltoneleu 17
Gooseberry ...... S e L]
PIOER ...oor ravas Adbness 170
Grape ... .iv svides  Cas 18
Marmalade.
Orange Jelly ...... vsveena 1565
Greent i ..... ccri Cirenne 22
TR ....iv wsvrila Rannan 160
Pineapple ...... e el
QGIPer ...co: ssinss swus ww 28
Pure Preserves—Bulk.

51bs. T1bs.

Strawberry 060 082
Black currant ...... 050 082
Raspberry .... ..... 050 082

14's and 30’s per lb.

BLrawberry ..coee iy vas 0 10%
Black currant ... ... 0 10%
RasDUREYY ... svi wenwine 0 10%

Freight allowed up to 25¢ per
100 1bs.

COCOA AND CHOCOLATE.

THE COWAN CO., LTD.

Cocoa—
Perfection, 1-1b. tins, do=.
Perfection, %-1b. tins, dos.
Perfection, 3-1b. tins, dos.
Perfection, 10c size, dos. ..
Perfection, 5-1b. tins, per 1b.
Soluble, bulk, No. 1, 1b. ..
Soluble, bulk, No. 2, 1b. ..
London Pearl, per 1b. ....

Special quotations for Cocoa in
barrels; kegs, etc.

Unsweetened Chocolate—
Supreme chocolate, 4's, 12-

1b. boxes, per 1b. ....... 035
Perfection chocolate, 20c sise

2 doz. In box, doz. ..... 180
Perfection chocolate, 10c size

2 and 4 doz. In box, per

QOB oioor dotens Ribant 09

Sweet Chocolate— Per 1b.
Queen’'s Dessert, ¥%'s and

14's, 12-1b. boxes ........ 0 40
Queen’s Dessert, 6's, 12-1b.

coeso~ma
BEB8as8Ras

DOXOB ....i wie sesened 0 40
Vanilla, %-1b., 6 lnd 12-1b.
DOBOE «o:ooi asecan loas v 03
Diamond, 8's, 6 and 12-1b
DOXOE .isias AEcmbn 028
Diamond, 6's and T's, 6 lnd
121, DOXOR voiis Bnces 024
Diamond, %'s, 6 and 12-1b
L e ie ave O
Icings for Cnte—
Chocolate, white, pink, lemon,

orange, maple, almond, cocoanut,
cream, in 14-1b. packages, 2 dos.
in box, per dos. ........ 090

Chocolate Confections— Per Ib.
Maple buds, 5-1b. boxes ... 0 36
Milk medallions, 8-1b. bxs. 0 36

Chocolate wafers, No. 1,

5-1b. boxes ...... ..c.eee. OO0
Chocolate wafers, No. 2,

5-1b. boxes ...... vssssese -GN
Nonpareil wafers, Neo. 1,

5-1b. boxes ...... ...... o
Nonparell wafers, No. 2,

5-1b. boxes ...... cecese "=

Chocolate ginger, 5-1b. bxs. ¢ 3
Milk chocolate wafers, 5-1b.

DO oivoon sensen seine o3
Coffee drops, 5-1b. boxes ... 0 38
Lunch bars, 5-1b. boxes .. 0 38
Milk chocolate, 5S¢ bundles,

3 dos. In box, per box . 138
Milk chocolate, bc cakes,

3 doz. In box, per box . 13
Nut milk chocolate, {'s, §-

- N BB sosvenessns 3
Nut milk chocolate,, ¥'s, 8-
5. hoxel 1D, . .icooociiee @ ie
Nut milk chocolate, 5c bars
24 bars, per box ......... "
EPPS'S.

Agents—Willson & Warden, To-
ronto; Forbes & Nadeauw, Mon-
treal; J. W. Gorham & Co., Hall-

fax, N.8.; Buchanan & Gordon,
Winnipeg.
In %, % and 1-1b. tins, 14-

1b. boxes, per 1b. ....... 03
Smaller quantities ... ..... 037

JOHN P. MOTT & CO.S.

G. J. Estabrook, 8t. John, N.B.;
J. A. Taylor, Montreal, P.Q.;
Wallace Anderson, Toronte, Ont.;
F. M. Hannum, Ottawa, Ont.;
Jos. E. Huxley & Co., Winnipeg,
Man.; Tees & Persse, Calgary,
Alta.; Johnson & Yockney, Ed-
monton; D. M. Doherty & Co.,
Vancouver and Victoria.
Elite, 10c size (for cooking)

dozen ...... AR
Mott's hreakfnst cocoa, 2 dos.
10c¢ size, per doz. ........ 08
Nut milk bars, 2 dozen in
R s s sasan ¢ vesve W
‘ breakfast cocoa, ¥'s
IS R e e 038
“ No. 1 chocolate ..... . 030

* Navy chocolate, 4's.. 0 268
Vanilla sticks, per grs 1 00
“ Diamond chocolate, 14's 0 24
Plain choice chocolate
BN < & cveiaienn . 20-30
Sweet chocolate coat-
N e S o
WALTER BAKER & CO., LTD.
Premium No. 1 chocolate, ¥
and %-1b. cakes, 33c 1b. ; Breakfast
cocoa, 1-5, 3, 3%, 1 and B5-lb.
ting, 39c. 1b.; German's sweet
chocolate, 3%, and 3¥-l1b. cakes,
6-1b. boxes, 26¢c 1b.; Caracas sweet
chocolate, % and 3-lb. cakes,
6-1b. boxes, 32c 1b.; Auto sweet
chocolate, 1-6 1b. cakes, 6-1b.
boxes, 32c¢ 1b.; cinquieme sweet
chocolate, 1-5 1b. cakes, 6-1b.
boxes, 20c 1b.; Falcon cocoa (hot
or cold soda), 1-1b. tins, 34c 1b.;
Cracked Cocoa, %-1b. pkgs., 6-1b.
bags, 32c¢ 1b.; Caracas tablets, B¢
cartons, 40 cartons to box, $1.28
per box.
The above quotations are f.0.b.
Montreal.

COCOANUT.
CANADIAN COCOANUT CO.,
Packages—U&c, 10c, 20¢c and 46c
packages, packed im 15-1b. and
30-1b. cases. Per 1b.
1-1b pkgs, White Mess .... 09

O

ol
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LARD LOGIC

—Gunns Quality holds trade and brings new business—

PON-HONOR

FOOD PRODUCTS

Standards of Excellence

Maple Leaf Brand Our Quality Brand Easifirst
Pure Lard Hettle Rendered Shortening
Pure Leaf e

All sizes in wood and tinware.

One pound net cartons, a particularly attractive and désirable package from the
retailer’s standpoint.

GUNNS LIMITED

PorKk and Beef PacKers WEST TORONTO

T

ALL grocers should
carry a Full Stock of
Royal Baking Powder.

It always gives the
greatest satisfaction
to customers, and in
the end yields the
larger profit to the
grocer.

Absolutely Pure
The only baking powder
made with Royal Grape
Cream of Tartar

No Alum,No Lime Phosphate

THERE IS NO SUBSTITUTE

67
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S e

4-1b pkgs, White Moss .. 0 27
%-1b pkgs, White Moss ... 028
1 and 34-1b. pkgs., assorted 0 26%
% and %-1b. pkgs, asstd... 0 27%
%-1b. pkgs, astd.,, in 5-lb.

BOREE . i coiens shee B 28
%-1b. pkgs., astd., in 5-1b.

WO ...... esens sene @29
%-1b. pkgs., astd., 5, 10, 15-

Ib. cases ...... csv eave 00

Bulk—

In 15-1b. tins, 15-1b. pails and
10, 25 and 50-1b. boxes.
Pails Tins Bbls.
White Moss, fine
sgtelp ... oo 032 022 01T
Best shredded.. 018 .... 017
Special shred... 017 .... 016

RibbOE .. ... %3 .... ¢
Macsroon . ... 81T .... O3
Desiceated .. .. 016 .... 016
White Moss in § and 10-1b. sq.

e s OIS R AT

CONDENSED MILK.
BORDEN'S CONDENSED MILK
Wm. H. Dunn, Agent, Montreal

and Toronto Per Case
Eagle Brand, each 4 dos... $6 00
Gold Seal Brand, each 4 dz. 5 25
Challenge Brand, each 4 dz. 4 50
Peerless Brand, “Hotel,”

OBER F O oiiiainianas 4 00
Peerless Brand, “Tall,” each
40 e resa e N .. 400
Peerless Brand, *“Family,”
each 4 dox ....... Swsiviea 37
Peerless Brand, “Small,”
cachk A dew. . iviiviiinees 300

CANADA FIRST BRAND.
The Aylmer Condensed Afilk Co.,

Per case.
Canada First Baby Eva-
porated Milk ........... 200
Canada First Family Eva-
porated MK ........... 365
Canada First Medium (20
oz.) Evaporated Milk ... 4 40
Canada First Hotel Eva-
porated Mk ............ 3 90
Canada First Condensed
Milk (sweetened) ........ 505
Rose Bud Condensed Milk
(sweetened) -.............. 4 80

Beaver Condensed Milk,

(sweetened) ............. 415
REINDEER LIMITED.
“Jersey” brand evaporated
milk, family size, per
case, (4 doz.)....... veves 83 18
“Relndeer” brund, case (4
T e S L A 5 650
“Relndeer” Condensed Cof-
fee, case ...... css seee 500
“Reindeer” Condensed Co-
coa, case ...... vee. 480

“Reindeer” Condensed Cof-
fee, in glass jars, case.. 6 20
ST. CHARLES CONDENSING
Prices— CO.
St. Charles Evaporated
Milk (baby size)

St. Charles aporated
Milk (family size) ...... 37

St.  Charles Evaporated
Milk (hotel size) ....... 00
Silver Cow Milk ......... 5 40
Tority N ..o 525
Good Luck Milk ........... 4 60

COFFEES.
EBY-BLAIN, LIMITED.
Standard Coffees

Roasted whole or ground, pack-
ed in damp-proof bags.

King Edward ............ 0 34
Club House ............. 033
Neetar et oiia

0
Royal Java and Mocha.. 0
MEpress . 0
3T e S e
Ambrosia ..
Plantation

THE CANADIAN GROCER

Crushed Java and Mocha 0 19
Package Coffee.
Gold Medal, 2-1b. tins,
whole or ground ...... 031
Gold Medal, 1-1b. tins, do. 0 32
Gold Medal, ¥%-1b. tins,

B0 seossessrevssnsive .. 033
Anchor Brand, 2-1b. tins,

B0 st ds v acsusaee 031
German Dandelion, 1-1b.

ting, ground .......e000 026
German Dandelion, %4-1b.

tins, ground ........... 028
English Breakfast, 1-lb.

ting, ground .......ci00 019
Grand Prix, 1 and 2-1b.

NS, ground .. ooeiiisos 0 30
Demi-Tasse, 1 and 2-1b.

ting, ground ..c.ovsvene 0 30
Flower DIot, 1-1b, pots,

STORRA: . ciideivessses 0z

WHITE SWAN SPICES & CER-
EALS, LTD.
WHITE SWAN BLEND.
1-1b. decorated tins, 1b. .... 0 32

Mo-Ja, %-1b. tins, 1b. ..... 0 30
Mo-Ja, 1-1b. tins, 1b. ...... 028
Mo-Ja, 2-1b. tins, 1b. ...... 028

Cafe des Epicures, 1-1b. fancy
glass jars, per doz., $3.60.
Cafe I'Aromatique, 1-1b. amber
glass jars, per doz., $4.00.
Presentation (with tumblers) §3
per doz.
MINTO BROS.
MELAGAMA BLEND.
Ground or bean— W.S.P. R.P.

land 3§ .......... 025 030
1-and I8 ccoevvaes 032 040
1-and W Jiiisidis 03T 050

Packed in 30's and 50-1b. case.
Terms—Net 30 days prepaid.
BRANSON’S SHEKEFEF COF-
FEE.
AGENT: F. COWARD.

402 Spadina Avenue, Toronto.
Small size..... $1.45 per doz., net
Large size..... $2.85 per doz., net

In 3 dozen free cases. Freight
paid on 34 gross order.

CONFECTIONS.
PEANUT BUTTER.
Ontario Prices.

MacLaren's Imperial— Per dos.
MREE % GO i isosseies 095
Medium; 2dos. ........... 180
Barge, 1L doR  ...o.oevii 27
Tumblers, 2 doz. ........ 135
Palls, 24 1bs., per 1b. .... 015

CHEESE.

MACLAREN'S IMPERIAL
Ontarlo Prices

per doz.
Individual (each 2 doz.) .. 100
Small (each 2 doz.) ....... 24
Medium (each 1 doz.) ..... 4 50
Large (each 3 doz.) ...... 825
MacLaren's Roquefort—
Small (each 2 doz.) ..... 140
Large (each 1 doz.) ..... 24
MacLaren’'s Canada Cream—
Small (each 1 doz.) ..... 0 90
Medium (each 2 doz.) ... 130
Large (each 1 doz.) ..... 230
CREAM.

FUSSELL & CO., LTD. LON-
DON, ENG.
“Golden Butterfly” Brand Cream,
8 doz. 10c size, cases, $7.00.
“Golden Butterfly” Brand Cream,
8 doz., 15¢c size, cases, $11.50.
INFANTS' FOOD.
Robinson’'s patent barley, 14-1b.
tins, $1.25; 1-1b. tins, $2.25; Rob-
inson’s patent groats, 14-1b. tins,
$1.25; 1-1b. tins, $2.25.
FLAVORING EXTRACTS.
SHIRRIFF'S.
1 oz. (all flavors) doz. ..... 100

2 oz. (all flavors) dos .....
214 oz., (all flavors) dos. ..
4 oz. (all flavors) doz. ....
5 oz. (all flavors) doz. ...
8 oz. (all flavors) doz. ....
16 oz. (all flavors) doz. ... 1
32 oz. (all flavors) doz. ... 1
Discount on application.
CRESCENT MFG. CO.
Mapleine— Per doz.
2 o0z. bottles (retall at 50c) 4 50
4 oz. bottles (retail at 00¢) 6 80
8 0z. bottles (retall at $1.50) 12 60
16 oz. bottles (retall at $3) 24 00
Gal. bottles (retall at $20) 15 00
CLARK'S PORK AND BEANS
IN TOMATO SAUCE.

R R R R
888a883

Per doz.
No. 1, 4 doz. in case ...... 0 50
No. 2, 2 dos. in case ...... 0 90
No. 3. flats, 2 doz. in case 1 00
No. 3, talls, 2 doz. in case 125
No. 6, 1 doz, in case 400
No. 12, ¥ doz. In case ... 6 50
LAPORTE, MARTIN & CO,

MONTREAL, AGENCIES.
These prices are F.0.B. Mon-
treal. Imported Peas *“Solell”

Per case
Sur Extra Fins, % flacons.

20 BOW . iicisvBavamecs 11 00
Sur Extra Fins, tins, %

kilo, 100 tins ... ... ... 156 50
ixtra Fions, tins, 3% kilo,

0 HOE lcove siae vose 00
Tres Fins, % kilo, 100 tns 14 00
Fins, tins, % kilo, 100 tins 12 50
#i-Fins, tins, 14 kilo, 100

e .o RO e T s o )
Moyens No. 1, tins, % kilo,

100 tins ...... sore e e AN
Moyens No. 2, tins, 34 kilo,

300 SN0 ... . ieins sves D
Moyens NO. & . ..viincscns 87

Asparagus, Haricots, ete.
MINERVA PURE OLIVE OIL,
Case—

12 Mtres ...... iviiessie 6 50
12 - QURPES s ol i B ks 575
24 pints ...... e e 625
28 I6-pIntE . .ovienshana 425
Tins—
5 gals, 23 00
2 gals, .2 00
1 gal, 25 00
%-gal., 26 00
H-gnls., 208 ....coienvs 13 50
%-gal, 408 8. .ouenns 17 00
15-gal., 488 8 .iiiiiias 15 50
BASSIN DE VICHY WATERS.
La Capitale, 50 qts. ...... 5 00
La Neptune, 50 qts. ....... 6 00
St. Nicholas, 50 qts. ...... 700
La Sanitas Sparkling, 50
QUArtS ......ou0 die aeve W
La Sanitas Sparkling, 100
phats ... il 9 00
La Sanitas Sparkling, 100
BPHEE i e saes 400

Lemonade Savoureuse, 50's 7 50
CASTILE SOAP.

“Le Solell,” 72 p.c. olive oil.
Case 25 1bs,, 11-1b bars, 1b 0 07%
Cace,12 1bs, 234-1b. bars, Ib. 0 081
Case 50 1bs, %-1b bars case 3 50
Case 200 lbs. 3%-0z., case 3 75
“La Lune,” 65 p.c. olive oil.
Case 251bs, 11-1b bars, 1b.. 0 07
Case 12 1bs. 2% 1b. bars,1b. 0 08
Case 50 1bs, %-1b. bars, case 8 25
Case 100 1bs. 3%-oz. bars,

CRNE . .o.s csia Sk R
Case 200 1bs., 3%-0z. bars,
COOB i ouvyi . .. 349

ALIMENTARY PASTES.
BLANC & FILS.
Macaroni, Vermicelli, Animals,

Small Pastes, etc.
Box, 25 ha, 1 I ...... 0 07%

Box, 25 lbs., loose ...... 007
DUFFY & CO. BRAND.
Grape Julce,
Grape Julce,
Grape Julce,
Apple Juice,
Apple Julce,
Champagne de Pomme, 12 q.
Champagne de Pomme, 24 p.
Matts Golden Russett—
Sparkling Cider, 12 qts....
Sparkling Clder, 24 pts. ...
Apple Vinegar, 12 qts. ....
CEREALS,
Grape Nuts—No. 22, $3; Ne.
$4.50.
Post Toastles—No. T3, $2.88
Postum Cereal—No. 0, §2.28; No

[ B N

[N -]
8 ggg ggagaed

1, $2.70.
Force, s ....ccoe. seve I
Gusto, 306's ...... wse aeve . BB
MUSTARD.

COLMAN'S OR KEEN'S
Per dos. tins

B P, %I icecesas 140
D. 8. F.,, %-1b ....c000s. 250
BB P, 1 ieasaiis 500
e Do B-ID ccocccencsanass ¢85
BB B cveearsecnne 146

Per jar
Durham, 4-1b jar ......... L i}
Durbam, 1-1b jar ...... ise. O8N
IMPERIAL PREPARRD MUS-

TARD.

Ontario Prices.
Small, case 4 doz., per dos. 0 &
Medium, cases 2 dos, dos. 090
Large, cases 1 doz., dos... 138
CANNED HADDIES “THIS-
TLE” BRAND.
A. P. TIPPET & CO. Agents.
Cases 4 doz. each, Inu:

PO CBBD ..ccoo cascasons | X
Cases 4 dos. each, ovals,
PEP CABE ....co cccccccse L
LARD.

N. K. FAIRBANK CO. BOAR'S
HEAD LARD COMPOUND.

BIBNEON ... cioeschvnsuoes 09%
LT A R LR R 00%
Palls, 20 1b8. ....ccecvv00s 0%
. D IR onseeiseaie 09%

Cases, 3 1bs., 20 to case.. 10%
Cases, 5 1bs., 12 to case.. 103
Cases, 10 1bs., 6 to case.. 10%
F.0.B. Montreal.
GUNN'S “EASIFIRST” SHORT-
ENING.

20-1b. Palls «ovnennnneenns 009

20-1b. tins ... 0 08

10-1b. tins ... 00

5-1b. tins ...

3-1b. tins

1-1b. cartons

MARMALADR.

SHIRRIFF BRAND.,

“Imperial Scotch”—

1-1b. glass, dos. 16
2-1b. glass, doz. »
4-1b. tins, doz. ‘6
7-1b. tins, doz. Ts
“Shredded”—

1-1b. glass, doz. ......... 1
2-1b. glass, doz. ...... .. 810
7-1b. tins, doz. ....... .. 388

VERMICELLI AND MACARONI
D. SPINELLI C'Y.,, MONTREAL
Fine.
4-1b. box “Special” per box 0 22
8-1b. box “Speefal,” box . 0 44
B-1b. box “Standard” box 0 27%
10-1b. box “Standard,” bex 0 B85

60-1b. cases or 75-1b bbls.

B ER o0 ssais .. 005
25-1b. cases, 1-1b. pkgs.
(Vermicelll) per 1b. ..... o0

Globe Brand.
5-1b. box *“Standard,” box 0 30
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0 08%
0 00
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0 08
000
0 0!
0 09
0 10

-. .
LR ¥
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TREAL

ox 0 22
. 04
x 0 27%
ox O 55
ls.

. 005
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. 008

x 0 30

SPRESE P

POWDER

e ‘_/I—

Read The Label

THE CANADIAN GROCER

Magic Baking Powder is guaranteed to be composed of the ingredients

named on the label

and none other.
manufactured in Canada that has all

It is the only baking powder

the ingredients printed on the

label. There are several brands of Alum baking powder being offered

that are labeled and advertised as containing
unfair and is a direct misrepresentation.

printed on the labels.

“No Alum.” This is
See that all ingredients are

{MAGIC BAKING POWDER |:

CONTAINS NO ALUM AND CONFORMS TO
THE HIGH STANDARD OF GILLETTS GGDDS

EWGILLEIT COMPANYLHVIITED

TORONTO, ONT.

are already advancing in price and
will undoubtedly be higher before
Easter. We expect a keen demand
for them at that time. Place your

orders early.
We have cheaper cuts of Sugar-

. cured Smoked Meats, such as Shoul-

ders and Rolls, both very acceptable
and attractive in the present high run

of prices.

F. W. FEARMAN CO., Limited

HAMILTON

WINNIPEG

The quality of

WETHEY’S

Condensed

Mince Meat

has been daily making friends for the
past twenty-nine years.

WHAT ABOUT YOURSELF?

Are you one of its friends?

If not, now is the time to get, acquainted.

All Jobbers.

3 doz. to a case.

WRITE US

J. H. WETHEY, Limited

ST. CATHARINES

“THE MINCE MEAT PEOPLE”

V«G
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10-1b. box “Standard,” box 0 60

35-1b eases (loose) per lb. @ 06

36-1b. cases, 1-1b pkgs., 1b. 0 #6%
JELLY POWDERS.

JELL-O.

Assorted case, contains 2

QO i oy eeves 180
Lemon (straigut) contains

2 dozen ...... gt e s W
Orange (stralght) contains

2 dosen ...... e odse (200
Raspberry (straight) con-

taing 2 dos. ...... e
Strawberry (straight) cou-

tainy 2 dok .....- SqRil O
Chocolate (straight) con-

talng 2 Go%. ....icoonans 180
Cherry (straight) contains

X SNy Sl i s b 180
Peach (straight) contains

T OES  iaeaas 180
Weight 8 1lbs. to case. Freight

rate, 2nd class.

JELL-O ICE CREAM POWDER.
Assorted case, contains 2

dozen” ... S S e P 250
Chocolate (straight) con-

talog 2 W¥O%. | ...c.ianveae 2 50
Vanilla (straight) contains

o R e T 2 650
Strawberry (straight) con-

N2 Gox. . .iliiaee 2 60
Lemon (straight) contains

2- QAW i e 250

Unflavored (straight) con-
talaw =2 dax. ..o 2 50

Weight 11 1bs. to case. Freight
rate 2nd class.

IMPERIAL DESSERT JELLY.
Ontario Prices.

Assorted flavors, $10.75 per
gTross. Imperial Bterilized
Gelatine,

Cartons, 1 doz.,, 90c per dozen.
SOAP AND WASHING POW-
DERS.

A. P. TIPPET & CO., AGENTS

Crlole soap, per gross .. $10 20
Floriola soap, per gross .. 12 00
Straw hat polish, per gross 18 20

SNAP HAND CLEANER.

& domen f0 BOX ..ol $3 60
6 dozen t0'DOX ..... .u...s 720
30 days.

RICHARDS PURE SOAP.
6-case lots (delivered), $4.15 each
with 20 bars of Quick Naptha as
a free premium.

Richards Quick Naptha Soap.
GENUINE. Packed 100 bars to
case

FELS NAPTHA.
Prices—Ontario and Quebec:
Less than 5 cases ........ $5 00
Five cases or more ........ 4 05
SAPHO MFG. CO., LTD., MONT-
REAL “SAPHO" INSECTICIDE.

1-16 gall, dom. ......... $200

MBI, Ol ieiciiaeiin 6 00

NG o R T S 10 80

T OgNEL, GOl Ll ciiisanie 19 20

1-16 gall. gross lot ...... 20 00
“ANTI-DUST” SWEEPING

POWDER.

Size No. 1, 8 doz. crates, per

des... i ... $1 60

No. 2, 1 and 2 doz. crates, per
e

Liquid Bluing, 90c per dos.
Liquid Ammonia, 90c per dos.
Soth put up In corrugated paper
shipping bozxes.

THE CANADIAN GROCER

STARCH.
EDWARDSBURG STARCH CO.
Boxes Cents
Contain per 1b.

Laundry Starches—
40 1bs., Canada Laundry .05%
40 1bs., Canada white gloss,

B R i aaan 06%
48 1bs., No. 1 white or blue,

4 1b. cartons ........s¢.. .07
48 1bs., No. 1, white or blue,

SCID. Cartons, c.esicicaes 07

100 1bs., kegs, No. 1, white .061%

200 1bs. bhls, No. 1, white 0615
30 1bs. Edwardsbhurg silver
gloss, 1 1b. chromo pack-

BREH- Sots s Neay Sesmeen 07%
48 1bs. silver gloss, in 6-1b.
o capistors .. Lo .o OB
36 1bs. silver gloss, 6-1b.
dtaw Ha boxes ......:. .08
100 1bs. kegs, silver gloss,
nrge eryetals ... 07
28 1bs. Benson’s satin, 1-1b.
cartons, chromo label .. .07%
40 1bs. DBenson's- Enamel
(cold water) per case .. 3 00
20 1bs. Benson's enamel
(cold water) per case .. 150
Celluloid—boxes containing

45 cartons, per case ..... 3 60
Culinary Starch
40 1bs. W. T. Benson &
(Ce.'s celebrated prepared
T T (i et et S =R 07%
40 1bs. Canada pure corn
BERERD <5 LU iGh s 05%
(20-1b. boxes Y%ec. higher.
BRANTFORD STARCH WORKS
Ontario and Quebec.
Laundry Starches—
Canada Laundry—
Boxes about 40 1bs..... .05%
Acme Gloss Starch—
1-1b. cartons, boxes of 40
BB e i v O
First Quality White Lacndry—
31b. canisters, cases of

48:3be .. . S v A 074
Barrels, 200 1bs. ........ 0614
Keps. MO 1., ...c....a0 06%

Lily White Gloss—
1 1b. fancy cartons, cases
L R R 0%
6 1b. toy trunks, lock
and key, 8 in case.... .08%
6 1b. toy drums, with
drumsticks, 8 in case.. .08
Kegs, extra large ecry-
stals, 100 1bs........... 07%
Canadian Electric Starch—
Boxes containing 40 fancy
pkgs., per case ........ 3 00
Celluloid Starch—
Boxes containing 45 car-
BB Per €858 cciisn. .o 317
Culinary Starches
Challenge Prepared Corn—
1 Ib. packets, boxes of 40
N e R AR s TN
Brantford Prepared Corn—
1 1b. packets, bhoxes of
40 1be. ..., .. caeirany - Ik
“Crystal Maize” Corn Starch—-
1 1b. packets, boxes of 40
i vidve esveiradss SR
(20 1b. boxes %e, higher than
40's.)
OCEAN MILLS, MONTREAL.
Chinese starch, 48 1-l1b., per
case $4; Ocean Baking Powder,
3-oz. tins, 4 doz. per case, $1.60;
4-0z. tins, 4 doz. per case, $3.00;
8-0z. tins, 5 doz. per case, $6.50;
16-0z. tins, 3 doz. per case, $6.75;
5-1b. tins, 10 tins a case, $7.50;

1-1b. bulk, per 25, 50 and 250 lbs.,
at 15¢ per 1b. Ocean blanc mange,
48 8-ox.,, $4; Ocean borax, 48 8-
oz. $1.60; Ocean cough syrup,
36 6-0z. $6.00; 36 S8-ox. $7.20;
Ocean corn starch, 48 1-1b., $3.60.
SOUPS—CONCENTRATED.
CHATEAU BRAND.
Vegetable, Mutton Broth, Mulli-
gatawny, Chicken, Ox Tall, Pea,
Scotch Broth, Jullenne, Mock
Turtle, Vermicelll Tomato, Con-
somme, Tomato.
No. 1's. 95¢ per dogen.
Individuals, 45¢ per dosen.
Packed 4 dozen In a case.
SYMINGTON'S SOUPS.
Quart packets, 9 varietles.

QO ... is wer sas-heevs 090
Clear soups In stone jars, 5
varieties,~dos. ........... 140

SODA—COW BRAND.

Case of 1-1b., containing 60 pack-
ages, per box, $3.00.

Case of %-lb., contalning 120
packages, per box, $3.00.

Case of 1-1b. and %-1b., contain-
ing 30 1-1b. and 60 %4-1b. pack-
ages, per box, $3. Case of B¢
packages, containing 96 pack-
ages, per box, $3.00.

SYRUP.
EDWARDSBURG STARCH CO,,
Crown Brand Corn Syrup

2-1b. tins, 2 dos. In case,

PR CHBR  iiii.acisnening $2 0
B-1b. tins, 1 doz. in case,

POP CRER ovovsrversiosailsin 27
10-1b. tins, % dos. In case,

DEL CABR i.ive Soesna . 208
20-1b. tins, % doz, In case,

POr COBE i...iseecwnanas 260
Barrels, 700 1bs. ......... $0 03%
Half barrels, 350 1bs. .... 0 08%%
Quarter barrels, 175 lbs. . 0 03%
Palls, 88% ... ... 0 il 1715
Palls, 25 1bs., each ...... 12

Lily White Corn Syrup.
Plain tins, with label—

Per Case.
2-1b. tins, 2 dos. in case..$2 ¥
56-1b. tins, 1 doz. In case.. 3 10
10-1b. ins, % dosz. in case. 3 00
20-1b. tins, 3 doz. in case 2 95

5, 10 and 20-1b. tins have wire
" handles.
Beaver Brand Maple Syrup—
Case
2-1b. tins, 2 dosz. In case §3 5O
6-1b. tins, 1 doz. in case 4 00
10-1b. tins, 4§ dos. In case 8 85
20-1b. tins, 3§ dos. In case 3 90
6, 10 and 20-1b. tins have wire
handles.
MOLASSES,

DOMINION MOLASSES CO.
Gingerbread Brand (Toronto)

2's--2 doz. to case, per doz. 23
3's—2 doz. to case ........ 146
Winnipeg.

2's—Tins, 2 doz. cases, per
doz.
3's—Tins, 2

doz .
5's—Tins, 1 doz. cases, per

QOW oio aivs nieenests ek 32
10's—Tins, 1% dosz. cases,

DOF: GO sis vehs iaiinte 5 30
20's—Tins, 14 doz. cases,

per doz. ¢ evrEEeaE 19 40
Pails—1's each .......ccc0s 065
Pails—2's, each ............ 112
Pails—&'s, each ... ....... 268

DOMOLCO BRAND
Maritime Provinces and Ontario:
2's. 2 doz. case, per dos ... $1 35

60

3's. 2 doz. case, per dos. .. 1
5's. 1 doz. case, per dos.... 3
10's, % doz. case, per case.. 3 40
20's. 3% dosz. case, per case.. 3 05
Western Prices—Sudbury te
Victoria.
2's, 2 doz. case, per dos...
8's, 2 doz. case, per dos. ..
5's, 1 doz. case, per dos. ..
10's, % doz. case, per case
20's, ¥ doz. case, per case
SAUCES.
PATERSON'S WORCBHBSTERR
SAUCH.
14-pint bottles, 3 and 6 dos.
RO -JOR oo senescaiae
Pint bottles, 3 doz.
- b s evee

- e e
85888

H. P. Sauce—
Cases of 3 dozen

H. P. Pickles—
Cases of 2 doz. pints

.88

Cases of 3 doz. Y%-pints 2 36

HOLBROOK'S IMPORTED
PUNCH SAUCE.

Per dozx.
Large, packed In 3-dos.
D R e R 2>
Medlum, packed in 3-dos.
R oonoss S e 140

HOLBROOK'S IMP. WORCES-
TERSHIRE SBAUCE

Per dos.
Rep. %4 pints, packed In §-
A T P S R S $2 2
Imp. % pints, packed in ¢-
SIS CRNE  ic.iiesianvads 315
Rep. qts. packed in 2-doa.
RO v s o e A ¢ 00

STOVE POLISH.
JAMES DOME BLACK LEAD..

00 ONe. ETO80 ... ....oveve 2
B B0, BYONP .-nihiecese 200
NUGGET POLISHBSs.

Dozen.

Polish, Black and Tan ... 088
Metal Outfits, Black and

B ity iiace ssses 18
Card Outfits, Black and

s R i S . 32

Creams and White Cleaner 1 10

TOBACCO.

IMPERIAL TOBACCCO COM-
PANY OF CANADA,
Chewing—Black Watch, 6s .. #4

Black Watch, 128 ......... 45
Bobs, 6s and 128 ......... 46
A s aniv e 44
Currency, 6%s and 128 ... 48
Stag, 51-3 to 1b. ........ 38
BT BB ... ossiensvnee 4
Pay Roll Bars, Ti4s ...... (1]
FRE O T8 <.casnriaiss 56
AR HIOTes. OB .. covosinss 42
Plug Smoking—Shamrock, Gs,
PURE OF DaF .. .iovieas 54
Rosebud Bars, 6s ........ 54
Empire, 6s and 12 ...... 44
NI v ciivisvens wessne i
LT RN e 50
Cut Bmoking—Great West
Fouchen, 88 ...cc.coc000 ]
Regal Cube Cut, 98 ........ T
TEAS.,

THR “SALADA” TEA CO.
East of Winnlipeg.
Wholesale R't'l

Brown Label, 1's and %'s .25 .30
Green Label, 1's and %'s 27 35
Blue Label, 1's, %'s, ¥'s

B - icoaeceiniaa 30 4
Red Label, 1's and {'s . .36 50
Gold Label, %'s ...... 44 6
Red-(Geld Label, %'s ... .55 .9

LUDELLA CEYLON TEA.
Orange Label, %¥'s ..... 24 30

et

qu
lot:
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FORCES-
b
Per dos
.-
.. 5228
4-
.. 318
03,
.. §050

LEAD..
.. 20
.« 3200
IS,

Dozen.
.. 088
d

.. 36
1d

«~ 328
w110

COM-

4% s§rgy nEZsEs2ase

<

=
-
-

- - -
& 33838 kg:-
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Every Little Purchase
Should Have a Profit All Its Own.

When buying tea, Remember LUDELLA. This is the tea
that not only insures your trade with vour customer, but with
every sale you make a reasonable profit.

Orange Label Ludella Tea, - 1s,23c,retails30c.

Orange Label do do 158,24c, do 30c.
Brown Label do do 1sand %s,28c, do 40c.
Green Label do do 1sand %s,35¢c, do 50c.
Red Label . do do 155,40c, do 60c.

Packed in 30, 60 and 80 Ib. cases. We allow the freight on case

lots or over.
ENGLISH JAMS

At this time of year most of the cupboards are bare of the

good old home-made Jam, but we have a brand of English Jam,
the quality of which is so fine that once tried even Mother would

sit up and take notice.
“Chivers” Raspberry and Strawberry, cases,
4 doz. 1 1b. tall glass jarsat - - $2.25 doz.

PRUNES

Some of the trade bought prunes at rather fancy figures-
On account of bashfulness we refrain from publishing our prices.
but if you are in the market to buy let us hear from yvou and- we

think our quotations will prove interesting.

H. P. ECRARDT @ CO.

WHOLESALE GROCERS
~Cor. Front and Scott Sts. = TORONTO

61
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Orange Label, 1's ..... 23 30
Brown Label, %'s & 1's 28 40
Brown Label, %'s ...... 30 40

Green Label, %'s& 1's... 35 50
Red Label, 14's
MELAGAMA TEA
MINTO BROS.

45 Front St. East.

We pack in 60 and 100-1b. cases.

All delivered prices.

THE CANADIAN GROCER

Black Label, 1-1b., retail at

- S RS N R 20
Black Label, 14-1b. retail at

T e e SRR 21
Blue Label, retail at 30c ... .24
Green Label, retail at 40c ... .30
Red Label, retail at 50c ..... .35

Brown Label, retail at 60c . .42
Gold Label, retail at 80c ... .55

JAMS AND JELLIES.

in crate, 52%c per pail; 30-1b.
wood pails, 7%c per 1b. Packed
in assorted cases or crates if
desired.

Compound Jellles — Raspberry,
strawberry, black currant, red
currant, pineapple, 9 oz. glass
tumblers, 2 doz. in case, 95¢c. per
doz.; 12-0z. glass jars, 2 doz.
in case, $1.00 per doz.; No. 2 tin,
2 doz. in case, $1.90 per doz.; No.

No. 2 tins, 2 doz. In case, $2 per
doz.; No. 4 tins, 2 dos. In case,
35¢ per tin; No. 5 tins, 9 In crate,
214¢. per tin; No. 7 tins, 12 In
case, B7%c per tin; No. 7 wood
pails, 6 in crate, 67%c per pall;
30-1b. wood palls, 8c per 1b.
JELLY POWDERS.

WHITE SWAN SPICER AND
CEREALS, LTD.

e TR R

Wholesale R't'l
Brown Label, 1-1b. or %. .25 .30

T. UPTON & Co.

Compound Jams — Red Rasp-  ;or pail; No. 7 wood palls, 6 pails

5 tin pails, 9 pails in crate 37%c

White Swan, 15 flavers, 1
doz. in handsome counter

Red Label, 1-1b. or % .. 27 35 Jc'fY. strawberry, peach, plum, 4, crate, 523e per R Ahen, DO GO o i e
Greenanh‘el T's, % or % Sl‘) '.40 red currant, black currant, (o4 pails, 7%ec per lb. Packed List Price.
Blue Label, 1's, % or %. .35. .50 cherry, gooseberry, blueberry, i, jssorted cases or crates if de-

Yellow Label, 1's, BP or i 40 .60

Purple Label, 3% only ... .55 .80 g

“KOLONA" TEA.

Ceylon Tea, in 1 and 14-1b. lead pails, 6 pails in crate, 52%c per

packages—black or mixed. pail;

apricot, huckleberry, 12-0z. glass
doz. in case, $1 per doz.;
3 = R No. 2 tin, 2 doz. in case, $1.90 per anteed finest quality.
i - s vren e e doz..; No. 5 tin pails, 9 palls in  glass jars, 2 dos.
crate, 37%c per pail; No. 7 tin per doz.; 16-o0z. glass jars, 2 dos. White Swan Yeast Cakes,

in case, $1.50 per dos.; pint seal- per case, 3 doz. 5S¢ paek-

7 wood pails, 6 pails ers, 1 doz. in case, $2.25 per dos.; SR . i o st seu swasss LI

sired.

r'ure Orange Marmalade—Guar-

Florida Tomatoes,
CABBAGE and CELERY

arriving fresh every few
days.

Our VOLUNTEER Brand Navels
is as usual giving good
satisfaction, two cars of
this brand arriving each
week, this enables us to
fill your orders with
latest pack.

Full lines of Lemons, Nuts, Figs, etc.

McWILLIAM

Mc. E.

EVERIST

25.27 CHURCH TORONTO
are Largest Receivers

Butter, Eggs

AND

Dried _Apples

We invite
enquiry

Prompt attention and first-class
service.

We have also

1000 BARRELS No. 1 HARD

Georgian Bay District

WINTER APPLES

WRITE AT ONCE

LEMON BROS.

Owen Sound, Ontario

TANGLEFOOT

THE ORIGINAL FLY PAPER

has one-third more sticky
compound than any other;
hence is best and cheapest,

“Shirrif"s” (all flavors), per

12-08

in case, $1.10 YEAST

“ST. NICHOLAS

are always

VERY FINE

It will pay you
to insist on
this Brand.

J. J. McCABE

AGENT
TORONTO, :

NO RISK
WITH OUR FRESHTOMATOES

OUTDOOR GROWN

Supplies Guaranteed All Winter
6 BASKETS TO THE CRATE

Under the "Crown" Brand every Tomato
is carefully examined and all green or poor
ones are removed.

Good Color -
Clean
Firm
Every Crate Guaranteed
Something Unusual

WEST INDIES FRUIT CO.

30 William Street, Montreal

Headquarters for

Maple Flavor

Henderson’s Tri-Maple Flavor is
the best thereis made in Maple Flavor
A good seller and repeat order
producer.
Sold in bottles or in bulk.
Let us quote you prices
and submit sample.

THOS. HENDERSON

Manufaoturing Chemist

86-88 Fulton St., - New York
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THE CANADIAN GROCER |

case, $2 per
dos. Im case,
8, 0 In crate,
{ tins, 12 In

No. 7 wood Fancy Florida Tomatoes Tomatoes--New Cabbage--Celery

4c per pall;
' per b,
TT(B: e This is the season when one wants Lettuce-—Cucumbers—Radish
TD. to buy the best Florida Tomatoes. Rh b b G 0
ors, 1 1
- - The crop is only 25, and generally e P Unions
poor quality. We are handling only Spinach
0. per the celebrated
..... "
itiem
Peters Pack 'l‘hcsc‘urc. some of thf- things _\'«'m shmvxld
.': be selling just now. Your trade is looking
paex- for nice fresh green vegetables. But they
..... 1 i g
- ACknO‘Vledged to be the very best must be fresh and of the very best quality.

leavmg the State. This is why you should order here.

We have 15 cars of this pack
contracted for, so our trade are assur- ORANGES LEMONS  BANANAS

] ed of getting top-notch quality in PINEAPPLES GRAPE-FRUIT
these goods.
THE HOUSE OF QUALITY

WHITE & CO., LIMITED HUGH WALKER & SON

Dealers in Fancy Fruits, Vegetables and Fish

: TORONTOQ and HAMILTON (Established 1861) GUELPH, ONTARIO

i/ ANOTHER REASON

why you should use

CONTINENTAL
GROCERY BAGS

Besides being GERM PROOF . g
e MOST , PERFECT BOTTOMS of any
bags manufactured, our bags are counted |b west
special mechanism, ‘insuring ely FULL COUNY and
MAXIMUM NUMBER_OF;PERFECY BAGS in each package

RATELLI
OLLINA’S

i st AN WG N

USTER
ROWN

LEMONS

T it mioisisias s~ icn

it your Wholesaler does not handle
[CONTINENTAL BAGS, accept no other,
but send oiders to the Dis

IF ONLY ONCE THIS BRAND
) YOU'LL TRY.
WE'RE SURE THESE LEMONS

or

» " y ro rer P i Twir o, Lid., T ' david
i ‘ YOU'LL ALWAYS BUY. TN Voo 34.“{” and Sk '.;, fRpes FavOntn: Srie
lavor The Young Co.. Limited '\nrl Bay and Sudbury.j
order WE KNOW THE REASON MANITOBA. ALBERTA and SASKATCHEWAN : Walter

& Company, Winnipeg

QUEBEC and ‘\1/\"(!TIMF PF ()\]\(l\ Tt
Papcrkom; Lim:ted, 427 St. James St \

The Continental Bag & Paper Bo.. Limited

SOLE MANUFACTURERS
OTTAWA, CANADA

FRATELLI FOLLINA, PACKERS
Palermo, Messina

"‘ W. B. STRINGER

York Can. Agent Toronto
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“What It Does”

X 5 3

1« Put Fels-Naptha _ Mﬂﬂ“ey,s

’g iS”_On a f i rm Pre\'aillzlxivrlile):)::xr;l;wn\rrs Parlectlun

i 1 g

* b i "}f Wiite Dove Cocoanut | | CTEQM S002S

g popularlt} \‘ lt as a trial. Its genuinely Satisfying and delici-

i 2 d h good quality will make it ous'fsatisfying from the !
women-—an the exceedingly P“P‘llu: M:;d point of " Quality” and :

serve you as a good trade “ g R ¥

same qualities bringer“ " Price. Delicious be- 3

cause they are rich, of
that creamy flavor. They
are packed in air-proof
packages, keeping them
always crisp and tasty.
Never suggest a substi-
tute because there can be
no substitute as good
when " Perfection” have
once been used.

The MOONEY

Biscuit and Candy Co.
LIMITED

keep i t t h er e. The demand is- great—the

profit is good-—Order NOW.

After all the only W. P. Downey

thing that ¢counts MONTREAL, QUE.

1s “satisfaction.”

Get Down To Date

Carry A Stock of

MAPLEINE

to meet the popular

demand for a staple

that's better than
maple.

Order from your jobber, or
Frederick E. Robson Co,,
26 Fromt St.E., Toronto.

The Crescent Mfg.Co.
SEATTLE, - WN.

Factoriesat

Stratford, Ont Winnipeg, Man.

BRANCHES at Hamilton, Ottawa

Sydney. C. B., Halifax, N. S..

Fort William, Calgary, Vancouver,
St. John's, Nfid.

i
|
‘; :
|
i |
t
|
|
‘

e == i
¥
4
BUY STORE MANAGEMENT—COMPLETE
x f
il i ANOTHER NEW BOOK
iustrations By FRANK FARRINGTON
r r n A Companion book 1o Retail Advertising Complete
$1.00 POSTPAID
| “Store Management—Complete™ tells all sbout the
1 C Cl th L. management of a s only the greatest sales
tt but the largest profit may be r d.
0 On 0 cs lnes THIRTEEN CHAPTERS
! Here is a sample:
: AND CHAPTER V.—The Store Policy—Wha
. to hold trade. The money-back plan.  Taking
k Cotton Twlne Meeting cut rates. Selling remnants. De h
Substitution. Handling telephone calls. Rebating railroad
fare. Courtesy to customers.
Cotton Lines are as cheap as Sisal or Manila and much better ABSOLUTELY NEW JUST PUBLISHED
For Sale by All Wholesale Dealers TE el pmdpten b
SEE THAT YOU GET THEM 272 Pages Technical Book Dept., MacLean Publishing Co. !
Bound in Cloth TORONTO
64
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THE CANADIAN GROCER

When placing your order for Canned Fish, be sure you have the name right:

“BRUNSWICK” Brand

It is the finest brand obtainable, and may be relied on to give the fullest
satisfaction.

By the "Brunswick' modern, sanitary process of canning, the natural
fish flavor is preserved to a remarkable degree.

Keep a generous stock of " Brunswick” Sea Foods. There is an
excellent profit in selling them.

Connors Bros., Limited
Blachk's Harbor, N.B.

AGENTS—Grant, Oxley & Co., Halifax, N. S.: C. H. B. Hillcoat, Sydney, N.S.: J L. Lovitt
Yarmouth, N.S.: Buchanan & Ahern, Quebec, P.Q.: Leonard Bros.. Montreai;: P.Q.- AL W
Huband, Ottawa, Ont.: A, E. Richards & Co.. Hamilton, Ont.: J, Harley Brown. London,
Ont.; C. deCarteret, Kingston, Ont.; James Haywood, Toronto, Ont.; Chas Duncan. Winnipeg.
Man.: Shallcross. Macaulay Co., Calgary. Alta: Johnston & Yockney, Edmonton, Alta.,
Shallcross, Macaulay Co., Vancouver and Victoria, B.C.

FISH FOODS

In consequence of the extraordinary late winter Fresh Fish of all
descriptions will be very scarce. We have provided a choice lot of WINTER
CAUGHT WHITEFISH to tide over until fishing opens up. These fish
are practically fresh-caught. Taken through the ice and frozen alive,
they offer a substitute hardly surpassed by summer-caught fish.

We offer

FROZEN WHITEFISH FRESH CAUGHT HALIBUT
” GOLDEYES s HADDOCK
g TULLIBEES - COoD
i COHOE SALMON

CISCOES KIPPERS BLOATERS FINNAN HADDIE
DRY COD SHRIMPS OYSTERS

The F. T. James Co., Limited

Church and Colborne Sts., Toronto
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CLASSIFIEDADVERTISING

THE CANADIAN GROCER

BUCKWHEBAT FLOUR GUARANTEED
pure and unsurpassed by any mill in the
province. P . Bquire, Queensboro, Ont.,

ARTICLES FOR SALE

solicits your orders.

BUSINESS-GETTING TYPEWRITTEN LET-
ters and real printing can be quickly and

FOR SALE—S

TIMPSON COMPUTING SCALE

30-1b. ecapacity, in first-class condition; and
Arctic refrigerator, valued new $80. Would
gacrifice; also No. 14 Enterprise coffee mill
and other fixtures, H. Richardson, 144 Dun-
das St., Toronto.

BUSINESS CHANCES
YOUR BUSINESS BSOLD QUICKLY, OR

wanting a business, write us.
Realty Co, Hamllton, Ontarlo.

GROCERY, BAKING AND CONFECTIONERY

business for sale. Owner going west. Apply
W. C. Britton, Newcastle, Ontario.
GROCERY BUSINBSS—DROADVIEW DIS-

trict, Toronto.
dential section.

Doing profitable
Owner going west. N

Box X, Grocer.

GROCERY BUSINESS FOR SALE IN BEST
Stock

: no old
500 monthly, best class family

city in interior of British Columbia.
and fixtures about $4,500, all first-class
stock. Sales, §
trade.  Busine
Delightful
maker.

Canadian

s conditions
climate. A dandy
For particulars apply
Grocer,

most congenial
and

Box No.

Co-operative

Good location in growing resi-
business.

money
121,

Maple Sugar — Maple Syrup—

Comb Honey. Write us. Wood-
man & McKee, Coaticook, Que.

COMMISSION LINES WANTED

WANTED TO HANDLE LINES ON -COM-

mission basis, good storage facilities. Tra-
velers cover most of Alberta and Northern
Saskatchewan. Apply Box 420, Canadian Gro-
cer.

SITUATION WANTED

WANTED. SITUATION AS MANAGER OR
Assistant, 6 years manager in present oceupa-
tion. Available May, 1912. Box 82, Canadian
Grocer, 88 Fleet Street, London, England.

PRICE TICKETS

PRICE TICKRTS FOR WINDOW

SHOW
oeds.

Black lettering on white cards marked

, 80c, The, §1, $1.25, $1.50, $1.75, $2. $2.50,
, §3.50, 85. Ifozen in smet, per met 25 cents
Technical DBook Dept., MecLean

Co., 143 University Ave., Toronto.

MISCELLANEOUS

ADDING TYPEWRITERS WRITE, ADD OR
subtract im one operation. Elliott-Figher,
I4d., Room 814 Stair Building, Toronto.

A BOOKKEEPING STAFF IN ITSELF, DO-
ing the work with machine precision and :¢
curacy. The National Cash Regisier. Write
for demonstration literature. ‘The National
Cash Register Co., 285 Yonge St., Toronto..
ACCURATE COST KEEPING 18 EASY IF
eu have a Dey Cost Keeper. It automati-
ly records actual time spent on each opera-
m down te the decimal fraction of an hour.
ral operations of jobs can he recorded on
ome eard. For small firms we recommend
fhis as am excellent combination—employes’
time register and cast keeper. Whether you
employ a few eor hundreds of hands we ean
supply you with a machine sulted te your re-
quirements. Write for ecatalegue. Inter-
sational Time Recording Company of Canada,

Limited. Office and factory, 39 Allce Street,
Toevente.

ensily turned out by the Multigraph in your
own office—actual typewriting for letter-
forms, real printing for stationery and ad-
vertising, saving 25% to 75% of average an-
nual printing cost. American Multigraph
Sales Co., Limited, 129 Bay Street, Toronto.

COPRLAND - CHATTERSON SYSTEMS —
Short, simple. Adapted to all classes of bhusi-
ness. The Copeland-Chatterson Co., Limited,
Toronto and Ottawa.

COUNTER _CHECK ROOKS—WRITE USB
to-day for samples. We are manufacturers
of the famous Surety Non-fmut duplicating
and triplicating counter check books, and
single carbon pads in all varieties. Dominion
Register Co., Itd., Toronto.

BOOKS—FSPECIALLY
trande. Not made by
us samples of what you are
using, we'll send yon prices that will in-
terest you. Our holder, with patent carbon
attachment, has no equal on the market. Sup-
plies for bhinders and monthly account ays-
tems. Rusiness Syatems, Limited, Manufac-
turing Stationers, Toronto.

COUNTER CHECK
made for the grocery
a trust. Send

DOT'RLE YOUR FLOOR SPACE. AN OTIS-
Fensom hand-power elevator will donhle yvour
floor space, enable you to use that upper floor
either as stock room or as extra selling space,

at the same time Increasing space on yonr
ground floor, Costs only $70. Write for
catalogne “R”™ The Otis-Fensom FElevator

Co., Traders Bank Bullding, Toronto. (tf)

REGRY RBUSINESS SYSTEMS ARE DEVISED
to anit everv department of every hnsinesas.
They are Iabor and time savers. Produce re-
sults up to the requirementa of merchants
and mannfactnrers. TInanire from our nearest

office. Egry Register Co.. Davton, Ohlo: 123
Ray St.. Toronte: 2581% Portage Ave.,, Winni-
peg: 302 Richards St., Vancouver.

FIRPE INSURANCE,

INSURE IN THBR
Hartford.

Agencles everywhere In Canada.

MODERN FIREPROOF CONSTRUCTION—
Our syvstem of reinforced concrete work—as
successfully nused in many of Canada’s largest
buildings—gives hetter results at lower cost.
“A strong statement” you will say. Write us

and let us prove onr clahias, That's falr.
Leach Concrete Co., Limited, 100 King St.
West, Toronto.

MOORE'S NON-LEAKABLE FOUNTAIN
pens. If yon have fountaln pen troubles of
vour own, the bhest remedy |3 to go to your
statfoner and purchase from him a Moore's
Non-Leakahle Fountain Pen. This is the one
pen that gives universal smatisfaction, and it
ro=ts no more than you pay for one not as
good. Price $250 and upwarde, W. J. Gage
& Co., Limited, Toronto, sole agents for
Canada.

OTR NEW MODEL IS THE HANDIEST FOR
the grocer, operated Instantly, never gets out
of order. Send for complete sample and hest
prices.  The Ontario Office Specialties Co.,
Toronto.

PENS—THE VERY BEST PENS MADE ARE
those mannfactured by William Mitchell Pens,
Limited, Lendon, England. W. J. Gage &
Co., Limited, Toronto, are sole agents for
Canandn. Ask vour statloner for a 25¢. assorted
box of Mitchell's Pens and find the pen to sult
you.

THE “KALAMAZOO” LOOSE LEAF BINDER
is the only binder that wia nold just as many
sheets as you actually require and no more.
The hack Is flexible, writing surface fiat,
alignment perfect. No exposed metal parts or

compliented mechaniam. Write for hooklet.
Warwick Rros. & Rutter, Ltd.,, King and
Spadina, Toronto. (tf)
WAREHOUSE AND FACTORY HEATING
systems. Taylor-Forbes Company, Limited.
Supplied by the trade throughout Canada.

(tf)

YOU CAN BUY A REBUILT TYPEWRITER
from us. We have ahout seventy-five type-
writers of various makes, which we have re-
built and which we will sell at $10.00, $15.00
and $20.00 each. We have also a large stock
of better rebuilts at slightly higher figures.
Write for detalls. The Monarch Typewriter
C., Ltd., 46 Adelaide St. W., Toronto, Canada.

The Warm

Days Coming
Mean—

‘A Move From The
Kitchen Stove

Yes, the housewife
will soon find it warm
enough in the open
without hanging over
the stove or range,
and anything you
can do to keep her in
an even frame of
mind will work to
your benefit later on.
Suggest the use of

THE

Ermaline

Cooking
Bag

and point out how
it makes cooking
easier, saves time
and does away with
the “watching” part.
The food can be
placed in the bag and
left in the oven to
cook and there is no
need for anyone to
stand by and watch it.

The Ermaline Bag
will be a money mak-
erduring the summer
months. Take a tip.

Edward Lloyd

Limited

508 Eastern Townships Bank Bldg.

Montreal
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THE CANADIAN GROCER

It 1s a Mistake

for you to think that you
cannot sell an article because
your customers do not ask
for it. You are a salesman
and we venture to say that
you will be surprised what
you can do with

Maple Sugar Chewing Tobacco
King George’s Navy "
Master Mason .

if you put your selling power
behind them and make up
your mind that the men who
come to you for groceries will
come for tobacco supplies
also. You have the first call
on them very often, so take
advantage of all opportunities.

The Rock City Tobacco Co.

Quebec Winnipesg

Keep Your Tobacco Department
to the Front!

You will find that a Tobacco Department runs

itself, providing you selllgood cigars, which give
the smoker value for his money. Profits which

accrue are larger than you make in any straight
grocery line. Feature

7-20-4 CIGARS

They are a known brand with a high reputation

It has been our aim to manufacture cigars that
for quality cannot be surpassed. Using the very
best tobacco and employing only skilled help
make possible the fulfillment of our ambition
If you are not handling 7-20-4 in your Cigar
Department

WRITE US TO-DAY—DON'T WAIT

The

Sherbrooke Cigar Company
_JSherbrooke, JQuebec -

Tuckett’s

Orinoco

Tobacco

NO BETTER &
IUST : ."‘W_ N . Mol
A LITTLE MILDER difﬂ-:#ﬁ_%jw;»i‘:
THAN -

TucKett's Myrtle Cut Tobacco

WHICH HAS THE LARGEST SALE IN CANADA.

- TUCRKETT LIMITED
amilton, - < . i

T e —— —— -
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The sale of

REINDEER
Condensed
) Coffee

has kept increasing all winter. Now, it's
going to be still better during the Spring
and Summer, with all fishing, camping
and hunting parties using Reindeer Con-
densed exclusively.

Make a window display of Reindeer
Condensed Coffee, Cocoa and Reindeer
Milk, then order another lot from your
wholesaler at once.

REINDEER LIMITED

TRURO, NS. and  HUNTINGDON, P.Q.

Western Agents:
W. L. McKenzie & Co., Winnipeg, Man.
Dominion Brokerage Co., Limited, Edmonton, Alta.
D. M. Doherty & Co., Calgary, Alta., and Vancouver, B.C.

\

J

No More Soap Troubles.

Quaker Soapf

Is Soap everybudy wants—
It’s all soap.

100 double wrapped bars to
box without even prizes or
premiums at the lowest
price good soap can be
sold for.

YOU HAD BETTER
WRITE NOW OR ASK
OUR TRAVELLERS.

Mathewson’s Sons

Wholesale Grocers
MONTREAL

———————— S ——————————————————ee e e

CHILDREN

grow sturdyand strongon

mXOCT

KFi
gu.muv i [
m@n \l I‘Mi |

It’s full of nourishment and easily digested.
Order a box from your jobber to-day,

<rmHACcroom>»

THE ARCTIC REFRIGERATOR
IS A TRADE-PULLING FORCE

The sbove cut represents one of eur new designs, idesl for
the butcher, attractive in appesrance and up-to-date in use. The
side panel, distinct from the refrigerator proper, Is deiigned to
flllout the total width of store, making a complete unbroken
front or may be fitted and used as an office. We guarantee the
lowest temperature and perfect circulation.

Thegrocer’s needs may be equally as well supplied here.

Write for our new catalog NOW.

Representatives in West:
Donnelly, Wai:son & Brown, Calgary, Alta,

JOHN HILLOCK & CO., Limited
TORONTO, [ONTARIO
R RS aaae S S e e S S

R R RS SR SRR S
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THE CANADIAN GROCER

MUCH EASIER TO DO
THAN YOU MAY THINK

No article that you sell will so well repay you for a little extra
effort as 40c. Red Rose Tea.

~We doubt if there is anything sold in the grocery store that is
so fully worth to the consumer the small extra cost as 40c. Red Rose,
while at the same time giving the merchant a much better profit,

Within a very few months nearly any merchant could, by a
little but persistent effort, change his 30c. tea trade to 40c., and when
once changed he will only wonder that he had ever sold any tea but

t\he 40c. Red Rose.

It is a very easy way to make a little more profit in your

business this year.

Branches :

156 Lombard St., Winnipeg, Man.

322-6 Ninth Ave. W, Calgary, Alta.

Head Office: St. John, N.B.

T. H. Estabrooks Co.,

Limited
7 Front Street East, TORONTO, ONT.

NATION’S CUSTARD

POWDER

The dainty, delicious
dessert sold by leading
grocersfrom coast tocoast,
and alwaysin season.

Nation’s Egg Powder

AGENTS:

C. Gyde, St. Xaviour St., Montreal

F. Coward, Toronto
(For Ontario)

The W. H. Escott Co.,
Winnipeg, Man.
McKelvie, Cardell, Ltd.,
Calgary, Alta.
Distributors, Ltd.
Edmonton, Alta.
Ayre & Sons, Ltd.,
St. John's Newfoundland

J. M. Crosswell & Co.
Kingston, Jamaica

Samples free by post.

You want to advertise
your store

You want to advertise
your service

B You want to stamp your

name on paper

You want to stamp your
name on bags

You want to save 90 . on
your advertising bill

Ask us about the

e y >‘.,~
ﬂ\‘f v

I er
0 pantE
\\k . ‘
—
It's a wonder, and does everything we

claim for it.
PAYMENT LIGHT.
SATISFACTION HEAVY.

Send your name into every home
every day.

UTILITIES LIMITED

MONTREAL

Listen !

Don’t hesitate to get in touch
with us. We have a number
of good selling lines which we
can allow you at very reason-
able prices, which will allow
you a b{é‘margin of profit.

SPANISH PEPPERS,
PEELED TOMATOES,
OLIVE OIL,

ROMAN CHEESE,
HARICOT VERT,

Suggest to the housewife that
she should try¥somejlmacaroni
and cheese with our

TOMATO EXTRACT

It's delicious.

H.E. VIPOND & CO.

MONTREAL

71




THE CANADIAN GROCER

Everybody says
A 1
mmonia
O .
Powder =
is the best and does its work better than any other.
"-l'l'.'l'-'l'.'.'l'l'n'l'-'l'l.l'n'l'-'l'l.l.u'l'l'l'l'l'l'I'l'l'l'l'.'l'i'l'.'l’l'Hn'l'l' Cy i'.'l% WORLD RI-NOWNED
-
:: ]'hl Ch k ‘“k BRAND STUHR,
: : DELICACIES !
s - Genuine Caviare,
% -_: Anchovies in Brine,
» = -~ IN TINS AND (LASSES.
5 In Playln.g the game Of Igdl\lng’ :. Scld by all m.n:mu Provision Dealers.
;‘ your ﬁrst move 18 gOOd // C.F.STUHR & CO,, HAMBURG
% flour. Anchor Brand .
= Flour has already been _ O AK EY S
= : N c
= crowned, holds first posi- & . g .
i = tion and works o forpong, B |
v} l. - 2 ‘
B = all ways. It : - :.:k_ *“WBLLAR T
f‘ = will clear the = = KNIFE POLISH
4 § Bant i yon . JOHN OAKEY & SONS, Limited
f%ﬁ ; - \ O Manufacturers of
lH 5 Emery, Black Lead, Emery, Glass
e | $ and Flint Cloths and Papers, etc.
i b # Wellington
: eltington Mills, London, England
§ Leitch Brothers Flour Mills 4
T OdldeMuide * i : FREQUENCY OF SAILINGS
i Every eleventh day a i
Pickford & Black steamer i
‘ leaves Halifax for Ber- !
muda, St. Kitts, Antigua, H
| Barbados, Trinidad and E
Demerara; theround trip i
occupying thirty days.
TWO CENTS PER WORD For further particulars
apply to
You can talk across the continent for two cents per word PICKFORD & BLACK, IA.td.
gents
ol with a WANT AD. in this paper e WALIFAX, 0.8
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1 and only
reparation
g Cutlery,
Canisters.

IGTON’

0LISH

Limited 14

ry, Glass
pers, etc.

England

Agents

That “Fussy”
Customer

of yours should always be made to
feel that yours is the store that
handles the highest grade and
always reliable food products.

The choice of these critical judges
of quality has always fallen on the
"E.D.S.” Brand of government in
spected Pure Fruit Jams and Jellies
or other vegetable products. Handle
the best.

MADE ONLY BY

E. D. SMITH

WINONA, ONT.

AGENTS—NEWTON A. HILL, Toronto; W. H. DUNN,
Montreal ; MASON & HICKEY, Winnipeg ; R. B.
COLWELL, Halifax, N.S.; ]J. GIBBS, Hamilton.

73

Perfection and Popularity

go hand in hand. The wise grocer
knows this to be a sound commer-
cial fact. He accordingly stocks

eRNss e e

eetshRLIER R

/-

Royal Shield
Jelly Powders

For purity they will stand the most
rigid tests—there are no adulter-
ants or preservatives used in their
manufacture -points which make
Royal Shic]d; Jellies exceedingly
popular with housewives.

If you but suggest, you will find a
steady and satisfied trade to be
worked up for Royal Shield goods.
and it is a profitable line, too.

Campbell Bros. & Wilson

Limited

WINNIPEG

CAMPBELL, WILSON & HORNE, Limited, Calgary.
CAMPBELL, WILSON & SMITH, Limited, Regina.
CAMPBELL, WILSON & ADAMS, Limited, Saskatoon.
CAMPBELL, WILSON & HORNE, Limited, Lethbridge.




THE CANADIAN GROCER

PURITY,:] SATISFACTION

GOODS

WORTH PUSHING

You can safely re-
commend Litster
goods because of
ther measure of
satisfaction they

¢ always give. Quick.
easy sellers because your customers
know and depend on the Litster quality.

Litster goods not only pay you a good
profit now but strengthen your hold on
the better class of trade

Anything LITSTER’S is good

S

e e e

t
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g
¢
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DON'T OVERLOOK THESE
LINES

Sold From Coast to Coast

BULLDOG AMMONIA POWDER
BULLDOG LIQUID AMMONIA
BULLDOG CHLORIDE OF LIME
BULLDOG LIQUID BLUEING
BULLDOG BORAX

BULLDOG LYE

BULLDOG CRESOLEUM

(for disinfecting purposes)

Special prices on 5 and 10 case
lots.

Ask your jobber’'s salesman.

The John B. Paine Co., Limited
|

Getting In On Good
Prices

Means Big Profits

Make no mistake about this space,
Mr. Grocer. We're out to make money,
admittedly, but we give you special prices
which enable you to get “yours” from every
sale. Watch our list every week and benefit.

FEYRET & PINSAN

Bordeaux, France.

We have in stock choice goods from these

celebrated packers of Meats, Vegetables and
Fruits.

Get quotations on:—Anchovies, Cherries
in Maraschino, Spinach, Mustard, Cepes (a
highly delicious mushroom). Also

Pate foie gras, Gibier and Sardines
JAM- Bar le Duc 2 ozs. & 4 ozs.

ALIMENTARY PASTES

Macaroni, Vermicelli, Sgaghetti,
Small pastes.

MINERVA BRAND OLIVE OIL

A good seller. Certificate of purity is
attached to each bottle or tin, and bottle is
enclosed in handsome carton.

DRIED FRUITS s
We still have a fair stock on hand of :—

PEACHES and APRICOTS in boxes of
25 lbs.

APPLES in boxes of 50 1bs.

CALIFORNIA PRUNES. sizes 60-70 to
100-120, in boxes of 25 Ibs.

OREGON PRUNES, sizes from 30-40 to

80-90, in boxes of 25 lbs.
CURRANTS

Cleaned, in cases of 36 1 1b packages.
Loose, in cases of 25, 50 and 80 lbs.

ENGLISH PEELS

The new stock will undoubtedly
be 2c. or 3c. higher than the
present price, so get in on the
ground floor and buy now.

Lemon Orange Citron

Laporte, Martin et Cie.

LIMITEE
MONTREAL Telephone Main 3766
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Adamson & Co.,, J. T
Allisorr Coupon Co.
Aylmer Condennd Milk W e i as s

B
BalfourSmye & Co...

Banner Mfg. Co .
Ler Co

Benedict, F. L....
Bickle, J. W., & G
Borden Condensed Milk
Brown Mfg.

Bull Dog Ammonia Co.

C
Oampbell Bros. & Wilson. .
Onnadian Oo...

Chivers & Sons..
Church Bros ..
Church & Dwight .
Olark,

Clements Co., Ltd..
Ooles Mfg. Oo............
Oommon Sense Mfg. 00,
Connors Bros .
Continental Bu & Pnpor Co.
CQrescent Mfg. Co

Dominion Match Co
Dominion Register Co.
Dominion 8alt Co
Downey, W. P.

Eby-Blain, Limited.

Eckardt, H.P_....
wa

Eno, Ltd., J. C....

Enterprise Mfg. Co

Farrow & Co., Jos......

THE CANADIAN GROCER
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13

Wondershine Ltd

COMPOIIND JAM

RASPBERRY

OSHAWA

WHEN YOU
ARE READY

to place your next order of Jams or Preserves you naturally
You, as a progressive, modern
merchant, want something different to what is usually offered.

want the best for your money.

The delicate, natural fresh fruit
canned goods gives that welcome addition to any table menu
that will make your customer come back for more.

This is good business— get in line.

OSHAWA CANNING CO., Limited

ONTARIO

flavor of Kitchener Brand
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THE CANADIAN GROCER

From the Cow to the Can

“Canada First” Evaporated Milk is full cream milk, reduced to

the consistency of rich cream by a sterilizing vacuum’

process. It is three times richer in butter
fats and solids than ordinary fresh

milk. . ) -
It is especially suitable for

invalids and i.fants. You can be
sure of purity. “Canada First” Evapor-
ated Milk, by Government analysis, showed
the highest percentage of butter fat and solids in

excess of legal standard and high percentage of genuine food
value.

A Canadian product— from the cow to the can.

There is plenty of demand, Mr. Grocer, and the profit is a good one.

: THE AYLMER CONDENSED MILK CO., Limited - Aylmer, Ont.
/ / Head Offices, HAMILTON, ONT.
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SoEases ot Leias o dvrocs $4.15
with 20 bars Naptha free.
10880 atviasiinicnes $4.05
with 40 bars Naptha firee. !
25-Cases at...-ccsvsees $4.05 An extra good margin of profit.
with 150 bars Naptha firee
FREIGHT PREPAID
Net 30 days. 17 Cash.
Assorted or otherwise.
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THE CANADIAN GROCER

The
Quality

Telfer’'s Reception and Vanilla Walers win the hearts of the

women customers of your store, by pleasing the palate. They
are delightful for afternoon tea, or to serve a dainty lunch
in the evening. Give them a chance with the feminine
department of your trade—they will make good and you will
be amply repaid.

Telfer’s Oatmeal Crackers

need no further introduction other than to say that a package
of Telfer's contains more crackers to a box than can be had
at the price among other brands. The packing is done
with exceeding carefulness, ensuring a uniformly crisp and

wholesome cracker.

We manufacture all kinds of fancy biscuits —get our price list.

Telfer Bros., Ltd., Collingwood, Ont.

Branches at Toronto, Winnipeg, Hamilton, Fort William.
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THE CANADIAN GROCER

There isn’t a grocer in the land who can afford
to be without one of these two trouble savers

Many dealers, who know that their trade demands that they sell molasses by the quart
or gallon, would /:4¢ to dispense with it altogether because it is /roublesome.

Here are the devices that take away the difficulties—that make the drawing and sale of Vol.

molasses both profitable and convenient.

EN TERPRISE

SELF PRIMING AND

IMPROVED PATENT SUCTION AND L T IMING AND
FORCE MEASURING FAUCET THE ENTERPRISE MEASURING PUMIE
IMPROVED PATENT '_“
SUCTION and FORCE ‘
MEASURING FAUCET uums: 1

draws molasses both
summer and winter
directly into the jug
or bottle and without
the use of a funnel.
It is cleaner and dis-
penses with the use
of measures: does
away with the fly
and dirt nuisance.
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It will draw a gallon
of molasses in winter
in one minute. It is
the only measuring
faucet that has
shown that it can
stand the wear and
tear of service.

You simply open the
nozzle gate, turn the
crank until the register hand indicates the quantity you desire to
draw. Eight revolutions draw a quart —absolutely without fail. We
warrant this faucet to measure according to'United States Standard.

THE ENTERPRISE SELF-PRIMING AND MEASURING PUMP draws molasses at the rate ofliour revolutions
to the pint. It is equipped with our new total register device. Just put the pump intolthe barrel and it
is ready to use. The new total register device shows you precisely’how much you have leit in the
barrel, so that you can order before your supply is exhausted.

PRR TS

Bear this in‘mind. Our pump will not agree with any inaccurate measure. It measures. It measures
a gallon, which weighs just the amount that a gallon should weigh, and every time you test it you find
it right. Use one of these Enterprise devices and do a satisfactory molasses trade. Like all Enterprise {3
articles ~Meat and Food Choppers, Cherry Stonus Fruit Presses, Sad Irons —these are made to give you
absolutely satisfactory service. There isn't a part'that is not made to the highest;standard. Send for
the Enterprise catalogue.

THE ENTERPRISE MANUFACTURING CO. OF PA., nauiri®itiice ,

PHILADELPHIA, PA.
i 21 Murray Street, New York 544 Van Ness Avenue, San Francisco 24 W. Lake Street, Chicago
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