
VOL. XVI MONTREAL AND TORONTO. JULY II, 1902 NO. 28

PUBLISHED 
FRIDAY

TflE

_ and\
GèneuâL 1
Storekeeper i

SELL
ONLY
THE
BEST!

In Competition with the World 
we have received the

Highest Awards 
Made . . .

r

These substantiate our claim 
that : : : : :

Colman’s
Mustard

IS THE BEST IN THE WORLD

IF YOUR CUSTOMERS 
HAVE CONFIDENCE IN YOU

it is just as easy to supply poor vinegar with the first order as good vine
gar—they will not likely ask you to show sample.

But—when pickles
go wrong—when it leaves a peculiar, unpalatable taste when used on the 
table—and, possibly, your customer finds out that her neighbor has 
secured unbounded satisfaction with your competitor’s vinegar,

“IMPERIAL” WHITE WINE
Well, you know how trade is lost.

“IMPERIAL” WHITE WINE Is unequalled as a keeper of Pickles.
Delightful for table use.
Absolutely reliable at all times.
The highest standard of quality, without exception. 
Just the price of ordinary standard vinegar.

f as.



THE CANADIAN GROCER

We find this brand of Table and Dairy

increasing in

Because

LICORICE...attractively printed packages We manufacture everything in the Licorice line carried by the Grocery 
Drug and Confectionery trades. We might mention—Y. & S. Stick Licorice 
plain and corrugated ; Acme Licorice Pellets ; Y. & S. Licorice Lozenges, in 
cans or glass jars ; ABC Blocks ; Purity & Dulce Brand one cent sticks 
Bundled Licorice Root ; Small Cigars, y» to box, etc. In Pliable Licorice, 
Triple Tunnel Tubes, Mint Puff-Straps, Navy Plugs and Golf-Sticks, too to 
box ; Blow Pipes, aoo and 300 to box ; Manhattan Wafers, sX-lb. boxes ; 
Curved Stem Pipes, aoo to box. Write for illustrated catalogue.

R. & J. RANSFORD,
Clinton, Ont. YOUNG & SMYLIE

Established 1845. BROOKLYN, N.V.
Established 

1868

on an article is a
Guarantee of QUALITY

ENTERPRISE"»!

FOOD 
CHOPPERS

Bone, Shell & 
Corn Mill

Cherry Stoners
5 Sites it Styles

Four Knivey
with eatch Machine

No. 750, $7.50 No. I, $7.50 doz.

Rapid Grinding 4 
Pulverizing Mills

Meat Juice 
Extractor

45 Sizes <t Styles for Han 
dtr Power, Il 15 to SOOJOONo. 100, chops 2 lbs. per minute, $1.5® 

No. 300, chops 3 lbs. per minute, $2.25

Sell every D&.y in Yeaur 
GUARANTEED TO CHOP RAW MEAT

Illustrated Catalogue FREE Order through your Jobber
No. 21, $2.50 No. 2*, $4 75

warren suee?' TBe Enterprise Mfg. (£>. of Pa., Philadelphia, Pa. San Francisco Branch, 
105 Front Street
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Stower’s 
Juice Lime

Distinguished from all others because 
it has no musty flavor. Many times 
stronger than any other Lime Juice made 
because concentrated and absolutely 
pure. An honest production from natural 
fruit. Palatable, healthy. Keeps per
fectly in any climate even after the cork 
is drawn. “The Lime Ju'ce that draws 
trade and holds it."

Pickles that always please. Sound, 
piquant Pickles preserved in absolutely pure 

Malt Vinegar. Packed in bottles with showy 

labels, which are a great shelf attraction lor 

the store. ALWAYS THE SAME !

Stephens’
Pickles

*
Î
l
l
l

Sold hv lending wholesalers.

A. P TIPPET A: CO., Agents,
Montreal. Toronto.

I *
Fry's Cocoa.

Absolutely pure t ’ocoa. 

with no false llavorings added nor any injurious drug, or 

chemicals. Made by one of the largest manufacturers of 

< ocoa m the world. Concentrated and lienee of great 

strength A quarter-pound tin, which retail.-, at ^5 cents, 

will m.ike fifty cups of rich, delicate ( ocoa—one-half a cent 

a cup.

Sold hv leading wholesalers.
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Persons addressing advertisers will 
kindly mention having seen their ad
vertisement in The Canadian Grocer.

FLOUR MAGOR'S
DELICIOUS
PATENT
FLOUR.

The Purest Flour Made makes 
Delicious Bread, Cakes and Pastry.

rii'.r Fur I'iu-li tm quailed

JOHN MAGOR & CO., MONTREAL

** ACME ”
TABLE SALT

TOLEDO

The “Toledo” is the ONLY

Automatic Springless 
Computing Scale Extant

and the ONLY scale in the world that Abso
lutely Stops Giving Down 
Weight.

Don’t be influenced by interested parties to buy 
a scale until you see the “ Toledo.” A postal 
will procure a practical demonstration without any 
obligation to buy.

DEAN & McLEOl),
Canadian Agents, HAMILTON, ONT.

It does not require even a hair to turn it.

Ask your wholesale grocer for it.
Put up in 24 3 lb. cartoons in a 
case, and in 50 lb. box.

TORONTO SALT WORKS, Toronto, Ont. 
Agents for the Canadian Salt Co., Windsor,Ont.

A pap* r that give- .satisfaction to every 
business or professional man is

WINDSOR
MILLS

J hi- paper is . uperior in quality and has 
a -mooih writing surface. Every business 
man ,'hould be particular to see that lie lias 
good quality piper for Ins correspondence.

CANADA PAPER CO , Limited
TORONTO and MONTREAL.s————

GOLD MEDAL, PARIS, 1900.

Walter Baker & Co.'s
PURE, HIGH GRADE

Cocoas and Chocolates.
Breakfast Cocoa. Abso

lutely pure, délitions, nutritious, 
and tlists le tl.an one tent a
« up.

1'remium No. I Chocolate.
J he he t plain < hot olate in the 

market lor drinking and also for 
making cake, n mg, i< e-c ream,

Herman Sweet Chocolate.
1 loud tu eat and good to drink ; 

palatable, nutritious, and 
healthful.

WALTER BAKER & CO. Ltd.
ESTABLISHED 1 780.

DORCHESTER, MASS.
BRANCH HOUSE, 12 and 14 St. John SI., MONTREAL.

TRADE-MARK ON EVERY PACKAGE.

TRADE-MARK.

The warm weather quickly tires. 
Don’t it make you think of HIRES' 1

^HIRES’IMPROVED *•
ROOT BEER!
IN LIQUID. NC BOILING. OR STRAINING EASILV MADE 

THIS PACKAGE MAKES FIVE GALLONS

Beware of cheap imitations which are offered 
every season to the trade.

HIRES’ ROOT BEER
was the first on the market ; holds first place to
day and has never yet been equalled for quality.

Price, in lots of one gross and over - per gross $20.40
Price, in 5-gross lots and over.........................................“ $ 19.40

Freight Prepaid on Two Gross and Upwards.

ordder°tor... W. P. DOWNEY, Sole Canadian Agent,
20 and 22 8t. Peter Street, - MONTREAL.

Handbills, Showcards, etc., on receipt of Business Card-

Lorrimer’s
Lemonade
Crystals

A profitable trade-winner 
for warm weather.

WARREN BROS. & CO.
TORONTO.

BASKETS
We make them in all shapes and 
sizes. We have

Grain «=« Root Baskets, 
Satchel Lunch Baskets 

Clothes Baskets, 
Butcher Baskets,

In fact, all kinds; besides being very neat 
in appearance, they are strong and dur
able. Send your orders to 

THE . . .

Oakville Basket Co.
Oakville, Ont.

Soap
“IMPERIAL” and 
“SNOW”

Twin Cakes.
NOW IN STORE.

Perkins, Ince & Co., - Toronto.

KFxA°tt?s^H
F^diamond^
hJCHOÇOLATE^
16^. JOHN.P MOT T 

HALIFAX,

<* V

For Sale Everywhere.
ASK POH

MOTT'S.
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Be biirc you satisfy a customer on 
(juality as well as price. Give him Cigars 
that won’t drive the family out on to 
the front porch.

II you hand him my Cigars you may 
he absolutely sure that the peace of the 
family circle will remain undisturbed. 
The Cigars I make are “Cigars' of 
(Juality”—highest Quality always for the 
price.

m

!
1
%

J. Bruce Payne, ftfr., 
Granby, Que.

I lu: • i'lianiiih 
for a I nr. line.

The "Pebble” 
for a r»e. line.

Something 
Pleasant 
for the 
Summer.

Lime Juice.
—Lime Juice 

Cordial.
—Raspberry

Vinegar.

“Sterling”
Brand.

Something cool 
and refreshing in the 
way of drinks is 
wanted for these hot 
summer days. We 
have just what you 
can recommend to 
your customers.

— Be sure that 
—you are well 
—stocked with 
—these goods.

T. A. LYTLE & CO.,
124-128 Richmond St. West,

TORONTO

I
A

Steady
Rise

MOLINA BREAKFAST FOOD
has grown in popular favor steadily. It is not a sky rocket— 
a brilliant Hash and then ashes. Every year has shown a mark 
ed but material increase as its general merits become more 
widely known. When it makes friends it keeps them. It is a 
natural and wholesome food of Wheat sterilized and kiln dried, 
but not predigested.

Grocers, your customers will appreciate

MOLINA BREAKFAST FOOD.
The Breakfast Food that “has a flavor like popcorn.”

i THE TILLSON CO., Limited, Tillsonburg, Ont

sUsgSg

■ ....i i . " „
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DON’T OVERLOOK THE FACT
that, although you may possibly persuade your customers into pur
chasing other than JAPAN TPiA, it is your disadvantage to do 
so if you aim at winning their confidence and to prove to them 
that the teas you sell are reliable and of the highest quality. 
Many teas are claimed to be “just as good” as

«

JAPAN
TEA

Hut, if “popularity is the best proof of merit,” then JAPAN 
THA wins every time. The best tea judges in Canada testify 
to its absolute purity, wholesomeness, cleanliness and healthful- 
ness. Grocers who are anxious to keep their tea departments in 
a good paying condition should not overlook the fact that only 
healthy, clean tea like JAPAN should be sold their customers.

JAPAN CENTRAL TEA TRADERS’ 
ASSOCIATION.

Trafalgar Chambers, Sun Life Building 
Annex.

Tel. /lain 4142. flONTRKAL, CANADA.
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YOUR MONEY BACK
IF YOU DO NOT LIKE

IMPERIAL MAPLE SYRUP
Return it to the dealer of whom you bought it, 
who is authorized to give you your money hack.

ROSE & LAFLAMME, Agents
Montreal.
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or COURSE
There is more than one wav ol attracting a 
woman’s trade towards your store—hut one of 
the best ways is to sell her

IVORY
GLOSS
STARCH

tor the simple* hut truthful reason—

II VAN ALWAYS BE PI I IID UPON 
10 GIVE EUR PI RM V I SA IISL AC I ION.

Manufactured by

THE ST. LAWRENCE STARCH CO.,
Limitku

PORT CREDIT, ONT.

WHITTEMORE’S POLISHES.
THE WORLD'S STANDARD.

THE OLDEST AND LARGEST MANUFACTURERS OF SHOE 
POLISHES IH THE WORLD.

DRESSING

FINE SHOES
SOFTENS; PRESET 

LEATHER-, ES
•A.so -RESTORES • n , .

J^OLOR LUSTRE.-

tilLT EDcfo
PRODUCES THE

BLACKEST COLOR
fÏnesL^dÎibable

UUSTK^tl >A'
^ ?NLy uloss drlssing

CONTAINING OIL 10 i
SOFTEN-^LEATHER »*o , 
^■ WEAK LONGER ,

WHITÎEMORE BROS AC0
BOSTON,MASS.U.S.a.

‘GILT EDGE”
I he only Ladies' Shoe Dressing that positively contains oil. Softens 

and preserves. Imparts a beautiful finish. Once tried always used.

LARGEST QUANTITY, FINEST QUALITY.
For Sale by all Wholesale Grocers.

MOLASSES
i 

i 
t 
t 

t 
t 

t

When ready to buy don’t 

forget to ask us tor our 

quotations on a carload 

delivered at your station ; 

you will he glad you did so.

* 
t
u

The Dominion Molasses Co.,
Limited

Halifax - Nova Scotia.
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The Difference./ Aroma Coffee
and a great many other coffees is : That Aroma gives unbounded satisfaction 
to the consumer every time. It is a blend of the highest coffee growths—uni
form and delightful in the cup.

Put up in Yi and 1 -lb. tins, perfectly air-tight 30-lb. cases.
No other brand will as rapidly and surely build up a large and profitable 

coffee trade for you. Thousands of retailers in Canada know this to be the 
case.

W. H. Gillard & Co.» csoffeee“mporters< Hamilton.

Sr ^Ti •. v

OH • f

THE DOMINION BREWERY CO., LIMITED
Brewers and Maltsters

TORONTO
Manufacturers of the Celebrated

WHITE LABEL ALE
ASK FOR IT AND SEE THAT OUR BRAND 

IS ON EVERY CORK.

Our Ales and Porters have been examined by the best Analysts, and they have declared 
them Pure and Free from any Deleterious Ingredients.

WM. ROSS, Manager.

ZEALAND

‘yC.UsTsM;

:N:E:\w
;5;6:u>ri
.W.Ali's

Australasian Grocer
The Organ of the Grocery, Provision 
and kindred Trades of the Antipodes.

Subscription $2.50 per Ann.
post free to any part of the world.

A handsome Diary is presented free to annual subscribers.

PUBLISHING OFFICES:
Melbourne, - - Fink’s Buildings.
Sydney, - - Post Office Chambers

AMERICAN OFFICES:
New York, - - Park Row Building.

BRITISH OFFICES:
London, - - 42 Cannon St., E.C.
Specimen Copies Free on Application.

etmmmismsmmmsmmmmis&mtsisst

| Drawing
1 Trade
881 By
i Selling 
I Nasmith’s 
| Bread and 
8 Cakes.
e
1 THE NASMITH CO., Limited,
SI
fits 66 Jarvis St., Toronto.

Out of 
town
grocers are 
doing this 
daily. 
Write us 
for in
formation.
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> SOME JULY WINDOW DISPLAYS. ?
* 4

!*

ANNED GOODS AND BREAKFAST FOODS.

A WINDOW in a downtown Toronto 
store had a display of canned 
goods and breakfast foods that 

looked well. At the very back of the 
window was a tall pile of canned salmon, 
the central portion of which reached almost 
to the ceiling. The cans were piled around 
boxes which held them in position, and the 
labels of the cans were all turned outward, 
facing the front.

In front of the cans was a small pile of 
boxes of prepared breakfast foods, against 
which were leaning two boxes full of sugar 
with price tickets placed on them.

On both sides of the central get-up cans 
of peaches were so piled as to curve back
wards from the two front corners of the 
window to the pile of salmon at the back. 
These two piles were quite high.

In front of all against the glass on the 
bottom was a miscellaneous pile of cans of 
sardines, and other small packages, which 
served to fill up space between the boxes of 
sugar and the front.

MEATS AND VEGETABLES.

Another window dressed with meats and 
vegetables had a shelf along the back on 
which was piled a quantity of sides of cured 
pork and hams. In front of the shelves 
were placed on plates, not too close 
together, cooked ham, sausages and similar 
articles of food. Between the plates, at 
regular intervals, were placed bottles of 
pickles. Bunches of lettuce also played a 
prominent part in the get up of this window, 
and some onions and beets in bunches were 
used with good effect. Along the front of 
the window, next the glass, there was a row 
•>f salmon, in nicely labelled cans, between 
each one of which was a bunch of lettuce. 
*A small jet in the centre of the window 

scattered fine spray over some vegetables 
placed around it, and kept the place cool 
as well as the vegetables fresh.

A PROVISION WINDOW.

July is a month during which dried, 
smoked, pickled, potted and cooked meats 
are in good demand. A good window 
dressed with these will often bring in cus
tomers. It is wise to have an awning in 
front of such a window where things might

be kept cool and away from the sun. 
Besides the meats other articles could be 
kept in the windows, like pickles, and 
canned goods.

In a window that presented an effective 
appearance dressed in this way were four 
shelves covered with a red cloth. On the 
front shelf was a row of pickles and canned 
salmon, arranged alternately, and pickle 
bottles were placed on the top of each can. 
In the second row were placed slices and 
round cakes of cheese alternately. Between 
the cheeses were some pickles in bottles. 
The fourth row had placed in neat piles on 
plates, sausages, tenderloins, ham. pork 
sides, and backs. On the top shelf were 
piles of cooked meats, sides, bacon and 
hams. In one corner of the window was 
arranged a neat pile of canned goods, 
salmon, tomatoes, pickles.

OUTING DISPLAYS

Outing displays are timely, and may be 
made as elaborate or as simple as circum
stances indicate, says Inland Grocer. As a 
means of attracting attention to summer 
goods, they can be utilized in a variety of 
forms, successfully. As a catching centre
piece, a lunch basket of the largest size 
obtainable may be used to advantage. 
One with covers is best. It should be 
placed well in the centre of the window 
space, tilted forward, and packed so as to 
oveiflow with articles especially desirable 
for picnics, fishing parties, etc.

A bottle of mineral water, cans of potted 
chicken, devilled ham and the like, jars of 
jam and peanut butter, celery salt, pickles, 
packages of wafers and biscuit may be used 
to make an attractive showing for that class 
of goods.

It is best to wrap the lower part of the 
jars, cans, etc., in tissue paper, and colored 
napkins may be used to set off the display.

On either side and the back of the basket 
may be arranged individual displays of 
outing goods. -Mineral waters, ginger ale 
and like drinks which are called for in mid
summer may be placed in half circles, the 
larger bottles in the rear and the smaller 
ones in front, on one side.

A large cake, placed on a Japanese 
napkin or wooden plate, may be given a 
prominent place in the front and centre.

Cans of potted meats arranged like the 
bottles, in half circles, make a good appear
ance on the other side.

For a background, a wall of glass front 
cases, such as is provided for wafers and 
crackers for sale in bulk, may be arranged.

The picture may be given added attrac
tiveness by placing large potted plants back 
of the wall referred to, in such a way as to 
show the foliage only.

CARD WRITING.

What is an up-to-date show-card writer ? 
Just ask yourself this question. Here is our 
definition : He is the man who knows 
enough to know there is a lot he does not 
know. He is the man who strives to learn 
all that is to be learned in his chosen 
profession. There are thousands of men 
who might become competent card writers 
if they only had proper instructions. In 
this issue W. Edwards, Carleton Place, 
Ont., offers a book of instruction at jii post 
paid, which will teach you this art in a 
thorough and practical manner. He has 
hundreds of students in all sections of the 
country who are already reaping the benefit 
of his instructions. A good salesman can 
get a good salary. A good card writer can 
get a good salary. The man who can do 
both can get a big salary.

____________ r
TEA AND COFFEE IN A WINDOW.

IN order to avoid crowding the window 
too much, says Irish Grocer, it may be 
necessary to use only the smallest 

samples obtainable, for a beverage trim 
ought to contain a sample each of cocoa, 
chocolate, condensed milk and coffee. 
Everything should have its price mark, and 
its name tag also, provided that it is not 
easily recognized. A few days later, the 
beverage display can be divided so as to 
show a "summer beverages” trim, a coffee 
trim and a tea trim separately. When this 
is done, a full assortment should be shown.
If it is a coffee trim, green and roasted 
whole beans should be exhibited, and also 
ground coffee, coarse and fine. If an illus
trated work on coffee is at hand, the same 
should be placed in the window open at a 
picture of the coffee plant.

A small coffee mill adds to the effect, if 
shown with the goods and utensils for pre-
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a^sSrtHsfiaS1 ^ IN rULIJII
CAKES

Wellknown ««reliablê I ® T O W-

ARIF^f-

3000T0NSS0LD YEARLY. LABOR
■"Tins

GUARANTEED tow TRADE

Our packages are larger and more attractive in style than any others.
The quality of our goods is superior to anything else on the market.

MORSE BROS., Proprietors, Canton, Mass.
For sale by «II Wholesale Grocers; else the MeClery Mff. Ce., London, Montreal, Winnipeg, Vancouver and Toronto.

paring the berty for the table, it would be 
as well to use coffee-coloied drapings in the 
windows while the coffee trim is exhibited. 
A coffee hand mill for the kitchen, a coffee 
strainer and a coffee pot should be added to 
the exhibit. I'ackages of coffee extract and 
essence should flank the coffee trim. In the 
same manner the tea department should be 
represented at another time. It is a waste of 
time and space to fill the window with a 
dozen different grades of tea. Half a dozen 
are sufficient for the purpose, say, a couple 
of green, a couple of black, and a couple 
of mixed leaf. Show the labels used on 
your own brands, and also your handsomest 
shelf canister. Pictures of the tea leaf, 
the plant, the methods of cultivation and 
cure are in order, and so also is a specimen 
plant if one can be procured. Tea caddies, 
teapots and teacups, if of different sizes 
and styles, should be shown, the more 
particularly if they are costly, owing to 
intrinsic value of the associations that attach 
to them from previous ownership. A 
Chinese or Japanese street scene or house 
interior would add to the attractiveness of a 
tea window, but it would require more skill 
and time than could usually be devoted to 
such a purpose. A large vase or hand
some lantern would do almost as well, or, 
better yet, a mechanical Chinese or 
Japanese doll, with clock-work interior. A 
few puns from the golf links would be 
excusable in the placards of a tea window.

PERSONAL MENTION.

Messrs. J. W. Powell and Fred. Mitchell, 
northern and eastern Ontario representa
tives of The E. W. Gillett Co., Limited, 
have been in Toronto the last few days.

Mr. T. T. Cartwright, eastern represen
tative of The E. W. Gillett Co., Limited, 
was in Toronto for some days and left again 
for the Maritime Provinces and Newfound
land. He reports trade good and prospects 
good.

KEEP DOWN EXPENSES.

* 6 t T is a great deal easier to write ‘ look 
out for the expense account ’ than 

1 to keep to its precept, ” is what the 
grocer said, declares the Retail Grocers’ 
Advocate.

"Expenses!” he said, "that’s what keeps 
a man up nights, and is more effective in 
destroying sleep than a crying baby, and 
the Lord knows, that’s effective enough.”

“Expenses?” "Say, young man. I’d have 
been very rich many years ago if it was 
not for expense,”

It was argued then that expenses in the 
sense meant was not what a man spent but 
what he expended that he need not have 
expended.

It is the unnecessary dollar here, and the 
unnecessary half dollar there that multiplied 
by the days in the year, make the expense 
account spoil the profit account.

There is, you know, a general impression 
that almost anybody can run a grocery 
store, and that impression is probably true 
enough about many grocery stores.

There are, however, but very few men 
who can run a grocery store successfully.

It is generally thought that the man with 
the fine store is making money, but that is 
not always so, for his competitor from a less 
expensive block is probably the man who 
in the end buys the fine store out when it is 
sold by the creditors.

He got himself in that happy condition 
by keeping his expense account down, and 
while personally he may like a well-equipped 
store, yet did not think it wise to put all his 
money in fixtures, believing that a good stock 
of goods, and a bank accout that would en
able him to discount, were.better money
makers for him than some other things 
that were prolific of expense mostly.

Most men in fine stores did not begin 
their business career in them.

They mostly had small stores first, and 
the money that they had came largely from 
their early experience, for with the fine

stores came heavy expenses, and in particu
lar more competition.

If money has to be made, however, 
whether in big stores or in little, it will 
always be represented by the skill which 
gives results and obtained by the exercise 
of judgment that keeps down expenses.

Many generous-minded men find it diffi
cult to be close in small things but no doubt 
it is this closeness that makes wealth.

BOWSER OIL TANK IN EUROPE.

Mr. Rosser McClure, who has been 
Canadian manager for S. F. Bowser & Co. 
for the past three years, leaves next month 
to introduce the Bowser oil tank in Great 
Britain and Ireland.

There have been numerous inquiries 
from the Old Country, and Mr. McClure is 
confident of doing a large volume of busi
ness over there. It is more than likely he 
will also open up trade in Russia. He will 
leave matters in the Toronto office in 
competent hands during his absence.

BRANTFORD STARCH WORKS 
REBUILDING.

The Brantford Starch Works, Brantford, 
whose factory was destroyed by fire on May 
29. has begun rebuilding and expects to 
have its new factory completed and in oper
ation before the end of the year.

The plant will be materially enlarged, 
being practically two starch factories, one 
for the manufacture of corn starch and oi.fc 
for wheat starch. The former will be a 
three-storey building 132 x 90 ft., and the 
latter too x 70 ft., also three storeys. A 
feed drying building 42 x 30 ft. and a grain 
elevator of 30,000 bushels capacity will be 
erected. The whole plant will have a 
capacity of 9 to 10 tons of starch per day, 
and will furnish improved facilities for the 
manufacture of the brands of the company, 
which now hold so prominent a position on 
the market.
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A IN Etm RAISINS
LUCAS, STEELE & BRISTOL, HAMILTON.

What the retailers 
think of

WILSON’S 
FLY PADS

The best Fly Killer 
made.

Mr. E. M. Devitt, of Waterloo, Ont., writes as follows : “Kindly 
forward to me at once a window display of your Fly Pads. Have 
just received three boxes from 1). I). Co.”

Mr. F. T. Ansell, of Sherbrooke, Que., writes • “We handle your 
Pads only.”

Mr. E. W. Boyle, London, Ont., writes : “Hernand for Wilson’s Fly 
Pads increases each season.”

Mr. Geo. H. Cameron, Dauphin, Man., writes : “We sell a great 
many Wilson's Fly Pads.”

Avoid Unsatisfactory Imitations.

Our Brands of Brooms are :
“STANDARD,”-
“SIGNAL.”

The best made in Canada. Only the finest selected Green Corn used (not dyed).
All handles carefully kiln-dried. Only the best skilled labor employed. Every 
broom carefully Inspected before bunched. All hand-made under our supervision.

If you are not selling our brooms, try sample lot of 6 dozen and you will 
then be satisfied the “ Standard ” and “ Signal ” are the best made.

JAMES
Wholesale Grocers,

TURNER &. CO.
HAMILTON, ONT.
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Specialties for Summer
Montserrat Lime Juice, Salad Dressing, Sauces, 
Hires Root Beer, Sweet and Sour Pickles.

THOS. KINNEAR & CO.,
Wholesale Grocers, 49 Front St. East, TORONTO

BUSINESS CHANGES.
DIFFIC ULTIES, ASSIGNMENTS. COMPROMISES.

1MARD& TREMBLY, general merch
ants, Copper Cliff, Ont., have assigned 
to James A. Mulligan, Sudbury, and 

their creditors meet July n.
A. Clouter, general merchant, St. Fabien, 

Que., has assigned.
R. Sauvageau, grocer, Quebec, has 

assigned to V. E. Paradis.
J. Ayotte, grocer, Riviere a Pierre, Que., 

has assigned to V. E. Paradis.
Joseph Bourque, general merchant, St. 

Gertrude, Que., has compromised.
Ferdinand Decary, grocer, Montreal, has 

assigned to Marcotte & Marcotte.
Lane & Co., confectioners, Peterboro’, 

Ont., have assigned to R. R. Hall.
( ,eo. Lefaivre has been appointed curator 

of Bedard & Co., grocers, Quebec.
E. S. Sweet, general merchant. County 

Harbor, N.S., is asking for an extension.
E. Lafiberte, grocer, Lotbiniere, Que., 

has compromised at 25c. on the dollar cash.
C. T. Bailey & Co., general merchants, 

Qu’Appelle, N.W.T., have assigned to H. 
F. Horner.

A. Prévost & Co., general merchants, St. 
Agathe He Monts, Que., are offering to 
compromise.

V. E. Paradis has been appointed curator

of Leger Lemelin, general merchant, St. 
Raphael, Que.

A. Curlis & Son, general merchants, 
Macdonald, Man., have been granted a 
partial extension.

Gorman & McDonnell, general merch
ants, Douglas, Ont., have assigned to Robert 
C. McNab, and a meeting of creditors will 
be held on July 15.

J. Byron Coulthart, manufacturer of 
cheese boxes, Apple Hill, Ont., has assigned 
to Jno. G. Harkness, Cornwall, and his 
creditors had a meeting on July 9.

PARTNERSHIPS FORMED AND DISSOLVED.

Beaudry & Soulieres, grocers, Montreal, 
have dissolved.

C. D. Bertrand & Co., tobacconists, etc., 
Montreal, have dissolved.

H. Colan & Co., general merchants, 
Kazubazua, Que., are dissolving partner
ship.

H. Bolan & Co., general merchants, 
Kazubazua, Que., have dissolved ; the 
business is continued by Bell Bros.

N. Quintal & Fils, wholesale grocers and 
liquor merchants, Montreal, have dissolved, 
and a new partnership has been registered.

SALES MADE AND PENDING.

Henry Picard, grocer, Montreal, offers 
his business for sale.

James Butler, grocer, Peterboro', Ont., 
was sold out by bailiff.

The assets of David Lee, baker, Ottawa, 
are to be sold at auction.

Wm. T. Kelly, grocer, Hamilton, Ont., 
is advertising his business for sale.

The stock of My re Dosithe, grocer, Hull, 
Que., has been sold at 56c. on the dollar.

The book debts of A. Suprenant, grocer 
and liquor merchant, Montreal, have been 
sold.

The stock of Jos. Poirier, general mer
chant, Avignan, Que., has been sold at 
68c. on the dollar.

The assets of J. B. Don ville & Co., 
general merchants, St. Stanislas de B., 
Que., have been sold.

The stock of the estate of 1). M. Kinzie, 
general merchant, Dutton, Ont., is adver
tised for sale by tender.

The stock of McNeil & Mercier, manu
facturers of vermicelli, Quebec, has been 
sold at 73c. on the dollar.

The stock of Thomas < Juliet, general 
merchant, St. Moise Station, Que., has 
been sold at 6otfc. on the dollar.

CHANGES.

M. Solomon, grocer, etc., Montreal, 
has registered.

Levinstein & Co., traders, Montreal, 
have registered.

NO MORE WASTE
IN CUTTING OR USING

CANADIAN CHEESE.
i2 lb. cheese packed 4 in a box, 48-lb. nett, marked in J^-lb. squares, and covered with cloth and wax. 
No rind, no time lost in weighing, no drying, no shrinkage, 'l’ry a sample box.

A. F. MacLaren Imperial Cheese Co., Limited,
51 Colborne Street, Toronto.
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LOBSTERS
NEW F>ACK

THE DAVIDSON & HAY, LIMITED
Wholesale Grocers. 3© Yonge St., Toronto.

S. 1‘oplinger & Co., traders, Montreal, 
have registered.

J. A. Bolduc & Cie., bakers, Levis, Que., 
have registered.

Ruttelade & Roy, grocers, Montreal, 
have registered.

James Clark, grocer, London, Ont., is 
closing out business.

Joseph Tasse Cigar Co., Limited, Mont
real, have registered.

l'eter Forbes, grocer, Wallaceburg, Ont., 
has closed out business.

Robert Lady, blacksmith, Rockingham, 
Ont., has added a general store.

Leo. O’Neil, cigar manufacturer, succeeds 
McNulty, McKay & Co., Montreal.

Wm. Scott & Co., flour merchants, etc., 
Ottawa, have commenced business.

Clough & Worthen, general merchants, 
North Hatley, Que., have registered.

James Scott, confectioner, Swan Lake, 
Man., has sold out to Richard Davis.

Dupras, Theoret & Co., hay and grain 
merchants, have registered at Montreal.

F.C. Duncan, general merchant, Kstevan, 
N.W.T., has sold out to J. G. Hastings.

A. H. Cross, grocer, etc., Admiral Rock, 
N.S., has removed to Shubenacadie, N.S.

C. E. McConnell, general merchant, 
Elphin, Ont., has sold out to John Buttrell.

L. Desrochers & Cie, fruit and candy

merchants, Marieville, Que., have regis
tered.

W. J. Strong, manufacturer of cigars, 
Kingston, Ont., has sold out to Hugh 
Bennett.

R. N. Robinson & Co., manufacturers of 
patent medicines, Coaticook, Que., have 
registered.

The Killarney Trading Co.. Limited, 
Killarney, Man., has sold out to Marquis & 
McCullough.

D. H. Steever has registered sole pro
prietor of The Eastern Canada Tea Co., 
Sydney, N S.

Mrs. C. St. Louis has ceased doing busi
ness under the style of The Joseph Tasse 
Cigar Co., Montreal.

W. Eastman, druggist and general 
merchant, Smithville, Ont., is advertising 
the drug business for sale.

The style of The Ivy Leaf Liquor Co., 
Limited, Vancouver, has been changed to 
The F. E. Hose Co., Limited.

Shaw & Whitlam, agricultural implement 
agents and grain merchants, Morden, Man., 
have sold their elevator to C. McKay.

DEATHS.

Robert McLeod, grocer, Hopewell, N.S., 
is dead.

Théophile Aubert, trader, Levis (Pin- 
tendre), Que., is dead.

WANT FRUIT MARKS ACT CHANGED.
The Fruiterers’ Section of The Toronto 

Branch of the Retail Merchants’ Association 
of Canada held its regular meeting on Mon
day evening, July 7, at the headquarters of 
the Association, at the corner of Bay and 
Richmond streets.

This section is of the opinion that several 
changes could be made in the Fruit Marks 
Act that would much improve its effective
ness. So they have decided to call a 
meeting of the fruiterers from all over the 
Province who will be in attendance at the 
coming convention of the Retail Merchants' 
Association in Toronto next September, and 
have them discuss the proposed amend
ments to this statute.

The remainder of the evening was taken 
up in arranging for the annual picnic and 
games of this organisation, which will be 
held at Island Park, Toronto, on August 
27. There will be a number of races and a 
baseball match, and suitable prizes will be 
awarded the winners. In the evening a 
supper will be provided for their guests.

MOONLIGHT EXCURSION.
The Toronto branch of the Retail Mer

chants' Association of Canada will hold its 
annual moonlight excursion on the steamer 
Chippewa on the evening of August 13.

I
mm

UPTON’S
Home Made Marmalade

New Style Jar, packed in 2 doz. cases,

Price $1.50 |>er doz.

Sugar, that is all.
A. r. MacLaren Imperial Cheese Co., Limited,

51 Colboroc Street, TORON 10, Agents.
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THE PROVISION TRADE. j
1 . how to Find the Age of Eggs -The Markets—niscellaneous Notes. S.

S/vww.»WWvww«W««»f,A/WW/VWWWWWMMMWMW/WMWWW^FMWMWFmVAWMWMWVmMWMM«MMMMMMMWWMFMVW,Ml

I

I

I

I

Ü

HOW TO FIND THE AGE OF EGGS.

HEN poultry keepers adhere to a 
rigid system of controlled nesting 
and daily collection and marking 

of eggs, there is little or no trouble about 
bad or stale eggs. Hut where dealers and 
shippers have to handle eggs from all 
quarters, a method ol testing for freshness 
is indispensable. There are various ways, 
says Planting Opinion, of doing this, the 
holding of the egg to a light being perhaps 
the most favored. In Saxony a large poultry 
breeders’ association has had under con
sideration what is claimed to be a new 
method of determining the age of eggs, and 
have been so satisfied with it that they have 
awarded the inventor a special medal.

The apparatus is based on the physio
logical property that the air bubble at the 
blunt end of the egg increases in size with 
the growth of the embryo. When the egg 
is placed in liquid it has consequently an 
increasing tendency to become vertical, 
with the blunt end uppermost. The 
apparatus itself consists ol a glass vessel, 
bearing at the back lines drawn at various 
angles, each line being marked with the 
age. The vessel is filled with some harm
less liquid, in which the eggs to be tested 
are laid. Each egg will take up a certain 
position, and, according to its age, its 
longer axis will be more or less inclined to 
the horizon. The direction of this axis is 
compared with the lines at the back of the 
vessel, and the age of the egg read off at 
the line to which its axis is parallel.

A new laid egg lies horizontally at the 
bottom of the vessel. An egg three to five 
days old raises itself from the horizontal so 
that its axis makes an angle of about 20 
degs. At eight days old this angle has 
increased to about 45 degs., at 14 days it is 
60 degs., at about three weeks it is 75 degs., 
and after four weeks it stands upright on 
the pointed end. A bad egg floats. With 
practice it is stated that the age can be 
told to a day.

POLITE AND FAMILIAR BUTCHERS.

Being pleasant behind the counter is one 
thing. Being familiar is another. It takes 
no time or effort to be pleasant while work
ing right along. It takes a lot of time and 
waste of attention to be familiar. It takes 
three times as long to please and serve a 
lady who feels that she is on familiar terms

with you than it does to serve one who is 
attended to in a nice way. She doesn’t ask 
you to take down all of your meat to let her 
see it, nor to unload your ice-box to let her 
see what you have.

A butcher on Third Avenue, New York 
City, and his brother butcher almost next 
door, illustrate the above. The over
familiar butcher has a few talkative custom
ers while the other has only time for a word 
to the crush who come to buy. Take a 
hint.-—National Brovisioner.

BUTCHERS’ PICNIC.

The Butchers’ Section of The Toronto 
Branch of The Retail Merchants’ Associa
tion of Canada will hold its third annual 
picnic and games at Exhibition Bark, 
Toronto, on July 30. A programme of 
races and games has been arranged, and 
the services of a good band have been 
secured.

STOCKS OF LARD.

The N. K. i airbank Co., Chicago, write 
as follows : " Our cable advices give the
following estimates of the stocks of lard in 
Europe and afloat, on July 1, to which we 
add estimates of former years and stocks in 
cities named :

1902. 
July 1.

Liverpool and Manchester................................. 14,706
Other British ports................................................... 1,500
Hamburg..................................................................... 10,000
Bremen........................................................................ 1,000
Berlin............................................................................. 1,500
Baltic ports-.........................................................  9,000
Amsterdam |
Rotterdam ............................................................ 1,500
Mannheim )
Antwerp .................................................................... 2,700
French ports ........................................................... 1,000
Italian and Spanish purls..................................... 1,000

Total in Europe ....................................................... 44,300
Afloat for Europe .................................................. 55,000

Total in Euroj,.. and afloat........................  99,300

Chicago prime steam.............................................. 46,070
< "hicago other kinds .............................................. 14,764
East St. Louis ......................................................... 1,440
Kansas City....................................................  5,932
Omaha ........................................................................ 4.735
New York.................................................................... 9,371
Milwaukee ............................................................... 1,347
Cedar Rapids ........................................................... 3,960
South St. Joseph....................................................... 2,614

Total tierces....................................................... 189.333

FOREIGN MEATS VERY HiGH.

The English wholesale fresh meat market 
is interesting reading in view of the state
ments which have been recently made to

the effect that the American dealers were 
charging unnecessarily high prices for car
cass meats.

On July n, according to the official 
Smithfield (London), wholesale market 
reports to The National Brovisioner, Ameri
can refrigerated beef was bringing i 2)^c. 
by the carcass. The same beef on the 
same date was selling slowly in New York 
at 11 c. per lb. by the carcass.

On the same date (June it), and in the 
same market, dressed mutton by the carcass 
sold at the following high prices :
Scotch mutton....................................... .. 18 c. per lb.
English mutton........................................ i6'A
German and Dutch mutton............... 16
English lamb............................................ 19
German lamb........................................... 15
New Zealand frozen lamb.................. 9)4

American lamb and mutton ruled re
markably low considering the above 
English prices. The fact that antipodean 
frozen stuff undefrosted sold at nearly g%c. 
per lb. in the carcass as landed tells the story 
of the world’s high prices and meat short
age. Americans are paying high for meats, 
but the people of other nations are paying 
more.—National Brovisioner.

ICE AT A NOMINAL COST.
According to Champaign Gazette a method 

of making ice which enables the filling of 
an ice house of any size desired with perfect

1902. 1901. 1900. 1899. 1898.
June 1. |uly 1. July 1. July 1. July 1
11.500 20,000 21 ,000 54,000
2,000 6,500 6,500 7.500 13,000

I I ,000 13.500 12,000 8,000 28,000
3,000 3,000

95OO 10,000 7,000 8,500 10000

3.5OO 1,000 4,500 2.000 2,500

J ,000 3,000 3,000 10,000 10,000
2,100 3,000 7,000 7,000 9,500
J.COO 1,000 1 .coo 1.000 1,000

44,600 60,000 68,000 101,000 136,000
43,000 48,000 57.000 70,000 50,000

87,600 i 08,000 125,000 171,000 186,000

45.331 47.193 120,233 196.738 168,234
9.446 8,498 17.792 13,620 13.532

J15 4,260 8.550 14,000 2,084
4.355 11 ,926 11.797 3°.013 17.578
2.993 5.670 5,268 5 752 4,408
8,050 J O.379 8,766 13036 13.913

790 1.765 8,583 1 I .762 3.197
1.959 2.337 3.327 5.596
2.>795 5.99° 2,163 ■3 497 325

163.634 205.703 310,489 472.745 414.867

ly pure ice at a merely nominal cost has 
been invented and patents all filed.

It is so simple and the cost so small that 
it seems probable that the method will prove
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Are you c^llinor -

REfilSTKHKD

Bow Park
When you have any

Cream Cheese? BUTTER 
c EGGS

to offer, write or wire us. 
We are buyers.

The J. A. McLean Produce Co., Limited
75-77 Colborne Street

Telephone Main 2491. mm | OTOITtO.

Just the thing this hot 
weather. It sells fast.

Send us your order or 
ask your wholesaler.

The Brantford Packing Co.
LIMITED

BRANTFORD, ONT.

COOKED MEATS
During the past year or two there has been a large and increasing 

demand for Cooked Meats. The housewife does not care to burn

eoal and heat up her kitchen when she can procure what she wants 

for tea, dinner or luncheon ready cooked at her grocer's or provision 

dealer's, not only so, but at a moment's notice, and at less cost than 

it can be bought and prepared at home. We have a special depart

ment for putting up < "ooked Meats, and invite your trial orders tor

Cooked Hams.
Cooked Shoulders,
English Brawn,
Beef Bolognas,
Ham, Tongue and Chicken, 
Frankfurters,
Potted Tongue.

Sent by Express.

Sugar Cured Hams and 
Breakfast Bacon.

We produce something 
superior in this line—mild 
and full flavored. Meets the 
requirements of the most 
exacting trade.

TRY SAMPLE SHIPMENT.

F. W. FEARMAN CO.
(Limited)

HAMILTON, ONT.

The Park, Blackwell Co.,
LIMITED.

TORONTO, ONT.
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extremely popular. Numerous attempts 
have been made by the inventors to utilize 
natural cold and make ice in storage houses 
during winter by freezing water in the houses 
themselves. It is not a difficult matter to 
thus make ice in cold climates, but no suc
cessful scheme was devised lor separating 
it into cakes or layers. It was in solid 
blocks of the si/e of the houses, and there 
was no certainty that it was frozen solid if of 
any magnitude.

The new method referred to above con
sists of freezing water by natural cold into 
successive layers which can be easily cut up 
and handled. Its success-has been demon
strated in Chicago by the freezing of a 
houseful of ice during the past winter at a 
merely nominal cost. The ice thus formed 
is clear and pure as the water from which 
it is made, and the cost is much less than 
that of ice cut from ponds or streams and 
hauled to storage. The rights to utilize the 
invention for a large territory have been 
secured by local men who will establish 
plants all over the territory.

THE PROVISION MARKETS.
TORONTO.

There has been an advance of 25c. per 
100 lb. in the price of dressed hogs, and live 
hogs have gone up 3734c. The supply of 
the latter is small and the market is strong 
with an upward tendency. There has been 
a heavy demand for hind quarters of beef, 
with a falling off in the trade for carcasses 
and front quarters, resulting in a decline of 
50c. to $1 in the last two named, and an 
advance of $1 in the first named. Our 
quotations are now as follows : Dressed 
hogs, 89 to $9.25 ; beef carcasses, $8 to
88.50 per 100 lb.; hind quarters, 89 5° to 
811 per 100 lb.; front quarters, 85-5° to
86.50 per 100 lb. ; veal, 7 to 8c. per lb., and 
lambs, to 10c. Select live hogs are 
worth 87-25. and lat and lights, 87 per 100 
lb. Choice export cattle are worth $6 to 87 
per 100 lb.' and lights, 85 to 85 75-

There lfas been an improvement in the 
demand for smoked meats, due to the 
warm weather setting in, and the busi
ness being done in lard is large. The 
prices are unchanged. Quotations fol
low : Long clear bacon, 11 to 11 '/2 c. ; 
smoked breakfast bacon, 14 >4 to 15c.; roll, 
12 to 1234c.; medium hams, 1334 to 14c.; 
large hams, 1234 to 13c.; shoulder hams, 
lie., and backs, 1434 to 15c.; Canadian 
heavy mess pork, 821.50; short cut, 823 to 
823.50; lard, in tierces, 11 to 1134c. per lb.; 
tubs, n'4 to 1134c., and pails, 11X to 
1134 c.; plate beef, ® 15.

MONTREAL.
The tone of the provision market has not 

greatly changed since our last report. There 
is a steady demand for hams, bacon and

CREAMERY 6Dairy I

'

% "î ‘ ■' •. -"i1 ■ V „

4
C. P. FABIEN

Manufacturer of Refrigerators ana Ice Chests. Diplomas 
awarded at Montreal, Toronto and Ottawa Exhibitions. 
Over 50 patterns to choose from. Proprietor of Aubin’s 
Patent Grocery Refrigerator, New Dominion, Imperial 
Dominion, special improved Dairy Palace for Hotels— 
all hardwood.

3169 Notre Dame St., MONTREAL.

SIEE, SLEE & CO.
Limited

Tower Bridge Brewery,
LONDON, ENO.

f English Malt 
I Vinegars.

Ontario Agents—

John W. Bickle & Greening,
HAMILTON mnd,TORONTO

From whom Samples and Prices can be obtained.

LARD
that is

PURE
IS LARD THAT SELLS.

And the progressive grocer will handle nothing else.

Order from us and quality and purity is guaranteed 
and your customers will appreciate your efforts to secure for them 
the best article on the market.

The Farmers’ Co-Operative Packing Co.
of Brantford, Limited.

From 3=lb. Tins up. Write for Price Lists.

All first-class Grocers and Provision dealers should handle the

“L. & S.” and 
“Imperial”

Brands of Smoked Hams, English Breakfast Bacon, Backs, Lard, Etc. 

The best and most favorably known brands on the market. 
They are delicious and appetizing. Once used, always used.

Fowler’s Canadian Company, Limited,
Pork Packers and Exporters, HAMILTON, CANADA.

Fowler’s Packing Houses: New York Office: Fowler’s English Houses:
Chicago, 111., Omaha, Neb. Produce Exchange Fowler Bros., Limited, Liverpool, Eng.
Kansas City, Kan., Hamilton Can. Building, N.Y. Fowler Bros., Limited, London, Eng.

- ALSO —

The L. & S. Rosemary Company, Limited,
Manufacturers of Jams Jellies, Cocoanut, Extracts, Baking Powder, Vinegars, Pickles, etc.

32 McNAB STREET SOUTH, HAMILTON, CAN.

'
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lard. Armour’s barrel pork has declined, 
and 50’s to 6o’s is quoted at 50c. less, now 
selling in small lots at #25.50. In the 40 to 
50 piece bbls. no quotable change has 
occurred.

The market for dressed hogs has been 
fairly steady. Butchers are still taking 
a fair jobbing lot, and as offerings are not 
large, prices have been easily maintained. 
Country killed stock is worth $9 to $9 50, 
and for fresh killed abbatoir stock $9.25 to 
#9.75 is being paid.

Both pure and compound lard have been 
in good demand. Fairbank’s " Boar’s 
Head ” brand of lard compound has been 
reduced Xc-> the tierce basis now being 
gtfc. We quote as follows : Heavy 
Canadian short cut mess pork, $23.75 
to $24.00 ; Chicago clear pork, $26.50 
for heavy and $25.50 for medium ; se
lected heavy short cut mess pork, bone
less, $22.00 to $22.50 ; hams, 13 to 
i4j£c.; bacon, 15c. ; lard, pure Canadian, 
$2.32^ to $2.35 per pail. Fairbank’s

Boar’s Head" lard compound, gtfc. tierce 
basis, with extras as follows : 60-lb. tubs,

‘4c. over tierce : 20-lb. tin pails, %c. ; 20- 
lli. wood pails, j£c.; 10-lb. tins, >ic.;
5-lb. tins, j^c. ; 3-lb. tins, %c. Snow
White and Globe compound, $1.95 per 
pail ; Cottolene, nj^c. for 2o lb. pails, 
and 1 tc. for 60-lb. tubs, for Quebec and 
Ontario.

ST. [OHN, N. B.

Sales of barrelled pork and beef are light 
at the very high prices which still hold. 
Still there is some movement. Smoked 
meats are high and the sale is a retail one. 
Lard is firm. There Is a fair movement, 
even at the full figures, in both pure and 
compound. In fresh beef the high prices 
still hold for best heavy stock, but light 
country beef is more freely offered and prices 
are rather easier. In veal, some very fine 
is now offered. Prices are firm. Lamb is 
now freely offered and is very good ; while 
full prices are asked, they are not so out of 
the way as in Western beef. Mutton is not 
in much demand. Pork has but limited 
inquiry, but is not largely offered. The 
price is high.

HALIFAX.

All kinds of beef and pork are still very 
firm and ruling high. Fresh beef is coming 
in a little better than a month ago, but only 
barely enough to meet the daily local 
demand. Purchases are being made in 
small lots, no carload lots apparently being 
available. American plate beef is quoted 
at $21, duty paid ; Canadian, $15. Ameri
can clear pork, duty paid, $25 ; mess pork, 
$22.50 ; P.E. Island mess pork, $22.50; 
thin mess, $21.50. Hams are quoted at 
15c. and rolled bacon at 13c. Lamb is 
coming in better, but price is still high.

retailing at 15c. Turkeys are scarce and 
best stock is quoted at 15c.

WINNIPEG.

Dressed and Cured Meats — The 
supply of grass-fed cattle has increased 
materially this week, and as a consequence 
prices are considerably lower. The top of 
the market is now 8^c., as against g%c. 
last week. Other grades run as low as 7j^c.

Veal is in good supply at 8 to 9c.; mut
ton, mainly Western, at 9c. ; spring lambs 
are still $3.50 to $4.50.

Cured meats continue in good demand, 
but without change of prices. Hams, 
14XC.; shoulders, to^c.; breakfast bacon, 
bellies, 15 j^c. ; backs 14c.; spiced rolls, 
ii%c. ; long clear, 12c.; dry salt backs, 
I2J*C.

PROVISION NOTES.

The assets of A, Daoust & Co., Montreal, 
have been sold.

P. A. Mallette & Co., butchers, Montreal, 
have registered.

Adams & Lee, butchers, Tilbury, Ont., 
have sold out to W. Cowley.

The Masterman Packing and Provision 
Co., Montreal, have registered.

Jos. Roy & Cie, provision merchants, 
Quebec, have registered a dissolution of 
partnership, and F. H. Roy is liquidating 
the business.

BUY
Star Brand

COTTON
CLOTHES
LINES

AND

COTTON
TWINE

Cotton Lines are as cheap as Sisal or Manila 
and much better.

For sale by all Wholesale Dealers 
See that you get them.

Another Opportunity.
TEAS—°ur special sale of Teas has ieen appreciated and we have 
decided to continue it until the 15th of this month, and are offering all 
grades, comprising Japans, Ceylon Blacks and Ceylon Greens at about first 
cost. This is an opportunity you cannot afford to miss. Samples and 
prices upon application.

VINEGARS—We can save you money when you are open to 
buy Vinegars. We guarantee the quality. Let us have an inquiry from you.

We are,

The R. & J. H. Simpson Co.,
WHOLESALE GROCERS AND TEA IMPORTERS, GUELPH, ONT.

i
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If you want to please your customers give them

JAMES’ “DOME” LEAD
It’s an old timer, but right
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QUESTION OF SUNDAY SELLING IN MONTREAL.

A
N interesting judgment in regard to 

Sunday selling in Montreal was 
given by Recorder Poirier on Mon

day, July 7, and if it be endorsed by all 
authorities it will appear that the Sunday 
selling by-law has, in several ways, overshot 
the mark. Twenty-one cases were con
sidered together ; some merchants were 
accused of selling one article and some 
another.

His Honor said, in effect, that the by-law 
either allowed the defendants to sell what 
they had or prohibited them from selling 
such articles, but, in the latter case, it was 
unconstitutional. He contended that if all 
the provisions of the by-law were to be 
applied it would be oppressive and arbitrary, 
and that its definitions were not clear 
enough to enable one to make distinctions 
between those who handled certain goods, 
and no others, during the week, and those 
who sold other lines—groceries, for instance 
—on week days, but confined their Sunday 

trade to those lines which the by-law 
allowed. The Recorder continued:

" The by law does not state if these per
sons who are selling all goods permitted or 
allowed under the by-law are carrying on 
such trade on Sunday only or on all days of 
the week. Would it be fair to deprive the 
defendants of the privilege granted by the 
amendment of June 2 because they would 
also sell other goods than those actually 
prescribed ? The court has to recall the 
circumstances known to the public when 
the amendment was passed.

It is known that in our mixed population 
the same ideas are not entertained by all. 
Some want all amusement, work, etc., 
stopped on Sunday ; others want to tolerate 
a certain trade on Sunday in the interest of 
the classs who go in for recreation and buy 
refreshments on that day only.

“ The amendment passed by council was 
adopted with a view of allowing certain 
stores to open on Sunday and to carry on 
what is known as a small retail trade. If 
the by-law allows the sale of fruit, cigars, 
etc., on Sunday only by those who do not 
sell any other things on other days of the 
week, is it arbitrary, oppressive and imprac
ticable ? The council has not mentioned 
tobacco, matches, cigar holders, newspapers, 
pipes, postage stamps or ice cream among 
the permitted goods. Are we to infer that 
all those things are prohibited ? Are we to 
say that 11 of the defendants shall be fined 
for selling tobacco, while others are per
mitted to sell candies and cigars ? If they 
can sell cigars, why not cigarettes, cigar 
holders, candies, etc.? If merchants are 
allowed to sell tobacco, cigars, why debar

them from selling tobacco in plugs or pack
age, or chewing tobacco or snuff ?
“Shall we say that people have to be 

condemned to chew cigars or that people 
smoking pipes have a less right than those 
indulging in cigars j"

“ And if the second article of by-law 281 
means anything, why does it say that pur
chasers shall be allowed to remain in stores 
or adjoining rooms during the time required 
to make and consume the purchase ? If a 
man is allowed to buy a cigar how can he 
be prevented from consuming that cigar in 
one of these rooms ?

" Applying to this matter all the principles 
which govern the making of by-laws I think 
that if its validity were tested before the 
Superior Court it would be quashed as being 
oppressive, arbitrary and illegal.

“ By-law 222 concerned the early closing 
of shops, and it made an exception in favor 
of pipes, cigars, newspapers, etc., although 
in its provision the establishments that 
could be kept open on Sundays were not 
much more clearly defined than under by
law 281 now under discussion.

“ The defence claim to have done 
nothing but what was required by law and 
only what was permitted. I must adopt 
this view of the case because the contention 
of the city would lead us to absurdities, 
unjust dircrimination, oppression, injustice 
and a result altogether opposed to what the 
framers of the by-law had in view at the 
time it was prepared.

“ It has been urged that the spirit of the 
by-law rather than the letter should be con
sidered. I quite agree with that.

“ I do not see what line is to be drawn 
between storekeepers who need to keep open 
on Sunday in order to meet their business 
demands and those whose business does not 
demand Sunday trading. I do not think 
that it is fair that one citizen should be 
branded as inferior to his fellows because 
bis business requires him to do Sunday 
trading.

" I do not wish to conflict with the religious 
authorities of the city, and I desire that the 
police shall do all in their power to have 
Sunday observed in a condition satisfactory 
to all classes and nationalities and compati
ble with requirements for the comforts 
governing modern existence.

“ I do not see any other decision can be 
given than the dismissal of the 21 actions of 
June 3 last.”

DID NOT DELIVER GOODS.
Damages to the extent of $326.40 were 

allowed to James Rutherford, tea merchant, 
of Montreal, in the action be took against

J. J. Macy, New York, for the latter'» laituie 
to deliver a consignment of Japan tea. Mr. 
Macy was unable to deliver the promised 
tea, but offered another grade with #250 
damages, which was not accepted, and the 
courts decided as above.

A MERCHANT KNIGHTED.
Sir Robert Boak, as President of the 

Legislative Council, has done much service 
for the Province of Nova Scotia, and 
deserves his knighthood.

Sir Robert was born in Leith, Scotland, 
on September 19, 1822. His father,
Robert Boak, of Shields, in the county of 
Durham, Eng., on his retirement from the 
army, became an officer in Her Majesty’s 
Customs in Halifax in 1837, and retained 
that position until he was superannuated.

The present knight came to Halifax with 
his father in 1831, and in 1847 became a 
member of the firm of John Esson & Co., 
wholesale grocers. In 1854, he retired 
from that firm and formed the firm of 
Esson, Boak & Co., and engaged in the 
West-lndian trade. In 1864 this latter 
firm was dissolved, and he then continued 
business in his own name, and under the 
firm style of Robert Boak & Son, until 
1875, when he retired from business. Sir 
Robert became a member of the Legislative 
Council in 1872, his commission as M.L.C. 
being dated February 20 ; on March 20, 
1878, he was appointed president of that 
body. He was a member of the Govern
ment and treasurer of the Province from 
December 1877 to October 1878.

It will be seen that Sir Robert Boak has 
been for 30 years a Legislative Councillor, 
24 of which he has presided over the 
second chamber. His services well entitle 
him to be marked out for the honor of 
knighthood now conferred.

COLOMBO TEA AUCTION.
Dodwell & Co., Limited Colombo, 

under date of June 4. write as follows 
regarding the previous tea auction of 19,175 
packages, 1,526 784 lb. brought forward 
15,187 packages, 1,384,289 lb. were sold. 
The sale passed off with a brisker tone than 
last week. Common leaf teas were in better 
demand at steady rates, but biddings for 
medium kinds were irregular, and in many 
cases easier. Good tippy broken Pekoes 
attracted attention, and the finest sorts sold 
well, while common to medium kinds show 
no improvement. Dusts and fannings 
remain in strong demand at previous rates. 
(Quality is poor. The average price for the 
sale held on June 21, was 33:., against 34c. 
for the previous week. The total exports 
to the United Kingdom for May were 
9,750,000 lb., and the estimate for June is 
12,500,000 to 13,000,000.
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Have you tried their new

Cheese Wafers ?

Christie,
Toronto

Brown k Co.,
Limited

and Montreal.

“Christie’s” Biscuits have 
stood the test of over half a cen
tury, and are acknowledged to 
be the standard of purity and ex
cellence.

Fac-Similé of "Jumbo " Tin.

THE CANADIAN GROCER

Consumer LooksThe

N^fo The Dealer
to furnish him or her with the very best articie that can be purchased for the money they expend 

If the dealer fails in this a good customer may be sacrificed. Every dealer should know that in

Boeckh’s Brooms and Kitchenware, 
Bryan’s High-Class Brushes,
Cane’s Unrivalled Wooden ware

they not only furnish to their customers the very best goods that can be made in their respective lines, 
but they afford at the same time the largest margin of profit. Satisfaction to dealer and consumer 
guaranteed.

If our representative does not visit your town, write us, and we will, if possible, arrange for him to 
call upon you, or we will send you quotations and full particulars of these goods by mail.

UNITED FACTORIES, We have opened a new London ware
house so that we can ship all goods 
for Western Ontario direct from that 
branch.

65 Dundas Street, London.

Limited,

Head Office : TorontoOPERATING :
Boeckh’s Toronto Factories. 
Bryan’s London Factories. 
Cane’s Newmarket Factories.
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THE GROCERY CLERKS’ PICNIC.

T
HE annual excursion and picnic of 

the Grocery Clerks’ Association of 
Montreal was held on Sunday, 

July 6, and was one of the most successful, 
from all standpoints, of any yet held. Over 
500 persons left the Windsor station in the 
morning for the historic old village of 
Carillon, and from the beginning to the end 
of the journey the trip was one of unalloyed 
pleasure. About to o’clock the train 
arrived at Point Fortune, where the excur
sionists went on board the steamer John for 
Carillon. A good part of the population 
of the town turned out to welcome the 
visitors. Houses were decorated throughout 
the place, and everybody stood ready to 
make the excursionists enjoy themselves to 
the utmost.

A banquet was served in the Hotel 
Gauthier, at which Mayor IJ. Murphy, of 
Carillon, attended and made a speech of 
welcome. Mr. Z. Martineau, president of 
the association, responded. Owing to the 
limited time, the toasts were limited to one, 
that of “ The King,” which was proposed 
by Mr. J. O. Levesque.

The party then repaired to the spot chosen 
by the organization committee for the 
games. This was some distance from the 
village, on the banks of the Ottawa River. 
The sports were keenly enjoyed, and were 
participated in by many of those present, 

f ollowing is the list
Ra< c of chairmen of committees— j , K. Dubord ; 
K. J ur^con ; 3, Kobichaud ; 4. G. J.. Desaui-

Kac for members of committees— j , K. burgeon;
- J*. Dubord. 3 j. ]• Kobichaud

Grocers' race—j. Joseph kabv ; 2 A. j. Martin, 
3, ( .. Demers.

Race of members of Association—1 N. Lalonde; 
2 i*'. Dubord ; 3 L. 'burgeon.

Ladies’ race j, Mme. Berta Lambert; 2, Mine. 
Villeneuve , 3, Mme. Gauvreau.

< arters' race—1, M. jardon ; 2, A. Lalonde ; 3, 
P. Cote.

Boys' race—j Arm. Lupien ; 2, J. Crevier , 3, 
P. Levesque.

Sack race—1 J. Cote, 2 h. Dubord ; 3, A.
Gauvreau.

Pipe race — 1, 11. Chartier-; 2, 1*. Dubord; 3, K. 
Cote.

Three-legged race—1, J L. Forest and M. C. 
Gadbois; 2. J*. Duboid and A. Charest ; 3, J. 
Raby and G\ Demers.

Needle contest—1. |. Raby ; 2, A. Charest , 3, 
J !.. Charest.

Time contest—1 M. C Gad hois.
Throwing weights—j P Ladurantaie ; 2, J L. 

Kobichaud ; 3, M. Jordan.
bat men’s race—1, C. Levesque ; 2, G. L. Des- 

aulneirs ; 3, O. Bergeron.
Consolation race—1, J. W. Walker.
Race for cheese—1, O. Legeure.
Girls’ contest (catching suspended bottle with 

eyes bandaged j- j Mile. Sarah I,am ere ; 2, Mile. 
Villeneuve

Eating pie, with hands behind back — 1, A. 
('barest , 2, M. Lalonde ; 3, M. C. Gadbois.

Eating soda biscuit—1, A. Charest.
Run and 3 jumps—1, M. Gordon ; 2, A, Gauv 

reau ; 3, S. Gadbois.
Single jump—A. Gauvreau.
The judges were : Messrs. E. Belanger, 

Louis Gauvreau, J. B. Poirier, Jos. Thouin, 
A. E. Cardinal and J O. Levesque. These 
gentlemen performed their duties most 
creditably. Indeed, all the officials con
nected with the organization of the day’s 
programme are to be complimented.—J. C. 
Marchand.

OTTAWA TRADE GOSSIP.
US I NESS at Ottawa has been good. 
The past week’s warm weather has 
made things better, particularly with 

the fruit business. Sugar is selling fast, 
the demand, owing to preserving time being 
on, is great.

Strawberries look as if they were about 
done, as the arrivals from the west are 
becoming less. Locals have been coming 
in well, but growers say they will not last 
long.

Raspberries made their lirst appearance 
this season last Saturday, and sold high, 
but as receipts have increased since prices 
are lowering.

It has been remarkable how steady the 
price of strawberries has kept this year. 
Ever since American berries started to 
come there has only been one day that the 
market broke. It looks very much as if 
G. W. Hurst made good arrangements to 
bring in the right quantity each day.

Two carloads of what had been No. I 
bananas arrived Monday night in horrible 
shape. They were two days longer on the 
road than they should, and were completely 
cooked. They were sold, however, on 
Tuesday afternoon, and brought from 15c. 
to $1 per bunch. A car of Californian fruit 
was sold Tuesday also, and prices were 
very good. Peaches brought $1 to $1.35 ; 
plums, ft.65 to #2.55 ; apricots, 90c. to 
$1.10; apples, jU.55 to #1.75 ; cherries, 
$1.50 to #1.75. Wednesday a car of 
Californian vegetables was sold, and prices 
were very unsatisfactory. Green beans sold 
at 65 to 80c. per basket ; cucumbers, $1.55 
to J1.65 ; tomatoes, #1.25 per 4-carrier 
crate, and new potatoes, $3.05 to 83.15 per 
bbl. It would have been a different story 
had they arrived a week sooner, but 
potatoes, beans and cucumbers can be 
bought on the market here at much lower 
prices than last week.

At the Cheese Board last Friday after
noon, 1,836 boxes were registered for sale,

of which 1,510 were white and 326 colored. 
The offerings sold for and 9 j^c.

On the market, potatoes took a drop 
to day from the enormous prices paid the 
last few days. They could be bought easily 
at 81 per bag, and new ones at $1 per bush.

Oats are scarce, 52c. being the price 
paid.

Mr. Hodge, of Chase & Sanborn, is in 
the city, also Mr. McGregor, of J. O. 
Wilson & Co., and Mr. Maclette, of Park, 
Blackwell & Co.

Next Monday evening the regular meet
ing of the Ottawa Retail Grocers’ Associa 
tion will be held in the rooms at the Ottawa 
Fruit Exchange, Nicholas street. All re
ports in connection with the excursion will 
be received. The early closing on Saturday 
night and other important questions will be 
discussed. A full attendance is looked for.

The Ogilvie Milling Co. have removed 
from Queen street to Sussex street. They 
find it necessary to carry stock for the con
venience of wholesale dea'ers. Heretofore 
they only had an office, but now their office 
and warehouse is together. Mr. A. E. 
Forde, their new manager here, is an old 
Ottawa boy, having left here some years 
ago for the West and was in the employ of 
the same company there, and was recently 
promoted to take charge of this office. He 
reports business exceedingly good.

MADE CHEESE ON SUNDAY.

On June 27, Charles McDride, of the 
Forest Mills factory, laid a complaint against 
James Ansley for making cheese on Sunday. 
The magistrate at Napanee found Ansley 
guilty and fined him the minimum penalty, 
81 and costs, ruling that the making of 
cheese on Sunday was not a work of 
necessity.

p. McIntosh & son’s mill burned.

Just as we are going to press we learn of 
the destruction by fire of the mill of P. Mc- 
Mclntosh & Son, flour and feed merchants, 
etc., Front and George streets, Toronto. 
The fire broke out on Thursday morning, 
July 10. The loss to the property of Messrs. 
McIntosh is about 840,000 to 850,000.

The most serious part of the conflagration 
is the loss of five firemen of the Toronto 
Fire Brigade, who were killed by the falling 
of the walls on the east side of the burning 
building.

Messrs. McIntosh this spring purchased 
the business of The Ireland National Food 
Co., Limited, and were shortly about to 
transfer their entire business to their new 
premises.
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THERE’LL BE A RUSH
Shortly for Camping, Picnic arid General Holiday 
Supplies ------------- ARE YOU PREPARED F"OR IT ?

THE

WHOLESALE IMPORTING 
AND MANUFACTURING GROCERS

EBY, BLAIN CO., LIMITED

TORONTO.

Our Stock was never more replete than at present, with every variety of Canned, Preserved, 
Concentrated and Potted niceties and delicacies of the best sorts, including many lines handled 
exclusively by us, at right prices.

SEE OUR TRAVELLERS OR WRITE US -- WE WANT YOUR ORDER.

JUDGMENT IN YEAST CASE.

IN the Trial Court, Toronto, on July 9, 
Judge Street gave judgment in tbe case 
of Gillett vs. Lumsden, for infringe

ment of registered trade mark, ' ‘ Gillett’s 
Cream Dry Hop Yeast.” The facts as 
found by the trial judge are as follows : 
1‘laintiffs sold large quantities of goods with 
the said label thereon from 1877 down to 
the year 1885. when they began selling the 
same goods marked "Royal Yeast,” and 
gradually gave up the sale of those marked 
" Cream Yeast,” although they still kept 
the original labels in stock and affixed them 
to the packages upon the rare occasions 
when "Cream Yeast” was asked for. 
In January, 1901, defendants began to 
sell yeast cakes under the name 
" Jersey Cream Yeast," put up in 
packages marked with defendants' own 
name as manufacturers. The defendants 
swore that when they adopted the name, 
"Jersey Cream Yeast," they did not know 
that any other article called " Cream 
Yeast ” was on the market. In May, 1901, 
plaintiffs wrote to defendants, warning them 
against continuing the sale of their "Jersey 
Cream Yeast” under that name, and 
threatened proceedings. The defendants 
replied, refusing to withdraw the article from 
sale. Since 1892, defendants have owned 
a trade mark for baking powder, being the 
words, "Jersey Cream Baking Powder,” 
but defendants had never applied the words 
"Jersey Cream” to yeast cakes. It was 
held, that the words "Cream Yeast” are 
not the proper subject of a trade mark, 
being common words of description ; also 
held, that plaintiffs are entitled to suc
ceed upon the ground that their yeast 
had long ago acquired a reputation 
in the market under the name " Cream 
Yeast,” and that such name is their 
property, as against other persons seeking 
to use it for selling other goods of the same 
character ; and that the evidence that

plaintiffs had not for some years before 1901 
sold many boxes of the article does not 
show an abandonment of the right to use 
the name in connection with the goods, 
for plaintiffs have always been prepared to 
furnish the label upon the few occasions 
between the end of 1894 and the beginning 
of 1901 when it was asked for.

Judgment granted, declaring that defend
ants, by using the word " Cream " as 
applied to their yeast, have infringed 
plaintiffs’ rights, and granting a perpetual 
injunction restraining defendants from doing 
so. Defendants to pay the costs of the 
action.

HINTS TO BUYERS.
Contributors are requested to send news only not puffs of 

goods they handle, or the arrival of standard goods 
that everyone has in stock, or that they are offering 
goods at close figures, or that they have had an 
unusually large sale this season.

HP. ECKARDT & CO. are offering 
a line of pickles in patent top 

• bottles, to retail at toe.
W. H. Gillard & Co. have, this year, 

again the agency for “ New York ” ginger 
ale.

Canned apples are scarce, but H. P. 
Eckardt & Co. are still offering some.

A. F. MacLaren Imperial Cheese Co. 
have a few boxes of fine old colored cheese 
to offer.

A new lot of Dixon’s carburet of iron 
stove polish is in store with W. H. Gillard 
& Co.

Buyers of raisins will do well by commu
nicating with H. P. Eckardt & Co.

E. D. Marceau is offering this week too 
half-chests Japan teas, which are extja 
value at 19c.

The Eby, Blain Co., Limited, report an 
active demand for " Horseshoe ” salmon 
in the flat >4-lb. tins, they having sole con
trol of the sale of this size.

W. H. Gillard & Co. report they are 
showing exceptional results in the sale of 
their "Aroma” coffee in J4 and 1 lb. tins.

The Eby, Blain Co., Limited, have just 
introduced a new line of " Gold Medal ” 
corn syrup in 2, 5, 10 and 20 lb. tins, 
which bids fair to become a very popular 
seller.

INDUSTRIAL GOSSIP.
Those having any ltenu. of news suitable for this column 

will confer a favor by forwarding them to this office 
addressed to the Editor.

With a total capital stock of
MANUFACTURE *2’000-000 Th= N°rthe™

cereals Cereal Company, Limited, 
has been granted incorpora

tion. The objects of incorporation are to 
manufacture, purchase, deal in and hold 
cereals and cereal products and by
products, to carry on the general business 
of manufacturers and dealers in cereals and 
the products and by-products thereof ; to 
acquire hydraulic, electric or other power ; 
to utilize it and dispose of their surplus 
power ; to sell or dispose of property ; and 
with the funds of the company to buy or 
purchase shares in any other company or 
corporation. The incorporators are the 
following : Robert Stuart, Chicago, 111., 
manufacturer ; Walter Donald Douglas, 
Cedar Rapids, Iowa, manufacturer ; James 
Steller Lovell, accountant : Wrn. Bain, 
bookkeeper, and Ernest William McNeill, 
clerk, all of Toronto.

SOMETHING NEW IN CHEESE.
The MacLaren Imperial Cheese Co., of 

Toronto, is taking control of a new method 
of placing our Canadian cheese before the 
consumer. The cheese is put up in blocks 
weighing about 12 lb. each, and each block 
is marked off into >4-lb. squares. It is 
wrapped in white cotton, and a wax cover
ing is also put over it. No rind or skin can 
form on the cheese, and in this way there is 
no waste in cutting, either for the retail 
grocer or the consumer. The cheese is 
manufactured in one of our best Canadian 
factories, and it is of the finest quality. 
Grocers should make themselves familiar 
with this as soon as possible. See the 
company’s advertisement in this issue.

y
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In Business 
To Hake Honey ?

The grocer who sells
pure, white, dry, crystaline Windsor Salt is absolutely sure of satisfying 
the man or woman who buys it. Satisfaction is a pearl of great price, 
but you can't measure it in dollars and cents, because you can’t sell it. 
Since “Windsor Salt” and “satisfaction” mean exactly the same thing, you 
sell a pearl of great price when you sell Windsor Salt.

If you are in business to make money there is no safer way to do it 
than to sell the best of its kind in staple goods—Salt is one of the staples.
Windsor Salt is best by test !

Windsor Sait Will Help !
The Canadian Salt Co., Limited, Windsor, Ont.

No. 23. COLES
COFFEE

MILLS

under 
Counter 
Mill

List Price, 
$62.00.

Our Grinder»
wear longest.

TODHUNTER, MITCHELL & CO., Toronto.

COLES " CO., ■»

None better for 
Granulating or 
Pulverizing.

Our mille will 
Pulverize with
out heating Cof
fee.

Every Coles 
Coffee Mill has a 
Breaker that 
breaks the Coffee 
before it enters the 
grinders, thus re
ducing wear of 
grinders.

A GREAT 
LABOR-SAVER.

A Good Reputation 
A Good Past 
A Good Present 
A Good Future 
The Canadian Grocer 
Montreal and Toronto 
And all over Canada 
Once a week
Carries Lots of Advertising 
Because
It pays Advertisers

The Canadian Grocer 
Montreal and Toronto

32967^19
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■ WHEN WRITING ADVERTISERS 

PLEASE MENTION THAT YOU SAW 

THEIR ADVERTISEMENT IN THIS PAPER

UNSATISFACTORY CHEESE.

T
HE following cable was received by 

the Montreal Hoard of Trade from 
the Bristol, Eng., Provision Trade 

Association : " Monteagle cheese arriving
unripe. Most prejudicial. Can you induce 

factories and shippers to hold on shelves 
longer r "

obtain the highest price for their goods, 
regardless of future consequences, seems to 

be that most factories lack proper storage 

facilities. The cheese should be allowed to 

cure in a temperature not greater than 60 

deg. Fahrenheit, if the best quality is to be 

procured, while not less than two weeks in 

the curing-room is necessary to allow the 

cheese to ripen sufficiently to be shipped. 
According to Mr. A. W. Grant, a Montreal 
exporter, there are scarcely a half-dozen 

factories throughout Canada with proper 
storage facilities for curing the cheese, and 

makers were consequently afraid to hold 

their goods for any length of time for fear 
of it spoiling on their hands.

Mr. P. W. McLagan, president of the 

Montreal Produce Merchants’ Association, 
had no doubt but that a large proportion of 
the Monteagle" s cheese cargo was altogether 
too green. The demand for cheese for 
export account at the time was very good, 
and makers, as well as some shippers, were 

in too great haste to place the goods on the 

market.
The export cheese trade of Canada 

exceeds $20,000,000 in value, and it is 

most regrettable that greater care is n^t 
taken to preserve it. Our export butter 
trade once sank into insignificance because 

of the inferior character of the goods which 

were shipped to Great Britain, and unless 

some drastic steps are taken to prevent the 

shipment of inferior cheese there is danger 
that we may have a like experience in this, 
one of our most important articles of 
export.

HOLIDAYING IN THE MARITIME 
PROVINCES.

Complaints in regard to Canadian cheese 

being sent to England before being suffi
ciently cured have been heard before on 

dilferent occasions, but there seems to have 

been no decided stand taken to prevent the 

recurrence of this state of affairs. The 

Monteagle sailed from Montreal on June 6 

with some 15,000 cheese on board. The 
price paid for cheese just previous to that 
was around 11c., and factorymen were 

anxious to get rid of their make at these 
figures, with the result that a good deal of 
cheese was sent out in a green condition.

The trouble, besides the fact that in 

many cases factorymen were too eager to

I
T is gratifying for The Canadian 

Grocer to note that business men in 

Ontario are taking more interest in the 

Maritime Provinces as a summer resort.
There is undoubtedly no part of this 

continent which affords greater attraction 

for tired business men who are seeking a 

holiday. The scenery is grand and the 

climate delightful and bracing, and there 

is a variety of sport for those who are fond 

of the rod or gun.

The tourist associations, such as those 

at St. John and Halifax, as well as the 
Intercolonial Railway, are doing a good 

work in acquainting the west with the

attractions which the Maritime Provinces 

afford as a summer resort. There is still, 
however, a great deal to be done in this 

respect, for we find in conversing with 

business men in the west, who are thinking 

of taking trips to the Maritime Provinces 

during the summer months, that they have 

very little definite information as to routes, 
hotels, etc.

AN UNJUST INSINUATION.

I
N his address of welcome to the con

vention of the ironmoulders in To
ronto on Monday, Mayor Howland 

insinuated that President Ames, of the 

Toronto Board of Trade, and his fellow 

associates who were instrumental in securing 

a settlement of the street railway strike, 
were merely a committee representing the 

Street Railway Co. This was a most 
unfortunate statement for His Worship to 

have made, as it is well known that but 
for the business-like way and untiring zeal 
of the representatives of the Board of Trade 

the strike would not have been settled when 

it was. And this would not have been the 

worst feature of the situation, for after the 

rioting which had taken place on the 

Sunday previous to the settlement of the 

strike, it is no telling what might have 

happened, as there were undoubtedly a 

large number of hoodlums, sympathizing 

with the strikers, who were ready to do 

almost anything to prevent the cars being 

run by any other than union employes. 
Besides this, there was the great incon
venience which the public would have 

suffered from long stoppage of the street car 
service.

His Worship has heretofore not resorted 

to the methods of the ward politician in 

public affairs. If there has ever been a 

gentleman occupying the position of chief 
magistrate in Toronto it is Mayor Howland, 
but one cannot think otherwise than that 
in the present instance he has dropped 

what has hitherto been his practice, and 

followed a course more akin to that of the 

professional or ward politician.
It may not have been that he was talking 

for votes, but it looks extremely like it 
indeed, and we very much regret that he 

has tried to belittle the successful efforts of 
a body of business men whose sole object 
was the pubjic good.
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WANT GRAIN AND LUMBER ON THE FREE LIST.

R
ECIPROCITY with Canadais a ques

tion that is likely to receive some 
attention at the next session of the 

United States Congress. At any rate, the 
Minnesota delegation in the House of 
Representatives seem bent on seeing that it 
does receive attention. It was intimated a 
few days prior to the adjournment of the 
House that a B ill would be introduced in 
favor of reciprocity and putting Canadian 
lumber, wood pulp and grain on the free 
list. It was, however, finally deemed 
advisable to leave the question in abeyance 
until next session, as it was felt that no good 
would be done to the cause by any such 
formal action at present. In the meanwhile, 
it is proposed to prepare plans and inaugur
ate a vigorous campaign next season in favor 
of reciprocity with Canada. In order to over 
come the difficulties and delay entailed in 
an ordinary reciprocity treaty, the proposal 
appears to be to call upon the Joint High 
Commission to look into the question and 
recommend some satisfactory arrangement.

Hitherto the centre of the movement for 
reciprocity with Canada has been in the 
New England States with the business 
interests in New York a strong supporter of 
the idea. It is, therefore, significant to see 
the movement obtaining such headway in 
the Northwest. The motive, however, is 
not the same in the west as it is in the east. 
The advocates of reciprocity in the west 
want Canadian lumber, wood pulp and 
grain, the last named for grinding into flour 
in the mills at Minneapolis. They are not 
much concerned about the question of pro
tection to the manufacturing industries of 
the country. The manufacturers in the 
east, however, are very much interested in 
this particular. They want protection and 
want it just as high as ever, but they want 
the Canadian market as well. They are 
extremely generous in regard to the shadow, 
but the substance they grapple to their 
breast with zealous hands.

Even in the west, where the reciprocity 
idea is said by the Washington correspond
ent of The Journal of Commerce, New 
York, to be growing, the farmers are likely 
to set their laces against the proposal to 
admit Canadian lumber and grain at lower 
rates of duty.

Canada’s expert of wheat to the United 
States last year was only 53,186 bushels. 
Of grain of all kinds, except beans, the 
quantity was only 463,233 bushels, while 
the total to all countries was 25,282,512 
bushels, of which 9,738,758 bushels were 
wheat.

Taking lumber and manufactures thereof 
the value of the exports to the United 
States in 1901 was $13,176,717, which was 
about $3,000,000 less than five years 
before. The total value of our exports to 
all countries last year was about $33 000,000, 
and our best customer is Great Britain, 
which in 1901 took $17,301,960 worth, an 
increase during the five years of almost the 
same amount as the decrease during that 
period on United States account.

At present the United States Customs 
duties on grain, pulp and lumber are as 
follows : Barley, 30c. per bushel ; buck
wheat, 15c. per bushel ; oats. 15c. per 
bushel ; rye, 10c. per bushel ; wheat, 25c. 
per bushel; mechanically ground wood pulp, 
one-twelfth of one cent per lb.; chemical 
wood pulp, unbleached, one-sixth of one 
cent per lb. ; ditto, bleached, one fourth of 
one cent per lb. ; sawed boards, planks, 
deals, etc., $1 to $2 per 1,000 feet.

With a material reduction in the United 
States duty on those articles our exports to 
that country would undoubtedly increase. 
But we see nothing to anticipate in the near 
future any such reduction. No matter how 
earnest the Minnesota delegation in the 
House of Representatives may be, there 
are contending forces in the United States 
which are stronger than they.

Economically closer trade relations be
tween Canada and the United States are 
desirable. But, unfortunately, political 
exigencies transcend economical require
ments.

GROCERIES AT SUMMER RESORTS.

HE summer resort trade in groceries 
is gradually becoming more im
portant. Canadians, as their wealth 

increases, are yearly going to summer 
resorts in increasing numbers. It can 
scarcely be said, however, that the number 
of merchants who make a specialty of

catering to this kind of trade has increased 
in proportion. The most progressive mer
chants catering to this trade so far appear 
to be departmental stores, which seems to 
us a pity.

As a rule, the prices obtained for the 
goods supplied at these summer resorts 
insure a much better profit than can be 
obtained in the towns and cities, where the 
competition is naturally keener. It is, 
therefore, worth seeking.

Some of the houses which cater to this 
kind of trade get out a neat little illustrated 
booklet giving prices, etc., in regard to the 
goods they handle. This appears to be a 
successful way in getting at the summer 
resort trade, but this is only one of the 
many methods which might be employed.

This summer resort trade is woith the 
attention of the merchants in every locality 
where such trade is to be secured.

A WEAKER BUTTER MARKET.

A
FTER continuing steady for over a 

month the Toronto butter market 
is commencing to weaken, and, 

although no quotable change has been made 
in prices, the tone of the market is consider
ably easier. This is a reflection of the 
conditions of the English market for butter, 
which recently showed a decline, and now 
English buyers are unwilling to offer holders 
on this side of the water prices large enough 
to give shippers here a safe margin in laying 
down the Canadian butter on English soil.

The cause of this depreciation in the price 
of butter in the Old Country it is difficult to 
get at exactly, but holders there seem to 
have on hand fairly large stocks of this 
product.

The exports from Canada have been 
steady all spring, and Canadian creamery, 
which this year has been of excellent flavor 
and possesses good keeping qualities, has 
made for itself on the British market a 
reputation that commands a large trade. It 
is stated on good authority that Canadian is 
now the best butter on exhibition there, and 
that Danish, once so formidable, is not 
pressing it hard at present.

An improvement in the weather in Eng
land and consequent improvement in the 
pastures there has resulted in a larger 
make of butter than was expected earlier in



the season, and this has had something to 
do with the recent decline.

According to the latest reports Canadian 
creamery is selling freely on the London 
market at 98 to 100s. per cwt. for the finest.

Around Toronto and westward the 
recent rains, combined with the warmer 
weather, have had the effect of much im
proving the pasture and a large make of 
butter is the result. The deliveries on the 
Toronto market are large and buyers 
are placing quantities in storage for future 
sales. Some inquiries are being received 
from Old Country buyers, but the com
plaint is that the prices offered, as men
tioned above, are not sufficiently high 
to enable a good export business to be done 
with profit to the exporter.

TRADE IN COUNTRIES OTHER THAN OUR OWN.

When the members of trades unions 
strike business frequeottjfgets a black eye.

ONTARIO FRUIT IN THE WEST.

A COMPLAINT has just been made to 
the Agricultural Department at 
Ottawa by one of its fruit inspectors 

in Manitoba and the Northwest Territories 
regarding dishonest packing of Ontario 
apples. This only corroborates what the 
Manitoba correspondent of The Canadian 
Grocer has from time to time said in 
regard to this matter, and, in spite of the 
precautions which the Government is taking, 
the practice does not yet appear to have 
been discontinued.

It is to be hoped, however, that during 
the ensuing season, now that the Fruit 
Marks Act is in operation, and has been 
made more effective by recent amendments, 
that such steps will be taken as will prevent 
the continuance of those dishonest practices. 
Although they are our own countrymen, 
some of the fruit dealers in Winnipeg and 
other centres in the West are so dissatisfied 
<ith their experience with Ontario fruit that 
they prefer to give their business to the 
United States. This is most regrettable, but, 
certainly, in view of the circumstances, they 
can scarcely be blamed.

With a vigorous enforcement of the law 
and the exercise of care by shippers, who 
are really not the ones responsible for the 
dishonesty, the bad name which Ontario 
fruit now has in the West should in time be 
overcome.

SALMON AND LOBSTERS IN LONDON.

B
USINESS in salmon continues good 

and valuations for all grades are 
very firm, with a tendency to ad

vance. There has been a strong feeling 
in the wholesale trade for some little time 
that prices sooner or later must show an 
improvement, and any reliable parcels that 
importers wished to sell at a reasonable 
figure have been secured. Although the 
weather since the beginning of the year has 
not been indudve to a large trade in this 
article, yet the deliveries from the wharves 
have been on a very large scale, thus prov
ing its relative cheapness compared with 
any other class of provisions in the market. 
There is a good steady trade doing in 
lobsters, and packers this year, as far as 
arrivals up to date are concerned, are to be 
congratulated on their excellent deliveries 
as regards quality. Quotations for choicest 
quality goods again this year are very high, 
but it is satisfactory to note that for once the 
quality is meeting with the approval of the 
buyers. —- Produce Markets' Review, 
June 2t.

STRONG PEANUT OUTLOOK.

Writing from Smithfield, Va,, the Gwalt- 
ney-liunkley Peanut Co. have the following 
on the situation in peanuts : “ A few months 
ago we intimated that 5c. per lb. would be 
refused for fancy hand-picked peanuts be
fore August 1 ; it now seems mote than 
probable this suggestion will become a 
reality. A careful investigation shows there 
aie in Virginia and North Carolina less than 
200,000 bags Virginia peanuts ; the require
ments of the cleaners average 75,000 to 
100,000 bags per month. There are four 
and a half months before new nuts will be 
in condition to market with safety ; making 
due allowance for stocks in the hands of 
jobbers, and wholesale dealers, it is very 
apparent that supplies will be exceedingly 
scarce, if not entirely exhausted, before 
October 1.

“ Present prices will cut no figure in con
sumption ; a year ago, fancy hand picked 
goods sold freely at 4>£c., while stocks 
exceeded 500,000 bags ; besides, the relative 
price of peanuts now is below many other 
products. The few farmers and country 
speculators who have goods are not dis
posed to sell except at prices that leave no 
margin of profit if worked at to-day’s 
quotations for cleaned goods. Commission 
merchants in Norfolk and Petersburg have 
nothing to offer except a few lots of old 
goods, most of which are scarcely fit to 
shell and worthless for any other purpose.

• ■ Stocks of Spanish have rapidly reduced ;

supplies are far short of July 1 last year, 
while the price of No. 1 Spanish shelled is 
% to per lb. less. This situation is 
not likely to remain very long, and well- 
informed dealers expect 6c. or more before 
the season closes. The growing crop is 
not showing up well in some sections ; the 
plants are small ; a good many fields have 
poor stands, owing to cold weather and 
lack of moisture. Some farmers are now 
planting or replanting with the prospect of 
only a light harvest ; in other sections 
prospects are better.”

SITUATION IN CURRANTS.

The market for currants is only moder
ately active, and as some first hand sellers 
continue to show anxiety to quit their 
remaining stocks, prices remain barely 
steady. This position, when viewed in 
connection with the very moderate dimen
sions of remaining universal stocks, may be 
partly explained by the desire to clear up 
outstanding accounts, and start fresh for 
the coming season, but it is probably also 
due to the general anticipation, failing 
accident, of an abundant yield from the 
crop which is now growing, These indica
tions are constantly confirmed by the latest 
reports, which indicate favorable climatic 
and other .conditions. Even thus early, 
a moderate quantity of the new crop has 
been sold in both Germany and England 
for August and September shipment. 
Present prices are low enough to tempt 
buyers who are carrying very small stocks 
of existing currants ; and, if no damage 
ensues during the next twc-and-a-half months, 
the new season will open with very reason
able rates. This is a matter for congratula
tion for all concerned ; relieving as it does 
buyers from the necessity of too much 
caution in operating, through fear of a fall 
later on, and, indeed, inducing them to buy 
freely for their requirements, with the added 
prospect of the probability of a market 
turn. In spite of the small actual volume 
of the London stock, the market is not 
suffering greatly from want of selection, if 
the finest qualities and also small currants 
are excepted. — Produce Markets’ Review, 
June 21.

TO PREPARE FOR EXCURSION.

The regular monthly meeting of the 
Toronto .Retail Grocers’ Association will be 
held on Monday evening, July 14, at St. 
George's Hall, Elm Street, Toronto, and 
the chief business will be the completion of 
arrangements for their annual excursion. 
Several new members will probably be 
admitted.

mm

THE CANADIAN GROCER



24 THE CANADIAN GROCER

CANADIAN GOVERNMENT FIGURES.
They do not lie. Anyone can get them by writing the Department Statistics. Ottawa. 
They tell the story of the decline and fall of Japan Tea.

In 1839 Canada imported 11,667,757 lbs.
In 1900 “ “ 9,762,032 lbs.
In 1901 “ “ 7,628,309 lbs.

These show a falling off in the imports of Japan Tea of between four and five million
pounds in three years.

This year we venture to say not more than 5,000,000 lbs. will be brought 
into this country, and all the time ItC A I A A ** Ceylon GREEN Tea
is making gigantic strides.

“ «CAIAHA”If you want to be with the new trade winner. \ Lfl Uni Ceylon GREEN Tea, 
drop us a postal, samples and information will follow.

“Salada” TORONTO and Montreal.

A POPULAR ARTICLE

CELLULOID STARCH
Don’t let your stock get low in hot weather.

THE BRANTFORD STARCH WORKS, Limited, BRANTFORD.
CANADIAN PRODUCERS.

The Canada Biscuit Co., m.,»,
King and Bathurst Sts., Toronto.

Manufacturers of Higb-Grade

BISCUITS, CONFECTIONERY, JAMS and JELLIES.
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ONTARIO MARKETS.
Toronto, -Inly ID, 1002.

GROCERIES.

B
l SINLSS, generally, in the grocery 

lim* during tin; wick lias been 
(jiiiet. I livre are few new features 

in tlie market to report, and prices all 
lomul rule about the same as they were 
Iasi week. There has not been ipiite such 
a good lrade in canned goods, excepting 
ihat a brisk business in salmon is being 
done for future shipment. Only a few 
more tomatoes are left on the market, 
and most houses are asking *1.15 for 
what stock they have on hand. There is 
a firmer feeling, in canned corn, due to 
reports of the probability of a short crop 
of corn, flic demand for sugar has im 
proved but the prices are still weak. 
Some houses have advanced line raisins 
in s Ac. on account of their scarcity.
I 'eels are (juiet, but a few orders are 
being booked for future delivery. There 
has bien an improved business in green 
Kin cnlicit at prices easier but unchanged. 
There is a good trade doing in currants, 
and the market is bare of tapnet and 
natural tigs.

CANNED GOODS.

In canned goods, trade on the whole 
during the week has been good. Toma 
lues continue linn and little stock there
of is at present on the market. Corn is 
reported much tinner, owing to the pro 
speels of a shortage in the crop this sea 
son. Pitas are now quoted for future de
livery at >51.‘25 to §1.50 for extra sifted, 
and for other kinds from 82Ac. upwards. 
We quote §1. ID and upwards for Ionia 
toes. >Ue. and upwards for peas, and (>5 
to 70c. for corn. bruits have not been 
as active as they were, and canned meats 
have quieted down a little, owing to tie- 
merchants having already laid in a stock 
for their summer's trade. The salmon 
market has been active and numbers of 
sales have been made of this season's 
pack for delivery on arrival. There is 
also a good business being done in bad
dies and kippered herring. Lobsters *ds > 
are selling nicely. We quote as follows : 
braser Hiver sockeye, §1.12A for live case 
lots and oxer, and §1.15 for less quanti 
ties ; Northern sockeye, 81.25 to §1.51) : 
cohoes, §1.05 to §1.15, according to qual 
ily. and canned baddies, §1 to §1.10.

cokm.es

The demand locally for green Rio 
coffees has improved and prices are tin 
••hanged, but the feeling of the market 
i- easier. The demand for mild greens 
i quiet, but trade in roasted colVees con 
11nues good. I he outside eol'tce markets 
are weaker, and slight declensions have 
occurred in both actual supplies and con 
tracts. (Quotations follow : (been Rio, 
No. 7, 7:,'c.: No. f>, Sc.; No. 5, SJe-; No 
I. tic.; No. 5, 10 to 12c. per lb.

NUTS.
The local nut market is quiet and un 

changed. A cable despatch trom Kor 
deuux states that the prospects there are 
lor onlv halt» a crop of Marbot walnuts.

The outside markets are lirai with no 
quotable change.

RICE AND TAPIOCA.

There is a good local trade doing in 
rice and tapioca, and prices are unchan 
ged. The sales of tapioca outside were 
limited and the markets lack tone. Kiev 
is fairly active in the outside markets. 
Advices from New Orleans are stronger, 
the out look for the growing crop being 
unfax oi able. We quote : K rice, 5Ac.
• Japan, 5A to (ic.; sago, 5:,‘ to te.: tapi 
oca. 5A to :*«c.

SYRUPS AND MOLASSES.

I lie local demand for syrups and mo 
lasses has somexx’hat improved. Midsum 
mer dullness is being experienced in the 
outside market for the grocery grades of 
New Orleans molasses, but stocks are 
well under control and the prices are un 
changed and steady. The outside syrup 
market is quiet and steady, and we now 
quote as follows : Corn syrup. 5A to 
5^‘c. in barrels and kegs ; sugar syrups, 
50 to 52c. for medium, and 55 to 40c. for 
bright. Molasses, 24 to 20c. for open 
kettle.

SPICES.

There is a quiet movement in spices, 
but llie fall trade has not commenced 
yet. (Quietness prex ails on the outside 
markets, which are featureless.

prox
The demand for sugar locally has im 

I. but the market still continues

:
See pages 39 and 40 for 
Toronto, Montreal, St. John 
and Halifax prices current.
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weak. The London, Kng., market for 
both cane and beet sugar is unchanged, 
and in the United States last week a de
cline of I 10c. in raws was followed by 
a reaction of Ac. ; re lined continued un 
changed. The receipts in the Republic 
for the week totalled 57,1*55 tons, and tlie 
meltings were 55,000 tons, leaving the 
total stock in the four l ailed Stales 
ports at 155,115 tons, against 150,(">2o 
tons last week, and 2h0.7O5 tons for the 
same period last year. In Cuba the 
reieipts kept up to (>,500 tons and 
the exports increased to 21,500 tons, 
leax'ing the total stock on the island at 
107,000 tons, against 120,1) K» tons last 
year, and with two centrals still grind 
ing. The decline and reaction in raw 
sugars mentioned above, marks a check 
in the decline in tlugt-^product. The am 
x a I of a cargobgxpttan crystals of 
unusuallx high test commanded an ad 
x am e of I I (ii ■., turning the market. and 
re liners became free buyers oi all olier 
ings at 5 5 Hie. and 5iy. At the. latter 
price a x cry ''large business w as done, as 
sellers appeared quite willing to let go

of their offerings, 
steadx and linn at

The
5üc.

market closed 
for 0(5 deg. test

centrifugals, and indications pointed to 
a continuation of this price, rather than 
to any further advance or decline for the 
present. I he relined sugar market re
mained unchanged all xveek and since raw 
sugars improved there may not be any 
necessity for the considerable reduction 
Unit has been generally anticipated, and 
should the demand increase sufficiently 
no decline may take place just now. The 
present margin between relined and raws 
ap| ears larger than it really is, for only 
a small quantity of raws was sold at tin- 
low prices. I here has been an increase, 
in tlie meltings and for a long time to 
come there i< expected to be a larger 
« lemand.

TEAS.

I rade is fairly good in Indian and 
Ceylon blacks. Practically no new
• Japans liaxe been ordered in the staple
lines as the market is many points aboxv 
xx hat Canadian buyers have been in the 
habit of pax ing. The cheapest teas avail 
able in -Japan now are worth in tie-
neighborhood of 20c. and show a liât 
dusty leal. I he stocks in the hands oi 
the wholesalers here are not thought to 
be sufficient to hist the trade oxer a 
month, and as there are no high class
• Japans offering buyers will have to con 
lent themselves with cheaper values. \ 
cable has been receixed from Shanghai
ay ing that the market opened there on

• J une I for pingsuey teas 55 to 10 per
cent. aboxv the opening price of last
year and that these opening prices are 
now prevailing for old leas. Decidedly 
irregular prices prex ail on the London. 
Kng.. market for all Indian, except a few 
line liquoring teas, and the tendency 
there is towards rather easier rates, quo 
talions for undesirable liquoring kind- 
being x ery low. ( 'ey Ion teas lacked 
animation and common and undesirable 
kinds fell a xx ay in price a little. The 
market for the better grades showed a 
distinctly quieter tendency and prex ions 
quotations xx ere barely maintained. X 
slight recovery is slioxx n in -lavas Horn 
the Ioxx prices recently current for poor 
descript ions, and the belter grades keep 
selling fairly xx ell.

FOREIGN DRIED FRUITS.
(T PLANTS. The local market is fairly 

act ix c. The outside situation is quiet 
and x nid of special feature or activity. 
We quote : Li liât ras, 5;,‘ to (ic.. and 
Dall as, It j to 7c.

V ALKNCIA RAISINS. The market is 
denuded of stock and quotations are un 
changed at Sc. upwards for selects.

HAILS. fhe market is quiet without 
particular features. We quote : Dates, in 
bulk. I Ac.. and in packages. I>[ to OAc.

DR IN LS. Trade in prunes continues 
light and nr ices are unchanged. I here is 
a fair demand outside for export. Our 
quotations are as follows : Californian 
prunes, 100 I 10’s, 5c.: 00 100‘s, 5$ to (ijc.; 
80-00's, (i^ to 7c.: 70-80's, (i# to 7jc.; (it) 
70’s. 7^ to 8c.: 50 OO's, 8 to 8£c.; 40-50's, 
8« to 10c.

CALIFORNIAN LVADORATLI) FRUITS
There has not been much change in the

9999
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\olumu of the trade doing lor these, 
which continues light. Quotations are 
now as follows : II to 14c. per lb. for 
peaches and 13 to 17c. for apricots. New 
Santa Clara apricots are quoted f.o.b. 
the Coast at 7c. in 50-lb. boxes, and 7$c. 
in 25 lb. boxes in carload lots.

GREEN FRUITS.

The receipts of strawberries during the 
week have been large, averaging iront 1 
to 15 carloads per day, and the prices 
Lav e been as low as 2c. per small bas 
kei. Quotations for tliese are 2 to 5c. 
per quart. Raspberries are now on tin* 
market at 12 to 13c. per quart, with the 
prospects of prices remaining linn this 
season, as the crop reports indicate that 
the yield this year will not be large. 
Some blackberries are being offered at b 
to >e., and Jed currants aie quoted at 05 
to 75c. per basket for those of good 
quality. Black currants are scarce at 
*1.1 i.l to *1.25 per basket, and good cher 
rit■> arc worth 75c. to «51. A shipment ol 
Californian fruits has arrived, consisting 
t>f eueiimbers, selling for «52 per basket : 
ajfp'les, at *2 per bushel ; plums, $1.5U l<> 
*2 per box and jieaehes, at «51.50 per 
box Beans are quoted at «81 to «51.10 per 
12 quart basket and cauliflowers, «51.50 
per do/en. ( ioosebei i les are selling at 10 
to 50c. per basket ; watermelons are 
worth 35 to ]0e. each and «530 per 100 tor 
i lie huger si/.es and *25 per 100 for the 
- mailer stock. There is a good trade 
doing in Messina lemons which are worth 
>53.5u per ea.-e. Sorrento oranges are sell 
mg at «53 it» *1.50 per case and late Val 
eneias ate linn at «55.50. New potatoes
< < uU i nu«* to arid v *• in increasing quanti 
tie-, and the priee for them is «51.25 per
I mslie'l.

VEGETABLES.

Larger receipts of carrots, peas, cal» 
bag* and beets have result**«l in a decline 
in the price.' thereof. Rhubarb j- scarcer 
and has advanced 5 to 10c. 01*1 potatoes
are \ .-rv s* al ee. I rad** generally is fare 
and there i> a good deman*! for vegeta 
blés lor use Oil l he boats. \\*‘ quote
< iieeji onions, s to 15*•. per dozen : rhu 
barb. 20 to 30* . per dozen . l**t t uee, 15 t** 
25e. per dozen ; radishes, 20 to 30c. ; 
mint and parsley, 20 to 25c.; turnip-. 
•Itie. pei dozen : i-aulillow**r. 50c. to «*1.25 
pet dozen ; cabbag* -, 10 to Oft**.; carrots. 
2*1 to 25* . per *loz**n ; beets, 20 to 2a *. 
p* r dozen p**as, «*1.25 to *1.10 per bag ; 
new potatoes. *1.25 to «51.10 per bushel :
« >ld potato*-. *1.25 to *51.10 per bag.

COUNTRY PRODUCE.

I'd if iS. The receipts of eggs continue 
fairly liberal. Biekling operations arc 
through with a number of merchants 
who are now putting their eggs in cold 
storage. Th** market is strong at 15 to 
15!e. per dozen for eggs of good quality.

BILANS. Not much t rade is being 
*1**71** in beans. ami prices have weakened. 
The top figure is now $1.25 per bushel 
for choice handpicked.

HONT.Y. The demand for honey is very 
light. Then* are a few combs selling. We 
quote : Honey, in bulb. tins, 9 A to iu<* . 
less quantities. Iff to II*-.. an«l combs, *2 
to *3 per dozen.

DRIED AND K*YAPOKATKD AITLES.
\ *1 v few dried apples are offering and the 
prices are nominal at ;> and he. per lb.

HAY. There have been free receipts *>! 
hay. ami the market is 50c. weaker. We 
quote $0.50 to «$10 f«»r good hay.

BO TA3 0ES.- The offerings of old pota
toes are very light and the prices are 
nominal at 1)0 to 95c. per bag in carlots 
on track.

BUTTER AND CHEESE.
B1 JTEIL The improvement in the 

weather has resulted in an increase in the 
receipts of butter and the market is 
weaker. There has been little demand for 
this product from tin.* Old Country, and 
this has a tendency to cause prices here 
to sag. We quote : Choice 1Tb. prints, 
15 to If»**.; large rolls, 15c.; tubs, best 
quality. 15 to 15.^c.; large rolls, medium 
grade, 12 to I 1c., and tubs, medium 
grade, 12 to l ie. per lb. Creamery prints 
are worth 19 to 20<\, and creamery solids. 
19c. per lb.

CHEESE. I he cheese market this week 
has weakened considerably. This is main 
Jy owing to the weakness of the English 
market and was not unexpected. There 
is little being done locally in cheese, and 
the prices here are If) to lUJe. per lb. 
At tin- factories the ruling figure is 9J• .

FISH.
I here is a fair trade in fish which is 

likejy it» continue throughout the sum
mer. A scarcity of pike has resulted in 
an advance of 2c. Speckled trout arc 
also firmer, and eastern salmon, 7 to 
Lie. per lb. We quote : Fresh fish Lake 
Erie herring, 1 to 5c.; perch, 1 to 5c.; 
trout, 7A to >«-.; pike, be.. British Colum 
I dan salmon. 2u*\; whitefish, 7 A to he. ; 
bln** fish. 9c. per lb.; mackerel. 12 to 15c.; 
rock bass, 1<\; eastern salmon, I he. ; 
speckle*! trout, 25 to 3<)c.; halibut, 15c.; 
Niagara whit dish, 9c. per lb.; blue pike.

GRAIN, FLOUR AND BREAKFAST 
FOODS.

CRAIN, favorable growing conditions 
in the wheat growing regions of this con 
• incut has resulted in a decline of lc. 
pci bushel in Manitoban and Northern 
wheats, and our quotations are as fol 
lows Manitoba No. I hard, x5c.; No.
I Northern, h3<\. and No. 2 Northern, 
>2c. On the St. Lawrence market the 
receipts have been very light ami the 
prices are a little _ than a week
ago. Quotations are nominal at SO to 
sl* . tor white Ontario wheat ; 75 to hUc. 
for red wheat ; 09A to 72c. for goose 
wheat, and 50 to 51c. for oats.

f LOI IL I he demand for Hour has 
eased off with the decline in wheat, and 
the market is weaker. We quote : Ont 
ario patents, in bags, *.3.00 to $3.75 ; 
Hungarian patents, $4 to $1.15 ; Maui 
toba bakers’, $3.70 to $3.*5 ; straight 
roller. *3.30 to $.3.10 per bbl. in To
ronto.

BREAKFAST FOODS. Business in this 
line continues quiet with very little buy 
ing. and the prices are unchanged. We 
quote ; Oatim al standard and granulated, 
in carlots on (rack here, $5.20 ; standard 
rolled oats in «allots on track here, 
•*1.90 per bl)l.; in wood, 10c. extra ; 
broken lots are 20c. per bbl. extra ; 
rolled wheat. $2. If) in 100-lb. bbl; corn 
meal. $3.(if) ; split peas, $1.75 ; pot bar
ley, * 1.25. in 190Tb. bids.

HIDES. SKINS AND WOOL.
HIDES.—The market for hides contin

ues quiet and unchanged. We quote ; 
No. I green, 7£<\; No. 2 green, b£c.; No.
I green, steers, 8Ac.; No. 2 green, steers, 
7Ac.; cured, * to 8jje.

SKINS. Little trade is doing in these 
and the prices are steady. We quote :

Veal skins, 0 to 14 lb. inclusive, No. I, 
10c.; No. 2, 8c.; do., 15 to 20 Hi. in 
elusive, No. 1, 9c.; No. 2, 7c.; deacons 
(dairies), 00 to 70c. each ; sheepskins, 
80c. to $1 shearlings, 20c.

WOOL.—The wool market is still inac
tive and weak. We quote 13c. for lleeee 
wool, and 7c. per lb. for unwashed.

TALLOW7.—The offerings of tallow con 
untie light and prices are unchanged at 
Oj to 0Ac. per lb.

MARKET NOTES.

Cheese has declined ] to Ac.
Natural ligs <ure in s(» II1 * * eases ?«•• per

11». higher
Messina lemons ha\ • ■ ad viillleed 50c . to

$ 1 per box.
1 tressed hogs hiil VC advanced 2,5c. an*l

live hogs. 37V • !"•*' inn in.
There h as be* ‘11 a < Ii-ilini' of le. in the

prices of .Munit oil,a and Noi t hern wh< •at.

QUEBEC MARKETS.
Montreal, July III. lillti

GROCERIES.
HOLE SA LF grocers report a good 

trade during the past week. 'The 
great number of people going- 

out of town to the different summer re 
sorts has given an impetus to the trade 
with out of town dealers ; but the city 
retailer loses just in proport ion as his 
brother in the country or at the seaside 
gains. With the jobber there is not 
iniicli difference in the volume of business 
done, except, that there is an increase*I 
demand for certain lines for picnics, etc. 
( 'aimed goods have been particularly 
active during the past week or so. Can 
ne*I corn has advanced considerably, and 
some dealers are expecting still higher 
prices before the new crop conies in. 
There is some scarcity reported in white 
beans, w hich now sell at $1.10 to $1. b> 
for linest quality. The combine to main 
lain prices in Dewar’s Scotch whiskey has 
come to an end, the agents themselves 
having issued a circular to that effect oil 
• July 2. We understand that this was 
done under pressure made by two of the 
leading wholesale liquor dealers in Mont 
real, who wanted to protect their own 
interests. These two linns were also 
partly instrumental in breaking the com 
bine in Hcimessy’s brandy, Booth's Old 
'Tom (ini, and other liquors. Dewars 
Scotch whiskey is now being sold at 
much lower prices. A few barrels of Can 
adian polk have recently been on the 
market, for which jobbers asked $25.5*1. 
Armour s pork (50 to bOs) declined .50c., 
and is now selling at $25.50. Fair ban k s 
“ Boar's Head ” compound lard is \c. 
lower. Cotton ropes are now quoted at 
I \\ to I I Ac., in sympathy with the rise 
in price made some time ago. It has 
been selling on this market at tin; former 
prices notwithstanding the advance, but 
.stocks are now becoming depleted and 
prices had to be raised. Sisal rope is 
lower, being now sold on a basis of I2jc.

SUGAR.

The market locally and in New York 
is active on all grades of sugar. This is 
the beginning of tin* busy season with

^
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TORONTO GOLD STORAGE
9-11-13 Church St., - - - TORONTO

Under new management.
chill rooms now being repaired. Service improved. 

Storage solicited.

W. HARRIS & CO., - PROPRIETORS
Telephone Mein 1831

BANANAS
Car just to hand fine large fruit. Send us your 
order, you will be well pleased with quality 
and price.

Merchants handling Cherries consign to us in 
fruit market.

SMITH& CARMICHAEL
70 COLBORNE ST., TORONTO.

Butter Cheese
Eggs Poultry

Consignments Solicited.
Highest Prices. Prompt Returns

The Wm. Ryan Co.,
. . . Limited.

70 and 72 Front St. B., Toronto.

EGGS—BUTTER
jW-WE ARE BUYERS—F.O.B. your 
station. ’Phone, write or wire us, stating 
quantity you can sell for delivery next week.

Rutherford, Marshall & Co.
Wholesale Produce Merchants,

61 Front Street Beet, Toronto.

The___________

DAWSON S55
FRUIT, PRODUCE AND 
COMMISSION MERCHANTS.

Toronto

CLEWES BROS.
Wholesale

Frail and Commission Merchants.
Special attention given Mail and 
Telephone orders.

Your consignments, produce and fruit 
carefully handled.

WRITE US FOR PRICE LISTS.

refiners here, and they report a good do 
mand, which is expected to increase as 
the season advances. No break in the 
prices is expected, and none has occurred 
during- the week. ( inundated sugar sells 
at *3.65, and yellows at $3 to *3.55.

TEAS.
I he demand from country buyers has 

increased of late, though the local market 
is quiet as is usual at this season of the 
year. A cable received on July 1 reported 
a decline of le. per lb. in some grades of 
Ceylon teas. The market for Japans re 
mains linn, with some business being- 
done between the wholesale houses. The 
following- circular was issued on July 7 
by a Montreal agent for Japan teas :

To day’s cable received from Japan 
reads, ' Second crop is poor in make and 
price le. per lb. higher than first crop.’ 
While first cablegram on "27th ultimo., 
mentioned second crop looks line, this 
could have only been a small sample lot 
which was the lirst arrival from the dis
trict of production. Now, however, com
ing in large quantity, it proves poorer in 
quality and relatively higher than first 
crop basis of prices. It is therefore a 
foregone conclusion that prices of first 
crop in this market will not decline, but 
a further advance may be anticipated.

SYRUPS AND MOLASSES.

There has been no important change in 
the situation for either syrups or moins 
ses. The demand for Barbados molasses 
is light, and orders are small and inten 
«led only to iill immediate wants. The 
price remains unchanged at 23 to 2 le.. 
according to quality. Antigua molasses 
is quoted at 21c., and best I'or to Bieo at 
3Sc. Business in syrups is slow . \\ <
«ploie corn syrups as follows : 3 Ac. in 
bbls.; Ji’c. in A bids.; J:,*e. in J bids. ; 
*l.f>0 in dNjj.lb. and *1.20 in 2"> lb. pails.

CANNED GOODS.

The demand for all sorts of canned 
goods is excel lent, as is usually t Im ease 
lim ing t he season of picnics, vamping. 
ami holiday outings. The l« « ling in to 
m a toes is constantly growing- si ronger, 
but jobbers are still selling at from 07Ac. 
to * I. ( ’«u n has advanced 2A to fir., and
the market is linn. The advance was 
made in view of the new crop, the out 
look for whieli is such that holders lilt 
justified in raising prices. I'rivate ml 
x ices from France state that the sardine 
packing is late, and that t he loss to 
paekers has been large. A further a«l- 
\ nin e was made in codfish roc, and the 
outlook was for high prie«‘s for canned 
fish in general. Business in tin- new pack 
of salmon for fut me delivery has been 
somewhat qiih'l of late, but prices have 
b«lea maintaineil. (Quotations are ; I'cas. 
*2 Ac. to *1.1.7; corn, *2A to S7)v,.; toma 
toes, 1)7 Ac. to * I ; gallon apples, *2.117) to 
$3.(10 ; J ib. apples, $1.ID. Salmon, pink. 
112 to i)5c.; spring. $1.27) ; Rivers I nlet. 
re«l so«-key«‘, $1.30; Fraser liiver re«l 
sockeye, $1.40.

SPICES.

There has be«*n no material «diange in 
this market. The feeling, in general, re 
mains linn. Our quotations are as 
follows: Nutmegs, JO to 7>7>c. per lb., as 
to size ; penang mace, 45 to 50c. per lb.; 
as to quality ; pimento, ground. I2£ to 
15c.; cloves, 15 to 25c.; pepper, ground, 
black, 17 to 22c., according to grade ; 
while, 25 to 27c.; ginger, whole. Cochin,
15 to 17c.; Japan, 13 to 14c.; «Jamaica,
16 to 20c.; Afghan, 12 to 13c.; ground,

The following Brands manufactured by

The AMERICAN TOBACCO CO.
OF CANADA, Limited

Are sold by all the Leading Wholesale Houses :
CUT TOBACCO .... )

OLD CHUM,
SEAL OF NORTH CAROLINA,

OLD GOLD.
CIGARETTES ....

RICHMOND STRAIGHT CUT, 
SWEET CAPORAL, 

ATHLETE, DERBY.

California Fruits
Peaches, Plum», 

Ajiricot».
We are receiving full cars direct from 

( "oast.
Auction sales daily.
Full supplies at all times at lowest figures.

WHITE & GO., Toronto, Ont.

the unequalled <• leaner. People who once use it, 
went it, anti we will do some sampling for you. 
34 Yonge St., Toronto. All wholesalers sell it.

RIDGE HALL FRUIT FARM
... PRODUCES ...

Finest Peaches, Cherries, Grapes, Early 
Tomatoes, Cucumbers, Cabbage, Melons, 
Leaf Tobacco, Etc.

Correspondence Solicited.

E. E. ADAMS, - Leamington, Ont.

Winnipeg Brokers.

M. B. STEELE
Wholesale Commission Merchant 
and Broker.

Correspondence and Agencies Solicited.
Stovel Building WINNIPEG, CANADA.

P.O. Box 731.

E. NICHOLSON
Wholesale

Commission Merchant 
and Broker.

Correspondence Solicited from
Manufacturers and Shippers.

WINNIPEG, MAN.
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•Japan. I V ; Cochin, 16 to 17c.. Jamaica, 
2tJ lu 22c.„ and Afghan. 13 to I4e.

KICK AM) J APiUCA.

1‘rii vs <>n i i< • and tapioca haw not 
i • n ;;lt'«*n*d I *\ lie- j< >bbcrs hcr<\ I Imre 
i- a In i k imjuirv, and lhr market i.- 
a- t i\< \\ • • ijin>lv I > l ire, in bags. £3.u2 J. : 
in i bags, £3.U7/> ; in j bags, £3.12£ ; in 
jionkcts, -53.17.L In lU-bag lots an al 
low ancu of 10c. is made. CC lice,, £2.D2.J, 
in bags ; £2.1)7A in ^ bags ; £3.02£ in \ 

bags, and £3.U7in pockets, in the open 
territory priées are about 10c. less. 
Patna lire is worth 1 to 5c. per lb., and 
tapioca. 3i to 3Ac.

FOREIGN DRIED FRUITS.
il Rl L\ NTS . TIi'iir 1 a lair lociii .1,-

main j l • a «11 rrants. w hit li1 arc (juoUmI til
u ml ta a •jv.| pi i« v.-. Tim situation in

< •!'«'« '« '•1 lias in • 1 mat • •j-ially rhaiiged A
1 '•« i ll l 1 ipoll -lilt'S that shipments from
that «< mat rv t«. all part.- <«>ali 11 lie <>n a
tali lx --at i-t'ac tol'V s< •ulv. tin- total <• lear
aiicvs in May aim nuit i iil; to about 3 S »• it 1.
tons hi■ tv in g 1 '•mai ihii1 g -tocks ••-1 imatc'l at
pi.(111:1 l«ms. 1 lm tm w «•»•« »p is appairent ly

-m g -<H i.-l"a« ilorilv ami the lir.-t
• •-limat • • • 11 iii.- «-xpi i OUI t Ill'll . from
n -liable 1 niai t'T'S. i > ,.l, ICC< 1 at 1 < >5 .< H M1
tmis, but ill is max be largely rel|llie:|
-1...1.1.1 unfa v CO 11 < lit ions <|e V clop
In 1. .IV llit* hoi t s i 11 Li of til'- fruit."*

V A1 1 : n i 1 \ RAI SINS Ilie market
«•< no lit a m.- are | ii'at'l i« •ally umhangei 1 . Til.-
puant it\ of line fruit is very small, and 
prices arc < mix nominal. W • iptote as 
follows : finest oli stalk. 6Ac.; selected. 
6;c.: lax ei >. 7 { to 7.1c. p« r lb.

SI LI ANA RAISINS. These an* in fair 
demand, and the price is Dc. per lb.

( A \ III LI) PKKLS. No further change 
iii price is noted jn this line. 1 lie mar 
kei is • p j i e i . \\e « j note : Citron peel, 15c.;
oraiiL'c peel. I I Ac., ami lemon peel, IuAe. 
I'er lb.

MAI.At.A ILXISINS I here are still a 
few of these in stock. Iutt the market is 
çrowing bare rapidly. We ipiole as 
follows London layers. £ 1.50 to £1.0() ;

Connoisseur Clusters,’* £2.15 to £2.25 ; 
^ s. 65 to 70c.: “ Royal Buckingham
( 'lusters.' £3.3u to £3.35 ; £ s, £1.05 to 
£1.10; " Lxcelsior Windsor Clusters,”
£1:50 to £1.60 ; \ "s, §1.30 to £1.10.

I).\ IKS, I here-1 is nothing mw to n* 
poil. 11 allow ees sell at 1 Je. per lb.. 
with a fair demand.

I'lCS. I here at e n< > tigs to be had on 
• ho market., and tlie new crop is being' 
awaited. Private adx ice- liotii Smyrna 
slate that the opening prices on the new 
crop, will be irom 2s. (id. to 3s. higher 
than the opening price- ,,f last year. The 
indications at present are that the crop 
will be about 25 per cent. less than that 
of a year ago, which was about 15.000. 
000 lb. Shipments from the interior to 
pa-king points are looked for about the 
middle of August.

CALIFORNIAN RAISINS. There is no 
change. A fair trade is doing, seede I 
raisins being piloted at D,j to 0Ac. per lb.

PR I NFS. Business is as usual. The 
demand keeps up and a fairly good trade 
is doing. We <piote as follows : > A c. for
40-50’s ; Sc. for 50-60’s : 7£c. for 60-70's ; 
7Ac. for 70 SO’s ; 6Jc. for 80-00's ; 6^c. 
for 00-100’s.

CALIFORNIAN EVAPORATION FRUITS
'Then* has been no marked change :n 

this line, and the demand is no more 
than moderate. Apricots sell at 14 Ac., 
pcache- at 10Ac., ami pears at 10c.

NUTS.

I he demand for nuts is small. Prices 
are the same as those of last week. Re
ports from Sicily state that the new crop 
of filberts has been damaged by the cold 
weather and high winds. It is difficult, 
however, to arrive at a correct estimate 
of the damage, and doubtless the re 
ports have been much exaggerated. I he 
local prices are as follows : Wal
nuts’. D;,1 to lie. : Tarragona almonds, 12 
to 13c.; shelled walnuts, 15 to 16c. ; 
shelled almonds, 21 i2 to 25c.; filberts, 8J 
to D.j e. ; pecans, 15 to 16c.

BUTTER AND CHEESE.

Bl TTFR. Creamery butter has again 
dropped off in price, finest make being 
le. lower, and good to line, j v. lower. 
This has been <*ans«*<I by the falling oli 

in demand, which, at present, is very 
light. There has been no puotable 
change in dairy butter, which remains at 
17 A to I >Ac. for Eastern Townships, and 
16 to 17c. for western. We pilote cream 
cry at IDA to 2Uc. for finest, and J8| to 
IDjc. tor good t<> line.

CHEESE. Ihe cheese market. both 
locally and in the country, is easier and 
a decline lias taken place all round, al 
though in undergrades a wider range of 
prices j- piloted and in the best stuff a 
higher price is asked. The market has 
been puivt. Finest Ontario cheese is now 
piloted at DA to D*jc.; finest Township-, 
D“ to DAc.; finest Quebec. DJ to Dge.; un 
d* rgjades. ,s to Dc. The general feeling 
is for lower prices still, but the decline 
is not taking pla«e as rapidly as had 
béni expected.

COUNTRY PRODUCE.

ECUS.- The egg market has been 
steady all round since last week and no 
change whatever is to be reported, the 
priée of round lots of straight receipts 
being still 13 A to I3;,‘e., while No. 2

stock sells at 12A to 13c. per dozen. The 
demand, however, is limited, and the 
market is puiet. Supplies are not too 
abundant bv any means, the loss, during 
the week or two of hot weather, being 
considerable.

POTATOES. Old stock has been pretty 
well used up on this market and the de 
maud was small, prices being £1 to £l.l() 
in carload lots, an advance of 5c. over 
last week. New potatoes have commen
ced ■ to arrive in fair puant it ies, and sell 
for £3 per bbl. in small lots.

HONEY. This is dull and entirely un 
changed. Quotations arc : White clover, 
comb, 13 to 14c.: tinged, 10 to lie.; 
strained, D to Hie.; buckwheat honey in 
comb, D to 10c..; extracted, 7 to Sc.

BEANS. The market has been steadier 
this week with a moderate jobbing trade 
doing, fhe price remains at £1.20 to 
£ 1.25, carload lots selling for £1.10 to 
£ 1.12 .J, for primes.

MAPLE PRODUCTS. The only change 
in this market is in sugar, the highest, 
price of vvhi' h is now Sc. instead of De. 
Otherwise no change has occurred, and 
the demand is still light. We puote as 
follows : Syrup, in large tins, 70 to 80c.; 
small tins. 50 to 60c. Sugar, 7 to Sc. 
per lb.

POTASH. No change whatever is to 
be reported in this market. which remains 
puiet and without feature. We puote : 
Firsts, £1.15 to £1.20; seconds. £3.70 to 
£3.75 ; pearls, £6 per 100 lb.

GREEN FRUITS.

The demand for green fruits of all 
sorts has been good throughout the week, 
and new arrivals on the market have 
been picked up rapidly. Californian up 
pies, peaches, plums, pears and apricots 
are now in fair supply on the market. 
Watermelons and muskmelons are also 
selling well. A few red raspberries have 
made their appearance and sell at 15c.

THE C. G. YOUNG CO

RUBBER STAMPS
AND SUPPLIES

No. I Adelaide Street East - Toronto

TO LET.

Grocery store, with dwelling, ihe
location is good and there is a good business being 

done. Fkrcuson & Co , 399 Richmond steeet, London, 
Ont. (25-41 )

TRAVELLER WANTED.

WANTED-A TRAVELLER FOR ONE OF THE 
largest and oldest wholesale grocery houses in the 

Maritime Provinces, doing a well-established business. 
Write, stating qualifications and salary expected, to 
“Traveller,” P.O. Box 191, Halifax, N.S. (22-tf)

The latest, bright
est and most com
plete book yet 
published on the 
subject. Up-to- 
date Show card 
Writing, by W. 
Edwards. Save 
yourself all, worry, 
daubing and 
perimenting by 
sending One Dol
lar lor this book. 
which is brimful 
of valuable infor
mation and in 
struction, and is 
illustrated with 34 
Sign Writers’Mod
el Alphabets and 
Figures. Address,

W. EDWARDS 
Carleton Place Ont,

rW

Ï
?

Î
THE BELLEVILLE BUSINESS COLLEGE, LIMITED

BELLEVILLE,
Semi for handsome Catalogue

fully describing all Courses taught. J.
ONTARIO.
Frith Jeffers, M.A., Principal.

MODEL !
ROLLER
MILLS

Perth Ont. $

Gf\ n THE PUREST, STRONGEST 
■ W> Da AND CHEAPEST—

Manitoba Hungarian Patent
Write for prices of other grades. Also Bran, Shorts, 
Feed, etc. Mixed cars a specialty.

UEO. B. JONES, Mgr. JOHN HAtiQART, Prop
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Chinese etiquette forbids an actor to turn his back
to the Emperor.

CAUTION SEE THATCOVEROKM'

SUM$3p. I
COFFEE

_ &
sanborn,,

Seal Brand
lu 1 and 2-lb. Cans 

only.
(AIR-TIGHT.)

So he wears a mask on the back of his head, and 
a costume with two fronts. It is ridiculous. But 
it is the only way of compliance with an impossible 
demand. You see the same thing in trade. Everyone 
wants fine coffee cheap, but everyone knows that 
fine coffee isn’t cheap. Chinese-like someone 
offers coffee “Just as good” as Chase & Sanborn’s 
“Seal Brand” for a less price. “Just as good” is only 
a Chinese mask. Don’t be humbugged.

CHASE & SANBORN. ...ÏÏS..,.

-Talking about LYE
real LYE, Perfumed lye, LYE 
that EATS DIRT, lye that is

E and that is pure

and good and not a lie, there 
is only One Lye and that is

GILLETT’S
Every Grocer, Druggist, 

Hardware Merchant, 
General Merchant, Handles it.

E. W. CILLETT COMPANY LIMITED
London,

Eng. TORONTO, ONT. Chicago.
111.

Modern
m m e ill.

demands modern methods. The 
ALLISON COUPON BOOK isastrict- 
ly modern CONVENIENCE and 
SAFEGUARD against mistakes and 
consequent loss of money. It is better 
than any pass-book, punch or check 
system ever invented, and its absolute 
accuracy makes it the CHEAPEST 
SYSTEM on this big earth—excepting, of course, the cash system. 

See here :

If a Man Wants Credit
for $io, give him a $io Allison Coupon Book, charge him with $io, 
and there you are. No trouble at all. If he buys a plug of tobacco 
for ten cents, just tear off a ten-cent coupon—that's all. And so on 
for all his purchases up to limit of the book. NO PASS BOOK. 
NO WRITING. NO TIME LOST. NO KICKING. There are 
other Coupon Books, of course, but why not have the best? Let us 
send you a free sample.

For Sale in The Eby, Blain Co., Limited, Toronto. 
Canada by C. O. Beauchemin & Fils, Hontreal.

A L LI SOIS COU POIS CO., Manufacturers, 
Indianapolis, Indiana.

IMPROveD *

<?. $.5 00
.

3251
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|" i Im»\. Pineapples have advanced and 
ai'r now ijliulcd at I3 to 2<le. Vineland's 
sweet p* * i a t oe> an.1 from 8I.5U to $2.dd 
low. r. S i raw I mm i. > an also lower, and 
ai«• now x llih'j at 5 t<» 7v. |n-r box. (‘an 
adian «abbag, 11 a > now displaced the im 
polled arii.le. It i.~ «{noted at $1.75 per 
barrel. We <{ii< • l« damah a oranges, in
1 lands .81 ■*»D l«, S 1.75 : in boxes, SJ.7Ô :
\ tiliNi' iia • «1 angt •S. 12<I*s, $5.75 : l'JllN.
. 1 mill k i si ;I.5D ; Til's. S6 5D : Messina
||'11L« •||.- 82 to S3 1 i« i box : pineapples. 13
to 2D,-. : «•<»«•oanul .-. S.T5D p, T bay iof 1DD ;
banana N o. 1. SI.25 to $2. and1 eight
hands. s| o si.:>D ; sweet I lolatocr Vim-
lam Is. 81 ; -1 a | i, fruit, s 1.25 to $5 |H*r
box ; , a«li>!Ill'S. 15*-. per d<ozell : S pinaeh.
82 ,,v, ban «1 : s'i raw 1 M-rrifs . 5 to 7«\ |»«r
box ; a■ 'par;IlgllS. jDc. per 1 mii<‘h : Boston
Id i mV*. I"1' dozen : cm •umbers . 35 to
til If. 1 -<*l'• do/,.|| ; vk ax beans. S2.5D per bas
k. t : _• |-« •«•|i 1 ii-an-.. .<! |H-|- basket : Cali
for nia a .hi ■ rrms. SJ l,, .<■_> .5d per box
< 'anadi; ill 1-abb; SIT.") I-'- 1barrel :
potato* s: * 1 I.am-I : t. »mato«\< . four
basket . arri< r-. 8| : watermelons. da to 
I De. ; lhU>kllieli»h.'. S.T5D per elate ; fasp

1 icrr-i«'s • I5« . per b«»\ : goos- berri' s. 75e.
!•<. 1.; isket ; blaekb'-rries. M*. per box :
i ’alifo ii ia ii appl'-s. SJ.5D pci box :
| leacln--■ 8*2 | >er box : plums. 82.5D to
83.25 | m• ,* box 1 M-ars. S2.5D |nr hall box:
apriei .1 -. si.:, i |!« r box : lini'-s. 81.5D |"•!
box • . I.'.l «Mil ants. 6c. p«■ r box.

FISH.

< '« m- i «h-ring t Im extremely warm
wea i lie r bu.-i n«'~- ill li.-li lias been x er\
sa 1 i Ma■torv. A nix a Is have eontmued
la i rl y ::......j. b ut ther*; has bei'n some tall
ing off «luring ihe past f«:w days. Salmon
i> how «pioted higher, and la rue and 

iijjj trout lias advanced Ac. and 
our Quotations are now as follows : 
Ha« idles. 7 to 7.V.; smoked herrings, 1) 
t < » I De. per box : fresh haddock and cod . 
3A to le. per lib: xvhitefish, 7 Ac.; dore. 
7 A < : |.ike, halibut, 10 to l"2c.; sal
mon. I Je. : trout, large and medium. 
><•. \o. I lierrind1. Nova Scotian. 81.70
to $5.25 per bbl.. agd 55*2.50. per \ b.bl.: 
No | J1 «>1 land herrimg, -50.50 per A bbl. : 
No. I Scotch herring, $0.50 per A bbl.. 
and V5c. per keg ; Holland herring, 75c. 
per keg : No. I green codfish, $5 per 
bbl.. mackerel, $12.50 per bbl. : boneless 
rod. I and 2 lb. blocks, (ic. per lb.: loose, 
boneless rod, 5c. per lb. in 40 lb. boxes : 
dried codfish. $1.75 per 112-lb. bundle : 
No. | Labrador salmon. $17.50 in tierces, 
and in barrels. $12.50 ; No. I British 
Columbian salmon, $6 per ^ bbl., and 
$12 per bbl.: standard bulk oysters, $1.50 
per gallon : Marshall's kippered herring, 
$1.45 per do/.: Canadian kippered, $1 
per do/.; Canadian % sardines. $3.75 per 
100 ; canned Cove oysters, No. 1 size, 
$1.30 per do/., canned Cove oysters, No. 
2 size, $2.20 per do/.

FLOUR AND GRAIN.
ILOl R. Manitoba spring wheat 

patents are sone what lower this week, 
being «pioted at 8 1 to si. 10. Strong bak
ers' Hour i- ab" MV. lower. The condi
tion <>i tlm market i< not greatly «ban
g'd. A fair <l«-mand for carload I « » t s ba
be, n . «‘.xpf.rienceil both for local and 
country accounts. \\<• quote : Manitoba 
spring- wheat patents. *1 to s 1. | u : w in 
t«r wheat pat«-nts. S3.On to SLID; strong 
bakers . $3.70 to $3.sU ; straight rollers. 
s.TCu to S3.7D.

GRAIN. I he «good *leman«l tor oats i - 
th«* most prominent feature of the grain 
market. I lie prie** has «gone- up Ac. p«r 
bushel on account of this demand couple«l

with the scant offerings. Peas have also 
advanced Je. We «juote : No. 2 Ontario 
oats, ex store, 1 * A to 4Uc. : rye, 66c. : 
| «.as. Mi A to s7<m corn, 70 to 70 £c.; 
buckwheat, 6sA to 69c.; No. 2 barley 
afloat, 01c.

FF. FI). A further decline of 50c. has 
taken pla««.‘ in Ontario bran. Manitoba 
bran is «pioted lower also. Shorts an; 
steady and somewhat scarce. Wc «pu»te 
as follows : Ontario bran, $17.50 to 
$ Is per ton ; Manitoba bran, $17 to $|8; 
Manitoba shorts, $23 per ton.

OATMEAL. Trade in this line is «piiet 
and business is chiefly of a jobbing 
nature. The price, in small lots, is $5.05 
P«t barrel, and $2.77A per bag.

BALED Il A V. No change in the prie 
«»f bah-il hay is reported. The demand 
for export has decreased materially. but 
the local demand is still fairly goo«l. \\ «; 
<piot«; as follows : No. I timothy. $0 to 
$0.50 ; No. 2, $N to $8.50 ; clover, $7 to 
$7.50 per ton in carlots.

MONTREAL NOTES.

< 'In•«•><• has declined ,{«•.
Pineapples are le. higher.
Si raw b«Tri«;s an; 3 to 5c. lower.
Creamery butter is \ to Ac. lower.
Canned corn has advanced 2A to 5c.
Sw«•«• t potatoes have «Iropped $1.511 to 

Sj.UU.
Fresh Caspe salmon is I to 2c. higher, 

ami trout is Ac. higher.

NEW BRUNSWICK MARKETS.

St. John, N IL, duly 7, 1002.

S
UMF few years ago an effort was 

made to introduce Eastern stand
ard time hc^er The Customs house 

and post office <li«l use it, and, of course, 
the railways ; but tin* people in general 
«li«l not approve of it, and we went back 
to local time except, of course, the rail 
wavs. This year tin; -Board of Trade 
took the matter in hand, and aided by 
other bodies, made a successful effort to 
have Atlantic Standard or Intercolonial 
linn*, as it is sometimes called, est ah 
lislicd as the time for tin; Maritime Pro 
vinces. A day was set for the change 
and without the least trouble everyone' 
move»! Ins time ahead. 21 minutes. After 
about a month's trial everyone is satis 
lied : in fact, most people* have forgotten 
tln-re has been a change everything is so 
natural. And the satisfaction of having 
but one lime for everything is great. 
While with the railways it made a full 
hour's difference, they readily fell in with 
the new time. In fact without them 
there could not have been success.

OJLS.f—Jn burning oils business is 
« piiet. Prices are unchanged, there being- 
nothing to affect the market. All paint 
oils are high, particularly turpentine. 
There is a light business, in lubricating 
oils there is a large steady movement at 
even figures. Pish oil ke<;ps firm.

SALT. In Liverpool coarse salt there 
is «piitc a stock held in store. There are 
also further shipments due. The demand 
continues large, and prices are well main
tained. Sales for the week ex-store have 
bien large. Jn fine salt the sale of Can* 
ailian has been good this spring. Little 
Knglish is now sold, though the amount 
has been inm.-ased this spring bv parties 
here repacking it into wood boxes. We 
«piote : Liverpool coarse, 55 to 60c. ; 
English factory-filled, 95c. to SI ; Can

adian fine, SI per bag ; cheese and butter 
salt, bulk, $2.40 per bbl.; 5-lb. bags, $2.85 
to $2.90 per bbl.; 10-fb. bags, $2/70 to 
$2.75 per bbl.; 20-lb. wood boxes, 22c. 
each ; 10-lb. wood boxes, 14c. each ; car
tons, $2 per case of 2 dozen ; English 
bottled salt, $1.25 to $1.30 |>er dozen ; 
mineral rock salt, 60c. per 100 lb. 
(Selected lumps.)

CANNED GOODS. There is a steady 
sale. The market is low on tomatoes 
and not many are offered from outside. 
Prices will be higher. In peas stocks are 
light, but a local packer has been plae 
ing some spot goods. In corn prices arc 
unchanged. Packers offer spot goods. A 
local packer is offering now peas below 
western prices, and local tomatoes have 
l>« en ni to freely sold. The outlook for
canned goods, particularly tomatoes and 
st raw berries, is said to point to full 
figures. Local strawberries are also sold. 
In gallon apples, local packers have sup 
plied the market. In the full line, while 
a very large quantity of western goods 
arc still sold, local goods are an import 
ant factor. Salmon are not a large 
stock. The sale of futures has been fair, 
particularly for spring fish. Lobsters will 
In- a fair supply. In fruits there is a fair 
sali*. There are no spot apples and but 
few blueberries. Other lines are unchan 
ge«I. Meats are high, and there is a 
steady business. Domestic fish, such as 
sardines, baddies and herring, are now 
offered. The s ' of baddies will not 
be large. Prices arc still low.

G BEEN Plains. Business is active. 
Ontario strawberries have sold freely, but 
domestic are now coming in, and are pre
ferred. Californian plums, apricots and 
peaches have more attention, but are 
not vet large sellers. Oranges are only 
in fair demand. Lemons move freely at 
firm figures. Bananas arc in large sup
ply. This is the staple line. Tomatoes 
are still high and quite scarce. Pines 
and melons have a steady sale at even 
figures. Rhubarb has held its price I let
ter than for many years, the supply not 
being as large as usual.

DRIED FRUITS.- Business is quiet. 
In futures, Californian prunes, liivt ship 
ment of Valencias and figs have been 
largely bought. Prunes will be low. 
There is some difficulty to get the small 
size which is so popular here. The spot 
stocks of dried fruits arc lighter than 
usual at this season. Currants have a 
fair sale, and prices are unchanged. In 
apples a few dried are about all that are 
offered. Onions arc held firm, and they 
are in fair supply. Peanuts are rather 
higher.

DAIRY PRODUCE. Eggs have held 
high this summer. The supply is light 
and prices are rather firmer and tending 
higher. In butter there is an easier feel
ing. In dairy, rolls or prints, there is no 
demand. For tub butter, best stock sells 
quite freely, but the prices arc quite low. _ 
There is little sale for creamery. Cheese 
have a fair movement. and the price is 
rather easier.

SUGAR.—Owing to the market being 
easy sales have not been so large. Still, 
there is a very steady business. The low 
price continues and there is no prospect 
of a change. The sale is for granulated.

MOLASSES.—There is rather more Bar
bados here than last season. There is 
just a fair sale. Prices are easy. In 
Porto Rico stock here and to arrive is 
quite large. The prices have been very 
low. but there is a firmer feeling.

FISH. Salmon are the matter of par-

1
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LOGIC.
You know a good thing when you see it. But do you 

always know a better when you see it i

It is easy to know a good thing. Five cents is a good 
thing. But the goodness there is in five cents can never be 
enjoyed till you spend it. And you don’t spend it till you 
know something better than five cents.

The value of five cents, therefore, is as much in your 
quick insight and keen perception as in the money itself.

If your good sense tells you that a better thing than five 
cents is a horse car ride over that long, dusty road you are 
travelling, you are indebted to your own sagacity for at 
least half of the benefit you enjoy by the exchange.

Then what you and all the rest of the world seek is a 
thing that is better than your money, so that in the spending 
of your money you will get more than its value.

Is there anything that you can buy just at this time that 
will give you more return than

AIN ADVERTISEMENT IN

The Canadian Grocer ?
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TEAS TEAS
If you are interested in securing good, genuine values in Japans, Indian, Ceylon, CongOUS, 

Oolongs, Pingsuey, Gunpowders, China Greens, it would certainly be to your 
advantage to place your order with us. No better values at better prices obtainable.

S. H. EWING 86 SONS - - 96 King St., MONTREAL.
titular intvivst. Mho rat eh is quite large 
ami pricrs an* xx.-N maintained. Our local 
-aljiion aiv the bl-st, we think, in the 
world. A f«*xx hakibut are still offered, 
i ias-jx r.-aux ami shaVl are out of the nun 
U et. Then- are |)h‘i\ty of alewives. In
dry <<"i prices are ••asy. Pollock have 
been quite scarce hut are more freely 
offered. Smoke*I Inuring is rather firmer, 
and pickh‘v| is dull. We quote : Large 
and medium <lry coil. 33.10 to 33.50 : 
'-mall. 32.5o to x*2.(>0 ; baddies. 4 to 5c : 
smoked herring. 5 to Or.: fresh cod and 
haddock. 2 t<> 2.b*.: boneless fish, pollock. 
31.50 (,, S-I.Oii per 100 lb: pickled her
ring. 31.75 to x|.So par ?, bbl.: Canso her 
ring. x5.5o p.-i bbl.: halibut. s to 10c. : 
-alnion. I '2 t«> I h\ per lb.

FLOl R. FKF1) AXI) MHAL. Flours 
are somewhat firmer, particularly Ont 
aiios. and there i< just a fair sale. Feed 
is high and very hard to get. Oats are 
scan e and high, and oatmeal is firm at 
full ligures, ('..inmeal is firmly hold. In 
beans ilm stuck is light. Prices show 
some1 advame. Barley is very slow in 
sale. P«-as aryz «•aiVc. May is not a> 
aetixe ami is/rather easier. We quote is 
follows M\initoba flour. 34.70 to
31.75: best Ontario flour. 34.20 to 31.25: 
medium. 33. S5 to 31.00-. oatmeal. 35.20 
to 35.25 : eornmeal. 33.25 to 3.3.30 : mid 
dlings. 322 to 323 : oats. 55 to 5>c.; 
hamlpicked beans. 3150 to 31.55: prime. 
31.4m to 3145: yellow eve beans, 32.80 
to 3.3.00 -, split peas. 34.95 to 35.00 : bar
ley, 34.40 to 34.50 : hav. 312 to 314.

ST JOHN NOTES.

d. Hunter Whit'- has been appointed the 
rep] .•-•■ntal ix c of the British Columbia 
Packers A<'ociat i« m.

Il S. Daly, the represenialixe <>f D. 
\\ Ho. g g A ('<>.. t)v leading vanners of 
this Pioxinee. i- finding an active demand

for both spot and future goods. Their 
peas are finding a particularly good 
market.

Baird \ Peters have landed and to 
arrive 2.filO casks of Porto Biro and 
1.37s of Barbados molasses, the largest 
quantity ever imported by a local firm 
during ohe season.

NOVA SCOTIA MARKETS.

. Halifax, July 7, 1902.

3101011 the grocery business has 
slackened off to the normal condi
tions of midsummer trade, still 

tin.- xvholesalers are kept busy, as a 
visit to the places of business conclusive
ly shoxvs. Price conditions generally are 
not materially changed : there is no 
striking feature in the trade except that 
of sugar, xvhich is felt to be somewhat 
uncertain : orders are coming in regular
ly and are being as firojuptlx- filled : pax 
meats arc* being made as promptly as 
heretofore and there is a most healthy 
tone prevailing all round. Orders are 
much smaller than in the earlier part of 
the season, but this is somexvhal ac
counted for by the fact that sales are 
geneially made this season <>n shorter 
time. Provincial business, generally, is 
good.

Flour continues firm. Some millers are 
asking an adxance. but local quotations, 
possibly on account of a slackness in dc 
maud, are unchanged. Patent Manitoba 
is quoted at 34.50 to 34.70 : Canadian 
pastry. 31.30 to 34.10: 75, Si) and 9U per

cent, roller patent from 31.20 down to 
33.75; straight and extra, 83.15 to 
33.30. Rolled oats and oatmeal eon 
tiiiue firm, and though (piolations are 
somexvhal less. 35.25 is about the bottom 
price. Cornmeal is very firm. Quotation, 
83.40 to 33.45, with llalilax ground at 5 
to 10e. less. The demand at present is 
not heavy. Middlings and bran arc both 
scarce and dt.-aleis find it difficult to get 
their orders filled at the mills. Middlings 
are quoted at 327 to 328, and bran, at 
322 to 323. The demand in both of these 
is fairly good as considerable is being 
used by the farmers in fattening stock 
for the market. Tin.1 price will no doubt 
remain linn for some time yet.

The fish business is in a rather bad 
condition and the prices made for the 
opening of the new season’s catch are 
somewhat lower than prices paid for the 
last of last year s fish. Bank cod is 
quoted at 33.50 : Newfoundland, 33.50 to 

•s I : shore, 33.25 : grocery cod. 33.75. 
Herring, shore No. I, 32.50; No. 2, 32: 
Newfoundland. 32.25 to 32.10. The fisher 
men have been making good catches and 
fish is airi.'adv coming in in considerable 
quantities from the short.* ports. Ihe 
West-Indian markets have not. on the 
whole, improved very much, and unless 
they do prices will rule low for the sea 
son.

The molasses market remains sternly at 
former quotations, as follows : Porto 
Rico, 32 to 33c.: Antigua and New Or
leans. 30c.: Trinidad and Barbados, 2S<\; 
St. Croix. 2()u. Ihcre is said to besom-, 
shading in both sugar and molasses quo 
tations. and very probably this depend' 
on the quantity sold.

R. C. H.

-42/ 441/ U

&af£<ms

/X <fornJ S? - Otrtmlo
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MANITOBA MARKETS.
Winnipeg, July 7.

ALTHOUGH there has been consider
able rain during the week, the 
condition of the country roads has 

considerably improved, and many farmers 
are now busy hauling in the remainder of 
their last year’s crop. This is bringing 
more money into circulation, and the job
bing trade is feeling the benefit. The 
sorting trade is now going forward steadily, 
and there is an active demand for all 
seasonable goods.

Sugars—Trade is heavy, but there is no 
change of price. Jobbers report that there 
is no buying for store, but that the con
sumptive demand has increased enor
mously. We quote : Granulated, extra 
standard, $4.35, and bright yellow, 83.75.

Canned Goods—New strawberries are in 
and selling at 83 40, or a shade over the 
opening price of last year. It is thought 
they will go higher. Raspberries are open
ing at about last year's prices. Canned 
vegetables are active, as, owing to excessive 
rains, green vegetables are scarcer in supply 
and higher in price than is usual at this 
season. Tomatoes.are firm at $2 50, corn 
at 81 60 to 81.65, and peas at 81.85 to 
82.10, according to pack.

Evaporated Fruits — Apples are now 
12c., and jobbers are experiencing great 
difficulty in getting sufficient to fill orders. 
New apricots will arrive about August 15, 
and the present understanding is that they 
will be considerably lower than present held 
stock. The stocks in the city are light and 
prices are firm at 13^ to 14c. for the 
choicest last season’s goods. Dried fruits 
show a very limited demand and no change 
in price.

Teas —Latest advices indicate that there 
will be still further advances in fapans as 
the season progresses.

Green Fruits—The strike on the Cana
dian Northern, in which over 1,000 men 
are involved, has delayed fruit shipments 
materially this week. Lemons have 
advanced 81 per case, and are now 85.50. 
Oranges are without change. Plums, 
apricots and peaches are still confined to 

• express shipments. Prices are higher. 
Latest shipments of Ontario strawberries 
have arrived in good condition. They sell 
at 83 per crate. Watermelons are 86 per 
dozen. Tomatoes are lower at 81.10 to 
Si.25 per crate.

Cereals—Business is slow and prices 
are unchanged. Among the new claimants 
for favor as a breakfast food is Wheat Mar
row which sells at 82 75 per case of 2 doz

Flour—Business is good and prices are 
without change : No. 1, 82.05 ; No. 2.

For Camp or Picnic—*
Nothing more desirable than

Clark’s Heats.
Now’s the time to carry a FULL STOCK.

J GRATEFUL.
COMFORTING.

IN K-LB. LABELLED TINS. 14-LB. BOXES.
Special Agents for the entire Dominion, C. E. COLSON & SON, Montreal.

In Nova Scotia, E. D. ADAMS, Halifax. In Manitoba, BUCHANAN A GORDON, Winnipeg.

THE MOST 
NUTRITIOUS. COCOA

ESTABLISHED 1861

HEADQUARTERS FOR FANCY FRUITS.
Send your orders for the very best quality of

ORANGES, LEMONS, BANANAS and PINEAPPLES. 
HUGH WALKER & SOIN

P.S.—Prompt and special attention given to mail orders. --------GUELPH, ONT.

j Do YOU HANDLE

Capstan Brand
lit Bal<ing Powder?*§r^Ell

If not ! why not ?

mÊÊÊÊêm It is the best seller in the market.
Try a sample case and lie convinced of its high-grade quality.

py® 0M Ask your grocer for it or see our travellers.

«Mgjou)TEurF^g£^ The Capstan Mfg. Co., - Toronto, Ont.

GRIMBLE’S “Sr
Six BOLD Medals VINEGAR

GR1MBLE <8 COumitta, London, N.W., Eng.

“Sarnia;’ OIL
LAMP

GROCERS ALL SELL IT.
THE QUEEN CITY OIL COMPANY, Limited, - TORONTO, ONT.

SAMUEL ROGERS. Presidcot.

qual to best American Oil.
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$1.90 : No. 3, $1.75 ; No. 4, $1.60; No. 
5. $1.25.

Bi tter—The receipts of creamery are 
fair, but materially below those of the 
same period last year. Prices are firm at 
1634 to 17c. In dairy butter receipts are 
large, and for a small amount the quality is 
very fine, but a large amount is distinctly 
second grade stuff. Prices run from 9 to 
12c., according to grade.

Cheese—Supplies are increasing and the 
market has declined 8 to 9c. factories 
being the- outside figures.

F.ggs—The supplies are not large, and, 
while the demand is good, prices hold at 
11 to 11 '/£c.

MONTREAL GROCERS.

T
HE regular monthly meeting of The 

Montreal Grocers’ Association was 
held Thursday, July 3. in the 

Monument National, with Aid. R. Turner 
in the chair, and with an average attend 
ance.

The first subject to be brought up was 
that of the excursion and picnic, and High- 
gate Springs, Yt., was definitely agreed 
upon as the place where it should be held ; 
the date, July 16, also being kept to.

It was decided to hold a special meeting 
of the Association on July 14, at which final 
arrangements in connection with the picnic 
would be made.

An interesting incident of the meeting 
was the reading of a letter from Hon. Mr. 
Fielding, Minister of Finance, in regard to 
the four-dollar bills now in circulation. It 
will be remembered that at the Association’s 
meeting on June 5 a resolution was passed 
to have the secretary communicate with the 
Minister concerning these bills, which are 
so much like the one dollar bills in appear
ance that in the hurry of making change in 
the store much annoyance was sometimes 
caused by taking one for the other.

In reply to this, Mr. Fielding said that 
there was a vast difference between the two 
bills, and failed to see how one could 
possibly be mistaken for the other. How
ever, he was willing to consider the matter, 
and requested the Association to make 
some definite statement as to the change 
they thought necessary in the four-dollar 
bills. This was deemed fitting, and a com
mittee was appointed to decide on the 
matter and report.

Several new members were admitted. 
They were : Maisonneuve & Clouthier, 
L. i.egault, Joseph Laniel, Louis Aumais, 
H. Legault, Aid. W. Labrache, E. Menard, 
E. Vallade, Perron & St. Onge, E. Masse, 
A. Gaudry, J. A. Lobisseur, Choynette & 
Dupuis anc H. Benoit.

Every grocer who desires to have the finest goods for his customers will see that 
he is never without a full stock of :

COWAN’S Hygienic and Perfection Cocoa.
Queen’s Dessert, Royal Navy and Perfection Chocolate.

QO WAN’S Cake Icings—Chocolate, Pink, Lemon Color and 
White.

QQ^yAN’S Chocolate Cream Bars, Chocolate Ginger, Choco
late Wafers, etc.

ALL ABSOLUTELY PURE GOODS.

THE COWAN CO., Limited TORONTO

Have you tried

MONTSERRAT JJ

Pure Lime LRIJIT Juice
Witli Aerated Waters or Water, as a cooling and 
refreshing beverage at all seasons ? If not, try it.

OBTAINABLE FROM GROCERS AND DRUGGISTS

Montserrat is the best Lime Fruit Juice obtainable. Analysis 
in ]une 1898, pronounces it 25 per cent, stronger than other juices 
therefore better value for your money. The small bottle contains 40 
drinks and is equivalent to 30 lemons and much more convenient. A 
quarter to half a wineglassful in a tumbler of cold water, sweetened to 
taste, is the most delightful, healthful and economical beverage. 
“ MONTSERRAT ” is made from CULTIVATED LIMES.

EVANS and SONS, Limited,
MONTREAL AND TORONTO

FREE.
The books which 

we distribute free are 
always appreciated by 
the ladies.

Write and tell us 
how many you require—Either English or French.

DWIGHTS
THE COW BRAND

JOHN DWIGHT & CO.
34 Yonge Street, TORONTO, ONT.
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Graham’s Jams, Jellies 
and Marmalade'^^

are well known all over the Dominion as a Standard Of 
quality. When ordering try them.

AGENTS :
QEO. J. CLANCY & CO.,

59-61 Front St. E., TORONTO.

Canada Preserving Company,
HAMILTON.
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i i < 

1 uJ.“50
ui i 
DC C 
O?
> H 
111 <0 to <
DC 111 
III >
■s >

-I
ZO
uixI-

JERSEY CREAM-THE ONLY YEAST WITH CREAM IN IT.

With next order have shipped . . .

I case Social Flaked Wheat.
I case Social Pastry and Biscuit Flour. 
I case Social Buckwheat Flour.

Coupons in all packages. Your customers will want these goods.
Nothing but purely Canadian Grain used in above goods.

SOCIAL PURE FOOD GO., HAMILTON. 

JERSEY CREAM-THE ONLY YEAST WITH CREAM IN IT.

Mr7\*tZ

The THISTLE. Brand
ARE

HIGH-GRADE

TOMATOES - CORN - PEAS - Etc.
GUARANTEED 

SECOND TO NONE BRIGHTON CANNING CO.

If You Were Buying
teas you would probably ask for a number of samples and draw them carefully before 
deciding, but when it comes to buying canned goods how often do you open the cans 
and examine the contents? And yet your Customers will have to take your word 
that these goods are what they want.

Don’t you think you ought to know what you are selling ?

The Kent Canning Co,, limited Chatham, Ont,

JERSEY CREA
M
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A DISSERTATION ON CHEESE.
From a Denver Caper.

* * rT*1 * E American people scarcely 
know as much about the excel- 

* lence of cheese as a rat,” said 
A. S. Gamblee, representing one of the 
largest cheese manufacturing concerns in 
the world, which is located at Toronto, 
Canada. Mr. Gamblee is in this country 
to educate the people on the benefits result
ing from a more free use of cheese, inci
dentally to sell his wares, and while in the 
city is a guest at the Brown Hotel.

■■The trouble is," continued Mr. Gam
blee, “ the American people arc not edu
cated to the use of* cheese. They nibble at 
it, and that is about all. They have never 
understood what cheese is for. Their taste 
runs more in the line of ordinary staples 
and they have looked upon cheese as an 
after-dinner affair ; something to come in 
after the salads and desserts at the late 
dinner, instead of being a part of the man’s 
meal of the day. The hotel proprietor 
even knows no better. He gives it as if it 
were a piece of knick-knack, a something 
that he had to have on his bill of fare, and 
the piece that he usually gives a guest will 
not average any larger than that which one 
would bait a trap with.

“In every other country but the United 
States the one item of cheese forms a part 
ol the daily existence. Take the frenchman 
and he will make a meal off Roquefort. 
The Englishman is never without his 
Cheshire or Stilton, and the laborer of O'd 
England will have nothSig else in his 
pail but a couple of slices of bread and a 
pound or more of cheese. The German and 
Swiss is equally partial to and a daily con
sumer in large quantities of the Swiss 
cheese. The Italian must have his Gorgon
zola and the Hollander his Edams. The 
people all are equally as healthy as the 
Americans, and 1 have no doubt but that 
the cheese eating laborer of the foreign 
countries is a healther and.stronger man. 
The American has never realized what 
cheese really is to the line of articles that 
make up the daily food.

Cheese is a by-product of the cow ; it 
is next to butter. The manufacture is very 
simple, and the making up ol a cheese to 
suit the palate is like an old granny making 
a dumpling—few know how. Cheese is the 
most nourishing article of diet that could be 
imagined. There is more nourishment and 
more muscle-producing qualities in three 
ounces ol cheese than there is in a pound 
of meat. There is no waste to it. It is all 
eatable, and while it makes fibre it also 
produces heat. It is also less injurious to 
the system than meat.

“It has frequently been said to me that 
one reason why Americans did not eat cheese 
so much was because of the strong odor of 
some of the makes. That is not a reason
able excuse for turning down an article that 
is so wholesome as cheese. Limburger is 
not the only cheese made. Others com
plain of the live germs in some cheese. 
The American may be too considerate of 
the possible skippers, but they are a part of 
the material necessary to nourish the system 
and not at all as dangerous as the canned 
goods one buys. It is the process of decay 
that goes on as the cheese grows older that 
makes the strong aroma, but in the develop
ment of cheese it is the age that improves 
it—it improves the nourishing qualities, and 
all dangerous substances that may be in the 
cheese when it is new are eliminated as it 
gets older. Good wine and good beer are 
only attained by age. It is only good 
articles that benefit.

“ 1 am pleased to say, however, that the 
American people are being educated to the 
use of cheese. The consumption the past 
few years has been increasing at the rate of 
too per cent, per annum, and with the 
home and foreign demand the manufac
turers are unable to keep up. England’s 
trade is showing a great increase. She 
takes 75 per cent, of the cheese made in 
Canada and a like share of the production 
of the United States, while she also draws 
50 per cent, of the production of Australia, 
besides using all made at home. The total 
annual consumption of England is 6,000,- 
000 boxes, averaging 65 lb. to the box. 
Last year Canada sent 2,000,000 boxes to 
England of its total product of 2,500,000 
boxes, and none came to the United States. 
This country sent about 300.000 boxes to 
England.

" With an education of the value of 
cheese as a food comes the demand, and 
we see an increase by the increase in the 
number of factories. I am of opinion that 
the tradesmen are also in considerable 
measure to blame for the poor sales of 
cheese in this country. They do not keep 
it properly. They have it exposed, it gets 
dusty, becomes dry or mouldy, making the 
package uninviting to the eye and naturally 
to the taste. There are rules to be followed 
in the care of cheese that will always make 
it palatable. It should be kept in a temper
ature of 50 to 60 deg., then it will continue 
to improve in quality. There is a butter 
fat quality in a cheese, which, if it is kept 
in a dry place, escapes and is never recov
ered, to the detriment of the cheese.

“Cheese manulaceurers are working on

plans that will make cheese mure popular. 
They have concluded that the method of 
handling in the stores is the basis of the 
poor sales. The result is that before long 
you will never more hear of ‘twins,’ ‘Ched
dars,’ ‘stovepipes.’ and so on, but instead 
it will be put up either in sealed tins or jars; 
no tradesman will ever injure its quality and 
the demand will thereby increase, and you 
will have a healthier people. To show you 
that America is increasing her consumption 
of cheese, the export figures show that in 
1898-99 #4 943,609 worth went out of the 
country, and in 1900-91 this was reduced to 
<3 950.999 ”

I The Mr. Gamblee referred to above is 
the representative of The A. F. MacLaren 
Imperial Cheese Co., limited., Toronto.— 
Editor Canadian Grocer.]

CURRENCY IN THE YUKON.

NI TED STATES CONSUL H. D. 
SAYLOR reports from Dawson City, 
April 29, 1902, that a recent Order- 

in-Council changes the rate of royalty on the 
gold output of the Yukon Territory. The 
present rate is 5 per cent, on all the gold 
produced by any individual, exceeding a 
gross output of 85,000 per year. It is now 
intended to reduce the royalty to 2 '£ per 
cent, with no exemption. The consul ex
plains that gold dust is generally used in 
that section to liquidate debts, and merchant
able gold dust, or dust thoroughly cleaned, 
is worth on an average $16 per ounce. 
Commercial dust is understood to mean 
a mixed dust of different creeks,
adulterated with black s>nd or crushed 
white quartz, which is worth from $14 
to $15 per ounce. Every practical 
miner will, if his dust be above the average 
in value, sell it to the bank, buy commercial 
dust at an average of $15 per oz., and pay 
his creditors with it at the rate of $16 per 
oz. The merchant, on the other hand, 
receives for the dust, on exchanging it for 
currency, only about $14.75 per oz. As 
the large commercial houses are mainly 
American and buy their goods in the United 
States, they will be obliged, under the new 
order, to lose not only the discount of $1.25 
on the dust, but pay the export tax as well ; 
hence, they are endeavoring to force the 
dust out of circulation. Already, the 
mechanics in many trades have refused to 
accept gold dust for wages, and are now 
paid in currency. In order to put the Ter
ritory on a currency basis, if possible, the 
merchants have decided to accept, after 
May 1, 1902, merchantable dust at $15 
per oz., the merchant to pay the 1 % per 
cent, export tax.

D. A. Simpson, general merchant, 
Wardsville, Ont., has sold out to R. Scales.
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See through it ?
It doesn’t take long to see the advantages of

our new CRYSTAL WASHBOARD.
You see it here as it is now made with its 

new crimp, and finished frame. It is better than 
the old board in many ways. Never rusts or 
flattens, cannot tear clothes, is always clean and 
sanitary, will stand hot and cold water, and never 
wears out.

Costs less than any other really good board 
on the market. Sells easily, because housekeepers 
recognize its good points at a glance.

We would like to quote you.

Taylor, Scott & Co.
TORONTO.

PURE GOLD PRESERVES
will this year be the finest line for Style 
and quality in the Empire. Posi
tively no fillers, but absolutely pure goods.

Keep the money at home.”

PURE GOLD CO., TORONTO.
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An Honest Grocer

need never blush to hand a woman 
Sunlight Soap as the best he has 
to offer, simply because a better 
laundry soap could not be 
made, and the grocer knows 
that Sunlight is the only adver
tised soap that his customer 
can never accuse him of over
charging on “ cut store ” prices. 
Sunlight soap is never “ cut. tt

Sunlight soap has a written agreement with each customer against cutting.

LEVER BROTHERS LIMITED, TORONTO
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July 10, 1902.
This list is corrected every Thursday, and the quotations herein given are for 

the cities of Montreal, Toronto, St. John, N.B., and Halifax. The prices are 
solicited for publication, and are of such quantities and qualities as are usually 
ordered by retail dealers on the usual terms of credit . For \\ mnipeg market
1 'P<Good ^irTlargètots*and lor prompt pay are generally obtainable at lowest prices.

All quotations for staple products are under the direct control ol the Editors, 
who' call daily upon all the leading houses in the principal centres.

butter, cheese
AND EQQS

Dairy, choice, large rolls, lb.
“ “ pound blocks......
“ tubs, best..........................
“ tubs, interior..................

Creamery, boxes........................
“ prints............................

Cheese, new, per lb.....................
Eggs, new laid, per doz............

CANNED GOODS
Apples, 3’s...................... ..............

“ gallons..........................
Asparagus.....................................

Blackberries, 2’s..........................
Blueberries, 2’s............................
Beans, 2’s.......................................
Corn, 2’s..........................................
Cherries, red. pitted, 2’s...........

“ white............................
Peas, 2’s..........................................

“ silted.....................................
*• extra sifted........................

Pears, Bartlett,2’s.....................
‘ " 3’s.....................

Pineapple, 2’s...............................
“ 8 s.................................

Peaches, 2’s...................................
“ 3’s...................................

Plums,green gages, 2’s............
• * Lombard........................
“ Damson, blue................

Pumpkins, 3’s........ .....................
“ gallon........................

Raspberries, 2’s............................
Strawberries, 2’s.........................
Succotash, 2’s................................
Tomatoes, 3’s...............................
Lobster, tails................................

‘ 1-lb. flats.......................
“ *-lb. flats.............. »...

Mackerel.......................................
Salmon .sockeye, Fraser..........

“ “ Northern........
“ “ Horseshoe....
‘ ‘ Cohoes............................

Sardines, Albert, * s.................
“ X’a.....................

“ Sportsman, M’s................
“ “ *’s............
“ key opener, *’s........
“ “ K’s...............
' ■ P. * C„ *'•....................
“ “ H'a..............
“ Domestic, *’s.............“ “ *’«........
“ Mustard,% size, cases

50 tins, per 100............
Haddles .......................................
Kippered Herrings....................
Herring In Tomato Sauce.....

CANDIED PEELS
Lemon, per lb..............................
Orange, “ ...........................
Citron, “ ...........................

GREEN FRUITS
Oranges, Valencias, per case.

“ Sorrentos....................
Pineapples, case.......  ...............
Cucumbers, per doz....................
Lemons, Messina, per box.....
Bananas, Firsts, per bunch ...
Apples, per bbl...........................
Cocoanuts, per 100.....................

^Tomatoes, per case .... ...........
^weet Potatoes, per bbl............
Strawberries, per quart.............
Can. Cherries, per basket ------
Watermelons, each ..................
Canteloupes, or musRmelons, 

per crate ............................

SUGAR
Granulated St. Law’ce and Red
Granulated, Acadia....................
Paris lamp, bbls.and 100-lb. bxs 

“ In 50-lb.boxes. ...
Extra Ground Icing, bbls.........
Powdered, bbls...........................
Phoenix...........................................
Cream..............................................
Extra bright coflee....................
Bright coffee.................................
Bright yellow..............................
No. 3 yellow.................................
No. 2 yellow.................................
No 1 yellow................................

Montreal.

\...... 10 18
17 18

9 * 
1?*

2 95 
2 20 
1 00

""92* 
80 
82* 

2 25 
2 25 

82* 
95 

1 05 
1 50
1 90
2 00 
2 25
1 75
2 60 
1 30 
1 20 
1 00

1 40
1 50 
1 00

97*
2 76
3 00 
1 75 
1 00 
1 35

7 50

1 00 
1 00

|0 15 
16

90 1 00
2 65 2 75
2 00 2 40

90 1 00
1 40 1 70

80 85
70 5
65 90

2 10 2 25
2 00 2 25

82* 87
90 1 00

1 20 1 25
1 50

2 00 2 40
2 25 2 50
2 50 2 60
1 76 1 90
2 50 2 75
1 10 1 26
1 00 1 10

1 00 
90

2 10 2 25
1 60 1 80
1 60 1 75

1 16
1 10 1 20 

3 25
3 60 3 70
1 75 1 80
1 16 1 25
1 35 1 45
1 25 1 30
1 42* 1 45
1 05 1 15

12* 13
20 21

12* 
21

10* H
18* 23
23 26
33 36

4 4*
9 H

8 50 
1 00 
1 00 
1 00

9 00 
1 10 
1 65 
1 70

St. John, 
Halifax.

1 00 
2 70

8 00 
1 00 
1 00

5 50 6 00
4 00

3 00 3 50 3 50
0 35 0 60 0 75 50 75
2 00 3 00 3 50 3 50
1 25 2 00 1 25 2 25 1 50
5 03 6 50

3 25 3 50 3 21
3 25 3 75 1 25 3 00

4 00
0 05 0 07 Ô 02 0 05 10

0 75
35 40 () 35 0 40

3 50 5 00

3 65 3 73
3 60 3 68
4 20 4 23
4 30 4 33 4 65
4 20 4 55
3 85 4 30 5 60
3 45 3 53
3 40 3 48
3 55 3 68
3 40 3 43
3 35 3 43
3 30 3 33
3 10 3 18
3 00 3 08

1 10 
2 80

85 90
1 10 1 15
1 20 1 26
1 75 1 80
2 00 2 25
2 15 2 25
2 50 2 60

1 75
2 70 2 80
1 30 1 60
1 30 1 50
1 10 1 30

90 1 00
2 10 2 25
1 70 1 75
1 60 1 75
1 10 1 15

1 00
2 50 3 25
......  1 25

1 75
1 35 1 45
1 50 1 75
1 15 1 25
i oo ï iô

14 15
20 21

12
20 21
16 18
10 11
23 25
33 36

* 4*

9 00 
1 10 
1 10 
2 00

6 50

4 00 
1 00
1 50
2 25

3 50 
3 50

3 75
4 55 
4 75

HARDWARE 
PAINTS AND OILS

Wire nails,base..............-..........
Cut nails, base ............................
Barbed wire, per 100-lb............
Smooth Steel Wire, base.........
White lead, Pure........................
Linseed oil, 1 to 2 bbls., raw ..

“ “ “ boiled
Turpentine.single bbls............
Benzine, in bbls., per gal..........

SYRUPS AND 
MOLASSES

Syrups—
Dark ...........................................
Medium.....................................
Bright..........................................
Corn Syrup, barrel, per lb.... 

“ “ * bbls. “ ...
“ “ kegs “
“ “ 3 gal. palls, each
“ “ 2 gal. “ “

Honey .......................................
1 ' 25-lb. pails .................
“ 38-lb. palls ..................

Molasses-
New Orleans, medium........

“ “ Open kettle...
Barbadoes ................................
Porto Rico..................................

CANNED MEATS
Oomp,corn beet, 1-lb. cans....

“ “ 2-lb. cans.......
“ “ 6-lb. cans......
“ “ 14-lb. cans......

Minced callops,2-lb. can.......
Lunch tongue, 1-lb. can........

“ “ 2-lb. can........
English brawn, 2-lb. can........
Camp sausage, 1-lb. can........

“ “ 2-lb. can.......
Soups, assorted, 1-lb.can........

“ “ 2-lb. can.......
Soupsand Boull, 2-lb. can........

“ “ 6-lb. can...... ..
Sliced smoked beef, *’s..........

“ “ “ l's.............

FRUITS
Dried-
Currants, Provincials, bbl..

“ Filiatras. cases........
“ “ *-cases.......
“ Patras, cases..........
“ “ *-cases...

Amalias.......................................
Vostizzas, cases....................... .
Dates, Hallo wees.....................

“ Sairs ............................

|2>2 55 / 
2 35
3 00 
2 60 
5 87* 

82 
85 
67

1 60 
1 20

« ‘ Tap nets............................
“ Naturals.........................

Pruues,CallfornIa,30'8........

70's..........
80’s..........
90’s..........

100’s..........
“ Bosnia,

B’s.........

“ French,
U’s..........
50’s.........

110’s..........

1 55
2 75 
7 90

16 50

3 00 
6 00 
2 40

1 15
2 40 
1 76
3 50
1 65
2 76

|1 65 
3 00 
9 60 

23 00
2 75
3 90 
7 90 
2 76

1 50
2 45
2 50 
6 85 
1 70
3 10

6*

Raisins, Fine oil italk....
“ Selected................
“ Selected layers...
“ Sultanas................
‘ ‘ California, 2-crown
“ “ 3-crown
“ “ 4-crown
“ “ l’s seeded, 3-cr.
• ‘ Empire clusters..........
“ Black baskets............
“ Extra clusters..........
“ Dehesa clusters..........
« « Royal B. clusters ...
“ Connoisseurs cl’str’s
“ Excelsior clusters...

Evaporated apples.....................
Dried “ .....................

PROVISIONS
Dry Salted Meats—

Long clear bacon........ ..........
Smoked meats—

Breakfast bacon.....................
Rolls ...........................................
Medium Hams........................
Large Hams............................
Shoulder hams........................
Backs..........................................
Meats out of pickle lc. less. 

Barrel Pork—
Canadian heavy mess..........

“ short cut.................
Plate beet.......................................
Lard, tierces, per lb..................

Tubs............................................
Falls............................................

St. John 
Halifax.

25 30 28 3010 50
32 24 25

38 42 30 32

|1 55 u 65 |1 55 f 1 602 86 8 00 2 so 2 99
8 25 8 75 9 26

19 50 20 00 21 00
2 60 2 50 2 80
3 00 3 00 3 25
7 00 6 80 7 00
2 45 2 75 2 80
2 50 2 50
4 00 4 00

50 1 40
2 20 2 25
1 80 1 76
4 50 4 26 4 50

1 66 1 70 2 00
2 80 2 96 8 25

6

6*

8*

6*

7*

8*

9* 10 S* 10 9* 10*
1 50 1 60 2 60 2 00

2 25 2 00 2 25
3 35 2 50
3 10 3 00 8 50

3 25 3 30 5 00
2 10
4 60

K>K 11
6 OK

*12 11 11*

15* UK 15
12* 1ZK 11 12
14 13* 11 14 15
13 12* 13
13 11
15 UK 15

23 00 21 50 21 60 22 50
21 50 22 00 23 00 23 50 23 00 24 00
12 60 ia 50 13 00 14 00 16 00

11 11 an u* 12*
mi UK UK 12* 1Z*

11 12 UK U* 12* 13

ip ji

t If

'if

!•!
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English fiait Vinegar
SIR ROBERT BURNETT & CO., LONDON, ENGLAND.

Shippers of the Finest English Malt Vinegar.

JOHN HOPE 8t CO., lVtONTREAÜ.SolccZnd‘:,or
By Special Appointment to His Majesty 

King Edward VII.

CANTRELL & COCHRANE,
DUBLIN and BELFAST.

C. & C. C. & C. C. & c.
“Ginger Ale” “Club Soda” “Royal Seltzer”

C. & C. have been awarded 33 Gold and Prize Medals for special excellence and superiority of manufacture.
JOHN HOPE & CO., MONTREAL, - - SOLE AGENTS FOR CANADA.

COFFEE
Mocha.
Old Government Java 
Rio ..................................

Plantation Ceylon.
Porto Rico.......................
Uautemala ..................
Jamaica.
Maracaibo .................

NUTS
Rrazll............................................
Valencia shelled almonds.....
Tarragona almonds..................
Formegetta almonds.................
Jordan shelled almonds.........
Peanuts (roasted).....................

“ (green)..........................
cocoanuts, per sack...................

“ per doz.....................
Grenoble walnuts.......................
Marbot walnuts....................7N..
Bordeaux walnuts..................
Sicily filberts................................
Naples filberts.............................
Pecans............................................
Shelled Walnuts........................

SODA
Bl-carb,standard, 112-lb. keg
Sal soda, per bbl.........................
Sal Soda, per keg........................

SPICES
Pepper, black,ground,In kegs

pails, boxes.................
“ In 5-lb. cans.................

Pepper, white,ground, In kegs
palls, boxes.................

“ 5-lb. cans......................
“ whole ............................

Ginger, Jamaica .................
Cloves, whole.............................
Pure mixed spice.......................
cassia.............................................
Cream tartar, French ............

“ “ best ....................
Allspice ......................................  I

WOODENWARE
Palls No. 1,2-hoop....................

“ “ 3-hoop.....................
“ hall, and covers...............
‘ ‘ quarter, jam and covers
‘1 candy, and covers..........

Tubs No. 0....................................
“ “ 1.....................................
“ '• 2........................................................
‘ " 3............. .................... ......................

Montreal.
24
27
10

29

18
13

11M i-*
56 27
12 13

42
8

<‘3| 7->4
3 00

10 10*
10
9
0*

15 16
16* W*

1 66 1 80
70 75
95 1 00

16 18
14 17
15 17

26 27
25 26
23 25
19 26
12 30
25 30
13 18

25
28

10 16

1 65
] 80
1 65
1 15

2 50 2 90
10 00 10 15
8 00 8 15
7 00 7 15 i 

6 16 i

23
22

7
9*

26
22
22
16
18

28
30
12
10*
30
26
26
20
18

16
30

40
8
7

16
35
11*
10*
43
10

9
8 76 

60 
10* 
10*

8
10*

13 15
18 23

2 00 2 26 
80 90

1 00

18
19
19

26 27
26 26
23 26
22 26
14 35
26 30
20 40
24 26
26 30
18 16

1 56
1 70 
1 60 
1 10
2 40 
8 60 
7 00 
6 00 
6 25

St.
Halifax.
26 30
25 30
12 13

29 31
24 28
24 26
18 22
12 13

15
30 35
12 13

9 10

3 60 4 00
60 70
11 12

8* 9
6* 9

10 11
13 14

25

1 70 1 76
85 90
95 1 00

14 16
15 16
12 13

24 26
20 22
20 22
20 25
18 20
25 30
16 20
20 22
26 30
16 18

1 90
2 05
1 76
1 46
8 20

11 00
9 00
8 00
7 00

PETROLEUM
Photogene............. ..........
Canadian water white. .
Sarnia water white........
Sarnia prime white......
American water white..

Black- TEAS

Monlng, Paklng..............
Caddies Paklng, Kalsow.

Indian—Darleellngs ................
Assam Pekoes.........................
Pekoe Souchong.....................

Ceylon—Broken Pekoes..........
Pekoes......................................
Pekoe Souchong....................

China Greens—

extra firsts.....................
Cases, small leaf, firsts .

Half-chests, seconds..
“ thirds.........
“ common..

Plngsueys—

Japans—

Choice................
Finest.................
Fine..................
Good medium..
Medium............
Good common 
CommonCommon
Nagasaki, colo, ro&u

Oolong...

» “ Siftings......

RICE, MACARONI, 
8AQO, TAPIOCA.

Rice—Standard B.......................
Patna, per lb .......... .
Japan..................................
Imperial Seeta................
Extra Burmah..............
Java, extra ......................

Macaroni, dom’ic. per lb., bulk 
“ Imp’d, 1-lb.pkg., French.. 
" <r Italian..

Sago..................
Tapioca............

Montreal. Toronto.

14* 16*
17 17X

16 17 J61- 17
18 15 * I5X
19 17* 18

) 18X 19 17 17X

13 60 12 60
17 40 18 60
35 66 36 66
20 40 20 40
18 26 18 26
35 42 36 42
20 30 20 30
17X 40 17 36

l 42 60 42 60
S| 22 28 22 28

42 60 42 50
36 40 35 40
22
17

88
19

28 88
23
1815 17 16

13 14 14 15

28 32 38 32
16 19 16 19
28 32 28 32
16 19 16 19

38 40 88 40
32 36 83 37
28 30 30 32
25 27 27 30
22 24 26 28
19 20 21 23
16 18 19 20
13 16 17 19
16 22
14 16
16 19
7X 11

3 00 8 10 3X
4 26 4 60 4* 6
1 40 4 90 6* 6
4 60 4 90 6X

«X 4*
6* 6 6X

3X 4X 7X
8 12 9 10

10 12X
3’4 3* 3=4 4H
3'A 3,'i 3X 8*

St.John,
Halifax.

16*
16*
16*
17*
18*

17
17
17
18 
19

11 40
16 4
30 60
18 40
17 24
34 40
20 30
17 86

30 40

8 26 8 40
6 6
6 6
6 6
4 6
6 7

4*
4*

6
6
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THE TIME TO INSURE IS

NOW
While you are WELL, STRONG and INSURABLE.

THE

Confederation
Life

ASSOCIATION issues policies on all approved plans 
of Insurance, and is a prosperous and progressive 
Canadian Company.

PROTECTION FOR YOUR FAMILY. 
PROFITABLE INVESTMENT FOR YOURSELF.

Pamphlets and full information sent on application.
W. H. Beatty, Esq,,

PRESIDENT.

W. D. Matthews, Esq,, Frederick WyId, Esq.,
VICE-PRESIDENTS.

W. C. MACDONALD, J. K. MACDONALD,
ACTUARY. MANAGING DIRECTOR.

HEAD OFFICE, - TORONTO.

SOVEREIGN

fosoN BROS 4Ç!

Hock Style
(Imperial Pint)

M Years’ Experience
in refining and bottling Lime Juice with up-to- 
date methods and latest improved apparatus, 
using nothing but the best Crude Juice as our 
raw material, enables us to put on the market 

THE BEST VALUE in bottled and bulk 
Lime Juice. Our prices are reasonable, con
sistent with high quality, and at the same time 
little more than half the cost of imported brands 
of equal quality.

NOW, as the hot weather will soon be with 
us, do not hesitate to stock our

“ Sovereign ” 
Lime Juice

You stand to win a good profit, without chance 
of loss, as we guarantee every bottle....................

SIMSON BROS. CO., Limited,
Wholesale Druggists,

HALIFAX, N. S.

■>rc WILSON ISONS*.—

few ■

TO ERR 15 HUMAN,
BUT NOT MECHANICAL.

The best of us will often make mistakes, it is but human ! And how often 
we have regretted some silly blunder which has cost us dear !

THE WILSON COMPUTING SCALE CANNOT MAKE A MISTAKE
, This is where the mechanical has the advantage over the human. It must 

calculate accurately, and it does ; and not only does it do this, but it 
weighs accurately, too. Saves you its price in a few months.

FULL PARTICULARS, WITH OUR SPECIAL EASY-TERH OFFER FOR THE ASKING.

C. WILSON & SON, 69 Esplanade St. E., TORONTO

•Gillard’s Sauce Gillard’s Pickle
Is still the best and cheapest. The most delicious English pickle made.

We beg to notify that we have appointed Messrs. Hilton, Gibson & Co., 
of Winnipeg, as our agents for Manitoba and the Northwest Territories.

GILLARD & CO., Limited, LONDON, ENG
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I How to Succeed.
> A Business Man’s "View.

A
X address was recently delivered in 

London. Lug.. I iciore a gather
ing of young nivn. I he speaker 

was a \\ **11 know n business man. and his 
remarks were so interesting and valuable 
that “ llii- (irot-er lakes pleasure in re 
|ir«tducing a lew of the most pointed ot 
them :

YOUTH Is YOUR PRESENT GLORIOUS 
POSSESSION

Value it. It is a time of vision - when we 
Guild our east les. ami weave our roman 
ees. and dream our dreams : hut it «> 
also a tine of possibility, of special op 
port un i ty. of enthusiasm, of quickened 
and unhoitmled life, when our character* 
arc fcunicil. ami our destinies are deter 
mined. Lor. although I believe “ there 
i- a divinity that shapes our ends. I 
also believe- that we ourselves have much 
to do in shaping our ends and determin
ing- <>ur destiny.

Ami with this consciousness. I want tor 
a few minutes to stand with you upon 
life's threshold, and to ask the ques 
lion. ‘ What are you going to make **i 
life ? Mow can you succeed ? Lor. I 
take it. we shall he in general agreement 
when I -111111111 that it should he the tv 
-olute determination of every young man 
I<» succeed ill life He should early form 
a lofty and noble purpose, and then pur 
sue it with persevering and courageous 
‘tenacity. A drifting, aimless life is a 
s,,rrv spectacle. A youth without a défin
it. aim is like a ship upon the ocean 
without rudder or compass, at the mercy 
of the wild tempestItollS. sea. It is im
possible to overestimate the importance 
of having

A WELL-DEFINED. NOLLY CONCEIVED AIM 

Let .mi aspirations soar high. We may 
probably fall short of them, but it i- 
glorioitsly possible that we may rise 
above them, and it i- absolutely certain 
that the higher our ideal the higher will 
In- our life.

But supposing we have tormed a lin- 
purpose, and that it is worthy ot our 
best powers of mind and heart, tile (pies 
tioti naturally arises : How is success to 
be at t ai lied ?

Well, lit st of all. it is not to be at t ai mil 
by merely desiring it. We do well to hx 
this in our miml as an unalterable ta<-t.
\ i-ions never evolve into lulfillment ex
cept a> they are translated into the pra*1 
tirai details of daily duty. No man ever 
yet became successful by (beamingly con 
lemplaling his ideal.

Nor is success secured by spasmodic 
effort. Basil and brilliance may captivate 
and dazzle, and suggest in the minds of 
some great promise, but observation and 
experience show that permanent success 
is not achieve! 1 by Jitful and capricious 
endeavor. There is no royal road to suc
cess. The road we have to travel is the 
highway of life, which is the common 
heritage of all mankind.

So then for our encouragement let us 
remember that

SUCCESS IS POSSIBLE TO ALL.

There is an open competition for the 
world's prizes, it is not, however, ab
solutely certain that we shall attain suc
cess. Many worthy and good men fail - 
we may : but it is nevertheless our duty 
a well as our right to strive for it, and 
to do all within our power to secure it.

Lis not in mortals to command success.
But we'll do more .... deserve it.

Lei us see that if we do not succeed 
the fault shall not he ours.

I have closely observed voting men for 
nearly .'»() years, ami have mixed intimate
ly with them during that period spent in 
tie heart of city life. 1 have seen men 
succeed, and I have seen men fail. And 
in most, if not in all cases, success lias 
been achieved or failure experienced 
through circumstances largely within the 
control of the individuals themselves.

First. I would suggest that no man is 
likely to succeed who does not throw his 
heart and soul into his work.

MAI.F-HEARTEDNESS IS FATAL TO SUCCESS,

Said one to me who had attained great 
proficiency in tin.- art of elocution. *' The 
secret is to lose yourself in the piece that 
you arc rendering.** And so it is.

The reason why many young men do 
not make headway is because they lack 
-pirit and grit. They appear to manifest 
no interest in what they an.* doing, and 
perform their duties in a listless, apathe
tic way. It is with them, so much work 
for so much wage. Not how much, but 
how little they can do. Their thought 
is rather for the hour of leaving the 
• •!live or warehouse than to excel in the 
duties entrusted to them. How van such 
reasonably expect promotion or advance
ment '/ or be surprised when they are 
passed over and others selected ? No, 
depend upon it. life’s prizes are not thus 
won. We must put our heart and soul 
into our work if we are to succeed in it.

Self-improvement is another condition 
of success. We do wisely to acquire all

the knowledge wo can of the particular 
work in which we are engaged. There is 
always room for the man of ideas. So 
let us cultivate

AN INQUIRING MIND.

Be on the alert for information. Not 
be above being told. Let us take pains, 
do our best, and be ever seeking to (it 
ourselves lor some higher niche. As a 
rule, such men are not overlooked. Let 
us perforin our duties faithfully and well, 
not so much for the purpose of securing 
success, as for inward satisfaction, and 
the commendation of our own conscience. 
The conscientious performance of present 
duty is a never - failing preparation for 
some higher sphere.

Further, in the pursuit of success, punc
tuality must be cultivated and exercised. 
An unreliable man cannot expect to suc
ceed : he dot's not deserve to do .so. So 
1 would that we should say to one an
other. “ Be punctual. Keep your engage
ments.*' It has been well said that 
“ Punctuality is the jewel on which the 
whole machinery of successful industry 
may be said to turn. Lord Nelson once 
remarked that he owed all his success m 
life to his being ready for every appoint
ment a quarter of an hour beforehand.

But there is a further point I would 
strongly emphasize, and that is per
severance, without which lasting success 
is absolutely impossible. Many men of 
ordinary abilities, by their

PERSEVERING APPLICATION TO DUTY 

have risen to honorable and distinguished 
positions, while others, possessed of ex
ceptional capabilities." through lack of 
this essential quality have failed to 
make their mark in life. It is the man 
who, to use Abraham Lincoln's wise 
maxim, keeps on “ pegging away,"' that 
is most likely to achieve success. Do not 
let us. therefore, be easily discouraged, 
but rather regard every difficulty as an 
obstacle to be overcome, and as a step
ping-stone to further achievement. Never 
give up. What appears insurmountable 
to-day may be comparatively easy to
morrow. Do not make the fatal and dis
appointing mistake that success is to be 
attained without effort and difficulty. 
You cannot pluck the fruit of success with
out climbing the tree, and the fruit can
not be reached without difficulty oft re
peated.

No man can be really successful unless 
he suives after and cultivates true nobil
ity of character. He may win the world's 
prizes, and attain brilliant success, ac
cording to the world's verdict, but is is 
the “ conscience void of offence toward 
(iod and man " that will yield real hap
piness. and it is the life dominated by 
Christian principles that is the successful 
life indeed. Mv closing word, therefore, 
is, " Keep your record clean.**
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’Tis not in mortals to command success, but we’ll deserve it.”

JAPAN TEAS We have still some full lines to 
offer at small advance on last 
season’s cost, and they look like
a purchase. ... .

P.S,—In store to-day. Pure CASTILE Soap from Boiffels & J.-B. Ribe, Marseilles.

F. J. CASTLE,

Established 1845.MODERN MACHINERY. UP-TO-DATE METHODS.

WHY EXPERIMENT
when you can command the perfected products of 57 years’study and experience ? 
IT IS NO EXPERIMENT to try S.H. & A.S. EWING’S high-grade COFFEE 
and SPICES, but it will prove well worth the progressive grocer’s time to person
ally test and be convinced of the superior aromatic flavor which characterizes our 
high-grade Coffee. Compare the quality and uniform excellence of our Spices 
with others on the market. Handle S. H. & A.S. EWING’S goods and feel 
secure that you have got the best that long experience and improved methods 
can produce.

S. H. & A. S. EWING,
Established 1862.

Established 1845

0PENE6

i and 2-lb Tins.

Subscribers wanting goods or special quo 
tations on anything anywhere in Canada, at 
any time, can get them by mail or wire by 
corresponding with THE CANADIAN GBOCEB 
Toronto or Montreal,

COX’S GELATINE Always 
Trustworthy

ESTABLISHED I 72».

Agents for Canada.*
C. K COLSON A SON, Montreal
D. MASSON & CO., Montreal.
ARTHUR P. TIPPET & CO.,

Toronto, St, John, N.B., and Montreal

SEASON 1902.

Butter 
Tubs

Order now—ship when required. Best 
goods—fair price.

WALTER WOODS & CO.
HAMILTON.

Give them a Trial
THE SYDENHAM GLASS CO.,

-A X' ;

OTTAWA.

Montreal Coffee and Spice Steam Mills,

55 Cote St., MONTREAL, P.Q.

E. THOMPSON & CO.
LIVERPOOL,

Offices—ii Victoria St. . . . ENG.
Warehouses—48-52 Thomas St.

We solicit correspondence and offers of all kinds
of CANNED GOODS and DRIED FRUITS,
etc., suitable for the English and Continental 
markets. Consignments will receive best attention 
and advances made when required.

Reference—Canadian Bank of Commerce.

American Agent—

G. M. THOflPSON,
■ 07 Hudson St., NEW YORK.

ARE YOU USING OUR.

Cold Blast 
or Jubilee 

Globes
Aetna or 
Quaker Flint 
Chimneys?

of WALLACEBURG, Limited.

Persons addressing advertisers will 
kindly mention having seen their ad
vertisement in The Canadian Grocer.

Toronto Fruit Merchants.

Mc William &
Everist------—
Commission
Merchants.

Fruit Importers 
and Exporters.

Canadian Apples 
a Specialty.

CORRESPONDENCE SOLICITED.

Quote us if you have anything to offer.
Ask for our prices when requiring fruit.

2$ and 27 Church St.,TORONTO. Car.
Long Distance’Phone Main 645.
Warehouse ’Phone Main .3394.

Strawberries
Watermelons. Tomatoes

Fancy Canadian berries now arriving 
daily at market price.

Don’t delay getting your orders for 
1st J uly till it is too late to get good fruit.

Bros & 
Co.HUSBAND

82 Colborne St., TORONTO.
Phones, Main f>l. Main 3428.

2*5 NfcwjaMfaeS
h ^ y * ■
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A GOOD WAY TO INVEST CAPITAL.

N a booklet entitled ■■ Success with Small 
Capital" is given a large amount of 
information which will be found useful 

by all merchants. We make the following 
extracts :

We are going to tell you how to start a 
small department store.

But before we begin we want to clear 
your mind of the doubt that may be there 
as to the advisability of investing your 
money in an enterprise of this kind.

We firmly believe that there is no other 
commercial avenue open for men of small 
means that compares with this one in its 
possibilities. Many of our largest and most 
successful customers started in business 
only a few years ago with but scant capital 
and an unlimited supply of energy and am
bition. That they have succeeded and 
that to-day they are selling more goods in 
an hour than they once sold in a week may 
not argue that you will succeed as they 
have done, but it certainly does indicate 
that monopoly has not yet devoured all the 
chances of success and that if you are will
ing to work you are sure to be rewarded for 
your labor in proportion to the energy— 
both physical and mental—that you ex
pend.

Success is possible in any business. If 
you take a man like Andrew Carnegie, John 
•D. Rockefeller or J. Pierpont Morgan sweep
ing out a country store he would own the 
store in a short time. Not many men are 
Carnegies, Rockefellers or Morgans—luckily 
for the rest of us. Rut it is certain that the 
effort that will earn a man a competence in 
any of the exclusive lines will make him 
independent in a department store.

The cry of the times is that a man of 
small capital has no chance—that the big 
concerns have made smalt businesses im
possible. That may be true in some lines. 
It certainly is not true in Merchandising.

The man with a few hundred or a few 
thousand dollars can do more with it than 
he ever could before, providing he chooses 
the right business and starts right.

The reason why a man with a small stock 
of variety goods can hold his own against 
concerns that have dollars where he has 
dimes, is simple, livery penny of his cap
ital is in quick turning goods.

The big store has its shelves loaded down 
with merchandise which turns but once or 
twice a year, while a variety stock turns six 
to fifteen times in the same period. In 
other words, you can show as large sales 
with an investment of, say, ÿi.ooo, as you 
can with an investment of #3,000 in any 
other class of goods.

The variety store handles nothing but 
quick sellers. It ties no money up in do

mestics, nails, sugar, or other goods in 
which there is little or no profit. It omits 
the heavy staples of the one line stores, 
which take a lot of money to handle and 
require a lot of room.

THE MANUFACTURERS’ CONVENTION.

The Canadian Manufacturers’ Associa
tion will hold their next annual meeting in 
Halifax on August 13 and 14. As the 
membership of the association, which has 
now reached 1,000, will be representative 
of the great business interests of Canada, 
this will probably be the most important 
convention of business men ever held in 
Canada. Reside the importance of the 
questions to be discussed the trip itself offers 
one of the finest excursions on the continent. 
The secretary of the association, Mr. R. J. 
Younge, should be notified by members of 
any question or resolution which it is desir
able to discuss at the convention, or of any 
change desired in the constitution and by
laws of the association.

COFFEE AND ITS COLOR.
The appearance of green coffee indicates 

its origin to the best judges. Ordinary 
Jamaica coffee, for example, is a large bean, 
varying in color from dark green to nearly 
white ; the finest selections are bluish-grey 
in color and uniform and handsome in 
shape. Porto Rico coffee, which is mild in 
flavor, is generally greenish in color and 
averages larger in size than Rio coffee. 
Maracaibo coffee when first gathered is 
greenish, but later has a yellow cast, and 
the finer Cucuta kinds resemble the best 
Java beans in size and shape. Good Merida,

POPULARITY

Tovar, Bocono and Trujillo coffee, which is 
all grown in Venezuela, should have a light 
bluish color and aromatic smell and an even, 
regular size and shape. Java and Sumatra 
coffee is noticeable for its dark yellowish 
brown shade and its large size ; it is the 
largest of all coffees except the Liberian. 
The true Yemen Mocha is a small, hard, 
round and symmetrical bean, a translucent 
olive green when new, but growing yellow
ish with age. Brazil coffee varies from the 
small Rio bean, with a color ranging be
tween light and dark green, or sometimes 
yellowish, to the large Santos bean which 
ranges from green and yellow to a full 
white.—N.Y. Merchants’ Review.

SENDING A REPRESENTATIVE TO THE 
YUKON.

The secretary of the Canadian Manu
facturers’ Association has sent a special 
notice to the members of that organization 
drawing their attention to the fact that S. 
M. Wickett, Ph.D., a member of the 
executive council, will leave on July 1$, as 
a special representative to the Yukon to 
report upon trade conditions there, and to 
make arrangements as far as possible for 
Canadian firms to place their goods upon the 
market. Dr. Wickett may be seen before 
that date at the association rooms in 
Toronto by arrangement with the secretary, 
and in Montreal at the association office 
there (Temple Building) on July to and 11. 
Firms and individuals interested should 
write to the secretary at once regarding any 
inquiries which they may wish the repre 
sentative to make, together with a few 
copies of their catalogues and price lists.

is the proof of merit, and no brand hat 
ever achieved popularity ao quickly at

CHEWING TOBACCO
In 6 and 10c. Finit.

BOBS costa yon only 36 cents, .. .
and pays a good profit. Made by

EMPIRE TOBACCO C0„
LIMITED

MONTREAL, QUE.

BOBS is well advertised.
BOBS is selling well in almost 

every store from the Atlantic 
to the Pacific. THE

BOBS Is A BIG 
LITTLE MONEY

PLUG FOB
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CEYLON TEA
CEYLON

Black
and

Green

TEA
is the safest and 
healthiest tea to 

drink.

The Best Evidence
WE HAVE TO SHOW THAT

CEYLON
Black
and

Green

TEA
is the most satisfactory 

and profitable tea 
to sell.

CEYLON
TEA

CEYLON
Black
and

Green

TEA
is rapidly displacing 
Japans and Chinas.

is growing more popular every day is the 
steadily increasing sales reported from 
every part of Canada.

The- Best Evidence
we have that it will continue to sell well 
is that people prefer it to all other teas 
on account of its great

PURITY
CLEANLINESS
AND FLAVOR.

The public themselves are personal 
boomers of CEYLON TEA, simply be
cause its equal is not procurable. The 
kind of tea the public want is the best 
kind for you to sell. Isn't that right ?

CEYLON
Black
and

Green

TEA
sells well every month 

of the year.

c
Black ® T
and t E
Gieen q A

N

C
Black E t
and * E
Gieen q A

N

CEYLON TEA
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WHY ARE

Southwell's
Jams

superior to all other 
Imported Lines ?

Because r« tJahmc
individual flavor of its own fruit.

Many imported Jams taste all alike.

Southwell’s Don’t.
WRITE FOR PRICE LIST, ETC.

FRANK MAGOR & CO.
16 St. John St., MONTREAL.

DOMINION AGENTS

Austrian
Sugar

ON SPOT—TO ARRIVE or FOR IMPORT.

Samples and quotations on application.

ALEX. WILLS,
27 St. Sacrament Street, MONTREAL.

H. N. Bate & Sons, Ottawa, can
Agents for..

STRICTLY UNCOLORED

Anglo-Saxon Ceylon Green
Same Drawing Qualities as Japaan

Put up in i-lb. lead packages. 24 packages in case.

Wholesale, 19 cents per lb. Retail, 25 cents per lb.

Sale Guaranteed or can be returned at our expense.

With four cases of above we give one of our handsome polished oak 
paper bag holders. Best in the market.

Current Market Quotations for Proprietary Articles
July 10, 1902.

Quotations for proprietary articles, brands, 
etc., are supplied by the manufacturers or 
agents, who alone are responsible for their 
accuracy. The editors do not supervise them. 
If a change is made, either an advance or 
decline, it is referred to in the market 
reports, as a matter of news whether manu
facturers request it or not.

BAKING POWDER.
Cook’s Friend— Per doz.

.Size 1, in 2 and 4 doz. boxes..............  $ 2 4U
“ 10 ,in 4 doz. boxes......................... 2 10

12. in 6 70
3. in 4 45

P mod Lins, 3 doz. in case............
12 »z. tins , 3 ‘ ... 2 40
5-10. tins, % 1
Diamond — W. O. GILLARD k OO.

1 lb. tins, 2 doz In case........per doz. 2 00
% lb. tins, 3 1 25
% lb. tins, 4 0 75

IMPERIAL BAKING POWDER.
Cases Contain. Sizes of Cans. Per Doz.

lUv $0 85
3 " 6-oz. 1 75
1 " 12-oz. 3 50
l and 3 doz. 12-oz. 3 40
2 and 3 doz. 16-oz. 4 35

2%-lb. 10 .VI
2%-lb. 10 40

% and 1 doz. 5-lb 19 50
MAGIC BAKING POWDER

Cases Contain. Sizes of Cans.
* 40

4 " 65
4 " U 8U
4 " 8-oz. 1 00
4 " 12-oz. 1 50
2 • 12 oz 1 55
4 " 16-oz. 1 80
2 ’ 16-oz. 1 85
1 “ 2 %-lb. 4 50
1 “ 5-lb. 7 75
2 12 6-oz. 1
1 £
1 - J <

1 Loz. / 
16-oz. J

ft 90

JERSEY CREAM BAKING POWDER
Vp size, 5 doz. in case.................... 40
% size, 4 doz. in case............ 78
% " 3 " . 1 25

1 “ 2 . 2 25

VIENNA HAKIM; POWDEP.

1 lb. lins. 4 doz, in box................ .!.VVl°25
’ lb tins. 4 •* ‘ .................. ... 1 25

i 1 till1,4 ..................
3 oz. in pii'ier. 4 d -z iu box.......... 70

BLACKING.
SHOE POLISH.

Henri Jonas * Co. Per gross
Jonas’ ......................................... . $9 00
Froments ..................................... 7 50
Military dressing.......................... . 24 00

BLUE.
Keen s Oxford per lb.................. . $0 17

In 10 box lots or case ......... . 0 16
Reckitt’s Square Blue 12-lb. box.. 0 17
Reokitt’s Square Blue, 5 box lots.. 0 16

BLACK LEAD.
Reckitt’s per box......................... 1 15
Box contains either 1 gro., 1 oz. 

size ; % gro., 2 oz. or % gro. 4 oz
CORN BROOMS

BOECKH BROS * COMPANY doz. net.
Bamboo Handles, A, 4 strings......... 4 35

“ B, 4 strings........ 4 10
" C, 3 strings........  3 85
“ D, 3 strings......... 3 60
“ F, 3 strings......... 3 35
“ G, 3 strings......... 3 10

“ “ I, 3 strings ...... 2 85
BISCUITS.

CARR & UO. LIMITED.
Frank Magor k Co., Agents

Cafe Noir.......................................... 0 15
Ensign ..................................... . 0 12%
Metropolitan mixed ....................... 0 09

Special price list of Fancy Tins for Xmas
trade and other lines on application-.

CANNED GOODS. £ 
MUSHROOMS.

Henri Jonas k Co.
Mushrooms, Rionel .......................  $15 50

1st choice Dutheil......... 18 50
1st choice Lenoir......... 19 50

" extra Lenoir ............. 22 00
Per case, 100 tins.

FRENCH PEAS-DELORY'S 
Henri Jonas k Co.

Moyen’s No 2...............................  $9 00
“ No. 1...................................... 10 50

% Fins.................................................. 12 50
Fins..................................................... 14 00
Très fins............................................. 15 00
Extra fins .........................................  16 50
Sur extra fins ...................................  18 00

FRENCH SARDINES.
Henri Jonas k Co.

% Trefavennes............................... $9 50
% Rolland.............................. 9 50 10 00
Vi Delory ... ................................. 10 50
% Club Alpins................................. 2 50

CHOCOLATES A COCOAS.
TUB OOWAN OO. LIMITED.

Cocoa-
Hygienic, 1-lb. tins, per doz.... $7 25

" %-lb. tins “ ___ 3 75
“ 14-lb. tins '*.... 2 25
“ fancy tins “ .... 0 90

Hygienic,5-lb tins,for soda water 
fountains, restaurants, etc.per
lb............................................ 0 55

Perfection, %-lb. tins, per doz.. 3 00
Cocoa Essence, sweet,%-lb. Lius ,

per doz.................................... 2 25
Chocolate— per lb.

Queen’s Dessert,% a and %’s... $0 40
“ “ 6’s................. 0 42

Mexican Vanilla, %’s and %’s.. 0 35
Royal Navy Rock “ “ .. 0 30
Diamond “ “ .. 0 25

“ 8 s.............. 0 28
JOHN P. MOTT k CO.'S

R. 8. Molndoe, Agent, Toronto.
Motts Broma....................... per lb 0 30
Mott's Prepared Cocoa....................  0 28
Mott' rHomeopathlc Cocoa (%’s).... 0 3 
Mott's Breakfast Cocoa (in tins) .... 0 40
Mott’s No. 1 Chocolate.................... 0 80
Mott's Breakfast Chocolate.............  0 28
Mott's Caraocae Chocolate.............. 0 40
Mott's Diamond Chocolate.............. 0 23
Mott’s French-Can. Chocolate.........  0 18
Mott's Navy or Cooking Chocolate.. 0 28
Mott's Cocoa Nlbbs......................... 0 35
Mott's Cocoa Shells.......................... 0 05
Vanilla Sticks, per gross................. 0 90
Mott's Confectionery Chocolate 0 21 0 43 
Mott's Sweet Chocolate Liquors 0 19 0 30 
Chocolate— zry'b. per lb.

Caracoas, %’s, 6-lb. boxes........... 0 42
Vanilla, Vs............................... 0 42

"Gold Medal" Sweet, %'s, 6 lb.bxs 0 29 
Pure, unsweetened, %'s, 6 lb. bxs 0 42 
Fry’s "Diamond," %'s, 14 lb. bxs 0 24 
Fry’s "Monogram," %’s 141b. bxs 0 24 

Cocoa— per doz
Concentrated,%'s 1 doz. In box.. 2 40 

" %’s, " ..4 50
" 1 lbs. " .. 8 25

Homoeopathic, %’s 141b. boxes...........
" % lbs. 12 lb. boxes ....

Epps’s cocoa, case of 14 lbs., per lb.. 0 35 
Smaller quantities....................  0 37%

CADBURYS.
Frank Magor & Co., Agents, per doz

Cocoa essence, 3 oz. packages.........  $1 65
Mexican chocolate, % and% lb. pkgs. 0 40
Rook Chocolate, loose...................... 0 40

" " 1-lb. tins................ 0 42
Nibs, 11-lb. tins.............. 0 35%
CHOCOLATE-MEN 1ER.

Walter Baker & Co., Limited.

o S

[CHOCOlflT-MENlfi

Premium No. 1 chocolate,12-lb boxes.# 38
Vnnilla chocolate 6-lb box».8............ 47
German sweet, 6-lb. boxes................... 27
B’kfast cocoa, %-lb. tins, plain ; 6-lb.

boxes ................................................. 51
Cracked cocca, %-lb. pkg?. 12-lb. bxs. 35
Caracas sweet chocolate, 61b. boxes . 37
Soluble chocolate (hot or cold soda)

1-lb.cans ............................................ 45
Vanilla chocolate wafers, 48 to box,

per box ..............................  1 56
CHEESE.

Imperial-Large size Jars, per doz. $ 8 15
Medium size Jars.................... 4 50
Small size Jars......................... 2 40
Individual size Jars.................. 1 00

m perlai Holder—Large size ........ 18 00
Medium size............................. 15 00
Small size................................. 12 00

Roquefort—Large size, per doz.......  2 40
Small size.................................. 1 40
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“THE EDWAHDSBURG BRANDS”

Starch
and Syrup

Are well known all over the Dominion as a STANDARD OP QUALITY. 
ASSORTED STOCKS of all styles of packages now on hand, and PROMPT SHIP
MENT guaranteed. ;

EDWARDSBURG STARCH CO’Y, Limited
Established 1858.

164 St. James St.,
MONTREAL.

Works :
CARDINAL, ONT.

S3 Front St. East,
TORONTO.

COFFEE.
JAMBS TURNER & 00. per lb.

Mecca...................... ........................
Cairo......................... .......................
Old Dut. h Rio....... ...............

0 31 
0 38 
0 20 
0 17 
0 12%

B. D. MiRCffAU, Montreal.

“Old Crow1’ Java............... ................ 0 25
“ Mocha...................... 0 25

“Condor" Java............................ 0 30
“ Mocha......................... 0 30

15-year-old Mandheling Java and
hand-picked Mocha.................. 0 50

1-lb. Fancy tins choice pure coffee,
48 tins per case.................... 0 20

Madam Hunt’s Coffee, 1-lb. tins .... 0 31
“ “ “ 2-lb. tins .... 0 30

100 lb. delivered in Ontario and Quebec.

CLOTHES PINS.
UNITED FACTORIES, LIMITED.

Clothee Pine (fullcount), 5 groes in
oase,per case................................  0 57

4 doz. paokagea 12 to a case).............. 072
6 doz. paokagea (12 to a case)............ 0 92

COUPON BOOKS—ALLISON’S

For sale In Canada by—The Eby, Blain Co., 
Limited, Toronto O. O. Beauchem’.n 4 
Fila, Montreal.
SI, $2, S3, $5, $10 and $20 booka.

Un- Covers and 
num Coupons 

bered numbered.
In lota of leaa than 100

booka, 1 kind aaeorted 4o. 4%c.
100 to 50 J booka............... 3%o. 4o.
503 to 1,000 books............  3c. 3%c.

Allison’s Coupon Pass Book
1 00 books.............................3 cents each
2 00 books.............................3 cents each
3 00 books.............................3 cents each
5 00 books............................. 4 cents each

10 00 books.............................5% cents each
15 00 books.............................6% cents each
20 00 books.............................7% cents each
25 00 books......................... 8 cents each
50 00 books.............................12 cent each

EXTRACTS.

Henri Jonas k Co. Per groae.

8 oz. London Extracts...................... $6 00
2 oz. “ “ (no corkscrews) 5 50
2 oz. “ “ .................... 9 00
2 oz. Spruce essence.......................... 6 00
2 oz. “ “ .................... 9 00
2 oz. Anoho extracts ......................  12 00
4 oz. " “ ................... 21 00
} oz. ' “ ...................  36 00
} lb. “ ‘ ...................  70 00
1 oz. Flat “ .......................... 9 00
2 oz. Flat bottle extracts.............. 18 00
2 oz. Square “ ................... 21 00
4 oz. “ “ corked)..........  36 00
8 oz. “ “ "  72 00
o ,, , Per doz.8 oz. glare stop extracts .... 3 50
8 oz. " “ “ __ 7 00
... _ „ Per doz.
2% oz. Round quintessence extracts 2 00
4 oz. Jockey decanters “ .. 3 50

FOOD.
_ , . Per doz.
Robinson s Patent Barley % lb.tins 1 25 

“ “ lib. tins 2 35
Groats, % lb. tins 1 25 

“ “ l lb. tins 3 25

LYE (CONCENTRATED).
GILLETT’S PERFUMED.

Per case.
1 case of 4 doz........................................ $ 3 60
3 casci “ .......................................... 3 50
5 “ “ ........................................... 3 40
GINGER A LE SODA WATER

per doz.
Cantrell & Cochrane’s Imported 

Ginger Ale and Club Soda Water... $1 40
JAMS AND JELLIES.

southwell's goods. per doz 
Frank Magor k Co., Agents.

Orange Marmalade............................ 1 0
Clear Jelly Marmalade................... 1 80
Strawberry W. F. Jam...................... 2 00
Raspberry " " ...................... 1 00
Apricot ” “ ...................... 1 75
Black Curran “ ...................... 1 85
Other Jams, W. F................... 1 55 I 90
Bed Currant Jelly................... 1... 2 75

Jams— T. upton k 00.
1-lb. glass jars2 doz, in case, per doz $1 00 
2%-lb. tin pail, 2 doz. in crate, per lb. 0 07 
5-lb. tin pails, 8palls in crate, per lb 0 <6% 
7-lb. wood pails, 6 “ “ " 0 06%
14-lb. wood palls, per lb................... 0 if.1.'.
30-lb " " “ ................... 0 I6'l
Jellies—
1-lb. glass jars, per doz...................... $1 00
7-lb. wood pails, per lb...................... 0 G6l4
14-lb....................... ...................... 0 06 V.
30-lb. “ " " ...................... 0 0617

LICORICE.
YOUNO k SMYLIE’S LIST

5-lb. boxes, wood or paper, per lb . $0 40 
Fancy boxes 136 or 50 sticks) per box 1 15
" Ringed" 5 lb. boxes, per lb............ 0 40
‘1 Acme ' * Pellets, 5 lb. cane, per can.. 2 00 
“Acme" Pelletr, fancy boxes 40)

per box..........................................  1 50
Tar, Lioorioe and Tolu Wafers, 5 lb.

cans, per can................................  2 00
Licorice Lozenges, 5 lb. glass Jars.... 1 75

“ “ 20 5 lb. cans............ 1 50
“Purity’’ Lioorioe 10sticks............ 1 45

" “ 100 sticks ............ u î 3
Dulce large cent sticks, 100 in box

LIQUORS.
COGNAC IN CASKS.

Ph. Richard.
8.0. Quarts, 12 s....................................... *22 50
F.C. “ “ ........................................ 15 no
F.C. 1-15 lottVs, 180‘s............................... 2 (H)
V.S.O. P. “ “........................................  I2t0
V.S.O.P. pi- ts, 2I s......................... ... 13 0.1
V.S.O P. %-pii.ls, 48 s.............................. 14 (M)
V.S.O.P. 1-15 bottles, 180’s ...................   20 00
V.S.O. (luarts, 12s   in 00
V.S.O. 1-15 bottles, 180‘s..........................  18 00
V.O. quarts, 12’s........................................  8 50
V.O. pints, 24’s ........................................  9 50
V.O. %-pints, 48 s....................................  10 50
V.O. 1-15 bottles, 18u’s.............................. 14 < 0
V.O. decanters, 12’s.................................. 0 5»
V.O. “ pints, 20 s...................... 13 00
V.O. ti sks. Imp. pint*, with thumbDrs 9 75 
V.O. “ Reputed “ “ 24’ . 10 50
V.O. “ “ no “ .4 s. 9 50

Chas. Couturier.
Quarts, 12s.............................................  7 ou
% bottles, 24 s..........  ............................... 8 00
% “ 48 s.......................................... 9 00
1-15 bottles, 180’s ...................................  13 50
Flasks, 24 s............................................ 8 (XJ
% Flasks, 48’s............................................ 9 00
Masks, Imperial pint?, Copsule, 16’s.... 8 00

F. Marion & Cie.
Quarts, 12 s..................................................... u uo
% bott les, 24’s.................................................. 700
Vi “ 48’s.................................................. s 00
Flasks, reput d 24 s.................................... 7 lq
Flahks, %-piuts, 48’s...................................... s 00
1-15 bottles, 180 s .................................... 12 50
Flasks, Imp. pints with thumblers, Iti's 8 (10 

C gnac In Wood.
Ph. Richard.

Gals. <>et>. (>v,.>. Bids. Hhds. 
Couturier... *4 00 *3 95 *3 85 *1 80
Marion.......... 3 75 3 60 3 50 3 40
Ph Richard

V.S.O.P .. 5 50 5 35 5 25 5 00 ....
Richard

V.O. proof. 4 25 4 10 4 UO 3 91 3 80
Richard 5 up.

ui oof V. (>. 4 00 3 80 3 70 3 50 3 40
Richard Fine

champagne ti 00 5 90 .................................
Gin - Pollen & Z0011, in Cases.

Red, 15 s ..........................................................*10 00
Green, 12 s ...................................................... 5 IH)
Poney, 12* .............................................. 2 50

Gin Pullen & Zcon, in Wood.
%

Gals. Oct’s. Oct's. Bbls Hluls. 
Gin, P. & Z. .*3 15 *3 05 *3 05 $3 00 *2 95 

Mitchell Bios. Limited Scotch.
1 caie. 5 eiiscs.

Heatlur Dew, ordinary qts.
;;...................... . 8 7 00 « ti 75

Heather Dew, stone jars,
Imperial, 12s.............................. 12 5U 12 25

Heather Dew, oval flasks,
quart. 12 s ...................................  11 25 11 no

Special Reserve, oval, pts. 24s. 11 75 11 50
“ ordinary <its.,

„ 12's.................................................... 9 00 8 75
Special Reserve, % bottles,

pints. 24s............................   1U 00 9 75
Extra Siecial Liqueur, flagon,

12 s.................................................  9 50 9 25
Extra Special Liqueur, ordin

ary bottles, 12's.......................... 9 50 9 25
Heather Dew, flasks. 48s......... 12 00 li 75

“ “ % flasks, 60’s.. 9 00 8 75
Mullmore,Imperial oval quart

flasks, 12’s .................................  10 00 9 75
Mullmore, fl.sks, Imperial

pints. 2(’s ...................... 10 50 10 25
Mullmore, flasks, ordinary

pints, 24 s ........   7 75 7 50
Mullmore, % flasks, ordinary,

48's.................................................... 9 00 8 75
Mullmore, ordinary quarts, 12’s fi 50 6 25
Mullmore, ordinary pints, 24's 7 50 7 25
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Scotch Whiskey in X\ ood. Old Crow. 12-11 ». boxes—
%-lb. tins ... .%lb 0 25

Gals. Oct's. Oct s. Bblf %-lb. tins ... 0 23
0 22%

gals. 17yals. 40 gals.
.................... 0 70

tip* ciul
f4 15 VJ 'M

1-lb. jars........ 0 25
Referv • >4 .) |4 2".

Heather Dew Ol ■ IV E OIL
' A ... 1 «f t S.5 3 75 3 6u per case

Extra Special Barton .v Guestiers quarts... ............ *8 mi
Liqiu ur .1 on 4 90 4 80 4 75 ................ 9 mi

u! 1 crotch . 3 J5 70 3 65 . .h
Whiskey in Ca?ses. ORANGE MARMALADE.

Miti hell Bros , Limited Iri.sl.
Cruiskeen Lawn, stone jar. 12 s.........
Old Irish. Masks. 1 mi>. quarts. 12s. ..

Special. quarts, 12.- ...........
Imp pints, 24s----

round Loll It s. quart.'. 12 s.
“ round % bott les, pints. 24.

M o . flasks. 48 6.....................
“ .Vu/,, flasks, 60 s......................

Sl2 5U 
U 25
y UU

. H 75 
. i; :»u 
. s uu 
. 12 00 
. '.I uu

Irish Whiskey in Wood

Mil.hell 
Old

Mitchell,

1 C

Cal

Cham pay nv Wine in Cases.
Due dv Pie Hand..quarts. 12 s .............. 811 04

pints. 2Ts ...................... »5 ‘HI
Cardiual. quart.'. izs.................................12 50

" pint 4, 24 s ......................................  13 50
Vve Ainioi Carte d Or. quarts. 1-«.... 10 0j

pint *. 24 s . ... 1/00 
d Argent, quarts, 12 s ,0 50 

“ pints, 24 s 11 50 
Blandy Bros. Wine.

Blandy s Madeira Wine, in eases.
Very Superior, quarts. 12 s ............
Special Selected, quarts, 12 s..........
London Parti. ular. quarts. 12 s ...

Blandys Malaga, in eases.
Pale Su» el Blue Label, quarts. 12s. .. 7 50

White Label, quarts, 12 s .. 10 00
Blandy s Sherry, in cases.

M.uizanilla, quarts. 12's ........ .. .......... 8 50
Murosa. quarts, 12 s.................... ... 11 OU

Blandy s Port Wine, in cases.
< iuo'l Frui'y. quart.'. 12 s ........ ................ 7 .»)
Invalid Special, quarts, 12s... .............. 12 00

Blandy Bro.' Wine in Wood

Ma»lvr<. No ..............................
4 50 4 UU

Malaga Pali Sweet .................. 3 00 2 75
Canadian Whiskies In barrels, 

per gal.
Goodvrhaui a Wort-. *2-0 l‘ ............> 4 .50
‘lirani Walker A Son.- ........ 4 .50
J I’ Wi.-ei .v Son
.1 i; Seagram .............. 4 49
11 Cotby ......... 4 19
Gouderham .v \S - -r: .»0 OB. .............. 4 10
Hiram \\ alker a Soi.. . 4 lu
J 1* \\ isci a Son ................ 4 09
.1 F Seagram ................ 4 09
H C.»"by . ......... 4 09
Bye, Goudvrhaui A Worn ... ............ 2 20

Hiram Walker A Sons ... ................ 2 2o
.1 IV \\ iser A Son............ ................ 2 19
JE Seagram .................. a lb
11 Corby .......................... ................ 2 19

Imperial. W alker A Sons. . . ................ 2 90
Canadian Club. Walker & Sont;.............. 3 UU

Les.-- than one bbl.

R>v

» o P
. 4) 1*

per gallon. 
. >4 55

4 15 
2 25

MINCE MEAT.
Weihey s Condensed, per gross net $12 UO

" per case of doz net....... 3 UO
MUSTARD.

UOLMAN’d OK KEEN S.

D. B. F., % lb. tins, per doz.................81 40
% lb. Lins,   ‘A 50
lib. tins,   5 0C

Durham 4 lb. jar, per jar ............ 0 75
" 1 lb.   0 25

F. D., % lb. tins, per doz................ 0 85
% lb. tins................................ 1 45

Henki Jonah & Co. Per gross
Pony size.............................................  $7 5C
Imperial, medium ............................. 9 00
Imperial, large....................................  12 00
Tumblers..............................................  12 00

Per gross
Mugs....................................................  13 20
Pint jars..............................................  18 00
Quart jars............................................. 4 00

K D. M ARCEAU, Montreal. 
“Condor, 12-lb. boxes—

1 i-lb tins 
1 lb. tins 
Lib tins 
4-lb jars... 
1 lb. jars..

U 35 
U 33 
0 32! 
1 20 
0 35

1-lb. glass.
UPTON * GO.

2 doz. case, per doz.. $1 00

.Get Get Bbl

(pints),

80DA.—COW BRAND.

DWIGHT’S?

1 VU

10 00
!3 00 US

Culinary Starches—
Challenge Prepared Corn—

I-Ib. packages, boxes40 lbs— 0 05% 
No. 1 Brantford Prepared Corn—

1-lb. packages, boxes 40 lbs— 0 07% 
Crystal Maize Corn Starch—

1-lb. packages, boxes 40 lbs.... 0 07%

STOVE POLISH

7-lb. pails and 5 and 7 lb. tins__  0 00%
PICKLES.

STEPHENS’.

A. P. Tippet & Co., Agents.
Patent stoppers (pints), per doz........ 2 30

Case of 1 lbr. con" 
taining 60 pkgf.’ 
per box, $3.00 

Case of % lbs. (con
taining 120 pkgs. 
per box, $3.00. 

Case of lbs. and % 
lbs. (containing 30 
1 lbs. and 60 %lb 

packages)per box»$3.00.
Case of 6o. pkf s (containing 96 pkgs) per 

bo r $3.00.

EMl’lHI BRAND.

Brunner. Mond A Co.

| Case 120 %-lb. pkte. (60 lb.) per 
case $2 70.

Case 96 10-oz. pkts. (60 lb.) per 
ease $2.89.

5U«*U BOOM Uii*<r

No. 4 3 <1 zej in ease, per gross ,
6— 3 dozt n incase. “ “

4u<a'o\\\‘u} av\A lot ’
, cheapness -

‘ ^ vs \tu\vi wnv&Wt&.^i
Per gross

Rising Sun 6-oz. cakes, %-groBB Ixs 50 
Rising Sun,3-oz. cakes, grossbixes.. I 50 
Sun Paste 10c. size, % gross boxes.. 10 0C 
Sun Paste, 5o. size, % gross boxer.. 5 09

SOAP

£ 5
So : : o»
E-I < ©*©££»

J P»© P»®0 < a Gk a D.Xa a o
Gloriola Soap, per gross................... 12 00
Straw Hat Polish, per gross............ 10 20

STARCH
KDWABD8BÜBO 8TAB0B OO., LTD.

Laundry Starches— per lb.
No. 1 White or Blue,4-lb. cart on 0 C6‘ 
No. 1 " “ S-lb. “ 0 06%
Canada Laundry............................ 0 05%
Silver Gloss ,6-lb. draw-lid boxes 0 C8 
Silver Gloss, 6-lb. tin canisters.. 0 08 
Edwards’gSilverGloss, 1-lb.pkg. 0 08 
Kegs Silver Gloss, large crystal 0 07
Benson's Satin, 1-lb. carton?  0 08%
No. 1 White, bbls. and kegs__ 0 05%
Benson's Enamel, perbox, $1 50 tu3 00

Culinary Starch—
Benson & Co.'s Prep.Corn......... 0 07V,
Canada Pure Corn........................ 0 05%

Rice Starch—
Edwardsburg No.lwhite.l-lb.car 0 10 
Edwardsburg No. 1 White or

Blue, 4-lb. lumps.......... ............. 0 08%
BEE STARCH.

Cases, 64 pkgs. 48’s.............................$5.00
% Cases, 32 pkgs .24 s......................... 2.50

Packages 10c. each
BRANTFORD HTARCI1 WORKS, LIMITED. 

Ontario and Quebec.
Laundry Starches—

Canada Laundry, boxes of 40 lbs. $0 051 _ 
Acme Gloss Starch—

1-lb. cartons, boxes of 40 lbs.... 0 06 
Finest Quality White Laundry—

3- lb. Canisters,cases of 48 lbs... 0 06%
4- lb. ........................... ... 0 06%
Barrels, 2t>j lbs........................... 0 05%
Kegs, 100 lbs............................. 0 05%

Lily White Gloss—
1-lb. fancy cartons eases 30 lbs. 0 08
6-lb. toy trunks, 8 in case......... 0 08
6-lb. enameled tin canisters,

8 in case ................................ 0 08
Kegs, vx crystals, 100 lbs __ 0 07

Brantford Gloss—
1-lb. fancy boxes, cases 36 lbs... 0 08% 

Canadian Electric Starch- 
Boxes of 49 fancy pkgs, per case 3 00 

Celluloid Starch- 
Boxes of 45 cartons, per case... 3 «0

.________________ , TEAS.
iffiAi ini’i__

SALADA CEYLON.

>n tba wholesale Retail

Brown Label, l'e....................... 0 20 0 25
“ " %’s......................  0 21 0 26

Green Label, 1 and %s............ 0 22 0 30
Blue Label, Is, %s, %s and %s.. 0 30 0 40
Red Label, Is and %.................  0 36 0 50
Gold Labe %e.........................  0 44 0 60

.AOLONÀ]
I Pure C^vlonTea |

Ci y Ion Tea, in 
1 and % lb. lead 
packages black 
or mixed.

Black Label, 1-lb., retail at 25c.... 0 19
“ “ %-lb.,    0 20

Blue Label, retail at 30c................. 0 22
Green Labtl “ 40c.................... 0 28
Red Label “ 50c.........   0 35
Orange Label, retail at 60o...............  0 42
Gold Lab 80c. . 0 55

Ram Lal’s 
Pure

^IndianTea
UNTCtO ABCOLUTCUr PuAt 

as Manufactured on the 
Gardens or India

Cases each 60 1-lbs................
" " 60 %-lbe..........9

“ 80 1-lbs............J
120%-lbs.............4

LUDELLA CEYLON, Is 
AND %’B PKGS.

Blue Label, s...........................
Blue Label, %' s...................
Orange Label, l’s and %'s... 
Brown Label, l’s and %'s....
Brown Label, %'s..................
Green Label, l’s and %'s.... 
Red Label, %'s....................

0 18% 
0 19 
0 21 
0 28 
0 30 
0 35 
0 40

0 25 
0 25 
0 30 
0 40 
0 40 
0 50 
0 60

CROWN BRAND
Wholesale Retail

Red Label, 1-lb. and %>........ 0 36 U 60
Blue Label, 1-lb. and %’s.......... 0 98 0 40
Green Label, 1-lb............................. 0 19 0 25
Green Label, %’s............................ 0 20 0 25
Japan, Is............................................ 0 19 0 25

E. D. MARCEAU, Montreal.
Japan Teas—

“Condor ’ I 40 lb. boxes............. 0 40
“ 1140 1b. “ ........ n 37%

II 80-lb. “ ........ 0 36 "
“ III 8/-lb. “ ........ 0 32%

IV 80-lb. “ ........ 0 30 "
V*M*. “ ....... 0 25
X XXX 80-lb. boxes.. 0 23%
XX A x 0-lb. " ... 0 25 '
XXX éO-lb “ .. 0 20
X AX SO- b. “ .. 0 21%
LX lead packets___ 0 60

“ Assorted cast s (l and
% lb.)to retail at40c. 0 28%

Llead packet!.............. 0 60
“ Assorted cases (1 and

% lb.) to retail at 25c. 0 20 
Black Teas—“Nectar,” in lead packets—

Green label ..............retails 0 26 at 0 20
Chocolate label ... “ 0 35 “ 0 25
Blue label .............. “ 0 50 “ 0 36
Maroon label...... “ 0 60 “ 0 45
Fancy tins—Chocolate, 1-lb......  0 32%.

“ “ -Blue, 1-.»').................. 0 42'^
“ “ . —Maroo.., < lb...........  0 50
“ “ —Maroon, -lh............. 1 50

Black Teas—“Old Crow ’ Bit nd—
Bronzed tins of 10, 25, 50 and 80 lb.
No. 1..........................................peril/. 0 35
No. 2............................................. “ 0 30
No. 3............................................. “ 0 25
Mo. 4............................................ “ 0 20
No. 5............................................. “ 0 17%

LiPTON H TEA (in packages).
Price per lb.

No 1 cases 50 lb ^ %-lb Pk68- $0 ?5»o. i. LisesM pkg8........  34
No. 1, cases 50 lb., in 5-lb. tins..........  35
NO " . aPPH ll, (50 %-lb. pkgs.... 29«o. , eases ,.u lb ,(2S1.lb pkgs........... 2g
No. 2, eases 50 lb., in 5-lb. tins.......... 29
No 3 ,-lrcs 50 it, (50 %-lb. pkgs.... 23o < a8Lfc M , 125 l-lle pkgs..........  22
No. 3, cases 50 lb., in 5-lb. tins............ 23
Green Cevlnn Nn 1 (50 %-lb. pkgs.. 35urten Ceylon, Mo. I,(25 pkg8 34
Green (Vvlon Nn 2 ('^0 %-lb. pkgs. . 29 l,rcui Lv>,on’ *°- L (251-lb pkgs.... 28

TOBACCO
THE EMPIRE TOBACCO CO.. LIMITED.

Smoking—Empire,S1;;*. 5s and 10s___ 0 39
Royal Oak, 2x3, So act-, 8s.............. 0 52
Something Good, 7s............................ 0 48

Chtwing— Bobs, 5s and 10s.................... 0 36
Currency, 13% oz. bars, spaced 9s.. 0 39
Currency, €s and 10j............................ 0 39
Old Fox, narrow 10s.............................. 0 39
Snowshoe, 1-lb. bars, spaced 6s.... 0 43 
Pay Roll, 63.............................................. 0 44

VINEGARS.
e. d. m arce a I Montreal.

Per gal.
Old Crow........................................................ 0 20
Condor............................................................ (j 25
E. M D proof ........................................... 0 30

MICHEL LEFEBVRE
Bull Dog, quadruple strength, regi. t d 0 55
Lion “ L ’ brand, registered.................. 0 ?8
Imperial, triple strength, registered 0 33 
Cote D Or. extra super, registered.. 0 30 

“ household vinegar, registered 0 28
Crystal Pickling, extra............................ 0 28

“ “ ordinary.................... 0 23
White Wine. XXX .................................. 0 25

“ " XX................................... 0 20
“ “ x...................................  0 17

Cider, XXX.................................................. 0 27
“ XX.................................................. 0 17
“ x.................................................. 0 12

Pure English Malt, trip’e strength.. 0 45 
double strength 0 35 
single strength.. 0 25

Distilled white malt vinegar.................. 0 50
JOHN HOPE & CO.. MONTREAL.

Sir Robert Burnett & Co. s English
Malt Vinegar —.............................. 0 60

WOODENWARB
UNITED FACTORIES, LIMITED.

Washboards, Leader Globe.................... 1 50
“ Improved Globe................ 1 60
“ Standard Globe................ 1 80
“ Solid Back Globe .......... 1 95
“ Juliilee (perforated)____ 195
“ Crown................................... 1 35

No. 1 2-hoop pails............... ..................... 1 55
“ 13 “ “ ...................................... 1 70
“ 0 Tubs.................................................... 8 50
“ 1 “ .................................................... 7 00
“ 2 “ .................................................... 6 00
“ 3 “ .................................................... 5 25

YEAST.
Royal yeast, 3 doz. 5e.-i kgs. in case.. 1 00
Jersey Cream yeast cake, 3 doz. 5c.. 1 00
Victoria “ “ 3 dor. 5c.. 1 00

“ “ “ 3 doz. lie.. 1 80

NIXEY’S- BLACK LEAD BY APPOINTMENT TO
H. M. the KING

OF THE BRITISH EMPIRE



THE CANADIAN GROCER

”

The Auer Gas
_ Money-Back Style.
THIS style Is particu- 

larly suited for a read
ing light—the shades 
prevent the light from 
tiring the eyes and the 
burner can be raised 
Just the same as any 
other students lamp,

IT can be carried 
around the house with 
perfect safety and as 
the base is heavily 
weighted there is no danger of 
Its up-setting.

THB light is soft enough for 
the most sensitive eyes and yet 
strong enough for the finest print.
OUR CATALOG SHOWS ALL Op OUR DIFFERENT 

STYLES.—WRITE FOR IT AND OUR DISCOUNTS.

Year Money Kefnideâ if you are not Satisfied.
AUER LIGHT CO., 1682 Notre Dome Street. MONTREAL.

Bigger Profits
—ONy

“EMPIRE” SODA
BEST FOR BAKING-.

Instead of giving you useless premiums 
we have decided to make a change in 
“Empire” Soda prices that will mean 
bigger profits for you. Here are the 
new prices :

Case 120 pkts. (60-lb.) per ease, (2.70 
Case 9610-oz. pkts. (60-lb.) per case, 2.00

■aaefaetured by

BRUNNER, MONO ft CO.,

WINN & HOLLAND, MONTREAL.

ADVERTISING in WESHM CANADA
will be.Carefully, Efficiently, and Promptly 
attended to by

The Roberts Advertising Agency, 
win mena, canada

THE GLEANER"
KINGSTON, JAMAICA. B.W.L

The Sew,paper with the Largest Circulation 
in Jamaica and the West Indies.

Canadian manufacturera, merchants, etc., desir
ing to do b usinera with this country and introduce 
their goods in this market, should put an advertise
ment in “THE GLEANER."

Write for Male of charges, etc., to

THE GLEANER CO.,
$|ileaner » Office. . . .KINGSTON, JA.

a ^

Is Honest Goods and just 
the Thing on Which to 
Make or Extend a Busi
ness.

fNtNADIAN ADVERTISING U brat done by THE 
V B. DBSBARATS ADVERTISING AGENCY 
UovTxaaL

TANGLEFOOT
FLY PAPER

Stop» the fly fa. his mad career. Also catches the filthy 
load he is carrying, thus preventing the danger of contagion.

Long Lasting. A Cash Asset.
gtder from Jobber.

The 0. & V. Hum Co., Mfrs.
Grand Kaplda, Mloh, U.S A.

BUSINESS
NEWS

of any kind that is oi value to business men 
supplied by our Bureau. We can give you 
market quotations from any town In Can
ada, reports from the city markets, stock 
quotations, etc. You can get commercial 
news from any Canadian paper through us.

Write us, giving us particulars of what 
you want and where you want it from, and 
we will quote you prices by return.

* from any Canadian paper on
any subject,

UUOIll PRESS CLIPFIIG BUIE»,
MÏ McGill Street, MONTREAL, QUE. 

Telephone Main ties.
IS trout St. JL, Toronto. Telephone Main 1701.

The Best Grocers make 
a point of Keeping It 
always in Stopk.

... JÊÊ

: Hll
;. I[M1st

.1 III ■



THE CANADIAN GROCER

Crockery Do you need any
thing in this line ?

We have it
and

Glassware
And if you will 
write your wants to 
our Mail Order 
Department your 
requirements will 
be satisfactorily 
filled.

We are always glad to answer enquiries con
cerning any of our goods and will be pleased 
to give you price on any lines you mention.

IT PAYS
IT PAYS 

IT PAYS
What pays ? Why, to sell the trade-creator

WETHEY’S 
CONDENSED 
MINCE MEAT

GOWANS, KENT & CO.
Wholesale

Crockery and Glassware 
China and Lamp Goods

flanufacturers of Decorators of
Lamps and Rich Cut Glass. Earthenware, China and Glass.

TORONTO and WINNIPEG.

of course. Well 1 Why does it pay ? Because it gives better 
satisfaction to the consumer than any other kind produced in 
this country. This is a broad statement to make, but never
theless a true one—increased demand from the trade substan
tiates our claim. Sold by leading wholesalers.

Manufactured by . . .

J. H. WETHEY,
LIMITED,

ST. CATHARINES. ONT.

Crosse & Blackwell, limited
Pickles, Sauces, Jams — 

Preserved Provisions.
C. E. COLSON & SON, Montreal.

CHAS. P. CLARK. President. JARED CHITTENDEN, Treasurer.
...ESTABLISHED 1849...

9

Capital and Surplu», $1,600,000. Offices Throughout the Civilized World.
Executive Office» : No». S46 and 848 Broadway, New York City, U.S.A.

THE BRAD8TREET COMPANY gathers Information that reflects the financial condition and the 
controlling circumstances of every seeker of mercantile credit. Its business may be defined as of the merchants, 
by the merchants, for the merchants. In procuring, verifying and promulgating information, no effort is spared, and 
no reasonable expense considered too great, that the results may Justify its claim as an authority on all matters 
affecting commercial affairs and mercantile credit. Its offices and connections have been steadily extended, and It 
furnishes information concerning mercantile persons throughout the civilized world.

Subscriptions are based on the service furnished, and are available only by reputable wholesale, Jobbing and 
manufacturing concerns, and by responsible and worthy financial, fiduciary and business corporations. Specific 
terms may be obtained by addressing the Company at any of Its offices. Correspondence Invited»

-------OFFICES IN CANADA-------
HALIFAX, N.8. HAMILTON, ONT. LONDON, ONT. MONTREAL, QUE.
OTTAWA, ONT. QUEBEC, QUE. ST. JOHN, N.B. TORONTO, ONT.
VANCOUVER, B.C. VICTORIA, B.C. WINNIPEG, MAN.

THOS, C. IRVING. Gen. Man. Western Canada, Toronto. JOHN A. FULTON. Gen. Man. Eastern Canada, Montreal.

ft A I# rif’ft The original and only Genuine Pie- I 111 K F V paration for Cleaning Cutlery
yniXLl w 6d. and Is. Canisters.

•WELLINGTON’
KNIFE POLISH

JOHN OAKEY 4 SONS, LIMITED
MANUFACTURERS OF

Emery, Black Lead, Emery, Glaas and 
Flint Clothe and Papers, etc.

Wellington Mills, London, England.
âge»t:

JOHN FORMAN, 644 Craig Street
MOVTBKAI.


