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If it can’t be had in the town there is excuse for using other laundry blue than

Keen’s 
Oxford Blue

There isn't a city, town or hamlet in Canada where it cannot be found, 
explain—Every grocer wants Keen's Oxford Blue.

FRANK MAGOR & CO., 403s«srLPaul MONTREAL
Agents for the Dominion of Canada
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rom Halifax to Vancouver
grocers, both wholesale and retail, are pushing

“Crown Brand”
Table Syrup

There must be reasons for this special attention. There are reasons, good strong arguments 
for this preference—Purity, Quality, Richness, Healthfulness and Profit in selling.

Do these arguments appeal to you ?

DWARDSBURG STARCH CO., LIMITED
ESTABLISHED 1858 
Work», Cerdinal, Ont.Fiont St. East, Toronto, Ont. 164 St. James St., Montreal
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MacLaren'a 
Imperial Cheese

IMPERIAL6 i - ARENs ; 
|MpLKlALCHttSt

Imperial 
Peanut Butter

A food which has earned by 
i t s purity, palatability and 
nutritive properties, a place in 
the public pantry and esteem 
It pays to stock it.

is, and has been since first 
manufactured, the public 
choice of all cheese. Your 
customers want the best and 
you will gain their confidence 
by supplying Imperial Cheese.

Imperial 
Dessert Jelly

is without doubt the ideal 
dessert food, as the rapidity 
with which it disappears from 
your shelves testifies. By 
keeping stocked with it you 
prevent good customers from 
going elsewhere to obtain it.

IMPERIAL PREPARED MUSTARD
In Three Sizes 5c., lOc. and 15c.

pineapple

Manufactured and Guaranteed Pure by 

MACLAREN IMPERIAL CHEESE CO., LIMITED 

TORONTO
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7 histle Canned Had dies, 
Kippered Herring, 
Tunny Fish

I laddies that are never anything else] but real Haddock, caught, 
cured and packed at St. Mary’s Bay. Natural flavor 
distinguishes them from all others. Tunnv Fish

whose careful selection and packing compel approval 
from the Epicure. The “Thistle Brand.

Cox's Gelatine
Pure—absolutely pure, and hence certain to produce 
the most economic results for the'cook. Powdered 
or Shredded as the cook prefers, but always ful

filling the most exacting requirements.

Taylor s Peels
Candied or Drained, but in either case admitting of no 
argument as to their high quality. Made from spec
ially imported fruit from which the essential oil has 

not been extracted. Lemon, Citron and Orange.

The name “Griffin" on a package or can of dried or 
canned fruit is a symbol that points the way unerringlv 

to the highest quality. In selecting, in growing, in 
caution in packing, the “Griffin" brand excels. Seeded 
or seedless Raisins, Prunes, Apricots, Pears- each is 

the best there is or can he.

Griffin ë? Shelley's 
Dried and Canned Fruits

ARTHUR P. TIPPET & COAgents
Montreal
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Montreal Office

Manufacturers’ Agents
and Brokers’ Directory

Manufacturers and merchants cannot expect to develop, maintain 
and get the best out of the Canadian market without the assist
ance of local agents. The following is a representative list of reput
able agents. The service department of the Canadian Grocer is at 
the disposal of firms wanting agents or of agents wanting agencies.

WinnipegOffice

your goods push. <1 ï

G. WALLACE WEESE
Manufacturer* Representative 30-32 Main East
*Face-to-Face Business” HAMILTON

Canadian Manufacturer» and Exporter» :
Are you a*ar«- of the fa<-t that there arv 44 millions 

Irishmen prepared to buy Canadian «i.xnls 
Don't you want some of this Imsinvss*
You can get into touch with 5.UUÜ «listributors every 

week by advertising in THE IRISH GROCER. DRUG 
PROVISION and HEN ERA L TRADES JOURNAL, 
the In-st known general store and grocery paper in 
Irelaml. Write for sample copy and particulars to

10, Garfield Chamber», Belfaet, Ireland

J. W. GORHAM & CO.
JERUSALEM WAREHOUSE, HALIFAX. N.S. 

Manufacturers' Agents and Grocery 
Brokers

WAREHOUSEMEN
can give close attention to few more first-class 

agencies. Highest references.

FOR SALE
Cheap for cash, Fruit Cleaning Plant 

with Date Press. In good running order.

J. T. ADAMSON & CO. 
Customs Brokers 

and Warehousemen

27 St. Sacrament Street, Montreal
TEL. MAIN 778 BOND 28

Largest and Finest Pure Whole Skinless 
Codfish “Royal Crown" in 100 lb. boxes.

Distributing Sole Ag« nts

ROBERT ALLAN & CO.
MONTREAL

General Commission Merchants

WAREHOUSE ACCOMMODATION
IN OTTAWA

Largest warehouse in Ottawa Valley, Fireproof ; 
low insurance rates ; direct connection all railways. 
Convenient to navigation. Centrally located. 
Write for rates.

Special rates for large quantities
Dominion Warehousing Co., Ltd.
52 Nicholas Street, - Ottawa

J. R. Routh, Manager.

Try a Condensed Ad. 
in the Grocer.

CLARE, LITTLE & CO.,
WESTERN DISTRIBUTORS

Wholesale Commission Merchants and Manufac
turers' Agents. Cars Distributed, Warehoused and 
Forwarded. Warehouse on Transfer Track. Busi
ness solicited. Our position is your opportunity.

SASKATOON,
Western Canada

W. S. CLAWSON & CO.
Manufacturers' Agents and Grocery 

Brokers.
Warehousemen

ST. JOHN, - - - N.B.
Open for » few more first-class lines

Selected Raisins, 
Currants,

Evaporated Apples.
Prices Right.

W. H. Millman & Sons
Wholesale Grocery Brokers

TORONTO

NEWFOUNDLAND
T. A. MACNAB & CO.

ST. JOHN S. NEWFOUNDLAND 
MANUFACTURERS' AGENTS

and COMMISSION MERCHANTS
Importers and exporter*. Prompt and careful at

tention to all burines* Highest Canadian and foreign 
reference*. Cable address ; "Macnab." Ht. John's. 

Codes : A.B.C, 5th edition, and private.

G. C. WARREN
Box 1036, Regina

IMPORTER WHOLESALE 
BROKER, and MANUFACTURERS’ 

AGENT
Ceylon Teas. Coffee*, Spice*, Mustard. Canned Goods, 
Grocery and Drug Sped» tie*. Importer and distribu
tor of the Dagoba Brand Pure, High-grade Ceylon Tea 

stood the test in Western Canada for over 12 years 
sales always increasing. Hold in bulk, 1-lb. packets ami 
5-lb boxes. Popular prices Grocers : it will pay you to 
stock this line Manufacturers : it w 11 pay you to place 
your account in my hands. Business established over 12 
years. Yours truly,

(i C. WARREN

W. G. A. LAMBE&CO.
TORONTO

Grocery Brokers and Agente.

Established 1885.

W. G. PATRICK & CO.
Manufacturers’ Agents

and
Importers

29 Melinda Street, Toronto

MacLaren Imperial Cheese Co.
Limited

AGENCY DEPARTMENT

Agents for Grocers' Specialties and Wholesale 
Grocery Brokers

TORONTO, Ont. DETROIT, Mich

ON SPOT
Finest Bordeaux Whole Halves 

SHELLED WALNUTS 
New Three Crown Shelled Almonds

LIND BROKERAGE CO 
23 Scott Street Toronto

WATSON & TRUESDALE
(Successors to Stuart, Watson & Co.)

Wholesale Commission Brokers and 
Manufacturers’ Agents.

WINNIPEG, - MAN
Domestic and Foreign Agencies Solicited.

Canadian Agencies Wanted 
E. SAVILLE WEBB 

7 St. Stephens Street 
BRISTOL, :: ENGL AM

---------------- TO-----------------

Brokers and Man
ufacturers’ Agents

—Your business card on this page will keep 
—your name and field of operations before 

Manufacturers, Importers and others 
—looking for responsible representatives.
It costs you little and means much to you 
if you are looking for agencies.

Write for particulars to

The Canadian Grocer
Montreal Toronto Winnipeg

Oh ! You Manufacturers
1 still have time for another “live one. Don't you want 

Write me to-day.

a
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MEAT OF WHEAT
Manufactured from Canadian grown wheat

No Other Cereal so Delicious or 
Satisfying

Each Package Makes 12 lbs. 
Nourishing Porridge

—ON COMPARISON-
Proven better than any 
similar imported cereal

BE LOYAL — Encourage Home 
Industry. Sell Canadian Made 
Products.

FOR PANCAKE TIME
You Cannot 
Get a Better 
Article Than

“ PICKANINNY M

Pancake and 
Buckwheat Flour

ATTRACTIVELY PUT UP IN 
lO o. PACKAGES

A Good Seller
and a Money Maker

the WESTERN MILLING CO., Toronto

“Keep up with the Twins”

“Keep up with the Twins

Handle ....

GOLD DUST 
WASHING POWDER
it will give satisfaction to your 
customers and satisfactory profits 
to you.

One-half case free with every five cases assorted Soap and Gold Dust Washing Powder.

THE N. K. FAIRBANK COMPANY, Montreal
3
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Quality Talks
A right selection of 

Canned Goods is at once one of 
the most important and most difficult 

problems before the modern grocer ! 
There must be no half measures of purity ! And 

any grocer in any way in doubt can always safeguard
himself by buying

Old Homestead Brand
Canned Fruit and Vegetables

This is the brand that ‘ talks quality,’ quality of 
raw material, quality of skilled labour, and 

quality of cans and sealing methods. Are 
you handling this splendid selling line?

If not, order from your jobber 
to-day.

Old Homestead Canning c >.
PICTON ----------------------- ONTARJ )

.1
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Purity and Perfection

are the theme of nearly every Canned Goods Advertisement. But, when you come 
to ask these firms to give you a positive guarantee of purity or to produce a 
Government Analysis, they nearly all fail to make good.

E. D. S. Brand Jams and Jellies
have been found by the Government Analyst to be 100 pure. Think what it 
means to sell a guaranteed article like “E.D.S.” goods, backed in addition by 
systematic consumer advertising.

Let me have your enquiry

E. D. Smith’s Fruit Farms, Winona, Ont.
AGENTS: W. G. Patrick & Co., Toronto ; W. H. Dunn, Montreal ; Mason & Hickey, Winnipeg ;

R. B. Colwell, Halifax, N. S. ; J. Gibbs, Hamilton.

Canadian made Licorice
y&s brand
Ail Druggists^

planufactur^

NtiWMLlkMtoGl
Montreal.

Grocers,
Confectioners

and

Druggists
should not fail to handle a full range of our

Licorice Specialties
which will be found quick selling and 

profitable.

We also recommend our

Soft Mints, 5c. boxes 
Acme Pellets, 5-lb. tins

M.&R. Wafers, 5c. bags 
Lozenges, etc.

Write for price lists and illustrated catalogue

Send
To-day

AGENTS
ONTARIO. R. S. Mclndo., 54 Wellington 

St. EL. Torente
PROVINCE OF QUEBEC amt MARITIME 

PROVINCES. W. H. Dunn. 394 St 
Paul St* Montre.I

MANITOBA. E. W. Ashley, 123 Bennatyne 
At.., Winnipea

BRITISH COLUMBIA. Shallcreee, Macaulay 
& Co., Vancouver

PROVINCE OF ALBERTA, Tee. A Peru. 
Calgary and Edmonton

Canada

TOUCH
DOWN

*"5 l ^ ^ AI-L at this particular season of the year is attracting the attention 
of thousands of people. TOI CH DOWN is one of the terirs p peken of in 
describing an important feature of the game.
Do you allow your customers to make Touch Downs with you ?
Do they get into your debt for forty to fifty dollars when you did not in
tend to let them have more than fifteen or twenty dollars i redit ?
Do they ever dispute their accounts and make a touch on \ou for two or 
three dollars at time of settlement?
As Umpire and Referee the McCASKEY stands at the head of 
them all.
Your accounts are posted.
You place the limit.
McCASKEY stops the play at your limit mark.
There are no disputes—no foul plays.
The McCASKEY pleases the merchant and customer.
If you do a credit business, you need a McCASKEY.

DOMINION REGISTER COMPANY, Limited
Successor to The McCaskey Register Co. in Canada 

96-104 Spadina Avenue TORONTO
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TO THE
Merchant» or Canada
We are sole Canadian Agents for and are now offering the 

FINEST grade of

FINNAN BADDIES
ever produced, the famous

WACIHJSETT 
FINNAN HADDIES

packed by

FREEMAN & COBB CO.
(Incorporated)nan

BOSTON - - MASS.

and sold by progressive dealers everywhere. 
Each haddie is branded with the Freeman & Cobb 
Co. (Inc.) NAME and TRADE MARK and each 
one is guaranteed. All are smoked, strictly fresh- 
caught, shote haddock.

JUST WHAT YOU WANT FOR ADVENT 
Packed in '5, 30 and 50 lb. boxes.

Prices on application.

D. HATTON & CO.
18 Bonsecours St. .... MONTREAL

A CCDTO soapI 1 U POWDER

THE ENEMY OF DIRT

Recommends Itself for 3 Reasons

1. It saves labour. There’s not half the
rubbing required.

2. It prevents disease. It is thoroughly
antiseptic.

3. It is odorless.
4. It is harmless. It will not damage the

most delicate fabric.
5. It is economical. A 5c. packet makes

4 gallons of liquid soap.

Try a case. You will be astonished to fmd 
how soon it is gone.

Order from Your Jobber.

TheASEPTO MANUFACTURING CO.
3T. JOHN, N.B.

^hlTE SWA^ ■

THIS TIN CONTAINS
1007

PERFUMED - POWDERED

LYE
THE QUESTION OF QUALIT 
BEING SETTLED, WHAT ELSI 
INTERESTS YOU?

A MUCH LARCFR PROMT
CEIVING ON SIMILAR GOODS.

A TIM CONTAINING

THAN YOU HAVE BEEN Rl

AS TUT A QUARTER POUND MOI!
LYE THAN IS USUALLY GIVEN.

A TIN WITH ROTATING COVER AND SIFTING TOP

YOU WANT MORE PROFIT 
YOUR CUSTOMERS MORE PURE GOODS

OPPORTUNITY OFFERS TAKE IT TO-DAY

WHITE SWAN SPICES AND CEREALS LIMITED
TORONTO J

BROOMS
We Make

Brooms of Quality
When next in need of this line «.

ask us for prices
We have the goods for house
hold, mill, factory, warehouse 
and others . :. . :. . :. . :.

Capacity enlarged to

2 0,0 0 0
dozen per annum

Walter Woods & Co.
Hamilton and Winnipeg

6
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•» OUR NEW ADVERTISING SCHEME IS SELLING
jeaX

•»%v
•••H.P. FASTER THAN EVER

. , p-trick*■ Co ^iitaX'N S.' „hatn.£°*’

Grocers are bringing it to the front. "TM1 r.b.seaton ^°egar co-^1”
There’s a large and quick turnover on H.P. w we^co».Wltinlpee

i

Counter 
Check 
Book»

“Get 
The 
Best"

LOB LAW 
CREDIT 
SYSTEMS

». TheCARTER-CRUME COMPANY,Ltd.
TORONTO and MONTREAL

Mention this paper

MATH 1 EUS 
SYRUP

of Tar and Cod Liver Oil
AND

MATHIEU’S 
NERVINE POWDERS
are the safest sellers 
amongst all the cold cure 
and cough remedies on 
the market.
The sale has increased enor 

mously—
Thousands of testimonials attest 

their wonderful value —
They never become dead stock - 
They afford dealers a good profit — 
Those who once use them make 

them a household remedy— 
Dealers who do not carry them 

simply lose sales that go else
where.

As the demand will be continuous for 
some months order a good 

supply now.
Sold by all wholesale dealers

J. L MATHIEU CO., Props., 
SBEKBKOOKE, P.Q.

Distributors for Western Canada :

Foley Broa^ Larson Sc Co„ Wholesale Grocers and Confectioners, 
Winnipeg, Edmonton, Vancouver.

L. Chaput, Fila Sc Cie^ Wholesale Depot, Montreal.

GOUDRON
D'HUILE DE

FOIE DE MORUE
De MATHIEU

Sÿîup of Tar 

GOD LIVER OIL

J* L MATHIEU,

MCb

GOOD COFFEE Coffee better than the average. Coffee superior 
to others. Coffee so exquisite in flavor.

That people want it again—and again. That's what

AURORA COFFEE
is. The best that money can buy. It retails at 40 cents and leaves you a margin for yourself that is worth while— 
something to justify your buying the brand and introducing it to your customers. Don't lose this chance.

W. H. GILLARD C& CO. ’Sitter." HAMILTON
BRANCH HOUSE : SAULT STE. MARIE
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QUAKER SALMON
This year sales of 
Quaker Salmon have 
been larger than ever 
before, illustrating 
the immense and 
growing popularity 
of Canada’s premier 
canned salmon.

YOU are selling this 
high-class and pro
fitable brand, are 
you not ?

Sole Purveyors :

MATHEWSON’S SONS
Wholesale Grocers

MONTREAL

^5
CA/V/V/SSG CQ
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Foresight “T Fortune:
Show your foresight by handling

BALAKLAVA SARDINES
the line the public demands. Fine, firm, fresh 
fish, caught by our own men in the famous Bay of 
Fundy, delicious in flavor, packed in purest salad 
oil, and put up in an attractive sanitary tin—that’s 
the proposition you are handling when you sell 
‘Balaklava’ Sardines. The prices will interest you. 

Write to-day.

The Eastern Canning Co., Port Ganada, N.B.
Canadian Agents : -C. A. Chouillou & Cie. Montreal ; Green k Co., 25 Front 
Street East, Toronto; D. C Hannah, London, Ont. ; fî Wallace Weese, 
Hamilton ; H D Marshall, 197 Sparks Street, Ottawa ; H. M. McBride, 
313 Ross Avenue, Winnipeg, Man.

Ginger-Bread
BRAND

Molasses
(The Best There Is)

Produced and sold under the British flail

When ordering from your wholesaler specify the above 
well-known brand

RESULTS
Satisfied Customers Increased Sales

Dominion Molasses Co.,
uurras

Halifax, • Nova Sootla

_______________________________

When taking the weekly 
grocery order mention

SNAP
THE MAGIC HAND CLEANER

to the housewife. Once purchased, you 
can be sure of repeat orders, because 
there is nothing known equal to SNAP 
for chasing dirt, grease, tar or paint 
from soiled hands.

It is antiseptic and will not harm 
the most delicate skin.

See to your stocks to-day and recom
mend SNAP.

THE SNAP CO., Limited
MONTREAL

8
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UNSOLICITED
Weighed in the balance and NOT found wanting

Bowmanville, 26th October, 1909
Dear Sirs,

I beg to acknowledge receipt of yours of the 23rd inst. and also 
the receipt from the Express Company of the 51bs. of Blue Ribbon Tea 
sent me for CO £lb. coupons, from your tea packages. I have to thank 
you for your promptness in delivery.

I have tried the tea sent, and find it equally good with the regular 
packages procured from the grocer. I mention this as some said the tea 
sent as a premium would not be as good as the regular package tea, but 
I ha,ve proved that it is equally good; in fact, I fancied it was better, 
but this may be imagination on my part.

Yours truly,
The Blue Ribbon Tea Co., Ltd. Mbs. Arthur H. Scobell,

P.O. Box 2554, Montreal. Bowmanville.

To Further Benefit our Retail Friends
On receipt of an order for a 30-lb. case of our Red Label Tea, in black, 
green or mixed, accompanied by the coupon at the foot of this page, we will 
enclose an extra 5 pounds of our 40c. tea, in pounds or half-pound packages, 
free of charge—freight prepaid—this offer is good until December 31st, 1909.

The Blue Ribbon Tea Co., Limited
266 St. Paul Street, Montreal P.O.

' ------------------------------------------------ .V

V. r,Y<>,vst ,v,f, Y

DO X O 1 1> I H « R <) Y
0N RV!... ; p ; or 30 OF THESE
Montreal h o wr wu 
40c BLUE RIBBON TEA 

When scnd’ng.n ■ .v* - >n
YOU W!SH Bi ACKGREEN OR * ' > F. C

FREE OF

V > , » > ' J , ; > O * * *
VVA A&k A yO Ak AXA
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A LEADER
———— FOR OVER------------------------

50 YEARS

Atf'C I?- Dl f* 'll \

***4,

/» MW mtk Urn ponder no fermentation Pokes place, and 
far mad. ikereU producing 

S"itTf*. UCHTU end WHITE* B*LAD 
Ihon by or j other PROCESS

PREPARED ON CORRECT CHEMICAL PRINCIPLES.
3L_ B«f *ipe w spmm ta the WO wot t K«| it sbreyi m » dry jiasa

^ POWDER;,BAKING!

w. d. McLaren, limited
Manufacturers

583-585 St. Paul Street - MONTREAL

Æaft français-,
IS SIMPLY

COFFEE WITHOUT THE AFTER-EFFECTS

As a quick and profit
able seller it is rarely 
equalled. We want 
you to try a small 
order, that you may 
see for yourself the 
truth of our claim 
when we say that 
Cafe Français is a line 
that you would not be 
without if you but 
knew it.

Ask us to send you a sample 
package to try in your own home.

Dominion Cereal Mfg. Co.
V1CTOR1AVILLE, QUE.

Also Makers of Imperial Self-Raising Flour

Dtlkloat 4 Traflraat

Mr. Grocer :
When buying canned goods always 
remember that

“CANADA’S PRIDE”
can be relied on as being the best 
packed and can be recommended to 
your customer for fine natural flavor. 
Every line is packed fresh from the 
grower and in a factory without an 
equal for machinery equipment, 
sanitary arrangement and cleanli
ness, by thoroughly trained help, 
thus assuring the best quality pos
sible to pack.

Give “Canada’s Pride” a trial and be convinced.

To be had of the following wholesale grocers :
Messrs. W. Gsdbreith A Sons, Montreal 
Messrs. Fenwick. Hendry A Co„ Kingston 
Messrs. Medlend Bros.. Toronto

PACKED BY

THE NAPANEE CANNING CO., Ltd.
r. A. Canon. Manaftr NAPANEE. ONTARIO

McLEAN'S
WHITE MOSS GOCOANUT

The brand that the house
wife can invariably depend 
upon for Christmas cook
ing.

The Canadian Coooanut Co.
Montrssl

WHAT FOOD HAS DONE FOR
------YOUR HORSE THAT FOOD------
CAN DO FOR YOUR NEIGHBORS*

If you have tried MOLASS1NE MEAL on your 
horse, you will have noted the fine, healthy con
dition in which the animal has been kept, and you 
will realize the many merits of the food.
What it has done for your horse, it can do for the 
horses of your customers.

IT IS IN YOUR OWN INTERESTS 
TO KEEP A GOOD STOCK OF MOL- 
ASSINE MEAL IN YOUR STORE !

ANDREW WATSON, - Sole Importer
MONTREAL

M'LE/VNS
want *oss

(OtOANlIT

A IO
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POULTRY WANTED
We want, right away, poultry—large or small shipments from grocers and general storekeepers.

—WE DESIRE -

Turkeys
Ducks

Geese
Fowls

Chickens

in good condition, nice plump stock. We will pay you the highest market prices. No commission
REMITTANCES PROMPTLY MADE. REFERENCE : ANY BANK.

P. POULIN & CO. 30 Bonsecours Market, MONTREAL

8. T. NISHIMURA & CO.
have some very desirable

JAPAN TEAS
at different points for Jobbers’ attention

Offices : MONTREAL & JAPAN

Be Sure 
You Have 
the “Tested” 
Best—
Which Is

White Dove 
Cocoanut

W. P. DOWNEY
MAKER - f - MONTREAL

CHANGE of BUSINESS.

J. Walter Snowdon
has taken over the business formerly 
carried on by. SNOWDON & 
BORLAND, who have dissolved 
partnership, and will look after all 
orders, which should be sent to

413 St. Paul St. MONRTEAL

Keep in mind the domin
ant fact that mankind from 
its first appearance on the 
earth has been schooled by 
nature to look for signs ; 
for invitations to taste; for 
suggestions as to what to 
wear. Tell your story 
briefly, forcibly, truthful
ly, and address it through 
the proper media and you 
can successfully apply ad
vertising as a means to 
increased distribution.

BASKETS
Ton can make money a* well a» 

oblige your customers If yon handle 
onr

Butcher Baskets,
Clothes Baskets, 

Grain «««* Root Baskets 
and Patent Strawboard 
Berry Bex.

We can supply all yonr basket 
wants and guarantee satisfaction 
because we guarantee the goods. 
Orders receive prompt attention.

The Oakville Basket Co.,
OAKVILLE, ONT.

Try a business card in 
The Canadian Grocer.

i
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ONCE A LUXURY, 
NOW A NECESSITY

OUR LINES AREs
Manzanillas, Queens, Club House, Nutoliv 
Pitted, Celery Stuffed, Pimento Stuffed

SELECTED FIRST QUALITY FRUIT ONLY. PACKED TASTILY IN NEAT GLASS PACKAGES AND IN BULK
FOR SALE BY ALL JOBBERS FROM COAST TO COAST.

GORMAN, ECttERT & CO., Limited
LONDON LARGEST PACKERS of OLIVES IN THE BRITISH EMPIRE. WINNIPEG

SUGAR
When next purchasing supplies 
of Granulated Sugar, ask for

E WOR

The Purest and Best. To be 
had in original packages, bar
rels of about 300 lbs., and bags 
of 100, 50 and 20 lbs. proce 

and (I 
formlReindeer Milk

end

Jersey Cream
Manufactured by

The Canada Sugar Refining
Company, Limited, Montreal, Que.

Thi Truro Condensed Milk Co., Limited, Truro, N.S

The Festive Season Shortly Due
it the time of many extra dishes for the housewife, in which essences play an important part! 
How are your stocks ?

SHIRRIFFS ESSENCES
HIGH

Combine purity and strength; they will help to obtain and retain the family trade for you. Order to-day.

8, 10, 12 Matilda Street 
TORONTOThe Imperial Extract Co,

,QUALITY,
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Borden’s New 
Size Package

Retails at 5c.

register10

DENS

~?5',ttTENn> CONDENSED

“Peerless Brand” 
Evaporated Cream

$2 per case of 4 doz.

UNSWEETENED

4 1Î Your particular trade will have nothing but Borden’s Brands. You can take no better way 
of pleasing all your GUStomsrS than by recommending Borden’s Brands and telling them 
why you do so.

BORDEN’S CONDENSED MILK COMPANY ESTABLISHED
1857

WILLIAM H. DUNN Montreal and Toronto
Scott, Bathgate & Co., Winnipeg, Man. Mason & Hickey, Winnipeg, Man. Shallcross, Macauley & Co.,

Calgary, Edmonton, Vancouver and Victoria, B.C.

THERE'S a reason why

Canada First Evaporated Cream
sells so well throughout the year. Customers know that the 

process of manufacture is as perfect as care, skill and cleanliness can make it, 
and the canning in air-tight sanitary cans, without the use of acid or solder, uni. 
formly safe. Stock and recommend this splendid selling line.

Order from your wholesaler.

The Aylmer Condensed Milk Co., Ltd., Aylmer, Ont.

New Pickles for You!
Have YOU ordered from us your supply of new season pickles yet?
If not, do so at once. We can fill your order whatever it be, large 
or small, in bottles or in bulk.

HIGHEST GRADE GOODS QUALITY IS UNSURPASSED

Thos. McCready £> Son, Limited
Bonded Vinegar, Pickle and Spice Manufacturers ... St. John, N. B.

13
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To the Trade:
You Should in Stocking

CEYLON
TEA

Be Ever Careful to Buy

The Better Grades.

IT IS

The Most Profitable
Policy in the Long Run.

y . ----- ;
Selling Cheap Teas at Fine Tea Prices Might Show Big 
Profits Temporarily, but It Would Eventually Kill Trade. 
And It Would Discourage Growing Fine Teas.

14



T 1 1 E C A X ADI A X < *, R O G ER

ESTABLISHED OVER 200 YEARS

MALT
VINAGAR

IS THE BEST
Made from the finest malted barley.

LONDON, ENGLAND
Commands a Preference over all others.

AGENTS
W. S. Clawson &. Co., South Wharf, St. John, N.B. W. H. Escott, 141 Ballantyne Ave. East, Winnipeg
Green & Co., 26 Front Street East, Toronto R. Robertson & Co., 26 Alexander St., Vancouver, B.C.

Snowdon & Borland, Room 34, Guardian Building, Montreal
IVe are open to do pus/neee on easy consignment terms Write our Agent» for Particular»

nil VINEGAR

The old proverb “ make hay while the sun 
shines,” though a little out of season, applies 
all right to the pushing of

STERLING
Brand

MINCE
MEAT

at this season of the year. It is now every
body is buying mince meat, and “ Sterling ” 
leads with all leading grocers.

Done up in glass and 61, 12, 28 and 50 pound pails. 

----------------Made in Canada by-----------------

The T. A. Lytle Co.
Limited

Sterling Road TORONTO, Can.

Fine Old English

Mincemeat ..-Plum Pudding

'^AGSTAFrE 

s. «>7,| old enol'^
STRAW ^agstaff^-

^Raspberries

CHRISTMAS SEASON

NOW READY FOR DELIVERY 

Send in your orders quickly, please.

WAGSTAFFE, Ltd.
Pure Fruit Preservers

Hamilton, - - Ont.
At the Ottawa Exhibition, Wagstaffe, Ltd., were awarded a diploma 

for having the finest selection of preserved fruits.

--------- 1 iTn -

A Sure, Fast Seller
Anything that is the aboie will certainly 
interest you.
WY have surh a proposition in our

Holland Rusks
"iThe Food of Old Holland "

Delii-ious, nutritious, full of that " want more" 
quality which mean» repeat sale* for you. 
Profile large.

SEND FOR SAMPLE

HOLLAND RUSK CO., HOLLAND. MICH. 
Makers of the Original

If your jobber cannot supply you, please notify

McGREEGOR SPECIALTY CO.
672 Yob,. Street. TORONTO

p A SPECIAL CHANCE —
for you to stock up in

KITCHENER BRAND
PORK and BEANS

Now offers, as we are in a position to quote exceptionally 
low pricea on 1,2, and 3-lb. sizes in plain or Tomato 
Sauce. This well-known brand is a genuine satisfaction- 
giver, and you should avail yourself of this chance with
out delay. If your wholesaler cannot supply you, write 
us direct. ___________

THE OSH AW A CANNING CO., Ltd.
08HAWA, ONT.
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IN STORE

Finest Selected Valencias, Sultanas, Malaga Raisins, all kinds
Finest Figs, Reels, Apricots, Peaches, Nectarines
Finest Shelled Almonds, all grades
Finest New Santa Clara Prunes
New Labrador Herrings, Mackerel
New Sea Trout, Holland Herrings, etc.

Phone or write for quotations 
Longdistance 596 free to buyers

BALFOUR, SMYE & CO. HAMILTON

BRAND

“We consider It fsr sbcad of eny 
System we have ever used. No 
more working nights and Sundays 
to get our posting done, and our 
customers pay up promptly. We 
first bought one, and have since or
dered another for our other store/' 

THE BROWN MEAT CO..
Port Arthur, Ont.

I

The interior 
takes out and 
fits any safe, 
thus giving 
complete fire 
protection.

fl
V

Huber Account Register 
and System

i

GRANULATED
and

has done away with all bookkeeping and posting, and by 
avoiding errors has gained the customers’ confidence. It 
is the latest, most accurate and most satisfactory way of 
keeping accounts, and is adaptable to any business. Shall 
we send you our Catalogue ?

We Want Salesmen—Live Ex-Merchants Should Apply

R. B. Belden & Co.,
178-180 Victoria Street - - Toronto

GOLDEN YELLOWS
made only from Pure Cane Sugar.

The St. Lawrence Sugar Refining Co,, Ltd. 
Montreal

Ewing»* Club Jelly Powder»
Have the reputation of being the moat tasty, easily prepared and 
economical of all quick desserts and are consequently in highest 
favor with the housewife.
For this reason they are the most profitable line for the grocer 
to handle.

MADE ONLY BY

S. H. EWING & SONS, Montreal and Toronto
16



New Crop Shelled Walnuts
We have just received our first shipment of 300 Cases “ACME” Brand reg’d.

NEW JORDAN ALMONDS
200 Cases LENGUAFUERA just arrived to-day.

ON SPOT Two, Three, Four and Six Crown New 
Valencia Shelled Almonds.

New Shelled Pecans, New Shelled Brazils, New 
Shelled Pistachio Nuts

W. G. PATRICK & CO. EEL.
MONTREAL - - TORONTO

“ Turn Your Spare
Time Into Money.”

When you read this paper do you 
ever think of the opportunity open to 
you if you have spare time to look up 
new subscribers.

We publish other trade papers and 
require representatives to push circula
tion.

If you show business-getting quali
ties, we can always offer you promo
tion. Consider the opportunity of fur
ther extending your business education, 
and adding to your income at the same 
time ; because, to be successful in can
vassing for trade papers, you must 
study and understand them ; to study 
and understand them is to absorb prac
tical information, and to increase your 
earning power, by getting a grasp of 
every day actual business happenings 
as they occur and are disposed of.

This work, while affording valu
able experience in modern business me
thods, will substantially increase your 
income, as our commissions are liberal.

When applying give reference» and state your qualifica
tion» for the appointment.

THE CANADIAN GROCER
TORONTO, CANADA

ixto PI

SUPERIOR

Use. viHtofi

ROWAT’S
still hold the Premier 

Position for

Imported Pickles 
and Olives

Enquire of your wholesaler for our 
New 12-oz. Bottle Pickles which 

retail at 10c.

R0WAT & CO.
GLASGOW. SCOTLAND

AGENTS IN CANADA:
Snowdon & Ebbilt, 325 Coristine Building, Montreal, for Ontario 

and Quebec.
F. K. Warren. Halifax, N.S.
F. H Tippett & Co.. St. John, N.B.
C. E. Jarvis & Co., Vanceuver. B.C.
Nicholson and Bain, Winnipeg, Edmonton, Calgary.
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THE CANADIAN GROCER

CANADIAN
PACIFIC

ANNUAL

EASTERN CANADA
EXCURSIONS

Low Round Trip Rales to

Ontario, Quebec and 
Maritime Provinces

Tickets on sale Dec. 1 to Dec. 31, inclusive, good 
to return within three months.

Tickets issued in connection Atlantic Steamship 
Business will be on sale from Nov. 21 and limited 

to five months from date of issue.
Finest Equipment. Standard First Class and 
Tourist Sleeping Cars and Dining Cars on all 
Through Trains. Compartment. Library. Obser
vation Cars on ** Imperial Limited ” and "* At

lantic Express/*

WHITE CLOVER HONEY
Limited quantity in barrels. Write 
for prices.

MORLEY PETTIT
yyylmer West. - - Ont.

MAPLE SYRUP
‘‘Your syrup is superior to any!
I have seen on the market." ... 
Mockford, Lharlmond Road. London 

It is STANDARD. Get Prices. 
CANADA MAPLE EXCHANGE 

Montreal

52 Awards In Europe and America

WALTER BAKER & CO.’S
CHOCOLATE 

& COCOA

3-Throu^h Express Trains Daily-3

THE “TORONTO EXPRESS”

leaves Winnipeg daily at 22.40. making connec
tions at Toronto for all points East and West 

thereof.
The “ Imeerlel Limited " leaves Winnipeg daily at 
18 15 and the “ Atlantic ixpreea " at 8 00 daily, mak
ing connections at Montreal for all points East 

thereof.

Apply to the Nearest C.P. A. Agent ior Full Information.

A. C. LANDRY
Wholesale and Retail Merchant

STE. FLAVIE STATION, QUE. 
Makes a specialty of jobbing

Flour, Grain and Groceries
of all kinds

Let us quote you on your

APPLE BARREL
requirements for the coming season. 
Also staves, hoops and heading for 
sale.

H. CARGILL (XL SON
CARGILL. ONTARIO

Our Cocoa and Chocolate 
preparations are An 
solutely Pur e—fre< 
from coloring matter, 
chemical solvents, or 
adulterants of any kind, 
and are therefore in ful 
conformity to the require

ments of all Pure Food Laws.

Registered. U. s. Pat. Off.

Walter Baker & Go., limited
Established 1780, Dorchester, Mass. 
Branch House, 86 St. Peter St.

MONTREAL, CANADA

You Are Interested
in saving money and we claim we can 
save you money on your soap pur
chases! It is su'ely not too much 
trouble to write and ask us how we 
can do this.

Let us hear from you to-day.

Our full line ia

SALT
Csr Lot* of Fine. Medium or Coarse, 

in Barrels, Sacks or Bulk.
TORONTO SILT WORKS. 128 Melfldl SI. E„ Toronto

O. J. CLIFF, Manager.

CIE FRANÇAISE des PATES ALIMENTAIRES
Macaroni, Vermicelli, etc.
Strictly French Manufacture Guaranteed

Manufactured at
82 Beaudry Street MONTREAL

Mr. Merchant,

Are you handling

Royal Purple Stock 
and Poultry Specifics
the largest advertised goods of this 
nature on the market ? If not, write 
us for price list and our plan of ad
vertising to bring you direct results.

The W. A. Jenkins Mfg. Go.,
LONDON : : ONT.

Cat de Addmw : “Tn-ater. Established 1865 . B. V Code, 4th F. l

M. Trost Hamburg,
Germany

Old established Commission Agent for the sale of Evaporated Apples, Millfeed, Bra 
Tallow, Hides, and all other Canadian Export Products.

Correspondence with Offers F.O. B. Solicited.

8UOHARD’ 8 OOOO A
Hblilithe ueisoo to push SUCHARD’S CO 
COA. Prom now on cocos will be in demend 
daily. It paye to eell the beet. We guarantee 
SUCHARD'S cocoa ageinet all other mekee 
Delicious In flavor; prlcee |uet right.

FRANK L. BENEDICT A CO.. Montreal 
Agente.

HOLLAND HERRINGS
In 10 lb. Kegs
—GET—

RICHARDS— 

Quick Naptha Soap 
Snow Flake Soap 

Chips
Ammonia Powder 
100°o Pure Lye 
Toilet Soaps ROLLED OATS

FLAKED WHEAT and OATMEALS 
Bags or Barrels. Car or Broken Lota.

WRITE FOR QUOTATIONS 
Prompt attention to all orders.

J. W. EWEN, - Uxbridge, Ont.

RICHARDS
WOODSTOCK

SOAP CO
ONTARIO

GARLAND BRAND
They are the best

Packed by
Palvast and Van der Vliss, Holland

W. H. E SCOTT
BROKER, - WINNIPEG 
Direct Importer, for a Car

29
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THE VERY FINEST CEYLON TEA
IS USED TO UPHOLD THE UNEXCELLED REPUTATION ENJOYED BY

To fully satisfy your customers give them “ SALADA.” Each grade 
contains the finest tea possible and is of absolutely uniform quality. 

Remember the sale is guaranteed.

INDEX TO ADVERTISERS
This index is made up on Tuesday. The insertion of the advertiser’s name in this index is not part of his 

advertisement, nor does he pay for it, but it is placed here entirely for convenience of readers. We 
endeavor to have the index as complete as possible.
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A System for Ascertaining Cost of Doing Busmen
Percentage May be Found by Determining the Weekly Sales and Weekly Ex
penses and Taking into Consideration the Cost of the Goods—Statement for the 
Year Should be Kept so that Average Percentage May be Obtained—An Import
ant Matter to Look After.

Oxxing to the increase in the cost 
of doing busincs.-. and the proportion
ately smaller profits on goods in many 
eases, grocers are beginning to feel the 
necessity of a simple hut accurate sys
tem of finding out anil keeping an ac
count of the cost of doing business. 
The Canadian Grocer has made en
quiries among a number to find out 
xvhethcr any had a system that could 
lie recommended, but did not find one 
xvho is keeping a weekly record of his 
business in a way to slioxv tile per
centage of cost on his turn-over. The 
importance of an accurate knoxvledgc 
of tile expense of doing business, com
pared with tile turn-over, cannot be

anil xx lien the year is out and stock
taking takes place, the total cost of 
doing business may Ik1 fairly well esti
mated. Weekly or monthly, it may 
lie ascertained xvliat percentage of the 
turn-over is necessary to meet the cur
rent expenses, as shown by the ac
companying illustration. Then, at the 
end of the year, the weeks or months 
may be examined individually, and as 
a whole, in order to get a concise 
vicxx of the cost as against the pro
fits.

Working Out a Plan.
In suggesting a definite plan, let us 

consider a business of $50:1 per xxeek

however, are based on the cost, 
this is difficult to obtain on the 
sales, the nearest approach for ] 
tieal purposes is to figure on 
monev received for goods sold 
the expense of selling $500 wort 
goods is .$52.25, *l would ligliri 
at about 15 per cent, on the co«: 
lowing say for 25 per cent, prop 
the first cost, t )f course, any 
percentage of profit can be taken 
the percentage of doing busines- 
tained in the same way.

Keep Weekly Statement.
When this percentage is see 

the merchant has always somethin
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W eek 1\ Statement. Showing a Simple System of Dctcrnfining the ( <>st of lining ISusiness.

overlooked. If this part of the busi
ness xx ere better understood, it xvould 
in many cases xvaken up grocers to 
the fact that they were handling some 
goods considerably beloxv cost.

The methods of some grocers of 
rushing into ex|>cnse without count
ing the cost has been altogether too 
frequent, ami the time has come when 
those who xvish to survive among the 
fittest, must take more precautions as 
to xvliat they are actually doing.

The difficulty of estimating the cost 
is not an easy matter. Such expense 
items as help. rent, light, heat, taxes 
and insurance, stand out as certain
ties. but there are innumerable other 
items which xvork their way in so 
that the amount of expense cannot be 
exactly ascertained. It is a safe pol
ice. however, to watch the weekly or 
monthly turn overs closely and gov
ern the outlays accordingly.

As time goes on, other items may 
lie added to the list of fixed expenses.

The object i- not to slum the actual 
facts in figures in connection xvitli 
any particular business, but to slum 
lioxv to obtain a system to estimate 
the percentage of cost of running the 
business. In a $500 per week busi
ness the expenses might run some
thing as follows:
To rent per xxeek ................... $15.00
To 1 salesman ......................... 12.00
lo 1 saleslady ....................... 8.00
To 1 driver ............................. <yoo
To feed. 1 horse ..................... 5.00
To shoeing and repairs ......... 1.00
To gas........................................ 1.50
To telephone ........................... 1.00
To ice and coal ..................... 1.50
To insurance ......................................21
To trade paper ....................... .04

Total weekly expense........  $52.25
This would show that the cost to 

handle $500 would be $52.25. or 10.45 
Ik*r cent, on the turn-over or sum re
ceived. The profits on the goods. 

20

work on. lie kilims his cost an 
easily figure out xvliat his selling 
xx ill be by adding oil an amount 1 
to the expense of making the 
over and what profit he expev 
get.

r.y means of a statement, iilu- 
ed by the accompanying cut. clo- 
can be kept on the expense of 
business in comparison xvitli the v 
ly sales.

rhere is some difference of op 
as to how the cash book slum! 
kept, where a credit business is • 
Smile try to add the cash with xx! 
charged that day. but this mca 
lot of xvork and more or less coi 
ion. \ better way seems not to c 
the credit sales until they are | 
and then count that money as 
sales on the day he money is net 
The weekly sales are. of coure, 
totals of the daily cash book for 
week.

IV, keeping up this statemer
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Saving Money by Careful and Judicious Buying
A Maritime Merchant Keeps Want List and Gets Salesmen's 
Assistance—Tends to Prevent Loading up with Slow Sellers 
Which Increase Outlay—Saves Time of Traveler and of Him
self.

11 show the sales of each week, as 
11 as the total at the cud of the 
ir. together with the total expense 

.■! the average percentage.
This will become more interesting 
■m year to year, as the business is 
■wing. As this is a matter that 
1 have a good effect on the general 

ule, if put into practice, it would 
beneficial to know of systems other 
;11 the one here suggested, which 

now in operation.

t he death of Joseph II. King, bet- 
known as “Shail King Joe,” of 

wcastle, Del., will leave a vacant 
tee in the fish trade of Canada and 

Vnited States. During 50 years 
business, King shipped millions of 

1 to all parts of both countries, 
■netimes as many as 10,000 a day. 

ith occurred at 77 years of age, 
! was due to paralysis.

WHY YOU SHOULD 
ENTER.

It is an undisputed fact that window dis 
; lavs and newspaper advertising arc val- 
. title in selling groceries. Hy using these 

• - o methods in getting business, therefore, 
t-roi-ers are not going out of their way. 
They arc following along lines of least re

staure to their own financial advantage. 
In dressing your Christmas window, take 

a little extra trouble, and make it the 
■est you ever had. The Canadian Grocer, 

s has already been announced, is offering 
:sh prizes for the best Canadian Christ 

mas windows, photographs to be sent in 
, -.-it later than December 'list.

Following last year's precedent, window 
dressing contestants will be divided into 
two classes1 :

For the best selling window display 
! shows in (1) a city over 10.000 population,
I and (2> in towns and villages under 10.0GO 
I population.

In the window display contest in each 
••rise there will be two prizes ns follows : 
1st. $7 In cash ; 2nd. $3 in cash, making 
in all $20.

To enter the contest send a good, clear 
photo of one or more Christmas windows, 
v. ith a description and the name of the 
person who arranged the display.

Most grocers use increased newspaper 
••pace during the Christmas season with a 
. iew to booming holiday trade. We want 
t.i get copies of these advertisements.

The advertisement submitted should be 
about Christmas goods sold through gro- 
■ 'tv stores. All that is necessary is to 
forward one or more clippings from your 
local paper to us with the name of the 

titer of the advertisement, and the name 
of the paper it was clipped from. There 
will be a prize of $ft cash given to the

The award will be made by an adver
tising specialist and will be announced, 
with a reproduction of the prize ad., short
ly after the close of the contest. All en
tries in each case should be mailed not 
later than December 31. to the Editor of 
The Canadian Grocer.

There is-nothing in the retail store 
that will make or lose money to the 
merchant more rapidly than the buy
ing system—it all depends upon whe
ther there i- a good or poor one in 
operation. There i> every reason to 
believe that many of the failures in 
business are due to careless and slov
enly methods in buying, and no one 
will doubt that the better the system 
is the greater amount of money will 
the merchant save.

In these days of progress, it is the 
business man with the scientific 
methods that survives the longest. 
There are a few yet who >till cling 

to old ideas and who say: “( )h. I ha\e* 
no time to read and study those things: 
my father never used anything like 
that, and I don't think I'll --tart." I tut 
this class of merchant is assuredly 
wearing few. A critic of store meth
ods who has watched the trend of 
retail merchandizing in Canadian 
stores during the past year, will tell 
you so. Ask yourself. “What im
provements have 1 made this year, and 
have they profited me?" and you will 
agree that they have. On the other 
hand, you may not have improved 
your mvliods. hut run along in the 
same old rut. Is your business in
creasing as others are doing?

These are pertinent questions and 
should not he side-stepped.

Benefit of a Want List.
A merchant in one of the Maritime 

Provinces reports considerable suc
cess with his “want list." This is a 
list, which he keeps to show just what 
stocks are running short. Each of 
his salesmen and salesladies have a 
similar one. and every time an article 
is sold they take notice of the remain
ing quantity. If the stock is in sma’l 
compass, the fact is jotted down on 
the want lists. and at night they are 
all turned into the proprietor, who 
does the buying. When the traveler 
comes around he has something de
finite to work from and doesn't lose 
any time running around the store to 
see what goods he has left.

How Money is Saved.

Ilis method serves different pur
poses. It interests the clerks in the 
goods, because they assist in the buy
ing: it saves both the merchant's and 
traveler's time: it shows what stocks 
need to he replenished and serves to

prevent the duplication of already 
large stocks.

The latter is where the money is 
made. Every merchant is anxious to 
have a big turn-over with the small
est outlay possible, hut it he places 
in large stocks of a couple of dozen 
lines, which arc not good sellers, his 
outlay is going to be large. His turn
over, of course, may be also large, 
being made up on other goods, but 
the less the outlay in comparison to 
the turn-over, the greater are the pro
fits. This shows that carefulness in 
buying is something that must not 
he overlooked, because it means dol
lars and cents to the retailer, and it 
is the accumulation of these, together 
with a smooth and happy life, that 
everyone is looking forward to. Judg
ment i- the thing that counts.

THE PLACARD CHANGED.

Amusing Incident of Former Days 
in Winnipeg Told by a 

Merchant.
I. A. McKcrcher, a Winnipeg mer

chant. tells of an amusing incident 
which occurred many years ago when 
the agitation for early closing hours 
was interesting Winnipeg grocers. He, 
in company with the late Mr. Ilryson. 
then of Ilryson X" Stone, and later a 
wholesaler in Ottawa, drove about 
the city one afternoon for the purpose 
of distributing the cards duly primed, 
"i >n and after ( a certain date i l prom
ise to close tit l> o'clock, etc.." and 
with a view to getting as many mer
chants to sign them as possible. They 
stopped at a small store, managed by 
a representative of the Jewish race, 
whom they knew would not agree to 
any policy which would seriously hin
der the realization of his ambitions 
to accumulate wealth. They entered, 
but the proprietor was not in. A 
small girl peered over the counter, and 
much to her amazement, the intrud
ing "urchins" proceeded to placard the 
entire store with the printed agree
ment cards. About twenty-five of the 
cards were posted or hung somewhere 
in the store, and soberly the boys dis
appeared. "The proprietor signed the 
pledge afterwards, hut not without 
mutilating the original reading. For 
weeks a card hung ouside the little 
store, upon which was printed crude
ly in English and Hebrew: "< '11 and 
after ta certain date) I promise not 
to close this store at 6 o'clock."
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The Preparation of a Preserve and Fruit Window

Montreal Grocer Show» One Simply Arranged, but Effective Is 
Selling—His Windows are Regularly Changed—Suggestion for 
Taking a Photograph.

In November and early December, 
when there is considerable interest 
displayed by the consumer in new- 
pack fruits and vegetables, as well as 
in the later fresh fruits, a window 
such as that recently dressed by Win. 
Currie, Montreal, is of particular in
terest. As w ill be observed from the 
accompanying photograph, Mr. Currie 
has prepared an artistic yet simple 
window.

The background is formed by three 
pyramids of canned goods, peas, to
matoes and corn being shown. The 
four pyramids of preserves which arc 
on a smaller scale and placed a little 
differently add to the effect, al
though the pyramids on either side 
-»f the main ones would have been

found in his shop front in the course 
of the year.

A suggestion might be made here 
which other grocers could adopt, and 
that is, when having a pilotograjh 
taken in the evening as this one was, 
thev should have lights in the window 
or reflecting into the window, turn
ed off, so as to ensure a perfect 
photograph being taken by flashlight.

SUGGESTIONS FOR WINDOWS
By Geo. Nicholson.

Never dress the window for any 
purpose other than as a means of ad
vertising your goods.

Don't overlook the seasonable 
of all displays.

Don't have one of your clerks u 
ing windows or sweeping the v 
after business has started.

Don't show too many diffe 
kinds of goods at once.

Don’t fail to “hook-up" your 
dow displays with your advert! 
They should pull together.

HAVE A BOARD OF TRADE
l or some time the business un 

Kossburn, Manitoba, have felt tin 
gent need of organizing a Boat 
Trade in that place. At a meeting 
for that pur|Kise, at which man 
tail merchants were present, tin 
lowing officers were elected :

I 'resident, Mr. Burnic ; vice | 
ilent. Gin. Watson; secretary, I' 
McKee. Committees were app
as follows: Messrs. I’eckoff, II 
Johnston and D. Hough : finance, 
srs. Burnic, 11. K. Ross and Geo. \

II IIIGROCER
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A Montreal Window that Produced Good Selling Results.

more artistic, if they had been finish
ed off by the placing of another jar 
on top of each. Another suggestion 
which might lie offered is the removal 
of the jars of preserves along the 
fiont of the window, which give a 
scattered effect to the whole. The 
baskets of late fruit displayed is a 
good idea, although the effect would 
have been better had they been plac
ed in a slanting position in order to 
more clearly show the contents. On 
the whole the window is a good sell
ing one.

Mr. Currie is one of those progres
sive grocers who believes in having 
his window changed regularly, and 
some particularly nice displays are

Don’t forget that the windows, like 
newspaper advertising, is intended to 
bring results.

Don't stick to one style of trim
ming. Branch out. “Variety is the 
spice of life."

Don't wait until Saturday to wash 
your windows.

Don't forget that dirty windows 
shut out trade as well as light.

Don't put in freak displays that 
have no connection with your busi
ness.

Don't neglect to have neat, attrac
tive show cards.

Don’t forget the keynote of a good 
display is simplicity.

Don’t overcrowd your windows.

•-on ; publicity. Dr. Evans, II 
Johnston and B. II. McKee. V 
Anderson was appointed corn - 
dent.

THE D. C. T. A. BANQUET
The annual meeting of the I >■ 

ion Commercial Travelers’ Na
tion will be held in the ladies' <■ 
ary of the Windsor I Intel, Mont 
There may not he as much to he 
this year as heretofore, owing t" 
fact that officers were elected at 
general meeting held a short time 
A date has been set for the am 
banquet, which will he held in the 
banquet hall of the Windsor, D< 
lier 20th.
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Concerning the Retail Salesman and His Work
How to Answer the Telephone—The Use of Tact in Listening 
to Complaints Over the Phone—Carefulness in Taking an Or
der—Never be Under an Obligation to Any Customer.

By H. B. Thomas.
The advance of the times has 

brought with it a widespread use of 
the telephone in tire business arena. 
So far as the merchant's position is 
concerned, he does a great deal of 
bis trade by telephone, and naturally 
he should be an ; " at taking or
ders and talking to cits.outers in the 
proper manner, and he should teach 
his salesmen to do the same.

A lot depends on the facility and 
correctness with which a salesman 
takes an order. If customers arc to 
be retained they should lie handled 
with tact, and particularly when they 
are sending in their orders by phone 
message.

I "snaily when a salesman answers 
the phone he says, “Hello?” This 
might easily lie changed to good ad
vantage in saving time. Instead of 
the “Hello?" query, try, “This is Mr. 
Kennedy of Brown's grocery." The 
party at the other end of the line has 
nothing to do lint tell who she is and 
go on ordering. She does not have 
to ask. “Is that Mr. Brown's store?" 
and “Who's speaking?" with the pos- 
- : 1 tie chance of the clerk having to 
-av over the names two or three times.

Don’t Lose Your Head.
Many a clerk loses a customer to 

the store and sometimes his job as 
well, by losing his temper when some
one registers a "kick" over the phone. 
That's the very time when he should 
endeavor to remember to "keep his 
head." Getting angry, too, is almost 
sure to lose the. customer, even if you 
are not in the wrong.

Ihe diplomatic method would be 
to treat her with all the tact you can 
possibly muster. If she says her ac
count is wrong, tel! her that you will 
take the matter up with the bookkeep
er and have it corrected. It is always 
best to assume that you arc wrong, 
unless you know positively that you 
arc not, as this shows a willingness 
on your part to straighten out the 
matter.

The Value of Tact.
If a kick is made about an unde

livered parcel, do not say that it left 
tlie store and you arc sure it must 
have been delivered. Better make it. 
"I am sorry, Mrs. K—, and I shall 
immediately look it up and let you 
know right away ; we always try to 
make no mistakes, and regret that 
this has occurred.”

Then, if it should turn out that the 
deliveryman left the parcel at the rear

door with the maid, and that she for
got to speak of it, the purchaser will 
be under an obligation to you.

That is where salesmen score. Never 
allow a customer to get even with 
you. Always keep a little ahead by 
your kindness and service, so that you 
have no hesitation in meeting any 
customer who enters the store. When 
you arc under an obligation to others 
you arc at a decided disadvantage.

In telephoning, talk to a customer as 
you would if she was standing before 
you, and, above all, avoid mistakes 
in taking and tilling orders.

POINTERS FOR SALESMEN.
A voice well cultivated is an im

portant factor in a salesman's equip
ment.

A salesman should train his mem- 
ory to remember names and faces.

A vivid imagination, properly por
trayed, is a winner in making a deal.

Never try to impress upon a cus
tomer that you or your house is bet
ter that he is.

A salesman should always be care
ful to see that the buyer does not 
switch him from the main line of his 
argument when he is working up to 
the closing of the deal.

Never lose time in discussing with 
the house their faults, but study care
fully your advantages ; it is more easy 
to criticize than to commend; no man 
or company is perfect.

If a salesman will consider all 
points which come up in his vocation 
from the other fellow’s point of view, 
lie will find it helpful.

Too many salesmen look upon their 
success or failure as luck. This is 
not true; it depends upon their na
tural and developed qualities, coupled 
with hard, conscientious work.

A salesman who is tactful enough 
to compliment a buyer, seldom makes 
a mistake in doing so. but be careful 
and not overdo it.

Pile personality of a sale-man wins 
or loses him as many orders as the 
uua'itv or pricc^M hi- goods.

THINGS THAT SIlul I.UN T lit

A Grocer Handling Candy With the Hand Instead of With a Scoop
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Practical Methods Used in Retail Grocery Stores
Montreal Grocers Have Unique Idea for Opening the Door—The Winning of a 
Good Customer—London Price Cutters Losing Money on Dried Fruits — A 
Charge System that Worked Successfully—Western Merchants Have Automo
bile Delivery.

A Method for Convenience.
Ormstown, t^ue.. 1 fccembcr 1.—A. Bas- 

tit'ii. a progrt ssivv Ormstown grocer, has 
evolved a handy method of placing goods 
in connection with his window displays. 
Supposing he has a display of canned 
goods in liie window. Just under the 
hack of the window arc shelves, on which 
is placed his reserve stock of those lines. 
Thus a customer seeing the display, can 
In* served with those goods without go
ing to the hack of the store. This tpiick- 
ens the service to a marked degree by 
precluding the necessity for going to the 
iiaek of tin- store for the most frequently 
ralied for lines.

How a Good Customer Was Won.
Vancouver, B.C., December 1.— Gro

cers. like dry goods merchants, should 
keep in touch with tin- styles. If there 
is something new on the market, they 
should know what it is. and if it is tu t 
ill stock, they should lie able to get it 
at a moment *s notice if called for. Flits 
was emphasized by a grocer the other 
day who said: “I got a new customer 
a short time ago. simply by ki-epiug my
eyes open, and he is a g.....1 one. too.
And tin- transfer was over a very simple 
matter. 1 make a point of visiting the 
wholesale i siablishments at hast time 
times a week, and if liusiiu ss is slack. I 
a!wax s go there to !....k around. 1 lake 
in them all. like tile departments o! a 
fair for gn cers. and one day saw the 
new liâtes arrive. My regular dealer’s 
consignment was delayed, in faet.il was 
a week or two late. My opposition dealt 
at the same place, and he got no dates 
while I ordered from another whole- 
-a!'r. A man came into my store and 
g. I a p mild or two, remarking that my 
competitor hail none, which seemed 
strange since they were on the market. 
He called up for some by telephone and 
had been told that it would lie a week 
before any were in. repeating the words 
of the wholesaler. Me saw mine next 
day. and observed that it was funny that 
one man could have them and another 
not. I told him Imw I g. I lh in. and lie 
evidently thinks mine i- the store to call 
at. for he i' a—ured of getting at least 
what i- mi the market."

Price Cutters Lose Money.
lailidoli. Out.. December 1.—There is a 

merry war in progress among a number 
of city grocers in regard to the prices of 
raisins. A short lime ago a grocer came 
out with an offer of four pounds of rais
ins for a quarter. Next day a member of 
the association, whom it is said, did not 
consult the other members, came out 
with five pounds for a quarter. Many 
of the other grocers who belong to the

association refuse to make any changes 
in their prices, but others bave followed 
the lead, it is said, and are culling prices 
also. The result is that a few grocers 
are sel.ing raisins at a price that haves 
them absolutely no prolit, and besides 
they have incurred the censure of other 
members of the association, who claim 
that the better way to have dealt with 
llte matter would have been for all the 
grocers to have had the one old price 
and sold only high-grade goods, instead 
of trying to si ll cheap gradi s of raisins 
at starvation prices.

Looking for Better Methods.
I’ictoii. X.S., December 1.—In order 

to keep his eoal-oil away from the other 
goods in the delivery wagon, a I’ictoii 
grocer has placed an oil tank tiiidernealh 
ilie bo*, lb has a lap in this and when- 
evor coal-oil is ordered it i» pou.eil in the 
lank at the store.

While this system nl" delivering eoal- 
oil i' the best that he has vest devised, 
it is not altogether satisfactory to him 
and lie is anxious to hear from others 
who have a better method.

Another matter upon which he would 
like idea- is the dciix'cry of goods, for 
instance, a customer comes into the store 
and wants a certain article delivered to 
the south end of the town in lime for 
dinner and another wants something de- 
livercd to the north end at the same time.

lie said his method of getting over the 
dillicully wa- the use of a. time-table for 
delivering goods in certain districts at 
speeitied times. This pan had worked 
fairly will hut not to his entire satis
faction.

Extra Help for Christmas.
Lindsay, Out.. December 1.—The near 

approach of Christmas reminds the gro
cer that lie must look around for extra 
help during the busy season. There is 
in. business that stands to make larger 
profits during the Christmas season than 
the grocery business, at least this was 
the opinion one Lindsay grocer gave to 
your representative. Already the win
dows have assumed their ‘•Christ
massy ” appearaure ami have eontained 
the necessities or ingredients that go 
to make the delicious pudding for the 
■Jôih of the following month. Extra help 
has already been engaged and the ad
vertisements of the grocers tell Hie citi
zens that they are prepared to eater to 
their wants.

A Successful Door Hint.
Montreal. December 1.—Many grocers 

here are using a little business help which

is not any too well 
simple and effective 
can instal it. That 
which is attached li 
and brought throne 
around behind I lie e 
mi the rope and the 
almost like magic 
sees the door upei 
the lirst time and it

known and yet is so 
that any storekeeper 
is a weighted rope 

i the lop of the door 
It a series of hook 
.muter. A slight pit! 
door opens. 11 look 
to a customer wh- 
cd in this way f..i 
always pleases then;

Live Things in the Window.
lYterln.ro, November -4. — While 

liilltspie, IVterboro grocers, recently <1. 
voted a window to a display which ma 
or may not meet the approval of eritir 
in this art. At any rale it attracted a 
lention. Walter Fitzgerald, who pr. 
pared, it scrum! a number ot pigeons ate 
rabbits and arranged just a showing 1 
them with appropriate setting. It dn 
Inv attention of old and young, pat 
ticiilarly the latter. More than m 
in..titer who had brought Iter little In. 
or girl to market mi the Saturday . 
that week had to allow the little mu ' 
curiosity to lie sali.-linl and to expat 
what kind of birds and “doggies" tin 
were. The result was that they von 
hardly drag the little tots away fr.m 
the window. It i- not absurd to stir 
that the little one look great delight : 
telling “daddy" about it that night in 
the store n reived an "ad.” in mm 
ways than one.

How a Charged System Worked.
St. John's, (jue.. December 1.— 1,' 

(ioold. a grocer of this place, has had 
use for some years a charge system tii 
is proving satisfactory. With each pa 
eel i- sent nut a. bill. In making out I 
bill it is written with a carbon sheet In 
Heath on a counter book so that a dup 
eate charge Is made. The customer r. 
reives the original.

The customer has been educated r 
keip these hills so as to cheek her a< 
count at llte end of the month. In retnli 
ing statements, only the date and ammi 
is given, similar to statements sent m; 
by the whohsale trade, as:

Novi tuber 1 ...................... $ 2b
November •*>...................... 1.00

Total............................. $1.20
If the customer is charged with any 

thing that she has not a hill for, the dal. 
and amount enables the duplicate to h 
obtained, and any error traced and net 
lied quickly.

Have an Auto Delivery.
Kamloops. B.C.. December 1.— Stevei 

& Allan, of Kamloops, ltd'., may ea-i. 
come under the category of ‘‘the pr. 
gressive grocers of Canada." Within ll 
Iasi few weeks they have introduced t 
the 111lle town of Kamloops, one of ll 
International Auto Wagons which they
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se for delivering goods. It is but rare- 
v one sees an automobile delivering 
Mils for grocers, even in the larger 
; its. The more surprising is it, there- 
re, to see one running about the streets 

:i town with a population of about 
KH>. It speaks well for the town of 

. imloops and for Messrs. Stevens & 
an, when it is found to lie a paying 

novation.
file business of this firm is growing 
pidly. At the present time they have 
i assistants, besides the two members 
the firm, who are to be found every 

y behind the counter or in their office. 
During the six years they have been 
business their record has been one of 

nstant growth. Their present front 
re measures 23 by 80 feet. They are, 

we ver. increasing this to 110 feel, 
i y carry a heavy stock. “The success 
the firm has been,” says Mr. Stevens, 
.rough carrying goods of only the 

-t quality. I maintain a fair price and 
not believe in cutting prices as do 

ny grocers, and I have always found 
; as we supply ‘good goods,’ the etts-

• -rs stay with us. We like to be pro- 
i ssive, and any new thing that will irn-

ve our business, or our methods of 
to ss. we are always glad to adopt, 
this respect I find The Grocer very 
lui. 1 have read it for some lime 

v. It. is a good paper.”

Business Education Needed.
lirec Hivers, Que., Nov. in.—Ltiseus- 

_r the value of business education a 
M-er of Three Hivers says:- “How 

y retailers have had a business < d- 
tion 1 By that is meant a course of 
c kind on how to take all items of 
into consideration, what is good ad- 

ising: how to keep or examine book- 
jivrly, and the general management 
lie store. It is not necessary to go to a 
ill for these pieces of information, 

id good literal are on the subject, talk 
flow merchants, who have made sue- 

-i s, and study trade journals.
By means of the latter you can al- 

ys keep up with the latest ideas drawn 
in the experience of the most sueccss- 
mcn in their particular line of busi- 

-, in the country. It pays.”

“Economy Grocery” Opened
hatham, Nov. 30—T. Primcau <k Co..

recently < pencil the “Economy 
e iy ” in the promis: s at the corner 
<l. Clair Street and Grand Avenue, 
■uer’y cceep'ed by Richard Tfeaume. 

iiit rodiieing a few simple but novel 
'■is. which give their place of lntsi- 

- an exceptionally attractive r.ppcar- 
for a “corner” grocery. The 
front has been repainted and an

• spliere of cleanliness pervades the 
1 place, which is enhanced by simple 
attractive window displays. Small 
neat hand made show cards, each

ling an attractive “catch phrase” 
inly written in two colors. arn used 
the windows to an extent unusual

even in larger stores. The familiar 
blackboard used by so many groceries to 
advertise “specials” to the passerby, 
takes on a new form. Instead of imped
ing sidewalk traffic it is fastened to the 
'•orner of the building some feet above 
the ground. Two boards are used, one 
facing on St. Clair Street anil the other 
on Grand Avenue, each bearing a few 
timely hints to shoppers; while an at
tractive feature is that the boards are 
well out of the reach of vagrant dogs.

The store is featuring a few “spec
ials” from time to time, a starter being 
8 boxes of matches for 25c. The firm 
comprise Thos. Crimean, formelly as
sociated with the dry goods business of 
this city, and his brother, W. F. Primcau, 
who recently moved here from Dover 
South.

Cleaning up Before Christmas.
St. John. N.B., Nov. 30.—Now that 

fly time is over and Christmas is ap
proaching. grocers should see that their 
fixtures are given a thorough cleaning. 
In one of the larger stores visited two 
of the clerks were busily engaged re
moving goods from the shelves and giv
ing all the woodwork a vigorous scrub
bing. Before the goods were rep’aeed in 
the shelves, they also were carefully wip
ed, and the change was quite noticeable. 
After the dust and flies of the summer 
•mason every grocery needs a thorough 
overhauling to keep it looking bright and 
•dean.

System in Arranging Stock.
Sherbrooke. Que., Nov. 30.—“Careless 

stuck arrangement is sure to cost you 
money in the end ; something is mis
placed. and you cannot find it just when 
it is needed to make a sale, or it be
comes lost for so long that it spoils. It 
may also lead to your laying in a new 
Mipp'y, thinking you are short of that 
particular line.

“The least evil of careless placing is 
llie inconvenience caused. Customers soon 
tire of a store where they have to wait 
till an article is found. Clerks should 
be taught that everything lias its p'aee. 
and must be returned there after show
ing it to a prospective customer. It is 
just as easv to he systematic as sloven
ly.”

The above are the ideas of a Sher
brooke merchant, who has had experience 
wiih looses through stock arrangement, 
but who applied himself so that now 
lie lias a practically perfect system in 
watching it.

How Improvements Were Made.
Belmont, Man., Nov. 30.—With the 

advances of the times, merchants ;u'c 
paying more attention to store appear
ance. This is in evidence here, as well 
as in other places, as the store of Mc
Intyre & Caste!!, to which improvements 
have just been made, indicates.

An extra thirty feet have been added 
to the length of the original building,

25

making a total length of seventy-five 
feet and the whole has been ceiled with 
white metallic ceiling. Modern bin fix
tures, finished in solid oak ven
eer with glass fronts which insui • the 
keeping of all groceries in absolute clean
liness, at the same time displaying the 
contents of each compartment, have been 
installed and add greatly to the attrac
tiveness of this department. The dry
goods department has been remodelled 
and is well stocked with a well arranged 
assortment of dress goods, staples, furs, 
etc., while two silent showcases do splen
did work iri displaying fancy neckwear, 
novelties, and ornaments. Six dust proof 
wardrobes, each with a capacity for fifty 
suits brings the men’s clothing depart
ment up to the minute. This is the lat
est fixture for clothing, and provides 
each suit with a hanger of its own, keeps 
it in perfect shape, and free from dust.

A shoe settee of oak veneer lias been 
added to the shoe department and spring 
counter stool- have been provided for 
the comfort of the customers. The whole 
building lias been fitted up with steam 
beating aparatus, and lighted throughout 
with the Ilanson gasoline lighting sys
tem. and there only remains the putting 
in of the plate glass windows to com
plete a work that has cost a considerable 
amount of thought, time and outlay, 
but lias brought results that must be 
gratifying, not only to the enterpris- 
ing men behind it all. but to all who are 
possessed of that splendid quality, of 
eil izenship known as “town pride.”

Two Good Ideas From St. John Grocer.
St. John, Nov. 30.-—In sending out 

calendars every year to his customers, 
one of the retail grocers here does not 
follow the usual custom of having his 
name printed on the front, but invaria
bly has it inscribed on the back. He 
claims this is a better advertisement 
for him than disfiguring the picture on 
tlie front. He lias a demand every year 
for more than he can supply a- lie al
ways selects something attractive and 
not being marred by an “ad.” they are 
much sought after. These ca'endars are 
<o much prized and admired that the 
piople who get them usually talk about 
"Porter’s pretty ca'endar without any 
advertising on it.” and lie gets more 
advertising than lie otherwise would.

The same dealer in sending out orders 
always marks them with a printed slip 
bearing bis name, address and telephone 
number and with a space for marking 
the number of packages in the order. 
This latter feature enables tile team
ster to know just how many parcels he 
should have for that customer, and the 
name on the slip serves as a reminder 
to ilie customer of the grocer from whom 
the goods were purchased.

Optimism cannot be bought with 
money. It is as free us the air we 
breathe. The poor often possess it in 
greater measure than the rich.
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Wants Government Aid for Merchants’ Associations
“Country Store-keeper." Thinks This Should Be Granted in 
View of What is Being Done For the Farmers. Florists, Etc.—
Importance of the Mission of the Merchant — How He Has 
Helped to Build up the Country.

Editor Canadian lirocer,— 1 lie re
tail merchants all over tile province 
have lx-ett watching with a great deal 
of interest and satisfaction the valu
able help that has been, and is still 
being given to the farmer, at the ex
pense of the general public. The tann
ers, beekeepers, dairymen, llorists. etc., 
have received great benefits, and are 
reaping rich harvests through the as
sistance tltex receive from the various 
efforts on the part of our Govern
ment.

Of this movement the retail mer
chant'' have always been strong and 
cheerful supporters, and have never 
refused to assist, by contribution or 
otherwise, in every way possible to 
improve and better the conditions of 
the agriculturists. All the agricul
tural societies are receiving annual 
grants front the Government to aid 
them in doing their work more ad
vantageous".!' and in making more 
money, to which the retai.ers have 
never objected. I he banners Insti
tutes are supported, lecturers supplied, 
and all for their direct benefit, and 
paid from the public chests, taim- 
missions are appointed to go to Euro
pean countries to investigate methods 
of dairying, hog raising, etc., entire
ly in the interest of the farmer, and 
all paid out of the public treasury, yet 
the retailer has never made a kick.

The Horticultural Exhibition re
cently held in St. Lawrence Arena, in 
Toronto, gets a free annual grant of 
several thousand dollars from the 
Government, besides the tree ti-c of 
the building, with a liberal grant from 
the citv. and all for a good time and 
for the benefit of the agriculturist 
to enable him to make more money. 
Now. we as retailers would not with
hold a single thing, nor would we 
pluck rme leaf to rob them of any of 
these privileges: but let me speak a 
word for the more unfortunate mer
chant. who begins to feel that he, too. 
needs help and considerations, and 
that his long-suffering generosity has 
not been properly appreciated nor fair- 
!v rccinrncatcd.

What the Merchant Has Done.
The retail merchant has always fol

lowed the early settlers, ami has done 
his full share with the farmers in over
coming the hardships of pioneer life. 
Instead of taking it]) land, lie settled 
on a few acres and immediately used 
his influence and money to establish

and build up a village. He accommo
dated the settlers with the things they 
needed, and very often waited for his 
money, at great inconvenience to him
self, until they were able to pay. As 
the settlers improved their land, he 
increased his stock, and enlarged his 
premises, and encouraged the growth 
of the town, which added to the com
fort and convenience of the people. 
The villages and towns had as much 
to do in bringing about the happy con
ditions of ottr country as the farmers 
themselves, and unless the villages and 
towns receive their natural and just 
support, the whole industrial fabric 
will suffer.

While we have cheerfully submitted 
to all the assistance the farmers re
ceived. T think it is time for us to 
speak w hen farmers' clubs are organ
ized and ai<led by the Government for 
the purpose of buying direct, with a 
view of cutting out the retailers' pro
fits.

They seem to forget that for their 
convenience the retail stores cannot be 
dispensed with, and must remain, in 
the best interests of the country.

It is a deplorable fact that the ten
dency of our people is to rush to the 
cities, but what else can lie expected 
if the towns arc not supported? What 
would a country Ik- like, with a few 
overcrowded cities ami m> towns? And 
vet we are unconsciously drifting that 
way. When the country was suffer
ing for want of improved methods and 
liettcr knowledge of the science of 
farming, the Government w isely step
ped in and as a result the farmers are 
now prosperous, but the danger seems 
to lie that the importance of ottr tow ns 
in their relation to agricultural ad
vantages is overlooked.

Through the fact that too many peo
ple have been induced, through con
sistent and increasing advertising, to 
deal in one jilacc. land values in To
ronto have gone up to three and five 
million dollars an acre. I- it not evi
dent that in proportion as these values 
advance, town properties all over the 
country must suffer, and that, if the 
towns suffer, it will also affect the 
farming lands? In the I'nited State- 
there arc farming sections almost de
serted. anil rite farms entirely neglect
ed. The voting people have gone to 
the cities, and the old people would 
sell out for less than the buildings are 
worth, and the whole trouble has been 
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f
caused by the large centres drawii 
the trade away from their count- 
towns.

Government Assistance.
This is sure to happen in Cana 

also unless something is done to kv 
the trade in the local towns, and tl 
can only be done through propei 
organized educational campaign 
Merchants and farmers should wi 
together for their mutual benefit. Tli 
should understand the whole situati. 
There is nothing to hide. The cat; 
of all ottr troubles is suspicion a 
ignorance. Farmers" Institutes shot: 
he attended by merchants, and ni
chants" associations by farmers, a 
both should be supported by the ( •- 
crûment. If the trade conditions v 
be properly regulated, and cconon 
cally carried out, every branch of 1 
industrial system will get its pro; 
share, the country will develop 1 
turallv. and the people will be cn 
lortable. contented and happy.

< < IVXTKV STOREKEEPER

SALT PREVENTS FIRE 
SPREADING.

I'releaven Campbell, Winni] 
grocers, were troubled seriously 
week by a lire that visited their pre 
Ucs. It was caused by a defect 
furnace, and when once loose in 
basement the liantes shot up the 1 
valor shaft in their characteri- 
haste. The damage was slight, p 
haps three hundred dollars will cox 
the loss, but the delay in the husitii 
caused a greater ln>-. Barrels of - 
which were placed near the fttrna 
prevented the fire spreading m 
rapidly.

THE NAME SINKS IN.
Perhaps no fact has been more 
thoroughly proven than the 
fact that the name of a well ad
vertised article records itself 
on the mind unconsciously, 
whether the reader will or no 
When an advertiser talks up 
his goods to an audience com 
posed of the people who are 

-tilted to handle them, hi- 
name becomes as familiar to 
the trade as are the names of 
certain soaps and pills to tin 
public generally. The travelci 
carrying samples of goods well 
advertised in the trade press 
has an easier and more profit 
able time than the man selling 
unknown goods.
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TRADE NOTES.
|. II. C. Kuril, grocer, Owen Sound,
- assigned.
!'. Marsden, grocer, Vancouver, has 
igned to E. Dickie.
Xssets of J. II. Beaudry, grocer, St. 
acinthe. Que., are sold.

S. Tye, grocer, Wallaceburg, < )nt.. 
succeeded by R. J. Watts.
I ). M. McEachren. grocer, Toron- 

has sold to Clarke Bros.
R. 1 lambleton, grocer, 1 Iagersville, 
!.. has sold to J. J. Dixon.
[. ( ). Chance, grocer, Raymond, 
i., lias removed to Taber.

-'lock of the estate of J. W. Wilson, 
cer, Isenora. has been sold.

Edwin Moffalt, grocer. Toronto. i- 
-ceded by Margaret Brock.

I’iott. manufacturer of baskets, 
•ney Creek, has sold to J. VV. Dal-

•lm Johnson is erecting a grocery 
rc at Berry’s Mills, near Moncton,
I >

I he stock of the estate of J. XV. 
-on. grocer, I.angham, Sask., is

1.

M. Boswell has sold his grocery 
.ness in Elora. < hit., to Stewart 
.ell.
red Render has imrchased the gro- 

\ stock of D. Cameron, Palmers- 
Ont.

’ II. Marlow, Lethbridge. Alta., 
opened a grocery and confection- 
store.

no. Glass, manufacturer of his- 
-, Quebec, advertises his business 
sale.
J. McDonald, general merchant. 

veston. R.C.. has sold to Mrs. I. 
■sills.

E. Kestlc, general merchant, 
inston. Ont., has sold to Wm. 
nett.
no. S, Ferguson, grocer, Pctcr- 

■ <fnt . lias assigned to R. F. Mr- 
iiams.
'.roadfoot Bros., general merchants, 
Stone. Man., have sold to Rallan- 

• Bros.
lie business of [as. I. I Tillman, 

■cor. Halifax. N.S.. i< in hands 
he sheriff.

X Cameron, grocer and crockery 
chant. I.istowel. Ont., has sold to 
d Bender.
lie Georgeson Wholesale Grocery 
nnanv. Calgary. Mta.. i- opening a 
nch in Camrose.
niilv Malsen. grocer. Toronto, has 

the business at 184 Queen Si. 
to Wm. R. Kindree.

T. Phipps, general merchant, 
nine, Alta., has purchased the gen- 

stock of Max Knoll, 
has. B remuer, grocer and liquor 

•chant. Hamilton, advertises his 
■cerv stock for sale hv auction.

A meeting of creditors of George 
Moore & Son, general merchants, of 
Lisgar Station, Que., has been call
ed.

S. XV. Ewing, of S. II. Ewing & 
Sons, Montreal, was last week, on a 
business trip to Toronto, Hamilton and 
London.

Fire destroyed the entire stock of 
F. XV. lohnsoii's general store at 
Bronte, < hit., recently. The stock was 
valued at $3,00 >, and was partially 
covered by insurance.

Miss E. MacLachlan, Orangeville.
• hit., has opened a grocery store and 
lunch room on First Street, in the 
premises immediately north of M. 
Robinson N Son's store.

William Shoenburn. Bridgelnirg.
< hit., who has been in the butcher 
business for the past live years, in
tends opening a grocery, notion and 
dry goods store in connection with the 
butcher business in the spring.

T. I). R. Hemming. D.O.C.. M.l). 
No. 3, gives notice that under the 
Army Act. a soldier in Canada can
not be placed under stoppage of pav 
for a private debt, and if the inhabi
tants suffer soldiers to contract 
debts they will do so at their own 
risks.

A writ has been issued at the in 
stance of M. T. R. Simou-ki. doing 
business as The Toronto Match Co., 
against A. E. Thomas. Ltd., of St. 
Thomas. ( hit., for St .205.33. and for 
an order to compel defendants to 
deliver to plaintiff a promissory note 
for Si.jFio. and a draft for $87.20.

X11 era of prosperity is just now 
passing over Newfoundland, accord
ing to P. T. XlcGrath. editor of The 
St. John’s. Newfoundland, who is 
this week visiting in Halifax.

“Since the Morris Government 
came into power Newfoundland has 
been making big advances." savs 
Mr. XlacGrath. " Ihe development 
of our main resource, the fisheries, 
is being carried on. and in addition 
to advanced methods of curing and 
packing fish, an active endeavor to 
widen our markets and so increase 
our prices is being made."

A report conies from Fort XX il- 
liani. Out., to tlie effect that ntercli 
andise is going west this vear in 
quantities never equalled in the past. 
Recently there were unloaded from 
steamers into one freight shed. 750 
crates or 40.000 tins of one brand of 
condensed milk. About too boxes 
of laundry soap, also passed through 
during a few days, and the quantity 
of hardware en route for the west is 
enormous.

CASH DISCOUNTS AGAIN.

Hamilton Grocers Think They Still 
Should be Allowed the Cash 

Buyer.
1 familton, < hit.. I tec. 2.—The re- 

taders here are much interested in the 
matter of cash discounts, and the com
munication and comments which ap
peared in last week’s issue of The 
Grocer on the question has caused 
considerable talk. The consensus of 
opinion among the retail trade i- that 
the ca.-h buyer should receive some 
recognition.

I iierc is ju<t a little lull in the re
tail business here. This enables the 
grocer to prepare for the ru-li that 
is to follow. I he mild weather lias 
apparently made the people forget the 
earlv approach of Christmas. All 
business concerns here are booming 
the "Shop early" question, and it is 
having its effect. Good old wintrv 
days would now brace everybody up 
and make them fear that the time is 
short for holiday preparations. XX'hole- 
s.alcrs are pushed to the limit to fill 
orders and it looks as if stocks would 
be well cleaned up for vear-end in
ventories.

The municipal elections are again 
m s-ght. X1 d. Forth, president of the 
Retail ( irocer- Xssociation. is out for 
re-election. He has made a good 
start and the trade generally would 
like to see him re-elected.

ADVANCE OF TEA PRICES.
Packet tea men report that the ex

traordinary price that Green Ceylon> 
arc fetching now has placed them in 
much the same position as thev were 
previously to their taking the 25c tea 
oil the market, for Green Ccvlon teas 
have gone up in price fully 4c to 5c 
per pound this year. This with the 
advance in Blacks, makes the packet 
tea business a difficult one. thev claim.

Last Monday a two-inch standpipe 
burst on the third lloor of the N. K. 
l airbanks Go. warehouse. Ann and 
XX ellington Streets. Montreal. For a 
while the water had its own wav and 
by the time the street main was turn
ed oil. over a foot of water had been 
deposited on all three floors, with about 
three feet in the basement. It is not 
expected that the damage will be 
heavy, as very little perishable goods 
were in storage. The cause i- not 
known, but it is thought that the cold 
snap recently froze the water in the 
pipe and cracked it. XX'hcn it thaw
ed again the force of the water did 
the rest.
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PVBLIMHED EVERY FRIDAY

Tanners’ Amalgamation I

The independent Canadian cannois 
have again the matter of amalgama
tion under discussion, but u|> to the 
present nothing detinite, so far as can 
he learned, has been arrived at.

In discussing the situation with The 
Canadian tirocer a wholesaler closely in 
touch with the independent eaimcrs 
stated that lie did not think the a mal 
gamation would be effected.

lie said that although it apparently 
was the wish of most of the individual 
vanners to see the amalgamation, tin- 
trouble lay in making the terms satis
factory. For instance it was under
stood, he said, that the promoters of 
the proposition desired the runners to 
take stoek in the new concern to the 
\aluc of their mannfaeturing plants and 
properties, hut that they wanted to 
sell outright. If the amalgamation wa- 
put through this difficulty would have 
to he overcome.

Our customs department should have 
the power to grant free entry to goods 
eoming here for exhibition purposes 
only, if trade is to he systematically 
encouraged. At present it is one of the 
little sole points with the West India 
merchant, and is u practically useless 
precaution. We need their goods and 
they need ours, yet very little has been 
accomplished toward bringing the mer
chants of the two colonies elose to each 
other.

The Royal Commission will undoubt
edly do a great deal toward obtaining 
the desired result, but it is certainly 
the duty of our own government to 
make any reasonable concession, parti 
cularly in so small a matter as this, if 
it will, in the end, henelit the whole 
country. The West Indies arc so placed 
geographically, that they should he one 
of our best customers, and exchanges of 
produce should he almost as simple and 
frequent as they now aie between the 
provinces of our own Dominion. It i- 
sincerely to he hoped that this will he 
the final outcome of the present agita
tion and general awakening of interest 
in the matter of better trade with oui 
Kland neighbors.

COCOANUTS VERY SCARCE
Many reasons for the present scarcity 

..I e eoamit- have been brought forward. 
The general opinion is that "there are 
many elements to account for the sit
uation. At any rate cocoa nut s are so 
hard to obtain that a Montreal manu 
facturer could only give a customer là 
lbs. in place of the barrel he wanted.

The recent severe hurricane in 
Jamaica has hail considerable influence 
on the situation. Much of the crop in 
that island was damaged or destroyed 
and as a great part of our Canadian 
supplies come from that district, a 
decided shortage is the result. Further 
information regarding this commodity 
will he forthcoming soom, which should 
throw additional light on the situation

buyers will not purchase round lot 
of Canadian butter, hut import Au 
tralian and Argentine butters.

One importer told mo last wee 
that formerly they purchased 
much as tubs (about 70 II
each) at a time and had it shipp- 
from Montreal as required ; to-d 
they are not buying a pound 
Canadian butter and this, when tin 
requirements arc much larger th 
ever. This buyer states, that i 
Canadian butter has been conn 
down in very had condition, in niu 
cases blue-mold running tluou 
many of the packages.

It seems a disgrace to Cana- 
that such should he the case a 
that this market should he forced 
get supplies from Australia and 
gent ine.

J.A. MACNAli
Si. John's, Newfoundland,, Nov.

The tirocer was not aware that 
foundland was purchasing suppli. !
butter from countries other than < 
ad a until the receipt of Mr. Man , 
letter. We stated that New Zc. d 
had become a strong competitor of 1 
uda in supplying the British in. t 
even under less advantageous ship 
facilities, all on account of the can 
ness in the making, packing and r 
ing of it and Mr. Macnab's letter i 
si ant iates our statements.

I Hue-mold is caused through imp, 
methods of packing the butter, as 11 
as the wrong selection of a si- 
place. If butter is not solidly pa 1 
the air getting around it causes it. to 
blue-mold, and of course if it is all- d 
to stand in too warm a place, the -e 
results naturally follow.

More care must be taken in the 
ductinn of Canadian butter if it i 
hold an enviable position in the mat ts 
of Newfoundland, as well as in (- it 
Britain. Canada must not remain lie 
and see her markets fade away in s c 
of her most important products.

DEFECT TO BE REMEDIED
Samples sent to Canada by West 

India firms for exhibition purposes, 
have to pay duty if left in this country, 
or primarily go to their destination in 
bond, he exhibited in bond, and then 
must he returned to the West Indies.

Considering the efforts now being 
made to establish better «trade relations 
between the two colonies, this is one 
of the first and simplest evils to he re 
medied. Comparatively few exporters 
are willing to send us samples of their 
goods under such conditions, and there 
would certainly he a large increase in 
case the restriction were removed, al
lowing samples to be distributed at onr 
national fairs

BLUE-MOLDED BUTTER.
The following letter from a writer in 

tlie capital of Newfoundland adds force 
to what The Canadian tirocer pointed 
out in its editorial article in the issue 
of October 1 ‘ith :

Kditor Canadian tirocer, I have 
before me your fall number, and a 
splendid issue it is. The item “Care 
lessness the Cause,” particularly 
arrested my attention, as it refers 
to a matter that was brought forci
bly before me within the past few 
days.

The quality of Canadian butter 
shipped to Newfoundland of late, is 
far behind what was shipped us 
formerly ; in fact to-day, the large
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A COMMENDABLE WORK
The work accomplished by the II 

I a! lor Sick Children, Toronto, is n- 
deed commendable. This is a pt- n 
cial charitable institution which B 
ing of much assistance to the poor 
pie of Ontario and deserves the i.l 
that it receives.

l.ast year there, were 1,155 pat t- 
front all over the province and of t -<• 
liii per cent, were children of poor ' o 
cuts, who could not afford to '■ 
Sinco its organization the institu -i. 
has treated 15,013 children, 11.550 -f 
whom were unable to pay.

This gives a concise idea of what > is 
large Provincial Charity is doing -r 
the benefit of the poor.
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A GOOD THING FOR

It begins to look as it Canada is go- 
g to lind the Tehuantepec route of 
.îetical service in the development of 
,ide between the I’acilic and the At 
ntic Coasts.
Business men arc only too well aware 
it freight rates on the transconti 
ital route militate to some extent 
lin-t the development of trade he
ron the business men of Eastern 
nada and those on the Pacific Coast 
ship from Liverpool is cheaper than 
-hip from Montreal, 

iv a line of steamers co-operating 
!i the little 193 mile line which runs 

mss Mexico from Puerto to Salina 
iz we are in a fair way to solve the 
Idem.

Die first steamer to leave a Canadian 
•t to connect with the Mexican rail- 

left in .Tune last and carried a 
iiment of only 15 tons, the products 
Canadian factories. The boat which 

t on November Pith, however, -car- 
,1 1,500 tons. This substantial in 
use is encouraging.
Mtliough the freight lias to be trail- 
red from the steamship to the rail- 

at. Puerto and from the railway to 
steamship at Salina Cruz it can be 

ileil from Montreal to Vancouver in 
days.

1'his of course is much longer than by 
Transcontinental Railway, but what 

lost in time is more than made up 
• the decrease in the cost of freight, 

e saving is on the whole something 
10 p.c., while in some instances the 

•e has been cut in two. Although the 
•e so far obtained by Canadian sliip- 
- by the new route is scarcely as

■ as that enjoyed by shippers from 
it Britain, it is certainly much more

orahle than that of the all-rail 
ites.

There is a little hitch just at present.
• which is only likely to he so tem- 
larilv, and that is the action of Ga
lways running to Halifax and St. 
hn. During the winter months 

steamers connected with this route 
n from Halifax and St. John ; but so 
: the railwavs have refused to give 
npers by this route the benefit of the 

"ort freight rate. This is serious 
it fortunately we have in Canada a
■ it'd of Railway Commissioners, and 
the matter is to be brought to their

tention it is to be hoped that relief 
Hi be obtained shortly.
The railway which runs across Mcx- 

from Puerto to Salina Cruz was 
It hv British capitalists in co-opera 
n with the Mexiean Government, and 
to-day under the joint ownershin of 

uese two interests. Tt is believed to 
the first instanee on record of a 

irtnership being formed l«v a govern

CANADIAN SHIPPERS

ment and foreign capitalists to con
struct and operate a railway.

The trallic of the railway last year 
aggregated IjaO.fiOO tons. With Kuro- 
pean and American shippers patronizing 
the route as they now arc a very large 
inexease may be expected this year. 
Seven steamship lines, one of which is 
Canadian, arc now operating in connec
tion with the Pacific end of the railway

A BUSINESS EXAMINATION.
The fact is well known that too many 

people enter the grocery business who 
have little or no knowledge about trade 
matters or business in general. Failure 
to make themselves useful as mechanics 
or even as laborers, thev devote the 
front room of their already too small 
cottage to groceries. Til manv instance- 
they go to the wall because they are 
unacquainted with the e-scntials of 
good business methods ; because of their 
eagerness to cut prices in order to get 
trade, forgetting to figure at all on the 
cr,-t of running their -tores.

Secretary .1. A Green of tin- National 
Retail Grocers’ \s-ocintion ,.f the 
1’nitcd States, makes a new proposal 
to prevent such individuals from enter
ing the grocery field. He says that the 
time has now arrived when something 
imi-t he done to cheek the inexperienc
ed person from going into the grocerv 
business. It should be compnl-ory, he 
maintains, to stand an examination n- 
to fitness and experience before beiip' 
allowed to embark in the business ,,f 
dispersing food to the public.

A man thoroughly informed as to the 
expense, the peri-halde nature of mam 
goods and the margin of profit necessary 
to conduct a s"ceessfu! business will 
not so readily ri-k his -uving- a- the 
min with no experience and who t,, -c 
cure t rade will dispose of good- , -n , 
small margin or no margin at n'l

lie is a firm believer in a law com 
pell'ng examination as to fifties-, 
knowledge of poods and in fact a gen 
eral idea of the business

CANADIAN GOOPS LOSING IN ENG 
LAND.

At least three of our most profitable 
exports to England are losing their pos 

ition as leaders in the market there, 
anil it is not hard to find the causes 
The three referred to are cheese, apples 

and hntter.
As to the first, foreign competition 

is seeking a foothold and finding it. 
owing to a growing carelessness among 
certain Canadian faetorvmen, who seem 
to think that Englishmen must huv 
their cheese from Canada, no matter i» 
what shape or condition it arrives. New 
Zealand is our most dangerous com 

2Q

petitor at present. New Zealand cheese 
is nearly as good quality, on the av
erage, as our own. Where they are 
gaining is through care in packing and 
grading. Holland is also gaining in the 
British cheese market, and will soon 
prove a factor to be reckoned with, 
owing to their proximity to England.

Danish butter is supreme in the Bri
tish market at present. This is largely 
owing to the fact that it is all made 
under government supervision, and the 
stamp on it indicates exactly what 
grade of butter may be looked for in 
the package. This certainty does not 
by any means apply to Canadian but
ters. The packages are often carelessly 
put up. They are frequently graded 
wrong, and the general quality is not 
always nearly so dependable as the 
I tanisli.

Apples, too, often are being shipped 
across the ocean “stuffed,” that is, 
with a centre of seconds, while both 
end- arc of lir.-ts. No one likes to be 
tooled in this way more than once, and 
a continuation of this practice can have 
only one. end—a loss of a good section 
of our apple trade.

I he -ituation is one which is exer
cising the minds of exporters convcr- 
-ant with it, and it is only bv the co- 
uperation of all concerned that any 
fleet ive remedy can be devised.

USE PRICE TICKETS FREELY.
An important factor in making the 

- 'lid-ay season trade a success is in pre
paring to handle customers as speedily

possible and have the goods sell tlirm- 
-i vis when they can be made do so. And

this end there is nothing batten than 
•he liberal use of priee tickets both in the 
window and on goods in the store.

I’-verv store, of course, uses smi: - prica, 
tickets, but few use them as liberailv /s 
-liey might. If pricing goods is a good 
policy- for the five and ten ceiv Gores, 
,t 1 .light tu be equally profitable in gro-

iy stores, into whose bu-ine-s the 
"syndicate -tores cut most freely.

I'lie purpose of price tickets i- lo in
terest peopV in other goods than they 
had intended purchasing when they eii- 
tered the -tore. And following this idea 
"'it it can safely be considered that until 
shoppei s can tel! the price of every -mall 
-easmiablc or household article w'dion: 
asking the price, enough priee tickets 
have not been used.

Customers will invariably go to a 
counter where goods are displayed with 
a price oil them. They see a sign, “Any
thing on this counter for ten cents.’" and 
immediately they want to see what they 
can get for ten cents. Often they will 
pick up articles and sell it to themselves 
without any effort on the salesman’s 
part. It is the priee card, mostly, which 
is responsible for the sale.
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THE ENCYCLOPAEDIA.

What the Kohl-Rabi is and How it is 
Prepared.

KOHL-KABI.—One of the latest 
Canadian acquisitions in vegetables 
is a product of Germany orginally. 
the Kohl-rabi. It is a peculiar vege
table in many ways, being a turnip 
with a cabbage flavor, and growing 
with the edible bulb above the ground. 
Another peculiar item in its appear
ance is the leaved outside to the bulb. 
T1 is gives it somewhat the appear
ance of a pineapple, except that the 
leaves are soft, and the color is dif
ferent.

The plant is very hardy, and can lie 
grown out of doors in both Ontario 
and Quebec. So far it is little grown 
in this country, hut those who have 
had the pleasure of eating it. prepared 
in the way described below, pronounce 
it one of the most delicious vegetable 
dishes they have ever eaten.

Insect enemies are about the same 
as on the cabbage, but arc not nearly 
so destructive to Kohl-rabi.

Recipe for Preparing.
< lit off the leaves and peel. I toil 

until tender. Then slice in 'j-incli 
slices. Roll in egg and bread crumbs 
and fry. The result is a delicious 
food.

WANT CANADIAN AGENTS
The last weekly report sent out by 

the Trade and Commerce Department 
of the Dominion Government contains 
a number of inquiries for Canadian 
agents. The names of the firms mak
ing these inquiries, with the addresses, 
can he obtained upon application to 
"The Inquiries Branch, the Depart
ment of Trade and Commerce, Ot
tawa." or “The Secretary of the 
Board of Trade at Halifax. Winnipeg 
or Vancouver.*' The numbers should 
he quoted when requesting the follow
ing addresses :

No. 1762—A I .ondon firm of whole
sale tea merchants and exporters is 
anxious to appoint Canadian agents.

No. 1765—A London firm wishes 
to get into touch with Canadian pack
ers of canned salmon.

No. 1774—A Yorkshire company 
desires to hear of some firm in Canada 
which could take up the sale of their 
mustards of all descriptions.

CATALOGUES AND BOOKLETS.
The Kent Company, Limited, Coris- 

tinc building, Montreal, are sending 
out an attractive booklet, illustrating 
Nonpareil Corkhoard Insulation, 
which has just lieen isued by the

Armstrong Cork Company, Pittsburg, 
Pa. The booklet is unique in style, 
set up in plain, readable ty|H\ and is 
handsomely illustrated. It explains 
in detail the manufacture of the card- 
Imard insulation and its uses.

POULIN'S NEW COLD STORAGE.

A large warehouse, equipped in 
modern fashion, has just lieen com
pleted for P. Poulin & Co.. Montreal. 
The building is stone and brick, 70X 
55 feet, and a five-storey structure, 
with a basement. There are eight 
insulated rooms, with a storage ca
pacity of 50.000 cubic feet. There 
are two rooms, as well, for the stor
ing of eggs.

AN OLD ONTARIO STORE
Sixty years ago the general store 

represented by the above cut was 
erected in Hartford. ( hit., by T. Has
kett. That was in 1X40. It was rent
ed for two years by A. Smith, then 
purchased bv Robert Gaynor. and run

by him until 1X50. when he assigned 
to |no. Brown, of Hamilton. < )nt. In 
the same year it was bought by B. W. 
Thomas, who built up a very success
ful business. In 1XO4 B. \V. Thomas 
was appointed postmaster at Hart
ford. and the post office is conducted 
in the same store to-day. which is now 
managed by his son. R. J. Thomas.

MADE MONEY FROM F0R8I0HT.
\. P. Rogers, buyer, ad-writer and 

manager of the grocery, china and 
tinware department for the G. W. 
Robinson Co., of Hamilton, Ont., 
writes to The Grocer in reference to 
the article which appeared in the is
sue of Nov. 26th. under the heading, 
“Some Plans for Hurrying up the 
Christmas Trade.”

“Strange as it may seem,” he said, 
‘‘1 had been thinking along the same 
lines sonic time ago—with the object 
in view of hurrying up trade.”

30

Mr. Rogers enclosed an ad. he 
written to bring about the desired 
suits and which had been written 
exactly the same lines as suggi 
by our correspondent, Victor 1. 
ston. He says that it appeared in 
of the Hamilton papers and was 
companied by extraordinary resu 
results that will go down into 
torv as record breakers.

The moral for merchants is j

THE MEANEST MAN.
He went into a grocery store 

asked the proprietor for a small In 
of matches. The small package 
made up and the price, a nickel, li 
ed to the merchant, when the 
turner asked if his purchase coni 
sent to his home. The mcrchan 
sented, and. calling a boy. ha 
him the parcel and a dime, sa 
"Here, sonny: take this parcel n 
Blank's house."

“What!" exclaimed the cnst< 
“are you going to give a boy a

to take that parcel up?" “Win. 
tainly," said the merchant. “I v. 
not think of asking him to g 
nothing.”

“Well,” said the meanest mat. 
you would just as soon give nv 
nickel back 1 will take it up nn 
and you will save five cents.”

STILL REMAINS A READER
When a merchant continues to read 

trade paper after he has given up t 
business, it is conclusive proof that 
has proven its worth to him. This 
just what has occurred in the follow 1: 
instance :

MACLEAN PUBLISHING CO :-l ha 
sold my stock and leased my store 1 
Wyandotte St.. Windsor. Ont., to Pa\ 
Schwartz. I wish to have my Canadi- 
Grocer to look over, for I owe a go 
part of mv success in business to i* 
Please send my Canadian Grocer to 

HENRY BRACKELL.
437 Oxford St..

London, Ont

V
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The Markets—Canned Peas and Corn Advanced
This was an Expected Raise Owing to Crop Shortage—Shelled Wal
nuts Higher to the Retail Trade—Scarcity of Orange Peel — Sugar 
Demand Light but Prices are Firm—Tea Market Firm.

See elso Provisions. Cereals and Fruit. Vegetables and Fish Departments on pages following.

QUEBEC MARKETS
’( )1NTERS—

Nutmegs—High in primary mar-
etS.

Currants—Scarce.
Coffee—Firm.
Canned Peas and Corn—5c and 10c 

iglier.
Montreal, Dec. 2, 1909. 

Raw sugars show signs of weak- 
vss, but this is thought to be only 

< mporary, as reports from New 
.irk indicate a present shortage.

The storm in the West Indies re- 
i ntly did not do as much damage 
- was at first thought. The island 
t Jamaica has suffered perhaps more 
1 an others, and considerable dam- 

^re to the banana crop is reported, 
tiban sugar cane, however, received 
tie harm.
One surprising feature of the large 

hristmas trade being done, is the in
easing sale of corn syrups. People 

•e beginning to appreciate more and 
ore this table article.
Spices are firm and active, with a 

• ndency toward higher prices in 
'ine lines.
Currants and dates are scarce. Nuts 

re reported as being below the aver
se this year, particularly Grenoble 
alnuts.
flic most striking feature of the 

eek is the strength shown by can
ed vegetables, particularly peas and 
■rii. p.otli show advances. This has 

iceii looked for. as canners had al- 
ady advanced their prices. Gallon 
unatoes arc 30c higher, being now

SUGAR—There is a very good de- 
land for sugar at former quotations.
' is principally due to Christmas 
ecessities. The raw market has sag- 
. 1 somewhat of late but indications 
re that this is only temporary. A late 
sew York letter reports somewhat of 

raw sugar famine in prospect. If 
rue. this should affect local condi- 

-ns eventually.
•rarmlatod, hags......................................

20-lb. bags........................... ........ 4 80
Imperial.................................................... 4 45

........ 4 45
afin lump, boxes, 100 lbs................................ ......... 5 SO
............................. 50 1b*.......................................... ......... 5 60
............................. 25 llis..........................................

• >d Seal, in cartons, each.............................................
"ystal diamonds, bbls.................................................... ......... 5 40

100 lb. boxes.................................. ...... s so
" 50 1b. 11..................................

25 lb " ..................................
“ 5 1b. cartons, each................. ......... 0 371

Extra ground, hhls.......................................................................... 5 15
" “ 50-lb. boxes...................................... ....................... 5 35
" " 25-lb. lioxes............................................................. 5 55

Powdered, Mils................................................................................. 4 95
“ 50-lb. boxes................................................................. 5 15

Phoenix............................................................................................... 4 70
Bright coffee...................................................................................... 4 G5
No, 3 yellow...................................................................................... 4 55
No. 2 " ...................................................................................... 4 45
No. 1 ** bags............................................................................ 4 30
Bbl* granulated and yi-llow may Ik- ha«l at 5c. 

above bag prices.

SYRUPS AND MOLASSES — 
Syrup sales of late show a material 
increase over last year, also over the 
previous week. Dealers arc begin
ning to feel more confident as to this 
commodity. Sales for some time had 
been light and stocks were compara
tively heavy. Molasses is firm and 
selling freely.
Fancy Burhadoes molasses, puncheons

“ barrels ........
“ half-barrels,..

Choice B.irbadoes molasses, puncheons.
“ barrels.............
11 half barrels...

New Orleans...........................................................
Antigua
Porto Rico............................... ...........................
<’ont syrups, bhls..................................................

J hbls
'* 1 bbls..................................
“ 384-lb. pails................................................................ 1 HU
“ 25-lb. pails................................................................. 13-t

Cases, 2-lb. tins, 2 doz. peri-a.se.............................................. 2 50
5-lb. " 1 <loz. " .............................................. 2 s5

- 10 lb *' 1 doz. " 2 75
“ 20 1b. “ l doz. •• 2 7U

I KA- -There is little or none of bet
ter-trade Japan teas offered, and deal
ers are having trouble in securing suf
ficient to till Christmas requirements. 
1 Vices are firm at former quotations.

. 0 38 0 40
0 41 0 43

. 0 43 0 45

. 0 41 0 43
0 44 U 4f

. 0 46 0 4K3
0 27 0 28

..........  0 30

..........  0 40
0 032 
0 03$

Choicest................................................................................ 0 40 0 50
Choice.................................................................................... 0 35 0 37
Japans Fine ...................................................................  0 32 0 37

Medium.............................................................  0 27 0 30
Good common................................................  0 22 0 25
Common...........................................................  0 20 0 22

Ceylon Broken Orange Pekoe.................................  U 21 0 40
Pekoes............................................................... 0 20 0 22
Pekoe Souchongs.......................................... 0 20 U 22

India Pekoe Souchongs............................................  0 19 0 02
Ceylon greens Young Hysons.................................. 0 20 0 25

Hyson................................................... 0 20 0 22
Gunpowders...................................... 0 19 0 22

China greens Pingsm-y gunpowder, low grade 0 14 0 IS
" |iea leaf. 0 20 0 30
“ pinhead.. 0 30 0 50

l OFFER'—Coffee is firm, with a 
higher tendency in the primary mar
kets. A decided rise is looked for 
early in the year. Sales are large 
present prices.

it

Mocha 
Rio, No. 7 
Santos 
Maracaibo

. 0 181 0 25

. 0 10 0 12

. 0 14 0 17
0 15 0 18

SPICES—Mace is firm, with a 
higher tendency. Nutmegs are high
er in the primary market, hut as yet 
110 change has been made in the quota
tions to the retailer. Such a rise is 
expected, however. Other lines are 
firm, with large and increasing de
mand.
All ,,Vr ll’

Cinnamon, ground............................................................. 0 15 0 19
“ whole..........................................................  0 If, 0 18

Cloves, whole.......................................................................01s 0 30
( loves, ground..................................................................... 0 20 0 25
Cream of tartar..................................................................... 0 23 0 32

31

Ginger, whole................................................................. 0 15 0 20
" Cochin ...............................................................  0 17 0 20

Mari;................................................................................................... 0 75
Nutmegs...............................................................................  0 30 0 60
PepiK-ra, black.................................................................... 0 16 0 22

white..................................................................  0 22 0 29

DRIED FRUITS—Currants arc 
scarce, that is, the better grades. Dates 
are also hard to obtain. This prob
ably w ill mean a considerably increas
ed tlow of orders to New York. Re
ports on the market there also show 
a scarcity in the above lines. Cali
fornia goods are plentiful and are 
selling freely. Prices arc steady.
Currants, fine H'.iatras, per lb.. n<-t cleaned................. 0 05*

cleaned................................. 0 06;
“ Patras, per lb. .  ................................ 0 074 0 08
“ Vustizzas, p«-r lb. i................................ 0 08 0 09

Dates
Halloween, old. peril............................................... 0 04 0 041

new, iM-r lb.................................................... 0 05
Hairs, old. lier lb........................................................................... 0 041

" new, per lb.................................................................... 0 05

Australian, per 11.., (to arrive)............................... 0 084 0 09
Old seeded raisins. 0 06
California, choice seeded. 1-11. pkgs .............................. 0 074

" fan-y seeded. 1-lb. pkgs . . . 0 09
“ louse muscatels, 3-crown, per lb.. . 0 ft7i 0 08

4-crown, tier lb . . 11 08?. 0 09
" sultana, per lb........................................ 0 07) 0 10

Valen.-ia, fine off stalk, per lb ......................... 0 05
select,, lier 11» .......... ................... 0 < 52

*' 4 cp.wn layers, jkt lb................................ 0 06

NU’fS—This year's goods, particu
larly Grenobles. arc of a mediocre 
quality. The late arrivals arc even 
worse offenders in this respect than 
the early. \Imonds arc selling well, 
to such an extent that stocks are con
sidered too light for a continuation of 
this demand, brazils arc high and 
firm. Trade generally is good, in 
view of the nearness of the Christmas 
season.
In shell

Filberts, Sicily, per lh........................... ............... . 0 12
Barcelona. p*-r lb................................................... 0 lui

Tarragona Almonds, per lb..................................0 11* 0 12)
Walnuts. Grenobles, iM-r lb......................................0 13* 0 IS*

" Marbots, per lb. ___ 0 12:
“ Comes, peril)......................... . oil?

Shelled
Almonds, 4-crown selected, per lb..............................  0 32 0 33

“ 3-crown " “ ....................................... 0 31
2-crown “ “ 0 30

* “ (in bags), standards, lier lh.......................  0 26 (1 27
Cashews...................................................................................... 0 15 0 17

French, No. 1 .................................................. 0 07} 0 07$
Spanish, No. 1 Nom-
Virginia. Nul   0 10

Pecans, fier lh...........................................................  0 65
Pistachios, per 11»................................................ 0 75
Walnuts

Bordeaux halves. ....................... ........... 0 26 0 27
Broketis 0 18 0 19

RICE AND TAPIOCA—Sales of 
rice and tapioca have been slightly 
better, owing to the Christmas de
mand. Prices are firm, with no im
mediate prospects of a change.
Rice, grade B, bags, 250 pounds................................ . 2 95

“ 100 “   2 95
50 *'   2 95

thickets 25 imunds................................................ 3 (15
“ “ 4 pockets, 12i pounds.......................................... 3 15

grade c.c.,'250 pounds......................................................... 2 85
*' •' 100 “ ........................................................... 2 85

50 “ ........................................................... 2 85
pockets, 25 pounds 2 95
4 pockets, I24 pounds.............. 3 05

Tapioca, medium pearl...................................................  0 04J 0 *M4

BEANS AND PEAS—There has 
been no particular feature in this mar-
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ket. Prices are steady, and demand 
is fair. Dealers are somewhat dis
appointed, as indications early in the 
season were that this would be an ex
ceptionally good year.
Ontario prime |*»a bean*. bushel............................... 1 85
Pea*, boiling, bag .................................................................. 2 .SO

EVAPORATED APPLES— Few 
apples have been exported this year 
as compared with last year. The 
cause is not clearly understood, but 
it is thought the poor grade sent out 
last year may have had a good deal 
to do with it. Prices are steady, with 
a weaker tendency.
Evaporated apples, prim»* •) 0»| <1 094

CANNED GOODS
MONTREAL—Peas and corn have 

gone up from 5c to 10c per dozen. 
This advance has been looked for by 
local dealers for some time past, ow
ing to the crop shortage and increased 
demand. It is not thought that this 
price will hold long either. Pro
phecies are that another 5c will be 
added to peas shortly. Gallon toma- 
toes have gone up from $2.70 to $3. 
The whole market shows firmness, 
with a free sale of most lines.
peas. Standard, dozen ... *1 'If.
Peas, early June, dozen. 
Peas, sw.-.-t wrinkled, dozen

1 07k 1 M
1 l'f 1 121

Peas, extra sifted. «1 «zen 1 521 1 ffO
Peas, gallon*----  ... 3 <1 3 ;«2‘.
Beans, dozen. 0 85
Corn. dozen If si) II p2‘
Tomatoes, dozen 1 Ontario at.nl '/'!• Ur| 0 821 fl W
Strawberries, dozen 1 37A 1 4'i
Raspberries. 2 s, dozen 1 75
Peaches, 2 s. <loz«-n l «5
Peaches. 3 s, dozen
Pears. 2 s, dozen.....................
Pears. 3 -. dozen

1 ft#
. 2 30

Plums, <«reengage. d,.z. t, 1 5.1 1
Plum*. IvMilliard «!-•/,n •1 :«5 1 on
Lawton berries. 2-, dozen... 1 ft#

Clover I* af and H«irse»h«* 
l-'l» talk, per dozen ..

• hi aids salmon 1
Mb. flats, fier <1 i/en 1 30
1-11» flats, |N-r dozen .... 2 U2‘

1 >th“r salmon
Humpbacks, dozen ........ 0 1 on
Cohoe*, dozen 1 35 1 4o
Re«l Spring, d v-Ti .............. 1 fill 1 «V.
Red S'M-keye, dozen 1 85 2 o-i

TC IRONT! ).—Canned vegetab'es
anil salmon are particularly strong
just now. and some wholesalers arc 
«looting advances on peas, corn, beans 
and some kinds of salmon. From 
present indications retailers who have 
not already secured their stocks of 
these had better do so. Peas arc 
practically off the market so far a- 
the eanner> are concerned, and are 
being quoted this week by most job
ber- at Si.05. which means an ad
vance of 5c from last week. There 
has Ik-cii a short pack <.f corn also and 
the demand on thi- will be increased 
in view of the pea pack running low. 
Jobliers are busily engaged filling or
der- taken in Julv and August for 
future delivery. This work In- been 
delaved on account of late shipments, 
particularly of salmon. Shipments of 
both salmon and vegetables have us
ually been in the jobbers’ warehouses

in October, yet some are just arriving 
now.

Of the fruits, Lombard plums arc 
having a good sale, the others being 
quiet.

The whole canned goods market is 
firm, with not much chance for lower 
prices.

1) 80 0 85
0 SO 0 *:»

Pea* .......................
Pumpkin*.................... O 75 0 f2j
Tomatoes, 3 s ................................................................ 0 821
St rawberrie*. 2 *........................................................... 1 50

Pear he*, 2's.................................................................... »
j - 2 65

Lawtonlierrie-*................................................................ 1 <55
Red pitt«sl .-berries, 2 s.......................................... 1 75
<iall»n apple*................................................................. 2 40 2 45
Bartlett pears, heavy syrup*. 2 a.......................... 1 «V»

1 15
2 1"
1 70

Lombard plums, 2 *.. .............................................. 0 80 0 85
Clover Leaf and Horseshoe brands salmon :

l-lb tails |K*r dozen..................................................... 1 i«)
VU» flat* |K*r dozen............................................... 1 25
l-lb flats i*>r dozen.............. 2121

« >ther salmon price» are :
Humpback*. fier dozen................................ 0 1 00
Cohoes, per dozen....................................................... l 45 l 50
Red Spring, per dozen.......................................... 1 55 1 .5
Red Sockeye. in-r dozen............................................ 1 65 1 7o
Lobster*, halves, per dozen................................ 1 x5 2 20
Lobsters, «pianera, tier dozen............................... 1 40

ONTARIO MARKETS
pointers—

Shelled Walnuts—Advance of 3c.
Canned Peas and Corn—Advance 

of 5 cents.
1 frange Peel—Scarce.

Toronto, December 2, i./*/.
The wholesale business, to use the 

word- of one of the large dealers, is 
"all lovely.” They, however, think 
that on account of the spring-like 
weather, people are apt to forget that 
we are within three weeks of Christ
mas. which may mean delay in buy
ing and result in being overrushed 
just before the holidays. This may all 
the more lie the case on account of 
the lateness of the arrival of the goods 
this year.

Prices are all firm with really noth
ing that has any appearance of a de
cline. with the exception of evapor 
ated apples, which started too high. 
Valencia raisin- are higher in the 
primary markets and although the 
prices have not advanced here, they 
could not be bought and sold at pre
sent prices. One wholesale house had 
an offer for 300 boxes from another at 
the same price the former is selling 
them in small quantities to the retail 
trade, but it was refused. < frange peel 
i- scarce and sell- at- alxiut 11 Ac a 
II). higher. Shelled walnuts are also 
up about 3c a lb. While the whole
sale men are doing well, the retail
ers should be sure to get something 
more than usual out of this prosper- 
011- season. They are entitled to a 
good profit and if they do not get it. 
they must blame themselves.

(.‘tinned goods are very strong this 
week, some jobbers quoting corn, peas 
and bean» higher by 5 cents per 
dozen.

SUGAR—The passing of the we 
showed ïittle change in the sugar m 
ket. It is yet quite firm but no chan 
is anticipated in the near future, 
though the beet raw market is stro: 
brokers do not consider it will h 
a tendency to advance prices. Wh 
-tilers report that demand is only f. 
but at the same time is just the us 
Christmas call. It is little in comp 
son to that of two and three mon 
ago when the fruit season was at 
height.
St Lawrence “Crystal Diamond*," barrels.....................

4 barn-1* .................
" 1UUIU. Ihixbh...........

50 111. bifXi-B..........
25 lb. Imiu-s..........

" cam-*, 20-5 boxia.
“ Domino*, case*, 20-5 boxe*............

Tari* Pimp*, in 100-11). boxes.....................................................
“ in 50-11». “ .........................................................
" in 25-lb. *' .........................................................

-St Lawrence granulated, barrel*.......................................
Itoaver granulated. bags only................................................
Ile«l|»at h extra granuluteil.....................................................
liii|K*rml granulated..................................................................  i
A radia granulated (bags and barrel*/.................................
Wallace burg................................................................................
Ht Lawn-nee golden, bids........................................................
Bright coffee........................................................................
No 3 yellow..................................................................
No 2 “ .............................................................................. ;
No 1 “ ............................................................................
Uranulated and yellow. 100-lb. bags 5c. 1« a* than bills.

SYRUP AND MOLASSES 
These goods figure frequently in 

orders which are supplied by 
wholesale houses. This is evide 
that the usual holiday baking is - 
one of the things the good hoti-eu 
has to provide for. Prices are fi 
but no advance.
2 lb. tins, 2 doz. in m*e .
5 “ “ “ ...10 “ * “20 “ .
Barrels, per 11».......................
Half barrels, jx-r lb.............
Quarter " “ ............
Pail*. 1b« each

“ 25“ : ................
Maple Syrup

< iallon*. 6 to rase..............
04 V. .....

Pint*. 24 
M«da**e*
New Orleans, medium

hid*
Barl»a«b*e*. extra fancy... 
Porto Rico.........................

1‘

. 0 31 
. 0 20

. 0 45

TF. \—Teas remain firm, althov 
-liipmcnts from tlte primary mark 
exceed last year in quantity, fi 
cers should cultivate a demand 
higher grades of tea. which wnttT 
an advantage in more ways than ■ 
The lower grades have advanced 
price and are to-day not as g 
value as higher grades, and do 
give the retailer as good a pn 
A good 40c tea will make 5 ctr>- 
tea for a cent, which i- cheap en 
for anybody to tt-c. and will give - 
faction, whereas a cheap tea will e 
almost the same and will not g 
the same satisfaction.

COFFF.F.—Tlte market is qu 
and as coffee does not count as > 

of the specialties for the Chri-ti 
trade it receives little attention.
Rio, roasted..............................................................................0 12
Santo*, masted............................. .................................01"»
Mar'cailwi, roa-ded...........................................................0 Iff
Mocha, roa*'cd................................................................  0 25
Java, roasted....................................................................  0 27 1
Rio green............................................................................0 U8 ‘

V
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SPICES—There is nothing to re
port in these lines, except that orders 
arc satisfactory and prices arc firm 
in all lines. Peppers arc somewhat 
scarce in primary markets.
Peppers, black, pure.......................................................... 0 15 0 18

while, pure.......................................................... U 22 0 *25
" wlvfie, black................................................................ U 16
" whole, while.................................................................. 0 23

Ginger ......................................................................... 18 U 25
Cinnamon................................................................................0 "25 0 40
Nul meg....................................................................................  U 20 0 30
Cloven, whole......................................................................... U '25 U 35
Cream of tartar.................................................................... 0 ‘2*2 0 ‘25
Allspice.................................................................................... U 14 U 18

whole.................. .......................... ........................... 0 11 0 16
Mæe, grouml........................................... .a*. . ................  U 75 0 SU
Mixed pickling spices, whole........... ”/’d.....................  0 15 U 16
Cassia, whole...................................................1....................  U 2U 0 25
Celery seed........................................................................................ U ‘21

DRIED l'RUITS=-Thc first orders 
for dried fruit which were taken by 
travelers before the goods bad ar
rived, arc all delivered and repeat or
ders arc coming in, which keep the 
wholesale trade active. All lines are 
firm, prices are well maintained, and 
in some cases prices will likely ad
vance. Valencia raisins are decidedly 
firm in response to the report that 
they have advanced in the primary 
markets. Orange peel is also dearer 
owing to the light stock in hand. The 
quality of currants is not equal to Last 
year and late purchasers are apt to 
get the worst. Canada has taken more 
currants this year than last, hut Great 
Britain is short by a good many tons.

Per !h
3') to 10, in 25-lb. boxes............................................
40 to 50 •’ ” .............................................
5 ) to 60 “ " .............................................
GO to 70 “ “ .............................................
701 . 80 " “ .............................................
80to>) •* " ............................................
90 to 100 " " .............................................

Same fmit in 50-lb. boxes j cent less. 
Apricots —

Standard........................................................................
Choice, ‘25 lb boxes...................................................

Candied and Draitv-l Peels —
Is'iuon.......................  0 0* U 11 Citron
Orange.....................0 11$ 0 12 J

Kleines, per lb...............................................................

Dried jicaches.................................................................
Dried apples.................................................................
Currants -
Fine Filial ra*. .. 0 00* 0 07 Vostizzas. 
Patras 0 us 0 U8J

1‘neleaned Jc less

“ extra fancy......................................................
Valencias, new...............................................................
See lcd. 1 lb packets, fancy...............................

" Pi oz packets, choice................................
** 12 o/ " ” ..............................

Dates —
Halloween...............0 0»'» 0 06J Far»Is eh-iicest
Hair*.........................  0 05 ... “ choice,.

0 111
0 10 
0 08 
0 071 
0 07 0
0 0G

0 15 
0 15 
0 17

0 08 0 10 0 031 0 01 
0 o3l U -4o os o osi

.. U 071

o asi o 09

0 05 () Of4
o <*•; o o?
II 081 0 09 
o or. o i * i 
.... 0 08
___ 0 071
.... 0 Of.

0 0 .8 
0 072

XVTS—Are moving freely at out
side quotations for g- oil new stock.
Shelled walnuts may be quoted three
cents higher, a' 
changed.

1 the rest are 1111-

Alniomls, F «rmigrtta.. .. 0 li!0 12Rh.-r.-d ..... .............  0 32 0 35Walnuts, Gn-noM#*...... 0 1" 1*. ird.-nux..... 0 11" M u Lois o 12" slivlh-d........ i) 29 n :uFilLorti.................. ............. 0 12 0 12!IV. a.,s...................................... ......................... U 1G 0 IS
(1 1-5............. 0 OS i) 12

EVAPORATED A P P L ES — 
These are a little easier and should be 
bought about ic lower.
Evajiornteil apples..............................................................  0 08 0 09

RICE AND TAPIOCA—There is 
a good demand for rice, but this is

nothing unusual at this time of the 
year.
. Per lh
nice, stand. I!............................................................................ ij u3}
Standard li. from mills, 5UU lbs. or over, f.o.b.,

Mi.nlreal..................... .......................................................... 2 85
Rangoon...................................................................................  0 031 0 Uidi
Pat mi...........................................................................................0 11.51 0 05J
Japan..........................................................................................  0 052 0 Oil
Java .......................................................................................... 0 06 0 «*7
Carolina....................................................................................  0 10 011
•Sago............................................................................................ 0 05 0 06
Seed in pi is-a.......................................................................... .... 0 05
Tapioca, medium |M.-url..................................................... 0 L41 U 042

BEANS — Beans are steady with 
no change this week.
Deans, per bushel.. ........................................................... 1 75 1 50

MANITOBA MARKETS
Corrected by Telegraph.

Advances—Lard.
Firmer—Coffee, sugar, almonds
Easier—Evaporated apples.

Winnipeg. Dec. 2, 190').

The wholesale trade throughout the 
west is quiet for the present and the 
secret of this condition is, no doubt, 
attributed to circumstances which per
haps have never prevailed in this 
country before.

Newspapers have this fall been agi
tating among the farmers for heavier 
sales of wheat. It was evident that 
our grain producers could afford to 
hold their wheat in anticipation of 
higher prices. The result has been 
that there is not the quantity of money 
in circulation that there should be. In 
every line of business this condition 
lias been felt and the banks have been 
annoyed for some time. Wholesalers 
report collections dull and they trace 
the reason to the fact that merchants 
have not got the monev and custom
ers are buying stinting!v. Of course, 
retailers stocked up earlier in the sea- 
- n and for these stocks the monev 
will sooner nr later come. The diffi
culty would he more serious had the 
merchants not stocked well, in that 
case they would he without both cash 
and goods. It will he some da vs vet 
before the monev will return to it- 
proper sphere of circnlaPon ; should 
the farmer have sold hi- wheat at 
once to the elevators he would re
ceive payment direct. Tti the event 
of having the grain shipped to Fort 
William, the return is much more 
tardy. The majorité of wheat thus 
far s-,'d Ins been shipped direct to 
Fort William and a very large per
centage of the crop ha- not yet been 
marketed.

Wholesalers have no reason to he 
pessimistic, since the money is sure 
to come, and those whose credit is 
good will receive goods irrespective of 
the shortage of cash for the time be
ing.

To make matters worse, the trans
portation question is annoying local 
vholesa’e houses. Cars are not avail
able to bring goods in from Fort Wil
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liam. Goods were unloaded liberally' 
at Fort William prior to the close of 
navigation. But seldom are these 
goods shipped by rail from that point 
to destination in the same shape as 
they leave the factory. A few days 
ago a local wholesale house had two 
cars of canned goods, unloaded at 
Fort William to be sent to Edmonton 
by rail. Only one car was available, 
and this was at once dispatched. Part 
of the other car lot was loaded into a 
car fairly filled with Winnipeg goods, 
and in that case the Edmonton stock 
was delayed at this point. It is not 
known when the remainder of these 
goods will be dispatched from Fort 
William. It is understood that the 
shippers’ section of the Winnipeg 
Board of T rade is endeavoring to solve 
this vexing problem.

The market condition is quite un
changed tlrs week. Foreign dried 
fruits are the heaviest selling, and 
price; are quite firm.

Specialties for the holiday sei.-cn 
the being ordered, and a"readv h.ivv 
Chr!.-t;n; - stocks have been shippe . 
to every part of the west.

Sugar—Navigation closed last 
Saturday, and the all-rail rates have 
made prices firmer. The market is 
reported strong everywhere on till- 
continent, and buyer- are laving in 
stocks, preparing for a possih’e ad
vance. We quote the advanced prices 
of two weeks ago :
Montreal ami P. C. grr uLvoi!. in Mils ........................... 5 25

■' in sacks ............................................ 5 25
y»-ll w. in hi.*»............................................................. 4 an

in sacks............................................................ 4 75
I'-ing sugar, in Lids ..................................................................... 5 55

" “ in Ifixos..................................................................... 5 75 *
in small nu-mtit i»-?............................................... F *0

PowiV-re»! pu car. in Lids.......................................  F 35
“ “ in lmyi’s........................................................... F 55
“ “ i" small quantities................................................ f 20

Lump, harif. in LL1« .................................................. ................ f, 05

“ in 100-lh. cases..................................................... G 15

SYRVP AND MOLASSES — 
United States syrup speculators arc 
making strenuous efforts to get into 
the Canadian market, but they have 
thus far been shut out. The southern 
market declined four scales last week, 
but the Canadian quotations rema:n 
unchanged. Molasses is moving well 
a: this season, and the recent arrivals 
are said to be excellent in quality.
Svhh, ' C'roxrn Brand,' 9-1L t ins. ]#*r 2 doz cage...........

5-1L v, r 1 •’ ........... 2 =3
JAM» t v-s. jw-r ^ . 9 fit
90-10 tin*, per J “ ........... 2 73
4 Parrel. v»'r il»................................. n rvi
Sugar S\ nip. p*-r 1L..................... . r on,

Bcchiv•■ Brand 2-11» ti'iR, |»rr 2 ilo-/. ca-v........................ • l '3

" M “ \ “ .......... '. ' •* À

Purlin.L'os molaeen» -i’i : -LLis , T„-r gal ........................... n Ft
I’ort<> P ii-o mol peers 'o 1 LM- . i • r gal............................
t T'gi-vLrrnd it!<drisers I 1 Lis t-rrgal

Nvw Orl.-ans mulas*» •s i LLls. t»« r gal........................... . 0 36

X VTS—The almond market is

stronger and the shelled produce is on

the whole firm. This season's goods 
have not arrived yet. lv.it they were 
expected about the first of this month. 
Tlicv will undoubtedly arrve for the 
major portion of the Christmas trade.
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Shelled Walnuts, in l»oxe*, per II*....................................... 0 26
" “ small lots, peril*..............................  V 27
'* Almonds, in Ih»xc*. per lb..................................... 0 35
** *' small lots, per lb.................................  0 30

Peanuts, Virginia, per II*............................................. 10 0 13

CORXMEAL—The market is un
changed, although the demand may be 
somewhat heavier. The product is 
quite popular and much has gone out 
this season.
Com meal, per sack.................................................................... 2 10

“ per è saek................................................................ 1 05
" per bale (10,10s)................................................... 2 35

HONEY—The following prices 
hold firmer just now. It is going out 
more freely since winter has set in. 
Prices may go up shortly.
Honey, 2111». tins, per tin..........

“ 5
“ 12 oz. jars. i*er dozen.
“ 60-11*. tins, |h.t lb.

0 371 0 75 
2 lo 
0 121

EVAPORATED APPLES — The 
market is easier and it is reasonable 
to expect a lower market. The price 
to-day ranges from 9! _»c to 10J, jc, de
luding on the quality.

MAPLE PRODUCTS—The prices 
arc unchanged, but there is a possi
bility of an advance, owing to the in- 
cdeased popularity of the staple dur
ing the past few weeks. Last spring's 
stocks arc in excellent condition.
Sugar. per 11» . 0 13
Syrup, gallon*, ) d**z to can**. per *1<*z. ................................ 9 fiu

•* ï “ 1 do/, to raw. "   5 35
“ I “ 2 doz. to case. “    2 85

FOREIGN DRIED FRl'ITS — 
These lines are all firm, notwithstand
ing the large supply of new goods. 
Tlie crops were short in many line- 
anil in the raisin market there was a 
corner, which tended to boo>t the 
prices. These facts, coupled with the 
great fact that all lines arc popular 
in the west, owing to the shortage of 
fresh fruits, has the tendency to keep 
the market strong. Most of flic sup
plies are in. At any rate there is no 
apparent shortage and no delays in 
shipments.
Smyrna Sultana raisin;», uncleaned, per II»...................... 0 O'

“ “ ** cleaned, per lb.............................. 0 091,
Valencia rai*in*. Rowley », f .o *. i*er va*e, 28 *.................. 1 85

•* sep-cl* " 28*..................................... 1 95
•• " layer* “ 28*.................................. 2 <15

California raisins. choice needed in 5-11». packages
per i*a* kage................................. 0 <r,J

“ “ fancy seeded. in 2-lb. package*
per package..................................... 0 06$

" choice *eed*-d in 1 -11». packages
l*er package.....................................  U <17i

•* “ fancy seeded in 1-1 b packages
I*» r fntekage....................................... 0 08

Raisins. 3 crown muscatel*. per lb..................................  0 061
“ 4 " **   o 06?

Prunes, 9fkl00 per lb..........................................................  0
V 80-90 “ ............................................................... 0 05
“ 70-80 “ ............................................................... 0 06J

flO-TO " ......................................... 0 00
** SIP») “ ................................................................ 0 08|
“ 40-50 “ ................................................................ Il W
“ 30-01 “ ...   0

Silver prune*....................... ..................... ................... 0 09
Currant*, uncleaned. V><»*«• park. fs-r lb ....................... 0 06

" dry. cleaned. Pili.it ras. jsr lb............................. 0 062
“ wet, cleaned. per 11*...........................................  0 07*
“ Filiatra*. in 1-11*. pkg. dry, cleaned, per lb. 0 08

Pears. l* r lb....................................................................... 0 08
Peaches, *tan<lard, j»*-r lb. 0 08

“ choice.............................................    0 09*
Apricots, etamlard, per lb 0 15}

“ choice, per lb............................................................... 0 16
Plums, black pitted, per lb..   0 111
Nectarines, per lb....................................................................... 0 09}
Dates, new. per lb............................. ............................. 0 6J 0 07*

ROLLED OATS—When the crop 
was being harvested there was great 
unrest in this market, but lately prices 
are quite stationary. The tendency

may be weaker, but if the demand 
keeps tip the price may not go lower.
Rolled oats, 80 lb. sacks, per 80 lbs.........................................  2 05

4o " “ 40   1 05
“ 20 “ " 20   0 54
" 80 ” " 8   0 241

RICE AND TAPIOCA—Rice is 
selling well at the following low fig
ure. It is a popular food and mer
chants ltfhve lost no time in stocking it. 
Tapioca (s-firmer and may go up very 
soon.
.Tapan rice. j»er 100 lb*............................................................. 3 85
Pearl tapioca, per lb.......................................... ......... 0 04 0 04J

BARLEY—
Pot barley. |»er sack.................................................................. 2 60
Pearl hurley, per sack.............................................................. 3 65

" i*er 4 saek.......................................................... 1 90

BEANS—
3-lb. flicker, t»er bushel............................................................ 2 10
Hand picked. |*er bushel......................................................... 2 °0

CANNED GOODS—The unrest in 
these markets has ceased and the fol
lowing prices arc quite stationary. 
The good- are moving well and the 
trade is heavy. Vegetables arc re
ported somewhat scarce, while fruits 
arc plentiful. Should these features 
become more marked it will influence 
the market.
Heart*, per case 2 do/ 1 ‘.*8
Com. per cane 2 doz 1 75
Toniat**'*. per case 2d«*z 2 00 2 lu
Strawtierrie*. per rate 2 d<*z. 2 90 3 05
Raspberries, jn r case 2 doz 3 25
Peaches, fier case 2 doz. 3 60
Pear*. i* r case 2 doz 2 70
Plums, per case 2 d«»z..................................... 2 00
Salmon (Horseshoe Bnmill. |*er case 4 d**z 7 00

FRESH FRUITS \XD VF.GE- 
TABLES—Prices are becoming firm
er on vegetables, owing to the deple
tion of stocks. Apples are plentiful, 
and the < Ontario winter stocks are ex
cellent in quality. These prices hold 
to-day :
Pumpkins, per lb ......................
Carrot «. f*er II,
New |*otutoe*. fM-r bushel.
Nat ive cauliflower, per dozen ...
Native cabbage. per lb..............
Nat ive celery. f*er doz.................................
Native i*ee s, |*er huwttet. .
Native lettuce, f* r *loz 
Native onions, |M*rdo7.
Native radishes, per doz.........................
Native cucumiM-rs, |»er do/.
Ontario tomatoes, per basket .............
Oranges ......................................................
Lemons............................................................
Apples. Ontario, fier bnl...................
<iraf*- Fruit, f* r crate...............................

MEATS—Pork and beans declined 
last week, owing to the reduction in 
l»ean prices. Tlie other lines of meat- 
are holding stiflfer at ]*resent. The 
trade L excellent, as is usual during 
the n inter months.
Clark * 1 11*., pork ami I*eans, filain, per cast-................ 2 70

1 “ “ ......................................... ................................. 2 30
? .. .............................. ........................ 2 20
I tomato sauce, j**r rase................................... 2 70

Ham loaf, oblong, $ s, 4 dozen...................... ....................... 1 30
Beef loaf, assorted, oblong, J's, 2 dozen........................ 2 50
Boast beef, round, l's, 2dozen ...................................... 1 60

...................... 2 *. 1 dozen............................................. 2 85

BUTTER—Creamery is moving at 
28c to-day, being tlie same as last 
week. Choice dairy is also 28c, No. 
1 being 26c, and No. 2, 24c. The 
market is reported fair

EGGS—Twenty-nine cents is the 
market to-day. One week ago they 
were 30c. Eastern goods supply the 
market and it is expected that firmer 
prices will prevail soon.

CALGARY MARKETS.
Peel* . k Fin. huddie, 48-1 . . 5 65

0 11 Starch and Syrup
< frange.................. 0 12 Ivory gl*. starch

0 19 1 1 1 *..
Dried fruit* V V Ivory gl*. starch

Apricot*, choice 0 16 • ; 6* 0 09
V ’ St. La wrenee

0 15 corn............................. 0 09
Peach* *, choice. . 0 09 *’ • Durham corn............. 0 07.

y . Silver gloss. I s.......... 0 to
nrd .. 11 ns). - .» •• " 6s. . 0 O'

!*• ars. choice. 0 12 4 r Benson corn............... 0 O'.»
Pitted plum*. ... 0 12 , - < unada corn............... 0 07
prunes, 40-50 ... 11 O'1 <’ ». Canada laundry ... 0 07

0 07)* * Beehive s y r u p.
0 07 I * 24 2............... 2 70
<l 0»M A t " 12-5............... 3 30
0 06 L “ 6 10............. 3 1
<p os* J r? •• 3 20. .. 3 2 1

Evap apple*,;i0 * 0 101. ,< rowti syntp.24 2
* ;• 1 " 12 5 ...Produce 3 3o

Sugar cured ham *. . 6 111 . 3 1
in 12 average 0 18 ‘ . * " 3-20 3 20

Sugar cured ham . Maple Syrup

B. bacon liellivs
... 0 16 [ . Pride i.f Canada
... 0 21-, J 24-qt*.......................

0 20 \ ^ I‘riile of Canada 
... 0 15 f J V2 1 gallons . ...

1 f I'mle of Cana*la

hack
I fry sail bacon . 
I>rv «alt bacon.

8 5o

. . . U 16 1 I- 1 -gallons............... 7 f*0
Eggs, fresh, case .. 9 25 Pride of Canada

; 12 28-oz hots.
All*erta cream- . Imperial, round.

Hill 21 01» ........................ . 0 19
UhecHe Imperial, round.

Ontario, large . 0 15 v 12 } gal*. 6 Hi
0 15* Imperial, round.

Stilton* <1 17 . ‘ 61-gals...................
* " Snow Shoe, 12

Ontario, hand 
picked, hushd 

< alifomia limas. 
I-«r 11.
< créais

Malta Vita, case

12
qts glass 

"Snow sh*»c,
}gal.|tins............

"Snow Shoe, 6 
1-gal tins 

ondens. d Milk ,
<} 11 a k e r corn Canada First F

O 50} flakes, ea«e . 3 no :
Shredded wheat Canada F. Milk.

1 00 half ea«e. 2 75 Reindeer Milk
Lm *', f*er rase 4 50 « Jersey e r e a III.

0 40 CrafH- nuts, ease 3 IN) •

0 40 < anneil fi«h
B C. sal m 0 n. V >t C h a r 1 e s' 

en-am. family.
soi-ki-ye.48 1 s. 7 50 t. silver row milk.

1IC. coho e s. t 'N ashing Pow<ler
48-1* 6 25 • 4 t «old dust. 24-3 s.

li t ' 1 link*. 48-1 * 4 on » 25 1 Royal. 23- *
4 50 Sardines, dome- Cold e n west.

.... 5 50 6 50 tie. pm 4 ... 4 00 • 24 3*
3 75 5 00 Lobster, 48-1 s . 17 ini ;.

5 50 96 2* 18 50 • ; ,

Boneless pigs feet, round. I s. 3 dozen.... .............. 1 95
square. 2 s. 1 dozen .............. 3 15

Boiled beef, round. V*. 2 dozen. ........................................ 1 On
2 s. 1 dozen........ ................................... 2 85

Corned l*eef, square, l's. 2 dozen.............    ] 55
........................ 2 *. 1 dozen   2 80

Cambridge sausage, round, l's, 4 dozen............................ 2 30
" " " 2 *. 2 dozen .   4 25

English brawn, round. 1'*, 2 dozen.... ... 1 95
" " «qtiare, 2's. 1 dozen.   3 15
" l's, 2 dozen..     1 95

plum pudding, round, V*. 2 dozen ................ 1 65
2 ». 1 dozen .............. 3 25

(o neva sausage, oblong. I s, 2 dozen. ... ___ 2 35
“ 2 s. 1 dozen ...   4 25

Jellied h'M-k*. round, 2 *. 1 d«»zen................................... 3 75
“ " " 6*. 1 «lozeii......................................  1<| 65

Paragon lum-h tongue. round. I s, 2 .................................. 3 90
»«x tongue, round. 1J*. 2 dozen........................... 7 75

" “ 2 s. 1 dozen ...................... 8 60
Ready lum-h veal loaf, square. I s, 2 dozen...................... 2 50

............................................. è». 4 dozen ...................... 1 30
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BRITISH COLUMBIA MAR
KETS.

Corrected by wire.
Vancouver, Dec. 2, 1909.

Malaga grapes are being quoted 
this year at $8 per barrel, the first 
now being in the wholesales, though 
the retail price is not yet settled. They 
will sell at 25c or 30c per pound. Thi- 
quotation is higher than a year ago. 
when the price was $7.50. On that 
occasion, many of the wholesalers, or 
those who brought in large consign
ments, lust on these grapes, since they 
did not clear tip before Christmas, 
and after that tlie demand fell off so 
much that goods had even to be 
thrown away. They sold for almost 
any price. So it is not probable that 
the $8 figure will be maintained 
throughout the season, for an effort
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will be made to get clear of stocks in 
good time.

New navel oranges are selling at $4, 
but even at this, the fruit is on the 
sour side, and cannot be classified as 
thoroughly first-class.

Apples go all the way from $1.50 
to $2.50 per box, retailing mostly at 
$2.75 and $3. On account of the 
sharp frost of last week, potatoes have 
gone up $2 a ton, and are now quoted 
at $14. It is not thought that general 
injury was done to the supply, such 
as last winter, when the frost was 
sharp and continued. The ruling 
prices here are :

VANCOUVER
Sugar, standard

granulated........... 5 60
Val. raisins, lb..... 0 05$
Cal. “ ••.... «107
Prunes...............  0 Oôf 0 074
Currants .. .. 0 06$ 0 07$
Dried apricots.. 0 11 0 13
Flour, Standard,

bbl.......................... 6 9J
Commeal, p. 100

1U........................ 2 60
Beans, per lb. . 0 034 0 04$
Rice, per ton___68 00 76 00
Tapiova.iter lb....... 0 031
Evajio rated

apples................... 0 08$

Butter, Eastern 0 20 0 31 
Butter, local

creamery.................. 0 40
Butter, Western 0 22 0 25
Eggs, Eastern............ 0 33
Eggs, local...................  0 55
Cheese, per lb.. 0 14$ 0 15$
Bacon, premier.......... 0 27$

Canned Goods—
Peat.................................. 1 00
Tomatoes...................... 1 32$
Com................... 1 00 1 10
Apples........................... 3 42$
Strawberries............... 2 15
Itaspberries.................. 1 65

ST. JOHN MARKETS.
Corrected by wire.

St. John. X.B., Dec. 2. 1909.
Three steamers which sailed last 

week from this port to Havana, Cuba, 
took away 20,000 barrels of potatoes, 
worth $40,000 in the Havana market. 
1. C. Manzer, of Andover, who was 
in the city superintending the ship
ment of a large quantity of the tubers 
from his district, said, in commenting 
on the increased business with Cuba, 
that the Cuban market requires 450.- 
000 barrels of potatoes a year, and 
the larger part of this quantity has 
been supplied by the United States. 
He said that although the rot injured 
the crop to a considerable extent this 
year, there arc more potatoes in the 
St. John valley at the present time 
than there have ever been before at 
the same date. A conservative esti
mate would be 50,000 barrels.

The steamship Teodorn de T.ar- 
ranaga left Mauritius on October 18 
for St. Tohn with a full cargo of su
gar. She is due here this week, and 
the cargo will be sent to Montreal by 
rail. The Robert Reford Co., to 
whom the steamer is consigned, state 
that other sugar boats will come here 
during the winter.

\V. A. Smith, representing Lloyd 
& Scully, of Sanlt Ste. Marie, was in 
the city last week, and sold, through 
DeWitt Bros., of Fairville, three car
loads of eggs at 26c a dozen. The 
eggs are to be shipped from Owen 
Sound to this city and are for the 
local market. It is seldom that St. 
John merchants have to go so far 
afield for their eggs.

In the local markets prices are com

paratively unchanged from last week. 
American clear pork has advanced, 
butter is firmer. Quotations now are :
Standard gran. 4 85 4 35 
Austrian “ 4 65 4 75
Yellows............. 4 35 4 75

Flour, Manitoba 6 45 6 55 
“ Ontario.. 5 35 6 05 

Commeal, bags. 1 47 1 50 
Rolled oats, bbls 5 15 5 20 
Buck w h e a t, 

west, grey, bag 2 90 3 00 
Val. raisins, lb.. 0 05$ 0 06$ 
Cal. raisins,seed

ed 0 07$ 0 084
Currants, lb .... 0 07 0 07$
Prunes, lb........ 0 05$ 0 09
Ri«-e. lb ............... 0 03$ 0 03$
Beans, ban d 

picked.bus 1 95 2 00 
Beans, yellow

eye, bus.......... 2 95 3 00
Cheese, lb..........0 13 0 13$
Lard, compound

lb ... ...........0 131 0 13$
Lard, pure, lb. .0 16J l 17$ 
Pork,domestic

mess.............. 27 75 28 50
Pork, Ameri

can clear... 28 50 29 50 
Pork, clear

barks............ 31 00 31 50
Beef, Ameri-* 

can plate— 17 00 18 00

Beef, Canadi-
an plate .... 

Molasses, fry.
16 75 17 50

Barbados, gl 
Butter, dairy,

0 34 0 35

lb...................
Butter, cream-

0 25 0 27

0 26 0 29
Eggs, doz........ 0 26 0 35
Potatoes, bbl. 
Canned goods

I 20 1 40

Peas, doz .... 1 10 1 50
Com, doz.. . 0 85 0 90
Tomatoes, dz 0 95 1 00.
R aspberries,

Strawberries,
1 85 1 90

1 55 1 60
Salmon, case 
Red spring 6 50 6 75

5 60
Peaches, 2's.

Peaches, us.
1 70 1 80

Baked beans,
2 70 2 80

Fish
1 15 1 25

Cod, dry........ 2 75 3 75
Herring, salt, 
half Mils___ 2 30 2 50

smokf-d, box 0 as 0 08j

HALIFAX MARKETS.
Halifax, N.S., Dec. 2, 1909.

Halifax jobbers rejiort business 
brisk in all lines of groceries. The 
fall trade is fully up to expectations, 
and a large amount of goods is be
ing turned over. The commission 
men are rushed with orders for fruit 
and produce. A general scarcity of 
fresh-laid eggs is reported, and the 
price is high for the season of the 
vcar. The farmers have no difficulty 
in disposing of their stock as soon as 
it is marketed. While the wholesale 
price varies for new-laid stock, 32c 
is about the average, though some of 
the dealers at times get a slant, and 
huv a little lower. Case eggs are 
not any too plentiful, the receipts from 
Prince Edward Island this vear be
ing smaller than usual. This is due. 
it is said, to the fact that large quan
tities have been sent direct from the 
island to Winnipeg, and other cities 
in Western Canada. Case eggs are 
firm here at 28c.

The butter matkets are practically 
unchanged. The price is steady for 
the best quality, of which there is 
only a fair supply on the market. 
There i= lots of inferior butter on the 
market selling at a reasonable price, 
but the demand for this is onlv light. 
Some of it can be purchased for 20c. 
The best quality in large tubs is sell
ing at about 25c.

Wentzell’s Limited is the first firm 
in the Maritime Provinces to import 
a carload of British Columbia salmon 
by steamer from Vancouver via Mex
ico. thence bv the Tchauntepec Rail
road across Mexico, thence by the 
Flder-Dempster steamer to Halifax. 
The importation was made bv this 
route to save freight, and it is con
sidered to be a shrewd move on the 
part of the firm.

Pork and beef continue to advance, 
and higher prices are quoted this 
week on both. The continued advance 
is having a bad effect on sales, only 
those purchasing at present who re
quire pork and beef for immediate 
use.
Cn-amery prints

ix r lb.............. 0 27 0 28
( rearnery ho!ids

ix r 11............... 0 27 0 28
Dairy, tul>8, Hi. 0 21 0 23
Fresh eggs, doz......... 0 30
('ase eggs 11 ... 0 28

Extra Standard,
granulated ......... 4 80

l nited Em in re ___ 4 55
Austrian, hags,

granulated ___ 4 70
Bright yellow.............. 4 60
No 1 yellow............... 4 50
Flour h wheat

per bbl.............. 6 40 6 €0
Flour, Ontario 

blends, bbl... 5 60 5 70 
( 'ommeal, bag. 1 70 1 75
Oats.....................  0 54 0 55
Pork, American

jx r bbl.......... 26 50 28 50
Pork, dear bbl .... 32 50

Beef, American 
plate per obi. 16 50 17 50 

Beef. Canadian
per bbl....................... 16 00

Hams smoked ___ 0 16$
Pork, fresh........ 0 09 0 11
Codfish, quintal .... 5 50 
Herring, pickled

per bbl................. 5 00
Apples, per bbl. 1 50 3 00 
Potatoes, P. E.

Island, bag ... 1 15
Onijons, Spanish

her lb....................... 0 02$
Onions, Ameri

can, per lb. 0 02$
Onions, Canad

ian, per bag.......... 1 50
Molasses, fan.-y

Barbados, bbl......... 0 38
Molasses, fancy

Barbados, pun ... 0 34
Bearis, bushel............ 2 20
Rolled Oats, bbl.......... 5 50

CHARLOTTETOWN MARKETS.
Corrected by Wire.

Sugar, s*andard 
granulated.. 4 30 5 00

Sugar, yellow 4 40 4 50 
Flour. .Manitoba 6 40 6 50 
Flour, Ontario. . 5 50 5 70 
Commeal. bags. 1 75 1 -5
Raisins, Val___ 0 "6 0 06$
Raisins. Califor

nia. seeded. 0 07$ 0 48
Currants............. 0 <J7 0 "74
Rice.........................i) 03 0 03$
Beans, new. bus 2 Of) 2 10"
Cheese................... 0 12 0 124
Lard, pure.......... 0 161 0 16$
Molasses, fancy

Barbadoes. gal 0 35 0 36 
Oatmeal. 100 lbs 3 <ju 3 25 
Rolled oats, per

bag 90 lbs........  2 7'J 2 80
Butter.creamery 

jx-r lb...............  0 25 0 26

Butter, dairy.
fresh, per lb.. 0 22 0 24 

Butter, dairy, 
tubs, per lb. . 0 20 0 22

Eggs, per do/. 0 22 0 23 
Potatoes,per bus 0 2*2 0 25 
Turnips, j,er bus 0 12 0 15 
Beets and car

rots. per bus 0 40 0 50 
Parsnips, per bus 0 5o 0 60 
Cabbage, dozen. 0 ?5 0 50 
Cranberries, lb. 0 04$ 0 054
Oa’s, Lus............ 0 38 0 40*
Hay. ix-r ton. .. 9 00 10 00 
Straw, per ton. 5 00 6 00

Geese. j>er lb... . 0 11 0 12 
Divks. per lb .0 11 0 12 
Ch’ckens, per lb. 0 10 0 11
Fowl, per lb.......  0 09 0 10
Pork: medium.lb .... 0 G9 
Pork, heavy, lb . 0 08$ 0 03$

Business men of Odgensburg, X. 
V.. are combining in an attempt to 
weed out dead-beat customers. They 
propose to have a central bureau, in
to which each will turn his bad-pay 
list, thus enabling complete lists to be 
given all business men. This is some
thing similar to the collection system 
now in vogue in Guelph and other 
cities and towns in Canada.

TRADE NOTES.
G. F. Carveth, of Carveth & Co.. 

Montreal, leaves for Europe this week.
Liquidation - of the R. W. Oliver 

Milling Co. has been granted by Judge 
Martineau, Montreal.

F. Stokes, manager Corneille. David 
& Co., for Canada, was in Montreal 
from Toronto last week.

At Farnham. Que., J. M. Fortier. 
Ltd., cigar manufacturers. Montreal, 
have just completed a new factory. 
48x150. equipped with sweat rooms, 
for curing Canadian tobacco. For the 
past two years they have been instruct
ing the growers of tobacco in the 
Eastern Townships, and have paid out 
to them for this season’s crop $40,- 
000.
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DIRECTORY OF

Manufacturers, Manufacturers’ Agents,
Brokers, Etc.
BRITISH COLUMBIA

F. G. EVANS & CO.
138 Water St. VANCOUVER, B.C, 

Wholesale G-ocery Brokers and 
Manufacturers’ Agents

Correspondence Solicited.

JOHN J. BOSTOCK
Wholesale Broker

SALMON Canned and Salted 
HERRINGS HALIBUT 

LOO BUILDING. VANCOUVER. B.C.

VICTORIA
FRUIT GROWERS’ ASSOCIATION

The largest packer» and shipper* of first- 
class Fruits of all kinds in Briii-h Columbia.

OFFK E AND WAREHOUSES

COB. WHARF AND YATES STS. - VICTORIA
Branch at 140 Water Street, Vancouver.

We also cirry a fall line of TEAS, 
SPICES, etc.

Mail order» promptly attended to.

Cor. Langley and Broughton Sts. 
VICTORIA, B.C.

W. A. JAMESON 
COFFEE CO

Importera and Roaster» of Hijh Grade 
Coffee».

Manufacturera and Proprietor» of

We have Competent Salesmen 
Beet facil.tiei for D.etributing and Storing

W. HARRY WILSON & CO.
330-332 Cordon St. W. VANCOUVER, B.C.

R. ROBERTSON J. Y. GRIFFIN

R. Robertson Si Co.
25 Alexander St. 
VANCOUVER, B.C.

Wholesale Brokers
CB0CEB1ES, PRODUCE, FRUITS, CRAINS

Importers and Exporters
Reference—Bank of Montreal.

Write ua tor information about B.C. trade 
Cable Address—"Robin,'' Vancouver.

Codes—ABC, 5th Edition; Revised Economy; Modern 
Economy ; Utility and Dowling's.

WILLIAM W. DUNCAN
Broker and Manufacturers’ Agent
DISTRIBUTING
Free and Bonded Warehouses

VANCOUVER - VICTORIA

HERMAN ERB
Manufacturers' and Wholesale Com

mission Agent
P. O. BOX 405

522 Bastion Street, Victoria, B.C.
Open for a few mere agencies

THE CANADIAN GROCER
British Columbia Office at Room 11, Hartney Chamber*, 

Cor. Pender and Homer Hte., Vancouver.
H HODGSON Manager

McLEOD & CLARKSON
Manufacturers’ Agents end Wholesale Commission

144 WATER ST., VANCOUVER, B.C.
Can give strict spent on to a few lirat-claas Gro

cery Agencies. Highest Refer.ncea.

Wholesale Manufacturers' Agents
Correspondence Solicited.

F. R. MclNTOSH & CO.
Vancouver, B.C.

w. C. Findlat W. Caste* ]

E. A. MARSHALL & CO.
Manufacturers* Agents

Sum 11 Court Houhe Block, VANCOUVER, B.C. 
We have an established connection and can handle s , 

few more good agencies to advantage.
Highest References,

Do you want live representation? 
We are in touch with the trade.

Andrews Si Nunn
Hangfactarers' Agents end 
Wholesale Commission Merchants

Codes—A BC 5th Edition, Western Union

140 Water St„ Vancouver, B.C.
Correspondence Highest
Ho cited Roferenœ*

The WEST INDIA C0„ Ltd,
Solicits orders for, and enquiries regarding, all descriptions of West India 
Produce, including : "N.

Sugars Rums Molasses Cocoa
Rice Limes Arrowroot

Prices and full information gladly furnished. Write us to-day.

St. Nicholas Building MONTREAL
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Grocers Should Not Sell Tea
UlllcSS they know by actual home test that it is 
good value for their customers’ money. The tea you 
can buy to-day to retail at 25c. is too poor in quality to 
be anything else than dear in price. Would you care to 
drink the tea you are now selling for 25c. ? The quality 
of this grade of tea has decreased in value about 5c. a 
pound in the last few years. How long do you suppose 
your customers will be satisfied with such tea? Just 
until you, or another live grocer, induces them to try a 
better grade. Why don’t you do it?

Since we discontinued the 25c. tea the sales of Red 
Rose Tea have shown a most remarkable increase. Could 
there be better proof that people appreciate good tea 
and will willingly pay the small difference to get it ? 
The very remarkable growth of Red Rose Tea in so 
short a time is the best proof possible of its high qual
ity. That is why it pays you to recommend

Red Rose Tea
Good Tea is your best “Ad.”

T. H. ESTABROOKS
ST. JOHN, N.B.

Opening New Accounts
Your business will not grow unless you do add new customers constantly. 

The old ones will drop out with surprising regularity and those that remain will 
not increase their purchases materially.

Have a good live talk about your goods in The Grocer every week. All the 
best grocers in Canada will read it, and if what you say is worth while, they'll 
steadily be influenced in your favor.

You will find The Grocer the most powerful agent at your disposal in the 
cultivation of new accounts.

Wellington St. E. "1 
Toronto, Ont. ] 

315 William Ave.
Winnipeg, Man.J

Branches
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SCALE VERSUS MEASURE.

A Live Question Among Associa
tions in the United States.

In the course of the state conven
tion of the New Jersey Retail Mer
chants" Association (.L’.S.A.) the sub
ject of selling all vegetables by the 
|K)imd, instead of by measure, was dis
cussed at length, and a resolution was 
passed indorsing the weighing system. 
It was dccieded to urge legislation 
making the weight system compulsory, 
for it was the consensus of opinion 
that weighing was by far the fairest 
and mast satisfactory. All the mem
bers agreed that if vegetables were 
weighed, instead of measured, both 
the storekeeper and the consumer 
would get a fair deal, for scales arc 
not so liable to be incorrect as meas
ures, and there is less room tor crook
edness on the part of wholesaler and 
retailer. The convention strongly ad
vocated the new plan, and will use all 
its influence to bring it about.

Columbus (Ohio l retail grocers 
will make a determined effort to se
cure the passage of a bill by the

Legislature this winter, providing that 
groceries shall be sold by weight in
stead of by measure. Everything in 
the way of solid food, it is proposed, 
shall be sold by weight.

flic Cleveland (O.) Retail Gro
cers' Association has instructed its 
legislative committee to formulate 
plans to secure legislation Jo prevent 
the use of trading stamps, requiring 
sale of goods by weight histead of by 
measure, enacting a quantity clause 
as part of the State Food law and en
acting a “moving" ordinance requir
ing moving concerns to register re
movals of families.

TRADE NOTES.
V !•". Choate, general merchant, 

W arsaw, Out., was in Toronto during 
tlic week on a Christmas buying trip.

The annual report of the Chilliwack, 
li.t .. (_o-operative Association shows 
a net profit of $234.32, as against a 
deficit of S78O.QO for the year previ
ous.

A. E. Sinylie. president, and A. 11. 
Sembler, secretary, of the National 
Licorice Co.. Brooklyn. N.Y.. were in

n hnr n

Tàprimc;

FRONT OF A. !.. PR IMF. AIT’S GROCERY. LINDSAY, ONT.

rite above cut represents the front of the store of A. L. Primeau, a 
Lindsay grocer, who is making good headway in the grocery business. It 
illustrates the value Mr. Primeau places on exterior appearance, with a 
view to attracting trade.
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Montreal last week visiting their local 
branch factory.

F. J. Checsworth, who visits the re
tail grocery trade throughout Canada 
in the interest of Dwight's Cow Brand 
Soda, has been making his annual 
round of the Eastern Townships, in 
Quebec Province.

E. Mitchell, of Bridgetown, Bar
bados. is in St. John, N.B., for the 
purpose of making arrangements for 
opening an office there in connection 
with the E. Mitchell Molasses Co., of 
Barbados, of which reference was 
made recently. The office will be 
ojtcncd in December in the Canada 
Life building, with X. L. Mitchell in 
charge.

The Reason that

Fels-Naptha
Soap

leads in soap sales is 
simply because of the 
unique merit of the 
soap itself.

Vastadvertisingmade 
Fels-Naptha known, 
but its quality made 
it popular.
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Are You a Manufacturer?
Do you make or Handle high-class lines of groceries?

There are over one million people now in the three Prairie Provinces,
and they must have these goods! The West wants the best only, and you 
are assured of a profitable market if your products are right in price and quality.

We are here to advise you, and to sell your products for you on a 
reasonable commission basis.

We know our West intimately and have large warehouses at Winnipeg, 
Calgary and Edmonton.

Let us have your enquiry, with details of what you have to sell. You 
can do business with us to our mutual benefit.

NICHOLSON <& BAIN
Wholesale Commission Merchants and Brokers

CALGARY WINNIPEG EDMONTON
Storage for all classes of Merchandise. Also Cars distributed at Calgary, Winnipeg and Edmonton.

Thurston & Braidich
Importers, Roasters and Grinders of

128 William Street * NEW YORK CITY
Coffee and Spices 

Manufacturers of

Direct Importers of

VANILLA BEANS 
TONKA BEANS 
GUM TRAGACANTH 
GUM ARABIC

Jams, Jellies, Pickles, 
Sauces and 

Flavoring Extracts
We manufacture a full line of these and are able 

to supply you quickly and cheaply.

OUR PRICES ARE RIGHT 
WE WANT YOUR BUSINESS

Before replenishing your stock get our prices
Winnipeg Representative,

W. H. Escott Empress Manufacturing Co.
Wholesale Grocery Broker 

141 Bannatyne Ave., East

Limited

VANCOUVER, B.C.
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CANADA’S PRIDE
THE

MAPLE LEAF
AND

GUNNS
LEAFMAPLE

FANCY CURED
BREAKFAST BACON

A Real Breakfast Treat—Not Like Ordinary Bacon 
But “ Cared for Epicures.”

TRY IT FOR YOUR MOST PARTICULAR CUSTOMERS.

(3VJNNS Pork and Beef Packers 
LIMITED TORONTO

Never had a can of
milk returned to us yet

Banner and Princess Brands of Condensed 
Alnks—and tvio brands of Powdered Milk— 
manufactured by J. Malcolm & Son, Sr. 
George, Ont , are the best brands that skill 
and scie ice can produve. No dead stock 
on your shelves if you bundle tl.ese lines.

Write for prices

John Malcolm & Son,
ST. GEORGE, - ONT.

Dressed Poultry
ie our specialty

We are fhe largest dealers in Dressed Poultry in Canada. A life
time h-a teen «pent by us spe i-elbirg along this line. This 
valuable experience i* at your serv.ee. We want large quantities

Turkeys, Geese, Ducks, Chickens and Hens
Personal attention given to each shipment. A square deal for all. 
Payments da.ly.

a davies a.
Established 1854 J imei St , TORON TO Phone Mein 119

Christmas Orders
Do you know that in three weeks Christmas 
will be here and the trade usual at that festive season 
promises to be the best you have had for some years? 
We just want to suggest a few things for your own good. 
ORDER NOW. Just as well order now as later, the 
goods w ill be sent just when you want them.

ORDER

FEARMAN’S
Hams and Bacon

AND DON'T FORGET OUR

OLD ENGLISH MINCE MEAT

We know these lines are the best on the market, and 
we want you to know it too.
All made under inspection of Dominion Government 
Inspectors.

F. W. Fearman Co.
LIMITED

HAMILTON, :: :: ONT.

BUTTER
EGGS

POULTRY
GAME

We require large quantities of each of 
the above lines and shall be pleased to 

quote prices f.o.b. your station. Write us

The WM. RYAN CO.
LIMITED

PACKING HOUSE:

FERGUS, - - ONT.

HEAD OFFICE:

70 and 72 Front St. East TORONTO

40



THE CANADIAN GROCER

The Causes for the Present High Prices of Lard

Hogs Being Sold Before They are as Fat as They Should Be— 
Cottonseed Oil Scarce—Increa-e in Supply of Fresh Butter—
Good Demand for New Laid Eggs—Little Poultry Moving.

The provision market shows little 
aangc from last week, with the ex- 
vption of lard, which is higher.

The receipts of hogs are still be- 
>w what packers would like to see. 
lie sharp advance in lard is owing 
, several causes. ( )n account of the 
gh price of feed, and the great dc- 
uiml for hogs, farmers are selling 
cm before they are as fat as they 
iglit to be, which, of course, affects 

he yield of lard. The cotton seed 
which is largely used as a sub

it ute for lard, is also very scarce, 
nl worth nearly double what is used 
be. These are the reasons why lard 

is gone up to 16c and 17c a lb.
file supply of fresh-made butter 

is increased, and as the inferior but- 
r will be required for cooking in 
ace of the expensive lard, it is not 
kely that the butter market will suffer 
uch from the low price of poor but- 
r. With the large quantity of 
eamery butter still oil hand, without 
iv active export demand, it is the 
citerai opinion that butter will do 

■.ell if it will maintain the present 
rices.

flic cheese market has a fairly good 
ltlook. and as it has been bought a 
ttie lower than last year, there ought 

:■> be a margin for the dealer to work 
nt with a small profit. New /ca
nid's prospects are for a larger sup- 
■!y than ever, but as their quality 
innot so far compare with our cheese 
iv Englishman will make a big de- 
îand for our product. Owing also 
> the good value of cheese, compared 

■ ith other foods, the consumption 
irough the winter will be large. 
The poultry market is passing 

:irough the usual annual dullness 
liich invariably takes place when we 

each the point too near and too far 
rom Christmas. The general feei
ng is that Christinas turkeys, as well 
■s poultry in general, will he high.

The egg market is steady, with notli- 
ng startling in sight. With the high 
nice for new-laid eggs it is likely 
hat farmers are doing their best to 

get the hens to work, and if the wea
ker keeps mild, they may soon he 
core plentiful.

prices will probably be back shortly. 
Other lines are fairly steady, with a 
fair demand.
Pure I»ard -

Boxes, 50 lbs., per lb...................................................... 0 16g
Cases, tins, each 10 lbs., per lb.................................. 0 16f

..................................  5 “ "   0 162

..................................  3 “ “   0 17
Pails, worxi, 20 lbs. net, per lb.................................. 0 16$
Pails, tin, 20 lbs. gross, per lb.................................... 0 16i
Tubs, 50 lbs. net, ikt lb............................................... 0 10*
Tierces, 375lbs., per lb................................................... 0 16$

Compound Lard -
Boxes, 50 lbs. net, per lb............................................. 0 115
Cases, 10-lb. tins, 60 lbs. to case, per lb................. U 12

M 5     0 12 i
*• 3 " " " "   0 12$

Pails, wood, 201bs.net, per lb.................................... 0 12
Palls, tin, 20 lbs. gross, per lb............................... ... 0 11:
Tubs, 50 lbs net, ix-r lb............................................... 0 11$
Tierces, 375 lbs., per lb................................................. 0 11‘

Pork —
Heavy Canada short cut mess, bbl. 35-45 pieces . 2' 50
Bean pork... .................... ................................. 23 00
Canada short cut bark pork. bbl. 45-55 piece?............ 28 f»0
Heavy clear pork, bbls. 20-35 piece?............................... 28 50
Clear fat backs........................................................................ 32 fHI
Heavy Hank.pork. bbl............................................. 28 00
Plate u-ef, 100 lb bbls........................................................ 7 75

" 200 “   15 00
" 300 “   22 00

Dry Salt Meats
Green bacon. Hanks, lb........................................................ 0 14$
Long clear bacon, heavy, lb............ 0 14;
Long clear bacon, light, 11 ........................................... 0 15

Kxtra large sizes, 25 lbs. upwards, lb....................................0 14$
I«arge sizes, 18 to 25 lbs., per lb........................................ 0 15$
Medium sizes, 13 to 18 lbs., per lb. ............. 0 16"
Kxtra small sizes, 10 to 13 lbs . j*er lb........................... 0 16
Bone out, rolled, large, 16 to 25 lbs . per lb 0 17

“ small. 9 to 12 lbs , per lb. 0 17$
Breakfast bacon, English, boneless, per lb 0 16$

Windsor bacon, skinned, backs, per lb................... 0 17
Spic- d roll bacon, boneless, short, per lb..................... 0 14-
Hogs, live, per rwt....................................................... 8 40 8 50*

" dressed, per cwt......................................... 11 5n 11 75

lU’TTER—Receipts of fresh-made 
are increasing, owing, it i- thought, 
to the lower prices now prevailing for 
cream across the border. This has 
caused some of the exporters of cream 
to make it up here. Receipts for the 
week are 5.002 packages, as again-' 
5.148 packages same week last year. 
For the season they are 564.165 pack
ages. as against .304.202 packages 
same season, l<#o8, showing a de
crease of 30.037 packages.
Creamery, solids, lb....................................... 0 26
Creamery prints............................. ............................... 0 26*
Dairv. tubs, lb.................................................................  0 21 0 22*
Fresh dairy rolls...................................... 0 22 0 23

IEESF.—W ith tile exception of a 
late vessels, the reports for the

(
few
season's exports arc all in. They are. 
1.850.722 boxes, as against 1.785.606 
boxes last year, showing an appreci
able increase. Receipts for the week- 
are 14.<x8* boxes, as against 0.407 
same week last year. For the season 
thev are 1,038.026 boxes, as against 
1.046.374 boxes same season. 1908.
Quebec, large..........................
Western, large.......................

" small, 20 ibs. 
Old cheese, large...................

. 0 m 0 12 
H m 0 12
0 12* 0 13 
0 12* 0 12* 

. 0 15 0 16*

MONTREAL.
PROVISIONS—Hants and bacons 

ire /c lower, owing to very light 
etnand. combined with a somewhat 
irge stock on hand. It is only a 

temporary condition of affairs, and

EGGS—Storage stocks are reduc
ing fast. There is a scarcity of new 
laids, with an increasing demand, 
even at present high prices. Firmness 
is the prevailing tone of the mar
ket. Receipts for the week are 1.27.8 

4i

cases, as against 337 same week last 
year. For the season they are 187,- 
277 cases, as against 191.398 cases 
same season, 1908, showing a de
crease for the season of 4,121 cases.
New laid...................................................................................... 0 35
Selects, dozen........................................................................... 0 29
No. 1, dozen.............................................................................. 0 26
No. 2, dozen (nominal)................................................ 0 22 0 23

POULTRY—Live poultry is not
in demand. Farmers should kill their 
poultry for the market and ship now 
and not wait until Christmas, as deal
ers are now in better shape to handle 
large receipts than later. At present 
receipts are small.
« 'hickens. jht lb............. 0 14
Hens, 1 er lb.......... ... .................................0 12
Young ducks, per lb....................................................... 0 14 0 15
Turkeys, p**r lb. . ......................... 0 16 0 17
<if-c-se, per lb............... ........................................... 0 09 0 09$

HONEY—Extracted buckwheat is 
scarce, and the price shows symptoms 
of a rise. Other lines arc quiet at 
last week's quotations. There are no 
more offering now. all the goods be
ing in the hands of the large dealers.
White '-lover comb honey (nominal price?' .. 0 14 0 15
Buckwheat, extracted.................................................  0 08 0 09
Clover, strained, bulk, 3»J lb. tins.............................0 11 0 Ilf

TORONTO.
PK< >YISI< )NS—The local demand 

fur cured meats has slightly decreas
ed. and prices are steady, with tile ex
cept à m ni lard, which is higher and is 
now selling from 16c to 17Lie per lb. 
according to quality and quantity. 
These stiff prices are owing not onlv 
to the scarcity and high price of hogs, 
but also to the unusually high price 
“f cotton seed oil. which largely en
ters into the manufacture of lard com
pounds.
Long clear bacon, ^.»-r lb............................................. 0 14 0 14*
Smoked breakfast t-acon, i**r lb ...........................0 17 0 18*
Hull bacon, per lb........................................................... 0 14 0 14$
Light hams, per lb.................................................................. 0 15*
Medium hams, per lb................................................... 0 15
I-arge hams, per lb........................................................ 0 14 0 14$
Shoulder hams, per lb.................................................. 0 12 0 12$
Backs, plain, per lb........................................................... 0 18$

“ pea meal.............................................................. 0 18$ 0 19*
Heavy mess pork, per bbl.........................................  26 (Ml 27 o l
Short cut, i»er bbl......................................................... Ls 1» 2v 00
I>ard, tierces, j»er lb...................................................... 0 15$ 0 16

tubs “   u 15; 0 16;
" pails "   u 16 0 16*
" compounds, j*er lb........................................... 0 10 0 11$

Live h'igs. f.o.b...................................................................... 7 40
Dressed hogs.................................................................. 10 75 11 q0

Bl TTER—Tile receipts of fresh- 
made dairy butter are increasing, and 
of this a certain percentage is below 
the desired standard. This may have 
a depressing effect on the price, but 
as the lower grades of butter come in 
competition with lard, which is un
commonly high, and its substitute, 
cotton seed oil. nearly double its form
er value, the lower grades of butter 
may find ready sale at a fair price.

Per lb.
Fresh creamery print................................................. 0 27 0 28
Fresh creamery solids..................................................  0 25 0 26
Farmers' sejmrator butter......................................... 0 24 0 25
Dairy prints, choice..................................................... 0 22 0 23
Tub butter........................................................................  0 21 0 22
Baking butter................................................................ 0 17 0 IS

CHEESE—The local cheese market 
seems to he a perfect fixture. Scarcely 
a change of a fraction of a cent has 
taken place this summer, unless it
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ANALYST TO BE APPOINTED.

Food Products ’ Section, of the C. M. A.
Going Into Question of Food 

Standards.
Toronto, Dec. I.—The Food Pro

ducts Section of the Canadian Manu
facturers' Association is actively en
gaged in considering the practical 
side of the proposed new Food Stan
dards for Canada.

A meeting of this section was held 
on Monday afternoon last in the C. 
M. A. committee room, and the situa
tion discussed. Chairman las. Litstcr 
of the Litstcr Pure Food Co., Toron
to, presided. The others present 
were : 11. D. Scully, secretary of the 
Food Products' Section of the C.M. 
A. : \V. II. McLaren, of McLarcn's 
Limited. Hamilton; F. F. Dailey, of 
the F. F. Dailey Co.. Ltd., Hamilton; 
Win. Gorman, of Gorman, Fkert & 
Co.. London ; S. XV. Ewing, of S. II 
Ewing & Sons. Montreal; A. C. Leon
ard. Windsor: and C. C. Dalton, of 
Dalton Pros. ; L M. Hall worth and 
G. Scott, of White Swan Spices and 
Cereals : F. II. Howie, of J. J. Mc
Laughlin it Co. ; F. R. Smith, of the 
1. Hungcrford Smith Co., and W. M 
Sheriff, of the Imperial Extract Co., 
all of Toronto.

The meeting decided to secure an 
expert analyst to give advice on just 
what the Food Standards, as drawn 
up. meant in respect to spices, etc., and 
to compare this with the methods in 
present practice.

The committee left in charge of this 
was las. L:tster. W. M. Sheriff and 
G. Scott. In the course of a couple 
of weeks another meeting will be call
ed and the matter further advanced.

The manufacturers interested are 
keen on having the Food Standards 
drawn up in a manner that will he 
both strict and practica'. and much 
interest is being exhibited in the whole 
question.

THE DEALERS BLAMED.
Editor Canadian Grocer,—We read 

with interest your paragraph, on page 
31 of vour current issue under the 
heading, “Consignment the Remedy."

Our experience, as agents for both 
Grecian and Spanish shippers, points 
to the fact that the Montreal dealers 
have, in a great many instances, only 
themselves to blame. They will fre
quently provide letters of credit for 
goods, thus paying in advance to ship
pers of whom they know little about, 
l>cing attracted by low quotations— 
often passing old and established 
firms, from whom they could depend 
on getting reliable goods—for the sake 
of 3d. per cwt. or 5c per too lbs.

We had an instance of this our
selves this season, as regards the cur- 
tant trade. We found that we were 
being underquoted by some shippers; 
and our principals in Greece assured 
us that the business could not be done 
at any lower figures than they had 
asked. We procured them a sample 
of Fine Filialra Cleaned Currants, 
shipped by one of our competitors ; 
and we forwarded it to them, with
out comment. This is the reply that 
we got from l’atras, “Judging from 
the look of this sample, all we can 
say is that if it were shipped under a

contract for Fine Filiatra Clean 
the buyers of same cannot feel v 
happy with the out-turn, as it is s 
ply very common Provincial, wh 
actually explains the low prices ofiV 
by the competition, at the time, 1 
prevented us from doing any busin 
Perhaps your buyers will now see 
their interests would have been 1 
so much better served if they wen 
apply to us for their requirenu 
even if they had to pay a sonic- 
higher price.”

“BROKER
Montreal, Nov. 26,1909.

SUGAR CONSUMPTION IN CANADA
The table given below shows the amotiLt of sugar entered for home consumption in en

during the fiscal year ending March 31. 1909. and also a comparative statement covcrln»; 
years showing the totals of sugars entered under tho different tariffs. The latter, it v. ; 
observed, indicates an increase in ten years of about 58 per cent. The figures are coiupil 
Anderson & Fowls, Toronto, from the official government returns :

Sugar Entered for Home Consumption.
Fiscal Year Ending March 31st, 1909.

ABOVE 16 I). S. NOT ABOVE 16 !
ALL ltKKINKH.

General Preferential Total General Preferential Tot
Tariff Tariff Tariff Tariff

Great Britain 118,890 27.044.633 27.163.523
B. W. Indies i ;.02o 17.020 21.432 218.924.037 218 915 1.
H'-ng Kong 69:,..V? 695.302
A ist. Hungary ll.ioo 11.100 2.199.120 2.19'.'.1
China 8.696 6.696
France 29.Tag 29.Î58
Japan 22.764 22.754
Porto Rico .......... 150 150
T’nited State* . 167.190 167.199 1,088.509 1.081,
British Africa . . 20.237.564 20.217.-.
British Guiana . .103.311.4:9 103.311.',

Belgium .................... 8.086.421 v>-
Dutch E. Indies 31.X79.3tl 31.87.1
Germany ................ 4.367.231
San Domingo 2.464.058 - lé IL.

Totals ... 1.0.73.859 27.061.653 28.116.512 50.105.112 305,740.930 415.846.0:

Sugar Entered for Consumption. 
Fiscal Year Ended March 31st, 1909.

RAW SVCAR when imported 
to be refined in Canada 
by Canadian Sugar Refiners 
to the evtent of Vaice the 
quantity of sugar refined 
during the calendar years 
190fi. 1907 and 1908 by such 
refiners from sugar produeed
in Canada from Canadian

Aust.-Hungary ..........................
Belgium ........................................

Beetroot.
General Tariff. 

28.738.957
8.840.129

Total
28.738,957

8.840.129

Grand Total ......................
37.579.086 37.579.086

88.738.057
PieAeantHl ..... .......... 392.802.683

481.640.640

Comparative Statement 10 Years—1900-1909.
Qsoaral Tariff Preferential Tariff Surtax Tariff Total

1900 to June Sfith 18.297.398 304.600.448
1901 to June 30th. 32.678.871 336.695.833
1902 to June 30th. 43.251.251 3;0.075.447
1903 to June 3Cth 100.091.559 128.935 388.370.832
1904 to June 30th 290.414.805 1.344 390.544.600
1903 to June 30th.. 274.863.036 148.753 346.752.59s
1906 to June 30th.. 371.042.48C 446 448.962.523
1907 (9 month» to March 31.)....... ............ 27.016.234 283.941.781 3.784 310.961.799
1903 (12 months to March 31st).. ........... 73.923.584 393.584.054 467.607,03*
1909 (12 months to March
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Millions of People Use 
Gillett’s Lye.

The fact that Gillett’s Lye is so favorably known 
and well advertised makes it the best cleaner to sell.

GILLETT’S LYE EATS DIRT !
It cleans baths, sinks, pans, cans, dishes, drains, closets, etc., and 
everything pertaining to the home. It is a fine disinfectant.

Emm
TORONTO. ONT.

OILLETT S CHEMICAL WORKS ESTABLISHED 1852.

_ Lye

ILLETn

WÊS&S

CLARKS
MEATS

Well Made 
Well Advertised 
Well Known

All the factors of successful sales are in CLARK'S 
MEATS.

Their reputation and quality are never questioned.

They are known all over Canada.

Their sale is an absolute certainty.

The manufacturer assists the grocer most generously 
by liberal advertising.

The variety is large, meeting the requirements of every 
buyer—

Clark'» Pork and Bum Clark’s Mince M«at
Clark's Ham, Tonga» or Veil Clark1» 0» To^gm
Clark’s Sliced Smoked Beef Clark's Chateau Baked Beans

aid CURK'S IHGUSS BRAND MEilS

INGLASS BRAND includes a full assortment of Clark's 
Meats packed in air-tight glass containers.

WRITE FOR SPECIAL PRICE LIST

WM. CLARK, - MONTREAL
Manufacturer of High-Grade Food Specialties

LOVATT & LOVATT

LANGLEY ART POTTERY

THE OSBORNE"

jm*" -Uli i

We have pleasure in brirging 10 your notice our new pattern “The 
Osborne," which includes leap it Coffee Jug, Hot Water Jug, Sugar Basin 
and Cream Jug. We have adopted a new shape for the Teapot which bar 
monies with the decoration. We have abo fitted the Hot Water Jug with 
the “Acme" Mount, made of the best Britannia Metal, which can be easily 
removed from the Jug for cleaning purposes and yet is held f rm'y when in use

SOLE CANADIAN AGENTS:

Carveth & Company
600 Lindsay Building - Montreal

AGENTS FOR BRITISH COLUMBIA AND THE YUKON:

W. HARRY WILSON & CO., Vancouver
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was due to quality. As people arc 
finding out its relative value with oth
er foods, consumption will naturally 
increase.
Oheeee. new, la rye

EGGS—The egg market is steady, 
with nothing of a startling character 
in sight. I he stock in store is re
ducing naturally, and satisfactorily, 
and vet it is supposed that the stock 
will be quite sufficient for all require
ments. Farmers arc. from year to 
year, making experiments how to get 
their hens to lay at the time when new- 
laid eggs are very scarce and high, 
and they are getting nearer the point 
every year. With this in view, we 
may expect more new-laid eggs during 
the winter, and the very high price 
predicted by some for fresh-laid egg- 
is not likely to materialize.
Fresh eggs
Selert egg* 
Strictly new laid.

U 25» 

o 35

0 2* 
U 28 
0 4«i

POULTRY—The poultry market 
is easier, and the demand is light. 
This is owing to the season of the 
year. It is too near and yet too far 
from Christmas. A good many peu
ple are now cutting out their pottl- 
trv until Christmas, when they all ex
pect to treat themselves to a good din
ner with some kind or other. Some 
are making guesses how the prices

will rule for the Christmas trade, and 
the feeling is that they will not vary 
much from the present prices. One 
thing, however, is a certain fact, and 
that is, that it will pay the farmer to 
put all the flesh on them he can, by 
extra good feeding.
Early *pring chicken, aliTe, per lb......................... 11 0 12
Spring chicken, dressed...............................................0 15 0 16
liens, lier 11» dressed 011 0 12
Turkey*, per II* , large...............................................0 18 0 20
Spring duck», alive........................................................ 0 11 0 12

“ “ dressed.................................................. 0 II 0 16
lleese.......................................................................................... 0 12

1IO.YF.Y—The honey market is 
steady, without any change in prices. 
The prices are about as high as the 
trade will stand, and as there is no 
surplus on hand, much of a change in 
prices is not looked for here.
lloney, estraetwl, tiU lb. can* . . «> 10% 0 11

10 Hi pails....................................0 11 0 12
" - 5 lb pails U 12 0 12*
“ comli, per dozen... ................... 2 25 2 50

WHAT IS A FRESH EGG?
The following definition on a fresh 

egg is going the rounds of the trade 
press :—“A fresh egg, to he eggact, 
is an egg whose cggsclenec is only 
eggseeded by its eggspressiveness. 
there being few eggstant : one rr 
cently brought into eggistencc. and 
not egghumed from cold storage, one 
that does not cggsplodc and eggshale 
cggstremclv eggasperating and in-

cggsterminable odors, and eggsite 
eggspressivc cggsclamation when 
the interior is eggposed for eggsam 
ination and eggstration by any eggs 
cision of the eggsterior. Fresh egg- 
are eggshibited on eggstraordinarx 
occasions by the eggsclusivc and 
eggstravagant. No egg is fresh a- 
the eggsperienced and uneggsemp 
larv retailer who, egged on by tin 
eggsultant producer and commission 
man, eggsaggerates its freshnes 
eggs temporaneou sly, and eggsact 
an eggsorbitant price in eggsehang 
therefor and afterwards eggspert! 
eggsplains and eggsonerates hints, 
when eggsecrated by the eggspostv. 
hating customer.”

( i. M. Tod has succeeded A. < 
Smith as Ottawa Valley and ea<lvi 
Ontario salesman for Salada Tea 

A contract is to be signed in :■ 
near future for a line of direct stea: 
er- from St. John. X.l!.. to ( uba. I 
service is to be monthly and the Gw, 
eminent is granting a subsidy of Sj- 
ooo towards the project.

"Meat of W heat" is no fad. It 
a good, substantial, nourishing f<» 
Trv it.—Advt.

MANUFACTURERS OF FINEST QUALITY

DESICCATED
COCONUT
AND

COCONUT FAT
TELEGRAMS-CITRONELLA, LONDON.

J. H. VAVASSEUR
& Co. Ltd.,

4, LLOYD S AVENUE, 
LONDON, E.C.

FACTORIES • CEYLON.

Christmas Biscuit Specialties
Around the holiday season you will find a ready sale for our famous
Biscuit Specialties. Our biscuits in animal form should interest you 
especially. These come in the shape of horses, cows, pigs, dogs, and will 
be largely used in the household around Christmas and New Year’s.
Be the first in your town to sell them.

Order Immediately to Secure Prompt Filling of Your Order

THE CANADIAN BISCUIT COMPANY, LIMITED
LA PERADE. QUE.
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Why Christie biscuits 
make for success in 
the grocery business

Success does not happen.

There is nothing accidental 
about it. There are always 
good and apparent reasons 
for success—especially in 
the grocery business.

The grocer who conduct* a pure footi shop is 

hound to succeed, for the simple and conclusive 

reason that pure foods are the foundation of stable 

reputation --a reputation that no amount of money 

ran buy.

Since Christie biscuits are the purest of a/l pure 

foods it is reasonable to assert that the grocer 

who handles them is laying the proper foundation 

for permanent success.

Your best customers kno-.y a great deal about the 

purity, quality and lasting goodness of Christie 

biscuits.

I* it wise to risk losing even one good customer?

Remember there’s a Christie biscuit for every 
taste, and—

Christie Biscuits sell 
more than biscuits

CHRISTIE, BROWN & CO., Ltd.

Have you had trouble
in the past in the condition of the Biscuits you have been 
selling? Have they ever reached you in a soggy condition, 
with all their crispness and freshness gone ?

You can obviate all this by handling

Carr’s Biscuits
which always reach you in the same crisp condition as they 
left the factory. Prompt delivery guaranteed. There is no 
question about the “ Carr quality.”

CARR & CO., Carlisle, Eng.
Order from Agents Wm. H. Dunn. Montrée! and Toronto ; Ham

blin A Brereton, Winnipeg ; L. T. Mew burn A Co„ Ltd.. Winnipeg ; 
Standard Brokerage Co„ Ltd., Vancouver. B.C. ; T. A. MacNab A Co.. 
St. John’s. Newfoundland.

PROGRESSIVE GROCERS HANDLE THIS MONEY-MAKER
A

DIGNARO, LIMITED, Biscuit Manufacturers MONTREAL

CAPSTAN BRAND 
PURE MINCE MEAT

Package Mince Meat 
Put up in J4 gross cases

Bulk in 7-lb. Pails.
% doz. in crate

25-lb. Rails and 75-lb Tibs
Capacity one ton per hour.
Sold by all wholesale dealers

The Capstan Mfg. Co., Toronto Ont.
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Both the Name and the Design of

Maple Buds
are patented and registered.

The great popularity of this 
superior confection has 
brought out imitators.

We wish to warn the trade 
that all infringers of our 
patent and registered rights 
will be prosecuted.

The Cowan Co., Ltd.
Toronto, Canada

MCVITIE & PRICE
EDINBURGH and LONDON

BIISCUIT MAKERS TO

H.M. THE KING
AND H.R.H. THE PRINCE OF WALES

The following kinds arc specially recommended :

Digestive The Premier Biscuit of the 
World.

Rich Tea An Ideal Tea Biscuit. j

Abemethy The Scottish Favorite.

Breakfast Finely Flavored, Exceptionally 
Light.

Rich Mixed An assortment of Fine, Old- 
fashioned Biscuits.

Osborne A Homely, Substantial Biscuit 
of the Highest Class.

AGENTS for Manitoba, Saskatchewan and Alberta :
j RICHARDS A BROWN, 314 Rosa Avenue, WINNIPEG

Br Reyil Litlirs Pitut

NELSON’S
POWDERED GELATINE

is a perfectly pure Gelatine in powder form, 
ready for immediate use, without soaking.

NELSON’S
Gelatine and Liquorice

LOZENGES
Should be in your confectionery department.

G. NELSON. DALE & CO.. Ltd.
EMBCOTE MILLS, WARWICK, ENGLAND

The above cae he had from any of the following agente t 
The Smith Brokerage Co., Ltd., St. John, N.B.
Watt, Seott A Goodaerc, P-O. Box 1204, Montreal.
J. L. Watt A Scott, 27 Wellington St. Beet, Toronto.
W. E. Ashley, Winnipeg.
Oeo. A. Stone, 24 Inna of Court Bnlldlogo, Veoeoover, B.C.

CANADA :
No bettor

Country

MOTTS:
No better

Cbecelete

All the year round

Mott’s
“Diamond” and “Elite”

brands of

Chocolate
are the grocer'» most ready sellers. Uniform quality 
and absolute purity have made this possible.

EVERY JOBBER SELLS THEM

John P. Mott <8fc Co.
Halifax, N.S.
BELLING AGENTS :

J. A. Taylor R. S. Mclndoe Joe. E. Huxley Arthur Noloon
Montreal Toronto Winnipeg Vancouver

Arthur M. Louche R. Q. Bodllngten
Ottawa Calgary
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Signs of Weakening Visible in the Flour Market
At Present, However, Prices are Firm—Farmer* Slow in Mar
keting Their Grain—Cereals are Strong, Due to Same Cause.

The general feeling of the wheat 
nil tlour market is decidedly bearish. 
Vith all the effort on the part of man- 
iiilators to hold it up, or even to push 
higher, the weight is beginning to 

■v too heavy and signs of weaken- 
ig arc visible. Unfavorable weather 
ports from Argentine which gave 
icm temporary support has again 
ccn lost, through favorable re- 
irts. With the immense crop on the 
>rthcrn hemisphere and now supple- 
ented by a good crop on the other 
«le of the equator, must convince the 
iriners that higher prices are at least 
neertain, if at all possible, as well as 
vaken the bullish efforts on the part 
i speculators. The tendency there- 
■re is in the direction of lower prices, 
omparing, however, the food value 
f dour with other caiab'.es, it must 

admitted that dour and cereals in 
neral are rather low in price. This, 
itself, has some support of main

lining the present prices, on account 
i turning consumption in the direc- 
on of the cheapest food, but even 
iis cannot well hold up the prices 
: present figures.

TORONTO.
FLOUR—Local millers find some 

difficulty in procuring the necessary 
supply of winter wheat to fill their 
orders. Owing to this fact, they are 
paying $1.08 to $1.09 per bushel, 
which they think is too high. Farmers 
are still slow in marketing their wheat, 
and are looking for even more money. 
Prices of dour have not changed for 
some time.

Manitoba Wheat.
let Patent.........................................................................  5 20 5 30
2nd Patent........................................................................ 5 00 5 10
Strong bakers.................................................................. 4 'JO 5 00

Winter Wheat
Straight roller.................................................................  5 20 5 40
Patents..............................................................................  5 40 5 50
Blended.............................................................................. 5 40 5 50

CEREALS—Farmers seem to hang 
on to their grain and are forcing mil
lers to pay high prices if they want 
their grain. The demand is good and 
prices are well maintained, but no 
change this week.
Rolled wheat, car load.......................................................... 2 95

“ oat* “ ........................................................... 2 20
Oatmeal, car load.................................................................. 2 50
Rolled wheat in barrel*, 100 lbs................................. 3 05 3 15

oat* in bag*, per bag 90 lt>s................................... 2 3U
Oatmeal, standard and granulated, in hags 98 lbe   2 60

MONTREAL.

FLOUR — Wheat is beginning to 
love freely and prospects are that 
>ur will weaken somewhat as the 
ipplics of wheat increase. At pre- 
nt, however, the market is firm, and 
rices arc the same as last week.

< inter wheat patent*, bbl..................................................... 5 45
-night rollers, bb...................................................................  5 20
ttra. bbl......................................................................................  4 80

: >yal Household,bbl.............................................  5 70
- nora, bbl................................................................................... 5 20

Manitoba spring wheat patents, bbl.................................  5 70
" strong bakers, bbl................................................. 5 20

• ve Roses, bbl............................................................................  5 70
. I arrest tjueen, bbl..................................................................... 5 20

ROLLED OATS—All lines show 
i decided firmness, with a brisk trade, 
latmcal is selling particularly freely 

uni no lowering in prices seems prob- 
iblc. If anything the market has a 

ghcr tendency.
me oatmeal, hag*....................................................................  2 521
• andard oatmeal, bags........................................................... 2 521
■■ anointed " “ ........................................................... 2 52$
- ddduKt commeal, 98-lb. bags............................................. 2 10
tolled commeal, 100-bags....................................................... 1 85

Rolled oats, bag*........................................................................ 2 30
" barrel*................................................................... 4 85

FEED — The market shows con- 
-iderablc firmness at last week's prices 
nul sales arc brisk. As navigation has 
dosed the situation in all lines is clear- 
ng up rapidly, and indications are for 
a rise in the near future.
>utario bran, per ton.................. ..................................... 20 00

Manitoba shorts, per ton..................................................... 22 00
" bran, per ton......................................................... 20 00

Mouillie, milled, per ton..................................................... 27 00
" straight grained, per ton................................. 3100

*ed flour, 96-lb. bag................................................. 1 55 1 75

PERFECTION
! ESSo^

r MOONEY BISCUIT & CANDY C3
STRATFORD CANADA

FIGHT OVER TERMS OF SALE.

Cereal Company Cuts Two Large
New York Jobbers off its List.
Much interest is being centred upon 

the recent action of the Toasted Corn 
Flakes Co., P,attic Creek, Mich., in 
cutting off two large New York job
bing houses—Austin, Nichols & Co., 
and Francis II. Leggett & Co.—be
cause it was claimed they disregarded 
the “terms of sale” of the cereal com
pany.

At the outset, the Leggett Co. paid 
over $50 damages, but Austin, Nic
hols & Co. made affidavit that they 
had not cut the price. They neglect
ed furnishing it, however, so long that 
the cerceal company cut them off, 
afterwards restoring them when the 
affidavit was forthcoming.

Just when things seemed to have 
been settled, the company found to 
their satisfaction that the salesmen of 
Austin, Nichols & Co. had been order
ed not to push sales of their product. 
This caused them to be cut off again.

Francis H. Leggett & Co. were 
again cut off because they failed to 
make affidavit promptly that they had 
not cut prices in furnishing Austin, 
Nichols & Co. with the cereal pro
duct. There the situation rests.

Permanent Patrons
can be converted from 
merely Casual Cus
tomers by selling them

Mooney’s 
“ Perfection” 
Cream Sodas
This is a line of genu
ine satîsfaction-giving 
Sodassqf delicious fla
vor and! of

1
crispness^

Purest materials, 
skilled labor and per
fect machinery have 
allcontributed to make 
these Sodas the finest 
money can buy.

Make sure you have 
the name right

“ M O O X F Y ”

The Mooney Biscuit 
and Candy Co.

STRATFORD - ONTARIO • CANADA

COX’S,
GELATINE

When an 
ARTIi LE 
has held the 
Fl El I» for 
over SIXTY 
YEARS it 
must have 
MERIT .n 
its side. That 
i* why you 
should

supply
COX'S

gelatine

Canadian Agen*.: J. & G. Cox
C. E. Colson A Son, Montreal Ltd

D. Masson A Co.. Gorpie Mills
A.P. Tippet & Co., “ EDINBURGH
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WHEN’ MRS. GRANT 
CO M H S ! x TO R V V 
HER XMAS MINCH 
MEAT THU. HER YOU 
ARH SELLING THE 
FINEST CHOCOLATES 
A X D T 11 A T Y O F 
WANT HER TRADE.

That You Will Get It For 
1 he Asking Is Certain Be

cause She Knows You and 
Your word Is 11er Guaran
tee.

Better for you that HER 
li ROVER should supply the 
confectionery than the store up 
the street.

I lax ing in stock

“CHOCOLATE

BORDO
will enable you to conscientiously 
make the statement suggested in 
the opening paragraph, for these 
chocolates have been 25 years 
quality leaders.

Your Profit h Xot Forgotten.

The Montreal 
Biscuit Company
Wholesale Confectioners

MONTREAL

DIFFERENT KINDS OF SPICES.
The Spice Mill gives the following 

list of the various kinds of the nine 
spices sold by retailers:—

Black Pepper.—Singapore, Allcp- 
pv, Acliecn, Trttng, I.anipong, Tell- 
ivherry. E. I. Long.

White Pepper. — Siam, Penang, 
Singapore. Decorticated.

Cinnamon. — China, Cassia, Cor 
intje, Batavia. Kwatisi. Cassia Buds. 
Saigon. Ceylon.

Cloves.—Amirovna, Penang, Zan
zibar.

< linger.— ( bleached and unbleach
ed I — Jamaica. Race or Calcutta, 
African, japan. Cochin. Calicut.

Allspice.—1 Pimento) — Jamaica. 
Mexican.

Red Peppers.—Zanzibar, Madras- 
Bombay. Mombassa, Sierra Leone, 
Japan. Paprika.

Mace.—Singapore, Minado, Banda. 
Papua. Batavia. Penang. Bombay.

Nutmegs.—Singapore, Banda, 
cassar. West Indian.

Two items which must not 
confused are pimento and pimii 
The former, commonly called 
spice, is the dried fruit or bcrrii f 
the West Indian Eugenia Pirn, 
used by nearly all housewiw 
cooking operations, whereas tin
ter is the Spanish name for cap-v 
Capsicums, or chillic, arc a m. 1 
commodity, used principally a n 
addendum to mixed pickles, 
name is derived from the 1 k 
word meaning “to bite,” and 
one who has tasted one of t . 
pungent products will readily 
preciate the reason for its no ,1- 
claturc. A judicious use of pit 
to is beneficial to persons of \ k 
digestion, and tincture of cap- 
is largely used in medicine.

Anchor Brand
FlourThe extra efforts and care— 

devoted to everything con
nected with the making of 
ANCHOR BRAND 
FLOUR — has attracted 
the trade of “particular 
people.” «

ANCHOR

Manfd. by Leitch Brothers Flour Mills, Oak Lake, Man.

MILK
is the one universal food. The best and purest form in which 
it can be obtained is

TRUMILK AND MILKSTOCK
The only milk powders soluble in cold water. Light to carry. 
Better in taste than any other form of milk in cans. Will keep 
after can is opened. Not injured by freezing.

AT ALL WHOLESALE GROCERS

Canadian Milk Products, Limited
Head Office: Mail Building, TORONTO
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Hatching New Trade from the 
Profits of Old

HE wasn t a bit like her well-behaved broody neigh
bors, to whom a nestful of eggs is an utterly fascin
ating, and precious, and never-to-be-too-much-sat- 
upon object of loving devotion.

She was simply silly, was the Speckled Brown Hen.
She used to make an awful clutter over her periodical de
posits, but once quiet and order again reigned supreme in the 
hennery, didn t she lose all interest in her own product and 

stalk majestically away ? She did. Hatch them ! Not she. 
So they murdered the Speckled Brown Beauty with a Thanks
giving excuse.
To be sure. Brother Grocer, how many Hour sellers there are 
that stay up nights presiding at a “Ways and Means" com
mittee, having in view the capture of that Elusive Individual— 
■ 1 New Customer.
Once she has stepped across their threshold, whv should tlie\ 
bother .about the Quality of FIVE ROSES necessary to 
“hatch” the fledgeling custom into full-blown, permanent' pat
ronage?
Have you ever known such. Brother Grocer?
No, of course, not.
"It seems a habit,” observed a recent visitor to America, “for 
\y°ur shopkeepers to think more of securing new trade than 
“of developing what they already have.”
Ear-sighted brethren who have* adopted FIVE ROSES as 
their flour leader have noticed this—
Even while welcoming the new customer the old remains 
faithful.
^our successes with FIX E ROSES only make you more en
thusiastic. while discovering new selling features, which are 
usually overlooked in a multiplicity of brands.
You talk confidently when selling EIX'E ROSES—and get 
the order because you are hacked up bv a brand known 
throughout Canada.
Having the approval of the housewife, Brother Grocer, a 
twenty-one years’ approv al.

x • * * #
That is what FIVE ROSES can do for YOU, Brother Grocer. 
If you will let it. \
It is doing it for thousands every day, your competitors maybe. 
Perhaps you have often had the intention of handling FIX7F 
ROSES.
It was a good intention.
But good intentions, like eggs, soon spoil unless hatched.
So “hatch" your first order TO-DAY, Brother Grocer.

FIVE ROSES FLOUR
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LAKE OF 1HE WOODS 
MILLING COMPANY
------------ LIMITED -----------

MONTREAL
TORONTO
OTTAWA
LONDON
ST. JOHN
WINNIPEG
KEEWATIN
VANCOUVER

Makers op Five Roses
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the Canadian grocer

I

Need of Organization Told by Barrie Merchants
Many Think Trade Conditions Would be Much Better if Such 
Existed—The Dead-beat Question to the Front—Advisability 
of Staying in the Store, Instead of Going Out for Orders Em
phasized by a Grocer.

Staff Correspondence.

liarrie. Ont., Nov. 30.—If llarrie 
is not in every respect what it ought 
to Ik-, the fault is not with its location, 
for few towns in Canada can boast 
of a more beautiful scenery ami a bet
ter farming country to back it up. The 
stores. a> a rule, are a credit to the 
town, and should Ik- able to give the 
community the most satisfactory >cr- 
vice. Good service, good goods, up
right dealing i- the keynote of suc
cessful merchandizing all over. More 
so than in many other towns, gro
ceries arc handled exclusively in gro
cery stores.

At this time of the year it is hardly 
fair to judge from appearance. The 
month of November is always a dull 
month, and the most of the merchants 
are getting ready to give their stores 
the Christmas appearance.

While some store windows in Mar
rie arc tastefully dressed, others show- 
lack of good judgment in displaying 
unseasonable goods. One window last 
week attracted considerable attention 
and caused some curiosity before on
lookers caught the idea that a lot of 
hogs in a fenced-in field with beans 
around it. meant an advertisement for 
]H>rk and beans. The card with. “Fed 
well arc those who eat pork ami 
beans," helped them to solve the dif
ficulty.

Competition is keen, and each one 
takes his own way to fight for his 
share of the trade. The need of an 
organization is felt, but merchants are 
waiting for some one to take the in
itiative.

One merchant states he would be 
glad to pay 50c per week if an active 
association in the interests of the re
tail trade and of the town in general 
could be had.

“We arc not united." remarked an
other. “and instead of getting trade 
for the town, the merchants them
selves do not support each other and 
arc 'ending their money away from 
the town. T like the attitude of The 
Canadian Grocer bearing on the im- 
fxirtance of cultivating a friendly and 
united feeling in an effort to build 
up prosperous towns for the good and 
convenience of its surrounding neigh
borhood.”

“T am absolutely opposed.” remark
ed another grocer, “to all kinds of 
premiums or presents. There is noth
ing. to my mind, that lowers the stan

dard of merchandizing so much as 
this foolish practice. This at once 
leads our customers to think that we 
are taking more than a fair profit 
from them, or we could nut afford to 
give presents, and by giving them, we 
arc only giving them back part of 
what we over-charged them: and they 
don't thank us for it. It is demoral
izing and should lie cut out." was his 
emphatic opinion.

Little Time to Talk.
< )ne grocer called upon, who was 

quite a hustler, hurried about his 
store in a galloping fashion, without 
taking time to say "Good day." Ad
miring his speed for some time, the 
representative of The Grocer ventur
ed to ask when he could have a few 
minutes conversation.

“At 12 o'clock to-night." was the 
answer, and with another jump he 
was at the other end of the store. Feel
ing that he must have mistaken a 
friendly call of The Canadian Grocer 
for some one else, his attention was 
called to the nature of the business, 
which at once had the effect of turn
ing his "race-horse" speed to a friend- 
lv and pleasant chat, lie reads and 
appreciates his trade paper.

“Before we separate." The Grocer 
remarked, “allow me to say that I 
have a great many good friends among 
the travelers, who are working hard 
and who have to call upon you : please 
do not compel them to wait till 12 
o'clock at night.”

Another grocer thought the pr 
cipal trouble the trade has to conti 
with is selling on credit, which, 
thinks, is the ruination of busin 
unless a system can lie introduced 
check the dead-beat.

“There is something here 1 di- 
anil that is calling on the ]>eoplt 
orders, instead of selling to then 
our stores," remarked another gp 
"It is expensive and is reallv 
storekeeping. If we could all . 
to stop this we would be bette- 
and the public would get even h 
service: it is an extra expense bn 
mi us by ourselves, and we ha 
take the consequences until we 
to improve trade conditions."

All ABOARD
GET READY TO SUPPLY TH 

DEMAND FOR

GREAT WEST
CUT PLUG

SMOKING and CHEWING 
TOBACCO

SALES INCREASING DAILY

CLAY
PIPES

Those made by 
McDOUQAL 

are peerleee. Insist 
having them

D. McDOUfiALL CO., Glasgow, S-rt.
BPKAOUB

CANNING MACHINENY 00.
OKIOAOO. ILL.. Ü.B.A.

Black Watch
The Big Black Plug 
Chewing Tobacco

"A Trade Bringer'

Sold by all the Wholeeele Trade
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INCREASE IN TEA CONSUMP
TION.

Brooke, Bond & Co., Review the 
Tea Situation During Past 

Year.
lirooke, Bond & Co.. London, Eng., 

have recently issued their annual cir
cular covering the tea situation of the 
vear, and the present condition of the 
market. The reputation of this firm 
makes the following extracts front 
their circular of value to readers:

Last year in our annual review of 
the history of the tea trade during the 
preceding twelve months, we said that 
consumption was steadily increasing 
hronghuut the world. This year we 
ire glad to he able to state that the 
increase has on the whole been main
tained. and that the prospects of those 
connected with tea are brighter than 
ha- sometimes been the case.

We have had the usual annual dis
location of business consequent on the 
anticipation of a change in the duty. 
This year the disturbance was more 
-crions than in the two preceding 
rears. a< there was a very prevalent 
belief that the duty would be raised. 
Consequently, large quantities of tea 
were taken ont of bond. Stocks went 
'.own 28.000.000 lbs. in eight weeks, 

a quite unprecedented fall. Xatural- 
!v. after the budget had been intro

duced, dealers had as much tea in 
their hands as they wanted for some 
months, and duty payments were very 
small for some time. Now, eight 
months after the disturbance began, 
they are about normal.

Another difficulty with which the 
trade has had to cope is the persistent 
advertising by certain dealers of is fid 
and is <)d tea, in some cases of is 4d, 
as “best." Very determined effort- 
have been made by grocers to show 
their customers that it is impossible 
that “best” tea. which costs in bond 
from 3s to 5s a pound, can be sold 
retail for les- than half it- wholesale 
price. These .endeavors have met 
with some success and the demand for 
good tea is now fairly satisfactory. .

The great development of the R11-- 
sian trade in Indian tea is one of the 
features of the year. Russia i- In
dia’s best customer, outside the Unit
ed Kingdom, Australia being the sec
ond best. During 1908-9 Russia took 
3.000.000 lbs. (about 20 per cent.) 
more Indian tea than during 1907-8.

In Canada we find that the tea-room 
habit has taken root, owing to the con- 
stant influx of persons from England 
and other countries where "five o'clock 
tea" is an institution.

in reference to the proposed reduc
tion of the dutv on tea into England 
the circular goes on to say :

What would be the result of a big 
reduction of the tea duty? It is dif
ficult to answer this question, but our 
own opinion is that if the tea duty 
were removed entirely it would be 
some time before the consumer would 
reap the whole benefit. The immedi
ate result of the abolition of the duty 
would probably be a jump upwards in 
consumption, and consequently in 
prices, as it was impossible for pro
duction in India and Ceylon to be in
creased otherwise than slowly. Thus, 
the immediate effect of the abolition 
of the duty would probably be to put 
the price of tea to the consumer on 
only a slightly lower level than it is 
at the present t;rq£.

HIGH LICENSE ON CIGAR
ETTES.

Ottawa, Nov. 30.—At the last meet
ing of the Retail Grocers’ Associa
tion the by-law to raise the annual 
license fee on cigarettes to Si5 a year 
was endorsed. The grocers were not 
in favor of the by-law including cut 
tobacco, but did approve of the inclu
sion of cigarette paper. This deci
sion practically means that the sale 
of cigarettes will cease in grocerv 
stores owing to the small profit upon 
them, and thus the sale will be con
fined to regular tobacconists.

Are You Keeping Your Tobacco Stock
Up-to-Date ?

IF NOT, WHY NOT?

“Tuckett’s Special ”
the new 10c. plug is the latest

Order from Your Wholesaler

Manufactured
from Imported Leaf Exclusively

The Qeo. E. Tuckett & Son Co., Limited
HAMILTON, CANADA.
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Holiday Orders
Do not forget that we will have 
full stock of Fancy California 
Navels, Fancy Florida Oranges, 
Fancy Mexican Oranges, Lem
ons, Cranberries, Figs, Dates, 
Nuts, Holly ; in fact, everything 
in our line. Prices will be right 
for best stock. We have the 
finest Almeria Grapes to be 
procured. Our aim has been 
to get quality.

Send in your orders. They 
will be taken care of.

m
25-27 CHURCH ST. - TORONTO

NO
Amount of

EXPERIENCE,
EXPERIMENT,
ENERGY, or 
EXPENSE

IN THE

CARE or 
CULTIVATION 
COULD IMPROVE

the quality of Tracuzzi’s 

ST. NICHOLAS or 
HOME GUARD

Brands of Lemons.
THEY EXCEL IN 

QUALITY AND PACK.

J. J. McCABE
AGENT

32 Church Street, TORONTO

Advent Season Brings a Heavy Demand for Fish
MONTREAL.

GREEN FRUITS—Oranges are 
arriving in increasing quantities, and 
grades arc reported as being fully up 
to former years. Six lines are now on 
the market.

Navigation is now closed, and as a 
result the apple market is somewhat 
easier. Alexanders are practically 
done. Russets are on in small quan
tities as yet. Shipments for the week 
were 37,187 barrels, as against 24,- 
396 barrels same week last year. For 
the season they were 581,206 barrels, 
as against 351,455 barrels same season 
1908.

Cocoanuts are very scarce and 
prices are firm.
Apples, Baldwins, per bhl .4 00

" Greenings, per bbl..................................................... 4 00
“ Russet».........................    4 SO

Kings. No 1............... 6 00
" Spies, per bbl----  5 00

Fameuse, per hbl 4 00 4 50
" Mackintosh re<l*. ... ... . ---- 5 f 0
“ ** No 2 4 50
“ Tallman Sweet*.............. ... 2 fit
“ Wealthy*. No 1. bH 4 50
“ “ No 2. bbl 4 00

Banana* crated, bunch............................. 1 75 2 75
Cranlierrie*, i*;r bbl.............. 7 75 9 O'l
Cocoatmtt, bag.......................................................................... 4 25
Grain; fruit, Florida............ 5 00

" Jamaica ... 3 50
Gr»i»es. Tokay*, crate..................... 2 75 3 uu

“ Alniena. iwrkeg .5 50
Concords, per basket ... 0 17

" Niagara 0 17
Lemons, Venlilh*, box...  3 25

" Maoris, box.. .. 3 25
Limes, per box ....   1 00
Oranges, late Valencia* .... 4 00

Florida* ...... 3 00
California navels ... 3 00 3 50

“ Porto Ricos.............................................................. 2 50
Mexicans................................................................... 2 40
Jamaica. |M«r crate.   4 50

Pineapples, Florida*, box........................................... 3 00 3 50

VEGETABLES—Prices are in a 
somewhat unsettled condition at pres
ent. Since navigation closed and cold 
weather set in there is naturally a 
higher tendency for most lines. Cel
ery is now 75-900 per dozen. Leeks, 
potatoes and most of our domestic 
vegetables arc higher, with the three 
exceptions, tomatoes, string beans, and 
cucumbers, which show a slight weak
ening.

Trade is dull at present, with little 
improvement expected soon.
Beet*, per bag............  0 50 0 60
Carrot*, bag...........................   0 50 0 60
Cabbage. doz«n.................................................................  0 25 0 40
Celery. Canadian, dozen.................................. . 0 75 0 90
Cauliflower*, dozen................................ . 1 00 2 00
Cucumber*.Boston, imrdoz ..................1 50 1 75
Green |»ep|>er*, basket............................................................... 0 75
I/ettuce, curly, dozen.............................................................  0 25

" Boston.................. 0 60 0 75
I<eek*. dozen................................................................................ 1 50
Onion*, red, |K>r bag ___ 100

" Hpani*h, ca*e* 1501b* ...........................  2 75
" half caiw-H ............................. ...... 1 65
" rratea 5011* 0 90 1 00

Potatoes, Montreal, bag................................................ 0 65 0 75
" sweet, lier bbl................................................ 2 50 3 50
" " basket.......................................................... 2 00

Parsley, dozen.......................................................................... 0 20
Par*ni|i*. per l»ag.................................. 0 90 1 00
Pumpkin*, doz....................... 1 25 1 50
Wage, dozen......................................................................... 0 40 0 50
Savory, dozen..................................................................... 0 40 0 60
Spinach. Canadian, box.................................................I 60 0 60
String 1teans, basket (large).........................................  4 00 4 50
Ruuaeh, Hubbard, per dozen................................................. 160
Thyme, dozen...................................................................... 0 75 1 00
Tomatoes, hot house, lb.................................................. 0 20 0 16
Turnips, bag........................................................................  0 40 0 75

" Quebec, per ton................................................ 7 60 9 00
Vegetable Marrows, dozen............................................ 0 90 1 00
Wateroraaa, dozen............................................................. 0 40 0 76

FISH—There has been quite an ac
tive trade done these past few weeks 
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in pickled and frozen fish, as Advent 
starts the first of December. LuckiK 
supplies were ample to fill all de 
mantis. Some lines are now showing 
weakness, particularly green cod, fr< 
zen haddock, and B. C. salmon. Price 
on these are expected to go up soot 

Oysters are having a brisk sale.
In prepared and smoked fish, rii

mand is good, with a tendency ; 
ward higher prices.

FRESH
Barbotte.......................................................................... 0
Dore, per lb........................................................................ rj
Eel*, freeh, per lb.......................................................... 0
Flounder*, per lb...................................  .......................... 0 '.
Halibut, per lb....................................................................  9
Haddock, per lb........................................................... 0 05 0
Herring, freeh, per 100 ti»h............................................. i
Mackerel..................................................... . ____  0
Market cod. per lb.............................................................  0
Perch, dressed, per lb........................................................ 9 .
Pike, headless and dressed.................................................  0
Salmon. B.C........................................................................... 0
Sea trout, per lh........................................... n
Steak cod, per lb.....................................

FROZEN
Dore, winter caught, per lb............ 9
Flounder*........................................
Halibut, per lb............................................................. 0 09 u
Herring, per 100.................................................   1
Lake trout........................
Mackerel................................. n
Pike, beadle** and dressed..................................   0
Steak cod, per lb................................................................. 0
Salmon, B.C , red, per lb.....  ........... 1,
Salmon, Ga*pe...........................
Salmon. Quails, per lb........
Smelt*, 10 lh. boxen ............ 11
Whitefleh, large, per lb.........
Whitetish, small, per lb.......................................... 1

SALTED AND PICKLED
Green cod, No. 1 medium, per bl................ 7

" email, per hi................................................. f,
** large, per hi............................................. 7

I«abrador herring, bbl.....................
I^abrador herring, half barrel ..
Labrador sea trout, bbl*............ l_>

............................half bbl* f,
No. 1 mackerel, i>ail.......................
No. I " half Mils 4 .
Salmon, B.C , half bbl*..................... . .
Salmon, B.C , bbl*. red................ ....... ......... ]
Salmon, B.C., pink ............................ ................ .. 11
Salmon, ILabrador, bbl ....... ................... . .. 1 -
Salmon, Labrador, | bbl*............
Salmon. labrador, lierre*. 300 lb
Salt eels, |>er lh..........................
Salt sardine*, 20 lb. t»ail....................
Sardine*, Que lier, hbl........................................................

SMOKED
Bloaters, large, per box...........................
Had (lie*, 15 lb. hie., tier lb.....................
Herring, new smoked, per box..............
Kippered herring, tier box___
Kippered herring, imported __
Smoked salmon, sugar rured, i**r lb..

SHELL FISH
Lobsters, ve, per lb..........................................
Oysters,rholce. hulk? Imp. gal

“Sealshipt, ' stamlard*. Imp gal
" shell, per bill .... .* 1

7 00 In
PREPARED FISH

Bonele** rod. in blork*. all grades, at 5J, 6, 8, 9 & 10c. per
Dry rod In bundles, per bundle.......................................... 5 f
Skinless rod, 100 lb rase....................................................... 5
Shredded rod, per box............................................................. 1 r

TORONTO.
GREEN FRUITS — The ap(>: 

trade is becoming sluggish on accotn 
of the large quantities of culls wliic 
arc thrown on this market. Tlie-i 
are picked out of the thousands of bar 
rels which are exported, and whic! 
do not measure up to the standard 
While these apples are not perfer 
they are, however, good value at th 
prices they can he bought for presen4 
use. They are sold as low at $1.50 
a barrel. Some choice pears at 65c 
a basket attracted much attention 
California navel oranges are already 
taking the lead, although a little earh
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in the season. They seem to be the 
favorite orange. They are particu
larly large this year, and of excep
tionally good color and flavor. The 
sizes are running as large as 80 to a 
case, whereas the average best sellers 
run from 150 to 176. Bananas arc 
scarce, the cause being attributed to 
the late severe storm.
Apples, green, banket,...

r‘ per barrel............
Banana*.............................
Cranberries, per bbl........
Grapes, small basket___

'* Almeria per keg
Grape Fruit........................
louions, Messina............

" Palermo............
Oranges, Cal. Valencia..

'* Cal. navels........
" Flomlas............

Pears, Can., basket........
Pineapples, per case___
Quinces, per basket........

0 15 0 25
1 50 « 60
2 00 2 25 
8 00 8 50 
0 25 0 35 
0 35 0 50 
5 50 6 50
3 50 4 00
2 75 3 25 
1 00 3 50
3 75 4 25 
3 00 3 60
2 50 
0 60 
2 40

2 75 
0 65 
4 50

VEGETABLES — The vegetable 
market, with the exception of potatoes, 
is inactive, in fact, there is little do
ing. The city is still supplied prin
cipally by farmers, who drive in and 
sell direct to the storekeepers. A 
quantity of lettuce and cucumbers ar
rived from the southern States re
cently. These sell only in small quan
tities and at high prices. Potatoes 
are steady and sell for 50c to 55c a 
hag by the carload on the track, and 
in small quantities delivered to stores 
at 60c to 65c a bag.
Beet», per bag................................
Cabbage, Canadian, per dozen.
Carrot*, new, j»er bag..................
Celery, Canadian, per doz..........
Onions, Canadian, per bag.. ..

" new, Valencia*, crate.
^ " Spanish...........................

*' half case*.........
Pepper*, green, i»er ba*ket........

" red, per basket............
Parsnips, per bag...........................
Vota toe*, Canadian, per bag.. .

“ sweet, banket................
" awe* t, per hamper...
" sweet, per barrel

Radishes, per dozen......................
Tomato •*, hot house, per lb... 
Turnips, per bug...........................

............ 0 60

.. 0 35 0 40 
. 0 50 0 55 
.. 0 25 0 30 
.. 1 00 1 25 

. 2 75 3 00 

. 2 50 2 75
............ 1 60

0 30 0 35 
.. 0 50 0 60 

0 75 
. 0 60 0 *5

............ 0 56
. 1 25 1 50 

............ 3 50

FISH—The fish market is active. 
The demand is keen with a rapidly 
growing increase in consumption. The 
supply of trout this year in cold stor
age is far below last year. The clos
ed season is over and if the weather 
turns out favorable this shortage may 
he replenished. All other fish are in 
good supply. Smoked finnan hadxlie 
arc a favorite fish in the city, and it 
takes loads to supply the demand. The 
new style of oyster package has prac
tically put the old pail out of business.

The people know now that they buy 
oysters, instead of ice water with a 
few oysters.
Bios ten, per box....................................................................... l 20
Blue fins........................................................................................ o 06$

Caro....................................................  0 03
Cod, fresh c aught....................................................................... 0 07
Cod, Imperial, per lb...................  0 05
Cod, Arcadia............................................................................... 0 10
Ciscoes, per basket.........................................................  1 10 1 20
Eels, per lb................................................................................. 0 08
Finnan hoddie.................................................................. 0 07$ 0 08
Haddock, fresh caught............................................................ 0 07
Hah but, fresh caught............................................................... 0 10

XMAS SHIPMENTS
Will begin next week.
The quality of our fruit this year is excellent.
Ripe Navel Oranges, Floridas, Valencias and 
Mexicans.
Holly and Hollywreaths, Grapes, Pineapples, 
Bananas. If you want the best, buy of us.

WHITE & CO., LTD.
Toronto and Hamilton

NEW ARRIVALS
Fancy Sweet Sonoras

California Navels 
and Florida Oranges 

rIpe New Messina Lemons
Almeria Grapes

ALL OF FINEST QUALITY

Hugh Walker & Son
(Established 1861)

GUELPH, ONTARIO

Are there not better Lemons? Yes, there are not.

FRATELLI FOLLINA, Palermo, Messina
This name on a box means the same as Sterling does to Silver.

BUSTER BROWN It's the Sign of Quality.
Our Beet Brands HIAWATHa The Guarantee of Value.

LORD BERESFORD The Standard by which other» are compared.

W. B. Stringer - Canadian Agent - Toronto
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Herring, medium, lier 11» . fresh caught
Herring, sea. per 100 count............................
Herring. Dig by, iht box.............................

•• Labrador, per keg

Ix> hater», each ...................................................
Mackerel, each.................................................
Pen. h.............................................................
Pike...................................................................
<juail on toast..................................................

Sea salmon, dressed.........................

Salmon trout, salt. |n*r keg
Shrimps, |iergal.............................................
Trout, fresh caught........................................
Whitehall, fresh caught
Yellow pickerel................................................
Oysters, selects, per gal 

*• standards, per gal 
“ extra selects....................................

.. 0 25
. 0 20

0 UR 0 06 
3 00 
0 15

..........  2 90. R 50 
0 30 0 SR 
0 07 
0 06__ 0 05_ 0 00
U 13

. . 0 10 . . . 6 00
1 15 

o tr.i o lo 
h 11 
u 00
i as

! 2 00

NO INFERIOR GRADES WANTED.
.1. S. I.iirkv, (’aiiiuliaii Trade Cotvmis- 

>iunvr at Australia, says that no spvvilic 
prohibition stands against tlie itii|x>rtu- 
linn of potaloos from Canada provided 
that certain vonditions art* romplietl 
with. Tilt* following provisions an- vx- 
actt'd hv the ("omimmw valtli Government

THE C X X A D I A X C, K O C F. R

with ri*s|K*t-l to I lit* potatoes being receiv
ed from countries -against which a pro
hibitory order has not been issued :—

Any potatoes to lie ini|Mirted from any 
country must be accompanied by an olli- 
eial certificate*, dated and signed by a 
responsible ollieer of a Government de
partment of the country of origin, ident
ifying the potatoes amt specifying their 
quantity, and certifying as regards them: 
That they were grown in that country; 
that they were free from disease* at the 
time of giving the certificate; that they 
were bagged in that country in clean 
new bags, having the name of the count
ry plainly marked thereon: and that 
proper investigations have liven made 
In expert ofiieers as to existence in that 
country of the disease (Irish blight or 
late blight t caused by I'hvtophtbora in- 
festaus. and that there is no reason to 
suspect 1 lie existence of that disease ill 
the countrv. or that it lias within the

next preceding twelve months existed i 
llu......mit ry ; and

The chief quarantine ollieer is sati- 
lied that there is no reason to doubt ll 
correctness of the certificate. No relaxa 
lion of the prohibition can be alloue. 
It is considered that the explicit sal. 
guards now specified with the miliislei 
approval will adequately strengthen t 
hands of the chief quarantine nllie. 
and also facilitate the importai ion 
jMitaloes for any purpose from any el. 
country. If Canada can comply u 
these conditions the market offers a pi. 
it able op|Kirt unity. The demand n 
not lie limited to this year.

'LO

Ask for

m position uaivmrm isa
ALBERT AC1?
LORIENT (FAAHÇei

"ALBERT & ClE"
French Sardines

This popular and world renowned brand is packed in FRANCE from specially 
selected fish only.
AGENTS: The SMITH BROKERAGE CO.. LTD.. Si. John. New Brunswick. J. I.. WATT A 
SCOTT. Toronto. Ontario WATT, SCOTT A GOODACRK. Montreal. O. K. L1GHTCAP, 
214 Princess St. Winnipeg. Man., Can.. G. A. STONE. Vancouver. British Columbia.

Highest price paid for

DRIED APPLES
O. E. ROBINSON & CO.

ESTABLISHED 1886

Ingersoll - Ontario
Would you like our Weekly Circular

88A80N f908-9

Dried Apples
Shipments Solicited

Settlements Prompt

W. A. GIBB COMPANY
HAMILTON

JAMES SOMERVILLE. Manager

Friend Retailer
you are wondering just now—always in fact —how to increase your trade. 
Do yon reali/.e that in all probability there is no store in your town devoted 
exclusively to Fish and Oysters. Also that when your customer cannot 
procure these articles from you, he goes elsewhere to purchase them 
and other articles wanted at the same time.

Think of it,
During Advent this trade is literally slipping through your fingers.

Get, in touch with us
We follow this line exclusively, and from years of study and improvement 
of methods, are in an enviable position to give

The Prices The Quality The Delivery

The F. T.
Fish and Oyster Distributors.

JAMES CO., Limited
(Shippers of “Beacon Brand" Oysters and Finnan Haddie) TORONTO
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.

ADVENT
OYSTERS

You Will Put Dollars In Your Cash Register 
By To-day Ordering Sealshipt Oysters To Sell 
During The Advent Season Now On.

They come from the most famous oyster beds in America, and are 
guaranteed to he solid meats. Packed in highly sanitary fashion. 
So attractively are they put up they sell on sight. Repeat sales 
inevitably follow.

As Wholesale Distributers We Can Always Supply You.
Ask us, when vou write, to quote you on I laddies, Bloaters, 
Kippers. Also on all lines you require of Fresh, Frozen, Dried, 
Pickled and Prepared Fish. We have new stocks.

SECURE OUR NEW PRICE LIST.

BRANCHES :

St. John, N.B., 
Grand River, 

Gaspe.

LEONARD BROS, a
The Largest Fish and Oyster Warehouse in Canada. . ,

YOUVILLE SQUARE <Ne.r cU5.oms ho-sc., MONTREAL lelePhon«

YOU, Mr. Retailer
are not in business for your health.

You doubtless want to “get yours’’ out of 
every sale.

You also without doubt want to make 
more sales to your trade.

' And probably you would not mind getting a 
nice slice of somebody else’s trade. 

The question always is, how to get more 
good customers without such expense as

will eat up all 
the profits.

The answer is : be
come a SEALSHIPT 
AGENT.

Write us to-day 
and we will tell you 
how it's done.

The Sealshipt 
Oyster System,

SOUTH N0RW11K, llc' 
Connecticut.

THERE'S safety, health and pleasure in 
every can of : : : : : :

---------  Golden Crown —
---------------------AND----------------------

Golden Key^
-------  LOBSTERS -

GUARANTEE that the Lobsters we 
use are the freshest and most appetis

ing procurable, and we handle and can them 
in an up-to-date sanitary factory. By our 
method of packing the natural flavor of 
the fish is preserved. Moreover, there’s a 
“worth-while’’ profit for you in handling 
these brands.

SEND FOR PRICES

SOLE PACKERS :

W. S. LOGGIE CO., Ltd.
CHATHAM, N.B.

/>»vor .. 
-..V. V3/ . ,

^AismpT Oyster SY5>TEh1 v
SOL IN NORWALK .CONN

*ce or

seals hiptiçase

5 5



THE CANADIAN GROCER

Fruit Canning Inspector in British Columbia
Vancouver, Nov. 30.—C. S. Mc- 

Gillivray one of the two inspec
tors of the Dominion Department of 
Agriculture has been in British Col
umbia inspecting the fruit canning 
factories and incidentally gives an 
account of some of the features of 
his work. He says that there are 
about 250 fruit and vegetable can
ning factories in Canada, temporary 
and permanent, employing each from 
three hands to 500. Strictly speak
ing there are only three or four 
fruit spots in the country. One is 
the Annapolis Valley, Nova Scotia, 
another is Eastern Ontario, the third 
is Western Ontario, and the last is 
British Columbia. Apples have 
made a fine showing in Nova Scotia 
this year. In Ontario, the crop has 
not been heavy, but has been of 
good quality. He saw some fine fruit 
in the Chilliwack. Okanagan and

Kootenay Valleys. The visit to 
Kootenay was his first, and not only 
is he inspecting the new canneries, 
but his special mission is the find
ing out of actual conditions and the 
collection of data upon which to 
base future legislation. He spent 
the month of August in the Mari
time Provinces, practically going 
from one blueberry cannery to an
other. These provinces have a con
siderable resource in wild berries, 
particularly New Brunswick, but he 
says they do not take full advantage 
of it. On the prairie, the making of 
pickles is a growing industry.

Fire partially destroyed the plant 
of the B. C. Milk Condensing Co., at 
New Westminster recently. the 
damage being estimated at $10,000, 
the value of the establishment be
ing $25.000. Fredenhagen & Co., the 
owners and operators, will rebuild 
at once.

Canadian Trade Changes of Recent Occurrence
Sales That Have Been Made During the Past Week—Losses 
by Fire and Assignments Made.

Ontario.
J. C. Burniston, grocer, Hamilton, 

has sold out.
Samuel Frame, Toronto, has sold 

his grocery business to Thos. E. 
Leake.

Anna C. Graham, grocer, Toronto, 
is succeeded by W. S. Scanlon, of 
Guelph.

Leach Bros., general merchants, 
Eden, Ont., advertise their business 
for sale.

Gilmour & Gillies, grocers, Hamil
ton, have dissolved, A. V. Gillies 
continuing.

M. Dunnigan, general merchant, 
Barry’s Bay, Ont., sustained loss 
by fire recently.

J. H. Primeau, grocer and liquor 
merchant, Ottawa, is disposing of 
his liquor business.

R. McLaren & Co., grocers and 
confectioners, Mitchell, Ont., are 
succeeded by Jones & Co.

John Thompson & Co., grocers 
and produce merchants, Fort Will
iam, Ont., have assigned.

Fire destroyed the general store 
of Geo. S. Monds, Arden, Ont., re
cently. It was partly insured.

Edgar Empey, Ottawa, has pur
chased the grocery and liquor store 
of C. J. Prévost, 300 Cumberland St.

Fenn, Anderson & Co., general 
merchants, Bracebridge and Ross- 
eau. Ont., are selling the Rosscau 
business to Lytle & Lee.

VV. Cody and Mr. Yorke, New
market, Ont., who have been with 
Cochenotir, Martin Co., for some 
years, have decided to go into the 
grocery business in Newmarket 
themselves.

Quebec.
H. W. Legare, grocer, Hull, Que., 

has assigned.
J. L. Bourbonnais, grocer. La- 

chine, Que., has compromised,
Jos. Poupart, grocer, Longueuil, 

Que., advertises his assets for sale.
The St. Lawrence Fish Co., Rim- 

ouski, Que., have obtained a charter.
Assets of Girard & Co., grocers, 

Stanbridge Station, Que., are to be 
sold.

A. W. Grant & Co., wholesale pro
duce merchants, Montreal, have as
signed.

G. H. Bergeron & Co., general 
merchants, Roxton Pond, Que., have 
dissolved.
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Saucier Freres, general merchat 
St. Raymond, Que., have made a - 
untary asignment.

Assets of O. Desmarais & 
general merchants, St. Francois 1 
1 .ac, Que., are sold.

Jos. Brown & Sons, whole ç 
fruiterers, Montreal, have disso! 1, 
Robt. B. Brown registered.

An extension of premises i 
ing made to the cocoa manufact' ^ 

plant of C. Dougan, Montreal.
Maritime Provinces.

The partnership of Brine &■ c 
Isaac, general merchants, Inver - = 
N.S., has been registered.

J. J. Hughes & Co., general er- 
chants, Souris, P.E.I., and Ma ill 
A. Paquet, grocer, of the same ; ce, 
sustained loss by fire recently.

Western Canada.
G. O. Benner, grocer, Vanci ver. 

has sold to M. Simpson.
Stock of Jos. Teavelman, g or, 

Winnipeg, has been sold.
E. B. Salsbury, general men nt, 

Swan Lake, Man., is succeeds by 
W. E. Staples & Co.

II. J. Morrison, grocer and in
fect ionery, Russell, Man., is sue <1- 
t by Gordon Pins.

Sutherland & Co., grocers, V ni- 
peg, have sold their Norwood G ve 
branch, to A. Knight.

Trcaleaven & Campbell, gn rs, 
Winnipeg, sustained loss by fit re
cently. They were insured.

Scott & Musgrove, general er- 
chants, Scmans, Sask., are succe ed 
by the Semans Mercantile Co.

The Pomo'.ogical and Fruit G 
ing Society of the Province of ' 
bee will hold its annual meet in 
Macdonald College, Ste. Anm 
Bellevue, December 9-10. The s> 
is doing much to promote the gi 
of better fruit and to dissémina: 
struction regarding modern met 
of cultivation. The meetings are 
to all interested in these mat 
Peter Read, Chateauguay Basil 
the secretary.

The Italian fruit dealers of To n- 
to, at a recent meeting, decide to 
form an organization in order t to 
their own purchasing of fruit di: t. 
About too attended the meeting id 
a charter will be applied for, the c 1- 
pany to have a standing cash cai al 
of $15,000.
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7À/E MOST POWERFUL LEVER

P»îà
tg_NNop's’Bg°5;P CONNORS BROS

to move the whole family trade round your way is the

BRAND SEA FOODS
For fourteen years this brand has held the premier posi
tion for quality, and you had better be out of business 
than handle other than Quality Goods.

CONNORS BROS., Limited, BlacK’s Harbor, N.B.
AGENTS—Grant, Oxley & Co., Halifax. N.S. ; C. H. B. Hillcoat, Sydney, C.B. ; J. L. Lovitt, Yarmouth, N S. ; D. Rattray Sc Sons. Quebec ; Leonard 

Bros.. Montreal ; Arthur M. Loucks, Ottawa ; C. De Carteret, Kingston ; James Haywood, Toronto : Chas. Duncan. Winnipeg ; Shalicross Macauley & Co., 
Calgary, Alta. ; J. Harley Brown, London, Ont. ; R. Robertson & Co„ Vancouver, B. C. ; The Alf. Denis Co., Ltd„ Edmonton, Alta.

BRAND

Lobster
Our sole attention 
is given to the 
production of a 

choice canned lob
ster. We have no 
other business. If
we cannot give you 
the regular quality 
you require, no other 
packer can.
1909 prices now out 
for Europe and Am
erica.

Fred Magee
PRODUCER 

Port Elgin, N.B., and 
Pictou, N.S. Canada$

• ft Can-"1'

“Concord" Norwegian Sardines
are distinguished by many exclusive 
features. We reject all but the very finest 
small fish, autumn caught. We handle 
the fish with the greatest care, pay every 
attention to sanitary details and use only 
the highest grade oil. They are the only 
sardine which has an extra cover for use 
after the tin has been opened. Each tin 
is guaranteed by the CONCORD 
CANNING CO. of Stavanger.

Send your order to any Wholesale Grocer.

LIST OF AGENTS:
R. S. Mclndoe, Toronto. Watson & Trnesdale, Winnipeg.
A. H. Brittain Si Co., Montreal. W. A. Simonds, St. John, N.B.

Radijer & Janion, Vancouver and Victoria, B.C.
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THE MAXIMUM 
OF EFFICIENCY 

IN THE GROCERY
is within the reach of 
every practical merch
ant who will carefully 
study the particular re
quirements of his trade.

“WALKER BIN” 
FIXTURES 

WILL HELP 
WONDERFULLY
as they provide every 
modern facility for the 
handling of a special or 
general grocery stock. 
They will

BUSINESS 
PROFITS 
PRESTIGE

ADD TO 
YOUR

Write for Illustrated Catalogue : 
“Modern Grocery Fixtures”

The Walker Bln and 
Store Fixture Co.,

LIMITED

BERLIN, ONTARIO

Designers and Manufacturers of 
Modern Store Fixtures

REPRESENTATIVES:

Mostroal ; Kenneth H. Monro, ConsNee Building 
Maelteba ; Watson A Truesdale. Winnipeg. Man, 
Saskatchewan and Alberta ; J. C. Stokes Regina. Sask.

No More Bad Bills
There’s absolutely no excuse for a 
grocer tocomplain of bad bills. There's 
a way to hold the cred't customer in 
check and avoid losses.

Allison ÏT
systematize credit accounts, simplify 
collections, please the customer and 
eliminate arguments. They cost but 
little and pay for themselves many 
times over.

HOW THEY WORK
A man want* «redit. 
You think he n* good, 
(iivt* him a #10 Alii 
mill Cou|miii Itook. 
Have him Mgn the 
n*vei|»t <>r note form 
in tin- front of th«- 
Umk, whi«*h you t«-ar 
«nit and keen Chary** 
him with $10 N.t 
t mutile. When hr 
buy* a dim**'* worth. 
t«-ur off a ten rent 
coupon, an«l no on 
until the l-mk ih umhI 
1I|> Then he |*ayn 
tlir Bin and get» 
anotheriMMik No i>uah 
limit*, no i harging, 
ih* lout time, no 
errors, no ilisputes 
Allison(Vtu|M»n I took* 
am r« <*<»gm/« d «-very 
where as t he best

For Sale by the Jobbing Trade Everywhere.
Manufartnreil by

ALLISON COUPON CO., Indiinipolis, Ind

SeldomSee
a big knee like this, but your lmr 
may have a bum’ll or bruise on 1 
Ankle, Hock, Stifle, Kuee or Thro.

^BS°rb,ne
will clean them off without laving t 
horse up. Ko blister, ito Itaii’K»' 
S’J.oo i*< r bottle.dellv'd. Book 8 l) fro 
A ltM)UltlNK,.IU.. for tnatiki* 

Removea Painful Swellings. Enlarged G a- 
Goitre. Wens, llruls»-*. Varicose Veins, Vur - 
Itles. Old Sores. A Have Pain. Book free.
W F. YOUNG. P.O F., 204 Temple St . Springfield. M

MVVNS I.M., Hi»ntr»«l, C'anadlaii A tient %.

THE PEOPLE OF

JAMAICA
arc now buying things in the 
United Stales which they ought 
to buy in Canada. They don't 
know what vie can do. À small 
advertisement in the

HINGSTON
‘GLEANER’

might bring inquiries. Better 
write for rates to

I. C. STEWART, Halifax

Can’t Judge by Inquiries

Very many of the art des adver
tised are such, and the conditions 
of marketing are such, that by no 
possibility can the efficiency of a 
trade paper be judged by in
quiries.

In many cases these very articles 
are such as to derive greatest 
advantage from the attention- 
attracting, interest-awakening, 
information-imparting facilitiesor 
the trade paper
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«Enterprise’ 
EconomyI

ty

Exclusive

SPECIAL
Adjuster

Elgin National 
Coffee Mills

can be regulated to grind coarse or 
fine when running, and the special 
adjusting device is used on our mills 
only. All our mills are built on 
merit, are the highest standard of 
excellence, are strong, fitted with 
steel burrs and run easily, smoothly 
and satisfactorily.

Ask any of the following Jobbers for our Catalogue : 
WINNIPEG—G. F- & J. Galt (and branches) ; The Codville Co.

(and branches) ; Foley Bros., Larson Sc Co. (and branches). 
VANCOUVER -The W. H. Malkin Co. Ltd. ; Wm. Braid & Co. 
HAMILTON —Jas. Turner & Co. ; Balfour. Smye & Co. ; MacPher- 

son. Glassco Sc Co.
TORONTO Eby, Blain, Ltd 
LONDON—Gorman, Eckert & Co.
ST. JOHN. N.B. G. E. Barbour Co. ; Dearborn Sc Co.
REGINA. SASK.—Campbell Bros. Sc Wilson 
MONTREAL Canadian Fairbanks Co.

MANUFACTURED BY

Woodruff & Edwards Co.
ELGIN, ILL., U.S.A.

An Enterprising grocer, who does things right, 
uses an “Enterprise” Electrically-Driven Coffee Mill.

The right way is also the cheapest way in the end. 
It always pays. Take the experience of the Philadelphia 
grocer who grinds 15,000 pounds of coffee a month with 
an “Enterprise” Mill electrically-driven at a cost for 
current of $3.00.

He bought the Mill as a great convenience—a time 
and labor saver, and an up-to-date attraction for his 
store. Its economy astonished him.

Look through our catalogue and you will find Mills 
of any capacity, any power required, for direct or al
ternating current. Your local power supply company 
will co-operate with advice and assistance.

The Mill illustrated here is No. 08712, fitted with \2 
horse power motor for alternating current. Capacity of 
each iron hopper, 6 pounds of coffee. One Mill is fitted 
with grinders for granulating, the other for pulverizing. 
Granulates 2 pounds of coffee per minute, and can be 
regulated for fine or coarse grinding while mill is run
ning. If you haven’t the catalogue showing all our 
Mills, write for a copy to-day.

The Enterprise Manufacturing Co. of Pa. 
Philadelphia, U.S.A.

21 Murray Street, New York 438 Market Street. San Francisco

TEA LEAD
Best Incorrodible

Buy “PRIDE OF THE ISLAND” Brand
;is vxttMisivvly used for years by most of 
the leading packers of Tea in Canada

ISLAND LEAD MILLS LIMITED,
LIMEHOU8E, 
LONDON, E., ENQ.

Tel. Address: “Laminated," London. 
A.B.C. Codes used 4th and 5th Editions.

Canadian Agent a : ALFRED II LAM RE k SON, TORO X T O 
.1 HUNTER WHITE. ST JOHN. N.B. 
CECIL T. GORDON. MONTREAL

R. S. Wiseman <6 Co.
WINNIPEG, MAN.123 Bannatyno 

Avenue East

Warehousemen, Forwarding Agents and 
Wholesale Brokers

We make a specialty of distributing car lots. Goods 
stored at reasonable prices. Our facilities are unequalled. 
Warehouse situated in the wholesale district. Consign 
your cars to us, and we will look after everything. This is 
our business, having been established for years. If in
terested, we will gladly furnish you with a list of satisfied 
customers.

RoferenoeBank of Ottawa, Winnipeg
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Classified Advertising
Advertisement* under this heading, 2c. per werd for 

first insertion, le. for eaeh subsequent Insertion.
Contractions eount as one word, but five figures (as 

f 1,000) are allowed as one word.
Cash remittances to cover cost must accompany all 

advertisements- In no oaoe can this rule be overlooked. 
Advertisements received without remittance cannot be 
acknowledged.

Where replies come to our care to be forwarded five 
cents must be added to coat to cover postages, etc.

REPRESENTATIVE WANTED.

PROBABLY the most talked about machine in Can. 
ada is the Hainer Book-keeping Machine. It 
combines In one machine the cash and credit 

register, time recorder and account register. Rcpre 
sedatives wanted everywhere. Write for our proposi
tion. Book-keeping Machines, Limited, 424 Spadina 
Avenue, Toronto. (tf)

AGENCIES WANTED.

AGENTS WANTED —For Halifax, Quebec, Mont
real and Toronto for high class firm of Scotch 
confectioners, chocolate makers, jam and mar

malade manufacturers. Apply with particulars and 
references to John Buchanan & Bros., Ltd., Stewart 
Street, Glasgow, Scotland. (51p)

COUNTER CHECK BOOKS.

ANY man who has ever lost money In the mails has 
had occasion to learn by painful experience that 
the only proper way to remit money is by Domin

ion Express Money Orders and Foreign Drafts. If 
lost or delaved in the mails, a prompt refund is arrang
ed or new Order issued without further charge.

BEFORE buying office furniture, filing systems and 
supplies, see our catalog. Our modern goods at 
moderate prices will result in money-saving and 

satisfaction. Write to-day, stating your requirements. 
Benson Johnston Co., Ltd., 8 John St. N., Hamilton.

(if)

CASH AND PACKAGE CARRIERS— Better and 
quicker service in your store results from the in
stallation of the “Gipe” system of cash or parcel 

carriers. They are the latest, strongest, simplest and 
most effective on the market. Will centralize your 
business and more than pay for themselves in the first 
year. Write for catalogue. Gipe Carrier Co., 97 
Ontario St., Toronto. (tf)

COUNTER CHECK BOOKS -Especially made for 
V the grocery trade. Not made by a trust. Send ue 

samples of what you are using, we'll send you 
prices that will interest you. Our Holder, with patent 
carbon attachment has no equal on the market. Sup
plies for Binders and Monthly Account Systems. 
Business Systems Limited, Manufacturing Stationers. 
Toronto.

DOUBLE your floor spec?. An Otis-Fensom hand- 
power elevator will double your floor space, en
able you to use that upper floor either as stock 

room or as extra selling space, at the same time in
creasing space on your ground floor. Costs onlv $70. 
Write for catalogue “B.” The Otis-Fensom Elevator 
Co-, Traders Bank Building. Toronto. (tf)

OUR NEW MODEL is the handiest for the grocer, 
operated instantly, never gets out of order. Send 
for complete sample and best prices. The Ontario 

Office Specialties Co., Toronto.

FOB SALE.

CASH REGISTER, nickel plated. Registers one 
cent to twenty dollars. Perfect condition guaran
teed. For quick sale, $50. Apply care Box 325, 

CANADIAN GROCER, Toronto.

ESTABLISHED grocery in fast growing suburb of 
Vancouver, sp endid location. Stock runs about 
$900 ; fixtures, including horse and r<g, $700. 

We can offer th's g >od buy at invoice. See Vancouver 
Business Mart, 9 Hastings St. E., Vancouver, B.C.

FOR SALE-National Cash Register, No. 92, im
proved check and detail strip. Printing device, 
six clerks' initial keys, charge, received on ac

count, paid out. One cent to ninety-nine dollars and 
ninety-nineccnte. Allan Cameron, Brockville, Ont.

Harrison fisher calendars for 1910 make
excellent Christmas or New Year gifts. Five 
pages in full colors. Size 1 4 x 22 inches. Pic

tures may be removed and framed at the end of the 
year aa they are only ‘ tipped" on the mounts. Price 
$3 boxed. Copp. Clark Co., Ltd., Toronto, are Sole 
Agents for Canada. (tf)

JUST NOW we are holding a special sale of second
hand typewriters. All makes are represented - 
Underwood. Remingtons. Olivers, Emp res. Smith 

Premiers, etc. They have been carefully rebuilt and 
are in good workable, wearable condition. The Mon
arch TypewriierCompiny, Limited, 98 King S». W., 
Toronto, Ont. (tf)

KAY’S furniture catalogue No. 36 contains 160 
pages of fine half-tone engravings of newest de
signs in carpets, rugs, furniture, draperies, wall 

papers and pottery with cish prices. It brings you 
into clo«e touch with the immense stocks and splendid 
manufacturing facilities of John Kay Company, Ltd., 
36 King St. We-t, Toronto. Write for a copy to-day. 
It’s free. (tf)

F‘OR SALE AT A SNAP - One 6-drawer National 
Cash Register-self adder. A beautiful piece of 
shop furniture, cost $650, only two years old. 

Will sell cheap. Also a set cash carriers, new Lamson 
make, four stations, at a big sacrifice. Correspond
ence solicited. R. H. Benson & Co., Copper Cliff, 
Ont. (50)

BUSINESSES FOR SALE.

FOR SALE—Cash grocery business in good Sas
katchewan town on C.P.R. main line. Good dis
trict ; excellent crop ; good clean stock ; at 90 cents, 

turnover $10,000. Brick building, for sale or rent, 
easy terms Clear profit last year $2,200. Address 
Box 316,CANADIAN GROCER, Union Bank Build 
ing, Winnipeg. (50p)

GROCERY BUSINESS FOR SALE on Main Street 
Vancouver. Price at valuation, about $3,000 ; on 
terms. Full particulars from James Brooks. 

Merchants Bank Building, Vancouver.

C AVE 70 OF YOUR LIGHT BILL by using the 
** “JUST” Tungsten Lamp. Fits any socket. Burns 
any angle. All candlepowers from sixteen up. Prices 
as low as 50 cents. Better write us TO-DAY. Sterling 
Electric Supply Co., Ltd., 369 Yonge St.,Toronto, Ont.

THE “Kalamazoo” Loose Leaf Binder is the only 
binder that will hold just as many sheets as you 
actua'ly require and no more. The back is flex

ible, writing surface flat, alignment pe-fcct. It cannot 
get out of order. No exposed metal parts or compli
cated mechanism. Write for booklet. Warwick Bros. 
& Rutter, Ltd., King and Spadina, Toronto.

I JSE the best carbon paper. Our ‘Klear-Kopy” car- 
bon gives clear unsmudged copies of your letters 
and other documents. It has been selected by a 

lead:ng government against 43 competitors. “Peer
less” typewriter ribbons give clear letters and will not 
clog the type. Sold by all dealers. Write us for sam
ples. Peerless Carbon and Ribbon Co., Toronto, (tf)

SITUATION VACANT. WAREHOUSE AND FACTORY HEATING SYS
TEMS. Taylor-Forbes Company, Limited. Sup

plied by the trade throughout Canada.

GROCERY CLERK for Pert Arthur. Must be num
ber one, able to window dress, decorate and man
age high class business. Married man preferred. 

State salary and experience. P.O. Box 511, Port 
Arthur.

MISCELLANEOUS.

WANTED—A splendid opportunity for dealers to 
handle the best combination Duplicating, Ad
dressing and Office Printing Machine on the 

market. Exclusive territory. Send name and address, 
giving occupation and references, to the Canadian 
Writerpress Company, Limited, 33 John St., Hamil
ton, Ont. (tf)

Y OU need the best possible protection from fire ! If 
x your valuables are in one of our safea, you can 

rest at ease ; no fire is too hot for our safes and 
vaults to withstand. We manufacture vaults and safes 
to meet every possible requirement. Write for cats 
logue “S ” The Goldie & McCulloch Co., Ltd., Galt 
Ontario. (tf)

YOU DON’T BUY a Nationa Caah Register—it 
pays for itself. Saves money. Prevents mis 
takes. We can prove it. National Caah Register 

Co , 285 Yonge St., Toronto.

YOU can display your goods to better advantage 
through the use of up to-date fixtures. We are 
specialists in the planning of stores and offices. 

Our catalogue contains illustrations of many neu 
features and several handsomely equipped stores and 
offices. Shall we send you our catalogue J ? Jones 
Bros. & Co., Ltd., 30-32 Adelaide St. W., Toronto.

(tf)

TECHNICAL BOOKS.

SALES PLANS—Thla book le a collection of 333 
successful plans that have been used by ratal, 
merchants to get more business. These Include 

Special Sales, Getting Holiday Business, Co-operative 
Advertising, Money-Making Ideas, Contests, etc. 
Price $2.50, postpaid. MacLean Publishing Co. 
Technical Book Dept., 10 Front Street E., Toronto

ADDING MACHINE.

ELLIOTT FISHER Standard Wrltlna-Addin, M.
chines makes toil easier. Elliott-FIsber Limited. 

t 513, 83 Craig St. W., Montreal and 129 Bay St

PERIODICAL DEPT.

THE BUSY MAN’S MAGAZINE Is the most popu 
1er periodical of its kind. Why? Because each 
issue contains a strong list of original articles of 

interest to every Canadian. It also reproduces the 
most timely. Instructive and Interestingarticles appear
ing in the other magazines and periodicals of the 
month. The cream of the world’s periodical press is 
too valuable to overlook. BUSY MAN’S is on sale at 
all news-stands. Better still, send $2 for one year's 
eubecriptlon. Mail It to-day. The Busy Man’s Magaz 
ine, Toronto.

A MARKET OF BUYERS, backed up by money to 
spend, is open to you in the Busy Man’s Magazine 
Every territory in Canada ie represented. If you 

have something to sell, want to buy something, • 
condensed advertisement in the Busy Man’s Magazine 
will put you in touch with the classes you wish to 
reach. Fourcents per word will carry your message 
from Atlantic to Pacific. Send copy of your advertise 
ment along with order to cover cost of insertion before 
10th of month preceding date of publication. Your 
announcement will appear under a special heading 
BUSY MAN’S MAGAZINE, Montreal, Toronto. 
Winnipeg.

COMPLETE Information on books, stationery, fancy 
goods, music, photo supplies and kindred lines Is 
given each month in THE BOOKSELLER AND 

STATIONER, of Canada. Subscription price $1.00 
per annum. Address, 10 Front Street East. Toronto.

CANADIAN MACHINERY AND MANUFACTUR 
ING NEWS, $1 per year. Every manufacturer 
using power should receive this publication regu

larly, and also eee that It Is placed in the hands of bis 
engineer or superintendent. Every Issue la full of 
practical articles, well calculated to suggest economies 
in the operation of a plant. Condensed advertisements 
for “ Machinery Wanted ” Inserted free for subscribers 
to the GROCER. “Machinery for Sale” advertise
ments one cent per word each Insertion. Sample copy 
on request. CANADIAN MACHINERY, 10 Front St. 
East, Toronto.

EXPORT TRADE DEPARTMENT.

Messrs. Gordon, McDonald à Co., 6-7 Cross Lane. East, 
cheap, London, invitee correspondence, either from Êxpert- 
ers of Canadian produce or Importers of general groceries 
From their long experience in Glasgow, Liverpool, and Lon. 
don, they have a wide and comprehensive knowledge of both 
trades on every side. All goods imported paid cash against 
documents. References to Montreal firms with whom we 
have done business for many years. Cable ad drees. “ Do lia
ble." CodesA B C," fifth edition. Riverside and Adams.

SAVE 50% OF THE COST OF HANDLING 
merchandise by instating a Beath System of 
Overhead Carriers. Saves valuable floor space 

because the trackage la on the ceiling. Systems for 
ell kinds of businesses, large or small. Write us for 
Illustrated catalog. W. D. Beath Sc Son, 193 Ter- 
auley Street, Toronto. (tf)

WHEN buying bookcases insist on having the best 
on the market, “Macey Sectional Bookcases.” 
Carried in stock by all up-to-date furniture deal

ers. Illustrated booklet sent free on request. Canada 
Furniture Manufacturers, Ltd. General offices. Wood 
stock. Ont. (tf)*

DAVID SCOTT A CO.
Betabllahed 1171 10 North John Bt

Lxvwool England.
" ms and reference*. Try oa with a ship 

GOODS.
h. Iiv.■eat of O.
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QUOTATIONS FOR PROPRIETARY ARTICLES
Dtu

Baking Powder
w. H. HILLARD & CO.

l-lb. tine, 1 doe. In oaee.......................... $2 00
Mb. tine, I " ** ......................... 1 25
4-lb. tine. 4 " " .... .......... 0 75

IMPS RIAL BAKIMO POWDER.
Ceeee. Sizes. Per doz.

4-doe....................... 10a
8-doe....................... 6-os.
1-doz...................... 11-os.
8-doe....................... 13-os.
4-doz.................
4-doz.................

SO 85 
. 1 75 

3 50 
3 40

SUb. ................. 10 50
61b. ................. 18 75

MAOIO BAKIRO POWDER

Sizes. Per dot.
6a .. .. 80 40
4-0*. . ... 0 60
6 " .,... 0 76
8 “ ... 0 96

18 M .,... 1 40
18 " . ... 1 46
16 " . ... 1 66
16 “ . ... 1 TO
14-lb. . ... 4 10
5 ** .,... T »

18 " > PR4 S8®

ROYAL BAKIRO POWDER 
olsi e. Per woe.

Kovel—Duu. ... $ 0 95 
„ 1 lb............ * 40

Us\ lb........... 3 55
I os.......... 3 85

" lib ........... 4 90
" lib..............13 80
M 61b ........... S3 85

Barrels—When packed in 
barrels one per cent, dis
count will be allowed.

= . CANADIAN CANNERA, LIMITED
^ Aylmer Jams Peach. . 1 l

1’er Pear...................... 1 70
Strawberry......... 1 '.«) Jellies
Ranplierry............ 1 'JU Red currant — 2 40
Black currant. . 1 80 lilaek currant.. 2 4*)
Red currant........ 1 80 t’rabapple............ 1 70
Rasplwrry & red 1 70

1 so 1 70
Ranpberrv and 

gooseberry. . 1 8*3
Marmalade

Scotch.................. 1 10
Damson plum. <)range Jelly.... 1

stoneless... . 1 70 Green F'ig............ 2 25
< 1 reengage plum, 1 80

h toneless----  1 70 Pineappli
I loose berry......... 1 80 < linger.

Pure Preserves- 
5 s & 7 s per lb.

Strawberry.................. 0 11
Black currant........... 0 11
Raspberry....................C 11
Other varieties........ 0 v9

Freight allowed up to 25c per 100 lira.
WHITB SWAN HPICBH AND CK.Ke.ALti LTD.
White Swan Baking Powder—

l-lb. tins, 3-doz. in case, per doz.......... 2 0J
à-lb. “ “ “ ...........|-lb........................................................... 0

Bulk.
14 s A 30 s per lb............  0 101

..................... 0 10!

........................o 11)5
.. 0 Ü8Î

PT

4, y

Pan oaks 
doeu. UN

Cook's Friend Baking Powder
In Cartoons per dozen

». 1, 1 lb.. 4 dozen........................................  2 4U
* " 2 "  2 50
). 2, 5-oz., 6 dozen........................................  0 80
* “ 3 ** ...........................................0 85
». 3, 21-oz., 4 dozen....................................0 45
». 10, 12-oa, 4 dozen................................... 2 10
‘ - 2 ” ....................................2 2J
». ’2, 4-oz., 6 dozen....................................... 0 70
1 " 3 -  0 75

In Tin Boxes per dozen
» 13, l-lb., 2 dozen .................................... 3 00
* 14,8-OZ..3 “ ....................................... 1 76
*15,4-oz., 4 " ........................................1 10
‘ 16, 2| lbs......................................................7 26
* 17, 5 lbs..................................................... 14 00

Otrlâll
WHITS SWAN SPICES 
AND OERRAL8 LTD. 
White Swan Breakfast 

Food, 3-doz. in case, 
per casa. 83.00 

The King’s Food, 2-dos.
In case, per case, 84.88 

White Swan Barley 
Crisps, per dos.. 81- 

Whit# Swan Self-rising 
Buckwheat Floor, per
* 8i. ea

Swan Self-rising

White Swan Wheat Kernels, per doz.. 81 40
White Swan Flaked Rice, per doz.......... 1 IJO
White Swan Flaked Peas, per doz.......... 1 00

Blue
Keen’s Oxford, per lb................................. 0 17

In 10-box lots or case............................. 0 16
Gillett’s Mammoth, 4 gross box............. 2 00

Chocolates and Cocoas
THE COWAN CO., LIMITED

Perfection, l-lb.
---------->r------ 1; tins, per doz... . $1 50

X / Perfection, l-lb.
iz pe, doz..................2 40

Pe rf ection, l-lb.,
per doz ............ . 1 30

Perfection. 10c size 0 90 
“ 6-lb. tins

per lb...................... 0 37
Bolu le, bulk, No.

1, per lb................ 0 20
Soluble, bulk, No.
2, per lb................ 0 18

Loudon reari, per lb.................................. 0 22
opecial quotations or Cocoa in bble.

Unsweetened Chocolate— Per lb.
Plain Rock, j b a 1 a, cases. 12-lb. bxe u do 
Perl ection chocolate, zUc size, 1 dozen

b xee. per dvzen..........  .................... 1 8j
Perl ection unoculave, 10c size, 3 and 4

dozen oozes, per dozen.......................... 0 90
oweet Unocoiate—

Queen s uessert, | s and | e, 12-lb. bxs., ^

Queen s Dessert, 6’s, 12-lb. boxes.......... 0 40
Vanuia, j-lu., i2-lo. boxes, per lu.......... u Jo
Parisian, 6 s.............   0 du
Royal Navy, i s, à 8. boxes, per lb.... u 3u 

Diamond, 7 a, 12-lb. boxes, per lb..... u «4
“ is............................. .... u 36
“ be............................. ....... U 38

Icings cor case—
Chocolate, white, pink, lemon, orange, 

almond, maple and ooooauut cream, in 
4-lb. pkgs., 3-doz. in box, per dozen U s#0 

Confections— Per lb.
Milk chocolate wafers, 5-lb. boxes 0 3d
Maple ouds, 5-lb. boxes.............................. 0 36
Chocolate wafers. No. 1, 5-lb. boxes U 3u 
Chocolate waters, *\o. 2, '* U 3)
Nonpareil wafers, No. 1, " 0 3d
Nonpars.1 wafers, No. 2, " U z5
Chocolate ginger, 5-lb. boxes.................... U 30
Milk chocolate, oc bundles, per box.. 1 3j 
Milk chocolate, ôc cakes, per box---- 1 35

HStiBDUKK B UUUOA
A. if. MaoLareu, impenai Cneeee Co., 

Limited, Agents, iprouuo.
10a tins, 4 doz. to ease........per dos., f .90
4 ” ”4 - “ .... " 2.40
I " "1 “ " .... " 4.75
I " ” 1 " “ .... * 9.00

Agents, 0. B. Colson k Son, Mon treat 
In 4, 4 and l-lb. tins, 14-lb. boxes, per

lb.................................................................0 36
Smaller quantities ....................................  0 3/

JOHN P. MOTT A OO. 8.
R. 8. Molndoe, Agent, To route, 

Arthur M. Loucks, Ottawa.
J. A. Taylor, MontreaL 

-Toe. B. Huxley. Winnipeg.
Tees k Peruse, Calgary, Alta. 

Standard Brokerage Co., Vancouver, B.C. 
It. J. Festal Took, St. John.N.B.

Elite, 10c size 
(for cooking)

dos .......... 0 90

Mott s breakfast cocoa, 10c. size 90 per dz.
breakfast 0000a, 4 s............ .........  u 38

“ M “ | s...................... 0 3d
" No. 1 chocolate, 4 >........................ 0 32
" Navy " 4 s...................... 0 29
" Vanilla etioks, per gross...............  1 00
" Diamond chocolate, 4 ■............... 0 24
" Plain choice chocolate liquors 0 32
" Sweet Chocolate Coatings .... 0 20

WALTER BAKER k OO., LIMITED. Per lb.
Premium No. 1 chocolate, 4 and 4-lb.

cakes............ ........:.L..... .. $0 35

Bulk—
" 16 151b. palls ar><* in. IF and Ffl

Pails. Bbls.
White Moss, fine strip 0 19 0 21 0 17

Best hhreddea.
Special Shred . ............0 17 0 15
Ribbon............... 0 17
Macaroon....................... 0 17 0 1
Desiccated........ ............ 0 16 0
White Moss In 5 and 10 lb. square tins. 21a 

WHITE HWAN BPIOE8 AND CEBEALH LTD. 
White Swan Oocoanut—

Featherstrip, pails................................... 0 16
Shredded..................................................... 0 15
In package* *-«* 4 ne lh.......... 0 28

Condensed Milk
BORDEN S CONDENSED MILK OO.

Wm. H. Dunn, Agent, Montreal k Toronto.
Cases. Doz.

F^agl«- Brand Condensed Milk..
Gold Seal Condensed Milk..........
Challenge Condensed Milk..........
Peerless Brand F>aporated Cream 

five rent size (4 dozen). 
Peerless Brand Evaporated Cream

family size....................................
Peerless Brand Flvaporated Cream

pint size (4 doz^n)......................
Peerless Brand Evaporated Cream 

hotel size.......... ............................

*6 00
4 25 
4 00

1 50 
1 10 
1 00

TRURO CONDENSED MILK CO., LIMITED. 
“Jersey" brand evaporated cream

per case (4 doz. ) .................................$4 00
Reindeer" brand per case (4 doz.).... 5 10

JERSEY CRU*

Breakfast ooooa, 1-5,4, 4» 1 k 6-lb. tins 0 41 
German Sweet chocolate, 4 and 4-lb.

cakes, 6 lb. boxes................................. 0 26
Caracas Sweet chocolate, 4 and 4-lb.

cakes, 6-lb. boxes.................................. 0 32
Auto Sweet chocolate, 1-6-lb. cakes,

3 and 6 lb. boxes.......................... .. 0 32
Vanilla Sweet chocolate, 1-6-lb. cakes

6-lb. tins....................................   0 44
Soluble ooooa (hot or cold soda

l-lb. tins.................................................. 0 88
Cracked ooooa, 4-lb. pkgs.. 6-lbs. bags 0 82 
Caracas tablets, 100 bundles, tied 6s,

r box....................................................  I 00
is above quotations are Lo.b. Montreal

Ooeosnut.
CANADIAN OOOOANUT OO., MONTREAL. 

Packages—5a, 10c.. 10 and 40a packages 
packed in 16 lb. ana SO lb. caste. Per lb.

1 lb. packages................................................0 26
lb "  0 27

ib. "  0 28
1 and ft b. packages assorted.............  0 964* and } b. " ........ 0 27$
% lb. packages assorted In 6 lb. boxes 0 28 flb. " " .... 0 19
lib. le 6.10.16lb.eases 0 30

b corne tu
*•« «esiei •■oc to

6l

Medium size jars, per doz. 
Small size jars, per doz... 
Individual size jars,., 
per doz............... 1 00
Imperial holder—

Large size,doz. 18 00 
Med. size “ 17 00
Small size " 12 00

Roquefort- 
Large size, doz. 1 40 
Small sise, " 1 40

Confections
THE COWAN OO., LTD.

®are* 60’s, assorted flavors, box 1 80 
Milk Chocolate Sticks, 36 in box, " 1 »

‘‘ “ 10c cakes, 36 in box " 2 55
Chocolate Wafers No. 1, 5-lb. boxes, lb. 0 33 

" “ No. 2, " “ 0 2Ç
Maple Buds. 5-lb. boxes, lb................... 0 36
Nut Milk Chocolate, 4-lb. cakes, 12-lb.

box, lb.........................................................  0 40
These prices are F.o b. Toronto.
MacLarkn h Imperial Cheese Co. Ltd 

Imperial Peanut Butter “ Bobs," the 
Perfect Confectionery.

Large size, cases, 25 cartons..........R3.50 each
Small “ “ 50 “ .......... 3 60 “
Assorted, cases, 26 small, 12 large 3.55 " 

Net 30 days.

Coupon Booke—Allison's.
For sale in Canada by The Eby Blain Co Ltd. 
Toronto. C. O. Beauchemis k Fils. Montreal 

82. $3, 85. 810. 815 and 820.
All same price one size or assorted.

UN-NUMBERED
Under 100 book,.....................................each 0*
lut books ana over....................... e*rh PSi500 rooks to 10U0 books................ . . c?

For numbering cover and each coupon, 
extra per book Vt cent.

Extract of Beef.
LAPORTE, MARTIN k CIK, LTD.

'Viu ' Pasteurized Extract of Beef. Per case. 
Bottles 1-oz., case of 2 do* ..

" a " " l “ ..
4 " "1

" SO "
" 20 " I

Coffees.
EBY, BLAIN OO. LIMITED. 

Standard Coffees.
Roasted whole or ground. Packed in damp- 

proof bags and tins.
Club House..................................................$0 32
Nectar .......................................................... 0 30
Empress....................................................... 0 28
Duchess......................................................... 0 26
Ambrosia..................................................... 0 25
Plantation ................................................. 0 22
Fancy Bourbon.......................................... 0 20
Bourbon....................................................... o 18
Crushed Java and Mocha, whole... 0 17

” ** " ground.. 0 174
Golden Rio................................................. q 14

Package Coffees
Gold Medal, 1 and 2 lb. tins, whole

or ground............................   0 30
Cafe, Dr. Gourmet's, 1 lb. Fancy

Glass Jars, ground ...................... 0 30
German Dandelion, 4 and 1 lb. tins,

. ground..............................................  0 22
English Breakfast, 1 lb. tins, ground 0 18
WHITE SWAN SPICES AND CEREALS LTD.

White Swan Blend.

Infants’ food.
Robinson’s patent ba^ey 4-lb. tins ..

" " " l-lb. tins...
1 groats 8-lb. tins..
1 " 14b. tin*

"Mephisto” and “Purity” Canned 
Lobsters.

l-lb. decorated 
tins, 32c. lb 

Mo-Ja, 4-lb.tins 
30c. lb.

Mo-Ja, l-lb.tins 
28a lb.

Mo-Ja, 2-lb. tins 
28a lb.

Cafe des Epicures—l-lb. fancy glass Jars, per 
dos., 83.ro.

Cafe l’Aromatlque—l-lb. amber glass Jars, 
per dos., 84.

Prwent*Mnn. with * tumblers), |10 per dos

THOMAS WOOD k OO.

“Gilt Edge" In 1 lb.
tins.......................... $0 33

i(GUt Edge" In 11b.
tins.......................... 0 81

Canadian Souvenir 
1 lb. fancy litho
graphed canisters 0 38

Cheese.—Imperial 
Large sise Jars, perds I 36

Flavoring Extracts
BHiRRirr’s

1 oz. (all flavors),doz. 1 00
2 “ " “ 1 75
24 ............................... 2 00
4 “ ' " 3 00
5 " " " 3 75
................................ 6 50....................10 00
88 “ " 18 00 
Discounts on application.

MUk Powder
CANADIAN MILK PRODUCTS, LTD , TORONTO 
Trumilk, full cream, per case (4 doz), 4 lb

tins................................................................ 4 83
Millutock (cooking milk), per case (4 doz)

41b tins........................................................ 4 80

dami and Jellies.
BATQKR 8 WHOLE FRUIT STRAWBERRY JAM

Agents, Bess A Laflamme, Montreal and 
Toronto.

I-lb. glass Jar, screw top, 4 dos., per dos 2 20 
T. UPTON k 00.

Compound Fruit Jama—
18-os. glass Jars, 1 dos. in case, per do*. fl 00 
l-lb. tins. 1 dos. In case............... per lb. 0 074
6 and T4d. tin palls, 8 and 9 pails In

crate—...................................per lb. 0 07
7 wood palls, 6 palls In crate, per lb . 0 07
30-lb. wood bails........................... " 0 08f
Compound Fruit Jellies—
12-os .glass Jars, 1 doa In esse, per dos. 1 00
l-lb. tine, 1 do*. Incase per lb.............. 0 074
t weed pals. 6 psDs la eratSL per lb.. 07

•it

a

S3 30 * : i b
3 00
4 50
4 78
9 00 *! \t

: .jt|

81 25 ; : ; ‘ "yjL
2 25
1 25
2 25 -il

i•if

• *»J.

Kl

î "6T, V *
1 KS s-ia-i

‘•f i.
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FRIENDS —NOT GROWLERS
RISING SUN 
STOYÈ POLISH

SUN PASTE 
STOVE POLISH

RISING SUN Stove Polish in Cikcs never comes 
back to you with growls from the housekeeper. It 
is always up to the same high standard main
tained for forty years, and it is always just right. 
That’s why we have the thousands upon thous
ands of grocers pushing it everywhere. Grocers 
don't wish to run the risk of losing a good cus
tomer by passing out an inferior stove polish, 
which is wrong more often than it is right. 
RISING SUN makes friends for you and for us 
in every household where you put it.

MORSE BROS., Props. - Canton, Mass., U.S.A.

bRAND.

The Prosperity of the Country 
and the popularity of 

Keystone Brand Brushes 
and Brooms

have combined to force upon us a fur
ther addition to our plant. We have 
just completed the installation of new 
machinery and now hope to be able 
to fill orders promptly.

QUALITY TELLS.

STEVENS-HEPNER CO.
LIMITED

PORT ELGIN, ONTARIO

CURRANTS
We are proprietors of

“AFRODITE” brand, the best AMALIAS 
currant on the market.

“NARCISSUS,” fine F1LIATRA currants, 
“NAUS1CAA,” fine FILIATRA cleaned 

currants
and importers and distributors of

highest grade PATRAS and VOSTIZZA 
currants.

We aim to give the trade the best grades 
of currants obtainable from season to season.
We solicit the opportunity to quote on 
your CURRANT needs at all times.

CANADIAN REPRESENTATIVES :
W. H. ESCOTT, Winnipeg 
LAMBE & MacDOUGAL, London 
H. & A. B. LAMBE, Hamilton 
W. G. A. LAMBE & CO., Toronto 
H. D. MARSHALL, Ottawa 
ARTHUR P. TIPPET & CO., Montreal 
J. W. GORHAM & CO., Halifax

GREEK CURRANT CO.
95 Broad Street . NEW YORK

THE LARGEST CURRANT HOUSE IN GREECE

Agents for Ontario :
Messrs. XV. B. Bayley & Co., Toronto 

Agents for Quebec:
Messrs. F.L. Benedict & Co., Montreal ALWAYS READY! 

ALWAYS PURR!
_ _ ONE STANDARD

COFFEE ESSENCE quality!
TO BE HAD OF ALL 
WHOLESALERS

UNQUESTIONABLY THE VERY BEST 
THOMAS SYMINGTON <Bl CO. EDINBURGH

62
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GOODWILLIE’S
Pure Fruits 

in Glass
possess that un
equalled natural 
flavor which makes 
them superior to all 
other packs.

To always please 
exacting customers 
there is only one 
line to sell —and 
that is Goodwillie’s.

Inquire of Your Whole
saler the Prices

ROSE & LAFLAMME, Ltd.
AGENTS

MONTREAL and TORONTO

The goods it pays you best to handle are 
those which give universal satisfaction.

José Segalerva
Malaga, Spain,

packs

Malaga Table Raisins
Malaga Loose Muscatels

Jordan Shelled Almonds
Valencia Shelled Almonds

which are known everywhere for their uni
form, ever-dependable quality.

It is such goods that give universal satisfaction.

Agents :

Rose &, Laflamme, Ltd.
Montreal and Toronto.

Vit II.
11. wood i .aiIs..................................................... IJ Wij

r it.- assorted jam, 1 lb. glass jar*, two
dozen in rum-........................................... 1 75

Jelly Powder»
MacLar >r Imperial Oheeae Oo. Limited.

IMPERIAL DEHNEKT JELLY

Pure
_ AND

Delicious

XX H ITI" SXX X N SPH K-* 
AN I. ( LUI XI.S. LTD

White Swan, IS 
flavors. 1 do*. in 
handsome counter 
carton, per doz., 90c.

lb

Taut Fruit Flavors 
Cartons each I Doz .

Assorted flavors—gross 10.75

JELL-0
[fryThe Dainty Dessert

Lieoriee lozenges,
20 Mb. vans ........

"Purity 'lieoriee, 1U stinks.................
100 st i.-ks.............

l>ul.-, large '•vnl st irks, 100 in box..

Lye(Concentrated)
• HI.I.KTT S I'KHKI Ml l>

1 vase '.f 4 d-./vii
3 ruses of 1 dii/vti......  ...................
5 cases nr more..........................................

\ snorted Case,
‘ rsorted Case, 
emon (Straight! 
•range (Straight) 

•taspberry (Straight) 
Si rawberry (Straight) 

liocolate (Straight 
berry (Straight]

m (Straight'
A cigflt, 8 ills.,to .-u

Contains 4 dc v$3.6u 
Contains 8 doz..$1.80 
Contains 2 doz. 41-80 
Contains 8 doz. $1.80 
Contains 8 doz..$1.80 
Contains 8 doe..$1.80 
Contains 8 doz.4l.80 
Contains 8 doa,.$1.80 
Contains 2 doz..$1.80
(Freight rate. 3rd class

List price. 
‘‘Shirritf s " (all

Discounts <m upplie;

Lard
N. E. FA1HBANE OO. BOARS HEAD 

LARD OOMrOUND.
1 lerces... .$0 124
4-bbls..........0 12Î
Tube ,60 lbs. 0 122 
80-lb. Palls. 2 fiO 
10-lb. tins ..2 111 
Oasea 3-lb. . 0 134 

" 6-lh. . 0 131
" 10-lb. .0 131

F.O.B. Montreal.

Marmalade.
T. UPTON k CO.

12-oz. glass jars, 2 doz. case .. per doz $1 ( 
lti-oz. glass jar-i, 2 do< in case ’’ 14
In 5 and 7-lb. tins and 7-lb. nails.per lb. 0 C 
Pint Sealers (21 oz.), 1 doz in rase,_ per 

dozen ..................................................... 2 (

HHIKRIFF BRAND

“Imperial Scotch"— 
1-11). glass, doz... 1 55 
8-lb. “ •• ..2 80
4-lb. tins, " ..4 65
7-lb. “ " .. 7 35

"Shredded"—
1-lb. glass, doz........ 1 90
8-lb. " “ .... 8 10
7-lb. tins, “ .... 8 85

^■X.CHARLfs

NT. CHARLES CON 
DENNING CO

PRICES :
Ht. Charles Cream- 
family size, per case
............................$3 f»0
Ditto, hotel, 3.70
Silver Cow Milt 4.55
Purity Milk___4.25
Good Luck___4.o0

D S.F.,1 lb. tins.. 
“ t-lb tins.,

Mustard
COLMAN8 OR KEENS

.... per doz. 3140
fit ,!„■ ••• Ü 250

Durham 4-lb. jar....................  per jar
“ 1-lb. jar.....................

F.D 1-lb. tins.................. .. per doz.
“ i-lb. tins......................... “

5 00 
0 75 
0 25 
0 85 
1 45

Soap
The GENUINE. Packed 100 Bars to case.

“KAHIKIRNT"

COMPOUND.

Tierces___0 12
Tui»« u 121 
20-lb. pails. U 12j 
20-11». tin».. 0 12 
10-lb. " 0 13
5-lb. “ h 12Â
3-11. “ 0 13

1-lb. cartons 131

Olive OU
LAPORTE, MARTIN & CTE., LTD. 

Minerva Brand—
Minerva, qts. 12‘s................... ....... I 5 75

“ Pts 24 s ............................. 6 50
" à-Pts. 24 s............................ 4 25

Sauces
PATERfiON'8 WORCESTER SAUCE 

Agents, Rose k Laflamme, Montreal and 
Toronto

4-piut bottles, 34 6 doz., per doz............0 90
pint “ 3 daz...................................... i 75

Soda
COW BRAND

Case of 1-lb. contain
ing 60 .packages, per 
box, $3 00
Case of |-lb. con-

VDWIGHT^

Licorice
NATIONAL LICORICE CO. 

5-lb. boxes, wood or pai»er, |ht Hi
Fancy Ihixvs (36 or 50 sticks), 41er 1h>x. . 
’’Ringed" 5-lb. 1

Price*-Ontario and Quebec :
1 css than 5 cases..........  ................
Rive cases or more......  ................

$5 00
4 96

30 40
... 1 25

tsixes, per lb....................  U 40
"Acme" pellets, 5-lb. vans, per ran___  2 00

" " (fancy bxs. 40), i**r l>ox 150
Tar licorice and tolu wafers, 5-lb. cans,

l>er can....................................................... 2 00

SPRATTS PRICK LINT 
Mixed BirdSeeds, 1-lb. pkte., 3 dozen

cases per doz ....................... $0 95
Parrot Food, 4 lb. pkts., 1 doz cartons 0 45
Parrot Food, 2-lb. pkts ....................... 1 35
Bird Cage Hand, about 14-lb. bags, 4*

gross cases, per doz............................... 0 30
Bird Cage Grit, al>out 14-lb. bags, 4-

gross cases, per doz............................... 0 30

Mince Meat
Wethey's condensed, per gross, net. .. $12 00 

“ percaecof5dozen.net.........  3 00

1Z

tainingl20 pkgs. per 
l— $300box. 1.
Case of 1-lb and 4-lb. 
containing 30 1-lb. 
and 60 4-lb. pk :s per 
xix $3.00

Case of 5o. pkgs. containing 96 pkgs. per 
box, $3.00

MAGIC BRAND Per case
No. 1, cases GO 1-lb. packages.............. $ 2 75
No. 8. " 180 4-lb. " .............. 8 75
Nn . .. 301-lb. '1 <7/No. 3, CO 4-lb. ' «.......... 375
No. 5 Magic soda—cases 100—10-oz. pkgs
1 case................................................................2 85
5 oases ............................................................  2 75
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THE CANADIAN GROCER

Wood's “Canadian Souvenir" Canister Met
Roasted in Bean or Roasted and Ground

Cases of 48 lbs., 1 lb. cans, $14.40 per case
THIS COFFEE has found a welcome in thousands of homes.
If you are not selling it you are missing a pleasure.
It is of unequalled quality as a popular, rapid-selling line.
THE CANISTER is lithographed on the tin in rich, delicate colourin 
It has a permanent usefulness every housekeeper prizes.
It sells and it suits I We solicit your orders.

THOMAS WOOD CO., LIMITED
No. 428 St. Paul St. Montre;

Soap and Washing Powders.
a. r. tippet a oo., agence.

Maypole aoap, colon..........per grief 10
" " black. ......... ,r 16

Oriole soap.............................. " If
Qlortola soap........................... » II
Straw her yvltsh. . ....... " II

boi°?’..t0 $3 CO

6 dot. to

Royal Purple Stock and Poultry 
Specifics

TI1K W A .1 KX KINS MFO. O»
Lindon, Ont.

One earn*. 30 fifty cent packages
(assortcl I ....................................... *10 00

Six tails (retail si 50) .......................... 0 00

■love Pellsa.
Per gross.

Rising Ban, 6-os. oakee, ft-groas boxes ft SO 
Rising Ban, Sob. oakee. groe boxe 4 60 
Ban Paste, lOo. else, ft-groesboxes.... 10 00 
Hun Peste Bo. sise, è-grœ boxe.... 100

Or sag* Label, 1* and fts .... OIS 0 40
»ia xai bel. is   0 90 0 96
Brown Label, l e and ft e.......  • * 0 40
Brown Label. fts .................... 0 40
Green Label, l e and fts........  0 H 0 60
Bed L*bel,ft>........................... • 40 0 eu

LA PORTS, MARTIN k OIE, LTD.
Japan Teaa—

Victoria, hi-o, 90 lbe........................... 0 îr
Prinoeee Louise, hf o, 80 lbe ............  0 19

Ceylon Green Tees—Japan style—
Lady, oaee 60 lbe................................ 0 lb
Duchess, oases 60 lbe......................... 0 18

Green Label. 
B*d Label, 
orange Label, 
Gold* elfl

1 Box Price 
...........$4.00

5 Box Price 
........... $3.90

Freight paid 
on 5 box lots.

11 ti"■=5 =

iJsâ:3
\%Hl

kxet fiutePUvXvt enfiXoTf
i to piep* -

k tkXxop fe XtAa wrwsWkAl

JAMES' DOME BLACK LEAD

6» .tie......................................................
Is " ............................................................................ 1 50

■prop.
EDWARDS HT KO STARCH OO., LTD. 
"Grown Brand Perfection Syrup.

Barrels, 700 lbe........................... 0 031 per b.
Half-barrel*. 960 lbe.................. 0 034 "
| barrels, 175 lbe........................  0 0S| "
Palls tSibe.................................. 1 30 each

" 984 lbs..............................  1 80 “
Plain tins, with label- Per owe.

9 lb. tins, 9 do*, in oses................ 9 60
6 1 " " .................9 85

10 •• A •• * ................. 1 75
90 " I M ................. 9 70

16,10 and 90 lb. tins bare wire handles. |

Hé**
1-TtA

Green Label. I s and 1 
Blue Isabel, I s and ft 
Red Label. I s, I s, Pi i 
White Label, 1 s, ft's a 
Gold Label 1 a and ft

1 BLUR RIBBON
| MONTREAL

Wholesale Retail
0 15
0 25

... 0 24 0 30
.... 0 15 035
ft s. 0 30 0 40
"a. 0 35 0 50

0 60
0 60
1 00

r
PueGo&ffroe

TORONTO.

Pure Gold Jelly Powder....................{
Pure Gold Salad Dressing Powder / p. > 

Dincounte on application.

Ram Lals 
Puri 

Indian

WOOD à l 
LTD

Montreal a< 
Boston

Pink Label l'e and ft’a
lie

Starch
BDWARJMRUaa STAR OH OO., LIMITED.

L .ondry Btarohss— per lb
Be. 1 White or bine, 4-lb. earten. $u 07 
He. 1 *• 44b. " 0 07
Canada laundry..............................  0 06
Silver gloss, 6-Id. draw-lid boxes. 0 08 
Stiver gloss, 6-lb. tin oanlsters.... p 08 
■Award ■ stiver glosa, 14b. pkg. 0 07ft 
Kegs stiver gloss, large crystal.... 0 07
Benson's satin, 14b. cartons......... 8 07ft
No. 1 white, obis. and kegs........ 0 Otft
Canada White OU*. 1 lb. pkg*... 0 06ft 
Benson's snaoael... .per box 1 SO to 8 00 

Culinary Btaroh—
Benson à Oo.'s Prepared Corn.... 0 07ft
Canada Pare Cora «...................... 0 06ft

Rloe Btaroh—
Ed ward* bury No. 1 white. 14b. oar. I IS 

" " 1 H or blue,
BRANTFORD STARCH WORKS, LIMITED

Ontario ard Qu >beo.

Teas

Wholsale
Brown LA Dei. 1 * and ft*........ $0 35
Green Label, 1* and ft *........... 0 87
Blue Label, l'e, ft's, ft * and ft s 0 10
Red LebeL 1* and ft *............... 0 M
Gold Label 1 ■ and %'s.......... r 44
Red-Gold Label. Vfc's................ 0 66

OEO. E. BRISTOL à CO., 
Hamilton, Ont.

Wholesale Retail
Gold Label i s and | * 35a 50c.
Lavender Label l'e and ft's 41a 60c
Green Label l'e and ft's 50o. 75c.

Oanlsters
Gold Tins, 6'e S5o. 1.76 50c. 150
Gold Tins. 3 s 85c. 1.05 50c. 1.50
Gold Tins, l'e 36c. each 50o. each
Gold Label, ft's 18c ea. 36 lb. 25c e a. 50 lb. 
Red Tins, ft * 36c ea. 70 lb. 60c e*. 1 00 lb. 
Red Tins. fts 16c ea. 79 lb. tSc ea 1.00 lb.

bmpirxE
PACKAGE 
TEA

Css*x 30 and 
60 lbe. each- 
Black, Mixed, 
and Green 
Ceylon.

....Is. 30c

MELASAMA
TEA.

MINTO B&OH., 
45 Front Bt. East

Canada Laundry. boxes of W4b. $0 06 
As—(Moss Btaroh—

0 06ft
______ Ueanag waits Laanery—

64b.
■an 
■am

ns. boxes of 61 lb....
6* White Laundry- 
iters. oeses of 44 lb.... 77
■ lb.............................. 0 06ft
lb............................ 0 06ft

76c...........................la and Li, Vuloani 60o.
100 lb. lots freight paid.

LU»
14b. I lartona, eases 10 It. 0 07ft

**nnks, * »*» ''••e.......... 6 08
toy drums, with drumsticks 08

In oaee......................................... 0 08
Kaw. «. crystals, iSI lb............. 0 07

Brantford Glow—
14b. tanoy boxes, eases 16lb..... 0 07ft

Canadian Htootrlo Btaroh—
■esse of 61 fancy pkHL. »er saw S 00

For charges tor Inserting

\ Ludella /

Wholesale Retail
Black, green, mixed, fts............. 0 70 1 00

§B.............  0 55 0 80
" M Is............$ 44 0 80

1 lbs. h fts. 0 40 0 60
•• " fts...............  0 98 0 60

1 lbs, k fts. 0 96 0 50
" 1 lbs,.fts.. 0 80 0 40
" ” fts.............. $ 89 0 40

fte_...........$ * 0 90
libs......... $ 94 0 80

We pack Japans In all grades at same 
prices. We pack in 60 and 100 lb. oases. All 
delivered prices.

Blue Label, !'■........................... H 6 96
quotation* In thin dept, apply to

EôlonE
Ceylon Tea, In 

1 and ft-lb. lead 
packages, black 
or mixed.

Blaok Label, 14b., retail at Me............§8 96" " ft4b.. •* M .......... o U
Bios Label, retail at 90a...................... 0 M
Advt. Manager, The Canadian

_ _ wholesale r
Woods Primrose, per lb.. ..0 40 0

" Golden Rod...............  0 35 0
" Fleur-de-Lie................. 0 30 0 ;

Pack In ft-lb. tina All grades—er 
black, green or mixed.

OILLETT’S < REAM TARTAR
1-11». pajH-r pkg*, 4 dor., in vase........
ft II». pa|M*r pkgs , 4 doz in ease.......

4 do/.. 141». luiiN T pkgH. |
2 do/., ft-lb. puiN-r pkgK. | ass,,r,t‘<*-

ft-lb (‘atm with screw covers, 4 <loz in

141». ( inis with screw covers, 3 doz in

r
5-11». s<j. canisters, ft do/, in case

1041». wooden 1n»xch..............................
25-11». wooden pails...........................

lUO 11». kegs..................................
36041». barrels.........................................

Tobacco.
IMPERIAL TOBACCO COMPANY OF CAN A 

LIMITED—EMPIRE BRANCH.
Chewing—Black Watch5*.........................

Black Watch lie................................
Bobs 5s and 10s...................................
Bully 6s................................................

~~~ Currency 5%b. and 10s.........................
Btag 5«....................................................
Old Fox 12*............................................
Pay Roll Ban 7%s............................
Piy Roll 7s...........................................

Plug ' moking—Shamrock 6s., plug or bar
Rosebud Bars 6s.................................
Empire 5s, and ...................................
Amber 8e. and Ss............................
Ivy 7s..................................................
H tar light 7s.......................................

Cut Smoking—Great West Pouches, 7s
JOE. OOTB, QUEBEC.

▼•Urinary Bemediee.
w. w. TOUNO

Abeorbtne, per doe................................ $V
Abeorblne Jr., per dosen.................... V

Yeast.
Royal yeast, 8 do*. BeeeL pkgs............
OUletl’ecream yeast, 8 dot. In esse ..

Grocer, at our neareet office
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SELL SEEDS THAT FEED—

SPRATTS
MIXED

BIRD SEEDS
Spratt 8 P aient Ltd., London, Eng. Montreal : 13, St. There»* Street, St. Gabriel'».

Comprise only such seeds as 
are known to be adapted for 
songsters to improve thur 
health and develop their sing
ing powers. They are properly 
cleaned and, correctly balanced; 
always give the highest satis
faction, and the thoroughly 
satisfied customer is the "most 
profitable one that a dealer 

can have.
Ask year jobber for them.

Packed in boxes containing 3 dozen 
I-lb. packets.

Sanitary Cans
For Hand Filled Goods

Tomatoes, String!*» Been». Asparagus, Spinach. Etc. 

Apples. Peaches, Pears, Plums, Etc.

Sanitary Enamel Lined Cans
For Color Fruit* and Good* of Strong Acidity

Strawberries, Red Raspberries, Black Raspberries, Black

berries, Soar Cherries, Blaeberries, Beets, Rhubarb, Etc.

“ The Can Without The Cap Hole ” 
“ Bottom Like The Top ”

Write for Snnplee

Sanitary Can Company, Ltd.
Niagara Falls, Ontario

DWIGHTS

BAKING SODA

You can talk Baking 
Soda to advantage by 
suggesting only and al
ways

1

“Cow Brand”
Baking Soda

Your customers will invariably 
insist upon this brand after 
one trial—they will appreciate 
its purity, strength and uniform 
quality.

it’s good policy to sell 
“ Cow Brand ” Baking Soda.

CHURCH & DWIGHT
Manufacturers

MONTREAL

FREQUENCY OF SAILINGS
Every twelfth day a Pick- 
ford and Black ateamer 
leavea Halifax for Ber
muda, The British West 
Indies and Detnerara, and 
ia away thirty-eight days.
A delightful trip for 
moderate cost. Write us.

PICKFORD it BLACK
■AllfAX

Tbs original an* gaiy 1—t 
Preparation tar Cleaning Cab 
lery, ed. and la.

‘WELLINGTON’
OAKEY’S

El
KNIFE POLISH

JOHN OÂKEV » SOUS, Limited
Manufacturers of

Emery, Black Lead, Emery, Glass eai 
Flint Clothe and Papers, ate.

Agent:
- 64

M 9NTMEAL,

$10,959.99 Collected!
That’s the amount we’ve collected 
for clients during the past year— 
our first year in business. In May, 
1907, we handled 140 new daims. In 
April, 1908, we handled 425 new 
daims. No wonder our clients are 
satisfied. They have the proof of our 
collecting ability.

Let Us Cere Your Slow Collections

The Beifdwood Agency
313 lew York Life Buildiag, - MONTREAL
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SALT Canned Fruits
The quality of

Any assortment WETHEY’S
to any point LAURELPrompt shipment BRAND

WRITE

VERRET, STEWART & CO.

speaks for itself.

Do not buy without consulting us

LMITED Get our prices.
No. 12 Port Street

MONTREAL J. H. Wethey, Ltd.
ST. CATHARJNES, ONT.

Empire Brand
THE CUAHANTEE OF QUALITY

For Quick

SHIPMENT

THE EMPIRE BRAND
IS REGISTERED

Anyone else selling you groceries under 
this Brand is breaking the law. This does 
not apply to Syrup.
Kiji Japan has been shipped. It fulfills
------ ——-------- the promisfe'A>£_it5 past. Do
you want Japans ? We ha^ve therik

Don’t Forget the “ Empire ” Teas
use our Phones. 

Free to You. 4 GEO. E. BRISTOL & CO.
of them. WHOLESALE GROCERS

HAMILTON,..................................................... ONTARIO


