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Spreads Like Butter
The never-varying good quality of Ingersoll Cream Cheese is the dealer’s 
surest guarantee of a profitable turnover and satisfied customers. Every 
individual package is enclosed in a heavily paraffined carton that car­
ries the cheese to the consumer in a very sanitary and well appearing 
package. Fresh stocks are carried by our agents from coast to coast 
who will promptly fill all orders made to them.

The Inaereoll Packing Co.. Ltd., * CoiboroeSt., Toronto
The Whyte Packing Co.. Ltd.. 33 William St. Montreal.
J. X Wilson. Richmond fit.. London
Cyra» King. MoXab St.. Hamilton-
W. P. EUiot, The Symtw Trlfrr Bktg.. Port William.
J. H. Trowbridge, 3B6 Albert St.. Ottawa.
Jss. Craig. Onlaiio Chamber» No. 3, Kingston.

Mason k Hickey. X Stanley St.. Winnipeg.
Mia* & Hickey. Regina.
Xlaaon k Hickey, Saskatoon 
Mason k Hickey. Edmonton.
Mason k Hickey, Calgary.
Xlaeou k Hickey. Vancouver.
MtW'ei A Hickey. Brandon.

Manufactured by

G. T. Armstrong A Son, Ltd., Sheitorooke. P.Q 
R. F. Cream k Co.. Quebec.
G. XV. Nickvmon Co., Prince Rupert.
J. I. Darts * Son. 3® Main St.. 8t. John. X.B 
Oaeta k Co.. P.O., Box 146, Halifax. N S 
Armour k Co., Sydney, N.8.
J. X*. O’Deit k Co.. St. J'dm’s. Newfoundland.

The Ingersoll Packing Co.,
INGERSOLL, ONTARIO, CANADA

I Amited

Circulation of Cutliii Grocer hse bees audited by the Audit Bmu ot Circulation». 
Copy of report will be sent eu request to ouyoue interested.
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Trade Mark 
Means

O-Cedar Polish Mops are well made—the mop itself being of 
the finest wearing texture—carefully treated. The fact that this 
product bears our trade-mark is the greatest assurance you can 
give your customer that this mop is the best that can be bought for 
the money.

O-Cedar Polish is skilfully tested. Before we place our 
trade-mark on a bottle of O-Cedar Polish we first make cer­
tain that this bottle of O-Cedar Polish is up to our standard 
—that it is just as good as any bottle of O-Cedar Polish we 
have ever manufactured. There is only one O-Cedar quality.

THEY SELL THEMSELVES- IF PROPERLY DISPLAYED
In order to create sales (other than those created by our advertising) 

you will find it very profitable to make frequent window displays of 
O-Cedar Products. Selling just as well in Summer as in Winter, these 
lines make an excellent profit for you. (Beautiful window cards and 
window hangers furnished upon request.)

Write your jobber to-day about the O-Cedar special assortment and 
O-Cedar Profit Deals.

CHANNEL CHEMICAL CO., LTD.
TORONTO, ONTARIO

BEANS, RICE, PEANUTS, WALNUTS
ORANGES AND OTHER ORIENTAL PRODUCTS

DIRECT IMPORTERS AND EXPORTERS 
FROM AND TO THE ORIENT

FUJITA & CO., LTD.
Head Office: KOBE, JAPAN. Branches: VANCOUVER, B.C.

SEATTLE, YOKOHAMA, TIENTSIN, NATE AND TSINTOW

Western Distributors:

W. H. ESCOTT CO., LTD.
WINNIPEG

CALGARY, EDMONTON, REGINA, SASKATOON, FORT WILLIAM
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It is good policy to 
vigorously push the
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Borden quality and 
Borden purity are giving 
Borden milk products the 
entree into more and more 
homes every day.

Your best customers are 
well aware that Borden’s 
milk products offer them 
condensed milk, evapor­
ated milk, coffee and co­
coa in the purest and most 
satisfactory state.

A Borden window dis­
play will put you in touch 
with the growing demand 
for these popular lines.

Every good wholesaler 
supplies Borden’s.

*]3ortUnd

Borden Milk
Leaders of Quality 

MONTREAL

Company, Limited
Branch Office, No. 2 Arcade Bldg. 

VANCOUVER, B.C.

t

If any advertieement interests you, tear if out now and place with lettere to be a newer oil.
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MIN CEI MEAT
r- I

A Wholesome Food in An > 
Attractive Package

The new containers for Bowes Mince Meat 
are strikingly lithographed tins and will 
make a dandy display for shelves or win­
dows.
And the content of these tins is the same 
uniformly good product that your customers 
know so well.
The season is rapidly approaching when 
Bowes’ Mince Meat will be one of your fast­
est selling lines.
You should get your requirements lined up 
NOW.

[ ORDER FROM YOUR JOBBER 
OR DIRECT

FALL CAMPAIGN
ON WITH

SIMCOE BRAND BAKED BEANS
(WITH TOMATO SAUCE)

Ask Your Jobber for Full Particulars
Our
Trade-Mark 

is—

“The Seal 
of

Quality”
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NEW CARTON-REVISED PACKING
With the advent of the new package design, and to make the, 

packing more in harmony with Sunlight and Lifebuoy, the packing 
will consist of 50 cartons to a case.

Price $5.10 per case net.

Freight paid in Ontario and Eastern Provinces to nearest Rail­
way Station on direct shipments of 5-case lots and upwards of Lux, 
or assorted with Sunlight and Lifebuoy. Goods sent to Flag Sta­
tions at customers’ risk.

This new design will form, we hope, a more harmonious and 
effective display than the old package.

The quality of Lux remains unaltered — the highest possible 
efficiency in soap production of the century—that is Lux.

LEVER BROTHERS LIMITED, TORONTO

// any advertieement intertill you, tear if out now and place with lettere to be anewered.
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THE DUST-FREE STORE
UST can never be kept out of the store, but it can be 
effectively controlled by the use of

r\ f
7< 7 floor Dressing

which when applied to your floors, definitely lays and holds 90% of atmos­
pheric dust. This is a condition of affairs that the old fashioned mop and 
feather duster can never bring about. They only disturb the dust to 
settle elsewhere.
Standard Floor Dressing is economical. A single gallon suffices for 500-700 
square feet of space or shelving, and lasts for several months. It may be 
applied with an ordinary floor sprayer. To keep the dressed surfaces in 
order, all that is necessary is to sweep off the accumulated dust and dirt 
regularly with a stiff brush or broom.
Floors treated with Standard Floor Dressing help to promote a fresher, 
tidier store, and cleaner, quicker-selling stock on the shelves.
Supplied in one and four gallon cans, and in barrels and half barrels.

IMPERIAL OIL LIMITED
BRANCHES IN ALL CITIES

If any advertiaement intereete you, tear it out now and place with letter* to be >h ewe red.
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51 I
Story for Week Dated Sept. 27, 1918.

The Founder of the L B. Eddy Company

Ezra Butler Eddy
Born Aug. 22, 1827 ; Died Feb. 10th, 1906

HERE L- the originator of the whole vast organiza­
tion of The E. R. Eddy Company, of Hull, largest 
manufacturers of matches, paper, paper bags, in­

durated ftbreware, wood pulp, sheathing, and wood or 
wood-pulp and sulphite products in the British Empire. 
Here is the man who made and sold the first matches in 
Canada, who started in a little shack on a rental basis 
making at most ten cases of matches a day. and driving 
his own wagon as far as Toronto with his wares for sale. 
This is the man who faced and fought devastating fire 
over a score of times, who conquered financial difficulties 
that would have crippled many less resolute and resource­
ful, and whose name will go down from generation to 
generation throughout all the Dominion as one of the 
great Industrial Builders Of Canada. Ills story will lie 
told in this series of feature stories of the organization he 
has founded. Every Eddy product, each process in the 
many wonderful processes of Eddv manufacture, hears 
the hall-mark of hi> originating genius for he splendidly 
inspired those who have followed him and are to-day 
carrying on the great industrial establishment.

Being No. 1 in the Series

I
Some Eddy Matches 

You Know
Eddy’s Silent 5 Match 
Eddy’s Golden Tip Match 
Eddy’s Buffalo Match 
Eddy’s Home Match 
Eddy’s Domestic Match 
Eddy’s Red Bird Match 
Eddy’s Sesqui Match 
Eddy’s Safety Match 
Eddy’s Comet Safety Match 
Eddy’s Little Comet Match 
Eddy’s Safe-light Match 
Eddy’s Telegraph Match 
Eddy’s Safeguard Match 
The Eddystone Safety Match 
Eddy’s Capital Safety Match 
Eddy’s Gas Lighter Match 
Eddy’s Silent 200 Match 
Eddy’s Eagle Parlor Match 
Eddy’s Royal George Match 
Eddy’s Tiger Match 
Eddy’s Silent Pony Match 
Eddy’s Everready Match 
Eddy’s Flaming Wax Vestas 
Eddy’s No. 1 Wax Vestas 
Eddy’s No. 2 Wax Vestas 
Eddy’s No. 5 Wax Vestas 
Eddy’s No. 9 Wax Vestas 
Eddy’s No. 13 Silent Wax Vestas

If any advertisement interests you, tear it out now and place with letters to be answered.



6 CANADIAN GROCER September 27, 1918

Three Reasons why you should sell

E. D. Smith’s
Raspberry Jam

1- The “E. I). S.” reputation for quality 
which prompts people to buy “E. D. S.” 
labeled products in preference to any 
others.

2- Every sale of this Raspberry Jam will be 
followed by many others.

3- The immediate profit on “E. D. S.” Rasp­
berry Jam sales is good—the ultimate pro­
fit resulting from increased prestige and 
increased customers confidence is better 
still.

Order E. D. S. Raspberry Jam 
from any agent listed here

E. D. Smith & Son
Limited

WINONA, ONT.
AGENTS: Newton A. Hill, Toronto; Eastern Representative: Wm. H. Dunn, Limited, 
Montreal; Alberta Representative: Donald H. Bain Co., Calgary, Alta., Edmonton, 
Alta.; Watson & Truesdale, Winnipeg; B.C. Merchandise Brokerage Co., Vancouver, B.C.

// any adrertietment intereeti you, tear it eat «or and plate with letttro to be anetcored.
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CLARK’S
SPAGHETTI

WITH
•SAUCE &<

With
Tomato
Sauce

and
Cheese

XAl

>AGH
WITH

► SAUCE&<

Is To-day the Favorite Dish 
with the Canadian Public

It is prepared from the finest grade Spaghetti, is 
deliciously sauced, and has a flavour which can­
not fail to appetize.

The moderate price to the consumer, combined 
with the Clark advertising, make it a ready 
seller. Your margin also is right.

W. CLARK, LID. .MONTREAL
CANADA FOOD BOARD LICENSE No. 14-216

If any advertisement interests you, tear it out now and place with letters to he answered.
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THE DISH THAT CARRIES DISTINCTION

The food container is vitally important.
All food economy and conservation measures are affected by the 
container used.
There are some containers so wasteful and inefficient that to use them 
is equivalent to throwing good food into the street or garbage can. 
There are other containers that approach economy and efficiency. 
There is one container that meets the proposition squarely and 
completely.
That is the dish for bulk foods.
There are all sizes of $Uttsf)ape0.j You can select a dish neither too 
large nor too small.
The &ltfgf)apt protects and saves the food it carries.
The IRttrgflApe serves the housewife in many ways after it reaches 
the home.
The $Ute86ape should be part of every retailer’s equipment.

Atk Your Jobber, or

The Oval Wood Dish Co., Inc. Victoria Paper & Twine Co.
Manufacturer» Distributors

TUPPER LAKE, N.Y. TORONTO MONTREAL HALIFAX

If any advertisement interests you, tear it out note and place with letters to be answered.
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The Most Modern and Up-to-date Fruit 
Preserving Factory in Canada

WAGSTAFFE’S
Celebrated Seville Orange 

Marmalade
containing all the essential oils that 
give such a piquant zest to a Real 
Orange Marmalade.

Order from your wholesale grocer 
before the advance

WAGSTAFFE, Limited
PURE FRUIT PRESERVERS 

Hamilton - Canada

If any advertieement intereete you, tear it out now and place with lettere to be anewered.
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The service department of Canadian Grocer 
will gladly assist manufacturers at home and 
abroad in making arrangements with the 
firms in all parts of Canada whose announce­
ments appear on this page.

WESTERN PROVINCES

MANITOBA
SASKATCHEWAN

H'hoi—ale Grocery Commission 
Brokers

ALBERTA 
WESTERN ONTARIO

H. P. PENNOCK & CO., Ltd
Heed Office: WINNIPEG Manitoba

We solicit correspondence from large and progressive manufacturers wanting active and respon­
sible representation west of the Great Lakes. An efficient selling organization, and an 
old-established connection with the trade, plaee us in a position to offer you unexcelled facilities 
for marketing your products. Write us now.

I '‘Always Ob Tk# lefc"l

The H. L. Perry Co., 214-216 Princess St., Winnipeg
As your Selling Agents, we can make a big success of your Account.

STORAGE DISTRIBUTING FORWARDING

SIX HOUSES IN WESTERN CANADA
W. H. ESCOTT CO_ LIMITED Winnipeg, Man. W. H. ESCOTT CO„ LIMITED Calgary, Alta.
W. H. ESCOTT CO., LIMITED Saskatoon, Saak. W. H. ESCOTT CO„ LIMITED, Fort William, Ont
W. H. ESCOTT CO., LIMITED Regina, Saak. W. H. ESCOTT CO„ LIMITED Edmonton, Alta.

WHOLESALE GROCERY BROKERS, MANUFACTURERS AGENTS, IMPORTERS
Consignments Solicited HEAD OFFICE : 18I-1X3 Bannatyne Ave. East. WINNIPEG Write Ut

Let us connect you with the 
Western Markets

We cover the entire wholesale and retail trade through twelve aggres­
sive men, nine of whom are doing retail work exclusively. Think what 
a success-making factor these men will be in marketing your product in 
the West!
May we send you full particulars?

SCOTT-BATHGATE COMPANY, Ltd.
Wholesale Grocery Brokers and Manufacturera Agents. 149 Noue Dame Ave. E., WINNIPEG



September 27, 1918. CANADIAN GROCER ll

C.& J. JONES
WINNIPEG VANCOUVER

Wholesale Commission Brokers 
Agents for James Robertaon A Sons, 
Paisley, Scotland, James and Marmalades, 
and introduced by us. We specialise in 
high class roods. Write us.

A. M. Maclure & Co.
MALTESE CROSS BUILDING

WINNIPEG
IMPORTERS, BROKERS 

MAN’F’S. AGENTS 
GROCERY, DRUG AND 

CONFECTIONERY 
SPECIALTIES

If you hare a business to dispose of, or 
are in need of efficient help, try a Want 
Ad. in Canadian Grocer, and let It assist 
you in Ailing your needs.

C. H. GRANT CO.
Wlwlmb CmbUm Broker, end 

ManifactnmV Agents
1206 McArthur Bldg., Winnipeg

We hew the facilities for giving manu­
facturer, flret-cleee servie,.

Winnipeg Warehousing Co. 
Winnipeg

Prompt and Efficient 
SERVICE

Ship your consignment! in our care. 
We have adequate trade facilities to 
handle any amount of business 
promptly. Goods distributed in Win­
nipeg or re-shipped to points west.

WAREHOUSING
DISTRIBUTING
STORAGE

WHEN WRITING TO ADVERTISERS 
KINDLY MENTION THIS PAPER

D. J. MacLeod & Co»
! Manufacturer» * Agmntm 
and Grocery Broker»

EDMONTON, ALTA.
Open to negotiate for new lines in Alberta. 
Our staff calls on wholesale trade and does 
detail work.

WATSON & TRUESDALE
Wholesale Grocery Brokers and Manufactura»' Agent».

Haro lire men doing detail work throughout our territory. Manitoba 
Saskatchewan and Alberta. They get the business, and can get it 

for you. Write us, and we will explain our system.
120 LOMBARD STREET - WINNIPEG, MANITOBA

Truing*
Storigi
Distri-
bitisi

Donald H. Bain Co
Wholesale Grocery Commission Agents

A sales force of competent men.
Ample capital—and the reliability that goes with it.
A record of results—and the prestige that follows it.
An energetic, result-getting organization—with satisfied clients to 

prove it.
Are all at your disposal if WE represent you.
Every branch a business in itself, directed by capable, experienced 

managers.
All varieties of Food Products.
If you want results get in touch with us.

Head Office: WINNIPEG
Br.ncb.,—REGINA, SASKATOON, EDMONTON, CALGARY, VANCOUVER

Canada Food Board License No. 6 450
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BRITISH COLUMBIA

C. T. NELSON The Robert Gillespie Co.
Importera and Exportera

323 Homer St., Vancouver
Live Salesmen covering Alberta and B.C.

W. L. MACDONALD & CO.
Manufacturer!' Agents 

anj Importer!

7)6 Roea. Bid,. VANCOUVER B.C.

Squirrel Brand Peanut Butter

LITTLE BROS. LTD., VANCOUVER, B.C.
Established 15 Years. Live Staff of Salesmen. First-Class Storage and Warehouse Facilities.

We can place one or two good specialty lines on the B.C. market. If you want live representation, write us to-day.

Man Left You, Did He ?
And for the life of you you don’t know where to 
find another to replace him. Well, our advice to 
you—and it’s good advice—is: Find him by adver­
tising—a small condensed advertisement in CAN­
ADIAN GROCER.

If you wanted a blacksmith, we wouldn’t recommend 
CANADIAN GROCER, but when it comes to finding 
a man for the grocery business, honestly we don’t 
know of a better or cheaper way of finding him 
than the use of CANADIAN GROCER.
The way to find the man you want is to look for 
him where he is likely to be found—in the grocery 
business.

Rate is 2 cents a word first insertion and 1 cent per word each subsequent insertion. 
Five cents additional per insertion when replies are to be sent to Box Number in our 
care.
Send your advertisement and remittance to

Canadian Grocer Want Ads. 143-153 University Avenue 
TORONTO

EL ROI-TAN PERFECT
CIGAR

// any advertiacment intereete you, tear it out now and place with lettera to be anawered.
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The service department of Canadian Grocer 
will gladly assist manufacturers at home and 
abroad In making arrangements with the 
Arms in all parts of Canada whose announce­
ments appear on this page.

ONTARIO

W. G. A. LAMBE & CO.
TORONTO 

Established 1885

SUGARS FRUITS

W. G. PATRICK & OO.
Limited

Manufacturers’ Agents 
and Importers

51-53 Wellington St., W. Toronto

Foreign and Domestic

FRUITS
AND

VEGETABLES

BUTTER
AND

EGGS
For Fall Delivery

Gd in touch with to to-day

Lemon Bros.
OWEN SOUND, ONT.

LOGGIE, SONS 
& CO.

Merc handle Brake» aad 
Manafactarers’ AgIBta

Grocery, Drug and Confec­
tionery Specialties.

" Hscsetr Canada 3 fîmes a year.”

Foy Bldg., 32 Front Street W 
TORONTO . - ONTARIO

Mulirt A Langley, Limited
M an a facturera’ Agente

Grocers, Confectioners 
and Drug Specialists 

11 FRONT STREET EAST TOBONTO

Baker’s Cocoa 
and Chocolate

MAKE AND 
KEEP GOOD 
CUSTOMERS

They are most 
reliable goods
sold with a posi-

aeeisTeaeo five guarantee of 
wnl-Aa* purity and su­

perior quality; put up in con­
formity with the Pure Food 
laws; are readily sold, giv­
ing a quick turnover of 
stock.

MADE IN CANADA

WALTER BAKER & CO. Limited
Meitreal, Cm. Dsrcimster, Man.

Established 1780
Canada Pood Board License No. 11-690

W. F. ELLIOT
tanilw R Manufacturere ’ At uni 

1 Car. tllli and Hmrdisty 3tt.)

FORT WILLIAM. ONT.
Estahllaked ISOS.

KINDLY MENTION THIS PAPER 
WHEN WRITING ADVERTISERS

IxUSIMflS.s

PKOF'TS

He yte
WillieJHb

EGYPTIAN RAT EMBALMER
WILL ABSOLUTELY RID YOU 

OF YOUR RAT MENACE.
The price is $3.00 for the big one 
pound package, enough to de­
stroy all the rats, however numer­
ous, on 2,000 square feet of floor 
space—IN ONE NIGHT and 
WITHOUT ODOR.
When used in sufficient quantity, 
according to directions, we guar­
antee a thorough riddance.
Used with success by some of the 
largest wholesalers and manu­

facturers.
ACENTS WANTED

ALBERT HUGLI
Distributor

1070 BATHURST STREET, TORONTO

If say advertitemeut intertill you, trar it out now and plaer with Irtteri ta be antuerrd.
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The service department of Canadian Grocer 
will gladly aaswt manufacturers at home and 
abroad in making arrangements with the 
firms in all parte of Canada whose announce­
ments appear on this page.

QUEBEC

ROSE & LAFLAMME
LIMITED

Commission Merchants 
Grocers* Specialties

MONTREAL TORONTO

H. D. MARSHALL
WholmMalm Grocery Broker 

OTTAWA MONTREAL HALIFAX

C. B. HART, Reg.
Montreal, P.Q.

Grocery and Chemical Broker» 
Commission Agent»

J. R. GENEST
CORN and CORN PRODUCTS-PEAS

Crain, Flour and Food— Wholesale only 
Grocers Specialties

BOARD OF TRADE BUILDING. MONTREAL

JOTBSTE TUKtON
Wholesale Grocery Broker

MONTREAL

When answering 
Advertisements please mention 

Canadian Grocer

FREEMAN and SHEELY
WHOLESALE GROCERY BROKERS 

St. Nicholas Bid. Montreal

MARITIME PROVINCES

Schofield & Beer,[St. John, N.B.
Commission Merchants

Agents for: Acadia Sugar Refining Co., 
Ltd., of Halifax. N.S. ; W. C. Mac­
donald. Regd., Montreal, P.Q. ; F. W. 
Berk A Co., London, Eng. ; The T. 
Upton Co., Ltd., Hamilton, Ont.

GAETZ & CO.
MANUFACTURERS' AGENTS AND 

GROCERY BROKERS
47-49 Upper Water St., Halifax, N.S.

MacKay's
PEARL qUR

B/\rl£V ^ „ J
4Barley Pood 

Invalids

jGHN Mac KAYC? ll, lC /\ 

^B&WHANV'lU 01T J '

pearl

Mrlev

Are you 
selling

MacKay’s
Pearl

Barley Flour ?

It’s the Canadian- 
m a d e “Barley 
Food” that every­
body is talking 
about. The ideal, 
easily - digested 
food for Infants, 
Invalids, Aged 
People and 

irS THE REAL MACKAY Arsing Mothers.
For f 1 a v o ring 

soups and gravies it is without any equal what­
ever. Dr. McGill, the Dominion Chemical Analyst 
at Ottawa, recommends MacKey’s very strongly.
Consumer advertising is boosting the demand. 
Get your share now. Order from your wholsaler 
or direct from

John MacKay Co., Limited
BOWMAN VILLE, ONT.

Only Exclusive Pot and Pearl Barley Mill in Canada

We help you 
sell

Marsh’s
Write us about 
our Unfer­
mented Port 
and Black 
Cherry Wine, 
also Rasp­
berry Vine­
gar. It will 
pay you to 
stock these 
lines.

The Marsh Grape 
Juice Company 
Niagara Falls, Ontario

Asm la:

MscLsren Imperial 
Cheese Co„ Ltd., 

Toronto, Ont
Rose A Laflarame, Ltd„ 

Montreal, Que.

999991
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More use of milk
means more Klim sales

Cooler weatiler means more home baking, 
more milk puddings, more use of milk and 
this means Klim nowadays. Arrange a 
counter display this week. Such space can 
be well used to remind your customers to 
give Klim a trial. Trying Klim always 
results in repeat sales. Klim is the pas­
teurized, separated milk in powder form, 
which is fast replacing all other forms of 
milk for cooking and general house use.
Klim is genuine—the flavor proves it.

Canadian Milk Products Ltd.
Toronto Montreal 

Alio «locked by
W. H. Eicott Co., Ltd., Winnipeg *nd Edmonton 

Kirklind & Rose, Vancouver

Canada'Food Board License No. 14-242

An Excellent Soap at 
a trifling cost

BABBITT’S 
nu- PURE*™"1

LYE
(LESSIVE) a 

1 tsm, lac. 180 SL fail St,el g
“.tv,. MONTREAL ?

----------- «ALUMINIUM

Babbitt’s
Pure
Lye

A line of real war-time economy. 
The strongest and purest of concen­
trated Lye in a handy, patent top 
can. It gives the dealer an attrac­
tive profit.

WM. H. DUNN, Limited
General Agents - - MONTREAL

Dunn-Hortop, Limited, Special Representative», Toronto

CONSERVE
In order to meet the strenuous demands of the times

EVERYTHING
must he conserved.

For more than thirty years
BOWSER SYSTEMS

have been conserving the nation's oil and gasoline.
Bowser systems are :

Leak-proof, evaporation-pioof. loss-proof, deterioration-proof, 
convenient, rapid, highly efficient.

A system for every requirement.'

S. F. BOWSER AND1COMPANY, Inc.
66 Freaer Ave. Toronto, Ontario

Sale. Office, in nil Center. Representative. Everywhere

10,000 Gallons
of sweet, sparkling Cider 

every day!
This is real cider made by the 
latest and most modern manu­
facturing methods in what is 
probably the best cider-mak­
ing plant on the continent. 
Caldwell’s Pure Apple Cider is 
put up in 5-gal. tins; 10, 20 and 
35-gal. oak casks. A package 
to suit every family.
Start booking orders to-day 
and order your supply from 
your jobber. The demand 
will surprise you.

The
Caldwell Cider Company

NEW TORONTO

If any advertisement interests you, tear it out now and place with letters to he anewered.
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BODLEYS
M PU

ERSEAS OR
1 HODLEY. TORONTO,

Food Control Lkenoe No. S-30S

Bodley’s Three Favorites 
for Home Use or Overseas

Wire at our expense for quotations immediately.

C. J. Bodley, Limited, Toronto

There is nothing lacking in the qual­
ity and the flavor of these products 
that would tend to make them more 
popular with the consumer. That’s 
why Bodley’s cake and puddings sell 
so easily and why keen grocers find 
them such good feature lines.

Then it’s up to you
When your customer complains of 
poor results from using the heavy war 
flours—

Tell her that EGG-O will make light 
cake with heavy flour—IF SHE 
WILL FOLLOW THE RECIPE.

EGG-O can be used with sweet milk, 
sour milk, buttermilk or water, SQ 
DO NOT HESTITATE TO RE­
COMMEND IT.

Egg-O Baking Powder Co., Limited
HAMILTON, CANADA

If any advertieement interegtg you, tear it out uou’ and place with lei erg to be augwered.
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Now, Mr. Grocer, just think for
a minute!It’s just this way. Either the Walker-Bin 

Equipment makes possible the serving of more 
customers with 25'7c less labor (a proportion 
of one man out of every four) or it does not. 
That claim must be either true or not true.
Grocers all over Canada have proved its truth 
to their own satisfaction. They wrote direct 
to us for the proofs and this is just what we 
want you to do.

We want the opportunity of showing you. 
We want to appeal to your own business 
sense. We want to convince you once 
and for all that the shelving and coun­
ters of 50 years ago are out of the ques­
tion to-day—that you need the equip­
ment that saves time, labor fuss and 
worry.

No. 3 Universal Counter.

Remember, these bins are not drawers. Th>y pp 
Walker Patented Gravity Self-Closing Bins. Air 
and dust proof.

Write us with floor plan and measure­
ments and let us discuss the matter with 
you. We’ll give you all particulars with­
out obligating you in the least.

The Walker Bin and Store Fixture Company
Limited

Kitchener Ontario

Products that sell :
MAPLE BUTTER 
HONEY BUTTER

CHOCOLATE BUTTER 
SWEET NUT BUTTER

Ask for BAINES CONFECTIONS
Manufactured by

Canada Maple Exchange Limited, Montreal
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WHITE SWAN CEREALS
Have been awarded Gold Medals, Diplomas, Testimonials and Recommendations 
at International Expositions in Europe, Canada and the United States.

PANCAKE FLOUR—(self-rising)). License No. 20006. Per case of two dozen 
packages $3.00.

A perfect blending of wheat Flour and Substitutes. Ready for instant use and 
requires the addition of nothing to make the most delicious Pancakes, Muffins or 
gems and they will be tasty, healthful and uniformly raised. A healthful nutri­
tious food for all seasons.
BUCKWHEAT FLOITR—(self-rising). License No. 2000». Per case of two dozen 
packages $3.60.
Economical because it saves the cost of Baking Powder, etc.

DIET FLOUR. License No. 2-051. Per case of one dozen packages $4.50.

Recommended by physicians for dietetics. It is rich in gluten and contains a 
smaller percentage of starch than ordinary flour.

WHEAT FLAKES—(Breakfast Porridge). License No. 2-024. Per case two 
dozen packages, $4.80.

This choice product of carefully selected Canadian white winter wheat is prepared 
under a special process, which includes all the protein, phosphates and bran, and 
retains the full nourishment of the whole wheat with approximately twenty per 
cent. Malt Barley added.

Co-operating with the Canada Food Board in their efforts to keen down the price of 
Food products, it has been necessary to discontinue prenavment of freight in order to equal­
ize the increased cost of raw materials and added freights.

(NET F.O.B. TORONTO)

You are permitted to refund the purchase price of any WHITE SWAN goods 
that are not found entirely satisfactory.

HVX' iimr our flood* and irait I none hut *ati*fird cu*tomer*.

WHITE SWAN SPICES & CEREALS, Limited
TORONTO, CANADA

If any advertisement interests you, tear it out mom* and plaee iriffc Utters to be answered.
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A Time-Tested Product 
Is A Safe One To Make

A Leader
Red Rose Tea 
has had 24 years 
of success

War Conditions
necessitates the prohibition 
of export of all foodstuffs 

. from the United Kingdom.

SPRATT’S
DOG CAKES

Poultry Foods, Canary 
and Parrot Mixtures

pending the .removal of 
the embargo, can be ob­

tained from

SPRATTS PATENT (America) LTD. 
Newark, New Jersey.

London (Eng.), Spratt’s Patent Limited 
24-25 Fenchurch Street, E.C. 3.

DWIGHTS

A
profitable demand
is always in evidence when 
dealers display Cow Brand 
Baking Soda—the old-time 
favorite.
Its quality justifies the best 
recommendation you can 
give.

Church & Dwight, Limited
MONTREALL -

If any advertisement interests yon, tear it out mow and place with letters to b* anfftcered.
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Let this Show Card build you Big Sales
Hang this hand­
some Show Card 
in your store and 
note how it will 
keep your stock of 
Colman-Keen Pro­
ducts moving.

Your c u s t o mers 
know how good 
Colman-Keen Pro­
ducts are. One of 
these store hangers 
will remind them 
that you carry 
these quality lines 
in stock.

Well send you one of these Cards free on request.
Canadian Agent»:

MAGOR SON & CO., LIMITED, 191 St. Paul Sheet, MONTREAL
TORONTO BRANCH: 30 CHURCH STREET

feats

j«UUM»ninniiiPni wmwim

MMmm

There’s prestige for you in selling
Malcolm 

Milk Products
because Malcolm Milk Products have 
got that superiority in taste and flavor 
that wins the confidence of the hyper­
critical.
Besides Malcolm Milk Products are Made- 
in-Canada and are equal in every way to 
the imported brands.
If you’re already stocked try their selling 
merits to-day in a window or counter dis­
play. If you have yet to get acquainted 
write us now.
We deliver 5-case lots to any point in 
Ontario, Quebec and Maritime Provinces, 
prepaying freight up to 50c per 100 lbs.

I

The Malcolm Condensing Co., Limited
ST. GEORGE, ONT.

“The Only All-Canadian Milk Company”

If any advertieement inttrrtti you, tear if out now and place with letter» to be aneu’ered.
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Apples Will Reach Record Prices
Production Generally Light—B.C. Only Province Showing Comparatively Normal Yield 

—N.S. Not More Than Half of Last Year—Ontario and Quebec Light—High 
Cost of Barrels and Labor Will Probably Induce Shipments in Bulk

THE Canadian apple situation this 
year is not a particularly encour­
aging one. The crop in Ontario, 
which early estimates placed in a very 

favorable light, has not come up to ex­
pectations and will be only slightly bet­
ter than that of last year. British 
Columbia and Nova Scotia show a con­
siderable decline, and Quebec is about 
on a par with last year’s production.
Nova Scotia Crop About Half of Last 

Year
The estimates of the Nova Scotia 

crop show a very wide variation. The 
Government estimate places it at 400,- 
000 barrels, while other reports place 
it as low as 300,000. At the best it is 
only slightly more than half of last 
year’s crop. In the past the great mar­
ket for Nova Scotia apples has been in 
England and Scotland. Their geographi­
cal situation has given them peculiar 
advantages in this market, and conse­
quently the apple growing industry has 
been largely built up on this export 
trade. That being the case the prohi­
bition against the export of apples, which 
was reaffirmed only a short time ago, 
has been a very serious blow to the 
growers, and many of them have been 
inclined to neglect their orchards as a 
result. This fact has resulted in a fairly 
large production of low grade fruit that 
will be marketed with difficulty.

On the other hand, in the orchards 
that have been systematically sprayed 
the quality of the fruit will be excellent. ' 
The bulk of this year’s crop from Nova 
Scotia will be represented by Graven- 
steins, which have just commenced to 
move with a fair amount of freedom, 
Fallawater, Stark, Blenheim, Baldwin, 
Russett and Spy.
Quebec Fameuse Almost Wiped Out By 

Winter Killing
In the Province of Quebec the hardier 

varieties of fruit promise to produce 
about the same yield as last year. In 
the case of the celebrated Quebec 
Fameuse the severity of the winter was 
disastrous. Many of the old orchards 
have been completely killed by the severe

weather, and will have to be replanted 
if the province’s premier place in this 
celebrated variety is to be maintained. 
Some few orchards of Fameuse escaped 
injury, but even here there is a great 
deal of scab. The same thing is true 
of the McIntosh. In the early fall var­
ieties there is a fairly good yield, espe­
cially in the case of Wealthy. Winter 
varieties as a rule, however, are light.

In Ontario the prospects are not too 
bright. In the Kemptville section there 
is a medium crop of fairly clean Mc­
Intosh.

All winter varieties are light. The 
dry weather of August has prevented the 
proper development of Wealthy and this 
variety is under size. Reports from 
Morrisburg state that there is a good 
crop of Wealthies, which are now mov­
ing. Early varieties have been going 
forward in smaller quantities than last 
year.
East Ontario and Prince Edward County 

About 35 Per Cent, of Normal
Along the north shore of Lake Ontario, 

between Belleville and Toronto, and in­
cluding Prince Edward county, there is 
quite a fair crop of some varieties; the 
quality, however, is below average, and 
orchards have not been given as much 
attention as formerly. There are some 
commercial orchards, however, in which 
the quality is good. Fruit is generally 
small on account of prolonged dry 
weather. The leading varieties are 
Wealthy, Snow, McIntosh, Greening, 
Ben Davis and Russet. On these there 
is about 35 per cent, of a normal crop, 
or about 25 to 35 per cent, more fruit 
than a year ago, when the crop in this 
section was an almost total failure. 
There is a very light crop of Spy and 
Baldwin, the latter variety having been 
severely injured by the severe winter. 
Pewaukee and Ontario trees suffered 
from the same cause, and the crop of 
these varieties is practically a failure.

Much the same condition exists in 
western Ontario; fall varieties are one- 
half of a normal crop, and winter var­
ieties 35 per cent. In some districts 
winter injury to trees is reported to be

serious. It is not expected that there 
will be many apples to be moved after 
local markets have been supplied. Essex 
county reports a full crop of apples 
of good quality. Greenings are about 
ready.

Georgian Bay District Fair
There is a fairly good crop in the 

Georgian Bay district. Here again the 
ury weather has prevented normal devel­
opment. The best varieties are Snow, 
Greening, Ben Davis, Baldwin and Rus­
set. Fall varieties are generally better 
than the later sorts. Well-sprayed 
orchards have a very fair showing of 
clean fruit.

Barrel Apples will be High, Poorer
Grades Probably Shipped in Bulk

Throughout Eastern Canada there is 
going to be a very heavy proportion of 
inferior grade apples. Barrels 
are practically unprocurable at less 
than 75 cents and in some instances 
$1, where only a year or so a"0 they 
were sold at 25 to 30 cents, and it is im­
possible, with present shortage of labor, 
to get coopers to make these barrels as 
fast as they are required, nor is it pos­
sible to get expert apple gangs in every 
locality. All these factors are, of course, 
likely to be reflected in exceedingly high 
prices for number one fruit in barrels. 
It is probable moreover that these con­
ditions will also result in a very marked 
number of bulk shipments. In shipping 
in bulk it will be possible to dispose of 
fruit that could not be marketed in 
barrels to advantage, and to dispose of 
it at figures within the reach of the 
general public.

B. C. Conditions Improved
In British Columbia conditions are 

somewhat better, the apple crop in the 
inland valleys of British Columbia will 
average about ten per cent less than in 
1917 but is of better quality and size, 
Weather conditions have been particu­
larly favourable. In the west end of the 
Kootenay Valley there was considerable 
injury by frost early in the season, but 
in other parts of the valley there will
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be an appreciable increase over last 
year's output.

In the Okanagan Valley there is a 
slight decrease as compared with last 
year. Jonathans are particularly light, 
and most varieties are below average. 
Wealthy and McIntosh are a good crop. 
On Vancouver Island and the Lower 
Mainland the fruit is clean, and the 
yield promising.

Fear Crop Larger
Pears are a very large crop, at least 

50 per cent larger than last year. Plums 
and prunes also show a big increase.

The general effect of these conditions, 
a short market, heavy charges for bar 
tels and packing, largely increased 
freight rate, and a comparative scarcity 
of number one grade, must of necessity 
result in a high market price for good 
quality stock.

THAT the crop outlook is undoubt­
edly serious in California, due to 
the recent rains, seems now quite 
certain. Latest advices reaching thé city 

from sources of supply indicate that the 
amount available for civilian use will be 
materially affected. As the trade well 
knows, the United States government 
commandeered the 50’s, 60’s, and 70’s 
-sizes of the California prune crop some 
time ago. Last week the trade was ad­
vised that in Oregon the government 
would require everything in the 50’s, 
60’s. 70’s and 80’s sizes. These two or­
ders in themselves were sufficient to re­
duce the available quantity for civilian 
requirements. On top of this, very- 
heavy rains in California have resulted 
in a loss which may well mean that no 
new- crop prunes will be available for 
this market.

Government Will Get Full ((nota

There is no question of doubt that the 
government will have to get its full 
quota of prunes. When they have done 
this there will be very small quantities 
left over, if any, and undoubtedly the 
prune growers will undertake to supply 
their domestic trade rather than under­
take to fill export business. The small 
sizes which have not yet been taken may 
have to be diverted to army use, so this 
will certainly mean a fine readjustment 
of plans for commercial distribution.

In a recent statement given out by- 
officials of the California Prune and 
Apricot Growers, a very serious condi­
tion is shown. An exhaustive survey of 
the damage caused by the recent storm 
shows that while for a few days past 
they had hoped to have been able to save 
a good portion of the damaged fruit, it 
now appears that on all mouldy fruit a 
fermentation had set in, extending clear 
to the pit, and the result will be a com­
plete loss of the sugar content of the 
prune. This decision has been arrived 
at after a thorough investigation, for up

C A X A D I A X7 G ROC K R

Canada is a large consumer of Wash 
mgton and Oregon boxed apples, espec­
ially in the east, the production of the 
north western states however is esti­
mated at three and a half million boxes 
less than last year. Of the other 
sources from which Canada gets a por­
tion of her supply, New York state is 
showing a great improvement over last 
year when the crop was almost neg­
ligible, but the total will not be more 
than a 65 per cent, production, while the 
State of Maine is estimated at a 30 per 
cent production. There seems no reason­
able grounds on which to expect any­
thing but costly apples, except that the 
shipping in bulk that will in all pro­
bability be a marked result of present 
conditions may put some apples of very- 
satisfactory quality on the market at a 
comparatively reasonable cost.

to Monday of last week they felt that a 
great deal of the fruit would be saved 
Howev.er, after a heavy fog on Sunday- 
night and Monday morning the condition 
of the dry grounds was extremely ser­
ious. Where the prunes have been at­
tacked with fermentation the value of 
any dried fruit is so problematical that 
the officials extend no assurance of a 
return to the grower that would repay 
him for any further expense on labor.

May Salvage Small Percentage
It is indicated that the principal op­

portunity of any results from salvage of 
course now lies in attending the fruit 
that was packed and kept in a fairly 
dry condition, also the possibility of a 
further picking of later droppings in the 
orchards.

A mouldy condition on the outside of 
the prune where the skin has not been 
broken can always be remedied by a re­
dipping. Cracked prunes are still a food

OTTAWA, Sept. 25.—A new regula­
tion placing all wholesale grocers 
under a card rationing system, it 
is stated, will soon be made public. This 

new regulation will become effective 
Oct. 15, and after that date supplies 
will be apportioned to the different 
wholesalers, probably on a basis of their 
customary turnover, and it will be pos­
sible for them to make purchases only- 
on the presentation of their license card. 
This, it is thought, will ensure a more 
equable distribution of sugar and will 
prevent any tendency on the part of the 
wholesaler to permit any merchant to 
buy in quantities greater than normal 
requirements. While no definite action

product, but fermented prunes cease to 
be prunes. However hard it may be to 
make a statement of this kind, still the 
association feels compelled to do so on 
the bulk of the product that it finds in 
the drying yards of the valley.

If the fermented percentage were 
smaller there might be some hope of ab­
sorbing it in a by-product, but with the 
percentage as large as it is, it will be 
impossible to develop the necessary ma­
chinery to handle it, as no machinery 
now in the valley would be adaptable 
for that purpose. It is stated that some 
growers are attempting to save their 
cracked prunes on the ground and in the 
orchard by putting them on trays with­
out dipping. Providing the best of 
weather develops this might result m 
some food, as when this fruit is partly- 
dried and the cracks healed up it can 
be dipped and the drying completed. On 
the other hand it is possible that growers 
who dip and handle their fruit over a 
green grader will attain better results 
in saving the larger proportion of the 
firm fruit. However, the principal idea 
now is to save any absolutely useless 
expense to the grower. Some excellent 
results were obtained by sulphuring 
green prunes. The association feels, 
however, that it is almost impossible to 
obtain any further results at this late 
date by even this method.

From the foregoing it can be readily- 
seen that the position as it concerns do­
mestic trade or rather Canadian trade is 
by no means bright. It is possible that 
,-ome old crop prunes may be shipped 
out, but this will not be permitted for 
some time until the full extent of the 
damage done to the new crop is known. 
The government has already stopped 
further shipments until the outlook is 
assured one way or the other.

Owing to government price regula­
tions on prunes the question of supply 
and demand which is always an import­
ant factor would undoubtedly have a 
tendency to boost prices. Under exist­
ing conditions however there has been 
no upward movement in the market, and 
none is expected.

has yet been taken it is probable that 
the retailer will in due season also be 
placed on a card rationing system, and 
will be able to buy only a certain set 
proportion of his average requirements.

Whether the consumer will be re­
quired to use a sugar license card is a 
matter that, is yet undecided. It is 
known that the Canada Food Board Is 
seriously considering such a move, but 
owing to the difficulty of enforcing such 
a regulation once it was imposed, they 
have hesitated to act There is a possi­
bility, however, that the seriousness of 
the situation will necessitate some such 
action in the not very distant future.

Serious Damage to Prune Crop
Recent Rains Will Result in Heavy Losses—Efforts to Save 

Crop Being Made—Government May Take Entire Crop 
—New Crop Prunes For Canada an Uncertainty

Wholesale Grocers on Sugar Cards Oct. 15
Regulation Will be Made Public in Near Future Requiring All 

Wholesale Grocers to Obtain Sugar Cards Apportioning 
to Them Their Supplies of Sugar
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DEFENDS LEGALITY OF RESALE 
PRICE

New Jersey Court Sustains the Action of
The Ingersoll Watch Co. to Prohibit 
a Departmental Store Selling Their 

Products At Less Than the 
Established Price

The question of the right of a manu­
facturer to set a resale price, below 
which no one is permitted to sell his 
goods, is one that has aroused a great 
deal of interest among the trade in 
Canada. Many manufacturers have 
stoutly championed their right to set 
such a price, as the only means they 
have of protecting themselves against 
the unscrupulous use of their products 
in keen competitive selling.

A recent decision in courts of New 
Jersey bearing on this question of a re­
sale price will be of considerable in­
terest.

The decision of Vice-Chancellor Love 
in Newark, N.J., recently, gave Robert 
H. Ingersoll & Bro. the right to restrain 
Hahne & Co., department store owners, 
from advertising and selling Ingersoll 
watches at less than the standard price, 
while the trade name and the manufac­
turers’ guarantee was attached to the 
article.

The Vice-Chancellor held that the fix­
ing of a standard price through a notice 
under which the article may be sold bv 
the retailer is neither a violation of the 
Sherman or the Clayton Acts, and that 
decisions rendered by the U. S. Supreme 
Courts in similar cases “did not cover 
the precise situation” presented under 
the plan in which Ingersoll watches car­
rying a condition of resale must be ad­
hered to by the retailer.

This means that the manufacturer who 
attaches a notice of the condition of re­
sale by the retailer can legally maintain 
his retail selling price.

Robert H. Ingersoll & Bro are among 
the leading officials of the American 
Fair Trade League organized for the 
purpose of legalizing price maintenance 
by the passage of the Stephens Bill now 
in Congress.

REGARDING THE COCOANVT
The cocoanut palm tree begins to bear 

fruit at from 8 to 14 years, and con­
tinues to do so until it is 60. Cultiva­
tion and fertilization increase its pro­
ductiveness. It thrives over 25 degrees 
both sides of the equator. It is gener­
ally a hardy tree, and well-placed planta­
tions are profitable. When the nuts are 
ripe they fall to the ground. It is an 
open question whether it is better to 
pick them or let them fall, but it is fair 
to say that more are gathered up from 
the ground than down from the air. “If 
Allah causes the nut to fall why should 
1 climb for it?” observes the tropic phil­
osopher.

After the oil is pressed from copra 
the pulp is used for cattle feed. From 
the juice of the spathe, sugar, toddy, 
vinegar and alcohol are made; while 
from the husks is produced coir or cocoa- 
nut fibre.—“The Little Journal."

GEORGE E. BRISTOL DIES IN 
HAMILTON

Prominent Figure in Wholesale Grocery 
Trade, and One of the Pioneers in 

Hamilton Passes Away Suddenly
George Everett Bristol, who for up­

wards of 40 years has been associated 
with the business life of Hamilton, 
died unexpectedly at his home 
51 Herkimer street, on Sunday last. The 
late Mr. Bristol was in his 63rd year, and 
has for some time past been suffering 
with an ailment of the heart, that has 
kept him from very active co-operation 
in the business. He was apparently 
however, in his usual health, but was 
suddenly seized with a serious attack, 
and died befre medical aid could arrive.

THE LATE GEORGE E. BRISTOL.
From a photo taken some years ago.

Mr. Bristol was a native of Napanee, 
Ont., a son of the late Dr. George Bristol, 
and brother of Sir Edmund Bristol, M.P., 
of Toronto. He came to Hamilton in 
1875.

Mr. Bristol spent many years in the 
wholesale grocery business, practically 
his entire business life. He was first 
with Lucas Park & Co., he and Mr. 
Steele being two of the partners. It is 
interesting to note that he is the last 
of that firm to pass away. Lucas Park 
& Co. later became Lucas, Steele & 
Bristol, one of the branches of Canada 
Grocers, Ltd., of which Mr. Bristol was 
president. When the Canada Grocers, 
Ltd., dissolved, Lucas, Steele & Bristol 
purchased back their interest and the 
firm became Geo. E. Bristol & Co. Some 
time ago this was again changed to 
Bristol, Sommerville & Co., under which 
the business is now operated. Mr. Bris­
tol had not been able to take an active 
part in the business for the past two or 
three years.

Mr. Bristol was an active member of 
the Church of England and was devoted 
to all its interests, and gave unsparingly 
of his time and abilities in furthering 
its good work.

Mr. Bristol was an enthusiastic sup­
porter of dean amateur sports, a fol­
lower of Rugby football and a member 
of the Thistle Club, with which he bowled

and curled. He was also a member of 
the Hamilton Club.

He is survived by his widow, who 
was formerly Miss White, a sister of 
the late Dr. James White, one son and 
two daughters. The son is Major Ever­
ett Bristol, C.M.G., who offered his 
services in the earliest days of the war 
and went to France. On being incapac­
itated by wounds from further active 
service he sought and obtained service 
in England, where he is now secretary 
to Sir Albert Edward Kemp, Minister 
of Overseas Military Forces of Canada, 
in London. The daughters are Mrs. 
Renison, wife of Rev. (Capt.) Dr. Ren 
ison, chaplain of the Canadian forces 
in France, and Miss Marjorie Bristol, 
at home. Sir Edmund Bristol, K.C., of 
Toronto, is a brother.

Mr. Bristol while he has not been 
actively engaged in the trade for some 
few years past, was yet a well known 
and deeply respected figure in trade 
circles. To those who knew him most 
intimately his death is a very real and 
personal loss, while many who did not 
know him so intimately wi\J yet feel 
that with his passing there has gone a 
great power for kindliness and good.

WAR LOAF FOR CANADA 
Food Board Announces the Adoption of 

. War Loaf As Adopted By The 
Allied Food Council

The Canada Food Board has in a re­
cent announcement made still further 
changes in the bread that may be used 
in Canada. Up to the present the reg­
ulations have only required the use of 
10 per cent, of substitutes in the manu­
facture of bread. Under this new pro­
nouncement, however, this proportion 
will be increased to 20 per cent, and 
.Canada will be on a par with the other 
Allied countries in the quality of the 
war bread available.

The official memorandum sent out 
by the Food Board this week reads aa 
follows:

“The Canada Food Board, after full 
consideration of the matter, has adopted 
the policy of the Allied Food Controllers’ 
resolution, as far as wheat products are 
concerned, and will use the allied loaf. 
This means that 20 per cent, of substi­
tutes must be used with wheat flour. The 
Government heartily approves this 
policy. While the crops in Europe and 
the United States have been, considering 
everything, excellent this year, and while 
there is a sufficiency of food in sight to 
meet our requirements for the next 
twelve months, nevertheless there is the 
greatest need for conservation, particul­
arly in flour and wheat, for the purpose 
of creating a reserve sufficient against 
widespread unfavorable harvests or 
other unfavorable food conditions next 
year. The Government, therefore, hopes 
the people of Canada will heartily and 
loyally assist to this end by using in 
their households the amount of substi­
tutes required under the regulations.”
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EATON COMPANY WILL EXPAND 
ON PRESENT SITE

Leases of Two Large Stores Occupying
Same Block, Owned By The Eaton 

Co., Will Not Be Renewed
“The T. Eaton Company has intimated 

to the Adams Furniture Company and 
to the Wm. Davies Company that leases 
to the premises which they occupy on 
Queen street will not be renewed when 
they expire,” is the statement appear­
ing in the current issue of the “Financial 
Post.” “One of these leases,” the article 
continues, “has about eighteen months 
to run, and the life of the other is under­
stood to be about the same. This action 
is taken to indicate that for the time be­
ing the company will continue to expand 
on its present site rather than build a 
new store, and that in following this 
policy it is proposed to take in the prem­
ises referred to."

Further, it is understood that this will 
entail the abandonment for the time be­
ing of any plans which the company may 
have had for the erection of a new store 
at the corner of College and Yonge 
streets, and that, as reported in the 
“Financial Post” of June 22, the project 
for the erection of an immense ware­
house for mail order business on Bay- 
side Park will also be left until building 
conditions are more propitious than at 
the present time. The requirements for 
steel for other purposes have no doubt 
been the deciding factor in this connec­
tion.

In connection with the College street 
property the fact that long-term leases 
of stores in that block are now being 
offered bears out the conclusion that the 
plan to build there has been definitely 
abandoned.

So far as the property at the north­
west corner of Queen and Yonge streets, 
occupied by the F. W. Woolworth Co., is 
concerned, no steps have as yet been 
taken by the Eaton Company to secure 
possession. The Woolworth Company 
have a long lease of the land and they 
own the building. The fact that a new 
5, 10 and 15 cent store has been opened 
by them on the east side of Yonge street 
has no special significance, according to 
officials of the company, the develop­
ment there being in line with their policy 
in other cities, where branch stores are 
frequently located in close proximity to 
each other.

Interviewed regarding the situation 
Sir John Eaton would not confirm the 
repôrts regarding the Adams and Davies 
stores, intimating that there was noth­
ing for publication. He made the state­
ment, however, that the company had 
never gotten out definite plans for a 
store at College and Yonge, and that 
there were no building plans for either 
a store or warehouse in the immediate 
future.

An official of the William Davies 
Company, interviewed by the “Financial 
Post,” intimated that there was no ques­
tion but that his company would have 
to vacate the premises at 24 Queen St.

West as soon as the lease expired in 
May, 1920.

“We have known it all along and are 
quite prepared to step out as soon as 
the time arrives,” he said.

The same applies to the Adams Furni­
ture Co., who have already secured a 
site on Yonge street, above Queen street, 
and will doubtless build there in antici­
pation of removal from their old loca­
tion.”

C. J. Rtnlley. of The Canada Food Board

C. J. BODLEY, TORONTO. JOINS 
CANADA FOOD BOARD 

Has Control of Sugar Division As Ap­
plied to Confectionery Trade

The CANADIAN GROCER introduce.. 
C. J. Bodlev who has charge of the Su :ar 
Division of the Canada Food Board:—

Mr. Bodley went to Ottawa in April 
to assist in the conservation of sugar ns 
applied to the confectionery trade. 
Owing to the increased shortage of 
sugar, all concerns using sugar have 
been brought under license and in many 
cases restrictions imposed.

Mr. Bodley for the past 15 years has 
been connected with the cake and bis­
cuit industry, the last four years of 
which has been in the development of 
a business under his own name in 
Toronto.

LEMON SVPPLY FOR 1917-18
The total supply of lemons for the 

United States and Canada for the year 
was about 9,000 carloads, or about 20 
per cent, less than in other recent years. 
Of these California furnished 64 per 
cent, compared with 72 per cent, for 
the season ending Aug. 31, 1917.

The California lemon production has 
increased 282 per cent., in the fifteen 
years ending August 31, 1917,
and 45 per cent, in the last five

years. The increase has been constant, 
except where interfered with in 1913 
by a severe freeze and this past year by 
heat, both of which conditions were un­
precedented.

Except for California’s production, 
Italy practically supplies the world with 
lemons. The present yearly consumption 
of lemons in the United States and Can­
ada, which is 13 lemons per capita, about 
equals the exports from Italy to all other 
countries.

BLACKBERRY PRICES FIXED
Jam Makers in England Must Pay Moie 

Than Public
The British Ministry of Food has fixed 

prices for the blackberry crop. Pickers 
are to be paid six cents a pound, the 
retail price to the public is to be eight 
cents a pound, and the price to the jam 
manufacturers nine cents a pound.

The additional cent imposed on the 
jam manufacturers, it is claimed, is to 
influence the business in favor of jam 
making without unduly cornering the 
yield.

U. S, CEREAL CROPS
The latest estimate places the corn 

crop at 2.672,000.000 bushels. Spring 
wheat yield, 343,000,000 bushels; winter 
wheat crop, 556,000,000 bushels; total 
crop 890,000,000 bushels, against 661,- 
000,000 in 1917. Oats 1,477,000,000 
bushels. The rye and barley crops show 
record yields, and enough for all re­
quirements, both domestic and export. 
There is also record yield of rye in the 
767,000,000 bushels harvested last year. 
The potato crop is disappointing, al­
though totaling 384.529.000 bushels, com­
pared with 442,000,000 bushels last year.

USE SUBSTITUTE CONTAINERS
Three of the large packing houses in 

Chicago have begun to use paper jars 
for preserves and similar products with 
fair success. The jars are sealed with 
paraffine or a similar wax. The. only 
point to be settled, it seems, is that of 
durability. In any event the paper con­
tainer is much cheaper than glass, and 
in view of the scarcity of the latter the 
use of paper may be more or less com­
pulsory. Wilson & Company, Armour 
& Company and Morris & Company are 
the three who have entered the new 
field. The glass manufacturers, hamp­
ered as they are by labor troubles, fuel 
restrictions, and lack of raw materials, 
have been unable to supply the demand 
for containers made of glass, and some­
thing had to be done.

BEET SUGAR TONNAGE SHORT 
The United States Food Administra­

tion states that its reports indicate a 
production in 1918-1919 of approximate­
ly 725,000 short tons of beet sugar, or 
38,000 tons less than last year. The 
Meinrath Brokerage Company’s esti­
mate, made in June, was 664,000 long 
tons or 743,680 short tons.
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’THE GROCETERIA
A New System of Grocery with the 

Motto “We Sell It For Less”

OPENING DAY
Thursday, September 12th

IF YOU ARE INTERESTED IN CLEAN FRESH FOOD PRODUCTS SOLD ON THE 
NEW ECONOMY PLAN. WHERE-EVERYT HING IS MARKED IN PLAIN FIGURES 
AND ALL GOODS WEIGHED UP. READY FOR QUICK SKRVlCF. THEN THE CROC-" 
ETERI A WILL INTEREST YOU. WE A ABLE AND ANXIOUS TO SHOW HOW 
YOU WILL BE BENEFITTED. SO PLEASE CALL AT THE STORE AND INSPECT 
GOODS AND PRICES.

BY CO-OPERATING WITH US
To meet expense» WE tike the nun tv It trs*s t j 

i—PARCEL UP GOODS
YOU Dive the money it cost (or

1— DELIVERY
2— CREDIT
3— BAD DEBTS
4— TELEPHONE 
!»—BOOKKEEPING

You will admit that this ia the only feasible coo pcation plan you have ever had presented to yon.

SUGAR! SUGAR!
Remember with (80,600,000) eighty million poun ds of sugar sent to «he bottom of the sea off the 
American coast during last mcnth, sugar mu;.; of necessity be scarce. Moat of this sugar was for 
Canada Therefore the Food Board asks yxm to be reasonable. The situation will be relieved 
ui a lew dayr-. but nobody must look for an unlimited quantity.
ON OPENING DAYS WE WILL SELL SUGAR during the hours of 3 to 10 am., and 2 to « 
p.m., with a lirr.it to each customer of (our pounrLe Further we are requested as a protective 
measure, to sell no sugar to children.*

THE GROCETERIA, Old Mat lot Arcade, GEORGE ST.

E. F. Mason. Peterborough, in addition to his well-known retail store, has opened a 
new Groceteria in the Old Market Arcade, George Street. Peterborough. The Groceteria 
idea is one that has caught the public interest. The advertisement reproduced here­
with is a very effective putting of the case for the Groceteria. The sugar selling plan 
is one that other merchants might imitate. Its presentation of the sugar situation 
will be a protection against any ill feeling on the part of disappointed customers.

TORONTO MILK PRODUCERS WITH­
DRAW DEMANDS

Further Investigation Has Evidently
Convinced the Producers That An 

Advance Is Not Warranted At 
This Time

The Toronto Milk Producers’ Associa­
tion, that a week or so ago made a de­
mand on the milk dealers for an increase 
in the pri-e, have voluntarily withdrawn 
chat demand, and the summer price re­
mains in force for some time at least.

This change of viewpoint was undoubt­
edly brought about by a more careful 
study of the situation, and a better 
understanding of the conditions facing 
the milk producing industry in other 
parts of the country.

The contention of the milk distribut­
ing companies that the suggested in­
crease was not warranted is manifestly 
bom out by the fact that the general 
producer who has been delivering his 
milk to the creameries, cheese factories 
and the condensed and powdered milk 
plants has received for his product con­
siderably less than the present price 
received by the members of the Toronto 
Association, and has found production 
profitable at these figures. During the 
month of September the prices paid by 
the large milk condensing and powder­
ing companies, which must of necessity 
be on a level with the prices paid by 
the creameries and cheese factories, 
averaged a fraction less than $2.30 a 
hundred.

During the same period the Toronto 
Milk Producers were receiving $2.50 
per 80 pounds, or $3.00 per hundred. 
There were, of course, some railroad 
charges to be deducted from this amount, 
which would average about 25 cents, 
and during the summer months some 
little charge for pre-cooling. The whole 
charges would not exceed 30 cents a 
hundred, which leaves the producers sup­
plying the City of Toronto with an 
average of 40 cents a hundred over and 
above the producers in other sections of 
Ontario. As the outside price is gen­
erally conceded by the producers as 
quite satisfactory, it is evident 
that the Toronto Milk Produc­
ers’ Association’s action in demand­
ing an advance of 30 cents on 
these prices was hardly within 
the mark. It is true that costs of pro­
duction have advanced somewhat, but 
on the other hand, so has production. 
One large milk handling concern can 
prove by its records that the producers 
who have supplied it for some years 
averaged a 10 to 15 per cent, higher 
production during thé present season 
than they did last year, which would 
more than offset these rising costs.

The decision of the milk producers 
was unquestionably a wise one. The de­
mands of the association had been 
brought to the attention of the Canada 
Food Board and unquestionably, they 
were prepared, had the milk producers 
refused to supply the city, to phovide for 
it through other sources. H. B. Thom­
son, chairman of the board, was in 
the city last week and evidently was 
in touch with the association and pre­

sented a side of the case which con­
vinced them that their demands were 
unwise.

GOOD PROSPECTS FOR U. S. APPLE 
CROP

Commercial apples will be more plen­
tiful this year than in 1917, according to 
a recent forecast by the Bureau of Crop 
Estimates of the United States Depart­
ment of Agriculture.

This prospect is more especially true 
for the barreled crop than for the entire 
commercial crop, because the boxed crop 
of California and the Pacific Northwest 
will be below that of 1917. Based on 
July conditions, the prospective commer­
cial apple crop has the promise of 25,- 
711,000 barrels (boxes being expressed 
in terms of barrels), or 15 per cent, 
above 1917. The increase of the crop 
that is marketed in barrels is estimated 
at 34 per cent., while for the boxed crop 
a decrease of 17 per cent, is indicated.

Distinctive apple-producing regions 
are known to the trade and are becom­
ing known to the general public. This 
year, the most prominent region for bar­
reled apples is western New York, where 
a commercial crop of 5.320,000 barrels 
is indicated, compared with last year's 
crop of only 1,118,000 barrels. Next 
in prominence, this vear. is the Shenan- 
doah-Cumberland district, extending 
from Virginia through Maryland into 
Pennsylvania. The indicated crop is 1,- 
973,000 barrels, a slight relative gain 
over 1917. The western Michigan crop, 
this year, will increase to 756.000 bar

rels from 350,000 in 1917, according to 
the July estimate; the crop of the Cham­
plain district of New York and Vermont, 
to 174,000 barrels from 120,000 in 1917; 
of the Rome beauty district in southern 
Ohio, to 258,000 barrels from 122,000 in 
1917.

Other barreled-apple districts decline 
in prospect. The New England Baldwin 
belt declines from 750,000 barrels in 1917 
to 651,000 in 1918; the Hudson valley, 
from 1,074,000 barrels to 826.000; the 
Piedmont district of Virginia, from 485,- 
000 barrels to 371,000; southern and 
western Illinois, from 1,320,000 barrels 
to 836,000; the Ozarks, from 793,000 
barrels to 546,000; and the Missouri 
river region, from 1,239.000 barrels to 
882,000.

The commercial apples that are mar­
keted in barrels will amount to 18,601, 
000 barrels this year, it is estimated, 
against 13 856,000 barrels in 1917, and 
of this production 29 per cent, will come 
from western New York and 39 per cent, 
from that district and the Shenandoad- 
Cumberland district combined.

$20.000.000 RAISIN CROP ABOUT 
READY

The Fresno, California, raisin belt is 
getting ready to harvest a $20,000,000 
crop. Seven thousand or more growers 
are living with one thought foremost in 
mind—how to get the biggest crop in 
raisin history carefully picked and safe 
in the packing houses before winter. The 
crop of Muscatels, Thompsons anil Sul­
tanas is estimated at considerably over 
200,000 tons.
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THE nr SIS ESS PROFITS tax
11K business profits tax lias according to the 
statement of R. W. Rreadner, the Commissioner 

«.f Taxation, exceeded the most optimistic expecta­
tions. The estimated receipts for the three years end­
ing Decemlier. 1017, was set at twenty-five to thirty 
millions. In actual practice the amount collected in 
the first year was $13,008,509, in the second year 
$21,271,083, with a total to date of $43.330,944. 
There remains vet to he collected for these years two 
and a half million and for'the accounting period of 
1918 the sum of $18,000.000 which will bring the 
total to $03,830,944. There are many encouraging 
facts to lie noted in regard to this large item of reven­
ue. It has been obtained without bearing seriously on 
anyone, and according to Mr. Rreadner in any case of 
doubt tjie benefit lias always given to the tax­
payer. The commissioner also speaks of the hearty 
co-ojieration that has always prevailed between the 
department and the taxpayer. But probably the fact 
that is of the greatest importance is the fact of the 
economy of administration, a fact that is not always 
to lie noted in regard to government administration. 
In collecting this large sum the collection costs for 
the first year were $58,174 and for the second $80,- 
000, a cost of 401 v cents a hundred for the first year 
and less than 38 cents a hundred for the second ; a 
truly satisfactory state of affairs.

SUPPRESSING TUE If//,/) CATTERS

A RECENT report from Windsor stated that the 
manager of the Consumers’ Association of that 

city, who conducted a sjiectacular campaign of adver­
tising and selling until the Canada Food Board fin­
ally suppressed his business, lays the blame for the 
«•losing of that business at the doors of CANADIAN 
GROCER and the Retail Merchants’ Association. As

far as CANADIAN GROCER is concerned, there is 
no wish to dispute this statement. The publicity 
directed against that concern had the definite pur­
pose of pointing out the essential unsoundness of its 
business methods.

CANADIAN GROCER is published in the inter­
ests of the retail grocery trade and any business that 
is conducted in such a way as to injure that trado 
without benefiting the public is its natural enemy. 
We can feel no sorrow over the closing of this con­
cern. Its methods were a constant invitation to just 
such action.

THE NEW VICTORY LOAN

FROM all sides in these days come news of 
triumph, everywhere the armies of Democracy 

are moving forward, and Victory seems just within 
their grasp. In these days of triumph we are how­
ever facing an insidious danger, the danger that we 
may come to think of the cause as won and relax the 
high tension that has made these things possible. 
Victory is within our grasp, but it is not yet ours 
and any half heartedness may snatch it away. No 
one knows just when the war will end, all that con­
cerns us now is that it should be fought to a finish 
that it need never be fought again. Our present 
triumphs have been built up on a preponderating effi­
ciency in men and materials achieved by generous 
self-sacrifice and fabulous expenditures. To ungen­
erously spare ourselves now, to curtail our exjiendi- 
tures, at a time when success means increasing de­
mands, is to prove ourselves unworthy of victory.

In the days approaching Canada will be faced 
with another appeal for aid in financing this enor- 
motis burden of expenditure. Last autumn the Fin­
ance Minister asked a loan of $300.000,000, a sum 
unprecedented in Canadian history. The response 
of the Canadian people was a loan of $4*30,000,000. 
This year the call will lie for a still larger amount, 
and there is no reason to believe that Canadians will 
not respond as generously as before. What better 
investment can a man make than an investment in 
his own ideals of justice and right and law, in his 
own land and his own people that those ideals and 
that land and that people may prosper?

GREATER ECONOMY 
' 1ERE are many indications that thousands of 
people in Canada do not even yet understand the 

vital relation which personal economy hears to the 
nation - effort in the war. Many are willing to do 
anything except reduce their personal expenditures. 
They will giro their sons, brothers ami husbands to 
the battle line, but do not see that in oriler to sup- 
l*ort them there with the full man-power of the na­
tion, labor must lie saved and released from its ordi­
nary pursuits. The limiting factor in our efforts is 
man-power. We must save lalior, save coal, save pow­
er, save shop-room, save railway capacity, at every 
jwissihle turn.
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Current Events in Photograph
THE CRUSADERS 

OF TO-DAY
Over five centuries 

ago the words that are 
to-day in the mouths of 
everyone were common­
place on the lips of the 
mail-clad warriors for 
the Holy Sepulchre. The 
burning sands that they 
fought over, are being 
fought over once more; 
General Allenbuy’s ad­
vance is over historic 
ground. The accom­
panying photo gives 
some idea of the nature 
of the natural difficul­
ties that have to be met. 
A Lewis machine gun 
crew bringing their gun 
into action in the swirl­
ing sand of the plains of 
Palestine.

'V -ecs.

Accurate Accounts Lessen Failures
Financial Interests of Any Merchant Improved by Knowing 

How His Business Stands From Day to Day— 
Inventory the Compass of Business

By DANIEL C. ROPER

The revenue Act now pending in Con­
gres# in the United State# ia expected 
to produce $8,000,000. This means a tax 
on the average of more than $7.6 for 
every man. woman and child in the 
United State». The average per family 
ia nearly $340. In many businesses taxes 
will be one of the Urgent items of ex- 
pense. Daniel C. Roper, Commissioner 
of Internal Revenue, Washington. D.C.. 
points out to retail merchants that they 
should maintain an exact record of their 
receipts and expenses, or in other words 
keep accurate accounts. As his sugges­
tions are applicable to all retailers, we 
publish them herewith for benefit of 
Canadian merchants.—Editor.

NO special system of accounts is 
prescribed by the Internal Rev­
enue Bureau, but the books should 
show in detail inventories, purchases, 

sales, capital investments, depreciation, 
and similar items required in making up 
the income tax return. Every merchant 
should study the income tax law and 
regulations and see to it that his ac­
counts are kept in a manner that will 
enable himv to determine his net income 
for taxation purposes.

Aside from the necessity of keeping

systematic accounts in order to comply 
with the Government’s requirements, 
every progressive merchant should adopt 
an approved accounting system for the 
good of his own business. In no other 
way can he further his financial inter­
ests more effectively. It has been prov­
en time and time again that accurate 
accounts are absolutely essential to suc­
cess in business. The merchant who has 
a good accounting system is able to elim­
inate waste and unnecessary expense 
and can so control his purchases and his 
credits as to greatly lessen the chance 
of failure. The inventory, which can­
not be taken without some form of ac­
counts is the compass of a business. 
Without it the direction in which the 
business is heading either for success or 
failure cannot be determined.

Importance of Knowing Costs
In the complexities of modern business 

costs must be calculated with certainty 
in order to determine what the selling 
price of an article should be in order 
to yield a reasonable profit. This is im­
possible without books of account.

The profits of a business or the losses 
of a business cannot be determined with­
out book records; and now that the na­

tion requires every citizen to contribute 
to the war budget within his mpans and 
income, the returns required by the 
Government under the revenue laws can­
not be made with any degree of accur­
acy without books of account and annual 
inventories.

The bad debt loss of the nation, which 
runs into large figures annually, is due 
in large measure to inexperience and in­
ability. If merchants would keep even 
the simplest books of account, the bad 
debt wastage would be reduced materi­
ally, for inability and inexperience are 
usually marked by the absence of an 
accounting system.

Owing to the withdrawal of man 
power from industry it is essential that 
every business man be more frugal and 
exert himself more effectively to conduct 
his business efficiently. Extra effort put 
forth in carrying on the business so as 
to increase volume at less expense, will 
decrease the chance of failure, increase 
the earnings of the merchant as a re­
ward for his effort, and enable him to 
share more liberally in the governmental 
financial program made necessary, for 
the successful prosecution of the war.

The man who knows the exact condi­
tion of his business from day to day has 
an immeasurable advantage over the in­
dividual who has no records upon which 
to base his operations. It is the duty of 
every citizen in these war times to keep 
in such close touch with his business 
through record keeping and otherwise as 
to maintain the greatest efficiency and 
render to his government every cent due 
in taxes.
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New Weight Standards Will be Enforced
Bags of Potatoes Must Weigh 90 Pounds—A Standard For All 

Varieties of Vegetables When Sold Either by Bushel or 
Bag—Serious Penalties For Infringement of 

These Regulations

WHILE 90 pounds has been the 
legal standard for a bag of po­
tatoes in Canada for a number of 
years, and has been generally adopted 

in most of the large commercial potato 
districts, there has not, until this sea­
son, been machinery for enforcing this 
standard. The sections of the Inspection 
and Sale Act respecting the weight of 
a bushel, bag or barrel" of certain com­
modities, given below, have now been 
transferred for administration to the 
Department of Agriculture, and the Do­
minion fruit inspectors are charged 
with seeing that these sections are com­
plied with. Any one, whether grower, 
jobber, wholesaler or retailer, who sells 
or offers potatoes in any bag containing 
less than 90 pounds, renders himself 
liable to the penalty provided by section 
356 noted below.

The lack of uniformity in the weight 
of bags of potatoes has been a grievance 
in the trade for years as in many cases 
bags of potatoes sold as being of stand­
ard weight proved, when actually weigh­
ed, to contain as little as 74 pounds, and 
in some cases even less. While in most 
cases the failure to give the full stand­
ard weight has not been with intent to 
defraud,‘the effect on the consumer is 
the same.

Then, again, many retailers, receiving 
bags weighing less than 80 pounds in­
stead of the 90 required by law, have 
perpetuated the evil when selling by the 
peck or gallon. Instead of selling 15 
pounds to the peck many purchasers have 
found that they received only 12 pounds. 
With the weight of a bushel of potatoes 
clearly defined as 60 pounds, there is no 
excuse for a peck of less than 15 pounds 
or a gallon of less than 7% pounds be­
ing offered to or accepted by any pur­
chaser of potatoes in these measures.

Weight of Vegetables by the Bushel
Every article sold by the bushel must 

conform with the following weights or 
render the seller subject to the penalties
outlined below:

Weight in
When Sold by the Bushel Dominion
Description of Article— Stand, lbs.

Artichokes ............................ ......... lb. 56
......... lb. 60
......... lb. 50

Bituminous coal .............. ......... lb. 70
Blue grass seed ............ ......... lh. 14
Carrots ..................................... ......... lb. •ip
Castor beans ......................... ......... lb. 40
Clover seed ............................ ......... lb. 60
Hemp seed.............................. ......... lb. 44

......... lb. 70
Malt ........................................... .lb. 36
Onions ...................................... 60
Parsnips .................................. ......... lh. 45
Potatoes ........................ . . .Ib. 60
Timothy seed......................... . . Ib. 48
Turnips . . .............................. ......... lh. 50

Weight* of Bags of Vegetable*
Ary bag of vegetables sold as such 

shall contain the number of Dominion

standard pounds required by the law as 
shown herewith:

Weight in 
Dominion

Description of Article Stand. Ibs.
Artichokes .......................................... lb. 84
Beets ............................ :.......................lb. 75
Carrots.................................................... lb. 75

: Onions .................................................. lb. 75
Parsnips ............................................lb. 65
Potatoes ............................................... lb. 90
Turnips .................................................Ib. 75

THE LATE H. H. FRED HUGHES. MONTRE AI.
From a photo taken some years ago.

H. H. FREI) HUGHES DEAD
A well-known figure passed away in 

Montreal on Tuesday, September 17, in 
the person of H. H. Fred Hughes. This 
was the culmination of a prolonged ill­
ness covering some years.

Mr. Hughes was seventy-two years of 
age, having been born at Nicolet, Que. 
His education was received at Three 
Rivers, and at the age of 14 years he 
came to Montreal and entered on his 
long business career. Among the firms 
with which he was associated was Doug­
las Kirk and Co.; Kirk, Lockarby and Co., 
and Lockarby Bros. Later he founded 
the house Of Caverhill, Hughes and Co., 
this firm eventually dissolving 20 years 
ago. He then became interested in 
handling Spratt’s Patent, Ltd., of Lon­
don, Eng., and for nearly 20 years rep­
resented this firm for Canada. He also 
represented Stuart and Foster, Ltd., To­
ronto, and the Belleville Cider and Vine­
gar Co. Mr. Hughes was well-known in 
the commercial life of Montreal and was 
a past president of the Dominion Com­
mercial Travellers' Association and a 
life member of the M.A.A.A. A lover of 
sport, he was for years president of the 
Kaneron Fish and Game Club.

Official Weight of Barrel
A barrel of potatoes shall mean, un­

less a barrel of specified size, kind or 
content by measure is specially agreed 
upon, one hundred and sixty-five Do­
minion standard pounds of potatoes.

Penalties for Infringements 
Every person who sells or offers for 

sale by the bag any of the vegetables 
mentioned above, shall, in case any bag 
of such vegetables sold or offered for 
sale by him does not contain at least the 
number of Dominion standard pound^ 
required by the said subsection, be liable', 
on summary conviction, to a penalty no( 
exceeding twenty-five dollars for the 
first' offence, and for each subsequent 
offence to a penalty not exceeding fifty 
dollars.

- Every person who violates any pro­
vision of this part, providing that a 
bushel of any article shall be determined 
by weighing and specifying the number 
of pounds such bushel shall contain, 
shall, for a first offence, be liable, on 
,-ummary conviction, to a penalty not ex­
ceeding twenty-five dollars, and for each 
subsequent offence to a penalty not ex­
ceeding fifty dollars.

COMPARE THESE WITH CANADIAN 
PRICES

The British Ministry of Food has 
directed that from and after July 1 dried 
fruits may be sold at retail in the United 
Kingdom at prices not exceeding the 
following:

Price per lb.
Dried pears..............................................$0.32
Dried apricots .................................  .32
Valencias ..................................................... 28
Muscatels ................................................... 28
Sultanas ........................................................28
Any other variety of raisins....................28
Currants........................................................28
Dried plums and prunes............................ 28
Dried peaches or nectarines..................... 28
Apple rings .........................  24
Dried apples ....................................... .24
Figs ..................................   .16

The same order provides that after 
July 1, 1918, mixtures of the above fruits 
may not be sold retail at a price exceed 
ing the maximum price of any dried fruit 
contained in the mixture.

The prices above named may be aug­
mented by a charge of one cent per 
pound when delivered.

PERMISSION GRANTED FOR EX­
PORTATION OF SPANISH OLIVE 

OIL
It is understood that action is being 

taken by importers to secure an allot­
ment of Spanish olive oil. The govern­
ment of Spain recently granted permis­
sion for the exportation of olive oil until 
the end of this year to the amount of 
20,000,000 kilos, half of which may come 
to North and South America. As far 
as can be learned, no shipments have yet 
been arranged for but every effort is 
being put forth to secure a portion of this 
for Canada and hopes are expressed that 
space may be allotted for its transporta­
tion. The market at the present time 
is practically bare of supplies and any 
available is very high priced.
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S CURRENT NEWS OF THE WEEK j
Canadian Grocer Will Appreciate Items of News from Readers for This Page

Maritime Provinces
Lewis J. Seidensticker, general man­

ager of the Atlantic Sugar Refinery, St. 
John, has returned from a trip to New 
York and Boston, where he has been ar­
ranging for further supplies. The St. 
John refinery has «nothing to complain 
of regarding the demand for its product 
and the output has been increasing. The 
local trade is developing steadily and the 
outside shipments are heavy.

The molasses business handled through 
St. John, which has attained large pro­
portions owing to the fact that the city 
is the nearest Canadian port to the West 
Indies, was threatened rather seriously 
lately in an unexpected manner. The 
danger came from an apparently simple 
proposal to change the location of some 
railway tracks. It was only when it was 
realized that the changes would destroy 
the only convenient waterfront area 
available for the storage of this product 
that the seriousness of the situation was 
realized. The matter was taken up by 
the wholesale grocers through the Board 
of Trade and brought to the attention of 
the common council. The danger to the 
trade was made clear to the city com­
missioners and they agreed to undertake 
an expenditure of about $10,000 in order 
to avoid the necessity for the proposed 
changes in the railway tracks.

Quebec
M. Boyce & Son, Quebec city, have sold 

their assets.
Oza' Mortel, Montreal, has registered 

his grocery business'.
Wilfrid Coutin & Cie, grocers, Quebec 

City, has been registered.
John E. Turton, grocery broker, Mont­

real, was in Toronto this week.
Eugene Grotton, general store, St. Eti­

enne de Beauharnois, has sold his stock.
A mode Denais, Montreal, has been 

registered under the firm name of R. 
Denais & Cie. He will conduct a grocery 
business.

Alfred Poisson ami Eugene Poisson, 
Gentilly, Que., have been registered under 
the firm name of Po'- .m & Poisson nl 
will conduct a general store business o l­
der that name.

H. D. Marshall, grocery broker, Ot­
tawa. in company with Charles Jacobs, 
representing Habicht Braun & Co., New 
York, is calling on the trade in Montreal 
and Quebec this week.

Ontario
J. C. Gillam, grocer, St. Thomas, has 

sold to W. A. Day.
The Veteran Tea Company, Toronto, 

has dissolved.
Mrs. C. W. Stewart. Hamilton, has sold

her King street east business.

ROLLhomo:
mm,

John W. Patterson, of St. John, N.B., 
who was employed with Thomas Gorman, 
wholesale grocer, in that city until he 
enlisted early in the war, has been of­
ficially reported killed in action. He is 
survived by his wife and an infant child

Corp. A. G. Wilkins, 38 Laughton Ave., 
Toronto, is suffering from gunshot 
\younds in the right thigh. He went 
overseas over two years ago. He is 25 
years of age, was born in England, is 
married, and has one little girl. He was 
formerly employed at Cowan’s chocolate 
factory.

Word was received recently by R. H. 
Davis, grocer, Strathroy, Ont., that his 
son, Pte. Oscar Davis, was killed in 
action on Sept. 2. Pte. Davis was born 
near Toronto, and came to Strathroy 
with his parents, Mr. and Mrs. R. II. 
Davis, about fifteen years ago. He was 
24 years of age. and went overseas with 
the 135th Battalion. For some time he 
was employed at the grocery store of 
W. G. Meekison, but joined his fathei 
In the grocery business here a few years 
ago.

W. Burtch, Gormley, Ont., has sold his 
business to J. T. Johnson.

William Parkhill, Toronto, has been 
succeeded by H. E. Judges.

W. H. Anderson, president of the An­
derson-Langstaff Co., Kemptville, d’ed re­
cently.

Arthur L. Vanstone, grocery and 
crockery merchant of Brantford, died 
recently.

Mrs. E. Gordon, groceries and meats, 
Hamilton, Ont., has sold out to Wm. 
Colombo.

Joseph Berube has taken over the gen­
eral store business formerly conducted by 
the General Supply Co., Jackfish.

Oliver Kinzie, of the Walker Bin and 
Store Fixture Co., Kitchener, Ont., has 
left on a business trip to Western Can­
ada.

A. W. Whitehorn, who has conducted 
grocery stores in Westboro and Ottawa, 
has closed his Ottawa branch and will 
devote his entire attention to the West­
boro store.

J. W. Smith and his son, I. H. Smith, 
who have been in partnership in the

bakery business in Goderich for some 
time, dissolve partnership, J. W. Smith 
continuing the business.

Mr. G. F. S. Garden has purchased 
the grocery business of H. Livens, Sea- 
forth, Ont. Mr. Garden is well known 
in Seaforth, having been a resident for 
some time previous to his removal to 
Kitchener several years ago.

Walter Hem, who has conducted a gro­
cery business in Goderich for some time 
past, has sold his business to Robertson 
& Mair, Kingston street, Goderich. They 
will remove to the stand at the corner of 
Hamilton street now occupied by Mr. 
Hern.

Jus. Lloyd and Son. wholesale and 
retail fruit merchants, are going out of 
the retail end of their business and 
intend to move from their present stand 
on West street, Goderich, to what was 
formerly a garage on East street, in a 
couple of months. This building will 
be thoroughly overhauled, will have a 
cement floor laid throughout, a glass 
front put in, glass office and glass to­
bacco store room.

F. A. McMurray, manager of the lard 
and shortening department, Wm. Davies 
Co., Ltd., Toronto, and Reg Diamond, 
manager of the fresh pork department 
with the same firm have enlisted with 
the C.O.T.C., signing up last Wednes­
day week. Both Mr. McMurray and Mr. 
Diamond joined the Davies Company 
when in their teens, secured their early 
training there and have kept climbing 
until reaching the positions held at the 
time of their enlistment. The best 
wishes of their fellow workers ami em­
ployers go with them in their new 
"work.”

An organization to be known as the 
Dominion Macaroni Company, Limited, 
has been incorporated in Ontario, to 
manufacture and buy and sell macaroni 
and spaghetti, potato flour, tomato 
paste, cheese, vegetable oil, packed des- 
sicated, evaporated, aerated and cured 
vegetables, grains and extracts, essences, 
sauces and relishes, and to carry on any 
other business that may be conveniently 
carried on in connection With this com­
pany. The company is incorporated with 
a capital of one hundred thousand dol­
lars, with head offices in Toronto. The 
provisional directors are Eugene Charles 
Kidder, St. Catharines. Ont.; J. J. Naim, 
Aylmer, Ont., and R. L. Innés, W. R. 
Drynan, and G. E. F. Smith, of Hamilton, 
Ont.

■Western
W. E. Heard, grocer, Saskatoon, Sask., 

has sold out.
B. Welch, general store, Laird, Sask., 

has sold out.
John Campbellford, St. Vital, Man., 

has sold to F. A. Blabier.
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J. S. Castle, Delisle, Sask., butchers, 
has discontinued business.

G. Estarbrook, butcher, Ponteix, Sask., 
has discontinued business.

F. A. Sinclair, grocer, Senloe, Sask., 
has discontinued business.

Joli Bros., general store. Red Jacket, 
Sask., have sold to J. Harrath.

Frankel Bros., grocers, Winnipeg, have 
had their partnership registered.

McHague Trading Co., general store, 
Hague, Sask., has dissolved partnership.

The Alberta Grocers, Edmonton, Alta., 
have had their partnership registered.

M. Bricker, general store, Benito, Man., 
has sold out to the Benito Trading Ci

David Black, grocer and confectioner, 
Winnipeg, has sold to Moses Reisberg.

H. D. McWhirter, grocer and confec 
tioner. Winnipeg, has sold to W. H. Per­
rin.

Brown & Gathercole, butchers, Broad­
view, Man., have sold to Knight & Lud­
wig.

Sam Mendelvitch, general store, Estu­
ary, Sask., has sold his stock to X. Ros- 
enstock.

N. Nelson, grocer and confectioner, 
Tisdale, Sask., has sold to L. S. Hender­
son & Co.

Tapper & Kushnerow, general store­
keepers of Melville, Sask., have sold to 
M. Waldman.

Robinson & McAvoy, general store, 
Boissevain, Man., have dissolved partner­
ship, W. P. McAvoy continuing the busi­
ness.

Geo. E. Kenny and Edgar A. Ellis, 
Provost, Alta., have been registered 
under the name, the Sanitary Meat 
Market.

SALES MANAGER FOR DAYTON 
SCALES

J. W. Davidson, better known as 
“Wylie’’ amongst his many friends, has 
just received an important appointment 
as sales manager for Dayton Scales, a 
division of the International Business 
Machines Co.

Mr. Davidson has practically grown 
up with Dayton Scales, having entered 
the business over 16 years ago. The 
territory under his supervision is from 
Newfoundland to Victoria, B.C., having 
agencies in all cities. It is covered by a 
sales force of over 40 representatives, 
who also handle the Dayton meat slicer 
and cheese cutter. F. E. Mutton is the 
vice-president and general manager of 
the company. Mr. Davidson's head­
quarters will be in Toronto.

CALGARY R. M. A. HAS GOOD 
MEETING

In a recent well attended meeting of 
the Retail Merchants’ Association of Cal­
gary, several matters of interest were 
brought before the attention of the as­
sociation, among others being those of 
early closing and that of the workings 
of the Factory Act.

One of the best evidences of interest 
on the Executive’s part was that of the 
inauguration of a campaign to increase 
the memberbership. On motion, the

C A NADI A N GROCER

Associate Editor Who
Is Going Overseas

LIEUT. H. L. SOUTHALL.

associate editor of CANADIAN GROCER, who is 
going overseas. It is understood he will be con­
nected with a tank battalion. Forty-one mem­
bers of the MacLean Publishing Co. staff have 
volunteered and gone on active service.

president, W. J. Illsey.was asked to name 
one from each representative business 
in Calgary to act as a member of the 
special Campaign Committee.

The president was strongly of the 
opinion that Calgary needed a good 
strong branch of the Retail Merchant.-, 
organization. In support of this he 
emphasized the importance of the freer 
discussion of problems which the war 
had brought to merchants and expres­
sed his belief that not less than two- 
thirds of the merchants should be 
secured to form a strong association.

In replying to a point raised as to 
what added benefit there was in a 
purely retail organization as compared 
with the Retail Section of the Board of 
Trade, the president stated that as the 
Retail Merchants’ Association was con­
tinent-wide, it therefore was much more 
powerful, and consequently would be 
better able to deal with various matters 
effectively.

Fees for the year were agreed upon 
at $12.00, half of this amount t) be 
apportioned the local and the other half 
the provincial organization.

Deputy Attorney General Browning 
was present, but declined to make a 
speech preferring to answer definite 
questions. He admitted, however, that 
the information he was given as to how 
the merchants felt in the matter of early 
closing, and as to how closing hours 
affected the various, lines of business, 
would assist him and his department 
to a better understanding in formulating 
further or revising legislation. In this

respect he promised his interest and sup­
port.

One of the interesting and helpful sug­
gestions made at the meeting was that 
of having speakers provided from time 
to time to deal with such important mat­
ters as insurance, salesmanship, etc.

The “get-together” spirit of this meet­
ing spoke well for the future of the 
Calgary Association.

ST. JOHN, N.B., TO HOLD MER­
CHANTS’ INSTITUTE

Frank Stockdale, Noted Business Expert, 
Will Deliver a Number of 

Lectures
A Merchants’ Institute is to be held 

in St. John, N.B., during the first week 
in October, under the auspices of the 
Retail Merchants’ Association and the 
Rotary Club. The executives of these 
two bodies met early this week to dis­
cuss with J. W. Griest plans for the pro­
posed institute, and, as a result of the 
conference decided to call a mass meet­
ing of city business men to deal with the 
matter. There was a large gathering 
of merchants and others in the Board of 
Trade rooms when the meeting was held, 
F. W. Daniel, president of the Retail 
Merchants’ Association presiding. Mr. 
Griest laid before the meeting the pro­
postil as it had been outlined, the pro­
position being to bring to the city Frank 
P. Stockdale, of Chicago, the noted busi­
ness expert. After hearing an account 
of Mr. Stockdale’s work in other cities 
the meeting decided to extend the invi­
tation, and committees were appointed 
to complete the preparations.

Committees have been appointed as 
follows:

General arrangements: A. O. Skinner, 
H. W. Rising, A. E. Everett, M. E. Grass, 
William Hawker, T. F Drummie, P. D. 
McAvity, N A. McLean, H. H. Scovil, 
A. A. McIntyre, W. H. Emerson, S. E. 
Fisher, G M. Ross, H. C. Brown, H. C. 
Page, F. T. Walsh, Atkinson Morrison, 
J. H. Vaughan, C. H. Smythe, C. E. 
Lordly.

Finance.—G. M Ross, N. A. McLean. 
A. E. Everett.

Publicity.—T. F. Drummie, H. H. 
Scovil, P. D. McAvity.

From St. John, Mr. Stockdale goes to 
Halifax, N.S., where he will address the 
meetings of an institute of a similar 
nature which will open there on October 
7.

MORROW CEREAL COMPANY IN­
CREASES PLANT

The Morrow Cereal Co., Toronto, head­
ed by F. K. Morrow and his associates, 
have materially enlarged the available 
plant of the company by the purchase 
of the property and entire business in­
terests of the James Goldie Co., Ltd., 
Guelph. It is understood that the deal 
has been under contemplation for some 
months past, but was only formally con­
cluded on Monday last.
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Enquiry Department
WHEN you become a subscriber to CANADIAN GROCER this is part of the Service you buy. We are glad to be of any 

assistance to our readers and enquiries are solicited. Cut out the coupon at the bottom of page, fill out and mail to us 
if you want to konw where to buy a certain product, agents for any particular line, manufacturers of a special article, etc.

APPLE, GRAPE AND ONION SHIPPERS
Kindly give us the addresses of some 

Nova Scotia apple shippers, also of ship­
pers in Ontario. Also give us names of 
Ontario shippers of onions and grapes.
THE CONSOLIDATED PURCHASING CO.,

Winnipeg.

Answer In Nova Scotia the following 
are the largest shippers of apples: United 
Fruit Co., of Nova Scotia, Berwick, N.S.; 
Nova Scotia Shipping Co., Berwick, N.S.; 
Herbert Oyler, Kemptville, N.S.; H. Blight 
A Sons, Halifax, N.S.; W. H. Chase & Sons, 
Wolffville, N.S. Among Ontario shippers 
might be mentioned, Ontario and Western: 
Grimsby, Eleris Casselman, McIntosh, Ont., 
via Morrisburg, Ont.; S. H. Colliver & W. 
Whittam, Picton, Ont.

In regard to onion shippers the follow­
ing might be mentioned: Leamington A 
Western Co-operative Fruit Growers, Erie 
Co-operative Fruit Growers and E. E. 
Adams, all of Leamington, Ont. The Ruth- 
ven Cold Storage Co., Ruthven, Ont.; the 
Kent Farmers' Produce Co., Blenheim, Ont.

Grape shippers:— S. M. Culp A Co., E. L. 
Jemmett, Chas. Prudhomme, Beamsville, 
Ont.; Titterington Bros, and St. Catharines 
Cold Storage Co., St. Catharines; Ontario A 
Western Grimsby Co-operative and C. W. 
F. Carpenter, Grimsby, Ont.; C. P. Carpen­
ter A Sons. E. D. Smith A Co. and Winona 
Fruit Growers, Winona, Ont.

* « •

MAGAZINE ON JAMS AND MARMALADES
Where can I subscribe to a magazine that 

takes up the manufacture of jam. marma­
lade, jellies and pickles’

M. H. LOW,
Edmonton, Ont.

Answer “The Canner,” Chicago, and “The 
Canning Trade," Baltimore, both deal in 
some measure with these matters. They 
are devoted more definitely, however, to 
canned goods. Will advise further regard­
ing the matter shortly.

• * *

APPLES AGAIN
Where could I secure to best advantage 

one or two carloads of apples 7 
EMILE JULIEN,

Baie Shawinigan, Que.

Answer You could probably purchase to 
best advantage from some Nova Scotia 
shipper. Sec list given above.

* * »

SELLING GOODS FROM DOOR TO DOOR 
REQUIRES A LICENSE

Can a farmer sell his own produce, such 
as eggs, butter, lamb, beef, potatoes, tur­
nips, in fact all kinds of farm produce and 
retail from house to house without a 
license 7

john a. McArthur,
Upper Grand Meiner, C.B., N.S.

Answer—No. A farmer can sell his own 
products without a license providing he 
sells through the usual marketing chan­
nels, but to sell from door to door con­
stitutes the seller a retailer and a license 
would be required.

• • •

WHEN SUGAR CERTIFICATE NEEDED
Do people keeping five boarders and serv­

ing three meals each per day come under 
this ruling, or does the order mean those 
serving meals to fifteen persons per day 
besides their own family. Also to whom do 
the people keeping boarders have to apply to 
obtain their sugar certificate?

G. W. WHETHOM, 
Toronto.

Answer Our judgment is that the sugar 
certificate rule applies only to licensed 
public eating places. If less than fifteen 
meals are served no certificate is needed. 
These certificates are obtained from the 
Canada Food Board, Ottawa.

* « *

EUROPEAN METHOD OF SOUP CANNING
Kindly supply us with the names of 

British Columbia firms manufacturing can­
ned soups according to the European 
methods ?

J. J. M1LLIGON,
Chicago, 111.

Answer The following firms use this 
method: Chilliwack Canning A Evaporating 
Co., Ltd., Chilliwack, B.C.; Dominion Pro­
ducts Co.. Ltd., Standard Bank Bldg., Van­
couver, R.C.; the B.C. Hop Company, Ltd.. 
Sardis, B.C.

POTATO HANDLERS IN ONTARIO AM) 
QUEBEC

Kindly give me the names of some firms 
handling potatoes in Quebec and Ontario?

Augustus McDonald,
Souris, P.E.I.

Answer Montreal Potato Exchange, St. 
Antoine Mkt., Montreal; Jos. Wood A Co., 
Youville Square; Charbonneau Freres, 
Bonsecours Market, Montreal; Stronach A 
Sons, Church St.; H. Peters, Front St.; Mc- 
William A Everist, Church St.; A. A. Mc­
Kinnon A Wm. Patterson, Colborne St., all 
of Toronto.

• * •

RAT AND MICE DESTROYERS
Can you tell me where we can obtain 

“Virus Poison" used for exterminating mice.
JAS. KNOX A SONS,

Delke, Sask.
Answer. A product known as Ozoa Rat 

Virus is manufactured by the Parke Davis 
Co.. Walkerville, and can be obtained from 
Lyman Bros. A Co., Ltd., Toronto. A very 
effective product for destroying rats and 
mice is manufactured under the name 
“Egyptian Rat Embalmer," by Albert Hugli, 
1070 Bathurst Street, Toronto.

* * «

MANUFACTURERS OF DRY YEAST 
CAKES

Can you tell us if there are any Canadian 
manufacturers offering dry yeast cakes 
other than the E. W. Gillett Co., Ltd.?

— - —, St. John, N.B.

Answer. The White Swan Spices and 
Cereal Company, Ltd., Toronto and A. Mac­
Donald A Co., Winnipeg, are manufacturers 
of these goods.

* * *

WHOLESALERS OF PICKLED FISH
Kindly give me the names of wholesalers 

of pickled fish in Toronto and Montreal.
P. M. NICKERSON,

Spry Harbour, N.S.

Answer. The following Toronto dealers 
are handlers of these goods: F. T. James A 
Co., Church and Colborne Sts., White A Co., 
Front and Church Sts., J. Bowman A Co.. 
66 Jarvis St., M. Doyle, 26 West Market 
St. Montreal dealers: Maritime Fish Cor­
poration. Leonard Fisheries, D. Hatton A 
Co.

CANADIAN GROCER,
143-163 University Avenue, 

Toronto.

Plesse give me information on the following:

For Subscribers

INFORMATION WANTEDK *
' Date.....................................................ttl...

Name . 
Address
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Î WEEKLY GROCERY MARKET REPORTS
1 Statements From Buying Centres

iiiiimm

THE MARKETS AT A GLANCE

DAMAGE to the crop of prunes in California 
has been very severe, and the growers face 
a very serious situation. In fact, the out­

look from the grower to the consumer is by no 
means one which can be considered bright.

The Government has stopped all shipping 
until complete information as to the extent of 
the cargo damage can be reckoned. The report 
when available may result in the Government 
taking over the entire crop, or at least such a 
large percentage that none'will be released for 
Canada at all. New crop prunes for Canadian 
consumption are a decided uncertainty in the 
light of existing conditions.

Sugar supplies will, it is thought, be some­
what easier in another week or ten days. Ship­
ments now rolling will help materially. Refiner­
ies are now compelled to load 40,000-lb. cars 
as a minimum car shipment. Unshipped orders 
will be filled on this basis.

MONTRFAI —The tea market is strong for 
mull 1 XVClAL. Japans and chinas. Black
continue a little quiet because of the stocks of 
cheap Javas in the country. Prices on Ceylon 
and Indian blacks are all on high basis and are 
likely to continue so throughout the winter.

There has been no change in prices on coffee 
this week. The demand continues steady, and 
supplies are adequate. Cocoa also holds steady. 
It is probable that sweetened cocoa in bulk will 
ere long be discontinued by the manufacturers. 
One large manufacturer informed CANADIAN 
GROCER that they were no longer making this 
line, due to the sugar situation. The demand 
for cocoa is picking up with the cooler weather.

The market for apples continues to be quite 
strong. Apples reaching the market are read­
ily absorbed. Nova Scotia apples will likely be 
on this market next month, and the arrival of 
these may make for easier prices.

The wet weather prevailing for the most part 
of this month to date has resulted in a substan­
tial fall in supplies of potatoes reaching the 
market. The offerings from New Brunswick 
have been small because the bulk of the sup­
plies coming forward are being bought up for 
shipment to the United States. Because of the 
temporary scarcity of potatoes existing, the mar­
ket has been very strong, and prices have ad­
vanced 40c to 50c a bag of 90 pounds ex store. 
Tomatoes are not quite as plentiful, and have 
advanced.

TORONTO—Interest in salmon, which has
been running high during the 

past couple of weeks, is rather overshadowed by 
the latest news on prunes. Some authorities in 
the trade, in view of the serious damage re­
ported, due to rains in California, do not look 
for any new crop goods for the Canadian mar­
ket. The tonnage of prunes is a big factor to 
the wholesale trade here, and the loss resulting 
from non-arrival of this food will be a serious 
blow to the trade. All shipments have been 
stopped of old prunes until complete reports 
from investigations on damage to crop are re­
ceived. The outlook is by no means a bright 
one.

Salt has undergone a further advance during 
the week, and higher levels have been reached 
on paper bags and manila wrapping paper. 
Cocoanut is in a very firm market, and advances 
of from 2 to 3c per pound within the next thirty 
days would not come as any great surprise.

Rolled oats have declined both in packages 
and in bulk. The weakness of the corn market 
may bring about a reduction in corn meal in the 
very near future ; the outlook is undoubtedly 
easier.

Prices on 1918 pack canned beans are out. 
These usually run on about the same basis as 
peas, but the light pack has resulted in beans 
being slightly higher. Prices on strawberry 
jams in 4-lb. tins have all been advanced in some 
quarters, the increase on some brands amount­
ing to as much as 10c per tin.

Lima beans have reached lower levels, de­
clines of from lc to 1 y%c per pound being made. 
Lower prices on Canadian white kidney beans 
have also been made, and Rangeons are down.

Supplies of fruits and vegetables reaching the 
local market are very good, and no difficulty is 
being experienced by dealers in selling all that 
arrives. A big drive is being made on peaches 
this week, and pears and plums are also prom­
inent. Potatoes continue a scarce article, and 
little improvement in the supply is expected for 
another two or three weeks. Onions are selling 
freely; supplies are good and quality splendid.

Sugar supplies in another week are expected 
to be somewhat better. There are cars rolling 
now which should ease the situation somewhat. 
An advance of 25c per 100 pounds by one re­
finer and 15c by another has been recorded.
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QUEBEC MARKETS

M
ontreal, Sept. 24.—changes

in grocer/ markets continue to 
be of an upward nature, and are 

quite numerous this week. This condi­
tion will likely continue as supplies arc 
short in most lines. Trade is fairly 
good.

If rap pi tig Paper Up
Bags Advance Also

Montreal. ---------
WRAPPING PAPER AND BAGS.— 

A slight advance has been made in the 
price of wrapping paper and bags. Grey 
brown wrapping paper has advanced to 
S^c, and manila has advanced to 6!4c. 
Heavy kraft paper bags are higher, the 
discount now being 15 per cent., and or 
the Standard Automatic bag the dis­
count is now 2714 per cent.

Soap Powder, Lye;
Corned Beef Advance

«Montreal. ---------
V A RIO US LINES.—Babbitt’s soap 

powder has advanced 20c per case, from 
$1.80 to $5. Babbit’s pure lye has gone 
up 35c per case, from $5.25 to $5.60. 
Libby’s corn beef in one pound tins has 
advanced from $5.75 to $6.50 per dozen, 
the 2-pound tins have advanced from 
$11.50 to $12.40 per dozen.

Sugar Situation
Very Difficult

Montreal. ---------
SUGAR.—The Atlantic Sugar Refin- 

ing Co. has advanced its price to $9.50 
per hundred pounds. This makes but 
two prices for sugar; Atlantic, Acadia 
and St. Lawrence selling at the $9.50 
basis, and the Canada Sugar Co. remain­
ing at $8.75. The demand- for sugar 
continues just as strong and supplies are 
very light. Rumors regarding the fix­
ing of price for new raws are unconfirm­
ed.

Atlantic Sugar Company, extra granulated
sugars. 100 lbs............................................... 9 SO

Acadia Sugar Refinery, extra granulated 9 50
St. Lawrence Sugar Refinery ...................... 9 50
Canada Sugar Refinery .............................. g 75
Dominion Sugar Co., Ltd., crystal granu­

lated ................................................................ 9 fto
Special icing, barrels ................................9 80-9 40
Içing (25-lb. boxee) ...................................9 60-9 80
Icing (5<Mb. boxee) .................................. 9 60-9 60
Diamond Icing ................................................ 9 10
Yellow, No. 1 ..................................................8 90-920
Yellow, No. 2 (Golden)..............................8 70-9 00
Yellow. No. 3  8 60-8 90
Powdered, barrels ....................................... 9 20-9 80
Paris lumps, barrels ..............................9 85-10 20
Paris lumps (50-lb. boxes) ............................ 9 65
Paris lumps (25-lb. boxes)............................ 9 85
Crystal diamonds, barrels .......................  10 25
Crystal diamonds (boxes 100 lbs.).......... 10 50
Cut loaf (64Mb. boxes)..........................10 50-10 60
Cut loaf (25-fb. boxee)............................10 70-10 80
NOTE.—Some are not refining icing or pow­

dered sugars in view of Food Controller's

New Pack Bean Prices;
C h u m Sa l ni o n U />

Montreal ------

CANNED GOODS.—Prices have been

announced on new pack Golden Wax and 
Refugee beans. These are $1.95 to 
$1.97%. The cannera will only deliver 
about 25 per cent, of their contracts on 
these beans. One of the brokers express­
ed his opinion to CANADIAN GROCER 
that new pack tomatoes 2’s and Vs will 
not open under $2. His idea is also that 
corn will open from $2.15 to $2.20, these 
prices being to the jobber. Chum salmon 
in % lb. flats has advanced from $1.15 
to $1.20.
Salmon Sockeye

“Clover Leaf," 14-lh. flats......................
Sovereign. 1-lb. flats..............................

Do., %-lb. flats .......................................
1 lb. flats ....................................................
1 lb. tails, cases 4 doz., per doz.............
Mi flats, cases 8 doz.. per doz... 1 50

Chums, 1-lb. tails...........................................
Do.. flat ..............................................

Pinks. 1-lb. tails..............................................
Cohoes, 1-Ib. tails ........................................
Red Springs, 1-lb. tails ........... .................
Red Springs, Mr lb........................................
Salmon, Gnspe, Niobe Brand

(case of 4 doz.), per dot......................
Canadian sardines (case) ........... 6 76
Norwegian sardines, per case of

Lobeters, %-H>. tins, doz.................. 3 60 3 65
Canned Vegetables and Fruits—

Asparagus (Amer.) mammoth
green, doz...................................... 4 00

Tomatoes, la ................................... 1 25
Tomatoes, 3a ................................. 2 40 2 75
Tomatoes, U.S. pack (2s)........... 1 90 2 12%
Tomatoes. 2 Mi* ............................ .2 30 2 60
Peas, standards ........................ 1 45 1 47%
Peas, early June ........................ 1 57 Mi 1 60
Peas, extra fine. 2s .................... 2 35

Do., fancy. 20 oz..................... 1 57 Mj
Peas, Morens Ex fine ................. 2 25

Beans, golden wax ........................ 1 95 1 97 M*
Beans. Refugee .............................. 1 95 1 97 Mj

Com, 2s, doz.................................... 2 35 2 40
Spinach (U.S.), 3s ...................... 3 00

Do., (U.S.), gallons ............... 10 00
Com (on cob, gal. cans), doz. 8 60
Red raspberries, 2s .................... 4 00

2 75
Red cherries, 2s .......................... 2 60 2 90
Strawberries, 2s ............................ 8 00

Strawberries, 1918 pack (2s).. 4 00
Rhubarb, 2 Mr» ................................... 2 60

Blueberries. 2s, doz........................ 1 86
Blueberries, gallons .................... 7 00
Pumpkins, 2V£a ............................ 1 60 1 70
Pumpkins. Ss ................................. 1 76
Pumpkins (gallon), doz. ..... 6 90

Potatoes, Can. Sweet, 2%-lb, tins 2 10
Potatoes. Cal. Sweet, 2-lb. tins . 2 75

Carrota. sliced. 2s ...................... 1 46
Apples (gallons) ........................ 6 00
Peaches. 2s (heavy syrup) ----- 2 00 2 40
Pears. 3a (heavy syrup) ........... 2 46
Pineapples. !%• .......................... 2 2R

Pineapples, 2s ................................. 3 10
Pineapples (grated). 2s ............. 2 90

Greengage plums (light syrup) 1 90
Lombard plums (heavy syrup).

ÎS ............................................... 1 79

2 45 
4 60 
2 30 
4 62!4 
4 50 
2 00
2 25 
1 20 
2 60
3 40 
2 70 
2 10

2 25 
7 00

Corn Syrup Active;
Molasses Finn

Montreal. -------- -
MOLASSES, SYRUPS.—Corn syrup, 

white in particular, is in good demand, 
due in part to the propaganda of the 
Fobd Board. Com being in good supply 
will hold for some time to come. The 
molasses market is very strong and sup­
plies are meagre.
Com Syrup—

Darrels, about 700 lbs.............................. 0 OîVfc
Half bbls. or quarter bble.. ^4c per lb. over hhls
Keg! ........................................  0 07%
2-lb. tins, 2 doz. in case, case...... 4 80
5-lb. tins. 1 dos. in case, case...... 5 40
10-lb. tins. M» dos. in case, case .... 5 10
20-lb. tins. % doz. in case, case .... $ 05
2-gal. 26-lb. palls, each................ 2 25
8-eal. 38%-lb. pails, each .................. 8 40
5-gal. 66-lb. palls, each................ 5 50

Cane Syrup (Crystal) Diamond) —
2>-lb. tins, 2 doz. in case, per case..........  7 00
Barrels, per 100 lbs...................................... 9 75
Half barrels, per 100 lbs...........................  10 00

Prices for
Barbadoes Molasses— Island of Montreal

Puncheons .................................................... 1 03
Barrels .......................................................... 1 06
Half barrels ......................................... 1 07
For outside territories prices range about 8c 

lower.
Carload lots of 20 puncheons or its equivalent 

in barrel or half barrels to one buyer, may be 
sold at “open prices." No diaeounta will be given.

Rice Supplies Ample;
Meets Requirements

Montreal. --------
RICE.—For the time being there are 

ample supplies of rice in Canada, but 
due to market conditions in Hong Kong 
and other large shipping points, and to 
the conditions evidenced by the recent 
riots in Japan, stronger prices are looked 
for before very long.
Rice, fancy, per 100 lbs.................. 9 75 10 25
Ice Drips—Japan ........................ .. ....... 1125
Carolina .............................................. 12 50 15 00
“Texas" ............................................................. 9 50
Siam, No. 2 ......................................... 9 50 9 75
Siam (fancy) .........  10 25 11 00

Rangoon “B” ............... 9 25 9 50 9 80
Rangoon CC ..................................... 9 10 9 50
Mandarin ........................:................................ 10 00
Special pickling- ........................................... 9 50
Tapioca, per lb. (seed).................... 0 16 0 16
Tapioca (Pearl) ................................. 9 16' 9 16

Prune Outlook Poor
No Fig Delivery

Montreal. • --------
DRIED FRUITS.—Prunes have suf­

fered heavy damage by rain, estimated 
at about 50 per cent, of the crop. The 
American Government had already re­
quisitioned about 60 per cent, of the 
crop and now in order to secure its re­
quirements it is quite possible that the 
American Government may find it neces­
sary to take over the entire crop. In 
the meantime packers have been in­
structed not to ship any new crop prunes. 
Peaches are practically off the mar­
ket as far as new crop is concerned. 
The American Government has requisi­
tioned about 60 per cent, of the pack, 
and the pack is far below normal. Figs, 
too, have been seriously damaged by 
the rains. The crop of black figs is 
probably entirely ruined and practically 
no delivery is anticipated. Adriatic and 
Calimyrnas figs have also been seriously 
damaged and one independent packer 
states that he will only fill 75 per cent. 
of his orders until the exact damage Is 
known. New crop apricots have already 
he ;un to arrive in Montreal.
Anricote—

Choice ....................‘............. 0 26
0 23

Fancy .......................
Apples (evaporated) ........... 0 18

0 80
0 20

. -h#'- ( fancy) —
F seed 0 19

9 17
12 os., per pkge................ 0 19 

9 16
Drained Peels (old)—

0 46
0 36

(Irai 0 84
D-lined Peels (new) —

0 40 9 41
''range 0 42 0 43
C itron ................................ • 47 0 48
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Malaga, table box of 22 lb§„ 8-crown cluster.
S3.25-14.00 ; 4-crown cluster. SS.i00; 6-
crown cluster. $6.00.
Muscatel*, loose, 2-crown . . . . 0 10% 0 11 %
Muscatels, loose. 3-crown, lb... 0 12%
Muscatels. 4-crown, lb.................. 0 13
Cal. seedless, 16 oz......................... 0 14
Cal. seedless (new) ..................... 0 16 0 i«%
Fancy seeded, 16 oz. pkgs. . . . 0 14
Choice seeded. 16 oz. pkgs......... 0 13
Valencias, selected ..................... 0 10%
Valencias, 4-crown layers . . . . 0 11%

( urrants. old ....................................... 0 24 0 29
Do., new .............................................. 0 82

Dates. Excelsior, per case ............ 6 84 7 02
Do., Dromedary .............................. 7 92

Figs (new), 100 to case ................ 11 00
Figs (layer), 10-lb. boxes ......... i 90 2 76
Figs, Spanish (mats)....................... 0 12
Figs, Portuguese (mats) .............. 0 18
F tes. Fancy Cal. White (Choice)

Pkgs. 16 ox. (10 pkgs.) ............ 1 7*
Pkgs. 10 ox. 12 pkgs.)................ 1 46
Pkgs. 8 ox. (20 pkgs.)................ 2 •0 2 60
Pkgs. 8 ox. (60 pkgs.)................ 8 60 4 75
Pkgs. 4 ox. (70 pkgs.)................ s 70 6 00

Prune»—
30-40 ..................................................... 0 19 0 19%
California, 40-50s ......................... 0 18
25-Jb. cases, 50-60* ......................... 0 17
60-70» ..................................................... 0 16% 0 i«%
70-80» ..................................................... 0 18 0 16%
80-90» ................................................... « n% 0 14
90-100» ................................................ 0 11 0 12%
Oregon, 80-40» ................................. 0 16%
40-60» .................................................... 2 16%
50-80» .................................................... 0 lt\

Xuts Are Higher;
Supplies Limited

Montreal. ----------
NUTS.—Nuts in the shell, what lines 

are procurable, are very high, and pros­
pects are that they will go even higher. 
It is likely that there will be no new 
French walnuts either in shell or shelled, 
although the French Government is per­
mitting some old contracts to be filled 
with the 1917 crop. Filberts are off the 
market just now because of the present 
Spanish embargo. Stocks are very light 
here and in the States. It is feared that 
the heavy rains have damaged the Cali­
fornia almond-, crop considerably, and 
that the shells will be so discolored that 
the nuts will be unsaleable, necessitating 
the shelling of the nuts and marketing 
them unshelled.
Almonds (Tara), per lb.............. 0 27 0 30
Almonds (shelled) .............................. 0 60 0 65
Almonds (Jordan) ............................................ 0 70
Almonds, Valencia, shelled ...... 0 48 0 f>f>
Almonds, soft shelled Tarragonas 0 22% 0 28Mi
Brasil nuts (new) .............................. 0 20 0 25
Brasil nuts (reed.) ............................ 0 15 0 17
Filberts- (Sicily), per 11>............ 0 20 0 23
Filbert*, Barcelona ......................... 0 19 0 21
Hickory nuts (large and small),

lb................................................................. t 10 §15
Peanuts (rousted) —

Jumbo, per lb............................... 0 25 0 26
Fancy», per R>. .............................. 0 24 0 25
Extras, per lb............................... • 10 0 20
Shelled. Ho. 1 Spanish.........  0 18% 0 19%
Shelled. No. 1 Virginia...... 0 19% 0 20%

Do . No. 2........................................................ 0 14
Pecans (new Jumbo), per lb... 0 28 0 82
Pecans, New Orleans, No. 2 .. . 0 21 0 24
Pecans “paper shell.*' extra large

Jumbo .............................. .................................. •
Pecans (shelled) ..............................................
Walnuts (Grenoble) .......................... 0 20 0 28
Walnuts (new Naples) ................... 0 18 0 18
Walnuts (shelled) ............................ • 76 • 82
Walnuts (Marbots), in bags .....................
Walnuts (Spanish) *......................... 0 80 0 88

Prices Fixed for
Standard Flour

Montreal. --------------
FLOUR AND FEEDS—The price has 

been set on Government standard flour, 
74 per cent, extraction, at $11.50 in car

lots, track. This is an advance of 55c 
over last year’s figures, due largely to 
increased freight rates, the slight in­
crease in the price of wheat and tne 
higher quality of the flour, 74 per cent, 
extraction as compared with 76 per cent, 
last year, also to the increased cost of 
manufacture and to the extra cost of 
sacks, as result of large increase in the 
price of jute.
War Standard. Graham and Whole

Wheat Flour*
Car lota (on track) ................................... 11 50
Car lots (delivered). Bakers................ 11 65
Small lots (delivered) .............................. 11 75
Bran, per ton .............................................. 37 25
Shorts ................................................................ 42 25

Crushed oats ..................................... 61 00 70 00
Barley meal .........................................  65 00 68 00
Barley chop .......................................... 65 00 68 00
Gluten feed (23% protein) —

F.O.B. Cardinal ................................... 60 00
F.O.B. Ft. William ............................ 5R 00

Feed oats, per bushel ..................... 1 08 1 05

Corn meal Fasten;
Rolled Oats Firmer

Montreal. ----------
CEREALS, ETC.—Oats have advanced 

three cents a bushel. This should indi­

JAPAN BEANS PLENTIFUL 
It has transpired of late that the 

outlook for a large crop of Japan­
ese beans is better than for a long 
time. The position of this year’s 
yield is best shown by comparison 
with last season’s and that of 1916 
also. The comparative figures are 
as follows for Kotenashi variety. 
In 1916, 7,400 tons; 1917, 38,000 
tons and in 1918 the y.eld (esti­
mated ) will be about 63,000 tons. 
This is favorable, thus far. The 
question of transport is one that 
worries importers to an extent and 
it is stated that early delivery 
will be quite an uncertainty. How­
ever, with a good crop in Canada 
—Quebec promising well—it is ex­
pected that the figures will be 
lower in the coming season than 
’.hey have been for some time.

cate a slight advance in rolled oats and 
package oats in the near future. De­
mand is good in these lines. Corn, rice, 
rye and oat flour are all in good supply 
and in active demand. Gold cornmeal has 
ruled easier, being quoted at $6.75 this 
week.
Cornmeal. Pure Gold ................................. 6 75
Cornmeal (Gold Dust) .. 6 25 6 60 .... 
Cornmeal (bolted) ............................ 4 25 4 60
Baney, pearl ....................... 7 59 8 25 8 75
Barley, pot. 98 lbs...........  8 09 6 26 6 76
Barley flour. 98 lbs.............................. 6 25 6 76
Buckwheat flour, 98 lbs................................ 8 00
Corn flour. 98 lbs.................................. 6 80 9 00
Corn flour (standard) .................................. 6 45
Rice flour .............................................. 8 75 9 00
Oat flour .............................................................. 6 00
Hominy grits, 98 lbs.......................... 8 76 8 00
Hominy, pearl. 98 lbs....................... 7 50 8 25
Oatmeal (standard-granulated

and fine) ............................................ 6 50 8 60
Fees. Canadian, botlling. bush . I 00 6 50
SplH peas .............................................. 9 SO 11 25
Rolled oat*. 90-lb. hag* ................ 5 20 6 40
Rolled oats (family pack.),

case ....................................................... 5 70 6 80
Rolled oats (small site), case. . . 2 00 2 05
Rolled wheat (100-lb. bbla.)..................... 8 IS
Rye flour (Can.). 98 lbs................ 6 76 7 60

Do. (American). 98 lbs............................. 8 86

Self-raising flour—
8-lb. pkgs., dot.............................................. 2 85
6-lb. pkgs.. dot............................................. 5 60

Plenty of Beans;
Market Dull

Montreal. ----------

BRANS.—Recent weather conditions 
have somewhat impaired the outlook for 
à large yield of beans in this province. 
"However, there has been a general har­
vesting in some districts, and it is gen­
erally conceded that the yield will be a 
good one. There is every likelihood of 
a bumper crop in Japan. Business is 
very dull, and prices should settle to 
somewhat lower levels.

Canadian, hand-picked, bush... 
Ontario, new cron, 8 to 4 Ib»..
British Columbia .......................
Brown Beans .....................................

Canadian. 4-5 lb. pickers ....
Japanese ...................................................

Yellow Eyes .............. ......................
Rangoon beans, per bushel
Lima, per lb......................................
Kidney beans .....................................

Peas, white soup, per bushel... 
Peas, split, new crop, bag 98 Ibe.
Barley (pot), per bag 98 lbs.........
Barley, pearl, per bag 98 lbs...........

8 26 8 40
8 6» 9 00

1... 9 00
7 M

7 76 8 »t
8 26 8 40
8 •» 8 60
7 M 7 I*
0 19 0 20
8 00 8 60
4 60 6 00
» 60 10 60

« 6*
7 50 8 26

Tea Market
Continues Firm

MmUmI. ----------

TEAS. — Market still is strong for 
Japans and Chinas. Blacks continue a 
little quiet because of the stocks of 
cheap Javas in the country. Prices on
Ceylon and Indian blacks are all on
high basis and are likely to continue
so throughout the winter.
Ceylon and India*

Pekoe, Souchong*, per H>............. 0 17 0 49
Pekoe*, per lb.................................... 0 51 0 54
Orange Pekoes . . ..................... 0 65 0 57

Japan Teas
Choice ................................................ 0 65 0 70
Early Picking ......................... 0 58 0 58

Javas
Pekoe* ................................................... 0 41 0 43
Broken Orange Pekoe* ......... 0 43 0 45
Orange Pekoes .............................. 0 46 0 49
Inferior grades of broken teas may be ha*l from

jobbers on request at favorable price*.

Coffee Firm,
Demand Good

MmIimI. ----------

COFFEE AND COCOA.—There has 
been no change in prices on coffee this 
week. The demand continues steady, 
and supplies are adequate. Cocoa also 
holds steady. It is probable that sweet­
ened cocoa in bulk will ere long be 
discontinued by the manufacturers. One 
large manufacturer informed CANAD­
IAN GROCER that they were no longer 
making this line, due to the sugar sit­
uation. The demand for cocoa is picking 
up with the cooler weather.
Coffee, Roasted

Bogota», lb.................... 0 29% 0 33
Jamaica, lb................  0 25 0 29
Java .lb............... 0 89 0 42
Maracaibo, lb....................................... 0 28% 0 81
Mocha, lb............................................... 0 84 9 28
Mexican, lb.......................................... • 23 0 27
Rio. R>..................................................... 0 24 0 28

Santos. Bourbon. Ib.............................. 0 28 0 81
Santos. Ib............................................. 8 27 0 80

Bulk cocoa (sweet) ................................... 0 26
Bulk cocoa (*weet) ...................................
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Spices Hold Firm,
Business Good

Montreal. ---------
SPICES.—Markets are steady and 

very firm. The local stocks being in 
very good shape are held firmly with 
the probabilities of revision being made 
later for a number of spices that are 
harder to replace from importing points. 
Country dealers’ stocks have been in good 
shape and trade from that quarter has 
been limited, some jobbers state.

B and IB-lb. boxes
Allspice....................................  0 St t SS
Cassia (pure) ................................... t 36 t 17
Cloves ..................................................... t 71 0 77
Cream of tartar................................. 0 95 1 00
Ginger .................................................... 0 SS t 41
Ginger (Cochin or Jamaica) .................. 0 30
Mace ....................................................... 0 80 1 00
Mixed spice ......................................... 0 SO 0 82
Nutmegs ............................................... 0 45 0 50
Pepper, black ..................................... 0 42 0 45
Pepper, white ..................................... 0 48 0 It
Pepper (Cayenne) .......................... 0 86 0 S7
Pickling spice ................................... 0 25 0 27
Paprika ................................................. 0 65 0 70
Tumeric ....................................................... ....
Cardamon seed, per lb., bulk..................... 2 00
Carra way. Dutch, nominal........................ 0 71
Cinnamon, China, lb....................................... 0 SO
Cinnamon, per lb............................................ 0 SB
Mustard seed. bulk. ................... 0 35 0 40
Celery seed, bulk .......................................... 0 70
Shredded coeoanut, in palls.........  0 11 0 SS
Pimento, whole .................................. 0 18 0 20

For spices packed in cartons add SH cents a 
lb. and for spices packed la tin containers add 
10 cents per Tb

More Honey
Reaching Market

HONEY AND MAPLE PRODUCTS. 
—Honey has been reaching the market 
in better quantities during the last few 
days. Supplies arriving have been ample 
to take care of the demand. Prices 
have not changed during the week.
Maple Product—

Syrup. IS lbs. Imp. mess., gal. 1 90 2 00
Syrup. 6-gal. tins, per gal................. 1 66
gt*-Ib. tins .......................... 1 *5 1 45
Sugar, in blocks, per lb.........  0 22 0 26

Honey. Clover-
Comb (fancy) .............................................. 0 80
Comb (No. 1) ............................................ 0 28
In tins. 60 lbs................................................... 0 26
30-lb pails ........................................................ 0 27
10-Ib. pails ..................................................... 0 28
5-lb. pails ..................................................... 0 28

Honey- Buckwheat, tins or bbls............. 0 23

Apples High.
Supplies Fair

MeetraeL ----------
FRUITS.—The market for apples con­

tinues to be quite strong. Apples reach­
ing the market are readily absorbed. 
Nova Scotia apples will likely be on 
this market next month, and the arrival 
of these may make for easier prices. 
There is a very good demand for all 
classes of fruit in spite of the high prices 
prevailing.

Duchess (in bbls.). No. 1 ....
Do., (in bbls.). No. 2 ............

No. 1 Alexanders, bbl.....................
No. 2 Alexanders, bbl....................
St. I»awrence (in bbls.) No. 1..

Do.. Do . No. 2
Wealthy (In bbls.). No. 1 ....

Do.. Do.. No. 2 ...........
Apricots (Cal.) .box ........................
Banana» (fancy large), bunch.
Blueberries. Saguenay (box of

18 quart») .......................................
Canataloupef (45 sise), crate ....

6 50
4 60
6 50
5 00
6 00
5 00
7 00
6 00
8 00 
4 50

2 75
« 50

Do., (16 sise), crate............................... s 00
Grapes (California fancy), 4 bask .... 8 00
Grapes—

Tokays ........................................................... 2 50
Malagas ......................................................... 2 50

Grape fruit (fancy Jamaica»).. .S SB B TB 
Grape fruit (fancy Perte Sices)

SO. M. 112 ................................... .. .... s 00
Grape fruit (fancy Parte Rleoe)
, 6<.   4 76
Lemons (fancy new Messina) ... 8 00 9 00
Lemons (choice) ............................................ 7 00
Melons, Montreal, Musk (basket

of 12) ............................................................. 16 00
Melons (musk), crate of 10-12.................. 2 26

Do., basket .................   1 00 1 25
Lemons (California seedless).................... 8 00
Oranges. Valencia la tes ...............  10 50 11 00
Oranges, California navels.......................... 10 00
Oranges (bitter) ............................... 4 00 6 00
Plums (Cal.), crates..................................... 3 00

Do., basket ................................... 1 75 2 00
Do., 11-qt. baskets ................................. 1 25
Do., 6-qt. baskets .................... 0 75 1 00
Do., 11-qt. Pears ....................................... 1 26

Pineapples, Cuban (crate) ........................ 6 00
Pineapples. Florida ....................................... 6 00
Pears, Cal., eating, small box................. 4 50

Do.. Barletts ................................. 4 25 4 50

No. 1. Canadian—
11-qt. baskets ......................................... 1 50
6-qt. baskets ............................................ 0 90
Crawfords ................................... 2 25 2 50
Elbertas ....................................... 2 00 2 25

Scarcity Roosts
Potato Prices

N«traL ---------
VEGETABLES.—The wet weather 

prevailing for the most part of this 
month to date has resulted in a sub­
stantial fall in supplies of potatoes 
reaching the market. The offerings

ONTARIO

TORONTO, September 25.—Higher 
prices have been named on salt, 
paper bags and manilla paper 

during the week. The new prices are 
out on canned beans. They are some­
what higher than peas and the pack is 
comparatively small. The outlook for 
prunes is rather serious, severe dam­
age resulting to the crop in California 
through the recent rains, which may 
mean that the Government in the States 
will commandeer the small sizes in 
addition to those already taken. Busi­
ness generally is considered very satis­
factory.

Sugar Situation
May Ease Away

Tarante. -------
SUGAR.—The feeling exists that 

another week or ten days may see an 
easing away in the sugar situation. Sup­
plies now rolling are expected to help 
and whereas no surplus is looked for, 
neither is hardship likely to result 
through scarcity. The railway compan­
ies have advised the refiners that 40.000 
pounds will constitute a car in future 
instead of 30,000 pounds and all urv 
shipped orders are being increased to 
meet new requirements. Acadia is up 
another 25c and Atlantic 15c per 100 
pounds, making Toronto basis 810.04 and 
$9.79 respectively.
Atlantic, extra granulated ........................... • ][*
8t. lawrenc. extra granulated... ........... t

from New Brunswick have been small 
because the bulk of the supplies coming 
forward are being bought up for ship­
ment to the United States. Because of 
the temporary scarcity of potatoes exist­
ing the market has been very strong and 
prices have advanced 40c to 50c a bag 
of 90 pounds ex store. Tomatoes are not 
quite as plentiful, and have advanced.
Beans, new string (20-Tb. bag»... 2 00 2 25
Beets, new. bag ................................... 0 75 1 00
Cauliflower (Montreal), doz. ... 1 00 1 25
Corn (sweet), doz.......................... 0 15 0 20
Cabbage (Montreal), doz......... 0 50 1 00
Carrots, bag ....................................... 0 85 1 00
Celery (Montreal), doz................................... I 00
Cucumbers « Montreal), doz........................ 0 40
Egg plant, doz............................... 1 00 2 00
Gherkins, box ......... *.....................r.. .... 3 00
Lettuce, curly (doz.) ...................... 0 40 0 50
Lettuce ( Montreal), head .......................... 0 75
Leeks ........................................................ 1 00 1 50
Mint .......................................................................... 0 20
Mushrooms, lb.......................   0 90
Onion, spring doz............................................... 0 25
Onions. Can., bag (70 lbs.)........................ 2 00

No. 1 Yellow (70 lbs.)............................ 2 25
No. 1. Red (70 lbs.), crate................ 2 50

Oyster Plant .............................................. .. . 0 50
Parsnips, new', bag .......................... 2 00 8 00
Parsnips, new. doz. bunches..................... 2 00
Parsley (Canadian) ........................................ 0 2u
Potatoes Montreal new (90-lb.

bag) ....................................................... 2 10 2 50
Potatoes i New Brunswick), bag. 2 40 2 60
Pumpkins (doz.) ............................................... 2 00
Romane ................................................................... 0 50
Rhubarb, doz.................................... 0 25 0 35
Spinach, box ..................................................... 0 75
Squash (Huber), doz......................................... 2 00
Turnips, new. per bag................................... 1 00
Tomatoes (hothouse), lb............................... 0 25

Do., Red. per box ................................ 1 50
Tomatoes. Montreal (box ) ........... 0 50 1 00

Do.. Rose ..................................... 1 50 2 00
Vegetable Marrow (doz.) ............................ 0 75
Watercress (Can.) ........................................ 0 40

MARKETS
Acadia Sugar Refinery, extra granulated. . 10 01 
Can. Sugar Refinery, extra granulated. . 9 04 
Dorn. Sugar Refinery, extra granulated.. 9 79 

Canada Sugar differentials : 50-lb. sacks, 10c 
over 100-lb. ; 20-lb. gunnies, 25c advance ; 10-lb. 
gunnies. 40c advance; 5-lb. cartons. 50c advance ; 
2-lb. cartons. 60c advance. St. Lawrence differen­
tials : In 25-lb. gunnies, 25c over 100 lb. : 20-lb. 
gunnies, 40c advance : 10-lb. gunnies, 50c ad­
vance : 5-lb. gunnies, 60c advance ; 5-lb. cartons. 
60c advance : 2-lb. cartons. 70c advance. Atlantic 
differentials : 20-lb. bags. 40c advance over 100 lb. ; 
10-lb. gunnies. 50e advance ; 5-lb. cartons, 50c 
advance : 2-Ib. cartons. 70c advance. Acadia 
sugar differentials : 20-lb. bags, 35c advance over 
100 lbs.; 10-lb. gunnies, 45c advance : 5-lb. car­
tons. 45c advance ; 2-lb. cartons, 50c advance. 
Barrels of granulated and yellow' may be had 
at 5c over above prices, which are for bags. 
Fancy sugars make a corresponding increase when 
put up in small packages. No. 1 yellow is 80 to 40c 
per 100 lbs. under granulated. No. 2 yellow is 
10 to 20c per 100 lbs. under No. 1 yellow, and 
No. 3 yellow 20c to 30c less than No. 1

Salt Goes L p;
Paper Bags Too

SALT. PAPER BAGS.—A further re­
vision has been made in the price of salt 
which provides for an advance. The 
present range of quotations is for bulk, 
ordinary fine, barrels, $2.75 to $2.90 ; 
bags, 50 lbs., 75c ; 100 pound bags, $1.10 
to $1.25. Small bags packed in barrels 
are now quoted at the following figures: 
120 '2%s, per barrel, $6.25; in dozens, 
75c; 100/35, $6.00 per barrel; in dozens, 
85c; 60 5s, $5.50 per barrel ; in dozens, 
$1.25; 42 7s, $5.25 per barrel; in dozens, 
$1.75.
Paper bags show a sharp advance rang-
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ing from 10 to 15 per cent, higher than 
former levels. Manilla paper is also 
higher, being quoted at 7c per pound in 
less than 5 roll lots, and 6%c per pound 
5 rolls or over. Sweet cocoanut is in line 
for an advance of from 2 to 3c per pound 
during the next 30 days, to-day’s price 
on the swete being 32c. Quaker candy 
is now up to 23c per pound.

Syr tips Selling;
Molasses Steady

Toronto. ----------

SYRUPS, MOLASSES.—Sales of corn 
syrup are being maintained at a splen­
did volume. The trade as a whole are 
quite satisfied with the volume of busi­
ness being handled and orders taken care 
of promptly. Molasses is also selling 
quite freely and no particular features 
otherwise mark the situation. Quota­
tions on all other lines remain firm and 
unchanged at the following figures.
Corn Syrup*—

Barrels. Crown or Bee Hive, per lb. 0 07*4 
Cases, 2-lb. tins, Crown or Bee Hive. 2

doz. in case ............................................... 4 80
Cases, 5-lb. tins. Crown or flee Hive. 1

doz. in case ................................................ 6 40
Cases. 10-lb. tins. Crown or Bee Hive.

% doz. in case............................................ 5 10
Capes, 2-lb. tins. Lily White or White

Clover, 2 doz. in case............................ 5 30
Cases, 5-lb. tins, Lily White or White

Clover. 1 doz. in case............................ 5 90
Cases. 10-lb. tins, Lily White or White

Clover, % doz. in case......................... 5 60
Half barrels. %c over bbls. ; % bbls., %c over 

hbls.
Cane Syrups—

Barrels and half barrels, lb.. 9 25 9 50
Cases, 2-lb. tins, 2 doz. in case 6 60 7 00

Molasses—
Fancy. Barbadoes. barrels .... 1 65 1 10
Choice Barbadoes. barrels ......... 0 95 1 00
West India, % bbls.. gal.......................... 0 50
West India, No. 10. kegs.................... 6 50
West India, No. 5. kegs ....................... 3 25
Tins, 2-lb., table grade, case 2

doz., Barbadoes ....................................... 4 90
Tins, 3-lb. table grade, case 2

doz.. Barbadoea.......................................... ■ 6 75
Tins, 6-lb.. 1 doz. to case. Bar-

badoes ....................................... .................... 5 30
Tins. 10-lb., % doz. to cage,

Barbadoes ................................vf............... 5 20
Tins. 2-lb., baking grade, ease

2 doz............................... .............................. 3 Ml
Tins. 3-lb., baking grade, case

of 2 doz........................................................ 4 60
Tins. 5-lb., baking grade, case

of 1 doz........................................................ 3 90
Tins. 10-lb., baking grade, case

of % doz........................................................ 375
West Indies. 1%. 48s ..........».................. 6 80

Netv Park Beans
Higher; Jams Up

Toronto. ---------
CANNED GOODS.—New prices issue'! 

on 1918 pack beans show these compara­
tively higher than peas. As a usual 
thing these two items are on a similar 
scale of quotations, but the small pack 
of beans is responsible for the higher 
prices prevailing. Quotations at the 
factory along with the delivery expected 
are as follows: Golden Wax Midget 
beans, 2s, $2.05 to $2.07% per dozen, 
15 per cent delivery; Golden Wax beans, 
2s, $1.72% to $1.75, 25 per cent delivery; 
Refugee beans, 2s, $1.72% to $1.75, 25 
per cent delivery; Golden Wax beans, 
gallons, $8.25 to $8.27% per dozen, 50 
per cent delivery; Refugee beans, gal­
lons, $8.25 to $8.27%, 50 per cent
delivery. An advance in all grades of

strawberry jams is recorded in one 
source, 4 pound tins which for some 
makes have been selling as low as 98c 
being advanced to $1.08 per tin. No 
further advice in reference to the salmon 
situation is available at the present time, 
but some announcement may be looked 
for at an early date. Indications are 
however, that with a normal pack of 
cohoes, the situation will rule as out­
lined in last week’s issue of CANADIAN 
GROCER.

Following prices on canned goods are general 
quotations from wholesaler to retailer and not
F.O.B. factory prices.
Salmon—

Sockeye, Is. doz.................................. 4 fft 4 1#
Sockeye, %s, doz................................ 2 40 2 80
Alaska reds. Is, doz.......................... 8 75 8 86
Chums. 1-lb. tails ......................... 2 85 2 60

Do., %•. doz...................................... 1 16 1 a
Pinks, 1-Ib tails ......................... 2 26 2 «0

Do.. %s. doz...................................... 1 16 16#
Cohoes. %-lb. tins ......................... 1 B6 1 10
Cohoes, 1-lb. tins ........................ 8 46 1 T6
Red springs, 1-lb. tails .................. 3 65 3 95
White springs. Is. dozen ................ 2 30 2 85

Lobsters, %-lb., doz............................... 3 25 8 40
Canned Vegetables—

Beets. 3s ................................................. 1 60 2 30
Tomatoes. 2%s ................................. 2 50 2 75
Peas, standard .................................... 1 55 1 95
Peas, early June ......................... 1 67V» 2 25
Beans, golden wax, doz................ 2 00 2 10
Asparagus tips, doz........................... 3 42% 3 45

Asparagus butts ................................. '2 00 2 02 V*
Com, 2s, doz......................................... 2 45 2 65
Pumpkins. 2Vs ................................... 1 80 2 00
Spinach. 2s, doz.............................................. 1 90

Do.. 2%’s, doz............................... 2 52% 2 55
Do.. 10s. doz.................................. 7 55 7 57Vi

Succotash, No. 1. doz................... 2 0ft 2 35
Pineapples, sliced, 2s. doz................ 8 20 3 50

Do., shredded. 2s. doz...................... 3 00 3 02
Rhubarb, preserved, 2s. doz............ 2 07% 2 10

Do., preserved. 2%s, doz.............. 2 65 2 67%
Do., standard, 10s, doz............... 4 50 4 52%

Cherries. 2s .......................................... 2 75 2 90
Peaches. 2s ............................................ 2 10 2 40
Pears. 2s ................................................. 1 85 2 00
Plums. lombard. 2s ................. 1 76
Plums. Green Gage .......................... 1 80 1 95
Raspberries, 2s, H.S........................... 3 00 3 25
Blueberries. 2s ......................... 2 10 2 35
Preserved Fruits. Pint Sealers—

Peaches, pint sealers, doz.........  3 40 8 46

Apricot, 4s. each ............................................... 0 84
Black currants, 16 oz.. doz...........  3 40 3 90

Do.. 4s, each ........................................ 0 95 0 98
Gooseberry, 4s, each ...................................... 0 84
Peach. 4s, each ............,............................... 0 82
Red currants. 16 oz.. doz............................ 3 45
Raspberries, 16 oz., doz................... 3 40 ‘ 4 25

Do.. 4s, each ... ......................... 0 98 1 10
Strawberries. 16 oz.. doz............... 3 90 4 25

Do., 4s, each .................................... 1 08 1 10

Prune Situation
Considered Serions

Toronto. ---------
DRIED FRUITS.—The outlook in re­

gard to prunes is very serious. As re-e 
ported in these columns last week the 
damage to the prune crop in California 
through the heavy rains is very serious, 
so much so in fact that some factors 
intimate that they do not expect any 
new crop pfunes to be released for Can­
adian consumption. Government needs 
must be met first of all, and all that will 
be left over when they have finished 
are more than likely to be held for 
domestic trade. The situation is fully 
covered elsewhere in this issue. Some 
new crop apricots are looked for during 
the week, and undoubtedly this fruit 
will be in greater favor if prunes are 
unobtainable. The raisin crop is good 
and full delivery of orders placed is 
looked for.

Apples, evaporated, Ontario ...
Do., da., Nova Scotia ...........

Do,, fancy. t6a ...........V.Ï! !!.*!! ÜÜ
Do., choice, 26e ............................. o 26
Do., standard, 26s . .................... ft 24

Candied Peels. American-
Lemon ......................................
Orange ...................................
Citron .....................................

Currants—
Grecian, per lb................................. ft 26
Australians, R>................................. 0 80

Dates—
Excelsior, kgs., 8 doz. in case 6 60 
Dromedary dates, 3 doz. In case 7 6ft 

rigs—
Tape, lb...................................................
Malagas, lb............................................
Comadre figs, mats, lb..............
Cal., 8 oz. pkgs, 20s, case.........
Cal., 10 os.. 12s. case ............

30-40s. per lb., 25s, faced.............
40-50s, per lb.. 25s, faced.............
50-60s, per lb., 25s, faced.............
60-70s, per lb., 25e, faced.............
70-80s, per lb., 25s, faced.............
80-908, per lb., 25s, unfaced... .
90-IOOs, per lb.. 25s, faced.........

Peaches—
Standard. 25-Ib. box ....................
Choice, 25~lb. boxes ................
Fancy, 25-lb. boxes ........................
Practically peeled, 25-Ib. boxes.
Extra fancy ......................................

Raisins
California bleached, lb.................
Valencia. Cal....................................... 0 10%
Valencia. Spanish ........................................
Seeded, fancy. 1-lb. packets.. 0 12%
Seedless, 12-oz. packets.............. 0 12
Seedless, 16-oz. packets ............ 0 14
Seedless, bakers. Thompsons, 50s 0 18%

6 18

0 16% 
0 16 
0 13% 
0 13% 
0 12 
0 II

0 15%
0 18%

• 19 
0 17
• 16% 
ft 80
0 27 
ft 26

0 43»
0 45% 
0 63

• 28
§ 86

« 76 
7 76

ft 14 
1 80 
1 40

0 18 
0 17% 
0 16% 
0 14

0 17 
0 19 
0 22 
0 22 
0 23

0 15 
0 11

ô'is% 
0 12% 
0 15 
0 16%

More Enquiries
Coming for Tea

Toronto. ---------
TEAS.—The undertone on the mar­

ket seems to be gaining added strength. 
Primary points show a stiffening at 
practically all sources, and when fresh 
importations are made a sharp advance 
in present selling prices is looked for. 
More interest is manifest in the trade 
generally for these lines, which would 
indicate that stocks being held by re­
tailers and jobbers are becoming fairly 
well cleaned up.

Ceylon and India»—‘
Pekoe Souchongs ............................... 0 46 0 48
Pekoes ....................................................... 0 48 0 56
Broken Pekoes .............................. 0 56 0 58
Orange Pekoes .... ......................... 0 58 0 60
Broken Orange Pekoes .... .... 0 60 0 62

Javas
Broken Pekoes .............................. 0 45 0 48

Japans and Chinas
Early pickings. Japans ................................. 0 50
Second pickings ............................ 0 40 0 48
Hyson Thirds, lb. ....................... 0 40 0 48

Do., Seconds ................  0 50 0 55
Do., sifted ........................................ 0 50 0 62

Undertone Strong;
Storks Smaller

Toronto. ---------
COFFEE.—The undertone to the mar­

ket is unquestionably strong. Very little 
coffee has been coming through and 
orders are becoming depleted. The de­
mand is fair and orders still being taken 
care of quite satisfactorily.
Coffee—

Bogota,. n>.......................................... 0 SS til
Guatemala. ».................................. » 1» I 11
Maracaibo, lb..................................... • 11 6 U
Mexican, lb........................................ • 11 • 11
Jamaica, lb........................................ • II IH
Bine Mountain Jamaica ............ .... • 41
Mocha. Arabian, lb........................................................
Rio, lb.................................................. 0 Î6 0 11
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Santo*, Bourbon, lb............ .... 0 82 0 86
Chicory, lb................................... 0 25

Cocoa—
Pure, lb......................................... -----  0 25 0 30
Sweet, lb....................................... 0 20

Markets Holding
Firm; Fair Demand

Toronto. ---------
SPICES.—The market generally* is 

holding firm and unchanged. Celery 
seed is very firm whereas coriander is 
slightly easier in some quarters, 25c 
being outside figure quoted. Business 
is considered fair. Range of quotations 
follows :

Per lb.
Allspice .................................................... 0 18 0 25
Cassia ........................................................ 0 33 0 45
Cinnamon ............................................ 0 45 0 60
Cayenne ................................................... 0 30 0 35
Clove* ........................................................ 0 76 0 85
Ginger ..................................................... 0 30 0 45
Herbs — sage, thyme, parsley.

mint, savory, marjoram.............. 0 40 0 70
Pastry ...................................................... 0 28 0 40
Pickling spice .................................... 0 22 0 30
Mace ........................................................... 0 90 1 10
Peppers, black .................................... 0 44 0 46
Peppers, white .................................... 0 50 0 55
Paprika, lb................................................. 0 60 0 65
Nutmegs, selects, whole. 100s 0 45 0 50

Do.. 80s ............................................................ 0 55
Do., 64s .............................................. 0 60 0 65

Mustard seed, whole ...................... 0 35 ft 15
Celery seed, whole .......................................... 0 75
Coriander, whole .............................. 0 L. o <»«>
Carra way seed, whole....................... 0 90 1 00
Tumeric ................................. » .......................... 0 30
Cream of Tartar

French, pure .................................... 1 00 1 10
American high test ......... ........................... ....
2-or. packages, dor..................................... 2 00
4-o*. packages, do*........................................ 3 50
8 or., tins, do*................................. 6 75 6 86

Tartarine. barrels, lb...................................... 0 21
Do., kegs, lb.................................................... 0 23
Do., pails, lb.................................................... 0 25
Do.. 4 ox., dox................................................. 0 90
Do., 8 ox., dox................................................. 1 76
Do., 16 ox., dox................................................ 8 25

Nuts Selling
IF ell; Very Firm

Toronto. ----------
NUTS.—Sales of nuts are considered 

very good, orders now on hand for both 
almonds and walnuts for October 1 ship­
ment representing a splendid total. The 
markets are very firm and no lower 
prices are looked for.

Almonds, Tarragonas, R>............  0 24 0 27
Walnuts, Bordeaux.......................... 0 25 0 27
Walnuta, G renobles, lb............................... ....
Walnuts, Manchurian, lb............ *.... ....
Filberts, lb............................................ 0 19 0 22
Pecans, lb............................................................ 0 27

Peanuts, Jumbo, roasted .............. 0 24 0 27
Do., Fancy, roasted .................. 0 24 0 25

Brasil nuts, lb.................................. 0 15 0 17
Coeoanuts. 100s ............................................ 7 50

Shelled-
Almonds. lb.......................................... 0 50 0 65
Filberts, lb........................................... 0 45 0 48
Walnuts, lb. ... :............................. 0 78 0 82
Peanuts, Spanish, lb...................... 0 19 0 20

Do.. Chinese. 30-82 to ox......... 0 17 0 18
Braxil nuts, lb................................................. 0 85

Fima Beans
Decline; Quiet

Te route. —
BEANS.—A decline in Lima beans 

has been noted in some sources during 
the week. Quotations range from 17 Vi 
to 18, and from 18 to 19c per pound. 
Rangeons are being quoted at $6.00 per 

t bushel and the Canadian white kidney 
beans at $8.40 per bushel. Stocks gen­
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crally are fairly heavy and little buy­
ing activity is noted.
Ontario, 1-lb. to 2-lb. picker*, be. • 60 6 76

Do., hand-picked ..................................... 8 00
Can. White Kidney Beans, bush. 8 40 9 00
Japanese Kotenashi, per bush.................. 8 00
Rangeons, per bush............................. 6 00 6 50
Limas, per pound ............................. 0 17% 0 19

Prices Firming
Up; Tapioca

Toronto. ----------
RICES.—It is felt in some quarters 

that the embargo placed on the import 
of tapioca will have a firming effect on 
rices. There seems to be a feeling in 
some quarters that stocks of tapioca are 
sufficient to meet the demands of the 
trade for some little time, but when 
these are cleaned up, if the restrictions 
are not lifted the effect on rices may 
be that higher levels will be reached. 
Present stocks of rices are very good and 
a very good demand is in evidence.
Texas, fancy, per 100 lbs............  12 50 13 00
Blue Rose Texas, per 100 lbs......... 12 75 13 fn>
Honduras, fancy, per 100 lbs......... 13 00 13 50
Stem, fancy per 100 lbs............... 10 50 11 50
Siam, second, per 100 lbs............ 10 00 11 00
Japans, fancy, per 109 lbs............ 11 00 12 00
Japans, second, per 100 lbs......... 10 00 11 00
Chinese XX. per 100 lbs............... 9 50 10 50

Do.. Simiu ..................................................... 13 03
Do.. Mujin. No. 1 ................................... 12 00
Do.. Pakling ................................................ 11 50

Tapioca, per lb. .............................. 0 I t 0 15
White Sago .......................................... 0 14% 0 16

Rolled Oats
Registers Decline

Toronto. ----------
PACKAGE GOODS.—A decline in rol­

led oats featured the markets during 
the week. Family size, 20s, are now 
$5.60 and regular, 18s, $2.00 per case. 
Quaker corn meal, 24-20c pkgs is being 
quoted at $3.65 case, or $1,85 per dozen. 
Good Health breakfast food, 36 pkgs, is 
selling at $4.20 case. Sales of all lines 
are very fair, demands of the trade 
largely being taken care of.
Cornflakes, per case ........................ 4 00 4 25
Rolled oats, round, family size.

20s ......................................................................... 5 60
Rolled oats, round, regular 18s,

case ..................................................................... 2 Oft
Rolled oats, square, 20s................................ 5 60
Shredded wheat, case ..................................... 4 26
Cornstarch. No 1. pound cartons .... 0 11%

Do.. No. 2. pound cartons.................. 0 10%
Laundry starch, in 1-lb. cartons. 0 10% 0 11%

Do., in 6-lb. tins ......................................... 0 13%
Do., in 6-lb. boxes....................................... 0 13%
Do., in 100-lb. kegs..................................... 0 11%

Honey Selling
Freely; Maple Syrup

HONEY, MAPLE SYRUP.—Sales of 
honey continue to be made in very sat­
isfactory volume and supplies now in 
dealers’ hands are able to take care of 
enquiries. Prices are holding firm 
though unchanged at levels shown below. 
Maple syrup is firm and unchanged with 
sales maintained on satisfactory basis.

Clover. 2%-lb. tins..................................... 0 29
5-Ib. tins ............................................ 0 28 0 28%
10-lb. tins ........................................................ 0 28
Buckwheat, 60-Ib. tins ................ 0 27% 0 28
Comb. No. 1. fancy, dor.............  8 75 4 25

Do . No. 2. dox.......................................... 3 00

37

Maple Syrup—
No. 1, 10-lb. tins, 6 to case................... 16 16 V
No. 2. 5-lb. tine, 12 to case................... 17 10
No. 3, 2%-lb. tin*, 24 to case.............. 18 60
No. 8, 32-ox. bottles, 24 to case. 16 70
Gallon tin*, Imperial, per gal. ... 2 25
5-gallon tins, Imperial, per tin ... 10 10
Barrels, 25 or 40 Imp. gals., gal ... 2 00

Cranberries Arrive;
Lemons Easier

Toronto. ----------
FRUIT.—Cranberries have arrived on 

the local market, and in barrels are 
quoted at $13, Vi barrels at $7 each. 
Lemons are slightly easier at $6 to $7 
according to size. Box apples are firm 
at primary points but there is an element 
of caution in buying owing to uncertain­
ty re local and Nova Scotia barreled 
stock. Another shipment of Jamaican 
grapefruit is looked for which will pro­
bably be the last for some time as ships 
now in fruit service have been with­
drawn. Range of quotations on the var­
ious lines follows:
Apples —

Early, 11-qt. basket ...................... 0 30 0 50
Do., bbls........................................... 3 50 4 00
Do., B.C. Crab, box .............................. 2 50
Do.. Crab. 11-qt. basket ... 0 60 0 75
Do., B.C. McIntosh Reds, box 3 25 3 50

Bananas, per lb.............................. .. 0 06 0 06%
Cranberries, bbls................................................. 13 00

Do.. % bbls.................................................... 7 00
Grapes. Cal., Malagas, crate .... 2 75 3 00

Do.. Cal., Tokays, crate ......................... 3 50
Do.. Canadian, basket .............. 0 10 0 50

Grapefruit -
Jamaican. 64s, 80s, 96s ........................... 6 00

Oranges—
Valencias—

12.1s ................................................................. 10 50
150s, 176s .................................................... 10 50
200s. 216xs. 250s ...................................... 10 50
2SSs ................................................................ 10 50
321s. 360s ..................................... 6 50 7 00

Jamaicas—
176s. 200s. 216s ....................................... 7 50

Lemons. Cal., case ............................ 6 00 7 00
Pineapples—

Florida?. 30s. 36s crsc .............. 5 50 6 00
Peaches. Can.. 6-qt. basket .... 0 90 1 15

Do.. 11-qt. basket ........................ 1 25 1 50 .
Do.. Colorado, fancy, boxes................... 2 00

Pears. Cal. Howells, box ....................... 4 75
Do.. Can.. 6-qt. basket ............. 0 40 0 65
Do., do.. 11-qt. basket ............. 0 75 1 25

Plums. Can.. 6-qt. basket ............. 0 10 0 50
Do.. Can.. 11-qt. basket ............... 0 75 1 15
Do.. California box .................. . 2 75 3 0ft

Potatoes Scarce ;
All Lines Selling

Toronto. —------

VEGETABLES.—Potatoes are still a 
scarce commodity, the heavy rains inter­
fering with marketing of these and 
farmers’ activities along other lines. All 
lines of vegetables are moving forward 
freely, onions continuing in splendid de­
mand and price very reasonable. Sweet 
potatoes are coming along quite freely 
and lower prices may result when sup­
plies are more plentiful.
Cabbage. Can., crate ..................................... 1 35

Do., do., dox........................................ 0 75 0 90
Cantaloupes —

Do.. Can.. 11-qt. basket ......... 0 40 0 50
Do.. Can., Salmon Flesh. 16-qt.

basket ...................  0 75 0 85
Carrots, dox. bdles............................... 0 20 0 30
Corn, dor.................................................. 0 12% 0 17
Cucumbers. Can., basket .............. 0 30 0 35
Gherkins. 6-qt. basket ................ 0 35 0 65

Do., do., choice small .............. 0 75 0 85
Do.. 11-qt. basket ........................ 0 75 1 00
Do., do., choice small ................ 1 25 1 50

Egg Plant, basket ........................................ 0 85

(Continued on page 43)
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WEEKLY MARKET REPORTS BY WIRE
Statements From Buying Centres, East and West

Alberta Markets
FROM CALGARY, BY WIRE.

Calgary, Alta., Sept. 25.—There is 
still a marked scarcity of sugar on this 
market with no present indication of any 
improvement. There is a general feeling 
also that higher prices are to be ex­
pected before the end of the year. There 
have been a number of changes noted 
also in various other lines of goods as 
follows:

Shredded wheat has advanced 26c, Fels 
naptha soap 25c case; Holbrook’s vine­
gar 10c a dozen. Vinegar is up 6c gal­
lon. Belly bacon again goes higher, this 
time lc per pound. Castile soap is 20c 
to 60c a case higher according to size. 
Kraft wrapping paper is now selling at 
12c in small lots. Chase and Sanborn 
coffee advanced lc per pound. Tomatoes 
2’s and H’s $4.10 and $4.20. Golden wax 
and Refugee beans slightly higher.

CALGARY :
Beans, small, lb.............................. 0 09 I 11
Flour, 96s, per bbl.......................................... 10 80
Rye flour, 49s, per bbl................................... 12 20
Cornmeal, 24s, per bbl............................... 12 30
Molasses, extra fancy, gal............................ 1 16
Rolled oats, 80s .............................................. 4 80
Rice, Siam, cwt. ..............................  10 00 11 00
Rice, Japan ..................................  11 00 12 00
Riee, China, per mat. No. 1...................... 6 10

Do.. No. *...................................................... 4 7#
Tapioca, lb.......................................................... 0 14
Sago, lb............................................................... 0 14
Sugar, pure cane, granulated, cwt............  10 92
Cheese, No. 1, Ontario, large................... 0 26
Butter, creamery, lb....................................... 0 49

Do., dairy, lb................................... 0 35 0 40
Lard, pure, 3s, per case.............................. 19 90
Egg*, new-laid .case ...................... 13 50 14 00
Candied peel, lemon, lb............................... 0 36
Tomatoes, 2%s, stand, case, spot 4 10 4 20
Corn, 2s, standard case ............................ 5 60

Do., new ......................................... 3 35 3 60
Peas, 2s, standard case............................... 3 60
Apples, gals., Ontario, case.... 2 20 2 85
Strawberries, 2s, Ontario, case.. 7 60 8 10

Do., new pack ............................................ 8 60
Raspberries, 2s. Ontario, ease.................................

Do., new pack ............................... 8 50 8 75
Cherries, 2s. red. pitted ............................ 6 40
Apples, evaporated, 60s. lb.......................... 0 21
Apricots, evaporated, lb............. 0 26 0 29
Peaches, evaporated ,1b.............. 0 16 0 19
Peaches, 2s. Ontario, case........................ 4 76
Salmon, pink. tall, ease ............. 9 00 10 26
Salmon, Sockeye, tall, case ....................... 17 75

Do., halves ...................................................... 18 25
Potatoes, per ton ........................ • - • • 37 00
Oranges, Valencias, case 10 75
Lemons, case ..........................................  10 00

New Brunswick Markets
FROM ST.JOHN, BY WIRE.

St. John, N.B., Sept. 25.—There has 
been quite a sharp advance in all grades 
of butter on this market during the past 
week, due to light supply and a good de­

mand. Creamery is quoted at 46c to 48c, 
dairy 41c to 42c, tubs 40c to 42c. Cheese 
has also shown an advance and is now 
selling 26c to 26%c. Other products 
remain unchanged.

ST. JOHN. N.B.:
Flour, No. 1 patents, bbls., Man............. 12 70
Cornmeal, gran., bags ................................. 7 00
Cornmeal. ordinary, bags ................ 8 90 3 95
Corn flour, white, 98-lb. bag................... 7 75

Do., yellow, 98-lb. bag ........................ 5 60
Rye meal, 98 lb. bag ................................. 8 00
Rye flour, 98 lbs............................................ 6 65
Rice flour, per pound .............................. Oil
Potato flour, per pound .......................... 0 18
Oatmeal standard, per bbl............................ 12 75
Molasses, extra fancy, gal............... 0 96 1 00
Rolled oats, bbl.............................................. . 11 76
Beans, yellow-eyed ............................. 9 25 9 30
Beans, Canadian, white .................. 8 25 8 50
Rice, Siam, cwt. ............................. 10 26 10 26
Sago and tapioca, lb........................... 0 18 0 18
Sugar—

Standard, granulated ............... 9 85 9 90
No. 1, yellow ................................... 9 85 9 40

Cheese. N.B.. t\»ins ........................ 0 26 0 26%
Eggs, fresh, doz..................................... 0 50 0 55
Eggs, case .............................................. 0 47 0 48
Breakfast bacon ................................. 0 36 0 38
Butter, creamery, per lb.................. 0 46 0 48
Butter, dairy, per lb........................... 0 41 0 44
Butter, tub ......................................... 0 40 0 42
Margarine .............................................. 0 SO 0 32
Lard. pure, lb.......................................... 0 12 0 32%
Lard, compound ................................. 0 27 0 27%
American clear pork .................... 56 00 66 00
Beef, corned, Is ............  4 90
Tomatoes. 3s, standard, case.................... 6 40
Raspberries, 2s, Ont ease........................ 6 20
Peaches, 2s, standard case........................ 4 40
Corn, 2s, standard case............................ 6 00
Peas, standard case ................................   2 SO
Apples, gal.. N.B., doz.................................. 4 00
Strawberries, 2s. Ont., ease...................... 6 26
Salmon, Red, spring, cases........................ 16 00

Pinks ............................................................... 11 00
Cohoes .......    14 00
Chums .........   8 60

Evaporated apples, per lb.................. 0 18 0 19
Peaches, per lb.................................. 0 22 0 23

Potatoes-
Natives. per bbl................................ 2 75 8 00

Onions, Can., 100-tb. bags .............. 2 85 3 00
Lemons. Cal., Messina .................... 8 00 9 00
Oranges. Cal., case ........................ 10 00 12 00
Grapefruit, case ................................. 7 50 8 00
Bananas, per lb................................................ 0 07
Plums. Cal., crate ............................... 3 00 4 00
Peaches, Cal., crate ..................................... 3 00

British Columbia
FROM VANCOUVER, BY WIRE.

VANCOUVER, B.C., Sept. 25.—The 
force which last season was responsible 
for the maintainance of potato prices 
seems to be getting in power again this 
year. Prices, which have been very un­
certain for the last week or so, are grow­
ing firmer. The big Chinese growers 
have been induced to stop unloading, 
while the report that the evaporators 
are looking for big contracts has also 
had a strengthening effect.

Apples are selling well, partly due, no 
doubt, to the high prices of oranges 
which are now selling at $11.00 a box.

The cheese demand is increasing and

lard is firm. Butter and shortening are 
inclined to be weaker, while the latter 
shows tendencies toward a further de­
cline.

The market here is very unsettled, and 
quotations are fluctuating beyond any 
possibility of accurate record. It seems 
at the present to he a matter of the mer­
chant trying to get what he can with­
out much consideration of price.

VANCOUVER. B.C.:
Sugar, pure can*, gran.. 100 Re. 
Flour, war grade, Manitoba, per

per bbl.. In ear lota ................
Ri«e. Slam. No. 1. per ton........

9 u

10 86 19 96

Do., Siam, No. 2............................ 1 86 Vie
Riee. China. 44 lb. mata. No. 1.. 1 00 1 os

Do., No. 2 ........................................ 1 76 l so
Do.. Japanaee ............................... 2 10 i it

Bean,. Japaneee. per lb..................... 0 09 0 IS
Bean,. B.C.. white .......................... 0 14% 9 16
Potatoes, per ton ............................... 28 00 32 00

Do., new, per lb............................. o 0UÉ
Lard. pure, in 400-lb. tierce», lb. 0 82%
Lard compound ............................... 0 26 0 26%
Butter, fresh made creamery, lb. 0 62
Cheese. Canadian .......................... 0 26%
Margarine ........................................... 0 82%
Eggs, new-laid, in cartons, doz.. 0 70
Oranges, box ....................................... 11 00
Lemons ................................................ 8 50

LETTERS TO EDITOR 
Dear Sirs,—I think it is in the public 

interest to write to you and ask your 
co-operation to persuade the cake manu­
facturers to abandon the practice of 
putting glass fronts in their cake tins.

As you are aware a great many 
glasses arrive to us in a broken condi- 
^on and sometimes are badly shattered. 
I opened a case of biscuits some days 
ago and nearly all the glasses were 
broken in the fronts and one box was 
very badly shattered and as it was at 
night as the light fell upon the front 
of the cakes there appeared hundreds 
of pieces of minute particles of glass 
upon the cakes, which was impossible 
to get off. I had to throw them away.

I could not help thinking how danger­
ous small particles of glass are when 
eaten with food, so I thought I would 
write to you in the public interest. One 
firm I notice use lithographed tin for 
fronts or picture fronts, which is much 
cheaper, also more healthful, and in my 
opinion should be universally adopted 
as the cakes keep better also.

Ed. A. Kellaway, Belleville, Ont.

ALASKA PRODUCES BIRCH SYRUP 
Syrup made from the sap of birch 

trees is a foodstuff rivaling in substance 
and flavor the syrup derived from maple 
trees, in the opinion of D. M. Lynch, 
owner of a marl deposit north of An­
chorage, Alaska. Samples of his product 
have been pronounced excellent.
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Why is Butter so High?
Government Reports of Stocks in Storage Give Erroneous 

Impression of Plenty—Much of Storage Stock is Owned 
in England and is Awaiting Shipping Space

WHY is butter so high ? The 
latest Government report on 
storage stocks shows that the 
amount now in dealers’ hands exceeds 

by many thousand pounds the same 
quantity held last year. The Govern­
ment report indicates that these stocks 
are excessive. In spite of this fact, how­
ever, prices are high, and the market 
looks very much as though it will go 
even higher. Is Government control 
working out in the reduction of prices 
which has been expected?

What are the facts? The Government 
report for September 1 contains the in­
formation that there were 24,323,289 
pounds of butter in store at that date. 
The Government report in commenting 
on this indicates that these stocks are 
excessive. However, there are some 
points which the report does not give 
enlightenment on and for this reason ad­
verse criticism of the produce men has 
resulted.
Much Stock in Storage Held For Foreign 

Purchasers
Last year there was a big export de­

mand and big shipments for export ac­
count throughout the entire season. This 
year whereas comparatively big sales 
have been made, it is to be noted that 
comparatively few shipments have gone 
forward. The result is that there are 
very large quantities of butter held in 
storage for export shipment. This but­
ter is sold awaiting space, but the Gov­
ernment report includes this amount in 
the total which they show as being in 
the produce dealer’s hands.

Production Falling Off 
The production to-day shows a marked 

falling off from the same period of last 
year, and as a matter of fact produce 
dealers have already been compelled to 
draw on their storage stocks to take 
care of the demand. This is a decidedly 
unusual condition and should production 
continue along restricted lines, which it 
may be expected to do during the next 
six months, it is doubtful if storage 
stocks now held will be any too great 
to take care of requirements.

Some months ago the Government 
undertook to regulate the profit being 
made by the produce dealers and the

average individual was under the im­
pression that this would mean low prices 
or at least lower prices than had pre­
vailed during the corresponding period 
last year. The facts, however, are the 
reverse. To-day butter and eggs also 
are selling at higher figures than ob­
tained last year, and indications are that 
prices will go even higher. Fresh made 
creamery prints were selling to the re­
tail trade last year at this time at 44 
to 46 cents per pound; to-day the price 
is 48 to 50 cents. Dairy prints, fresh 
separator, were being quoted at 40 to 
42 cents per pound, and to-day the price 
is 45 cents. New laid eggs, in cartons, 
were quoted last year at this time at 
51 to 52 cents per doz.; to-day the price 
is 58 to 59 cents. Extras, which a year 
ago sold at 48 cents per dozen, are now 
quoted at 53 to 55 cents. The facts are 
that in spite of the apparently heavy 
stocks of butter held in storage at the 
present time, decided inroads are being 
made on holdings owing to marked fall­
ing off in production; stocks of eggs 
now are considerably less than last 
year, and production from now until 
April next will fall away below con­
sumption.

THE United States Government is 
making very large demands 
upon all manner of supplies to 

meet the need of its million arid three 
quarter men in France, and its other 
millions in training at home. The latest 
bomb shell of this nature is in the form 
of a notice to the butter trade that 60 
per cent of the butter in storage must 
be held in reserve for the use of the 
„rmy and navy. As stocks in storage 
in the United States are very materially 
lighter than they were at the same time 
last year, the knowledge that but 40 
per cent, of these reserves will be avail­
able for domestic consumption is sure

24 Million Pounds In Storage

There seems to be a great tendency 
on the part of many people to criticise 
unduly the produce dealer. These men 
have made a careful study of the market 
situation and invest their money in 
stocks during the season of plenty, so 
that when production reaches a level 
far below demand, they will have availa­
ble supplies to carry the country 
through. Were all available sources of 
securing butter and eggs shut off for a 
period of 2 or 3 weeks, storage stocks 
would look pretty slim at the end of that 
time. There are slightly over 24 million 
pounds of butter in storage, there are 
about 8 million people in Canada. Does 
this stock look excessive when compared 
with the number of consumers? i

There is no question of doubt that 
every one is quite willing to uphold the 
Food Board and the Government in any 
regulations of a constructive nature. 
When, however, they inaugurate, mea­
sures which threaten to prove destruc­
tive or disturbing to the business of the 
country, they should be open to criti­
cism. When the export orders for but­
ter have been filled, and this amount 
taken from the figures shown as being 
held in Canadian dealers’ hands, it is 
not likely that figures will prove too 
large. By the first of April, when pro­
duction will again be fairly heavy, it 
will be found that storage stocks have 
been practically cleaned up.

to result in a rapid advance unless the 
government steps in to regulate prices. 
Already the notice has resulted in a 
five cent advance in price, and when the 
public generally becomes aware of the 
possible restrictions that will have to 
be imposed on the consumption of but­
ter if this limited amount is to meet 
the requirements, this state of affairs 
is sure to materially increase the 
demand for butter substitutes, and make 
more difficult the task of obtaining 
adequate supplies for Canada, a matter 
that was serious enough during the 
months of last winter.

U.S. Government Asks Option on 60 Per Cent.
Storage Butter

A Practical Requisitioning of More Than Half of the Available 
Stocks of Butter in Storage That Are Already Very Light
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The Present and Future Fish Outlook
Production Reported Above Normal From Many Points— 

Greater Consumption Everywhere—U.S. Big User Now 
—Prices at Producing Points 20 to 30% Higher Than 

Year Ago—Will Prices Continue High?
ISHING, according to latest re-

S-^ ports received, has been good in
-I- many places the past season, so 

much so that there has been a better pro­
duction than in normal seasons. This is 
true of what is known as ‘North Shore* 
fishing in the St. Lawrence River and 
affects the cod and Gaspe salmon varie­
ties of fish."

The above statement of J. A. Paulhus, 
one of the newly-elected vice-presidents 
of the Canadian Fisheries Association, 
is reassuring news to those interested 
in the sale of fish. At the same time 
there are other facts that have had their 
effect on the available supply and have 
made for a maintenance of prices.

“Stormy weather," Mr. Paulhus con­
tinued, “interfered with what would 
have resulted in a larger catch of Gaspe 
salmon. This bad weather came, unfor­
tunately, just at the time when the 
season was at its height and this variety 
of fish was in so great demand that 
the available supply was insufficient. .

Lower Provinces Results
“Advices indicate that the output of 

the fisheries of the Lower Provinces and 
even in Newfoundland was, up to the 
time when submarine activity became a 
menace, better than that of last year. 
In many of the producing points here 
prices were good and showed increases 
of twenty, twenty-five and even of thirty 
per cent, over the prevailing quotations 
of a year ago. It is well that this was 
the case for there has been a greater use 
of fish, due to the educational campaigns 
of the government, and all that could be 
caught was readily marketed at good 
prices.

Producers Explain Advances
“Those producing fish account for 

higher fish prices by saying that labor 
is costing them more and that costs for 
all kinds of necessary fishing gear are 
much more than they formerly were. 
There are few, if any, requirements of 
the fishermen, that are not higher priced 
than they were even a year ago. The 
greatest reason for enhanced prices is 
a generally-increased demand from dom­
estic and foreign trade for supplies. The 
producer, realizing the situation, is 
quick to take advantage of it to increase 
prices. In some instances the increased 
overhead charges confronting the pro­
ducer do not seem to justify the prices 
asked.

“Then there is another big reason for 
advancing prices, that of a ready mar­
ket with many bidders. This competi­
tion has served to boost prices and our 
near neighbor, the United States, has 
become a great user of fish. With 
firming of markets here as well as across 
the border, consequent upon these con­
ditions, there is no question but that 
fish producers are passing through very

prosperous times, and might well be 
classed with the munition makers and 
the farmers in the great prosperity 
that is attending this trio.

The Lakes and Far West
Speaking of the Great Lakes fishing 

and that of the Manitoban and Albertan 
lakes as well as of the Pacific Coast fish 
ing, Mr. Paulhus states that his advices 
indicate on the whole a production some­
what above normal.

“This is due to the close proximity 
of such large consuming centres as Buf­
falo, Rochester, New York, Albany, etc. 
The patriotic duty of using more fish 
has taken a real hold on the people" ir. 
the United States and has resulted in 
a ready absorption of stocks offering. 
The Manitoban and far western lakes 
have been called upon to produce as 
much fish as possible and in this respect 
they have not failed to make good.

Will Be Banner Year
Mr. Paulhus was of the opinion that 

ihis would be a banner year in so far as 
production was concerned and he be­
lieved that the basis was now being laid 
for a larger and more permanent fish 
business in the future. As prices can­
not continue to soar indefinitely, Mr. 
Paulhus was of the opinion that a period 
of stabilization may have arrived. 
“There are heavy stocks in cold storage" 
he states, “to take care of a good demand 
and recent advices indicate that pro­
ducers have many thousands of barrels 
of fish ready for the markets of the 
coming season. Already in some large 
markets the price of pickled herrings 
has declined, and this, to my mind, may 
be taken as an indication of which way 
the wind will blow with regard to future 
quotations."

POULTRY IN AMERICAN STORAGE 
EXCEPTIONALLY LIGHT 

U. S. Government Report Shows a Pro­
nounced Falling Off in Holdings of 

Poultry in Storage
The United States Government's re­

port on storage eggs and poultry con­
tinues to show substantial declines from 
the figures of stocks in storage at a 
similar date last year. Especially is 
this the case in poultry. There seems 
to have been a little better movement 
of eggs into storage of recent date, and 
stocks at present are not behind to any 
very serious extent. In the case of 
poultry however there is a very marked 
and serious decline that totals for 234 
storages the surprising figure of up­
wards of 12 million pounds. This short­
age of storage supplies has already in 
the earlier months of the season involved 
fairly heavy buying of Canadian stocks 
that has further depleted the supplies

avai.able here. These conditions are cer­
tainly serious enough to be a factor in 
the produce trade of this country during 
the coming winter.

The following is the United States 
government storage report, September 
1:
Bee»— Cun

1918—Sept, let—499 storages .............. 6,237.118
1918 Sept 1st- 468 storages ............. 6.202.239
1917— Sept l»t—468 storages ............. 6,369,312

468 storages this year show decrease 167.078 
Poultry— Lbs.

1918— Sept. 1st—286 storages ........... 22.912.429
1918-Sept. 1st—234 storages ........... 8.598.570
1917—Sept 1st—284 storages ........... 20.756.168

234 storagn this year show decrease 12,157.598

U.S. SETS LIMIT OF PROFIT ON 
POULTRY AND EGGS

The United States Food Administra­
tion has set a very definite limit of pro­
fit in eggs and poultry ; the limitations 
are as follows:

“On sales by original packers and 
storers to wholesale dealers not more 
than 6 per cent.; to jobbers or suppliers 
of hotels and institutions, not more than
10 per cent.; to retailers in original 
packages at market, not more than 11 
per cent.; on eggs candled after removal 
from storage, not more than 16 per cent.; 
to hotels and institutions on eggs candled 
after removal from cold storage, not 
more than 18 per cent.”

With reference to candled eggs the 
ruling is: “In selling candled eggs the 
actual net candling loss may be included 
in the cost, but the expense of labor and 
materia!', in candling and all repacking 
expenses cannot be so included.

“On storage poultry on sales by ori­
ginal packers to wholesalers not more 
than 6 per cent, profit; to jobbers or 
suppliers of hotels, etc., not more than
11 per cent, profit, and to retailers not 
more than 16 per cent, profit."

FEWER EGGS IN TORONTO STOR­
AGE .

A recent bulletin of the Department of 
Agriculture gives some interesting fi­
gures regarding stocks of eggs in stor­
age in Toronto. These figures show a de­
cline of stocks going into storage in that 
city.

The figures are as. follows:
1918

Case*
....................... 107.638

1917
Cases

July lut ................
June 1st ..............
May 1st ..............

....................... 106.687 100.887
73.104
10.635

520
February 1st .. . ....................... 6 983 1.685
January 1st .... 20 059 13.973

CANADIAN CURED FISH AND
SHELLFISH MAY BE EXPORTED 

TO UNITED STATES 
The United States War Trade Board 

announces that the privilege of import­
ing fresh fish, including fresh shellfish, 
from Newfoundland and Canada under 
general license, Rule No. 216, has been 
extended to include cured or preserved 
fish and shellfish when said fish are pro­
ducts of the fishing industries of New­
foundland and Canada.
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Produce, Provision and Fish Markets
THE MARKETS AT A GLANCE

HjGHER price levels have been reached on butter again 
(luring the week. Reports indicate a sharp falling 
off in production, and already many dealers have been 

forced to draw on their storage stocks to take care of the 
demand.

Lard and shortening are both slightly higher and sup­
plies considered light in view of active demand. The next 
two months are particularly active as a selling period, and 
the feeling prevails that lard supplies will not be any too 
plentiful.

Declines in buying prices of ducklings and chickens have 
been registered. Selling prices on chickens, dressed, are 
also down as much as 10c, and ducklings 5c per pound in 
some quarters.

Eggs have held firm and unchanged at advances recorded 
last week. Production has fallen off materially, and sup­
plies consequently are none too heavy.

Live hogs have remained at unchanged levels, with a 
very light run reported. This has resulted in a marked 
scarcity of backs and hams, though prices have held un­
changed.

Supplies of fresh fish are unequal to the demand, and a 
greater percentage of the frozen varieties is being offered.

Hogs Strong,
Prices Steady

Mmi trail. ---------
PROVISIONS.—There has been no 

important change in conditions affecting 
the live hog market this week and 
prices remain unchanged, with a very 
firm undertone. The trade in dressed 
hogs was rather more active this week 
on account of the cooler weather, which 
has tended to increase the consumption 
to some extent. A remarkable steady 
feeling continues to prevail in the mar­
ket for all lines of smoked and cured 
meats and prices remain unchanged.
Hoirs. Dressed—

Abattoir killed, small ............ 29 00 29 50
Do., heavy, 225-275 lbs......  26 50 27 00

Hog:», live ................................... 20 25 20 50

Medium, smoked, per lb.—
(Weights) 16-25 lbs.............. 0 36 0 36

Large, per lb. (wgh.) 25-35 lbs. 0 32 0 33
Backs—

Plain ............................................. 0 43 0 44
Boneless, per lb............................ 0 46 0 47

Breakfast, per lb......................... 0 43% 0 44
Roll, per lb.................................... 0 33% 0 34%

Dry Salt Meats—
Long clear bacon, ton lots.... 6 29 0 29%
Long clear bacon, small lots.. 0 29% 0 80
Fat backs, lb................................ 0 29% 0 80

Cooked Meut»—
Hams, boiled, per lb.................. 0 63 0 64
Hams, roast, per lb.................................. 0 54
Shoulders, boiled, per lb......................... 0 46
Shoulders, roast, per lb......................... 0 48

Barrel Pork—
Canadian short cut (bbl.).................... $58 00
Clear fat backs (bbl.) ..................... 60 00
Short cut clear pork (bbl.) „.............. 58 00
Heavy mess pork (bbl.) .................. 55 00
Bean pork (bbl.) ................................ . 54 00

IMt d Advances ;
Half Cent Higher

HmIimL ----------
LARD.—The demand for lard through­

out the week has been steady and good 
trade has been done. The tendency of 
the market has been slightly upward, 
half cent a pound advance being record­
ed.
Lard, pure -

Tierces. 400 ibs.. per lb.............................. 0 3164
Tubs. 60 lbs. ................................................... 0 32%
Pails ................................................................... 0 82%
Bricks. 1 lb., per lb..................................... 0 83%

Shortening Up;
Advances Quarter Cent

Montreal. ---------
SHORTENING.—There is quite a 

strong tone to the market, and a quarter 
cent, a pound advance all around has been 
made. Supplies continue adequate for 
present requirements.

Shortening—
'Fierce». 400 lbs., per lb................................. 0 26%
Tubs. 50 lbs. . . .............................................. 0 26%
Pails. 20 lbs., per lb......................................... 0 27

.Bricks. 1 lb., per lb......................................... 0 28

Margarine in Good De­
mand; Advances Slightly

Montreal. --------
MARGARINE.—The demand for mar­

garine has been much better during the 
week, and from now on this should con­
tinue. The strengthened demand has 
firmed up the market somewhat and ad­
vances have been recorded.
Margarine—

Prints. according to
quality, lb..................... 0 30 0 32 0 34

Tubs, according to
quality, lb...................... 0 29 0 31 0 33

Butter Continues in
Strong Demand

Montreal. ——
BUTTER.—In spite of the good re­

ceipts of butter the demand is very keen 
and the market is strong. The receipts 
of butter for the week ending September 
21 were 1,123 packages, which shows an 
increase of 771 packages, as compared 
with the previous week, and a decrease 
of 305 packages with the same week last 
year. The total receipts from May 1, 
1918, to date, show an increase of 56,242 
packages as compared with the corres­
ponding period of last year. The high 
prices prevailing in New York is another 
factor which tends to strengthen the 
firming tendency of the market here.
Butter—

Creamery prints ( fresh made).............. 0 48
Creamery solids (fresh made).............. 0 47
Dairy prints, choice ..................... 0 40 0 41
Dairy, in tubs, choice............................. 0 40

Cheese in Demand;
Prices Tend Up

Montreal. ---------
CHEESE.—There is a good demand 

for cheese and a slightly upward ten­
dency is noticeable. The trade on spot 
has been active owing to the fact that 
supplies for export account have been 
moving forward freely. The prices paid 
for cheese at the boards in the country 
have been somewhat irregular, the range 
being from 22% to 22 9-16 per pound, 
f.o.b. At one cold storage there were 
9,000 boxes offered during the week, 
which sold at 2214c to 22%c per pound 
f.o.b. country points.
Cheese—

___ 0 28'u
Twins, per lb. ...‘............................ 0 25

0 25
0 27

Fancy, old cheese, per lb........... 0 28

New Laid Eggs 60c;
Receipts Light

Montreal. ---------
EGGS.—The continued good consump­

tive demand for eggs and the lighter re­
ceipts have resulted in new laids advanc­
ing to 60c per dozen, and No. 2’s have 
advanced 2c to 47c. Storage eggs are 
already being used to some extent to 
meet the strong demand. The trade in 
a wholesale jobbing way here has been 
active, both for immediate consumption 
and future delivery.
Eirns —

New laid» 
Selects 
No. 1 
No. 2 ...

0 60 
0 63 
0 44» 
0 47

Poultry Easier;
Movement Freer

Montreal. --------
POULTRY.—Last week there was a 

little freer movement of poultry. Prices 
are a shade easier oh broilers and old 
fowls. The demand is good, and all sup­
plies reaching the market are readily 
absorbed.

Live ' Dressed
Young duck», lb............................ ............ 0 45- 0 60
Old duck» (fet)............................ • *® ....................
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Broilers, 3 to 4 lbs., pair 
Broilers (milk fed spec’l) 
Turkeys (old toms), lb..
Turkeys (young) .............
Geese .....................................
Old fowls ...........................

0 28- 0 29 0 39- 0 42
0 31- 0 32 .........
.... 0 Î8 038-038
.................................. - 0 40
..................................- 0 80
0 26- 0 28 0 34- 0 35

Fish Scarce;
Demand Good

Montreal. -
FISH.—The demand for fish continues 

to be very strong and it is difficult to 
get sufficient supplies to cover the re­
quirements of the trade. Large quanti­
ties of salmon and halibut have been 
distributed lately, and though prices are 
very high demand is maintained. This 
week one carload of salmon and one of 
halibut arrived from the Pacific coast. 
The arrivals from the Eastern coast con­
tinue to be comparatively light owing to 
the submarine scare. Live lobsters are 
very scarce and a few of these imported 
from Portland and Boston sold at 60c 
a pound. Green cod has advanced from 
$20 to $21 per bbl.

FRESH FISH
Haddock ................................................ o 09 0 10
Steak cod ............................................ 0 12 0 13
Market cod .......................................... 0 07 008
Carp ......................................................... 0 09 0 10
Dore ......................................................... 0 19 0 20
Lake trout ............................................ 0 19 0 20
Brook trout .................................................... o 45
Pike ......................................................... 0 12 0 18
B.C. Salmon ....................................... 0 25 0 27
Salmon (Gaspe) ............................... 0 27 0 28
Gaspereaux. lb................................................... o 06
Western Halibut ............................ 0 24 0 25
Eastern Halibut (chicken).......................... 0 28
Eastern Halibut (med.) ........................... 0 25
Flounders .............................................. 0 07 0 10
Perch ............................................................. o 09
Bullheads .......................................................o 12
Whitefish .............................................. 0 19 0 20
Whitefish (small) ..........   0 09V4 0 12
Eels ...................................................................... " o 15
Mackerel, lb.......................................... 0 14 0 15
Smelts. No. 1 ..................................... 0 19 0 20
Smelts, No. 2 ..................................... 0 11 0 12
Smelts. No. 2 ..................................... 0 12 0 13
Shad ...................................................... 0 16 0 16
Swordfish ......................................................... 0 25

Light Run of
Live Hogs; Meats

T.rant.- ---------
SMOKED FISH.

Haddies (fresh cured) .................... o 15
Haddies, fillet ................................... 0 19
Smoked herrings med.) per box 0 2.1
Smoked cod ............. .......................................
Bloaters, per box 90/100............... 1 50
Kippers, per box 40/50............... 2 25

SALTED AND PICKLED FISH
Haddock (per bbl.). 200 lb............
Herring (Labrador), per bbl.
Herring (Labrador), % bbla.... 
Herrings. No. 1 lake (100-lb. keg)
Salmon (Labrador) per bbl. ... 27 00

Do., tierce» ................................... ..
Salmon (B.C. Red) .........................
Sea Trout, red and pale, per bbl.
Sea Trout (% bbla.) ......................
Green Cod, No. 1, per bbl. (med.)
Green Cod (large bbl.) ................
Mackerel, No. 1. per bbl.................
Mackerel (Vè bbl.) .........................
Codfish (skinless). 100-lb. box.
Codfish, 2-lb. blocks (24-lb. case)
Codfiah (skinless ). blks. “Ivory"

Brand, lb .................................

14 50
7 50

20 00 
10 50

Codfish, bone esa, lb. (according
to package 1 0 15

Codfish, thraiil il. 12-lb. box...................
Eels, salted ....................................... 011
Pickled turbot, new, bbla............... 19 00

Do., half barrels .......................... 7 50
Cod, boneless (20-lb. boxes), as

to grade ........................................... 0 14
Cod. strip (30-lb. boxes)............................
Cod. dry (bundles) .....................................

0 16 
0 20 
0 24 
0 16 
2 26 
2 50

16 00 
16 00
7 76 
6 00

28 00 
87 00 
28 00 
22 M 
12 00 
21 00 
22 00 
82 00 
16 00 
16 00 
0 18

0 16

0 80 
2 60 
0 12 

17 00
8 50

0 18 
0 18

14 00
SHRIMPS. LOBSTERS

Lobsters, medium and large, lb............... 0 60
Prawn», lb. ....................................................... 0 It
Shrimps, lb..................................................... 0 SO
Scallops, per gallon .................................... 4 00
Oysters—

Ordinary. No. 1, gal.................................. 2 75
Cape Cod shell oysters, bbl................... 15 00
5 gal. (wine) cans) ................................. IS 00
1 gal. (wine) can........................................ 2 76
Oyster pails (pints), 100........................ 1 50
Oyster pails (quarts). 100................... 2 10
Clams, med., bbl......................................... 9 00

FRESH FROZEN SEA FISH
Herring, large sea. lb........................... 0 09 0 10
Herring, fro ten, lake, lb................. 0 08 0 09
Halfcut ...............................................  0 22 0 28
Halibut (medium) ..................................... 0 24
Haddock ................................................. 0 07% 0 09
Mackerel ................................................. 0 14% 0 16
Cod—Toms, bbl. ........................................... 4 00
Cod Steak, fancy, lb............................ 0 10 0 11
Salmon, red ........................................ 0 21 0 22
Salmon, pale ........................................ 0 15 0 16
Salmon. Gaspe ...................................... 0 26 0 28
Swordfish ................................................. 0 21 0 22

FRESH FROZEN LAKE FISH
Pike, lb....................................................... 0 11 0 12
Perch ..................................  0 12% • 18
Whitefish. lb............................................ 0 16 0 16
Whitefish (small) ............................. 0 09% 0 12%
Lake trout .............................................. 0 19 0 20
P-eto. lb................................................................... 9 18
Dore» ....................................................... 9 11 9 14

PROVISIONS.—The run of hogs con­
tinues very light and little improve­
ment is looked for during the next three 
or four weeks. Farmers are busy on 
the land and will not be marketing their 
product for some little time, it is 
thought. This explains the steadiness 
of the market so noticeable during the 
past two or three weeks, and it looks 
as though $19.50 per cwt. fed and wat­
ered basis will hold throughout the 
week.

The light run of hogs has resulted in 
a marked scarcity of hams and backs. 
No change in prices of dressed meats is 
noted for the week and the demand for 
all lines is very good.
Hama-

Medium ..........................   0 38 0 89
Large, per lb.................................. 9 84 9 86

Baaka—
Plain ..........................  » 46 0 47

- Trimmed, with rib In ............................ « 47
Boneless, per lb............................. 0 50 0 52

Breakfast, per lb......................... 0 40 0 46
Roll, per lb.................................... 0 85 0 86
Wiltshire (smoked aides), lb... 0 87 0 40

Dry Salt Mae ta—
Ixmg, clear bacon, av. 60-70. lb. 0 81 0 82

Do., aver. 70-100, lb.............. 0 28% 0 29%
Fat backs ...............................",... 0 82% 0 84

Cooked Meets
Hams, boiled, per lb............... 0 54 0 56
Hams, roast, without dressing.

per lb........................................... 0 51 0 56
Shoulders, roast, without dreas­

ing. per lb.................................. 9 46 0 69
Barrel Pork—

Mess pork 200 lbs..................... 50 00 54 00
Short eut backs, bbl.. 100 lbs.. 58 00 60 00
Pickled rolls, bbl.. 200 lbs........  56 00 61 00

Hogs—
Dressed. 70-100 lbs. weight_ 28 50 29 00
Live, off cars ........... .. ........................ 19 75
Live, fed and watered ............................ 19 50
Live, f.o.b....................................................... 18 76

JMid in Light
Supply; Prices Firm

Tarent#. ---------
LARD.—Lard is in light supply owing 

to the small run of hogs and a stiff 
tone to the market is in evidence. The 
price range has narrowed and under ex­
isting conditions even higher figures 
may be reached. The demand shows up

well and is expected to be heavy from 
now on. To-day’s prices follow:
Lard, pure, tierces, 400 lbs., lb.. 20 81 80 82%

In 00-lb. tubs, %-%e higher than tiereee 
Pail* %-%e higher than tiereee, and 1-lb. prints 
1%-lKe higher then tiereee.

Half Cent Advance
in Shortening; Active

Tarante. ---------
SHORTENING.—An advance of %c 

per pound has been made in shortening 
prices during the week. The demand is 
very active and in view of this the mat­
ter of supply shows up none too well. 
A continuance of and even a better de­
mand is looked for during the next 
couple of months.

Shortening, tierces. 400 lbs., Ib. $0 26 $0 27
In 60-Fb. tube, %-%c per lb. father than 

tiereee ; pails. %-%e higher than tiereee. and 1-lb. 
printa. 1%-I%c higher than tiereee.

Mollement Margarine
Good; Prices Hold

Tarante. ---------
MARGARINE.—A steadily improved 

situation is shown in regard to mar­
garine. Supplies are coming through 
quite freely and sales are showing con­
siderable activity. There has been no 
change in prices and the high prices of 
butter now obtaining are undoubtedly 
influencing the demand toward oleo. 
Quotations to-day are:
Margarine—

1-lb. prints. No. 1 ...................... 00 12 20 88
Do.. No. 8 ................................... 0 80 0 11
Do.. No. 0 ................................... 0 27

Solide, le per Ib. less than prints.

Butter Climbing;
Make Falling Off

BUTTER.—An advance has been reg­
istered again in prices applying on 
creamery butter. It is indicated that a 
noticeable falling off in the make is in 
evidence and dealers in a great many 
cases have been compelled to draw on 
their storage stocks. This is an un­
usual condition at this time of the year, 
and whereas the latest government re­
port on stocks held in storage shows a 
surplus over the same time last year, 
there is a decrease in the make which 
offers an explanation for the high price 
ruling on butter to-day.
Creamery prints (fresh made)... 0 48 0 50
Creamery solids (fresh made)... 0 47 0 49
Dairy prints, fresh separator, lb............. 0 4ft
Dairy prints. No. 1, lb................. 0 41 0 43

Eggs Hold Firm;
Supplies Smaller

Terente. ---------
EGGS.—Supplies reaching the market 

are by no means too heavy. Prices have 
been firmly held at advances recorded 
last week, and no recession is looked 
for for some little time. As a matter 
of fact even higher prices would not
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come as any surprise to a great number 
in close touch with the situation.
Eggs— .

New-laids, in cartons, do*........  0 58 0 59
Do., extras, do*. .................... 0 68 0 66
Do.. No. 1, do*............................ 0 48 0 51

Do., splits and No. 2. do*..........  0 43 0 45

Supplies Cheese
Meet Requirements

Toronto. ---------
CHEESE.—The situation generally re­

mains without any interesting features. 
Supplies are reaching the market in very 
good quantities and the demand is con­
sidered quite satisfactory. Prices hold 
at the following levels:
Cheese—

New, large ..................................... 0 23% 0 24
Stilton (new) ................................. 0 26 0 27
Twins, %c lb. higher than large cheese. Trip­

lets %c lb. higher than large cheese.

Ducklings, Chickens
Easier; Supplies Fair

Toronto. ■ . --
POULTRY.—A reduction in prices be­

ing paid by the dealers for ducklings 
and spring chickens is noticeable in 
quotations for the week. Lower prices 
on the dressed fowl to the trade have 
also been named amounting in some 
cases to as much as 10 cents per pound. 
Spring chickens are quoted at 32 to 38 
cents per pound dressed, ducklings are 
selling at 30 to 33 cents. Supplies show 
a slight improvement and it looks as 
though the market may get down to a 
more normal basis. The range of quo­
tations this week follows:

Prices paid by commission men at Toronto :

Ducks ..................................
Live 

SO 16-S. t
Dressed

Ducklings ........................ 0 20- .
Turkey» ............................ 0 25- 0 28
Roosters ........................ -------0 18
Hens, over 4% lbs.... . 0 25- 0 28
Hens, under 4% lbs... 0 23- 0 25
Chickens, Spring. 2 lbs.

0 28- 0 30
Squabs, dosen ............... ...........-4 50

Prices quoted to retail trade:

Hens, light ....................................... ^ S3
Do., heavy ................. 0 33 0 35

Chickens, spring .... 0 32 0 38
Ducklings ........................ 0 30 0 33
Turk"* ............................ 0 36 t 46

More Frozen Fish
Coming; Fresh Scarce

FISH.—Dressed herring have advanc­
ed to 1114 to 12 cents per pound and 
indications are that these are very 
scarce. A greater percentage of frozen 
fish is now being offered and the list 
this week includes qualla, haddock, mar­
ket cod and steak cod. The demand for 
all lines is very good and that for fresh 
fish exceeds the supplies. Quotations to­
day are as follows:

FRESH SEA FISH 
Brills, dressed, lb. .
Cod Steak, lb.............

Do., market, lb. .
Flounders, lb................
Flukes ..........................
Halibut, medium, lb.

Do., chicken, lb. ,
Do., large ...........

t 10 0 11
0 11% 0 12 
0 09 % 0 10
0 10 0 11 

0 16
0 22% 0 23 
0 21% 0 22 
0 21% 0 22

CANADIAN GROCER

Haddock, heads on, tt>............... ... » 08 0 68%
Do., dressed, lb......................... 0 09%

Mackerel, lb.................................... 0 16
Plaice, dressed, lb...................... 0 11
Soles, dressed, lb.......................... ... 0 09 0 11
Salmon, B.C., fresh, headless

dressed, lb.................................... 0 25

FRESH LAKE FISH
Herring, dressed, lb................... ... 0 litt 0 12
Trout, R>......................................... ... 0 is 0 16
Whiteflsh, lb.................................. 0 17

SMOKED FISH
0 18

Haddies, box ............................ 2 50
Do., fillets, lb.......................... 0 18
Do., Finnan, lb...................... 0 14

Herring, Kippered, box ......... 2 75
Shrimps, can ............................ 1 76

FROZEN SEA FISH
Cod Steak, lb............................... . 0 09% 0 10

Do., market, lb. ................. ... 0 08 % 0 09
Haddock, lb.................................. ... 0 08% 0 09
Halibut, lb.................................... . . . 0 22H 0 23
Mackerel, lb.................................. 0 15
Quelle, lb....................................... ... 0 14 0 16
OYSTERS, per gallon ......... 3 10

MARKET REPORTS 
(Continued from page 37)

Onions. Can. Yellow, 100-lb. bag 3 00
Do.. 75-lb. bag ............................ 2 50
Do.. Pickling, 11-qt. banket. . . 0 75 1 50

Parsley, basket ................................. 0 40 0 60
Peppers, green, basket ................. 0 40 0 60
Potatoes, New Jersey sweet, ham

3 50
Potatoes, Canadian, bag ............. 2 35
Tomatoes, 6-qt. basket ................. 0 22‘i 0 25

Do.. 11-qt- basket ........................ 0 35 0 50
Turnips, basket ........................ 0 30
Vegetable Marrows, crate ........... 0 25 0 30

Western Mills
Shipping Flour

Toronto. ---------
FLOUR.—Western mills as a whole 

are operating on new crop wheat and 
some shipments of flour are reported in 
transit to this market. • Operations on 
Western wheat in the Eastern mills are 
expected in a week or ten days. No an­
nouncement as to result of conference 
being held in Winnipeg over disposition 
of wheat crop is yet forthcoming but is 
expected at an early date.

FLOUR
Government Standard, 74% Extraction. 

Manitoba Wheat Flour, in carload ship­
ments, on track, bbl........................................ Ill »0

Sales Feeds
Fully Maintained

Toronto. ---------
MILL FEEDS.—No difficulty in dis­

posing of mills feeds is reported but 
there is difficulty in keeping up with the 
demands of the trade. All lines are par­
ticularly active. Prices hold at new 
figures:
MILL FEEDS

In carlo la. track
Bran, per ton .............................................. 137 00
Shorts, per ton .............................................. 42 00

Rolled Oats Easier;
Corn May Decline

CEREALS.—Rolled oats have under­
gone a general revision to lower levels 
and $5.25 for 90's is now quite freely 
quoted. The corn market has developed

an easier tendency and a decline in corn 
meal would not come as any great sur­
prise. The general use in Canada of the 
Allied war loaf will result in a more 
active demand for substitutes. This 
provides for the use of 20 per cent, sub­
stitutes with wheat flour.

Single Bag Lota
F.o.b. Toronto

Barley, pearl. 98» ............................ 7 00 8 00
Barley, pot, 98a ................................. 5 60 6 26
Barley Flour, 98s ............................ 6 60 6 76
Buckwheat Flour, 98s .................................. ....
Cora meal. Golden, 98s 6 00 6 75

Do., fancy yellow. 98s......................... 5 40
Corn flour, white, bbl...................... 11 00 13 00

Do., Government standard, bbl............... 10 00
Graham flour, 98s ............................ 6 00 7 00
Hominy grits, 98s .......................... 6 26 6 60
Hominy, pearl, 98s .......................... 6 25 6 60
Rolled oats, 90s ................................. 5 25 5 50
Oatmeal, 98e   6 00 6 50
Potato Flour, lb.............................................. n
Oat Flour ........................................................ 6 20
Rolled wheat, 100-lb. bbl............... 6 75 7 vu
Rice Flour, per 100 lbs.................. 9 50 12 00
Rye Flour, 98s ................................. 7 25 7 75
Peas, yellow, split ..........................  10 00 10 60
Blue peas ...........................................  0 11 0 15

Above prices give range of quotations to the 
retail trade.

SUGAR ACREAGE IN U.S. FOR 
YEAR 1918

The area of the sugar-cane crop of 
1918 in the United States is estimated 
at 533,880 acres, or 12 per cent, greater 
than the census reported for 1909. No 
estimates of the cane area of the United 
States as a whole have as yet been made 
for the years between 1909 and 1918. 
The above figures refer to ribbon cane 
only, which is usually produced by plant­
ing stalks. Sorghum and other canes 
which are produced from seed are not in­
cluded in this estimate; they are, how­
ever, common in the States which pro­
duce ribbon cane, and in some parts of 
those States they are the only kinds of 
sugar cane grown.

The four States of Louisiana, Missis­
sippi, Alabama, and Georgia have in 1918 
a total of 480,900 acres in ribbon cane, 
or 90 per cent, of the United States 
total. These four States had about 483,- 
500 acres in 1917. Of the total ribbon- 
cane area in 1918, about 53 per cent is 
intended for sugar; while the remainder 
47 per cent, is mostly intended for syrup 
and for planting part of the 1919 crop.

PROPOSES LIMITATION OF SALE 
OF FLAVORING EXTRACT IN N.B.
The trouble experienced with purchas­

ers of lemon extract, who since the intro­
duction of prohibition have insisted on 
using this commodity as a beverage in­
stead of a flavoring, has led to a radical 
proposal in St. John. The president of 
the Prohibition Enforcement League Aas 
publicly advocated the limitation of sales 
of all liquids containing a sufficient 
quantity of alcohol to be intoxicating. 
He recommends the establishment of dis­
pensaries for the purpose of placing the 
business in the hands of the licensed 
vendors and his suggestions are being 
placed before the government. On ac­
count of the problems which have arisen 
in connection with these sales, the 
grocers as a rule are not anxious for the 
business and many of them are inclined 
to support the proposal.
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More Fish, Less Meat
Save the Meat for our Soldier 

Boys in the Trenches
Encourage the Government in the good work of solving 
the food question. This can only be done by installing 
a good FISH BOX for storage of same.

FREEMAN'S FISH BOX £
qnirementâ. Eas­
ily moved and an 
attractive fixture, 
finished in 
WHITE ENAM­
ELLED or MIS­
SION. Built on 
the same STAND­
ARD as our RE- 
F R IGERATORS. 
We can build 
them CHEAPER, 
but we won't We 
would build them 
BETTER, but we 
can't

Do not neglect to 
write to-day for 
C A T A LOGUE 
showing FISH 
BOXES, sent free.

Manufactured by

The W. A. Freeman Co., Limited
HAMILTON, ONT.

MONTREAL — David H. H. Neil, 16 Notra Dam. St. E. 
Uptown 8547

TORONTO—114 York Street, near King

The

VINEGAR
SEASON

IS ON

Pronounce “REAL EGG

A Boon 
to every 
thrifty 
housewife

The prohibitive price of 
eggs for baking pur­
poses made the produc­
tion of a real egg sub­
stitute vitally neces­
sary.

Hence “Releg”—the most satisfac­
tory egg substitute on the market.
By following the simple instruc­
tions on the package the housewife 
can always get 100% satisfaction 
in her baking from the use of 
“Releg” and at a fraction of the 
cost of eggs.

Show “Releg” in your store.

RELEG COMPANY, Regd.
34 King Street, Quebec, Canada

P.E.I. PRODUCE
We solicit your enquiries for

POTATOES
FULL COOKED DINNERS 
SEED POTATOES 
P. E. I. CLAMS

Carvell Bros.
Wholeeate Grocer» and Produce Merchant» 

CHARLOTTETOWN - - P.E.I.

We make all strengths 
in both Spirit and Cider

Write us for prices.

Taylor & Pringle Co., Ltd.
Owen Sound, Ont

EGG CASE FILLERS and EXTRA FLATS

Tht 12 Desen Crete

And 
12 Do*. 

Egg 
Crate»

30 Doz.

Cases

THE MILLER BROS. CO.,LTD.,2£“
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GivefDavies Pure Lard a prominent place 
in your store—and watch the result

YOU will find it creates a “rolling snowball” demand—a 
demand that grows bigger all the time.

It’s just pure lard—nothing but extra-fine purified pork fat, 
scientifically processed and rendered, with nothing added 
and with every undesirable characteristic taken away.
The result—a pure, white, smooth lard of even texture—a 
lard which never fails to give the utmost satisfaction when­
ever it is used.
This is a product it will pay you to sell, because, being a 
quality line it not only establishes a good reputation for the 
dealer, but ensures a constant run of repeat orders gratifying 
alike to the merchant and to us.
If you haven’t tried Davies Pure Lard we suggest you order 
a trial shipment right away—either through our Traveller 
when he calls—or by mail.

For family use Davies Pure Lard is put up in I lb. Sanitary 
Cartons and 3 lb., 5 lb. and io lb. Blue and Gold Pails

TBB
WHiHSBf

I fiOMBHBT 
LIMITED

MONTREAL TORONTO
Canada Food Board Packer's License No. 1 3-50

HAMILTON

If any advertieement intereet* you, tear it out now and place witfc letter• to be aneuered.
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INDIAN CHIEF 
BRAND CLAMS
Merit your strongest recom­
mendation because they are 
sweet, wholesome and eco­
nomical-just the right kind 
of sea food for you to handle 
—the kind that will please 
your trade and add to your 
profits through steady repeat 
selling.
Everything is done to guaran­
tee the goodness of these deli­
cious clams. They are put up 
the very day they leave the 
clam beds and sealed without 
either solder or acid. Thus 
they reach the customer’s table 
with all their original delicacy 
and deliciousness.
You should display Indian 
Chief Brand regularly and 
connect with the sizeable pro­
fits that every sale produces.
Why not order a trial supply 
to-day ?

SHAW & ELLIS
POCOLOGAN, N.B.

The kind that 
pleases the 
discriminating

If you wish to build up 
the Fish Department in 
your business, beware 
of handling goods of 
doubtful quality.

Stock only the kind, 
whose wholesome, ap­
petizing qualities will 
appeal to the taste of the 
discriminating.

Brunswick Brand signi­
fies wholesome quality 
sea foods at a moderate 
price.

Replenish that depleted 
stock with Brunswick 
Brand — the kind that 
gives satisfaction.

Our Chief Seller* :
Vi Oil Sardines 
Vi Mustard Sardines 
Finnan Haddies

(Oval and Round Tins) 
Kippered Herring 
Herring in Tomato Sauce 
Clams

Connors Bros., Ltd.
BLACK’S HARBOR, N.B.

// any adrrrliitment interet to you, tour it out now and place with lettert to he antwered.
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•wifis Premium
©leomargari

Good to use—
Profitable to sell

Nothing experimental in handling Swift s 
Premium Oleomargarine—thousands of 
families now use it every day.
On bread and biscuits—for baking and 
frying—its pure, wholesome, delicious 
flavor quickly wins the approval of 
everyone.
You have a splendid opportunity for 
profit in selling Swift’s Premium Oleo­
margarine.
Order a trial shipment from our salesman, 
or write direct.

Swift Canadian Co.
Limited

Toronto Winnipeg Edmonton

(Canada Food Board License No. 13-170, 13-171, 13-172)

// any advertiaement intereata you, tear it out now and place with letter* to he answered.
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nave nu nesuauun
in choosing SMITH

‘Bluenose’ Butter AND

it always opens up in excellent shape, PROCTOR
ind its quality and flavor are remark­
ably fine. Taste “Bluenose” yourself! SOLE PACKERS
Then you’ll feel more enthusiastic about 
t. Order from your grocer. Halifax • N.S.

SOLE PACKERS.

SMITH A PROCTOR HALIFAX, N.S.

THE GROCER
handling

COPELAND’S

Diamond C Brands

Corn Flour and Corn Meal

has a product he can recommend 
with every confidence of having a 
satisfied customer.
Milled from the highest grade Ameri­
can Corn.

G. COPELAND & SONS
MlDLANDfrnd PENETANG, ONT.

HEAD OFFICE. MIDLAND

Canada Food Board Licenses 123, 9-382, 3-874

—a salt that’s 
easy to sell
—a salt that’s purified and 
refined to the very last de­
gree—a salt with the clean, 
sparkling purity so much 
desired by every good house­
wife—a salt that makes sat­

isfied cus­
tomers.

sure
your stock 
is well dis­
played.

SALT C°UMno
SAiLN I A. ONT.

FINE 
FRUIT

PURE JAM
AGENTS Ontario- MacLaren Imperial Cheese Co., Ltd.. Toronto. Montreal 
- George Hodee A Sons. Limited. St. John, N.B.—MacLaren Imperial Cheese 
Co. Halifax. NA. -MacLaren Imperial Cheese Co. Sydney, NS.—A. E. Shep­
pard. Hamilton—R. M. Griffin. Calxary. Alta.- MacLaren Imperial Cheese 
Co., Ltd. Edmonton, A R».—MacLaren Imperial Cheese Co.. Ltd. Saskatoon— 
The H. L. Perry Co.. Ltd. Manitoba The H. L. Perry Co.. Ltd., Wlnnlpex.

Dealers will make no mistakes in regu­
larly displaying their stocks of Furni- 
vall’s Fine Fruit Pure Jams.
These jams have that superior degree 
of excellence which appeals to every 
discriminating housewife.
The 1918 Pack is up to the usual 
Furnivall quality standard.

FUBN1VALL-NEW, Limited
Hamilton, Canada

If any advertitement infrreafs you, tear it out now and place with lettera to he anawerrd.
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CHICKEN 
A LA KING
Blue Seal Brand

Put up in handy attractively 
labelled containers this deli­
cious food gets instant atten­
tion in any dealer’s store.

It is wholesome and econo­
mical and its goodness al­
ways brings the user back 
for more.

Try Chicken a la King in 
your next displays.

E. W. Jeffress, Limited
Walkerville, Ontario

Every Man 
In Your 
Town
is a good pros­
pect when you 
display the 
c o m f o rtable, 
carefully made 
T A P A T C O 
Glove line.

iRAN
Ask Your Jobber

TAPATCO Gloves 
are made in many 
styles and weights 
to meet the require­
ments of the many. 
See how well they’ll 
sell in your store.

TheAmerican Pad and 
Textile Company 

Chatham, Ontario

RICE
FLOUR

7 HE QUALITY 
SUBSTITUTE

• •>";.

Mount Royal Milling 
& Mfg. Co., Limited

Montreal, Que. Victoria, B.C.

Y&S
STICK LICORICE

in 10c Cartons
nE|iteYre* cough

Everything in Licorice for all 
Industrie* using

LICORICE
in any form.

Mada in Canada by

National Licorice Company
MONTREAL

WSL

îr$r vz

0 &\

If any advertitement intereitl yon, tear it out now and place wit* letter» to be aatwered.



50 CANADIAN GROCER September 27, 1918

wmm

r$135.50

CARRIAGE FACTORIES, LIMITED
/

Head Office: Excelsior Life Building, Toronto. Sales Offices: Montreal,Winnipeg, Toronto

Grocers and Provisioners

The Base Unit for Clear Weather, $67.75.
With Top, Side Curtains and Side Screens, $135.50.

1 he most perfect, the strongest and most adaptable Motor De­
livery Bodies for the Grocery and Provisioning Business, are the

They combine STRENGTH, BEAUTY and DURABILITY. Steel skeleton construction 
—patented—is the secret of their unequalled rigidity and lasting powers. You can 
buy the No. 3 Base Unit, and by adding standardized 
parts, you can have the top, side curtains, screens or full 
panel bodies added. The most serviceable and economi­
cal Motor Delivery Body made. Name the chassis you 
want to put it on and we will send it to you, ready to fit, 
so you can do it yourself without the help of an expert 
mechanic. Can be shipped in “Knock down” style, sav­
ing freight charges.

Write for full particulars, prices and terms.
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As a Substitute
for wheat flour, PURITY OATS stands first among the 
cereals we must use in order that our armies may be fed.

PURITy
OATS

is high in food value, low in cost. This carefully milled 
product of the world-famous Alberta oats enables the 
housewife to bake palatable and nutritious food, and at the 
same time releases a portion of her wheat flour for shipment 
overseas.

Grocers who recommend PURITY OATS for baking pur­
poses are doing their country a service.

Western Canada Flour Mills Co., Limited
Toronto, Winnipeg, Calgary, Brandon, Edmonton, Vancouver, New Westminster, Victoria, 
Nanaimo, Prince Rupert, Nelson, Rossland, Goderich, Ottawa, Montreal and St. John, N.B.

The Purity Kid.

Worth featuring at any time

MATHIEU’S 
NERVINE POWDER

NERVINE POWDERS

SEsHr,

A grand remedy for Neuralgia, 
Headache, Sleeplessness and other 
nerve complaints.
Free from morphine, chloral, opium 
or any harmful drug.
A dandy little line to recommend. 
A line that always satisfies and al­
ways repeats.

J. L. Mathieu Co.
pkopkiktoks

SHERBROOKE QUEBEC

The Megantic Broom Mfg., Co., Ltd.
Manufacturer» of Broom* and Clothes Pin*

Lake Megantic, Que. f "i

Represented by
Boivin & Grenier, Québec. 
Delorme Frère, Montréal.
J. Hunter White, St. John, 

N.B.
H. D. Marshall, Ottawa. 
Harry Home Co., Toronto. 
Tomlinson & O’Brien, Winni­
peg.
Oppenheimer Bros., Van­
couver.

These agents have always a 
stock on hand sufficient to 
satisfy the demands of clients 
in their territory.

Satisfaction on these three 
lines guaranteed.

if any advertisement interssts yes, tear it out mow and place with letters to be answered.
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Will prove one of your “best sellers”

Stock King George’s Navy now 
for easy, profitable tobacco sales 
and satisfied customers.

Order your supplies 
from your whole- ,

saler. .<&

If any advertisement interests you, tear it out now and place with letters to be answered.

QUALITY

PEANUT
Roasted Salted

Bulk and Package Goods
This is an easily handled line that pays you a

Good Steady Profit
and will satisfy your customers, thus assuring you repeat sales.

IVrite to-day for our prices.

MONTREAL NUT AND BROKERAGE CO.
30 Jurors Street MONTREAL

Selling Agents

LOGGIE SONS & COMPANY
32 Front Street TORONTO

K0G3(âJ§
Because the excellent texture and flavor of 
King George’s Navy Chewing Tobacco 
wins instant approval with the most criti­
cal chewers.

Rock City Tobacco Co
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THE NUGGET POLISH CO., LIMITED
TORONTO

Is made, sold and 
shines 

everywhere 
under the flag.

How about you?

If any advertisement interests you, tear it out how and place witk lettert to be answered.

^959
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HAM RICE
Rice ml cai

Vancouver B.C.

1AM RICI
■a Rice Mil Cal 
Vancouver. B.C.

Imperial Rice Milling 
Co., Ltd.

W e are offering the best value 
in Rice on the Canadian 

market to-day.

VANCOUVER, B.C.

wr

The Sani-Flush can 
itself is a good ''ad­
vertisement. It is 
colored attractively 
to catch the eye, and 
tells the whole story

ALWAYS KEEP CANS OF

Sani-Flush
WHERE CUSTOMERS CAN SEE THEM

Your display of Sani-Flush will make an immediate 
’ connection with the manufacturer’s magazine adver­

tising. It will enable your customers to buy Sani- 
Flush without any embarrassing questions.

Harold F. Ritchie & Co., Limited
10-12 McCaul Street, Toronto, Ont.

Sani Flush

Closet B» 
_ Only

QUIC*

sahit»*1

QUOTATIONS FOR 
PROPRIETARY ARTICLES

SPACE IN THIS DEPARTMENT IS SIS 
PER INCH PER YEAR

BAKING POWDER 
ROYAL BAKING POWDER

Less than
Size 10-case lots

Per doz.
Dime .......................................... $ 1 15
4- oz................................................ 1 65
6-oz................................................ 2 45
8-oz................................................ 5 10
12-oz.............................................. 4 65
16-oz.............................................. 6 90
2 Mr lb................................................14 60
5- Ib................................................  27 85

F.O.B. Montreal, or F.O.B. job­
bers’ point, subject to jobbers’ 
regular terms. Lota of 10 cases 
and over, less 2% discount : 1% 
barrel discount will be allowed when 
packed in barrels. Barrels contain 
15 cases assorted sizes.

JAMS
DOMINION CANNERS. LTD. 

"Aylmer” Pure Jams and Jellies.
Guaranteed Fresh Fruit and 

Pure Sugar Only.
Screw Vac top Glass Jars, 16 oz.

glass. 2 doz. case. Per doz.
Blackberry ................................ $3 00
Currant, Black .. *................... 3 20
Plum..................................................... 2 90
Pear .....................................................2 90
Peach ..................................................2 90
Raspberry. Red .............................3 30
Raspberry and Red Currant. . 3 00 

DOMINION CANNERS. LTD 
CATSUPS—In Glass Bottles

Per doz.
U, Pta.. Delhi Epicure ............. fl 76
Mz Pta., Red Seal, screw tops 1 40
Pta., Delhi Epicure ............... .. 2 75
Pts.. Red Seal ............................... 1 90
Ota.. Red Seal ..........................  2 85
Qta., Lynn Valley .....................2 75

BAKED BEANS WITH PORK 
Brands—Canada First. Simcoe. 

Quaker.
Per doz.

Individual Baked Beans, Plain 
85s. or with Sauce, 4 doz.
to case .............................. .. $0 95

l’s Baked Beans. Flat. Plain,
4 doz. to case ........................ 1 15

l’s Baked Beans. Flat. Tom.
Sauce. 4 doz. to case ........... 1 25

Vs Baked Beans, Tall. Tomato 
or Chili Sauce. 4 doz. to case 1 35 

1%’s (20-oz.) Plain, per doz. 1 65
Tomato or Chili Sauce ........... 1 90
2’s Baked Beans, Plain, 2 doz.

to case  ..................................... 1 95
2’s Baked Beans. Tom. Sauce.

tail, 2 doz. to case ............. 2 30
2*s Baked Beans. Chili Sauce.

tall. 2 doz. to case ........... . 2 30
%’• Tall. Plain, per doz. ... 2 75 

Tomato or Chili Sauce ......... 3 20
Family, Plain. $2.85 doz. : Family. 

Tomato Sauce. $2.80 doz. : Family. 
Chili Sauce. $2.80 doz. The above 
2 doz. to ease. 10’a, ^ doz. per 
case ; Chili and Tomato Sauce, 
for hotel and restaurant use 
(gala.). 112 : plain. 110. 
“AYLMER” PURE ORANGE 

MARMALADE
Per doz

Tumblers. Vacuum Top, 2 doz.
in case ....................................... SI 90

12-oz. Glass, Screw Top, 2 doz.
in case ..........................................2 25

16-oz. Glass. Screw Top, 2 doz.
in case.............................................2 75

16-oz. Glass, Tall. Vacuum.
2 doz. in case.............................. 2 75

2’s Tin, 2 doz. per case ............ 8 90
4’s Tin. It palls in crate, per 

pall .................................................. e 68

5’s Tin, 8 pails in crate, per
P®ii ...............................................  0 34

7 s Tin or Wood. 6 pails in
crate ............................................ l in

7‘s Tin or Wood. 4 pails in
crate, per lb.......................... o 16

30’s Tin or Wood, one pail 
crate, per lb...........................o 16

BLUE
Keen’s Oxford, per lb.............$0 22
In cases 12—12 lb. boxes to

case .......................................... 0 21%

COCOA AND CHOCOLATE 
THE COWAN CO.. LTD. 

COCOA—
Perfection Cocoa, lbs., 1 A 2

doz. in box, per doz..........$4 60
Perfection, %-lb. tins, doz.. . 2 45
Perfection. 14-lb. tins. doz... 1 86
Perfection. 10c size. doz. _ 0 95
Perfection. 5-lb. tins, per lb.. 0 87
Supreme Breakfast Cocoa. Mi- 

lb. jars. 1 A 2 doz. in box. 
doz................................................2 75

(Unsweetened Chocolate)
Supreme Chocolate, 12-lb. box­

es. per lb................................. 0 86
Supreme Chocolate. 10c size.

2 doz. in box, per box ... 1 80 
Perfection chocolate, 10c size,

2 doz. in box, per doz....... 0 90
SWEET CHOCOLATE Per lb.
Eagle Chocolate. Mi*. 6-lb. boxes

28 boxes in case ................. 0 38
Diamond Chocolate, *4b., 6 and 

12-lb. boxes, 144 lbs. in case 0 85 
Diamond Chocolate, 8s. 6 and 

12-lb. boxes, 144 lbs. in case 0 35 
Diamond Chocolate, 7s, 6 and 

12-lb. boxes. 144 lbs. In case 0 34 
Diamond Chocolate. 7a, 4-lb.

boxes. 50 boxes in case, per 
box .............................................. 1 35
CHOCOLATE CONFECTIONS 

Maple Buds, 5-lb. boxes. 30
boxes in case, per lb............. 0 42

Milk Medallions, 6-lb. boxes
in case, per lb.......................... 0 42

Chocolate Ginger. 5-lb. boxes,
30 bixes in case, per lb........ 0 45

Crystallized Ginger. 5-lb. boxes.
30 boxes in case, per lb........ 0 45

6c LINES
Toronto Prices

Filbert Nut Bars. 24 in box. 60
boxes in case........................ .. .$1 05

Almond Nut Bars, 24 in box,
50 boxes in case .................  1 05

Puffed Rice Bars. 24 in box,
50 boxes in case ................... 1.05

Ginger Bars, 24 in box, 50
boxes in case .................... . . 1 05

Fruit Bars, 24 in boxe. 50
boxes in case .......................... 1 05

Active Service Bars. 24 in box.
50 boxes in esse ...................  1 05

Victory Bar, 24 in box. 60
boxes in esse ............................ 1 05

Queen’s Dessert Bar. 24 in box.
60 boxes in case ...................  1 05

Regal Milk Chocolate Bar, j 
24 in box. 50 boxes in case. . 1 05 

Royal Milk Cakes. 24 in box.
50 boxes in case .................... 1 06

Maple Buds. 6c display boxes.
6c pyramid packages. 6c 
glassine envelopes. 4 doz In 
box ................................................ 2 00

10c LINES
Maple Buds. 10c. 1 doz. in box.

50 boxes in case, per do*.. . $0 05 
Medallions, 10c. 1 doz In box,

50 boxes in case, per do*.. . 0 95
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Great» Forces at| WorH 
Behind POSTUM

A discriminating public, approving 
and demanding this pure, healthful 
beverage ;

An energetic sales policy; 

National advertising;

Dealer co-operation ;

INSTANT POSTUM

POSTUM _ 
• Cereal

“T!S5VJKM1SS
PWiim Cereal Co”. LUnMo*

. et.

All these, with sale guaranteed, emphasize the fact that

“There’s a Reason” for

POSTUM
Canadian Postum Cereal Co., Ltd., Windsor, Ont.

D^NDV

“KEYSTONE”
The name for Quality in

STABLE BRUSHES
Stable men appreciate the point 

about Keystone stable brushes—the 
bristles stick in, and the backs 
won’t break.

Further than that, the bristles 
resist hard treatment in a remark­
able manner—that’s quality, and a 
stable man appreciates it.

Are you handling the “Keystone" 
Line ?

Write for prices, etc.

STEVENS-HEPNER CO., Ltd.
PORT ELGIN, ONTARIO

WETHEY'S
Mince Meats

(both Condensed and Bulk)

always lead
<X —)Q

When buying 
insist

on this brand

If any advertieement intereete you, tear it oat now and place with Icttere to be anewered.



56 CANADIAN GROCER September 27, 1918

Dole Bros. Hops & Malt Co.
BOSTON, MASS., U.S.A.

“SUPERIOR” BRAND HOPS
FOR FAMILY TRADE

They are carefully selected and packed 
for the Canadian trade, in cases of 10, 15 
or 30 lbs. each, containing 1/2 or 1-lb. 
packets.

R. E. BOYD & COMPANY
Agent» for the Province of Quebec 

15 STE. THERESE ST. - - MONTREAL

DONALD H. BAIN CO.
AGENTS FOR THE CANADIAN NORTH-WEST

“McCASKEY”
ACCOUNT SYSTEMS

For Every Business.
Send for booklet —

"A Credit Plan That 
Works."

McCASKEY 
SYSTEMS, LTD.

245 Carlew Avenue 
TORONTO

JUKEY&
London^.

OAKEY’S
“WELLINGTON” 
KNIFE POLISH

The original and only reliable prepara­
tion for Cleaning and Polishing Cutlery, 
etc.

John Oakey & Sons, Ltd.
Manufacturers of Emery Cloth, 
Black Lead, Glaaa Paper, 4c.

LONDON, S.E., ENGLAND
AGENTS:

Geo. B. Jenkin.on, «3 Queen St. East, 
Toronto, and J. E. Healey A Co., 320 
McDermid St., Winnipeg.

To Clesaified 
Advertising Section

We always have a few carloads of 
2"s and 2V£’s

CANNING SHOOKS
ON HAND

Write or wire for prices.

W.C. Edwards & Co., Limited
OTTAWA, ONTARIO

ESTABLISHED IMP

BRADSTREET’S
Offices Throughout the Civilised World

OFFICES IN CANADA:
Calgary. Alta. Ottawa. Ont.
Edmonton. Alta. St. John, N.B.
Halifax, N.S. Vancouver. B.C.
London, Ont. Victoria, B.C.

Montreal. Que.
Quebec. Que.
Toronto, Ont
Winnipeg. Man.

Hamilton. Ont

Reputation gained by long year* of vigorous.
conscientious and succeeaful work.

THOMAS C. IRVING, General Manager 
Western Canada

TOBONTO. CANADA.

GET READY FOR CHRISTMAS TRADE
The increasing demand for TOBIN’S “PEERLESS OVERSEAS BOXES is causing us some 
unrest, for we are forcibly reminded that raw materials are going up and the supply nothing 
near the demand.
So grocers of wisdom get in your orders at once—or the other fellow who has stock will 
coin the money you should have. The three sizes are the embodiment of strength, lightness 
and convenience in packing for France and England.
All prices will be withdrawn on the 15th Sept. That’s the situation to-day. Now get busy 
if you want stock, while it’s here. Prices mailed on application.

J. TOBIN & SONS - OTTAWA, ONT.

Please Mention this Paper when Writing to Advertisers
If any advertierment intern!» you, tear if ouf now and place with letter» to be anewered.
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Chamberlain’s Family Remedies
are splendidly reliable

When you recommend any of Cham­
berlain’s lines you are backing a cer­
tainty—their reputation for results is a 
guarantee to you of pleased customers 
and profitable extra business.

Lots of your customers need just such 
dependable remedies as Chamberlain’s. The 
men in the trenches would appreciate them, 
too.

So display Chamberlain’s Remedies. They profit and repeat.

Chamberlain Medicine Co., Limited
TORONTO, CANADA

Don’t the fact that you sell

OCEAN
BLUE

Yon never know bow many sales yon 
may have lost until you keep It 
prominently placed. Keep good stocks, 
and
Order from your Wholesaler.

HAUGaiAVlS (CANADA* LTD.
•L. W.TlTha Gray

FINEST CRYSTAL 
GELATINES

Powdered and Sheet

FINE LEAF GELATINE
BRITISH MANUFACTURE

GELATINE
OURY, MILLAR & CO.

9 Mincing Lane, London, E.C., Eng.

SOLE AGENTS FOR CANADA

F. S. Jarvis & Co.
18 TORONTO ST., - TORONTO

If any advertiiement interest* you, tear it out now and place with letter* to br answered
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MALTBru

Has a life and snap 
that invigorates and 

refreshes you.

"gsraroeec
Kure ^

Nonlnfoxi
Vcdhnçi

Maltbru
*(heer>

•UCKWOOOS lIMliEO
WiNNi»EG CANAOê

ytsemj

Buy from your jobber or direct 

from

Blackwoods Ltd.
WINNIPEG

CALIFORNIA FRUIT CANNERS 
ASSOCIATION

CALIFORNIA RIPE OLIVES 
DEL MONTE BRAND

Size—
2Mi-quart Tall Cylinder Can 
No. 1 Pint Cylinder Can....
No. 16 Jar ..................................
No. 4 Jar ..................................
No. 10 Can ..............................

YUBA BRAND 
2l4-quart Tall Cylinder Can.
No. 1 Pint Cylinder Can....
No. 10 Can ................................
Picnic Can ................................

BORDEN MILK CO.. LTD- 
CONDENSED MILK 
Terms, net. 30 days.

Eagle Brand, each 48 cans..$9 00
Reindeer Brand, each 48 cans. 8 70
Silver Cow. each 48 cans____8 15
Gold Seal. Purity, each 48 cans 8 00
Mayflower Brand, each 48 cans 8 00
Challenge Clover Brand, each 

48 cans .................................. 7 50
EVAPORATED MILK 

St. Charles Brand. Hotel, each
24 cans .................................. $6 40

Jersey Brand. Hotel, each 24
cans .........................................  6 40

Peerless Brand. Hotel, each 24
cans ........................................ 6 40

St. Charles Brand. Tall, each
48 cans ................................... 6 50

Jersey Brand. Tall, each 48 .
cans ........................................ 6 50

Peerless Brand. Tall, each 48
cans ........................................ 6 50

St. Charles Brand. Family.
each 48 cans .......................... 5 50

Jersey Brand. Family, each
43 cans ................................... 5 50

Peerless Brand. Family, each
48 cans ...................................  5 50

St. Charles Brand, small, each
■•Cl vena .............. . . . Z, OU

Jersey Brand, small, each 48
cans .........................................  2 50

Peerless Brand, small, each 48 
cans .........................................  2 60

CONDENSED COFFEE 
Reindeer Brand, large, each

24 cans .................................. $6 00
Reindeer Brand, small, each

48 cans ..................................  6 25
Regal Brand, each 24 cane.. 5 65
Cocos. Reindeer Brand, large, 

each 24 can» ........................ 6 00
Reindeer Brand, small. 48 cane 6 25
CARNATION MILK PRODUCTS 

CO.. LTD
All points east of and inc’uding 

Fort William, in Ontario. Quebec 
and Maritime Provinces.

EVAPORATED MILK
Per Case

Carnation. 16-oz.. tails (4P
cans per case) ... ............6 40

Carnation. 6-oz. baby (945 cans
Per case) .................................. 5 40

Canada First. 16-oz. tails (48
cans per case) .................... fi 2"

Canada First, 6-oz. baby (48
cans per ease) ........................ 2 60

Canada First. 12-oz. family
(48 cans per case) .............. 5 50

Canada First. 32-oz. hotel (24 
cane per case) ......................  6 15

W CLARK LIMITED. 
MONTREAL.

Compressed Corn Beef—%g. $2.90 : 
le. $4.45; 2s. $9.25: 6s*. $34.75-: 
lis. $80.

Lunch Ham Is. $6.45: 2s. $13.50. 
Ready Lunch Beef—Is. $4.45: 2s. ***. 
EngHsh Brawn—%s. $2.90: Is.

$4.95: 2». $9.90.
Boneless Pig's Feet %s. $2.90: Is. 

$4.95: 1s. $9.90.
Ready Lunch Veal Loaf %». $2.40: 

le. $4.45.
Ready Lunch. Beef-Ham Tx>af V,s. 

$2.40: 1». $4 45.
Ready Lunch Beef Loaf 14s. $2.10:

Is. $4.45
Ready Lunch Asst. Loaves -%». 

$2.45: Is. $4.50.
Geneva Sausage—Is. $4.95; 2s. $9.45 
Roast Beef ^s. $2.90; Is. $4.45:

2s $9 25: 6s. $34.75.
Boiled Beef- Is. $4.45 ; 2s. $9.25 : 6s. 

$34.75.
Jellied Veal %». $2 90: Is. $4.45;

2s. $9.

Cooked Tripe—Is. $2.45; 2». $4.45. 
Stewed Ox Tall—Is. 12.46: 2s. $4.45. 
Stewed Kidney—Is. $4.45; 2s. $8.95, 
Mince Collops—*4». $1.95: Is. $3.75; 

2s. $6.96.
Sausage Meat—le, $4. 2s. $7.75.
Corn Beef Hash — Mi». $1.95 ; Is, 

$3.70: 2s. $5.46.
Beef Steak and Onions—%s, $2.90;

Is. $4.45; 2s. $8.46.
Jellied Hocks—2s. $9.95 ; 6s. $29.80; 
Irish Stew—Is. $3.45; 2s. $6.75. 
Cambridge Sausage- -Is. $4.45 ; 2s. 

$8.45.
Boneless Chicken — Mi*. $5.90 ; Is. 

$8.95.
Boneless Turkey — Mis, $5.90 ; Is, 

$8.95.
Ox Tongue M*s, $3.85; Is. $7.95 : 

114s. $12.45; 2s, $15.95; 2»£s.
$17.50; 3Mts. $27; 6s. $45.

Lunch Tongue - 14». $3.45 ; Is. $6.75 : 
2s. $16.60.

Tongue Lunch -Is, $6.7,5.
Beef Suet—Is. $4.90; 2s. $8.50. 
Mince Meat (Tins)—Is. $2.95; 2s. 

$4.45; 5s, $12.96.
Mince Meat (Bulk)-5». 23c; 10s.

22c; 26s, 21c; 50s. 20c; 85s, 20c. 
Chateau Brand Pork and Beans, 

with Tomato Sauce—Ind., $1.10; 
Is. $1.76; 2s. $2.66; 3e. $3.85. 
With Plain Sauce—Ind., $1 ; Is. 
$1.65. 2s. $2.40; 3s. $3.40.

Chateau Brand Concentrated Soups 
—Celery. Is, $1.25; Consommé. 
Is, $1.25 : Green Peas. Is, $1.25 ; 
Julienne. Is, $1.25: Mulligatawny. 
Is. $1.25; Mutton Broth. Is $1.26; 
Ox Tall. Is. $1.25; Pea. Is. $1.25 ; 
Scotch Broth. Is. $1.25; Vege­
table. Is. $1.25; Chicken. Is. 
$1.65; Mock Turtle. Is. $1.65. To­
mato. Is. $1.65; Vermicelli To­
mato. Is. $1.35; Assorted. Is, 
$1.35; Soups and Douilli, le. 
$12.50.

Clark's Pork and Beans. Tomato 
Sauce. Blue Label--Ind.. 95c; Is. 
$1.25; 1V4«. $1.90 ;2s. $2.30; 3s. 
flats. $2.95; 3s. tails. $3.36; 6s. 
$12: 12s. $20.
Plain Sauce. Pink Label—Ind.. 
85c; Is. $1.15; Ufcs. $1.65: 2s. 
$1.95; 3s (flats). $2.50; 3s (tails). 
$2.95; 6e, $10: 12s. $18.

Chili Sauce (red and gold label)— 
Ind.. 95c; Is. $1.25; l%s. $190: 
2s. $2.30; 3s (flat). $2.95. 

Vegetarian Baked Beans and To­
mato Sauce--2«. $2.25.

Sliced Smoked Beef - Afcs, $2.35; Is. 
$3.45; 4s. $24.

Canadian Boiled Dinner—Is. $2.45; 
2s. $5.96.

Army Rations—Beef and Vegetables.
Is. $3.45; 2s. $5.96.

Spaghetti with Tomato Sauce with 
Cheese- %». $1.85; Is. $2.60 : 2s. 
$4.30.

Tongue, Ham aad Veal Pates—%s. 
$2.25.

Ham and Veal Pates A4*. $2.25. 
Smoked Vienna Style Sausage - 

•2.45.
Pate De Foie -%». 75c; H». $1.40. 
Plum Pudding A4*. $2.45.
Potted Beef Ham—V*s. 75c; l4»,

$1.40.
Beef *4». 75c; %s. $1.40.

Potted Tongue —V**, 75c; H». $1.40. 
Potted Game (Venison)—%s. 75c. 
Potted Veal %», 75c: %s. $1.40. 
Potted Meats (Asorted)—^4s. 80c: 

«4». $1.45.
Devilled Beef Ham A4», 76c: %s.

$1.40. Beef—^4», 75c; H*. $140. 
Devilled Tongue—y4n. 76c; M»«,

$1.40. Veal—H». 76e : %s. $1.40 
Devilled Meats (Assorted) *4*. 80c, 

%». $1.45.
In Glass Good*

Fluid Beef Cordial 20 oz. bottle. 
$10; 10 oz.. $6.

Ox Tongue — 1*4». $14.50; 2s,
$17.50.

Lunch Tongue Is. $9.95.
Sliced Smoked Beef — 14 s. $1.75;

H». $2.85 ; 1*. $4.15. 
Mincemeat—Is. $3.45.
Potted Chicken A4». $2.35.
Ham—%s. $2.35.
Tongue—A4*. $2.36.
Venison—^4». $2.35.
Chicken Breast A4*. $9.95.
Tomato Ketchup 8s, $2.25; 12s.

$2.80: 16s. $3.50.
Peanut Butter —^4», $1.46; Mr»,

$1.95: Is. $2.45: in pails. 5s. SSe ; 
12». Sic: 24s. 30c 50e. SOe.
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The Story of War
Under The Earth

THE German sappers had discovered and broken into a Canadian 
tunnel. They had planted a machine gun at their end and sent a 

shower of bullets down the dark, narrow passage whenever the Cana­
dians made any effort to enter their underground galleries. The story 
of how two Canadians nailed steel snipers’ shields to the front of a push 
cart and shoved it ahead of them up to the very teeth of the gun, and 
how they dropped a can of deadly explosive, hopped on to the cart, 
and let it coast back down the tunnel, while bullets rattled on the 
shield like hail and, finally, how the explosive blew up the machine gun and its crew 
and blocked the passage again—this remarkable story is told by Lieut. C. W. Tilbrook 
(who was one of the two) in the course of an article, “An Underground Tank,” in 
October MACLEAN’S.
Recently a Toronto newspaper declared editorially that the public was tiring of war 
books and war stories because of the sameness of them. The newspaper was right. 
But the public literally devours any story of the war that is new. The series of articles 
that Lieut. Tilbrook has done for MACLEAN’S has been read with an astonishing 
amount of interest because they are different from anything that the public has yet read. 
Warfare in the tunnels is a terrible business—grim, silent, cruel. It is a strangely 
technical phase of warfare and the “sappers” go about their business with queer in­
struments that might have figured in a Jules Verne phantasy. To read of underground 
fighting, as Lieut. Tilbrook tells of it, is to get a vision of a new kind of war altogether 
—something gripping, fearsome and mystifying.
“An Underground Tank,” is the best of his series. But, after all, it is only one feature 
in a long array that makes the October issue of MACLEAN’S one of unparalleled 
interest.
A STRANGE CHANGE IN WOMAN'S WORLD. By Agnes THE FOUR FACTIONS AT OTTAWA. By J. K. Munro.

C. Laut. Tbat the House will split into four, more or less, distinct groupe is the guess
The new status of women, arising out of the war. is treated in the powerful of the author, a trained political observer He outlines the reasons, humor- 
style of this famous writer, who came from the Canadian West. It ously. pungently and impartially. It is a political article on new lines.and 
introduces a new thought. • will be found refreshing.

CONSCRIPTION AFTER THE WAR. By Brigadier-General BONEHEAD BILL—Another Service Poem.
. A. C. Critchley. , . . , Robert W. Service, most popular of poet., sen*.all his war verse to MAC-
A young Canadian who rose from Lieutenant to General in three years and LEAN'S In “Bonehead Bill” hr depicts the grief of a soldier for his 
originated the “Critchley Method” of military training, tells what he thinks fallen foe 
about the need for compulsory service after the war.
THE LIFE OF MARY PICKFORD. By Arthur Stringer. THK EVENTS OF A MAD WORLD
The second of a series of articles on Canada's most famous woman. No are summed up in the “Review of Reviews” which gives reprints of the best 
expense has been soared to produce the beautiful illustrations specially posed articles from the magazines of the world. All the best and most important 
for the photographs. articles are selected five dollars* worth for twenty cents!

October MACLEAN’S X,
■_v j 2oc. PER COPY, £2.00"PER YEAR

THE MACLEAN PUBLISHING COMPANY, LIMITED
143-153 UNIVERSITY AVENUE,1 TORONTO
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How to make a Success 
of the

Fruit Business
M ke sure Quality is your 

leader 
Certain.

Bring display prominently be­
fore ,,n,,r rnctnmprc

I
iuic your customers, 

ecognize Service as your chief 
m essential and 
ndispensable at all times.

R

Devote your best efforts to 
promoting sales, which

E means increased profit, 
very above requisite neces­

sitates buying from 
Bros., “Quality” house of

McBride Bros., Toronto.
We have a capable and efficient staff 
who make it a business to give you 
pleasure—supplying the right goods 
at the right time from the “Right” 
house. Giving us a trial means 
permanent relationship. Let’s get 
together for our mutual interests.

“Fall Fairs” a specialty. Large 
variety of Fruits—all seasons of 
year.

If you’re not already on our week­
ly mailing list—write us and we’ll 
gladly put you on.
Country business our “Specialty.”

McBride Bros.
TORONTO

Preserving time for Peaches, Plums and Gripes. 
Wire in your rush orders.

COLMAN’S OB KEXN*S 
MUSTARD.

Per doe. tine
D. S. F„ %-Ib..................... .2 2 40
D. S. F., %-Ib..................... . 4 60
D. S. F„ 1-lb......................
F. D„ %-lb.......................... . 1 40

Durham, 1-lb. Jar. each..., 
Durham. 4-lb. Jar, each...,

Per jar 
. 0 60 
. 2 00

KLIM
Hotel sise, six 10-lb. tins 

case ............... to

Household site. 1-Ib., 24 
case ............... to

Small else. 48 % tins. .
Prices f.o.b. Toronto.

THE CANADA STARCH CO.. LTD. 
Manufacturers of the 

Edwardsburg Brands Starches
Laundry Starches—

Boxes
40 lbs. Canada Laundry.... 
40 lbs., 1 lb. pkg., White

Glass ..................................
4® Jbs.. No. 1 White or Blue

Starch, 8-Ib. cartons..........
100-lb. Iters. No. 1 white.. 
200-lb. bbls.. No. 1 white..
*• H*-. Ed wards burr Silver 

Gloss, 1-Ib. chromo pkgs. 
40 lbs.. Silver Gloss. In 0-lb. 

tin canisters .....................
00 lbs. Silver Gloss. In 0-Ib. 

draw lid boxes .................

Cents
■09%

.10%

.10%

.10%

.10%

1104

.18%

•11%
100 lbs.. Iters. Silver Gloss,

larre crystals .........................n%
40 lbs., Benson's Enamel,

(cold water), per ease.... 8.ÎS 
20 lbs. Cases Refined Potato

Flour. 1-lb. piers.................... 15
Celluloid, 45 cartons, case.. 4.60

Culinary Starch
40 lbs.. W. T. Benson A Co.’s

Celebrated Prepared............. 11%
40 lbs. Canada Pure Corn.. ..10% 
20-lb. Casco Refined Potato 

Flour. 1-lb. pitre...................... 20
(20-lb. boxes. %e hlrher. except 

potato flour)

8TBUP
THE CANADA STARCH CO., 

LTD.. CROWN BRAND

CORN SYRUP.
Perfect Seal Jars. 8 lbs., 1

dos. In case ..................... 14.25
2-lb. tins. 2 dos. in ease.... 4.80 
6-lb. tins, 1 dos. in case.... 5.40 
10-lb. tins, % dos. In ease.. 6.10 
20-lb. tins, % dos. In case.. 6.05 
(Prices In Maritime Provinces 10c 

per case higher)
Barrels, about TOO lbs........... 80.07%
Half bbls., about 850 lbs........... 07%
% bbls., about 176 lbs.................07%
2-gal. wooden pails, 26 lbs.. 2.26 
8-gal. wooden pails. 28% lbs. 8 40 
6-gal. wooden palls. 66 lbs.. 6 50

LILY WHITE CORN SYRUP 
2-lb. tins, 2 dos. In ease.. .86.80 
6-Ib. tins. 1 dos. In ease... 5 90 
10-lb. tins. % dos. In ease. 6 60 
20-Ib. tins, % dos. In case. 6 55

ST. LAWRENCE SUGAR 
REFINING CO.

Crystal Diamond Brand Cans Syrup 
2-lb. tins, 2 dos. In ease ....86.00
Barrels, per 100 lbs...............8.75
% barrels, per 100 lbs...........  9.00

INFANTS’ FOOD 
MAGOR. SON A CO.. LTD. 

Robinson's Patent Barley— Dos.
1 »>...........................................84.00
H lb......................................... 2 00

Robinson’s Patent Groats—
1 n*............................................84.00
W lb........................................ 2.00

NUGGET POLISHES
Des.

Polish. Black. Tan. Toney Red
and Dark Brown ................81.16

Card Outfits, Black and Tanr. 4.18 
Metal Outfits. Black and Tan.. 4.86
Creams. Black and Tan .......... 1.25
White Cleaner ......................... 1.28

BRANTFORD STARCH 
Ontario and Quebec 

Laundry Starches—
Canada Laundry .................80.09%

Acme Gloss Starch—
1-lb. cartons, boxes of 40 lbs. 1.10 

First Quality White Laundry
8-Ib. canisters, cs. of 48 Tbs. .10%
Barrels. 200 lbs............... .10
Kegs. 100 lbs. ........ .10

Lily White Gloss—
1-lb. fancy carton cases,. 90

.11
8 in case ....................... .12%
6-lb. toy trunks, lock and

key, 6-Ib. toy drum, with
drumsticks. 8 in ease .12%

Kegs, extra large crystals.
100 lbs.......................... .10%
Canadian Electric Starch— 

Boxes containing 40 fancy 
pkgs.. per case .................  8.25
Celluloid Starches—

Boxes containing 48 cartons.
per case ............................. 4 60
Challenge Prepared Con—

1-lb. pkts., boxes of 40 lbs. .10
GELATINE

Car’s Instant Powdered Gela­
tine (8-gL she), per dos... 1 86 

Knox Plata Sparkling Gelatins
(8-qt. etas), per don.............  1 76

Knox Aeidulated Gelatine 
(lesson Saver). 8-ot. etas, 
per dos. .................................... 1 06

IMPERIAL TOBACCO CO. OF 
CANADA. LIMITED.

EMPIRE BRANCH
Black Watch. 9s. lb................. 81 08
Bobs, lie ................................ 0 02
Currency, lie ................. . 0 90
Stag Bar. 8a. boxes 6 lbs.......  0 00
Pay Roll, thick bars. 9s.... 1 10
Pay Roll, plug, 9e and 0-lb.

caddies ................................ 1 10
Shamrock, 8s, % cads., 18

lbs.. % cade.. 6 lbs............. 0 04
Great West Pouches, 8s. 8-lb. 

boxes. % and 1-lb. lunch
boxes .................................... 1 00

Forest and Stream, tins, 10a,
8-lb. cartons ............  1 20

Forest and Stream. %e, %a.
and 1-lb. tin.........................  1 20

Forest and Stream. 1-lb. glass
humidors .............................. 1 60

Master Workman. 8s. 8-lb.
cartons .............................. 1 04

Master Workman, bars. Oa.
2/8s. % butts. 0-lb. boxes.
8 lbs......................   1 !•

Derby In. 4-lb. bases................... 0 to
Old Virginia. 12s......................... 1 60
Old Kentucky (bars). Ts. 

boxes. 7 lbs.......................  1 10
WM. H. DUNN. LTD. Montreal 

BABBITTS
Soap Powder, ease 100 pkgs.. .84 80
Cleanser, ease 60 pkgs..................... 1 40
Cleanser (Kosher) ee. 60 pkgs 8 44 

Pure Lye. ease ef 4 doe..... 6 86
7/ sag advertisement interests you, tsar it out now and place with letters to be answered.
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CANADIAN FRUITS
PEACHES
ELBERTAS

Fine Quality on Now. Crop Short, will 
soon be over. We have cars arriv­

ing daily. Order Now.

Also

Pears, Plums, Grapes,
Tomatoes and all other Vegetables.

Foreign Fruits 
Oranges, Lemons,

Grape Fruit and Bananas
The House of Quality.

HUGH WALKER & SON
Estebiiuiwi i eei Guelph, Ontario

Do you need
a good man?

Are you looking for a suitable partner, a 
wide-awake clerk, or an aggressive salesmanT
Our Want Ad. Page is the most direct, the 
surest way to reach the man you want. The 
men who will read your ad. in the Canadian 
Grocer are men of ambition, keen-edged 
fellows—the very best class from which to 
select the man to fit in with your require­
ments.
And it only costs you two cents a word to 
talk to these men through a Canadian 
Grocer Want Ad. Just two cents a word to 
reach your man quickly I

Seed aleas rear ad. ta-day. Ferme eleee 
Tuesday each weak. Bates : *s ward «ret 
laeertlea, le ward each eebeeqeeet laser 
ties; (c extra far Bax Ne. per laeertlea.

Send along your ad. to-day.

The Canadian Grocer
143-153 University Ave., Toronto

New Cranberries
■■■■■I

McIntosh Red Apples 

Pears Tokay Grapes

Sweet Potatoes
All the early Autumn lines now arriving. 

Also
Full list of

Fish and Oysters

WHITE & CO., LTD.
Phone Main 6243

TORONTO
Canada Food Board License No. 277

APPLES
B.C. Macintosh, Cox’s Orange Pippins, and 
California Gravensteins in boxes.
B.C. Hyslop Crabapples, extra fancy stock 
in boxes.
Ontario, Duchess, Alexanders, Culverts, St.' 
Lawrence, etc., in barrels and baskets.

Write us for prices of all winter varieties— 
Oct.-Nov. delivery.

GRAPES
Best domestic kind now ready. Crop is 
short. Order early.
California Tokays in crates, extra fancy 
quality.

Peaches, Pears, Plums, Cantaloupes. 
Tomatoes, Cucumbers, Corn.

Everything in Fruits and Vegetables.

DUNCANS LIMITED
NORTH BAY, ONT.

Branche» : Sudbury Cobalt Timmins

1/ any advertisement interest« you, tear it out now and place with letters to be answered.
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a Welcome.
Little Miss Vi has come to 

Canada as the representative 
of Vi-Cocoa. She is known 
in millions of homes in 
the British Isles, and a 
great desire for her beneficial 

beverage is springing up all over the Dominion.
Give her a prominent place on your counter ; she 

will attract many customers to your Store and take 
a prominent place on the credit side of your balance 
sheet. Vi-Cocoa is a ready seller showing sub­
stantial margin for the retailers.

Give 
Little Miss Vi

\tCocoa 1
has been known for years as the food beverage of | 
the people—it is the super-cocoa, far more nourish­
ing and palatable than ordinary cocoa, and is 
made under ideal hygienic conditions in one of 
the best factories in the world.

Write tor trode tenus owl forlo iilors to the 
Wolford Mf; <.'•> . I it., I’fh coin ml. Wo I tout, t light nil.

When in need of

Wrapping Paper 
Twines & Cordage

Brooms 
rushes 
askets

Grocers’ Sundries
Walter Woods & Co.

Hamilton and Winnipeg

INDEX TO ADVERTI8IR6

American Pad A Textile Co. .. 49

B
Babbitts (W. H. Dunn A Co.) 15
Baker, Walter, A Co., Ltd. . . 13
Bain, Donald H., Co................ 11
Bod ley. C. J................................ 16
Blackwoods, Ltd....................... 58
Borden Milk Co......................... 1
Bowes Co...................................... 2
Bowser, S. F„ A Co............... 15
Bradstreet Co......................... 56

Caldwell Cider Co......................... 15
Canadian Postum Cereal Co... 55
Canada Maple Exchange .... 17
Canadian Milk Products ......... 15
California Packing Corp. (Del-

monte) ............. Inside back cover
Channel Chemical Co.................

Inside front cover
Canada Nut Co...................
Carriage Factories. Ltd.
Carvell Bros........................
Chamberlain Medicine Co
Church A Dwight .........
Clark. W.. Ltd....................
Climax Baler .................
Connors Bros.......................
Copeland A Sons. G. ...

Davie». Wm„ Co.
Dole Bros..................
Dominion Salt Co. 
Dominion Canneri 
Duncans, Ltd.
Dayton Seale Co..............Back

Eckhardt. H. P„ ft Co.
Edwards, W. C.................
Egg-O Baking Powder
El Roi-Tan, Ltd............ ..
Elliott. W. F......................
Escott. W. H., Co............
Eddy. E. B.. Co..............
Esta brooks, T. H................

45
56
48

2
61

59
56
16
12
13
10

6
19

Freeman A Sheely .................... 14
Freeman. The W. A., Co.............. 44
Furnivall-New. Ltd....................... 48
Fugita Co............. Inside front cover

Gaetz A Co....................................... 14
Genest. J. R..................................... 14
Gillespie Co., The Robt................ 12
Grant. C. H.................................... 11

H
Hargraves. Canada. Ltd.............. 57
Hart. C. B.. Reg............................ U
Hugli. A.............................................. i3
Hygienic Products Co............. 54

I
Imperial Rice Milling Co. .... 54
Imperial Oil Co....................... 4
Ingersoll Packing Co...Front cover

J
Jeff res. F. W..................................... 49
Jones, C. A J...........    H

K
Kavanagh Co..................................... 63

L
Isgk W. O................................. I*
Lemon .......................................... 11

Lever Bros.......................................... 3
Little Bros.. Ltd............................. 12
Loggie Sons * Co........................ 13

M
Mac lure. A. M.. A Co................. n
Mackay Co., Ltd.. John . . . . . u
MacLeod ft Co.. D. J.............
Machire ft Langley .......... ls
Magor. Son ft Co.. Ltd. 20
Malcolm Condensing Ço„ Ltd 20
Mann. C. A., ft Co. .................  ,,
Marsh Grape Juice Co. .. 14
Marshall. H. D....................
McBride Bros.......................
Miller Bros. Co....................
Mathieu, J. L....................
McCiikey Systems ....
Megantic Broom ^. M
Montreal Nut Brokerage Co' 62
Mount Royal Milling Co.............  48

N
Nagle Mercantile Co
Nelson, C. J...........................................~

Nugget Polish .................... M
Nutrient Food Co. g3
National Licorice Co. Vj

O
Oakeys. John, ft Son. Ltd. .«
Oury Millar Co. ’ ..
oval wood Di,h co."::::;;;;; é

p
Patrick. W. G.. ft Co. ...
Pennoek. H. P.. ft Co. Ltd 10
Perry. H. L.. A Co.............  10
Pulian. E...................................

R
Releg Co.. Ltd............................. 44
Rock City Tobacco Co....... 32
Rose ft !.aflamme. Ltd....... 14

S
•Sarnia Barrel Works .................. 63
Scott-Bathgate Co.. Ltd 10
Shaw ft Ellia ...................................... 4g
SpratU. Limited .................  ,,,

Schofleld ft Beer ........... .. 14
Smith ft Proctor ..........   4«
Smith, E. D„ ft Co.............  g
Swift Canadian Co. 47
Stevena-Hcpner Co........................; 55

T
Taylor ft Pringle ........................ 44
Tobin, J,, ft Soli ..............  56
Toronto Salt Works .................... M
Trent Mfg. Co................................. g3
Thompson. E. B............................. g3
Tkirton. J. E................................... 14

V
Vogans. Ltd...................................... gs

W
Wagstaffe. Ltd................................. H
Walker. Hugh,'ft Son ............... 61
Watford Mfg. Co............................ 62
Watson ft Truesdale .................. jj
Wethey, J. H.. A Co.................... 55
White ft Co. ............................... gl
Williams Storage Co ............  u
Wood». Walter, ft Co.................... 62
Walker Bln ft Store Flature Co. IT 
Western Canada Flour Mills Co. 51 
White Swan Spleea ...................... lg
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Buyers’ Directory
Latest Editorial Market Information and Guide to Buyers.

Pet up In one pound package».
Order from your jobber to-day.

VOGANS, LIMITED TORONTO

PRUNE CROP HURT
Serious damage to the prune crop 

in California is reported—so severe 
in fact that the opinion has been 
expressed that no new crop prunes 
may be released for Canadian trade. 
Government needs must be met and 
it looks now as though the entire 
crop may be taken over for the 
army and navy. The amount left 
over when the Government is 
through is not likely to be great at 
any rate and these will more than 
likely be held by the growers for 
domestic trade. The outlook for 
Canadian users is not encouraging 
at time of writing.

• e e
BEAN PRICES NAMED

Prices have been named on canned 
beans which represent an advance 
over those recently issued on peas. 
These two are usually on a nearly 
level basis but the small pack of 
beans has brought about high 
prices. Quotations at the factory- 
are for the Golden Wax Midget, 2*s, 
$2.05-$2.07 Vi with 15 per cent, de­
livery; Golden Wax, 2’s, $1.72 '/j- 
$1.75 with 25 per cent, delivery; 
Refugee, 2’s, $1.72'/2-$1.75 with 25 
per cent, delivery; Golden Wax. 
gallons, $8.25-$8.27*/4 with 50 per 
cent, delivery; Refugee, gallons. 
$8.25-$8.27Vj per dozen with 50 per 
cent, delivery.

» * *
Rolled oats have declined, family 

size packages, 20*s, now being gen­
erally quoted at $5.60 and regular, 
18's at $2.00 per case. In bulk. 
$5.25 for 90*s is usual figure.

CH0C0UTTA
contains chocolate, milk and sugar in pow­
dered form.
Makes a delicious drink served hot or cold. 
Suggest it to your customers for Home 
and Overseas.
NUTRIENT FOOD CO., TORONTO

These one-inch spaces 
only $1.25 per insertion 
if used each issue in the . 
year.

DRING SAUSAGE
Montreal and Quebec Province Grocers, atten­
tion—We ye the only manufacturer of r.his 
most delicious sausage. We deliver in lots of
5 lbs. or more, to all Montreal Grocers and 
Butchers.

KAVANAGH PROVISION CO.
372 Bieury Street, Montreal

Telephones: Uptown 4620-4621, Night Up. 1980

BARRELS
(The best shipping package.)

We make them all sizes and for all pur­
poses. For Apples, green or dry; Cereals, 
Crackers, Bottles. Candy, Spices, Hard­
ware, Meat, etc.

Get our prices.
TNI IARMA BARREL WORKS, SARRIA, ONT.

SUGAR BAGS
With or Without Liners

E. Pllllan, Toronto

We are now located in our new and more 
spacious warehouse at

60-62 JARVIS ST.
TORONTO SALT WORKS

GEO. J. CLIFF

GROCERS & BUTCHERS
Bur the Belt

FANCY DRESSED POULTRY, 
SELECTED EGGS. CHOICE DAIRY

AND CREAMERY BUTTER
C. A. MANN & CO.

LONDON. Ontario
“Canada Food Board License No. 7-0T8”

Order a space before 
they are all taken.

MINCEMEAT
Write, wire or telephone for quota­
tions for prompt or fall delivery.

E. B. THOMPSON
20 Front Street East, Toronto

-

30 DOZ. CASE FILLERS
ONE l)OZ. CARTON FILLERS 
^-INCH CUSHION FILLERS 
CORRUGATED FLATS

The TRENT MFC. CO., Ltd.
TRENTON - - ONTARIO

All these ads will have 
position on a live page 
each week containing 
reading matter.
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CLASSIFIED ADVERTISING
Advertisements under this hendin# It per word 

for dnt Insertion, le for eaeh eebeeqeent.
When replies some to our ears to be for­

warded. are cents must be added to cost to cover 
poetase. etc.

Contractions count as one word, but Bre figures 
(as 11,000) an allowed aa one word.

Cash remittances to sorer cost must accom­
pany all advertisements. In no ease can this rule 
be overlooked. Advertisement» received without 
remittances cannot be acknowledged.

WANTED

r\KAD STOCK OF PATENT MEDICINES, 
drugs and sundries bought or exchanged. 

Write The Drug Exchange Ce., P.O. Box 1141, 
Montreal, Qua.

SALESMAN WOULD LIKE HIGH GRADE 
lines for Quebec city and district. Address, 

Box 66, St. Rochs, Quebec.

EXPERIENCED GROCERY CLERK WANTED 
for general store in Saskatchewan. State 

salary and experience hi first letter. Matthewson 
Bros., Strassburg, Sask.

SITUATIONS WANTED

gETTER PROPOSITION WANTED BY Ex­
perienced man. 26 years in wholesale grocery 

produce, packing house, fruit. Thoroughly prac­
tical. capable and enterprising. Highly competent 
accountant. Just the man for manager, broker 
cirent. Box 431, Canadian Grocer, Toronto.

U7ANTED — POSITION AS MANAGER FOR 
general store. Sixteen years' experience. 

Best references. Open October first. French and 
English. Box 436, Canadian Grocer, Toronto.

The next time you want a 
clerk, be sure to advertise in 
the “Wanted” Page of Cana­
dian Grocer. You will 
receive inquiries from the 
liveat clerks in the Canadian 
grocery trade, because read­
ing Canadian Grocer is a 
test of the clerk’s interest in 
his business.

TO
THE
TRADE
This Want Ad. page offers 
opportunities to YOU!
There were thirteen re­
plies received to a recent 
advertisement on this 
page, the results being 
satisfactory to the adver­
tiser.
CANADIAN GROCER 
offers you Dominion-wide 
circulation among the gro­
cery trade, which means 
that this page is read by 
Business men; men who 
are as deeply interested in 
the Grocery trade as you 
are.
Advertisements are classi­
fied under suitable head­
ings, so that they can be 
located at a glance.
The cost is trivial—2 cents 
per word first insertion, 
and one cent per word for 
each subsequent insertion.
If you wish your replies 
directed to a box, the 
charge is 5 cents per in­
sertion extra, to cover 
cost of postage.
Send your want ads along 
and please enclose remit­
tance to cover, as it saves 
unnecessary bookkeeping, 
etc.

FOR SALE
FOE BALE OR RENT.

g RICK STORE 24' x 60' TWO STOREYS HIGH.
Ideal location for a general business. Situated 

In a rich agricultural district village, population 
340. Proprietor has sold his stock and retired. 
Possession at once. Apply B. Richards, Mel­
bourne. Ontario

pASH GROCERY BUSINESS AVERAGING 
1460 weekly. Dwelling and store combined. 

Box 440, Canadian Grocer.

ARE YOU OVERSTOCKED IN BOMB UNES 
n which do not move rapidly in your Inaalll, 
and you desire to clear them out? There may 
be some other locality where these goods are 
selling. CANADIAN GROCER has thousands of 
good grocers on tta list, and here la the chance to 
speak to them at a very low amt. Try a con­
densed ad In CANADIAN GROCER. Ratas pay­
able in advance. * cents par word first Insertion 
and I cent per word each subsequent iuasrtisa. 
with 6 cents per insertion extra for boa number

PAPER 
BALERS
Turn Waste

Into Profit 
Made la 12 sisea. 
Send for catalog.

x Climax Baler Co.
Steel "Fireproof" Hamilton, Ontario

Cash in on Your 
Book Debts

Get that which il rightfully * 
yours.
WE CAN TURN THOSE BOOK 
DEBTS OF YOURS INTO 
MONEY if you’ll just authorise 
us to do so.
Our organ iaation is big enough 
to collect quickly anywhere.
Ask to see our special forms. 
They’ll be mailed you free.

The Nagle Mercantile Agency
Waetaaoaat «Montreal) Quo.

SAY YOU SAW IT 
IN CANADIAN GROCER 

WHEN WRITING TO 
ADVERTISERS
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‘MBonte
CALIFORNIA CANNED FRUITS E- 
VEGETABLES, DRIED FRUITS S’ RAISINS

QUALITT

California 
Canned fruits
^vegetables

Patriotic Business Builders—
Every One of Them

Every DEL MONTE Product that you sell today is a 
demonstration of business patriotism—as well as a 
proof of your practical business sense.
Your customers are using more fruits and vegetables 
today than ever before because they are savers of other 
war needed foods, and they are demanding quality 
products to keep the menu healthful and appetizing.
The DEL MONTE Shield on canned fruits and vegetables, 
dried fruits, prunes, raisins and other food specialties, is their 
guarantee of quality. And it is your guarantee of better busi- 
ness, easier sales and quicker turnovers because the consumer 
knows and has confidence in the DEL MONTE Brand.
Are you ready to go “over the top” with DEL MONTE? 
It's just a case of preparedness on your part. The demand is 
there. Order through your jobber.

CALIFORNIA PACKING CORPORATION
San Francisco, California

The DEL MONTE 
Brand coven a wide line 
of fruit», vegetable» and 
food specialties, includ­
ing all varieties of Cali­
fornia Canned Fruits 
and Vegetables; Jellies, 
Jams, Preserves, Cat­
sup, Olives, etc. ; Ha­
waiian Pineapple ;Dried 
Fruits and Raisins — all 
famous for their good- 
nessand purity — all 
of the same high DEL 
MONTE quality.
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THE DAYTON COMPUTING SCALE 
IS MADE IN CANADA.

UWIU

' I » t44TWn:tt ewt.
AWj

The Dayton adver­
tises the merchant 
and his wares—and 
NOT the scale.

Automatically flash­
es your advertise­
ment by electric 
light when scale is 
used.

A Tried and Trusted Partner
It’s a beauty. In mere looks alone, it is the handsomest 
scale ever built. In utility—it has the endurance of the 
pyramids and the cold-blooded equity of British law. Its 
price calculations and its hairsbreadth weighing accuracy 
guarantee you all your profits—and that’s all you are in 
business for.
Let us send you our latest catalogue just off the press.

DAYTON COMPUTING SCALES
Royce and Campbell Avenues, Toronto

FRANK E. MUTTON Division International Also makers of International Time
Vice-Pres, and General Mgr. Business Machines Co. Ltd. Recorders and Hollerith Electric Tabulators


