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It’S not a question of price
with the sensible housewife—It’s QUALITY that weighs every 
time—Remember this when she orders Laundry Blue. It’s

OXFORD
BLUE

Keen’s 
Oxford Blue

she wants.
You can buy it from every jobber.

Frank flagor &. Co., 403 St. Paul Street, Montreal, Agents tor the Dominion

There will be a lot more Syrup used during Lent than ordinarily. Lent will be here 
in a few weeks. Prepare for the demand by ordering

You can buy it in 
any of these sizes:

PUT UP IN TINS
2-lb. tlns-oasss 1 do*. Alto in Bris.. K-Bris

,8o :: :: :: b «"•
20 " •• !• Jg <•

PaMon 6 owe and ewer to all railway 
station* east of TtqrHi Bay.

“CROWN” ÿ BRAND 
TABLE SYRUP
The most perfect, richest and 
healthful of all corn syrups.

/ _ For sale by all Jobbers

EDWARDSBURG STARCH CO., Limited
164 St. James Strait 

Montreal. p«.

OLA—! Ft ED U9T OF ADVENT/—MKNT8 ON PAGE 04
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Standard 
Fish Specialties

You want the very best packed if you wish to give lasting satisfaction 
The best are always the cheapest in the long run. We guarantee the 
brands below mentioned to be the best obtainable anywhere. You run 
no risk therefore, while you can stake your reputation on the quality

QUALITY TELLS

“THISTLE”
Finnan Haddles
Genuine Haddock of the 

finest description. No 
cheap mixture, like 

others.
Not the

CHEAPEST
but always

BEST

«TYNE”
Herring in Tomato,

The Choicest of

SCOTCH
that are packed.

i This year’s pack 
is specially 

fine.
NO OLD 
STOCK.

Order now 
for Lent

Codfish Cheese
In 1-lb. tins. Each tin contains 

the equivalent of 2 lbs. 
of the finest

Newfoundland
Codfish, packed 
while hard and 

fresh, and is 
without 

an equal.
One trtil will 

canvlnco 
you.

The BEST 
houses sell these.

FOR SALE BY ALL FIRST-CLASS HOUSES

Arthur P. Tippet âf Co., Agents
Montreal Toronto
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* BROKERS' DIRECTORY
Manufacturers and merchants cannot expect to develop, maintain 
and get the best out of the Canadian market without the assist­
ance of local agents. The following is a representative list of reput­
able agents. The service department of The Canadian Grocer is at 
the disposal of firms wanting agents or of agents wanting agencies.

TM

HALIFAX. N.5.

J. W. GORHAM & CO.
JERUSALEM WAREHOUSE 

HALIFAX. N.8.
Manufacturers' Agents and Commission Brokers.

WAREHOUSEMEN
Domestic and Foreign Agencies solicited. 

Highest references.

MOOSB JAW.

THE MOOSE JAW FRUIT & PRODUCE CO.
D, STAMPER, Prop,

Wholesale Agent# and Jobbers 
Fruits, Groceries, Tobaccos, Cigars, etc. 

Correspondence Solicited.
P.O. Box 793.

Office and track warehouse. City spur track. 
Cor. 3rd Ave. and Fair bord St., - MOOSE JAW

MONTREAL.

A. J. HUGHES
Wholesale Grocers’ Broker, Manufacturers Agent 

and Jobber,
MS3 Notre Dame Street, MONTREAL

Open for few more foreign and domestic agencies. 
Correspoi deuce Solicited. Highest References.

J. T. ADAMSON & CO.
Customs Brokers 

and Warehousemen

37 St. Sacrament Street, Montreal

TEL. MAIM 77». BOND ».

RBOINA.

G. C. WARREN
REGINA

Direct Importer of Pure Ceylon 
green and black teas of all grade», 
and coflee,. Will act a» manufac­
turer»’ agent In other lines of 
merchandise.

HONEYMAN, HAULTAIN 
& CO.

STORAGE AND TRANSFER
Manufacturers’ Agents and Wholesale 

Commission Merchants

REGINA, SASK.

TORONTO.

W. G. Patrick & Co.
Manufacturers' Agents

and
Importers

29 Melinda St., Toronto

McGAW & RUSSELL
Manufacturers' Agents and Importers
Room 302, St. James Chambers, cor. Church and 

Adelaide Streets, TORONTO.
Highest References. Correspondence Solicited. 

Phone Main 2647

C. E. KYLE 6. HOOPER
KYLE & HOOPER

Wholesale Grocery Brokers and 
Manufacturers’ Agents

27 Front St. E., Toronto
Highest references Commissions solicited

MacLAREN IMPERIAL CHEESE CO.
Limited

AGENCY DEPARTMENT.

Agents for Grocers' Specialties and Wholesale 
Grocery Brokers

TORONTO, Ont. DETROIT, Mich.

W. G. A. LAMBE & CO.
Toronto

Grocery Brokers and Agents.
Established 1885.

WHITE BEANS
EVAPORATED APPLES 

CANNED GOODS

W. H. MILLMAN & SONS
Brokers

TORONTO

TORONTO.

Anderson, Powis & Co.
Grocery Brokers 

and Direct Importers

Highest References

16 WELLINGTON STREET, EAST
TORONTO

Sun Fire Building

WINNIPEG.

DO YOU wish to extend your bu.iness to this 
GREAT WEST COUNTRY 

WE CAN handle your account to our 
MUTUAL ADVANTAGE. 

Correspondence solicitai. Established oeerllyeere

George Adam & Co.
Wholesale Brokers and Oommleelen Merchants

Winnipeg, Manitoba

W. A. TAYLOR
BROKER and WAREHOUSEMAN 

243 Main Street
WINNIPEG, MAN.

HIGHEST REFERENCES

STUART WATSON & CO

WINNIPEG,
Domestic and Foreign Agencies Solicited.

Wholesale Commission Brokers and 
Manufacturers’ Agents

MAN.

Established 1887.
JOSEPH CARMAN

Wholesale Grocery Broker and Manufacturing 
Agent.

Union Bank Block, Rooms, 722 and 723
Winnipeg, Man.

Correspondence Solicited. Highest References.

G. B. THOMPSON
Wholesale Broker end Commission 

Merchent
158 Portage Avenue East, - WINNIPEG, MAN. ;

Cable address, " Capstan."
Storage facilities. Correspondence solicited ;

8
(Coatimmd on png* 4).
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“ANCHOR"br.,d HALLOWEE DATES
Put up where grown, In handsome 1-lb. packages.

A clean handy package—with no trouble or Ices In weight in handling.

SKINLESS CODFISH—8M si
Fine whole Cod—skinned and boned. Quality guaranteed.

We are quoting specially low prices on this lot.
Now's the time to buy—they'll be higher when Lent commences.

“Peacock’MINCE MEAT—*•.». en.
A good wholesome article at an exceptionally attractive quotation. 

YOU CAN'T BEAT IT - EITHER IN QUALITY OR PRICE.

MALAGA RAISINS—
We have only a small stock, which we are clearing out below cost.

The EBY, BLAIN CO., Limited
Wholesale Grocers Q RQ |\|Q

Mr. Grocer
ARE YOU PUSHING

BLUE RIBBON TEA?
If not, will you use the convincing test, viz.:

The TEAPOT TEST
end believe, as we do, that OUR TEAS are the best quality offered on the market to-day?

The Prices are right. The Profits are right. 
The Demand ALWAYS increasing.

THE BLUE RIBBON TEA CO., Limited 
IS Front SL East, Toronto.
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Manufacturers’ Agents—Continued.

R. B. WISEMAN & CO
WINNIPEG, MAN.

Wholesale Brokers and Storage 
Warehousemen.

Can handle a few additional lines.

Correspondence is solicited from firms wishing 
a representative in Winnipeg. Travellers call 
regularly «>n the Wholesale and Retail Trade in 
Western Canada.
Highest references and financial responsibility.

H. W. MITCHELL
WINNIPEG, MAN.

ASHLEY & LIGHTCAP
Manufacturers’ Agents and Wholesale Commission Brokers

storage. Track Warehouse. Central Location. Low Insurance. Quick facilities for handling Goods 
Open for Foreign and Domestic Agencies.

Highest References. Correspondence Solicited.

214 PRINCESS STREET, - - WINNIPEG

ESTABLISHED 1897

SCOTT, BATHGATE CO.
Cor. Notre Dame East and Victoria Sts., Winnipeg, Canada

Correspondence solicited with Arm» wishing representation in this market or wishing their goods sold on com­
mission to the jobbing trade. Bett references.

SHALLCROSS, MACAULAY & CO.
VICTORIA and VANCOUVER, B.C.

GENERAL AGENTS

Agents tor-' SUNBEAM” STOVES-COAL OIL
.....................DAN" INCANDESCENT LAMPS-COAL OIL

Four Reasons why INVICTU8 FIBRE Is the BEST FIBRE PAPER on the Market
1. Invictus Fibre is made from personally selected pulp wood cut on our own limits.
2. This special pulp wood is again rigidly culled on arrival at our mills
3. The pulp from which Invictus Fibre is made is manufactured in.our own pulp mill and transferred

at once to the paper mill, avoiding all drawbacks of transportation.
4. Invictus Fibre will increase in strength and not grow hard and brittle as does fibre made from sul­

phite pulp. This is a quality of the peculiar and selected pulp from which Invictus Fibre is made.
A trial order will convince you that wo are correct. See that each package bears the words "Invictus Fibre." Every ream

contains 4M sheets
This design a guarantee of quality.

CANADA PAPER OO.. LIMITED,
“Headquarters for high grade Fibre and Manilla Papers”

Toronto. Montreal. Windsor Mille, P.Q.

...ESTABLISHED 1849...

Capital and Surplus, 81,500,000. Offices Throughout the Civilized World
Executive Offices : Nos. 346 and 348 Broadway, New York City, U.3.A.

THE BRADSTREET COMPANY gathers information that reflects the financial condition and 
the «‘oin-rolli -g circumstances of every see iter of mercantile credit, its business may be defined as of the 
merchants, by the merchants, for the merchants. In procuring, verifying and promulgating Information no 
effort is spared, and no reasonable expense considered too great, that the results may justify its claims as an 
authority on all matters affecting roramr rcial affairs and mercantile credit. Its ntt <•• s and conne< tionshave 
he**»» steadily extended, and it furnishes information concerning mercantile persons throughout the 
civilized world.

Subscriptions are based on the service furnished, and are available or ly by reputable wholesale, jobbing 
and manufacturing concerns, and by responsible and worthy financial, f dneiarv and bmiin ss < otport»tions. 
Specific terms may be obtained • y addressing the Company at any of its offices. Correspondence Invited.

•ARBADOBS, W. I.

JONES & SWAN
GENERAL COMMISSION MERCHANTS AND 

SHIPPERS OF WEST INDIA PRODUCE.
Cable Address—J oneswan, Barbados.
Codes used—Lieber's, Western Union, A. B. C., 

Watkins’ Scott's and Private Codes.
Represented by—John Farr, 140 Pearl St./ New 

York ; L. G. Crosby, St. John, N. K. ; Mitchell ^white- 
head, Quebec : Rose A Laflamme, Montreal ; Geo. 
Musson A Co., Toronto; J. 0. LeQuesne, Paspebiac.

EXPERIENCED ADVERTISEMENT WRITERS
who are open for a situation are requested to 
register their names with the MacLean Pub­
lishing Co., at any of their offices. Inquiries are 
occasionally made by manufacturers and whole­
sale houses who contemplate establishing their 
own advertising department.

^mmm

will
mmm

We want you to write for sample 
package—Our prices show you a 
larger proft than any other Starch.

TO ALL USERS OF

CHINESE STARCH
OCEAN MILLS, MONTREAL

A Two Cent 
Mistake
Don't amount to much 
In any business, hut the 
striking point Is that 
a clerk la Juat aa liable 
to make a mistake of 
12.00 at he Is of two 
cents, and a few mis­
takes like this would 
pay for enough of 
Allison's Coupon Books 
to last a year or more. 
With these books mis­
takes are impossible.

IF A MAN WANTS CREDIT
for $10, give him a $10 Allison Coupon Book, charge 
him with $10, and there yon are. No trouble at au. 
If be buys a plug of tobacco for ten cents, Just tear 
off a ten-cent coupon—that’s all. And to on for all 
hit purchases up to limit of the book. NO PAM 
BOOK. NO WRITING. NO TIME LOST. NO 
KICKING. There are other Coupon Books, of course, 
bat why not have the best f Let us send yon a 
free sample.

For Sale In Canada by

THE EBY SLAIN 00., Limited, TORONTO.
0. 0. BEAUCHEWN A FILS, MONTREAL.
WM. T 8L0ANE, WINNIPEG, MAN.

-----OFFICES IN CANADA-----
CALGARY, ALTA. HAMILTON. ONT. LONDON. ONT. MONTREAL. QUE.
HALIFAX. N.K Qt'KHM", QUE. FT. JOHN. N.H. TORONTO, ONT.
Ottawa, on r. Vancouver, bc. Winnipeg, man.

THOS. C. IRVING, Gem. Man. Western Canada. Toronto.
4

ALLISON COUPON CO.,
Manufacturers 

Indianapolis, Indiana.
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Hamilton, January 3rd, 1907

Dear Sir:—One of our wholesale customers called 
us up on the ’phone the other day, and mentioned that 
one of his country customers had sent some Poultry for 
our Aylmer factory in his care, and that the price was to 
be 10c. per lb. “ I had no idea,” said he, “ that your 
“ people pay such high prices for your Poultry. Some 
“ retailers and consumers seem to have the impression 
“ that all Canned Poultry is made up of all kinds of scrap 
” meat, and if they were acquainted with the facts that YOU
" pay such high prices for your Poultry, and insist on the very best quality,
“ it would increase the consumption very much.” We 
assured our esteemed customer that our Canned Poultry was
absolutely _ to be exactly what it Is represented to be, and that
taking into consideration the trouble in cleaning Poultry, 
waste of bone, etc., our Canned Poultry is very much 
better and cheaper than Poultry in its fresh state.

Aylmer Poultry is especially recommended tor Invalids, as owing to
being thoroughly sterilized there is no danger of any 
bacterial trouble of any kind, as with Poultry not canned.
Aylmer Chicken Soup is recommended by physicians from coast to coast. Every
retail grocer m the country should keep these high-grade products in stock, 
and should lose no opportunity to place their merits before his customers.

Yours faithfully,

CANADIAN CANNERS,
LIMITED

0

1381
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A few reasons why Quo Jams should be and 
are considerably better than any others now

being made in Canada :
1. As Montreal is by far the largest buying centre in the country, enormous 
quantities of all kinds of fruit are sent to be marketed here, and as ripe 
fruit has to be disposed of within 24 hours of arrival a glut is sure to occur 
in some fruit every day—it might be peaches to-day, or strawberries to­
morrow—some fruit is sure to be oyer-shipped, which we can buy at a price 
averaging as low as the mere cost of growing it ; and buying fruit at 
this price naturally we can afford to use more of it.
2. Our plant is the largest in Canada, contains the finest, cleanest and 
most modern equipment, which enables us not only to turn out an enormous 
quantity but give far better quality as well.
3. We can buy sugar on the wharf at a great saving over what it would 
cost if freighted west, and consequently are enabled to put in a much larger 
proportion in the cheaper qualities.
4. Having the turnover, we are able to purchase our packages at the very 
lowest price.
5. As we believed that these natural advantages would enable us to take the 
lead in the Jam business, we sent to England for the most expert Jam cook we 
could find. As money was no object, we got him and placed him in charge of 
our Jam Department, where his 28 years of practical experience are enabling 
him to turn out goods which are a revelation to the trade, and are causing a 
large increase in sales in this line with the people who are handling them.
fi. Notwithstanding our ability to turn out a product equal to any made in the 
country at a lower price, our aim is to put this saving in the cost of production 
into bettering the quality of the goods, thus putting purchasers of our goods 
beyond the reach of competition.

With this information at hand you can readily see why so many of the 
largest wholesalers have placed their Jam contracts with us, and we think you 
will also see that it will be to your advantage, and that of your customers, 
to place your Jam busin th us.

We quote Standard Brand Jam 
In 7-lb., 14-lb. and 30-lb. Palle, 6o. F.O.B.

The OZO CO. Limited
MONTREAL

6
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CEYLON TEA

Should

VERCHERES, QUE.
To “SALADA " TEA CO.,

Montreal, Quo.
Dear Sira,

A few words to tell you about the “SALADA " Green 
Tea that you have sent me. Your “ SALADA " is a first- 
class article. I have been In business 4-2 years, and 
have sold several kinds of tea, and may say that your 
tea Is better than any other. / have sold a lot of your 
famous tea, and all my customers that have tried it 
are all the time praising It. / am pushing your tea over 
all others, and If / continue to do so will surely be able 
to sell a large quantity. Now, / am sending you a list 
of names of customers that do not know “ SALADA,” 
and by reoeiving a sample, this will give them the 
advantage of knowing it.

Yours truly,
(Signed) J. JACQUES

If you are not already selling this tea, would it not 
be well to get into line before others steal a march on 
your trade ?

There's no time to be lost, as competition is forever 
on the move and the fittest must survive.

For wholesale terms and samples

Address “SALADA,” Toronto - Montreal

Î? whitest liwtI?

SATISFACTION 
BOTH WAYS.

When you sell

MAGIC BAKING POWDER
you give your oustomers 
satisfaction, and you get 
a satlsfaotory profit too.

Why Experiment?

mm
Merchants should recommend food products 
that are produced In elean factories.

Sterling
Brand

Pickles
Keep in the front now, as 
always.

After stocktaking let the 
grocer sort up in all lines, 
for it pays to be always 

well stocked in these goods.

Made In Canada by

J
r

The T. A. LYTLE CO.
TORONTO,

Limited
CANADA
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Y 4 S 
SCUDDER 

M. & R.
STICK LICORICE

ACME PELLETS
M. & R. WAFERS

LOZEMCES, ETC.
and a complete line of

Hard and Soft Licorice Specialties.
Price Lists aud Illustrated Catalogue on request.

National Licorice Co.
Brooklyn, H.Y.

Toronto Depot, 120 Church Street, 
a 8. MclNDOE, Agent 

Montreal Depot, 17 St. Thereee St, 
J. M. BRAYLEY, Agent

Begin the New Year Wisely
by stocking up with the famous

“Gingerbread”
Molasses

Put up solely by

Dominion Molasses Co.,
LIMITED

Halifax, - Nova Scotia
Agente

GEO. MUSSON A CO. ... TORONTO 
JOHN W. SICKLE A GREENING, - HE MILTON 
GEO. H. GILLESPIE, ... LONDON 
JOSEPH CARMAN, ... WINNIPEG

VALENCIA RAISINS
That Please

When placing your next order 
ask for these Reliable Brands.

“M.D.&C0 
“W. Abel”

* 9 Special Fancy 
Quality.

Standard Quality.

4 Cr. Layers. 
Selected.
Fine off-Stalk.

They Sell at Sight
Rose & Laflamme

Montreal - Toronto

We want to 
sell you some

PATERSON’S
WORCESTER
SAUCE

It sells well and 
gives good profit

m tcsri
PICKLE 8 SAUCt 
GttENOïKErB
GLASGO

Can we?
ROSE & LAFLAMME 

Agents, Montreal

8
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REGISTERED

England’s Foremost Fruit Sauce
There le nothing to hide In the oom- 

poeltlon of “O.K." SAUCE
Muscatels, from Malaga 
Cane Sugar,

from West Indies 
Oranges, from Seville 
Red Peppers, fromZimlbar 
Nutmegs, from Penang
Cloves, from Penang
Tomato Puree, from Italy 
Shallots,

from Channel Islands

Raisins, from Valentia 
Mangoes,

from West Indies
Clnger,
Capsicums,
Mace,
Cinnamon,
Carlloe,
Soy,
Lemons,

from Jamaica 
from Zanzibar 

from Penang 
from Ceylon 

from Italy 
from India 

from Messina
Virgin Malt Vinegar

A select proportion of the above constitutes 
the delicious “O.K." Sauce.

$5000 Challenge
We Guarantee every ingredient of the

“O.tt.” SAUCE
to be absolutely pure and of the finest 
quality only, and the above sum will be paid 
to anyone who can prove to the contrary, 
whether by analysis or otherwise

MASON’S ‘O. K.’ SAUCE
ami] TWnlnrtlQÇ• London, 1885, 1888, 1889,1890, 1904; Berlin,1890; Paris,1890; 

lUUIdia dUUmyiUIUda. Edinburgh, 1890; Newcastle, 1903; Nelsse, 1903.

BETAILS 25 CENTS PER LARGE BOTTLE.
REPRE ENTER

BY McTavish (EL Worts. GEO. MASON (EL CO.. LTD..
74 Yonge Street Arcade, Toronto. LONDON, Eng.

Tslsphon*. Mails 6283

WRITE FOR LAID DOWN TERMS, CANADIAN PORTS OR RAILWAY DEPOTS.

9
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PRUNES 
Full range of best packers’ fruit.

THE DAVIDSONTcgL HAY.
Wholesale Qrocers, TORONTO

BUY NOW

LIMITED

PUREST AND BEST

Windsor Salt
We beg to give notice that on the 31 et of this month The Dominion Salt 

Agency, London, Ont., will cease to represent us as General Selling Agents, and 
we shall feel obliged if Wholesale Houses and other customers send their orders 
direct to us.

We desire to express thanks for the liberal patronage accorded during 
the past, and trust, by continued excellence of manufacture, prompt shipments 
and close attention to business, to merit a continuance.

The Canadian Salt Company, Ltd.
Ernest G. Henderson Windsor, Ont.

Vice-Pres. and Manager. Jan. 22nd, 1907.

PURNELLS PURE MALT VINEGAR
Brewed from the Finest Grown English Malt.
The best for Pickling and for the table.

PURNELL'S PURE PICKLES and SAUCES
duality guaranteed. PB.0FITS GOOD. Sales always increasing.

Purnell, Webb &^Co., Limited, Bristol, England
Founded In the year 1750

Apply to their Agent, for further particular, and «ample*.
J. W. Gorham A Go., Jerusalem Warehouse, HALIFAX. N.8. C 8. Hardino, Ro tm 46, OAo&da Life MONTREAL.
R. Jardin*.............................................................. ST. IOHN, KB. Kyle t Hooper. - 37 Front Street E»»t. - TORONTO.
H. Ha-zird, CHARLOTTETOWN. P E.I. Bickle k Ureeninq . . HAMILTON, ONT.
R. Mitchell * Co. - S68t PetirSt., (jUEBRC. J. Carman - 713 Union Bank, - WINNIPEG MAN.

O R Jarvis. * Co., - - VANCOUVER. B.O.

IM ' ' 111

/_//—//-//.
WVlf/°A

10
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INDIA TEA
*» We have a line of the above at /4c,

Write for Sample k. It's a Bargain

Thomas Kinnear (8> Co.
Wholesale Grocers TORONTO an<* PETERBOR.O

Wholesalers. Grocers.
Consignments of

WALNUTS
ALMONDS

FILBERTS
Shelled Nuts of all descriptions to hand. Wire for our prices.

D. RATTRAY ®> SONS Limited
QUEBEC Montreal OTTAWA

1
WILLIAM GALBRAITH & SON

wholesale orocers

Valencia Raisins, Trenor’s “Blue Eagle*
Finest Selected and Four Crown Layers.

| Also
Two, Three and Four Crown Californias and Seeded

| in Packages.
i All at rock bottom prices. Write for quotations.
j William Galbraith & 8on, - - 68 McGill St., Montreal

11
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CALGARY, ALBERTA
CALGARY’S AIM

IS TO HAVE A POPULATION OF

100,000
IN TEN YEARS

DOES THIS INTEREST YOU, mr. manufacturer ?
Do you want a share of the immense volume of business to be had from a city of this size ? 

If so, now is the time to place your account in reliable hands. ‘ ’
Calgary to-day is the natural distributing, wholesale and commercial .centre for Western Canada 

including Alberta, Saskatchewan^nd Eastern British Columbia.

Do not Delay. Write US Now. Start the new year of 1907 Right, by allowing us to represent 
you in this Great West. We already represent many of the largest manufacturers and 
shippers in Canada, United States and other countries, but we are open to make further 
connections.

We will distribute and store cars of merchandise of almost any description. Write us for our rates.

NICHOLSON BAIN
Mead Offloa

WINNIPEG
Wholesale Conr>mission Merchants and Brokers

CALGARY, ALTÀ.
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Keep your eye
on the WHITE SWAN o

There are many brands of Jelly Powder on the markets 
some better than others, nearly all good, but only one of 
outstanding merit. A brand that stands pre-eminent 
for high grado and absolute merit. A brand that has 
staunch friends in almost every town from Halifax to Van­
couver, and that is gaining in reputation every day.

GREIG’E — WHITE SWAN — is a household word 
throughout Canada, and is everywhere recognized as synonymous with worth. That’s why the 
White Swan Jelly Powders are manufactured and sold in such volume.

Not only are the goods of unimpeachable quality, but the price we sell them at is such that 
the dealer can make a better profit than on any other. Our method of advertising Is to make it 

werth while for the merchant to handle our brand.-
All Greig’s White Swan goods are profitable for>you to handle.

THE ROBERT GREIG COMPANY, Limited
, WHITE SWAN MILLE '

TORONTO

gre.cs White Swan brand

ROWATS
The name that applied 
to

PICKLES... 
OLIVES

means
Quality the best 

Profit satisfactory 

Business increasing

You can’t wish for more. 
All jobbers.

Royal Crown
Witch Hazel Toilet Soap

Is Well Advertised

Throughout Canada the interest of 
the public is being aroused and 
maintained in this combined Skin- 
Tonic and Soap.
—Advertising of which the prudent 
dealer takes advantage.
If your supply is not up to the 
mark, why not order?

Th. ROYAL CROWN Limited. 
"Winnipeg, Men.

Wm. H.Dunn,

294-296

St. Paul St.,

Montreal,

Quebec and

Provlneee.

W. H. 

MUlmen

27 Front St, 

E., Toronto, 

Ontario

Agente
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EWING’S HERBS
If it is anything in herbs you want, we have it.
Sage, Savory, Parsley, Thyme, and everything else in this line. Put up on our own 

premises, in I-Ib^sea.led tins, they are the best on the market. These goods ar sure to please 
you the more so sineéF—

WE ARE AT PRESENT OFFERING EXCELLENT VALUES
WRITE FOR QUOTATIONS

S. H. EWING & SONS MONTREAL

Camp
COFFEE

I
• m

4J1

Fore-warmed 
^ is Fore-armed
Not the usual way of putting it, but 
equally true in this case. C. Try ‘CAMP’ 
Coffee yourself—try it to d .y—then you 
will be armed with the best arguments 
in its favour. You will know it for 
yourself as a delicious, economical, and 
easily made coffee — and will heartily 

recommend it to your customers.
C, ‘Camp’ yields you a handsome profit- 
sells easily, sells quickly, never deteriorates.
Hade by R. Paterson & S ns, Coffee Specialists,Glasgow.

Agents:
ROSE & LAFLAMME, Montreal

A WONDER

Wonderful Soap
The Soap of Quality

Put up In boxes, six cakes per box, 
18 boxee per case

Freight allowed on five oases and 
over

$4.00 per case ; S3.90 per 5-case 
lot; S3.75 per 10-case lot

Manufactured by

The Guelph Soap Co,
GUELPH, ONT.

DO YOU CONSIGN? 
give WATSON, BOYD & CO. a trial

TRINIDAD, B.W.I.

Best Results Obtained 
Enquiries Solicited

Cable Address: BOYD,
LONDON AND NEW YORK

Prompt Returns 
All Codes Used 

TRINIDAD
FRAME
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As usual, our Tea Sale a huge success. A few more good lines 

for the good people. Write for samples of the line 
you are low in. We will do the rest.

T E AS Brand
SIGN OF PURITY

PHONE 596 FREE TO BUYERS.

BALFOUR, SHYE & CO.,
Wholesale Grocers, HAMILTON

Alibert Sardines
Large lot just arrived. Standard 

size. Key-opening tins.

Here’s a Good Proposition
Alibert’s sardines are the best 
packed. They are put up in 
an attractive package, and are 
preferred over all other 
brands when once used.
If your wholesaler does not 
handle them wire or write us 
direct. We’ll do the rest.

C. A. CHouillou C0L Co.
14 PLACE ROYALE

MONTREAL

W. H. MERRIMAN
WHOLESALE GROCER

ST. CATHARINES, ONT.
SPECIAL NOTICE TO THE TRADE:

I wish to announce that from this date on I will be the wholesale distributor 
of the celebrated International Stock Food Co.'s llnom in the terri­
tory on the Niagara Peninsular, lying south of Hamilton and east of Brantford 
to the Boundary. The International preparations are in great demand at this 
time of year and dealers would do well to have a large assortment on hand for 
the Fall trade. My representative will call on you at any time with full par 
ticulars., Thanking you for past favors,

I am, yours truly, •
IV. H. MERRIMAN.

WHAT INTERNATIONAL STOCK FOOD WILL DO FOR YOU

International Stock Food will pay you a quick and sure profit the year 
around.

International Stock Food will advertise your store and bring you new 
trade.

International Stock Food will prove the best selling and best adver­
tised specialty line you ever had in stock.

$ Are you In business to make money? $

Write to W. H. MERRIMAN, ST. CATHARINES, lor the best money- 
making proposition of the year.

A beautiful colored lithograph of Dan Patch, 1.55 and Creseus, 2.02%, 
making a fast mile, will be mailed, absolutely free postage prepaid, to any 
grocer in the above-mentioned territory who writes to IV. H• MERRIMAN 
telling where he saw this advertisement. Grocers in other parts of Ontario 
address

INTERNATIONAL STOCK FOOD CO.
TORONTO, CANADA

IB
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Does Your Coffee Trade
Need Toning Up ?

Have you exactly the qualities that your
customers desire ? #*

Our range is most complete in all lines— 
from \2lA cents up—25 and 50-lb tins. CANADA’S STANDARD
In 100-lb. lots we give a handsome Roll
Top Oval Counter Container—something 
particularly attractive. Drop us a card

FOR

or ask our travellers. REFINED SUGAR

W.H.GILLARD&CO. Manufactured by

THE
Wholamalm Grocer»

M A M 1 L_ TfO IN
" ? l»-

CANADA SUGAR REFINING CO.
UNITED

Branch House—Sault Ste. Marie Montreal

After all is said and done it’s

Japan Teas
that are Nature’s best production 
in the tea line. By the soil and 
climate and manner of preparation 

Japan Teas can only turn out to be 

the healthiest, most delicious, fragrant 
and invigorating teas in the world.L
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STOCK FOODS
We offer, subject to being unsold :

Myers’ Horse and Cattle Spice, cases 24-13-lb. packages, at $ 6.75
Myers’ Horse and Cattle Spice, bales 25/5-lb. bags, at - 9.38
Myers’ Royal Poultry Spice, cases 144/h-lb. cartons, at - 10.80
Myers’ Royal Poultry Spice, cases 36/26-oz. cartons, at - 6.75
Myers’ Royal Hog Powder, 24 packages, at 2.00

Less 25 per cent. Trade Discount

F.O.B. Hamilton, Net, 30 days Free advertising matter

James Turner & Go., Limited - - Hamilton

Seasonable Sellers
There is a time for everything—a season 
for every commodity. This is the 
season when

Mathicu’s Syrup
of Tar and Cod Liver Oil

sells very quickly and in very large quan­
tities, because as a cure for Coughs, 
Colds, Grippe, Bronchitis, and all affec­
tions of the chest and throat it is un­
excelled. It is a family remedy through­
out Canada and is well advertised.

Send your order to-day for another 
supply. ____

Every season is the headache season, 
and Mathieu’s Nervine Powders sell 
througfr-every season.

J. L. MATHIEU CO.
Proprietors SHERBROOKE, P.Q-

For sale at all druggists 
and general stores

LION
BRAND

Trade Mark

PUTZ TRIPLE EXTRACT

METAL POLISH
LIQUID and PASTE

For polishing all kinds of metals “ Lion ”
Brand Putz Triple Extract Metal Polish 
has no equal. Gives a lasting lustre. Put 
up in liquid and paste form. Has a ready 
sale. If not in stock send a postal for ex­
ceptional terms. Something that will give 
you handsome profits.

English Embrocation Go.,
Montreal, Quebec.
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DATING OF Proposal by Minister of 
Agriculture in New Inspec-

CANNED GOODS | tion Law Opposed by an 
Expert Canner.

By W. R. Drynan,

The Honorable the Minister of Agri­
culture deems it expedient to pass an 
act for the further inspection of canned 
food products. This act will ap­
parently he closely modelled after the 
act recently passed in the United 
States, and on the whole will find 
favor with all those directly interested 
in this very important industry. While 
directly intended to benefit the con­
sumer it should stimulate the industry 
and encourage consumption, as it will 
increase the confidence of the consumer 
in all kinds of canned goods.

Canners of fruits and vegetables es­
pecially, have nothing to fear from in­
spection, as provided for in the bill, 
for their products arc clean, sound and 
wholesome. In fact it is a physical 
impossibility for a packer to turn out 
a good quality of goods unless every­
thing in and about his factory is 
scrupulously clean and his raw materi­
al at its best for table use. This is so 
generally recognized that in the can­
ners’ contract with the growers it is 
always stipulated that the vegetables 
and fruits must be brought in when 
best fitted foiü^tajile use, and the same 
day as picked, lit addition to this, in­
spectors are sent to the fields to ex­
amine the crops and to instruct when 
the produce must be, brought in. All 
these precautions are\ necessary to cn 
sure a first-class product, and as the 
only method of preservation used is the 
sterilization process, i.e., cooking in 
hot water or steam ui a high tempera­
ture sufficient to destroy all bacteria, 
canned fruits and Vegetables are abso­
lutely pure and ard a much safer food 
than the fresh articles picked up in the 
hucksters’ sUtHCand which have been 
exposed to/'the dirt and dust of the 
street. Wffile canned fruit and vege­
table pyttikers, therefore, invite inspec­
tion, to some it seems a needless ex­
penditure of money, especially as there 
is already a system of inspection under 
the/Provineial Government.

Date on Canned Goods.
'l^he Honorable the Minister of Agri­

culture, however, has intimated that 
the proposed act may contain a clause 
rendering it compulsory that the date 
of packing shall be stamped on each 
can. If this is allowed to become law 
it will seriously affect the grocer’s 
business and therefore it is worthy of 
his most serious attention.

The Hon. Mr. Fisher is frank enough 
to say that he has not been able to get 
at the facts in reference to whether or 
not canned goods deteriorate after a 
twelvemonth, but thinks the clause 
should be inserted owing to the im­
pression prevalent among consumers 
that such is the case.

If it is a fact that canned goods de­
teriorate in quality after a twelve- 
month and are not suitable for food, 
then the Honorable the Minister should 
most certainly insist that the date of 
packing shall appear on each and every 
can, and the packer and middleman for 
ethical reasons should assent to it 
without a murmur, but, on the other

hand, if it can be shown (as it is lower 
down) that canned goods properly pro­
cessed will keep not only a twelvemonth 
but indefinitely, then it would seem al­
most a crime to insist upon the clause 
being inserted in the act as it would 
seriously cripple a great and growing 
industry, and cause financial loss to the 
farmer, the packer, the wholesaler, the 
retailer and also the consumer.

Not Dated Under U.S. Law.
In the United States the Beveridge 

Bill provided for the dating of canned 
goods, but the representatives of the 
packers demonstrated to the satisfac­
tion of Congress that goods hermeti­
cally sealed are as good ten years after 
date of packing as when first sealed. 
They showed that a date on the label 
would not protect the consumer but 
would work a great hardship to pack­
ers, wholesalers, and retailers, as the 
public would naturally insist on 
having cans with current labels, and 
as a consequence this clause was not 
inserted in the act. Dr. Wiley, Chief 
of the Bureau of Chemistry, and one of 
the fathers of the Pure Food Law, in 
reply to an enquiry from the Chicago 
Canner, Nov. 2, 1908, wired: "Do not 
think there is any contemplated regu­
lation compelling dating of canned 
goods. Law does not require it.”

Some Evidence.
The New York Journal of Commerce, 

(Feb. 17, 1906) is authority for the
following very convincing proof that 
canned goods properly processed will 
keep indefinitely :

11 ‘We have opened a can of condensed 
milk over 20 years old, that was car­
ried in a sutler’s stock during the Civil 
War,’ says the American Grocer, 'and 
except for color it was as good and 
as sweet as the day it was put into a 
tin.’ ”

‘‘A lot of canned goods washed by a 
flood into the river at Kochester, N.Y., 
were found many years after, and when 
opened were in perfect condition. The 
canned salmon which was awarded 
the first prize at the Berlin Fisheries 
Exposition was from the same lot 
which took the prize at the Centennial 
Exhibition in Philadelphia, five years 
before.

‘‘General A. W. Greely has testified 
that the unequalled health of his com­
mand in the Arctic expedition was 
largely due to the excellent quality 
and variety of the canned goods con­
sumed, carried through two winters, 
frozen and thawed as they were. The 
stores included canned apples, peaches, 
pears, rhubarb, green peas, corn, r li­
ions, potatoes and tomatoes, all sub­
ject to a temperature of 60 degrees F. 
below zero, and were solid for months 
at a time. The second summer they 
thawed, and froze solid again the next 
winter. General Greely testifies that 
‘all the articles named presented the 
same appearance as though freshly can­
ned, and their flavor was as good when 
the last can was eaten as in the first 
month.’ They also had canned tur­
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nip, squash, beets, carrots, pineapple 
cherries, grapes, clams, shrimp , l(j 
crabs, which, although, not subject i,0 
such extreme temperatures as the ot , i 
preserved articles named, yet froze :(| 
thawed repeatedly without injury. (,. 
eral Greely also says : ‘No illness of 
any kind occurred prior to the retr. t, 
and those most inclined to canned fi it 
and vegetables were the healthiest ...id 
strongest of the party.'

‘‘So much for the canned foods in Ne 
Arctic regions. Now for testim ,y 
from the Equator.

“Surgeon-Major W. Simpson Pr; t, 
M.B., whose experience and judgnn:,t' 
says Sir Garnet Wolseley, commander 
of the Soudan expedition, may be safe­
ly relied upon, says : ‘Taking my . \ 
perience in India and the late Nile . x- 
pedition, in which the test of tin, d 
provisions was exceptionally severe fn.m 
continued exposure to the powerful di­
rect rays of the sun, I have found that 
tinned provisions, meat and vegetabl, s, 
put up separately or combined in I lié 
form of soups, are practically undmn- 
ageable by any climatic heat, provided 
the following conditions are carried 
out : First, provisions to be of the best 
quality ; second, to have received the 
proper amount of cooking before the 
tin is closed ; third, to be put up "in 
vacuo” in perfectly sound, air-tight 
tins. I believe that any failure that 
occurs is due to the neglect of one, or 
all, these conditions. Given these con­
ditions, nothing can be more admirable; 
failing them, nothing more deleterious.’

“At the London exhibitions of 1661, 
1862 and 1873, tins of meat which had 
been ‘put up’ from 25 to 40 years were 
exhibited, and when tasted were found 
perfectly sound. Stores of preserved 
meat that were left in the Arctic re­
gions for years, annually exposed to a 
temperature 92 degrees below and 80 
degrees above zero, were brought back 
to England and the contents of the 
tins found to be as sound as the day 
they were preserved.

“There are variations in the quality 
of preserved, just as there are in the 
quality of fresh goods, but, bulk for 
bulk, the preserved goods are far safer 
from germ life than fresh foods, by 
reason of Jheir having been subject to a 
temperature high enough and long 
enough to kill all bacteria.

“The late Dr. Cyrus Edson, of New 
York, who for years followed up all re 
ported cases of illness attributed to eai 
ing canned goods, said, as the result,ot 
his experience : ‘There is not more 
wholesome food than canned good.-, 
properly put up.’ ”

After Twenty Years.
l’rof. Duckwall, M.S., member of the 

Society of American Bacteriologist.--, 
and of the American Chemical Society 
in his work on bacteriology, page lfi'b. 
shows an illustration of a can of to 
matoes put up in 1884, and states 
“The tomatoes after twenty years ar 
in fine condition, just as nice as freshl 
canned stock." Further on he writes 
“Age does not affect canned goods un 
less a perforation should happen to be 
made in the tin. So long as the air is 
kept away, the contents will remain in 
an unfermented condition. From tim 
to time there have been rumor 
of laws to declare the date of the pac! 
on tin cans in various states, the ide 
being to limit the sale of canned good 
to the year immediately following tin 
pack. This would be very unjust be
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as we say, canned goods are un- 
aV, ted so long as the container pie 
vu s the germs from the air from 
tr - mg ■ entrance. We have opened 
c.i ied goods of varions ages, ranging 

live to twenty years, and have 
[,,,,,1(1 that in every case where the tin 
v i - not perforated, the contents were 
p,, icctly good and tasted as well as the 
}u„hly canned product.”

livery packer and nearly every dealer 
in the country can testify from know- 
1,dec at first hand that age does not 
all, < t the quality of canned goods prop­
erly canned.

\ wholesale merchant of St. John,
N 11., mentioned to the writer only re­
çut ly that he had opened a can of 
pineapple that he knew for a positive 
fact was at least several years old as 
it had been in stock that long, and 
found the contents equal to the freshly 
canned article, and pineapple, owing to 
its strong acidity, is one of the most 
ilillicult fruits to keep.

Proof of the Pudding.
The writer himself has opened and 

eaten canned pears at least live years 
old and found the quality to be really 
excellent.

In the 24th annual report of the Mas­
sachusetts State Health Department a 
table is presented showing the results 
of analytical examination for tin of 
about thirty samples of different kinds 
of canned fruits and vegetables, and it 
was found in general that the amount 
of tin dissolved in three months, and 
which was infinitesimal, was the maxi­
mum dissolved, i.e., there was found to 
lie no change after three months.

It has been pretty clearly shown that 
l lie dating of a can offers no protection 
to the consumer, whereas, on the con­
trary, it will be a hardship to the 
packer and the dealer.

Effect Upon Retailer.
Supposing the dating of canned goods 

becomes law how will it affect the re­
tailer I In the first place, he will be 
left with goods on his shelves that will 
have to be sold at a sacrilice, as the 
mere fact that goods are dated will 
cause the public to insist on the newer 
goods, even though they cannot tell one 
from another on tasting the contents.

In addition the retailer will only buy 
from hand to mouth, fearing to be left 
with a stock on hand at the end of the 
season, and as a consequence, he will 
not he able to take advantage of the 
narket in seasons of abundance, and 

i his in turn will affect the public, com­
pelling them to pay higher prices for 
•heir goods, which again will decrease 
the consumption, and reduce the demand 
I hus affecting the packer and the 
-rower. The wholesale grocer will also 
lind his business injured just in propor­
tion to that of the retailer.

I lie mere dating of a can is no pro­
tect ion for the consumer, as if the con­
tents arc inferior the dating will not 
make them better.

I he object of canning is to preserve 
by sterilization in their natural, fresh 

• ate, fruits and vegetables which are 
pi one to decay, thus taking care of 
crops in seasons of abundance to tide 
over the season of crop failure, and to 
“I’I'ly what are equal to fresh fruits 
•md vegetables in localities where the 
came are not procurable in their fresh state.

In the Hands of Providence.
So long as the Almighty controls the 

growth of crops these are bound to 
vary from year to year, sometimes 
large and again small, and it has al­
ways been the packers’ aim to take 
care of these crops, whether heavy or 
light, thus in some years packing in ex­
cess of the year’s demand on country’s 
ability to consume, knowing that 
there would come a lean year sooner or 
later. With compulsory dating canners 
will not likely take the risk of putting 
up any surplus stocks, which would 
have to be carried over only to be sold 
at sacrifice prices, possibly at less than 
cost, and the result is easily foreseen, 
viz., that the grower would lose a por­
tion of his market. The public would 
be confronted with the possibility of 
being denied the luxury of having fruits 
and vegetables on their tables at all 
seasons at moderate prices, and in the 
event of a crop failure there would be 
no surplus stocks in the country, which 
would be a hardship, especially to the 
working classes, who are the great con­
sumers of canned goods.

If the tins must be dated, the canner 
will be put to considerable extra ex­
pense, and in the event of a partial or 
total crop failure, which occurs peri-

MONTHLY COMPETITION.

Window dressing, we believe, is one of the 
most important parts ot the grocery business.
It needs encouragement in Canada. For that 
reason The Canadian Grocer is holding a 
monthly window dressing competition. Three » • 
prizes of $5, $3 and $2 will be awarded each e # 
month. Those wishing to enter the competition * e 
will send photographs of their windows to Thk 
Canadian Grocer, 10 Front St. East, Toronto. *** 
accompanied by a written description.

This is a chance for the clerk. No department • • 
of the grocery trade offers larger opportunities •£« 
for advancement than window dressing. If you 
don’t know what you can do, try. If you don't 
surprise yourself the effort will be a great 
advantage in any case. No grocer is up to his * * 
business if he cannot dress a window. Get into 
the competition.

odically, he will be left with a supply 
of cans that will be utterly useless and 
his loss may possibly be so serious as 
to force him into bankruptcy, especial­
ly if he is a packer of small means, 
and this will also apply in a lesser de­
gree to labels, as canners must secure 
their supplies in advance on a basis of 
a maximum output.

Was Tried and Abandoned.
Years ago in the infancy days of the 

industry, dating was compulsory, and 
each day’s run was stamped by hand 
with a die, but a whole season’s run in 
those days was equal to about a day’s 
run of a modern factory at present, 
which is anywhere from 30,000 to 70,01)0 
cans. If dating was not practicable in 
those days it is very much less so 
to-day. In addition to all this the un­
scrupulous packer would be tempted to 
dishonesty, as there wrould be nothing 
to prevent his dating any carry-over 
goods with the current year’s dating, 
and it would be an impossibility for 
anyone, even an expert, to detect one 
season’s pack from another if goods 
were properly processed, except possibly 
in the case of bright colored fruits such 
as strawberries, etc. In fact fruits 
such as peaches, pears, etc., are to be
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preferred after they arc a couple of 
seasons old owing to the improvement 
of flavor by the syrup having thorough­
ly penetrated the fruit.

The proposed inspection, together 
with the packer's necessity to put out 
only first quality of goods to keep his 
brand on the market, should be ample 
protection to the consumer.

Canadian fruits and vegetables, thanks 
to our climate, are admitted to be the 
finest in the world, and these same 
fruits and vegetables, canned as they 
are to-day, most carefully and scien­
tifically, have no equal the world over 
for general excellence of quality.

Thanks to the tin can, the explorer 
in the Arctic regions, the miner in the 
Yukon, the sailor on the high sea, the 
workingman in the crowded city, all 
may enjoy the luxury of having at any 
season of the year fruits and vegetables 
fresh from the garden with the dew 
still on them.

The 20th Century must bend the knee 
to the omnipotent tin can.

COSTA RICA PLANTER AND 
PHYSICIAN.

lhe tlrocer received a call this 
week from a Costa Rica, C.A. coffee 
planter in the person of Dr. A. F. Pirie. 
Dr. Pirie is a Canadian, native of Dun- 
das, Out., but has made Costa Rica his 
home during the past nineteen years, 
residing hi the city of Cartago, the 
isieicond most important commercial 
centre of the republic. He has large 
interests in coffee estates and his com­
pany’s marks are prominent in the 
London and American coffee market.-. 
While_ up north in Canada he has paid 
some attention to the introduction of 
Costa Rican coffees and met with a 
promising reception. Several cargoes 
of these highly favored coffees have 
been sold on (lie Toronto market and 
Doctor Pirie is in hopes that the trade 
will learn to apnreciate the value of 
them more on trial. London, Eng., is 
the principal market for Costa Rica 
coffees and they are considered the 
mist desirable and highly quoted 
brands. Dr. Pirie has been in Canada 
on an extended holiday and returns 
!o Costa Rica in February.

ISLANDERS GETTING AHEAD.
Writing from St. John’s, Newfound­

land, E. D. Arnaud, Canadian Commer­
cial Agent, says: “A western correspon­
dent of a local newspaper reports that 
travellers representing St. John’s firms, 
are gradually supplanting the travellers 
for Canadian houses in that part of the 
colony where tliev formerly came in 
considerable numbers, and have can- 
lured the bidk of the trade. This it is 
now asserted is being lost to Canada in 
consequence of the enterprise displayed 
by several firms in this city, and the 
energetic, work done by their represen­
tatives in the field.”

Jos. Quintal, of Quintal & Lynch. 
Montreal, has been nominated for the 
presidency of the Montreal Corn Ex­
change Association.
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An Article by 
Walter M. Lowney 
Chocolate and Coco.. 
Manulacturer.

PURE FOOD, HONESTY AND 
CLEANLINESS

Thanks to President Roosevelt and the 
magazines, public opinion, the greatest 
force in the land, has been aroused as 
never before to the importance of purity 
in food products. Pure food is import­
ant for us and important for our de­
scendants for generations to come. it 
means much for the happiness of the 
people and perhaps still more for their 
success in the competitive strife with 
foreign industrial nations. It is more 
important than good coal is in the en 
gine room because the machine whose 
efficiency is at stake is the human ma­
chine and the damage done by impure 
food may last to the third and fourth 
generation.

To make public opinion effective its 
standards must be held up in plain view 
all the time to all the people. Each 
standard must become accepted as a 
principle, it must be considered just as 
odious an act to adulterate food as 
piracy, poisoning, the sweating of coins, 
or any other of the old crimes now no 
longer in fashion. #

It is well, therefore, that Congress 
has seen lit to make the penalty for 
adulteration, not only a fine, but an 
imprisonment also, at the discretion of 
the court. Punishment must be punish­
ment and not a joke. It is of no use 
to hale into court an overspeeding auto- 
mobilist and fine him about one-third 
of what he frequently has to pay for a 
new tire. Such punishment simply be­
comes one item—and a small one—in 
the weekly expenses of his fad. Fines 
fall off the back of a millionaire like 
water from a duck. The maximum tines 
of the statute book have not kept pace 
with the growth of wealth. Hut im­
prisonment has more of dread in it for 
the rich man than for the pauper. It is 
more of a hardship for him because it 
is a more violent change from his daily- 
life and certainly equal damage to his 
self-respect.

It is important that public opinion 
should feel that the harmful adultera­
tion of food fully deserves imprison­
ment and should support the courts in 
the infliction of that penalty when de­
served. It will not be long after that 
before men who now adulterate without 
apparent loss of self-respect will be 
ashamed, as well as afraid, to do a 
thing that not only leads to the lock­
up, but also subjects the offender to the 
contempt of his fellow citizens.

Within the memory of men not yet 
willing to confess themselves even 
middle-aged, the changes in domestic 
economy have been enormous. It is 
generations since the manufacturer took 
from the housewife the making of the 
family soap, the candles, the cloth, the 
linen, and many other things which 
our grandmothers made for themselves. 
The process is still going on, and the 
lad'- of the house gracefully permits the 
manufacturer to assume more and more 
of the household duties which her 
mother performed as a matter of course. 
It is not worth while to discuss the 
question how far this graceful willing­

ness on the ladies' part arises from 
the scarcity and arrogance of servants 
or how far from a natural desire on the 
part of women to have relief from 
drudgery. The fact remains that the 
preparation of food is being done more 
and more outside the home. As a com 
sequence it has become of the first im­
portance that the home should be pro­
tected by state and national laws to 
prevent fraud in food. The law lagged, 
as usual, far behind the change in con­
ditions, but now it has taken a long 
stride towards catching up. The pure 
food law is a delayed necessity, and it 
is our duty to .Support it and further 
its ends. /

This support must not be left entirely 
to the puce food officials. Dr. Wiley, 
Chief of the Department of Chemistry, 
Washington, covering interstate busi-

WALTER M. LOWNEY.

ness, and the various state commission­
ers, covering their own local manufac­
turers, will no doubt do their whole 
duty, but they will do it more easily if 
they have the support of the people 
themselves in this important matter, 
which touches so nearly the health of 
every man, woman and child in the 
country and our national vitality in the 
future.

It is to be hoped that everyone with 
the public interest at heart will lend 
his aid to make the food law of his 
own state uniform with the national 
law and therefore with other state laws. 
Under the present laws of many states 
it will be easy to put adulterated goods 
on the market if sold within the bound­
aries of the state. The same goods 
which, under the national pure food 
law, would subject the maker to floe
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and imprisonment if sold across the 
border in another state, could be sold 
with impunity in the state where made.

There arc many states having i, ade­
quate food laws. Legislatures have 
been known to be very accommodaiing 
in framing divorce laws and laws in­
corporation for the benefit of outsiders 
and for the benefit at the same time <,f 
the revenues of their state. But it 
seems incredible that the voters of any 
state will permit their legislature to 
neglect food laws for the protection of 
the health and purses of their own citi­
zens. And yet this is possible. And it 
is the duty of everyone to give time, 
thought and influence to prevent such 
neglect. Let us fight it out to a finish 
now and get complete protection every­
where from impure and dishonest foods.

She who provides for the table of a 
family should take pains to know food 
good from food evil. It should be part 
of her training as a housekeeper to 
understand the comparative value of 
proprietary food products and just 
where she cannot afford to economize at 
the expense of health. She should take 
the trouble to know whether she is 
getting her money's worth or whether 
in paying for one thing she is getting 
another ; whether she is being defrauded 
by that form of adulteration which only 
harms the purse. In delegating to the 
manufacturer the preparation of food 
for her family, she should at least see 
to it that she delegates it to honest 
manufacturers only. It seems to me 
that the very rudiment of housekeeping 
is to know food.

Another important consideration is 
the manner in which food is protected 
on its way from the factory to the 
home. It is little short of disgusting to 
witness the display of food in public 
places, especially such food as is not 
cooked before eating. There has been a 
great improvement in this matter. 
Scores of articles of food are now wdd 
largely in packages that used to be dis­
played in bulk, open to the doubtfully 
clean fingers and other contamination of 
the passer-by. There is no estimating 
the amount of disease that has been dis­
seminated by this practice.

Ijook at the food, for instance, dis­
played in the department and other 
stores subject to the impalpable dust 
always in the atmosphere of such places. 
This dust, falling on sticky food, clings 
for good and goes into someone's 
stomach carrying with it whatever it 
has of infection. And in such crowded 
places there are many other causes mo 
disgusting to mention why food should 
be contaminated from the crowds by 
the worst of diseases.

Buv your food and goodies in sealed 
packages. That eliminates this danger. 
Do what you can to educate those about 
you to get their food home clean. VUien 
public opinion is active on these vital 
points, we shall have accomplished 
something in aiding our friends the 
Christian Scientists to abolish disease.
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PRODUCE MERCHANTS IN ANNUAL
MEETING

Interesting Survey of the Trade by the New President, A. A. Ayer, Montreal 
—A Retrospect—Suggestions for Betterment of a Great Industry.

Wednesday of last week the adjourn­
ed meeting of the Montreal Produce 
Merchants Association was held in the 
Montreal Board of Trade. After rou­
tine business the officers for the year, all 
elected by acclamation, were announce- 
ed. A. A. Ayer, head of the firm A. 
A. Ayer & Co., is the new president ; 
Fred Powler, vice-president ; Isaac Hib- 
hei't,, Canadian manager for Wilier & 
liiley, treasurer, and J. Stanley Cook, 
secretary. The executive committee is 
composed of: John H. Scott, John A. 
4 ; min, Thos. H. Ryan, F. Monette and 
I lie arbitration committee consists of: P. 
W. McLagan, J. J. Dickey, J. J. Kirk­
patrick, E. A. Brice and F. Dorion.

/i

A. A. AYER, PRESIDENT.'

Retiring President H. A. Hodgson 
I hanked the members for their support 
hiring his term of office. He said that 

lie had missed R. M. Ballantyne on the 
1 "uncil of the Board of Trade, where 
lie thought the association should al­
ways have two representatives. The 
produce trade was an important one 
and influenced many other commercial 
dues.. Mr. Hodgson urged the members 
fo join the Board of Trade.

President Elect Ayer then took the 
'•hair and read a most interesting ad­
dress. He said:

-‘I thank you for the honor you have 
done me in electing me to be your pre­
sident, a leader of one of the most 
important bodies of merchants in Can­
ada. I am afraid we do not realize 
cur own importance, that we have

been too modest, that we forget what 
is owing to the men who have export­
ed the produce that has brought into 
Canada during the past twenty-five 
years more than five hundred millions 
of dollars of gold, and that this asso­
ciation now stands at the head of the 
body of men whose exports have 
brought into Canada during 1906 more 
than thirty millions of dollars. Our in­
fluence should be far-reaching—not 
only among farmers, but among mer­
chants and all classes, and incidentally 
we should receive a greater monetary 
reward for our industry and the good 
we do in building up the country. As 
president, 1 would like to help you do 
that which would be practical, which 
would last, and which would be of 
permanent value to the trade and to 
the country.

“Naturally, one who has been 40 years 
in business comes to be reminiscent. T 
am reminded that the first leader of 
men the world had was 40 years tra­
veling about ; that he had a bad time 
of it; that he met all kinds of diffi­
culties, and made many mistakes. That 
jqurney has served to teach many 
practical lessons to mankind. In a 
few weeks it will be forty years since, 
in the exact spot where this building 
stands, I first commenced business in 
my own name, and two years previ­
ously, with my own bands, T shipped 
some of the first Canadian cheese ex­
ported. Such length of years ought 
to cover experiences and lessons of 
some practical value to those now in 
trade. far as success consists in 
accumulating wealth, there has not 
con e to any house in Canada in the 
butter and cheese trade the millions 
of profit that those in other lines of 
business have made ns a reward of 
industry. We have the satisfaction, 
however, of helping to build up Can­
ada in what has been to the farmer 
our most important industry.

Cause of Failures.
“Will you allow me, for a few mo­

ments, to point out to yon what in 
my opinion has been the cause of 
many failures, and some of the rea­
sons for the present, condition of our 
trade ? Any attempt to make profit 
by consigning goods or selling^ e.i.f., 
subject to British inspection, or in any 
wav placing goods beyond one’s own 
control, can only in the long run re­
sult in losses and final failure. Leav­
ing the priee to be paid to the judg­
ment of country buyers will, as a 
rule, result in dear prices, overbuying 
and losses. Goods well bought will be 
easily sold, but depending on selling 
to men who ask for yom* offers, but 
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who, as a rule, will only buy from you 
when you ' are cheaper than others, will 
soon put you out of business.

“There seems to be a species of in­
sanity or disease in this business 
(which I have not discovered in any 
other) which impels some buyers to 
try and run up the price on the other 
fellow, and the farmer is happy when 
he can bring about such a meeting be­
tween two who are thus afflicted. Pay 
a fair price,’ live and let live—you 
can make money when you help your 
neighbor to make some.

“There has been among farmers a 
rapid growth of cheese and butter 
boards, or combinations where the pro­
duce is sold by a kind of mock auc­
tion-—viz., where the farmer gets 
the highest bids, and then sells or 
not, as he pleases—but which, like 
most auctions, creates an unhealthy 
and blind competition.
“There is no greater combination to­

day in Canada than the. butter and 
cheese combination of farmers, first 
in factories, and then on the boards, 
ITow to meet this condition so as to

ISAAC HIBBERT, TREASURER.

buy at a fair price is a vital question 
l’or our association.

“It is unfortunate and unhealthy that 
men with little experience can easily 
become very large handlers, and even 
very large exporters of cheese and 
butter. Unfortunate and unhealthy, I 
say, for themselves and for us, be­
cause of the severe and sometimes 
disastrous results.

Too Much Credit.
It seems to me that the banks are 

largely responsible for this. For some 
unexplained reason the banks seem 
willing to give large credits to anyone 
handling butter and cheese. Possibly 
they are not aware that at most boards 
a week’s erdit is given, his produces 
unhealthy competition and overtrading, 
and, as in other lines, many a house
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comes In ruin because they received 
I no much credit. This is a cash busi­
ness, where practically no credit 
should be given. Perhaps a little 
plain speaking on this (piestion may be 
for the good of all.

••There is no unanimity or common 
agreement among the buyers whereby 
the law of supply and demand gov­
erns the price, and whereby the far­
mer can obtain a fair price all the 
time. Not only have the general con­
ditions under which buying is done 
grown into an unhealthy state, but 
selling short or selling futures is 
creeping into the trade: or, in other 
words, selling for forward shipment 
what is not bought and cannot ho 
bought from the shrewd farmers. 1 
am sorry to say many British houses 
encourage such sales, and that houses 
not strictly in our business are among 
the largest sinners. The year ltKIli has 
brought disaster to all such transac­
tions (and to some houses), so that, let 
us hope, it has received a death blow. 
There have been a number of failures 
on both sides of the ocean, and unless 
trading in 1907 is done on a different 
and sounder basis, the difficulties of 
the trade will increase. Let us trot 
forget that we are trot in a manu­
facturing business, where the article 
increases in value dining the handling 
from the raw material to the finished 
pioduet, nor are we selling to a vast 
number of retailers in small lots, 
whereby a good margin of profit can 
be obtained, but we are obliged to be 
content if we can obtain a profit of 
1 per cent, on our turnover, and some­
times with much less, and many a 
time must take a loss.

“Doubtless you all say these things 
ate true, but how can we overcome 
them ? In some cases we can all 
agree, and so remedy by united ac­
tion: but, in the buying and selling, 
let each one act on sound business 
principles. You lead, and others will 
follow. No one can slay long in busi­
ness who undersells or overbuys.

Room for Improvement.

“There are many things which we. 
can do, and to which we should give 
our immediate attention. There are 
many model butter and cheese factor­
ies in Canada, which are a credit to 
our country, but it is to be regretted 
that iu many instances there is ne­
glect. Much fault has been found 
with the boxes used for Canadian 
■cheese. These boxes in many cases 
are poorly made, and are too large 
for the cheese. There are verv few 
factories that cut down the boxes 
until the lid touches the cheese. A 
very large number of factories mark 
the cheese very indifferently, using a 
pencil instead of stenciling the 
weights. Fault is also found with
Vicrg weights rn the boxes. This
shows great carelessness in the weigh­
ing. The. loss of weights, owing to 
cheese being shipped too green, is a
setir us <|nestion. No doubt the con­

dition of some of our creameries, and 
the lack of lime washing or painting, 
has much to do with mold on butter. 
Poor parchment and poor boxes de­
preciate the value of Canadian cream­
ery on the British market. A vast 
number of our cheese and butter fac­
tories need better drainage, better 
buildings and more attention to clean­
liness. The question of licensing mak­
ers, and of having a regulation as to 
the kind of buildings that should be 
used either for butter or cheese mak­
ing is a live issue at the present time, 
and so is the appointment of an offi­
cial referee and direct cable quotations.

Freight Rates.
“Then there is the great question of 

equalizing freight rates and having 
the right kind of railroad cars. I 
never could understand on what prin­
ciple the railroads, in their own inter­
est, paid the terminal charges for a

C. F. ROLAND.

through shipper, and asked the Mpm- 
'treai shipper to pay his own. Per­
haps the railway commission can tell 
us. It takes between 300 and 400 cars 
per week to handle the cheese and 
butter coming to Montreal—a large 
enough amount to require serious at­
tention.

“I hope to have your support as we 
try to secure due consideration of 
these and other questions in which we 
have a common interest, and thereby 
promote unity among our members, 
and prove to our country the useful­
ness of the Montreal Produce Mer­
chants’ Association.’’

C. D. Cowles, representing St. Charles 
Condensing Co., St. Charles, Til., and 
Tngersoll, was in Toronto this week. 
During his visit he called upon The 
Grocer. Mr. Cowles’ only complaint of 
business wait that “we can’t fill or­
ders.’’

JOINS THE McLaren CO.
W. E. Bidwell has joined the agency- 

staff of the MacLaren Cheese Co., and, 
under the direction of Mr. Marshall, who 
has charge of the firm’s brokerage busi­
ness, will look after the firm’s business 
in nuts. The MacLaren Co. have been 
seeking for some time a good man for 
this branch of their work, and when 
they got next to Mr. Bidwell they just 
“froze onto him."

Mr. Bidwell is a tall, athletic young 
gentleman and entered the grocery busi 
ness by the brokerage door. He got 
his training with Watt & Scott, and 
admittedly there’s no better school. 
For the past couple of years he has 
been in business for himself. Mr. Bid- 
well ranks as a South African veteran, 
having gone with the 3rd Canadian con­
tingent. He is a hockeyist and now- 
carries a sprained wrist, got in a prac­
tice match with the Brokers’ team. Mr. 
Bidwell has cast his lot with a firm 
whose marching orders are “strenuous” 
but he looks like one who would make 
good.

WINNIPEG’S INDUSTRIAL COM 
MISSIONER.

Charles F. Boland, the new- Industrial 
Commissioner of Winnipeg, was in To­
ronto on Janùary ltith, after a visit 
to his old home in St. Catharines. Mr. 
Roland, who was formerly in the trade 
newspaper publishing business, was ap­
pointed to his present position at the 
beginning of January by the Winnipeg 
Industrial and Development Bureau, an 
organization made up of representatives 
from the Board of Trade, Manufactur 
ers’ Association, Real Estate Exchange, 
Bankers’ Association and Grain Ex 
change, as well as the City Council and 
Board of Control.

TAKE TEA FOR A CHILL.

English Physician’s Advice for Main 
taining Winter Health.

Dr. Andrew Wilson, writing in “The 
People,” an English publication, on 
preserving health in winter, says :

“If we suffer chill we should at once 
endeavor to counteract its effects, and 
to this end we should employ means to 
restore the circulation to its natural 
state. Nothing is better for this put- 
pose, I think, than drinking a large 
cup of tea ; but it must be very hot, as 
hot indeed as you can bear to drink it. 
At the same time, if we get into a 
warm atmosphere we shall be the more 
likely to obtain reaction, to cause the 
blood-vessels to dilate and restore the 
balance of the cizculation. In a more 
serious case, the sufferer should go to 
bed between the blankets, taking a hot 
bath previously, and then a Dover’s 
powder of ten grains. These measures 
will produce profuse sweating, and sub­
sequent chill must, of course, be guard­
ed against by providing a change of 
night garments if necessary. If tea 
cannot be had, then whiskey and hot 
water should be taken, or rum and hot 
water : but the advantage of tea is 
that it serves to exert a special action 
in restoring the circulation, and its use 
does not entail any subsequent depres­
sion such as is liable to follow on the 
use of alcohol."
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PRIZE HOLIDAY WINDOWS
In Canadian Grocer Competition—Two 

Fine Bovril Display

The December window dressing com­
petition award has been somewhat de­
layed because it was thought best to 
include in it all the holiday displays en­
tered. We believe the entries are the 
best we have ever had and show, as 
compared with other years, a distinct 
advance in window dressing in Canada. 
The first and third prize winners are 
British Columbia grocers and the second 
is a Toronto man.

The winner of the first prize was Dixie 
IT. Ross & Co., of Victoria, B.C. The 
window was dressed by II. O. Kirkham, 
one of the company’s staff of 18 clerks, 
and it is something to be wondered at 
and admired.

The second prize winner is Geo. Ro­
gers, College street, Toronto. Ilis, too, 
is a window every grocer will admire. 
It is handsome, both inside and out, and 
a display that well deserves its award.

Nelson, B.C., claims the third award, 
and the winner was Roht. M. Ilood & 
Co., w’hose trade title, “The Store of 
Quality,” is splendidly borne out by the 
front they put on.

Some of the photographs sent in are 
ill adapted to their purpose. If photo­
graphers when taking a window could 
resist the temptation to get in the 
whole store front they would render you 
better service. It is quite possible that 
the photographer has stood between 
some of the competitors and an award.

BAIN & ADAMS’ BOVRIL.
Bain & Adams, Hamilton, have one of 

the finest grocery stores in Canada. It 
is one of those stores of appetizing 
odors, that combination of aromas en­
countered only in excellently managed

Awards go to the Pacific Province— 
a Window Dresser.

groceries where the best classes of the 
world’s foodstuffs are assembled. It is 
a broad store with two wide windows. 
These windows are. looked after by Mr. 
Bain himself and are among the best 
cared-for windows in Canada. Mr. Bain 
is not strong on competitions, but lie 
took a hand in the recent Bovril event, 
and the accompanying illustration shows 
the result. We are not informed what 
the result. was in effect upon the store’s 
sales of Bovril. We would like to know. 
Such a window as this must make an 
impression upon every passerby who has 
his sight.

GERMAN BOY MAKING GOOD IN 
CANADA.

The. attractiveness of German grocery- 
windows is proverbial, but when The 
Grocer published the l.udella tea win­
dow of Whitehead A 1 iuetlier, Walker- 
ton, some weeks ago, it had no idea that 
it was praising something which was 
almost “Made in Germany." Through 
the genial grocery traveler, President 
John Wilson Charles, of the Snack Club, 
The Grocer has learned that the dis­
play was arranged by John Goos, a 
German, who has been in Canada only 
since 1901. Mr. Goos was born at Ow- 
schlag, in the. province of Schleswig- 
Holstein, 29 years ago. He started in 
the grocery business in 1898, in the 
town of Eckernfoerde, and after working 
in various towns and cities, including 
Wesselburen, Kiel, Hamburg and Itzehoe, 
he carrfe to Canada in June of 1901. In 
August he joined -the staff of Whitehead 
A- Iluether, Walkerton, starting as store­
house boy. From this position he quick­
ly worked up to his present standing of

An Attractive Hamilton Window.

THE IMPORTANCE OF DISPLAY.
It is just as necessary that the hard­

ware merchant should dress up his win­
dow and put on a “front” as it is for 
tlie haberdasher or the dry goods deal­
er. There is money in the show win­
dow, and it rests with each dealer to 
get it out. “Put your best foot for­
ward” in commercial life as you do in 
the social world.

Don’t, above all things, make an at­
tempt to make a display unless you in­
tend to do it right. Don’t bundle a 
confused mass of articles into your win­
dow and “let it go at that.” Make it 
a show window and not a “holy show” 
window. If you think you haven’t the 
time or you lack the knack of arranging 
the articles in an artistic manner, en­
courage one of your clerks to try and 
develop abilitv in this line. It will be 
money well invested. What so quickly 
engages the public eye as a tastefully 
arranged store window ? It acts as a 
magnet which draws the elusive coin to 
your till.

head clerk. When Mr. Goos came to 
Walkerton he was unable to speak Eng­
lish, but he has made good use of his 
opportunities. lie may still say his 
prayers in the home tongue, but he can 
sell in English to beat several of a 
kind. As a window dresser he has a fu-

JOHN GOOS, WALKERTON 
A Promising Window Dresser.

lure. The Whitehead <V iluether window 
published in The Grocer recently was 
something exceptional.

ONLY REMEDY FOR FROSTY 
WINDOWS.

T. J. McCammon, Moose Jaw, writes 
to The Grocer :—

“1 have seen from time to time com­
ments on how to keep the windows from 
frosting. 1 would like to say during my 
fifteen years’ experience in dressing anil 
looking after windows we never had such 
a time as we have h ' > “ inter,
due entirely to such severe weather. The 
thermometer has stood around from 20 
below to 55 below all Winter, and in 
order to keep our windows free from 
frost had to put in an electric fan. 
which keeps the window, which is 20 
leet long plate glass, entirely free from 
frost, and this is the only remedy."
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LONDON TRAVELERS AND THEIR SOCIAL SIDE
The Travelers’ Club of London is a 

social organization, l/jndon is also 
Ike headquarters of the Western On­
tario Commercial Travelers’ Associa­
tion. which is business from the diop 
of the hat. but those members of the 
association who are members of the 
club, cast aside all business cares when 
they enter the club-rooms even from 
the drop of the hat on the club bat- 
rack. “Hang hats. Hang care,” might 
be their thought. They have a large 
clubhouse on Richmond St., and have 
a good time there all the time. Some­
times they let their friends know what 
.good fellows they are. They are not 
so very clannish. They can mingle 
some and when they undertake the part 
of hosts there is no lack of guests. 
Three weeks ago Al. Davis, who tra­
vels for the Carling Brewing & Malt­
ing Co., had in charge a social even-

H. N. Lind G. H. Detlor
2nd Vice-President

Cortese and 1 do not know the name of 
the caterer who had charge of the 
midnight supper in the banqueting hall 
of the Masonic Temple, but he deserves 
credit, too. As for the work of the 
various committees who Imd charge of 
the affair it may have been hard or it 
may have been easy, but the result en­
titles them to an increase in popular­
ity.

Mr. Fred S. Fisher was the honor­
ary chairman, while Mr. II. W. Lind 
was the secretary. The conveners of the 
various committees were :

Finance—J. S. Townsend.
Reception—J. M. Ferguson.
1 tecoration—A. Tillmann.
Accommodation and halls—S. F. 

Glass.
Refreshment—J. A. Carling.
Bruiting—11. C. McBride.

C. M. McGuire J. S. Townsend
President 1st Vice-President

J. J, Harkness A. H. Brener

ing at the club, when refreshments 
were served and a delightful pro­
gramme of music presented. Over two 
hundred attended. More recently the 
elub entertained twice that number of 
guests and the event was pronounced 
to be the most successful social func 
on of the season there. On this oc­
casion a ball, such as the club gives 
annually, was held in the City Hall 
with the Masonic Temple used as an 
annex. All arrangements had been per­
fected to the slightest detail. The 
decorating of the hall was done by 
Mcsssrs. A. Screaton & Co., and they are 
not likely to suffer any loss of business 
in consequence of credit being given 
where credit is due. Satisfactoiy music 
w as supplied by an orchestra of twelve 
pieces under the direction of Tony

H. E. Buttrey F. Fisher
Treasurer

Music and programme—J. J. Hark­
ness.

The lady patronesses were : Mrs. 
Adam Beck, Mrs. Jeffrey Hale, Mrs. 
Charles S. Hyman, Mrs. II. W. Lind, 
Mrs. Arthur Little, Mrs. R. C. Macfie, 
Mrs. H. C. McBride. Mrs. C. W. Mc­
Guire, Mrs. Edwin Pauli, Mrs. E. B. 
Smith, Mrs. E. R. C. Struthers, and 
Mrs. A. Tillmann.

The stewards were : James A. Angus. 
R. Arkell, Dr. A. V. Beeher, J. M. Fer­
guson, George S. Gibbons, A. O. Gray- 
don, A. F. Kerrigan, F. J. Lind, A. M. 
Masuret, C. Mathewson. A. H. Moran, 
Dr. A. Scott, W. Wright, A. Zimmer­
man.

Three-fourths of the officers of the 
Travelers’ Club of London are Mystic 
Shriners, members of Rameses Temple,
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They are: H. E. Buttrey, Donald Fer­
guson, C. W, McGuire, Geo. Detlor, J. 
J. Harkness, A. H.. Brener, L. C. John­
ston, IL W. Lind and T. W. Edwards.

At the adjourned annual meeting of 
(lie Travelers’ ,Club of London, Jan. 
12, Vice-president J. S. Townsend was 
presented with a set of silverware and 
cutlery of 51 pieces as a token of the 
club’s regard for him.

• * *

Donald Ferguson, manager of the 
Ferguson Lumber Company and presi­
dent of the Maple Leaf Automobile & 
Electric Company, was for three years 
a director of the Western Ontario 
Commercial Travelers’ Association. He 
is an ardent horseman and has for sev­
eral years been prominent in promoting 
the interests of the London Turf Asso­
ciation.

A PROSPEROUS BUSINESS.
The sixth annual meeting of E. W. 

Gillett Co., Ltd., was held, in the com­
pany’s offices, corner King "and Duncan Z 
streets, Toronto, on Thursday morning, ' 
•January 17th. Out of three thousand 
shares there were represented in person 
and by proxy 2,457 shares. The stock­
holders present were thoroughly satis­
fied with the excellent showing made for 
the year just ended. The increase in 
sales was very large and their unique 
record of completing another year’s 
business without any losses in the way 
of bad debts was again maintained. Ow­
ing to the fact that the large and up- 
to-date factory owned and occupied bv 
this company is already too small 
for the business, building operations 
will he commenced before long and con­
siderable extra space added. The fol­
lowing board of directors were elected, 
viz., Geo. II. Macfarlane, VVm. J. Under­
wood, Wm. S. Champ, .Jos. R. Kirkpat­
rick and VVm. Dobic. Messrs. Hoskins 
and Westervelt will continue for anoth­
er year as auditors.

After luncheon a meeting of the board 
of directors was held, at which the -fol­
lowing officers for 1907 were elected, 
viz., Wm. Dobic, president ; Geo. II. 
Macfarlane, assistant general manager ; 
•Jos. R. Kirkpatrick, treasurer; Geo. 
Hepburn, secretary.

QUEBEC GUILD MEETING.
Thursdav of last week the Wholesale 

Grocers’ Guild of the Province of Que 
bee, held a meeting in the Board of 
Trade, Montreal, President L. E. Geoff 
rion presiding. After the usual routine 
business, officers were elected as fol 
lows : President, Aug. Carrière, Que 
Trade, Montreal, President L. E. Geoff 
Montreal ; 2nd vice-president, J. R. 
Gardner, Ottawa ; sec.-treas., J. Stan­
ley Cook, Montreal. The price commit­
tee : Albert Hebert, chairman ; Arch. 
Miller, A. Allard. The delegates in at­
tendance were : Aug. Carrière, Arch. 
Miller and A. Turcotte, Quebec ; Albert 
Hebert, Alex. Orsali, S. J. Carter, J.. 
O. Demers and Jos. Ethier, Montreal.

S. S. Arnold, one of the pioneer west­
ern travelers, leaves for the west this 
week in the interest of the Colonial 
Huid Beef Co., Montreal. This will be 
Mr. Arnold’s seventy-seventh trip 
through the west to the Pacific Cfoast,
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COBALT—A DISEASE.
The United States Consul in the 

Transvaal in a report to the Department 
of Trade and Commerce, Washington, 
says : “Stock speculation on the part 
of everybody and wild cat gold and 
diamond mines have taken away 
money from everything d'ave the barest 
necessities and in many instances re­
duced men to bankruptcy and poverty 
who two years ago counted their sterling 
in many thousands.” Canada has a 
similar trouble. The gambling disease 
seems latent in the blood everywhere 
and a year or two hence many men will 
he cursing Cobalt as the cause of their 
troubles. It isn’t the man who can 
count his sterling by thousands one need 
worry about ; their case is sad, but they 
are comparatively few. The men to be 
pitied are the hundreds and thousands 
whose small savings or business go the 
way of speculation. Many a good busi­
ness has been consumed by the disease 
and families in comparative indepen­
dence because of a paying business are 
swept into the street. Of course here 
and there someone starts with a few 
hundred dollars and makes a fortune ; 
but look at the losses that go to make 
his gains.

ORGANIZE.
Are the retail grocers of Canada as a 

body satisfied with the present condi­
tions of their branch of the food stuff 
trade ? Ninety-five per cent, of them 
are not. That doesn’t mean they arc 
soreheads or are disgruntled. It means 
they are progressive. It means they see 
where improvements can be made and 
have enough pride in their business and 
go in them to want to lift it to a high­
er level. Now how should they go about 
putting their ambition or dissatisfaction 
or whatever you have a mind to call it, 
into effect ? The answer is plain as 
poster type :

ORGANIZE
We believe the trade throughout Can­

ada is just waiting for some existing 
grocers’ association to take the initia­
tive and issue a call for a convention. 
Such a call would not bring together all 
the grocers from the east and the west 
and the north and the south. But such 
a call would quickly result in the or­
ganization of a provincial body, 
to be followed bv similar results in all 
the other provinces, and upon that 
foundation would grow a national as­
sociation that would be a power for 
good in furthering the rightful interests 
of the foodstuff trade and that is the in­
terest of the whole country this day.

DATING CANNED GOODS.
Should canned goods be dated ? We 

believe this question should be referred 
to the consumers. That means we 
think it should be answered with a 
view to the consumer’s best interest. 
What do canned goods, canned fruits, 
and vegetables mean to the consuming 
public ? They mean fresh vegetables 
and preserved fruits for eleven months 
in the year. We nped not waste space 
here to discuss the! dietetic importance 
of fruits and vegetables from the point 
of health. Everybody understands 
that. But people often overlook the im­
portance of the commonest things and 
it is well to just draw attention to the 
fact that for eleven months out of 
twelve the tin can must stand sponsor 
for the supply of such vegetables as 
tomatoes, peas, and corn, and for vast 
quantities of fruit.

It looks as if to date the cans would 
seriously interfere with the supply of 
canned goods. If goods had to be dis­
carded as soon as the next pack was 
on the market packers would be care­
ful to underpack rather than overpack. 
That would mean almost constant 
shortages and consequent high prices 
and poorer classes would be forced to 
cut out much of the vegetable diet so 
essential to health.
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On the other hand what would the 
public gain ? The only possible gain 
would be in the quality of the goods, 
their wholesomeness. The evidence 
strongly bears out the claim that time 
does not affect the quality of goods pro­
perly packed. By dating, therefore, 
the consumer stands to lose much and 
gain nothing.

Now, how about the dealer ? That 
question is easy. Grower, canner, 
wholesaler and retailer stand to lose 
a whole lot by dating the cans.

Mr. Minister of Agriculture : it is up 
to you!

EXHIBITION IN MONTREAL.
“Do the Citizens Want an Annual 

Exhibition Held in Montreal ?” is the 
title of a booklet issued by the Mont­
real Business Men’s League, which was 
incorporated and established six years 
ago—one of its objects being to adver­
tise and bring people to Montreal.

An exhibition would no doubt attract 
a large number of visitors to the city 
and prove of great material advantage 
to the citizens. The position of Mont­
real is more advantageous than that of 
almost any city in Canada, for the 
bringing in of visitors from a distance. 
The Province of Quebec has a distinct 
link with the densely populated Eastern 
States. Thousands of the residents of 
that part of the United States would 
avail themselves of the incentive offered 
of visiting Canada upon such an occa­
sion. Interest in the country, relatives 
and friends in Canada, cheap railway 
fares and former residence here, would 
all combine to bring to Montreal a vast 
number of well-to-do people, whose 
“ready-spending” characteristics would 
greatly swell the profits of merchants, 
hotels, boarding houses, etc. People go 
to the Toronto exhibition from all over 
America. Why not Montreal ?

An exhibition in Montreal would not 
alone bring in a direct and important 
new revenue to the citizens in every 
conceivable way, but would serve to 

, advertise the city abroad. Toronto ex­
hibition has made that city widely 
known in all parts of the world, and 
has, in a great extent, advertised Can­
ada as a progressive country.

Advertising pays, but more advertis­
ing pays better. If the Toronto exhibi­
tion helps to advertise the country in 
any way, it’s only reasonable to sup­
pose that an exhibition in Montreal 
would help along the good work the 
Toronto business men are already doing.

There is no part of the Dominion in 
which exhibitions in the agricultural 
districts are more successful, or better 
attended by the community in general, 
throughout the province, than in Quebec 
and it’s up to Montreal to organize such 
an exhibition, to finance and manage it 
as a public enterprise for the benefit of 
the city, and of the province and Do­
minion at large.
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Markets and Market Notes
QUEBEC MARKETS I

POINTERS—
Canned Goods—New prices effective. 
Fish—Revised.
Dried Fruits—Firm.

Montreal, January 24, 1907. 
Further orders received by the whole­

sale trade carry out what The Grocer 
said two weeks ago to thy effect that 
after-holiday trade would be good. The 
state of trade at the present time is 
very healthy. Orders are of good size 
and numerous enough, and collections 
are satisfactory. The weather has been 
against the travelers more or less, it 
has been so changeable, but otherwise 
circumstances have combined for good 
business. New list prices of the fanners 
are now effective. Grocers requiring new 
goods must pay the higher prices. Sugar 
is steady at last week’s prices. There 
is a fair trade being transacted in this 
line. Molasses is quiet, but good orders 
are being taken for syrups. Teas are 
very firm. The currant market is by no 
means slack. Stocks are small and 
prices well maintained. Raisins are in 
the same position. Stocks in California 
are small, very considerably below those 
held at the same time last year. Nuts 
are strong. Evaporated apples continue 
interesting. Business in maple goods is 
fair. Beans are selling well at prices 
quoted.

CANNED GOODS — On Monday the 
new list prices issued by the canners 
were made official by the wholesale 
trade. Now on, any sales made will be 
at the advanced figures, it was not 
thought a week ago that this would 
come to pass, but it has. The grocer 
who bought his supply early in the sea­
son will not be affected. It is he who 
bought lightly, or late, who will suf­
fer. The new prices will not affect the 
former for two months at least, as Fall 
stocks will last that time under ordin­
ary circumstances. Speaking of the sit­
uation in tomatoes, one wholesaler in 
Montreal expressed it as his opinion 
that stocks were plenty large enough to 
take care of all business in this line. 
He thought that the demand which was 
so noticeable in December was but a 
temporary one, and that the fright some 
had at that time was quite unneces­
sary. There will be no trouble in filling 
orders up to the last moment. In fact, 
a drop in prices just before the new 
pack would not surprise him.

No”?
Cherries—

2’a, red, pitted...........................................  2 21
2's, red, not pitted.............................  1 77
2’s, black, pitted....................................... 2 27
2’s, black, not pitted................................  1 77
2’s, white, pitted....................................... 2 42
2's, white, not pitted................................  1 92

Currants—
Red, heavy syrup....................................... 1 821
Red, preserved...........................  2 02$
Black, heavy syrup...........................................  1 921
Black, preserved........................................  2 15

Gooseberries—
Heavy syrup......................................................
Gallons, standard..............................................

Lawton berries—
Heavy syrup..............................................  1 80
Gallons, standard..............................................

Apples—
3’s................................................................. 1 07j
Preserved ..................................................  1
Gallons........................................................  2
Perserved.................................  3

«■Peaches—
H ^Yellow, flats, 11......................................... 1 72§

f “ 3....................................  2 90
< Oi.E1"’1 whole 3...........................................  2 421

•SB ............3............................................. 2 75
. Pie..............3............................................... 1 321
—Pie, not peeled, gal...................................  3 72$

Pie, peeled................................................. 4 67Ï

Flemish beauty 2....................................... 1 671
f' “ 21....................................  2 02
“ “ 3.........................................2 17

Bartlett............2.......................................  1 82
“ ............21...................................... 2 22
“ ............ 3.......................................  2 371

Pie.................... 3....................................... 1 32*
Pie, not peeled, gal...................................  3 421

................................  4 021
Pineapples—

2’s, sliced...................................................... 2
2's “ grated........................................ 2
3’s “ whole........................................ 2

2’s, Damson, light syrup.......................... 11 1 1 1 
3

3 s ”2 8 
Sas*

heavy syrup.
„3 s 
few Gals.
^Ss 
■ 2 s 
SSjjs 

^Gais.
ÜÜ2's

. ZÇals.

............
Raspberries—

Red, light syrup ........................................  1
Red, heavy syrup....................................... 1
Red, gallons, standard..................................

“ “ so'id pack................................
Black, heavy syrup..................................  1
Black, preserved........................................ 1

Black, gallons, standard .................................. .
" “ solid packed ..............................

Strawberries—
2’s, heavy syrup............................................ 2
2’s, preserved.............................................. 2
Gallons, standard..................................... 6

“ standard......................
Lombard, light syrup.........1

heavy syrup...............  1
.......................... ................... 1“ " “ ...........1
“ standard...................  3

Green Gage, light syrup__ 1
" heavy syrup— 1

" *' 2
" standard .......... 3

Egg, heavy syrup.....................17 " .......... 2

021

20
721
35
671
971
3712a
75
40
72%
97%
571
30
45
721
00
874
721
00

55
771

774
92$

No.Uf
2 25
1 75
2 25
1 75
2 40 
1 90

1 70
1 90
2 621 
2 87$ 
2 40
1 75
2 521
2 72$ 
1 30
3 70
4 65

1 65
2 00 
2 15 
1 80 
2 20
2 35 
1 30
3 4J
4 00

2 00 
2 10 
2 80

1 171
1 70 
1 321 
1 65 
1 95 
3 35 
1 22; 
1 72 
1 37. 
1 70 
1 95 
3 55 
1 271 
1 421 
1 70 
1 971 
3 85 
1 70
1 971
2 31

1 521 
1 75 
5 f6 
8 65 
1 75
1 90
5 40 
8 40

2 00 
2 15
6 40

1 8 j
2 00
1 901
2 121

1 771 
5 50

1 05
1 30
2 90
3 60

VEGETABLES
Asparagus—

2’s, tips......................................................... 2 80
Beets, sugar..............................................................
Beans—

2's, wax.......................................................$0 874
2’s, refugee........................................................ 0 871

21b. tins, per doz......................................... 0 95
Gallon, per doz..................................................

Peas—
2’s, standard (No. 4)....................................... 0 874
2’s, early June (No. 3)....................................  0 974
2’s, sweet wrinked (No. 2)................................  1 02$
2’s, extra fine sifted (No. 1)............................. 1 27$

Pumpkins—
3-lb. tins........................................................ 0 95

Rhubarb—
2’s. preserved.............................................. 1 20
3’s, preserved.............................................. 1 97%
Gallons, standard...........................................  2 77*

Spinach—
2’s, table.....................................................  1 45
3’s, table....................................................  1 87%
Gallons, table......................................................6 171

Squash—
3-lb.................................................................. 1 20

Tomatoes—
3-lb. tins, per doz......................   l 20
Gallon tins, per doz........................................ 3 621

FISH
Lobster, tails ..................................................................

“ 1-lb. flats ........................................................ .
" Hb. flats............................................................

Mackerel .......... .................................................... l 00
Salmon, Horse Shoe, Maple Leaf, Clover Leaf.
1-lb. Tails, per doz..........................................................
1-lb. Flat, ** .........................................................
1-lb. 11 “ ........................................ ................
Arrow brand, sock eyes, per doz.........:.........................
4-lb. “ ’* '* “ ................................
Pink salmon, various brands, per doz...........................
Cohoes, " " “ ......................
" Thistle ” baddies, 4 doz. 1-lb. flats, per doz..............
Canadian kippered herring, 4 doz. ovals, per doz..........

“ fresh herring in tomato sauce, 4 doz.
ovals, per doz.............................................................

’ Canadian plain herring, per doz....................................
Scotch kippered herring, per doz........................ 1 35

“ herring in tomato sauce, per doz............. 1 30

2 771 
1 02*

$0 85 
0 85

0 921
4 65

0 85 
0 95 
1 00 
1 25

0 921

1 174
1 95
2 75
1 421 
1 85
5 15

1 171

1 171
3 60

3 50 
3 85 
2 00 
1 25
1 80 
1 95 
1 20 
1 75 
1 15 
1 00 
1 40 
1 20 
1 00

1 00 
100
1 40 
1 36

near future. Conditions may change and 
necessitate a jump or a fall in quota­
tions, but at the moment the raw mar­
ket is in good condition, and everything 
tends toward steady prices. Trade is 
fair.
Granulated, bbls .........................................................  $4 20

“ 4-bbls.......................................................... 4 35
" bags ......................................................... 4 15

Paris lump, barrels ...................................................... 4 85
“ “ half-barrels.................................   4 85
“ “ boxes, 100 lbs ..........................................  4 75
“ “ box* b, 50 lbs..............................................  4 85

Extra ground, bbls ...................................................... 4 60
“ “ 50-lb. boxes...........................................  4 70
M “ 25-lb. boxes............................................ 4 80

Powdered, bbls............................................................... 4 40
5'J-lb. boxes.................................................. 4 60

Phoenix ..........................................................  4 20
Bright coffee ................................................................. 4 00

yellow................................................................ 4 05
No. 3 yellow................................................................... 4 05
No. 9 “   3 90
No. 1 “ bbls ......................................................... 3 80
No. 1 " bags............................................................. 3 75

SYRUPS AND MOLASSES — Orders 
shipped, in syrups, are of good size, and 
demand generally is satisfactory. Mo­
lasses is quiet.
Bar bade es, in puncheons ......................

“ in barrels................................
“ in half-barrels ......................

New Orleans............................................
Antigua ....................................................
Porto Bico .................................................
Corn syrups, bbls.......................................

“ 4-bbls ........................................
“ 4-bbls........................................
“ o8J lb pails...... ....... ...........
“ 251b 1 ails................................

Cases, 2 lb tins, 2 doz per case...............
“ 5-lb. “ 1 doz. “ ...............
" 10-lb. “ 1 doz. “ ...............
“ 20-lb. “ 4 doz. " ................

0 22

SUGAR—From present indications 
there will be no change in prices in the

26

0 30 
0 33 
0 S3 
0 35 
0 30 
0 40 
0 02 
0 03 
0 03 
1 40 
1 OO
1 95
2 40
3 35 
2 25

TEAS—Blacks continue very strong 
and high in price. Dealers are doing a 
good business considering the season. 
Japan teas on the whole hold firm. The 
lower grades are going to be higher 
from present indications. Many whole­
sale houses were fortunate to buy at 
fairly low prices, and are now letting 
their customers have lower grades at 
prices at which these teas could not be 
purchased to-day. Such stocks are 
rapidly decreasing, and once they are 
gone, prices will shoot upwards.
Japans—Fine ..........................................................0 26 0 30

Medium .................................................  0 20 0 23
Good cominon............................................... 0 18
Common ...............................................  u 15 0 17

Ceylon — Prok* n Orange Pekoe.......................... 0 20 « 33
Pekoes ................................................... 0 17 0 20
Pekoe Souchongs ................................  0 15 0 20

India—Pekoe Souchongs .................................... 0 12$ 0 18
Ceylon green —Young Hysons.............................  0 17 0 20

Hysons........................................ 0 16 0 17
Gunpowders................................ 0 134 0 14

China greens—Pingsuey gunpowder, low grade. 0 11 0 15
*' “ pea leaf... 0 19 0 22
" “ pinhead... 0 30 0 35

COFFEE—The amount of business be­
ing transacted in coffee is satisfying to 
dealers. The market itself is feature­
less.
Jamaica.................................................................. 0 lot 0 1
Java ....................................................................... 0 18 0 30
Mocha....................   0 191
Rio. No. 7................      0 (91
Santos .................................................................. 0 10$
Maracaibo.............................................................. 0 11

FOREIGN DRIED FRUITS—The cur­
rant market is practically bare of 
stocks, and is firm in tone. There is 
not likely to be any decline in prices. On 
the contrary, an advance would be more 
in line with the present atate of the 
market. The feeling is that raisins will 
go higher. Stocks on the coasts are ex­
ceedingly small—away below what they 
were last year. Some estimate the 
present holdings at twelve hundred tons, 
others say more, others less. Certain it 
is; stocks are limited. There is some 
speculation going on in New York for 
next Fall’s crop, even at this early

0 22 
010 
011
0 13
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strong. As a rule they drop alter the 
holidays, but this season, contrary to 
expectations, prices have advanced.
Valencia Raisins—

Fine off-stalk, per lb.............................................. 0 082 0 09
Selected, per lb.................................................... 0 19$ 0 10
Layers, *' ...................................................  0 09j 0 10

THE MARKETS-Q UEBEC

Marten, dark *............................................................. 3 00 5 03
Mink, dark..................................................   2 25 5 00
Fox, red................................................    1 75 7 00
Lynx.............................................................................. 4 50 5 50
Weasels..........................................................  u 10 3 0 •
Skunk..................................................................................... 0 60

Hallowees, per lb .................. ...........................  0 05 0 C6
tlalifornia Evaporated Fruits—

Apricots, per lb...................................................... 0 21 0 23
Peaches, "   n 17
Pears, “ ............................................................... 0 17

Malaga Raisins—
London ’ayers................................................................ 2 25
' Connoisseur Clusters ’............................................... 3 00

'• '* i-box.................................... 1 t0
Royal Buckingham Clutters,” 1-boxes..................... 1 371

“ “ boxes......................... 4 50
“Excelsior Window Clusters 5 50 

1 50

0 11

fa ................
Californian Raisins—

Loose muscatels fancy reeded, 1-lb pkgs .... ___ ___
“ “ choice seeded, 1-lb. pkgs............... 0 10*
“ “3 crown .............................................. 0 09
“ “ 4 crown .. ...............................0 10 0 11

Prunes - per lb.
30 40s .............................................................................. 0 09|
40-SOs ............................................................................... 0 09
f 0-608 ............................................................................... 0 1 8|
60-70S ......... ...................................................................... 0 08
70-80s ............................................................................... 0 07*
8J-90.4 ............................................................................... 0 07
9) 100s............................................................................... 0 16*
Oregon prunes (Italianlstyle), 40-50s......................... 0 08*

“ F0-6ÛS.......................... 0 0.2
Oregon prunes (French style), 60-7ÜS......................... 0 07*

“ “ 90-10ÜS ....................... 0 06
“ “ 100-1208 ....................... 0 05*

Currants—
Filiatras, uncleaned, barrels.............................
Fine Filiatras, per lb., in cases .......................

“ cleaned ........................
“ “ in 1-lb cartons...........

Finest Vostizzas “ ........................................
Amalias " .........................................

Sultana Raisins—
Sultana raisins, per lb........................................

“ “ Mb carton .............................
Eleme Table Figs—

Six crown, extra fancy. 40-lb. boxes..............
Four crown, fancy, 10-lb. boxes .....................
Three crown........................................................
Glove boxes, fine quality, per box ................
Fancy washed figs, in baskets, per basket ...

“ pulled figs, in boxes, per lb.................
“ stuffed figs, “ “ box ...............

EVAPORATED APPLES—Ten cents
continues to be the price asked for 
evaporated apples. Some find it not too 
easy to get this price, but others are 
thinking of a figure slightly higher than 
this.

SPICES—Trade is as good as can be 
expected, and prices unchanged.

Per
Peppers, black.......................................................... 0 16

“ white...........................................................  0 25
Ginger, whole ...........................................................  0 16

0 07% 0 08
U 08
0 08*
0 09

0 09 0 09
0 07* 0 07 i

0 10 0 12
0 11% 0 13

0 13 0 15
0 09 0 10

0 OJl
0 10

0 15 0 18
U 15 0 20
0 25 0 30

Cochin ..........................................................0 17
Cloves, whole ...........................................................  0 17
Cream of tartar ..........................................  0 25
Allspice......................................................................  0 12
Nutmegs........................................................................0 30

lb. 
u 25 
0 32 
0 10 
0 14 
0 37* 
0 32 
0 10* 
0 55

PEELS—There is no new feature in 
the peel situation. Prices rule as quot­
ed.
Citron peel, per lb...................................................... 0 20 0 21
Lemon peel, per lb........................................................... 0 11
Orange peel, p^r lb............................................................. 0 11

BEANS—Dealers are offering good 
value in beans this week.
Choice prime beans.....................................................  1 40 1 4g

RICE AND TAPIOCA—There is no 
change whatever in the situation in rice 
and tapioca this week. Business in both 
lines is normal.
B rice in 10 bag lots ........................................................ 3 05
B rice, le-s than 10 bags.................................................. 3 15
C C rice, in 10 bag lots.................................................... 2 95
C C rice in less than 10 bag lots..................................... 3 05
Tapioca, medium pearl............................................ 0 07% 0 08

MAPLE PRODUCTS—Prices are firm 
as quoted. There is not a great deal 
doing in maple syrup, bulk, but other 
lines are moving out slowly but surely.
Maple syrup, bulk, per lb..........................................  0 03 0 09
Pure Townships sugar, per lb..................................0 11 0 12
Pure Beauce County, per lb......................................0 11 0 12

FURS — Dealers continue toRAW 
quote :
hear, black................................................................... 4 00 12 00
Raccoon ....................................................................... 0 50 1 50
Fisher, dark................................................................  5 CO 7 00
Otter, dark and fine.................................................. 16 0) 25 00

ONTARIO MARKETS.
POINTERS—

Sugar—Slightly firmer.
All lines firm.

Toronto, Jan. 24, 1907.
Prices remain firm in nearly all lines. 

Business is good and collections are not 
complained of. Canned goods continue 
the feature of the market, but there is 
no change in the situation. The new 
prices are not exacted, but for a few 
fruits they are exceeded. For instance, 
some houses are holding their peaches 
at $2, and blueberries are also firmly 
held. The American sugar market is 
showing a firmer tendency, but no one 
is prepared to guess in which direction 
the next move will be. Dried fruits con­
tinue firm, but there is some shading of 
prices for currants. It may, however, 
be a matter of quality. At any rate 
there is no indication of an easier tone 
in the primary market. What news 
there is of Valencias from abroad is of 
an advance. Catsups are advanced.

CANNED GOODS—Goods are still ob­
tainable at old prices except a few fruits 
which arc above the canners’ list. Some, 
however, are asking %'l for peaches, and 
blueberries are scarce. The feeling gen­
erally is very firm. Tomatoes are ex­
pected to go higher, but momentarily in­
terest is not so keen. Last week Gol­
den Wax and Refugees, 2s, were quoted 
by an error at 95£ to 90. The list price 
is £5 to 874-
Group No. 1 comprises—

“Canada First,” “ Little Chief," “Log Cabin," “Horse­
shoe ” and “ Auto " brands, also all private brands.

Group No. 2 comprises—
“ Lynn valley, ' “Maple Leaf.” “ Kent" “ Lion, 
“Thistle,” and "Grand River” brands.

Group No. 3 comprises—
“Globe," “Jubilee," “White Rose," and “Deer" 
brands.

Group Groups
FRUITS. No. 1 No. 2

Apples, standard, 3’s............................................ 1 07* 1 05
“ preserved, 3’s...............................................  1 324 1 30
“ standard, gal............................................... 2 92* 2 90

Blueberries—
2*s, standard.........................................................  0 95 0 92*
2’s, preserved........................................................ 1 45 1 42$
Gals., standard........................................................ 4 65

Cherries—
2's, red, pitted...................................................... 2 27* 2 25
2’s, ** not pitted........................................... 1 77* 1 75
Gals , red pitted..................................................... 8 90

‘ “ not pitted...........................................  . 7 40
2's, black, pitted................................................... 2 27* 2 25
2 s, “ not pitted...................................... 177* 1 75
2's, white, pitted................................................... 2 42* 2 40
2’s, “ not pitted...........................................  1 92* 1 90

Currants—
2’s, red, H.S........................................................... 1 82* 1 80
Gals., red, solid pack...............................  7 40
Gals., red, standard............................................... 5 15
2’s preserved......................................................... 2 02* 2 00
2's, black, H.S....................................................... 1 92* 1 90
2’s, preserved......................................................... 2 15 2 12*
Gals., black, standard........................................... 6 6)
Gals. " solid pack.............................................. 8 15

Gooseberries—
2’s, H. 8.................................................................. 2 17* 2 15
2’s, preserved........................................................ 2 40 2 37*
Gals., standard......................................................... 6 5CL
Gals., solid pack .................................................... 8 50

Lawtonberries—
2’s, H.S...................................................................  1 80 1 77*
2’s, preserved.......................................................  1 97* 1 95
Gals., standard....................................................... 5 60

Peaches —
l*’s, yellow (flats) ..........................................  1 72* 1 70
2’s, yellow............................................................  1 92* 1 90
2**s, yellow............................................................ 2 65 2 62*
31», yellow ......................................................... 2 90 2 87*
3’s, yellow (whole)..............................................  2 42* 2 40
2’s, white .......................................................... 1 77* 1 75

3’s, pie.....................................................................1 32* 1 30
Gal., pie, peeled..................................................  4 67* 4 65
Gal., pie, not peeled..........................................  3 72* 3 70

27

2’s, Flemish Beauty...................................... 1 67*
2*’s, Flemish Beauty...................................... 2 02*
3's, Flemish Beauty.......................................  2 17*
2's, Bartlett..................................................... 1 82*
2*’s, Bartlett.................................................... 2 22*
3rs, Bartlett...................................................... 2 37*
3’s, pie, not peeled.........................................  1 32*
Gal., pie, peeled............................................. 4 02*
Gal., pie, not peeled...................................... 3 42*

Pineapple—
2’s, sliced......................................................... 2 02*
2’s, grated........................................................ 2 12*
2%'s. whole......................................................  2 82*
Florida 2’s, sliced or grated....... .........................
Singapore, 1%’s, sliced...........................................

“ 2%’s, whole...............................................
Plums, Damson—

2’s, light syrup................................................  1 20
3's, light syrup ............................................. 1 72*
2's, heavy syrup............................................. 1 35
2*'s, heavy syrup............................................. 1 67*
3 s, heavy syrup............................................. 1 97*
Gal., standard................................................. 3 37*

Plums, Lombard—
2's, light syrup................................................  1 25
3’s, light syrup................................................  1 75
2's, heavy syrup.............................................. 1 40
2* 8, heavy syrup............................................. 1 72*
3’s, heavy syrup.............................................. 1 97*
Gal., standard................................................  3 57*

Plums, greengage—
2’s, light syrup................................................. 1 30
2’s, heavy syrup.............................................. 1 45
2*’s, heavy syrup.............................................. 1 72*
3’s. heavy syrup...............................................  2 00
Gal., standard................................................  3 87*

Plums, egg—
2’s, heavy syrup..............................................  1 72*
2*’s, heavy syrup ........................................... 2 00
3's, heavy syrup..............................................  2 32*

Raspberries, Red—
2’s, L. S. (Shafferberries)............................. 1 55
2's, H. S.............................................................  17.*
2’s, preserved..................................................  1 97%
Gals., standard.......................................................

“ solid pack.....................................................
Raspberries, Black—

2s,black, H.S................................................. 1 77*
2’s, preserved..................................................  1 92*
Gals., standard........................................................

“ solid pack......................................................
Strawberries—

2’s, heavy syrup................................................  2 40
2’s “ preserved...............................  2 17*
Gals. “ standard...............................  6 42*
Gals.

1 65
2 00 
2 15 
1 80 
2 2 «
2 35
1 30 
4 00
3 40

2 00 
2 10 
2 80 
2 60
1 50
2 30

1 17*
1 70 
1 32*
1 65 
1 95
3 35

1 22*
1 72% 
i ;<7*
1 70 
1 95 
3 55

1 27*
1 42*
1 70 
1 97* 
3 85

1 70
1 97f
2 30

1 52 V* 
1 75 
1 95 
5 65 
8 65

1 75
1 90
5 40 
8 40

2 50 
2 15
6 40

solid pack..............................  9 17% 9 15
VEGETABLES.

Asparagus—
2*’s, tips, California................................................ 3 90
2’s, Canadian................................................... 2 80 2 77%

Beets—
2’s, sliced, sugar and blood red....... ................ 1 02%
2’s, whole, “ “   0 92%
3's. sliced, “ “   1 25
3’s, whole, " "   1 15

Beans—
Fancy brands ...................................
2’s, golden wax..................................
3's “ “ ..................................
Gals. “ “ ..................................
2’s, refugee or valentine (green)................  0 87*
Gals............................................................................
2’s, crystal wax..............................................  0 97*
Red kidney, 2’s .............................................1 05
Lima, it's ........................................................ 1 30

C°r2s.......................................................
Gal., on cob......................................

Carrots
2's ......................................................
3 s........................................................

Cabbage-
38 ........................................................

Cauliflower —
2 s.......................................................
3 s........................................................

Parsnips—
3 s .7.7.7.Ï. V.7.7.7.7 .*,* !!!!!."!!!

Peas—
l’s, extra fine sifted .......................
2’s, standard.....................................................  0 87-
2’s, early June.................................
2’s, sweet wrinkled...........................
2’s extra fine sifted....................................... 1 271
Gals., No. 4...................................... .

Pumpkins, 3’s......................................................... 0 95
“ Gal.................................... * r ai

Rhubarb—
2’S, preserved................................................... 1 20
3’s “ ......................................... 197l
Gal., standard.................................................  2 77*

Spinach—
2’s...................................... ................
3’s.........................................................
Gals....................................................

Squash—
gIî.... ::::: 3 52%

Tomatoes—
2's ......................................................
3's, all kinds.................................................  1 20
Gala., all kinds............................................. 3 62%

SAUCE. ETC.
Tomato sauce, l’s................................................................  0 50

“ " 2’s......................... .............................. 0 80 0 83
“ " 3’s................................................................  100

Chili sauce same as tomato sauce.
Catsups, tins, Ts.........................................................  0 75 0 90

•• jusa. fTr: : : .■ r : : : : ;.v.v.v. :::::::::::::::: rw u w

.. 0 87* 0 85
1 32*
3 90

.. 0 87* 0 85

095
1 02*
1 27*

. 0 95 0 92*
4 65

0 95
1 u5

0 90

::\U 1 45
1 85

.. 0 97% 0 95
1 05

.. 1 02* 1 00
0 85
0 95
1 00
1 25

.. 3 92* 3 90

.. 0 95 U 92%
3 00

1 17*
1 97* 1 95

2 75

... 1 45 1 42*
1 85
5 17

1 17%
3 50

. 1 00 0 97%

. 1 20 1 17%

. 3 62% 3 60

:
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FISH.
Lobster, tails...............................................................  5 7*

" 1-lb. flats........................................................ 4 00
“ i-lb. flats........................................................ * 10

Mackerel............................................................ 1 00 1 *6
“ Scotch........................................................... 1 45

Salmon, Fraser River Sockeyea—
1-lb. Tails, per doz...................................................... 1 80
1-lb. Flat, “   1 95
i-lb. “ “   1 20
Northern River Sockeyea..................................  1 70 1 65
Cohoes, per doz..........................................................  1 40
Humpbacks, “   1 00
Sardines, French $'s...................................................  0 14

$ b............................................. 0 25
" Portuguese* s........................................ 0 08 0 lu
" P. à C., jte.............................................  0 25 0 27
" P. k C., is............................................  0 35 0 38
“ Domestic, i's ................................................ 0 034
“ Mustard, 2 size, cases 50 tins, per 100.... 3 75 4 Ou

Haddies, per doz................................................ 1 10 1 20
Kippered herrings, domestic...................................... 1 00

" imported ..................................... 1 63
Herrings in tomato sauce, domestic...........................  1 00

" " “ imported.......................... 1 50
MEATS, ETC.

Beef, corned Is, per doz............................................ 1 40
“ 2s, "   2 60
•• 6s. "   7 50
" 14s. "  17 50

Per dozen tins.
Chicken, 1-s, boneless...................  3 20 3 10
Turkey, I s, “   3 20 3 10
Duck, I s, “   3 20 3 10
Tongue, 1 "s, lunch ............................... 3 20
Soup, 2's, giblet........................... 2 05 1 95

“ 2’s, tomato....... .................. 1 00 ----
" 3 s, “ .......................... 1 45

Pig's feet, l's, boneless.......................... 1 40
“ lj’s “ .................................... 2 50

SUGAR—Nothing unusual has happen­
ed to change the situation within the 
week, but there is a firmer tone to 
things. Offerings early in the week were 
on a basis of 3.51£c., dutv paid, New 
York, for centrifugals 96 degrees. Buy­
ers were not prepared to give more than 
3.48ic. The fact, however, that the 
parit- between raw and refined is $1 .- 
12, and a year ago was 72£c. makes 
some dealers think there is room for a 
further decline. A year ago, too, re­
fined sugar was 4.10c. here and now it 
is 4.30c. The world’s visible supply, 
however, shows a decrease of 190,000 
tons, from 3,910,508 tons to 3,730,413 
tons.

At the close of last week Willett <k 
Gray, New York, said : “Cuban sugars 
are on a very low level as compared 
with the parity of beet sugars (say .3Uc. 
per lb- below), but there is no indication 
of any improvement with such heav y of­
ferings as naturally come with the crop 
being made so rapidly and this pressure 
to sell must continue for some time. 
Under the low parity with Europe, some 
sales were admissible to the U.K. for 
shipment direct of Cuba molasses sugar, 
basis 88, netting the shippers a full l-8c. 
per lb. more than New York value. Gen­
erally it is thought that pressure to sell 
may be removed within another month 
and prices recover somewhat. European 
markets have not been influenced by 
Cuba, the beet quotations at the close 
being 8s. 9jd., the same as at the be­
ginning, but standing for several days 
at 8s. 11-'d. on a strong trade demand, 
as cabled to us from London. After­
wards Mr. F. O. Liclit increased beet 
crop slightly and a small downward 
fluctuation followed.”
I ans lampe, m oU-iu. ............................................................... 4 95

in 100-lb. "   4 85
St Lawrence granulated, barrels............................... 4 30
Redpath’s granulated................................................. 4 30
Aftmnift granulated ................................................... 4 30
Berlin granulated.......................................................  4 20
Phoenix...................................................................... 4 30
Bright coffee............................................................... 4 10
Bright yellow......................   4 15

No. 1 "   3 90
Granulated and yellow, 100-lb. bags 5c. less thanbbls.

MOLASSES AND SYRUPS — Prices 
are unchanged.

New Orleans, medium........................................ 0 30 0 35
“ bbls................................  0 30 0 135

Barbadoes, extra fancy......................................  0 40 0 60
Porto Bloo...........................................................  0 45 0 60
West Indian.......................................................0 90 0 36

THE MARKET S—O N T A R I O

E&rar......................................... . om
l-gal. ean«............................................................................... 0 96
5^al. cans, per gal................................................................. 1 00
Barrel», per gal....................................................................  0 75
5-gaL Imp. brand, per can.................................................. 4 50
l-gal. “ per ..........................................................  5 1U
55: " » ...........................................  e oo

TEA—Musson & Son received a cable 
from Colombo Wednesday stating in re­
gard to medium goods that there was 
no easier tendency in flic market. Lon­
don advices indicate an easier tone for 
the higher grades. Consumption of tea 
in England during 1908 was a record. 
The average per head of population has 
risen to 6.18 lbs., as against 5.99 in 
1905, and 5.99 in 1904. Re-exports of 
Indian and Ceylon tea were also a re­
cord, while the stock of all tea in the 
country has been reduced fo 129,549,000 
lbs., against 134,283,000 lbs. Thomp­
son’s tea circular, London, says : “The 
latest mail advices from India make it 
apparent that the total crop will prove 
to be heavier than was at one time ex­
pected, and considerably in excess of any 
hitherto secured. As matters stand, 
this is distinctly a cause for satisfac­
tion to producers, for the increase has 
been mainlv due to improved methods 
of cultivation, and not to a lower 
standard of quality, while the abundant 
supplies of good useful tea have forced 
consumption in countries, such as Rus­

LUT MINUTE PROVISION MARKETS.

Montreal, Thursday, Jan. 24, 1907.

BUTTER—Firm tone'in market. Prices have 
not changed.

CHEESE - Continued inquiry from England, 
resulting in good sales. Prices very firm.

EGGS — Situation practically unchanged. 
Prices quoted hold.

PROVISIONS—No change. Abattoir dressed 
hogs quoted $10.00 to $10.25 per 100 lbs.

sia, where a firm hold on popular favor 
was the great desideratum.” Contrary 
to expectations, consumption of tea in 

ussia has greatly increased. England’s 
tea exports to Russia increased last 
year eight million pounds and the total 
consumption increased 15 million pounds. 

COFFEE—Conditions are unchanged. 
DRIED FRUITS—Prices continue firm 

in all lines for goods of quality. There 
is some shading of currants to 7Jc. and 
Valencias arc obtainable under 9c.
Prunes Sauta Clara-

Per lb. Per lb.
90-lOOs,50-lb boxes 0 051 0 05$ 60-70e, 50-lb boxes 0 07 0 071 
------- “ ----- 0 061 50-60s80-9ÛS
70-806

The Canadian Grocer

NUTS.—Shelled almonds are higher in 
Europe and prices here of all lines are 
firm.
Almonds, Tarragona, per lb........................................... 0 15

“ Formigetta ............................................0 131 0 15
" shelled Valencias....................................... 0 3» 0 35

Walnuts, Grenoble, .....................................  0 121 0 131
“ Bordeaux, " ....................................... 0 101 0 11
“ shelled................................................. 0 27 0 28

Filberts, per lb................................................................... 0 11
Pecans, per lb..................................................................... 0 17
Brazils, per lb........................................................  0 20

(The following quotations on peanuts are for sack lots, 
green. For roasted add 2c.)
Selected Spanish................................................................. 0 08&
A l’s, banners and suns .................................................. 0 r
Japanese Jumbo’s........................................
Virginia

........... 0 08*
0 11

0 03$
0 03*

003)
0 Of)
0 06 0 07*
0 06 0 07

0 07
0 07* 0 10
0 07 0*07%

0 06 0 06$ 50-608 " 0 08"
0 061 0 07 40-50b 25-lb” 0 09 0 091

3040s " 0 10 0 101
Note—25 lb. boxes $c. higher than 59 lb.

Candied and Drained Peels—
Lemon.................. 0 11 0 111 Citron.......................  0 21 0 22
Orange.................0 11 0 12
Apricots, per lb.........................................................  0 2i 0 26
Peaches, “ .......................................................... 0 18 0!20
Figs—
Elemes, per lb............................................................ 0(8 0 15
Tapnets, “ ............................................................ 0 03Ï 0 04
Bag Figs......................................................................  0 04* 0 05
Currants—
Fine Filiatras.... 0 08 0 18* Vostizzas............. 0 09* 0 10
Patras..................0 P8% ) Obi

Uncleaned, $c less.
Rfti«inE—

.................................................................... .... 12%) 16
“ Extra fancy..................................................... . **..

Valencias, selected....................................................o 09 6 091
Seeded, 1-lb packets, fancy ....................................  o 11 0 111

“ 16 oz. packets, choice................................  o 10$ 0 11
“ 12 oz. ** “ ............................... 0 09 0 09

Dates—
. Hallo wees...........  0 05 .... Fards choicest.............. 0 09
Bairs................... 0 04$ .... " choice.................. 0 081
Domestic evaporated apples.....................................  0 09 0 19*

u

SPICES—The situation in regard to 
spices is not changed and prices arc- 
steady.

t er lb.
Peppers, blk............................................................... 0 16 0 20

T> white............................................................  0 25 0 30
Ginger.......................................................................... 0 18 0 35
Cassia.................................................................................... 0 25
Nutmeg.....................................................................  0 45 0 75
Cloves, whole.............................................................. 0 20 0 30
Cream of tartar.......................................................... 0 25 0 35
Allspice....................................................................... 0 22 0 28

r‘ whole........................................................ 0 17 0 20
Mace .................................................................................... 0 85
Mixed pickling spices, whole.................................. 0 15 0 20
Cinnamon, whole...................................................... 0 17 0 20

“ ground..................................................... 0 20 0 52

RICE AND TAPIOCA—Prices are un­
changed.
Lilue, 8Laud. K........................................................... 0 (
Rangoon..................................................................... 0 (
Patna.........................................................................  0 06
Japan.........................................................................  0 06

Carolina rice...........................................  ............. Ô Ô71
Tapioca, medium pearl..........................................  0 07

“ double goat ....................................................... 0 07%

BEANS—Quotations are unchanged.
Lcaiij, h-rnl piuLe , p r bush........  ........................... 1 65

” prime, No. 1 “ .................................. 1 40 1 45
“ Lima, per lb....................................................  0 06$ 0 07

SEEDS—Some business is expected 
after the first of the month, but as yet 
there is little doing and prices are un­
changed.

Alsike Clover—
Fancy lots, per bush................................................. 6 75 7 00
Nu. 1 ......... .......... ....................................................6 0J 6 26
No. 2 ...........................................................................  5 75 6 00
No. 3 ........................................................................... 4 35 5 10

Red Clover—
Fancy..........................................................................8 01 8 25
No. 1.............................................................................. 7 00 7 25
No. 2 ...........................................................................  6 35 6 75

Samples containing a large percentage 
of buck-horn, catch fly, etc., are at a 
big discount.

Timothy—
Machine tho shed.................................................... 1 65 1 81
Flail threshed, blight unhul'ei............................  2 00 2 35

Lots containing seeds bring from l$c. 
to a lb.

HIDES, WOOL AND FURS— Supplies 
are larger and demand is light. Prices 
arc a little lower.

HIDES, WOOL, FURS—The market 
is steady with a slight decline in coun­
try hides to allow for lack of quality.
Hides, inspected, oows and steers, No. I....... ............. U 11$

“ ” No. 2...................... 0 10$
Country hides, flat, per lb., cured.........................  0 03* 0 10

“ “ “ green........................ 0 08* 0 09
Calf skins, No. 1, city.......................................................... 0 12

'* " No. 1, country................................................... 0 11
Lamb skins.................................................................. 120 1 25
Horse hides, No. 1 ..................................................... 3 60 3 7o
Rendered tallow, per lb............................................. 0 05$ 0 05$
Pulled wools, super, per lb.................................................. 0 25

" " extra '   0 17
Wool, unwashed fleece........................................................  0 15

“ washed fleece ................................................. 0 24 0 25
F UBS.

No. 1, Prime
Raccoon................................................................................ 1
Mink, dark............................................................ 5 00 6

“ pale.............................................................. 2 50 3
Fox, red................................................................. 3 (0 3
“ cross............................................................... 3 00 7

Lynx........................................................................ 5 00 7
Bear, black........................................................................... 12

“ cubs and yearlings................................................. 5
Wolf, timber........................................................................ 1 75

“ prairie....................................................................... 1 25

I88
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0 60
1 60 
6 00

Skunk, black............................................
“ short striped..................

“ 11 long striped....................
Marten, ....................................................

1 25 
0 90 
0 50 

20 00 
0 16

“ winter.................................... 0 20 
0 23

'• western................................... ........... 0 12 0 16

N. B. MARKETS.
St. John, N.B., Jan. 111.

Business continues rather quiet, hut 
that is expected. In markets there is 
nothing ot particular importance- In 
staples lines, pork products and dried 
truit are high. Flour and sugar tend 
easy. There are few lines, however, 
that can be called cheap. Rice for lat­
er shipment is now offered at rather 
lower than present figures. Cream of tar­
tar is rather higher and firmly held. In 
spices, pepper and ginger firm, Jamaica 
ginger continues high. Cloves are high. 
Nutmegs are still cheap. Reeds have at­
tention, from the wholesale grocer, rath­
er earlier than usual. Timothy, particu­
larly Canadian, quite light and firmly 
held. Red clovers are very high. Mam­
moths firmly held. Alsikcs are not so 
high nor are they as firmly held as the 
others.

OIL—In burning oil sales still active.
'lues unchanged. Lubricating oils, ex­

cept. as regards future business, have 
little attention. Paint oils, vorv firmly 
held. Both linseeds and turpentine ra­
ther higher. Cod oil has little attention. 
The season has been quiet.

SALT—A few small shipments of Liv­
erpool coarse salt arc being received via 
the Winter port steamers. Prices firm 
at slightly higher figures. Very little 
Liverpool fine salt received, prices are 
too near Canadian. Sales quiet.

CANNED GOODS—Vegetables, par­
ticularly corn and tomatoes, firmly held. 
Fair stocks. In fruits, stock light and 
prices very firmly held. Gallon apples 
have shown a sharp advance. Meats, un­
changed ; little sale at this season. 
Oysters, scarce and high. Lobsters arc 
extreme. Salmon, unchanged. In domes­
tic fish market is quiet.

GREEN FRUIT—A fair business. 
Best apples, bring full figures. Oranges 
are cheaper, particularly Valencias. Fine 
Jamaicas offered. In California navels, 
quite full prices. In lemons, price ra­
llier firmer ; some direct shipments now 
here. Malaga grapes still offered.

DRIED FRUIT—Two cars carton 
prunes were received last rveek. These 
package goods are proving very popular. 
The price is but slightly "higher than 
bulk goods. Raisins firm at the high fig­
ures. Bulk raisins of all kinds scarce. 
Few evaporated peaches or apricots held, 
prices are high. Dates a fair sale ; pack­
age goods freely offered. Figs and peels 
quiet. Evaporated apples high and 
firmly held. Very few dried apples seen. 
Onions continue low.

SUGAR^No change since the decline 
last reported. There is just a fairly 
active demand.

MOLASSES—Sales for the year have 
been largely confined to fancy Barba- 
does, stock of which is light and firmly 
held. Choice Barbadoes quite Ireely of­
fered. Stock of Porto Rico not large. -

FISH—Frozen herring scarce and high. 
Fresh cod and haddock rather lower. 
Some western salmon and halibut still 
offered. In dry fish, situation here is

rather dull. Smoked herring low. In 
pickled herring, while outside markets 
arc reported rather firmer, business here 
very quiet. Finnan baddies rather eas­
ier.

FLOUR, MEAL AND SEEDS—Flour 
unchanged since the decline last report­
ed. Feed continues high. While oatmeal 
is firmer, price here unchanged. Corn- 
meal rather easier. Beans are firmer, 
particularly yellow eyes. In seeds, reel 
clovers and timothy rather higher. Al- 
sike quite freely offered.

NOVA SCOTIA MARKETS
Halifax, Jan. 22, 1907.

The principal changes in the grocery 
markets since last report are an advance 
in the price of potatoes, and a drop of 
ten cents in sugar. The demand for 
potatoes is very heavy, due principally 
to the small stocks laid in by the house­
holders, and the jobbers who find their 
holdings being depleted are putting up 
the price. The stocks of beans held here 
are very light and the price is firm. 
Dealers here still have difficulty in se­
curing sufficient quantities to supply 
their customers. There is a fairly good 
demand for canned goods. Jobbers say 
that tomatoes arc scarce and higher 
prices are looked for. Lemons and 
oranges arc both very low. The con­
sumption of the latter is heavy, due 
chiefly to the price, which is within 
reach of all. Jamaicas, repacked, arc 
quoted at five dollars per barrel.

APPLES—There is now a good for­
eign demand for apples, and those who 
hold good stock can find ready purchas­
ers at high figures. The Annapolis val­
ley growers were somewhat disappointed 
at the small returns for early fruit ship­
ped to the British market. The fruit 
was marketed in poor condition and rip­
ened so quickly that it had to be dis­
posed of at low prices. There are still 
good stocks held in some sections of 
the valley, and the owners expect to 
realize well on them. The steamer Al- 
ineriana, which sailed from here last 
week, took 17,000 barrels. The ship­
ments of apples this season up to the 
present time total about, 170,000 bar­
rels.

FISH—The announcement of Govern­
ment for fish shipments to the Quebec 
and Ontario markets is well received 
here. There are always available here 
good supplies of fresh fish, and it is ex­
pected that by the new arrangements a 
portion of the weekly heavy shipments 
of live lobsters to the American mar­
kets will now find their way to the big 
Canadian centres. It will also have a 
probable tendency toward competition 
between the Canadian and American 
markets.

BUTTER AND EGGS—The market 
shows very little change. The demand 
for butter is a little easier, but, the price 
is unchanged. The receipts of local 
made butter are very small, and as the 
weather conditions are very unfavorable, 
it is not expected that there will be any 
improvement for some time. Creamery 
prints are quoted at 25 cents, and solids 
ar 27 cents. Dairy rolls are quoted at 
24 to 25 cents, and tubs at 22 to 23 
cents. There is not much doing in eggs, 
fresh laid stock being scarce. Case eggs 
are quoted at 26 to 28 cents. The cheese 
market is firmer and the demand good.

Î9

CANADIAN BACON’S OPPORTUNITY

Shortage of Hogs in Great Britain— 
Report of Canadian Agent.

Writing of the hog situation in Great 
Britain, P. B. Ball, C.JU.A. at Birming­
ham, says :—

According to the returns of the Board 
of Agriculture there is a striking de­
cline in the production of pigs in Great 
Britain. I have it from an authoritative 
source that at the annual meeting of a 
large firm in Birmingham this week 
handling pork, a loss of £540 was an­
nounced on the year’s working, due en­
tirely to the high price of hogs which 
had been dearer than at anv period dur­
ing the last sixteen years. They had 
killed 870 pigs less than last year, and 
yet they had cost £7,500 more.

It was pointed out that there were 
100.000 pigs less in England, Scotland 
and W7ales than there were twelve 
months ago, and although Ireland show­
ed an increase of 80 000, there was a 
shortage of 20,000 in the country.

It was also stated that the company 
in 1903-4 killed 18,434 pigs, which cost 
£77,500 ; in 1904-5, 16,330 pigs costing 
£74,719, and last year 15,462 pigs cost­
ing £81,863.

As Canadian bacon is now so favor­
ably received in this country, there 
should be an excellent opportunité for 
increased pig raising and bacon curing 
in Canada. An even greater shortage is 
anticipated in the future, and Canadians 
should make a point of concentrating 
their energies on the markets of Great 
Britain.

MONEY IN SPECIALTIES.
“It is a far cry from the grocer fif­

teen years ago to the one of to-day. 
The former depended largely on staples 
for his trade and looked askance at the 
introduction of each new line. His 
business consisted principally of selling 
people what they had to have. The up- 
to-date grocer, on the other hand, treats 
staples largely as a secondary considera­
tion. The profit on them has heen con­
tinually decreasing. He realizes, of 
course, that he must carry them—even 
feature them: hut he also realizes that 
his lines of specialties are expected to, 
and do, pay a profit for themselves and 
one for the sugar and other things that 
he has to give away.’’

This is from an advertising circular 
and it’s good enough to hand around. 
A little while ago a grocer who had 
done business for years on a leading 
street in Toronto opened a branch in a 
residential section. He was surprised 
at the number, of articles he found 
frequent call for that he never thought 
of selling at the old store. They were 
goods on which there was a large pro­
fit, too. The specialties in the food­
stuff field to-day are almost countless. 
The grocer who makes judicious selec­
tion of them and pushes trade in those 
he selects is the man who is going to 
make money.

.Tames McCormack has returned to 
Montreal from a few days in local 
provincial points.
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PURE FOOD PROBLEMS UNDER NEW U. S. LAW
(From an address by Dr. H. W. Wiley, Chief of the Bureau of Chemistry.)

The United States’ new national 
Pure Pood Paw came into effect on Jan. 
1. Most of the states have their own 
food regulations and naturally there is 
now a good deal of confusion. The na- 
1 ional law is based upon the national 
control of interstate commerce and does 
not affect food that is consumed with­
in the state in which it is manufactur­
ed. The food manufacturers, how­
ever, whose trade is contiued wholly 
to the state in which they are situated 
are an insignificant factor in the food 
stuff trade of the country.

Dr. 11. \V. Wiley, chief of the Bureau 
of Chemistry, Washington, and the lead­
ing food expert in the Republic, last 
week addressed a meeting of the Ameri­
can Chemical Society on the Pure Food 
Law. He is the chief executive of- 
iicer for enforcing the new law. He 
said in part :

‘•trustions of very great importance 
in connection with this work are to be 
decided by the Secretary of Agricul­
ture in order that the inspection ser­
vice may become effective. Upon him 
rests the burden of deciding first of all 
as to the vholesomeness or unwliole- 
someness of added substances, bis de­
cisions, of course, being always sub­
ject to repeal by the courts. It is evi­
dent, however, that no action could be 
taken in any case unless the secretary 
should come to some decision in that 
particular case. The decisions which 
I he secretary reaches in these matters 
will be made public and published as 
food inspection decisions. Already 
nine of these decisions have been is­
sued and others will follow from time 
to time. These decisions state simply 
the. attitude of the secretary in these 
matters and indicate to the manufac­
turers and dealers what he regards as 
infractions of the law, both as to adul­
teration and misbranding. When these 
decisions are officially published, if they 
are neglected by the manufacturer and 
jobber it is a clear indication that it 
is not their intention to construe the 
law as it is construed by the secretary.

“This, then, will bring before the 
courts a clear ease which will be the 
subject of prosecution and decision. 
The secretary has made it clear in his 
utterances that the law is to be execut­
ed in a spirit of fairness and toleration. 
All manufacturers and dealers who are 
earnestly trying to obey the law will 
lie encouraged in every possible way so 
that their efforts may be successful.

Methods of Manufacture Must Be 
Changed.

“It will be necessary, without doubt, 
that many long established methods of 
manufacture and preparation be chang­
ed, but it is hoped that these changes 
may be made in such a way as not to 
interfere in any unnecessary) .degree 
with trade.

‘ ‘ Perhaps the most important ques­
tion which will be decided by the sec­

retary is that of preservatives and 
colors. In the case of preservatives 
under the meat law, which is practical­
ly the same as the food law, the sec­
retary lias already made his decision, 
and you are familiar therewith. It is 
to the effect that no preservatives shall 
be used in meat except the ordinal",y 
condiment al preservatives, such as salt, 
sugar, vinegar, wood smoke, condi­
ments, and, pending further investiga­
tions, saltpeter. It is a question, how­
ever, whether saltpeter is really a pre­
servative. The weight of the testi­
mony which lias been secured is to the 
effect that it is used as a coloring 
agent, or as a preserver of color, and 
not as a preservative. It does not 
seem logical to suppose that the deci­
sion under the food law can be radical­
ly different from that under the meat 
law, and therefore it is only reasonable 
to suppose that the ultimate purpose 
of the law, as construed by the Secre­
tary of Agriculture, is to exclude from 
food products the preservatives which 
are excluded from meat products.

“Aiffong the most important of these 
is sulphurous acid in the form of fumes 
of burning sulphur applied during the 
process of preparation of certain food 
products. Among these the most im­
portant are molasses, evaporated fruits 
and wines. In the cases of molasses 
it is a very general custom to sulphur 
the juices from the canes, and a por­
tion of this sulphur enters the molasses. 
In the case of evaporated fruits it is 
ouite a general custom to submit the 
freshly prepared fruits to the fumes of 
burning sulphur before evaporation. Tn 
the case of wines, it is almost the uni­
versal custom to burn sulphur in the 
barrels or casks in which the wine is 
stored. These processes introduce into 
the food products greater or less 
< liantities of sulphurous acid, free or 
combined.

“The investigations of the Depart­
ment of Agriculture—and these are sup­
ported by the investigations of manv 
other experts—show the injurious ef­
fects of sulphurous acid upon health. 
Hence, under the law sulphurous acid 
mav finally he excluded from foods. Tt 
is only fair, however, to the trade and 
to the methods of manufacture, that 
due time he given to eliminate these in­
jurious bodies, and especially that some 
toleration of them should be permitted 
as in the ease of wines where the 
manufacture has been begun three, four 
I V five years before the law was passed. 
Elimination of Harmful Preservatives.

“Under the appropriation a<ff the 
Seevetai-v of AerieuHure has authority 
to prescribe rules and regulations for 
the use of preservatives, and under this 
authority he mav permit the use of some 
of these objectionable substances for 
a time which is deemed necessary to 
secure their complete elimination. In 
doing this, however, it is very probable
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that he will require that file name and 
the quantity of the preservative' em­
ployed shall be plainly stated upon each 
of the labels. This is a concession 
which the manufacturer ought cheerful­
ly to grant, when he considers that the 
secretary is dealing so leniently with 
him in permitting the continued use of 
a substance which apparently is deleter­
ious to - heal tli pending the investiga­
tions of methods to eliminate it com­
pletely.

“It is not to be inferred from the 
above outline that the action cited has 
been actually taken by the secretary. 
I am only giving my own view of what 
will probably be recommended to the 
secretary and which,, it is hoped, may 
receive his favorable consideration.”

WHEN CANNERS GET TOGETHER.

Big Convention in Buffalo Feb. 11 to 16 
—What Will be on Top.

From Feb. 11 to lti, Buffalo will be 
the hub of the canning and packing 
industry of America. It will be the 
rim, spokes, tire, washer, everything 
for within those dates will be held the 
annual convention of the National Can- 
ners ’ Association. The headquarters 
will he the Iroquois Hotel, and the 
machinery exhibition will be held in 
the State Armoury building. With 
the l’ure Food Law just got going this 
will be a very important meeting for 
the canned goods trade and the ma- 
•diinery men will be more than ever in 
evidence. Here’s what’s going to be 
doing :

Business—Pure Food Law instruc­
tions. Uniform guaranty. Discount 2 
per cent, instead of 1J per cent. Uni­
form sizes of cans in all sections. Com­
mittee to investigate all charges against 
canned goods. Mutual insurance.

Machinery exhibit—Every mechani­
cal device used. A number of new ma­
chines. Supplies of all kinds. A com­
plete cannery in operation. All ma­
chinery working.

Entertainments — Lavish entertain­
ments every evening by the various as­
sociations, and by different companies 
and firms.

BURMA RICE CROP PROSPECTS.
Wm. H. Michael, U. S. Consul General 

at Calcutta, writing in Consular Re­
ports, quotes from the latest summary 
of the rice crop prospects issued by the 
director of land records for Burma that 
the state of the standing crops and the 
prospects of the harvest are generally 
favorable. The Burma rice fields em­
brace nearly 10 per cent, of the total 
area under rice in British India, and 
amount to 6,966,215 acres, which is an 
increase of 252,833 acres over last year. 
The total number of acres destroyed bv 
floods during September and October 
was 181,556, and the number left fal­
low was 543,096 acres. On the whole, 
the prospects are good for an average 
yield in Burma.
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CONDENSED OR “WANT” 
ADVERTISEflENTS

Advertisement» under this heading, lc. a word each 
. sertion.

Contractions count as one word, but five figures (as 
$1,000) are allowed as one word.

Cash remittances to cover cost muet accompany all 
.idvertisements. In no case can this rule be overlooked. 
Advertisements received without remittance cannot he 
acknowledged.

Where replies come to our care to be forwarded five 
vents must be added to cost to cover postages, etc.

YZâBLY COETRAGT RATES.
100 words each insertion, 1 year.................... $30 00

" " 6 months............... 17 00
" " " 3 months.............. 10 00

10 “1 year................... 17 00
" " " 6 months.............. 10 06
25 " " 1 year.................... 10

SITUATION VACANT.

BRIGHT, intelligent boy wanted in every town and 
village in Canada; good pay, besides a gift of a 

watch for good work. Apply the MacLean Publishing 
Company, 10 Front St. E., Toronto.

REPRESENTATIVES WANTED

AGENCY — Well connected representative* in 
Eastern, Western and Central Canada are re­

quired by large firm of malt vinegar brewers, in 
England, with special facilities for meeting the re­
quirements of the Canadian trade. Write fullv, 
stating territory covered, and giving reference's. 
Box tor, The Canadian Grocer, 88 Fleet St. 
E.C., London, England. (tf.)

A6ENCIES WANTED

/'■JOOD Canadian agencies required by energetic 
v J man with best personal connection in Bristol 
and district. Reply “ Bristol,” care of MacLean 
Publishing Co., 88 FleetSt., London, E.C.. Eng.

WANTED agencies for British Columbia or Pacific 
coast cities, by live firm. Address Box 431, 
Victoria.

FOR SALE.

FOR SALE—Grocery business in Victoria; turnover 
over sixty thousand dollars per annum ; business 
capable of much expansion; will lease or sell 

premises. Write A. B„ P.O. Box 395, Victoria, 
8-C- [57]

FOR SALE—General store business and premises in 
lumbering town; good chance for right man; 
present owner retiring. Address Box 129, 

CANADIAN GROCER. [6]

r*ASH CARRIER SYSTEM in first-class order for 
V sale at a bargain ; nine stations; will sell separately 

or complete. Box 130, CANADIAN GROCER, 
Toronto.

WHEN TORONTO GROCERS ARE 
AT HOME.

The Toronto Retail Grocers’ Associa­
tion will hold their annual at home, the 
28th in direct line of succession, on 
the evening of Wednesday, Feb. 6, in 
the beautiful assembly hall of the 
Temple building. They always have a 
large attendance and there’ll be no 
variation from that rule this year. R. 
B. Snow is president, and everyone who 
knows that gentle jollier know that all 
arrangements will glide as smoothly as 
the dance. The tickets are : double $2, 
lady’s 75c., but that doesn’t matter. 
Business has been good and anyway 
the grocers and their friends couldn't 
be kept away. There’s room for them 
all ; they have a deed of the Temple 
for that night.

R. J. Macdonald, sales manager for 
the Quaker Oats Company, Peterboro, 
was in Montreal last week.

B. Robertson, of Geo. Robertson & 
Son, Kingston, was in Montreal recent­
ly.

Expert Bookkeeping
Investigation and auditing of all 
classes of accounts undertaken. 
Trading, proht and loss accounts 
and balance sheets prepared. Sets 
of books opened and office systems 
devised in an up-to-date manner. 
Collection of accounts a specialty.

PERCY P. DAVENPORT
822 McIntyre Block, - - WINNIPEG, MAN.

Square your accounts
ST. JACOB’S GENERAL STORE FOR SALE

W. and A. SNYDER
offer their General Staple Stock amounting to 
$7,000. No Millinery, Mantles, Furs, Fancy 
Goods or Hardware.

Situated in the best section of Waterloo 
County, and being the only General Store in a 
village of 500 inhabitants.

This is an opportunity seldom offered.
• Turnover last year $23,000, of which 

seventy-five percent, was cash.
Best of reasons for selling, and snap to 

quick buyer, as stock must be sold by February 
1st, 1907.

Terms liberal. Premises can be leased.
W. and A. SNYDER, 8t. Jacob's, Ont.

High-class goods well ad­
vertised and neatly display­
ed command a ready sale

■STANDARD IS ONEfiSa

Coffee

which is only one of the reasons 
why you should stock

Gold Standard 
Java and Mocha

“The-Chaffless-Coffee"

Pound Tins, - - 40c. 
Two-Pound Tins, - 75c.

Fresh roasted daily and 
packed by

THE

Codville-Georgeson Co.,
LIMITED

Winnipeg and Brandon, Man.

wàfflSSS!!:

V ENGLISH /

-riU.1

CAPSTAN BRAND 
PURE MINCE MEAT

Package Mince Meat 
Put up In Vi Cross Cases

2-lb. Pails, 2 doz. in Crate 
l/i “ “ “

25-lb. Pails. 75-lb Tubs 
-Barrels and Barrels,

Ask Tear Wbolssals Grocer for If

The CAP8TAH MFC. CO., Toronto, Ont., Can,

Before buying

SALT
Write us for quotations and we 

can save you money

Mason & Hickey
108 Princess Street, WIMNiPEC, Man.
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* BUSINESS MEN IN * 
MUNICIPAL LIFE

No. 9

Joseph T. Joyce, mayor last year of 
the progressive and up-to-date town of 
Owen Sound, was born in Churchville, 
'l'oronto township, 42 years ago, and 
started his business life by entering as 
a lad the general store of Gooderham <ti 
Worts, at Meadowville. While in their 
employ he became thoroughly conversant 
with the general business in its multi­
tudinous details. From there he went 
to Brampton, and later to Toronto. His 
business tact and ability becoming 
known to the trade, it attracted the at­
tention of Mr. Good, of C’hatsworth, 
who secured the young man, and Mr. 
Joyce remained in that village for about 
four years, managing Mr. Good’s gen­
eral store, grain and produce business. 
He came to Owen Sound in 1896 as a

V V
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large majority last year. His munic’pal 
career has been somewhat unique in this 
respect, as it is an honor that has sel­
dom fallen to the lot of any man in so 
short a period of public service.

A few months ago Mr. Joyce retired 
from business and contemplates re-enter­
ing it again in the west. A good test 
of a business man is his standing with 
the travelers. If the travelers like him 
and at the same time admire and re­
spect him—well, he’ll wear, that’s all. 
No man in the north country stood bet­
ter with the travelers than did Mr. 
Joyce. And it wasn’t on account of any 
capacity for riotous living. That’s gone 
out of fashion among traveling men; and 
anyway Mr. Joyce is a thorough paced 
temperance man, and was elected mayor 
to enforce the local option law. But the 
merchant who can use the salesman 
right has gone a long wu't towards suc­
cess in business. A little thing came re­
cently under the notice of The Grocer 
that illustrates Mr. Joyce’s relations 
with his friends of the road. J. W. 
Charles, of the H. P. Eckardt & Co., 
received lately from Mr. Joyce a very 
handsome locket and this note :

“Upon retiring from business and the 
more strenuous life for a time at least, 
I feel that I cannot do so without ex­
pressing in some slight degree my ap­
preciation of your’ abilities and many 
fine qualities as a man. as a business 
man, and as a personal friend. Our as­
sociations have been of the most pleas­
ant and I trust of the profitable and en­
during nature.

“I respectfully ask you to accent this 
charm as a slight token of -«teem
in which I regard you and trust that 
it mav remind vou of a friendship which 
is much prized by myself.”

This just shows the spirit of the man 
and it’s the kind that’s always on the 
square.

JOSEPH T. JOYCE 
Former Mayor of Owen Sound.

member of the C.P.R. staff, and while 
in their employ conceived and launched 
the firm of Joyce. Arms & Price. With­
drawing from (hat firm shortly after­
wards he started business for himself 
and carried it on with marked success. 
While conducting this business he was 
induced by his many friends to enter the 
lists for municipal honors and was re­
turned at the head of the poll. His first 
year’s record as councillor has to its 
credit the settlement in a very satis­
factory manner of some touchy points 
in connection with the work of the river 
harbor and railways committee, of 
which he was chairman. The second 
year he was made chairman of the po­
lice department, and of the committee 
for reorganizing the police force. The 
third year he was made chairman of the 
finance committee, and the efficient man­
ner in which he discharged his duties 
brought him prominently before the elec­
tors to fill the important office of 
mayor, to which he was elected by a

SHORT WEIGHT CHEESE
AND THE ENGLISH TRADE.

Wilier & Riley, large cheese import­
ers of Manchester, have written to Do­
minion Dairy Commissioner J. A. Rud- 
dick regarding the shortage of weight 
in cheese from Canada. They say :

“This year we have had to complain 
many times to our own people in King 
Street, Montreal, and to several other 
shippers from whom we have purchased 
cheese, with resnect to the great differ­
ence of average loss between the invoice 
and the average loss when we receive 
the goods.

“Of course, the usual custom has been, 
up to lately, to claim for all over the 1 
per cent, difference, but, owing to an 
arrangement with your government and 
the shippers in Montreal with regard to 
the official weigher, we can get no re­
dress whatever now, as they hide be­
hind the excuse that these goods were 
averaged by the government, and there­
fore thev have nothing further to do 
with them after you have inspected 
same.

“Now this is all very well from the 
shinr-ers’ noint of view, and we give you 
a few narticiilars. which show the great 
difficulties that we. along with many 
others on this side, have had to con­
tend w:th this year.

“On September 7. 19f)fi. we purchased. 
through our own Montreal house, 498 
boxes of Canadian cheese. These were 
shipped per S.S. Manchester Trader to 
Manchester, and arrived here on the 
20th. and averaged on the 22nd. and we

found a difference of 492 pound between 
the average loss allowed and the actual
loss.

“Again on September 27, we purchas­
ed 267 boxes, which were shipped per 
S.S. Manchester Commerce, and which 
arrived here on October 5, and were 
averaged on the 6th, showing a total 
difference of 230 pounds.

“Also on October 27, 285 boxes to 
Liverpool per S.S. Dominion, which ar­
rived on the 7th instant, and were av­
eraged on the 9th instant, and showed 
a difference of 228 pounds.

“These are only three instances of 
many that we could point out, which 
have actually put on the market value of 
these goods 9d. per cwt. on the invoiced 
price. It is a very serious matter to 
us, and one which should have immedi­
ate attention. Of course this year the 
factory men have been influenced by the 
high prices ruling all through the sea­
son, and it has been a great temptation 
to them to forward their goods out of 
the factory in a green state, and some 
of the cheese we have received have been 
spoilt, owing to being shipped in such 
a tender state ; and being placed in the 
chill rooms on some of the boats, it has 
completely spoilt their character and 
taste.

“We believe that owing to the short 
time the cheese have been allowed to 
mature on the shelves, and the average 
being taken so near to the date of the 
make, has been the cause of this great 
loss, which, unfortunately, falls on the 
people on this side. It is important 
that all the factories should keep their 
goods at least for ten days before put­
ting them on the market. We know 
that goods have left the factory boxed 
and shipped aboard the steamer in four 
days from the time of being made, which 
is not conducive to creating a good 
impression with the consumer of your 
produce.” --------------

GRAIN MEN ELECT OFFICERS.
At the annual meeting of the grain 

section of the Toronto Board of Trade 
on Jan. 17, the following were elected 
officers and members of committees for 
1907:

Chairman, C. W. Band ; Vice-Chair­
man, A. V. Pearce ; Secretary-Trea­
surer, F. G. Morley.

Executive—John Carriek, A. Cava- 
nagh, L. H. Clarke, J. L. Fisher, E. 
Hannah, F. W. Hay, J. L. Love, W. D. 
Matthews, D. Plewes, D. M. Spink, C. 
B. Watts.

Complaint committee-—C. W. Band. 
1). O. Ellis, C. Goode, S. McNairn, Hed- 
ley Shaw.

Market report committee—C. W. 
Band, John Carriek, E. J. Hannah, D. 
Plewes, W. Stark.

Membership committee—D. 0. Ellis. 
J. L. Fisher, George Goldie, C. Goode. 
J. N. Hay, E. J. Hannah.

Collector—J. L. Fisher.

Elzear Turcotte, one of Quebec’s 
most progressive retailers, spent a few 
days in Montreal lately. Mr. Tur­
cotte has a fine store, and is always on 
the lookout for new ideas. His chief 
object in visiting Montreal was to 
look around the retail stores of that 
city in search of possible modern ap­
pliance in use, by using which he could 
improve his own store.
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FROM GROCER CORRESPONDENTS

KINGSTON.
Lew Glover, of the Pure Gold Co., is 

around on his regular trip, and a more 
esteemed and popular traveler never 
gripped a grip. He firmly believes there 
are no goods equal to Pure Gold goods. 
He says “Jellies come and jellies go, 
but Pure Gold goes on forever,” and he 
gives your hand a squeeze to emphasize 
the fact.

The loose-leaf ledger system is being 
introduced in many stores here, and has 
many good qualities, one of which is 
that customers coming in on busy days 
wanting their accounts can get them in 
a moment, and it does away with daily 
posting—once a month does the work, 
and any accounts paid within the month 
don’t need posting at all.

The permanent advertising in The 
Canadian Grocer of the four Canadian 
concerns is to blame for so many mer­
chants writing for particulars.

Wholesalers and manufacturers who 
want trade should advertise in The 
Grocer. A traveler will say “Well, 
good-by ; I will see you again in six 
weeks.” Out of sight, out of mind. Not 
so with The Canadian Grocer. It calls 
on thousands of retailers every week, 
and not without getting good large or­
ders, too. If a wholesaler takes his ad. 
out, the retailers think he has gone out 
of business.

W. G. Craig, wholesale grocer, and 
secretary of the Wholesale Grocers’ 
Guild, has again been elected alderman, 
and that without canvassing. The citi­
zens recognize in him a man of too 
valuable qualities not to re-elect.

Every traveler claims there is need 
for a large hotel in Kingston. They say 
there is the biggest opening for a good 
hotel here of any place in Canada. Come 
along, capitalists. There is the pretti­
est site on the St. Lawrence for you, 
backed up by the best nark in the Do­
minion. Come quick. $100,000 will do 
it. Kingston will put up half.

And now the grocers are busy taking 
stock, and anxious as the little boys on 
Xmas night to see what there is in it. 
Some, no doubt, will find they have 
made mistakes, but this is their chance 
to find the undiscovered leak.

Mr. Nasmith, the well known baker 
and confectioner of Toronto, is spending

a few days pleasantly with his sister, 
Mrs. B. W. Robertson, wholesale gro­
cer.

Mr. McLean, traveler for the Geo. 
Matthews Co., of Peterboro, is making 
his regular trip and taking large or­
ders, especially for lard Jim asked him 
if he took The Grocer. “Do I ? Well 1 
guess ! We would rather go without 
lunch than miss The Grocer. It is the 
sun in the commercial sky that brings 
warmth and light to the grocers who 
read it. It gives them ideas of how to 
build, how to dress windows, 
where to buy everything, and how 
to run business and avoid the rocks.”

LONDON.
At the Middlesex winter assizes, Jan. 

17, Mr. F. L. Ross, of the Hamilton 
road, grocer, was awarded $350.00 dam­
ages against the Pere Marquette Rail­
road Company for the loss of a horse. 
The animal was killed at the Horton 
Street crossing last summer and Mr. 
Ross sued for $600.00.

W. R. .Tex, C.A., for the past three 
years bookkeeper for Edward Adams & 
Co., wholesale grocers, left last week to 
take a similar position with Coates, 
Burns & Wanless. Mr. .Albert Tripp 
succeeds Mr. .Tex in the office of Ed­
ward Adams & Co.

Mr. Spencer Wilson last week pur­
chased the grocery business of Mr. 
Frank H. Farnworth, 768 Dundas St., 
and has taken possession. Mr. Wilson 
was employed at Seandrett Bros, for 
several years and is well known to 
many Londoners.

A LITTLE ESSAY ON
NOT STOCKING UP.

(By a wire Grocer of Kingston)
Jim, the wise grocer, truly said: “We 

retailers carry too much stock, and the 
loss in waste, shrinkage, swelled heads, 
and so on, eats up the extra percentage 
gained in the 5 or 10 per cent, for buy­
ing in large lots, and, not only that, 
but interest charged on overdrafts car­
rying a line of discounts, etc.” Yes, we 
as retailers must wake up, and stock up 
with cash instead of goods. For ex­
ample, a linguist comes along and in­
duces the merchant to take 25, 50 or 
100 dollars’ stock in a canning factory, 
for which he is promised an extea dis­
count, and, in time, dividends. Well, 
the grocer thinks he will—it looks shiny 
and he does. What is the result ? 
Stocked up with one make, perhaps 
quality is off, and anyhow the consum­
ers want variety in canned goods just 
the same as in baking powders. Every , 
customer has his pet label. Then the 
gem jar man comes along and whis­
pers “Buy now,” or you will be assess­
ed a dollar a month if you don’t.” Then 
the soap man tells you to look out for 
an advance, and you load up, and in­
stead of advancing they leave the price 
as before and take a shaving off the bar 
or press it a little thinner—like some of 
the manufacturers did for the trading 
stamp people. Well, let us soap we mav 
be a little wiser in 1907. And again I 
say cut off poor-paying, balance-leaving 
creditors as you would trim your or­
chard in order to get better fruit—and 
don’t carry so much stock.

ST. CATHARINES.
A lull in trade has developed during 

the past week, only necessary supplies 
being purchased. The wholesale grocers 
however, are kept busy furnishing their 
retail customers with goods.

The city council held its inaugural 
meeting on Monday last. Chas. Gibson, 
grocer, is a new member, this being his 
first appearance in municipal council af­
fairs.

Mr. John Murphy has been appointed 
market clerk by the council. Mr. Mur­
phy was formerly in the real estate 
business.

NEW RAILWAY GOOD FOR 
TORONTO.

K. B. Sutton and Mrs. Sutton, of 
Bala, were in Toronto this week on a 
buying expedition. Mr. and Mrs. Sut­
ton came by the Canadian Northern 
and it was their first trip by the new 
line. Mr. Sutton was outspoken in 
praise of the servive and he was sure 
the new line would bring the north 
country into closer touch with! To­
ronto.

DEATH OF A SHIPPER.
Frank Hughes, for 15 years shipper 

for Warren Bros. & Co.. Toronto, died 
at his home in that city Wednesday 
morning. He had been ill two months 
with kidney disease. He leaves a wife 
and one child. Mr. Hughes was highly 
regarded by everyone associated with 
Warren Bros. & Co.

Any Boy who has cents -cents, can turn it into

$15$
Two cents invested in a postage stamp or a letter to us will bring you information 

about how we start you in business so that you can earn money for yourself.
No money required. We furnish the capital. It you wish to begin at once, write us to-day 

about our publications. Extra prize—a watch—extra prize.

THE MACLEAN PUB. CO., 10 Front St. £., Toronto

■
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Our English Brawn
Put in 5 lb. packages. 
Twelve to the Case.

Undoubtedly Wins Trada and Holds it

You will find this a splendid 
seller. Price reasonable 
and results satisfactory.

Let us Express you a Sample Case.

THE PARK BLACKWELL CO.
PORK AND BEEF PACKERS

TORONTO

LIMITED

CORONA l
Kettle Rendered Lard $

è
1 POUND BLOCKS

ALSO IN

£ PURPLE PAILS
Î? 3s, 5s, 10s, 20s

The Best in Canada

t The Montreal Packing Co, i
MONTREAL, P.Q

LIMITED

■■ ■

English Breakfast Bacon
is the finest Breakfast Bacon on 
the market. It is cured in a 
special way, and is made out of 
specially selected pea-fed hogs. It 
is handled by the best grocers in 
Canada. Our sales this week in­
clude shipments to Vancouver and 
Victoria in the west and Halifax 
and St. John’s, Nfld., in the east— 
from ocean to ocean. Fearman’s 
“Star Brand ’’ English Bacon is 
unequalled for quality.

F. W. FEARMAN GO.,
HAMILTON LIMITED

ASuccess 
An Absolute 

Certainty
for the man who uses good common sense in 
the grocery business—If he features

Sausage, Bologna, Hams, Bacon, Butter, 
Lard, Eggs and Cheese.

with the Ryan guarantee plainly in" sight. 
The people ask for the Ryan Quality.

Tû.o*'

TheWM. RYAN 
| CO., Limited
" 70-72 Front St. E. 

TORONTO, ONT.
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Dairy Produce and Provisions
CHEESE AND BUTTER BULLETIN

Since last report there has been no 
really noticeable change in the cheese 
situation. Canadian holders are still 
doing business with buyers on the Eng­
lish market at prices which hold firm. 
There is now every probability of higher 
ligures than at present rule, and many 
are looking forward to a certainty of 
14c. cheese before the new make appears 
on the market. The present strong 
feeling in the market must be attribu­
ted to the continued demand for cheese 
bv the consumers in England. Sales to 
the public of Canadian cheese have been 
wonderfully well sustained on the other 
side according to advices received. The 
people all season bought the Canadian 
article at good prices, and although it 
was generally understood in the Old 
Country that there would be an ad­
vance in .January, buying did not fall 
off materially, showing the confidence of 
the retailers in the continuance of the 
consumptive demand. Stocks are sink­
ing, owing to the continued sales which 
are being made. Few care to give an 
estimate as to what amount of cheese 
is held in Canada, Montreal particular­
ly, but all admit that the holdings must 
be very small. It is also the general 
opinion that if the present demand 
keeps up stocks will not last more than 
another three weeks at the most. This 
would tend to show the smallness of 
holdings. Canada is a large country 
and it is quite possible that stocks are 
larger than generally supposed, but 
there can be no doubt but that they are 
smaller than at this period last year by 
a very large number of boxes.

Early as it is, there is already talk 
around the cheese trade as to prob­
abilities for the spring. Stocks are not 
disposed of, and the first of the new 
make of cheese is certainly a long 
way off, but most dealers are forming 
their speculative opinion as to the 
future. Some will air their views, but 
others prefer to wait a while in order 
to see whether their anticipations are 
likely to be realized before saying any­
thing.

Speaking from present indications, 
prices at the opening will be high. 
Without doubt the stocks here will be 
cleaned up entirely by the spring, and 
the English market being in a recep­
tive condition, good figures could easily 
be obtained for the first cheese offered. 
Conditions may change, however. The 
amount of Canadian cheese going into 
consumption may fall off between now 
and spring, leaving larger stocks of the 
Canadian article than shippers here 
anticipate, and as a result sellers may 
have to dispose of their holdings at the 
best price obtainable. But there is no 
reason why present conditions should 
not prevail, and the trade are in 
hopes of high opening figures, and the 
consequent profitable business which 
will follow.

Butter is a little firmer 
this week. Prices are quoted
around the same level as last week, 
perhaps a shade hin-her in some instan­
ces. Sales are fairly satisfactory.

Last week only 150 boxes of cheese 
were received, while the receipts of but­

ter were 1,11,4 packages. From May 1, 
1906, to the end of the week, receipts 
of cheese amounted to 2,348,727 boxes, 
and of butter 603.067 packages. It 
will be seen that the receipts are gradu­
ally falling off, week by week.

PROVISION SITUATION.
The Ontario farmer rushed 35,000 hogs 

or more to market last week, apparent­
ly actuated by the idea that the price 
was at or near the top. lie was prob­
ably right. This week the packers are 
paying from 15c. to 35c. lower. When 
prices were made for this week the fig- 
gure was $6.5,0 f.o.b. country points, as 
compared with $6.65 last week; but Fri­
day’s cables showed the English mar­
ket to be in bad shape, from 4s. to 6s. 
lower, and the price was moved down 
to $6.25 to $6.30. Some purchases had, 
however, been made for delivery this 
week at the higher figure. Quotations 
therefore are $6.25 to $6.50.

Packers differ in their views as to the 
course of the market in the near future. 
One says emphatically it will be lower 
next week ; another guesses it will be 
steady or higher.

Deliveries last week were large, some 
[lackers say they even refused ship­
ments. A good manv of the hogs ar­
riving have been overheld. A prominent 
[lacker, commenting on this feature this 
week, said :—

“This means a poorer quality of 
bacon, which, when it reaches the Eng­
lish market, will depress prices and hurt 
the reputation of the Canadian product.

MONTREAL MARKETS.
PROVISIONS — Considerable Easter 

buying is being done by the trade, but 
outside of this there is little activity 
in this market. There is the usual con­
sumptive demand for lard.
Lard, pure tierces ..........................................................  0 121

“ .............................. 56-lb. tubs 0 12 0 121
" ...........20-lb. pails, wood — 0 121 0 121
“ cases,10-lb. tins,60 lbs. incase 0 12&
" “ 5-lb. “ .... 0 «21
" " 3-lb. “ — 0 12Î

Lanl, compound tierces, per lb........................... 0 ( 81 0 U9Î
“ •* tubi ..........................................  0 09 0 095
“ “ 20-lb. naild, w. od.....................  1 85 2 GO
" 20-lb. pa Is. tin ................. 1 25 1 90
“ “ cases, 1’-b. tins,6Jibs, incase C 091 0 lrl
“ “ ‘ 5-lb. “ 0 098 0 10
•• “ “ 3 lb. “ 0 091 0 101

Wood net, tin packages, gross weight—
Canadian short out mess pork...................................... 22 00
American short out clear .......................................... 21 • 0
American fat back............................................... 23 00 23 50
Breakfast bacon, per lb .................. ................. 0 151 0 161
Hams....................................................................... 0 13 0 15$
Extra plate beef, per bbl...................................... 12 50 13 00

BUTTER—Butter is firm at prices 
quoted. Trade is fair to good.
Choicest creamery, salt, 56 lb. boxes ............................. 0 25

“ “ pound prints.................................... 0 25%
Medium creamery......... .........................................  0 23 0 24
Western dairy .......................................................... 0 20 0 22
Large roll. ..............................................................  u 211 0 22

CHEESE—Continued demand from 
England has had the effect of keeping 
up prices. This week holders are ask­
ing more for their cheese. The market 
date. Dates are good value, and are sell­
ing as freely as can be expected. Stor-
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That must adversely affect the market 
and mean later on a lower price for the 
farmer.”

The backward movement of t lie Eng­
lish market is due to large shipments 
from Denmark and Ireland. Because of 
bad weather and the Christinas holi­
days deliveries have been retarded from 
both countries and the accumulations 
are coming forward. The packers here 
don’t like the outlook over there.

The domestic situation in hog pro­
ducts is unchanged, demand having not 
yet awakened.

Reviewing last week’s produce mar­
ket in the States, the New York Jour­
nal of Commerce says,:—

“There has been less activity in the 
option market for hog products the past 
week, and prices have been irregular, 
within a narrow range, apparently sup­
ported by packers on weak spots, while 
they, or some one else, has sold quite 
freely on strong ones, looking much as 
if they expected lower prices later on 
with a better hog supply, which has run 
during the week ahead of last year for 
several days at the leading points. There 
has been no anxiety, however, to sell, 
but rather cautious scalping of the mar­
ket bv the few traders, outside of pack­
ers, who indulged in this pastime; an any 
short interest, however small, is seized 
upon by the packers and forced to cover. 
The general feeling is that the advance 
has culminated, as prices are so high as 
to be considered the cause oi a moderate 
falling off in consumption, notwithstand­
ing continued activité in industrial cen­
tres, as the leading jobbers oi the city 
admit trade has been very slow for the 
last month and is somewhat behind a 
year ago.”

ies of the large stocks in London are 
not grounded on fact. Nuts are very 
locally is very firm, and buyers must 
pay the price or do without the goods.
Ontnrioa, Pep* ember make...................................0133 1. 14

“ late make................................ ............  0 13} 0

EGGS—Stocks of storage and pick- 
led eggs are gradually being cleaned 
up, and as a consequence prices are 
firm. Quotations this week are higher.
Sr orage, selects, doz .............................................  0 26 0 27
Storage. No. 1, doz ......................................................... < 23
PickWl, doz.............................................................  0 22 0 13
New laid, doz ........................................................... 0 30 0 33

HONEY-—In honey the situation is 
unchanged since last report.
White clover comb hooey ....................................... 0 15 0 16
White clover, extracted tina..... ..............................  0 11 0 12
Buckwheat ................................................................ 0 09 0 10

POULTRY—Very little fresh killed 
stock is arriving on the market. There 
is considerable trade in storage poul­
try at prices quoted.
Turkey, per lb ........................................................ 0 13 0 14
Chickens and fowls, per lb.................................. 0 08 0 09
Cleese, per lb........................................................... 0 09 0 lo

TORONTO.
PROVISIONS—Business is quiet and 

prices are unchanged with the excep-

PROVISION AND DAIRY MARKETS
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BUTTER, CHEESE, EGGS
If you hare Butter, Cbeeae or Eggi to lell, 

write me. I am alwayi in the market to buy. If 
you want to buy Bggi, Butter or Cheeee, write 
or wire for prices.

B. H. POWER
21B ARGYLE STREET, HAUFAX, N.S.

SALT (ALT
Table, Dairy and Cheese Salts. Fine and Coarse 

Salts in Sacks and Barrels,'Land Salt.

C. R. COOPER

TORONTO SALT WORKS
TORONTO, ONT.

AGENT FOR THE DOMINION 8ALT AGENCY

BUTTER-EGGS
-WE ARE-

BUYERS and SELLERS
Correspondence toll cited from OSTABIO, 

MANITOBA end LOWER PROVINCE*.

Mertiri, Marshall 4 Ci
Wholesale Predate Merekeate,

TORONTO.

BROOMS
RUSHES
ASKETS

WOODEN ^yiLLOW
ARE

Paper Bags 
Wrapping Paper I f 
Grocer’s Sundries

WALTER WOODS & GO.
Hamilton and Winnipeg

lion of dressed hogs, which are 
lower.

Long clear bacon, oer lb.................................. 0 lli 0 11$
Smoked breakfast bacon, per lb....................... 0 15 0 15*
Roll bacon, per lb............................................  0 11 0 11*
Small hams, per lb............................................... 0 15 0 15*
Medium hams, per lb............................................ 0 15
Large hams per lb.................................................. 0 13
Shoulder hams, per lb.....................................0 11 0 11*
Backs, plain, per lb................................................... 0 16

" pea meal....................................................... 0 17
Heavy mess pork, per bbl.................................... 20 00
Short cut, per bbl............................................ 22 00 24 00
Lard, tierces, per lb................................................... U 12

“ tube " ................................................... 0 12*
' pails "   0 12e
" compounds, per lb.................................... 0 08* 0 10*

Plate beef, per 2UU-lb. bbl.................................11 00 12 0J
Beef,hind quarters........................................... 7 50 8 50

front quarters........................................... 5 03 6 00
*' choice carcases........................................  6 50 7 50
11 common.....................................................  4 00 5 00

Mutton................................................................  0 08 0 10
Lamb....................................................................  0 11 0 12
Hogs, street lots................................................ 8 75 9 50
Veal.........................................................................o ro OP*

BUTTER—The market for dairy is 
a little easier. Stocks are accumulating 
pomewhat. Merchants in the country 
seem to have been accumulating sup­
plies too. Selling prices here, how­
ever, are about the same, but the ex­
pectation is that they will be lower.

Per lb.
Creamery prints...................................................  0 26 0 27

' ' solids, fresh................................................. 0 25
Dairy prints, choice............................................. 0 23 0 24

" “ ordinary...................................... 0 20 0 21
" rolls, large choice...................................... 0 21 0 22
“ tubs, choice............................................... 0 21 0 22

Baker's butter .................................................... 0 18 0 19
EGGS—New laid eggs were selling 

on the farmers’ market here last Sat­
urday at 25c. However, the supplies 
are not increasing and this week eaui- 
mision men are still getting as high as 
30c. If the supply increases at ad 
stcred eggs will turn very easy. Last 
week a couple of shipments of new Mid 
southern eggs were brought in from 
Chicago and handled at a fair margin 
for the importers. They are not as 
large as the domestic product and not 
unite as good stock as strictly new laid 
here because of the time taken for 
transportation. Prices here are prac­
tically unchanged except for new laid. 
Selected kept eggs bring as high as 
27c.
Eggs I strictly new laid) ................................ t...............  0 31

•' fresh ..................................................................  0 23 0 24
“ nieklod .................................................... 0 21 0 23

CHEESE—The market is firm at un­
changed prices.
Cheese, fine September large........................................... 0 14

“ twins ........................................  0 14*
“ lat^r makes, large......................................0 13* 0 14
“ “ twins ..........................................0 13* 0 14

HONEY — Prices are unchanged.
White honey is very scarce, but not in

very brisk demand. There has been a 
typographical error in the price of 
buckwheat honey by the lb. It should 
be 5c to 6c.
Honey, strained, 60 lb tins........................................... 0 11

“ “ 10 lb tins.............................................. 0 12
" “ 5 lb tins............................................  0 12
“ in the comb, per doz.............................  2 00 2 50

Buckwheat honey, per lb.........................................0 « 5 0 06
“ “ in comb, per doz.............................. 1 50

POULTRY—The market for turkey 
is a little easier. The stock that did 
not come forward before Christmas 
is depressing the market now. The 
high prices for chickens and ducks 
limit the demand.

Live Weight.
Old fowl......................................................................  0 07 0 09
Ducks ...................................................................  0 12 0 13
Young chickens........................................................ 0 08 0 09

Dressed weight.
Old fowl....................................................................... 0 07 0 09
Ducks... ...................................................................0 12 0 13
Young chickens.........................................................0 11 0 12
Geese .................................................................... 0 09 0 11
Young turkey......... ................................................  0 13 0 14
Old turkey................................................................. 0 11 0 12

ST. JOHN, N.B.
PROVISIONS—Pork continues firm 

with fair demand. In plate beef Ameri­
can prices well above Canadian ; sales 
are light. Pure lard shows little change. 
There is rather better supply of refined 
compound, but stocks arc still very 
light. Fresh beef shows no change. Mut­
ton is very firmly held; prices are high. 
Lamb not so freely offered. Veal has 
active demand but is still scarce. Pork 
continues high.
Mesa pork, per bbl............................. ................822 00 $23 00
Clear pork, “ ........................................ .. 22 00 22 00
Plate beef, “   13 50 14 50
Domestic beef, per lb....................................... 0 06 0 07*
Western beef, *'   0 08 0 09
Mutton, “   0 07 0 09
Veal. “   0 (8 0 09
Lamb, "   0 « 9 0 10
Pork, “   0 08* 0 09
Hams, “   0 14 0 16
Rolls, “   0 12* 0 14
Lar i, pure, tubs, “   0 13 0 13*

“ “ pails. “ ......... :....................... 0 13* 0 14
Refined laid, tubs .......................................... 0 10* 0 11

“ “ pails ........................................... 0 n 0 11*
BUTTER—A quantiU- of creamery but­

ter brought back from the English mar­
ket was sold here last week by Mon­
treal firms. Fair prices obtained. Mar­
ket is now well supplied.
Creamery butfer....................................................  0 24 0 26
Best dairy t utter....................................................  0 22 0 24
Good dairy tubs ....................................................  0 20 0 22

EGGS—While quite full prices rule, 
market hardly as firm.
Eggs, strictly fresh................................................. 0 30 0 35

,r fresh .............................................................  0 23 0 24
CIIEESE—Prices arc still easy, but 

outlook is for improved values.
Cheese, per lb........................................................... 0 131 0 14

Lunch Tongue
One of the choicest delicacies for the housewife 
when the “ unexpected visitor ” comes is

Clark’s Lunch Tongue,
prepared under the most careful supervision and 
ready for use.

Retailers may be assured that every can of these 
goods is guaranteed in the strongest possible man­
ner, backed up with a record of many years of suc­
cessful manufacturing.
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A GREETING WORTH KEEPING.
A splendid piece of work is the wall 

hanger recently issued by the Quaker 
Oats Co. It is an engraving of the 
well-known Quaker who has so long re­
presented the company 'and its pro­
ducts. This time he holds in his hand 
a parchment inscribed with hearty new 
year’s wishes. The picture was first 
modelled in clay, then photographed 
and reproduced by the collotype, or 
similar process, on a fine quality paper, 
and the result is certainly an attrac­
tive advertisement.

The New York office of Lipton Limit­
ed is advertising for a Canadian sales 
manager.
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INQER80LL, CANADA—FACTORY

A NAHE
THAT MEANS SO MUCH

Condensed Milk of this brand is recognized 
as the Standard for Richness and Purity.

The Jobber sells it with confidence. 
The Dealer buys it with assurance. 
The Consumer uses it with satisfaction.

EVERY CAN GUARANTEED

Truro Condensed Milk Co., ltd., Truro, N.8.

AN EASY ONE.
Added to our splendid assortment of

GOLD MEDALS.

ST. CHARLES 
EVAPORATED CREAM

given Highest Award at World’s Fair St. 
Louis, Mo., 1904. Proven the purest and best 
and for many purposes PBEFBRABLE TO 
FRESH MILK. Can be purchased through 
any wholesale house.

St. Charles Condensing Co.

THE

Manitoba Canning Co. Ltd.
GRANDE POINTE, MAN.

NEW PLANT means BETTER GOODS.
We are now working with the LATEST 

Canning Machinery, with the BEST 
WESTERN CATTLE coming daily into 
our yards.

TRY our Corned Beef and Roast Beef.
When accustomed to the brand you will 

NEVER be without it.
EVERY TIN GUARANTEED

NICHOLSON & BAIN,
W1NNIPEC AND CAUSAIT

Agent»—W. B. BAYLEY 4 CO.
Cor. Church and Colborno Stm., Toronto.

EDINBURGH

ALWAYS BEADY! 
ALWAYS PDBE! 
ONE STANDABD

COFFEE ESSENCE mm\
UNQUESTIONABLY THE VERY

towh,ol«d*l°«rbli THOS. SYMINGTON & CO. - EDINBURGH

i
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CEREALS AND CONFECTIONERY
Wheat Advanced Owing to Decreased Receipts—Car Shortage Worse Than 

Ever in the West—Grain Dealers Complain of Crop Reports.
Are You Content?

with the flour you are
Wheat has advanced de., in Chicago 

and 2c. in Winnipeg from the low points 
of a few weeks ago. The situation con­
tinues firm owing to small receipts, and 
these are due to the car famine in the 
west. The C.P.R. has stopped all ship­
ments east of Fort William. On Tues­
day the receipts of wheat at Fort Wil­
liam and Port Arthur were only 28 cars 
and there should have been 250 anyway. 
One northern is now quoted with freight 
rates to Montreal and -west, including 
milling in transit, at 17£c. The car con­
gestion in the west is worse than ever. 
Bradstreets report a decrease of 6,487,- 
000 bushels in the world’s visible sup­
ply of wheat. In the United States last 
week saw strong grain markets through­
out the list, on continued light receipts 
and offerings, owing in part to wet 
weather and bad country roads west, 
with light offerings bv farmers and small 
receipts, while exporters have stood 
ready to take all the wheat and corn of­
fered at hardening prices, though not 
bidding up prices in the absence of of­
ferings. Cats have advanced on good 
buying in the west, by leading operators 
who apparently improved the depression 
caused by the last Government report 
to buy all the cheap oats offered, by 
both shorts and longs, until the latter 
had sold out, and the former began to 
want to cover in view of the decreasing 
movement. The advance in this grain 
has been quite sharp, on the covering of 
shorts and good buying for long account, 
though cash trade has been light owing 
to good stocks in second hands.

A deputation of Toronto grain men 
waited on the Ontario Minister of Agri­
culture recently to tell him that his 
crop reports were not accurate enough. 
They referred to barley particularly but 
included oats also. Thev were moved to 
that because of the light deliveries, 
which seemed to them to belie the crop 
reports. Hon. Mr. Monteith told them 
the crop reports were all right ; that 
farmers were marketing their oats and 
barley on the hoof and that if they 
would continue to take the advice of the 
department there would be even less 
business for the grain men. He surpris­
ed some of the deputation by stating 
that the Ontario farmers were not now 
growing a kind of baTley that was good 
for malting. /

Short supplies have caused an advance 
in oats that seems to be justified by the 
situation.

MONTREAL.
GRAIN—Corn is higher this week, 

but otherwise there is nothing of in­
terest in the grain situation.
No. 4 barley, store..............................
Feed barley, store.......................
No. 2 white oats “ .......................
No. 3 white oats “ ........................
No. 4 white oats “ .........................
New No. 3 yellow com “ ................
No. 2 peas, basis 78 per cent, points.

0 53 
0 52: 
0 42 
0 41 
0 40| 
0 Î6 
0 80

FLOUR—Business in flour ,is slight­
ly better this week. Prices ara 
steady.
Whiter wheel patente.............................................. 4 40 4 70
Straight rollers..........................................................  4 00 4 20
Extra..........................................................................  4 10 4 40
Straight rollers, bags, 90 per cent....... ................... 1 75 2 00
Royal Household 4 60
Glenora.............................................................................. 4 10

Manitoba spring wheat patents
“ strong bakers............

Buckwheat flour.........................
Five Roses..................................

.... 4 60 

.... 4 10 
2 25 2 30 
.... 4 60

ROLLED OATS—Sales are not large 
ai present. The grocery trade is not in

CHICAGO, ILL., U.S.A.

SPRAGUE

Receivers and Shippers of Oats.

Western Dealers will find it to their 
benefit to make us offers.

handling?
If not, get a shipment of

Anchor Brand 
Flours

and see how pleased 
your trade will be
For prices and informa­
tion write to

LEITCH BROS. 
FLOUR MILLS

Oak Lake, Man., Canada

Cultivate your Biscuit trade by ordering
McLAUCHLAN'S

Cream Soda Biscuits
MoLAUCHLAN A SONS 00. Limited, Manufacturers, OWEN 80UNB, Canada

GRAHAM FLOUR
Made from carefully selected wheat.

Send for trial lot

A. A. McFALL BOLTON, ONT.

Fortune is a Fickle Jade- But
She always sticks to the Grocer who features our Barley. 
This is one of the things it will pay you to remember.

JOHN MACKAY, LIMITED BOWMANVILLE, ONT.

CORONET ROLLED OATS
l«-ilk Only Quick Shipment

THE WOODSTOCK CEREAL CO., Ltd., Woodstock, Ont.

When yon want

SALT
or any information about it, write

Verret, Stewart & Co., Ltd., Montreal
38
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a position to give much attention to 
this line at the moment.
Fine oatmeil, bags............................................................. 2 40
Standard oatmeal, bags ..................................................  2 40
Granulated " “ .................................................... 2 40
Gold duet commeal 98 lb bags........................................ 1 75
Rolled oata, 90-lb. bags............................  2 25

" 80-lb. bags........................................................ 2 03
" bbls.................................................................... 4 80

Choice boiling peas................................................... 1 00 1 10

FEED — Feed continues ■ strong. 
Prices of Ontario and Manitoba bran 
are up this week. The scarcity of 
bran and shorts has created quite a de­
mand for cornmeal and mixed feeds.
Ontario bran......................................... ..................  20 0d 21 CIO
Ontario shorts...........................................................  21 50 22 50
Manitoba shorts......................................................  21 50 22 50

“ bran............................................................ 20 00 21 50
Mouillie, milled.................................................................. 24 00

" straight grained....................................... 25 00 28 00
Feed flour ................................................................... 1 30 1 35

HAY — Although prices are not 
changed, the hay market, both locally 
and in the Old Country, is weaker this 
week, owing to increased receipts.
No. 1.................................... ......................................... 14 00 14 50

" a ......................................................................13 00 14 oo
Clover mixed............................................................. 12 03 12 50

TORONTO.
CHAIN—Western wheat is higher be­

cause stocks east of the lakes are very 
low and it is practically impossible to 
get all rail shipments. Oats also are 
advanced.

(F.o.b. Georgian Bay points.
No. 1 hard.............................................................................. 0 83
Manitoba wheat. Northern No. 1.................................... 0 81 à

Red,
White,
Mixed,
Spring, nominal

Barley, No. 1.
“ No. 2,
" No. 3x,
" No. 3,

No. 2
" “ No. 3, nominal_____
“ per bushel. 78 per cent. points .. 0 69

.. 0 69 
0 63

0 79 
0 76J 
0 70 
0 70 
0 69

Oats,

......................... 0 65

...” o'si
................ 0 484 0 49
......................... 0 45
................ 0 361 0 37
................ 0 351 0 36

FLOUR—The market is steady and 
demand is fair. Millers, however, are 
beginning to fear that the. western 
wheat shortage may occasion a rise be­
fore it is normally due. However, the 
situation has a week or two in which 
to right itself.

Manitoba Wheat.

60 per cent, patents....................................................... 4 £0 4 50
85 “ “ ............................................................. 4 00
Strong bakers....................................................................... 3 80

Winter Wheat.
Straight rollrr.............................................................. 3 50 3 60
Patents ........................................................................ 3 70 4 00
Blended............  ........................................................  3 70 3 8u

CEREALS — Prices are unchanged, 
but by the end of the week there is 
likely to be an advance of 30c. in oat 
products. The price of oats is advanc­
ed and some of the millers think an ad­
vance of even 50c. is justified.
Rolled wheat in tarrsls lOf^lbs............................  2 40 2 50
Rolled oats, in wood, per bbl ............  4 55 4 65

“ " in bags, per bag 90 lbs. ....................  2 15 2 20
Oatmeal, standard and granulated, per bbl.................. 4 80

*’ “ “ in bags 98 lbs...................... 4 55

NEW BUSCUIT FACTORY.
O. N. Pichet, the biscuit manufac­

turer, Ontario St. E., Montreal, will 
this spring erect a large new factory 
on the site of his present, building, 
which has become too small for the 
business .

Jas. Turner & Co., Hamilton, have 
disposed of some heavy blocks of canned 
fruits at full retail list prices to some 
wholesale houses and canners. They 
look for higher prices.

GRACEFUL
COMFORTING

IN 14-LB. LABELLED TINS. 14-LB. BDXE8
Special Agents for the entire Dominion, C. E. COLSON & SON, Montreal 

In Nova Sootla, E. B. ADAMS, Halifax. In Manitoba, BUCHANAN & CORDON, Winnipeg

the most pnpn A
NUTRITIOUS

There are None
Just as Good

as

PERFECTION
CREAM
SODAS

and most of our competitors know it. 
Lots of Bakers produce good biscuits- 
biscuits almost as good as

PERFECTION
;@8$0<laS

1* MOONEY BISCUITS, CANDY, CO

STRATFORD CANADA

but—just as we have reduced baking 
to a fine art we have also reduced 
packing to an exact science.

Perfection Cream Sodas
cannot deteriorate in quality. Their 
goodness knows no variableness. As 
delicious the day they are served as 
the day they leave our bakeries.

Can you afford to slight your 
biscuit counter?

THE Mooney 
Biscuit & Candy 

Company,
limited.

Stratford, - Canada.

A LIMB THAT WILL PLEASE YOUR CUSTOMERS

NESTLES
CHOCOLATE

LAM0NT, CORLISS A CO.,
«7 COMMON ST., MONTREAL

mF*Prepared with" toe bestou 
or PURE CHOICE GOODS ONLY

NicHsœrrBïfocK
TORONTO, CAN.

1 I

Nicholson’s 
Mince Meat

is one of the things which 
should be on your order 
list all the time, because 
the people demand it.
It will pay you to know more about
N. A B. Jelly Powder, N. A B. Icing 
Powder, N. A B. Puddine, N. A B. 
Veri-quick Tapioca, Brock’s Bird 
Seed.

NICHOLSON & BROCK, 9 Jarvis SI. Toronto, Ont.
S9



BISCUITS AND CONFECTIONERY The Canadian Grocer

Some of your trade may not 
use Chocolate—they may 
have tried the numerous so- 
called Swiss Milk Chocolates 
and met with disappoint­
ment. Try them with

(Pronounced Ka-lay

^ GENUINE

SWISS MILK 
CHOCOLATE

and see the result.
The delicate Cailler “ taste ” 
makes all other Chocolates 
seem flat and coarse by 
comparison. That’s why 
CAILLER’S is the leader.

For Particulars, etc., write

General Agent for Canada 
William H. Dunn, MONTREAL

394-396 St. Paul Street

COWAN’S COCOA
Maple Leaf Label Our Trade Mark

Cowan’s Chocolate,

Cake Icings,

Cream Bars, and
Cowan’s famous Milk 

Chocolate

are absolutely pure goods

THE COWAN CO., LIMITED
TORONTO

CANADAi
Ns better

Ceuniry

■OTT'g:
Ne better 

Cheeelete

When a line of goods has satisfied the most 
critical trade of the country, as has been done for 
over 25 years by

MOTTS
Chocolate

“Diamond'* and “Elite” 
brands,

it is poor policy to change to other brands. 
The “changers”always come back to

Mott’s

JoHn P. Mott CD. Co.
HALIFAX, N.S.

SELLING AUBNTS:
J. A. Taylor R. S. Mclndoe Jot. E. Huxley Arthur Nelson

■estreat Toronto Wloolpof Vancouver
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The Canadian Grocer. FLOUR AND CEREAL FOODS

THREE WINNERS
the good old reliable brand — comes first. 

Cereal lovers declare : “It was good for our 
fathers, it was good for our mothers, and it’s good enough for us.
“Swiss Food”

But it R A4 IIP I* AjltQ ** are "ius* as P°Pular' and still hold the Quality 
“ Record. Then, the big premium (766) goes

with this brand.

And, as some of you gladly admit, “MclNTOSH’S CROWN BRAND 
ROLLED OATS" has been the saving factor in the life of many 
grocery businesses.

These facts should mean something to you

P. MclNTOSH & SON - Toronto, Canada

. THIS IS THE BRAND 
THAT SI6NIFIES THE 
BEST BREAD FLOUR 

IN THE WORLD.
Made entirely from the very choicest 
selected Manitoba Hard Wheat in the 
most modern and best equipped mill­
ing plant in the Great dominion.

PURITy FLOUR
is the perfect standard of Patent Flour 
for Bakers’ and Household use.

Western Canada Flour Co„u,„™
Wills at

WINNIPE6, 60DERICH 
and BRANDON
Toronto Office :

Long Distance Phone Main 6060 
Phone in your Orders at our expense.

It
I»/*

^«wnwiui»

mm'

aüüS

& WOT» HAM

Wb Want You To Try It
All we ask for our flours is a 

fair trial—and we don’t fear re­
sults. You will soon find that 
our brands attract the permanent 
trade of particular people.

“Premier Hungarian" 
“White Rose" and 
“Royal Patent" Brands

Put up In a^-lb. and 49-lb. Sacks specially 
for the Grocery Trade.

Order direct or from our nearest agent.

THE ALEXANDER MILLING CO.
LIMITED

BRANDON, RAN.
Agent (l aebec and Maritime Provinces

. N. FRECHETTE, 45 Bonsecours Street, MONTREAL 
Agent Province of Ontario

ALEX. BUTLER, BoerdofTrede Building, TORONTO 
Agent Alberta and British Colnmbia

WILL HILL, 1645 Bth Avenue West" VANCOUVER, B.C.

1
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CANADA FLAKES

CANADA %

FLAKES 7
25 Cent Household Package

Each package contains a beautiful china plate or 
dish.

Every article in this china selection is worth at 
least 1 Oc.

This free china is part of our advertising ex­
penditure. We thus pay your customers, Mr. Grocer, 
to talk Canada Flakes. And we frankly state that 
this method pays us far better than putting the same 
amount of money into newspapers. The Housewife 
is the buyer. She receives the full value of the food 
and the advertising expense as well. She is so 
pleased that she will buy again.

Try a case of Household Canada Flakes and note 
the result.

WEBB'S

CHOCOLATES
High-class goods for 
High class grocers.

The largest and finest line of packages 
and Christmas novelties in the Dominion.

The HARRY WEBB CO., Limited
31-35 Buchanan St., Toronto

EXPORT TRADE DEPARTMENT
Fir ma Abroad Open for Canadian Bualnomo

W. C. GREGSON & CO.,

PROVISIONS POULTRY
CEREALS

LIVERPOOL, Produce Exchange Bldg.

JAMES flETHVEN, SON & CO.
St. George's House

EASTCHEAP, LONrON, ENG. 
I.arge connection emongst best Whole- 

zale Orocers and Bakers in Great Britain. 
We also ship several British lines to United 
States ard Canada. Correspondence invited

This space $15.00 per year.

DAVID SCOTT & CO.
Est. 1878. 10 North John St. Liverrooi 
England. Splendid connections and 
references. Try us with a shipmen of

CANNED GOODS.
T. Scottish, Liverpool.

JAMES MARSHALL
Aberdeen, Scotland, 

iuvites consignments of Canadian Pro­
duce. gives personal attention to hand­
ling of same, and guarantees prompt re­
turns. Reference — Clydesdale Bank, 
Aberdeen. Codes—A B C. 4th and 5th Eds

A. C. DOUGHTY & CO.
Head Office. 39 East cheap, LONDON. 

Provision Importers
Invite consignments of Bacon. Hams. 
Butter. Cheese and Poultry. Telegraphic 
Address : Avouching, London. Codes :
A B C. 4th and 5th editions. Al. Western 
Union. Highest References

HENRY COLBECK
NEWCASTLK-Upon-TYNB. 

nvîtes consignments of green and dried 
fruits. Newcastle is the centre of one < f the 
largest miningaud industrial districts in the 
United Kingdom, with apopula1 ion of up­
wards of 2,000, 00 within a 2j-mile radius.

This space $15.00 per year.

L) 0, C Vi-rt r»An4/V11 Î Makers and Exporters of Candied Peels.
1 . (x i . V lllvclllvlll Daily capacity of our plant: ten thousand lbp 

Telegraphic Address—" VINCENTELLI," Antwerp. A.B.C. Codes.
General Agencies wanted for Belgium, Alsace, Lorraine and Switzerland. Reports 

and va nations made on fresh or canned fruits, fish, pork and beef meats.
Best attendance on consignments. Highest Bank Retxrxnoxs.

es- Money
CAN BE SAVED BY MEANS 
OF AN ENDOWMENT POLICY.

YOU CAN ONLY SECURE 
SUCH A POLICY WHILE YOU 
ARE IN GOOD HEALTH.

Pamphlet» and Fall Particulars regarding the 
New Accumulation Endowment Policy 

sent on application.

Confederation Life
ASSOCIATION

w. H. BEATTY, President.

W. O. MACDONALD, J. K. MACDONALD,
ACTUARY. MANAGING DIRECTOR.

HEAD OFFICE, - TORONTO, CANADA.
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BRITISH AMERICA 
ASSURANCE COMP’Y

FIRE AND MARINE.
Incorporated 1833

CASH CAPITAL. *850.000.00.
I TOTAL1 ASSETS, *2,119,347.89.

LOSSES PAID SINCE ORGANIZATION, *27,383,068.64.
«BAD OFFICE, - BRITISH AMERICA BUILDING,

Cor. Front end Scott Sto., Toronto.
HON. GBO. A. COX, President. J. J KENNY, Vice-President 

P. H. SIMS, Secretary. and Managing Director

CP THE TELEPHONE
Is a companion, friend and servant combined.

Invaluable for convenience in the household.

LONG DISTANCE TELEPHONE SERVICE

Has no equal for the facility it affords in business life.

Full particulars as to rates and service at the near­

est office of

THE BELL TELEPHONE COMPANY OF CANADA

Incorioratsd
1851

COMPANY

FIRE

AND

MARINE

Head Office

Toronto,
Ont.

Capital
Assets, over - 
Income for 1905. over

$ 1.500,000.00 
3.460,00000 
3.680,000.00

HON. GEO. A. COX. President.

J. J. KENNY, Vice-President and Ran. Director.

C« C. FOSTER, Secretary.

THE METROPOLITAN BANK
Capital Paid Up, - - $1,000,000
Reserve Fund, ... $1,000,000
Undivided Profits, $ 133,133

GENERAL BANKING BUSINESS
Drafts bought and sold.
Letters of credit issued.
Collections promptly attended to.

SAVINGS DEPARTMENT
open at all branches.
Interest allowed on all deposit 
of one dollar and upwards.

We
Solicit
Your
Account

HOTEL DIRECTORY

WINDSOR HOTEL
HAMILTON, BERMUDA

This house is pleasantly and conveniently lo­
cated on the East side of Queen Street. The 
rooms are bright and cheerful. Every attention 
paid to guests. Billiards and Pool. Hot and 
cold water baths. A. McNicol, Prop.

TOWER HOTELQeoRQetown
BRITISH GUIANA.

This first-class hotel is most conveniently situ­
ated in the coolest and healthiest part of the 
city. Five minutes from railway station and 
steamer stal lings, and near to all principal public 
buildings. Cool and lofty bedrooms. Spacious 
Dining and Ladies’ Rooms. Billiard Room.

Electric light throughout.

WOQDSIDE BOARDING 
HOUSE

Comer of Main and Lam aha Streets 
GEORGETOWN, DEMERARA.

Cool and airy Bedrooms, Excellent Cuisine 
Attendance qualified. Tenns moderate. Elec 
trie Car Loop at gate of premises. Patronage 
Solicited. Manageress, E. Cottam.

VICTORIA LODGE
HAMILTON, BERMUDA

Mrs. J. F. SMITH Proprietress.
Opposite Victoria Park and Cedar Ave. 
Private Board $12 to $14 per week.

Open Nov. 1 Closes in May.

WINTER RESORT
Queen's Park Hotel

Port of Spain, Trinidad, B.W.I. 
JOHN McEWEN, Manager. For Rates, etc 

apply Trinidad Shipping and Trading Co.,
29 Broadway, New York.

THE GRAND UNION
The most popular hotel in 

OTTAWA, Ont. James K. Paisley, Prop.

DOMINION HOUSE
W. H. DURHAM. Proprietor

RENFREW, - . ONTARIO

The most popular Hotel in the Ottawa Valley.

HALIFAX-HOTEL
HALIFAX, N.S.y

ACCOUNTANTS AND AUDITORS

JENKINS A HARDY 
Assignees, Chartered Accountants, Estate an 
Fire insurance Agents, 164 Toronto St.. Toronto. 

466 Temple Building, Montreal.

LEGAL CARDS

ATWATER, DUCLOS & CHAUVIN 
Advocates, Montreal

Albert W. Atwater, K.C., Consulting Counsel 
for City of Montreal. Chas. A. Duclos. Henry 
N. Chauvin.

WM A. McLEAN.
Barrister, Solicitor, Etc.

Head Office Guelph, McLean's Block. 
Branch Office, Acton. Town Hall. 

Corporation, Solicitor, Etc.

ROBINSON & GREEN 
Barristers, Solicitors, Etc.

John A. Robinson, John R. Green, Solicitors for I 
the Imperial Bank of Canada, the Southern \ 
Loan & Savings Co., St. Thomas, Ont. |

Sixty 
Years of 
Popularity

COX’S 
GELATINE

should be used 
in every Cana­
dian house­
hold, because:

(1) . It is STRONG.
(2) . It is CLEAR.
(3) . It is PURE.

Canadian Agents :
C. E. Colson * Son, Montreal
D. Masson A Co., “
A.P. Tippet k Co., "

J. a Q. cox.
Ltd

Gorg/e Mills, 
EDINBURGH
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TRADE GOOD ON PACIFIC COAST
Record Price for Butter—Dried Fruits High—Last of the Salmon Pack Goes 

to Australia—Fish Trade With Japan.

Vancouver, Jan. 18, 1907.
Prunes and creamery butter are lead­

ers in market circles at the present 
time. Butter never went up so high lo­
cally before. The price now asked, and 
obtained readily, for fresh local cream­
ery butter is 40 cents per pound whole­
sale. The very limited supply is perhaps 
the chief reason for the price going up, 
added to the fact that there is always 
a demand for the local fresh-made ar­
ticle, all the year round, and for quan­
tities more than are ever produced. 
Price is a secondary consideration with 
a large section of the demand.

Because California dried fruits are 
well up out of sight in most lines, 
prunes are in big demand, and selling so 
fast that there is every likelihood of 
their becoming scarce enough to bring 
up the present quotations on this staple, 
which now sells at 5|c. to 9c. in whole­
sale way.

Shipments of salmon, both '.alt.vl and 
canned, are still rather heavy, the last 
of last season’s pack of canned fish go­
ing largely to Australia, the SS. Aor- 
angi taking out a large consignment this 
week. The salted salmon, of the dog- 
salmon variety, largely, is shipped for 
the most part to i Japan, where there is 
a big trade in this article, which is not 
marketable in this country for white 
trade. The Japs largely put it up them­
selves here, many of the little brown 
men being engaged in catching and cur­
ing the fish at several points, up the 
gulf and some points up north. This 
Winter, or rather for the past few 
weeks, heavy shipments of salt herring 
in barrels have also been shipped from 
Nanaimo, where the herring run is sur­
prisingly large every year. Thcse^ salt­
ed herrings go to Japan by the C.P.R. 
steamers, being transhipped at this 
point from local steamers which bring 
them over from Nanaimo. The Athen­
ian, which sailed this week for the Ori­
ent, took out over a hundred tons.

In former years the Japs shipped her­
ring not salted, to Japan, but that was 
a contravention of the fisheries regula­
tion, which forbid the shipment of fish 
for fertilizer purposes. Now the fish 
are salted and arc therefore supposed to 
be used for food.

The wholesale trade reports business 
this past w’eck much better than usual 
for this time of year, and really not 
much of a let-up for them, though holi­
day trade is over. The retail merchants 
of course find some slackening off, hut 
are all well satisfied with the total, as 
well as with the way collections have 
been coming in.

* * *

Prices show but little change from re­
cent quotations. In California dried 
fruits, apricots may as well be called 
out of the market. The price is 23c. 
Peaches arc 15£c. and scarce. Figs, 
cooking, are getting scarce, and selling 
for 6tc. Evaporated apples are quoting 
here lower than in the east, based on 
former California quotations. Present 
selling price is 9£c., but that will be 
raised soon.

In dairy goods, butter, local cream­
ery, is 40c. wholesale; eastern creamery 
29c. to 31c., while dairy is bringing all 
the way from 20c. to 25c., as to qual­
ity. Fresh eggs, are up again, with cold 
weather, the price being 55c. Case eggs 
are now 30c. A little Australian cream­
ery came in last steamer, which sells 
at 32Jc.

CANNED GOODS TO COST MORE.

Outlook for the Pack of 1907—Higher 
Prices for Raw Material.

The canned goods trade in the United 
States are already selling next season’s 
pack. Consequently the probable cost 
of materials is already canvassed. The 
New York Journal of Commerce says :

“According to well posted authorities 
there is a general disposition to raise 
quotations on 1907 packing, throughout 
the list, at least 5c. a dozen over last 
season’s opening prices, and in some 
instances an advance of 10c. and even 
of 15c. a dozen is held to be warranted 
by the conditions confronting packers. 
Heretofore the items of cans, boxes and 
raw material have figured in the calcu­
lation of packers as the basis of cost, 
almost exclusively, with the wages of 
labor, of course, counted in as incident­
al. But there are many small items of 
expense which heretofore have been 
given little consideration, which are 
now to be more carefully computed in 
the cost of doing business. The cost of 
maintenance, repairs, etc., has been fig­
ured by the most careful, but the aver­
age canner it is held has not attached 
the importance to these that must here­
after be given them, owing to the ad­
vance in the price of all supplies that 
enter into them. For instance, the cost 
of lumber needed for repairs and im­
provements to canneries has in the last 
few years increased about 50 per cent, 
and even nails, the consumption of which 
in the large and even average canneries 
is an important item, are much higher 
than they were when the era of general 
prosperity was younger. It is asserted 
by careful students of the situation 
that the packer who does not take all 
of these things into account when cal­
culating cost, will find his balance on 
the wrong side of the ledger at the end 
of the season, and that the fact is be­
coming generally recognized is indicated 
by the movement among state packers 
to get better prices for their 1907 out­
put. Of even greater concern to them is 
the question of labor. That commodity 
promises to be scarcer than it has ever 
been in canning sections, owing to the 
greater inducements in pay offered in 
other departments of industry. In New 
York State the opportunities of­
fered to labor by the barge canal is 
drawing the supply from other less pay­
ing fields, and the canners are feeling 
or will feel this draft upon their supply 
of workers as much if not more than 
other industries that cannot hold out 
similar inducements in higher pay, with­
out raising market values on their 
products. Similar conditions confront 
packers in all parts of the country.
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W. S. Loggie, of Chatham, N.B., was 
in Montreal recently.

Fred S. Crosby, of the Crosby Molas­
ses Co., St. John, N.B., was in Mont­
real this week.

T. A. Estabrooks, of Red Rose Tea, 
St. John, N.B., was a visitor to Mont­
real this week.

J. C. Gardiner, Sugars, Limited, 
Montreal, has returned from a business 
trip to Western Ontario points.

T. Giroux, Montreal representative of 
the Blue Ribbon Tea Co., was a visitor 
to the company’s head office in Toronto 
this week.

J. A. Morgan, formerly Toronto city 
traveler for Borden’s Milk, has joined 
the traveling staff of the Blue Ribbon 
Tea Co., covering west of Yonge St.

Alex. Forman, manager of the grocery 
department of Carsleys, Montreal, is 
working hard these davs in preparation 
for the International Food Fair, to be 
held in the basement of the large de­
partmental store for one month, com­
mencing February 4.

Mr. Pritchard, of the Canadian Cas­
tile Soap Co., Ltd., Berlin, and the 
veteran soap salesman, Geo. E. Maybee, 
of the same company, were met by The 
Grocer in Toronto this week. Business 
has increased to such an extent that a 
addition is being made to their plant.

J. C. Gardiner, of Sugars, Limited, 
Montreal, was in Toronto last week 
calling upon the grocery jobbing trade. 
Several new lines of grocers’ and con­
fectioners’ specialties were successfully 
introduced by him, besides securing a 
number of very satisfactory orders for 
his company’s maple syrups and sugars. 
Mr. Gardiner left for Hamilton, London 
and other Ontario centres.

GROCERY SHOW IN MONTREAL.

Advisory Committee Representing Var­
ious Branches of the Trade.

The provincial committee for Quebec, 
grocers’ section of the Retail Mer­
chants’ Association of Canada, has de­
cided to hold an exhibition of groceries 
in Montreal from April 16th to the 29th, 
in the Arena.

In order to assure success an»' make 
this exhibition profitable to exhibitors, 
it lias been decided that the general pol­
icy of the exhibition will be under the 
direction of an advisory committee of 
manufacturers, manufacturers’ agents, 
wholesalers and retailers. The gentle­
men in that committee are as follows : 
—A. P. Murray, of the Edwardsburg 
Starch Co.; Col. Labellc, Ogilvie Flour 
Mills ; Harry Clark, Wm. Clark ; Al­
bert Hebert, Hudon, Hebert <5ç Co.; Jos. 
Ethier, Laporte, Martin & Co.; S. 
Mathewson, of Mathcwson’s Sons; Wm. 
H. Dunn, of Wm. 11'. I)unn &' Co.; M. 
Laflamme, of Rose & Laflammc ; with 
the following retail grocers P. 
Daoust, Montreal ; J. A. Chabot, Que­
bec ; J. G. Chevalier, Joliette ; U. 
Carignan, Trois Rivieres ; J. A. La- 
bonte, Montreal ; J, A. Mavnard, Mon­
treal,
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DECEPTION IN OIL AND WINE
U.S. Consul Reports That French Shippers Misbrand and Adulterate—Names 

Made to Order for Canned Goods Also—Law Permits It.
Bordeaux is the chief port of outlet 

from France of oil and wine. The Am­
erican Consul there, D. I. Murphy, has 
sent, to the Department at Washington 
an interesting report on the misbrand­
ing and adulteration of oil and wines. 
He writes

The use of fictitious names, or “con­
tremarques,” is common throughout 
France. The law of June 23, 1657, pro­
tects the French manufacturer in their 
use and authorizes him to employ such 
trademarks as he pleases, provided he 
has them duly registered. It is a com­
mon thing for manufacturers and export­
ers to label olive oil of secondary or 
inferior quality with fictitious names or 
trademarks, reserving their own proper 
names for their highest grade of goods. 
Many large American concerns order oil 
from the packers here with directions 
for special labels bearing some particu­
lar names or trademarks of their own.

Some Fictitious Names.
While immense quantities of olive oil 

are shipped to the United States under 
fictitious names, it must not be presum­
ed that all, or any considerable portion 
of it, is adulterated. Many of the names 
herein given are well known to the trade 
and the public generally, being the trade­
marks of reputable houses. Some of the 
fictitious names bear a somewhat sus­
picious resemblance to the names of 
well-known houses, and their use may 
be intended to mislead. Two of them
* * * may easily be mistaken for
* * * , one of the most reput­
able concerns in all France. I have the 
assurances of the packers, however, that 
these misleading names are insisted up­
on by customers in the United States.
Canned GoodsAlso Named to Order.
Aside from those dealing largely in 

oils, many of the packers of canned and 
preserved goods export oil with trade­
marks of their own. In addition to 
these, many of the wine exporting houses 
supply their trade in the United States 
with olive oils, each particular con­
cern having its own trademark. As in 
the case of the shippers of canned and 
preserved goods, only one or two of 
them manufacture or refine. They, too, 
have the large oil packers supply their 
orders.

What has been said regarding export­
ers of olive oil using their own proper 
names only for their goods of first qual­
ity holds true of the packers of preserv­
ed fruits and vegetables and of the wine 
merchants. It would require a volume 
to give the fictitious names used by 
them, the records of the Tribunal of 
Commerce showing hundreds and hun­
dreds of registrations, and it would re­
quire another volume to contain all the 
names insisted upon by American deal­
ers.
Misbranding and Adulteration of Wine

That there is adulteration of wine goes 
without saying, but to state the extent 
of or point out the parties engaged in it 
is a difficult proposition. It is known 
that certain unprincipled dealers or 
brokers buy up the entire output of some 
of the vineyards where good wine is pro­
duced, and with the addition of alcohol 
and water multiply the output many

times over. On this subject in a recent­
ly published statement Mr. Guillaume 
Chastenet, in the French Assembly, de­
clared the “overproduction of wine from 
which the wine districts of France are 
suffering is mostly due to fraud." The 
growers were suffering because of the 
fraudulent increase in the wine crop, 
and the manufacture of artificial wines 
had developed prodigiously. “To-day,” 
said Mr. Chastenet, “the consumption 
and production of wines might balance 
if it were not for the fifteen or twenty 
millions of hectoliters (3915,255,000 gal­
lons to 528,340,UOU gallons) of sugar 
wines, or manufactured wines of all 
kinds, made with the lees and sulphuric 
acid.” Examination of the matter leads 
me to believe with Mr. Chastenet that 
among the growers there is practically 
no fraud. The trouble is with certain 
dealers or brokers who practise what is 
called “mouillage" or adulteration with 
water and alcohol.

French Minister Takes Action.
Quite recently Mr. Guyot-Dessaigne, 

Minister of Justice, addressed to all the 
prosecuting attorneys throughout the 
different departments of France a circu­
lar relative to the safeguarding of 1 he 
public health. In this circular flic Min­
ister declares that “the Government is 
more than ever determined to repress all 
fraud, notably that which is too fre­
quently practised in the wine trade.” A 
number of convictions have been secur­
ed.

Wine Blending Harmless.
The blending of wines is carried on 

quite extensively, but this seems to be 
a natural and harmless proceeding, so 
long as no adulterants enter into the 
equation. Large quantities of Algerian 
wines arc imported here, and while some 
of it is utilized as a blend by a certain 
few of the merchants, the hulk of it, I 
find, is shipped through to Paris and 
other parts of France. Of the amount 
of Algerian wine imported in 1905, ap­
proximately 110,000,000 gallons, only 8 
per cent., remained in Bordeaux, accord­
ing to official figures.

The Classed Wines.
There is undoubtedly considerable false 

labeling on what are known as the 
“classed wines." Of the Chateau Mar- 
gaux wine there arc at this time in 
stock in Bordeaux about 2,000,000' bot­
tles of different years’ vintages, but how 
many bottles so labeled and sent abroad 
really contain the excellent product of 
that famous chateau cannot be told.

The renowned Pontet Canet Chateau 
produces annhally about 300,000 bottles, 
but much more than that amount is put 
on the market each year.

The Chateau Lafitc output is about 
200,000 bottles, but much of the wine 
masquerading under that label is inno­
cent of contact with the well-known 
vineyard. And the same is true of most 
all the classed wines.

To prevent this false labeling it can 
only be suggested that in addition to 
the name of the producer and the chat­
eau on the label, there should appear 
also the name of the merchant or im­
porter who handles the product.
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Salutary Effect of Pure Pood Law.
Having given much time to the study 

of oils and wines, I am led to believe 
that olive oils exported to the United 
States from Bordeaux bearing the names 
of well-known and old-established firms 
are really what they purport to be— 
pure olive oils. And it may also be ac­
cepted that wines bearing the names of 
Bordeaux’s high-class merchants are 
pure and free from adulteration. I have 
the assurance of men in the trade that 
they would be glad if the Government 
of the United States would forbid the 
use of any names on packages contain­
ing other than those food products of 
the exporters, the multiplicity of ficti- 
lious names arising in great measure 
from the demands of large American 
buyers.

“MUST” FOR SHIPPERS TO 
JAMAICA.

(G. Eus1 ttce Burke, O.C.A., in " * rekV Ripcrt ')
It is much to be regretted that Can­

adian packers and manufacturers are 
so indifferent to the definite instruc­
tions given by indentors, the inevit­
able result being monetary loss and dis­
satisfaction one way or the other, and 
in the case of new goods being intro­
duced, a valuable loss of future output. 
This market is a conservative one, and 
the sending of one thing or leaning to 
one method of pack or grade when an­
other is called for can have but one 
result ; and that disastrous.

When complaint is made, and loss en­
sues, a common argument by the ship­
pers in justification of the course they 
pursued is, “We have shipped thousands 
of pounds of the like grade of goods 
similarly packed to South Africa, and 
have never received complaint or suffer­
ed financially thereby.’’ All that I can 
sav is, that if such Dominion producers 
and manufacturers desire to successfully 
capture any portion of this island s 
trade for their products, they must learn 
to distinctly understand that the re­
quirements of the Jamaica market dif­
fer very materially from that of South 
Africa.

GINGER IN JAPAN.
Alex. Maclean, C.C.A., in Japan, 

writes of the ginger industry there :
Ginger-root is largely produced in 

Shizuoka prefecture, and was first ex­
ported about twenty Jears ago. Owing 
to deterioration of quality, export al­
most entirely stopped. The quality hav­
ing improved in recent years by more 
skilled methods, the export trade has 
revived, and cultivation is carried on 
more extensively with prospect of rapid 
advancement. Last year the total area 
of land devoted to nsrer in the prefect­
ure was about 8,025 acres, which pro­
duced 2,833,333 lbs., valued at $95,625. 
The dried ginger is exported chiefly to 
the United States, some going to 
Europe and India. In Japan the de­
mand for ginger is limited, the con­
sumption not exceeding 40,000 lbs. a 
year for medical purposes, in addition 
to a small quantity used for seasoning 
food. The producers in Shizuoka are 
said to be trying to improve the quality 
and quantity with the view to displac­
ing West Indian and Cuban ginger on 
the foreign markets.

W. H. Halford of S. II. Ewing & 
Sons, Montreal, was in Toronto during 
the holidays.
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This Week s 
Offerings are

I Car Chinook and Arch Brands 
Washington Navels, These are well- 
known and need no comment.

I Car St, Nicholas Lemons,
I Car Kicker Lemons,
1 Car Marmalade Oranges.
2 Cars Valencia Oranges.

Also California Celery, Tomatoes, 
Sweet Potatoes, Cabbage,

Etc.

TORONTO

DRIED APPLES
Bright, Dry Stock 

Wanted

O. E. ROBINSON CO. CO.
INGERSOLL 

ESTABLISHED 1886

BASKETS
We make them in all shapes and 
sizes. We have

Patent straWboard Berry Box 
Grain and Root Baskets, 

Clothes Baskets, 
Butcher Baskets,

In fact, all kinds ; besides being very neat 
in appearance, they are strong and dur­
able. Send your orders to

THE...

Oakville Basket Co.
Oakville, Ont

FRUITS, VEGETABLES AND FISH
Orange Trade Eases Off a Bit, But Improvement Looked for Shortly—Fish

Market Shaping for Lent.

Trade in oranges has been none too 
active during the past few days, but 
an improvement is looked for within 
the next week or so. The weather has 
been mainly lesponsible for the slow 
movement of stock. Montreal reports 
an advance in banana prices, but in 
Toronto they are, if anything, lower 
than last week.

With Lent now less than three weeks 
off, fish is in good demand, and sev­
eral new lines are quoted.

The vegetable market shows very lit­
tle change.

MONTREAL.
GREEN FRUITS—The Jamaica 

earthquake lias affected the fruit trade. 
Rananas are dearer. This week prices 
me —-T<* higher. The earthquake caus­
ed a lot of trouble to American im­
porters, and affected the steamship 
service considerably. Rananas are in 
good demand. The apple market is 
rather slow at the moment. Oranges 
and lemons are selling freely. Valen­
cias are considered very good value 
at the figures quoted. The market for 
cranberries in the States is a little 
off owing to weather conditions. Local­
ly this line is slow. Pineapples are 
also poor sellers.
New dates, per lb .......................
Bananas, fine stalk......................

" jumbos.......................
Coooanute, per bag of 100...........
Pineapple*, orate........................
Kumquats, box........... ..............
Manderiues, box.........................
Tangerines, half box..................
Kgg plant, doz..............................
Apple», bbl....................................
Lemon» ........................................
Pears per half box.....................
Mexican orange», box ..............
C al fomia oranges, rew navels.
Jamaica oranges, per bbl...........
Jamaica oranges, per box .........
Florida oranges, box..................
New figs, per lb.......................
Oi an berries. Cape Cod, i er bbl 

" Canadian, bbl
Florida grape fruit, box............
Jamaica grape fruit box...........
Almeria grapes, per bbl..............

. 0 05 0 07
. 1 50 1 75
. 2 00 2 .5
.........  4 26

.... 4 00
.........  0 20
.........  1 00
. 2 50 3 00
. 2 50 3 (0

3 00 4 50
. 2 00 2 50
.........  2 75
. .. 2 40
. 3 35 3 50
.........  4 75
.........  2 65
. 3 2> 4 00
. 0 U8à 0 13
10 50 12 00

.........  8 0<i
.........  4 50
. 3 00 3 25
.........  7 50

VEGETABTÆS—Demand for veget­
ables is fair anil the actual business 
transacted is very good. Lettuce, 
spinach and tomatoes are in good de­
mand at pi ices quoted. Potatoes are 
better than they were. In this province 
there is a scarcity on the markets. The 
fanners will not sell and dealers here 
have been bringing stock from New 
Brunswick. Prices have been pretty 
low, hut it is not thought they will go 
down any further. Receipts at present 
are sufficient to take care of the de­
mand. Considerable American cabbage 
is being brought into Montreal. There 
is a fairly good demand for this ar­
ticle.
Parsley, per doz. bunohe»....................................................
Bage, per doz..........................................................................
Savory, per doz......................................................................
Montreal cabbage, per doz....................................... 0 50
Florida tomatoes, crate......................................................
Turnip», bag...................................................................... . •
Water ere»», large bun he», per doz...............................
Lettuce, per doz........................................................ 0 40
Boston lettuce, per doz............................................. 0 75
California celery, crate.................................... ......... 6 50

0 75 
0 60 
0 60 
0 75 
6 0) 
0 75 
0 75 
0 50 
1 10 
7 00

Spinach, per bbl.................................................................... 4 50
Cucumbers, per doz ............................................................. 2 50
Celery, per doz............................................................  0 25 0 90
Potatoes, per bag................. ............ ........................ 0 85 0 9)
New potatoes, lb................................................................... 0 06

“ - bbl................................................................. 8 50
Jersey sweet potatoes basket........................................... 2 u i
Spanish onions, crate........................................................... 2 50

“ 56 lb cases.................................................... 0 95
Red onions, bbl...................................................................... 3 50
Brets bag.............................................................................. 0 75
Carrots, bag ............................................................... 0 90 1 0)
Green beans "   Id 50
Mushrooms, lb.......................................................................  0 90
Horseradish,tlb...................................................................... 0 15
Rhubarb, doz. bunches.................................................... 1 00
New Orleans shallots, doz................................................. 0 60

FISH—Fresh haddock are beginning 
to get scarce. The run for the season 
is practically over, and supplies are 
none too large. Smoked baddies will, 
naturally, be short also in the near 
future. It is very likely that there 
will he higher prices in this line. Lake 
trout, cod fish, frozen herring, lobsters 
and boneless cod are among the new­
lines quoted this week. Trade is pick­
ing up rapidly as Lent draws nearer. 
Many grocers are wisely placing their 
orders early to ensure prompt delivery.

Fresh and F ozen Fish.
Fresh haddock, expresa, per lb ............................. 0 031 " 01
Halibut, " '* ........................... 0 ' bt 0 09
Grass pike, “ " ............. ........... 0 05 0 051
Steak ■ od, “ “ ...........................  0 041 0 05
Mackerel large, " “ ................................... Oil
Lake trout, " “ ...........................  0 081 0 09
Dore, “ " ............................  0 071 0 ( 8
Whitefish. “ “ ............................  i 07 0 07%
Codfish. .................. 0 031 0 C 1
Small sturgeon “ “ ............................ 0 071 0 <*8
B. C salmon “ “ ...........................  0 081 0 09
Qual’a salmon 11 *• .................................... 0 08%
Smelts “ " .................................... 0 09
New tomcods. bbl.......................  .................................. 1 90
Frozen herring, large, bbls.. 300 fish per 100 fish ___ 2 10

*• “ less than bbls., per 100 fish ............... 2 20
" “ medium, per 10) fish ................  1 40 1 50

Smoked and Sal fd—
St. John bloaters, '*   1 20
Haddies, in 15-lb boxes ner lb............................. 0 07
Kippered herring, half boxes........................ 1 10 1 20
Smoked herring, per lb.............................................. 0 11
Yarmouth » loaters box.......................................... 1 20
Skinless cod, 100 lb. cases........................................ 5 50
Boneless. V0 lb. boxes............................................... 0 06
Boneless fish, 20-lb. boxes, bricks......................... 0 051
Boneless fish, 25-lb., boxes, per lb........................... 0 04}
Boneless cod. per lb ..................................... 0 08 0 09
No. 1 salt eela, “ “ .........................  0 C8
Dry cod in bundles ................................................... 6 60

Oysters—
Standards bulk, per imp. gal................................  1 40
Selects, bulk, per gal.................................................. 1 60
Malpaque shell oysters bbl.................................... 9 00
Oyster pails, pints, per luu....................................... 1 00

“ quarts. " ...................................... 1 25
Boiled lobsters, medium, per lb............................  0 15
Live “ “ “ ............................. 0 14

Pickled flab—
No. 1 Labrador herring, per bbl............................  5 50

" “ per half bbl........................... 3 25
No. 1N.S. herring bbl» ........................................ 5 00

“ half bbls.......................................... 3 oO
No. 1 Mackerel per pail .............   1 75
No. 1 Lake Trout, 1(0 lb. kega ............................... 6 00
No 1 Sea trout, bblx.................................................10 50
No. 1 Sea trout, half bbl.................................   5 75

Labrabor salmon—
“ " in bbl».................. ........................12 0)
“ “ tierces .........................................  16 « 0
“ “ in b hhls ............................. — 6 50

Large grcen cod, bb's., 200 lbs............................. .... 9 50
No. 1 green cod, in bb s. of 200 lbs.........  ........... 6 50 7 50
Small M • - ................ .................. 5 75
No. 1 Haddock, bl K (0 lbs ......................................... 7 00
New turbot, bbls 200 lbs.................................................. 8 00
Pickled sardines " bbl...................................... 5 60

" 4 " h f bbl................................ 3 50

TORONTO.
FRUIT—There is a large range of 

navel oranges this week. Tangerines 
are higher. Mexicans are quoted at 
$2.25 to $2.45, but a special shipment 
is offered at as low as $2. Marmalade 
oranges are listed this week. Can­
adian chestnuts are no longer quoted, 
although they are still selling in some

46



The Canadian Grocer. FRUITS, VEGETABLES AND FISH

4 50
2 50
3 10
2 45
3 00
5 75 
3 60 
2 60
3 75
4 00
3 00
4 50 
3 00 
3 50 
2 50
2 50
3 00 
2 00 
3 50 
7 on

10 £0 
3 75

localities, at about 20c per quart, re­
tail. Cranberries are slightly lower.
Oranges, Jamaicas, per bbl............................................

“ Florida, ^tôs-2l6s...................................... 2 65
“ Mexican, 126s 250s............................................. 2 25
" Tangerines, half box.............................................
“ Valencias, 420 ■ and 7l4’a..................................4 £0

navels, 9i’s, 250’s............................................... 2 75
“ marmalade, 160, h 200s, 210b, per box..................

Grape flruit, 46's 80's,................................................... 2 75
Lemons, Califomias, boxes ...................................  3 5)

" Messinas. 30u’s-360's .................................. 2 50
Pineapples, Florida and Cuban, 30j and 24s...........4 2 •
Apples, snows..................................................................2 00

* Spies .......................... 3 00
" Baldwins........................................................... 2 00
“ Greenings........................................................  2 00
“ Kings................................................................. 2 00

Bananas, per bunch.......................................................  1 50
Red bananas per bunch..................................................
Grapes, Almeria, per barrel......................................... 6 50
Cranberries, per barrel..................................................10 0<i

“ r‘ crate .............................................  3 50

VEGETABLES—California celery is 
coining in well and is in good demand. 
Cuban tomatoes, in six-basket crates, are 
quoted at $0.00. Sweet potatoes are
somewhat cheaper, while onions are
dearer. Other lines are practically 
unchanged.
Potatoes, Delawares, per bag ..............................  0 85 0 90

" Ontario.............................................. 0 75
Sweet potatoes, per hamper...............................  2 00
Oniuns, Spanish, per large case .........................  2 50 2 75

" “ small case.................................... 0 90 1 00
" Yel'ow Danvers, bags.................................... 1 25
" Canadian, per bag..................................  1 10 1 25

Cabbage, new Canadian, per bbl..........................  1 25 2 0 J
Beets, new, per bushel.... .................................. 0 40 0 50
Carrots, Canadian, per bushel.............................. 0 40 0 50
Lettuce, per doz. bunches.....................................  0 35 0 40
Lettuce, Boston, large, per doz. heads...............  1 00 1 25
Green onions, per doz ................................................... 0 20
Radishes, Canadian round, per doz.....................  0 50 0 60
Cucumbers, hot house, per doz ...................................  2 50
Mushrooms, imported, 1-lb. boxes, per lb.................... 1 (JO
Beans, white, prime, bush...................................  1 50 1 60

" " hand-picked, bush........................... 1 65 1 75
“ Lima, per lb.................................................. 0 06 0 06|

Watercress, per doz bunches........................................ 0 25
Tomatoes. California, per crate ................................... 2 75
Peppers, per basket......... .............................................
Parsley, per doz...................   0 20
Turnips, per bag..............................................................
Mint, per doz.............................................................0 15
Celery,.................. 0 40

“ California, per case, 5 to 8 doz.........................
Squash per doz .................................................... 1 00
Vegetable marrow, per doz ...............................0 35
Leeks, per doz ............................................
Pumpkins, per doz.................................................. 0 75
Parsnips, per bush..........................................................
Sage, savory, thyme, etc, per doz bunches..................
Oyster plant, rer doz bunches.....................................
Artichokes, per bag .............................................  1 00

’ . bunchea...................... — 1 50

0 25 
0 35 
0 20 
0 50 
5 50 
1 25 
0 50 
0 25 l ooi 
0 50 
0 10 
0 40
1 50
2 00Rhubarb, per doz. bunchea...

FISH—Trade is freshening up with 
the approach of Lent. Two new lines 
are added this week, in sea herrings, at 
$2.00 per hundred, and goldeyes, at 
51c to tic per pound.
Fresh halibut................................................................ 0 18
Haddock, fresh caught, per lb...................................... 0 06%
Fresh coa, per lb. ......................................... 0 08 0 09
Fresh lobsters, boiled, per lb................................  0 20 0 25
Shrimps per gal.................... ......................................... 1 25
Whiteflsh, per lb....................................................0 10 0 12
Salmon trout, per lb................................................0 «9 0 10
Ciscoes, per basket.......................................  1 00 1 25
Striped bass, per lb....................................................... 0 15
Blue fish, per lb.............................................................. 0 10
Fresh mackerel............ .......................................... 0 20 0 26
Home cured bloaters, per basket...............................  1 25
Eastern salmon, per lb ....................................... 0 20
Finnan haddie, per lb...........................................  0 07J 0 08
Oysters, per gal.....................................................  1 70 1 90
Labrador herring, per half bbl.............................. 3 00 3 25

" " bbl ..................................... 5 50 6 00
Frozen Halibut.rer lb..................................................  0 10
P;nk Salmon, per lb....................................................... 0 f9
Red “ " ................................................... 0 10
Fancy Manitoba white fish, per b...................... 0 10 0 11
SmeVs, No. 1, per lb...................................................... 0 10

“ extra, per lb ...................................................... 0 15
Lake Superior herrings, per lb...................................... 0 0?2
Pike, per lb................................................................... 0 05%
Yellow pickerel ....................................................  .... 1 25
Kipnered herr.ngs .................................  i 25
Sea herrings, per 100 count......................................... 2 ? 0
Goldeyes, per lb....................................................  0 05 | 0 06

NOTES.

THE LENTEN SEASON
begins February 13th

FISH FISH FISH
Halifax Frozen Sea Herrings 
Manitoba White fish 
Georgian Bay Trout 
British Columbia Salmon and 

Halibut

“ Long Island Native ” Oysters

Syda & Cousins’ Haddie

“Duff Brand" Labrador Her­
rings

Frozen, Salted and Pickled Fish in large variety

We are direct receivers on all lines. Place your Fish business 
with us and make money

WHITE CSL CO., Limited
TORONTO and HAMILTON

Hard, Cold Fact
A dealer never offers a substitute for your benefit, so insist on getting

r'}\ Fancy grade“St, Nicholas’ 
“Home Guard"

“Kicking' 
“Puck” Choice grade

W. 8 STRINGER & CO., Sole Agents, TORONTO

Fine Goods. 300 size. 
$2.50 per box.

THE DAWSON COMMISSION
LEMONS

CO., Limited, TORONTO
Cor. West Market and Oolborne Sts.

Your consignments of eggs and other produce solicited.

ARRIVALS THIS WEEK
ONE CAR FANCY CALIFORNIA NAVELS ONE CAR FANCY BANANAS

Fine color and excellent quality
ONE CAR VALENCIA ORANGES Also CALIFORNIA CELERY - OYSTERS-

Ordinary and large 420s, fine quality and HADDIBS, Etc.
cheap

HUGH WALKER & SON GUELPH, ONT.
HEAD QUARTERS FOR

Florida and California Green Fruit and Vegetables
We are sole Eastern Canadian Agents for Chase & Company, Florida; Stewart Fruit Company, California; also re 
present Clover, Hill & Co., Liverpool, for the distribution of Valencia Oranges and other Spanish products.
Prices for carload lots furnished the wholesale trade on application.
We also cater to the retail dealers for small lots of all kinds of Fruit and early Vegetables in our market—our prices 
consistent with good quality. Give us your orders.
Long Distance Phone 

M. 2702 MONTREAL FRUIT EXCHANGE 195 McGILL STREET, MONTREAL

An artistic calendar for the New Year 
is that which has been issued by the 
Standard Trading Co., Montreal.

White & Co. are pushing California 
celery this season. They have had 8 or 
10 cars already, and expect to handle 
40 cars before the season ends. It is

BANANAS IT’S A MONEY MAKER
I I every time, but you will

exclusively the year around. nnver know it if von nover
Best fruit Properly crated Lowest prices try it. Catalog tells all.

JOSEPH BROWN & SONS
20 and 31 Youville Square 1KINGERY MFG. CO.

Montreal w g ^ yy 106 E. Pearl St., Cincinnati
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a line which shows a nice profit and 
gives splendid satisfaction to the cus­
tomer, and the trade are taking hold 
well.

F. T. James has been confined to his 
house for the last three weeks through 
illness, it is expected that he will be 
about again in another two weeks.

Shaw T. Nishimura, importer of 
Japan teas, has been supplied with a 
number of very attractive Japanese 
made calendars for 1907. Needless to 
say they are quickly being distributed.

In one of their cars of., frozen sea her­
rings last week, White & (Jo., Toronto, 
received a young shark caught oS New­
foundland. it is a two-year-old, with 
two rows of extremely formidable teeth, 
as sharp as needles and razors combin­
ed. The two rows of teeth indicate its 
age, as the shark acquires an extra row 
of teeth each year. The fish was on 
exhibition in front of White & Co.’s 
warehouse, and attracted considerable 
attention.

TORONTO RETAIL GROCERS.

Election of Officers and Final Arrange­
ments Made for Annual At-Home.
The Toronto Retail Grocers’ Associa­

tion held its first meeting for 1907 in the 
Temple Building on Monday evening, 
Jan. 21. A letter from the secretary, 
1). G. Beaton, asking to be relieved of 
his office, was discussed, and finally 
banded over to the executive committee 
to be dealt with. Various matters in 
connection with the annual at home, to 
to be held in the Temple on February 6, 
were considered, and reports of com­

mittees were heard. Mr. Bell moved that 
article 7, section 1, of the association 
by-laws, be amended so that the nomina­
tion of officers shall take place in No­
vember, and the election in December, 
which would make it possible for all 
new officers to take their place at the 
beginning of the New Year. The motion 
was seconded by Mr. Thorne, and car­
ried.

Discussion of other articles in the con­
stitution followed, and Mr. Bell then 
gave notice of motion that a general 
revision of the by-laws lake place.

An appropriation was voted for the 
decoration committee of the at home, 
and after the transaction of other busi­
ness the elections were proceeded with.
R. B. Snow was elected by acclamation
to the office of president. The other of­
ficers chosen were : C. F. Thorne, vice- 
president ; 1). McLean, treasurer ;
Messrs. Coutts, Bell and Johnston, trus­
tees :~iïfid an executive committee of J.
S. Bondi IL D. Kelly, B. Banter, J. C. 
Beaumont, T. Clarke and R. Hi. Stew­
art, in addition to the president, lpast- 
president (R. VanLoan), treasurer and 
secretary.

The installation of officers then took 
place, and short addresses were given by 
some of the successful candidates. D. 
Bell was elected temporary treasurer for 
the at home. It was decided not to pro­
vide cigars gratuitously for those who 
did not care to trip the light fantastic. 
Tickets were then distributed to those 
present and the meeting adjourned.

White & Barber, of Alton, have sold 
their general store business to R. L. 
MacKenzie, from Stouffville.

MERCHANT APPRECIATED.
The prominent members of the Metho­

dist church, Inverary, assembled on Dec. 
21st, and presented A. Ritchie and wife 
with two beautiful upholstered chairs. 
Mr. Ritchie has sold nrs general store 
and moved to 335 Brock St., Kingston, 
until spring, when he intends going west. 
Another presentation was made at the 
I.O.F. lodge, on Dec. 31st, when Mr. 
Ritchie, financial secretary, was present­
ed with a handsome gold-headed cane. 
The family has always resided in In­
verary, and will be greatly missed 
I here.

F. W. Massington, of Orillia, has sold 
his grocery business to Johnston Bros., 
of the same place.

MOST GROCERS KNOW
THAT OUR

Jams and Jellies
ARE TRADE BUILDERS. People 
who have used our

Pure Apple Juice
WILL HAVE NO OTHER. A post- 
card will bring you some interesting

The Belleville Fruit and Vinegar Co., Ltd.
Be/fev/f/e, Ont.

Keep Posted on Sugar
Having been identified with Sugar for the past thirty years, and being in constant touch with all 

sections of this country and foreign markets, we are in the best possible position to keep you posted by 
mail and wire of any actual or contemplated changes and general gossip of the markets. Some of the 
lagest concerns are subscribers, and we should like to place our proposition before you. For further 
information write

SMITH â SCHNIPPER, No. 38 Front Street, NEW YORK.

YOU ARE TAKING CHANCES
unless you are paying strict attention to your jams 
andjelliescounter. SHREWDGROCERSFEATURE

“E.D.S.” BRAND 
Jams and Jellies

because they are the most wholesome, purest and 
best manufactured in Canada. There can be no 
room for doubt about the claims I make, because 1 
mail copies of government documents which amply 
prove my assertions. A moment’s reflection will 
convince you of the necessity of featuring

“E.D.S.” Brand Jams and Jellies
Agents : W. Q. Patrick & Co., Toronto ; W.
H. Dunn, Montreal ; Mason & Hickey, Winni­
peg; W. A. Simonds, 8t. John, N.B.; A. 8c W.
Smith, Halifax, N.8.

E. D. Smith’s Fruit Farips,
Winona, Ont.

SHIP TO US
We pay highest market prices for

DRIED APPLES
and wish to do business with you. 
We will be pleased to mail you our 
weekly quotations. Drop us a card if 
same is desired.

THE W. A. GIBB CO.
Packers and Exporters

7 and 9 Market Street, 
HAMILTON

W.S. L066IE CO., LIMITED
CHATHAM, H.B.

We are now booking orders 
for Frozen Smelts, Mackerel, 
Atlantic Salmon, Flounders, 
Herring, and can make ship­
ment as soon as weather is 
suitable.
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GROCERS,CONSIDER YOUR CUSTOMERS
HEALTH BY BUYING

WAGSTAFFE’S Fine Old English 
Pnre Orange ” ' '

Contains all the essential oils and fruity flavor of the orange which give it 
such a piquant zest that is so appetizing in a

Pure Orange Marmalade
The country is flooded with so-called unpalatable marmalades that contain 
a large percentage of starch glucose which clogs the stomach and impairs 
the digestive organs, that causes so many people to look old and pale. 
NOT SO WITH

Wagstaffe’s Fine Old English 
Pure Orange Marmalade

Our first consideration is to safeguard our customers’ health by making our 
marmalade of the finest Seville Bitter Oranges and the Purest Cane Sugar 
obtainable, put up in a clean factory by the most up-to-date machinery and 
the best experts. Every pound guaranteed pure.

WAGSTAFFE’S FINE OLD ENGLISH FORE ORANGE MARMALADE
MADE IN HAMILTON. CANADA. BY

WAGSTAFFE, Limited
The Pure Fruit Preservers.
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FRUITS, VEGETABLES AND FISH The Canadian Grocer

Large, fat, bright, Newfoundland Herrings, packed 
in casks and barrels.

We carry a most complete line of Frozen, Smoked 
and Salt Fish.

Write us for quotations.

15he F. T. JAMES CO., Limited
Catchers and Wholesale Distributors of Fish and Oysters 

76 Colborne Street ... Toronto

^bUlPPEREO^.
IVe have the Best 

Pack that was ever 
placed on the Cana­
dian market.

%

Ask your Wholesale Grocer for the

“BRUNSWICK
BRAND"

KIPPERED HERRING
ALSO

FINNAN HADDIES
PACKED BY

Connors Bros., Limited
Black’s Harbour, N. B.

Shipments Now Arriving

NEW PACn

Horse Shoe Salmon

TRADE MARK REGISTERED

-SAèiM QM

Secure Supplies
While Obtainable

J. H.Todd & Sons
Victoria, B.C.

PACKERS

Wholmli beyiri cu ,bt*l, qnotstloBi free
6m. Staaway * Ca., Tamil, far OitaiH. C. F. Tkaapua, Wlaalpig, Maaltaka.
W. t Gaadbudi 4 Ca., Montra»), Quite. J. Haatar White, St. Jala, La war Milica. 

Bedlington 4 FlOar, Edmonton aid Calgary



The Canadian Grocer. FRUITS, VEGETABLES AND FISH

n FISH for LENT
Sohne of Our Lines

. ÿ M
FRESH FROZEN

Large Sea Herrings
Haddock
Cod
Halibut
Salmon
Smelts
Pike
Pickerel

SMOKED
New Haddies 
Kippered Herrings 
Yarmouth Bloaters 
Smoked Herring

OYSTERS
Standards in Bulk 
Selects in Bulk

SALTED
Skinless Cod 
Boneless Cod 
Labrador Herring 
Labrador Salmon 
Lake Trout 
Sea Trout 
Mackerel 
Green Cod

ALL OTHER KINDS IN SEASON.
Secure your euppliee now. Prices are right.

Write us for Quotations.

The Largest Fish Warehouse in Canada.

P.O. Box 639 
Long Distance Phones

LEONARD BROS.
20, 22, 24 and 26 Youville Square MONTREAL

Also
ST. JOHN, N.B. 
GRAND RIVER 
GASPE

STOCK TAKING him at» a LENTEN TRADE?
BONELESS CODFISH

PACKED AS FOLLOWS :

H.F. CO.—In \ and 3-lb. boxes, and shredded 
SCOT/A—In 2-lb. boxes, and Lib. tablets 
CHEBUCTO—In \ and 2 lb. bricks 
WOODS!DE SKINLESS—50 and 100 lb. boxes

All good profit makers. Write or see our nearest Agent—

Montreal—A. A. Perry, 6 St. Sacrament St. Toronto—Anderson Fowls & Co. 
Hamilton—Alfred Powis London—Wm. G. Coles & Co,

Ottawa—Frank Grierson
Or write us direct. We can interest you

HALIFAX FISH CO.
LIMITED
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TOBACCOS AND CIGARS The Canadian Grocer

NO DOUBT ABOUT IT
There isn’t. I have been preaching cigar goodness to you grocers for a 
considerable time, and I certainly am pleased that a great big majority of 
you have proven the solidity of my claims. I was positive that my 

claims were valid ; yet the strong endorsements 
many of you were kind enough to mail me 
regarding theThe

Goodness
of

Pebble
and

Pharaoh

PEBBLE AND PHARAOH
Cigars were pleasing in the extreme. They 
may not be the best cigars on earth ; but—they 
certainly are the best cigars ever marketed at 
the prieé?

••• The••• Paying
•• Trade••• Cigars
•• Build•
•• Up

giving them-
selves a square deal.

The Payne Cigars are different and better — the Payne plan of doing business 
best of all. Do you know It 7 See Issue Jan. 11th.

J. BRUCE PA YNE, Limit'd, GRANBY, QUEBEC

THE KING OF ALL TOBACCOS
That verdict has gone forth never to be recalled. The smokers of Canada have dis­
covered a tobacco just strong enough to soothe and satisfy and fragrant enough to 
please women.

T. & B.
is that tobacco. There isn’t a nip in a ton of it. So delightfully fragrant is T. & B. 
that a man can smoke it all over the house with impunity.

Shrewd grocers, realizing these facts, feature T. S B. all the time. They have 
another reason for talking T. 6 B.

THE PROFIT IS RIGHT.

The Qeo. E. Tuckett & Son Co., Limited
HAMILTON. CANADA
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TORONTO RETAILER REPLIES TO H. C. BECKETT
Toronto, Jan. 21, 1907. 

Editor Canadian Grocer:
Dear -Jilir,—your issue of January 

18th you report an address given by 
Mr. Beckett to the Hamilton Retail 
Grocers’ Association. '■

Taking for granted the accuracy of 
llie report one is naturally curious to 
know how the address was received by 
the audience. The implied insult to 
the intelligence of those who listened 
to Mr. Beckett in the words, that 
“ninety per cent, of the retailers don’t 
know the cost of doing business’’ 
would in almost any city, be received 
by an average audience of modern re­
tail grocers with feelings of resentment 
-—but perhaps not so in Hamilton.

The statement that ‘ ‘ the old school 
delinition that profit is the difference 
between cost and selling price of an 
article is wrong” makes you wonder 
what school Mr. Beckett attended if no 
distinction was made between gross 
and net profits.

No one can take exception to the 
charges included in the expense ac­
count as itemized by Mr. Beckett—- 
but in the example he gives does he not 
put the cart before thee horse ? Does his 
hypothesis start from the right point1? 
Expenses can be controlled—they are 
or can be made a fixed amdunt^Hurn- 
over is an uncertain /Quantity, subject 
to fluctuations.

To anyone conversant with modern 
retail methods the questiort. would be 
—given a capital of $3,000, an anual 
expense of $2,230, what is the greatest 
possible turnover and at what percent­
age of profit can it be made ? Enter­
ing into the solution of this question 
are factors such as locality, competi­
tion, salesmanship, buying ability, gen­
eral business acumen—and in defer­
ence to The Canadian Grocer—ef­
fective advertising. t

Suppose that a business can be con­
ducted, and there are such ‘businesses, 
at an annual expense of $2,230, includ­
ing all the charges given by Mr. 
Beckett and the turnover instead of 
$12,000 is $15,000, then in addition to 
earning 3 1-2 per cent, interest on 
capital, $800 per year salary, the 
proprietor shows a surplus of $770— 
of course provided the profits are 20 
per cent.—not a bad showing.

If Mr. Beckett’s contention that not 
over five per cent, succeed in the grocery 
business is correct, is there not a pos­
sibility that there are other reasons 
than inability to figure the cost of do­
ing business ? Are we to believe that 
06 per cent, of the retail grocers of 
this country are incompetent and ignor­
ant of the first principles of business!

No sir—a simple method of book­
keeping is, it is true, essential in any 
business—but failure in the retail gro­
cery business can be attribute^ more to 
the restrictions put on the business by 
the wholesale grocers than to ignor­
ance. Mr. Beckett, no doubt, is prob­

ably a gentleman of fixed principles— 
has fixed ideas in regard to the relation­
ship of the wholesale to the retail 
trade—and with generosity worthy of 
a better cause, devotes some of his 
spare time to the education of the be­
nighted retailer, and tells him the whole 
trouble Paginates ih' his, the retailer’s, 
inability to deal with figures.

One of Mr. Becckett’s fixed prin­
ciples is that of fixed prices from 
wholesale to retail, an idea which he 
has foisted upon the trade, with what 
measure of success his brethren of the 
guild are best able to decide. It is 
upon this fixed price principle that the 
man who buys one barrel of sugar pays 
the same price as the man who buys 
fifty barrels, one hundred barrels can 
be bought as low as five thousand. 
The same rule is applied to tobacco, 
“association” canned goods, and other 
staple groceries. Under such condi­
tions brains and capital are very 
Secondary attributes.

Mr. Beckett, in conclusion, places 
the cost of doing a retail business at 
22 per cent, of the total turnover. Eor 
the guidance of his Hamilton audience 
Who have perhaps had time to digest 
all the facts and figures he loaded them 
up with, and readers of The. Canadian 
Grocer, will he tell us on what margin 
of profit the wholesale houses sell to 
hotels and boarding-house keepers, so 
that we retailers may have a chance to 
compete ?

The curse of business is said by Mr. 
Beckett to be price-cutting. This, how­
ever, is a much mooted question. Judi­
cious and well advertised price-cutting 
has been responsible for many a mer­
chant’s success. The department stores 
are not in business for their health—

SWEET
QAPDHAt

SH
Cigarettes

STANDARD
OF THE

WORLD
Sold by all the Wholesale trade

McDOUQALL
Insist upon having them.

D. McDOUGALL& SON, Glasgow, Scotland.

OL-AV PIPES

1887- 1907
20 years of progress and successful 
business speak favorably of the popu­
lar firm of

JOS. COTE,
The largest Importer and Wholesale Tobacconist 

of the City of Quebec
Office and Sample Boom, 186-188 St. Paul St. 
Warehouse, 119 St. Andrew Street
PHONE 

1272 QUEBEC

All First-Class Grocers
Handle

OLD CHUM
Cut Plug Smoking Tobacco

It’s s Trade Bringer.

Ü
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THIS GROCER SAYS “ORGANIZE"
J

Not to Fix Prices But to Remedy Evils—A Call for Action—Openifig for a
Grocery Moses.

but the sprat to catch a whale idea per­
vades their advertisements. Even 
staid and conservative wholesale 
grocers are not above holding out in­
ducements such as free clocks, tea 
canisters, etc., as an inducement to 
buyers—a sure hut indirect method of 
cutting prices.

Failure in Canada in the wholesale 
grocery trade is of rare occurrence, si m3 
ply because years ago a combination 
was formed for so-called defensive 
purposes—one of the cows to be milk­
ed has unfortunately been the retailer.

The tide is turning—slowly perhaps, 
and the retailers are now getting to­
gether and may in the future be able 
to formulate some plan for the pro­
tection of that particular cow’s udder.

Yours, etc.,
TORONTO RETAILER.

A DEPARTMENT TO DEVELOP.

Grocers Should Study the Possibilities 
of a Good Tobacco Business.

As with everything else, you must 
hustle if you are going to sell tobacco 
You’re not likely to make a tobacco 
department a profit-bringing institution 
if you do not get right down to hard 
work and make it pay. Perhaps you 
have carried a line ever since you be­
gan business, and you cannot under­
stand how it is that you have a good 
profitable trade in all other lines, while 
your stock of tobacco seems to stick 
to the shelves. There must be some 
reason for this, because tobacco is made 
to sell, not to ornament the store.

If you go right to the bottom of the 
matter, you will find, nine times out 
of ten, that you have almost totally 
neglected the tobacco section of the 
rtore. While devoting your time and 
energy to other branches of the busi­
ness, you have allowed the tobacco de­
partment to run itself as best it might.

This is a mistake. You cannot af­
ford to neglect goods which, when pro­
perly handled, will bring you returns 
larger than are obtainable from many 
staple grocery lines. Just figure it 
out. You will find that there is more 
actual profit and less labor in the sell­
ing of a quantity of good cigars than 
there is in disposing of, say, sugar of 
equal value.

Knowing this, don’t you think you 
had better sit down and give the to­
bacco department a little thought 1 You 
can make it go if you will. It will re­
quire a lot of work and much thought, 
but it can be made to pay in propor­
tion.

It’s worth while starting over again. 
Obtain a stock of tobacco—cigars, 
cigaretcs and other lines. See that the 
goods are the best value obtainable for 
the money. Then get to work. Keep 
your stock in good condition. Let the 
people know you have the goods and 
are after the business. Above all things 
hustle, and then after a fair trial, do 
some figuring and see how it pays.

A leading Hamilton grocer is the 
author of <the following letter to I he 
Grocer, and it’s in the right line:

Hamilton, Jan. 21, 1907. 
Editor The Canadian Grocer:

Talking about grocers organizing, 
if they could only be made to realize 
the many advantages that would accrue 
to a real live grocers’ association, they 
would wonder why they had been so 
slow. The average îetail man can’t 
see anything in it, but an arranged 
price for some or all commodities. Now 
in my opinion that is the poorest induce­
ment of all, and no well managed as­
sociation would listen to any 
such a measure. There are a hundred 
and one evils to combat, some large 
and some small, but in the main, if cor­
rected, would lead to much more plea­
sant relations all the way from the pro­
ducer to the consumer.

The individual grocer who now lays 
his complaints before the wholesaler 
or manufacturer is called a crank, but 
if one hundred cranks made the same 
complaint and made it as an organiz­
ed body, they would he very quickly 
attended to.

Most jobbers are not satisfied with 
the legitimate trade, but sell to hotels, 
laundries, restaurants, etc. Wonder 
how many Hamilton grocers know 
that the department stores get special 
prices, rebates and rake-offs that 
even a few of the jobbers don’t know 
of.

Organization is what we want ; not 
local only, but provincial or, even bet­
ter, nationaL Why, the retail merchants 
of Canada are the highest taxed peo­
ple in the community—no legislation 
crops up for their benefit—hut ’ust 
watch the bills brought bef ire both 
houses for the advantage of the farmer 
and the labor union men. Nov, Mr. 
Canadian Grocer, allow me to congrat­
ulate you for your worthy remarks 
along this line in last week's issue. 
There is a move now on by the Retail 
Merchants’ Association to hold a con­
vention in Hamilton in March next. 
Why can’t all the grocers get together 
and send some of their best men and 
get this big association going 1 The 
.time is ripe; we just want a 
leader. What town will produce 
this Moses who will get all joined to­
gether and lead us up to a higher 
level 1 The Hamilton, association has 
the leading grocers in it—but only has 
about 75 members out of a possible 
250.

Owing to a changing around of the 
traveling staff of Jas. Turner & Co., 
Hamilton, H. E. Toms who was look­
ing after the firm’s interests in Sas­
katchewan, is taking up a portion of

6-t

Alberta on the Canadian Northern Rail­
way. 1 00--------------

FOR THE TILLSON TROPHY.

Games to Date in the Wholesale Gro­
cers’ Hockey League.

The first game in the Toronto Whole­
sale Grocers’ Hockey League was 
played Friday night, Jan. 11, at Var­
sity Rink, when Kinnear & Co. de­
feated Jas. Lumbers & Co. by the 
smallest possible score of 2 to 1. The 
score at half-time was 1 to 0 in favor 
of Lumber & Co., but T. Kinnear & 
Co. were in better condition and ,pull- 
ed themselves together in the last half, 
scoring two goals. The teams were as 
follows :—

T. Kinnear & Co.—Goal, A. Legge ; 
point, Minett; cover point. B. Brown ; 
rover, R. Hocken ; right forward, W. 
P’ord; centre, C. Rennie; left forward, 
T. H. Kinnear.

Jas. Lumbers & Co.—Goal, Wess 
Lumbers ; point, T. Kerr ; cover point, 
S. Oliver; rover, D. Waites; right for­
ward, R. Marshall ; centre F. Lumbers ; 
left forward, W. Corrigan.

Referee—T. C. Webber.
A very exciting and rough game was 

played Monday night, Jan. 14, at Var­
sity Rink, when Jas. Lumbers & Co. 
defeated the Brokers, last year’s cham­
pions, by a score of 3 to 1; at half 
itime the score being 3 to 0 in favor 
of Lumbers, but in the second half they 
were unable to add to this score, the 
Brokers having the best of the play 
during the second half. Lumbers’ have 
a very strong defence in Wess Lum­
bers, Tom Kerr and Capt. Stewart 
Oliver. Had it not been for the phen­
omenal work of Wess Lumbers in goal 
the Brokers would have had many more 
goals to their credit as they had at 
least 20 shots on the goal nets. The 
Brokers had the same team as last 
year with the exception of their old 
captain, S. Bank’s and Fred Donaldson, 
who made up the defence. Their for­
ward line was the same as last year 
but could not get their combination go­
ing. They were, A. R. Millman, W. W. 
May, T. C. Webber and II. Thompson.

The teams lined up as follows:—
Jas Lumbers & Co.—Goal, Wess 

Lumbers ; point, Tom Kerr; • cover 
point, S. Oliver ; rover, D. Waites; 
right forward, R. Marshall ; centre, F. 
Lumbers ; left forward, W. Corrigan.

Brokers—Goal, H. Ferguson ; point, 
Percy Millman ; cover point, Geo. H01- 
top; rover, T. C. Webber; right for­
ward, W. W. May; centre, A. R. Mill- 
man ; left forward, H. Thompson.

Referee—C. Rennie.
Goal empires—Walter Lumbers, M. 

Warwick.
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*

t you, Mr. Store-keeper, be 
worth mgre ^ you could do 100 per 
cent more work?

That means that you can do ten hours work in Five, because, f 
you can enter up your accounts and make up your custom­
er’s bill with one writing. You can do your work better, 
more qtiickly, and more accurately by the use of

The Crain ~ " Systems
than by the old out-of-date methods. Then, again, the Crain 
binders are more durable, and better than any other, and 
do not have metal parts protruding to scratch your desks. 
They will hold one or a thousand sheets, as you wish.

Drop us a card about any system you are interested in.

The Roll a L. Crain Co., Limited
Ottawa, Canada

Toronto Office t Montreal Office i Winnipeg Office :
18 Toronto Street Affiance Bldg., 107 St. dames St. 11 Nanton Blk., Main St.

Diamond Brand Twin Block
Maple Syrup Pure Maple Sugar

Sip•$ Limited,
Pure Fruit Pure Fruit

Jams Marmalade

10c. 5c.
\. Handle Them ? Z

Hogen-Mogen Royal Sport
You’re losing money every day your tobacco department lacks these 
If you don’t see why, let us tell you.

lines.

The SHERBROOKE CIGAR CO.
SHERBROOKE. QUE.
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STORE EQUIPMENT AND SUPPLIES The Canadian Grocer

The Cost of Installing Business Systems.
The cost of Installing Busi­

ness Systems Is In proportion to 
the size of the business.

A small business requires e 
more or less simple system of 
accounting - the expense Is almost 

nothing compared to e big business whose 
arrangements ere more complex.

Our Monthly Account System Is especially 
edapted to the retail business.

Our Monthly Account System does It all In 
one operation - makes the entries In your books 
end prepares your bills at the same time.

Our Monthly Account System stops the 
work from piling up at the end of the month

end enables you to have each eustomer'e bill 
ready at a moment's notice.

Let us tell you how Business Systems oan 
be adapted to your business.

It costs you one cent to know.

A post oard will bring you the Information.

BUSÎVÜSS
V? MINTED

85 S PADINA AVE.
TORONTO, CANADA

PLANS 
FOP THE 
NEW YEAR

should include the perfecting of your store 
interior so as to insure the best facilities 
for your customers and for yourself.

Increase Your Business, Improve 
the Character of It and Insure 
the Most Profitable Handling of 
It by Installing

“WALKER BIN” FIXTURES
Write for Illustrated Catalogue 

“ Modern Grocery Fixtures"

Th Walker Bin and Store Fixture Co., u.im
BERLIN, ONTARIO

Representative. : »■
Manitoba: Stuart, Watson * Co, Winnipeg; Saekatohewan and 

Alberta: The H. W. Laird Co., Umltad, Regina, Cask.

f*fil CÇ Electrically Driven
UULLO ^^Coffee Mills

Single and Double Grinder 

Pulverizing a»d Braiulating

Every Coles Coffee Mill has 
a Breaker that breaks the Coffee 
before it enters the grinders, 
thus reducing wear of grinders 
and saving current.

Our Grinders 
Wear Longest

Grinding
Capacity

Granulating 2 lbs.' 
per minute.

COLES MANUFACTURING CO.
dot. 1615-1635 Worth 23rd St. PHILADELPHIA, PENN., U. SA.

Agents :
Todhunter, Mitchell & Co., Toronto. Forbes Bros., Montreal.
Dearborn k Co., St. John, N.B. Gorman Eckert k Co., Londo.i, Ouû
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TOLEDO COMPUTING SCALES
Automatic but Springless.
The “Toledo" is a money saver because it posi­

tively stops the giving of overweight.
A time savei because it is Automatic.
A labor saver because there are no weights to lift, no 

poises to slide, or prices to set.
A trade bringer because it indicates to the customer 

in plain figures the correct weight of the article he is 
buying.

It is honest both to the merchant and customer.
The Toledo system costs you nothing because it is 

pud for with the money you are now losing.
For Catalogue and information apply,

THE TOLEDO COMPUTING SCALE CO Hamilton, Ont.

The Arctic Refrigerator, made tor all 
lines ot business. We have Just what the 
grocer needs. The best on the market. Write 
for our new catalog.

JOHN HILLOCK A CO., LIMITED - TOHONTO. OUT

TRADE WITH ENGLAND
Every Canadian who wishes to trade 

! successfully with the Old Country
should read

“Commercial Intelligence”
(The address Is 168 Fleet 8t.,

London, England)
The cost is only 6c. per week. (Annual sub­

scription, including postage, $4.80).
voreover, regular subscribers are allowed to 

adertise without charge in the paper. Sec the

THE MAN
who saves time is the man who 
corners the cash in almost every 
case.

Duplex Counter 
Check Books

have been installed by thousands 
o( grocers who recommend them 
as time-savers. A post-card will 
bring you all particulars.

The Carter-Grume Company, Limited
Toronto and Montreal

ELECTRIC POWER COFFEE MILLS
This small cut illustrates another 
of the designs we make.

Furnished for direct or alterna­
ting current. Fitted with strong 
brass heavily nickeled hopper.
Stands 30 inches high, operates 
off your lighting line. Most 
convenient and up-to-date mill 
on the market.
Granulates 2-lb per minute and 
cuts fine 1-lb per minute.

Write Tor Catalog anti prlcoo

THE A. D. FISHER CO., LIMITED, - TORONTO

DO YOU PREFER AN

Automatic Pendulum Computing Scale

mm

$57.!$

to any othei style ? If so be sure to 
get the best and at the same time 
the cheapest—IVe have it.

No. 103 DAYTON
is constructed throughout of best 
material and workmanship and guar­
anteed by us.

No Loose Weight on Pendulum, 
b ull Capacity Thirty Pounds.
Each Pound Same Width on Chart 
Each Cent Indicated by a Line. 
Working Parts Always in Plain 

V'» vv
Plate Glass 

encloses Pendu-

A Most Beau­
tiful Fixture.

Send a postal to
Tne “Dayton”

THE COMPUTING SCALE CO.
OF CANADA, LIMITED

104 King Street West, TORONTO

WARMINTON’S
BUNG FASTENERS 

CLUTCH NAILS 
PAIL HOOKS

are labor savers in the ship­
ping room. Strap your boxes 
and stop allowances for 
goods being lost or stolen in 
transit.

J. IN. WARM I INTO IN
43 Soott 8t., Toronto 207 St. James St., Montreal

JAGk
PASTE

stovf polish

The Finest 
Family Polish 
on the Market.

BLACK JACK
A T YOUR JOBBERS’

67



THE CANADIAN GROCER

LOOK OUT

for quality and 

full quantity in 

soaps you buy.

Surprise Soap.

SOAP and its 
PRICE

All soap-making materials have been for some time and are 
now very high in price : Tallow, Cotton Seed Oil, Cocoanut Oil, and 
many other articles.

Good quality Soap cannot be made except at a serious loss 
if sold at the price which has been ruling and unchanged for a good 
many years.

“SURPRISE" Soap has been advanced in price to meet con­
ditions as they are and have been for some months past. High-grade 
quality soap, such as “ SURPRISE,’’ must be made of high-grade 
materials.

There are a great many adulterations for soap. Low-grade 
made and sold without a loss at the high-grade soap price if buyers 
A cut-weight soap, two or three ounces less than the usual weight of cake

soap can be 
can be found.
or bar, can be sold at the full-weight price with a profit, but “SURPRISE” Soap, the same 
quality for over twenty years, and the size and weight of cake not changed, can only be 
made and sold at an advance in price to meet the cost of production.

This is the “SURPRISE" Soap point of view. We insist on quality for “SURPRISE" 
Soap. It pays to give what is paid for. Your customers when they buy “SURPRISE” know 
they are getting real “SURPRISE” : Not changed in quality or quantity.

We think it pays to tell the truth ; to be honest with customer and consumer. Don’t you

“SURPRISE” will cost you $4.20 per box, freight paid in 6-box lots.

THE ST. CROIX SOAP MEG. CO.
ST. STEPHEN. N.B.

“SURPRISE” is owned by an independent company. It does not belong to the 
English or Canadian Soap Trust.
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QUOTATIONS FOR PROPRIETARY ARTICLES
Quotations on staple articles, prepared by our own staff, will be found in the market reports in the centre of the paper. 
The following are prices of proprietary articles which are supplied by the manufacturers or their agents, who alone are 

, esponsiblefor their accuracy. For charges for inserting quotations in this department apply to Advertising Manager, The Canadian 
Grocer, at our nearest office.

Jan. 24, 1907.

Baking Powder.
Cook'» Friend— Per dos.
titae 1, in 1 end 4 dos. boxes............... $3 40

" 10, in 4 dos. boxes.......................... 3 10
" 1, in 6 "   0 80
" 18, in 8 "   0 70
'• 8, in 4 "   0 46

Pound tins, 1 dos. in case................... 8 00
12-os. tins, " " ................... 140
S-lb. " à " " ................... 14 00

W. H. PILLARD 4 OO.
Diamond—

1-lb. tins, 1 dos. in case..................  $1 00
I-lb. tins, 1 " "   1 16l ib. tins, 4 " "   0 76

IMPERIAL BAKING POWDER.

One». Sizes. Per dos.
4 doz.........
1 doz.........
1 doz......... ......... 341b.............. .... 10 50

OCEAN MILLS.

Ocean Baking Powder, 1 lb., 4 doz.... $0 45 
" " " lib., 5 doz.... 0 90
" " 11 1 lb., 3doz.... 125

Borax, | lb. packages, 4 doz.... 0 40 
Cornstarch, 40 pks. in a case .. 0 78 
Freight paid 5 p.o.80 daps.

MAOIO BAKING POWDER.

Oases. Sizes. Per des.
6 doz...... 6a .... $0 40
4 " ... . 4-os. .... 080
4 " ... . 6 " .... 0 76
4 " ...,. 8 " .... 096
4 " ... . 18 " .... 1 40
8 " ... . 18 " .... 146
4 " ...,. 16 " .... 166
8 " ... . 16 " .... 170
1 " ... 
1 " 12 .... 4 10 

.... 7 80
3 " ... 
1 "
1 " ...

18 "
.. 16 "

}p™

ROYAL BAKING POWDER.

Stsee. Per Dos.

.1 0 95 
.. 1 40 
.. 1 95 
..165 
.. 3 85 
.. 4 90 
.. 13 60 
.. 22 35

Royal—Dime* ,ib.
os...

tio.::
lib. .. 
81b. .. 
61b. ..

arrels—When packed in barrels one per 
cent, discount will be allowed.

CLEVELAND'S BAKING POWDER.

Sizes. Per Dos.
Cleveland's—Dime...lib....

lib... 
81b... 
61b...

...................... SO 93

...................... 1 33

......................  1 90

...................... 1 46
...................... 3 70
...................... 4 65
........................ 13 20
........................21 66

Blaek Lead.
Reckitt’s, per box.................................$1 15
Box contains either 1 gross, 1 oz. size;

4 gross. 2 oz., or i gross, 4oz.
Reckitt’s Zebra paste, t-gro. boxes, $10.20 
per gross.

JAMBS’ DOM El 8LA0S LEAD.

Per gross.
6a sise................................................$2 40
la sise ...........  8 60

Cereals.
Wheat OB, Ub. pkgs., per pkg.......... 0 08

" " 7-lb. ootton bags, per bag.

PETERBOROUGH 

CEREAL CO.

Canada Flakes 
“ English ” 

36/10’s—$2 85
Canada Flakes 

“Household." 
24/25 s .. 5 00 
5-case lots 4 90

Freight prepaid 
on 5-case lots 
assorted.

Chocolate» and Cocoa».
THE COWAN OO., LIMITED.

Ooooa—
Perfection, j-lb., per doz..................$2 40

« Âlb". V. ................  1 20
10c. size " ...............  o 90

* 5-lb. tins per lb................ 0 37
Soluble,No 1,5 and . 10-lb. tins,per lb 0 20 

“ No.2, 5 and 10-lb. tins, “ 0 18
Special quotations for cocoa in bbis.,kegs,etc. 
Chocolate-

Queen's Dessert, |'s and à’s per lb. .|0 40
Vanilla, i s.......................................  3 86
Parisian 8s. per lb............................. 0 30

The following sweetened for household 
purposes :

Royal Navy, J's and 4'a, per lb..........$0 30
Diamond, “ “ ......... 0 25
Special Diamond, i's, "   0 22

" 6 s, "   0 22
8's, "    0 30

The following unsweetened :
Perfection, i's, per lb........................

“ fs " ......................  0 30
Flat cakes, per lb......... 0 30

Icings for cake—
Chocolate, white, pink, lemon, orange, 

almond, maple and cocoanut cream, in
i-lb. pkgs., per doz.........................  0 90

Chocolate, white, pink, lemon, orange, 
almond, maple and cocoanut cream, in 
1-lb. boxes, per doz...................... l 75

( 'onfections— Per dos.
Cream bars, 60 in box, per box.........1 80

" 6 in box, per doz. boxes 2 25
Chocolate ginger, per lb...................... 0 30

“ * è lbs., per doz__ 2 25
Crystalized “ 4’s, per doz. boxes 2 25
Vanilla chocolate wafers, No. 1, 5 lb.

boxes, per lb.......................................0 30
Nonpareil wafers, No. 2, 5 lb. boxes,

per lb...................................................0 26
Milk chocolate, 36 in box, per box... 1 35 

" S6in'box,perdoz. cakes 0 35
Barrels—When packed in barrels one per 

cent, discount will be allowed.

T. KINNBAR & OO.

Crown Brand—
1 lb tins, 2 doz. in case........................$1 20
à lb. " 2 “ "    0 80
ill. - 4 - " ...    0 45

Blue.
Oxford, per lb...........................$0 17

d fe M01 to“ or ................... 0 16
Reokitt* Square Blue, 11-lb. box .... 0 17 
nmS#■iBquare Blue, 6box lots .... 0 16 
QUlett s Mammoth. | gross box.......... 1 00

xTt' isssrv&ï;
' 0te

Chocolate—
fry's.

BENBDORP’B OOOOA

A. F. MaoLaren, Imperial Cheese Co., 
Limited, Agents, Toronto, 

lb tins, 44 doz. to case.......per doz., $ .

Evaporated cream—
“Peerless” brand evap. cream.. 

“ hotel size.................
4 75
4 90

1 20
2 45

t" 4 # m ....

JOHN P. MOTT * OO.’B.
R. S. Molndoe, Agent, Toronto, 

J. A. Taylor, Montreal.
Jos. E. Huxley, Winnipeg. 

Arthur Nelson, Vancouver, B.C.

2.40
175
9.00

per lb.
Oaraocas, i s, Mb. boxes.................... $0 41
Vanilla, i s ....................................... 0 41
"Gold Medal," sweet, i's, 6-lb. boxes 0 19 
Pure, unsweetened, ii, Mb. boxes 0 43 
Fry's "Diamond," il, 14-lb. boxes 0 34 
Fry's "Monogram," is. 1Mb boxes 0 14

Ooooa— Per dos.
Concentrated, i's, 1 dos. in box .... 1 40 

" is, " " .... 4 60" 1-lbs. " " .... 8 16
Homoeopathic, is, 1Mb. boxes...............

" i's, 13 lb. boxes................

EPPS'S.
Agents, O. E. Colson It Son, Montreal.

In 1,1 and 1-lb", tins, 14-lb. boxes, per
Tb......................................................... 0 35

Smaller quantities........... ................... 0 37

Per
Elite, fs......................................................$0 32
Prepared cocoa, i’s................................. 0 30
Prepared /&"s ....................................... 0 28
Mott's breakfast cocoa, I's........................ 0 40

" " “ I's................... 0 38
“ No. 1 chocolate, I's...................  0 32
" Navy “ i's..................  0 28
" Vanilla sticks, per gross...........  100
" Diamond chocolate, I's............ 0 24
" Confectionery chocolate,51c. to 0 31 

v Sweet Chocolate liquors..21o. to 0 35

WALTER BAKER & OO., LIMITED.

Per lb.
Premium No. 1 chocolate, 12-lb. boxes $0 37 
Breakfast ooooa. i, *. 1 and 5-lb tins 0 43 
German sweet chocolate, | and i-lb.

cakes, Mb. boxe* ............................  0 27
Caracas sweet chocolate, i-lb. cakes,

6-lb. boxes ..................................  0 35
Auto sweet chocolate, 1-6-lb. cakes,

3 and 6 lb. boxes ..............................  0 35
Vanilla sweet chocolate, 1-6-lb. cakes,

6-lb. tins ............................................ 0 47
Soluble chocolate (hot or cold soda)

1-lb. tins ............................................. 0 <1
Cracked ooooa, i-lb. pkgs., 5-lb. bags . 0 34 
Caracas tablets, 100 bundles, tied 6 s,

per bo* ............................................... 3 00
The above quotations are f.o.b. Montreal.

WALTER M. LOWNEY OO.
OanadlanBrancb,165-171 William st. Montreal
Breakfast cocoa— Par lb.

5-lb. screw top cans, 10 cans in case, 36c. 
13-lb. boxes, 6 boxes In case, 1-lb. tine. 36c. 
Mb. boxes, 13 boxes in case, i-lb, tins. 36c. 
Mb. boxes, 12 boxes in case,f-lb. tins. .36a 
Mb. boxes, 13 boxes in case, l-5-lb.tine.40o.

Sweet chocolate powder—
5- lb. tins, 10 tins in case...................... 25o.
12- lb. boxes, 6 boxes in case, 1-lb. tins. 26c. 
Mb. boxes, 13 boxes in case, 4-lb. tins. .26c. 
Mb. boxes, 13 boxes In case, i-lb. tins. 28c

Premium chocolate—
Mb. bxs., 13 bxs. In case, i-lb. pkgs. .30c 
Mb. bxs., 13 bxs. In case, i-lb. pkgs. .30c.

Milk chocolate—
6- lb. bxs., 13 bxs. In case. i-lb. pkgs. .28c.
100 2-cent pieces in box, each............$1.25

Vanilla sweet chocolate—
100 2-cent. pieces in box......................$1.25
ft-lb. bxs., 12 bxs. in case. i-lb. tius..26c. 
Mb. bxs. 13 bxs., In case, i-lb. tins—25a 
Mb. bxs.. 12hx*. In oase, i-lb. pkgs. ,25o. 

Diamond sweet chocolate—
Mb. boxes, 13 bxs. In case, i-lb. pkgs.. 22a
13- lb. boxes. 6 boxes in case, Mb. pngs 22i.
Mb. " 13 " “ i-lb. " 22c.

Gold Medal chocolate powder—
5-lb. tins, 10 tins in case......................... 36c.
10-lb. tins, 10 tins in case....................... 33c.

XX XX chocolate powder.
5-lb. tins, 10 tins in case......................... 35o.
10-lb. tins, 10 tins case........................25a

TOBLER’S MILK CHOCOLATE.
5c. sticks, per box (40 sticks).............  1 50

10c. tablets or croquetts (20)............... 1 50
20o. " 11 (»)............... 2 42

Condensed Milk.
BORDEN’S CONDENSED MILK OO.

Wm. H. Dunn, Agent, Montreal k Toronto.
Oases. Doz

“ Eagle" brand (4 doz.)................. $6 00 $1 50
“Gold Seal" brand (4 doz.).........  5 00 1 25
" Challenge " brand (4 doz.).......... 4 00 1 00

TRURO CONDENSED MILK OO., LIMITED.

“Jersey" brand evaporated cream
~>r case (4 doz.)................................$4 65

leer " brand per oase (4 doz).... 5.60

jersey cream

Coffees.
JAMES TURNER * OO. Per lb

Mecca.........................................................$0 88
Damascus...............................................  0 88
Cairo........................................................ 0 80
Sirdar...................................................... 0 17
Old Dutoh Bio.......................................  0 184

E. D. MARCEAU, Montreal. Per lb
"OldCrow" Java.................................... $0 86

" Mocha............................... 0 874
" Condor " Java.................................... 0 80
Arabian, Mooha....................................  0 80
15-year-old Mandheling Java and

hand-picked Mocha........................ 0 50
1-lb. fancy tins choice pure coffee, 48

tins per oase....................................  0 80
Madam Huot'eooffee, 1-lb. tins............ 0 32

..........................Mb. tins................. 0 62
100 lb. delivered In Ontario and Quebea
Rio No. 1................................................. 0 15
Oondorl. 40-lb. boxes.........................  45a

" IL 40-lb. boxes.........................  42ia
“ HI, 80-lb. boxes.......................... 87$a
" IV, 80-lb. boxes........................ 86a

Che»»».

Imperial—Large size Jam... .per doz. $8 25
Medium size jars................ " 4 50
Small size Jam..................... " 2 40
Individual size jars............ " 1 00

Imperial holder—Large size “ 18 00
Medium size ...................... " 17 00
Small si«e............................ " 12 00

Roquefort—Large else.........  '* 1 40
Small sise........................... '• 2 40

Coupon Book»—Allison’».

For sale In Canada by The Eby Blain Op. 
Limited, Toronto. C. O. Beauchemin * 
Fils, Montreal
$1, $2, $3, $5, $10 and $30 books.

In lots of less than 100
books, 1 kind assorted. 4c.

100 to 500 books................ 3*a
100 to 1,000 bookl........ • • 3c.

Un- Covers and
Coupons

bered. numbered,

4c. 4*a
Sèa 4c.
1c. 8|o.
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GUARANTEE
We guarantee the SUN PASTE 

Stove Polish to the trade. Wt 
print our guarantee and put it ii, 
every case of SUN PASTE. W< 
are very anxious that none biu 
perfect goods shall be sold under oui 
well known and long established 

trade mark. We will fully and cheerfully protect our guarantee in every way if any of thesit 
goods are found defective.

MORSE BROS., Props. - Canton, Mass., U.S.A.

M/pmtIgypponsH

INCREASE YOUR SALES
By Selling Those Goods With Integrity and Reputation Behind the Label.

EA6LE BRAND 
CONDENSED MILK

BORDEN’S PRODUCTS
STAND

Supreme for Purity, Richness, Flavor
Borden’s Condensed Milk Co.

Est. 1857 "LEADERS OF QUALITY" New York

PEERLESS BRAND 
EVAPORATED DREAM

(Unsweetened)
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WM. BRAID & CO., COFFEESand*SPICES

|H

liam *
ijj ;.r i:m

BRAID’S BESlf COFFEE
is not an experiment, but the result of careful, 
scientific blending and selection of the bean, 
combined with the use of the best and most 
modern machinery, which places BRAID’S BEST 
in the premier position it holds to-day.
Packed in 1, 2, 5, 10, 25, 50-lb. air-tight tins and 
barrels.

Wft8. B RAID & GO Vancouver, B. H BRAID’S BEST COFFEE 
I. and CHALLENGE CUP 

TEA ARE THE BEST.

Allison's Coupon Pass Book.

tfl 00 to |3 00 books 
5 00 books

10 00 "
15 00 "
30 00 "
35 00 "
50 00 "

........ a
....3 cents each 
....4

.8

.11

Cleaner.

Per doz. 
4-oz. cans 8 0 90
6-oz. “ 1 35

10-oz. “ 1 85
Quart “ 3 75
Gallon “ 10 00
Wholesale Agent 

The Davidson k Hay, Limited, Toronto

Extract of Beef.

LAPORTE, MARTIN k CIE, LTD.

‘Vita’’ Pasteurized Extract of Beef.
,, . Per case.
bottles 1-oz., cate of 2 doz........ 83 20

2 - " 1 •• .............. 3 no

, 20 •• Ï “ ........  4 75
20 •• 1 •' .............. 9 CO

Infante’ Feed.
Hoblnion'ipstentt»rleil-lb.tin» .... 11 95

" " 1-lb. tin,.... 1 16
erosts Mb. tin, ... 1 * 

1-lb. tins. .. 2 25

Raspberry “ 
Apricot “ 
Black currant
Other jams..........
Red currant jelly .

$1 I

2 00 
1 75 
1 75
1 90
2 75

Jams and Jellies.
SOUTH WILL'S GOODS. Per dot

Frank Magor * Co.. Agents.
marmalade............................... $1 50Clear jelly marmalade...................... l 80

Strawberry W. F. jam........................ 2 00

T. UPTON * OO.

Compound Fruit Jams—
12-oz. glass jars, 2 doz. In case, per doz. $1 00
2-lb. tins, 2 doz. in case............. per lb. 0 07$
5 and 7-lb. tin pails, 8 and 9 pails in

crate.................................... per lb. 0 07
7 and 14-lb. wood pails............ per lb. 0 07
30-lb. wood pails....................... " 0 061

Compound Fruit Jellies—
12-oz. glass jars, 2 doz. in case, per doz. 1 00
2-lb. tins. 2 doz. in case per lb............ 0 07$
7 and 14-lb. wood pails.6 pails in crate

per lb. 0 07
30-lb. wood pails......................... " 0 061
Home Made Jams—absolutely pure—
1-lb. glass jars (16-oz. gem) 2 doz. in

case......................... per doz. $1 60 1 90
6, 7.14 and 30-lb. pails, per lb.. .0 09 0 12

Lard.
THE N. K. FAIRBANKS OO. BOAR’S HEAD 

LARD COMPOUND.

Tierces .................................................. $0 098
i-bbls............................................................ 0 09Î
Tubs, 60 lbs..........................................  0 091
Pails............................................................ 2 03
20-lb. tin pails............................................. 1 93
Oases 3-lb. " ............................   0 10g

" 5-lb. M ...................................... 0 10|
“ 10-lb......................................................o 108

Lioorioe.
NATIONAL LIOORIOE OO.

6-lb. boxes, wood or paper... .per lb. $0 40 
Fancy boxes(36 or 50 sticks).... per box 1 25
" Ringed " Mb. boxes............per lb. 0 40
“Acme” pellets, Mb. cans—per can 2 00 

" " (fancy boxes 40) per box 1 50

Tar licorice and Tolu wafers, 5-lb.
cans................................... per can 2 00

Licorice lozenges, 5-lb.glass jars.... 1 75
" " 20 Mb. cans............ 1 50

" Purity ” licorice 10 sticks............ 1 45
" 100 scioka............  0 73

Duloe large cent sticks, 100 In box...............

Lye (Concentrated)
OILLETT’S PERFUMED. Per case.

1 case of 4 doz......................................... $3 60
3 oases of 4 doz........................................ $3 50
6 cases or more ...................................... 3 40

Mine# Meat.
Wethey’s condensed, per gross net. ..$12 00 

per case of doz. net......... 3 00

Mustard.
COLMAN’8 OR KEEN’S.

D.8.P., -lb. tins...................... per dos.$ 1 40
“ Mb. tins..................... - 2 50

1-lb. tins........................ " 5 00
Durham 4-lb. jar........................per jar. 0 75

" 1-lb. jar......................... A 0 25
F. D., i-lb. tins.........................per do*. 0 85

" ft-lb. tins......................... " 1 45

E. D. MARGE AU, Montreal

" Condor," 12.1b. boxes—
Mb. tins...................................per lb.$ 0 35
Mb. tins.................................. " 0 35
1-lb. tins..................................  " 0 32$
4-lb. jars..................................per jar ISO
*-lb. jars............................... '• 0 35

Old Crow," 12-lb. boxes—
Mb. tins....................................per lb. 25
Mb. tins................................ " 0 23
1-lb. tins............................... " 0 SSft
4-lb. iars.................................. per jar 0 70
1-lb. Jars............................... 0 16

Olive Oil.
LAPORTE, MARTIN & CIE, LTD. 

Minerva Brand—
Minerva, qts. 12’s...............................$5 75

“ pt-. 24 s................................. 6 50
" ft-pts. 24 s................................ 4 25

Orange Marmalade.
T. UPTON k OO.

12-oz. glass jars, 2 doz. case__ per doz. $ 1 00
Home-made, in 1-lb. glass jars " 1 40
In 5 and 7-lb. tins and 7-lb. pails,per lb. 0 07 
Golden shred marmalade, 2 doz. case,

per doz........................................ l 75

Sauces.
Worcestershire, Holbrook's, small

per doz....................................... $2 15
Worcestershire, Holbrook’s, large,

per doz....................................... 3 qç
Less than case lots, 10c. and 15c. doz. extra

\PWIGHT’S7

BAKING SODA

Case ot 1-lb. contain 
ing 60 packages pe 
box, $3 ua 

' or i (conCase of J-lb. 
tain ing 120 pegs, 
per box, S3 00. 

lase of 1-lb. and ft- 
lb. (containing 30 
l-l’x and 60 Lib. 

„ „ , Pkgs),per box, S3 00.
Case of 5a pkgs. containing 96 pkgs.), per 

box, $8 00.
MAOIO BRAND.

Per case.
No. 1, cases, 60 1-lb. packages............S 2 75
Na 2, " 120 Mb. " .............. 2 76no.». •• {gfe :: }.......... ,,5

No. 5 Magic soda—cases 100—10-oz. pkgs.
1 case.................................................... 2 85
5 oases.................................................... 2 75

Soap and Washing Powders
GUELPH SOAP CO.

Royal City Soap (bar) .... 2 50
Peerless Soap (bar)............ 2 50

5 case. 

2 40
S andard Soap (cake)......... 2 40 2 30
Crystal Soap Chips, per lb. 5c.

A. p. tippet k 00., Agents.
Maypole soap, colors___

^ " black......... .per groasflO SO
......... .......... 15 80

Oriole soap............................ " 10 SO
Olorlola soap......................... " IS on
Straw hat polish................... " 10 SO

RECKITT’S blue zebra paste ? jssssnsL^.
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hOMASWOOD&COL
IHPORTEW AWKMSTUS

BOSTON. MASS y

tASI&

WOODS
BOSTON tOFFEES

LIKE A SYMPHONY
Purity and excellence.
All the latent virtues brought out.
Every individual quality developed and perfected.
The full powers of the berry harmonized by unerring scientific treatment.
These constitute the leading characteristics of

WOOD’S COFFEES
They possess a distinctive charm ; for in them full strength is harmonized 
with the most delicious aroma and taste.

CANADIAN FACTORY and SALESROOM :
No. 428 St. Paul Street - - MONTREAL.

•tsreh
BDWARDSBURG STARCH CO., LIMITED. 

Laundry Starches— D?r
No. 1 White or blue, 4-lb. oarton.S 0 C6
No. 1
Silver gloss,low^wfc.'

Hb.

draw-lid boxes.
Silver gloss, 6-lb. tin canisters.... 

dward's silver

0 C6 
0 06 
0 07

%S 
0 06 
0 07 
0 06 
0 06:

Ed
Kegs silver gloss,----  „
Benson’s satin. 1-lb. cartons ....
No. 1 white, Dbls. and kegs........
Canada White Glow, 1-lb. pkga.. 
Benson’s enamel... .per box 1 86 to 1 60 

Culinary Starch—
Benson * Co.'s Prepared Corn.... 0 07
Canada Pure Com.......................  0 06}

Rice Starch—
Ed wards burg No. 1 white, 1-lb. oar. 0 10
AMERICAN PURE FOOD COMPANY.

Japanese Starch. Case
1 case, 5 doz................................................ $5 00
6 " 6 " ................................ ........... * 85

Lot 5 cases, freight paid.
CORN STARCH “ROYALTY.”

12-oz. case. 4 dor....................................... 0 60
Lot 10 cases, freight paid.

BRANTFORD STARCH WORKS, LIMITED 
Ontario and Quebec.

Laundry Starches—
Canada Laundry, boxes of 40-lb. #0 05} 
A.cme Glow Starch—

14b. cartons, boxes of 401b....... 0 061
Finest Quality White Laundry—

»-lb. Canisters, oasw of 48lb.... 0
Barrels, 100 lb............................. 0
Kegs. 100 lb................................ 0

Lily White Gloss-
1-lb. fancy cartons, oases 60 lb.
6-lb. toy trunks, 8 in case.........
6-lb. enameled tin canisters, 8
Kegs. ex. crystals, aW lb............

Brantford Glow—
1-lb. fancy boxes, oasw 861b...

Canadian Electric Starch- 
Boxes of 40 fancy pkgs., per case 

Celluloid Starch—
Boxw of 46 oartoni, per oaee.... 8 60 

Culinary Starches—
Challenge Prepared Corn—

1-lbTpaokagw, boxw40lb.......... 0 061
Jo. 1 Brantford Prepared Corn—

1-lb. paokagw, boxw 401b......... 0 07
Crystal Biaise Corn Starch—

14b. packages, boxw 40 lb......... 0 07
SAN TOY STARCH.

pkgss, oasw 6 dos., per case . 4 76
ST. LAWRENCE STARCH OO.. LIMITED.

Ontario and Quebec.

0 074 
0 071
0 071 

. 0 06$

■ •0 071
1 60

Culinary Starches— 
St Laiou uewrenoe oom starch, 40 lb 
Durham corn staroh, 401b...........

0 07 
0 06

Laundry Starches—
No. 1 White, 4-lb. cartons, 48 lb.. 0 06f 

*• 8-lb. cartons, 86lb.. 0 061
200-lb. bbL...............  0 06
100-lb. kega............. 0 06

3 to 46 lb........ 0 06
Ivory Glow, 84$ family pkgs., 48 lb 0 07

* 14b. fancy, 10 lb.......... 0 07
•' large lumps, 100-lb kegs 0 06

Pstent staroh, 14b. nmor, 18 lb.. 0 07 
Akron Glow* 14b. paokagw. 404b 0 06

J. k J. OOLMAN’S, LIMITED.
Rice Starch—

Packed in oases of 56 lbs. each (cases free) 
No. 1, London— w „

Per lb.
In papers of 4 to 5 lbs........................ 61c.

Blue, white or assorted.
In Pictorial Cardboard Boxes—

4 lbs. net weight..................................
1 lb. gross weight...............................
1 lb. gross weight...............................
t lb. gross weight ............................... 10c.

Buff Starch, for Curtains, Lace, etc., in 
Cardboard Boxes.

lib. gross weight......................... 9io
Stove Polish.

auA Vox '
, Newness \\v% v,eV»-"

Riling Son, So*. oakN, tsrooa boxes «8 60 
Rising Sun, 8-os. cakes, grow boxes 4 60 
Sun Paste, 10c. sise, 1-grow boxw.... 10 00 
Bun Paste, 6a sise, i-grow boxes.... 6 00

■yrup.
"CROWN" BRAND PERFECTION SYRUP.

Per esse.
Plain tins, with label—

1 lb. tins, 1 dos. in esse.................. 1 95
5 • 1 " " ................. 1 4J

80 " | " ................  8 25
(10 and90 lb. tins have wire handles.I 

small’s brand—Standard.
6 gal. tins, per can................................ 4 40
1 " " per case............................... 4 90

" " " ................................................... 6 46
.................... ............................... 6 70

Brown Label, 1’s......................#0 80 |0 86............ 0 21 0 86

OCEAN MILLS.

Chinese starch, 
per oaee of 4 
dos., $4, less 6 
pereeot

MOTHERS
FAVORITE
MELAOAMA

TEA.
'4-nrTUC5f?W.n,

put up in SO, 60 and 100 lb. boxes.
Wholesale Retail.

Black, green, aiixed, 1 lb.......... 0 18 0 25
1 lbs.........  0 19 0 25

.........................  0 SO
0 40 
0 50

_______  0 60
8 p.o. off 30 days or 3 months.

(kSTEnSI SKS
[PURE^LONTEA|y SÎÏÏlSnL

Black Label, 14b., retaU at 86o..............$0 19
" " l-lb.. “ " ........... 0 80

Blue Label, retail at 80c....... j*>.......... 0 88
Green Label 11 40c........E.......... 0 88
Bed Label " 60a.......T............ 0 86
Orange Label, " 80a....................... 0 48
OoMLabel " 80a....................... 0 66

Head Office, St.
John, N.B. 

Toronto Office, 3 
Wellington E.

Brown Label, Is and 
Crimson “
Green 
Blue 
Bronze 
Gold

jt:
Is, li,is,is 
Is, Is, i’s... 
l’s, is. Is...

Wholesale. Retail. 
0 20 0 26
0 22 0 30
0 26 0 36
0 30 0 40
0 36 0 50
0 44 0 60

Teas.
SALA DA CEYLON.

Wholesale. Retail.

LUDELLA CEYLON, l’fc 
AND !’• PROS.

Blue Label Is............................. #0 18* #0 86
Blue Label is............................ 0 19 0 86
Orange Label l’s and l's .... 08 0 80
Brown Label l a and is....... 0 88 0 40
Brown Label is .................... 0 10 0 40
Green Label, fs and i’s.......... 0 86 0 60
Red Label, l's............................ 0 40 0 80

LAPORTE, MARTIN & ClE, LTD. 
Linton's Teas, cases 50 lbs. Ceylon and 

Indian green or black.
lb.

“A.'' l’s and %’s ...............................$0 46
“B" l’s and % a.................................. 0 4)
No. 1 ' C," l’s and %'s ....................  0 35
No. 2 " "   0 3)
No. 3 " “    0 22
No 4 “ l's ................................... 0 20

Japan Teas—
Victoria, hf-c, 90 lbs........................... 0 25
Prie cess Louise, hf c, 80 lbs ............. 0 19

Ceylon Green Teas—Japan style—
l.ady, cases 60 lbs................................. 0 18
Duchess, cases 60 lbs ......................... 0 19

e. D. marge au, Montreal 
Japan Teas—

" Condor " I 40-lb. boxw............ j
II 40-lb. boxes...........
in 80-lb. boxes........

BMD AAA Japan, 40 lb " at............" AA ,r^ 40 “ ............
Blue Jay, basket fired Japan, 70 lbs.,

“Condor” IV 804b. ..........
“ V 80-lb. " ..............
•• XXXX 80-lb. boxw....
" XXXX 80-lb. " ....

XXX 80-lb. " ....
XXX 80-lb. " ....
XX 804b.
XX 804b.
LX 60-lb. per case, 

261'sand 71170 *'■) 
lead p

27*

0 871 at 0 
0 80 at 0 23 

0 16 at 0 26 
0 40 atO 30 
0 60 at 0 34 

at 0 40

All grades, either black, green or mixed.

BLUE RIBBON 
TEA OO. .TORONTO

packets (!_____
" Condor " Ceylon black tea in

Yellow Label id and la.
60-lb. oases..............retail
Blue Label is, is and Is.
60-lb. oases..............retail
Bed Label is, is and Is.
60-lb. cases..............retail
White Label is, |s and Is.
60-lb. oasw..............retail

Black Teas—“Old Crow” blend—
Bronxed tins of 10,86,60 and 80-lb.
No. 1................................. per lb. 0 35
No. 8................................. " 0 301
No. 8................................. " 0 25
No. 4................................. “ OD
No.5................................. " 0 17

Tobaees.
THE EMPIRE TOBAOOO OO., LIMITED. 

Smoking—Empire, 4a, 6s and 18s.... f0 46
" Amber, 8s. and 8s.............. 0 60
" Ivy, 7s.................................. 0 60
" Rosebud, 7s....................... 0 51

Chewing—Currency, 18s. and 6|s.... 0 46
" Old Fox, ISi....................... • 48
" Bnowshoe, 6is.................... • 61
" Pay RoUTVis..................... 0 66
" Stag, 10 os.......................... 0 45
" Bobs, 6s. and 18s............... 0 45

" 10 ox. bars, 6k. .... 0 45
Fair Play, 8s. and 13s — 0 53
Club, 6s. and 18s............... 0 46
Universal, 13s................... 0 47
Dixie, 7s............................ 0 56

JOB. COTE, QUEBEC.

Wholesale. Retail.
Yellow Label, l's and Is........  0 30 0 26
Green Label, l's and is.........  0 22 0 30
Blue label l's and l's........... 0 26 0 35
Red Label l’s l’s,is and is.. 0 30 0 40
White Label, 1%, |'s and fs.. 0 35 0 50
Gold Label 1 s and i’s......... 0 42 0 60
Purple Label, i’s ana }s.........  0 55 0 80
Embossed, l’s and }’•............. 0 70 1 00

Cigars, per thousand.
Cote's Fine Cheroots, 1-10......................$15
V.H C., 1-20........................................................25 00
St. Louis (Union), 1-80 ............................  33 00
Champlain. 1-20..............................................  35 00
El Sergeant Premium, 1-86—1-40 .........  55 0 »
J. C. 01, Havana P. Finos. 1-20.................. 75 00

Cut tobaccos.
Petit Havana, 1-3, 1-13—1-6...
Quesnel, 1-4.1-2 .........................

1-9 .
Cote's Choice Mixture, tins.

... 0 48 ... 0 6» 

... 0 60 

... 0 75 

... C 75 

... 0 60
Viaegar,.

Owe, Hob N Mb.............................. 10 M

:: " SIS::::}.........•“
•* " 180 t4b...............................  0 W

"GROWN ” BRAND
Wholesale. Retail

Red Laoel, 14b. and is............• 0 K |0 60
Blue Label, l-lb. and is..............  J * 0 40
Green Label 14b....................... •« •»
Green Label ie.......................... ! 8 ! 8
Japan, Is................................... 9 19 0 If

s. d. marceau, Montreal. Per 
KMD pure distilled, highest quality.. $0
Condor, pure distilled.......................... 0
Old Crow...................................... ......... 0

nHnM in hnyers of large qusrf •
White Wine, proof............................. 0

" extra strength pickling 0
“ XXX ............................. 0
" XX .................................. 0

Toast.
Bowalimt, Idoato. pkf*. 
OUiMt'i oraun "■ orounrmt, Idas loom.
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| “Batger’s” 

Strawberry Jam
If you carry this line of jam on your 
shelves it sells itself. The appearance 
of the new style glass jar is good and 
the Whole Fruit inside invites tasting.

It is made from the finest English 
garden strawberries and granulated 
sugar, by a firm that has been in the 
business for over 160 years.

Once tasted, Batger’s Strawberry 
Jam will be ordered again. If you are 
not already selling Batger’s, why 
not order a trial case of 4 doz. and 
see for yourself ?

Rose & Laflamme
Montreal and Toronto

r All Grocers 
Selling 
“Klaus”
Improved Swiss Hilk
Chocolate
find that they are working up a 
profitable branch of their business.

VVWWWWWWWWWWV-WWVWVWVWWWW.

Public taste has decided that “Klaus” Cho­
colate is a delicious confection and a good 
food. It is a line that is asked for all the 
year round. If you are not already 
amongst those grocers who are selling 
Klaus, start now. Get your share of the 
trade. There are too many varieties to 
tell you about them here, but write us for 
particulars.

&VWWWWWWWWWWWWWVWVWWWWWV

V
Canadian Agents :

ROSE & LAFLAMME
Montreal and Toronto

The next best thing to a big advertising 
appropriation is a

Climax Waggon
We are quite airy about the waggons we 
turn out and we’ve good reasons for 
being so.

The materials are the best available.
Work solid and artistic.
Prices—Just what you expect to pay 
Prompt shipment.

H. C. Abbott 4 Co.LonJon’0nt

They never fail to satisfy the user.

Nothing annoys a person more than a 
poor match, one that won’t go off when 
it should, or if it does go off, breaks 
and flies in all directions.

Our Matches
do the right thing at the right time and 
in the right way.

Write for our price list.

A post card will bring reply.

The Improved Match Co.,
Umltmd

Heed Offioo : Feotory:
BOARD OF TRADE, DRUMMONDVILLE,

MONTREAL P. Q.
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CLASSIFIED LIST OF ADVERTISEMENTS.
Baking Powder.

Codrille-Georgeson, Ltd., The, Winnipeg 
Gillett, E.W., Uo., Toronto.
McLaren b, W. D., Montreal.

BiaemHs, Confectionery, Gum, Ac-
Cowan Co.. Toronto.
Kingery Mfg. Co., Cincinnati.
McLauchlan. Sons A Co., Owen Sound. 
Mooney Biscuit A Candy Co., Stratford. 
Mott, John P., A Co., Halifax, N.6. 
National Licorice Co., Brooklyn, N.Y. 
Webb, Harry, Co., Toronto.

Brooms, Brushes and Woodenware. 
United Fac ones, Limited, Toronto. 
Woods. Walter, & Co., Hamilton.

Canned Goods■
Balfour, Smye A Co., Hamilton.
Canadian Canners. Hamilton.
Winds- r, J. W., Montreal.
Turner. James k Co., Hamilton, Ont. 

Cash Sales Books.
Carter-Crume Co., Toronto.

Cheese Cabinets■
Walker Bin and Store Fixture Co., Berlin 

re*
Cote, Joseph, Quebec, Que.
Empire Touauco Co., Montreal.
McDougall, D., * Co., Glasgow, Soot. 
Payne, J. Bruce, Granby, Que.
Tuokett. Geo. B.. A Son Co.. Hamilton. 

Clutch Nails•
Warminton J. N., Montreal.

Cocoas and Chocolates 
Baker, Walter & Co.. Dorchester, Mass. 
Cailler's Chocolate, Montreal.
Cowan Co., Toron to.
Dunn, Wm. H., Montreal.
Epps, James, A Co., London, Eng. 
Lowney, Walter M., Co., Boston, Mass. 
Mott. John P A Co.. Halifax, N.S. 
Nestles Chocolate, Montreal.

Computing Scales•
Computing Scale Co., Toronto.
Toledo Computing Scale Co., Hamilton. 

Concentrated Lye.
Gillett E. W.. Co., Toronto.

Condensed Milk and Cream. 
Borden’s—Wm. H. Dunn, Montreal. 
Truro Condensed Milk O., Truro. N.S. 

Counter Check Books. Etc 
Allison Coupon Co.. Indianapolis, Ind. 
Carter-Crume Co., Toronto.
Crain, Kolia L., Co , Ottawa.

Crockew. Hlassware and Pottery.
Campbell's, R. Sous, Ham.lt -n 

Datry Produce and Provtstons 
Clark, Wm., Montreal.
Dawson Commission Co., Toronto. 
Fearman, F. W., Co., Hamilton. 
MacLaren Tnine rial Cheese Co.. Toronto 
Montreal Packing Co., Montreal.
Park, Blackwell Co., Toronto.
Power, B. 1 ., Halifax. N.S.
Rutherford, Marshall à Co., Toronto. 
Ryan, Wm.. k (To.. Toronto.
Tanguay. Alf. T., k Co., Quebec. 

Delivery Wagons•
Abbott, H. G., & Co., London, Ont. 

Ftnanctal Institutions ô* Insurance 
Bradstreet Co.

Fisk
Biokle, J. W., kGreening, Hamilton.

Connors Bros., Black’s [ ■ > * I $ 
Halifax H>»h ,%o., Halifax.
James, F. T., Co., Toronto.
Loggie, W. 8. & Co.. Chatham, N.B.
Mc William k Evenst. Toronto.
Milunan, W. H., k Sons, Toronto.
Todd. J. H., k Son. Vancouver, B.O.
Wee MxcGreegor & Co , Toronto.
Win sor, J. W., Montreal.

Flavoring Extracts.
Capstan Mfg. Co., Toronto.
Ozo Co., Montreal.

Foreign Importers•
Colbeck, Henry, Newcastle-on-Tyne.Eng. 
Dougnty, A. C., k Co., London, Eng. 
Gregs ai, W C., k Co., Liverpool, Eng. 
Scott, David, k Co., Liverpool, Eng.

Fruits— Dried, Green, and Nuts.
Bellevi.le Fruit k Vinegar Cj., Belleville, 
brown Bros, k Sous, Montreal.
Chouillou. C. A. & Co , Montreal 
Davidson k Hay, Toronto.
Dawson Commission Co., Toronto.
De Y Barrondo, J. V.. k Co., Bordeaux, 

France.
Fisher, Frederick, k Sons, London,Eng. 
Gibb, W. A., k Co., Hamilton.
Gillard, W. H., k Co., Hamilton. Ont. 
Kinnear, Thos., k Co., Toronto.
Lucas, Steele k Bristol, Hamilton. 
Montreal Fruit Exchange, Montreal.
Mc William k Evenst. l uronto.
Ozo, The, Company, Mor treat.
Rattray, D.. k Son, Montreal.
Robinson. O. E., Ingersoll.
Smith, E. D., Winona, Ont.
Stringer, W. B., k Co., Toronto.
Tippet, A. P., k Co., Montreal.
Turner, James, k Co., Hamilton.
Walker, Hugh, k Son, Guelph.
White * Co.. Toronto.

Gelatine.
Cox, J. k G., Edinburgh, Scotland. 
Nicholson k Brock, Toronto.

Grain, Flours and Cereals, Seeds
Alexander Milling Co., Ltd. Brandon. 
Greig, Robert, Co., Toronto.
Kirouac, Nap. G., k Co., Quebec.
Lei ten Bros, Oak Lake, Man.
Mackay. J , Co., Ltd., Bowmanville, Ont 
M Tntosh, P., k Son. Toronto.
Nicholson k Bain, Winnipeg.
Nicholson k Brock, Toronto.
Peterboro’ Cereal Co , Peterboro’, Ont. 
Tanguay, Alf. T., k Co., Quebec. 
Western Canada Flour Mills Co.,Toronto 
Woodstock Cereal Co., Woodstock, Ont.

Groctr*— WkolemUe-
Balfour, Smye k Co., Hamilton. 
Bourque, T. A., k Co , She brooke, Que. 
Chom lou C. A , k Co., Montreal.
Ozo Uo., Mon real.
Codvilie-Georgeson Go., Winnipeg. 
Colson,C. B. k Son, Montreal.
Davidson k Hay. Toronto.
Eby, Blain Co., Toronto.
Eckardt, H. P., k Co., Toronto.
Gillard, W. H., k Co., Hamilton. 
Kinnear, T., k Co., Toronto.
Lucas, Steele k Bristol. Hamilton. 
Turner, James, k Co., Hamilton.
Warren Bros. * Co., Toronto.

Carman, *.**>*,«.. 
Carter-Crume Co..

Grocers* Grinding and Packing 
Machinery.

Coles Mfg. Co., Philadelphia. Pa. 
Enterprise Mfg. Co., Philadelphia, Pa. 
Fisher, A. D., Co., Toronto.
Sprague Canning Machinery Co., Chicago

Infants* Foods.
Keen, Robinson k Co., London, Eng.

Interior and Exterior Store Fittings•
Ma tell-Stewart Co , Ltd., Montreal. 
Walker Bin k Store Fixture Co., Berlin.

Jams • Jellies, Etc.
Batger's—Rose k I -afiararae, Montreal. 
Windsor J W., Montreal.
Goodwillie's—Rose k Latiamme,Montreal 
Smith. E. O.. Winona. Ont.
Ozo C >., Montreal.
Southwell i Co.—Frank Magor k Co., 

Montreal.
Upton. Thrw.. k Co., Hamilton.
Wagstaffe Limited. Hamilton, Ont.

Manufacturer. ' AgenU, Broker, and 
Commit.ion Merchant».
Adam, Geo., A Co., Winnipeg, Man. 
Adamson, J. T., Montreal.
Auderaon Howis k Co . Toronto.

ley k Lightcap, Winnipeg.
Carman, Joseph, Winnipeg, Man.
Dawson Commission Co., Toronto.
Dunn, Wm. H., Montreal and Toronto. 
Gorham J. W., k Co., Halifax N.S.
H neyman, Haultain k Co., Regina. 
Hughes, A. J., Montreal.
Kyle k Hooper, Toronto.
Lam be. W. G. A., k Co., Toronto. 
MacLaren Imperial Cheese Co., Toronto 
Millman, W. H., k Sons, Toronto.
Mooxe Jaw Fruit k Produce Co., Moose 

Jaw.
Nicholson k Bain, Winnipeg.
Rutherford, Marshall k Co., Toronto. 
Ryan, Wm., Co., Toronto.
Shall-to s, Macaul «y k Co., Victoria and 

Vau ouve , B.C.
Scott, Batngate, k Co., Winnipeg. 
Taylor, W A., Winnipeg.
Thomas J. P., Quebec.
Thompson, G. B., Winnipeg, Man. 
Tippet, A. P k Co.. Montreal, 
warren, G. C , Re ina, Sask.
Watson, Stuart, Winnipeg, Man. 

Matches•
improved Match Co., Montreal.

Mince Meat 
Capstan ttfg. Co., Toronto.
Clark. Wm., Montreal. 4-1
Fearman, F. W., Co , Montreal.
Lytle, T. A., Co., Toronto.
Nicholson k Brock, Toronto.
Wagstaffe i, Limited, Hamilton.
We they J. H.. st. Uatharmee.

Office Supplie»- 
Bu-ine-s system< Ltd.. Toronto. 
Copelaud-Uhatterson Co., Toronto. 
Crain, Roiia L , Co . Ottawa.
Ontario offl e Specialties Uo., Toronto. 
U-iiversal systems, Toronto.

Patent Me Heines. _
Mathieu. J. L.. Co., Sherbrooke, Que.

Pass Books • Etc.
Allison Coupon Co., Indianapolis, Ind. 

Pickle., Sauce», Relüke». Etc. 
Cap«t*n Mfg. do., Toronto.
Holbrook k Co., London, Eng.
Ozo Co., Montreal.

Hudm, Hebert k Oie. Montreal.
Lytle. T. A., Co.. Toronto.
Mason, Geo., k Co., Ltd..London, Eng. 
Paterson’s— Rose k LaUamme, Mum i,

Polishes—Metal.
Oakey John, k Sons, London, Eng.
Ozo Co., M ntreal.

Polishes— Stove
Nickel Plate Polish Co., Chicago.
Ozo Co., Montreal.
James’ Dome, W. G. A. Lambe k Co. 

Toronto.
Morse Bros., Canton, Mass.

INDEX TO ADVERTISERS.
Abbott, H. G., k Co............................ 63
Accountants and Auditors ..................43
Adam U#o * Uo.................................  2
Adamson, J. T A (X).......................... 2
Alexander Milling Co...........................  39
Allison Coupon Co............................... 4
American Tobacco Co ...............  53
And< r on, Powis k Co.......................... 2
Ashley k Likhteap................................ 4
Atlantic Fish Co.....................................46
Balfour, Smye k Co.............................. 15
Belleville Fruit and Vinegar Co.........43
Bell Tel phone Co................................... 43
Blue Ribbon Tea ................................  3
Bradstreet’s...........................................  4
Braid. Wm.. k Co.................................. 61
British America Assurance Co.............. 43
Brown, Joseph k Sons .......................... 47
Business Systems Limited..................... 56
Cailler's Chocolate................................  40
Campbell’s, R.. Sons... inside back cover
Canada Paper Co................................. 4
Canada Sugar Refining Co...................  16
Canadian Canners.. it.......................... 5
Canadian Press Clipping Bureau.........

inside back cover
Canadian Salt Co.............................  10
Capstan manufacturing Co......... . 31

2
...................................................................... .,57
Chou.llou, C. A., k Co.......................... 15
Clark, W.................................................  36
Codvilie-Georgeson Co........................... 31
Colbeck, Henry ......................................57
Coles Manufacturing Co........................ 56
Cols >n, E. C. k Son. .inside front cover
Computing Male Co................................67
Confederation Life .................... 42
Cuunura Bros.......................................... 50
Cote. Joseph ...........................................53
Cowan Uo..................................................40
Cox. J. AG.............................................. 43
Crain, Rolls L........... .j........................55
Davenport, Percy P............................... 31
Daviutoon k Huy..................................  10
Dawson Commission Co............... 47
Dominion Molasses Co.......................... 8

Doughty, ▲. G., A Co................. ;..........37
Dunn, Wm. H............................  60
Eby, Blain Co ........................................  3
Eckardt, H. P., A Co............................
Kdwardsburg Starch.outside front cover
Kmnlr#> Tobacco ()o. ..................... 51
EnglUh Embrocation Co...................... 17
Epps, Jas., A C >.................................... 41
KniUg. o. a., k tio is.......................... 14
Fearman, F. W., Co . ........................31
Fisher, A. D., Co...................................57
Galbraith, Wm., A Co........................... 11
Uiuo, W. A., Co...................................  48
Gillard, W. H., A Co...........................  16
Gillett, E. W., Co., Ltd....................... 7
Gorham. J. W., A Oo............................ 2
Gregson, W. C., A Co............................  37
Ureig, Robt., a Co.................................13
Guclpn Soap Co.................................... 14
Ha ifax hisb Uo..................................... 61
HilluCk. John, A Co.................................57
Holbrooks, Ltd. ................................. 42
Honeyman. Haultain Co...................... 2
Hote. Directory..................................... 43
Hughes, A. J.......................................... 2
Improved Match Co............................... 63
Intematioual Stock Food Co................. 15
James, F. T., Go......................................50
Japan Teas............................................. 16
Jones A Swan....................................... 4
Kingery Mfg. Co....................................  47
Kingston 'Gleaner"—inside back cover
-Kinnear, Thos., A Co............................. 11
Kirouac, Nap. G., A Oo...........................38
Kylt A Hooper....................................... 2
Lambe. W. G. A..................................... 2
Legal Cards ............................................ 43
l«tcb Br-'S ..............................  38
Leonard Bros ........................................61
Loggie. W. 8.. A Co.............................  48
Lucas, Steele A Bristol ........................ ..

outside back cover
Lytle, T. A., Oo...........................  H
McDougall, D., * Co............... 5T-

iillock, John, A Co., Ltd., Toronto.
Salt.

Canadian Salt Co., Windsor, Ont.
Gray, Young A Sparling, Wingham, Ont. 
Mas.m A Hickey, Winnipeg, Man.
Toronto Halt Works. Toronto.
Verret, Stewart A Co., Montreal.

Soap.
Guelph Soap Co.. Guelph. O "t.
Royal Crown Limited, Winnipeg, Man.
St. Croix So.p Mfg.Co., St Stephen, N.B.

Soda—Baking.
Church A Dwight, Monti eaL

^Êdwardsburg Starch Oo., Cardinal. Ont. 
St. Lawrence StarchCo., Port Credit.

Stock Food.International Stock Food Co., Toronto 
Sugars, Syrups and Molasses. 

Canada Sugar Refining Co., Montreal. 
Dominion Molasses Co., Halifax, N.S. 
Edwardsburg Starch Oo., Cardinal, Out. 
Czo Co., Montreal.
Lucas. Steele A Bristol, Hamilton.
“ Sugars " Limited, Montreal.
Tippet, A. P., A Co.. Montreal.

leas. Coffees, and Spices.
Balfour, Smye A Co . Hamilton.
Braid, Wm.. A Co., Vancouver, B.O 
Ceylon Tea Traders’ A e'n. 
Codville-Geurgson Co., Winnipeg 
Crown Mfg Co., Toronto 
Ewing, S. ti A Sons, Montreal.
Gillard, W. H., A Oo., Hamilton.
Greig, Robt. Co., Toronto.
Japan Tea Traders’ Assn.
Mint » B o« , Toronto.
Paiersou. R., a Sous, Glasgow, Scot. 
Salada Tea Co., Tor ••• and Montreal. 
Symington, T., Edinburgh Scot.
Truro Condensed Milk Co., Truro, N.S. 
Turner, Jamas, A Go.. Hamilton.
Warren, G O , Regina, Sask.
Warren Bros.. Toronto.
Wood. Thos., A Co., Montreal.

Vinegar and Cider.
Belleville u mil an-• Vinegar Co. .Belleville 
Purne 1, we »b A Co., Bristol, Bag.
Oz i Go., Montreal.
White, Gotten A Go., London, S.E.

Gillett, B. W. Co., Toronto.
ng Paper. Paper Bags,Wrapping

Twine,fwine, Wood Dishes. Etc. 
Canada Paper Go., Toronto.

feast. m n „
Gillett, B. W.,Oo., Toronto.

McFall, A. A..........................................!»
M Gaw k Russell................................... 2
McIntosh, P., A Son.............................  39
McLaren* Cooks’ Friend Baking

Powder............... inside back cover
McLauchlan A Sons Co......................... 38
M William A Everist ....................... 46
Mackay, J., Co....................................... 38
MaclAren's Imperial Cheese On.......... 2
Magor, Frank............outside front cover
Manitoba Canning Oo.............................3J
Marshall. James...................................  37
Mason, Geo. A Co., Ltd...................... 9
Mason A Hick y.................................... 31
Mathieu J. L., C »... .......................... 17
Methven, J., Sons A Oo........................ 3/
Metropolitan Bank................................ 43
Millman. W. H.. A Sons...................... 2
Mitchell H. W...................................... 4
Montreal Packing Co............................  34
Mooney Biscuit and Candy Oo.. .... 41
Moose Jaw Fruit and Produce Co.... 2
Morse Bros............................................  60
Mott, John P., A Oo............................. 40
National Licorice Co............ ................  8
Nestle's Chocolate.................................. 41
Nicholson A Bam.................................. 12
Nicholson A Brock................................  41
Nickel Plate Stove Polish Co............  57
Oakey, John. A Sons... inside back cover
OakviHe Basket Oo................................ 46
Ocgan Mills....................... ».................. 4
Ozo Co....... .........   6
Park, Blackwell Co.................................31
Paterson. R., A Sons............................ 14
Patrick, W.G., AOo............................. 2
Payne, J. Bruce.......................................52
Peterboro’Cereal Oo.............................42
Power, B. H..................... 36
Purnell, Webb AOo............................... 10
Rattray. TV. A Sons.............................. H
Re-kitts Blue..........................................U
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THE CANADIAN GROCER

-WE HEAR THEY WANT MORE “BOVRIL”-

THE DEMAND for

steadily increases.
Grocers recognize the fact that 

“Bovril” is the only fluid beef that 
always gives complete satisfaction 

and that
“Satisfaction means more business”

“OWE TRY SATISFIES”

DO YOU SELL

Wethey’s 
Condensed 

Mince Meat?
(In Cartons)

IT IS BETTER THAN EVER. 
TRY IT.

3 doz. in a case.
SOLD BY ALL JOBBERS.

EMPIRE BRAND

Teas are higher—
You may have noticed this fact. What you 
may not have realized is that

We have not advanced our 
prices.

Write us or ask our travellers for samples.

I AttAA We have a Rio, a splendid roaster. 
^VI I ww Write in for it.

We have a bargain in Canned Peas.

DON’T FORGET THE CLOCK
4 Long distance phones FREE to you

Lucas, Steele <6 Bristol
HAMILTON, ONT.


