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Your customers want something to keep
from taking cold this changeable
weather, and you can just fill the bill by
selling them

Robinson’s Patent Barley

d : It is an equally efficient food for infants and invalids, and you can
o recommend it without hgsitation. Stock “Patent Barley”—it's
right in your line, and e’s no reason the drug-store man should
e 3 have a monopoly of quick-moving product. Remember the
% , name—Robinson’s.
‘ 3 . Agents for the Dominion of Canada
MAGOR, SON & CO., 4033 Fedl MONTREAL
~ ] — -
Jx
" ot i

j Every live grocer is now selling Syrup. Syrup is seasonable and
is a good seller. Of all brands on sale there is ONE that makes
th. for satisfaction and profit to dealer all the time.
re; (1 s ' A
1D
g
1p§ For table use, made from the finest selected white corn. A
e suggestion to your customers for a trial tin will make steady busi-

ness. For sale by all jobbers in Canada.
P
? EDWARDSBURG STARCH CO., LIMITED
ESTABLISHED 1888 -
$3 Fromt St. East, Terento, Ont. Werks, Casrdimal, Om. 164 St. James St, Meatvesl
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THE CANADIAN GROCER

(4% ’»” You can pay a competitor no greater com-
Just as Good G :

pliment than by comparing the worth of your

Means Absolutely goods with his, and likewise you can offer a

woman no greater insult than by confronting her

with something ‘‘Just as good” when she knows
Not as Good!

exactly what she wants and has come to your
store to get it.

Let us not go back to the dark ages of Trade Deceit, friend, but rather let us
keep on the sunny side of a woman’'s good-will.
It pays to give a customer exactly what is asked 1 mw
for and with no cross looks. *‘Just as Good” lee the hat
means absolutely not so good and the whole

S Ssas b they ask for!

- E
The ““ Thislle” Brand Frequently the ever-increasing demand for Haddies,
Of FiSh. Kippered Herring and Herring in Tomato Sauce,
—_— packed under the ‘“Thistle” label, exceeds our ability
to supply all. This is an eloquent tribute to quality, friends!

\ J

4 _ ~ )
Grijﬁn & Ske”ey’s As r-ich,.delicate and tooths.ome as if you had stepped

Asparagus outside in the early morning hours and from your
cherished garden cut with your own hands the tender
stalks. Grown on private beds on' the Sacramento River, whose location is
unsurpassed for producing matchless quality.

\ , J

r )
Macaroni made by As tender as a baby’s skin—clean as the proverbial
P COdOlI whistle. Likewise could we honestly describe the
. vermicelli and fancy pastes that come from that
famous maker ‘“Codou.”
. J
Arthur P. Tippet & Co., Agents
MONTREAL TORONTO
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Manufacturers’ Agents
and Brokers’ Directory

Manuracturers and merchants cannot expect to develop, maintain
and get the best out of the Canadian market without the assist-

local agents. The following is a representative list of reput-
able agents. The service department of the Canadian Grocer is at
the disposal of firms wanting agents or of agents wanting agencies

Winnipeg Office

THE MARSHALL

Canadian grocery lines. WRITE US.

BROKERAGE COMPANY

W. S. CLAWSON & CO.
Manufacturers’ Agents and Grocery

67 Dundas St,, LONDON, ONT. Brokers.
: Warshousemen
Wholesale Grocery Brokers. Fully equipped
toact as agents for British, American and | ST. JOHN, - - - N.B.

Open for a few more first-class lines.

MacLaren ImB:rnl Cheese Co.

AGENCY DEPARTMENT
Agents tor G ' Specialties and Whol
Grocery Brokers
TORONTO, Ont. DETROIT, Mich.

AP R R

J. W. GORHAM & CO.

JERUSALEM WAREHOUSE, HALIFAX, N.S.

Manufacturers’ Agents and Grocery
Brokers
WAREHOUSEMEN

can give close attention to few more first-class
agoucies. Highest references

White Beans

Can give best quotations.

FOR SALE

Cheap for cash, Fruit Cleaning Plant
with Date Press. In good running order.

J. T. ADAMSON & CO.

Customs Brokers
and Warehousemen

27 St. Sacrament Street,
TEL. MAIN 778

Montreal
BOND 28

W.H.Millman & Sons

Wholesale Grocery Brokers
TORONTO

NEWFOUNDLAND

T. A. MACNAB & CO.

ST. JOHN'S, NEWFOUNDLAND
MANUFACTURERS’ AGENTS

and COMMISSION MERCHANTS
Importers and exporters. Prompt and careful at-
tention to all business. Highest Canadian and foreign

ROBERT ALLAN & CO
MONTREAL

General Commission Merchants

and Cod Oils, White Beans, Peas, etc.

.

Green Cod, Skinless Cod, Herrings, Seal

referencee. Cable address: “Macnab,” 8t. Jobn's.
Oodes: A,B,O, 5th edition, and private.

G. C. WARREN

Box 1036, Regina
IMPORTER, WHOLESALE
BROKER, and MANUFACTURERS’
AGENT

WESTERN DISTRIBUTORS LIMITED

Wholesale Commission Merchahants, Customs
Brokers and Manufacturers’ Agents. Cars Dis-
tributed, Warehoused and Forwarded. Warchouse
on Transfer Track. Business solicited, Our posi-
tion is your opportunity.

SASKATOON, - WESTERN CANADA

Trade Established 12 Years.
Domestic and Foreign Agencies Solicited

W. G. A. LAMBE & CO.
TORONTO

Grocery Brokers and Agents.
Established 1885

If you are looking for trade with Irish merchant®

there is ocoe paper that can put you in touch with

buyers, and that is

The Irish Grocer, Drug, Provi-
sion and General Trades’
Journal.

10, Garfield Chambers, Belfast, Ireland

When writing advertisers kindly men-

tion having seen the advertisement in

this paper.

BUCHANAN & AHERN
Uholessts Conatatin: Blesil Ay
QUEBEC, P.Q,
Groceries, Provisions, Sugars, Molasses, Dried

Fruit and Nuts, Grain, Mill Feed,
Fish, Fish Oil, Ete.

Correspondence Solicited.

P.O.Box »

W. G. PATRICK & CO.

Manufacturers’ Agents
and
Importers

77 York Street,

Toronto

WE SELL

McKay’s Bowmanville Celebrated
POT AND PEARL BARLEY

MARKET ADVANCING. OuR PRICES ARE RIGHT.

Lind Brokerage Cogmny

73 Front St. Fast - ORONTO

THE HARRY HORNE CO.
309-311 King Street West, Toronto
Grocery Brokers, Manufacturers' Agents
and Importers of Groceries and Specialties

WE ARE OPEN FOR MORE BUSINESS
AND INVITE YOUR CORRESPONDENCE

WATSON & TRUESDALE

(Buccessors to Btuart, Watson & Oo.)

Wholesale Commission Brokers and
Manufacturers’ Agents.

WINNIPEG, - MAN.

Domestic and Forelgn Agencies Solicited.

— WINNIPEG—

H. G. SPURGEON
Wholesale Broker and Mapufacturers’ Agent
Canadian, British and Foreign Agencies Bolicited.

236 Chambers of C ce. P.O. Box 1812

DISTRIBUTORS, LIMITED

P. 0. Drawer
EDMONTON, ALBERTA

Manufacturers’ Agents, Commission Mer-
ch Wareh

Track connection with all Rallroads.

A. Francois Turcotte

COMMISSION MERCHANT

Room 16, Morin Block
Quebec, -« Canada

One or two more agencles wanted
FIRST CLASS CONNECTION

—MOOSE JAW—
WHITLOCK & MARLATT

Distributing and Forwarding Agents.
Warehouse on C.P.R. spur track.

Promptness and Satisfaction guaranteed.

Business Solicited.
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THE CANADIAN GROCER

SPRING HOUSE CLEANING

It is always time for special activity in household requirements.
There'll be the demand—See that you are prepared to meet it.

WE HAVE THE STOCK THAT'S RIGHT—AT RIGHT PRICES

BRUSHES

SCRUB, SHOE, STOVE, KALSOMINE, WHITEWASH

BROOMS, MOPS, CLOTHES PINS

Special quotations on 6 doz. lots of BROOMS, freight prepaid to your station

COTTON

CLOTHES LINES SISAL
WASHBOARDS
LIGHT IMPROVED, SOLID BACK GLOBE, NICKEL PLATE, BRASS KING, GLASS KING i
PAILS WOODENWARE TUBS

The “MADE IN CANADA"” kind that gives satisfaction to both seller and user.
SPECIAL QUOTATIONS ON LOTS PREPAID FROM FACTORY
ALSO A FULL STOCK

o very ihes brand of SOAPS, WASHING POWDERS, METAL POLISHES, Etc.
WE ARE QUOTING SPECIALLY LOW PRICES ON ALL LINES.  SEND US YOUR ORDERS.

EBY-BLAIN, vLimited

Wholesale Grocers

TORONTO

A Safe Investment

BORDEN’S
EVAPORATED MILK
PEERLESS BRAND

When the Grocer buys a Stock of
Peerless he has made a safe investment.

CNOENES
e
e AVGCLE B\

No worry about Quality.

nd e Potaguve Miox o o
ek 4aiiong! orannon a§8issh

7 e signature. .
. Ww"m Its Fine Flavor Pleases.

"'::':‘M b Every Can Guaranteed.
i)

It Satisfies your Customers.

The Original BORDEN’S CONDENSED MILK CO.

B Unsweetened
Leaders of Quality ™’ Established 1857

Sales Offices and Agencies:— MONTREAL TORONTO WINNIPEG and VANCOUVER,

1
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Because They Appeal to the Users, CANE’S WASHBOARDS

THE

CANADIAN GROCER

Line for the Dealer to Push

e e

Plenty of selling points with CANE'S WASHBOARDS.
Each one has special features and the materials and

construction are perfect. All sizes and prices to suit
A CANE Washboard every trade. Write for Catalogues and Prices.
adds to the life of

clothes. The shape

and corugation have | The Wm, Cane & Sons Company
een studied to give LiliTRD
the greatest efficiency.

NEWMARKET - - ONTARIO

finds a grateful backing when you are
selling

Lawrason's Snowflake Ammonia

The first package makes certain the
sale of a second. Lawrason’s will do

everything that any ammonia powder
selling tor twice the amount will do.

SNOWFLAKE AMMONIA IS GUARANTEED. To make clear

to you how positive we are of the qualities of

Snowtlake we offer a guarantee of $500.00 for
our statement of its worth.

5 cents for a Giant Package.

S. F. Lawrason & Co. - London, Canada
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SIMCOE
BRAND

SHREDDED
PINEAPPLE

A quality line of the greatest service to the cook in the preparation of novel
and tasty dishes.

Why not acquaint the housewife, anxious to try a new dish, with the possi-
bilities of Shredded Pineapple? Tlere are a couple of tried-out recipes to re-
commend to her, and we shall be glad t» send you others on request.

Simceoe Shredded Pineapple is a perfectly pure form of this luscious fruit,
being prepared solely from the choicest selected Bahama Pines with the best

granulated sugar.

Try a can of Simcoe Shredded Pineapple vourselt. Tt is the surest way of

getting you enthusiastic about it. Put up in 2’s tins.

Your wholesaler has a special price for
quick delivery. Order to-day.
PINEAPPLE PIE. PINEAPPLE AND PEACH
GLACES.

Empty a can of Simcoe Grat- -
¢d Pineapple into dish. Beat Drain the liquor from a can

& i
the yolks of two eggs, add to of Simcoe Peaches. Chop fine
them a teaspoonful of butter and empty into a dish with
rubbed smooth with a cup of a can of Simcoe Shredded
sugar, stir in & cup of milk Pineapple.

Cover with a cup

and beat In the grated pine- of granulated sugar. Stend
apple. Pour Immediately in- . # for an hour, and pour over
to an open crust and bake in them the liquor drained from
o moderate oven. When done, the fruits and enough water
spread witn meringue made to make a full pint-and-a-
by beating the white of an half of liquid. If not sweet

¢gg stiff with a tablespoonful ‘1 ° enough, add sugar. Stir in
of powdered sugar. Return Haml ton ntarlo the juice of a lemon, and the
to the oven long enough to unbeaten white of an egg,
brown lightly. and freeze.
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Because of Advertising and Quality

Our persistent, extensive advertising keeps people thinking
about KNOX GELATINE. Its purity, quality, and the
fact that it makes two full quarts of gelatine per package
keeps people buying it. The good profit keeps grocers
pushing its sale. Do YOU realize that KNOX GELATINE
is the one to push, both because it pleases your customers
and pays you?

CHARLES B. KNOX CO. - Johnstown, N.Y.

Branch Factory: Montreal, Canada

Mr. Grocer :—We have something new for you.
Something you can strongly recommend to your
customers. They always like “something
good.” Let them see that you are
carrying lines that appeal to
any palate.

ANTIPASTO is a
deliciously appetizing dish
composed only of selected tunny
fish, stuffed olives, truffles and mushrooms,
and is packed in pure olive oil.

Only 22¢. per tin. Sample tin 10c. each.
Packed in Sterilized Tins about 1 lb. each.

Enquiries from all 5 W

*
of Canada outside
of Ontario to our
Montreal office.

Enquiries from
Ontario to our
Toronto office.

SPECIALISTS IN ITALIAN PRODUCTS

6
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THE CANADIAN GROCER

WAGSTAFFE'S

Fine Ol English
PURE JAMS. JELLIES, MARMALADES,

ETC.
| g i s : S

The most up-to-date Fruit Preserving Plant in Canada, the Walls in processing rooms are
constructed of white enamelled Bricks, the floor is of mastic, and has every modern sanitary
method that skill or money can procure. Cleanliness is our motto.

Below are a few of our lines that we manufacture :

WAGSTAFFE’S PURE MARMALADES.

OUR Celebrated Seville Orange Marmalade is OUR Ginger Marmalade is made frora the finest
made from select Seville Oranges, imported Manloong Ginger and Pure Cane Sugar.
direct from Seville, and Pure Cane Sugar.

OUR Green Fig Marmalade is made from the
OUR JellyShred Marmalade with its tiny flakes best Smyrna imported green Figs and Pure
of ruddy peel, floating in an amber Seaof Jelly. Cane Sugar.
This is a mew line.

OUR Fig and Lemon is made from select Figs
OUR Pineapple Marmalade is made from the from Smyrna and Lemons imported direct
best Pines obtainable and Pure Cane Sugar. from Messina.

WAGSTAFFE'S PURE JAMS AND JELLIES.

Sold in 16 oz., 20 oz., 5 1b. and 7 1b. pails.
Strawberry, Raspberry, Black Currant, Apricot Conserve,
Damson (English) Raspberry & Gooseberry Peach Cherry
Gooseberry Red Currant Jam. Green Plum Plum Pear Jam
Bupberry & Red Currant Raspberry & Apple Jelly Grape Conserve

WAGSTAFFE Limited

Pure Fruit Preservers. Hamilton, Canada
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HARDWARE AND METAL

SIscur1S

CRISP AND TASTY BEYOND COMPARISON
WITH ITS DELICIOUS CREAM FILLING. JUST THE GOODS

TO BRIGHTEN UP TRADE AFTER THE HOLIDAYS

SANITARY CANS

WIN TER PACK

OF

BAKED BEANS, SOUPS,
MEATS, CONDENSED MILK,
EVAPORATED MILK. & «

Sanitary Can Co., Ltd.,

Niagara Falls, Ont.
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A delicacy revelation. A
layer of soft, enticingly
palatable Maple Cream,
smothered with two whole-
some Maple flavored Biscuits
of Maple Design.

About sixty to the pound,

Reproduction of 4-col. Newspaper Advertisement,

Action All Along the Line!

“MSCORMICKS §

38

Hidden between two
crisp, beautifully
browned biscuits of
unique design, is a fairy-like
cream, with a flavor of pure

lemon juice.
About sixty to the pound,

Biscuit business is booming for the dealer who is pushing
McCormick’s *“Maple Leai” and “Lemon Cream” Biscuits.

The advertising and the quality of the goods have created
a demand greater than we hoped for and it has taken some
hustling on our part to satisty everybody. But now that we
have caught up,we invite every dealer to “come in" and make

Factory :
LONDON, CANADA.

CCORMICKS

new friends and steady customers by putting in a supply of
each kind.

These two tempting, fairy-like sandwiches have a charm
wholly their own, and are so delicately iragile and delicious
in flavor that they are fast taking the place of heavy desserts.

Your trade will want them. Order from nearest point.

WAREHOUSES:

MONTREAL, OTTAWA, HAMILTON, KINGSTON, WINNIPEG, CALGARY

dH L
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FOR SAFE EGG DELIVERY y

Designed and manufactured especially to "protect eggs during
vehicle delivery.

STAR EGG CARRIERS AND TRAYS

Stop Breakage  Stop Miscounts'Wii®
Save Time Save Money llss ' X

The carriers are made of strong white wood and will stand hard usage for years.
The trays which hold the eggs in the carrier during delivery serve also as a dish
in which to leave the eggs on your customer’s table. The STAR EGG TRAYS
are the best ever for your ad. Find out about it. Ask your jobber and write us.
There’s a lot in our booklet “NO BROKEN EGGS”. It’s free to you.

Made in one and two dozen sizes.

Star Egg_Carriers are licensed under Canadian Patent No 96566, to be used only with trays supplied by us Manufacturers,
jobbers or agents supplying other trays for use with Star Egg Carriers are contributory infringers of our patent
l rights and subject themselves to liability of prosecution under the Canadian patent laws.

STAR EGG CARRIER @ TRAY MFG. CO.
1550 JAY STREET, ROCHESTER, N.Y.

i
“\l i
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The Best, The Sweetest
and The Cheapest
Free Lathering Soap
in the Market.

GUARANTEED GENUINE e
William Gossage & Sons, Ltd., Widnes, Eng.

Aeentl:—Anhur B. Mitchell, Mitchell’s Whart, Halifax, N.S.; C. E. Jarvis & R
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CANADIAN GROCERY TRADE NOTICE

FusseLL’s CREAM

BETTER THAN DEVONSHIRE CREAM

=

The Canadian Law now requires CREAM to be so labelled,
to contain not less than 18 per cent. of milk fat and to be quite free
from preservatives or thickening matter. We have for many years
been recognized throughout the markets of the world as by far the
largest packers of REAL CREAM under our celebrated “GOLDEN
BUTTERFLY” brand (registered). This article IS VERY RICH
IN MILK FAT, IS PERFECTLY PURE and in every way complies
with the requirements of the Inland Revenue at Ottawa, by

our samples have been favourably reported upon.

whom
Remember it is
not condensed nor is it a substitute, it is just PURE RICH THICK
CREAM in its truest sense —BETTER THAN DEVONSHIRE
CREAM. It is being WELL advertised in the press, and

most favorably reported on by the trade.

is being

Prices, samples, advertising material and full particulars of our

various packings can be obtained from any of the below mentioned
addresses: —

The W H. ESCOTT CO.,
The HARRY HORNE CO.,
W. A. SIMONDS,

ALEX. MARSHALL,

C. FAIRALL FISHER,

R. B. COLWELL,

137 Bannatyne Avenue East, Winnipeg, for Manitoba and Saskatchewan.
309 King Street West, Toronto, for Ontario.

St. John, N.B., for New Brunswick.

144 Water Street, Vancouver, for British Columbia and Yukon.

22 St. John Street, Montreal, for Quebec.

265 Barrington Street, Halifax, N.S., for Nova Scotia.

McKELVIE & CARDELL CO., LTD., Edmonton, for Alberta.

Or we shall be happy to hear from you direct.

FUSSELL & CO., LIMITED

LONDON, -

- ENGLAND
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You show good
judgment when
you recommend

Shirrifi’'s True Vanilla, for your customers
would prefere to use Shirriff’s if they realized
its superiority over extracts that are Vanilla
After they have
flavored their sauces, puddings
and cakes with Shirriff’s True
Vanilla they will feel very grate-
ful towards you indeed.

in name only.

Shirrifi's True Vanilla is
the REAL thing. It is made
from the finest Mexican first-
quality Vanilla beans. It is
aged until its strength surpasses
all others. Shirrifi’s has a
wonderful delicacy of flavor and richness
a rare bouquet. Every bottle you sell of

Shirriffs

TRUE VANILLA

brings you a good profit—the same holds
true on each and every one of the more than
ninety flavourings which comprise the line of
Shirriff’'s Extracts. If you believe in supply-
ing your customers with goods of the best
quality —and we believe you do—you’'ll give

Shirriff’s Extracts good space in your store.

Imperial Extract Co.

TORONTO CANADA

CANADIAN

GROCER

AND

Stop and Consider

what it means to have
lines which will make
customers!

Rowat’s
Pickl¢s

Paterson’s

Stock

Sauce

and you will materially

strengthen your hold on
your trade.

Rowat & Co.

Canadian Distributors

Snowdon & Ebbit, 325 Coristine
Building, Montreal, Quebec,
Ontario, Manitoba and the Norih-
West; F. K. Warren, Halifax,
N. S.; F. H. Tippet & Co., St.
John, N. B ; C. E. Jarvis & Co ;
Vancouver, B.C.

MEAT. STEAKS CumETS.Q
ES.GRAVIES GAME AND S0

[y Ay

CTORLD SN TR ARrGI BECHY
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WHAT'S THE TROUBLE?

You ought not to have the slightest hesitation in
e deciding what brand of !Maple Syrup and Sugar
you are going to stock this season. You know per-
fectly well that you cannot afford to sell your cus-
| | tomers “concoctions” and guarantee their purity.

1 | | “PRIDE OF CANADA”

(NEVER FOUND ADULTERATED)

A | Maple Syrup and Maple Sugar
' is GUARANTEED ABSOLUTELY PURE

You are taking no risk in selling it, and every pint
you sell is putting you in strong with your patrons
who will freely recommend vou to others.

Be Wise

HELP THE-“FOR PURER MAPLE” MOVEMENT, WE ARE HELPING YOU.

OUR MOTTO IS [YOUR MOTTO---Let it be ““We will please our customers.
We will only sell Pure Maple Goods.”

A Good Reputation Means
a Lot to You.

The Maple Tree Producers’ Association

WATERLOO, QUEBEC LIMITED

Monireal Office: 58 Wellington St. Toronto Olfice: 512 Dundas St.

13
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Important Announcement

We have now completed the reconstruction of our Montreal Factory

Formerly the Acme Can Works

and have equipped it with an entirely new outfitt. We are now ready to

produce tins and bouxes of every description, both plain and decorated.
Our new plant with the latest devices and a staff of skillful workmen
make this establishment one of the most complete in Canada. i

Packers’ Cans

and a ldrge variety of other containers for both dry and liquid goods,
can be obtained from our Ontario Factory at Hamilton

Formerly the Norton Manufacturing Company

\ With these two factories in operation we can fill your orders promptly.

| ALLOW US TO QUOTE YOU PRICES i

| AMERICAN CAN COMPANY

MONTREAL HAMILTON

MAPLE SUGAR

CHEWING
TOBAGGO

DON'T CRY OUT

OVER LOST OPPORTUNITIES

There are unique profit possi-

bilities AHEAD for every

grocer who is featuring

BJELLAND’S
SMOKED
HERRINGS
IN BOUILLON

Only the finest small
summer-caught herr-
ings are packed in our patent
cans under the cleanest and

most sanitary conditions, and

their distinctive flavour has
won for them Dominion-wide

popularity.

Retail profitably at 10c. a tin.

Ask Your Wholesaler

John W. Bickle & Greening

(J. A. HENDERSON)
HAMILTON

Rock City Tobacco Co.

Quebec - and - Winnipsg

ONTARIO
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Spring is the Cleaning Season
BON AMI

Is the Best Cleaner

Will do 50% more

work,or last 50% longer
than an equal weight

of any other cleanser

‘ or polisher.
ml It is the cheapest.

Get One Case Now from Your Wholesaler

CAN BE HAD FROM ANY WHOLESALER
FROM OCEAN TO OCEAN

Cases of 3 doz. $1.19 per doz., or $14.28 per gross

F.O.B. wholesaler’s shipping point

Lots of 5 gross $13.40 per gross

Delivered to any railway station from
Halifax to Vancouver

Terms: Net 30 Days

HUDON, HEBERT & GO., Limited

MONTREAL

Established A.D. 1839

WHOLESALE GROCERS AND WINE MERCHANTS
The Most Liberally Managed House in Canada
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FISH FOR LENT

r_,, L Have your stock ready for the demand. We have complete
list of fish in brine, salted and dried, including—
Labrador Herring Codsteak
Holland Herring Acadia Cod
Milchers Herring Boned, Skinned Cod
- : Sea Trout '

Quail
Mackerel Best Value.
SPECIAL ATTENTION TO MAIL ORDERS.
¢ 3595. Exchange to all departments.

BALFOUR, SMYE & CO., oo™ HAMILTON

You Can’t Go Wrong

If you are featuring

You are the man we want

‘Banner’

and

“Princess’
These Brands are
Bl‘ands prepared solely from
the richest country
Condensed milk, with no addition

but that of pure cane
sugar. Give them every
prominence; they are
real business bringers,
and profit producers ?

Milk

In the line of Unsweetened Milk, you
should stock and recommend

“ST. GEORGE " EVAPORATED MILK.
GET DETAILS AND PRICES.

J. Malcolm & Son

St. George, Ont.

Here’s a Line
For Profit!

For distinctiveness and ex-

cellence of flavor and for
purity and quality of con-
tents, no line you handle
will give you greater satis-

faction than

Sweet Pickles

Sweet Pickles

—that is. if we haven't yet had the pleasure

of putting an
ELGIN ,
National Coffee Mill

in your store. Nomill can match the “Elgin”
for rapid grinding and easy running, and it is
unsurpassed for attractiveness and finish.
Equipped with special adjuster device and
the new style force feed steel-cutting grinders

Ask any of the following jobbers
for ourillustrated catalogue:
WINNIPEG—G. F. & J. Galt (and
branches): The Codville Co. (and
branches); Foley Bros., Larson &
Co. (and branches).

VANCOUVER—The W. H. Malkin
Co., L1d., Wm. Braid & Cc.; Kelly,
Douglas & Co , Ltd.

HAMILTON—James Turner & Co.;
Balfour, Smye & Co.; McPherson,
Glassco & Co.

TORONTO—Eby, Blain. L1d.

LONDON—Gorman, Eckert & Co,

ST JOHN, N.B—G. E. Barbour &
Co.: Dearborn & Co.

REGINA, Sask. Campbell, Wilson
& Smith,

MONTREAL — The Canadian Fair-
banks Co. (and branches).

EDMONTON, ALTA.—The A. Mac-
Donald Co.

Woodruff & Edwards
co.
ELGIN, ILL , USA.

They're warm favorites
among Sweet Pickle
Eaters, and are a pro-
position worth handling.

Be well prepared to
meet the demand for
" Sterling " Pickles.

Limited

16
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S Soap Eggs

An Easter Novelty that will

hatch you profits

First quality soap, delicately perfumed, popular price. The seasonableness of this
novelty appeals to your customers and it means brisk selling and a quick turnover.

Broken Gross, : : 3 $5.40
1 Gross 2 : . . . $5.00
5 Gross

$4.80 per gross.

Order quickly, either direct or through your wholesaler.

N.B.—Easter is only three weeks away

John Taylor & Co., Limited, Toronto, Ont.

FIGURE IT OUT!!

It is not a difficult matter to figure out the big advantage
accruing to every Saskatchewan Grocer who deals with
our houses at Regina or Prince Albert.

The cost of your goods is very largely increased by freight

charges, and you can reduce freight to a minimum by buy-
ing from us.

We import largely, pack many lines under the famous
“Trian” label, and as we represent all the leading manu-

STRENGTH facturers on the rket, w s 1 our wants
P LAVOR ma ; e can supply y

PURITY promptly and fully.

Prompt Service Guaranteed
W.rire Us To-day for Full Particulars

n CAMERON & HEAP, Limited

IMPORTERS AND WHOLESALE GROCERS

Regina, Sask. - Fort William, Ont. - Kenora, Ont.
Prince Albert, Ont.

17
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DON'T TAKE OUR WORD FOR IT! You will never have complaints if you AFTEF

Just write for Inland Revenue Bulletin are handling " Canada First.”
No. 208 which certifies

“Canada First”

Evaporated Milk The Aylmer Condensed Milk
ol Company, Limited

MADE IN CANADA BY CANADIANS

to be absolutely pure, and to contain the ‘ .
very highest percentage of genuine Aylmer = i Ontario

food values. Head Offices : Hamilton, Ontario

“For Old Acquaintance Sake” THE MOLASSES THAT

is all right sometimes INC RE A SES SA LES'
BUT NOT IN BUSINESS {

Apart from the unquestioned quality and .

“FOR PROFIT SAKE" flavor of

WILL SUIT YOU BETTER GINGERBREAD
WHITE SWAN LYE w1 BRI

> 8

it will sell readily because the large
variety of sizes in which it is put up can-
Shows you a profit of 507 not fail to suit every individual require-

and gives your customers HUROE 08 Yo SR

much more for their Gingerbread Brand is a strong baker,

of good body, and a profitable line to
money than other brands, handle.

(=g

t
f

c

Th

0

and is Put up in tins—2's, 3’s, 5's, 10’s and
20's; pails—1's, 2's, 3's and 5'¢* and in

Cuaranteed Absolutely Pure barrels and halves.

Sold from Ocean to Ocean GIVE YOUR WHOLESALER A TRIAL ORDER.

ON MERIT The Dominion Molasses Co.,

LIMITED

HALIFAX NOVA SCOTIA

Hitch Your Salesmanship to Quality Goods

especially when these goods also represent bigger value for your custom-
er’'s money. Our

MEADOW CREAM SODAS |

are all that sodas ought to be; light, crisp, nutty, and the Meadow Cream

Soda package is the largest package for the money in the trade, as well as 'X C. P

having an attractive label. i Highes

THE W- Jo CROTHERS CO. - Kingston, Onto Stewart
18
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ArTER ALL, Goop QuaLiTy CounTs MosT AND Pavys BEstT

“SKIPPER SARDINES”

are good quality and they possess besides an alluring daintiness, delicacy and
delicious flavour, not always to be had even in good things. Cosily packed in
pure Olive oil, they are a temptation and a delight. Do not confuse with the
old sorts, they're different. They sell and pay to sell. Key opening tins,
beautifully labelled and parchment wrapped.

Sole Proprietors: ANGUS WATSON & CO., Newcastle-on-Tyne, England

EPRFSENTATIVE (KeENNETH H. MUNRO, 333 Coristine Building, MONTREAL HamsLIN & BRERETON Ltd., WINNIPEG
CANADIAN R 5 IVES 3 and VANCOUVER Jas. B. SciATER, ST. JOHN'S, NEWFOUNDLAND

Of Prepared Foods is Home Cooking

, Housewives would not go to the trouble of pre-
u a e r ran paring all the foods they do at home if they could

buy satisfactory substitutes ready cooked.

Most women who are prejudiced against goods in

3 #
5 cans and bottles have simply tried the wrong kind.
; Baking Powder

The only way to build un a good business on pre-
: ) : . pared foods is to sell a quality as good or better
% contains 1247% available Carbonic than can be made in the home.

Acid Gas, and No Alum, and is HEINZ 57 VARIETIES

Fherefore an effiCient and health‘ PURE FOODS PRODUCTS
ful Baking Powder.

are made of the best materials money can buy. They
Put up in 10c and 25c tins. are prepared in model kitchens by methods which
are the result of forty years’ experience and endeav-
The Handsomest Shelf Package Made. ortoimprove the best home ways of food preparation.

The housewife may be able, in some instances, to
Samples and Price on Application. prepare similar foods that will be more pleasing
J to her own individual family, but she cannot

make cleaner, purer, or better.

MATHEWSON’S SONS H. J. HEINZ COMPANY

Members of American Association for the

O" j Pno- Box, 2360. MONTRE‘L Promotion of Purity in Food Products

Aubin’s Patent

Cabinet TELL YOUR CUSTOMERS ABOUT

Refrigerator KOKOBUT

is the most up-to-date. It

is specially constructed, each the PURE COCOANUT BUTTER that is so much more cconomical

section having a separateice than all other cooking materials. Guaranteed to contain no animal
chamber matter and to be free from water or salt. "KOKOBUT" imparts a
delicious flavor to all foods prepared with it, keeps indefinitely and
Dry Air ventilaﬁng never becomes rancid, Itis highiy digestible and nutritious.
Here's a line that sells at sight to every housewife. Don’t delay,
ystem
¥ but send along your order to-day and get your share of the profitable
Best of insulation. Made in 10 sizes. trade offering.
Packed In 1, 5, 10. 20 and
o)
C. P. FABIEN, - Montreal, Canada 50 Ib. packages and tins.
Highest Awards—Silver Medal, Quebec; Diplomas, Montreal,
Ottawa, Toronto. COCOA-NUT BUTTERS, Limited
1t TORONTO REPRESENTATIVES: 206 Papineau Ave. - - Montreal
> 3

e s 30

Stewart & Co., - 122 Wellington Street West.
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THE CANADIAN GROCER

ATTENTION

TO OUR NEW LINES

Sweetheart Brand Jelly Powder

FINEST FRUIT FLAVORS

A MOST DELICIOUS DESSERT
ONCE USED ALWAYS USED

I X L Spice Q. Coffee Co.,

London, Ontario

It Appeals to Busy Women

Here's a line, Mr. Grocer, that never fails to appeal to

women because of its economy of time and money.

Minute Tapioca

Il y Tapioca that requires no soaking. A\ delicious
pudding can be made right from the package in fifteen
minutes. And six full quarts can be made from each

Your Jobber can supply you

Minute Tapioca Go., Orange, Mass.

Canadian Representatives: Canadian Specialty Co., Toronto;
R. B. Hall & Son, Montreal; W. S. Clawson &
Co., St. John, N.B.

The Favorite Pickle

@1 x5\ BAIRD’S
ER)  SECOND-TO-NONE

PRI PICKLES

$

The Perfection
of Quality.

Johnston, Baird & Co.

Glasgow, Scotiand

Agents:--Maclure & Langley, Ltd.,, 12 Front E., Toronto, 604
Lindsay Bldg., Montreal; W. L. McKenzie & Co, Winnipeg; R. Robert-

son & Co., Vancouver and Victoria.

A Triumph of Roasting and Blending

No trouble or expense has been spared to make

RIDEAU HALL COFFEE

a brand to please the palates of your most particular customers.
You can recommend “"Rideau Hall” with confidence, and you
will find that selling this brand leaves you a good profit.

=
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1 IS IT NOT A BIG CONSIDERATION

and of great value to have satisfaction
guaranteed in your Sugar Business ?

ST. LAWRENCE GRANULATED

absolutely pure cane sugar, and satisfaction
guaranteed to every consumer. - - :

The Pl

MATHIEU'S
SYRUP

of Tar and Cod Liver 0il

MATHIEU’S
NERVINE POWDERS

are the safest sellers
amongst all the cold cure
and cough remedies on
the market.

T

Only [T

THAT will fit

% The sale has increased enor- any safe.
& ORI THAT takes
B Thousands of testimonials attest . ——
their wonderful value— little counter ——
They never become dead stock— space. Sheets lift out and fit any safe

AT

T ST S

They afford dealers a good profit—

Those who once use them make
them a houschold remedy—

USED OVER THREE YEARS

Dealers who do not carry them

s 7 simply lose sales that go else-
A &9 where. N ark 4
Regimered AW RAE ewmarket, Ont., Jan. 3, 1911,
i and o‘.:.-l“élﬁﬂu 3 As the demand will be continuous for . 2 ] >
; ; some months, order a good Am pleased with the new Commercial Register
supply now.

which I purchased of you 1 used the old one over three
years, and while it was in good order, it became too small
tor my increased business.

1 have examined others, but still think yours takes
the lead.

Sold by all wholesale dealers

&s J. L. MATHIED,
& Pharmacin Quiziste,

1 AND

J. L.MATHIEU CO., Props.
SHERBROOKE, P. (.

G. H. KNOWLES

tributors for Western Canada: ]
TP T A ndn Send Us a Postal for Full Information.

COMMERCIAL REGISTER CO.
178-180 Victoria Street - - Toronto, Ont

Foley Bros., Larson & Co., Wholesale Grocers and Confectioners,
W innipeg, Edmonton, Vancouver

L. Chaput, Fils & Cie., Wholesale Depot, Montreal

COF F EE High Grade Coffees are up several cents per pound, but we will
contract with you for the balance of the year for

: A
.4
3
rs £
:ou § the same magnificent quality at the same prices. By this plan we will not only retain our many

present customers, but hope to make many new ones. Now, don’t miss your opportunity. Get
a sample from us. We will send you a big sample on application. You are to be the judge.
It’s easy money to get in touch with us.

W. H. GILLARD ®@. CO,, Wholesalers HAMILTON, ONT.
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0LBROOKS

of BIRMINGHAM, ENGLAND

Sole Proprietors of

The “HOLBROOK” Brand
Norwegian Smoked Sardines

in Pure Olive Oil.

The “OLAF” Brand
Norwegian Smoked Sardines

in Pure Olive Oil

And Sole Manufacturers and Proprietors of

Holbrooks worcestershire Sauce

Canadian Offices: 40 SCOTT ST., TORONTO, ONT.
Manager, H. GILBERT NOBBS.

STOCKS HELD BY AGENTS IN EVERY PROVINCE.

Mr.Grocer! The coin
that’s getting away
will make you rich!

Forgotten charges, disputes, errors,
poor collections —all mean LOSS!
There IS a way to stop that loss.

&
Books
point the way. They enable you to

realize every possible penny of profit
from your business.

HOW THEY WORK

A man wants credit
You think he is good
Give him & $10 Alli-
son Coupon Book
Have him sign the
receipt or note form

out and keep. Charge
him with glﬂ.—— No
trouble When he
buys a dime's worth,
tear off a ten-cent
coupon, and so on
until the book is used

For sale by the jobbing trade everywhere.
Manufactured by Allison Coupon Company.
Indianapolis, Ind.

Those Who Wish to Rent or Hire

stores or departments, sell or buy businesses or stocks, place or acquire
accounts, obtain competent help, connect with satisfactory positions or
secure aid in starting new enterprises, should not fail to use the Want

advertisement Page of THE CANADIAN GROCER.

"Cartade’s Greatest Seed House”

/]
Steele,

%
(R

SN

5TS

e “ERMINE”

THE KING OF ALL SEEDS

pmtiiig <. “LJON” RED CLOVER

SUREST - PUREST - BEST

TIMOTHY

STEELE,BRIGGS SEED CO.

TORONTO, HAMILTON AND WINNIPEG LisRITED

— |

»




I IN Iw

THE CANADIAN

JAPAN TEA

are the best value on the market to-day.
Write to

{1 S. T. NISHIMURA & CO.

for samples of the balance of their last season’s stock.

There may he housewives

to whom all goods in cans appear

GROCER

EK
PEE

to be exactly the same. This kind

of woman is more to be pitied than FREAN,S ] i
blamed. She is cer- ey

BISCUITS

Imperial Syrup Co., Limited, Montreal, 1 |

tainly deficient in what
is known as " Horse-
sense.”

But if the dealer will
take a can of syrup bear-

ing the name of the

Dainty Shortbread Squares. p

The “Gabinet” Maple Syrup People, e

and call her attention to the intrinsic B R

Over 425,000,000 sold in one year.

value of the goods she will leave his

store a happier and wiser woman.

And the dealer—he’ll be happy too.

PEEK, FREAN & CO.,LTD.,LONDON, ENC. .: % . 1
Imperial Syrup Co., Limited ! :
MONTREAL

The kind that always pleases!

e s e e e e ey e S e e

Very little persuasion will make your particular customer try >
RECEPTION WAFERS—the thin, flaky, salted Soda Cracker Retail at 15c.
with the distinctive flavor. And you’ll find that the favor

with which they are received will surely result in a big demand for them! Put up in ‘‘ Aertite ”” packages.

We also make all kinds of dainty and high-grade biscuits.
TELFER BROS., ¢t imited, COLLINOWOOD, ONT.
BRANCHES: TORONTO. WINNIPEG, HAMILTON, FORT WILLIAM

A R e T M o v P e N A e T RS T R T R e i e S e e R T,
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The Sugar that has Stood the Test of Time

Extra Granulated Sugar

First made in. 1854 by John Redpath and
to-day by the largest and best equipped Sugar
Refinery in Canada.

It is a matter of pride with us to turn out
nothing but the best. We will stop business
when we stop doing that.

All Grocers who have regard for the best
and most permanent custom will give ‘"Redpath"
Sugars first place.

Extra Granulated PARIS LUMPS
Extra Ground in 100, 50 and 25 lb. boxes
Powdered and in “Red Seal”
Golden Yellow. dust proof cartons.

The Canada Sugar Refining Co.,
Montreal, Can. ——

Established in 1854 by John Redpath

TO THE WHOLESALE TRADE

West India Co., Limited

305 St. Nicholas Building
MONTREAL

THE CANADIAN HOUSE OF:

Sandbach, Tinne & Co., Liverpool, Eng.
Sandbach, Parker & Co., Demerara, B.G.
[

SUGARS
MOLASSES

and all West Indian Produce

We represent some of the chief houses
in Barbados, Trinidad, Jamaica, St.
Kitts, Antigua and other islands, besides
having our own house in Demerara,
which was established there in 1782,

Ask us for prices before filling
your orders for the coming season

West India Co., Limited

SELL
McLean’s Cocoanut

to your particular customer

It never fails to satisfy

MLEANS B THE 'QUALITY' BRAND

WHITE MOSS
The
Canadian Cocoanut Co.,
Sole makers

MONTREAL

and How to Know Them

By W. M. GIBBS

The only book on the subject—just published. The
merchant or salesman, who knows all about spices, can com-
mand the spice trade in his territory. To get this informa-
tion, he should read this work, dealing with PREPARATION,
Use and ADULTERATION OF SPICES—a chapter devoted to
each spice.

14 Colored Plates. 176 Pages.

Price $3.50, Postpaid.
MACLEAN PUBLISHING COMPANY
Techuical Book Department
143-149 University St. - Toronto, Canada

100 lustrations.

Eureka
Refrigaraln_@

Represent the
highest attain-
ment in the sani-
tary handling of
foods by the
Grocer.

The result of 25
years devoted ex-
clusively to the
one line of work.

The Eureka
Patented system

is an absolute
| guarantee against
Dampness and
Foul Air,and there
is nothing made that will keep your goods as well.

Send for New Catalogue.

Eureka Refrigerator Co., Ltd.
56 Noble Street, Toronto

Itis 1
and v
other
order

4
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How Many Customers Have You

who have not asked for H.P. Sauce? Our new extensive advertising is
exciting a large demand, and your customers are buying it Somewhere.

A
co- \:,\\\é\"

Wide-awake grocers are making a leading line of megal,‘\am‘
¥

SOAP SENSE—

is a sense that comes to every grocer after a
while, and which tells him his best interests
are served by selling an honest soap—a soap
of absolute purity, relailing at a moderate price.

Such a soap is

“The enemy of dirt”

It is invaluable for every purpose in the house,
and will be found more economical than any
other soap. It is a sure seller and makes repeat
orders a certainty.

e ; ORDER FROM YOUR JOBBER

i ASEPTO MFG.CO.

Hl &2

100°% Profit

_But only for a short time, as our supplies are
decreasing rapidly, owing to the heavy demand.
Don’tdelay,but be one of the hundreds
of Merchants who are going to
make good money during the
Fly Season.

70c¢c. per box
of 50 pieces

$12.75 per
A FEW 1000 pieces

POINTERS:

It is hermeti-
cally sealed.
There is no leakage.
There is a large supply
of ribbon.

No flies can get off.

It is strongly built.
What pleases the housewife
It is perfectly clean.

HODGSON, SUMNER CO., LIMITED

€
ST. JOHN, N.B. 345.351 St. Peul Street, Montreal
Exclusive Agents for Provinces of Quebec, Ontario, New Brunswick, Nova 8cotia
5 : Rose & Laflamme, Ltd.—Agents—Montreal and Prince Edward Island.
(- | e
€ >i
i @ , L3
Where Knowledge is Power ’tis Folly to be Ignorant!
a
n 5 Particularly when the knowledge can be readily acquired at a very low cost.
«
e 3 MERCHANTS and SALESMEN will find their efficiency greatly increased by a careful perusal of any of the books listed
it below. WRITE FOR FULLER PARTICULARS,
d Ginger Talks, by Holman ............ $ 2.00 50 Lessons on Show Card Writing .... 2.50
Brain Power Business Manual ........ 2.00 Tea Hints for Retailers .............. 2.00
€ Salesmanship, Deportment and System 1. Tea, Its History and Mystery . 2.00
| Straight Talks on Business ........... 1.00 Coffee, Its -HIStory ...-c.ccreeca 2.00
$ | Book-keeping Self Taught P .. 1.00 Hardware Window Dressing g 2.50
! Ropp’s Commercial Calculator . 50—1.00 Hardware Store Business Methods J 100
Buyer's and Seller’'s Cost Table A Art of Decorating Show Windows and
i Success in Letter Writing ............ 6 U 0 T RO S B S i P 3.50
Card Writers’ Chart .....cccceossseccse 1.50
s ALL BOOKS SENT POSTPAID
THE MacLEAN PUBLISHING COMPANY, - TECHNICAL BOOK DEPT.
143-149 UNIVERSITY AVENUE, TORONTO
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Your particular customer

wants the best!

because of its purity

and quality, is the
acknowledged leader
in Cocoanuts!

The friend of all who
cook!

W. P. Downey,

MONTREAL

THE PEOPLE OF

JAMAICA

are now buying things in the
United States which they ought
to buy in Canada. They don’t
know what we can do. A small
advertisement in the

RINGSTON
“GLEANER”

might bring inquiries. Better
write for rates to

I C STEWART, Halifax

THE CANADIAN GROCER

As between an open bale of dates,
half sold, and a pile of cartons of
Dromedary Dates, which, if you
were a consumer, would you be most
attracted by?

If you say only the bulk dates,
wouldn't you be even apt to be re-
volted by their mussiness and buy
none?

That's exactly why so many peo-
ple haven't eaten dates, though they
like them. It also explains the
enormous sale DROMEDARY
DATES have attained. They are
the finest fruit we can buy, to be-
gin with, and they're packed in the
most scrupulously mneat fashion,
wrapped in oiled paper and then
packed in cartons. The natural de-
mand for them has been increased
by the enormous advertising we
have done in magazines read by
Your customers.

All jobbers.

We also pack ROYAL EXCELSIOR and
ANCHOR BRAND package dates

The Hills Brothers Co.

Beach and Washing'on Sts., NEW YORK

The W. H. ESCOTT CO.

WHOLESALE

Grocery Brokers

1837 BANNATYNE AVENUE

WINNIPEG

COVERING

MANITOBA =nc SASKATCHEWAN

CORRESPONDENCE BOLICITED

~o Ddaor

e 00mn Sense
KILLS { 223s"at,n e
All Dealers and 381 Queen $t. W., Toreate, Oni.

find Common Bense s very good seller, for
the reason that it gives general on and each
ostamer tells others ahout ssme Write for Rrices

SUCHARD’S COCOA

This is the season to push SUCHARD'S

COCOA. From now on Cocoa will be in

demand daily. It pays to sell the best. We

guarantee Suchard’s Cocoa against all other

makes Delicious in Aavor. Prices just right

FRANK L.BENEDICT & CO., Montresl
Agents

26
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These numbers are easy to
remember. They represnt
the delicious

Glub Jelly PMe_r

which is a rapid seller.

because the housewiie
likes the

2in1 ldea

She likes the combina-
tion of thé jelly and the
powder for sauce to be
served with the jelly.

Thereis something
unique about the pack

age and its contents.

Send along a trial
order.

You won’t regret it.

S.H. EWING & SONS

Montreal and Toronto

MAPLE SUGAR

We handle only Pure Unadulterated Maple S - s
Write us,

WOODMAN & McKEE
Coaticook - # - Quebe«
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Cea bints
Jor Retailers

By JOHN H. BLAKE

Sy to
C€St Nt

’der : A triumph of Domestic Chemistry,

3 is a powder with universal dirt-
er, removing qualities that make it a
i readily sold stock.

Ammonia Powder

This book, written by a practical tea man, contains
information which will be of great value to every grocer.
There are ten chapters, one being devoted to each of the
following subjects :—

The Tea Gardens of the World

Tea from Seed to Leaf

Tea from Leaf to Cup

The Tea Marts of the Orient

How to Test Teas

Where to Buy Teas

Is it Wise to Place an Importation Order?
Bulk versus Package Teas

How to Establish a Tea Trade

- Sell the Ammonia Powder that al-
ways gives perfect satisfaction —this
means satisfied customers, and in-
creased profits for you.

g
)

It’'s a money-making proposition.

1a- ] Tea Blending
he it e (275 pages) (24 full-page lllustrations)
be = 3 Sent to any address on receipt of $2.00.

The Alpha Chemical Co., Limited

1 BERLIN - ¢ CANADA WMacXean Publishing Company
1g R FOR SALE BY ALL WHOLESALE DEALERS ’ (i o e
k- g 143-149 University Ave., TORONTO
' | Protect From Water,

, ¥Your Damp
t. Merchandise and Damage

0
J bv shipping in
-
13 l l and D ” Corrugated
4 Fibre Board Boxes
ple S
They are five times as strong and have greater carrying power than the best wooden
cases, and are warranted to save freight, save storage space and save packer’s time. .
ebe 4

Think what it means to have your product reach its destination in the same fresh, clean
and attractive condition as it leaves your factory! An “H. and D.” packing
box will do this for you!

Write to-day for details, mentioning what you have to ship.

Ask for free Booklet ‘“‘How to Pack It.”

The Hinde & Dauch Paper Co., Ltd.

TORONTO, ONTARIO
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SHARPENE
. Nothing so adds to your reputation as the installation of modern

devices for handling your goods; and the

BERKEL MEAT SLICER

will influence new custom to your store because of the
clean and attractive way in which it cuts your baconand ham.
Incidentally it will surely increase your sales of boned
meats, and will prove a very attractive ornament
on your provision counter. The " Bberkel” will
positively cut at least twice as many slices to the
pound as is possible to cut with a knife.
Fitted with an automatic sharpener,
and protected to prevent accident.

other Canadian Grocers think of it.

Canadian Agents

Hamilton, Ontario
Slices Boiled Ham and Bacon

e
\ Up-To-Date Equipment Pulls Business!

Be wise and investigate the merits
of the " Berkel.” Write us to-day for
full details and particulars of what

W.A. FREEMAN CO., Ltd.

down to the last ounce

ESTABLISHED 1750
CONTRACTORS TO THE ADMIRALTY

With a reputation built on Quality and Right Packing,
the pickles, sauces and pure malt vinegar manufac-
tured by PURNELL AND PANTER are being found
ready and profitable sellers by Canadian dealers.

We are sole proprietors of the celebrated B. V. SAUCE

which has met with such widespread favour.

Ask your jobber

Purnell & Panter,Ltd.," %3t v

Canadian Agents:

Charlottetown, P E.l.—Horace Haszard Quebec-A. W. Dunn, St. Peter Street

St. John, N.B.—C. E. McMichael Toronto—Lind Broke age Co., 73 Front St. E.

Halifa«. N.S.—]. Billman, 236 Ho'lis St. Hamilton—J. H. Stratton.& Co.

Montreal and Ottawa—C. S. Harding, Canada  * Winnipeg—Carman Brokerage Co., 141 Banna
Life Bulding tvne Avenue, F

Vancouver, B.C.—C. E. Jarvis & Co., Mercantile Buldings, Corner Cordova and Hanover Sts.
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“BELIEFS—

Ancient and Modern”

The unqualified success of “SALADA™ has heen achieved unhampered
by trade traditions, and with a scanty reverence for ‘“‘ruts,” but with
a deep-rooted conviction m]the doctrine _of ‘“‘quality” first, last, and
all the time, as the main factor for success.

The sales have now passed the 23,000,000 Packets per Annum Mark.

We leave it to you as to whether we were right in our convictions.

Recall to your memory how many of our competitors have fallen by
the way-side through thinking otherwise.

SALADA TEA CO. - -

Toronto and Montreal
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Where Canada Stands in Coffee Trade

Peculiar State of Affairs in World Crop—Big Sale for April—How Canadian

Demand Increased From Insignificance to Splendid Total—How Growth Came
About—The Possibilities for the Future.

In a cool corner of the wide-spreading
erandal of his bungalow many a Brazi
lan  planter is meditating at this mo-
ment on the amount of money he will

lize o 1= erop of coffee. In the
mirror of fancy each one looks cheer-
I

In the privacy of his office many a
ollee broker speculates at his desk on
the day when the jobber—his customer—
will be forced to re-enter the market
\nd, as he thinks, he smiles

I'hat, roughly speaking is the world
situation, the planter gleefully rubbing
his hands in anticipation of larger re-
turns; the broker, building castles on
the probability of jobbers having to buy
on a rising market. The Canadian posi-
tion is somewhat difierent

Here the dark shadow of the Brazilian

planter is not ecast. Brokers are not
worrving much whether or not he rea-
iizes his an®cipated profits. The invis-
ible supply is the one weighty lactor

I'his econsists of the stocks held by
wholesalers all over the counftry. The
best posted bsoker in the trade cannot

predicate with anyv certainty the stocks
withdrawn ifrom the visible supply and
now lving in the warchouses, but there
are some who believe that th("\ are
not large enough to suffice for more
than another two months, and that
there then will come a great rush to
market to replenizh stores.  But no one
knows what 1s workmg in the mind ol
the wholesaler—the man who gives to
the retail dealer his supply of cofiee. He
is not telling whether he has sufficient
holdings to carry him for four months,
or only tor two. He is saying nothing,
ind every now and then, he sends into
the big importer an order for a meagre
consignment He is buying only from
wand to mouth and seems content. What
i1s the one question; what 1is
¢ for, is another. The answers
would decide the market, but the answ
er is not forthcoming

Big Coffee Sale.

-

On  April Ist next, 600,000 bags ol
Brazil cofice will be sold. The distribu-
tion will be as iollows:—New York,
about 300,000 bags; Hamburg and Bre-
men, 125,000 ; Havre " ‘ \farseilles
5,000 Antwerp, 25,000; Rotterdam, 20,-
000: Lrieste, 12500. This coffee will
be disposed of at the best price it will
bring. On April 22nd, three weeks lat-
er, another 600 000 bags will go on the
market These, however, are to be sold
at a limited price—in this case, not
less than 75 francs, on a basis of ‘‘good
average Havre types, for spot cofiee.”
The equivalent of 75 francs on the gooa
average Havre basis is about 13.83
cents for Santos No. 4, and 13.65 cents
for Santos No. 5. According to an of-
ficial cable, which George Musson, Sr.,
of Musson & Co.. Toronto, received re
cently, announcing the sale, the reason
ior the setting of the limited price for
the second half of the 1,200,000 lot was
that the valorization committee have a
firm offer on that basis for all of the
400,000 bags, remaining-unsold at that
price on the 22nd of April next

has he gol

he wait

What Jobber Awaits.

Now 1t 1s Just possible the Canadian
jobber is awaiting the verdict of the
world on that large supply of valoriza-
tion cofice before he commits himseli to
any heavy purchasing. Apart irom that
the sale will not afiect him directly be-
cause, as will be noticed by a moment’s
consideration of the ports at which this
cofiece is to he unloaded, the holding
countries willi be the United States,
France, Germany, Holland and Austria,
with the first three far in the lead in
point of bulk. On cofiee from any of
these countries, the Canadian importer
would have to pay a duty of 10 per
cent. so, for that reason the sale will
have no direct efiect. But the selling
of that stoeck may establish a new mar-
ket price However, it is not even
known whether the Canadian jobber can
stay out of the market long enough to
sce the result.

Any big broker in Canada will tell
vou that to-day the market is dead. At
the same time he will add that the de-
mand is constantly increasing. More
and more cofiee is being bought every
dayv throughout the length and beadth of
our land from retail dealers. With no
purchasing of consequence by jobbers
since last December is it not reasonable
to assume that the staple is now ap-
proaching the fork in the road, and sale
to predicate that something definite
will result right speedily?

A Manufacturer’s Opinion.

Let us turn for a moment to a survey
ol recent cofiee history as given by a
big manufacturer. Said he: ‘‘The crop
of 1910 was, approximately, 11,500,000
bags, while the demand can be estimat-
ed to be at least capable of taking up
16,500,000 bags. As vou see there is a
shortage ol 2,000,000 bags. Some place
the demand higher by 1,500,000 bags
The situation in Canada is peculiar
The jobber has been out of the market
for nearly three months and we have no
means of finding out just what his, the
invisible supply, is. Last October when
Santos 4°s were quoted at 10 cents he
bought ireely. Later on, in December,
when the crop shortage had caused the
price to rise to 121 cents, he became a
little irightened and bought more. Not
a man has bought cofiee since. Now gen-
crally speaking, the wholesaler keeps
about four months ahead of his demand,
but T believe the invisible supplies- held
in the warehouses of the wholesale deal-
ers of Canada will not suffice to keep
the retailers going for more than two
months. Since December Santos 1’s, for
example, have gone up four "cents a
pound. That is a good reason why the
wholesaler keeps out of the market it
seems, and it is taken for granted he
won’t come in until he has to. It is
also probabie that when he does come
in to buy it will be in a higher mar-
ket. The world’s supply is short; the
demand is big, and growing bigger;
which all seems to point to dearer cof-
fee. In Canada there will be little ef-
fect, directly, from the sale of 1.200,600
bags of wvalorization cofiee in April

None of it will be sold in Great Britain
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or Canada, but the manner in which th¢
world absorbs it will have an efiect up
on the trade in Canada T'he market
cannot be fixed here until the wholesale:
shows his hand.”

Growth of Canadian Trade.

Primarily the Canadian was not 3
cofiee-drinker, and it is interesting 1o
trace the growth of the trade in this
country. The people of German and
Dutch descent formed the nucleus. Thes:
used to buy their Rios and Santos from
the retailer green and roast it them-
selves Gradually the demand widened
and kept on growing with every foreign-
er that came to our shores, because the
man from other lands is generally a
cofiee drinker. The trade kept on in-
creasing until now it has reached a
consumption of one pound and a quart
er per head of population, representing
at the present, on a population of 7,
500,000, an annual consumption of 9,
875,000 pounds. The United States peo
ple who, every year pour into our wesi
ern plains are adding to the demand. 1.
fact it is now a moot question whethe:
the coffee houses of the west are not
ereater than those in the east. But witl
all that our coffee-drinking is insignifi
cant beside the tremendous demand of
the Duteh and Amerieans. In the latte:
country it is estimated that the consump
tion is more than 14 pounds per head of
population, and that it is still growing

Call for Good Coffee.

That, however, is hardly the point
The demand in Canada is thriving. 1i
is not moreover for cheap coarse cofie
that the people call; it is for the highe:
grades of mild smooth stock. So that
the cofiee trade ol to-day is worth tre
mendously more than that of a few
vears ago. FEven the dealer in the
counties where the German strain is
strong, has felt the change. The sturd
stolid citizen from the Fatherland, who
onee was  devoted to his coarse Rio.
bought green in the store and roasted in
his oven at home, has turned his call
over to belter and more expensive
goods. It was a natural evolution with
him, and yet it served to show that
people oi Canada needed little urging to
purchase high grade stock.

And even though the price of his drink
is forced higher the Canadian is not go-
ing to stop his cofice supply. It seems
probable the price will go up, unless
something startling happens soon. The
crop is short, and as the crops of the
last few years have also not exceeded
the demand, there can hardly bé any
great reserve stored anywhere. But if
it does go up it will not be any great
increase, and this the Canadian has be-
come accustomed to for years. Cofiee
has come to stay, and every vear is sure
to show a greater demand. There are
great possibilities for _the trade. and
Brazil, Colombia, Venezuela, Mexico.
Guatemalo, Java, Sumatra, - Central
America, and Arabia—sun-kissed coun-
tries of the southern seas—are all send-
ing their best to make the conquest
sure.
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Selling Talks to Swell Coffee Trade

Some Reflections on the Value of Studying Human Nature
When Boosting of Coffee Sales is in View—Hints That May
Be of Some Use in Your Own Case—Coffee Windows.

Drinking your beloved coffee in the
Torning Mr. Dealer, have you never
olt ealled upon to declare to Mrs.
jealer: That talk about coffee being
harmful drug is all bosh.
Surely you have, for it is almost a
tish  with most Canadian women to
<ist that coffee—the inspirator of the
weed brain—should not be drunk too
ften, meaning thereby that one cup a
cek 1s sufficient.
Didn’t you think too, that you were
perfeetly  justified in  defending your
ifee even from your wife? Didn’t you
j"lxEL, that the drink was not harm-
il, while it tasted most wonderfully
ood ?
Well then why not take that break-
a<t table argument to the counter with
1. when you are facing a customer
o does NOT drink coffee. Why not
arouse in her a desire for ecoffee
through the simple channel of your
n keen appreeciation of it. It can be
done. Be intelligent and tactful always,
hut convinee her beyond the shadow of
doubt that YOU ecan drink coffee
~teadily without injury to your constitu-
tion ; then enlarge upon its stimulative

properties, and the batile is wou. It
isn’t particularly hard, is it?
Where Sales are Sales.

That 1s one way to sell coffee, and it
is only one sale. Let us assume for a
moment you sold her a coffee you had
been drinking but which was not quite
good enough to meet her taste, even
though she was but a beginner. You
did not make the best of that sale, in
fact you’ lost upon it, hecause very
]ll'n]);llll)' she would decide to (1\]“ coftee
hefore she finished that one supply. But
supposing you knew your customer and
ganged to a nicety her required stand-
ard?  You made a devotee of coffee,
then.  That was Salesmanship.

And again it is helpful in selling cof-
fee for the retailer to be able to tell
what a beautiful drink some particular
blend of bean makes and how to make
it. He isn’t talking of  possibilities
there, he is stating a fact he himself has
proved. Sometimes too, it is a good
thing for a dealer to get from a cus-
tomer, when she is good enough to tell
him the coffee was good, the method
she adopted in getting that result. That
might prove valuable because some other

woman may have made a tailurve of pre
paring the same coltee. It's hetter fo
he 2lhl(: to il(l\'i\l' some new manner of
boiling coffee when a customer comes in
with a complaint than to say: Well, |
don’t see how that is, Mrs. So and So
takes it and she likes it. Give a prac
tical answer. 1t may be just what she
s needing.

Coffee always is cotfee and those who
onee commence its use will generally
continue to do so uuless there is somi
physical reason against it. And, in that
event there will be no foree in yow
arguments as far as that customer
concerned.

Some Selling Points.

These are some of the things to bhe
borne in mind when cotfee is to he sold.
A consideration  of them may  be of
value.  But still therve are tricks il
tricks peculiar to the loeality, that onl
the dealer knows anything about. Theie
arve some tolks to whom you ean enlarae

1S

on the advantages of getting cotfee fresh
cvery few days, ground in your own
mill.  Others again want only the blens

ced oround, ]Il'mlllwl in tins, while others
(‘:I” ltor the bean alone. The dealer
knows how to handle these
customers.  Now, this article

classes of
i\ Ill'\i:'x
ed to |u'||r those merchants whose e¢of
fee trade is not lavge. [t needs special
attention and a lot of hard work bt
cood results will follow in the wake ot
patient effort.  Coffee will not build

N
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trade in itself. If you want to prove
the trath of this just stock it and let
it lie, yvou won't find many even asking
about it. But you can by individual
caleulated effort buld p a remunera-
tive trade, and your window will be one
of yom biggest assets And handle
good coffee even if you are compelled
to slock up with a | ttle of the coarser
':iuu“.r

A Mentreal Instance.

In a Moutreal store the other day,

there was a small but nicely arranged
coffee display on the front counter. A
customer entered and havi g ewven an
ovder 1 1 few groeceries, the clerk en-
quired. Now, what about some ecoffee,
Mrs. Customer ? We have an excellent
brand here, and picking up a package
e dwel po ILs 200 j"; ts and told
¢ enstomer just how it should be pre-
pared in order to give the best flavor.
As es t the ship of this
clerk, a pound was purchased whieh
probably will result in other sales.
New Brun:wick Window?
A S K N.B merchant made a-”
S ¢ display last week in one of.his
sUow v Ws LDy n g 15 electrie
cotfee wrinde to the w ow and sur-
rounding w with bags, filled and
empty. : : attractive card, announe-
o “Quality’” Coffee, 33 eents per 1b.
The t d sides sides of the win-
dow W COVEeIret Wit wiiite paper,
while the bright red coffee mill and bags
S pretty con-
ras Empty bags were tacked flat
avi st Lix yack and sides of the win-
dow, while the ftilled bags were placed
| I < W lov ]nl-»\\ tl‘,-
1 \ s 1 about 12 or 15
es 1The change was ol i_\ a I‘."’l‘-
porary one but 1t made a very neat
,‘.1‘,~ aranree a jad the effeet of draw-
o considerable attention to the coffee
department of the store
In an ac several dobn

handles woére

1on for the

SPringe « o A tl window feat
p i de oranges.  All <had at
ractive cards of uniform size and
1 o and theyv eould ot fail to be
| he window 21ve 1 connecetio with
<= artiele also snj les gan idea. « Tt
could be elaborated or « ged to snit
i requirements d bring re
sults,  The saggestion in it 1s to show
all elasses of coffec There are the
eans weground with the word
coffe e | out s . On either
<14 Il are piles of cans whilg
the ground eoffee is seen pouring ont of
¢ miil The show eards of course,
give opportunity for originality to suit
Lol it
Remember that quality in this, as in
every other staple, is a strong selling
point and that it keeg on selling for

you

There are stores, to reacle which, vou
will go five blocks out of your wav.
Find out why you like them and apply
the principle to your own store

THE CANADIAN
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A Few Suggestions for the Grocery Trade

Veteran of the Counter Gives a Number of Little

Things

Which Have Returned Him Dividends in Pra.ct_ice—'l‘he Re-
juvenation of Currants, Raisins, Prunes and Onions—Care of

The Basement.

By J. M.

Many are the tricks of the grocery
business. Some of them are small,
some of them are smaller, but nearly all
of them, when practiced properly return
dividends to the practicer.

To old grocers, who have gone through
lile gathering knowledge from bitter ex-
perience, this litl'e chanter of recipes
will hold nothing that is new or strange;
to voung men, starting in the “‘mill”
with but little equipment, they may be
of some value. Anyway I give them for
what they are, and if anvone in carrying
out their spirit should discover an ad-
vantage. 1{ben they shall have served
their purnose

To Reiuvenate Currants.

To make anv priced currants look to
be of a better anality, remove a portion
of them to another hox from the original
case. rolling out all lumns between the
hand while doineg so : then make a mix-
ture of two parts of dark molasses to
onc of water. Three tah'espoonfuls of
this mixture will suffice for a ouantity
filling an ordinarv raisin box. Dn two
or three of these boxes at once ; the re-
sults of this will surnrise anv one.

For nrunes that are very drv and are
becoming white. soak for a while in hot
water mixing wn occasionally until vou
feel them eettine soft. Remove them
from the water into a hox, male a mix-
ture as above for currants and senfle it
well throuch 1bem. Jt will mave them
Jook like new with hut a little labhor

For Shrivelled Raisins.

Raisins that are shrivelled and becom-
ing sneary can he treated as the prures
but they must not be left long in the
water. and mnst be squeezed well and
placed on a cloth for 2 or 3 honrs. They
can be left on the cloth over nicht when

Donovan.

they will become as it were ‘‘fatter”
then throw them into a pan or box and
mix well through them a little corn
svrup (the molasses bheing too dark for
raisins) ; place back into their original
box ; do this a week or so before you
need them as by that time they have
more of their natural consistency.

Sprouted onions, after the bulb be-
comes soit, are a total loss, unless made
use of in the following manner. Bed
them in sand or sifted coal ashes placed
in a shallow box and place in a locality
where the sun shines some part of the
day. Ii the dealer does this carefully he
has an opportunity to make some profit
on what might otherwise be a loss, as
many of the onions throw out four or
five sprouts.

Save your zinc lined tea chests
(which have a covered end if properly
opened) for rice. taniora, bears. barley,
ete.. which will provide against loss
from mice or rats. Sprinkle a litt'e red
pepper occasionally on the floor and on
the shelving where flonr and meals are
kent and it will banish mice and rats
from that quarter and save a lot of bo-
ther and cxpense.

Sprinkle slacied lime-dust around the
cellars. under hoards, boxes and barrels
that are going to remain for a time
Also sprinkle slacked lime-dust on the
hottom floor of your refrigerator. It
will keep out the small red ants.

A pail of lime and water standing on
the cellar floor will keep the cellar
sweet and Tree from must.

Remove slats from verr =ofrimarator ip
the fall on whieh the ice is kept. Leave
same out during winter. Tharonehl,
wash drip-pan and drv and then smear
over with good clean lard.

LOOK FOR CHEAPER EGGS AND POTATOES

W. C. Miller Expresses Ovinien 2t Monthly Meeting of Tor-
onto Retail Grocers’ Association—The Question of Cheap Soap
and How Hamilton Men are Solving It—A Five-Pin Tourna-

ment.

Toronto, Mareh 23.—The spread of the
cut price in the grocerv trade of this
cifv provided one of the echief tonies
of conversation at the regnlar monthlv
meeting of the Toronto Retail Groeers’
Association in the Temple Building on
Monday night.

President W. Miller, who occupied the
chair, introduced the subjeet. In a mo-
ment the whole gathering warmed to the
task and all the alleged bad phases of
the so-called evil were freely bandied
about. Soap was the prineipal item,
but sundry jelly powders and marma-
lades also came in for passing attention.

J. C. Beaumont mentioned the names
of several grocers, who, he said, were
selling soap at 6 bars for a quarter, and
other members presented similar testi-
mony. President Miller then informed
the meeting that a similar condition
obtained over in WHamilton, but that,

over there, the trade were lining up, and
were trying to reach a mutual under
standing. W. 8. Frv then pointed out
that eertain soap makers were redueine
the size of the bars to such an extent
that some grades of imported goods wer«

actually cheaper. This he thought
should be taken up.

Methods of inereasing the dealers’
profit on varions groeery items

were also discussed, but no decision
was arrived at.

The talk turning, President Miller
said, anent ezgs: ‘“I had a country store-
keeper come into my store the other day
who wanted to know how mueh I paid
for eggs. I didn’t want to commit my-
self all at onece.”’

‘“He told me,’’ continued Mr. Miller,
‘“that the commission men were offer-
ing only 16 cents, f.0.b.

This meang
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that eggs will be laid down in this city
161% to 1634 ecents a dozen, and it
ks as though we are going to have
caper eggs.”’
‘I sold them for 28 cents on Satur-
,”” broke in R. Matthews, ‘“but they
¢ country eggs.”” ““So did I,’’ said
I". Thorne, ‘‘but I was offered some
19 cents.”’ ‘I paid 20 cents for
e,”” said the president, ‘“but they
from the country and were worth

[ think potatoes are also going to be

One of Port

i’ort Arthur, March 23.—The illustra-
given below shows the interior of
tore that is a monument to ambi-
s energy, intelligently applied. This
with her twin, Fort William, can
many an example where abundant
ird has followed the perseverance ol
citizens, but probably in none of
would the case be so complete as
one.
x years ago James D. Campbell and
ge Gibbon were grocery clerks in
city. Fired with ambition and the
rc to get on, they both had been
al, and on coming one day to count
r resources found they had money,
cient in their opinion, to venture in-
husiness for themselves. They did
Two doors to the south of the store
vn they established their first busi-
They succeeded. As vear followed

THE CANADIAN GROCER

cheaper,’’ continued Mr. Miller. ‘“‘Good
Delawares are being talked about, around
95¢ to $1.00.”” ‘‘I hope they do get
cheaper,’”’ said a member.

It was decided on motion of R. Davies
to hold a five-pin tournament in April.
Mr. Davies’ scheme would make all the
contestants ‘“serateh’’ men, the fee $1.00
per member. It was his desire to hold
the meet on the first Thursday in April,
but the meeting seemed to favor leav-
ing the matters of date and entries to
the executive.

Secretary Thorne was instructed to
send a letter of condolence to the widow
of the late F. S. Roberts, one of the vet-
erans of the Association.

W. S. Fry was welcomed to the As-
sociation and gave a brief speech in ve-
ply. The names of two other groecers
were proposed for membership.

Arrangements were completed for the
annual banquet of the association which
was held in the St. Charles last night,
and a report of which will be given in
The Grocer of next week.

Arthur’s Grocery Stores

year their business grew until a twelve-
month ago they found themselves in
possession of money enough to buy the
block containing their present store,
which they did

This establishment, as evidenced by
the cut below, is most commodious. The
main floor measures 90x20 feet, and is
well lighted. Below stairs there is a
basement clean, and dry, 90 feet long
and 42 feet wide. Here is stored the
stock they use in the retail and jobbing
trade. The members oi the firm are
classified as keen buyers and many have
been the times, according to those 1n
touch with them, when good judgment
has added considerably to the firm’s
bank account, Campbell & Gibbon are
said to have plenty of capital, and their
credit is good. Because of these things
the firm has often been enabled to take

advantage of favorable swings in the
markets.

A strong ieature about the business of
this firm i1s that it is conducted on a
regular steady profit basis. Competi
tion has been of the keenest, but it is
said of Campbell & Gibbon that never
have they condescended to cut prices to
hold their trade They held to this
principle because firmly convinced the
public is not unwilling to allow the
merchant a reasonable profit provided
the service and treatment that dealer
accords is good

Port Arthur and the district round
about is making rapid progress. but
such merchants as Campbell & Gibbon
will always keep abreast oi the times
Last vear their turn-over was in the
neighborhood of sixty thousand dollars

INTERIOR VIEW OF CHEERFUL PORT ARTHUR STORE.

There doesn’t seem to be any waste space in this establishment, and note how neat and clean everything in it appears. Ob-
serve the silent salesmen, cash register and computing scale. The metallic ceiling also adds brightness to the whole interior.
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Real Hints for Retail Advertisers

Things the Retailer Might Do Well to Consider—Place Held by Location of
Store in Campaign—Tremendous Importance of Keeping Everlastingly at It,
Once Started—Value of Being Able to Speak Truth.

l a receipt of a note asking me:
Can vou tell me through vour columns

or otherwise what you recommend in

way of advertising for corner groc-

¢! and market?”’

= a question covers the whole
structure and goes
greater details than my friend pro-

T ol business

ably thought ot when he wrote. It
would have been easier had he stated
ether i1s store is new or old-estab-

ther he has long been locat-
his present stand or is new to the
ocation and how much he wants to
pend regularly tor his printed matter
fierentiate printed matter from ad-
ug, or rather, set it aside by il
seli, because, as 1 shall hope 1o show
ater on, that is only a part o the

campaign

Advertising Complex.

\dvertising is a much more complex
natter than most grocers think. Many
believe  that, when they print a few
circulars or a ‘“‘eard” in the paper and
therefore they have adver
They have
more advertised than the summer
boarder who hoes a few hills of potatoes
for pastime has farmed And I might
say at the beginning that, unless my
riend 1s ready to build up his business
ol true advertising, he might
! it alone entirely and keep his
oney Which is mnot saving, en the
sther hand the proper way need be
expeusive, for 1t can be just as expen-
ve or economical in expenditure as any
an’s resources may render desirable o1

sed. Such is not the case

doon t it
o1 1

necessary °
Spirit of Personality.
\dvertising is the public policy of any
business. To a certain extent we all
advertise Many  who never advertise
by the use of printers’ ink advertise
uch better and more forcibly than
any others who spend large sums for
printed pubiicity To advertise suc-
cessfully and profitably a grocer must
run the spirit of his own personality in-
every detail of what his business
avs, or does. He must ofier his wares
rgely or in limited circles, in a
it-forward manner, and then—
ost important point—he must back up
very assertion made  in his own store

by his  own methods Coming right
down to it, advertis‘ng is the whole
business structure. Mavbe 1 can do bet-

er in the way of making my meaning
clear by getting down to facts

The Endless Chain.

It is a ‘‘corner grocer.”” There’s an
exeellent point to start with. Is it cen-
tral” Do the principal thoroughiares of

he town lead to it or toward it? In
this case, there is an excellent opportun-
Roads Lead to

ity to say: “All

Smith’s,"” and, if all roads lead there,
i< well to think what good things can
be had at the end of the journey; whieh,
cain. will presuppose good service in
he han I Ly of these l‘uln'_'\‘. ;l|\u. na-
turallv, fair prices and prompt delivery.
You will se¢ that the entire argument

holds together so logically that we must

By Henry Johnson, Jr.

work ecarefully so we may lead the eus-
tomer on to find one good thing fol-
lowing another until she not only comes,
but sees and is thereafter ours.

Sequel of Advertising.

But suppose my friend’s store is on a
sile street, or a eorner somewhat out of
the beaten track. What then is the
advantage of the ““corner?’’ Is it read-
ilv reached by those who find it incon-
venient to go down town? and, after
they get there, do they find things so
zood that they need go no further? and,
after that, do you deliver so mueh more
promptly because of your proximity that
they do not miss the big, down town
stores? All these points ean be made
excellent ammunition in vour advertis-
ing, provided, always that yvou do just
as you say, Your money spent adver-
tising will work you positive harm if,
alter eastomers J‘c>}m|ul to your invita-
tion to call, they find you sitting indif-
ferently on the eounter, hardly willing
to bestir vourself when they ask for
coods.  An advertiser is expected to be
a hustler. If he’s not, he’d better not
try to advertise.

Keep Pounding Away.

Now, what has my friend determined
he ean afford to spend. For let me say
to him one thing as impressively as 1]
may; that he ean look for no perman-
ent suecess as an advertiser unless he
ix prepared to set aside an appropria-
tion of so much per week which he will
spend eontinually and forever. Iset him
make it small as need be to start with,
feeling sure that he is able to invest
that mueh every week. Then let him go
on unflinchingly spending that sum each
week, through thick and thin, never
planning to change the amount until
such time as he e¢an INCREASE IT.
Continunity is the main thing in publie-
ityv—next, of course, to knowing vour
business, doing the square thing and
telling about it right.

I have been in business here for 32
vears. I have run my business alone for
over 17 years. The business has been
advertised more or less eontinually for
54 years. Yet recently the advertising
was dropped for six months. I started
it again ten weeks ago, spending $8.50
per week on my newspaper ads, and the
cffect is just beginning to be felt. This
shows me, as T knew before T started the
campaign, that continuity gives nearly
all the value to printed publiecity.

How to Advertise.

What form my friend’s advertising
shall take is a matter about which we
must take thought. Tf he’s ecentrally
located and has a elientele who read the
daily papers, he ean use space in papers
fo advantage. If his is a ‘“neighbor-
hood’’ store, he must use ecirculars and

letters, together with personal solieit
tion. His personal solicitation must |
by telephone, of course, for the me
chant must never bhe away from I
place of business. It is the greates
mistake in the world for a man to thiy
anything important enough to take hi
out of his store. But whatever form

takes, let it he CONTINUOUS, UNRF
MITTING, EVERLASTING. Let
thing interfere with its continunal i
sue, every week, without any chance
failure. Negleet or put off some otl
things, defer other jobs, but let the ad
be written and carefully printed just a
properly stated intervals, ‘‘if the hea
ens fall.”

Monday Bargains.

I work special sales at reduced pric
for Monday only. This because I hav.
always found plenty of business to ai
tend to at the end of the week, My «
fort has been to bring business my wa
on Monday, which is usually the slo
day, and I figured that the advertisin,
would eventually fetch enough orders 1
run us well over Monday into Tuesda
that Wednesday would care for itse
and that the latter end of the wes
would be stimulated by the business
the former end. Such has been my e
perience. People do come, ifi you i
duce them to come with special pric
on certain limited days. The same ren
the same help, the same light, fuel a:
insurance, will care for twice the trad
properly distributed evenly throughou
the week. And, as things grow, a
vou have in the way of added expense !
help—all the other factors remain st:
tionary.

Have the Stock.

To plan this way makes a merchas
alert, enterprising, keen He knov
how to buy better and sell better. 1!
knows how to offer goods attractivel
He knows how to speak convincing!
because he believes it himself. A lad
called at my store last fall on a Satu
day morning. She wanted a few peac
es—not a basket. I happened in t
rush to be outside by the fruit displ:
and heard her ask for the peaches.
grabbed a basket containing sev
peaches, picked over from Friday, ai
selling regularly at 30 cents per doze:
One or two were slightly bruised.
said: ‘‘Here’s what you want; just th
nicest, few delicious peaches you’re loo!
ing for. Ten cents.”” She bought au:
I hurried on. Later she came to m:
desk where I was taking 'phone orders
‘““‘on the wing,” and said: *‘I wish ]
could talk my wares the way you can
vours. Mr. -Johnson.” I looked up at
her with a smile and said; ‘‘Mrs. Ben-
net, it’s all on the principle that ‘THE
TRUTH WILL PREVAIL.’ It's no
trick to talk goods when you have them
oi the right sort.”

And there is the keynote of advertis-
ing. Have the stock; have the right
prices and the service; tell abhout them
That is the whole tale. If my friend
will send me some details, T shall take
pleasure in definitely helping him along.”
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COUNTED THE FISH.

Checking up invoices carefully is a
trait in a retailer to be commended
Occasionally incidents come to light to
prove the wisdom of the precaution.

Not long ago a dealer received a bar-
rel of mackerel, guaranteed on the in-
voice as containing 325 fish. In accord-
ance with his policy this grocer count-
ed the contents of the barrel. It con-
tained only 298 or 27 less than the in-
voice called ior Had he ‘“‘gone 1t
blind.”” and retailed the mackerel at the
price he had fixed in his mind before the
counting, that dealer would have lost
£2.70 on the consignment.

It wasn’t much, bhut it prevented a
little leak and it is the little leaks that
oiten lead to disaster
on many a page,
which  occurred

IHistory records
how great catastrophes
solely  because some
one neglected to remedy the small begin-
nings—the little things
Zrow.

Most things

The Grocer is not insinuating that
skippers are dishonest and that retail-
ers need exercise constant vigilance to
prevent  themselves being ‘“‘“trimmed.”’
But men make mistakes and the dealer
by checking up the invoices every time
provides a safeguard against himseli he
ing made the victim of the mistakes

THE WINDOW NEGLECTED.

No retail dealer can hope to really suc-
ceed until he comes to a sense of appre-
ciation of his display windows. It is
idle for anyone to argue that the space
cnclosed by the -plate glass window is
not- valuable. It is, real valuable ; and
vet there are a few merchants who fail
to réalize what the windows are for,
and who deliberately fill them with the
most uninteresting articles in their

THE

stock, in such a manner as to convey
the impression that the storage oi the
goods was the only result sought

There is some excuse for the country
merchant, who, does not have a small
army of interested spectators passing
his store every dayv, if he does not dress
his windows with an eye single to the
selling of his goods, and vet with some
striving after an artistic efiect.
is none for the city
larger centres men trained as window
artists in all lines of endeavor, strive
almost daily to outdo each other in
putting forth displays that will catch
the eye of the great public and draw
customers to the counters within. The
value of the window is
pressed upon him

There
dealer. In the

constantly

In the west end of Toronto, where
usually one expects to find merchants
using modern equipment and making

fullest use of every advantage in floor
and window space, location, and so on,
there was to be seen the other day a
window piled high with full bags ol
charcoal, the tied ends facing the street
The goods were piled so high as to shut
out completely any view of the
within.

That merchant was NOT realizing on
his window The incident might have
passed unnoticed had it not been that
some little time ago the SAME win-
dow offered to public view a pile of ap-
ples, dumped most carelessly out of a

store

barrel or bag

THE EDITOR AND MAIL ORDER
BUSINESS.

[Usuaily when the inroads of the mail
order houses upen  the country trade
comes up for discussion, the grocer in
the smaller towns develops a tendency
to attribute the whole blame to some
one, anvone, rather than himseli. Ile is
unwiiling to accept even a small share
ol the responsibility

Fditors of country weekly newspapers,
and sometimes those in charge of  the
small dailies, are oiten made the butt of
the dealer’s invective, and are described
as a ‘‘useless, boneless, monev-grabbing
lot

It is always a lot easier to hlame
some one else for an undesirable vte of
affairs but it is not always fair to do
so. In the case of the editor, the deai-
er will generally find him a man ready
al all times, even at considerable cost
to himsell, to advance the interests of
the community in which he labors

These traits ol human naturge, were
aptly illustrated in a little incident
which developed at a recent meeting of
the Board of Trade at Sackville, N.B
An editor who was present informed the
meeting that he had, with the idea ol
helping the merchants of the town,

thrown open the columns of his paper at

CANADIAN GROCER

a low rate that the dealers could meet
the competition of the
stores. The

department
reception he received was
not such as to induce himn to err on that

side of generosity again.  The merch
ants would not use the space he offered
on such liberal terms. They were proune
to complain and loath
age of any scheme
them.

to take advant-
designed to help

Mr. Dealer, the business of the Mail
Order liouse is sure to expand as the
population ol the country increases. The
voicing of reasonless, vindictive, general
complaints, will never help you to head
it ofi. YOU must DO something, and
do it QUICKLY. Stand on your own
ieet and meet that competition, as best
you can, for, like the poor, vou will
have it always with vour

TRUST THE PEOPLE.

The tendency ol allmost every general
manager ol almost every great corpora-
tion to-dav is to take the public into
its confidence. It doesn’t matter that
the public has in great measure forced
the thing upon him; the point is that it
is here

It is only a rehash of the advice ol
rust the
it's only
perhaps a breeze returned from the gold-

the wise old man, \\'\‘llu said
people, and theyv'li trust vou;”

en age; but it's here, and it's working

Now il 1t is good [or the big fellow to
take the people into his confidence, it
is good for the little fellow, in propor-
tion. There are many ways of doing it
The dealer can do his talking through
the newspaper, the dodger or through
his window He can evolve a policy
that can be worked out systematically,
a little at a time He can talk about
his goods—teil how much care he exer-
cises that only the best goes on his
shelves He can tell how keenly he
icels on the question of sanitary meth-
ods in his establishment

There are, in lact, any number of
Any dealer
the suggestion can
think out a list that would carry him
around the year. It's a
trust the people

things he can talk about
who wants to use

good idea—

The delegates at the R.M.A. conven-

tion in Guelph last week endorsed a re- .

solution requesting the Dominion officers
of the association to get out a pamphlet
setting forth the facts and arguments of
the dealers’ case against the mail order
houses. It was suggested that these
pamphlets should be turned over at the
net  cost price to the dealer, who, in
turn would distribute them to his cus-
tomers. There arc possibilities in the
ideas.
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Practical Methods of Retail Stores

Montreal Firm Makes Business by Adverticing

Specialties—Care of Awning

Proves Profitable—Dresden Dealer Opens New Department—Edmenton Retail-

Advertise Specialties. '
March 23 —Fraser, Viger &
Comp: Limited, of this eity, claim

l'“.‘..‘i‘!(’l‘il‘)lt‘ SUCCess

1« ‘ 1

by e¢ont ¢ their advertising to speel
alties
| Ve et inning  ads. two
| s0E L l""-“ !Jxll“"“
Wl oW three distinet branches
nly .

Fi . nouncement that
they ' el v the SIXt week of an
. sal seedless Cahforma
ges ] 9] is made of the fruit
being ‘ cer and riper than when
Nest ¢omes a long
<t of 25 eeut. speecialties covering such
roods as colfe salmon, canned
g ves rmicilli, and spaghetti,
: - greel ‘,’\/u"i.\. extracts,
T honey, candies,
)is S = ‘hey also announee
) v v¢ fresh every morning
11 ries. i<hrooms, lettuce and
e s ] es, grape fruit and
1 ‘ s rranged as to make
reading nd understanding  easy.
Fove + i= arranged in coneise form
S ¢ can pick out at a

s wanted.

A Stitch in Time.

\ ¢ \ B. .. Mareh 23.—‘A
{ < nine,’’ i1s as true In
! el yusiness as any other, and

rtieularly s m regard to fixtures
nd the store itself,’’
recently.
monstration of this
de to me the other day. My
both purchased a new
e=, at the time, three
tall during a heavy
a4 piece on 1'11('i1 awn-

hout a foot. When the

yated -1 sewed up the rip in my
yning ‘ ade it as sound as ever.
M ¢ ‘ c¢ted to do so Dur-

lust week, the foot
vas extended around

rip @

to the front, making repair almost im-

possible I expeet he will have to buy
ew awning next vear, while mine

1ld stand at least three

Opened Milk Department.
Dresden, Ont.. Mareh 23.—E. B. Mad

BLL < place is one of those who be
eve that thing coming under the
caption of table supply is within the

nee of the grocer. He
has by pushing his convietion secured.
he says, a measure of success that other-
wise would probably not have come to
him.

Recently he made a radical departure

er on Catalogues—Consideration of Customers—Building Business on Service.

from the beaten path of Dresden trade
by introdueing a milk department in
connection  with his regular grocery
business. When the idea came to him
e entered into an arrangement with a
nearby farmer whereby he secured a
daily supply of pure wholesome milk.
Cleanliness was insisted upon and the
milk was to come to him in the
pint and qgaart bottles.

Under the terms of the contract the
farmer takes back all unsold milk each
morning when he brings in his load,
thus ensuring fresh milk to tl

regulai

custo

mer and absolutely safegnare the
grocer against loss 1 the venture. Mr.

Madden delivers milk to his customers

only when it can go with an order of
goods. For this reason he savs le se-
cures a good many orders for general

it pass
the AJ‘-ND[ ‘ll‘(';‘\]\i‘ ])A‘H‘;tl‘ \\1”” 1" coun-
try milk, and buy the other goods to
have it delivered

groceries which otherwise

Catalogues on Counter.

Edmonton, Alta., Mareh 23.—“T al-
ways make it a strong point in my ad-
vertising,’’ observed an Alberta coun-
try merchant the other day, ‘“to impress
the faet upon the people in this town
that T can sell just as cheaply as can
the big mail order houses in the eity.
This is not idle boasting, for I gnarantee
to sell ;_'uu(].\ at ])l'i(‘l‘\' as low, q wality
considered, any mail order house in
this provinece

““I never try to draw trade from ens-
tomers by advoeating lovalty to the
town’’ he continued. “‘That is, I think
of no value in keeping trade at home,
at least when introduced by the mer-
chant. Tt leaves the impression on the
people that your goods are priced higher
than are those of the mail order houses
and that you are employving this method
of getting their trade, so that instead
of getting trade, it is more likely to
work in the opposite direction.’’

‘““A method which I emplov, and
which T believe helps in convincing ens-
tomers that we do not fear mail order
competition,”” he econtinued. “‘is to
leave the catalogue of a couple of those
big eoncerns on the counter where ens-
tomers may inspeet them. “‘Sometimes
on the outside I will paste a note ‘we
guarantee to give equal value on any
article in this eatalogue.’

The first thing in starting a
campaign against the mail order evil,
is for the merchant to thoroughly econ-
vinee himself that his prices are as low
as those in the catalogue. This is, no
doubt, true in almost every store, where
business is being conducted along
proper lines.

Consideration of Customers.

Brandon, Man., Mareh 23.—Consider-
ation of the little things that go to make
up the comfort of customers has re-
sulted, 1t is said, in a grocer of this
place extending his trade econsiderably
with the farmers.

*‘It was borne in upon him last sum-
mer that he was getting only a small
proportion of the farmers’ patronage.
He cast about for a reason. His invest-
igations led him to the diseovery that
the trade he desired to seeure gravitated
to a nearby street, where ready at hand,
there was ample acecommodation for
horses, and room where the ‘‘rigs’’
could stand while the oceupants made
their purchases. During the summer the
grocer did nothing, but in the early fall
he had erected a large shed. To all the
farmers of the surrounding eountry he
sent out a eirenlar drawing attention to
the shed, and to the fact that they were
free to use it at all times. The eireular
also bore an attractive list of prices for
staple goods.

The response of the farmers, was
most cordial. It is said now that his
trade has grown and that he has ex-
pressed himself as entirely satisfied with
lils investment.

Service His Watchword.

Toronto, Mareh 23.—A young man
with limited means, opened a store, a
<hort time ago in a district chiefly popu-
lated by well-to-do people. Tt had al-
ways been taken for granted, in the
trade, that when the residents of this
locality desired goods they sent down
town for them to one of the big estab
hshments.

Speaking to him the other day, he
said: ““I found business here a great
deal better than T had expected and al-
ready T have no doubt as to the future.
GOOD SERVICE is myv first thought al-
ways for it is my belief that the resi-
dents of this locality will deal right
here if they are treated fairly and are
not kept waiting too long for their
'_'\N)(I‘,..

This dealer had had his telephone
number inserted in the echeck-printing
device of his cash register, and, as he
handed the check to a patron at the
conclusion of a sale, he always quite
courteously drew attention to the faet
that the number of his telephone was
on that card, and that he would appre
ciate their phoning when in need of any-
thing.

The man who places confidence in no
one may avoid some disappointments
but he will live a lonelv and suspicious
existence. The basis of all business is
confidence.
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The Markets—Sugar Advance Probable

Raw Market Continues Strong—Demand for Sugar Keeps up Well—Strength
Continues in All Lines of Dried Fruits—Primary Market in Candied Peel is
Higher—Syrup Trade Continues Satisfactory.

See also Provisions, Cercals and Fruit, IPages Following.

QUEBEC MARKETS
POINTERS :—

Sugar—Firm, advance expected.

Dried Fruits—Quotations arve high.

Moutreal, Mar. 23rd.—The leading
wholesale houses in the eity report sat-
isfactory eonditions of trade, and there
is unity in this regard, for not a discor-
daut note of disappointinent is heard. It
is a very gratifying state of affairs and
promises well for the entire year.

Sugar is on the high tide of trade
just now and even with advaneing prices
the demand is heavy. This is somewhat
unusual Lor this time of the year but
the jobbers explain it by the present
condition of the market. It is reported
that retailers have advised buying ow-
ing to advancing markets and the run
is still showing itself.  Loeal jobbers
state that the relineries have been be-
liind with their deliveries, so heavy has
heen the demand. This is the general
report showing that the tendeney is gen-
cral and that the total volume of the
sugar trade has been at a high figure.
Reports anticipate another advance and
the market from a loeal standpoint is
very firm. There is just the likelihood
that this activity in buving may be fol-
lowed by a slump but while it eontinues
as at present there is nothing gained by
looking for a reaction.

Owing to tie scarcity of salted and
pickled fish, the Lenten trade this vear
throngh the wholeswle grocery houses
has slumped badly. At the beginning
of the season only a fraction of the re-
quired stocks could be seenred and they
were soon exhausted.  This is a loss to
the trade and may be more or less per-
manent as the tendeney seems to turn
more to fresh frozen lines. llowever, it
is claimed by some of those in toueh
with demand that, if trade in fish shows
a diminution it has been balanced by
lieavier demand in other lines.

One report states that some lines of
Jams are short, noticeably strawberry
and raspherry. It is stated that it is
next to impossible to seeure stocks in
these lines. The Canadian erop last
year was short beeause there was not
suflicient rain, whereas the Scottish erop
was light on account of too mueh rain.
At any rate one house reports a shortage
of and at the same time says the demand
is good.

There are interesting econdilions to
notice in dried fruits and eanned goods.
Otherwise there is no particular change
to record this weck.

Sugar.—Following last week’s ad-
vance, sugar continues to show strength,
Business has been brisk loeally and re-
finers could hardly cope with the de-
mand, Some state that the heavy de-

mand is explained by the belief that
prices were going higher and that the
trade are beginning to be well supplied.
Whatever the reasons may be, the de-
mand has been good. The situation in
the primary market seems to be strong.
Loeal jobbers state that another advance
is not unexpected, and some of them are
looking for it.

R RBARANNEDONTNTIORAT -S>
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Syrups and Molasses.—There is no
change in the markets. Enquiry for new
molasses to arrive is good. Trade in
syrup is very encouraging.

Fancy Barbadoes molssses, puncheons .......... g ;: [ 333
B T Rl o ve e v

e 45 038 038

Oholos Bug.do- molasses, puncheons 0 :: g g::

" “ % 038

New Orlesns...... 085 28

I s s tmassns sonscovoscsipeaesssersonie soas 030

PO RIS ...coc00000icosssssssssonsossssscrsos sose 040

RIS SO NI . oo’ oo s esnssidnesnsessessie sose ons

il B R o= con inensionhonsrsosmesnene. supe 0 08;

" B s oo s it sodssvosnvisanbon seies 0 03;

8 BRIBPAIS ... soecoioncosssnssssne anes 170

- 2%-1h nalle . ...... A ; :‘;

Osseg, 2-15. tins, 3 doz. per case. . b

s 5ib. “ 1doz a5t . 3 R0

“ 101b. " jdoz v 9 50

' 90dh doz. “

Dried Fruits— Generally speaking
dried fruits are in small ecompass. Prunes
are scaree, and as will be noticed by
a glance at the accompanying quotations,
are dear. Evaporated apples are limited
in quantitv. Raisins and currants arve
also in smaller quantity and the whole
dried fruit market is strong and advane-
ing. Already reports are received in re-
gard to the growing ecrops. From
Smvrna comes the news that the weath-
er is having a deterrent effect on the
crops and higher prices are expeeted.
On the other hand the weather condi-
tions in Greece are reported favorable
to the growing crop. Demand for dried
fruits is good.

Evarorate apricots.........covevveenennn g 018 021
Evaporated apple . ... .... vl 015}
Uurraiie, Olue duetras, per . v Ul

th M . ‘orgk 009

* Patras, perlb. .. .008f 009

214 Vosti: . 0o¥ 010
Datea,, 00
Fards o1
Figs, 3crown. .. 012
Figa, ¢ vrown... ... wuy 014

“ Berown... 010 011
o

L0134 01¢
. oeee 918

M : e
-8 . Sassiis sonn

Raisins—

Choice seeded raisins................ 8 (8
ol fancy seeded, 1-1b. pkgs = 09
b, loose muscatels, ﬁmvn. per {g g $.
rown, r hos sos ¢

Malaga table raisins, clusters, per box‘.)eu ...240 B 50
Vue"no(n. fine off stalk, per Ib.... 0074
i select, perlb......... 0 08;
écrown layers, perlb.. 09

Nuts.—The market is firm with a
fairly good demand for this season
Stocks of Sicily filberts are reported to
be smaller in the primary market than
for many years. There is practically
no change from last week’s conditions
In shell—

Brazi|

IS 0o vh avs bnaNnie s ST AT e s d 015 018
Filberts, Bicily, perib...... .012 014
% BReonlone. DO M ., ... L0 dhesns bas 0 iug
Tarragona Almonds, per 1b.. 0156 016
Wll.mt.l,. Grenobles, perlb.. Q16§ r 13
= nrb:u. pelg 015 015
ODISRIPORID. .. . voonisvisail 2ass
Rhallad— we oat
Almonds, ¢-crown selected, perib............... 035 037
0! S-orown pr) S 0324 033
9 $-crown 4 e S o RS 031
i (in bags), standards. perlb .. ..027 028
e R R AL S e B S SR T 015 017
Peanuta—
American—
Corn. voasted.....covese.. . - s hAER

Corn green...... GV : 007
Diam nd G, ronsted 0
Diamond G ereen.......
Ron Ton, roasted
Ran Ton, green......

Bpanish, No. 1........ 013

Virginia, No. 1 R
Preane 3 erown, per b 013
Pistachios, perib........... 875
Walnuts—

Rordeanx halves. ., o 037 038

Renkens .03 0™

Grenobles s D

Coffee.—There is not a great deal of
interest in ecoffee locally. One of the
obiections is the price and it is felt by
jobbers that if this could be lowered
there would be mueh more aectivity
shown in regard to coffee. In the pri-
mary market interest is apnarentlv tame
and coffee is reported dull.

030 Santos......... 018 021
019 Maracaibo..... 020 925

Tea.

Japan tea is in eood demand,
enquiries being encourncing.  Cevlons
are firmlvy beld and with little or no
prospect of lower prices. The demand
is onlv moderate. China ereens seem to
be rather neglected. Tea on the whole
is strong and prices are firmly held.

OMOIOBEE ... i cion s vovpnasmasiodssmnivanissenseiem 040

Pekne Ronnhongs

S8R2TRHER

Ounnowders 1
Ohina greens—Pineauey gunpowder, low grade. 0 1

. 5t pealeaf. 0 20
” " pinbead.. 0 30

>
285V ARINBE2RBH18
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Rice and Tapioea.—There is a good
demand for rice but at former quota-
tions. The market (ves not show any
particular change,
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Rice, grade B, bags, 350 pounds. . . 310
- o o R -9 . 3ie
“ o “ “ 310
’ keta 35 pounds 3%
' M. ok ::
" B o R 30
3 = 0 - . . . > 300

Tnolou,-o‘lumpudw'. ; i 6“‘ L

’eas and Beans.-—There is a steady

demand 1n this market but nothing
eventful bas been Jt'pur'tt'd,

Ouotario primi¢« pes beans, buahel T s ‘wavd E D
B TR R v SR RO et 8

CANNED GOODS

MONTREAL. I'here 1s an extensive

dema Ten v“,wl!v-l canned peas, ’J‘ilh
as been assisted by the rather high
prices ruling on Canadian canned goods.
| HPOTLe ariety, brought from Bel-
Lium Tor the most part, are :pml«-«l at
.00 e ndred tins, It 1s stated that
the trade m this line has been heavy of
ate.  Canadian peas of the betier quali-
ties range from $1.15 to $1.25. Gallon
scarce amd are guoted at from
3.20 to $3.50 a ecase. Even at that
figure they are mm fairly eood demand
but stocks  are very light. There is
ol ng Hew 1 :-";Al‘i to tomatoes, It
= claimed that the situation would have
een wore aceute had not Ontario deal-
e1 stoeks from the United
St believed- that the supply is
sutficient for all reqguirements but that
there will be no ~'1|M 1= at the end of
the = I'ie sitnation, it is elaimed,
Wils ! by 1uportations.
( o =~ are, .1'1"'_'"’\\“'. n :""'i
1 ow, but jobbers look for hetter
conditions the near fature, for the
ison that the supplies purchased by
any retalers throughout the «mmn':\
tumn are not vet exhausted, hut
at i s onlv a short time intil these
rocers will begin to  replenish  their
Apples, ga 34

-
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-

s B
e

153 3

388218588 &%

Fous, sueudard, dosen. . .. .
Pess, early June, dozen........... ...
Poas, sweet wrinkled, dozen .. ...
Poas, extrs sifted, dozen. ... ...
Pumpkins 3 1b., 95¢. ; gallon, $3.00
yaesen............ .
Oorn, dozen . . ... .
Tomatoes, dosen (Ousario
Btrawberries, dozen

;louu 8(;. dozen e
ums, Gree: e, dozen. .
Plums, lnmhu! dozen. o
l‘cTunb?rﬂo’-. s, down. ..
over Leaf «nd Horsesh
1-1b. talls, per auuno £ t.’ué“
’—lb fiats. per dozen
-Ib. flats, per dozen
Other salmon
Humpbacks, dozen
gogosel dozen .
od Bpring, doze
Red Bockeye dnz“en
b::!:%ler i ey
-Ib. flats, dozen, $2.75; )
1-1b. flats, dozen, $500 5. talls, dome, 04.50.

883
=

L L T = N

5885 RgS

Minced collope, s .

gt S i
Jellied hooks, 3. ...
Jellied hocks, Ge. . . . .
Pf“on 0x tongue,

Englisb brawn, 2
Baneless ‘leet, 2s
Ready lunch veal ?o.:

K:dy luhoh veal loaf

beef, 1s

beef, 2x
Btewed ox tall, 1«
Btewed kidney, 1«
Stewed kidney, 2s
Mincad rollons. 1a

TORONTO.—- There

change 1m cann

e
-
e e

g
?
4

Aragon ox tongue,

Ptlr.ubn lunoh tongue

Tongue lunch, 1s. ... 3

Biiced smoked beef,js 1

Qlicad smoked beef.1s 3 50
is practically no

] -4 <

ed zoods sinee last week

bl L)
582882 £ sz 8

Prices remain at about the same level
with a normal trade passing, some firms
noting an inerease in the sales of can-
ned fish and fruits. In peas and toma-
toes, sales are not brisk, high prices hav-
g evidently ecurtailed eonsumption,
while retailers are buying for immediate
needs only. The faect that tomatoes ecan
be brought in from United States mar-
kets and sold at present quotations will
likely keep prices from going to any
exeessive limit. Some firms report that
on account of the high price of gallon

. apples, sales have not reached the vol-

ume of other vears,
VEGETABLES Per dos

As ¥s. talls TR TR A
paragus tips, 3's.
Beans, Golden Waz, a- . 0w
Us..... O T
i Refugee or Valen 097y

..
8%

b 333 4 3

-

‘' Bweet Wrinkle,
*  Extre fine sifted

0 1 0 B ) et B B e
E20LL2NTTLIILRETLSE

N, B8 ... s 097k
4 T IR 3034
Spinach, table, 7. 13
- 7 117,
1e 1oy
.;l ; 7 03
.
RIS 1134 15‘
FRUITS
Apples, standard, 3s. ... 265 120
- ~ N 7
Blueble.rrin, lunznrd. : :7 { 3‘8
o k LB U 530
Oho[pu. black, not pm:: vy 1 83 [ 1]
Liack pitted, heary syrup, 192 95
il red, not pitted, heary syru; 152 1]
"' red pitted, hea: 217 i)
. white, not pi A 163 [
.. white pitted, heavy syru; 102 308
z red pitted, gal. 8 52 8K
Gooseberries, 3's. heavy syrup. bz 77
Lawtonberries, 2's, heavy syrup 7
! u.'Z'-. vltlmo. I:h“', syru; 1874 w
®, yellow, heavy s,
l.upb.o;rr!eo. black, h“",’l 'r:xupp { ;; { :
- black . g8l 708 08
4 red, heavy syrup. 177 80
o red, standard gal 7 03 [
red, solid paci 927 y 30
Ilhu.t‘.uh, pru'c;rvod, :l 1 82 58
. .
i standard, gal ; .g‘ 3 :g
Strawberries, heavy syrup, 33, . " 174 180
Glover Leaf and Horseshoe brands salmon :
1-1b. talle, dozen 2 05 3 07 O
b fats, dozen 130 133)  Rod Byrberder.. . 1 o}

db. fiats, dozen 2 22} 9 35
(Mu_ salmon prices

are:
Humpbacks,doz 1 30 1 35 Lobsters, quar-

Pinks ... 130 138 .
Northern River Bockeye.......... “n' pordoun ll 0‘:
SR .o <o ceeoe soos 400 Boup, ¥ 19
Turkey.......... . 400 : o)
e : e IO iviian anids 140

ONTARIO MARKETS
POINTERS :—

Sugar—Strong, advance probable.

Evaps—Prices firmer.

Dried Fruits- Strength continnes.

Toronto, Mar. 23— Raw sugar has
been steadily advancine. and a further
upward movement in refined is not nn-
expected.  The speeulators seem to have
the sitnation well in hand, for the time,
and it looks as if refiners would have to

get supplies. Tt is felt by some that a
further advance may take place at any
time. But the large European sugar
crop has to be taken into consideration.
The trade

n sugar during he past month

has been large and even at the present
time is of considerable volume.

All lines of dried fruits continue
strong with stoeks of many lines notably
light. These lines that are in fair sup-
ply are  balanced up by shortage in
others, so that strength is well maintain
ed throughout the whole list.  Prunes
and evaporated apples are in small eom-
pass, with appareutly no chanee for im-
provement until the new erop.  Candied
peels are higher in the primary markets,
reflecting some firmness in loeal prices.

It looked like a higher market in
heans for a time, but recent arrivals have
been heavier and the firmness is not so
noticeable.  Last vear, prices advanced
in the spring and the opinion- has been
expressed  that farmers are this vear
holding off for higher prices. Differ-
ences of opinion prevail as to the amount
of beans in the hands of the farmer.

The grocery trade on the whole eon-
tinnes normal.  With the approach of
spring, an improvement in trade is look
ed for in soaps, eleansers, starches and
similar lines, but there will likely be no
marked inerease in demand until about
the middle of next month. g

Sugar—Up to the time of writing
no further ehange has taken place i re-
fined, Toronto quotations heing $4.60,
but the raw sugar situation seems to he
gradually growing stronger and further
advanees in price are looked for by some.
European beet sugar has now reached
the highest point i the campaign with
105 814d bheing quoted, which is equal to
4.25 duty paid New York, while Cubas
are quoted at 3.92. Sales to speeutlators
for May shipment are reported at 3.95,
mdieating their confidence in near fu
ture prices.  Java sugars which many
expected might come i with lower quo
tations and break the market, have sold
at ruling prices, and it now appears as if
speculators had the situation well i
control, at least for the present. One
dealer said., **locally, it looks like one
or two further advances with prices he
ing maintained indefinitely, perhaps
without a break for some time, but the
fact should be remembered that when
raws reach a high point, speculators
may want to take their profits which
may mean a reaction.  However, nothing
is certain in sugar, but a great deal de-
pends on how well the speealator handles
the erop.”’

ll"v.n .nnﬁlsud. ‘0 ?3

Twperial granulated ‘49

Beaver granulated. .. . e i

Yellow, bags sezr B0
Barrels of granulated and yellow will be furniabed

at b cents above bag prices.

T A e (N S M
" » 50-1b. boxes. 52
i e 25-1b. boxes. 530

Powdered bris. .......... 450

50-1b. boxes 450
2 25-1b. boxes 520

Red Beal, owt.................. 70

Rt. Lawrence tal Diamonds. SR . 1¢0

Paris lumps, In 1 . boxes ..... RERGTEe  )

” B TT0 Sarshiodsns sansnsdonsrsinedins 5 A
. in#db. ... L

Syrups and Molasses.— Trade in table
syrup is favorable. Some inerease wos
noticed of late in the movement of old
maple syrap but the arrival of the new
stock on the market will restriet its
sale somewhat. The molasses situation
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-hows no change with prieces moderately
steady.

sycupe Por case

Maple Byrup—
ilb uu 3 dos. G [}

Dried Froits.—The market for dried
ruits  continunes  strong, with stoeks
radually  growing lighter and prices
rming up. Down through the whole
ist there is not a single line that shows
v break in the firmness, noticeable for
ome time back, and no improvement
an be looked for in the situation until
e new crop arrives. Peaches are in
irger supply proportionately than most
{ the other lines, but this is balanced,
v the seareity of other lines, particu-
irly prunes, in which the situation is
sradually growing more acute.  Cooking
es are going out more freely, being the
nly low priced fruit on the market.
Carrants, althongh trade loeally is quiet,
<till eontinue strong.
Pruones -

0 134 0 134
oo .0124 013
&) to 80 * e ensessansasansetieereiaves 013

onu:g e B ensaennebanamssenssen onie 0}“
o > 8 | esessessessanssessssren ses
oun = 009} 010

A

e P 016 91
‘o1e

018 035

015 017

=3
=
-

ates,
Hallowees— g$3lb.... 064 0 06
Fullboxes...... 005 006§ Flrdn choicest. . 0 10 0104

Tea.—The better grades of tea are the
least  affected by market fluetudations.
Ihe advance in prices have heen con-
ined for the most part to the lower
srade teas which have been steadily ris-
¢ in value. One dealer said: ““‘T do
ot expeet to see a 25 cent tea on the
narket in a short time. TLower grade
tea values have advaneed so mueh that
he present 25 cent teas are in most
cases of mueh inferior quality to the 25
cent tea of a few vears ago, for, as
alues advaneed, lower grades had to he
substituted to maintain prices at 25
ents.  One partienlar tea, an extreme-
v low grade which used to- be hought

few vears ago at 41%4d, is now worth
A, and  manv others have advanced
carly ag mueh.”’

Coffee.—Prices of - coffee show no
hange this week. A fair amount of
ade is being done with an increasing

1}

THE CANADIAN GROCER

demand for the better grades. Specu-
lative coffee continues to waver in value
but the statistieal position is still strong.
Willett and Gray’s Journal says, ‘‘the
available stock of Brazil coffee in New
York to-day is only 590,000 bags, in New
Orleans 125,000 bags, .lﬂo.\t from Santos
and Rio for New York, and New Orleans
260,000 bags, making a total of 975,000
bags. In ordinary times this would
barely suffice for sixty days’ distribution.
Looking at the impoverished condition
of dnterior supplies, if normal trading
returns, which it surely must do soon,
these million bags would disappear trom
the American visible supply within two
months.  The country cannot continue
to abstain  from the markets and the
above coffee  or some other must be
found for trade purposes.’’

Rio, roasted... .. 018 020 Mocha, roused 035 0128
Green Rio...... 016 016

Spices.—Trade in spices continues as
usual for this time of the year. The
sccond picking of cloves in Zanzibar is
now coming on and it looks like a short
crop. A feature whieh would indicate
that prices of cloves and eream of tar-
tar will eventnally be higher is that
primary quotations for these lines arve at
present higher than spot quotations, and
the latter will have to be inereased he-
fore the heavy season for sales of these
lines arrives.

™ -
°

¢ ab H g’: d'g
2 S8 = e o o
2 &= = |
Allspice. . 014 0156 017 075 080
Oinnamon. 03 035 027 09 09
023 0324 038 09 090
024 02 027 6% 0%
01325 038 028 090
03¢ 028 0 80 080
e 030 275
vin. | D0 190 300
016 017’ 078 0%
035 0 28 100 110
Pastryspice. .. 024 0176 0 80 0 9%
Pickline spice....... 018 018 075 075
Turmerio. . 015 i

Mustard seed, per 1b.in bulk ... ... ... ...
Celeryseed, perib. inbulk........... .... T

8

Rice and Tapioea.—\ fair trade is
passing at unchanged prices. The mar-
ket in rice i1s steady. While the bulk of
the trade in this country is confined to
the lower grades of riee, dealers report
an inerease in the sales of higher grades
within the last year or so, partieularly
PPatna and Japan.

Standard B, from mills, 500 Ibs. or over, f.0.b.

B L N cesniviseraases - isdue eees 300
Per Ib. Sago, medimm
Rice, stand B.. 0 03} 0 n3} brown .... .. 0 054 0 06
Rangoon.... ... 0033 0 03} Tapiocs—
Patna.... o 0 06} Bullst double
Japan .. N ONS peal . s
Jaya.... .008 007 Medlum pearl. 005} © 08
Oarolina o1 o1l L R ]
Reet‘l ......... 0054 008

Nuts.—There has been-no c¢hange in
the nut market. Stocks of Brazils on
hand at present are light. DPrices in
general are steady.

:\lmmnls. Foriigetta 2 015 O 15

T R SR AR R SRR .. 018

: shelled. ...... 35 38

Wi |Inma. Grenoble 0154 016

“Bordeaux N R

= Marh ts.,.. e U g

& shelled 033 040

Filberts.... .i.. 0124013

Pecans .. s 818 02V

T SR N Bed i b 015k 07

Pesnnth: ro sted. . 000 L., L0093 0123
n . m

Beans.—Trade continués normal.  The

' firmness in beans is .not so noticeable
Offerings are more liberal,

89

this week.

the farmers having evidently been hold-
ing for higher prices, as last spring
beans made a big advance in price and
holders evidently thought the same thing
would oceur this year. Differences of
opinion exist as to the amount of beans
in the country.

Prime beans, per bushal. . 190 2w
Hand picked s, per 206 15

Evaporated Apples. With  what
should be the best =clling season fn
evaporated apples just coming on, stocks
are found to be extremely light and

~ro

holders are gradually asking hicher
prices.
Evaporatedepples. ....................o0. ..., Lu1sj el

Seeds.—Wholesale seed men arve al-
ready commencing to ship seeds out, as
many retailers start showing these lines
of seed early in the season, as by getting
the farmer interested early in the sea-
son, they are more liable to get their
trade.  Timothy has veached the highest
point in many years. Some retailers
Leld off at the opening of the market.
loping that  something might  cause
prices to break, but theve has been
nothing  but streugthening  of prices,
with the outlook that the strength will
be maintained.  Supplies arve short and
timothy being a line which the farmer
can hardly do without, everything points
to strength. Being over twice the price
of last ycar, it is no doubt that Larmers
will cut down their timothy needs as low
as possible.  Red clover and Alsike
which show no great change from last
year in price have been ordered ftreely
this year on account of the high price
of timothy, while altalta or lucerne is
increasing in demand as the farmer be-
gins to learn more about it.

MANITOBA MARKETS
POINTERS—
Canned Goods—Scarce and high.
Sugar—Still firm.
Apricots—Advanced.
Colice.—Easier.
Evaporated Apples—Out of stock.

Winnipeg, March 23.—There is a great
scarcity in the leading grocery stocks
in the western w\xnn_\ at the present
time. Manulacturers and unporters find
it diflicult to supply the demand of the
wholesalers and jobbers, and merchants
are clamoring for a wide range of
stock All the local wholesale houses
are communicating for Iresh supplies,
and_ reliel . is expected in about ten
days. The condition is not looked upon
as serious, as it is believed there are
plentiful stocks in crop centres, and it
Is just a matter of time in having
transportations made. The cause of the
scarcity is that merchants have been
stocking heavily since the weather has
been favorable, and wholesalers have
been shipping very freely during the past
few weeks since transportation became
normal. Every item in the following
list is more or less scarce in local
wholesale houses.

This has also tended to strengthen the
market and higher prices are being paid
for many lines. It may well be expect-

ed, however, that the advances in most-

cases will only be - temporary as prices
will revert to normal figures as soon as
supplies come to hand.

PRTENERFTS

S OBy L . cnredect
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Sugar.—The price is still high on all
sugars, and there is little hope of any
reduction in the immediate future. The
demand is excellent for all lines, and re-
nneries everywhere seem to be taxed to
supply the demand. As far as local mer-
chants are concerned all are well stock-
ed and only special orders are being re-
ceived

Mouireal aud B.C. grevulated, io bbls. .. ... vasass AN
AU BBOKS. . .ocvvrcrrnssrrnninnane 43

’ yellow, Lo bLis. 400

» [T 46
h.uuuu‘u’ iu bols BN vl e BV
D bukes. ... cesessssansenrecasienee Sw

“ 30 SUSLl QUADEALISS... oo rernrenranesasrens B oD
Powdered sugnr, i LUl .....ooiiiiiiiiiiiitia 5w
W buavs sessssvsabsnsae biv

ik ummqmuu- L

L.um, bard, io LLis Eobin . e
Wog-vlis . Ensssssinasssvissenenony v lv

Woaw-io M o w

Dried Fruits —Apricots have been ad-
vanced 1o lbic. and peaches are strong

at 1luie. The prune market is bare, and
prices have been advanced considerably.
I'his 1s one of the lines that 1s very

needed everywhere in the West,

2 wholesaiers are endeavoring Lo pur-
hase stocks in the crop centres. The
ordering in apricots is very liberal des-

pite the advanced price, and new stocks

are comiug in large quantities

D) (LB DUsysle (e, upcloaged, pof WL v L
Cidmliod, per iu. . v i

aliforius rawius, choive sooded W §-lU. packagos

POr AR, -, - goo 007¢
fancy svoued, iu §-lu. packnges
pOr peckage . . . obabaN V07§
choice socund W 1-b. puckages
I o e - bosg
fancy oeeuw w 1 lb w.xun
per e . . v
realsios, 30mwummwu pc(w A e coves DS
.......... vl
FPrunes
4510 ba,99-100,1b 0w Prunes, 5060 °* v
s - 01l Pruuee, $0-W, 10 0 134
Jusw ' 01z Bilver prunce,so.
6u-70 V12 Lo yusliLy L0113 vdj
Currants aucleaued, lovse pack, per L. .. svsiroe AN
dry, cleaued, Filiaires, perib..... st 0
WL, Cleaued, Pprib... . coooiiianiiinan Ve
Lras, o 1-1b pq nn. nlu.uud parlb U U,
Pears, per lb.. . 016 Nectariues, Ib 013
Peaches, stand- Dates, per b,
ard, perlb ... 0op 35 Hallows, bulk .... 005§
Peacnos, chulce v D Daics, packages
Apnicols, stand Wi case..... .... 006]
ard, periv. ... 016 Pul, ib., lemon .... 0 W
Apnw.a choice o’ orauge .... 0 lo!
per b .. 016} »” “olwen. .... V14
Pluwa, plv.ud lb 012

Syrup.—The market continues weak in
syrup, and there has been no change for
some time. The ordering is good, as
syrup 1s always popular on the Western
market. There is a large quantity of
cane on the market in crop centres, and
this is the sole reason ol the weakness
in the general market of the cane pro-
ducts. Prices are as follows:—2’s $1.98,
$2.33, 10's $2.21, 20's $2.22.

Byrups
24 2-1L. s, per case
12 5-1b. tins, per case
6 10-1b. tius, per case. .
3 2040, s, per case
Half bbls., perib......
Bubmumoummibbh pergu “
New Orleans molasses, § Lbls, per gal. .

COONRNW
RESRNUE

Cofice.—There is a temporary weak-
ness in the cofiee market, due to a cause
quite unknown here, but the price is
still firm, and to all appearances pre-
]muu to go higher if necessary. The de-
ud is always good, and the consumer
apparently is willing to pay high prices
ior the product

Coffee, standard Kio 0156 Coffee, choice........
Coffee, extru choice. ¢ l'l

NEW BRUNSWICK MARKETS.

St. John, N.B., March 23, 1911.—While
there were few changes last week in the
markets, prices are decidedly firm with
an upward tendency. Some dealers are
looking for higher prices in sugar and
molasses to come almost any time. Flour

e e et e B A

is reported weak. Clear pork is a little
lower but domestic mess is unchanged.
American clear pork is now quoted at
$22.50 to $24. There has been a pro-
nounced advance in the price of olives.
This is attributed to the faet the last
year there was a shortness in the erop.
Queen olives that are usually sold for
$4.50 are now quoted at $5.75.

NOVA SCOTIA MARKETS.

Halifax, March 23.—kggs are in good
supply, but there is no demand. The
prices quoted are 26 and 27 cents for
iresh laid stock, but the dealers are not
buying. The weather 1s now becoming
very mild, which 1act is favorable for
laying, and a ‘‘break’ in the market may
come at anytime.

Butter prices are a shade firmer, with
the demand fair. Some small tubs of
iresh dairy are coming in, but the guan-
tity is so small that it does not afiect
prices. It is believed there is still a lot
ol winter butter in the lfarmers’ hands.

Potatces are selling at one dollar per
hushel in some parts of Nova Scotia and
they are even scarce at that price. As
the stocks held by the dealers are pretty
well cleaned up, they are now importing
irom Maine and quite a few are coming
irom the Island. The price here rules
about 80 cents per bushel, though for
extra choice stock some of the jobbers
are paying a little more.

There is a fairly good demand for
green fruit, such as are on the markets.
Outside of California seedless oranges,
and lemons, the quality of the fruit is
only fair. Celery was a scarce article
this week, the usual supply not coming
to hand

INFORMATION FOR BUYERS.

Supplied to the Trade by Sellers.

Sandbach, Parker & Co., Demerara,
British Guiana, was established as long
ago as 1782, the name and style of the
firm at that time being Melnroy, Sand-
bach & Co. It was, however, not Brit-
ish Guiana in those days, the eolonies
of Demerara, Berbice, Essequebo, which
now constitute British Guiana, not hav-
ing been finally ceded to Great Britain
by the Duteh until the early part of
the nineteenth century. For the whole
of this period Sandbach & Co. have been
largely interested in the mercantile life
of the Colony, especially the sugar in-
dustry, and have always been prominent
in all movements tending towards the
progress of British Guiana and the West
Indies in general. The English house
of Sandbach, Tinne & Co., is situated
at 3 Cook street, Liverpool, and the part-
ners of the firm have long been associ-
ated with the mercantile and charitable
life of that city. Their name is known
in mercantile _ eircles throughout the
world, and in shipping eireles, their elip-
per-built sailing vessels, which were en-
gaged in the passenger-earrying trade
between England and Demerara, and in
the carriage of eoolie immigrants from
Caleutta to the West Indies, before and
after the advent of steam, will not yet
have been forgotten. The present part-

ners are John Ernest Tinne, Evelyn S.
Parker, and Jobn A._ Tinne, and the
resident representative in Demerara is
C. G. A. Wyatt, who will be well known
to numbers of Canaidans who have vis-
ited Demerara. The firm is keenly in-
terested in fostering trade between Eng-
land and the British West Indies and
Canada, and appreciate very much the
preference extended during recent years
to their produce by the Canadian Gov-
ernment. They recognize, along with
most thinking people in the West In-
dies, that the best interests of Great
Britain’s tropical possession in this part
of the world will be best served by a
closer ecommereial alliance with Canada.
A lot is hoped for as the result of the
report of the recent Royal Commission,
and the action that is to be taken with
regard to same is awaited with great
interest and some anxiety. To take care
of their growing business with the Do-
minion, Sandbaely, Parker & Co., in
1909, opened a branch oflice in Mont-
real, under the name and style of the
West India Company, Limited, and the
management of this office will be aJways
1uuull ready and willing to give Can-
adians any information in their posses-
sion regarding business or other matters
connected with Demerara and the West
Indies.

J. W. Gorham & Co., 251-253 Holly
street, Halifax, N. 8., have been appoint-
ed special agents for Nova Scotia of
James Epps & Co., Ltd., cocoa and cho-
colate manufacturers, London, Eng. J.
W. Gorbam & Co. will be pleased to re-
ceive any inquiries for Epps’ lines.

Easter is only two wecks away. John
Taylor & Co., Toronto, soap manuiac-
turers are ofiering an appropriate novel-
ty for this particular season. It is *“‘Igg
Soap’’ and in size and appearance is
made to represent the common ordinary
egg so much sought at this time of the
year. Their advertisement in this issuc
gives particulars.

The Quaker Oats Company have de-
vised a unique idea to push the sales of
Quaker Oats for 30 days from Mareh
15th to April 15th. Not only are they
making a speeial reduction of 10 cents
per case on both size packages of Quaker
Oats but they are editing a paper which
is being sent daily to over three hun-
dred salesmen, which econtains all the
news of the campaign and editorials
from each member of the staff on how to
secure more business on Quaker Oats. It
also gives a record each day of the most
notable achievement accomplished by
any salesmen the previous day. They
are conducting a partieularly widespread
campaign on ad\«:lllsmg, not only are
all the leading magazines carrying their
advertisements, but wall signs and bill
boards are being put up at a rapid rate.
The company is sending a post card to
every retail grocer in both ecity and
country and will send buttons, window
streamers and display cards to any gro-
cer who will use them. This is one of
the largest campaigns this company has
ever originated and bids fair to out-
rival any of its predecessors.
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Located in the best wheat
growing districts of the
Canadian North-West are

30

Grain Elevators owned by the Western Canada Flour
Mills Company, Limited.

To the average reader, 86 elevators may seem a large
number, but, in fact, all are necessary to the selection of
the choice wheat needed to produce

PURITY FLOUR

This careful selection of wheat, backed up by the most
advanced, up-to-date process of milling, enables us to turn
out this high-grade flour of uniform quality throughout each
crop year. When once used, your customers will easily
understand why PURITY Flour makes

‘More Bread and Better Bread”

PURITY Flour will build business for you.

WESTERN CANADA FLOUR MILLS COMPANY, Limited

Toronto, Montreal, Ottawa, St. John, Goderich, Winnipeg, Brandon, Vancouver
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Manufacturers, Manufacturers’ Agents,

BRITISH COLUMBIA DIRECTORY

THE CANADIAN

BroKers, Etc.

W. A. JAMESON
COFFEE CO.

Importers and Roasters of High Grade
Coffees.

Manufacturers and Proprietors of

“Feather-Light” Brand Baking Powder

We also carry a full line of TEAS,
SPICES, etc.

Mail orders promptly attended to.

Cor. Langley and Broughton Sts.
VICTORIA, B.C.

-~

The Condensed Ads. in this
Paper will bring good results

1

TRY A

Condensed Ad.

IN

Canadian Grocer

GROCER

‘“We will never be buried
with the unknown dead---
we ADVERTISE. There’s
the whole thing in a nutshell
---we ADVERTISE; and,
therefore, we CANNOT be
unknown.”

VICTORIA
. FRUIT GROWERS’ ASSOCIATION

The largest packers and shippers of first-
elass Fruits of all kinds in British Columbis.

OFFICE AND WAREHOUSES
COR. WHARF AND YATES STS. - VICTORIA

Branch at 140 Water Street, Vancouver.

McLFOD & CLARKSON

Manufasturers’ Agents and Wholesale Commission
Agents

144 WATER ST., VANCOUVER, B.C.

Can give striot attention to & few first-glass Gre-

cery Agencies. Highest Referenses. Fr

profits?

freights! WHY NOT YOU?
to YOUR advantage.

are right.

NORTH BAY - and

GROGERS of NORTHERN ONTARIO

Why let Freight Rates eat up your legitimate
Our customers all agree they can save
the above percentage by avoidin

4

Get in touch with us to-day; trade with us

OQur goods are at your door and our prices

THE YOUNG COMPANY, Limited

UTILITY

unnecessary

A Strong Combination:

CLEANLINESS

A “Walker Bin”’

-

ATTRACTIVENESS
Outfit is a ‘‘Necessity’’ to the

REPRESENTATIVES: —

SUDBURY

Modern Grocery

Write for Illustrated Catalogue
‘“Modern Grocery Fixtures.”

Walker Bin Store Fixture Co.

Masitobs: Watson & Truesdale, Winniped, Has.
Saskatchewss snd Alberts; J.C. Stokes,

lﬁ:la. S
Meatreal; W. S, Silcock 33 St. Nichelas Strest

LIMITED

Berlin, Ontario
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The Real Reason

Get right down to the real reason for every great success and it is
quality in one form or another. Nowhere is this more often demonstrated
than in the grocery store. RED ROSE TEA is a fine example. It came
into the Ontario market about ten years ago when the field was over-
crowded with different brands. To-day it is a leader with only enough
opposition to make good healthy competition. The basis of this success has
been the quality of the tea and the quality of the service both to merchants
and consumers. The quality of RED ROSE TEA does not vary. You are
always sure it is the same “Good Tea.”

Do s s R

The grocers who are using Red Rose in their homes believe most
- g strongly in its quality ; their confidence makes it easy to increase their sales.
» 4 They know it pays to recommend

| Red Rose Tea

Front Street East,

= "; Toronto, Ont. o T. H. ESTABROOKS

315 William Ave., ST. JOHN, N.B.
Winnipeg, Man.

Earned $39.50 in 3 days

The above statement indicates what a representative
of the MacLean Publications earned in three days,
from March 7th to March 10th.

He hustled, indeed he did! But it was worth his while.

We want men of this calibre to act as circulation re-
presentatives, to take the exclusive charge of all our
business in their respective localities.

We want men and boys who are live, hustlers,
straightforward, and of good character.

If you have the ability to deliver the goods, to get

results, to make good on a proposition like this, write
us at once.

The MacLean Publishing Co., Ltd.

143-149 University Avenue, Toronto.

43 i




THE SONG OF THE WHOLESALE

BUYER.
The agents and commission men
(o ' Wl o n the li'm]',
They = s hane ou out a buneh
) ! ‘ Vou sore.
From sunris ntil elose of day
I'lie i nother’s son,
Whene's Vil to punish them,
\.\' 1 9]
] N omes 11,
H V24
The whine, though
Wi eVt red 11 sneeze
! o pushes candied l»rt‘l
| nk;
0 '. S ts -pickled
| es a drink
| ! | ! e ,l'm,‘
1= ehir
O Ik of him
W > Dy i
\ 1al
Sells bhirvd el eotto seed ;

are purehased from a man

Who hops ¢ does indeed.
i L ~alesman interrupts
Fhe enrrent of wy thoughts;
wier who offers figs
His tigures all are noughts;
The 1raveler who talks canned eorn

Has eorns upon his feet;
beet man beats them all, for he
Is seldom off the beat

he say with orange marmalade,
An orangeman is he ; :

The salt man ain’t a salt, because
He never sailed the sea;

l prices they are raisin’
On raisins every day;

g uey chap that sells us sanee
Hus saneer eyes, they say.

1 s 1s sold by one
W savours of the barns;

The fellow with the spices has
A spicy lot of yarns;

The sage 15 handled by a sage
With thin and hoary locks;
A 1 looking butter-in

Quotes butter packed in erocks

The mustard man was in the war,
But mustered out was he;

The prune man was a gardener,
And learned 1o prune a tree;

The cereals are advertised
In serial magazines:

The agents 1 our sample room
Are erowded like sardines

By Employee of Perkins, Ince &
Co., Toronto

GOOD ENOUGH.

tummaging about in the barn one af
ternoon a farmer and his son came upon

a nest containing a dozen or more CEES
It was an old nest and so were the eggs
That night the son was astonished to
see the old man tfrudging down the road
with the house egg basket on his arm
“Where are you going father ?’ asked
the boy

THE CANADIAN GROCER

“Oh ! just over to Brown’s store with
these eggs,”’ answered the elder

“But you know those eggs are mighty
old,” persisted the other

“Yes, I know.”” returned other, wither-
ingly, “but I'm only going to trade
them for a little tobacco ; they're good
enough for that. ™

The C. E. Plain Company, Limited, has
been incorporated at Toronto to carry
on the business of general eommission
mwerchants and eold storage warehounse-
en. The |H-:\i~i<:l1;ll directors of the
company are Norval Robert Hodgson,
Fdwin Fay Holeomb, and William Young
Denison. The head office will be loeated
i Ottawa.

Messrs. 1. Irvine & Son, of Drayton,
Ont., will move soon into their newly
erected store, whiech is said to be up-
to-date from top to bottom and equip-
ped with the latest improvements.

It is announced that a reward of $100
i= being offered for information as to
the whereabouts of Charles Abbot, a
Toronto groeer, who disappeared from
that eity Feh. 28 last.

GEORGE & BRANDAY

Established 1879
Shipping and Commission Agent

Dealers in Coffee, Oocoa, Pimento, Hides, Honey
Wazx, Sugar, Rum, etc., etc

KINGSTON, JAMAICA

A.C. LANDRY
JOBBER

STE. FLAVIE STATION

Making specialty of wholesale in
CGrooeries, Fiour, Grain, Provisions, Etc.

WINDSOR SALT

CAR LOTS OR LESS. Prompt shipments
Write us for prices. Pbone order our expense

TORONTO S8ALT WORKS
TORONTO, ONT. Gro. J. OLiFy, MANAGER

Leard’s Lobsters, Canned Chicken,
Chicken Soup and Quahaugs.
Write for prices.
W. A. LEARD
SUMMERSIDE, P.E.IL.

53 Highest Awards In Europe and America

WALTER BAKER & G0.'S

CHOCOLATE
& COCOA

Our Cocoa and Chocolate
preparations are AB
sOLUTELY PurRB—free
from coloring matter.
chemical solvents, or
adulterants of any kind.
and are therefore in full
conformity to the require-

U. 8. Pat. Of,
ments of all Pure Food Laws.

Walter Baker & Co,, Lid.

Estabiished 1780

DORCHESTER, MASS.

The name of
Fels-Naptha
soap is a familiar
and welcome
one to women
everywhere.

No retail grocer
can afford to ne-
glect an oppor-
tunity to put
Fels-Naptha
before his cus-
tomers.

N
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Manufacturers and Shippers || |

E
- of Eastern Canada, Europe and the U. S. A., who wish to get in right with the | =
hustling, booming West, should avail themselves of the facilities and service we .‘ .
offer. 4
We have large track warehouses at the five main distributing points in West- ‘
ern Canada, and from these centres we cover the territory in an aggeressive and !
A , thorough manner. '

May we push the sale of your grocery lines in this territory? We have an
unrivalled connection among the whole wholesale trade of Western Canada and
enjoy the highest finaneial standing.

We make daily calls on every jobbing house in Manitoba, Saskatchewan and
Alberta. This ensures every product we handle being kept prominently before
the wholesale trade in a wholly effective way that no other house can offer.

Write us for Full Information

NICHOLSON & BAI , Wholesale Commission Merchants

and Brokers.
HEAD OFFICE, - - WINNIPEG, MAN.
WINNIPEG REGINA SASKATOON EDMONTON CALGARY

LSRG

m (m]

For the Social Evening or Party!

OW is the time of year when social {festivities

are in full swing and the very best and

most suitable liquid refreshment for you to
recommend and handle is

“E.D.S.” BRAND GRAPE JUICE AND RASPBERRY VINEGAR

Like all products made under the “E.D.S.” label their purity
is guaranteed, and in point of flavor they will be found
very refreshing and thirst-quenching.

Send along a trial order, and be convinced how easily these
lines will sell. Write us to-day.

Made I i: D SMIT at his own Fruit Farms,
only by . B I I, Winona, Ontario
AGENTS:—N. A. HILL, Toronto; W. H. DUNN, Montreal; MASON & HICKEY, Winnipeg;

R. B. COLWELL, Halifax, N.S.; J. GIBBS, Hamilton.

AR Ty iy
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“Simply Delicious”
imply Delicious
Is the opinion expressed by the
Epicurean Critic who has

tasted

GUNNS MAPLE LEAF
Breakfast Bacon

Made under Government inspection
in

THE HOUSE OF QUALITY

GUNNS Limited

Pork and Beef Packers,

West Toronto, 2 Ontario

GROCER

A-A-R-D-

There is always a good demand
forlard during the Lenten Season. Prices
to-day are very reasonable and we think
the market is now as low as it will go.

We will be glad to quote you prices
for the finest pure lard in

350 Ib. tierces in wood

60 ‘“ tubs ix

20 *“ pails ‘“ or tins
10 “ ‘“ “ ‘““ ‘““
fy e . tins

3 ‘““ ‘““ b ‘““

2 1b. and 1 1b. cartons

F. W. Fearman Co.
HAMILTON o

-

~S

Reindeer Milk Builds
Sturdy Little Folks

Reindeer Brand Condensed Milk is best for babies,
not merely because we take every precaution for
safety at our own factories, but also because it is
produced on cleanly, inspected farms, from
healthy cows.

Reindeer Brand
Condensed Milk

"good enough for children,” is good enough
and pure enough for any purpose.

The Truro Condensed Milk Co., Limited

TRURO, N,S. HUNTINGDON, P.Q

Breakfast Bacon

That mild, sweet, crisp bacon you are looking

for to give your customers satisfaction and
build up a steady trade

Ryan’s Hams

WE WANT YOUR REGULAR SHIPMENTS OF

Butter,Eggs, Pouliry

AND ALL KINDS OF FARM PRODUCE.

THE WM. RYAN, LIMITED

Pork Packers and Wholesale Produce Merchants

Packing Houses 70-72 Front St. East
FERGUS TORONTO
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Tl - CANADI AN ROCER

Eggs are Lower with Brisk Demand

TORONTO.

Provisions.—Trade in provisions con- ;
— % Heavy Arrivals Cause Further Reductions in Egg Prices — tinues quiet, with prices showing little !
i Reasonable Prices Bring Large Demand — Butter Steady — change.  The Lenten scason is probably i
3 Provision Situation a Little Easier—Trade Rather Quiet, But havine some ctfeet i curtailnge ¢ ' 2
i : ¢ S Some aliee Loeurtartting tne use 8
Good Spring Trade Expected—Cheese Firm. g
- ; of pork  produects, while the plentitual 1
I'he hog nm\cmm'nl, in the Western Uomwm‘?gé‘lﬂ_net i 0 105 ~upply of such commodities as eges and 1
tates at the first of the week was even Onses, 10-1b. '-mn.wlbs £0/ca%0, purlb ......... v il fish at veasonable® Kot : 5] 4, i
: “ “ sho: asonable figures is also res- ]
1id arger than expecled and provisions were “ 5 “ " i e ponsible for a share of the depression |
onsequently weaker. While last week ;:“‘l:';m’&b‘n?’:: l;:rrllbti ------- . il basiness. |
€s the arrival of hogs on the Chicago mar- %i'u.bl.w;gl.:e?.‘ifl‘“l)b 3 Live liogs are quoted at a rveduetion !
1k et was slightly less than the previous BEepoundBrIcks..... ..l . c.o.iininnrs o113 this week, in sympathy with the casier \
;f eek, th)’ were in excess of a year ﬂflovrykalnldalhonuuhmm bbl. 3545 pieces 23 00 “Tl“l: that has been noticeable for some 4
E ;0. In Canadian markets, the situa- Heanpork..... 1 0 time back.  As a rule, provision prices
| ion is a little easier, while the English — Clearfat backs. ... 25 00 “""l moderately steady.  Heavy  mess
eavy lank pork, bbl . 232 50 dc 3 S 1 ¢l are shel sasler
es ¥ warket is barely steady. Plate beef, 100 b bbis. 8 75 'I"” “": :'"'l‘ “”l”‘ lightly casier,
™ , ¢ ' 7 e o slack gl 2
'he supply of hogs in both Canada and “ BaE e & U R e B i
o o TF I e MR o S e e A Long clear bacon, per ib .011 011
& e United States is greatly in excess ol Bolled ham, small, skinned, huln-lesu ........ ; 023 Smoked breakfast bacon, per Ib. 016 0 17= 4
: « vear ago. In the latter country the **large, skin on roll. 02 g:;ﬁladnhoulde:b .u'tlr:ugl;. A
wog supply is reported to be large and a ‘mc}’::;’g-mn'h;g;-lﬁ» 91i  Light hema perib... ey b
cady battle is going on between Amer- Long clear bacon, light, Ib ... ... 012 Medium hams, per b 034 015 55
- A e p R Hams— Large hams, per Ib. . .012 013
an packers on one side and American E“l’!llrnlllﬂ,%lhl.upw-rd. b o011 R T Fea it
i producers on the other. The first Large sizes, 181035 Ibs. per Ib.........0 .00 L 013  JFreshshoulder hams iy o1 8
amed are endeavoring to break prices, ,m.":"m'.','l':,',':fi’o'fo“,';,b‘:"",:, oo Backs, piain, 3o+ 1b.. 1018019 f
nit whenever they do this, producers Boneout, rolled, large, 16 to 35 Ibs., 015 u“ pes meal,...... s .‘um'ugu 5
old back supplies and bring the market Bfﬂ"mhtoon..m.ul.l:bgol:ell:: g L e ]
ip again. A much lower range in prices r bacon, skinned, backs, per Ib. . 0174 Lard, e ver 1b. 0 114 v 11§
i hogs for 1911, than prevailed in 1910, :,‘",::"‘{:’:lm':;tb""““' shor, per ib. g BE o o
5 looked for. In Canada, the price ol , per owt. ... . S B "825 1000 %150 %1;
1% 4 q 1 . e y « 4  r ol i
ive hogs is dll(d(!) about $3.00 l«{_\\u Butter. —The nnukm et e ” 705 710
han was quoted a year ago, when prices S Reutes. Prices . at i Dressed noge....... -850 900
reached the high water mark. : gures vices  are considered

Inggs, as predicted last week, have be-
ame eagier throughout the country due

mcreased arrivals at most centres.
I'he demand has been good, stimulated
o a high level by reasonable prices,
hich has encouraged the housewiie into
heir  plentiful use. Some dealers are
ooking for still lower prices with the
arival of the warm weather and it is
[so  pointed out that once the hens

extremely heavy at present, stocks are
mall and prices will likely continue
teady. New cheese will come on a mar-
ket well stripped of stocks and opening
prices will likely rule rather high

The provision trade continues moder
itely active, the Lenten season and the
presence  of such lines as fish and eggs
it reasonable orices,

firm owing to the diminished stocks
butter that have been held in
There is alreadyv some new milk
ery butter on the market but receipts
have been small. It is practically assur
ed that there will be no held-over

by the time the new make is arriving in
liberal quantities. .Just now prices are

ol
storage
crean

stocks

and of colored cheese there is acarcely
any lett. It is colored that the local
trade ask for. The total exports ol
cheese to date amount to about $20
100,000

uebec, large. .
estern, lurue

twi
i lmlll 20 it
Old cheese, large. . .. ..

Butter— Under the pressare of more

liberal receipts than tor some time back,
the firmness i butter 1s not so notice-
able this week, but prices remain steady
at present quotations.  There is a good
demand, especially for the better grades.
Dealers ave not looking for any marked

change in butter prices, but, of course,

: the market will be controlled by supply
— 1 rt laving in the spring they generally RN and  demand.
"_ A & : fac {l 8 - New wilk creamery. 026 0T} Pot 1b.
cen 1t up for somne m g'nlry, tubs, Ib. .. 022 D:ZJ Fresh creamery print .......................... 027 029
Butter remains steady with quotations “sh dairy rolls Sy A By vous WS Creamery solids. . ..... ; 024 0326
l n most centres showing no change. An Cheese.—Stocks of cheese are light and g:me;lﬂ;e&nr:;g{;umr. ........... 038 035
‘rease i arrivals is | The de : . ; 1 x
- l,(idh" \mlm.ldll[nﬂ\, l:.l:l‘m‘lhll.‘_l_IE:W‘\\ it is a question whether there is enough oo largerolls ... 0%
. <l'“h»“<l'l< g‘(md 15 e pa 7' for local requirements. .Jobbers intim No. 3 tubs or boxes............... 017
ias hee y :
! : ate, however, é e s e Y T
Cheese is an article that seems to have - 'lr::un«l I,]F]‘"y“‘f ‘\I:‘(r“n;': ‘“!l“‘l“'.‘ bt ‘\‘l' Fees.—The further reduetion in evw
been steadily shaping for higher prices, on 20 S 5 G S8 Q8 S n“. n.rl l-\“::;n prices which we forecasted in our last
0ost markets. While the demand is not ) " 5 : XY :

isstue has materialized  and

quotations
this week are 19 1o 20 cents.  Arvrivals

have been large, but demand has also
kept up as the hens.seem to have started
- earnest, and dealers ave looking tor
some further reduction i prices iff pres-
ent conditions continue.

New laid eggs

0 119 . 20

detracting some- Cl ] ; ] : |

hat from its usual line, but dealers are Iiges —The market is down to 22 cents eese. he firmness e chicese, note
not. discouraged and look for a brisk

pring trade to open up soon
MONTREAL.
Provisions.—The market has bheen ra-
lier quiet  during the past week. De-
mand is lighter than it has heen and the
itnation is generally easier. The mar-

this week, thanks to the heavy receipts
Demand is good but supplies seem to
keep ahead of it. The iower prices are
welcome and it is expected they will not
long remain at this figure. In the mean
time business in eggs is brisk

New laids 5 =S S5 s matinmemuns DI BN D
Honey.—The market shows no changes

last week, has turned into an advanee in
|il'ir\‘. as l'\|i\‘t‘i1'll, I.;II;_'\' new  cheese
have been vaised to 135 cents and stocks
are light, while twin cheese, which are
in very limited supply, are quoted at
I cents, with some tirms asking as high

as ]“-_:. The new cheese will come on

ST A

a pretty bare market, and opening prices L”
ket reports from United States centres Prices are steady and the same may be arc likely to vule quite high. w
iow an increase in spot stocks and fu- said of demand New cheese New twins..... ) 14 -
i ure prices are a little easier. Locally  white clover comb honey .015 016 ux‘a"fﬁ.m T ?)ll:!'. Stiltons.... ... 0 14} u 15 f
p he  supply f live hogs is temporarily Buckwheat, extracted........ .......ccciiiiiien aan 0 08} = : !
] pply of live hog POTATLY — Giover, strained, bulk, 30ib. tins 010 fone Poiga i
3 hort Buckubest comb T oam Oley. rade 1 honey continues
P o o 3 ; < slae : ‘hange 1¢es @ Coar-
p ‘"“‘,:'50“,. perlb.. on Poultry. There is nothing ol unusual I 'f ]I\ :vl ““_‘ b I_H’LI‘ 4 l”. - l'lfl i l”
ates, tina, ehch 10§ 013 terest in this market yet. Demand is 1YV 0L NCWINapee Sysip ot the matisee
; N o 012 steady but there are no exceptional fca will not help the situation at all.
A Pails, wood, 20 1bs. net, per 1b. 013 >
3 Paila, tin. 30 ba. gros, per 1b o1 AN 50 note T couon
s‘ g .1:!‘ , 50 1bs. net, par[b... 012 T )14 015 Ducks . oo w50 1T: @AY " o i 51b. pmln ; 012
| Tierces, 3751bs., perIb.... 0113  Geene 014 016  Turkeys ........ 020 021 " “ ocomb, per dozen. . . 200 250
USRI SRS 5 & oo 0 s vsinnisssdonsss 012 Chickens 018 47 Buockwheat honey, Ib.. 0 08} 0 07
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Poultry. — Prices in poultry hold
steady with only a normal amount of
rade ];;1,\>f,’.f_".

Chic«ens, dress- Geese, dressed.. 013 0 14

ed 016 018 Hens, dressed.. 0 13 0 14
Ducks, dressed . 0 14 015 Turkeys, dressed 0 20 0 32
Storage, 2 cents lower

THE MANCHURIA WALNUT.

This Has Just Been Introduced on BEast-
ern Canadian Market.

l'oronto, March 23.—One of the new
items on the local grocery market is the
Manchuria walnut which was introduced
a few days ago. This nut figured iairly
prominently on the Winnipeg and Van-
couver markets last Christmas, but has

st made its way here

The story of the discovery of the Man-
churia walnut so far as this continent
1s concerned is an interesting one. Two
vears ago two voung Californians were
out 1in Manchuria and observed that.
while the walnut grew quite extensively
there, it was not exported. They sent a
trial shipment to the U'nited States and
1t took so well that thev have gone in-
Lo the husiness ol exporting walnuts

Last year they directed considerable
attention to Western Canada, and the
Christmas markets in Vancouver, Win-
nipeg and other cities were supplied
with the Manchuria nut

The eastern markets are now being
ziven attention

The Manchurian walnut has a little
difierent flavor from the French nut, it
being a little more bitter in {aste—a
characteristic which some people favor

WILSON’S
FLY PADS

By far the best fly killers made

By far the best advertised fly
killers.

By far the most profitable well ad-

vertised goods sold by Grocers.

THE CANADIAN GROCER

‘‘INSPECTION AND SALE ACT.”

Bill of Interest to Many Dealers Dis-
cussed in Senate.

Sir Richard Cartwright has introduced
into the Senate, at Ottawa, a bill to
amend the Inspection and Sale Act as
regards the weights of a bushel and a
bag of certain articles. The act has at
moment of writing been received from
the committee and will receive its third
reading shortly.

The bill provides that *“‘A bag of any
article mentioned in this subsection shall
mean, unless a bag by measure is spe-
cially agreed upon, that number of Do-
minion standard pounds of such article
which is shown in this subsection op-
posite the name of such article.
Description Weight in Dominion

of article standard pounds.
Artichokes RS =R LT 75
Beets WpECRiB Al
Carrots .... . casringhs D
Onions . : - 19
Parsnips ... 60
Potatoes SEAALESENE T
Turnips .. 70

Also that ‘‘A barrel of potatoes shall
mean, unless a bharrel of specified size,
kind or content by measure is specially
agreed upon, one hunhred and sixty-five
Dominion standard pounds of potatoes.”

If you could make your store more
attractive, cheerful and inviting
with a pure white light of intense
brilliancy, that would display your
stock to hetter advantage and
would suggest to your clerks to
keep your stock neat and clean—
that would make your store as
bright as day and "cost you less
than you pay at present for a poor-
ly lighted store—wouldn’t it pay
You to investigate such a light?

The R-K System of Lighting costs
less than gas or electricity, is easy
to operate, requires little attention
and is permitted by all insurance
companies. It is used and recom-
mended by thousands of Canadian
merchants. Let us tell yYou more
about it—Write to-day for Booklet
“M"—a postal brings it—it's free.

RICE-KNIGHT, LIMITED
TORONTO, CANADA

Increase Your Salesand
Profits on Vegetables
‘" You can do both with our Vegetable

prperrrortofliesene, TN

E R s 93 Cox

state whether y

Display Stand, because it not only re-
duces spoilage of vegetables and green
truck, but makes them look so attractive they
almost sell themselves. When writing to us
ou have a city water supply.

GALESBURG CORNICE WORKS

Street, Galesburg, Illinois

Aicrte: W H Milbiv Co

Send for
Sample Free

Foster Clark’s Cream Custard
s as superior to ordinary Custard as Rich
Cream is to ordinary Milk
Equally delicious caten alone or with Stewad Frait.
Sold 1n 10, 15 and 25¢. tins. Also 5c. pke. to make I quare.

Cream Custard

THE CREAM OF ALL CUSTARDS.

There is no mere delicicus dessert. Your customers will }e auick to tell
youtlis Whyret let us gerd you a semple pachket FREE?
Varcouver,for British

Colvntin: The Hany Herre € o, 20 King St
West, Tororto, for Ontario

Agencie open
for live Firms at other pointe

On application a 5 cent packet of Cream Custard will be posted free from
Foster Clark Ltd.. Maidstone, England.

R I sV 159 7
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THE CANADIAN GROCER

Grocers: The sale of an inferior branded article at the same price as a similar
article of standard quality may show a ‘emporary increase in profit, but is sure to result i
in a loss of patronage. A more lasting profit comes through handling a widely known
and highly regarded article that will attract the people to your store, and so bring in- | >
creased numbers in closer touch with your entire line of merchandise. ; ;

MAGIC BAKING POWDER |

Contains no Alum and conforms to the high standard
of Gillett’s Goods.

E. W. GILLETT COMPANY LIMITED

TORONTO, ONT.
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Montreal Winnipeg
> —
)
V’ L L] . .
. Moving Time in the Spring
; means an extra demand for
prepared meats.
& Look over your stock and see
that your supply of
CLARK’S MEATS
is sufficient. If not, order
through your jobber. Don’t
forget the unusual demand
Be helped instead of hindered in 2 h- 5
sour sccuuLLIng there is for Clark’s Pork and
The McCaskey Gravity =
§ . y Beans and Clark’s Chateau
Account Register System
i (First and Still the Best) Brand Concentrated Soups.
f will relieve you of your bookkeeping
=4 g u.ml{h-.~ u;‘.n ha:l’;;lhlvrn-r)ﬂ&lulx.xil .I.f
-~ your business from ¢ time the goods
” are purchased until the money for
- the ulu is in the hunk( : e Wm. Clark, = Montreal
2 WITH ONE WRITING
Over dixty Thousand in use
a-k aay ?n ('"tm‘é e Manufacturer of High Grade
; ominion Register Co., Limite A
90-98 Ontario Street,  Toronto, Ont. Food Specialties.
Agencies in all Principal Cities.
pr— Manufacturers of Duplicating and Triplicating Sales Books in all varieties

49
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GANABA : . MITS:
Ko botter Ne better
Coustry Checoiate

All the year round

Mott’s

“Diamond” and “Elite”
brands of

Chocolate

are the grocer’s most ready sellers. Uniform quality
and absclute purity bave made this possible.

EVERY JOBBER SELLS|TH™M

John P. Mott & Co.

Halifax, N.S.

BELLING AQENTS:

G. J. Estabrook J. M. Douglas & Co R. S.'Mclndoe
St. John, N.B. Montreal #Toronto
Jos. E. Huxley Tees & Persse Johnston & Yockney
Winnipeg Calgary Edmonton

Standard Brokerage Co.. Vancouver; Frank M. Hannum, Ottawa

Do You Realize

what it means to handle biscuits in
perfect condition? Why, it is the very
crux of a successful biscuit trade!

Carr’s Blscults

Q,BB_R&C

1
-
Saf

<A FINCER CREAMS ;

‘5’1‘5‘(;[]\1'S

CARR & CO

are sent out in
air-tight tins,
are well packed
and invariably
reach the re-
tailer in first-
class condi-
tion, crisp and
fresh. Prompt
delivery is
guaranteed.

Send your order
to our nearest
agent.

CARLISLE

« ENGLAND

AGENTS—Wm. H. Dunn, Mostreal and Toronto ; Hamblin &

Brereton, Winni and V.

Ltd., Calgsry; T. A. MacNab & Co.,

ver, BC; L. T. Mewburn & Co.,
St. John's, Newfoundland.

BRAND’S
A 1 Sauce

ne o Canada with an unsulhed

(6 years” reputation, and it 1= a line

hat w it fail to please the palate of
ir o=t particular patron

dds a plquancy and zest 1o thi

lainest fare, and 1= equally tasty with

1. tlesh or fowl

I= a line vou can handle with exeel
profi Write for detailz of the full
of .‘lnl'i.{lllc~

London,

T.O. Baxter, 25 Front St. E., Toronto.

H. Hubbard, 27 Common St., Montreal.

BRAND’S

Essence of Beef

i‘ d "]'Jl". x"l']7(""“"]‘)""‘] I‘ll\
imvalids and convalescents,

. Invaluable to
which should be
stocked by every first-class grocer.

It is easily assimilated in any manner the
Doctor orders and is retained when no other
food can be. There is nething better for a

weak Ji‘u(‘.‘liun.

“Brand’s Essence” has_a world-wide repu-

tation, and is right in the

grocer’s line.

Get wize to this opportunity of further
profit-making, and be ready to supply your

customers’ requirements.
Give “Brand’s ssence”

prominence

it deserves, and let your customers know you

handle Brand’s Specialties.

Brand & Company, Limited

England.

McLeod & Clarkson, Vancouver.
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No Change in Flour and Cereal Prices

Flour Prices Unchanged Although Wheat Continues at Low
Level—Reduction of 20 Cents a Barrel Reperted From Markets
Bast of Montreal—Trade in Flour Not Brisk—United States

Markets Extremely Quiet.

Wheat prices continue a see-saw
movement, fluctuating within a small
margin at all markets, and Canadian
prices show little change from a week
ago. There is, lm\\(-\m, a slightly firm-
er feeling in s‘\mpalhy with the same
feeling in European markets. Ameri-
can markets during the last few days of
last week acted in direct contrast to
the markets of the old world and on
Saturday while cables on wheat futures
at Liverpool closed a halfpenny lower,
the markets of Chicago and Winnipeg
were a half eent higher on May options.

While under the lower wheat prices
of the past two months, United States
flour has been reduced as much as 50
cents per barrel. Canadian prices re-
mained at about the same level as when
wheat prices were highest. While some
dealers say that the reduetion in wheat
prices during the past two months, and
the econtinued low level, should war-
rant an ecasiness in flour prices, still
there may be no change, as any re-
duction in price would hardly cause any
increase in trade, and would probably
only mean that millers would have to
deliver present contracts at the lower
price.

Trade in flour is not brisk, and a
large percentage of the flour moving is
made up of the delivery of contracts.
Export enquiries continue to come in
slowly, and bids in some cases are con-
siderably out of line with quotations
here. The English flour market is re-
ported quiet, and the same inactivity
that has characterized United States
markets for some time continues, with
general complaints from all parts of the
country of lack of shipping instructions
at all points and absence of new busi-
ness.

The visible wheat supply in Canada
last week was 10,131,000 bushels, com-
pared with 11,316,000 bushels the pre-
vious week and 8,020,000 bushels last
year. The United States visible wheat
supply on Mar. 20th was 36,562,000
bushels as compared with 26,788,000
bushels on Mar. 21, 1910, and 37,080,000
bushels on Mar. 22, 1909.

Cereal prices remain unchanged, with
a normal trade passing in most centres.
A slightly firmer feeling is noticeable
in oats, but is not at present expected
to affect rolled oats quotations.

MONTREAL.

Flour—The loeal flour situation re-
mains unchanged. Demand is mostly in
small lots. Present stocks show an in-
crease.

Winter wheat patents, bbl.. 485 6510
Stralght rollers, bh ... 440 460
Inn!lobo 1st spring wheat ... B8O
straigbt patents bbl. 510

2 strong bakers...... 49
second S 4 50

Cereals—Trade is steady in rolled
oats and remains at the figures shown
for some time.

T T R R O R SR SR

225

Siandard ouunu.l bq- ........ 225
Granulated 245
Bolwed curnmeal, lmbm 170
Bouuduuu,b-gl % 1b 2 U3
ITOl8. .. oviianiinniinnienanins 440

TORONTO.

Flour.—There has been no change in
the flour situation since last week and
first patents, Manitoba, are still quoted
at $5.40 per barrel, although a redue-
tion of 20 cents per barrel is reported
from the markets east of Montreal.
Wheat continues at the same low level,
974 cents per bushel, this being the
average price for No. 1 Northern and
while the continued low price seems to
warrant easiness in flour, still there
may be no change. Millers see no
necessity of reducing prices, as this
would mean the delivery of present
contraets at the lower price also. On-
tario wheat 1s dull at 80 cents per
bushel, with flour prices unchanged.

Maunitoba Wheat.

Ist Patent, in car lote.......covivvenienninnnnne ooen
3nd Patent, in car lots. .. e
RAtrong bakers, in car lots..

Feed flour, incarlots. ..........ccvvivvennnnaees

Winter Wheat.
Btraight roller.............cooiiiiiiniinnvannns 42 445
Patents.... 480 500
I s o e oo s wansson s msnsikonens oneme s 460 49

Lereu]s. ~The situation in the differ-
ent lines of cercals is about the same as
last week, although on account of the
continned lowness of wheat prices,
some mills have reduced the price of
rolled wheat ten cents per barrel, but
at present there is not much trade pass-
ing in this line. There is a slightly
firmer feeling in oats but no change is
looked for just at the present time.

B-ollod oats, small lots, 90 Ib. sacks ...........00 ..e

PHbagstocarlows................. e

Standard and granulated oatmesl, €8 1b. sacks.

Rolled wheat, lm.ll lota, 100 1b. brls
' K bris to car lots..

OOl JRCIRY. BAES. . oo o ovsonsoossoo. consens

CHILLIWACK CREAMERY.

Financial Statement of Edenbank, B.C,,
E:tablishment Shows Prosperity.

Vancouver, March 23 —The excellent
demand for butter which obtains in the
coast cities has apparently brought
prosperity to the Kdenbank creamery in
the Chilliwack district. The annual
meeting was held last week, and the re-
turns to the patrons showed a marked
increase over the previous years. The
butterfat sold in 1910 was 207,652
pounds, bringing $66.804.17, averaging
32 cents a pound. This creamery com-
pany has established a branch office in
Vancouver for the marketing of its pro-
duct.

Remember that price cards are a valu-
able addition to a window display

5
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OTES

FOR WOMEN"’

may be a pretty live
issue in some parts of the
world, But it is more than

likely that the women of

your locality are more in-
terested in keeping house.
To such women the in-
comparable crispness of
MOONEY'S PERFECTION
CREAM SODAS is a con-
stant source of delight,
which can be made increas-
ingly profitable fo you by
handling MOONEY'S as a
specialty.

The Mooney Biscuit
& Candy Co., Limited

FACTORIES AT

Stratford, Omt. Winn'peg, Man,

| MOONIEY'S
PEREECTION

Cry, R 500

T' HODNEY BISCUIT 3 CANDY, C0

STRATFORD CANADA'

MAPLEINE

(The New Flavor)

Maplecine is a high-grade pro-
duct—ab-olutely pure—posses-
sing a most delightful flavor—
supcrior to Mag le.

Oneounce of Mapleine (with
white sugar) makes a gallon of
delicious syrup.

Sold in 20z .4cz..80z., 160z.,
320z. and gallon bottles.

** Mapleine Dainties” sent
free on request.

FFrederick €. Robson
& 0. Sales Agents

26 Froat St. E., Toromte

When writing advertisers kindly men-
tion having seen th:2 advertisement in
this paper.
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Berlin Merchaﬁt Was Brake on Council

"~ Councillor Dunke, Who is a Grocer, Combats Garbage By-Law
and Saves Expense to Berlin Merchants — The Early Clozing
Observance—Difficulties of R. M. A. in Securing New Mem-

bers-—Fine New Grocery.

Stafl Correspondence.

Berlin, March 23.—C. B. Dunke, of the
grocery firm of Dunke & Co., 13 a2 wem-
ber of the Town Council, and that fact
was of considerable henefit 0 the re-
tailers recently when an attempt was
made in the council to railroad ttirough
a measure allecting garbage collection,

that would have saddled .. pr .nortion

alleged to be unfair, of the total cost
on the King street merchants. Ihis will
scrve as an illustration -f the a:dvisa-
bility of retailers being always vigi-
fant in secing that they have proper re-
presentation on municipal councils
Berlin has a by-law against keeping
a store open later than 10 o'clock Sat-

urday nights and 7 o’clock on other

nights. Generally speaking the law is
pretty faithiully observed but it was
found necessary at a recent meeting of
the Retail Merchants’ Association to
draw the attention of the police authori-
ties to the fact that several grocers
have been persistently ignoring the by-
law, keeping open every night and until
gearly miduight on Saturdays

The Retaii Merchants’ Association
finds it difficult to make much headway

in getting the Berlin grocers into the
association, by reason of the vexed
question ol price-cutiing. Several of the
down-town firms make a specialty of

Thursday bargains and use up large
spaces in the newspapers in advertising
their ‘‘Thursday Specials;”” one firm
frequently using four and five newspaper
columns. The firms that do not adver-
tise and even some of those that do,
are bitter against the system of price-
cutting and some make it a pretext for
antagonism to the Retail Merchants’
Association, forgetting that price regu-
lation is rather beyond the province of
an association of retailers, for obvious
reasons. Officers of the association are
endeavoring to convince merchants that
there is far more chance of rectifying
existing conditions, admitted to be evil,
from within the association than by
staying out of it.

Stuebing & Son, grocers, Queen street
south, have doubled the size of their
grocery by taking over the store next
door to the one they have occupied dur-
ing the past three years. By taking
down the partition between the two
stores and extending modern store fix-
tures over the entire store they lLave
succeeded in fitting up poenises that
will ecompare favorably with any outside
the large cities

CANADIAN GROCER

Trade Notes.

A despateh from London, Ontario,
says that new maple syrup has arrived
on that market, and that, in eonsequence,
there is little or no call for the old can-
ned produet. London grocers sell but
little of the loeal brewing, chiefly be-
cause the farmers are able to dispose of
it without diffieulty on the loeal market
at $1.25 the gallon and 35 cents per
quart. Around London the indieations
would seem to point to a short sugar
and syrup season.

With a share eapital of $5,000, the
Trent Valley Cheese and Butter Com-
pany, Limited, has been incorporated
at Toronto. This ecompany, as the name
implies, proposes to make and sell but-
ter and all kindred dairy produets. The
head office will be at Campbellford, On-
tario, and the provisional directors, Wal-
ter Charles Todd, John Oliver, Josiah
Tinney, Charles Nelson and Luther An-
drew Denike.

The Bell Fruit Farms, Limited, has
been incorporated at Toronto, with a
share capital of one hundred and fifty
thousand dollars. The firm will earry on
the business of horticulturists, agrieul-
turists, canners and preservers. The
head office will be Grimsby and the pro-
visional directors: Thomas George Davis
Bell, Sara Augusta Bell, and Frederick
Charlton Irvine.

The grocery store run by William
Boulter at O’Leary, a little village in
Prince Edward Island, was destroyed by
fire. The loss is estimated at $1,000.

Feature Tillson's.
business-bringer.

is easily the hest and most extensively advertised breakfast
cereal on the market, the accompanying cut showing ONE
of our forceful newspaper ads. (much reduced.)

But we have not only created the demand for

TILLSON'S OATS, we put the “quality”
surest guarantee of repeat orders.

It is a certain profit-produczer and

Canadian Cereal & Milling Co.

LIMITED
Head Office : Lumsden Building, Toronto

Advertised Goods Prove Rapid Sellers!

It stands to reason that it is easier to dispose of
goods with whose merits the public is already acquainted,
than a new line to which no publicity has been given.

TILLSON'S cxie5 OATS

A Food—Not a Fad

in them---the

Our new
flake ---

Open a package
and see it. Then
prepare some for
breakfast and you
will vote Tillson's
the most delicious
oats you've ever
tasted.
Pan-Dried

A food—not a fad it
Cooks in 15 Minutes S
Two sizes: 10c. and 25¢. Each 25¢.
Packsge contains » handsome piece of
Eoglish Seml - Porcelain Tableware.

Canadian Cereal and
Milling Co., Limited

Toronto,} 7 Ontario
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THE CANADIAN GROCER

We Have Tons of Tea
to Offer

At Less than Present Cost of Importa-
tion, having made SPECIAL ARRANGE-
MENTS FOR OUR SUPPLIES
PREVIOUS TO THE ADVANCE.

This 1s an Opportunity You Cannot
Afford to Miss

Secure

BLACK AND GREEN TEAS
at 12;c. per Pound

We Mean Business and Can Deliver the Goods
We Get the Business Because We Have the Values

PENANG NUTMEGS---GOOD QUALITY 90 to 100 to the
pound - at 15c. per 1b.

SHREDDED COCOANUT---BEST QUALITY in barrels
at 12%c. per Ib.

DELAYS ARE DANGEROUS--Send your orders or
enquiries DIRECT or give same to our Travellers

R.SINMPSEEEE CO., o et
Corner of Gore and Hughson Sts.,, HAMILTON, ONT.

PHONE Nos. 3541 and 3444

H3

3540 AN R LB L, e
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BILL TO COMPEL DATING OF CANNED GOODS

Provisions of Legislation Introduced Into New York House of
lepresentatives at Albany—Opinion of Prominent Canadian

Canner as to What would Follow

Such Law in the Dominion.

been introduced to the Leg-
L . 1 t \..l<’ . .“' W \‘Vlh. Al‘.
passed, will compel
anned goods in
label upon the can the date
were packed The
ent also provides for a fine of not
than $1.-
data 1s omitied or where
idulent
anadian

a 1 Lhic It 1 S which

(;[l)('t r
accrue
were such le ation passed in Canada
expressed the opin-
unneces-
were uniformly

would

1 1l ch legisiation was

eI s conditions

said he,

uid be a S( irce ol

‘“‘such leg
great
interested in

and sale of canned
benefit would be deriv-
goods that are properly
keep indefinitely, and in-
e in quality with
have been carried
tock for more than a year. It
I think, be a great hardship to
all the fruit and growers il

108sS to all

gooa Wlilie no

vegetable

such an act were passed because it
would vent the canners, when there
per-abundant crops, from taking

of the surplus It has been fre-

tlyv demonstrated that if the can-

were not in a position to take care
| fruits and vegetables grown each
this surplus would go to waste
There are many other good reasons
why such an act should not be enforced
here,”’ he continued ‘T am really at a
loss to know gny benefit direct or indi-
rect that would be derived if it were
efiected. It would mean serious loss
and nconvenience to the growers, manu
facturers, wl retailers. Ii
canned goods would not keep indefinitely
there might be something in favor of
the proposition.”

1wlesalers and

ITEMS FOR BUSY DEALERS.

Events and Sayings That Have Attract-
ed Some Attention.

Charles M

the Bureau of Trade

United States, that

According to Pepper, of
Relations of the
country is by far
the leading source of Canada’s ege im-
portations, and ( ] small
Mr. Pepper says the quantity
Canada had fo
from about

anada is only a

decreased

1906 to

export has
3,000,000 dozens in

82,000 dozen in 1911. Imports by Can-
da f the Republie to the south av-
erage, Mr. Pepper insists, about 1,000,
000 dozen a vear, while Canada is able
to spare to the United States an average
of only 35,000 dozen a vear. Last vem

Canada took from the U. S. A. 750,000
dozen, and exported to her 40,000 dozen
In econ

nection with the ecase of the

city of Montreal against eertain storage
people who were holding against the
wishes of that mumepality Chinese eges
that had bheen t»r'.ri"r,'A-i as 1mpure by
the eity’s health officers, The Montreal

in Wake of Passage of

““Gazettee’’ says:

““Mr. Nasmith, a bak-

er of Toronto, went upon the witness
stand and testified that he had used
these Han Kow eggs in preference to

fresh eggs in the shell in his establish-
ment in Toronto, and was thoroughly
satisfied with the result.”’

Mr. Justice Weir, who was presiding
decided that the evidence
of the Toronto man eould not bé admit-
ted, because the eggs he had

on the

l':l.‘i',
used were
taken from the shipment before it was
seized at Montreal.

James Brown, of Montreal, a
\\Jll']l‘l('il

retired
clad in
little more than his nightelothing, and
perished from exposure. The body wis
Crystal Park, a mile from
his house the following morning.

groeer, from home

found nea:

It is reported from Galt that a move-
ment is on foot in that town to re-organ-
1ze and re-vivify the branch of the Re-
tail Merchants’ Assoeiation in that town

Woodstoek is aceredited with having
closed an arrangement whereby Libby,

McNeil & Libby, a pickling firm of Chi-

.

av
-
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GELATINE

pure
form,

soaking

DALE & CO., LTD.,
WARWICK, ENGLAND.
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cago, will eonstruet there a branch fi.c-

tory. It is said that the farmers of O
ford round about have contraected i,
grow some 200 acres of cucumbers

supply the establishment.

It is reported from Trenton, O
that an English syndicate, heavily ¢a
alized, has representatives in Prince |
ward County bargaining with farm:

for the eontrol of orchards. |
scheme, it is said, is to be operated o1 4
ten-year lease basis. Some of the
gressive orchardists, it is understo.|,
consider the move a good one.

W. R. Orr, of Detroit, Mich., pr
dent of the Detroit Ad. Club and of 1l
affiliated ad. elubs of Buffalo, Rochesti
and Cleveland, speaking to the Toro
Ad. Club at its birthday dinner, sui
that Canadians comprise a big proj
tion of the men oceupying promin. it
positions and ranking high in the proies
sions of the United States. There ..¢,
he said, 100,000 Canadians in Detiit
The speaker also pointed out that a

widespread demand for greater cleuli
ness in advertising had arisen. Tlis,
he said, formed part of a movement for
the betterment of moral, political :nd
business life. Clean advertising mcant
honesty and square dealing with th

public and the elimination of fakes :nd
dishonest schemes.
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it comes to Biscuits,

When

the Grocer who Knows, Stocks
CHE:IS51T1IE’'S

Because they are the Best.

The Superiority of Christie Biscuits is unquestioned. Since
to Coast call Christie Biscuits

Purest of all Pure Foods,” the

particular women from Coast

“ The Best Baked ” and ‘ The

reasons for the wise Grocer’s preference are seli-evident.

There’s just one surety of biseuit purity—right inspection of every ingredicnt
entering into the “hakes,” combined with cleanly, scientific baking under modern

and sanitary conditions.

CIIRISTIE BISCUITS are the best and purest because we take every precau
tion that makes for hiscuit perfection. For fifty years we have endeavored to bake
the best biscuits—we have been insistent on high-grade quality—we have constantly
improved our facilities until to-day our big factory is known as the cleanest and

most modern in all Canada.

All our energies have been concentrated in the making of better biscuits. 'The
name “CIHRISTIE” is not only a surety of biscuit purity, but also a household word

all over the Dominion.

i

N.B-—CHRISTIE Bl cuits Sell More than Biscuits

CHRISTIE, BROWN & CO., Limited
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Pineapples

are now coming in good
shape
Tomatc sales very heavy,
repeat orders coming in
fast.

Oranges are now at their
best.

LEMONS
GRAPE FRUIT
BANANAS
COCOANUTS
STRAWBERRIES
HEAD LETTUCE
NEW BEETS,CARROTS,

POTATOES, PARSLEY, ETC.

McWILLIAM

Mc. E.

EVERIST

25-27 CHURCH ST.
are Largest Receivers

TORONTO

HALF MOON
NAVELS

See them —try them —buy
them The best in Toronto
No trouble to identify. Can’t

put any substitutes on you’

each orange is marked
with the "HALF MOON"
sticker, right on the orange
Great opportunity for ambit-
lous grocers to create a high
class, exclusive, profitable,

orange clientele.

Get a box to-day

From
WHITE & CO., TORONTO

J. . McCABE, Agent
TORONTO

GROCER

Celery and Tomatoes in Good Supply

Big Arrival of Florida Stocks—Demand is Good—Tomatoes
are Reasonable in Price With a Brisk Trade—Banana Trade is
Expected to Show New Life inthe Near Future—Lemons are

Firmer.

Milder weather has had some efiect in
stimulating trade in fruits and vegeta-
bles, but if it would continue without a
break, it would be much better for the
business. With the alternate cold and
mild weather, retailers are not inclined
to order any large quantities. The
banana trade has not taken on much
new life, but is expected to do so in the
near future, as danger of the fruit be-
ing damaged by frost becomes less.

Florida tomatoes and celery are ar-
riving freely and are enjoying a good
demand, tomatoes especially, being most
ieasonable in price. It is reported that
the Florida celery crop will be much
shorter than last year, and as ship-
ments of the California article have
ceased, it looks as il the market for
Florida would rule firmer as the season
advances

The outlook for Florida tomatoes at
the first of the season was for the
heaviest crop in the history of the
state, but climatic setbacks followed,
winding up with a dry, hot spell that
greatly reduced previous estimates, and
while the acreage in Florida in toma-
toes is larger this season than last, it
is thought that the total crop will be
lighter than last season’s.

While potatoes in Montreal were
slightly higher this week, owing to a
temporary shortage of supplies, in To-
ronto there was a slightly easier feel-
ing. Stocks on the whole are reported
to bhe none too large.

Lemons are firmer, owing to smaller
supplies due to the eflects of frost on
the crops in Italy.

MONTREAL.

Green Fruits.—A slightly better feel-
is evident in green fruits. Strawberries
are in better demand. Apples are scarce
and dear. Lemons and oranges are
moving steadily. There is no particu-
lar feature in this market at present.

Apples, bbl. ..... 650 8 w0 Qranges—

Bpies s vevers A0 BOR Cal. navels...... 3276 300

Bausias l:rlud. Valencia .400 425
bugch ........ 175 325 Me ican... ..3200 295

Cranberries, bbl 10 00 11 10 Bitter wssee 30 318
ranberiies, bxs 27 Tangerines . ... .. 475 500
Jocoanuis, baus. 4 25 4 50 Flusapples—

Grape fru't, Flo. 350 4 00 Floridas, case... 4 50 5 00

Mulagas keg sons FAD Strawberries, Flo-

Aluerias, keg 80 rida, qt. bux... 0 40 0 50

lewons.......... 250 300

Vegetahles.—Business is beginning to
show the eflects of winter’s grasp re-
laxed, by a new activity, although there
is no particular feature. Tomatoes are
coming more freely on the market and
the price shows a reduction Potatoes
were slightly higher this week owing to
a temporary shortage of supplies

Beets, bag....... 100 Onions—
Carrots, hag..... 075 100  Bpanish, j-cases 2 00
Cabhage, doz.... 0 50 0 f0 Ked, bags 100 1b.,
Cubbage, LbI 100 150 ver b & e 023
Celery, crate ... 500 K95 Potatoes, hu 110 120
Celery, perdoz. . 085 1 00 New Bermuda
Cesvhitowers, Cal | potatoes, bbl .... 900
half crate 175 200 Bweet potatoes,
Cucumbers, doz. 275 3 00 basket 200 225
Garlic, 2 bunches .... 025 Sweet potato=s, bl .. 3756
Green Peppers, Parsley, crate.... .. 300
smali basket .... 125 Parsnips, bag. .. 100 135
Leeks, doz ...... 175 200 Radishes, dozen
Lettuce— bunches. ...... 0 076
Curly lettnce. hox 1 60 2 40 Spinach, bbl .... 4 F0 500
Florida lettuce, Tomatoes, crate 30) 410
e R 375 Turnips, bag .... 076 090
Boston, Lox. .... 225 250

TORONTO.

Green Fruits.—Imported tomatoes are
enjoying an excellent trade as the price
is reasonable for this time of the yea;
being quoted at $3 per case of G basket
Arrivals on this market are large, th«
stock running mostly into fancy—that s
large sized—tomatoes. The firmness iy
oranges noted in last week’s issue has
turned into an advance in the price of
navels of 25 cents, bringing quotations
up to $3 to $3.25. Stocks in this mai-
ket are not heavy as the rains hav
caused a decrease in the shipment of
California oranges. A few ,vaiencias a.¢
coming in and are quoted at $1 1
$4.50 per case. Apples are selling fai
ly well and prices are firming up
I.emons are firmer.

Apples, bbl...., 850
175

600 Oranges—
Apylu D ocp 200 Tangerines, »
........ 160 200 strap s LU}
Oooounuu sack 4 00 500 Cal fornia, half
Grapes 160 175
Malugs, bbl 00 13 00 2
irape Pruit— o
.l)"lomh percase 3 50 3 3 -
ﬁ‘::,m.:‘“ » Sl.rn-herrlu. bx 040 045
Cal fornis .. Tomatoes, case
Messing. ... of Ghashets... 3(0 4 )
Limes, box Rhubarb, doz... .... | )

Vegetahles,—Prices in vegetables sho
little change this week. Boston heud
lettuce are higher and are quoted at
$£3 to $3.50 per hamper. Prices of pu
tatoes are a little easier this week, hut
most dealers do not look for any redu
tion in price, holding quotations for O
tario stock at $1 per bag, although
some sales were reported at a slightly
lower figure. Florida celery has he
coming in freely with a normal demasi
at $2.50 to $3 per case. Yellow onions
are steady and most dealers are askiny
$2 per bag. Spanish onions continue uf
$3 per case, hut trade at present is no!
large.

Beets, Louisania Endive, 12 heads .. 1

IR - v snvsie wse® 18D Lettuce, (' a na-
Canadian beet, dian, head. ... 04

B oo oe nins 060 075 Bost o head let-
Cabbage, case— tuce, doz..... .... ‘

Canadian. .... 075 13 Boston head let- )
Calibage, per 100 3 5) 5 00 tuce lumpor 300 3

Carrots
dian, bag...... 05) 060 3
Carrots, Louis- Bpa ., {-cases }
suia,doz...... .... 100 Yellu- per bag 175 20
Celery, dozen .. 030 0 40 Potatoes, Onta-
Celery, Cuhlor rio, bag...... 080 1
nia, case, 4 50 Bweet, hamper. .... 20
Celery. Flo Parsley, per doz 07
cace s 6 Parsnips, bag .. .... 0é
Cucumbers, Newturnips,p r
ton,doz...... 11-qt. basket. . 0¥

COFFEE CARD PHRASES.

The rare flavor and delightful aroma
of our coilee brings returned trade. Havi
you tried it?

When vou want a real good cup of col
fee, order from us.

Did you order cofice ? If not, why
not ?

Our coffee adds the finishing touch to
a delightful meal.

Our cofiees are blended to give the
right strength and flavor.

Good cofice is healthful. Everybody
likes a good cofiee. T'ry our 40c. grade.

Do you like good coffec ? If so, try
ours.
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THE CANADIAN GROCER

POINTERS FOR THE DEALER.

Be the first to show new things. It
impresses customers with the fact that
you are up to date.

Get several people to point out what
they believe to be the defects in your
window display. Their criticisms will
he of value to vou.

GGuard against crowding, in your dis-
Jay. Do not try to show your whole
stock at one time. A simple display
caves a better impression.

Do not overlook the final touches, such
s covering bare spots, and cleaning the

REACH OF ALL
utside of the window.

i e wiow ¢ ¢ U} STRAWBERRIES ~ PINEAPPLES
The first important feature to be look- 2
o B The wikes Mactuatis chons S HEAD AND LEAF LETTUCE

has a great bearing on the finished win-

dow. CUCUMBERS
Price cards should be freely used as
they assist in the main object of display

-the selling of eoods.

Florida Tomatoes

NOW CHEAP AND WITHIN

All the Fresh Early Spring Delicacies

WHITE ®. CO., Limited

TORONTO and HAMILTON

Riechardson Brothers, Harriston, have
sold their grocery business to Prichard
& Walkey, who take possession on or
before the first of May.

KIND WORDS FROM MONT-
REAL.

Montreal, Que., March 22, 1911
The Canadian Grocer:

Twenty-two years ago I started
in the grocery business, not hav-
ing any previous experience.
Some of my knowledge has been
gathered at random, but most of
it I have secured by reading The
Canadian Grocer. I have found
it profitable because of the expert
market reports.

The recent intimation of an ad-
vance in sugar paid me well, and
on canned goods alone my profits
this year will be sufficient to cover
25 per cent. of my total operating
expenses. The pointers on store
equipment have also been very
useful, and I have carried out
many of the ideas in my new
store.

In my opinion any grocer who
is not a subseriber to your paper
is doing himself an injustice.

(Signed) A. Girard, Jr.

FINEST QUALITY

FLORIDA
TOMATOES and CELERY

Prices Very Reasonable
Send us Your Orders

HUGH WALKER & SON

(Established 1861) GUELPH, ONTARIO

It’'s mighty nice to harndle
our Lemons.

Because the quality is always maintained through-
out the seasons. Why our large success? Because
every box of our lemons is a Silent Drummer, bring-
ing in repeat orders.

W. B. STRINGER, Sales Agent
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Fish - Oysters

Bulk of Trade is in Fresh Frozen Fish

Demand Continues at Appreciable .I‘igure—Trade Has : Lost
Some of Its Enthusiasm—Supplies of Salt and Pickled

are Limited—Lobsters Continue Hiech in Price—Past

SALTED AND PICKLED

Green cod, small Fresh cured had

Fish
O cter Season Has Been Satisfactory.
The markets have lost some of their
interest with the passing of the first
half of Lent and the approaching finer
weather There 1s a good trade still

passing, but it does not reach the pro-°

portions characteristic ol business two
or three weeks back. The demand con-
tinues to reach an appreciable figure but
the trade seem to have lost some of

asm The <ituation 1 re-
gard to supply is practically the same
as that which bhas prevailed for some

time. Supplies of salt and pickled fish

I s ! Iy, reported very limited
Fres Frozs = are cenjoying good
share of the trade. The prices of lobs-

ters cont e at a high level, shortage
of stocks being due to bad weather and
I insho i Nova Scotia
reports iresh cod and haddock in fairly
good supply, but below the average ol

olher seasons

The oyster trade is at a low ebb at
most centres with a briei revival when-
ever cold weather is experienced. Stocks
however up to the present, have been
arriving on the Canadian marketls in ex-

cellent conditior From most centres
I a year's trade in oys-
favorably with other

come repoi
Lers co
years

QUEBEC

Montreal —With the coming of milder
weather and the passing of Lent, the
interest of the fish market is departing.
Dealers are still active, but the situa-
tion 1s practically the same as last
week, with little change in prices

Some report no offerings of Labrador
herrings, green cod, haddock, pollock,
hake sea or lake trout, showing to
what limits ofierings are confined. Fresh
frozen fish is in good supply and is re-
ceiving the bhulk of the demand. But
Lent is not over for a few “weeks and
business should be felt at praetieally
the former figures.

FRESBH
Bleak cod 00t 005 Haddock 005 008
FROZEN
Oodtsh 003 003 Fiounders, brl ...... 300
Dore, winter cauxh! Balwmon, B.O., red0 8 e (8§
perlb 3 007 Q08 Gupeul-un ......
Haddook 03 0034 per b . %
Halibut. per 1b. 6 07§ 0 08 ualla salmon.. 007 0 074
Pike, dressed & 0. | Bmelws, boxes,
headlcas. ca es 10 and 151bs. each. 0 07
150 1bs. , per 1b 0 084 0 07 No. 2 Smelts, boxes,
Pike veren 005 0068 15 and 25 lbs. sach. 003
Steakood ...... 904 0044  Whitetish, large,
Mackerel 01" n12 s c e ansid 0014
Mullets (carp) .. 003 004 Whitefish, small.0 08 0 07

in bble., perib .... 003) dies, 1,-1b. box,
Lavrador ses trout, perib .. 0 074
NSRRI 12 50 Lake trout, half bbl. lo W
Balwon, B. L red, bbl 14 WO
B . bin. bbi 13 00
) o hbndor. bbl 16 50
No. 1 mackerel, pail.. 2 W0 . " 4 bbls 900

fbble.. 8 00
No. 1 pollock, bbl ... 600 Balt oot it 23 3‘7’
. L eels, per
8 2",‘7 h“"‘“ﬁ* No Saltsardines,20 16 pll 100
bl Bcoteh herring . .... 650
I-A.r)nllunl 100
ib. box, per Ib. .... 012 Ilull.nd hernng i l:hl 5 50
keg 075
SMOKED
Blosters, large, per box, 6Ug 120
Haddies 007
Herring, new lumked per box.. 035
Kippered herring, per box, small 100
SHELL PFISH

00

Shell oysters, bbl.,choice. .....ocvnnvnnninnneens 12001
XX X Shell Oysters veo B
l‘olnwru, live, perlb.....
Oyarn choice, bulk, Imp. g

“, " “bulk, selects e
Bolid meats Standards, xul $1.85; selects, gal , $2

PREFPARED FIsH

Boneless cod, in blocks or packages, per 1b. .6}, 7
Bhredded cod, 2 doz. in box, per box
Skinless cod, 100 1b. case. . ....ovvevnnnnnn..
Dried cod, medium, 100 Ib. drum. . .
Dried cod, large, bundles. .................
Dried cod. medium, bundies. . .
Dried haddock, medium, bundle

e
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Toronto —Fish prices continue about
the same as last week. The milder
mathu has been accompanied by slack-
ness ; but as one dealer pointed out,
trade is u;,uldu d a certain extent h)
the people’s appetite and oi course aiter
the large coflsumption of fish that has
taken place this season, a dropping ofi
in the demand at times is not a sur-
prise. Then, too, as the weather be-
comes milder, dealers do not care abhout
handling too large quantities. The oys-
ter trade is also regulated somewhat by
the weather, but the quality so far has
kept up well. It is noticeable that a
few days’ eontinued eold weather brings
a big revival in the oyster trade with
another slack spell as soon as the wea-
ther moderates. Fresh halibut is quoted
on this market this week at 10 cents

FRESH CAUGHT FISH

Bteakecod. . ..... .... 008 Haddock.... 00 o007
Fresh halibut oot WP
FROZEN FISH

T IRt 05 Bmeits, No. 1.. ....
Halibut. . .t 010 Bmelta, extra .. ....
Lake Bupenur horrinl 0 03| Tullibees. ...... ....
e White fish, 'in»
Plnh sea salmon 0 N 0 09 ter caught. ..
Round red 009 Yellow plebnl
Flounders ...... .... 005 Mu lets. .
Balmonvrout... .... 013 Bluefish .

SIOKID BONELESS AND PICKL‘D mu
Acadia 31b. bxs Oysters, extra

ol selects.

R

NOVA SCOTIA.

Halifax.—Haligonians enjoyed some
fresh Atlantic halibut last week when
an American fishing vessel was forced
into this port in a damaged condition
and disposed of 8,000 pounds of halibut
on this market.

The price of lobsters continues to
soar. This week a few hundred small
lobsters were Jlanded here on one day
and they were quickly bought up. Since
then the market has been bare. Bad
weather and ice inshore are the causes
of the shortage. Fresh cod and haddock
are in fairly good supply, but some-
what below the average for the season.
There are only a few small salt mack-
erel on the market, but pickled herring
are in good supply, the quality of the
stock being good. This is the season
when the demand for herring is heaviest
and all the jobbers report heavy sales.
Salt cod is also selling freely. Most of
the finnan haddies on the market are
storage stock, the dealers having been
unable to L(t a sufficient quantity of
fresh fish ahead to cure any new stock

There is a good demand from upper
Canadian |minl< for all smoked fish
Stocks of smoked salmon are light, and
it is retailing at 30 cents per pound
The shipments of fish to foreign ports
are very light, in fact there are no large
quantities in the stores for export. The
Lunenburg bankers are now preparing
for the spring trip.

NEW BRUNSWICK
St. John.—There was little change in
the fish market this week. Prices were
abont the same and the varieties offered
similar to those last reported.

HYDRO CONTRACT DATES.

Hon. Adam Beck Introduces Bill to
Provincial Legislature.

Hou. Adam Beck has introduced into
the Provincial Legislature at Toronto a
bill purporting to specify the dates from
which the contracts made by several
municipalities with the Hydro-Electric
Commission shall be binding.

The towns of Brampton, Dundas, Sea
forth and Mitchell, and the nllagc of
Weston are concerned. By this proposed
legislation the contract with Brampton
will be binding from .June 14th, 1910,
with Dundas from November 7th 1910,
with Seaforth, December 19, 1‘)10 and
with Mitchell from Christmas Day of
the same year. The contract made be
tween the commission and the village of
Weston, will, under the bhill, be made to
take effect from June 17, 1910.

W. H. Everitt has opened a grocery
and supply store in Walkerville, Ont.

Samuel G. Lamport, who for a num-
ber of vears conducted a general store in
Clandehoye, Ont., has sold the business
to McKenzie Bros., of Lobo. M™Mr. f.am-
port has bheen in poor health for scme
time, and will move to Exeter to re-
side.

Some time ago the grocery store of
Charles McCausland, Paris, was bur-
glarized, and over $30 worth of tobacco
stolen. Chief Felker, is said to have
recovered the goods under a bed in a
house about three miles west of Bur-
ford.
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Sea Foods
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pton , Sea Foods, owing to the greater care given to their selection and
:;::; packing, are growing in popularity each season. Are YOU getting your
g share of this profitable trade? No line gives the same satisfaction as

.

h‘éf “BRUNSWICK BRAND"--the brand with the natural fish flavor.
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le to Look to your stocks!/ The Profit Is a “well-worth-while” one !
cery Here's the full line :
t. 4 !4 Oil Sardines Kippered Herrings Finnan Haddies
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re in }
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acco Sydney, C.B.: J. L. Lovitt, Yarmouth, N.S.: Buchanan & Ahern, ; =)z
have Quebec; Leonard Bros., Montreal: A. W, Huband, Ottawa: C, N # CONNORS BROS ¢
in a DeCarteret, Kingston : James Haywood. Torento; Chas. Duncan, buse

W innipeg; Shalleross, Macaulay & Co., Calgary, Alta,; J. Harley
Bur- Brown, London, Ont.: Johnston & Yockney, Edmonton, Alta.
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Place of Change Making in Retailing

Resentment Aroused in Mind of Customer by Dealer Who
Persists in Demanding Bill of Smaller Denomination — How
it Worked Out in Toronto—Lesson Taught by Mail Order

Houses.
By James

*“Is that the smallest you've got?’’
How that question grates on a cus-
tomer going into a shop to make a pur-

chase and tendering, say, a five dollm
bill payment

I knew a man in Toronto, who habitu-
ally made that inquiry, in an insinuating
way, and I have heard old customers of
bhis spe disparagingly of him often
and That was the recolleetion
of him that remained with them, and
you may well believe it was recalled al-
wayvs with a certain underlying feeling
of s i his business ability.

I'he man I have in mind was propri-
etor of a wood bhusiness, and had tweo
stores But 1 know for a faet that a
good part of the popularity in whieh
those stores were held, was due to the
obliging e¢lerks he always gathered
around him. It was they who kept lis
sales up, and EKept customers too, when
some uneonsecious slip on the part of

the proprietor had strained relations to
the breaking point. Generally it was
SOmMe  Sud question as that quoted at
the beginning of this artiele that caused

the trouble It seemed impossible for

that man to abstain from venting inane
remarks every time some one he knew
ti: his store.

Just Human Nature.

It 1= a trait of human nature, as firm-
sel -as s that ];n":p]t- remember lumg—
est the remarks that seem to the speak
er ofte nrelevant and of no signifi-
calee whatevel And so it is idle for
a dealer to think customers forget read-
ily the hittle ibes he makes They
don’t More than that when his store
appens to enter w any eonversation in
whieh she 1s interested, the allusions to

him that are bound to eome are sare to
be most anflattering.

Wi should a enstomer be made to
feel she 1s doing something wrong when
giving a bill of reasonably large de-
nomination in payment for goods just
purchased? She is not doing anything
she should not do. Why should she be
made to feel as though she had no busi-

ness  submitting  sueh an  amount of
money unless she took out its value in
goods. The dealer buys a stock to sell
it, and the wise dealer will make it as
casy as possible for anyone who wants

to leave eash with him, no matter what
the amount

Give Most, Get Most.

Generally speaking I’ve always found
that the man who made most out of his
business gave most to his eustomers. Ie
was never loath to go to any amount of
bother to himself to take all worry
from the patrons of his store. Most
certainly he never inquired: ‘Is that the

D. Smith.

smallest  you have?” Not him! He
would have tried every store within the
block to change the bill given if he
could not do it himself.

The correct ehange customer has gone
to the land where stores are not known.
If a dealer wants business now-a-days
he must have 'ots of change in his till.
Why should it he otherwise? Conside
the mail order houses. When any one
tenders a bill in payment there it is not
returned with the ‘‘smaller,”” request.
Not much! It goes down to the eash
department where probably hundreds of
its like had preceded it that day.

An Element in Trading.

The eity customer knows that. She
goes into any other store with like faith
and when * the dealer repudiates his
responsibilities  she doesn’t feel any
keen impulse to go to his store again.
Change-making is as important an ele
ment in trading as serviee; it is in faet,
bound up in serviee, and the soone
every retailer appreciates it the bette
for the dealers.

It is only fair to say that the better
class of dealers are alive to the situ-
ation and that the evil is not so exten-
sive as it was. Still there are a great
number of men who persist in running
their business on the lines of twenty
vears ago. The man who persists in
evading his just responsibities is bound
to get himself disliked, and dislike is
almost always fatal in trade. Let the
dealer be wise, and, even if the custo-
mer hands a fifty-dollar bill over the
counter as payment for $3.15 worth of
goods, do not let her hear that exasper
ating question: ““Is that the smallest
you have?®’’

Busy Housewives
Will be Thinking
of Papering Soon

With the approach of spring, the sea-
som when the housewife takes much to
heart the beautification of her home,
those merchants who handle wall paper
should direct their attention to the line
and begin to prepare their plans. One
of the important features is careful se-
lection of stock. Only those patterns
should be stocked that appeal to the
fancy of this customer. This fancy var-
ies greatly with different people and in
diffierent communities and the merchant
will have to use his own judgment in
buying. He should not stick to pat-
terns that have been shown before, and
he MUST have something new to create
interest.

The merchant should not take this to
mean, however, that he is to select a
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pattern because of its oddness, for
while something of this nature may in
terest a prospective buyer, she might
not want to have it for a decoration in
her home. Many merchants show lack
of taste in selecting patterns that ap
peal, and for that reason it is well for
many that they should secure the aid of
some competent persons when deciding
on the stock.

Another consideration in the putting

in of stocks is the price. The dealer

must have goods that will suit the poc
ket as well as the fancy. This can be
quite accurately ascertained by the
class of other goods which the customer
usually buys. And it is well to com-
mence the display of your wall paper
early in the season, as the housewife is
generally planning far ahead what sh
1s going to do in the spring. A pattern
that catches her fanev will be remem
bered when the time to purchase comes
The large stores in the city are alread:
giving window space to the showing o
wall paper, and the smaller store:
might do well in following their lezd
Several window displays should be mads
during the season and a few patterns
continually shown in a prominent part
of the store so as to catch the custom

er's eve These displays” should i
changed often, that different pattern
may be presented Clerks should not

wait for the .customer to enquire about
them but should introduce ‘the subiect
whenever possihle. for, although ~ sale
may not bhe made at the time, it will
perhans pave the way for one at a lat
er date

TO HELP THE DEALER.

Defeat in the grocery husiness oftenc:
comes from lethargy than from an
other cause. Lethargy comes generall
from lack of ideas; lack of ideas eithe:
from lack oi travel or lack of communi
cated news of what other men in the
husiness are doing

You will notice that THE KEYNOTI
OF THE WHOLE IS LACK. The ma
who lacks, wants something. That
why this is being written.

The Grocer takes the position that o
dealer can help another; it also insist
that one retailer should help the othe:
if he can do so without injury to his
own business. There are many littl
‘‘tricks” of trade, new innovations, nev
ideas, which have contributed in larg
measure to the success of the merchant
oi eastern Canada, which would be joy
fully welcomed by the beginners in the
west and vice versa. A dealer know:
perfectly how much he can help without
sacrificing any assets of his own store
Maybe some one is overcoming in some
unimagined way the difficulty that has
heen bothering you for a long time
maybe vou are doing something that he
is wrestling with. It would not hurt
business to tell about them.

The Grocer wants to start a column
on HOW TO BETTER YOUR BUSI-
NESS. You are invited to send in an
article telling. how you have bettered
yours. You can write over your own
signature or any other, so long as you
send you real name for reference. You
can he ““Old Grocer,” ‘‘Old Salesman,”
anything you like. But WRITE. Just
as soon as we get in a sufficient number
of articles we will start this column.
It’s sure to help, and it’s up to YOU.
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TRADE CHANGES OF THE WEEK.

Items of Interest to the Grocery Trade
From Coast to Coast.

Ontario.—S. G. Lamport, general mer-
chant, Clandeboye, Ont., has sold to
McKenzie Bros.

THE CANADIAN GROCER

The stock of Albert Berard, grocer,

Montreal, has been sold.

Omer Beaulieu, general merchant, St.

Anaclet, has compromised.

M. C. Berube, general merchant, St.

Hubert, has assigned.

The stock of Aziz Nageep,
merchant, La Tuque, has been sold.

Maritime Provinces.—J. 1. ("ase, oro-

cer, St. John, N.B., deceased

general

D. W. Turnbull, general merchant,
Abbotsiord, B.C., has assigned.

E. Finkleman, general merchant, Eve-
brow, Sask., has sold to Mr. Germain

Wheeler & Evans, general merchants,
Enderby, B.C., succeeded by Evans &
Son.

J. J. Plommer,
Pitt Meadows, B.C
Crickmay.

general - merchant,
.; has sold to E. J

; /1. H. Jennings, grocer, Kendal, de- e 5 R. E. Jones has purchased the gro-
p(ll‘}‘tlmy ceased. i A. E. Trentowsky, grocer, St. John, (ory husiness of Arthur Willis at Mani-
e : . N.B., has suspended payment. o A
he poc furner Bros., grocery dealers, ITa:.nil- 5 ‘, S S et O~ ol
:an  be ton, have sold. “_! lt‘”?“v’.]h"r ‘\J;‘;“ ‘“;‘j A “‘i'f_”v ‘]“,"l‘;h“,“t,:' W. P. Yeo has purchased the general
y the Isaac Reaman, grocer, Stoufiville, has ‘;.:l‘lli‘l R o GESOIVEd Patl-" | store Gf \\ P. Yeo & Co., ‘at Lloyd-
iIstomer soid to Ed. Baker, L g minster, Sask.
com RRobert R. Moore, grocer, Alymer, has . whaw. 8. 5. Treble, gon- Sauve, McCurdy & Co., general mer-
| paper soid to Mr. Stratton.. eral nl)er(‘ha\‘n%z l( r.\““{l (("1.\', Man., suc- chants, Keremevo, B.C., have dissolved,
‘}m‘ : imothy Gray & Son, general merch- S :a e = : B Safe thne
1at  she ants, Malvern, have sold to J. Lennox Arthur Gardner has opened a general
pattern i : ’hn Brndu"i('k grocery am‘i lf d *  store at Sutherland, Sask.
remiel 0 > ) g ecd mer- z e R ol e o
c,,,,,,.: chant, Cornwall, deceased. at"(,,"l",;“r’f“ \th;;lKlll“&, S itraccyy atowy Lemon BI‘OS.
already i'he general store of W. M. Leigh, v =M Y ¥ & -'l‘ e Gochos 1otk .
ving o Kirkton, sold to W. J. Roy. bridal:'del.;\bl‘{;g ‘h' \(‘(fl]::-)l\*‘{l“u rs, Leth- Owen Sound, Ont., and Sault Ste. Marie
store lohn A. Henderson, grocer, London o e Wholesale FRUIT, FISH and PRDOUCE
lead ; : . ’ Arch. Matheson, general merchant, y
has sold to A. Henderson. A Comilosion Morchaits. and
e mads Walsh & Clark, Hosmer, 3.C., has assigned.
attern siilibe K, el lge"e“‘l merchants, A. White of Revelstoke. B.C., has op- Dealers in HIDES, WOOL asd RAW FURS
b part ilibrook, suflered loss by fire. ened a grocery store at Phoenix, B.C.
ustom f,\.1 B. Ba):ltelr gré)ce‘l: Hamilton, suf- Mrs. Doherty, grocer, Vancouver, B.
Id e ered a small loss by fire. C., has sold out to W. J. Bovaird.
attern Quebec.—G. B. Reid, general mer- A grocery store is being opened in Highest prioce pald for
ild not chant, Gracefield, succeeded by Grace- Calgary, Alta., by B. D. Lockhart. DRlED APPLES
about ﬁ,m Trading Co. McSherry & Chase, Pangman, Sask.,
subject are adding groceries to their stock.
v sale hn n?mgNngéM grocer, Lac aux Sables, John Buhr & Sons, general merchants, o' E' ROB‘NSON & co'
it wil ll i S Gter. BE. Telid iretna, Man., are moving to Morse, ESTABLISHED 1886
a laf ST 4 ¥ NEONNE, 55 VO B Ingersoll - Ontario
has assigned. ; g gene
N. Grover is discontinuing his general Would ik W Gl iy
A. Paiement & Frere, grocers, Mon- store business at Riding Mountain, o e
treal, have dissolved. Man.
R e e e S e e B
ftene . .
g A Profitable Line to Handle ! KBB g we” |“ an cllmaIE'
lf’rtilli There’s a distinctive and delicate flavour about— I] y i
eithe
mmun —
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e e e A
NOTI P oz s
e ma Order from your e pianaea RS
at Wholesaler e —
at one ,,;-'"At.;.':zﬁu )
nsist ®gi ed \ u-om.cz .. y
other 4a Can® TABI.E TEK <
to his
little e 0 0 ”"”
3, new C NC RD S : lb hT
larg: o Invalbtonutah’ e uers, pro-
;chjum Norwegian Sardines spectors and all removed
0y . sqe . ~ .
II:‘ the that cannot fail to please your better-class customers from civilization for a time.
{NOW
11,:|q.||' Moreover, there is an absolute guarantee of purity of con- Let your customers taste this
store tents on each tin. None but finest freshly caught autumn ¥ : E.
ts‘;::‘\ fish are used, all hard, tough fish being rejected. From famous brand. : It is unsur
tivae 24 to 28 fish are packed in a tin, and the fish are mild passed for quality and flavor.
\at he cured and not too much smoked. 5 s .
hurt Keep somein stock for special
The profit selling “CONCORD” is a
orders.
olumn very ‘““well worth-while’’ one
3JUSI-
in an Don’tforget the name ‘“Concord’’ when ordering.
ttered
LIST OF AGENTS SMITH and PROCTOR
& R. 8. Mclad inai
ke + 8. Mcladoe, Toronto. Wanon‘& Truesdale, Winnipeg.
nan,': A. 1. Brittain & Co., Montreal. W. A, Simoads, St. John, N.B. SOIB Packers - HAL'FAX, ".s.
Just Radiger & Janion, Yancouver and Victoria, B.C.
imber
lumn.
ou.

61




THE CANADIAN GROCER

Grocer’s Encyclopedia—The Currant

Interesting Figures Dealing With Food Values of Greciap Cu}'-
rant—Comparison with Lean Beef—Where Little Fruit is

Tell Your Customers
That

Grown—Manner of Curing—The Scourge — Law Against
Adulteration.
)yid vou ever stop long enough in exposed for 10 to 12 days. It is during :
it to consider at all the little this time that the currant grower dreads BIG PLUG 3
ark wizened np currant? ever wait to rainy weather as in that event the pro- :

at particular use it is in

A writer recently eredits the dried
containing no less than 73

per cent. of sugar in its most valuable
i He ealled it the ““invert sugar”’

composite of dextrose and levielose.
assists digestion, allays nervous ex-
ent, and builds against nervous ex-

vo fruit can show this large propor-

exeept those of and kindred with,
¢ eurrant Surely these are faets
W« the grocer who wishes to extend
sales of this line of dried fruit, should
not fail t

In the dietary of the peasant classes

o bring before his customers

of Greece—a people remarkable for
their hardibhood and health,—the eur-
rant appears at almost every meal, while
in Germany and Holland, eurrant bread
s a eommon article of food.

Currants and Beef.

A writer makes a comparison between
currants and lean beef. Currants show
73 per ecent. of grape sugar, the whole
of whieh eontributes to manufaecture
energy: beef contains no sugar at all.
Currants eontain 1.77 per cent. of pro-
teid: the bheef 19.3 per cent. Thus the
important faet is thrust home that about
5 per eent. more nutriment is contain-
ed in enrrants than in beef.

It will be seen then that the people
have at their command an article of food
which i1s not expensive and of which
they would surely and readily avail
themselves  did they know its value.
The grocer has an excellent chance to
turn this information to good use.

The eurrant is the dried berry of a
small black delicate >]n‘!‘i14~ uf seedless
grape, and the vine so exactly resmbles
that of the grape that only an expert
can tell the differenece. It flourishes
only in certain parts of Greece and the
adjacent islands and all attempts to
transplant them to other lands have
failed.

The eity of Patras is the centre of the
world’s currant fields and nearly all ex-
ports are made from this port. The
Vostizza eurrant, one of the best grades
received in this country, is grown on a
narrow strip of land on the northern
side of the Gulf of Corinth. The eur-
rant vine, being very delicate requires
great care in grafting, pruning, trim-
ming and watering, and does not hear
until it is six or seven years old. The
gathering of the fruit commences about
the end of July, the ripe bunches being
cut off and placed in baskets in whieh
they are ecarried to the drying grounds.
The drying is effected simply by evapor-
ation from the action of the sun, being

cess of evaporation is retarded and this
delay eauses grea§ inconvenience and
often damage.

SMOKING TOBACCO

When cut never dries up or
becomes hard. The leaves 5
are so firmly packed that the
plug remainsfresh and molst

The fruit is sometimes attacked by a
scourge known as ‘‘Peronopis’’ which
usually affeets the leaves but sometimes
the fruit as welll. In 1900, beeause of
this, the erop was reduced from 180,000
to 46,000 and that year the price of
currants reached a very high figure.
Again in 1906, the erop was reduced
25 per eent.

GLAY PIPES | — -

None equal. Insist upon McDougall’s
There IS a difference.

D. McDOUGALL & CO., LTD., §tascsr;

"

For some time, it was necessary to
wash and elean the currant before re-
tailing, but it i1s now fairly free from
earth and other impurities, and ean be
sold without this trouble and loss.

With a view to prevent eurrants be-
ing gathered and shipped before ripe, SPRAGUE

the Grecians passed a bill in 1892 pro- CANNING MACHINERY CO.,

hibiting any exportation of the fruit be-

fore Aug. 28th, and also enacting that CHICAGO, ILL., U.8.A.
anyone found guilty of adulterating
currants in any form, or mixing old
ones with new, should be liable to fine
and imprisonment.

TANGLEFOOT

A. S. Harrison, of Lindsay, Ont., who
has been in the grocery business there
for a year or two, and who recently
sufiered considerable loss through fire,
has decided to sell out.

W. E. Baker, a Lindsay, Ont., grocer,
has leased the premises formerly occu-
pied by a moving picture theatre and
has turned the same into a large store.

A pleasant evening was spent on
March 6th by the employes of Sloan’s
grocery store, Galt. In a large sleigh,
sixteen strong, they drove to the home
of L. C. Howell, near St. George, and
were entertained with games, dancing
and other amusements.

THE ORIGINAL FLY PAPER

FOR 25 YEARS THE STANDARD
IN QUALITY.

ALL OTHERS ARE IMITATIONS

The Big Black Plug
Chewing Tobacco

e

R

“A Trade Bringer”

Sold by all the Wholesals Trade

TR o e,
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THE CANADIAN GROCER

ALL grocers should
carry a Full Stock of
Royal Baking Powder.

It always gives the
greatest satisfaction
to customers, and in
the end yields the
larger profit to the
grocer.

Absolutely Pure
The only baking powder
made with Royal Grape
Cream of Tartar

No Alum,No Lime Phosphate

THERE IS NO SUBSTITUTE

R T

Tuckett’s

Orinoco

Tobacco

NO BETTER
JUST
A LITTLE MILDER
THAN

TucKett’'s Myrtle Cut Tobacco

WHICH HAS THE LARGEST SALE IN CANADA.

J Hamilton,

TUCRETT LIMITED

e e —

Ont.

63
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THE CANADIAN GROCER

CLASSIFIED ADVERTISING

Advertisements under this heading, 2¢. per word fo:
first imsertion, lc. for cach subsequent insertion.

Contractions couni es onc word, but five figures (as
$1,000) arc allowed as one word.

Casb remittances to cover cost must accompany all
advertisements In no case canthis rule be overlooked.
Advertisements received without remittance cannot be
acknowledged.

Where replies come to our care to be forwarded five
sents must be added to cost to cover postages, etc,

AGENTS WANTED.

l:lhs! CLASS English Vinegar and Sauce Makers

requ re Agent to repie-ent them in Monireal,

Aiply Box 61, CANADIAN GROCER, 88 Fleet
Streer, London, England. (13)

WAN TED — Manulacturer’s agent making regular
end thorough cinvass of Toronto retail grucery

tradz, to handle well-known specialties which
ere already placed with jobbe's and retailers. Liberal
commiss on will be paid. Only reliable people con-
sidered. SULTANA LIMITED, Montreal. (12)

MISCELLANEOUS.

MISCELLANEOUS.

COMMISSION LINES WANTED.

A BOOK-KEEPING STAFF IN ITSELF—-DOING
the work with machine-precision and accuracy,

the Naiional Cash Register. Wr.te for demon-
stration literature. Tne National Cash Register Co.,
285 Yonge St., loronto.

GRY BUSINESS SYSTEMS are devised to suit
every department of every business They are
labor and time ravers. Produce results up 1o the

requirements of merchants and manufacturers. lIn-
quire from our necarest office. Egry Register Co.,
Dayton, Ohio; 123 Bay St., Toronto; 258% Portage
Ave., Winnipeg; 308 Richards St.,Vancouver.

JIRE INSURANCE. INSURE IN THE HART-
FORD. Ageancies everywhere in Canada.

h AKE MONEY AND SAVE MONEY with the

Multigraph. It does multiple typewritirg and

real printing, 1,200 to 5,000 shee s an hour;

gets n:w business w th form leiters or printed adver-

tising; saves 25 per cent. 1o 75 ver cent. of pri.ter’s

charges on stationery and forms. American Multi-
graph Sales Co, Lid., 129 Bay St, Toronto.

A OORE’S NON-LEAKABLE FOUNTAIN PENS.
If you have Fountain Pen troubles of your own,
the be-t remedy is ‘0 go '0 your stationer and
purchase from him a Moor:’s Non-Leakabie Fountain
Pen. Thisisthe one pen that gives universsl satis-
faction and it costs no more than you pay for one not
es good. Price, $2.50 and upwards. W. J. GAGE
& CO., Limited, 1oronto, soleagents for Canada,

DDING TYPEWRITERS write, add or subtract in
one operation. Elliott-Fisher, Ltd., Room 314
Stair Bullding, Toronto.

CCURATE COST KEEPING IS EASY i! you
bave a Dey Cost Keeper. It automatically records
actusl time spent on each operation down to the

decimal fraction of an hour. Several ooerations of
fobs cam be recorded on one card. Forsmall lirms we
recommend this as an excellent combination—em-
ployees’ time register and cost keeper. Whether you
employ a few or hundreds of hands we can supply you
with a machine suited toyour requirements. Write for
catalog. Ioternationsl Time Recording Company of
1(_:nndu. Limited. Office and factory, 29 Alice Street,
oronto.

UCKWHEAT Flour guarerntzed pure and unsur-
passed by any mill in tne Province. . B,
Squire, Queensboro, Cat., solicits your orders.

COPELAND-CHATTERSON SYSTEMS — Short,

simple Adapted to all classes of business.
Copeland-Chatterson-Crain, Lid., Toronto and

Ottawa. (1)

OUNTER CHECK BOOKS—Especially made for
the grocery trade. Not made by a trust. Send us
samples of whbat you arc using, we’ll send you

prices that willloterest you. Our Holder, with patent
carbon attachment bas no equal oo the market. Sup-
plies for Binders and Monthly Account Systems.
Business Systems Limited. Manufacturing Stationers,
Torosto,

COUNTER CHECK BOOKS—Write us to-day for
samples. We are manufacturers of the famous

Surety Non-Smut duplicating and triplicaring
Counter Check Books, and single Carbon Pads in
all varieties. Domigion Register Co., Lid., Toronto.

PENS—Thc very best Pens made are those manu-
factured by William Miiche | Pens, Limited,
London, England. W. J. Gage & Co, Limited,

Toronto, are sole ag:nts for Canada. Ask your sta-

tioner for a 25c¢. sssorted box of Mitchell’s Pens and

find the pen to suit you.

NDISPENSABLE in office, store, home — Canadian
Almansc, 1911 —a National Directory. Complete
classi ied information on every subject of Domin

lon interest. Full postage, customs, banking, insur-
ance, legal, educational, newspaper, srmy, clerical,
governmental, pariiculars of lesding institutions and
societies. Paper cover, 80c.; cloth, leather back, 75c¢.
All stationers, or sent postpaid on receipt of price by
The Copp-Clark Co., Ltd., Toronto.

ROCERS requiring the services of a man with 100
per cent, executive ability, coup ed with a prac-
tical knowledge of buying and selling. acquired

by over 20 vears' practical experience, sho«ld com-
municate with Box 379, CANALIAN GRUCER,
Turonto. (16)

PERIODICAL DEPT.

HE MACLEAN’S MAGAZINE is the most popu-

lar periodical of its kind. Why? Because each

issue contains a strong list of original articles of
interest to every Canadian. It also reproduces the
most timely, instructive and interestingarticles appear-
ing in the other magazines and periodicals of the
month. Thecream of the world's periodical press is
too valuable to overlook. MACLFAN’S is on sale at
all news-stands. Better still, send $2 for one year’s
subscription. Mail it to-day. The Maclean’s Magaz-
ine, Toronto.

Grocery Busimss for Sale

The Stock and Goodwill of the grocery business
heretofore carried on at the TOWN OF PRESCOTT
by the late John Mayberry, under the firm name of
John Mayberry & Co.

The purchaser may have a lease of the store
premises, which are centrally located and very con
venient The Stock amounts to about §7000. Terms
cash. For particulars apply to

J. K. DOWSLEY .

Executor Estate John Mayberry, Prescott, Ont

TRY A CONDENSED AD.
IN THIS PAPER.

AY'S FURNITURE CATALOGUE No. 306 con-
tains 160 pages of fine hall-tone engravings of
newest designs in carpets, rugs, furniture, drap-

eries, wall papers and pottery with cash prices. Wrire
for a copy—it's free. John Kay Company, Limited,
36 King St. West, Toronto.

system of reinforced concrete work—as success-

lly used in any of Canada's largest buildings—

gives better results at lower cost. " A strong state-

ment” you will say. Write us and let us prove our

claims. That's . Leach Concrete Co., Limited,
100 King St. West. Toronto.

MODERN FIREPROOF CONSTRUCTION. Our
u

HE “ Kaslamazoo” Loose Lea! Binder is the only
binder that will hold just as many sheets as you
actually require and no more. The back is flex-

Ible, writing surface flat, alignment perfest. No ex-
posed metal parts or complicated mechanism. Write
for booklet. Warwick Bros. & Rutter, Ltd., King and
Spadina, Toronto. fm

WAIEHOUSE AND FACTORY HEATING SYS-
TEMS. Taylor-Forbes Company, Limited.
Supplied by the trade throughout Canads. (tf)

UR NEW MODEL isthe handiest for the grocer,
operated instantly, never gets out of order. Send
for complete sample and best prices. The Ontarie

Office Speciaities Co., Toronto.

OUBLE your floor space. An Otis-Fensom band-
power elevator will double your Hoor space, en-
able youto use that upper floor either as stock

room or as cxira scliing space, at the same time in-
ereasing space on your ground floor. Costs only $70.
Write for catalogue "B.” The Otis-Fensom Elevator
Co., Traders Bank Building, Toronto. n

ETAIL MERCHANTS AND OTHERS WITH A
limited correspindence will find it to their ad-
vantage to write us for catalogue of s~ecial bar-

geins in reouilt Typeswriters. We have all the well
koown makes, take1 ss part payment on the MON-
ARCH, and at the prices w: offer them, they are
remirkable birgiins. THE MONARCH TYPE-
WRITER TOMPANY, Limited, 46 Adclaide Street
West, Toronto, Oat.

TECHNICAL BOOKS.

ANADIAN MACHINERY AND MANUFACTUR
ING NEWS, §! per year. Every manulacturer
using power should receive this publication regu-

larly, and also see that itis placed in the bhands of his
engineer or superintendent. Every issue Is full of
practical articles, well calculated to suggest economies
in the operstion of a plant. Condensed advertisements
for* Mnchi-elz Wanted " inserted free for subscribers
to the GROCER. " Machinery for Sale” advertise-
ments one cent per word cach insertion. Sample copy
onrequest. CANADIAN MACHINERY, 143-149
Uuiversity Ave , Taronto

ALES PLANS—This book is a coliection of 333
successful plans that have been used by retall
merchants to get more busine These include

Special Sales, Getting Heliday Business, Co-operative
Advertising, Money-Making Ideas, Contests, 4
Price $2.50, postpaid. MacLean Publishing Co.,
Techoica’ Book Dept., 143-149 University Ave..
Toronto.

Grocery
Advertising

By Wm. Borsodi

It contains suggestions for
special sales, bargain sales,
cash sales, etc.; ideas for
catch lines or window
cards, and many hints for
the preparation of live ad-
vertising copy. A collection
of short talks, advertising
ideas and selling phrases
used by the mwost success-
ful grocery advertisers.

PRICE $2.00

ALL ORDERS PAYABLE
IN ADVANCE.

MacLean Publishing Co.

143-149 University Ave., Toroato
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QUOTATIONS FOR PROPRIETARY ARTICLES

Baking Powder

Diamond WM 1l ILLARD & CO.

1lb. tin 240 1 vase . 5 0

b u = 3 o 1 3

$Ah.tiom, 8- - Y ... 075

IMPERIAL BAKING POWDER

S

¢-dozen

S-dozen 6-0z.

i-dozen 12-0z.

3-dozen 12-0z.

j-dozen.... 24-1b.

-dozen 5-1b.

MAGIC BAKING POWDER

Ontarioand Quebec Prices

Bizes. Perdoz
p 20

6 dozen 5c. . 80 50
- 40z .... 075
B 8, 340
s 8, 4 130
B - Al 180
- - e 18
s 3| % 225
Bt - St 230
. 2}-1b | 5 00
l > slh % 9 60
-0Z | p,
12 « ;- Percase
R ) | 00

Bpecial discount of 5 per
cent. allowed on five cases
* Baking Powder.”

ROYAL
BAKING POWDER
Sizes. Per Doz
Boyal l)lmu . 50 95

Barrels Whtn lmd\ul
in barrels one percent.
discount will be allow-
ed.

WHITE swAN SPIOES AND OEREALS LTD

White Swan Baking Powder—1-lb. tins, 3-
doz. in case, doz.; §-lb. tins, $1.25 doz;
t-1b. tins, 80c doz.

FORESBT CITY BAKING
POWDER

6 oz. tins.
12 oz tins.
16 oz. tins.

L]
WHITE BWAN SPICES &
CEREALS, LTD.
White Swan Breakfast
Food, 3 doz. in case,
per case §3.00.
The King's Food, 2dz. in
case, pcr case $4.80.
White Bwan Barley
Onlpg per doz. §1.
White Swan Belf-rising
Buckwheat Flour, per
dozen
White Swan Self-rising
Pancake Flour, per
dozen $1.
‘White Swan Wheat Ker-
nels, per doz. $1.40.
White Swan Flaked
Rice, per dozen $1.
White Swan Flaked
Peas, per dozen §1.
DOMINION CANNERS, LIMITED
lmer J P

THE CANADIAN GROCER

Blue
Keen's Oxford,perlb.............c.... on
In 10-box lots or case...... . 018
Gillett's Mammoth, }-gross box.. 200

Chocolates and Cocoas
THE OCOWAN 00., LIMITED

Oocoa—
Perfection, 1-1b.

tins, per doz... . $4 50
Per feouun. l-lb.

IP-I: t sot.lon. Hb

ins

l
Bolul lo' buik, No
y %, per ... 018
London Pearl, perlb............ c0c0n 023
Special quotations on Cocoa in bar-
rels, kegs, et
Unsweetened Chocolate— l’er 1b.
Supreme, 4's and 1, cakes, 12-1b. boxes 0 35
Perfection Lhuwluu. 20c size, 2 dozen
boxes, Per dOZen.... ...ooreevsioeoons 180
Perfection chocolate, 10c size, 2 and 4
dozen boxes, perdozen...... .......n 09
Sweet Chucolate—
Qucen's Dessert, $ s and i's, 12-1b. bxs,,

perib.... 050

ueen's Dessert. 6's, 12-1b. boxes . U4
Vanilla, } 1b., 12-1b. boxes, per 1t . 035
l'un:.lan, B e R 0 gd
Royal X\.n) 18, 4's, boxes, per gy 030
Diamond, 7's, 123-1b. boxes, per Ib 024
Diamond, )d. 12-1b. huu:s. per b 0%

lcings for cake—

Chocolate, white, pink, lemon, orange,
almond, mupl:. and cocoanut cream,
in }-1b. pkgs., 2 doz. in box, per dozen 0 90
Coufections— Per 1b.

Milk chocolate wafers, 5-1b. boxes. . 36
Maple cuds, 5-1b. boxes...... v 36
Chocolate wafers, No. 1, 5.1, boxe . 030
Chocolate wafers, No. 2, 5-1b. boxes.... 035
Nonpareil wafers, No. 1 5-1b. boxes.... 0 .sq
Nonpareil wafers, No. 2, 5-1b boxe: 025
Chocuolate ginger, 5-1b. boxes sianie: 0O
Milk chocolate, 5¢ bundles, per box ... 135
Milk chocolate, bc cakes, per box 135
EPPS'S.
Agents, O. E. Colson & Son, Montreal.

In} and I-b. t.lm. 14-1b. boxes, per

Smaller quantities. .

JOHN P. MOTT & CO.'s.

G. J. Estabrook. 8t. John, N.B,; J. M.
Douglas & Co.. Montreal; R. 8. McIndoe,
Toronto; Jos. E. Huxley, Winnipeg; Tees &
Persse, ().lgar) ; Johnson & ockney, Ed-
monton; Standard Brokerage Co., Vancou-
ver, Frank M. Hannum, Ottawa.

Elite, 10c. size  *
(lor cooking

Mon 's breakfast cocoas, 10c size 90 per dz.

i breakfast cocoa, 4 oe 3 33g
“ No.1 chocalate, § .. 033
= §"{u o 800 X llJ

" Van nltclpergrou .

** Diamond Chocalate, §'s........ 024
‘* Plain choice choulu.e. liquors. 0 32
‘* Bweet Chocalate Coatings...... 020

WALTER BAEER & CO., LIMITED.
Premium No. 1 chocolate, $ and ‘]b. cakes,
35c. Ib.; Breakfast cocos, 1- and 51b.
tins, ﬂc 1b.; German's sweet lonohm. {and
1 1b. cakes, é—lb bxs., 26c. 1b.; Caracas sweet
chocolate, § and }lb, cakes, 61 b. bxs., 3%¢ 1b.;
Auto sweet chocolate, § Ib. cakes, 3 and 6 lb
bxs., 3%¢. 1b.; Vnnilh "uot choool-u.
cakes, 6 1b. u 1b.; Falco
or cold -odn m‘. Isllll’) tins, % llb Orlc
m 106 Bala tied ta. par box dw The
above quou'.ionl are f.0.b. Mon!
Cocoanut
CANADIAN C?OOAgo‘éT cotl xurn:{x.
Pncmu— . &0 packages,
packed in 15-1b. ahd 30-1b. cases. )

nd n; pnc:ue-. assorted. .
es, assorted

. pwkupe.:: - assorted, in 5-1b. boxes 0 28

lb packages, nsmrv.ed-. in 5-1b. boxes 0 29

-1b. kages, assorted, 5,10, 151bcas 0 30

Bulk—
In 15-1b. tins, 15-1b. pails and 10, 25 and 50-1b.
boxes. Pails. Tins. Bbls.
te moss, fine strip 012 031 017
dded D ..

Desicated 16
White Moss in 5 and 10 lb square tins, 3lc.

WHITE SWAN SPICES AND CEREALS LTD.
White S8wan Cocoanut—

Featherstrip, palls.........oco00 015
redd . 015
- nerkases. Sox. box. ‘ox.ib I 08

Condensed Milk

BORDEN'S8 CONDENSED MILK 0O.
Wm. H. Dunn, Agent, lonuu.l&"l‘omnto.

es. Doz.
le Brand Condensed Milk 00 150

Gold Beal Condensed Milk 50 115
Challenge Condensed Milk 00 100
Poerlau Bnud Evaporated
five cent size (4dozen)... . 200 050
Peerless Brand Evaporated Milk
famil 2 - 50 090
.480 12

’bnsw("snll‘
N EVAPORATED ™~
TRURO CONDENSED MILK 00., LIMITED

*'Jersey” brand evaporated cream
per case ‘4 dozen)
** Reindeer”

rand, per case (4

en) 5 25
‘Reln(lter Condensed Coffee, case. 4 £0
*“Reindeer” Condensed Coooa, case.. 4 80

Coffees

EBY, BLAIN CO. LIMITED.
Standard Ooffees
Roasted whole or ground. Packed indamp-
proof bags and tins.
Club House.. 00 32 Ambrosia...... 025
Nec! 0 30 Plantation..... 023

ground 017}
014

Package Coffees.
Gold Medll 1 and 2 1b. tins, whole or

ind.
Enxhsh brnklut 1. tins, ground 0 18

WHITE SWAN SPICES AND CEREALS LTD.
White Swan Blend.

1-1b. decorated
tins, 32¢ 1b.

Mo-Ja,i-lb. tins
30c. 1b

Mo-Ja, 1-1b. tins
28c 1b.

Mo-Ja, 2-1b. tins
28¢. 1b.

Oafe des Epicures—1-1b. fancy glass jars, per
oz , $3.

Cafe l' romatique—1-lb. amber glass jars,
0T,

iascntathon (with 3 tumblors) §10 par dox

Cheese—Imperial

':"r ARENT |
';[P\Altn[gg,
E;‘”‘ »Y E%'

size, doz. 1
Bnnlldudoxllw
uefort—
B size,doz. 3 40
size,dos. 1 40

Osnada Oream Cheese—
In carbons, each 1 dozen
Large blocks, dozen..

Medinm blooks. dosen.

66

FUSSELL & 0O., LTD
London, Lng

**Golden Butterfly'
brand Cream, 8 doz.
10c. size, cases $7.70

**Golden Butterfly”
brand Cream, 8doz.
15c¢. size,cases $11.5¢

land 035 50
Packed in 30sand 50-1b
case. Terms—Net 30
days prepaid.

Confections

IMPERIAL PEANUT BUTTER
Small, cases T e PR 0 95 dozen
Medium, cases  dozen.. .. 180
Large, cases 1 dozen .. ‘e
mblers, cases 2 dozen .. %
M0 PRl e e vepan 015 lb.

Coupon Books—Allison’s
For sale in Canada by The Eby Blain Oo.Ltd.
Toronto. O. O. Beauchemis & Fils. Montreal
$2, 83, $5, $10, $15 and $20.
All same price one size or assorted -

UN-NUMBERED
Under 100 books.......... essenssees each 04
00 books and over. =
soopgoon to l(l:‘;JO bopks 3 3
r nu ng cover and each ooupon,
extra per Eoo

Infants’ Food
Rolinson's patent barley,
-1b. tins, $1.25; 1-1b. tins,
25, Robinson's p.unt
froau $-1b. tmn, $1.25;
tins, $2.

Plavorinz Extracts

SHIRRIF¥F'S

1 oz. (all fiavors) doz. 1 00
g m w175
2 " “ “ 200
it “ “ 300
5 “ “ 375
g8 * . “ 550
16 * o ** 10 00
39 - . “ 18

) 18 00
Discount on application.

ORESCENT MFG. 00,

Mapleine

2 oz. bottles (reta lll 50c.

4 oz. bottles (retail at 90c.).

8 oz. bottles ’reuﬂ at 81 50)
16 ul. bottles (retail at $3)..

al. bottles (retail at $20)......

Jams and Jellies
BATGER'S WHOLE FRUITSTRAWBERRY JAM

Agents, Rose & Laflamme, Montreal and
Toronto.

1-1b. glass jar, screw top, 4doz., perdoz. $3 36

T. UPTON & ©O.

g o L it
Z. ars, n cas d
2-1b. tins, 2 doz. Ing:u pere peroz. e
5and71b. tin uln.SlndBpuhln
- o%?u Erdl s esreeniis 0071
w Pa; n crate, I
30-1b. wood pails, per 1b. ...... Wb‘ 3%
12_(3oml>ouml = \'i Jel{lu—
iars, 2 doz.
;’}g thns, 3 dox. l.nc...,“""f e
wood paiis, vuhincnu.perlb 0’
30-1b. wood pails 00;

CHATEAU BRAND
CONCENTRATED SOUPS

Ve etable Mutton Broth

Mulligatawny Chicken

x Tuil Pea

1 Sootch Brath Julienne
A Mock Turtle

Vermicelli Tomato

Consomme Tomato

4 No. 1's, 95¢. per dozen.
Individuals, 45¢. per dozen
Packed 4 dozen in a case.




THE CANA

DIAN GROCER

ALWAYS RIGHT. sist:

Stove Polish is just right every time you sell it,
and the boxes are always filled full. You have
no complaints coming after yon pass it over your
counter. Why not mske friends for yourself as
well as for us by selling the stove polish which
always pleases the housekeeper* Thst’s SUN
PASTE. Justpush it and see them come back
for more.

- Canton, Mass., U.S.A.

Y- ——

—_—

HOTEL DIRECTORY

HALIFAX HOTEL

HALIFAX, N.S.

THE GRAND UNION

The most popular hotel in
OTTAWA, QNTARIO.

Jaues K. PaisLey, Prop,

ACCOUNTANTS

You can make sure of earning the
goodwill of the ladies if you sell them

BLACK KNIGHT

STOVE POLISH

It will not stain the hands, and pro-
duces a lasting, brilliant shine in a
very short time.

Keep agenerous stock of this profitable

line and push it hard

F. F. DALLEY CO., Ltd.

HAMILTON, CAN.

BUFFALO, N.Y.

Assignees, Chartered Accountants, Estate and
Jenklns & Hardy Fire Insurance Agents, 154 Toronto St., Toronte

52 Canads Life Building. Montresl.

“Arctic”

GROCER REFRIGERATOR

meets every requirement of your
trade. Case is of ash, hardware
of solid brass with lining of spruce,
shellacked. All parts separable
Perfect circulation of cold, dry
air is guaranteed

Write for Catalogue

John Hillock & Co., Ltd. - Toronto

Representatives Western Provinces: Ryan Bros., 147 Bannatyne
Ave., Winnipeg, Man,;: Donnelly, Watson & Brown, Calgary. Alta.

ASK FOR
AN
YKIT =
COFFEE

Notice to Live Grocers
(OF CANADA)

The Famous KIT Coffee Essence
is now being offered to the Canadian
Trade. All grocers who are desirous
of pleasing their particular customers
should order KIT Cofiee at once from
their wholesale grocer, or get full in-
formation from our Canadian Agents.

For full particulars apply to

KIT COFFEE COMPANY
GOVAN - GLASGOW, SCOTLAND

rTea Lead,

Best Incorrodible

“Pride of the Island”’

Manufactured by BRAND
ISLAND LEAD MILLS, LIMITED

LIMEHOUSE,

Tel. Address: “Laminated,” Londos.
A.B.C, Codes used 4th and 5th Editions. LONDON, K., ENG.
i Osnadien Agents ALFRED B. LAMBE & 80N, TORONTO,

J. HUNTER WHITE, ST.JOHN, N.B.
OBOIL T. GORDON, MONTREBAL
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THE CANADIAN GROCER
All' Wood Vinegar Pumps

S are money savers for
Wmnmwﬁﬁlw . .
s » Grocers and Dealers in Acids

nmmr
"‘.ﬂr:mmnm ) Walter Woods & Co. Hamilton and Winnipeg

ESTERN “"ve | e British America Assurance Company

ASSURANCE
COMPANY

AND
MARINE

HEAD OFFICE, TORONTO, ONT.

Assets over - $3,570,000
Income for 1906, over 3,609,000

HON. GEO. A. COX, President
W. R. BROCK, Vice-President
W. B. MEIKLE, General Manager

C. C FOSTER, Secretary

A.D. 1833
FIRE & MARINE

Head Office, Toronto

BOARD OF DIRECTORS

Hoa. Geo A, Cox, President W. R. Brock, Vice-President
Robert Bickerdike, M.P., W. B. Melkle, E. W Coa, Geo. A. Morrow
D.B. Hanna, Augustus Myers, John Hoskin, K.C.,LL.D.
Frederic Nicholls, Alex. Laird, James Kerr Osborne, Z. A. Lash, K.C,
Sir Henry M. Pellatt, E. R. Wood.

W, B. Melkle, General Manager; P. H. Sims, Secretary
$1,400,000.00

2,162,753.85
29.833,820,96

CAPITAL - - . sl
ASSETS e
LOSSES PAID SINCE ()RGANIZAIIO#

Jelly Powders LARD COMPOUND.

IMPERIAL DESSERT JELLY Tierces

1
-bbls 1
'ubs, 611hs 0 1
20-1b. Pails 2 25
20-1b. tins 21

Cases 3i-b 0 11 \
5b..0 11

101b,. 0 11
F.0.B. Montreal.

’fn.,v Fi

Truk
CarTOoNSs €aCH | D ) T

N. K. FAIRBANE CO. BOAR'S HEAD
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L Purity " licorice, 10 sticks 145 e
och(‘:y:,r:ull L8 WHITE SWAN SPICE & 100 stick 073 ( 2 .<%0) ST. CHARLES CONDENSING
Chinese starch, 48 AND CEREALS, LTD  Dulc, large cent sticks, 100 in bo e A couPANY
-1b rcase $4.00; . . ces
"‘i;.um,‘fan. Jhks Gwan, 15 Lye (Concentrated) = st Charles Mk, .
> ; ily sive, per cas S35
her ca ell”gﬂ‘;lzi BARTacS oot or " % “-lﬁ)‘ :l/v.l)n{: :‘.lf‘x. ; 'g (J)g
tins, 4 oz per case, carton, per doz., ¥ Ditto, hotel 3 370
23 00; B-oz méw. 5 ;,llv ri ‘\il“ Mi k 455
aoz. per case, $6.50; > e urity Milk 425
16-0z Lir 3«11‘../ per Nl“l”l-‘;l"':‘:m Good Luck.,.......... 400
case, $6 75; 5-1b tins SRF O L
1u tins a case, $7.50; Ontario and Quebec Mustara
11b hull; pecs, Prices COLMAN'S OR KEEN'S
and 2501bs., at 150 < . 3
r1b. Ocean bls Per do: Per doz
e 0 List price. 1 case of 4 doz § D.S.F, 1b. tins 140 F.D.. {1b. tins.. 1 45
O 1 borax, 48 8.0z, $1.6; Ocean cough " Shirriff's " (all 5‘." Caal L4 =5 e 8 ]‘ll{: :me . (8 Durh 40t “—”Ulﬂg
8 ,,.lJu 0.,';;/*8?;“0"', goﬁ)g 0z., $7.20; Ocean flavors), per doz Scucesormure 3 3 F.D., 110 unlsm 6 pec am, lh’ {:: 0 éd
SRV e O b Dm,ounuonupphca- IMPERIAL PREPARED MUSTARD
Jam Perl tion Small, cases 4 dozen. ... . 0 45 dozen
01b. woOR PRIIS. ..oc.cveessacscsosccss 0 Marmalade. Medium, cases 2 dozen .09 *
Pure ass. ud jnm. 1-1b. glass iars, two a T. UPTON & 00O Large, cases 1 dozen.... .13 *
SANUR B o n o shsrssanssesens 17 Lar 12-0z. glass jars, zdozen

case, per doz. ‘l

glm jars,2 doz. in cuu
r doz. $1.45; 5 and 1
b. tins and 7 Ib. pails,
er 1b. Bc.; jint sealers
24 oz.), 1 dcz, in case,

Gum

CLSCE IS T I

¢

WRIGLEY'S ig"“
i l

per dozen $2.25. PEPSIN GUM

SUIRRIFF BRAND
9 l]mpcr{ul btaou h™ 7] = Sauces

1b. glase, doz PATERSON'S WORCESTER SAUCE

3}:: tll::“d‘l‘;z s 3 % l’ int bottles, 3 and 6 dozen cases, doz 0 90

71b. tins. doz. .. 7 35 nt bottles, 3 dozen cases do:. ...... 17
" Shredded”"—

1-1b. glass,doz... 1 90 Soda

2-1b. glass, doz... 3 10 OOW BRAND

7-1b. tins, doz.... 8 25 e‘“e‘;g” 1b. contain-

ing packages per
Cereals. box $3.uu.

(=]
-3

Assorted flavors—gross 10. 75 Case of %-lb. con-
taining 120 packages
Boap H }g; per boz §3.00.
‘be GENUINE. Packed 100 bars to oase BTy 2010 10 e B
. S to case. <,EXCELS 101b. * 0103 and 60 %-1b packages
2 orust b » on B e ot b s, b
s 14
11b. 13 A mot p:i:wlzel containing 96 packages,
NATIONAL uoononoo MAGIC SODA lrruxc‘
5-1b. boxes, wood or paper, per Ib...... $0 40 7| No. 1, cases 60 1-1b. puckuges. ..
Fancy boxes (36 orwuu::hrpor box 135 = 5 2
"lAlinxod'mb boxu. per I g £ No. 3, 120 §-1b. z;
‘* Acme e cans, po ahe =
u‘(bnn, bxs., 40) perbox 150 e No.3, {301 -1b. . s 2
Prien 0 Tar licorice and tolu wafers, 5-ib. o
L3 Shan § aases . 5 umdp'lomal ib, gias far 1100 " 1% Grape Nuts—No. 13, $3 00; No. 33, $4.50 ?&im"u"d“ﬂ““m eonmes o
- o i s o R g i - , $4.
A BT T AN £ a4 "y TIR Dy Toastiee—No. T3 8385, Scases. . 280
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THE CANADIAN GROCER

Many people fore—go the pleasure Coffee gives them owing to the trouble

of making it.

With

YMINGTON'S COFFEE ESSENC

your customers can have the most fragrant and delicious Coffee

without fussor difficulty by simply adding boiling water.

there is no other Coffee Essence to equal SYMINGTON'S,

Thos. Symington & Co., Edinburgh and London

AGENTS :—

Ontario—Messrs. W. B. Bayley & Co., Toronto.
Benedict & Co , Montreal.

Quebec—Messrs. F.

Remember

L.

Vancouver and Winnipeg—Messrs. Shallcross, Macaulay & Co.

For sale by all grocers.

A. P. TIPPET & CO., AGENTS

Maypole soap, colors, per groes...... $10 0
Maypole soap, black, per gross...... 15 30
Criole soap, per gross v DRID
Floriols soap, pergross .. 12 0
Btraw hat , per gross 18 %0

‘( H ““’S ‘
PURE 21‘

B
5;_%;32-

Starch
EDWARDSBURG STARCH 00., LIMITED
Laundry Starches— Per Ib
No. ] white or blue, 4-1b. carton... §0

No. 1 white or blue, 3-1b. carton... 0
BONEEY  .soovosersesses

Bilver gloss, 6-1b. draw-lid boxes. .
Bilver gloss, 6-1b. tin canisters. . ...
Edwardsburg silver gloss, 11b. pk;
Kegs nilver gloss, large crystal.
Benson's satin, 1-lb. cartons. .
No. 1 white, bbls. and kegs ¢
Oanads white gloes, 1-1b. pkgs. ....
Benson's enamel, per box... 150&

Culinary Starch—
Benson & Co's. Prepared Corn. ..
Oanads PureCorn .. ... ... ......
20-1b. brxes, {c higher

Celluloid —Boxes of 45 cartons, per case 3

oo “OO;OOQQO
® 2§ S3gSFIISH

BREANTFORD STARCH WORKS, LIMITED

Ontario and Quebec.
Laundry Btarches—
Canada Laundry, boxes of 40 1b..
Acme Gloss Btarch—
1-1b. cartons, boxes of 40 Ib.....
Finest Qmuu White h-ndn
3-1b. canisters, cases

Barrels, 200 1b
Kegs, 100 1b. .

005

i

For charges for inserting quotations in this dept. apply to

Lily White Gloss—
1-1b. fancy cartons, cases 30 1b. 0 07
6-1b. toy trunks, 8 in case........ 0
b. drume, with drumsticks

61
8 0 07
K 0 06:
Brantd
Hb hncyboxu.uul!élb 007
o Btarch—
Box-ollohnc'pkn percase 3 00

Canned Haddles, ‘‘Thistle” Brand
A. P. TIPPET k ©O., AGENTS

Onses 4 doz. each, fiats, percase......
Ouses 4 doz. each ovals, per case......

Milk,

CANADA FIRST
BRAND

The Aylmer Con-
densed Milk
Co., Ltd.

um size 4 80
Ou:udA First Evaporated Creun. botel

............................... 70
C‘nuh First Evaporated Cream, baby 200
Canada Firsé Gondensed Milk.... ..

Beaver Condensed o 'm %

JAMES DOME BLACK LEAD
6a size, gross, $2.40. 2a size, gross, $2.50

Syrup
EDWARDSBURG STARCH CO., LTD.
“Crown " Brand Perfection B: Tup
Barrels, 700 1bs. per, 1b.
Half-barre

Lily White Corn Byrup.
Plain tins, 'ith label—
21L tins, !doz"ln case..

Beaver Brand Maple SByrup.
: Ib. tins, l, doz in

lO “ “

(5 10 and 20 1b. tins have wire handles)

Brown Label, 1's and §'s. ..$035 $0 %0
Green Label, 1's and §'s. 027 035
Blue Label, 1's, §'s, {'sand §'s. 030 040
03 05

Orange Label, 1's and §' 033 ow
Blue Label, 1s......... 0% 03
Brown Label, 1'and {'s... 023 o
Brown Label, §s....... 040
Green Label, I'sand §'s 03 0%
Rod Xabel, §8...00000000000000 040 ow0

LAPORTE, MARTIN & CIE, LTD.

Japan Teas—

Victoria, half case, 90 lbs........ 0325

Princess Louise, balf case, 801bs 0 19
Ceylon Green Teas—Japan style—

018

018

MELAGAMA TEA

MINTO BROS.,

45 Front 8t. Bast

Wepackin60and

100 Ib. cases. All

delivered prices.

RBetai

Brown Label, 11b. or §. 030
Red 11b.or§. 035
Green * ls,gor 040
Blue * ls,porg. 050
Yellow ** 1s, . 060
Purple *' ionlyu.. 08
Gol i B s vsbnnt 100

, In

1 and §-1b. lead

ages — black
Black Label, 1-1b., retail at 35¢...... 0
Biack Label, §-1b., retail at 350 .”6!1
Blue Label, retail at 30c.... ... . 0%
Green Label, re'ail st 40c. , 030
Red Label. retail at 50c....... ...... 03

Brown Label, retail st 60c

043
Gold Label, retail at 80c 08
Cream Tartar.
GILLETTS CREAM TARTAR
Ontario and Qucbec P'rices.

Per doz
1b. paper pkgs.. 4doz. incace. ....... 31 )
-lb. paper pkgs., 4 doz. incase. ... ... 30
2 % o Per case

4 doz. paper pkgs 3
3 doz. §-1b. paper pkgs. }momd. I §$0
’er dog
4-1b. cans with screw covers, 4 doz. in £
14b. cans with '.c”r'e'-'-};b'-'ér'-'.'é}iéi 'iri ‘ =
......................... i
5-1b. 8q. canisters, § doz. in case..... 033
10-1b. wooden boxes.... ......... 070
25-1b. wooden pails. . 0 30
100-1b. kegs. . 0 38!
360-1b. barrels. 023

0xo

Ozxo in Bottles—1-0z., $2 per doz.; 2oz, §3.50

per doz.; 4-0z., .50 per doz., md llrxe: .

Oxo Cubes—Tins of 4, 9. per doz.; tins of
0, $2.40 per doz.; tins of 50 $11 perdoz

OCORNEILLE DAVID & 00.

"Per doz
H.P. Bauoce, packed in cases of 3 doz. §1 30
HL.P. Pickle, packed in cases 2 doz. pts. 3 35
HLP. Pickle, packed incases 3doz j-pts 22

Tobacco.

IMPERIAL TOBAOOO COMPANY OF CANAD:
., LIMITED—EMPIRE BRANCH.
Ohewing—Black Watch, 6s................ 3

Ontario and Quebec Prices.

Yun. 3 doz. b cent
Cream Yeast, 3 dox.

Ro;
G

Grocer, at our nearest office.
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THE CANADIAN GROCER

. Good Service .

~*mﬁr é\istomefs » ‘Know—.—

AND WILL BUY

WETHEY’S |

m ©°°¢ V4Ue g | MINCE MEAT
Good Goods st

ARE YOU HANDLING IN?

because they are acquainted with
. . . our quality and cleanly methods.
in Salt
We have condensed mince meat
in cartons—--also ready for: use
B write - s sebgind vone w8 st
your trade—no matter what it
Verret, Stewart & Co. may be.
- LIMITED . WRITE US.
MONTREAL s n
J. H. Wethey, Limited
ﬂ"" ——
5 S 1

We have mince meat to just suit
. = . . - ST. CATHARINES, - ONTARIO
S

-

D

The Retail Dealer has Long Since Recognized that One of
the Prime Requisites in Good Salesmanship is to KNOW
the Coods He Sells.

There is no secret about this. “He profits most who serve:
others best,” and in order to serve his customers adequately
the dealer must KNOW as much about a manufacturer’s good:
as there is to know.

There is no better medium in Canada to tell the dealer about
goods he stocks than the advertising columns of The Canadianr
Grocer. He reads these columns because they are directly con
nected with his business, and he reads them at a time set apart
for that purpose—it is a purely business proposition with him.




