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[t’s not a question of price

with the sensible housewife—It's QUALITY that weighs every
time—Remember this when she orders Laundry Blue. It's

Keen’s

i Oxford Blue
- she wants.

You can buy it from every jobber.

Frank nazor & Co.. 403 St. Paul Street, Montreal, Agents for the Dominion

There will be a lot more 8yrup used during Lent than ordinarily. Lent will be here
in a few weeks. Prepare for the demand by ordering : :

& You can buy it in

any of these sizes: : “CROWN 99

* ¥ BRAND

s o] .TABLE SYRUP

10 < 4 b l.n and Po
20 ¢ % 1" "o 3 .
rrou_mpua 5 cases #0d overto all raflway | - The most perfect, richest and
Monu..-uu%cm’. e ‘ p
e healthful of all corn syrups.
For sale by all jobhers

EBWARMBURG STARCH CoO,, LI ited

- ESTABLIGHED 1858

&3 Front 8t. East : : Works, 164 St. James Strast
TORONTS, Ont. { “ ‘ : OARDINAL, Ont. MONTREAL, P.Q.







THE CANADIAN GROCEK

Standard
Fish Specialties

You want the very best packed if you wish to give lasting satisfaction.
The best are always the cheapest in the long run. We guarantee the
brands below mentioned to be the best obtainable anywhere. You run
no risk therefore, while you can stake your reputation on the quality.

QUALITY TELLS

T

Y
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“TYNE”

Herring in Tomato
The Choicest of

SCOTCH

that are packed.

“THISTLE"

Genuine Haddock of the
finest description. No
cheap mixture, like
others.
Not the

CHEAPEST

but always

BEST

This year's pack
is specially
fine.

NO OLD
STOCK.

Codfish Cheese

In 1-Ib. tins. Each tin contains
the equivalent of 2 Ibs.
of the finest

Newfoundland
Codfish, packed

Order now while hard and The BEST
—— fresh, and is
for Le_"t without houses sell these.

an equal.

One trial will
convince

FOR SALE BY ALL FIRST-CLASS HOUSES

Arthur P. Tippet & Co., Agents

Montreal Toronto
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THE CANADIAN GROOESR

Manufacturers and merchants cannot expect to develop, maintain
and get the best out of the Canadian market without the assist-
ance of local agents. The following is a representative list of reput-
able agents. The service department of The Canadian Grocer is at
the disposal of firms wanting agents or of agents wanting agencies.

HALIFAX, N.3. TORONTC, TORONTO,

J. W. GORHAM & CO. .
JERUSALEM WAREHOUSE W. G.A. LAMBE & CO. Anderson, Powis & Co.
HALIFAX, N.8. Toronto g
Manufacturers’ Agents and Commission Brokers. Grocer Brokers
| - WABEHOUBEMEN (i Grocery Brokers and Agents. oy
Domestic and Foreign Agencies solicited. — and Direct lmporters
Highest references. Established 1885,
Highest References
MOOSE JAW.
THE MOOSE JAW FRUIT & PRODUGE CO. MacLAREN IMPERIAL CHEESE CO. 16 WELLINGTON STREET, EAST
D, S8sTAMPER, Prop, Limited
_Wholesale Agents and Jobbers AGENCY DEPARTMENT . S TORONTO
Fruits, Groceries, Tobacco.s,' Cigars, etc. Agents forCrocers' Bpecialiion: il Wholesale Ei ‘idi
Corres; ndancc Solicited. rocery Brokers Sun Fire Bui dlng
Office and track .wa.rehooxuse. City spur track. TORONTO, Ont. DETROIT, Mich.
Cor. 3rd Ave. and Falrbord St.,, - MOOSE JAW WINNIPEG.
PPVIREAL.- " DOy O R AT WEBT ‘GOUNTRY "
W.G. Patrick & Co. | | " ol i = o

A. J. HUGHES

Oorrespondence solicited. Established over13 years

Wholesale G ' Broker, Manufact t Manufacturers’ Agents
i theo George Adam & Co.
1483 Notre Dame Street, MONTREAL Wholesale and Commissien Merohants

Importers

29 Melinda St., Toronto

Winnipee, MANITOBA

Open for few more foreign and domestic agencies.
Correspor dence Solicited. Highest Ref.

STUART WATSON & CO.
McGAW & RUSSELL Wholesale Commission Brokers and
J. T. ADAMSON & CO. Manufacturers’ Agents and Importers Manufacturers’ Agents
Customs Brokers Room 302, St. James Chambers, cor. Church and WINNIPEG, - MAN.
dWwW ) % fulsinide Boeamis; TORONTO, Domestic and Foreign Agencies Solicited.
an arenousemen Highest References. Correspondence Solicited.
Phone Main 2647
27 St. S8acrament Street, Montreal W. A. TAYLOR
C. E. KYLE 8. HOOPER
BROKER and WAREHOUSEMAN
KYLE & HOOPER 243 Main Street
TEL. MAIN 778. BOND 28. Wholesale Grocery Brokers and WINNIPEG, M1AN.
Manufacturers’ Agents HIGHEST REFERENCES
L 27 Front St. E., Toronto
REGINA. Highest refer Commissions solicited
EsTasLisuED 1887.
G. C. WARREN Wh 1‘£no§EPHB ucﬁ?r‘:& ing
REGINA olesale Grocery Am :{ an urin
Direct Ix:pmr w‘om(‘I P;"?l gc:ﬂon wanB BEANS Union Bank Block.‘ ;oon;‘-, 722 and 723 3
green and v, Of & es, winnipes' an. 4
ﬁ%ﬂﬁ:ﬁtwlﬁlm?&‘:b& EVAP““TE” APPLBS Correspondence Solicited. ~ Highest References. ;
se. . ¢
CANNED G0OODS .
G. B. THOMPSON |
HONEYM?LN,C(;IAULTAIN ] Wholesale Brg:or l::dt Commission | !
. erchan ,
| STORAGE AND TRANSFER W. H. MILLMAN & SONS 150 Portage Avenus East, - WINNIPEG, MAN. | i
Manufacturers’ Agents and Wholesale Brokers Cable address, ** CaPsTAN.” { i
Commission Merchants Btorage facilities. Correspondence solicited : :
REGINA, SASK. TORONTO I
(Costinued on page 4).
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THE CANADIAN GROCER

fOUR “ANCHOR” brand HALLOWEE DATES

Put up where grown, in handsome 1-lb. packages.
S“APS A clean handy package—with no trouble or loss in weight in handling.

"ok SKINLESS CODFISH—2 5

: Fine whole Cod—skinned and boned. Quality guaranteed.
“\GK We are quoting specially low prices on this lot.
Now’s the time to buy—they'll be higher when Lent commences.

BUYM® .peacock MINCE MEAT

28-1b. pails
gpects! A good wholesome article at an exceptionally attractive quotation.
pr\oc* YOU CAN'T BEAT IT — EITHER IN QUALITY OR PRICE.

_we MALAGA RAISINS—:icsise:

We have only a small stock, which we are clearing out below cost.

The EBY, BLAIN CO., Limited

Wholesale Grocers To RONTO

Mr. Grocer

ARE YOU FPUSIHING

BLUE RIBBON TEA?

If not, will you use the convincing test, viz.:

The TEAPOT TEST

and believe, as we do, that OUR TEAS are the best quality offered on the market to-day?

The Prices are right. The Profits are right.
The Demand ALWAYS increasing.

THE BLUE RIBBON TEA CO., Limited
12 Front St. East, Toronto.
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Manufacturers’ Agents—Continued.

H. W. MITCHELL
WINNIPEG, MAN.

R. B. WISEMAN & CO.
WINNIPEG, MAN.
Wholesale Brokers and Storage
Warehousemen.
CENTRALLY LOOATED.

Can handle a few additional lines.

Correspondence is solicited from firms wishin,
a representative in Winnipeg. Travellers call
regu'arly on the Wholesale and Retail Trade in
Western Canada.

Highest references and financial responsibility.

ASHLEY & LIGHTCAP

Manufacturers’ Agents and Wholesale Commission Brokers

Storage. Track Warehouse. Central Location. Low Insurance. Quick facilities for handling Goods
Open for Foreign and Domestic Agencies.

Correspondence Solicited.

WINNIPEG

Highest References.

214 PRINCESS STREET, - -

I ESTABLISHED 1897
ND COM-
SCOTT, BATHGATE CO. uission mercants
Cor. Notre Dame East and Victoria Sts., Winnipeg, Canada

Correspondence solicited with firms wishing representation in this market or wishing their goods sold on com-
mission to the jobbing trade. Be:t references.

SHALLCROSS, MACAULAY & CO.
VICTORIA and VANCOUVER, B.C.

GENERAL AGENTS

Agents for—'SUNBEAM” STOVES—COAL OIL
“DAN" INCANDESCENT LAMPS—COAL OIL

“" “

Four Reasons why INVICTUS FIBRE is the BEST FIBRE PAPER on the Market

1. Invictus Fibre is made from personally selected pulp wood cut on our own limits.
2. This special pulp wood is again rigidly culled on arrival at our mills
3. The pulp from which Invictus Fibre is made is manufactured in.our own pulp mill and transferred
at once to the paper mill, avoiding all drawbacks of transportation.
4. Invictus Fibre will increase in strength and not grow hard and brittle as does fibre made from sui-
phite pulp. This is a quality of the peculiar and selected pulp from which Invictus Fibre is made.
A trial order will convince you that we are correct. See that each package bears the words “lnvictus Fibre.” Every ream
contains 480 sheets

TRADE This design a guarantee of quality.
Ly CANADA PAPER CO., LIMITED,
‘*Headquarters for high grade Fibre and Manilla Papers”
Toronto. Montreal. Windsor Mills, P.Q.

...ESTABLISHED 1849...

BRADSTREET'S

Capital and Surplus, $1,500,000. Offices Throughout the Civilized World
Executive Offices: Nos. 346 and 348 Broadway, New York City, U.S.A.

THE BRADSTREET COMPANY gathers information that reflects the financial condition and
the couvrolli «g circumstalices of every seeker of mercantile credit. Its business may he detined as of the
merchants, by the merchants. for the merchants. Iu‘rmcurinu. verifying and promulgating information no
effort is spared. and no reasonable expense considered too great, that the rerults may justify its claims as an
suthority on all matters affecting comms reial affairs and mercantile credit, 1t ot ¢+ 8 and connertions have
heon steadily extended, and it furnishes information concerning mercantile persons througbout the
civilized world.

Suhscriptions are based on the service furnished, and are available o+ ]y hy reputable wholesale, jobbing
and manufacturing concerng, and by responsible and worthy financial. fdnciary and bncin #8 « o1 porstions.
Specific terms may be obtained | y addressing the Company at any of its offices. Correspondence Invited.

—OFFICES IN CANADA—

HAVILTON, ONT. LONDON, ONT.
QUEKErC, QUE, AT, JOHN, N.R,
VANCOUVER,BC. WINNIPEG, MAN.

THOS. C. IRVING, Gen. Man. Western Canada. Tcronto.
4

CALGARY, ALTA.
HALIFAX, N.R,
OTTAWA, ONT.

MONTREAL, QUE.
TORONTO, ONT.

BARBADOES, W. I.

JONES & SWAN

GENERAL COMMISSION MERCHANTS AND
SHIPPERS OF WEST INDIA PRODUCE.

CABLE ADDRESS—JONESWAN, BARBADOS.

Copes UseD—Lieber's, Western Union, A.B.O.,
Watkins' Scott's and Private Codes.

REPRESENTED BY—John Farr, 140 Pearl 8t/ New
York ; L. G. ()rosti{',J St. John, N. 8. ; Mitchell hite-
head, Quebec,’ se & Laflamme, Mont 3 Geo.
Musson & Co., Toronto; J. C. LeQuesne, Paspgbiac.

EXPERIENCED ADVERTISEMENT WRITERS

who are open for a situation are requested to
register their names with the MacLean Pub-
lishing Co., at any of their offices. Inquiries are
occasionally made by manufacturers and whole-
sale h s who template establishing their
own advertising department.

We want you to write for sample

package—Qur prices show you a

larger proft than any other Starch.
TO ALL USERS OF

CHINESE STARCH

OCEAN MILLS, MONTREAL

A Two Cent
Mistake

Dou’t amount to much
in any business, hut the
striking point is that
a clerkis just as liable
to make & mistake of
$2.00 as he is of two
cents, and a few mis-
takes like this would
pa{ for enough of
Allison’s Coupon Books
to last & year or more.
With these books mis-
takes are impossible.

IF A MAN WANTS CREDIT

for $10, give him a $10 Allison Coupon Book, charge
him with $10, and there you are. o trouble at all.
If he buys s plug of to for ten cents, just tear
off a ten-cent coupon—that's all. And so on for all
bis &l(uchuu wx to limit of the book. NO PASS
BOOK. NO WRITING. NO TIMBE LO NO
KICKING. There are other Coupon Books, of course,
but why not have the best? Let us send you a
free sample.

For Sale in Canada by
THE EBY BLAIN CO., Limited, TORONTO.
C. 0. BEAUCHEMIN & FILS, MONTREAL.
WM. T SLOANE, WINNIPEC, MAN.

ALLISON COUPON CO.,

Manutacturers

Indi 1 indi
Ly J




THE CANADIAN GROCEB

Hamilton, January 3rd, 1907

Dear Sir:—One of our wholesale customers called
us up on the 'phone the other day, and mentioned that
one of his country customers had sent some Poultry for
our Aylmer factory in his care, and that the price was to
be 10c. per Ib. "I had no idea,” said he, “ that your
“ people pay such high prices for your Poultry. Some
“ retailers and consumers seem to have the impression
““ that all Canned Poultry i1s made up of all kinds of scrap
“ meat, and if they were acquainted with the facts that you

" pay such high prices for your Poultry, and insist on the very best quality,

“ 1t would increase the consumption very much.” We

assured our esteemed customer that our Ganned Poultry was
absolutely guaranteed to be exactly what it is represented to be, and that

taking into consideration the trouble in cleaning Poultry,

waste of bone, etc., our Canned Poultry 1s very much
better and cheaper than Poultry 1n its fresh state.

Aylmer Poultry is especially recommended for Invalids, as owing to
being thoroughly sterilized there is no danger of any

bacterial trouble of any kind, as with Poultry not canned.
Ayimer Chicken Soup is recommended by physicians from coast to coast. Every
refal grocer in the country Should keep these high-grade products In stock,
and should lose no opportunity to place thelr merits before his customers.

Yours faithfully,
CANADIAN CANNERS,

LIMITED
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THE CANADIAN GROCER

A few reasons why Oso Jams should be and
are considerably better than any others now

being made in Canada :

1. As Montreal is by far the largest buying centre in the country, enormous
quantities of all kinds of fruit are sent to be marketed here, and as ripe
fruit has to be disposed of within 24 hours of arrival a glut is sure to occur
in some fruit every day—it might be peaches to-day, or strawberries to-
morrow—some fruit is sure to be oyer-shipped, which we can buy at a price
averaging as low as the mere cost of growing it; and buying fruit at
this price naturally we can afford to use more of it.

2. Our plant is the largest in Canada, contains the finest, cleanest and
most modern equipment, which enables us not only to turn out an enormous
quantity but give far better quality as well.

3. Wecan buy sugar on the wharf at a great saving over what it would
cost if freighted west, and consequently are enabled to put in a much larger
proportion in the cheaper qualities.

4. Having the turnover, we are able to purchase our packages at the very
lowest price.

5. As we believed that these natural advantages would enable us to take the
lead in the Jam business, we sent to England for the most expert Jam cook we

- could find. As money was no object, we got him and placed him in charge of

our Jam Department, where his 28 years of practical experience are enabling
him to turn out goods which are a revelation to the trade, and are causing a
large increase in sales in this line with the people who are handling them.

6. Notwithstanding our ability to turn out a product equal to any made in the
country at a lower price, our aim is to put this saving in the cost of production
into bettering the quality of the goods, thus putting purchasers of our goods
beyond the reach of competition.

With this information at hand you can readily see why so many of the
largest wholesalers have placed their Jam contracts with us, and we think you
will also see that it will be to your advantage, and that of your customers,
to place your Jam business with us.

N\
N

We quote Standard Brand Jam
in 7-lb., 14-lb. and 30-Ib. Pails, G6o. F.0.B.

The OZO CO., Limited

MONTREAL




THE CANADIAN GROCER

VERCHERES, QUE.
To ‘““SALADA ” TEA CO., :

Montreal, Que.
Dear Sirs,

A few words to tell you about the ‘“ SALADA ” Green
Tea that you have sent me. Your ‘“ SALADA” is a first-
class article. | have been in business 42 years, and
have sold several kinds of tea, and may say that your
tea is better than any other. | have sold a lot of your
famous tea, and all my customers that have tried it
are all the time praising it. | am pushing your tea over
all others, and if I continue to do so will surely be able
to sell a large quantity. Now, | am sending you a list
of names of customers that do not know ‘* SALADA,”
and by receiving a sample, this will give them the
advantage of knowing it.

Yours truly,
(Signed) J. JACQUES

If you are not already selling this tea, would it not
be well to get into line hefore others steal a march on
your trade?

There’s no time to he lost, as competition is forever
on the move and the fittest must survive.

For wholesale terms and samples
address “SALADA,” Toronto - Montreal

BaLs BT

THE WHITEST LIGATES.

ﬁ’% SATISFACTION
BOTH WAYS.

HagiC
BAKING

P R
i

When

MACGIC BAKING POWDER

customers
and you get
a satisfactory profit too.

Why Experiment?

you give
satisfaction,

sell

Keep in the front now, as
always.

v

’ After stocktaking let the

{ grocer sort up in all lines,

for it pays to be always

well stocked in these goods.

EWSHRIT

l.— Merohants should recommend food products
that are produced in clean factories.

Made in Canada by

The T. A. LYTLE CO.

Limited
TORONTO, - CANADA
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Y. & S.

SCUDDER ! srick ucorice

M.&R

ACME PELLETS

M. & R. WAFERS

LOZE

and a complete line of
Hard and Soft Licorice Specialties.

Price Lists aud [llustrated Catalogue on request.

National Licorice Co.

Brooklyn,

Toronto Depot, 120 Church Street,

R. 8. McINDOE,

Montreal Depot, 17 8t. Therese St.,

J. M. BRAYLEY,

When placing your

VALENCIA RAISINS
That Please

ask for these Reliable Brands.

THE CANADIAN GROCER

Begin the New Year Wisely

by stocking up with the famous

“Gingerbread”
Molasses

NGES, ETC.

Put up solely by

LIMITED

Dominion Molasses Co., ]

NY.
Halifax, - Nova Scotia

Agents

GEO. MUSSON & CO. -~ - - TORONTO
JOHN W. BICKLE & GREENING, - HAMILTON
GEO. H. GILLESPIE, - - - LONDON
JOSEPH CARMAN, - - - WINNIPEG

Agent.

Agent.

A Fair Proposition

We want to
sell you some

next order

“M.D. & CO.
“W. Abel”

They Sell at Sight

Rose & Laflamme

Montreal - Toronto

PATERSON’S
WORCESTER
SAUCE

It sells well and
gives good profit.

”»” Special Fancy
Quality.

Standard Quality.

4 Cr. Layers.
Selected.
Fine off-Stalk.

ROSE & LAFLAMME
Agents, Montreal
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England’s Forcmost Fruit Sauce

There is nothing to hide in the com-

position of ¢ 0.K.” SAUCE

ll‘usoatela, from Malaga  Raisins, from Valentia
Cane Sugar, Mangoes

Ll
from West Indies from West Indies
Oranges, from Seville  Ginger, from Jamaica
Red Peppers, fromZanzibar ~ Capsioums, from Zanzibar
Nutmegs, from Penang  Maee, from Penang
from Penang  Cinnamon, from Ceylon
Tomato Puree, fromifaly GCarlics, from Italy
Shallots, 8oy, from India
from Channel Isiands Lemons, from Messina

Virgin Mait Vinegar

A select proportion of the above constitutes

the delicious ¢¢ Q. K.’ Sauce.

Medals 'and;.l).lplomas:

K.

REGISTERED

5000 Challenge

We Guarantee every ingredient of the

“O.K.” SAUCE

to be absolutely pure and of the finest
quality only, and the above sum will be paid
to anyone who can prove to the contrary,
whether by analysis or otherwise

MASON'’S ‘O.K.’ SAUCE

London, 1885, 1888, 1889, 1890, 1904 ; Berlin, 1890; Paris, 1890 ;
- -Edinburgh, 1890 ; Newcastle, 1903 ; Neisse, 1903.

RETAILS 25 CENTS PER LARGE BOTTLE.

REPRE ENTED

McTavish Q. Worts,

GEO. MASON @. CO,,LTD,,

74 Yonge Street Arcade; Toronto. - LONDON, Eng.

Telephone, Main 6285

'WRITE FOR LAID DOWN TERMS, CANADIAN PORTS OR RAILWAY DEPOTS.

Speer -

e T . 2
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rTHE CANADIAN GROCER

RUNES

Full range of best packers’ fruit. BUY NOW

|

. THE DAVIDSON @ HAY, LIMITED

A Wholesale Grocers, TORONTO

PUREST AND BEST

| Windsor Salt

We bheg to give notice that on the 31st of this month The Dominion Salt
Agency, London, Ont., will cease to represent us as General Selling Agents, and
we shall feel obliged if Wholesale Houses and other customers send their orders
direct to us.

We desire to express thanks for the liberal patronage accorded during
the past, and trust, by continued excellence of manufacture, prompt shipments
and close attention to husiness, to merit a continuance.

The Canadian Salt Company, Ltd.

ErneEst G. HENDERSON WiNDsoR, ONT.
Vice-Pres. and Manager. Jan. 22nd, 1907.

\ \ \\

I\ PURNELL'S PURE MALT VINEGAR

|

/ ] /] : Brewed from the Finest Grown English Malt.
= =g The best for Pickling and for the table.

: PURNELL!'S PURE PICKLES and SAUCES
v Quality guaranteed. PROFITS GOOD. Sales always increasing.
Purnell, Webb & Co., Limited, Bristol, England
Founded in the year 1750

Apply to their Agents for further particulars and samples.

J. W. GOIBA)(..OO Jerunlem Warehouse, BALIFAX N. 8 C 8. HARrDING, Room 46, Oanada Life Buildin, g MONTREAL.

R .JARDINE, 8T. JOHN, N B KYLE & HOOPER, - ﬂFrum Htreol. RUNTO.

H. HA<ZARD, OEARIDTI‘ETOWN PEL BICKLE & GREENING - AHILTON ONT.
WINNIP¥G HA

R. MITCHELL & Co, - %Sz Peter 8St., QUEBKC. J. CARMAN -&n Unlon Bmk -

O.E JARVIS, & VANCOUVER, B.O.

Writ

|
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fHE CANADIAN GROO!R

INDIA TEA

We have a Ilno of the above at 14c. .
Write for Sample t e It’s a Bargain

Thomas Kinnear & Co.

Wholesale Grocers 1 ORONTO and PETERBORO
Wholesalers. Grocers.

Consignments of

WALNUTS
ALMONDS
FILBERTS

R e = T B 0 St - W 77 B T e ——

Shelled Nuts of all descriptions to haad. ~ Wire for our prices.
D. RATTRAY ® SONS ...
QUEBEC Montreal OTTAWA

WIiLLIAM GALBRAITH & SON

WHOLzsf(L: GROCERS
Valencia Raisins, T'renor’s “Blue Eagle”

Finest Selecfed and Four Crown Layers.
Also

Two, Three and Four Crown Californias and Seeded
in Packages.
All at rock bottom prices. Write for quotations.

Willlam Galbralth & Son, = « 68 McGill St., Montreal

Nt TN WA e o, B Sy AT AR B et A ST
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CALGARY ALBERTA

CALGARY’S AIM

IS TO HAVE A POPULATION OF

’
IN TEN YEARS

DOES THIS INTEREST YOU, mr. MANUFAOTURER

Do you want a share of the immense volume of business to be had from a city of thls size ?
If so, now is the-time to place your account in reliable hands. -
Calgary to-day is the natural distributing, wholesale and’ commercial entre for Western Canada
including Alberta, Saskatchewangnd Eastern British Columbia. '
Do not Delay. Write us Now. Startthe new year of 1907 Right, by allowing us to represent
you in this Great West, We already represent many of the largest manufacturers and

shippers in Canada, United States and other countries;, but we are open to make further
connections. |

We will distribute and store cars of merchandise of almost any description. Write us for our rates.

NICHOLSON & BAIN

Nead Offioe . Wholesale Commission Merchants and Brokers
" WINNIPEC CALGARY, ALTA.

13
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KEEP YOUR EYE
onTHE WHITE SWAN

There are many brands of Jelly-Powder on the market—
some better than others, nearly all good, but only :one of
outstanding merit. A brand that stands pre-eminent
for high grade and absolute merit. A brand that has
staunch friends in almost every town from Halifax to Van-
couver, and that is gaining in reputation every day.
‘GREIG’S — WHITE 'SWAN —is a household word
throughout Canada, and is everywhere recognized as synonymous with worth. That's why the

White Swan Jelly Powders are manufactured and sold in such volume.

: Not only are the goods of unimpeachable quality, but the price we sell them at: is such that
‘the dealer can make a better profit than on any other. _Our method of advertising is to make it
werth while for the merchant to handle' our brand.-

*All Greig's White Swan goods are profitable forftryolu to handle.

' THE ROBERT GREIG COMPANY, Limited
: WHITE SWAN m‘,t{ -
TORONTO

Greics White Swan BRAND

E\h o (3
S

R
— TN

]
ROWAT'S || vineeiromme
- | Witch Hazel ToiletSoap
'W .
The name that applied fe Wil Adver Wty
to Throughout Canada the interest of
the public is being aroused and
maintained in this combined Skin-
PlCKI Es Tonic and Soap.
2 ‘ and —Advertising of which the prudent
: dealer takes advantage.
OLNES If your supply is not up to the
1, ' mark, why not order?
‘ means The ROYAL CROWN Limited,
t Winnipeg, Man.
g Quality the best
; : Wm.H.Dunn,
& Profit satistactory " 294-296
: g St. Paul St.,
B. B“Si ness increas'“g R Bena, Montreal,

27 Front St.

E., Toronto,

Agents for
Quebec and

Lower

Ontario
Agents

You can’t wish for more.
All jobbers.

Provinces.
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EWING'S HERBS

If it is anything in herbs you want, we have it.

8&80, Savory, Parsley, Thyme, and everything else in this line. Put up on our own
premises, in i-lb,spaled tins, they are the best on the market. These goods ar sure to please
you the more so "simeé—

WE ARE AT PRESENT OFFERING EXCELLENT VALUES

WRITE FOR QUOTATIONS

S. H. EWING & SONS - MONTREAL
_

Wonderful Soap

The Soap of Quality

Putup In boxes, six cakes per box,
18 boxes per case

Fore-warmed
is Fore-armed
Not the usual way of putting it, but
equaly true in this case. (I, Try ‘CAMP’
Coffze yourself—try it to d.y—then you
will be armed with the best arguments
in its favour. You wil know it for
yourself as a delicious, economical, and
easily made coffee —and will heartily
recommend it to your customers.
(. ‘Camp’ yields you a handsome profit—
sells easily, sells quickly, never deteriorates.
Made by R. Paterson & S .ns, Coffee Specialists,Glas jow.
Agents:
ROSE & LAFLAMME, Montreal

Freight allowed on five cases and
over

$4.00 per case; $3.90 per 5-case
lot; $3.75 per 10-case lot

Manufactured by

The Guelph Soap Co.

GUELPH, ONT.

CONSIGN ?
sive WATSON, BOYD & CO. » trinL
TRINIDAD, B.W.I.

Best Results Obtained ‘Prompt Returns
Enquiries Solicited All Codes Used
Cable Address: BOYD, TRINIDAD

LONDON AND NEW VORK:A

FRAME & CO.
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SIGN OF PURITY B RAND
| As usual, our Tea Sale a huge success. A few more good lines
for the good people. = Write for samples of the line

LA R MR
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. you are low in. . We will do the rest.

PHONE 596 FREE TO BUYERS.

BALFOUR, SMYE & CO.,

Wholesale Grocers, HAMILTON

R

i 2 Ly

= & wW. HH MERRIMAN
Alibert Sardines WHOLESALE GROCER

ST. CATHARINES, ONT.

SPECIAL NOTICE TO THE TRADE:

I wish to announce that from this date on I will be the wholesale distributor

of the celebrated /International Stock Food Co.’s lines in the terri-

’ . tory on the Niagara Peninsular, lying south of Hamilton and east of Brantford

Here s a Goou Prop08ltlon to the Boundary. The International preparations are in great demand at this

time of year and dealers would do well to have a large assortment on hand for

the Fall trade. My representative will call on you at any time with full par
ticulars,, Thanking you for past favors,

Large lot just arrived. Standard
Y% size. Key-opening tins.

ST R

Alibert’s sardines are the best

T

I am, yours truly, -
packed. They are put up in W. H. MERRIMAN.
an attractive package, and are WHAT INTERNATIONAL S8TOCK FOOD WILL DO FOR YOU

o preferred over all ot h er International Stock Food will pay you a quick and sure profit the year

around.

brands when once used. International Stock Food will advertise your store and bring you new
trade.
If your wholesaler does not

International Stock Food will prove the best selling and best adver-
handle them wire or write us tised specialty line you ever had in stock.

direct. We'll do the rest. $ Are you In business to make money? $

Write to W, H. MERRIMAN, ST. CATHARINES, for the best money-
making proposition of the year.

A beautiful colored lithograph of Dan Patch, 1.55 and Creseus, 2.02%,
making a fast mile, will be mailed, absolutely free postage prepaid, to any

o °
grocer in the above-mentioned territory who writes to W. H. MERRIMAN
L“ A' Choulllou @l CO. telling where he saw this advertisement. Grocers in other parts of Ontario
14 PLACE ROYALE sddrasy

INTERNATIONAL STOCK FOOD CO.
MONTR EA L TORONTO, CANADA
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Does Your Coffee Trade
Need Toning Up?

Have you exactly the qualities that your

customers desire ? s

Our range is most complete in all lines—
from 1214 cents up—25 and 50-lb tins.
In 100-Ib. lots we give a handsome Roll
Top Oval Counter Container—something
particularly attractive. Drop us a card
or ask our travellers.

W. H. GILLARD & CO.

Wholesale Grocers

HAMILTON

FOR

Manufactured by

THE

LIMITED
Montreal

Branch House—Sault Ste. Marie

After all 1s said and done it’s

Japan Teas

CANADA’S STANDARD

REFINED SUGAR

CANADA SUGAR REFINING CO.

that are Nature’s best production
in the tea line. By the soil and
climate and manner of preparation
Japan Teas can only turn out to be
the healthiest, most delicious, fragrant

and invigorating teas in the world.

Myers
Myers
Myers
Myer:¢
Myer:

F.0.B. K
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%X STOCK FOODS

We offer, subject to being unsold :

Myers’ Horse and Cattle Spice, cases 24/3-1b. packages, at $ 6.75

Myers’ Horse and Cattle Spice, bales 25/5-1b. bags, at - 9.38
Myers’ Royal Poultry Spice, cases 144/i-1b. cartons, at = 710.80
Myers’ Royal Poultry Spice, cases 36/26-0z. cartons, at - 6.75
Myers’ Royal Hog Powder, 24 packages, at - - - - 2.00

Less 25 per cent. Trade Discount

F.0.B. Hamilton, Net, 30 days Free advertising matter

James Turner & Co., Limited - - Hamilton

i e e

e T
z =

Seasonable Sellers

There is a time for everything---a season
for every commodity. This is the
season when

MatpTiéu:g Sgrup

sells very quickly and in very large quan-
tities, because as a cure for Coughs,
Colds, Grippe, Bronchitis, and all affec-
tions of the chest and throat it is un-
excelled. Itis a family remedy through-
out Canada and is well advertised. = e e .
i or polishing all kinds of metals ** Lion”’
Supspelr;,fj your order to-day for another Brand Putz Triple Extract Metal Polish
has no equal. Gives a lasting lustre. Put
up in liquid and paste form. Has a ready
sale. If notin stock send a postal for ex-
ceptional terms. Something that will give
you handsome profits.

English Embrocation GCo,,

Montreal, Quebec.

Trade Mark

PUTZ TRIPLE EXTRACT

METAL POLISH

LIQUID and PASTE

Every season is the headache season,
and Mathieu’s Nervine Powders sell
through-every season.

J. L. MATHIEU CO.
Proprietors SHERBROOKE, P.(-

For sale at all druggists
and general stores
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CANADIAN GROCER

DATING OF |
CANNED GOODS |

By W. R. Drynan,

Proposal by Minister of
Agriculture in New Inspec-

‘ tion Law Opposed by an
Expert Canner.

The Honorable the Minister of Agri-
culture deems it expedient to pass an
act for the further inspection of canned
food products. This act will ap-
parently be closely modelled after the
act recently passed in the United
States, and on the whole will find
favor with all those directly interested
in this very important industry. While
directly intended to benefit the con-
sumer it should stimulate the industry
and encourage consumption, as it will
inecrease the confidence of the consumer
in all kinds of canned goods.

Canners of fruits and vegetables es-
vecially, have nothing to fear irom in-
spection, as provided for in the bill,
for their products are clean, sound and
wholesome. In fact it is a physiecal
impossibility for a packer to turn out
a good quality of goods unless every-
thing in and about his factory 1s
scrupulously clean and his raw materi-
al at its best for table use. This is so
generally recognized that in the can-
ners’ contract with the growers it 1s
always stipulated that the vegetables
and fruits must be brought in when
best fitted fortable use, and the same
day as picked. I\ addition to this, in-
spectors are sent to the fields to ex-
amine the crops and to instruct when
the produce must hé brought in. All
these precautions are\ necessary to en
sure a first-class product, and as the
only method of preservation used is the
sterilization process, j.e., cooking in
hot water or steam af a high tempera-
ture sufficient to déstroy all bacteria,
canned fruits and vegetables are abso-
lutely pure and ar¢ a much safer food
than the fresh artitles picked up in the
hucksters’ staH< @nd which have been
exposed to/the dirt and dust of the
street. WHile canned fruit and vege
table packers, therefore, invite inspec
tion, Yo some it seems a needless ex-
pendifure of money, especially as there
is alfeady a system of inspection under
the /Provincial Government.

Date on Canned Goods.

Phe IlHonorable the Minister of Agri-
culture, however, has intimated that
the proposed act may contain a clause
rendering it compulsory that the date
of packing shall be stamped on each
can. If this is allowed to become law
it will seriously affect the grocer’s
business and therefore it is worthy of
his most serious attention.

The Hon. Mr. Fisher is frank enough
to say that he has not been able to get
at the facts in reference to whether or
not canned goods deteriorate after a
twelvemonth, hut thinks the clause
should be inserted owing to the im-
pression prevalent among consumers
that such is the case.

If it is a fact that canned goods de-
teriorate in quality after a twelve-
month and are not suitable for food,
then the Honorable the Minister should
most certainly insist that the date of
packing shall appear on each and every
can, and the packer and middleman for
ethical reasons should assent to it
without a murmur, but, on the other

hand, if it can be shown (as it is lower
down) that canned goods properly pro-
cessed will keep not only a twelvemonth
but indefinitely, then it would seem al-
most a crime to insist upon the clause
being inserted in the act as it would
seriously cripple a great and growing
industry, and cause financial loss to the
farmer, the packer, the wholesaler, the
retailer and also the consumer.

Not Dated Under U.S. Law.

In the United States the Beveridge
Bill provided for the dating of canned
goods, but the representatives of the
packers demonstrated to the satisfac-
tion of Congress that goods hermeti-
cally sealed are as good ten years after
date of packing as when first sealed.
They showed that a date on the label
would not proteet the consumer but
would work a great hardship to pack-
ers, wholesalers, and retailers, as the
public would naturally insist on
having cans with current labels, and
as a consequence this clause was not
inserted in the act. Dr. Wiley, Chief
of the Bureau of Chemistry, and one of
the fathers of the Pure Food l.aw, in
reply to an enquiry from the Chicago
Canner, Nov. 2, 1906, wired : ‘“‘Do not
think there is any contemplated regu-
lation compelling dating of eanned
goods. l.aw does not require it.”’

Some Evidence.

The New York Journal of Commerce,
(Feb. 17, 1906) is authority for the
following very econvincing proof that
canned goods properly processed — will
keep indefinitely :

“ ‘We have opened a can of condensed
milk over 20 years old, that was car-
ried in a sutler’s stock during the Civil
War,” says the American Grocer, 'and
except for color it was as good and
as sweet as the day it was put into a
71 P

“A lot of canned goods washed by a
flood into the river at IRochester, N.Y.,
were found many years after, and when
opened were in perfect condition. The
canned salmon which was awarded
the first prize at the Berlin Fisheries
Exposition was from the same lot
which took the prize at the Centennial
Fxhibition in Philadelphia, five years
hefore.

“General A. W. Greely has testified
that the unequalled health of his com-
mand in the Arectie expedition was
largely due to the excellent quality
and variety of the canned goods econ-
sumed, carried through two winters,
frozen and thawed as they were. The
stores included canned apples, peaches,
pears, rhubarb, green peas, corn, cn-
ions, potatoes and tomatoes, all sub-
jeet to a temperature of 60 degrees F.
below zero, and were solid for months
at a time. The second summer they
thawed, and froze solid again the next
winter. General Greely testifies that
‘all the articles named presented the
same appearance as though freshly can-
ned, and their flavor was as good when
the last can was eaten as in the first
month.” They also had canned tur-
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nip, squash, beets, carrots, pineaj ..
cherries, grapes, clams, shrimp d
crabs, which, although. not subject

sueh extreme temperatures as the of,
preserved articles named, yet froze .
thawed repeatedly without injury. (..,
eral Greely also says: ‘No illness ,f
any kind occurred prior to the retr. i
and those most inclined to eanned f; if
and vegetables were the healthiest .
strongest of the party.’

““So much for the canned foods in e
Arctic  regions. Now for testim .y
from the KEquator. 4

“‘Surgeon-Major W. Simpson Pri t,
M.B., whose experience and judgmc:,
says Sir Garnet Wolseley, commanie
of the Soudan expedition, may be s.ic-
ly relied upon, says: ‘Taking my .«
perience in India and the late Nile .x-
pedition, in which the test of tini .
provisions was exceptionally severe fr
continued exposure to the powerful
rect rays of the sun, I have found t..t
tinned provisions, meat and vegetah! s,

.but up separately or combined in fie

form of soups, are practically und:i-
ageable by any climatic heat, provid:d
the following econditions are carricd
out : First, provisions to be of the hest
quality ; second, to have received (e
proper amount of cooking before tie
tin is closed ; third, to be put up “‘in
vacuo’’ in  perfectly sound, air-tight
tins. I believe that any failure that
oceurs is due to the neglect of one, or
all, these conditions. Given these con
ditions, nothing can be more admirable:
failing them, nothing more deleterious.’

‘“At the London exhibitions of 1871,
1862 and 1873, tins of meat which hud
been ‘put up’ from 25 to 40 years were
exhibited, and when tasted were found
perfectly sound. Stores of preserved
meat that were left in the Aretic re-
gions for years, annually exposed to a
temperature 92 degrees below and &0
degrees above zero, were brought back
to England and the contents of the
tins found to be as sound as the day
they were preserved.

‘“There are variations in the quality
of preserved, just as there are in the
quality of fresh goods, but, bulk for
bulk, the preserved goods are far safer
from germ life than fresh foods, by
reason of heir having been subject to a
temperature high enough and long
enough to kill all bacteria.

“The late Dr. Cyrus Edson, of New
York, who for years followed up all re
ported cases of illness attributed to eat
ing canned goods, said, as the result.of
his experience : ‘There is not more
wholesome food than canned good-
properly put up.” ”’

After Twenty Years,

Prof. Duckwall, M.S., member of th
Society of American Bacteriologist-,
and of the American Chemical Society
in his work on bacteriology, page 16!
shows an illustration of a can of t
matoes put up in 1884, and states
“The tomatoes after twenty years ar
in fine condition, just as nice as freshl
canned stock.’”” Further on he writes
‘““Age does not affect canned goods un
less a perforation should happen to b
made in the tin. So long as the air is
kept away, the contents will remain i
an unfermented condition. From tim
to time there have been rumor
of laws to declare the date of the pac!
on tin cans in various states, the ide
being to limit the sale of canned good:
to the year immediately following th
pack. This would be very unjust be
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. as we say, canned goods are un-
ted so long as the container pre-
ver s the germs from the air from
g ing . entrance. We have opened
e ned goods of variofis ages, ranging
i1, five to twenty years, and have
fornd that in every case where the tin
W not perforated, the contents were
Loctly good and tasted as well as the
fro-hly canned produet.” =

|very packer and nearly every dealer
in the country can testify from know-
ledee at ficst hand that age does not
alicet the quality of canned goods prop-
erly canned.

\ wholesale merchant of St. John,
\.13., mentioned to the writer only re-
cently that he had opened a can of
pincapple that he knew for a positive
iact was at least several years old-as
it had been in stock that long, and
found the contents equal to the freshly
canned article, and pineapple, owing to
its strong aecidity, is one of the most
difticult fruits to keep.

Proof of the Pudding.

The writer himself has opened and
caten canned pears at least five years
old and found the quality to be really
cxcellent.

[n the 24th annual report of the Mas-
sachusetts State lealth Department a
table is presented showing the results
of analytical examination for tin of
about thirty samples of different kinds
of canned fruits and vegetables, and it
was found in general that the amount
of tin dissolved in three months, and
which was infinitesimal, was the maxi-
mum dissolved, i.e., there was found to
he no change after three months.

It has been pretty clearly shown that
the dating of a can offers no protection
to the eonsumer, whereas, on the con-
trary, it will be a hardship to the
packer and the dealer.

Effect Upon Retailer.

Supposing the dating of canned goods
becomes law how will it affect the re-
tailer ¢ In the first place, he will be
left with goods on his shelves that will
have to be sold at a sacrifice, as the
nere fact that goods are dated will
cause the public to insist on the newer
coods, even though they cannot tell one
Irom another on tasting the contents.

In addition the retailer will only buy
irom hand to mouth, fearing to be left
vith a stock on hand at the end of the
-cason, and as a consequence, he will
ot be able to take advantage of the
narket in seasons of abundance, and
this in turn will affeet the publie, com-
pelling them to pay higher prices for
their goods, which again will decrease
the consumption, and reduce the demand
thus affecting the packer and the
crower. The wholesale grocer will also
find his business injured just in propor-
tion to that of the retailer.

he mere dating of a can is no pro-
tection for the consumer, as if the con-
tents are inferior the dating will not
make them hetter.

he object of canning is to preserve
by sterilization in their natural, fresh
tate, fruits and vegetables which are
irone  to deeay, thus taking care of
“rops n seasons of abundanee to tide
over the season of crop failure, and to
upply what are equa‘l to fresh fruits
and vegetables in localities where the

~;u\[|v are not procurable in their fresh
state,

THE @ANADIAN QROCER

In the Hands of Providence,

So long as the Almighty controls the
growth of crops these are bound to
vary from year to year, sometimes
large and again small, and it has al-
ways been the packers’ aim to take
care of these crops, whether heavy or
light, thus in some years packing in ex-
cess of the year’s demand on country’s
ability to consume, knowing that
there would ecome a lean year sooner or
later. With compulsory dating canners
will not likely take the risk of putting
up any surplus stocks, which would
have to be carried over only to be sold
at sacrifice prices, possibly at less than
cost, and the result is easily foreseen,
viz., that the grower would lose a por-
tion of his market. The public would
be confronted with the possibility of
being denied the luxury of having fruits
and vegetables on their tables at all
seasons at moderate prices, and in the
event of a crop failure there would be
no surplus stocks in the country, which
would be a hardship, especially to the
working classes, who are the great con-
sumers of eanned goods.

If the tins must be dated, the canner
will be put to ceonsiderable extra ex-
pense, and in the event of a partial or
total erop failure, which ocecurs peri-

it b
MONTHLY COMPETITION.

Window dressing, we believe, is one of the
most important parts of the grocery business.
It needs encouragement in Canada. For that
reason The Canadian Grocer is holding a
monthly window dressing competition, Threc
prizes of $5, $3 and $2 will be awarded each
_month. Those wishing to enter the competition !
will send photographs of their windows to Tur
CANADIAN GROCER, 10 Front St. East, Toronto.
aecompanied by a written description.

his is a chance for the clerk. Nodepartment
e of the grocery trade offers larger opportunities
for advancement than window dressing. If you
don't know what you can do, try. If you don't
surprise yourself the effort will be-a great
advantage in any case.. No grocer is up to his
business if he cannot dress a window. Get into
the competition.

il erfefoferted

v 9 @

$3d

odically, he will be left with a supply
of cans that will be utterly useless and
his loss may possibly be so serious as
to force him into bankruptey, especial-
ly if he is a packer of small means,
and this will also apply in a lesser de-
gree to labels, as canners must secure
their supplies in advance on a basis of
a maximum output.

Was Tried and Abandoned.

Years ago in the infancy days of the
industry, dating was compulsory, and
each day’'s run was stamped by hand
with a die, but a whole season’s run in
those days was equal to about a day's
run of a modern factory at present,
which is anywhere from 30,000 to 70,000

cans. If dating was not practicable in
those days it is very much less so
to-day. In addition to all this the un-

serupulous packer would be tempted to
dishonesty, as there would be nothing
to prevent his dating any carry-over
goods with the current year's dating,
and it would be an impossibility for
anyone, even an expert, to detect one
season’s pack from another if goods
were properly processed, except possibly
in the case of bright colored fruits such
as strawberries, ete. Tn faet fruits
such as peaches, pears, etc., are to be
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preferred after they are a couple of
seasons old owing to the improvement
of flavor by the syrup having thorough-
ly penetrated the fruit.

The proposed inspection, together
with the packer’s necessity to put out
only first quality of goods to keep his
brand on the market, should be ample
protection to the consumer.

Canadian fruits and vegetables, thanks
to our climate, are admitted to be the
finest in the world, and these same
fruits and vegetables, canned as they
are to-day, most carefully and scien-
tifically, have no equal the world over
for general excellence of quality.

Thanks to the tin ean, the explorer
in the Arctie regions, the miner in the
Yukn}l, the sailor on the high sea, the
workingman in the crowded city, all
may enjoy the luxury of having at any
season of the year fruits and vegetables
fresh from the garden with the dew
still ‘on them.

The 20th Century must bend the knee
to the omnipotent tin can.

COSTA RICA PLANTER AND
PHYSICIAN.

The Groeer received a call this
week from a Costa Riea, (.A. coffee
planter in the person of Dr. A. K. Pirie.
Dr. Pirie is a Canadian, native of Dun-
das, Ont., but has made Costa Riea his
home during the past nineteen years,
residing tn  the ecity of Cartago, the
sgeond most  important commereial
centre of the republiec. He has large
interests in ecoffee estates and his eom-
pany’s marks are prominent in the
London and American coffee market:.
While up north in Canada he has paid
some attention to the introduetion of

Costa Riecan coffees and met with a
promising reception.  Several — eargees
of these highly favored coffees have

been sold on the Toronto market and
Doetor Pirie is in hopes that the trade
will learn to aporeciate the value of
them more on trial. London, Eng., is
the principal market for Costa Rien
coffees and they arve considered the
mest  desirable  and  highly  quoted
brands.  Dr. Pirie has been in Canada
on an extended holiday and returns
to (osta Riea in Februnary.

ISLANDERS GETTING AHEAD.

Writing from St. John’s, Newfound-
land, E. D, Arnaud, ("fanadian Commer-
cial Agent, says: ‘‘ A western correspon-
dent of a loeal newspaper rveports that
travellers representing St. John’s firms,
are gradually supplanting the travellers
for Canadian houses in that part of the
colony where thev formerly came in
considerable numbers, and have can-
tured the bulk of the trade. This it is
now asserted is being lost to (fanada in
consequence of the enterprise displayed
by several firms in this eity, and the
energetic work done hy their represen-
tatives in the field.”’

Jos. Quintal, of Quintal & Lynch,
Montreal, has been nominated for the
presidency of the Montreal Corn Ex-
change Association.
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THE CANADIAN GROCER

PURE FOOD, HONESTY AND
CLEANLINESS

An _ Article by
Walter M. Lowney
Chocolate and Cocos
Manufacturer.

Thanks to President Roosevelt and the
magazines, public opinion, the greatest
force in the land, has been aroused as
never before to the importance of purity
in food products. Pure food is import-
ant for us and important for our de
scendants for generations to come. It
means much for the happiness of the
people and perhaps still more for their
success in the competitive strife with
foreign industrial nations. It is more
important than good coal is in the en
gine room because the machine whose
efficiency is at stake is the human ma-
chine and the damage done by impure
food may last to the third and fourth
generation.

To make public opinion effective its
standards must be held up in plain view
all the time to all the people. Each
standard must become aceepted as a
principle. It must be considered just as
odious an ‘act to adulterate food as
piracy, poisoning, the sweating of coins,
or any other of the old crimes now no
longer in fashion. .

It is well, therefore, that Congress
has seen fit to make the penalty for
adulteration, not only a fine, but an
imprisonment also, at the discretion of
the court. Punishment must be punish-
ment and not a joke. It is of no use
to hale into court an overspeeding auto-
mobilist and fine him about one-third
of what he frequently has to pay for a
new tire. Such punishment simply be
comes one item—and a small one—in
the weekly expenses of his fad. Fines
fall off the back of a millionaire like
water from a duck. The maximum fines
of the statute book have not kept pace
with the growth of wealth. But im-
prisonment has more of dread in it for
the rich man than for the pauper. It is
more of a hardship for him because it
is a more violent change from his dailv
life and certainly equal damage to his
self-respect.

It is important that public opinion
should feel that the harmful adultera-
tion of food fully deserves imprison-
ment and should support the courts in
the infliction of that penalty when de-
served. It will not be long after that
before men who now adulterate without
apparent loss of self-respect will be
ashamed, as well as afraid, to do a
thing that not only leads to the lock-
up, but also subjects the offender to the
contempt of his fellow citizens.

Within the memory of men not yet
willing to confess themselves even
middle-aged, the changes in domestic
economy have been enormous. It is
generations since the manufacturer took
from the housewife the making of the
family soap, the candles, the cloth, the
linen, and many other things which
our grandmothers made for themselves.
The process is still going on, and the
ladv of the house gracefully permits the
manufacturer to assume more and more
of the household duties which her
mother performed as a matter of course.
It is not worth while to discuss the
question how far this graceful willing-

ness on the ladies’ part arises from
the scarcity and arrogance of servants
or how far from a natural desire on the
part of women to have relief from
drudgery. The fact remains that the
preparation of food is being done more
and more outside the home. As a con-
sequence it has become of the first im-
portance that the home should be pro-
tected by state and national laws to
prevent fraud in food. The law lagged,
as usual, far behind the change in con-
ditions, but now it has taken a long
stride towards catching up. The pure
food law is a delpy® ST

is our duty to Aupport it and further
its ends.

This support must not be left entirely
to the pure food officials. Dr. Wiley,
Chief of the Department of Chemistry,
Washington, covering interstate busi-

WALTER M. LOWNEY.

ness, and the various state commission-
ers, covering their own local manufac-
turers, will no doubt do their whole
duty, but they will do it more easily if
they have the support of the people
themselves in this important matter,
which touches so nearly the health of
every man, woman and child in the
country and our national vitality in the
future.

It is to be hoped that everyone with
the public intcrest at heart will lend
his aid to make the food law of his
own state uniform with the national
law and therefore with other state laws.
Under the present laws of many states
it will be easy to put adulterated goods
on the market if sold within the bound-
aries of the state. The same goods
which, under the national pure food
law, would subject the maker to fine
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and_ imprisonment if sold across the
I;Qrdcy in another state, could be .|q
with impunity in the state where 1 .de.

There are many states having i .de
quate food laws. Legislatures haye
been known to he very accommod:iing
in framing divorce laws and laws «: ip-
corporation for the benefit of outsiders
and for the benefit at the same tin.: of
the revenues of their state. But it
seems ineredible that the voters oi any
state will permit their legislature ¢t
neglect food laws for the protection of
the health and purses of their own citj-
zens. And yet this is possible. And it
is the duty of everyone to give time,
thought and influence to prevent such
neglect. Let us fight it out to a finish
now and get complete proteetion every-
where from impure and dishonest foods.

She who provides for the table of g
family should take pains to know food
good from food evil. It should be part
of her training as a housekeeper to
understand the comparative valuc of
proprietary food products and just
where she cannot afford to economize at
the expense of health. She should take
the trouble to know whether she is
getting her money’s worth or whether
in paying for one thing she is getting
another ; whether she is being defrauded
by that form of adulteration which only
harms the purse. In delegating to the
manufacturer the preparation of tfood
for her family, she should at least see
to it that she delegates it to honest
manufacturers only. It seems to me
that the very rudiment of housekeeping
is to know food.

Another important consideration is
the manner in which food is protected
on its way from the factory to the
home. It is little short of disgusting to
witness the display of food in public
places, especially such food as is not
cooked hefore eating. There has been a
great improvement in this matter.
Scores of articles of food are now sold
largely in packages that used to be dis-
played in bulk, open to the doubtfully
clean fingers and other contamination of
the passer-by. There is no estimating
the amount of disease that has been dis-
seminated by this practice.

I.ook at the food, for instance, dis-
played in the department and other
stores subject to the impalpable dust
always in the atmosphere of such places.
This dust, falling on sticky food, clings
for good and goes into someonc’s
stomach ecarrying with it whatever it
has of infection. And in such ecrowded
places there are many other causes 100
disgusting to mention why food should
be contaminated from the crowds by
the worst of diseases.

Buv your food and goodies in seuzled
packages. That eliminates this dar:er.
Do what you can to educate those alout
you to get their food home clean. Wihen
public opinion is active on these v:tal
points, we shall have accomplished
something in aiding our friends the
Christian Scientists to abolish diseuse,
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THE CANADIAN GROCER

PRODUCE MERCHANTS IN ANNUAL
MEETING

Inicresting Survey of the Trade by the New President, A. A. Ayer, Montreal
—A Retrospect—=Suggestions for Betterment of a Great Industry.

Wednesday of last week the adjourn-
ol meeting of the Montreal Produce
Mcrchants Association was held in the
Mouireal Board of Trade. After rou-
tize business the officers for the year, all
¢lecied by aeelamation, were announce-
el. A. A. Ayer, head of the firm A.
A. Ayer & Co., is the new president;
Ired Fowler, vice-president; Isaac Hib-
hert,, Canadian manager for Willer &
Riley, treasurer, and J. Stanley Cook,
sceretary. The executive committee is
composed of: John H. Secott, John A.
(iunn, Thos. H. Ryan, F. Monette and
{le arbitration committee consists of: P.
W. McLagan, J. J. Dickey, J. J. Kirk-
patrick, E. A. Brice and F. Dorion.

<

A. A. AYER, PRESIDENT.®

Retiving President H. A. Hodgson
thanked the members for their support
luring his term of office. He said that
le had missed R. M. Ballantyne on the
Couneil of the Board of Trade, where
i thought the association should al-
vays have two representatives. The
produce trade was an important one
and influenced many other eommereial
tnes.  Mr. Hodgson urged the members
0 join the Board of Trade. 4

President Elect Ayer then took the
“hair and read a most interesting ad-
dress, He said:

‘T thank you for the honor you have
‘one me in electing me to be your pre-
sident, a leader of one of the most
tuportant bodies of merchants in Can-
ada. I am afraid we do not realize
“ur own imporfance, that ‘we have

been too modest, that we forget what
is owing to the men who have export-
ed the produce that has brought into
Canada during the past twenty-five
years more than five hundred millions
of dollars of gold, and that this asso-
ciation now stands at the head of the
body of men whose exports have
brought into Canada during 1906 more
than thirty millions of dollars. Our in-
fluenece should be far-reaching—not
only among farmers, but among mer-
chants and all classes, and incidentally
we should receive a greater monetary
reward for our industry and the good
we do in building up the country. As
president, T would like to help you do
that which would be practieal, which
would last, and which would be of
permanent value to the trade and to
the ecountry.

“‘Naturally, one who has been 40 years
in business comes to be reminiscent. T
am reminded that the first leader of
men the world had was 40 years tra-
veling about; that he had a bad time
of it; that he met all kinds of diffi-
culties, and made many mistakes. That
jeurney has served to teach many
practiecal lessons to mankind. In a
few weeks it will be forty years since,
in the exact spot where this building
stands, T first commenced business in
my own name, and two years previ-
ously, with my own hands, T shipped
some of the first Canadian cheese ex-
ported. Such length of years ought
to cover experiences and lessons of
some praetieal value to those now in
trade. As far as suceess consists in
accumulating weglth, there has not
come to any house in Canada in the
butter and cheese trade the millions
of profit that those in other lines of
business have made as a reward of
industry. We have the satisfaction,
however, of helping to build up Can-
ada in what has been to the farmer
our most important industry.

Cause of Failures.

“Will you allow me, for a few mo-
ments, to point out to yvou what in
my opinion has bheen the ecause of
many failures, and some of the rea-
sons for the present condition of our
trade ? Any attempt to make profit
hy consigning goods or selling e.i.f,
subjeet to British inspection, or in any
way placing goods beyond one’s own
oentrol, ean only in the long run re-
sult in losses and final failure. Teav-
ing the price to be paid to the judg-
ment of country buyers will, as a
rule. result in dear prices, overbuving
and losses. Goods well bought will be
easily sold, but depending on selling
to men who ask for your offers, but
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who, as a rule, will only buy from you
when you'are cheaper than others, will
soon put you out of business.

““There seems to be a speeies of in-
sanity or disedse in this business
(which T have not discovered in any
other) which impels some buyers to
try and run up the price on the other
fellow, and the farmer is happy when
he ean bring about suech a meeting be-
tween two who are thus afflicted. Pay
a fair price, live and let live—you
can make money when you help your
neighbor to make some,

“‘There has been among farmers a
rapid growth of cheese and butter
boards, or eombinations where the pro-
duce is sold by a kind of mock aue-
tion—viz., where the farmer gets
the highest bids, and then sells or
not, as  he pleases—but which, like
most auetions, creates an unhealthy
and blind competition.

““There is no greater eombipation to-
day in Canada than the butter and
cheese eomhination of farmers, first
in factories, and then on the boards,
How to meet this condition so as to

IBAAC HIBBERT, TREASURER.

buy at a fair price is a vital question
for our association.

‘It is unfortunate and unhealthy that
men with little experience can ecasily
become very large handlers, and even
very large exporters of cheese and
butter. Unfortunate and unhealthy, I
say, for themselves and for us, be-
cause of the severe and sometimes
disastrous results.

Too Much Credit.

It seems to me that the banks are
largely responsible for this. For some
unexplained reason the banks seem
willing to give large credits to anyone
handling butter and cheese. TPossibly
they are not aware that at mosi boards
a week’s erdit is given. his produees
unhealthy competition and overtrading,
and, as in other lines, many a house
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comes to ruin beeause they reepive:l
too mueh eredit. This is a eash busi-
ness, where practically no eredit
should Dbe given. Perhaps a little
plain speaking on this question may bhe
for the good of all.

“*There 1s no upanimity or common
agreement among the buyers whereby
the law of supply and demand gov-
crns the priee, and whereby the far-
mer can obtain a fair price all the
time. Not only have the general con-
ditions under  which buying is  done
grown into an unhealthy state, but
selling short or sclhng futures s
creeping to  the trade: or, in other
words, selling  for forward shipment
what is not  bhought and eannot be
bought  from the shrewd farmers. 1
am sorry to say many British houses
encourage such sales, and that houses
not strietly in ouwr business are among
the largest sinmers. The year 1906 has
brought disaster to all sueh transae-
tions (and to some houses), =o that, let
us hope, it has received a death blow.
There have been a number of failures
on both sides of the ocean, and unless
trading in 1907 is done on a different
and sounder bhasis, the difficulties of
the trade will increase. let us not
torget that we are not in a manu-
facturing business, where the article
increases in value during the handling
from the raw material to the finished
produet, nor are we selling to a vast
pumber  of  retailers in small lots,
whereby a good margin of profit can
e obtained, hut we are obliged to be
content if we ean obtain  a profit of
1 per cent. on our turnover. and some-
times with much less, and many a
time must take a loss.

‘Doubtless you all say these things
are frue, but how ean we overcome
them ? In some cases we can all
agree, and so remedy by united ac-
tion; but, in the buying and selling,
let eaech one aet  on  sound hasiness
prineiples.  You lead, and others will
follow. No one can stay long in husi-
ness who undersells or overbuys,

Room for Improvement.

““There are many things which we
can do, and to which we should give
our immediate attention, There are
many model butter and cheese factor-
ies in Canada, which are a eredit fo
our country, but it ix to bhe regretted
that in many iInstances there is ne-
gleet. Mueh fault has  heen  found
with the boxes used for Capadiav
cheese. These hoxes in many cases
are poorly made, and arve foo large
for the cheese. There are verv few
factories that ent down the hoves
until the lid touches the cheese. A
very large number of faetories mark
the cheese very indifferently. using a
yencil instead of  steneiling  the
weights.  Fault 1is also found with
wicrg weights  «n  the hoxes. This
chows great carelessness in the weigh-
irg. The loss of weights, owing to
cheese heing shipped too green, is a
sericus question. No doubt the con-

FHE CANADIAN GROCER

dition of some of our creameries, and
the lack of lime washing or painting,
hias mueh to do with mold on butter.
Poor parchment and poor boxes de-
preciate the value of Canadian eream-
ery on the British market. A vast
number of our cheese and butter fae-
tories need better drainage, bhetter
Luildings and more attention to clean-
liness. The question of licensing mak-
ers, and of having a regulation as to
the kind of buildings that should he
used either for bhutter or cheese mak-
ing is a live issue at the present time,
and <o is the appointment of an offi-
cial referee and direet cable quotations.

Freight Rates.

““Then there is the great question of
equalizing freight rates and having
the right kind of railroad ecars. I
never could understand on what prin-
ciple the railroads, in their own inter-
est, paid the terminal charges for a

C. F. ROLAND,

through shipper, and asked the Mpn-
‘treal shipper to pay his own. Per-
haps the railway commission can tell
us. It takes between 300 and 400 cars
per week to  handle the c¢heese and
butter c¢oming to Montreal—a large
enough amount to require serious at-
‘tention.

‘I hope to have your support as we
try to secure due consideration of
these and other questions in which we
have a common interest, and therehy
promote unity among our members,
and prove to our country the useful-
ness of the Montreal Produce Mer-
chants’ Association.”’

C. D. Cowles, representing St. Charles
(‘ondensing Co., St. Charles, Tll., and
Ingersoll, was in Toronto this week.
During his visit he called upon The
Grocer. Mr. Cowles’ only complaint of
business wag¢ that ‘““we can’t fill or-
ders.”’
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JOINS THE McLAREN CO.

W. E. Bidwell has joined the agency
staff of the Maclaren Cheese Co., and,
under the direetion of Mr. Marshall, who
has charge of the firm’s brokerage busi-
ness, will look after the firm’s business
in nuts. The Maclaren Co. have been
seeking for some time a good man for
this branch of their work, and when
they got next to Mr. Bidwell they just
“froze onto him.”’

Mr. Bidwell is a tall, athletic young
gentleman and entered the grocery busi
ness by the brokerage door. He got
his training with Watt & Scott, and
admittedly there’s no better school.
For the past couple of years he has
been in business for himself. Mr. Bid-
well ranks as a South African veteran,
having gone with the 3rd Canadian con-
tingent. He is a hockeyist .and now
carries a sprained wrist, got in a prac-
tice match with the Brokers' team. Mr.
Bidwell has cast his lot with a firm
whose marehing orders are ‘‘strenuous’’
but he looks like one who would make
good.

WINNIPEG’S INDUSTRIAL COM-
MISSIONER.

Charles F. Roland, the new Industrial
Commissioner of Winnipeg, was in To
ronto on January 16Gth, after a visit
to his old home in St. Catharines. Mr.
Roland, who was formerly in the trade
newspaper publishing business, was ap-
pointed to his present position at the
beginning of .January by the Winnipeg
Industrial and Development Bureau, an
organization made up of representatives
from the Board of Trade, Manufactur
ers’ Association, Real Estate Kxchange,
Bankers’ Association and Grain Ex
change, as well as the City Council and
Board of Control.

TAKE TEA FOR A CHILL.

English Physician’s Advice for Main-
taining Winter Health.

Dr. Andrew Wilson, writing in ‘“The
People,”” an English publication, on
preserving health in winter, says :

“If we suffer chill we should at once
endeavor to counteract its effects, and
to this end we should employ means to
restore the circulation to its natural
state. Nothing is better for this pur
pose, I think, than drinking a large
cup of tea ; but it must be very hot, as
hot indeed as you can bear to drink it.
At the same time, if we get into a
warm atmosphere we shall be the more
likely to obtain reaction, to cause the
blood-vessels to dilate and restore the
balance of the ecirculation. In a more
serious case, the sufferer should go to
hed between the blankets, taking a hot
bath previously, and then a Dover’s
powder of ten grains. These measures
will. produce profuse gweating, and sub-
sequent chill must, o?course, be guard-
ed against by providing a change of
night garments if necessary. If tea
cannot be had, then whiskey and hot
water should be taken, or rum and hot
water ; but the advantage of tea is
that it serves to exert a special action
in restoring the circulation, and its use
does not entail any subsequent depres-
sion such as is liable to follow on the
use of aleohol.”
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PRIZE HOLIDAY WINDOWS

In Canadian Grocer Competition—Two
Fine Bovril Display

The December window dressing com-
petition award has been somewhat de-
layed because it was thought best to
include in it-all the holiday displayvs en-
tered. We believe the entries are the
hest we have ever had and show, as
compared with other years, a distinct
advance in window dressing in Canada.
The first and third prize winners are
British Columbia grocers and the second
is a Toronto man.

The winner of the first prize was Dixie
H. Ross & Co., of Victoria, B.C. The
window was dressed by II. O. Kirkham,
one of the company’s staff of 18 clerks,
and it is something to be wondered at
and admired.

The second prize winner is Geo. Ro-
gers, College street, Toronto. His, too,
is a window every grocer will admire.
It is handsome, both inside and out, and
a display that well deserves its award.

Nelson, B.C., claims the third award,
and the winner was Robt. M. Hood &
(‘o., whose trade title, “The Store of
Quality,” is splendidly borne out by the
front they put on.

Some of the photographs sent in are

ill adapted to their purpose. If photo-
graphers when taking a window could

resist the temptation to get in the
whole store front they would render you
hetter service. It is quite possible that
the photographer has stood between
some of the competitors and an award.

BAIN & ADAMS’ BOVRIL.

Bain & Adams, Hamilton, have one of
the finest grocery stores in Canada. It
is one of those stores of appetizing
odors, that combination of aromas en-
countered only in excellently managed

Awards go to the Pacific Province—
a Window Dresser.

groceries where the best classes of the
world’s foodstufis are assembled. It is
a broad store with two wide windows.
These windows are looked aiter by Mr.
Bain himself and are among the best
cared-for windows in (‘anada. Mr. Bain
is not stroug on competitions, but he
took a hand in the recent Bovril event,
and the accompanying illustration shows
the result. We are not informed what
the result.was in efiect upon the store’s
sales of Bovril. We would like to know.
Such a window as this must make an
impression upon every passerby who has
his sight.

GERMAN BOY MAKING GOOD IN
CANADA.

The attractiveness of German grocery
windows is proverbial, but when The
Grocer published the Ludella tea win-
dow of Whitehead & Tluether, Walker-
ton, some weeks ago, it had no idea that
it was praising something which was
almost ‘“Made in Germauy.”  Through
the genial grocery traveler, President
John Wilson (‘harles, of the Snack Club,
The Grocer has learned that the dis-
play was arranged by John Goos, a
Grerman, who has been in Canada only
since 1901. Mr. Goos was born at Ow-
schlag, in the province of Schleswig-
Holstein, 29 years ago. He started in
the grocery business in 1893, in the
town of Eckernfoerde, and after working
in various towns and cities, including
Wesselburen, Kiel, Hamburg and Itzehoe,
he canfe to Canada in June of 1901. In
August he joined .the staff of Whitehead
& Huether, Walkerton, starting as store-
house boy. From this position he quick-
ly worked up to his present standing of

An Attractive Hamilton Window.
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sell in

head clerk. When Mr. Goos came to
Walkerton he was unable to speak Eng-
lish, but he has made good use of his
opportunities. He may still say his
prayers in the hotue tongue, but he can
English to beat several of a
kind. As a window dresser he has a fu-

JOHN GOOS, WALKERTON
A Promising Window Dresser.

ture. The Whitehcad & Huether window
published in The Grocer recently was
something exceptional.

ONLY REMEDY FOR FROSTY
WINDOWS.

T. J. McCammon, Moose
to The Grocer :—

“I have seen from time to time com-
ments on how to keep the windows from
frosting. I would like to say during my
fifteen years’ experience in dressing and
looking aiter windows we never had such
4 time as we have I Winter,
due entirely to such severe weather. The
thermometer has stood around from 20
below to 55 below all Winter, and in
order to keep our windows free from
frost had to put in an clectric fan,
which keeps the window, which is 20
leet long plate glass, cutirely free from
frost, and this is the only remedy.”
THE IMPORTANCE OF DISPLAY.

It is just as necessary that the hard-
ware merchant should dress up his win-
dow and put on a “frout” as it is for
the haberdasher or the dry goods deal-
er. There is money in the show win-
dow, and it rests with each dealer to
get it out. ‘“‘Put your best foot for-
ward’’ in commercial life as you do in
the social world.

Don’t, above all things, make an at-
tempt to make a display unless you in-
tend to do it right. Don’t bundle a
confused mass of articles into your win-
dow and ‘“‘let it go at that.”” Make it
a show window and not a ‘‘holy show”
window. If you think you haven't the
time or you lack the knack of arranging
the articles in an artistic manner, en-
courage one of vour clerks to trv and
develop abilitv in this line. It will be
money well invested. What so quickly
cngages the public eye as a  tastefully
arranged store window ? 1t acts as a
magnet which draws the elusive coin to
your till.
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LONDON TRAVELERS AND THEIR SOCIAL SIDE

The Travelers’ Club of London is a
social - organization. lLondon is also
the headquarters of the Western On-
tario Commercial Travelers’ Assoeia-
tion, which is business from the diop
of the hat. but those members of the
assoeiation who are members of the
club, cast aside all business eares when
they enter the elub-roo:rs even from
the drop of the hat on the club hat-
rack. ‘“Hang hats. Hang care,”” might
Le their thought. They have a large
clubhouse on Richmond St., and have
a good time there all the time. Some-
times they let their friends know what
good fellows they are. They are not
so very claunish. They can mingle
some and when they undertake the part
of hosts there is no lack of guests.
Three weeks ago Al Davis, who tra-
vels for the Carling Brewing & Malt-
ing Co., had in eharge a social even-

H. N. Lind G. H. Detlor

2nd Vice-President

Cortese and 1 do not know the name of
the caterer who had charge of the
midnight supper in the banqueting hall
of the Masonie Temple, but he deserves
credit, too. As for the work of the
various committees who had eharvge of
the affair it may have been hard or it
may have been easy, but the result en-
titles them to an increase in popular--
ity.

Mr. Fred S. Fisher was the honor-
ary chairman, while Mr. H. W, Lind
was the secretary. The conveners of the
various committees were:

Finance—J. S. Townsend.

Reeeption—dJ. M. Ferguson.

Decoration—A. Tillmann.

Accommodation and halls—S. F.
(ilass.

Refreshment—J. A. Carling.

Printing—H. (. MeBride.

J. 8. Townsend
st Vice-President

C. M. McGuire
President

J. J, Harkness A. H. Brener

ing at the elub, when refreshments
were served and a  delightful  pro-
cramme of musie presented. Over two
hundred attended. More recently the
¢lub entertained twice that number of
vuests and the event was pronounced
to be the most successful social fune
on of the season there. On this oe-
casion a ball, such az the club gives
annually, was held in the City Hall
with the Masonic Temple used as an
annex. All arrangements had been per-
fected to ithe slightest detail. The
decorating of the hall was done by
Messsrs. A. Sereaton & Co., and they are
not likely to suffer any loss of business
in consequence of credit being given
where eredit is due. Satisfactory music
was supplied by an orchestra of twelve
pieces under the direction of Tony

F. Fisher
Treasurer

H. E. Buttrey

Musi¢ and programme—dJ. J. Hark-
ness.

The lady patronesses were: Mrs.
Adam Beck. Mrs. Jeffrey Hale, Mrs.
Charles S. Hyman, Mrs. . W. Lind,
Mys. Arthur Little, Mrs. R. C. Maecfie,
Mrs. H. C. McBride, Mrs. . W. Me-
Guire, Mrs. Edwin Paull, Mrs. E. B.
Smith, Mrs. E. R. C. Struthers, and
Mrs. A. Tillmann.

The stewards were: James A. Angus.
R. Arkell, Dr. A. V. Becher, J. M. Fer-
guson, George . Gibbons, A. 0. Gray-
don, A. F. Kerrigan, F. J. Lind, A. M.
Masuret, C. Mathewson. A. H. Moran,
Dr. A. Scott, W. Wright, A. Zimmer-
man.

Three-fourths of the officers of the
Travelers” Club of London are Mystie
Shriners, members of Rameges Temple,
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They are: H. E. Buttrey, Donald Fer-
guson, C. W, MecGuire, Geo. Detlor, J.
J. Harkness, A. H.. Brener, L. C. John-
ston, H. W. Lind and T. W. Edwards.

At the adjourned annual meeting of
the Travelers’ Club of London, Jan.
12, Vice-president J. S. Townsend was
presented with a set of silverware an
cutlery of 51 pieces as a token of the
club’s regard for him.

* % %

Donald Ferguson, manager of the
Ferguson Lumber Company and presi-
dent of the Maple Leaf Automobile &
Eleetriec Company, was for three years
a director of the Western Ontario
(C‘ommercial Travelers’ Association. He
is an ardent horseman and has for sev-
eral years been prominent in promoting
the interests of the L.ondon Turf Asso-
ciation,

A PROSPEROUS BUSINESS.

The sixth annual meeting of . W.
Gillett Co., Ltd., was held in the com-
pany’s offices, corner King and Duncan

streets, Toronto, on Thursday morning, -

January 17th. Out of three thousand
shares there were represented in person
and by proxy 2,457 shares. The stock-
holders present were thoroughly satis-
fied with the excellent showing made for
the year just ended. The increase in
sales was very large and their unique
record of compleling another year’s
business without any losses in the way
of bad debis was again maintained. Ow-
ing to the fact that the large and up-
to-date factory owned and occupied by
this company is already too  small
for the bhusiness, building operations
will be commenced before long and con-
siderable extra space added. The fol-
lowing hoard of directors were elected,
viz., Geo. I1. Macfarlane, Wm. J. Under-
wood, Wm. S. Champ, Jos. R. Kirkpat-
rick and Wm. Dobie. Messrs. Hoskins
and Westervelt will continue for anoth-
er year as auditors.

After luncheon a meeting of the hoard
of directors was held, at which the fol-
lowing officers for 1907 were elected.
viz., Wm. Dobie, president; Geo. 1.
Macfarlane, assistant general manager ;
Jos. R. Kirkpatrick, treasurer; Geo.
Hepburn, secretary.

QUEBEC GUILD MEETING.

Thursday of last week the Wholesale
Grocers’ Guild of the Province of Que-
beec, held a meeting in the Board of
Trade, Montreal, President L. E. Geoff
rion presiding. After the usual routine
business, officers were elected as fol
lows : President, Aug. Carriere, Que-
Trade, Montreal, President L. E. Geofi-
Montreal ; 2nd vice-president, J. R.
Gardner, Ottawa ; sec.-treas., J. Stan-
ley Cook, Montreal. The price commit-
tee : Albert Hebert, chairman; Arch.
Miller, A. Allard. The delegates in at-
tendance were : Aug. Carriere, Arch.
Miller and A. Turcotte, Quebec ; Albert
Hebert, Alex. Orsali, S. J. Carter, I..
O. Demers and Jos. Ethier, Montreal.

S. 8. Arnold, one of the pioneer west-
ern travelers, leaves for the west this
week in the interest of the Coloniai
Fluid Beef Co., Montreal. Thig will be
Mr. Arnold’s  seventy-seventh trip
through the west to the Pacific Coast,
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COBALT—A DISEASE.

The United States Consul in the
Transvaal in a report to the Department
of Trade and Commerce, Washington,
says: ‘‘Stock speculation on the part
of everybody and wild cat gold and
diamond mines have taken away
money from everything gave the barest
necessities and in many instances re-
duced men to bankruptey and poverty
who two years ago counted their sterling
in many thousands.”” Canada has a
similar trouble. The gambling disease
seems latent in the blood everywhere
and a year or two hence many men wili
e cursing Cobalt as the cause of their
troubles. It isn’t the man who ecan
count his sterling by thousands one need
worry about; their case is sad, but they
are comparatively few. The men to be
pitied are the hundreds and thousands
whose small savings or business go the
way of speculation. Many a good busi-
ness has been consumed by the disease
and families in comparative indepen-
dence because of a paying business are
swept into the street. Of course here
and there someone starts with a few
hundred dollars and makes a fortune;
but look at the losses that go to make
his gains.

EDITORIAL

ORGANIZE.

Are the retail grocers of Canada as a
body satisfied with the present condi-
tions of their branch of the food stuft
trade ? Ninety-five per cent. of them
are not. That doesn’'t mean they are
soreheads or are disgruntled. It means
they are progressive. It means they see
where improvements can be made and
have enough pride in their business and
go in them to want to lift it to a high-
er level. Now how should they go about
putting their ambition or dissatisfaction
or whatever you have a mind to call it,
into efiect ? The answer is plain as
poster type :

ORGANIZE

We believe the trade throughout Can-

ada is ]ust waiting for some existing
grocers’ assnuatum to take the initia-

tive and issue a call for a convention.
Such a call would not bring together all
the grocers from the east and the west
and the north and the south. But such
a call would quickly result in the or-
ganization of a ° provincial body,
to be followed bv similar results in all
the other provinces, and upon that
foundation would grow a national as-
sociation that would be a power for
good in furthering the rightful interests
of the foodstufi trade and that is the in-
terest of the whole country this day.

DATING CANNED GOODS.

Should canned goods be dated ? We
believe this question sbould be referred
to the consumers. That means we
think it should be answered with a
view to the consumer’s best interest.
What do canned goods, canned fruits,
and vegetables mean to the consuming
public 2 They mean fresh vegetables
and preserved tlu‘fb for eleven wmonths
in the year. We nped not waste space
here to discuss the) dietetic importance
of fruits and vegeldh\lcs from the point
of health. Everybo understands
that. But people often overlook the im-
portance of the commonest things and
it is well to just draw attention to the
faet that for eleven months out of
twelve the tin can must stand sponsor
for the supply of such vegetables as
tomatoes, peas, and corn, and for vast
quantities of fruit. -

It looks as if to date the eans would
seriously interfere with the supply of

canned goods. If goods had to be dis--

carded as soon as the next pack was
on the market packers would be care-
ful to underpack rather than overpack.
That would mean almost constant
shortages and consequent high prices
and poorer classes would be forced to
cut out muech of the vegetable diet so
essential to health.
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On the other hand what would the
public gain ? The only possible gain
would be in the quality of the goods,
The evidence
strongly bears out the claim that time
does not affect the quality of goods pro-
perly packed. By dating, therefore,
the consumer stands to lose much and
gain nothing.

Now, how about the dealer ? 'I'hat
easy. Grower, canner,
wholesaler and retailer stand to lose
a whole lot by dating the cans.

Mr. Minister of Agrieulture: it is up

their wholesomeness.

question is

to you!

EXHIBITION IN MONTREAL.

“Do the Citizens Want an Annual
Exhibition Held in Montreal ?’ is the
title of a booklet issued by the Mont-
real Business Men's League, which was
incorporated and established six years
ago—one of its objects being to adver-
tise and bring people to Montreal.

An exhibition would no doubt attract
a large number of visitors to the ecity
and prove of great material advantage
to the citizens. The position of Mont-
real is more advantageous than that of
almost any city in Canada, for the
bringing in of visitors from a distance.
The Provinee of Quebee has a distinet
link with the densely populated Eastern
States. Thousands of the residents of
that part of the United States would
avail themselves of the incentive offered
of visiting Canada upon such an occa-
sion. Interest in the country, relatives
and friends in Canada, cheap railway
fares and former residence here, would
all combine to bring to Montreal a vast
number of well-to-do people, whose
‘“‘ready-spending’’ characteristics would
greatly swell the profits of merchants,
hotels, boarding houses, ete. People go
to the Toronto exhibition from all over
America. Why not Montreal ?

An exhibition in Montreal would not
alone bring in a direct and important
new revenue to the citizens in every

conceivable way, but would serve to
.advertise the city abroad. Toronto ex-
hibition has made that ecity widely
known in all parts of the world, and
has, in a great extent, advertised Can-
ada as a progressive country.

Advertising pays, but more advertis-
ing pays better. 1f the Toronto exhibi-
tion helps to advertise the country in
any way, it’s only reasonable to sup-
pose that an exhibition in Montreal
would help along the good work the
Toronto business men are already doing.

There is no part of the Dominion in
which exhibitions in the agricultural
districts are more successful, or better
attended by the community in general,
throughout the province, than in Quebec
and it’s up to Montreal to organize such
an exhibition, to finance and manage it
as a public enterprise for the benefit of
the city, and of the province and Do-
minion at large.
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Markets

QUEBEC MARKETS
POINTERS—

Canned Goods—New prices efiective.

Fish—Revised.

Dried Fruits—Firm.

Montreal, January 24, 1907.

Further orders received by the whole-
sale trade carry out what The Grocer
said two weeks ago to the effect that
after-holiday trade would be good. The
state of trade at the present time is
very healthy. Orders are of good size
and numerous enough, and collections
are satisfactory. The weather has been
against the travelers more or less, it
has been so changeable, but otherwise
circumstances have combined for good
business. New list prices of the canners
are now efiective. Grocers requiring new
goods must pay the higher prices. Sugar
is steady at last week’s prices. There
is a fair trade being transacted in this
line. Molasses is quiet, but good orders
are being taken for syrups. Teas are
very firm. The currant market is by no
means slack. Stocks are small and
prices well maintained. Raisins are in
the same position. Stocks in California
are small, very considerably below those
held at the same time last year. Nuts
are strong. Ivaporated apples continue
interesting. Business in maple goods is
fair. . Beans are selling well at prices
quoted.

CANNED GOODS — On  Monday the
new list prices issued by the canners
were made  official by  the wholesale
trade. Now on, any sales made will be
at the advanced figures. It was not
thought a week ago that this would
come to pass, but it has. The grocer
who bought his supply early in the sea-
son will not bhe affected. It is he who
bought lightly, or late, who will suf-
fer. The new prices will not afiect the
former for two months at least, as Fall
stocks will last that time under ordin-
ary circumstances. Speaking of the sit-
uation in tomatoes, one wholesaler in
Montreal expressed it as his opinion
that stocks were plenty large enough to
take care of all business in this line.
He thought that the demand which was
so noticeable in December was but a
temporary one, and that the fright some
had at that time was quite unneces-
sary. There will be no trouble in filling
orders up to the last moment. In fact,
a drop in prices just before the new
pack would not surprise him.

Yol ¥

Cherries—
2's, red, pitted 22
2's, red, not pitted. 177 17
2's, bl wk pitted . 227 22
23. black, not plne 177 17
2's, white, pitted . 2 42 240
25, white, ot pnmd 192 190
Currants—
IROE, ROREFAPERD . .00 s v onavisonaside sl 1 82i 18
Red, preserved . . 2 .. 202 200
Black, heavy syrup .. 192§ 1903
Black, preserved...........coeeivenennns 215 2 124
Gooseberries—
Heavy syrup ew
Gallons, standard 6 50
Lawtonberries—
Heavy syrup ... 177%
Gallons, standa: 550
105
130
29
360

THE CANADIAN QROCER

and

Peaches—

= Yellow, flats, 1} 1 72’ 170
e elpait 192% 19
265 2 62,
2 %0 2 87,
A 1n
2 55 2 52‘
27 272
3 132 130
Ple. not peeled, gal. 3 72 370
ie, peeled 4 674 465
Pears—
FIIBh DEBLY B ..o ieonvisansbesassos 167} 165
i o 2.. .. 202 200
et = 5 wes 3 27 215
Bartlett ........ 2. . 1 89 180
S oo . 3 22 22
.. 237 235
. 132 130
Ple. not pee .. 3 42! 34
gal 402 400
Pineapples—
2’8, sli 2 024 200
g =" 212 210
Py 282 280
Plums—
2's, Damson, light syrup .. ' 1174
SE T g p i
8 eavy syrup 5
:zr. e ¥ 167 165
: " 197 19
G:h p o tan .. 3374 33
ZPY] < Lombard, light syrup .. 12 122
=B X vo 14D 172
g ¢ o TeRITUE IR
S . ‘ my
A 185 18
s Gals, "' ' standard ........ .. 351} 355
=28 ‘  Green Gue. light syrup .... 1 30 127}
—28 = heavy, syrup . 145 142}
2 . . 172} 170
= 3’8 5 b " 2 00 1973
_Gals. " standard 3 B?! 38
,’»ghl Eg; heavy Byrup . 1 72 170
_‘:32” . 2 00 1974
. 38 3 st 0 2 3% 23)
Raspberries—
Red, light syrup 152}
, heavy syrup 175
Red, gallons, standard 565
' solid p.ck ...... 8 65
Black, heavy syrup . e & 175
Black, preserved ...... 192 19
Black, gallons, standard ...............cceee uus 540
solid packed 8 40
Strawberries—
2's, heavy syrup. 200
2's, preserved....... 215
allons, standard.... 6 40

VEGETABLES

2’8, refugee
Corn—

2-1b. tins, per doz... 0 924
Gallon, per doz 465
Peas—
2's, standard (No. 4) .... covcevienncans 0 87 085
2's, early June (No. 3) .. 097 095
2's, sweet wrinked (No. 2) % .. 102 100
2's, extra fine sif! (No. 1) .............. 127, 12
pki
PRI < o o s e ansiaiinsisdsiobsornss 095 0 92§
Rhubarb—
2's, preserved.... 120 1174
?}'s. reser::g.... .;97’/2 195
TR T R S RS s
Spi on 778 275
2's, table 45 1 42}
3's, table . 187% 18
Gallons, tal 5173 515
AR s tiiesis osvnassssassiesYaSe e vse 1 20 117%
"Sib, tins, per d
. Perdoz...c..coveenees creesess 120 11
Gallon tins, per doz & 3 Bzi
. 350
. 38
. 200
135
180
19
............. 12
17
..... 1156
Cnlz]k ulmon. vmoua brlnd.l per doz. 100
140
* Thistie " haddies, 4 doz. 1-Ib. flats, per doz. . 1%
Ctnsdun hpperedharrina 4 doz. ovals,per doz. 100
fresh herring in tomato sauce, 4 doz
ovals, per doz e 100
* Canadian plain herring, per doz.. S L]
Scotoh kippered herring, per doz.. 135 140
mnouuca.perdoz.. 130 13
SUGAR—From present indications

there will be no change in prices in the
26

Market Notes

near future. Conditions may change and
necessitate a jump or a fall in quota-
tions, but at the moment the raw mar-
ket is in good condition, and everything

tends toward steady prices. Trade is
fair.

Granuht.ed DS 37 snasseraonessonsasssonnason shss $4 20
bbh, . oo 435
............ 415
Paris lump, hsrrell h $vaadses s oebaben oried 48
alf-barre eees 485
A " boxel 100 1bs . , 475
“ % boxes, 50 lbs 48
Extra ground, bbls . 4 60
50-1b. 4170
- 25 4 80
Powdered bbh 5 440
53-1b. 4 60
Phoenix 42
Bright coffee 400
*  yellow 405
No. 3 yellow . 405
No. Rt Sens 3%
No.1 * bbls 380

W Rl e e RS e R T 37

SYRUPS AND MOLASSES — Orders
shipped, in syrups, are of good size, and
demand generally is satisfactory. Mo-
lasses is quiet.

Bnrbndoes in puncheons . 030
in b anels ..... 0 32

4 18 033
New Qrleans 035
ntigua 0 30
Porto Ric 0 40
Com syrups, bh 0 02
- 003

" -bbln 003

o 8% 1b pails 140

" 251b jails. 100
Cases, 21b tins, 2 doz per case. 19
i 5-1b. ** 1doz. =4 .24

‘' 10db. ** % doz. s 235
*  2-1b. ** %doz. A ey s e s uebhl Cos 22
TEAS—Blacks continue very strong

and high in price. Dealers are doing a
good business considering the season.
Japan teas on the whole hold firm. The
lower grades are going 1o be higher
from present indications. Many whole-
sale houses were fortunate to buy at
fairly low prices, and are now letting
their customers have lower grades at
prices at which these teas could not be
purchased to-day. Such stocks are
rapidly decreasing, and once they are
gone, prices will shoot upwards.

Japans—Fine 02 030
Medijum . ..020 023

Good comlnon ...... 018
............... ..v15 017

Ceylon — Prok« n Oranxe Pekoe . ..020 ¢33
................. ..017 02

Pekoe Souchongs ..015 02
India—Pekoe Souchongs ...... ..0124 018
Ceylon green —Young Hysons. . ..017 02
H, ..016 017

013 014

China greenﬂ—ngauey gl\npowdcr, low zrnde g }!l; 8 ;g
2 % pmheul .03 03

COFFEE—The amount of business be-
ing transacted in coffee is satisfying to
dealers. The
less.

market itself is feature-

FOREIGN DRIED FR[ llS The cur-
rant market is practically bare of
stocks, and is firm in tone. There is
not likely to be any decline in prices. On
the contrary, an advance would be more
in line with the present atate of the
market. The feeling is that raisins will
go higher. Stocks on the coasts are ex-
ceedingly small—away below what they
were last year. Some estimate the
present holdings at twelve hundred tons,
others say more, others less. Certain it
is; stocks are limited. There is some
speculation going on in New York for
next Fall’s crop, even at this early
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Lemon peel, |
Oran e peel,
BEAN{
value in
Choice prime
RICE
change W
and tapi
lines is
B rice in 10
B rice, less t
CCrice.in 1
C Crice in le
Tapioca, mel
MAPL
as (quote
doing in
lines are
Maple syrup
Pure Townsl
Pure Beauce
RAW
quote :
Bear, black.
Raceoon ...

Figher, dark
Otter, dark |




¢ and
10ta-
mar-
/hing

1<
S

€00 €0 1 1 1 40 o N 1 i T
SBERRSEBEBIZNIRRLY

PR~ -wOOoCoPooSe
RELRSEIRRLLR88E

©
w

e

e s

s yew T

o

Sy

The Canadian Grocer

strong. As a rule they drop after the
holidays, but this season, contrary to
expectations, prices have "advanced.

Valencia Raisins—
Fine off-stalk, Eer 1b.
Selected, per e
Lnyerl.

Hsllowoes SRR S SN R

(alifornia Evlpont.ed Fruits—
Apricots, per 1b.. .021 0@
Peaches, 2 oo i OAT
Pears, 017
Malaga Raisins—
London "ayers %2 25
* Connoisseur Clusters™......coeeviuiiinees conn 3
oy S e 10
Rnynl Buckmgham Olu sters,” 3-boxes ....eee 2uee 1374
0XOB...c00eees soee 450

' Excelsior Window glmten

Californian Raisins—

Lnose muscat,els fancy reeded, 1-1b pkgs s e L ]
choice seed< d 1-1b. pkgs .... .... 0 10§
i s 3 crown .... 0

“ "

4 crown ...

Prunes —
80-408 .....coc00ie srareiiseniaisians sannsses sone
40-508 . 09
£0-608 .. 0 (8}
BDTDB oo e s s nnarene 0 08
0-80s .. 0 074
80-90s .. 007
L s S e e 0164
Oregon prunes l‘J) 008!
Oregon prunes (Fvench style), 60-70s .. 0 074
80-1008 0 06
# A 100-120s . 0 054
Currants—
Filiatras, uncleaned, barrels.................. 0 07% 0 08
Fme Fthat.ru, per T ARCRBOE .. .ooivsonsiioe sics v 08
cleaned ............... 0 08}
“ s in1-lb cartons........ .... 009
Finest Vosmzzu .................. 09
T e RS NS RN s . 0074 0073
Sultana Raisins—
Sultsne nmnu 3 | PR R BRI P £ 010 12
I-ID COrton ...ccccoe cssences 0113% 013
Eleme Table Figs—
Six crown, extra fancy, 40-1b. boxes .......... 013 015
Four crown, fancy, 10-1b. boxes .. ..009 010
e e e R st 0 04}

Glove boxes, fine quality, per box ........... ... 010

Fancy washed figs, in baskets, per basket 015 018
**  pulled figs, in boxes, per 1b, 015 020
* stuffed figs, box 02 030

EVAPORATED APPLIES—Ten cents

continues to be the price asked for
evaporated apples. Some find it not too
easy to get this price, but others are
thinking of a figure slightlv higher than
this.

SPICES—Trade is as good as can be
expected, and prices unchanged.

ber Ib.
I’eppers. black... 016 u2
white. .02 032
Ginger, whole .016 0%0
Cochin .017 014
Cloves, whole .017 037
Cream of tarta .02 032
Allspice .012 010}
Nutmegs.. .030 0358

PEELS—There is no new fe"nture in
the peel situation. Prices rule as quot-
ed.

Citron peel, per 1b. .

Lemon peel, per b .
Orange peel, p-r 1b.

BILANb—Dealers are
value in beans this week.

Choice prime beans 140 145

RICE AND TAPIOCA—There is no
change whatever in the situation in rice
and tapioca this week. Business in both
lines is normal.

offering good

B rice in10baglots .....cocieeinnnninncacacie oo 305
B rice, le:s than 10 bags 315
C Crice. in 10 bag lots 295

G C rice in less than 10 bag lots.
Tapioca, medium pearl..........c.cccovvvrreniinns 10 07% 0 08

MAPLE PRODUCTS—Prices are firm
as quoted. There is nol a great deal
doing in maple syrup, bulk, but other
lines are moving out slowly but surely.
m%lywrmibmk.perlb....,... sesaapen

sugar, perlb ....
Beauce unty.pepre ...........

RAW FURS — Dealers continue to
quote :

THE MARKETS—QUEBEC

Marten, dark"* 300 500
Mink, dark . 22 500
For ot 175 700
450 550

v10 30.

....... 0 €0

ONTARIO MARKETS.

POINTERS—

Sugar—Slightly firmer.

All lines firm.

Toronto, Jan. 24, 1907.

Prices remain firm in nearly all lines.
Business is good and collections are not
complained of. Canned goods continue
the feature of the market, but there is
no change in the situation. The new
prices are not exacted, but for a few
fruits they are exceeded. For instance,
some houses are holding their peaches
at $2, and blueberries are also firmly
held. The American sugar market is
showing a firmer tendency, but no one
is prepared to guess in which direction
the next move will be. Dried fruits con-
tinue firm, but there is some shading of
prices for currants. It may, however,
be a matter of quality. At any rate
there is no indication of an easier tone
in the primary market. What news
there is of Valencias from abroad is of
an advance. Catsups are advanced.

CANNED GOODS—Goods are still ob-
tainable at old prices except a few fruits
which are above the canners’ list. Some,
_however, are asking $2 for peaches, and
blueberries are scarce. The feeling gen-
erally is very firm. Tomatoes are ex-
pected to go higher, but momentarily in-
terest is not so keen. Last week Gol-
den Wax and Refugees, 2s, were quoted
by an error at 954 to 90. The list price
is &5 to 873.
Group No. 1 comprises—

“Olnl a hmb," ** Little Chief,” ‘' Log Oabin,” ‘‘Horse-
shoe " and ** Auto " brands, also all private brands.

Group No. 2 compmes—
Tgnnulley, ‘Maple Leaf,” ‘‘Kent"” ‘'Lion,
o tle,” and ‘‘Grand River” brands.

Group No. 3 comprises—
‘“Globe,” "Jubxlee. ‘ White Rose,” and ‘‘Deer”
brands.
Group Groups
FRUITS. No.1 No.2
Apples. standard, 3'8......00.00 1074 105
preaarved 3's.. 1324 130
‘  standard, gal 290
Blueberries—
T ISR R R S 095 0 93
2's, preserved . 145 142
IRIR REAIARIE. .. oves sessensssoonsanns ons 4 65
Chernes—
22
175
8 80
40
25
75
40
190
Ournnu—
G \15.., re d. lid pack.. % ig
als., re IO pac el
3als., undud ...... 515
2's preserved.. 2 02 00
2's, black, H.S 192 90
2's, preserved. .. 215 12}
Gals., black, standard ..............o00iie aaen 6>
T T T R e S S S 15

215
237}
6 50
8 50
s, 177
2.. preserved 1 95‘
Gals., standard 5 50
Peaches —
1 72! 170
1924 190
’ 265 262
3's, 29 287
3!. yellow (whole) 242} 340
te ..... 1774 175
2 8, white. 2585 2%
3's, white., 27 2
G pis, posiod.. iol im
» I8, M
Gal., pie, not poeled....... 37 37

27

Pears—
2's, Flemish Beauty..........cooevnnnunes 1 67
2}’s, Flemish Beauty .. 2 02
Flemish Beauty. A
2's, Bertlett...... S 82‘
2)’s, Bartlett, .. 222
3's, Bartlett.. ~ .. 237
3's, pie, not peeled T i |
al., me. peeled .. .4
Gal., pie, not peeled ....... Sioeic o o enndien 34
Pmeapple—
's, sliced 2 02
2's, grated . 2 12
Zl/zl whole 2 82

Florida 2's, sliced or grated e
Singapore, 136'e, sliced .. cooeiiaiiasconi vase
L 2V,’s, whole

Plums, Damson—
2's, light syrup............... 12

3's, light syrup . + 122}
2's, heavy syrup . .13
2)'s, heavy syrup. .. 1673
3's, heavy syrup . ve: 1290
Gal,, standard 3 37

Plums, Lombard—

2's, light syrup. 125
3's, light syrup. 175
2's, heavy syrup 140
2’ 8, heavy syru 172
3's, heavy nyrup 197

Gal., standard . . 357

Plums, greengage—

2's, light syrup..... . 130
2's, heavy syrup.. . 145
24's, heavy syrup. .17%
3's. heavy syrup. . 200
Gal., standard... . 3874
Plums, egg—
2's, heavy syrup. . 172
2"!. heavy syrup . 200
3's, heavy uymp . 232

Raspberries,
's, L. S (Sheﬂerbernea)
g s T R
25. preserved ..
Gels standard ...
nohd pack

2 5, preserved s
Gals., standard...

“  solid pack
Strawberries—
2's, heavy syrup....... 2 40
2's e preserv 2173
Gals. " standard 6 424
(TG solid pack. 9 17}
VEGETABLES.
Asparagus—
24's, tips, California S
2's, Canadian........... .... 5 2 80
Beets—
2's, sliced, sugar md blood red ......... oo esee
28, W ole, =
3's, sliced, o8
3's, whole, 5
Beans—

RDEY DERNAN . o5 v ceessonsorieesaiibass e
g‘s. zolden Wax.

2’ a. crystal wax .
Red kidney, 2's .

LM, B8 osorecnsosnnseos.comssososponnss

LLBRZR LSBRVIGES

OO ot ot ot et
w 3 g
SEHEST

€3 bt ko ek ek
el
Geegvk

S5

“__w_,ee
83

©w=
g‘lc

-

00 TV ot ot et
SERETR
P

- YL OO QL bt
EEET

-
ot

—_— RO
©
58 aE
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1's, extra fine sifted .. 102}
2's, standard.... 0 87
2's, early June. . 0 97!
2's, sweet wrinkled. 1 02
2's extra fine sifted .. 1 Ht
Gals., No. 4 ....... 3 92
Pumpkins, 3's.... 0 95
< Gal. 3 02}
Rhubarb—
2'5. preearved 120
1974
Gnl standard . 2 77%
Spinach—
2'8. 145
1 87*
517
.. 120
. 352%

-

2ZBR2BER8 &&

Wew—m—O O~

BD et et
8%

L
= 00
SR
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W W
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FISH.

Salmon, Fraser River Sockeyes

1-1b. Talls, per doz 180

1-1b. Flsl 195
gl " . 12
orthern River bud\r)ea 165
Cohoes, perdoz............ . 140
Humpbacks, . 10
Sardines, French $'s... cane B 28
= Biosososscononssonenstimiion vy 025
e Porulzueaeta = 008 01
. P. 02 027
o P.&C., ..035 038
it Domesuc ta .............................. 0 034
" Mustard, § size, cases 50 tins, per 100 .375 40u
gaddle&,iper doz P .110 i @
ippered herrings, omeanc e
pe ported ... .16
Hernna in t.omnbo nuce. domestic. L . 100
mDOTted .. ovvveeensrn oo 150
MEATS, ETC.
Beef, corned ls, per doz .. 140
“ % 3 50
" b Loi 750
d Ms. * . 17 50
Per dozen tins.
Chicken, 1's, boneless. 390 310
Turkey, 1, 2 320 310
Duck, 1's, 0 30 310
Tongue, 18, lunch 32
Boup, 28, giblet ... 205 19
‘2%, tomato 100
fE 145
Pu;nfeet lﬁ buuelcas 140
13’ 2 50

SUG \I{ \othmg unuwal has happen-
ed to change the situation within the
week, but there is a firmer tone to
things. Offerings carly in the week were
on a basis of 3.51ic., dutv paid, New
York, for centrifuguls 96 degrees. Buy-
ers were not prepared to give more than
3.483c. The fact, however, that the
parit-- between raw and refined is $1.-
12, and a year ago was 723c. makes
some dealers think there is room for a
further decline. A year ago, too, re-
fined sugar was 4.10c. here and now it
is 4.30c. The world’s visible supply,
however, shows a decrease of 190,000
tons, from 3,910,508 tons to 3,720,413
tons.

At the close of last week Willett &
Gray, New York, said : ““Cuban sugars
are on a very low level as compared
with the parity of beet sugars (say .3b6c.
per 1b- below). but there is no indication
of any improvement with such heavy of-
ferings as naturally come with the crop
being made so rapidly and this pressure
to sell must continue for some time.
Under the low parity with Europe, some
sales were admissible 1o the U.K. for
shipment direct of C‘'uba molasses sugar,
basis 88, netting the shippers a full 1-8¢.
per 1b. more than New York value. Gen-
erally it is thought that pressure to sell
may be removed within another month
and prices recover somewhat. Iuropean
markets have not been influenced by
C'uba, the beet quotations at the close
being 8s. 93d., the same as at the be-
ginning, but standing for several days
at 8s. 11id. on a strong trade demand,
as cabled to us from London. After-
wards Mr. F. O. Licht increased beet
crop slightly and a small downward
fluctuation followed.”’

lnnnlumpu 1w WL, LUA: 49
e . 48

. 430

. 430

. 43

. 42

Ees 43
Bright yellow.. 415
No. Syellow o 415
No.2 4 00
No.1 * 39

Granulated and yeliow, 100-Ib. bags
MOLASSES AND SYRUPS— Prlces
are unchanged.

Buviasscs—
Nem()rlunl. medium .....co00ne s e

. Hallowees ..
Sairs

THE MARKETS-ONTARIO
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TEA—Musson & Son received a cable
from Colombo Wednesday stating in re-
gard to medium goods that there was
no easier tendency in the market. Lon-
don advices indicate an easier tone for
the higher grades. Consumption of tea
in England during 1906 was a record.
The average per head of population has
risen to 6.18 lbs., as against 5.99 in
1905, and 5.99 in 1904. Re-exports of
Indian and Ceylon tea were also a re-
cord, while the stock of all tea in the
country has been reduced to 129,549,000
lbs., against 134,263,000 Ibs. T homp-
son’s tea circular, London, says; ‘The
latest mail advices from India make it
apparent that the total crop will prove
to be heavier than was at one time ex-
pected, and considerably in excess of any
hitherto secured. As matters stand,
this is distinctly a cause for satisfac-
tion to producers, for the increase has
been mainlv due to improved methods
of cultivation, and mnot to a lower
standard of quality, while the abundant
supplies of good uu-lul iea have forced
consumption in countries, such as Rus-

LAST MINUTE PROVISION MARKETS.
Montreal, Thursday, Jan. 24, 1907.

BUTTER—Firm tone’in market. Prices have
not changed.

CHEESE - Continued inquiry from England,
resulting in good sales. Prices very firm.

EGGS — Situation practically unchanged.
Prices quoted hold.

PROVISIONS—No change. Abattoir dressed
hogs quoted $10.00 to $10.25 per 100 Ibs.

sia, where a firm hold on popular favor
vas the great desideratum.’”’ Contrary
to expectations, consumption of tea in
ussia has greatly increased. IEngland’s
tea exports to Russia increased last
year eight million pounds and the total
consumption increased 15 million pounds.
COFFIEE—Conditions are unchanged.
DRIED FRUITS—Prices continue firm
in all lines for goods of quality. There
is some shading of currants to 7ic. and
Valencias are obtainable under 9c

Prunes Santa Clam—
wwo-wmbomoos 005 60-70s, 0
et g 06‘ 708, 50-1b boxes 07 0 Oii
70-80s * 0 063 0 07 40-508 25-1b*
30-408 i 0 10 0 10&
Note—25 1b. boxes §c. higher than 50 Ib.
Candied lnd Dnmed Peels—
Lemon... .011 Oll} Citron ............. 021022
oOrange ...... .01

Apricots, per, lb
Peaches,

select
Seeded 11b packets, fa.ncy
4 lg 0z. pnckeu, ohoxce
oz.

005

The Canadian Grocer

NUTS.—Shelled almonds are higher in
Europe and prices here of all lines are
rm.

A.lmonds Tarragona, perlb...... ..cooiannnn o sese 15
'ormigetta ..... ..0134015

‘‘  ghell Valenclu ..03) 035
thnuu. Grenoble, e .. 012§ 013}
Bordeaux, .. 0 11

" elled ... .027 028
RO D 0l oo siisrasi s aarss venvs s sanns e opss on
Pecans, per 1b 017
Brazils, per lb 20

Als, bnnnen and suns .

Japanese Jumbos .
Virginia Seiien e bbb se s el e 1

SPICES—The situation in regard to
spices is not changed and prices are
steady.

oo
et DDt
PR,

SRR8S
cooccocooconcsl

Mace ........
Mixed mck]mg spices, whole.
Cmna.mon whole..........

T Lt E e

coo
B bt et
oo

RICE AND TAPIOCA—Prices are un-
changed.

Live, dtaud. B
Rangoon...

Patna.
Japan.
Java,
Sago.
Caroli

BEANS—Quotations are unchanged
Leans, h..ml“uu. b bush ...

*“  prime, No. b
Lims, perlb ..............................

SEEDS—Some business is expected
after the first of the month, but as yet
there is little doing and prices are un-
changed.

Alsike Clover
Faccy lots, per bush.. ul aes B Y5
No. 1 .

Samples containing a large percentage
of bueck-horn, catech fly, ete., are at a
big diseount.

Timothy—
Maichine theeBholl.. . cciroosnovsssmenssesosas 165 185
Flail threshed, bright unhul'ed.... ............ 200 235

Lots containing seeds bring from 1lie.
to 21c. a lb.

HIDES, WOOL AND FURS— Supplies
are larger and demand is light. Prices
are a little lower.

HIDES, WOOL, FURS—The market
is steady with a slight .decline in coun-
try hides to allow for lack of quality.

uma. mnpeu!,ed Dowa and steers, TN SRR R v 11
0.2. ... 01U
Coun(ry lndel, flat, per 1b., cured... 0 03‘ 010
green 0083 009
Oalhkhu. No. 1, city.. . 012
B0 T POUNEY oo+ 5ot cinonsvads Sumbasssts 011
Lamb skins ......... 120 125
Horse hides, No. 1 . 350 375
Rendered tallow, per b, 0 05} 0 054
Pnlxlllulmh.lnpsr.perl. gi’?
Wool, unwuhed ﬂeeoe 015
*  washed fleece . 025

rime

150

6 00

35

3 50

700

700

12 00

5 00

27

1%

ey e

syt

Weasel, white. ..

B
Fisher, dark.
Skunk, b wk

) “ lor
Marten, ........
Muskrat., fsll

o sprmg
o westel
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THE MARKETS

CANADIAN BACON'S OPPORTUNITY

\g'auel.whiu ................................ ... 060 rather dull. Smoked herring low. In
‘;dzar .......... 5 150 A e s = 51 C
Fisher, dark...... 500 600 pickled herring, while outside markets
SR DImok ose vt ... 125 are reported rather firmer, business here e
riped 0 90 7 A e i R == = )
“ “  Jong stripcd. . 0 os very quiet. Finnan haddies rather eas- Shortage of Hogs in Great Britain—
M., i A 2§;;’§ ier. Report of Canadian Agent.
L 5 FLOUR, MEAL AND SEEDS—Flour s S e
spring. 023 = A Bt P y 4 ireat
" western.... 012 o016 unchanged since the decline last report- B:i‘ll;it;"gp()flgh;,l}ﬁ)g ('Sléu{tl(y}[ lélir(r:‘li;:}
aln, . . all, 5 O35 S g

ed. Feed continues high. While oatmeal
is firmer, price here unchanged. Corn-
meal rather easier. Beans are firmer,
N- B. MARKETS. particularly yellow eyes. In seeds, red ; !
& - clovers and timothy rather higher. Al- cline in the production of pigs in Great
St. John, N.B., Jan. 19. sike quite freely ofiered. Britain. I have it from an authoritative

Business continues rather quiet, but source that at the annual meeting of a
that is expected. In markets there is large firm in Birmingham this week
nothing of particular importance. In handling pork, a loss of £540 was an-
staples lines, pork products and dried nounced on’ the year’s working, due en-
fruit are high. Flour and sugar tend tirely to the high price of hogs which
casy. There are few lines, however, had been dearer than at anv period dur-
that can be called cheap. Rice for lat- ing the last sixteen years. They had
er shipment is now ofiered at rather killed §70 pigs less than last year, and
lower than present figures. Cream of tar- vet they had cost £7,500 more.
tar is rather higher and firmly held. In It was pointed out that there were
spices, pepper and ginger firm, Jamaica 100.000 pigs less in England, Scotland
cinger continues high. Cloves are high. Wales than there were twelve
Nutmegs are still cheap. Seeds have at- months ago, and although Ireland show-
tention, from the wholesale grocer, rath- ed an increase of 80 000, there was a
er earlier than usual. Timothy, particu- shortage of 20,000 in the country.
larly Canadian, quite light and firmly It was also stated that the company
held. Red clovers are very high. Mam- in 1903-4 killed 18,434 pigs, which cost
moths firmly held. Alsikes are not so £77,500 ; in 1904-5, 16,330 pigs costing
high nor are they as firmly held as the £74,719, and last year 15,462 pigs cost-
others. ing £81,863.

OIl.—In burning oil sales still active. As Canadian bacon is now so favor-

lues unchanged. Lubricating oils. ex- ably received in this country, there
cept as regards future business, have should be an excellent opportunity for

little attention. Paint oils, verv firmly increased pig raising and bacon curing
held. Both linseeds and turpentine ra- in Canada. An even greater sh‘ortas_c is
ther higher. Cod oil has little attention. ;1]nt1(ixlpatcdk1n the fl}tltnx‘('.f and (nr}ndlt;}ns
, s s should make a point of concentrating
Lo S(’-?‘SOH lflas bcen“qull;t. t5 76t L quoted at five dollars per barrel. their energies onith(l: markets (:nt' l(;lr(l-r-]xt
SALT—A few small shipments of Liv- ner ‘ S :

erpool coarse salt are being received via _APPLES—There is now a good for- Britain.
ihe Winter port steamers. Prices firm  CI&R demand for apples, and those who

at slightly higher figures. Very little hold good stock can find ready purchas-
Liverpool fine salt received, prices are IS at high figures. The Annapolis val-
too near Canadian. Sales quiet. ley growers were somewhat disappointed

=% at the small returns for early fruit ship-
CANNED GOODS—Vegetables, par- z o T 2
. E : S ped to the British market. The fruit
}lfﬁla:}‘;cfgm Iﬂnm}rf]?{‘smt;)f:ékﬁrl?;r‘lﬁth;tﬂi was marketed in poor condition and rip-
n;ico{ \'or\v.ﬁrmlv held " Gallon apples ened so quickly that it had to ‘.w' L
ki __"] e $ar ‘dv.'m('o‘ Maats an posed of at low prices. There are still
JAVES ORI QS0 p'Ia e et good stocks held in some sections of
})hfl.r}‘gm e ll“le_ S(‘; (;i ? 6 Olls)’q,‘:f:‘ f::'L the valley, and the owners expect to
POUEER, RS AN 1 In domes. Yrealize well on them. The steamer Al-
cxtreme. Salmon, un.Chtdng(’(. NEEOICE meriana, which sailed from here last
tic fish market is quiet. week, took 17,000 barrels. The ship- tjon.

ham, says :—

According to the returns of the Board
of Agriculture there is a striking de-

NOVA SCOTIA MARKETS

Halifax, Jan. 22, 1907.

The principal changes in the grocery
markets since last report are an advance
in the price of potatoes, and a drop of
ten cents in sugar. . The demand for
potatoes is very heavy, due principally i
to the small stocks laid in by the house- |
holders, and the jobbers who find their
holdings being depleted are putting up
the price. The stocks of beans held here
are very light and the price is firm.
Dealers here still have difficulty in se-
curing sufficient quantities to supply
their customers. There is a fairly good
demand for canned goods. Jobbers say
that tomatoes are scarce and higher
prices are looked for. IL.emons and
oranges are both very low. The con-
sumption'of the Ilatter is heavy, due
chiefly to the price, which is within
reach of all. Jamaicas, repacked, are

MONEY IN SPECIALTIES.

“Itis a far cry from the grocer fif-
teen years ago to the one of to-day.
The former depended largely on staples
for his trade and looked askance at the
introduction of each new line. His
husiness consisted principally of selling
people what they had to have. The up-
to-date grocer, on the other hand, treats
staples largely as a secondary considera-
The profit on them has been con-

GREEN 'FRUIT—A fair business. ments of apples this season up to the ¢; : :
2 : 3 ke tinually decreasing. Te realizes, of

y S o v . p ” . ) = .
Best apples. bring full figures. Orange present time total about '170.000 bar course, that he must carry them—even

are cheaper, particularly Valencias. Fine rels.
Jamaicas offered. In California navels, FISH—T
quite full prices. In lemons, price ra- ISH—The :
fher firmer : some direct shipments now ment for fish shipments to the Quebec
here. Malaga grapes still offered. and Ontario markets is well received
T)ﬁIF‘D FRUIT—Two  cars carton here. There are always available here
prones we rocetved Tgst Veek. “Theso 500 supmles of lresh fab, and ¥ b o
package goods are proving Yery POPUIAT.  portion' of the weakly heary Sipments
2 J il of live lobsters to ¢ American mar-
bulk goods. Raisins ﬁ[rmua‘lo{_t}(lic high fjf"" kets will now find their way to the big
ures. Bulk raisins of all kinds scarce.  cgpagian centres. Tt will also have a

feature them: but he also realizes that
his lines of specialties are expected to,
and do, pay a profit for themselves and
one for the sugar and other things that
he has to give away.”’

This is from an advertising circular
and it’s good enough to hand around.
A little while ago a groecer who had
done business for years on a leading
street in Toronto opened a branch in a

announcement of Govern-

Few evaporated peaches or apricots held, o haple tendency toward competition g : . .

‘l”;wCS are high. Daﬁtes da f?‘r sale dpa(oll: between the Canadian and American f\‘t’Sl?}egtl}?}“]ﬁe:mn:;f Hr:i lv;ashsur};zlssg

e e o appies b g Mmarkets i‘requ]ent eqll)fgr thata hec n:\ee thou“ ht
« y T . g

quiet. Evaporated apples high and
firmly held. Very few dried apples seen.
Onions continue low.

SUGAR—No change since the decline
last reported. There is just a fairly
active demand.

MOLASSES—Sales for the year have
been largely confined to fancy Barba-
does, stock of which is light and firmly
held. Choice Barbadoes quite freely of-
fered. Stock of Porto Rico not large. -

FISH—Frozen herring scarce and high.
Fresh cod and haddock rather lower.
Some western salmon and halibut still
oftered. In dry fish, situation here is

BUTTER AND EGGS—The market
shows verv little change. The demand
for butter is a little easier. But the price
is unchanged. The receipts of local
made butter are very small, and as the
weather conditions are verv unfavorable,
it is not expected that there will be anv
improvement for some time. Creamery
prints are quoted at 25 cents, and solids
ar 27 cents. Dairy rolls are quoted at
24 to 25 cents, and tubs at 22 to 23
cents. There is not much doing in eggs,
fresh laid stock being scarce. Case eggs
are quoted at 26 to 28 cents. The cheese
market is firmer and the demand good.

29

of selling at the old store. They were
goods on whiech there was a large pro-
fit, too. The specialties in the food-
stuff field to-day are almost countless.
The grocer who makes judicious selec-
tion of them and pushes trade in those
he selects is the man who is going to
make money.

James MeCormack has returned to
Montreal from a few days in local
provineial points,
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PURE FOOD PROBLEMS UNDER NEW U.S. LAW

(From an address by Dr. H. W. Wiley, Chief of the Bureau of Chemistry.)

The United States’ wuew national
Pure Food:Law came into effect on Jan.
1. Most of the states have their own
Joud regulations and naturally there 1s
now a good deal of confusion. The na-
tional law is based upon the national
control of interstate commerce and does
not affeet food that is consumed with-
in the state in which 1t is manufactur-
ed. The food manufacturers, how-
ever, whose trade is confined wholly
to the state in which they are situated
are an insignificant factor in the food
stuff trade of the country.

Dr. H. W. Wiley, chief of the Bureaun
of Chemistry, Washington, and the lead-
ing tood expert in the Republie, last
week addressed a meeting of the Ameri-
can Chemical Society on the Pure Food
Law. He is the chief exeeutive of-
ficer for enforeing the new law. He
said in part:

**Qustions of very great importance
in connection with this work are to he
decided by the Seeretary of Agricul-
ture in order that the inspeection ser-
viee may become effeetive. Upon him
rests the burden of deeiding first of all
as to the wholesomeness or unwhole-
someness of added substances, his de-
cisions, of course, being always sub-
ject to repeal by the courts. It is evi-
dent, however, that no aection eould be
taken in any case unless the seeretary
should come to some decision in that
particular case. The deecisions which
the seeretary reaches in these matters
will be made public and published as
food inspection decisions.  Already
nine of these decisions haye heen is-
sued and others will follow from time
to time. These deeisions state simply
the attitude of the seeretary in these
matters and indicate to the manufae-
turers and dealers what he regards as
infractions of the law, both as to adul-
teration and misbranding. When these
decisions are officially published, if they
are neglected by the manufacturer and
jobber it is a eclear indieation that it
is not their intention to construe the
law as it is construed by the secretary.

““This, then, will bring hefore the
courts a clear case which will be the
subject of prosecution and decision.
The seeretary has made it clear in his
utterances that the law is to be execut-
ed in a spirit of fairness and toleration.
All manufacturers and dealers who are
earnestly trying to obey the law will
he encouraged in every possible way so
that their efforts may be successful.

Methods of Manufacture Must Be
Changed.

““1t will be necessary, without doubt,
that many long established methods of
manufacture and preparation be chang-
ed, but it-is hoped that these changes
may be made in such a way as not to
interfere in any unnecessary degree
with trade. 3

‘‘Perhaps the most important ques-
tion which will be decided by the sec-

retary is that of preservatives and
colors. In the case of preservatives
under the meat law, which is praetical-
ly the same as the food law, the sec-
retary has already made his decision,
and you ore familiar therewith. It is
to the effect that no preservatives shall
be used in meat exeept the ordinar)y
condimental preservatives, such as salt,
sugar, vinegar, wood smoke, condi-
ments, and, pending further investiga-
tions, saltpeter. It is a question, how-
ever, whether saltpeter is really a pre-
servative. The weight of the testi-
mony which has heen secured is to the
effect that it is used as a coloring
agent, or as a preserver of color, and
not as a preservative. It does not
seem logical to suppose that the deei-
sion under the food law can be radical-
ly different from that ander the meat
law, and therefore it is only reasonable
to suppose that the ultimate purpose
of the law, as counstrued by the Seere-
tary of Agriculture, is {o exclude from
food produets the preservatives whieh
are exeluded from meat products.

‘*‘ Aniong the most important of these
is sulphurous acid in the form of fumes
of Lburning sulphur applied during the
process of preparation of certain food
producis. Among these the most im-
portant are molasses, evaporated fruits
and wines. In the cases of molasses
it is a very general custom to sulphur
the juices frem the canes, and a por-
{ion of this sulphur enters the molasses
In the case of evaporated frunits it is
ouite a general eustom to submit the
freshly prepared frunits to the fumes of
burning sulphur before evaporation. Tn
the case of wines, it is almost the uni-
versal enstom to burn zulphur in the
harrels or easks in which the wine is
stored. These processes introduce into
ile food products greater or less
(nantities of sulphurous acid. free or
combined.

“‘The investigations of the Depart-
ment of Agrienltnre—and these are sup-
ported by the investigations of manv
other experts—show the injurious ef-
fects of sulphurous acid upon health.
Henece, under the law sulphurous acid
mayv finallv he exeluded from foods. Tt
is only fair. however, to the trade and
to the methods of manufacture, that
due time he given to eliminate these in-
jurious hodies. and especially that some
toleration of them shovld be permitted
as in the case of wines where the
manufacture haz been hegun three, four
or five years before the law was passed.
Elimination of Harmful Preservatives.

“Tnder the abnvnropriation aect the
Seeretary of Aerienlture has authority
to preserihe rules and reenlations for
the use of preservatives. and under this
authority he mav permit fhe nuse of some
of these objectionable substances for
a time which is deemed necessary to
secure their complete elimination. In
doing this, however, it is very probable
30
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that he will require that the name and
the quantity of the preservative” em-
ployed shall be plainly stated upon each
of the labels. This is a econcession
which the manufaeturer ought cheerful-
ly to grant, when he considers that the
secretary is dealing so leniently with
him in permitting the continued use of
a substance which apparently is deleter-
ious to-lealth pending the investiga-
tions of methods to eliminate it eom-
pletely.

““It is not to be inferred from the
above outline that the action cited has
heen actually taken by the secretary.
I am only giving my own view of what
will probably be recommended to the
secretary and which,, it is hoped, may
receive his favorable consideration.”’

WHEN CANNERS GET TOGETHER.

Big Convention in Buffalo Feb. 11 to 16
—What Will be on Top.

From Feb. 11 to 16, Buffalo will be
the hub of the canning and packing
industry of America. It will be the
1im, ‘spokes, tire, washer, everything
for within those dates will be held the
annual convention of the National Can-
ners’ Association. The headquarters
will be the Iroquois Hotel, and the
machinery exhibition will be held in
the State Armoury building. With
the Pure Food Law just got going this
will be a very important meeting for
the canned goods trade and the ma-
chinery men will be more than ever in
evidence. Here’s what™ going to be
doing:

Business—Pure Food Law instrue-
tions. Uniform guaranty. Discount 2
per cent. instead of 13 per cent. Uni-
form sizes of eans in all sections. Com-
mittee to investigate all charges against
canned goods. Mutual insurance.

Machinery exhibit—Every meshani-
cal device used. A number of new ma-
chines. Supplies of all kinds. A com-
plete eannery in operation. All ma-
chinery working.

Entertainments — TLavish entertain-
ments every evening by the various as-
sociations, and by different companies
and firms.

BURMA RICE CROP PROSPECTS.

Wm. H. Michael, U. S. Consul General
at Calcutta, writing in Consular Re-
ports, quotes from the latest summary
of the rice crop prospects issued by the
director of land records for Burma that
the state of the standing crops and the
prospects of the harvest are generally
favorable. The Burma rice fields em-
brace nearly 10 per cent. of the tota
area under rice in British India, - and
amount to 6,966,215 acres, which is an
increase of 252.833 acres over last year.
The total number of acres destroyed bv
floods during September and October
was 181,556, and the number left fal-
low was 543,096 acres. On the whole,
the prospects are good for an average
vield in Burma.
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“ONDENSED OR “WANT"”
ADVERTISEMENTS

Advertisemsats under this heading, Ic.'a word each
. sertion.

Lontractions count as one word, but five figures (as
1,000) are allowed as one word.

Cash remittances to cover cost must accompany all
.dvertisements. In No 0ase can this rule be overlooked.
vdvertisements received without remittance cannot be
acknowledged.

Where replies come to our care to be forwarded five
cents must be added to cost to cover postages, etc.

YEARLY CONTRACT RATES.

100 words each insertion, 1 year... . $30 00
. o2 o 6 months .10
s # ! 3 months . . 1000
50 9 . lyear ...... . 1700
i - o 6 months . ... 1000
25 “ " TIORE ..y es 10

SITUATION VACANT.

l RIGHT, intelligent boy wanted in every town and

village in Canada; good pay, besides a gift of a
watch for good work. Apply the MacLean Publishing
Company, 10 Front St. E., Toronto.

REPRESENTATIVES WANTED

AGENCY— Well connected representatives in
Eastern, Western and Central Canada are re-
quired by large firm of malt vinegar brewers, in
England, with special facilities for meeting the re-
quirements of the Canadian trade. Write fully,
stating territory covered, and giving references.
Box 101, THE CANADIAN GROCER, 88 Fleet St.
E.C., London, England. (tf.)

AGENCIES WANTED

(‘OOD Canadian agencies required by energetic
3 man with best personal connection in Bristol
and district. Reply ‘‘ Bristol,’’ care of MacLean
Publishing Co., 88 FleetSt., London, E.C., Eng.

\ ANTED agencies for British Columbia or Pacific
coast cities, by live firm. Address Box 43I,
Victoria.

FOR SALE.

OR SALE—Grocery business in Victoria ; turnover
over sixty thousand dollars per annum ; business
capable of much expansion; will lease or sell

premises. - Write A. B., O. Box 395, Victoria,
B.C. [57]

OR SALE—General store business and premises in
lumbering town; good chance for right man;
present owner retiring. Address Box 129,

CANADIAN GROCER. 6]

CASH CARRIER SYSTEM in first-class order for
sale at a bargain ; nine stations ; will sell separately
or complete. Box 130, CANADIAN GROCER,

THE CANADIAN GROCER

WHEN TORONTO GROCERS ARE
AT HOME.

The Toronto Retail Grocers’ Associa-
tion will hold their annual at home, the
28th in direet line of succession, on
the evening of Wednesday, Feb. 6, in
the beautiful assembly hall of the
Temple building. They always have a
large attendance and there’ll be no
variation from that rule this year. R.
B. Snow is president, and everyone who
knows that gentle jollier know that all
arrangements will glide as smoothly as
the dance. The tickets are: double $2,
lady’s 75c., but that doesn’t matter.
Business has been good and anyway
the grocers and their friends couldn't
be kept away. There’s room for them
all ; they have a deed of the Temple
for that night.

R. J. Macdonald, sales manager for
the Quaker Oats Company, Peterboro,
was in Montreal last week.

B. Robertson, of (ieo. Robertson &
Son, Kingston, was in Montreal recent-
ly.

Expert Bookkeeping

Investigation and auditing of all
classes of accounts undertaken.
Trading, profit and loss accounts
and balance sheets prepared. Sets
of books opened and office systems
devised in an up-to-date manner.
Collection of accounts a specialty.

PERCY P. DAVENPORT

622 Mointyre Biock, - - WINNIPEC, MAN.

Square your accounts

ST.JACOB'S GENERAL STORE FOR SALE
W.and A. SNYDER

offer their General Staple Stock amounting to
$7,000. No Millinery, Mantles, Furs, Fancy
Goods or Hardware.

Situated in the best section of Waterloo
County, and being the only General Store in a
village of 500 inhabitants.

This is an opportunity seldom offered.

+Turnover last year $23,000, of which
seventy-five per cent. was cash.

Best of reasons for selling, and snap to
quick buyer, as stock must be sold by February
Ist, 1907.

Terms liberal. Premises can be leased.

W. and A. SNYDER, 8t. Jacob’s, Ont.

Toronto,

-

2 STANDARD 75 ON EACE
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High-class goods well ad-
vertised and neatly display-
ed command a ready sale

which is only one of the reasons
why you should stock

Gold Standard
Java and Mocha

“The-Chaffless-Coffee”

Pound Tins, - - 40c.
Two-~Pound Tins, - 75c.

Fresh roasted daily and
packed by

THE

Godville-Georgeson Go,,

LIMITED :
Winnipeg and Brandon, Man.

%

CAPSTAN BRAND
PURE MINCE MEAT

Package Mince Meat
Put up in 14, Cross Cases

2-Ib. Pails, 2doz. in-Crate

25-Ib. Pails.  75-Ib Tubs
Y%-Barrels and Barrels.

Ask Your Wholesale Gn_mr for It

The CAPSTAN MFC. CO., Toronto, Ont., Can,

% “" “

Before buying

SALT

Write us for quotations and we
can save you money

Mason & Hickey
108 Princess Street, WINNIPEG, Man.
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BUSINESS MEN IN
MUNICIPAL LIFE

No. 9
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Joseph T. Joyce, mayor last year of
the progressive and up-to-date town of
Owen Sound, was born in Churchville,
Toronto township, 42 years ago, and
started his business life by entering as
a lad the general store of Gooderham &
Worts, at Meadowville. While in their
emplov he became thoroughly conversant
with the general business in its multi-
tudinous details. From there he went
to Brampton, and later to Toronto. His
business tact and ability becoming
known to the trade, it attracted the at-
tention of Mr. Good, of Chatsworth,
who secured the young man, and Mr.
Jovee remained in that village for about
four vears, managing Mr. Good’s gen-
eral store, grain and produce business.
Ile came to Owen Sound in 1896 as a

JOSEPH T. JOYCE
Former Mayor of Owen Sound.

member of the C.P.R. stafi, and while
in their employ conceived and launched
the firm of Joyce, Arms & Price. With-
drawing from that firm shortly after-
wards he started business for himself
and carried it on with marked success.
While conducting this business he was
induced by his many friends to enter the
lists for municipal honors and was re-
turned at the head of the poll. His first
year’s record as councillor has to its
credit the settlement in a very satis-
factory manner of some touchy points
in connection with the work of the river
harbor and railways committee, of
which he was chairman. The second
year he was made chairman of the po-
lice department, and of the committee
for reorganizing the police force. The
third year he was made chairman of the
finance committee, and the efficient man-
ner in which he discharged his duties
brought him prominently before the elec-
tors to fill the important office of
mayor, to which he was elected by a

THE CANADIAN GROCER

large majority last year. His munic’pal
career has been somewhat unique in this
respect, as it is an honor that has sel-
dom fallen to the lot of any man in so
short a period of public service.

A few months ago Mr. Joyce retired
from business and contemplates re-enter-
ing it again in the west. A good test
of a business man is his standing with
the travelers. If the travelers like him
and at the same time admire and re-
spect him—well, he’ll wear, that’s all.
No man in the north country stood bct-
ter with the travelers than did Mr.
Joyce. And it wasn’t on account of any
capacity for riotous living. That’s gone
out of fashion among traveling men; and
anyway Mr. Joyce is a thorough paced
temperance man, and was elected mayor
to enforce the local option law. But the
merchant who can use the salesman
right has gone a long wav towards suc-
cess in business. A little thing came re-
cently under the notice of The Grocer
that illustrates Mr. Joyce’s relations
with his friends of the road. J. W.
Charles, of the H. P. Eckardt & Co.,
received lately from Mr. Joyce a very
handsome locket and this note :

“Upon retiring from business and the
more strenuous life for a time at least,
I feel that I cannot do so without ex-
pressing in some slight degree my ap-
preciation of your: abilities and many
fine qualities as a man, as a husiness
man, and as a personal friend. Our as-
sociations have been of the most pleas-
ant and I trust of the profitable and en-
during nature.

“T respectfully ask vou to accent this
charm as a slight token of ‘%~ ~steem
in which I regard you and trust that
it mav remind vou of a friendship which
is much prized by myself.”

This just shows the spirit of the man
and it’s the kind that’s always on the
square.

SHORT WEIGHT CHEESE
AND THE ENGLISH TRADE.

Willer & Riley, large cheese import-
ers of Manchester, have written to Do-
minion Dairy Commissioner .J. A. Rud-
dick regarding the shortage of weight
in cheese from Canada. They say :

“This year we have had to complain
many times to our own people in King
Street, Montreal, and to several other
shippers from whom we have purchased
cheese. with resnect to the great differ-
ence of average loss b?tween the invoice
and the average loss when we receive
the goods.

““Of course, the usual custom has been,
up to latelv. to claim for all over the 1
per cent. difference, but, owing to an
arrangement with your government and
the shinvers in Montreal with regard to
the official weigher, we can get no re-
dress whatever now, as they hide be-
hind the excuse that these goods were
averaced hy the government, and there-
fore thev have nothing further to do
with them after vou have inspected
same.

‘“Now this is all verv well from the
shinrers’ noint of view. and we give you
a few nartienlars. which show the great
difficulties that we, along with manv
others on this side, have had to con-
tend with this vear.

““On Sentember 7. 1906. we purchased.
through our own Montreal house, 498
hoxes of Canadian cheese. These were
shipned ver S.S. Manchester Trader to
Manchester, and arrived here on the
20th, and averaged on the 22nd. and we
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found a difference of 492 pound between
{;he average loss allowed and the actual
0SS.

‘‘Again on September 27, we purchas-
ed 267 boxes, which were shipped per
S.S. Manchester Commerce, and which
arrived here on October 5, and were
averaged on the 6th, showing a  total
difference of 230 pounds.

““Also on October 27, 285 boxes to
Liverpool per S.S. Dominion, which ar-
rived on the Tth instant, and were av-
eraged on the 9th instant, and showed
a difference of 228 pounds.

‘““These are only three instances of
many that we could point out, which
have actually put on the market value of
these goods 9d. per ewt. on the invoiced
price. It is a very serious matter to
us, and one which should have immedi-
ate attention. Of course this year the
factory men have been influenced by the
high prices ruling all through the sea-
son, and it has been a great temptation
to them to forward their goods out of
the factory in a green state, and some
of the cheese we have received have been
spoilt, owing to being shipped in such
a tender state ; and being placed in the
chill rooms on some of the boats, it has
completely spoilt their character and
taste.

‘““We believe that owing to the short
time the cheese have been allowed to
mature on the shelves, and the average
being taken so near to the date of the
make, has been the cause of this great
loss, which, unfortunately, falls on the
people on this side. It is important
that all the factories should keep their
goods at least for ten days before put-
ting them on the market. We know
that goods have left the factory boxed
and shipped aboard the steamer in four
days from the time of being made, which
is not conducive to creating a good
impression with the consumer of your
produce.’’

GRAIN MEN ELECT OFFICERS.

At the annual meeting of the grain
section of the Toronto Board of Trade
on Jan. 17, the following were elected
officers -and members of committees for
1907 : :

Chairman, C. W. Band; Viee-Chair-
man, A. V. Pearce; Secretary-Trea-
surer, F. G. Morley.

Executive—John Carrick, A. Cava-
nagh, L. H. Clarke, J. L. Fisher, E.
Hannah, ¥. W. Hay, J. L. Love, W. D.
Matthews, D. Plewes, D. M. Spink, C.
B. Watts.

Complaint committee—C. W. Band.
D. 0. Ellis, (. Goode, S. McNairn, Hed-
ley Shaw.

Market report committee—C. W.
Band, John Carrick, E. J. Hannah, D.
Plewes, W. Stark.

Membership committee—D. 0. Ellis.
J. L. Fisher, George Goldie, C. Goode.
J. N. Hay, E. J. Hannah, ?

Collector—J. L. Fisher.

" Elzear Turcotte, one of Quebec’s
most progressive retailers, spent a few
days in Montreal lately,, Mr. Tur-
cotte has a fine store, and is always on
the lookout for new ideas. His chief
object in visiting Montreal was to
look around the retail stores of that
city in search of possible modern ap-
pliance in use, by using which he eoyld
improve hiz own store,

)

Lie
aron
este
grip

He
but
give
the

intr
mal
tha
war

pos
and
don

Car
con
cha

wal
Grc
g0oc
wee
S0

and
der
out
see

anc




and

lort
to
age
the
‘eat
the
ant
heir
yut-
0w
xed
four
1ich
ood
'our

‘ain
ade
ited
for

pir-
‘ea-

\va-

-1
o

ge’s
few
Mar-
| on

hief
that

FROM GROCER CORRESPONDENTS

ofo
efe
ote
eta
ofa
ote

IR S SO J SRS T JORC SO T )
(20N 20 2 2 2 0 2t 2 20f 0 2af 20r Jaf Jar')

() 2.2, () 2..9..0..9..9..9 9.9 9 90 ¢ 9 9
e Qa) ) L0020 200 20 20f 20 J0r J0r 20f 200 20f 2001

{300 200 200 20 30 00
KINGSTON.

Lew Glover, of the Pure Gold Co., is
around on his regular trip, and a more
esteemed and popular traveler never
gripped a grip. Ie firmly believes there
are no goods equal to Pure Gold goods.
He says ‘‘Jellies come and jellies go,
but Pure Gold goes on forever,”” and he
gives your hand a squeeze to emphasize
the fact.

The loose-leaf ledger system is being
introduced in many stores here, and has
many good qualities, one of which is
that customers coming in on busy days
wanting their accounts can get them in
a moment, and it does away with daily
posting—once a month does the work,
and any accounts paid within the month
don’t need posting at all.

The permanent advertising in The
Canadian Grocer of the four Canadian
concerns is to blame for so many mer-
chants writing for particulars.

Wholesalers and manufacturers who
want trade should advertise in The
Grocer. A traveler will say ““Well,
good-by ; I will see you again in six
weeks.”” Out of sight, out of mind. Not
sp with The Canadian Groecer. It calls
on thousands of retailers every week,
and not without getting good large or-
ders, too. TIf a wholesaler takes his ad.
out, the retailers think he has gone out
of business.

W. G. Craig, wholesale grocer, and
secretary of the Wholesale Grocers’
Guild, has again been elected alderman,
and that without ecanvassing. The citi-
zens recognize in him a man of too
valuable qualities not to re-elect.

Every traveler claims there is need
for a large hotel in Kingston. They say
there is the biggest opening for a good
hotel here of any place in Canada. Come
along, capitalists. There is the pretti-
est site on the St. Lawrence for you,
backed up by the best park in the Do-
minion. Come quick. $100.000 will do
it. Kingston will put up half.

And now the grocers are busy taking
stock, and anxious as the little boys on
Xmas night to see what there is in it.
Some, no doubt, will find they have
made mistakes. but this is their chanee
to find the undiscovered leak.

Mr. Nasmith, the well known baker
and confectioner of Toronto, is spending

a few days pleasantly with his sister,
Mrs. B. W. Robertson, wholesale gro-
cer.

Mr. McLean, traveler for the Geo.
Matthews. Co., of Peterboro, is making
his regular trip and taking large or-
ders, especially for lard Jim asked him
if he took The Groecer. “Do 1?2 Well I
guess ! We would rather go without
lunch than miss The Groeer. It is the
sun in the commercial sky that brings
warmth and light to the grocers who
read it. It gives them ideas of how to
build, how to dress windows,
where to buy everything, and how
to run business and avoid the rocks.”’

LONDON.

At the Middlesex winter assizes, Jan.
17, Mr. F. L. Ross, of the Hamilton
road, grocer, was awarded $350.00 dam-
ages against the Pere Marquette Rail-
road Company for the loss of a horse.
The animal was killed at the Horton
Street crossing last summer and Mr.
Ross sued for $600.00.

W. R. Jex, C.A., for the past three
vears bookkeeper for Edward Adams &
Co., wholesale grocers, left last week to
take a similar position with Coates,
Burns & Wanless. Mr. Albert Tripp
succeeds Mr. Jex in the office of Ed-
ward Adams & Co.

Mr. Spencer Wilson last week pur-
chased the grocery business of Mr.
Frank H. Farnworth, 768 Dundas St.,
and has taken possession. Mr. Wilson
was employed at Scandrett Bros. for
several years and is well known to
many I.ondoners.

ST. CATHARINES.

A lull in trade has developed during
the past week, only necessary supplies
being purchased. The wholesale grocers
however, are kept busy furnishing their
retail customers with goods.

The city couneil held its inaugural
meeting on Monday last. Chas. Gibson,
groecer, is a new member, this being his
first appearance in municipal council af-
fairs.

Mr. .John Murphy has been appointed
market clerk by the council. Mr. Mur-
phy was formerly in the real estate
business.

A LITTLE ESSAY ON
NOT STOCKING UP.

(By a wire Grocer of Kingston)

Jim, the wise grocer, truly said: ‘“We
retailers carry.- too much stock, and the
loss in waste, shrinkage, swelled heads,
and so on, eats up the extra percentage
gained in the 5 or 10 per cent. for buy-
ing in large lots, and, not only that,
but interest charged on overdrafts car-
rying a line of discounts, ete.”” Yes, we
as retailers must wake up, and stock up
with cash instead of goods. For ex-
ample, a linguist comes along and in-
duces the merchant to take 25, 50 or
100 dollars’ stock in a canning factory,
for which he is promised an extea dis-
count, and, in time, dividends. Well,
the grocer thinks he will—it looks shiny
and he does. What is the result ?
Stocked up with one make, perhaps
quality is off, and anyhow the consum-
ers want variety in canned goods just
the same as in baking powders. Every
customer has his pet label. Then the
gem jar man comes along and  whis-
pers ‘“Buy now,” or you will be assess-
ed a dollar a month if you don’t.”” Then
the soap man tells you to look out for
an advance, and you load up, and in-
stead of advancing they leave the price
as before and take a shaving off the bar
or press it a little thinner—like some of
the manufacturers did for the trading
stamp people. Well, let us soap we may
be a little wiser in 1907. And again I
say cut off poor-paying, balance-leaving
creditors as you would trim your or-
chard in order to get better fruit—and
don’t carry so much stock.

NEW RAILWAY GOOD FOR
TORONTO.

I£. B. Sutton and Muvs. Sutton, of
Bala, were in Toronto this week on a
buying expedition. Mr. and Mrs. Sut-
ton came by the Canadian Northern
and it was their first trip by the new
line. Mr. Sutton was outspoken in
praise of the servive and he was sure
the new line ‘would bring the north
country into closer touch withl To-
ronto.

DEATH OF A SHIPPER.

Frank Hughes, for 15 years shipper
for Warren Bros. & Co., Toronto, died
at his home in that city Wednesday
morning. He had been ill two months
with kidney disease. He leaves a wife
and one child. Mr. Hughes was highly
regarded by everyone associated with
Warren Bros. & Co.

about our publications.

Any Boy who has cents—2—cents, can turn it into

$15$

Two cents invested in a postage stamp or a letter to us will bring you information
about how we start you in business so that you can earn money for yourself.

No money required. We furnish the capital. It you wish to begin at once, write us to-day
Extra prize—a watch—extra prize.

THE MACLEAN PUB. CO., 10 Front St. E., Toronto
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DAIRY PRODUCE AND PROVISIONS

Our English Brawn

Put in 5 1b. packages.
Twelve to the Case.
Undoubtedly Wins Trade and Holds it

You will find this a splendid
seller. Price reasonable
and results satisfactory.

Let us Express you a Sample Case.

THE PARK BLACKWELL CO.

PORK AND BEEF PACKERS LIMITED

- TORONTO

CORONA
Kettle Rendered Lard

1 POUND BLOCKS

ALSO IN

PURPLE PAILS
3s, 9s, 10s, 20s

The Best imn Canada

The Montreal Packing Go.

LIMITED
MONTREAL, P.Q.

A2 22 22 252 %% %%

:&”“W”‘\'M““

~ Fearman’s
English Breakfast Bacon

is the finest Breakfast Bacon on
the market. It is cured in a
special way, and is made out of
specially selected pea-fed hogs. It
is handled by the best grocers in .
Canada. Our sales this week in-
clude shipments to Vancouver and
Victoria in the west and Halifax
and St. John’s, Nfld., in the east—
from ocean to ocean. Fearman's
“Star Brand ” English Bacon is
unequalled for quality.

F. W. FEARMAN CO.,

HAMILTON s

Success WRYAN 5

An Absolute ;
B ¢ BACON
Certainty G

for the man who uses good common sense in
the grocery business—If he features

Sausage, Bologna, Hams, Bacon, Butter,

Lard, Eggs and Cheese.

with the Ryan guarantee plainly in sight.
The people ask for the Ryan Quality.

The WM. RYAN
CO.,Limited

70-72 Front St. E.
TORONTO, ONT.

The ' Canadian Grocer
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THE CANADIAN GROGCEH

Dairy Produce and Provisions

CHEESE AND BUTTER BULLETIN.

Since last report there has been no
really noticeable change in" the cheese
situation. Canadian holders are still
doing business with buyers on the Eng-
lish market at prices which hold firm.
There is now every probability of higher
figures than at present rule, and many
are looking forward to a certainty of
14e¢. cheese before the new make appears
on the market. The present strong
feeling in the market must be attribu-
ted to the continued demand for cheese
by the consumers in England. Sales to
the public of Canadian cheese have been
wonderfully well sustained on the other
side according to advices received. The
people all season bought the Canadian
article at good prices, and although it
was generally understood in the Old
Country that there would be an ad-
vance in January, buying did not fall
off materially, showing the confidence of
the retailers in the continuance of the
consumptive demand. Stocks are sink-
. ing, owing to_the continued sales which
are being made. Few care to give an
estimate as to what amount of cheese
is held in Canada, Montreal particular-
ly, but all admit that the holdings must
be very small. It is also the general
opinion that if the present demand
keeps up stocks will not last more than
another three weeks at the most. This
would tend to show the smallness of
holdings. Canada is a large country
and it is quite possible that stocks are
larger than generally supposed, but
there can be no doubt but that they are
smaller than at this period last year by
a very large number of boxes.

Early as it is, there is already talk
around the cheese trade as to prob-
abilities for the spring. Stocks are not
disposed of, and the first of the new
make of cheese is certainly a long
way off, but most dealers are forming
their speculative opinion as to the
future. Some will air their views, but
others prefer to wait a while in order
to see whether their anticipations are
likely to be realized before saying any-
thing.

Speaking from present indications,
prices at the opening will be high.
Without doubt the stocks here will bhe
cleaned up entirely by the spring, and
the English market being in a recep-
tive condition, good figures could easily
be obtained for the first cheese offered.
Conditions may change, however. The
amount of Canadian cheese going into
consumption may fall off between now
and spring, leaving larger stocks of the
Canadian article than shippers here
anticipate, and as a result sellers may
have to dispose of their holdings at the
best price obtainable. But there is no
reason why present conditions should

not prevail, and the trade are in
hopes of high opening figures, and the
consequent profitable business  which
will follow.

Butter is a little firmer
this  week. Prices are quoted
around the same level as last week,

perhaps a shade hicher in some instan-
ces. Sales are fairly satisfactory.

Last week only 150 boxes of cheese
were received, while the receipts of but-

ter were 1,174 packages. From May 1,
1906, to the end of the week, receipts
of cheese amounted to 2,348,727 boxes,
and of butter 603.067 packages. It
will be seen that the receipts are gradu-
ally falling off, week by week.

PROVISION SITUATION.

The Ontario farmer rushed 35,000 hogs
or more to market last week, apparent-
ly actuated by the idea that the price
was at or near the top. He was prob-
ably right. This week the packers are
pdylm, from 15c. to 35c¢c. lower. - When
prices were made for this week the fig-
gure was $6.50 f.o.b. countrv points, as
compared with $6.65 last week; but Fri-
day’s cables showed the KEnglish mar-
ket to be in bad shape, from 4s. to 6s.
lower, and the price was moved down
to $6.25 to $6.30. Some purchases had,
however, been made for delivery this
week at the higher figure. Quotations
therefore are $6.25 to $6.50.

Packers difler in their views as to the
course of the market in the near future.
One says emphatically it will be lower
next week ; another guesses it will be
steady or higher.

Deliveries last week were large, some
packers say they even refused ship-
ments. A good manv of the hogs ar-
riving have been overheld. A prominent
packer, commenting on this feature this
week, said :—

‘“This means a poorer quality of
bacon, which, when it reaches the Eng-
lish market, will depress prices and hurt
the reputation of the Canadian product.

That must adversely afiect the market
and mean later on a lower price for the
farmer.”

The backward movement of the Eng-
lish market is due to large shipments
from Denmark and Ireland. Because of
bad weather and the Christmas holi-
days deliveries have been retarded from
both countries and the accumulations
are coming forward. The packers here
don’t like the outlook over there.

The domestic situation in hog pro-
ducts is unchanged, demand having not
vet awakened.

Reviewing last week’s produce mar-
ket in the States, the New York Jour-
nal of Commerce says,:—

‘““There has been less activity in the
option market for hog products the past
week, and prices have been irregular,
within a narrow range, apparently sup-
ported by packers on weak spots, while
they, or some omne else, has sold quite
freely on strong omes, looking much as
if they expected lower prices later on
with a better hog supply, which has run
during the week ahead of last year for
several days at the leading points. There
has been no anxiety, however, to sell,
but rather cautious scalping of the mar-
ket by the few traders, outside of pack-
ers, who indulged in this pastime; an any
short interest, however small, is seized
upon by the packers and forced to cover.
The general feeling is that the advance
has culminated, as prices are so high as
to be considered the cause of a moderate
falling off in consumption, notwithstand-
ing continued activitv in industrial cen-
tres, as the leading jobbers of the city
admit trade has been very slow for the
last month and is somewhat behind a
year ago.”’

PROVISION AND

MONTREAL MARKETS.
PROVISIONS — C(onsiderable Easter
buying is being done by the trade, but
outside of this there 1s little aetivity
in this market. There is the usual con-
sumptive demand for lard.

Lard, pure T s A SR S e A 0 12: 1
................. 56-1b. tubs 0 12 0 12

RS e 20-10. pails, wood . 12 0 l2i

o i

s ca.ses.lo-lb tins, 60lbs lncaaa

“ “ 3-lb
Lnrd compound :,lercea. per lb.

i« 5 20-1b. pails, weod 0
2 o5 20-1b. pa ls, tin 12 190
" ] cases, 1'- b. tins, Gths incaseC 09} 0 17}
o b 5-1b. 0 09% 0 10
&t 34 it 31b. 25 0 094 0103
Wood net, tin packages, gross weight—
Canadian short cut mess pork ................. 22 00
American short cut clear ... 2110
American fat back ...... 23 00 23 50
Bmkfnt. bacon, per 1b 3 ]lsi ((’J l16)
Ext.n platebeef, perbbl.. ... ............... 1250 13 CO

BUTTER—Butter is firm at prices
quoted. Trade is fair to good.

Choicest creamery, salt, 56 1b. boxes .
pound prints ......

Medium creamery
Western d
Large roll

CHEESE—Continued demand from
England has had the effect of keeping
up prices. This week holders are ask-
ing more for their cheese. The market
date. Dates are good value, and are sell-
ing as freely as can be expec'oed Stor-
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DAIRY MARKETS.

ies of the large stocks in London are
not grounded on fact. Nuts "are very

locally is very firm, and buyers must
pay the price or do without the goods.
Ontnnou. September make -...... .... ....... 0133 o 14

Iatermake Ul T s s s 013} 015}

EGGS—Stocks of storage and pick-
led eggs are gradually being ecleaned
up, and as a consequence prices are
firm. Quotations this week are higher.

Storage, seleeta, 0z ... .oiiiiviessesniteeees 026 0 27
StorageNo i,/ dox «ulie sl s il Tl St anshie soss 23
Pickled, doz .... . ....022 0%3
New laid, doz .... ..030 033

HONEY—In honey the situation is
unchanged sinee last report.

‘White clover comb honey ..........ccovvevvennnns 015 015
White clover, extracted ting.... ... ......uuee. 011 012
BuckwheRt . Cc. ol 0l ittt 003 010

POULTRY—Very little fresh killed
stock is arriving on the market. There
is considerable trade in storage poul-
try at prices quoted.

Tarkey, PEEID o i iae vaslnsensecsseansonisse 013 014
Chickens and fowls, per b . 008 009
Geeze, perlb........ccccieeeeee 009 01n
V)T R S it e A G e A S A 009 010

TORONTO.

PROVISIONS—Businessg is quiet and
prices are unchanged with the excep-




BUTTER, CHEESE, EGGS

If you have Butter, Cheese or Eggs to sell,
write me. Iam always ‘in the market to buy. If
you want to buy Eggs, Butter or Cheese, write
or wire for prices.

B. H. POWER

218 ARGYLE STREET, HALIFAX, N.S.

h 4

SALT SALT

Table, Dairy and Cheese Salts. Fine and Coarse
Salts in Sacks and Barrels,'Land Salt

C. R. COOPER

TORONTO SALT WORKS

TORONTO, ONT.
ACENT FOR THE DOMINION SALT ACENCY

BUTTER-~<EGGS

—WE AREKE—

BUYERS and SELLERS

Correspondence solicited from ONTARIO,
MANITOBA and LOWER PROVINCES.

Rutherford, Marshall & Co.

Whelesale Preduce Merchasts,
TORONTO.

ROOMS
RUSHES
ASKETS

OODEN
ARE

Paper Bags
Wrapping Paper
Grocer s Sundries

WALTER W00DS & CO.

Hamilton and Winnipeg

ILLOW
ARE

DAIRY PRODUCE AND PROVISIONS

tion of dressed
lower.
Long clear bacon, ver lb
Smoked breakfast bacon,
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Short cut, per bbl .
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BL'J‘TER The market for dairy is
a little easier. Stocks are accumulating
pomewhat. Merchants in the country
scem to have been accumulating sup-
plies too. Selling prices here, how-
ever, are about the same, hut the ex-
pectation is that they will be lower.

Dury prints, choice
ordinary
‘* rolls, large choic
‘ tubs, cboice ....
Baker's but*er

EGGS—New
on the farmers’

laid eggs were selling
market here last Sat-
urday at 25¢. However, the supplies
are not inereasing and this week con-
nision men are still getting as high as
20¢. If the supply inercases at :ul
stcred eggs will turn very easy. ILast
vweek a couple of shipments of new :ad
southern eggs were brougit in from
Chicago and handled at a Tair margin
for the importers. They are not as
large as the domestic product and not
quite as good stock as strictly new laid
here because of the time taken for
transportation. Prices here are prac-
tically unchanged except for new laid.
Selected kept eggs bring as high as
‘770

021 022
(']H‘TI‘ISIC— The market is firm at un-
changed prices.
Chee~e fine E(pumber large.

twins .... 0 T4%
i lalrr makes large o 1+ 01850 14

twins .. 0133014
HONEY — DPrices are unchanged.

White honey is very scarce, but not in

Lunch Tongue

One of the choicest delicacies for the housewife

when the

‘ unexpected visitor”’

comes is

Clark’s Lunch Tongue,

prepared under the most careful supervision and

ready for use.

Retailers may be assured that every can of these
goods is guaranteed in the strongest possible man-
ner, backed up with a record of many years of suc-

cessful manufacturing.
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very brisk demand. There has been a
typographical error in the price of
buckwheat honey by the lb. It should
be 5¢ to 6e.

Honcy utruned 60 1b tins
10 1b tins..
51b tins
in the comb, per doz
Buckwhe.t honey, per 1b
in comb, per doz

POULTRY—The market for turkey
is a little easier. The stock that did
not come forward before Christmas
is depressing the market mow. The
high prices for chickens and ducks
limit the demand.

Live Weight.

o “

Old fowl
Ducks
Young chickens

oo

SRERE8 3238

Old fowl
Ducks. .
goung cl'uckenn

oCofoo

eese
Young turkey
0ld turkey

ST. JOHN, N.B.

PROVISIONS—Pork continues firm
with fair demand. In plate beef Ameri-
can prices well ~above Canadian ; sales
are light. Pure lard shows little change.
There is rather belter supply of refined
compound, but stocks are still very
light. Fresh beef shows no change. Mut-
ton is very firmly held; prices are high.
Lamb not so freely offered. Veal has
active demand but is still scarce. Pork
continues high.
Meass pork, per. bbl
Clear pork,

Plate beef, *'

Domestic beef ver e
Western beef, i .

-
cConocoooo0o®nd
w

SRa853383888

“
“

oo

=

BREE8s5SR8T88

Rolls,
Larl pure, tull)ss, :‘
Reﬁned l.nrd mba

=3
cococoocoooooh

o
ok ok
28,
-
o
ttrd
-

BU I‘ILR—A quantit- ()f creamery but—
ter brought back from the English mar-
Ket was sold here last week by Mon-
treal firms. Fair prices obtlained. Mar-
ket is now well supplied.

Creamery but'er .

Best dairy tutter.
Good dairy tubs ...

EGGS—While qulte full prlces
market hardly as firm.
Ergs :trul:)tly fresh

CIIEESE—Prices are still easy, but
outlook is for improved values.
Cheese, per 1b

rulc

0134 014

A GREETING WORTH KEEPING.

A splendid pieece of work is the wall
Langer recently issued by the Quaker
QOats Co. Tt i1s an engraving of the
well-known Quaker who has so long re-
presented the company land its pro-
duects. This time he holds in his hand
a parchment inseribed with hearty new
vear’s wishes. The picture was first
modelled in clay, then photographed
and Teproduced by the collotype, or
similar process, on a fine quality paper,
and the result is certainly an attrac-
tive advertisement.

The New York office of Lipton Limit-
ed is advertising for g Canadian sales
manager.
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AN EASY ONE.

Added to our splendid assortment of

GOLD MEDALS.

ST. CHARLES
EVAPORATED CREAM

given Highest Award at World's Fair St.
Louis, Mo., 1904. Proven the purest and best
and for many purposes PREFERABLE TO
FRESH MILK. Can be purchased through

any wholesale house.

INGERSOLL, cA;IADA—FAGORV St. Charles Condensing CO.

god

i L e g,
" bt S S 8 3 SN S S 55> SIS

Manitoha c:;ﬁaning Co. Ltd.

GRANDE POINTE, MAN.

NEW PLANT means BETTER GOODS.

We are no% working with the LATEST
Canning Machinery, with the BEST
WESTERN CATTLE coming daily into
our yards.

TRY our Corned Beef and Roast Beef.

Condensed Milk of this brand is recognized
as the Standard for Richness and Purity. When accustomed to the brand you will

NEVER be without it.
EVERY TIN GUARANTEED

The Jobber sells it with confidence.
The Dealer buys it with assurance.
The Consumer uses it with satisfaction.

EVERY CAN GUARANTEED

NIGHOLSON & BAIN,

WINNIPEG AND CALGARY

Truro Condensed Milk Co., Ltd., Truro, N.S.

S e ey ey Yy S S S S S T S T T E eI I

NN SH SN ST RSN T U ST U T UTH NSNS USHSHT AT I

Agents—W. B. BAYLEY & CO.
Cor. Church and Colborne Sts., Toronto.

ALWAYS READY!
ALWAYS PORE!
ANDARD

COFFEE ESSENCE

UNQUESTIONABI_V THE VERY BEST
Twholssarers - THOS. SYMINGTON & CO. - EDINBURGH
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Wheat has advanced 3c.. in Chicago
and 2c. in Winnipeg from the low points
of a few weeks ago. The situation con-
tinues firm owing to small receipts, and
these are due to the car famine in the
west. The C.P.R. has stopped all ship-
ments east of KFort William. On Tues-
day the receipts of wheat at Fort Wil-
liam and Port Arthur were only 28 cars
and there should have been 250 anyway.
One northern is now quoted with freight
rates to Montreal and west, including
milling in transit, at ¢74c. The car con-
gestion in the west is worse than ever.
Bradstreets report a decrease of 6,487,-
000 bushels in the world’s visible sup-
ply of wheat. In the United States last
week saw strong grain markets through-
out the list, on continued light receipts
and offerings, owing in part to wet
weather and bad country roads west,
with light offerings by farmers and small
receipts, while exporters have stood
ready to take all the wheat and corn of-
fered at hardening prices, though not
bidding up prices in the absence of of-
ferings. Oats have advanced on good
buying in the west, by leading operators
who apparently improved the depression
caused by the last Government report
to buy all the cheap oats ofiered, by
both shorts and longs, until the latter
had sold out, and the iormer began to
want to cover in view of the decreasing
movement. The advance in this grain
has been quite sharp, on the covering of
shorts and good buying for long account,
though cash trade has been light owing
to good stocks in second hands.

A deputation of Toronto grain men
waited on the Ontario Minister of Agri-
culture recently to tell him that his
crop reports were not accurate enough.
They referred to barley particularly but
included oats also. Thev were moved to
that because of the light deliveries,
which seemed to them to belie the crop
reports. Hon. Mr. Monteith told them
the crop reports were all right ; that
farmers were marketing their oats and
barley on the hoof and that if they
would continue to take the advice of the
department there would be even less
business for the grain men. He surpris-
ed some of the deputation by stating
that the Ontario farmers were not now
growing a kind of barley that was good
for malting.

Short supplies hate caused an advance
in oats that seems to be justified by the
situation.

MONTREAL.
GRAIN-—Corn is higher this week,
but otherwise there is nothing of in-
terest in the grain situation.

No. 4 barley, store 53
I barley, store. 0 52
No. 2 white oats ** 042
No. 3 white oats * 0 41
No. 4 white oats *‘ ... 0 40
New No. Swow BORD*" . veeess 0:6
No. 2 peas, is 78 per cent. poin 08

FLOUR—Businesz in flour ,is slight-
ly ‘hetter this week. Prices arg
steady.

Winter wheat patents 470
RS- .. ...c.c v 42
.......................... 440
!g’lsht rollers, bags, 90 per cen 200
- Ho old 5 4 gg
.............................................. 4

CEREALS AND CONFECTIONERY

Wheat Advanced Owing to Decreased Receipts—Car Shortage Worse Than Are Yo“ Gun'ﬂ“l i
Ever in the West—Grain Dealers Complain of Crop Reports.

THE CANADIAN QROCER

with the flour ‘you are

Manitoba spring wheat patents :
ey bakers. .- handling ?

Buckwheat flour............

ive Roses

If not, get a shipment of
ROLLED OATS—Sales are not large 3

al present. The grocery trade is not in Anchor Bra'id
Flours

SPRAGUE
CANNING MACHINERY CO., and see how pleased
CHICAGO, ILL., U.S.A. your trade will be

For prices and informa-
tion write to

NAP. 6. KIROUAC & CO., QUEBEC LEITCH BROS.
Receivers and Shippers of Oats. FLOUR MlLLS

Western Dealers will find it to their Oak Lake, Man., Canada
benefit to make us offers.

Cultivate your Biscuit trade by ordering

McLAUCHLAN'S
Cream Soda Biscuits

MOLAUCHLAN & SONS CO. Limited, Manufaoturers, OWEN SOUND, Canada

GRAHAM FLOUR

Made from carefully selected wheat.
Send for trial lot

A. A. McFALL BOLTON, ONT.

Fortune is a Fickle Jade But

She always sticks to the Grocer who features our Barley.
This is one of the things it will pay you to remember.

JOHN MACKAY, LIMITED - - [BOWMANVILLE, ONT.

CORONET ROLLED OATS

Bulk Only Quick Shipment

THE WOODSTOCK CEREAL CO., Ltd., Woodstock, Ont.

When yon want

or any information about it, write

Verret, Stewart & Co., Ltd., Montreal
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a position to give much attention to
this line at the moment.

bls....
Ohoice boiling peas ...

FEED — Feed continues : strong.
Prices of Ontario and Manitoba bran
are up this week. The scarcity of
bran and shorts has created quite a de-
mand for eornmeal and mixed feeds.

Ontario bran... 20 00 21 00
Ontario shorts. 21 50 22 50
Manitoba shorts. 50 22 50
“ bran... 20 00 £1 50
Kon.i'lll y mtm.igl'xi. e o 24 00
TA )
Feed flour .,....... SR 130 135
HAY — Although prices are not
changed, the hay market, both locally

and in the Old Country, is weaker this
week, owing to increased 1ecelpts

Olover mixed

TORONTO.
GRAIN—Westein wheat is higher be-
cause stocks east of the lakes are very
low and it is practically impossible to

get all rail shipments. Oats also are

advanced.

(F.o0.b. Georgian Bay points.
O TR 505 o isossoosenstspnsntassvhssvoe sess

Red,

White,
Mixed, S
gpnng nommal :‘

Bnrley. No i _'"
“ No. 3,
0" = 3& p 0
ts, i s .
“ x'x'li;ed = 0 354 0 36
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FLOUR—The market is steady and
demand is fair. Millers, however, are
beginning to fear that the. western
wheat shortage may oceasion a rise be-
fore it is normally due. However, the
situation has a week or two in which
to right itself.

Manitoba Wheat.

60 per eent. patents
Y "
BEESNEIINKETE o5 a0'ss osvisrsannsrisivassaias o sihiiaes

Straight rollrr
Patents ...
Blended

CEREALS — Prices are unchangad,
but by the end of the week there is
likely to be an advanee of 30c. in oat
products. The price of oats is advane-
ed and some of the millers think an ad-
vance of even 50c. is justified.

Rolled wheat in tarrels 1008lbs........ ........ 240 250
Rollsd vaLs, in wood, per bbl ......... 3o

in bags, per bag 90 1bs. ..... ..2156 22
Ultmetl nt.andnrd and granulated, per bbl...... .... 4 80
in bags 98 1bs............. 45
NEW BUSCUIT FACTORY.
G. N. Pichet, the biseuit manufaec-

turer, Ontario $St. E., Montreal, will
this spring erect a large new factory
on the site of his present building,
which has become too small for the
business .

Jas. Turner & Co., Hamilton, have
disposed of some heavy blocks of canned
fruits at tull retail list prices to some
wholesale houses and canners. They
look for higher prices.

EPPS’S

IN 74-LB. LABELLED TINS.

GRACEFUL
COMFORTING

14-LB. BOXES

8pecial Agents for the entire Dominion, C. E. COLSON & SON, Montreal

in Nova Scotia, E. B. ADAMS, Halifax.

THE MOST
NUTRITIOUS

In Manitoba, BUCHANAN & GORDON, Winnipeg

COCOA

There are None
Just as Good

as

PERFECTION
CREAM
SODAS

and most of our competitors know it.
Lots of Bakers produce good biscuits—
biscuits almost as good as

= PERFECTION
§002%)

(ryy

F MOONEY BISCUIT & CANDY, C0
STRATFORD CANADA’

but—just as we have reduced baking
to a fine art we have also reduced
packing to an exact science.

Perfection GCream Sodas

cannot deteriorate in quality. Their
goodness knows no variableness. As
delicious the day. they are served as
the day they leave our bakeries.

Can you afford to slight
biscuit counter?

your

" Mooney
Biscuit & Candy
Company,

LIMITED,

Stratford, - Canada.

A LINE THAT WILL PLEASE YOUR CUSTOMERS

///

LAMONT, CORLISS & CO., ,..>%..
27 COMMON 8T., MONTREAL

39

TORONTO, CAN.

Nicholson’s
Mince Meat

is one ot the things which
should be on your order
list all the time, because
the people demand it.

It will pay you to know more about

N. & B. Jelly Powder, N. & B. icing
Powder, N. & B. Puddine, N. & B.
Veri-quick Tapioca, Brock's Bird
Seed.

NICHOLSON & BROCK, 9 Jarvis 3t. Toronto, Ont.
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Some of your trade may not Gow A N
use Chocolate—they may

have tried the numerous so-
called Swiss Milk Chocolates Maple Leaf Label Our Trade Mark
and met with disappoint-

y Cowan’s CGhocolate,

/ P
GENUINE Cream Bars, and

ment. Try them with
SWISS MILK Cowan’s famous Milk

C CHOCOLATE

e Chocolate

and see the result.
The delicate Cailler ‘“ taste ”

makes all other Chocolates are absolute]y pure gOOdS
seem filat and coarse by

comparison. That's why
CAILLER’S is the leader.

For Partioculars, etc., write TH E GOWA" co ll M ITED
General Agent for Canada .y

William H. Dunn, - MONTREAL
394-396 St. Pau e
TORONTO

“Health”

CANADA: MOTT'S:
Mo bettor No better
Country Checolate

When a line of goods has satisfied the most
critical trade of the country, as has been done for
over 25 years by

MOTT’S
Chocolate

Absolutely Pure

“Diamond’” and “Elite”
brands,

It is the right article to stock, being

RIGHT IN QUALITY
RIGHT IN PRICE
RIGHT IN PROFIT

it is poor policy to change to other brands.
The ‘‘changers’’always come back to

Mott’s

John P. Mott Q. Co.
HALIFAX, N.S.

BELLING AGENTS:
J. A, Taylor R. 8. Mcindoe Jos. E. Huxiey Arthur Nelson
Montreal Toronto Winnipeg Yancouver

SoLE MANUFACTURERS :

Hy. Thorne & Co., Limited

THE COCOA WORKS
LEEDS, ENGLAND

SOLE AGENTS FOR THE PROVINCE OF ONTARIO:

GREEN & CO, 206 Front 8t. East, TORONTO

5




The Canadian Grocer. FLOUR AND CEREAL FOODS

THREE WINNERS

6t = 99 — the good old reliable brand — comes first.
sw|ss FOOd Cereal lovers declare: “It was good for our

fathers, it was good for our mothers, and it’s good enough for us.

But ¢ 99 are just as popular, and still hold the Quality
Beaver oats Record. Then, the big premium (766) goes

with this brand.

And, as some of );ou gladly admit, “ McINTOSH'S CROWN BRAND
ROLLED OATS' has been the saving factor in the life of many
grocery businesses.

These facts should mean something to you

P. McINTOSH & SON

We Want You To Try It

All we ask for our flours is a
fair trial—and we don’t fear re-
sults. You will soon find that
our brands attract the permanent
trade of particular people.

“Premier Hungarian”
“White Rose” and
‘“Royal Patent” Brands

THAT SIGNIFIES THE

BEST BREAD FLOUR
IN THE WORLD.

Made entirely from the very choicest
selected Manitoba Hard Wheat in the
most modern and best equipped mill-
ing plant in the Great Dominion.

PURITY FLOUR

is the perfect standard of Patent Flour
for Bakers’ and Household use.

~ Western Canada Flour Mills Co., uure

: _ Mills at
WINNIPES, BODERICH
and BRANDON

Toronto Office :

Long Distance Phone Main 6080
Phone in your Orders at our expense.

Put up in 241%-1b. and 49-1b. Sacks upﬁclally
for the Grocery Trade.

Order direct or from our nearest agent.

THE ALEXANDER MILLING CO.
BRANDON, MAN. 70

Agent 8ueb¢c and Maritime Provinces
. N. FRECHETTE, 45 Bonsecours Street, MONTREAL

Agent Province of Ontario
ALEX. BUTLER, Board of Trade Building, TORONTO

Agent Alberta and British Columbia
WILL HILL, 1645 9th Avenue West' VANCOUVER, B.C.
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25 Cent Household Package

Each package contains a beautiful china plate or
dish.

Every article in this china selection is worth at
least 10c.

This free china is part of our advertising ex-
penditure. We thus pay your customers, Mr. Grocer,
to talk Canada Flakes. And we frankly state that
this method pays us far better than putting the same
amount of money into newspapers. The Housewife
is the buyer. She receives the full value of the food
and the advertising expense as well. She is so
pleased that she will buy again.

Try a case of Household Canada Flakes and note
the result.

THE CANADIAN GROGCER

WEBB'’S

CHOCOLATES

High-class goods for
High-class grocers.

The largest and finest line of packages

and Christmas novelties in the Dominion.

The HARRY WEBB GO., Limited

31-35 Buchanan 8t., Toronto

Firms Abroad Open for Canadian Business

St. George's House
PROVISIONS POULTRY EASTCHEAP, LONVUON, ENG.

EXPORT TRADE DEPARTMENT

W C GREGSON & Co., JAMES METHVEN, SON & CO.

Large connection 2mongst best Whole-
CEREALS zale Grocers and Bakers in Great Britain.
We also ship several British lines to United
LIVERPOOL, Produce Exs.h:m[,e Bldg States ar.d Canada. Correspondence invited

« Money =

CAN BE SAVED BY MEANS
OF AN ENDOWMENT POLICY.

DAVID SCOTT & CO.

This space $15.00 per year.

references. Try us with a shipmen of

CANNED GOODS.
T A.—Scottish, Livemool
JAMES MARSHALL C DOUGBTY & CO
ABERDEEN, SCOTLAND, Head Oﬂice 39 Eastcheap, LONDON.

s : % % PROVISION IMPORTERS
invites consignments of Canadian Pro- | Inyite consignments of Bacon. Ha

ling of same, and guaraotees prompt re- | Adqdress: Avouching, LONDON

turns. Reference — Clydesdale Bank, 3td i
Alonicen. Codos A B.C. ith and 5th Eds A B.C. ith and 5th editions. Al. West

HENRY COLBECK
NEWCASTLE-upon-TYNE.
nvites consignments of green and dried This space $15.00 per year.
fruits. Newcastle is the centreof one « f the
largest miningand industrial districts in the
Uuited Kingdom, with a popula'ion of up-
wurda ‘of 2,000, 00 within a 2u mxle radius.

Est. 1878. 10 North John St. LIVERPOOI
ENGLAND. BSplendid connections and

duce. gives personal attention to hand- | Byrter. Cheese and Poultry. Telegraphic

Union. Highest References

YOU CAN ONLY SECURE
SUCH A POLICY WHILE YOU
ARE IN GOOD HEALTH.

Pamphlets and Full Particulars regarding the
New Accumulation Endowment Policy
sent on application,

108,

e8
m

Confederation Life

ASSOCIATION

W. H. BEATTY, President.

% Telegraphic Addreu— VINCENTELLI Antwerp. A.B.C. Codes.

and l;:- uations mlde on treah or oumod fruits, fish, pork and beef meats.

q = Mak d Exporters of Candied Peels.
P. & F. Vlncentelll Daily u;::;:r of ;xxx’gpl::toz be:nt.hounnd ibe
General A i d for B Alsace, Lorraine and Bwitzerland. Reports
TGHEST BAIK REFERENCES.

W. C. MACDONALD, J. K. MACDONALD,
ACTUARY. MANAGING DIRECTOR.

HEAD OFFICE, - TORONTO, CANADA.

!
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BRITISH AMERICA THE TELEPHONE
ASSURANCE COMP’Y Is a companion, friend and servant combined.

FIRE -AND MARINE, Invaluablé for convenience in the household.

Inoorporated 1833
CASH CAPITAL,  $850,000.00. * LONG DISTANCE TELEPHONE SERVICE

{ & X OmL ASSETS, ﬂ 119,347.89. y
LOSSES PAID SINCE ORGANIZATION, $27,383,068.64. Has no equal for the facility it affords in business life.
HEAD OFFICE, - BRITISH AMERICA BUILDING, Full particulars as to rates and service at the near-

Cor. Front and Scott Sts., Toronto.

HON. GEO. A. COX, President. J.J KENNY, Vice-President
P. H. BIMBS, Becretary. and Managing Director

est office of

THE BELL TELEPHONE COMPANY OF CANADA

R AN SR N A oL

, FIRE
ST nco'r'égniated B
AND
ASSURANCE | %2 THE METROPOLITAN BANK

¢ e e COMPANY. MARINE Capital Paid Up, - - $1,000,000 :

Reserve Fund, -~ - - $1,000,000 :
Undivided Profits, - - $ 133,133 ;
sontionee | Cupiinl - $1,500,000.00 GENERAL BANKING BUSINESS
TOI'O"tO, A’sets' over - = 3v460,00000 we Dratts bought and sold. :

= Letters of credit issued.

Ont. Income for 1905, over 3.680.000-00 solic" Collections promptly attended to. i
HON. GEO. A. COX, President. Your SAVINGS DEPARTMENT !
open at all branches
4 PR KENNY. Vice-President and Man. Director. Acco"mt I:tcrest allowed on all deposit
of one dollar and upwards. k
C: C. FOSTER, Secretary. .

' 4
HOTEL DIRECTORY LEGAL CARDS
WINTER RESORT ATWATER, DUOLOS & CHAUVIN
Advocates, Montreal
W' N DSO R H OTE L QU EEN’'S PARK HOTEL _ Albert W. Atwater, K.C., Consulting Counsel
HAMILTON, BERMUDA PORT OF SPAIN, TRINIDAD, B.W.L. grnrg‘:t;‘lgglgiontreal. Chas. A. Duclos. Henry
This house is pl tly and conveniently lo- JOHN McEWEN, Manager. For Rates, etc
cated on the East side of Queen Street. ¥l‘h R A : o
rooms are bright and cheerful. Every attention apply Trinidad Shipping and Trading Co.,
paid to guests. Billiards and Pool. Hot and 29 Broadway, New York.
cold water baths. A. McNicoL, Prop. WM A. McLEAN.
Barrister, Solicitor, Ete.
Head Office. Guelph, McLean's Block.
Branch Office, Acton. Town Hall.
Corporation, Solicitor, Ete.
TOWER HOTELSEQRGETOWN THE GRAND UNION
BRITISH GUIANA. i
This first-class hotel is most conveniently situ- ¢ mos papaiiar hosel in ROBINSON & GREEN
ated in the coolest and healthiest part of the Barristers, Solicitors, Ete.
city. Five minutes from railway station and OTTAWA, Ont. JamesK. PaisLEy, Prop. John A. Robinson, John R. Green, Solicitors for
sbteﬁgxer Bmggzls. tuad m;:t bgexall pnnclpgl public the Imperial Bank of Canada, ct;he Southern
uildings. ol and lofty Tooms. acious 8t. Th , Ont,
Dining and Ladies’ Rooms. Billiard l)Room - Iemps oy s :
Electric light throughout.

Sixt,
DOMINION HOUSE ;ea.'.; or
WOQDSLDOEUggARD'NG W. H. DURHAM. Proprietor ._———-—-of—"—a%y—
e s s e A - PEARe e
Thg most popular Hotel in the Ottawa Valley.

Cool and airy Bedrooms, Excellent Cuisine should be used

inevery Cana-
dian house-
held, because:

HALIFAX HOTEL (1. It is STRONG.

Attendance qualified. Terms moderate. Elec
tric Car Loop at gate of premises. Patronage
Bolicited. anageress, E. CoTTAM.

HALIFAX N5 (2). Itis CLEAR.
VICTORIA LODGE is PURE
HAMILTON, BERMUDA ACCOUNTANTS AND AUDITORS (3) It is >
Mrs. J. F. SMITH Proprietress. i R Oanadian Agents: J.& 6. COX:
Opposite Victoria Park and Cedar Ave. C. E. Colson & Son, Montreal Ltd
Private Board $12 to $14 per week. Sisignose. O w‘“f:’d ‘mg‘-‘:m“,',‘::m Tmm e sposh e Gorgle Mills,
Open Nov. 1 Closes in May. 465 Temple Bu A.P. Tippet £ Co., “ EDINBURGH
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TRADE GOOD ON PACIFIC COAST

Record Price for Butter—Dried Fruits High—Last of the Salmon Pack Goes
to Australia—Fish Trade With Japan.

Vancouver, Jan. 18, 1907.

Prunes and creamery butter are lead-
ers in market circles at the present
time. Butter never went up so high lo-
cally before. The price now asked, and
obtained readily, for fresh local cream-
ery butter is 40 cenis per pound whole-
sale. The very limited supply is perhaps
the chief reason for the price going up,
added to the fact that there is always
a demand for the local fresh-made ar-
t{icle, all the year round, and for quan-
tities more than are ever produced.
Price is a secondary consideration with
a large section of the demand.

Because California dried fruits are
well up out of sight in most lines,
prunes are in big demand. and selling so
fast that there is every likelihood of
their becoming scarce enough to bring
up the present quotations on this staple,
which now sells at 53ic. to 9c. in whole-
sale way.

* % %

Shipments of salmon, both alted and
canned, are still rather heavy, the last
of last season’s pack of canned fish go-
ing largely to Australia, the SS. Aor-
angi taking out a large consignment this
week. The salted salmon, of the dog-
salmon variety, largely, is shipped for
the most part to.Japan, where there is
a big trade in this article, which is not
marketable in this country for white
trade. The Japs largely put it up them-
selves here, many of the little brown
men being engaged in catching and cur-
ing the fish at sev®ral points, up the
gulf and some points up north. This
Winter, or rather for the past few
weeks, heavy shipments of salt herring
in barrels have also been shipped from
Nanaimo, where the herring run is sur-
prisingly large every year. These sali-
ed herrings go to Japan by the C.P.R.
steamers, being transhipped at this
point from local steamers which bring
ithem over from Nanaimo. The Athen-
jan, which sailed this weck for the Ori-
ent, took out over a hundred tons.

In former years the Japs shipped her-
ring not salted, to Japan, but that was
a contravention of the fisheries regula-
tion, which forbid the shipment of fish
for fertilizer purposes. Now the fish
are salted and are therefore supposed to
be used for food.

* % *

The wholesale trade reports business
this past week much better than usual
for this time of year, and really not
much of a let-up for them. though holi-
day trade is over. The retail merchants
of course find some slackening off, but
are all well satisfied with the total, as
well as with the way collections have
been coming in. ;

* % %

Prices show but little change from re-
cent quotations. In California dried
fruits, apricots may as well be called
out of the market. The price is 23c.
Peaches are 154c. and scarce. Figs,
cooking, are getting scarce, and selling
for 63c. Evaporated apples are quoting
here lower than in the east, based on
former California quotations. Present
selling price is 93c., but that will be
rajsed soon,

In dairy goods, butter, local cream-
ery, is 40c. wholesale; eastern creamery
29¢. to 3lc., while dairy is bringing all
the way from 20c. to 25c., as to qual-
ity. Fresh eggs, are up again, with cold
weather, the price being 55c. Case eggs
are now 30c. A little Australian cream-
ery came in last steamer, which sells
at 32%c.

CANNED GOODS TO COST MORE.

Dutlook for the Pack of 1907—Higher
Prices for Raw Material,

The canned goods trade in the United
States are already selling next season’s
pack. Consequently the probable cost
of materials is already canvassed. The
New York Journal of Commerce says :

“According to well posted authorities
there is a general disposition to raise
quotations on 1907 packing, throughout
the list, at least 5c¢. a dozen over last
season’s opening prices, and in some
instances an advance of ]0c. and even
of 15¢c. a dozen is held to be warranted
by the conditions confronting packers.
Heretofore the items of cans, boxes and
raw material have figured in the caleu-
lation of packers as the basis of cost,
almost exclusively, with the wages of
labor, of course, counted in as incident-
al. But there are many small items of
expense which heretofore have been
given little consideration, which are
now to be more carefully computed in
the cost of doing business. The cost of
maintenance, repairs, ete., has been fig-
ured by the most careful, but the aver-
age canner it is held has not attached
the importance to these that must here-
after be given them, owing to the ad-
vance in the price of all supplies that
enter into them. For instance, the cost
of lumber needed for repairs and im-
provements to canneries has in the last
few years increased about 50 per cent.
and even nails, the consumption of which
in the large and even average canneries
is an important item, are much higher
than they were when the era of general
prosperity was younger. It is asserted
by ecareful students of the situation
that the packer who does not take all
of these things into account when cal-
culating cost, will find his balance on
the wrong side of the ledger at the end
of the season, and that the fact is be-
coming generally recognized is indicated
by the movement among state packers
to get better prices for their 1907 out-
put. Of even greater concern to them is
the question of labor. That commodity
promises to be scarcer than it has ever
been in canning sections, owing to the
greater inducements in pay offered in
other departments of industry. In New
York State the opportunities of-
fered to labor by the barge canal is
drawing the supply from other less pay-
ing fields, and the canners are feeling
or will feel this draft upon their supply
of workers as much if not more than
other industries that cannot hold out
sln)llal'_1[ldu('enlellts in higher pay, with-
out raising market values on their
products. Similar eonditions econfront
packers in all parts of the country.

(1]
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PERSONALS
:

W. S. Loggie, of Chatham, N.B., was
in Montreal recently.

Fred S. Crosby, of the Crosby Molas-
ses Co., St. John, N.B., was in Mont-
real this week.

T. A. Estabrooks, of Red Rose Tea,
St. John, N.B., was a visitor to Mont-
real this week.

J. C. Gardiner, Sugars, Limited,
Montreal, has returned from a business
trip to Western Ontario points.

T. Giroux, Montreal representative of
the Blue Ribbon Tea Co., was a visitor
to the company’s head office in Toronto
this week.

J. A. Morgan, formerly Toronto city
traveler for Borden’s Milk, has joined
the traveling staff of the Blue ‘Ribbon
Tea Co., covering west of Yonge St.

Alex. Forman, manager of the grocery
department of Carsleys, Montreal, is
working hard these days in preparation
for the International Food Fair, to be
held in the basement of the large de-
partmental store for one month, com-
mencing February 4.

Mr. Pritchard, of the Canadian Cas-
tile Soap Co., Litd., Berlin, and the
veteran soap salesman, Geo. E. Maybee,
of the same company, were met by The
Grocer in Toronto this week. Business
has increased to such an extent that a
addition is being made to their plant.

J. C. Gardiner, of Sugars, Limited,
Montreal, was in Toronto last week
calling upon the grocery jobbing trade.
Several new lines of grocers’ and con-
fectioners’ specialties were successfully
introduced by him, besides securing a
number of very satisfactory orders for
his company’s maple syrups and sugars.
Mr. Gardiner left for Hamilton, London
and other Ontario centres.

GROCERY SHOW IN MONTREAL.

Advisgry Committee Representing Var-
ious Branches of the Trade.

The provincial committee for Quebec,
grocers’ section of the Retail Mer-
chants’ Association of Canada, has de-
cided to hold an exhibition of groceries
in Montreal from April 16th to the 29th,
in the Arena.

In order to assure success and make
this exhibition profitable to exhibitors,
it has been decided that the general pol-
icy of the exhibition will be under the
direction of an advisory committee of
manufacturers, manufacturers’ agents,
wholesalers and relailers. The gentle-
men in that committce are as follows :
—A. P. Murray, of the Edwardsburg
Starch Co.; Col. Labelle, Ogilvie Flour
Mills ; Harry Clark, Wm. Clark; Al-
bert Hebert, Hudon, IIebert & Co.; Jos.
Ethier, Laporte, Martin & Co.; S.
Mathewson, of Mathewson’s Sons; Wm.
H. Dunn, of Wm. H. Dunn & Co.; M.
Laflamme, of Rose & Lafiamme ; with
the following retail grocers :(— P.
Daoust, Montreal ; J. A. Chahot, Que-
bec; J. G. Chevalier, Joliette; U.
Carignan, Trois Rivieres; J. A. La-
?ontle, Montreal ; J, A. Maynard, Mon-
real,
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DECEPTION IN OIL AND WINE

U.S. Consul Reports That French Ship pers Misbrand and Adulterate—Names
Made to Order for Canned Goods Also—Law Permits It.

Bordeaux is the chief port of outlet
from France of oil and wine. The Am-
erican Consul there, D. I. Murphy, has
sent, to the Department at Washington
an interesting report on the misbhrand-
ing and adulteration of oil and wines.
He writes :—

The use of fictitious names, or ‘‘con-
tremarques,”” is common throughout
France. The law of June 23, 1&57, pro-
tects the French manufacturer in their
use and authorizes him to employ such
trademarks as he pleases, provided he
has them duly registered. It is a com-
mon thing for manufacturers and export-
ers to label olive oil of secondary or
inferior quality with fictitious names or
trademarks, reserving their own proper
names for their highest grade of goods.
Many large American concerns order oil
from the packers here with directions
for special labels bearing some particu-
lar names or trademarks of their own.

Some Fictitions Names,

While immense quantities of olive oil
are shipped to the United States under
fictitious names, it must not be presum-
ed that all, or any considerable portion
of it, is adulterated. Many of the names
herein given are well known to the trade
and the public generally, being the trade-
marks of reputable houses. Some of the
fictitious names bear a somewhat sus-
picious resemblance to the names of
well-known houses, and their use may

Be ‘iniiended to mislead. Two of them

may easily be mistaken for
* * *  one of the most reput-
able concerns in all France. I have the

assurances of the packers, however, that
these misleading names are insisted up-
on by customers in the United States.

Canned GoodsAlso Named to Order.

Aside from those dealing largely in
oils, many of the packers of canned and
preserved goods export oil with trade-
marks of their own. In addition to
these, many of the wine exporting houses
supply their trade in the United States
with olive oils, each particular con-
cern having its own trademark. As in
the case of the shippers of canned and
preserved goods, only one or two of
them manufacture or refine. They, too,
have the large oil packers supply their
orders. .

What has been said regarding export-
ers of olive oil using their own proper
names only for their goods of first qual-
ity holds true of the packers of preserv-
ed fruits and vegetables and of the wine
merchants. It would require a volume
to give the fictitious names used by
them, the records of the Tribunal of
Commerce showing hundreds and hun-
dreds of registrations, and it would re-
quire another volume to contain all the

names insisted upon by American deal-
ers.

Misbranding and Adulteration of Wine

That there is adulteration of wine goes
without saying, but to state the exfent
of or point out the parties engaged in it
is a difficult proposition. It is known
that certain unprincipled dealers or
brokers buy up the entire output of some
of the vineyards where good wine is pro-
duced, and with the addition of alcohol
and water multiply the output many

times over. On this subject in a recent-
ly published statement Mr. Guillaume
Chastenet, in the French Assembly, de-
clared the ‘‘overproduction of wine from
which the wine districts of France are
suffering is mostly due to fraud.”” The
growers were sufiering because of the
fraudulent increase in the wine crop,
and the manufacture of artificial wines
had developed prodigiously. ‘To-day,”
said Mr. Chastenet, ‘‘the consumption
and production of wines might balance
if it were not for the fifteen or twenty
millions of hectoliters (396,255,000 gal-
lons to 528,340,000 gallons) of sugar
wines, or manufactured wines of all
kinds, made with the lees and sulphuric
acid.” KExamination of the matter leads
me to believe with Mr. Chastenet that
among the growers there is practically
no fraud. The trouble is with certain
dealers or brokers who practise what is
called ‘‘mouillage’” or adulteration with
water and alcohol.

French Minister Takes Action.

Quite recently Mr. Guyot-Dessaigne,
Minister of Justice, addressed to all the
prosecuting = attorneys throughout the
difierent departments of KFrance a circu-
lar relative to the safeguarding of the
public health. In this circular the Min-
ister declares that ‘‘the Government is
more than ever determined to repress all
fraud, notably that which is too fre-
quently practised in the wine trade.” A
number of convictions have been secur-
ed.

Wine Blending Harmless.

The blending of wines is carried on
quite extensively, but this seems to be
a natural and harmless proceeding, so
long as no adulterants enter into the
cquation. Large quantities of Algerian
wines are imported here, and while some
of it is utilized as a blend by a certain
few of the merchants, the bulk of it, I
find, is shipped through to Paris and
other parts of France. Of the amount
of Algerian wine imported in 1905, ap-
proximately 140,000,000 gallons, only 8
per eent., remained in Bordeaux, accord-
ing to official figures.

The Classed Wines.

There is undoubtedly considerable false
labeling on what are known as the
‘‘classed wines.”” Of the Chateau Mar-
gaux wine there are at this time in
stock in Bordeaux about 2,000,000 bot-
tles of diflerent years’ vintages, but how
many bottles so labeled and sent abroad
really contain the excellent product of
that famous chateau cannot be told.

The renowned Pontet Canet Chateau
produces:anntially about 300,000 hottles,
but much more than that amount is put
on the market each year.

The Chateau Lafite output is about
200,000 bottles, but much of the wine
masquerading under that label is inno-
cent of contact with the well-known
vineyard. And the same is true of most
all the classed wines.

To prevent this false labeling it can
only be suggested that in addition to
the name of the producer and the chat-
eau on the label, there should appear
also the name of the merchant or im-
porter who handles the product.
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Salutary Effect of Pure Food Law.

Having given much time to the study
of oils and wines, I am led to believe
that olive oils exported to the United
States from Bordeaux bearing the names
of well-known and old-established firms
are really what they purport to be—
pure olive oils. And it may also be ac-
cepted that wines bearing the names of
Bordeaux’s high-class merchants are
pure and free from adulteration. I have
the assurance of men im the trade that
they would be glad if the Government
of the United States would forbid the
use of any names on packages contain-
ing other than those food products of
the exporters, the multiplicity of ficti-
tious names arising in great measure

from the demands of large American
buyers.
‘“‘MUST’’ FOR SHIPPERS TO

JAMAICA.
(G. Eustace Burke, 0.C.A., in ** Wcekls Repert )

It is much to be regretted that Can-
adian packers and manufacturers are
so indifferent to the definite instrue-
tions given by indentors, the inevit-
able result being monetary loss and dis-
satisfaction one way or the other, and
in the case of new goods being intro-
duced, a valuable loss of future output.
This market is a conservative one, and
the sending of one thing or leaning to
one method of pack or grade when an-
other is called for can have but one
result ; and that disastrous.

When complaint is made, and loss en-
sues, a common argument by the ship-
pers in justification of the course they
pursued is, ‘“We have shipped thousands
of pounds of the like grade of goods
similarly packed to South Africa, and
have never received complaint or suffer-
ed financially thereby.”” All that I can
sav is, that if such Dominion producers
and manufacturers desire to successfully
capture any portion of this island s
trade for their products, they must learn
to distinetly understand that the re-
quirements of the Jamaica market dif-
fer very materially from that of South
Africa.

GINGER IN JAPAN,

Alex. Maclean, C.C.A., in Japan,
writes of the ginger industry there :

Ginger-root is largely produced in
Shizuoka prefecture, and was first ex-
ported about twenty fears ago. Owing
to deterioration of quality, export al-
most entirely stopped. The quality hav-
ing improyed in recent years by more
skilled methods, the export trade has
revived, and cultivation is carried on
more extensively with prospect of rapid
advancement. Last year the total area
of land devoted to - ‘nger in the prefect-
ure was about 8,025 acres, which pro-
duced 2,833,333 ibs., valued at $95,625.
The dried ginger is exported chiefly to
the United States, some going to
Europe and India. In Japan the de-
mand for ginger is limited, the con-
sumption not exceeding 40,000 ibs. a
vear for medical purposes, in addition
to a small quantity used for seasoning
food. The producers in Shizuoka are
said to be trying to improve the quality
and quantity with the view to displac-
ing West Indian and Cuban ginger on
the foreign markets.

W. H. Halford of S. H. Ewing &
Sons, Montreal, was in Toronto during
the holidays.
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This Week's
Offerings are |

| Car Chinook and Arch Brands |
Washington Navels. These are well-
known and need no comment.

| Car St. Nicholas Lemons. 1
| Car Kicker Lemons.

| Car Marmalade Oranges. @
2 Cars Valencia Oranges.

Also California Gelery, Tomatoes, ;
Sweet Potatoes, Cabbage, 1
Ete.

McWILLIAM

Mc.:

TORONTO

DRIED APPLES

Brigut, DrY StoOCK
WANTED

O.E. ROBINSON @. CO.
INGERSOLL
ESTABLISHED 1886

BASKETS

We make them in all shapes and
sizes. We have
Patent strawnoara Berry Box
Grain ana Root Baskets,
Clothes Baskets,
Butcher Baskets,
In fact, all kinds ; besides being very neat

in appearance, they are strong and dur-
able. Send your orders to

Oalmlle Basket Go.

Oakville, Ont.

THE CANADIAN QGROOER

Trade in oranges has been none too
active during the past few days, but
an improvement is looked for within
the next week or so. The weather has
been mainly 1esponsible for the slow
movement of stock. Montreal -reports
an advance in banana prices, but in
Toronto they are, if anything, lower
than last week.

With Lent now less than three weeks
off, fish is in good demand, and sev-
eral new lines are quoted.

The vegetable market shows very lit-
tle change.

MONTREAL.

GREEN FRUITS—The  Jamaica
earthquake has affected the fruit trade.
Pananas are dearer. This week prices
are 25¢ higher. The earthquake caus-
ed a lot of trouble to American im-
porters, and affected the - steams lup
service considerably. Bananas are in
gocd demand. The apple market is
rather slow at the moment. Oranges
and lemons are selling freely. Valen-
c¢ias are considered very gcod value
at the figures quoted. The market for
cranberries in  the States i1s a little
off owing to weather conditions. Local-
v this line is slow. Pineapples are
also poor sellers.

Newdates, perlb ......cocvevevee civninnnnanse 005
as, fine stalk, s

Manderines,
Tangerines, half box
Kgg plant, doz .....
Applu bbl..
Lemons ..........
Penn per R R o g A 8 S
Mezxican oranges, T R L ST e
C al fornia oranges, rew navels. s S
Jamaica oranges, per bbl.......
Jamaica oranges. per box ........... ceesveeanas oons
Florida on.nzea DOX. .00 A
New figs, perlb .
Crmbernel Clpe Cod jer bbl
Canadian, bbl
Florida grape fruit, box
Jawaica grape fruit bo:
Almeria grapes, per bbl. 7 50

VEGETABLES—Demand for veget-
;nhl(-> is fair and the actual business
transacted is very good. Lettuce,
spinach and tomatoes are in good de-
mand at prices quoted. Potatoes are
better than they were. In this province
there is a scarcity on the markets. The
farmers will not sell and dealers here
have been bringing stock from New
Brunswick. Prices have been pretity
low, but it is not thought they will go
down any further. Receipts at present
are sufffeient to take care of the de-
mand. Considerable American ecabbage
is being brought into Montreal. There
is a fairly good demand for this ar-
ticle.

W 00 83 € 4 08 o 013 8O DO DD 1. €0 €3 4 © i 1 RO i ©
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Parsley, per doz. bunches.........cooevvveennaces 075
Bage, per doz............ . 060
Savory, perdoz.......... 060
Montreal osbbue. per doz 050 075
iﬂondn.om 3(7);
ps,

Water cress, large bun h Ao L)

, per 0 40 050
Boston lettuce, pe 076 110
California celary. orate 650 700

FRUITS, VEGETABLES AND FISH

Orange Trade Eases Off a Bit, But Improvement Looked for Shortly—Fish
Market Shaping for Lent.

Spinach, per bbl.. ... 450
Cucumbers, per do: W )
Celery, per doz. 025 090
Potatoes, per bag 08 09)
I\ewpom.meu 1b. vosc L0
R 8 50

Jersey sweet potatoes basket. 20
Spnmsh onioak OIS ..o, 2 50
b cases. 09

Red onions, bbl ....... PR 3 50
Brets bag .. s o o0ee 076
C&rrou.bng ........... oo .09 10
Green beans = . eves 1D 50
Mushrooms, 1b . 09
Horseradish,tlb o 13D
Rhubarb, doz. bunche 100
New Orleans shallots, doz... 0 60
ﬂ‘

FISH—TFresh haddn(L are beginnin
te get scarce. The run for the season
is practieally over, and supplies are
none too large. Smoked haddies will,
naturally, be short also in the near
future. It is very likely that there
will be higher prices in this line. Lake
trout, cod fish, frozen herring, lobhsters
and honeless cod are among the new
lines quoted this week. Trade is pick-
ing up rapidly as Lent draws nearer.
Many grocers are wisely plaeing their
orders early to ensure prompt delivery.

Fresh and F ozen Fish.

Fresh haddock, express, per D ooiousesveniesee 0 033 " 04
Halibut, .. 0154 009
Grass pike, o i cosiovene ne 005 005}
Steak «od, a3 1 Seniiseuldana 0 04} 0 05
Mackerel large, ‘' i : % 2t 011
Lake trout, o 0 08i 0 09
Dore, ” % .0073 018
Whitefish £t 5 . 007 007Y%
Cod fish, 24 ¥ 0030cC%
Small sturgeon 28 ' 0073 0 "8
B. O salmon & iy 008y 0
Qual'a salmon > 0z AR eees 0 08%
Smelts if L voe 0
T R RS R s e et L 1
Frozen hemng, large, bbls.. 300 fish per 100 fish . 2
less than bbls per 100 fish .... .... 2

i i medium, perlOJ BB cvoseassss 140 1
8moked and Sal ¢d—

8t. John bloaters, T

Haddies, in 15-1b boxes ver 1b
Kippered herring, balf boxes .
Smoked herring, per 1b. ....
Yarmouth ! loaters box..

Skinless cod, 100 1b. cases
Bopeless, %0'1b. boxes ... .

ZRSRESZBEN|  ZR=8383

cooooonOmO=

Boneless fish, 20-1b. boxes, bricks _.... e
Boneless tish, 25-1b., boxes, ROEID. oot s Saes
Boneless cod. per Shra ety i
No. 1salt eel>, * e
Dry cod in P T R G e
Oysters—
Standsrds bulk, per unp gal 140
Selects. bulk, per gal. . 1 60
Malpaque shell oystua “bbl 9 00
Oy-wr paih pints, per 1w.. 100
qua 125
Boiled lobnﬂm, medlum per lb .. 015
Live AR e 014
Pickled fish—
No. 1 Llhndar herrinx. POERBL s ves veve 5 50
per half bbl. s . 3%
No. 1 N.8. herring bbls . 5 00
e half bbls. 310
No. 1 Mackerel per pail 17
No. 1 Lake Trout, 1(0 Ib. k 5 00
No 1 Sea trout, bbls 5 10 50
No. 1 Sea trout, half bbi. . . 67
Labrabor salmon—
5 e in bbls 20)
ot 8 tierces .. 610
a8 ” mbhhll ..... ... 850
Lsrceg'ﬂncod bb's., 200 Ibs sese N 00
No. 1 green cod, inbbl o(ﬂ)lbﬂ 650 750
Small. T BT 575
No. 1 Haddock, bils. ‘(01Ibs ..... 700
New turbnt, bbls 200 lbs.......... 8 00
Plckled urdmea o bbl ... A 50
h'f bbl 350

TORONTO.

FRUIT—There is a large range of
navel oranges this week. Tangerines
are higher. Mexicans are quoted at
$2.25 to $2.45, but a special shipment
is offered at as low as $2. Marmalade
oranges are listed this week. Can-
adian chestnuts are no longer quoted,
although they are still selling in some

The C:

localiti
tail. (

Oulll'zes. .

Pineapple
A]Jpllﬂ, 81

Grapes, A
Cnnbﬁnin

VEG
coming
(‘uban
quoted
somew|
dearer.
unchan
Pol.nlt,_oes.

Sweet pott
Onivns, 8,

“ oy
« g
Cabbage, 1
Beets, ney
Oarrots, C
Lettuce, g
Lettuce,
Green oni¢
adishes,
COucumben
Mushroom
Be:ml. wh.

“  Iim

lurnips,
Mint, perll
Oelery,....

" Ca

Squash

Vegeuhr:
Leeks, per
Pumpkins.
Parsnips, |
Sage, 8av0|
Oyater plai
Artichokes
Rhubarb, )

FIST
the ap

are add

Eastern sal
gmg:n had
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Frozen Hal
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Red

Fancy Man
Smel's, No,
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Yellow pick
Kippered h
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Goldeyes, p
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White
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10 cars
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localities, at about 20¢ per quart, re-

i
- . 2 . ;
tail. Cranberrieg are slightly lower. s i
Oranges, Jamaicas, per bbl ..o 450 I H E I E N I F N S A i
Pe r box ... 250 / - IR
: pan RRRE 18 i i
o exican, 3. b 1 3
' Tangerinies, balf box ... ... 111111 0 > 300 begins February 13th i
“* Valencias, 420's and 71¢'s ... 450 575
S nAvElS, 938, TS, ...ooeceronssvonsees e 375 850 i
A marmallde, 160,s 200s, 2I03, per bOI ....... 2 650
Grape fruit, 46's 80%s,... .... .27 375
Lemons, Ctliformu, boxu . .35) 400
Messinas, 30u's- . 250 300
Pinespples, Florida and Cubn .42, 450 S —————
Apples, BnOWS........ .... .. .200 300
s -18 14
Ll wins. . .
@ g;:::mgs.. 22 38 250 Halitax Frozen Sea Herrings ‘‘ Long Island Native’ Oysters
Bananas. per bunch,.. ... . 150 200
Red bananas per bingh. S 1 Manitoba Whitefish s
rapes, ar .
Granberries, per barrel. .. 110 01 10 £0 Georgian Bay Trout :
crate ... <330 576 British Columbia Salmon and “ Duff Brand"” Labrador Her= g
VEGETABLES—California celery is Halibut rings :
coming in well and is in good demand. %
; g Frozen i i i
(‘uban tomatoes, in six-basket crates, are en, Salted and Pickled Fish in large variety
quoted at $6.00. Sweet potatoes are T e
somewhat cheupe.l', while onions are We are direct receivers on all lines. Place your Fish business
dearer. Other lines are practically with us and make money
unchanged.
Potatoes, Delawares, per b 08 090
= ommo..l.:.”.z...l.‘fz . Q13 WHlTl': ®' CO l . ® ]
Sweet potatoes, per hamper
():mns Splnish per 1arge CaSe ......oovvvenens 250 275 ey lmlte
Ll lgmllcuei) ..... . eees 0 90 {gﬂ
el'ow Danvers, bags......cco.vcivnnen soes 5
D IR 18 TORONTO and HAMILTON
Cabbage, new Canadian, per bbl. 12 20,
Beets, new, per bushel.... 040 050
Qarrots, Canadian, per bush 040 060
Lettuce, per doz. bunches. . 035 040
Lettuce, Boston, large, per ‘doz 100 125
Green onions, per doz ............. .es 020
Radishes, Canadian round, per doz. 050 060
COucumbers. hot house, perdoz .......... s Akin =B DY
Mushrooms, imported, 1-1b. boxes, per 1b. s sese 100
N e ot sk i 1% Hard, Cold Fact
% it and-picked, 5 5
** Lima, Wr‘lib...i ......... gggl A dealer never offers a substitute for your benefit, so insist on getting
Fomatoes. bnldorms. r crate 275 “St. Nicholas’’ - % ‘““Kicking’’ 2 5
1::?'plen.pgerdg:|ka e A siHfome Guard” H Fﬂn(i_\f gr &(le upu%k""g } CIlOer o ﬂ;(lﬁ
ey, per
TOrnips, POE DBG. oo vcooocsscie  ssoscssocsvass ssae 035
i, pron. " iig om W. 8. STRINGER & CO., Sole Agents, TORONTO
. 550 R S e e e e e S |
Bquash 100 125
Vegetab 35 050
Leeks, s 089
Baasipe. ber babs. ®as
arsnips, per bus! . .
Sage, savory, thyme, eto, per doz ‘bunches. . oo D30 Fl n e Go °d s - 300 s ] ze &
gyehet; pkhm rerbdoz bunches «.ec.....ce0e G i) gg sz 50 er box
rtichokes, per baj : i g %
Rhubarb, per doz. .eee 150 200 p
: FTSH‘TI‘“*‘efii fTeSh?J“i"‘é up ;Y“h THE DAWSON COMMISSION CO., Limited, TORONTO
the IO nt 'wo new lines
ic approach o en 0. 28 = Cor. West Market and Golborne 8ts.

are added this week, in sea herrings, at
250 per hundred, and goldeyes, at
Hle to be per pound.

Your consignments of eggs and other produce solicited.

Fresh halibut ............... 018
Haddock, fresh caught, per 1 0 06%
cod, per Ib. 4 009
PR i ARRIVALS THIS WEEK
m] rgal.......

Whi per 1b.. 013 ONE CAR FANCY CALIFORNIA NAVELS ONE CAR FANCY BANANAS
Salmon trour, per lb.. 010 x
Oiscoes. per basket. . 12 Fine color and excellent quality
%ﬁﬁmrﬁx}}z 5 S gl ONE CAR VALENCIA ORANGES Also CALIFORNIA CELERY —OYSTERS —

Fresh mackerel.................... 0% Ordinary and large 420s, fine quality and HADDIBS, Etc. i
gong: cure&t;l:'n:u‘pe asket . s% cheap {
Hastern sal r 2
Disman afie, ver b nis HUGH WALKER & SON GUELPH, ONT.
Lnbndor herring, per half bbl. 00 32
7 Hattb ! bl ;... ... 550 600

sk ey gt e HEAD QUARTERS FOR §

Pink S.Imon, per | 1b.
Red

Fancy Mnulobu white fish, per i
Smel's. No. 1, perlb..
‘ extra, perlb .

st Florida and California Green Fruit and Vegetables

Take Superior herrin .. 00f We are sole Eastern Canadian Agents for Chase & Company, Florida ; S8tewart Fruit Company, California; also re
Pike, per 1b S . cos- 005% present Glover, Hill & Co., Liverpool, for the distribution of Valencia Oranges and other Spanish products.

Yellow pickerel . ceentiies 126 Prices for carload lots furnished the wholesale trade on application.

g«;fm:%inl;:"pgﬂoo‘é&ﬁﬂt“ ; ?g We also cater to the retail dealers for small lots of all kinds of Fruit and early Vegetables in our market—our prices
Goldeyes, pe‘r e ) 054 0 06 consistent with good quality. Give us your orders.

tong Dstaco e MONTREAL FRUIT EXCHANGE 195 MeGILL STREET, MONTREAL

NOTES.
IT’S AMONEY MAKER
_ An artistic calendar for the New Year B A N A N A s ovicr Hitns: bt S al
]:t thgt _th,Il,({hdhas E,een ﬁsuid tl)y the exclusively the year around. never know'it if you never
‘;;‘1 :“ . l(a ing Co., i on r((_?alf Best fruit Properly crated Lowest prices tey it Catalog thits all
ite o. are pushing California e :
celery this season. They have had 8 or dogg::zg’;&‘xﬁ :;uf'eNS KINGERY MFG. CO.
10 cars already, and expect to handle Montreal : 106 E. Pearl St., Cincinnati

40 cars before the season ends. Tt is

47




23

e ey

R

a line which shows a nice profit and
gives splendid satisfaction to the cus-
tomer, and the trade are taking hold

F. T. James has been -confined to his
house for the last three weeks through
illness. It is expected that he will be
about again in another two weeks.
Shaw 7T. Nishimura, importer of
Japan teas, has been supplied with a
number of very attractive Japanese

ed. The two rows of teeth indicate its
age, as the shark acquires an extra row
of teeth each year. The fish was on

TORONTO RETAIL GROCERS.

his office, was discussed, and finally
handed over to the executive committee
to be dealt with. Various matters in
connection with the annual at home, to
to be held in the Temple on February 6,
were considered, and reports of com-

FRUITS, VEGETABLES AND FISH

mittees were heard. Mr. Bell moved that
article 7, section 1, of the association
by-laws, be amended so that the nomina-
tion of oflicers shall take place in No-
vember, and the election in December,
which would make it possible for all
new officers to take their place at the
beginning of the New Year. The motion
was seconded by Mr. Thorne, and car-
ried.

Discussion of other articles in the con-

to the oflice of president. The other of-
ficers chosen were : C. F. Thorne, vice-
president ; 1. McLean, treasurer ;

exhibition in front of White & Co.’'s Messrs. Coutts, Bell and Johnston, trus-
' warehouse, and attracted considerable lees ; aud an executive committee of J.
3 attention. S. ‘Bondj, H. D. Kelly, B. Panter, J. C.

Beaumont, T. Clarke and R. H. Stew-
art, in addition to the president, lpast-
president (R. VanLoan), treasurer and

E e secretary.

% 59 Election of Officers and Final Arrange- The il}blulluti()n of officers then took
/f i ments Made for Annual At-Home. place, and short addresses were given by ARE TRADE BUILDERS. People
' ER . The Toronto Retail Grocers’ Associa- Some of the successful candidates. D. who have used our

; ; tion held its first meeting for 1907 in the Hcll »tmls flgcteldt 1“7:;1):;%1(;( }arle(ufutr(erpi‘())r P A | J I

. > ildi 7 : e at home. as decided not to pro-
S iR N 'Ilzgl.plzcl. Bxll?égferm;m?lllu?g:ySez;g{];r]%f vide cigars gratuitously for those who ure pp e u ee
! D. G. Beaton, asking to be relieved of did not care to trip the light fantastic. WILL HAVE NO OTHER. A post-

Tickelts were then distributed to those
present and the meeting adjourned.

White & Barber, of Alton,
their general store business to R. L.
MacKenzie, from Stoufiville.

Keep Posted on Sugar

Having been identified with Sugar for the past thirty years, and being in constant touch with all

have sold

The Canadian Grocer

MERCHANT APPRECIATED.

The prominent members of the Metho-
dist chureh, Inverary, assembled on Deec.
21st, and presented A. Ritchie and wife
with two beautiful upholstered chairs.
Mr. Ritchie has sold ns general store
and moved to 335 Broeck St., Kingston,
until spring, when he intends going west.
Another presentation was made at the
1.0.F. lodge, on Dee, 31st, when Mr.

made calendars for 1907. Needless to stitution followed, and Mr. Bell then et e RS :

: say they are quickly being distributed. gave notice of motion that a general l'il(lf.lt’ h“‘l};"‘l“ll_"e““‘“)'v was present-
e 1n one of their cais of fhozen sea her- revision of the by-laws take place. el with a handsome gold-headed cane.
2 rings last wcek’ White & CU‘, '1'0[01][,(), An apprupriulion was voted for the T'he famlly hﬂs.alwﬂ.ys resided ln_ In-

¢ received a young shark caught off New- decoration committee of the at home, verary, and will be greatly missed

§ foundland. It is a two-year-old, with and after the transaction of other busi- there.

4 two rows of extremely formidable teeth, ness the elections were proceeded with. —_
8 as sharp as needles and razors combin- R. B. Snow was elected by acclamation

F. W. Massington, of Orillia, has sold
his grocery business {o Johnston Bros.
of the same place.

)

MOST GROCERS KNOW

THAT OUR

Jams and Jellies

card will bring you some interesting
facts.

The Belleville Fruit and Vinegar Co., Lid.
Belleville, Ont.

SHIP TO US

sections of this country and foreign markets, we are in the best possible position to keep you posted by
mail and wire of any actual or contemplated changes and general gossip of the markets. Some of tle
lafest concerns are subscribers, and we should like to place our proposition before you. For furtker
information write

We pay highest market prices for

DRIED APPLES

and wish to do business with you.
We will be pleased to mail you our
weekly quotations. Drop us a card if

SMITH & SCHNIPPER, No. 38 Front Street, NEW YORK.

1 YOU ARE TAKING CHANCES

L same is desired.

& unless you are paying strict attention to your jams

ik s andjelliescounter. SHREWD GROCERS FEATURE THE W. A. GIBB CO.
g Packers and Exporters

“E.D.S.” BRAND
Jams and Jellies

because they are the most wholesome, purest and
best manufactured in Canada. There can be no
room for doubt about the claims I make, because I
mail copies of government documents which amply

7 and 9 Market Street,
HAMILTON

W.S. LOGGIE GO., LIMITED

CHATHAM, N.B.

prove my assertions. A moment’s reflection will

convince you of the necessity of featuring

W “E.D.S.” Brand Jams and Jellies We are now booking orders
: :FB;‘;,;_ el e g R g T for Frozen Smelts, Mackerel,
i B Sl Rg" ™ Yo, NN AR W Atlantic Salmon, Flounders,
4 Herring, and.can make ship-

ment as soon as weather is
suitable.

E. D. Smith’s Fruit Farms,

Winona, Ont.
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GROCERS,CONSIDER YOUR CUSTOMERS'
~ HEALTH BY BUYING

WAGSTAFFES Fme Old English
~ Pure Orange Marmalade

Contains all the essential oils and fruity flavor of the orange which give it
such a piquant zest that is so appetizing in a

Pure Orange Marmalade

The country is flooded with so-called unpalatable marmalades that contain
a large percentage of starch glucose which clogs the stomach and impairs
the digestive organs, that causes so many people to look old and pale.
NOT SO WITH

Wagstaffe’s Fine 0ld English
Pure Orange Marmalade ¥

Our first consideration is to safeguard our customers’ health by making our
marmalade of the finest Seville Bitter Oranges and the Purest Cane Sugar
obtainable, put up in a clean factory by the most up-to-date machinery and
“the best experts. Every pound guaranteed pure.

WAGSTAFFE'S FINE OLD ENGLISH PURE ORANGE MARMALADE

MADE IN HAMILTON, CANADA, BY

WAGSTAFFE, Limited

The Pure Fruit Preservers.
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FRUITS, VEGETABLES AND FISH The Canadian Grocer

The Ca
gt ,
Large, fat, bright, Newfoundland Herrings, packed
in casks and barrels.
We carry a most complete line of Frozen, Smoked
and Salt Fish,
Write us for quotations. : Se
Ghe F. T. JAMES CO. Limited
Cat.chers and Wholesale Distribuyt.ors of Fish and Oysters
76 Colborne Street - - . Toronto Lo

& Shipments Now Arriving &2

NEW PACHK

Horse Shoe Salmon

KIPPERED
N #,
\("\\\‘ We have,";he Best %

Pack that/ was ever
placed on the Cana-
dian market.

Ask your Wholesale Grocer for the

“BRUNSWICK
BRAND”
KIPPERED HERRING

ALSO

FINNAN HADDIES

PACKED BY

Connors Bros., Limited
Black’s Harbour, N.B.

Secure Supplies

While Obtainable

J.H.Todd & Sons

Victoria, B.C.
PACKERS

Wholesale buyers can obtaln quotations from

Geo. Stanway & Co., Torento, for Ontarle.  C. F. Thompson, Winnipeg, Manitoba.

W. $. Goodhugh & Co., Montreal, Quebec. J. Huater Whits, St. John, Lower Province,
Bedlington & Fisher, Edmonton and Calgary
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The Canadian Grocer. FRUITS, VEGETABLES AND FISH

FISH for LENT

Some of Our Lines

FRESH FROZEN SMOKED SALTED

Large Sea Herrings New Haddies Skinless Cod
Haddock Kippered Herrings Boneless Cod
Cod ~ Yarmouth Bloaters Labrador Herring
Igzmlllbut Smoked Herring Labrador Salmon
salmon Lake Trout
Smelts OYSTERS : Sea Trout

Pike Standards in Bulk Mackerel

Pickerel Selects in Bulk Green Cod

ALL OTHER KINDS IN SEASON.
Secure your supplies now. Prices are right.

WRITE US FOR (QUOTATIONS.

Tue Larcest Fisu Warenouse iINn CANADA.

wmee  LEONARD BROS. 3 omne

Long Distance Phones
20, 22, 24 and 26 Youville Square -  MONTREAL bt

STOCK TAKING being over, what about fish for | ENTEN TRADE?
BONELESS CODFISH

PACKED AS FOLLOWS:

H.F. CO.—In 1 and 3.1b. boxes, and shredded
SCOT/A—In 2.Ib. boxes, and 1-1b. tablets
CHEBUCTO—In 1 and 2Ib. bricks
WOODSIDE SKINLESS—50 and 100 Ib. boxes

All good profit makers. Write or see our nearest Agent—
Montreal—A. A. Perry, 6 St. Sacrament St. Toronto—Anderson Powis & Co.
Hamilton—Alfred Powis London—Wm. G. Coles & Co.

Ottawa—Frank Grierson :

Or write us direct. We can interest you

HALIFAX FISH CO.

LIMITED
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TOBACCOS AND CIGARS = The Canadian Grocer

NO DOUBT ABOUT IT

There isn’t. I have been preaching cigar goodness to you grocers for a
considerable time, and I certainly am pleased that a great big majority of
you have proven the solidity of my claims. I was positive that my
claims were valid; yet the strong endorsements
many of you were kind enough to mail me

regarding the

PEBBLE AND PHARAOH

Cigars were pleasing in the extreme. They
may not be the best cigars on earth; but—they
certainly are the best cigars ever marketed at

the price.
The grocers who have not tested the Quality of my Cigars are not giving them-
selves a square deal.

The Payne Cigars are different and better —the Payne plan of doing business
best of all. Do you know it? 8See issue Jan. 11th.

J. BRUCE PAYNE, Limited, GRANBY, QUEBEC

00000000GOGOGOS
The
Paying
‘Trade
Cigars
Build
Up

0000000QCOGOCOOS
The
Goodness
of
Pebble
and
Pharaoh

THE KING OF ALL TOBACCOS

That verdict has gone forth never to be recalled. The smokers of Canada have dis-
covered a tobacco just strong enough to soothe and satisfy and fragrant enough to

, & BB,

is that tobaceco. There isn’t a nip in a ton of it. So delightfully fragrant is T. & B.
that a man can smoke it all over the house with impunity.

please women.

Shrewd grocers, realizing these facts, feature T. & B. all the time. They have
another reason for talking T. & B.

THE PROFIT IS RIGHT.

The Geo. E. Tuckett & Son Co., Limited

HAMILTON, CANADA .
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THE CANADIAN GROCER

TORONTO RETAILER REPLIES TO H. C, BECKETT

Toronto, Jan. 21, 1907.
Editor Canadian Grocer:

Dear Bn,—e‘;n your issue of January
18th you report an address given by
Mr. Beckett to the Hamllton Retail
(iroeers’ Association.

Taking for granted the accuracy of
the report one is naturally curious to
know how the address was received by
the pudience. The implied insult to
the- intelligence of those who listened
to Mr. Beckett in the words, that
‘‘ninety per cent. of the retailers don’t
know the cost of doing business’’
would in almost any ecity, be received
by an average audience of modern re-
tail grocers with feelings of resentment
—but perhaps not so in Hamilton.

The statement that ‘‘the old sehool
definition that profit is the difference
between cost and selling price of an
article is wrong’’ makes you wonder
what school Mr. Beckett attended if no
distinction was made between gross
and net profits.

No one can take exception to the
charges included in the expense ac-
count as itemized by Mr. Beckett—
but in the example he gives does he not
put the eart before thee horse? Doesg his
hypothesis start from the right point?
Expenses can be controlled—they are
or ean be made a tlx%wﬁrn\—%;n-
over is an uneertain /quantity, subject
to fluctuations,

To anyone conversant with modern
retail methods the qttm would be
—given a capital of $3,000, an anual
expense of $2,230, what is the greatest
possible turnover and at what percent-
age of profit can it be made ? Enter-
ing into the solution of this question
are factors such as locality, competi-
tion, salesmanship, buying ability, gen-
eral business acumen—and in defer-
ence to The Canadian Grocer—ef-
fective advertising.

Suppose that a business ean be con-
ducted, and there are such “businesses,
at an annual expense of $2,230, includ-
ing all the charges given by Mr.
Beckett and the turnover instead of
$12,000 is $15,000, then in addition to
earning 3 1-2 per cent. interest on
capital, $800 per year salary, the
proprietor shows a surplus of $770—
of course provided the profits are 20
per cent.——not a bad showing.

If Mr. Beckett’s contention that not
over five per cent. succeed in the grocery
business is correct, is there not a pos-
sibility that there are other reasons
than inability to figure the cost of do-
ing business 7 Are we to believe that
95 per cent. of the retail grocers of
this country are incompetent and ignor-
nut of the first principles of business 1

No sir—a simple method of book-
keeping is, it is true, essential in any
business—but failure in the retail gro-
cery business can be attributed more to
the restrietions put on the hysiness by
the wholesale grocers than to ignor-
ance. Mr. Beckett, no douht, is prob-

ably a gentleman of fixed prineiples—
has fixed ideas in regard to the relation-
ship of the wholesale to the retail
trade—and with generosity worthy of
a better cause, devotes some of bis
spare time to the education of the be-
nighted retailer, and tells him the whole
trouble bﬂglnates ih'-his, the retailer’s
inability. to deal with figures.

One of Mr. Becckett’s fixed prin-
ciples is that of fixed prices from
wholesale to retail, an idea which he
has foisted upon the trade, with what
measure of suecess his brethren of the
guild are best able to decide. It is
upon this fixed price principle that the
man who buys one barrel of sugar pays
the same price as the man who buys
fifty barrels, one hundred barrels ean
be bought as low as five thousand.
The same rule is applied to tobaeco,
‘‘association’’ canned goods, and other
staple groceries. Under such condi-
tions brains and capital are very
isecondary attributes.

Mr. Beckett, in conclusion, places
the cost of doing a retail business at
22 per cent. of the total turnover. For
the guidance of his Hamilton audience
who have perhaps had time to digest
all the facts and figures he loaded them
up with, and readers of The Canadian
Grocer, will he tell us on what margin
of profit the wholesale houses sell to
hotels and boarding-house keepers, so
that we retailers may have a chance to
compete ?

The curse of business is said by Mr.
Beckett to be price-cutting. This, how-
ever, is a much mooted question, Judi-
cious and well advertised price-cutting
has been responsible for many a mer-
chant’s success. The department stores
are not in business for their health—

STANDARD

OF THE

WORLD

8old by all the Wholesale trade

McDOUGALL

Insist upon having them.

D. MCDOUGALL & SON, Glasgow, Scotland.

CLAY PIPES

1887 1907

20 years of progress and successful
business speak favorably of the popu-
lar firm of

JOS. COTE,

The largest Importer and Wholesale Tobacconist
of the City of Quebec

Office and Sample Room, 186-188 St. Paul St.
Warehouse, 119 St. Andrew Street

ferz. QUEBEC

All First-Class Grocers

Handle

OLD CHUM

-Cut Plug Smoking Tobacco

it's a Trade Bringer.

1y SO TSR TS
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but the sprat to catch a whale idea per-
vades their advertisements. Even
staid and  conservative wholesale
grocers are not above holding out in-
ducements sueh as free clocks, tea
canisters, ete., as an inducement to
buyers—a sure but indireet method of
cutting priees.

Failure in Canada in. the wholesale

grocery trade is of rare occurrénge, sims.

ply because years ago a ecombination
was formed for so-called defensive
purposes—one of the cows to he milk-
ed has unfortunately been the retailer.

The tide is turning—slowly perhaps,
and the retailers are now getting to-
gether and may in the future be able
to formulate some plan for the pro-
tection of that particular cow’s udder.

Yours, ete.,

TORONTO RETAILER.

A DEPARTMENT TO DEVELOP.

Grocers Should Study the Possibilities
of a Good Tobacco Business.

As with everything else, you must
hustle if you are going to sell tobaeco
You’re not likely to make a tobaeco
department a profit-bringing institution
if you do not get right down to hard
work and make it pay. Perhaps you
have carried a line ever since you be-
gan business, and you cannot under-
stand how it is that you have a good
profitable trade in all other lines, while
your stock of tobacco seems to stick
to the shelves. There must be some
reason for this, because tobacco is made
to sell, not to ornament the store.

If you go right to the bottom of the
matter, you will find, nine times out
of ten, that you have almost totally
neglected the tobacco section of the
store. While devoting your time and
energy to other branches of the busi-
ness, you have allowed the tobacco de-
partment to run itself as best it might.

This is a mistake. You cannot af-
ford to neglect goods which, when pro-
perly handled, will bring you returns
larger than are obtainable from many
staple grocery lines. Just figure 1t
out. You will find that there is more
actual profit and less labor in the sell-
ing of a quantity of good cigars than
there is in disposing of, say, sugar of
equal value.

Knowing this, don’t yom think you
had better sit down and give the to-
bacco department .a little thought? You
can make it go if you will. It will re-
quire a lot of work and much thought,
but it ean be made to pay in propor-
tion.

It’s worth while starting over again.
Obtain a stock of tobacco—cigars,
cigaretes and other lines. See that the
goods are the best value obtainable for
the money. Then get to work. Keep
your stock in good condition. Let the
people know you have the goods and
are after the business. Above all things
hustle, and then after a fair trial, do
some figuring and see how it pays.

THE CANALIAN GROCER

THIS GROCER SAYS “ORGANIZE”

a

Not to Fix Prices But to Remedy Evils—A Call for Action—Ope;ii'ﬁg for a
Grocery Moses.

A eading Hamilton grocer is the
aathor of ‘the following letter ‘to 1he
Grocer, and it’s in the right line:

Hamilton, Jan. 21, 1907.
Editor The Canadian Groeer:

Talking about grocers organizing,
if they could only be made to realize
the many advantages that would acerue
to a real live grocers’ association, they
would wonder why they had been so
slow. The average 1etail man ecan’t
see anything in it, but an arranged
price for some or all eommodities. Now
in my opinion that is the poorest induce-
ment of all, and no well managed as-
sociation  would listen to any
such a measure. There are a hundred
and one evils to combat, some large
and some small, but in the main, if cor-
rected, would lead to much more plea-
sant relations all the way from the pro-
ducer to the consumer,

The individual grocer who now lays
his complaints before the wholesaler
or manufacturer is called a erank, but
if one hundred cranks made the same
complaint and made it as an organiz-
ed body, they would be very quickly
attended to.

Most jobbers are not satisfied with
the legitimate trade, but sell to hotels,
laundries, restaurants, ete. Wonder
how many Hamilton grocers know
that the department stores get special
prices, rebates and rake-offs that
even a few of the jobbers don’t know
of.

Organization is what we want; not
local only, but nrovincial or, even bet-
ter, national. Why, the retail merchants
of Canada are the highest taxed peo-
ple in the community—no I23zislation
crops up for their benefit--but just
watech the bills brought befire both
houses for the advantage of the farmer
and the labor union men. Nov, Mr.
Canadian Grocer, allow me tc congrat-
ulate you for your worthy remarks
along this line in last week's issue.
There is a move now on by the Retail
Merchants’ Association to hold a con-
vention in Hamilton in March nexi.
Why can’t all the grocers get togetl.er
and send some of their best men und
get this big association going ? The
time is 7ripe; we just want a
leader. What town will produce

this Moses who will get all joiued to-
gether and lead wus up to a higher
level 2 The Hamilton, association has
the leading grocers in it—but only has
about 75 members out of a possible
250.

Owing to a changing around of the
traveling stafi of Jas. Turner & Co.,
Hamilton, H. E. Toms who was look-
ing after the firm’s interests in Sas-
katchewan, is taking up a portion of

64

Alberta on the Canadian Northern Rail-
way. 108 e

FOR THE TILLSON TROPHY.

Games to Date in the Wholesale Gro-
cers’ Hockey League,

The first game in the Toronto Whole-
sale Grocers” Hockey League was
played Friday night, Jan. 11, at Var-
sity Rink, when Kinnear & Co. de-
feated Jas. Lumbers & Co. by the
smallest possible seore of 2 to 1. The
score at half-time was 1 to 0 in favor
of Lumber & Co., but T. Kinnear &
Co. were in better condition and pull-
ed themselves together in the last half,
secoring two goals. The teams were as
follows :—

T. Kinnear & Co.—Goal, A. Legge;
point, Minett; cover point, B. Brown;
rover, R. Hocken; right forward, W.
Ford; centre, C. Rennie; left forward,
T. H. Kinnear.

Jas. Lumbers & Co.—Goal, Wess
Lumbers; point, T. Kerr; cover point,
S. Oliver; rover, D, Waites; right for-
ward, R. Marshall; centre F. Lumbers;
left forward, W. Corrigan.

Referee—T. C. Webber.

A very exciting and rough game was
played Monday night, Jan. 14, at Var-
sity Rink, when Jas. Lumbers & Co.
defeated the Brokers, last year’s cham-
pions, by a score of 3 to 1; at half
time the score being 3 to 0 in favor
of Lumbers, but in the second half they
were unable to add to this seore, the
Brokers having the best of the play
during the second half, Lumbers’ have
a very strong defence in Wess Lum-
bers, Tom Kerr and Capt. Stewart
Oliver. Had it not been for the phen-
omenal work of Wess Lumbers in goal
the Brokers would have had many more
goals to their ecredit as they had at
least 20 shots on the goal nets. The
Brokers had the same team ag last
year with the exception of their old
captain, S. Bank’s and Fred Donaldson,
who made up the defence. Their for-
ward line was the same as last year
but could not get their combination go-
ing. They were, A. R. Millman, W. W.
May, T. C. Webber and H. Thompson.

The teams lined up as follows:—

Jas Lumbers & Co.—Goal, Wess
Lumbers; point, Tom Kerr; - cover
point, S. Oliver; rover, D. Waites:
right forward, R. Marshall; centre, T.
Lumbers; left forward, W. Corrigan.

Brokers—Goal, H. Ferguson; point,
Perey Millman; cover point, Geo. Hor-
top; rover, T. C. Webber; right for-
ward, W. W. May; centre, A. R. Mill-
man; left forward, H. Thompson.

Referee—C. Rennie.

Goal empires—Walter Lumbers, M.

Warwick.
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Wouldn't you, Mr. Store-keeper, be

THE CANADIAN GROCER

W \U

worth mgre if you could do 100 per “,,

cent more work?

That means that you can do ten hours work in five, because
you can enter up your accounts and make up your custom-
er’s bill with one writing. You can do your work better,
more qtiickly, and more accurately by the use of

The Crain Continuous Systems

than by the old out-of-date methods. Then, again, the Crain
binders are more durable, and better than any other, and
do not have metal parts protruding to scratch your desks.
They will hold one or a thousand sheets, as you wish.

Drop us a card about any system you are interested in.

The Rolla L. Crain Co., Limited
Ottawa, Canada

Montreal Office :
Alliance Bildg., 107 St. James S§t.

\h

Winnipeg Office :
71 Nanton Blk., Main St.

Toronto Office :
18 Toronto Street

Twin Block
Pure Maple Sugar

Diamond Brand
Maple Syrup

Sugars Limited, Montreal

Pure Fruit Pure Fruit
Jams , Marmalade

10c. 5c.

Handle Them?

Hogen-Mogen Royal Sport

You're losing money every day your tobacco department lacks these lines.
If you don’t see why, let us tell you.

The SHERBROORE CIGAR CO.

SHERBROORE, QUE.
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The cost of installing Busi-
ness Systems is in proportion to

F e

the size of the business.

A Ll"' business requires a
more or less simple system of
accounting - the expense is almost
nothing compared to a big business whose
arrangements are more complex.

QOur Monthly Account System Is especially

adapted to the retail business.

Our Monthly Account System does it all in

onée operation - makes the entries in your books
and prepares your bills at the same time.

QOur Monthly Account System stops the
work from piling up at the end of the month

STORE EQUIPMENT AND SUPPLIES

The Cost of Installing Business Systems.

——

and enables you to have ‘each customer’s bill
ready at a moment’'s notice.

Let us tell you how Business Systems can
be adapted to your business.

It costs you one cent to know.

A post card will bring you the Information.

BUSINESS
SYSTEWS

WITED
85 s PADINA AVE.

TORONTO, CANADA

The Canadian Grocer

PLANS
FOR THE
NEW YEAR

should include the perfecting of your store
interior so as to insure the best facilities
for your customers and for yourself.

Increase Your Business, Improve
the Character of It and Insure
the Most Profitable Handling of
It by installing

“WALKER BIN” FIXTURES

Write for Illustrated Catalogue
““ Modern Grocery Fixtures”

The Walker Bin and Store Fixture Co., Linited

BERLIN, ONTARIO

Representatives :

Manitoba: Stuart, Watson & Co, Winnipeg ; lmwwan and
Alberta: The M. W. Laird Co., Limited, Regina, S8ask.

Electrically Driven
4. (offee Mills

Single and Double Grinder

COLE

Pulverizing and Granulating

Every Coles Coffee Mill has
a Breaker that breaks the Coffee
before it enters the grinders,
thus reducing wear of grinders
and saving current.

Our Grinders

Wear Longest

Urinding -
Capacity

Granulating 2 Ibs.
per minute.

COLES MANUFACTURING CO.

Kes. 1615-1635 North 23rd St. PHILADELPHIA, PENN., U.S A

AGENTS :
Todhunter, Mitchell & Co., Toront.o Forbes Bros., treal.
Dearboru & Co., 8t. John, N. Gorman E.kun t Co., Londo ., Ouia

The Can
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The Canadian Grocer. STORE EQUIPMENT AND SUPPLIES

d

o
The Arctic Refrigerator, made tor all h
lines of tusiness. We have Just what the %
grocer neod.. The best on the market. Write k!
for our new catal OF. 54

JOHN HILLOCK & CO. LIIITED - TJORONTO, ONV

TOLEDO COMPUTING SCALES

)
2
;
4
b Automatic but Springless,

4 The ‘‘Toledo'’ is a money saver because it posi-
: tively stops the giving of overweight.
p

4

4

4

4

4

A time saver because it is Automatic,

A labor saver because there are no weights to lift, no
poises to slide, or prices to set.

A trade bringer because it indicates to the customer
in plain figures the correct weight of the article he is

. TRADE WITH ENGLAND

Every Canadian who wishes to trade
successfully with the Old Country
should read

“0 jal Intelligence ”

buymng. ommerciai inteligence

: It is honest both to the merchant and customer. (The address Is 168 Fleet 8t.,

1, The Toledo system costs you nothing because it is

:b paid for with the money you are now losing. The cost is only 6¢c. per week. (Annual sub-
4

: . scription, including postage, $4.80
For Catalogue and information apply, voreover, regular subscribers are allowed to
adertise without charge in the paper. See the

rules.

i
}
3
London, England) : ]
L
&
%

THE TOLEDO COMPUTING SCALE CO., Hamilton, Ont.

who saves time is the man who
corners the cash in almost every

Duplex Counter 1|
Check Books

have been installed by thousands
of grocers who recommend them
as time-savers. A post-card. will
bring you all particulars.

THE MAN = ELEGTRIC POWER GOFFEE MILLS| ||

This small cut illustrates another
of the designs we make.

Furnished for direct or alterna-
ting current. Fitted with strong
brass heavily nickeled hopper.

Stands 30 inches high, operates
off your lighting line. Most
convenient and up-to-date mill
on the market.

¥
Granulates 2-b per minute and \l
cuts fine 1-1b per minute. |

e The Carter-Crume Company, I.imited
s Toronto and Montreal

bl
Write for Catalog and prices :
i

THE A D FISIIER CO., LIMITED, - TORONTO

DO YOU PREFER AN

Automatic Pendulum Gomputing Scale WARMINT_ON’S

oo 7 BUNG FASTENERS
to any othe: style? If so be sure to
get the best and at the s.'nlutlc time CLUTC“ NA'LS
the cheapest— We have it. PAIL n(mKS

< i
are labor savers in the ship-
1s No. 103 DAYTON ping room. Strap your boxes J
€ is constructed throughout of best and stop allowances for S ; £ |
S, material and workmanship and guar- goods being lost or stolen in P T ' § AR 1
rs anteed by us. transit. %
&
No Loose Weight on Pendulum. J. N - WARMINTON
i A RO 43 8oott 8t., Toronto 207 8t. James St., Montreal
I'ach Cent Indicated by a Line. :
Working Parts Always in Plain
Plate Glass -
encloses Pendu- <_5 5, Th F t
lum. —— e Ines
% Do BLACH JAgy F -I P l- h
StovEe poList aml y 0 Is '
o Nl o P
. on the Market.
- 2 BLACK JACK
» Sendapostarto | i
e . THE COMPUTING SCALE CO. AT YOUR JOBBERS’
OF CANADA, LIMITED
164 King Street West, TORONTO




THE CANADIAN GROCER

SOAP and its
PRICE

All soap-making materials have been for some time and are
now very high in price : Tallow, Cotton Seed Oil, Cocoanut Oil, and

LOOK OUT

for quality and

full quantity in

soaps you buy.

many other articles.

Good quality Soap cannot be made except at a serious loss

if sold at the price which has been ruling and unchanged for a good

many years.

“SURPRISE” Soap has been advanced in price to meet con-
ditions as they are and have been for some months past. High-grade
quality soap, such as “SURPRISE,” must be made of high-grade

materials.

, There are a great many adulterations for soap. Low-grade
soap can be made and sold without a loss at the high-grade soap price if buyers
can be found. A cut-weight soap, two or three ounces less than the usual weight of cake
or bar, can be sold at the full-weight price with a profit, but “SURPRISE” Soap, the same
quality for over twenty years, and the size and weight of cake not changed, can only be

made and sold at an advance in price to meet the cost of production.

This is the “SURPRISE” Soap point of view. We insist on quality for “SURPRISE”
Soap. It pays to give what is paid for. Your customers when they buy “SURPRISE” know

they are getting real “SURPRISE” : Not changed in quality or quantity,

We think it pays to tell the truth ; to be honest with customer and consumer. Don’t you

5 “SURPRISE” will cost you $4.20 per box, freight paid in 5-box lots.

THE ST. CROIX SOAP MFG. CO.
ST. STEPHEN, N.B.

“SURPRISE” is owned by an independent company. It does not belong to the

Eaglish or Canadian Soap Trust.
58
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THE CANADIAN GROCER

QUOTATIONS FOR PROPRIETARY ARTICLES

Quotations on staple articles, prepared by our own staff, will be found in the market reports in the centre of the paper.
The following are prices of proprietary articles which are supplied by the manufacturers or their agents, who alone are
responsiblefor their accuracy. For charges for inserting quotations in this department apply to Advertising Manager, The Canadian

Grocer, at our nearest office.

Jan. 24, 1907.

Baking Powder.
Oook's Friend— Per dos.
dlul in 3 and € dos. boxes........... $1 40
10, in 4 dos, boxes. 210
nitims o 010
ing *“ 045
tins, 3 dos. in 800
1%-0z. » . 240
5b. * §*" ”» ane 4 00

W. H. GILLARD & 00.
Diamond—
1-Ib. unl.ldol. in case ...

"
llb tlnl. v L e 0

=11

IMPERIAL BAKING POWDER.

Per dos.
Nlﬁ
17

OOEAN MILLS, Per doz.

Ocean Baking Powder, ilb.. Qdoz vee 00
" o i & dioi:

“ " "

MAGIO BAKING POWDER.

Bizes. Perdcs.
Bo.

————ccoS
g BEIRGEREBS

~ -

Per case

ROYAL BAKING POWDER.
Bizes. Per Dos.

arrels—When packed in barrels one per
cent. discount will be allowed.

OLEVELAND'S BAKING POWDER.

Bizes. Per Dos.
(Ilenl!.ml'l—D{mo.

b. 133

" 03. lm
i ,’lb 146
= 03, 370
o 1D, oocesoccces 4 65
coes 13 20

" BID 5 i L B

Barrels—When packed in barrels one per
cent. discount will be allowed.

T. KINNEAR & CO,
Orown Brand—

llb tins, 3doz. in case . $12
’ 2 080
I, » g » = 045
Keen's O:

Ta 10 o I k!
Wlnhﬂm 3{1
Gillett' 200
Nizey's "Oq:vu." llig

"
pepper box
b umrdlnltodu.......... o'ﬁ ow

Black Lead.
Reckitt's, per boX.......cc000veiennnns $115
X con! either 1 nrou. 1 oz size;

4 gross, 2 oz., or } gross, 40:
Reckitt's Zebra paste, !-gro boxes, $10.20
per gross.
JAMES' DOME|BLACE LEAD.
Per gross.
Ba size 8 90
9a size 460

Cereals.

m& 1b. pkgs., per pkg....... 008
os'nb. Sion Dagh, Dor bag.

PETERBOROUGH
OEREAL CO.

Oanada Flakes
** English ”
36/10's....$2 85

Canada Flakes
““Household.”
24/258 ... 500
5-case lots 4 90

Freight prepaid
on 5-case lots
assorted.

Chocolates and Cocoas.
THE OOWAN 00., LIMITED.

Perf‘gction, i-{’b., per'doz. &

s 100 size **

o . tins per 1b a e
Soluble,No l 5 and . 10-1b. tins, pe b

02, 5and 10-1b. tins," 0 18

Special quntatlom for cocoa in bbls.,kegs,etc.

BRERS

Parisian 8s, per

The following
purposes :

Royal Navy, }'s and s, per lb
Diamond, :
Special Dlsmond 3 o

“ g8,
The following unsweetened :
Perfe:gtion a, per | B e s

d for he hold

. 030
ut cakes, per 1b...... 030

loings for cake—

Chocolate, white, pink, lemon, orange,
almond, maple and cocoanut cream, in
{i-1b. pkgu L Dy e 090

Chocolate, white, pink, lemon, orange,
almond, maple and cocoanut cream, in
1-lb. boxes, e L RS S AR 17

(‘onfections— Per doz.
Cretm bn.n;. 60 in box, per box.. 180
6 in box, per doz. boxea 225
Ohocolute gmqer. L | R . 030
les per doz.... 235
Crystalized ** r doz. boxea 225
Vanilla chocolate wafem, No. 1, b.
boxes, Pe S0 e R 0
Nonpue wafers, No. 2, 5 1b. buxen,o
e R R A S R
H?l‘l’x chooohte. 36 in box, per box... 135
386 in'box, per doz. cakes 0 35

FRY'S.

Ohocolate— per Ib.
Oaraccas, §'s, 6-1b. bo: ]
o ke 1
Fry's “Diamond,” } oM
Fry's “Monogram,” h. li-lbboxu 0

Cocoa— Per dos.
Ooncentrated, 'l.ldm.lnbox.... 140

g W e 400
8B . B

Bmmut.hlo. (] ll-lh. boxes ....
t , 13 Ib. boxes ....

EPPS'S.
Agents, O. E. Oolson & Son, Montreal.
In }, 4 and 1-1b. t.ml, 14-1b. boxel. per

o 35
Smslletquuutltlu cesvemsrnneerssenss 037

BENSDORP'S 0000A

A. F. MacLaren, Imperial Cheese Oo.,
Limited, Agents, Torento.
tlm.ﬁdo:. to case.....per doz., O N

“ “ ’ “ " A " "75
oo aw g e e RO e 9.00
JOHN P. MOTT & 00.'8.
R. 8. McIndoe, Agent, Toronto,
J. A. Taylor, Montreal.
Jos. E. Huxley, Winnipeg.
Arthur Nelson, Vancouver, B.C.

WwOTTg
DIAM{)ND
CHOCOLATE

Per

R e sty oo e ik e $0 32
Prepared cocos, is s . 030
Prepared %'s i 028
Motu breakfuc cocos, $'s.. 40
TR 038

s No:l chocolate, ia 032

**  Navy 028

**  Vanilla sticks, per zrou 100

**  Diamond chocolate, }'s 02¢

‘*  QOonfe tionery chocolate. 031

" Bweet Ohovolate liquors..21c.to 0 35

WALTER BAKER & 00., LIMITED.

Per 1b.
Premium No. 1 chocolate, 12-1b. boxes 00 37
Breakfast cocoa, %, §, { and 5-1b tins
German sweet ehotolate. } and }-| lb
cakes, 6-1b. boxes ...............¢.. 027

.................. 035

Auto nweet chocolata, 1-6-1b. cakes,
3and 61b. boxes ............. .... 035
047

tin:
Soluble ahooohbo lhot or cold soda)
l-Ib. tins .... er i ssesiess .e | 041
H lb bag 034
Unmunbletn. 100 dlu. bled 5-. =
B s i e e Ay,

WALTER M. LOWNEY 00.
OanadianBranch,165-171 William st. Montreal
3

Breakfast cocoa— Per 1b.
5-1b. screw top cans, 10 cans in case, 36c.
13-1b. boxes, 6 boxes in case, 1-1b. tins. 36c.
8-Ib. boxes, 13 boxes in case, }-1b, tins. .360.
6-1b. boxes, 12 boxes in case, tins. . 360.
8-1b. boxes, 13 boxes in case, 1-5-1b. tins.40c.

Bweet chocolate powder—

5-1b. tins, 10 tins in case.............. 250.
12-1b. boxes, 6 boxes in case, 1-1b. tins.26c.
6-1b. boxes, 13 boxes in case, §-1b. tins. .26c.
6-1b. boxes, 12 boxes in case, }-1b. tins. 28c.

Premium chocolate—

6-1b. bxs., 13 bxs. in case, §-1b. pkgs..30c
6-1b. bxs., 13 bxs. in case, }-1b. pkgs..30,.

Q@

Milk chocolate—
6-1b. bxs., 13 bxs. in case. §-1b. pku .280.
100 3-cent pieces in box, each ........ $1.25
Vanilla sweet chocolate—
100 2-cent. pieces in box.............. $1.25

n box

6-1b. bxs., 12 bxs. in case, §-Ib. tius..26c.
6-1b. bxs. 12 bxs., in case, §-1b. tins....25c.
#-1b. bxs., 13bxx. in case, 3-1b. yku .250.

Di d sweet: choool

s-lb bozxes, 13 bxs. in case, }-1b. p! 23c.
3-1b. boxes. & bozes in, oade, i‘“‘ kﬁu .
b. .

I‘;-lb

Gold Medal chocolate powder—
5-1b. tins, 10 tins in case..

10-1b. tins, 10 tins in case.
X XXX chocolate powder.
5-1b. tins, 10 tins in case........c0uuu... 350.
10-1b. tins, 10tins case............. ..3bc.
TOBLER'S MILK CHOCOLATE.
6c. sticks, per box (40 sticks).... .... 150
blets or ¢ uetts (20). svoe| 1860
Lo tebjetaox crou e . 18

Condensed Milk.
BORDEN'S CONDENSED MILK CO.
Wm. H. Dunn, Agent, Montreal & Toronto.
Cases. Doz
‘B la"bnnd({doz) 5 8600 .} -

* Gold Seal” brand (4 doz.)......
** Challenge " brand é(do: | I ( W 100

69

Evnporated cream—

““Peerless .l. " brand evap. cream.. 4 75 20

1
otel 8ize ........... 490 245

TRURO CONDENSED MILK 00., LIMITED.

‘“Jersey” brand eupouud cream
rcase (4 doz.)....................

indeer” brand per oase {4'doz).... 5.60

P e S o |
\Qt—unn un Co =T s

=t

Coffees.
JAMES TURNER & 0O. Per 1b

‘* Condor " Java .
Arabian, Mocha . 0
15-year-old Ihndhellnx Jnn nnd

hand-picked Mocha............ ..
1-1b. fancy t.lnl choloo pure coffee, 48

o oo ©
& B8 & 8

st

g
’ mumtu;
[MPERIALTHEESE §

E82IIILER

Coupon Books—Allison’s.

For sale in Oanada by The Eby Blain Op.
Limited, T C. 0. Beauchemin &
Fils, Montreal.
$1, $3, §3, 85, $10 and §20 books.

Un- Covers and
num Ooupons
bered. numbered,

In lots of less than 100

books, 1 kind assorted.  4c. 44o.
100 to 500 books ........... Sfo 4c.
100 to 1,000 bOOKB 11 vvvv-er S0 Sto.

Do s wtan e




THE CANADIAN GROGER

U N GUARANTEE
We guarantee the SUN PASTI,

Stove Polish to the trade. W
print our guarantee and put it i
every case of SUN PASTE. W.
are very anxious that none bu:
perfect goods shall be sold under ou:
well known and long establishe:
trade mark. We will fully and cheerfully protect our guarantee in every way if any of thes:
goods are found defective.

MORSE BROS., Props. - Canton, Mass., U.S.A.

CANADA’S TERMINAL WAREHOUSE

FIRE AND FROSTPROOF

STORAGE

FREE OR IN BOND
Custom’s Bond No. S
Excise Bond Q.

LOWEST INSURANCE RATES
PERISHABLE GOODS receive special

attention. The temperature of the differ-
ent sections is regulated to suit the class

of goods stored therein. Goods Prompt-
ly Delivered to merchants throughout the city and suburbs.

WE SOLICIT YOUR STORAGE ACCOUNT

TERMINAL WAREHOUSE & CARTAGE CO., LTD.

The Davidson &

12-38 Grey Nun Street, MONTREAL Extn
LAPORTE, M
Vita” Pasteurized
Bottles 1-0z., cas
ey
INCREASE YOUR SALES . g
¢ o9
By Selling Those Goods With Integrity and Reputation Behind the Label. Infax
’ k{OMElon‘lp.sfn;b
= BORDEN S PRODUC'S =
” e e .
i Jams |
STAND R
= B
Supreme for Purity, Richness, Flavor P,
3 Ll::;g:lg %‘rﬂ
= -
oEhaLE BRAND Borden’s Condensed Milk Co. (PEERLESS BRAND
Est. 1857 “LEADERS OF QUALITY” New York (Unsweetened) R E(

60
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THE CANADIAN GROCER

“WM. BRAID & CO.,

Importers of TEAS,
COFFEES and SPICES

is not an experiment, but the result of careful,
scientific blending and selection of the bean,
combined with the use of the
modern machinery, which places BRAID’S BEST
in the premier position it holds to-day.

Packed in 1, 2, 5, 10, 25, 50-lb. air-tight tins and

barrels.

best and most

. BRAID & CO., Vancouver, B.C

" TEA ARE THE BEST.

BRAID’S BEST COFFEE
and CHALLENCE cUP

Allison's Coupon Pass Book.

{B:‘RICHT a_-g:ca_psﬁ

The Davidson & Hay, Limited, Toronto

Extraot of Beef.

LAPORTE, MARTIN & CIE, LTD.
Vita" Pasteurized Extract of Beef.

llul.tles %4.)_'/,., cage 0112 A0 ioioeiis $3 20

Infants’ Food.
i(OMHlOn'I patent bu:!q t.
“  groats yIb. tine ...

Jams and Jellies.
BOUTHWELL'S GOODS.

Frank Magor & Co.. Agentas.
Orange marmalade.......,,

Btrawberry W. F. jam

Raspberry “
Apricot o o
Black currant

Other jams.........
Red currant jelly ..

T. UPTON & 0O.

Oompound Fruit Jams—

12-0z. glass jars, 2 doz. in case, per doz. §1 00
2-1b. tins, 3 doz. in case

80-1b. wood pails ....ccoovunnnen

COompound Fruit Jellies—

13-0z. glass jars, 3 doz. in case.perdoz. 1 00
2-1b. t‘ 2 doz. in case perlb........ 0073
7 and 14-1b, wood pails,6 pails in crate

. 0

80-1b. wood pails.......co0vuesns 006
Home Made J unl—nhlolubeky émro—
1-1b. glass jars (16-0z. gem) 0z. in

olt:e ................ r doz. .& 60 190

1
5,7, 14 and 30-Ib. p.lll.pger 1b...008 012

Lard.

THE N. K. FAIRBANES CO. BOAR'S HEAD
LARD COMPOUND.

Licorice.
NATIONAL LICORIOE 0O0.

5-1b. boxes,
Hmué per lb,
“Acme” pellets, 5-1b. cans. ... percan

hid L (hmwboxuw)gbox

Tar licorice and Tolu wafers, 5-lb.

o on_nl.l...........a.ii)...l.....reroan

corice lozenges, 5-1b. glass jars....

* “" 30 5-1b. cans.

‘" Purity " licorice 10 sticks .
s 100 scicks. .

Duloe large cent sticks, 100 in box.... ....

(=1 Tt )
aKBAS

Lye (Concentrated).

GILLETT'S PERFUMED. Per case.

Mince Meat.
Wethey's condensed, fer grossnet ...$12 00

per case of doz. net ...... 300

Mustard.

COLMAN'S OR KEEN'S.

D.8.F., -b. tins..... .ve.per dos.$1 40
L Hb. tins o &J
Durham 4-1b. jar per jar. 7%
3 1-1b. 4 -]
e perdor 18

E. D. MARCEAU, Montreal.
‘* Oondor,"” 14.1b. boxes—
1b. tins .

014 Orow,” 18-1b. boxes—
1b. tins.
-Ib. tins
41b. ’l!l
1-lb. jars

Olive 0il.
LAPORTE, MARTIN & CIE, LTD.
Minerva Brand—-
Miﬂerva. yts. 12’

L

&

Y

a4
n3pnR  nKspes

Orange Marmalade.
T. UPTON & CO.
12-0z. glass 3 doz.case....perd
Homo-mndz.‘m 1-1b. glass hrlpa"' o:..} %
In 5 and 7-Ib. tins and 7-1b. pails,perlb. 0 07

Golden shred marmalade, 2 doz. case,
LA L R S SR e 17

Bauces.

Worcestershire, Holbrook's, small,
POEUDR s Svanis cinnssisssssssons $215
‘Worcestershire, Holbrook's, large,
PORAOE. % caivsorcasinicsssnnosos 0oC
Less than case lots, 10c. and 15¢c. doz. extrs

Soda.
OOW BRAND.

Case ot 1-1b. contain
ing 60 packages pe
% X
Oase of

Oase of 5o. pkgs. containing 96 per
box, §3 00.
MAGIO BRAND.

Per case.
No. 1, cases, 60 1-1b. packages. 8375
No.3, * 120 ib. :;". et 1
No.3, “ {¥{e « } ..... .37
No. 6 Magic soda—cases 100—10-0z. pkgs.
case . 285

5 cases., . 275

Soap and Washing Powders
GUELPH BOAP CO.

1case. 5 case.
Royal City Soap (bar) .... 250 2 40
Peerless Soap (bar)........ 2 50 24
8 andard Soap (cake)...... 240 230

Orystal Soap Chips, per lb. 5c.

A. P. TIPPET & 00., Agents.
lw")olo soap, !:solon‘ .......

Always give your
Customers Satisfactior.

s 1T B T Aa

Ry
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THE CANADIAN GROCER

LIKE A SYMPHONY

Purity and excellence.

All the latent virtues brought out.

Every individual quality developed and perfected.

The full powers of the berry harmonized by unerring scientific treatment.

These constitute the leading characteristics of

wWOOD’S COFFEES

They possess a distinctive charm ; for in them full strength is harmonized
with the most delicious aroma and taste.

CANADIAN FACTORY and SALESROOM:
No. 428 St. Paul Street - - MONTREALIL,

Stareh

EDWARDSBURG STARCH 00., LIMITED.

Laundry Starches—

No. 1 White or blue, tlg oartop. $ 0 (6

No.1

Rice Starch—

AMERICAN PU.

Japanese Starch.

CORN STARCH “ROYALTY.”

12-0z. case, 4 doz. . .
Lot 10 cases, freight paid.

SRANTFORD STARCH WORKS, LIMITED

Ountario bec.

Boxes of 40 £
uloid Btarch-

wardsburg No.1white, 1-Ib. car.

Ih,

0 C6:

RE FOOD COMPAN

050

Starch—
'ancy pkgs., per case 3 50

Boxes of 45 cartons, per case.... 3 50
COulinary Starches—

Jo. 1

SAN

1-b. boxes 40 Ib.
o.ﬂ.;h""'u..‘am Btarch

packages, boxes 40 1b.

Prepared Corn—
1-Ib. packages, boxes 40 Ib....... 0 05%
Brantford Corn—

TOY STAROCH.

pkges, cases § dos., percase.. ¢ 76
oT. LAWRENCE STARCH 00., LIMITED.
Ontario and Quebec.

°"“““'Lm
Laundry

"
"

Shmhu—
No. l White, t}g cartons, 48 Ib. .

corn starch, 40 1Ib . 0
oorn starch, 401

l Ib..

300-1b. bbL
100-1b.

J. & J. COLMAN'S, LIMITED.

Rice Starch— E. D MAROEAU, Montreal.

NPl(l:k;g uaoow of 56 1bs. each (cases free) e Japan
: e e Pﬂ#‘: FAVORITE A Oondor 5 III‘“lb boxes..
In rsof 4t0 51bs.............. 3
p‘p%luo. white or assorted. MELAGAMA
In Pictorial Cardboard Boxes— TEA.
4 1bs. net w b... . C.
1 1b. gross wi t & 3&
{ o e s put up in 30, 60 and 100 Ib. boxes.
Ourtains, L i Wholesale Retail.
B e ™ - Black, green; aized 11b...... 018 0%
11b. gross weight.....ovovvveessns- 8o :_ 5 “b‘ g ’9] 00 g . ’
Stove Polish. oo Vbl : 0% 040 " X Bob. oo
P - L 040 080 8 U.E—lb.”pu iead 0274
packeta (. 1'-33'!0 's) ..
PRE IR R R ** Oondor " Oeylon black tes in ltu’paokn
: and 1s
retail 097} at 0

or durabity and toy
cheapness ths prepa -
¥athon \s truly varvalled .

g 0-40 at 0 30
50-1b. cases ......... 050 at 0 34
S0l casen .o o spotatl

ereans at 0 W

Black Teas—*' Old Orow " blend—
Bmud tins of 10, 35, w.na ll-}h

Toronto Office, 3
Wellington E.

Tobacee.
THE EMPIRE TOBAOOO 00., LIMITED.

. 80 46

225
tins have wire handles.)

20
(10 apd 30

o
=)
S

SMALL'S BRAND—Standard.

1"

BLUE RIBBON
TEA 00.,TORONTO

ccocococccemecco
LRLDESSTTSETE

JOS. COTE, QUEBEC.

. 081 0%
's . 088 0% Wholesale. Retail. Oi th d
] . . gars, per thousand.
mﬁl"uﬁi}' and ‘ i g g g g g 2’2’ 8 gg Couu Fine Oheroots, 1-10 ... .3%5 "
.............. 5
.............. 04 080 0 g 035 5; [,om.‘Umon). 1-30 33 00
- @ Champlain, 190........0...0 o0 .. 8500
osvLow, I W gu 0% ElSe et Pramlum 190-140'..... 55 01
PKGS. J. 1, Havana P. Finos. 1-20........ 75 00
P 0 55 080
E 070 100 Cut tobaccos.
03 llgi Og g Petit Havana, 1-3, 1-13—1-6...... ......
H 0% Quesnel, 1-4, 1
v
0 g 04
030 04
03 080
0é o080

LAPORTE, MARTIN & CIE, LTD.

Lipton's Teas, cases 50 lbs. Oeylon and
ndian green or black.

YALUsand Y8 Liiiiiiiiiiiiiiin,
“B" llsml/z ........
No. 2'0 U's and %'s

.......... 2
Japan Teas—
Victoria, hf-c,901bs ......... ...... 0 2
Priocess Louise, hf c, 80 1bs . e 01
Ce‘yloln Green 61(;?’- Japan siyl aQ =
.ady, cases B . Soees oo ... 018 CGreen La .
Duchess, cases 60 1b8 ........ «.c.us 019  Japaa, 'llb...l:- senen

80/
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THE CANADIAN GROCER

g
i ‘“Batger’s™

Strawberry Jam

If you carry this line of jam on your
shelves it sells itself. The appearance
of the new style glass jar is good and
the Whole Fruit inside invites tasting.

It is made from the finest English
garden strawberries and granulated
sugar, by a firm that hus been in the
business for over 1560 years.

Once tasted, Batger's Strawberry
Jam will be ordered again. 1f you are
not already selling Batger’s, why

not order a trial case of 4 doz. and
see for yourself ?

Rose & Laflamme

Montreal and Toronto

They never fail to satisfy the user.

Nothing annoys a person more than a
poor match, one that won’t go off when
it §hould, or if it does go off, breaks
and flies in all directions.

Our Matches

do the right thing at the right time and
in the right way.

Write for our price list.

A post card will bring reply.

The Improved Match Co.,

Limited
Head Office : Factory:
BOARD OF TRADE, DRUMMONDYVILLE,
MONTREAL. P.Q.

»
ol el A

P R )

All Grocers
Selling

“Klaus”’
Improved Swiss lMilk

Chocolate

find that they are working up a !
profitable branch of their business. \é g
L}
|
g

¢
Public taste has decided that “Klaus” Cho-

colate is a delicious confection and a good :
food, It isa line thatis asked for all the B
year round. If you are not already :
amongst those grocers who are selling
Klaus, sTART Now. Get your share of the
trade. There are too many varieties to
tell you about them here, but write us for g9
particulars. xi ;

Canadian Agents :

ROSE & LAFLAMME

Montreal and Toronto

The next best thing to a big advertising
appropriation is a

Climax Waggon

We are quite airy about the waggons we
turn out and we’ve good reasons for
being so.

The materials are the best available.
Work solid and artistic,
Prices—just what you expect to pay
Prompt shipment.

'H. G. Abbott & Co. London, Ont.
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Baking Powder.
Codrille-Georgeson, Ltd., The, Winn!peg
Gillett, E.W., Co., Turvnto.
McLaren'’s, W. D., Montreal.

Biscwits, Confectionery, Gum, B
Cowan Co., Toronto.
Kingery Mfg Co., Cincinnati.
McLauchlan, Sons & Co., Owen Sound.
Mooney Biscuit & Candy Ccn stratford.
Mott, John P., & Co., Halifax, N.S.
National Licorice Co Brooklyn, N.Y.
Webb, Harry, Co., Toronto.

Brooms, Brushes and Woodenware.
United Fac ories, Limited, Turonto.
Woous. Walter, & Co., Huunlwn.

Canned Goods.
Balfour, Smye & Co., Hamilton.
Canadian Canners, Hamilton.
Winds.r, J. W., Moutreal.
Turner, James & Co., Hamilton, Ont.

Cashk Sales Books.
Carter-Crume Co., Toronto.

Cheese Cabinets
WalkerBiu and dwre Fixture Co.,Berlin

Cﬁ"- Tobaccos, Bc.
erican Tobacrco Co.. Montreal.
Cote, Joseph, Quebec, Que.
ﬁm ire Touuwo Co., MunbrelL
e
Payne.
Tuckett, Geo. E., &
Clutch Nails-
Warminton J. N., Montreal.
Cocoas and Cbooolam
Baker, Walter & Co., Dorchester, Mass.
Cailler's Chocolate, Montreal.
Cowan Co., Toronto.
Dunn, Wm. H., Montreal.
James &Co London, Eng.
Walter M., Co., Boston, Mass.
Mott, John P & Co.. Hnlihx, N.8.
Nestles Chccolate, Montreal.
Computing Scales.
Compuuni Scale Co., Toronto.
Toledo Computing Scale Oo Hamilton.

Concentrated Lye.
Gillett E. W., Co., Toronto.

Milk and Creams.
Borden's—Wm. H. Dunn, Montreal.
Truro Condensed Milk Oo., Truro, N.8.

wnter Check Books, Eic.

Allwon Coupon Co.. Indianapolis, Ind.

C&rwr-Cmme(,o Toronto

Crain, Rolla L., Co , Outawa.
Crockevv. Glassware and

Campbell's, R. Soss, Ham.It 'n
Dasry tyoduce and

, Wm., Montreal.
Dawson Commission Co., Toronto.

Park, Blackwell

Power, B. I . N.S.

Rutherford, Marshall & Co., Toronto.
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“ONE TRY SATISFIES”

: i e DO YOU SELL
—WE HEAR THEY WANT MORE “BOVRIL"— Wethey,s
THE DEMAND for

Condensed

Mince Meat?

(In Cartons)

steadily increases.
/! IT IS BETTER THAN EVER.

Grocers recognize the fact that
“Bovril” is the only fluid beef that
always gives complete satisfaction 3 doz. in a case.

d that
= oo R SOLD BY ALL JOBBERS.
“Satisfaction means more business

TRY IT.

Teas are higher—

You may have noticed this fact. What you
may not have realized is that

We have not advanced our
prices.
Write us or ask our travellers for samples.

COffee We have a Rio, a splendid roaster.
Write in for it. ’
Peas We have a bargain in Canned Peas.

DON'T FORGET THE CLOCK

4 Long distance phones FREE to you

Lucas, Steele & Bristol

HAMILTON, ONT.

EMPIRE BRAND

Fi




