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Raised On It.

There is no better time than during the hot weather 
to interest your customers in the use of

Robinson’s Patent Barley
Let us help you in this work.

Send us a list of your family customers 
and we will send them samples of 
Robinson’s Patent Barley We will tell 
them all about its uses ami value— 
That means money for you.

Frank flagor & Co., 403 St. Paul Street, Montreal, Agents tor the Dominion

The less time you occupy in explaining the merits ot your 
goods to your customers, the more valuable in other 
directions will be the time saved---------

When asked for the BEST Cooking or Laundry 
Starches, the time-saving words are :

Benson's “Prepared” Corn and 

Edwardsburg “Silver Gloss” Starch
For sale by all jobbers.

EDWARDSBURG STARCH CO.. Limited
ESTABLISHES 1868

63 Front It. East, 
TORONTO Ont.

Works,
CARDINAL, Ont.

164 It. Jem* I tree!, 
MONTREAL, P.f.

CLASSIFIED UST OF ADVERTISEMENTS ON PAGE 29
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Soaps For 
Family Use

“ Queen’s Laundry Bar ’’ is a line every 
dealer who is in business for money should 
handle. It is a pure economical soap suit­
able for every household requirement—and 
a necessity in every home where there are 
always articles to be washed, which are of 
too fine a nature to send to the laundries. 
It is so pure that many use it for the bath. 
It is a soap that will make the people 
return to your store.

Queen’s
Laundry
Bar

One of the excellent lines manufactured by 
Albert Soaps Limited, Montreal

CANADA’S STANDARD
FOR

REFINED SUGAR
Manutaoturod by

THE

CANADA SUGAR REFINING CO.
imiTiD

Montreal

Y A S 
SCUDDÉR 

M. A R.
STICK LICORICE

ACME PELLETS
M. & B. WAFERS

LOZENGES, ETC.

and a complete line of
Herd and Soft Licorice Specialties.

Price Li.t. and Uluitrated Catalogue on request.

National Licorice Co.
Brooklyn, N.Y.

Toronto Depot, 120 Church Street, 
R. S. MolMDOE, Agent 

Montreal Depot *1 Bonoeoouro St, 
J. M. BRAYLEY, Agent

Molasses
We are prepared for

SPRING TRADE
with a splendid assortment of the Standard 

Grades:

Extra Choice Porto Rico, Lion Brand, 
Cintron Brand, Beaver Brand, &c.

Fancy Barbados Syrup, Choice Barbados 
Grocery.

SEND FOB SAMPLES AND PRICES

Dominion Molasses Co.,
Halifax^ - Nova Sootla

Agent*
eco. Mwssowaco., ... Toronto
JOHN W. BICKLK * QHMMNINO, - HAMILTON
0*0. M. aiLLMSTIM, ... LONDON 
JO**RH CARMAN, - WINNIRNO

%
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Stower’s 
Lime Juice

Pickles that always please. Sound, 
piquant Pickles preserved in absolutely pure 
Malt Vinegar. Packed in bottles with showy 
labels, which are a great shelf attraction for 

the store. ALWAYS THE SAME !
Packed in Scotland.

Distinguished from all others because 
it has no musty flavor. Many times 
stronger than any other Lime juice made 
because concentrated and absolutely 
pure. An honest production from natural 
fruit. Palatable, healthy. Keeps per­
fectly in any climate even after the cork 
is drawn. “The Lime juice that draws 
trade and holds it.

Sold by leading wholesalers

A. I*. TIPPET CO., Agents. 
Montreal. Toronto.

Fry's Cocoa.
Absolutely pure Cocoa, 

with no false flavorings added nor any injurious drugs or 

chemicals. Made by one of the largest manufacturers of 

Cocoa in the world. Concentrated and hence of great 
strength. A quarter-pound tin, which retails at 25 cents, 
w ill make fifty cups of rich, delicate Cocoa—one-half a cent 
a cup.

Sold by leading wholesalers.

■

..■■Jar.. , fc
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f BROKERS' DIRECTORY
Manufacturers and merchants cannot expect to develop, maintain 
and get the best out of the Canadian market without the assist­
ance of local agents. The following is a representative list of reput­
able agents. The service department of The Canadian Grocer is at 
the disposal of firms wanting agents or of agents wanting agencies.

BARBAOOES, W I.

JONES & SWAN
GENERAL COMMISSION MERCHANTS AND 

SHIPPERS OF WEST INDIA PRODUCE.
Cable Address — J ox eh wan , Barbados.
Codes vsED-Liebers, Western Union, A. B. C., 

Watkins’ Scott's and Private Codes.
Represented by—John Farr, 140 Pearl St., New 

York ; L. G. Crosby, St. John, N. B. ; Mitchell & White- 
head, Quebec : Rose & Laflamme, Montreal ; Geo. 
Muason & Co., Toronto ; J. C. LeQuesne, Paspebiac.

CALGARY

The Dominion Brokerage Co.,
Wholesale Limited

Commission Merchants and Brokers
CALGARY and EDMONTON, ALBERTA

Excellent Trade Connection 
Highest References

WESTERN CARTAGE CO.,
Cartage and Warehousing

Storage and Brokerage for Eastern Wholesalers. 
Handling and Forwarding of CAR SHIPMENTS. 
Largest and Beat equipped STORAGE Facilities in 

the WEST.

CHARLOTTETOWr-i, P.E I.

HORACE HASZARD
IMPORTER of Refined and Raw Sugars, Barbados
-----------------  Molasses, Flour and Cornmeal.
EXPORTER of Cheese, Butter and Canned Goods.
AGENT in Canada and the United States for the 

famous Brahmin Tea.
Charlottetown, Prince Edward Island.

HALIFAX, N.5.

J. W. GORHAM & CO.
JERUSALEM WAREHOUSE 

HALIFAX, N.S.
Manufacturers’ Agents and Commission Brokers.

WAREHOUSEMEN
Domestic and Foreign Agencies solicited. 

Highest references.

flONTREAL.

J. T. ADAMSON & CO.
Customs Brokers 

and Warehousemen

27 St. Sacrament Street, Montreal

TEL. MAIN 778. BOND M.

H. J. STEVENS
126 Board of Trade, - Montreal

Wholesale Brokerage

Beans, Boiling Peas, Flour, Oats

McGAW & RUSSELL
Manufacturers’ Agents and Importers 

48*4 Front St. East, Toronto
Highest References Correspondence Solicited

Phone Main 2647

MOOSE JAW.

THE MOOSE JAW FRUIT & PRODUCE CO.
D. STAMPER, Prop.

Wholesale Agents and Jobbers 
Fruits, Groceries, Tobaccos, Cigars, etc.

Correspondence Solicited.
P.O.Box 238, MOOSE JAW, Sask

Office, 8 Main Street.

TORONTO.

W. G. A. LAMBE & CO.
Toronto

Grocery Brokers and Agents.
Established 1885.

W. E. BIDWELL
Broker and Commission Merchant 

27ya FRONT ST. EAST 
TORONTO

MacLAREN IMPERIAL CHEESE GO.
Limited

AGENCY DEPARTMENT:
Agents for Grocers’ Specialties and Wholesale 

Grocery Brokers.
Correspondence solicited. Address all com­

munications to our head office.
26 Front St. East, Toronto

W. G. Patrick & Co.
Manufacturers’ Agents 

Importers
29 Melinda St., Toronto

C. E. KYLE 8. HOOPER

KYLE & HOOPER
Wholesale Grocery Brokers and 

Manufacturers’ Agents
27 Front St. E., Toronto

Highest references Commissions solicited

QUEBEC.

P. W. CARRIER
COMMISSION

GROCERIES, FLOUR, CRAIN
Domestic and Foreign Agencies Solicited. 
Hochelaga Bank Building, 

QUEBEC.

WINNIPEG.

DO YOU wish to extend your business to this 
GREAT WEST COUNTRY 

WE CAN handle your account to our 
MUTUAL ADVANTAGE; 

Correspondence solicited. Established over 12 years

George Adam & Co.
Wholesale Brokers and Commlsslen Merchants

Winnipeg, Manitoba

Offer Few Cars 
CHOICE

CORN
W. H. MILLMAN & SONS

Grocery Brokers 

TORONTO

Winnipeg Storage
in BOND or FREE

For all kind« of merchandise. 
Negotiable Receipts Issued. 

Low Insurance

TEES & PERSSE Limited
Wholesale Brokers and Warehousemen 

WINNIPEG CALGARY EDMONTO^

(Continued on page 54.)
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Customers Brought to your Counter
by the effective advertising of

Blue Ribbon 
Tea

See our handsome Street Car Ads.
Look at your daily papers

And keep stocked

|THE BLUE RIBBON TEA CO., Limited
12 FRONT STREET EAST

1

\
Wise buying brings larger profits

The wide-awake buyer will do well to take advantage of our 
two specials this week.

ROLLED OATS—per sack, 2.10
For shipment from the mill in 10 sack lots—Quality guaranteed— 
Manufactured by one of the largest and best mills in the Province. 
Don’t hesitate—This price will not last long as we have only 
a limited quanity to offer.

The other- Domestic Sardines—is a snap in very low figures

—So low in fact that they can’t last long at our quotations—
Send us your orders.

— EBY, BLAIN CO., üüs wh°Torontoers'
3
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* ”»

The Supreme Tribunal
The tea drinking public of Canada, after a trial extending over 

years and despite the frantic efforts of the opposing forces, have 
arrived at a practically unanimous verdict to the effect that

CEYLON TEA
HAS A RIGHT TO THE

. CANADIAN MARKET
on the following counts :—

I. Fineness of fragrance.
II. Purity and delicacy of flavor.

III. Refreshing and invigorating qualities.
IV. Absence of deleterious elements.
V. Happy combination of those qualities demanded

by the Canadian palate.

Ceylon Tea, Black and Green, stands head and shoulders 
above all competitors.

The grocer who specializes on Ceylon Tea has everything 
in his favor. He gives his customers what is best for them, what 
they bést like and what gives him the best profit for handling.

CEYLON TEA 
Black and Green

CEYLON TEA 
Black and Green

v
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1906 PACK

Our 1906 pack Fruits, Vegetables and Meats will he, as 
usual, of the very best quality.

Our factories are now being overhauled, and the newest 
machinery is being installed where necessary.

We have now over thirty of the most modern-equipped 
factories in the world.

Our factories being situated in the midst of the Fruit 
and Vegetable Farms of Canada, ensures goods being 
packed when at their best.

Our processors have had over a quarter of a century’s 
experience in canning and preserving.

Quality and Cleanliness is the policy rigidly enforced 
at each of our thirty factories.

Our 1906 pack will be the best ever packed anywhere. 
We guarantee the quality of all our goods.

Remember the brands, viz. : “Canada First,’ ‘ Auto,’’ 
“Little Chief,” “Log Cabin,’’ “Horseshoe,” “Lynnvalley,’’ 
“Maple Leaf,” “Kent,” “Lion, ’ “Thistle,’ “Grand River
“Jubilee,’’ “White Rose,” “Deer,’’ “Globe,’’ etc.

If you want pleased customers stick to our brands 
exclusively.

CANADIAN CANNERS, Limited

j I
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Quality Canned Goods
We don’t want you to forget that the distinguishing feature 

about the Old Homestead Brand Canned Goods is their 
superior quality.

We did not go into the canned goods business in a hurry. 
We were not promoters anxious to put through a stock deal. 
We were not amateurs desirous of making an experiment.

The Old Homestead
Canning Company

went into the canned goods business to stay. That’s why we went 
to the expense of building our immense cement block and steel 
factory and warehouses, equipped them with the very latest and 
most improved machinery and put in charge the best processor 
that could be secured.

We are thus able to take care of all fruits and vegetables 
without delay while they are fresh from t^e field. They are put 
up under conditions of absolute cleanliness and open up the very 
acme of perfection. You can absolutely depend on Old Home­
stead Brand. If you sell Old Homestead, you will please the 
most particular. Insist on having Old Homestead.

THE OLD HOMESTEAD CANNING CO., LIMITED
PICTON, ONTARIO

6
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Flinted glass rubbing sur­
face, will never wear out, 
rust or corrode; will stand 
either hot or cold water.

*TMC*PCRfCCT

WASHBOARDTHE

N°auEEN*N
THE FASTEST WORKER IN USE

 ^ ■ - T"—:—:—

Extra heavy zinc, rounded 
crimp, with perforations 
at top of each crimp; pro-

Taylor

Heavy crimped brass, will 
not crack, corrode or get 
out of shape; brass sur­
face raised in centre.

Scott Winners
Here are just a few samples from our handsome new 
catalogue. There are more worth your while looking 
into. Send for one of our new illustrated catalogues, 
sent free to the trade on application.

SwfT£ £7?, ‘J"i rbyfv. £7/qtu/si.

Good heavy zinc, with 
Globe crimp and protec­
tor top ; heavy solid back; 
always in good demand.

Ask Your Jobber

Taylor Scott Wash­
boards and insure 
satisfaction to your­
self and customers.

Taylor, Scott & Co.
Toronto, Ontario

Sxv // d £7>.. Tarins,' /vMVd

Good heavy zinc. Globe 
crimp and protector top, 
ideal light solid back 
board; cannot warp.

^9999991^
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^Did it Ever Occur 
? to You

am

GRE1C : ■

to think how much money you could make in the course of the 
year just by pushing the sale of some of the smaller items 
of your stock ?

Take Jelly Powders and Flavoring Extraots, for
example. Goods that never aggregate much money in your 
stock, but which pay handsome profit in the selling.

Try it and see how many packages and bottles you can sell 
in a day just by suggesting it to the customers in your store.
The result will be ever so much better profits than obtained 
from the same effort used in setting heavy goods on which your 
margin is so light.

PARTICULARLY SO if you push high grade lines like Greig’s White 
Swan Jellies and Flavors. Their quality is such that your patrons 
want more. Your profit on these is especially attractive. Try a
sample lot at our risk and see how they go.

iwmn
gJSPBERRV
*»c>tGRD6 1TORONTO

THE ROBERT GREIG CO., LIMITED, WHITE SWAN 
MILLS, TORONTO

~,M.BAR0 PLUMS

;t,0SPBUg

JVEUJKPjjfÿSj PEARS

f* t 1

"jS;v „«■"viocinn i it j

THEY

Sell
Well

Show 
a Nice 
Profit

Give
Satis­
faction.

WHY?

Because they are

CANADA’S BEST
ROSE & LA FLAMME, - - MONTREAL

PERHAPS
you are selling

Paterson’s
Worcestershire
Sauce

If not, you a^e—missing an opportunity for 
profitable extension of your business. Re­
member it sells quicker than any other 
sauce, because its price is away below its 
quality.

ROSE & LA FLAM ME

MONTREAL

8
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'77s Thus
All dealers that we have Interested in the sale of "SALADA” Ceylon Tea (and that we 

still hope to interest) are those with their eyes wide open to the bald fact that in these 
keen competitive days, it’s nothing short of “Commercial Insanity" to trifle in values.

Men who realize that to shave qualities here and there is a practice that none dare 
Indulge In with impunity, as what might apparently be gained to-day is lost tenfold 
to-morrow In declining trade, dissatisfied customers, and a stock which shows an 
obstinate inclination to “stick."

THE “TOP NOTCH” QUALITY

AND VALUE OF “SALADA’’ IS

PAST ALL DEBATE.

“SALADA” Green Tees ere doing to 
Japans just what “SALADA" Black Teas 
have done to China Congous. “Put them 
out of Business."

Black, Mixed 

or Green

Scaled Packets Only.
Wholesale Terms from

“SALADA," Toronto and Montreal.

t ”i

Magic
Baking
Powder

it's good;
and the kind that pleases the people.

Pure and wholesome. 
Most economical. 
Best advertised.

Most profitable to handle.

Order from your wholesale grocer.

Bn 
awarded highest honore at all Expositions.

-

Sterling
Brand

Pickles
None better—a favorite pickle 
for the picnic basket.

--------Wise grocers keep well
--------stocked at this season
--------of the year.

Made In Canada by

THE T. A. LYTLE CO.
LIMITED

TORONTO, CAN.

9
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Windsor Table Salt
You must look into the by-ways and hedges of the 

past for convincing proof that “ quality ” tells in the long run—there 
are financial wrecks there without number. And the figure of the 
grocer who was tempted to buy doubtful goods for a little saving on 
price looms up like a lighthouse in a dense fog. It pays to buy 
standard goods like

Pure, White. Crystaline
Windsor Table Salt,

because it is all salt every single time. No impurity in it, because it is sifted, not ground. No 
“ caking,” because every drop of moisture is dried out of it. Remember the wrecks of the past 
when tempted to buy salt said to be “just as good as Windsor.”

7HE CANADIAN SALT CO., Limited 
Windsor, Ont.

it

FÉ-svet piqoesI

in »WuecnA

(PICKLES ,

"For Breakfast, Dinner, 
Luncheon or Tea,

Queen Quality Sweet Pickles 
are the best for me.”

That the average person 
tires of the average pickle is 
pretty well conceded. In­
digestion usually follows 
indulgence, and this simply 
augments the ranks of ad­
herents whose dogma is :
“ Pickles are no good, any­
way.”

Queen Quality 
Sweet Pickles
we have been fortunate in 
striking a lucky recipe. We 
are able to produce a pickle 
that has all the delicacy and 
palatableness of an appetizer 
and besides the substantiality 
of a food—the kind of pickles 
that invalids and men of 
muscle, alike, relish.

Grocers, we want Queen Quality Pickles to sell in your district. I I I IM II |*A|f Afl Ma4aIi rt «a

t.w.i’zzûï.ine improved n/iaicii to.,TAYLOR & PRINGLE CO., Limited I I puMm« Limned

Sole Agents for “Perry’s Worcestershire Stm»»1'" " ■ OBii

If you are a buyer of

Matches
do not place your order before 
you get our prices—

We make the best and 
finest Matches in Canada

Write for Price List.

------ wvi., Limit)
Sole Agents for “ Perry’s Worcestershire Sauce

OWEN SOUND, ONT DRUMMONDVILLE
HEAD OFFICE-MONTREAL

10
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BRAND NEW MACHINERY 
— BRAND NEW FACTORY
We hate antique methods. We run from antique machinery. We have 
got the “ up-to-date” germ in our veins.

We have erected an elegant factory down here at Wellington, put in the 
latest machinery, and gone to more pains for an ideal sanitary system than 
half the canners ever dreamed cf. But, you know,

RIVERDALE BRAND
had to be the best. There was no avoiding it.

Our processor says our place is the best he ever worked in. He ought to 
know. He says “ Riverdale Brand ” will “ take.” He ought to know.

“A Brand New Brand " will interest you.

The Lakeside Canning Company, Limited
IWellington, - Ontario

WHITE-COTTELL’S VINEGAR

CANNED
GOODS

r \
WHITEN W£

PURE ENGLISH MALT
Not merely a sour liquid, hut a pure tested Vinegar, from the 

largest vinegar brewery in existence. It is a Malt Vinegar of 
exceptional character, possessing the finest flavor, aroma and 
keeping qualities.

A perfect vinegar for export trade is instanced by the fact that we have 
supplied most of the Indian Government orders for some years, and 
the British Government has used our vinegars in all parts of the woild.

Arrangements are being made for our representation in Canada; 
meanwhile a post card request to our brewery will bring you samples 
and quotations.

White, Gottell & Co,, *“■“ Camrwii, LONDON. en6-

A Delicious Cup of Coffee
Our 1-lb. tin “CLUB” brand COFFEE at 33cents per lb. is without question the best 
value on the market. We know it. You can prove it by asking us to send you sample— 
test it yourself. Supplied either whole roasted or ground.

Cultivate your coffee trade, it will pay you, by buying the best—“ CLUB ” BRAND. 
Try us,—that is all we ask to convince you of the superior value of “CLUB” COFFEE.

S. H. EWINQ & SONS
86-104 KING ST.. MONTREAL

Telephone Bell Mein 16.
Meroheouitt

TORONTO BRANCH, 28 CHURCH STREET
Telephone Mein MÎ1

Telephone orders receive prompt attention.

11
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HOLBROOKS
GENUINE

WORCESTERSHIRE

SAUCE
HAS THE

LARGEST SALE IN THE
WORLD

Price alone does not guarantee quality, but the name “Holbrook & Co.” does.

REMEMBER, goods well advertised are already more than half sold. 
Holbrook’s Genuine Worcestershire Sauce is better known and more
extensively advertised than any other brand------------ and the
price is right.

Rep. '/i pts. (25c. bottle) $2.15 dozen in case lots (6 dozen).
Imp. l£ pts. (35c. “ ) $3.00 “ “ (4 “ ). Mail your order to-day to

HOLBROOK’S UNITED, PACIFIC BUILDINGS, 
COR. FRONT A SCOTT STS. TORONTO

Malt Vinegar, Sauce and Pickle Makers,
WEEKLY SHIPMENTS TO CANADA PLACE YOUR ORDERS WITH OUR AGENTS :

J. W. Gorham Co. - - HALIFAX, N S. J Westren, - - 630Ontario Street TORONTO
R. Jardin*. .... ST lOHX. N.B Bickle & Greening. HAMILTON, ONT.
H. Haszard. CHARLOTTETOWN. P E.I J. Carman, ... WJNNIPFG MAN
A. J. Hughes. 1463 Notre Dame Street, MONTREAL C. K Jarvis L Co., .... VANCOUVER, B.C.

As far back as 1750 was the firm of Purnell, Webb & Co , Limited, founded in the old city of 
Bristol, the historic seaport, whence, in the 15th century, CABOT, in the good ship ‘Matthew’ 
sailed in search of AMERICA.

Right across the same track Purnell, Webb & Co., Limited, are to-day sending their pro­
ducts, which are still made by the descendants of the firm from the original recipes.

150 years’ proved merit ! ! What better testimony to their excellence can you have ? 
World-wide trade. All goods guaranteed of the best ingredients.

PURNELL, WEBB & Co., Limited
BRISTOL, ENG.

B.
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AKES

TROUBLE GALORE!
The daily papers of Detroit, Mich., report Alice D. Cle­
ment has just brought suit for $15,000 damages 
against a firm in that city lor selling her, as she alleges, 
a preparation for cleaning stoves which exploded when 
she used it, burning her severely. No storekeeper can 
afford to take the chance of selling inferior, dangerous, 
inflammable stove polish. The courts may hold the 
seller responsible for the resulting accidents which often 

bring horrible disfigurements, if not death, to the users. Remember, RISING SUN Stove Polish in cakes and SUN PASTE Stove Polish 
in tins are now and always have been absolutely safe in the hands of the user.

MORSE BROS., Props. - Canton, Mass., U.S.A.

SALT
LIVERPOOL COMMON

(Sacks 140 lbs.)

FACTORY FILLED
(Sacks 50 and 200 lbs.)

ASK FOR QUOTATIONS

D. RATTRAY <& SONS
Quebec Montreal Ottawa

The Grocer who makes a specialty of Melagama Ceylon Tea is building 
up a tea trade on a sure foundation. Its uniform excellence in quality is 
now a well-established fact, and adding to this our judicious advertising 
causes a steadily increasing demand from the public. If you are not stocked 
better let us send you a little lot now—to-day. See last page of this issue 
for prices and particulars, and remember the name,

“HELAGAMA”
13
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The
delicious,

aromatic,
healthful and invigorating

New Season’s

JAPAN TEAS
are now in the hands of 
the jobbing trade.

There is no tea in the world so delightful to drink
as the teas just in.

If You are Not “Saratoga Wise" 
You are Out of Pocket

The Desire for

MBS. BOBER'S 
SARATOGA CHIPS

can be satisfied by nothing but Mrs. Roror’s 
Saratoga Chips. It is not a question of this 
lood or that food, and both being pretty much 
afllke.

Mrs. Borer’s Saratoga Chips
are fried potatoes put up in packages. They are 
the only thing of the kind on the Canadian 
Market.

MADE EXCLUSIVELY BY

HAMILTON SARATOGA CHIP CO.
HAMILTON, CAN.

A6EHTS—Rose 1 Laflamme. Montreal. P.Q. ; MacLaren Imperial Cheese Co., Toronto, Ont. :
Stuart Watson. Winnipeg. Man. : Dominion Brokerage Co.. Calgary. Edmonton and 
Victoria.

FHESE CANS CONTAIN 
PURE MILK

REINDEER JERSEY
BRAND BRAND

Sweetened Unsweetened

JERSEY CREt

CONDENSED MILK CO
T*U*o NOVA SCOTIA lund donotNsf 0 M|UI

TRURO NOVA SCOTIA*

Every Can Guaranteed
The skill exercised in selecting milk, the methods 

employed in its manufacture, the strict discipline and 
supervision of workers and details combine to produce 
the best product.
TRURO C0NDEN8ED MILK CO., Limited,

V— TRURO, N.O

14
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The System That* Saves Time and Money
Time is money. Waste no time and you waste no 

money. The

Crain Monthly 
Account System

has long been recognized as one of the greatest time­
saving agencies yet devised. It has been tested and tried 
for years, and to-day is more popular than ever before. 
This system has saved thousands of dollars to merchants 
all over Canada. It will do the same for you. Write us 
for further information.

BRANCHES AND AGENCIES

TORONTO OFFICE-18 Toronto St.
MONTREAL OFFICE—74 Alliance Bldg., 107 St. James St. 
WINNIPEG OFFICE—Sylvester-Willison Bldg 
ST JOHN, N.B -Schofield Bros 
VANCOUVER, B.C.—White & Bindon

LIMITED

A Day’s Business Balanced 
in Five Minutes

Your present system allows the dollars that represent 
the profits of your business to slip away. You cannot keep 
track of all the money handled in your store, except with the 
most perfect system. You might not miss a half-dollar or 
dollar a day, but such a leak makes a big hole in your profits.

Our new system tells at any moment how much money 
you should have. Five hundred thousand retail merchants 
have used this system. Leaks and losses are reduced to 
a minimum where our system is used.

Drop a line to our nearest agency and our salesman will 
call and explain this system. It costs you nothing ana 
places you under no obligation.

The 
N. C. R. 

Company
Dayton Ohio

Please explain to me what kind of a 
register is best suited for my business 
This does not obligate me to buy

Address

15
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Dominion Spring Clothes Pin

SUSA

ku___

The Dominion Spring Clothes Pin is the 
finest and most durable clothes pin manu­
factured, made of hard wood, with a strong 
galvanized spring, which holds the clothes 
to the line so tightly that the wind is 
powerless to blow them off. If you have 
not already handled them place an order 
with your jobber. You will experience no 
difficulty in placing large quantities. 
Packed two gross in a wooden box, twenty- 
five boxes in a case.

WHOLESALE SELLING AGENT

J. H. HANSON
422 and 424 St. Paul St. MONTREAL

PAI CÇ Electrically Driven 
VULLO —- Coffee Mills.

GRANULATOR. PULVERIZER.

Pulverizing and Granulating
Every Coles Coffee Mill has a 

Breaker that breaks the Coffee be­
fore it enters the grinders, thus 
reducing wear of grinders and sav- 
ng current.

Our Crlndara Wear Longm

Single and Double Grinder

No. 65

Height, 29 in.
Length, 33 in.

Width, 23 in. 
Weight, 275 lbs. 

Grinding Capacity.
Granulating 2 lbs. per 

minute.
Pulverizing % lb. per 

minute.
Capacity of Iron Hop­

pers, 5 lbs. of Coffee.

We make 25 other styles 
and sizes of Grocers’ 
Counter Mills, Floor 
Mills and Electric Mills. 
For Prices, Terms and 
Discoun ts, address

COLES MANUFACTURING CO.
OS. 1615-1635 Norm 23rd SI. PHILADELPHIA, PENN., II.ft. A.

Agents :
Todhunter, Mitchell & Co., Toronto. Forbes Bros , Montreal.
Dearborn & Co., St. John, N.B. Gorman, Eckert & Co., London,Ont.

ij
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DO YOU PREFER AN

Automatic Pendulum Computing Scale

$57.!"

to any other style ? If so be sure to 
get the best and at the same time 
the cheapest— IVe have it.

No. 103 DAYTON
is constructed throughout of best 
material and workmanship and guar­
anteed by us.

&

No Loose Weight on Pendulum. 
Full Capacity Thirty Pounds.
Each Pound Same Width on Chart 
Each Cent Indicated by a Line. 
Working Parts Always in Plain 

View.
Plate Glass 

encloses Pendu-

A Most Beau­
tiful Fixture.

The “ Dayton ”
Send a postal to

THE COMPUTING SCALE CO.
OF CANADA, LIMITED

164 King Street West, TORONTO

ELECTRIC POWER COFFEE MILLS

riSHCR CUT 
No. 107

This small cut illustrates another 
of the designs we make.

Fitted with Î4-H.P. Motor fur­
nished for direct or alternating 
current and with metal or nickel 
hopper.

Granulates 2 pounds and pulver­
izes Vt pound per minute.

Makes neat, attractive store fix­
ture. Saves time and labor- 
increases profits.

Write Tor Catalog and pr/ces

THE A. D. FISHER CO., LIMITED, - T0R0HT0
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TOLEDO COMPUTING SCALES
Autoinatu but Springless.
The “ Toledo" is a money saver l>ecause it posi­

tively stops the giving of overweight.
A time saver because it is Automatic.
A labor saver because there are no weights to lift, no 

poises to slide, or prices to set.
A «rade bringer because it indicates to the customer 

in plain figures the correct we ght of the article he is 
buying.

It is honest b««th to ihe merc hant and customer.
The Toledo system costs you nothing because it is 

paid for with the money you are now losing.
For Catalogue and information apply,

THE TOLEDO COMPUTING SCALE CO., Hamilton, Ont.

...ESTABLISHED 1849.

Capital and Surplus, Cl,600,000. Oflees Throughout the Ci v< Iliad World
Executive Office»: Ho». S46 and 841 Broadway, Bow York City, Ü.8.A.

THE BRADSTREET COMPANY gatberi information that reflect, the financial condition and 
Ihe controlling circum.lances oTevery teeter o mercantile credit. Ite bueineee may be defined aeof the 
mercbante, by the merchante, fur the merchente. In procuring, verifying and promulgating Information lit 
effort le epared. and no reasonable exp- nee considered too great, that the results may justify its claim ss ax 
authority on all matters affecting commercial affairs and mercantile credit. Ite offices and connections bav, 
been steadily extended, and it furnishes information concerning mercantile persons throughout the 
civilised world.

Bnbecriplions are based on the service furnished, and are available only by reputable wholesale, jobbing 
and manufacturing concerns, and by responsible and worthy financial, fiduciary and business corporations. 
Specific terms may be obtained by addressing the Company at any of its office». Correspondence Invited.

Halifax, n a.
OTTAWA, ONT. 
VANCOUVER, ACL

------OFFICES
HAMILTON, ONT. 
QUEBEC, QUa

IN CANADA------
LONDON. ONT.
8T. JOHN, N.B, 
WINNIPEG, MAN.

monte:
TORONTO,

EAL QUI 
TO, ONT.

ua

VICTORY
DINNER RELISH

[The S»uce 

S«ux«

iwn.

is the sauce for 
every dinner— 
hot or cold, and 
the sauce for 
every Grocer,— 

large or small. 
Awarded 16 Medals

SPECIFY IT 
III YOUR NEXT 

ORDER.

G. F, SUTTON, 
SONS & CO,

King’s Cross

LONDON, ENGLAND
CANADIAN AGENTS 

MACLURE A LANGLEY, Lid 
164 Pearl SI . Tereeto 

30 Neieltal St Neslrsil

nos. C. IRVING, Gee. Has. Western Csssds. Tenet».

V-

THE STANDARD COMPUTING 
CHEESE CUTTER

THE CHEAPEST and BEST

It cuts to accurate weight.
It computes precise money value.
It cuts without waste.
It makes cheese sales profitable.

Every grocer can afford it.

No grocer can afford to be without it.

Write ter Felder, Frite ad Terms.

THE WALKER BIH & STORE FIXTURE CO., LIMITED, - BERLIH, OHT.

TRADE WITH ENGLAND
Every Canadian who wishes to trade 
successfully with the Old Country 
should read

“Commercial Intelligence”
(The addreaa la Ififi Fleet fit., 

lande». England.)
The cost is only 6c. per week. (Annual 

subscription, including postage. I4.80.)
Moreover, regular subscribers are allowed 

to advertise without charge in the paper. 
See the rules.

A a 1/ (* If I A Tbe or|glDel n°d only Genuine 
11 fl K P ¥ \ Preparation for Cleaning Cut- 
UnlXL I V levy, gd. and Is. Canin tan

'WELLINGTON1
KNIFE POLISH

JOHN OAKEY * SOUS, tlmitnd
Manufacturer» of

Emery, Black Lead, Emery, Glaia and 
Flint Clothe and Papers, etc.

VellgiOD Ml, Lonioi, luilaii

Modern
demands modern 

methods. The Allison 
Coupon Book Is aatrici- 
ly modern Conven­
ience and Safeguard 
against mistakes and 
consequent loss of 
money. It Is better than 
any pass-txx)k, punch 
or check system ever 
invented, and Its abso­
lute accuracy makes it 
the Cheapest System 
on this big earth -ex 
cepting, of course, the cash system. See here :

IF A MAN WANTS CREDIT
for |10, give him a $10 Allison Coupon Book, charae 
him with $10. and there you are. No trouble at all. 
If he buys a plug of tobam o for ten cents, just tear 
off a ten-rent coupon—that's all. Aud so on for all 
his purchases up to limit of the txx>k. NO PASS 
BOOK NO WRITING NO TIME LOST. NO 
KIlKINO There are other Coupon Books, of course, 
but why not have the best? Let us send you a 
free sample.

For Sale in Canada by
THE EBY, BLAIN CO., limited, TORONTO.
C. 0. BEAUCHEMIM A FILS, NONTREAl. 
WN.T 8L0ANE, WIWNIPEC, NAN.

ALLISON COUPON CO.,
Manufacturers 

Indianapolis, Indiana.

W. P. KAUFMANN
18 Caer Nowell Street, TORONTO

Analyst & Consulting Chemist
Person» addressing advertisers will 

kindly mention having aeon their adver­
tisement in The Oanadian Grocer.

Agent:
JOHH FORMAH, - 644 Craig Street

MONTREAL.

Advice regarding processes of manu­
facture and technical applications of 
chemistry.

999996
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EXTRA FINE 
GOODS

JAVA
RICE

ASK FOR 
SAMPLE AND 

PRICE

Thomas
WHOLESALE

GROCERS

Kinnear ®> Co.
TORONTO and PETERBORO

R.OWATS
The name that applied 
to

PICKLES.nd 
OLIVES

means
Quality—the best 

Profit—satisfactory 

Busi ness—increasing

You can’t wish for more.
All jobbers.

"EDINBURGH’S
EVERY BOTTLE OF

Symington’s
“Edinburgh”

Coffee Essence
does credit to the makers and the city of 

production. Every bottle gives satisfac­

tion and helps to create further demand. 

Our ESSENCE OF COFFEE AND CHICORY 
gives wonderful value. One bottle makes 40 cups of 

delicious coffee fit for any connoisseur.

Recommend it for camping parties and Summer 

outings. It always pleases.

Thos. Symington & Co.
EDINBURGH

Agents-W. B. BAYLEY & CO.
Cor. Church and Colborne 8to. Toronto.

atjijjjiTtjfe

iHO'SiiilllCTOt,
CHEMISTS

xT/oU

G. B. LODGE. WINDSOR. ONT.

TTT7W

: -a* jQEcr

THE SUCCESSFUL GROCER
is the man who gives careful consideration and daily attention to the 
details of his business—his customers’ requirements, the condition of 
his stock, his facilities for prompt and satisfactory service and the 
appearance of his store.

THERE IS A DIFFERENCE
between the practical grocer and the man who sells groceries.

WALKER BIN FIXTURES
appeal to the practical grocer who aims at building up a substantial 

permanent and profitable business.

Write for Illustrated Catalogue. “Modern Grocery Fixtures "

THE WALKER BIN & STORE FIXTURE CO., LIMITED, - BERLIN, ONT.
Montreal Representative : -J. H. MAIDEN, 423 St. Paul St., MONTREAL, PQ.

18
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THE TELEPHONE
Is a companion, friend and servant combined 
Invaluable for convenience in the household.

LONG DISTANCE TELEPHONE SERVICE

Has no equal for the facility it affords in business life. 
Full particulars as to rates and service at the near­
est office of

THE BELL TELEPHONE COMPANY OF CANADA

Distinctive Signs, Price Tickets 
and Show Cards

give character to your store. A sort of Trade 
Mark, as it were. Why not adopt as nearly a 
perfect style as possible ?

We are specialists in this class of work and 
our ideas are free to anyone meaning business.

Our folder, WHY SIGNS PAY, can be had 
for the asking.

THE MARTEL-STEWART CO., LTD. 
MONTREAL, CANADA

V

The Belleville Business College, Limited METROPOLITAN BANK
Business firms get the best results by applying to us 10 days before vacancies 

occur in their employ.

See Catalogue pages 21, 27, 33, 41.

Capital Paid Up, 
Reserve Fund, 
Undivided Profits,

$1,000,000 
$1,000,000 
$ 133,133

J. A. Tousaw
Secretary.

BELLEVILLE
ONTARIO

;, jj. Frith Jeffers, M.A.
President.

We

VIP1!!!• • • rnun

Incorporated
1851

ASSURANCE
COMPANY.

tint
AND

MARINE

Your
Account

GENERAL BANKING BUSINESS
Drafts bought ,md sold.
Letters of credit issued.
Collections prompt!) attended to.

SAVINGS DEPARTMENT
open at all branches.
Interest allowed on all deposit 
of one dollar and upwards.

weed ottice Capital $1.500,000.00
Toronto, Assets, over - 3.460.000 00

Ont. Income for 1905, over 3 680,000.00
BON. GEO. A. COX. President.

J. J. KENNY, Vlcc-Presldeni and flan. Dlrccior.
C. C. POSTER, Secretary.

BRITISH AMERICA 
ASSURANCE COMP’Y

FIRE AND MARINE.Incorporated 1833
CASH CAPITAL. 1860,000.00.
TOTAL ASSE TS, <2.11934780 

LOSSES PAID SINCE ORGANIZATION. <27,383.068 64

MEAD OFFICE, - BRITISH AMERICA BUILDING.
Cor. Front ood Scott St»., Toronto.

HON. GKO. A. COX, President. J J KENNY, Vice-President 
P. H. 81 MS, Secretary. and Managing Director

Successful Advertising-How lo Accomplish it
By J. Angus MacDonald

A volume of 400 pages packed full of good stuff for 
advertisers. Price $2.00.

Sent post paid upon receipt of price.

TECHNICAL BOOK DEPARTMENT

Mac LB AN PUBLISHING GO. LIMITED, TORONTO.

Money
CAM BE SAVED BY MEANS 
OF AN ENDOWMENT POLICY.

YOU CAN ONLY SECURE 
SUCH A POLICY WHILE YOU 
ARE IN GOOD HEALTH.

Pamphlets and Full Particulars regarding the 
New Accumulation Endowment Policy 

sent on application.

Confederation Life
ASSOCIATION

W. M. BEATTY, President.

W. O. MACDONALD,
ACTUARY,

HEAD OFFICE, - TORONTO, CANADA.
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LEGAL CARDS

ATWATER. UUCLOS « CHAUV1K 
Advocates, Montreal

Albert W. Atwater, K.C., Consulting Counsel 
for City of Montreal. Chas. A. Duelos. Henry 
N. Chauvin.

WM A McLEAN
Barrister, Solicitor, Etc.

Head Office Guelph. McLean's Block. 
Branch Office, Acton, Town Hall. 

Corporation, Solicitor, Etc.

ROBINSON & GREEN 
Barristers, Solicitors, Etc.

John A. Robinson, John R. Green, Solicitors for 
the Imperial Bank of Canada, the Southern 
Loan & Savings Co., St. Thomas, Ont.

LOUGHEED k BENNETT 
Barristers, Solicitors Advocates, etc., Calgary: 
Gan. Cables: Lougheed, Calgary, Solicitors for, 
Bank of Montreal,Canadian Bank of Commerce, 
Bank of Nova Scotia, Merchants Bank of Can.

ACCOUNTANTS AND AUDITORS

JENKINS & HARDY 
Assignees, Chartered Accountants, Estate and 
Fire Insurance Agents, 154 Toronto St.,Toronto. 

465 Temple Building, Montreal.

PERCY P. DAVENtORT,
Chartered Accountant and Assignee,

371 Elgin Ave, Winnipeg. Man.

HOTEL DIRECTORY

WINDSOR HOTEL
HAMILTON, BERMUDA

This house is pleasantly and conveniently lo­
cated on the East side of Queen Street. The 
rooms are bright and cheerful. Every attention 
paid to guests. Billiards and Pool. Hot and 
cold water baths. A. McNicol, Prop.

TOWER HOTELOEDORMaEERTowN
BRITISH GUIANA.

This first class hotel is most conveniently situ­
ated in the coolest and healthiest part of the 
city. Five minutes from railway station and 
steamer stallings, and near to all principal public 
buildings. Cool and lofty bedrooms. Spacious 
Dining ami lAidies’ Rooms. Billiard Room.

Electric light throughout. N

WOODSIDE BOARDING 
HOUSE

Corner of Main and Lamaha Streets 
GEORGETOWN, DEMERARA

Cool and airy Bedrooms. Excellent Cuisine 
Attendance qualified. Terms moderate. Elec 
trie Car Loop at gate of premises. Patronage 
Solicited. Manageress, E. CottaM.

VICTORIA LODGE
HAMILTON, BERMUDA

Mrs. J. F. SMITH, Proprietress.

Opposite Victoria Park and Cedar Ave. 
Private Hoard $12 to $14 per week.

Open Nov. 1 Closes in May.

WINTER RESORT
Queens Park Hotel

Port of Spain, Trinidad, B.W.I. 

JOHN McEWEN, Manager. For Rates, et c 
apply Trinidad Shipping and Trading Co.,

29 Broadway, New York.

THE GRAND UNION
The most popular hotel in 

OTTAWA, Ont. James K. Paisley, Prop

--------------- ------------------------

DOMINION HOUSE
W. H. DURHAM. Proprietor

RENFREW, . . ONTARIO

The most popular Hotel in the Ottawa Valley.

To iannfactnrers’ Agents
Thb Canadian Giocse has en­

gainé* from time to time from manu­
facturer» and others wanting repre­
sentative» in the leading businete 
centres here and abroad.

Firms or individual» open for 
agencies in Canada or abroad may 
have their names and addresses 
placed on a Special list kept for the 
information of enquirers in our vari­
ous offices throughout Canada and 
in Great Britain without charge.

Address, Busmss M ahasu, 
CANADIAN GROCER,

Montreal and Tereose.

G. C. KOOPMAN
Commission Merchant,

Agent and Broker

AMSTERDAM AND ROTTERDAM

Offers on demand

All Products of the 
Dutch Colonies (East Indian)

AS

COFFEE, TEA 
SPICES of ill kinds 
G U M S for Varnish Manufacturers 
COCOA,COCOA BUTTER 

Cassia Vera, Chlnchona- 
barks, Rattans, Drugs, etc.

Also COCOALINE (substitute far Cecil Better) 
VECETALINE (Vegetable Butter)

Agents wsnted everywhere in Cinede.
WE GIVE advances of 76% against 

documents on consignments of 
all Canadian Produce fit for 
this market, except sun-dried 
apples. Ask for reports about 
every article you wish to sell.

Do You Want to Buy
A BOILER, ENGINE 
OR MACHINERY?

If you are a subscriber of 
Canadian Grocer, you enn 
insert a notice free in

CANADIAN MACHINERY
MONTREAL TORONTO

WATSON, BOYD & CO.
Dwesle

TRINIDAD, B.W.I.
COCOA, COMMISSION AND GENERAL MERCHANTS

md

) in

Canadian, 
American 
Eastern Product

. -As. JfH ‘
> «

Consign mente 
Promptly Attended to.

Correapondanpe 
Solicited.

CORRESPONDENTS :

LONDON—Frame A Co., 21 Minolng Lane. NEW YORK—Frame A Co., 132 Front Street
Cable Address: BOYD—TRINIDAD. CODES USED:

80
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PICKLES
We have another car of Stephens' famous Pickles arriving early nezt week. These are the pickles your customers want.

SEE OUR TRAVELLERS

THE DAVIDSON & HAY, LIMITED
WHOLESALE 6R0CERS, TORONTO-

The Uniform Quality and Excellence 
of Chase & Sanborn’s High Grade 
Coffees beget the Confidence of Con­
sumers and that means MORE and 
BETTER business right along.

Chase & Sanborn
The Importers, - MONTREAL

“PRINCE OF WALES"
mocha r^nkcccc *••*■*«■

AND JAVA Owl I LL I and 2-lb. Tins

It is RICH, AROMATIC, DELICIOUS—prepared by a special pro­
cess that removes all the chaff, parchment, etc. This costs us a little 
more ; but the improved quality and steadily increasing demand show 
the wisdom. Are you handling it? A trial will convince you.

S. H. & A. S. EWING. MONTREAL
81
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Extra Fancy Apricots
25 LB. BOXES

Santa Clara Prunes
25 AND 50-LB. BOXES.

Goods of exceptional value and quality. 
It will he worth your while to get 

prices and particulars.

W.H.GILLARD&CO.
WHOLESALE GROCERS 

HAMILTON

Seasonable Goods
New Maple Leaf and Beaver 
Lobsters, /£ and */i lb. tins.

Horton-Cato and Old Virginia 
Salad Dressings, also Imperial 
Salad Powder.

Daledet’s Olive Oil, half pints, 
pints, quarts, galloYt and half 
gallon tins.

LUCAS, STEELE & BRISTOL
Wholesale Grocers

HAMILTON, ONT.

it APPAREL OFT PROCLAIMS THE MAN »

RETl ..."

Classical Metal Ceiling

Do you want your store to represent 
you or your ancestors ?

Do you want to profit by modern 
methods and improve the appearance of 
your store 100 per cent?

Do you want to reduce your Insurance 
30 per cent?

Do you want to miminize the chances 
of fire?

Do you want to safeguard your health ?
Do you want your store to he cool 

in summer, warm in winter?
If these are your wants you will be 

concerned about Classical Metal Ceilings, 
Galvanized Steel Fronts, and should write 
us immediately for details.

Metal Shingle & Siding Co., Limited, Preston, Ont.
22
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FOR SUMMER TRADE, PICNICS, ETC.
Kipperines, in lins 
Fillet of Herring in Oil 
Fish Balls 
Shrimps

Pickles, Potted

1 Lime Juice, Monserrat, Pints and Quarts 
Lime Juice, Sovereign, Pints 
Goodwillie’s Fruits, in Glass 
Canned Meats and Canned Poultry 

Meats, Fish, Pastes, &c., &c.

JAMES TURNER & CO., = - HAH!ETON

CAPSTAN BRAND

High- " ' Tomato Catsup
Put up in 10-oz. and 20 oz. bottles of a 

new design, and is very attractive.

This Catsup is far superior to many others 
and is giving perfect satisfaction.

We guarantee this Catsup to give perfect 
satisfaction.

Ask your wholesale Grocer for it or see 
our travellers’ samples.

The CAPSTAN MFC. CO., Toronto, Ont., Can.

“ NOW,” Is Always the Right Time to Act.
" Stop using the old style counter check book I ” That is what you 
should say to yourself. The new

SPECIAL DUPLICATING 

COUNTER CHECK BOO ft
is obtainable and many grocers use it. Original, white paper, dupli­
cate, colored, or vice versa.

Samples and prices on application or traveller will call.

The Carter-Crume Company, Limited
TORONTO and MONTREAL

Manufacturers of Counter Check Books of Every Description.

Brand
The Sigu of Purity

Stock-Taking Sale of Teas
Bargains in Ceylon Black

180 chests Pekoe Souchong, 11 vts.
180 “ “ “ 12 à “
50 “ “ “ 15 “

150 lif. chests Ceylon Green, 18 vts.
ARRIVING

Fresh Pickings Japan, TARTAN Fancy 
Leaf, 2Mb., 40lh., 801b. packages.

Phone 596 when in a hurry for goods

BALFOUR <6 CO.
Wholesale Grocers

HAMILTON, ONT.
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BOARDS OF TRADE AND CIVICS
What is Being Done in Montreal—Vice-President Caverhill 

Tells The Canadian Grocer.

' Mi . George Haverhill, vice-president of 
the Montreal Hoard of Trade, when in­
terviewed by a representative of The 
< 'anadian Grocer regarding hoard or 
Hade activity in municipal affairs, and 
the Halifax plan of a joint committee 
of the hoard of trade and council, said :

“I fear there is no hope for the adop­
tion in this city of a scheme similar to 
that in force in Halifax, nor do I be­
lieve that it would he to the best in­
terests of the city that such a system 
should he adopted. There are many ob­
jections which occur to me at once, and 
doubtless there are others even more 
serious which would develop in the 
carrying out of the scheme of having a 
joint committee from the city council 
and the board of trade. In the first 
place, if the business men of the city 
are consulted on certain matters it fol­
lows that other interests should be con­
sulted in the same way when subjects 
in which they are concerned come up, 
and while the aldermen may, if they de­
sire, unofficially consult such bodies as 
occasion arises, it would be impracti­
cable to have them properly represent­
ed on any committee.

Tie Aldermen’s Hands.
"Again, should such a committee be 

organized, the aldermen are almost 
forced to follow its recommendations 
or, in other words, a body composed of 
some members at least who are not di 
rectly responsible to the citizens would 
have undue power in the transaction of 
the city’s affairs, a principle which T do 
not think would meet the approval of 
citizens generally. So far as I can sec 
the only hope we have of economical 
and businesslike administration of the 
city’s affairs is in the active personal 
interest of every citizen in the choice of 
representatives on the city council. If 
the proper men are chosen for this office 
they can be relied upon to secure ad­
vice from those with more knowledge 
than themselves on any subjects requir­
ing special knowledge which may come 
before them, but if this type of men is 
not chosen we can hardly hope, that, 
even assuming that they received the 
best of advice, they would be disposed 
to follow it.

Government by Commission.
"The alternative of this is govern­

ment of the city by a small commis­
sion. This proposal would, T am sure, 
meet the hearty approval of all busi­
ness men. but. unfortunately, it is ex­
tremely unlikely that citizens generally 
would accept it.

"While I believe that the charge is
generally made that the business men

of Montreal do not take a proper inter­
est in municipal affairs individually, I 
do not think that the same can be said 
about business men collectively, as the 
Montreal Hoard of Trade, the most 
thoroughly representative business or­
ganization of the city, has always taken 
an active interest in the larger ques­
tions which have come before the city 
council, and have lost no opportunity 
of giving the city council the views of 
the business men on such subjects. Dur­
ing the last two and a half years the 
council of the board of trade has taken 
up many municipal matters. I refer 
especially to this period, as having been 
a member of the council for that time 
I have been more familiar with its 
work than formerly.

Done in Montreal.
"In 1904, while the Act to amend the 

charter of the City of Montreal was be­
fore the Quebec Legislature, the board 
of trade council, which, by the way, ap­
points each year a special committee on 
municipal affairs, went most thoroughly 
into the provisions of the proposed 
amendment and made representations on 
all clauses which, in its opinion, re­
quired alteration, and was largely suc­
cessful in securing a number of changes 
which would commend themselves to 
every thinking citizen. In the same 
year the city council had before it the 
subject of the much-needed increase of 
civic revenue, and appointed a special 
committee thereon. This committee 
very sensibly advised the council of the 
board of trade that it would be pleased 
to consider suggestions on the subject, 
and we went into the matter most 
fully, communicating to the city’s fin­
ance committee our opinions on the 
whole question in detail.

Various Suggestions.
"In 1904, also, on two different oc­

casions, the board brought to the at­
tention of the city council the need for 
cleaner streets and sidewalks, the 
board also making recommendations 
with reference to the smoke nuisance. 
In connection with public franchises 
resolutions were communicated to the 
city council regarding the contracts be­
tween the city and the Montreal Street 
Railway Company and the Gas Com­
pany—this during the year 1905. The 
council of the board of trade took ac­
tion also to prevent the intrusion of 
electric railways into Mount Royal 
Park.

"Quite recently the question of the 
desired extension of Western Square to
Sherbrooke street was the subject of a

24

memorial addressed to the city council, 
which memorial, upon being referred to 
the parks and ferries committee of that 
body, resulted in its decision to secure 
estimates as to the cost of such exten­
sion, which estimates will be presented 
to that committee shortly, and I trust 
fhe desire of the board of trade and 
citizens generally in this matter will be 
acceded to.

Better Fire Protection.
"One other question which has, and 

is still, receiving attention, is the need 
for improved fire protection service. As 
citizens we can hardly claim any special 
credit for taking such an interest in 
this matter, as it affects our pockets as 
business men, but at the same time it 
is a matter in which every citizen of 
Montreal has a direct interest. As I 
said, this matter is still receiving at­
tention at the hands of the board, and 
the council expects shortly to receive a 
report on the subject from a very 
strong committee appointed early in 
the year.

"I could mention many perhaps 
smaller matters on which the city coun­
cil have had the advantage of advice 
from the board of trade, but these will 
suffice to show that, as I said, collec­
tively, the business men of the city, 
through the board of trade, have been 
fully alive to the citizens’ interests.

"I do not see that any advantage 
would accrue to the city by the adop­
tion of the scheme now in operation in 
Halifax, as explained in The Canadian 
Grocer, whereunder the board of trade 
appoints some of its members who, 
with a certain number of the city coun­
cil, form a joint committee to deal with 
important civic matters, if in the elec­
tion of representatives on the city 
council the individual citizen sees to it 
that none but reliable and capable men 
are chosen, we will have a considerable 
improvement in the administration of 
civic affairs."

MONTREAL GROCERS’ PICNIC.
A meeting of the Montreal Retail 

Grocers’ Association look place in their 
rooms, 270 St. Catherine street cast, 
on Thursday, June 7. The meeting was 
called to make arrangements for the 
annual picnic, which is to take place 
this year on July 18. P. Daoust, presi­
dent, was in the chair. Some fifty mem­
bers were present. All the necessary 
committees were formed to take charge 
of the sports, refreshments, tickets and 
other arrangements. It was not defin- 
itelv decided at what time the excursion­
ists should leave Montreal, but it is 
thought that it will be by G.T.R. leav­
ing at 9 a.m. or 9.15 a.m., which goes 
to lie St. Amour, where the picnic is 
to be held. Onlv one train will be used 
by the association,
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WHOLESALERS FOR PURE FOOD
Form National Organization at Buffalo—Marks a New Epoch 

With the Retailers Across the Line.

What promises to be an epoch making 
meeting for grocery trade of the United 
States was held Tuesday, Wednesday 
and Thursday of las-t week, at the 
Iroquois Hotel, Buffalo. It was a 
gathering of wholesale grocers from all 
sections of the Union, and they or^ 
ganized the National Wholesale Gro­
cers’ Association of the United States. 
The paramount issue was pure food, but 
equally, or more interesting, was the 
desire to restrain the manufacturers of 
foodstuffs from selling direct to the 
cream of the retail trade, from giving 
premiums with package goods, and from 
bribing wholesalers’ travelers.

The constitution recites that the as­
sociation is formed for the purpose of 
fostering : First, friendly relations 
among grocers; second, the work of se­
curing national legislation on pure food; 
third, the unification of state food laws 
to facilitate interstate commerce ; 
fourth, restraint of manufacturers from 
giving premiums; fifth, abolition of the 
abuses of manufacturers in subsidizing 
jobbers’ salesmen; sixth, such other 
legislation as shall meet the needs and 
requirements of the jobbers.

Not a Combine.
The association, it is provided in the 

by-laws, is not to interfere in any way 
with legitimate competition. It is not 
to restrain trade nor is it to act in the 
matter of limited prices. It is dis­
tinctly stated that the association will 
not be understood as a combination.

This convention was the outcome of a 
state convention of grocers at Mil­
waukee a year ago, when a committee 
was appointed to formulate a plan for 
national organization. This plan was 
submitted on the second day by the 
chairman of the committee, Wm. Jud- 
son, Grand Rapids, Mich., later elected 
president of the new association.

Nearly a forenoon was given to dis­
cussing the annual fees. The plan sub­
mitted was a scale between $10 and 
$1,000, according to the volume of busi­
ness. A flat entrance fee of $25 and 
$10 a year were adopted.

Adopted Two Resolutions.
Two resolutions were adopted :
Resolved, That this convention is in 

favor of the enactment and enforcement 
of a national pure food law, which will 
tend to the introduction of uniform 
state laws, the purpose of which shall 
be the prevention of the manufacture 
and sale of food which is injurious or 
deleterious, and the safeguarding of the 
public against misrepresentation or de­
ception, and that the executive com­
mittee be authorized to so legislate.

Resolved, That we oppose the subsi­
dizing or corrupt influencing of jobbers' 
salesmen by manufacturers in the shape 
of cash gifts, premiums, or correspond 
ing with them for the purpose of in­
fluencing the salesmen, the principle of 
which is not only wrong but which prac­
tice is contrary to law in some states.

Selling by manufacturers direct to the 
larger retailers was roundly condemned, 
but action was referred to the execu­
tive.

There was strong protest against the 
parcels post, and the stand of the re­
tailers on the subject was generally in­
dorsed, but the national association did 
not put itself on record in the form of 
a resolution against it.

The Retailers’ Position.
John A. Greene, president of the Na­

tional Association of Retail Grocers, 
addressed the wholesalers on the first 
day. He argued that the wholesaler 
had more than the passive co-operation 
of the retailer, and said in part :

“We are here to help the jobber or­
ganize and improve conditions. The 
question is often asked : ‘Why should I 
join an organization f In answer I 
would say, for comparing views, deflat­
ing questions of vital importance and 
formulating laws of trade action as 
will tend to elevate our business, elim­
inate fraudulent practices, promote fra­
ternal regard, and by a higher standard 
of commercial ethics benefit every man 
engaged in the retail business. We have 
no desire to throttle legitimate compe­
tition, but we do wage merciless war 
against unmercantilc methods engaged 
in for the purpose of attracting trade.

“We do not ask you at any time to 
cease extending limited credit, and I 
use the word limited after due consider­
ation, for I do not hesitate to say that 
the unlimited credit extended to irre­
sponsible merchants has done more to 
disrupt trade conditions, both whole­
sale and retail, than any other thing. 
We do ask you to see that the goods 
and credit extended are not used to cut 
prices and demoralize trade. This has 
been done, and is being done, in all 
branches of trade. And I am sure that 
if this fact is brought to your attention 
we shall see less of it in the future.

Centralizing Tendency.
“One of the important facts that 

confronts us at the present time is that 
of a rapid and ever increasing move­
ment toward centralization of capital 
and consequent centralization in every 
department of industry.

"This must be met by co-operation or 
organized opposition on our part, for it 
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is by and through organization that we 
can best hold our own against evils 
that confront us on every hand. The 
retailers are much interested in a Pure 
Food Bill, the Parcel Post Bill, and the 
premium evil. If we could have the as­
sistance of the organized jobbers of the 
United States it would not be 24 hours 
before a settlement of the premium 
question could be had.

“I make an appeal that the wholesale 
grocers now in convention help us re­
tailers to destroy this gigantic evil, 
and just as surely as the trading stamp 
was relegated to the rear, so surely 
will premium giving be done away with.

“There is no question at the present 
time so important as that of pure food. 
It is not a question by many manufac­
turers as to what is necessary to pre­
serve food, but rather what cheap con­
coction can I produce that will bring to 
me large returns.

Held Responsible.
“We, the distributors, are held re­

sponsible. There never was a more un­
just proposition in the world than that 
the innocent distributor should be held 
responsible for the distribution of goods 
put up or manufactured by the producer 
and we having no means of knowing 
their contents.’’

New York's President.
Perhaps the most impressive feature 

of the convention was an address at the 
opening session in advocacy of a na­
tional organization, by F. W. Hannah, 
president of the New York association. 
Some of the things he said were :

“The wholesale grocery business has 
encountered many changes within last 
ten years, and it is clearly demonstrat­
ed, as in other lines of trade, that in­
telligent organization on broad and 
equitable lines, can minimize and climi 
nate abuses which have crept into the 
business.”

“The foundation of the proposed or­
ganization must be based upon confi­
dence and good will to our competitor 
and neighbor.”

“Our compensation as distributors for 
the manufacturer, in notable instances, 
docs not provide the cost of doing busi­
ness.”

“Who is to blame f The wholesale 
grocer. Natural and unavoidable con­
ditions have increased the cost of con­
ducting business, yet some of us seem 
unmindful or ignorant of the fact that 
we must so regulate our business as to 
keep abreast of the times.”

“Mail-order houses, chain stores, buy­
ing exchanges and combinations, which 
are being formed in some parts of our 
country are entitled, not only to your 
serious consideration, but to that of 
the retailer."

Fair or Equitable?
“Is it" fair or equitable for the manu­

facturer to supply ten per cent, of a de-

• 8
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.suable i-lass of retail trade direct, in 
competition with the jobber, thereby 
not only discriminating against tha 
wholesale grocer, but against 'll) per 
cent, of the retail trade, who cannot 
buy at first hands !"

"There was never a time in the his­
tory of tile wholesale grocery business 
when proper organization, in the inter­
est of the retailer, wholesaler and 
manufacturer, was more necessary than 
the present.”

‘‘The consumer is entitled to whole­
some food and our laws should be so 
drawn and enforced as to fully protect 
him.”

“Another error which we should 
strive to correct at this convention is 
the subsidizing of our salesmen by some 
manufacturers, which has grown to an 
alarming extent.”

Cheapness a Boomerang.
“The old fashioned way of doing busi 

ness and trying to sell goods so cheap 
that our neighbor cannot stand it, gen­
erally results in not standing it our 
selves.”

“I venture that at least fi5 per cent, 
of the retail .grocers would have to give 
up business were it not for the aid and 
help of the wholesale grocer, who car­
ries a stock of all lines called for.”

“I.et each of us determine that we 
will not favor any manufacturer’s goods 
who discriminates against 00 per cent, 
of the retail grocers, whom it should be 
our duty to protect, and also see to it 
that no goods are sold by our houses 
that do not bear a margin above the 
cost of the goods, plus the cost of do­
ing business, and a different balance 
sheet will be developed.”

Selling Sugar.
“ft has been the policy of what, is 

known as the sugar trust, to manage 
their business in such a way that the 
distributor, whose sales of sugar am­
ount to 20 or 25 per cent, of his busi­
ness, have to be made for about the 
price he pays for the sugar, which is a 
dead loss to the rest of his business of 
whatever it costs him to do the busi­
ness.”-

“Experience has proven that if we 
give proper attention to our business, 
it is not necessary to sell large lines of 
staple goods at less than the cost of 
doing business.”

"Is there any reason why we should 
all work ourselves to death and sit up 
nights trying to distribute sugar on 
this basis f Would it not. he better to 
let the refiner distribute the sugar ?

The sugar trust has denied Mr. Ilan 
nah’s impeachment.

Abandon Private Brands.
A representative of one large manu­

facturer of cereals told The Grocer that 
if they wished the manufacturers not to

sell direct to retailers they (the whole­
salers) should stop putting up private 
brands and pushing them to the detri­
ment of manufacturers’ goods.

At a banquet tendered the visitors by

(Continued from last issue.)
The Adulteration Act provides for the 

publication of the names of manufactur­
ers and vendors of fraudulent goods, as 
well as their punishment by tines. The 
fine may be, at the discretion of the 
Minister of Inland Revenue, merely the 
cost of procuring arid analyzing the 
sample ; and in recognition of the fact 
I hat the Adulteration Act marks a new 
departure in legislation, the fines here­
tofore imposed have been no larger than 
this amount. Hut the act also provides 
that a penalty not exceeding fifty dol­
lars for a first offence, and from fifty to 
two hundred dollars for subsequent of­
fences, may he imposed.

Absence of Standards.
One of the main difficulties in defining 

adulteration has 'Trcèn the absence of 
standards of quality for most food pro­
ducts. A committee has been appointed 
by the Department of Agriculture at 
Washington to investigate and define 
these substances and one of the chem­
ists of the Inland Revenue of Canada 
has been nominated to this committee. 
Many foods have already been defined 
and limits set for their variability, such 
standards being made legal by Act of 
Congress in the United Slates, and it is 
likely that similar action will ere long 
he taken in Canada. The reports of the 
Commissioner of Inland Revenue, from 
1801, contain frequent reference to the 
need of establishing such standards.

Protection for Retailer.
The most important amendment to flic 

act is that of 1898, when a form of 
warranty was legalized by which the re­
tailer may protect himself and place the 
responsibility for the purity of his 
goods upon the manufacturer or whole­
sale dealer. This warranty must be 
produced in court, in case of a prosecu­
tion for sale of adulterated goods.

Decrease of Adulteration.
In order to show the effect of the 

Adulteration Act upon the quality of 
food, it. is only necessary to examine 
the following statistics, in which the 
number of samples analyzed in each 
year and the percentage of adulteration 
found is given :

the Buffalo wholesalers, covers were 
laid for 18U guests.

It is said the association has an as­
sured membership of 1,01)0. Headquar­
ters will be in New York.

Year.
Samples
Analyzed.

Percentage
Adulteration

1877 .... 488 ... ............  51
1878 .... .......... 813 ... ............  33
1880 .... .......... 1043 ... ............  28
1882 ......... 1122 ... ............  26
1884 ..... 1520 ... ............  32
1886 .......... 1112 . ............  18
1869 ...... ......... 1062 ... 40
1891 ......... 934 ... ............  30
1894 ..... ......... 1021 ... 15
1896 ......... 1265 ... ............ 9
1898 ..... ......... 879 ... ............  10
1899 ..... ......... 805 ............  11
1900 ....... 756 ... 24
1901 ......... 881 . ............ 20
1902 ......... 883 ... ............ 9
1903 ......... 511 ... ............ 7

Some Goods More Liable.
.Some allowance must he made ifor the 

fact that the same articles are not col­
lected every year, and certain classes of 
goods are more liable to adulteration 
than others. If we take special kinds of 
food, the improvement will be more ap­
parent. In the case of milk, the per­
centage of adulterated samples is re­
duced from 58 in 1876 to 16 in 1902. In 
pepper from 89 per cent, to 27 per cent.; 
in cqflee from 90 per cent, to 41 per­
cent. L and in spices, other than pepper, 
from j88 to 32 per cent.

It ilill be readily seen that there is 
still room for improvement, and it is at 
least gratifying to know that existing 
adulteration is rather a fraud against 
the pocket than a menace to the health 
of the consumer.

New But Wholesome Foods.
The progress of chemistry has added 

several wholesome articles of food to 
those already known to our fathers. We 
may mention glucose, a product of the 
action of acid upon starch ; cotton seed 
oil and stearin, which are quite valua­
ble food substances closely resembling 
olive oil and lard respectively. Very 
brilliant and probably harmless dyes 
have largely replaced the expensive vege­
table coloring matters of former days.

It is not the use of these things that 
constitutes adulteration ; it is their un­
acknowledged substitution for more ex­
pensive or better known substances. 
When glucose is sold under the name of 
sugar, or maple syrup, or honey, we 
have very apparent adulteration. Just 
in the same way adulteration occurs 
when cotton seed oil is sold as olive oil,

FOOD ADULTERATION AND LAW
Most Frauds are Against the Pockets, not the Stomachs of 

Consumers, is the Experts’ Finding.
(By A. Muftill, Government Analyst, Ottawa.)
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GROCER IN A HIGH PLACE
H. N. Kittson a Member of the Ontario Railway 

and Municipal Board.

or oleomargarine as butter. It is appar­
ent that not only has the consumer a 
right to complain in such a case, but 
the honest manufacturer has equally a 
grievance.

Nutritive Values not Considered.
It is to be noted that the Adultera­

tion Act does not deal with the ques­
tion of nutritive- values, except as an 
indirect issue. Neither does it require 
that the relative qualities of food sub­
stances should be investigated, except 
so far as a direct claim by the manu­
facturer may constitute a ground of ac­
tion against him, should his claim not 
be made good. For example, coffee may 
be genuine, and yet be of a very poor 
quality ; wine may be technically true 
to its name, and yet have very little 
value.

Some work has nevertheless been done 
in the laboratory of the department 
having for its object the ascertainment 
of relative values among food sub­
stances ; and it is to be hoped that this 
highly important investigatory work 
will become more and more prominently 
a feature of our reports.. In the United 
States two large laboratories, one in 
Connecticut and another in Pennsylvania, 
arc specially appointed for carrying out 
work of litis character.

PERSONAL.
V. D. Cowles, traveling representative 

of St. Charles Condensing Co., Inger- 
soll, was in Montreal this week on his 
return from a three months’ trip 
through the Maritime Provinces and 
Newfoundland. Business was most sat­
isfactory and several carloads were 
booked by Mr. Cowles for the Newfound­
land trade alone, while the New Bruns­
wick and Nova Scotia trade was a 
pleasant surprise to him owing to the 
volume of business booked.

Wilfred A. Archambault, of lludon, 
Hebert A Cie., Montreal, is receiving 
the sympathy of many friends in the 
trade because of the loss of his wife this 
week. Mrs. Archambault has been in ill 
health for some years and although 
everything physicians and.careful nursing 
could do to restore her to health was 
done, she succumbed. Her husband is 
left with three small children.

LARGE ORDER OF FRUIT.
Medland Bros., King street east, To­

ronto, have got in a thousand cases of 
vanned fruit. This firm is one of the 
most energetic retailers in the provinci­
al capital, and believe in doing trade in 
a large way. Every member of the 
lirm is ambitious.

O. C. Whitney, Goderich, Ont., was on 
a combined business and pleastute trip 
to London last week.

llenry Norman Kittson, appointed 
last week by the Whitney Government 
to the new Railway and Municipal 
Board of Ontario, has for years been a 
prominent ligure in the grocery trade. 
His appointment will be a source vl 
satisfaction to readers of The Grocer, 
both from the fact of the recognition 
given thereby to the business and ship­
ping interests, and because of Mr. Kitt­
son’s personal fitness for a position re­
quiring the highest integrity and a 
mind schooled in the handling of af­
fairs.

The hoard, as a new creation, ha> 
largely its own position to create. The 
chairman, a lawyer, Mr. Ingram, a 
practical railroad man, and Mr. Kitt

Henry Norman Kittson,

Member of New Railway and Municipal Board.

son, a shipper, constitute a personnel of 
no little strength. The public will look 
to these gentlemen to protect them 
from the devious devices by which the 
municipalities in the past have been 
over-reached by the traction corpora­
tions. In discharging their functions 
with an eye single to the interests of 
the province they will reap and deserve 
the lasting gratitude of their fellow 
countrymen.

Mr. Kittson, whose genial counten­
ance is portrayed on this page, while 
horn at Sorel, in the Province of Que­
bec, came to Hamilton as a small boy, 
and has been one of the factors in the 
upbuilding of the Ambitious City.

His entry upon a mercantile career 
dated from his arrival at Hamilton, 
when he became a junior in the Arm of

Ü7

P. C. Kerr A Vo., wholesale dry goods 
merchants. In ISO he joined the whole 
sale grocery firm of W. 11. (iillat'd as 
accountant, and live years later was 
taken into partnership. Mr. Kittson 
has always been the financial man of 
the lirm, and his talents in this respect 
are held in high esteem.

It is hardly necessary to say that 
Mr. Kittson is a Conservative, lie is 
the kind of a man who enters heart and 
soul into anything he undertakes, and 
his genial nature and keen insight made 
politics tor him a congenial held, lie 
was considered as high ail authority in 
the councils of the Conservative party 
in Hamilton as any other of his fellow 
townsmen. It is not so extraordinary, 
therefore, that in this case the office 
should have sought the man, for Mr. 
Kittson had made no application for 
the position and was genuinely sur­
prised when the offer of it came.

Besides his interests with the lirm of 
\\ II. Hillard, Mr. Kittson has been as 
soeiated with various other industrial 
enterprises in Hamilton, lie has tilled 
the ollieu of president of the hoard of 
trade for two terms of two years each, 
has been president of the St. George 
Benevolent Society; is also a prominent 
Mason, having been worshipful master 
of Temple Lodge for two years. Nor 
have athletics failed to interest a man 
of Mr. Kittson’s wide sympathies. In­
deed he has been a supporter of most of 
the clubs that have flourished ill Ham­
ilton. An enthusiastic oarsman and 
yachtsman, his hand has not vet lost 
its cunning in guiding the white-winged 
unstable craft.

Mr. Kittson is a married man with a 
family of two daughters and one son.

KINGSTON BOARD OF TRADE.
Kingston had a board of trade in 1K7-1, 

hut it tired by the way. The younger 
business men have seen that it is not 
good for Kingston to he without a 
hoard of trade and a new one lias been 
organized with 120 members and two 
honorary presidents. The officers are : 
Honorary presidents, lion. Win. llarty, 
M l»., E. ,1. B. Pense, M.P.P. ; presi­
dent, W. T. Mimics; treasurer, W. H. 
Dalton ; secretary, .1. E. Cunningham , 
council—V. Bcriiiiiigli.ini, .1. M. Farrell, 
L. 1,. Henderson, D. G. Laidlaw, C. A 
Macpherson, Hugh Macpherson, .1 A 
Mi unes, E. V. Mitchell, H. .1. MvKelvey. 
II. W. Richardson, T. .1. Kiguey. E. T 
Steacy, and .1. S. Turner.

Kingston, with its situation and his­
torical associations, ought to be the 
centre of a big tourist trade. The board 
might see to it.
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WINDOW AND INTERIOR DISPLAY.
The Window as an Advertising Medium not Appreciated— 

Cleanliness the Beginning of all Things.

What grocer, by taking thought, could 
not add alliactiveiiess to hi» window f

increased attractiveness in any gro­
cer's window will add business to tin- 
store.

This is a fact, though there are many 
grocers who do not In-lieve it. That is 
because they have not given the subject 
the consideration it deserves. If gro­
cers oould get away from their own 
stoics occasionally and see how people 
aie atti ai led by an interesting window 
display they would better appreciate 
this department of store keeping.

• . •
Don't begin to cite exceptions. 1 

know there are a few. 1 know a store 
that does probably tile biggest grocery 
trade in a capital city and its windows 
would not do credit to a village mer­
chant. Jiut it has been established a 
great many years and many of its best 
customers seldom or never see it. They 
order by telephone or their orders are 
called for. It is not in a business part 
of the city that is much frequented by 
the multitude of shoppers. So you see 
that stole proves nothing contrary to 
my argument. And most of the so-call­
ed exceptions will upon examination 
be found to be exceptions in other ways.

No, the window is usually an index to 
stoic character that will attract or re­
pel the trade of a great many jieople.

• • •
ll the grocer who dresses bis window 

as a mere matter of course, just for the 
sake of decency, and timls it a weekly 
or fortnightly diudgeiy, would get in­
terested in the work, he would surprise 
himself. There’s a lot to lie learned in 
window dressing. New ideas are ever 
pleasant and exhilarating. But there is 
more than knowledge, there is art con­
cealed behind the veil of indolence and 
don’t-care that hides the jmssibilities 
of window dressing from so many 
grocers.

• . •
There are schools of window dressing. 

That fact itself should set a good many 
men thinking. Go out and take a look 
at your window and try and imagine 
what figure it would eut in a school 
where people are taught the art and 
practice of window dressing. Would 
you like to recommend it as a model 1 

• , •
The first thing to learn about window- 

dressing is cleanliness—no dead flies, or 
live ones, if you ran help it, but mind, 
no dead ones, no dust, no dirty window 
glass or mirrors. A shop window is 
much like a woman. She may be plain

and her clothes poor but if she and they 
are neat and clean she is atti active, 
though perhaps not winsome.

A BULL IN A GROCERY.
The Scottish Trader, of Glasgow, 

Scotland, gives this illustration of win­
dow dressing:

Originality in window d res sting is now 
considered one of the professions. Shop­
keepers well know the value of an at 
tractive or striking display of their 
goods, and some men have quite a 
genius for pleasing the eye oi arresting 
the attention of the passerby, even 
though the material at their command 
may not in itself be beautiful. At the 
grocery establishment of Mr. McQueen, 
llillliead, just now, pedestrians are at 
tlie first glance being startled into tile 
belief that a bull is standing gazing at 
them out of the grocer’s shop window. 
But it is only the art of the window 
dresser. The head of the ox is genuine, 
and the skin so ananged in conjunction 
with cunning touches of paint asi to 
bring out the perspective of the body so 
effectively that it is hard to throw off 
the impression that it is not a real 
heastie looking out of his byre. l’ots 
of bovril laid out to advantage make the 
commercial actuality.

A MERCHANT’S POINT OF VIEW.
A jiruminent Chicago merchant said in 

a newspaper interview:
“Among the many methods that the 

merchant has to use for advertising the 
most direct, best, and attractive means 
is the show window. For this reason 
the art of window dressing has advanc­
ed to a marked degree in so far that the 
window dresser lias to use all available 
auxiliaries for producing the beat ef­
fects in his window and the more in­
dividual and unique his display the 
gi eater the impression on the outside 
public.

“The success of a tastily arranged 
window is best manifested by the inter­
est which it produces in the passer-by. 
One person looking and staying before 
a window will invariably draw others, 
and soon we can see ring after ring of 
qurious onlookers watching the en­
semble and details, admiring the peculiar 
ideas of the* window dresser, speaking 
aliout some original, charming and novel 
effect, and going away to talk to others 
about it, thus unconsciously advertis­
ing the merchant and bringing him new 
cstitouiers. Thus is seen the importance 
of having modern ideas in dressing a 
window.’’

MONEY VALUE OF WINDOW 
DISPLAY.

Telling of the value of window dis- 
play as advertising, an English adver­
tising magazine says:

To appreciate their value you should 
do a little figuring. How many people 
pass your place in a day Y If the aver­
age is ten a minute in the eight busiest 
hours of the day 4,800 people would 
pass your window. This number, 4,80u, 
represents what, in newspaper parlance 
is called “daily circulation.” Now, yom 
show window occupies, say, 100 squan 
feet surface, and in it you can displa 
atti actively quite a line of goods, chang 
ing the display as often as you wish, li 
a daily newspaper, with an actual eii 
dilation of 4,800, 100 square inches (noi 
square feet) would cost approximately 
i'2 per day, and in this space you can 
put only illustiatiuns of the article» 
themselves, and, as a rule, the illustra 
lions hut imperfectly represent thus, 
articles. Now, your window space pre 
st-nts a surface 144 times as great as 
your £2 newspaper space, lias depth, in 
addition to surface, and in it can be dis 
played the articles themselves, true to 
life as to color, size, shape, and every 
thing, and, furthermore, they are seen 
at the entrance to your establishment 
inside of which a salesman stands ready 
to give additional information and e\ 
ercise his ability in making a sale. This 
window space is yours every day and nil 
day, it presents wonderful possibilité - 
as an advertising medium, and it’s iq, 
Iq you to get those possibilities out of it 
If newspaper space, properly used, i- 
worth its cost (and we are firmly eon 
vinced it is) how important it is that so 
valuable an advertising medium as tin 
sliow window should not be neglected.

JEFFERSON’S TEN RULES.
Never put off until to-morrow what 

you can do to-day.
Never trouble another for what you 

can do yourself.
Never spend money before you have 

earned it.
Never buy what you don’t want be 

cause it is cheap.
Pride costs more than hunger, thirst 

and cold.
We seldom repent of having eaten too 

little.
Nothing is troublesome that we d,. 

willingly.
How much pain the evils have cost 

us that have never happened !
Take things always by the smooth 

handle.
When angry, count ten before you 

speak; if very angry, count a hundred.

PROVINCIAL CONVENTION.
The Ontario Retail Merchants’ A>>" 

ciation will hold its annual oonoention in 
Ottawa on July 3, 4 and 5.
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Baking Pomder. " *'Baking Powder

Gillett, E.W., Oo., Toronto.
McLaren’», W. D., Montreal.

Biscuit», Confectionery,'Gum,Etc
Cowan Co., Toronto.
Jacob, W. Sl R., A Co., Dublin, Ireland. 
Kingery Mfg. Co., Cincinnati. 
McLauchlan, Bona A Co., Owen Bound. 
Maclure A Langley, Toronto.
Mooney Biscuit k Candy Co., Stratford 
Mott, John P., * Co., Halifax, N.6. 
National Licorice Co., Brooklyn, N.Y. 

Brooms and Brushes.
Woods. Walter, k Co., Hamilton. 

Conned Goods- 
Balfour * Oo., Hamilton.
Canadian Cannera, Hamilton.
Lakeside Canning Co., Wellington, Ont- 
Manitoba Canning Co., Grande Pointe, Man.
Old Homestead Canning Co., Picton. 
Turner, James * Co.. Hamilton, Ont. 

Cans, Tin.
Acme Can Co., Montreal.

Cash Registers
National Cash Register Oo., Dayton, O. 

Cash Sales Books.
Carter-Crume Co., Toronto.

Cheese Cabinets.
WalkerBin and Btore Fixture Co., Berlin 

Cigars, Tobaccos. Etc 
American Tobacco Oo., Montreal 
Empire Tobacco Oo., Montreal 
McDougall D., k Co., Glasgow, Boot. 
Payne, J. Bruce, Granby, Que.
Tuokett, Geo. B., à Bon Oo.. Hamilton. 

Clothes Lines.
Hamilton Cotton Oo., Hamilton.

Cocoas and Chocolates 
Baker, Walter A Co., Dorchester, Mass. 
Benedict, F. L., Montreal.
Cowan Co., Toronto.
Dunn, Wm. H., Montreal.
Epps, James, k Co., London, Eng.
Lowney, Walter M., Co., Boston, Mass. 
Maclure k Langiey, Toronto.
Mott, John P., k Go.. Halifax. N.B.
Peter s Chocolate, Montreal.
Stewart Co., Toronto.

Combattue Scales- 
Computing Scale Co.. Toronto.
Toledo Computing Scale Co.. Hamilton. 

Concentrated Lye•
Gillett B. W., Oo., Toronto.

Condensed Milk and Cream
Borden’s—Wm. H. Dunn, Montreal.
Truro Condensed Milk Co., Truro. N.B. 

Consulting Chemists.
Kaufmann, W. P., Toronto.

Counter Check Books. Etc- 
Allison Coupon Co., Indianapolis, Ind. 
Carter-Crume Co., Toronto.

Cordials.
Batger e, Rose * Latiamroe, Montreal. 
Montserrat Lime Juice, Montreal.

Crockery, Glassware and Pottery.
Cassidy, John L., Go., Montreal.
Gowans, Kent k Oo.. Toronto

Dairy Produce and Provisions
Clark, Wm., Montreal.
Dawson Commission Oo., Toronto.
Fearman, F. W., Oo.. Hamilton.
MaoLaren Imperial Cheese Go., Toronto

Accountants and Auditers...................  20
Acme Can Works — inside back cover
Adam Geo. * Oo................................. 2
Adamson, J. T., k Go...................... 1
Albert Soaps............... inside front cover
Allison Coupon Oo..............................  17
American Pure Food Co...................... 49
American Tobacco Oo ................. 61
Ashley k Lightcap................................ 54
Auer Light Co........................................ 16
Balfour A Go.......................................... 23
Bell Telephone....................................  19
Belleville Business College...................  19
Bidwell, W. B........................................ 2
Bradstreet’s.............................................17
Braid, Wm, k Co..................  67
British America Ins. Oo...................... 19
Canada Paper Co...................................45
Canada Sugar Refining Oo...................

inside front coverCanadian Cannera................................ 5
Canadian Press Clipping Bureau.........

inside back coverCanadian Salt Co..................................  10
Capstan Manufacturing Oo..................23
Carman, Joseph....................................  54
Carrier, P. W.........................................  2
Carter-Crume Co................................... 23
Cassidy, John L., Oo............................ 71
Ceylon Tea Association.........................  4
Chaput, L., Fils k de .......................  45
Chase k Sanborn...................................  21
Cheyne.J. A.......................................... 54
Clark. *.................................................  44
Codville-Georgeson Co .......................... 41
Coles Manufacturing Oo....................... 16
Colson, 0. E., k Son.. outside back cover
Computing Scale Co.............................. 16
Confederation Life................................  19
Connors Bros..........................................56
Cowan Oo....~.........................................56
Oox. J AG...............................................59
Crain, Bolla L., Go...............................  15
Davenport, Percy P.............................. 41
Dawson Commission Oo........... .......... 53
Dominion Brokerage Oo.......................... 2
Dominion Mnlsws Oo.. inside front cover

Montreal Packing Co.. Montreal.
Park. Blackwell Oo.. Toronto.
Power. B. H , Halifax, N.8.
Rutherford, Manhall * Oo., Toronto. 
Ryan, Wm., A Oo., Toronto. S4jj^*MMÈerriOT and Tru, Mf, Co..

"teas &**■**"“ *1—
Fish

J»uiee, F T, Oo.. Toronto.
MeLoggie, W. S. A Co., Chatham, N. B.
Me William A Evenst. Toronto. 
Millman, W. H,, k Sons, Toronto. 
Windsor, J. W., Montreal.

Flavoring Extracts.
Capstan Mfg. Co., Toronto.
Imperial Extract Co., Toronto.

Fly Pads
Wilson, Arehdale, Hamilton, Ont. 

Foreign Importers- 
Boyd, Thos., A Go., Liverpool, Eng. 
Doughty, A. C., A Co., London, Eng. 
Gaitskell, J. H., Liverpool, Eng.
Hall, R. 0., A Oo., I»ndon, Eng.
Little, Geo., Manchester, Eng.
Marshall, James, Aberdeen, Scotland. 
Rapp, Herman, A Co., Liverpool. Eng. 
Scott, David, A Co., Liverpool, Eng. 
Vincentelii, P. A F., Antwerp.
Wickes, Hamilton. A Co., London, Eng

Fruits—Dried, Greent and Nuts-
Davidson A Hay, Toronto.
Dawson Commission Co., Toronto. 
Flagg, G. A., Winona. Ont.
Gibb, W. A., A Co., Hamilton.
Gillard, W. H., A Go., Hamilton. Ont. 
James, F. T., Co., Toronto.
Kiunear, Thos., A Co., Toronto.
Lucas, Steele A Bristol, Hamilton. 
MoWilliam A Evenst. Toronto.
Rattray, D., A Son, Montreal.
Robinson, O. E., Ingereoll.
Smith, E. D., Winona, Out.
Stringer, W. B., A Co., Toronto.
Tippet, A. P., A Oo., Montreal.
Turner, James, A Co., Hamilton.
Walker, Hugh; A Son, Guelph.
Warren Bros. A Oo., Toronto.
White A Oo.. Toronto.

Gelatine.
Oox. J. AG., Edinburgh, Scotland. 
Nicholson A Brock. Toronto.

Grain. Flours and Cereals-
Greig, Robert, Co., Toronto.
Hamdton Saratoga Chip Co., Hamilton. 
Kirouac, Nap. G., A Co., Quebec.
Me Fall, A. A., Bolton, Out.
McLeod Milling Co., Stratford, Ont. 
Nicholson A Bain, Winnipeg.
Nicholson A Brock, Toronto.
Peterboro" Cereal Co . Puterboro , Ont. 
Quance Bros., Delhi, Ont.
Tanguay, Alf. T . A Co.. Quebec.
Western Canada Flour Mills Co.,Toronto 
Woodstock Cereal Co., Woodstock, Out. 

Grocers— Wholesale- 
Balfour A Oo., Hamilton. 
Codville-Georgeson Co., Winnipeg.
Colson,0. E. A Son, Montreal.
Davidson A Hay, Toronto.
■by, BlainCo., Toronto.
Eckardt, H. P., A Co., Toronto.
Gillard, W. H., A Co., Hamilton.
K inn ear, T.. A Oo., Toronto.
Lucas, Steele A Bristol. Hamilton.
Turner, James, A Oo., Hamilton.
Warren Bros. A Oo., Toronto.

______  Grinding and Packing
Machinery

Coles Mfg. Co., Philadelphia, Pa. 
Enterprise Mfg. Co., Philadelphia, Pa. 
Fisher, A. D, Co., Toronto.
Sprague Canning Machinery Co., Chicago 

Hides, Shins. Etc 
Page, O. S.. Hyde Park. VL 

Infants’ Foods.
Keen, Robinson A Co., London, Eng. 

Interior and Exterior Store Fittings- 
Walker Bin A Store Fixture Co., Berlin. 

Jams, Jellies, Etc 
Batgers—Ruse A liafiamiue. Montreal. 
Goodwillie s - Rose A Latiamuiv, Mont real 
Smith, E. D., Winona, Ont.
Southwell A Co. —Frank Mag or A Co., 

Montreal.
Upton, Thos., A Oo.. Hamilton.

Manufacturers’ Agents, Brokers and 
Commission Merchants-
Adam, Geo., A Co., Winnipeg, Man. 
Adamson. J. T.. Montreal.
Ashley A Lightcap, Winnipeg.

«' k , Turouto.
Carman, Joseph. Winnipeg, Man 

' W., Quebec. ------

BidwelC w‘Ë:
Carman, Jo
Carrier, H. »»., ^ucdci.
Chc-yne, John A., Winnipeg, Man. 
Dawson Commission Co.,Toronto. 
Dominion Brokerage Co., Calgary. Alta. 
Dunn, Wm. H., Montreal and Toronto. 
Gorham, J. W . A Co., Halifax N S. 
Haszard, Horace, Charlottetown, P. E.I. 
Hughes, A. J., Montreal.
Kyle A Hooper, Toronto.
Lam lie. W. G. A , A Co., Toronto. 
MacLaren Imperial Cheese Co., Toronto 
Millman, W. H., A Sons, Toronto.
Moose Jaw Fruit A Produce Co., Moose
Nicholson A Bain, Winnipeg.
Rutherford, Marshall A Go., Toronto. 
Ryan, Wm., Oo , Toronto.
Scott, Bathgate, A Co.. Winnipeg 
Stevens, H. .J., Montreal.
Taylor, W. A., Winnipeg.
Tees A Perese, Winnipeg.
Thompson, G. B., Winnipeg, Man. 
Tippet, A. P. A Go.. Montreal.
Watson, Stuart, Winnipeg, Mao 
Western Cartage Co., Calgary. Alla. 
Wiseman, R. B., A Co., Winnipeg. 

Matches-
Improvstl Match Co., Montreal.

Mince Meat
Capstan Mfg. Co., Toronto.
Clark. Wm., Montreal.
Fearman, F. W., Co., Montreal.
Lytle, T. A., Co., Toronto 
Nicholson A Brock, Toronto.
Wethey J. H.. St. Catharines.

Oils-
Queen City Oil Co., Toronto.

Oil Tanks-
Bowser, S F., A Co., Toronto.

Pass Books, Etc
Allison Coupon Oo., Indianapolis. Ind.

Pickles, Sauces, Relishes, Etc.
Capstan Mfg. Co., Toronto.
Douglas. J. M , A Co., Montreal.
Gillard s Pickles, L union. Eng.
Holbrook A Co., Loudon, Eng.
Lytle. T. A., 0o., Toronto.
Paterson s— Rose A Latiamme, Montreal

INDEX TO ADVERTISERS.
Doughty, A. 0., A Oo...........................  41
Douglas, J. M., A Co..............................51
Dunn, Wm. H.......................................  59
Eby, Blain Oo ...................................... 3
Eckardt. H. P., A Co........................... 40
Edwardsburg Starch.outside front cover
Empire Tobacco Go.. ..... 61
Epps. James, A Go.................................. 50
Eureka Refrigerator Co........................  59
Ewing, 8. H. A A.S........................... 21
Ewing, 8. H., A Sons.........................  11
Fearman, F. W., Co ........................ 42
Fisher, A. D., Co....................................16
Gaitskell, J. H......................................  49
Galbraith, Wm , A Son....................... 48
Gillard, W. H., k go........................... 22
Gillett, K. W.,Co., Ltd...................... 9
Gorham, J. W., A Oo............................ 2
Gowans, Kent A Co.. .ou side back cover
Greig, Bobt..0o...................................... 8
Hamilton Saratoga Chip Co...............  14
Hanson, J. H........................................  16
Haszard, Horace................................... 2
Holbrook’s Limited.............................. 12
Hotel Directory • * * *.............................. 2d
Imperial Extract Go................................58
Improved Match Co................................10
Jacob, W. A R.. A Go........................... 58

• James, F. T., Go..................................... 53
Japan Teas............................................ 14
Jones A Swan....................................... 2
Kaufmann. W. P..................................... 17
Koopman, G. C.....................................  20
Kingery Mfg. Co...................................  59
Kingston "Gleaner’ ...inside back cover
Kinnear, Thos., A Co............................. Id
Kirouac, Nap. G., A Co.......................... 50
Kyle A Hooper...................................... 2
Lakeside Canning Co..........................  11
Lam be. W. O. A.................................... 2
Legal Cards .......................................... 20
Little. Geo............................................. 47
Loggie, W. 8., A Co............................. 55
Lowney, Walter M. Oo........................ 58
Lacaa, Steele a Bristol......................  22
Lytle, T. A., Oo.................................... 9

McDougall. D.. A Go... ................... 61
MvGaw A Russell....................... .. 2
McLaren s Cooks Friend Baking

Powder...............inside back cover
McLauchlan, J. K................................  51
McLauchlan A Sons Co....................... 59
McLeod Milling Co.................................50
McWilllam A f vwrim ................ 52
MacLaren s Imperial Cheese Co........  2
Maclure A Langley................................ 56
Magur, Frank........... outside front cover
Manitoba Canning Co..........................  45
Martel-Stewart Co.................................. 19
Metal Siding and Shingie Co..............  22
Methveu, J., Sons A Co.......................  49
Metropolitan Bank................................19
Miller Bros............................................  4j
Millman, W. H.. A Sons...................... 2
Minto Bros, a Co................................... 13
Montreal Packing Go............................ 42
Mooney Biscuit and Candy Go.............. 57
Moose Jaw Fruit and Produce Co.... 2
Morse Bros....................................   13
Mott, John P.. A Co............................  56
National Cash Register Co.................. 15
National licorice Co... inside front cover
Nestle s Chocolate..................................58
Nicholson A Bain................................. 41
Nicholson A Brock................................ 58
Nickel Plate Stove Polish Co............... 58
Oakey, John, A Sons......... ....................  17
OakvUle Basket Oo............................ 52
Old Homestead Canning Co............... 6
Ontario Sugar Co.................................... 66
Page. Carroll 8........................................44
Park, Bllckwell Co............................... 42
Patrick. W. G., A Go.............................. 2
Payne, J. Bruce.....................................  60-
Pet erboro" Cereal Co............................49
Power. B. U.......................................... 44
Psimunos, Th. J.....................................53
Purnell. Webb A Co................................12
Rapp, Herman A Co.............................. 47
Rattray, D., A Sous............................... 13
Robinson. O. B. .....................................52
Rose A I a flam me............................ 8, 66
Bowat s Pickles.................................... IS

PurnelU Webb 4 Co . Bristol. Bog Suant Co. e
SSS-Oj:. Oo.. Loudou. g,*
Taylor * Prmgle, Owen Sound, Ont

Polûke. Steal
Oaàey, John. * bona, London. Bug.

Polùà*.- Stove
Nickel Plate Polish Co., Chicago.

J‘TJS?7 " ° A L“"**Co
Morse Bros., Canton, Masa 

Refrigerators-
Eureka Refrigerator Co.. Toronto. 
Fabien, C. l\. Montreal.
Hanson, J H . Montreal.

Salt
Canadian Salt Co., Windsor. Oot.
Gray. Young A Sparling, Wingham Out 
Toronto Salt Works. Toronto.

Soap.
Albert Soai«, Montreal.
Duncan Co , Montreal
St. Croix Soap Co., St. Stephen, N B

Soda Baking -
Church A Dwight, Montreal.

Starch
Edwardaburg Starch Co.. Cardinal. Out 
St. Lawrence Starch Co., Port Credit. 

Sugars, Syrups and Molasses. 
Canada Sugar Refining Vo., Montreal. 
Dominion Molasses Co.. Halifax, N.x 
Edwardaburg Starch Co.. Cardinal. Out 
Lucas. Steele A Bristol. Hamilton. 
Ontario Sugar Co.. Berlin. Out 
"Sugars Uuiited. Montreal 
Tippet. A. P . A Co.. Montreal.

Teas. Coffees, and Spices-
Balfour A Co . Hamilton.
Braid, Win , A Co., Vancouver, B.O 
Ceylon Tea Traders Ass u.
Chase A Santoro, Montreal 
Codvillc Georgsou Co.. Winnipeg 
Ewing, S. H. A A S . Montreal.
Ewing, S. H A Sons, Montreal.
Gillard, W H , A Co.. Hamilton.
Greig, Robt. Co., Toronto.
Japan Tea Traders Ass u.
Koopman. G. C., Amsterdam ami Rot 

i <rdaui
Salada Tea Co., Montreal and Toron •• 
Symington, T . Edinburgh, Scot.
Truro Condensed Milk Co , Truro, X.S. 
Turner, James, A Co.. Hamilton.
Warreu Bros., Toronto.
Wood. Thus., A Co.. Montreal.

Vinegar and Cider.
White, Cottell x, Co.. London, S. E 

Washing Compound.
Kairltank, N. K. Do., Montreal 
Gillett, E. W Co., Toronto. 

Woodeuware.
Woods. Walter, A Co., Hamilton.

Wrapping Paper. Paper Bags.
Twine. Etc.

Canada Paper Co., Toronto.
Yeast.

Gillett, K. W., Vo.. Toronto.

Rutherford. Marshall A Co.................. 41
Ryan. Wm . Co.......................................42
‘Salad* Tea Co ............................ 9

Senti, llathgatt A Vo.. ..............  54
Scott. David, A Co...................... .......... 47
Sells Commercial................................... 17
Sherbrooke Cigar Co.....................— 63
Smith. E D............................................ 54
Sprague Canning Machinery Co.........57
St Charles Condensing co................... 53
St Croix Soap Co......................... 64
Stevens, H. J......................................... 2
Stewart Co...............................................56
Stringer, W. B., A Co...........................  53
“ Sugars Limited............................... 56
Sutton. G. P.. Sous A Co...................... 17
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Taylor. W A .....................................  51
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Tippet. Arthur P.. A Co....................... 1
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Walker, Hugh. A Son .................  53
Walker Bin A Store Fixture Co. 17. 18, 49
WaUou, Stuart..................................... 54
Western Assurance Co ..................... 19
Western Canada Flour Mills Co...........49
Western Cartage Co..... .................... 2
Wethey, J. H ......... outside back « over
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Winn A Holland........ inside back cover
White, Cottell A Co.............................. II
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CANADA SHOULD KEEP AHEAD.
Already the Chicago packing house 

scandal is fading from the " "e mind 
aanl what is being done to improve the 
opportunity opened for the Canadian in­
dus! i y i Probably the packer says : 
'‘We can’t get hogs now to supply ex­
tant demand for our products. What’s 
the use of our getting excited?” The 
Government naturally wants to be shown 
what to do. Canadian newspapers and 
politicians have been talking about the 
wonderful opportunity. It begins to 
look as if the advantage would be 
snatched by the Americans. The Chicago 
packers are cleaning up. Their haste 
was almost ludicrous. A telegraph des­
patch says : “The surroundings of the 
woikers in three big plants were im­
proved fifty per cent, in one day.” They 
will spend millions if necessary. The 
inspection law will be passed ; the presi­
dent will approve and the packers will 
'o to Great Britain with a clean bill of

health and a Roosevelt guarantee and 
advertise their product as the cleanest 
and best in the world. The stain will 
be blotted out and where will Canada’s 
opportunity be then?

The Dominion Government had better 
get busy right away on a plan of super­
vision that will be efficient. The Cana­
dian plants are sanitary; the packers’ 
methods are clean. They have been 
building the industry on merit. But the 
plants are not perfect ; improvements 
are possible. The packers should study 
and plan for the betterment of their 
plants. Working together, the Govern­
ment and the packets can save the!Cana­
dian industry from the American ex­
perience.

It is worth while.
Here are the figures showing Can­

ada’s exports, practically all to Great 
Britain, of meat products during the 
last fiscal year:
Bacon and hams ................. $12,558,075
Canned meats ............ 3,546,050
Meats (all other) and lard.. 702,308

While urging wise action by the Gov­
ernment and the iwckers. it must be 
borne in mind that the present condi­
tions of the Canadian industry are clean 
and sanitary. The problem is to main­
tain our superiority.

TELL THE PUBLIC.
The pure food agitation will result in a 

good many manufacture]s taking the 
publie into their confidence. Adultera­
tion is one thing, a substitute foodstuff 
ist quite another. Oleomargerine is a 
cheap, wholesome, nutritious substitute 
for butter, but it is dishonest to sell it 
as butter. Cotton seed oil is a clean 
and wholesome substitute for lard, but 
a lard or compound composed mostly of 
it should not be sold as pure pork fat. 
There is to-day a big demand for maple 
flavored syrup, and it is pure and whole­
some, but it should not be sold as the 
unadulterated, concentrated juice of the 
maple, what people usually mean when 
they say pure maple syrup.

Such substitute foods as these are use­
ful and necessary, are in large demand 
and would be purchased just as readily, 
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l>erhaps more so, if people were rightly 
informed of their true character. There 
is no justification for deception; people 
resent it and it is not good business. 
Surely everyone has a right to know 
what he eats! Then let the manufactur­
er of good food substitutes take the pub­
lic into its confidence. The public will 
respect him and his products.

NEEDS TRADE AGENTS.
Canada during the fiscal year ending 

June 30, 1905, impoited from, the United 
Kingdom for home consumption, goods 
to the value of $60,342,704, and from the 
United States goods to the value of 
$152,431,620. The London (Eng.) Mil­
ler draws attention to the fact that the 
United States have in Canada 189 con­
sular and trade agents, and continues :

“This country has no agents) in Can­
ada, and offers no official assistance to 
our exporters to that colony. A condi­
tion of things almost as bad prevails 
with regard to Australia, South Africa 
and India, and it is time a reform were 
instituted. We do not advocate sending 
a number of highly-paid, expensive anil 
useless officials to these colonies, to idle 
away their time in attending receptions 
and balls, but we do need in our colonies 
a staff of capable and shrewd men, with 
a grasp of business possibilities, to assist 
home manufacturers and exporters. It 
is surely possible to find a number of 
such men in our country, and we hope 
that the question will be In ought to the 
front in the next session, so that the 
existing reproach can be removed.”

MAPLE FLAVORED SYRUP.
If a manufacturer takes corn syrup, 

a pure and wholesome product, and 
flavors it with the juice of the maple 
in some form and sells it as maple flav­
ored syrup we maintain lie is engaged in 
a perfectly legitimate business, That is 
an entirely different undertaking from 
adulterating maple syrup and miapje 
sugar and selling them as pure. The 
difference is between honesty and fraud.

A large manufacturer of maple eom- 
]>ound or maple flavored syrup has writ­
ten taking exception to an article in last 
week’s issue headed “The Same Old 
Story,” calling upon the Government to 
prohibit the fraudulent adulteration of
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maple products. A more careful read­
ing of the article would show that the ob„ 
jection is not well founded. The maple 
flavored syrup is a perfectly legitimate 
article and absolutely necessary if the 
mass of people who must get along on 
limited means are to know aught of the 
flavored sweetness of the national tree.

BOARDS OF TRADE AND CIVICS.
Vice-President Caver mil, of the Mout- 

îval Board of Trade, has the right idea 
about improving civic government—get 
the individual citizen to take an inter­
est. If that could be done the great 
problem of local government would he 
solved. Except spasmodically, because 
of some scandal or well-organized effort 
for reform, it has not yèt l>ecn done. 
Some fellow is shown to have hoodled 
ami he is kicked out by an irate elector­
ate. That’s all; a worse man or an in 
competent succeeds, and the game goes 
on. But in Canada there is very little 
municipal graft. The evil is incompet­
ence riding on the shoulders of indiffer­
ence. The business men make up most 
of the aggregate indifference They 
keep so far away from municipal 
affairs that they are not in 
touch with the methods1 of the gentle­
men who make a business of civics ami 
usually a mighty poor business from the 
standpoint of the citizens’ welfare. 
When they do drift into close proximity 
tliey are apt not to enjoy the experience 
and decide thereafter to “stick to 
.business.”

Lack of civic pride is at the bottom 
of it all. Patriotisfm should begin at 
home, but it doesn’t. If men had pride 
in their city, town, village or township, 
they would be interested in the manage­
ment of its affaire.

It will interest Grocer readers to learn 
what is being done by the board of trade 
in Montreal. Mr. Caverhill may be right 
about the Halifax plan. But it is not 
the plan that matters. To every board 
of trade we would say: “Get interested 
and you’ll make your own plan.”

GETTING UNDER THE FLAG.
J. Y. Griffin & Co., of Winnipeg, have 

sold out their pork and beef packing 
establishment. Swift & Co., of Chi­
cago, are reported to be the purchasers, 
by which means they hope to capture 
British trade.

The Chicago packers have been clean­
ing up. Congress is still wrestling with 
the meat inspection bill, and the week's 
researches by health authorities in Can­
ada have resulted in further substanti­
ating the claim that the packing indus­
try in this country is conducted upon 
cleanly and sanitary lines.

This inspection has been mainly in 
Toronto. There the board of health 
took the matter up and instituted an 
investigation of all the places where 
animals are slaughtered, and curing, 
packing or canning is carried on. An 
exhaustive report, including statistics, 
has been promised. Meanwhile the 
statement is given out that things gen­
erally were found to be very satisfac­
tory.

Some Pertinent Questions.
The Grocer addressed a series of 

questions to Canadian packers. Here 
they are with the replies of George 
Matthews & Co., of Hull, Quebec, 
which fairly represent the others :

Q.—Kindly state your experience and 
views regarding wood as material for 
interior fitting of a packing house.

A.—Wood is a good material for in­
terior fitting of a packing house.

Q.—How is your factory ventilated 
and lighted ?

A.—Windows, ventilators and power 
fans.

Q.—What is the nature of the sanitary 
conveniences in your factory ?

A.—Good.
Q.—Where do your employes eat their 

mid-day lunch ?
A.—Ninety per cent, go home; dining 

room is provided for those who bring 
their dinners.

Q.—How do you deal with animals 
that arrive dead or diseased ?

A.—Render into soap grease.
Q.—What method have you adopted 

for detecting disease in slaughtered 
animals Î

A.—Thorough inspection by compe­
tent men.

Q.—What classes of prepared or 
canned meats do you put up Î

A.—All classes of cooked meats but 
no canned meats.

Q.—From the standpoint of protec­
tion for the consumer, what is your 
view regarding Government inspection 
in the manufacture of foodstuffs, and 
especially in regard to meat products ?

A.—Not necessary. The amount of 
business is too limited.

Q.—The present situation offers an 
unparalleled opportunity for the ex­
pansion of the Canadian produce indus­
try where it comes into competition
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with the American product. Can the 
Dominion Government do anything to 
assure the foreign consumer as to the 
quality and cleanliness of the Canadian 
output 1

A.—To expand the business the Gov­
ernment should educate the farmers to 
raise more cattle, hogs, sheep and 
poultry. The packing houses being 
isolated, should be inspected under Do 
minion regulations, but by local au 
thorities.

Good Terms With Employes.
The company add :
“From our knowledge of the business, 

we would say the packing house work 
in Canada is well done: not having the 
dirty foreign element that exists in 
American cities, it is much more easy 
to do our work better, as there is, we 
think, generally speaking, a very kindly 
feeling between employers and employes, 
which is quite a contrast to the feeling 
that exists on the other side of the 
line.’’

Provincial Officer's Opinion.
Dr. C. A. llodgvtts, chief medical 

health officer for Ontario, in a state­
ment to the press said :

“Slaughter houses throughout the 
country, in which cattle are slaughtered 
for domestic purposes, "should be strict­
ly inspected by the local authorities 
under Government supervision ; should 
be under direct Government inspection, 
and every house should pay a certain 
fee to meet the cost of that super­
vision. I am glad to say that the 
packing houses 1 have seen in Canada 
are pretty dean, and their operations 
are seemingly carried out under proper 
conditions."

Useful Interference.
The question of inspection was raised 

in the Canadian Senate last week and 
advocated by Senator Bernier. Sir 
Richard Cartwright in reply said the 
attention of the Government had been 
drawn to the astounding disclosures of 
American packing methods, and the 
Government was prepared to deal with 
the question of meat inspection. He 
thought it would be rather a case of 
enforcing existing laws and regulations 
than of enacting additions to them. He 
did not know how much power was left 
to the federal authorities or how much 
was assigne^ to the municipalities and 
provinces in the matter of inspection. 
However, he believed there was an op 
portunity for useful interference.

He thought the disclosures referred 
to furnished Canada and other British 
colonies an opportunity for extending 
their dressed meat business.
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A Packer’s View.
A reporter who accompanied the To­

ronto Health Department inspector to 
the plant of I’ark, Blackwell & Co., 
and found it in splendid shape, wrote :

“The branch of the business in which 
opportunities for abuse would occur 
would be in the killing and putting up 
department, where it might be possible 
to use animals suffering from disease, or 
the carcasses of animals which had died 
en transit. Mr. Blackwell says, in con­
nection with this, that it would not 
pay the packers to adopt such a course 
as they brand all their products with 
the firm name, and could not afford to 
risk their reputation. Animals which 
die from natural causes, he says, are 
used for the manufacture of fertilizer.”

This pretty well represents the at­
titude of the Canadian packer towards 
inspection. They think it is not needed, 
but if the Government should think 
differently, very well; they have no ob­
jection so long as the Government pays 
for it.

Consumption Falls Off.
Reports, wherever available, are to 

the effect that the consumption in 
Canada of American canned meats has 
for the time, at least, practically 
ceased. The total value of canned 
meats imported into Canada in 1905, 
the last year reported, was only $109,- 
696.

Mr. Osborne, a Hamilton grocer, said 
customers of his who had been large 
users of canned meats had expressed 
their intention of eating them no more. 
Expressing an opinion, he said the ex­
posure would drive the trade to rooked 
meats which the dealer would cut in 
his own shop, and which was a home 
product.

Doings in Washington.
The Beveridge Inspection Bill is mak­

ing slow progress at Washington. On 
Monday the court handling it got 
through only 4 of the 19 clauses, and 
decided upon only one alteration, to 
eliminate the provision for the. dating 
of canned goods labels.

What Will Happen.
The New York Times, forecasting the 

probable course of the bill, says it will 
probably be amended in some respects. 
First, as to who shall pay the cost of 
inspection. The bill says the packers. 
The packers say the Government. A 
representative of the National Live 
Stock Association asks that an appro­
priation be made and the secretary of 
agriculture be empowered to levy upon 
the packers if more is required. A 
fourth plan is the reverse of the third, 
to levy on the packers a small fee and 
appropriate the balance needed. It is 
said the stockmen’s suggestion will pre­
vail.

The bill is to be made constitutional

in keeping with the advice of Solicitor 
McCabe, of the Department of Agricul­
ture, to the effect that Congress has 
power to deal only with products for 
interstate or export business.-

May Use Preservatives.
The Beveridge bill prohibits the use 

of preservatives, chemicals and dyes. It 
will be changed to provide that no pre­
servatives or other chemicals shall be 
used which will in any way render the 
product unwholesome or unfit for human 
food.

The dating of inspection labels is al­
ready stricken out.

The bill calls for the total destruc­
tion of condemned carcasses. They will 
be allowed for fertilizer or grease. The 
use of parts of carcasses hurt in transit 
will be provided for.

Farmers and small butchers are to be 
exempted.

Strong for Packers.
The packers arc not without friends 

in this fight. The National Provisioned 
the leading organ of the provision 
trade, led off last week with this flare 
headline, "Meat trade demands fair 
play. Not the Roosevelt brand of 
‘square deal’ but a verdict based on 
facts instead of misrepresentation.” 
And here is a sample of what follows :

"A simple reading of the President’s 
message will reveal the intemperate 
and intolerant attitude of its author, 
lie strikes a direct and open blow at 
an export trade which amounted last 
year to over a quarter of a billion dol­
lars. He threatens, unless Congress 
shall pass the inspection bill he ap­
proves, that he will withdraw inspec­
tion labels from all American packing­
house products—which would mean the 
entire wiping out of the foreign trade.

“Indeed, he has by his threat done 
as much harm as though he had with­
drawn the label, for by his words he 
gives notice to the world that it is his 
own opinion that under the present law 
no American packing house product is 
fit. to be exported.

“Of course he does not mean any 
such thing, but it is only another illus­
tration of the dangerous Roosevelt 
temper and the reckless Roosevelt pen. 
It is incidentally additional evidence of 
the Roosevelt animus against the meat 
interests in the United States.

“Both the message and the report 
are striking illustrations of the char­
acter of the campaign being waged 
against a great American industry — a 
campaign based on hearsay and surmise 
and ignorance.”

The Butcher’s Advocate makes its at­
titude clear thus :

"The latest attack on the packing 
industry is more unfair and reckless 
than any that have preceded it. With 
very few exceptions the newspapers
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have published lies of the most malici­
ous nature.”

.1. Ogden Armour is reported from 
Paris by an interviewer as saying :

“The whole of these so-called revela­
tions have been directly engineered by 
Mr. Roosevelt. The truth is that Mr. 
Roosevelt has strong personal animus 
against the packers of Chicago and is 
doing and will do everything in his 
power to discredit them and their busi­
ness.”

The National Live Stock Association 
have taken the position that they want 
a bill the President will approve, and 
want it at once.

PINE APPLE PROFITS.
So many pine apples were never be­

fore consumed in Canada as this year. 
Florida is now being drawn upon large­
ly. From Delray two companies are 
shipping a thousand crates a day each.

Skilful and experienced hands are at 
the bins, between 50 and 75 at each of 
the shipping houses, packing on, an aver­
age of a hundred and twenty crates a 
day each. Young boys, at the age of 
fourteen, make from $2 to $3.75 per day, 
preparing crates for which they are al­
lowed a cent and a quarter a piece.

From the six hundred acres in bearing 
at Delray, the probable yield will be 
about 175 crates to the acre, or 125,000 
crates in all. The pines sell at an aver­
age of $1.50 per crate during the sea­
son, thus bringing into Delray for this 
fmit alone, $157,000 in the season.

There) will be left $123,420 to be divid­
ed between the eight or ten growers, as 
clear profit for the season.

SPRING SALMON RUN SMALL.
The catch of Spring salmon on the 

west coast of Vancouver Island this, sea­
son has been a light one. It is believed 
that there have not been more than 30 
tons in all taken. The Spring salmon 
are used in the mild curing process, and 
last year there was an abundant run. 
The season for them is now past and the 
canneries on the west coast are prepar­
ing for the cockeye run.

BROKER MARRIED.
Wm. Field, of the firm of McFarlane 

& Field, grocery brokers, Hamilton, 
was married on Saturday last to Miss 
Mabel Agnes Milloy, of that city. The 
Grocer wishes the young couple long 
life, happiness and prosperity.

Jas. B. Campbell, of the Acme Can 
Works, Montreal, stopped off at Toron­
to on his return from the west to at­
tend the funeral of his friend, the late 
A. A. McMiehael,



THE CANADIAN QROCBK

QUEBEC MARKETS.
FLUCTUATIONS—

Corn—Advanced 5c.
Fish—Revised.

Montreal, June 14.
Trade in groceries is improving. Job­

bers report receiving larger orders from 
country as well as city points. Farm­
ers are no longer spending money on 
seed, feed, and other necessities of early 
Summer, before grass begins to be fit 
for pasturage, and they are realizing on 
their dairy produce, thus putting more 
money into circulation, at least as far 
as groceries are concerned, this being 
apparent from the orders coming in. 
The grocery situation this week pre­
sents no particularly distinguishing fea­
ture. Ruling prices have been steady. 
Canned goods are moving in a healthy 
manner. Peas have been advanced five 
cents. Corn is steady, and from indica­
tions will be plentiful next season as 
the crop outlook is most pleasing. 
Strawberries are not available at any 
price. Sugar is unchanged, practically. 
In New York there is some talk of an 
advance, but nothing has been done as 
yet. Should an advance occur there, it 
is probable that the price here would be 
put up also. Very good business is be­
ing transacted in teas. More inquiry is 
reported for China greens. It is said 
that the new leaf teas are not so good 
as were those of last year. Molasses 
is normal. Coffee and spices are un­
changed. Cleaned currants are in very 
good demand and the market is becom­
ing rather bare. Quotations are being 
received on future evaporated apples. 
Other lines are about normal.

CANNED GOODS—Canned goods gen­
erally are moving out quite freely. The 
trade may be said to be in a healthy 
condition. An advance of five cents has 
occurred in peas. From appearances at 
present it is not likely that peas will 
be so low again during the season. Corn 
is steady, very fair business . passing. 
Present outlooks are for a very good 
supply for the coming season as crops 
are very encouraging. It is generally 
known that no canned strawberries are 
available at any price. In fact all lines 
of canned fruits are being cleaned up. 
Plums and cheap pears are two other 
lines, for instance, which are pretty 
well sold. Tomatoes are plentiful 
enough, it is thought, and there is not 
likely to be any dearth in this line. 
Prices are not expected to be any higher 
than they now are.

Cherries—
2’s, red, pitted..... 
2’b, red, not pitted 
2'a, black, pitted .

*TT
2 10 
1 65 
3 10

i m
. 2 07$ 

3 77$

2’b, black, not pitted.................................. 1 67$
2’b, white, pitted......................................... 2 32$
2’b, white, not pitted.................................. 1 92$

Currants—
Red, heavy syrup........................................  1 60
Red, preserved.............................................  1 60
Black, heavy syrup......................................  1 77$
Black, preserved.

Gal. apples..................
Gooseberries—

Heavy ayrup................................................ 1 90
Preserved....................................................... 2 12$

Lawton berries—
Heavy syrup.................................................  1 77$
Preserved...................................................... 1 95

Peaches—
Yellow, flats, 1$........................................... 1 70

" “ 3............................................. 1 90
M M 3$............................................ 2 60
M “ 3...............................................2 85

whole 2.............................................  2 37$
White... «...2..............................................  1 75

“ ............ 3$.............................................. 2 50
M ............ 3................................................ 2 70

Pie................. 3............................................... 1 27$
Pie, not peeled, gal.....................................  2 57$
Pie, peeled...................................................  4 52$

Pears—
Flemish beauty 2......................................... 1 65

H “ 2$........................................ 1 97$
M M 3............................................ 2 12$

Bartlett............ 2.........................................  1 80
“ .............2$........................................ 2 17$
** .............3 .........................................  2 32$

Pie..................... 3......................................... 1 27ft
Pie, not peeled. . 3......................   3 80
Pie, not peeled, gal.....................................  3 27$..................................

Pineapples—
2’s, sliced................................................................
2 s " grated.................................................
3’s " whole..................................................

Plums—
2’s, Damson, light syrup......................................
2 s " ,T heavy syrup.....................
2$ s........................................ ......................U ..............................................
Gals.
2 s
2 s
e*3s
Gals.
2 s 
2 s 
24 s
3s
Gals.
2 s
2$ s
3 s .........................

Raspberries—
Red, light syrup .......................................... 1 42
Red. heavy syrup........................................  1 67
Red, preserved............................................  1 87
Black, heavy syrup.................................... 1 62
Black, preserved.........................................  1 77

Strawberrii
2’s, heavy syrup...............................................1 52]
2's, preserved................................................ 1
Gallons, standard....................................... 5

" standard...................
Lombard, light syrup.........

'* heavy syrup................

“ standard.................
Green Gage, light syrup . 

" heavy syrup.

" standard 
Egp, heavy syrup.........

1 65
2 30 
1 90

1 574 
1 774
1 75
2 05 
2 75

1 87$
2 10

1 75 
1 92$

1 67$
1 871
2 57$ 
2 82$ 
2 35

l 52$ 
I 67$ 
> 27$

1 25
2 55 
4 50
1 62$
1 95
2 10
1 77$
2 15
2 30
1 25
3 77$ 
3 25
2 50

2 25
2 35
3 50

1 00 
1 20 
1 57$
1 85
2 95 
1 05 
1 35 
1 62$ 
1 90
3 15
1 15

ini
2 00 
3 45 
1 53$ 
1 80 
3 10

1 40 
1 65 
1 85 
1 60 
1 75

1 50 
1 65 
5 25

VEGETABLES
Asparagus—

2 s, tips........................................................... 52$
Beets, sugar............................................................... 0 85

BeS?l wax..........................................................SO 82$
2’s, refugee.........................................................  0 85

Corn—
2-lb. tins, per doz......................................... 0 85
Gallon, per doz............................................  5 00

Peas—
2’s, standard (No. 4)......................................... 0 67$
2’s, early June (No. 3)................................ 0 75
2’s, sweet wricked (No. 2).................................  0 87*
2’s, extra tine sifted (No. 1)....................... 1

Pumpkins—
3-lb. tins..

87$
27$

Rhubarb—
2’s, preserved................................................ 1 17$
3’s, preserved................................................ 1 92
Gallons, standard......................................  2 65

Spinach—
2’s, table........................................................ 1 42$
3’s, table ........................................................ 1 83$$
Gallons, table...............................................  5 02

Squash—
3-lb.

Tomatoes—
3-lb. tins, per doz.... 
Gallon tins, per doz .

2 50 
0 95

$0 80 
0 82$

0 65 
0 72$ 
0 85 
1 25

0 80

1 15
1 90
2 62

1 40 
1 80 
5 00

1 00

1 30
3 02$

FI8I1
Lobster, tails ..................................................................... 3 50

" 1 lb flats............................................................... 3 85
" $-lb. flats............................................................... 2 00

Mackerel .................................................................. 1 00 1 25

Salmon. Horse Shoe, Maple l-eaf, Clover Leaf.
1-lb. Tails, 5 cases and over, per doz............................... 1 55
1-lb. “ less than 5 cases, “ .......................... 1 57$
1-lb. Flat, 5 cases and over, “ ........................... 1 67$
1-lb. “ less than 5 cases, "   1 70
Arrow brand, 7$ cents less.
$-lb. “ 5 cases and over, “   1 00
$-lb. “ less than 5 eases, "   1 02$
Low Inlet.
$-lb. Flat, 5 cases and over, “ .......................... 0 95
$-lb. “ less than 5 cases. “   0 97$

Thistle ” baddies, 4 doz. 1-lb. flats, uer doz............... 1 20
Canadian kippered herring, 4 doz ovals, per doz..........  1 00

“ fresh herring in tomato sauce, 4 doz.
ovals, per doz................................................................ 1 0U

Canadian plain herring, per doz................................. I 00
Scotch kippered herring, per doz......................... 1 35 1 40

" hernng in tomato sauce per doz............. 1 30 1 35

SUGAR—Since last report very little 
has occurred in sugar which is interest­
ing to the trade. Orders received by 
jobbers are mostlv of the hand-to-mouth 
character. In New York there is some 
talk of an advance of ten cents, but no­
thing has been done towards this end as 
yet. In some quarters locally it is 
stated that the state of the raw mater­
ial market is such as to have the effect 
of inducing refiners to buy ; others state 
that they are buying no more than 
usual.
Orsnulsted, bbls. .............................................................. W to

“ t-bbli ........................................................... 1J
" be*................................................................ 4 OS

Paris lump, barrels ......................................................... 4 65
" " half-barrels.................................................. 4 75
'* “ boxes, 100 lbs............................................... 4 65
M M boxes, 50 lbs.................................................. 4 75

Extra ground, bbls......................................................... 4 50
' “ 50-lb. boxes........................................... 4 60
" " 25-lb. boxes........................................... 4 70

Powdered, bbls................................................................. 4 30
" 50-lb. boxes.................................................... 4 50

Phoenix.............................................................................. 3 95
Bright coffee......................................................................  3 90

" yellow................................................................... 3 85
No. 3 yellow....................................................................... 3 80
No. 3 "   3 70
No. 1 M bbls................................................................. 3 60
No. 1 " bags................................................................ 3 55

TEAS—A very fair business is passing 
in teas generally. There has been more 
inquiry this week for China greens, such 
as Young Hysons, and lower grades. 
Ceylon greens are firmer and a little 
higher than they were last week. Cey­
lon blacks and Indians are about the 
same. Japans are still of considerable 
interest on the market. It may safely 
he stated that there is more inquiry fm 
old teas than for new crop, and the for­
mer are slightly higher this week. A 
Montreal firm received June 11 a cable 
from its head office in Yokohama which 
read : “No teas available under sixteen 
cents. Medium grades scarce and dear. 
First crop is about finished." The leal 
teas (new crop) arc rather disappoint­
ing this year, having no life in them. 
Fairlv satisfactory orders arc reported 
by Japan tea houses.
.1 spans—Fine ................................ ................

Medium ................................................
Good common ........................................
Common...................................................

Ceylon—Broken Pekoe .........................................
Pekoes.......................................................
Pekoe Souchongs......................................

Indian—Pekoe Souchongs.....................................
Ceylon greens—Young Hysons ...........................

Gunpowders ..............................
China greens—Pingsuey gunpowder, low grade.

** pinhead

0 28
0 30

0 13 
0 35 
0 17 
0 15 
0 15 
0 17 
0 16 
0 13$ 
0 11 
0 19 
0 28

0 30 
0 23 
0 18 
0 IS 
0 38 
0 20 
0 20 
0 18 
0 18 
0 17 
0 14 
0 15 
0 22 
0 32

SYRUP AND MOLASSES—Business 
in molasses is moving along steadily. 
There has been nothing out of the ordi­
nary as regards prices or the state of 
the market during the week. Locally 
business is in a health; condition Or­
ders received from country points arc 
mostly for goods to be used immediate­
ly.
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V.
Corn syrups are being sold in quanti­

ties usual at'this season.
Barbadoes, in puncheons.................................................

“ in barrels........................................................
“ in half-barrels ................................................

New Orleans................................................................  0 22
Antigua.................................................................................
Porto Kico.................................. ..........................................
Com syrups, bbls.................................................................

“ i-bbls...................................................................
" i-bbls...................................................................
“ 38$-lb. pails.......................................................
“ 25-lb. pails........................................................

Cases, 2-lb. tins, 2 doz. per case......................................
“ 5-lb. “ 1 doz. “ ......................................
** 10-lb. " $ doz. •* ......................................
" 20-lb. “ t doz. “ ......................................

U 30 
0 321 
0 33$ 
u 35 
U 30 
0-.0 0 02$ 0 U2$ 
0 03 
1 30 
0 90
1 90
2 35 
2 25 
2 10

COFFEE—The coffee market is prac­
tical!' unchanged since last week. Re­
ports received from primary markets do 
not state any unusual conditions. As 
fur as conditions in Quebec are concern­
ed there is nothing new. Business with 
merchants in country points is improv­
ing, while city orders are also getting 
larger.
lamaica........... ................................................ 0 104 0 11
Java......................... ............................................. ... 0 18 0 22
Mocha ................................................................... 0 184 0 19
Rio, No. 7 .............................................................. 0 095 0 10
Santos.......................................................................... 0 10, 0 11
M araraibo ............ ..................................................... 0 11 0 135

SPICKS—Spices this week arc firmer 
than they have been for some little 
time. Tin; primary markets are still 
very high. Good orders are being re­
ceived locally. Quotations show no 
changes.
Peppers, black..........................................................

Ginger, whole .................................................................
Ginger, < ochin.........................................................
Cloves, whole .........................................................
Cream of tartar.. ......................;......................
Allspice.............. .......................................................
Nutmegs.T^r;............................................................

Per lb.
0 16 0 52 
0 25 0 30 
0 16 0 24$ 
0 17 0 17$ 
0 17 0 32 
0 25 0 30 
0 12 0 15 
0 30 0 55

KORKJGN DRJKD FRUITS— Cleaned 
currants are pretty well sold uj> locally. 
There has been an excellent demand for 
them, and jobbers have filled all orders 
received, and are, as a consequence, none 
too well stocked at present. Reports 
from Greece say there is no change in 
the present situation, hut state that 
owing to unfavorable weather conditions 
there will he a smaller crop than usual 
this year. Dealers are inclined to think 
that this is a little exaggerated. Tarra­
gona almonds are firm. Shelled wal­
nuts show little change. The demand 
for them has fallen off somewhat. Seed­
ed raisins are moving out quite freely.
Valencia Raisins -
Fine off-stalk, per lb.........................................
Selected, per lb..................................................
layers, “ ...................................................
Dates -
Dates, Hallo wees, per lb .................................
Californian Evaporated Fruits -
Apricots, per lb..................................................
Peaches, “ ...................................................

Malaga Raisins—
London layers.....................................................
"Connoisseur Clusters "..................................

Royal Buckingham flusters, ” ^-boxes.......

" Excelsior Window Clusters,".......................“ ” " ia.............
Californian Raisins—
f,oo8e muscatels, fancy seeded, in 1 lb. pkgs. 

" " choice seeded, in 1-lb. pkgs.
“ “ 2 crown...............................
" “ 3 crown....................................

" 4 crown....................................

30-40s........................................................
40-50h................................................................
50-OOs..........................................................
60-70s.........................................................
70-80s..........................................................
80-908..........................................................
90-1008........................................................
Oregon prunes (Italian style), 40-508 ..

" " 50-60s .
Oregon prunes (French style), 60-70b .. 

“ " 90 100b
“ “ 100 120s .

Currants—
Filiat ras. uncleaned, barrels..........................
Fine Filiatraa, per lb., in eases......................

“ cleaned........................
“ “ in 1-lb. cartons.......

Finest Vostizzas " .....................................
Amalias “ ......................................
Sultana Raisins—
Sultana raisins, per lb......................................

“ " 1-lb. carton.............................

. 0 04 0 04 
. 0 04$ 0 05] 

0 05 0 05]

0 04 0 04$

. 0 13$ 0 14 

. 0 121 •• 14 
0 13$ 0 15

........  2 25

......... 2 50

......... 0 80

......... 1 10
.... 3 50

......... 4 50

......... 1 3

0 091 
0 09]
0 08 

0 0b" 0 08$

Per lb.
0 09$ 0 09$

. 0 08$ 0 09 

. 0 08 0 08$

. 0 07$ 0 08 
. 0 07 0 07$
. 0 06 0 06$
......... 0 06
......... 0 08$
......... 0 07à
......... 0 07$
......... 0 06
......... 0 05

........... 0 05$

.. 0 06$ 0 07
......... 0 06$
.......... 0 07
.. 0 06$ 0 07$ 
........... 0 06

.. 0 06$ 0 06 

........... 0 09
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Eleme Table Figs—
Six crown, extra fancy, 40-lb. boxes..........
Four crown, fancy, 10-lb. boxes.................
Three crown.............................................. .
Glove boxes, fine quality, per box............
Fancy washed figs, in baskets, per basket.

“ pulled figs, in boxes, per box.......
“ stuffed tigs, “ “ ....

12-o/. boxes..... ..........................................

.... 0 13

.... 0 09 
0 07 0 07$ 
.... 0 11 
.... 0 20 
.... 0 22 
.... 0 28 

0 06$ 0 07
EVAPORATED APPLES — Lower 

prices in evaporated apples arc expected 
shortly. With the advent of rhubarb and 
strawberries on the market there has 
been a falling off in the slight demand 
which existed for the evaporated apples. 
As if to insure a decline, future crop is 
being quoted by packers as low as 7c., 
they evidently expecting a good season. 
At present, however, jobbers are asking 
12ic. to 13£c.

RICK AND TAPIOCA—An advance of 
one-half to one cent has occurred in 
tapioca. This is the distinguishing fea­
ture of flic market this week. At the 
figures asked, trade is well-nigh prohibi­
tive. Very few orders are being filled. 
Rice remains unchanged. Since the ad­
vance recorded some little time ago, 
good business lias been carried on.
B rice, in 10 bag lots............................................................ 3 15
B rire, less than 1C bags....................................................... 3 25
C rice, in 10 bag lots........  ....................................... 3 15
C rice, in Ic-s than 10 bag 1*«s ........................................  3 26
TapiOva,medium pearl.................................. ......... 0 07 0 07$

MAI’LK PRODI CTS—Maple products 
show no change this week. Orders are 
not coming in very well, but in some 
quarters fair business is passing.
Maple syrup, in wood, per lb.........................................  0 05$ 0 06$

" in large tins.......................................... 0 f6$ 0 07
Pure Townships sugar, per lb.................................  0 07 0 07$
Pure Beauce County, per lb.....................................  0 07 0 08

HONEY—No new features are ob­
servable in honey this week. Stocks are 
very limited hut the demand is small.
White clover, extracted tine....................................  0 07$ 0 08
Buckwheat ................................................................. 0 06 0 06$

BEANS—Beans this week are quiet. 
There is very little business being done. 
Prices do not show any change.
Choice prime beans....................................................  1 60 1 65
Lower grades................................................................  1 55 1 60

LAST MINUTE PROVISION MARKETS.

Montreal, Thursday, June 14, 1906.

BUTTER Markets ill firm in tone. Prices un- 
ehanged.

CHEESE Market steady. No new features of

EGGS Rumors of Klight’y lower pri cm. Already 
some dealers selling at a shade lower figure.

PROVISIONS Prices firm. Little better export 
demaud Abatt r dressed hogs Belli eg $10.25 to 
$10 50 per luO lbs.

ONTARIO MARKETS.
ABBREVIATIONS—

Sugar—Up Die.
Canned goods—Firm and active. 
Continued advance in dried fruits. 
Some lines of sea fish lower.
Canadian berries are fh.
Produce prices linn.
Vegetables lower.

Toronto, June 14.
Business is reported by the trade here 

as fair, with quiet spots here and there. 
The canned goods situation continues 
strong. Some firms are advancing their 
price on tomatoes to $1.3(1. Some re­
port an active demand, others that the 
movement is rather slow. A prominent 
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broker said this week that tomatoes 
were weaker and that there would be 
plenty to go round till the new pack 
comes in. The wholesalers give no hint 
of it. Dried fruits continue to firm up 
and prices arc gradually advancing. 
Sugar has been quiet this month but 
the advance of 10c. is expected to liven 
up the demand, coming at the beginning 
of the berry season. Teas are in fair 
demand and quality is in demand. Can­
ned salmon is very firm and while prices 
have not advanced this week everything 
points to a good, strong market.

CANNED GOODS—Some firms report 
a big demand for all kinds of fruits and 
vegetables, others claim their customers 
are pretty well stocked. Several firms 
advanced the . price on tomatoes this 
week from $1.25 to $1.30. That does 
not look much like a weaker market, yel 
a broker stated yesterday that some 
speculative holders were anxious to un­
load. One western man held 0,000 cases 
in Toronto which he wanted buyers for. 
The broker said lie could have got more 
a little while ago. -Wholesale prices, 
however, are firm atr $1.25 to $1.30. Tin- 
situation in peas and corn is firm. Sal­
mon also is in a VFTy-*trong position.
Group No. 1 comprises—

“Canada First,” “ Little Chief," “Log Cabin," "Horse
shoe " and “ Auto " brands, also all private brands.

Group No. 2 comprises—
“ Lynnvalley, “ Maple Leaf." “Kent" “ Lion, 
“ Thistle," and " Grand River " brands.

Group No. 3 comprises— 
"Globe," “Jubilee," 
brands.

“ White Rose," and “ Deer

No.Uf

.............. 1 02$

............ 1 27$

............  2 77$

0 92$ 
1 42$

FRUITS.
Apples, standard, 3’s.......................

“ preserved, 3’s.....................
“ standard, gal.....................

Blueberries—
2’s, standard..............................
2's, preserved............................
Gals., standard................................................ 3 25

Cherries—
2's. red, pitted................................................ 2 12
2’s, “ not pitted......................................... 1 67
2’s, black, pitted................................  2 12
2 s, " not pitted....... ........................... 1 67
2’s, white, pitted.............................................. 2 32
2’s, " not pitted....................................... 1 92
Gallons, standard, not pitted .................... 7 12

“ “ pitted............................ 8 62
Currants— _

2 s, red. H.8.........................................................1 60
2’s, red, preserved..........................................  1 80
Gals., red, standard......................................  4 77$

“ “ solid pack ...................................  7 02$
2’s, black, H.8..................................................  1 77$
2’s, “ preserved....................................... 2 07$
Gals., black, standard................................... 6 02$

“ " solid pack.................................  8 02$

2^, white Niagara.......................................... 1 42j
2$’s, white Niagara .............................. 1 77i
3i. white Niagara.......................................... 1 97]
Gal., white Niagara......................................  3 52]

Gooseberries—
2’s. H. 8............................................................. 1 90
2’s, preserved...................................................... 2 12|
Gals., standard...............................................  6

“ solid pack............................................. 8
Lawtonbe fries—

2’s, H.8................................................................1
2’s, preserved....................................................1
Gala., standard..............................................  5

2$’s, yellow.................................................... .i j
3% yellow ........................................... rî j
3’s, yellow (whole)........................................... 2
2’s, white ........................................................ 1
2$’s, white......................................................... 2
Si, white............................................................ 8
3’s, pie..............................................................  1
Gal., pie, peeled...............................................4
Gal., pie, not peeled.. ................................. 3

Pears—
2’s, Flemish Beauty...................................... 1
2$’s, Flemish Beauty...................................... 1
3 s, Flemish Beauty....................................... 2
2’s, Bartlett..................................................... 1
2$ s, Bartlett.................................................... 2
Sfs, Bartlett....................................................... Î
3’s, pie............ ..................................................1
Gal., pie, peeled.............................................. 8
Gal., pie, not peeled...................................... 3

Group» 
2 and 3

1 00
1 25
2 75

»!02$

0 90 
1 40
4 00

2 10
1 65
2 10
1 65
2 30 
1 90
7 10
8 60

1 57$ 
1 77$
4 75
7 00
1 75
2 05
5 00
8 00

1 40
1 75 
1 95
3 50

1 87$
2 10 
6 00 
8 00

77$
96

1 75 
1 92$
5 50

1 67 j
1 87
2 57 
2 82 
1 35

66I
80

1 25 
4 50 
3 55

IS4
2 10
1 77$
2 15
2 30 
1 25
3 77$ 
3 25
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1 421 1 40
1 771 1 75
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1 90 
3 124

1 874
2 10 
6 00 
8 00

3 274

1 26
8 774
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Pineapple—
2 a. sliced............
2 s, grated...........
3 s, whole............

Plums, Damson -
2’s, light syrup... 
2’s, heavy syrup.

2 324
2 57$

24's. heavy syrup

0 921
1 17$ 
1 47$

p 177$
......................................... 2 97$

I, heavy syrup 
Gal., standard 

Plums, Lombard—
2’s, light syrup...............................
2’s, heavy syrup..............................
24 s, heavy syrup............................
3 s, heavy syrup..............................
Gal., standard...............................

Plums, greengage—
2’s,light syrup..,
2’s, heavy syrup.
24 b, heavy syrup.
Ss heavy syrup..
Gal., standard...,

Plums, egg—
2’s, heavy syrup.
24's, heavy syrup 
3s, heavy syrup..

Raspberries, Bed­
s's, L. 8 (Hhafferberries) .
2 s, H. 8................
2’s, preserved __
Gals., standard ...

" solid pack 
Raspberries, Black—

2 s, black, H.8. . ..
2’s, preserved.......
Gals., standard...

" solid pack..
Strawberries—

2’s, heavy syrup —.............................................
VEGETABLES 

Asparagus, California—
2l's.........................................................................
2’s, Canadian............................................... 3 00

Beets—
2's, sliced, sugar and blood red 
2's, whole, "
3’s, sliced, '*
3's, whole, " '

2's, golden wax..................
2's, refugee........
3 s.....................
Gals..................
2's, crystal wax 
2's, red kidney
2‘s, Lima..........
Gals, standard 
l’s, Baked, plain.

0 97 
1 22 
1 52 
1 77 
3 17

1 02$ 
1 27 
1 52 
1 82 
3 47

1 824
2 12$

1 424
1 67 
1 87 

. 5 27 
8 27

1 62| 
1 774 
5 03$
8 72$

I.................  0 87|
............  0 87$
............  0 97$

1 00

tomato sauce.. 
chili sauce ...

tomato sauce, 
chili sauce ...
plain (flat or tall).........
tomato sauce (Hat or tall)

.....................  0 824

.....................  0 85

.....................  1 274

.....................  3 774

.....................  0 95

.....................  4 52
......................0 4U
...................... 0 45
.....................  U 50
.....................  0 70
....................  0 76
.....................  0 75

.... 0 874 
.... 0 95 
.... 1 00

0 85 
0 85 
0 95

0 80 
1 OO 
1 25
3 75 
0 924 
1 00 
1 10
4 50

I 92$ 
1 U2$

Si

0 85

0 90 
1 00

0 824 
4 50

Cabbage—
3 s......................................................................  0 874

Carrots-
2 s.............................................................
3 s.............................................................

Cauliflower—
2's......................................................................  1
Ss......................................................................  1

Corn—
8 s..................... ................................................0
Gal., on cob...................................................» 4

..............................................................0
Ss.......................................................................

Peas—
Extra tine sifted, 2's.........................-,..........1 3
Sweet wrinkle................................................. 0 £
Early June.......................................................  0 Î
2’s, standard......................................................0<

Pumpkin—
3s....................................................................  0 8
Gal...................................................................... 2 £

Rhubarb—
2’s, preserved................................................... 1 1
Ss “ ......................................... IS
Gal., standard................................................. 2 6

Spinach—
2's....................................................................... 1
Ss....................................................................... 1
Gals.................. ............................................. 5

** Ss......................................................................  1 024 1 00

Succotash-
8 s....................................................................... 1 174 1 15

Tomatoes—
3's, all kinds.....................................................  1 25 1 30
Gal., all kinds........................................................... 3 75
r«!Tr.................................... ........................... 1024 1 00

SAUCE. ETC.
Tomato sauce, l's.. J.......................................................... 0 50

‘ U.J............................................................ 0 78
....................................................... 100
nato sauoe.

424
82$
024

M " Ss. J..
Chill sauoe same asi.o__________
Catsups, tins, 2's.. A.................................................. 0 75 0 90

" " gal...\.........................................................  4 50
•* Jugs..............\............................................. 7 70 12 00

FISH.

" Hhi flats.../................
Mackerel

Scotch..

/

S 85
in i $

1 «
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Salmon, Fraser River Sockeyes
1-lb. Tails, 5 cases and over, per doz.................. 1 65 1 75
1-lb. " less than 5 cases, " ................. 1 624 1 65
1-lb. Flat, 5 cases and over, "   1 75
1-lb. " less than 5 cases, “   1 774

tlb. " 5 cases and over, “   1 10
lb. " less than 5 cases, “   1 124
orthern River rtockeyes...........................................  1 55

Cohoes, per doz....................... ........................  1 30 1 40
Humpbacks, " ....................................  0 25 1 UO
Sardines, French J's....................................................  0 14

„ 4s............................................  0 23
Portuguese4 a.....................................  0 08 0 10

'* P. à O.. 4s...........................................  0 25 0 27
P-4 0., fs.......................................... 0 36 0 38

' Domestic, 4 s .....................................  0 03* 0 04
Mustard, | size, cases 50 tins, per 100. .. 3 75 4 50

Haddies, per doz................................................ 1 05 1 15
Haadies, per case............................................... 4 00 4 50
Kippered herrings, domestic.......................................  1 00

‘ “ imported ........................... 1 45 1 50
Herrings in tomato sauoe, domestic........................... 1 00

" imported.................. 1 40 1 40
MEATS, ETC.

Beef, corued Is, per doz................................................ 1 35
" 2*. "   2 40
" 6s. M .............................................. 7 20
" 14s. “   16 80

Per dozen tins.
Chicken, I s, boneless.................... 3 90 3 10
Turkey, I s. "   3 20 3 10
Duck. 1 ». “   3 20 3 10
Tongue, 1 s, lunch........  ............ 2 85 2 75
Soup, 2's, giblel........................... 2 05 1 95

" 2», tomato.......................... 1 00 __
“ 3 s. " .......................... 1 45

Pig's feet, Vs, boneless......................... 1 65
l|’s " ................. 2 40

KV(iAI{ —A11 ailvanvc of lOv. oii all 
lines was made by the refiners Wednes­
day forenoon. This is expected to stimu­
late llie movement which has been very 
quiet this month. It would probably 
have t liât effect at any time, but coin­
in'- at tin- opening of the busy season it 
is pretty sure to. The advance follow­
ed a similar move in New York. But 
the refiners there continued to lmok or- 
deis at the old price.

Cable advices from the Barhadoes 
state that raws advanced then- 10c. last 
week and from Dcmerara that there is 
a forward tendency.

Culm is now in a position to take care 
of the rest of its stock and interest cen­
tres in Eurojie. Last week the Euro­
pean price of beet receded to 7s. 11 
l-4d, hut recovered this week to S>. 

0 ,1-1(1. In Cuba 68 centrals are still 
grinding against only 17 this time last 
year. The world’s visible supply is 
0H2..S02 ahead of last year.

Paris lumps, in 50-lb. boxes............................ 4 93
" in 100-lb. " ....................................  4 83

8t. I*awrence granulated, barrels............ 4 28
Reduaih s granulated..................................... 4 28
Acadia granulated .................................................  4 23
Berlin granulated........................................... 4 18
Phoenix.......................................................... 4 28
Bright coffee............................................................ . 4 08
Bright yellow................................................. 4 13
No. 3 yellow.................................................... 4 13
No. 3 " ............................................................ 3 98
No 1 " ........................................................... 3 88
Granulated and yellow, 100-lb. bags 5c. less thanbbls.

TEA—The market here has not been 
very active this week. Teas of quality 
are firm.

VOFKEE—The dispaiity between the
New York and Brazil markets has been 
very pronounced. Seaboard stocks in
the States are 50(1,000 bags less than a 
year ago and invisible stocks also are 
smaller. Willett A Gray estimate the
world’s consumption now at 17,006,000 
bags and say that at that rate the 
largest crop stories from Brazil are not 
a menace at the present level of prices. 
“The cofiee world at large,” say Willett 
&i Gray, "desires a low price at the 
commencement of a new crop and is 
firmly calculating on it. But it seldom 
happens that what all expect and desire 
concerning a speculative article is ac­
complished. The very fact that so many 
wait for it, defeats ils very purpose.”

“The New York coffee market,” says 
an exchange, “sets all experience, all ex-
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pedients, and all statistical facts as 
valueless in its present situation. Sta­
tistics of cofiee show a decrease in the 
supply of 2,000,000 bags, as compared 
with the corresponding period last year. 
Notwithstanding this decrease cofiee op­
tions on the lloor of the Cofiee Exchange 
are fifty points lower than for May amt 
June, i005. It is also a well under­
stood fact that actual cofiee is from 
10 to 150 points higher than the pre­
sent basis of option sales. It is also 
well known lliat there have been no such 
lluelnations in cofiee options at Havre 
and Hamburg, for quotations there are 
about the same as last year.”

SYRUPS AND MOLASSES— Prices 
are unchanged :
Syrup*—
Dut.........................................................................................
Medium........................................................................ 0 9 Oii
Bright ......................................................................... 0 58 0 U-
Vom syrup, bbl., per lb..

" àbbl» **
MP
3 gal. pails, each ...............................

" 2 gal. " " ...............................
" 2-lb. tine (in 2 doz. case) per case..
" 51b. " (ini " )
M HMb. “ in à M
" 10-lb. " (ini " I

Moll
New Orleans, medium...........................................  0

“ " ibble...................................0
Barbadoes, extra fancy.......................................... 0
Porto Rico..................................................................0
West Indian...........................................................  0
Maple syrup-
imperial qtt.................................................................
1-gal. cans.....................................................................
5-gal. cans, per gal......................................... .............
Barrels, per gal...........................................................
5-gal. Imp. brand, per can...........................................
1-gal. “ per case.........................................
fc-**V H " ..............................................
QU “ M .......................................

30 0 36 
30 0 35 
40 0 50 
45 0 60 
30 0 35

........................................... 0 87*

......................................... 095........................  1 00

..........................................  0 75

..........................................  4 50

..........................................  5 10
........................................... 5 60........................  6 00

l>lilKl> FIJI ITS There lias, been no 
break in the firming tendency in all 
lines. Locally, prices are gradually ap­
proaching the level demanded by the 
cost for iii|Hnlatioii. With some houses 
10c. is the lowest price on citron peel. 
For California apricots and (teaches in 
25-lh. boxes. I lie. to I, e. is asked and 
they are very scarce. With most houses 
the bottom price for Filialra currants 
is now ti 1 -4c.

Prunes, Suit* Clsr*
Per lb.

90-100s, 50-lb toxe* .... i 061 
80-90s " 0 07$
70-8US *• 0 074 0 07j

Per lb.
60-706. 50-1». I Dies 0 07| 0 08
50-60s " 0 08 0 09
40-50s M 0 09 0 091
30-408 - 0 104 0 10$

French prune», 110 120 »..... .............................................  0 C4j
Note 25 Hi. boxes |e. higher.

Caudied and Drained Peel» -
Lemon..................0 110 111 Citron 0 18 0 20
Orange................ 0 U| 0 12$
Figs
Kleiues, |»er lb.
Tapnets, **

............................................  0 10 0 14

..................................................... 0 |V4|
Apricots—
C xi i tor man evaporated, in 50-lb Itoxes..................0 16 0 17

Cdifuruian evaporated, 0 16 0 17
Pears -
Californian evaporated. per lb........................................  b 13

«• 074 9 08*
Ou rra ii ta­
bule Filiatrss__ U 06 up Vostizzas
Patras 0 06* 0 0i J
Cleaned Jc. more.

Sdtini ................. ................................................  0 06* 0 19
Fancy ........................................................... 0 10 0 14

" Extra fancy ............................................... 0 15 0 16
Valencias, selected................................................... U 05* 0 06*
Seeded, 1 lb packets...............................................  0 09 0 10*

California, loose muscatels -
3- crown......................................................................... 0 07*
4- crowu..........................................................................  0 09

Hallowees...................  0 05 Fards new choicest 0 00 0 104
Hairs............................. 0 04 " new choice.......... 0 00*
Domestic evaporated apples........................................... 0 13

N I TS- Frires continue linn at former 
quotations.
Almonds. Tarragona, pei lb............................... 0 13* 0 14

Formleetta 
" shelled Valencia» .

Walnuts, Grenoble. ” .
"sheDea.........

13* t
6 12$ 0 13 
0 27 on 
0 14* 0 15 
0 10* 0 11
ott 021

1

«t
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Filberts, per lb............................................................................... 0 10
Pecans, per lb....................................................................... 0 14 0 17
New Brazils, per lb................................. ..........................  0 14$ 0 15

(The following quotations on peanuts are for sack lots, 
green. For roasted add 8c.)
Selected Spanish............................................................................ 0 08$
A I s, banners and suns ........................................................... 0 08
Japanese Jumbo's........................................................................ 0 08$
Virginia "   0 10

Sl'ICES—Quotations aie unchanged.
Spices— Per ID
Peppers, bib................................................................................... 0 2)

white.................................................................................. 0 30
fiinger....................................................................................... 0 18 0 35
Cassia..............................................   0 25
Nutmeg.................................................................................. 0 45 0 75
Cloves, whole.............................................................................. 0 3)
Cream of tartar...................................................................  0 22 0 28
Allspice.............................................................................................. 0 16
Mace ................................................................................................... 0 85

•RICE AND TAPIOCA- The market 
is linn with unchanged prices.
Rice, stand. B...................
Rangoon.........................  .

Java......................................
Sago......................................
Carolina rice .............
Tapioca, medium pearl 

“ double goat ...

0
0

03$
03$

0
0 $

0 On 0 On*
0 06 0 07$
0 06 0 0/

0 06$
0 07$ 0 10

0 061 
0 07-1

DRIED FISH—The market is quiet 
with unchanged quotations.

Boneless fish, per lb....................................................................... 0 05
Cod fish, 1-lb. Lricks..................................................................... 0 07
Quail-on-toast, per lb.......................................................  0 65j 0 60
Flitched cod fish, cases of 100 lbe......................................... 6 50

DEANS Thei 
are unchanged.
Bvans,handpicked, per bush

is fair demand. Prices

86 1 90
primé, No. 1.............................................................. 1 70 1 75
Lima, per lb.............................................................. 0 06$ 0 07

HIDES AND WOOD—Hide priées are 
unchanged and supply is in excess of 
i lie demand. Country buyers are said 
to he paying too much for wool.

Hides, inspected, steers, No. 1... 
“ " “ No. 2. ..

* “ cows, No. 1...
“ “ “ No 2. ..

Country hides, Hat, per lb., cured
Calf skins, No. 1, city.........................

“ " No. 1, country...................
Sheepskin.- ..............................................
Lamb skins.................................................
Horse hides, No 1 ................................
Rendered tallow, per lb......................
Pulled wools, super, per lb................

Wool, ujwashcd fleece.......................
wasted rteec.- ............................

.... 0 12 

.... 011 

.... 011$ 

.... n 10$ 

.... oil 

.... 0 14 

.... 0 13 
1 50 1 85 
.... 0 40 

3 15 3 60 
0 04j 0 05$
___ C 25
.... 0 27 
0 17 0 1 
.... 0 26

N. B. MARKETS.
St. .John, N.B., .June 11, 1906.

The Spring has been wet u ml rather 
cold, but we are now having finer 
weather and there is generally a good 
feeling among the trade. There is noth­
ing of startling interest, but the ship­
ment of quite a quantity of eggs to 
Montreal was at least unusual. Two 
cargoes of Porto Rico molasses arrived 
during the past week. This with the 
exception of one cargo, is the first Porto 
Rico to be received this year. With the 
first of .June the Saturday half-holiday 
lias gone into effect in several lines of 
business, such as the hardware trade, 
etc. They do not, as do the wholesale 
grocers and a few others, observe the 
half-holiday all the year. A few only 
have il for .July and August. The retail 
grocers found, after one season two 
years ago, 1 hat it did not work lo ad­
vantage, at least so they thought. The 
green fruit business, particularly in 
st rawbei ries, interferes.

OIL—Just at present business in 
burning oil is slack except the hooking 
for future shipment. As prices are ex­
pected to advance dealers ate booking

orders quite freely for Fall. In paint 
oils, sales, particularly in linseeds, have 
not been as large as "usual. Because of 
the very low prices last season large 
stocks were bought, and quite a quantity 
carried over. Prices at present are un­
changed. There is a good steady sale for 
lubricating oils. Rome little new cod oil 
has been received, but it is too early to 
tell how prices will rule.

SALT—I.iverpool coarse salt is being 
freely received. There is considerable 
afloat shortly due. This is the active 
season. That arriving goes quickly into 
consumption, (fuite full prices rule. Fine 
sail now sells freelv and a certain quan­
tity of Liverpool factory filled is being 
imported. Particularly in the small bags 
and boxes, Canadian has the demand. 
Also in barrels.

CANNED GOODS—As reported last 
week. the wholesale trade are all prac­
tically selling under fixed prices. This 
shows rather higher figures for corn and 
liras. These were being sold very close. 
Tomatoes are firm at full figures. Sal­
mon are more firmly held. It is thought 
for new goods higher prices than last 
vear will be quoted. Meats are in fair 
demand. Prices are low. New' pineapple 
is offered. In domestic fish new finnan 
baddies are being received. They rome 
on a bare market.

GREEN FRUIT—Oranges are higher. 
A few Valencias are still seen. For best 
fruit California navels are sold. Lemons 
show unite an advance. Bananas have 
large demand. Competition has brought 
in a lot of small fruit. Dealers find im­
porting strawberries unsatisfactory ; 
quantity received is still light.

DRIED FRUIT—In prunes, new Cali­
fornia goods. Fall business has been 
largely bonked Spot stocks are very 
lierht. In raisins spot prices are un­
changed. New goods will cost lower 
than last season. It looks as if selling 
prices would be about ,gs at present. 
New prices on Malaga hivers are rather 
higher than last vear. l.nose are not, 
vet quoted. Dates are 1 : ’ Figs 
rather above last season’s mien Peels 
are high Bermuda onions continue to 
arrive. Quantity is small and quality 
fair. Egyptians are unehanced.

SUGARS—Prices are still low’ No 
change vet this week. Fair sales are 
reported.

MOLASSES—Two cargoes of Porto 
Rien were received this week The final­
ity is fine. Prices are firmlv held Bar- 
bafloes is also held firm at the ad­
vance. Rales have been good.

FISH—The gaspereaux catch has not 
been large. Quite fuH prices have ruled. 
Shad were a small catch, and the sea­
son is over. Salmon are kist beginning 
to come in freely. Prices are rather 
lower. Our fish are much belter than 
the western and should sell more freelv 
in Ontario and Quebec. Boston is our 
best market. In drv fish the mice is un­
changed, but hardly as firm. Pickled 
herring are high and the sale small. 
Smoked herring are rather dull.

FLOUR, FEED AND MEAL — The 
price of flour is unchanged. The fact 
that Ontario millers are putting more 
Manitobas in their flours is not appre­
ciated bv many. Feed is but a fair sale. 
Oats are firm. Oatmeal is dull. Beans 
are firmer. Yellow Eyes have been very 
low. Parsley sells slowly at rather 
lower prices. Cornmeal is unchanged. 
Sale of seeds is about over. A fair sea­
son is reported.

N. S. MARKETS
Halifax, N.S., June 12.

The grocery markets are in a satisfac­
tory condition and business, generally 
speaking, has been good during the week. 
There has been no change in prices 
worthy of special note. Dried fruit is 
becoming very firm as the stocks arc 
being reduced. There is a slight ad­
vance in the cost of raisins. Evaporat­
ed apples also show an upward ten­
dency. They are quoted at 13J to 14 
cents with very few offering.

FISH.—There is an abundant supply 
of fresh fish on the market. Halibut, 
salmon, cod and mackerel are very 
plentiful. Some good catches of mack­
erel have been made along the coast 
during the week. At Prospect, some 
17,000 were taken in the nets in two 
days. The fish are retailing here at two 
for 25 cents. Large shipments are be­
ing made to the American markets, the 
fish being iced and packed in barrels. 
Salmon are very plentiful in Lunenburg 
County, where they are selling at 10 
cents per pound. The close season for 
lobsters in some districts is now on, 
and in consequence the receipts are fall­
ing off.

BUTTER.—There is very little im­
provement in the receipts of butter, and 
I lie price still keeps up. The farmers are 
not sending very much to market. Ex- 
I lemely wet weather throughout the 
whole province is having a very bad 
effect on the markets. Prices are firm 
at last week’s quotations.

EGOS —The receipts of eggs continue 
fair. They are not coming in as plenti­
ful as the jobbers desire. Prices are 
firm at 16 and 164 cents, with a good 
demand.

CHEESE.—The market in cheese is 
quiet and steady, quotations here being 
12* to 13 cents.

FRUIT —All seasonable fruit is in 
fairly good supply. Oranges have ad­
vanced. Valencias are quoted at $6 for 
ordinary, 420s, and $6.50 for large re­
packed. This is an increase of about 50 
cents. California navels have also taken 
a jump, being quoted at $5 and $5.50. 
Jamaicas are steady at $6. California 
cherries have dropped 10 cents, being 
quoted at $2.90. Tomatoes are $4 per 
crate. Cabbage have dropped to $3 
per crate. Very few strawberries are 
being imported here from Boston now, 
the quality of the last shipment being 
very poor. Bananas are fairly good. 
They are quoted at $2.50 for large 
hunches, and $2 for small.

The grocery, provision ami produce 
business which has been carried on for 
several years by Messrs. J. It. Larkin 
A Son, on George street, Sydney, has 
been purchased by Messrs. McLean & 
Holman. The latter comes from Prince 
Edward Island, hut for I lie past five 
years he has been a resident of Cape 
Breton, first in the employ of the Lar­
kin firm, and later engaged in the pro­
duce business between Sydney, Glace 
Bay and the island. Mr. McLean is a 
very capable, energetic young man with 
a wide experience in business. The new 
firm intend carrying a complete line of 
groceries, provisions and produce, and 
will make a specialty of all Prince Ed­
ward Island products in a wholesale as 
well as a retail way.
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BISCUITS AND CONFECTIONERY

ONTARIO GUILD’S ANNUAL.
To Deal With Manufacturers Selling 

Direct—Sugar Cutting—T. B.
Bscott, President.

The Ontario Wholesale Grocers’ Guild 
held its annual meeting on Tuesday and 
Wednesday of this week in the Board 
of Trade council chamber, Toronto. The 
attendance was the largest yet recorded 
and very imi>ortant matters were dis­
cussed. Cutting on sugar and tobacco 
was one of the livest issues, but it was 
said that the price cutting stories were 
exaggerated, and on a showdown nearly 
every one present said he was not the 
man. It is understood, however, that a 
stricter agreement will be attempted with 
regard to price cutting.

Travelers’ holidays were taken up, 
and it was decided that all houses should 
let their west of Toronto travelers have 
their vacations simultaneously from the 
4th to the 18th of August, and that no 
drumming of any kind, not even over 
the ’phone would be done during that 
time.

The matter which engaged the most 
earnest attention of the wholesalers, 
however, was the practiceuaf manufac­
turers selling direct to retailers. Mem­
bers seen after the meeting vehemently 
dclared that they had never.tried to pro­
hibit the selling of goods to those out­
side the guild. They said they do trv 
to stop selling to retailers, but that any 
wholesaler, whether he he a “guilder” 
or not, could get all the goods he want­
ed.

The following officers were elected: 
T. B. Escott, linden, president; W. J. 
Craig, Kingston, 1st vice-president: 
James Gilmore, Brockville, 2nd vice- 
president. The secretary is not yet 
elected.

Committees to deal with questions that 
come up will be ap|x>inted by the presU 
dent from the district nearest the place 
where the grievance arises.

According to the guild custom, press 
representatives were not admitted.

WESTERN WANTS.
Board of Trade Resolutions for Edmon­

ton Convention.
Resolutions to be submitted to the 

«invention of Western Boards of Trade 
at Edmonton, Wednesday and Thurs­
day of this week, which will be fully re- 
liorted in next week’s Canadian Grocer, 
were required to lie sent in beforehand 
and were then issued in phamphlet form 
to enable careful consideration being 
given them. The resolution that the As­
sociated Boards of Trade of Western

Canada continue as; at present constitut­
ed for the year 1907, came from Regina, 
which city also asks that deputies of the 
receiver-general be appointed for the 
two new provinces, that the postal ser­
vice be made commensurate with the 
growth of the country, and that the pas­
senger rate on railways be lowered and 
excursion rates to the east he given in 
the Summer.

Wetaskiwin wants; a C.P.R. land office 
opened up north of Red Deer and strict­
er inspection of settlers’ effects coming 
in from the States in regard to dutiable 
articles. Edmonton urges the necessity 
of uniform commercial laws in the two 
new provinces, the removal of the cat­
tle embargo, better roads, the adoption 
of the metric system, the restriction of 
bonusing, municipal ownership and bet­
ter postal service.

Calgary asks for better commercial 
legislation and the establishment of an 
intelligence bureau in connection with 
the Department of Agriculture.

LATEST JAPAN TEA CABLE.

Montreal. June 14, 1906.
A cable advice received by a Montreal Japan tea 

house te-day says : “ Crop ia estimated much below 
normal season. Suitable offerings scarce. Market 
advancing.

Lethbridge also wrants better commer­
cial laws that will limit the garnishee to 
$25 in any one month, and provide for 
the arrest of absconding debtors; that 
claims for lost or damaged goods must 
be settled within 60 days bv railway 
companies and that all shipping bills 
should be signed in triplicate.

Moose.jaw suggests the better payment 
of school teachers, and the support of 
hospitals from public funds.

Rtratbcona asks that imported goods 
be marked in Canadian standards, that 
a fruit inspector he appointed, that 
1 tonusing be restricted and municipal 
ownership encouraged.

Wapella wants the municipal year to 
commence not later than February.

Raymond wants the encouragement of 
Albertan sugar.

North Rattleford proposes that the 
laws relating to exemption from seizure 
lie amended so that no provisions of 
the law shall defeat a personal promise 
to pay.

Charles King, grocer, of 325 Gerrard 
street, Toronto, met with a street car 
accident on Wednesday by which he may 
lose his left foot.
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BOUGHT VICTORIA PARK.
Mr. H. P. Eckardt, wholesale grocer, 

Toronto, purchased at auction on Satur­
day last Victoria Park on the lake frottK 
at the east end of the city, for the sum 
of $33,850. Mr. Eckardt's residence is 
in the vicinity of the park and it is un­
derstood that in purchasing the pro­
perty he was actuated partly by a desire 
to prevent the place falling into unde­
niable hands. The (tank is considered 
good property at the price.

'

VEGETABLES AND FRUITS.
Prospects Seem Pretty Good—Some Au­

thoritative Reports.
Among replies received this week to 

inquiries by The Canadian Grocer of 
well-informed persons regarding the 
vegetable and fruit prospects in On­
tario, the following are interesting :

Niagara District—The tomato acreage 
will be slightly greater than in previous 
years, but I am inclined to think that 
the plants are not up to the mark, so 
that possibly there will not be any 
more bushels of tomatoes than in 
previous years. Strawberries promise 
a heavy crop ; raspberries and 
blackberries also look well, and I 
see no reason why we should 
not have a good crop of these. 
Reaches look like a moderate crop, 
pears a heavy crop, plums a somewhat 
light crop, sour cherries a heavy crop, 
sweets moderate. Strawberries are 
said to be only fair in some places on 
the north side of Lake Ontario.

Essex County—The outlook for the 
tomato crop is fair so far, but a great 
many of the plants that were set out 
on low ground were drowned from the 
heavy rain. If the growers can get the 
water off the ground in time we may 
have a crop equal to last season. I 
would think the price regarding the 
new pack will be higher than last year. 
We are having nearly a Famine for get­
ting tomato plants on account of the 
heavy frost so late in the season kill 
ing so many plants. I think every can 
ning factory in this section is short of 
tomato plants.

Prince Edward County—Regarding the 
crop of vegetables for the coming sea­
son, I would say it is altogether too 
early to prophesy. Tomato plants have 
only nicely been gotten out, corn has 
just been planted, and beans the same. 
Ro it is too early to make any esti­
mate of the coming crop. Fruits—We 
may say we do not think there will be 
a heavy crop.

An authority on the general situa­
tion replied : The present outlook for 
tomatoes and all other lines of fniits 
and vegetables is good. The season, of 
eqVrse, is scarcely advanced sufficiently 
to give any positive information, but
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up to the present everything looks 
flourishing.

Quebec—The outlook for tomatoes and 
other vegetables is about as usual. If 
the season is favorable they will be 
abundant. The price on the new pack 
will, I think, be higher than last year. 
The price here will be based on that in 
Ontario.

PROFITS $400,000 A YEAR.
A change lias recently been made in 

the personnel of Park A Tilford, the big 
New York grocers, and $3,000,000 ti per 
cent, debenture sinking fund gold bonds 
have been issued. A million dollars’ 
worth was taken by interests identified 
with the corporation and the other two 
millions were taken by a New York 
brokerage firm, who are now offering a 
balance of $100,000 at 107. At that 
price the will net the purchaser if held 
until maturity 5t, per cent.

The average net income of Park <k 
Tilford for the past twelve years has 
been in excess of $400,000 annually and 
the firm has always enjoyed a very high 
standing as dealers in groceries, cigars, 
etc. At the present time it operates five 
stores in various parts of the city and 
has over 40.000 open accounts on its 
books.

REVOLUTION IN SUGAR.
Cuba, not Hamburg, will Fix Price for 

United States.
Under the caption “Revolution in the 

Sugar Trade,” Willett & Gray’s Sugar 
Trade Journal, New York, says :

“A somewhat remarkable change has 
been going fin recently in the attitude 
of the United States towards the Euro­
pean beet sugar world which involves 
the stability of the Dingley sugar tariff 
and also the regulation of the world’s 
price of sugar.

“For a generation and more it has 
been considered without question that 
the price of beet sugar in Hamburg 
made and controlled I he price of sugar 
in the United States.

“It has also been taken for granted 
that the duty of 1.680c. per lb. as­
sessed by the Dingley law represented 
the protection afforded the home sugar 
industries.

“Both these assumptions have recent­
ly been disproved and the new condi­
tions established that Cuba controls the 
price of sugar in the United States fin­
al 1 other count lies, and that the 1.685c. 
duty protection is reduced to a varying 
amount from 1.665c. down to 1.348c. as 
decided by the Cuban price.

“Cuba to-day sells her sugar in New 
York at 3.45c. per lb., or 22c. below 
the Hamburg price and all sugars com­
ing in oVer the tariff wall must con­
form to the Cuba price. This révolu 
tion has been brought about by the con­

cession of 20 per cent, of the full tariff 
rates made to Cuba by the reciprocity 
with that island. This reciprocity 
stimulated the production to an extent 
which excluded nearly all the full duty 
paying countries, Java being about the 
only important sugar producing coun­
try to continue to compete to any ex­
tent for a part of the United States 
market. A year or two hence, with 
further natural increase in the crop of 
Cuba, the conditions of the revolution 
going on in the sugar world will be even 
more manifest and may very likely lead 
to an agitation for the annexation of 
Cuba to the United States. As it is 
now Cuba makes the price of raw sugar 
in the United States. During the first 
four months of the campaign she fixes 
price at the bare cost of production, 
giving away the full 20 per cent, allow­
ance iff reciprocity, a little later she 
raises her price and secures a part of 
the allowance, and as the season pro­
gresses she finally raises prices to near­
ly or quite the full allowance. This 
process is going on now. Cuba has 
passed beyond the necessity of taking 
the extreme low limit of prices and has 
commenced to demand a portion of reci­
procity allowance. This means that for 
this campaign Cuba will control prices 
in the United States on an advancing 
scale. It may be a slow rise, but the 
rise is just as sure to come.

“The present difference of .22 below 
the parity of beet sugars is sufficient to 
warrant this statement and expect its 
fulfillment, hence there is every reason 
to consider, as far as the TT. S. is con­
cerned, a firm, steady market with ad­
vancing tendencies for the remainder of 
the campaign in raw sugars.

“The situation in refined sugars is 
equally significant and important. Just 
now contracts exceeding a million bar­
rels of refined have been placed with 
grocers by the several refineries.”

The article goes on to say that these 
buyers have the best possible assurance 
that the market will not go against 
them because the market is at rock 
bottom and that every future rise will 
be maintained.

manufactured by this firm arc said to 
be unexcelled.

White & €o., Limited, Toronto, are 
into the Texas tomato business largely. 
Their firsit car arrived last Thursday 
and, by the way, was the first to come 
to Canada. They received three more 
ears this week.

H. P. Eekardt & Co. are selling 
Beard's canned chicken, which is ex- 

. «optionally nice.
Buyers of dates should get prices from 

H. P. Eekardt & Co.

HINTS TO BUYERS.
The Montreal office of “Saluda” re- 

ports an exceedingly active demand for 
blacks and greens, the latter getting as 
firm-a hold upon Japan tea districts as 
“Saiada” blacks have done elsewhere. 
This is the result of selling the best pos­
sible value at the minimum of coat:

.1. M. Douglas & Co., Montreal,- state 
that they are having good results, in 
the way of sales, with the products of 
Sir Robert Burnett & Co., London, 
England, whose agents they were ap­
pointed at the beginning of the year. 
The vinegars, both cask and bottle, 
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BUSINESS CHANGES.
John Davis, crockery merchant, Ham­

ilton, Ont., is dead.
Union Bank of Canada has opened a 

branch at Cupar, Sask.
S. M. Short, grocer, Toronto, Ont., 

has sold out to S. Good.
“Espérante,” grocer, Montreal, Que., 

Joseph Daoust registered.
Carl Grossman, grocer, Chilliwack, 

B.C., has been burned out.
The Metropolitan Bank has opened a 

branch at Port Elgin, Ont.
Howard & Taylor’s grist mill, Cran- 

dcll, Man., has been burned.
The Bank of Hamilton has opened a 

branch at Neustadt, Ontario.
Donald Sutherland, grocer, Hamilton, 

Ont., has sold out his stock.
The Bank of Hamilton has opened a 

branch at Princeton, Ontario.
Campbell Bros., grocers, of Caron, 

Sask., are giving up business.
John J. Bain, grocer, Toronto, Ont., 

has sold out to Miss K. Walton.
Brown & Warren, general merchants, 

of Crandell, -Man., are selling out.
F. Gillanders, general merchant, Chil­

liwack, B.C., has been burned out.
It. McGuire, general merchant, St. 

Anne des Chenes, Man., has assigned.
The Sovereign Bank of Canada has 

opened a branch at Owen Sound, Ont.
'file Home Bank of Canada is opening 

a branch at Lawrence Station, Ontario.
H. Levesque, grocer, Rockland, Ont., 

has sold his stock at 50c. on the dollar.
Bell Bros., general merchants, Kaza- 

hazua, Que., have effected a compromise.
A. C. Hummer, confectionery and to­

bacco, Chilliwack, B.C., has been burned 
out.

Dingman & Vipund, general merchants, 
Eastman, Que., have dissolved partner­
ship.

Wm. Thos. Box, grocer, Montreal 
(Westmount), Que., Wm. Thos. Box reg­
istered.

Calixte Beaudry, general merchant, 
Wickham West, Que., sold to C. Fon­
taine & Co.

The Bank of British North America 
has opened a branch at North Battle- 
ford, Sask.

S. M. Gero, general merchant, llum- 
berstone, Ont., has assigned to James 
Edwin Neff.

George Julien, general merchant, 
Khawinigan Falls, Que., is offering to 
compromise.

Leonard McTaggart, general mer­
chant, Exeter, Ont., has sold out to 
Smith Bros.

Ij
I
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TO THE TOP OF THE LADDER.
Reorganization of Balfour & Co., 

Hamilton—Fred T. Smye Becomes 
Senior Member.

Thirteen years ago the late St. Clair 
Balfour, in a short character sketch of 
his leading traveler, in the Fall number 
of The Canadian Grocer, used the words: 
“The future is full of promise for Fred 
T. Smye.”

That prophecy is being fulfilled at the 
present time, for within a few days Mr. 
Smye will become the senior partner of 
Balfour, Smye 6c Co., which succeeds the 
old firm of Balfour Ac Co., for the last 
few years a branch of the Canada Gro­
cers, Limited. The new members of the 
firm along with Mr. Smye are St. Clair 
Balfour, son of the late head of the firm, 
St. Clair Balfour, and Chas. 11. Mc- 
llroy, for years a traveler with Balfour 
& Co.

The firm has a long and honorable his­
tory running away hack into the last 
centurv, and is one of the oldest whole­
sale grocery houses in Canada. The 
original name of the film was W. I*. Mc­
Laren & Co. It later became Brown, 
Gillespie & Co., of which Adam Brown, 
postmaster, Hamilton, was the senior 
member ; then successively Brown, 
Routh & Co., Brown, Balfour A: Co., 
Balfour Ac Co., and now Balfour, Smye 
Ac Co.

The firm were among the pioneers in 
Ihe Northwest trade. Mr. Balfour, fai li­
er of the present member of the firm, 
was one of the first traveling salesmen 
to go to the Northwest in the early 
days of Fort Garry. At that time you 
went in by way of Chicago and goods 
were taken from the border to the in­
terior by pack train.

In the export trade the firm has also 
an old connection, having early develop­
ed a connection with Germany and Hol­
land for dried and evaporated apples, 
which they exported and still export in 
large quantities.

The only surviving member of tjie firm 
in the old days is Mr. Adam Brown.

The senior member of the reorganized 
firm, Mr. Smye, is typical of the suc­
cessful traveler. He began early at lin­
age of about 17 with the firm of Alexan­
der Harvey At Co., afterward Stuart 
Harvey At- Co. He was about the 
youngest traveler on the road, hut with 
his natural aptitude for business, cour­
teous and affable demeanor, he got busi­
ness and friends at one and the same 
time. When Balfour A: Co. bought out 
the stock of Stuart Harvey & Co., Mr. 
Smye in spite of tempting offers stayed 
with the ship on the bridge of which he 
now stands in command.

Mr. Smye early became associated 
with the Travelers’ Association of Can­

ada, and has held the highest executive 
office in Hamilton by acclamation. He 
is president of the Hamilton Grocers' 
Guild, has pulled a good oar in his day 
and is a leading spirit in the social life 
of the traveling fraternity of the Am­
bitious City.

Mr. St. Clair Balfour is a son of tla­
bile head of the firm and is regarded as 
one of Hamilton’s rising young men. He 
has been on the road for the firm for 
about four years, covering the North­
west and British Columbia, where tu­
bas built up a large and increasing 
trade.

Mr. Chas. 11. Mcllroy, the other part­
ner, entered the firm with Mr. Smye and 
the two have worked up together from 
the days of Alex. Harvey A: Co. Mr. 
Mcllroy is a prominent Mason and as a 
traveler covers the Niagara peninsula. 
A lining the boys and on his route he is 
highly regarded.

The new firm is a strong combination, 
all young men and hustlers. They should 
be heard from.

ïttâVl-x

CALGARY JOTTINGS.
New Flour Mills—Turner & Co. to Sell 

—Clerks Getting Half Holiday-
The Western Milling Co. have recent­

ly completed the erection of a tine Hour 
mill, and they are reaching out rapidly 
for trade. The Dominion Brokerage 
Co. are their selling agents.

The Brack man-ker Milling Co. are 
building a large cereal mill in Calgary 
which, when completed, will be one of 
the best equipped mills in Canada.

The Standard Soap Co. of Calgary 
are doubling the capacity of their plant, 
and will devote increased attention to 
a line of toilet soaps.

Owing to the dissolution of the Can­
ada Grocers, Limited, Jas. Turner A 
Co. will probably sell their branch busi­
ness in Calgary. Business men in Cal 
gary believe that the stock will be 
taken over by L. T. Mewburn, who for­
mally years ha* managed the business 
for the Hamilton firm.

Calgary clerks are agitating for a half 
holiday every week during the Summer 
months, and it is likely that an ar­
rangement will be made to close all the 
retail stores in Calgary on the after­
noon of t he same day. The manufac­
turers find that it will be ini|H>ssible to 
join ill the movement, but the wholesale 
and retail establishments will undoubt 
edly close. At the present time there 
is a disagreement as to the day of 
closing, the. wholesale establishments 
preferring Saturday afternoons and 
the retailers pointing out that Satur­
day is an impracticable day for them. 
It is probable that separate days will 
have to be chosen.

Fred T. Smye.
Senior Partner of Balfour. Sm>c & Co.

Balfour, Smye & Co. will retain con­
trol of Tartan Brand teas, canned fruits 
and vegetables, groceries, etc., in which 
they have a line connection all over 
Canada, and also considerable export 
business to the Old Land and the West 
Indies. The firm take particular pride in 
their Tartan Brand fruits ami vegetables 
put up in their own factory in the line 
district of Grimsby, also in their Tar­
tan Brand tea under the Rob Roy, Mc­
Leod, Gordon and Royal Stuart tartans. 

y Mr. Smye undertakes that a high 
standard will be maintained in all goods 
packed under Tartan Brand.

The management, although under the 
new style, will he practically the same 
as since Mr. Balfour’s death. Mr. St. 
Clair Balfour and Mr. Mcllroy will con­
tinue to make their usual trips.
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BUSINESS NOTES.
,1. A. Campbell, tale of Toronto, but 

formerly of Orangeville, has opened a 
grocery and Hour and feed store in 
the latter place.

Louis Volk, representing the Fred 
Miller Brewing Co., Milwaukee, Wis., 
was in Montreal last week and appoint­
ed Laporte, Martin A: Vie. agents for 
the firm in the Province of Quebec. Mr. 
Volk was able to get around to see the 
trade a little, and with his hearty man­
ner made many friends.

Those at the head of the Trent Valley 
Sugar Co. state that prospects are good 
for the establishment of a sugar factory 
in Peterborough. It is understood that 
about $10,0110 has been subscribed, and 
a proposition is being considered to buy 
a Michigan plant.

K. Berube, who for some time has 
been successful as a clerk m the Oxford 
Restaurant, has decided to go into the 
grocery business on Ids own account 
and opened this week a nicely fitted 
store at the corner of Duluth avenue and 
St. Andre street, Montreal. Mr. Berube 
has the good wishes of many friends.
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FREIGHTS AND CHARTERS
News of Shipping Interests at Montreal—Schedule of Current Ocean Rates.

As the shipping advances, excellent 
trade is being transacted. To date, the 
arrivals and clearings are ahead of those 
of last year. Cargoes /caving port dur­
ing the past week were pretty well along 
usual lines Shipments of flour 
have continued good, while butter and 
cheese is being- sent out in increasing 
quantities. Other lines of Canadian pro­
ducts are being shipped in moderately 
large quantities, but the three lines 
named still hold a great part of the ex­
port trade.

An arrival from Hamburg on June 8 
was the Nordvahlen with a general car­
go. This was the first arrival from Ger­
many since the season opened.

The Turcoman, of the Dominion line, 
arrived from Bristol the same day, also 
carrying a general cargo.

Reports presented to the Harbor Com­

missioners of Montreal recently showed 
that there had been a substantial in­
crease in the revenues of the port over 
the previous season from the opening of 
navigation up to June 1. This year the 
revenue amounted to $33,369 against 
$27,202 for the same period last year.

Frçrn the present trend of events it 
is thought that the sailing day of Cana­
dian mails from British and Canadian 
ports will be Friday. A reply has been 
received by the butter and cheese mer­
chants of Montreal, who some time ago 
wrote the Post Office Department urging 
the necessity of having a mail 
leave Montreal not earlier than Satur­
day morning telling them that at pres­
ent the deputy postmaster-general is in 
England interviewing the Imperial am- 
thorities. He has been informed of the 
views) held by the Canadian Government

and instructed to do all possible towards 
concluding satisfactory arrangements.

Shipping merchants aie more than ever 
anxious for the Government to take up 
the matter of dredging the Crane Is­
land flats. Constant instances of the 
trouble they give in causing serious de­
lay to outgoing boats keep the matter 
hot. The most recent example was that 
of the Ottawa, of the Dominion line, 
which was compelled to anchor for six 
hours owing to low water there.

Considerable interest, is tzeing dis­
played in shipping circles over the 
launching of the new C.P.R. steamship 
Empress of Britain. Her trial trips have 
been eminently satisfactory. The boat 
will be a splendid addition to the fleet 
using the St. Lawrence route.

The Puritan left for London and Hull 
with a general cargo, June 8.

Canada Cape, of the Donaldson line, 
left for South Africa June 6 with a 
general cargo including a large shipment 
of flour.

BERTH QUOTATIONS-Montreal.

Description.

Lard, Beef, Pork, Tallow, Grease and Oleo in 
tierces, barrels or half-barrels ; Bacon and 
Hams, Boxed Meats, Cases of Meat, and Lard 
in boxes and cases ; Canned Meats ; Pail lard 
and small packages weighing 35 pounds or
under subject to additional rates, 2,240 lbs.......

Canned Goods (gallon apples, fruit, soups, veget­
ables, etc. ),40cb. ft...........................................

Oil lubricating and other ; also Wax ; in barrels,
2 240 lbs..............................................................

Oil Cake, Cottonseed Cake, Flour, Oatmeal ; 
Cornmeal, Split-peas, Starch, and Grape Sugar,
in bags, 2,240 lbs ........................................ •-

Rolled Oats, Dog Flour, Flour Middlings, in
bags, 2,240 lbs...................................................

Rolled Oats and other Cereals, papered, in cases,
40 cb. ft............................................................

Glucose and Syrup, in barrels, 2,240 lbs.............
Cheese in boxes; also Condensed Milk,2,240 lbs. 
Butter, in cases and kegs ; Cheese, in crocks,

boxed,2,240 lbs.................................................
Seeds, Timothy and Clover, in bags. 2,240 lbs---

“ Beans and Peas, in bags, 2,240 lbs............
Apples, Flour and Meal, in barrels, barrel.........

" and other G een Fruit in boxes, 40 cb. ft.
“ Evaporated, n barrels or boxes, "
“ Prunes and other dried fruit in boxes,
2,240 lbs..............................................................

Eggs, in cases or barrels, 40 cb. ft.........................

12/4%
tl0/ti

10/6

* 6/

9/3

7/6
8/9

20/

25/
12/6
8/9
2/6

12/6
7/6

15/
12/6

o
J

17/7%

13/1%

15/9

•8/

11/

10/6
11/3
25/

30/
17/6
10/6
2/6

15/9
10/6

20/
15/9

e
<

17/6

15/
17/6

*10/

12/3

11/9
12/6
25/

18/9
11/9
a/

16/
11/3

20/
17/6

18/6 

f 18/6 

18/6

10/

13/9

8/9
11/3
25/

30/
17/6
12/6
2/9

15/
8/9

20/
16/

ïoso

15/9

13/1%

15/9

7/6

11/

10/6
12/6
26/3

31/6
17/6
10/
3/

15/9
10/6

21/
15/9

12/4%
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10/6

7/6

9/3

7/6
8/9

20/

25/
12/6
8/9
2/6

12/6
7/6

15/
12/6

15/

10/6 ' 

13/

16/6
22/6

13/
13/

15/

a3Q

16/

11/6

14/

17/6
22/6

14/
H/
16/

15/9

13/1%

15/9

10/

12/6

10/6
16/9
25/

30/
20/
10/
3/

15/9
10/6

21/
16/9

a
<

17/6

16/
17/6

12/6

15/9

11/3
17/6
25/

30/

3/6
17/6
11/3

21/
17/6

9/6

26/

16/3

16/3

16/3

12/6

12/6

11/3
15/
27/6

32/6
20/
12/6
3/

16/
10/

20/
15/

These rates are for general information only, and are subject to change at any time without notice ; it is therefore important that all contracts 
must be reported by wire and conârmation obtained before closing with shippers, and unless specifically stated to be prompt shipment, or shipped 
within ten days after date of contract from the west.

The above rates are exchanged on basis of <4.80 to £1 Stg., excepting that when freight is prepaid, the ocean proportion of the through rate must 
be collected on basis of #4.86 to the pound-sterling.

If freight is offered other than specified above, on which steamship connections are accustomed to quote a weight or measurement rate at their 
option, prompt replies will be facilitated by giving, when applying for rate, the relative weight and measurement of the merchandise.

It is understood that when reporting Sack Flour engagements, a carload is considered 28,000 lbs.
It is also important that shipper’s name be given for every engagement made.
• Rates quoted in cents are per 100 lbs. t Per 2,240 lbs,
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CONDENSED OR “WANT” 
ADVERTISEHENTS

Advertisements under this heading, 2c. a word first 
insertion ; lc. a word each subsequent insertion.

Contractions count as one word, but five figures (as 
$1,000) are allowed as one word.

Cash remittances to cover cost must accompany all 
advertisements. In no case can this rule be overlooked 
Advertisements received without remittance cannot be 
acknowledged.

Where replies come to our care to be forwarded five 
cents must be added to cost to cover postages, etc.

POSITION WANTED.

A YOUNG MAN, with four years' experience 
with a first-class wholesale grocery house, 

would like to have position on the road ; an A1 
grocery specialty preferred ; territory, Maritime 
Provinces. Address, Box 46, CANADIAN Grover, 
Montreal. [35]

FOR SALE

Grocery and Liquor Business for Sale

GOLDEN LION GROCERY. Kingston, On­
tario, the property of the late W. R. McRae. 

Established 1854. One of the finest businesses in 
Eastern Ontario. Apply to Cunningham à Lyon, 
Vendor's Solicitors, Kingston.

THREE small stocks yvil) be sold separately or 
together. Wall paper, $1,300 ; clothing, $800; 

boots and shoes $1,500; at a rate on dollar or at 
lumpsum. For particulars address J., Canadian 
Grocer. 24

REPRESENTATIVES WANTED

AGENCY — Well connected representatives in 
** Eastern, Western and Central Canada are re­
quired by large firm of malt vinegar brewers, in 
England, with special facilities for meeting the re­
quirements of the Canadian trade. Write fully, 
stating territory covered, and giving references. 
Box ioi, The Canadian Grocer, 88 Fleet St. 
E.C., London, England. (f tf.)

AflENCY WANTED

LONDON agent, with great experience of the 
provision trade and thorough knowledge of 

the produce markets of the United Kingdom, is 
open to accept agency. Address, Fenwick, 3 
Duke street, Tooley street, London, Eng.

TO THE TEA TRADE

A 2,000 LBS. TEA BLENDER — In first-class 
working order ; a 24-inch roller, milling ma­

chine, adjustable for hand or power use ; also four 
“ Ideal’’ packing machines, almost new. All the 
above to be sold at a bargain. Write for prices 
and particulars. Box 115, Canadian Grocer, 
Toronto.

Expert* Bookkeeping
Investigation and auditing of all 
classes of accounts undertaken. 
Trading, profit and loss accounts 
and balance sheets prepared. Sets 
of books opened and office systems 
devised in an up-to-date manner. 
Collection of overdue accounts a 
specialty.

PERCY P. DAVENPORT
Chartorott Accountant

371 Elgin Avenu», Winnipeg

the CANADIAN GROCER

NO INTENT TO DEFRAUD.
Arthur Smith, of Bsockville, Ont., 

charged before Magistrate Comfort, of 
Woodstock, with obtaining money under 
false pretences, was acquitted on Fri­
day last and that without any evidenci 
being taken for the defence 

The reference to the matter last week 
was based on misinformation. It luid 
nothing to do with the First National 
Co-operative Society. Mr. Smith was 
selling seed potatoes inq>orted from 
England. A carload sent via New York 
went astray and some orders were neces­
sarily delayed. One purchaser laid in 
formation without seeking an explaua 
tion.

The Co-o]>eiative Society was under 
taken by Mr. Smith last year. In 
December 1,200 circulars were sent out 
and sonie newspaper advertising was 
done. On January 15 the barn contain­
ing Mr. Smith’s stock was burned, eu 
tailing a loss of $7,000 without insurance 
lie could not proceed with the co-oj>era­
ti ve scheme and instructed the postmas­
ter to return all mail matter, lie states 
that 2,000 pieces of mail were returned.

JELLY 
POWDER

TRY A CROSS
of the superb 

“ten-minute-dessert

GOLD STANDARD JELLY 
POWDERNEW STYLE FOB OLD FIRM.

The wholesale grocery firm of James 
Turner it (Jo., of Hamilton, will soon 
assume the style of James Turner it 
Vo., Limited. This is m consequence of 
the dissolution of the Canada Grocers, 
Limited, of which James Turner it Co. 
were a branch. The charter for the new 
company has been secured and as soon 
as the details of the dissolution are ar­
ranged the change will be made.

Mr. James Turner, who has been 10 
years in the business, will he president 
and will have associated with him Alex. 
U. Osborne, Samuel Vila, Campbell S. 
Turner and John A. Turner. Mr. Tur­
ner, Sr., informed The Canadian Grocer 
that he would throw most of the re­
sponsibility on the young men who hate 
been with the firm for years.

The Calgary branch of the firm, which 
for some lime lias been under the man­
agement of Mr. L. T. Mewhuru, will be 
taken over by the latter and run under 
the style of L. T. Mewhuru it Co., Lim­
ited. The stock in store at the Calgary 
branch will be taken over by the old 
linn, who will continue to cover the 
western held. The firm of L. T. Mew- 
burn will not carry liquors.

Sets quicker, more richly 
jX ilavored, and paysyou a 

better profit than any 
Jdjj Jelly Powder sold.

Write for samples and quotations. We 
turnisn both cheerfully.

THE CODVILLE-6EOR6ESON GO., LTD.
WINNIPEG and BRANDON, MAN.

R. M. STEPHENS RESIGNED.
W. 13. Stringer, of W. 13. Stringer «fc 

Co., Toronto, has advised The Grocer 
that R. M. Stephens, their representa­
tive in Montreal, has handed in his re­
signation and will have no further con­
nection as their Montreal agent.

FOR OVER 20 YEARS
in the Commission Business In

WINNIPEG
If you are not represented in Winnipeg or Calgary, 

place your goods with a live and progressive Com­
mission House. Wc sell exclusively to the whole­
sale trade in the West. Storage for all kinds of 
goods. Cars distributed.

NICHOLSON <6 BAIN
WINNIPEG and CALGARY

WMlesali Commission Merchants md Brokers ^5Ld

Persons addressing advertisers will 
kindly mention having seen their adver­
tisement in The Canadian Grocer,
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Hot Weather
Means a heavy demand for our

MILL) CURED
COOKED HAMS

Hams Not put up in cans but sent 
to you wrapped in parch-Breakfast Bacon

Skinned Backs ment paper, for slicing on

BOILED HAMS the counter. Very season-
HAM, CHICKEN and TONGUE SAUSAGE able and very appetizing.
BOLOGNA SAUSAGE QUALITY
CANNED MEATS THE BEST Also showing you a good

WRITE US FOR PRICE LISTS profit. Order to go by
express.

THE PARK, BLACKWELL CO.
PORK AND BEEF PACKERS UM,TED F. W. FEARMAN CO.,

TORONTO HAMILTON UM,TED
TELEPHONE M 3960

ti

>-e*i Yes, 
Sir!

HOGS
don’t make first-class hams and bacon.don’t make first-class hams and bacon.

That’s why we have our factory at Fergus 
and bring the hogs right in from the farm.

That’s why we have our cold storage car 
service direct with Toronto warehouse.

That’s why Hams and Bacon with our 
label on are BEST.

THE WM. RYAN CO., Limited
70-72 Front St. East, TORONTO, ONT.

RETURNEflL-_____
That's - - - - - - - - - - - ^
True ! M( BACON

?°R0NT0.E>’'''

r
i
t
i 
tl
*
»
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MERCHANTS,NOTICE!
3 New Lines Added to Our List 

CORONA rendered LEAF LARD
50-lb. Parchment Lined Boxes 13%c.
20 “ Wood Pails............................................. M

1 “ Blocks, wrapped in Parchment,
50 lbs. in Box.....................................U>4<>.

CORONA PURE LARD
1-lb. Blocks, wrapped in Parchment,

50 lbs. in box .....................................12%c.

LARD COMPOUND
20-lb. Wood Pails.............................................$1.90
60 •• Tubs..................................................... 9}^c.
375 ‘• Tierces.............................................. ’

Lard in 1-lb. Blocks shipped only 
by Express

The Montreal Packing Co.,
MONTREAL, P.Q. Llmlted

No Retail Stores. Send for Sample Orders.

■i„
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Produce and Provisions

CHEESE AND BUTTER BULLETIN.
During last week the cheese market 

was very weak, and prices in Montreal 
declined a good deal below country 
cost, but at the close it was found that 
there was a demand in excess of the 
supplies, and while country markets 
showed a decline of jc. per pound from 
the previous week's prices the tone was 
very firm, and prices paid at country 
points were higher than what was gen­
erally expected.

It is generally believed that there is a 
big make of cheese at present. Our 
season this year is from two to three 
weeks late; prices are unusually high, 
and it is but fair to expect lower mar­
kets.

According to board of trade figures, 
our receipts last week w-ere 74,475 boxes 
of cheese and 24,973 packages of butter, 
as compared with 77,305 boxes of 
cheese and 27,082 packages of butter for 
the corresponding week of last year. 
Since May 1 our receipts of cheese were 
257,960 boxes, and of butter 86,772 
packages, against 224,400 boxes of 
cheese and 92,714 packages of butter for 
the corresponding period of last year.

Unfortunately, these board of trade 
ligures are notoriously incorrect, but 
we must assume that they are propor­
tionately correct or, rather, incorrect. 
We find, therefore, that the receipts of 
cheese this year are about 33,500 boxes 
in excess of last year’s receipts for the 
same perio'd, and the receipts of butter 
are about 6,0(H) packages less than last 
year. This is largely due to cheese-Iw- 
ing the more profitable product of milk 
on account of prevailing market prices, 
but we must consider cheese an article 
of necessity and butter an article of 
luxury.

Prices of cheese are abnormally high 
for this season of the year. The rea­
son, or reasons, for this is that Great 
Britain started the new season practi­
cally without any supplies, and the- re­
cently developed Chicago canned meat 
scandals have undoubtedly increased the 
consumption of cheese in the U. K.

There is no doubt, however, that the 
great canners of meats will do every­
thing in their power to overthrow the 
present prejudice against their products 
and, as canned meats have really be­
come an article of necessity and great 
convenience for many purposes, it is not 
thought probable that the present 
prejudice against them will be of long 
duration.

What the people want is a pure ar­
ticle of food. If the canners of meats 
can convince the public that their 
goods are wholesome they will regain 
their trade, meanwhile there is no ques­
tion of the wholesomeness of cheese, 
and people will buy it in good faith as 
a pure article of food.

Regarding our exports of cheese and 
butter, we note that our last week's 
shipments were 66,413 boxes of cheese 
and 10,663 packages of butter, as com­
pared with 70,347 boxes of cheese and 
13,507 packages of butter for the cor­
responding week of last year, or a total 
since May 1 of 258,110 boxes of cheese 
and 31i,857 packages of butter this year, 
against 230,660 boxes of cheese and 34,- 
567 packages of butter for the corre­
sponding period of last year.

As mentioned before, cheese at present 
prices is still the better paying pro­
duct of milk, and our farmers will pre­
fer to deliver their milk to cheese fac­
tories rather than to the creameries, 
although the by product of butter is 
useful for feeding their stock.

The pastures are now mostly in very 
good condition, and the cows are giv­
ing plenty of milk, but while the num­
ber of dairy cows has been increased in 
many sections, it is claimed that the 
yield of milk per cow is less this year 
than last year and, after all, we may 
look for only a normal production, al­
though prices may be high and, from 
present outlook, there seems to be no 
chance of low prices for either cheese or 
lbutter this year.

OUR LONDON LETTER.
By Our Own Correspondent.

London, .June 3, 1900.
Very little change has come over the 

position of the London produce markets 
and quotations remain without any no­
ticeable alteration. The Whitsun holi­
day will interfere to\a greater or less 
extent with transactions, and attempts 
were made, with but moderate success, 
to increase thb volume of transactions 
before the vacation exodus to the vari­
ous holiday resorts. All the great 
London railway companies are booking 
outward orders by the thousand, so 
it seems probable, in spite of doubtful 
weather, that the holiday crowd will be 
bigger than ever.

While the rainy weather is being re­
gretted by the general public, farmers 
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all over the country arc highly gratified. 
It is exactly what they most require. 
It was almost necessary to save their 
crops. The atmosphere has, perhaps, 
been somewhat too cold, but the rains 
have been gentle, and already pastures 
are showing a considerable improvement.

Now that the Canadian butter and 
cheese season has opened, importers over 
here are looking forward to the first 
shipments before very long. It is with 
ver\ mingled feelings, however, that the 
future is faced. Hat this much is quite 
certain ; there exists universal confi­
dence in the continued good quality of 
the new season’s make, for importers 
are mindful of the last year’s visit of 
Mr. Ruddick to this country and of the 
careful scrutiny of trade requirements he 
then made. Moreover, as has been said 
before in this column, the new buildings 
at the Surrey Commercial Docks, will 
prove of the very greatest assistance to 
Canadian exporters in their attempts to 
put their produce on this market in the 
best condition. Right here, all praise 
must be given to exporters for the im­
provement in last year’s shipments. The 
number of complaints was noticeably 
smaller, and importers, although they 
made very little money in handling it, 
were the first to speak up on behalf of 
its good quality. There is room for im­
provement yet, however, aiql if both 
shippers and farmers .IrirvfL-Laken to 
heart the sound advice offered by the 
Canadian commercial agents on this side 
and noted the remarks for improvement, 
which have been gladly offered in this 
column from time to time, the coming 
season should prove a record one in the 
matter of quality. Last year was a re­
cord both in the matter of price and 
quality, and we understand over here 
that larger shipments will likely be the 
order of the day, although we under­
stand that up to the present the flow of 
milk is not quite what it should he. Im­
porters are hoping that the profits in 
the Canadian produce business may be 
somewhat more evenly distributed this 
year, and if, as may well be supposed, 
Canadian farmers spent a large per­
centage of their last year’s gains in in­
creasing their stock, it may be that the 
consequent increased supply of produce 
will bring a little more money to their 
pockets. It must be confessed that they 
have, up to the present, been working 
for the most part for the benefit of 
farmers. On the other hand, Canadians 
have the advantage of knowing that
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BUTTER, CHEESE, EGGS
If you have Butter, Cheese or Eggs to sell, 

write me. 1 am always in the market to buy. If 
you want to buy Eggs, Butter or Cheese, write 
or wire for prices.

B. H. POWER
218 ARGYLE STREET, HAUFAX, N.S.

SALT SALT
Table, Dairy and Cheese Salts. Fine and Coarse 

Salts in Sacks and Barrels, Land Salt.

C. R. COOPER

TORONTO SALT WORKS
TORONTO, ONT.

AGENTS FOR THE DOMINION SALT ACENCY

Armualsales ma 
aïïother fly p

ADVE
through

WILSON'S
Fly Pads
ny times larger than 
oisons combined

RTISED
out Canada.

BUTTER-EGGS
BUYERSWand SELLERS

Correspondence solicited from ONTARIO, 
MANITOBA end LOWER PR0VIM0H.

Merfori, Haitian 1 Co.
Wholesale Predace Merehaets,

TORONTO.

White Spruce

BUTTER TUBS
10-20-30-50 lb

warehouses are more or less bare on this 
side, and supplies of fresh produce will 
likely be small from Ireland and the 
continent. At any rate, they will be 
late.

With regard to the matter of all Can­
adian produce being shipped direct to 
London, the statement which appeared 
in the last London letter as a rumor 
must be taken with a grain of salt. It 
seems highly improbable at first sight, 
and no doubt before long further light of 
a more certain kind will he obtainable.

Stocks of cheese are low, supplies be­
ing only about 17,0U0 boxes in ware­
house in London. These are not as fresh 
as might be.

PRODUCE MERCHANTS VISIT­
ING CANADA.

W. G. Whitehead, of Walter Lawrie & 
Co., Glasgow, Scotland, and Price 
Jones, of Marples, Jones & Co., Liver­
pool, England, are' two gentlemen en­
gaged in the produce trade in the Old 
Country who were in Montreal last 
week. A representative of The Grocer 
had the pleasure of seeing them at the 
Windsor. They are just concluding an 
extensive trip to the produce centres of 
Canada and the United States. Both

AGENTS WANTED
We want the Calfskins, Hides, Sheep Pelts, Tallow 

Bones, etc., collected in your vicinity.
Can't you arrange to purchase these goods for us this 

spring ? We will furnish the cash with which to buy ; we 
will also furnish tags, advice sheets, taking off directions, 
cloth posters to enable you to advertise the business, 
etc., etc.

We pay highest cash prices and keep our customers 
thoroughly posted on the condition of the market and pay 
the freight.

To any one writing us and mentioning this paper, we 
will mail full particulars.—Address,

Carroll 8. Page, Hyde Park, Vt.

gentlemen speak very enthusiastically of 
conditions in Canada.

TO START BIG CHEESE FACTORY.
Three New Yorkers^ representing sub­

stantial financial interests, were in On­
tario last week looking for a suitable 
place to locate a cheese factory on a 
large scale similar to some already in 
operation in the New England States, 
where as many as 400 hands are em­
ployed in a single factory. This may 
]K>rtend a radical change in the dairy in­
dustry of Ontario.

To a Toronto man one of the party 
sjaid:

“If we can get a suitable site and 
good transportation facilities, it is very 
probable that the industry will be es­
tablished here. During a visit to this 
country recently one of the gentlemen 
now interested in the venture was im­
pressed with the opportunities for the 
establishment of such an industry on 
a large scale. He was surprised that, <30 

far as he could ascertain on inquiry, 
there was not a really up-to-date cheese- 
making faetoiy on a large scale in the 
entire Province of Ontario. On return­
ing to New York he immediately dis­
cussed the matter with some other 
capitalists, and the result is we are sent 
out to look over the ground.”

CANADA FIRST FOR THEIRS.
London, Ont., grocers are not much 

troubled about the disclosures in con­
nection with Chicago packing houses. 
They handle very little American meat, 
most of their canned goods being packed 
in Canada.

/
We can’t sell all the Pork and Beans 
that are sold, but we do sell to buyers 
who want the best.

Have you ever taken the trouble to investigate 
the merits of

Clark’s Pork - Beans - Chili Sauce
EGG CASES AND FILLERS No trouble to prove their superiority. You may 

easily prove it yourself. TRY A TIN—that’s all.

Order now for delivery later,

i, wi„ Pay You
WALTER™* & CO.
Hamilton end Winnipeg.

TRADE’
MARK.

TOUGH FIBRE PAPER
Strong, Stiff .

FOR GROCERY WRAPPING
Will not Brook or Crooks

SAMPLES AND 
PRICES
GLADLY SENT.

Canada Paper Co.
TORONTO limited MONTREAL
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WE ARE JUST AS PROUD OF OUR

PORK.
and

BEANS
AS ANY OF OUR CANNED MEATS.

Canning Co.,
Grande Pointe,. . . . . . , l,“™

AGENTS^

Nicholson & Bain, Galloway & Parnell,
WINNIPEG end OALCARY VANCOUVER, B.O

ECC CASE FILLERS

HAND AND MACHINE MADE FOR 
26, 30, 36 and 49 doz. egg cases with standard size 

egg spaces (Wi-in. sqr. x 2Vi-in. deep)
Also

SPECIAL SIZE FILLERS
(Machine Made)

30 doz.^illers egg spaces 1%-in. sqr. x 2-in. deep 
" “ “ 1%-in. “ x 2^8-in. deep

" deepA HÎ-in. •• x 2 7-16-in.'
V VX (Hand Made)

jg^paces 1 13-16-in. sqr. x 2Vj in­ deep
V

30 doz. Fillers eg’

The Miller Bros. Co., Limited
30-38 IOWD STREET

MONTREAL
Board Mill and Flllar Factory at GLEM MILLER, OUT.

VALENCIA RAISINS
ARE GOOD PROPERTY

WE HAVE IN STOCK­

AI RGUIMBA U, F. O. S. and Selected 

TRENORf Selected

PANOTZA, Selected

PALLARES, Selected
GET OUR PRICES AND SAMPLES

L. CHAPUT, FILS & OlE
Wholesale Grocers and Importers of Teas, Wines and Liquors MONTREAL,

ESTABLISHED IN 1842
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PROVISION AND DAIRY MARKETS.
MONTREAL.

PROVISIONS—A few changes are no­
ticeable in the quotations on pure lard 
this week. Fairly good business is be­
ing done in this line. Demand is not. 
large in some quarters, but is better 
than usual in other sections, thus coun­
terbalancing the effect of the first. 
American short cut is a little lower 
this week. Hams and bacon are moving 
along quite well. Very little export 
business is being done owing to the un­
favorable state of the markets in the 
Old Country.
Lard, pure tierces ...................................................... 0 11J 0 12

11 .................................56-lb. tubs .... 0 lli
•' ............20-lb. pails, wood (10*) .... 0 12
“ cases,10-lb. tins,60 lbs. incase 0 121
“ “ 5-lb. " .... 0 12’
“ " 3-lb. “ .... 0 12*

Lard, Boar's Head brand, tierces, per lb...................  0 0*i
" “ *-btl., per lb............................ 0 G9>
" “ tubs................................................ 0 091

Cases, 20 3-lb. tins, per lb................................................... 0 092
" 12 5-lo. tins *' .................................................... 0 09Ï
“ 610-lb. tins “ ...................................................... 0 096

20-lb. wood pails, each ...................................................... 1 88
20-lb. tin pails, each.............................................................. 1 78
Wood net, tin gross weight—
Canadian short cut mess pork............................  §22 50 $23 00
American short cut clear   ......................... 21 50 22 00
American fat back...................................................  22 50 23 (0
Breakfast bacon, per lb..................................................... 0 18
Hams.............................................................................. 0 13* 0 15
Extra plate beef, per bbl.........................................  12 00 13 00

BUTTER—Stocks are accumulating as 
a consequence of country prices being 
too high—above an export basis. There 
is no export demand at the figures now 
ruling. The market is steady locally.
Choicest creamery............................................................ 0 21 0 21 %
Medium creamery.........................................................  0 2 » 0 20%
Western dairy..................................................................0 18 0 18%

CHEESE — The cheese market is
steady this week. Prices have improved 
in the city a little over what was ex­
pected. Stocks are not by any means 
heavy, being shipped out pretty well as 
fast as they come in. Country stocks 
are not as large as might be expected.
Oniarios.. 
QuebcvS .

0 Hi 0 111 
0 11 U lli

EGGS—Since last week there has 
been practically no change in the egg 
market. Eggs are costing slightly more 
in the city, but the prices to the re­
tailer are not affected materially, 17c. 
still being asked. The quality is not 
the best, although very good for this 
time of year. On account of the hot 
weather at present prevailing, dealers 
are forced to candle.

TORONTO.
PROVISIONS—Good demand with a 

firm and upward market tells the story 
of the week in the provision trade. Some 
dealers are asking 12 l-2c. for long 
clear, hut last week's quotation main­
tains generally. The lowest price on 
breakfast bacon has moved up l-2c. and 
backs are bringing a still higher price 
Mess pork also is firm at last week's 
top quotation. Lard is unchanged. 
Yearling lamb is down a cent and veal 
from 2c. to 2 l-2c.

Long clear bacon, oer lb.................................... 0 12 0712*
Smoked breakfast bacon, per lb...................... 0 15* 0 16
Roll bacon, per lb................................................ 0 12 0 12*
Small hams per lb................................................... 0 14* 0 15
Medium hams, per lb...................................... 0 1* 0 14*
Large hams per lb........................................................ 0 13*
Shoulder hams, per lb......................................... 0 11* 0 12
Backs, per lb.........................................................  0 17 0 18

Sleavy mess pork, per bbl........................................ 21 00
hort cut, per bbl.......................................................... 23 00

Lard, tierces, per lb....................................................... 0 11*
" tubs "   0 Ilf
• pails "   0 12

“ compounds, per lb................................................ 0 09
Plate beef, per 200-lb. bbl............................. 12 00 12 50

Beef,hind quarters....................rraSs........... 8 00 9 25
" front quarters....................................  5 25 6 00
•' choice carcases...............................................  7 00 8 (0
" common.............................................................  5 50 6 5-J

Mutton......................................................  0 08 0 10
Year ing lamb..............................................................0 12 0 13
Veal ..........................................................................  0 08 0 10
Hogs, street lots........................................................ 10 CO 10 50

CHEESE—After a weakening flurry 
last week the market has somewhat re­
covered its tone, hut there is still no 
marked firmness to it. Dealers are sell­
ing cheese now they bought at higher 
prices. They would like, however, to 
see a further decline. Notwithstanding 
the price, there is an unusually good de­
mand for local consumption. Tlieie is 
practically no old cheese on this mar­
ket.

Per lb.
Old cheese, large..................................................................... 0 14

“ twins ......................................................................... 0 14*
New cheese, large................................................................. 0 11*

" “ twins ................................................................ 0 12

BUTTER—Last week’s expectations 
of cheaper butter were not fulfilled. In­
stead, the price here has advanced. Re­
ceipts are large too. hut the demand is 
heavy. It is claimed the high price of 
cheese is forcing an unusual proportion 
of the milk into that product. Sonn- 
dealers still look for lower prices, but 
most of them are in doubt.

Per lb.
Creamery prints........................................................ 0 21 0 22

11 solids, f resh ...................................... 0 19 0 20%
Dairy prints, choice ............................................... 0 18 0 19

“ tubs, choice.....................................  0 17 0 18
Baker's butter........................................................... 0 14 0 15

EGGS—Buyers are paying less for 
eggs in the country, hat the price here is 
firmer if anything. This is because of 
the increased shrinkage owing to warm 
weather. As many as four dozen had 
eggs have ireen taken from a case and 
the loss is shared by the farmer and con­
sumer. Fresh eggs retailed in Toronto 
this week at 24c. Lower prices are look­
ed for in the country, but that is not 
expected to lower the 7 wholesale rate 
here.

Eggs (new laid) ........................................................... 0 16 0 18
" bakers' .................. ...................... ...... 0 15

NEW BRUNSWICK MARKETS.
PROVISIONS—Pork is higher, but 

there is very light sale. While beef 
shows little change, there is very limit­
ed business. Pure lard is again higher 
after a slight decline. Refined com­
pound is firmly held at the advance; it 
is still well below pure. In smoked 
meats there is just limited business. 
Fresh meats are not active at this sea­
son. Beef is rat bin firmer, hut mutton 
and veal are byffi easier. Lamb is still 
small and bbfu. Pork is unchanged.
Mess pork 
Clear pork 
Plate beef, "
Domestic beef, per 1 
Western beef, “
Mutton, **
Veal.
Pork, ’

Rolls.'
Lard, pure, tuVs, “

Refined lar 1, tubs .

BUTTER—Sales are not active. Prices 
are rather lower. There is always a good 
sale for fancy stock.
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*21 00 *22 00
20 0) 23 <0
13 50 15 00
0 06 0 08
0 08* 0 Of
U <i« 0 08
0 07 0 09
3 00 5 00
0 08 U 10
0 13 0 14
0 10 0 13
0 12» 0 13
0 12? 0 131
0 09} 0 09*
0 09* 0 10

Creamery butter........................................................... 0 22 0 25
Best dairy butter....................................................... 0 18 0 2q
Good dairy tube............................................................. 0 17 0 18
Fair "   0 15 0 i6

EGGS—Prices in St. John have been 
lower than perhaps at any other point. 
Demand hut fair; stocks have been well 
cleaned up by the shipping of quite a 
quantity to Montreal. This is ^line- 
tiling new.

Eggs, strictly fresh......................................................... 0 25 030
“ fresh......................-................................................  0 16 0 17
" case stock.............................................................. 0 15 0 16

CHEESE—Stock still light. Prices 
keep high. Sale is for twins.

Cheese, per lb.................................................................0 12% 0 14

HOG INDUSTRY IN ONTARIO.
Results of an Exhaustive Inquiry 

Prosecuted by the Depart­
ment of Agriculture.

The Ontario Department of Agricul­
ture has made an exhaustive inquiry re­
garding the present condition of the 
hog-raising industry throughout the pro­
vince. The detailed results are contain­
ed in a bulletin and a summary also has 
been issued. It is as follows :

The following questions were sent to 
several thousand carefully selected cor­
respondents, and from the replies re­
ceived, a report is given in detail by 
counties, together with a summary for 
the province as a whole :

1. What breeds, grades or crosses of 
hogs appear to be most popular in your 
district ?

2. Has there been any general ten­
dency to change from one breed or type 
of hog to another during the last two 
or three years ?

3. If there lias been any change in the 
kind of hogs fed, please describe the na­
ture of the change.

4. Are grade sires used in your dis­
trict ?

5. What is the general feeling among 
farmers in your section as to the hog 
production this year ? I)o they show a 
disposition to increase tfieir output and 
to what extent ?

6. About how many breeding sows 
were kept by the average farmer of your 
section in 1904 ? How many in 1905 ! 

How many this season ?
7. What is the average number of pigs 

to reach weaning age in Spring litters 
this year ? Has the percentage of loss 
been greater than usual ?

8. How will the delivery of hogs be­
tween now and September 1 compare 
with that of 1904 and 1905 ?

9. What do you consider the average
cost of production of bacon hogs fitted 
for market (a) Summer feeding ; (b)

. W’inter feeding ?
Breeds.—The Yorkshire is the most 

popular breed. In 33 out of the 42 coun­
ties reporting it gets first choice, and 
in 7 others it is a tie with some othei 
breed for first place. Berkshires come 
next in favor, followed by Tamwortlis
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and Chester Whites in the order named. 
Duroc Jerseys and Poland Chinas re­
ceive but little mention outside of the 
Counties of Essex and Kent.

Crosses.—While many crosses are used, 
the most popular is that between the 
Yorkshire ytul the Berkshire. In the 
western portion of the province there is 
a tendency to use the Berkshire more 
than formerly in crossing, while in the 
eastern half the trend is more toward 
the use of the Yorkshire.

Sires.—Pure-bred sires are used almost 
entirely.in twenty-five per cent, of the 
counties, while grade sires are used to 
a limited extent in about twenty per 
cent., and to a still greater extent in 
fifty-five per cent, of the counties, while 
in a few sections grade sires are still 
used almost entirely. The district tak­
ing in the north-western peninsula will 
he found to he freer from the use of 
grade sires than any other section of the 
province, although there are individual 
counties elsewhere from which reports 
are just as favorable. Grade sires ap­
pear to be in most use in the more east­
ern counties.

Production. — The general tendency 
throughout the province is to increase 
production slightly. In many of the 
eastern counties it has been the custom 
for farmers to depend upon breeders in

their locality for their supply of young 
pigs for feeding, and it lias been noted 
that the demand this Spring consider­
ably exceeds the supply, the breeders 
who usually sell their pigs retaining 
them on account of the good prices for 
hogs. Considerable caution, however, is 
observed among many individual breed­
ers and feeders not to go into the busi­
ness too extensively, for fear that over­
production might bring prices down to 
an unprofitable point.

Breeding sows.—The number of breed­
ing sows was decreased considerably in 
11105 over 1901, while 1906 shows an in­
crease in the number compared with 
both 1905 and 1901. Comparing 1906 
with 1905, thirty-five counties report in­
creases, while only two counties report 
decreases, and live counties no change in 
(he number of sows. Reports indicate 
that the eastern part of the province is 
relatively increasing production much 
more rapidly than is being done in 
Western Ontario. In all parts of live 
province the demand for brood sows ap­
pears to exceed the supply.

Litters.—The percentage of loss of 
young pigs is greater than usual in a 
large proportion of the counties, which 
will have its effect upon the Fall deliv­
eries. The average number of pigs in 
Spring litters reaching the weaning age

is estimated at 7.61, as compared with 
a normal litter id Ï.77 pigs at weaning 
time.

Cost id feeding.—The average cost of 
Summer feeding i.-> placed at $1.51 per 
cwl., and of Winter feeding, $5.its per 
cwt. In very few cases, however, do 
correspondents stale definitely that the 
figures given are the result of actual 
experiments, but where these are report­
ed it is almost invariably noticed that 
the cost of both Summer and Winter 
feeding is considerable below the figures 
already mentioned. A number of cor­
respondents, especially in Western On­
tario, state that with comfortable quar­
ters and roots the cost of feeding is no 
gleater in Winter than in Summer.

Hon. A. C. Rutherford, Premier of 
Alberta, while in Ottawa announced 
that seven new creameries would be es­
tablished in Alberta this year, under 
provincial guidance.

Dr. Oir. manager of the Industrial Ex- 
hibition, has just dosed negotiations 
with the I.itnle British Refrigerator Co. 
for the installation of an electric eohl 
storage plant in the dairy building al the 
Exhibition grounds to replace the steam 
cold storage plant. The change will ef­
fect a saving of $260 a year, as only 
one man will be engaged instead of four.

EXPORT TRADE DEPARTMENT
Firms Abroad Open for Canadian Business

Agencies on Commission for 
Britain*—We are open to receive con­
signments of Apples and Fruits of all 
kinds. Best references, connection and 
experience. R. 0. HALL & CO.. 
Monument House, Monument Square 
London, E.O.

DAVID SCOTT A CO.
Est. 1878. 10 North John St., Liverpooi 
England. Splendid connections and 
references. Try us with a shipmen of 

CANNED GOODS.
T. A —Scottish, Liverpool.

HAMILTON WICKES A CO., 
Canned Goods Brokers, Eastcheap, Lon 
don, and Victoria Street, Liverpool- 
Reports and valuations made >n Canned 
Meats, Fish, Fruit and Vegetables. Consign­
ments handled. Correspondence solicited.

GEORGB LITTLE LIMITED
Canadian Produce Importers, 

MANCHESTER
Butter, Cheese, Euuh, Bacon, Apples, 

Poultry.

JAMES MARSHALL,Aberdeen, Scotland
Invites consignments of Canadian Produce, 
gives personal attention to handling of 
same, and guarantees prompt returns. 
Reference—Clydesdale Bank, Aberdeen. 
Codes—A. B C. 4th and 5th Eds.

Cable Address “Rapp, Liverpool’' 
HERMAN RAPP & CO.

Provision Merchants.
19 MATHEW street, LIVERPOOL. 
Liberal advances on consignments.

A. C. DOUGHTY A CO.
Head Office. 39 Eastcheap, LONDON. 

Provision Importers
Invite consignments of Bacon. Hams, 
Butter. Cheese and Poultry. Telegraphic 
Address: Avouching, London. Codes: 
A. B.C. 4th and 5th editions, Al, Western 
Union. Highest References.

THOS. BOYD A CO.,
28 Kino St , - LIVERPOOL, 

are open to receive all kinds of Canadian 
Produce. Highest references. Wide 
connections. A. B. C., 4th and 5th ed. 
Western Union and Lieber’s Codes. T. A.
“ Boyd."

J. M. 0A1T5KELL A CO.
Provision Merchants, Liverpool, 

invite consignments of Spare Ribs, Hocks, 
Tongues, etc. Splendid outlet for all kinds 
of pickled meats. Best prices—prompt 
returns. Write us. Established lo83.

OEO. RAflSAY WARD.
53 Limes Grove, Lewisham, England 

Solicits representation of Canadian shippers 
of Hama, Cheeses and Canned « omis to 
canvas for orders from large English whole­
sale buyers. Extensive connection. High­
est references and security.

I) 0. C 1 i Makers and Exporters of Candied Peels.
£ . (x T1. V lllCvIlLvlll Daily capacity of our plant: ten thousand lbs. 

Telegraphic Address-'* VINCENTELLI," Antwerp. A. B.C. Codes.
General Agencies wanted for Belgium, Alsace, Lorraine and Switzerland. Report* 

nd va uations made on fresh or canned fruits, fish, pork and beef meats, 
a Peat attendance on consignments. Highest Bank References

J3.ITI6S Mcttivên, Soil & Co., Exstcheap, London, Enc
Large connection amongst best Wholesale Grocers and Bakers in Great Britain 
We also ship several British lines to United States and Canada.

Correspondence Invited.

NEW GLASSWARE
We have added a number of new patterns 

to our large assortment in Decorated Glass. 
Our new ‘"Rose Blush” and “Rose and Gold” 
patterns are just what you want—good sellers 
and inexpensive. Write us for description and 
prices of the assorted packages. Mail orders are 
given careful attention.

Large assortment ol Gold and Plain 
Glassware always in stock.

THE JOHN L

CASSIDY
C0., LIMITED,

MONTREAL
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FLOUR AND CEREAL FOODS
Higher Prices for Grain in Sympathy with Chicago and Little Business 

Doing—Flour and Cereal Steady.

Grain markets in Canada have re- MONTREAL MARKETS,
sponded to the advance in Chicago, FLOUR—Flour continues in good de-
where the annual crop-killing has been maud and the volume of trade passing 
in progress. A humorist who is also a *s large in consequence. Export business
, . ,. ... . ,  ..... , . is in keeping with the local transactions,bioker lemaiked, They ha\e to do it orders being shipped to different parts 
while the crop is young and not able to 0f the globe being of good size. Five 
defend itself.” Supplies in Canada are ltoses is quoted at $4.00 per barrel, 
ample and the prospects for the next Considering the state of the wheat mar- 

, ... ket at present, it is not unlikely thatcrop are good. Hour prices are un- there be advauce shülUy
changed. There is good consumptive de- wlBlerwh-t ^................................... «« 4 70
mand in Ontario and considerable export straight rollers........................................... 400 420
shipments are reported at Montreal. straight rollers, bags, 90 per cent.......................175 2 00
Oats are slightly advanced but cereal Gienora0UaelM!!d"... '.."."..".'.*4 20
products are quoted as last week. De- ^u>ug±»i*g£,,‘t«nu............... Vâ
mana is lair. p;,, ...................................................  4 90

FEED—Practically no change has 
WANT CANADIAN FLOUR. taken place in the feed market. Bran

Mail advice of May 18 from Gordon and ,shorts , continue scarce. Offerings 
„ , 1 • are few, and everything offered is at
Giant, Trinidad, says : There is a once taken up by eager buyers.
good demand for superfine flour at ad- 0ntariobran........................................... is 00 ia =0
vanned rates in consequence of the high- .................................... S no ” no
er prices cabled from New York, but „ “ bran........................................12 52 If 22
bakers and extra flour are moving slow- “ .traight grained........................... 25002S00, , ° .. Feed flour.,.......................................... 1221130ly. Imports of Canadian flour continue
on a restricted snle and dealers in ,-nn GRAIN—There has been an advance on a lestricud scale and dealers in con- from one.hal{ t0 three-quarters of a cent
sequence have to till their requirements iu oats since last quotations. Stocks
with American marks.” are light and a good, strong demand

___ prevails. The general tone of the grain
„_________________ market is firm, and all lines are in good
FOR BETTER SEED. demand. Offerings are light.

The first of a series of 72 seed and No. 4 barley, store.......................................  0501
weed meetings throughout Canada, un- NoTwidi* oau V.V.V.V.V.V.V.V.'.Ï.Ï.Ï 0 m
der the joint auspices of the seed branch »£ 4 white mu " 042
of the Dominion Department of Agricul- .‘.W Sf
ture and the farmers’ institutes, was HAY—Locally, the hay market is a
held near Hespeler, Ont., at the farm of little easier this week. Stocks are com-
C. W. Shaw, president of the local ing in from the country, and the situa-
farmers’ institute, and was attended by rion *s relieved somewhat. Quotations
a large number of farmers who not remain unchanged. There is a general a large numuei 01 laimeis, wno not tcndency towards lower prices in the
only listened with interest to the speak- United Kingdom. Latest reports receiv­
ers, but took a lively part in the dis- ed would indicate a good season for 
eussions. Canadian hay in the Old Country.

----  No. 1...............................................................10 00" 2 .................................................... 9 00
Montreal grain men will urge the Gov- oioieï.^Se0 ..'.’.'.'.T./.'.’V.Ï.'.V.V.V.!!!!!!!!!.'!! 5 oo 550 

eminent to go on with the proposed un- ROLLED OATS-Rolled oats have ad- 
dertaking to build a two-million-bushel vanced another ten cents a bag, and 
elevator at Port Colborne. dealers are now asking $2.10 and $2.20.

Continued upward movement in oats is 
held responsible for the advance in this 
product. Fair demand prevails.
Fine oatmeal, bags.................................................... 2 20 9 40
Standard oatmeal, bags .........................................  2 40 2 50
Granulated " " ..........................................  2 40 1 60
Boiled oat*, 90-lb. bag*..................................................... 2 20

“ 80-lb. bag*....................................................... 2 10
" bbls..........................................................  4 65 4 70

TORONTO.
GRAIN—Prices are up here in sym­

pathy with Chicago, but there is prac­
tically no business doing. Crop pros­
pects in Canada are good and there is 
plenty of wheal to go round till the new 
crop comes in, so that conditions here 
do not justify the rise. Oats are higher.

(F.o.b. Georgian Bay elevator.)
Manitoba wheat. Northern No. 1...........................

" " " No. 2............................
“ " '* No. 3, nominal...........

1 per bushel. 78 per cent, points ..Red,
White,
Mixed,
Spring, " 
Goose, nominal 
Barley, No. 1,

" No. 2,
" No. 3x,
" No. 3,

Oats, white,
0 37

1 0 87 
I 0 84i 

0 811 
0 84 
083 
0 83 
0 78 
0 75

QM 
0 48 
0 48 
0 38 
0 37è

FLOUR—There is a continued good 
consumptive demand for flour and prices 
are unchanged.

On track, Toronto.
Manitoba patents, No. 1, per bbL in bags..................... 4 50

M " No. 2, " " .......................... 4 10
Strong bakers " "   3 10
Ontario patents, No. 1, " “   3 65

" " No. 2, " '• ........................  8 60
Straight roller " " ......................... 3 30

CEREAlS—Last week’s quotations 
stand. The millers report a fair de­
mand for this season of the year. Pack­
age goods are most in demand and wheat 
products more than oats.
Oatmeal, standard and granulated, carloU, on

track, per bbl............ 1 ................................... nominal 4 76
Rolled wheat in boxes. 100 lbs........................  “ 1 25

“ " 501bs..........................................“ 1 25
Rolled oats, standard, carlots, per bbl, In bags .. " 4 20

........................ In wood.. “ 4 46

........................................ for broken lots " 4 50

CEREAL NOTES.
A beet sugar firm is said to be anxious 

to establish a plant at London, Ont.
‘‘At the present time,” says a bulletin 

recently issued by the Bureau of Chem­
istry of the United States Department 
of Agriculture, “there is probably no 
product on our market more free from 
adulteration than wheat flour.”

Bates & Allen, Toronto, have broken 
ground for their new canning factory at 
London, Ont., to be known as the

WILLIAM GALBRAITH & SON
WHOLESALE GROCERS

Sole Agents in Montresl for

"CANADA’S PRIDE ’’ CANNED GOODS
UNRIVALLED IN CANADA

WE SOLICIT A TRIAL ORDER.
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You don’t know, unless 
you sell it, how much 
more money you can 
make by selling

Japanese
Starch

than any other 
laundry starch.

Learn full 
particulars by 
writing for 
sample pkge. and 
price.

American Pure Food Co.
MONTREAL

WESTERN CANADA 
FLOUR MILLS CO., U*

AN AMALGAMATION OF

Tki LAKE HURON & MANITOBA MILLING CO., Lid.
AND

A. KELLY MILLING CO., Ltd.

MILLS AT

WINNIPEG
GODERICH
BRANDON

OFFICES

ST. JOHR, N.B. 
MONTREAL,Que. 
TORONTO (imtij 
GODERICH 
WINNIPEG 
BRANDON

IT PAYS YOU TO PAY FOR QUALITY

BUY FIVE STABS FLOUR
49

NEW PACKAGE

CANADA FLAKES
A 10c. size-" ENGLISH ” Package

36 10s- $2.85 per case. Freight paid on fire cases.
A special package made for our export trade in 

Great Britain, to sell at 6d. We have decided to place 
the same size on the Canadian market at the popular 
10c. figure.

This 10-cent package is larger than any 15-cent 
size (excepting our own), of any similar food on the 
Canadian market.

Coupons in every package. Special premiums 
with the Standard and Jumbo size Canada Flakes.

Canada Flakes now sold in four sizes—

So., 10o., 16o. and 25o.

THE

Peterborough Cereal Co. u—
R0EL0FS0N 1R0EL0FS0N, Ontario Agents

71 Jarvis Street. TORONTO

SALES PROFITS'1

Automatic Cheese Cabinets
WILL INCREASE BOTH SALES AND PROFITS

The cheese is temptingly displayed under glass, is kept 
as clean and fresh as when first cut, and is at the same time 
preserved from the ravages of mice, dirt and tasters.

Its simple operation, by which the cheese comes out 
automatically with the opening of the door and returns into 
the cabinet when the door is closed, makes it most con­
venient.

PRICE 77ie Cabinet is a very handsome glass, 
polished hard wood display case ; a most

«_ _ — attractive fixture.
f 5 I) Place one on your counter and It urlll

Increase your cheese sales and pro* 
FOB Factory. fit* and pay fbr Itself many tlmem

WRITS FOR ILLUSTRATED FOLDER.

THE WALKER BIN A STORE FIXTURE CO., united
BERLIN, CANADA
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“Cheap Goods mean Cheap Quality" 
Cheap Sauces mean the Same Thing

LEA & PERRINS 
SAUCE

I

The Original and Genu­
ine Worcestershire costs 
more because it is worth 
more. Enjoys 70 years 
popularity because no im­
itation has ever been made 
to equal it. Used by the 
Best People because it is 
the Best Sauce. Sold by 
the Best Grocers and Best 
Restaurants everywhere.

Avoid imitations, which 
after all are nothing but 

_____  fruitless efforts to equal.
J. M. DOUGLAS & CO.

CANADIAN AGENTS
MONTREAL

T. TANGUAY & CO.
_ Commission

Flour, Grain and Provisions QUebe(
Open to accept ONK good agency in any line from a good wholesale or manufacturing firm. 

Reference, Hochelaga Bank.

ROLLED OATS 
SPLIT PEAS

POT BARLEY
THE WOODSTOCK CEREAL CO., Ltd., Woodstock, Ont.

Canning and Evaporating Co. The 
building will be of corrugated iron and 
Mr. Bates says the plant will have a 
capacity of 45,000 cans a day.

Jas. S. Giles has purchased the gro­
cery and liquor stores formerly owned 
by the late J. G. Gibson, 525 Yonge 
street, Toronto. As soon as the present 
stock of groceries is sold, Mr. Giles will 
devote his time to the liquor business 
exclusively, and both the present stores 
will be utilized for. the business.

BUSINESS NOTES.
The Canadian Oil Co. are erecting a 

new distributing warehouse at Ottawa.
S. J. Mathewson, of Mathewson’s Sons, 

Montreal, left for Little Metis, Que., to 
enjoy the Summer sea breezes and salt 
air at his Summer residence during the 
next two months.

Mr. Terry, representing Jos. Campbell 
& Sons, soups, New Jersey, was in 
Montreal last week and in company with 
Mr. Hendry, of Rose ik Lallammc, agents 
for these soups, made several calls upon 
the trade.

Richard Roberts, late of Garden River, 
Out., has purchased the business of A. 
(i. Smith <5c Co., wholesale jobbers in 
fruit and provisions, Port Arthur. Mr. 
Roberts will go largely into the com­
mission business at his new location. 
He sold his stock in Garden River and 
the building there is being used as office 
and warehouse by Burton Bros.

“Thamesville canning factory,” says 
Camden, Kent County, correspondent in 
the latest crop bulletin of the Ontario 
Department of Agriculture, “is being 
well supplied with acreage of corn and 
tomatoes this year, 1UU5 having been a 
good year for the producer and manu­
facturer, which has given an impetus to 
the industry.”

A successful retail grocer once said : 
"I always make it a practice to walk 
past my store on the opposite side once 
in a while. In doing so I try to put 
myself in the position of the casual 
passer-by, in order to note what at­
tracts.”—Maritime Merchant.

The McLEOD MILLING CO., Limited 
Stratford, - ntario.

Solicit the patronage ot the Flour, Feed and 
Grain Trade in general, and in return will 
guarantee an article which will mean an in­

crease of business to all concerned.

NAP. 6. KIROUAC & GO., QUEBEC
Receivers and Shippers

FLOUR, GRAIN, MILL FEED, SALT 
and FRESH FISH

Willing to act as Agents for Canned Goods Manu­
facturers or Grocers' Supplies.
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BISCUIT COMPANY GROWING.
The accompanying ilustration show* 

tlie Mooney Biscuit & Camly Co’s factory 
in Stratford, as it will appear when the 
large addition now under construction is 
completed. The building will then ex­
tend from Falstalf to Milton streets, 260 
feet, and lie 711 feet in depth. The ad­
dition will conform in height with the 
piesent building, and be live storeys, in­
cluding basement, and will give a llo.ir 
space of between 150.000 and 2011,000 
square feet.

This is the third extension the com­
pany has been compelled by increasing 
business to make since its establish­
ment in llttKl. This last extension will 
double the working capacity and make 
the factory one of the most up-to-date 
in the confectionery ami biscuit line in 
Canada. The growth of the company's 
business is largely attributed to the ex­
cellence of its product.

seven jewelry stores, [our clubs, a cull­
ing rink, a skating rink, a boys’ college, 
a girls’ college, a business college, a 
commercial travelers’ association with 
till members, nine schools.

NEW FACTORY FOR OIL TANKS.
S. F. Bowser a: Co., the only manu­

facturers of self-measuring oil out lits in 
Canada, whose factory is now located 
at 53d Front street west, Toronto, have 
just awarded contracts for the erection 
of a very line ollicc and factory building 
on Fraser street, one blink south of 
King street west. It will be a two- 
storey and basement brick building, .ill 
by 125 feet. The ollicc and machine 
shop will be on the lirsl floor and the 
finishing department on the second floor. 
The motive power will be electricity 
with individual motors for the various 
machines. Factory and otlice will be 
steam-heated.

In connection with a large and well

line of adjustable measure cabinets for 
lubricating oils has assumed large pro­
portions within the last few years.

GROCERS SELL PATENT MEDICINE.
Before the Parliamentary Committee 

on Deleterious Medicines sitting in Ot­
tawa last week, It. \1. Williams, of 
Three Rivers, Que., diuggist, affirmed 
that the patent medicine business had 
gone to grocers in recent years. lie 
thought patent medicines had a legiti 
mate place in trade. Generally they 
gave good results, lie said.

.1. K. Tremble, president of the Phar­
maceutical Society of (Quebec, stated 
that he did not think more than 5 per 
cent, of the druggists in Canada would 
dispense injurious drugs. He combatted 
the evidence of l)r. Dube, of Montreal, 
who said druggists were too eager to 
get cheap goods regardless of their 
quality.

Mr. Tremble was of the opinion that
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' Enlarged Factory of The Mooney Biscuit and Candy Co., Limited. Stratford.

WHEAT, STEERS, OPPORTUNITIES.
CLIMATE.

The Calgary Board of Trade is jx live 
one and it would have to be to keep up 
with the city. The board has issued a 
brochure entitled, “The Famous Calgary 
District, of Central Alberta, Canada— 
The Land of Golden Wheat, Fat Steers, 
Industrial Opportunities and Unrivalled 
Climate.” II anyone wants one he can 
have it by addressing a request to the 
secretary.

Calgary’s population, according to the 
brochure, is 17,5011 and the assessment 
went up from $1,994,300 in 1806 to $3,- 
221,000 in 1902 and jumped to $7,817,- 
100 this year. And see what thev have 
out there : Eleven churches, twelve 
banks, clearing house, seven newspapers 
and reviews, two theatres, live book­
stores, twenty-one hotels, eight shoe 
stores, eight dry goods stores, thirty- 
eight grocer shops, seven drug stores.

appointed office there will be a display 
room. The building will have a plate 
glass front, affording plenty of light. 
This location is superb for factory pur­
poses. It is right across from the ball 
park, is in full view ot King street and 
has railway accommodation.

This move has been rendered necessary 
because of the inability of S. F. Bowser 

Co. to anywhere nearly take care of 
their business in the old location. One 
reason for the increase of business is 
probably found in the fact that the in­
surance regulations in regard to ttie 
storage of oils of different kinds are be­
coming more rigid and it devolves upon 
the users of oils to provide storage 
which the insurance companies will re­
cognize as being safe under all condi­
tions. This applies not only to the gro­
cers and automobile owners, but to the 
manufacturers as well, and that branch 
of the Bowser business which covers a 
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the soothing syrups vont allied opium and 
morphine, lie would not give them to 
his own children, lie considered that no 
medicine should Up handled if it con­
tained an impure ingredient, even though 
the impurities were not injurious.

FIGHTING THE STAMPS.
The members of the Merchants’ 

Anti-Trading Stamp Association of 
Philadelphia, which was.recently organ­
ized for the sole purpose of lighting 
trading stamps, have begun a campaign 
to educate the consumer into a realiza­
tion of tlie fact that the stamp scheme 
is a snare and a delusion. During the 
past week tens of thousands of circulars 
have been delivered to - householders all 
over the city, setting forth the fallacy 
of the trading stamp from the consum­
ers" viewpoint.
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Strawberries 
Pine Apples 
Navel Oranges 
Medit. Sweets 
New Potatoes 
Bananas 
Lemons, etc.

In fact our stock is complete in all 
lines. Send in your orders. We 
guarantee satisfaction.

McWILLIAM

Me. - E.
EVERIST

25-27 Church St. TORONTO. 
CANADA

DRIED APPLES
BRIGHT, DRY STOCK 

WANTED.

O. E. ROBINSON & CO.
INQERSOLL 

Established - - !•••

BASKETS
We make them in all shapes and
sizes. We havk

Patent stmwboara Berry Box 
Grain ana Root Baskets, 

Clothes Baskets, 
Butcher Baskets,

In fact, all kinds ; besides being very neat 
in appearance, they are strong and dur­
able. Send your orders to

THE,..

Oakville Basket Co.
Oakville, Ont

FRUIT, FISH AND VEGETABLES
Ontario Strawberiy Season has Begun —, Vegetables Arriving 

More Freely— Notesiof News.

This week marks the opening of the 
berry season in Ontario this year. Next 
week the crop will be moving in car 
lots. There is still a heavy demand for 
pineapples, but with the advent of the 
Canadian strawberry at reasonable 
prices consumption will change to the 
smaller fruit. The season will soon be 
too far advanced for shipping pines, any­
way. As it is they have now all to be 
repacked. Oranges are advancing rapid­
ly and so are lemons. The banana trust 
keep their prices steady. California 
peaches, plums and apricots will be re­
ceived in the vast this week.

Vegetables arc moving more freely and 
a. fine line of tomatoes are arriving from 
Texas. They are put up in four-basket 
crates. All vegetable prices are moving 
lower except for old potatoes. The $1.25 
point for Delawares foretold weeks ago 
in The Grocer has been reached.

FRUIT SALE IN MONTREAL.
On June 11 at a fruit sale in Montreal 

three cars of pineapples sold at prices 
ranging from $2.10 to $2.75. Some of 
the stock was slightly under quality.

PROSPECTS.
The latest crop report of the Ontario 

Department of Agriculture contains the 
following:

Camden. Kent: I can notice no bad 
effects from the Winter except on the. 
peach crop, which appears to be totally 
destroyed in t his vicinity owing to a 
few warm days in February, when the 
buds made too much growth for the sea­
son of the year, and wei e destroyed by 
the frosts following—although these 
frosts were not so low as in previous 
years when the fruit came oh all right.

Stamford, Welland: There was rea­
son to think that when the weather was 
so mild and warm in January that the 
fruit would be injured, esjtceially the 
peaches. But they came through all 
right, and the buds are in excellent con­
dition.

Vaughan. York: Fruit trees have
stood the Winter well, and I think the 
prospect at present is that fruit will Ire 
as plentiful as usual, if not more so.

Sidney. Hastings: Fruit-raising is on 
the increase in the Bay of Quinte dis­
trict.

Saltfleet, Wentworth: Some vineyards 
in this section have not missed a crop 
of grapes in forty years, and the pros­
pects for a good crop were never better 
than they are this year.

MONTREAL MARKETS.
GREEN FRUITS—Very good business 

is passing in green fruits. Orders being 
received are of good size, as a rule. 
Quotations on oranges (Messina) show 
an advance this week. It is expected 
that all lines will advance shortly. Pine­
apples are expected to be sold at lower 
prices next week. Fifty thousand crates 
of pineapples were sold in New York the 
beginning of the week at reduced prices, 
and this will, it is thought, have an 
effect on the Canadian market to the ex­
tent of lowering prices. Egyptian onions 
are slow at prices quoted.
Messina blood oranges, half box............................
Late Valencia oiangts, per box............................
Dates, per lb...............................................................

Coooanuts, per bag of 100.........................................
Pineapples.................................................................
Apples........................................................................
Lemons, per box^......................................................
Jamaica oranges,’’per bbl.........................................
Egyptian onions, per 11 Mb bag............................
New strawberries, per small basket.....................

.... 2 50 

.... 6 50 

.... 0 041
1 75 2 25 
.... 3 40
2 75 3 60 
.... 6 00
3 25 4 25
.... 5 50 
... 1 75
0 16 0 8

VEGETABLES—In vegetables there 
has been a downward tendency in prices 
and as a consequence many lines have 
declined to very low prices. Probably 
the increased arrivals of green vegetables 
have something to do with the falling 
prices. Very good business is being 
transacted in the different lines offered. 
Cucumbers are moving freely at 50c. to 
75c. a dozen, or $2 a basket. Lettuce is 
selling very well at lower prices than 
were quoted last week. New potatoes 
are down fifty cents a barrel and fair 
trade is passing in them. New beets 
and new turnips are still high, $1.50 pet- 
dozen being asked. At this figure some 
trade is done by those catering to the 
high class of customers, but lower prices 
must rule before a good trade with the 
general public can be worked in these 
lines.
Potatoes, per bag .................................... ............. 0 95 1 00 

0 40
1 uo
1 00

Green peppers, per basket........................
8outhem cabbage, bbl. crates.................

0 75 
2 00 
4 50
3 00
0 75

New turnips, per doz............................... 1 50 
0 75

Leaf lettuce, per box. 4 doz....................
“ per doz......................................

Boston lettuce, per doz.......................... ............  o to
1 60 
0 40 
0 75 
2 00

Cucumbers, per doz..................................
“ per basket............................

New potatoes, per bbl........ .....................

0 75 
2 00 
6 50 
0 80

Carrots, per bag........................................
N-*w b- ets per doz..................................

1 25 
1 50 
0 50

Wax beans, per basket............................ 2 00 
2 00

Canadian asparagus per doz................... 3 50

FISH—In consequence of the increased 
arrivais of Gaspe salmon, prices this 
week are a little lower. The salmon 
season is now at its height, while the 
prices ruling are about the lowest to be 
expected during the season. Quotations 
on British Columbia salmon, which is 
also on the market in good quantities, 
are very low. Halibut is selling quite 
freely. One Montreal, firm received this 
week a car of fresh halibut direct by 
express from the Pacific coast. These 
fish arrived in Montreal in first-class 
condition, having been shipped fresh 
from the water. Coming by express they 
only took four and a half days to make 
the trip. Fresh mackerel continue plen­
tiful and prices are very much lower 
than they have been for a long time.
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Sea fish, haddock and cod, are also in 
good supply. Lake fish, including trout, 
whitefish, pickerel, or dore, as we'l as 
pike, are all in good supply. Brook 
trout, however, arc not so plentiful, and 
dealers often find it difficult to fill or­
ders.
Fresh haddock, express, per lb
Fresh steak cod “

“ halibut "
•* grass p:ke " "

Lake, trout 
Whitefish 
W« akfish 
B. 0. Salmon 
Brook trout
Doie, per lb. " “
(Jaspe salmon............... "
Fresh mackerel............ **
Medium boiled lobsters. “

0 04
0 Oil 
0 8 o o;y,
0 >8 0 U•% 
0 09 
0 11 
0 2*0 «% 
0 13 
0 07
0 1 i

Fresh frozen fish—
B.O. salmon, per lb.......................................
Herring, large, per 100 fish .......................

Smoked fish—
New hadd es, Ifi-lb. boxes, per lb................
New kippers, large, per box .......................
St. John bloaters, lUu in box, per box.......
Smoked herring, in small boxes, per box— 

'* salmon per lb.................................
Oysters and Lobsters -

Standards per imp gal ............................
Oyster pails, pints, per 100.........................

0 08 
2 00

0 07 
1 00 
1 00 
0 13 
0 2d

1 80 0 9J 
1 25

Prepared fish —
Boneless cod, favorite. 1 and 2-lb. bricks.......... 0 06

“ fish, 1 and 2-lb. bricks, per lb............. 0 05
“ fish. 25-lb. boxes, per lb....................... 0 04

Skinless cod, 100-lb. cases, per case....................... 5 0J
Scotch cured herring, 25 lb. kits..............................  1 00

Salt and pickled fish—
No. 1 Labrador herring, per half-bbl.................... 3 50

" • “ per pail............................ 0 80
" " salmon—
•• •* “ in bbls...........................  12 50
•• " •* in à bbls............................ 7 50
" B.C. Falrnon, bbls....................................... 12 00
•• - half bbl...................................  7 00
“ mackerel, per pail............................................ 1 75
“ large green cod, per lb....................... »......... 0 04
" medium, “ “ ...................................  0 03
“ small. ** " ...................................... 0 OS1/*

ONTARIO MARKETS.
GKKEN FRUITS—Canadian berries 

began to arrive this week and large 
shipments arc expected next. The quality 
is fair but will improve. The importing 
season is practically over. Prices from 
now on will be a matter of daily, even 
hourly, revision. Oranges arc advancing 
rapidly in price, and $li is mentioned for 
next week.. Lemons, too, are higher. 
The season for pines is nearly over, but 
prices this week arc a little lower. The 
first car of California fruits, peaches, 
plums; apricots and cherries, is expected 
in a few days. The first car of Florida 
watermelons arrived this week.
Oranges, California navels. 96's to 216‘s................  4 25

“ Jamaica, per bbl...................................... •••
" late Valencias, 9o’s. 112‘s, 288 s................ 5 25
•• “ 12Vs 15/s, 176s, 2008.216s. 2 Os. 5 50
“ Mediterranean sweets, 96's to -5J s.........  4 25

Lemons.Messina. 300 s 360 s, per box.................. 3 25
Limes, per crate............. .................................
Apples, Spies XXX, per bbl.................................5 00

* XX, per bbl.............................................
" Baldwins XXX, p?r bbl....................................
“ " XX per bbl......... —• ............
" other Winter varieties. XXX, per bbl —
" • •* XX. per bbl........  3 00
'• farmers', per bbl..........................................2 00

Bananas, per bunch.................................................  1 20
Red bananas per bunch.........................................2 20
Strawberries per quart box................................... 0 10
Pineapples. Cubans Id’s, 24s, 30s, 36s, per case. ....

- Floridas. 18 s to 36 s............... ................ 3 35
Cherries, California white heart, 2 Mb. box.......... 2 50

5 25 
f, 50
5 50
6 00 
4 75
4 GO
1 25
5 50 
4 00 
4 50
3 75
4 00 
3 50 
3 00
2 50
2 25 
0 16
3 00 
3 50 
3 00

VEGETABLES—Most of the quota­
tions are changed this week and gener­
ally speaking prices are on a lower level. 
Vegetables arc arriving now more freely. 
Florida tomatoes are about done and 
the" Texas crop is in and is very fine 
stock. Old potatoes are higher. Dela­
wares are bringing as high as $1.25. 
Cauliflowers and turnips are new arriv­
als. Cahadian beets are arriving.
Potatoes, kiln dried sweet, bushel hamper........

" Delaware, per bag..................................
M Silver Dollar, per bag..........................
" Ontario, per bag ...........................

New potatoes, Bermuda, per bbl ........................

.... 200
1 15 1 25 
1 00 1 10 
1 00 1 15 
5 00 6 00

Important Announcement
The California Deciduous Fruit Season opens in 10 days’ 

time and we beg to announce that we will again 
represent exclusively the

California Fruit Distributors
for the Marketing of their Fruits on the Ontario Markets. 

This company controls almost the entire California crop and 
prospects were never brighter for a large season’s business.

Our first car will consist of
Peaches
Plums
Apricots
Cherries

Your orders solicited. Further announcements later.

WHITE & CO., LIMITED
TORONTO

Branch at HAMILTON

“ST. NICHOLAS'* “WINS IN A WALK"
SOUND SENSE SAYS—Handle Tracuzzi's pack of Vcrdilli Lemons and %•
Boxes Oval Oranges—it's the only SUITABLE, SUBSTANTIAL, SATISFAC­
TORY SUMMER PACK.

W. B. STRINGER & CO., Toronto and Montreal

THE BEST PINEAPPLES,.................................................FLORIDAS
THE BEST SUMMER LEMONS,....................................... SORRENTOS

Full line of all Foreign and Domcsic Fruits always in stock.

THE F. T. JAMES COMPANY. Limited
76 Colborno St, T/IPHAITO M//ref Phone,
33 Church St, * Wlll/lf * v or Mail your Ordore

LEMONS. We have lots.
PINEAPPLES. Supplies will be lighter this week but we can fill your orders.

THE DAWSON COMMISSION COMPANY, LIMITED, TORONTO
Cor. West Market end Oolborne Sts.

PINE
In Beautiful Condition. IBs, 24e, 30o, 36o and *2o.

HUGH WALKER 6 SON
ESTABLISHED 1861 GUELPH, ONT.

DRIED FRUIT, I HANDLE SPECIALLY FINE LINES OF

iURRANTS, cleaned a„a ou™. VALENCIA RAISINS, SULTANAS, FIGS, and DATES
Direct from my own houses in the countries of production. l»ood* packed under private brands 

if desired, according to buyer s wishes.

‘œmsr.ïîâAd.» th. j. psimenos.
if, r„h„ V H I Hunter White Vic-oris. h.C., H Donkin i St E C. LMD0I E1G
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Truth is Mighty - Scarce 
In the Jam Business

You would think so if you could get a pair of 
eagle eyes on all the bottled turnip pulp, hayseeds, 
glucose, etc., which if you please is labelled jam— 
and actually sold for eating purposes.

Some of this “poison” is perhaps in your 
store and of course it will soon “ kill ” your trade.

The Star of the East in the Jam business is 
E.D.S.—sign of purity.” Let your orders follow 
this “gleam ” and all will be well with your trade.

My agents are W. G. Patrick & Co., Toronto ; W. H.
Dunn, Montreal ; Mason & Hickey, Winnipeg ; W. A.
Simonds, St. John, N.B, ; A. & W. Smith, Halifax, N.S.

E. D. Smith’s Fruit Farms, Winona, Ont.

ASHLEY & LIGHTCAP
Manufacturers’ Agents and Wholesale Commission Brokers

Storage. Track Warehouse. Central Location. Low Insurance. Quick facilities for handling Goods 
Open for Foreign and Domestic Agencies.

Onions, Egyptian, per sack 100-115 lbs... 
“ Texas Bermuda, 50-lb. crate*—
“ Bermuda. 5i) lb crates..................
" green, per doz. bunches.............

Cabbage.new South Carolina oer crate 
Wax and green beans, per bush hamper.
Green peas.................................................
Beets, new, perkdoz. bunches..................
Carrots, new, 5 to 6 doz. in box.................
Lettuce, per doz. bunches.........................
Radish, per doz....................... ..................
Cucumbers per doz....................................

per hamper, 5 to 8 doz.......
Mushrooms, 1-lb. boxes, per lb................
Asjaragus, per doz. bunches....................
Beans, white, prime, bush.......................

'* “ haud-picked, bush...............
“ Lima, per lb......................................

Tomatoes, Floridas, 6 basket crates........
“ Texas, 4 basket cra‘es................

Rhubarb, 1 doz. bndls .............................
fpinaoh bush............................... ..............
Artichokes, per bag....................................
Parsnips, *' .................................
Watercress, per doz. bunchei...................
F Kg plant, per duz....................................
P- pi e*s, green, per small basket.............
Parsley, i>er doz...........................................
Turnips, per bag.........................................

" new per doz.................................
Mint, per doz..............................................
Cauliflower, per doz..................................

2 f0 
1 75
0 40 
2 25 
0 25 
0 20 
1 25 
1 75
0 75

3 50 
2 05
U 2
0 25 
0 60

0 75 
0 20

0 15

2 00 
1 50
1 25
o m
2 50 
2 50
1 75 
0 50
2 50 
0 30 
0 25
1 55
2 50 
0 80 
1 00
1 75 
1 *0 
0 07
3 75
2 50 
0 25 
0 40 
0 95 
0 75
0 in
1 55 
0 85 
0 25 
0 75 
0 35 
0 2o 
1 50

FISH—Supplies this week have been 
satisfactory and there is a lower ten­
dency in prices, lobsters, shrimps and 
mackerel having moved down. The de­
mand has been good. Eastern salmon 
are now oil sale here at about 20c.
Fresh hallibut .......................
Haddock, fresh caught, per lb
Fresh cod, per lb. ..........
Fresh lobsters, boiled, per lb..
Shrimps per gal.........................
Whitefish, per lb....... ...........
Salmon trout, per lb........ ........
Finnan baddies............ ........
Ciscoes, per basket... .. ...........
Perch, per lb............................
Herring, large, per lb.............

" medium per lb..........
Brook trout, per lb.................
Pike, per lb..............................
Blue fish, per lb.......................
Fresh mackerel.........................
Eastern salmon, per lb............

0 10 0 13 
0 06 0 U6* 
0 07 0 08 
0 18 0 20 
1 00 1 25 
u •9 0 10 
0 (8 0 09 
.... 0 08
0 05 G C6 
.... 0 08 
.... 0 04 
.... 0 25 
0 05 0 06 
.... 0 10 
0 2J U 25 
.... 0 20

Highest References. Correspondence Solicited.

214 PRINCESS STREET, - - WINNIPEG
White & Co. expect their, first car of 

Florida watermelons to arrive this 
Saturday.

SCOTT, BATHGATE CO., BROKERS AND 
COMMISSION MERCHANTS

COR. NOTRE DAME EAST AND VICTORIA STS.
WINNIPEG, CANADA

Storage and Warehousing a specialty. First-class facilities in a fully 
modem brick warehouse, centrally located on the railway track.

G. B. THOMPSON
Wholesale Broker and Commission 

Merchant
159 Portage Avenue East, - WINNIPEG, MAN.

Cable address, “Capstan.-"
Storage facilities. Correspondence solicited

Manufacturers’ Agents—continued

W. A. TAYLOR
BROKER and WAREHOUSEMAN 

243 Main Street
WINNIPEG, MAN.

HIGHEST REFERENCES

JOHN A. CHEYNE
Wholesale Commission Broker and 

Manufacturers’ Agent
Correspondence Solicited.

41 Bannatyre Ave., Winnipeg, Man.

Manufacturers' Agent and Whole­
sale Commission Broker.

Winnipeg, - Man.
Highest References. Correspondence Solicited.

STUART WATSONJOSEPH CARMAN
Wholesale Grocery Broker and Manufacturers 

Agent, Member Western Wholesale Brokers' 
Association.

Uinon Bank Block, Rooms 722 and 723
Winnipeg, Man.

Open for good Agencies. Correspondence Solicited

We make a specialty of storing and dis­
tributing car lots for

Warehousemen and Distributing Agents. 
Best of references.

Low Insurance

Winnipeg Storage

Eastern Shippers
Negotiable receipts issued

WINNIPEG

Rates reasonable

OWEN SOUND.

J. K. McLAUCHLAN
Commission Merchant.

Warehouseman. Shipper and Steamship Agent.

Owen Sound, - Canada

►»»»»»»»»»*»»»»»»»»»»»»;
* t

\ ;
! J. P. THOMAS !

COMMISSION 
MERCHANT #

25 St. Peter Street
QUEBEC |

• I
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À1 .a-Z’a«ME Si

INGERSOLL, OANADA—FACT OR Y

AN EASY ONE.
Added to our splendid assortment of

GOLD MEDALS

ST. CHARLES 
EVAPORATED CREAM

given Highest Award at World’s Fair St. 
Louis, Mo., 1904. Proven the purest and best
and for many purposes PREFERABLE TO 
FRESH MILK. Can be purchased through 
any wholesale house.

St, Charles Condensing Co.

NEW PACK NEW PACK NEW PACK
OF THE FAMOUS

Brunswick Brand
SARDINES

Now is the time to send your order for—
| Oils, Sanitary Can, 100 tins to case 
4 Oils, Handmade Can, 100 
4 Mustard, 100 tins to case 
4 Tomato, 100 • 
i Mustard, 50

Connors Bros., Limited
Black’s Harbour, N. B.

Season 1906

: SHOE SALMON,
Now In Store

ALSO

TRADE MARK REGISTERED

mmm

SPRING SALMON—“Columbia" Brand 
COHOES-“Tlgor" Brand 
PINKS—“Sunflower" Brand

“Jacques Cartier" Brand.
RACKED BY

J. H.Todd & Sons
Victoria, B.C.
Wholssal, blirtH cm obtaia quotations I roe

6«o. Stanway A Co.. Tereoto, lor Ootorio. C. F. Thenpsoo. Winnipeg. Manitoba.
W. $. Goadhugh A Co., Mootrul, Quebec. J. Hooter While, St John, Lower Romeo

We are Offering ^

Mirimichi Fresh Salmon
at Twelve cents per pound

Write or wire us your order. All orders filled the same day as received.

W. S. LOGGIE CO., Ltd. - CHATHAM, N.B.

2



BISCUITS AND CONFECTIONERY The Canadian Grocer

Ho, for the Leader !
Have you taken your hat off o

TOBLER’S SWISS 
MILK CHOCOLATE
It is sold wherever there is a civilized com­
mun ty.
It is loved wherever there is a human 
palate.
Tobier & Co. have a reputation as high 
as the clouds in goodness and as old as the 
hills in fame.
That reputation was won through setting a 
standard at the beginning and following it 
every day.

33% to 78% profit per case await you.

Maclure ®L Langley
AGENTS Limited

152-154 Pearl St., TORONTO
30 Hospital St., MONTREAL

■ OTT'S:
Nt better 

Checelite

CANADA
Ne better

You don’t require all the brands of chocolates 
on the market to satisfy your 

■customers.

MOTT’S
“DIAMOND” and 
“ELITE" brands oft.

Chocolate
are always the most satisfac­
tory,—the one for cooking and 
baking, the other for eating.

ALL JOBBEBS.

John P. Mott (0L Co.
HALIFAX, N.S.

SELLING ▲OINTS :
J. ▲ TAYLOR R. 8 MoINDOE JOS. E HUXLEY 

Morruu Tommto Wuvxno

THE SUMMER SEASON
brings

A DEMAND FOR THE BEST
I* YOUR STORE

STEWART’S
Chocolates and Confections 

ARE THE BEST
Pure Materials.

Absolute Cleanliness.
Perfect finish.

New and beautiful packages for the 
Summer trade.

PRICES RIGHT

THE

STEWART COMPANY
LIMITED

TORONTO

COWAN’S COCOA
Maple Leaf Label Our Trade Mark

Cowan’s Chocolate,

Cake Icings,

Cream Bars, and

Cowan’s famous Milk 
Chocolate

are absolutely pure goods

THE COWAN CO., LIMITED
TORONTO
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BISCUITS AND CONFECTIONERY
Candy Consuming Season is Starting— Candy Making in Bigger Hands.

THOS. McCORMICK DEAD.
Prominent Manufacturer Suc­

cumbs on His Way Home.
Thus. McCormick, president and foun­

der of the McCormick Manufacturing 
Co., London, Ont., died last week on 
his way home from California, where he 
spent the Winter in search of health. He 
was accompanied by a nurse and the end 
came suddenly the other side of Kansas 
City. The body was removed from the 
train for embalming upon arrival at that 

city.
Deceased was born in Dungannon, 

County Tyrone, Ireland, July 1, 1830. 
When 19 years of age he came to Amer­
ica and settled in Bufïalo. Later he 
came to London, worked as grocery 
clerk a few years, when he returned to 
Buffalo and married Miss Catherine 
Armstrong, who predeceased him six 
years. In 1858 he went into business 
for himself in an old building on the 
site of the present large factory. This 
was the beginning of the McCormick 
Manufacturing Company. He prospered 
in the confectionery and candy business, 
and became one of London's richest and 
most prominent citizens. He served in 
the city council and on the hospital 
trust for several years, and gave largely 
to charity. He built the McCormick 
Home for Aged People in London, and 
at the time of his death he was building 
a cottage for poor consumptives at 
Gravenhurst, Ont. It is said he intend­
ed to visit this cottage upon his return 
to London. Mr. McCormick was a life­
long Methodist, and in politics a Con­
servative. He is survived by four sons 
and one daughter.

CANDY EATERS’ TIME.
December and November are the two 

big candy consuming months, but next 
come the hot Summer months. Picnics 
and outings and holidays seem to make 
people candy-hungry, give them time to 
think of their sweet tooth.

COCOA WILL BE HIGHER.
The Port of Spain, Trinidad, Commer­

cial Review (Gordon Grant & Co.), un­
der date of May 18, spys of cocoa:

The damage to the cultivation conse­
quent on the severe drought experienced 
since the beginning of the year is prov­
ing even more serious than expected, and 
although recent rains will remedy some 
of the injury it is now generally realized 
that even under most favorable at­
mospheric conditions no important de­
liveries will be forthcoming until the 
last quarter of the year. In this posi­
tion a substantial advance in prices in

consuming cent es s < iiitidently ex| ect- 
-ed and meantime current quotations fm 
the little lots offering have advanced to 
•i'll 50 to #11.75 for ordinary to good 
red grades and $12 to $12.25 for Es­
tates produce.

BEET SUGAR FACTORY FOR 
LONDON.

The Keystone Sugar Vo. are negotiat­
ing with the manufacturers’ committee 
of London Board of Trade with a view 
to establishing a factory there. Should 
the company locate in London they will 
build a plant to cost about $31111,0110, to 
aid which they ask a loan of $75,000. 
This is the same proposition that was 
turned down in Chatham a short time 
ago by forty votes. Supporters claim 
the by-law was defeated on account of 
the circulation of erroneous rumors.

MORE SUGAR BEETS.
The raising of sugar beets in Ontario 

is on the increase. The experimental 
stage is passing and although there have 
been many setbacks in this industry, it 
is making progress. The Ontario Sugar 
Vo., of Berlin, have 2,199 growers on 
their list for 19(tti, whose contracts call 
for the cultivation of over 5,000 acres. 
Last year they contracted for 4,170 
acres. The Wallaceburg Sugar Vo. have 
contracted for about 7,000 acres, and 
the Mt. Clemens sugar factory is also 
taking a lot of Canadian beets. The 
Wingham district has 708 acres under 
cultivation, owned by 305 farmers. The 
yield last year was 1.0 tons per acre 
greater than in the previous year.

TRINIDAD COCOA.
The exports of cocoa from Trinidad 

between October 1 and May IS have de­
creased from 1112.332 sacks in 1002-3. to 
146.405 sacks- in 1005-6. A mote cur­
ious feat tire yf the business is that while 
the quantity sent to England decreased 
steadily from 60,000 bags to 21.000 bags, 
the exports to France increased from 
38,000 to 52,000 bags and to America 
iqg for the soekeye run.

A VALUABLE BOY.
The employer was bending over a table 

looking at the dictionary. The new of­
fice boy slipped up quietly and poked a 
note into his hand. The surprised em­
ployer opened it and read :

“Honored Sir—Yer pants is ripped."

The teacher had been telling the class 
about the rhinoceros family.

“Now, name some things," said she, 
“that it is very dangerous to get near 
to and that have horns.”

“Motor cars !” replied little Willie 
Jones, promptly.

Haste Breeds Delay
Biscuits that come out of 

the oven too quickly usually fill 
in the time on the grocer's 
shelves.

And biscuits left in the oven 
the right time, but put in the 
tins at the wrong time, are no 
better.

In each case so much of the 
possibleexcellenceis subtracted.

Avoid both these pitfalls.
Our bakers and our packers 

know their business.

Perfection Cream Sodas
are baked and packed on an 
unerring system.

The regular sales are proof 
of this fact.

The good don't die young in 
the biscuit business.

™E Mooney 
Biscuit & Candy 

Company,
LIMITED.

Stratford, Canada.

DIAMOND
Brand

MAPLE SYRUP
has that delicate flavor of New Sap 
Syrup direct from the bush. Try it.

ALL JOBBERS

Sugars Limited, Montreal
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WILL BRING NEW CUSTOMERS TO YOUR STORE.

TRY IT

%-lb. tin»—3 doz. in <

or pure cHorccGgoo; only

MANUFACTURE D BY
| NICHOLSON St BROCK

TORONTO, CAN.

NICHOLSON & BROCK, 9 Jarvis St, Toronto, Ont.

Canadian Agents:
Kenneth H. Munro 

321 Coristine Bld. Montre 
C. & J. Jones Bros.,

424-125Union Bank Bid., Winnipeg 
Wilson Bros.

Wharf St. Victoria, B.C.

BISCUITS AND CONFECTIONERY The Canadian Grocer

BLACK JACK
SOLD BY ALL 

JOBBERS^OVE POLl-sH

is essential to high-class Mince Meat 
In

NICHOLSON’S 
MINCE MEAT

Lowney’s Cocoa does not contain ground 
cocoa shells, Hour, starch, alkalies, dyes or 
other adulterations.

there in the proper proportion of 
Pepsin. If you taste “Nicholson's” 
yourself you will notice how this 
“proper proportion” conduces to 
a delicious flavor.

Keep up your supply of
â B. JELLY POWDER 

R. * B. ICI BO POWDER 
R. * B. PUDDIBE 
B. ft B. VERIQUICK TÂPIOCâ 
BROCK’S BIRD SEED

THE WALTER M. LOWNEY CO. of Canada, Limited
165 William St., MONTREAL, CAN

A LINE THAT WILL PLEASE YOUR CUSTOMERS

Switzerland

NESTLES
CHOCOLATE

Richest in 
Cream

LAMONT, COBUSS & CO., lm£Z.n
27 COMMON OT., MONTREAL

Quality Costs Money
But It Holds Trade.

In other words

SHIRRIFF’S FLAVORING
ESSENCES

cannot be produced without liberal expenditure, but 
we are willing to ‘‘expend" in order to get the best 
custom and retain it.

DUBLIN, 
IRELAND

Manufactured by

IMPERIAL EXTRACT CO.
TORONTO

“Veda” Oatmeal
Bfocuit»

arc the best oatmeal biscuits made. This isn’t simply 
our own opinion,, it’s the verdict of thousands of regular 
consumers in many parts of the world.

These highly nutritious, palatable, and remarkably 
digestible biscuits have an entirely unique and delicious 
flavour, peculiar to themselves, which will, undoubtedly, 
be much apprécia'cd by everyone. They are made from 
the celebrated “VEDA” Oat Food, which is prepared 
entirely from the finest oats, by a special process, which, 
while conserving and improving the whole food value of 
oatmeal, converts the high percentage of insoluble carbo­
hydrates in the oats into soluble food material, resulting 
in an article sixteen times more digestible than ordinary 
oatmeal. “VEDA” is so highly digestible that its use 
often cures indigestion, greatly improves the general 
health, and increases the vigour of mind and body. 
Containing, as it does, the whole, admittedly high, 
nutritive qualities of the finest Oatmeal in so highly 
digestible a form, “VEDA” becomes quickly assimilated 
into the blood, which it enriches, and builds up brain, bone 
and muscle.

We have the exclusive rights of biscuit making from 
the proprietors of “VEDA” Oatmeal.

W. & R. JACOB & CO.,
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Sixty 
Year* of 
Popularity

sjs5pKj»jafiiSriSs
COX’S

GELATINE
should be used 
in every Cana­
dien house­
hold, because :

(1) . It is STRONG.
(2) . It is CLEAR.
(3) . It is PURE.

Canadian Agents :
O. R. Colson A Son, Montreal 
D. Masson à Co.,
A. P. Tippet A Oo.,

J.S 6. COX,
in.

Gorgim Mills, 
EDINBURGH

EXPERIENCED ADVERTISEMENT WRITERS
who are open for a situation are requested to 
register their names with the MacLean Pub­
lishing Co., at any of their offices. Inquiries are 
occasionally made by manufacturers and whole­
sale houses who contemplate establishing their 
own advertising department.

Persons addressing advertisers will 
kindly mention having seen their adver 
tisement in The Canadian Grocer.

8PRAQUE

CANNING MACHINERY CO
CHICAGO, ILL., U.S.A.

An Auto? Nol
Peanut and Popcorn Seller. 
Catalog ahow'em #8.60 to 
*850.00. On easy terms.

KINGERY MFG. CO. 
106 E. Pearl St., Cincinnati

EPPS’S GRATEFUL
COMFORTING

IN 14-LB. LABELLED TINS. 14-LB. BOXES.
i. Him mv.tâî'm *K22.,#£ Oomlnten, 0. 1. OOUON A SON, Montreal,
la Nova Sootla, I. D. ADAMS, Halifax. In Manitoba, MONAHAN A Q0DD0N, I

THE MOST 
NUTRITIOUS COCOA

Cultivate your Biscuit trade by ordering
McLAUCHLAN’S

Cream Soda Biscuits
MoLAUCHLAN A SONS CO. Limited, Msnufaotursrs, OWEN S0UNB, Canada.

QUALITY! 
QUALITY !

That is

UPTON’S
first consideration in 
the manufacture of his

Jams, Jellies
and

Orange
Marmalade

Good goods always com­
mand a fair price.

EA6LE BRAND

Has No Equal in 
Condensed Milk

THE STANDARD OF QUALITY
in :

EVAPORATED CREAM
AND

CONDENSED MILK.
Prepared by Borden’s Condensed Milk Co., New York

FACTORY * INGLRSOLLi ONT.
Originators of Condensed Milk and “LEADERS OF QUALITY."

PEERLESS BRAND

Unsweetened 
Has No Eciual in 

Evaporated Cream

59
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TOBACCOS AND CIGARS The Canadian Grocer

»

It Doesn’t Pay Us to Ship a “500” Assortment, but 
We’ll do it for Y ou, if You Will TaKe Advantage of

The Offer Now

Our usual grocery assortment is 1,000, but we realize that some of you grocers 
who have never sold cigars shy at “four ligure” orders. You don’t want to try 
1.000 cigars, but you would consider a “500" offer.
And we have come along with the offer—in time for summer trade, too.
In the assortment there will be a quantity of PEBBLE, and PHARAOH 
Cigars, which, as you know, are being advertised throughout the Dominion.
With the shipment goes the famous Payne Proposition, to take back, at the end 
of three months, at invoice price, all of your stock unsold.

IMAGINE A GROCER LETTING AN OFFER LIKE THIS GO BY.

J. BRUCE PAYNE, Limited, Mnfrs.
GRANBY, QUEBEC, CANADA

When He Comes in with the Wife's Gro­
cery Order, pop the “T.& B.” Question

While this fellow smokes a cigar occasionally, 
he eniovs a «rood pipe of
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THE CANADIAN GROCER

TOBACCO AND CIGARS
Production Increasing in Essex and Kent—Notes of Interest for 

Sellers of the Weed.

DICE AND CIGARS IN THE WEST.
The important part played by the 

dice box in the retail cigar trade of the 
far west must seem strange to the east­
ern dealer. The Seattle Retail Grocers1 
Association, for instance, has adopted 
the following schedule for I he regulation 
of this method of trading : 25 cents for 
25 shakes. The player gets one cigar for 
a throw of 15 or less ; 22 to 25 brings 
him two cigars ; 2ti to 28 four cigars ; 
2!) to 80, eight ; and 81 or more, Hi 
cigars. In San Francisco various 
schedules for the regulation of trading 
by slot machines and dice box have 
been devised at times by the local cigar 
retailers’ organization, but they do not 
seem to have been very effective, owing 
to the competition of the various 
schemes employed by the United Cigar 
Stores Company. It seems a pity that 
such methods should be necessary in a 
legitimate industry, but according to 
the unanimous testimony of dealers on 
the coast, attempts on the part of the 
municipal authorities to put a stop to 
the practice have been followed by 
disastrous consequences to the trade.— 
U. S. Tobacco .Journal.

BIG INCREASE IN PRODUCTION
The stamp returns for the month of 

April just out show again an unbroken 
increase in the products of American 
tobacco and cigar industries. In fnII- 
liedged cigars the increase amounted to 
13,476,447 in a total production of 515,- 
480,8511 as compared with a total out­
put of 522,0111.1112 during April, 1905. 
Little cigars show an increase of l»».-

that salaries decreased with the growth 
of business. Salaried ollicials got $598,- 
378 in 1900 and only $581,191 in 1905. 
The average number of wage-earners in­
creased from 6,582 to 7,293, and their 
wages from $906,901 to $1.157.278. The 
cost of material used increased from 
$1,812,102 to $10,149,351.

TOBACCO A HUNDRED YEARS OLD
Two twists of tobacco and a book on 

birds, which were wrapped in papers 
"dated 1806. were found between the 
plastering and weatherboarding on the 
farm of West Lowe, near Homing Green, 
Ky The tobacco must he at least a 
hundred years old. It will be sent to 
Louisville for Home Coming Week

WILL MAKE CIGARETTE PAPER
A lex. MacLean, Canadian commercial 

agent to Japan, says regarding cigarette 
paper :

“The raw material for what is known 
as ‘rice paper,’ the kind used for the 
wrapping of tobacco in cigarette form, 
and which heretofore has been alto­
gether imported, the native press states 
has been discovered by a Japanese ex 
pert' in Formosa, and is about to lie 
largely cultivated. With the view to its 
manufacture, .. company has been form­
ed in Osaka with a capital of $175,0410. 
with provision for early increase to 
$2511,000, under the name of the Oriental 
Caper Manufacturing Co , having as tla- 
basis of its operation the supplv of tbe

Government tobacco department, here­
tofore an importer of ibis article. Of 
course the company will have the export 
trade in view also ; and Canadian 
cigarette manufacturers may inquire of 
this commercial agency, should it ap­
pear to them tb.it further information 
might lie an advantage.

Mr. \l. Scliaiek. Canadian représenta 
live of (1. Falk A 111o is in the illy, 
say s I he I S. Tobacco Joui liai of New 
York, and will leave shortly for Canada 
with a full line of their new and old 
Sumatra tobacco, tbe former from then 
recent purchases at Amsterdam.

r

Cigarettes

SWEET
CACHAI

STANDARD
OK THE

WORLD
Sold by all leading Wholesale Mouses.

There is a difference.

CLAY PIPES
made by us are the best in the world. 

Specify them in your order.
D. McDOUGALL & CO., Glasgow, Scot.
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“ ' s Rose Brand Bacon and Hams
Reliable in duality,

Abundant in Quantity,
Satisfaction in Every Article.

You will dppnM tlv our offerings in our çew .irtivnls of Tea- and Vuffees 
l*»t ui> show you our value in these line»

2v£ig. C. TZ. Hardness
Hurt- i.' how the ad. should have been Rule box effects sometimes serve to 

set : make a display line more prominent, or

The Best Display of

DAIRY PRODUCE
in Iroquois. Nothing finer than our Creamery 
and Dairy Butter ! Our prime September 
Cheese is without an equal in Iroquois.

We want you to start today with a pur­
chase of

Matthews’ Rose Brand 
Bacon and Hams

V,
Reliable in Quality, Abundant in Quantity,

Satisfaction in every article.
Y iu will appr iciate our offerings in our new 

arrivals of Teas and Coffees. Let us show you 
our value in these lines.

MRS. C. E. HARKINESS j

( ij it ...>i > .n Vl= IW l ii 11.OH. i.

success.
• * *

Then, as regards typographical mat­
ters. certain changes would have been 
beneficial. For instance, ‘‘ Rest Dis­
play” is far too large and “Dairy Pro­
duce” far too small. “Creamery and 
Dairy Bnftci ” and “September Cheese"’ 
also should have been displayed.

• . *

RULE WORK.
Rule effect is valuable when properly- 

worked out. Some very clever and 
striking border effects can be secured 
bv intelligent manipulation of rules.

to make a certain item stand out more 
Ilian others around it.

Outside of these uses which we have 
mentioned there are a few others, but 
usually when utilized for any other

62

most forceful and best displayed adver­
tisements from the best stores and see 
how much rule work is used outside of 
holders, divisions, boxes and panels. 
White space is often more valuable than 
rule work. When the department i>ara- 
graphs have been separated so that the 
reader can easily comprehend the divi­
sions the display of these paragraphs 
should he secured by having the more 
important set in a style of type that is 
easily read and a size that is plainly 
seen. Oftentimes rules used under dis­
play lines would better be omitted. By 
setting these lines in the next larger 
size of type with plenty of white S|»ace 
above and below the same space is often 
made more valuable.

The eye of a reader takes m every pai l 
of the item or paragraph being read. 
Every rule, ornament, and useless work 
must he investigated by the eye just the 
i-Suiie as the text, and this labor tends 
to confuse one. Did you ever note the 
contrast between ladies’ hats on the 
streetÎ One is simple—not much trim­
ming, but what there is is put on pro­
perly. It stands out neat and clear cut 
and greatly adds to the personal ap 
pearance of the wearer. Another hat 
may cost more, may carry (lowers, featli- 
eis and vegetables galore, and yet it may 
)>e decidedly flat and unattractive, sim­
ply because there are so many varieties 
of useless trimming. The same prin­
ciples apply to ad display.

8039
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It ’i| unwise also to imagine that a new 
line of matches will not sell and there­
fore should not he given a chance.

As you aie aware, in the largest gro­
cery stores of a hig city, most of the or­
ders are received over the telephone. 
That he may give entire satisfaction to 
his customers the “hig” grocer keeps in 
jierfect touch with the market, watches 
for new lines ami should he not happen 
to have a certain article, at least knows 
something about it and how soon it can 
lie gx>t.

Don’t commit the blunder credited to 
a western grocer. One of his patrons 
had been reading certain tea arguments 
in the newspapers and when the grocer
called she asked for a package of —-----
tea- The grocer replied : “I would’t be­
lieve everything I read in the news­
papers. Anyway, my own blend is best.”

Look at your order sheet and see if 
it’s up-to-date.

A. A. B.

Thos. Wood & Co., Boston and Mont­
real, have removed their Boston place of 
business to 33 to 36 Commercial Wharf.

to get in touch with Canadian shippers 
of hay in large quantities.

630. Canadian apples—North Kngland 
firm of fruit importers, desire to get in 
touch with packers and shippers of all 
classes of Canadian apples, c.i.f. New­
castle.

631. Kggs, canned fruits and meats.— 
North Kngland firm desire to get in 
touch with shippers of Canadian eggs, 
and manufacturers of Canadian canned 
fruits and meats, and desire to get a re­
liable Canadian firm to act as their 
agent in buying the same.

653. Butter, cheese, etc.—North Kng- 
land firm desire to get in direct com­
munication wilh Canadian exporters.

651. Butter, canned meats, fruits, etc. 
—North Kngland firm invite correspon­
dence with Canadian exporters.

655. Wheat, barley, etc.—North Kng- 
land grain importer desires communica­
tion with Canadian shippers.

656. Dried fruits, etc.—North Kngland 
grocer desires to get in touch with Can­
adian manufacturers of dried fruit, evap­
orated apples, canned meats and fruits. 
Must be high-class.

657. Cheese, butter, etc—North Kng-

l anudiau cheese in large quantities.

FOR TOURISTS AND SPORTSMEN.
The New Brunswick Tourist Associa­

tion, under the auspices of the St. John 
Board of Trade, has issued a folder en­
titled “The Tourist and Sportsman’s 
Paradise,” that will be interesting to 
anyone contemplating a holiday. It is 
richly illustrated with views ol scenic 
attractions of the Maritime Provinces. 
From end to end Canada is an ideal 
holiday land, iiul the Maritime Provinces 
think they have the best of it and the 
people down there like to tell about 
nature’s liberality with them. They 
have enterprise down by the sea. They 
believe in publicity and in going after 
business. The) want more tourists and 
Summer visitors and the) arc going the 
light way about getting them.

REASON TO REJOICE.
Vancouver and New Westminster gro­

cery clerks have united in a celebration 
lo commemorate the concession by the 
employers of a weekly half-holiday.

A Business Won’t Grow to be a Croat Business
unless there are good reasons—and lots of them. The remarkable sale of

HOCEN-MOCEN and ROYAL SPORT Cigars
5 cents 10 cents

is the result of excellent values, rightly margined.
Grocers—Prove our claims.

THE SHERBROOKE CIGAR CO.
SHERBROOKE, P.Q.
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Surprise
Soap Has Been Sold on the Market for Over 20 Years

This statement is of interest only to show that 
Surprise has stood the test of time.

To-day it is sold over all Canada, in New­
foundland and some parts of the West Indies.

Quality—High-grade laundry soap, a pure 
hard soap, is the reason why it keeps on satisfy­
ing and selling.

Peculiar qualities for washing clothes by the 
* ■ Surprise ” method : Economy—labor-saving— 

cleanliness—most satisfactory—a real 
practical way of washing.

You can use this feature of Surprise Soup to 
show your customers it is to their advantage
to have Surprise Soap.

We ST. CROIX SOAP MFC. CO.
ST. STEPHEN, N.B.

Surprise 
r : Soap.
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QUOTATIONS FOR PROPRIETARY ARTICLES
Quotations on staple articles, prepared by our own staff, will be found in the market reports in the centre of the paper 
The following are prices of proprietary articles which are supplied by the manufacturers or their agents, who alone are 

responsiblefor their accuracy. For charges for inserting quotations in this department apply to Advertising Manager, The Canadian 
Grocer, at our nearest office.

June 14, 1906. Blaek Lead.
Baking Powder.

Oook'e Friend— Per do*.
Size 1, In 1 end 4 do*, boxes..................ta 40

" 10, In 4 do*, boxes........................... a 10
" t In 6 "   0 80
" IS, In 6 "   0 70
" 1 In 4 "   0 45

Pound tins, 8 do*. In oase.................... 8 00
18-os. tins, " "   8 40
6-lb. " à " "   14 00

Reckitt's, per box..................................SI 15
Box contains either 1 gross, 1 o*. sise; 

è gross. 3 ns . or à gross. 4 ox
Reckitt s Zebra paste, 1-gro. boxes, $10.20

JAMBS' DOUX BLAUS L1AD.

6a nix.....................................................S3 40
2a site ........... ..... 8 50

W. H. GILLARD à OO. AMERICAN Pi: KB FOOD COMPANY.

Diamond—
1-lb. tins, 8 do*, in case 
4-lb. tins, S " "
l-lb. tins, 4 " "

ta 00 
1 86 
0 75

Borax “Queen."

40-oz. rase, 4 tin* .....................................  0 40
8-oz. “ 4 “ .............................. 0 50

IMPERIAL BARING POWDER.

Oases. Sizes. Per do*
__ lQo. .......... $0 85

,... 13-ox. ...
.... 13-ox. ...

1 dos............... 2*1 b. ...
i-dos...............

OCEAN MILLS. Per do*.

Ocean Baking Powder, 1 lb., 4 do*.... $0 45 
" " " lib., 5 do*.... 0 90
" “ “ 1 lb., 3do*.. .. 135

Borax, i lb. packages, 4 do*— 0 40 
Cornstarch, 40 pks. in a case .. 0 78 
Freight paid 5 p.o.50 daps

MAGIO BARING POWDER.

Oases. Sixes. Per dox.
6 dos... .. 60, .. .. $0 40
4 " ... 4-ox. ... 0 60
« " ...,. 6 " ... 0 75
4 " ... . 8 " ..... 0 96
4 " ... . IS " ..... 1 40
1 " ... . 12 " . ... 1 «6
4 " ... .16 " ..... 1 66
3 " ... . 16 " . ... 1 70
1 « •' ... 4 10

... 7 80
1 ” . 6 ox.

.12 "

. 16 H
) Per case

1 “ r a»

ROTAL BARING POWDER.

dises. Per Do*.

’• i lb..............................................
. 1 95

•' lib. ........................................... . a 55
. 3 85

•• 1 lb.............................................. . 4 90

'• 6 lb.............................................. . 12 3)

Barrels—When packed in barrels 
cent, discount will be allowed.

one per

CLEVELAND’* BARING POWDER.

Sixes. Per Dos
Cleveland s—Dime...............................

" I lb................................... . 1 33
" 6 ox.................................
" A lb..................................
" 12 ox. ............................. . 3 70
" 1 lb................................... . 4 b5
“ 3 lb..................................
“ 5 lb................................... . 21 65

Barrels -When packed in barrels one per 
cent, discount will be allowed.

T. R1NNBAR A CO 

Grown Brand—
1 lb. tins, 2 do*, in case ............
41b. " 2 " " .............
III. - 4 - " .............

|1 20 
0 80 
0 45

Blue.

Lot 7 cases, freight paid. 
Conditions 2 per cent. 10 days ; net

30 days,

Clrsal,.

Wheat 08, S-lb. pkgs., per pkg.......... 0 Ob
" " 7-lb. cotton bags, per bag.

Freight prepaid.

ANADA

<zUA

.-'V-y.'i’i

I I I KKltOMM «II

Canada Flakes,
" Standard " 
case, 36 15»

............ *1 40
5 case lots 4 3u 

Canada Flakes, 
“Jumbo" 

case, 21 25 s
.................  4 U0

Canada Flakes,
' J u m bo" 

5-case lots. 4 80

Choeolates and Cocoas

THE COWAN OO., LIMITED

Perfection, l-lb., per doz...................$2 40
i lb.. •* .................. 1 20

“ Me. size " ................0 90
" 5-lb. tins lier lb ...............  0 37

Soluble,No 1.5 and ' 10-lb. tins,|>er lb 0 20 
“ No.2. 5 and 10-lb. tins.1* 0 18

Special quolut ions for cocoa in bbls , kegs,etc.

Chocolate—
Queens Dessert, Is and 11 per II- <0 40
Vanilla. 1 ■............................. > tr
Parisian 8s per lb............................... 0 30

The following sweetened for household 
purposes ;

Royal Nat), i s and I s, per lb.......... $0 30
Diamond. " “ .........  0 25
Special Diamond, i s, “   0 22

“ 6 s. “   0 22
“ 8 s, “   0 30

The following unsweetened :
Perfection, 4 s, per lb.......................... 0 30

is ....................... U 30
•• Flat cakes per lb......... 0 30

Icings for cake—
Chocolate, white, pink, lemon, orange, 

almond, maple and cocoanut cream, in 
(-lb. pkgs., per doz........................... 0 94

Chocolate, white, pink, lemon, orange, 
almond, maple ami cocoanut cream, in 
l-lb. boxes, per doz.......................  1 75

Confections— Per dos.
Cream bars, 60 in 1k>x, per box......... 1 80

“ 6 in Im>x, per doz. boxes 2 25

Keen's Oxford, per lb............................
In 10-box lots or case....................

Reckitt s Square Blue, 18-lb. box .... 
Reckitts Square Blue, 6 box lota ....
QUlett's Mammoth, è grow box..... . .
Nlxew s "Oervus," In squares, pei lb. 

17 “ In bags, per grow
'■ " In pepper boxes,
auoordlng to sise.................... 0 01

90 17 
0 16 
0 17 
0 16 
1 00 
0 16 
1 26

0 10

Chocolate ginger, per lb....................... 0 30
" “ 4 lbs., per doz... 2 25

Crystalized " | s, per do/ boxes 2 25
Vanilla chocolate wafers, No. 1, 5 lb.

boxes, per lb......................................... 0 30
Nonpareil wafers. No. 2, 5 lb. boxes,

per lb....................... 0 25
Milk chocolate, 36 in liox, per box... 1 35 

“ 36 in l>ox,perdo*. cakes 0 35

Jhooolate— per lb.
Caraooas. i s, 6-lb. boxes.................... SO 43
Vanilla, is ........................................  0 43
”1 lold Medal, sweet, i's. 6-lb. boxes 0 29 
Pure, unsweetened, I's, 6-lb. boxes 0 42 
Fry s “Diamond," 14-lb. boxes 0 34 
Fry s •'Monogram,'' fs, 14-lb boxes 0 34

Cocoa-
Concentrated, s, 1 do*, in box .... 2 40 

4 60 
8 25

H imueopaihlc, i s, 14-lb. boxes . 
“ i's, 12 lb. boxes .

Agents, C. E ( oison & Hon, Montreal. 
In |, 4 and 1 lb. tins, 11 lb boxes, |>er

lb .......................................................0 35
Smaller quantities .. 0 37

BSMHDORP 8 OOOOA
A. F. MacLaren, Imperial Cheese Co.,

Limited, Agents, Torento.
lb Uns, 44 dos. to oase.......per do*., $ 90, 4 .. .. ., 14Q

1 M “I M " .... " 175
* H 1 “ “ .... M 9.00

JOHN P. MOTT A OO. R 
R. 8 Molndoe, Agent, To route.

.oirs^ 
■ DIAMOND 
. CHOCOLATE

Per lb.
Elite, f.................................................... SO 30
Prepared em u*, | s to | s ....................  0 28
Mott's breakfast cocoa, is.................... 038

“ “ " I s.................... 0 35
" No. 1 chocolate, |s.................... 0 30

Navy " | s...................  0 27
Vanilla stick*, per gross __ 100

“ Diamond chocolate, i's ami 6 a. 0 23 
“ 0>nfe tionery chocolate, 21c. to 0 31 
*' dwte «hocolate liquors..20c. to 0 34

WALTER BAKER * CO . I.IMIUI».

Per lb.
Premium No. 1 chocolate, 12-lb. boxes $0 35
Vanilla chocolate, 6-lb. boxes........... 0 47
i-enuan sweet, 6-lb. boxes . 0 26

l‘er lb.
Breakfast cocoa, 4, 4, i and 6-lb uns 0 40 
Cracked oocoa, |-lb. pkgs., 12-lb. boxes 0 33 
Caracas sweet chocolate, 6-lb. boxes 0 37 
Caracas tablets. 100 bundles, tied 5 »,

per box ................................................ 3 00
doluble chocolate (hot or cold soda)

l lb. cans............................................. 0 43
Vanilla chocolate wafers, 48 to box,

per box...................  1 56
I he above quotations are t.o.b. Montreal.

WALTER M. LOW N * Y OO. 

CaosdlaoBraucb.165-171 William at. Montreal

Breakfast cocoa— Per lb.
5- lb. screw lop cans, 10 cans in case, 36c 
18-lb. boxes, b boxes in case, l-lb. tins. 36c.
6- lb. boxes. 12 boxes lnoase,*-lb, tins. 36i. 
6-lb. boxes, 12 boxes In case,f lb. tins. 36c 
6-lb. boxes, 11 boxes In case, 1-5-lb. tins. 40c.

Hweei chocolate powder—
5- lb. tins. 10 tine in case.......................  25a
12-lb. boxes, 6 boxes in case, l-lb. tins. 26c.
6- lb. boxes, 12 boxes In case, à 10 uns. 26c. 
6-lb. boxes, 12 boxes In case, Jib. tins. 28c

Premium chocolate—
6-lb bxs., 11 bxs. In case, |-lb. pkgs. 30c. 
6-lb. bxe.,12 bxs. In oase, i-lb. pkgs. 30o

Milk chocolate—
6-lb. bxs., 12 bxs. in case. 4-lb. pkgs 28c
100 2-cent pieces in box, each............ $1 25

Vanilla sweet chocolate—
100 2-ceut. pieces in box ..................... $1.25
A-lb. bxs.. 12 bxa in case. 4-lb tins..26c 
6 lb. bxs. 12 bxs., In case, 4 lb tine. . 25c. 
6-lb. bxs., llbxs In case, i-lb. pkgs 25c.

Diamond sweet chocolate—
6-lb. boxes. 13 bxs. in case, i lb. pkg».. 22c. 
if.ih bote» * twites In i**», 1 It» r* *» 28 ‘. 
6-lb. “ 12 “ “ I lb. “ 32c.

Go d Medal < hocolate powder—
5 lh. lira. 10 tnm in caie.........................36c.
10 lb tins, 10 tin* in case.................... 33c.

X\ XX chocolate powder
5-lb. tiua. 10 lina in case...........................35c.
10-lb. lina, 10 tins » ase....................... 25c

TOBl.fcK s MILK CHOCOLAT K.

5c. sticks, per Ih>x (40»in ka).............. 1 50
10c tablets or croquet ta (20)................ 1 50
20c “ “ CM)). t 42

Condense^ Milk
BURDEN * CONDENSED MILK CO.

Win. 11 Duun. Agent, Montreal a Toronto.

“ Ragle " brand (4 doz )...........$6 00 $1 .50
“Cold Seal brauu t4 do*. 4........ 5 u0 1 2f>
“Challenge brand 14do*. 1.. .. 4 00 1 UU
Evaporated cream
•PeerlHse ' brand evap. cream. 4 7: 1 20

“ hotel size.............  4 90 3 45

(ream

jersey Crum >01 ip

■fNSCP]

TRURO OONDENHED MILE OO., LIMITED.

“Jersey brand evaporated cream
per ease (4 doz )......................... 94 55

" Reindeer brand per case (4 do*) 5.60

Coffees.
JAMKB TURNBK A OO. |\ r Ip

Mecca............... .
Damascus.......
Cairo ................

Old Dutch Rio.

*u a
u n
0 » 
0 17 
u llg

B. EX MAROEAU, Montreal. Per lb.
“Old Crow" Java...................................... $u 35

Mo» ha................................ 0 271
“ Condor " Java.....................................  0 30
Arabian, Mocha   0 30
15-year-old Mandheling Java and

hand-picked Mocha ... 0 50
l-lb. fancy tins 1 boit e pure coffee, 48

tine per case....................................  u »
Madam Huol'scoffee. 1 lb tin» 0 32

" . ** " S-lii tins U 62
100 lb. delivered in Ontario and Qnetiec
Rio No. 1.................................................... j |S
Condor I. 40-lb boxes........... 45c.

" IL 40-lb. taxes 42|v
'• III. 80-lb boxee............................ 37*.
w IV. so it, boxes......................... 36.V

». h à a. a. iwiNii a
Pel I

Mocha and Java coffee. In 1-io tins, 30
lb cases........................... ................ 33

Mocha and Java coffee. In 2-lb tins, 30-

Cheeee
Imperial—Large size Jam..

Medium size Jars ............
Small size Jars.................
Individual size Jars 

Imperial holder large size
Medium size ................
Small si*».............................

Roquefort—Large else ..... 
Bros!, vis» .....................

per do/ *9 2.»
4 50
2 40 
1 00 

18 tl)
17 DO 
12 00

1 40
2 40
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Batger s

Lemon Squash, ®> 

Lime Juice Cordial
When your customers come in and 
ask for a Good Summer Drink 
sell them Batger'* Lemon Squash
or Lime Juice Cordial----- They give
the satisfaction that brings repeat
orders-----No Sugar Required,
hut just add water. Very handy 
and economical. Ketail at popu­
lar prices and shows a splendid 
profit. Try a case of 2-doz. Pints 
or Quarts.

Rose and Laflamme
Montreal and Toronto

DON’T RUN 
CHANCES

ROSE *
LAFLAMME

with your customers. Get a line of Maple 
Syrup that is reliable

"IMPERIAL BRAND"
MAPLE SYRUP
has stood the test of 
years of success. It 
is reliable. It sells 

well. It gives a 
good margin 

of profit.

AGENTS.
MONTREAL.

GRANULATED SUGAR Extra Standard 
A Strictly CANADIAN PRODUCT

As Pure as the Purest Equal to Any tor AH Purposes
As Sweet as the Sweetest ASK FOR IT

ONTARIO SUGAR CO., Limited, - BERLIN, Ont
66
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WM. BRAID & CO., tSSSWlJSL
Are you starting business, and looking for a 

really superior Tea ? One that will draw a 
select class ot trade ? Try

> 1 1 *•

Braid5

Best
CoffeE

tiNdgylA BC

Challenge Cup Tea
Put up in packages which will fit the lady’s purse or the 

farmer’s waggon.
Packed in % and I lb. lead packages ; in :*>, and 10 lb. fancy 

tins ; also in .">0 lb. lead lined half-chests.
A POSTAL WILL BRING SAMPLES.

BRAID & CO., Vancouver, B.C. BRAID S BEST COFFEE 
and CHALLENGE CUP 
TEA ARE THE BEST.

Coupon Books—Allison’s.
For sale in Canada by The Eby Blain Co., 

Limited, Toronto. O. O. Beauchemin * 
Fils Montreal
$1, fcl, $3, *5, $10 and $80 books.

Un- Covers and 
num Coupons 

be red. numbered
In lota of less than 100

books, 1 kind assorted. 4c. 4*a
100 to 500 books................. 3*a 4c.
100 to 1,000 books.............. 3a Sic

Allison's Coupon Paw Book.
|l 00 to $3 00 books ................ 3 cents each

6 00 books................................. 4
10 00
15 00
SO 00 ___
16 00 " ..................................8#00 " ........................ IS

Strawberry W. F. jam......................... 2 00
Raspberry " “   2 00
Apricot " “   1 75
Blackcurrant 41    1 75
Other jams..................................$1 55 1 90
Red currant jelly ................................ 2 75

T. UPTON à CX).

Compound Fruit Jams—
12-oz. glass jars, 3 doz. in case, per dox. $1 00
8-lb. tins, 2 dox. in case..............per lb. 0 07
5 and 7-lb. tin pails, 8 and 9 pails in

crate.......................................per lb. 0 061
7 and 14-lb. wood pails............ per lb. 0 061
30-lb. wood pails........................ M *
Compound Fruit Jellies—
12-oz. glass jars, 2 doz. in case, per doz.
2-lb. tins. 2 doz. in case per lb............  0

114-lb. wood pails,6 pails in crate

Lye * Concentrated,
HILLETT 8 PERFUMED. Per case.

1 case of 4 doz......................................... $3 60
3 cases of 4 doz........................... $3 50
5 rases or more .................................. 3 40

Mine* Meat.
d. per gross net .

Mustard.
VOLMAN 8 OH BEEN 8.

Wethey ■ condensed, per gross net . . .$12 00 
per case of doz. net......... 3 00

ypWICHT'S

D.H.P., lb. tius...........
\ lb. tins.........
l-lb. tins

. .per doa$ 1 40 
1 50 
5 00

7 and

30-lb. wood pails 
Home Made Jai 
l-lb. glass jars (16-oz. gem)

Cleaner.
Per duz. 

4-oz. cans $ 0 P0
6 oz. 44 1 35

- 10 oz. " 1 85
. -- -atCIIAhE A Quart “ 3 75
^(UMtCnsnsijf. Gallon 44 10 00

Wholesale Agents
The Davidson à Hay, Limited, Toronto

Fly Pads.
Wilson's Fly Pads, in boxes of 

50 10e. packets, $3 ptr box, or 
three boxes for $8.40.

Infants’ Food.
Bo Pinson's patent barley $-lh. tins ....$! 25 

" f ib. tins.... 8 16 
groats l-lb. Uns.... 1 85 

" " T-lh Mns. .. 2 23

Jams and Jellies.
south well’b goods. Per doz 

Frank Magor à Co.. Agents.
Orange marmalade............................... $1 60
Clear jelly marmalade....................... 1 80

perlb. 0 06j

Home Made Jams-absolutely pure— 
ix. gem) 8 doz. in

_______ .per doz $1 45 l 60
5 and 7-lb. tin pails, 8 and 9 pails in

crate...................................... perlb. 0 09
7, 14 and 30-lb. wood pails, 6 pails in

crate...................................... perlb. 0 09

Lard.
THE N. K KAIKIIAKKN CO. HOARS HEAD 

I.ARD COMPOUND

Tierces ...................................
£bbla........................................

................$0 Û64
................ 0 09
............o r-9

Cases, 3 lb. tins..................... ................ 0 U9

44 10-lb. 44 ..................... ....
................  1 83

20-lb. tin pail-........................
Wood net, tin gross weight.

Lieorioe
NATIONAL LICORICE CO. 

5-lb. boxes, wood or paper — perlb. J 
Fancy boxes (36or 50 sticks) — per box
"Binged” 5-lb. boxes............ per lb.
"Aome" pellets, 5-lb. cans—per can 

" " (fancy boxes 40) per box
Tar licorice and Tolu wafers, 5-lb.

cans.....................................per oui
Lloorice lozenges, 5-lb. glass jars....

" " 80 6-lb. cans.............
" Purity " licorice 10 sticks.............

100 sticks..............
Duloe large cent sticks, 100 in box...

RECKITT’S blue»" zebra paste '{«sssrjz*».

Case ot 1 lb ccnlaiu 
iug 60 vuekages pe 
box. si on

Case of l ib. (coo 
taining ISO pkga.1 
per box. S3 QÛ.

Case of l ib 
lb. (con
1-1*l and «lib 

pkgs).per box, S3 CM

i qq Durham 4-lb. jar.......................per Jar. 0 75
0 07 _ " . J* 1"........................ 9 *

F. D., |-lb. tius........................ per dox. 0 85
" Hb. tins....................... “ 1 46

B. D. M ARCEAU, Montreal. 
"Condor," 12.1b. boxes—

fib. tins................................per lb.$ 0 35
lb. tins.................................. 44 0 &

lb. tins.................................. 41 0 S3 h
4-lb. Jars...............................per jar l 3C
l-lb. Jars.............................. ' 0 Si

Old Crow, ' IS lb. boxes-
4-lb. tins................................perlb. 25
l-lb. tins............................... H 0 83

Hb. tine............................... 44 0 13*
4-lb. jars.............................. per Jar 0 TO

Orange Marmalade.
T. UPTON a oo.

12 oz glass Jars, 2 doz.case... per doz.# 1 00 
Home-made, in l-lb. glass jars " 1 4(1
tn 5 aud 7-lb tins and 7-lb. pails.per lb.
Golden shred marmalade, 2 doz. case,

per doz.......................................... 1 75
Saratoga Chips.

MRS. RORKK'S SARATOGA CHIPS.

36 large size pkgs., per cant;.....................$» 40
71 small......................... ...................5 40
A ram led 18 s and 36 s .........................  5 40
lu hulk Itblit.. 50-ll>., per lb.................. 0 25

•’ * Lids., 2 lb.   0 25
Terms 30 days net or 1 per vent. 10 days.

Sauces.
Worcestershire, Holbrook a. small.

per dot........................................... #115
Worcestershire, Holbrook's, la'ge,

per doz......................................... 3 00
Lets Ilian caae lota, lUu aud Ik:, doz. extra.

Case of 5a pkgs. containing 96 pkgs.1 
box, $3 00.

MAOIC BRAND

No. 1, eases, 60 l-lb. packages...........
No. 8. '* 120 à lb. "
Kn % .. 130 I lb. 44 \
No 3. (go l-lb. 41 /........
No. 5 Magic soda cases 100 10-oz. v

Soap and Washing Powders
A P. TIPPXT 4 oo., Agents.

Maypole soap, colors... 
" " black.....

Oriole soap......................
Qloriola soap .............
straw bat polish. ... ...

per gruse$IO » 
,r 15 30 

10 16 
11 » 
16 10

Stareh
BDWARDSBUBO «TABOO OO., LIMITED.

r lb

§9
Laundry 8larches— pe

No. 1 White or blue, 4-lb. oarton.S 0 
No. 1 44 4 4 8-lb. 0
Canada laundry..............................  0
Silver gloee, 6-lb. draw-Ud boxes. 0 
Silver glues, 6-lb. tin canisters ..

R «aid's stiver Mom, l-lb. pkg. 
gs silver gloee. large crystal. 0 C

__________ 61
ibla and kegs.. ... 0 C 

Canada White Gloee, l-lb. pkgs. 0 £ 
Benson's enamel—per box 1 18 to 1 1

as satin, 1 lb. cartons . 
No. 1 whlteTbbl

yam
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HOMASWOOO&COl
IMPOSTERS AHOMASTERS

BOSTON. MASS*

% WOOD'S ;
M ' nnrrnu rnrrrr r

9

Ask the man who sells them, / Ask the man who drinks them
Fer the points that demonstrate the value of

They bring money and peace to the Grocer.
They bring satisfaction and delight to the Drinker.

All tastes are gratified in the pure and uniform varieties ol superior goods 
that comprise our numerous lines.

CANADIAN FACTORY and SALESROOM :
No. 428 St. Paul Street - - MONTREAL.

Culinary Starch —
Benson A Go. b Prepared Corn__ 0 07
Canada Pure Corn......................... 0 05ft

Ki' e Starch—

Kdwardaburv No. 1 white, 1-lb. car. 0 10

AMERICAN PURE FOOD COMPANY.

Japanese Starch.

i case, 5 do/................................................$5 00
5 “ 5 “ ............................................ 4 85

Lot 5 caeca, freight paid.

CORN STARCH "ROYALTY.

12-0/. oaBe, 4 do/. ................................. 0 50
Lot 10 caaea, freight paid.

BRANTFORD STARCH WORKS, LIMITED

Ontario and Quebec.

Laundry Star hes—
Canada Laundry, boxee of 40-lb. $U 05 
Acme Gloss Starch —

1-lb. cartona, boxee of 40 lb....... 0 U5ft
Fineat Quality White laundry—

3-lb. Canisters, caaea of 48 lb---- 0 05ft
KarreU, 800 lb .......................... 0 06
Kegs, 100 lb ................... 0 06

Lily White Oloaa-
11 b. fancy cartons, caaea 30 lb 0 U7i
fi-lb toy trunk*, 8 in case.........  0 07$
6-lb. enameled tin can latere, 8

In case........................................ 0 071
Kega, ex. crystals, a00 lb............ 0 06}

Brantford Gloss -

1-lb. fancy boxes, case* 361b.......$0 07ft

Canadian Electric Starch —
Boxes of 40 fancy pkga., per case 2 50

Celluloid Starch—
Boxee of 46 cartona. per case.... 3 50

Culinary Starches —
Challenge Prepared Corn—

1-lb. packages, boxes 40 lb......... 0 06}

No. 1 Brantford Prepared Corn—
1-lb. packages, boxes 40 lb.......... 0 07

Crystal Maise Corn Starch—
1-lb. packages, boxes 40 lb.......... 0 07

BAN TOY 8TAR0H.

I0o. pkges, cases 6 doz., per case.. 4 76

HT. LAWBJCNOI STARCH CO., LIMITED. 
Ontario and Quebec.

Culinary Starches—
St. Lawrence com starch, 40 lb . 0 07 
Durham com starch, 401b............  0 05}

Laundry Starches —
No. 1 White, 4-lb. cartons, 48 lb.. 0 051

“ 3-lb. cartons, 36 lb.. 0 05J
" 200-lb. bbl.............. 0 05
“ 100-lb. kega...........  0 05

Canada Laundry, 40 to 46 lb........ 0 05
Ivory Gloss, 8-6 family pkga., 48 lb 0 07

1-lb. fancy, 30 lb......... 0 07
large lumps,100-lb kega 0 

Patent starch, 1-lb. fancy, 28 lb.. 0

Rising Sun, 6-oz. cakes, ft-groes boxes $£*50 
Rising Sun, S-oz. cakes, gross boxes 4 60
Sun Paste, 10c. size, ft-groes boxes__ 10 00
Sun Paste. 6c. slxe. f-gross boxes— 5 00

■yrup.
"CROWN " BRAND PERFECTION SYRUP.

Per case.
Enamelled tins, 2 doz. In case............ $2 40
Plain tins, with label—

3 lb. tins, 2 doz. in case................ 1 90
6 ' 1 " " ..................  1 36

10 “ 1 " “ .................  136
30 " ft " ................. 3 10
(10 and80 lb. tins hate wire handles.)

small's brand—Standard.
6 gal. tins, per can.................................. 4 40
1 " " per case................................. 4 90
ft.....................   6 46
!.....................   5 70

Teas.
BALADA OBVl.ON.

Wholesale. Retell
Brown Label, I s....................... SO 30 $0 26

'* " ft's........................ 0 81 0 36
Green Label, l'g and ft’s.......... 0 22 0 30
Blue Label, Is, ft’s, fs and is 0 30 0 40
Red Label, I s and Is............... 0 36 0 50
Gold Label, *'■..................... 0 44 0 60

ITtlàmmnÊrjwÈ LUDELLA CEYLON, I n

i Buiiuji, i-iu. lauu}, M iu. . u vi
Akron Gloss, 1-lb. packages, 40-lb. 0 05

OCEAN MILLS.

Chinese starch,

Ser case of 4 
oz., $4, less 5 

per cent.

J. A J. COLMAN'S, LIMITED.

Rice Starch-
Packed in cases of 56 lbs. each (cases free) 

No. 1, Ijoudon
Per lb.

Iu papers of 4 to 5 lbs....................... 6ftc.
Blue, white or assorted.

In Pictorial Cardboard Boxes—
4 lbs. net weight..................................
1 lb. gross weight ..............................
i lb. gross weight ..............................
I lb. gross weight .............................. 10c.

Buff Starch, for Curtains, Lace, etc., in 
Cardboard Boxes.

1 lb. gross weight .............................. 9ftc

■love Polish.

IBiiaMiSti,
Ï0T AVWOTXMV) 6UÛ \ot

^ Oweavvxess ms vie»a - 
i t&Vvw vs \tu\h wnvaWtA

Blue Label. fts...................
Orange Label, I s and ft's , 
Brown Label, l's and ft s .

WtttiMU

•0 18ft 80 3t
0 19 0 36
0 21 0 30
0 28 0 40
0 30 0 40
0 35 0 60
0 40 0 60

MOTHER B
FAVORITE
MKLAOAMA

put up in 30, 60 and 100 lb. boxes.
Wholesale Retail.

Black, green, mixed. 1 lb.........  0 18 0 25
ft lbs......... 0 19 0 25

“ " 1 lbs. A is . 0 20 0 30
“ “ 1 lbs,, is A fts. 0 28 0 40

1 lb* A is. 0 35 0 50
“ “ 1 1,“' k |s. 0 40 0 60

3 p.c. off 30 days or 3 ^0nth8-

Ceylon Tea, in 
1 and ft-lb. lead 
packages, black 
or mixed.

Black Label, 1-lb., retell at 860.............$0 19
" •' ft-lb.. " " ............. 0 30

Blue Label, retail at 30a......................  0 23
Green Label. " 40c......................  0 28
Red Label. " 60a......................  0 86
Orange Label, " 60c......................  0 42
GoldLabel, M 80a...................... 0 56

Pure Ceylon Tea

Head Office, St.
John, N.B. 

Toronto Office, 3 
Wellington E.

Wholesale. Retail.
Brown Label, l's and i s.. 0 20 0 25
Crimson " I s and i s... 0 22 0 30
Green “ l's and l's. . 0 25 0 35
Blue " I s. i's, i s. i’s 0 30 0 40
Bronze " l 's, ft's, l's . . 0 36 0 50
Gold " I s, ft's, |’s... 0 44 0 60

All grades, either black, green or mixed.

BLUE RIBBON 
TEA GO.,TORONTO

Cases, each 60 Mb................................ *0 86
" 60 ft-lb....\ n „• " 30 Mb..../ ...................  0 *
" 180 ft-lb...............................  0 V

"CROWN " BRAND
Wholesale. Retail

Red Laoel, Mb. and fts.............$ 0 36 #0 50
Blue Label, Mb. and*................. 0 38 0 40
Green Label, 1-lb.......................... 0 19 0 86
Green Label, fts............................. 0 30 0 86
Jxpan, Is.......................................  0 19 0 16

e. d. MARCEAU, Montreal 
J apan Teas—

"Condor" I 40-lb. boxes.............$
II 40-lb. boxes............

" IU 80-lb. boxes..........
EMD AAA Japan, 40 lb " at.............

" AA '* 40 " .............
Blue Jay, basket fired Japan, 70 lbs.,

"Condor"IV 80-lb. ............
" V 80-lb. " ...............

X XXX 80-lb. boxes....
" XXXX 30-lb. " ....

XXX 80-lb. •• ....
" XXX 80-lb " ....
" XX 80-lb. * ....
" XX80-lb. M ....
" LX 60-lb. per case, lead 0 37ft

packets (351’s and 70 i's) —
" Condor " Ceylon black tea in lead packets 

Green Label, fts. fts and Is,
60-lb. cases............... retail 0 37ft at 0
Grey Label, fts, fts and Is,
60-lb. oases..............retail 0 80 at 0 33
Yellow Label, fts and Is,
60-lb. cases ..............retail 0 86 at 0 86
Blue Label fts, fts and Is.
50-lb. cases ..............retail 0 40 at 0 SO
Red Label, fts. fts and Is.
50-lb. cases ..............retell 0 60 at 0 34
White Label, fts, fts and Is.
60-lb. oases ..............retail at 0 40

Black Teas—" Old Crow " blend—
Bronzed tins of 10,86,60 and 80-lb.
No. 1...................................per lb. 0 86
No. 1....................................... " 0 80
No. 8....................................... " OS
No. 4....................................... " 0 »
No. 6....................................... " 0 17ft

Tobaeeo.
THE EMPIRE TOBACCO CO., LIMITED.

Smoking—Empire, 4s, 6s and 13s.... |0 48
Amber, 8s. and Ss............. 0 80
Ivy, 7s.................................. 0 10
Rosebud, 7s....................... 8 61

Chewing—Currency, 12s. and 6fte__  0 46
Old Pox, 13s....................... 0 48
Snowshoe, 6fts.................... 0 61
Pay Roll, 7fts..................... 0 66
Stag, 10 os.......................... 0 46
Bobs, 6s. and 12s............... 0 46

" 10 oz. bars, 61s........ 0 46
Fair Play, 8e. and 13s___ 0 68
Club, 6s. and 13s............... 0 46
Universal, 13s.................... 0 47
Dixie, 7s............................. 0 66

Yellow Label, l's and ft's........  0 20 0 25
Green Label, l a and ftrs.........  0 22 0 30
Red Label, l’a, ft'fl.ft'a and is.. 0 30 0 40
White Label, ft’s and ft's.. 0 36 0 60
Gold Label 1 a and ft’a........  0 42 0 60
Embossed Label, l’s, ft's and ft’s 0 70 1 00

Vine gars.
1. D. MABOEAD, Montreal.

EMD, pure distilled, hi 
Condor, pure distilled.,

Wholesale. Retail. Old Grow........................ .............. ...... .
Special prices to buyers of Urge quantities

ieau, Montreal. Per gal 
d, highest quality.. #0 JSi 
led........................... 0S7ft

Teaet.
Royal yeast, 3 dos. 60. pkgs. in case... 91 C5 

Gillett e cream yeast, 3 dos..................1 06

68



THE CANADIAN GROCER

WARNING!

Crescent Brand

**4DE HA**
SODA-CRYSTALS (WASHING SODA)
Foreign Soda Crystals—and some of English 

manufacture—are being extensively offered for sale in 
this country which are ^roseMrjaduJt<as*twd^witliGl«uber- 
Salts (Sulphate of Soda}, a cheap product which is notifSulphat

S3
contact. The

iless for washii
the fabrics

ingpurposeSjb
wttnwmcKTTt

but is even
comes in

Adulterated Soda-Crystals, although 
nominally lower in price than BRUNNER MOND’S 
PURE SODA CRYSTALS, are in reality much dearer 
owing to the large quantity of useless and injurious 
matter which they contain.

BRUNNER, MONO & CO., LIMITED 
WINN & HOLLAND, AgtnU 

MONTREAL

EVERY USER OF TIN CANS
is invited to get ready for the coming season 
by ordering now.

You will make no mistake in placing your 
order with

The Acme Can Works
We have had your interest in view and have 
spared no expense in equipping our factory 
with the latest and best machinery for making 
cans. With our new building, which is now 
almost complete, we will be able to double 
our capacity of former years and will supply 
the beet cans available—cans made from 
British tin plate of the best quality and best 
workmanship — Prlee» Right, Literal 
Treatment, Prompt Shipment».

Acme Can Works, - Montreal

TEA HINTS
FOR RETAILERS

Bj JOHN B. BULKS

TOT should get » copy of this 
to-day—It Will eU there ts M 

tell shout Tea.
Hoy to Tier Teas.
Weses to Bur Teas.
Bulk v. Paceaos Tsai.
How to Establish a Tea Team. 
Tsa Blssdmo, etc., etc.

m pages ;
Pries, postpaid,

TM1 OANABtAN 6*0011
ua ▲ ai., ■ ■ A — — — -A-11 mwn rowel eeet, • •

THE PEOPLE OF

JAMAICA
are now buying things in the 
United States which they ought 
to buy in Canada. They don’t 
know what we can do. A small 
advertisement In the

KINGSTON
"GLEANER*1

might bring inquiries. Better 
write for rates to

I.0.STKWART. Halifax.

You are Interested 
In Something

ry «»//■»< tMtUtf iumjU*
• art fir*U$d tn tlu mijtcii

Ws read and dio thousands ot 'n.wpaps*. 
every week — therefore we can equip you 
speedily and soenomloally for a defeats, 
speech, lecture, ceeay or anything else requiring 
up-to-date information and mote of it thne you» 
competitors are likely to get.

Terme—100 Clippings. I
I» “ il»
MO " B.»

1.000 “ «SB
Send for our Booklet whick folly 

the ecope of the clipping industry.

CANADIAN PRESS CLIPPIM BUREAU
Teiephoo* Main 1166.

16 Front St. B., Toronto, Téléphona Mam *7tt

1» Honest Goods and 
Just the Thing on Which 
to Make or Extend a
Business.

McLAREN'8

I.

The Best Grocers matte 
a point of keeping k 
always In Stock.

V
1 wTl .1

I

\
I 11 ’

j111!
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LAMPS
Here is your 
opportunity :

Our travellers are taking orders 
for our new lamps, but we have 
still a number of last year’s lines 
on hand, not enough to give the 
travellers, but plenty to make up 
two or three dozen nice little job 
lots for mail order customers.

Send a card tor particulars

GOWANS, KENT 4 CO.
UMTM

TORONTO

BEFORE BUYING

Canned Fruits and Vegetables
WRITE US.

LAUREL BRAND
In Quality, Leeds the Market.

What About Youb Requirements ?

J. H. WETHEY,
LIMITED

ST. CATHARINES, - - CANADA
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Revillon Bros.
LIMITED

■fcr.vi.uw s?™

gpgpl ■'■•'• • îfttjfcfeïr-

Revillon Special Tills entire train for Revillon Bros., Limited, Edmonton, Alla

1 )emonstratmg that we are tin* largest W holesalers
West ol W innipeg

HARDWARE, DRY GOODS,
GROCERIES

EDMONTON, alta


