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We are increasing Aro- 
mint production, and we 
are increasing our adver
tising. Prepare for a big
ger business than ever in 
AROMINTS—the solid 
mint with the “different" 
flavor. Order to-day.

5 Flavors—
Peppermint Win ter green Cinnamon 

| Clove Licorice
ICmnmdian Distributor»:}

OLIVER-LEE, LIMITED
95-97 King Street Best, Toronto, Coned*

Alee Distributer» et Are—int's Ceegh Drefe 
Tire Are—ini Mil. Ce-, Ue.net 

Ter ente Cens*»
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TWO TO ONE
There was a time, not 

long ago, when one of any
thing was considered suf
ficient. Dealers never gave 
thought to selling more than 
one of an article at one time 
to a customer.

Nowadays two or more 
of anything or everything, 
from a spare tire to a dozen 
rakes of soap, has been 
found to be good business 
both from the dealer’s and 
the customer’s viewpoint.

This good sense and 
efficiency has spread to the 
kitchen and most house
wives realize the advantage 
of keeping an extra bottle of 
O-Cedar Polish on the shelf. 
It saves a housewife the an
noyance of finding herself 
out of O-Cedar Polish in 
the midst of her work, and 
having to lose time sending 
for more.

Suggest two bottles to a 
customer — or two cans. 
They will appreciate your 
advice. You’ll appreciate 
the extra profit.

CHANNELL CHEMICAL CO.
LIMITED

TORONTO

,'lu<

CANADIAN GROCER, published .very Friday. Yearly subscription prie*. IIM Entered as second-class matter at Feet OIRre. Ottawa, and as secant- 
class matter July I, 1*11. at the Past OfAce. at Buffalo, under the Act of March Srd. lift
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For Christmas Baling and 
Candy-making suggest

ST. CHARLES MILK
“ With the cream left in”

Urge your customers to try their Christmas Baking and Candy-making the 
ST. CHARLES way and the improved, rich, creamy flavor produced will 

^ make them steady users of this thoroughly sterilized, rich, pure milk to 
which nothing has been added—just a portion of the water removed and 
the cream left in. Yoy can also truthfully tell them that its continued use 
will materially “cut the cost of cooking.”

Write for free display material and ST. CHARLES Recipe Books to give 
your customer?.

The Borden Co., Limited
Montreal

Bordais Product*-
Eagle Brand Milk 
St. Charles Milk ST.CHARLES

Brand Milk
“ With the Cream Left in”

Reindeer Coffee 
Reindeer Cocoa 

Malted Milk
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The FAMILIAR 
RED & BLUE TIN

•"THE familiar red and blue tin of Bowes 
A Mince Meat is going to play an important 

part in the Christmas trade of grocers through
out the country. Without question, Bowes 
Mince Meat is the most popular and profitable 
line of mince meat offered to the trade.

Gel your stock in shape NOW.
Your jobber will look after 
your rush orders promptly.

BOWES COMPANY, LIMITED
TORONTO ... CANADA
Manufacturers of Quality Fo o d Products
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Clark’s Spaghetti
With Tomato Sauce and Cheese

Delicious eating. Reasonable in cost. 
Display it. It sells itself.

Clark’s Corned Beef
The Favourite for Cold Lunch

Let your customers know you have it. 
They want it in the pantry,

jjJJjJ J !jj'.

Clark’s Pork & Beans
With Tomato, Chili or Plain Sauce

Just as good as ever.
Just as popular, and 
Just your best seller

Made in Canada - - By Canadians
i

W. Clark, Limited - Montreal
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LOOll! there are 
those/SS/e^d&Mr 
Peaches we saw
advertised in the 
National M^azines

CALIFORNIA PEACH GROWERS INC.
Mtin Off it* Fruit, QtUftrnit . Or/r <5joo tMtmbri

Blue Ribbon Peaches are easy to sell because the 
housewife recognizes them from the national adver
tising and knows that they differ from ordinary dried 
peaches, in that the fuzz and much of the peeling has 
been removed by a thorough washing and brushing 
process, which leaves the fruit bright in color and at
tractive, as well as wholesome and economical.

Make a window display of Blue Ribbon Peaches in 
packages to remind the women readers of magazines 
that you can supply their demand.

It pays to buy dried peaches in packages for there is 
no shrinkage to charge off. You lose 5% in shrinkage 
on bulk peaches. Save this and give your customers bet
ter quality in a clean and sanitary way.



December 3, 1920 CANADIAN GROCER

QS-elhë

These Quick and 
Easy Ways

To Display Fruit
Ought to Help Your Business Every Day

OUR new booklet is just off the press.
It contains a dozen money-making 

fruit displays used by leading retailers in 
many cities. You see here the actual 
photos of actual stores — large and small. 
You’ll read also a few “brass-tacks talks” 
on how to buy and sell oranges and lem
ons—told by a grocer of long experience. 
This helpful book is free. Just ask the 
California Fruit Growers Exchange for 
your copy—today.

This is just one of the many ways we help grocers 
who “ask the C. F. G. E." And there are many other 
ways as well.

FOR instance, we offer you orange and lemon sell
ing-price charts to help you sell at a certain 

profit. And, also, orange and lemon “odd size” 
gauges to help you choose wisely. They re free— 
and worth while asking for.

We have free sets of Sunk'ist cards, “strings” and 
banners for your counters and windows. They were 
designed after consultation with experienced mer
chants, and you’ll find their use worth while.

For advertising in local papers or neighborhood 
movies we’ll gladly send you free “cuts”—you tan use 
them also on price lists and letterheads—or free Sun- 
kist lantern-slides with your name in attractive colors.

Write us your problems. Maybe we can solve 
them. We’ve an experienced retail man whose job is 
to give you the benefit of his thirty-six years behind 
the counter. His name is Paul Findlay. Hundreds 
of grocers welcome his brass-tacks talks.

THE C. F. G. E. is a co-operative agency. Years 
ago, in the days of haphazard marketing, it was 
formed by thousands of California orange and lemon 

growers to sell their fruit at actual cost. It saved 
the citrus industry of California and placed the busi
ness on a sound merchandising basis. And now a 
fraction of a penny per dozen is given by these grow
ers to create a fund for helping merchants handle 
these fruits at a safe profit. The spirit of co-operation 
is now extended to the trade.

Anybody who sells California oranges and lemons 
is entitled to our help. Last year more than 10,000 
retailers asked for our services ; and they profited. 
Were you one of them?

To bring you more profit — and to lessen your 
selling cost—our Dealer Service Department works 
always for your benefit. We’re ready to help you as 
much as you’ll allow. Write us today or mail the 
coupon.

California Fruit Growers Exchange
A Co-operative Non-profit Organisation of 10,500 Growers

Los Angeles, California

California Fruit Growers Exchange
Dealer Service Department, Lea Angeles, Cal.

Send me your new booklet, “Displays That 
Sell Fruit," and alsa your Dealer’s List el Sell
ing Helps, absolutely free te me. 4
Address

Cttf-------
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Fall ushers in the Social Season, and the mal
functions, both formal and informal, where 
AprOl can be used to advantage, offer grocers an 
excellent opportunity to increase their profits if 
they prominently feature and suggest this pure, 
wholesome, vegetable oil.

AprOl is a nutritious, delightfully flavored oil 
pressed from the ripe kernels of apricots and 
peaches. It is an improvement on olive oil, when 
used as a salad component, being entirely free 
from that greasy, nauseating after-taste. It fries 
beautifully, requiring about half as much of it 
as would be used of butter or lard—is an excellent 
shortening and is decidedly economical and 
highly digestible.

Capitalize on the social trade by pushing AprOl 
—it will pay you well.

Selling Agents for the Dominion of Canada

BOVRIL LTD.
St. Peter St., Montreal 

W. J. BUSH & CO. (Canada), LTD.
PRODUCERS

MONTREAL and CALIFORNIA •
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Buy your soaps 
at quantity prices

I
Ivory Soap 
Gold Soap 
P and G The White

Naphtha Soap 
Lenox Soap 
Pearline •
Sopade

and

—by purchasing them from the Procter & 
Gamble line.

We assort your order as you wish, from our 
complete line, and give you the quantity price 
on the total.

You need not buy any large amount of any one 
product. Yet, by selecting small quantities of 
the various soaps and powders you need, you 
can get the same price advantages allowed on 
large orders of one kind of soap.

Your customers cannot ask for any kind of soap 
or soap powder, that you cannot furnish, satis
factorily, from the Procter & Gamble line.
Look into this quantity price proposition.

of Canada, Ltd.
SO Bay Street, Toronto, Canada

(ftisco
the net weight, package shortening. that 
is taking the place of the greasy lard tub 
in up-to-date stores. Strictly vegetable 
and pure. A profit maker. You'll use 
it in your own home.
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OLD COLONY MAPLE SYRUP
IS ABSOLUTELY PURE

When your customers are buying Maple 
Syrup, they ask

“Is it Pure?”
When you carry Old Colony Maple Syrup 
you can honestly answer

‘ ‘ Yes - - it V absolutely pure and is the most delicious 
Maple Syrup you can get"

PASSED EVERY TEST

I'lilM

Old Colony Maple Syrup has passed every 
Government test for purity. But not only 
that — not only has the Dominion Analyst 
found it ioo per cent, pure—in his reports 
he has also commented on the high standard 
of quality.
Its purity is what gives it the perfect Maple 
flavor.
Every bottle of Old Colony Maple Syrup 
has our guarantee and we stand back of you 
with our promise of satisfaction to your cus
tomers.
Every order received is given immediate 
attention and prompt shipments are assured.

Write for prices of Old Colony Maple 
Syrup and our other Maple products.

Canadian Maple Products
Limited

250 Van Home Street TORONTO
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Grocers’ Refrigerators
are available now in all the 
popular sizes. Dont delay your 
order any longer. You need a 
Eureka refrigerator to take care 
of your perishable foodstuffs. 
The Eureka patented cold, dry 
air circulation system guaran
tees the highest efficiency with 
the lowest consumption of ice. 
Buy the refrigerator that will 
give you a guarantee against 
spoilage.
Write for free illustrated Literature.

EUREKA REFRIGERATOR CO., Ltd.
Heed Office and Factories

OWEN SOUND, ONTARIO

Imperial Grain and Milling 
Co., Limited
VANCOUVER, B.C.

MM Bl
IHmWMtEWfcS

Tie up your small 
packets and boxes 
neatly and watch 
your sales increase

Use the Albion 
Silky Cotton Cords

A wide range of sises 
and colors always in 
stock.
Send your enquiries 
direct or through in
dent agent to

The Albion Sewing Cotton Co.
UaM

Fawley Mill», Tottenham Hale 
LONDON, N. 17.

England

KDtkTDS

The Reddest— 
Richest.

Pink that’s 
Packed

Wallace’s

KILTIE
Brand

A
Caught in deep 

•alt water.

We are offering the best value 
in Rice on the Canadian 

market to-day.
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western canada

W. H. Edgett Ltd.
Vancouver

Canada

Whelwle Purchasing Brekers
Exporters and Importers

Donaldson Phillips Agencies
Limited

Grocery and Produce Brokers
Egg Cases and Butter Boxes

124 Padfic Bid,. - VancMvsr, B.C.

Western Transfer & Storage, Ltd.
OFFICIAL CARTERS FOR

C.N.R., C.P.R.. E.D. A B.C., Can. Central. 
G.T.P. and A. A C.W. 

DISTRIBUTION -STORAGE- CARTAGE 
P.O. Box 666, Edmonton, Alta.

Members of the Canadian Warehousemen’s 
Aeeoclatlon

JOHN PRITTY, LIMITED
Merchandise Broker and Mantra’ Agent 

HEAD OFFICE: BEGIN A, BASK.
Car lata Oyster ShaOa, Caeree and Fine Grit. 
Patataaa. Eggs. Paahry, Rica, Baana, ate.. 
He.
PRITTY gives you every protection. A 
LIVE, ENERGETIC WESTERN FIRM.

AGENCIES WANTED
Energetic concern, well organised, desires 
British Columbia agencies for standard 
lines. Has established connections with re
tail grocery trade throughout the province. 
Reference, Bank of Nova Scotia. Send 
full particulars to R. H. Wright, 509 
Richards St., Vancouver, B.C.

JOHNSON UE1BR MERCANTILE COMPANY 
si Canada, Ltd.

Brokers and Manufacturers’ Agenta
principal cities of Pacific northwest.
Our organisation offers manufacturers every 
facility necessary to successful marketing of their 
product.
Calling upon Grocers, Confectioners. Hardware, 
Stationers and Ship Chandlery.

•5# Hast lies 81. WeaL VANCOUVER. B.C.

EVUT MORSEL EMILE 
AND DELICIOUS

A Prairie Buyer said he thought he had bought Albatross 
Pilchards. Beware of loose statements. Albatross 
Pilchards are always packed under Albatross Brand.

ALBATROSS PILCHARDS
Clayoquot Sound Canning Co., Ltd.

VICTORIA
AGENTS:

Ontario mnd Quebec :—Alfred Fowls A Son, Hamilton, Ontario 
Menitebm end Seskmtchewan:—H. P. Pen nock Â Co., Ltd., Winnipeg, Man. 

Alberta end British Columbia x— Mason A Hickey 
J. L. Beckwith, Victoria, B. C.

WALLACE'S
Rings in tom a!2

Wallace’s
Herring

WALLACE FISHERIES
LIMITED

Vancouver

For an easily prepared, tasty lunch—
you need have no hesitation 

in recommending
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WESTERN CANADA

West by Appointing Ue Your Agents?

MOWAT & McGEACHY
(MANITOBA) LIMITED

Groceries rod Chemicals
•alssesa eeverlai Masiteka. Saskateknaa, 

Alberta aad British Ceteebla.

533-537 Henry Ave., Winnipeg

FRANK H. WILEY

Stroyan-Dunwoody Co,
Whelesale Brokers and Ce

Confederation Life Bldg

THE McLAY BROKERAGE CO
WHOLESALE GROCERY BROKERS 

and MANUFACTURERS AGENTS
Take advantage of oar Service 

WINNIPEG MANITOBA

W. L. Mackenzie & Co., Ltd, 
Head Office: Wi mipeg

REGINA, SASKATOON, CALGARY, 
EDMONTON,* VAI COUVER

Richardson Green, Limited 
MANUFACTURERS’ AGENTS

Calling Upon the Grocery, Hardware and 
Drug Trade.

Winnipeg Regina
Edmonton

Calgary Saskatoon

We work The Retail Trade

GIBS0N-PATERS0N-BR0WN
LIMITED

Grocery Brokers and
Manufacturers’ Agents

WINNIPEG : CALGARY : VANCOUVER

C. DUNCAN &SON
Menufre. (resta and Oreeery 1

Manufacturers
We offer the facilities of an 
efficient and energetic 
“chain” organization, long 
established, with financial

and Shippers !
stability and the necessary 
experience and knowledge, 
to place your goods success
fully on the Western Market.

Let us show you.

Donald H. Bain Company
Wholesale Grocery Commission Agents
Head Office : WINNIPEG, MAN.

Branche» at
REGINA, SASK. SASKATOON, SASK. CALGARY, ALTA.

EDMONTON, ALTA. VANCOUVER, B.C.
ALSO AT SARACEN'S HEAD, SNOWH1LL, LONDON, E.C. 1, ENGLAND
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WESTERN CANADA

H.P.PENN0CK&C0..LT
MANITOBA
SASKATCHEWAN

WHOLESALE COMMISSION BROKERS

H£A£ WINNIPEG office
ALBERTA wrercou amt

9tV*2£-

3 tor AG£ , -

i'l’Mlta I ilSl

The Largest 
in Western Canada

We are the largest Storage, 
Distributing and Forwarding 
House in the Western field.
Total Storage space ninety-six 
thousand square feet of Bonded 
or Free Storage. Heated ware
house. Excellent Track facili
ties. The Western House tot 
SERVICE.

Williams Storage Co.
WINNIPEG

and
Winnipeg Warehousing Co.

Watson & Truesdale, Winnipeg fkACKAGE

have live men doing detail work throughout eur territory. Manitoba, Saskatchewan and Alberta. They STORAGE
get the business, and can get It for you. Write ne, end we will explain our eyetem. DISTRIBU

TIONWholesale Grocery Brokers and Manufacturers’ Agents

We manufacture all kinds of

Box Shooks
And Can Guarantee Prompt Delivery

Write or Wirt for Prices

W. C. Edwards & Co., Limited
Ottawa, Ontario .

S&M
The Cream of Chocolates

Hand Dipped, Costed with light end milk coating 
Packed in attractive 5 lb. boxes

TURKISH DELIGHT S.&M. Brand
The most delicious European Confections 

Picked in wooden 10 lb, beset 
WRITE U$: FOR PRICES '

Sels CnR.s DMrttshri

Dominion Sales Company
229 Notre Dame Street Weat

0%a AgmUt:
S.mwk.Cuwr a Dickie U E. WUttsker

fictif as. NA St. John, KB.
IUIIbiwb AfMMv Chadwick A Co.

St- John’s. Newfoundland Toronto, Ont.
=

4
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WESTERN CANADA

ReliabilityService Integrity

SCOTT-BATHGATE CO

This is the secret of our success in marketing goods in the West. 
We have founded our business on these three corner-stones : 
Service. Reliability, Integrity.

Fourteen Salesmen Covering the West 
If your lino Jot» not conflict wo can give you the tamo teroice.

Wholesale Grocery Brokers and Manufacturers* Agents

149 Notre Dame Ave. E., Winnipeg

LIMITED

W. H. ESCOTT CO.
LIMITED

Wholesale Grocery Broken—Manufacturers Agents— 

Commission Merchant

Manufacturers of Food Products and Spe
cialties of merit seeking increased distri
bution in Western Canada, are invited to 
investigate our constructive

SALES FORCE
Your account entrusted to us receives the 
personal attention of experienced and 
efficient heads.
We make ourselves your Business Right 
Arm in our territory.
We. are more than Brokers, we are Busi
ness Builders.

WRITE US TO-DAY 
HEAD OFFICE 
Winnipeg, Man.

Branches with Resident Sales Managers at
Regina, Sask. Saskatoon, Sask.

Fort William, Ont.
Calgary, Alta. Edmonton, Alta.

Gee. W. Griffiths â Co., Ltd.
Winnipeg, Manitoba 

Soiling Ayante and Broker»

Thompson’s Sealed 
Salted Peanuts

Packed in drum-aha ped packages 
to retail at 5 cents. Forty packages 
to a carton. 22 cartons to a'caee.

Order from your Jobber to-day.

“Nifty Brand/' whole blanched 
Jumbos, in $ lb. Tins, with envelopes. Packed in Canada by

A. E. THOMPSON
Boa 2015 WINNIPEG

G. B. THOMPSON A CO., Western Distributer., Winnipe/

OAKEY’S
“WELLINGTON” 
KNIFE POLISH

The original and only reliable prepara- 
Mee for Cleaning and Polishing Cut
lery, sea.

John Oakey k Sons, Ltd.
ffanafaiifspo s a/

Emery. Black Lead, Emery Clara and 
Flint Clashs and Papers, ate.

Weknglea MBs, Lan das. SJU Eng. 
d gantai

F. Hi rill 147 Bsaaatya# Are East. 
Wiasipeg

Setter a Mseon. 119 Beatty Street

When writing to Advertisers kindly 
mention this paper.

1772
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W. G. PATRICK & CO.
LIMITED

Manufacturers' Agents 
aud Importers

51-83 Wellington St. W., Toronto 
Halifax, N.8. ; Winnipeg, Man.

Langley, Harris & Co., Ltd.
Succeaeora to

Maclure & Langley
LIMITED

Agent!
Grocers, Confectioners and Drug 

Specialties
12 FRONT ST. EAST, TORONTO

J CHAmVKKfCo^TJ
COKIÆQ9DV BROKERS

i 34Duke St. Toronto fl
"Wa cover Ontario with Cream’ |

Specialty, and Cenfeetlene." fl

NEWTON A. HILL
Grocery Broker and 

Manufacturers' Agent

56 Front St. E. Toronto

LOGGIE, SONS & CO.
Manufacturers’ Agents

Brokers, Importers and Exporters
GROCERS, CONFECTIONERS 

end DRUG SPECIALTIES

<L0CCIE, SONSTCO^

SS Freat St. Weal
TORONTO CANADA

J. K. McLAUCHLAN
Manufacturers' Agent and

Grocery Broker
(Ke]Iota’■ Touted Coro Flakes) London, Ont.

McLauchlnn's Biscuits
Waddell's Jam

45 Front St. East, TORONTO

SCOTT & THOMAS
Manufacturer»' Agon ft

Confectionery and Grocery Brokers
32 Front St. West, 

TORONTO

H. C. BRENNAN
Wan .fast erwi' Afeat aad Breewy Bretar.

Representing J. H. Wetbey Ltd.
8. F. Lawraeon h Co., "Snow

flake" Brand Goods.
Galanopoulos A Maoris, Patras. 

Greece.
Kearney Bros., Ltd.

Open to represent other Manufacturers of high 
class lines.

Bide- Ottawa. Casada.

.

John J. O’Donnell Co.
Haîsfa*-*?. Sr.S.,i

Surwwithu 1. H. WsUur. 1UM; Ineirlal
Bans Han * Oa. Vanonnwr. and «thaïe. On-' 
nmeadtaea eolleBed.

Heintamon Bldg., Windsor, Ont.

Let T. ASHMORE KIDD
Broker

KINGSTON, ONTARIO
Superintend the auccesdul merchandising of 
your line* in Kingston and district.

W. G. A. LAMBE & CO.
TORONTO

BstsbUshH 1885

SUGARS FRUITS

BRAND

r$aôsc6o^j

G. T. MICKLE

The

CROWN
Trade-Mark

on a beg of white beam is a guarantee 
of their uniform the and choice 
quality.
Ctiy the very finest hand-picked 
Canadian White Beans go into bags 
marked

CROWN BRAND
For your own protection insist upon 
having this line of known quality.

Ridgetown, Ont.

CLIMAX PAPER BALER
earns money for 
you every day— 
Turns waste into 
profit. 12 sizes.

Send for Catalog

Climax Baler Co.
Hamilton, Ont.

ACID PHOSPHATE '•
BUY FROM THE MANUFACTURERS

PRESCOTT & CO., “Rutland Mills,” Hulme, Manchester, ENGLAND
CABLESr “CORNCRAKE”



ir> CANADIAN GROCER December 3, 1920

QUEBEC

LET CANADIAN GROCER 
Sell It For You

GEO. D. LACHAINE

18 Dalhoueie Street, QUEBEC

GAETZ & CO
MANUFACTURERS* AGENTS AND 

GROCERY BROKERS

0 Barrington Street, Halifax, N.S.

The Smith Brokerage Co., Ltd.
Wholmamim Comm/nfM Bwmhm«

ST. JOHN, N.B.
II you require détriWtion in tb. Miritim. Prerinc,

SMITH BROKERAGE CO, LTD.

St. J.Kji, N.B. 1-4 SMth Wharf

General Product A Lumbermen’» 
Supplie»

Phone S31I SO ST. PETER ST.
Residence «3*3 QUEBEC

TELEPHONE MAIN 7143

ST. ARNAUD FILS CIE
GROCERY BROKERS 

Importateur# Importers
* Exportateurs * Export.

Pole et Ferae Peas and Beans

ST. NICHOLAS BUILDING, MONTREAL

Belgo-Canadian Trading Co. Regd.
Import and Export 
General Distributors

Importers of BELL RICE, Dutch Cocoa and 
West Indian Products

103 St. Francois Xarier St. MONTREAL

Broker end Committion Merchant
1696A Hutchiaon St. 

MONTREAL

K. Smith

ALBERT DUNN
Committion Merchant 

QUEBEC, P.Q.

PEAS WANTED
Good boiling pees, either carloads or leaa. 
Send samples advising quantity you have 
and price wanted.

Canada Produce Co., Limited 
171 St. Paul Street E. 

Montreal, Que.

Offices Throughout the Civilised World

We Present a Record — 
Not a Prospectus

Reputation gained by years of 
vigorous, conscientious and 

successful work.

John A. Thompson
General Manager Western Canada 

TORONTO

International 
Commercial Agency
desire to represent exporters of 
food products in British Guiana. 
Take advantage of this service.

C. E. GABRIEL, 
New Amsterdam, Berbice,

British Guiana, S.A.

Dominion Spring 
Clothes Pins selling Dominion Spring Clothes Pins

because they are made stronger and will 
hold better than any other clothes pin.
Dominion Clothes Pins never split. They 
will last for years and their profit margin 
makes selling them a worth-while proposi
tion.

The J. H. Hanson Co., Ltd.
244 St. Paul St. West, Montreal

There’s Greater Satisfaction
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W. L. Mackenzie 
Limited, Winnipeg 
Standard Bank Bldg., 
couver

Nova Scotia and 
—Pyke Broe., 
John

British
von sols

Mon’S ltds* < . • -C*7=r~?
MMOmk
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More Tobacco for the Money
Despite the fact that the demand for “Macdonald s” 
is enormous and the tobacco sells itself-Macdonalds 
share generously with the retailer.

On each 101b. caddy there is an 
extra profit of from 60 to 80c., due 
to the overrun of from 4 to 6 plugs.
The regular margin of profit is large.
Tum-overs are rapid and you never 
have any dead stock.
Substantial profits can be made from 
selling Macdonalds. Push it—it pays.

W. C. MACDONALD REGD\
Incorporated

MONTREAL
Selling Agente
London—D. C. Hannah
Manitoba, Saskatchewan, Alber

ta and Britiah Columbia — 
A Co.,

Hamilton—Alfred Powia A Son 
Kingston and Toronto — 

D. Stewart Robertson A Sons 
Quebec—H. C. Fortier

New Brunswick 
Halifax and St.

December 3, 1920
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Four Reasons
Why Dealers Are Pushing

Windmill
{Registered Trade Mark)

Barbados Super-Fancy

Molasses
QUALITY—8uarantee Windmill Brand to be absolutely pure highest grade 
^ Barbados molasses—the finest concentrated cane juice from Golden

Ribbon Cane, specially selected under the supervision of our own representatives 
and imported direct by us into Canada. Distributed only under the protection of 
our registered trade-mark, “Windmill Brand.”

SERVICE—we are *n a P08***011 to m&ke quick shipments from Spot Stock at 
Montreal, Quebec and St. John, N.B., we can make immediate ship

ment as soon as you require fresh supply. If your wholesaler is unable to supply 
you with Windmill Barbados Molasses, send your order to us, and we will ship 
direct, charging you through your wholesaler.

PRICE—We keep abreast of the times, and our prices are the lowest 
* us a card or wire, or calling us on the phone you will —

best market price obtainable.

By dropping 
receive the very

ADVERTISING—Does ** P&y to advertise? Let us prove it to you by tying up the 
^ 11 most intense advertising campaign ever undertaken for Barba

dos Molasses with your store. We couple up this advertising campaign with 
every merchant's store who takes on Windmill Barbados Molasses. We have a 
special service department which attends to effecting a quick sale for Windmill 
as soon as it arrives in your store. Investigate this service; full explanation on" 
request. When this service begins, your Windmfll starts to move to your custom
ers, and you secure not only the molasses business in your neighborhood, but your 
business in general will improve.

Pure Cane Molasses Co. of Canada
Limited

St. John, N.B. Montreal, Que.
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By Appointment

Crosse & Blackwell
have the highest reputation for 
quality. There is always a ready 
market for goods that are of the 
best, and it is recognized the 
world over that

Crosse & Blackwell
maintain a unique reputation for 
consistently supplying the best.

Price lists are obtainable from

Stewart Menzies & Co.
32 Front Street West 

TORONTO
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Cooking or ‘Baking
It gives the milk

flavor

Powder
Will not »our

•W.V

lib tin make» 4 
quarts- of pure 
separated Milk

frerh until the 
_ article if ured

pure pasteurized separated milk in the most convenient form—a dry 
powder—the purest and safest way to have it.

It makes delicious biscuits, cakes, sauces, and milk soups, and produces 
satisfactory results in all cooking and baking.

Read the directions. Lift off the cover. Scoop out eight level tablespoon
fuls of Klim and place it on top of a pint of water in a bowl. Whip 
briskly until all is dissolved—it takes just a few seconds. Taste it. 
You’ll be delighted with the natural flavor.

Klim, being powdered separated milk, has no butter fat in it. Butter is 
added anyway in nearly all recipes—therefore it is more economical to 
use Klim than fresh milk. It gives the same results as when the house
wife uses the top of the bottle of milk for the table and then uses the 
rest of the milk in the kitchen.

Klim remains fresh and sweet down to the last bit in the tin. Keep it in 
the kitchen cabinet or wherever it is handy. It does not require ice to 
keep it

The generous amount of advertising in magazines and newspapers has made KLIM 
familiar to thousands, many of whom are your customers. Yen a ill find it advisable 
to carry a generous stock of the three sizes of KLIM—half-pound, pound, and ten- 
pound tins. Order from your Wholesaler.

The above are some of the things toe are telling them.
Repeat our story to the Public.

CANADIAN MILK PRODUCTS LIMITED
10-12 St Patrick St, TORONTO

81 Prince William St, 319 Craig St W., 132 James Ave. E..
ST. JOHN MONTREAL WINNIPEG

' British Colombia Distributors: Kirkland A Rose, 132 Water St., Vancouver
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LET US FILL YOUR ORDER FOR

Christmas Fruits
ORANGES—California Navels

We expect daily arrivals of the finest fruit.
We usually receive a limited quantity of FLORIDA NAVELS. 
These Oranges run to large sizes, are thin skinned, sweet 
and juicy.

“DE—LICIOUS, WE’LL SAY THEY ARE”
Place Your Order Now to Avoid Disappointment.

FLORIDA
GRAPE FRUIT

FULL OF JUICE

GRAPES
Cal. Red Emperors—in kegs

APPLES
Extra Fancy Table Fruit in Boxes 
Best Ontario Winter Varieties in Barrels

LEMONS
California now selling at very Iowjprices

CRANBERRIES, CELERY, LETTUCE, ETC.
Don’t Wait Until the Last Minute. Place Your Order Now With

PETERS, DUNCAN LIMITED
88 Front St. E., TORONTO

Branches: NORTH BAY SUDBURY COBALT TIMMINS

/
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All Colors—All the Time
THAT’S SUNSET

We can ship all orders promptly—you need never disappoint 
a customer by being “out” of Black, Navy Blue or any of the 
22 Sunset Colors. Every cake of Sunset sold means many 
repeats—keep your stock up—don’t miss a sale.

ASK YOUR JOBBER
When you get low on any Sunset Colors, order at once through 
your jobber. He can complete your line promptly because he can 
get all colors from us without any delay whatever. If, however, 
you have any trouble in having your order filled, write direct to 
us—we will be glad to see that you get any Sunset Colors you need 
immediately.

.ts.fc your jobber for prices and discounts, or unite to
HAROLD F. RITCHIE & CO., Ltd., Toronto, Canada

Manufactured by
NORTH AMERICAN DYE CORPORATION, LTD.,Toronto, Canada

Sunset Soap Dyes
The REAL Dye

22 FAST COLORS
Pink, Old Rose, Scar
let, Cardinal, Wine, 
Sand, Yellow, Orange, 
Light Brown, Dark 
Brown, Light Blue, 
Old Blue, Navy, Black, 
Gray, Taupe, Helio
trope, Purple, Light 
Green, Dark Green, 
Mustard, U. S. Olive 
Drab (Khaki).

SUNSET 
DISPLAY CASE

Sunset Soap Dyes are 
packed 1 gross as
sorted in the attrac
tive Display Case, 
without extra charge, 
when requested. In
sist upon having your 
first order packed in 
this way, which keeps 
Sunset before your 
trade all the time.

Why jture

A Favorite with Chewers 
Everywhere

Ask any grocer handling it about 
the selling value of King George’s 
Navy Chewing Tobacco.
Public approval has placed this pal
atable chew in the front rank of 
best selling profit makers. Are you 
selling it?

Rock Tobacco Go., Ltd.
Quebec

and
Winnipeg
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Quality Goods and
Fair, Square Prices
It will pay you to get our prices on 
grocers’ sundries, etc., before you place 
your order. You’ll find our quotations 
low and our quality high. Try us.

Woodenware Cordage

WALTER WOODS & CO
HAMILTON AND WINNIPEG

Brushes

Flour is the Basis of the 
Cook Book

Ever notice how often flour is mentioned in the cook 
book? It is the main basis for the majority of the 
recipes you see there. Cooks can’t do much without 
flour.
Push the sale of flour in your store and encourage the 
wholesale practice of home baking.

PURITV FLOUR
makes friends for the grocer that recommends it be
cause it is a good, strong flour for bread and bread 
products and is equally good for pastry and house
hold baking in general. Every time you sell flour 
you make business in a score of other lines of your 
stock as advertised in the cook book to go with flour.

Western Canada Flour Mills Co., Limited
HEAD OFFICE: - TORONTO

BRANCHES ATi Victoria, Nanaimo, Vancouver, Prince Rupert, New Westminster, Nelson, Courtenay, Roesland, 
Calgary, Edmonton, Brandon, Winnipeg, Goderich, Ottawa, Montreal, St. John

December 3, 1920 CANADIAN GROCER
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FINALITY IN 
FRUIT SAUCE
as palate pleasure 
and true digestive-

Sole Proprietors
GEORGE MASON & CO. LTD., LONDON, ENGLAND. 

Sales Agents:
Vancouver Winnipeg St. John’s, Nfld. Halifax N.S. 
David Brown F. Manley BowrlnS Bros. J.W. Gorham
H7 Cordova St. W. 147 Bannatyna Ave. * Co. a Co.

{(EATING’S pOWDER
Sells in Cold Weather

There’s always something that 
makes good reasons for keep
ing Keating’s on hand every 
month in the year. Not a 
week passes without the need 
of Keating’s * being felt in 
houses, public buildings, fac
tories, offices, etc. It’s sure 

death every time Keating’s comes in proper 
contact with

Flies Ants Bugs
Fleas Wasps Cockroaches
Mosquitoes Beetles Moths

You can profit by this continuous demand and 
cash-in on our advertising. Keep your Keating 
stock complete.

Made by THOMAS KEATING, London, Eng. 
nu

SOLE AGENTS FOR CANADA
HAROLD F. RITCHIE & CO., LIMITED

10 McCaul Street, TORONTO

REMEMBER
that Laundry Blues vary in 
strength, color, and bleach
ing properties. I nferior kinds 
leave unsightly marks on 
linen.

.OCEAN BLUE has a reputa
tion for safety and perfect 
results—due to expert treat
ment in every stage of its 
manufacture.
You will have no complaint 
from even your most par
ticular customers if you sell 
them

OCEAN BLUE
. In Squares and Bags

Order from Your Wholesaler.

J
4

Wo,
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A Safe Buy 
for Wash day

When your customers are buy
ing soap, sell them WONDER
FUL SOAP. It has pleased 
customers for several years 
and is bound to satisfy now.
You will find profit in it.
Display a stock and watch the 
result.

Gpelph Soap Company
GUELPH, ONT.
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Klaus Swiss Milk
Chocolate

“Is again on the market”
After an absence of 5 years this Genuine

Swiss Milk Chocolate
Can be purchased by sending your orders direct to

ANDREW PATTISON
248 SL James Si MONTREAL

We require representatives for the following Districts :
Quebec, New Brunswick, Nova Scotia, Ontario, Newfoundland, P.E. Island

Ask the White Swan sales
man for the Peanut Butter 
that’s “a* smooth a* a kit
ten’s wrist.”

The Peanut Butter that’s 
“As Smooth as a Kitten’s Wrist”

^vhÏtËHswanI
Peanut Butter I

Only the finest, large, meaty peanuts, roasted to perfec
tion, are used in preparing this superior White Swan pro
duct. Its rich flavor, even texture and velvety smooth
ness will appeal to your customers.

Get a sample order—try it yourself at home. If it doesn’t 
make a hit with you we’ll miss our guess.

White Swan Spices and Cereals, Limited
TORONTO, CANADA
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In Demand Everywhere
McCormick’s Jersey Cream Soda Bis

cuits are made right by careful, experi
enced, cleanly bakers.

These bakers work amid ideal sur
roundings, where white tiled walls 
glisten in abundant sunlight and where 
cleanliness is the first consideration.

The table popularity of McCormick’s 
Jersey Cream Soda Biscuits and their 
great demand is due to their superior 
flavor and crispness, coupled with our 
persistent national newspaper adver
tising.

They are the sodas which are in de
mand everywhere. .

McCormick Mfg. Co., Limited, London, Canada
Branche* at : Montreal Ottawa Hamilton Kingston Winnipeg 

Calgary Port Arthur St. John, N.B. Vancouver
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<8Ee &rejnsitnng for gour Ptrôtneôô
The Very Best of Good Fish

LEONARD BRAND
This is the season when every grocer can carry a supply of fish profitably

FISH—Fresh, Frozen, Smoked, Dried and Pickled, 
Haddies, Fillets, Kippers and Bloaters.

OYSTERS—In Bulk, Shell and Bottled.
Order from your dealer or direct from

.d

,c

, vrsj

LEONARD [FISHERIES, LIMITED
producers,"packers, curers ANDJDISTRIBUTORS »"«onuh, n.s.

Branch*»:
Canto, N.S.
Halifax, N.S. _
St .‘John, N.B. ’ ’ BT' v " Grand River, P.Q.
Port.Hawke.bury, N.S. Head Office™MONTREAL North Sydney, N.S.

ECONOMY :—Is being practised to-day by all careful housewives.
Give them the opportunity to practise real economy by stocking VANILL-EX”— 

15 times stronger than Vanilla Extract.
1 oz. of VANILL-EX is equal in flavoring strength to 1 lb of Extract. Let your Cus

tomers save the difference in packing cost.
Order to-day through your Jobber; if he has not got it yet he will get it for you. $12.00 

per case of 4 dozen bottles. Metal display h anger enclosed.

THE CRAWFORD COMPANY
331 ST. ANTOINE ST„ MONTREAL, QUE.

Business Data
Would it interest you to get all information published from time to time on industrial con
ditions in certain districts?
Do you ever wish to refer to the advertising of a competitor, the past quotations of certain 
stocks, the expansion of factories, the fire los-es or any data that may assist you in manag
ing your business?
Our service is a decided success in this field and three months’ trial will prove to you that 
having this valuable data at your finger ends is assuredly worth while.
We will be glad to give you rates and sugges' a service that you will use daily.

Canadian Press Clipping Service
143-153 University Avenue, Toronto



Deeemttpr 3, 1920 CANADIAN GROCER 29

Santa Claus Chimney
Santa Claus is the great business-builder now. Fix up a 

' Santa Claus Chimney in your window with Red Rose .Tea 
packages. The waxed board cartons make good build- . 
ing blocks for a display of this kind. Incidentally, they 
will help you sell more tea.

Ndlirv

T. H. Estabrooks Co., Limited
St. John Montreal Toronto Winnipeg Calgary Edmonton

is best
, Cooking 
'or Baking

THE DRIMILK CO. LTD.
COURTLAND, ONT.

Executive Office»! Spadina Crescent, Toronto

DONALD H. BAIN CO., Winnipeg - - Western Distributors

Separated

Powder
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Satisfaction

isiafli

The Strength Is There—

Canadian Agentt:

BP Magor, Son & Co., Limited
Montreal Toronto

Those who buy Col- 
man’s or Keen’s Mus
tard appreciate the 
delicious flavor and 
piquancy for cold meats, 
salads, etc.

The merchant knows it 
is impossible to sell bet- 

Mustard than these 
Brands.

1
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TIltmONI MAIN MOI

COOES
AS.C.A1V* aweomoN
AMM8BY S t ATE ST 

MMIVATE COOES

The value of the cereal crop in Western Canada for this year is estimated at a

BILLION DOLLARS
This does not include the wealth to be derived from other products, such as hogs, cattle, 
sheep, wool, butter, eggs, cheese, etc., etc.
Such wealth means a vast purchasing power in Western Canada—To participate in the dis
tribution which will be secured through circulation of such wealth you require real live-wire, 
up-to-date brokerage representation.

Wire or write year offers to

NICHOLSON - RANKIN LIMITED
Wholesale Grocery and Fruit Brokers 

WINNIPEG, MANITOBA
Branche» i Regina Saskatoon, Saak. Calgary Edmonton, Alberta
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Stabilization of Jam Quotations
Further Reduction is Anticipated at the Opening of the New Year 
With the Market Situation Following Ruling Steadier—Retailers 
Are Well Advised to Have Stocks Fairly Low in Order to Meet'

New Price Adjustment.

HAMILTON, December 1 (Staff 
correspondence). — Jams, like 
many other grocery commodities, 

are passing through a period of re
adjustment which is all the more accen
tuated by the rapid changes in the price 
of sugar. Canadian jam manufacturers 
point out that strawberry and raspberry 
jams were packed when sugar was at 
its peak prices, but. notwithstanding this 
fact prices are op a downward trend. 
Quotations at the moment are lower than 
the opening prices on this year's pack, 
but according to manufacturers these 
prices mean a considerable loss to them. 
At present manufacturers are making 
little effort to sell their goods; that is, 
they are not forcing sales. Most of the 
factories are closed but they are taking 
care of all orders that arrive. The first 
of the new year will probably see stocks 
of jams in many retailers’ and whole
salers' warehouses fairly well cleaned 
up and the trade again in a position to 
buy. Jam manufacturers intimated to 
Canadian Grocer that a further reduction 
would take place about the first of the 
year, and under this circumstance it. 
would be wise for the trade to have their 
stock of jams fairly low in order to meet 
the new price adjustment. As jams are 
composed of 65 per cent, sugar, it can 
be readily understood why sugar plays 
such an important factor in the jam in
dustry.

14 Cents Per Pound for Sugar

Manufacturers state that the high 
price of sugar was caused chiefly by 
speculators leading the public and manu
facturers alike to believe that there was 
a world shortage and incidentally forcing 
the market to high levels. They claim 
that, according to the law of supply and 
demand, the price of sugar had no 
reason to go beyond 14 cents per pound. 
Had this been the case the present de
pressed condition in trade would not 
have existed. In the opinion of jam 
manufacturers the sugar market is now 
stable and the first of the year will

see jam being offered at a price that will 
be quite safe for any retailer to buy.

Will Meet Conditions
“We realize that the price tendency is 

downward,” stated W. J. Briggar, of 
the T. Upton Co., Ltd., Hamilton, Ont., 
in an interview with Canadian Grocer. 
“As sugar goes down jam will also be 
lower, notwithstanding the fact that 
jams were made this year when sugar 
was at the highest price. Canadian jam 
manufacturers are alive to the situation 
and will meet conditions as they arise. 
The sugar market is becoming more 
stabilized and I believe by the first of 
the year jams will be selling on a basis 
that will encourage the trade to buy 
freely.”

Never a Sugar Shortage
“Sugar should never have gone higher 

than 14 cents per pound,” stated James 
Wagstaffe, of Wagstaffe, Ltd. “There 
never was a shortage, the high prices 
were caused by a forced market and not 
by the law of supply and demand. There 
will be a carry over this year of two 
million tons of sugar, taking in all parts 
of the world. The largest component 
part of jam is sugar, and quantities must 
be used regardless of the cost. During 
the past strawberry and raspberry sea
son sugar was selling at the highest 
price. Consequently those jams cost us 
a high price to manufacture. Our prices 
are now lower than the opening and we 
expect to make a further reduction the 
first of the year. We are not forcing 
business, just letting it ride until the 
new year and by that time I think sugar 
will be selling on a stabilized basis and 
we will be in a position to advise the 
trade that jams will be a safe buy.”

Prices Stabilized ia New Year
W. H. Skerratt, superintendent of the 

Furnival-New Ltd., Hamilton, Ont., 
stated; “Our strawberry and raspberry 
jams were packed this year when sugar 
was coating the highest prices. In fact

most of the strawberry was made with 
sugar costing around 20 cents per pound. 
But as sugar commenced to come down 
we reduced prices on jams as it is our 
policy to follow the sugar market. We 
expect by the first of the year both sugar 
and jam prices will be stabilized and the 
trade can safely buy jams without any 
fear of losing money.”

One manufacturer stated that the pre
sent low tariff on jams imported from 
Great Britain permitted jams to be laid 
down in Canada at a lower price than 
they could be manufactured for in Can
ada, and he thought it right and just 
that the protective tariff should be large 
enough to protect Canadian manufactur
ers from bearing a loss through being 
compelled to meet the competition of the 
imported goods. “Why, just think,” he 
stated, “we can go over to England, 
manufacture jams, and ship them here 
at 7 Vi cents per pound lower than we can 
manufacture them here.”

Asked on the present situation in re
gard to jams, he said; “The irregular 
condition of the sugar market is causing 
practically the same condition in the 
jam situation. The sugar market, how
ever, is gradually becoming stable and 
the first of the year will see jams selling 
to the trade on a basis that will be quite 
safe to the buyer.”

Jam Manufacturers 
Appear Before the 

Tariff Board
Senator E. D. Smith, of E. D. Smith 

A Son, Winona, Ont., in addressing the 
tariff commission in Hamilton the other 
day, reviewed the jam situation at some 
length. In part, he referred to the re
turn of British competition in the jam 
trade, and described as visionary the 
proposals of the Canadian Council of 
Agriculture for free trade with Great 
Britain. He was equally critical of the
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item in their platform r«commending 
free trade in all foodstuffs. He asserted 
that labor in Britain to-day costs only 
half as much as in Canada, and sugar, 
glass and tins were all cheaper in Britain 
than in this country. He stated that his 
son went to England in 1914 to establish 
a factory. The cost in 1914 of the fruit 
and sugar required to make 100 pounds 
of strawberry jam was $5.85 in England 
as compared with $9.75 in Canada. It 
was also a fact, Mr. Smith stated, that 
the freight rate per 100 pounds was only 
11 cents dearer from Bristol to Winnipeg

CANADIAN GROCER

than from Winona. The result was that 
jam from the Old Country could be laid 
down in Winipeg a cent per pound 
cheaper than jam of exactly similar 
quality made in the factory at Winona.

The situation as far as the Canadian 
manufacturers were concerned, Mr. Smith 
added, had been further aggravated by 
the position of the exchange and that 
British competitors were able to land 
jam in this country at a price of 8 cents 
per pound less than the cost of produc
tion here. He argued that the existing 
duties were only on an 11 per cent.

December 3, 1920

basis, which was half the average rate 
of duty, and intimated that the present 
duty should really be duplicated to save 
many of the Canadian manufacturers.

James Wagstaffe, of Wagstaffe, Ltd., 
Hamilton, corroborated much of the evi
dence of Senator Smith. In support of 
their patrons three fruit growers, Mr. 
Livingston of Grimsby, J. P. Bridgeman, 
Winona, and Hudson Husher, manager 
of a fruit growers’ association, all in
sisted on the need for the retention of 
the duties on fruit.

Increasing Sales of Christmas Lines
'Hood and Bennalick, Guelph, Ont., Make the Most of the Op
portunity to Sell During the Christmas Season Lines That Are 
Not Regularly Called For—Sell Over 500 Pounds of Bulk Choco
lates and Cream Candies—Making Sales of Candied Cherries at

This Time.
AST week we advised our cus
tomers through the medium of 

^ our advertisement to get their 
supplies for Christmas baking, and this 
week, we are showing raisins, currants, 
nuts and peels in our window,” remark
ed Mr. Hood, of Hood A Bennalick, 
Guelph, Ont., the other day to a Cana
dian Grocer representative. “These lines 
are now selling well,” he continued. 
“There has been a brisk inquiry for these 
goods, and we are anticipating quite as 
good a Christmas trade, as in past 
years.”

The Christmas Opportunity
Discussing the sale of specialties dur

ing the Christmas season, Canadian Gro
cer learned something of what this firm 
has done in the way of increasing sales 
during the few weeks preceding Christ
mas. “It is a splendid opportunity for 
the sale of goods apart from the regular 
lines called for every day, " Mr. Hood 
added. “In order to get our Christmas 
business started, we very often make 
a leader of a certain line, like seeded 
raisins for instance. Announcing a spe
cial price on them, we get the people 
coming with their orders for Christmas 
raisins. Having purchased them at a 
specially good figure, we are able to sell 
them at an attractive price, and at the 
same time reap a good profit. A line at 
a special price like this, I have found, 
brings business to the store, not only 
in the particular article advertised, but 
also very often means the sale of other 
goods. For the Christmas business we 
carry a great many lines that we have 
found, are big sellers with the public."

At the time of the visit of the Cana
dian Grocer representative last week, 
the firm was showing in the window 
raisins and currants, dates, figs, malaga 
grapes, mincemeat, almond paste, ground 
and shelled almonds, a certain powdered 
milk and glace cherries. The window

was attractively laid out, and coupled 
with the advertisement in the daily 
press, was getting good results.

Sales of Almond Paste
“Last year we sold three dozen pack

ages of that almond paste,” Mr. Hood 
remarked, pointing to the line in the 
window that was being shown. “It has 
taken well with the public, but of course 
only really sells freely at this season. It 
is just for the Christmas trade that 
we carry it, but it certainly took well 
last year. We also carry ground almonds 
manufactured by an Old Country firm, 
that sell well.”

Over 500 Lbs. of Candy

“Glace cherries have also become a 
popular line for Christmas selling,” re
marked Mr. Hood. “We only show them 
for about six weeks around Christmas 
time. We buy them in tins containing 
seven and a half pounds. Of course we 
sell them in small quantities, but our 
sales last year amounted to something 
like twenty-five tins.”

A number of other special lines for the 
festive period are also stocked in Hood 
A Bennalick’s store. Candies of a high- 
grade kind are sold at this time. Sales 
of bulk candies, that is chiefly chocolates 
and creams, totalled more than five hun
dred pounds last year, in the two weeks 
preceding Christmas. This firm also has
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a very fine china department, where all 
kinds of fancy chinaware, dinner and tea 
sets, and such like are sold. The dis
play on the second floor is an attractive 
one, and brings many people to Hood 
A Bennalick’s store. Particularly in the 
Christmas shopping " period it is filled 
with people. To reach the china depart
ment of course one has to pass through 
the grocery section. It is here that the 
value of display has been much impress
ed on the members of the firm. People 
who have only come into the store to buy 
china, are tempted by some nice display 
of special lines in the grocery depart
ment. The firm has taken every advan
tage of this feature, and china has in a 
good many instances been responsible 
for the gaining of new customers. Sil
ent salesmen are conveniently and pro
minently situated in the store, and two 
showing specialties in groceries, Mr. 
Hood declares, sell a lot of goods for him. 
The candies are shown in one, and the 
other one is utilized for the display of 
special lines. “A good display will sell a 
lot of goods, Mr. Hood remarked, 
whether it is Christmas lines or any 
other goods. Consequently we are mak
ing the best of display, and getting the 
maximum in the way of results. We 
change our windows every week, and dis
plays in the store as well are constantly 
being renewed.”

A Large Turnover

The turnover in the Hood A Ben
nalick store is a large one, aggregating 
over two hundred thousand annually. 
The firm uses advertising space in the 
daily papers all the time, and believe it 
an important factor in their sales build
ing plans. Increasing sales during the 
Christmas season are given a good deal 
of attention, and clerks are urged to put 
real salesmanship into the sale of lines 
that are particularly popular at this 
time.
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Wines Featured in This Christmas
Window Display

A Good Selling Display—One That is Not Crowded, Which 
Permits Each Article to Stand Out—Holly Wreaths 

and Red Paper Bells Used for Decorating

THE above illustration is a reproduction of the Christmas window display 
of J. H. Wells, Grimsby, Ont., which was used during last Christmas 
season.
The feature of this window is the prominence given to wines and other 

bottled goods that are adapted to the Christmas season.
J. E. Wells has realized that wines are a splendid Christmas line and takes 

every opportunity to create sales on this article that shows the merchant such 
a good profit.

Other lines displayed are baskets of various kinds of nuts which are ar
ranged on each side of the centre piece, made with a large box of layer figs.

Across the full length of the window is a shelf covered with red crepe 
paper, upon which are displayed bottles of wines, pickles and barley sugar. On 
each end of the shelf is a fancy basket filled with oranges.

The bankground is made up with a trellis painted white and forming an 
arch upon which are hung Santa Claus stockings. Between the arch are strung 
holly wreaths and red paper bells.

3» WU6
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Sells 180 Bottles of Wines in 2 Days
One Merchant Displays Wines a Week Previous to Christmas Day 
and Gets a Surprise—Another Merchant Displays Ginger Ale the 
Year Round and Builds a Steady Business—The Yuletide Season 
an Opportune Time to Develop Sales of Wines and Other Light

ONE week prior to Christmas Day 
of last year a merchant in a 
Western Ontario town dressed a 

window with wines and in two days sold 
fifteen dozen or 180 bottles. This mer
chant stated to Canadian Grocer that he 
immediately telegraphed the firm from 
whom he purchased the wines to ship 
another order, but the firm wired back 
and said they regretted that they were 
unable to make shipment until after the 
first of the year.

“We could have sold three times the 
amount we did, if he had the goods,” he 
added. “This was the first year that we 
ever tried to push a line like this. Of 
course we always kept a few bottles 
around the store, but considered wines as 
just one of those lines that it was nec
essary to have in stock, because a cus
tomer occasionally asked for it. Last 
year I decided to find out if wines could 
be sold in any quantity if a little effort

Drink to the Health of Them All

Christmas
Wines
These are full-flavored and mellow, 
but are unfermented so that even 
the youngest can respond to the 
toast.

Layer
Table Raisins
There is a vast difference in table 
raisins. We sell only the choicest, 
meatiest fruit.
One pound packages also in wood
en boxes containing three pounds 
and about five pounds.

Nuts in the Shell
These are all this season’s nuts and 
are exceptionally fine. There is 
no disappointment when you crack 
them. Almonds, Walnuts, Brazils, 
Pecans.
Our Telephone is at your service. 
Just call up 4600.

Jones & Company

Beverages.

was put behind them. I dressed one win
dow entirely with the wines, piling them 
up in the form of a pyramid, using pieces 
of plate glass between the layers. Red 
and green crepe paper and sprigs of 
holly were used for decorating to give 
the trim a Christmas atmosphere. I also 
placed on the centre pile a card reading 
'Christmas Wines.’ The result was far 
beyond my expectations. People were 
buying two and three bottles at a time 
and in two days the entire lot of fifteen 
dozen bottles was sold and Christmas 
week yet to come with naturally the 
heaviest buying. We could not get any 
more from the manufacturer until after 
the first of the year, and it was too late 
to order from another firm.”

A Profitable Line to Sell
It is true, as this merchant states, 

that wines are stocked by some mer
chants more as an accommodation line

Everyone Likes

Almond Icing
We hâve it all ready to put 
on your Christmas Cake. Put 
up in half and pound pack
ages.
WINTERGREEN BERRIES
ind Silver Dragees for Deco
rating the Cake.
Ground Almonds for making 
Macaroons.

JORDAN ALMONDS
These are an extra fine quali
ty, especially adapted for 
salting.
Glace Cherries in half and 
pound boxes, also in bulk. 
Crystallized Cherries in half 
pound boxes.
Cherries in Maraschino, red, 
white and green bottles in 
three sizes.
Glace Pineapple Rings in 
bulk.

Telephone 4600

Jones & Company

than as a real piece of merchandise. It 
is a line however that can be sold in 
large quantities if a little extra effort is 
made to create sales. Then there is the 
profit to be considered. This merchant 
said that on every bottle he sold he made 
a profit of 16 cents.

Wines, grape juice, ginger ale and 
other beverages are lines that could be 
sold every month in the year. A window 
display of these lines will help to stimu
late sales. A few bottles placed on the 
counter or in some other conspicuous 
place in the store will arouse the custom
er’s interest.

Suggest the possibility of grape juice as 
an added feature to the evening when a 
few friends drop in for a game of cards. 
There are so many ways of serving 
grape juice that the merchant has many 
opportunities of making a sale.

There is a merchant in London, Ont., 
(Continued on page 43)

Every Boy and Girl would be 
delighted to get a

Santa Claus 
Stocking

filled with a good assortment of 
toys. Many sizes to suit many 
sized boys and girls.

Our Assortment of
Christmas 

. Crackers
was never so varied or so interest
ing. Just the thing to put the fin
ishing touch to the happy Yuletide 
gathering. There are Boy Scout 
Crackers, Japanese Toys and 
Curios, Musicale Crackers, Jewelry, 
Hats and Caps. Over two hundred 
varieties to choose from.

Christmas Cake and] 
Plum Pudding

Only the finest of fruits, peels, 
nuts and other good things are 
used in the making of these goods. 
Telephone 4600 and your order will 
have careful attention.

Jones & Company

The adove advertisements ere suggestions for Christmas ads that merchants could easily adopt for their own nee.
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Planning the Layout of a New Store
Stratford Merchant is seeking Suggestions as to the Best Plans to 
Pursue in Arranging His New Store—Canadian Grocer Offers 

Two Suggestions, as Illustrated in Accompanying Designs.

THE following letter was received 
by Canadian Grocer from A. R. 
Latter, Stratford, Ont. Mr. Latter 
is building a new store and will be glad 

to receive suggestions as to the best 
way to lay it out, using the fixtures he 
has in his old store and adding new 
furniture as required. We illustrate 
herewith two suggestions and will gladly 
welcome any other ideas. The layout of 
a store is an important subject, so send 
along your suggestions.
Editor, Canadian Grocer.

“I receive so much good advice and 
practical suggestions from Canadian 
Grocer that I am going to apply for still 
more help from the same source. I am 
enclosing a floor plan of my new store 
now being built. It is drawn to a scale 
of 14 in. to 1 ft. You will see that the 
outside measurements are 38 ft. by 
26 ft. 4 in. It has a comer entrance 
with plate glass windows at each aide. 
At the rear is a store room and stairs to 
basement. All boxes, crates, etc., will

be taken in at rear door. There is also 
provision for a small office and another 
stairs to basement under the stairs lead
ing up to living rooms above.

“What I want to know is how best to 
arrange the furniture I now have. What 
new furniture I should have, and what 
kind of shelving and where it should be 
placed (nearly all of this must be new).

“My present furniture consists of one 
10 ft. 6 in. grocery counter, one 8 ft. re
frigerator, silent salesman, meat coun
ter, one 6 ft. silent salesman for top of 
counter, a cheese cabinet and cutter for 
top of counter or table, one high re
frigerator 4 ft. wide, a high cabinet 
27 ins. wide for bread and fresh bakers' 
cakes (this is the best profit-producing 
piece of furniture in the store), and 
fruit or vegetable display bins 6 ft. long 
by 4 ft. high.

“Being a ‘neighborhood’ store, quite a 
distance from the up-town stores, we 
carry quite a varied, stock besides gro
ceries, such as patent medicines, toys,

railwaymen’s mitts and gloves, aprons, 
smallwares, hosiery, etc., and a small as
sortment of graniteware. In fact it is 
difficult to keep from carrying a general 
store stock.

“Now, Mr. Editor, with these facts in 
hand, will some of your experts or some 
of your readers give me hints or sugges
tions or definite plans as to how best to 
arrange my store?

“Yours truly,
“A. R. LATTER."

One Layout Described "
In planning the layout of a store it is 

well to take into consideration the fact 
that there are certain lines that sell 
without a great deal of effort. These 
lines should therefore be placed farthest 
back so that customers entering the store 
to buy these lines are compelled to travel 
the entire length of the store and face 
a battery of other lines in order to make 
their nurchase.

In illustration No. 1, we have the floor

FIs. I—TSe original Soot plea of A. K. Letter’s store. Stratford. Oat., 
with eaggeetkae for laroet of store furniture.

25' 4

Countea

Fig. t—Suggestion for floor plan and layout of furniture. Showing the 
ehengee made In the front to giro more window epees for 

display purposes.



36

plan as submitted by A. R. Latter with 
his fixtures arranged as suggested by 
Canadian Grocer. Upon entering the 
store one is greeted by the cake display. 
Fresh pastry, cakes and bread, are lines 
that show a good profit because they 
mean a rapid turnover. They are also 
fines that should be moved every day, 
otherwise they become stale and a loss is 
incurred. Therefore this case is placed 
in such a position that it will attract 
the attention of people when they first 
enter the store. Patent medicines and 
toilet soaps are articles that need a great 
deal of prominence in a grocery store 
if they are to show a profitable invest
ment. The case for these lines is located 
on the left side of the store near the 
entrance. On this same side, following 
the patent medicines is a counter with 
the 6 foot silent salesman on top. This 
could be used for displaying boxes of 
chocolates, candies or other fancy lines. 
The shelves to the rear of these cases are 
fitted up with-bins beneath, which could 
be used for the teas; if this is done then 
the silent salesman could be used for 
showing condensed milk, cocoa, and pre
pared coffee.

On the opposite side of the store is 
the grocery department. The wall case 
being fitted with bins to contain bulk 
goods such as rice, tapioca, cereals, icing 
sugar, prunes, and other dried fruits. 
The front end of this wall case, that is, 
the portion that is immediately behind 
the cake case is fitted up as a biscuit 
cabinet.

Meat Display at Rear
In the rear is placed the refrigerator 

counter for the meat display. If the 
business carries fresh meats and con
siderable poultry, the wall to the back 
of this counter could be fitted up with 
meat racks, otherwise this space is to 
be fitted up with shelves and used for 
canned vegetables and fish.

In the centre and facing the front of 
the store is located the coffee depart
ment. This counter has bins beneath, to 
hold the coffee beans and also compart
ments for bags. On top of the coffee 
counter is placed the electric mill and a 
small pair of scales. The idea of having 
the coffee department stand out separ
ately is the fact that people are becom
ing more educated to the use of coffee, 
and as coffee is a line that assists very 
materially in rapidly building up a 
steady business, besides showing a good 
profit, it is well to make it a feature.

According to the above letter, the 
Latter store handles railwaymen's gloves 
and mitts. Now as men as a rule like 
to drop into a store, make their purchase 
and out again as quickly as possible, we 
have placed this department just inside 
the front entrance.
Window Display the Eye of the Store

In illustration No. 2 we have changed 
the plan of the store somewhat, especial
ly the front. The original plan shows a 
brick wall facing the street. This, to
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our idea, is a waste of opportunity. The 
most valuable part of a store is the 
frontage, that is what is paid for, or 
in other words you are charged for the 
space that is on the street line. That 
being the case, why build a solid brick 
wall on it? Why not make it glass so 
that people can see what the store has 
to sell? It is a recognized fact that the 
more goods that can be shown, the 
greater turnover. Goods hidden in the 
back warehouse, under the counter, or 
behind a brick wall, will create no in
terest in the mind of a customer. They 
must be displayed in order to sell them 
at a profit.

An Unbroken Wall
In this plan we have also placed the re-

December 3, 1920

frigerator at the rear with the front only 
showing in the store. This idea gives an 
unbroken wall the entire length of the 
store and also permits the refrigerator 
being filled from the back store room. 
This keeps all muss out of the store when 
the refrigerator is being filled just the 
same as having the ice door built in the 
wall and opening on to the street as sug
gested in illustration No. 1.

The door leading into the warehouse 
is placed in the centre, which will be 
found very convenient, especially if the 
door has swing hinges. The door leading 
into the office we have also changed. 
This is to allow the corner of the office to 
be built similar to a high desk or coun
ter which is convenient to customers 
when settling their accounts.

GOODS WILL MOVE IF PRICE IS RIGHT 
WAR PRICES AND WAR PROFITS ARE PAST

TP HE final chapters in the industrial 
liquidation are now being written. 

The retailers are at last falling into line, 
and where they have shown a disposition 
to meet their customers’ views as to 
prices, they have demonstrated that 
there is an enormous latent purchasing 
power. There is no doubt of the ability 
to move goods into the hands of final 
consumers, provided the price is right. 
It should not take long to clean up pres
ent stocks once the retailers, generally, 
adopt the policy that the leaders have 
already started. Then will follow the re
placement of stocks which, thanks to 
heavy reductions in price by manufac
turers, can be done to good advantage. 
Of course, all this means that war prices 
and war profits have gone for good. All 
must disabuse themselves of the idea 
that these can be retained at any stage. 
But the point is, first, that there is now 
promise that the period of industrial re
cession will be comparatively short-lived 
and secondly, that even what used to be 
considered normal profits would, in the 
large majority of cases, amply support 
present stock prices. In this way Hay
den, Stone 4 Co. review the market situ
ation in their weekly letter.

Even the most stubborn of the ob
stacles to a return to healthy active con
ditions is beginning to give way, they 
continue. We allude to the question of 
wages. During thq war period, these 
were largely paid out of capital. Of 
course, this could not long continue with
out complete disaster. Henceforth, they 
will be paid according to the ability of 
industries to meet them. It will be, in

the end, more satisfactory to be assured 
of a certain wage, even if less in dollars 
and cents, that will have a purchasing 
power equal to a normally higher but 
actually far more uncertain remunera
tion.

There is, however, one rather disturb
ing thought; our prosperity in the last 
five years has been largely based on 
Europe's demand for our goods, at ab
normal prices. This demand will, hence
forth, not only be radically diminished, 
but will be replaced by the ability of 
Europe to compete in our own markets. 
Even after severe markdowns, our prices 
will be very attractive to European pro
ducers, especially on present exchange 
rates. Europe still owes us enormous 
debts. These cannot be paid in money; 
they must be met with goods. Whether 
it is better to let these goods in at such 
prices as to jeopardize our own manufac
turers, or to protect them against this 
influx, even if to do so it may be neces
sary to forego payment of this debt, is a 
deep economic problem, which it is hard
ly the function of this letter to take up, 
but the mere fact that such a problem 
exists emphasizes that world competition 
is being rapidly restored and that some 
outlet must be found for our own goods, 
as our productive capacity is probably 
well in excess of our own needs. We 
mention this to bring out the fact that 
while it is to be hoped that industry will, 
in the course of a few months, be again 
fairly active, the element of competition 
will be very prominent and the margin 
of profit correspondingly small.
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Well Equipped Stores Draw Trade
Nothing is More Attractive Than Fine Foods, Displayed as to Be 
Free From Dust and Dirt—Good Equipment Means That Almost 

the Entire Stock Can Be Placed on View.
By HENRY JOHNSON, Jr.

EVERY time I go into a well 
equipped grocery store I think 
what a fascinatingly interesting 

place it is. Nobody can find time hang
ing heavy on his hands who can wander 
about inspecting foods and household 
goods which are well displayed. A great 
contrast is notable between fixtures 
made, say, thirty years ago and those 
installed within the past five to ten 
years. The older style fixtures were 
largely given up to mirrors. The new 
styles give the utmost prominence to the 
goods themselves. And what can be 
more attractive than fine fpods displayed 
so as to be free from dust and dirt?

In the old, haphazard days, we used to 
have dates lying in an open box on the 
counter. Customers used to help them
selves to samples, and then sometimes 
they would buy. That part of it was 
good. But trouble was that many—O, 
very many!—would take the samples 
very liberally and buy nothing.

Moreover, that was a filthy way to 
handle dates. The fruit was sticky. 
Dirt, dust, flies—everything—stuck to it. 
A fussy grocer would have only one re
course. He could wash the surface of 
the fruit every day or two. In doing 
that he washed away considerable weight 
and sweetness, and at that his fruit was 
only surface clean. Finally, the counter 
space was limited. Only one or at most 
two items could thus be displayed. 
There was rotation of dates, prunes, ap
ricots, raisins, prunelles, peaches. Each 
as it was shown was sampled and sold— 
or at least it was sampled! But only a 
limited representation of what we had 
to sell could be exhibited at once.

Almost the Entire Stock on View
"Today the glass-faced bins, the draw

ers with display fronts, the counters pro
vided with shallow show-cases on top 
and other up-to-the-minute equipment 
provide space wherein practically all the 
fine things can be shown to the best pos
sible advantage, fully protected, safe 
from all but the boldest samplers, yet so 
placed that anyone with eyes cannot 
choose but see.

What this may mean can be illustrated 
by the development of the shelled nut 
business in one grocery store.

It was not an unusual store, but the 
men who ran it were unusual in that 
they were ever on the alert to develop 
new outlets and increase the sale of 
profit-paying, business-getting goods. 
They had centered strongly on shelled 
nuts for a considerable time. These 
were displayed in glass jars that were 
always on the counter, always in sight, 
always scrupulously clean and shining.

So their sales of nut meats grew to 
rather large proportions.

They got a fixture made, as their sales 
grew big, in which was a series of boxes 
set one above another and all slanted 
slightly toward the front. The boxes 
were covered with hinged covers of 
plate glass framed in wood. Each box 
would hold around 26 pounds of nut • 
meats. There were five boxes, so they 
were able to show walnuts, pecans, Jor
dan and Valencia almonds and in the 
last box hickory meats and filberts in 
two compartments. It was amazing 
how that business developed under the 
sales-pulling power of that display stuck 
literally under the nose of each visitor to 
the store. Yet the sampling was so lim
ited as to be negligible.

If you will think of what advantage 
there is to you in thus having silent 
salesmen standing at attention, unobtru
sively thrusting forward your profitable 
wares for every customer to see, and 
each item shown to the utmost advan
tage, you will be able to see what a won
derful economy a set of modern fixtures 
are for any store.
Well Fitted Stores Still the Exception
Notwithstanding the vast improvement 

that has taken place in grocery stores 
during the last few years, it still is a 
fact that the well equipped store is the 
exception. This is so true that anyone 
going about the country can think back 
on the few stores he has seen that are 
thoroughly outfitted. Such stores are as 
oases in the desert of the dull common
place of disordered monotony. For it is 
true as gospel that stores which are not 
properly outfitted are today too filthy to 
be worthy the trade they get.

Everywhere I see them. Everywhere I 
find the man who is reputed to have “the 
best trade in town”—save the mark!— 
idly standing behind his disordered 
counter, near a scale that has not been 
cleaned in months, leaning against a 
counter-shelf that is a maze of mixed 
merchandise and dirt; and I always won
der what would happen to that man if 
some live, conscientious, up-to-date 
grocer should happen to select that town 
for a location. Also I do not wonder 
that the chain stores, with their stan
dardized stocks and equipment, are win
ning in so many communities. They 
would have my trade every time in pref
erence to that of the slovenly grocer 
who today does not work for any greater 
prosperity than he has but who talks a 
lot about “unfair competition!”

It is not in the big cities that one finds 
the best stores. Or, to put it another 
way, no man needs to feel that because

he is in a small town he cannot have a 
fine store and make money out of it Ask 
John E. Heisman, in a little town in the 
West, whose store is a model that no 
man anywhere need hesitate to pattern 
after. I mention this instance because 
it is in a town which is anything but 
wakeful or encouraging. Yet this mer
chant enjoys prosperity with a big P. 
Consistently he is busy. Steadily he 
makes money. And his goods are well 
displayed, clean, accessible and safe 
from samplers.
Conservation of Quality and Character

All of this is accomplished by modern 
equipment while at the same time the 
wastes under which slipshod merchants 
suffer are obviated. Goods not exposed 
to the air do not shrink so rapidly as 
those which are kept open. This is par- 
ticuuarly true in winter, in sections where 
heat is necessary. The dry heat of 
stove or steam pipe robs the atmosphere 
of its moisture. The air draws to itself 
all humidity and thus robs whatever is 
exposed of weight for which you have 
paid hard earned dollars.

With moisture goes flavor. So through 
the deterioration of quality you lose at 
both ends of the process ; for you. cannot 
expect customers to return for further 
supplies of flavorless foods.

It might seem needless to speak of the 
damage by insects, vermin and animals 
were it not that in so many stores things 
are at this date left as exposed as the 
law 'allows. Such exposure is so costly 
to you that its saving would pay liberal 
interest and cover depreciation on any 
outfit you would be likely to buy, to say 
nothing of the other benefits to be de
rived from such fittings.

In southern sections, merchants are 
frank to say that all the profits from 
peanut sales are lost because of promis
cuous sampling of the open receptacle.

All of these considerations have not 
touched the final, most important and 
most costly disadvantage of not having 
modern equipment. That is the needless 
steps you take to get at things widely 
and illogically scattered throughout the 
store. Where things are properly stored 
in compact space uqder the eye of the 
customer and in the immediate vicinity 
of the front counter, enough time is 
saved to pay for the entire outfit every 
year. This can be demonstrated in fig
ures. I have demonstrated it in these 
columns already.

That all this is tangible and practical 
can be established by anybody who has 
his eyes open to what lies around him. 
You may choose any town and if you will 

(Continued on page 53)
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Payment by Draft the 
Most Commonly Used 
Procedure—Meaning of 
Different Terms.

Various Methods Used 
Are Described by One 
Who Has Been in Ex
port Business.

Written for Canadian Grocer by C. M. MUTCH

THERE are no doubt to-day Cana
dian manufacturers who are mak
ing a quality product for which 

there is a reasonable domestic demand, 
but feel if their fields were enlarged they 
could manufacture in larger quantities at 
a lower cost. They have products for 
which they have received foreign en
quiries, and which they would like to 
market abroad but perhaps have hesi
tated on account of not being sufficiently 
in touch with export markets and pro
cedure, or have felt unable to finance the 
business. The object of this article is to 
endeavor to give to the smaller manufac
turer having an export demand a few 
methods used by exporting houses when 
quoting terms to foreign buyers and 
when financing foreign shipments.

Canadian Grocer is constantly receiv
ing enquiries from foreign houses asking 
to be placed in touch with sources of 
supply on different Canadian food pro
ducts and assuming the export demand is 
presented, how is the manufacturer to 
quote in such a way as to interest the 
buyer and also protect himself? Manu
facturers are all familiar with the 
charges and time involved in delivering 
their goods by rail to points in Canada 
and the United States and make their 
quotations and terms of payment accord
ingly. But it is the export business 
which includes using a steamer instead 
of a freight car, that seems to cause the 
difficulties. The difficulties, however, are 
not of such a nature that they cannot be 
overcome and the smaller manufacturer 
who believes in his product might be well 
repaid by making himself more familiar 
with the export machinery that is pro
vided for his use and endeavor to turn it 
to his own advantage. The Department 
of Trade and Commerce at Ottawa have 
much information covering export pro
cedure which is at the service of any 
manufacturer in Canada.

The Matter of Exchange
The foreign buyer often requests quo

tations in his own currency for the goods 
delivered to his nearest port. The ques
tion of currency brings up the problem 
of foreign exchange which at this par
ticular time is a somewhat complicated 
one, and we believe the manufacturer

who is not thoroughly conversant with 
the effects of a fluctuating exchange 
market, would for the meantime at least 
be well advised in confining his quota
tions to his own currency, leaving the 
profit or loss on the exchange to the 
buyer. Before making any quotation the 
exporter would satisfy himself as to the 
responsibility of the buyer and under 
what terms he could afford to sell him 
and what arrangements, if any, he would 
have to make to finance the order.

Since 1914 the banking facilities of
fered by our Canadian banks have been 
greatly increased and today there is 
nothing difficult or complicated in financ
ing a legitimate export business. Dur
ing the war, new terms and other meth
ods were used by both bankers and man
ufacturers and today we have banking 
terms that may be confusing. But gen
erally speaking the systems of conduct
ing an export business are identical with 
the ordinary manufacturer’s domestic 
business, viz., for cash, on open or re
stricted credit or by “collection by 
draft.”

Seller's Market Meant Cash
The method of requesting cash with 

the order was used extensively during 
the war when there was a shortage of 
goods and where business was conducted 
in a “seller’s market.” In a buyer’s 
market as we have today, or in a normal 
market it is not always a practical 
method. Most cash sales are carried 
through by the importer of the goods ar
ranging with his own bank to pay to the 
exporter through the bank’s agents in 
the country of the exporter, a certain 
specified amount (the sale price) when 
certain specified conditions have been

complied with by the exporter. The 
ability of the buyer to make this kind of 
an arrangement depends largely upon 
his standing with his own bank. He 
might not necessarily put up the cash, 
but if his credit is good his bank would 
give assurance of payment, charging him 
with interest and commission. The 
exporter has, however, definite assurance 
from a responsible agent or bank that 
when he has complied with certain 
clearly defined conditions he will receive 
his money. This is known as a “Con
firmed Letter of Credit" and enables the 
manufacturer to proceed with assurance 
of payment usually before the goods 
leave the country, and also permits him 
to finance on that assurance, dependent 
of course on his ability to fulfil the con
ditions of his “Letter of Credit.” This 
arrangement, however, increases the cost 
of the goods to the buyer. He may have 
to arrange it when the exchange is very 
much against him, and might prefer to 
wait hoping for a more favorable ex
change rate; or if his credit is fully em
ployed it may necessitate placing with 
his bank additional securities or cash. 
In any event he has to pay interest and 
commission and if he is known to be re
sponsible he may resent having to pay 
the additional charges and place his busi
ness where he can secure more favorable 
terms.

In shipping goods to foreign countries 
on open accounts the exporter, unless he 
has had a very satisfactory experience 
with that particular customer, may be 
unnecessarily encouraging losses. A 
manufacturer might feel highly flattered 
to think a merchant in South America 
whom he does not know desires to buy 
his goods and might proceed to ship. But 
unless he knows under what conditions 
he is shipping, and the hazards he is 
assuming, it is not at all unlikely that 
the transaction would turn out to be an 
unprofitable one. Open accounts or open 
credits are for the exporter who has been 
many years in the business—and he 
carries very few of them.

Draft Method Predominates
The great percentage of foreign busi

ness is conducted by the "Collection by 
Draft" method. Only it is known as
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“Bills of Exchange.’’ A bill of exchange 
is defined as “an unconditional order in 
writing addressed by one person to an
other signed by the person giving it and 
requiring the person to whom it is ad
dressed to pay on demand or at a fixed 
date or determinable future time a cer
tain sum in money to the order of a 
specific person or bearer.”

Bills of exchange have a very definite 
place in all export and international fi
nancing. Space does not permit going 
into detail in all their various forms and 
uses. Their particular form is usually 
the banker’s concern, but the exporter 
should be familiar with them. They are 
generally drawn “at sight” or so many 
days “after sight.” Endorsed by the 
drawer they become bearer instrumenta 
to which the documents including bills of 
lading, insurance certificate, invoices, 
etc., are attached and which represent 
ownership of the goods shipped. The ex
porter may sell his draft which repre
sents his bill against the buyer to his 
own bank or he may sell it on the open 
market with his instructions, which real
ly are bis conditions of sale, attached to 
the bill.

In this way he realises, depending on 
his standing, practically the full amount 
of his account against the buyer and 
uses the money to continue his business. 
He has the assurance that the holder of 
the draft, who is really acting as his 
agent, does not lose possession of tha 
goods until the draft has been paid or 
his contract of sale carried out. This 
might include handing over possession 
of the goods to the buyer on his “accept
ance” of the draft, which practically be
comes a promise to pay and is known as 
“Documents on Acceptance” (D/A), or 
it might mean the buyer was not to re
ceive possession of the goods until the 
bill is paid in full, which would be “Doc
uments on Payment” (D/P). In this 
way the exporter can realize by the sale 
of the draft to the bank on his account 
against the buyer and retain control of 
his goods until the buyer has fulfilled his 
end of the contract. The exporter, of 
course, must remember if the buyer does 
not meet his bills the bank looks to him 
for payment.

Get Banker’s Advice
In all methods of financing export 

shipments, the exporter should endeavor 
to secure the advice, assistance and co
operation of his bankers. They may save 
him from many pitfalls and assist him 
in arriving at satisfactory working meth
ods. The bank is, or should be familiar 
with the different methods of collection 
in different countries and is also in a 
position to assist in securing reliable in
formation as to the character and re
sponsibility of the buyer. If the smaller 
manufacturer will use the same precau
tions in dealing with his export accounts 
or inquiries that he does with hie domes
tic business, and study the requirements 
of some of the foreign markets he need 
have no hesitation in tackling export 
business either on his own account with
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the banker’s co-operation or through one 
of several Canadian export commission 
houses. He would of course study his 
product and know if there is a market in 
a given territory outside of any demand 
a particular buyer may have. If it is a 
food product, that the food or preparation 
does in itself satisfy the pure food re
quirements of that particular country 
and that the trade mark, label or any 
published descriptive matter is in order; 
also that he is permitted to ship out of 
his own country and that there are no

JAMAICA LIKES TREATY 
Kingston, Jamaica.—The first impres

sion created here by the publication of 
the trade agreement between Canada 
and the British West Indies is consid
ered to be that Canada has made a fair 
and even a generous offer by giving a 
preference to articles of export so im
portant to this island as are sugar, co
coa-beans, cocoanuts, and rum. The one 
shilling preference on each bag of flour 
from Canada is undoubtedly generally 
favorable. It is agreed to as the most ef
fective and handy method of preference, 
and as likely to stimulate the trade in 
flour with Canada, which has been grow
ing during recent years. It is not con
sidered likely, however, that this re
duction of duty will reach the consumer.

OPPORTUNITIES IN TRINIDAD 
Port of Spain, Trinidad. — The 

local Government announces a re
vision of the Customs tariffs under ar
rangements made with Canada for 
granting preference to her products, ac
cording to the decision reached at the 
recent Ottawa conference. Under the 
new revision all foodstuffs and cattle 
feeds produced m the British Dominions 
are made free of duty, as are also 
British-produced machinery and certain 
cotton goods and glassware.

The duty on United States foodstuffs 
is now 50 per cent, more than that on 
similar Canadian products.

The new tariff provides for the im
position of duties ad valorem, the goods 
being assessed for duty at the exchange 
rates instead of at par.

THE PROBLEM OF THE EXPORTER 
“South African importers,” says W. J. 

Egan, Canada’s trade commissioner, 
“are anxious to purchase their require
ments from Canada rather than the 
States. But to- secure this trade Cana
da’s manufacturers and shippers must go 
after it just as they go after their home 
business, with values as good as their 
competitors’, remembering always that 
in overseas trade they are competing 
with manufacturers from every part of 
the world. And in connection with such 
effort it is essential that part of the 

- manufacturers’ output should be slotted 
for export, so that the oversea buyer 
may depend upon obtaining his supplies 
no matter what the passing phase of the 
home market may be.”
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restrictions against him in foreign mar
kets. In other words, he determines if 
he has a marketable product that can be 
traded in and for which there is a rea
sonable demand.

In financing the export shipment the 
closest attention must be given to details 
and as far as it is possible to do so with 
safety. The exporter should endeavor 
to comply in every possible way with the 
wishes of his foreign buyer. Opportuni
ties are always open to the manufacturer 
who studies the field.

MARKET FOR WOOD CLOTHES 
PEGS

Melbourne, Australia.—Large quanti
ties of imported wood clothes pegs are 
annually required in Australia and are 
practically all supplied by United States 
manufacturers.
, Leading Australian importers are de
sirous of getting into touch with Can
adian manufacturers of these pegs and 
with approved samples and competitive 
quotations a very large business can be 
secured. For instance, one importing 
house alone is prepared to purchase 
from one to five carloads in each order 
and ( provided the first bulk shipment 
landed satisfactorily), would enter into 
a contract for two or three years to 
purchase specified quantities in regular 
shipments.

CANADIAN GOODS IN MPAN 
A. E. Bryan, Canadian Government 

Trade Commissioner, Yokohama, Japan, 
reports that an important British firm 
long established in Japan, is now giving 
special attention to Canadian products 
and is publishing display advertise
ments regarding them in the newspapers 
of Yokohama and Tokyo.

WHAT THE WEST INDIES IS BUY
ING FROM US

The table below gives some interest
ing information on what Montserrat, 
B.W.I., purchased from Canada in 1918- 
19. In regard to dried fish, the figures 
are very favorable, showing that out of 
a total import of £2,281, Canada supplied 
£2,002. In pickled fish a higher per
centage was even obtained, the total im
port being £447, and the Canadian £441. 
In regard to flour, out of a total quantity 
of 3,188 bags, Canada contributed 2,975 
bags, or nearly the whole import.

Total Canadian

Cheese, lbs...................................
Import Import

. 2,970 2.118
Cordage and twine, cwt. ... 105 68
Fish, dried, cwt. ................... 845 729

Do., picked, bbls................ 1M its
Flour, begs .............................. . S.188 2.975
Sugar, refined, lbs................... . 86.487 4.811
Tobacco, lbs................................. . 8,644 1.286

Canned Fish Going to Australia
Australia imported fish from 

in 1918-19 as follows:
Canada

Fish- - 1918-19
Fresh or in cold process. . * 8.274
Preserved. In tins ............... 184.970
Unspecified, n.e.l................... 857
Potted ..................................... 28
Smoked or dried (not sorted)........... 814

S18S.488
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UNFAIR COMPETITION
HE City of Hamilton has entered into com
petition with the dealers of that city who 

buy and sell potatoes. The city, on the assump
tion that profiteering in potatoes is going on, has 
undertaken to buy potatoes, selling them direct 
from the cars to the citizens at cost. Already 
several cars have been disposed of in this way.

Now Canadian Grocer is holding no brief for 
the profiteer, whether it be in potatoes or in 
any other commodity, but it does seem unfair 
and unjust that the honest merchant, who is 
trying to conduct his business profitably, 
should have to contend with such absolutely un
fair competition as the circumstances in this 
case would indicate. The average merchant is 
paying his full share of taxes to maintain his 
town or city, and is entitled to better treatment. 
Any municipality with resources at its disposal 
is free to enter the business arena, and to offer 
competition to its business men that they are 
unable to meet.

The merchant who is paying municipal taxes, 
as well as business tax, to say nothing of sales 
tax, luxury tax, and so on, is surely entitled to
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some consideration in the community in which 
he is established, and setting up such unfair 
competition as appears to be the'case in the 
City of Hamilton selling potatoes is not the best 
way to promote progress and enterprise in the 
business field of any town or city.

A protest has been made in the Hamilton 
Board of Control against the city’s action, and 
the legality of the same has been questioned. 
But just at present the City continues to buy and 
sell potatoes.

GETTING READY FOR CHRISTMAS
ELL to the fore in the mind of every grocer 
at the present time should be the do

it-now maxim. Christmas is but little more than 
three weeks away and from now on there 
should be big business in the store. The depart
mental stores have been crowded for weeks be
cause they started talking Santa Claus and 
Christmas long before any one else thought the 
eventful season was at hand. Now they are 
reaping the benefits of their foresightedness. It 
should be the same with the grocer. He 
Should talk and act Christmas every hour of the 
day and night. Let him decorate his store with 
Christmas trimmings. Let him fill his counters 
and shelves with Christmas suggestions and let 
him keep the Christmas idea predominant in his 
windows. He may never know how much busi
ness these things have brought him but, just the 
the same, this hammering away at “do your 
Christmas shopping early” will have its effect.

EDITORIALS IN BRIEF FORM
OPENING the eyes of retail clerks to what the 
store is selling—establishing a connecting link 
between window displays and stock—is neces
sary if the full value of the window to the 
merchant is to be realized.

• * *

“WINDOW DISPLAYS,” says a successful re
tail grocer, “are the greatest silent force in 
modern merchandising. They are the pace 
makers for the salesman. Thirty per cent, of 
our sales may be traced directly to window dis
plays.” -

• • •

IF you think business is going to the bow-wows, 
remember there are still 7,000,000 men, women- 
and children who have got to eat to live.

• • *

EVERY time you weigh up a pound of coffee 
beans, remember it is the little things that count 
in conducting your business.
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MARITIME
For some year Woodstock, N. B., had 

a flourishing branch of the Retail 
Merchants’ Association. Many mem
bers gradually , dropped out, bul 
some others continued their membership, 
paying their dues to the head office at St. 
John. These men claimed that the col
lection department alone was worth the 
yearly dues.

Miss Alward, the secretary of the pro
vincial board, was here recently from St. 
John and succeeded in re-establishing 
the branch. A meeting of the merchants 
was held in the town hall. Robert Mac
aulay, of Macaulay Bros., St. John, ably 
addressed those present on the benefit of 
being in the association, and Mr. McIn
tyre, a grocer, also of St. John, told of 
the good the organisation had done. 
There was a large attendance of mer
chants and much enthusiasm was shown.

ONTARIO
Richard Chapman has started business 

at 1736 St. Clair Avenue, Toronto.
H. Harty has opened a store at 645 

St. Clair Avenue, Toronto.
D. C. McKenzie, 199 Boon avenue, To

ronto, suffered loss by fire recently.
Fred Shelvock has accepted a position 

with the McMann grocery in Thorold, 
Ont.

Dr. Caldwell, of the Caldwell Preserv
ing Co., Hamilton, Ont., is on a trip to 
the Maritime Provinces.

S. H. Moore, of S. H. Moore A Co., 
manufacturers’ agents, Toronto, has been 
on a short business trip west to Van
couver.

Bickle & McKay, Toronto, have pur
chased the business at 1020 St. Clair 
Avenue, until recently owned by H. G. 
McKay.

The Brant County Farmers’ Co-opera
tive Society has appointed A. J. Thomp
son, Toronto, as manager, succeeding 
George Ballachey.

William Capstkk, for many years the 
proprietor of a general store in Dor
chester, Ont., passed away a few days 
ago, following a brief illness. He was 
80 years of age.

James Connal, proprietor of the Peter 
Connal A Son store at Peterborough, 
Ont., is disposing of his stock, as he is 
obliged to vacate his present premises. 
He is retiring from business."

The death occurred in Hamilton, Ont., 
last week of William Dixon, one of the 
oldest fruit merchants in the Dominion. 
Ke was 72 years of age and is sur

vived by his wife, two sons and one 
daughter.

The Retail Grocers’ Association, Ham
ilton, Ont., held its first annual “At 
Home” last week. There was a large 
attendance.

The Shelburne Mills at Shelburne, 
Ont., is now under new management. 
Sam Phoenix and W. Stewart are the 
new proprietors.

W. D. McIntosh, for many years a 
grain merchant in Toronto, passed away 
at his home last week. He was in his 
85th year, and was practically the oldest 
grain man in the city of Toronto.

Lemons grown on a tree in Oshawa, 
Ont., were recently shown in a grocery 
store in that town. The weight,of one 
of the lemons was a pound and a half, 
and the tree on which they were pro
duced is thirteen years old.

Mr. and Mrs. Henry Swan, 84 Wood- 
lawn avenue, Toronto, recently cele
brated the 64th anniversary of their 
wedding. Mr. Swan is still active in 
the grocery business of Swan Bros, on 
King street, Toronto. Eight children 
and ten grandchildren were present to 
celebrate the occasion.

The Commercial Travellers’ Associa
tion, Toronto, has decided to hold a ban
quet some time in January, at which it 
is hoped to have the heads of the Can
adian National and the Canadian Pacific 
Railways, and other prominent men of 
the country, give addresses on subjects 
of national interest. Committees have 
been appointed to make the necessary 
arrangements.

The executive officers of the Eastern 
Ontario and Ottawa District Board of 
the Retail Merchants’ Association of 
Canada have decided to hold their annual 
district convention in Brockville, on Tues
day and Wednesday, January 11 and 12, 
1921. It is expected that a large number 
of retail merchants in all classes of trade 
from the surrounding cities, towns and 
villages of the fifteen counties, including 
the city of Ottawa, will be present.

NEW COMPANY IS MAKING POW
DERED AND CONDENSED 

MILK
The Bowes Milk Products, Toronto, has 

been incorporated with a capitalization of 
$600,000. This new company is a sub
sidiary of Bowes Co., Ltd., and has been 
organized for the manufacture of pow
dered and condensed milk.

Picton Merchants 
Meet to Consider 
Present Conditions

Mayor Newman of Picton, Ont., ten
dered a banquet to the merchants and 
business men of the town and county re
cently. About one hundred and forty 
business men were present. The idea 
was conceived by the Mayor, with the 
object of a “get-together” meeting to 
discuss the best methods of dealing with 
present conditions.

Mayor Newman is also president of 
the Board of Trade and an enthusiastic 
business man. A. J. Young, North Bay; 
William Taylor, Owen Sound, ex-presi
dent of the Associated Boards of Trade 
of Ontario; H. Blain, of the Eby-Blain 
Co., Toronto, and ex-president of the To
ronto Board of Trade; Hon. Nelson Par
liament and A. O. Hogg, Toronto, ad
dressed the assembly, together with 
Warden Hazel and several local business 
men. The speeches savored of com
munity spirit and optimism for the 
future.

NIAGARA FRUIT GROWERS MAY 
FORM CENTRAL SELLING 

ORGANIZATION
The fruit growers in the Niagara dis

trict, at a conference held in Winona 
the other day, discussed the question of 
centralizing their forces into one sell
ing organization, instead of having sev
eral dealers and co-operative societies 
as at present.

Deputy Minister of Agriculture W. B. 
Roadhouse urged the advisability of the 
entire Niagara district being formed in
to one marketing organization. It was 
a deplorable fact that the growers had 
sustained the losses that they had in 
the past season. A representative of 
the C.P.R. was also present, and ex
pressed the opinion that with one sell
ing organization there was bound to 
result better transportation facilities.

A committee was appointed to formu
late plans.

PROHIBITS THE EXPORT OF RICE 
According to advices received by Can

adian Grocer, the Government of British 
Guiana, South America, has prohibited 
the exportation of rice from the colony 
for one year.



42 CANADIAN GROCER December 3, 1920

Toronto Grocers Discuss Chain Stores
Meeting of the New Organization of Toronto 
Grocers Discuss Matters of Importance to the 
Trade—Obtaining a Large Profit on the Sale

of Milk.

TORONTO, Dec. I.—The first regu
lar monthly meeting of the To
ronto Retail Grocers' Association 
was held last evening in the Victoria 

Hall. This is a new association com
posed of members of the Grocers* Sec
tion of the Retail Merchants’ Associa
tion, who, becoming dissatisfied with 
the results accomplished by affiliation 
with the Retail Merchants’ Association, 
have formed a separate association and 
up to date some 82 members have en
rolled.

The Selling of Milk
Following the business routine, ani

mated discussions on important subjects 
to the trade were thoroughly entered 
into by the various members. One of 
the subjects brought up was the pos
sibility of obtaining a larger margin of 
profit on the sale of milk. This was 
thought could be obtained if the dairies 
insisted on getting back all empty bot
tles, or the equivalent in cash. It was 
pointed out that the combined annual 
loss by all dairies in the city of Toronto 
in milk bottles amounted to $100,000. 
Several members stated that the dairy 
they bought milk from were now charg
ing for the bottles, and have been doing 
so for the past year. This dairy sold 
them milk for one-half cent per pint 
less than the other dairies, who were not 
charging for the bottles. These mem
bers also said that they were selling 
more, milk than ever since charging for 
bottles and that the half cent difference 
in the cost just meant about $100 extra 
profit at the end of the year.

Meeting Chain Store Competition
An interesting discussion on how best 

to meet the chain store competition fol
lowed. Robert Dowson, president of the 
association, stated that the competition 
of the chain store was becoming a seri
ous menace to the smaller stores, and 
that with the chain stores, huge buying 
power the smaller store could not meet 
the price competition. It would only 
be a short time before these small stores 
would be forced out of business. An
other member stated that the reason 
of the success of the chain store was the 
fact that they did not give credit or 
deliver, and that if all grocers were to 
adopt the same plan of operating they 
could also sell as cheap as the chain 
•tores. He pointed out that some locali
ties only were feasible to stores of the 
cash and carry idea and that these were 
the only fields that the chain stores in
vaded and that grocers with a business 
out of these fields had nothing to fear. 
The general tone of the members was 
that to meet the chain store competi
tion, It was necessary tor the grocers 
to organise, stick together and have one

buying centre. There are already two 
organizations of this nature in the city 
who have membership of upwards of three 
hundred. Members of these buying 
organizations stated that they are buy
ing their requirements fully ten per cent, 
less than when buying through the regu
lar wholesale channels.

BURGLARS CARRY OFF SAFE FROM 
GROCER’S STORE IN WEST 

TORONTO
A daring burglary was perpetrated in 

West Toronto the other night, the 
thieves carrying off a large safe con
taining about $2,000 worth of Victory 
bonds, $50 in money, and other valu
ables from 2591 Dundas street, occupied 
by Mrs. Sarah Ross, grocer. The occu
pants of the house on their return from 
church found the side door on Humber
side avenue had been opened by the 
key, which Mrs. Ross had placed -under 
the door mat, and the safe, weighing 
about 260 pounds, carried off. Nothing 
else in the house had been touched.

Lord Leverhulme 
Is Optimistic in 

Business Outlook
Lord Leverhulme, of Lever Bros., 

manufacturers in England and Canada, 
was a visitor to Toronto last week, look
ing over his Canadian interests as rep
resented in his factories in Toronto. 
Lord Leverhulme is optimistic in regard 
to the business outlook, and on the oc
casion of his visit a few days ago ex
pressed himself as a believer in the 
maintenance of high wages and a high 
spending power among people generally. 
He referred to the fact that it is often 
the sentiment that is created among 
people that results in a slackening or a 
quickening of buying as the case might 
be. He instanced this fact by remark
ing that if it was published in the paper 
that prices of a certain commodity were 
going up, then everybody would start 
buying, and on the other hand if it was 
reported that prices were declining, 
people would hold off, waiting for fur
ther falling off.

In Canada as well as in England there 
is nothing to worry about as far as 
conditions of trade are concerned, ac
cording to Lord Leverhulme. He thought 
the readjustment of business to pre-war 
levels was being carried out quite satis
factorily.

Opens New Building
In declaring the new building of Lever 

Brothers, Eastern Avenue, officially open 
for business, his Lordship said, in ad- 
dreasing the 600 employees present that

he realized this was not quite the proper 
time to extend one’s business, but he 
believed it was not a mistake. “People 
are too much inclined to run to the same 
side of the boat in times of crisis or 
panic,” he continued. “If we keep our 
heads and places and not run to the 
same side of the rocking boat—keep our 
courage in our right hands—all will be 
well. It is production we want. If we 
have our factories alive and we maintain 
a high level of wages we will prosper. 
We need more factories to deal with the 
produce and crops of the farms, and if 
we have them we can increase our trade."

J. A. SIMMERS, LTD., IS NOW IN 
HANDS OF NEW OWNERS

Toronto, Dec. 1.—The J. A. Simmers, 
Ltd., seed business on King street east, 
near St. Lawrence market, established 
in 1866 by J. A. Simmers, a concern 
known all over Canada, has passed into 
the control of John G. Purvis, general 
manager of the William Rennie Com
pany, and C. S. Morrow of Morrow A 
Company of 89 Front street east. The 
capital stock of the Simmers Company 
was $150,000.

The transfer of the company to the 
new owners is the direct result of the 
death in August last of D. A. Coulson, 
the last surviving official of the com
pany. Messrs. Purvis and Morrow made 
their first offer to purchase in October 
last, but the deal was only recently 
completed by the parties. The new own
ers are now in charge.

OTTAWA GROCERS WANT THE 
EARLY CLOSING BY-LAW ALTERED

Ottawa, Ont.—At the regular meet
ing of the grocers section Retail Mer
chants’ Association recently it was de
cided to call the special bread contracted 
for the “Pure Food Loaf.” This name 
was very warmly endorsed as a great 
boost for the Pure Food Show, in which 
so many of the members are interested.

A committee was appointed to inter
view the legal representative with the 
object in view of getting the early-clos
ing by-law altered to follow that of the 
city of Winnipeg, and J. C. Campbell, 
secretary of the Ottawa and Eastern 
Ontario Retail Merchants’ Association, 
will then be requested to act. Mr. 
Campbell announced the next meeting 
place of the convention to be Brockville 
on Jan. 11 and 12. Twenty-five dollars 
was donated to the Red Cross Fund.

SAYS BUTTER AND BACON ARB 
NOT GROCERIES

Magistrate Cohen, in Toronto, the 
other day, ruled that butter and bacon 
were not groceries.

Sam Vito, a keeper of a general store, 
was up for a breach of the early dosing 
law in regard to groceries, and evidence 
given by the police showed that he had 
sold butter and bacon after the legal 
hours.

“Butter and bacon are not groceries 
to my knowledge," said Magistrate 
Cohen, “but close your store at 7 o’clock 
after this."
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NEWS FROM WESTERN CANADA

WESTERN
Krycki Bros, have opened a new gro

cer)' and general store in Yorkton, Sask.
H. Parker has opened a grocery and 

confectionery business at Souris, Man.
Fire did slight damage recently to the 

factory of the Triangle Homemade Jam 
Co. in Edmonton.

Ross Richardson, of Richardson-Green, 
Limited, Winnipeg, is on an extended 
business trip east.

S. C. Burton, general sales manager 
of Cameron and Heap Company, Regina, 
Sask., was a visitor to Winnipeg last 
week.

W. E. Davis, of the Western Grocers, 
Limited, Winnipeg, has just returned 
from a business trip out West, where 
be has been visiting the branches of the 
above firm.

Retailers Want 
Wednesday Half 
Holiday Legislation

Edmonton.—That provincial legisla
tion providing uniform regulations 
throughout Alberta with respect to 
weekly half-holidays for stores would 
be beneficial to merchants in general, 
was the opinion of a meeting of the 
local Retail Merchants' Association held 
recently in the Alexandra block.

It was thought that municipal by

laws in the various cities caused too 
great confusion among farmers, and that 
this tended to detract from business.

The Wednesday closing law, as op
posed to Saturday closing, was unani
mously endorsed. Calgary, Medicine 
Hat, Lethbridge and other Alberta cities, 
it was pointed out, had adopted the sys
tem of a Wednesday half-holiday, and, 
after a thorough trial of this, had now 
no desire to return to Saturday closing.

It was decided also to request mu
nicipal authorities when proclaiming 
civic holidays, such, for instance, as 
Citizens’ Day at the annual exhibition, 
to set these for Wednesday or Saturday, 
if possible, so that there would not be 
more than two days in one week upon 
which stores would be required to close. 
Also, the association favored legisla
tion whereby the weekly half-holiday 
would be abandoned in any week during 
which a Dominion statute holiday oc
curred.

BRITISH CHEMISTS SAY SOAP CAN 
BE MADE FROM CLAY 

Soap from clay is the promise made 
by a group of British chemists who have 
been working on the utilization of this 
plentiful material for a number of years 
and who have just established the com
mercial usefulness of their discoveries. 
Their work is being described in a series 
of articles in a technical paper by Prof. 
F. C. Weston, a leading British authority

on colloidal chemistry, who has been in 
touch with their experiments.

Stripped of all technical verbiage, 
what this group has discovered is a 
method of making use of china clay 
which is found in large quantities both 
in Britain and America, not as an adul
terant, but as an ingredient in soap mak
ing. Soap, as most people know, is made 
now from fat, and fat is scarce and ex
pensive, and is becoming scarcer and 
more expensive every year. China clay 
is plentiful and cheap. It can be had 
for the digging and the process of turn
ing it into soap-making material is cheap 
and easy. It is claimed that it can be 
used up to fifty per cent, in combination 
with the usual fatty acids in soap mak
ing and that the soap thus made lathers 
as well, is as cleansing, and as pleasant 
to use as soap made in the old way of 
all fat. What this means to industry 
may be realized when it is stated that 
fats for soap making cost at present in 
England something like |200 a ton, 
while the refined china clay can be pro
duced and sold at. an excellent profit 
for something like |75 a ton.

So far, the clays used have been from 
the famous Cornish beds, but experi
ments with Georgia clays have demon
strated that they can be used equally 
well and no doubt there are many other 
clays in America that are equally suit
able.

SELLS 180 BOTTLES OF WINES IN 
TWO DAYS

(Continued from Page 34.) 
who has ginger ale prominently displayed 
the year round. Advertising in the news
papers, suggestion and displays have 
now made ginger ale a staple article in 
this store. Customers order it as regu
larly as they do the ordinary lines of 
groceries. During the last flu epidemic 
this firm's sales were averaging twenty, 
five dozen bottles a day simply because 
they realized the possibility of ginger ale 
as a stimulant to parched throats and 
fever-racked bodies. The advertising of 
this firm created such an interest in this 
line at this particular time that doctors 
were recommending it to their patients 
and directing them to buy it at this 
store.

The Yuletide an Opportunity
But it is at the Yuletide season that 

the merchant has the opportunity to 
make sales on these lines that should 
equal the hottest week during the sum
mer months. Customers spend their 
money freely at this season and nearly 
everyone will take home a bottle of wine, 
grape juice or a few bottles of ginger 
ale. Suggestion by display or sales talk 
will create the interest that usually re
sults in extra sales and the goodwill of 
the customer.

Building Big Sales in Cranberries
Is This Grocer s Experience

CCT7OR the past several years we have always made it a practice to
H push the sales of cranberries for preserving,” stated a retail grocer 

to Canadian Grocer recently. “Coming as they do when all other 
preserving fruits are past, and the fact that most homes will have emptied 
a few bottles of fruit, in my experience, it is only a matter of suggestion 
to get customers to put down a few jars of cranberries, or to make cran
berry jelly to use next summer with cold meats. The first year I tried to 
sell cranberries for preserving, the sales were not very large and custom
ers did not seem to realize how nice preserved cranberries taste, especially 
for breakfast during the hot summer days. Now we have customers ask
ing us to let them know when cranberries will be at the best for preserving. 
Our sales are now averaging two barrels a week. In displaying goods of 
this nature, I believe in bulk displays, that is to show a large quantity at 
one time. At the beginning of the season we dump a couple of barrels 
of cranberries into a window and place a card on them, suggesting that 
now is a good time to preserve them. We also make it a point to suggest 
cranberries to the customers when they are leaving their orders. In this 
way we have built up quite a large business on cranberries, many people 
coming here for their cranberries year after year who practically buy very 
little of anything else."

The majority of people only use cranberries as an accompaniment for 
'meat or fowl and then promptly forget all about them. Cranberries are 
an essential article of food because they counteract the acid of meats, fish 
and egg foods and are very rich in the mineral substances demanded by 
the body for good digestion and assimilation.

Apart from the medicinal properties, cranberries make delightful jelly 
and preserves. There are many ways of using cranberries that the mer
chant could suggest to his customers that will greatly stimulate sales.
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WEEKLY GROCERY MARKET REPORTS
Statement! from Buying Centres

THE MARKETS AT A GLANCE

THE feature of the grocery market is the 
decline.in flour, following the recent re
ceding prices in the wheat market. Sugar 

which has been a feature during the past few 
weeks shows indications of clearing and prices 
becoming stabilized. The grocery business as 
a whole is reported satisfactory.

MONTRFAÏ —The pork market has mvi'i i 8trengthened up thi8 week
with better price paid for hogs on account of 
the smaller supplies offered. This gives a 
stronger tendency to the whole pork market in
cluding bacon and smoked meats. The price 
of butter declined one and two cents per pound. 
The same is true of the cheese market. Eggs 
are holding firm at the high prices and there is 
every indication that they will remain that way 
for some time. The demand for eggs is good 
particularly for the strictly fresh eggs. Poultry 
quotations are practically the same as they were 
a year ago at this time and the supply is suffi
cient to meet the improved demand. Honey is 
also a little higher. The sugar market does not 
show any more strength although there has not 
been any change during the week. The re
finers have not yet determined a standard price. 
Molasses is reduced in price again. There is 
another reduction of fifty cents per barrel on 
flour and other flour compounds are also re
duced in price. Higher prices are quoted this 
week on onions. The sugar market has affected 
the jam prices so that there is a reduction on 
most jam quotations this week. The price of 
some jelly powders is also affected by the sugar 
market. The spice market is reported quiet 
and a slight reduction is recorded in the price of 
white pepper. Still lower prices are quoted on 
oranges and some dealers quote lower prices for 
lemons. Apples are all a little higher and im
ported grapes are in exceptionally good demand. 
There is an excellent demand for dried fruits 
and nuts at this season and jobbers report an 
even better movement than was expected with 
a strong market for both. California muscatel 
raisins are quoted a little higher. There is a 
reduction in the price of pressed hops following 
the curtailment of the demand in the United 
States.

TORONTO—Stocks of refined sugar have 
avixv sv been greatly reduced during 
the past two weeks and refiners are of the opin
ion that refineries will soon resume operations.

The sugar market is still irregular but there 
are indications that the situation is clearing. 
Recent reports from the London tea market in
dicate that teas of all grades have shown a slight 
increase in prices. The extremely large stocks 
of low grade teas is the principal factor in hold
ing prices at the low basis as it is the opinion 
that there can be no substantial increase until 
the supply is greatly reduced. The latest fig
ures on the stocks held in London show a total 
of 167,750,000 pounds, an excess of 50,000,000 
pounds over warehouse holdings a year ago. 
There is an indication that cereals will be re
duced all along the line. Rolled oats, cornmeal 
and flaked wheat show reductions during the 
week. The flour market is weak with prices 
down 70 cents per barrel under a very small 
demand. On the other hand, millfeeds are firm 
with a heavy demand noted. Dried fruits are 
steady and unchanged. Nuts are holding 
steady under an active demand due no doubt to 
the approach of the Christmas season. Slight 
reductions have been made on manufacturers’ 
list price of jams but as the jam situation is very 
similar to that of sugar, prices are very irregular 
with quotations by wholesalers greatly varied. 
However, by the first of the new year, state jam 
manufacturers, the situation will become stabil
ized and prices will be named on a lower basis. 
Potatoes are the centre of attraction in the 
vegetable market, prices tend easier under 
heavy shipments.

A substantial break in the price of live hogs 
occurred during the week but as we go to press 
the market has steadied although packers are 
trying to hammer prices down another dollar. 
Reductions amounting to 2 to 5 cents per pound 
have been made on fresh pork cuts, smoked 
hams and bacon also cooked hams. Lard and 
shortening tend easy with prices lower. Eggs 
are firm while butter continues easy. The 
poultry market is easy under heavy receipts.

WINNIPEG- -The sugar situation remains 
unsettled. Com syrups and 

starches are expected lower in a very short 
while. The rolled oat market is reported easier 
and further declines are expected. Coffee, tea 
and spice market remains unchanged. New 
shelled almonds have arrived on the market 
and are being offered at attractive figures as 
compared with last year’s. Flour dropped dur
ing the week.
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QUEBEC MARKETS

MONTREAL, Dec. I.—The sugar refiners have so far 
been unable to come to any settlement among them
selves and quotations are still indefinite. The general 

price is $12 less five per cent. Molasses is reduced in price 
probably in view of the new crop which is expected in Janu
ary. Flour is again reduced in price, this time the reduction 
amounts to fifty cents per barrel. As a result of this some 
prepared flour is also reduced in price. There is an advance 
this week in the price of onions and the potato market shows 
more strength. The continuing low prices on sugar have 
caused a reduction on many brands of jam and jam com
pound. Jelly powder is also affected by the sugar market and 
one firm have reduced their quotations by twenty cents per 
doz. The spice market is reported to be rather quiet since the 
trade is well supplied until the new year. White pepper is 
slightly reduced this week. Oranges are a little cheaper this 
week and in some cases lemons are quoted lower. The dried 
fruit and the nut market is much stronger as a result of the 
exceptionally good demand that is being experienced for the 
Christmas trade. California raisins are advanced in price this 
week.

Sugar Market Unsettled
Mentreel. ..... .......

SUGAR.—There is no change in the 
sugar market this week. The refiners 
have not yet made any settlement among 
themselves and various prices are quot
ed. The general price is (12 per 100 less 
the usual discount of 5 per cent. Just 
what the next change in the sugar mar
ket will be it is very hard to state. Some 
of the refiners report some very good 
business but others claim that the trade 
is holding off. This apparently is the 
most general course since the wholesal
ers and the retailers are 'afraid to buy 
and are only handling the necessary 
stocks. Definite prices on sugar cannot 
be quoted as yet because the refiners are 
quoting various prices and there are no 
standard quotations.

No Change in Cereal*
Moutroul. ---------

CEREALS.—Following the decline in 
the price of rolled oats of last week there 
is no further change in prices this week. 
The market is steady with very good 
amount of business in cereals.
Oetroeel. gran.. fine standard.................... 6 60
Rolled oats. H lbs.......................................... « 10
Pedrl Hominy .................................................. • 16
Corn meal. Gold Dust Brand.................... I N
Graham Floor, 08 lbe..................................... 7 66
New Bue*wheel Floor................................... 6 76
rot Barley........................................................... I 0#
Pearl Barley ..................................................... 7 16
Beane, Ont. ....................................................... 4 16

Da, Can.......................................................... 4 00
Da, California .............................................. I 76

Molasse* Prices Reduced
Msatml. ......

MOLASSES.—The molasses market 
shows a big drop this week, probably in 
view of the new crop which will be out 
in January. The reduction ia as much 
as 17 cents per gallon. This makes the 
price now 11.20 per gallon in the City 
of Montreal and $1.16 per gallon outside 
of the city. There Is no change in the 
quotations on corn syrup.

Corn Syrap—
Barrels, about 700 lbe..................
Half barrels, about 160 lbe... 
Quarter barrels, about 178 lbe.
1 gal., 16-lb. pa He, eaeh.............
1 gal., 8»%-Ib. palls, eaeh....
6 gal- 06-Ib. pelle, eaeh.............

White Corn Syrup—
1-lb, tine, 2 doe. In eaee, ease 
6-lb. tine, 1 doe. In eaee, eaee 
10-lb. tine, 14 doe. In eaee, eaee

Bsrbedoee Molasses— Island of Montreal
Puncheons ..................................................... 1 20
Barrels .......................   1 26
Half barrels ................................................ 1 25
Puncheons, outside city ........................ 1 16

Feney Molaeeee (In tins)—
2-lb. tine. 1 doe. In ease, eaee ----- 0 60
1-lb. tine, 2 doe. In eaee, eaee.............. 8 16
6-lb .tine, 1 doe. In eaee, eaee............. 8 80
10-lb. tine, % doe. In case, case .... 0 66

Coffee and Cocoa Unchanged
Montreal. ---------

COFFEE AND COCOA.—There is no 
change this week in either of these mar
kets. The demand is very good but the 
coffee market is on the decline. This de
cline is a slow process and the trade are 
well aware of conditions so that there 
is no fear of the market, consequently 
sales are not affected.

Stronger Tea Market
Mntnal. ■■■■

TEA.—The tea market is unchanged 
this week. The tendency of the market 
is towards higher prices for the better 
grades in the very near future and per
haps a scarcity of Japan teas since the 
crop is reported to be short.
Ceylon» end Indian»—

Pekoe Souchongs .......................... 0 26 • 46
Pekoe» ................................................ 0 88 0 66
Broken Pekoee .............................. 0 44 0 60
Broken Orange Pekoe» ............... 0 49 0 60

Javas—
Broken Orange Pekoe» ............. 0 sn 0 SR
Broken Pekoes ............................... 8 46 0 60

Jauans and Chinas—
Early pickings. Japans............... 6 68 0 66

Da, second» ................................. e bo 6 66
Hyson third» ............................... 8 46 e 60

Do., pte............................................ 1 68 0 67
Do., sifted ..................................... 0 67 0 72

Above prices give range of quotation» to the
retail trade.

JAPAN TEAS (new eroe)—
Choice (to medium) ...................
Early picking ................................

8 16 0 08
• 76 6 90

Finest grudw .............................. 6 60 1 48

tee» may
favorable

be bad from
price»,

Java»—
Pekoe» .................................
Orange Pekoe» ................
Broken Orange Pekoe» . 

Inferior grade» of broken 
jobber» on request at

Higher Prices on Raisins
Montreal» —

DRIED FRUIT.—Stronger prices are 
quoted by jobbers on California raisins. 
Muscatels have advanced in price. The 
new price is 27 cents for the two crown. 
This advance is in some cases as fnuch as 
two cents per pound. The demand for 
dried fruits, like nuts, is very good just 
now and the market is very firm.
Aprleot». fancy................................................

Do., «bote».....................................................
Da. »lab» ......... .•.........................................

Apple» (evaporated) ....................
Peaebe» (fancy) ............................... 0 18

Da. choice, lb. ............................................
Pear», obole» .........  ........................ e 80
Peel»—

Choie» .............................................................
Bu. feney .......................................................
Lemon new peek........................... 0 46

New a»k
Orange .............................................. 6 48
Citron.................................................. 6 76
Choice, bulk, 16-lb. be*»», a>..........

Peel» (eut mined), doa...............................
Raisin» (eeeded)—

Valencia» .......................................................
Muscatels, 2 Crown .................................

Do., 1 Crown .......................................
Do., 3 Crown .......................................
Do., 4 Crown .......................... ....

Turkleh Sultan», 6 crown .............. 0 27
Fancy eeeded (bulk) .................. 0 26

Do.. 16 ou. ............................... 0 26
Cal. Modlma. eanone, iz ounce» 0 21
Do., 16 ounce» ............................................

Currant», looee -.............................................
Do., Greek ................................... 0 10

Date», Excelsior (16-10»), pkg...............
Paid, 11-lb. bog»».......................................
Package» only ............................... 0 18
Dromedary (86-16 oa.) ...........................
Peefcag-» only, Bxeeleler........................
Loon» .................................................. 0 16

Fige (Inver), 10-lb boxe», 2», lb................
Da. 2%u lb. ............................... .. ....
Do., 8%a ». ......... ......................................
Do., 1*». lb,..............................................

Mg», white (70 4-0*. bourn)......................
Do., Spa.-lsh (cooking). 22-lb.

box»», eaeh ...............................................
Do., Turkish, 8 crown, lh........................
Do., 6 crown, lb. .......................................
Da. 7 crown, lb.........................................
Do., 18-lb. bo*..............................................
Do., rant» ... ,............................................
Do., 2S-Ib. bo*..............................................
Do. (11 10-ou. boxe»).................................

(26-lb. baxroT—

60-60» I"!"!"”!!!!”"""! !!!!
00-70» ...............................................................
70-80»...............................................................
00-00» .............................................................
60-100» .............................................................
100-180» .............................................. 0 10

6 86 0 N 
0 16 
0 8# 
0 28 • 88
8 18 
0 1#
• «7

• 48 
8 78 
8 21 
1 SB

0 28%

0 27%

0 16%

0 11 
0 22 
0 286 8»
2 76 
1 00
1 00 
2 2#

0 17%

Stronger Market for Nuts
NUTS.—There is no change in the nut 

market this week. There is a very firm 
tone to this market for the last two 
weeks as a result of the Christmas busi
ness which has proved to be better than 
the importers expected and it is feared 
that present supplies of some lines will 
not be sufficient to meet the demand.
Almonds. Tarragona, per lb. ... 0 23

Do., shelled ................................... o 50
Do.. Jordan ..................................................

Brasil nuts (new) .........................................

Filberts (Sicily), per lb.................... . .
Do.. Barcelona ............................ 0 17

Hickory nuts (large and small),
_ lh ■■■■■.............................................. 0 10
Peenuti, Jumbo ................................. o 30

Do., extr* ................................... 0 16
Do. «helled. Ne. 1 Spanish_____ 0 18
Do., J»v» Ne. 1 ........................................
Do., salted, Java, per lb............  0 28
De.. Na 1 Virginia .................................

8 26 
0 68 
0 76 
6 61 o a 
6 18 
I IS

8 IS 6 8» 
• IS 8 26
0 170 20 
0 14
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Do. .helled. No. 1 Virginia... • 16H • 1» 
Pee mi ta (mlted)—

Fancy, wholes, per lb.............
Fancy splits, per lb. ..............

Pecans, new Jumbo, per lb.___
Do., large. No. 1, polished..
Do., Orleans, No. t ..............
Do.. Jumbo ..............................

Pecans, .belled.................................. 10»
Walnuts, Grenoble, In shell..
Marbot Walnuts ......................

Do., new Naples ..................
Do., shelled, Manchurian ..
Do.. Bordeaux.............. ...........
Do., Chilean, begs, per lb. .
Do., Spanish, shelled..................

Note—Jobbers sometimes make an added charge 
to above prime for broken lota.

White Pepper Shade Lower
Montreal. -

SPICES.—The dealers state that the 
spice market is rather quiet at the pres
ent time. Grocers have bought up their 
stocks for the Christmas trade and busi
ness is rather at a standstill. Slightly 
easier prices are quoted upon ginger, 
both Jamaica and Cochin. White pepper 
is quoted a little lower also. This mar
ket does not change to any extent and 
prices are generally steady.
Allsplee .......................................................... • to
Csssis (pure) ................................ • *2 0 86
Ooeoenut, polls, 20 Be. unsweet

ened, »..................................................... *44
Do., sweetened, B.......................................... ON

Chicory (Cenedlsn), lb................................ » IS
Cfnnsmon—

Bolls .......................................................... 0U
Pure, ground . ............................ 0U 0 40

Cloves.............................................................. 0 0»
Cream of tsrtnr (French, pure).. 0 75 0 06

Do., American high test .......... 0 SO 0 06
Ginger (Jamaica) ...................................... 0 40
Ginger (Cochin) .................................. .. 0 01
Msec, purs, 1-lb. tins .............................. 0 00
Mixed spies ................................ .. » 20 » U

Do., 1H shaker tins, dos....................... 1 H
Nutmegs, whole—

Do.. 04, lb. .............................................. 0 4»
Do„ 00. lb, .............................................. 0U
Do.. 100, lb. ............................................ » U
Do., ground. 1-lb. tins............................ » 00

Pepper, block.................................. .... 0U
Do., white ................................................ 0 40
Do.. Cayenne .............................. 0 06 0 0T

Pickling spice .................................. 0 06 0 20
Do., package, 0 os., dos...............  0U 0 40
Do., package, 4 os., dos............... 0U 0 TO

Paprika .......................................................... 0U
Turmeric .......................................... OU OU
Tartaric acid, per lb. (crystals

or powdered)........................... 0 0* 10*
Cardamon seed, per lb., bulk,

nominal ................ ..................................... 2 00
Oarmway (nominal) .................. 0 26 0 10
Mustard seed, bulk ........................ 0U • «
Celery seed, bulk (nominal)........ • TO 0 76
Pimento, whole .............................. OH 0 IB

Jam Prices Are Reduced
JAMS.—Owing to the continuing low 

market on sugar lower prices are quoted 
this week on jams. Raymond brand com
pound jams are reduced 8 cents per 
pound to 18 cents. Orchard brand is re
duced V4 cent to 27* cents per pound. 
Some other brands are also reduced in 
price varying from 1 cent per pound to 
14 cent per pound, according to brand 
and quantity of package.

Canned Goods Prices Steady
CANNED GOODS.—No change in the 

quotations given on canned goods is re
corded this week. Prices are steady. 
Elsewhere in market quotations some 
changes are given in the prices on jama 
on account of the lower price of sugar.

M r.)
<!*•>

Boom, golden wax ......................  I IS 22#
Boom, Refugee .............................. IM 2 M
Cora. 2» .......................................... 1 61 tt 1 4SH
Canote (elleed), to........................ 1 44 1 71
Cora (on cob), gulloem..................  T OS 1 60
Spkrak So 2 86 8 80
Squash, SH-B, doe....................... ....... 1 SO
Suceotaeh. 2 1^, doe, .... 1 00

Do. Cub. (1b).......................................... 1 U
Do, california, to...................... SU S U
Do. (wine sala.) ........................ IN 14N

Sauerkraut, SH-B. tins............................ 1 SO
Tomatoes, la .................................... 1 46 1 U

Do., to ............................................ 1 46 1 60
Do, 2He ........................................ Ml 1 U
Do., to .......................................... IN 2 16
Do., galloM .................................. 0 60 7 N

Pumpkins, 2 He (dee.) ..................  IN 1 66
Do, salloao (doe.) ................................ 4 W

Peso, standards 1 00
Do, Bariy June .......................... 1 0SV4 1 06
Do, extra float Is.................................. SN
Do, Sweet Wrinkle................................ IN
Do, tansy, 20 so, , 1 67H
Do, Mk tira .......................................... S 70

Para, New Peek—
Standard, 2-B. ........................................ I MH
Choice, t-B. ............................................ 1 STH
Keriy June, ehelee ................................ IN

Do, standard .................................... 1 N
Pino French, 2-B................................... IN

Asparagus Tips .......................................... 4 IS
CANNED FRUITS

Apricots, 1H-Ik tine ................................ 0 10
Apples, 2 Ho. den. ........................ I 40 1 06

Do., Is, dos. .............................. 1 0TH T77H
Do, gallons, dos. ...................... 0 16 6 60

Curran te, black, 2a, doe................. 4N 4 06
Do, gale, dee. ........................................ 10 N

Cherries, rad. pitted, heavy eyrap,
doe, 1-lk .............................................. 4M

Do, 1H-B................................................. 7 N
Do, 1-lb. .................................................. 6 16
Do, white, pitted ...................... 4M 4 76

(lnumboiilee. 2s, heavy eyrap. dee. .... 170
Peaches, heavy eyrap

t-B. ............................................................ 2 M
*H-Ib.............................................................................
1-lb. ............................................................................

Pears, Is....................................................................
Do, IHe .................................................... CM
Da, 1-lb. .................................................. 1 70

Greengage Plume, heavy eyrap.............. 1 00
Pineapples (grated and elleed),

•H-Ib............................. ............... 6 40 4 M
1-lb................................................... 4M 4M
Mk ............................................................ 2 M

New Peek 8trawherries—
Standard No. L per dou....................... 4M
Choira grade ............................................ 4 TO
Pansy Pine erred ................................ 6 60

New Peek Chel I lea, ehelee....................... 4M
Bheberk iirmerveo .................................. 6 M
Canadian Pineapple (elleed) ..... .... 4 M
New Blueberries. 1 Be............................... 1 66

Do, 1 gel. ............................................ 11 M

Rice Market Unsettled
NmItmL .......... ..

RICE.—There is no change in the rice 
market this week. The market is still 
in its unsettled condition. Tapioca ia 
likewise unsettled One of the local 
wholesalers is quoting as low aa 814 
cents for pearl tapioca but this is much 
lower than the general quotations.
R1CS—

Carolina, extra fancy............................................
Do. (fancy) ...................................... ...................

Rangoon "B~ .......................................... 11 6#
Rangoon "CC" ........................................ 11 16
Broken rim, âne ...........................  S M
Bell rim, flue .......................................... 14 M
Bell broken rice .................................... 10 M
Texas rim ................................................ 10 M
Siam .............................................................. 7 M

Tapioca, per B. (mod) ............... 0 11H 0 11
Do. (poorl) .................................... 0 11H 0 11
Do. (flaks) .................................. 0 11 0 11H
Honduras .................................................. 0 07
81am................................................................ 0 14H

NOT*.—The rim market is subject to frequent 
change and the prim basis le quite nominal.

Self-Rising Flour Lower
tie ■Trial. — ■ —

PACKAGE GOODS.—As a result of 
the continual decline in the price of 
flour one of the firms manufacturing 
•elf-rising flour ia quoting lower prices 
this week on both that product and on 
pancake floor.

PACKAGE GOODS 
ease 18 0 60
pkga*. don...........  0 7614
Noam, Ik 0 66
m. earn 8 60 « M S M 4 86
I ............................................. « 16

............................  ••«. 6 40
.......................................... 6 M

............................................ 8 12H
it. *ksn, eras................. 0 74

6 70
• 0 86

............................................ a se
ir gnat, a doe. .... 4 66
pkgo), cam.................. 2 M

rioy. ram........  I 60
erne ..................................... 6 M
, dm. ................................. 1 «0
l He.....................................  I 16
• 0# 8 dou.......................... 8 M
U 80 pkgo........................... 0 76
see, ram............................. 7 M
............................................... 7 M

. a (*-»■ nook)
.................................................... 4 06
.), doe................................ 6 M

< pored) ........................  • 11H
I   6 16
I   6 00%
I ............................... 0 IS 6 14
1 m, S6e................................. 4 66
i   4 M
( ........................................ 1 86
I Starch. 46 pfco.

............................................... 4 M
< 46 pkgu. ram................... 4 76
I U ......................................... 4 86
I rad (M pkga)............. MM

Decline in Hop Prices
MISCELLANEOUS.—The hop market 

which had a sudden advance some time 
ago due to tl)e abnormal demand in the 
United States is now on the decline due 
to legislative restrictions on its sale. 
There is therefore a decline of 5 cents 
on pressed hops this week, making the 
price 60 cents per pound. Jello is reduced 
20 cents per dozen as a result of the 
lower prices on sugar.

Another Reduction on Flour
Ifsntiwl. -

FLOUR.—There is a further decline in 
the price of flour this week amounting to 
60 cents per barrel. This makes a total 
decline of $2.65 per barrel since the 
month of September. Prices quoted now 
vary slightly according to the brand. 
$11 is quoted by one of the millers on 
Royal Household and Quaker Flour is 
quoted at $11.10. These prices vary ac
cording to the nature of the shipment. 
The decline in the price of flour as quot
ed is due to the continuing decline in 
prices of wheat.

Lower Prices on Oranges
FRUIT.—Lower prices are quoted thif 

week on California and Florida oranges. 
The prices on these now range about 
$8.60. Almerias grapes are a little dear
er this week with bigger demand in view 
of the Christmas trade. They are now 
quoted at $9.60 per keg, an advance of 
60 cents on the previous price. Apples, 
too, are a little dearer, an advance of 60 
cents per barrel being quoted on nearly 
all kinds. Lemons are practically un
changed in price but the market is not 
very strong at present quotations.
Amta»-

Do„ Famaraa, per bbL.........
Do, Wealthy Ne. 1, ter bkL
Do, No 8, par bbL............
Do, Alexander, per bbl. ..
Do, Greening ......................

. Do. Baldwin ..........................
Do, Reseat .V......................

8 M IS M
7 M
7 M

7 M 7 M
7 M 7 M
7 M 7 6»
7 M 7 M

^
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Banana* (as to grade), bnneh... 7 M I W
Grapefruit, Jamaican, 64, 80, 96.............. 6 6ft

D<x, Florida, 64, 64, 60, M.................... 6 60
Lemons, Messin a........................ 8 00 A #0

Oranges, Cal.. Valencias...................... 10 66
Do, 100* and 160s................ ................. 10 66
Dow, 176s and MOs.................................. 16 00

Cal. Navel Omîmes, 126-250»................ 8 60
Do., Florida, 166-Z16*............................ 6 66

Jamaica Oranges. 176, ZOO. Z16.............. 6 60
Pineapple* crate ....;.............................. >00
Pears, Keiffers, per hamper.................. 6 00
Cantaloupes, crate (46) ............................ 0 00
Tokay Grapes, per box .......................... 6 00
Blue Grapes, 6 qts. .................................. 0 66
California Grapes, In drums.................. 7 60
Ahnerias Grapes, In kegs........................ 9 60
Cranberries, per bbL .............................. 14 00

Higher Prices for Onions
lfiiitrtsl. a ■■■

VEGETABLES. — Slightly high» 
prices are quoted this week on Spanish 
onions. The advance in price is about 
75 cents per bag, making the price $6. 
Red onions are quoted 25 cents per bag 
higher at $2.50. There is no change in 
the prices quoted on potatoes. The mar
ket holds very strong, with a tendency 
towards higher prices.
Beets, per doe, .......................................... 0 06
Cucumbers. Montreal, per doe................. 0 Z0
Cabbage. Montreal, doe. ............ 0 60 0 06

Chleory, don. ................................................ 060
Carrots, don. ..............................................* 0 S6
Garlic, »........................................................ 0 00
Horseradish, lb. .......................................... 000
Leeks, dos. .................................................... 4 00
Mint ............................................................... 0 60
Mushrooms, lb. ............................................ 1 00
Paisley (Canadian)........ ....................... 0 Z0
Peppers, graen, doe. .................................. 0 60
Potatoes, Mbntmal (90-lb. bag).. 1 40 Z 40

Do., sweet hamper .............................. 6 66
■pineeh, bee ............................................... 0 76
Turnips, per doe......................................... 0 40
Montreal Tomatoes, per box.................. 1 60
Cauliflower, per dos. ................................ 0 00
Spanish Onions, per ease...................... 6 00
Yellow Onions, per ewt. bag.................. 1 60
Bed Onions, per cert. ........ ..................... 2 60

Higher Prices for Honey
Montreal. ---------

HONEY.—Slightly higher prices are 
quoted this week for honey by the whole
sale dealers. Prices in Canada have been 
holding high and in fact honey can be 
bought across the border and sold here 
in competition with Canadian honey. The 
advance in price this week amounts to 1 
cent per 'pound and the demand is very 
good. x
Buckwheat honey .......................... 0 18 0 19
White clover honey ............ ......... 0 25 0 28

ONTARIO MARKETS

TORONTO, Dec. 1.—The. sugar situation shows indica
tions of becoming stabilized, stocks have shown a big 
reduction during the week with yellow sugar practically 

unavailable. Rolled oats and flaked wheat have been re
duced. The market for cereals is weak with a tendency for 
a reduction all along the line. One brand of package oats 
has dropped 20 cents per case. Dried fruits are steady and 
unchanged. Nuts are moving freely, due to the approach of 
the Christmas season. Coffees continue with an easy tone. Teas 
show a slight increase in primary markets. Rice quotations 
are lower. One brand of marmalade has been reduced. Po
tatoes tend easier with prices down. Flour is reduced 70 cents 
per barrel, while millfeeds are holding firm under an active 
demand. • 18611

Sugar Market Nearly Stable
Tarent». ---------

SUGAR.—The .sugar market is still 
unsettled and irregular, but there are 
indications that the situation is clear
ing up. There has been a big reduc
tion in stocks during the past week. 
Yellow sugar is practically off the mar
ket, with an advance of 36 cents per 
hundred on the differentials. Domin
ion granulated ia quoted oti a basis of 
$11.21 and other refineries at $12.21.
St Lawrence, extra granola tad. ewt ... 12 21
Atlantic, extra granulated .................... 1Z 21
Acadia Sugar Befiuery, extra granulated 1Z 21 
Dom. Sugar Barinary. extra granulated 11 21 
Canada Sugar Refinery, granulated .... 12 11

Differentials: Canada Sugar, Atlantic. St Law
rence, Dominion: Granulated, ad ranee over bub: 
60-th. sacks. 26c ; barrels, 6c ; gunnlee, 6/20c, 40c ; 
gunnies, 19/10s, 60c; cartons, ZO/6s, 00c: cartons. 
60/1», 76*.

Differentials on yellow sugars: Cedar bula, 
bags 100 lbs.. No. 1, S6c; No. 1, 76c; No. 1, 86c.

Acadia granulated, advance over bub: sen
ates. 6/20a, 40c; gunnies, 19/10», 60c; urtoes, 
20/6*. cartons 60/1». 70*. Yellows same u above.

Syrups Unchanged
SYRUPS.—There la no change In 

eyrnpe or molasse». The demand io fair
ly active.

Corn Syrups —
Barrels, shout TOO lbs., yellow .... 0 00
Half barrels, Me over bbls. : M 

bbb.. Me over bbls.
Cases, 2-lb. tins, white, Z dos.
Cuu.'Tdb. tins! white! ’ i" doa " "

in case .............................  0 06
Cues, 10-lb. tins, white, H dos.

in ease .................................................... 0 68
Cases 2-lb. tins, yellow, S doe.

In cue .................................................. 6 66
Cases, 6-lb. tins, yellow. 1 do*.

ta cue .................................................... • «
Cam. 10-lb. tins, yellow. M dos.

In case ................................................... * **
Cane Syrup*—

Barrels and half barrels, lb...............................
Half barrais, M« over bbb. ; M 

bbb.. Me ever.
Cases. 2-lb. tine, 2 do*, in aw 7 00 0 00

1 16 
0*66

7 76 

10 76

I 06 

I 00 

4 2*

8 60 

4 00

Fancy, Barbados», barrels, gal. 
Choice Basbadoes, barrels ....
New Orleans. Ms., gal...............
Tins, 2-lb, table grade, aau 1

dos.. Barbados» ......................
Tina. 2-lb., table grade, aau 2

Tins. 6-lb.. 1 doe. to aau. Bar
bados* ........................................

Tins. 10-lb., M dee. *

Tins. No. 2, baking grade, cue

Tins. No. ». baking grad*, eau
of t dos. ........ ...................................

Tins. No. 6, baking grade, eu*
of 1 dos. ............................................

Tins, No. 10. baking gradst eue
of 1M dan. .............. .........................

----------- 1M». 40s................ 4

Rolled Oats and Wheat Lower
Tsrsate. ■■■■..

CEREAL.—The cereal market ia weak 
with indication of a decline all along 
the line. Rolled oats are further re
duced to $4.00 per bag, a drop of 15 
cent». Commeal is now quoted at $5.00 
per bag. Flaked wheat is reduced 25 
cents per barrel, now quoted $7.60.

Barley, **-•*', «ft..............
FaOeb. Toronto

Barley, pot, Ms................................
Barley Fleer. 00a ........................
Buckwheat Flour, 08* ..................
Commeal, Golden, 08* ..................

Do., fancy yellow. Me.............
Oatmeal. 08a....................................

0 M
.... » so

6 M
6 7»

Oat Floor ............................................................... .
Corn Flour, 98s.............................. ___ s ts

Boiled Data, 90c ...........................
Rolled Whut, 100-lb. bbl..............
Cracked whut, hag ....................
Breakfast food. No. 1 ..................

Do., No. Î.....................................

4 00
7 60

• *
Rice flour, 10» lbs..........................
Linseed meal. Me...........................
Peaa, split, 98s................................ ............ • 49

Marrowfat sreen peas...............
Graham Flour, 98a........................

............ 0 07

Whole whut dour..........................
Wheat kernels, 08s ........ . ...
Farina, 98s ......................................

............ 7 M

Package Peas Lower
Tarante. ---------

PACKAGE GOODS.—There are indi
cations that reductions will be made on 
package cereals, although manufactur
ers point out that the cost of cartons 
is still high, which does not permit a 
big reduction. Robin Hood oats have been 
reduced 20 cents per case, now quoted 
at $5.60 for the large size and $2.00 
for the small size. Cooker package peas 
are reduced to $2.85 per case.

PACKAGE GOODS
Rolled Oats, 20s, round, eau.... 6 60 6 SO

Do., 20s, square, cue.................. 6 00 6 80
Do.. 18», eau................................. 2 00 2 12M

Corn Flakes, 86s, case...................  4 00 4 *6
Porridge Wheat, 60s, regular, eau ___ t 00

Do, 20s, family, eau .......................... 6 80
Cooker Package Peu, Sfe, ease.............. 2 86
Cornstarch, No. 1. lb. cartons.............. 0 11%

Do, No. 2, lb. cartons.......................... 0 10
Laundry Starch .........................  0 00%

Do., in 1-lb. cartons................................ 0 10M
Do, In 6-Ib. «rood boxes...................... 0 1*M
Do, in 6-lb. tin canisters.................... 0 14

Celluloid Starch, case ................ .... 4 70
Potato Flour, case 20 1-lb. pkge............ 2 00

Do, case 24 12-os, pkgs........................ 2 SO
Fine oatmeal, 20s........................................ 0 10
Comme»!, 24s .............................................. 8 70
Farina. 24a .................................................. 2 60
Barley, 24a .................................................... I 60
Wheat flakes. 24s ........................................ 0 00
Wheat kernels, 24* .................................... 6 40
Self-rising pancake flour, 24s.................. 4 00
Buckwheat flour, 24a.................................. 4 00
Two-minute Oat Food, 24*.................... 2 76
Puffed Wheat, case .................................. 4 40
Puffed Rice, case ...................................... 6 70
Health Bran, case ...................................... 2 16
F.S. Hominy, gran, case........................ 8 70

Do, purl, case ...................................... 2 7»
Scotch Purl Barley, ease........................ 2 70
Self-rising Pancake Flour, 20 to

eue..........................................................
Da. Buckwheat Flour, 20 to case ....

Self-rising Pancake Flour. 20 to

Da, Buckwheat Flour. 18 to cue. ___
Da, Pancake Flour, IS to eau. ....

Spices Hold Steady

4 S» 
0 00

4 20
4 20

7 16
8 06
5 06

SPICES.—There is no change in the 
spice market. Quotations are holding 
steady under a quiet demand.
Allspice .............................................. e il ou
Cassia .................................................. » U • 40
Ctanamon ...................................................... # 6$
Olevua .......................................................... I tt
Cayenne.............................................. 0 18 0*7
Ginger, Cochin .......................................... e 25
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Do., Jamaica ............................................ « 46

Mustard, pure .......................................... 0 65
Herbs — sage, thyme, parsley.
Pastry .............................................. 0 $6 «18
Pickling spices ..................................... 6 1»
Mace................................................................ 0 76
Peppers, black............................................. 0 88

Do., white.................................................. 0 48
Paprika, lb.......................................... 0 80 0 86
Chillies, lb..................................................... 0 80
Nutmegs, selects, whole, 100a.................. 0 68

Do., 80s .................................................... 0 80
Do., 84s .................................................... o 78
Do., ground ............ .....................  6 40 6 60

Mustard seed, whole............................ 0 26
Celery seed, whole .................................... 0 40
Coriander seed ............ ............................ 6 20
Carre way seed, whole .............................. 0 SO
Turmeric ...................................................... 6 tt
Curry Powder .............................................. 0 40
Cream of Tartar-

French, pure .............................. 0 66 0 75
American high-test, bulk .... 0 66 0 76
2-ox. packages, dox................................. 1 75
4-os. packages, dox...................... 2 75 8 00
8-ox. tins, dox. .......................... .. .... 8 00
The above quotations are for the beat quality. 

Cheaper grades can be purchased for less.

Dry Fruits Active
Raisins Moving Freely

Taranto. ---------
DRIED FRUITS.—Raisins are moving 

freely in a firm market. New Hallowee 
dates are quoted at 16 cents per pound 
and Fard dates at 30 cents. Layer table 
raisins are in active demand, boxes con
taining 20 one-pound packages are quot
ed at $7.76.
Evaporated apples ..................................... 0 16
Candied Peels, American—

Lemon ........................................................ 6 48
Orange........................................................ 6 60
Citron ........................................................ 6 80

Currants—
Greek, Filiatras, cases ............ .. 0 17

Do., Amalias ............................ 0 18% 0 19
Do., Patras ......................................... 0 22
Do., Vostixxa ........................................ 0 2SV4

Australians, 8 Crown, lb.......................... 0 18

Excelsior, pkgs., 8 dox. In ca 
Dromedary, 9 dox. in case..
Fard, per lb. ..........................
Hallowee dates, per lb............

Smyrna layers, 4 crown, lb..
Do. layers, 6 crown, lb........

Pulled figs, 5-lb. box. each ... 
Prunes—

60-408, 26s ...................................
40-60s, 26s ...................................
60-608, 25s ................. ................
60-70s, 25s...................................
70-80s, 26s.......... ....................

• 80-00s, 26s ...................................
» 90-lOOs, 25s ................................

Standard, 26-lb. box, peeled...
Choice, 26-lb. box, peeled..........
Fancy, 26-lb. boxes ....................

Apricots— »
Fancy ................ .............................
Choice ............................................

0 27
0 2»

0 80
0 80

0 40 
» «
0 84

Raisins
California bleached, lb................. 0 17*
Seedless, 16-ox. packets ............ 0 29
Seeded, 16-ox. packets................ 0 28
Crown Muscatels, No. 1, 26s .. 0 28
Turkish Sultanas ........................ 0 24
Thompsons, Seedless ................. 0 29
Valencia ........................................ 0 28 0 25

0 26* 0 28

Nuts Move Freely
Terente. 1 —

NUTS.—With the approach of the 
Christmas season, nuts are commencing 
to move more freely. The market gen
erally is holding stehdy and unchanged. 
Quotations on shelled Spanish peanuts 
are reduced two cents per pound,, now 
quoted 16 cents. Chinese peanuts are 
quoted at 12 cents, a reduction of 1 
cent

Tkurraeonas, 
Walnuts, Bordeaux, h. 
Walnuts, Grenoble*. lb.

Da, MaAot.................
Da, California ..........

FUberK lb.......................

» 22 » 18

o'ii è'ü» n » 28
» 89 » a.... e <4

Pecans, lb. ....................................... 0 28 0 80
Cocoanuta, Jamaica, sack ...................... 9 60
Coeoanut, unsweetened, lb. ...6............ 0 86

Do., unsweetened, lb............................... 0 42
Do., shred ............................................... 0 80

Peanuts, Spanish, lb........................ 0 21 0 25
Brasil nuts, large, lb...................... 0 82 0 84
Mixed nuts, bags 50 lbs............................. 0 82
Shelled-

Almonds, lb...................................  0 48 0 66
Filberts, lb.................................................. 0 86
Walnuts, Bordeaux, lb............................ 0 66

Peanuts, Spanish, lb............................. 0 15
Do., Chinese, 80-82 to ox........................ 0 12
Do., Java ............................................... 0 14

Brasil nuts, lb............................................. 1 20
Pecans, lb........................................................ 1 16

Coffees Continue Easy
reroute. —

COFFEES.—While there has been no 
material change in quotations on coffee, 
there are indications that a shading in 
prices will be made. Coffees are now 
arriving that have been bought on the 
lower basis and a reduction on blends 
and straight coffees can be looked for.
Java, Private Estate...................... 0 61 0 68
Java, Old Government, lb..........................................
Bogota., lb......................................... 0 49 0 60
Guatemala, lb..................................... 0 48 0 61
Mexican, lb........................................................ 0 66
Maracaibo, lb...................................... 0 47 0 48
Jamaica, lb......................................... 0 46 0 44
Blue Mountain Jama ice .......................... 0 68
Mocha, lb........................................................ 0 66
Rio. lb.................................................. 0 86 0 87
Santo .............................................................. 042

Teas Show Slight Increase
Teronte. ■— ■

TEAS.—Recent reports from the Lon
don tea market indicate that teas of all 
grades have shown a slight increase in 
quotations. The extremely large stocks 
of low grade teas are the principal fac
tor in holding prices at the present basis 
as it is the opinion that there can be 
no substantial increase until the supply 
is greatly reduced. The latest figures 
on the stocks held in London show a 
total of 167,760,000 pounds, an excess of 
50,000,000 pounds over warehouse hold
ings a year ago.
Oyions and Indians—

Pekoe Souchongs ...................... 0 85 4 60
Pekoes .......................................... 0 82 0 80
Broken Pekoes .................... 0 50 0 04
Broken Orange Pekoes ............ 0 68 0 80

Jevae—
Broken Grange Pekoes ............ 0 46 0 66
Broken Pekoes .........  0 46 0 60

Japans and Chinas—
Early pieklnga, Japans ............ 0 00 1 00

Do., seconds .............................. 0 66 0 66
Hyson thirds ................................ 0 46 0 SO

Do., pta......................................... 0 68 0 07
Do., sifted .................................. 0 87 0 72

Above prices give range of quotations, to the 
retail trade.

Rice Quotations Lower
Tereute. ---------

RICE.—The rice market continues 
with an easy tone. Honduras broken 
rice is reduced to 8 cents per pound. 
Japans are also reduced, now quoted at 
11 Vi cents.

Marmalade Lower
CANNED GOODS.—Quotations on 

canned goods are holding steady under 
an improved demand. Jams are in an 
easy situation with indications that 
prices will be reduced at the end of the 
month. Shirriff*e marmalade has been 
reduced and now quoted as follows: 10- 
ounce jars, $2.76 per dosen; 12-ounce, 
$3.16; 16-ounce, $3.86; 22-ounce, $5.10;

2-pound jars, $6.90, and 4-pound tins,
$11.40 per dozen.
Salmon—

Sockeye, Is, dox.......................... 6 80
Sock eye, *», dox.......................
Alaska reds, la. dox. .............

1 20
. 4 28 4 60

Do.. *. .................................... 2 00
Choe, Is, dox. ............................ 8 00

Do., *s, dox. .......................... 2 00
Pinks, Is, dos. .......................... 2 10

Lobsters, *-)b„ dos. ................ 0 00
Do., *-Ib. tins .......................... 8 76

Whale Steak, lx. flat, dos......... . 1 76 1 00
Pilchards, 1-lb. tails, dox.......... . 1 76 2 10
Canned Vegetable*—

Tomatoes, 2*s, dox. ................ 1 78*
Pesa, Standard, dox. ............... 1 76

Do., Early June, dos............. . 1 90 2 00
Do., Sweat Wrinkle, dox. .. . 2 26

Beets, 2a, dox................................... . 1 46 2 46
Do., extra sifted, dos. ___ . 2 77* 1 02*

Beans, golden wax. do*. .... 1 00
Asparagus tips, dos. ................ 5 60

Do., butt*, do*. ...................... 6 «0
Canadian corn ............................ . 1 45 1 6

Pumpkins, 2*s, dos. ..........
Spinach, 2s, dox. ....................

. 1 20 1 26
1 06

Pineapples, sliced, la, dos. .... . 4 90 6 26
Do., shredded, lx, dox. .......... . « 76 « 26

Rhubarb, preserved, la. dos. ... . 1 07* 2 10
Do., preserved. 2*e, dos. ... . Î 06 4 61*
Do., standard, 10s. doe........... 6 00

Apples, gal., do................................ 4 76
Peaches, 2s, do*. ......................... 8 60
Pears, 2s, do*. .............................. . 1 00 4 26
Plums. Lombard, 2s, doe............. . 8 10 » so

Do., Green Gage ...................... . 8 26 8 44
Cherries, pitted, H.8....................
Blueberries, 2s .............................

4 SO
. 2 26 2 40

Strawberries, 2s, H. 8.................. 1 26
Blueberries, 2* ............................... . 2 *6 2 46

Apricots, 4s, each ................ 1 27
Black Currants, 16 ox., dox. . 5 16

Do.. 4s, each .................... . 1 84 1 43
# Gooseberry. 4s, each ...............

Do., 16 ox., dos, ....................
. 4 20 1 48

4 80
Peach. 4s, each .......................... 1 18
Do., 16 ox., dox. ....................
Red Currants, 16 ox., dox. .

4 60
0 so

Raspberries, 1 60s., dox. . . . 6 15 6 85
Do., 4s, each .......................... . 1 84 1 48

Strawberries, 16 ox., dox.......... . 5 16 6 66
Do., 4s, each ...................... . 1 84 1 43

Potatoes Again Lower
Terente. ■" <—

VEGETABLES.—Large quantities of 
potatoes are arriving and prices are fur
ther reduced. The general quotation is 
around $2 per bag but some dealers 
were asking as high as $2.35 in small 
lots. California cauliflower is offered 
at $8 per crate. California iceberg let
tuce is down 60 cents, now quoted $6 per 
crate. Other vegetables are steady and 
quotations unchanged.
Cabbage, Can., per bbl.............................. 1 80
Parsley, dome*tie, per 11-qL bask............ 0 60
Carrots, per 76-lb. bag ............................ 0 76
Turnip*, par 76-lb. bag........................... 0 66
Parsnips, bag ............................................. 1 25
Onions, 100-lb. seek .................................. 1 76

Do., Spanish, large erate.................... I 60
Potatoes, per bag ...................... 2 00 2 16
Sweet Potatoes, hampers ........................ 2 00
Celery, e rates, I to 7 dox. ........ 4 04 6 00
Hot house cucumbers, dox........................ 5 00
Hot Heeee tomatoes, lb............................. 0 40
Mushrooms, 6-lb. bskt................................ 8 00
Cal. Head Lettuce, 4 dox. crate .... 0 00
Cauliflowers, erate .................................. 8 00

Pineapples Now Offered
Tarant*. ...i —

FRUIT.—Cuban pineapples are offer
ed at $7.50 to $8.60 per case according 
to the size. Oranges are arriving freely 
with quotations holding steady. Cran
berries are firm with quotations up $1.60 
per box, now quoted at $9.60. Florida 
tangerines are selling freely at $6 per 
half boxes.
Or«n«M. Florida»—

11U, IMs. ITU, Î00», 21U ... T 00Ills........................................... 0 71
288s, 824s ...................... .. 8 76 • 00

Cat Navels, per case ................ 1 86 • 60
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Grapefruit—

64s, 70e. 80s................
96a, 126s .....................

Bananas, Port Limons
Lemons, Cal.....................

Do., Meeslnas, 60s 
Pears, Oregon, per box

California Emperors.............
Do., drums............................

Malagas, bbls.............................
Apples, Ontario—

Spies, No. Is ......................
Spies, No. 2s ......................
Baldwins, No. Is ..................
Baldwins, No. 2s .................
Greenings, No. Is..................
Greenings, No. Is ..............
B. C. in boxes .........................

Cranberries, % barrels ............
Pomegranates, half box ............
Pineapples, per erate................
Tangerines, Florida....................

4 60

11 00

7 SO

s so
S 00
0 10%
5 00 
4 SO
6 SO

8 SO 
15 00

7 00 
6 00 
6 00 
6 00 
6 00
5 00 
4 00
9 SO 
4 SO
8 SO
6 00

Honey, Extracted, white clover 
Ontario, No. 1, white clover, in 80

and 60 pound tins ................
10 lb. tine, per lb........................
S lb. tins, per lb.........................

0 IS 
0 26 
0 17

Honey Offered Freely
Tersete. ■

HONEY.—Dealers report that honey 
is now being offered quite freely, whereas 
at the beginning of the season bee men 
had a tendency to hold back supplies. 
The market has an easy tone with in
dications for a shading in prices.
Honey Combe, of IS sections, is 

os. sections, per ease.................. 7 SO S 00

WINNIPEG MARKETS

WINNIPEG, Dec. 1. — The sugar market is still unsettled 
with prices varied. Corn syrups and starches have a 
tendency to be lower. Rolled oats are quoted lower. 

The coffee market remains with an easy tone. Rice market 
is weak with a tendency for lower prices in the near future. 
Shelled nuts are moving freely with a firmer tendency on 
shelled walnuts. Flour prices have been reduced. Navel 
oranges are arriving freely but lower prices are expected.

Sugar Remains Unsettled
SUGAR.—During the put week an 

eastern refinery reduced their prices on 
granulated sugar from $12 to $11. Other 
Canadian refiners have shown advances 
and sugar prices ruling on the local 
market are being quoted from $11 to 
$13 per cwt.

Corn Syrups Easier
Wlaulpeg. ---------

SYRUPS.—The com syrup market is 
reported easier and from all indications 
a decline is expected very shortly. Mo
lasses remains unchanged and the de
mand has greatly improved.
CORN SYRUP—

Cum*. 2-lb. tins, white, I dos.

MOLASSES, BARBADOS»—
t-Ib. tins, I doe. ease ..........
t-lb. tine, I doe. ease............

in
Caeca, 6-lb. tine, white. 1 doe.

Caaee, 10-lb. tine, white, % doe.
in ease ........................................

Cases, 20-lb. tins, white, % doe.

Cases, I-Ib. tine, yellow. 2 doe.
Cases, 8-lb. tine, yellow, i doe.

in case ......................................
Came. 19-lb. tine, yellow, % doe.

Cease, IS-IR tine, yellow, % doe. 
in ease ........................................

mao of I dee.
of 1 doe..... 

• of % dee...

MAPLE SYRUP—
Pure. t%s tins, <
Pare. 5a, per earn 
Pure, 16a, per aaa 

TABLE SYRUP—
Maple Savor, t%a tins, per ease

of I doe. ....................................
De, te Una, per ease of 1 dee 
De.. Is. Use. earn of % doe..

I 41 

7 IS 

I H 

• 98 

6 88 

I IS 

« 18 

« II

Il H 
14 IS 
It 15

II 71
It SS 
11 IS

I TS
.... 11 SS
.... IS SS

lS-Ib. x**, % doe. eeee............................ S TS
Molasses quotations subject to 6% discount. 

MOLASSES. BLACKSTRAP—
l%e, 4 doe U ease................................ 1 IS
to, « doe In on* .................................. 4 TS
!%e « doe In earn............................. 44S
6s, 4 doe In ease.................................... 4 40
lie, 4 doe in ease..................................... 4 IS

Starches Are Easier
Winnipeg. ■■

STARCHES.—There is a tendency 
that prices on starches will reach a 
lower level in view of the decline of 
the corn market.

Rolled Oats Lower
Winnipeg.

CEREALS. — Rolled oat quotations 
have shown a decline of 26 cents per 
bag during the past week. The oat 
market is weak and further declines on 
rolled oats are not unlikely. The de
mand for cereals is reported fair. 

PACKAGE CEREALS
Rolled oats, 20», round cartons.. 4 71 I SS

Dm. SSe, cam, square ;kts..................... 4 SI
Do. 18c, cam .............................. 1 40

Corn Flakm, 86«, earn.................. 1 18 4 II
Oornmeal, 2 dos. earn, per cam................ 1 SO
Puffed Wheat, 1 dos. earn, cam.............. 4 40
Puffed Rim, I dos. cam, earn.................. I 70
Cream of Wheat. 1 doe. cam, earn............ S SS
Crape Nuta, I doe. cam, per earn .... t SS *
Package Peas, S doe. ease, cam.............. 8 78

BULK CKRKALS
Rolled Oats, 80s, par bag........................ 8 IS

Do., 46», per bag .................................. 1 85
Do., 20». per bag .................................. 0 96
Do., 1S-8», per bale .............................. 4 88
Do., 18-Ss, per halo .............................. 8 18

Flour Drops 70 Cents
Tarante. ----- —

FLOUR.—The flour market continues 
with an easy tone under a reduction of 
70 cents per barrel. First patents are 
now quoted at $11.10 and seconds at 
$10.60.
FLOUR—

Patent FI rets, in jute bags, per
barrel .................................................... 11 10
Do., seconds, in jute bags, per
barrel .................................................... 10 60

Millfeeds Are Firm
Taremte. — —

MILLFEEDS.—There is a heavy de
mand for millfeeds. The market is rul
ing firm. Shorts are now quoted at 
$42.26 per ton. Bran at $40.26 and 
middlings at $62.26 per ton.
MILLFEEDS—

Shorts, per ton ..................................... 42 18
Bran, per ton ............     41 IS
Choice Middlings, ton ........................ 81 IS

Oatmeal, 98s, gran, or stnnd., bag 
Wheat Granules, 98s, per bag..

Do., 16-6», per bale ....................
Peas, whole, green, 10S-lb. bag,

per bush............................ .
Do., split, yellow, 98s, per bag 
Do., split, yellow, 49», per bag 

Beans, fancy, hand picked, 100
lb* bag. bushel ............................
Do., Lima. 10O-R>. bag. per lb...

Barley, Pot, 98c, per bag ..............
Do., pearl, 98s, per bag.............

Corameal, 98s, per bag.................
Do., 24s, per bag .......................

Do., 10-lto, per bale ............
Buckwheat grits, whole, 98-lb. 

bags, per bag ..............................

8 SS
7 IS
8 00

4 78 
8 48 
4 18

4 88 
0 18% 
8 IS
7 SO 
4 OS 
2 OS
8 IS

IS 80

Tea Market Unchanged
TEAS.—The primary tea market for 

fine grade teas has shown no change 
since our last issue. The demand for 
tea locally has shown a slight improve
ment with quotations unchanged.
INDIA AMD CEYLON—

Pekoe Souchongs, first quality..
Dm, second quality.................

Pekoes, first quality ..................
Do., second quality..................

Broken Pekoe, first quality ...
Braken 'Orange Pekoe, first qual.
Japan ..............................................

JAVAS—

Brekon Pskov ..............
Broken Orange Pekoe

0 48 0 86
s u S 46
s u S SS
S 88 6 U
S St s SS
S SS S SB
6 St ISO

s u S 47
1 u S «
S 47 S »
s » S H

Coffee Market Easy
Winnipeg- ---------

COFFEE.—The primary coffee mar
ket continues with an easy undertonq. 
The demand for coffee has shown a de
cided improvement on the local market. 
COFFEE—

Rim ft. .......................................... o 27 e IS
Mexican, lb..................................... 0 49 S II
Jamaica, lb. .................................. S 48 0 U
Bogota», lb. .................................. SU S 81
Mocha (types) .............................. » 49 0 11
Santos, Bourbon, lb. .................. 0 48 6 46
Snatee, lb. .................................... SU SU

COCOA—
In 1-lbs., par dos..................................... 1 SS
la %-lbs, pa rdoa. ................................ 8 U
In %-tos., per dos................................... 1 78
In small elm, par dos......... ................... 1 86

Spice Market Firm
Winnipeg. ---------

SPICE.—There is no change in the 
prices quoted on spices this week and 
the local market is firm with a very 
good demand.
Atopies, Jamaica, beat quality.
Cassia, Batavia, per lb. ..........

Do.. China, per IK ............
Chill las, per IK ......................

Dm, No. 1, per lb. ..............
Cinnamon, Ceylon, per ft. ....

Dm, Nm 16, carton, dom ...
Cloves, Penang, per lb..............

Dm, Antoeyna, per IK ....
Do.. Zantiher, per lb..............

Ginger, washed, Jamaica, No.
Dm, Jamalea Nm t ............
Dm, Japan or Africa, ft. ..

Maas, extra bright Penang, to.
Nutmegs, ex. large trees. IS

to., per to. ......................
Dm, large brown. IS to to..
Do., mod. brown, 116 to to..
Do., earton of six. per dos.

Pepper, black, Singapore ex., IK
Do., white, do., per to.............

PlekHng, %-to. pkg., per doe....
Do., bulk. No. 1, per ft...........

GROUND SPICE.
Allspice, bulk, per to.

Dm, No. I, per IK 
Dm, 1 em eartem 
Do., 4 em oartoee 

Cassia, No. 1, bulk, per IK 
Dm, No. 1, bulk, per lb.
Dm, Nm 1, 2 em cartons 
Dm. Nm 1, 4 am

“t-------- k “
Do, I am

i. 1.

IK
to.

s as 
0 88 t 18 
S 8» 
S ISs as
1 SS 
1 SS 
S SS 
S 78 
0 68 
S dS
5 SS
6 SS

s is s ss s u 
0 ss s ss s ss
1 OSs ts
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Do., 4 os. cartons .................... 1 78 Peas, Early Jane, 2a, 2 do*, ease 4 64 4 40
Cloves, balk, per lb. .................... 0 80 Sweet Potatoes, 2%». 2 do*, earn 7 00

Do., 1 os. cotton* .................... 1 76 Pumpkin. 2%». Î don. case........ a a#
Do.. 4 ox. cartons .................... I 78 Saner Kraut. 2%*. 1 dee. ease.. 4 44
Do., No. 1, 4 oa. cartons.......... 1 78 Spaghetti, 2 do*, ease .................. 2 16

Cayenne, No. 1, bulk, per lb... 6 40 Tomatoes, 2 %». 2 do*, ease ----- 4 00 4 60
Do., No. 1, 2 oa. cartons.......... 1 20 Spinach, 2%s. 2 do*, case .......... 6 76 7 25

Ginger, No. 1, bulk, per lb............ 0 65
Do., No. 1, 2 ox. cartons ........ .... 1 86

2 06 Valencia Raisins Arrive
Do., No. 2, bulk, per lb............ 0 46 Winnipeg. ---------

Mae*. No. 1. balk, per lb.
Do.. No. 1, too. carton*..........
Do.. No. 1, 4 os. cartons ...........

Nutmeg. No. 1, balk, per lb........
Do.. No. 1, 1 oa. cartons ..........
Do.. No. 1. 4 os. cartons..........

Pastry spice. No. 1. bulk, per lb.
Do.. No. 1, X oa. cartons..........
Do.. No, 1, 4 os. cartons..........

Pickling spice. No. 1, balk, per lb. 
White Pepper. No. 1. bulk, per lb.

Do.. No. 1, Singapore, per lb... 
Black pc per. No. 1, bulk, per lb.. 
White pepper. No. 1. ! os. cartons

Do., No. 1, 4 co. cartons..........
Black pepper. No. 1. 2 oa. cartons 

Do^ No. 1. 4 oa. cartons..........

• SB 
1 41 
t 74 
4 44 
1 14 
1 44 
4 44 
1 M 
1 44
• IS 
4 41 
4 47 
4 11 
1 M 
1 44 
4 M 
1 44

Rice Market Weak
Winnipeg. ■ ■ ■

RICE.—The primary rice market con
tinues weak and lower prices are being 
looked forward to after the first of the 
year. 
rice—

No. 1 Japan. 144-lb. aaaks. »............
Do., 54-lb. sasks. lb............................

Slam, Elephant. 144-lb. baas..............
Do.. 64-lb. baas, lb.............................

Sago, seek lot*. 144 to 164 lbs.,
per lb. ....................................................

. Do., In less quantities, lb...................
Tiptoes, pearl, per lb,...............................

DRIED FRUIT.—Valencia raisins are 
now on the market and are reported to 
be selling freely. Two varieties, layers 
and selected, in boxes of 14 and 28 lbs., 
are quoted at 25% to 26 cents per lb.

DRIED FRUIT 
Evaporated Applet, per lb.
Currants. 44-lb., per lb...

Do., 8 ox. pits*., 6 dot. case, lb. 4 16%
Dates, Hallowee, bulk, lb. ........

Do., Tank, bulk, lb...................
Do., Package, S do*, ease, lb..

Figs, Spanish, par lb. ................
Do.. Smyrna, per lb..................
Do., black, cartons, per carton 

Loganberries, 4 des. ease, pkt...
Peaches, standard, per lb. .......... 0 16

Do^ Actes, per lb..................... 6 1714
Do., fancy, per h..................... 6 It
Do., Cal., in cartons, per carton 1.64
Do., unpitted, per lb................. 6 14

Peam, extra choice, per lb........
Do., Cut, cartons, per carton

S0-4Os, IBs. per lb.................
44-40*. IBs, per lb................
60-40*. IBs. per lb. ............
60-70*. IBs, per lb..................
70-80*. IBs, per lb.................
84-44*. IBs, per lb..................
44-1440, IBs, per lb................
In B-lb. cartons, par carton

4 18 
« 11 
4 1414 
0 14 
4 UK • 18 
0 IB4 n
1 44
4 44 
I M 
4 M% 
4 11 
1.41 
4 IB 
4 14 
1 41

4 18 
4 44

4 14 
4 17 
• 14% 
1 84

New Almonds on Market
Winnipeg. ---------

NUTS.—The shelled nut market has 
shown a good deal more activity this 
week. The trade on walnuts has been 
active and firmer prices are now ruling. 
Prices on shelled almonds show no ma
terial change. The new crop has arrived 
on the market and is being quoted at 
lower figures than last year. There is 
no change in shelled peanuts. Shelled 
brazils are reported slightly easier and 
further reductions may be looked for
ward to after the first of the new year.

Flour Prices Lower
Winnipeg. ——

FLOUR.—Flour dropped during the 
week in sympathy with the drop in price 
of wheat; 98-pound sacks are now quot
ed at $5.42%. Retailers are reported to 
be buying just enough to meet their re
quirements.
FLOUE—

Man., hard wheat, 44-lb. sacks .... 
RTS FLOUR—
• White. 46-lb. sacks ..............................

Medium, 98-lb sacks ............................
Dark. 98-lb. sacks ................................

Rye Meal '.....................................................

6 41%

B 44
4 44
8 26
5 75

(Continued on Page 51.)

Canned Goods Unchanged
Winnipeg. ---------

CANNED GOODS.—Prices on canned 
goods are being well maintained and re
tailers are now buying just sufficient 
quantities as their trade demands. 
Eastern jam manufacturers have reduc
ed their prices on jams approximately 
7 per cent, on these lines.

Shrimps, is. 4 do*, case. do*. 
Finnan Saddle, la. 4 do*, a 

Do.. %a. 1 den. ease, eaee. 
Barring (Can.). Is. 4 do*, oh 

Do., Itoperted. Ha. 144 do*.
os 7

4 os., 4
Do., to. • o*.. 1

Pilchards, la, toll. 4 doe. ease.
Do., %a. Sat. ■

floekeye. Is, toll, 4 do*.
8 do*, in

> tan. 4
Ho. Sat. I do*.

Coho*. Is. toll. 4 don.
Do- H*, «at, B do*.

Pink. 1, toll. 4 do*.

la. to*. 4

CANNED FISH
..« 74 

4 l« 
44

1 74 
14 44 
14 44 
4 44 

44 44 
4 41 
« 44 
1 44 
T 44 
7 IS 

14 44

11 44 
11 74 
1» 74 
14 16 
16 66 
14 44 
4 44 

11 44 
4 44

Apples. 1 tins In one*, per

Cherries, Is, 4 den.

Poors, is. 1 don.

Phrase, Lombard, Is. 4 dog.

Strawberries, la, t
CANNED

4 den.
1 don.

De., halved. Is, 4
Do.. Is, 1

A/., Z
Ü'

>> -

mm

^4 .
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WEEKLY MARKET REPORTS BY WIRE
Statements from Buying Centres, East and West

Alberta Markets
FROM CALGARY, BY. WIRE.

Calgary, Alta., Dec. 1.—Sugar drop
ped 60 cents, now quoted $11.00 per 
hundred. Flour is reduced 60 cents per 
barrel. Hams are one cent per pound 
lower, while most cuts bacon are two 
cents lower. Squirrel brand peanut but
ter dropped 60 cents per dozen on ones 
and $1.60 per dozen on fives. Roasted 
peanuts are 16 % to 16*4 cents per 
pound. New-laid eggs are advanced to 
$26.50 per case. Storage eggs are $19.60 
to $21.00 per case. Dog biscuits and 
matches are slightly higher. Letter Bros, 
castile soap is down 60 cents per case.
Flour first patents bbl.............................. 11 00

Do., second patents, bbl........................ 10 80
Beane, B.C........................................  7 15 7 00
Boiled oats. 80s ...................................... I 80
Kiee, Slam .................................. 0 00 10 *6
Japan, No. 1 ................................ *10 00 1* 00
Tapioca ............................................ 8 00
Sago ............................................... 8 00

Do., dairy, lb.
laud. pure. 8s

Tomatoes, 2%a, standard, case
Wax and Green Beans, Is.
Corn, X ease
Peas, X standard.
New early June
Strawberries, 2s, Ontario.
Baepberries. X Ontario,

Apples evaporated 60s
Do. IX lb.

Peaches, evaporated, lb.
Do., canned, ta

Prunes, 10-ISO,
Do.. 70-801

Potatoes, local, ton

0 00 
0 18 
0 10 0 K
0 10% 
0 18%

Surer, pure cane, rraa.. ewt...
Cheese, Ne, 1, Oat., large..........
Alberta cheese, twins ...................

Do., large ................................
lb......................

• «%

0 06

» 50 
4 80 
« 40 
8 85 
4 84
0 78

10 «0

Walnuts, per lb. 
Pecans, lb. ........

9 00 
0 00 

18 02 
0 81 
o to
0 89% 
0 08 
0 88 

11 00 
2C 50 
21 00 

4 40 
4 85 
4 «0 
4 08 
4 50

10 40
11 70 
11 80
1 50
o to 
0 11 
0 18 
I 50
0 11 
0 14%

45 00
0 to 
0 to

Nova Scotia Markets
FROM HALIFAX BY WIRE

HalifM, N.S., Dec. L—All grocery 
lines snd especially the fruit market 
show signs of brightening for the 
Christmas trade. Jamaica grapefruit at 
$6.60 are replacing the higher priced 
California grapefruit at $9.00, while 
Floridas sell at $6.60. All sizes Cali
fornia navel oranges are down, averag
ing $11.00 per case. Potatoes remain 
strong at $2.00. Granulated sugar re
mains unchanged, but yellow is advanced

26 cents per hundred. Flour is lower, 
now quoted $14.60. Rolled oats dropped 
26 cents per bag. Oats are down 10 
cents per bushel.
Flour, No. 1 patents, bbL..................... 14 50
Corn meal, bags ...................................... 8 60
Rolled oats per bag ............................ 5 00
Rice, Siam, per 100 IX ......................... 11 00
Tapioca, 100 lbs........................................ 16 00
Molasses (extra fancy Barbadoes) ___ 1 26
Sugar, standard, granulated................... 11 00

Do., No. 1, yellow.............................. 10 25
Cheese, Ont., twins.................................. 0 28
Eggs, fresh, dos. .................................... 0 80
Lard, compound .................................... 0 22%
Lard, pure, lb............................................. 0 81
American clear pork, per bbl................... 62 00
Tomatoes. 2%s, standard, dos...............• 1 20
Breakfast bacon ...................................... 0 50
Hams, aver. 0-12 lbs.................................. 0 48

Do., aver. 11-18 lbs................................ 0 48
Do., aver. 18-25 lbs................................ 0 40

Roll bacon ............................................... 0 86
Butter, creamery, lb.................................. 0 67

Do., tube ................................................. 0 50
Raapberies, X Ont., dos.......................... t 40
Peaches, 2s, standard, dos...................... 8 80
Corn. Is. standard, dos. ..........'............. 1 00
Peas, standard, dos. .............................. 1 91%
Apples, gal., N.S., dos. ...r............... 6 00
Strawberries. X Ont., dos...................... 5 10
Salmon, Red Spring, flats, eases...........................

Do., Pinks ............................................ 9 00
Do., Cohoes ............................................ . 15 00
Do., Chums .......................................... 7 00

Evaporated apples, per lb......................... 0 16
Dried Peaches, per lb............................ 0 19
Potatoes, Natives, 90-lb. bag............... 2 00
Beans, white ............................................ 4 60

Do., yellow eye .................................... 7 26
Bananas, lb. ................................ 0 10% 0 11%
Lemons, Cal................................................ 9 00
Oranges, all sises .................................... 11 00
Grapefruit, Florida, ease ........   0 50

Do., Jamaica ........................................ 6 60
Apples—

Kings, No. 1 ........................................ 7 00
Do.. No. 1........................................... t tO

Do., Dom................................................... t 56
Do- No. 8 .......................................... 4 50

Oats, per bush............................................ 1 06

New Brunswick Markets
FROM ST. JOHN, BY WIRE.

St. John, N.B., Dec. 1.—A further re
duction ia noted in most lines in the 
grocery market during the week. Mani
toba flour declined 70 cents, now quoted 
$13.35. Commeal dropped 90 cents, now 
$4.60. Molasses now quoted $1.15. Yel
low sugar has advanced to $10.36. Com
pound lard declined to 21% and 22 cents. 
Breakfast bacon Is easier at 42 to 45 
cents per pound. Fresh eggs are firmer 
and prices advanced 6 cents per dozen. 
Oranges declined to $9.00 and $11.00. 
Malaga grapes are selling at $10.00 to 
$12.00 per keg. Stocks of Emperor 
grapes are finished. There is a good 
supply of poultry on the market and the 
indications are that prices at Christmas 
time will be much lower than last year. 
Turkeys, ducks and geese are selling at 
60 cents per pound, chickens at 60 cents 
and fowl at 40 cents per pound; it is ex

pected that these prices will be main
tained for some time.
Floor, No. 1 patent», bbls., Man.
Cornraeal, gran., bags .................
Corn meal, ordinary .....................
Rolled oats ....................................
Rice, Siam, per 100 Ibe. ..............
Tapioca, 100 lbs..............................
Molasses ..........................................
SugLx*—

Standard, granulated ..............
No. 1, yellow ............................

Cheese, N.B......................................
Ehrgs, fresh, doe. ........................

Do., ease ....................................
Lard, pure, lb. ..............................

Do., compound »................. .
American clear pork . ...............
Tomatoes, 2%s, standard, ease..
Beef, corned. Is ...........................
Breakfast bacon ..........................
Butter, creamery, per lb...............

Do., dairy ..................................
Do., tub ......................................

Peaches, 2s, standard, case..........
Corn, 2s, standard, case.........
Peas, standard, case ...................
Apples, gal., N.B., dom................
Strawberries, 2s. Ont, ease....
Potatoes, per bbL ............. .
Lemons, case ..................................
Oranges, case ................................
Bananas, lb......................................
Grapefruit, case .............................

18 85
6 50
4 60

10 60
12 00 12 50
IS 00 10 00

1 16
11 10
10 86

0 29% 0 80
0 85
0 70
0 81%

0 21% 0 22
64 00 65 00

4 20
4 00 4 26
0 42 0 46

0 06
0 60
0 58

7 15 7 20
8 00
t 00
1 00
8*60

6 00 6 60
9 00 11 00

0 IS
7 00 8 00

GENERAL MARKET REPORTS
(Continued from Page 60.)

Navel Oranges To Be Lower
Wburtpeg. ------ -

FRUIT.—Navel oranges are arriving 
freely and lower prices are expected. 
Bananas remain scarce and prices are 
well maintained. Spanish Malaga 
grapes are in good demand and are 
quoted at $16 per keg. Various varie
ties of winter apples are in good de
mand and prices have shown a slight de
cline.
ORANGES—

Navel, 176 end smaller, case............. 10 90
160a per eaae .................................... 0 60
12X per eaae........................................ 9 60

Lemons, California, per eaae.. 7 00 7 50
FLORIDA GRAPE FRUIT—

44-7X 80s and 90s, per ease.............. 8 90
84», per ease ........................................ 7 00

Bananas, per lb. .................................. .. 0 18
GRAPES—

Emp. Grapes, In lus», par lug .... 8 00
Do., per keg .................................... 10 00

PEARS—
B.C. D'anjo pears, per eaae............. 0 80
Winter Nellee, per eaae ................. i 60

APPLES—
B.C. Wagners, unwrap., per es. .... 8 25
10 eaae Iota, per eaae .............. .... 8 16
McIntosh Reds. No. 1, per box .... 4 00
Wagners No. 1, per box... 4 00
Delicious, No. 1. per hex..... 6 26

Do, No. 2, per box ................. 4 50
Out Spye, No. 1. per bbl...... 0 60
Baldwins, No. 1, per bbl...... 8 60

Vegetables Are Steady
Winnipeg. --------

VEGETABLES.—California vegetables 
such as cauliflower, lettuce, and toma
toes are now on the local market. Cali
fornia head lettuce is quoted at $7.60 
per case, cauliflower $3.60 per case, and 
tomatoes $6 per lug. Jersey sweet po
tatoes are in good demand and are quot
ed at $4.50 per hamper. All other lines 
of vegetables remain unchanged.
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[ Fish Sales Over 700 Pounds a Week
Todd Bros., Guelph, Ont., Have Heavy Sales of Fish from Week to 
Week—Meat Department Shows Big Revenue—Week-End Sales

of Sausages.

TODD BROS., Guelph, Ont., sell 
from seven hundred to one thou
sand pounds of fresh fish every 
week during the season when fresh fish 

is. available. Of course throughout the 
winter months sales of frozen and smok
ed fish are also very heavy. The fish 
end of the combined grocery and meat 
business of Todd Bros, is on a large 
scale. Oysters, too, constitute a grati
fying turnover, this firm making a fea
ture of them on Fridays and Saturdays 
of each week.

Heavy Trade ip Meats
“Our meat business is really heavier 

than our grocery trade,” Mr. Todd told 
a representative of Canadian Grocer the 
other day. “But meat and grocery de
partments certainly can be run well to
gether. Of course we have a lot of cus
tomers for meat and fish, who do not 
patronize our grocery department, but 
our meat business has also been the 
means of bringing trade to our grocery 
section. They work for each other, and 
while they are two separate and distinct 
departments, it is very often possible to 
make sales of groceries, because of the 
meat section next door.”

The two departments are entered from 
the outside through separate entrances, 
and inside, they are reached through 
swing doors.

Make the Most of Displays
Todd Bros, make the most of window 

displays, both in the meat and grocery 
departments. It is in this way that busi
ness is attracted very often to the gro
cery department, people coming in to the 
meat store are impressed with some
thing on display in the grocery and in
variably sales are made. This firm uses 
regular advertising space in the town 
papers, and, particularly at the week
ends, they make a feature of certain 
specials. For instance, they very often 
make sales of sausages at the week-end 
a specialty. “We usually have a sale of 
sausages on Friday and Saturday,” Mr. 
Todd told Canadian Grocer. “We usually 
dispose of from three to four hundred

pounds at the week-end. We make all 
our own sausages and we guarantee them 
as being made from the very best meats 
obtainable.”

Todd Bros, do not adhere to the policy 
of selling just one brand of bacon. They 
carry three brands, and declare that they 
are selling all three brands equally well.

Watching the Fast Days
Discussing the sale of fish with Mr. 

Todd, he expressed the opinion that fish 
was not a difficult line for the grocer to 
carry. Their business in fish was one of 
the best revenue-producers. This firm 
has a calendar hanging in the store on 
which is marked all the days on which 
fasts are observed by certain sections of

NEXT week will see the close of the 
fresh fish season on all lakes. 
The past season has not been any 

better than normal to the producers, 
owing to government competition, bad 
weather and loss of nets. The cost of 
nets has increased a? much as three and 
four times over pre-war prices. Cer
tainly the price of fresh fish has not in
creased to this extent.

Heavy Cost of Nets
One small producer east of Toronto 

has lost as much as $600 in nets at a 
time, and with this loss would have to 
make enormous hauls to show a profit on 
the season’s business. During the past 
week one of the largest fishing concerns 
on Lake Erie has closed up, being forced 
into the receiver's hands.

It has always been a question as to 
why more grocers don’t carry a stock of

the community. Close scrutiny is kept 
on these dates, and extra supplies of fish 
are ordered for these occasions.’ Sales 
of fish are increased in this way, and 
Mr. Todd believes that by following this 
procedure, the grocer who is carrying 
fish from week to week, can do much to 
build a bigger business. By advertising 
at these times and ordering sufficient 
quantities to meet the demand, Todd 
Bros, have brought fish trade up to the 
figures that have been referred to, at the 
beginning of this article. “We are hand
ling oysters in containers almost alto
gether now,” stated Mr. Todd, “and be
lieve that economically and from the 
standpoint of time-saving convenience, 
it is the best way.”

fish, especially in the winter. There is 
really nothing disagreeable about a line 
of frozen fish in a grocery store, and 
provided the weather is cold they do not 
require any more attention than to see 
that they are kept in the cold.

Frozen fish are always dressed, and 
speaking of profit, well, there is a profit 
that won’t be found in other lines, such 
as sugar and a great many other lines 
of staple groceries that are not new and 
it is just a case of supply and demand.

A Profitable Department
A great many grocers through the 

country have a regular fish department 
and confidentially speaking point with 
pride to it and look on this part of their 
business as a very profitable one. They 
run practically no risk In carrying a 
stock of fish because as a rule they never 
buy more than a day's supply ahead.

Fresh Fish Season Draws to a Close
Next Week Will See the End of the Present 
Fresh Fish Season on All Lake»—Government 
Competition, Bad Weather and Loss of Nets 
Have Been Problems to Contend With in 

Season Now Closing.'
By D. B. Drysdale
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Now the consumption per capita of 
fish in Canada, not including the canned 
lines, figures out at about the rate of one 
meal in every thirty being made on fresh 
fish. There is no doubt but that this 
could be increased, as most fish eaten 
today is consumed by people who prob
ably have it regularly three times a 
week.

Display Is Essential
If a grocer carries a line of fish it 

should be given a proper display. Any
body knows that the purchasing of food 
for home consumption is left to the lady 
of the house and because we so seldom 
see a display of fish that this article of 
food is practically never thought of or 
left off the menu for the simple reason 
that no one in the district carries a stock 
of fish.

In the late fall practically every 
grocer gets a box of baddies, and one of 
fillets, puts them in a corner where they 
won’t be seen and if they are called for 
he has them. But ns for trying to build 
up a regular trade in fish by laying them 
out, displaying them and in this way get
ting an idea of what he could really do 
in fish, well, the thought in most cases 
never enters his mind.

•FREE” CHEESE IN ENGLAND
A Canadian Government Trade Com

missioner in Great Britain in reviewing 
the cheese situation in the Old Country 
states that it will be remembered that 
in May, 1910, Canadian, American, and 
Dutch cheese were released from con
trol provided a maximum retail selling 
price of Is. 6d. per pound was main
tained. The demand for this “free” 
cheese was so great that the price of 
Canadian was soon rushed up to 160s. 
to 164s. per hundredweight, with the re
sult thgt it became impossible for the 
average retailer to handle it so as to 
make any profit at the maximum of Is. 
6d. per pound.

Rather than increase that price the 
Food Ministry decided to re-impose con
trol. On August 2, 1919, after three 
months of “free” cheese, the Food Con
troller announced that all cheese shipped 
to the United Kingdom after 1st August 
would be requisitioned on arrival by the 
Ministry at Is. 2d. per pound, landed 
terms. The effect of this order was to 
put a complete stop to private trading 
in imported cheese, as it was, of course, 
impossible to purchase on a basis of Is. 
2d. per pound. Throughout the winter 
there were constant rumors that control 
was definitely coming off, but the spring 
of 1920 was well advanced before any 
change took place.

At the end of April the welcome an
nouncement was made that the Govern
ment had decided not to make further 
purchases of cheese, and that for the 
future private traders were free to pur
chase and import cheese from any source 
except Australia and New Zealand, the 
Ministry of Food having already secured

CANADIAN GROCER

the exportable surplus in these-countries 
for the 1919-20 season of production. 
The maximum retail price of Is. 8d. per 
pound remained in force until 24th May, 
when it was abolished, and Canadian, 
American and Dutch cheese became 
thenceforth once more entirely free 
from Government control and restric
tion of every kind. In consequence of 
the Government continuing to market 
their Cheddar cheese freely at Is. 8d. 
per pound, free cheese has been sold at 
or under that figure.

WELL EQUIPPED STORES DRAW 
TRADE

Continued from pagê 37
look about it you will find that grocers 
who have well equipped stores are the 
most prosperous. Maybe you think this 
is “mere fad” on the part of the buying 
public. If that were absolutely true— 
which it happens not to be—would not 
that be reason enough for putting proper 
equipment into your stores ? From 
whom will you get your living, let alone 
prosperity, if not from the buying 
public ?

But this prosperity arises from many 
things.

It is the result of the fact that people 
—the aforesaid buying public—are at
tracted to your store in preference to 
others. Then they are led to buy many 
things they would not have bought if 
the goods were not so well displayed— 
and that helps you. They are further 
led to disregard little differences in price 
when your goods look so much cleaner 
and more tempting than those of the 
cheaper man. They also buy higher 
grade articles, and those are always more 
profitable to handle. All these things 
work together for your greater profit.

From your end of the deal comes all 
the advantages of realizing full weight 
instead of suffering depreciation through 
evaporation and the other losses I have 
indicated, from the ease with which you 
handle things and the time you save 
thereby, and from the direct economy of 
having fewer people employed in any 
given storet hat is properly equipped to 
do a gpven amount of business.

I dwell on these things from time to 
time as they occur tc me, because I know 
that good fixtures pay big returns. The 
outfits obtainable now are beautifully 
planned for every kind of store and, con
sidering what they do for the merchant, 
they are really very cheap.

ENGLISH HOP INDUSTRY RECOVER
ING

The total production of hops in Eng
land this year is estimated at 81,248,000 
pounds, according to the American agri
cultural trade commissioner at London. 
This figure represents a yield of about 
10,080,000 pounds above the total - re
turns realized from the crop last year

and is only about 896,00 pounds below 
the average production of the years 1910- 
1919.

Hops may not be imported Into the 
United Kingdom at present except by 
special permit issued by or under the 
authority of the English food controller. 
This regulation was imposed with a view 
to assisting the industry of hop growing 
in the United Kingdom to recover from 
the injury which it suffered during the 
war.

FIGS ARE BEING HARVESTED 
According to J. F. Niswander, vice- 

president and general manager of the 
California Peach Growers’ Association 
of Fresno, the present season has been 
rather more profitable than that of 1919 
for those engaged in the peach and fig 
growing business. The peach crop, he 
says, for this season went around 24,000 
tons, as against 32,000 tons last season. 
The peach crop is now about in and the 
greater part has already been shipped. 
Figs, he says, started coming into the 
warehouses last week. This crop, he 
estimates, will run around 9,000 tons, 
and believes that fully half the tonnage 
has already reached the association 
warehouses.

NEW YORK BANK HELPS CUBAN 
SUGAR PLANTERS

Havana.—The National City Bank, of 
New York, has notified its Havana 
branch to place $10,000,000 at the dis
posal of Cuban sugar planters, in order 
to enable them to prepare for the com
ing crop.

This is believed by interested parties 
probably to be the first of a series of 
measures to be taken by different finan
cial institutions, independently of action 
by the Cuban Government, to assist 
Cuba to weather its present financial dif
ficulties.

A plan for the extension of credit to 
European sugar importers to enable 
them to buy Cuban sugar, which they 
are now said to be virtually prohibited 
from doing because of the high rate of 
exchange, is under contemplation along 
with other movements aimed at better
ing the nation’s position in the world’s 
sugar markets. -

COMMERCIALLY SPEAKING
Japanese advertisers believe in a lav

ish use of similes.
“Step inside!” is the invocation of a 

big multiple shop in Tokio. “You will be 
welcomed as fondly as a ray of sunshine 
after a rainy day. Each one of our as
sistants is as amiable as a father seeking 
a husband for a dowerless daughter. 
Goods are dispatched to customers' 
houses with the rapidity of a shot from 
the cannon’s mouth.”

A grocer proclaims that his “superfine 
vinegar is more acid than the tongue of 
the most fiendish mother-in-law.”
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Produce, Provision and Fish Markets
QUEBEC MARKETS

MONTREAL, Dec.—A reaction in the hog market this 
week is the feature of the produce reports. The ad
vance is about one half cent per pound and is the result 

of smaller offerings on the market. While this has not affected 
the pork quotations directly it has caused a weaker feeling. 
There is no change in the beef market. The continuing 
weaker feeling on the cheese market which is more pro
nounced than usual this week has resulted in a drop of one 
cent per pound on cheese quoted in a wholesale way. Butter 
is also lower this week there being a drop of as much as 2Vè 
cents per pound oh the primary markets and about one cent 
per pound on the wholesale market. The lard and shortening 
market remain steady. There, is an advance of one cent per 
pound in the price of honey. Easier prices are quoted on 
frozen fish. The egg market is firm and unchanged. The 
poultry market is well supplied with a good demand and prices 
are practically the same as they were at this time last year.

Stronger Market for Hogs
Montreal. -.... - ■

FRESH MEATS—The most noticeable 
fact in the meat market this week is 
that the Montreal market is from two to 
three dollars per cwt. higher than any 
other hog market in Canada and seven 
dollars per cwt. higher than prices quot
ed in Chicago. The local market shows 
more strength this week with smaller 
offerings. The general price paid here 
for hogs is $17.50 per cwt. off cars. This 
stronger feeling is felt throughout the 
pork market. Reports show that there 
is only a supply of inferior cattle reach
ing the market and that the main supply 
of beef cattle is coming from the West 
and can be bought cheaper than on the 
local market.

FRESH MEATS
Hon, live (selected) ...................... e IT
Hoes, dressed—

Abattoir killed. <5-90 lbs........... < 25
Fresh Pork—

Len of pork (foot on)...........................
Loins (trimmed) .......................................
Bone trimmings .......................................
Trimmed shoulders .................... 0 10
Untrimmed ..................................................

Pork sausage (pure) ............. ,.................
Farmer sausage ..............................................
Spring lamb, carcass ...................... 0 22
Freeh sheep, carcass ........................ 0 1<
Fresh Beef—

Smoked Meats Steadier
Montreal. ----------

SMOKED MEATS.—A steady feeling 
has prevailed this week in the market for 
smoked meats, due to the higher prices 
ruling for live hogs and the smaller sup
plies resulting. The demand for smoked 
meats at this season is very good and the 
movement of supplies is reported to be 
correspondingly good.
BACON—

Breakfast, beat ..........................
Smoked Breakfast ......................
Cottage Rolls ............................

. 0 48
0 44
0 47
0 88
0 88
0 474

0 88
0 88
0 88

Wiltshire .......................................
MEDIUM SMOKED HAMS—

Weight, 8-14, long cut .........
Do.. 14-20 ...............................
Do., 20-25 ...............................
Do., 25-86 ............................... 0 88

0 28Over 86 lbs.....................................

0 174
0 29

0 84 0 «0 
0 28 
0 81 
• *84 
0 28 
0 20 
C 26 
0 18

(Cows)
M K 80 28 —Hind quarters..

(Steers)
80 18 80 24

0 10 0 14 .. Front quarters.. 0 10 • IS
0 24 0 84 0 SO 0 48
0 K 0 24 0 14 0 so
0 10 0 14 .... Chucks .... 0 14 4 14

valves
0 20 ......... Hips ......... 0 88

(as to grade) ...................... Ô is 0 SO

Cooked Meats Unchanged

Barrelled Meat Demand Poor
BARRELLED MEATS.—The demand 

for barrelled meats is not large at the 
present time and the export demand is 
not up to what has been estimated. As 
a result there are tlarge quantities being 
carried by the packers. Prices are un
changed.

BARRELLED MEATS 
Barrel Pork—

Canadian abort cut (bbL). 10-40
Cl2ÎT*fat' back. ' (bbL).' * N44 “ **

Place. ....................................  49 00
Heavy meea pork (bbl.)...................... 80 00

Plate Beef .................................................. 28 00
Meea Beef .................................................... 28 00

Cheese Prices Drop One Cent

COOKED MEATS.—The market for 
cooked meats is unchanged this week. 
The demand at this season is limited and 
prices remain steady.
Jellied pork longue. ........................ .... 0 48
Jellied preeeed beef, lb.................................. 0 84
Ham and tongue, lb. ................................... 042
Veal ................................................................ 0 88
Hama, eooked .................................. 0 <1 0 <8
Shoulders, roast.............................................. 8 80
Shoulders, boiled ............................................ 0 01
Pork plea (doe.) .......................................... 0 80
Mine, meat, lb. .............................. 0 174 • 18
Sausage, pure pork ........ ........................... 8 88

lb. .................................................. • IS

CHEESE.—Like the butter market, 
cheese shows a decidedly weak tendency 
this week with a decline of one cent per 
pound on Canadian cheese. This weak
ness has been felt on the cheese market 
for a few weeks past but has not before 
affected the sale of cheese to the smaller 
buyers.

per »,
CHEESE—

New, larpe.
Twins, par lb. 
Triplets, per lb. 
Stilton, per lb. 
Putty old duett, ptf

0 87 
8 87 
0 87e et e as e at • n 0 88

Egg Prices Unchanged
MeutreaL ------

EGGS.—The egg market is unchanged 
this week. The demand for supplies for 
domestic consumption continues good,
and a fairly active trade in a jobbing 
way is being carried on. On account of 
this very good demand at this price the 
egg market continues unchanged, with 
perhaps added strength.
EGGS—

Strietly fresh ................................. 9 SB 0 98
Selects ........................................................... 0 70
No. 1 ............................................................. 0 er

Drop in Price of Butter
Montreal. ------

BUTTER.—A weak feeling prevails in 
the butter market this week. The sales 
of butter in the primary markets show 
a decline of 24 cents from the price of 
last week. Despite this drop in price 
reports show that there are no larger 
supplies of butter on hand than there 
has been in the three weeks previous. 
BUTTER—

Creamery prints, quel., new., 0 88 0 84
Do,, solids, quality, now.... 9 82 8 82

Dairy, in tube, choice ............. 0 48 0 80 -
Do., prints .............................................. 0 40

No Change in Shortening
Meutiual. ___ ■ — -

SHORTENING.—The shortening mar
ket remains unchanged this week. This 
market follows closely the lard market 
and what affects lard has almost the 
same tendency in the shortening market. 
The demand is good at present and prices 
are steady.
SHORTENING—

TWreaa. 400 lbs., par lb............................ 0 814
Tube, 50 »e., par lb. ............................... 0 22
Pails, 20 lbs., par lb................................ 0 224
Bricks. 1 lb., per lb.................................. 0 24

Lard Market Steady
Meutreal. ----------

LARD.—The lard market is unchanged 
this week with a fair amount of business 
passing locally and prices remain steady. 
If the prices paid for hogs continue high 
as they now are it will give strength to 
the lard market, but this is doubtful 
since Montreal quotations are now higher 
than in any other part of Canada. 
LARD—

Tierces, 840 lbs. ............................... 0 18 0 884
Tubs. 80 Ibe.......................................... 0 27 0 29
Palls. 20 lbs.......................................... « *74 0 *84
Bricks ............................................................. I 11

Frozen Fish Easier
MWBtlWL ......Ml .a

FISH.—The fresh fish market is con
siderably cut down this week. A great 
many of the kinds of fish are now listed 
as frozen fish and in some cases the 
prices are a little easier due to the 
lower cost of handling in the colder 
weather. Cohoe salmon (frozen) is ndw 
quoted at 20 cents, quails salmon at 11 
cents. Halibut is arriving in good sup
ply from the western coast and the de
mand is very good.

PRES» FIBH
0 00

0 10 0 11
.... 0 07

0 10 
0 00
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Halibut, med.......................................... 6 24
Do., chicken ................................. 6 2»

Perch ...................................................... 6 11
Fresh eels, per lb............................... 6 16
Freeh herrings, escb ...................... 6 67
Donee ................................................... d 16
Fresh Herrings ................................. .... • M

FROZEN FISH
Halibut, Urge and chicken ......... 6 18 1 17
Halibut, Western, medium ........... 6 28
Mackerel ................................................ 6 16 6 18
Pike, headleee end dressed ...... • 14
Market Cod 6 66 6 66%
See Herrings ..................................... 6 06 0 07
Salmon dr.. Spring ......................... 6 28
Salmon. Cohoes, round ............... 0 20
Salmon. Qualla, hd. and dd........ 0 11
White fish .............................................. 0 21

SALTED FISH
Codfish, Urge, bbla.. 266 Ibe........... 16 66
Sardines, half barrel ...................... S 66
Salted Trout, half barrel............. 12 #6
Salted Salmon, barrel .................... 27 86
Boneless cod (26), per lb.............. 6 16 6 26

SMOEED
Finnan Haddie, 16-lb. box.............. 6 14
Fillets. 16-lb. box ......... .............. 6 If
Smoked Herrings .......................... 6 24
Kippers, new. per box ...................... 2 16
Bloeters. new. per box.................... 2 66
Smoker Salmon ............................... 6 26

BULK OYSTERS
Standard, No. 1, ean........................ * 66

Do.. No. 8, eon ............................. 1 76

CANADIAN GROCER

Seleete, No. 1. can....................................... 1 66
Selects, No. 1, can . .................................. H 00
Jars, 1 dos, box ............................................. I 60

Do., I do*. box .......................................... 1Z 60

Poultry Price» Steady
MeetrseL ---------

POULTRY.—The demand for poultry 
is steadily increasing at this season and 
a very good demand is promised for the 
Christmas trade. The present supply 
seems to be just sufficient to meet the 
demand and as a result the prices are 
very steady with a tendency to be firmer. 
The best quality chickens are selling for 
38 to 40 cents a pound. Prices are just 
about the same as they were at this date 
last year. The weather conditions are 
still very good. Live birds are arriving 
in good quantities.
POULTRY—

Turkeys, per lb................. 0 52
Chickens ............................ 0 40
Fowl ..................................... 0 33
Roosters ............................... 6 26
Ducks ................................... 0 36

ONTARIO MARKETS

TORONTO, Dec. I.—The feature in the provision market 
is the slump in the hog prices. For some time past 
packers have been trying to hammer down hog prices, 

claiming that prices here were too high in comparison with 
those over the border. During this past week, prices have 
receded two dollars per hundredweight with indications that 
they will go lower. Fresh pork cuts, smoked hams, lard and 
shortening all show reductions from one to five cents per 
pound. Beéf is unchanged but the market is strong with a 
tendency for an advance. Dressed calves are down two 
dollars per hundred. Cooked hams dropped four cents per 
pound but other cooked meats are unchanged. Butter and 
cheese are quiet with quotations unchanged. The egg market 
is holding firm. United States eggs continue to arrive freely 
for local consumption but dealers report that they are paying 
a higher price for them. New laid eggs are extremely scarce. 
Heavy receipts are noted in the poultry market with large 
quantities being packed for storage. Quotations on fowl and 
ducks are easier.

Dressed Pork Lower
FRESH MEATS—A substantial break 

in the price of live hogs occurred during 
the week. Early last week hogs sold 
around $16.50 f.o.b. and the latter part 
of the week closed at $14.60 per hundred. 
Dressed hogs are now quoted at 
$21 to $23 per hundredweight, a reduc
tion of $2. Pork cuts are also down 2 
to 6 cents per pound. Beef is unchanged 
but the market Is strong with indications 
of an advance, especially on the better 
grades. Dressed calves are down $2 per 
hundred, now quoted at 22 to 24 cents 
per pound.

FRESH MEATS

Dreeled. 76-100 lb*.. per ewt... tl 6#
Live, off eere, per cert. ........................
Live, fed and watered, per ewt. ....
Live. f ob . per ewt..................................

Freeh For*—
Lees of port, up to II Ibe...................
Loins of pork, lb. ...................................
Fresh hams, lb...............................................
Tenderloins, lb.............................................
Spare rihe, lb. ....................................... ...
Ptealee. lb. ..................................................
New York shoulders, lb.........................

21 66 
16 66 
18 76 
14 66

6 *6% 
6 4*
I U 
6 61 6 Î1 
I ZS

Boston butts, lb....................... ................... 6 84
Montreal shoulders, lb................................ 6 27

Freeh Beef—from Steers and Heifers—
Hind quarters, lb............................... 6 21 6 24
Front quarters, lb............................ 6 12 6 16
Ribs, lb. .............................................. 6 22 6 28
Chueke. lb. .......................................... 6 18 6 16
Loins, whole, lb. .......................... 6 25 6 86
Htoe. lb. .......................................... 6 17 I 22
Cow beef quotations about 2c per pound below 

above quotationa.
Calves, lb. ...............................  6 22 6 24
Sprlns lamb, lb. ............................... 6 24 6 26
Sheep, whole, lb. .......................... 6 12 6 II
Above prises subject to dally fluctuations of the 

market

Smoked Hams Reduced
PROVISIONS—Following the steadily 

receding hog market, smoked hams are 
again reduced, bringing the price on the 
medium size to 42 cents per pound. Spe
cial trim breakfast bacon is down 2 cents 
per pound, now quoted at 68 cents. Or
dinary breakfast bacon is unchanged, re
maining at 46 to 46 cents per pound. 
Mess pork dropped $1 per barrel and 
short cut backs are also reduced $1 per 
barrel.

Small, to II &s.

Medium, 12 to 80 lbs................................... 6 42
Large, 26 to 26 lbs. each, lb................ 6 88
Heavy, 26 to 86 lbs. ................... 6 82

Backs—
Skinned, rib, lb. '........................... 0 61 6 63
Boneless, per lb......................... 6 6» 0 68
Rolled, per lb..............................  6 66 6 6»

Bacon—
Breakfast ordinary, per lb.... 0 45 0 46
Breakfast, special trim ........................... 6 68
Breakfast, special trim ........................ 0 66
Roll, per lb..................................................... 0 86%
Wiltshire (smoked sides), lb................. 6 86%
Wiltshire, three-quarter cut.................. 0 48
Wiltshire, middle ..................................... 6 45

Dry Salt Meats—
long clear bacon, av. 60-76 Ibe- .... 6 86

Do., av. S0-»0 Ibe..................................... » 28
Clear bellies. 16-80 lbs.............................. 6 8146
Fat backs, 16 to 12 lbs.............................. 6 24
Out of pickle prices range about 2c per pound 

below corresponding cuts above.
Barrel Pork—

Mess Pork. 200 lbs....................................... 87 0#
Short cut backs, 206 lbs............... 68 06 54 66

Pickled rolls, btol. 200 Ibe.:—
Lightweight ...................................................... •< 0*
Heavy................................................................... <• H
Above prices subject to daily fluctuations of the 

market.

Cooked Hams Down 4 Cents
Toronto.

COOKED MEATS. —Quotations on 
cooked hams are reduced four cents per 
pound, now quoted at 58 to 62 cents. 
Other quotations are unchanged under 
a quiet demand.

lb..

e 68Boiled hams, lb. ..
Boiled shoulders ...
Head cheese, 6s, lb.
Choice jellied ox tongue,
Jellied calves tongue
Ham bologna, lb...........
Large bologna, lb. ....

Above prices subject to daily fluctuations of the 
market. «

0 17

0 62 
0 68 e 17 0 66 
0 66 
e 20 
0 18

Butter Market Quiet
Three t*. —

BUTTER.—The butter market is quiet 
and quotations unchanged. Dealers are 
buying only for immediate requirements. 
BUTTER-

Creamery prints ........................ 6 53 6 58

Eggs Continue Firm
Tenets. 1

EGGS.—The egg market is holding 
firm. United States eggs continue to ar
rive for local consumption but dealers 
state that these eggs are now costing 
a higher price. Dealers report that they 
are receiving practically no new laids 
and a quotation could not be got. On the 
farmers’ market new laid eggs were sell
ing at $1.20 per dozen and some were 
asking as high as $1.40.
RCGS-

Seleets ............................... ............................ • ]•
No. 1 ................................................................ • «*
New-laid in cartons .................. .... • • • •

Price* shown are subject to daily fluctuations Of 
the market.

Cheese Demand Limited
Tsreeto. ......—*

CHEESE.—The cheese market con- 
tinues dull under a very limited enquiry. 
Quotations are fairly steady at 26% 
cents per pound for large.

Lores, per lb. .............................................. • *•%
Twins, le higher than large cheese. Triplets, l%e 

higher than large cheese.

Lard Prices Reduced
LARD.—The lard market is in a weak 

condition in view of the break in the hog 
market. Prices are reduced one cent per 
pound, bringing one pound prints down6 42
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to 29 cents anti 26 cents per pound on the 
tierce basis.
LARD—

1-rlb. prints ................................................ 0 29
Tierces, 400 lbs........................................... 0 26
Iu 60-lb. tubs, cent, higher than tierces, pails 

*4 cent higher than tierces, and 1-lb. prints, 2c.

Shortening Again Drop*
SHORTENING.—Coinciding with the 

easier and lower prices on hogs, lard and 
cotton seed oil, shortening prices are re
duced one-half cent per pound. The mar
ket is weak and a further reduction is 
not unlikely.
SHORTENING—

1-lb. print, .................................................. 0 28%
Tierces. 400 lbs............................................ 0 19

In 60-lb. tubs Mi cent higher than tierces, and In 
20-lb. pails \ cent higher than tierces.

Fish Business Brisk
Tbrente. —■ .

FISH.—There is a brisk demand for 
all kinds of fish with supplies arriving 
freely. Fall salmon has advanced one 
cent per pound, but other quotations are 
unchanged.

Margarine Unchanged
Torento. — ■■■—

MARGARINE.—There is nothing of 
interest to note in the market for mar
garine. Quotations are holding fairly 
steady under the quiet demand.

Poultry Prices Easier
Terse ta. --------

POULTRY.—Receipts of poultry have 
been very heavy during the week with 
large quantities going into the coolers. 
The market is reported easier with quo
tations on fowl and ducks two cents per 
pound lower.

Priées paid by commission men at Toronto:
Lire Dressed

Turkeys ..................................... -M $6 . ...-I0 48
Roosters ......................................- 0 17 ....- 0 *0
Fowl, over 6 lbs.......................- 0 26 ..... 0 28
Fowl, « to 5 lbs......................- » 21  - • 25
Fowl, under « lbs................... - 6 16 ___ -9 2»
Ducklings .................................- 0 26 20
Guinea hens, pair.................... - 1 26 ....- 1 60
Spring chickens, live..............- 0 20 ....- 0 27

Prices quoted to retail trade—
Dries id

Hens, heavy .................................................... 0 10
Do., light ...................... .*.............. 0 26 0 28

Chlekens, spring ............................. 0 SO 0 12
Duckling ........................ "................. .. 0 20 0 82

WINNIPEG MARKETS

WINNIPEG, Dec 1.—The feature of the produce and pro
vision market this week is the decline in price of fresh 
pork cuts. Selected hogs are now being quoted at 

$14.00 per cwt. All lines of fresh pork have shown a decline. 
Good quality beef, mutton and lamb remain unchanged. 
Cooked ham has declined and is now being quoted at 64 V4 
cents. Smoked ham is also lower but bacon prices are well 
maintained. The butter market remains steady while lard 
and shortening declined from 2 to 4 cents per pound. Egg 
market continues firm. Poultry market is very active. Fresh 
white fish have arrived on the market and several declines 
have been noted on fresh, frozen and smoked fish.

Cooked Ham Lower
Winnipeg. ---------

COOKED MEATS.—Cooked ham has 
declined 2 cents per pound during the 
week and is now quoted at 6414 cents. 
Head cheese has also declined and is 
quoted at 18 cents per pound. Business 
is reported fairly good on all cooked 
meats.

Hams, beet quality, skinned, lb............. 0 64%
Do., roast, lb.............................................. 0 64%

Boiled •houldera ................................. 0 49 0 61
Heed Cheeee. In 1-lb. tine.................... 6 18

Jellied Beef, Tongue, lb............................... 6 48
Jellied Pork Tongue, lb................................. 9 61%
Baked Luncheon Loaf, lb............................. 0 28

Pork Prices Decline
Winnipeg. ---------

FRESH MEATS—The unsettled con
dition continues in the hog market. Quo
tations on selected hogs are $14 per 
cwt. Fresh legs of pork have shown a 
decline and are now being quoted from 
25 to 31 cents per pound. Fresh hams 
have also shown a decline of 1 to 2 cents 
a pound. Picnics are now being quoted 
at 26 %, with pork shoulders selling at 
25% to 31 cents per pound. Good 
quality beef remains unchanged. There 
ie no change in the price of mutton and 
lamb.
HOGS—

Selected, live cwt.

Heavy, cwt. ................................................ 11 60
Light cwt. ........................................ 12 00 18 00
Sowi, cwt. ........................................ 7 00

Freeh Pork—
Lege of pork, up to 20 lbe„ lb.. 0 28 011
Spare ribe, lb................................................. 0 28%
Loine of pork, lb. ........................ 0 41 0 *8
Freeh heme, lb.................................. 0 27 0 88
Picuice, lb. ................................................. 0 26%
Shouldere, lb.....................................  0 26% O II

Freeh Beef—from Steere end Helfere—
Hind quartern, lb............................  0 14 0 24
Front quart*re. lb............................ 0 10 0 II
Whole earcaee, good grade, lb. 0 11 0 18

Mutton—
Choice, lb...................    0 16

Lambs—
Choice, 80-46 lba., lb................................... 0 28

Butter Market Steady
Winnipeg. ....... .

BUTTER.—Creamery butter is in 
good demand and prices are holding 
steady.
BUTTER—

Creamery, beet table grade.............. 0 60
Dairy, beat table grade............................ I 60
Margarine ........................................ 0 17 0 89

Smoked Ham Lower
Winnipeg. ---------

PROVISIONS.—Smoked ham has de
clined and is now quoted at 44% cents 
per pound. Boneless ham, which was 
selling at 60%, is now quoted at 48% 
cents. The demand for smoked hams con
tinues good. Bacon is still reported to be 
scarce and prices remain unchanged.

I to 10 lba., per lb. ............................. 9 44%

16 to 20 lbe, per lb.............................................. 0 42%
Boneless, 8 t# 16 lb»., per lb.................... 0 48%
Skinned, 14 to 18 lbe., per lb.................... 0 46%

Do., 18 to 22 lbe., per lb.......................... 0 44
BACON—

Backs, 6 to 12 lba., smoked...................... 0 66
Do., 12 to 16 lbs., smoked...................... 0 64
Do., 10 to 14 lbe., skinned end

peamealed ......... ............................... 0 68 %
Do., 4 to 10 lbe., sliced........................ 0 66

Cottage rolls, boneless............................. 0 41%

Lard and Shortening Easier
Winnipeg. ■ ...—

LARD.—Lard and shortening have 
shown a decided drop in prices. Lard 
is now quoted at 28% cents per pound, 
and shortening 19 cents.
Pure Lard, No. 1, quality, per lb............. 0 28%

(In tierces of 400 pounds.)
Do., wooden pall», 20-lb. pails ......... 6 30

Shortening, wooden pails, 20-lb.
pails per pall .............................................. 4 80

Shortening, tierces of 400 lbe., per
lb........................................................................... 0 19

Egg Market Firm
Winnipeg. ■ ■

EGGS.—The egg market continues 
firm and practically all orders are being 
filled from cold storage stocks. Very 
few fresh country eggs are arriving. 
Farm eggs are now quoted at 70 cents 
per dosen, with candled eggs at 63 cents.

Cheese Market Unchanged
Winnipeg. —

CHEESE.—The cheese market is 
quiet with quotations holding at 29% 
to 31 cents.

Poultry Market Active
POULTRY.—Receipts of all poultry 

have been heavy daring the week and 
the demand is exceptionally good.

Fresh White Fish Arrive
Winnipeg. ----------

FISH.—Several shipments of fresh 
whitefish and halibut have arrived on 
the market. It is expected that higher 
prices will be in evidence very shortly 
on smoked baddies and fillets. Sevend 
lines of fresh frozen fish have shown a 
slight decline during the week. Salt 
Holland herring has declined 16 cents 
per pail and are now quoted *t $1.16 to 
$1.26.

FRESH FROZEN FISH
Black Cod, lb................................................... » 12%
Brills, lb. .......................................................... 6 08%
Herring, Lake Superior, 109-lb

sacks, new stock..........................................
Halibut, chicken, cases 800 lbe................. 0 16%

Do., broken cases ................................. 0 16%
Jaekftsh, dressed ................................. .... 0 10
Pickerel, ease lots ....................................... 0 18
Salmon—

Coboe, In full boues, 260 lbe................. 0 20
Do., in broken cases...................... 0 21

Red Spring, In full boues .................... 0 24%
Do., broken cases ................................. 0 26%

Soles .................................................................... 0 08%
Baby Whites or Tull bee. .......................... 0 09%
Whiteflsh. dressed, case lota.................... 9 17

Do., broken cases ..................................... 9 18
SMOKED FISH

Bloaters, Eastern National, cnee .... 3 66
Do.. Western, 20-lb. boues, box ........................

Meddles, 10-lb. eases, h. ............................. 0 18
Do.. In 16-lb. eases, lb. ........................ 9 16

Kippers. East Net.. 20 count, per
count .....................................................  8 85

Do.. Western, 29-lb. boue», box 1 25
Fillets, 16-lb. baxee. lb ............................. 0 19

SALT FISH ...................................
Stank Cod. Is. Seely's, lb.............................................
Acadia Strip Cod, 19-lb. boxes, lb..............................
Acadia Cod, 12-ts. wood boxes, lb..............................

Do., 29-1». tablets, lb....................................................
Holland Herring. Milkers. 9-Ib.

palls, per pell ..................................... 1 16
Do., mixed. 9-Ib. palls, per pall .... 1 16

Labrador herrings. 196-lb. bbls.. ■
per bbi.............................................................................14 09 14 25
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With the approach of the

Christmas Season
You Should Feature Prominently

DAVIES’

^=Mince Meat=
With the prevailing high cost of dried fruits and 
spices the housewife will hesitate before mak
ing her own Mince Meat this year. She will be 
more than likely to buy prepared Mince Meat.

Davies’ Mince Meat is made from selected 
apples, dried fruit, spices, suet and other pure 
ingredients, and it has all the rich, delicious, 
fruity flavor of real home-made Mince Meat.

A real quality line, that can be featured all 
through the winter—beginning from now on. 
Let us ship you a tryout order.

Write u» for price*, or ask our 
salesman the next time he calls.

Toronto
: ONTREAL HAMILTON
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Fish Foods
With^the Smack of the Sea 

in Them
From the depths of the Atlantic come these delightful little sea foods 
to the counters and shelves of the Canadian grocery trade, later to be 
included in the order of every good housewife who appreciates quality
at its very best. , . n
When you open up a case of Connors Bros. Brunswick Brand you can 
rest assured that every can in that case is filled with as toothsome and 
well-flavored a sea food as careful selection and scientific processing 
can produce. And when you offer a customer a can of Brunswick Brand 
Sea Foods, you know that its quality is certain to satisfy her and to 
bring her back for more. You know the various lin-«. do you not? 
Check off here any particular ones you are short of:

■A Oil Sardines 
% Mustard Sardines 
Finnan Baddies 

(Round tins)

Kippered Herring 
Herrings in Tomato Sauce 
Clams

Connors Bros., Limit
BLACK'S HARBOR, N.B.

7

^
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Food Products Which Promote Sales

ROSBBRAND
■'■W; ' ’

The purveyor who supplies pure foods which are beyond com
parison for quality and flavor is bound to increase his better 
class of trade.
Rose Brand are those pure foods.
Their wholesome richness and delicate appetite-tempting flavors 
is due to the fact that they are the choicest of selected foods, 
skilfully prepared under ideal and scrupulously sanitary con
ditions.
Rose Brand products-never disappoint. Each sale makes and 
retains a customer.
Our national advertising campaign now .running in dailies, 
weeklies and magazines is creating a public demand for these 
superior pure foods. Capitalize it. Display Rose Brand products 
prominently. Sales will assuredly follow.
The show cards, window trims, hangers, folders, etc., which 
have been produced for the benefit of our purveyors, are strik
ingly handsome, beautifully colored pieces that have an almost 
irresistible appeal. Merchants can use them to great advantage 
in improving their food department and special display.
Sent free on request—postpaid.

CANADIAN PACKING COMPANY LIMITED
TORONTO, ONTARIO

BRANCHES: PACKING HOUSES:
Fart William Sudbury Brantford Toronto

Sydney, NJ5. Charlottetown, P.E.I. Peter boro Montreal
Winnipef, Man. Hull
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“The Greatest Seller of Its Kind in the World”
MORRIS & COMPANY, Chicago, U.S.A.

CANADIAN DISTRIBUTORS:
THE BOWES COMPANY, LTD. JAS. DALRYMPLE & SON

Toronto and Ontario Montreal and
Winnipeg and Manitoba Province of Quebec

The W orld’s Finest V inegar 
Product

Brewed from choice barley malt, 
clarified and aged after the manner of 
the best wines, Heinz Malt Vinegar has 
a natural golden-brown color and 
delicious aromatic flavor not found in any 
other vinegar. In 16 oz. and 32 oz. 
bottles.

H. J. HEINZ COMPANY
Pittsburgh Toronto Montreal

Little Selling Effort

iâuREAL APPÇTI
>r z>i /

§aiad|

dressing

EWJeffrçss^Itp

will, we feel 
sure, be re
quired for the 
selling of “Mer- 
ome” Salad 
Dressing. Its 
satisfying quali
ties as an aid to 
delicious Ash 
and all kinds of 
meats, entrees 
has given it a 
A rat place for 
proAtable re
turns.
Our OLIVE 
BUTTER is also 
recognised as a 
brisk, steady 
seller and a 
daily prominent 
display should 
bring regular 
proAts. Made 
from selected 
«Dices, Olives, 
Pimento and 
Malt Vinegar.

E.W. Jeffresi
limited

WeBwiO* Cask
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QUAKER
BRAND

Quaker Brand canned fruits 
and vegetable» are the choic
est products of the fertile 
valleys of British Columbia.
Canneries are located at 
strategic points throughout 
the Province In the centres of 
each district where certain 
fruits or vegetables reach 
their highest perfection.
In stocking Quaker Brand 
you offer your customer the 
best canned goods Canada 
can produce.

Dominion Conners B. C Ltd.
•MB IH-JOfc.: », S.C.

Cramptons Pepper
Stone-ground

(Sold only in dainty tins.)

FINE
FLAVOUR

CRAMPTONS
PEPPER RICH

AROMA

This is the genuine, old-fashioned Stone-Ground 
Pepper of the highest quality.
It is packed in a distinctive and very attractive 
manner for the household in three sizes of tins. 
Small, dainty tins with dredger tops, holding about 
1 ox.—a most popular size; also large tins with 
plain tops, holding 2 oz. and 4 os. It is an easily 
handled commodity, with a quick and ready sale. 
Address your inquiry to your usual wholesaler 
or direct to

JOHN CRAMPTON & CO„ Ltd.
5s<m Wlhri •nJ hthr,

MANCHESTER ENGLAND
E*td. ie«e

TRADE MARK

Schneider’s 
Guaranteed Bacon

Never fails to make good in a big 
way. If it doesn’t, just send it back to 
us. That’s a fair and safe agreement 
for both of us. The profits on 
Schneider products are very attrac
tive and the satisfaction that they win 
makes selling them a pleasure.

Schneider’s 
“Pure Meat” Sausage

is made from only the best of meat with 
just the right amount of seasoning to 
give them an exquisite “want more’' 
flavor that spells steady repeat orders. 
All Schneider Products are guaranteed 
and they offer a good profit margin. 
Try a sample order.

J. M. Schneider & Son, Ltd.
KITCHENER, ONTARIO

Drop us « Cord for Sausage and Smoked Moat Quotations. 
Satisfaction guaranteed on all mail or dare.
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rape
CANADA

GUARANTEED ABSOLUTELY PURE
Pride of Canada

Pure Maple Syrup
HOW ABOUT YOUR STOCK FOR THE XMAS TRADE?
REPRESENTATIVES: W. L. Mackenzie A Co., Limited, Winnipeg, Regina, Saskatoon, Calgary and Edmon
ton: Oppenheimer Bros., Limited, Vancouver, B. C.; S. H. P. Mackenzie 6 Co., 33 Yonge St., Toronto, Can.; 
J. W. Gorham A Co., Halifax, N.S.

MAPLE TREE PRODUCERS ASSOCIATION, LIMITED
OFFICES i 58 WELLINGTON ST. W., MONTREAL, CANADA

Have No Hesitation
in choosing

‘Bluenose’ Butter
It always opens up in excellent shape, 
and its quality and flavor are remark
ably fine. Taste “Bluenose” yourself I 
Then you’ll feel more enthusiastic about 
it. Order from your grocer.

SOLE PACKERS

SMITH A PROCTOR : HALIFAX. N.S.

SMITH
AND

PROCTOR
SOLE PACKERS

Halifax - N.S.

Old English Xmas Pudding <BMÔïï<ù,nd
MINCEMEAT SAUSAGES m kind.)
LEMON CURD PIES (’Genuine Melton Mowbray.)

Price Lists and further Particulara t—

Tebbutt & Co.
London OMcoo: ••Established upwards of a Century.’’
45, Chancery Lane, London, W.C. 2.
A. C. Chapman, 93 Dur ocher St., Montreal Tile Wofkîj MdtOll Mowbf&y •

Wholesalers and Jobbers in All Parts of Canada
NOW

is the time to place your orders for National Fly Catcher product 
Prices the same with usual discount

MAIL YOUR ORDERS AT ONCE FIRST IN FIRST SERVED

The National Fly Catcher Co., Limited
1598 Delorimier Avenue, MONTREAL
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SAMUEL DOBREE 
& SONS

LONDON
ENGLAND

ESTABLISHED 17th CENTURY

GROWERS AND PRODUCERS
OF

SUGAR—MOLASSES 
—COCOA

IMPORTERS AND EXPORTERS

BRANCHES IN ALL PARTS
OF THE CIVILIZED WORLD ’

CANADIAN BRANCH 
UPPER WATER STREET 

HALIFAX, N.S.

DWIGHTS

Bak i no sodA

Cow
Brand
Baking
Soda

Canadian house
wives have confi
dence in Cow 
Brand Baking 
Soda becàuse they 
have learned that 
its great strength 
and purity always 
assure them of 
successful results 
in all their baking 
operations.
In every test, Cow 
Brand Baking Soda 
has proven its su
periority, and its 
great strength 
makes it the most 
economical baking 
soda on the mar
ket.

Church & Dwight, Limited
MONTREAL

Made from the very best materials 
and by skilled workmen.
These are two of the most popular 
sellers we have, and we have other 
quality lines to select from.

Wm. Cane & Sons Co., Ltd.
Newmarket, Ont.

inrt Whaler* l* Grocer in Cmttm 
derd Hum. Order through .

* locks therm et* 
Wheteemler.

Y & S
STICK LICORICE

in 10c Cartons

Everything in Licorice for ail 
Industries using

LICORICE
in any form.

Mede in Cenedm by

National Licorice Company
MONTREAL

Catalogue mi Pries List so Aygits Hsu.
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in
Srniafop

ïüiilr

42* •*.

Vin Tonic

Sanator
a genuine Tonic for

Invalids
Known the World over

Send your orders 
direct to

Nap. Morrissette
18 Cartier Square

MONTREAL

BAGS
AND COTTON LINERS

The Highest Prices Paid
for Jute Sugar Bags and Cotton Liners 
—in large or small quantities. Just 
gather them together to-day before you 
forget—and send to us.

Scientific Reclamation of Commercial Waate

E-PUUAH
6 Maud Street, Toronto

—................—11

For Your Xmas Trade 
It Pays to Feature 

Marsh’s Grape Juice

Unfermented Wines
Marsh’» Grape Jake 
and Unfermented 
Wines will play a big 
part in all Xmas and 
New Year Social Func
tions and dinners, and 
grocers who properly 
feature these refresh
ing beverages will find 
their sales far exceed 
their highest expecta
tions. To the grocers 
who were wise enough 
to feature them in 
their holiday displays 
last season we need not 
suggest that they do 
so again, but to those 
merchants who have 
never displayed them 
prominently during 
this season we would 
urge you to cash In 
on this ready-made 
demand. The profits 
will handsomely re
ward you.

The Marsh Grape 
Juke Company

NIAGARA FALLS - ONT.
Agent* for Ontario. Quebec end 

Maritime Provinces
The McLaren Imperial Cheese

;h Grape

.nd Montreal

imam

SPRMTS
Meat-Fibrine Dog Cakes and 
Puppy Biscuits are the daily 
menu of millions of dogs the 
world over.
Why not be “The Canine Cater
er” for your town? Ask your job
ber or write for samples, prices 
and supplies to:—

F. W. KENDRICK & CO.
313 Carter Cotton Buildings, Vancouver 

or
HUGHES A CO.

109 Place d’Youville, Montreal

Spratt'a Patent Limited
24-5 Fen church Street, London, E. C. 3, England

m
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'g±^ CURRANTS
Selling our Currants you multiply your connections.
The Guaranteed sound, free from rain-damage, clean and sweetest “Philippou Cur
rants” give you the greatest profit and ensure the greatest degree of satisfaction to 
your customers.
Ask for our different Brands and see that our name is on the packages.

D. D. PHILIPPOU, Exporter of all Greek Products, PATRAS, GREECE
Actio* agente are wanted to all market« of Canada

For Your Christmas Trade
Our Warehouse is now filled to the doors 
with Freeh New Arrival» ready for our
Xmag Trade.

New California Navels
Bright, Clmmn mnd Juicy

New Malaga and Red Emperor Grapes
Crimp mnd Tempting

Washington Box Apples
Bed mnd Lumcioum. All Siam» and Vmrlmtimm

Also-
New Dates, Nuts, Figs, Raisins, Honey, 
etc., and a Fresh New Line of the popular
5 lb. Boxes Bulk Chocolates, Chocolate Bars, 
Krackley Nut, Gum, etc., to complete your 
order.
Ask for our Weekly Bulletin. Mailed 
free on request.

Quality and Prompt Service.
The House of Quality.

Hugh Walker & Son, Ltd.
Eetabliehad litl

Guelph Ontario

rip MR. GROCER
Sw HAVE YOU SEEN

Ufa But. OUR

* BIG NEW PACKAGE?

20 oz.

Sweet Mixed Pickles
A BIG SELLER

AT A POPULAR PRICE

See Our Agents or Write Direct

TRADE SUNDRIES, LTD.
CLARK STREET, MONTREAL

All foreign and domestic 
fruits, also fresh Georgian 
Bay trout.

LEMON BROS.
OWEN SOUND - - ONTARIO

TEA LEAD
(See# Incurrodiblm)

Buy “PRIDE OF THE ISLAND” Brand
as extensively used for years past by most 
of the leading packers of Tea in Canada.

Island Lead Mills, Ltd.

Tel. Addreuo: "Laminated," London. LIMKHOU8R 
A.B.C. Codes need, 4th ft 5th BdttioM. LONDON. B*

Hsflad
HUGH LAMBS * CO, TORONTOCaaaAJai Ifoki J. HUNTTB WHITS. BT. JOHN, NJL
CHCtL T. GORDON, MONTBHAL.
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Shirriffij
scotch •hand!

MARMALADE

!)

gpillM
Y ou can sell more— ^himffs

IV/f ARMALADE is NOT a breakfast preserve 
1 A only—it is good at any meal.
A suggestion of some uncommon uses of 
ShirrifTs Marmalades would result in a big 
increase in sales for you. Tell your customers 

that marmalade will make most de
lightful sandwiches for school 
lunches—that almost any good 
cook-book gives recipes for an in
expensive and delicious dessert 
known as marmalade (or amber) 
pie—that marmalade itself is an 
appetizing after-supper dainty— 
And that they cannot find a tastier, 
purer marmalade for any of these 
purposes than ShirrifTs.
Imperial Extract 

Company
Toronto, Canada

Stock ShirrifTs Marmalade 
—there is always a demand 
for it, and you can quickly 
increase that demand by 
suggestions.

HToIdjrKltehU^a Co., Limited 

Toronto mi Montreal

y or these

Shirriff’s
MARMALADE

You can always depend on
Malcolm Milk Products

to win satisfaction, repeat orders and excellent 
profits through their superior quality and 
purity. Malcolm “all Canadian” lines are 
processed from the pure, rich milk of care
fully inspected"cattle and sealed in attractively 
labelled containers. Judged by past sales 
records they’re sellers of the highest degree.
It will pay you to specify Malcolm’s next time 
you order.

The Malcolm Condensing Co., Ltd. 
St. George, Ontario
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Manufacturers of
^ The Barr Account Register

<1 renton,(!)nl.
Mr. RETAIL MERCHANT: Would You Like to Employ an Expert

Bookkeeper at $10.00 a Month?
Without any further trouble on your part than making out your sales slip when your cus

tomer makes a purchase, would you like this bookkeeper—
I. To give your customer, with each purchase, without offending him, a statement of the

full amount he owes you to date?
II. When a customer wishes to pay his account it gives you, within 30 seconds, a com

plete statement showing every item purchased?
III. To make you out a yearly statement of your affairs to conform to the requirements of

the Dominion Income Tax Act within three hours after you have taken stock ?
IV. After 16 months to continue to give you this service for nothing as long as you remain

in business?
Write ue and let us demonstrate.

227-231 McDermot Avenue, Winnipeg, Man.
That is what the Barr Register will do. 

GEORGE LANE, Western Representative

Plenty of Eno's Now!
Have you stocked your supply of the best-selling proprietary in Canada ?
All live wholesalers and 90% of the retailers have large stocks to-day. This was 
not true during war-days when some dealers, in an honest attempt to meet their 

customers’ demands, tried to sell substitutes, which, of course, 
hurt their trade and reputation for quality. Happily a few wise 
wholesalers always appreciated the fact that

ENOVsai't
was the great seller, ami when they could get it they pushed its sale.
In conclusion—a word to the wise is sufficient—Keep 
a large stock of the Salt that outsells all other Salts,
Salines and so-called Health Salts in the world—
END’S FRUIT SALT.

J. C. ENO, Ltd., “Frult*S«m’*Works, LONDON, England 

Sole Agmnte
HAROLD F. RITCHIE & CO.. Limited 
New York TORONTO Sydney

c;'.i ii- -i t

""yvm \

Sa i r

V*
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A Good Display Means 
Handsome Profits

Grocers everywhere find Brodie and Harvie’s XXX 
a good flour to sell—a flour that never varies in qual
ity—a flour that will live up to your highest recom
mendation.

Other grocers have found that a Brodie XXX Flour 
Window handsomely rewarded their extra efforts. It 
will do the same for you. Why not try it?

Order from your wholesaler.,

Brodie & Harvie, Limited - Bleury St, Montread
Ontario Repratentativas : Quebec Repreientatioat :

Chadwick & Co., 34 Duke St., Toronto J. B. Renaud & Cie., Inc., Quebec

SHOW
CASES

STORE
FITTINGS

MERCHANTS
ONTARIO AND QUEBEC PROVINCES

Are you in need of up-to-date Store Fixtures, Showcases, Counters, etc. ? 
We can supply anything you need in above line. Satisfaction guaranteed. 
Write us.

MESSRS. CLEMENT MEUNIER & CIE
Maison Française Fondée en 1913 190 Boulevard Pie IX, Montreal
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Here ai As^8atvW
Sfsbj£tis(y*s',n

s.a'C,L consumer-

Snappy 
i\xe ^ .eU to 
t>o 6» 
not 
thevft

be tT ‘ ” vo» ca \“wVtllvSxoôy- 8locV
•d to o'erir=*is»£

DOMINION SALT CO LIMITED 
SARNIA ONT

priee *frit aei Ml Mam
DOMINION SALT CO., SARNIA, Canada

KING OSCAR
BRAND SARDINES

A high-grade line of 
Sardines that you can 
offer your best class 
of trade with pride. 
They’re packed from 
the finest, carefully 
selected, Norwegian- 
caught Sardines in 
pure olive oil, and 
their exceptional 
flavor and quality 
will invariably win 
approval and repeat 
orders.
Feature “King Oscar” 
Sardines during the 
social season. Their 
many uses in prepar
ing dainty sandwiches 
for afternoon teas, 
etc., will make them 
excellent sellers.
Order a supply from 
your wholesaler.

CmruulimnjAgmtt t

JohnW. Bickle &’Greening
Hamilton Ontario

QUOTATIONS FOR 
PROPRIETARY. ARTICLES

SPACE IN THIS DEPARTMENT IS $2.20 
PER INCH EACH INSERTION PER YEAR

BORDEN MILE CO.. LTD..
180 St. Peal St. West. 

Montreal. Can.
CONDENSED MILE 
Terms—Net *0 days.

Eagle Brand, each « cans.. Il I H 
Reindeer Brand, cash « sans IS M 
BOrer Cow, each 48 earn.... 11 M 
Gold Seat Parity, es. « sans 11 » 
Mayflower Brand, seek 48 dans 11 M 
On llanga Ctarer Brand, eeeh

« cans ..................................  10 H
EVAPORATED MILE 

It Charles Brand, Metal, eeeh
14 earn..................................... IT 10

Jersey Brand. Hotel, eeeh «
earn .............................................t 00

81 Charles Bras 4. taB. ea* «
cans ............................................. 0 00

Jersey Brand. taB. eeeh «
sens ............................................. 0 00

Peerless Brand, tall, eneh «
sans ............................................. 0 00

St. Charles Brand, Fhmity, «
sane ............................................. 1 00

Jersey Brand, Family, sash 40
sane ............................................. 1 00

Psarlaaa Bread, PaaaOy, eeeh 40

St. Chart* Brand. email. eeeh
ta sans .......................................S 10

J «nay Bread, small. eeeh «
cans .............................................0 TO

Pwrleaa Brand. amat. anah 40
cans .............................................0 TO

CONDENSED COFFEE 
Reindeer Brand, large, eeeh M

sens .............................................IS 00
Reindeer Brand, email, eaah «

Sana............................................  I 00
Coma. Bain deer Brand, large.

eeah 04 anna .............................. 0 04
Bain deer Brand, email. « earn I 00 

W. B. BROWNE * CO.
To re ate. Ontario 

Whoa Isold Breakfast Cereal 
Paekagea. 10-aa.. I dan ta

ease, par aaaa ....................  *0 00
•0-lb. Jeta bags, per bag ... I 00 
10-fc. Jets hags, w#h Si 

m-B>. printed paper hags 
enclosed, par hag ... .... • M

Mb. tins. 1 doa. la ea*.......... 1 II
HAURT HORNE A CO. 

Toron ta, Ont.

Cooker Brand Peas (0 flea.
la ease) .................................. « SO

Cooker Brand Popping Corn 
(I dee. In earn) ......... 4 M

THE CANADA STABCH CO., LTD. 
Manufacturers of the

Bdwardsberg B 
Laundry

Boxes—
40-lh. Canada Laundry.......... 00 i
100-lb. kegs. No. 1 white.. 0 Ilk 
200-lb bbls.. No. 1 white.. I 10k 
40-lb. Edwards bury 8 fiver

Glow 1-lb. ehromo pkga. 0 11% 
40-lb. Benson's Enamel (sold

water), par ease.................4 10
Celluloid, 41 cartons, case... 4 TO 

Culinary Staiah 
4 Ibe. W. T. Benson * Co.'»

Challenge Corn .................I 10
(Prie* ta Maritbne Provinces lie 

par ease higher.)
10 the. Casco Beflned Potato

Fleer, 1-lb. pkga. .......... I 11
(M-fc. box* %e high*, except 

potato fleer.) 
CULINARY STARCHES 

40 ha. Beneon'e Celebrated 
Prepared Cara. 1 h^ per
1b. ...................................  0 11%

40 Ibe. Canada Cera Staiah.
. Vs* Pjjky. >w> •• • 1»

40 he. Cha Haags Cara
fltareh. 1 lb r"‘-Q-

per lb..................................0 10
40 lbs. Argo Corn Starch,

1 ». packag*.................. 0 10
40 lbs. Caseo Refined Po

tato Ftaar, 1 lb pkya.,
per lb..................................... • 11

(10-lb box* %e high*, except 
Potato Floor)

ULY WHITE CORN SYRUP 
î-lb Una, t doa. in an*. ...01 11
5- lb tine, I doa. in an*.... 1 II 
10-h. tins. % doe. in an*... 0 SO
ta-lb. Una. % doe. in ea*. I 00
Bartels, about TOO hu........... I 01
Half barrels, about ISO Ibe.. I 01% 
CfcOWN BRAND CORN SYBUP 

2-lb tine, 1 doe. in ea*___Il M
6- lb tine, 1 doa. In ea*.... 0 tl 
10-lb tine. % doa. In earn... 0 00

(I, 10 and to-lb tine 
bandies.)

GELATIN .
Cox’s Instant ,Pewd*ad 

Una (Mb •*»>. P* dan... # 
MAGOR, SON * OG_ MM. 

INFANTE* FOOD 
Robinow's Patent 1

t-h. ......................
V h................... .

R .blnecn'a Patent
1-lb ....................................................

•*.-».......................................................
CANADIAN MILK PRODUCTS. 

LIMITED

I os. tiaa, 4________
10 an. tins. « doa. per 
10 Ik tins, 0 tins p* «

OO LACAN'S OB 
MUETARD

P* dan. tine
Sfr' ÎÜ ....................WiM.F ep eeeeeaeaea oonoae
D.C.P.- 1-lb ....................................

It-»................................
P* Jar

Durham. 1-lb Jar, eeeh..................
Durham. 44b Jar. eeeh.................

BLUB
*>•> „•» Oxford, per lb.............. 0 IV
In came, IS lS4b bus. to an* 4 *1 

NUGGWT POLASHBS

•awwna
lag. neb .................................01 SI

Dee.
White . lean* (liquid) ...........OS 00
Card Oatflta — Black. The.

Toney Bad. Daih Brews .. 4 00 
Mata) OalBta — Blank Tha, 

Ton* Red. Darh Brown... 1 00 
IMPERIAL TOBACCO OO. OF 

CANADA. LIMITED
Blaek Watak 10b Ik............ 01 M
Bohb Its ...........................  1 10
Correa*. 10» .......................... 1 IS
Stag Bur, 0b heuob 0 h. .. 1 01
Pay Roll, thick hare .............. 1 00
Pay Rail, plage. 10b 04k %
Shaasaoah. Ob' ' %' wk.',' ' it

.M «a*.. r»b>T:.„. I S«

...............  IN
tiaa. 0b

................ I 04
%b %b

....................1 M
, t Mb........ It
,o hb......... i m

—_—r - — MMO....... t I

***••» B *6v o u a •• a so o a •• 1 SB
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If you have been disappointed
because your order for the new 55 cent BROWN LABEL has 
not arrived, WE APOLOGIZE.

After all, we are only human
and for the past 3 weeks we have been simply deluged with 
orders. We are playing no favorites and are doing our best to 
ship everything in rotation.

Last week we shipped out 
171,619 pounds

SALADA
P.S.—Do not part with your old priced Brown label until you receive the new, and, if you have not already sent in'your order 

at the new price, low no further tfme if you would reap the full benefit of the increasing demand.

QVvHs

i
3SEE DIBKTKXti iNSidt

PRICE 35 CENTS 
NO CURE NO PAY■n

CMEM13T3G
HT* OP TNE mu MMEtMS
LEBOOftTO PV

■Outsccl

108
NOX A COLD

For 20 years this remedy has been recognized as 
CANADA’S BEST COUGH MEDICINE

Guaranteed to help the worst Cough or Cold. For Bron
chitis, Sore Throat, Quinsy, it has no equal

EVERY GROCERY STORE
can'sell this line and make an excellent profit

Repreaentativea ivented in every Province 
Write ua for thia Attractive Agency

THE SCOBELL DRUG CO., UMITED
91-93 Youville Square Montreal
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Think About Your 
Oil Room

Think of the many minutes you lose fn a day, Hand
ling gasoline and oil, minutes you could save by 
the use of up-to-date equipment.
Has each sale made actually paid you a profit, or 
have the profits gone glimmering, because of over- 
measure, oil spilled or lost through leakage and 
evaporation and too much time spent in handling?

60$&Kr

OIL STORAGE OUTFIT
will put your oil business on a dean profitable baaia. It is 
leak and evaporation proof, accurate, convenient, absolutely 
dean and attractive and a great time sever. It will sell 
more oil with less effort. No loss of any kind. No odor.

LET US SEND YOU LITERATURE 
PROVING OUR CLAIMS

S. F. BOWSER CO., LIMITED
66-67 Fraser Ave.

Smkt O0itti in All Cmltu
- TORONTO, ONT.

[if eiRop

iOUDRON J
vhuils OB ?

XEDEHOKUt f

Syrup of Tar
jttOLfV&t OIL

nsttissst111

Its Efficiency Will D•im st Sales

Through the excellent curative properties it 
possesses your dustomers will be entirely satis
fied with Mathieu’s Syrup of Tar and Cod Liver 
Oil. It affords relief for those suffering from 
Influenza, La Grippe, etc.—at the same time its 
excellent tonic properties build up the system. 
Where there is a demand, steady sales are sure 
to be made.

Order a supply to-day.

J. L. MATHIEU GO.
PROPRIETORS

SHERBROOKE - QUEBEC
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%
ttiaCK

FLAVOR & FRAGRANCE
SATISFACTION & ECONOMY

Your Customers Will Find Them All in Chase 
ék Sanborn’s High-Grade Package Teas.

CHASE & SANBORN MONTREAL

^ghiSHED,

1770 1920
By Royal Appointment

vtir before

5*t»o»b

1770

The NEW Shoe Polish 
with the fine OLD name

DAY & MARTIN
(Day & Martin, Ltd., London.)

“ The House with a History.”

Write for sample and prices of Day & Martin’s Wax Shoe 
Polish in the tin with the tab to—

HARGREAVES (BROS.) CANADA, LTD.,
24, Wellington Street West,

TORONTO

1920
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The Sarnia Paper Box Co.
Sarnia, Ont.
Manufacturers of

Ice Cream, Butter and Egg Cartons
Also

Handy Paraffin Containers
Suitsble*for^SsltedAFish, Mincemeat, Oyster», Pickles, Etc. 

Three reasons for buying "Sarnia” Boxes:
I. Quality 

II. Service 
III. Prompt Delivery

YOU CAN'T DO BETTER ANYWHERE

Sixty-Five Years’ Experience
When you buy s Taylor Safe you get the benefit of our 
65 years' experience in Safe building.
A Taylor Safe represents the most advanced scientific 
methods of fire construction.
It provides a repository—for your documents and other 
valuables—that resists the hottest fire and greatest fall.

Taylor Safea are made in 40 different alaea.
Write far e am tm tiens en Taylor Safes 

end Steel CeUssets

J. & J. TAYLOR LIMITED
TORONTO SAFE WORKS 

TORONTO - ONTARIO 
Owe*». MONTREAL WINNIPEG VANCOUVER

THE COWAN CO- LTD- 
Sterling lee* Toronto, Ont.

COCOA AND CHOCOLATE 
COCOA

Perfeedoo Coeoe. Ifae., 1 end •
doe. in boat, per doe............. M M

Perfection. V-Bk. tine, den... 1 1* 
Perfection, fc*. tins. doe... S S*
Perfection. Ids else, dee.......... 1 ft
Perfection. «-B>. tins, per fc, * H 
Empire Breakfast Coses. H- 

Ib. Jam. 1 end t dee. In boa
doe. ........................................ » te

Soluble Cocoa Mixture (owes», 
ened), I and lMk tine, per 
lb. ............................................ # M

UNSWEETENED CHOCOLATE
Supreme Chocolate, lt-Ib.

boxee. per lb. ...................... • «1
Supreme Cfcoeotat* 10e alee.

1 do», in boa, per bos....*. * IS 
Perfection Chocolate, lie else,

t doe. in box. per box__ ft#

SWEET CHOCOLAT*
_ Per».
Eagle Choeotate. <4 a, Mb.

boxee ......................................... # M
Eagle Chocolate, tt* S-IV 

boxee, IS boxee In earn.... if 
DiamondI Chocolat». tt* I and

it-», boxee. 144 Ibe. hi eeae » tt 
Diamond Oioeolate. la. t and 

lt-ih. boxes, 144 lbs. in earn t M 
Diamond Crown Chocolate. U 

cakes In box............................. 1 tt

CHOCOLATE CONFECTIONS 
Maple Buds. t-lb. boxee, tt

boxes hi earn, per »...........  SO 41
Milk MedaWona. Mb. has*.

SO boxas In ease, per ».... 0 40 
Lunch Bam. Mb. boxes, SO

boxes In ease, per ».............  0 40
Coffee Drape. S-lb. boxes. SO

boxee In ease, par ».............. 0 40
Chocolat» Tulips. 6-lb. boxes,

SO boxes In ease, per ». ... 0 40
Milk Croquette», S-tb. boxes. 0 40 
Ne. 1 MIDt Wafers, t-lb. boxee,

SO boxee in ease, per ». ... 0 4S 
Chocolate Beane, Mb. boxes,

SO boxee In ease, par ».... 0 40 
Chocolate Emblems, Mb. hexes,

»S boxes In ease, per ».... 0U 
Ne. t MHt Wafers. Mb. h»».

St boxes in eeae. per »... 0 41 
No. 1 Vanilla Wafers, S-lbAox,

SO boxee In ease, per »___ 0 46
No. 1 Milk Wafers. Mb. boxee.

SO boxas ta ease, per ». .. 0 it 
Nonpareil Wafers, S-lb. boxee.

•• hares «■ «me, » ........ t 46
CheeoUte Cluster. S-lb. boxes.

SO boxes in ease, per »... 0 00
Crystallised «near. S-» boxes.

SO boxee In earn, per ».. 0 SO

NUT MILK CHOCOLATE, ETC.
Net Milk Choeplate. %s. 

wrapped. 4-lb. box, M boxes
in case, per box.................... f si

Set Milk Chocolate. tt* 
wrapped. 4-». box. S4 bcu.

_ In earn, per box.................... * SO
Fruit sad Net or Nut Milk 

Ctloeoleta, ke- unwrapped.
*-»■ box. I dir. to sake. 14

..boxes to ease. » ................ s 47
Net MOk^ ChoeoUtee. la.

peeked » eeJuT” tm^*t4
raxes te ease, aer box..........  1 4t

Fra It and Nat Milk Chemin»
^aehm. t -k-TbS:

FJStfcsr?.tTnkps^tai.
afu&z -....................

Assorted Ne» per »........ t 41
RUhi Mittr Ohoeoist» States 

ter » ....................................  t 47

v MISCELLANEOUS

Maple Beds, fancy. 1 », tt
doe. in box, per do*.......... S IS

Meade Beds, ferny. tt ». 1
da* in box. per do* ........  t St

Assorted Chocolate, 1 ft- H
do* in bee. per do*..........  t tt

Assisted Chocolate. tt ft- 1
do* in box. per do* ...... t tt

OhmotaSe Ginger. tt ». 1 
do* In box. par do*. 4 M

 ̂ 4M

Aettae Service Choeoleto. Vk*
44k box. 14 boxee in me*
per box .................................. 1 tt

Trtmn* Choeola» 14* «-» 
boxa* tt booms In ma* par
hoe ....................... S M

boeolat* tt-».
4 ft*. St beam in

oar box ........................ * •*
Cant Sttoks, tt gr. 
Hr. b «me. ter ^ ^

MM? ifûk Cbôêôtatê Stick».
i ta earn............  t It

M H 

t M 

t M 

t St 

t M 

t St 

t tt

; Net Bar* 14 ta box. 
xaa In mm. per hex..

_______ Nat Bar* 14 ta box.
M boxee ta aaa* per box.. 

Ginger Bai* 14 ta box. M
boxes ta ease, per box-----

Mt Bar* 14 ta box.
boxes in eue* par box. 

Aattae Barrios Bam. 14 ta b 
M boxee ta ma* par bon 

Victory Bas* *4 ta box.
boxas ta am* par box. 

Onus's Dessert Bar* S4 
boa. M boxee ta me* *x 

Basai MDk Chocolate Bar* 
in box. M ‘

M

Royal Mlik Cake* 14 In boa.
M boxee In eeee, per box.. 

Cream Bar* 24 ta box. M
boxas ta cm 
Wa peek a 

i of bar»

t St 

1 M

W. K. KELLOGG CEREAL

The WaxtHa Une 
Kellogg'» Tt estel Com Flakes 4 It
eyr"to4.°"e~ s te
Keliogg^e th redded Kl__ iitlii « M

Kelloeg’e Krumbled Bran ... S M 
KeBoeg*! Krembleï Bran. lad. B M

BROD1K A HARVIBS, Ltd.
14 B leur y St- Montreal.

XXX Sclf-Rielng Floer. t Ibe
package* de* .................. W «W

Do.» S Ibt, sees. •••»♦*« I 60
Superb Self-Rising Floor, t lb* 1 71

Do- S Ibe.................. ............... * *•
Crescent Self-RUIng Flour. 4

lb* .............................................. IS*
Do- S ft................................... * «

Buck eh led. ltt_fte................... ■ 1 M
Brodte'e Self-Hieing Pancake 

Floor. Itt lb- pkg*. do*.. 1 M

To get business you must go after it. 
Others do it through this paper 

—why not YOU?
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Nuts
We are doing a real big business in all 
kinds of nuts, and are ready for more 
at the following prices :

Tarragona Almonds 110s 19^
Sicily Filberts 110s 14
Grenoble Walnuts (very good quality) 110s 24
Marbot Walnuts “ “ “ 110s 21
Cornes Walnuts “ “ “ 110s 15
Washed Brazils “ “ “ 170s 35

For less than original sacks one cent more

Tomatoes and Corn
We have run across what we think is fairly good
value for these times a little lot of Tomatoes and
Corn. They are put up by a very good Ontario
packer, but as he is a little bashful about the price,
we are not mentioning any names here. These
goods are Standard quality and should make a live
leader for anyone who is ready to put on a drive.

Standard Tomatoes 2Hs 1.40
Standard Corn 2s 1.30

Terms Net 30 Days Ex Warehouse

Send Us an Order

H. P, ECKARDT & CO
WHOLESALE GROCERS
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50?» MORE PROFIT 
ON DIAMOND DYES

After January 1, 1920, the retail price of each package of Diamond Dyes will be 15c 
everywhere—instead of 10c.

Have Clerks ask 15c a Package
We know you will welcome this necessary 
increase in price by the big leader. vIt 
means 50% more profit for you on each 
sale hereafter. While your price in
creases proportionately, your profit is 
50% increased as well.
New price, $1.13 per dozen—Same quan
tity discounts as heretofore.

In our million dollar advertising campaign 
which will include your city, and every 
city, town and hamlet, we lay great stress 
upon the “Diamond Dye Direction Book” 
and the “Diamond Dye Color Card.” 
Women will come to you for a Direction 
Book and ask to see your Color Card. If 
not supplied, write us to-day.

WELLS & RICHARDSON CO., Limited
200 MOUNTAIN ST. : : ; MONTREAL, P.Q.

concb*i*a

■ O to . 'Sirred ii.‘UTS- 1bevet»««

CliBtS Timely
Advertising!

THE demand for OXO Cubes is growing day by 
day and is extending to every corner of the 
country. They are advertised widely, both by 

their excellent quality and flavour, and by the strong 
advertising campaign in the Press. The above adver- 

, tisement suggests how timely and vigorous the 
series is.
You should be getting your full share of the profit
able business in OXO Cubes. How is your stock?

Montreal
Toronto
Winnipeg

OXO, LIMITED
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Rates For Classified Advertising
Advertisements under this heading 8c per word for first insertion; tc for each sub- 

lequent insertion.
Where answers come to Box number in our care to be forwarded 5 cents per «Har

den meet be added to cover postage, etc.
Contractions count as one word, but five figures (es 11,000) are allowed as one word.
Cash remittance to cover cost must accompany all advertisements. In no case can 

this rule he overlooked. Advertisements received without remittances cannot be acknow
ledged.

POSITIONS WANTED
piHST-CLASS GROCER DESIRES POSITION 
1 in good store. AI vocalist and bandsmen. 
Beet References. Box 404, Canadian Grocer, 150 
University Are., Toronto.
CITUATION WANTED—AS CLERK OR 8ALRS- 
° man, In the Province of Ontario, by smart 
young man bavins eight years" experience in 
general store business. Can give beet of refer
ences. Full Information at Box 401, Canadian 
Grocer, ISO University Ave.. Toronto, Ont.

WANTED
XI/ANTED TO BUY—GOOD GROCERY BUSI- 
” n«M doing not lees than $60,000 a year. Mont
real, Quebec and TOtree Rivers preferred. Box 
414, Canadian Grocer, 15S University Ave., 
Toronto.

AGENCIES WANTED
A GENCY WANTED—A RELIABLE, EXPERI- 
n eneed salesman calling on grocery and lumber 
trade in City of Sault Ste. Marie and vicinity 
open for agencies that do not conflict with line, 
handled. Boa 4SS, Canadian Grocer, 153 Uni
versity Ave., Toronto, Ont.

BUSINESS MAN
You ne man. tingle, age 30. experienced 
grocery broker with

Strong Personality
know* Western wholesale end retail trade 
from Fort WUlfaun out to Vancouver is 
open for position on Jan. 16th. 1M1.

Undeniable References

BAKER’S
COCOA, and 
CHOCOLATE

preparations 
arethe stand
ards for qual
ity. All other 
brands are 
compared 
with them 
but none has 

been found to be better.
flfeds In Canada 

On the Market far 14# Year,

Walter Biker & Co. Limited
Men treat. Can. Sere hatter. Matt, 

Established 1700

OPPORTUNITIES ARE OFFERED 
EVERY WEEK ON 

THIS PACE

Apply Box 410, Canadian Grocer, Toronto.
W§kk Them

FOR SALE
pOR SALE—GENERAL STORE STOCK. EIGHT 

thousand. Will rent or sell property. Good 
farming country. Clay industry. First-class loca
tion for future business builder. Write owner. 
Box 1, Willows, Sask.

pOR SALE- $100. ONE SET OF TOLEDO 
scales, style 454P ; serial No. 99634 ; glass top, 

capable of carrying 30 lbs. In excellent condition. 
Have only been used two months. Address Box 
408, Canadian Grocer, 153 University Ave., To
ronto.

FIXTURES FOR SALE
UVERY MERCHANT WHO SEEKS MAXIMUM 
1-1 efficiency should ask himself whether a Gipe- 
Haeard Cash Carrier, as a time and labor saver, 
is not worth more than the high-priced labor 
which it liberates. Are you willing to learn more 
about our carriers? If so, send for our new 
Catalogue J. Gipe-Hazard Store Service Co., 
Limited, 118 Sumach St., Toronto.

COLLECTIONS
MANUFACTURERS, WHOLESALERS AND 
1V1 Jobbers can reduce their "Collection expenses" 
to e minimum by using Nsgle One-Per-Cent. Draft- 
Service. Dont pay 10% or 18% on «connu you 
can have collected at 1% I Investigate this sys
tem. Thoroughly reliable. Established 1009. Send 
for supply of 1% Drafts to-day. Nagle Mercau- 
tlie Agency, La Prairie (Montreal). Qua.

COLLECTIONS

UaNad Maim
to ne g

we da aet
Prompt remit 
ua a trial. W<

Nagle Mertaetie Agency
La prairie (Meetreel) Qua

When Writing to Advertisers Kindly
Mention this Paper
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Xmas
California Navels
As usual, we will have the finest colored 
and best eating Navels for Xmas. Can 
make early delivery—also fancy, ripe

Florida Oranges 
Tangerines and Grape Fruit 

Holly—Holly Wreaths 
All Kinds of Nuts 

Raisins Dates Figs 
Cranberries

; Celery Cauliflower 
Head Lettuce

Kindly let us have orders early to ensure 
being shipped in heated cars which we 
will be loading to the principal points.

WHITE & CO., LTD.
Main 6243

TORONTO
Headquarter! for Xmas Fruit$

What's Wanted
Almost eveiy week you want some
thing which you could quite easily 
secure by consulting with your fel
low Grocers.
Perhaps you need a clerk. The best 
of ithem read Canadian* Grocer and 
wfttch the “Wanted” page for new 
opportunities.

^ Possibly you want to buy or sell a 
/ grocery business. Canadian Grocer’s 
> subscribers are the best prospects in 

Canada. Talk to them through our 
columns with a want ad.
Or do you want to sell or exchange 
some surplus stock? Here again the 
Want Advertisement can help you.
Cost: 3 cents per word for first in
sertion; 2 cents per word for subse
quent insertions of the same ad. Box 
Number 5 cents extra.
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VISIBLE ACCOUNTING —
— <ZSe MSCASKEY WAV^

The Original Entry 
At least this much work is required 
to make the original entry of a charge 
•ale with any method of handling 
charge accounts. "McCaskey Service" 

Customer'a part of the McCaakey 
System of Accounts in which be files 
copy of his totaled charge sales stipe 
in his home.

Customer's compartment in the register as it ap
peared previous to the filing of today's charge
sales slip covering the fis. 10 charge to his account.

A charge to a customer's account 
complete except for the filing of me 
original in the customer's compart
ment (18) in the register, the placing 
of the triplicate copy under the strinjfi 
of the customer's package, and the 
filing of the duplicate copy on the 
clerk's spindle.

)NLY two simple operations, beyond the work ordinarily done in making the original cn- 
/ try of a charge, are required by a McCaskcy System of Accounts to complete a charge J to a customer's account so that it is posted, balanced, and ready for instant settlement m a statement to date in the hands of the customer at all times. These two simple opera- 

ins arc:
) Bring forward the customer’s previous balance from the last charge slip filed in "his com

partment in the Register.
} Add the customer's present purchase to his previous balance, and file the original in the 

customer's compartment in Register. Duplicate to clerk's spindle; triplicate to customer.ass
Mown McCaskey System of Accounts Helps:

THE CUSTOMER
(1) Enables him to SEE at the time 

the transaction takas place and the details 
are fresh In his mind that his account b 
absolutely correct after a charge has been 
added or credit deducted, thereby elim
inating all possible chance for mlsundar

(2) Enables him to Enow the 
of hia account at all times so he can pro
vide to meet It. five within his income, and 
pay up la full each time.

(I) Makes it EAST for Mm to pay hia 
bill for he can mall la a check or drop Us 
and hand the merchant a cheek for the 
amount of the i

THE MERCHANT
(1) Eliminates the work of posting 

end making statements.
(2) Reduces the Investment neces

sary to handle hia business: (a) by 
enabling the customer to sue at all 
times what he owes bo he can provide 
to meet It. (b) by making It EASY 
for him to pay his bills, (c) hy having 
the accounts posted and balanced and 
ready for settlement at nil times.

(1) Enables the merchant to east- 
control over hia

THE
CLERK

to credit limits

» Creates

O)
it unneces
sary for him 
to burden hia 
memory with 
credit infor
mation ae the 
System han
dle* that au
tomatically 
and he can di
rect hia at
tention toward

THE
BOOKKEEPER
(1) Enables him to 

have every account post- 
«d bftlâBG9d to thi
minute and thus re
move the possibility at 

" king unposted

at
and making 

ate ae the booh- 
can utilise the 

saved ha do
ing ether work.

There it » MeCatktf Bfttrnm tfAoatamttfar pa -ugh for information todtly.

GALT, ONTARIO
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Oleomargarine Sales
are Increasing Daily

Because the merits of this wholesome and economical pro
duct are becoming so universally known. But Our Con
sistent Publicity Makes EXTRA SPECIAL Demand for

Swift’s
“Premium” and “Gem Nut” 

Oleomargarine
Our advertising not only points out the purpose and ad
vantages of Oleomargarine, but is driving home these 
Names. Thousands of housewives have already been con
vinced why it pays to use only Swift’s “Premium” and 
“Gem Nut,” and many more are daily insisting on these 
famous brands in preference to all others.

This Means Steady Repeat Business
for every dealer who links up with our advertising by 
featuring Swift’s Oleomargarine by counter and window' 
displays.

Order from our Salesman or Direct

Swift Canadian Co.
Limited
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THE INTERNATIONAL

SCALE
When You Buy a Scale,
Don *t Buy an Experiment
Profit, instead, by the experi
ence of the largest established 

. manufacturers of computing 
scales in the world. Every 
specification that is involved in 
the making of the Interna
tional Dayton Scale, has been 
thoroughly tried and has 
stood the test of Time.
The prospective buyer of scales 
should keep in mind these fun
damentals of scientific scale 
construction. Every one is 
worthy of study. We shall be 
glad to furnish you further in
formation, in detail, which 
will show you why the Inter
national Dayton excels in so 
many important points any 
other scale in the market.
Drum Construction 
Rack and Pinion 
Springs
Thermostat or Automatic Com

pensating Device 
Equalizing Rod 
Ball Bearings 
Leverage System 
Pivots
Low Platform 
Overhead Check 
Swivel Base
Electrically Illuminated Display 

Device
Zero Adjustment 
Agate Bearings Finish

International Business

“the whole truth and 
nothing hut the truth

Justice demands it in the law courts and Justice 
demands it at the grocery counter. Justice tol
erates neither overweight nor underweight. 
Cheap-priced scales and poor scales of high price 
are quickly “thrown out of court.” Their life 
is short and erratic. The scale-buyer who looks 
for lasting results informs himself well on the 
essentials of true and perfect scale-building. The 
specifications of the International Dayton 
Scale are the product of 30 
years’ experience. Eyery one 
has proved its reliability.
There are no weak parts in 
this Modern Scale of Jus
tice.

Machines Co. Limited
F. F~ MUTTON. Vice-President and General Manager

Head Office and Factory, 300-350 Campbell Avenue, Toronto
HALIFAX 

44 Grumlic St.
OTTAWA 

186 Quten Si 
WALKERV1LLE 

44 Lincoln Rd.

CALCARY 
127 <*h Avc. W. 

ST. JOHN 
16 Genneia St. 

TORONTO 
41 Sh Yonfe St

WINNIPEG 
227 McDermott Ave. 

QUEBEC 
506 Mener BU*

HAMILTON 
22UCinf St E. 
SASKATOON 

2S4 3rd Act S. 
EDMONTON 

10116 102nd Ave.

MONTREAL
I end 1 Notre Dun. St. W. 

LONDON 
469 Richmond St. 
VANCOUVER 
IW Water St.

Alto manufacturert af International Tima Recorden and International Electric Temulatort and Sorters


