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All the World Love, a Winner

has proved a world winner because of its satisfaction-giving qualities. Keen’s goes further than any 
other blue, and is just the line to handle to build up the trade you are after—the steady familytrade.
See to the stocking of your shelves. For sale by all the Canadian jobbing trade.

:daw matad p. 403 st Paul màkitdi? à 1

EDWARDSBURG
•‘Silver Gloss"

STARCH

They are the leading Laundry sod Cooking Starches in Canada, and are noted for their purity and ease 
in handling. Moreover, they leave a “worth-while” profit for the dealer. Order from your jobber.
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In Bulletin No. 194, issued by the Canadian Government, the chief analyst declares Upton’s Pure 
Jams and Marmalades absolutely pure. \ Ip addition to this we give you our guarantee that these 
preserves are put up in season from clean, sound fruit and granulated sugar, and are the finest 
preserves that can be produced.

’ .. , L-TJ J ■>. r :.'JAW
Look at these prices and place your order at once, if you want high-grade preserves :

UPTON’S PURE JAMS AND 'MARMALADES
GUARANTEED FINEST QUALITY

* -leSLCios 
2 dpz. in Case.JL l .A ? , 7

Raspberry Jam..............|1.90 P* **.
Strawberry Jam ........... L9P per das.
Black Currant Jam .... 1.90 per dot. 
Red Carrant Jam ...... 1.70 per doe.

5 lb. rot*
8 P.ils In One.

rz*«*l* • *;< wanotea
5 lb. Pails 

8 Palls in Case.

Oooeeberry Jam ........... 1.70 per 4es.
• S'X J»/l

66c per pail 
66c per pail 
56c per pafl 
60c per pail 
60c per pail

Peach Jam ---- ------- $1.70 per doe. 60c per pail
Pltm Jam .............. .. 1.60 per des. 40c per pall
Assorted Jam ....... .s L7B. per dot. 60c par pail
Grape Fruit Marmalade 1.60 per dos. 45c per pall
Orange Marmalade /. . 1/46 per das. S7y2c per pill
Apple Butter............  ^7. 1: * - 37^0 per pafl

■
Freight prepaid on tiro oases or more eh/ppecf diroot from faotory to Windsor, Owen 

Sound, Colling wood, Oravonhumt, Ottawa, Montrout, gnd ad Intorvonlng peinto In 
Ontario. To allotdor potato a frolght allowanoo or ,26a. par «set. wHIbé modo.

TERMS: Net, No Discount

The T. UPTON G©.^ limité»,
HAMILTON, ; Çj^ADA^U

"f+' inrtimmpu
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Profitable

As Supplied 

to

His Majesty 

The King

Stowed
1 LIMEjUICE 
(ORDi/u

DELICIOUS. HEALTHY 
le REFRESHING.

Palatable

As Supplied 

to the British 

House of 

Commons

“StowerY’ Lime Juice Cordial
Few persons would pur­

chase plain Lime Juice if 
they once tried a bottle of 
STOWER’S LIME JUICE 
CORDIAL, which is all 
ready for use, blended just 
right to suit the taste of the 
most fastidious, and so con­
venient.

m LIME JUICE 
[ CORDIAL is one of 

the most popular drinks. 
It is delicious—quenching 
thirst—keeps the blood and 

digestive orffcns in an 
excellent state.

STOWER’S LIME JUICE 
CORDIAL is prepared 
from the freshly squeezed 
juice of the Lime Fruit, with 
every impurity carefully re­
moved. It will not ferment 
and is sweetened with the 
best refined loaf sugar.

NO MUSTY FLAVOR
ARTHUR P. TIPPET & CO.

SOLE AGENTS

I
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Montreal Office

Manufacturers’ Agents
and Brokers’ Directory

Manufacturers and merchants cannot expect to develop, maintain 
and get the best out of the Canadian market without the assist­
ance of local agents. The following is a representative list of reput­
able agents. The service department of the Canadian Grocer is at 
the disposal of firms wanting agents or of agents wanting agencies.

Winnipeg Office

R. B. Colwell
BROKER HALIFAX, N.S

REPRESENTING LEA DING 
MANUFACTURERS, SUCH AS

E. D. Smith Lowneys Toblcrs

J. W. GORHAM & CO.
JERUSALEM WAREHOUSE, HALIFAX. NS.

Manufacturers’ Agents and Grocery 
Brokers

WAREHOUSEMEN
can give oloce attention to tew more Arst-eleas

FOR SALE
Cheap for cash, Fruit Cleaning Plant 

with Date Preas. In good running order.

J. T. ADAMSON & CO.
Customs Brokers 

and Warehousemen

27 St. Sacrament Street, Montreal
TEL. MAIN 771 BOND *

ROBERT ALLAN & CO.
MONTREAL

General Commission Merchant»

Representing Morris Packing Co.
Pork and Lard—Finest Quality

CLARE, LITTLE & CO.,
WESTERN DISTRIBUTORS

Wholesale Commission Merchsnts sod Manufac­
turers’ Agents. Csrs Distributed, Werehoused end 
Forwarded. Warehouse on Transfer Track. Busi­
ness solicited. Oar position Is roar opportunity.

SASKATOON,
Western Canada

H. B. BORBRIDGE
Wholesale and Retail Grocery 

Broker

OTTAWA

BUCHANAN flt AHERN
Wkeleael, Ceanleelee Harck.it> aed Inserter,

QUEBEC. P.Q.
Groeerlee, Provision», Sugar*. Meli.see, Dried 

Fruit «ad Nui», Grale, Mill Feed,
Pleh, Fleb Oil, Etc.

Correepoedcace Solicited. P.O. Boa »

Live Representation !
Do not neglect the Eaetern Townehlpe. 

Am open for another good agency. Know 
the trade. Hive three traveler»,

E. H. BOWEN, SHERBROOKE. QUE. 
Manufacturers' Agent and Broker.

W. S! CLAWSON & CO.
Manufacturers’ Agente and Grocery 

Broker».
W.reho.ee-ee

ST. JOHN, - - - N.B.
Open Hr a few mere flrst-elaee lines.

SALMON—We can quote 
you on different lines, and as 
salmon is likely to be very 
much higher, onr prices will 
interest you.

W. H. Millman & Sons
Wholesale Grocery Brokers

TORONTO

NEWFOUNDLAND
T. A. MACNAB & CO.

ST. JOHN’S. NEWFOUNDLAND 
MANUFACTURERS’ AGENTS

end COMMISSION MERCHANTS 
Importers and exporters. Prompt and careful at­

tention to all badness. Highest Canadian and foreign 
references. Cable address : "MsensbT St. John’s 

Oodes : AeB.0. 6th edition, and private.

G. C. WARREN
Box l!3t, Regina 

IMPORTER, WHOLESALE 
BROKER, and MANUFACTURERS' 

AGENT
Trade Eetebliehed 12 Years.

Dome»tic and Foreign Agencies Solicited

W. G. A. LAMBE&CO.
TORONTO

Grocery Brokers and Agent».
E.tabtiehed 1*

WRITE TO
10 Garfield Chamber», Belfast. Ireland 

For sample copy of the
Irish Grocer, Drug, Provision, 
and General Trades’ Journal

If you sure interested in Irish Trade.

W. G. PATRICK & CO.
Manufacturera’ Agents

end
Importera

77 York Street, Toronto

MacLaren Imperial Cheese Co.
Limited

AGENCY DEPARTMENT
Agent» tor Orocere' Specialties end Wholesale 

Grocery Broker»
TORONTO, Ont. DETROIT, Mich.

ARRIVING IN STORE
1 Car Purnell & Panter’e celebrated 

Englieh Pickles and Vinegar, 
all sizes.

Lind Brokerage Company
73 Front SL E.. Toronto

THE HARRY HORNE CO.
Grocery Brokers end 
Manufacturers' Agente.

3M-311 King St. West. Toronto
I oading manufacturers of Grocery Specialties 
desirous of extending their business, should write 
as at once. Correspondence solicited from For" 
eign Firms.

WATSON & TRUESDALE
(Buooemon to Htuert, Weteon S Oo.)

Wbaieeole Comm lee loo Broker» end 
Manufacturera’ Agent».

WINNIPEG, - MAN.
Domestic end Foreign Agendm Solicited.

CORRESPONDENCE SOLICITED

H. G. Spurgeon
Manufacturers’ Agent

P.O. Box 1612 WINNIPEG, MAN.

DO YOU WANT REPRESENTATION IN

WINNIPEG
Where Business is Booming ?

BAWLF, DAVEY & CO.
Wholesale Grocery Brokers.

DISTRIBUTORS, LIMITED
P. O. Drawer 99

EDMONTON. ALBERTA 
Manufacturers* Agents, Commission Mer­

chants, Warehousemen.
We sell direct from the Manufacturer to the Retailer 

Track connections with all Railroads
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It is to Your Advantage
To develop your High-Class Trade with a superior

brand of Tea

RAM LAL’S PURE TEA

RAM LAL'S PURE TEA COMPANY, LIMITED
Montreal, Canada

has all the qualifications to increase your sales, and 
to effectively aid in sustaining your reputation 
for dealing in high-class merchandise.

Send to us for Samples and Particulars.

Wholesale Grocers
EBY-BLAIN, LIMITED

we would appreciate your order* by

Telephone or Telegraph 
at our Expense

All our facilities for making prompt 
shipments are yours to command.

While our travellers are enjoying a well 
earned holiday for the next two weeks,

President
HUGH BLAIN,

Vice-Pres.

Toronto
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The Most Particular Home Cooks
in an ever-increasing multitude are buying

PURiry FLOUR
because they like; the big, bulky, snow-white, delicious loaves that it makes— 
and because they can rely on the uniformity of PURITY FLOUR.

Vi

A ■ \ ^patent^ _ ** g n /)
TRADE MARK

yJTjÊ (REGISTERED)W MANITOBA HARD TO 
XL WHEAT

The price of PURITY FLOUR is higher than Jor ordinary flour, but the quality 
is higher, too. And, by actual results, PURITY FLOUR is the most economi­
cal, for it makes

“More Bread and Better Bread"
You can build up a highly profitable trade with the best class of home cooks 
by selling them PURITY FLOUR. Begin talking PURITY FLOUR to-day.

Western Canada Flour Mills Co., Limited
TORONTO MONTREAL WINNIPEG ST. JOHN, N.B. GODERICH BRANDON
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^T^HEN you buy your Canned Goods, 
VA/ see that you get those packed by 
Dominion Canners, Limited. Quality 
is guaranteed. You take no risks.

Leading Brands :

“Aylmer”
“Little Chief” 
“Log Cabin” 

“Simcoe” 
“Delhi”

ETC.;

DOMINION CANNERS
LIMITED

HAMILTON.
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WHAT BRINGS
KN OX SL TO 
GELATINE %2r IT OU

KNOX GELATINE sells at 15 cents a package, paying you a good profit,
and IT SELLS ALL THE TIME, so you make your profit often. We
guarantee it will please your customers or we'll return their money, but

*

we never have to return any because those who try it once want it always.
And we’re constantly advertising in the best magazines to make more people 
try it. These facts mean that it will pay you to push KNOX GELA­
TINE, because it will bring you a steadily increasing volume of profits.

CHARLES B. KNOX CO. - Johnstown, N.Y.

wntTM:ii t:nau i

%ao*3
(Acidulated*
lGiiaiim.-;'

Your

Attention !
These goods we can highly recommend for quality and attractive 
style of packages.
The range is a large one, including Ox Tongues, Potted Meats, Galan­
tines, etc., put up in both glass and tin.

Price list on application.

Poulton & Noel Limited
ENGLISH PRESERVED PROVISION MANUFACTURERS

LONDON, ENGLAND
Rose & Laflamme, Limited, Montreal & Toronto

CANADIAN SELLING AGENTS

6



THE CANADIAN GROCER

Copper

Silver

Gold

Copper

Silver

Gold

The most modem and up-to-date Fruit-Preserving Factory in Canada

Wagstaffe’s Fine Old English
Strawberry, Raspberry W jk M

Black Currant I |%/l
Red Currant / llf JL

ETC.

New * Pack Now Ready Order * '
1910 Pack will be Prepared in Copper Kettles, 

Boiled in Silver Pans, and Packed 
in Gold-Lined Pails,

FREE FROM COLORING PRESERVATIVE OR GLUCOSE
Before buying new season Strawberry, Raspberry, or any other kind, see 

- WagstafFe’s.

WAGSTAFFE LIMITED
Pure Fruit Preservers, : : : : Hamilton

7
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JAPAN TEAS EARLY MAY PICKINGS NOW IN 
STOCK AT INTERESTING PRICES

WE OFFÈR
125 Half Chests Japan Tea, fair style and cup quality, at .. 16 'Ac. per lb. 

75 Half Chests Japan Tea, good style and cup quality, at .. 17j^c. “
85 Half Chests Japan Tea, extra good style and cup quality, at 18J^c. “

CEYLON GREEN AND BLACK TEAS
Extra values, at........................... i................................. 16Jc. - 18$c. per lb.
High Grade Ceylon Green and Black Teas in Half Chests, at .. 28c. “

CHINA GREEN AND BLACK TEAS
+

We have a large assortment which we can offer at
12£c., 14c., 16$c., 18$c. per lb.

We are noted for giving extra values in Teas, Coffees, Spices, etc. We 
will gladly submit samples and quotations upon application.

,FO™°F R. SIMPSON C& CO.
Cor. Gore and Hughson Sts. - HAMILTON, ONTARIO

Balaklava 
Brand Beans

Are the pick of the crop, put up in a sanitary factory by experts 
who know how to pack them so as to make them most delicious.

-WITH OR WITHOUT TOMATO SAUCE."

The Eastern Canning Co.
Port Canada, N.B.

Oamadia* Aoim—Oroen à Co.. John Street, Toronto; D. O. Hsnnsh, London, Ont.; O. WoUnoe Wee*, HnmUton; 
H. D. Mershell, 117 Sperke Street, OttAwe; Nlcholeon A Rein. Winnipeg, Western Agente ; Mertin A Robertson, Veneonrer, B. 0.

8
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You Won't Be Getting a Call From Our Travellers
for the next two weeks, as this is the holiday season 
fixed by the Wholesale Grocers. There is no need, 
however, to run short of our lines.

Just fill in your requirements on the form printed on 
this ad., and mail to us. We will give your favors 
the promptest attention.

The Richards Pure Soap Co., Ltd.
Woodstock, Ontario

Agent for Toronto and Hamilton :
Mr. Hutchison, Omand Mfg. Co., Toronto

... Cases RICHARDS PURE SOAP 

.... Cases QUICK NAPTHA SOAP 

... .Cases SNOW-FLAKE CHIPS (100 pkgs)
— Cases TELEPHONE SOAP (100 cakes) 
-----Cases COMET SOAP ( 100 cakes)

Cases GOLD DUST SOAP (30 alb. bars) 
Bbls. SNOW FLAKE CHIPS (loose)

... Boxes Z. SNOW-FLAKE CHIPS (loose) 

.... Boxes NEUTRAL SOAP CHIPS “

... Bbls. NEUTRAL SOAP CHIPS “
— Cases AMMONIA POWDER odoz.™ canons' 
-----Cases 100% PURE LYE (4 doz. in tins)

Tollmt Soaps
.......Gross 33% GLYCERINE (3 to box)
.......Gross TWIN-BAR CASTILE (loose)
...... Gross TWIN-BAR OATMEAL (loose)

.. Gross SKIN-FOOD GLYCERINE (loose)
.......Gross SULPHUR CREAM (loose)
.......Gross CARBOLIC (single cartons)
.......Gross MECHANICS PINE TAR (single cartons)
...... Gross BUTTERMILK & GLYCERINE ( 3 to box »

.. Cases MEDICATED TABLETS (2 gross to case)

Enterprise”
Economy

An Enterprising grocer, who does things right' 
uses an “Enterprise” Electrically-Driven Coffee Mill

The right way is also the cheapest way in the end. 
It always pays. Take the experience of the Philadelphia 
grocer who grinds 15,000 pounds of coffee a month with 
an “Enterprise” Mill electrically-driven at a cost for 
current of $3.00.

He bought the Mill as a great convenience—a time 
and labor saver, and an up-to-date attraction for his 
store. Its economy astonished him.

Look through our catalogue and you will find Mills 
of any capacity, any power required, for direct or al­
ternating current. Your local power supply company 
will co-operate with advice an^ assistance.

The Mill illustrated here is No. 08712, fitted with V2 
horse power motor for alternating current. Capacity of 
each iron hopper, 6 pounds of coffee. One Mill is fitted 
with grinders for granulating, the other for pulverizing. 
Granulates 2 pounds of coffee per minute, and can be 
regulated for fine or coarse grinding while mill is run­
ning. If you haven’t the catalogue showing all our 
Mills, write for a copy to-day.

The Enterprise Manufacturing Co. of Pa. 
Philadelphia, U.S.A.

21 Murray Street, New York 544 Van Nmi Are., San Francisco

9
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ffossaçes.

The Best, The Sweetest 
and The Cheapest 

Free Lathering Soap 
in the Market.

GUARANTEED GENUINE

William Gossage & Sons, Ltd., Widnes, Eng.

The Best, The Sweetest 
and The Cheapest 

Free Lathering Soap 
in the Market.

GUARANTEED GENUINE \ ...IMW

liam Gossage & Sons, Ltd., Widnes, Eng. —Wâ

E WISH TO ANNOUNCE TO THE TRADE that we 
are in a position to handle a greater volume of business this
season than ever before. We pack a full line of high-grade 

Fruits, Vegetables and Side Lines and are in a position to look 
after your interests no matter how varied the assortment required. 
Communicate with us before booking your order. Invest two cents 
and be convinced that we can save you Dollars.

ESSEX BRAND JLSSKMS
Essex Canning & Preserving Co.

Essex, Ont.

10
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THE FAMOUS 
DAYTON SCALE

The scale with the Special Features. These Special 
Features owned by the DAYTON CO. and cannot be used by 
any other scale maker.

NOTE THE SPECIAL FEATURES ; also note that no other 
maker can use these but the Dayton. SWIVEL BASE, making 
the scale to revolve to either side of the counter. LOW PLAT­
FORM, only 7\ in. from the counter. AUTOMATIC THERMO­
STATS, regulating the scale in any temperature. DIAL FITTED 
BALL BEARINGS, making it very sensitive for small weighings. 
These Special Features alone make the DAYTON SCALE worth 
while, and can only be used by the DAYTON COMPANY.

There are more DAYTON SCALES sold than all the other 
makes of Computing Scales combined.

We make a generous allowance for your old Computing Scale.
Write us and get our quotation.

MADE IN CANADA

The Computing Scale
of Canada, Limited Dayton Money weight Scale 

Note the low platform164 King Street West, TORONTO, ONT.

TRAVELLERS' HOLIDAYS
Our travellers will take their annual holidays from

JULY 23rd to AUGUST the 8th
During their absence send us your orders either by

Mail, Telephone or Telegraph
at our expense

Prompt shipment and satisfaction guaranteed.
Phones No. 3125-3126

JOHN GARVEY & SONS
ONTARIOLONDON,

BRANCH WAREHOUSE AT SARNIA-PHONE No. 262

11
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TASTE

FROU-

TO WIDE-AWAKE GROCERS
Frou-Frou is now being nationally advertised

This advertising is reaching your customers, amongst others, and it is to 
your advantage to stock Frou-Frou, because few articles show you such a hand­
some profit as does this Dutch Biscuit, the peer of all wafers.

Not only is the profit—under our price protection plan—such as to induce 
every grocer in the Dominion to stock Frou-Frou, but its sale is assured right 
from the start, and you will find the public ready and glad to pay a fair price— 
a few pennies more per lb.—for a wafer that soars so high in quality above all 
others.

The smooth, rich flavor of Frou-Frou is a revelation to those who only know 
the taste of the ordinary every-day filled wafer.

You owe the introduction of Frou-Frou to your customers, and to your own 
business.

FREE OFFER
XVe will furnish you, free of charge, with absolute proof of our claim that Frou- 
Frou is the most delicious, tempting morsel of goodness that ever left a baker's 
hands, by sending you, upon receipt of your name1 and address, a sample of 
this Dutch Wafer of indescribable charm.

TASTE THE TASTE OF FROU-FROU

MacGreegor Specialty Co.
Canadian Distributors TORONTO, ONT.

WëdÏBvD

TASTE

FROU­

FROU

PERRINS
_____    «     «% A / A

ED ISABEL

GRAHAM WAFERS
DELICIOUS fiOflltt HANDSOME KCKACtS
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1 ADVANCE—OR RETIRE ?
there's no standing still in business ***°

— P» f** ‘ t-a|y\i

% It’S lines like H. P. SAUCE that make for progress.
X*: Good Value, Good Profit and Good Advertising—aome of you are doing
%••• great things through H.P. Sauce. Now how about you?

W|Vw.

t»*

■yxa”

is

Canada’s Standard
for

Refined Sugar
Manufactured by

The Canada Sugar Refining
Company, Limited, Montreal, One.

Are You Carrying The

Empress Brand ?
Coffees, Spices, Flavoring 

Extracts, Pure Jams 
and Jellies

WE WANT YOU to do so.
IT WILL PAY YOU to do so.
YOU WILL do so if you try them once.

WRITE US

Empress Manufacturing Co.
Limited

VANCOUVER, B.C.

JAPAN TEAS
ft Few more lines of First Crop on hand for immediate delivery.

S. T. NISHIMURA CEL COMPANY
MONTREAL CEL JAPAN

13
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TERRITORY.
WE REACH

CrOriUA/tBA / ttiiCvtiHt

UBBUKY

UAKC MuCoN

To
Northern Ontario Merchants

IA/E are well situated to supply your requirements 
w from our warehouses at North Bay and Sud­

bury, and can SA VE you the freight you would have 
to pay when buying in the older parts of the province. 
We can also promise YOU the promptest delivery. 
Get in touch with us immediately. Time is MONEYm

A. J. YOUNG, Limited
Whotomaf* Orooere and Provision Morohantm

NORTH BAY end SUDBURY
f •,

E
V 
E 
R
Y

C
A
N J St. Charles [

G
U
A
R
A
N
T
E
E
D

Evaporated Cream
BETTER PROFITS 

MORE SALES 
SATISFIED CUSTOMERS

With a Good 
Stock of 
St>. Charles

St. Charles Condensing Co.
1NGERSOLL, ONT., CANADA

>»|

AGenuineTrade-Builder
Quality goods are those that attract 

and hold trade and

Wonderful Soap
will prove a profitable proposition to 
every grocer because it is unrivalled in 
quality and purity.

It is moreover attractively packed and 
made up, and proves a rapid and profit­
able seller.

We have a dealer helper-selling plan 
that cannot fail to interest you. Send 
for details of it to-day,

The Guelph Soap Co.
CUELPW ONTARIO

Toronto Agents. MacGreegor Specialty Co.

Imperial
Scotch

HAVE A CARE
that your stocks of a staple article like marmalade are right. Be on 
the safe side by handling

Shirriff’s Orange Marmalade
It is made solely of luscious Seville Oranges and highest-grade sugar, 
and in flavor is unapproachable. See to your stocks.

Ordor from Your dobbor or Olroot

Imperial Extract Co., s, 10,12 Matilda St, Toronto
14
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This handsome 
package contains 
the Soda Cracker 
with a flavor--

Red Label 
Soda Crackers, 

Crisp, Dainty and 
Wholesome.

You’re sure of their quslity, flavor, goodness, cleanliness and freshness. 
Manufacturers also of all kinds of dainty and high grade biscuits.

TELFER BROS., LIMITED, - COLLINGWOOD, ONT.
Branches: Toronto, Winnipeg, Hamilton, Fort William

FOREST CITY
BAKING POWDER

THE STANDARD 
FOR 25 YEARS

6 oz. tins, 75c. doz. 
12 oz." $1.25 " 
16 oz. “ $1.50 "

Manufactured By

GORMAN 
ECKERT & 
CO., Limited
London* Winnipeg

For every kind of clean­
ing in the house

ASEPTO
POWDI

• The Enemy el Dirt"

Stands absolutely alone !
It is wonderfully economical 
to use, and is a great favorite 
with the careful housewife ! 
Recommend “AseptoIts 
effectiveness will guarantee 
repeats.

See to your stocks.

Asepto Mfg'.Co.
ST. JOHN, N.B.

Agent» :
ROSE A LAFLAMME, Limited

Montreal end Toronto

From COW to CAN, the preparation of

CANADA FIRST 
EVAPORATED CREAM

is one long tale of care and cleanliness. Each can is guaranteed pure and fully sterilized. 
THE FINEST SUBSTITUTE FOR FRESH MILK.

ORDER FROM YOUR JOBBER.

Children thrive on it. The best for invalids, convalescents and household use.

THE AYLMER CONDENSED MILK OO., Limited, AYLMER, ONT.

i-5
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Brand

WHILE the travellers are away on their vacation, we will 
appreciate your orders by mail, phone or telegraph. All 

goods shipped same day as order is received.

PHONE AT OUR EXPENSE-
Numbers 596

1996
1997 
1804

Night Phone 1807

BALFOUR, SMYE £• CO., SKT HAMILTON

GRANULATED
and

GOLDEN YELLOWS
Made only from Pure Cane Sugar
The Trade will appreciate the advantage of our machine 

sewn bags if they will follow these instructions in opening 
them

Cut off the shortest chain close to the side 
of the beg, end pull out the single thread.

This is a quick operation and leaves the bag in perfect 
condition.

The St. Lawrence Sugar Refining Co., Ltd.,
Montreal

MATHIEU’S 
SYRUP

of Ter and Cod Liver Oil
has a more certain sal# 
than most remedies. It is 
largely advertised, so that 
every one is familiar with 
the name.
It hes been so successful in 
effecting cures that every 
user is a publisher of its 
excellent qualities.
Its sales have increased 
wonderfully everywhere.
It is a sure seller.

MATHIEU’S 
NERVINE POWDEKS
are needed wherever colds 
ere attended with pains 
and fever.
See that you are well sup­
plied with both, as the sea­
son of Colds is now on.

J. L. 1ATHED Cl., Prepi. 
SBEIUMIB. r.Q.

Distributors for Western Canada : 

Frier Broe. lanwt^Co. Wh.Ut.le Grinri ud CaafaatUawa 

L. Chapel. FU» * Cia, Whriawla M. MoatraeL

GOUDRON
—*t—

D'HUILE OH

FOIE DE MORUE
De MATHIEU
“"•«aSEtir*"

MATHTETTS
Syrup of Tar j

GOD UV&R Oil!

The North Queensland Meat Export Co,, Ltd.
WORKS, OOLBUN TOWNSVILLE, NORTH QUEENSLAND

SPECIALTY :

Boiled and Roast Beef
in 1 lb., 2 lb. and 6 lb. tins, full weight.

As supplied to British War Office, Admiralty 
and Indian Government.

CORRESPONDENCE INVITED FROM WHOLESALE BUYERS

Apply : C. J. PIGGOTT, Sole Agent, 19 Eaatcheap, London, E.C., Eng.
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THE CANADIAN GROCER

ENGLAND’S 
LEADING 

FRUIT SAUCE
25 years' reputation, and the only 
sauce backed up by a purity guar­
antee of

k ',.1000 GUINEAS
"[Sells at 15 cents and 25 cents JÊ 

kBL BE WflRY OF IMITATK N8 Æ&;

George Mason & Co., Limited
Sole Manufacturers LONDON. ENG-

Sole Canadian Agents

S. T. NISHIMURA 4 CO.
MONTREAL

HUB-AGENTS: -
Toronto, Ont.—Geo. Stanway A Co 
Hamilton, Ont.-James Somerville 
Ottawa, Ont.—H. D. Marshall 
Ixmdon, Ont.—Wm. (i. Coles & Co. 
(Quebec, Que. A. Francois Turcotte 
Kingston, Ont.- James Craig

Royal
Salad

Dressing
Grocers say “People no longer 

consider ROYAL SALAD DRESSING 
a luxury, it’s a necessity.”

No table relish is so sure to please.
It attracts the kind of trade that 

buy the best.

Made In Canada by

The Horton-Cato Mfg. Co.
Windsor, :: :: Ontario

The * ' ' Account Register
vv--r'7%

Ui c!&aAl1

The Up-to-Date 
Merchant 

Wants :
FIRST—The Best.
SECOND — Time 

Saver, Quicknesg 
in operation.

THIRD—Fire 
Protection. It 
must fit 
his safe.

FOURTH- 
Durability.

THE COMMERCIAL
has all the above features. Besides, it is equipped with the 
PATENT AUTOMATIC and indestructible sheet holder, 
PATENTED “locked" slip holder, and will LAST A BUS­
INESS LIFETIME.
It is the only perfect one-writing system. Does away with 
posting and statements. The BEST COLLECTOR known. 
Thousands in use in Canada and the United States. Send 
postal for catalogue.

COMMERCIAL REGISTER CO.
178-180 Victoria Street - - Toronto, Ont.

DAIRY BUTTER 
WANTED

Either in carload or less than carload lots.

If you have any to offer, quote us your prices.

F. R. Stewart & Co.
VANCOUVER, B.C.

YOUR PROFITS
in the handling of your perishables, such 
as butter, eggs, etc., are secured if you 
are using an

ARCTIC
Refrigerator
The ‘Arctic’ is the ‘last word* in scienti­
fic refrigerator construction, and is more­
over a handsome ornament to any store.

Arctic Refrigerators for All Purposes.

JOHN HILLOCK & CO.
Queen and George Sts., TORONTO
Agents for Western Provinces: Ryan 
Bros., 147 Bsnnstyne Ave., Winnipeg

*7
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YOUR CUSTOMERS
BUY A TIN OF

WHITE SWAN COFFEE

“Crest” Brand
DRY PREPARED

Mustard Mustard
(IN TINS) (IN BOTTLES)

These have the strength and flavor of the Finest Imported. 
Attractively put up.

4 doz. '< lb. Tins to case 75c dozen 
2 d< z. H lb. Tins to case SI.4* dozen 
2 doz. 10c Bottles to case 40c dozen 
4 doz. 5c Bottles to case 45c dozen

THEY WILL
RECOGNIZE ITS WORTH 

AND USE IT ALWAYS.
PACKED IN HANDSOME SQUARE ONE 
POUND TINS. 2 OR 4 DOZ PER CASE.

WHITE SWAN SPICES * CEREALS, LIMITED
TORONTO

Stock these lines and 

recommend them to your 

customers They will 

win you trade. Your 

profit is worth while.

Mseeleclered by

The Canada Spice & 
Grocery Co., 

Limited

LONDON. ONT.

/ Built on Merit
The easiest running, quickest 
grinding and most attractive 
mill for your store is the

ELGIN
NATIONAL COFFEE MILL

It is equipped with our new 
style force feed steel cutting 
grinders, which make for fast 
grinding and durability.
Prompt shipments our specialty

Ask any of the following jobbers for our Catalogue :

WINNIPEG -G F x .1 Galt ian«l bram-h**) : The Codvi U* Co (ami 
bramhes,; Foley Bros . I.arson & Co. (ami branch**». 

VAXCorVER The W. H Malkin Co. Ltd/. Wm Braid x Co.
H A MI t.TON*-.Ian Turner & Co ; Balfour, Bmye & Co.; M'Phenon. 

filasse o X Co.
TORONTO Eby. Blain. 1 td 
lA >N IX Oortiian. E<*kert X Co.
ST. JOHN. X.B f» E. Barbour Co ; Ib arbomx C \
REGINA. MASK. Camplie'l Br*w a Wilson.
MONTREAL Th-; Canadian Kairlanks Co

MADE BY

Woodruff & Edwards Co.
ELGIN, ILL., U.S.A.

Smoked Herring
in Bouillon

The new line put up by CHR. BJELLAND 
& CO., Stavanger, Norway (packers of King 
Oscar Brand Sardines.)

q A large tin of email 
Herrlnge packed ear- 
dine etyle In Spiced 
Bouillon.

Pays the retailer a handsome profit at

10 cento per tin.

John W. Blckle & Greening
< J. A. HkiIvhs )

Canadian Agents Hamilton

18
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TEA LEAD
Beat Incorrodible

Buy “PRIDE OF THE ISLAND" Brand
at extensively used for years past by most of the leading packers 

of Tea in Canada.

ISLAND LEAD MILLS LIMITED,
Tel. Address: "Laminated," London. LIMEHOU8E,
A.B.C. Codes used 4th and 5th Editions. LONDON, E.t ENO.
Canadian A|«nte ALFRED B. LAMBK k SON. TORONTO

J. HUNTER WHITE, 8T. JOHN, N.B. 
CECIL T. GORDON, MONTREAy

BAIRD’S
“Second-to-None”

,TON BsJRO « Colder

Pickles
So called because they 
are second to none for 
value.
No other manufacturer 
has produced a better 
pickle at the price, and 
there are few as good.

GOOD, SOUND 
VEGETABLES 

and
PURE VINEGAR

Low Price 
High Quality

JOHNSTON, BAIRD & CO.
GLASGOW, SCOTLAND

Agent»:—Geo. Stanway A Ca., Toronto : W. L. McKenzie & Co. 
Winnipeg : R. Robertson A Co., Vancouver end Victoria

QUALITY
When anyone wants 

a high-class household 
refrigerator they always 
buy the Ham A Nott 
make. Our grocer re­
frigerators are made on 
the same principle. That 
means the best.

Sold by leading hard­
ware dealers, or write 
to us.

HAM & NOTT CO.
Limited

BRANTFORD CANADA

GINGERBREAD
■BRAND.

M
A Molasses that increases your sales. 

THREE reasons for it :
No. 1—A Strong Baker 
No. 2—Body 
No. 3—Flavor

Packed in tins—2’a, 3’e, 5’s, 10’e and 20’e ; 
pails—l’s, 2’s, 3’s, 5’s gals, and in barrels 
and halves.

A trial order from your wholesaler will 
convince you that Gingerbread Brand is

THE BEST THERE IS
Be convinced now.

The Dominion Molaooeo 
Co., Limited

HALIFAX NOVA SCOTIA

What’s the use of your 
tongue, Mr. Grocer ?

AURORA
yourself, and then to tell 
your customer how good 
it is ! The best that 
money can buy.

W. H. G1LLARD & CO.

Why! For just two things, 
First to try it on

COFFEE
Retails at 40c. and leaves 
you a real good profit. 
Don’t miss this chance.

HAMILTON, sJfsriin.
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Meat. Steaks cimrrs.cn 
[5.Gravies Game wcia

via* ntt ét/amt Mtc*r •

’ATERSOK it SOU
OWAT A C9.J«/ mrm 

GLASGOW
UtLjultéKnfécm

Rowat’s
Lines

Always
Sell

Quickly
PROPRIETORS

ROWAT&CO.
GLASGOW, SCOTLAND

Canadian Distributors:— Snowdon & Ebbitt, 325 
Coristine Bldg., Montreal, Quebec, Ontario, 
Manitoba and the Northwest ; F. K. Warren, 
Halifax, N.S.; F. H. Tippett & Co., St. John, 
N.B.; C. E. Jarvis & Co., Vancouver, B.C.

Sanitary Cans
For Hand Filled Goods

Tom* tow. String!— Boons, Asparagus, Spinach, Ekx. 

Apples. Peaches. Pears, Plums, ESs.

Sanitary Enamel Lined Cans
For Color Fruits and Goods of Strong Acidity

Strawberries, Red Raspberries, Black Raspberries, Black* 

bstriae. Sour Cherries. Blueberries, Beets, Rhubarb, Eèc.

“ The Can Without The Cap Hole” 
“ Bottom like The Top ”

Write for Senplee

Sanitary Can Company, Ltd.
Niagara Falls, • • Ontario

When taking the weekly grocery order mention

SNAP
THE MAGIC HAND CLEANER

to the housewife. Once purchased, you can be 
sure of repeat orders, because there is nothing 
known equal to SNAP for chasing dirt, grease, 
tar or paint from soiled hands.
It is antiseptic and beneficial to the skin.
See to your stocks to day and recommend 
SNAP.

Montreal,

napc

SNAP
Company
limited

ao
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------ ATTRACT BUSINESS-------
Increase your Tea and Coffee business by selling

“MELAGAMA”
The Tasty Tea and Coffee

If you are not handling “Melagama” do so at once, it will pay you better profits and make more 
satisfied customers. Early Japans have arrived, write for samples or see our travellers.

Watch for our Special Announcement in August 5th issue of The Grocer.

A PULL TURNS 
ON THE LIGHT
Better than electricity or city gas. cheaper than 
coal oil or candles. Steady, white, brilliant ; 
*4 cent per hour for 500 candle power.
Lighted or extinguished by a pull of chain and 
regulated to any desired candle power in the 
same way.
Absolutely Safe, permitted by all insurance 
companies. More Light Means More Business.
Delivered ready for any one to install.
Write now for circular and special price to 
merchant direct.
For stores, homes, churches, hotels, etc. First 
class agents wanted.

MACLAREN & CO.
Gasoline Lighting Systems 

MERRICKV1LLE, ONT.

McLean’s
“The Name"

AND THE PACKAGE

DOMELINE
Is the original “ James Dome Black Lead ” in Paste form, and has been 
marketed particularly for the trade preferring paste form of Stove Polish 
rather than Black Lead. It contains the same high quality as the “ Original 
Dome” and is put up in a big attractive 5-cent tin.

W. G. A. LAMBE <6 CO.
Canadian Agent»

1 U h K Kill 1

The Canadian Cocoanut Co.
Sole Makers

MONTREAL

“Pansy” and “Daphne”
(FANCY) (CHOICE)

SEEDED RAISINS and 
EVAPORATED FRUITS

are put up in 
Calfornia, and 
have nosuperior. 
The fruits are 
carefully select­
ed and attract­
ively packed hy­
men who know 
their business. 
You will not go 
astray in order- 
ingthese brands.

GUGGENHIME & CO.
California

6ucc^M£SS9?1rw
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MINUTE

TAPIOCA

The “All-night-soak” Eliminated
By no means least among the reasons for the great popularity of MINUTE TAPIOCA 
are the speed and ease with which it is cooked. It requires no soaking. Fifteen 
minutes cooking of MINUTE TAPIOCA produces a pudding that in taste, nutriment 
and good appearance would tickle the palate of a Prince.

Tell your women customers about the tastiness, convenience and nice appearance 
of MINUTE TAPIOCA- Recommend it as an ideal Summer Dessert—then watch 
your sales mount up.

ASK YOUR JOBBER FOR MINUTE TAPIOCA

Minute Tapioca Co. - Orange, Mass.

puRNEU's f
plCKLE^

They have proved through­
out the Dominion the 
most ready and profitable 
sellers of any imported line. 
Our Watchword is Quality 
and Right Packing.

Order through your 
Jobber.

C.nedi.n Aient» :
Charlottetown,P.K.1..Horace Haezard 1 
St John. X H. C E M« Michael; 
Halifax, X.S., Erh A Rankin. Montreal 
and Ottawa, C. S. Harding, Canada 
Life Building ; t^uetiec, Cjr. If Bon 
homme, 131 Hi. Peter St.; ToronV», 
Lind Brokerage Co., 73 Front Ht. E ; 
Hamilton, J. H. Stratton A Co ; Winni 
j**g, Carman Brokerage Co., 141 
Barinatyne Avenue E.; V’ancouver, 
B.C., C E Jarvis k Co., Mercantile 
rtj.’e . cor Cordova and Homer St*

PURNELL’S
Pickles, Sauces, and 
Pure Malt Vinegar

On the look out for the better- 
class trade?

Then be wise to your own 
interests and feature

PURITY IN FOODSTUFFS
is a first eonsideralion nowadays with 
I lie careful housewife, and in a staple 
food, such as jam, you cannot he too 
careful.

Jams

W

Nothing which care, skill and the selec­
tion and treatment of only the very 
choicest raw materials can suggest, has 
Imimi omitted in the manufacture of 
“SI hit 1,1 X( 1 JAMS. You can recom­
mend them without hesitation, and rely 
oil the “repeats” with absolute cer­
tainty. How are your stocks?

Order “’Sterling” .Jams to-day.

The T. A. Lytle Co., Ltd., Toronto

BOYD CEL CO.
(formerly Watson, Boyd & Co.)

Port of Spain,
TRINIDAD, B.W.l.

Are prepared to receive and handle to best advantage all classes of Canad.an 
Produce, including Hay, Oats, Fish, Flour, etc., etc.

Correspondence Invited. All Codes Used.
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THE PEOPLE OP

JAMAICA
•re now buying things in the 
UniteJ States which they ought 
to ouy in Canada. They don't 
know what we can do. A small 
advertisement in the

KINGSTON 
"GLEANER’

might bring inquiries Better 
write for rate» to

L C. STEWART, Halifax

---- WARMINTON’S—
Shipping Specialties 

SNAPPING. CLUTCH NAILS. PAIL HOOKS. ETC. 
Save expense to shipper

J. N. WARMINTON
207 St. James St., - MONTREA

Can A 
It Be r 
Done •

If the suggestion were msde: “You can double your profits on your oil busi­
ness." you would ask : “ Can it be done ?
We can state, most emphatically, with thousands and thousands of practical 
grocers to endorse the statement, that you can double your profits on gasolene 
and kerosene with a

Bowser nJ/Lg Oil Tank
Just a word In explanation :
Evaporation alone reduces the oil kept in ordinary barrels from 5 to 25 per cent, 
per month. Overmeasure, spilling, leaking, dripping and overflow combine to 
eat up most, if not all. of what there may be left of your profits. The BOWSER 
outfit eliminates all these losses. It does more ; it enables you to sell oil with as 
clean hands, as little trouble and as little time wasted as when you hand out a can 
of beans. Let us tell you why, and all about it.

Ask for Bulletin No. 5.

S. F. BOWSER & CO., Limited, 66-68 Eraser Ave., Toronto

White
Dove
Cocoanut
Means
Market
Leader
Cocoanut

W. P. DOWNEY
MONTREAL

(OLD
SP#

Umonadï

Powder
Fon picnic pap~ 

traveller* fi"'
HOL IDA V 

SCCKER*

The present hot weather makes this 

an essential if you arc to hold your 

share of soft drink summer trade. 

See that your stock is not allowed to 

run low if yen are already stocked. If 

not, write us at once for samples and 
quotations

This article sells itself and once a 

customer always a customer.

It helps YOU to have the thing 

everyone wants at this season.

Unexcelled for picnic parties, travel­

lers and hunting parties.

S. H. EWING & SONS
MONTREAL and TORONTO

iks

CHINESE
STARCH

Quick Sale*. 
Satisfaction. 
Large Profit.

No Dead Stock
Gtt Pria

OCEAN MILLS
MONTREAL

When writing advertisers kindly men­
tion having seen the advertisement in 
this paper.
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José Segalerva
Malaga, Spain

If you have customers who want the best, 
when you are ordering your supply of

Malaga Table Raisins
have your Jobber ship you raisins bearing 
this trade mark. You will get the best.

Rose & Laflamme, Limited
Montreal Toronto

GET THE HABIT
of stocking goods of known quality for which 

there is a regular and 
insistent demand.

Queen
Quality
Pickles

Taylor & Pringle Co., Limited
OWEN SOUND, ONT.

will meet every require­
ment of your best class 
trade, because they 
are real quality goods. 
Only the freshest and 
choicest vegetables 
and other ingredients 
are used, and QUEEN 
QUALITY give satis­
faction, because oftheir 
purity and flavor.

Put up in io-oz. and 
20 oz. bottles.

Send to-day for 
Discount» and Prices.

I

•<? u

She doesn't take kindly to sub­
stitutes for

WINDSOR SALT
nor to the grocer who fills her salt 
order with anything else but this bag, 
with this familiar trade mark on it. 
Most of the housekeepers in Canada 
agree with her, too.

The Canadian Salt Co., Limited
WINDSOR, ONTARIO
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“KITCHENER" BRAND
OF

CANNED GOODS

At this time of year this 
subject should have your 
consideration.

WE ARE PACKERS of 
full lines of FRUITS and 
VEGETABLES, and 
guarantee the quality of 
all goods.

Write us before placing 
your order.

The Oshawa Canning 
Co. Limited

OSHAWA ONTARIO

TEA good enough for Monarchs is 
none too good for your customers!

Sell

TWINING’S TEA
the most reliable of package teas.
We have Bona Fide Warrants from 

the Crowned Heads of Europe which 
only emphasize the fact that for Palace, 
Mansion, Home, or Cottage, TWIN- 
ING'S TEA is unsurpassed.

Sold in Packets Only

Watch the names of our Distributors 
in the next issue of The Grocer.

CANADIAN AGENT

HAROLD RITCHIE
8 Matilda Street, - TORONTO

SfJevV'S

Perfection Cheese Cutter K

Every Slice is a Fresh, Even Cut.
Accurate in Weight Pleasing to the Eye.

It pays to buy a Perfection Cutter.
It is built to last; made substantial and strong.
It prevents overcuts, scraps and waste.
It saves its cost in time, labor and money in less than twelve months. *

Patented and Manufactured by

The American Computing Co. of Canada
Hamilton, - Ontario

SOIJ) BY THE WHOLESALE GROCERS.

A Line to 
Handle and 

Recommend
It pays to handle a 
line with distinctive 
selling features.

PURITY 
BRAND
FREE-RUNNING

TABLE 
SALT

recommends itself because it is a first quality 
article and is put up in a can which is both air­
proof and moistnre-proof. It runs freely as 
water (see cut above) through the patent open­
ing, and is unaffected by climatic changes. A 
perfect salt in a perfect package ! 
generous supply of “Purity. ”

Western Salt Co., Lii
MOORETOWN, ONT.

Aieote «—
LIND BROKERAGE CO., 73 Froat Street East, - 

ALFEED F0W1S,

It flowa aa

the sanda
of time.

:ed

[ONTO
MILTON
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Th H»”rg‘yta Brand’s Essences
Peterlxim, Hth July, 1!M0 

Thos. <). Baxter 
I fear Sir:

Would you please scud us l)V 
Express, one dozen Brand's Kssepc^e 
of Beef in tin, same as we had be­
fore.

There is a growing demand for 
it. Two new customers are waiting 
for this lot to arrive.

The case of one man with the 
worst type of Anaemia has been a 
great advertiser. It has been a 
great thing for him. and all his 
friends are talking alxmt it. so it 
has a good start now.

You will find enclosed Express 
Older in payment of last lot.

Your kind attention will oblige,

Yours truly,
A Leading Grocer 

(Name on request)

Throughout the world Brand’s Specialties have 
an enormous sale, and we are making a

SPECIAL INTRODUCTORY 
OFFER.

to high-class grocers so that we can properly in­
troduce these goods to the Canadian public.
Avail yourself of this favorable opportunity to in­
crease your trade. Our offer has been accepted 
by practically every merchant to whom it has 
been made.
Don't think that Brand’s Essence is like ordinary 
meat extracts. It is not “just the same." Brand’s 
is a clear, amber-colored jelly when cool.
Brand’s is specially recommended for invalids, 
and is retained on the stomach when nothing 
else can be.

Writ» for particulara to

of Beef, Chicken, 
Veal and Mutton

T. O. BAXTER, 25 Front Street Ee.t, TORONTO

BRAND & CO.
H. HUBBARD, 27 Common Street, MONTREAL

Purveyors to 
H.M. the King London, Eng.

BANNER
Cold Blast 

Lantern
Comparisons may be odious 

BUT

Compare OUR Lanterns 
with any in the market.

Superior work 
will tell

Handled by all Jobbers

Ontario Lantern & Lamp Co.
LIMITED

HAMILTON, - ONTARIO

Gea fyinte 
for “Retailers

By JOHN H. BLANK

Q This book, written by a practical tea man, contains 
information which will be of great value to every grocer. 
There are ten chapters, one being devoted to each of the 
following subjects :—

The Tea Gardens of the World
Tea from Seed to Leaf
Tea from Leaf to Cup
The Tea Marts of the Orient
How to Test Teas
Where to Buy Teas
Is it Wise to Place an Importation Order? 
Bulk versus Package Teas 
How to Establish a Tea Trade 
Tea Blending

(275 pages) (24 full-page Illustrations)
Sent to any iddress on receipt ol $2.00.

aflacZean publishing Companp
(Technical Book Department)

143-149 Unlverelty Ay., TORONTO

*6
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A GREAT VICTORY 
for TOLEDO SCALES
DAYTON FAN-SHAPED AUTOMATIC PENDULUM 
SCALES DECLARED AN INFRINGEMENT

On May 16th. 1910, the United States Circuit Court at Chicago issued an injunction against the 
Moneyweight Scale Co., and all its agents and salesmen, ordering them to stop selling the Dayton Fan­
shaped Scales, which the Court declared to infringe our patent.

$10.00 reward to anyone who zNll furnish proof of sale by them of any such scale after above date.

Dayton Barrel-Shaped Platform Spring Scales
Now in Question

On June 18th. 1910, we filed a suit in the United States Circuit Court at Chicago against the 
Moneyweight Scale Co. for selling Dayton Barrel-shaped Spring-balance Platform Scales, which, we 
claim, infringe the Foundation Patent on Platform Cylinder Scales which we own.

WARNING
In view of the above, we advise you not to buy any Dayton-Moneyweight Barrel-shaped Platform 

Spring Scales without first consulting your lawyer ; he will tell you that the user of an infringement 
is liable for damages, as well as the maker or seller, and may be sued by the patent owner at any time.

That Moss-Covered Dayton Suit that Hangs in the Court
The Dayton Company is now advertising a suit filed against us in Chicago. May 23rd. 1910. on 

the Cylinder Scale. The patents on which their suit is based are the same old patents on which they 
started suits in Toledo more than three years ago and never prosecuted.

In view of their present predicament, it is not surprising that they should now attempt to revive 
that old, moss-covered suit, if for no other effect than to save their faces in the eves of their salesmen.

They started this suit in Chicago, realizing that the old suits in Toledo on the same patents had 
grown stale by age and worn threadbare by exploitation. A late date was needed for advertising 
purposes. It’s pretty hard to put up a bluff on a three-year-old suit not prosecuted. If they had any 
confidence in their patents, why did they not prosecute the suits in Toledo, started, as above stated, 
more than three years ago?

Toledo Computing Scale Company
Makers of Honest Scales TOLEDO, OHIO, U.S.A.

CANADIAN OFFICES—Toronto Montreal Winnipeg Calgary Moosejaw Edmonton Saskatoon Vancouver

CANADIAN FACTORY-WINDSOR. ONTARIO
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i’S FRUITS in GLASS 
HOME INDUSTRY 

BRAND
Packed fresh from the vines and trees. There is no delay. The factory 
is located on the farm, not in a town or city. Therein lies the secret of 
the superiority of GOODWILLIE’S over all others.

Place your order with your jobber 
ACCEPT NO SUBSTITUTES

ROSE & LAFLAMME Limited
Canadian Selling Agents

MONTREAL TORONTO

75,000 Gallon Pickles in Brine
This is at least one of the largest stocks held in Canada.

Kegs—1, 5 and 10 Gallon.
Bottles—Malt lever tops, and 40 oz. square.

Write for prices before placing orders elsewhere.

Thos. McCready & Son, Ltd., St. John, N.B.
Bonded Vinegar, Pickle and Spice Manufacturers.

Summer Rubs !
It is during this weather that 
much polishing is done—door 
knobs, letter box slits, brass on 
boats, etc. Is your stock of

Royal Polishes
sufficient to meek all require­
ments?
If NOT, increase it to-day. 
Shipments very prompt.

ROYAL POLISHES COMPANY
MONTREAL

1Talking to the Point
CLASSIFIED WANT ADS get right 

down to the point at issue. If you want 
something, say so in a few well-chosen 
words. Readers like that sort of straight- 
from-the-shoulder-talk, and that is the rea­
son why condensed ads are so productive 
of the best kind of results.

CLASSIFIED WANT ADS are always 
noticed. They are read by wide-awake, 
intelligent plumbers, who are on the look 
out for favorable opportunities to fill 
their requirements.

TRY A CONDENSED AD IN 
IN THIS PAPER
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Tried, Tested and Proved
“SALADA” Tea has the largest sale of 
any tea on this continent—over twenty- 
two million packages are sold each year.
SALADA” Tea for nineteen years has 

been producing results—building 
business.
“SALADA” quality and “SALADA” 
value have been tried, tested and proved 
head and shoulders above any other.
You always expect better results from 
“SALADA” than from any other tea. 
You have a reason to, a right to, and 
we want you to.
THE “SALADA” TEA CO., - TORONTO

NEW BUSINESS IN 
TWELVE WEEKS
“SALADA” sales in Canada 
alone for the week ending
April 30, Increased 27,476 lbs.
May 7, it 21,675 it

it 14, <6 57,219 tt

tt 21, tt 39,606 a

tt 28, it 14,532 (6

June 4, CC 32,608 u

tt 11, Decreased 5,142 a

it 18, it 815 a

a 25, Increased 2,663 a

July 2, it 18,718 a

it 9, tt 25,748 it

tt 16, it 4,375 tt

over the corresponding weeks
of 1909--a total increase of
238,663 lbs. in twelve weeks.
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Enlarging Profit Account in the Grocery Trade
Record of a Man Who is Making Money, But Who Might Make More With 
Closer Application to Some Details of His Business—The Different Results of 
Two Merchants—What a Grocery Business Should do in the Matter of Paying 
a Fair Profit as Well as Expenses.

By Paul Findlay for The Canadian Grocer.

I have run across a perfect gem of a 
record in retail grocery money-making. 
It vindicates all I have ever written 
about the theory of retailers’ profits 
and “goes me one better” on several 
heads. There is room for improvement, 
and 1 am satisfied that this man can 
make the improvement; but. in view of 
what he has done, I hesitate even to 
mention anything better to him. One 
who has done so very well might 
almost claim exemption from the men­
tion of his shortcomings were it not that, 
with the correction of such faults, he 
may do vastly better. Here is the brief 
outline:—

Turned Over Ten Times.
The stock of merchandise has averag­

ed approximately $0,700 during the 
past four years; and the business done- 
lias averaged $‘>7,440.08. Thus the 
stock has been turned just ten times an­
nually. Four years ago the furniture 
and fixtures account was $2,123.29. In 
figuring results, that account has been 
disopunted 10 per cent, annually, so 
that it now stands at $1,393.10. Yet the 
fixtures during the time have been kept 
practically’intact, are really in excellent 
condition, and a new coffee mill and 
pulverizer, of the latest type, electrical­
ly driven, was added four years ago: 
and the horses are better, younger and 
more valuable to-day than at the be­
ginning of the period. The capital ac­
count has been held at $14,000 all 
through the period, and on that account 
has been figured at 0 per cent, interest, 
which amount has been charged into ex­
pense. In passing, it will be noted that 
the entire capital has been turned up­
wards of 4 times annually. The earning- 
on sales, deducting every expense, in­
cluding the ü per cent, interest above re­
ferred to, and also the depreciation in 
F and F account, have been full 6 per 
cent., amounting to $3,452.75 per annum: 
which figures out at 24.6644 per cent, on 
capital annually. The total expense 
account shows a ratio of 11.39 per cent.

Now. here are some points of interest. 
The manager who preceded this man in 
that business made a gross profit of up­
wards of 21 per cent. He was able to 
show 6 per cent, on the capitalization, 
but nothing more. Yet the average ex­
penses were just the same. The gross 
profit made by the present manager is. as 
you have seen, 17.39 per cent., or 17 2-5

per cent, practically; and he shows not 
only 6 per cent, interest on capital, but 
24 2-3 per cent, profit. Where lies tin- 
difference f

A Difference in Management.
The former man was surely the better 

buyer and likewise must have been I In- 
better seller; 'or he did the sum.- ann ni t 
of business on a margin about 4 per­
cent. greater. Yet 11».- former man made 
no money, wlyreas this man makes 
money. The answer is, surely, that this 
man is the better manager. He gets 
more out of his stock.

This is a high-grade, strictly “city” 
store, where every! mi ; of “tin- best” 
is sold. There is a heavy sale of vege­
tables and fruits the year round. The 
present manager has always been a good 
buyer and handler of that kind of goods. 
His strong points are: attractive dis­
play at all times, and careful cleaning 
up of all stock. The first faculty is 
very valuable in that it leads to the 
sale of the fullest possible proportion of 
the goods at full prices, with the mini­
mum to be “sacrificed” as odds and 
ends. The second faculty tells all over 
the business, of course, but naturally it 
tells most strongly in connection with 
all goods of a perishable character.

He Practices Economy.
The manager is a hard worker, doing 

more than anybody else in the store 
himself. He stops at nothing, but is 
ready for anything anywhere at any 
time. T know this is against theory, 
but here is where theory must stand 
aside for a practical demonstration. “By 
their fruits, etc.” This man is also a 
saver in every way. T have often 
watched him save the paper from bun­
dles coming in, and use it on the order 
counter to wrap vegetables. The saving 
never seemed worth while to me, and 
maybe it was not. Rut. like many other 
bits of old-fashioned thrift, this saving 
evidently is more valuable for what it 
teaches and the general economies it in­
culcates than for any other thing. You 
have heard of A. T. Stewart, the big 
New York merchant, picking up twine 
from the floor and tying it onto the 
counter supply. We were apt to think 
it was because twine was worth more 
those days than now. But that was not 
it: the answer is that habits of thrift 
are just as valuable now as at any time 
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in the past, and the habit is worth as 
much as the tangible saving—or more.

Better Results From Buying.
The room for improvement in this 

man's management is here: He should 
study to increase his margin. This he 
can do, probably, by giving closer at­
tention to his buying, for I found his 
selling prices as high as possible, com 
petition and general conditions consid­
ered. But what his predecessor did, h- 
can do; and, if he does that, if he adds 
that faculty to his other valuable talents, 
his record will be nothing short of mar­
velous. If we add 4 per cent, to his 
present net |>rofits. he will show 10 per 
cent, net, or $'>.700 over and above all 
expenses, depreciation and interest!

After having written on this matter 
of store management for upwards of 
nine years, it is gratifying to come across 
such a complete, tangible corroboration 
of my contentions. I have always held 
that the grocery business could be so con­
ducted that it would pay every expense, 
including a correct and proper salary 
to the management, whether proprietor 
or not. pay a fair interest on the capi­
tal invested, carry depreciation charges, 
and then show a profit. I have contend­
ed that no business could be said to be 
profitable on any other basis. And here 
is the vindication of my position.

I will say. however, that my intimate 
acquaintance with grocery conditions has 
been confined to the United States. I 
have had the impression that Canadian 
grocery stores were conducted more 
scientifically than ours, due to the pre­
valence of the apprentice system. T 
shall be very greatly interested to have 
some figures from Canadian grocers to 
shed light on these problems. Needless 
to say that all communications will he 
confidential. You can give me the facts 
in care of The Canadian Grocer, and 
figures “straight,” not a word, nor a 
name w ill get beyond my own desk.

TRADE NOTES.
K. H. Mann, of ISalada Tea Co., Mont­

real, has returned from his trip to 
Europe.

P. Couture, formerly agent for Wil­
liams’ sewing machines, has opened a 
neat grocery store on Van Horne Ave., 
Montreal.
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How are Your Sales of These Seasonable Articles?
A Few Hints Offered the Prog ressive Grocer, Who in the Heat 
of Business may be Overlooking the Opportunities Presented 
to Him by the Demand for Summer Articles—Women are 
Fighting Shy of the Kitchen and the Stove — Is the Grocer 
Helping Her in this Respect and at the Same Time Clearing 
His Shelves of the Goods He Bought in Anticipation of This 
Trade?

Summer Drinks—Among the special­
ties of the season carried in practically 
, .cry prominent grocery are summer 
drinks such ils lime juice, lemon juice, 
I,.ut beer, raspberry vinegar, etc. They 
ore all designed to find their way into 
c average home and in the most of 
-i s they are worthy of public demand. 

Grocers no doubt recognize that they are 
initially of the summer season and to 

ici the best results from handling them 
liny must be boomed during the hot 
weather months. The practical grocer 
has divers ways of doing this. He fre­
quently arranges an attractive show win­
dow and in the interior of his store he 
has neat displays of these goods here and 
there; at times by other means tries to 
get as big a sale of this stock as possible. 
This should be his aim and more than 
{hat. it should be his duty. He has pur­
chased the stock and any negligence to 
make it move rapidlly will prove injuri­
ous to himself. Clerks and grocers 
should suggest to customers who are giv­
ing orders, something in the summer 
drink idea. People arc nearly all the
- ime and it is a rare home that is not 
well supplied with some of these summer 
beverages.

Fancy Biscuits Are Seasonable.
There is sometimes a vacancy in the

- mimer evening meal that should be sup­
plied by the grocer. The housewife is 
Irving to keep away from fires and bak­
ing. but she does not forget to supply 
cukes of some kind. The grocer has the 
"pporlunity to get a large share of this 
business by making a special feature of 
the fancy cakes he carries.

Travelers have been around and lie has 
followed their advice. Now it is his time 

bat and if he is awake to the possibili- 
> he will not regret having stocked 

h with fancy biscuits. There are many 
kinds included in this list according to 
; ic house that manufactures them. 
Water ice wafers, tarts, tea cakes and 
n any other kinds are delicacies that ap­
peal to everyone around the family 
board. They also find their way into 
picnic hampers, are popular with camp­
ers and summer resorts. Although they 
have a steady trade all the year round, 
the summer months afford a special 
chance that must not be lost sight of.

How to put new life into the trade? 
Well, advertise. That is one of the best 
ways. When the other grocers are over- 
•oking cakes and biscuits let the people 

know you have them of the best quality 
and at prices that are the best. Show 
■ irds and price tickets in the store where 
' hi are displaying these goods will help 
considerably. The grocer should use any 
'T the different methods by which he can

reach the people. The main thing is to 
be alive to the possibility of increasing 
the sales of these goods; the plan of 
campaign will suggest itself afterwards.

Potted Meats and Fish.
There are many homes that are not 

using potted meats because they have 
not been educated to it. A woman will 
pass the goods in the store and desire 
to have them but—well she has never 
tried them before and she has yet to 
take the first step. The grocer who has 
these goods on his shelves should not 
forget that his good money has been ex­
changed for them and it now remains 
for him to get rid of them. Dotted 
meats are mentioned here because they 
fall in the same category as the goods 
mentioned above. They are asked for 
all the year round, but the demand is 
increased during the summer. Let the 
grocer become acquainted with the 
various brands he is carrying by 
using tliem himself. He will then be in 
a position to tell his customers all about 
them.

Of course, those who are regular pur­
chasers will not need educating but there

is still a great deal of scope for progres­
sive grocers. The list includes potted 
and jellied meats of which tongue and 
chicken are general favorites, together 
with other lines. There is also canned 
meats and fish.

Sardines should he especially consider­
ed in this connection. Make hay while 
the sun shines, is the motto of the 
farmer, so it is said, and sell goods in 
season should be the grocer’s particular 
care. The women folks are strongly 
tempted these days to taboo the fire. 
Add to their comfort by showing goods 
that will enable them to keep cool and 
makes the day’s work more comfortable.

COMPULSORY CLOSING.

Winston Churchill Introduces Bill in 
House of Commons—Stores to be 

Open 65 Hours a Week.

A hill has been introduced in the Eng­
lish House of Commons dealing with the 
hours shopkeepers shall remain open. It 
provides that shops might remain open 
65 hours a week, but that assistants 
should not work more than 60 hours in­
cluding, time for meals. Associations are 
apparently in sympathy with the bill as 
it is held that nothing short of an Act 
of Parliament would compel shops to be 
closed. A grocer stated at a meeting 
that in what was recognized as a high- 
class locality, shops remained open from 
SO to 90 hours a week or approximately 
•15 hours a day. The bill may be passed 
this year.

Things That Shouldn’t Be

When a Clerk gets a “call” from his employer with two or three customers in 
the store it makes it disagreeable both for him and the customer. Such 
demonstrations, if necessary, should be left till later.

3i
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Visitor from Greece says Currants Will be Dear
He Claims That Crop Will be Reduced 20 Per Cent. — Disease 
Caused by Excessive Rains and Intermittent Heat Affecting 
the Vines—The Uprooting Law Spoken of.

Toronto, July 21.—The new currant 
crop in Greece is demanding widespread 
attention just now due largely to the 
character of the cable reports that have 
been received from time to time con­
veying intelligence to the effect that un­
favorable weather has been responsible 
for considerable damage to the crop. 
This has been placed at various ligures 
and it is estimated by Henry Wider 
who paid a business visit to Toronto 
last week in the interests of his tirm 
at Patras, Greece, that the new crop 
will be 20 per cent, smaller than that 
of last year. Indeed a catastrophe sim­
ilar to those which marked the years 
1900 and 1906 might have again re­
sulted, but that the growers profited 
by that experience and are able to meet 
the disease which attacks the currant 
crop under certain conditions.

Cause of This Disease.
It is known as Peronospora and may 

be expected after a period of weather in 
which rain and heat are intermittent. 
This condition is particularly peculiar 
to Greece. Mr. Wieler explained to The 
Canadian Grocer that during one day, 
rain might fall several times and in the 
intervals the atmosphere would be very 
humid and the heat oppressive. Day 
after day of this weather ushers in 
peronospora which attacks the stems of 
the currant fruit which ultimately falls 
to the ground. Thus the crop is great­
ly reduced.

During the early part of this season 
the weather was wet and backward and 
it is due to this condition that a loss 
of 20 per cent, has already occurred. 
The position may take a critical turn 
in the near future as peronospora has 
attacked the greater part of the vines 
and the danger exists that with the 
fruit nearing maturity more or less 
serious damage may suddenly result. 
The quality so far promises to be good 
and if no rain falls during the drying 
period it will be all that could be de­
sired. Mr. Wieler stated that peron­
ospora is fought with copper sulphate, a 
method of resistance learned from the 
vears of disaster. 1900 and 1906.

Prices Likely to be High.
Conditions seem to combine to af­

fect the price of high grade currants 
this year. The districts of Patras, 
Gulf and Vostizza have suffered particu­
larly and the probability is that high 
grade currants will be dear. Consider­
ing old stocks held and the retention 
which is levied on the new by chartered 
companies to prevent overproduction, 
the quantity remaining for the open 
market will not be much larger than 
the world’s demand and possibly only 
just as large. Thereby a strong statis­
tical position is established. Stocks 
abroad are much lighter than a year 
ago and there has been an increasing 
demand for currants, especially when 
Smyrna raisins are dear as they will 
be this vear owing to a shortage in the 
crop. "For these reasons," said Mr. 
Wieler, ‘‘‘we look for high prices."

The Uprooting Law.
"Some members of companies fore­

saw," he continued, "that with the ac­

cumulation of stocks, due to home con­
ditions, they could not endure the 
strain of heavy .crops which would ac­
cumulate until business was ultimately 
smothered. They were able thus to per­
suade the shareholders of the compan­
ies, Athenian, British and French capi­
talists, that the only way to preserve 
their business and in fact to maintain 
their existence was to recur to the rad­
ical means of preventing over produc­
tion, viz., uprooting the vines.

“For this purpose over $2,500,000 was 
raised to be distributed as premiums to 
those growers who would uproot their 
vineyards and grow something else. 
This money is intended as compensa­
tion to the growers. A bill was even­
tually passed sanctioning this idea, but 
it was to# late to take effect this year 
as cultivation of the land had been pro­
ceeded with. It is calculated that with­
in two years a reduction of from 20 to 
25 p.c. of the crop will be arrived at.

"The National Bank of Greece, owners 
of extensive vineyards, have set a good 
example by uprooting part of the land 
held by them."

SUGGEST AN AGREEMENT.

Members of Toronto Retail Grocers’ As­
sociation Want Definite Understand­

ing With Wholesale Frnitmen.
The members of the Toronto Retail 

Grocers' Association are not at all satis- 
fied with an alleged condition in the 
wholesale fruit trade, which they have 
mentioned before, and not very long 
ago. They assert that the wholesalers— 
a’l. probably, are not included, at least, 
they were not all mentioned—should not 
sell to the consumer. Throughout the 
fruit market signs are tacked up stating 
that the dealers sell to the trade only, 
but the retailers assert that they have 
seen goods sold in small lots to people 
who put the baskets on their arms ami 
walked away. The retailers consider 
that an agreement should be drawn up 
and that the wholesalers should) sign it. 
If they are actually desirous of selling 
only to the trade, this should protect 
them, particularly if a small fine was 
imposed for any breach of the agree­
ment. After considerable discussion it 
was decided that the committee appoint­
ed at the last meeting should wait upon 
President Thorpe of the Wholesale Fruit 
men’s Association.

The question of amalgamating with 
the Grocers’ branch of the R.M.A. was, 
on motion of D. Bell and R. Davis, de­
ferred until the next regular meeting.

TRAVELERS’ HOLIDAYS.
One feature of the grocery trade that 

has become a fixture, is the travelers’ 
annual holidays. For some years past 
the wholesale trade have been trying to 
co-operate with the view of giving all 
their traveling representatives two 
weeks' vacation. To do this and to 
avoid the extra expense of temporary
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representatives, many firms have this 
year agreed to withdraw their traveler 
from the road for the two weeks corn 
mencing July 25 to Aug. 6 inclusive.

This holiday idea is rapidly gainir. 
favor with both the wholesale and n 
tail trade. This year more houses tha 
ever arc party to this arrangement, am 
the retail trade more generally ai 
showing their sympathy with th: 
agreement.

WESTERN WHEAT CROP.

General Statement From Winnipeg Rr 
garding the Conditions Throughout 

the Wheat Belt.
(By our resident representative). 

Winnipeg, July 21.—Crop in souther 
Manitoba practically a failure now ai 
rain would not help much. In man 
places farmers are ploughing it up 
Northern Manitoba is much better, son 
districts reporting about the best croj 
in their history. Dauphin district 
particularly good. Central and norther 
Saskatchewan report good crops, bu 
southern is poor. Northern Alberta i 
good, but south of Calgary the crop 
reported a failure, except in irrigate 
districts. Conservative grain men est 
mate the total wheat crop at seventy-fiv 
million bushels. Very much, howevei 
depends on weather conditions during 
ne.xt two weeks. A good rain now won! 
put the yield over the above estimât, 
But if the present scorching weather coi 
tinucs it may drop as low as sixty mi' 
lions. Grave anxiety is prevailing r 
business and banking circles.

FRUIT MARKET NOTES.

Brief Rerefences to Particular Features 
—Following the Crops—Oranges 

Are Firm.
A melon weighing 95 pounds has beci 

grown at Ocala, Florida and is now on 
display.

The Canadian raspberry crop promise 
to be well up to the average.

There are some arrivals of new apple 
but the dealers are not saying mue 
about them.

Potatoes are reported to have sold 
at 3 cents a bushel in northern Michi 
gan a short time ago. Farmers ai 
buying them at from 6 to 12 cents 
bushel for feed. The market is glutted 
according to the report.

With fruit arriving in abundance thei, 
should be no difficulty among grocers tc 
make extra capital. The most of then 
are pushing fruit.

While the weather creates a demand 
for the new fruit it has also a detri 
mental effect. Rush business is tin 
keynote.

Oranges at a high price are market 
features just now. The demand is cs 
pecially for those of best quality.

New apricots are about done. There 
were shipped from California this year 
290 cars of this fruit.

Plums, peaches and pears are in good 
demand at fair prices.

Some of the growers near St. Cath 
arines sent a couple of cars of straw 
berries to Winnipeg, receiving result- 
that were highly satisfactory.

Tomatoes are progressing favorably 
and there is every reason to believe tin- 
crop will be well up to the average.
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Montreal Grocers Forget
Turn the Key in the Lock and 
—Spend the Usual Good Tim 
Friend—A Tug-of-War and So

Montreal, July 20.—Business cares 
forgotten: the grocery store closed; 
eight hundred Montreal grocers gave 
themselves up to the enjoyment contain­
ed in a day’s outing on July 13.

It was the occasion of the annual pic­
nic of the Montreal Retail Grocers’ As­
sociation. Needless to say, the event 
was a great success—it always is. you 
know.

President J. A. Dore was there, large 
as life and happy as a schoolboy at the 
beginning of his summer vacation.

Old friend Laniel, “the big fellow,’’ 
attended, and helped to keep the ball 
a-rolling, as usual. Secretary Sarrazin 
was on hand, but his big valise was not.
It made a hit a year ago, and its appear­
ance was eagerly anticipated.

Of course, it’s not necessary to remark 
tfiat Lussier was there. That awful 
trumpet of a megaphone-nature inform­
ed the whole world that J. I. Lussier 
was at the Grocers’ Picnic.

Anyway, getting down to the races 
and dancing, it was one more grand old 
picnic.

Uncertain Weather.
Opinions as to the probable state of 

the weather were certainly rife when the

X'-.

MONTREAL GROCERS’ PICNIC. 
The Married Women’s Race—An Event 

That is Always Looked Forward to 
by the Ladies.

grocers assembled at Bonaventure Sta­
tion en route for Coney Island Park, 
where they were to hold the annual 
event. The storm of the previous night 
was truly not encouraging, but when Old 
Sol burst forth as the train steamed out 
.there was a change from foreboding to 
general happiness.

The park was reached about 11.15, 
and, as usual, the crowd dispersed in dif­
ferent directions. The little groups

Their Cares for a Day
Bid Farewell to Sugar and Salt 

e and Unite as Competitor and 
me Grand Races.

scattering here and there lent a gay ap­
pearance to the enclosure, which is cer­
tainly picturesque, and ideally situated 
for a gathering of this sort.

“Chiefs” Lussier and Sarrazin, with 
their able “brigade” soon showed their 
anxiety to see if the athletic standard of 
the grocers had been maintained from 
the previous year. Consequently, a race­
track was measured off, and substantial 
prizes were offered for competition in 
various events.

All through the programme there was 
great enthusiasm, and interest ran high.

Evidently the exercise behind the 
counter and around the stores has kepi 
some of the older hands in good train­
ing, as witness L. Landreville, who had 
no difficulty in winning the “hundred” 
in good time.

The married women’s race furnished 
quite an exciting finish. There seemed 
to be a dead heat, and consequently the 
likelihood of another race, but the 
judges decided that there was a margin 
between the first two.

Tug of War.
One would have thought a general 

fight was imminent about four o’clock 
when twenty of the strongest grocers 
present were seen taking off their coats. 
“Trumpeter” Lussier, however, quelled 
all fear by announcing a tug-of-war be­
tween East and West. This proved 
quite an interesting feature and resulted 
in a win for the West.

The banquet was, as usual, a feature, 
some interesting addresses being deliver­
ed by M. Labonte; the president. J. A. 
Dore, Napoleon Seguin, Armand Chaput, 
J. Ethier. Mr. Filion (Quebec), Mr. 
Bergeron, Mr. Maynard, J. A. Beaudry 
and A. Wood.

Brieflets.
“Poker” seems to be a strong 

favorite with the grocers. We believe 
it is a game of “bluff.”

Some thought that “trumpeter” Lus­
sier’s voice sounded nicely on the mega­
phone. Oh! that “Last Post”!

“Tamilkande” did not go out in the 
“Travelers’ Handicap,” but was backed 
as a dead snip for the Judges’ “hun­
dred.”

Nap. Seguin, M.P.P.. has generally a 
“pull” at Quebec, but his pull in the 
Tug-of-War could not save the East 
from being pulled West.

M. Demers came to grief in his race, 
but he made a fine centrepiece for the 
tug-of-war. It looked like odds on a 
draw as the rope seemed stationary for 
some time.

The chief musical selection was, “Has 
Anybody Here Seen Sarrazin.”

Hasn’t friend Beaudry a lovely smile ?
Longboat will have to go “some” if 

0. Fournier intends to start in the 
“Marathon” business.

Friend George Neill was missed very
33

much. It took two of his sons to repre­
sent him.

As usual nothing seemed to trouble 
Armand Chaput. Have you ever seen 
“the smile that won’t come off”?

J. Ethier was generous with his prize 
“cheques.” They will be honored on 
the 27th July at 80 St. Denis St.

Who said that the “West” team was

' :z

PREPARING FOR TIIE “PELL.’ 
Montreal Grocers Getting the Tug-of- 

war Teams Ready at Their Recent 
Picnic—The Gentleman in White 

on the Right is J. A. Beaudry.

a light one? Vide: A. E. Blanchard, A. 
Landreville, W. Viau. Q. Brossard, J. 
Picotte, J. E. Lussier, J. E. Legault, J. A. 
Dure. A. Sarrazin, 0. Decarie, W. 
Laframboise.

Leon Therrien sings sweetly, eh? Did 
you hear his “Vive La France.”

We always knew that J. A. Labonte 
could dance “some.”

STRIKE AT MONTREAL.

Business Has Already Been Tied Up To 
a Certain Extent—G.T.R. Carries 

Half The City's Supply.
Montreal, July 21.—Montreal is going 

to feel the effects of the Grand Trunk 
trouble to a very considerable degree, 
in the opinion of some of the best posted 
local provision men. Already several 
indication of what may be expected have 
shown up. the first being a shortage of 
milk this morning, and the other being 
the difficulty of a couple of fruit men 
have experienced in tracing a shipment 
of bananas. It is announced by the 
mayor that the city will take a hand in 
the affair if the milk supply docs drop 
of to any extent. What those steps will 
be is not stated, but at any rate the food 
supply must be protected. The Grand 
Trunk lines furnish the transportation 
for fully half the city’s supply, so it 
would be a very serious matter if any 
continued interruption were to take 
place.

Truck farmers along the G. T. R. will 
also have difficult)’ in shipping their 
wares to the city, unless the rai'road 
authorities can obtain sufficient new men 
to thoroughly equip their trains. For 
some days, at any rate, there is sure to 
be a certain amount of confusion, and 
it is hard to say just how far-reaching 
the results will be. It is sincerely hoped 
that some solution of the difficulty will 
present itself before the strike has done 
much harm.
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THE FLOUR MARKET.
With another advance in flour in con­

sequence of the rising wheat market, 
the question has been asked as to hovr 
far this increase is likely to go. Flour 
men are loth to give an opinion upon 
this question, as they admit their inabil­
ity to forecast the future, but the op­
inions expressed agree that further 
advances are highly probable. They 
advise those interested in flour to follow 
closely the wheat market, together wit'i 
the most reliable reports upon western 
conditions. Manitoba first patents are 
now at $6.20, an advance of between 
SO and 90 cents during the past month.

WILL CAMPBBLLTON REPENT?
1 hat the sympathy of the commercial 

interests of Canada is extended to the 
business men of Campbellton, N.B., in 
the serious loss they have sustained is 
evident from the practical nature of 
the assistance they are rendering.

It is said that it is an ill wind that 
does not do some good. Doubtless 
Campbellton will rise from its ashes, 
deep as these ashes are, better and 
stronger than ever.

But there is one thing which, it is 
to be hoped, has been burned and its 
ashes scattered beyond the possibility of 
recovery. We have reference to the 
narrow, anti-Canadian spirit which im­
posed an irritating tax upon the re­
presentatives of manufacturers and 
wholesalers from other parts of Canada. 
Unsophisticated commercial travelers 
have been known to be subject to even 
the indignity of arrest. There was no 
“winking with the other eye” by Camp­

bellton's officials. The law was rigor- apparently no other alternative, but to
ously enforced.

While the business men in other parts 
of Canada are responding to Campbell­
ton ’s Macedonian cry to come over and 
help them, it is to be hoped that at least 
the commercial interests will learn that 
the present attitude toward the outside 
world is both unpatriotic and unbusi- 
like, and will lend their influence to 
prevent its being resurrected when the 
new town rises from t|ie ashes of the 
old town.

If the men in the commercial centres 
who have been irritated by Campbell • 
ton’s municipal narrow-mindedness can 
forget it when lire swept the town, and 
contribute to their necessities, surely it 
is good policy to see that the thing which 
caused it is not again permitted to ob­
trude.

THÊ G.T.R. STRIKE.
Differences between the Grand Trunk 

Railway company and its conductors, 
brakesmen, trainmen, etc., reached a 
crisis on Tuesday morning of this week 
when a strike was declared. Although 
only a few days have passed since the 
men walked out. business in many 
centres has been more or less embarassed 
and the question that is being asked by 
everyone connected with the grocery 
trade is—how long will it last 1 Grocers 
have doubtless learned through the daily 
papers that the G.T.R. freight service 
is at a standstill, and although the com­
pany promise to handle freight in a few 
days, the general opinion is that the 
makeshift service will not be adequate. 
Among the trade there is a hopeful feel­
ing that this strike will be of short dura­
tion as the general public shrinks from 
contemplating what a protracted indus­
trial war would entail particularly at 
this time of the year.

The G.T.R. touches a large nlimiter of 
towns in Ontario, thereby forming their 
only connection with the outer world. 
Others arc so situated that they can 
drive to some point on another railway 
and haul their merchandise from that 
station. There is nothing to be gained 
by letting the imagination, wander to 
what would happen if certain conditions 
prevail. The average individual fully 
appreciates the loss business sustains 
during industrial troubles of this kind 
and when it is a railway like the G.T.R. 
that is involved, the inconvenience and 
general financial loss reaches a serious­
ness in proportion to the business the 
company has been doing. A wholesale 
grocer stated that already they had to 
advise customers in many towns that 
they were unable to forward goods that 
had been ordered. The majority of re­
tailers have asked that no action be 
taken regarding their orders until Satur­
day or Monday, hoping that the trouble 
would be over by that time. They also 
advised that, in the event of present 
conditions still existing then, the goods 
be shipped to some point nearby on the 
C. P. R. But there are towns that have
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wait until the G. T. R. can assist them. 
The latter company have many what is 
called short hauls through Ontario, and 
they have extended their lines into terri­
tories in which they have no competition. 
It is in places of this kind that the 
greatest inconvenience or worse would 
be occasioned.

The grocers throughout the Dominion 
will follow the strike with interest for 
past experience has shown that in eases 
of this kind grocers who extended credit 
to the strikers were brought face to face 
with hills which were paid only after 
years or in cases were not paid a‘ all.

It is sincerely hoped that this present 
strike will he of short duration.

KEEP THE STORE COOL.
Coolness is a great asset to a stora 

during the summer season. With the 
sun blazing steadily on city walks and 
walls creating a !:e.tt that would do 
justice to a blast furnace, it is well 
for the grocer to atempt to keep the in. 
terior of his store cool. In the first 
place the contrast is so marked that a 
woman is scarcely within the door when 
she feels instant relief. And it is re­
freshing to find temporary escape from 
the heat these days. Windows partially 
drawn, water recently sprinkled on the 
floor, an electric fsn or two, creating r 
delirious draft, these and other means 
all combine to secure that much sought 
for “coolness.” One grocer carries a 
fairly large stock of flowers in a con­
spicuous part nf his store, and while 
flowers are not groceries they certainly 
add a charm to that store. Some grocers 
in addition to awnings and top blinds 
have another that pulls up from the 
bottom. When the sun is reflected off 
the pavement, instead of dropping the 
one blind he raises the other about three 
feet, and effectively keeps out the glare, 
screen doors help to keep the flies on the 
outside—their proper place. In a cool 
store the grocer himself, and his assist­
ants will have a greater desire to work. 
Rendering satisfaction is the corner 
stone of a good business, and this con­
sideration for the comfort of the cus­
tomers will not go unrewarded. It 
should be a part of the geneial scheme.

THE RASPBERRY CROP.
Experienced fruitmen assert that rasp­

berries will be at their best during the 
early part of next week, that is about 
July 25th and 26th. Reports from those 
districts recognized as centres for small 
fruit, indicate strongly that the crop will 
be well up to the average. Some deal­
ers feel that July 23rd will find the ber­
ries at their height, but the other opinion 
has more supporters. Grocers have been 
enquiring upon this point of late, as the 
average grocer is carrying more or less 
fruit at this season of the year.



The Markets—Heavy Sugar Business Reported
Present Demand is a Feature of the General Grocery Markets—Prices are Ex­
pected to Hold at the Present Quotations—Currants and Raisins are Firm De­
pending Largely Upon Primary Market Reports—Demand is Also Good—Arti­
cles Generally Associated With Summer Trade Are Moving Rapidly—Whole­
salers Report Good Business.

See also Provisions, Cereals and Fruit, Vegetables and Fish Departments on pages following.

QUEBEC MARKETS
POINTERS—

Tarragonas and Marbots—Jc higher.
( 'orn—Up to 90c.
Tomatoes—Up to 95c.
Beans—15c lower.

Montreal, July 21. 
Trade here has been very brisk in 

nearly all lines, though the effect of the 
warm weather is gradually making it- 
self felt. There is also now a new fac­
tor in the situation, the Grand Trunk 
strike. Already this has resulted in the 
-.tailing of a large banana shipment, 
which as yet has not been forwarded 
from where the men left it standing 
when they went out. In addition to 
this there will undoubtedly be a falling 
.iff in trade in some sections, owing to 
no many men being idle. A milk short­
age seems to be in prospect as fully 
half the milk for this city comes in 
over the G.T.R. and already this has 
been felt. Garden truck will also show 
the effect.

The situation in sugar is somewhat 
weaker as far as raws are concerned, 
but sales of refined are keeping up 
pretty well.

The weather continues fairly hot. but 
still not the stifling heat of some sum­
mers. and as a result people are buying 
heavier groceries than last year. Taken 
all through, conditions are very satis­
factory. Retailers report a better busi­
ness than for many summers past, and 
even collections show a decided im­
provement.

Sugar.—The raw market has shown 
a weaker feeling during the past few 
days, and that fact taken with a eon- 
Niderablc falling off in the demand 
would seem to indicate the possibility 
of lower prices • in case no change oc­
curs. However, to offset the above, 
local jobbers report fine selling. The 
lobbing trade seems to have bought all 
they needed for the summer, which 
would explain the slackening of the re­
liners’ trade. With present weather con­
ditions there seems to be no reason 
igainst, and every reason for a fine re­
tail sugar trade.
Granulated, bags................................................................ 6 15

“ 20-lb. bags....................................................... 5 25
" Imperial.......................................................... 4 90
“ Beaver............................................................. 4 90
lump, boxes, 100 lb*................................................. 5 95

........................ 50 lbs.................................................. 6 05
" " “ 25 lbs.................................................. 6 25

Red Seal, In cartons, each................................................  0 35
’rystal diamonds, bbls...................................................... 5 85

“ 100 lb. boxes....................................... 5 95
" 501b. "   6 05

' " 25 lb. "   6 25
" 61b. cartons, each......................... 0 371

1 ry>tal Diamond Dominoes, E-lb. cartons, each........... 0 371
Rxtra ground, bbls.............................................................. 6 60

'■ " 50-lb. boxes.................................................  5 80
" 25-lb. boxes.................................................. 6 00

Powdered, bbls.................................................................... 5 40
" 50-lb. boxes....................................................... 5 60

Phoenix................................................................................ 5 60
Bright coffee........................................................................  5 10
No, 3 yellow........................................................................ 5 00
5° ? "   4 °0
No. 1 " bags................................................................ 4 75
Bbls. granulated and yellow may be had at 6c. 

above bag prices.
Syrups and Molasses.—In spite of the 

hot weather molasses trade continues 
very good. It is rather astonishing too 
that out of town orders are so numer­

ous, when the fact of the risk of ship­
ment in the hot weather is taken into 
account. Importers report that several 
large consignments arc on the way from 
the West Indies, and that a fair demand 
is the best they can say for primary 
conditions.

Syrups arc also having a brisk sale. 
The orders are not largo hut their num­
ber is sufficient to warrant the state­
ment. Prices are unchanged.
Fancy Barbados molaaees, puncheons.................  0 36 0 38

" barrels.......................... 0 38 0 39
" half-barrels,...................0 4o 0 41

Choice Barbadoes molasses, puncheons................ 0 31 0 33
" “ " barrels..........................  0 34 0 36
" " " half-barrels................... 0 36 0 38

New Orleans................................................................ 0 27 28
Antigua............................................................................... 0 30
Porto Rico............................................................................ 0 40
Com vyrupe, bbls................................................................ 0 103

4-bbls..............................................................  0 031
J-bbls.............................................................. 0 031
38i-lb. pails.................................................... 1 80
26-lb. palls.................................................... 1 30

Cases, 2-lb. tins, 2 dor. per case....................................... 2 50
" 5-lb. " 1 dor. “ ....................................... 2 85

10-lb. " Î dor. “ ....................................... 2 75
“ ....................................... 2 7020-lb.

Santos.............. Oil
Maracaibo.......0 15

0 17 
0 18

is in ginger and peppers, which are in 
fair demand. Prices are unchanged and 
there seems little probability of any in 
the near future the way conditions are.

Per lb.
Ginger, whole .. 0 15 0 20

Per 10.
Allspice..............0 13 0 18
Cinnamon, whole0 16 0 18 

“ ground 0 15 0 19 
Cloves, whole... 0 18 0 30 
Cloves, ground . 0 20 0 25 
Cream of tartar. 0 23 0 32

Cochin 0 17 0 20
Mace........................... 0 75
Nutmegs........... 0 30 0 60
Peppers, black.. 0 16 0 18 

" white . 0 20 0 25

Tea.—There is a better inquiry on the 
local tea market, more particularly for 
Japans, although the arrivals of new 
teas have so far been somewhat limit­
ed. Primary market prices are firm 
and trade passing is very good. The 
outlook, according to local authorities, 
is bright.

Harrisons & Crosfield, Ltd., in their 
last tea market report give the follow­
ing : “Referring again to the prospects 
of diminished out-turn as the result of 
interplanting the tea estates with rub­
ber, an interesting article recently ap­
peared, in which the acreage at present 
under tea is given roughlv at 390,000 
acres, of these about 40,000 have been 
interplanted, and possibly by 1915 it is 
thought that the acreage of tea mav 
have fallen to 310,000. And whilst this 
reduction of area may serve as a nat­
ural corrective to the evils of over­
production, it reassures its readers by 
reminding them that improved methods 
of cultivation, increased manuring, and 
fresh planting will go far to prevent 
any serious reduction in the export.”
Choicest.................................................................... 0 40 0 50
Choice......................................................................  0 35 0 37
Japan»—Fine.......................................................... 0 30 0 35

Medium..*...............................................  0 25 0 28
Good common.......................................... 0 21 0 23
Common.................................................. 0 19 0 21

Ceylon—Broken Orange Pekoe............................ 0 21 0 40
Pekoe...................................................... 020 0 22
Pekoe Souchongs...................................  0 20 0 22

Indi*—Pekoe Souchongs..................................... 0 19 0 02
Ceylon greens—Young Hysons............................  0 20 0 25

Hyson........................................... 0 20 0 22
Gunpowders................................ 0 19 0 22

China greens—Plngsuey gunpowder, low grade. 0 14 0 18
» " pea leaf.. 0 20 0 30
•• " pinhead . 0 30 0 50

Coffee.—The coffee market is rather 
quiet at present, though a fair volume 
of trade is passing. Orders are small 
however, and the trade seem to have 
already filled theii immediate require­
ments. Very little is doing in Rio and 
Santos, and stocks have been allowed 
to run rather low.
Mooha.............. 0 181 0 25
Rio, No. 7....... 0 10 0 12

Spices.—Dullness is the prevailing 
characteristic of the spice market at 
present. The only briskness evidenced
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Dried Fruits.—A well balanced trade 
is passing in all lines, with the better 
grades of prunes selling perhaps best. 
However, currants and raisins are r.ot 
far behind, and the situation looks 
promising. Prices on the new fig crop 
will be out early next month, and seem 
likely to be higher than last year.

New York dealers prophesy higher 
prices for currants in the near future 
but this conclusion is based on the pro­
bability of further crop damage.
Currants, fine filiatrae, per lb., not cleaned............... 0 06!

“ “ cleaned...................... 0 06|
" Patras, per lb........................................ 0 07| 0 08
" Voetizzas, per lb...................................  0 08 0 09

Prunes—
40-50............ .............................................................. 0 09
50-60.............................................................................. 0 08
60-70 .............................................................................. 0 07
7->-80 .............................................................................. 0 06*
80-90 .............................................................................. 0 06
90-100 ............................................................................ 0 054

Raisins—
Australian, per lb., (to arrive)........................  0 084 0 09
Old seeded raisins..................................................... 0 90

" fancy seeded, 1-lb. pkgs.......................... 0 09
“ loose muscatels, 3-crown, per lb... 0 071 0 08

“ 4-crown, per lb... 0 O84 0 09
" sultana, per lb...............................  0 07$ 0 10

Malaga table raisins, Rideau clusters, per box........  2 25
Valencia, fine off stalk, per lb............................... 0 05

select, per 11»............................................ 0 <16
" 4-crown layers, per Ih.....................  ..... 0 C6

Nuts.—Brazils are slightly easier, 
while Tarragonas and Marbots are Jc 
higher this week. A dispatch from a 
reliable source in France says that the 
damage to the walnut crop is general, 
and not confined to a small section as 
was at first reported. This should ac­
count for the present firmness, and if 
confirmed will certainly produce higher 
prices still.

Local stocks, as well as those in New 
York arc low, and the present brisk 
demand is therefor apt to strengthen 
the market considerably.
In shell—

Brazils...............................................................0 13J 0 14|
Filt>erts. Sicily, per lb......................................0 10 0 11

" Barcelona, per lb......................................  0 10J
Tarragona Almonds, per lb.............................0 14 0 15
Walnuts, Grenoble», per lb..............................0 13 0 14%

“ Marbots, per lb....................... 0 12% 0 13
“ Comes, per lb....... ..........................  0 111

Shelled-
Almonds, 4-crown selected, per lb........................  0 321 0 35

“ 3-crown M " ...........................0 31% 0 33
“ 2-crown “ “ .................................  0 30
" (in bags), standards, per lb..................  0 26 0 27

Cashews................................................................... 0 15 0 17
Peanuts—

Spanish, No. 1...........................................................  0 12
Virginia, No. 1................................................. 0 13 0 15

Pecans, per lb................................................................ 0 65
Pistachios, per lb............................................................. 0 75
Walnut»—

Bordeaux halves..............................................  0 28 0 30
Brokens.............................................................  0 23 0 27

Evaporated Apples.—Stocks are light 
locally, and demand has dropped off to 
a small extent. There is still a more 
satisfactory market, however, than at 
this time last month, and dealers say 
if they could obtain more of the better 
grade they could readily dispose of 
them.
Evaporated apples, prime............................................. 0 00
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Beans and Peas.—Peas are firmer in 
the primary market, and the higher 
grades are hard to obtain. Prices are 
unchanged to the retailer, but a fur­
ther stiffening would be sure to be felt.

Beans have dropped off to $1.95 as a 
result of a very slack demand, and even 
that price is sagging somewhat. How­
ever there is a slight increase in export 
trade so the bad effect may be counter­
acted.
Ontario prtmf pea beans, bushel..................................... 1 95
Pees, boiling, bag............................................................. 1 66

Rice and Tapioca.—The demand of 
late seems to be for the poorer grades 
of rice, and the trade passing in these 
lines is good just now. The better 
grades are somewhat dull, though a 
fair volume of trade is being done.

Tapioca is firm and selling well, par­
ticularly seed. It looks as if there 
would be no immediate change in prices, 
which are firm at present.

It is reported that sago is so scarce 
that it is a hard matter to fill require­
ments. The rubber boom seems to have 
taken a large number of the plantations 
formerly used for these products and 
left barely sufficient to supply the mar­
ket, thus causing the present high 
prices.
Rice crade B. bats. 280 pounds....................................... 2 90

•• •• •• 50 " ....................................... 2 80
M " pockets 25 pounds......................................... 3 00
** •• * pocket*, 12* pounds......................................  3 11
M grade c.c., 250 pounds............................................ 2 80
M “ 100 “ ................................................ 2 80
M *' 60 " ................................................ 2 SO
" " pockets, 25 pounds................................ 2 20
" " | pockets, 12* pounds...........................  3 00

Tapioca, medium pearl........................................... 0 OH 006

CANNED GOODS
MONTREAL.

Pea stocks are almost entirely de­
pleted, the only ones on the local mar­
ket being a few extra sifted. Until the 
new pack is on the market the situation 
will remain very firm.

Corn and tomatoes are also scarce, 
and prices are 90 and 96c respectively.

Reports from the canners are none 
too promising so far, and crops may be 
rather short in some lines. Of course, 
it is a little too early to say definitely 
just what lines will be most affected. 
It is a sure thing that the strawberry 
pack was disappointing, and as a result 
of this, prices in this line are very firm.
Peas, standard, dozen....................................................... $1 06
Pess, early June, dozen...........................................  1 071 1 10
Pees, sweet wrinkled, dozen.................................... 1 10 1 124
Pees, extra sifted, dozen.......................................... 1 52* 1 60
Peas, gallons................................................   3 67$ 3 92*
Pumpkins—3 lb., $1.00; gallon, $3.00.
Beans,dozen........................................................................ 0 87*
Com, dozen.........................................................................  0 90
Tomatoes, dozen (Ontario and Quebec) ....................... 0 95
Strawberries, dozen...........................................................  1 5C
Raspberries, 2*s, dozen...................................................... 1 8r|
Peaches, 2*s, dozen ....................................-.................... 1 70
Peaches, 3's, dozen................................... ......................... 2 65
Pears, 2"s, dozen.................................................................. 165
Pears, 3's, dozen.................................................................  2 40
Plums, Greengage, dozen...............................................  160
Plums, Lombard dozen.................................................... 1 00
lAwtonberriee, 2's, do-en.................................................  160

Clover Leaf and Horseshoe brands salmon—
1-Ib tails, per dosen........................................................... 1 87*
64b. flats, per dozen........................................................... 1 30
1-lb. flats, per dozen......................................................... 2 02*

Other salmon—
Humpbacks, dozen.................................................. 0 96 1 00
Cohoes, dozen ...................................................... 1 35 1 40
Red Spring, dozen...................................................  160 165
Red Sockeye, dozen................................................. 1 85 200
Lobster Futures—

Wb fist*, doz.. §2 40; 1-lb. tails, doz., $4 25.
14b. flats, doz.. $4.50.

Compressed corned Minced collons, 2s... 2 50
beef, Is...................  1 80 Corned beef hash, Is. 1 60

Compressed corned Corned beef hash, 2b. 2 80
beoL 2s...................  3 16 Jellied hocks. 2s........ 3 50

EngUsn brawn, 2s.... 3 00 Jellied hocks, 6s........ 10 00
Boneless pigs' feet, 2s 3 00 Paragon ox tongue,
Repdy lunch veal loaf l*s............................ 7 50

$•.............................. 190 Parafon ox tongue, 2s 8 60

Ready lunch veal loaf
Is.............................. 2 40

Roast beef, Is............ 1 86
Boast beef, Is............ 3 15
Stewed oxtail. Is.... 160 
Stewed kidney, Is.... 1 50 
Stewed kidney, 2s — 2 65 
Minced oollops, Is... 1 40

Paragon ox tongue,
2*s............................  9 60

Paragon lunch tongue
Is.............................. 4 00

Tongue lunch. Is....... 3 60
Sliced smoked beef, *s 1 60 
Sliced smoked beef, Is 2 60

Clover Leaf and Horseshoe brands salmon :
1-lb. tallz, dozen .... 1 00 Red Spring,doz • 
*-lb. flats, dozen .... 1 37*
Other prie* 316

Humpbacks, doz 0 96 1 00 Lobsters, quar-
Cohoes, per dot. 1 45 1 50 ten, per dozen

-• 1161

2 00 2 25

.... 140

WINNIPEG.
The market is firm here and new 

prices will be named shortly which will 
be higher than last year. The continued 
drought in the east has affected the ctop 
seriously and strong markets will rule 
all 1910 crop stuff.
Beans, 2 s, per cast- . .
Com, 2’s, per case..........
Peas, 2’s, per case..........
Pumpkin», 3’s, per case. 
Apples, gallon, per case.
Lawton berries, 2 s..........
Peaches, 2 s........................
Pears, 2 s.........................
Plums, 2's........................
Strawberries, 2 s............

1 85
1 95
2 60
2 05 
2 20
3 25 
3 00 
3 25 
2 80 
3 00

TORONTO.
Prices for canned peas, corn and to­

matoes are expected to be out soon. 
Nothing deflate seems to be held as to 
the extent of the new pack, but it is 
expected that there will be but little 
change. Peas and beans seem to have 
been plentiful enough. Up to the pres­
ent, demand for canned tomatoes and 
corn has been fairly good, but the new 
peas and beans selling on home mar­
kets and from house to house have un­
doubtedly had an effect. Old Canned 
stocks are light anyway, and it will not 
require very heavy demand to wipe them 
out.

Regarding the B.C. salmon pack a re­
port says :

"It is stated 56 canneries will be oper­
ated in 1910, of which 22 are located on 
Fraser River. 12 on Skeena River, 8 on 
Rivers Inlet, 4 on Naas River, and 10 
in outlying districts. The pack of all 
kinds of salmon on the Fraser River 
this season is expected to range from 
175,000 to 250,000 cases, the difference 
in the figures representing the different 
opinions of various canners. The pack 
of sockeyes on the Fraser is variously 
estimated at from 100,000 to 150,000 
eases. The estimated pack of all kinds 
of salmon for British Columbia is be­
tween 500.000 and 600,000 cases. At the 
22 canneries which will be operated on 
the Fraser River arrangements are being 
made now for the opening of the sock- 
eye fishing season. Preparations are be­
ing made for establishment of two 
salmon hatcheries on the west coast of 
Vancouver Island."

A recent special from Vancouver is as 
follows:

"Fish Commissioner Babcock says that 
salmon runs on the Skeena River, which 
open several weeks earlier than on the 
Fraser River, are phenomenal. The pack 
in all the canneries is now more than 
double what it was this time last year, 
and the fish are larger and in better con­
dition."
.......... ..................o 8» o «0
Com .................. 0 831 0 90
Fw...................  1 10 1 60
Pumpkins.........  0 80 0 90
Tomatoes,3’s.... 0 85 0 90 
Strawberries, 2 s 1 47* 1 60 
Raspberries, 2's. 1 75 1 85 
Peaqbee, 2‘s..... 1 60 1 66

" 3's.............. 2 65
Lawtonbtrries........... If

36

Red pitted cher­
ries, 2's....................  1 76

Gallon apples... 2 25 2 75 
Bartlett pears—
Heavy syrups, 2's ....

Ltght2s ....
He vy ” 3's ....
Light " 3s .... 
Lombard plume,

Ts....................  0 80 0 86

1 66 
1 16 
2 40 
1 70

ONTARIO MARKETS
POINTERS—

'Sugar—Steady, good demand.
Shelled Nuts—Firm.
Tea—A steady market.

Toronto, July 21, 1910.
In grocery circles trade is confined 

largely to summer goods. Sugar is the 
particular exception. From every quar­
ter the reports regarding the sugar trade 
are the same. Preserving is at its height 
and the consumption of sugar is reach­
ing a large figure. In regard to prices 
it is anticipated that the present quo­
tations will obtain until the new crop 
prices affect the market. This will not 
be until about October or the middle of 
September. It is expected that a decline 
will then be noted, but that in the mean­
time there will be no ground lost. There 
is also a heavy demand just now for 
articles that are essentially connected 
with summer trade. Wholesalers state 
that there is a good demand for lime 
juice and the other articles of that kind. 
The goods included in this list are 
numerous and while the weather con­
tinues as at present the demand will 
likely be heavy. While it has been 
stated that trade is of a “summery” 
character wholesalers are satisfied with 
the orders that are being filed. Accord­
ing to them general business is good. In 
dried fruits, currants and raisins are 
good demand and at firm prices. There 
is a good trade in tea and coffee. Nuts 
possess a firm tone, especially the shell­
ed variety.

Sugar—There is a steady demand for 
sugar reported by both the retail and 
wholesale trade. Manufacturers also arc 
doing good business and it may be truly 
said that sugar is one erf the real feat­
ures of the present grocery transactions. 
The good supply of fruits is creating the 
demand for sugar which should hold its 
present price until the new crop begins 
to affect the market about the middle of 
September.
Paris lumps, In 100-lb. boxes . 

“ In604b. " ...
................................ 6 16

.......... ................................ 6 26
in 26-lb. “  6 45

Bed Seal..................................................................................  7 20
St. Lawrence "Crystal Diamonds," barrels.......................6 96

" " * barrels........................ 6 05
" 100 lb. boxes...........6 15
" 501b. boxes...........6 25
“ 26 lb. boxes...........6 46
" cases, 206 boxes.. 7 70

" '* Dominos, «**006 boxes....... 7 70
Red path extra granulated....................................................6 30
Imperial granulated.............................................................  5 00
St. Lawrence granulated, barrels....................................... 6 30
Beaver granulated, bags only............................................... 5 00
Acadia granulated (bags and barrels)................................ 6 20
St’Lawrence goiàen, bbls.................................................... 4 96
Bright ooffee................................................................. . ... 6 20

So. 3 yellow............................................................................6 10
o. I "  5 00

J9. 1 M .............................................. ....................XV488
ranulated and yellow, 1004b. bags 6a lee than bnli.

Syrup and Molasses—Trade in this 
market is light at present under the in­
fluence of heavy buying in other lines.
It is a case of every dog having his day, 
remarked a wholesaler in speaking of 
the changes in demand.
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Sîb!ttoë, 2 doe. G#iIons,*6tocM# .... 4
a to<w..................... 2 60 * “ 12 ** .... 6

lb tins, 2 doz. Quarts, 24 " .... 6
in QMS......................... 2 86 Pint#, 34 » .... 8

&#». Mnluam—

Psr case Maple
4 80 
6 40

2 76
10 lb. tins, I doz.

In case.............
20 lb. tins, i doz.

incase................. *70
Barrels, per lb.. ... 0 to 
Half barrels, lb......... 0 to
SuCtotlbe.ee.......... 180

•• 26 •• " .... 1 80

New Orleans,
medium.......  0 28 0 SO

New Orleans,
bbls.................  0 26 0 28

Bar bedoee, extra
fancy............... • • • • 0 45

Porto Rico........ 0 46 0 62
Mnscovada................. 0 30

Dried Fruits—There is fairly brisk 
leading in currants and raisins according 
to some of the wholesale men. Prices 
are firm in sympathy with the existing 
prices in the primary markets quoting 
for the new stocks. Otherwise this mar­
ket is quiet under the effect of a strong 
green fruit trade.

A recent report says : “The position 
in Greece continues to be strongly main­
tained, with reports received during the 
week that the weather had again turned 
unfavorable. More serious damage than 
any that has been done thus far may 
still be seen until the fruit is dried and 
housed in good condition; the most 
critical period for the crop being from 
the present time until about the middle 
of August. According to latest informa­
tion, the new crop is estimated to pro­
duce about 140,000 tons of fruit against 
about 175,000 tons last year, and while 
the demand for spot fruit in Greece is 
unusually good for this season of the 
year, there will undoubtedly be some old 
fruit carried into the new crop which 
will in some measure make up for the 
deficiency of new goods.”
Prunw— Per

30 to 40, In 26-lb. boxes......................................... 0 11 0 lli
40 to 60 “ “   0 08* 0 02
10 to 60 " "  0 fl£* 6 07*
•0 to 70 " "   0 06 0 07
70 to 80 " "   0 05* 0 06*
80 to » " M ............................................ 0 06 0 06
•0 to 100 " " .................................................. 0 06*

Seme fruit In 60-lb. boxes * cent lees.
Apricot#—

Standard................................................................. 0 14 0 15
Choice, 25 lb boxes................................................ .... 0 16
Fancy. " " ................................................ 0 17 0 2Û

Candled and Drained Peels—
Lemon...................  0 09 0 11 Citron................ 0 14 0 17
OralOrange....................0 11* 0 12*

0 10 
0 04 
0 04 
0 06* 
0 08

0 09

0 07 
0 07* 
0 09 
0 06* 
0 06* 
0 07* 
0 06

0 10

Elemee, per lb............................................................ 0 08
Tapnets, " ..........................................................  0 08*
Bag figs......................................................................  0 031
Dried peaohes.............................................................. 0 08
Dried apples.......................................................................
Currants— .
Fine FUlatras.... 0 06 0 07 Voetlzzas............  0 08*
Patras.................. 0 07* 0 08

Uncleaned *ole e 
Raisin»—
Sultana........................................................................ 0 05

" fency............................................................... 0 06
extra fancy................................................... 0 08*

Valencias, selected................................................... 0 06
Seeded, 1 lb packets, fancy....................................... 0 08

" 16 oz. packets, choice.........................................
" 12 ox. “ " .........................................

Dates—
Hallowees............  0 06 0 06* Fards choicest.............
Bairs....................  0 06 ....

Teas—A good steady business is re­
ported in teas. In fact, the reports 
generally have a most satisfactory tone. 
Dealing with the world’s supply of tea 
and its consumption a recent article 
slates: “At a rough estimate the world’s 
total production of tea is about 1,200,- 
|>IM),000 lbs. annually, of which one-half 
is grown in China, a little more than 

one-third in the British Empire (India, 
(’eyIon and Natal), and something un­
der one-sixth in other countries, of which 
Japan, Java, Formosa and the Caucasas 
are the principal. In regard to Chinese 
tea the estimate of G00,000.000 lbs., is 
largely conjectural, being consumed lo­

cally. As to importing countries the 
United Kingdom takes first place with 
256,112,000 lbs., equal to 6.02 lbs. per 
head; followed by Russia, with 126,000,- 
000 lbs., or 1.25 lbs. per head; the 
United States with 81,000,000 or 1.30 lbs. 
per head, and then Holland, Australia, 
Canada, Germany, and New Zealand. 
Australia, t is to be noted, consumes the 
largest amount of tea per head in the 
world, to the extent of as much as 7.1 
Lbs. or nearly a pound more than the 
quantity consumed in the United King­
dom.

Coffee—There is a steady demand for 
coffee but the market itself has nor 
changed in any particular. It is report­
ed that while the production of Brazil 
coffee during the year just closed was 
about 2,400,000 bags larger than last 
year, it was only about 800,000 bags 
larger than the world used of this kind 
of coffee. The Rio and Santos crop, tak­
ing the receipts at Rio and Santos dur­
ing the fiscal year, amounted to 14,- 
944,000 bags, about 200,000 bags more 
than their estimates of December 1 last 
year.
Rio, routed....... 0 12 0 15 Moch», roasted. 0 25 0 28
Bantoe, roasted. 0 13 0 17 Java, roasted... 0 27 0 88
Mancaibo, " 0 14 0 20 Rio green............0 10 0 11

Spices—The market has shown an im­
provement of late with the approach of 
the season of particularly high prices. 
Large dealers are calling attention to an 
alleged shortage of supplies stating that 
prices are likely to be firmer as a result.
Peppers, black.. 0 16 0 18 

white. 0 22 0 26 
" whole,

black...................... 0 16
Peppers, whole,

white....................... 0 28
Ginger................ 0 20 0 25
~lnnamon......... 0 21 0 23

utmeg.............  0 20 0 80
Oli
Ni

Olores, whole... 0 26 0 86 
Cream of tartar. 0 26 0 18
Allspice..............0 14 0 16

,r whole.. 0 14 0 16
Mace,ground... 0 76 0 80
Mixed pickling 

spices,whole.. 0 16 0 16
Cassia, whole... 0 20 0 25
Celery seed............ 0 24

Rice and Tapioca—There is practically 
no change in this market. Trade is 
good with prices firm, especially with 
tapioca.

Per lb.
Rloe, .tend, B............................................................ 0 031 0 OS
Standard B. from mills, 600 lbs. or ever, f.o.b.,

Montreal................................................................... 8 80
Rangoon....................................................................  0 08 0 031
Patna..........................................................................0 06* 0 06*
Japan..........................................................................  0 04* 0 05
Jara............................................................................ 0 06 0 07
Carolina......................................................................0 10 0 11
Sago............................................................................ 0 06* 0 06
Seed tapioca...................................................................... 0 06
Tapioca, medium pearl............................................ 005* 006

Nuts—Business as far as nuts are 
concerned centres upon shelled almonds 
and walnuts at prices that are consider­
ed good. Reports from France regard­
ing the almond crop are not encouraging 
and large dealers assert that prices may- 
advance in the fall. A good crop of 
filberts is expected in Sicily this year.
Almonds, Formigetta....................................................... 6 11

" Tarragona..................................................0 11* 0 12
“ shelled........................................................082 0 86

Walnuts, Grenoble............................................................ 0 13*
" Bordeaux..........................................................  0 11
" Marbote............................................................. 0 12
" shelled........................................................  0 28 0 80

Filbert#.......................................................................0 12 0 12*
eoans.........................................................................0 16 0 18
trasils.........................................................................0 15 9 161
eanutk, roasted...................................................... 0 06 0 12*

Beans—This market is practically 
identical with that of a week ago. De­
mand is light.
Prime beans, per bushel..................................................... 2 10
Hand-picked beans, per bushel....................................... 2 25
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MANITOBA MARKETS
POINTERS—

Prunes and Evaporated Apples— 
Higher.

Sugar—Strong demand.
Rolled Oats—Firmer.

Winnipeg, July 21, 1910.
Markets are all firmer this week, and 

the general tendency is for higher prices. 
This is caused by the heavy demand for 
certain lines, the short crop prospects 
in foreign centres, and also the pros­
pects of a light cereal crop in the west. 
This latter condition affects the rolled 
oats market, and the market is believed 
to be on the advance; however, list 
week’s strong prices rule to-day. There 
has been a sharp advance in wheat re­
cently, and all flour has been advanced. 
Local bakers have, as a consequence, 
raised the price of bread. The recent 
unfavorable reports from the country 
that the wheat yield would be light have 
caused this change.

In southern Manitoba, and, indeed, the 
southern parts of all three provinces, 
will suffer with a wheat crop shortage 
of more or less extent. Saskatchewan, 
however, is more fortunate than the 
other provinces in this regard. Mer­
chants in these centres are buying light, 
and some wholesalers have withdrawn 
their travelers from these territories. 
There is little cause for alarm in the 
general decrease of the crop yield. The 
west as a whole will have plenty of re­
turns to save her from any such “hard 
times” as she has on several occasions 
experienced. The farmers that will suf­
fer most are those who are the most 
prosperous. Should the shortage come 
to the northern and newly-settled dis­
tricts. where the tide of immigration is 
flowing, the situation would be more 
serious. The condition is only more un­
satisfactory when it is known that the 
merchants who have been “carrying” 
the agriculturalists for two, three, or 
more years, will have the day of settle­
ment only extended farther into the fu­
ture. Should the merchant get his cash, 
as he could do when the goods are de­
livered, his trade would be more secure, 
the farmer would not have debts to 
worry him, and the general trade of the 
country would not be impeded.

Sugar—There is no change in the list 
prices of sugar, but if it is possible for 
the demand to regulate prices on this 
commodity, the values may be expected 
to advance. The preserving season is 
on everywhere in this country, and the 
trade as a consequence is heavy. There 
is a noted heavy demand for all icing 
and powdered sugars. This is excep­
tional, and the future of the fine sugar 
market is uncertain.
Montre#! snd B.O. gr#nnl#t#d, tn • 75 

I 70
686 
6 39

6 15
• SS 
9 50
996
171
i 66
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Foreign Dried Fruits—The effort to 

boost prices in the western States is be­
coming more and more intense. At pres­
ent the work is all concentrated on 
prunes, and an importer describes the 
packers as ‘•crazy’' just now in the 
plunge for higher prices. The Cali­
fornia prune crop is the only one that 
is good, and packers are taking advan­
tage of this to control stocks and prices. 
Prunes here are quoted \'2t and lc up. 
All other lines are firm, and the raisin 
market is getting stronger. Pears, 
peaches and apricots are normal. All 
goods from Greece will likely be higher.
Smyrna Sultana raisins, un cleaned, per lb............ 0 06 0 11

" “ *' cleaned, per lb..................0 09 6 13
Valencia raisins, Hawley's, f o e. per case, M's.............. 1 46

" selects “ Ms............................... 1 55
“ " layers " Me............................... 1 75

California raisins, choice seeded in f-lb. packages
per package................................ 0 06

" ” fancy seeded, in f-lb. packages
per package................................ 0 06*

choice seeded in 14b. packages
per package................................ 0 071

" “ fancy seeded in 1 lb. packages
per package................................ 6 061

Raisins, 3 crown muscatels, per lb................................. 0 06
M 4 " M ” ................................... 0 06

Prunes, 90-100, lb .... 0 051 Prunes, 50^0 ".... 0 08*
“ 80-60 " .... 0 051 Prunes, 40-50, lb___ 0 09$
** 70-60 “ .... 0 065 Silver prunes,ac.
" 60-70 M.... 0 06| to quality 0 10 0 13

Currant» un cleaned, loose pack, per lb......................... 0 (
" dry, cleaned, FUiatras, per lb......................... 0 (
'* wet, cleaned, per lb..........................................  0 ( .
" Filiatras, in 1-lb. pkg. dry, cleaned, per lb... 0 07

Pears, per lb— 0 09 0 15 Nectarines, lb........... 0 091
Peaches, stand- Dates, per lb.,

ard, per lb.............. 0 08 Hallows, bulk ----- 6 061
Peaches, choice......... 0 09 Dates, packages
Aprioote, stand- 30 in case............ 0 061

ard, per lb........  0 15 Figs, per lb  0 041 0 06
Apricots,choice Peel, lb., lemon — 0 091

per lb....................... 0 151 “ " orange — 0 10
Plums, pitted,lb 0 11 0 12$ “ - citron. 0 13$ 0 18

Syrup and Molasses—The output is 
dull and weak prices rule. Retailers 
stocked well and they can satisfy the 
demand by ordering light. Wholesalers 
are getting inquiries as to prices for 
future buying. The reports that they 
receive are that no lower prices are 
forthcoming, and before many weeks 
stronger prices are sure to rule. Mo­
lasses trade is fair and the output has 
recently been increased.

Syru pa-
24 2-lb. tin», per ease................................
11 5-lb. tins, per esse................................
6 10-lb. tin», per case.............................
3 30-lb. tin», per caee.............................

Half bbls., per lb......................................
ftarbado— mol»—— In 6-bbls., per gal 
Gingerbread mola«»es. 4 bbl»., per gal. 
New Orleans mol»——, $ bbl»., per gal.

....... 2 05

....... 2 30

. ... 2 35

....... 2 45

....... 0 031

....... 060

....... 0 40
0 33 0 36

Nuts—Almonds and walnuts, shelled, 
are described as fair at present, and the 
general tone is better. The summer sale 
is as good as usual, and this means that 
the output is heavier. Peanuts have a 
good sale everywhere. The quality is 
good and the 13c price controls the ma­
jority of stocks.
Shelled Walnuts, in boxe», per lb...................................  6 30

" small lot», per lb................................. 6 31
" Almonds, In box—, per lb................................. 6 S3
" " small lot», per lb.............................. 6 14

Peanut», Virginia, per lb......................................... 0 11 0 13

Rolled Oats—The decreased acreage 
under crop and the drought which has 
set in everywhere will make a very iignt 
yield of oats in the west. Cereal prices 
are soaring and last week's prices are 
held firmer.
Rolled oeu, 80 lb.

«0
JO

per «0 lb,................................. 1 80
" «0 ................................... 0 'JÛ
•• *   «50
(8, Me)..................................  a 38

Tapioca and Sago—The trade is not 
general for small lots. The short crop

prospect rules the market and the fol­
lowing firm prices are quoted here:
Peerl Lepioce, per lb.................................................. 0 051 8 06
Sago, per lb............................................................... 0 05 0 «61

'Beans—For many weeks westerners 
have not been assured as to the pros­
pects of the Ontario bean crop. Latest 
word is that the crop will be heavy and 
large shipments are to be brought west. 
What the market will be is uncertain, 
but a reduction of 5c has been made 
by some houses. We quote these prices:
3-lb. picker, per bushel......................................................  3 20
Hand picked, per buehel................................................... 3 30

Evaporated Apples—The market is 
greatly improved and there is y2c ad­
vance this week. Stocks are getting 
low and all grades are good quality, since 
the poor quality has been pushed off at 
sacrifice prices. 8\2c to 9c is the quo­
tation to-day.

The raw sugar market rules very 
strong (with, however, no change so far 
in Canada) in sympathy with the ad­
vance of 10c per cwt. in New York. 
There may, however, be an advance here 
at any moment without further notice.

Butter Mediterran—n.. 4 50 4 75
Creamery print» Pineapples........  3 00 3 50

per lb.............. 0 26 Pork, Americtn
Creamery solids per bbl..................... 30 00

0 23 0 f>4 Pork, cl—r bbl — 31 00
Dairy, tube, lb. 0 22 0 23 Hams smoked ---- 0 18*
Bananas....... 1 75 7 50 Beef, American ---- 23 00
Bean», box, w»x 4 80 Codfish, quintal — 6 60
Fresh eggs, dor. 

Sugars—
0 21 Herrirq^ pickled

5 00
Extra Standard,

5 30

5 20
5 10

granulated ... 
Austrian, bags, 

granulated ... 
Bright yellow...

....
P.E. Island, bag__
Nova Scotia..............
Onions, Spanish 

her lb.......................

1 35
1 35

6 025
No. 1 yellow — 4 80 Onions, Ameri-
Flour h. wheat —n, per lb.............. 0 02*

per bbl............ 6 30 6 40 Onions, Bermu-
Flour, Ontario «la, per box. __ 1 50

blends, bbl... 5 00 5 30 Mois——, fancy 
Barbados, bbl. ----Cornmeal, bag. 1 55 1 65 6 36

Fruits—
Lemon», Verdi Hi 6 00

Moles»—, fancy 
Barbados, xal. . .. 

Rolled Oats, bbl 4 75
0 32

Valencia»........... 6 25 7 50
4 85

NOVA SCOTIA MARKETS.
Halifax, N.S., July 21, 1910.

Wholesale grocers report business fully 
up to the average for this season. The 
orders coming in from outside points 
are good and cover general lines. The 
sales of sugar are reported to be quite 
heavy.

Fresh eggs were scarce this week. The 
receipts were small and the price has 
advanced to 21c per dozen. The demand 
is fairly good. The commission houses 
are rushed with orders, particularly from 
outside points. There is a heavy de­
mand from the country towns for bana­
nas and oranges, and the shipments are 
large.

The strawberry season is drawing to 
a close, and the receipts of berries are 
falling off. Thousands of crates were 
handled here this season, but the price 
did not go below 8c. There was an un­
usually heavy demand from the sections 
that do not grow berries.

According to reports coming to hand 
the apple crop prospects in the An­
napolis valley are not so promising now 
as earlier in the season. The crop of 
apples will be much smaller than usual. 
The heavy frosts killed many of the 
early varieties of fruit in the valley, and 
it is said that there will be a marked 
scarcity of Gravensteins.

Butter continues in good1 supply and 
the price is unchanged. The dealers are 
watching the flour markets closely. The 
rapid advance in prices has not been re­
ceived very favorably by the trade.

Pork is a little firmer, but not yet 
sufficiently so to warrant any change in 
market quotations.

Beef, on the other hand, seems to be 
even scarcer than when last reported, 
and another advance of $1 per barrel.

Stocks of 1909 canned goods are pret­
ty well exhausted. Peas are almost en­
tirely cleared up and no new stocks have 
arrived yet, but should be on the market 
about the first week in August. Corn 
has advanced about 5c per dozen, and is 
very scarce. Every case on the market 
will be used up before any new stock 
can arrive.

NEW BRUNSWICK MARKETS.
St. John, N.B., July 20, 1910.

Advices were received here Friday 
last, announcing another advance of 20c 
in the price of Manitoba flour. This is 
about the only change that has taken 
place in the markets. Strawberries are 
now at their height and have been selling 
at 5i/g to 6Y2 cents by the crate.

The Campbellton disaster has over­
shadowed all else during the past week. 
All the wholesalers have contributed 
large shipments of supplies for the 
stricken people. Two local firms lost 
heavily, Baird & Peters, and Jones & 
Schofield. Both had large distributing 
warehouses in Campbellton, which were 
completely destroyed. Representatives 
of the firms have been in Campbellton 
looking after their interests, and it is al­
together likely that they will rebuild. 
W. E. Anderson, secretary of the St. 
John Board of Trade, went to the 
stricken town the day after the fire, and 
superintended the distribution of a car 
of provisions, contributed by the local 
merchants. It is the general opinion 
that the town will be rebuilt.
Sugar-
Standard gran. 5 43 5 50 
Austrian “ 5 30 5 40
Yellows............  4 9) 5 30

Flour, Manitoba 6 85 6 95 
“ Ontario.. 5 90 6 0U 

Cornmeal, bag». 1 55 1 60 
bbl». 3 15 3 20 

Rolled oat», bbls 5 0 J 5 10 
Bjc k w hea t, 

west, grey, bag 2 90 3 00 
Val. raisin», lb.. 0 051 0 06* 
Cal. raisin»,seed­

ed .. 0 071 0 081
Currant», lb .... 0 07 0 07$
Prune», lb.........  0 051 0 09
Molasse», fcv.

Barltadoe, gl 0 32 0 33
Butter, dairy,

lb................. 0 18 0 20
Butter, cream­

ery, lb......... 0 23 0 24
Egg», new laid 0 20 0 22
Egg», case................ 0 19
Potato—, bbl. 1 25 1 50
Canned goods—
Pea», do* .... 115 1 55
Com, dot— 0 90 0 96
Tomato—, dz 1 00 1 06
Raspberri—,
dozen.......... 1 95 3 05

Rice, lb ............  0 031 0 031

Beane, hand 
picked, bu» 2 20 2 25 

Bean», yellow
eye, bu».........  3 50 3 65

Cheese, new, lb 0 14 0 141 
Lard, compound

lb....................... 0 14 0 144
Lard, pure, lb. 0 17 C 17$
Baron................  0 18 0 2U
Pork.dom—tic

me-............  28 00 38 50
Pork, Ameri­

can rl—r... 29 50 32 00 
Htrawberri—,
dozen......... 1 70 1 80

Salmon, case—
Red spring... 6 50 6 75
Cohoes....... 6 00 6 25
Peach—, 2»,
dozen......... 1 75 1 85

Peach—, 3'e,
dozen........ 3 86 3 65

Baked bean»,
dozen......... 1 30 1 30

Fish—
Cod, dry...... 3 00 4 35
Herring, salt,

bbls .. 4 76 6 00
Bloater», box... 0 85 0 90
Harbour sal­

mon, lb.................. 0 16
Fr—h O a ■ p e- 

reaux, cwt........... 1 00

H. Edgett & Co., Vancouver, have 
taken over a new four-storey steel build­
ing and will add other departments to 
the grocery business.
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C» o II. M. a

LABORATORY

INLAND REVENUE DEPARTMENT

BULLETIN So. 803

PEPPER

This oertifios that we did not purchase at 
any time dr receive from the Pure Gold llfg. Co. Ltd., Toronto, 
White Pepper, and that the reference in Bulletin #203. Page 10, 
sample Bo. 42801 (Pepper), Issued by the Department of Inland 
Revenue, is inaccurate in stating that the said White Popper 
was obtained by us from the Pure Gold Ufg. Co.Ltd.

oj day 0fDATED at Vankleok Bill this

In the presence of

This certifies that I did not purchase or 
receive from the Pure Gold Mfg. Co. Ltd., Toronto, any White 

Pepper during the term between December 31st.,1907 to October 
let.,1909, and that the reference in Bulletin #203, Page 10. 
sample Ho.42803 (Pepper), issued by the Department of Inland 
Revenue, is inaccurate in stating that the said White Pepper 

was obtained by me from the Pure Gold Mfg. Co. Ltd.
d°7 of^t^A_jDATED at Perth this

lonco of

The Pure Gold Mfg. Co. do not manufacture or sell
any adulterated goods.

THE TRADE ARE FULLY PROTECTED BY OUR GUARANTEE.



THE CANADIAN GROCER

DIRECTORY OF

Manufacturers, Manufacturers’ Agents,
Brokers, Etc.
BRITISH COLUMBIA

Wholesale Manufacturers’ Agents 
Oorre.pend.nce Solicitée.

f. R. McIntosh & co.
Vancouver, B.C.

F. 0. EVANS & CO.
SB Water St. VANCOUVER, B.C, 

Wholesale Grocery Brokers and 
Manufacturers’ Agents

Correspondence Solicited.

VICTORIA
FRUIT GROWERS’ ASSOCIATION

The largest packers and shippers of first- 
class Fruits of all kinds in British Columbia.

OFFICE AND WAREHOUSES
COI. WHA1F AND YATES STS. - VICT0I1A

Branch at 140 Water Street, Vancouver.

W. A. JAMESON 
COFFEE CO

Mail orders promptly attended to.

Cor. Langley and Broughton Sts. 
VICTORIA, B.C.

Importer» and Roasters of High Grade 
Coffees.

Manufacturers and Proprietors of

R. ROBERTSON J. Y. GRIFFIN

R. Robertson & Co.
912-913 Dominion Trust Bldg 

VANCOUVER B.C.

Wholesale Brokers
G10CEUES, rtODUCE. F1U1TS, GIAINS

Importers and Exporters
Reference—Bank of Montreal.

Write us for Information about B.C. trade.
Cable Address—“Robin," ^hnoouver.

Codes—A C, 6th Edition ; Revised Economy ; Modem 
Economy ; Utility and Dowling's.

WILLIAM W. DUNCAN
Broker and Manufacturera’ Agent
DISTRIBUTING
Free and Bonded Warehouses

VANCOUVER - VICTORIA

Keep in mind the domin­
ant fact that mankind from 
its first appearance on the 
earth has been schooled by 
nature to look for signs ; 
for invitations to taste; for 
suggestions as to what to 
wear. Tell your story 
briefly, forcibly, truthful­
ly, and address it through 
the proper media and you 
can successfully apply ad­
vertising as a means to 
increased distribution.

Manufacturers’ Agents end Wholesale Commission 
Agents

Csn give strict attention to e few flret-eleee Gro­
cery Agencies. Highest References.

Mcl.EOD & CLARKSON

Do you went live representation? 
We ire in touch with the trade.

Andrews & Nunn
M.i.liclwrtrs' Afests aid 
Wholesale Ceemissioa Merchant.

Codes—A B C 6th Edition, Western Union

615 Dominion Trwst Building 
VANCOUVER B.C.

MORE THAN SEVEN 
iT1 THOUSAND pairs of 
eyes—interested eyes—rest 
on this page fifty-two times 
a year. By the use of am 
inch space an advertiser is 
able to place himself pro­
minently before nearly one 
hundred pairs of eyes for 
every cent the advertising 
costs him.

The West India Co., Ltd.
The Canadian house of

Sandbach, Parker & Co., Demerara, B.G. Sandbach, Tinne & Co., Liverpool, Eng.
and with agents and correspondents in all British West Indian Islands.

WEST INDIAN PRODUCE
of all descriptions.

WRITE US FOR PARTICULARS. PRICES. ETC.

305 St. Nicholas Building, MONTREAL
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Why Waste Your Energy
Selling 25c. Tea?

You can sell more 40c. tea than you can 25c. tea, be­
cause it will bring your customers back for “more of that 
tea.” Forty cent tea means more business, larger profit, 
better satisfied customers. No other 40c. tea in Canada 
compares with 40c. Red Rose Tea in quality—flavor and 
strength. It is always worth the price.

Red Rose Tea
“Is good tea”

7 Front Street East,
Toronto, Ont.

315 William Ave.,
Winnipeg, Man.

MOPS ALE
(Non-Alcoholic)

Last season was a very satisfactory period in Canada, 
KOPS ALE being well taken up by both trade and public.

This year will witness a greater demand for this whole­
some beverage, and we are shipping to supply early orders.

KOPS ALE is pure English-brewed ale, made from 
finest Kentish hops and malt, containing all the tonic pro­
perties of alcoholic beer without the undesirable after 
effect* It is a money-maker in prohibition towns, as well 
as in unrestricted places.

Make yourself familiar with KOPS ALE.

KOPS BREWERIES,
Fulham—London, S.W., England

CANADIAN AGENTS :—Hudion's Bar Co.. Vancouver. B.C. W. L. MacKenzie A Co, Ron 
At«., Winnipeg. Kenneth H. Munro, Corietine Bldg., Met treat. Royal Stores, St. John's, Nfl<L

WARRANTED PURE

A guaranteed
REVVED a/j 
MOW TMl vy

“/sn»v<

• Branches A push on Red Rose is a 
push for more business. T. H. ESTABROOKS

ST. JOHN. N.B.
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GROCERS HAVE STRONG TEAM.

Are Making a Good Showing in Mer­
chants' Baseball League, London, 

Ont.—Address and Presentation 
To Pitcher Wm. Hamilton.

Ijondon, Ont., .July 21.—The retail 
grocers have a strong team in the 
Merchants’ Baseball league this season. 
They have not lost a game so far. The 
shoe men. last year's champions, were 
defeated in last week's game at Spring- 
bank Park. It was a hot contest, the 
grocers winning by 7 to 1. Billy Ham­
ilton, the grocers' pitcher, struck out 
ten men. Secretary Hayes, of the V.ro- 
e-ers' Association, pulled down a three 
bagger ; Ernie Shaw, son of ex-presi­
dent Shaw, drove in four runs with 
two two-base hits. Every Wednesday 
afternoon there are two games of base­
ball at Springbank and there will al­
ways be found Harry Ranahan, Tom 
Shaw. Bob Ross, .lint Haskett, Ed. 
Ryan and Hick Bonaghy. rooting for 
the Grocers.

At the conclusion of last week’s 
game, on Wednesday, pitcher William 
Hamilton, of the grocers, was the re­
cipient of a suitcase and umbrella from 
the Retail Merchants' Association. Mr. 
Hamilton, who has been employed at 
Mullin’s grocery store, is leaving in a 
short time for Detroit. He has been a 
valuable member of the association and 
of the baseball league, doing good work 
for the grocers in the pitching depart­
ment. The address accompanying the 
presentation was read by E. .1. Ryan.

and the presentation was made by 
Thos. Shaw, both ex-presidents of the 
association.

INCREASING ATTENDANCE.
In order to increase the attendance 

at meetings, the St. Joseph. Mo., Re­
tail Merchants' Association is to serve 
a dinner at six o'clock each meeting 
night, following which a business ses­
sion will he held. This plan has proved 
a great success with a number of asso­
ciations. As one man puts it, “To get 
out a crowd at an association meeting, 
the thing to do is to have a feed.”

' Tk* GRAY, Y0UI6 * SPARLIR6 CO., LiaM I 
SALT

MANUFACTURERS
Qrsnted the highest awards In compel; • 

tlon with other makes.
! WINGHAM » ESTA BUSHED 187) j
J '

- ■ - V

HJ!?" Common Sense
if 11 lot Roaches an 8 (etf-lugs 

\ Ratm ana AAlcm
All Oeikri aid 3R1 Çuaii St. V., Tarants, Oat.

Dealers find Common Sense a very good seller, for 
the reason that it gives general satisfaction and each
■wntntrie» t»11« ntVnn a Emit m%ma WHU for pHrea.

Don’t Blame the 
Credit Customer
Blame yourself for that con­
tinued loss. Wake up and 
stop . it. Very easily done. 
Simply get in touch with Alli­
son, that’s all.

Coupon
Books

systematize credit accounts, simplify collections, 
j Jesse the customer and eliminate arguments. 
They cost hut little and pay for themselves many 
times over.

HOW THEY WORK
A mail wants credit. 
You think he is good. 
Give turn a $10 Alli­
son Coupon Book. 
Have him sign the 
receipt or note form 
in the front of the 
book, which you tear 
out and keep Charge 
him with $10 - >o 
trouble. When he 
buys s dime's worth, 
tear off a ten-cent 
coupon, and so on 
until the Ifook is used 
up. Then he peys 
the $10 and gets 
another book. No pass 
llook», no charging, 
no lost time, no 
errors, no disputes. 
Allison Coupon Book 
are recognized ever 
where as the best.

For sale by the jobbing trade everywhere. 
Manufactured by Allison Coupon Company. 
Indianapolis, Ind.

ÎPf

SulTklNornw,
^tiTÉTosf

In the
Good Old Summer Time

Camping parties are legion ; fisher­
men are innumerable. This class of 
people appreciate good butter in the 
woods. Suggest their taking a sup­
ply of

BLUENOSE BUTTER
in tins. Quality is guaranteed.

SMITH <& PROCTOR
HALIFAX, N.S.

Good Lobsters 
Always Sell...

But if they are of indifferent quality 
they stick on the shelves and, when 
they are finally sold, they hurt the 
reputation of the vendor.
It is a simple matter to get the best 
lobsters when you buy, selected, the 
delicious, firm meat so delectable 
always ! Just specify

Golden Crown Lobsters

Golden Key Lobsters
YOUR JOBBER HAS THEM

W. S. Loggie Co., Limited
So*e Packers

Chatham - New BrunswickL=__=
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We Build Up a Trade in the

Hustling, Booming West for You
The stream of immigration westwards is still on the increase, and the majority are making for the 
three huge Prairie Provinces. They must have food, clothing,. household effects and farming utensils. 
Are you a manufacturer or shipper engaged in supplying these needs? .There’s plenty of room for 
more goods, and if your quality and prices are right a successful market awaits you. The west wants 
the best only!

May we handle your products on a reasonable commission basis? We have excellent warehousing 
and track facilities at all the strategic business points, and we know our west intimately. Get in touch 
with us.

NICHOLSON & BAIN
Wholesale Commission Merchants and Brokers

WINNIPEG REGINA CALGARY EDMONTON FORT WILLIAM
Storage for all classes of merchindise. Cars distributed from Calgary, Winnipeg Regina, Edmonton, Fort William

Jams, Jellies,
Grape Juice

JUDGMENT

“E.D.S.” /©V Jams, Jellies,

BRAND

*

THE POPULAR VERDICT ON
“ E.D.S.” Brand of Jams, Jellies, Grape Juice and Catsup

is one unvarying recognition of the purity of their composition, and excellence of their flavor !
We preach PURITY, and practise what we preach ! Get a copy of Bulletin 194 from the Departmer.t 

of Inland Revenue, which certifies that “ E.D.S.” Brand is 100% pure. This unbiassed testimony cannot 
fail to convince the most sceptical.

Here’s a line, Mr. Grocer, to hendle and recommend! The public want pure foodstuffs, end you can 
“ fill the bill ” every time by supplying them with “ E.D.S.” Brand.

Made by £ £). SMITH at his own fruit farms, WINONA, ON
AGENTS-N. A. HILL, 25 Front St. E., Toronto; W. H. DUNN, Montreal! MASON & HICKEY, Winnipeg I. B. COLWELL, Halifax, N.S.;
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SPECIAL
FOR ONE WEEK ON

SMOKED

SKINNED BACKS
GUARANTEED “GUNNS QUALITY” 

MILD CURED

19c.
PEAMEALED IF DESIRED

Order to-day, and let ns send along 
with the backs some Hams, Rolls, 
Breakfast Bacon, Cooked Hams, 
Jellied Meats, Pure Lard, etc.

GUNNS PORK AND BEEF PACKERS 
LIMITED TORONTO

Jersey Cream
Brand

Evaporated Milk

JERSEY CREAM
UNSWEETENED if «'

*2. CONDENSED Hit* 
’Nuwo. NOVA »COTlA .

THE RICHEST
By Government Test

Til Tran Cnliaul Mill Ci., Lilltk, Tnn, N.S.

For ~ „ and
Summer Cottage Trade

We can recommend Fsarman’s 
English Breakfast Bacon
as the best Bacon on the market 
and something that will be sure 
to give your customers every 
satisfaction.

F.W. Fearman Co.
LIMITED

Hamilton

MILD CURED

Breakfast Bacon 
Skinned Backs 

and Hams
Finest Quality. Made from Selected Hogs. 

Made under Government Inspection.

The WM. RYAN GO.
LMKT* O

PACKING HOUSEi

FERGUS, - - ONT.
HBAD OFFICE i

70 and 7* Front It last, TORONTO

^
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Dealers Report Heavy Losses in Egg Stocks
Weather Has Bad Effect and Wholesalers Receive Supplies 
Which in Many Cases are Half Waste—Production of Butter, 
Cheese and Eggs is Maintained and Prices are, if Anything, 
Slightly Firmer—Export Demand for Cheese is Brighter—
Trade is Normal hut Uneventful

The production of butter, cheese and 
eggs has apparently not suffered dur­
ing the past week and the figures that 
were reached some time ago are still in 
sight. At the same time there is a 
slightly stronger feeling in regard to 
these three articles. Increased export 
demand for cheese has helped that mar­
ket considerably, although it seems to 
have been confined particularly to last 
week. It is believed, however, export 
trade will be improved. Butter produc­
tion is steady, but in the west pastures 
are in danger of suffering from con­
tinued drought. Waste is a general con­
dition in the egg trade and the reduction 
of in many cases 50 per cent, of the 
stocks is having a tendency to bolster 
the price. The demand for certain pork 
products continues good, cooked meats 
being outstanding in this regard. In 
the west lard is quoted at lower prices, 
owing to heavy supplies. The past week 
seems to have been a little quieter than 
usual, although there has been no re­
ported diminishing of trade.

MONTREAL.
Provisions—There is a scarcity of both 

live and dressed hogs, owing to the fact 
that the farmers are too busy just now 
to bring their hogs in. This has caused 
an advance of 50c in both lines. Trade 
in general is very fair, considering the 
prevailing hot weather. No price changes 
are reported in other lines.
Pure Lard—

Boxes, 60 lb»., per lb................................................. 0 15 £
Cases, tins, each 10 lbs., per lb.............................. 0 15Î

...................... 6 " *' ............................... 0 152

...................... 3 " " .............................. 0 16
Palls, wood, 30 lbs. net, per lb................................ #16
Palls, tin, 30 lbe. gross, per lb................................. 0 l«i
Tube, 60 lbe. net, per lb.......................................... 0 16*
Tierces, 3751b»., per lb.............................................. 0 15*

Compound Lard-
Boxes, 60 lbe. net, per lb......................................... 0 121
Oases, 10-lb. tins, 60 lbs. to case, per lb................ 0 124

" 6 .......................... . " ............... 0 111
" 3 ....................................... ............... 0 121

Palls, wood. SOlbs. net, per lb................................. 0 111
Palls, tinTib lbe. grots. per lb................................ 0 111
Tube, 60 lbe. net, per lb.......................................... 0 12*
Heroes, 376 lbe., per lb............................................ 6 IS

Pork-
Heavy Canada short out mees, bbl. 3646 pieces — 30 00
Bean oork.......................................................................... 3) 00
Canada short out back pork, bbl 46-65 pieces........... 29 60
Clear fat backs........................................................  .... 32 50
^vy flank pork, bbl..................................................... 31 00

e beef, 1001b bbls..................................................... 9 36
“ 300 M .....................................................  18 00
M 300 *   36 60

Dry Balt Meate-
Oreen bacon, flanks, lb.......................................... .... 0 16*
Longolearbaoon, heavy, lb..... .................................. 0 15*
Long dear baooo, light, lb ......................................... 0 16*

litre large sises, 16 lbe. upwards, lb........................... 0 17
Large sises, 18 to 36 lbe., per lb..................................... 0 18
Medium sixes, 13 to 18 Ids.. per lb................................ 0 19
Extra small slsee, 10 to IS lbe^per lb......................... 0 20
Bene out, rolled, large, 16 to 36 lbe., per lb................ 0 19
,......................email, 0 toll lbe., per lb.................... 0 30

Breakfast beeen. English, boneless, per lb................ 0 10
Wtndeor baooo. skinned, baeks, per lb....................... 0 S3
■bleed roll baooo, boneleee, short, per lb.................... 0 17
Bogs, live, per owt........................................................... 10 25

*r Arsseed. per owt...................................................  14 00

Butter—Butter is higher in the coun­
try. In spite of this, receipts are keep­
ing up well. The tendency has also" been 
to firm up local prices, though there has

been no change as yet to the retailer. 
This has also been added to by a slight 
increase in export trade. While very 
small, it is certainly encouraging to sec 
even a portion of our former trade in 
this line returning. Receipts for the 
week are 20,874 packages, as against 17,- 
763 packages same week last year. For 
the season they are 187,803 packages, as 
against 157,974 packages same season 
last year.
New milk orwm.ry.................................................  0 231 0 34
Dtlrr, tab., lb..................................................................... 0 11
Vrwh dairy rolls.................................................................. oil

Eggs—The worst feature of this year’s 
egg market is the enormous percentage 
of rotten stock which is finding its way 
to the market. In one shipment receiv­
ed here over 50 per cent, had to be 
thrown away. Other than that, the out­
look is bright, as receipts are dropping 
off, and prices are again firming up. The 
large receipts at present prices have been 
a source of continual worry to egg men 
locally, and this change is a welcome one. 
Receipls for the week are 4,415 eases, 
as against 4,884 cases same week last 
year. For the season they are 106,190 
cases, as against 109,727 cases same sea­
son last year.
New laid............................................................................. 0 36
Selects................................................................................. 0 32
No. 1.................................................................................... 0 19

Cheese—Reports from London say 
that never has so much cheese been in 
sight there. As a result there is an 
over-supply, and the future prospects 
are very poor. The market lias been 
flooded with New Zealand stock, as well 
as Canadian. Receipts for the week are 
very large, almost 12,000 boxes over the 
same week last year. 102,476 as against 
91.110 boxes same week last year. For 
the season they also show an increase, 
677.308 boxes, as against 674.538 boxes 
same season last year.
tiuebw, large.....................................................................  0 111
Western, large................................................................. oil}

' twin»............................................................ o 13
“ email, 30 lb................................................  0 13

Old chew., large...............................................................  o 13

Honey—Trade is rather dull at pres­
ent. A local dealer recently received 
an inquiry from Jamaica inquiring what 
were the chances for placing their honey- 
on the market hele. As there is plenty 
of our own stock to fill all requirements, 
it will be a hard matter to break into 
the market, however.
White clover comb honey (nominal price»).........0 16 6 17
Buckwheat, extracted............................................. 006*009
Clover, «trained, bulk, 30 lb. tins...........................0 11 6 11*
Buckwheat comb......................................................6 IS* 0 13

WINNIPEG.
Lard—The market is again reduced 

and the trade is weaker altogether. The 
summer output is always light, and this 
summer the demand seems lighter than 
ever. Butter of all grades is abundant
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and this has tended to cut off the lard 
demand.
Pure, 20-lb. palls................................................................. 3 30

“ 3-lb. tins, 60-lb. cases.............................................. 10 10
" 10-lb. tins, 60-lb. cases ........................................... 1U 00

Compound, 20-lb. pails, per pail ..................................... 2 60
“ 54b. tins, 60-lb. cases....................................  6 60

Butter—There is a strong possibility 
of the butter supply diminishing, due to 
the parching of the pastures. At pres­
ent the supply is very- heavy- and the 
demand good locally, and in thé east, 
where shipments are continually being 
sent, jobbers are asking 82c for cream­
ery and 20c for the dairy. The dairy- 
price is strong and firm since it is this 
product that is being shipped out of the 
province.

Eggs—The 20-cent market prevails 
on all eggs this week. The supply is 
abundant and lots are going to the coast 
province.

Cheese—The demand is good for ail 
cheese. The supply of local stuff is 
greater and it is fast superseding the 
Ontario product. Manitoba stuff is 12c 
and Ontario cheese 13y2c to-day.

TORONTO.
Provisions—There is a steadiness to 

this market just now with demand con­
verging to cooked hams and smoked 
bacon. Dealers are hoping that the G. 
T. R. strike will be of very short dura­
tion, otherwise difficulties are bound to 
arise and prices are likely to be affect­
ed. The past week has witnessed noth­
ing out of the ordinary in this market.
Lom elwr baooo, per lb.........................................« 141 0 15
SmA.dbMdtfMtWm.iMr lb............................6 1* 6 1*4
Pickled shoulder............................................ .... oil*

””Ht:.....................................................lu 6 16»

Sâter5 M S JL
Freah ehoulderhams.................................... ...... o 13*
Shoulder butte .. ........................ .......  o 17 nia
Boekl, ploie, pw lb................H.IHIIIIIl 6 19 0 191

" »w ouol........................................................0 IM 0 36*
g**?™*» P”*, P*bbl.....................................* 00 3* 06

" pelle " .................... ........................... 2 « «
_ " compounds, per lb.................... jô iU 6 13s
live hots, at eountry points....................................... 8 50
ÜT.bry.locU.................................................................. 8 78
Orwaii bse............................................................. .... „ M

Butter—'Local dealers report an un­
eventful week in this market. Butter 
is still being received in liberal ship­
ments and the demand is steady. There 
have been no price changes. Reports 
from the country indicate that tne pro­
duction has not fallen off to any- extent.
», Mi, ____ _ , . Per lb.rrean creamery print............................................ g 23 024

SffSOTS3^::::::::::::::;::::: - ill 83»
No. 1 tubs or boxes........................... n IB n bo
No. 2 tubs or boxes.......................... V....VIIIIII 0 17 0 18

Eggs—Practically half of the ship­
ments of eggs these days are thrown on 
the waste pile after passing the whole­
salers’ inspection. The supplies are 
slightly decreased and the demand is 
somewhat easier. Prices have not been 
changed, and. in fact, the past week has 
been rather quiet.
!£hW,"do;........... $8 ig

•? 8 il
Cheese—During the week cheese took 

on a stronger tone, in sympathy with 
the increased export demand. The pro­
duction is still Heavy, although it does

I



THE CANADIAN GROCER

not reach the same figures as last year. 
The price is also slightly below that 
which was paid at this time a year ago. 
quotations on country boards hover 
around lO^c to 10y8c.
Old cheese—

Large....................... 0 13i
Twin............. 0 13 0 I3i
Stilton*. .... 0 15 0 16

White
New cheese

Large.............0 lift 0 111
Twins.............0 11 0 111

Poultry—Receipts have been more lib­
eral during the past week, at least, prior 
to the railway crisis. Prices are about 
the same. Local dealers anticipate dttf- 
ticulties if the strike continues, as their 
stocks are not heavy.
Storing broiler», lire..............................................
Hens, par lb. lire...................................................
Turkeys, per lb., large, dressed.........................
Spring duck, lb., lire............................................

6 IS 0 *> 
0 14 • 16011 110 010

Honey—The market remains rather 
quiet. Demand is not heavy, and the 
market has not undergone any change 
of late.
Clover hooey, extracted, 60 lb. '-ans.....................0 10| 0 11

“ " *' 10 lb pails....................... Oil Oil
............................. 6 lb. pails.....................• 1I| 0 11
" " oomb, per doseo........................................  1 ‘*0

Buckwheat honey, lb.................................................... 0 07

The annual picnic of the employes of 
E. W. Gillett Co., Ltd., Toronto, was 
held on Friday, July 15. Prospect Park, 
Oshawa, Ont., was the objective point. 
Some novel races and contests were held 
including a needle threading contest, 
lemon on spoon race, doughnut race, 
sack and rescue races.

The Travelers’ Holidays as set apart 
bv wholesalers at their annual conven­
tion of the Ontario Wholesale Grocers’ 
Exchange begin to-morrow, July 23 and 
continue for 2 weeks.

4,;UEI\£

rAtlQN

The New Flavor

MAPLEINE
Better Than 

Maple

The Crescent Mfg. Ce. 
Seattle, Wash.

Orter fne ftm pMer, m

Fratfirkk E. Rokioi & Co. 
21 Ffwt It. L, TIROITO

CARTER'S
* EXTRA CON GENTRATED ^

ÜMon syru£

CRYSTALS OR POWDER.
U. W. UAKlhtt & CO., LIU., The Old Refinery, BBlSlOL, fci.xG.

KEEP POSTED ON SUGAR
Having been identified with Sugar for the past thirty years, and being In constant touch 

with ail lions of .his country and foreign maike s, we are in the best possible position to keep 
you posted by mail and wire of any actual or con emplated changes and general gossip of the 
markets. Some of the largest concerns are subscribers, and we should like to place our propo­
sition before you. For further information write

SMITH S SCHIFFER, Ce. 13S Front Street, NEW YORK

Keep a box of 
WILSON’S

FLY PADS
on your counter and see how 

they sell.

Quality and Consistency
are the two things to bear in mind 
regarding our biscuits. Always 
good and always equally good. A 
steady money-maker.

THE CANADIAN BISCUIT CO., :: LA PERADE, QUE.
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STANDARD OF CANADA
As all dealers know, the products of this Company 
have always been of the highest quality, and have long 
since been recognized by all as the Standard of Canada.
This fact is conceded by manufacturers when they 
make the claim that their goods are “just as good as 

Gillett’s.” Magic Baking Powder—Gillett’s Perfumed Lye—Gillett’s Cream 
Tartar (100% pure) and Royal Yeast Cakes are well known and used in practi­
cally every home in Canada.

MAGIC BAKING POWDER
CONTAINS NO ALUM.

MAGIC is a medium - priced baking 
powder and the only well-known one 
made in Canada that does NOT contain 
Alum.

a u mort
V»muTi«S^L

E. W. Gillett Co. Limited
Winnipeg TORONTO, ONT. Montreal

CANADA

FIRST
AND
STILL
THE
BEST

MADE IN

You pay for a System 
every few months

Since you’ve begun to think about installing The McCaskey 
System of handling accounts with ONE WRITING, 
you’ve lost enough through errors, disputes with cus­
tomers over accounts, forgotten charges, bad accounts 
and in a dozen other ways, to pay for one.

Our customers tell us the System pays for itself in a few 
months—after that it is all profit.

Will you write for a demonstration or for more information 
NOW? Sswieto* In all principal altlca

DOMINION REGISTER CO., Limited
The Complete System

. Successor tybe McCaskey Register Co. in Canada
96-104 Spadina Avenue - TORONTO, Can.

Suggest
Clark’s

Pork and Beans
to any customer who 
is kicking about the 
high prices of food.

We do not think 
more nourishment in 
as palatable a form can 
be bought for the price.

Wm. Clark - Montreal
Manufacturer of High-Grade 

Food Specialties
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ft is easy for

YOU
to sell

Shredded Wheat
because we have already sold it when it 
goes on your shelves. We are spending a 
naif million dollars every year in educa­
tional advertising, to creare a demand for 
Shredded Wheat. This demand is supplied 
through the jobber-to retailer, square-deal 
plan of distribution, with a good profit 
for each.

At the same time, you can push along the 
good work by suggesting to your customers 
the various fruit combinations with Shredded 
Wheat Biscuit as a simple solution of the food 
problem in summer. Nothing so deliciously 
nourishing or wholesome as Shredded Wheat 
Biscuit with berries, sliced bananas or other 
fruits, served with milk or cream.

The Canadian Shredded Wheat Co., Ltd.
Niagara Falls, Ontario

BISCUITS
from the Old Country

Some of the most popular Biscuits 
in Britain are made by

MWITIE & PRICE
Biscuit Manufacturers

EDINBURGH and LONDON

The thousands of new-comers to 
Canada will welcome the sight of 
their old favorite varieties in your shop.

AGENTS for Mexitobe. Sesketcbewee. Albert. mm4 BrilUh Colombie :

RICHARDS A BROWN, 314 Reas Avenue, WINNIPEG

Make a note of the brand—Y & S—on our 
Pepsin Gum. This brand—Y & S—has been 
used by us and our antecedents for forty years 
on the best known stick licorice in the United 
States and Canada. It means just as high 
quality when used on our chewing gum. Four 
flavors : Licorice, Peppermint, Wintergreen 
and Spearmint. Each piece wrapped singly, 
5 pieces to package, 20 packages to box. 
Order a trial box, assorted, if required, from 
your jobber.

National Licorice Co.
MONTREAL

All the year round

Mott’s
“Diamond" and “Elite”

brands of

Chocolate
Sire the grocer*» ■est reedy sellers. Uniform quality 
end absolute purity hove made this possible.

EVERY JOBBER SELLS THEM

John P. Mott lb Co.
HsBfa, N.S.
BELLI NO AOSMTSt

<1. A. Taylor *. a MelnOes Joe. a Huxley Arthur Nelson 
Kent reel Terente Winnipeg Ven sauver

Arthur M. teuehs It. GL BeOlIngten
Ottawa Oelgery

B9HB9eS9SS=SSKS9BE=a
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though the higher price may act as a 
brake.
BUodsrd-
OrmnulaUd
Oolddoei oommwL «84b. boge.. 
Bolted eorom«UÛO-boge.........

barrels..

S 10 
1 70 
S 30 4 66

Sharp Advances in Price of Flour to $6.20
Influenced by Wheat Market’s Upward Movement, Flour was 
Necessarily Affected—Some Millers Believe That Even Higher 
Quotations Will be Reached—Future Movement, of Course, De­
pends Upon Wheat Market—Rolled Oats are Also Quoted at 
Higher Prices.

Still another appreciable advance in 
I lie price of Manitoba flour! A month 
,.r more ago the first signs of trouble 
were scented in the west, reports of 
drought and suffering crops. At first 
ii was generally accepted that these were 
but the usual stories that find their way 
into market news and gossip. They 
were repeated from time to time and 
received certain substantiation. The 
market stirred slightly, strengthened 
after a decided lapse, and started back 
over the ground it had lost. This week 
il has been put up to $6.20, a price high­
er than any this year. In addition, there 
is a feeling among millers that the top 
price has not yet been reached, and it 
seems to be based on reasonable ground.
The stagnant condition of the British 
flour markets should dio much to neu­
tralize the bullish effect upon, wheat 
prices of a shortage in the crops. Last 
year at this time the demand from 
millers was one of the strongest factors 
nf the grain trade, but so far this sea- 
suii reports from local and export dealers 
in both Manitoba and Ontario flour have 
been lifeless and discouraging. In fact, 
fur weeks past there has been no ex­
pert demand. Ontario crops are report- 
iil to be in splendid condition and there 
is every likelihood of a big yield.

On another page of this issue will be 
found a report from a representative of 
The Grocer, who is now in western Can- 
aila. It will be seen that he is hopeful 
for a crop that will about reach the 
average.

MONTREAL.
Flour—Manitoba spring wheat pat­

ents have taken a still farther rise of 
20c, being now quoted at $6.10; bakers’ 
at $5.60. At the high prices now pre­
vailing in the flour market there is not 
s ' much new business being done, as 
j' >bers and the large bakers loaded up 
■r the first signs of a rising market. De­

cries of former orders is now occupy- 
1: the greater part of the local mil­
lers’ time. There is a small expert de­
mand, but nothing to be greatly taken 
into account.
Winter whew pMou. bbl................................................ 6 86

>llht nlln, bb............................................................. 6 60
Erin, bbl......................................................................... 5 80
Mnltob. iprin* whwt iwUoU, bbl..............................  6 10

■trong bthM, bbl............................................. 5 60
Rolled Oats—Oatmeals are up 22%c 

1 : > |week. This is the result of a very 
h avy increase in demand, combined with 
the activity evinced by the oat market 
i ;o!f. Local millers are very busy in 
1 s line, and pronounce the situation 
' y satisfactory. Cornmeal prices are 
n.-o active, being slightly higher than 
1*1 week. Trade passing in these lines 
>- very heavy for this time of year,

TORONTO.
Flour—Influenced by western crop re­

ports, flour advanced twice during the 
past week and Manitoba 1st patents are 
quoted now at $6.20, although it is stat­
ed that some mills even named $6.40. 
The other, however, is the price that is 
generally accepted. A prominent miller 
stated that there was not a great deal 
of buying at present, owing to the un­
settled condition of the market. The 
feeling that the quotations are specula­
tive holds to a certain extent. Locally, 
business is reported fair and it is be­
lieved by some that the market will go 
to a higher figure than that at which 
it now stands. Recent purchasings have 
been made largely on that idea.

Manitoba Whnt.
1st Patent, in car lota.................................................. 6 20
>o4 Palan», in ear lota.................................................. 6 70
•Wane bakers, in ear lota............................................. 6 60
Peed flour, in car lota...........................................  3 10 8 30

cents dearer in bbls.
Winter Wheal.

Straight roller...............................................................  6 30
Patente........................................................................... 5 30
Blended........................................................................ 5 10

Cereals—A firmness is found* in the 
cereal market, with recent advances in 
prices due to the condition of 'the oats 
market. Buying is reported to have 
been rather heavy of late, in view of an 
expected advance in prices. For this 
season of t'he year the market is steady 
and firm and, in fact, it has not been 
greatly affected during the entire sea­
son, although with the advent of sum­
mer lower prices might have been ex­
pected.
Rolled oeta, ■mill lota, «0 lb. esoks............................ 3 30

36 bee to «r lota..................................... 3 30
Rolled wheel, emeu lota, 180 lb. brie........................... 3 00

" " 36 brie, to cer lota.................................. 3 90
Standard end grenuleted oatmeal, SI lb. seeks.........  3 60

INFORMATION FOR BUYERS.

Supplied to <he Trade by Sellers.
Purnell & renter, etd., pickle and 

sauce makers and pure malt vinegar 
brewers, Bristol, have recently made ex­
tensive alterations in their sauce and 
pickle factory to cope with the demands 
of the export and home trade ; they have 
also increased the capacity of their pure 
malt vinegar brewery, where many thou­
sands ot gallons are produced each week. 
In the purity of the materials used and 
the care given to each process in brew-, 
ing, the malt vinegar, may be found the 
secret of the delightful aromatic frag­
rance and flavor, and wholesome tonic 
properties, which every housewife has 
long since learned to associate with the 
productions bearing this firm's name. 
Established as far back as the year 1750.
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Biscuit Quality
is no less a matter of purity 
of materials and of skill and 
care in mixing and baking, 
than of the way in which the 
biscuits are packed.

Your absolute guarantee 
against soggy conditions is to 
sell enclusively—

l| PERFECTION
B0$odd*

5^= V M00NEV BISCUITS CANDY CC 
 ̂ STRATFORD CANADA

This is the kind that always 
reaches you in the same crisp 
and fresh condition as it leave 
our oven.

Your cracker business will 
be booming this summer if 
you are selling

MOONEY’S
Order to-day.

The
MOONEY BISCUIT 

CANDY CO., LTD.
Stratford, Can.

COX'S
IISTAIT
POISE!

6ELATINE
A Pm Powd­
ered Gelatiie 
dUsoleiod to- 
•tutlj ii Hot 
Weter. Mate- 
factored aod 
Packed by 
Heaars. Cox, 
eoder Ike cee- 
trot of their 
■ cleat iftc 
elaff.

J. & G. Cox, Ltd. Gordie Mills 
EDINBURGH 

CANADIAN AGENTS
C. L Celaee & See, leetreal A. f. Tippet ft Co., leelree... ____ N
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LAURIER
Said

“that the liberal
GOVERNMENT WAS 
LIKE THE KINGDOM 
OF HEAVEN BECAUSE 
IT HELPS THOSE WHO 
HELP THEMSELVES."

THE MONTREAL 
BISCUIT CO. will 
assist you to start a 
Candy Section if you 
have not one already.

There is large profit 
in high class choco­
lates, and we, the 
makers of the famous

Chocolate
“BORDO”

will gladly help you 
in every way.

Write us if you are 
at all interested.

Ask us what we have 
to say, anyway.

The Montreal Biscuit Co.
(Tin Origiiitm)
Brewster Ave.

MONTREAL.

TRUMILK
IS FULL CREAMED CANADIAN MILK IN POWDER FORM

MILKSTOCK
IS FINEST SEPARATED MILK IN POWDER FORM 

These products are made by the latest and most up-to-date process 
at our own plant in Oxford County, are free from chemicals, preserva­
tives or adulterations, and are the most convenient form in which milk 
can be got. For sale by all wholesalers. For further particulars 
aoply to the

Sole Manufacturers

Canadian Milk Products, Limited
MAIL BUILDING, TORONTO

Oval Butter Dishes
Wrlti us for Prices

Graham Bros. A Co., ronmewnt, out

MAPLE 8YRUP!
Small's Maple Leaf Brand 

I» the Standard the world over. 
CANADA MAPLE EXCHANGE 

Montreal

IUOHARD'1 OOOOA
TVs It the aeaaea it path SUCHAID S CO. 
COA. Free tew at eeoaa wlU he la deeead 
Sally. It peya ta sell the heat. We suaraate# 
SUCH AID'S eaeae agaleat all ether eakaa 
Dallai »ea la flavor ; priest leal right.

FRANK L. REN1DIOT A OO., Montreal 
Assets.

Cheese for 5000 Grocers
Roquefort, Gray ore. Camembert.
Oka, Farm awn. Edom. Stilton.

We are Specialists por the Trade.
Write, Wire or Phone.

THE ST. LAWRENCE GROCERY
395 SL Lawrence Boulevard Montreal

NO CHEMICALS are u»od In the manufacture of

EPPS’S COCOA
Mppm'm flavour /• *l»o natural flavour of flno ooooo, and Im eooooat It mhmuld be.

•MILENIA ’ MILK CHOCOLATE
Melts in the mouth with a delightful smooth­
ness and a lingering delicacy of flavour.

MADE WITH FULL-CREAM MILK.
Spedal Agents i B. E. C0L88N A MR, Montreal 

Nova Sootlo i I. B. ARAMS, Halifax. Manitoba i RUCRARAR A 60R00R, Winnipeg

Mppm'm flavour Im tire

WINDSOR SALT
CAW LOT» OP LA»». Prompt eblpmeate 
Write aa 1er prices. Phase order ear expease

TORONTO OALT WORKS
TORONTO, ONT. Oao. J. Citrr, Màxàobk

w. h. escon
WHOLESALE

Grocery Broker
141 BANNATYNB AVENUE

WINNIPEG
COVERING

MABITB1A — «AIKATCHIWAN
OOnREOPOWDENOO OOLICITEO

ROLLED OATS
FLAKED WHEAT and OATMEALS 

rnga or Barrels. Oar or Broken Lota.
WRITE FOB QUOTATIONS.
Prompt attention to all orders.

J. W. EWEN - Uxbridge, Ont.

FEATHER8 WANTED
Highest prices paid for feathers of ell Wide. Must 
be clean aid free from quills. Prompt romlttaoce 

writs TO
P. POUUN A CO.

30 Bmnmmomurm AfoMket, • Mmntrmml
«I SILL F1ATRIR8 TR

THE HODGSON GUM GO.
IN SL Lawrence St. MONTREAL

Makers of High Claes Gums at 
Popular Prices. Write for Samples 

and Quotations.
W.-^arorotalkro-datatadw.



THE CANADIAN GROCER

Give me more than I expect and 
III pay you more than you expect

ND, Brother Grocer, that's 
what they all say.
Boss to bossee, manager to 
employee, farmer to hired 

help, grocer to clerk.
"Give me more, and I’ll give YOU 
more.”
Consciously or unconsciously, we all 
>ing the same tune.
Buyers—sellers—consumers.
For, you see, you can't get more out 
of a bucket than you put into it.
If we increase your profits, Brother 
Grocer, can’t you afford to increase 
our pay?
If we give you more flour value than 
you expect, much more than you’ve 
ever known, won’t you pay us more 
than you expected to pay—if you ex­
pected to purchase stingy quality? 
\Yc think so!
We'll give you more flour quality, 
more strength, more nutrition ; we'll

give you better attention, better ser­
vice, better packing, prompter deliv­
ery, courtesy, as between gentlemen. 
We will deal square with you, Bro­
ther-Grocer, for we want to do busi­
ness with you, not once, but always 
and all ways.
We'll guarantee every pound of FIVE 
ROSES, every shipment, every bag 
and barrel, every package, every con­
tainer.
The makers of FIVE ROSES get 
more than others expect because they 
make better flour. They are satisfied 
workers. They work in healthy sur­
roundings, a sanitary plant, a water­
power mill. Good pay and good health 
make better makers of better stuff. 
More money is spent—invested—in 
wheat buying, more money in modern 
machinery, brains, methods.
And this “Give More” policy means 
More Quality, More Steadfastness, 
More Pride of Workmanship.

With FIVE ROSES we give. YOU 
better satisfaction—a pleased custom, 
a flour happiness that stands all tests 
to-day, to-morrow and all the other 
to-morrows.
For, you see, every pound of FIVE 
ROSES is wrapped in floury satisfac­
tion, and in every pound is the germ of 
a re-order.
More of everything that makes a flour 
desirable—selling value, more sales, 
more profits.
More of everything the housewife 
yearns for—she’ll pay you more, and 
Jen tells Jennie every time.
If we give you more than you expect, 
won't you pay us more?
We want you to sell more flour, bet­
ter flour than your neighbor.
We want YOU to sell FIVE ROSES, 
Brother Grocer.
Will you?

LAKE OF THE WOODS MILLING COMPANY, LIMITED,] MONTREAL

registered

I LUNG
wm

5i

FIVE
ROSES
FLOUR
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Merit and Integrity
Have sustained the 
High reputation of

“SC*-""
k^0^CÔÜijENS£D^L'^

The Originel

BORDEN’S BRANDS
For over 50 years

Borden's Condensed Milk Go.
99“Leaders of Quality

ESTABLISHED 1857

WILLIAM H. DUNN, Montreal and Toronto
Mason & Hickey, Winnipeg, Man. Shallcross, Macauley A Co., Vancouver, 

Victoria, Nelson, and Calgary.

ham ataoiî*®

VEVAPORA^

H Ren Littiri Pitut

NELSONS
POWDERED GELATINE

Is a perfectly pure Gelatine in powder form, 
ready for Immediate uee, without soaking.

NELSON’S
Gelatine and Liquorice

LOZENGES
Should be in your confectionery department.

G. NELSON. DALE It CO.. Ltd.
■MBOOTK MILLS. WARWICK, (NOLAND 

Tto iWn ... k* kit free u, el ike IiUmIii MHk i

iki tolik Bretons. C.,, LU., St. Jeks. N.B.
'•«, BmM * OMtun, P.O. B.I I1S4, Mem 

I. L. Witt I •».«, 17 W.Hleatee h. lest. Tei 
w. 1. A.kl.r, Wla.lMf- 
Oh. A. Bmi. e« I... .1 Ceert 1.1141.(1, tumni, 1.0.

irul.
T.r*.t*.

GEO. KEMP., Ltd.
London, England

BISCUITS

ForjQjuality

Do not misa these 
good selling lines

Satisfaction on 
all points

Repeat orders 
with every mail

B $ S S
in these da'nty 

goods

Export Agents :

H. COLL1NGS & CO.
16 Phil pot Lane London, England
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CHRISTI E

BISCUITS

A plain business talk to our partners, the 
Grocers of Canada, about stable profits

Have you ever figured out the source of the only profit 
worth while in the grocery business ? Take your pencil and 
do it right now.

Transient business does not amount to much.
Your few score or few hundred dependable customers— 

mainly your particular buyers—make up your paying trade.
They are precisely the customers who make your good 

will a valuable asset.

These customers insist on the best groceries—inferior 
goods will not satisfy them.

If they want biscuits they demand

CHRISTIE BISCUITS
because it’s a matter of common knowledge that Christie 
Biscuits are « « m Qj a// Purg » •

Now, isn’t it as plain as day that the manufacturer of 
high-grade groceries is your best friend ? His reputation 
works for you day after day—keeps on working for you even 
on Sundays and holidays.

HIGH STANDARD GOODS ARE THE ONLY 
SOURCE OF STABLE PROFITS IN THE GROCERY 
BUSINESS.

The superiority of Christie Biscuits is conceded—has 
never been seriously questioned.

You know that, your customers know it—more of them 
will know it. Whether your best customer wants soda biscuits, 
sweet or fancy biscuits, she invariably asks for Christie's.

The name is a guarantee of biscuit purity and perfection. 
And the fact remains that

“Christie Biscuits sell more than Biscuits.”

CHRISTIE, BROWN & CO., LIMITED

S3
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Georgia Elberta Peaches
Fancy Stock----Good Shippers

Six-Basket Crates
We can take care of your orders.

Canadian Fruits
Raspberries, Gooseberries
Cherries, Red Currants

California Fruits
Peaches Pears Plums

Oranges
Valencias

Lemons
Verdclli

Bananas
Jamaica

Vegetables
Watermelons and Cantaloupes

McWILLIAM

LV FRIST

25-27 CHURCH ST. - TORONTO 
Carload Importers

“St. Nicholas”
and

“Home Guard” 
Verdelli Lemons

are of
Decidedly Superior Quality

and the lemon yon should 
buy at the present high price 
if you wish to get the Big­
gest Value for your money.

J. J. McCABE
AGENT

32 Church Street, Toronto.

General Berry Crop is Reported to be Heavy
And Canadian Market Will Reach Its Zenith During the 
Coming Week—Lemons Remain Quite Firm — Oranges and 
Cantaloupes are Higher—Market is Most Satisfactory, Abund­
ance Being a Feature—Quality is Also Good — Bananas are 
Slightly Firmer—Vegetables Uke Fruit are in Heavy Demand.

Imported and homegrown fruits and 
vegetables are dividing a heavy trade 
and from enquiries that have been made 
among retailers and wholesalers, the pre­
dominant feeling is one of satisfaction. 
Raspberries, peaches, watermelons and 
lemons are probably leading a big field 
for general demand, but in the second 
division there is a large assortment that 
is finding plenty of room on the market. 
Up to the present the season is wel-1 up 
to expectations, although it is admitted 
that strawberries were somewhat dis­
appointing. Lemons are firm before a 
steady market. It has been stated that 
the losses that have been occasioned this 
year and the high price of lemons are due 
to the shipping conditions, the stocks 
often arriving in bad condition. It is 
held that improved transportation facili­
ties will go a long way to improving the 
trade in more ways than one. Bananas 
are slightly higher. Cantaloupes took a 
big jump recently, warm weather and 
light shipments 'being the cause of the 
trouble.

Oranges have bestirred themselves of 
late, and particularly in the case of 
Valencias there is a good demand and a 
high price is being paid. The supply is 
none too plentiful. An authority on 
oranges stated recently that he had 
never seen such a range of prices as at 
present. This was due to the many 
varieties that could be obtained. Rasp­
berries are coming towards the market’s 
spotlight, and those who are in close 
touch with conditions state that the rasp­
berry will be at its best during the early 

;part of next week.
Blueberries are also being offered now. 

Gooseberries are said to be plentiful. 
The market is receiving a veritable 
cornucopia of the season’s fruit and as 
long as the demand remains firm those 
who are handling it will welcome the 
plentitude.

MONTREAL.

Green Fruits—demons-, continue to 
soar and this we*k oranges seem to be 
taking a flight of their own. Lemons 
are now selling at from $6 to $7, and are 
none too plentiful at these prices. In 
oranges, California late Valencias are 
selling at from $4 to $5, with prospects 
being for at least a continuation of 
those prices, and a distinct possibility of 
a still further rise.

Raspberries, blueberries and goose­
berries are now coming on the market 
in quantity, and appear to be of very 
fine quality. Currants are also plentiful.

Grape fruit are very scarce and are 
now up to $9. Apples are practically 
done. Demand for cocoannts is very
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light and the price seems to be weaken­
ing slightly.

Pineapples are very scarce, selling at 
$5.50.

Bananas crated,
bunch.............  2 00 2 25

Blueberriee, box........ 0 75
Cherries, baek.t 1 00 1 50
Gooseberries, gel........ u 30
Cranberries, bbl........ 11 00
Cocoannts, bags........ 4 25

Grape fruit—
Florida, box............... 9 00
Limes, per box............ 1 00
Lemons.............. 6 00 7 00

Oranges—
Florida»..................... 3 00

California navels 4 00 5 00
Porto Bioos................ 2 60
Mexicans...................  2 25
Sicily bitters,...

box...................
Jamaica, bbl__
Valencias, large, 

per case..........

2 25 3 00 
» 75 4 25

4 50 5 00
Pineapples—

Florida», case............
Strawberries, qt.. 0 10 
Raspberries, qt.. 0 12

5 60 
0 12 
0 15

Vegetables—Last year’s vegetables 
with the exception of potatoes are about 
done, and large quantities of the new 
are finding their way to the local mar­
ket. Prices are lowering almost daily, 
owing to a lack of buyers for present 
quantities.

Mushrooms are very hard to obtain, 
owing to the hot weather prevailing. 
New carrots are very plentiful, and are 
selling as low as 15c doz. Other lines 
are very low as well and in spite of the 
large volume of business passing deal­
ers complain there is hardly a living 
profit in it at present quotations.
Beana, green,

baakat.............  I «0 1 75
Been*. wet........  1 «0 1 76
Beet», dot.......... 0 40 1 60
Carrot», dot.............. «16
Cabbage, new, dz 0 60 0 W)
Calenr. doe................. t 76
Cauliflowers,

Montreal.........I 60 S 00
Cucumber», dor.. 0 40 0 60 
Oar lie, 2 bunehea .... 0 25 
Groan Pepper»,

, beaket. ...............  0 75
Lettuce—

Montreal,doe. .. 0 » 0 30 
Mushroom», lb... 0 76 1 00 

Onion*—
Egyptian, lb.......  0 03 0 06*

Potatoes—
Montreal, bag........... 0 60
Potatoes, pew,

per bbl............. 2 60 3 00
Penley, dosen........... 0 SO
Parsnips, bag............. 1 00
Parsnips, new, dz 0 60 0 60 
Radishes, dozen

bunches...........0 II 0 20
Rhubarb, doz .......... 0 25
Spinach, bbl .... 1 76 2 00

Florida», orate (50
lb.)....................  1 25 1 50

Mississippi, 4 bas­
ket carriers.............  1 00

Turnips, bag..... 1 60 1 70 
Turnips, new, 

bunch............... 0 15 0 20

Fish—Fish trade is quiet as usual at 
this time of year, though some large 
future orders are reported. The volume 
of business, however, somewhat larger 
than last year, is considered to be in a 
very healthy state. Production in gener­
al has been fair, though in some lines 
such as mackerel, the catch is far below 
the last one.

Gaspe salmon has been in good supply, 
and prices have maintained a good level 
right along.

Brook trout is scarce and at higher 
prices, also salmon and frogs. Most 
lines of lake fish are scarce.

Pike...........................
staiakood.*
B.C. salmon.............
Gespe salmon............
Market cod.............
Sturgeon...................
Brook trout...............

Oodflsh..............0 04
Dore, winter caught, 
_per lb......................
Halibut, per lb.........asswr.*:-:::
Bteekood.................

0 00 Ink* trout................. 0 12
• 00 Whltedih.................. 0 12
• 06 Mullet,....................... «06
0 13 Hafloifc....................  0 66
6 18 Halibnt . ................ 0 09
0 04 BuUbaada.................. 0 10
0 10 dur»........................... 0 06
0 35 Dore............................  0 13

Meokanl................... 0 10
FROZEN

• 04 Pike........................... 0 07
Baleen, B.O., rod, 6 10

6 10 Qaapeeleon.............
• 04 per lb....................... Oil

*3*
oei ib.......... T7T..........m«
• 06 WbHedMi, aman..... 0 07
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SALTED AXD PICKLED 

Oran «od. Ne. 1, Salmon, B.O., rad, bbl 14 00
bbl.. 000

Labrador honing bbl
000

__  4 00
.bbl 100

Labrador on trout,
bbii.........................1100

labrador era trout,
ball toll........ 0 00

No. I mackerel,pall., t 00

No. lpollook. tïtoll. 0 00 
400 

SMOKED

’ pink, bbl It 01 
" Labrador bbl 17 00 

“ èkbk 0 00
" tim,

100 lb......................... B 004
Balt nla par lb.........  0 07
Salt aardlnu.tO lb. pli 1 00
--------  ■ ■ 0 00 7 00

1 00
Scotch herring

t«i
Holland herring, bbl

Bloeten, large, per box
Hiddlel ......................
Herring, new imoked. 
Kippered herring, per £Z box..

• 60 
0 71

1 00 
008 
0 IS 
1 16

SHELL FISH
Qushop, per bbl................................................  6 SO

i lima Little Necks, per bbl......................................... 10 00
shell ojaten, bbl.................................................... lo 00
l-obsum, lira, per lb....................................................... 0 to

> 'rtieraohotoa bulk. Imp. gal......................................  ISO
■electa Imp. gal.............................................  1 40
Eealehlpt, itandardi, per Imp. gal.............  170

Mint, per Imp gif.................... 1 00
PREPARED FISH

«’neJamcoAInblmkaalltradeaatli.O.t.tStOa per lb.
'-breadM ooa, per box ............................ ....................  180
Sklnlem ood, 1® lb. oaee................................................ 0 |0

WINNIPEG.
fireen Fruits—The markets on all 

fruits are firmly maintained. Lemons 
continue to move at an extraordinary 
figure. Grape fruit is off the market 
and peaches, pears, plums and apricots 
—the late arrivals are moving freely at

CALIFORNIA FRUIT
Fine varieties now arriving, Bartlett Pears,
Plums and Peaches, 6 cars due to arrive 
to us this week.

GEORGIA and TEXAS PEACHES
Several Cars Rolling 

Prices moderate

WHITE (0L CO., Ltd.
The Fancy Fruit and Produce House. TORONTO

MAIL ORDERS.

Raspberries S
Now st their best.

Currants mm 
Cherries oMtmnM,)

Will be over this week.

Tomatoes 1 
Cucumbers!

Now ready

Write, phone or mail your orders to

Steven» d Soloman
Growers and Skippers of 

CAMASIAU FRUITS

HAMILTON, UNT
Phong# ISSO and Î7SS

FANCY
r\ T T"X (PINEAPPLESIV I \-* |H FLORIDA TOMATOES 
IV 1 1 JLv (BANANAS

FRESH)LETTUCE 
RADISH 
RHUBARB 
GREEN ONIONS

Finest Oranges and Lemons

HUGH WALKER & SON
Established 1861) GUELPH, ONTARIO
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BISTER BROW'lv
The Brand of Lemons
to order from the wholesale.

FPLLINA BROS., 
PACKERS

J
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good prices. The quality of all stocks 
is good and merchants are selling 
heavily.
Bananas,.................... 2 50
Cranberries, bbl — 8 00
Cocoanuts, doz......... 0 90
Lemons, Cal................ 10 00
Peaches, case........... 1 75
Apricots, case.......... 2 00
Cherries, case.......... 2 50

Oranges, V a 1-
5 50

Pineapples, case ... 6 50
Raspberries, wash

6 00
Currants, case 4 00
Watermelons,dz ... 6 60
Plums, blue, Cal

2 25

Vegetables—Local grown stuff is com­
ing in abundance and the trade is very 
heavy. Prices are not being reduced.
Asparagus, doz.......... 1 60
Butter beaus, lb---- 0 16
Carrots, doz.............. 0 30
Cabbage, new,lb .... 0 03
Cucumbers, doz....... 1 25
Lettuce, doz............. 0 20
Mint, doz.................  0 30
Onions, green, 

per dozen.............. 0 20

Onions, Egyp­
tian, per lb. ........

Potatoes,new,be .... 
Parsley, per doz. —
Radish, dozen..........
Rhubarb, lb..............
Tomatoes, crate----

0 04ft 
1 76 
0 15 
0 10 
0 03 
S00

Fish—The fish market is excellent and 
stocks are heavy in all the Manitoba 
fresh stuff. Wkitefish has been ad­
vanced to 9 cents and quotations may be 
stronger soon. All other grades axe 
moving well.
Halibut................... . 0 09
Salmon Trout.......... . • 11
Whitefish............... uy
Haddock................ . 0 U6
Lake Frozen—

Goldeyee............... 031
Yellow Pickerel... 0 07
Pike . 0 oil

WhiCfish............... 0 09
Smoked-

Bloaters, basket... 1 50
Fillets, lb ......... 0 20
Haddie, Finnan... 0 08 
Herring, Digby, 

bdls.....................  0 95

TORONTO.

Green Fruits—This market might wel", 
claim to be the centre of attraction just 
now, sharing first honors with vegetables. 
Some of the new fruits blaze forth for 
about two weeks and then are forgotten 
until midwinter when they are brought 
forth from cellars and storerooms in the 
form of preserves. Strawberries are 
practically off the market, having given 
place to raspberries. The latter have 
been arriving in fairly large quantities 
but the heavy shipments are still to 
come. The price has been hovering 
around 13 to 14 cents with some of the 
dealers getting 15 cents at times. A sub­
stantial reduction is expected by the 
trade, however, when the shipments are 
heaviest. Cherries, red and blackberries, 
gooseberries, etc., are all finding many 
buyers and as the stocks are generally 
good, business is entirely satisfactory. 
Blueberries are just beginning to come 
and while reports regarding the crop seem 
to be rather contradictory, the general 
opinion is a hopeful one. Wholesalers 
also claim that the crop of raspberries is 
well up to the average.

Imported fruits are also proving 
favorites with the public. Georgia 
peaches, Bartlett pears, plums, green 
gages, etc., are in good demand. Water­
melons and cantaloupes are enjoying a 
good trade, but the condition of the 
latter upon arrival has at times been for 
a large part rather soggy. Lemons are 
firm, bananas are slightly higher and 
there is good business being done in 
oranges in spite of the supply of other 
fruit. The range in prices of the latter 
is exceptional, and the best quality stock 
is bringing a good figure.

...... ....................  1 M J0#
Blueberries, bMl« IN 
Cantaloupe*, OaL—

Pony crate*... • 00
Lanre crates.. 7 60 8 00 

Cherries, sour—
SmaUbaeket.........  0 50
Larye basket.. 1 00 1 28 

Che me*, sweet— 
SmaUbaeket.. 0 60 • 76 
Large basket.. I 00 1 76 

Ooooanuu, sack .... 4 60 
Red currants, 

small basket ... 0 76 
Black currants,

basket.................... 1 50
Greengages, box 1 00 2 00

Gooseberries—
Large, per bas 1 00 1 26 
Small, per bas 0 If 0 75 
Grape Froit- 

Californla......... 3 76 4 76
v£X2ST*......  6 00 II#
Limes, box............... 1 26
v223TT..... . . . . .«so

Peecbw
Georgia..................... 1 «0
GüüîrSo.........1 35 1 50
Pmn. box........ J M « 00
Pineapple*. ooao 1 JO S 00
Plume, cue.......1 80 1 75
Roopberrit* ... 0 It 0 14 
Watennelon.e*. 0 40 0 M

Vegetables—Canadian stocks are com­
ing in more plentifully every day, and al­
though the demand seems to steadily in­
crease, prices are somewhat easier. To­
matoes are more plentiful, although they 
have not yet crowded the imported varie­
ty off the market. Canadian tomatoes 
are reported doing well and a good har­
vest of them is expected. The garden 
crop has hardly got under way yet, but 
they will be received in a short time. 
Peas and beans are in good demand and 
likewise new potatoes. The latter have 
not yet reached their period of heavy 
production. The vegetable market is 
flourishing at present and there are no 
reports of waste stocks.
Bests, doz......... 0 26 0 30
Been*, wax, per 
U-qt. basket... 0 66 8 86 

Cabbags, case
Canadian.......  1 76 2 00

Carrot*, Cana­
dian, doz...........  0 30

Cauliflower, dx..... 2 25
Cucumbers, bas .... 1 25
Lettuce, Cana­

dian, bead— 0 25 0 30 
Onions—

Texas Bermudas
per crate.............. 2 00

Egyptian, sack. 3 08 2 25
Potatoes, Onta­

rio, bag..........  0 28 0 30
Potatoes, Dela­

ware................... 0 78

Potatoes, Vir*.. 2 50 
Parsley, per doz 

bunches.........0 25
2 75
0 30

RadlsbM, doz........... 0 25
Peas, green, per
11-qt. basket............ • 36

Green peppers,
basket.................... 6 76

Spinach, hamper 8 60
Tomatoes, Oana- 

(RanTh-h ,1b......... 0 17ft
Turnip* bar............. 0 40
Tomatoes,Texas 

crate 4 basket 1 25 1 76
Tomatoes, Can.,

1 75basket 11qt...........
New turnips, p.r
11-qt. basket............ • 60

Fish—There is a steady business in 
this market with demand centred around 
trout and whitefish. There have been no 
changes in prices.

FRESH CAUGHT FISH
Halibut.............0 09 0 10 Steak cod.... 0 08
Salmon trout............ 0 11 Perch........... 0 07
Wbiuo.b .... Oil 0 11 Haddock...... 0 07

0 06 Mackerel.... ... 6 22 0 23
FROZEN LAKE FISH

Pickerel yellow.......... 08 Pike.............. 0 07
Whitefish, frozen. .. 0 09

OCEAN FISH (FROZEN)
Herring, p* 100..........15 Salmon, pink, pm lb. .0 M

“ red................0 01
SMOKED, BONELESS AND PICKLED FISH 

Acadie, tablets. Cod, Imperial, per lb.. g 06
box......................... 1 M Fillet*, par lb..........  0 11

CodOxb, BluanoM, " 140 Haddie, Finnan...... 0 07
Cod euaX, par lb......... 0 07 Quail on tout, par lb.. 0 06

INSPECTION OF CANNED GOODS.

Provision Made For This When Goods 
Are For Export Or From One 

Province to Another.
Ottawa, July 21.—An order in Coun­

cil was passed last week bringing into 
force regulations governing the inspec­
tion of preserved fruits, vegetables and 
milk under the meat and canned foods 
act. The regulations apply only to the 
inspection of canned foods for export 
from Canada, or from one province to 
another. They are similar to regula­
tions now in force governing cleanliness 
and sanitary conditions in factories and 
slaughter houses handling meat for ex­
port trade.

It is provided that all operations in 
connection with the preparation or pack­
ing of products in establishments com­
ing within the scope of the act shall be 
carried on with the strictest regard for 
cleanliness and public health. All fruits, 
vegetables, milk or other articles used 
for canning purposes must be in a 
wholesome condition, buildings- must be 
kept clean and well lighted, no injurious 
drug, dye or preservative may be used, 
and all employes must be free from 
tuberculosis or any other communicable 
disease. All cans must have labels giv­
ing the name of the packer, the date of 
packing, and a true and cored descrip­
tion of the contents.

IMPORTANCE OF THE RETAILER.
‘‘It seems pretty clear to-day, more 

than ever, that the individual retail gro­
cer is the man of the future. Croakers 
say that his time is past, but careful ob­
servers reply that even in the face of 
huge monopolies, unscrupulous prac­
tices, and hustling methods, the indivi­
dual grocer who makes a careful study 
of the needs of his customers, of the lo­
cal conditions, and of the new opportun­
ities for business, holds his own.” The 
above is from the address of James 
Cooper, President of the Federation of 
Grocers’ Association of the United King­
dom, at the recent twentieth annual con­
ference.

TRY LEARD’S LOBSTERS 
and CANNED CHICKEN

Writs far Pries*

W. A. LEARD
SemmeralcU, FELL

Highest price paid for

DRIED APPLES

hfcgsrsoD - Ontario

W. A. 6IBB COMPANY

Dried Apples

HAMILTON

Lemon Bros.
Owes Sound, Ont., and Seult St*. Marie 
Wfcoleeale FRUIT, FISH and PRODUCE

Dealer. Is HIDES, WOOL and RAW FURS
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Quaker Brand 
Salmon

Your trade needs a consist­
ently high-class of canned 
goods. You cannot afford to 
allow inferior grades to go to 
your customers.

One trial and yourself and 
your patrons will both insist 
on QUAKER BRAND.

Mathewson’s Sons
Montreal101 Moail Street

eee
“Concord” Norwegian * "

are distinguished by many exclusive 
features. We reject all but the very finest 
small fish, autumn caught We handle 
the fish with the greatest care, pay every 
attention to sanitary details and use*only 
the highest grade oil. They are the only 
sardines which have an extra cover for use 
after the tin has been opened. Each tin 
is guaranteed by the CONCORD 
CANNING CO. of Stavanger.

Send your order to any Wholesale Grocer

LIST or AGENTS
I. S. Mclndoe, Toronto. Watson & Trend air, Winnipeg.
A. B. Brittain & Co.. Montreal. W. A. Simonda, St. John, N.B. 

ladder & Janion, Yancoever and Victoria, B.C.

Especial Emphasis
should be laid on the fact that

BRUNSWICK BRAND SEA FOODS
are “quality” goods, and you had better be out of business rather 
than handle canned goods of doubtful quality !

In “ Brunswick ” Brand our scientific system of canning preserves 
the delicious natural flavor of the fish—a great selling point !

See that you have a full range on your shelves !

CONNQgS; BROS., LIMITED
Black's Harbor, N.B.

▲GENTS-Grant, Oxloy A Co. Halifax. NAi C. H. B. HIBeaot, Sydaoy, C.B.I A L. Loritt. 
yIUnTSI... A Ahara.QoeW:, Leonard Bran. Moolnal > A. W. Hubaad. Ottawa, 
r Da Carter*. Iflaa.lna i Jaaeee Haywood. Tarant, i Chaa. Doacaa, Wloalo.a l Shallernaa.
u____1-. * Co. Caleary. Alta.) J. Harley Brown, 1 ondon. Oats B. Rahartaan * Co. Vaacenoey,
B.C | no AM. Dank Co. Ltd. Ed» anion. Aka.
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Newfoundland’s Trade and Her Great Possibilities

Special Representative of The Canadian Grocer Travels Over 
the Island—A Peep Into Her V ast Fishing and Other Indus­
tries—Big Importer of Flour and Possibilities for Canadian 
Millers.

By David Williams.
Newfoundland, Britain’s oldest colony,, 

the tenth largest island in the world, 
situated in the Gulf of St. Lawrence is 
sixty miles from the nearest point of 
Cape Breton and only sixteen hundred 
and forty miles from Ireland.

It is in the direct track of the great 
Atlantic liners between Europe and 
America ; some of the steamers taking 
to the north of the island and some to 
the south.

This great country containing as it 
does 42,000 square miles and, as said 
above, Britain’s oldest colony, is but 
sparely settled ; the inhabited portion 
being "almost all around the rugged and 
ragged coast with a few settlements at 
points along the rivers where lumbering 
and pulp and paper industries are carried 
on. The total population is estimated at 
240,000 of whom nearly 90 per cent gain 
their livelihood directly or indirectly by 
fishing.

The revenue of the country for govern­
ment purposes for the current year is 
estimated at $3,200,000 and the public 
debt is about $88 per head of the popu­
lation. This is about $22 higher than 
that of Canada but is low compared with 
some of its sister colonies. Although 
the progress of the country has been 
comparatively slow in comparison with 
that of her neighbor, Canada, much has 
been accomplished during recent years. 
There is a fine railway line running from 
St. John's on the eastern coast to a 
port on the west, 542 miles in length 
with branch lines to Harbor Grace and 
Corbonier and another to Placentia, a 
quaint old town on Placentia Bay and 
the ancient French capital of the island.

Has a Busy Capital.
St. John’s, the present capital of New­

foundland is for its size one of the busi­
est places in America. Here the great 
bulk of the trade of the island is done. 
The chief exports are fish and the pro­
duct of the seal catch with pulp and 
paper looming up in great proportion, 
while iron ore is exported in large quan­
tities to Canada and the United States.

The great iron mines on the little 
island of Belle Island in Conception Bay, 
about three miles from the coast of 
Newfoundland and twelve miles from St 
John’s, arc represented to be unsurpas­
sed by anything in America One million 
tons of iron ore are annually taken out 
of those mines by the Dominion Coal and 
Iron Co., and the Nova Scotia Iron and 
Steel Co., and it is estimated, on the 
best authority, there is a sufficient sup­
ply at that rate to last one hundred 
years.

Newfoundland not being as yet to any 
great extent an agricultural country, the 
bulk of her food supplies, outside of fish, 
are imported. Large quantities of drv 
goods and clothing are also imported, 
chiefly from England as are also the 
bulk of tie groceries.

Flour Chief Among Imports.
Provisions, flour, oats, corn, hav and 

etc., are furnished by the United States 
and Canada. During the last year the 
colony imported $940,000 worth of hams, 
bacon and pork and $1,776,000 worth of 
flour. Of this a very large proportion

comes from the United States that 
should be supplied by Canadian millers. 
In many lines of manufacture, such as 
canned goods, condensed milk and cream, 
cereals and prepared foods, Canadian ex­
porters and manufacturers are left be­
hind in the race, United States exporters 
getting a very large share of the trade.

Some of the reasons given by New­
foundland importers for this are, that 
U.S. shippers arejnore prompt in filling 
orders leaving supplies at the points of 
shipment by sea ; another reason which 
appeared to apply chiefly to canned 
goods was that Canadian exporters re­
fused to ship in small quantities while the 
U.S. competitor would send them what­
ever they required and in the quantities 
required. Another complaint sometimes 
heard from Newfoundland importers was 
the slowness of carriage by Canadian 
railways and steamboat lines after goods 
were shipped.

The policy of the government of the 
island is high tariff protection, 40 per 
cent, being the minimum figure on manu­
factured goods. Considering the growing 
market and trade of Newfoundland it 
would undoubtedly be a paying venture 
for some Canadian industries to estab­
lish branch factories there.

Has Brilliant Future.
That this comparatively little known 

country will develop into great propor­
tions in the near future is beyond a 
doubt, there being a great tract of agri­
cultural land as vet unbroken near the 
western coast. While timber and pulp
I------------------------------------------------
AM AICA CIGARS 
end CIGARETTES

“La Retreat” Brand
Made from the finest and choicest tobacco.

LaRitrut Factory Co.
7 Port Rojr.l St

EllgltM, JlBllCl, I. W. I.

Toll Your Customer*
That :

SHAMROCK
bio plug

SMOKING TOBACCO
Whon out never dr to* up or 

booomoo hard. Tho /eevee 
ere ee firmly paokod that tho 
plug romain• frooh and molot

CLAY
The beet in the world ere made by

McDOUGALLS
Insist upon this make

D. McDOUBALL & CO., LTD.,

imssi
CANNING MACHININY BO.,

OZKUOO. ILL., V.U

TANGLEFOOT

Agent required for these 
Products in Caneda.

Special inducement to finan­
cially responsible party.

Tho Original Fly Paper
For 25 year» tho Standard 

In quality
Allothoro ere Imitation•

Black Watch ©
The Big Black Plug 
Chewing Tobacco

"A Trade Brlnger"

Bold by all the Wholesale Trade
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wood exists in abundance in the interior, 
it is anticipated that minerals in exten- 
ive quantities will also be found there.
Any description of Newtoundland, how­

ever slight would be very incomplete 
without some reference to the great pa­
ner industry at Grand Falls about mid­
way between the Atlantic and Gulf of 
U. Lawrence. This huge concern has es- 

• ablished one of the largest pulp and 
; aper mills in the world, employing 
thousands of men and are producing 
jiaper for the London Daily News, Lon­
don Times and the other journals. The 
company also own about fifty miles of 
railway on the island over which trains 
..re regularly run. They own a number 
<<f steamers plying between Newfound­
land and British ports carrying the pa­
per to London and bringing out supplies 
nr their army of employes and their 
families. Grand Falls, where the mills 
are established, is growing in a manner 
that rivals any western town ; whole 
rows of houses and stores have been 
erected to accommodate the rapidly in­
creasing population.

BRIEF GROCERY ITEMS.

Business Changes Among the Canadian 
Trade—New Undertakings Launch­

ed, Others Come to Grief.

Ontario.
W. A. Foote, grocer, 'Hamilton, Ont., 

has assigned.
Frank Parr, grocer, West Lome, Ont., 

has sold to Walter Logan.
Mrs. P. Currell, grocer, Ottawa, has 

effected a compromise.

E. 0 ’Flaherty, grocer, 'Stratford* Ont., 
is succeeded by Agnes Writt.

Catharine Conally, grocer, Kennicott, 
Ont., is discontinuing business.

A. G. Malcolm, grocer, Wingham, Ont., 
has sold to McGillivray & Cunningham.

M. J. Mayberry, grocer, Newry, Ont., 
is removing to Carthage, Ont., about Oc­
tober, 1910.

T. Primeau & Co., grocers, Chatham, 
Ont., have dissolved partnership, Louise 
Primeau continuing.

Jas, A. Coleman, general merchant, 
Winger, Ont., is advertising his business 
for sale.

T. F. Dove, cash grocer and butcher, 
335 Parliament Street, Toronto, has 
opened another store at 102 Wilton Ave. 
The latter will, in future, be their main 
store.

Quebec.
John Barclay, grocer, Montreal, has 

assigned.
J. A. Bastien & Co., grocers, Montreal, 

have registered.
0. Leger & Co., grocers, Montreal, 

have registered.
Zephirin Labelle, grocer, Montreal, 

passed away recently.
W. Whissell, general merchant, Rapide 

de L’Orignal, Que., has sold assets.
The assets of Raymond & Frere, whole­

sale grocers and liquors, St. Hyacinthe, 
Que., have been sold.

Western Canada.
Murray & Mitchell, grocers, Winnipeg, 

Man., have assigned.

J. Morris, grocer, Vancouver, B.C., is 
succeeded by G. Hacker.

M. A. McCormick has opened a gen­
eral store at Kinders ley, Sask.

W. P. Lauder, grocer, Vancouver, B. 
C., is succeeded by W. A. Wilkinson.

Thomas Stait, general merchant, Ka- 
wende, Man., has sold to J. T. Little.

Annable Toupin, general merchant, St. 
Agathe, Man., has sold to Jos. ToyalL

Galbraith & Heness, grocers, Van­
couver, B.C., have sold to W. Davey.

Van Patten & Webb, general mer­
chants, Kylemore, Sask., have dissolved.

J. A. Grose, grocer and baker, Pilot 
Mound, Man., has sold to Miss MacCon- 
aelL

R. Mindel, general merchant, Lac du 
Bonndtt, Man., has sold to Thomas 
Rowles.

Gillespie & Walker, grocers, Winni­
peg, Ont., are succeeded by Hicks & 
Gillespie.

ti. & G. Bittman have opened! « gro­
cery business at Dead Moose Lake, 
Sask.

The Misses Harrison have opened a 
grocery and .confectionery business in 
Brandon, Man.

Maritime Provinces.
The Campbellton warehouse of Reed 

Co., Ltd., wholesale grocers, Moncton, 
N.B., destroyed in recent fire.

The warehouses of Baird & Peters, and 
Jones & Schofield, wholesale grocers, St. 
John, N.B., were also destroyed in the 
Campbellton conflagration.

Are You Keeping Your Tobacco Stock
Up-to-Date ?

IF NOT, WHY NOT?

“Tucketts Special ”
the new 10c. plug ie the latest

Order from Your Wholesaler

Manufactured [mp^ed Leaf Exclusively

The Qeo. E. Tuckett & Son Co., Limited
HAMILTON, CANADA.
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Classified Advertising

Cub r*mlttan,.e to coyer cost 
ciycrtlcemeit». In no new ceoihlc role be oeerlool 
Adyertleemeon recel red without remltteuee eeuuet be 
•cknowledted.

ADDING MACHINE.

AGENTS WANTED.

AGENCIES WANTED.

MALE HELP WANTED.

BUSINESS CHANCES.

COUNTER CHECK BOOKS.

MISCELLANEOUS.

ike only proper way to remit money le by Domin­
ion Express Mo ~oney Orders end Porelen Drifts.

refend le erreng-lost or deisved In the melle. s prompt 
ed or new Order Issued without further eherge.

THE CANADIAN GROCER

MISCELLANEOUS.

Advertisements under this heeding, le. per word fot 
first Insertion. Is. for seek eukeequent Insertion.

Contreetlone eeunt ss one word, hot five figures (ee 
f 1,000) ere allowed as ene word.

eeeempany ell 
tied.

Where replies come to our care to be forwarded five 
cents mast be edded to cost to cover postages, etc.

L DOING TYPEWRITERS write, add or subtract In 
one operstlon. Elllott-Fleher, Ltd., Room 314 
Stair Building, Toronto.

WANTED—Grocers to sell Nation's Custard Pow­
der. Retail 5 cents per packet. % and 1-lb. 
patent measure tins. Gives big profit. Satisfies 

customers. Increases sales. Wholesale Agents 
Green ft Co., Toronto; W. H. Escott, Winnipeg; W. 
H. Malkin Co.. Vancouver. (34) EGRY BUSINESS SYSTEMS are devised to suit 

every department of every business. They are 
labor and time savers. Produce results up to the 

requirements of merchants and manufacturers. In­
quire from our nearest office. Egry Register Co.,
Dayton, Ohio ; 123 Bay St., Toronto; 238% Portage----------- .... ^• Winnipeg; 308 Richards St.,Vancouver

A FIRM OF COMMISSION AGENTS in Jamaica 
are desirous of representing Canadian firms 
manufacturing groceries, biscuits, condensed 

milk, etc. Can influence large turnover in these 
lines. Highest references given. Box 343, CANA­
DIAN GROCER, Toronto. (tf)

TY7ANTED—At once, first-class catsup maker. Give 
W references and full particulars. Box 04, Ham­

ilton. Ont. (tf)

PR SALE—Grocery business, large corner store In 
growing locality; well established, splendid con­
nection, big order trade ; annual turnover; $20,- 

000. Must be sold immediately. Good reasons for 
selling. Address Box 334, CANADIAN GROCER. 
Toronto. (tf) F'V,

COPBLAND-CHATTE1SON SYSTEMS - Short, 
•lepl,. Adapted to all alaaaea ol business. 
Copelsnd-Chsiieraon-Crsln, Ltd., Toroat. and 

Ottawa. (tf)

Maltl,raph year Office Portos; Letter-haade; Circuler 
Letters. Write us. A atari can Multlfraph Sales
Ltd., 129 Bay Si., Toronto.

Co.,
(If)

Out NEW MODEL lathe handle.! for the trocar, 
operated Instantly, a ever gats out of order. Send 
for complete sa tuple and heat prices. The Ontario 

Office Specialties Co., Toronto.

IF YOU base been afflicted with one of those foun­
tain pane that won’t write when you want It to, or 
leaks whoa you don't want It to, glee It aweleaks whee you don't want It to, glee It away to one 

of your poor relations and buy a Moore Non-Leakable 
Fountain Pen and you will be happy. Coneult your 
stationer. W. J. Gage ft Co., Toronto, noie agents for 
Canada.

LNT naan srhe ban eeer lest ■easy la the mails has 
had occasion to Inara by painful experience that

KAY'S FURNITURE CATALOGUE contains 160 
pages of fine half-tone engravings of newest de­
signs In carpets, ruga, furniture, draperies, wall 

papers and pottery, with cash prices. Write for a copy 
—It’s free. John Key Company, Ltd., 36 King St. 
West, Toronto.

Accurate cost keeping is easy if you
have a Dey Coat Keeper. It automatically records 
actual time spent on each operation down to the 

decimal fraction of an hoar. Several operations of 
lobe can be recorded on one card. For email firms we 
recommend this as an excellent combination—em­
ployées’time register and cost keeper. Whether you
employ a few or hundreds of hands we can supply you

a. Write forwith a machine eulted tovour requirements. _____
catalog. International Time Recordlnx Contneny of 
Canada, Limited. Office and factory, 28 Alice Street, 
Toronto.

6o

MISCELLANEOUS.

ATTRACTIVE fixtures sell your goods. Wslker Bis 
Fixtures sod Show Csses prove luvsluskle Is 
economising store epece, end by compelling cus­

tom, ssslst msterlslly in effecting seise. Send for 
cetelog. Eetlrentes for fixtures submitted. Walker 
Bin end Store Fixture Company, Ltd., Berlin, Ont.

AT LAST—A really practical pencil sharpener. The 
"Spiro" sharpener built on a new principle, 
positively does not break the lead. Ten blades. 

Sharpener lasts a lifetime. Every pencil user needs 
one. Your pencil sharp ins second. Ask your stationer 
or write us direct. A. R. MscDougslI & Co., Canadien 
Agents, Toronto.

SAVE 50% OF THE COST OF HANDLING 
merchandise ky Instsll'ng e Beath System of 
Overhead Carriers. Saves valuable floor space 

because the trackage Is on the celling. Systems for 
all kinds of businesses, large or small. Write us for 
illustrated catalog. W. D. Beath A Son, 103 Ter- 
auley Street, Toronto. (tf)

CAMPLES FREE—Write us to-day for free samples 
^ of our new two-eolor Counter Cheek Books—

white end yellow leaves. We make Check Books 
endfold and sidefold, single end triplicate pads. 
Lowest prices. Dominion Register Company, Ltd., 
100 SpsdlnsAve., Toronto.

COUNTER CHECK BOOKS-Eepecislly made for 
the grocery trade. Not made by a trust. Send us 
samples of what you are using, we'll send you 

prices that will interest you. Our Holder, with patent 
carbon attachment has no equal on the market. Sup­
plies for Binders and Monthly Account Systems. 
Business Systems Limited, Manufacturing Stationers, 
Toronto.

THE "Kalamazoo" Loose Leaf Binder le the only 
binder that will hold lust as many sheets as you 
actually require end no more. The back Is flex­

ible, writing surface flat, alignment perfect. No ex­
posed metal parts or complicated mechanism. Write 
for booklet. Warwick Bros. A Rutter, Ltd., King and 
Spedlna, Toronto. (tf)

DOUBLE your floor space. An Otis-Fsnsom hand- 
power elevator willdloable your floor space, en­
able you to use that upper floor either ss stock 

room or ss extra selling space, at the same time In­
creasing space on your ground floor. Costs only 570- 
Write for catalogue "B." The Otla-Fcnsom Elevator 
Co., Traders Bank Building, Toronto. (tf)

THE METAL REQUIRED in a Modern Conerete 
Building. Our «pedal facilities enable us to 
produce at minimum cost Concrete Reinforce­

ments, Fenestra Steel Sash, Automatic Fire Shutters 
and Steelcrete Metal Lath. Complete stock, quick 
delivery. Before deciding write us for catalogue and 
prices. Expanded Metal end Fireproofing Co., Ltd., 
Fraser Ave., Toronto. (tf)

7ANTED—A splendid opportunity for dealers te 
1 Duplicating, Ad

ELIMINATE FIRE RISK, save Insurance, reduce 
maintenance costs and save money on your actual 
building work by using the Kahn System of Fire­

proof Construction. Used in many of the largest 
business premises on this continent. Write for cata­
logue. Trussed Concrete Steel Company of Canada, 
Limited, Walker Rd„ Walkervllle, Ont.

WA
handle the best combination __ _
dressing and Office Printing Machine on the 

market. Exclusive territory. Send name and address, 
giving occupation and references, to the Canadian 
wrlterpress Company, Limited, 33 John St., Hamil­
ton, Ont. (tf)

TT7AREHOUSE AND FACTORY HEATING SYS 
W TEMS. Taylor-Porbee Company, Limited. 

Supplied by the trade throughout Canada, (tf)

Errors avoided, labor SAVED-Using the
" Shou-perior" Autographic Register. Three 
copies Issued at one writing. 1st, Invoice ; 2nd, 

Delivery Ticket ; 3rd, Charge Sheet perforated for HI- 
lug. No handling of carbons. High grade printing 
and neat invoices. Make full enquiry. Autographic 
Register Co.. 191-193-193 Dorchester StJE., Montreal.

» (tf)

WHEN buying bookcases Insist on having the best 
on the market, "Macey Sectional Bookcases.” 
Carried In stock by all up-to-date furniture deal­

ers. Illustrated booklet sent free on request. Canada 
Furniture Manufacturers, Ltd. General offices. Wood- 
stock, Ont. (tf)

EVERY RETAIL MERCHANT should use a Type­
writer and every retail merchant would use a 
Typewriter if he knew the liberal proposition we 

are prepared to make. A simple request will bring it. 
The Monarch Typewriter Co.. Ltd., 98 King St. West, 
Toroito, Ont.

YOU esn display your goods to better advantage 
through the use of up-to-date fixtures. We are 
spécialiste in the planning of stores and offices. 

Our catalogue conta'ns Illustrations of many new 
features and several handsomely equipped stores and
offices. Shall we send you our catalogue J? Jones 
Bros. A Co., Ltd., 30-32 Adelaide St. W., Toronto.

(tf)

INSURANCE. INSURE IN THE HART­
FORD. Agencies everywhere In Canada. (tf)

GET THE BUSINESS-INCREASE YOUR SALES. 
Use Multigraph Typewritten Letters. The 
Multigraph does absolutely every form of print­

ing. Saves you 23% to 73% of your printing bill.

LIVE MERCHANTS use National Cash 
72SiOOO Registers. We couldn’t sell them un- 
• less they saved people money. The
National will guard your money too. Write us tor 
proof. National Cash Register Co., 285 Yongc St., 
Toronto,

REPRESENTATIVES WANTED.

PROBABLY the most talked about machine in Cas 
ada Is the Halner Book-keeping' Machine. It 
combines In one machine the cash and credit 

register, time recorder and account register. Repre­
sentatives wanted everywhere. Write for our proposl 
tion. Book-keeping Machines, Limited, 424 Spedlna 
Avenue, Toronto. (tf)

TECHNICAL BOOKS.

Modern fireproof construction, oer
system of reinforced concrete work—es sueceee- 

y used In any of Canads*s largest buildings— 
gives better results at lower oost. "A strong state­
ment" you will say. Write us end let ue prove our 
claims. That's fair. Leech Concrete Co„ Limited, 
100 King St. Went, Toronto.

SALES PLANS-Thle book Is a collection of 333 
auccsasful plans that have been used by retail 
merchants to get more business. These Include 

Special Sales, Getting Holiday Business, Co-operative 
Advertising, Money-Making Ideas, Contests, etc. 
Price $2.50, postpaid. MacLean Publishing Ce., 
Technical Book Dept., 134-139 University Ave.. 
Toronto.

CCOTCH PLAID STATIONERY Is the latest ere- 
v atloo festlon for business and society correspondence. 

Paper end envelopes present a finished linen 
surface, most agreeable to the pen touch. Leading 
stationers have It. Write for eamplee. The Copp, 
Clark Co., ltd.,Toronto. (tf)

CANADIAN MACHINERY AND MANUFACTUR 
ING NEWS, $1 per year. Every manufacturer 
using power should receive this publication regu- 

larlv, end also see that It Is placed In the hands of ole 
engineer or superintendent. Every Issue Is fu)l of 
e recti eel articles, well calculated to suggest economies 
In the operation of a plant. Condensed advertisements 
for " Machinera Wanted " Inserted free for subscribers 
te the GROCER. "Mschlnerv for Sale" advertlse- 
mente one sent oer word each Insertion. Semole eepv 
<mi request. CANADIAN, MACHINERY, 134-139 
University Ave., Toronto. ^

.-lu. une, 1 dos. ta 
à-lu. etna, I '•
J-lb. cto* « "

IMPERIAL
Cases.

4-dozen..................
3-dozen..................
1 dozen..................
3-dozen..................
|-dozen..................

CANADIAN I
Aylmer Jems 

Per <!
Strawberry.......... 1
Raspberry............1
Black currant... 1
Red current........1
Raspberry k red

currant 
Raspberry and 

gooseberry.. 1 
Damson plum,

■toneless___1
Greengage plum, 

stooslsm.... 1

Pure Pr 
5 s A 7 si

Strawberry..............
Blackcurrant.........
Raspberry................
Other varieties— 

Freight allowed u
NUTTS swam epic

White 8wan Baki 
doz. in case, $2 di 
1 lb. tins, 80c doz.

Cartoons— Per di 
No. 1,1-lb., 4 doz 2 ■ 
No. 1,1-lb., 2 doz 2 , 
No. 2,5-oz., 6doz 0 I 
No. 2, 5-oz.,3doz 0 I
No. 1,24-01., 4 dz 0 < 
No. 10,12-oz.,4dx 2 : 
No. 10,12-os.,2dz 2 1



THE CANADIAN GROCER

QUOTATIONS FOR PROPRIETARY ARTICLES
Baking Powder f sine

»..............................
If 10-box loti or mm.

Chocolate» and Oeeoai
THE OOWAR 00., LIMITED

. M 00 >1
|<o. tine, 1

4b. cto* *
■illPEBIA^BAKIN^roWDEB

0 75 g

Cases. Sires.
4-dozen................ 10c.
3-dozen................ 6-oz.

Per do*.

1 dozen
3- dozen.........
4- dozen 
Ïdozen

MAGIC BAKING POWDER
Cases.
6 dozen
4

lOo size, 1 and 4

•• Hh. VS li per id......................................................... .
N I' 1 5 [j Queen «De-ert. 6 s. 19-lb. boxes.........  0 40

tit- ”" 8 \ «“::* iu>.:::::: «S KXLN^îm.,Sïïi.e£:::: ÎS

iBweet Chooelnte—
Queen'i D—t, i'l and i»,lS4b. bxs., 

par lb....................................................F

SI

CÆ ADI AN CANNERA. LIMITE D|
Aylmer Jams Peach................ 1 80

1 70

2 40 
2 40 
1 70 
1 70

Pt„_
Per doz Pear...................

Strawberry........  1 90 Jellies
Raspberry...........1 90 Red currant...
Black currant... 1 80 Black currant.
Red currant....... 1 80 Crabapple...........
Raspberry A red Plum................... _ ..

currant........1 80 Grape.................. 1 70
Raspberry and Marmalade

gooseberry.. 1 80 Scotch................  1 40
Damson plum, Orange Jelly— 1 75

•toneless— 1 70 Green Fig..........2 25
Greengage plum, Lemon ............. 1 80

•toneless.... 1 70 Pineapple..........2 25
Gooseberry........  1 80 Ginger................. 2 25

Pure Preserves—Bulk 
6 s A 7 s per lb. 14's k 30's per lb.

Strawberry................. 0 11   0 If*
Blackcurrant............. 0 11  0 II
Raspberry................ 0 11  0 li
Other varieties.......  008  0

Freight allowed up to 25c per 100 lbs.
WHITE SWAM HPIOE8 AND CEREAL* LTD.

White Swan Baking Powder—1-lb. tins, 3- 
doz. in case, 02 doz.; 4-lb. tins, fl.26 doz.; 
1-lb. tins, 80c doz. Büte. lOostse 

(for oeoking)
, 090

Cartoons— Per doz 
No. 1,1-lb., 4 dot 2 40 
No 1, Mb., 2 doz 2 50 
No. 2,5-oi., 6doz 0 80 
No. 2, 5-oz.,3doz 0 86 
No. 1,24-os.,4dz 0 46 
No 10,12-oz.,4dx 2 10 
No. 10,18-oa.,8ds I 20

No. 12,4-oz., 6 dz 0 70 
No. 12,4-oz.,3dz. 0 76 
In Tin Boxe*—

No. 13, l-lb.t 2 dz. 3 f0 
No. 14,8-oz.,3 dz 1 75 
No. 15,4-oz., 4dz. 1 10 
No. 16,24-lbs.... 7 26 
No. 17, Mbs....... 14 00

FORENT CITY BAEINO 
POWDER

Dozen
6 oz. tins......................  0 75

12 oz. tins........................1 25
16 oz. tins....................... 1 50

Cereals
WHITE SWAN SPICES AND 

CEREALS, LTD.
White 8wan Breakfast Food 

2 doz. in case, per case 
83.00.

The King's Food, S-dos. in 
case, per case $4.80

White Swan Barley 
Crispa, per doz $1.

White Swan Self-rising 
Buckwheat Flour, per 
do*. $L

White Swan Self-rising 
Panoaks floor, per

White Swan Wheat Ker

Mott's breakfast ooooa,10o. else 80 per de. 
" breakfast ooooe, fs.................... 0 S8

" No. 1 chocolate, 4 a..................... OSS

::
" Diamond ohooolate, i s............. 0 S4
" Plain choice ohooolate liquors 0 SI 
" Sweet Ohooolate Coatings .... 0 SO

WALTER BAKER A CO.. LIMITED. 
Premium No. 1 chocolate, 1 and 4 lb. cakes, 

35c. lb.; Breakfast cocoa, 1-6.i, 4. 1 and 51b. 
tins, 41c. lb.: German sweet chocolate, | and 
i lb. cakes, 64b. bzs., 26c. lb.; Caracas sweet 
chocolate, 4 and i lb. cakes,6-lb. bzs., 32c lb.; 
Auto sweet chocolate, 4 lb. cakes, 3 and 6 lb. 
bzs., 32c. lb.; Vanilla sweet chocolate, A-lb. 
cakes, 6 lb. tins, 44c. lb. ; Soluble cocoa (hot 
or cold soda ), 1 lb. tins, 38c. lb.; Cracked 
cocoa, 4 lb. pkgs., 6 lb. bags, 32c. lb.; Caracas 
tablets, 100 bdli., tied 5s, per box 83.00. The 
above quotations are f.o.b. Montreal.

Gocoanuti
CANADIAN COOOANUT OO.. MONTREAL.

Packages—5c., 10c., 20c. and 40c. packages, 
packed in 16 lb. and 30 lbe * "

f4 lb. packages, assorted..............
__i 4 lb. packages, assorted..............
lb. packages, assorted, in 6 lb. boxes, 
lb. packages, assorted, in 6 lb. boxes, 
lbjjackagee, assorted, 6,10,16 lb. cas.

In 16 lb. tins, 16 lb pal Is and 10, « and 60 lb. 
boxea. Falla. Tins. Bbls.

White mom, One strip 0 IS 0 SI 0 17
........0 IS .... 0 1
........ 0 If .... 0 IS
...... Oil ... IIS
........017 .... Ilf

WMteMoss'tn land il Ib. •qiantiat, SU.

Sneelal
BÛbbon.

Perfection, Mb. 
tins, perdos... . $4 60 

Perfection, 4-lb.
perdes................. S 40

Perfection, 44b.,
per dos................ ISO

Perfection. lOosise 0 90
6-lb. tins

per lh...................  0S7
Salable, bulk. No.
1, per lb............... ISO

Soluble, balk. No. 
S.perlh............... Oil

_________  Milk
BOEDER'S OOEDEHEED MILK OO.

Wm. H. Dunn, Agent. Montreal A Toronto.

Eagle Brand Condensed Milk.... |6 00 1 60
Gold Seal Condensed Milk......... 4 50 1 15
Challenge Oondeued Milk.........  4 00 1 00
Peerless Brand Evaporated Cream

five cent size (4 dozen)............. 2 00 0 60
Peerless Brand Evaporated Cream

family tize................................. 1 50 0 90
Peerie* Brand Eva poratedOreem

pint lia (4 done)..................... 4M 1 »
Peerleee Brand ErapontadOraem

houl elu...................................  3 70 1 to

Cnaweetened Cfcooolate- Fir lb.Plein Kook, « ■ * J o. oak at, 13-lb. bll 0 3» 
Pirfnotion ohocelsle, 30o lira, 3 down

1 M
• W

TDCDO OOnnUD MILE OO., LIMITED. 
"Jem," brand inponudenu

S lb..............18 00
" 51b ......... 22 S6

Barrels—When peeked in 
barrela one per cent die- ; Icings for oak#—
count will be allowed. i > Cfcooolate. white, pink, lemon, orange, 

*u**m*A maple and ooooanut cream, in 
4-lb. pkga.. Moi. in box, per dosen 0 90 

Corneotione— Per lb.
Milk ohooolate wafers, 6-lb. boxes.. 0 36
Maple buds, 6-lb. boxes...........................  0 36
Ohooolate wafers. No. 1, 6-lb. boxes 0 30 
Chocolate wafers. No. 2, " 0 96

k. Nonpareil wafers, No. 1, " 0 SO
Nonpareil wafers. No. S, 0 26

JERSEY CREA*

Ohooolate ginger, 64b. boxes............. 0 90
Milk ohooolate, 5o bundles, per box.. 1 85 
Milk ohooolate, 6c cakes, per box.... 1 Si 

EPPS'S.
Agents. C. E. Colson A Son, Montreal 

In 4, 4 and 14b. tins, 14-lb. boxes, per
fb ...................................................... 0 35

Smaller quantities................................. 0 37
JOHN P. MOTT A OO.’S.

R. S. Mclndoe, agent, Toronto ; Arthur M. 
Loucks, Ottawa ; J. A. Taylor, Montreal ; J. 
B. Huxley, Winnipeg; Tees A Peruse, Cal­
gary, Alta.; Standard Brokerage Co., Van­
couver, B.G.; G. J. Eetabrook, St. John.N.B.

GO fit 00.
BBT. BLAIR OO. LIMITED. 

Standard Coffees
Bouud whole or £otmd. ^Peeked In amp-
aub Houee'V.M » AmbroeU...........0 35
gecter..............  0 30 Plentetion........ 0 23
Bmpreea...........  0 28 Pence Bourbon 0 20
D“eh«*............  0 26 Bourbon.............0 18
Oruehed Java end Mocha, wbolo... 0 17
Golden .............. ! i?

Gold Medal. n^TbPttSTwhole
_ or ground.................. 0M
OeFo. Dr. Gourmet'», 1 lb. Kiar

*------ Pound............0 M
, i end 1 lb. tine,
............................... 9 31

______  1 lb. Une, tround 0 13
WHITE SWAM SPICES ARD QRRBAIA LTD.

i Blend.

Gleee Jen, ground . 
Dandelion,!

KegllSBraiküètVii

Mb.______
lb

KoJ^Hb.Una 

MoJe. l ib.Uni

_____™r-___ -1-nk
Dele f'Arôùkique—Mb. era bar gtoer Jam,

mSmIh! with I tumble is 1, (13 par dor

TMOHAl WOOD » OO. 

••QUI Bd«a" bk 1 lb.

"OÜH 10" In 31b.
F 83 

• 83

1 lb. lane» tttho-
13»

Lerge rite Jen. dor.. 8 36

j SS S5 88 i*
S == OO oo

as ga sai|
? eooooeeî
f go

S3* S* 5* 58
•O
c
l ...... li
o . if

o»mx»»u
THE OOWAE 00., LTD.

ifilOo oeker, 34 In box ■■ 1 B
Oioodeu Wafara No. p-lb. texra. lb. » H

Buds, 5-lb. hexes lb................  g u
ilk Chocolate, Hd. oakes, 114b!

040

Maple!__
Nut Milk <-------------- ---------------
These prices are P.o.\>.‘ Toronto.’

IMPERIAL PEANUT BUTTEE
Small, cases 2 dozen.......................  0 96 dozen
Medium, cases 2 dozen.................. 1 80 “
Large, cesse 1 dozen.......................  2 76 H
Tumblers, oases 2 dozen................ 1 36 "
25-lb. pails.........................................0 U lb.

Coupon Books-Allison s 
For sale In Canada by The 1 by Blain Oo. Ltd 
Voronko.^, a graote-jtehïjte N.oWra

All same price one sise er asserted 
UE-RUMBBEED

Under 100 books................................eaeh 04
100 books and over............................essb 004
600boskste 1000books.................. 00

For numbering cover and each ooupen, 
extra per boek%eent.

Infants' Food
Robinson's patent barley,
44b. tins, 0L»; 1-lb. tine,
02.25; Robinson’s patent 
groats, 4-lb. tins, f 1.25 ; 1 
lb. tins, 02.25.

Flsvertag Extraeti
■HiEEirr'e 

log. (all davorej.doa. 1

3J“ “3

! " - - |

i»;; ;; " u
Sieeenra eu aeetirail

CBB8CEXT HFO. OO.
Mapleine Per doz

2 oz. bottles (retail at 50c.)................... 4 20
4 oz. bottlea (retail at 90c.)................... 6 80
8 oz. bottlea (retail at 91.50)................ 12 60

16 oz. bottles (retail at #3).....................  94 00
GaL bottles (retaU at 020).....................  14 60

Milk Powder
CAR ADI AR MILK PRODUCTS, LTD., TORORTO
Trumilk, full cream, per case (4 doz), 41b

tine.................................................. . 4M
Milkstock (cooking milk), per case (4 dos)

4 lb tins.................................................. 4 M
Jams Jellies

■ATOER’8 WHOLE FRUIT STRAWBERRY JAM 
Agents, Rose A Laflamme, Montreal and 

Toronto.
1- lb. glass jar, screw top, 4 doz., per doz. $2 20

T. UPTON A co.
Compound Fruit Jams—

12-oz. glass iars, 2 doz. In case, per doz. 1 00
2- lb. tins, 2 doz. in case, per lb............. 0 074
5 and 7 lb. tin pails, 8 and 6 pails in

crate, per lb....................................... 0 07
7wood pails, 6pails in crate, per lb... 0 07
30-lh wnoAnrall.------«V --------

Medium else jura,
per do,........................* M

Smell die 1er», per
..................................... 1 40

Individual else Jera 
per dos........................1 00

Im££.£^18 0«

Unell aïe.dci U 00

ISE&is

ift ib. or^^m, Vymum in ermte, per lb... 0 07 
304b. wood pails, per lb.................... 0 061

Compound Fruit Jellies— ^

s,
•OW............ . 1

JO*. CAMPBELL OO., OAMDRR. ■ JSoup. loenderadHNi. 1 oei eJ klnde 
per dozen. 01.20. Chicken boud 81 te n»r dorau. Perk end Biî^ ^Ul UmS. 
■woe or Boston style—No. 2 dos. 100
Tomato Ketchup — Bottles (10a size onivi J». «. 40. TeSw^kSoTup - Bte?«
S” «Frteÿ. $1.40 Chill Seuoe-BotUra 
»0oMrauÆ)d°E SI. 10. MwiUrad [unmu

£LTdSl8w-t"l4-ei-w-^
W. CLAES', 

ETECIALTIEe

tptekeeu Breed 
gated Pork and 
Neene, with toma­
to saune or plain



THE CANADIAN GROCER

A GROCER’S CO-OPERATION
RISING SUN Stove Polish in Cakes gives s 
lusture which far outlasts all others under the 
heat of the stove, and that is why it has so many 
friends that call for it over the grocery counters 
the world around. We believe that the real live 
grocer wants to push the goods that please hie 
customers, and that is why we have the hearty 
co-operation of thousands upon thousands of 
grocers everywhere. It pays you to push it.

MORSE BROS., Props. - Canton, Mass., U.S.A.

Fortify Your Position
as a grocer by adding to your shelves

2in 1
The World’s Best Shoe Polish
It produces a brilliant, lasting polish 
and is, moreover, waterproof.
“2 in 1” is a popular favorite and 
sells all the time.

See to Your Stocks.

The F. F. Dailey Co., Ltd*
HAMILTON, ONT., and BUFFALO, N.Y.

BRANDS

| “BANNER” & “PRINCESS”
CONDENSED MILK

are prepared from the purest 
and richest country milk, with 

no addition but that of pure sugar.

St George Evaporated 
Cream
lUnmkMdl

The most sanitary conditions are ob­
served in the canning and handling of 
the milk. The reputation of these 
brands as genuine satisfaction-givers 
is unsurpassed.
Lines that mean much in profit 
and reputation to every grocer ’ 

who handles them.

J. MALCOLM & SON
ST. GEORGE,

HT. i
Molassine Meal

Molassine Dog and Puppy Cakes 
Molassine Terrier, Hound and Puppy Meal 

Molassine Chicken and Poultry Food
Are reliable foods for horses, cattle, dogs 

and poultry.

Sole Canadien Importer :

ANDREW W AT SO N
SI YOUVILLE SQUARE, MONTREAL

NOTICE TO MANUFACTURERS
We have sold out our warehousing 
and forwarding business and are 
now prepared to handle two or three 
additional high-class lines selling to 
the Western wholesale grocery 
trade.

R. S. Wiseman 6 Co.
WINNIPEG, MAN.f»S

or Ottawa, Wlnnls

62



THE CANADIAN GROCER

BROOMS OF QUALITY
"Wly make them ! YOU should sell them!

YOURSSSSSSL, OURS a.
and keep our factory going on FULL TIME

A postal will bring you information.

Walter Woods & Co. — Hamilton and Winnipeg

There’s Genuine Pleasure
and liberal profit in selling

“WHITE LILY” BRAND MARSHMALLOW BISCUITS!
They are genuine satisfaction-givers because of their excellent flavor and the crisp and fresh condi­
tion jn which they always reach the retailer. Put up in glass-front tin boxes and retail at 18c and 
20c. Obtainable also in 20-lb. tins and in wood boxes. Other leading “White Lily” lines you can 
handle profitably are—CREAM SODAS, HAVELOCK LUNCH, JAMJAMS and PEOPLE’S 
FANCY MIXED.

Write for prices.

J. A. MARVEN, Limited - - Moncton, N.B.

Ocu torn aUnh, 4114b. 00N.
Jam

OCEAN MILLS
Montres!

1 Chineee .torch, a 
14b., percsee KOO; 
Ooeen BeMng Pow­
der, « 5o»., 01.0; 
«io»., 01.00; 001, 
os. ,04.00; 00 14b.- 
|3il;« 14b. pks., 
04; 1014b. tins 05; 
loon. 00 lbe., 01.76; 
OenenbUnemenge, 
M 0», 04; Ooeen 
bore», « One., 
01.00; Ooeen coughrc&srSi

Per lb.
30 lb. wood pelle.....................................
I'ure assorted Jam, 1-lb. glees tare, two 

dosen in oeee...................................

0 06f 

1 76
Jelly fowler*

iMfaiAL neeeesi JBLLT

Aieorted flerore—(nee 10 75.
The GENUINB. SSU100 ben to oeee.

gpc-jsi roSr

WHITS SWAN BPICS 
AND CEREALS, LTD

White Swan, 15 
flavors. 1 do*. In 
handsome counter 
carton, per do*., 90c.

IM pries.
"Shirrifl 's " (all 
flavors), per doe .... 

Discounts on applica­
tion.

*. VAIUASK OO. BOAS'S HAD

ibs .nibs. 0
«Mb. Paik. *
■Mb. tine
Oases Mb..•

•Dima

COMPOUND.

1-lb. oartone W

Llcoriee
NATIONAL UOOBIQB OO.

i

• Purity w licorice, 10 sticks..................
“ «• 100 sticks.................

Dulc, large cent sticks, 100 in box.......
Lye (Concentrated)

OILLBTTS
PBRPÜMFD LYE

B Of 4 doz $3 CO 
es of 4 doz 3 40 
se or more 3 35

Mamalsâe.
T. UPTON t OO.

Hot. glass jam S dosen 
r doz. $1 ; 18-ox.

3 doz. in case, 
J1.45; 6 and? 

b. tins and 7-lb. pails.
per doz. $1.45; 6
lb. f* —

jars. 2 doz 
os. $1.45;
ns and 7-   w

per lb. 7|c.; pint sealers 
(34 oz.), 1 doz. In case, 
per dozen $2.36.

■H1RR1FF BRAND 
"Imperial 8eoSohM— 

UbTglsas.doa... 1 66 
Mb. - ..11$
44b. tine, " ..4 16
14b. " M .. y 5

"Sbredded"- 
1*:glam,dM..... IN 
•4b. M “ .... Ill 
74b. tins, " ....IS

ST. OHARL1S OO* 
DBNEINe OO

______ PEIOESÎ
fcLÇHASLj g^or—

B] SE&M
s^BwœeüP

Mustard
OOLMAN'S OB HEN'S

D.8.P.,4-lb. tins................... per dos. $ 1 40
" Lib. tins................... " } 6v
" 1-lb. tins................... " 6 8

Durham 44b. jar.................. per jar 0 Tf
F.D. Mb. tins......................per doa. 0 06

" Hb. tins............ ......... 1 46
IMPERIAL PREPARED MUSTARD

Small, oases 4 dosen...................... 0 46 d
Medium, oases 2 dosen.................. 0 80
Large, cases 1 dosen......................IS 11

OUT# OU
LAPORTE, MARTIN 4 Œ*., LTD.

Minerva Brand—
Minerva, qte. lTs....................... 0 6 71L pea. M's..................... I M

* fpta.M's....................... 4M
■WH

PATERSON’S WORCESTER SAUCE 
nt bottles, 3 and 6 dozen cases, doe 0 10------------<doe............ is

Cereals. Osssef l-lb. sentais*

Oh. «14b M0j
M 14b.

bM.0100
* rQon

Ho. 1, cmm *014b. pmAmw. 
». » “ un Uk *

fcl * {I«Hb.
i Hoto—He. M ;Ha «. KM.

llToasiies I
W V
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THE CANADIAN GROCER

TRADE MARK BRAND

S i

WOOD'S

REGISTERED

HOLLANDER
COFFEE

Fragrant, Pungmnt, Thm Cho/oeet of the

De//o/oue / Cho/om.
Imported and Roasted by

THOMAS WOOD CO., LIMITED
No. 428 8t. Paul 8t. Montreal

Soap and Washing Powders
A. P. TIPPET S OO., AGENTS

Maypole soap, colors, per froes......... $10 W
Maypole soap, black, per grow......... 15»
Criole soap, per grow........................... JO »
Floriola soap, par iroas ...................... 1200
Straw hat potiah, per grow................ « »

I doe. to
box.........  $3 00

• doe. to
box.......  $7 *

1 box, price
.........$4.00

5 box, price 
......... $3.90

Freight pd. 
on Box. lot.

lift
s>\l£i

Store Polish p *
Rising Sun, No. 1 cakes,! k igrs bxs ^50* 
Rising Sun, No. 3 cakes, gross boxes.. 4 60
No. 5 Sun Paste, 1 grow boxes.............. 5 40
No. 10 Sun Paste, i gross boxes............. 9 00

kb»
JAMES DOME BLACK LEAD 

6s"eU«, groaa 1140 k mbs, (ioa
Boot Polish

rACEAED'B SOOT 
AMD SHOE 
FOU4MB4 

Mon-Ami, 19 grow ; 
Block "O," «9 grow; 
Large Combination, 
M0per grow; Pony 
Combination, $10; 

mob Oil

OnoasIoM.lt sat ft .... SB • 40
an Loimt.lt .......... 4M I *
kmloMhalh......  *4»
■rows Label. 41 .................... s s
itrwo label f, sag $s .... 4 ■ 4 14
Bed LebeL V»........................... 4 44 14

LA TO STB, MABTTB | OTB, LTD.
Japes Tew—

Tiotorls. bf-A 90 lbs........................... 4»
Prloosw Loosa bl-o, 40 lbs............. 4 14

Caplom Green Tbbb Japes «plé­
iade, oesw 44 lbs................................. • 11
Dwfcmewee Bibs......................... 19

-TEA
TB * OO.. 

MOST1SAL

bCr.Pat.Lw
BP per (row.

■ymp
SDWASDCBDEe «TASOE OO., LIB.
'•Grown- Brabd Fe

Berreia, TOO lbs......... ..
HsU-bsenk 1041b,.. .
i-barrels, IT* lb..................
BeiM Bibs........................

" B)Iba... ........... .
Vlabi Mss. *Bb Isbal—

■ lb.MBB.ldOB. IB <
| 1 »

B “

TeBeelaMlo.................... 4»
....................... .............•*

Gold Label ! .aol Ïê7..„.' 4 5

» Bmp. . BD
•3": b
1 30 seoh
1$0 M

•tareh
BDWARDSBUBO STARCH OO., LIMITED 

Laundry Starches— Per lb
No. 1 white or blue,4-lb. carton... $0 06! 
No. 1 white or blue, 3-lb. carton... 0 06*
Canada laundry....................................... 0 05ft
Silver gloss, 6-lb. draw-lid boxes.. 0 071
Silver gloss, 6-lb. tin canisters....... 0 071
EdwaitTssilvergloss, 14b. pkg—. 0 071 
Kegs silver gloss, large crystal.... 0 064
Benson's satin, 14b. cartons........... 0 074
No.lMhite.bbls. and kegs............... 0 06
Canaflh white glosa, 1-lb. pkgs....... 0 06
Benson s enamel, per box... 1 50 to 3 00 

Culinary Starch-
Benson * Go's. Prepared Corn.......
Canada Pure Com............................

Rice Starch—
Edwards burg No. 1 white, 14b. car. 0 10 
Edwardsburg No. 1 white or blue.. 0

BRANTFORD STARCH WORKS, LIMITED
Ontario and Quebec.

Laundry Starches—
Canada Laundry, boxes of 40 lb . 0 06 
Acme Glees Starch—

14b. cartons, boxes of 40 lb....... 0 06!
Finest Quality White Leendry—

34b. canisters, caeee of 41 lb.... 0 77
Barrels, 300 lb................ ............. 0 06!
Kegs, 10$ lb................................ • Mi

Lily White Olosa-
14b. fancy oartoro, cases 30 lb. $ Ti
•4b. toy trunks, 8 in caee............ 0 01
64b. toy drums, with drumsticks

incase......................................... 0 00
ProJ^£™'“0lb..........  •"
____Mb, twwrlMMAwew Nlb.... 4 4f|

Ca^H^' “nîîrÛd^BnkBd

a r mm fc <*>., aoeets
Oeew 4 dot each, Sac, par caee......... $4 00
Oww4doa. 4Mb, oralt per omb........  140

IMS
: j-
aid Bib. Mo. I

Teas
Pint Libel V. and I .

" 11 aad |'i

U 071
0 05|

TEA OO.

Wholewle Be4.IL
ttwi , -<-M V. and J1 ...— 4W » 44 »
Grow TbM 11 and Is ...... 0ST 4 B
Wtw LaM 11 11. ilBMift 1 ■ • 40

T.hw 1, .A It.............. $ B 4 B
Gold Libel HI ........................ 44 IB
Bed-Geld LebeL H>................  Oil 4B

•Ba E. BBIBTOL b OO.,
Newlltim. Ont

BMPIBB
TAOKAOB 
TEA

Ctr. * Bid 
M lbs. eeoh—

and Green 
Oerlen.

»e.................................. ltlk.jU.naBe........................................ UeeliCBag::::::::::::-—ÏSfftK;

GoldImbel Hindi, Ha 
La render Label l'i mid 11 44a Ba
Green Libel 11 end 11 44a TSa

Oui Men
Gold Tine, 61 46a l.TI Ha 1H
Gold Tina 11 45o. 1.06 50c 1.64
Gold Thu. 11 46a 4Mb Ma 4Mb
Gold Imbel, H lloea 441b. 46c .a 80 lb. 
Ked Tina 11 Hois. TO lb. 60c w. 1 40 lb. 
Bed Tina 11 lfcee. T41b. Wc ea L00 lb

MELAOAMA
TEA

1 lbs sod la 36c end 50c.; 1 lb.,“ Hr

____ BlMk LebeL Mb., retell it 4k B B

CEYLON TEAip ESSEÊÈEÜ is• IF Bed LebeL recall it He........................ 4M
► Brown Libel retell MBs................... 4 2

L|b...................... B IB OetiUbol, null MBs...................
i ms iiibu Aift. Misât*, Tke

U

» Gold Jelly Powder............... \ 00emits
• Gold Salad DrecMng Powder J per dot.

THOMAS WOOD
A OO., LTD.

Montreal and

in i-lb. tins, 
or mixed.

Wood’s Prim
ÏMSTro
taU 60c ; Golden 
Rod, 36c. and 50c ; 
Fleur-de-lis, 30c. 
and 40c. Packed 

grades—either black, green

• doe.

OILLETT* CREAM TARTAR
Per dot

......... $0$0
... 1 80
Per caw

Hb.paperpkga.4dos. in 
Hb. paper pkga, 4 doA in

iüifôSSîpkS:}—^......»»
... Per dos
Hb. cane with screw covers, 4 doe. In

caee.................................................... |2 oo
24b^oene with screw covers, 3 doe. in ^ ^

.îiS- H eenlaettldotlneeee..... 0»'b
10-lb. wooden boxw...............................o lji:

................................. 0 47S
||Q4b. barrels ......................... Q

THE QUAKER OATS OO.
Winni]

$3.
4 10

Quaker Toasted Corn Flakes, 3Ta. (11 cas* 
lota, 1 caee free, delivered) 1»; 6! case lou. 
! case free, delivered) ; Banner oats 10's (with

Ipeg prices—Quaker oats, 36 s (or 3-18 b 
j; Quaker oata, KTe, (with premium 

•jv» 9^sker BeÊt Y Oornmeal. Ks 1.40 ; 
Puffed rice, 31a 1.90 ; Puffed wheat, 3Ts 190; 
Quaker Toasted Corn Flakes, 3Ta (11 cast

46 Front 8t. last
_ black, green,

mixed-h, whole­
sale 70c., retail $1; K 66c. and 80c.; fr, 44c. and 
60c.; 1 lbaand !■, 40c. and 60c.; |s 38c. and 50o.; 
........................ ............ 1 lb., * “____ ______ . * so., is 30c.40c. ; |a 33c. and 40o.; is, 35c. and fie.; 1 lba,
34c. and 30c. We pack Japans in all grades at 

me prices We pack in 60 and 100 lb. cases 
1 delivered prices

Ceylon Tea, in 
1 and i-lb. lead
packages — black 
or mixed.

premium) 4.10; Saxon oats 80 s (with prerni 
um) 4.10; Pettljohn breakfast food, lTs 3.35 
Apitezo biscuits *4's 3.50; Saxon wheat food 
34 s 3.3» ; Cracked wheat, 34's 3.60; Hominy 
34 S 140 ; Puffed rios bris, 35 lbs each, 33c lb

Tobacco.
IMPERIAL TOBACCO COMPANY OF CANADA, 

LIMITED—EMPIRE BRANCH.
Chewing—Black Watch, Is........................... 44

Black Watch, 18i....................................... 45
Bobs IsandUi......................................... 46
Bully, 6s....................................................... 44

OldFDl, IB................................................ 44
|eU Bwe. T|«..................................... 66

War Hem, 6,.......................................... 41
“ Baroek, la, pfag or bw. 46

——i mi :::::::::::::::::::: «
lry,7l...................................................... 64

OBllMSHlmtWmfuduk.... M

Teas»

Cot

a
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