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Stands for

Best Blue On Earth

B. B. O. E.
i OXFORD 
; BLUE

Keen’s Oxford Blue
For sale by all the best grocers 
and used by the best people.

\

Frank Magor & Co., 403 St. Paul Street, Agents for the Dominion Montreal.

MercHants Visiting tHe

Canadian National Exhibition
Toronto

are invited to call at the booths in the Manufacturers’ 
Building (centre aisle, east end) and inspect the display 
of Canada’s Best Culinary and Laundry Starches and

Corn Syrups.
EDWARDSBURG STARCH CO., Ltmited

ESTABLISHED IBS*
S3 Front St, gaet Works,

iOnt SABBINAL, Ont.
it. J
MsmmiAL m.
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The factory advise that the quality of our

s particularly fine 

teady sellers and we recommend our customers 

ordering both these lines immediately. We pad 

in 1 and 2 lb. vacuum glass jars and h 2, 4 and 7 lb

SOHO SQUARE,

MS

SE.
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Doubt “Earn More”
“Earn More’* 
“IJarn More” Earn

Less and
“Earn More” More

• Earn More”

n

Earn more money by buying goods of standard 
value—Doubt less when choosing. Think more of quality 
than price. How about those dusty, dirty, fly-specked 
packages up there on the shelf? What did it, quality or 
price ? “ Doubt Less and Earn More.”

Sell Goods of Known 
Quality

Containing 67 per cent, of pure 
oil as against 60 per cent, in ordin
ary brands. Packed and shipped 
in cases and boxes in bars of 
1 pound each and upwards. 
Pressed Cakes in boxes also. 
“ Earn More ” by selling it.

SHELL BRAND"
(LA COQUILLE*

Cox's Gelatine
Best and goes farthest always 

produces sure results. Oldest and most trustworthy.
Quality always the same—always highest quality. In 
powdered and shredded form.

Codon's Macaroni
Made only from the real Tagan

rog Russian Wheat—no other wheat produces quality 
so superb. Full weight—unvarying quality. Every 
package tastefully packed and labelled.

ARTHUR P. TIPPET & CO , Agents
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4 BROKERS' DIRECTORY
Manufacturers and merchants cannot expect to develop, maintain 
and get the best out of the Canadian market without the assist
ance of local agents. The following is a representative list of reput
able agents. The service department of The Canadian Grocer is at 
the disposal of firms wanting agents or of agents wanting agencies.

HALIFAX, N.3. NEWFOUNDLAND TORONTO,

HAfllLTON. TORONTO,

VANCOUVER.

WINNIPEG.

STUART WATSON & CO.
REGINA.

Wholesale Commission Brokers and 
Manufacturers’ Agents

WINNIPEG,
Domestic and Foreign Agencies Solicited.

MAN.
REGINA

Direct Importer of Pure Ceylon 
green and ulack teas of all grades, 
and coffees. Will act as manufac
turers’ agent In other lines of 
merchandise. H. W. MITCHELL

WINNIPEG, MAN.
Correspondence is solicited from firms wishing 
a representative in Winnipeg. Travellers call 
regularly on the Wholesale and Retail Trade in 
Western Canada;
Highest references and financial responsibility.

(Contlnmed on page 4.)

DO YOU wish to extend your business to this 
GREAT WEST COUNTRY 

WE CAN handle your account to our 
MUTUAL ADVANTAGE. 

Correspondence solicited. Established over 12 years

George Adam & Co.
Wholesale Brokers and Commission Merchants

Winnipeg, Manitoba

MANUFACTURERS' AGENTS
and COMMISSION MERCHANTS 

Importers and exporters. Prompt and 
careful attention to all business. Highest 
Canadian and foreign references. Cable 
address: “Macnab,” St. John's.

Codes: A, B, C, 5th edition, and private.

T. A. MACNAB & CO

C. E. JARVIS & CO
Manufacturers’ Agents 

Wholesale Only
Flack Block, Vancouver

Commission Broker
Correspondence Solicited

P.O. Box 1163, Vancouver, B.C.

A. G. STUART

A. R. McFarlane Wm. Field

McFARLANE & FIELD
HAMILTON, ONT.

Wholesale Grocery Brokers and 
Commission Merchants.

TEAS, COFFEES, DRIED FRUITS, ETC. 
Highest references. Prompt attention

You Don’t Throw Good Money
After Bad when you employ

RICHARD TEW & CO.
to collect your outstanding accounts. You get 

yours—or we get nothing.
23 Scott St. ana 28 Front St. East 

TORONTO, ONT
Established 1890

J. W. GORHAM & CO.
JERUSALEM WAREHOUSE 

HALIFAX, N.S.
Manufacturers’ Agents and Commission Brokers.

WAREHOUSEMEN
Domestic and Foreign Agencies solicited. 

Highest references.

W. G. Patrick & Co.
Manufacturers' Agents 

Importers
29 Melinda St., Toronto

MacLAREN IMPERIAL CHEESE CO.
Limited

AGENCY DEPARTMENT.

Agents tor Grocers' Specialties and Wholesale 
Grocery Brokers

TORONTO, Ont. DETROIT, Mich.

W. G. A. LAMBE & CO.
Toronto

Grocery Brokers and Agents.
Established 1885.

HONEYMAN, HAULTAIN 
& CO.

STORAGE AND TRANSFER
Manufacturers' Agents and Wholesale 

Commission Merchants

REGINA, SASK.

Anderson, Powis & Co.
15 Wellington St. E., Toronto

SELECTED 
VALENCIA RAISINS

Best Brands 
Now in Stock.

Evaporated Apples 
White Beans 

on Spot

W. H. MILLMAN & SONS
Wholesale Grocery Brokers 

TORONTO

General Commission Merchants 
MONTREAL

Agfiicies : “ Royal Crown Skinless Codfish
Canned Salmon -“Lifebuoy," ‘ Otter " and ‘ Salad. 
Brands. Morris x Co., Fork. Chicago.

27 St. Sacrament Street, Montreal 
BOND 28

Cheap for cash, Fruit Cleaning 
Plant with Date Press. In good 
running order.

J.T. ADAMSON &. CO

ROBERT ALLAN & CO.

TEL. MAIN 778

Customs Brokers 
and Warehousemen

FOR SALE

I Ho
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WO
HINGS WORTH WHILE—THIS COMING WEEK

A VISIT TO

CANADA’S NATIONAL EXHIBITION
AND

A VISIT TO OUR SAMPLE ROOM
Where you will have an opportunity of more than covering your expenses by 
timely buying for Fall trade. We are showing samples of some of the world’s 
finest productions from some of OUr exclusive agencies, amongst which are:

i

Wm. P. Hartley, uverpool Jams, Marmalades, Etc.
LondonJas. Pascall, Ltd.

Ferrand Renaud & Cie, Lyons 
A. Gaillard & Fils, Marseilles

Confectionery. 
Macaroni, Etc. 
Olive C il.

YOU WILL BE MADE HEARTILY WELCOME----- OUR SERVICES ARE YOURS TO COMMARD.
OUR TRAVELLERS WILL BE IN TO MEET YOU.

THE EBY, BLAIN CO., LIMITED

WHOLESALE GROCERS, 
TORONTO

FOB GROCERS
1 Blue Ribbon Tea is the “quick sale" Tea.

2 Blue Ribbon Tea delights your customers.

a Blue Ribbon Tea is blended by experts in a new up-to-
date factory.

Blue Ribbon Tea has no equal.

5 Blue Ribbon Tea shows a handsome profit.

—No grocer can be up to date without Blue Ribbon Tea.
° The TEA of to-day
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Manufacturers' Agents—Continued.

G. B. THOMPSON
Wholesale Broker and Commission 

Merchant
169 Portage Avenue East, - WINNIPEG, MAN.

Cable address, "Capstan."
Storage facilities. Correspondence solicited

CARMAN-ESCOTT CO.
Wholesale Grocery Brokers 

and Agents 
Established 1887

722-723 Onion Bank Building 
WINNIPEG, MAW.

BUNNELL & LINDSAY
MOOSE JAW

(The largest city in Saskatchewan)
General Forwarding and Storage Agents. 
Large track warehouse accommodation. 
Goods of all kinds transferred and re-ship
ped promptly. Moderate charges, corres
pondence solicited.

EXPERIENCED ADVERTISEMENT WRITERS
who are open for a situation are requested to

æler their names with the MacLean Pub- 
f Co., at any of their offices. Inquiries are 
occasionally made by manufacturers and whole

sale houses who contemplate establishing their 
own advertising department.

T. E. CHAREST
MANUFACTURERS' AGENT

11 ST. GABIEL ST., QUEBEC
Extensive connections with retail and wholesale 

grocery trade of this city.
Highest references.

EDMONTON.

THOS. B. GREENING
TORONTO

& CO.
Consignees oirect from primary marxets, and 

distributors of
GREEN COFFEE

Our samples will invariably indicate current 
market value.

F. J. FOLEY & CO.
Manufacturers’ and General Commission 

Agents for
ALBERTA and SASKATCHEWAN

Agencies Solicited 
Office and Warehouse— 

LARUE-PICARD BLOCK, EDMONTON, ALTA.

THE MOOSE JAW FRUIT AND 
PRODUCE CO.

J. J. McLean ... Prop.
Manufacturer’s Agents and Wholesale 

Commission Merchants 
Storage, Forwarding and Transfer Agents
Office, 45 Main St. P.O. Box 793

MOOSE JAW, SA6K.

EXPORT TRADE DEPARTMENT
Fir mm Abroad Open for Canadian Buslnomm

JAMES /1ETHVEN, SON & CO.
St. George s House 

EASTCHBAP, LONDON, ENG.
Large connection amongst best Wholesale Grocers and 

Btücers in Great Britain. We also ship several British lines 
to United States and Canada. Correspondence invited.

Gordon McDonald & Co., 6-7 Cross Lane, 
London, E.C., have been importing goods of all 
descriptions for the Grocery and Provision Trade 
from Canada for several years now, and can give 
references to several well-known firms in Montreal. 
Write us.

DAVID SCOTT & CO.
Established 1878. 10 North John St.

Litikpool, England.
Splendid connections and references. Try us with a ship
ment of CANNED GOODS.

T. A.—Scottish, LiverpooL

JAMBS MARSHALL
Aberdeen, Scotland,

invites consignments of Canadian Produce, gives personal 
attention to handling of same, and guarantees prompt 
returns. Reference— Clydesdale Bank, Aberdeen. Codes— 
A.B.C. 4th and 5th Eds.

Please write us if you are a buyer for Shelled Nuts. All Euro
pean stocks will be late, and have opened very high. We also 
carry Sultanas and Australian Raisins and all Confectionery Supplies.
JOHN T. McBRIDE, - 64 Canada Life Chambers, Montreal

Established 1885

...ESTABLISHED 1849...

Capital and Surplus, 81,600,000. Offices Throughout the Civilized World
Executive Offices: Nos. 346 and 348 Broadway, New York City, Ü.S.A.

THE BRADSTREET COMPANY gathers information that reflects the financial condition and 
the controlling circumstances ol every seeser of mercantile credit. Its business may be defined as of the 
merchants, by the merchants, for the merchants. In procuring, verifying and promulgating Information no 
effort Is spared, and no reasonable expense considered too great, that the results may justify Its claims as an 
authority on all matters affecting commercial affairs and mercantile credit. Its offices and connections have 
been steadily extended, and it furnishes Information concerning mercantile persons throughout the 
civilized world.

Subscriptions are based on the service furnished, and are available only by reputable wholesale, Jobbing 
and manufacturing concerns, and by responsible and worthy financial fiduciary and business corporations. 
Specific terms may be obtained r y addressing-the Company at any of Its offices. Correspondence Invited,

---- OFFICES IN CANADA-----
CALGARY, ALTA. 
HALIFAX, N.B. 
OTTAWA, ONT.

HAMILTON, ONT. 
QUEBEC, QUE. 
VANCOUVER, B.C.

LONDON, ONT. 
BT. JOHN. N.B. 
WINNIPEG, MAN.

MONTREAL, QUE. 
TORONTO, ONT.

THOl 0.18VINO, G ex. Man. Western Canada. Toronto.

Five hundred neatly printed Business Cards, Bill
heads or Dodgers one dollar. Full line of Price Tickets 
and Window Cards. Samples and price liston application

FRANK H. BARNARD, PRINTER
246 Spadina Ave. Telephone Main 6367, Toronto

WOULDN’T IT PAY YOU
to have a

Resident Representative
in TORONTO ?

Think favorably of the question and 
write to

JNO. J. WATT
Manufacturers’ Agent 

Good References TORONTO, ONT. 
Special Attention to Advertising

You can make money as well as 
oblige your customers if you handle
our

BASKETS
Butcher Baskets,
Clothes Baskets, 

Grain and Root Baskets 
and Patent Strawboard 
Berry Box.

We can supply all your basket 
wants and guarantee satisfaction 
because we guarantee the goods. 
Orders receive prompt attention.

The Oakville Basket Co.
OAKVILLE ONT.

DON’T FAIL
To send for catalog show= 

tag our line of

PEANUT ROASTERS, 
CORN POPPERS, &c.
LIBERAL TERMS.

KINGERY MFG, CO.,106 108 E. Pearl St..Clncinnati.O

BUSINESS CHANCES
Let us put you in touch with the 

leading grocery and provision men of 
Canada. We go into every Canadian 
town and talk to these men fifty-two 
times a year. We can bring you busi
ness. Try an ad. in this column. The 
Canadian Grocer.

COMMON SENSE
1/ || | Q f Roaches and Bed-Bugs 
^1 I Rats and Mice

All Dealers end 381 Queen St. W
TORONTO, ONT.

Deslsrs find Common Seme i very good eeller, for 
the reeeon thet It give» general eetlificllon end eeeh 
euefomer telle others shout nsos.
Writs for prlcH
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A Pleased Customer is 
Your Best Advertisement

To please your customers sell only 
Canned Fruits and Vegetables guar
anteed by the Canadian Canners,
Limited. Brands as follows :

“Aylmer,” “Little Chief,” “Auto,” “Log 
Cabin,” “Horseshoe,” “Kent,” “Lynn- 
valley,” “Maple leaf,” "Lion,” 
"Thistle,” "Grand River,” and ‘ White 
Rose.”
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QUAKER
CANNED
GOODS

Packed by

TKe Bloomfield Packing Co.
at Bloomfield, Ont.



THE CANADIAN GROCER

THE INCREASE IN SALES OF

SALMA'
during the first seven months of 1907 over the corresponding 
seven months of 1906 amounted in all branches combined to 20}+ 
per cent.

The Toronto branch alone (Ontario and the North-West) had 
an increase of 22lA per cent, during the same period.

The Montreal branch's (Quebec and the Lower Provinces) in
crease during the same period amounted to 16X per cent.

Doesn’t this prove conclusively that it pays to serve the 
public with the very best ?

SALADA,” Toronto, Montreal, New York, Chicago, etc.

PHENIX
WASHING
POWDER

THE
GREAT
SELLER

Owing to its recognized superiority over cheap 
makes of washing powder, PHENIX is always used 
by the housewife after the first trial.

Then, the price is another consideration. Despite 
the high quality of PHENIX, the price is most 
reasonable, 5c. for Yi lb. package, or 10c. for the 
1 lb., are the retail selling figures.

First quality and the right pricg mean profit for 
the retailer.

Are YOU selling PHENIX?

C. A. CH0UILL0U & CO.
14 Place Royale, MONTREAL

Sole Canadian Distributing Agents

Now it is all ready for a brisk 
fall trade, your stocks will not be 
complete unless well assorted in

STERLING
BRAND

PICKLES
AND

RELISHES
These made-in -Canada goods 

are favorites with the people 
from the Atlantic to the Pacific.

Ask your jobber or write direct.

The T. A. LYTLE CO.
TORONTO,

Limited
CANADA

yr

/
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Y & S 
SCÙDDER 

M. ft R.
STICK LICORICE

ACME PELLETS
M. ft R. WAFERS

LOZENGES, ETC.,
and a complete line of

Hard and Soft Licorice Specialties
Price Liste and Illustrated Catalogue on request.

National Lii
Brooklyn, N.Y.

Toronto Depot, 120 Church Street, 
a 8. MoINDOE, Agent.

Montreal Depot, 322 Notre Dame St. East.
J M. BRAYLEY, Agent.

Ashley & Llghtoap, Agents, Winnipeg, Man.
H. S. Daly, Agent, St. John, N.B.

J. F. Mowat & Co., Agents, Vancouver, B.C.

“Gingerbread”
IRAN D

Molasses
In 2, 3, 6 and lO-lb. cana 

Put up solely by

Dominion Molasses Co.,
LIMITED

Halifax, - Nova Sootia

Agents
C. DeCARTERET, .... KINGSTON 
GEO. MUBSON 4 CO. ... TORONTO 
JOHN W. BICHLE 4 GREENING, - HAMILTON 
GEO. H. GILLESPIE, ... LONDON 
CARMAN. ESCOTTCO. - - WINNIPEG
C. E. PARADIS, .... QUEBEC

When Buying Your

Valencia Raisins
Ask your Wholesaler 

for these Reliable Brands

When Buying Californian 
Prunes,

Evaporated Fruits, 
Seeded Raisins, 

Loose Muscatels
Etc.

Specify

MAHIQUES, DOMENECH & CO. “panSy” “Daphne
ft Mm Dm & OOe ” Special Fancy Quality 

ftWm Abel” Standard Quality

4 Cr. Layers
Selected
Fine Off Stalk

They Will Please You
AGENTS-

ROSE (ft LA FLAM ME, ro™ol

Brand Brand
Always of the Highest Quality

p.eK.a bx Guggenhime & Company,
Sam rronoisoo, Cal.

Agentf i

Bose & Laflamme, Montreal
MacLaren Imperial Cheese Co., Ltd., Toronto 

G. H. Gillespie, London, Ont.
J. H. Dunlop, Moncton, N.B.

B. D. Adams, Halifax, N.S.
G. B. Thompson, Winnipeg.
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STRAIGHT POINTERS
Dealers who are in the market for Canned Goods will find it distinctly to their advantage to 
order the “Essex Brand/' based on these prime facts:—

—We are located in the finest garden section of Canada, where Corn and 
Tomatoes grow to perfection.

— We own one of the largest, newest and most perfect canning plants in the 
Dominion, with every facility for doing things right.

—We claim for the “Essex Brand” a higher standard of quality than is usually 
considered necessary. The finest of Fruits and Vegetables, gathered 
at the right stage of ripeness and packed fresh from the field under the most 
careful conditions, warrant the statement that the “Essex Company’s” 
goods will give a larger measure of satisfaction to your customers than any 
other within your reach.

Stock up with the Beat, it costa no more.

The Essex Canning and Preserving Co.
28 FRONT STREET EAST TORONTO, CAN. LIMITED

Factory at Esoox, Ontario.

BOWMAN ®> COLE
THISTLE BRAND 

Coffees 
Spices 
Extracts

HEADQUARTERS FOR

Ramgalla Tea
40c. Blend

The Home Favorite

KANGRA TEA
35c. Blend

Wholesale Grocers
28 and 30 Water St.

St. John, N.B.
Importers “Scotch" 

Granulated Sugar in Bags.

Mail Orders receive 
prompt and careful attention.

We are booking advance orders 
for Nuts, Figs, Raisins, Peels, 
Currants, Dates and “Old 
Homestead" Canned Goods.
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TO ALL OUR CUSTOMERS
who purpose visiting the city during the Exhibition we 
extend a hearty welcome, and shall be pleased to 
have you call and see us at 49 Front St. East.

Thomas Kinnear ®> Co.
Wholesale Grocers TORONTO Olid PETERB0R.0

THE DOMINION SALT AGENCY
LONDON, ONT.

organized two years ago, was discontinued February ist, 
this year. During that period one third of the salt sold by 
the Agency was furnished by us, and any orders its many 
customers may be good enough to favour us with will be 
promptly filled, and very much appreciated.

THE EMPIRE SALT COMPANY, limited
SARNIA, ONT.

■ ♦ » »♦ » ♦ ♦ »+♦♦♦ »■+•+

JAPAN TEAS
“Since my last advices there has been no change in the market. I have just to hand 

several lines of desirable Teas. Kindly ask for samples and particulars.”

S. T. NISHIMURA, Sole Agent
JAPAN

55 St. Francois Xavier Street, MONTREAL 
Tea Go. Japan Tea Firing Co. Ito’s Tea Firing Dept. Nakamura's Tea Firing Dept. Fuji Company

TO

I



i'lW
-'W

-W

THÉ CANADIAN GROCER

c«;e®e®e ^«e^Ae®e(^^e(^:e$e®e$#®e$e@ese(^

SIGN OF PURITY

WAGSTAFFE
THE ONLY

PRESERVES, JAM and MARMALADE
The finest in the world and made in Canada. Pure Fruit and Sugar only. Buy your year’s 

requirements while you can. Write, phone or see our travellers for further information.

Wagstaffe’s Fig and Lemon, Long Distance Phone 596.
to sell at 15c. Free to buyers.

BALFOUR, SMYE
Wholesale Grocers,

o :o: :o: :o

CgL CO.
HAMILTON

•®e®e^®e®e®e*eee<^®e^e$e?)e^@e<»e®e®e®e®e®e®ete^e®e®e®e®«®e®#®e
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Come-again 
Customers.

These are the people you want to 
please — the good sound steady folk that 

are the backbone of your business. Don’t 
disappoint them when they ask for —

CAMP
COFFEE

Give every customer the opportunity of 
learning how really excellent is this — 
the best of bottled Coffees. Remember 
there are others eager to sell "Camp’*
—keep even with them.

R. Paterson & Sons,
Coffee Specialists, Glasgow.

Cor FEE

99

Agents :
ROSE A LAFLAMMB, 

MONTREAL.

AcoTI

The Fastest Seller 
Is

The Biggest Profit Payer

“ROYAL CROWN”

Witch-Hazel
SOAP >

makes more money for grocers because 
they sell more of it. It’s a toilet soap 
that everyone likes. And that’s the soap 
to build trade on.

Write for prioes.

The ROYAL CROWN Limited. 
‘Winnipeg, Men.

W. H. Millm.n 8. Son». 27 Front St. E.. Toronto 
Ontario Agent».

Wm H. Dunn. 39.-393 St. F.ul St. Montre»! 
Agent for Quebec end Lower Province»
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NICHOLSON, WINNIPEG

BANNATYNE ST EAST 
TRANSFER TRACK.

August 23, 1907.

eoflfs,
ABC 4-r"Edition 

We stepn Union.
ApmSbesJ90I.

Calgary Branch Nicholson & Bain

To the Wholesale Grocery Trade
of Canada

Dear Sirs :

We beg to advise the Wholesale Grocery Trade of Canada that 
we have been appointed sole selling agents for The British Columbia
Sugar Refining Co., Ltd., of Vancouver, B. C., for the Provinces of 
Manitoba, Saskatchewan and Alberta. We cover the whole West, 
through our head office in Winnipeg, and our branches at Calgary and 
Edmonton. We will be pleased to quote car lots. Sugars delivered 
at any point in Manitoba, Saskatchewan or Alberta. Write or wire 
us to Winnipeg, Calgary or Edmonton. We will attend promptly to your 
enquiries.

Very truly yours,

NICHOLSON & BAIN,
Wholesale Commission Merchants and Brokers

Warehouses and Offices:—

CALGARY

-

WINNIPEG
Established 1882. 

12

EDMONTON

-Y" v
12



THE CANADIAN GROCER

#

The Best By Actual^ Test
That’s a pretty bold statement to make regarding my product, but I never make an assertion 
which I am not ready to prove. So when I declare right over my name that

E. D. S. Brand
JAMS and JELLIES

are the purest, wholesomest and best manufacturered in the Dominion, 
you can rest assured that I am able to back my words by the strongest 
evidence. If you have the slighest doubt, it will pay you well to mail a 
postal to me asking for the proofs.

Agents : W. G. Patrick & Co., Toronto; W. H. Dunn, Montreal; Mason & Hickey, Winni
peg; W. A. Simonds, St. John, N.B. ; A. & W. Smith, Halifax, N.S., J. Gibbs, Hamilton.

E. D. Smith’s Fruit Farms,
WINONA, - ONTARIO

HOPS REFRESHMENTS
Some NON-ALCOHOLIC Summer Specialties

Kops StoutKops Ale
Non-alcoholic and

warranted pure,

Orange Wine
Pure and non

intoxicating.

Lemon Sqnash
Made from high

quality fruit.

Numerous Others.

Send for List and in
Sample Labels.

'VALEHTCV
CRAMP

Non-alcoholic and
warranted pure.

Champagne
Cider

A splendid refresher.

Orange

Delicious and
exhilarating.

KOPS BREWERIES, LONDON, S.W., 
ENGLAND

Oanadlan Agents : Hudson’s Bay Co., Vancouver, B.C. W. L. MacKenzie 
« Co. Roas Ave., Winnipeg. Kenneth H. Munro, Coristine Bldgs., Mon
treal. Kyle & Hooper, Front St. E., Toronto. Royal Stores, St.John’s, N.F.

DRIED FRUITS
Before ordering New Crop goods for Fall 

Shipment, apply for prices to

Thos. Bell, Sons& Co.
Montreal

REPRESENTING :

A. Mahiques Paris,
P. G. Banff & Co., Ltd., - 
D. S. Parthenopulo,

ALL RELIABLE SHIPPERS

Dénia
Smyrna
Patras

VALENCIA RAISINS,
SULTANA RAISINS,

COOKING FIGS,
CURRANTS,

etc., etc.

THOS BELL,, SONS & CO., Montreal

13
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"CLOUDY”SURFACES
come from using “Majestic” furniture 
polishes. When applied according to 
directions the result is a brilliant lustre 
— none of those smeared surfaces so 
common to many so-called polishes.

Free from grit and dirt, “ Majestic" 
furniture polish is all a furniture polish 
should be.

Write for samples and prices. 72
MAJESTIC POLISHES, Limited

575 Yoage Street, Toronto, Canada

/s Celebrated Teas
Sold In h and l-lb. Tins, also 3-11. Canisters

Capital Household, 40c. | In very 
Five o’Clock Tea, 60c.
Her Majesty’s Blend, 1.00 {tin packages

AGENTS WANTED in towns where not 
already represented. Only leading 
merchants need apply

To John Robertson & Son, Ltd.
41 Common S*., MONTREAL

SOLE AGENTS FOR CANADA

Allison
Coupon
Books
Are the ball-bear- 
injs that will 
make almost any 
business run 
smoothly. Here’s 
how they work:

.//I
- iz.oo ,/<;

Persona addressing advertisers will kindly 
mention having seen their advertisement in 
The Canadian Grocer.

If a man wants credit for $10.00 and you 
think he is good for it, give him a $10 00 
Allison coupon book and have him sign 
the receipt or note form in the front ot 
the book, which you tear off and keep. 
Charge him with $10 00; no trouble It 
he buys a plug of tobacco for ten cents, 
tear off a ten-cent coupon, and so on for 
all his purchases until the book is used 
up. Then he pays for the book and gets 
another one. No pass books, no charg. 
ing, no lost time, no errors, and no dis
putes. Allison coupon books are recog. 
nized everywhere as the best, BECAUSE 
THEY ARE. Let us send you cancelled 
sample, free.

The EBY, BLAIN CO.
Canadian Agents

Manufactured by

ALLISON COUPON CO.
Indianapolis, Indiana.

TEA;
Its History and Mystery

BY

JOSEPH M. WALSH
A Great Tea Expert

This is a practical, exhaustive 
work containing valuable information 
about Tea. It should be in the hands 
of every enterprising Grocer and Tea 
Dealer in the country.

CONTENTS
1. Early History.
2. Geographical Distribution.
3. Botanical Characteristics and

Form.
4. Cultivation and Preparation.
5. Classification and Description
6. Adulteration and Detection.
7. Testing, Blending and Preparing.
8. Chemical, Medical and Dietetic

Properties.
9. World’s Production and Con

sumption.
10. Tea Culture, a Probable Ameri 

can Industry.
Mailed to any address on receipt or

Price $2.00 Postpaid
12mo. Bound in Cloth.

TECHNICAL BOOK DEPARTMENT

The Maclean Publishing Co.,
10 Front St. East, - - TORONTO. CAN

M

6542
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Are Your Profits Reasonable and Secure ?
Quite an important question one every shrewd grocer constantly asks himself. 
Commercial prosperity demands a reasonable and lasting profit on all lines handled.
This goes far towards explaining why most progressive grocers insist on

Burlington Brand
Canned Goods

because that brand clinches both reputation and profit at the same time. Only high-grade, first- 
quality fruit can ever reach our canning department and BURLINGTON BRAND retains all 
that is good, nourishing and invigoratingcdkout succulent fruit and mature, fresh vegetables.

Note :—The Best Trade Demands BURLINGTON BRAND.

Burlington Canning Co., Ltd., - Burlington, Ont.

GREIG’S %

WHITE SWAN

SPICES
are absolutely dependable goods. They are 
up to the highest standard of purity and are 
guaranteed in every respect. We import all 
our goods direct from the country of growth ; 
do all our own grinding and so are able to 
guarantee every pound sent out. Quality is 
pre-eminent with us.

An important point, 
close margin and 
single one of our 
called on to bear
business.

too, is that we can oill on 
jive belter values, as no 
several departments is 
the entire cost of our

Our complete Catalogue will be sent on request

The Robert Greig Co.
Limited

White Swan Mills - TORONTO
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'PICKLINO SPICE
This is the season to sell Pickling Spice, and the wise grocer sells the best. 
You will find the market leader in our i-lb. transparent packages 
Mixed Pickling Spice, containing nineteen varieties. Owing to A1 value, 
great seller.

A Trial is Convincing Order Without Delay

8. H. EWING & SONS
96-104 KINO ST, MONTREAL

Telephone Bell, Mein 65 
‘r Bell, Mein 155

TORONTO BRANCH, 20 OHUROH STREET
Telephone Main 3171

Wholesale Grocers and Jobbers
When estimating your requirements 

get our prices on following lines:

Raw and Refined Walnuts Raisins
Sugars Almonds Currants

Molasses Filberts Shelled Nuts

Either from import orders or from spot consignments

D. RATTRAY SONS Limited

QUEBEC Montreal OTTAWA

GET READY
now for a good, steady demand for Stove Polish. The best in

Black Lead is

“JAMES DOME”
and Black Lead is the best form of Stove Polish

W. Q. A. LAMBS A OOn Cajudiaa ApaE
16



Stock “ 
the 
Best.

!»

ToiSt/SL,

KIT
COFFEE

KIT COrlr.Li'- |
Covan GLASGOW |

BEST In Quality 
SMARTEST in Finish 
KEENEST in Price
Ki F is an up-to-date extract, 
entirely free from the bitterness 
so objectionable in ordinary 
essences.

By sheer force of merit it 
has achieved a remarkable 
success in the Home Market, 
and Merchants in the Dominion 
introducing KIT to their cus
tomers are laying the foundation 
of satisfactory repeat business.
For prices and all particulars, write
KIT Coffee Ltd., Covan, Glasgow.

Pure Food is Essential 
to Good Health

Wagstaffe’s
New Season’s Goods
If you wish to secure some of these 

celebrated goods see your jobber early.

Wagstaffe Limited
PURE FRUIT PRESERVERS

HAfULTON, CANADA

ag-4----------4wx It’s Time You Were Buying 
Your Syrup Supplyre,

![ |
i ijÉâPEiteb

i **^ for the coming season, which opens soon.i
Tllf MlSIAN CARD \|y^W'

Imperial Maple Syrup, the standard of the
market, increased 100 % last season. Did

OCEAN TO OCEAN xBjejgljS^ PV"cJ»*AW1SU> you share some of the good plums Î

j MSiptp svrvp < The syrup with the good name ! Always
i sold at the same price.

1i1 Book your orders with your wholesaler. /

Our specialty traveler will see you shortly,
and tell you of the good qualities of Imperial

E p m poitflC Maple Syrup, and of its winning points.
Ï pure Maple scant! Sugar

PUT UP BY

Imperial Strip Co..
MONTPE Al_. CAN.

\ ;

|
Imperial Maple Syrup Companyg \

\ -------

Montreal

17



You Must Have the Best 
Spices

to get and keep your spice trade, and, 
incidentally, make a good profit.

Red
Feather

means the highest grade in spices every 
time—ask our travellers.

W.H.GILLARD&CO.
Wholmmalm Grooerm

HAMILTON

Branch House—Sault Ste. Marie

Manufacturers !
Do you want your goods

Sold in British Columbia?
If so, write the up-to-date Brokers,

The Standard Brokerage Co., Limited
ARTHUR NELSON, Manager.

144 Water Street

VANCOUVER, B.C.
Bonded and other Warehouse Facilities.

El

#»

CANADA’S STANDARD
MM

REFINED SUGAR
ManufaoturmU ky

THE
CAHADA SUGAR REFINING CO.

LIMIT»

Montreal
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When visiting the City we invite 
you to make your down-town head
quarters at

36 YONGE ST.
THE DAVIDSON <& HAY, LIMITED

Wholesale Grocers, TORONTO

J. FRANK CROWE CO. Limited

Wholesale
Grocers,

HALIFAX, N.S.,
Offer a very large and varied stock of Heavy and Light 
Groceries at lowest market prices.

Special attention given to the lines of Tobacco and 
Cigars. Write for prices.

YOU CAN SAVE MONEY-LOTS OF IT.
MR. GROCER . Doesn’t it stand to reason that every cent you pay for freight charges robs you

of so much profit ? Place your orders for

Staple and Fancy Groceries, eîT.”’
with a Sherbrooke House of national reputation. We pay the freight as far as Sherbrooke, and our prices 
compare favorably with Montreal prices. If you are doing business in the Eastern Townships YOU CAN 

SAVE MONEY—LOTS OF IT—by placing your orders with us.

T. A. Bourque & Co., wc£££2e Sherbrooke, Que
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MOLASSES
We have a full s ock of all the best grades

Fancy Barbados Choice Grocery Barbados
Extra Choice Porto Rico Extra Fancy Trinidad

Choice West Indian
Packed in puns., tes., bbls. and half-bbls.

CROSBY MOLASSES CO., LIMITED
DIRECT IMPORTERS

St. John, New Brunswick
AGENTS—D. Stewart Robertson & Son, Ottawa, Ont. ; D. Stewart Robertson & Son, Kingston, Ont. ; 

Alex. Wills, Montreal ; Mitchell & Whitehead, Quebec ; Frank H. Wiley, Winnipeg.

Every pound of

Crystal Granulated
Sugar

is guaranteed to be unsurpassed by any sugar in the world for
PrtESEHViNG PURPOSES.

Insist on getting CRYSTAL granulated
MANUFACTURED BY

The Wallaceburg Sugar Co.
LIMITED

WALLACEBURG, ONT.
W.il.rn R.pr.t.nt.tivn-M.ion & HloHey, Winnipeg

20
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W. A. SIMOND5,
ST. JOHN, IN. O.

Agents for
POLISHES^

PICKLES, JAMS! 
and JELLIES ]

Day & Martin’s Fun une polishes
Hoffmann’s U.S. Metal Polishes

JamOS A. Wright & Co. Silver Cream

York Metal Polishes silver Polish 
Upton’s Full line.

E. D. Smith's
White, Cottell’s Pure Malt Vinegar 
Diamond Crystal Salt Co., Shaker Salt 
Radnor Water, Sussex Mineral Spring Co. 
Tobler’s Swiss Milk Chocolate 
Dr. Johnson’s Euducator Crakers 
The G. H. Hammond Co., Canned Meats

P>iiiiiiiiimriiiiiiiiiiiiiiiiiiiiiiiiiiiiiijiiiiiiiii;iimiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiitiiimiiiuiiimiiii%

ABSOLUTELY PURE
THE BEST THAT 1

I SKILL and SCIENCE CAN PRODUCE |
^//AnUimmiiuitiiiiiiiiiimmiiiuiiuiiiiuiiiiimiimmiimiiiHiiiiiiiiiiiiiiiimiimiiiiiiiiimiiiiimiiiiiiiw^

WRITE for PRICES TO
‘ \ml I\jiw IJ INI OSOR

MONTREAL
Sole Agents For Canada

You can make more money 
if you sell

Our
Matches

The “Laurier” and ‘‘Togo” 
brands are made to sell 
and give satisfaction.

We save you money on freight. 
Drop a post card for particulars.

The Improved Match Co.,
Limited

Heed Offioe : Faotory:
BOARD OF TRADE, DRUMMONDVILLE,

MONTREAL. P.Q.
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.ibCtNlS LÀ built. The Best
'"That’s the idea that wiis—that will make yon 

successful—that will hind year customers to yon.

Don’t offer any substitute, but sell

Mathieu’s Nervine 
Powders

Everywhere they are known as the best and 
safest remedy for headaches and all nerve 
pains (18 powders in every 25c. package). 
Don’t let yonr holding of Mathieu’s Syrnp 
of Tar and Cod Liver Oil run out just be
cause it is not winter. Many people use 
it all the year round.

J. L. MATHIEU CO..
Proprietors, SHERBROOKE, P.Q,

QOUDRONti
WM w 8 .

' fOfE0£*0*U£§ '
PtWATnwl t

™ fj I

■"-sy-W; -

G. H. HUMPH
IMPORTER AND ROASTER

Syrnp of Tar

GOPÜVÜtQH

IX.BIWU.

BEST

COFFEE
ST. JOHN, N.B.

(Charlotte St.)
Samples upon Request

Capstan Brand 
Pure Tomato 

Catsup
is known from ocean to ocean as the 
finest Catsup on the market, once sold, 
always asked for.

We guarantee it to give perfect 
satisfaction.

The CAPSTAN MFC. CO, Toronto, Ont.

22
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CHEESE BUTTER 1 
EGGS' I

»»

Consignments solicited. Highest 
market prices paid for first class 
shipments.
Poultry, another of our specialties. 
Purveyors of lOO Cream.
If you are a seller, we are in the 
purchasing market; if you are buy
ing, we can supply you at attractive 
figures.
Write us for further particulars. 
We can both do business to mutual 
advantage.

„ MARITIME DAIRY CO., LTD. I
t Manufacturers Wholesale Dealers and Exporters. -*
| SUSSEX, N.B. 1
| SYDNEY, HALIFAX, ST. JOHN, WOODSTOCK |

*#«***#«*##«******#****?########*«*»

1

A Leather Food 
Shoe Polish

is bound to build up the business of any grocer 
wise enough to stock it. Since there are so many 

fake and unwarrantable 
shoe polishes on the mar
ket you should make it 
your business to push

2 in 1
easily the best by any test 
on the Canadian market.

You can’t ruin the ehoee of an entire 
family and expect to hold that family’» 
trade.

Send off that order, and mention The Grocer

The F. F. Dailey Co.
W LIMITED

Hamilton, Canada. Buffalo, U.S.A.

vJer r Dalle v Co mntn/y.

REAL FRUIT FLAVOR
Think what that means to your customers ! 

It’s included in every jar of our product- 
regular bottled deliciousness.

IMALADE

mm

That’s one of the reasons for the big sales of 
these goods. Are they on your shelves ?

The Belleville Fruit & Vinegar Go.
LIMITED

BELLEVILLE, ONT.

An Incomparable Starch
For a long time starch manu

facturers stood still. They did not 
improve their product. In fact all 
starch was of the most common
place kind until

1VOR1NE
was placed on the market. Then 
competitors began to wake up.
The particular women of Canada 
demanded IVORINE because it was 
better and cost no more. Your 
profits will be reasonable and you’ll 
secure the paying trade by handling 
IVORINE.

ST. LAWRENCE STARCH CO.
LIMITED

PORT CREDIT, ONT.

23
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Keystone Brand 
Solid Back Brushes I

t i

i ::
now recognized as the standard.

The proof of the quality of these 
Brushes is to be found in the 
IMMENSE INCREASE IN 
SALES, necessitating the erection 
of LARGE NEW ADDITIONS 
with floor space of 35,000 square 
feet.

If you want the Best,
Buy Keystone Brand.

Manufactured by

Stevens-Hepner Company
Limited

Port Elgin, Ontario

t I l Ît #
$
t ::
S i
!
!

Thos. McCready & Son
LIMITED

St. John, N.B. Î
Bonded Vinegar and Pickle t

Manufacturers.

PICKLING VINEGAR
XXX. XX, X, Cider;

W. Wine,
Pure Malt,

Goverment, Vinegars. 
Mixed and Bottled Pickles. 

Fruit Jams and Syrups

Thos. McCready & Son
LIMITED

St. John, N.B.

it
i

FOR THE PICNIC SEASON!

BRANSON’S
CONCENTRATED

COFFEE
* * *

Unquestionably the most pop
ular and the best coffee extract on 
the market. Made from high
est quality coffees with right 
proportion of chicory.

* * +

Good cup results assured.
# * +

Unvarying Quality.
+ * *

Large Bottles.

Canadian Agents,

CONCENTRATED
COFFEE

* * +

A quick selling article that, 
always gives satisfaction. Prie 
is right, and good margin of profit 
Be sure you have it during piciii 
season.

* * *
Thirty years’ reputation.

* * *
Deserving its title—“the beat.’

* + * •
Large Bottles.

& CO., 23 Scott St, T0R0NT6

mm
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VALENCIA RAISINS AND
Do you want to satisfy your customers ?
Do you want to make a decent profit?
Do you want to stock the best goods ?

F. W. ROWLEY S. BODI
Canadian Standard- Finest Selected
Quality Extra Fine—Valencias

These are the brands recognized as the standards for years, and it is pretty 
safe to stock them in such belief.
You take no risk in ordering these brands, but insure an increase in your 
business.

How About Shelled Almonds?
In 14 lb. and 28 lb. boxes. We have the real goods.

UNDERDOWN & CRICHTON
London, Eng. Valencia, Spain Dénia, Spain

Agents :
Wm. C. Christmas, 22 St. Francois Xavier St., Montreal 
Eugene Moore, 402 Spadlna Avenue, Toronto 
Grant, Oxley & Co., Halifax, N.S.

What Are You in Business For ?
Money or Glory.

If the latter, it’s not very particular what brand of canned goods you sell, but — 
if YOU are out for money, a paying trade and a lasting reputation, it’s strictly up 
to you to stock and recommend

FARMER BRAND “"MS*
because people who know -the particular housewives of Canada—demand THE 
BRAND which is distinctly superior in goodness to any other brand on the 
markets of the Dominion.
There are more than a few strong reasons for the popularity of Farmer Brand.
Both soil and climate are ideal for growing the b#>st fruit and vegetables. We have 
reduced the canning industry to an exact science and Farmer Brand contains 
all that is good, wholesome and nourishing about ripe fruit and fresh 
vegetables.

CAN YOU MEET THE DEMAND ?

FARMERS’ CANNING CO., Limited, bloovf.eld. ct.

25

4987



««
THE CANADIAN GROCERr

•ft

THOMAS J. LIPTON
The World’s Largest Tea Merchant
Heartily welcomes the grocers of Canada visiting Toronto 
Exhibition, and cordially invites them ,to make Upton’s 
Tea Room at 91 King St. West their headquarters, 
where very convenient writing, rest and check rooms have 
been provided for out-of-town merchants, and where an 
exhibit of Upton’s Tea, Upton’S Coffee and various other 
lines will be made, and Lipton’S Tea, Upton’S Coffee and 
Upton’S Jellies served Free to those attending. Be sure- 
and take home a Lipton souvenir.

Note the address—91 liing St. W^est, Toronto

The Phillips & White Company
LIMITED

ST. JOHN, IN.B.

Manufacturers of

High-Grade Chocolates,
Phillips’ Buttercups,

Phillips’ Menthol and Honey 
Drops

and other fine Bottle Goods ; also a 
big variety of Drum Goods and 
other specialties.

13% Dock Street and 36 Nelson Street
St. John, IN.B.

Established Over 50 Years

DARLING & BRADY
Manufacturers of
The Well-Known

CLIMAX SOAP
A HIGH-CLASS HOUSEHOLD SOAP

Fine Laundry Soaps,
Concentrated Lye, 

Laundry Chips,
Broken Caustic, etc.

NO PREMIUMS PRICES RIGHT
SAMPLES AND PRICES 

ON APPLICATION

98 St. Charles 
Borromee Street, Montreal
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MATHEWSON’S
RED

VICEROY SALMON
Price $1.75 dozen

This salmon carries our personal 
guarantee to be equal to anything 
on the market. Every tin contains

The Choicest Red Salmon Procurable
We solicit a trial of this most excellent brand

Mathewson’s Sons
WHOLESALE GROCERS

MONTREAL

-

The Profits Please Him
A soap may be pure and yet neither 

economic nor good.

Wonderful
Soap

is appropriately named, because the house
wife considers it the most effective 
soap she ever used, and hence the cheap
est, while the profits please the shrewd 
grocer.

THE GUELPH SOAP CO.

y.

cmy

MOSf BEAUTIFUL
THE

Xmas Cracker Novelties 
Table Decorations and 

Xmas Stockings
ever offered to the Canadian trade.

These goods are most popular in 
Great Britain and United States at the 
present time, and large quantities have 
been sold by some of the leading Cana
dian houses for the past five years.

The Profit is Large

Write for illustrated catalogue to-day.

Manufactured by

A. J. HOVELL <6 CO.
London, W.C., England

ARTHUR E. BOWRON
Hamilton, - - Canada

Canadian Agent

C'A'f'*' V I M

Diamond Brand
Maple Syrup

Twin Block
Pure Maple Sugar

Maple Cream Hearts
Marmalade, Jams,etc.

Sugars, Limited

■t
• it -1 »

•r
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Up for tHe Exhibition ! !
All feet are pressing toward Toronto 
to see Canada’s Greatest Exhibition.

It s a great Exhibition doubtless.
But—

What will interest you, Mr. Grocer, is MINTO BROS.* fine stock 
of NEW TEAS. The NEW SEASONS PICKINGS are 
arriving fast and are opening up better than early samples.

MINTO BROS.' NEW JAPANS are a picture; they are one 
of the “Exhibits” of Exhibition Week.

If you are in Toronto you are welcome at our extensive demonstration 
booth or at our warehouse. If not, write us for samples.

Minto Bros, of Melagama Tea Fame
55 Front St . East, TORONTO

1 lb p'c'kgs retailing at 25,30,35&40*per lb.Sold in

PURE

BULKTEAS
SPECIALTY

SPECIAL ATTENTION^to

Charles H.Mc Donald tejfe
5TJOHN N.B. i

limn

p E D G L O V E p>
fdhz <
Tc A
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1907 FRENCH PEAS
Inst, in store best packing French Peas

Moyens, Fins, Extra Fins and Sur Extra
/

Our travellers have full information.
If they don’t call, wire or write.

\

JAMES TURNER & CO., united, Hamilton, Ont.

gSORBINE
will reduce inflamed, ewnll en Joints* 
Bruises, Soft Bunches. Cure Boils. 
Fistula, or any unhealthy sore quick

ly; pleasant to use: does not 
blister under bandage or remove 
the hair, and you ran work the 
horse. $2.00 per bottle, express 
prepaid. Book 7-C free.

ABSORBINE, JR., for mankind, 
391.00 per bottle. Cures Varicose 
7 Veins, Varicocele Hydrocele, 

Strains, Bruises, stops Pain and Inflammation.

W. F. Young, P.D.F., 204 Monmouth St., Springfield, Mess 
Canadian Agents, Lyman Sons 4 Co., Montreal

Persons addressing advertisers will 
kindly mention having seen their adver
tisement in this paper.

Stop Calculating
Mr. Grocer

Toledo Computing Scales
Will do It tor you

They’ll save you time, trouble 
and mental worry. They’ll save 
money—more of it than you 
think. Let us tell you how.

The Toledo Computing Scale Co., Hamilton, Ont.

MANUFACTURED SINCE 1849
Supplied under contract to British and In dian (twit <n

Lost Accounts!
You’ll never lose a vinegar account if you 

sell your customers the one purest and most excellent malt 
vinegar on the market. There are

Accounts Won
------permanent accounts, too------wherever

White, Cottell’s Vinegar is sold. Get in a stock.

WHITE, COTTELL & CO., cambemii, s.E., London, Eng.
2y
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The UNITED ALKALI CO., Ltd.
ST. HELENS

LIVERPOOL - - ENGLAND

THE LARGEST MANUFACTURERS 
OF CHEMICALS ON THE CONTINENT

SHIPPERS OF------------------------

Greenbank Caustic Soda or Lye SOLID, 1-lb tins
98%

Red Heart Powdered Caustic Soda

98°/0
is, 12 oz. and 1-lb. tins.

Greenbank Chloride of Lime
The best Disinfectant, is, is, 1-lb. tins, 25 and 50-lb. Drums.

All the above goods are standard the WORLD OVER
There are imitations everywhere, but the genuine is

“GREENBANK’S”
Spring CLEANING, Summer, Winter

Sold all over the Dominion by

Wholesale Grocers, Wholesale Druggists, Wholesale Hardwaremen 

Inquire of Your Jobber. Prlcee and Samples on Application.

L. CHAPUT, FILS & CIE.
Montreal

Established 1842 DISTRIBUTORS
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MAPLE

EASTERN GROCERS !
A good many of you are handling our famous goods, and those of 
you who are, know what trade-winners they are; but there are a few who 

have not yet tried our brand of maple 
svrup and maple sugar, the famous

OF CANADA
tese are the grocers we would 

e to correspond with particularly.
We feel convinced that the high quality of our Pride of Canada 
goods will appeal to them, and all that is required is a trial. 
If you are not sharing in the profits write us to-day.

IT PAYS
I !

THE MAPLE , TREE PRODUCERS ASSOCIATION
) WATERLOO, QUE.

”]t[[ It has taken us years and cost us thousands 
/!<»r of dollars to bring our See Brand Jelly 
, Powders up to their present high standard, 
m mi but we are satisfied with the result—Quality.

‘ ^ Grocers all over Canada are well satisfied,BRAND too, as they find Bee Brand the line that
pleases the housewife, and brings in good

Jelly Powders ”

Six

For a Quarter

profits to them.
€(f The housekeeper can obtain Raspberry, 

Strawberry, Pineapple, Lemon, Cherry, Nutto, 
or any other flavor, and the price is so reason
able that See Brand Jelly Powders
are constantly used by all classes.

ITS A UNE YOU SHOULD HANDLE

SNOWDEN, FORBES (EX CO.,
MAKERS.

449 St. Paul St., MONTREAL

#**
*

*t*
*tt**##
***t#
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HIGH-CLASS SPECIALTIES
FOR THE

GROCERY TRADE
We represent some of the most prominent manufacturers of 
specialties for the grocery trade. We respectfully call the 
attention of the trade to the following list of the best firms in 
high-class goods. The quality of these goods and our prices 
will convince the buyers that we lead in these special lines.

Société Anonye “ Le Soleil ” - Matines - - - Canned Goods
Clement Obier - - - Perlgneux - - Poftcd Geese Livers
A. Platane.................................Roquefort - Cheese
Société Nouvelle Roquefort • Roquefort - Cheese
Blanc et Fils - - • Valence sur Rhone Macaroni
H. E. Boulle et C/e • - Dijon - - Olive Oil
J. Tourasse - Marseilles ■ - Castile Soap
Klnet Chemical Co., Limited - Montreal - Cough Syrup
French Pasteurized Fluid Beef Montreal - - Vita

Write, telephone or telegraph at our expenee

LAPORTE, MARTIN & CO.
LIMITED

MONTREAL

32
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Battery of Roasters (incomplete) in Chase & Sanborn's 
New Factory. Two more Roasters to be installed.

The Coffee Requirements of over 2500 
Grocers throughout the Dominion are sup
plied from this up-to-date roasting plant— 
because Purity, Uniformity and Even Quality 
have begotten Confidence in Chase & San
born’s High-Grade Coffees.

CHASE & SANBORN
COFFEE IMPORTERS

9 and 11 St. Helen St. - - MONTREAL
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GROCERY NEWS FROM
ATLANTIC TO PACIFIC

IN THESE COLUMNS THE GROCER IS IN TOUCH WITH THE TRADE 
IN EVERY PART OF CANADA.

CONTRIBUTIONS ARE INVITED FROM MERCHANTS IN SMALL 
PLACES OR WHERE THERE IS NOT A REGULAR CANADIAN GRO
CER CORRESPONDENT.

are preparing their plant to meet theEDMONTON.
The man who walks up Jasper avenue, 

Edmonton, and other business streets 
of this eily, noting the substantial build
ings, the busy aetivity of stores, and 
the large amount of city improvements, 
fails nine times out of ten to note what 
it all means to the future of Edmonton. 
The many advantages which ti.c city 
possesses, such as an unlimited supply 
ol fuel, transportation facilities, abun
dant raw material in various forms, 
etc., must be noted to appreciate what 
its future will be. Those resources are 
right at the doors of the city, and what 
is more, Edmonton has at her bacs a 
rich farming territory extending hun
dreds of miles in every direction. With 
all these advantages, With her present 
industries, with those also under course 
ol construction, Edmonton is bound to 
be in future one of the most important 
business and industrial centres in the 
Canadian west.

The new packing plant which is to be 
built in this city will mean much to its 
pi ogi css in- the near future, as such a 
gigantic >i,UUU,UUU industry cannot but 
do for Edmonton what similar indus
tries have done for Kansas City and 
Omaha. For instance, the latter city 
owes her prominence to-day to the pack
ing industry, although at the start the 
town itself was against the building ol 
such factories. A large plant was lo
cated outside the town, which after
wards became the city, and the city 
pioper to-day stands as the old town, 
fins new plant and factory for Edmon
ton will be situated about two nines 
east of the city on the ( anadian -North
ern Railway, and at a point where the 
til and flunk will cross the C.iN.lt.

The ground has been reserved for the 
plant, and the factory will cover luu 
acres, all of which will he used by the 
company.

Already the excavations are complet
ed lor the lust building, and temporary 
buildings have already ucen put up, such 
as ouiccs, cooking houses, sleeping de
partments and a large, spacious dining 
room that will accommodate over two 
hundred men that are working on the 
excavations.

'1 lie estimates on the brick alone for 
the main building, from the foundation 
up, have been estimated at over two mil
lions, while orders have already been 
liled for twenty cars of cement, one hun
dred cars of gravel, and a hundred cars 
of sand for present use. The lumber will 
be of the heavy kind and has been order
ed from British Columbia, it will take 
in all over a hundred cars to ship this 
lumber to its destination.

The capacity of the plant will be 
largely in excess of the supply of pro
ducts, but the company, seeing the pos
sibilities of the surrounding territory,

requirements of a large, populated dis
trict.

This means that the company will take 
all the products handed in to them, 
which will be a ready market for all the 
farmers to sell their stock of cattle, 
sheep, hogs, butter, eggs, etc., and no 
matter what quantity, this enterprising 
packing plant will be in a .position to 
handle it all.

The company will carry on its busi
ness under the name of J. Y. Grillin & 
Co., who have large houses in Winnipeg, 
Vancouver, Seattle, and also a plant at 
Calgary. More plants will be installed 
in the near future, according to the 
amount of business that the territory 
warrants.

The company will build a large pub
lic stock yards, which will be used for 
marketing stock, selling, and feeding all 
kinds of stock that are in transit. There 
will also be a stock exchange and com
mission house, where all kinds of stocks 
and agricultural products from the farm
ers, such as is at present in operation 
at Winnipeg, Chicago and other large 
places. The company will sell all kinds 
of fresh meats, such as beef, pork, mut
ton, poultry, butter and eggs, in manu
facturing, the company will have the 
largest plant in Canada for the manufac
turing of smoked and cured hams, ba
cons, etc., lard, butter and all kinds of 
greases will be another of their manu
facturing departments.

This will mean that the company will 
have to handle a box-making plant to 
produce the thousands of tins for their 
compressed meats.

In connection with this plant there 
will also be a soap factory, which will 
take in all the rough grease for soap 
manufacturing throughout this part of 
the country. This alone will be no small 
affair, and means that in a short time 
Edmonton will have a much-needed soap 
factory of her own.

The company to operate this large 
plant, will need at starting over fifty 
men in the stock yards alone to assist 
in the loading and unloading of cattle, 
etc., while there will be employment for 
butchers, carpenters, tinsmiths, packers, 
shippers, clerks. Other branches of their 
plant will take from two hundred to 
two hundred and fifty more employes, 
but this number will be increased as 
business progresses.

A visit to the point of operations re
veals quite a busy community. Cars are 
unloading, temporary buildings are un
der construction, excavations are going 
on for several buildings, and the many 
teams are at work. All gives an ap
pearance of busy activity. In a short 
time walls will be seen rapidly advanc
ing, and molding into a factory. Em
ployes’ houses will be built, residential 
places will go up, which will be bound

to attract business houses, and in a very- 
short time there will be a suburb to 
Edmonton, with one of the largest manu
facturing and packing industries in Can
ada, and one that will help to place Ed
monton amongst the foremost cities of 
the west.

GUELPH.
A pleasant at-home was given the 

executive committee of the Clerks’ and 
Salesmen’s Association, on Wednesday 
night last, by the President, Wm. Hood, 
(by the way a good grocer), at his resi
dence on Quebec street. The executive 
committee deserves great credit for be
ing able to put ginger enough behind the 
association to bring a possible loss into 
one of the most successful years of its 
existence. The party, although a small 
one, spent a most pleasant evening in 
games, etc., and dispersed with a high 
opinion of the hospitality of the presi
dent. •

Bringing in the sheaves is a great 
deal more important to the farmer these 
days than a trip to the city. Conse 
quently, the woman folk again had com
mand on Saturday. There was a splen
did attendance of buyers and things 
went with a Bustle. The outside mar
ket was practically dead, a couple of 
loads of hogs being the only thing in the 
way of business. Inside, butter went 
out of sight. After all the butter was 
picked up, all kinds of fancy prices were 
heard of ; 28c per lb. being the limit, 
but the stores were fairly well supplied 
at 23c, and right here we might add 
when creamery butter can be had for 
24c a lb., the grocers don’t need to run 
after dairy at 28c a lb., which is the 
case at present. On the fruit and 
vegetable market, which is much earlier, 
there was considerable fun. Some mer
chants had bought tomatoes as low as 
20c a basket on Thursday and came 
down about 5 a.m., but did not buy at 
25c, and before six o’clock could not buy 
for any price, as every tomato in the 
ten loads was sold at or near 35c, and, 
instead of four for $1 as on Thursday. 
It was a case of asking 45 anf 50c for 
choice stock.

Well now ! who said the Merchant’s 
Association was dead. Just look at the 
row over the council proclaiming the 
12th of September a holiday, on account 
of the opening of the new (J.P.lt. road 
from Guelph to Goderich. Then along 
comes the Trades and Labor Council 
with its objection also. The Mercury 
says :

“The Executive Committee of the Re
tail Merchants' Association yesterday 
afternoon expressed strong opposition to 
the city council’s decision to proclaim a 
holiday on 12th September, on the oc
casion of the Guelph Musical Society’s 
excursion to Goderich, to formally cele
brate the opening of the Guelph-Goderich 
Railway. The opinion which actuated
this, most probably, was that the mer
chants and their employees wanted to 
join with citizens generally in making a 
red-letter day on that occasion. The
operation of the new road promises so 
much for Guelph, not only in the way of 
increased trade, but in contributing
enormously to the civic exchequer, that
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it was felt they would willingly forego 
the day’s trade. With fine weather, the 
chances are that there will be very few 
people left in the city with whom to do 
business, even if the stores should be 
j;(.pt open. The occasion, the exceeding
ly low fare of $1.25 from Guelph to 
Goderich and return, with stop over 
privilege, the fact that people along the 
line are going to join in the eelebra- 
[ it,u, and the desire to participate in 
it, will take the crowd from Guelph. 
We have had Thursday half-holidays 
all summer, and a special Thursday 
whole holiday in the first half of 
September, before the fall trade has set 
in, is not likely to prove a serious mat
ter for anybody under the circum
stances.

* . *
The geocers in the lower end of the 

city rest much better now at nights 
since the gang of car thieves have been 
caught and sent down, but this gang 
were not the kind that touch stores, but 
we are glad to get rid of them. They 
have proved one thing, our police force 
are not what they are cracked up to 
be

.las. Hewer, flour and feed merchant, 
has returned after a successful pleasure 
and business trip out west.

* . *

There were about 10 loads of tomatoes 
on the market Tuesday, and the price 
asked was 35c. a basket, but it is likely 
to drop, as the buyers are holding off.

Hums keep high at $1 a basket. Wa
termelons keep far too high. We have 
to pay 35c. each and are not worth 
touching, as 40c. is all that can be got 
for them.

CHATHAM.
A new bakery has been opened at Wal- 

laceburg, in the stand adjoining the 
North Bridge, fomeily occupied by Mr. 
11 vans. The proprietors are Wm. E. 
Howard, of Tupperville, and Bert Abray, 
of Detroit. The new shop will be known 
as the Star Bakery, and its product as 
(lie Star Brand bread.

The Wallaceburg canning factory be
gins operations this week, canning to
matoes, which promise a good yield. It 
is stated that the factory’s output this 
year will be larger than that of last
} Cell".

• * *

i' red. Harmor, for some time past 
with H. P. Adams, Tilbury, has left for 
Chicago. Mr. McDonald, late of F. Lee’s 
butcher shop, succeeds him.

1 lie Canadian Packing Co., of London, 
bave notified local buyers that as about 
- i per cent, of the hogs they receive are 
heavy, over-kept animals, they will be 
compelled, in self protection, to dock 
buyers 25 cents per 1UU pounds on all 
bugs over 220 pounds up to 240 pounds, 
and 50 cents straight on all over 240 
pounds. The packers state that heavy- 
wuglit hogs are no longer sought by 
packers or middlemen, and that in Eng- 
l.iiid and Canada alike such meat is al
most unsaleable.

* * * -

Geo. Taylor, the Wallaceburg grocer, 
»«s purchased the property opposite his
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store, formerly occupied by the Commer
cial mills and sheds. The block of land 
is quite a large one. Mr. Taylor has 
not yet announced his intentions re
garding it.

* • *

Reports from Blenheim state that the 
farmers along the ridge have commenced 
the pulling of the 1907 bean crop. This 
is the pioneer bean growing district of 
Ontario, and has always been the lead
ing section for this crop. Parties who 
have been along the line report that 
prospects are good for an abundant 
crop. Tilbury reports state that the 
crop in that vicinity, having been bad
ly nipped in the July frost, will prove 
only a partial one. Local prices ad
vanced 5c per bushel last week.

John McCorvie visited his old home 
at Mull last week.

GALT.
The grocers and grocery correspond

ents throughout the Dominion will prob
ably have noticed that the usual con
glomeration from Galt has been miss
ing for some weeks. The omission was 
not due to the fact that Galt had de
teriorated in a business sense, as it con
tinues to add daily to its position of 
importance in the business world. The 
vacant space that once represented Galt 
was caused by reasons best known, only 
to the scribe who has the honor to re
present The Grocer in this Scotch set
tlement. However, now that affairs 
have been amicably arranged (and a 
house secured) we hope that Galt will 
be once more regularly represented.

* • *

The Galt Old Boys’ reunion has come 
and gone and it was, undoubtedly, the 
best reunion ever held in Ontario. There 
were nearly 1U.UUU visitors present every 
day, and everyone had an excellent time. 
The decorations were handsome and 
the illuminations particularly gorgeous. 
The Galt merchants, grocers in particu
lar, did themselves proud, Deans A Walk
er, of the Red Front, having an excep
tionally creditable electric display; it 
is thought that when the finances are 
finally figured out that there will be a 
surplus of nearly $2,UUU to be divided 
among local charities.

• ••
Trade is rather quiet after the impetus 

given it by the reunion, although busi
ness is hardly less slack than is usual 
at the present season.

* . *
The finit trade in this vicinity this 

year has proved a failure. A local gro
cer remarked this week : “The fruit sea
son this year hardly created a ripple in 
the trade. The lateness of the season, 
the dry weather, and the shortage in all 
fruit crops all united to make the usual 
rush conspicuous by its absence.” Plums 
and peaches are now coming in, but as 
these luxuries are only a partial crop 
the state of trade will not be visibly 
affected. Peaches are very scarce, and 
the price will, consequently, be almost 
beyond reach of the ordinary house
holder.

* . *

First-class bulk and comb honey is 
now offered for sale in the local grocery
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establishments. The quality is excel
lent, but the price will be rather high 
on account of the shortage in the crop. 
The late spring is said to be responsible 
for the shortage.

* . *
New potatoes are also much in ad

vance of the usual price at this time. 
They are selling at from $1 to $1.25 per 
bushel, an advance of 25 per cent, over- 
last year. The reason is hard to find, 
as the crop is a fair one.

» , .
As a sample of the quality of goods 

sold by local grocers, it might be well 
to state that a young lady who supplies 
the Red Front with butter, recently 
captured first and second prizes in the 
butter-making contest at the Winnipeg 
exhibition, and is now showing at the 
Toronto exhibition.

* , *
Mr. Oliver Chapman, who for the past 

three years has been connected with the 
staff of Sloan Bros.’ grocery, has sever
ed his connection with that firm, and in
tends fitting himself for the Baptist 
ministry, Ills many friends in Galt will 
wish him every success.

The Galt market is growing rapidly, 
and is becoming generally recognized. 
There was a large attendance of both 
producers and consumers on Saturday.

* . *

A peculiar fact in connection with the 
grocery business in Galt is that none of 
the local groceries handle fish, either 
fresh or salt, to ant extent.

* » *

The first shipment of Australian rais
ins ever received in Galt is now offered 
for sale at the Red Front. They are 
said to be fully equal to flic Spanish ar
ticle.

HAMILTON.
Our last Wednesduy half-holiday is 

over, and how we have enjoyed them, 
the changes—something different every 
week—now on the boat for five or six 
hours, next week oil the trolley through 
l lie country, then to the Beach for a 
fishing trip, then up the incline and over 
the mountain, then for a long drive 
through the country, truly, these Wed
nesday afternon holidays have been a 
blessing to the grocers. About Sunday, 
before tlie children begin to plan for 
the outing : “Where will we go this 
week for our half-day'?” Grocers, 
these are bright spots for you in the 
struggle of life, and they are also red 
letter days for the wife and little ones. 
It is during these summer half-days 
that the little ones begin to know what 
their father looks like, and to realize 
that lie is not such a bad fellow after 
all. Once a week, for a few hours, in 
the hot summer months, is, at best, a 
poor vacation, hut it certainly is better 
than none at all. You may worry a lit
tle about the fellow that won’t do as 
you do, and close up, but never mind. 
On the first of the year you will be bet
ter off than him, because the change has 
put some life into you. You are better 
fitted, physically and morally, to hang 
on to your business and draw more than
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tin- I el lu w who goes from bed to store, 
and from store to bed, losing interest in 
bis family and his business, and, finally, 
in himself, titiek to the summer half
holidays, and take a few more if you 
can. You will never get quite all of the 
other fellows to eluse, as there are al
ways men who are crooked and cross- 
grained in every walk of life. Some of 
i he poor grocers are not really respon
sible. They can’t help it. They are 
born that way. This reminds me of 
what appeared in an English paper re
cently in regard to an agreement to 
close at a giveuti me. Une poor grocer 
agreed, but added to Ihe end "of his 
notice the following:

“No objection to serving customers 
after business hours.”

He simply couldn’t stand the pres
sure. His meanness had to crop out. 
The Hamilton people are attending Ihe 
Exhibition at Toronto in great numbers. 
Reduced fares and special transporta
tion facilities brings the Fair very close 
l.o us, as it were, and the people come 
home delighted with xvluil they have 
seen.

Very complimentary remarks are made 
about the Shredded Wheat Co.'s display, 
and just here, 1 would like to say, that 
the grocers as a body deserve to push 
the sale of this lirst-ctass article. They 
are the only manufacturers of cereals 
who have tried to protect the retailer 
and give him a profit. Grocers ought 
to think of this, and push the goods for 
people that help them. I^et this be 
known, and the other manufacturers 
will waken to the fact that the retailer 
has some rights that need recognizing.

LONDON.
Business is fair in wholesale lines and 

quiet with retailers. The latter feel that 
the big excursions hurt them and the 
market dealers more than any other 
class. Qn Saturday last over 4,0<K) Lon
doners went to Niagara Falls. Probably 
one-half of these people are accustomed 
to visit the market and grocery stores 
on Saturday, and each person will spend 
on an average a dollar or more. That 
means at least $2,000 which ordinarily 
finds its way into the pockets of the local 
food providers is spent in other ways 
outside the city. Then there are the 
other dealers throughout the city, such 
as butchers, bakers, etc., whose busi
nesses also suffer on such occasions. A 
large proportion of the single people who 
take in the picnics usually board in 
restaurants and have meal tickets, which 
means that the price of a day’s meals is 
spent elsewhere. There was a time when 
people carried their own lunch baskets 
to picnics. Now, as a rule, when the ex
cursions are to places where cheap meals 
can be easily obtained, the custom has 
practically been done away with. When 
baskets were carried, local grocers, 
butchers and bakers, of course, benefited 
by the sale of picnic goods. Now these 
dealers hate to see picnics advertised.

So scarce have been bananas during 
the greater part of this season that re
tailers of the fruit have found it difficult 
to supply the demand, which, owing to 
ihe shortage of home-grown fruits, has 
been unusually great. More than that, 
grocers declare there is no profit in 
them. One grocer declares he is sick 
of handling bananas. Said he: “People 
think we are robbing them if we charge 
more than 15 cents per dozen. Yet we 
pay l‘2y2, and when you allow for loss 
in handling, there is quite as likely to 
be a loss as a profit. ’ ’ A wholesale dealer, 
speaking of the scarcity, said: “We 
have been getting only three cars a week 
where we used to get five and six. Last 
week we got only two cars. The car 
we have now is one that came to us by 
mistake. If 1 were a grocer I would 
quit selling bananas at 15 cents, for 
there is no profit in them at that.” To 
add to the troubles of the fruitman, an 
unusually large number of watermelons 
have “gone bad” this year. This is 
the tail-end of the melon season, and a 
certain amount of loss is always ex
pected. This amount, however, has been 
far exceeded. "‘All fruit is unusually 
scarce,” remarked one of the big dealers 
l his morning. “With the banana 
scarcity we have a crop of pears less 
Ilian one-third what it ordinarily is, and 
peaches are similarly fixed.”

• . *
At a meeting of the Retail Grocers’ 

Association on Thursday night, a strong 
committee was appointed to see that the 
huckster bylaw is properly enforced, and 
a communication was sent to the city 
council asking that the market clerk be 
instructed to see that the bylaw is strict- 
Iv adhered to.

e . *
To-morrow afternoon will be the last 

of the summer mid-week half-holiday, 
and the local grocers have made arrange
ments for a big outing at Springbank 
Park. There will be a boxing contest 
in barrels, a watermelon eating contest 
and other unique features, besides a 
baseball match. Walter Nichol, the Sun
light Soap man, who has donated a box 
of soap as a prize, will be present, and, 
dressed asr a “rube,” will furnish the 
comedy, laical wholesalers will act as 
judges.

The question of light-weight bread 
being sold in the city has been brought 
to the attention of the Trades ana Labor 
Council, which, at its last meeting, dis
cussed it for some time. It was decided 
lo take the matter up with the inspector 
as soon as possible to prevent, bread be
ing sold at short weight.

* # *

About a thousand of the employes of 
the McCormick Manufacturing Company 
and their friends attended the thirty- 
seventh annual picnic held by that com
pany at Port Stanley Saturday. The 
day was an ideal one and everything 
was done by the company and the com
mittee to make the picnic one of the 
most successful ever held. The greater
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part of the day was taken up by a largo 
programme of sports and games.

* . *
The remarkable increase in the pu 

of hay from day to day during the p, 
two weeks has been the source of mai 
comments among the dealers as to t1 
cause of such sudden advances. Ma 
attribute the increase to the farmers I. 
ing so busy at this season of the yi . 
so that the demand is not supplied a.- 
should be and when a load comes u, 
half a dozen purchasers stand around 
bid it in at a fancy price. As high 
$16.50 has been paid for a load that , 
month ago would not have brought mo , 
than $10 or $11. It is said farmers au 
storing their hay, waiting for still high-, 
prices.

* . *
About 000 young farmers from Lon 

don and surrounding points left tin:, 
morning for the western provinces to 
assist in the harvest. Many of them in 
tend taking up their homes in that mm 
country.

MIDLAND.
Trade in groceries and provisions i:, 

somewhat quieter. The weather, having 
taken a cool turn the past week, it is 
affecting to a certain extent the demand 
from the tourist quarters. Many people 
are out of town holidaying and tins, 
too, makes a noticeable difference in 
trade. Butter and eggs continue scarce 
and high. Fruits are likewise in big de
mand, with supply quite inadequate to 
meet it. Prices rule firm. Canned meats 
and fish are moving fairly well, though, 
perhaps, not as lively as in past sea 
sons.

Osborne & Ferrier, house boat aud 
supply company, report a fairly brisk 
trade, their tourist business making 
strong demands on their grocery and 
provision section. The past month es 
pecially has tested their house boat at 
commodat ion and consequently made 
heavier their supply trade.

The season has been much shorter, 
however, than past ones, but the reason 
is explainable through the fact that cool 
er weather has prevailed and doubtless 
owing also to the late, backward spring

Mr. Osborne, in conversation, said 
‘‘Our first house-boat engaged last year 
went out on July 9th ; this year our 
first call being the first week in August; 
this, you see, shortens up the season 
considerably and people are already bust 
ling off home, as they cannot enjo; 
themselves out of doors, as the air lu, 
become too cool.”

MONTREAL.
“It’s pretty dull, all right, but I a, 

good and busy studying my business. ’
This is what one retailer greeted m> 

with when I dropped in upon him. Tra.L 
certainly was not brisk, orders beim 
few and scattered. Lots of grocers ar..‘ 
other business men, when trade is quit , 
sit around the front door, or just simp",..' 
loaf any old plaoe. Here was a grocc, 
making mighty good use of his time.

No one could help being interested 1 

this man’s conversation. He told me
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i ,-,w he worked through the summer, 
uly and August barely paid expenses, 

dost of the good customers were out of 
own and sales were very small indeed, 
ompared with the other ten months of 

i lie year.
• , •

Because he did not have to give so 
iuuch attention to sales, this grocer look
ed after other things. “I have two clerks 
more than I need,” he said, ‘‘but I am 
keeping them on, instructing them in 
the business, and preparing for the fall.
1 find they quickly pick up my ideas, 
and when the busy holiday season comes 
on I find myself well repaid for the 
expense I was under in keeping them 
during the two dull months.”

He was having his office newly paint
ed and fixed up generally, and while 
superintending the work and the run
ning of the store he also found time 
to study out ideas for the fall trade, 
which will shortly begin.

‘‘Another way I am busy,” he con
tinued, ‘‘is in trying to find out where 
I am losing money. Every grocer is 
losing money somewhere, and it is few 
of them that have any idea how much 
they are losing or where they are drop
ping it. I myself have a hard and fast 
rule to sell nothing under 20 per cent, 
profit, and on some lines I run up to 
25, 30 and 40 per cent. I figure the 
average is about 25 per cent. My ex
penses amount to 12 per cent. I find, 
nevertheless, if, at the end of the year, 
I realize 6 or 7 per cent. I consider my
self fortunate. Where’s the other 6 or 
7 per cent? That keeps me busy. I 
am trying to find out all the spare time 
T have.

In other words he was looking for 
leaks. He told me he was finding out 
things all the time, and he was able to 
slop some leak or other every once in 
a while. The man who does not search 
for the leaks does not find them, and his 
business is like a tin bucket: one little 
leak will not suffice to put it out of 
commission for a long time, but a new 
leak and another, and still more, will 
very shortly be the cause of that bucket 
being consigned to the ash heap. It 
will be no more. So with the grocery- 
business. Too many leaks mean failure. 
So it is up to the grocer to search for 
leaks good and hard—and to use plenty 
»f solder when they are found.

In some stores one of the greatest 
leaks is breakage. It is hard to stop 
ibis, but extra care will keep it down. 
If course, in a large store where there 

i re six or a dozen clerks it’s pretty hard 
i) watch everybody, and there is always 

somebody who “doesn’t care.” One 
.rocer told me he calculated upon los
ing $25 a week on breakage. That’s 
pretty stiff.

• . •
Dishonest, clerks lose a grocer more 

ioney then any merchant can stand. 
In the country this trouble is not ex
perienced to the same extant as in the 
'il y This is not casting ally reflection

on city clerks individually. There are 
a lot of expert clerks in the average 
city who know their business right down 
to the ground and who are as honest as 
the scales of standard make, but there 
are a great many clerks of the riff-raff 
variety who drift from one thing to an
other—fellows who have no ambition, 
and only too often the retail grocer, 
through circumstances, has to employ 
these. They are expensive clerks. I 
know of one man in the grocery business 
who figures he loses $500 a year over and 
above the clerks’ salary in this way. 
Little things going out of the store every 
now and then. Still he keeps the clerks. 
Others might be worse.

* • *

A good clerk, one who can be depend
ed upon, an honest, hard worker, is worth 
money, and no one knows this better 
than the grocer who has learned by ex
perience.

• s *
Walter Paul expects to have a branch 

store operating on University St. about 
the middle of September. Mr. Paul has 
an excellent connection in Montreal, and 
his trade is of the best.

* . *
Messrs. Hutchins and Young are two 

additions to the clerking staff of John 
Robertson & Son.

* . *
John Slattery, one of Almonte’s pro

gressive grocers is in Montreal this week 
attending the C.M.B.A. Convention. He 
reports business first class in the Ottawa 
Valley.

* • *

Walter Paul who was away on his 
holidays, has returned to town.

* • *

Mr. Legault of A. Dionne & Co. is out 
of town for a few days rest.

WINNIPEG.
August has been a comparatively 

quiet month in the retail stores, especi
ally among thosel catering to the better 
class of trade. So many people are out 
of town that the best stores find a seri
ous temporary decrease in the number 
of their customers. Had all these cus
tomers paid their monthly bills before 
leaving for the summer resorts, there 
would be no particular reason for com
plaint, but, unfortunately, for the gro
cer, who stays at home to attend to the 
trade that is left him, and to meet his 
wholesale bills, very many of the best 
people in town forgot their grocer’s 
bills. Perhaps the experience of the 
Winnipeg grocers does not differ in this 
respect from that of grocers in other 
cities, but it is annoying, nevertheless, 
particularly in these days of tight 
money, when it is so hard for business 
men to get accommodation at the banks. 
Practically all these accounts are good 
and the grocer fears to press for pay
ment when he knows that they have 
been left unpaid only through thought
lessness. In the aggregate, they amount
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to large sums, and every summer this is 
a serious matter. Concerted action by 
the Grocers’ Association should find a 
remedy before another summer.

• • *

Another grievance should have the 
early attention of the Grocers’ Asso
ciation. At the present time there is an 
early closing by-law. which makes it un
lawful for a retail store to remain open 
after C p.m. or 10 p.m. on Saturdays, 
and nights preceding holidays. With 
this by-law the grocers of Winnipeg are 
in hearty sympathy, but they feel that 
in the exceptions made to its observ
ance they are done considerable injus
tice. “Restaurants” are not subject to 
the provisions of this by-law, and. ac
cordingly, they are open early and late. 
Every restaurant carries fruit and con
fectionery, and very many carry a stock 
of canned goods and general groceries. 
With the best restaurants, groceries are 
an incidental side line, but there are 
very many places in town which sel
dom serve meals, but which keep up a 
lunch counter in order to serve as a 
technical excuse for keeping open after 
hours and on Sundays. These small 
stores cut very seriously into the legiti
mate business of the bona fide grocery- 
stores, as they sell canned goods and 
other groceries when the legitimate gro
cery stores are compelled by law to re
main closed. A few months ago llie 
hardwaremen of the city complained 
that the druggists were selling cutlery, 
and other lines of hardware after fi 
o’clock. They had a real grievance, hut 
they got little redress, either from the 
City Council or from the Manitoba Leg
islature. It is doubtful, however, whe
ther they' have so serious a grievance as 
have the Winnipeg retail grocers against 
the small lunch counters and restaur
ants throughout the city. Combined ac
tion by- the associations of hardware- 
men and grocers in Winnipeg should 
remedy this evil. It is manifestly un
fair that legitimate grocery stores pav
ing a heavy business tax should be 
treated in this wav while little lunch 
counter dives, paving a much smaller 
tax. should he given favored treatment.

Speaking of the business tax. there is 
considerable discontent and grumbling 
among the trade at the collection by the 
city of a heavy business tax in the slow 
month of August. Ordinarily this tax is 
collected in December but this year the 
city is hard up and the call was sent 
out several months earlier than usual. 
The basis of taxation is somewhat differ
ent this y-ear, and there are some tnani 
fest injustices in the amounts collected. 
But the principal complaint heard is 
about the collection of the tax in 
August. It is a heavy tax on the busi
ness men and coming in a hard year, 
and in the slowest month, it has in many 
cases seemed like the last straw. It is 
interesting and instructive, however, to 
note that a large proportion of Winni 
peg business men took advantage of the 
discount offered for payment before the 
middle of the month.
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Markets and Market Notes
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QUEBEC MARKETS
I'OINTERS:

Fish—Revised.
Sugar—Firm.
Teas—Strong.

Montreal, August 29. 1907. 
Business is not overly brisk .just now. 

Crops are being harvested and not a 
great deal of attention is being paid to 
groceries. Orders received are for goods 
required immediately, and no buying 
ahead worth speaking of is being done.

Collections are reported very satisfac
tory in most instances.

Canned goods are not selling as well 
as might be wished, owing to the high 
prices. Grocers are not taking hold at 
all. They are buying in small lots and 
trusting to luck for future supplies. 
Sugars are firm, the raw market being 
very strong.

There has been no material change in 
the ten situation since last week. Prices 
are well maintained, and supplies are 
not large. Valencia raisins are likely 
to be lower, while currant prices will be 
very good for buyers from what can be 
seen to-day. Beans are dull. Cheese 
and butter are both firm, while eggs are 
still costing good money. Smoked meats 
and lard are selling freely for the sea
son. A falling off in the demand for 
many cereals is reported.

SUGAR Some jobbers report a 
continued disappointing demand for 
sugars, considering that this is the 
sugar season, and no improvement ap
pears in sight. The raw market is firm 
this week and the tendency of the mar
ket locally is that way. An advance is 
possible.
Granulated, bbls .............................................................  $4 40

" é-bbl».................................................................. 4 55
" bags   4 35

Paris lump, boxes, 100 lbs............................................... 5 25
" " " 50 lbs...................................................... ft 35
....................... * 25 lbs......................................................... 5 55

Extra ground, bbls ......................................................... 4 80
" " 50-lb. boxes ............................................ 5 09
" " 25-lb. boxes.............................................  5 21

Powdered, bbls................................................................... 4 60
“ 60 lb. boxes.....................................................  4 80

Phoenix .................  4 35
Bright coffee .................................................................... 4 30
No. 3 yellow........................................................................ 4 20
No. 1 "   4 10
No. 1 “ bbls................................................................. 4 00
No. 1 " bags................................................................. 3 95

SYRUPS AND MOLASSES—For the
season, syrups are in strong demand, 
manufacturers being scarcely able to
rope with the business coming in to
them. Molasses deliveries have been 
practically all made, and trade in this is 
dull.
B&rbadoes, in puncheons ........................................ 0 29 0 314

“ fancy ............................. 0 3C* 0 33$
" extra fancy.............................. 0 35

“ in barrels................................................  0 31J 0 33.J
“ in half barrels ..................................... * 0 34

New Orleans............................................................... 0 22 0 35
Antigua ............................................................................... 0 30
Porto Rico . ...........................
Com syrups, bbls.........................

“ ï-bbls .......................
" I-bbls........................
" *8* lb pails.................
“ 25 lb rails ...............

Cases, 2 lb tins, 2 doz per ca*e 
“ 5-lb. " 1 doz. "

10-lb. " à doz.
" 20-lb “ \ doz.

TEA 
prices

stances, and remarkably well sustained. 
Ceylon and Indian greens are strong, 
while Japans are as scarce as ever, with 
demand heavy. No reports have been 
received from Japan lately worth 
speaking of, except despatches to the 
effect that the latest teas harvested are 
not of as good quality as previous pick
ings, which is nothing more or less than 
might be expected.
Japans—Fine ............................................................ 0 29 0 31

Medium.....................................................  0 21 0 23
Good common............................................ 0 20
Common...................................................... 0 19

Ceylon — Broken Orange Pekoe............................  0 20 u 38
Pekoes......................................................... 0 17 0 20
Pekoe tiouchongs ...................................  0 151 0 20i

India—Pekoe Souchongs ...................................... 0 15 0 18
Ceylon greens—Young Hysons...............................  0 19 0 22

Hysonr ........................................  0 18 0 20
Gunpowders...................................... 0 17 0 19

China greens—Pingsuey gunpowder, low grade. 0 11 0 19
r‘ “ pea leaf... 0 19 0 22

“ pinhead 0 30 0 35

FOREIGN DRIED FRUITS—Since 
last week there has been no material 
change in the fruit situation. It now is 
practically certain that Valencia raisins 
will be cheaper, as crop reports are 
good, although over-estimates have been 
made by some. No particular develop-

LA8T MINUTE PROVISION MARKETS.

Montreal, August, 29.

BUTTER—Market slightly firm
er, owing to shortage in make.

CHEESE — Firmer. Prices 
higher in country.

EGGS—Very strong at unchang
ed prices.

PROVISIONS—Steady, but fea
tureless.

ments are reportable in the currant 
situation, while in California conditions 
have not changed. Locally, quite a few 
prunes have been sold at figures which 
seem low, because of the fact that the 
stock will be hard to replace at figures 
anywhere near the selling price. Mar- 
hot walnuts have been advanced ic, and 
are now quoted 12c to 13c. Taragonna 
almonds are also higher, they being un- 
obi ainable under 14c to 15c. Brazil 
nuts are now selling 16c to 17c. 
pears as thoiurht there would 
shelled walnuts here before the 
of November. Prices are firm, 
quoting 24c to 25c.
Valencia Raisins—

Fine off-stalk, per lb....................................................... 0 08
Selected, per lb......................................................o 81 0 09

“ ............................................................................. 0 83

It ap- 
be no 
middle 
dealers

Dates—
0 f9

I <3J i 03)

Halloween per lb ................................................. ...... 0 04
Bairs, per lb......................... ........................  0 03 0 031
Packages " ........................................................  0 05 0 1 6

California Evaporated Fruits—
Apricots, per lb............................................................... 0 30

A All teas continue v.ery firm and 
s arc extremely high in some in-

Peaches,

MalagaRaisins—
London layers......... ..............................................

Connoisseur Clusters "........... ..........
“ “ 1-box............................

41 Royal Rockingham Clusters.” l-boxes...i
“ " boxe?......................... »

Excelsior Windowdosters u ........... ............ 50
" “ i s....................  i se

0 18 
0 16

2 25
3 m 1 0"
1 371
4 50

California Raisins—
Fancy seeded. 1-lb. pkgs........................................ 0 13
Choice seeded, 1-lb. pkgs...................................... 0 12 0 13
lioose muscatels 3 crown.,..,............................0 lui 0 12

“ " 4 crown .................................0 111 0 II
Prunes— per lb.

30-408 .........................................................................................
40-508 ........................................................................................
50-608 ................................................................................. 0 07
60-70s ...................................................   0 Of.
70-80s ................................................................................. 0 0t =
80-90s .................................................................................. 0
90 100s’.................................................................................. 0 Of.
Oregon prunes (Italian style), 40-50s............................ 0 0/

" " 50-60s......................... 0 071
Oregon prunes (French style), 60-70s .. f  ................ n 07

“ " 90-lOOs......................... 0 061
“ " 100-120».............  0 05 0 011

Currants—
Filiatras, uncleaned, barrels. ............................  0 07f 0 08
Fine Filiatras, per lb., in cases ................................... 0 OS

“ “ cleaned....................................... 0 08
“ "in 1-lb cartons...................... 0 09

Finest Vostizzae “    0 091 0 09
Amalias "   0 08 0 08;

“ 1 lb. packages............................................... 0 C8
Sultana Raisins—

Sultana raisins, per lb............................................0 10 0 13
“ 1-lb cartons........................................ 0 15

Eleme Table Figs—
Six crown, extra fancy. 40-lb. boxes................  0 084 0 09
Four crown, fancy, 10-lb. boxes .......................  0 061 0 07
Three crown............................. ....................................... 0 06
Glove boxes, fine quality, per box..................... 0 071 0 08
Fancy washed figs, in baskets, per basket---- 0 16 0 18

“ pulled figs, in boxes, per lb..................... U 15 0 20
" stuffed figs “ “ box ................  0 25 0 30

BEANS—Beans are still selling at 
last week’s figures, but transactions arc 
not numerous. Really good soup peas 
are not now obtainable, but new goods 
will be coming in shortly, and these will 
doubtless be eagerly picked up.
Choice prime beans........... .......................................  1 60 1 65
Soup peas, whole, bag 2 bushel ............................... 2 25 2 3)

COFFEE—There is the usual con
sumptive demand for coffees ; otherwise 
the situation is unchanged.
Jamaica...................................................................... 0 12 0 20
Java............................................................................... 0 18 G 30
Mocha.......................................................................... 6 19* 0 25
Rio. No. 7 .................................................................... 0 081 0 09
Santos ........................................................................ 0 09f 0 11
Maracaibo...............................................  0 11 0 13
Roasted and ground 20 per cent, additional.

EVAPORATED APPLES— Nominal 
quotations range from 8c to 10c, but 
business is almost nil. These figures an- 
too high to interest the trade. New 
evaporated apples will be arriving short - 
lv and there will probably be more in
terest displayed in this line then.

SPICES—Trade is fair at unchanged 
prices. The market situation has not 
altered since last report.

Per IK
Peppers, black............................................................ 0 16 0 20

“ white............................................................  0 25 0 3'*
Ginger, whole ............................................................  0 16 6

,r Cochin ......................................................... 0 17 0 20
Cloves, whole ............................................................ 0 28 0 30
Cream of tartar.................................................. • 25 0 32
Allspice.............................*........ .............................. 0 12 0 18
Nutmegs ................................?.................................  0 30 U 55

MAPLE . PRODUCTS—Pure inapt- 
sugar is in strong request and price 
are higher this week. Other maple pn 
ducts are dull.
Pure maple syrup, bulk, per lb................................ 9 06J 0 07
f’ommu-d msplp *yrup. peMb.............................. 0 r4| n u
Pur Township* sugar, per lh ......................... 0 f 8 "

RICE AND TAPIOCA—The rice situa
tion is quite unchanged since last week 
Jobbers report a good, steady trade. 
Tapioca is firm," both in the primaw 
market and locally, while demand is 
y light owing to the high figures asked.
B rioe, iia 10 bag lot......................................................... S UJ
B-riea,'le.elhat> 10 ba«8.,...................... ■ ■ ■ ' ? :
O Ç rice, iti 10 hag lot* ........... ............................. ..... " 3 U
<3 0 rilKtB leea than 10 bag lou....... ........................... * ’ "
Tapioca, medium pearl............................................ 0 7, 0 0,
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CANNED GOODS
Montreal.—Further reports on the 

canned goods situation show that 
the pack this year will be very short on 
many lines. The canners have announced 
that their pack of gooseberries, 2’s, 
will be but 65 per cent. ; gallons, but 
;J5 per cent. ; deliveries of black rasp
berries, l’s, 25 per cent ; red raspberries 
2’s, but 55 per cent ; gallons, standard, 
red raspberries, 25 per cent. Various 
uthcr lines are short, and all things 
considered, the trade will be fortunate 
in getting 50 per cent, to 65 per cent, 
deliveries. Corn and tomatoes are re
ported short among other varieties. 
Jobbers say business is not very good, 
the grocers being afraid to take hold at 
the high prices prevailing. Canned lobs
ters continue good property, being 
scarce and in strong demand.

TORONTO—No special features have 
developed in the canned goods situation 
during the past week. Wholesalers are 
not succeeding to any remarkable ex
tent in placing orders for future de
livery, these latter gentlemen appear
ing to be pretty generally of the opin
ion that prices are too high.

Speculation as to the probable prices 
and quantity of the tomato pack are 
still being indulged in by those who 
have the time, but the general feeling 
among the retailers seems to be one of 
saddened resignation to whatever the 
future may bring forth.

ONTARIO MARKETS.
WINTERS:

Sugar—Acadia, down 10 cents; other 
prices firm.

Dried Fruits—Sultana raisins, high 
opening prices.

Canned Goods—Retailers holding off.
Toronto, Aug. 30.

The grocery markets have been on the 
quiet side during the past week, and 
I he general opinion is that the month 
iust ending compares unfavorably with 
•Tulv, from the standpoint of business 
transacted. The chief interest appears 
lo he in canned goods, but the retailers 
are not buying except on a purely hand 
to mouth basis, their motto evidently 
being, “It Pays to Re Canny.” The 
wholesalers, so far, have not succeeded 
in placing many orders of any size for 
future delivery and things are about 
stationary.

The sugar situation is unchanged from 
last week, except for the fact that on 
Saturday last the Acadia Company put 
down prices on refined, 10 cents. This 
action, however was taken simply in 
"I'der temporarily to stimulate consump
tion and the decline is not likely to be 
permanent.

On general grocery lines prices are 
stdeay throughout. The Sultana raisin 
crop has had a set back by rain and 
opening prices are said to approach those 
of last year.

TEA—The market is quiet locally, the 
demand being for the cheapest grades of 
tea. which are quite unobtainable in any. 
oiiantity and mail advices from London, 
dated August 15, say:

“Although for reasons previously ex
plained, home consumption has been re
markably well maintained during the 
past few months, the steady falling off 
in re-export trade has not been without 
its effect on the statistical position and 
this, combined with heavy imports dur
ing July, lias resulted in some addition 
to stocks, which now stand at 88 mil
lions, or only three millions less than last 
year. The high basis of common tea 
makes it rather difficult to forecast the 
future course of the market, which must 
naturally largely depend on the Indian 
outturns during August and September.

SUGAR—The feature of interest dur
ing the past week was the action of the 
Acadia Company in lowering prices 10 
cents all round on Saturday last. It is 
stated that the change was made in order 
to increase consumption gnd the feeling 
among the trade is, that it will not he 
permanent.

The New York market in raws was 
featureseless in the early part of the 
week, no offers of sugar being made, and 
refiners keeping their position. Willett 
& Gray say of raws:

“The market has ruled quiet hut 
steady throughout the week under re
view.

“The probabilities are that buyers 
will pursue more of a hand-to-mouth 
policy than usual for some time.

MOLASSES AND SYRUPS—Trade is 
quiet and quotations are unchanged.
Syrups—
Dark...................................................................
Medium..................................................................
Bright ...................................................................
Corn syrup, bbl., per lb........................................

" -bbls " ..................... *. ...............
" kegs " ......................................
" 3 gal. pails each — —
" 2 gal. “ " ..............................

2-lb. tins (in 2 doz. case) per case. 
5-lb. " (ini *' 1

Molasses—
New Orleans, medium........................................

" bbls.................................
Barbadoes, extra fancy......................................

0 33 0 35 
0 38
.... 0 (.3 
.... 0 03 
.... 0 03 
.... 1 60 
.... 1 15

2 25 
2 55 
2 50 
2 45

0 30 0 35 
0 30 0 135 
0 40 0 50

Porto Rioo.......
West Indian.. 
Maple syrup- 
imperial qts.. 
1-gal. cans.......

0 45 0 60 
0 30 0 35

.... 0 871 

.... U 95

DRIED FRUITS—Latest reports say 
that the Sultana raisin crop, which, up 
to within a week or two ago, was ex
pected to be almost double that of last 
year, has lately suffered considerable 
damage owing to heavy rains, and while 
no accurate estimate of the loss sus
tained has yet been received here, it 
seems practically assured that the crop 
will be again much below normal. Open
ing prices, because of the damage, have 
advanced sharply, and while probably 
not quite on a parity with those 
obtaining at last season’s opening, are 
not far behind, and the situation as a 
whole is not encouraging.

The retention on the currant crop for 
1907 has been fixed. Cables from Patras, 
giving the proportion as 35 per cent, in 
kind on 66,000 tons. “The retention,” 
says tlie Journal of Commerce, “while 
it is said to provide for a larger quantity 
for market purposes than was provided 
last year, insures a strong support to 
this season’s operations and permits the 
trade to figure confidently upon the fu
ture. In the spot market the supply is

held to be barely sufficient to cover 
ordinary trade requirements until the 
first new crop fruit arrives, which will 
not be before the end of next month.”

In the New York market some in
terest is being shown in new crop 
Persian dates. Opening prices are not 
vet fixed, but orders aie being freely 
booked subject to approval of prices 
when announced.

RICE AND TAPIOCA—A shipment 
of medium pearl tapioca is said to be on 
ils way to this market, which is now 
practically bare of stocks. Rice con
tinues firm, especially in the high 
grades.
„ Per lb.
Bloe, stand. B............................................................ 0 03$ 0 03»
Rangoon.....................................................................  0 03$ 0 031
Patna..........................................................................  0 061 0 06$
Japan.......................................................................... 0 0-Ï 0 06$
Jara..............................................................................  0 06 0 07
8agn............................................................................... 0 05 0 06
Seed tapioca .................................................................... o 07$
Carolina rice.................................................................... o 10
Tapioca, medium pearl ................................................ 0 08

BEANS—The crop is being harvest
ed, but the yield being variable in dif
ferent locations, it is difficulty to get

Sir Thomas Lipton, who has 
made ^00,000,000 in twenty years, 
attributes his success to printers’ 
ink employed in the advertising 
columns of the newspapers.— 
Boston Herald.

an accurate line on prospects until mat
ters are further advanced.
Beans, hand picked, per hush................................. 1 75 1 81

" nrime No. 1 “  1 60 1 65
“ Lima, tier lb ........................................... 0 07 0 07

HIDES AND WOOL—Pulled wools, 
botli extra and super quality, are lower, 
and this easiness applies also to in
spected hides and wool rejections. Lamb 
skins are higher. Locally the situation 
is unchanged from the quiet tone pre
vailing last week.
Hides, inspected, cows and steers, No. 1.......

No. 2.......
0
0

C8
07

Country hides, flat, per lb., cured. .... 0 06) 0 07
Calf skins, fto. 1, city.......................

“ " No. 1, country..................
0 12
0 11

Lamb skins......................................... 50 0 60
Horse hides, No. 1 ........................... 'JO 3 25
Rendered tallow, per lb................... .... 0 05) 0 06
Pulled wools, super, per lb............... 0 25

25 0
Horse hair, per lb.............................. 28 0 30
Wool, unwashed................................ 12 0 13

11 washed................................... 0 23
" rejections.............................. 0 V

NOTES.
L. Campbel, general, store, Guuton, 

has sold to W. Jefferson.
Black and Shaw, grocers, of Calgary, 

have been succeeded by Ross and Shaw.
T W. Little, Dungannon, is offering 

for sale en bloc his stock of groceries 
and hoots and shoos. Tie is removing to 
Cobalt to look after his interests there.

W. A. Forbes, of Snowdon. Forbes & 
Co., Montreal, has returned from a suc
cessful selling trip to the Maritime 
Provinces. Mr. Forbes reports “ Bee 
Brand ” goods in greater demand than 
ever.

Grocers wishing to obtain Roquefort 
cheese, should secure Laporte, Martin & 
Co.’s prices. They represent some first- 
class houses.
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MARITIME BOARD OF TRADE.
The annual meeting of the Maritime 

Board of Trade is one of the important 
gatherings of businessmen in Canada. 
Representing every section and every 
commercial interest, of the three sea
board provinces, these men assemble 
and discuss, as the president says, “a 
wide range of interesting and live 
topics.” The venerable secretary, Chas. 
W. Creed, was able to report that last 
year practically all their resolutions and 
recommendations had received consider
ation in Parliament. While this was 
satisfactory it was no more than right. 
The board is enthused by public spirit 
and ambition for the welfare of the 
provinces. It is made up of the ablest 
business men. men whose success has 
demonstrated their fitness to offer wise 
counsel in regard to matters of para
mount public interest. Their delibera
tions and conclusions are worthy of the 
most serious consideration of every man 
in public life.

The people of the Maritime Provinces 
have felt that their part of the Dominion 
has not shared to the extent it should 
the wave of prosperity that has swept 
the West. They feel that the possibil
ities for success in the East are as large

as in the West. They want to keep their 
own people at home and secure a share 
of the many immigrants crowding into 
Canada from Europe. It is to help 
solve such problems, to gather up and 
focus public opinion and business coun
sel, that the board holds its annual 
meeting.

Through the efforts of the board we 
hope some day to see a union of the 
three provinces that will far more than 
combine their present influence in di
recting the destiny of the great Dom
inion.

TAX ON TRAVELERS.
If retail grocers would carefully con

sider the practice of holding up travel
ers for subscriptions and to buy tickets 
in aid of local undertakings, church, 
charity or sport, they would quit it. 
Fifty dollars a year is a low estimate 
of a grocery traveler’s expenses on ac
count of such demands. The Editor of 
the Grocer meets a great many travel
ers, and he is constantly hearing com
plaints of the practice, and if the mer
chants knew what the travelers think of 
it and of the men and women who hold 
them up in this way, they would hesi
tate for that reason alone, to make the 
levy. Tickets for entertainments, church 
socials, bazaars, lotteries, are a constant 
drain upon a traveler’s purse, and his 
good-nature, and a drain, too, upon his 
respect for his fellow men. Many tra
velers are asked to buy membership 
tickets in local clubs, bowling, tennis, 
curling, and others which cannot pos
sibly ever be of the slightest use to 
them. Some good ladies on the Finance 
Committee of their church society, will 
regularly ask a subscription of the tra
veler who calls to sell her husband 
goods. Many a traveler’s dollar has 
gone to help defray a church debt, and 
the debt is all he ever knows about.

There are a great many thoroughly 
valid reasons why a merchant should 
not make these demands upon the men 
who come to him to sell goods. Take 
the case of the church. The traveler 
has his own church at home to help sup
port. Why should he, a man of very 
moderate means and modest income, be 
called upon to contribute to the funds 
of churches all over the countryf A 
man would have to be a miniature John 
I). Rockefeller to keep it up. It isn’t 
once in a hundred times a traveler can 
use a ticket he buys, and some grocers 
have objected because a traveler gave 
away a ticket he had bought. Then the

practice engenders bad feeling. Tin 
traveler feels it is a hold-up ; he gets 
no return for the money, but can’t re 
fuse for fear of offending a customer 
There are some travelers with the back
bone to say “No,” and withstand all 
such unjust demands upon them, am' 
they are usually among the most sn<> 
cessful men on the road, but most men 
submit to it. Another reason is Huit 
the wise merchant will not put himseil 
under obligation to the traveler or the 
wholesale house. It is the boast of 
many successful merchants: “We never 
asked a favor of a wholesale house vet.” 
That is the right attitude in busines 
The practice of holding up the travel
ers is unfair. It is taking advantage of 
a man when his living is at stake. Rome 
merchants solve their consciences by the 
assumption that, “Oh, the house pa vs 
it.” The other day a man got a dollar 
from a traveler for a church fund, then 
turned over a page in his- book ami 
showed where he had got ten dollars 
from the house which the man repre 
sented. Sometimes, no doubt, the tax 
goes down as expenses, but more often, 
especially with city travelers it comes 
out of the traveler’s own pocket.

THE EGG SITUATION.
Lately there has been some talk in 

the provision trade of a possiblv good 
business in eggs being transacted be
tween Canada and the Old Country this 
winter. It is hardly likely, though, 
that trade will get anv further than the 
talking stage. About this time, last 
year there was going to be a great, 
deal of exnnrt business but it did not 
develop and nrospects this season are 
not verv bright.

Conditions regulating the e"" market 
this vear are not ordinarv. Owing to 
the high nrice of meat, butter, cheese, 
milk and the nlainer foodstuffs, eon 
sumnt’on of e°-gs has he»n larger than 
ordinarily is the ease, while recelnts on 
the other hand have not been greater 
in proportion. Parties keening hens are 
forced to pav more for their keen than 
formerly, and in many eases thev have 
killed off a number. Grain prices ha x- 
been high and feed has been dear f 
months.

Conditions have been such, all to 
gether. as to make the snonlv less than 
the demand, and this being the case 
prices have been very firm, with an ad 
varming tendency.

Regarding business with the 01 o 
Conntrv. since receipts are barely suf
ficient to snpnly the local trade, it r 
hardly provable that dealers will go to 
the trouble of selecting, paying cartao 
freight and insurance, in order to shin 
the e°-gg to the Old Country bons s 
when English buyers are not interest! - 
in e^gs costing more than is obtainah . 
for them here. Selling locally, dealers 
have a minimum of expense, as com
pared w’th selling in an export way. ami 
profits are more satisfactory.
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Maritime Board of Trade
Splendid Annual Gathering of the Business Men in the Provinces by the Sea—Many Matters of Importance Dis

cussed—Not Jealous of the West, But Determined That the Bast Will Make Good, Too—Demand 
for the Improvement of Transportation Facilities—The All Red Line.

The annual meeting of the Maritime 
aid of Trade was held last week in 

St. John, on Wednesday, Thursday and 
Friday, Aug. 21. 22 and 23. Last year’s 
meeting at Amherst was thought to be 
high-water mark of success for a meeting 
of the amalgamated boards, but this 
meeting marks a new record of achieve
ment. The attendance at this, the 13th 
meeting of the Maritime Board was 
large and representative and included 
many leaders of commerce and industry 
in the provinces. Promptly at 10.30 
Wednesday morning President Fisher 
culled the board to order, and addresses 
of welcome were delivered by President 
McRobbie, of the St. John Board of 
Trade; Mayor Sears, of St. John, and 
President Fisher. The most striking 
matter of the opening of the meeting

not come under their jurisdiction he 
thought this was a matter of much im
portance and that many more such in
stitutions should be founded. He ex
tended on behalf of the city a cordial 
welcome and trusted their deliberations 
would result in a great benefit to busi
ness men throughout the province. His 
worship’s remarks were heartily ap
plauded.

Programme Committee.
President Fisher then appointed the 

following committee to arrange the list 
of subjects for discussion : Rev. A. E. 
Burke, J. H. McRobbie, M. G. De Wolfe, 
Hector McDougall, A. M. Bell, F. C. 
Whitman and W. B. Snowball.

The Delegates.
Following is the list of delegates by 

provinces :

Anderson, E. W. Webster, Robert Har
rington.

Kings County—A. E. McMahon, J. 
A. Kinsman, Geo. R. Pineo, E. Seaman.

Lunenburg—D. Frank Matheson, J. 
Frank Hall.

Oxford—Geo. F. Bissett.
Truro—C. E. Bentley.
Weymouth—Rev. Chas. R. Cunning. 
Yarmouth—E. H. Armstrong, A. W. 

Eakin.
Sydney, C.B.—II. F. McDougall.

New Brunswick.
Chatham—W. B. Snowball, J. L. Ste

wart, Jas. Beveridge, W. S. Loggie.
Newcastle—John Morrissey, Geo. F. 

McWilliam.
Saekville—W. W. Andrews, F. B. 

Black.

f - 0%

St. John, the Ambitious City of the Atlantic Seaboard—Where the Maritime Board of Trade Met.

y the passing of a resolution endors- 
'■ <4 the recommendation of the colonial
■ ■ ferenee for the All Red Line. This 
; hit ion was carried unanimously. The 
:i: ting was held in the cosy rooms of 
y St. John Board of Trade, which had

specially fitted up for the meeting 
which were also elaborately decor-

■ 1 with flags and flowers.
.s worship, Mayor Sears, after a few 

i : minary remarks of welcome said he 
ght in looking over the list of sub- 

to be discussed that technical edu- 
m was one of the most important 
:ers for their consideration. He re- 

: ed to the recent visit of His Ex
igency the Governor-general to the 
• iir. ir Home Farm, and while it might

Nova Scotia.
Annapolis—F. C. Whitman, Geo. E. 

Corbett.
Amherst—E. B. Elderkin, R. Robert- 

soir.
Berwick—D. C. Crosby.
Bridgewater—R. Dawson, G. W. 

Godard.
Canso—E. C. Whitman.
Digby—H. B. Short, L. Peters. 
Halifax—E. A. Saunders, A. H. Whit

man, N. McHall, J. E. De Wolfe, W. A. 
Majot, A. Y. Wilson, A. M. Bell, G. S. 
Campbell and H. 0. Smith.

Kentville—R. H. Dodge, C. 0. Allen,
E. J. Ward, M. G. De Wolfe, J. C.
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Woodstock—J. P. Maney, J. E. Slieas- 
green.

St. John—John H. McRobbie, W. E. 
Foster, W. H. Throne, T. H. Esta- 
brooks, Jas. Pender, W. M. Jarvis, W.
F. Hatheway, J. A. Likely, J. N. Harvey, 
J. Hunter White, W. F. Burditt, H. B. 
Schofield, F. W. Daniel, F. E. Dykeman,
G. F. Fisher, T. H. Somerville, W. H. 
Barnaby, Geo. Robertson, M.P.P. ; R. 
O’Brien, John Sealy, Wm. Kirkpatrick, 
A. H. Wetmore, Wm. Pugsley.

Prince Edward Island.
Alberton—Rev. A. E. Burke, Jas. E. 

Birch, W. H. Turner.
Charlottetown—Hon. Geo. E. Hughes,
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SECRETARY’S REPORT.

Chas. M. Creed Presents His Statement 
of the Year’s Work—Advances 

Made.
The venerable and able Secretary- 

Treasurer, Chas. M. Creed, presented his 
report, as follows :
To the President and members of the

Maritime Board of Trade :
Gentlemen : Your Secretary-Trea

surer begs herewith to hand you his re
port for the current year.

All the recommendations and resolu
tions passed at the last annual meeting 
were forwarded to the Ministers of the 
various departments of the Federal 
Government, those concerning local Gov
ernments were forwarded to the Pre
miers of same, copies of the Canadian 
Grocer, containing the proceedings of 
the annual meeting were forwarded to 
the Ministers of the Federal Cabinet, 
also to the Premiers of the local Gov
ernments.* to Boards of Trade and to 
delegates who attended the meeting. On 
Nov. 8, copies of the Grocer, also all 
resolutions, were forwarded to the fol
lowing Maritime Province members in 
advance of the opening of the Federal 
Parliament : W. S. Loggie and Dr. J. 
W. Daniels, "New Brunswick ; J. J. 
Hughes Prince Edward Island; Dr. J. B. 
Black, II. J. Logan, B. B. Law, and A. 
K. McLean, Nova Scotia, in order that 
they could become familiar with them.

()n Dec. 3, shortly after the opening 
of the Federal Parliament, copies of the 
the Grocer and also all resolutions 
were forwarded to all members and Sen
ators from the Maritime Provinces. The 
correspondence with the same being, as 
also with various Boards, too voluminous 
to read, are now on the table for the in
spection of members.

Annual Meeting at Amherst, N.S.
The annual meeting at Amherst, in 

August last, was a success, the subjects 
were well debated and nearly all the re
solutions passed were brought forward 
and discussed at .the Federal Parlia
ment with good results.

Technical education has had the at
tention of the local Governments, and 
the Government of Nova Scotia are 
now about securing a site for the insti
tution in this Province, and also have 
established a Bureau of Immigration 
and Publicity.

Annual Report.
The annual report was not published 

this year, the Canadian Grocer having 
such a full report of the proceedings of 
the annual meeting, it was used instead, 
at a cost of $2ô, for 500 copies, it has 
been found quite satisfactory, has been 
appreciated, and quite a good sum has 
been saved thereby.

New Board.
Boards have been formed at Oxford 

and Weymouth. N.S., and have affiliated. 
One has also been formed at Shelburne, 
N.S. It has not yet affiliated, but I hope. 
it may do so during the coming year.

Unaffiliated Boards.
The Boards of Trade not yet affiliated 

have had every attention paid them 
during the year, and I am pleased to 
report the Boards of Bridgwater and 
Lunenburg, N.S., have affiliated; also 
the Board of Woodstock, New Bruns-

Reorganized Boards.
The Boards of Pictou and New Glas

gow have been reorganized. Piéton 
Board has affiliated, and the Board at 
New Glasgow, it is hoped, will soon 
follow.

Correspondence With Board.
This has been conducted with vigor. 

During the year some of the secretaries 
have promptly responded to notices and 
letters, while many of them have been 
very slow, which has been the means of 
delaying the work, and it makes quite a 
rush as the annual meeting approaches, 
it is hoped, however, the secretaries will 
take notice and be more prompt the 
coming year.

Notices of Annual Meeting.
The subjects for discussion at the an

nual meeting were mailed to all Boards 
on Aug. 10, with notices of the date, 
place of meeting and railway arrange
ments for delegates, and also to the dele
gates from each Board.

In conclusion, during the past year as 
usual, everything has been done by me 
for the enlargement and advancement of 
the Board, at the same time doing all 
posssible to assist your worthy Presi
dent, in which I had the able assistance 
of M. G. Do Wolfe. Esq., of Kentville 
as also that of W. E. Anderson, Esq., 
Corresponding Secretary, at St. John, 
N. B.

Accounts for the Year.
The accounts for the year are all pre

pared, but as several Boards will pay 
their per capita tax before the close of 
this day’s meeting, they will be pre
sented to-morrow for your approval and 
audit.

All of which is respectfully submitted.
CHARLES M. CREED,

Secretary-Treasurer.
Following is a list of the Maritime 

Boards of Trade :
Affiliated Boards :

Nova Scotia.
Annapolis. Amherst, Antigonish, Ber

wick, Bear River. Bridgewater. Canning, 
Canso. Chester, Caledonia Digby, Dart
mouth. Halifax, Kentville, Kings 
County. Loekport, Liverpool, Lunen
burg. Oxford, Pictou, Truro, Wolfville, 
Windsor Yarmouth, Sydney, North Syd
ney, Weymouth.

New Brunswick.
Chatham, Moncton, St. John, Sack- 

ville, St. Stephen, Woodstock, New
castle.

Prince Edward Island.
Charlottetown, Summerside, Souris. 

Southern Kings (Montague), West 
Prince (Alberton).

Unaffiliated Boards:
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* Nova Scotia.
Middleton, New Glasgow, Shelbiu e 

Pugwash, Glace Bay.
H New Brunswick.

St, Andrews, Fredericton, Cam pi !i. 
ton.

Visits to Industries.
President Fisher, informed the <p le

gates that invitations had been recel ■ ,| 
from the following industrial enit-i- 
prises, to go through their prends.: < : 
The Partington Pulp & Paper 
Andre Cushing & Co.’s sawmill, , |,e 
Cornwall & York Cotton Mills, ï S. 
Simms & Co.’s brush factory, 
olhérs. He said that letters of regret 
at their inability to attend had been re
ceived from the Boards at Bangor, Port
land, and the State of Main Board ,,f 
Triple. Forty-nine Boards were repre
sented in this body.

Facilities would be provided, the Prcsi 
dent said, to take any members who 
might desire to go to the west side to 
view the harbor improvements.

The Secretary read a number of loi
ters of regret at inability to attend 
from/Sir Wilfrid Laurier, the ^Governors 
of the Maritime Provinces, Lieut.-Col. 
J. B. McLean, Secretaries of the Mont
real, Toronto and Ottawa Boards of 
Trade, and the Canadian Manufactur
ers ’ Association and several western 
newspapers.

PRESIDENT’S ADDRESS.

Review of the Commercial and Indus
trial Situation in Canada.

President W. S. Fisher then delivered 
his annual report. He said: 
“Gentlemen of the Maritime Board of

Trade : ,
“I would like to add a word to what 

you have already heard from the Mayor 
of the city and the President of the SI. 
John Board, to express the pleasure it 
gives me in common with all our citi
zens, to welcome to this city and meet
ing so representative a gathering of the 
commercial, professional and industrial 
interests of these Maritime Provinces.

“I also wish to express my apprecia
tion of the honor conferred upon me in 
electing me as your President ; and 
hope that the same kindly feeling which 
has prompted this, will also incline yen 
to overlook my shortcomings.

“Boards of Trade have been apily 
termed the Business Men’s Parliaments; 
and while they have no power to enact 
laws or to put into effect such legi- 
tion as they may consider desirable. :i 
their influence in creating public opin’ ; 
and directing attention to matters al 
lines of public interest is very consul ■ - 
able and is being more and more 
cognized.

“The opportunity afforded by such 
a gathering to exchange ideas concern
ing the problems that face us all can
not fail but have a stimulating eff' ; ■ 
not alone upon each individual pres: ' 
but also upon the community in which 
he lives.

“The list of subjects that we will be
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I ili ' l upon to discuss covers a wide 
.(> of interesting and live topics, and 

; >nch as to demand most careful con- 
ration before ilecisions are reached, 

n ,1-der that they may stand the test 
n fairly discussed by the public, in 

If, press and before the legislative 
i,,,ies to whom they will be submitted 

who alone have the power to finally 
11, them into effect.

The Secretary, in his report, will 
,1 with the work accomplished dur-, 

iou the past year. I will, therefore, not 
i,itempt to discuss it; but in passing 
v, |„h to pay a tribute to the zeal and 
earnestness"'he has shown in following 
up tlie work and in keeping it well be- 
fore the members and Ministers of both 
the Federal and Provincial Parlia
ments.

To the West Indies.
“I also wish to place on record the 

hearty appreciation of the liberality of 
Messrs. Pickford & Black, who so kind
ly sent at their expense delegates from 
different sections of Canada to the 
West Indies for the purpose of discuss
ing with the merchants and others there 
the development of trade between the 
two countries. That good results will 
fallow there can be no doubt. As this 
subject is on the agenda, we will hear 
further particulars at a later stage.

“Our main concern now is with the 
present and the future. We are here 
to determine what can be done by mu
tual co-operation to improve conditions; 
jo find the weak spots and suggest the 
remedies.
“The turn of the east to share in the 

great progress and prospects of the 
<• nmtry, while somewhat delayed, is 
> rely coming ; and as the west fills up. 
attention wil be drawn and capital in
vested to a greater degree in the de
velopment of the great natural resources 
of the section in which we live.

“It behooves us to help this along by 
being alert to every opportunity ; to 
Iv-ep our case well to the front ; to pre
vent. our advantages being overlooked ; 
and so hasten the time when through 
this development our population and 
wealth may be increased and our young 
i en made to realize that there exists for 
them in the east as good an opportunity 
I'"!- advancement and progress, as good 
a prospect for the intelligent man who 
i- willing to put his shoulder to the 

' eel and work, as there is in any part 
this broad Dominion.

Advantage of Difficulties.
‘ The Governor-General is just corn- 
ting his tour of the Maritime Pro- 

iuees. and while here has given us 
ny inspiring thoughts and has re

ared specially to the general prosper- 
1 and absence of poverty in evidence 

every side.
‘ Among other things, he drew atten- 
u to the Dutch, a people who by their 
lient, untiring industry have over
ate tremendous natural drawbacks.

This suggests two thoughts : First, 
■ d those individuals and countries suc- 
ed best who have many difficulties to 

1 a counter; and, second, that our natural

advantages are very great, greater than 
perhaps we realize ; and that while we 
have many difficulties to overcome, they 
are small in comparison with those that 
have been surmounted by others in the 
past.

“The lumber and pulp industries have 
been very prosperous for some years, 
and there is a much greater recogni
tion of the increasing value of our for
ests, as well as a disposition through 
reforestation, protection from fires 
and, in many other ways, to preserve 
and increase their value as a source of 
future wealth.

“A new feature in this trade is the 
fact that a considerable quantity of 
spruce lumber is now being shipped to 
Ontario, owing to its growing scarcity 
in that Province.

“This fact is suggestive, as showing 
the possibilities in that connection and 
the widening market for one of our 
principal products.

Fruit Farming.
“Fruit farming is attracting more at

tention each year and there seems no 
reason why it should not develop enorm
ously, situated as well as we are to cater 
to the export demand.

“If one might make a suggestion re
garding this branch of industry, it 
would be a co-operative movement on 
the part of growers and shippers with a 
view to such a system of grading and 
packing as will ensure absolute confi
dence on the part of buyers.

“In the American States of Oregon 
and Washington, co-operative apple 
growers’ associations exist, and have ac
complished a great deal for their mem
bers in establishing a uniform stand
ard of quality and, as a result, secur
ing the very highest market prices.

“The establishment of evaporating 
factories now under way at different 
points in the apple growing districts, 
will help this very much by providing a 
market on the spot for the poorer 
grades.

Cold Storage.
“Another movement marking a dis

tinct advance is the establishment of 
cold storage facilities at central ship
ping points, which will prove of great 
advantage in handling fruit, fish and 
other products specially.

Fishing.
“The fishing industry, which employs 

many thousands of our population, is of 
great importance, as shown by the state
ment that, the annual yield is valued at 
fourteen millions of dollars. On the 
agenda paper several topics under this 
heading appear, which will, no doubt, 
be so fully debated as to throw much 
new light on a topic of such deep in
terest.

Mining.
“The coal industry of Nova Scotia 

has grown with great rapidity during 
the past few years, the output for the 
past season being in the vicinity of six 
million tons. Unfortunately, labor and 
other troubles exist at present in some 
of the most important centres, which,
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let us hope, will soon be settled in such 
a way as to ensure prompt resumption 
of work and such an agreement for fu
ture operations as will be fair and equit
able to all interests.

“In New Brunswick the past year or 
two has seen considerable increase in 
the quantity and improvement in the 
quality of coal produced; and it is said 
the prospects for future development 
are excellent.

Transportation.
“Canada, forming as it does a long 

and comparatively narrow strip of 
country, the question of cheap and 
rapid transportation is one of the ut
most importance. With one complete 
line of railway from ocean to ocean, 
which, with its ramifications makes a 
total of over 10,000 miles, and two other 
trunk lines in course of construction, 
the interior development is being well 
provided for.

“To supplement this excellent work 
and to complete these chains of com
munication so as to make it possible to 
carry on the entire commerce of the 
country over its own rails and through 
its own ports with the maximum of 
despatch and the minimum of expense, 
and also to secure that share of the all- 
round-the-world trade in passengers and 
freight that our geographical position 
entitles us to, no effort should be spared 
and no expense considered too great for 
the country to undertake in improving 
our ports and making their approaches 
safe and easy.

“Much has been done to improve the 
St. Lawrence route, that most import
ant of Canadian highways. Much still 
remains to be done. Something also has 
been done in equipping the ports of the 
Lower Provinces which afford the only 
entrance or exit for the Dominion for 
six months in the year. Much more is 
required. The United States Govern
ment spends millions every year in 
deepening the channels and improving 
the harbors of Portland, Boston, New 
York, Philadelphia, Baltimore and New 
Orleans ; and these ports have captured 
far too large a percentage of our ocean 
traffic. If we are ever to become inde
pendent of them we must do as they 
have done. It means much for the fu
ture of the country and no question is of 
greater importance. It is not a matter 
in which the Maritime Provinces alono 
are interested ; the wellbeing of the 
whole of Canada is involved. Unless 
this work is done promptly, it will be im
possible to capture the rapidly growing 
traffic of the Northwest and keep it 
within Canadian channels.

Building of the West.
“We are deeply interested in and 

immensely proud of the development 
and prosperity of the West, and have 
for many years cheerfully contributed 
by heavy drafts upon our pockets and 
upon our population to its up-building, 
looking forward to the time when we 
would secure our share of the wonder
ful prosperity that its growth has 
brought to the whole country. As Sir
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Win. Van Horne so well put the ease a 
few years ago, when referring to the 
slow development of our ports, he said : 
• We have enlarged the hopper and not 
the spout.’ It is not a safe thing that 
we should continue to be dependent to 
so great an extent upon the ports of a 
foreign country. Therefore let us urge 
that the cause be removed. The case 
is strong and the matter important.

“Do the people in Ontario, Quebec 
and the western portions of the Domin
ion realize how necessary a link we 
are? Do they fully recognize that with
out the Provinces-by-the-Sea there 
would be no exit or entrance for pas
sengers mails or freight for six months 
of the year, excepting through the ports 
of another country? And that the tre- 

■ mendous development in the foreign 
trade that is being looked forward to 
with such promise, would lie impossible? 
If not fully cognizant of the import
ance of the Maritime Provinces to the 
full development of the country at 
large, should this not be made clear?

“There is no need for us to be over- 
modest in pressing our ease. Let us 
make every effort to impress upon the 
governing powers that no time should 
be lost in having our ports and ap
proaches so equipped that the expressed 
policy of Sir Wilfrid Laurier—that he 
would not rest satisfied until every 
pound of Canadian freight should be car
ried through Canadian ports and over 
Canadian railways—can be carried into 
effect.

The All-Red Route.
“Before leaving the question of trans

portation, brief reference should be 
made to the All-Red Route, the practi
cal outcome of the agitation for years 
for a fast mail service on the Atlantic. 
The great importance of this movement 
to the country is recognized and the 
question is absorbing much attention 
throughout the Empire, and if carried 
out, as proposed, will be fraught with 
great results.

“The question of better communica
tion between Prince Edward Island and 
the mainland, a matter of great mo
ment to those on both shores, appears 
on the agenda, and will, with the above, 
be discussed in due course.

Agricultural Development.
“Our agricultural development is not 

what we should expect or what the op
portunities demand. We are not pro
ducing nearly enough for our own 
needs. We are every year bringing in 
from Ontario and Quebec large quan
tities of oats, beans, bacon, poultry, 
beef, onions, cheese, butter, lard, etc.; 
whereas we should not only be produc
ing all we need for home consumption, 
hut in all these lines and many more 
we should have a large surplus for ex
port for which we are so admirably 
situated.

“A glance at the list of Canadian ex
ports or a visit during the winter to 
the export warehouses in St. John and 
Halifax, will serve to show the vast

quantities of these goods being exported 
by Ontario and Quebec.

“Why is it that our farmers are so 
little alive to the opportunities offered 
them through the excellent market right 
at their doors, as well as to the still 
greater market abroad for our surplus 
produels, which, geographically, we are 
in such an unequalled position to cater 
to?

“The only Maritime Province that is 
to-day producing a surplus of food pro
ducts is Prince Edward Island, mainly 
owing to the fact that farming there is 
carried on on a more scientific basis, 
which proves what could and should be 
done in the other Provinces as well.

“It is worthy of note in this connec
tion that the counties of Carleton. Vic
toria and Madawaska, in New Bruns
wick, are developing a large trade in po
tatoes with Ontario, where, it is stated, 
they cannot be grown to so good ad
vantage and where the quality is not so 
g< iod.

Future of Dairying.
“Another reference in passing might 

also he made to the development in 
dairying that is going on in Sussex, 
where last year several hundred thous
and dollars were paid out for milk and 
cream by one concern alone whose fur
ther extension is solely a matter of in
creased capital. A great deal more 
might be said to emphasize the need and 
the opportunities, but this is not neces
sary as the facts are patent to us all. 
It would seem that a more aggressive 
agricultural policy would in a large 
measure gradually remedy Ibis and by 
infusing more life into the farmers 
through agricultural societies and farm
ers’ institutes, awaken a more lively 
and intelligent interest in their voca
tion, which is the chief and most import
ant of all and the real basis of our 
greatest prosperity and progress.

“Much is saiil and written deploring 
the tendency of the young people to 
leave the farms and drift towards the 
cities because of their apparently 
greater attractions. With the spread 
of that practical education referred to 
elsewhere and the awakened intelligence 
anil interest aroused in farming pur
suits in consequence, as well as the bet
ter financial raturas which will follow', 
life on tlie farm will be made much 
more attractive.

“In addition to this, the extension of 
1 lie telephone into the rural districts, 
the advent of better roads, with im
proved and more frequent mail service, 
will do much to remove that sense of 
isolation which is now an important 
factor in deterring young people from 
remaining on the farms.

Immigration.
“In the past we have been rich in 

men, have done our share in providing 
men of great breadth of thought, who 
have been important factors in creating, 
cementing and developing this Dominion. 
Of this same material we may feel sure 
the supply will not fail. For many 
years, unfortunately, quite too many of
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Our young men found II necvssiti-. ,, 
seek their fortunes in the adjoining re
public; and go where you will, you v, II 
find they are rendering a good accu, ,a 
of themselves. Fpr some time past ti,„ 
current has changed and those of . 
young men who seek other fields .v I 
what appears to them greater upp...
I unities, are finding their way to our n , , 
West. While we regret the tact th .i 
so many leave the Maritime Provinces, it 
is a great satisfaction to know that tin 
are helping to build up and develop 
own country.

“Whqt can we do to fill up the va< 
cies thus made and thus maintain ;l 
population sufficient to develop our .. ,, 
resources ? How can we better do ti..> 
than by making a greater effort to 
cure our share of that stream of in 
migrants who are flocking to our slim. .. 
seeking that freedom and opportunity 
which they fail to find at home? Yen 
few of these know anything of the Mini- 
time Provinces or of the openings that 
exist for them here, mainly owing to the 
fact that in the advertising matter is
sued in the past by the Federal Gov
ernment little or no reference is made 
or information given about this section, 
their effort having been concentrated in 
exploiting the West.

“Our board lias been urging for years 
that this be remedied and it is gratify
ing to note that the Dominion immigra
tion authorities have at last awakened 
to the need, and at the present time 
have a staff collecting illustrations which 
it is understood will, with other neces
sary information, be used in the adver
tising matter to be distributed abroad 
in the future. If this is done, and the 
local government of the Lower Provinces 
co-operate in offering inducements and 
in making known what we have to offer, 
good results must follow.

Co-operating With the Army.
‘•Within the past year the several 

provincial governments, co-operating 
with the Salvation Army, have secured 
some very good citizens from among 
those whom this excellent body him 
been instrumental in bringing am s.-- 
the ocean; but much more remains to 
be done.

“We have not been alone among tin- 
eastern provinces in feeling the drain 
and consequent scarcity of labor, owim. 
to this outflow to the far west, as 
Ontario, also, this became so serin 
that some years ago the goveriimv; 
there, assisted by the Dominion Immigr. 
lion Department, started a special coin, 
ization bureau to procure settlers wli 
would replace those drifting west war,: 
with the result that last year more tin: 
30,000 over-sea emigrants were seem 
and are now chiefly settled in the agr 
cultural sections of that province. Tl, 
year they expect a large increase ov, 
last; and, as we have as much to oflV 
as Ontario, why should we not take : 
leaf out of their book?

“There are many thousands amor: 
the sturdy, industrious people of Norti - 
ern Europe whose conditions of life are 
hard, and who would be glad to come tc 
these provinces and make their home
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ai. ,ng us if the proper effort were 
mîfle to show them what the oppor- 
i cities are and to give them such en- 
<■, nagement as they need to induce 
tii. ;ia to come; and when here, to get 
i<: m started on the right lines.

Technical Education.
Technical education is a subject of 

_.. .it moment and one that is absorbing 
",;„eh attention. What has been done 
i', years in Germany, Great Britain, 
a;ilie United States, and what is now 
I,,. inning to be done in Canada, shows 
ii|i". deepening interest taken by educa
tionalists the world over in providing 
that practical education which teaches

only the value of dignity of labor, 
but that theory and practice must go 
hand in hand in securing that all-round 
training so needed to develop the best 
in man. To train boys and girls in 
merely literary accomplishments to the 
total exclusion of industrial, manual and 
technical training, tends to unfit them 
I'm- industrial work, and in real life 
most work is industrial. The calling 
of the skilled tiller of the soil or of 
the skilled mechanic should alike be re
cognized, just as emphatically as the 
calling of the lawyer, the banker or the 
merchant. The abandonment of the old 
apprentice system lias resulted in a 
great scarcity of trained mechanics and 
this lack must be made up by the trade 
school if we are to hold our own in in
dustrial pursuits.

“Nova Scotia is moving in the right 
direction through the Government Agri
cultural Institute already established 
and the Technical College about to be. 
Sir Wm. Macdonald has done much for 
the country in establishing in each 
province consolidated schools with ex
cellent teachers and departments de
voted to manual training, domestic 
science and school gardens, supplemented 
by careful indoor studies in agricultural 
and other lines. We also are aware of 
the great work he has done at McGill 
and at Guelph, and is now doing at 
St. Anne de Belliveau. These are move
ments that will prove a great boon in 
titling the coming generation to grapple 
with the problems confronting them as 
they take their places in the ranks of 
the workers.

Industrial Situation.
" With raw material such as coal, iron, 

lmi:tier, etc., in abundance ; with a cli
mate in which men can work in comfort 
at r if -easons; with an intelligent people 
aya;' hie as operatives ; with good facili
ties w,r gathering together the necessary 
raw materials at many points ; with good 
locm markets for many lines now im
pur ; with excellent steamship ser
vice, In the largest markets abroad: 
"it i rapidly growing market in our 
uwi; Vest, the opportunities for indus- 
Ina! ievelopment are not lacking.

the present time more than one 
htin.-i. sd manufacturing firms in these 
Prow: wees are shipping goods to western 
pot, ;. and the number of these is con- 
s-tat : growing. Ten years ago the 
nun . ", of our manufacturers doing 

:s outside the limits of the Mari

time Provinces could almost be counted 
on one’s fingers. It means effort and 
the expenditure of labor and capital to 
obtain a foothold there; but when we 
consider the prospect, is it not worth 
while ?

“What is the prospect ? The present 
population of Canada is estimated at 
six millions in round numbers. The im
migration this year will likely exceed 
1100,000. At all events, we are safe in 
figuring that during the next ten years 
it will at least average that number ; 
thus making a total increase during that 
time from immigration alone of three 
millions or more. Add to that as a con
servative estimate the natural increase 
after all allowances at an average of one 
hundred thousand yearly, and we will 
have a total population in Canada ten 
years hence of not less than ten millions.

Immigration as Wealth.
“It is estimated that every immigrant 

is worth to the country not less than one

GEO. E. HUGHES
of Charlottetown P.E.I. the newly 

chosen 1st Vice-President of Mari
time Board of Trade.

thousand dollars, which—if correct— 
means an increase in our natural wealth 
from immigration alone, of three hun
dred millions yearly.

“Think what this vast accession to 
our population and wealth means in in
creased demand for every conceivable 
class of goods, especially when it is re
membered that practically all this new 
population is made up of adult workers 
who require everything from the ground 
up. Is it not. therefore, well worth oili- 
determining to secure a share of the 
trade in manufactured goods that this 
growing market will afford?

“Referring briefly to the industrial 
growth around ns, it is only necessary to
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mention one or two examples of what is 
possible. Amherst, where we met last 
year, and where is seen the result of the 
work of a few progressive spirits, is 
again in the van this year in being the 
first section to carry into effect Edison’s 
scheme of producing electric power at 
the pit mouth and transmitting it by 
wire direct to the factory ; the Sydneys, 
where two of the greatest iron and steel 
industries in Canada have been develop
ed in the past ten years. These might be 
enlarged upon or others given, but are 
sufficient as examples of what can be 
done.

“It is surely very clear that in this, 
as in the exploitation of all our oppor
tunities, we have touched only the very 
fringe, and that it only needs men with 
the requisite knowledge and possessed of 
the right parts to take hold and secure 
results.

“For this the money should be easily 
available. We know from experience 
that when some well spoken gentleman 
from a safe distance appears with an al
luring promise of high returns and 
waves his magic wand, the wherewithal 
is not lacking. If some of this surplus 
wealth which during the past has been 
lost in experiments of this kind, had 
been invested at home, the results both 
to the country and to the individual 
would have been much better.

Federal Insolvency Law.
“Before concluding, [ wish to draw 

attention to the need that exists for a 
general insolvency law that will apply to 
the whole Dominion, looking to the pro
per protection of creditors and to Un
equitable distribution of insolvent 
estates. This is becoming more urgent 
as trade between the different sections 
of the country develops. Those firms who 
are doing business in every Province find 
the present system very troublesome, and 
the number of these is increasing rapid
ly. The present laws are inadequate. 
The merchant wants no uncertainty as 
to his rights and at present there is such, 
owing to the variety of laws in existence 
in the different provinces.

Summing Up.
“To sum up, how shall we secure that 

measure of progress and prosperity 
which should be ours ?

“First, through the development of 
our rich natural resources ; viz. : agri
culture in all its branches : mining, lum
bering, fishing.

“Second, through the development of 
our manufacturing industries.

“Third, through being on the high
way of the all-the-world-round traffic, 
and by holding the key to the position 
as providing the only access from the in
terior to the Atlantic on Canadian terri
tory for six months in the year.

“Where in the whole of Canada or 
elsewhere can lie found a pleasanter 
country in which to live, a happier and 
healthier people, more real comfort and 
fewer drawbacks, than in the Maritime 
Provinces ? As with men. so with com
munities : it is the strong, hopeful one 
that wins. Let us. therefore, strike a 
more hopeful note. Let us more fully
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realize the advantages we possess. Let 
us abandon any inclination towards 
pessimism, and with that courage born 
of faith and common sense, co-operate in 
securing our share of the progress and 
prosperity with which this country is 
being so abundantly blessed.”

Mr. Fisher was cheered and applauded 
as he sat down.

Maritime Union.
The president called upon C. A. Duff- 

Miller, agent-general of New Brunswick, 
in London, and Hance J. Logan, M.P. 
fur Cumberland County, N.S., to address 
the meeting.

Mr. Miller had left the meeting, but 
Mr. Logan made a few very interesting 
remarks. He thought there was more 
business on the list than could be gone 
through with properly, and said he had 
noticed that oftentimes matters of im
portance were rushed through without 
thought. The Maritime Provinces should 
be bonded more closely together and 
not pull so much for the separate Pro
vinces. He was always ready to work in 
the interests of the Maritime Provinces, 
not Nova Scotia alone. He referred to 
the new electrical power plant at Chig- 
necto Mines by which the Amherst in
dustries were supplied with power.

The list of subjects submitted by the 
committee was then taken up.

The All-Red Line.
The first subject discussed was the All- 

Red Line project of a fast line to the 
Orient through Canada. G. M. Camp
bell, of the Halifax board, introduced the 
subject. He said he thought it was gen
erally realized that such a line would 
be a great help to Canada, and in par
ticular to the Maritime Provinces, as 
the terminus would be down here.

At present nearly all notable people 
and bodies of men coming to Canada do 
not see the Maritime Provinces at all. 
This line would make us better known. 
In Halifax they had been making strenu
ous efforts the past few days to induce 
the British journalists, now touring Can
ada, to come here for a day, and they 
had made satisfactory arrangements to 
that effect. If the proposed line were 
inaugurated, all such bodies would pass 
through the Maritime Provinces. He 
said he wouldn’t ask them to endorse 
Halifax, as the western terminus, but 
asked that the resolution be adopted 
in some shape, so that the feeling of the 
Maritime Provinces might be known.

The resolution was seconded by M. G. 
De Wolfe, who said he thought the mat
ter a most important one, not only to 
the seaboard towns, but inland as well.

A. M. Bell, of Halifax, also spoke on 
the subject, referring to the remarks 
made by Earl Grey at Halifax, that 
England bad made a colossal blunder 
in subsidizing the Cunard steamers at 
the enormous amount that they had given 
them. He thought the proposed scheme 
would be a great benefit to the Maritime 
Provinces and Canada.

Geo. Robertson also spoke on the sub
ject. and the resolution was unanimously 
adopted.

It reads as follows:

“This convention of the Maritime 
Board of Trade, believing that fast 
high-class mail, passenger and express 
freight service between the British pos
sessions would be of immense material 
and political advantage to Canada and 
all ports of the empire, hereby heartily 
endorses the ‘ All Red Line ’ project 
proposed by the Premier of Canada, and 
unanimously adopted, at the recent Im
perial Conference held in London, and 
urge the Canadian Government to take 
all possible steps to hasten the inaugura
tion of the scheme.”

The second subject—a national bank
ing system, introduced by the Chatham 
board, was laid over for consideration 
later on.

Cold Storage in Steamers.
A resolution favoring the installation 

of cold storage facilities in steamers ply
ing between ports in the Maritime Pro
vinces and Newfoundland was presented 
by Hon. Geo. E. Hughes, of Charlotte
town, and seconded by Hector Mc
Dougall, of Sydney. It was discussed 
at length by a large number of the 
members present including Rev. A. E. 
Burke, Hon. Wm. Pugsley, Hance J. 
Logan, M.P. ; J. E. Birch, J. E. De 
Wolfe, Joseph Likely and others. Sev
eral changes and amendments were sug
gested, and the sense of the resolution 
as finally adopted was that the Federal 
Government should see that subsidized 
freight steamers plying between the 
ports of Prince Edward Island and Syd
ney and of Newfoundland be equipped 
with cold storage facilities.

There was a lengthy discussion on the 
question of some changes in the Can
adian coinage, but the matter was al
lowed to lie on the table.

WEDNESDAY AFTERNOON.

The Railways and Express Rates—Pulp- 
wood Export. *

At the opening of the afternoon ses
sion, W. B. Snowball, of Chatham, an
nounced that the member from their 
board who was to have submitted a 
resolution, on “ A National Banking 
System” was not present, and he 
thought that subject had better lie over.

E. H. Armstrong, of Yarmouth, 
brought up the subject of the advisa
bility of the Dominion Government tak
ing over the railways of western Nova 
Scotia and making them a part of the 
Intercolonial system. He referred to 
the great passenger traffic at Yarmouth 
by steamer and also by rail.

If the I. C. R. was to be a govern
ment road, he thought the roads in 
western Nova Scotia should be taken 
into the system. There were two rail
ways in Nova Scotia, the D. A. R . 
owned by English parties, and the Hali
fax and Southwestern owned by Mc
Kenzie & Mann. He said that the 
eastern part of the province and New 
Brunswick had received more from the 
government in the T.C.R. than had the 
western part of Nova Scotia. The I.C.R., 
he said, was built to bind together the 
four provinces, Quebec, Ontario, New 
Brunswick and Nova Scotia. The 
western part of Nova Scotia had con

tributed more than its share in the ex-
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pense of building this road, as it was 
not served as were the other districts. 
The I. G. R. had been extended to vari
ous towns of the eastern part < t|lc 
province, and if it was good t , the 
east it was good for the west.

He quoted Hon. H. R. Emmer , as 
advocating the extension of the I • u 
by taking in branch lines, and ci., uicd 
that the pro rata cost of the w tern 
railways was below that of any ther 
railway in Canada. If this was the 
I. C. R. could to advantage tak .,ver 
these railways. He then read a résolu 
tion. which was seconded by II. ]j 
Short, of Dj^by. Mr. Short pointed out 
that only three freight trains a week 
passed between Digby and Yarmouth. 
He heartily endorsed the arguments of 
Mr. Armstrong.

W. Frank Hatheway also cordialI. en
dorsed the proposal that the I. ('. |{. 
should take over these lines, lie hoped 
the resolution would be carried unani
mously.

All the Branch Lines.
H. J. Logan, M.P., thought that the 

resolution should include all the branch 
railways in the Maritime Provinces, lie 
could think of several in New Brunswick 
and one or two in Nova Scotia that he 
did not think the people along the lines 
would object to having the I. C. R. take 
over. Many of the roads were unsafe, 
lie was strongly in favor of all these 
small roads being taken over by the 
I C. R.

The resolution was as follows : "That 
in the opinion of this Maritime Hoard 
of Trade, it would be greatly in the 
public interest and to the advantage of 
tlie Intercolonial Railway, if the Federal 
Government were to acquire by purchase 
or lease the railways of western Nova 
Scotia, and also the branch lines con
necting with the Intercolonial Railway in 
Nova Scotia and New Brunswick, and to 
operate them as part of the Intercolonial 
system, and that the government he 
urged to take the necessary steps fo ac
quire such railways, provided, the same 
can be purchased or leased on reasonable 
terms, based not merely on the original 
cost, hid also on the earning power of 
the lines.”

F. A. Dvkeman also spoke in favor of 
the small roads being taken over by the 
government. The resolution, he said, 
should be changed to take in all branch 
lines. W. B. Snowball spoke in support 
of the resolution being enlarged to lake 
in all small railways. He referred to 
improved conditions on small lines that 
were taken over by the I. C. R. Frank 
Black, of Sackville, thought the resolu
tion was too local and should be broad
ened to take in all lines. He knew ;or 
instance, that people along the lit of 
the Cape Tourmentine Railway v. tld 
not object to the line being taken cr 
by the I. C. R. Mr. Armstrong, the 
mover of the resolution, said h as 
agreeable to changing it to embra ill 
branch lines, if the members wished it. 
It was then decided that the m ter 
should lie over for a time to sec 1 it 
could be drafted in more suitable ' 11.

Express Rates.
Hon. Geo. E. Hughes presented a 

resolution asking for an improve' t 
in the express rates, as now in fori in 
Prince Edward Island. The Cana • in 
Express Company, he said, was now uc 
only company doing business there .d
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lu a monopoly. Uev. Father Burke 
.ded the resolution and cited 'In- 

Li ,.,-es of excessive charges for séwiïpg 
„v shipments of fresh fish. The jitiiillt 

. i these exorbitant rates was tew) kill 
I he trade in fresh fish as far as Prince 
! livvard Island was concerned. (1<,

tlr. Wilson, of Halifax, who was.ffi- 
t.. sted in the fish trade, spoke of d\|u- 
•••: i ties in getting fair express rates 
v.hm only one company was doing busi- 
i, ,< in the territory. He cited a mlm- 

of instances of unfair charges. W. 
jh Snowball advocated that the resblu- 
ti,.n be so enlarged that the I. C.-ll. 
should grant running rights to alt - ex
press companies. • «

li. B. Short, of Digby, spoke of ithe 
difficulties experienced at Digby, and 
urged that the resolution should take in 
all subsidized steamers as well as rail
ways. A. J. Logan, Amherst ; J. E.
Ih:\Yolfe and G. S. Campbell, Halifax, 
also spoke on the question.

Position Reaffirmed.
Mr. DeWolfe read a resolution on the 

subject which was passed at the meeting 
in Moncton in 1904, and on motion it 
was reaffirmed. The resolution read as 
follows :

' Whereas, under the Railway Act all 
express companies may have same privi
leges over all railways in Canada, ex
cept over the Intercolonial Railway, and 

“Whereas, under the contract between 
the government'and the Canadian Ex
press Company, paragraph 15, stipu
lates that this agreement is subject to 
the condition that equal facilities and 
equal terms shall and may be granted 
to any or all express companies which 
may contract with his majesty for the 
conduct of an express business over said 
railway, or any part thereof, and 
'“Whereas, over the I. C. R. between 

Montreal and Moncton, and from Truro 
eastward in Cape Breton and in Prince 
Edward Island, there is only one ex
press company permitted to do business, 
and

Whereas, the shippers of fish and 
other merchandise from eastern Nova 
Scotia and Prince Edward Island, and 
shippers of fruit from western Canada 
lo points on the I. C. R, east of Truro 
are handicapped by being shut out from 
a competing express service and com
pelled to pay extra rates of carriage, 
and

"Whereas, numerous resolutions have 
nom time to time been addressed to the 
government asking that the Dominion 
1 press Company be granted same 
!■ ivileges over government railways as 

granted to the Canadian Express 
' -mpany ;

Therefore, resolved, that this Mari- 
: lfi Board of Trade endorse said résolu

es and urg.e upon the government the 
'>' granting of said privileges to 
or companies than that one now hav- 
the monopoly of the express busi-

hurther, resolved, that copies of this 
lution be forwarded to the Minister 
Railways and Canals, Minister of 

anee and maritime members at Ot-
. va.’’

I. C. R. and Branch Lines.
Ir. Armstrong, of Yarmouth, at this 
nt presented his resolution on the 

o.iect of the I. C. R. taking over

several changes as suggested in the dis
cussion previously.

Hon. Mr. Pugslcy thought the board 
should not pass the resolution without 
inserting a clause that the government 
should only take over the branch lines 
on paying a “reasonable" price for 
them.

Mr. Whitman, of Annapolis, claimed 
that the board was only offering a prin
ciple, and of course the government 
would use its best judgment in what
ever action they took. Mr. Armstrong 
also spoke along the same lines and 
urged the adoption of the resolution.

Alderman Baxter thought the McKen
zie & Mann roads would not generally 
be considered branch roads. There was 
a probability that McKenzie & Mann 
would build a line down the St. John 
valley ; it w:ould not be a branch road, 
but probably part of a transcontinen
tal system, and it wouldn’t be expected 
that the I. C. R. should take it over. 
He thought the resolution should be 
worded differently.

Hon. Mr. I’ugsley said he was strong
ly in favor of the government taking 
over branch lines, but he thought that 
they should put in the resolution the 
words “at a reasonable cost."

H. J. Logan, M.P., thought there was 
but little difference between the sugges
tions, and it might be well if the mover 
of the resolution and those who desired 
il changed somewhat, should get to
gether and draft it up in suitable form. 
On motion of Aid. Baxter, it was de
cided to allow the matter to stand over 
until Messrs. Armstrong, Pugsley, Short 
and Logan will present a new resolu
tion to the meeting, embodying the 
changes suggested.

PulpwooJ Export.
The next matter taken up was " the 

export duty on rossed pulpwood,” pre
sented by W. B. Snowball, of Chatham. 
The resolution was as follows :

“Whereas, it has been the policy of 
the Federal Government to encourage 
and promote man ifacture within the 
bounds of the Dominion by duties suffi
ciently high to keen out foreign manu
facture, and by bounties to encourage 
the use of home raw material, and

“Whereas, the Federal Government 
has expended large amounts to promote 
agriculture and to boom the western 
country, and to encourage emigration 
from the motherland and foreign coun
tries ; and

“Whereas, we have within the bounds 
of our eastern Canada as a natural pro
duct, spruce pulpwood, capable of pro
viding employment foi a 'arge number 
of our present people, and for many who 
may come to find homes here at profil • 
able wages, instead of going west and 
thus populating our eastern provinces ; 
and

“Whereas, this wood is being raised 
in New Brunswick, Nova Scotia and 
Quebec, and shipped in that state to the 
United States to keep their pulp mills 
running.

“Therefore, resolved, that this Mari
time Board of Trade is of the opinion 
that the exportation of nulmvond should
be prohibited by the Federal Govern
ment."

Mr. Snowball advocated that a pro
hibitive export duty be put on pulp
wood, so that manufacturers would be, v t wi fiv/uu, oo cun u iuviai uiaoeui v, 1. o

inch railways, in which he had madeinduoed to come here instead of takin;

47

:

the wood out of the country and manu
facturing it elsewhere.

In Chatham, there was a rossing 
plant that provided more pulpwood than 
could be used by the mill there now, and 
other mills should be built there. He 
thought also that paper should be manu
factured here as well as the pulp. No 
raw materials should be allowed to 
cross the border.

Mr. Ward, of Kentville, iu seconding 
the resolution, gave some interesting 
information on the scarcity of spruce in 
Nova Scotia, which is used for pulp. 
He thought no rossed pulpwood should 
be exported, as the forests would soon 
be depleted.

Pulpwood Silk.
Mr. Andrews, of Saekville, showed to 

the members a piece of black silk made 
from pulpwood. He thought there was 
a possibility, some time in the future, 
of Canada manufacturing goods of that 
kind.

James Beveridge, of the pulp mill at 
Chatham, also spoke on the subject of 
pulpwood and the manufacture of pulp, 
lie thought this board should support 
the resolution so ably put forth by Mr. 
Snowball.

Geo. Robertson, M.P.P., spoke inter
estingly- of the uses to which the 
product of pulp could be put, and he 
thought it would be only a matter of 
time when Canada would be manufac
turing clothing, shoes and other pro
ducts from pulp.

Should Prohibit Export.
H. B. Schofield, of the St. John 

board, said he hoped the time would 
come when the exporting of pulp would 
be prohibited altogether, and all the 
paper and other materials made from 
the pulp be manufactured in Canada. 
J. C. Anderson, of Kpntville, also spoke 
on the subject, and Mr. Dawson, of 
Bridgewater, urged that the resolution 
should deal with all pulpwood, not only 
with the “rossed," i.e. that from which 
the bark has been removed.

F. C. Whitman, of Annapolis, and Mr. 
Pinco, of Kentville, also discussed the 
subject, and it was pointed out that the 
resolution would prevent individuals 
from selling their woods as they might 
wish.

Mr. Snowball said he had no objec
tion to striking out the word "rossed." 
He did not know that any but rossed 
pulpwood was exported. Regarding the 
contention that private owners would he 
prevented from selling their wood as 
they wished, he said it was a matter of 
national interest and, they should deal 
with it in a broad manner. They should 
not let their private feelings come in a 
matter of this kind.

J. II. Whitman, of the Halifax board, 
submitted a resolution to the effect that 
a fisheries board should be appointed 
along the lines of the fishing board of 
Scotland, to act under the department 
of marine and fisheries for the regula
tion and control of the Canadian At
lantic fisheries. He spoke at some
length on the subject and cited
many instances to show that an inspec
tion of fish and packages for shipping 
them was needed.

Mr. Eakin, of the Yarmouth board, in 
seconding the resolution, presented
another dealing with the lobster fisher
ies and their preservation.
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Some, he said, advocated having a 
size limit on lobsters of 10* inches, 
others advocated closing the fishing for 
a period of five years. His own view 
was that pounds might be provided near 
the canning factories, where a govern
ment inspector could measure the lob
sters. and all those under size could be 
put in the pound. For a diet they 
could be fed on pickled dogfish, and this 
would help to do away with this dog
fish pest. He strongly favored the reso
lution submitted by Mr. Whitman. He 
read a paper dealing exhaustively with 
the lobster question which was heartily 
applauded.

Mr. Wilson, of the Halifax board, also 
spoke at length on the subject, and 
quoted statistics to show that a fisher
ies board would be a benefit, (ieo. 
Robertson, M.P.P.. M. G. DcWolf, of 
Kent ville, and F. C. Whitman, of Anna
polis, also spoke on the subject.

As it was then six o’clock, it was de
cided to defer further discussion until 
the evening session.

WEDNESDAY EVENING.
The Lobster Fisheries Question—Mari

time Provinces as a Home.
At the evening session the debate on 

the resolution presented by Mr. Whit
man. of Halifax, on the fisheries ques
tion. was resumed. H. B. Short, of Dig- 
by, strongly supported the resolution, 
lie thought steps should be taken at 
once to protect the lobster fisheries.

\V. S..Boggie, M.P., of Chatham, said 
lie could not agree with the gentlemen 
who had spoken on the subject. He 
thought the interest in lobster fishing 
was not waning, and that the govern
ment was taking every reasonable pre
caution to protect the fisheries. He 
thought a greater danger was the pres
sure that was being brought to bear by 
people in Nova Scotia to increase the 
number of factories. There were fac
tories enough, but they wanted more 
hatcheries. However, if it was felt that 
a fishery board would be an improve
ment to the fisheries he would give it 
his hearty support.

The president said a letter had been 
received to-day from E. C. Bowers, a 
member of the fisheries commission, 
which had been handed to the gentle
men who had this matter in hand. F. 
C. Witman then read some extracts from 
the letter, in which Mr. Bowers ad
vocated the establishment of a fishery- 
board, free from political influence.

Mr. Wilson, of Halifax, read some ex
tracts from a lobster canner in Cape 
Breton, showing that the supply was 
falling off. John Sealy, of St. John, 
followed in a few remarks, in which he 
advocated Hie forming of a fishery board 
to regulate the fishing of this section. 
The board should be free from political 
influence.

W. F. Hatheway also spoke on the 
subject, and among other things said he 
thought a plant for turning the dogfish 
into fertilizer might be established be
tween this city and New River. Mr. 
Whitman, of Halifax, gave some fur
ther information on the matter of form

ing the board as referred to in the re
solution.

The motion was then put and carried 
as follows : “That this meeting of the 
Maritime Board of Trade endorses the 
movement for the appointment of a fish
eries board to act under the department 
of marine and fisheries for the regula
tion and control of the Canadian At
lantic fisheries, and that steps be taken 
to have this important matter acted up
on at the next session of the Dominion 
Parliament.”

The Modus Vivendi.
Mr. Wilson, of Halifax, brought up 

the matter of the abrogation of the 
modus vivendi and submitted a report 
reaffirming the resolution of last year 
which was referred to a committee to 
report. This report was read by Mr. 
Wilson and a letter from Mr. Whitman, 
of Canso, another member of the com
mittee, was read. Mr. Wilson also read 
extracts from the speech of A. K. Mc
Lean in parliament, giving reasons why

A. M. BELL, HALIFAX.
New President of the Maritime Board 

of Trade.

the act should be abolished. Mr. Wil
son moved the adoption of the report, 
which was seconded by Mr. Stewart, of 
Chatham, and carried.

The report was as follows : “Your 
special committee on the modus vivendi 
beg leave to report that it is highly in 
the interests of the Canadian Atlantic 
fisheries that the Dominion Government 
abrogate the same, until such time as the 
Government of the United States is 
disposed to negotiate a new treaty.

S. Y. WILSON 
J. W. STEWART 
F. C. WHITMAN.”

George Robertson M.P.P., in intro
ducing a resolution embracing a number 
of the subjects from various boards of 
trade, spoke of the natural resources 
of the Maritime Provinces and reviewed 
conditions of many years ago up to 
the present time. He deplored the fact 
that so many of our young men were 
leaving the country and going to the

weél. He had many industries but i ,t 
enough of them apparently to keep e 
young men here.

Maritime Provinces Neglected
VWe must,” he said, “take a g, ,, 

on this enormous depletion of our M., 
time Provinces.” The tide of immi 
(ion, he said, was setting altogether ,, 
the west and the Maritime Provii: < 
were being given the go-by. What t! 
Maritime Provinces wanted was a g,„.,| 
class of immigrants from the Br; • :, 
Isles. He rose to heights of eloqut, « 
in referring to the Maritime Provinces 
as a'home for settlers, and his rent ok.- 
elicited frequent applause.

F. L. Potts, of St. John, spoke of tin 
flowery eloquence of previous speakers 
and referred to the fact that the expense 
of living here had increased fifty per 
cent, of late years. He was going on 
to tell that what was needed in this 
province was more manufacturing in
dustries when he was reminded by tin: 
president that the resolution submitted 
by Mr. Robertson had not been second
ed and was, therefore, not yet debatable, 
ail'd also that only delegates were sup
posed to speak on the subjects before 
them.

Mr. Potts apologized for his action and 
took his seat. The motion was then see 
onded by Prof. Andrews, of Sack ville, 
and carried.

Maritime Advantages.
The resolution was as follows:
“Resolved, That the Maritime Pro

vinces, with their rich and varied re
sources, afford in farming, lumbering, 
fishing, mining and manufacturing, and 
in commercial life and other spheres 
of activity exceptional opportunities 
for the obtaining of a comfortable liveli
hood, and the making of pleasant homes 
with all the surrounding essentials to 
the highest degree of happiness. Thai 
there are here great opportunities fa- 
development and progress, and that all 
reasonable efforts should be put forth 
by the various provincial governments 
and municipalities as well as by tin- 
federal administration, to induce mu- 
young men to remain at home, and also 
to divert to the Maritime Provinces a 
portion of the ever increasing stn- 
of immigration which is now flow: g 
from the motherland and other Europ 
countries to the Canadian west.”

Technical Education.
Prof. Andrews, of Sackville, inti- 

duced a resolution on technical educ
tion, the public support of school, 
common, consolidated and technical e ! 
leges, the relation of industries of N 
and N.B. to this question, and the vW 
of such education for provincial reve: 
Among other remarks he spoke of i 
probability of a chair of forestry he 
established in the U.N.B. Some 
rangement, he thought, should be ma 
whereby the three provinces could w - 
together in the matter of technical r ; 
cation.

Frank Black, of Sackville, second- ■ 
the resolution, endorsing the renia; 
of Prof. Andrews.

4«
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A. H. Wetmore, of the St. John board, 
poke in favor of the resolution, and 
hough! that New Brunswick should do 

its part in forming a technical college 
f,,r the three provinces. He was in favor 
of making the matter national in its 
. haracter. He referred to the system 
of technical education in Norway and 
,f the colleges in the United States.

G. S. Campbell said he thought the 
resolution placed Nova Scotia in an awk- 
vard light. Their position in N.S. was 
now this, that they were about to get 
vhat they wanted in a technological col
lege. This resolution would have the 
effect of asking the legislature of N.S. 
lo discontinue their work on the in
stitution now to be built in Halifax. He 
suggested that N.B. and P.E.I. should 
erect schools or that the scholars from 
these provinces should attend the school 
at Halifax.

Prof. Andrews said it was not the 
intention of the resolution to stop the 
work in N.S., but to get the three pro
vinces interested in having a central col
lege somewhere. He did not want to 
touch at all on the location.

E. B. Elderkin, of Amherst, spoke in 
favor of the resolution and thought the 
matter of location should be left to the 
authorities of the three provinces. E. 
11. Armstrong, of Yarmouth, said he 
would have to take the same objections 
to the resolution as had Mr. Campbell, of 
Halifax. Nova Scotia had already pro
vided for the building of a college for 
a higher technical education. New 
Brunswick and P.E.I. should also estab
lish colleges of a similar type.

A. M. Bell, of Halifax, said the Hali
fax board had agitated for the estab
lishment of the technical college because 
they had been hounded to it by the Min
ing Association. He thought it would 
be inconsistent for the board to vote 
to have consolidated colleges, after they 
had asked last year that the govern
ments separately should establish the 
institutions.

Unite the Provinces.
Geo. E. Corbett, of Annapolis, said 

lie would strongly support the resolution 
■f Prof. Andrews, and would give $300 
!o help carry it out. They wanted to 
mud the three provinces closer together.

' Bury your dirty old politics, ’ ’ he said, 
and vote for the resolution.”
Mr. Bell, of Halifax, again argued that 

;;c Nova Scotia members could not con- 
hen tly support the resolution, nor did 

think the Maritime board should do 
J. L. Stewart, of Charlottetown, 

:d he could see no objection to the 
'lution going through as read. It 

uld not interfere with what was be- 
: done by Nova Scotia.
Mr. Armstrong—‘‘What is New 
inswick going to do?”

Mr. Stewart—‘‘I don’t think your re- 
vk is apropos and T don’t feel called 
mi to answer it.” He went on to say 
h lie thought the board should adopt 

resolution and that much good would 
•It from the establishment of such 

• itutions.
Mr. Birch, of Alberton (P.E.I.), 
"-lit the arguments being used in

favor of giving the young men of the 
provinces a technical education were di
rectly in opposition to the resolution 
moved by Mr. Robertson that had just 
been adopted.

As soon as the young men learned the 
mysteries of some trade, they left their 
farms and went to the west where they 
got positions on the railways and so on. 
They wanted to keep the young men 
home. ‘ ‘ Chickens at a distance, ’ ’ he said, 
‘‘have very fair plumage, and they 
want to follow that plumage. It don’t 
look quite so good when they get close 
to it. Oftentimes when the farmer 
wakes up in the morning now, he sees 
his young men disappearing in the dawn 
on a train for the west. ’ ’ (Applause 
and laughter.)

He thought manual training or tech
nical education made young men feel 
that they wanted to go out and find 
a soft spot on which to lie down. Mr. 
Birch’s remarks were greeted with

W. L. LOGGIE,
Member Executive Committee of the 

Maritime Board of Trade.

hearty laughter and applause and cries 
of encore.

Prof. Andrews said that manual train
ing helps to keep the young men here, 
but anyway, they should give them the 
best education possible.

President Fisher told of his recent 
trip to California, where he had visited 
several technical education colleges and 
had seen the men at work at forges and 
other forms of labor. He saw over 
500 men at work in these institutions. 
Such education as this he thought would 
keep the young men at home, as they 
would be needed.

The motion was adopted as follows:
‘‘Resolved, That for the sake of 

greater practical results, we urge the 
governments of the three Maritime 
Provinces to confer or appoint a com
mission to confer for the purpose of 
devising some plan for consolidating the 
work of technical education and indus

trial scientific research in Maritime 
Canada. ’ ’

E. B. Elderkin of Amherst moved that 
a committee of two from each province 
be appointed to approach the govern
ments of New Brunswick, Nova Scotia 
and Prince Edward Island, to see what 
could be done along the lines of the re
solution. Carried.

THURSDAY MORNING.

Favor Extension of Government Con
trol of Railways.

When the meeting was called to order 
on Thursday morning, E. H. Armstrong 
again brought forward his motion re
garding the acquirement by the Govern
ment of the railways in Nova Scotia, 
and it was carried.

Dr. Pugslev supported Mr. Armstrong’s 
resolution. Mr. Loggie, M.P., referred 
to" the fact that the Dominion Govern
ment had done a wise thing to take over 
the Canada Eastern Railway. The great 
difficulty was that no percentage of divi
dend had ever been paid upon the mil
lions invested in the I.C.R. Who was 
paying for this loss ? The people, of 
course, were the ones who paid. Il'e knew 
that, at the present time the people of 
Canada were unitedly opposed to any 
extension of the I.C.R., but Dr. Pugs- 
lcy’s suggestion was a good one.

A. M. Bell, of Halifax, thought that 
the commercializing of the I.C.R. Was 
a most desirable one. He suggested that 
a committee should be appointed to wait 
unon the various Provincial Governments 
with a view to fulfillinsr Dr. Pugslev’s 
resolution. He read a short resolution 
to this effect, and it was passed.

Mails at Sydney.
H. E. McDougall, of Sydney, then 

brought up the question of the landing 
of mails at Sydney. He referred to the 
success of the various trials of landing 
the mails at Sydney, and the speedv dis
tribution of these mails. Sydney, there
fore, looked for the support unamino'usly 
of the three Maritime Provinces in refer
ence to the use of Sydney as the mail 
port of call, during the open navigation 
season.

Running Rights for C. P. R.
He then presented the following reso

lution :
Whereas, Several experiments have been 

made in the transfer of the English 
mails to and from Canada at Sydney 
harbor ;

And whereas. These experiments have 
demonstrated beyond doubt that by the 
Sydney route the English and European 
mails can be delivered to all points in 
Canada earlier than by any other route;

And whereas. It is the general belief 
that the Canadian Pacific Railway Com
pany, as well as the Allan Company, are 
onposed to the landing and embarking 
of mails and passengers at Sydney, and 
nrefer, during the navigation of the St. 
Lawrence, landing mails and passengers 
at Quebec ;

And whereas. It is inconsistent writh 
reason that Canada should continue to 
subsidize a mail and passenger service 
to run parallel with the Government 
system of railw’av over a distance of 
some 800 miles, and thereby delay for 
manv hours the delivery of mails ;

And whereas. The. Maritime Provinces 
are deeply interested in the landing of
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mails and passengers at Sydney during 
the season of St. Lawrence navigation 
and until such time as a more perman
ent and definite service is established ;

And whereas, The C.P.R. system is 
more closely interested and connected 
with this traffic than anv other in Can
ada, the Sydney Board of Trade, after 
due consideration, express the opinion 
that the privilege of running rights over 
the Intercolonial from St. John to Syd
ney, to the C.P.R.. would greatly facili
tate the adoption of the Sydney route.

Therefore, resolved, That this Mari
time Board of Trade recommend the 
granting of such running rights for mails 
and passengers to the C.P.R. from St. 
John to Sydney ;

Further resolved, That this Board re
affirm the resolution passed at the an
nual meeting last year at Amherst re
commending the Government of Canada 
to insist on all mails to and from Can
ada by the St. Lawrence, to he trans
ferred to Sydney.

The resolution was seconded by M. G. 
Be Wolfe.

Mr. McDougall continued by stating 
that the resolution had no thought of 
interfering with any movement regarding 
the landing of mails at Halifax or St. 
John during winter. He spoke at con
siderable length upon the resolution, 
claiming that Sydney was the onlv point 
of call uniquely advantageous for dis
tributing mails promptly and satisfac
torily. Sydney would, no doubt. do 
their utmost to give certain concessions 
to the C.P.R.; for instance, running 
rights might be pointed out, and when 
any other trans-continental road could 
offer anything like a parallel claim, it 
should be considered.

Mr. De Wolfe asked if this were the 
first effort rriade by Sydney to get recog
nition.

Mr. McDougall replied that it was the 
first.

W. F. Hatheway, St, John, referred to 
a principle established by resolution a 
year previously, at Amherst, regarding 
Sydney. He was glad to know that the 
mail venture at Sydney had proven a 
success. He suggested that one or two 
words should be added, such as after 
“running rights.” the words “for mails 
and passengers.”

Mr. McDougall acknowledged that 
those words should be added.

Mr. Hatheway pointed out that the 
term “running rights” was vague and 
1 (i the railway men it was peculiarly 
broad.

Mr. Loggie urged that the subject mat- 
1 'T of the resolution be separated. All 
would concur regarding the advantage 
of Sydney as a port of call, but the 
granting of running rights to railways 
was another matter. He would oppose 
the portion of the resolution which would 
grant running rights to any outside rail
way.

Mr. McDougall was willing to elimin
ate the clause re running rights.

Mr. De Wolfe referred to the trouble 
they had last year over this same ques
tion. Halifax Board of Trade and St. 
John Board had an interest in these 
mail questions. There was a “nigger in 
the fence” somewhere, and Halifax and 
St. John men should come out and say 
what they thought.

Mr. Campbell said he agreed with Mr. 
McDougall re the concessions to the C. 
P R. The C.P.R. had the fastest steam
ers on the route of Canadian call, and,

no doubt, the hitch was in the possibil
ity of the C.P.R. not getting running 
rights.

Treated Scandalously.
He thought the Maritime Provinces 

had been treated scandulously by the 
mail service passing their doors and 
then being sent back after twenty-four 
hours or more. In the matter of passen
gers, they should be given the privilege 
of landing at the nearest port. He 
would urge strongly the resolution being 
maintained as it stood.

H. J. Logan, M.P., agreed with the 
resolution in the main, and spoke strong
ly regarding the carrying of mails away 
up the St. Lawrence and then returning 
them to the provinces. It was folly to 
fear the running rights of any railway. 
The more trains run over our tracks 
meant more business. Every railway 
company should have running rights over 
the I.C.R. He endorsed the resolution.

The resolution was put and carried.
Mr. Duff-Miller was then called upon. 

He spoke of his pleasure at meeting the 
prominent business men of the provinces.

M. G. DE WOLFE. KENTVILLE. 
Auditor Maritime Board of Trade, who 

has not missed a Vneeting in a 
dozen years.

The agents-general in all ports required 
more co-operation from districts, so 
that information supplied would not be 
lacking in detail. He illustrated it by 
a printed form for the labor demand, 
giving details exhaustively as to kind 
of work available, how many men were 
wanted, also the class of men, young or 
old, married or single. Then such in
formation as farms being for sale, other 
business chances, etc.

The information regarding the Mari
time Provinces was vague. He instanced 
it, as time after time, immigrants went 
west, instead of east, in Canada.

The Government should be appealed 
to to get a special grant for the immi
gration to the Maritime Provinces. He 
was anxious to have the literature of 
the province re immigration, more con
centrated.

The Eleanor Home was mentioned in 
passing, and he believed several others 
similar in nature would be established 
at different ports of the provinces.
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He mentioned the Anglo-French ex; 
bition to' be held in London, Eng., no -, 
year, where the provinces should be cl. 
borately represented. The Duke if 
Argyll had suggested a panoramic vie' 
of Annapolis valley, the St. John ri.i. 
and others.

A. M. Bell then moved that a vote 
thanks be accorded Mr. Duff-Miller. Mi 
De Wolfe seconded it and spoke strong! 
in approval of Mr. Duff-Miller’s work

West Indian Trade.
The betterment of trade with the W. t 

Indies was then brought forward by tla
st. John Board of Trade.

H. J. Schofield, who had visited (In- 
Indies on a trip, accorded bv Pickfoni x 
Black last winter, on behalf of the Si 
John board, spoke. He was anxious to 
find out what we were able to expo, t 
ta the West Indies that we were not 
selling at present. He thought there vus 
a large market for manufactured goods, 
but Canadians were so occupied will! 
the work of filling orders at home, thaï 
lie believed it would be years before anv 
large attention could be given to the 
Indies. The Americans had caught the 
market by pleasing the customers.

The following resolution, moved by 
Mr. Schofield, and seconded by A. M 
Bell, was adopted.:

Resolved, That the interchange of na
tural products between Canada and the 
British West Indies with British Guiana 
should be encouraged in every possible 
way by preferential tariff in both conn 
tries, by tine establishment at the sea
board of jobbing houses to handle ex 
Port and import traffic, and by a more 
frequent steamship connection as soon 
as possible.

It was also resolved that the Mari
time Board of Trade approves of the ex
change of visits between Boards of Trade 
in Canada and Chambers of Commerce 
and Agricultural Societies in the West 
Indies and British Guiana, and extends 
a hearty invitation to these bodies in 
the various communities of the West In
dia islands and British Guiana to visit 
Canada at the earliest opportunity.

Mr. Fisher asked that a vote of thanks 
should be tendered the delegates of the 
St. John and Halifax boards, who had, 
at great expense of time, if nothing else, 
visited the Indies and had taken such 
excellent care of the subjects in hand. 
This was put in the form of a resolu
tion and carried as follows :

Resolved, That the very hearty thanks 
of the Maritime Board of Trade be ten
dered to the gentlemen who visited the 
islands of the British West Indies and 
British Guianas in the interest of reck 
rocal trade between Canada and the 
West Indies, and also to Messrs. Pick 
ford and Black, whose enterprise and 
courtesy in suggesting the idea and pro
viding free passages made the schen 
possible.

The Three Short-Haul System.
Transportation facilities in Prince K 

ward Island then came up, being presto1 
ed by H. A. Hughes, of Charlottctov. 
The following resolution was adopted

Whereas, The trade of Prince Edwn 
Island has been seriously handicap;-, 
for many years past owing to the din 
culties of navigation and the excessi 
freight rates demanded by reason - 
three short-haul freight rates betwc-i 
points on Prince Edward Island and 
points on the mainland ;
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And whereas, The freight rates pre
vailing to and from Prince Edward Is
land are altogether disproportionate 
with those prevailing from Montreal 
eastward, as will be seen from the fol
lowing :

From Montreal to St. John, 9c per 
100 Its., plus ljc for elevation;1 distance, 
735 miles.

From Montreal to Halifax, 9c per 100 
lbs., plus lie ; distance, 832 miles.

From Montreal to Sydney, IBic per 
100 lbs.; distance, 977 miles.

Regular rates on grain in carloads 
from Tignish to St. .John, 26c per 100 
lbs.; distance, 428 miles.

From Tignish to Halifax, 23c per 100 
its.; distance, 309 miles.

From T'ignish to Sydney, 26c per 100 
lbs.; distance, 380 miles.

And whereas, The Province of Prince 
Edward Island, being a part of the Do- 
mioion of Canada, has to contribute its 
full share of the cost of maintenance of 
all Government-owned and subsidized 
railways and steamers, should, therefore, 
be entitled to equal privileges, mile per 
mile, with the upper provinces, over all 
such railways and steamers, due allow
ance being made for extra handling of 
freight from cars to and from steamers ;

Resolved, That in the opinion of this 
hoard, the Government be and is hereby 
requested to so equalize the three short- 
hauls system of transportation of P. 
E. Island with the continuous haul of 
the other provinces, with which it is in 
competition ;

And further resolved, That Prince Ed
ward Island be placed on the same basis 
as to import and export rates to and 
from ports outside of Canada as are ac
corded to the other provinces of the Do
minion.

Inadequate Transportation.
The following resolution was also pass

ed :
That whereas. Steamboat passenger 

rates to and from the Province of Prince 
Edward Island are excessive ;

Therefore, resolved, That this Maritime 
Board of Trade respectfully urge upon 
the Government the necessity of adjust
ing such steamship rates, whether on 
Government boats or those subsidized 
by the Government, so as to permit to 
the Island Province the minimum rates, 
mile per mile, charged by the Dominion 
Systems of Railways.

Mr. Hughes said that they were com
peting with Ontario and evidently trans
portation facilities were against them. 
Mr. Birch, of Alberton, also spoke. The 
Ontario man, he said, could market his 
stuff in the provinces at one-third less 
than the man in Prince Edward Island.

Mr. Logan spoke of the lack of cars 
on the I.C.R. at certain seasons, and re
ferred to it as a vital issue. The trou
ble existed all over, but he offered the 
following resolution, which was second
ed by Mr. Elderkin, and carried ;

Whereas, The lack of sufficient rolling 
stock on the I.C.R. is the cause of great 
inconvenience and loss to patrons of 
that road, and seriously impairs its 
earning power ;

Therefore, resolved, That this board 
strongly urges the Railway Department 
to purchase as soon as possible sufficient 
additional rolling stock to meet the 
rapidly-increasing traffic along the line.

Mr. Logan then continued by referring 
to the Grand Trunk Pacific. He spoke 
of the unsuitable selection of the route 
of the I.C.R., so that the grades of the

road in certain points were almost im
practicable. He took up the various 
grades of the I.C.R. to show that the 
road was unfit to form a part of the 
Grand Trunk Pacific, and offered the fol
lowing resolution, which was seconded 
by A. M. Bell, and adopted :

Whereas, The portions of the Inter
colonial Railway, between Moncton and 
Halifax, and between Moncton and St. 
John, are under the N.T. Ry. contract 
to form part of a transcontinental rail
way system ;

And whereas, The curves and grades 
on these portions of the line, owing to 
the location of the road, in many cases, 
are severe and excessive ;

And whereas, The increasing business 
will cause a congestion of traffic on a 
single track ;

Therefore, resolved, That in the opin
ion of this board steps should be taken 
at once by changing route where neces
sary, by reducing curves and grades and 
bv double-tracking to put these por
tions of the I.C.R! in a proper condi
tion to become part of a great trans
continental railway system.

ÎÈ/Ê
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CHAS. M. CREED. HALIFAX. 
Permanent Secretary-Treasurer of the 

Maritime Board of Trade.

A Tunnel for Prince Edward Islanders.
Rev. A. E. Burke then took up his 

time-honored proposal of the tunnel. He 
cited carefully the sufferings of the is
landers who were sometimes shut ,up 
there without any communication and 
often at great peril, not only to the 
lives of the citizens, but especially to 
the trade of the province. He pointed 
out that there was a strong request 
from P.E.I. to have direct and continu
ous communication with the other pro
vinces. He felt that the justice of the 
tunnel was growing every year.

Continuous communication with P.E. 
I. was a part and parcel of the compact 
of Confederation, and it certainly had 
not been fulfilled.

Rev. A. E. Burke quoted a poem, which 
he had printed on a picture post card, 
which, when held to the light, revealed 
the tunnel as it existed in his prophetic 
mind. This caused great amusement. 
Mr. Logan, M.P., followed in support of 
the distinguished reverend delegate’s 
proposal. He believed that the Govern-
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ment should keep its promise to P. E. 
Island, and he believed they would keep 
it.

The following resolution was then 
adopted :

Resolved, that this Board does hereby 
reaffirm its resolution passed unani
mously at Yarmouth, in 1905, and re
affirmed at Amherst in 1906, asking for 
the speedy construction of a tunnel be
tween Prince Edward Island and the 
mainland.

Rebating on Scheduled Rates.
A. E. McMahon, of Kings County, 

spoke in regard to the rebating on 
freight rates in the matter of shipping 
apples and other farm produce from 
the Annapolis Valley. He said it was 
costing about 20 cents a barrel 
more than it should cost. This was 
caused by the commission merchants 
making outside arrangements with the 
steamship and railway companies. He 
presented the following resolution which 
was seconded by Mr. Peel, and adopted :

Whereas, certain steamship companies 
are receiving subsidies fyom the Do
minion Government to aid them in con
ducting a legitimate carrying trade and 
whereas it is known that said steamship 
companies have made and are still mak
ing private arrangements with specula
tors, foreign apple receivers, or their 
agents at home or abroad, the same be
ing detrimental to the interest of the 
growers, and legitimate dealers in the 
Maritime Provinces.

Therefore resolved that all steamship 
companies receiving subsidies from the 
Dominion Government shall be obliged 
by the Government to advertise rates for 
carriage of goods to foreign ports and 
that said rate shall be subject to and 
under control of the Railway Commis
sion. and that any steamship company 
departing from said advertised rate 
shall be deprived of said subsidy by the 
Government.

Mr. Kinsman then brought forward 
a resolution in the interests of the 
growers in Kings County, which was 
worded as follows :

Whereas, arsenic of lead is taking the 
place of paris green in the extermina
tion of pests, it is therefore resolved 
that the attention of the Government 
be called to this matter, and that the 
Government be requested to have the 
duty on arsenic of lead abolished.

This was seconded by M. G. De Wolfe, 
who mentioned one tree which yielded 
27 barrels of Gravensteins in one year, 
and this was owned by Mr. Kinsman, 
to whom he offered his compliments.

Grants to Shipbuilders.
Shipbuilding and a bonus was then 

brought up by the Halifax Board. J. 
E. De Wolfe, of Halifax, presented the 
following resolution, which was second
ed by Geo. Robertson, and adopted:

“Whereas, the substitution of steel 
for wood in the construction of ships has 
reduced Canada from her position as 
one of the four greatest shipbuilding 
and shipowning countries of the world to 
a place amongst the most unimportant ;
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“And, whereas, her coast line on two 
oceans of over two thousand (2,000) 
miles, with enormous lake and river 
navigation leading to the interior of the 
continent, has produced not only a great 
coastwise and foreign trade, but a large 
population skilled in maritime affairs;

“And, whereas, Canada possesses all 
the natural facilities and materials for 
the production of steel vessels, but is 
prevented from utilizing them by rea
son of the skill and capital employed in 
British yards, which have established 
England’s supremacy in this industry, 
tlie products of which are admitted free 
to our coastwise as well as foreign 
trade;

“And. whereas, the above conditions 
prove that Canada can never regain her 
position as a maritime country unless 
the Government offers inducements by 
bonus or otherwise to shipbuilding com
panies to establish that industry;

“And, whereas, several municipalities 
and Boards of Trade in the Maritime 
Provinces have memorialized the Do
minion Government to grant aid to the 
industry by means of bonus or other
wise ;

“And, whereas, a similar memorial 
from parties interested in this industry 
in Canada has also been presented to 
the Government;

“Therefore resolved, that the Mari
time Boards of Trade hereby endorse 
and approve the principle of a bonus 
to steel shipbuilding as offering a new 
and profitable field for the utilization of 
our steel products, the employment of 
skilled labor, and. more than all. in the 
creation of a new mercantile marine, 
which was formerly a great source of 
wealth to our country;

“And. further resolved, that this 
Board urges the Government to pass 
necessary legislation at the next session 
nf Parliament, granting a bonus to steel 
shipbuilding within the Dominion.”

The Dog Nuisance.
The question of the sheep industry 

in certain sections being ruined by dog 
nuisances, was next taken up by D. C. 
Crosby. Berwick. He backed np bis 
statement bv quoting from Mr. Chip- 
man. agricultural secretary of Nova 
Scoria. Large numbers of farmers bad 
given up their occupation owing to this 
dog nuisance. Tic offered the follow
ing resolution, which was adopted:

That whereas our country is now over
run by thousands of dogs which are of 
no benefit to it, but are the cause of 
much damage in many lines, especially 
in that of sheep products:

“Therefore, resolved, that the Mari
time Board of Trade recommend that the 
local Governments of the Maritime Pro
vinces at the next session nf Parlia
ment. do enact such laws as may he ef
fective in controlling the dog nuisance 
and ridding the country of this pesl.

Prohibitive Postage Rates.
•I. L. Stewart of Chatham, brought 

in the following resolution, which was 
seconded by J. P. Maloney, and 
adopted :

Whereas, although the Postmaster- 
General reports a surplus of receipts 
over expenditures in his department, the 
postage on miscellaneous printed matter 
has been doubled, and,

Whereas, the postage on papers sent 
by publishers to subscribers in the 
United States has been increased from 
one-half a cent to four cents a pound, 
and,

Whereas, this oppressive and unrea
sonable tax has caused Canadian news
papers to lose the greater portion of 
their circulation in the United States, 
thereby severing the strongest tie be
tween Canada and our expatriated eoun- 
t rymen ; therefore be it

Resolved that, in the opinion of this 
Maritime Board of Trade, these in
creased postage rates should be reduced 
to the rates prevailing before 1 lie pre
sent increase was adopted.

The Steel and Coal Dispute.
If. F. McDougall then brought up the 

Iron and Steel Company trouble with

W. S. FISHER, ST. JOHN. 
Retiring President- Maritime Board of 

Trade.

.
- i 1

the Coal Company, and offered the fol
lowing resolution, which was adopted:

Whereas, the Maritime Board of 
Trade assembled at St John, N.B.. on 
this the 22nd day of August, 1907, feel 
a deep interest in the successful de
velopment of all industries that have 
for their object the upbuilding and gen
eral advancement of Canada, and more 
particularly tlial which concerns the 
Provinces of Nova Scotia. New Bruns
wick and Prince Edward Island.

And. whereas, this Board is pleased 
with the progress of development of our 
eoal and iron industries, and the visible 
and undoubted prospects for their great 
future advancement;

And, whereas, this Board learns with 
deep regret that a dispute has arisen 
between the two largest corporations en

gaged in those industries in Canai!.. 
namely, the Dominion Coal Co., engage. 
in the development of our largest o, 
fields, and the Dominion Iron & Sit 
Co., engaged in the manufacture of iru, 
and steel—both in Cape Breton—a 
that such dispute is in respect to th 
supplying of coal for use in the makin 
of iron and steel, and that such dispui 
has assumed the form of expensive lii 
gation in the courts, and that such .11, 
pute and litigation is now and has fru
its inception hampered and most sci 
ously injured the trade and commeiv. 
as well as the general financial standi.! 
of the communities immediately cor 
cerned in the ssuccessful developme. 
of these two very important industries

And, whereas, the facts relating 
this dispute are now before the public, 
taken in sworn evidence before a judge 
of the Supreme Court of Nova Seoti; 
at Sydney;

And, whereas, a continuation of ini, 
dispute before the courts threatens on. 
or the other, or possibly both, of those 
corporations with serious loss and in 
jury, and thereby further hamper ami 
retard the advancement of the in.In 
I ries in cpiestion and the progress of I In- 
business interests of the country gen 
erally ;

And, whereas, both these industries 
arc in the enjoyment of important fran
chises from the public through the Par
liament of Canada and the Legislature 
of Nova Scotia in the form of bounties 
duties, mining rights and royalties, an.I 
are also enjoying municipal assistance 
in respect to taxation, etc.;

Be it therefore resolved, that this 
Board regard it ihe duty of the Federal 
Government representing Parliament 
and the people to call upon the two great 
corporations involved in this unforlun 
ate dispute and insist upon an innne.li 
ale friendly seulement, and in so doing 
have the co-operation and assistance ..I 
the Provincial Government of Novo Sc. 
tia.

And further resolved that in the event 
of such immediate settlement being <le 
laved for any unreasonable rime the dis 
puting corporations be advised that Par
liament and the Legislature of Nova 
Scotia may be called on to consider the 
advisability of withdrawing in whole or 
in part the valuable concessions grant 
ed to those corporations for the proper 
development of those important indus 
t ries.

The Nominations.
The report of the nominating commit

tee was recited and A. M. Bell, the new 
president, was asked to take the chan 
which he did, amid much applause. Tin 
committee reported as follows:

For President. A. M. Bell, Halifax: 
First Vice-President. Hon. Geo. I . 
Hughes, Charlottetown: Second Vice- 
President. W. B. Snowball, Chatham: 
Secretary. E. A. Saunders, Halifax : 
Permanent Secretary-Treasurer. Char. 
M. Creed. Halifax; Auditor. M. G. De 
Wolfe. Kentville. Committee—A. E 
Burke (chairman). W. L. Loggie. E. H. 
Armstrong, J. E. De Wolfe.
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ll was recommended that $25 be add- 
,d to the Permanent Secretary’s sti
pend for present year.

Itev. Father Burke paid a graceful 
libute to W. S. Fisher, the retiring 

President, which was cordially received 
!,v a vote of thanks. The whole body 
,use and sang “He’s a Jolly Good Fel
low.” Three cheers were given for Mr. 
I'isher, who responded suitably.

M. G. De Wolfe moved a vote of 
ihanks to the Press, and especially to 
i he MacLean Publishing Co.*/which was 
carried.

It was decided to meet in Halifax 
next year.

A special vote of thanks was tendered 
I he St. John Board of Trade for their 
cordial entertainment of delegates.

The following financial statement was 
submitted by Mr. Creed and adopted:

St. John, N.B., Aug. 22, 1907. 
The Moncton Board of Trade, to Charles

M. Creed, Secretary-Treasurer:
Dr.

General expenses....................... $137.72
Secretary’s salary ...................... 150.00

Cr.

Island. A. M. Bell, the new President 
of the Maritime Boards of Trade, was 
also called upon, but it was said that 
he was either too modest, or too busy 
entertaining the ladies. “We do not 
see him neither do we hear his tongue,” 
said Rev. Mr. Burke, amid laughter.

Rev. Burke also said that he had 
been asked by the Prince Edward Island 
and the Nova Scotia Boards to express 
their hearty thanks for “the magnifi
cent hospitality” of the St. John Board

Barbour, who were ably assisted by the 
other members of the Board.

On the excursion a special committee 
meeting was held, in connection with 
the resolution passed at the convention, 
referring to the purchase of railway 
branches by the Intercolonial Railway. 
The following committee was selected 
to interview the Governments of their 
respective Provinces on this subject : 
New Brunswick—T. H. Estabrooks, J. H. 
McRohbie. St. John: W. B. Snowball,

$287.72

By balance on hand ....$ 71.48
Salaries paid ................ 265.36

do., unpaid .............. 57.40 $394.24

Balance .......................................... $106.52
Examined and found correct.

M. G. DE WOLFE,
Auditor.

A Pleasant Excursion.
The convention concluded by a well ar

ranged excursion up the St. John River 
lo Evandale, about thirty miles from 
i In- city.

The visiting delegates, and their lady 
friends were the guests of the St. John 
Board of Trade. The weather was per
fect'. the sail and scenery most enjoy
able, and the whole event unique from 
every standpoint. About three hun
dred guests attended, and dinner was 
-erved to part of these on the steamer, 
and another portion at John O. Vau- 
« art’s dining-room, at Evandale. The 
id urn trip was made by moonlight, and 
ilie scene will not be forgotten easily.

Music was furnished by a first-class 
rchestra, and songs and speeches filled 
a the programme. On the way down 
lie majority of the passengers assembled 

in the saloon, where the witty island 
lergyman, Rev. A. E. Burke, eulogized 
ue retiring president of the Board, W. S. 
isher. In closing he conferred upon 

•dr. Fisher “The Order of the Sun 
lower,” by pinning a handsome life- 

-:zed speciman of the flower on his 
oreast. Cheer after cheer, greeted Mr. 
- isher, as he rose to respond, “For He’s

Jolly Good Fellow” was sung heartily, 
nd Mr. Fisher responded suitably, 
uuong the others who spoke were Mr. 

-. ogan, M.P., Hon. Wm. Pugsley. Mayor 
St. John; Geo. Robertson. 

•i-P.P., J. E. Birch, of Prince Edward

T. H. Estabrooks, St. John, a leading tea merchant of Canada.

of Trade. J. E. De Wolfe at this point 
extended a cordial invitation to the 
Maritime Boards to attend the meeting 
at Halifax next year, when an effort 
would be made to reciprocate to some 
extent the kindness of the St. John 
Board.

“Auld Lang Syne” and the National 
Anthem brought to a close an excursion 
that will leave behind memories as un
fading as the sky. The committee in 
charge of the arrangements were T. H. 
Estabrooks, H. B. Schofield and Ernest

Chatham; John Morrisey, M.P.P., New
castle; J. T. Hawke, Moncton. Nova 
Scotia—A. M. Bell, Geo. E. Faulkner, 
Halifax ; F. P. Whitman, Annapolis ; P. 
C. Moore, Sidney; E. H. Armstrong, 
M.P.P., Yarmouth.

Notes.
Never were the funds of the conven

tion so satisfactory. Charlie Creed won 
great favor by his excellent financial 
report. The old secretary seems to get 
younger and more popular every year.
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A number of the old guard were no
ticeably absent. Although there were 
four past presidents at the convention, 
there were such time honored faces miss
ing as those of the Hon. George J. 
Troop, really the founder of the Mari
time Board; also W. M. Jarvis, one of 
the first presidents.

It was stated that when Rev. Mr. 
Burke gets that famous tunnel con
structed the first passenger train will 
carry only members of the Maritime 
Board. ‘‘More power to the reverend 
gentleman” was the general wish.

M. G. De Wolfe., the much liked dele
gate from Kentville, was as usual busy 
making others happy. He is looking 
younger every year, and no man does 
more to keep up the general enthusiasm 
than this same gentleman. During the 
life of the Board, Mr. De Wolfe has the 
honor of not having missed a meeting 
either of the Board or of the Council.

The Kentville Board sent six dele
gates, which is a pretty nice showing 
from a farming community. Each dele
gate from this section pays his own ex
penses, which is unique in itself, and 
thus tends towards the best of repre
sentation.

Mr. Anderson, Secretary of the St. 
John Board of Trade, did spdendid work 
as an entertainer, and is an ideal offi
cial.

The weather for this convention was 
of the usual brand, ‘‘fine,” and it is 
a notable fact that the Board have never 
had any bad weather during their thir
teen years.

“Thirteen” is said to be an unlucky 
number, but this idea was thoroughly 
dissipated into thin air by the finest 
convention in the Board’s history. W. 
S. Fisher will be long remembered for 
his excellent work. He is a master of 
the craft of diplomacy.

The influence of the Board is growing 
cvciy year as was evidenced by the pres
ence of the many Federal and Provin
cial members of Parliament.

The excellent management of the 
President and delegates enabled the con
vention to get through in two days what 
ordinarily took three and gave practi
cally a whole day for pleasure and 
sight-seeing.

The Halifax men will have their work 
cut out for them to equal the St. John 
convention. Halifax sent a fine delega
tion and the probabilities are that the 
Haligonians will acquit themselves 
nobly.

H. J. Logan, the sturdy M.P. for 
Cumberland made things lively, as did 
also Mr. Loggie, the well-balanced mem
ber from Chatham.

The St. John ladies took a great in
terest in the entertainment part and 
the greatest praise is due them. Mayor 
Sears is a cordial official, and his well- 
poised speech on the steamer impressed 
the visitors.

BEAUTIES OF THE 
MARITIME PROVINCES

A natural scenic panorama 
whose beauty is always 
fresh, and whose attraction 
never tires.

The charm of the cool summer cli
mate, the magnificent scenery, the end
less variety of tourist routes, the un
equalled sporting wealth of river and 
forest, the many places of historic in
terest àre yearly attracting to Eastern 
Canada an ever-increasing number of 
summer tourists, and of these, a goodly 
portion wend their way to Quebec and 
the Maritime Proyinces. The natural 
Canadian gateways for travel to this 
portion of the Dominion are Montreal, 
Quebec, St. John, Halifax and t)ie Syd
neys. but to single out one beauty spot 
for special mention above its many hun
dred competitors would be a thankless, 
not to say hopeless, task.

Perhaps with more justice than in the 
case of any other of Canada’s Provinces

Arcadian land. Visiting anglers an 
welcomed by the people, and strange: - 
who have enjoyed an outing in tins 
charming country are emphatic in v 
praise. Some of the best fishing in li 
Province is within easy reach of Han 
fax. Tuna fishing, which has mail, 
Santa Catalina. California, so famous, 
may be indulged in at Mira Bay ami 
other places in Cape Breton. July and 
August are said to be the best months, 
and a well known sportsman tells of a 
tuna that he played for over seven hours 
last season in Mira Bay. A delightful 
trip through the famous Bras d’Or 
Lakes may be combined with the fishing 
by strangers who have- the time.

The section from Truro to Halifax 
includes a magnificent farming district.

Grand Falls of the Nipisiguit.

may the term picturesque be applied to 
Nova Scotia. It is a land where nature 
seems to have handed out in most 
abundance her varied assortment of 
physical pecularities and glories. Nova 
Scotia, with all but a few miles of her 
borders sea-washed, is a land of hill and 
vale, of lake and river, of waterfall and 
sunshine; a country of changes, of sur
prises, of delights. Longfellow has im
mortalized the glories of old Acadia, the 
Minas Basin section; but only the Nova 
Scotia lover who has seen this land from 
end to end, and revelled in its glories, 
has any adequate idea of its picturesque 
beauties.

For the sportsman, for the fisherman, 
especially, Nova Scotia is indeed the
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well watered, and abundantly fertile, a 
very garden of productivity. West of 
this lies, too, the famous Annapoh 
Valley, the land of Evangeline.

The beauties of Halifax—the Arn 
the Basin, the magnificent harbor, wi ■. 
its islands and its fleets, the distart 
hills and forests, and the city itself, 
with the old historic citadel and s. . 
gestive breastworks overlooking the 
busy streets and delightful public g1; 
dens—cannot be forgotten by anybml • 
who 1ms once seen them.

God has been good to Nova Scotia. 
Though it has seen changes of Gove: 
ments and peoples which have involv ■ 
untold suffering and which have m.' 
history, it is a land of peace a :
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plenty, a land whose natural features 
have conduced to the rearing of a sturdy 

ice who are proud of their heritage.
New Brunswick.

St. John the capital of New Bruns- 
ick, has a history which extends back 
, the days when the land was Acadia 

.aid the banner of France waved from 
the forts of the lyirbor and river. But 
die founding of the city dates from the 
landing of the loyalists in 1783. The 
latter, and those who took their places,

Charlottetown. There is a daily service 
on each route.

The run across the Strait of North
umberland on a fine day is a most en
joyable trip. There are times when the 
water is as calm as that of a placid 
lake. As the island shore is approached 
the red of the earth and the bright green 
of the verdure show a most picturesque 
effect as a background to the smooth 
stretch of water, in which is mirrored 
the glory of the sunlight from the west-

yacht may sail for twenty miles without 
starting a sheet. Indeed, the whole river 
between St. John and Fredericton will 
delight the heart of a yachtsman. Gage- 
town, Sheffield, Maugerville and Orom- 
octo are among the many attractive 
places along the river and they are in a 
glorious farming country. There are 
commodious summer hotels at the Cedars 
and Evandale.

The situation of Fredericton, at the 
head of river navigation for the larger

Near Antognish on the I.C.R.

labored faithfully and well to build a 
city, and thus they continued to labor 
for nearly a century, when the fire of 
1877 came and the greater portion of 
the city was swept out of existence in 
a few hours. The destruction was swift 
and complete. With a surprising energy, 
however, considering the far-reaching 
effects of the calamity, the people began 
l heir work anew, and the city of to-day 
is far more substantial and beautiful 
than the city of former years.

A sail to Fredericton by the St. 
John River is indeed one continuous 
panorama of beautiful scenery. Leav
ing the city, the lower portion reveals

steamers, is most picturesque. Water 
sports are a feature of the summer 
pleasures of the Fredericton people, and 
yachting and canoeing are freely in
dulged in.

The Garden of the Gulf.
The Garden of the Gulf, as Prince 

Edward Island has been so appropriate
ly termed, is reached in summer, either 
from Point du Chene, N.B., or Pictou, 
N.S., on the fast steamers of the Char
lottetown Steam Navigation Company. 
Going by the first-named route the land

era sky. Under such conditions the first 
impressions of Prince Edward Island 
must always be such as will long be re
membered.

Charlottetown, the capital, and the 
commercial centre of the island, has a 
population of over 12,000. It has a fine 
harbor, and when seen from the water 
the city makes an especially fine appear
ance. Of all the magnificent scenery to 
be seen in the Maritime Provinces, 
Prince Edward Island, perhaps, con
tains more than her fair share. Visitors 
who have spent a summer or part of a

Halifax from the Citadel.

si/me bold scenery with high hills on 
nil her side of the noble river. At Grand 
l>ay the reaches widen and on the right 
is seen Kennebecasis Bay, where the 
river of that name enters. This bay is 
a beautiful stretch of water on which a

ing is made at Summerside, and Char
lottetown is reached by a journey of 
forty-nine miles on the Prince Edward 
Island Railway, which stretches from 
Souris in the east to Tignish in the west. 
Leaving Pictou, the trip is direct to
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Fort Mulgrave.

summer, or even a month or a week, 
in the enjoyment of the remarkable 
beauty with which nature has endowed 
the island, return another year with, a 
feeling of intimate affection and admir
ation as sincere as it is deserved.

In Park, St. John.
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HALIFAX

A city of expanding commer
cial importance.

One of the finest harbors of the 
world and the Dominion’s 
Atlantic gateway.

Some of the more important 
business houses. I

For many years Halifax has been 
known the world over as one of the im
portant British military and naval 
stations. This knowledge has largely 
passed into history, and to-day, Hali
fax is garrisoned by Canadian troops 
and is merging into a city of commercial 
rather than of military importance. It 
is admirably located for eommerce, be
ing founded on a rock and situated on 
a peninsula. Its time-honored title, 
"the gateway to the Atlantic,” is well- 
chosen. The Atlantic Ocean appears on 
the east and west of the city like a 
tranquil lake, and there forms a harbor 
unsurpassed in the world. This harbor 
is open for navigation the year round, 
and there is friendly rivalry between 
Halifax and St. John as to which shall 
be the winter port of the Dominion. 
At the Maritime Board of Trade Con-

A, solete. Modern systems of fortification, 
however, are in \ogue all about the city, 
and a large armament of quick-firing 
and disappearing guns form part of the 
equipment.

Nearly every business man in Halifax 
is wealthy, and his business appears to 
be more of a pleasure than an aggres
sive campaign for money. Large manu
facturing industries are carried on, in
cluding iron castings, machinery, nails, 
paint, gunpowder, sugar, leather, cord
age, boots and shoes, soap and candles, 
also woodenware and cotton and 
woolen goods. Local distilleries and 
breweries are also in evidence. It was 
only during the second week in August 
that Halifax celebrated its founding by- 
Lord Cornwallis in 1749. To be accur
ate, the lion. Edward Cornwallis,, the 
Earl of Halifax, was the founder of the

are chiefly lumber, fish and agricultural 
products, and the imports include sug„ 
rum, molasses and other sub-tropic ; 
products. The best evidence of t, 
growth of the city is the steady i . 
crease of exports and imports.

During holiday time, such as the car 
nival week referred to, Halifax business 
men vie with each other to make social 
life the dominant note, and the cordial 
entertainment accorded all visitors 
would be hard to surpass. Everywhe: 
one sees the avoidance of extravagant 
in action and word, as well as the ha, 
mony of behaviour which is so notice 
able in older countries. The célébratiu, 
of the landing of Cornwallis and his 
caravel at the North West Arm was 
carried out in a thrilling and creditable 
manner. It is the home of sound ama
teur sport, and the regattas of Halifax 
are notable for honest competitio,, 
and spirited rivalry, which are a tea 
ture of every event. The streets am 
well paved ; many new buildings arc in 
course of construction, and Halifax 
seems to have taken on new life and to 
be sharing the general prosperity of the 
Dominion.

The J. Frank Crowe Co.
This wholesale grocery company was 

recently formed into a limited company 
with J. Frank Crowe as president and
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Halifax and Harbor From the Citidel.

vention this was a live subject, and 
there is a feeling among the Halifax 
delegates that their city will yet win 
out with the government with regard 
to the mail contract. Halifax is the 
capital of the province and is provided 
with excellent railway facilities, includ
ing that of the Intercolonial, the Do
minion Atlantic and the Canadian Paci
fic. No guide book of any of these 
transportation companies can be read 
without seeing a glowing appreciation 
of Halifax harbor. This harbor is 
protected by eleven forts and batteries. 
At the top of the hill at the base of 
which the city is built is the citadel. 
This is 250 feet above the level of the 
harbor. On it are fortifications begun 
by the Duke of Kent 100 years ago, and 
notwithstanding the various improve
ments made in order to keep pace with 
the advances in the science of warfare, 
most of them are now regarded as ob-

name “Halifax.” In 1750 it was chosen 
the capital of the province. It was in 
1817 declared a free port and in 1842 
incorporated as a city.

There has never been a time when 
trade in Halifax was so active, and the 
merchants have awakened to the greater 
possibilities of the city and its sur
roundings ; in fact, a well-known mem
ber of the Board of Trade stated the 
other day, that the Maritime Provinces 
should be the New England of Canada, 
and with the great west opening up as 
a market for manufactured goods there 
is no reason why this prophecy should 
not be fulfilled. Firms like the Domin
ion Molasses Co., William Stairs, Son 
& Morrow, The Starr Manufacturing 
Co., of Dartmouth, and many others, do 
business all over Canada. Large busi
ness is done with the West Indies, Great 
Britain, the leading American cities and 
other parts of the world. The exports
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general manager. The business was pm 
chased by Mr. Crowe in 1897, and 
under his energetic management has 
made rapid strides, as evidenced by th- 
necessary incorporation of the compan 
to meet the increased trade. The otlu 
members of the firm include A. 
Crowe, vice-president and Rupert .1. 
Boutillier, secretary-treasurer, all ol 
whom are admirably qualified for tliy 
carrying on of a large and growing bus; 
ness. Their premises at the head v- 
City Wharf, Water street, are thorough 
fitted up with every modern convenient 
for carrying on a grocery business- 
They have many important sped a.' 
lines, which they push vigorously in a 
parts of the provinces. A compete;.; 
staff of travelers is continously er.i 
ployed, and with their sound and dc 
tailed knowledge of the business, the 
Crowe Company are worthy represe 
tatives of the wholesale grocery trade.
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Moira.
''•lirs, Limited, are one of the oldest 

I,. ,llS in Halifax. They manufacture 
fvi tionery and biscuits of many 

v,oil-ties, and do business all over the 
!; minion. They concentrate their ener- 
lhs, however, upon the Maritime Prov

an air of home-like comfort about the 
house from basement to attic, and aside 
from the excellent furnishings and ac
cessories of beauty, a great deal of the 
attraction is due to good management, 
and for this the name of E. L. Mac
Donald, who is in charge, must be 
mentioned. Every guest at the "Halifax”

and gentlemen, the best of baggage and 
train attendants, so that in all no com
bination of hotel accommodation could 
be better then that supplied by the 
“Halifax.” This means that the house 
is always busy, yet never is there a 
time when so many guests are taken 
that any one of theni can complain of 
neglect. What more, then, could a tra
veler wish for 1 The house is enviably 
located, overlooking the harbor in the 
rear, and with a frontage on one of the 
most attractive streets, within easy 
reach of all the chief attractions of the 
city.

Moirs Ltd, Halifax, largest biscuit and confectionery factory in the
Maritime Provinces.

iiices, where they stand in the front 
rank in their line. They have large 
premises, which are fitted up through
out with modern machinery and facili
ties for manufacturing high-class con
fectionery and biscuits in an up-to-date 
manner. Their holiday goods are known 
everywhere for their daintiness and 
purity. Grocers who desire quick selling 
and attractive novelties for Christmas 
time will do well to communicate early 
with this firm. They guarantee satis
faction, and their prices are exceedingly 
low considering the quality of their 
goods. Their plant is located in the 
heart of the city and prompt attention 
is assured all patrons.

Schwartz Spices.
The “Peerless” brand of spices is 

known far and wide throughout the 
Maritime Provinces. They are manu 
factored by the Schwartz Co., of Hali
fax, who also do a large business in 

dec, cream of tartar, etc. The busi- 
i: xs was founded away back in 1867 by 

If. Schwartz, father of the present 
■ tier. W. E. Schwartz. Every modern 

. movement in the production of sp ecs 
s included in the mills owned by Mr.
- nwartz, and the best testimony of the 

•■lienee of his goods is the long list 
i satisfied customers and the steadily 

. ceasing trade. Mr. Schwartz is an 
expert in spice manufacturing and his 

e selections are known to the gro- 
trade as thoroughly reliable and 

''cult to surpass.

The Halifax Hotel.
o one could visit the Maritime Prov 
s without remembering well the 

!alifax Hotel.” It is, in fact, the. 
'St popular house east of the Chateau 
ntcnac. By “popular,” is meant that 

” 's frequently the home of Canada’s 
i ling politicians and most prominent 
fizens, while celebrities from all parts 

i he world stop here from time to 
me. Since 1861, it has been the lead- 

hotel of the Maritime Provinces 
id especially of Nova Scotia. There is

may be assured of all the attention due 
him, because the organization in every 
department is complete. His idea is to

THE SMYRNA RAISIN CROP.
According to Consul E. L. Harris, of 

Smyrna, the Smyrna raisin crop this 
year is expected to be 40,000 to 45,000 
tons. The crop in 1905 was 63,000 tons, 
but last year it barely reached 25.000 
tons. Freight rates to the United 
States are expected to be lower than 

. ever, owing to the increased number of 
steamship lines trading between the 
United States and the Levant. The in
troduction of American vines into 
Asiatic Turkey has not been regarded 
as successful, owing to their producing 
fruit freely for only ten to twelve

Warehouse of J. Frank Crowe & Co. Halifax.

give his customer something for his 
money, such as supplying clean, airy 
sleeping rooms, the best of cuisine, cozy 
parlors and reading rooms for ladies
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years, while the native vines produce 
fruit up to the age of eighty and even 
one hundred years and are at their best 
when about fifty years old.
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ST. JOHN

Earl Grey, in a recent speech at Hali
fax, said : “That he believed that the 
Maritime Provinces were the front door 
of America, and the natural entry for 
all postal matter from Europe to this 
continent. He hoped to see all mail sub
sidies given by the British Government 
paid to vessels heading for Canadian 
ports. To pay subsidies on steamers 
plying to New York was a colossal 
blunder. The laws of nature were on the 
side of those who recommended that the 
trans-Atlantic mails from Great Bri- 
tain should be via Canada and not New 
York." In the money poured out so 
freely for harbor improvements, the 
deepening of the channel, the supplying 
of magnificent new wharfage and increas
ed facilities for the handling of the pas
senger. and freight traffie that must na
turally flow into St. John, its citizens 
have been anticipating the march of 
Nature.

Fate and Fortune arc not over gen
tle in their dealings with some '-ities, 
as with some men. Both the cities end 
the men seem compelled to climb the 
most rugged paths, constantly being re
tarded in the unward climb by the very 
hand outstretched to help some favored 
rival. So when by dogged determina
tion, persistent striving, and unlimited 
enthusiasm, anv city has overcome its 
obstacles, and has reached that position 
of commercial power and prosperity to
wards which it so natiently moved, we 
feel like saying. “Hats off, gentlemen."

The history of St. John has been one 
of continued loyalty and determined 
striving. From the days of LaTour, as 
he fought his life struggle with the wily 
Charnisey. simply for the mere love 
and loyalty he felt towards his dear 
St. John, and that he might have the 
nrivilege of being buried in what was to 
him the dearest spot on earth, until the 
nresent day, the story is the same. Pa
tient plodding has been finally success
ful, and St. John is coming into its 
own. All honor to its brave, determin
ed and loyal citizens.

St. John means to have what it ought 
to have, and its citizens are going *o 
get what they have worked for. Of the 
city itself, volumes could he written : 
its natural beauty, its business energy; 
its snlcndid strategic position in rela
tion to the lines of travel, both bv land 
and water ; its grand harbor ; its de
lightful climate; all combining to give 
the impression, indelible as true, that, 
St. John is destined to become the 
Liverpool of America. And why not?

The natural beauty in and around St. 
John is iinsumassed anywhere in Can
ada. Its location at the mouth of the 
St. John river, at the head of a large 
and growing inland traffic gives it a 
position, commercially speaking, of great 
advantage. Its winter port business 
this year bids fair to far surpass a!! 
previous records. And in every indus
try in the city the erv is “More capi
tal" to keep pace with the growth of 
the trade in all lines. Direct connection

A city that is coming to its own 
after many vicissitudes.

Some of the leading business 
houses.

with every Atlantic trade centre ; raw 
material right at her very doors, such 
as iron, coal, lime and lumber ; splen
did facilities from a distributive stand
point ; with business men thoroughly 
alive to the interests of the city, and 
yet liberal in the extreme towards their 
fellows ; an intelligent and industrious 
population ; St. John to-day calls a 
halt ! not to the natural western march, 
but certainly to the unnatural western 
stampede. Look before passing, then 
possibly there may be no passing.

The Crosby Molasses Co.
This time-tried molasses company 

.easily leads in the provinces, and their 
trade throughout the Dominion ranks 
among the largest in Canada. They are 
among the largest direct importers of 
molasses in the Dominion, and are pre
pared to deal with the trade in a large 
way on the very best of terms. The pre
sident of the company, I,. G. Crosby, 
has been engaged in the molasses busi
ness for over a quarter of a century and 
is a master of the buying and selling of 
this important commodity. They have 
accredited agencies in all the leading 
centres of activity, both in Canada and 
elsewhere, and they are in close touch 
with the demands of the trade. Mr. 
Crosby is a native of Yarmouth, where 
he began in the shipping business away 
back in 1888. It is now twelve years 
since they opened in Rt. John and their 
trade has steadily increased. They also 
impo'rt large quantities of various pro
ducts such as shingles, lumber and flour. 
Mr. Fred. R. Crosby, the secretary- 
treasurer of the company, is one of the 
brightest young men in the east and has 
rare possibilities before him.

John Sealy.
One of the oldest and most hiehlv re

spected merchants in Rt. John is John 
Realy, who carries on a large and grow
ing trade in all kinds of fresh and cured 
fish. He has been established on the 
water front for long over a quarter of 
a century, and has a firm grin on his 
trade, not only in the Maritime Pro
vinces, but in the West Indies and in 
all parts of the Dominion. Mr. Realv 
is identified with the best, interests of 
Rt. John, and took a keen interest, in 
the doings of the Maritime Board of 
Trade. He carries immense stocks of 
herring and haddock, and is personally 
considered an expert in his business. His 
reputation for fair dealing and right 
prices places his business in the envi
able position of the front rank.

W. A. Simonds.
W. A. Rimonds has been established 

in Rt. John for some little time. He 
is the exclusive agent for some of the 
world’s best, known lines of fancy gro
ceries and sundries. He is sole agent 
for Hoffman’s, Day & Martin’s. J. A. 
Wright & Co.’s polishes; Upton’s, and E. 
D„ Smith’s jams and jellies; White,
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Cottell’s vinegar; Diamond Crystal Salt 
Co.; Radnor Water; Sussex Mineral 
Springs; White Moss cocoanut; Tobler’s 
chocolate; Dr. Johnson Craker People; 
the G. H. Hammond canned meats, and 
several other lines. With such a line 
of goods, success is assured, and add
ing to that, energy and push. Mr. Si
monds can look forward to a great fu
ture.

Bowman & Co.
Starting in the commercial world in 

1897, Wm. E. Bowman and Horace W 
Cole on that date took over the old es
tablished business of Jardine A Co 
dating back to 1847. They gained a < ,,n- 
nection of considerable size to begin 
with, a connection that these two voung 
Rt. John men have enlarged bv energy 
and unstinted labor, until to-dav they 
have established the largest and most 
complete distinctly fancy groceries house 
in the Maritime Provinces.

Year by year has seen this concern go
ing ahead by leaps and bounds, and to
day the volume of trade is many limes 
that of the first year’s.

This firm is the proprietor of the 
Tiger Brand of teas, spices and extracts, 
and very large handlers of Rcotch re
fined sugars.

Thos. McCready & Son.
One of the progressive industries of 

Rt. John is that of Thos. McCreadv & 
Ron, manufacturers of fine grade pick
les, vinegar, fruit jams syrups, etc. 
The firm dates its inception from 1883, 
and was incorporated in 1896. To-dav 
it is under the management of .1 T. 
McCready, son of the original proprie
tor, who keeps in touch with all the 
different branches of the trade. Three 
travelers on the road, and things hum
ming all along the line, and with the 
Maritime, business well in hand, the firm 
is now looking to Dominion trade

Hall & Fairweather.
Established in 1854 ; incorporated in 

1897, progress and expansion have mark
ed all the passing years with Hall A 
Fairweather, so that this firm stands 
to-day in the front rank in the whole
sale grocery line. R. R. Hall, one of 
the original partners of the firm, still 
continues to take an active interest in 
the business ; while the managemcnl is 
in the eminently capable hands of W. 
C. Cross. Mr. Cross has heen with the 
concern for twenty-four years, and for 
the last, six has had a controlling inter
est. Distinctly a Maritime business : 
four travelers constantly on the road; 
a large and enthusiastic staff ; com
modious offices, and abundant warehouse 
room; the firm keeps well in advance of 
the yearly increased business believing 
that to he well prepared is more than 
half the battle.

Hall & Fairweather are to-dav push
ing four or five special lines of flour 
such as “Lilies." “Crown of Gold ’ 
“Cherry Ripe" and “Leader.”

Northrup & Co.
Northrup & Co. are one of the old 

firms in the general wholesale grocery 
line of Rt. .John, having been establish
ed in the early eighties and carrying on 
a successful and progressive business 
through all these years. The firm to-d i 
handles some snlcndid agencies, such as 
Brown’s canned clams, and arc the sole 
agents in Rt. John for the Lowney 
goods; both the general line of confec
tion, and also that firm’s special line

T
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of chocolate. A large business is car
ried on in the fish trade, and the firm 
is noted for the superior quality of 
their goods and attention to orders. In- 
defatigable workers, they are. therefore, 
successful.

New Factor in the Confectionery.
The Phillips & White Co., recently 

organized to take over the manufactur
ing confectionery business of Thos. ,1. 
Phillins, have taken possession of the 
large building, 13* Pock street, and 3fi 
Nelson street, St. John. N.B., and will 
manufacture a general line of high-grade 
candies, including fine chocolates, 
creame. bottle goods, and a full line of 
soecialties, some of which are already 
known to the trade. The management 
of the business is in the hands of Mr. 
Phillins. while the manufacturing will 
he looked after bv Wm. White.

James R. Keenan, also a member of 
the new eomnany, and who traveled for 
Mr. Phillips for a number of years, will 
look after the interests of the firm on 
1he road. The new eomnanv will he in 
the field with a big line for the fall 
and holiday trade.

Chas. H. McDonald.
Phas. H. McDonald, after one year in 

fhe wholesale tea trade, has iustified the 
high exnectations held of his ability, 
not only in St. John, hut elsewhere in 
the provinces. That success would at
tend him in his venture was accepted as 
a fact, hut the magnitude of his achieve
ment has been a surprise even to his 
friends. Mr. McDonald’s “Red Clover” 
brand of teas has already made a name 
for itself, and he is to he congratulated 
on the uo-to-date wav in which this 
brand is being nushed. Bulk teas are the 
special line, and if direct importation, 
careful having, exact blending mean any
thing in the make-nn of teas, his blends 
should he general favorites with the 
trade. Practical business training, and 
also special training in his special line 
have fitted this young, energetic and 
wide-awake business man with the right 
tools with which to carve a lasting suc
cess.

Leonard Brothers.
Leonard Brothers have no need to he 

introduced to the trade, for they are 
known the Dominion over. The fish busi
ness these days has reached the point 
where confidence in the shippers is prac
tically everything. Leonard Brothers 
harp that confidence, and consenuentlv 
get the trade. Their brands are known, 
and are always above ordinary nualitv. 
In smoked fish their “Winter Port” fin
nan haddie, Yarmouth bloaters and kin- 
ners arc as good as ever and there are 
no better on the market. And in their 
boneless fish the Oolden, Oem of the 
8ea, Favorite, and Satisfaction brands 
are found the Dominion over. "Ready 
for the winter trade,” which is just 
■ihout due, is the word from these pcoule.

T. A. Estabrooks.
The finest, warehouse in the city is 

that, of T. IT. Estabrooks, the Red Rose 
fea man. Red Rose tea is good tea be
cause it was meant to be pood tea, and 
because it comes from a home where 
quality is in evidence in every depart
ment. Advertising of the brightest and 
brainiest, integrity and pure, hard grind
ing have brought its merited success, 
and the position occupied by T. H. Esta
brooks in the trade circles of the Domin

ion is one that proves how successful a 
combination these three can make.

Every nook and corner of our Domin
ion responds to the touch of the seven
teen travelers of this far-reaching and 
fast-gripping concern.

At the recent annual reunion of the 
company, the boys from all over the 
Dominion voiced the general sentiment 
with regard to their chief with no un
certain sound, and “For he’s a jolly 
good fellow,” rendered from time to 
time from the lusty-throated company 
gathered in annual conclave, just went 
to show that it pays to be the right 
sort even in business.

Baird & Peters.

One of the finest wholesale houses in 
St. John is that of Baird & Peters. C. 
H. Peters, the present head of the firm, 
started with the late John Baird in 
1886. The firm to-day have modern of
fices, a very large staff, and keep on the 
road an efficient staff of travelers. This 
house is one of the leading wholesale

Halifax, N.S.. Aug. 2fi.
The Halifax grocery markets are in 

a very satisfactory condition, and a 
fair volume of business is passing. The 
commission are preparing for a busy 
season, as they expect to handle a large 
quantity of fruit. Early varieties of 
Nova Scotia apples are now coming on 
the market in small quantities, and find 
a ready sale. Eggs are now showing 
an upward tendency. With the falling 
off of receipts the price is advancing, 
and 20 cents is now asked for fresh 
stock. Potatoes are now coming in more 
plentiful and they are quoted at $1.50 to 
$1.75 per barrel. The Nova Scotia crop 
this year is expected to be heavy. There 
is very little doing in canned goods 
just now. Tomatoes are coming in quite 
plentiful, and there is an abundant sup
ply of beans, but peas are rather scarce. 
The market is well supplied with cab
bage, turnips, beets and parsnips.

* , *

The high price and the poor quality 
of American fruit coming on the market 
has lessened the demand considerably. 
Bartlett pears are bringing record 
prices, the best quality on the market 
selling at from fiO to 70 cents per dozen. 
Bananas are not very plentiful, and the 
quality is only fair. Very few peaches 
are offered for sale so far. There has 
been no reduction in the price of beef 
so far, and it will likely be some time 
before it gets back to the old figures. 
Lamb is very high, and there is a great 
scarcity all over the province. Large 
shipments of lambs have been made this 
season from Prince Edward Island to 
(lie American markets. The wholesale 
price for lamb on the local market is 
10 to 11 cents. There is very little 
poultry coming, and I lie demand is good. 
The best spring chickens, which do not 
weigh more than two pounds each, sell 
for about fortv cents. Ducks are quot
ed at one dollar per pair. The best

groceries in the Maritime Provinces to
day, with a large and growing business.

The G. E. Barbour Co.
The G. E. Barbour Co., of St. John, 

N.B., attribute a success, admittedly 
above the average, partly to the excel
lence of its staff, partly to the sound
ness of its business principles, but chief
ly to the possession of certain articles 
of diet which the public found that It 
wanted. The firm is also characterized 
bv the ownership in bulk of that quality 
of enthusiastic optimism to which the 
majority of successful mercantile houses 
to-day owe their prosperity. It was not 
long before the public had caught the 
spirit of the game itself, and had entered 
into it as heartily as even G. E. Bar- 
hour could have anticipated. To-day the 
city of St. John does not. boast a whole
sale business more thoroughly represen
tative of its best business traditions, 
with a more universal spirit of loyalty 
among its staff, from office hoy to boss, 
or with a rosier prospect before it of 
future success and public confidence.

fowls are selling at 13 cents per pound 
wholesale. The meeting of the Prince 
Edward Island cheese board, held at 
Charlottetown last week, was largely 
attended. The buyers present were : 
Messrs. TTaszard. Aitken. Spillett and 
Puffin. A cable received by the board 
read as follows: “Liverpool, Montreal. 
11 to 111-;,. Broekville sold at 11% to 
11 Pi.” The following factories boarded 
cheese : Lakeville, 100; Orwell, 80: Fn- 
ion. 127: TTadelhrook. 125: Hillsboro. 60; 
Red Point. 76: Emerald. 180; Gowan 
Brae. 70: Red House. 72: New Perth, 
100: Kensington. 350: Stanley Bridge, 
220; Cornwall, 110; Dundas. 112: St. 
Peters. 87; Hampton. 56: Winsloe, 80. 
The bidding started at 10% and rose 
to 11%. at which price the board was 
bought by Mr. Spillett.

* ♦ *

Butter is fairly steady, with a good 
average demand and about average re
ceipts. All the creameries are in active 
operation. Small dairy tubs are scarce, 
but this class of butter is always slow 
coming on the market during the hay
making season. It is expected that as 
soon as the farmers get all their hay in 
the receipts will improve.

* . •
George A. Ormon, grocer of Dart

mouth and A. C. Drake, of Larsen & 
Co.’s, left last week for Toronto and 
Montreal, on a three weeks’ visit.

Thomas Brown, grocer, Birmingham, 
has just returned from a three weeks’ 
visit to Boston and New York.

G. W. C. Gland, manager of the Hali
fax Breweries Company, left on Friday 
last for Toronto and points in the West 
to make contracts for barley supply 
for the season’s milling.

Mr. McTxinnev. of the Welcome Soap 
Company, and F. G. Carter, of the Na
tional Drug and Chemical Company, 
were among the commercial men visit
ing Prince Edward Island last week.

GROCERY TRADE NEWS OF NOVA SCOTIA
(Special Correspondence of The Canadian Grocer )
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MANITOBA MARKETS
(Market quotations corrected by telegraph up to 12 uoon 

Thursday, Aug. 29. 1907.)

Business continues fairly active and 
there is a more optimistic feeling among 
the trade, owing to the continued fine 
weather, and the encouraging crop re
ports from all parts of the three prairie 
provinces. Until the crop is assured 
buying will not be very heavy, but the 
wholesale houses are now looking for
ward to a big fall business.

CANNKI) GOODS—’The canners have 
withdrawn their prices on Fraser river 
sockeye and cohoe salmon, and it is ex
pected that there will be an advance of 
from 25c to -10c per case over the high 
opening prices noted last week. The Win
nipeg jobbers are still selling on the 
basis of the opening prices, but this, of 
course, cannot last very long. Prices 
have been announced on the new season 
packs of Clover Leaf salmon, $7.00 for 
single case lots, and $7.50 for 5-case and 
over. E. D. Smith’s new raspberry jams 
arc now in stock. Quotations will be 
noted below. We quote :

FRUITS. Group Group 
No. 1 No. 8.tS

PP3'e standard, per doz..............
gallon», per doz.....................

Oherriee New—
2's. red pitted, per doz. caee 

Currant» New—
2 ». red. heavy syrup, per doz 
2 » black

Gooseberries New —
2’», heavy syrup 

Law ton berries New- 
2's heavy syrup 

Peaches —
2’s yellow flats
3's

1 m
3 47|

1 27 
3 46

2 41* Î 39

2 '9 2 04
2 19 2 14

2 31* 2 29 

2 41* 2 39

2 30
3 12

1 27* 
1 09ft

2 s, F.B..
3 s. "
2s Bartlett»
3»
2 s Globe, light syrup '

Plums—
2's Damson, l.e.
2's Lombard, l.s.
2 s Greengage, l.s.
2's Egg. hv avy syrup 

Raspberries —
2's red. light syrup 
2’s black, heavy pyruph “ 

Pineapples, whole, 2 lb., per case. .. .. 2| •
“ sliced, 2
" grated 2

Strawberries (new), per case .......
Rasyberry J«m (Kmith'r)

12-oz. bottles \i-ii doz ............
lib. '* ...........................
41-oz. “ ..........................
5-'b tins, each ......................
7-lb. 44 ..........................

1 81*
2 39*
1 96*
2 f>9* 
1 51*

1 34 
1 39 
1 44 
1 86*

1 26*
2 41*

4 83

1 79
2 37
1 94
2 57 
1 49

1 31* 
1 37* 
1 41* 
1 84

2 24 
2 39

3 65
4 61
3 86
4 40 
4 78

1 65
2 20 
4 75 
0 59 
C 80

SUGAR—
Montreal granulated, in bbls............

" " in sacks..........
" yellow, in bbls....................

Wallaceburg, in bbls.........................
Berlin, granulated in bbls .............

" " “ sacks..............
Icing sugar in bbls............................

r‘ “in boxes..........................
" “ in small quantities........

Powdered sugar, in bbls....................
“ “ in boxes..................
“ “ in small quantities.

pump, hard, in bbls...........................
“ “ in i-bbls........................
“ “ in 100-1 b cases.. .........

5 00 
4 95 
4 60 
4 45 
4 90 
4 85 
4 80
4 85
5 60
5 80
6 20 
6 40
5 60
6 65 
5 95 
5 95 
5 95

SYRUPS AND MOLASSES—
Syrup “Crown Brand," 2-lb tins, per 2 doz. case ---- 2 35

“ “ 5-lb tins, per 1 “ ..... 2 75
“ “ 10-lb tins, per * “ .... 2 55
“ “ 20-lb tins, per * " .... 2 60
“ “ * barrel, per lb.............................. 0 031
“ " Sugar syrup, per lb......................  0 03 f

Beaver Braud, 2 lb tins, per 2 doz case........................ 3 10
“ 6 “ “1 "   3 60
" 10 *' "I M ........................  3 30
" 20 | "   3 20

Barbadoes molasses in *-bols, per gal........................... 0 40
New Orleans molasses in *-bbls, per lb......................... 0 034
Porto Rico molasses in *-6bls., per lb..........................  0 04*
Blackstrap, in bbls., per gal............................................. 0 31

" * “ " ............................................ 0 33
“ 5 gal. bets., each..................................... 2 25

COFFEE—

Whole green Rio, per lb..................................
“ roasted " per lb..................................

Ground roasted Rio..........................................
Standard Java in 25-lb. tins, per lb..............
Old Government Java in 25 lb. tine, per lb.

" “ Mocha...................................
Imperial Java, in 25 lb. tine, per lb...............
Pure mocha *' " " .............

“ Maracaibo................................................
Choice Rio.........................................................
Pure “ ....................................................
Seal Brand (C & S) in 2-lb tins, per lb.........

Local Blender-
Mocha and Java in 2-lb. tins, per lb..........“ " 1-lb. ^ ........

0 081 
0 111 
0 121 
0 33 
0 38 
0 32 
0 29 
0 26 
0 19 
0 17 
0 16% 
0 32 
0 33

0 23 
<124

MINCE MEAT—
Mince meat, 7 lu. psils, per lb...................................  0 091

" ' 28 ................................................................. 0 081
“ " 12 oz pkgs., per doz................................ 1 U5
PICKLES—Local brands are quoted 

as follows : 
sour—

:::: 18
6 '• '• ........................................................................ 2 76
Crock.......................................................................... to
Bottles, 18 oz,, per doz.............................................2 00

•• 20 .................. ................................................... 2 25
Chow—

1 gal. pail........................................................................  t 76
1 •• »<*>
Crock»......................................................................... 70
Bottle», 16 oz., per doz............................................  2 00

" 20 .................................................................... 2 26
Sweet—

1 gal. pails.............................................................. „ w
3 “ ....................................................................  2 15
5 “ “ ................................................................  3 25
Crocks........................................................................ 76
Bottles, 18 oz., per doz............................................2 25

20 ................ .................................................. 2 60
Onion—

1 gal. pails.......................................................................

6 " " ....................
Crocks.............................
Bottles, 18 oz., per doz ». 20 .. .. ..

90
2 40
3 75 

85
2 50 
2 75

FOREIGN DRIED FRUITS—There is 
little that is new in the froeign dried 
fruit situation. Reports indicate that 
all California fruits will be held at a 
high price. It is doubtful, however, if 
the California raisins can be maintained 
in this market at the high prices asked, 
as they are meeting with strong opposi
tion from the Australian raisins, which 
reach this market about the time when 
the Valencias are out. We quote :
Au-tralian raisins—
Brown I exiai, pt-r lb..........
Extra br- wn ‘ ...
sultana raisins, bulk per lb 

“ cleaned.
" lib pkgs "

.... 0 08 

.... 0 (8i 
0 13* U 13t
---- 0 14
.... 0 16

Table raisins, Connoisseur clusters peroase............
" extra dessert, "
" Royal Bm*ingham, " ............
“ Imperial Russian t .............
" Connoisseur clusters, 1 lb pkgs, per

/^juk (go pkgs).............. .........................
" Connoisseur clusters,boxes (5* lbs). . .

Valencia raisins, f. o. e .................................................
" “ selected...............................................
" " layers...................................................

Trenor’s Valencia raisins, f.o.s, per case...................

" “ layers " . . .
California raisins, muscatels, 2 crown, per lb... .

" " " 4 " !!!! !
" " choice seeded in f-lb.packages

per package .......................
“ “ fancy seeded in 1-lb. packages

per package...........................
" " choice seeded in 1-lb packages

per package...........................
" “ fancy seeded, 1-lb. packages,

per package...........................
90-100 per lb 
80-90

Figs, cooking, in tapnets, per lb.........

table, 1 crown “ .........
■ 3 4 " ..........

6 “ 44 .........
glove boxes, per box
square boxes ( 12 oz) per box..
1 lb baskets, per basket.......

Apricots, choice, in 26-lb. boxes,per lb............
Apricots, standard in 25-lb. boxes, per lb.,
Peaches, choice, per lb......................................
Peaches..................................................................
Pears, choice (halves), per lb............................

" standard 44 “ .............................
Plums, choice (dark pitted) per lb...................
Nectarines, choice...............................................

. m) 
40

i -IQ
3

: : -1
!;i!

J Mj

.,6*
• ;7

44 70-80 44 ..................................................
44 60-70 44 ...............................................
44 6040 44 ..................................................
44 40-60 44 ..................................................

Currants, uncleaned, loose pack, per lb....................
44 dry cleaned, Fillatrae, per lb.....................
14 wet cleaned, per lb.......................................
44 Filiatras in 1-lb pkg. dry cleaned,per lb ..
44 Vostizzas, uncleaned...................................

Hallowee dates, new per lb........................................

i osf1
Î 69
J U7i

"

& 08
') 08* 
5 081 ) 051

C6i
06
lû
11
13

15
12*
22
15
15i
13'/,
13
>1

TEAS—The new Japan teas are cost
ing about two cents per pound more this 
year than last, owing to a partial crop 
failure. Ceytons are also stiffening and 
they are held now at one and two cents 
higher than a month ago. New Delias 
opened high, but show some indications 
of a slight decline.

EVAPORATED APPLES — Opening 
prices of new evaporated apples will he 
high. There is considerable excitement 
in this market now, and jobbers arc en
deavoring to secure their stock now in 
anticipation of advances.

CURRANT PULP FOR WINE AND STRONGER
BEVERAGES.

Wm. Meyer, of W. Meyer & Co., Pa
tras, Greece, one of the important cur
rant mendiants, is now in America in 
the interest of his firm, and at present 
is in Toronto, where his agents are the 
MacLaren Imperial Cheese Co. In com
pany with Mr. Marshall, manager of 
the brokerage department, he visited 
the wholesale trade.

Besides selling currants, as the gro
cery trade knows them, Mr. Meyer is in
teresting Canadian and American capi
tal in another very important branch 
of the currant industry. This is cur
rant pulp for the manufacture of alco
hol, liqueurs and wines. Every year 
the Privileged Company of Greece re
ceives about 40,000 tons of currants, 
which, under the terms of its charter it 
cannot dispose of as currants.

Currants are grapes and will make as 
fine wine as any grapes, finer than most, 
it is claimed, on account of their rich 
content of grape sugar. The course 
h.as been adopted of converting these 
currants into pulp and disposing of 
them for manufacturing purposes. Al
ready the trade has assumed consider-

6o

able proportions. Germany take- 10,- 
000 tons, Italy 10,000 tons, ami Eng
land 5,000 tons a year. This leans 15,- 
000 tons to be disposed of annual!., and 
Mr. Meyer hopes to find the marke, for 
it in America.

A ton (2,000 Itis.) of currant pm:> ill 
make from 150 to 600 gallons of ine, 
according to the strength of the a ,hol 
in it. The pulp contains about fin i»er 
cent, pure grape sugar. The sweep the 
wine wanted the less can be madi

In Germany, where the com ial 
manufacture of alcohol from im red 
material is prohibited, the entii V 
000 tons of currant pulp is util, in
the production of homemade wi for 
home consumption. The pulp is ly 
placed in a barrel and a certain i r- 
tional quantity of water added Ins 
is allowed to stand for three e nr 
weeks and is ready for use. ill 
make a wine with about 12j- pu nt., 
of alcohol. In England and Ital rhe 
puln is utilized commercially.

Mr. Meyer has succeeded in ii.;> est 
ing large capitalists in the ted 
States and has prospects of doir. m 
Canada also.
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GIVE US A CALL

When you are in the city during 
Exhibition time, or any other time, 
call and see us. We may have some
thing in the way of goods that will 
interest you, or we may not, how
ever, it will help us to get better 
acquainted, which is always a help in 
making business run smoothly.

H. P. ECKARDT & CO.
Wholesale Grocers

Cor. Front & Suott Streets

TORONTO
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CANNED GOODS IN PETERBORO.
(By Canadian Grocer> Special Correepondent.)

The canned goods trade is receiving 
considerable attention from the grocers 
in the city just now, and especially those 
who buy heavily and carry a large stock. 
One of them discussing the situation this 
week said: “it appeals that the canners 
so control the trade and are so well 
acquainted with the demands of the 
country that they are in a position where 
they can do just as they please with the

retail grocer.” One man who invests 
several thousand dollars in canned goods 
every fall said this week that he did 
not think he would carry any stock. He 
had been talking with several of the 
grocers in the city and they all seemed 
to be of the same opinion. The can
ners’ association has placed the price 
so that they get every cent of the profit 
and the grocer hardly breaks even. For 
instance, when a grocer has to pay $1.17 
per dozen cans, laid down at his store 
and sell them at $1.20 per dozen and 
deliver them to 12 different houses, he 
is loosing money, and would be very

foolish to tie up a couple of thousand 
dollars for a year. The men referred 
to have practically decided to let the 
packers carry their own goods and buy 
only in small quantities as they want 
them. The price is the same and at 
the end of the season the wholesale price 
will be lower, as it always is. The can 
ned goods problem is another evidence 
of the necessity of a separate retail 
grocers’ association, which would be ai 
live in the grocers’ interests. The gru 
cers have only themselves to blame, a; 
a big effort was made a while ago i 
organize an association.
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OUR FRIENDS AND CUSTOMERS
are cordially invited to call and see our SAMPLE ROOMS, also visit our stands for

E. D. SMITH’S JAMS and CEREBOS SALT
in Manufacturers’ Building at The Exhibition.

W. G. PATRICK ŒL CO., Importers 
29 and 31 Melinda St. TORONTO
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LEA 9

The Pickle with the
Home-Made Flavor

MR. RETAILER,-
If you desire to try a small lot 

of our Pickles, give your order to 
our Wholesale Traveller at once, as 
the Vegetable Crop will be a very 
short one, and from present outlook 
our entire pack will be sold this 
Fall.

You may also look for higher 
prices and some trouble in getting 
your orders filled in the Spring.

Yours respectfully,
THE LEA PICKLING & PRESERVING CO., LTD,,

Simcoe, Ont.

i-rtill 11 RH-t-H-M-HMl 1 1 H 1 H-H-H-H-M-W- *********
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Teas, Groceries, 
Provisions, 

Wines and Liquors

The Largest Stock The Greatest Variety

OUR POLICY
Low Prices Quick Turnover

Big Business

A FEW TRIAL ORDERS WILL CONVINCE YOU OF

OUR RELIABILITY
Best Equipment Competent Staff

Perfect Organization

f" Hudon, Hebert Cie. ~
Limited

Importing Wholesale Grocers and Wine Merchants

I
 MONTREAL

The Most Liberally-Managed firm In Canada

^ t64



PROVISIONS or QUALITY
We solicit your patronage for Smoked Meats, Lard and all 

lines of provisions and produce.

goods insure the quality that will 
please your customers.

*4cOa,

CORONA
4*o

for anyone. WriteGood enough for anyone. Write us for prices.

The Montreal Packing Co., Limited
MONTREAL

Representative for the Maritime Provinoes—JA8. DILLON, 11 Germain Street, St. John, N.B.

A SPECIAL OFFER
We are spending a great big sum of money 

in advertising our

BAKING POWDER

as well as our other products.

But we realize that all this advertising can
not accomplish big results unless we have the 

i the co-operation of the rfetail grocer.

Therefore we are making a special free prop
osition on Baking Powder, that will make it 
well worth your while to co-operate with us in 
pushing the sale of Gold Standard Products.

If you have not already heard about it drop 
us a line to-day for full particulars.

THE CODVILLE-GEORGESON CO.,
Limited

WINNIPEG, MAN.

i

Before buying

SALT
Write us for quotations and we 

can save you money

Mason & Hickey
108 Prlnoeee Street, WINNIPEG, Man.

It pay» to have proper connection» In

We have first-class facilities for distributing cars and we 
make a specialty of this line.

Consign your cars to us and please your customers.
Our storage facilities are complete—plenty of room in our 

new quarters.
Chore»» fleoeonoh/» Satisfaction Guaranteed

R. B. WISEMAN & CO.
Storage, Warehousing and Distribut

ing Agents
23 Bannatyno

Avmnum Mamt WINNIPEG, MAN.



DAIRY PRODUCE AND PROVISIONS The Canadian Grocer

The Superior Quality
of our

Mild Cured Hams

Boneless Breakfast Bacon

Skinned Smoked Backs

meets the most exacting require
ments of your customers.

THE PARK, BLACKWELL CO.
PORK AND BEEF PACKERS u“™

TORONTO

“HORSESHOE” BRAND 

HAMS AND BACON
Will make money for you.

I lave you tried them ?

JOHN DUFF & SON
HAMILTON, CANADA

Creamery
Buffer

We have a large stock of 
both prints and boxes and 
are daily receiving supplies.
Write us for quotations or send 
us your orders, to be charged 
for at market price.

F. W. FEARMAN CO.
Limited

HAMILTON

We Extend 
A Cordial Invitation

to all of our customers from out of 
town to visit us during

Fair Time
and would be pleased to have them 
make our office their headquarters.

The WM. RYAN CO., Limited
70-72 Front Street East

TORONTO, - ONT.
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Produce and ProvisionsDairy
CHEESE AND BUTTER BULLETIN

i'ountry prices for cheese keep up in 
b surprising manner. This week quota
tions show an advance of Vse over a 
week ago. For finest Ontarios dealers 
are asking lls/8c, which figure is not 
tempting to buyers. Yet there are some 
who ask as much as ll%c. At either 
fiyure it is not the easiest thing in the 
world to do business with Old Country 
buyers, who do not seem to want Can
adian cheese at prices which are so high.

Because of this hesitancy on the part 
of English houses buyers in the country 
do not willingly pay the advance asked, 
thought they must put up the money if 
they are to secure the goods. So far 
this year profit to exporters has been very 
small indeed. All along there has been 
trouble in convincing importers that 
Canadian prices were the best it was 
possible to make. This has not even yet 
been realized on the other side. Expecta
tions there are that the figures cabled 
by dealers here will decline, and because 
of this anticipation, purchases are not 
large.

Making it still more difficult for Can
adians to make sales, the production 
of cheese in England this year is larger 
than it was last year, and until they 
use up what they have they are not 
anxious to pay advanced prices for what 
we have to offer.

Some believe that there has been a 
marked shrinkage in the make since the 
end of June, as compared with last year, 
estimating the falling off at from 35 
to 40 per cent. There certainly has been 
a decrease in the make, as one will have 
noticed by the figures published week
ly.

East week receipts were 79,521 boxes, 
against 91,763 boxes for the correspond
ing week of 1906. Total receipts since 
May 1 have been 1,262,143 boxes, 
against 1,383,705 boxes for the same 
period last year. These figures show 
how much receipts have fallen off, com
pared with a year ago.

Exports for the past week were 60,- 
759 boxes, against 89,507 for the same

The live hog market is on the down 
-rade because of the unfavorable condi
tions existing in England, where the 
bacon market is in bad shape. The f.o.h. 
price for live hogs this week is $6.35. 
r nd next week it will be at least a quar
ter lower, the packers say. As usual, on 
a declining market, the farmers keep 
tboir hogs at home, and still the pack
ers are getting all they want. Receipts 

‘St week were about 20,000.
1 lie Old Country market is very dis- 

■ ! pointing, and is at least 4s. lower this 
■cek. The slump is due immediately to

week last year. Shipments since May 
1 amount to 1,106,883 boxes, against 
1,293,463 boxes for the same period of 
1906.

The butter situation is not a great 
deal better than the cheese. Conditions 
are, in many respects, the same. In 
both, high prices are demanded in the 
country, and must be paid if supplies 
are to be obtained. Also in both articles, 
prices quoted in Canada are too high 
for the ideas of Old Country houses.

English buyers are not anxious to pay 
present figures. The markets there are 
being well supplies with good quality 
of butter from Denmark, Siberia, Russia 
and Ireland, and with supplies arriving 
so freely fear of a shortage is unknown, 
and there is no reason why they should 
pay a round figure for Canadian butter 
when they can secure other makes of 
the same quality, or better, for prices 
which are more favorable to them.

To-day dealers are asking 22c to 22*40, 
according to quality, which prices are 
too high for English ideas. At most, 
they do not want to pay above 22c for 
the best. Very little trade is being 
transacted at ruling quotations. Last 
week sales were made at figures very 
near correct, one dealer selling a round 
lot at 22Ygc.

Receipts last week were 14,780 pack
ages, as compared with 26,344 pack
ages last year for the same week. Total 
receipts since May 1 amount to 265,- 
589 packages, against 411,614 packages 
for the same period of 1906. It will 
be seen from these figures that receipts 
this year are not a great deal more than 
half of what they were last year, both 
as regards weekly receipts and total 
receipts for the season.

Shipments for the past week were 3,- 
688 packages, against 26,307 packages 
for the corresponding week • of 1906. 
Total shipments since May 1 amount to 
47,689 packages, against 242,716 pack
ages in 1906.

Dairy butter is very scarce and prices 
are advancing, being one cent higher 
than last week to-day.

large deliveries of Danish and Irish 
bacon. American shipments also have 
been large. Canadian shipments appear 
to be about normal, and include too 
much heavy stuff. Buyers in England 
are holding off in anticipation of lower 
prices, and heavy lines are moving par
ticularly slow.

As might be expected, the domestic 
provision situation is somewhat weak. 
Packers are all holding pretty heavy 
stocks of Canadian cuts, and, with the 
live hog market declining rapidly and 
the Old Country market for product in

a very unreceptive mood, it is not 
strange the packers would like to re
duce their holdings. The two exceptions 
seem to be lard and short cut. Both are 
firm. The packers are now seeking to 
take only enough hogs to keep their 
plants going.

The American market is not lending 
any strength to the situation. The 
Journal of Commerce, reviewing last 
week, says:

“These markets have been a smaller 
side show to the grain markets the past 
week than the week before; but they 
have ' sympathized speculatively with 
them, although to a very small extent, 
without stimulating activity in ativ 
branch of the trade. In fact, it has 
only affected the option trade at all in 
hog products by scaring in the small 
short interest to cover, not on what has 
happened in these products, but rather 
or: the fear of what might happen, as 
the telegraph strike has not improved 
between this market and the packing 
centres, and, in fact, has been worse, as 
the daily receipts of hogs have not been 
reported or known by official despatches, 
and they have been in doubt all the 
week at all points, even Chicago being 
unreported part of the time. This made 
the few shorts uneasy in view of the 
strength in the grain markets, and 
especially in corn, owing to the cool wea
ther all over the corn belt this week 
and of the frosts in the Northwest 
threatening a short corn crop, on which 
the shorts in corn have been heavy buy
ers, putting up prices very sharply, and 
running in the provision shorts in sym
pathy. This, however, has not been a 
large enough interest to produce activ
ity or more than a fractional advance, 
confined entirely to the options, with 
which spot prices have refused to sym
pathize, as cash trade has remained at 
the minimum summer volume all the 
week, with packers willing to sell at 
old prices and unable to do so in more 
than job lots for-current wants which 
have been very small. This is all there 
has been to the mark’et for hog pro
ducts, as the packers have not appeared 
in sight, though it is assumed that they 
sold what the shorts wanted, else there 
would have been more advance in 
prices, if, indeed, there was any consi
derable short demand, which some doubt, 
so small has been speculation in these 
products this season.”

PROVISION MARKETS

MONTREAL.
PROVISIONS—Demand for smoked 

meats continues very satisfactory. Store 
trade business makes up the bulk of or
ders being filled. Lard is also selling 
freely for the season. Export orders are 
good, large shipments of Wiltshire ba-

THE PROVISION SITUATION
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CANNING MACHINERY CO.,
CHICAGO, ILL., Ü.S A.

WINDSOR SALT
TABLE, DAIBY end CHEESE SALT

FINE and COARSE SALT
Write for prices

Toronto Salt Works
Agents for

WINDSOR SALT

BUTTER, CHEESE, EGOS
If you have Butter, Cheese or Eggs to sell 

write me. I am always In the market to buy. It 
you want to buy Eggs, Butter or Cheese, write 
or wire for prices.

B. H. POWER
2IS ARGYLE STREET, HALIFAX, N.S.

BUTTER-EGGS
WE ARE-

BUYERS and SELLERS
Cereeepondence solicited from OUT AXIS, 

■AEITOBA and L0WE1 PB 0 TIE OKI.

Biliriiri, Hanhall 1 Ci.
Wholesale Predace Merchants,

TORONTO.

ORDER NOW

Butter
Tubs

Boxes and Paper
Rost Goods, Prompt Shipment 

Prices Right

WALTER WOODS & GO.
Hamilton and Winnipeg

Persons addressing advertisers will 
kindly mention having seen their adver
tisement in The Canadian Grocer.

the 
ex-

also. Prices are 
ikelihood of a de- 
so. when hoes will

con, particularly, being sent out of 
country. Hams are being sold for 
port in quantities 
steady, with little 
( line for a month or 
he more plentiful.
Lard, pure, tierces.................................................. 0 Jli U 112

" ..............................56-lb. tube U 11* 0 12
" ......... 90-lb. pails, wood .... 0 1« 1 0 lOf

cases, 10-lb. tins,60 lbs.incaseh 0 12 
" “ 6-lb. " 0 1 2 0 12
'* “ S-lb. '* 0 12 0 19

Lard, compound, tierces, per lb.........  .............0 10 0 11
tubs ................... .....................  0 11* U 11

“ 20-lb. pails, wood...................... 0 11* 0 11
" 90-lb. pails, tin..........................0 10 0 lu
“ cases, 10-lb. tins, 60 lbs. in case 0 101 0 11

“ “ " 6-lb. “ 0 10$ 0 12
“ “ " 8-lb. " 0 10! 0 12*

Wood, net ; tin packages, gross weight—
Canadian short cut mess pork........................... 22 00 22 10
Canadian short out clear .................................  21 E0 23 75
American fat back............................................... 23 00 23 50
Breakfast bacon, per lb .................................... 0 131 0 16
Hams.......................................................................  0 12* 0 16
Extra plat»* itwtf. p*r bbU varioussizes.........  9 00 23 00

BETTER—Butler is about the same as 
last week. Dairy is higher, owing to its 
scarcity, the make being poor. To-day 
dealers are asking fully a cent more than 
they were a week ago, Creamery prices 
continue high in the country, although 
it is difficult to make sales to the Old 
Country based on present buying prices.

< reamery, choice, boxes..................................................... 0 22*
“ " I'oumi prints .................................. 0 ‘ 3

Dairy, tubs........................................ ............. 0 19 0 21

CHEESE—Prices remain firm with 
business but fair, owing to the high fig
ures demanded. Buying in the country 
is being done at prices which are hard 
to get from English buyers. Local trade 
is not very brisk since cheese is not in 
great demand at this time of year.
Cheese, olil . ..................................................... 0 14 0 16

new, large............................................... 0 Ilf i 11J
*' " twins..................... ......................... 0 12

EGGS—Eggs are firm this week at 
prices ranging from 18c to 19c for No. 
1, and 22c, and sometimes 23c, for se
lects. Quality of eggs arriving is bet
ter, but receipts are fallimr ioff, being 
hardly sufficient to supply the local de
mand They are not arriving in large 
enough quantities to warrant storing. 
Prospects are that there will be some 
export trade 1 his year, as already in
quiries arc being received from Great 
Britain.

HONEY—White clover honey lias been 
short and prices are firm. Buckwheat 
looks good, and it is likely that prices 
will lie lower, although it is a little 
early 1o say what will he the yield. 
Prices this week are easier.
White clover comb honey....... ........................... 0 13 0 14
Buckwheat, extarted................................ ............ 0 07 0 07*
Clover, f-trained, bulk............................................. 0 10 • 11

TORONTO.
PIIOX ISIOXS Business continues 

pretty active, hut the market generally 
is easy with prices about I lie same as 
last week. Laid, however, is firmer 
and dressed hogs are lower. The lum
ber camp trade is opening and is mak
ing an outlet for a good deal of long

There is Only One

ABCI1DALE WILSON, HAMILTON
68

clear. Packers generally are prett\ well 
stocked with Canadian cuts. Shorr cut 
is in demand and higher.

Lon* dear bacon, nor lb..........................  0 10.1. i, g
Smoked breakfaat baoon, per lb...............  0 16. - i,;
Boll baoon, per lb..................................... 0 11 m
Small ham» per lb.................................... ns gi
Medium hame, per lb............................ 0 14.' j.d
Large bams per lb.................................. 0 13, i,'
Shoulder bams, per lb............ ................. Ol-t* i, ,,
Back*, plain, per lb.................................. o 16; " l;

pea meal...... .............................. n m - ij.
Hear, me» pork, per bbl.................... 19 5j 20 00
Short out, per bbl...................................... 22 50 23 00
Lard, tierces, per lb...............  , m

" ‘-I** "   0 111pails " ........................................... o 12$
11 compounds, per lb.................................... u in

Plate beef, per 900-lb. bbl............................ 12 60 i| on
Beef,hind quarters..................................... 9 00 Id oil

front quarters.....................................  5 50 r, on
• choice carcases................................... 7 so 8 25
" common.............................................. 5 00 8 no

Mutton.......................................................  0 08 0 in
Lamb..... .. ...........................................  0 12 0 13
Hogs, street lots...............................   8 75 I 25
Veal..............................................................o 08 0 091

BI TTER—The market continues linn, 
hut there is not the buoyancy to it that 
the burnt-up condition of the pastures 
in Ontario might be thought to «ar
rant . While the make here is undoubt
edly smaller, Quebec has been more fm 
ly supplied with rain, and Montreal is 
offering Toronto finest creamery prints 
;>t 22 te. In addition, the export busi
ness is in very small compass this sea
son. Some wholesalers think prices arc 
now at winter level. For choice, prices 
are about a cent higher than a week 
ago. Special brands of creamery being 
as high as 26c.
_ . Per II,.
Creamery solids............................................  0 92 0 23
Dairy prints, choice......................................  i. 22 H W

“ “ ordinary................................  0 18 0 1!)
“ tub* choice........................................... (i 20 0 22
“ tubs, ordinary......................................  0 17* 0 18

Baker's butter....................................................... 0 17

EGGS—Receipts are a little freer 
and prices are steady. Straight run of 
candled are firm at lilc. Selects are 
graded above that according to price.
Eggs, o.ndled.............................................................  0 19

CHEESE—Prices are je. lower.
Cheese, Urge ................................................... 0 12 0 12*

'* twins.................................................. 0 121 0 12*

MONEY The market is very linn. 
Comb honey is very scarce.
Honey, strained, 60 lb tins....................................  Ü 11

“ “ 10 lb tins........................................ 0 IS
" " 6 lb tins.....................................  0 12
" in the comb, per doz..........................  2 00 2 50

Buckwheat honey, per lb.................................. 0 <'5 6 08
" " in comb, per doz.................. 1 25 1 50

POL],TRY—There .is an active d,- 
mand this week on account of the ex
hibition and prices for dressed fowl are 
rather higher. Next week they arc lik, 
ly to be down again. Supplies of ducks 
and turkeys are light.

Live Weight.
Spring chickens, per lb..................................... 0 12 fi 13
Old fowl............................................................ 0 09 0 10
Dueks ...........................    0 10

Dressed weight.
Spring chickens, per lb............................................. 0 IS
Old fowl.................................................................... 0 1.
Ducks.,.................................................................... 6 H
Tom Turkeys........ ................................................  0 id
Hen "   0 IK

FLY PAD
THAT’S WILSON’S. Three hundred times more effective than sticky 

paper, and vastly superior to any other fly poison.

A PLACE FOR EVERYONE.
Manager—I can’t do a tiling v.iiu 

Smith, (lie new clerk. I’ve had him in 
lliree departments, and he sleeps all d; 
long.

Proprietor—Put him at (lie pajai : 
counter and fasten this card on le 
“Our niglil clothes are of such a 
perior quality Iliai even I lie assista 
who sells them cannot keep awake.
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The Ideal Quick Lunch
When your lady customer comes to you in a 

hurry for something “for a quick lunch” or when 
she asks for something tor the unexpected guest’s 
meal recommend

CLARE’S 
LUNCH TONGUE
It 6lls the bill every time and you add so much 
more to your reputation. Then there are 86 
other lines put up by Wm. Clark. We are sure 
you want to know more about our canned special
ties. Write for catalogue.

WM. CLARK - MONTREAL

The ManitobaCanning Co.
LTD.

Grande Pointe, Man.

Our 1907 Pack of

Lunch Tongues
is now on the market

A DELICIOUS SUMMER DELICACY

ORDER EARLY FROM OUR SELLING AGENTS:

NICHOLSON & BAIN
Winnipeg, Calgary and Edmonton

i ——
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O’MARA’S BACON

Satisfaction
Guaranteed

Quality the 
First Consideration

PRICES RIGHT

JOSEPH O’MARA
Pork Packer PALMERSTON

A LONG STORY IN 
FEW WORDS

O’MARA’S BACON

A LONG STORY IN

Truro Condensed Milk Co., Limited
TRURO, N.S.

PreferableReliable

JERSEY CREAM

MILK CO l-JLu*o. nova scot»»;

ProfitableSaleable

-QUALITY^

1l(B'5S5K:!,e95

EQUALITY
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CEREALS AND CONFECTIONERY

Wheat Markets, Again on the Advance, Led by Unfavorable Crop News From 
All over Europe and America—Flour Trade Quiet—Confectionery Profits.

The wheat market is on another 
strong upward move, and flour prices 
must follow. It seems to be the turn 
again for unfavorable crop reports, and 
they are coming from all over Europe 
and America.

A gentleman just returned from a 
three months ’ sojourn in Germany says 
he has heard nothing but talk of poor 
crops and high prices the coming year, 
and says the opinion there is that 
America will be able to sell all her grain 
export surplus at her own prices this 
crop. The hay crop was not all cut on 
the fifth of August from Berlin to Ham
burg on account of the previous six 
weeks’ wet, showery weather that pre
vented harvesting, and the potato crop 
was considered in great danger of being 
very short also from the same cause.

Flour is feeling the advance in wheat, 
and American prices for winter wheat 
flour have improved some, but demand is 
not yet very active, and buyers are 
rather inclined to a waiting policy. They 
would like some more definite informa
tion on the outcome of the present crop. 
The fall cereal trade has not started yet, 
either, and while a fair business is pass
ing, the mills, as a whole, are not 
rushed.

Confectionery.
The possibilities in business for the 

man with energy to invest, are simply 
illimitable. The grocer who does not 
see good profits in confectionery is 
simply letting possibilties go by him. 
Like any other line of foodstuffs, it re
quires to be handled with discretion, to 
be well displayed and advertised. In 
business, as everywhere else, it’s the 
little things that count. The grocer 
cannot afford not to handle good lines 
of confectionery. Every day he delays 
to do so he is missing money.

looks as though present quotations 
would rule for a long time to come.
Ontario bran............................................................ 18 00 19 0
Ontario shorts...........................................................  25 °2 9?

“ bran................................................. ..................  20 00
Mouillie, milled........................................................  23 00 30 00

" straight grained......................................99 **9 92
d flour ............................ ...................................... 1 35 1 45

ROLLED OATS—There has been an 
advance in rolled oats since last report. 
Supplies available are limited, and, as 
the new oats are not yet fit to flake, 
prices have been put up. Demand is 
good.
Fine oatmeal, bags....................................................  2 60 2 75
Standard oatmeal, bags .........................................  2 60 2 75
Granulated “ “ ........................................... 2 60 2 75
Gold dust commeal 98 lb bage............................... 1 70 2 0U
White commeal..........................................................  1 J» 1 7o
Ko lied oate, 90-lb. bags............................................. 2 55 2 b5

“ 80-lb. bags.............................................. 2 45 2 52*
" bbls... .............................................  5 20 5 50

MONTREAL.
FLOUR—This week the market is very 

firm and an advance would not surprise. 
Some little excitement was felt owing 
to reports of frost in the west. Export 
demand has been very satisfactory, and 
importers seem willing to pay for flour, 
while local trade has been all that could 
be desired.
Winter wheat patents.......................................................... 6 0J

:::: i $
Straight rollers, bags, 90 per cent.... .................... 1 76 2 40
Royal Household, bags........................................................ 6 10
Glenora................................................................................... f 60
Manitoba spring wheat patents.........................................  5 10

“ strong bakers....................................................... 4 50
Five Roses..................................................................... .... 6 10
Buckwheat flour...........................................................  2 25 2 30

FEED—Since last week there has not 
been the slightest improvement in the 
feed situation. To-day, highest winter 
prices are being paid, which is certainly 
something extraordinary. As far as can 
be seen ahead, there is no sign of im
provement in market conditions, and it

Every copy of a good trade journal 
hits the mark. It is bought because it 
means dollars and cents to the buyer- 
its contents refer directly to his 
work; it is not read for pasli-ne or 
amusement, but because the infor:uation 
it contains is of a practical, evei y day 
use. A trade journal is read mor, care
fully and with greater interest than any 
other form of publication.—C. C Pres
cott, in Selling Magazine.

TORONTO.
FLOUR—Trade is picking up again 

and the higher wheat prices have given 
a much firmer tone to the market. 
Millers report local trade quite brisk 
and foreign buyers are said to be com
ing up to prices asked.

Manitoba Wheat.
60 per cent, patenta....................................................  4 90 5 00
85 “ “ .............................................................. 4 60
Strong bakers..............................................................  4 20 4 40

Winter Wheat.
Straight roller.............................................................. 4 25 4 35
t alents ........................................................................ 4 45 4 65
Blended............. .......................................................  4 35 4 40

CEREALS—Prices continue unchanged 
and trade is only fair. The fall trade 
is expected to come with a rush after 
September 1.
Rolled wheat in barrels, 100 lbs............................  2 75 3 00
Rolled oats, in wood, per bbl............ .............................. 5 25

" “ in bags, per bag 90 lbs. ............................  2 5d
Oatmeal, standard and granulated, per bbl.................. 5 55

............................in bags 98 lbs..................................... 2 65

BENEFIT OF TRADE JOURNALS.
Trade journalism has developed so 

rapidly that to-day there is scarcely 
any line of business that does not have 
one or more journals devoted exclusive
ly to its interests. These journals wield 
a strong influence in their respective 
fields—in many lines they are con
sidered the final authority. Ably con
ducted by men who fully understand the 
conditions and requirements of the trade 
they represent, these papers contain a 
wealth of information in every issue, 
and are closely studied by their readers, 
who are kept fully abreast of the times 
in all matters pertaining to their field 
of business.

TWINE, PAPER, BAGS, 
Jele Goods and Stationery

We carry these Hues and 
carry mighty good stuff, 
too. Write or phone us 
for particulars.

PHONE MAIN 5349

A. M. THORNE & CO 77 Front E. 
■1 TORONTO

Are You Content?
with the flour you are 
handling ?
If not, get a shipment of

Anchor Brand 
Flours

and see how pleased 
your trade will be
For prices and informa
tion write to

LEITCH BROS. 
FLOUR MILLS

Oak Lake, Man., Canada

NAP 6. KIROUAG & CO.,
Receivers and Shippers of Flour and G- .un.

Importers of Foreign Products.

125 St. Pmtar St., QUEBEC.

BODE’S CHEWING GUM
High Quality and Absolute Cleanliness Guaranteed.

Largely advertised and good profit. Private brands to order.

THE BODE’S GUM CO., LIMITED, 30 St. George St., MONTREAL

T
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ENGLISH MARKET FOR PEARS.

Some Suggestions for Canadian Shippers 
—Packing.

By J. B. Jackson, C.C.A., Leeds.

On other occasions I have made men- 
t i0n of the opportunities which await 
Canadian pear exporters for securing a 
icady market for this fruit, and the fol
lowing hints should be of some value as 
lo the method of packing now in vogue.

Do you use Cream of Tartar
or Tartaric Acid in your Baking 
Powder or Self-Raising Flour ?
If you do, you are not using 
the best up-to-date materials. 

You should use our

Calcium Acid Phosphate
Better for health and cheaper to 
use. Write for samples and 
quotations.

CHARLES C. BRYCE & CO.
43 and 45 Great Tower Street

LONDON, E.C. - ■ ■ ENGLAND

48 Highest Awards In Europe and America

WALTER BAKER & CO.’S
® CHOCOLATE 
S»& COCOA
U IH Our Cocoa and Chocolate 
An [|hB preparations are Ab- 
Kfl lffgll solutely Pure—free 
U l§|E.U from coloring matter, 
infl I fflw'llfi chemical solvents, or 
SSaeSiti* adulterants of any kind, 

Kegistoredl and are therefore in full 
u. s. Pat. os. conformity to the require

ments of all Pure Food Laws.

Walter Baker & Co., Limited
Established 1780, Dorchester, Mass. 
Branch House, 86 St. Peter St.

MONTREAL, CANADA

To export pears, is, of course, a totally 
different thing to exporting apples. The 
former ripen in much quicker time than 
the latter, and for this reason they 
should be packed in a hard, green con
dition to enable them to “oome up” 
during transit. When a pear is being 
packed for export it should always be 
remembered that it has to arrive here 
in such a condition that it obtains a 
ready sale, as it passes through the 
hands of the importer, the merchant, and 
the retail shopman, and, even after this, 
has also to be in a lit condition to please 
the actual consumer.

Packing.
On the all important question of pack

ing there is very little room for im
provement in the French system, and 
Canadian exporters are advocated to 
adopt it. Under this system the fruit 
is packed two layers in a box, the usual 
quantities being as follows : 30 large
sized pears, 18 medium sized pears, ati 
smaller sized pears.

On account of their very soft nature 
it is advocated that eacli pear should be 
wrapped in tissue paper, as should any 
of the fruit happen to become loo ripe 
during transit it absorbs the juice. In 
the case of exceptionally small pears, 
these, it may be mentioned, are shipped 
loose in crates and are usually sold by 
the pound. If tissue paper is not used 
for packing, a layer of wood libre should 
be placed above and around each layer.

Importance of a Name.
If Canadian exporters intend to seri

ously compete with oilier countries in 
supplying pears to the British market, 
it is essential that they should give 
their fruit some good “selling name” by 
which it will be known by. French ship
pers, for instance, have adopted the 
names, “Duchess,” “Williams,” “Louic- 
bourne,” “ Jargonells,” “Boncues”; 
while from Ohent conics supplies of 
“White Philips,” “Grey Philips,” etc. 
As an appropriate name for Canadian 
pears, “Choice Canadians,” or some
thing similar would meet the case, and 
at the same time, would prove a very 
effective advertisement for this class of 
Canadian produce. In any case, the word 
“Canadian” should, in some way or oth
er, appear prominently on the box in 
other to distinguish the fruit from that 
grown in the United States.

A new line of cleaner lias made its 
appearance on the Canadian market, 
and its advent is felt by the old lines. 
The name, “Snap,” speaks volumes, it 
does its work quickly and well. The 
Canadian company at Montreal are be
hind with their orders. Grocers can 
find out full particulars by addressing 
the Snap Company, Montreal.

Business- Bringing Biscuits
That’s the kind that ought to interest you, Mr. Grocer.

McL AUCHLANS CREAM SODAS
are just that kind. People like’em so they keep coming back. 
Wouldn’t it pay you to keep them ? Ask us about them.

MoLAUCHLAN & SONS CO., - - OWEN SOUND, ONT.

“Incomparable”
Mr. Grocer ! When the women 
of Canada are so unaminious in 
their opinion regarding our

Perfection 
Cream Sodas
can you afford to stock other bis
cuits ? Your customers must 
have told you again and again 
that

PERFECTION

are “Incomparable” Judge them 
as you will, that verdict stands. 
There are reasons for the marked 
superiority of

Perfection Creams
We would like to tell you why 
in the following series of ads.

The Mooney
Biscuit & Candy 

Company,
LIMITED

STRATFORD, - CANADA

w&nuu chatw.
— - ;

COX’S
GELATINE

The Leading Gelatine for more than 
TY YEARS. Foremost in PURITY 
MANUFACTURED by Messrs Cox 

well as PACKED by them.
PURITY GUARANTEED

Canadian Ageula: J £ QOXf
O B.Colson * Son, Montreal Ltd
D Mwmou A Co., Gorfl/e Mills
A P. Tippet à Go. EDINBURGH
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Chocolates on

[iinTxrTHirm

imnrj
# Moirs Chocolate packages are tastefully gotten up and have a clean, inviting look that whets the
\ appetite for what’s inside. y
# The quality of Moirs Chocolates is what it has ever been — deliciously fresh, wholesome and !
J possessing that indescribable something which is sure to bring your customer back for another box. i
# If you have never handled Moirs Chocolates, we would advise you to place a trial order at once. #

' MOIRS, Limited - Halifax, /V. S. j

Western Canada Fleur Mills Co„u.™

PURITy FLOUR
Mills at 

WINNIPEG 
GODERICH 

BRANDON

Offices:
St. John, N.B. 
Montreal, Que. 
Toronto (Head Office) 
Goderich 
Winnipeg 
Brandon

It pays you to pay for quality.

Brands : 1st Patent—Purity and Five Stars 
2nd Patent—Three Stars

PURITY

EXPERIENCE IS BETTER 
THAN ADVICE
If you will put in a trial order of our 
flour you wonit need our advice to 
induce you to order again. Experience 
will teaoh you that your best trade 
want our brands

“Premier Hungarian” 
“White Rose” and 
“Royal Patent” Brands

Put up In e^-lb. and 49-lb. Sacks specially 
for the Orocery Trade.

Order direct or from our nearest agent.

THE WHEAT CITY FLOUR_ _ _
BRANDON, MAN.

A gmt Quibee and Maritimi Provincn
O. N. FRECHETTE, 45 Boseecoura Street, MONTREAL 

Agint Province of Ontario
ALEX. BUTLER. Boerd of Trede Building, TORONTO 

Agent Albirta and British Columbia _ _
TILL HILL, 1646 6th Avenue Weet, VANCOUVER, B.C.

1
LI»!. iB
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M(LEANS
WHITE MOSS

UlNAOIAN (011

Nestles
Milk Chocolate

RICHEST /M CfiEJAf'

•Surprisingly Sustaining 
LAMONT, CORLISS & CO., 27 Common St., MONTREAL

Remember
Full weight in every 
package of McLean’s 
White Moss Cocoa- 
nut and costs you no 
more. “ Ask for it.”

Canadian Cocoanut Co.
Montreal, Canada

he Canadian Grocer

PURITY
ABSOLUTE 
UNQUESTIONED

GENUINE
SWISS MILK 
CHOCOLATE

Qualifies all our goods

NUTRITIOUS(FrooaoooaO Ka-ug

Cowan s 
Cocoa

and

Chocolate

Don’t fail to call at the Cailler 
Chocolate booth when visiting the 
Canadian National Exhibition, 
Toronto—

iwaslriJCdKJ

If you can’t find time to 
see the Fair, drop us a line and we 
will give you a personal demonstra
tion. Write for particulars.

>(ABSOLUTELY PURELY/

A Canadian Product
which Canadians appreciate.

Do You Appreciate
General Agent far Canada

the opportunity you are miss
ing in not pushing it?WM. H. DUNN

THE COWAN CO17 Front 8t. East 
Rhone Main 7668 |

396 8t. Raul 8t. 
Rhone Main 686 

MONTREAL.

LIMITEO

TORONTOTORONTO.

Dealers are requested to write for special free deal.

CANADAi
N* bitter 

Cmlry

• OTT’I»
No tetter 

Cheielite

The best work in the cooking 
and baking line can only be 
clone by perfect goods. That 
is whv

Motts
“Diamond” and “Elite** 
brands of

Chocolate
are preferred by householders 
who know.

Every jobber sells them

John P. Mott CD. Co.
HALIFAX. N.S.

BILLING A6BNTB:
J. A. Tartar «. *. Mclidee Jet. E. Huile» Arthur Wheel 

■eetreel Tereele Willing Veeeeuvir



About Private Price Marks
Some Important Secrets of the Cost and also Prices Gphers of the Big Retail 

Stores that may be Used by the Country Retailer if Desirable.

Almost every merchant has a secret 
price mark. It is a business necessity. 
The greatest point in its favor is that 
the dealer who marks his articles with 
a code is not subject to comparisons of 
price, which the one price dealer al
ways has to complain of.

The majority of dealers have a secret 
code from which to determine the price. 
A great many of them so arrange this 
code that they can tell the cost as well 
at a glance.

Most frequently the price code is ar
ranged on a word of nine or ten letters, 
in which word there are no two letters 
alike. The letters correspond with the 
numbers from one to ten, like this: 

manuscript 
1234567890

This is the commonest and easiest 
way of marking the price. All dealers 
are familiar with it, but they seldom 
change their key-word, on account of 
the difficulty of looking up a new word 
or the bother of becoming accustomed 
to the new code.

It is essential that the key be changed 
often, for when two or three persons, 
aside from the clerks, know the key it is 
useless as far as any idea of secrecy is 
concerned.

Nine Little Price Marks.
Here is a list of nine-letter words 

which can be used for keys. They are 
all adapted to the use, they offer great 
variety, and are difficult to decipher. 
These being nine lettered words, the o, 
or last number, can be used as it stands, 
or any other letter or sign substituted 
for it.

Thus.
signature

1234567890
Similar nine letter words are: 

cavernous machinery
blasphemy manifesto
clerkship pionastery
dangerous nocturnal
drinkable numerical
dropsical obscurity
duplicate observant
facetious outwardly
fisherman outspread
gunpowder prudently
hamstring pneumatic
harmonize porcelain
heptacord subaltern
labyrinth voluntary
longevity 

“Abruptness’ 
this class by 
final “s.”

The advantages of the nine letter word 
are many, they are simpler to remem
ber, simpler to read (on account of 
the O), and more inexplicable than the 
ten letter words. The nine letter word, 
however, is not used as often as the 
ten letter word.

also may be used in 
substituting 0 for the

List of Ten Letter Words.
The following list of keys of ten let

ters will aid the dealer in picking out 
a new price mark :

background
birthplace
blacksmith
chivalrous
daughterly
deaconship
fishmonger
handsomely
importable

lachrymose
manipulate
manuscript
plastering
pneumatics
profligate
formidable
phlegmatic
forgivable

The following eleven letter words, also 
may be used by dropping the final let
ter, or using it as a repeater: 

Candlestick 
Disturbance 
Neighborly

The two words, “birthplace” and 
“blacksmith,” in the ten letter list, are 
well fitted for pricemarks. Being double 
words and each word containing five let
ters, they are much easier to remember 
and far simpler for the clerk to decipher.

The simplicity is seen from the above, 
the first word ends with the number five 
and the second begins with number six, 
the letters being equally divided in the 
compound word makes the key much 
simpler.

Using Hyphen for Figure.
But even more suitable is the hyphen

ated word. There are few, if any, deal
ers who have discovered and used this 
class of words for keys. They are ideal
ly adapted to such use.

hailstone
1234567890

Other hyphenated words, which are 
suitable for price marks, are:

back-slide
hail-stone
make-shift
ship-board
shop-lifter
yard-stick

The word “fish monger” also may be 
used, the same as “shoplifter,” by cut
ting off the final letter.

Five is the most frequent number oc
curring in price marks. There usually 
is a five somewhere in the combination, 
and for this reason the type of words 
above makes the ideal work key. At a 
glance the clerk can read the dash or 
hyphen and it is confusing to the curious 
customer, who cannot account for a fig
ure in a letter code, unless it represents 
a figure one or a naught. The five never 
is thought of by the investigator and 
easily thought of by the clerk. In those 
two points lies the beauty of such a 
word for a price mark.

Letter X for a Repeater.
The figure x, as a rule, is used for a 

repeater thus, with “manuscript” for 
the key;

Matx—$V.
It will be found in key words thal the 

p’s and m’s predominate and words be
ginning with those letters are used by 
the majority of dealers. For that rea
son it would be advisable to pick „ut 
one beginning with a letter other than p 
or m.

There is some humor in price marks; 
for instance, “shoplifter,” as a constant 
reminder and warning to the clerk- 
“yardstick,” how ironical it must sound 
to the “counter jumper.” Think of a 
clerk determining the price of face pow
der from the key “gunpowder.” And 
how suitable the code “labyrinth" is to 
the new clerk winding in and out among 
the letters of the word in a vain effort to 
find the price of a 5-cent cake of soap.

With the introduction of the spelling 
reform there has been an innovation in 
price marks. It opens up a wide field, 
and articles marked on such a key sure
ly are inexplicable. For instance, among 
the novelties are the following:

Sell th gudz.
Charg enuf.
Plez be onist.

The keys are novel and intricate, but 
it is not seriously thought, however, that 
many of the dealers will adopt Ibis 
scheme of marking.

Phrases Better than Words.
Some merchants use phrases instead 

of words. For instance, a big wholesale 
jewelry house in New York uses I he 
legend, “Now be sharp.” A firm in 
Chicago uses, “Be watchful.” Some 
houses think that phrases have certain 
advantages over mere words.

Many merchants form keys upon their 
business names, for instance:
Klein Bros. C. L. Hornsby.
Born & Smith Jones Drug.
Yalding Co. S. & G. Penfold.

There is a personality about such a 
key that makes it of value to the mer
chant, and it is, as a rule, hard to de
cipher.

A simple device, which is preferred bv 
many, is plain figure marking, The real 
figures are written down as a si : ck 
number, in a row.

For instance, in 2468793: $4.80 would 
be the price mark. Beginning wih I he 
first number and using every other num
ber as a blind, this is read easily and no' 
as liable to mistake as the word method. 
This may be varied, beginning with ihr- 
first and skipping every other one, rend
ing backwards, and divers other w. .- 
The merit of this lies in its readability 
and simplicity, together with the fuci 
that it is usually taken for a stock num 
ber, instead of a price mark.

(Continued on page 80.)
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THE CANADIAN GROCER

As a merchant you hate like the mischief being impos
ed upon when buying ; so do your customers. When 
they want the best Worcestershire Sauce they expect
to get

LEA & PERRINS’ SAUCE
tt The only original and genuine. »*

Established 1857

The Golden Rule is a good business 
guide to follow—Applied to table 
sauces it’s LEA & PERRINS’ every 
time.

M. DOUGLAS & CO., MONTREAL
Canadian Agents!

:!!

•:*

\ a

.POVVD E VDJ 
LYE

/£*num
viXSrl Millions of People Use

Gillett’s Lye.
The fact that Gillett’s Lye is so favorably known 

SsSa^iand well advertised makes it the best cleaner to sell.

GILLETT’S LYE EATS DIRT!
It cleans baths, sinks, pans, cans, dishes, drains, closets, etc., and 
everything pertaining to the home. It is a fine disinfectant.

E1W
GILLETT’S CHEMICAL WORKS ESTABLISHED 1852.

HI

a*

75



THE CANADIAN GROCER
'I h, ( aiuidiaii

FRUITS, VEGETABLES AND FISH
All Lines Active in Anticipation of the Exhibition—Oyster Season 

Way—Shortage Probable in New Lemon Crop.
Well Under

The approaching exhibition is having 
a marked effect on all lines of fruit and 
fish. Vegetables do not seem to be so 
much affected, but the cold weather is 
probably responsible for this. The fish 
trade, quiescent for some time past, nas 
been stimulated to an activity which the 
wholesalers are optimistically regarding 
as the fitting herald to a record business 
for the coming fall.

The oyster season has opened propiti
ously from everyone’s point of view. The 
stock this year is better than ever, and 
the price is 15c lower than the opening 
quotation of last year—$2 was the price 
at that time, but this season SI.85 is 
the opening mark. Another probable 
benefit to the consumer will be the in
creased supply. Last year this was fre
quently unsatisfactory, the market at 
times being practically bare of supplies. 
This year the outlook is better, and 
present indications are that there will 
be little or no shortage. Finnan haddie 
has arrived on the Toronto market, and 
bloaters are expected very shortly. Trout 
and whitefish are scarce, almost to the 
point of extinction. One wholesaler 
summed up the situation a few days ago 
with the remark : “The supply and de
mand of whitefish is in the proportion 
of about one to seven. A week’s supply 
is barely sufficient for the demands ' of 
one day.”

Lemons remain very firm, with Cali- 
fornias slightly higher. Stocks held

APPLE EXPORTERS
The fruit merchants of Great 
Britain will do well to cor
respond with us regarding

CANADIAN APPLES

McWILLIAM

Mc. / E.
EVERIST

aj-»7 Church St., TORONTO

The Canadian Trade
write for price list. All lines

Imported Fruits, Nuts, Figs and 
Dates

Domestic Fruits and Canned 
Goods

here, however, do not amount to i i icfc. 
Reports of the new crop are unfavor
able, and state that a considerable short
age must be looked for. Bananas, des
pite the famine rumors recently circulat
ed, continue to flow in by tine car-load, 
but prices are stiffening under an un
usually heavy demand.

whitefish and lake trout are pleid if„| for 
all requirements. Receipts of |irno’|. 
trout are small, but ought to I, 
now that the September fish, 
are about here and the fish u 
more freely. There is some enq 
ported for boneless and prepm 
but otherwise, smoked is quiet. 
dor salmon and sea trout in bar 
half barrels are being purchased 
chants in various parts of the ,
The former is quoted this week 
a barrel.

larger 
days 

biting 
ry re- 

•d fish, 
i ..'dira
is ami 

iiier- 
•o entry. 

.1 $13

Fresh and Frozen Fish. 
Haddock, express, per lb................................

express, per id ............

MONTREAL. Smelts M ............

GREEN FJfUITS—Owing to the late 
season, California grapes are not yet 
quoted, but dealers expect to give out 
prices next week. One firm in a circu
lar, give their probable price as $3 to 
$3.50 a crate. Meantime, peaches, pears 
and plums are high and business is only 
fair in consequence. Pears have been 
put up $1 a box. Montreal melons and 
Almeira grapes are two oew lines quoted 
this week. Prices are high on both. 
Demand for oranges and lemons is nat 
great, trade being made up of orders 
for goods required for immediate use 
and on this basis there is not much busi
ness doing.
Dates, per lb................................................................... 0 07

2 00 
2 50 
4 00 
6 00
4 00
5 50 
0 40 
1 50 
5 50

Bananas, fine stalk.......................................................  1 75
" jumbos........................................................  2 00

Coooanuts, per bag . .*.....................................................
American Apples, bbl....................................................
Lemons .................................................................. 3 75
California oranges all sizes.......................................... 4 00
Watermelons, each.........................................................
Raspberries pail.............................................................
California Pears, box...........  ............................... 5 26
New figs, per lb .....................................................  0 08J 0 12
Limes, crates........................................................... 1 00
California grape frui', boxes .............................. 5 00 5 25

“ grapefruit, half box ...........................  3 50 4 f)0
“ peaches, box................................................... 2 25
" plums, box..................................................... 2 60

Blueberries, box..................................................... 1 85 2 00
Gooseberries, 3 gal. crate.......................... ................... 1 00
Montreal Melons, basket of 1-15 melons............ 5 00 12 00
A'm ira Grapes, keg................... .................... 4 51

VEGETABLES— Market gardeners are 
doing a first-class business in all lines. 
Prices are Tow enough to warrant a 
continued strong demand, and, receipts 
being large, it is likely that present 
figures will rule for a short while, longer. 
Tomatoes, however, have been advanced 
considerably since last, week, as will be 
seen from the quotations. Potatoes are 
a little cheaper. No new lines are being 
quoted.

n 20 o In 
0 25

Parsley, per doz. bunenee.................... .
Sage, per doz...............................................
Savory, per doz.............................................
Cabbage.........................................................
New turnips, dot.........................................
Green beans, bag..........................................
Celery, doz.........................................................................
Water cress, large bun bes, per doz........................... .
Lett lice, per doz....................................................  0 10
Boston lettuce, per doz.......................................... 0 v5
Radifbes, doz ........  .............................................. 0 10
Spinach, per box...............................................................
Green j>epperK, 10 lb. basket*.......................................
Cucumbers, per doz............... ............................... 0 10
Potatoes, per bag .................. .....................................
New potatoes, bbl..................................  ......................
Beets doz. bunches ................................................
Carrots, doz. bunches ...........................................  0 10
Spanish onions, box. 
Horseradish, lb ..........
Rhubarb, doz. bunches....................................................
Tomatoes, hex, 30 lbs............................................ 0 40
Com, doz...........................................................................

0 10 
0 60 
0 60 
0 36 
0 25 
0 40 
0 25 
0 4 I 
0 26 
0 35 0 15
0 76 
0 50 
0 15 
0 75 
1 50 
0 40 
0 25 
3 00 
0 40 
0 40 
0 70 
0 10

Pine, lb............................................................
Steak cod, lb....................................................
Weakfish, lb.....................................................
Brook trout, lb.................................................
Market cod, lb.................................................
Lake trout, lb.................................................
White fish lb ...............................................
Sea Bass, lb....................................................
Gaspe salmon, lb.............................................
Flounders, lb..................................................
Bluetish, lb......................................................
Lobsters, lb....................................................
B.O. Salmon, lb..............................................
Smoked and Salted-

New baddies, boxes, per lb..................
Smoked herring, per small box..............

Prepared and dried—
Skinless cod, 100 lb. cases......................
Boneless cod, 20 lb. boxes ....................
Boneless fish, 20-lb. boxes, bricks........
Boneless fish, 25-lb., boxes, per lb..........
Shredded cod, 2 doz., per case...............

Oysters—
Standards, bulk, per imp. gal...............
Standards, Imp. qt. tins, sealed ..........

Pickled fish—
"TSfNo. 1 Labrador herring, per bbl.............

T " “ per half bbl.........
No. 1 N.S. herring, half bbls................
No. 1 Mackerel, pails ...........................
No. 1 st a trout, 1 <0 lb. kegs..................

.•No 1 sea trout, 2 0 lb. ....................
No. 1 Green cod, per 200 lbs...................
Small “ “ “ “ r-: “.....................
Large “ “ “ “ “.....................
No. 1 Green haddock, per 200 lbs __
Labrador Salmon, bbls...........................

" è bble............................

0 04 
0 10 
0 12 
6 10 
0 08 
0 07 
0 05 
0 10 

. 0 22 
-. 0 04 

0 10 
0 07 0 10 
- . 0 '3 

0 18
.... 0 10

0 15
..or 

0 18

o on
0 11

1 60 
0 40

]:$ Ou
7 to

FISH—Lately the weather has been 
cooler and demand for various lines of 
fish has shown some improvement. The 
decline in haddock and cod prices has 
had the effect of improving business as 
far as these two lines are concerned. 
The marked scarcity for these has been 
relieved. Halibut is plentiful and is sell
ing in a steady manner. Pike and dore 
are not arriving in large quantities, but

TORONTO.
FRUITS— An unusually large number 

of price changes are noticeable I his 
week. Quotations on late Valem-ias 
have narrowed down somewhat blue
berries have advanced consideraht. and 
California fruit is rapidly reaching a 
prohibitive point. This, howevei. mis 
expected, and though Canadian pears, 
plums and peaches are in no in.-lame ;i 
full yield, they will provide a I lea i a 
temporary substitute.
Oranges—

Late Valencias (California), extra fancy. 96'a.. t 5 25
126* •"-•* -75

150’s, 176X 2V>, 216 s........................................ ‘i 00
Ovals. 80'h 10 s. 150's boxes .................... 2

Leni'Nis. California, 210, 300, 360. 420.............. • ■1 6 5n
Venlellis (new crop) 300’s extra fancy. 5 50

" ?f0s “ choice . 5 U9
“ 360   - M 5 50

Apples, per basket................................................. ■[> 0 5?
Bananas. Jamaica firsts, per bunch ....................  » *
Bananas, jumbo bunches .................................... 2-5
Banana*. 8 hands, green .......... ............................ 1 J ™
Blueberries, per basket........................................... 2 75
Cantaloupes (California), per case.......................... 1 {
Limes, per crate..... ........... .............................. J.
Watermelons Florida, each................................ "40
Peaches, ner box, Crawford’s................................ ^ ft
Peaches Canadian per basket ............................ 1 J
Plums, per 4-basket crate...................................... " " r?
Plums. Canadian per ba«ket .............................. ! *2
Pears, Bartlet’s, per box ....................................... ♦ b'"t
Pears. Canadian per basket.............................. [’ 12
T .wton Berne..........................................................  , “15
Musk Melons, Canadian............................ ............ 0 1 10

VEGETARLES-Canadian ton: iocs 
dropped another five cents durin l'ie 
week and may go lower before l uig. 
Canadian new potatoes are casi, i *nn 
the supply has no difficulty in t- ink
pace with the demand. Celery, mi ,nl'
beans are all easier.
New notafcoes, rer bbl.. American................ , 55
New potatoes, Oanad’ni. pfr b*hV . ............

Olliu'.s, J“‘
OiilJDi', Spanish, per Cl U,i.’aiwUao, pi 
gem,. IK*. P“ d0,g?r 
Oinvia. Uenedtan, per 
t,lv; ... Uansdian leaf jj,.„-i «° Uuaaland, pi 
Uoiuuiikni.eanadian,
Caul.ii'-'wcr, per doz. y
Ilea,,... gr.au, par naak 
lire, ill, •“ >Oauad,*n 
Tu iiia 'it-s, Canadian, l 
FSrSl-y ii«r dMeeeeee- 
Kgg plu.it, per basket 
Cum, utiw, per doz. (gr 
Celery, Canadian, per 
Cviv. v imp-iitdd, per ' 
Vf.teiai.le Marrow, pel 
Ureen Peppers, per ba 
Red

FISH—The e 
dually wise tc 
lias got to ha 
the next two 
nearly all price 
of them may à 
night is out. 
again and blou 
market within
Per,ill, large, per lb... 
blue piokorel, per lb.. 
While lish, Georgian 1 
Win) aliib, winter caul 
Haddock, IreeBoaughl 
Herring, medium, pel 

jumbo, per 1
tie* salmon, per lb----
Trout, fresh, per lb... 
üisouea, per basket... 
Labrador herring, periitur»uui uoii «»•», p»s
Cod, fresh caught, pei 
- ' — iigntHalibut, fresh caught 
Shredded ood, per ib., 
Shredded ood per doa 
Halifax fish cakes, cat
Livu lu haters ...........
Bluetind, small white, 
MarKorel. mediums, e 
Finnan Haddie, per ll 
Oysters, per gal........

A NEW FI
Thu first cai 

grapes to ever 
ueived by Whi 
day last. Coi 
variety, and 1 
prices realized 
varying from :

The high pr 
such as peaehi 
been remarkab 
Co.’s auctiion, 
was realized fi

A NE
Sasserno, P: 

t lie oldest es: 
in F ranee or 
laud on havin 
vices of Jose] 
ii c time pas 

ill, linn of Os 
Ft nee. Mr. I 
p-1 ,led men ir 
lam lo bring 
house witli w

200 Da
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in >5lace d’Yt
I
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Uuw.e, «rc=u inuUiK.................................................. ■■■■Mnar,i.h, B«r caK ........................................j 75
U.ÜW1». Uansdian, P«bbl.......................................  ■ •• •
5* ‘L, Oftniidian. per do*, bunchee........................0 25

Canadian leaf, par dot bunohee .......... «3»
Kadi-.i-en, Uoeeland, per doz.....................................  ••••
Ouvumoen.,Canadian. per baek................................ 0 2o
fiiuliiiuwer, per doz.........................................................â'âé
bÎÏuh. *.eeu, per basket, homegrown.................. 0 25
tiret il p as (Canadian), per basket..........  ...................
Turn* •»'*. Canadian, per basket................
Parti;.»: per dos................ ............ u 40
Egg plant, per basket................................................... ,, i .
Com, :iew, per doz. (green)..........................
Celery, Cunadian, per doz............................
Cole.v impjitdd, per doz......................................................
Vbftefahle Marrow, per doz....................................... ■ • • •
Green Vtppers, per basket......................... ;;;;;;; JJ jg

0 25

, 0 11 
0 35

0 lb 
3 tO 
1 60 
• 30 
0 30 
0 40 
U 25 
0 33 
1 5J 
0 3J 
U 40 
U 30 
0 to 
U 75 
0 13 
U 40 
0 50 
1 u0 
0 40 
l 00

j iSIl—The eastern fishermen are evi
dently wise to the fact that Toronto 
ha, got to have fish in abundance for 
the next two weeks. Anyway, pretty 
nearly all prices are away up, and some 
of them may go higher before the fort
night is out. Finnan haddie is quoted 
again and bloaters are expected on the 
market within a week.
Perch, large, per lb...........................
tiluu pickerel, per lb...................... .
White lieh, Georgian Bay, per lb. 
Whil •n*h, winter caught, per lb . 
Haddock, fresh caught, per lb...
Herring, medium, per lb..............

jumbo, per lb.................
tien salmon, per lb...........................
Trout, fresh, per lb...........................
Gisoues, per basket.........................
Labrador herring, per bbl............
God, fresh caught, per lb...............
Halibut, fresh caugnt....................
Shredded ood, per ib.....................
Shredded cod per doz....................
Halifax fish cakes, case.................
Lifo lobsters.....................................
Bluelins, small white, per lb........
Mackerel, mediums, each..............
Finnan Haddie, per lb................
Oyster*, per gal.................................

.. 0 08 U 09 
... 0 08* 0 09 
... 0 10 0 12
............. U 1U
... 0 U7 0 08 
... U 08* 0 09
........... U 10

... 0 20 0 25 

... 0 10 V 11 

... 1 00 1 26
............. 4 75
.... 0 08 0 08* 
... 0 08 0 10
........... 0 08

............. 0 90
............. 2 40
... 0 20 0 3d
............. 0 07
............. 0 12
............. 0 10
............. 1 85

A NEW FRUIT FOR TORONTO.
The first car of Californian Malaga 

grapes to ever come to Toronto was re
run ed by White & (Jo., and sold Tues
day last. Considering it was all one 
variety, and 1,01)0 cases in the car, the 
prices realized were very satisfactory, 
t drying from $2.25 to $3 per crate.

The high prices of Californian fruit, 
such as peaches, pears and plums, have 
been remarkable. Monday, at White & 
Ci/.'.s auction, the record price of $5.20 
was realized for Bartlett pears in boxes.

2nd Week of Exhibition
ARE YOU COMING ?

Lots to Show You Lots to Tell You
You will iind ns in our New Building,

N.E. Cor. King and Church.
THE LARGEST AND BEST OF ITS KIND

Wholesale Fruit, Produce and Fish Dealers, 
Apple Exporters, Commission Merchants

THE HOUSE FOR THE PEOPLE—8 PHONES

WHITE <fc CO., Limited
TORONTO

W ANTED - Bright young man about 20 years of age, with some 
experience in butter and eggs, to learn wholesale produce 
business. Good permanent position for right man. White 8* Co.

For Extreme Goodness
Buy Only

"ST. NICHOLAS.” 'HOME GUARD," “KICKING,”
W. H. STRINGER & CO.. TORONTO

PUCK” LEMONS

If you have any
Apples, Plums, Honey, Butter, Eggs, Poultry

ship to us. We will get you good prices.

THE DAWSON COMMISSION CO., Limited, - TORONTO

A NEW OLIVE MAN.
Sasscrno, Piccon & Maunier, one of 

tlie oldest established olive oil houses 
in France or Italy, are to he congratu
la u d on having recently secured the ser- 
w of Joseph P. Sgueglia, who for 

■ e time past lias been connected \ itii 
tie firm of Osw. Cagnoli &• Cie, of Nice, 
F’slice. Mr. Sgueglia is one of the best 
I'-. I>‘rt men in the business, anil is ter- 
'•'in lo firing added prosperity to any 
la. with which lie is connected.

200 Bags French Peanuts
Keen prices for cash buyeio.

ANDREW WATSON
PRODUCE BROKER

8> 11 lace d’Youville, MONTREAL
Phone Main 4408

SEBASTIAN GODINA
OaNDIA, PROVINCE VALENCIA

(Spain)
, EXPORTER OF
la.sins, onions, peanuts,

Liiaus wanted In principal Canadian markets.
1 ne cesi correspondence solicited, Semples will 
  be eent tree.

FOR FANCY TRADE
CALIFORNIA LEMONS, just like wax, Extra 
Fancy “ SQUIRREL ” brand 240 and 300 sizes.

THE BEST ORANGE GROWN
is

“Golden Orange" brand California Late 
Valencias, fresh car just to hand, all sizes. We 
control this brand in Canada.
WATER MELONS, Big sellers this weather.

Send us your orders for anything In Fancy Fruit.

HUGH WALKER & SON
Established 1861 Glie/ph, Ont.
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FOODSTUFFS NEWS OF NEW BRUNSWICK
Special Correspondence of The Canadian Grocer.

St. John, N.B., Aug. 26.
Business in the local market has been 

very good during the past week. The 
presence in the city of a large number 
of merchants from all over the pro
vinces who were here to attend the meet
ings of the Maritime Board of Trade, 
afforded an opportunity for them to 
visit the wholesale houses and book or
ders in many lines.

Dried fruits of all kinds are very 
scarce and high-priced, as aie also can
ned fruits. Sugar is very firm, while 
American plate beef has advanced from 
$15 to 15.75 and $16. Lard has declined 
to 1214 and 121/2 cents a pound.

In green fruits, California plums are 
already off the market. Dealers say that 
California peaches, oranges and other 
fruits are selling for just about double 
the price of last year. New apples are 
arriving from Boston, but they are very 
poor in quality and are quoted at from 
$3.50 to $6 per barrel. In the produce 
line raspberries are selling at 10 to 12 
cents a box by the crate; blueberries are 
fairly plentiful and all kinds of new 
vegetables are down in price. Butter 
and eggs are about the same as last 
reported.

•••
Reports from the farmers indicate 

I fiat this year is likely to be a poor one

with the crops. The wet weather has 
spoiled a great deal of hay. It is 
feared that grains will not ripen before 
frost comes and fruits are said to be 
very backward. About the only crop 
that seems to be satisfactory is the 
potato, though murmurings are even now 
heard about the fear of rust in con
sequence of the recent heavy rains.

• • *

Tea importers here are pleased about 
a change that is to be made in the testing 
of teas by the customs authorities. In 
future all teas imported into St. John 
will be tested in the local office instead 
of samples being sent to Ottawa. John 
Finley, of the local customs service, is 
now in Ottawa receiving the necessary 
instructions to carry out the work.

Imports of tea through this city are 
at least equal to the business done 
through Montreal and the change will 
be of considerable benefit to St. John 
importers, as a delay of about four days 
will be saved. Hitherto no tea could be 
taken out of bond until samples had 
been forwarded to Ottawa and a result 
of the analysis received.

David St. Pierre, of David St. Pierre 
and Co., grocers, Fraser vile, is dead.

FRUITS and VEGETABLES!
We are in touch with the leading shippers and 
can supply the beet at closest prices.

J. R. CLOGG & CO., 82 St. Antoine St.,
MONTREAL

SALT
fteaeon advancing.

YOUR STOCK ?
Avoid usual Fall delays by securing it now.

VERR ET, STEWART & CO.
LIMITED

MONTREAL

THEY SELL GOOOD CHEESE,
To the Editor Canadian Uro.>1 :

We wish you would call your leaders' 
attention to what we believe is a mis
leading statement in the arti. le unj,.r 
the heading of “Canadians Don't Eat 
Cheese," which appeared in The Canv 
dian Grocer of August 23rd. In it von 
say : “The fact is that the gn at bulk 
of our good cheese goes to feed the 
working classes of Great Britain, while 
the culls are kept for home consumn- 
tion."

In a general way this may he 11 ue, but 
in fairness to ourselves, who distribute 
very large quantities of Canadian box 
cheese to the home trade, as well as do
ing our export business, we wish to say 
that, regardless of its destination, our 
buyer, Mr. R. Johnston, a gentleman 
who has had a lifelong experience in the 
cheese business and is well known as an 
expert judge of the article, buys only- 
selected cheese of the highest quality, 
carefully rejecting anything that is not 
up to the highest standard as demanded 
in the English market.

Moreover, for our Canadian trade we 
cure cheese on the latest scientific prin
ciples—and grocers can at any time ob
tain thoroughly matured stock Dont us. 
Whilst we are quite aware that there arc 
sdme grocers who will not pay for the 
additional cost incurred for maturing 
cheese, but prefer buying green stock 
fresh from the factories, and not having 
the facilities for keeping and curing such 
stock, pass it on to their customers re
gardless of its condition, nevertheless 
our experience is that grocers are be
coming more discriminating, as is prov
ed by the fact that we have a large and 
constantly increasing list of customers 
who buy but properly cured cheese, and 
who not only pay the slightly higher 
price for it, but claim to be increasing 
their business by doing so—and what is 
more, making much higher profits.

Yours truly,
MacLAREN IMPERIAL CHEESE VO.,

LTD.

A FIRST-CLASS CANADIAN SOAP.
The advertisement will be noticed, on 

another page of this issue, of the Wel
come Soap Co., of St. John, N.B., who 
manufacture a soap which is gaining 
considerable hold on the Canadian mar
ket. The product they call Naptho, and 
many advantages are claimed for it. It 
can be used with either hot or cold water 
as any laundry soap, and yet will do 
anything that the special soaps will do. 
It will not injure anything that water 
leaves unharmed and will remove grease 
spots, paint, fruit stains, etc., without 
leaving the material marked. It is also 
of particular advantage in washing 
woollens. The Welcome Soap Cm, St. 
John, N.B., will be glad to tell grocers 
and the trade generally more about 
their product.
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Brunswick Brand Trade Winners !
Mr. Grocer, especially the Maritime Grocer, we have not a great deal to 

say to you, we would rather let our goods talk, but if you are in search 
of real merit, first quality in Canned Fish, order our

“Famous Brunswick Brand”
You will never be disappointed. We are now packing Brunswick Brand

Sardines, Clams, Scallops,
Finnan Haddie,

Kippered Herring, Herring in Tomato Sauce.
Give us a trial order. We guarantee every tin.

YOURS FOR QUALITY,

Connors Bros., Ltd., - Black’s Harbor, N.B.

Away

is all very well if you can afford it, but it is not necessary 
if you deal with the right house. Our prices will suit you.

VALENCIA RAISINS
Still selling "Fine Soleoted" and "Fine Off Stalk," 
to arrive by first steamer via Liverpool. Very few remain
ing unsold.

OLD HOMESTEAD CANNED DODDS
Factory reports short pack on many lines. If you want to 
get in, send your orders at onoe.

S. J. CARTER & CO.
Wholesale Grocers

____08 AfeQlll St., Montreal

Northrop & * .
Wholesale Grocers, 

Flour, Fruit and Fish

Saint John, N.B.
To obtain satisfied customers 

you should sell

BROWN’S CANNED GUMS
Far superior to the fresh article.

We Specialize in

Standard Flour,
OLD GRIST MILL,

Coffee and Entire Wheat Flour
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ABOUT PRIVATE PRICE MARKS.
(Continued from page 74.)

First Figure is Blind.
An even simpler way is to use mere

ly one blind, as, 6,148.
Price would be $1.48.
Any letter or figure may be used for 

the blind.
One objection to this is that an arti

cle marked to sell at less than a dollar 
often is sold for more, and the scarcity 
of figures would lead the customer to 
believe that the price came in two, rath
er than three figures. This easily may 
be overcome by using an extra figure, a 
plus sign, or an x, before the number 
to make the price look greater.

This method often is used as a cost 
mark, the selling price being found by 
adding whatever per cent, profit is to be 
figured.

A new method of cost marking which 
would be almost impossible to solve, and 
yet one which the clerk could handle 
and learn easily, is the following :

For example, 61483: 6 is the blind ; 
148 is the cost; 3 is the figure which, 
multiplied by the cost, will give the sell
ing price.

Curiosities in Cost Mark.
Often a buyer picks up a line of goods 

at a bargain which he either can afford 
to sell cheaply as a leader, or which he 
prefers to get a better profit from. By 
this system of marking he can get 
whichever price he wishes and still know 
the original cost simply by looking at 
his price mark.

There are some curiosities in price 
marks, which can be seen once in a while. 
For instance, a haberdasher in Clark 
street, in Chicago, uses Stevenson’s 
"dancing man.” The marks are curious 
but almost impracticable.

The solution is that the numbers cor
respond to the various parts of Steven- 
soo’s famous “dancing man.”

The various limbs must be made with 
care and even then there are frequent 
mistakes in the reading. The adoption 
of such a cipher scarcely is advisable.

Probably the best mark possible never 
has been used. It is most simple and 
could be adopted with great safety for 
it is practicalv unknown. There is no 
code to it, nothing to remember, nothing 
to figure out. It is simply this, in put
ting down a price mark merely use the 
preceding figure in the numerical scale 
instead of the real figure.

An article to be priced $17.50 would 
be marked 0649. What could be more 
simple ? What could be more practical ?

Or, by reversing the process the arti
cle priced at $17.50 would be marked 
2861, according to the following table :

2 3 4 5 678901 
1234 5 67890

There are thousands of different price 
marks in use to-day, and more coming in, 
as the advisability of an exclusive mark 
grows upon the dealer. It is a business 
necessity, as is the frequent changing of 
the code or cipher for the sake of pro
tection.

R. C .BROWN.

PIONEER GROCER GONE.

James Simpson, Hamilton, for Many 
Years Prominent in Wholesale 

Trade.
In the death at Hamilton on Aug. 13, 

of James Simpson, the Canadian whole
sale grocery trade has seen pass away 
one of the pioneer wholesale merchants 
of Ontario. Particularly in the City of 
Hamilton will his death be deeply re
gretted in grocery circles. There for 
over fifty years, to be exact, fifty-three 
years, he has been a striking figure in 
trade. The late James Simpson was 
born in Corstorphine, Scotland, Sept. 17, 
1832. Was apprenticed to the grocery 
trade in Edinburgh. After serving his 
time and acquiring a thorough knowl
edge of the business, he came to Canada 
in the fall of 1854, settling in Hamil
ton. Here he formed the wholesale 
grocery firm of Simpson, Stuart & Co., 
which became an energetic, progressive 
and leading factor in the grocery trade

The Late James Simpson, Hamilton.

of Ontario. After the dissolution of 
Simpson, Stuart & Co., he entered the 
grocery, brokerage and commission 
trade as James Simpson & Son, and 
until his retirement, five years ago, was 
a well-known figure in the jobbing 
trade of Ontario. He was for many 
years prominently connected with sev
eral Hamilton mercantile concerns, 
notably president of the Canada Clock 
Co. and the Dominion Insurance Co.

In his younger days, Mr. Simpson was 
an enthusiastic curler, and the well- 
known Simpson rink is still remembered 
by curlers of the 70’s and 80’s. It was 
this famous rink, skipped by Mr. Simp
son, which brought the world’s cham
pionship to Hamilton.

The late Mr. Simpson was twice mar
ried. He left one son by his first wife, 
William Simpson, of Winnipeg, and four 
sons and one daughter by his second 
wife. They are Mrs. R. S. Mclndoe, of 
Toronto; James Simpson and R. R. 
Simpson, of Hamilton, Ont. ; Arch. T. 
Simpson, of New York, and Edward 
Simpson, of Dawson City. Thos. Hood, 

8o

Hamilton, and John Hood, New y.,.-], 
are stepsons.

The Canadian Grocer extends its 
pathy to the family. The writer rcr ;]s 
many kind attentions and pointers g , „ 
him by Mr. Simpson when he came 
business contact with him in his app _ 
ticeship days in Hamilton, and his ,,|,_ 
timism was a great encouragea, 1, 
and help, and his genial smile, eh, , v 
words and hearty handshake will |, a 
pleasant memory.

THE SCARCITY OF LOBSTER5
The Grocer was speaking to J. V,. 

Windsor, Montreal, regarding the lob-, 
ster scarcity, and having just return, d 
from the east, he was able to give some 
interesting information regarding ilie 
past season.

"The weather was exceedingly rough 
this year,” said he. "and the catch was 
small in consequence. Under ordinary 
circumstances, and with decent weather, 
we count upon having about seventy 
fishing days in the season ; which opens 
April 20, and closes July 10. This year 
we could not start when the season 
opened, owing to the Ice in the gulf, 
ice that stayed until well on iip May. 
The result was that we were late in 
getting our traps set, and with the 
dirty weather we had all through, we 
did not get more than thirty to thirty- 
six fishing days in the whole season. 
Along the Gaspé shore it was very 
rough, and while it was bad enough in 
l’rince Edward Island, conditions were 
slightly better and the catch may he 
considered fair when one remembers 
the weather experienced. I believe the 
paokersare quite cleaned out, and any
body having lobsters to-day can gel a 
good price for them, as there are no 
more to be caught until next spring.

"I believe the codfish industry is 
being harmed by the nasty weather also. 
They have all the fish they want down 
there, but not having favorable wea
ther to dry them, they cannot take care 
of the fish and they are simply7 rotting 
on their hands.

"The kippered herring pack has men 
an average one. We are practically .-‘1,1 
out for the season.”

AN INTERESTING BOOK.
A very interesting little book, one well 

worth reading by any retailer, has j si 
been issued by the Spatula Publish!, g 
Co., Boston. It is called "One Thous
and Ways and Schemes to Attract 
Trade, ” and the matter therein is "gau. 
ered from actual experience of sneer 
ful merchants.” Irving P. Fox is '1 ■■ 
author. Contained in the book 
numerous valuable hints on wind w 
dressing, paragraphs on trade wino; 
ideas, stories of schemes which ha 
built up declining trade, and other 
formation equally valuable to the gn r 
and to the next retail merchant. I' 
worth reading.



The Canadian Grocer FRUIT, VEGETABLES AND FISH

EASY , 
MONEY

There is no line in a grocer’s stock that will pay him better 
to work up a trade on than

Halifax and Acadia Codfish
It’s a line that once introduced will continue to increase in 

popular demand. The only reason why people have not in the 
past eaten more fish is because they couldn’t get it prepared 
right. “Halifax” and “Acadia” are boneless and ready for 
cooking at a minute’s preparation.

V.

' "" “ “ *
The most delicious of all 
imported Sardines is the

King Oscar "m
The care that is exercised 
in curing and packing 
and the absolutely pure 
olive oil used make the 
“King Oscar ” Sardines 
the delight of the epicure. 
Your customers want the 
best if they want Sardines 
at all. They will want . 
“ King Oscar ” brand once 
you sell them a tin.

For sale by loading jobborm. t

John W. ftickle & Greening
(I. A. HENDERSON)

Canadian Agents HAMILTON.

LEONARD
BROS.

Wholesale Fish Dealers

ST. JOHN, = N.B.
Packers of

Boneless and 
Prepared Fish

Finnan Baddies,
Yarmouth Bloaters,

Kippered Herring.
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How the Grocer Can Increase His Business 
and Corner the Paying Trade.

You can increase your business steadily by stocking a brand of tobacco talked 
about all over the Dominion by the men who pay the bills. Every lover of the 
pipe who knows the real, genuine, soothing goodness of T. & B. will smoke 
no other tobacco.

T. & B 
is by all odds the best pipe Tobacco on the Canadian market. " The Grocer who 
is wise enough to appreciate tobacco quality and its influence can easily make 
more money by stocking T. & B., Cool, fragrant, delightful—not a nip in a ton 
of it. And

T. (8b B. sells more than Tobacco
The Geo. E. Tuckett & Son Co., Limited

HAMILTON. CANADA

Maritime Grocers !
How are profits ? Sometimes they are anything but good and you are at your 

wit’s end to increase them. If to-day they are not as you would wish, wè can help 
you to build them up. We have a money-making proposition.

Hogen-Mogen and Royal Sport Cigars
are King pins in the profit way.

These cigars are standards of quality; the product of years of experience; the 
work of skilled cigarmakers who use absolutely the best tobacco obtainable. 
Consequently their sale is enormous; they are known and smoked everywhere 
good tobacco is appreciated.

For this reason it is easy to sell them, and our selling price being reasonable 
your profit is large, and you want large profits.

-------- Write us for further particulars.--------

The Sherbrooke Cigar Company,
Sherbrooke, P. Q.
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GROCERY STAFF PICNIC.

Jolly Outing for J. A. McCrea & Son’s 
Employes, Guelph.

One of the jolliest crowds that Mr. 
red Spragge’s four-horse tally-ho ever 
airied left the front of J. A. McCrea 

,v- Son’s Noted Tea Store and China 
Palace, Guelph, Thursday of last week 
, a the occasion of the staff picnic. The 
party, including the married men’s 
wives, numbered twenty-one, and from 
the time that Bugler Alex. Mc- 
(lilibon started the stirring notes of the 
bugle, till the late evening, when he blew 
the last call, there was not a slow mo
ment. It seemed as if the weather 
man had saved up a good day, and 
from the prosperous look of the coun
try it does not look as if the hard 
times that are foretold will ever ma
ture.

Arrived at Puslincli Lake, Mine Host 
Marriott conveyed the party in his 
gasoline launch-trailer to the island. 
There had been a considerable amount 
of discussion over the races, and from 
the fact that there were numerous and 
valuable prizes, the competition was very 
keen.

The programme was as follows :
Cigar Race—1, box of cigars, Mr. Jack 

Hack; 2, ash tray, Mr. Jos. Harris.
Unmarried Men’s Race—1, cash prize, 

Mr. Charles Edwards ; 2, monster water 
melon, Mr. William Dougherty.

Ladies’ Early Call Race—1, cash 
prize, Miss Jean Weatherstone; 2, 
china jug, Mrs. Ethel Botts.

Ladies’ 25 Yards, Backward—1, $1 
coffee, Mrs. Ethel Botts; 2, GO cents, cof
fee, Mrs. M. Dougherty; 3, 40 cents, cof
fee, Mrs. J. Weatherstone.

Men’s Early Call Race—1, cash prize, 
Mr. Albert Vass; 2, china statute, Mr.
( has. Edwards.

Watermelon Eating Contest—1, 25 lbs. 
Snowdrift flour, Mr. Rex Holland; 2, 
jardiniere, Mr. A. Hack.

Married Men’s 200 Yards, Dash—1, 
hunch bananas, Mr. Andrew Hack; 2, 
Mr. Albert Vass.

Soda Biscut Contest—1, 25 lbs. Snow
drift flour, Mrs. Edith Long; 2, china 
ornament, Miss A. Hack.

Sack Race—1, box eating raisins, Mr. 
Jos. Harris ; 2, Mr. Jack Hack.

Ladies’ 50 Yards Dash—1, Miss Letta 
Grever; 2, Master Stanley Vass( aged 
d) allowed to run with the ladies.

Notes.
The cigar race was very amusing, the 
npetitors had a lady apiece to assist 
om. The ladies each took a cigar and 

daee matches to the other end of the 
course and the men raced to their part- 
: cas. The ladies lit the cigars for the 
* mi and the first man back with a light- 
! ’> «gar won. Everybody was in this 
race but Albert Vass, who is a non- 
smoker.

In the watermelon eating contest Mr. 
P 'x. Holland and Chas. Edwards secured 
S'-ine snapshots. If they pan out we will 
publish them later.

In the married men’s 200 yards dash 
■os. Harris ran the pluckiest race of

the day, and if he had not fallen he 
would in all probability have landed 
the bunch of bananas.

The lake is a beautiful spot, about 
nine miles from Guelph. It boasts of a 
hotel, gasoline launch, boating, fishing 
and summer girls. If we ever get a 
street car line down there and some ex
tra attractions it will prove a most 
popular spot.

Even as it is, the picnic trade con
siderably helps business in the sum
mer time.

Altogether, everybody said it was the 
best picnic they had ever attended. 
Everything went with a swing and a 
dash. When the prizes were being dis
tributed the boys gave three ringing 
cheers for their popular head clerk, 
Joseph Harris, when he stepped forward 
to get his.

Everyone felt grateful for the Thurs
day half-holiday, which made the picnic 
possible and if they have the half-holi
day next year the staff picnic is an 
annual affair.

A picnic like that makes a pleasanter 
feeling between employer and employe. 
It makes one feel that the whole staff 
is working agreeably for the common 
object—more business.

SWEET
Caporal

Cigarettes
STANDARD

OFTHB
WORLD

Sold by all the Wholesale trade

CLAY
PIPES

Those made by
McDOUGALL

are peerless. Insist upon 
having them.

V. MclMHJtiALL 4 10., tilasguw, Scot.

Persons addressing advertisers will 
kindly mention having seen their adver
tisement in The Canadian Grocer.

IMPORTER AND WHOLESALE TOBACCONIST
ESTABLISHED IN 1887

Staple and Fancy Smokers’ Sundries. Impor’ed Cigars. Egyptian Cigarettes
Briar and Meerschaum Pipes with silver and gold mountings of the highest quality.

Warehouse : 119 St. Andrew Street, j
Office and Sample Room: 188 St. Paul Street, Phone 1272, [ QUEBEC.
Branch : "EL SERGEANT CIGAR STORE,” 179 St. Joseph St, Phone 2097 )

All First-Class Grocers
Handle

OLD CHUM
Cut Plug Smoking Tobacco

It's a Tirade Bringer.
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EFFECTIVE ADVERTISING
HOW TO PRODUCE IT

Brief Talks Given 
Occasionally by 

T. Johnson Stewart.

A few candid friends point out to me 
that while I sling lots of ink about 
“Effective Advertising,” yet, I fail- 
fail deplorably, in every attempt to de
scribe, portray or reveal how to pro
duce advertising that will sell goods. 
Now, isn’t that cute ? Here I sit en
throned in state, doubting many things 
soothing to the souls of the just, but 
fondly believing that my writings were 
as transparent as the heavens above, 
distinct as the first love of youth or the 
all-fired passion of an old maid, but, ap
parently, I’ve been hugging a whole 
series of delusions, and, of course, it’s 
against my religious principles to hug 
anything quite so ephemeral. One of 
my wise friends called the other day. 
He looked grave and grieved. After re
porting favorably regarding her lady
ship, and the heir-apparent, my friend 
flung some copy on my desk, which he 
termed, “The Advertising Stunts of an 
Amateur.” If I didn’t carry an en
dowment policy I would print a few of 
these “stunts” for the amusement of the 
nation in general and the gayety of gro
cers in particular. They are all pic
turesque, some are pathetically so, and 
a few of them are balanced with sen
tences just as majestic and wilder than 
any that ever throbbed between the tem
ples of Macau ley. I read them over care
fully, or seemed to do so, and the un
known advertising genius requested me 
to deliver an honest verdict instanter. 
But the Scotch were ever an obdurate 
race and politic. Policy caused “my 
tongue to clave to the roof of my mouth 
and devil a word could I spake.” That’s 
a free and somewhat Irish translation 
of Ovid’s description of being up against 
a stiff proposition. Well, I was up 
against a moonstruck, silly giant, who 
had been toying with the wine when it 
sparkleth. And finally I said :

“Bill ! that’s superb advertising mat
ter. It will boost your business like 
dynamite. Go home and swear out a 
warrant for the publisher’s arrest be
cause—because if that stuff had been set 
up properly, you’d been in a govern
ment position long since. I’ll write to 
Sir Wilfrid to-day and have you rail
roaded to the Senate. A man with your 
ability shouldn’t be tearing around 
loose. We must get you a job in the 
Cabinet at least.”

Bill was too grateful to utter a word. 
He shook my hand kindly and went out 
to demonstrate to the citizens of this 
burg that he did not even Delong to a 
collateral branch of the camel family.

Tell a man how to write ads.! Why, 
gentlemen ! the thing can’t be done. All 
that the best of us can do is to hint— 
and that somewhat vaguely—how good, 
sales-compelling copy can be produced, 
but I do not think that there is a man 
on the continent, earning a respectable 
salary, who could tell you exactly how 
he writes his ads. I have told you how 
most advertising might be made more

effective ; I’ve pointed dut lots of things 
many grocers could and should do, arid 
now I am going to make a long quota
tion from an article written on “Some 
Advertising Don’ts,” by George P. 
Wadsworth. I don’t quite agree with all 
the “don’ts” of Mr. Wadsworth, but I 
am convinced that his view-point will 
be extremely interesting to all men who 
are out for more business.

* . ‘
“The general advice of all experts and 

authorities on publicity is ‘Advertise ! 
advertise ! advertise ! Keep at it con
tinuously ; never stop.’ In this article 
I want to give my readers a few of the 
Don’ts of advertising :

“Don’t advertise unless you know how. 
It will only be waste.

“Don’t advertise unless you have some
thing to sell that is worth the price you 
ask for it. The public are fairly well 
educated, and if you fool them once, 
then you will not have a second chance. 
There are always some who are ready 
for a ‘gold brick’ or ‘Spanish prisoner’ 
chance, but these people, as a rule, are 
not much use to the regular trader.

“Don’t think a simple announcement 
of you name and address in the paper 
will bring ‘live’ results.

“Don’t put a good advertisement in 
the paper and let it remain issue after 
issue without changing.

“Don’t advertise in the lowest-priced 
paper, simply because it sounds cheap. 
The paper with 20,000 circulation, at 
3s per inch, is much cheaper than the 
one with 1,500 circulation at 6d per 
inch.

“Don’t use papers that do not circu
late extensively in the district whence 
you can draw your business.

“Don’t be afraid of a little white space 
in your advertisement. Most advertis
ers like to put as much matter in their 
space as they can possibly get in. If 
yours has plenty of white showing it 
will stand out prominently and be seen 
more easily.

“Don’t be over-persuaded to advertise 
in a theatre programme. I have found 
from practical experience that it does 
not pay.

“Don’t take a page in a bazaar hand
book. Visitors to a bazaar go to buy 
at the stalls, and are not interested in 
your business. If you want to help the 
cause for which the bazaar is held then 
give them a subscription, or else send 
them something they can sell.

“Don’t use bill-posting stations unless 
you have something to sell that is in 
general demand all over the country. 
This form of publicity may occupy a 
place as part of an advertising scheme, 
but is not an advertising scheme in 
itself.

“Don’t be too hard on the printer. It 
is a mistake to try and get his estimate 
down to the very lowest figure. In or
der to reduce the cost he will be com
pelled to take it out of the quality of
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work or paper. Just remember that the 
printer is in business to stay just the 
same as you are, and that it is ins in
terest to please you and make you a 
regular customer. It is greatly against 
his interest to overcharge you. Of 
course, I take it for granted you go to 
a printer who can both set up your mat
ter and print it well. The other sort 0f 
printer is no good.

“Don’t use jokes or comic pictures in 
advertisements. They may be attrac
tive and the public may'laugh over them 
but unless you are the editor of a comic 
paper they will fail in the purpose you 
have in mind, i.e., to sell your goods.

“Don’t get into the habit of exagger
ating your statements. Exaggeration is 
only a polite, honeyed name for Lying. 
The public are not slow to see through 
a lying advertisement, and, naturally, 
will place you and your store u.n a level 
with your announcement.

“Don’t talk about price and forget 
quality. If your goods have quality, tell 
all about it. Price will be forgotten 
long before the quality.

“Don’t go in for spasmodic advertis
ing. If your appropriation is only small, 
then go in for small advertisements, hut 
keep at it continually. One large fire 
occasionally under a boiler won't give 
any great result compared with a con
tinuous small fire.

“Don’t drop your advertising in the 
quiet seasons. This is the cime when 
you should strive to make business. You 
will not only mend the quiet times, but 
the rush will be better when the season 
comes 'round.

“Don’t use the same copy twice. Have 
fresh matter every time your advertise
ment appears. This may seem a. tall 
order, but the advertisers who are get
ting the best results are those who al
ways change the copy.

“Don’t try to sell everything in your 
line of business. Specialize and keep 
good stocks. Advertise a few lines un
til you have impressed the public that 
your store is the store for that class of 
goods. Better have a good trade on a 
few lines than a moderate turnover tin 
many different kinds.

“Don’t think that everybody knows 
you and your store, and that you are 
so well known that there is no need to 
advertise. The new firm advertises, and 
in time will be much better known than 
you, if you don’t adopt modern methods 
and advertise.

“Don’t forget that there are experts 
in advertising.

“Dtfn’t think that advertising is sim
ply a hit or miss affair. “Scientific pub
licity” pulls business, and if you pay 
for an advertisement that brings re
sults it is much better than filling space 
with copy that does no good.

“Don’t regard your advertising costs 
as expenses ; they are an investment, 
and the value they attain by persistent 
and consistent advertising is one of flic 
finest elements ol ‘good will’ in any 
business."

We do not reproduce any ads. this 
issue, because out of "a number sent in 
we have none to suit our space. Next 
issue we intend to reproduce an ad. 
written for a retail grocer by an adver
tising expert. It will pay you well to 
study its make-uip and general style.
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BIRKMYER’8 waterproof flax-canvas

Thousands in 
use.

Best Water
proof in the 

country.

/'•A

Just as cheap 
as the common 
ones, but In
finitely better.

For Horses, 
Wagons, 
Feed-bags, 
Capes, etc., etc. 
All styles and 
sizes in stock.

Samples cheerfully Tarnished

TOBIN TENT, AWNING and TARPAULIN CO.
Ottawa Toronto Montreal

201 Sparks St. 12S Slmcoe St, 28 St. Peter St.

Our Factory now 
boasts the most up- 
to-date equipment 
for making Catsup

#5=—Xx

I / tomato (i
CATSUP

in Canada. We 
also have one of the 
best Catsup Cooks 
on the continent.

Last fall we bought tons and tons of the finest 
Rose Tomatoes. These have been washed, scalded, 
peeled and seeded, then have gone through the process 
of making them into Ozo Brand Tomato Catsup. 
Nothing of the delicious flavor of the ripe tomato has 
been taken away, and our chef’s blending of the 
spices and condiments has given it an appetizing piqu
ancy that cannot be equalled.

Put up in large 14-oz. screw-top bottle with an 
exceptionally pretty label, it makes one of the most 
attractive packages ever put on the market. We 
guarantee its purity, and the absolute cleanliness of 
our factory and methods makes its wholesomeness 
beyond dispute.

Packed in cases of two doz., $1.00 per doz. 
f.o.b. Montreal.

THE OZO CO., LIMITED,
MONTREAL

CONDENSED OR “WANT” 
ADVERTISEMENTS.

Advertisements under this heading, lc. a word each 
insertion.

Contractions count as one word, but five figures (as 
$1,000) are allowed as one word.

Cash remittances to cover cost must accompany all 
advertisements. In no 0886 can this rule be overlooked. 
Advertisements received without remittance cannot be 
acknowledged.

Where replies come to our care to be forwarded five 
cents must be added to cost to cover postages, etc.

J

Yearly Contract Rates.
100 words each insertion, 1 year....................... $80 M

“ • months................ 17 00
__ " 8 months................ 10 00
M " 1 year ...................... 17 00
" " • months................ 10 00
M " " 1 year....................... 10 00

BUSINESS CHANCES.

OHN HEW, Real Estate and Business Broker 
158 Bay Street, Toronto. Established fifteen 
years. No charge unless sale effected.

GROCERY BUSINESSES — l have several choice 
grocery businesses for sale in Toronto, good 

stores and dwellings, rent reasonable, genuine money 
makers, stocks from seven hundred to twenty-five 
hundred. John New.

$1 500 GR9CERY. BUSINESS-Good town
thirty miles from Toronto; doing 
thriving business. John New.

$4., OnO large brick storey and dwelling
on good business corner in Toronto ; 
up-to-date grocery in connection 

which is also for sale. John New.

IF you want to buy or sell a business, write, John 
New, Toronto.

SITUATIONS VACANT.

BRIGHT, intelligent boy wanted in every town and 
village in Canada ; good pay, besides a gift of a 

watch for good work. Apply the MacLean Publishing 
Company, 10 Front St. E., Toronto.

GROCERY CLERK Wanted.—A competent man to 
take charge of our Grocery Department. Give 

experience and state salary expected. Must understand 
window dressing. Geo. G. McKenzie & Co., Camp- 
bellton, N.B.

FOR SALE.

FOR SALE.—General Store Business, principally 
lumbering trade; Dwelling, Store and Warehouse 

also. In a good Lumbering District in Western 
Ontario. Stock about $6,000 ; Annual turnover 
$40,000. This is a rare chance ; no opposition ; sat
isfactory reasons for selling. Box 157, Canadian 
Grocer, Toronto.

Expert Bookkeeping
Investigation and auditing of all 
classes of accounts undertaken. 
Trading, profit and loss accounts 
and balance sheets prepared. Sets 
of books opened and office systems 
devised In an up-to-date manner. 
Collection of accounts a specialty.

Davenport, Pickup & Co.
622 McIntyre Block and 422 Ashdown Block

WINNIPEG, MAN. 
and at BRANDON, MAN.

Square your accounts
86
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CANNING FACTORY THAT NARROWLY
ESCAPED DYNAMITING IN ESSEX

The accompanying illustration shows 
the factory of the Essex Canning Co., 
which, like most buildings in the town, 
had a narrow escape from destruction 
when the car of dynamite exploded there 
recently. As it was, every pain of glass 
in the building was broken and the upper 
storey was slightly disarrayed, but none 
of the machinery was injured and after 
the commotion had subsided and the 
muss cleared away, work was resumed 
as usual. The factory was four blocks 
from the explosion and was largely pro
tected by the town hall which stands 
between it and the station.

Operations on tomatoes were begun 
at the factory last week. Mr. Ball, the 
manager, in conversation with a repre
sentative of The Canadian Grocer yes
terday, said his factory would put up 
this season the largest pack of tomatoes

ever put up by a single factory in Can
ada. Since last season he said they 
had doubled their capacity, and they 
had 400 acres of a splendid crop. The 
outlook for the pack of both corn and 
tomatoes was excellent he said. The 
quality of the corn was good, too. The 
total pack in the province, lie thought, 
would be smaller than last year. More 
packers were putting up peas this year, 
but the pack would be short notwith
standing.

PURE FOOD A RELIEF.
“Talk about the grocery trade being 

antagonistic to Dr. Wiley and the rest 
of the Pure Food authorities,” said a 
New York jobber the other day; “peo
ple don’t know what they are talking 
about. I don’t believe there’s a reput

able jobber in the country who won’t 
hold up both hands and vote the law an 
emphatic success. When we get it all 
running right there will be some plea
sure in being a grocer and selling the 
nation food that is food.

“We had no idea how far away from 
decency we had drifted in this matter 
of serving up goods that would sell, 
rather than goods that were wholesome 
and entirely suited to health. Manufac
turers had evidently been blinding 
themselves to the real welfare of the 
consumer in their race to put out the 
goods that would sell best. They were 
bleached and colored and artificially 
flavored and preserved till there was 
real danger, let alone an undesirable 
uncertainty, and we were so engrossed 
in the commercial side of the question 
that we entirely forgot the consumer.

It was time the Government called a 
halt, and when we get over the trouble 
of readjusting things, of packing things 
as nature made them, of leaving them 
their natural flavor and color and of 
telling the truth on the labels, there will 
be some satisfaction in being a grocer.”

GENERAL BISCUIT CO.
H. B. Grubbs, a St. Louis man, has 

formed a $30,000,000 biscuit company in 
New York, known as the General Bis
cuit Co., and a consolidation of about 
100 independent biscuit baking com
panies. It is said that two strong finan
cial institutions in New York are financ
ing the concern and that New York will 
provide the chairman of the board of 
directors.

MERCHANTS’ OWN FAULT

If Farmers Buy From Mail-Oider 
Houses—A Farmer’s View.

A farmer makes a few statements in 
answer to the occasional articles that 
appear in print about the mail ,, 1er 
houses. He tells merchants that ii they 
quoted prices and facts as do the mail 
order houses they would obtain more 
business as a result. He says:

“If the mail order houses get ÿiuu 
each month out of this county that be
longs to the home merchants the fault 
is with the merchants themselves. The 
mail order houses advertise and give us 
prices on everything they offer for sale. 
They tell us what they have and what 
they want for it. Of course, we get s.,„ked 
once in a while, and if we do, we can try 
some other house. Most of the home 
merchants who advertise at all, don’t 
quote prices. They neglect to tell ns 
what we want to know—the price. Of 
course we can go to the store and ask 
the price of this article and that, but 
you know how it is, one doesn’t know 
so well, exactly, what lie wants to buy 
when he gets in the store as when he is 
at home. And here is where the mail 
order houses make their hit. They send 
us their advertising matter into the 
homes and we read it when we haven’t 
anything else to do, and every mem
ber of the family who reads their stuff 
usually finds something that he or some 
other members of the family wants, and 
many orders are made up and sent out 
just at such times.

“Right here is where the home mer
chant falls down. If he talked up his 
business to us in our homes the same as 
the mail order houses do, the people 
would be in io see him the next lime 
they came to town, and in many cases 
extra trips would be made to get the 
things at once that we didn’t know we 
wanted until they were brought to our 
attention.

“The home merchant can save I lie 
expense of getting out a catalogue. We 
people read the home papers more care
fully than we do a catalogue and if the 
merchant wants to talk business with 
us, let him put his talk into the home 
papers, and put it in so that we know 
he means business. The home merchant, 
likely, nine times out of ten, sells his 
goods as cheaply as the mail order 
houses, and I believe on many tilings 
they are mu£h cheaper, but how are we 
to know it if he doesn’t tell us about 
it?

“A merchant must not think that 
even his best customers know his goods 
so well that they can tell what lift lias 
without being shown.

“It is none of my business how the 
home merchant runs his business, but I 
don’t like to see these roasts in the 
paper all the time about us fellows who 
get a little stuff shipped in once and a 
while, and never anything said on the 
other side. There are always two sides 
to a question and I have given you 
mine. If it is worth anything to vou 
yon can take it.”

The Essex canning factory which escaped the dynamite explosion.

ISWSIM.1.

^ E
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If you desire to handle High Class English Specialties, 
then order from your wholesaler,

GILLARD S PICKLE
A triumph of scientific Pickle making, and the most delicious of any.

AND

GILLARD’S SAUCE
Absolutely the finest quality at a reasonable price.

Sole Proprietors t

GILLARD & CO.,
LIMITED

London England

Manufacturers of Sauces and Pickles to

HIS MAJESTY THE KING H.R.H. THE PRINCE OF WALES
Representatives in Canada:

R. S. Mclndoe, Toronto; W, H. Dunn, Montreal; A. Marshall, Vancouver; J. W. Gorham & Go., Halifax; W.S. Clawson & Go., St.John, N.B.
If you have any difficulty in obtaining from wholesalers, write to our representative in your territory.

CENTRAL CANADA

EXHIBITION
AT OTTAWA

September 13th to 21st, 1907

915.000 in Cash Premiums with 37 
Gold Medals as Special Prizes

Fine grounds and up-to-date 
buildings

The best special stand attractions 
and a grand night show

Exhibit of Live Stock always a 
feature

Write E. McMahon, Secretary, for 
all information

There’s a Peculiar Satisfaction
in offering what you know to be the very 
best to your customers. That class of 
goods yields a remarkable percentage of 
profit also, as you know.

Purnell’s
Sauces-Pickles-Vinegar

stand at the top rung of the ladder of 
quality. They are thoroughly reliable 
English goods, in a class by themselves.

They Satisfy Particular People.

PURNELL WEBB & CO., Ltd.
Bristol, Eng.

EST. 1760
Ap-\ to Agents for further particulars :

R. Jardin*..................................................8T. JOHN, N.B.
H Ha.zvrd, . CHARLOTTETOWN. P E I.
R. Mitohsll A Oo., - 28 8t Peter St.. - QUEBEC.
O 8. Hardinq, Ro to 46, Oanads Life BuiMiTO. MONTREAL.
Bicklk A Oreenino, - . HAMILTON, ONT.
'-.a.rnan-Escott Co., 723 Union Bank WINNIPVIl MAN.
O K .Uavis AO°„ - - VANCOUVER. B.O.
Rtl* A Hooper. . 37 Front Street Ea»t - TORONTO.
Messes. Ebb A Rankin, Commission Brokers - HALIFAX.
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Grocers who are posted will not 
accept a Coffee Mill unless it bears 
the name “ENTERPRISE.” The 
excellence of the grinders has been 
proven by many years’ efficient ser
vice. The strength of their construc
tion cuts out the expense of repairs, 
and the beauty of their finish makes 
them an ornament in the store. Get 
our catalogue at once, illustrating 
every desirable kind of Rapid Grind
ing and Pulverizing Mills, from the 
smallest hand mills up to the most 
powerful electrically driven mills.

The Enterprise Mfg.Go.of Pa.
PHILADELPHIA, U.S.A.

PA I CQ Electrically Driven 
VULLO —Coffee Mills
Single and Double Grinder Pulverizing and Granulating

Every Coles Coffee Mill has a Breaker that breaks the Coffee 
before it enters the grinders, thus reducing wear of grinders 
and saving current.

Our
Grinders

Wear
Longest

Grinding
Capacity

Granulating 2 lbs. 
per minute.

COLES MANUFACTURING CO.
las. 1615-1635 North 23rd St. PHILADELPHIA, PENN., U.6.A.

Agents :
Todhunter, Mitchell & Co., Toronto. Forbes Bros., Montreal.
Dearborn & Co., St. John, N.B. Gorman Eckert & Co., London, Ont.

TEfe PERFECTION CHEESE CUTTER
This Cutter hie been giving 

complete satisfaction for over 
four years to many thousands of 
Retail Grocers, Any one of them 
will tell you “it paid for itself 
in the first ninety days'’ in 
time, accuracy and the saving 
of scraps. You sell all your 
Cheese and make an absolute 
Profit of as much as you desire- 
It attracts and satisfies a new 
Cheese trade.

Be sure you are getting a
Perfection. There Is no other 
as simple, as accurate, or as 
good.

Shipped f.o.b. Hamilton, 
Ont. Send all orders to

THE AMERICAN COMPUTING CO., Indianapolis, Indiana

-------- BUY--------

Star Brand
COTTON CLOTHES LINES

-----AND-----

COTTON TWINE
Cotton Lines are as cheap as Sisal or Manila and much better.

Tot Sal* by All Wholesale Dealers.
BEE THAT YOU GET THEM.
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CANADIAN CASTILE. SOAP
^ellg.more than sgap. It is pure—the only 
distinctly Olive Oil Laundry Soap on the 
Canadian market. Women talk about
CANADIAN CASTILE SOAP in a way that 
pleases the man who stocks it. It does 
sell more than soap !

J5he CANADIAN CASTILE SOAP CO., Limited 
Berlin, Canada

A FIRE-PROOF OIL TANK

Cut 19-FIRST FLOOR OUTFIT.
Any Size, any Capacity.

That's the Bowser Self- 
Measuring Tank

BECAUSE—
The Bowser is leak proof, evaporation 

proof and waste proof. It prevents spilling 
and overflow. With it there are no oil- 
soaked floors, no oily waste, measures, 
funnels and cans, no explosive vapors. 
The oil in the tank cannot get out nor can 
fire starting from some other cause get to 
the oil.

As an insurance policy alone the Bowser will pay you, for it s the only 
tank that is always safe—the only fire-proof oil tank.

It is always the most economical, the cleanest, the most convenient and 
the greatest labor-saving oil tank possible to secure.

Explained in Catalogue B. Send for it.

S. F. BOWSER. & COMPANY, Limited
66-68 Fraser Ave., Toronto, Ont.

If you have an old Bowser and want a new one, write us for our liberal 
exchange offer.

Past Due Accounts.

is

We have just issued an eight 
page booklet regarding our 
Collection Department. If you 
have not received one write us.
It will interest you.

The Beardwood Agency
Claims, Collections and 

Commercial Reports

313, New York Life Bldg., MONTREAL

Do You Want to Buy
A BOILER, ENGINE 
OR MACHINERY?
If you are a subscriber of 
Canadian Grocer, you can 
insert a notice free in

CANADIAN MACHINERY
TORONTO MONTREAL

Persons addressing advertisers will 
kindly mention having seen their adver
tisement in this paper.

TQ MANUFACTURERS'
AGENTS :

The Canadian Grocer he* enquiries from time to 
time from manufacturers and others wanting represen
tatives in the leading business centres here and abroad.

Firms or individuals open for agencies in Canada or abroad 
may have their names and addresses placed on a special list 
kept for the information of enquirers in our various offices 
throughout Canada and in Great Britain without charge.

Address
Business Manager

CANADIAN GROCER
Montreal and Toronto.

ELECTRIC POWER COFFEE MILLS
This small cut illustrates another 
of the designs we make.

Furnished for direct or alterna
ting current. Fitted with strong 
brass heavily nickeled hopper.
Stands 30 inches high, operates 
off your lighting line. Most 
convenient and up-to-date mill 
on the market.
Granulates 2-lb per minute and 
cuts fine 1-lb per minute.

Writs tor Catalog and prioom

THE A. P. FISHER CO., LIMITED, • TORONTO

CUT
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Surprise
Soap.A PURE 

HARD

If “Surprise” is 
the best value in 
Soap, you will sure
ly advise your trade 
to use it. Examine your 
stock of soaps. See for 
yourself. Made by

P
- - lii VXV' ^

'A) A , 
* a ■*::> iiv* , j

The SI. Croix Soap Mfg. * . .
Factory at ST. STEPHEN, N.B.

Branches:—Montreal, Toronto, Winnipeg, Vancouver, West Indies
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QUOTATIONS FOR PROPRIETARY ARTICLES
Quotations on staple articles, prepared by our own staff, will be found in the market reports in the centre of the paper. 
The following are prices of proprietary articles which are supplied by the manufacturers or their agents, who alone are 

res,, msiblefor their accuracy. For charges for inserting quotations in this department apply to Advertising Manager, The Canadian 
Grot er, at our nearest office.

Powder.
30, 1807.

Oook friend—
8Ue i, in 2 and 4 doz. boxea............

•• 18. in 4 do*, boxe».......................
“ in 6 " ........................

... 82 40
.. 3 1C 
.. 0 80 
.. 0 70

11 5 in 4 " ........................
Poul•« ’ins, 2doz in oase................
12-oz fins, " ................
Mb. * " .................

.. 0 45 

.. 3 00 

.. 3 *»

.. 14 00

W. H. GILLARD 4 OO.
Diamond—

Mb tuis, 2 doz. in case....................
Mb. tins, 3 " ...................
I-lb. tîïiS; 4 " ‘ ..........

.. |3 UO 

.. 1 35 

.. 0 75

i-doz. 
(•doz.

12-oz.
2Mb.
51b.

. $0 85 

. 1 75 

. 8 50 

. 8 40 

. 10 50 
, 19 75

MAGIO BAKING POWDKk 

Gases. Sizes. Per doz.

I Per case
•455

ROYAL BAKING POWDER.

Sizes.
Royal—Dime.......................................

Per Doz. 
.1 0 95 
. 1 40
. 1 95

•• 4 lb..............................................
" 12 .............................................. . 3 85

" 3 lb............................................. . 13 60

Barrels—When packed in barrels one per
cent, discount will be allowed.

CLEVELAND’S BAKING POWDER.
Sizes. Per Dos

Cleveland s—Dime..............................
" 4 lb...................................
" 6 OZ..................... ............
" 4 lb..................................
" 12 oz................................ . 3 70

1 lb................................... . 4 65
3 lb...................................
5 lb................................... . 21 65

barrels—When packed in barrels one per
vein, discount will be allowed.

T. KINNEAR 4 CO.
Crown Brand—
1 lb. line, 2doz. in case...................... . $1 20
lib. •• 2 •• " ...................... . 0 80In, 4 - •• ...................... . 0 45

GEORGES BAKING POWDER.
Per doz.

Trial , packed 6 doz. in case .... . $0.90
4-o “ 4 " ___ .. 1 35
6-oz “ 3 .. 1 80
8-o, “ 3 “ .. 2 35

12-u, 4 2 “ .. 3 55
16-o “ 2 .. 4 55
32-o. “ 1 " . 8 50

Te; net 30 days.
Beverages

Can

Chooolatee and Cocoas
THE COWAN (JO., LIMITED

Oocoa—
Perfection l ib, tins per doz.............. £4 50
Perfection, 4-lb., per doz...................^ 5u

'* ilb., " ................  1 30
“ 10c. size “ ................ 0 90
“ 5-lb. tins per lb................. 0 40

Soluble,No 1,5 and. 10-lb. tins,per lb 0 20 
“ No.2 5 and 10-lb. tins,'1 0 18

London Pearl per lb............................. 0 25
Special quotations for Cocoa in bbls.,kegs,etc

IMPERIAL BAKING POWDER.
Game. Sizes. Per dos.

4-doz.................... 10c.
3-doz.................... 6-oz. ..
1-doz.................... 12-oz.

Chocolate—
Queen’s Dessert, i-lb. cake*. 12-lb. boxes

per lb.....................................................nv 38
Vamiia, j-lb. cakes, 12-11). boxes peril).

..............................................................  , 35
Parisian tis per lu.................................0 30
The following sweetened for household 

purposes :
Royal Navy, i’s 12 lb. boxes per lb. ..$0 30
Diamond, " " .........  0 25
Special Diamond, i's, “   0 22

“ 6 s, "   0 22
” 8'b, "   0 30

The following unsweetened :
Perfection, 2 r. size, 2 doz. i « case per

doz...................................................... ÿl 8J
Perfection, 10c. size, 4 doz. in ease per

doz.........................................................0 90
IoiiiKS tor oaze-

Chocolate, white, pink, lemon, orange, 
almond, maple and cocoanut cream, in
4-lb. pkgs., per doz.......................... 0 90

Chocolate, white, pink, lemon, orange, 
almond, maple and cocoanut cream, in
1-lb. boxes, per doz......................... 1 75

Confections— Per doz.
Cream bars, 60 in box, per box.......... 1 80

“ 6 in box, per doz. boxes 2 25
Chocolate ginger, per lb.......................0 30

" " libs., per doz— 2 25
Crystalized “ I’s, per doz. boxes 2 25 
Vanilla chocolate wafers, No. 1, 5 lb.

boxes, per lb.........................................0 30
Nonpareil wafers, No. 2, 5 lb. boxes,

per lb..................................................... 0 25
Milk chocolate, 36 in box, per box... 1 35 

" in box.per doz. f*akes 0 85
Maple Buds, in 5-lb. boxes per lb.... 0 35 

rav'H.
Obooolate— per lb.

Oaraocaa. is, 6-lb. boxec...............;.. SO 42
Vanilla. i'i .........................................  0 41
"Gold Medal,” sweet, is, 6-lb. boxes 0 29 
Pure, unsweetened, t's, 6-lb. boxes 0 42 
Fry’s "Diamond," i’s, 14-lb. boxes 0 24
Fry’s "Monogram," i's, 14-lb boxes 0 24 

Oocoa— Per doz.
Oonoentrated, i’s, 1 doz. In box .... 2 40

..................... 4 50
8 15

, i’s, 1 doz. In box . 
is. " "
1-lbs. " "

IOHN HOPE & CO. AGENTS. 
k Cochrane's aromatic ginger
es, 1 doz..................... 1 30
loz.......................................... l 25
• rial ginger ale, pts , cases
........................................ 1 40
rial ginger ale, V2 pts., cases

.............................................. 1 00
la water cylinders, casks
................................................  1 25

- water cylinders, cases, 5 doz 1 30
’8 than full package.

«flu*
-xford, per lb............................. $0 1?
j-dox lots or case................... 0 16
Mammoth, i gross box........... 1 00
AMES’ DOME'BLACK LEAD.

Per gross.
.................................................. $2 40
............................................ 1 50

Cereals.
2-lb. pkgs., per pkg........... 0 08
7-lb. cotton bags, per bag.

Homoeopathic, i's, 14-lb. boxes
" 12 lb. boxes.................

EPPS'S.
Agents, O. B. Colson 6 Son, Montreal. 

In i, i and 1-lb. tins, 14-lb. boxes, per
lb........................................................... 0 35

Smaller quantities .......... .................... 0 37
BENSDORP'S COCOA

A. F. MacLaren, Imperial Cheese Co , 
Limited, Agents, Toronto.

10c. tins, 4 dos. to case........per doz., • .90
i " 4 " " .... " 2.40
4 " "1 " " .... " 175
1 • "1 " " .... " 9.00

JOHN P. MOTT 4 OO.'S.
R. R Molndoe, Agent, Toronto 

J. A. Taylor, Montreal.
Jos. E. Huxley, Winnipeg. 

Standard Brokerage Co., Vancouver, B.C.

Pei
Elite, f s (for cooking)...............................$0 32
Prepared cocoa, i’s....................................0 30
Prepared %’b ............................................ 0 28

0 38 
0 32 
0 28 
1 00 
0 24

rreparea y» s ................
Mott’s breakfast oocoa, \’ft::::::::::::

No. 1 chocolate, i s....................
Navy “ i’s....................
Vanilla sticks, per gross ...........
Diamond chocolate, i's.............
.confectioner’s chocolate,31o. to 0 31 
Swert Chocolate liquors..21c. to 0 35

WALTER BAKER X Co., LIMITED.
Peril..

Premium No. 1 chocolate, 1 and i-lb.
cakes .................... .............s0 38

Breakfast cocoa, j. I, 1 and 5-lb. tins 0 44 
German Sweet chocolate.' i and j-lb.

cakes. 6 lb. boxes............................... 0 28
Caracas Sweet chvcolate, J-lb. cakes

6-lb boxes...................................... 0 35
Auto Sweet chocolate, 1-6 lb. cakes,

3 and 6 lb. boxes............................... 0 35
Var.illa Sweet chocolate, 1-6-lb. rakes

6-lb. tins .................................... 0 47
Soluble chocol te (hot or cold soda)

1-lb. tins..............................................  0 42
('racked cocoa, i-lb. pkgs., 5-1K bags 0 31 
Caracas tablets, 100 bundles, tied Es,

per box................................................ 3 00
The above quotations are f.o.b. Montreal 

WALTER M. LOWNEY OO.
CanadianBranch,165-171 William st. Montreal 
Breakfast cocoa— Per lb.

5- lb. screw top cans, 10 cans in case, 38c. 
12-lb. boxes. 6 boxes in case. 1-lb. tins. 39c. 
fi-lo. boxes, 12 boxes in case,i-lb. tins. ,4Uc.
6 lb. boxes. 12 boxes In oase, 1-5-lb.tins.41c. 
12-lb. boxes, 6 boxes in case................. 41c.

oweet cocoa p iwder—
12-lb. boxes, 6 boxes in case, 1-lb. tins. 30c.
6- lb. boxes, 12 boxes in case, i-lb. tins. .30c. 
6-lb. boxes, 12 boxes in case, t-lb. tins. 32c

Premium chocolate—
R-lb. bxa., 12 bxs. in case, i-lb. pegs. .33c 
6 lb. bxs., 12 bxs. In case, i-lb. pkgs. .î)3n 

M'llr chocolate—
50 5-cent pieces to box, per box ----$1.65

Vo "Uia sweet chocolate—
50-5 cent, pkgs., in box......................... 81.65
6-lb. Dxs. i2 bxa., In case, i-lb. tins---- 28c
6-lb. hxz.. 12hxa. in r«8, i-lb. pkgs. 2Se 

Diamond sweet chocolate—
6-lb. boxes, 12 bxs. In case, i-lb. pkgs.. 24c. 
6-lb. " 12 " " 4-lb. " ?4c.

Cocoanut.
CANADIAN COCOANUT CO., MONTREAL. 

Packages-
5c., 10c , 20 and 40c. packages packed in 

15 lb. and 30 lb. cases Per lb.
1 lb. packages.........................................  0 26
V2 lb. “ .......................................  0 27
l lb. “ ........................................ 0 28
1 and \ lb. packages assorted ............. 0 26.1
1 and Ub. " "   0 27b
Vo lb. " in 5 lb. boxes.... 0 28
4 1b. 11 “ .... 0 29
| lb. 14 in 5,10,15 lb. cases 0 3 >

Bulk
in 15 and 15 lb. pails and 10, 25 and 50 lb. 

boxes. Pails. Tins. Bbls.
White Moss, tine strip, u 19 u 21 0 17
Best Shredded............. 0 18   0 16
Special Shred ............. 0 17   0 15
Ribbon........................... 0 19 0 17
Macaroon ..................... 0 17   0 15
Desiccated.................... 0 16   0 14
White Moss in 5 and 10 lb. square tins, 21c.

Condensed Milk.
BORDEN'S CONDENSED MILK OO.

Wm. H. Dunn, Agent, Montreal & Toronto.
Cases. Doz

“ Eagle " brand (4 doz.)..................$6 00 $1 50
"Gold Seal" brand (4 doz.)........  5 00 1 25
" Challenge " brand (4 doz.).........  4 00 1 00
Evaporated cream—
"Peerless” brand evap. cream.. 4 75 l 20

“ hotel size...................  4 90 2 45

)°l\pEN^g

Cream

TRURO CONDENSED MILK OO., LIMITED.

"Jersey" brand evaporated cream
per case (4 doz.).................................. $4 65

" Reindeer " brand per case (4 doz).... 5.60

JERSEY CREA* pElNDEfr

!)l

Coffee».
Tims. 1.1 IT ON

retail wholesale
tins, ground or whole,. 0 40 0 30

Damascus .

JAMES TURNER 4 CO. Per lb
•0 31

oeho. ......lf0
Sirdar................................... ....... q 17
Old Dutch Bio......................... o 124

Pt ib 
. $0 25

E. D. MARCEAU, Montreal.
"Old Crow" Java.................................... .....  w

" Mocha................................ o 274
' Condor ’’ Java........................................ q 30

Arabian, Mocha................................ * q gg
15-year-old Mandheling Java and

hand-picked Mocha............................ o 50
1-lb. fancy tins choice pure coffee, 48

tins per case......................................... o 20
Madfam Huot’s coffee, 1-lb. tins......... i ' 0 32
100 lb. delivered in Ontario and Quebec. 62
Rio No. 1.......................................... n u
Condor I. 40-Ib. boiei.........  . . . . 45o

I! ïîv boxti8..........  424cIII, 80-lb. boxes........................... gyic.
IV, 80-lb. boxen........................ " ‘ '

THOMAS WOOD & CO.

"Gill Edge'' in 111,. tins.........................
44 in 2 lb. “...........

Canadian Souvenir. 1 lb. fanvy litho- 
graphed canisters................................

s0 33 
0 32

0 30
PATTERSON -• COFFEE ESSENCE

Agents, Rose & Latlamme, Montreal and 
, , „ Toronto.
5 oz. buttles, 4 duz, per doz................. 1 75

i? “ f " "    3 03
Rep. quarts, 1 “ “   g 50

1 9 00

Cheese.

Imperial—Large size jars__ per doz. $8 25
Medium size jars.................... " 4 50
Small size jars....................... 1 2 40
Individual size jars............. " 1 00

Imperial holder—Large size '* 18 00
Medium size ........................ " 17 00
Small size.............................. " 12 00

Roquefort—Large size..........  '• 1 40
Small else............  ............. <• 2 40

coupon Books—Allison's.
>'or sale in Canada by The Eby Blain Co 

Limited, Toronto. O. O. Beauchemin 4 
Fils, Montreal.
$1, $2. $3, 85, $10 and 820 books.

Covers and 
Coupons 
number ed

Un-
num

In lots of less than 100
books, 1 kind assorted. 4o.

100 to 500 books................. 31c.
100 to 1.000 hooks.............. So.

Allison’s Coupon Pass Book.
00 to 83 00 books ................ 3 cents each
00 books.................................. 4 "

10 00
15 00 
SO 00
16 00 
50 00

...................................64

...................................6l

...................................7$

«ScitAUSh

Cleaner.
Per doz. 

4-oz. cans $ 0 90
6-oz. " 1 35

10-oz. " 1 85
Quart " 3 75
Gallon “ 10 00

The Devldion 4
Wholesale Agent. 

Hay, Limited, Toronto

' tj
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A Guarantee that is Worth Something

RISING ma SUN
SUN PASTE

STOVE POLISH ggüllà STOVE POLISHI eS^ss.ueoR sW'Jf T
IN THE WOWjyIN CAKES IN TINS

is printed and packed in every box uf 
SUN PASTE Stove Polish. Our guar- 
antee stands at par because all you have 
to do is to notify us if any of our SUN 
PASTE is found defective in any way and 
we do the rest. It is no surprise tous, 
however, that so many thousands of store
keepers are selling our SUN PASTE year 
in and year out with never a defective 
tin. We make the goods right. That is 
the kind of Paste Polish you find it worth 
while to push.

MORSE BROS., Props. - Canton, Mass., U.S.A.

PROTECT
your large business and retain your many customers by 
storing your

RESERVE STOCK
of well-known Brands of Canned Goods, Wines, Liquors and 
Grocers’ Sundries, either Free or In Bond, in a modern

Fireproof Storage Warehouse
where Insurance Premiums are the lowest in Canada, and 
from which goods are promptly distributed by close con
nection with all Railroads and River and Ocean Steamship 
Lines. RESERVE SPACE for your autumn shipments at the

TERMINAL WAREHOUSE <6 CARTAGE CO., LTD.
14-38 Grey Nun Street, MONTREAL

5&eü ewîgf
1Sr*1 0f BOHDiN'S CW0tN«3

-SAIL BOR!

iSStejkW|jî^d',ion*,piottcuo«*9a‘ 
hit signature-* Signature , .

Unexcelled in their line and the most perfect milk products
of the day are

BORDEN’S BRANDS
“ EAGLE BRAND ” Condensed Milk

and " PEERLESS BRAKD ” Evaporated Cream
Every grocer in Canada knows them. Let your customers 

profit by your knowledge—stock them.
WM. H. DUNN, AGENT

27 Front Street East, 394 & 396 St. Paul St.,
TORONTO. MONTREAL.

-gïZisueto

^ÉVAPORAI'
CrëaM

CONPtP jfS-

(Unsweetened)

Wï-~r-rm. 1

__ J

^ÏnÜÜhÂtioÜA^

SAUCE

|9BR;

pMmsîl

"tu mp wcpmâüïülïl
| LONDON S.Vt’l

Extract of
LAPORTE, MARTIK 

Vita" Pasteurized Extra

Bottles 1-oz., case of 21 
2 " “1 

" 4 " "1
20 " 
20 " V. 1

Fl)
Wilson’s Fly 

50 l«c. packetf 
three boxes foi

Infants* 1
Roblncon'e patent barley |

;; «os1* i
Jam» and 1

BATHERS WHOLE FRUIT 
Agents, Rose & Laflami 

Toronti
1-lb. glass jar, sc ew top, 4

T P**TON j
0 impound Fruit Jams— 
itl-oz. glass jare, s aoz. in ui 
Mb. tins, 2 doz. in oase... 
5 and 7-lb. tin palis, 8 an

crare.............................
7 and 14-lb. wood palls...
30-lb. wood palls..............
Compound Fruit Jellies— 
"3-oz .glow jars, 1 do*. Ino 
7-lb. tlha. 2 doz. In case pc 
( «id 14-ib. wood pails,6 pi

80-lb. wood palls............
Home Made Jams—abeoli 
Mb. glace jars (16-os. gen

ease........................pe
5,7,14 and 30-lb. pails, p

Lard.
TBS N. £. FAIRBANK O 

LARD OOMK

92
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IN GENERALISE

THE A 1 SAUCE
A Fine Tonic and Digestive. 
An Excellent Relish For 
“FISH, FLESH or FOWL.”

Simply A 1.
Pleases everyone.
The Public WILL have it. 
Sold all over the world.

For particulars and prices write our Agent

H. HUBBARD, 27 Common St 
MONTREAL.

n n Jk Purveyors to H.M. the K
IS KM mu <6 C/Uv LONDON,

King, Mayfair Works, Vauxhall,
- ENG.

LIMITED

Extract of Beef.
LAPORTE, MARTIN k CIE, LTD.

Vita" Pasteurized Extract of Beef.
Per case.

Bottles 1-oz., case of 2 doz ............83 20
2 " “ 1 “ ............ 3 00

" 4 “ " 1 " ............... 4 50
“ 20 “ " * " ............... 4 75
“ 20 “ " 1 " ............... 9 00

Fly Pads.
Wilson’s Fly Pads, in boxes of 

50 1« c. packets, 83 per box, or 
three boxes for 88.40.

Infants’ Pood.
B-ibio.on'i patent barley 1-lb. Hw. .... 01 25 

" fib. Uni.... IB 
■’ groau Mb. tin,.... IK “ " fib. tlna. .. 2 35

Jama and Jellies.
BATHER'S WHOLE FRUIT STRAWBERRY JAM 

Agents, Rose & Laflamme, Montreal and 
Toronto.

1-lb. glass jar, sc ew top, 4 doz., per doz 2 20 
r itpton * oo.

0 impound Fruit Jams—
ni-oz. giass jar-t, ï aoz. in oaee, per doz. 81 00
fib. tins, 2 doz. in case.............per lb. 0 074
6 and 7-lb. tin pails, 8 and 9 pails in

era s................................... per lb. 0 07
7 and 14-lb. wood pails............per lb. 0 07
30-lb. wood pails....................... •• q Qgi
Compound Fruit JelUes—

Jars*1 doz. in oaee.per doz. 1 00
7-lb. titac, 2 doz. in case per lb............ 0 07*
t «id 14-ib. wood palls,6 pails in crate
«... ... per lb. 0 0730-lb. wood pails............ .......... •• q 06f
Home Made Jams—absolutely pure—
Mb. glass Jars (16-ox. gem) 3 doz. In 
. , v ~,v •••••• Per dos, 81 60 1 905,7,14 and 30-lb. pails, per lb.. .0 09 0 U

Lard.
™ ». K. FAIRBANK OO. BOAR’B HEAD 

LARD COMPOUND.

Tierces .........80 lli
i-bbls............  -
Tubs, 60 lbs 
Pails ............

.80 lli 

. 0 lli 

. 0 11$ 
2 33

20-lb. tms ... ... 2 23 Old Crow,”
Cases 3-lb. “ .. 0 12* *-lb. tins.

" 5-lb. “ .. 0 12 i-lb. tins.
“ 10-lb. " .. 0 lli 1-lb. tins 

4-lb. jars 
Mb. jars.riot.

35
0 23 
0 32* 
0 70 
0 35

NATIONAL LICORICE OO.
5-lb. boxes, wood or paper.... per lb. 80 40 

boxes (36 or 50 sticks)... .per box 1 25
Ringed 5-lb. boxes............per lb. 0 40
Acme" pellets,5-lb. cans... .percan 3 00 

" (fancy boxes 40) per box 1 50 
Tar lioorioe and Tolu wafers, 5-lb.
Lioorioe lozenges, 5-lb. glass Jars.... 1 75
.. ___, " 30 5-lb. cans............ 1 50

Purity lioorioe 10 sticks............ 1 45
, " 100 sticks............ 0 78

Duloe large cent sticks, 100 in box................
Lime Juice.

BATOER’S LIMB JUICE CORDIAL. 

Agents, Rose & Laflamme, Montreal and 
_ Toronto
Quart bottles, 2 doz., per doz ............ 2 93
Pint “ 2 “ “ ............ 1 85

BATHER'S LEMON SQUASH.
Agents, Rose & Laflamme, Montreal and 
_ Toronto.
Quart bottles, 2 doz., per doz............... 2 90
Pint " 2 “ “ ................ l 85

Lye (Concentrated). 
gillett'b pbbfümed. Per case

1 case of 4 dos....................................... 83 60
I oases of 4 dos.....................................$3 go
5 oases or more ...................................  8 40

Minot Meat.
Wether's condensed, per groes net. ..|I3 00 

per esse of dos. net......... i 00
Mas tard.

OOLMXJT 6 OB KXIH’S.

D.S.F., -lb. tins.....................per dos.Pl 40" Mb. tins.................... * 3 f
fib. tins , ‘ ‘6 00

Durham 4-lb. 1er...................... per 1st. 0 75
" Mb. ]sr....................... •' —

r.D Hb. 
■lb. i

tins. ..per dos.
or
0B 
1 40

, *; ft nuouo, Montres! 
Condor, lllb. boxes—

....

Olive Oil.
LAPORTE, MARTIN k CIE, LTD

Minerva Brand—
Minerva, qts. 12’s............................. 85 75

" pts. 24’s............................. 6 50
" t-pta. 24'b............................. 4 25

JOHN HOPE & CO., AGENTS.
Barton k Guestier Olive Oil-

Quarts. 12’s................................... 8 8 50
Pints, 24’s...................................... a 50
Vi pints. 48 s................................... 10 50

Leas 5 per cent, discount.
Orange ISUr malade. 

t. upton * oo.
12-oz. glass jars, 2 doz.case....per doz. 81 00 
Home-made, in 1-lb. glass jars " 1 40
In 5 and 7-lb. tins and 7-lb. pails,per lb. 0 07 
Golden shred marmalade, 2 doz. case,

per doz........................................ 1 75
Sauces.

PATERSON’S WOCESTER SAUCE. 

Agents, Rose k Laflamme, Montreal and 
Toronto.

*-pint bottles, 3 & 6 doz , per doz......... 0 90
Pint “ 3 doz............................. 1 75

BCÙS.
COW BRAND.

Case of 1-lb. contain 
lng 60 packages pe 
box, S3 00.

Oaee or *-lb. loon 
talning 130 pkgs. 
per box, S3 00. 

Case of 1-lb. and *• 
lb. (containing 30 
1-1X and eoj-lb. 

_ pkgs),per box, 83 00.
Case of 5a pkgs. containing 96 pkgs.l, per 

box, Cl
magic BRAND. Per case. 

No. 1, oases, 60 1-lb. packages............81 75

ao'YBIHFSB

AKIN6S0DA

«'Mni nllllltllMMIM
IL
0*

No.I. - 110Mb.* "' ........'ireNO-»- - {fife :: }....................»»

No. 6 Msgto sods—ohm lot—10-os. pkgs.
losas........ .........   1166<*W.............................................  tfi

Soap and Washing FowCcrs,
GUELPH SOAP CO.

_ „ 1 case. 5 case.
Royal City Soap (bar) .... 2 50 2 40
Peerles® Soap (bar)............... 2 50 2 40
Standard Soap (cake)......... 2 40 2 30
Crystal Soap Chips, per lb.

A. P. tippet k oo., Agents.
Maypole soap, colors .......... per groBsSIO 21

“ " black............... ,r is cC
Oriole soap............................. " ic zç
Gloriola soap......................... " ia c'J
Straw hat polish.................... " zu V.

Starch.
EDWARDSBURQ STARCH OO., LIMITED.

Laundry Starches— pe- lb
No. 1 White or blue, 4-lb. oarton.8 0 06f 
No. 1 " " 8-lb. " 0 06
Canada laundry............................... o 05
Silver gloss, 6-lb. draw-Ud boxes. 0 07 
Silver gloss, 6-lb. tin canisters 
Edward's silver gloss, '
Kegs silver gloss,large _____
Benson’s satin. 1-lb. cartons
No. 1 white, Dbls. and kegi___

» White GIom, 1-lb. pkgs... n 06" 
ïamel... .per box 1 35 to 2 50 

Online; y Starch—
Benson * Co.’s Prepared Com__ o 07
Canada Pure Com.........................  o 06

Rice Starch—
Bdwardsburg No. 1 white. 1-lb. car. 0 10

BRANTFORD STARCH WORKS, LIMITED
Ontario and Quebea 

Laundry Starches—
Canada Laundry, boxes of 40-lb. 80 05* 
Acme Gloss Starch—

1-lb. cartons boxes of 40 lb.. ... 0 5*3 
Finest Quality White Laundry- 

Hb. Canisters, oases of 48 lb.... 0 06-,
Barrels, 800 lb.............................   b 05j
Kegs, 100 lb.................................. o of,

Lilly White Gloss—
1-lb. fancy cartons, oases 30 lb. 0 07*
6-lb. toy trunks, 8 In case......... 0 07*
6-lb. enameled tin canisters, 8

Incase........................................ 0 07*
Kegs. ex. crystals, i00 lb........ . 0 06*

Brantford Gloss—
1-Ib fancy boxes, oa*es 86 lh f- 07* 

Canadian Electric Starch 
Boxes of 40 fancy pkgi v 

Celluloid Starch- 
Boxes of 46 cartons, per na*

M

i I
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MAY QUEEN PRIMROSE 
FLEUR-DE-LIS

THOMAS WOOD&C0 .Importers
BOSTON 5*5 MONTREAL

Wood’s Package Ceylon Te is
MAY Ql’EEN, PRIMROSE, GOLDEN ROl) and FLEUR Di 

LIS are packed in full weight, air-tight tin cubes—the mo. 
practical and satisfactory package for the Consumer.

From the finest product of the world the Teas are culled fo, 
these delightful packages—whose Trade-Mark guarantees unchal 
lenged Purity and Superiority.

Canadian Factory and Salesrooms :
No. 428 St. Paul Street - - MONTREAL,

Culinary Starches—
Challenge Prepared Corn—

1-lb. packages, boxes 40 lb.........  0 U'»S
No. 1 Brantford Prepared Corn

1-lb. packages, boxes 40 lb.......... 0 07
Crystal liaise Com Starch— 

l-!h. packages, boxes 40 lb.......... 0 07
BAN TOY 8TABOH. 

pkgHs. cases 5 doz., per case.. 4 75
ST. LA WHENCE 8TABOH CO., LIMITED.

Ontario and Quebec.

Culinary Starches—
Ht. Lawrence corn «Larch. 40 lb 0 07 
Durham corn starch, 40 lb.............. 0 0G

Laundry Starches—
No. 1 White, 4-lb. cartons, 48 lb.. 0 C6|

" Mb. cartons, 86 lb.. 0 0€|
” 200-lb. bbL...... Oüi!
“ 100-lb. kegs............ 0 0fi

Canada Laundry, 40 to 46 lb........ 0 0th
Ivory Gloss, 8-6 family pkgs., 48 lb 0 074

*• 1-lb. fancy, SO lb.......... 0 074
j‘ large lumps,ICO-lb kegs 0 06 J

Patent starch, 1-lb. fancy, 28 lb.. 0 07$ 
Ak-rm Olnee l-1h #P-lb 1 06
Coldwatcr Ivoriue Starch, per

box, 40 pkgs................................ 2 50

OU KAN MILL*

Chinese stan-h, 
per case of 1 
dox., 94, les* 5 
per cent.

ttovs Polish
Per gross

Rising Sun, 6-ox. cakes, i-gross boxes $8 50 
Rising Sun, 8-ox. cakes, gross boxes 4 50 
Sun Paste, 10c. size, i-gross boxes— 10 00 
Hun Paste 5c. else, t-grosi boxes.... 5 00

\ox
XXxxs -

vs vwwa\\t&

Syrup.
EDWARDSBURG STARCH CO., LTD.

"Crown" Brand Perfection Syrup.
Barrels, 600 lbs........................... 0 l3 per lb.
Half-barrels, 350 lbs................ 0 03à "
Kegs, 150 lbs .............................. 0 03$ "
2-gal. pails 25 lbs............ .......... 1 15 each
3 " " 38J lbs..................... 1 60 “
Plain tins, wild label— Per i»a«e.

2 lb. tins, 2 doz. In case...................2 25
5 * 1 " " .................... 2 55

10 " è " “ ...................  2 50
V " * " ................... 2 45

(5,10 and 20 lb. tins have wire handles.)

«imall’8 brand—Standard.
5 gal. bins, per can.................................. 4 40
1 “ *' per case................................. 4 90

...................... ................................  5 45
" ” " ................................. 5 70

E
LUCAfl, STEELE & BRISTOL.

mpire Maple Syrup— 
Cases 24, pts.. 2 50 Cases, 24 qts.. 4 80

Cases 12, i-gal 4 80 " 6 gals.. 4 50
1,5-gal 4 00

54 lots prepared up to 40c. rate 
Empire Golden Syrup- 

Cases, 24—2"s. 2 25 Bbls. per lb. 0 03
" 12-5 s. 2 55 ^-bbL 1 0 03|

6-lus. 2 50 Kegs " 0 03*
3—20's. 2 45 Pails, $1.50 and $1 GO 

Usual freight allowance for factory shipments

ST. LAWRENCE STARCH CO., LIMITED. 
Bee Hive Brand Corn Syrup.

Barrels, 60 lbs.............................. 0 03 per lb.
Half-barrels, 350 lbs .................. 0 03£
Kegs, 150 lbs................................  0 03J
2-gal. pails 25 lb........................... 1 15 each
3 " •' 38£ lbs.......................  1 60 “
2-lb. tins, 24 in case, per case .. 2 25 
5-lb. " 12 " " .2 55
10-lb. "6 “ “ .. 2 50
20-lb. "3 " “ .. 2 45

Teas.

MALA DA UK YLON.

Wholesale. Retail.
Brows Label, l'e...............

'* ” i’s..............
Green Label, l'e and i s .
Blue Label, i’l, |’e, fe and i's

, 90 20 $0 26
. 0 81 0 26

0 22 0 80
_ ---------------- - „------- «_ 0 80 0 40
Red Label, l’s and i's.......... 0 86 0 50
Gold Label. *'■. . ...................... 0 i< 0 Rfl

fjCEYLON J_EA|
Blue Label, 1»........................... *° }** *S Ï
Blue Label, i'8.......................... W ?»
Orange Label, I s and i's .... 0 21
Brown Label, I s and i's ....... 0 ffi
Brown Label, i’s .................... 0 SO
Green Label, I s and è ■........  0
Red Label, è *........................... °

LAPORTE, MARTIN & CIE, LTD. 

Japan Teas—
Victoria, hf-c, 90 lbs........................... 0 25
Princess Louise, hf c, 80 lbs ............. 0 19

Ceylon Green Teas—Japan style—
Lady, cases 60 lbs................................  0 19
Duchess, cases 60 lbs......................... 0 19

0 80 
0 40 
0 40 
0 50 
0 60

fKOlONÂl
|PuRECgj-LONTEA |

Ceylon Tea,[in 
1 and è-lb. lead 
packages, black 
or mixed.

Black Label, 1-lb., retail at 25c.............90 19
” - i-lb., “ " ............. 0 90

Blue Label, retail at 80a....................... 0 22
Green Label. " 40c........................ 0 28
Bed Label. " 50a....................... 0 86
Orange Label, " 60a....................... 0 42
GtoldLabel, 11 80a....................... 0 56

MOTHER’S
FAVORITE
MBLAOAMA

TEA.

put up in 60 and 100 lb. boxes.
Wholesale Retail.

Black, green, mixed, 1 lb.........  0 20 0 25
libs......... 0 21 OH

Black,green, mixed, 1 lbs.4 is.. 0 22 0 30
" " 1 lbs,. |s4 |s. 0 30 ° 40
" “ 1 lbs, 4 is. 0 35 0 50
" " 1 lbs. 4 is. n 40 0 W
" " |s   0 42 0 60

We pacK Japans in all grades at same 
prices, any shipment of 60 lbs. or over prepaid.

Redrose
TEA

Head Office, St.
John, N.B. 

Toronto Office, 3 
Wellington E.

_ Wholesale.
Brown Label,T’s and i’s.. 0 20
Crimson 
Green 
Blue 
Bronze 
Gold

l’s and i’s... 
l’e and i’s. .l’S, i’s.iVi’S
Is, i’s, is... 
is, is, is...

0 22 
0 25 
0 30 
0 36
0 44

Retail. 
0 25 
0 30 
0 35 
0 40 
0 60 
0 60

All grades, either black, green or mixed.

BLUE RIBBON 
TEA OO. .TORONTO

YAAJL

“ Condor ' Ceylon black tea in lead , ^
fellow Label, |» ana Is,
60-lb. oases ..............retail U X at
Blue Label, is, is and Is,
50-lb. oases ...........retail o 4L ai
Red Label, |e, is and Is,
50-lb. cases ............. rev», 0 50 at
Whits Label, is, |e and le,
50-lb. oases..............retail b:

Black Teas—"Old v-row ” biend— 
Bronzed tins of 10,26,50 and 80-lb.
No. 1................................... per lb.
No. 1..............  "
No. 8 ... ............................. "
No. 4.................................... ••
No. 6................................... »

kets

U 86 

U 31 

0 34

0 «

u if 
0 3H 
0 it 
0 w 
Ü

THOMAS WOOD & CO. 
Montreal and Boston

PURE

Wholesale Retail.
Yellow Label, l’s and i’s........  0 20 0 25
Green Label, l’s and irs.........  0 22 0 30
Blue Label I s and i’s........... 0 25 0 35
Red Label l’s i’s,is and i’s.. 0 30 0 40
White Label, l’s, i’s and i's.. 0 35 0 50
Gold Label 1 a and i’s......... 0 42 0 60
Purple Label, i’s ana |s.........  0 55 0 80
Embossed, i’s and i’s............. 0 70 1 00

Ram Lal's
* Pure
? Indian Tea
• PANTCEO AsSOLUTEIYPuRI 
it Manufactured on the

Oases, each 60 1-lb................................  90 86
:: .............. »»
" " 110 Hb......................... o ST

" OROWM ” BRAND

Wholesale. Retal
Red Laoel, 1-lb. and is............80 86 90 60
Blue Label, 1-lb. and*..............  0» 040
Green Label, 1-lb....................... 0 19 0 95
Green Label, is.........................  0 20 0 16
Japan Is---------- ----------- ------  0 19 0 H

£. D. MAROEAU, Montreal

wholesale retai 
Wood’s Primrose, per lb ... 0 40 0 FO

** Golden Rod......... 0 35 0 50
“ Fleur-de-Lis......... 0 30 0 40

Pack in |-lb caddies. All grades eithe
black, green or mixed

Tobaeeo.
THE EMPIRE TOBACCO UO., LIMITS u.

Smoking—Empire, 4s, 6s and 12s__ gU 46
" Amber, 8s. and 8e.............. 0 60
" Ivy, 7i................................... 0 50
" Rosebud, 7s........................ 0 51

Chewing—Currency, 12s. and 6ie__  0 46
" Old Pox, 12s........................ u 48
" Snowshoe, 6is.................... 0 51
" Pay Roll, 7is..................... 0 56
" Stag, 10 oz........................... 0 45
" Bom, 6e. and 12s............... 0 45

1 “ 10 oz. bars, 6is........ 0 45
“ Fair Play, 8s. and 13s ... 0 53
" Club, 6s. and 12s................ C 46
“ Universal, 18s.................... 0 47
" Dixie, 7s............................... 0 36

JOS. COTE, QUEBEC.
Cigars, per thousand.

Cote’s FinejCheroots, 1-10...............
V.HC.,1-20..........................................
St. Louis (Union), 1-20......................
Champlain, 1-20...................................
El Sergeant Premium, 1-20—1-40 ..
J. C. 01, Havana P. Finos. 1-20.......

Cut tobaccos.
Petit Havana, i, 1-12—1-6...............
Quesnel, 1-4,1-2..................................

“ 1-9.......................................
Cote’s Choice Mixture, ii, i-lb tins.... 

|-lb " ... 
1-lb “ ...

315 
25 00 
33 00 
35 00 
55 Q'l 
75 06

0 41
0 60 
0 65 
0 75 
0 70 
0 65

BMD AAA Japan, 4011 
• AA 40

Japan Teas—
"Condor” I 40-lb. boxes............

H 40-lb. boxes........
m 80-lb. boxes........

, 40 lb " at............
40 i ............

Blue o ay, basket fired Japan, 70 lbs.,
"Condor"IV 80-lb. ............

" V 80-lb. " ..............
XXXX 80-lb. boxes.... 
XXXX 80-lb.
XXX 80-lb. " ....

" XXX 80-lb. " ....
"Condor'’ XX 80-lb. * ....

XX 80-lb. M ................
" LX 60-lb. per case, lead Ô 27* 

packets(251’saDd70Vs) .... 
Condor ’’ Ceylon black tea in lead packets 

Green Label, |e, is and le
60-lb. oaeee...............retail, 0 97i at 0
Grew Label, is, fo and Is,
90-lb. oases............. retail 0 10 at 0 98

Veterinary Remedies
W. F. YOUNG

Absorbine, per doz...............................  vi? 00
Absorbine, per dozen.......................... ^ w
Absorbine Jr., per dozen................... 9 00

Vinegars.
a. d. MAROEAU, Montreal. r gsl 

EMD, pore distilled, highest quality r0 SI
Condor, pure distilled....................... 2 29
Old Crow......................................... 2iS

RiwHal prices to buyers of large a . W® 
WWU Wiue, proof

„ j • • • **’*,*,........ 3 18

Yeast.
n-
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BATGERS 
LIME JUICE 

CORDIAL

‘A high-grade lime juice 
cordial affording the dealer 
a fair profit.” The opinion of 
a large dealer on Batger’s 
Lime Juice Cordial.

ROSE & LA FLAM ME
Agents

MONTREAL and TORONTO

“ The man who rests on his oars is 
apt to be capsized by the breakers.”

The grocer who is slow to take up 
a good thing is not likely to be 
successful in business. If you are 
not already handling

PATERSON’S
WORCESTER

SAUCE
we would advise you to get in line.

ROSE & LA FLAM ME. 
Agents, Montrexi and Toronto

PURITY
AND

flODERN METHODS
There’s the whole story of the excellence of

BIVERDALE BRAND 
CANNED GOODS

Horn the very moment the fruit and vegetables 
the best that can be procured—are selected, 

to the time the product leaves the factory.

Riverdale Brand Pays Good Profits

"e Lakeside Canning Co.
LIMITED

WELLINGTON - - ONTARIO

Wholesalers!
We desire to inform you that we have 

opened an office in

Paris, France, 20 Rue Reaumur
The possession of this branch will enable 
us to expeditiously procure the products 
of any French, Italian, or Spanish manu
facturer desired by our patrons.

Full information regarding our specialties 
will be furnished on request.

Any wholesaler not at present receiving our 
price list will oblige us by informing us 
of the fact. Let us know also what lines 
particularly interest you.

General Agente
4 and 6 St*. James St*. - Montreal

20 Rue Reaumur, Parte, France



CLASSIFIED LIST OF ADVERTISEMENTS. The Canadian Grocer

Accountants and Auditors.
Davenport, Pickup k Uo., Winnipeg.

Awnings, Tents. Rope, Etc.
Tobin Tent k Awning vO., Ottawa.

Baking Powder.
Codvule-Georgeson, Ltd., The, Winnipeg 
Gillefct, E.W., Co., Toronto.
McLaren b, W. D., Montreal.

Beer—Non-Alcoholic-
Kops' Breweries, London, S.W.

Biscuits, Confectionery. Gum, Etc
Bode'a Gum Co., Montreal.
Cowan Co., Toronto.
Kingery Mfg. Co., Cincinnati. 
McLauchlan. Sons k Co.. Owen Sound. 
Moire Ltd, Halifax.
M xmey Biscuit & Candy Co.. Stratford. 
Mott, John P., k Co., Halifax, N.S. 
National Licorice Co., Brooklyn, N.Y. 
Phillips k White Co., St. John.

Brooms, Brushes and Woodenware.
United Factories Ltd., Toronto.
Woods. Walter, k Co., Hamilton.

Canned Goods-
Balfour, Smye k Co.. Hamilton. 
Bloomfield Packing Co., Bloomfield,Ont. 
Burlington Canning Co., Burling on,Ont. 
Canadian Canners, Hamilton.
Farmers' Canning Co., Bloomfield, Ont. 
Lakeside Canning Co.. Wellington, Ont. 
Lea Pickling & Preserving Co., Simcoe 
Napauee Canning Co., Napanee.
Old Homestead Canning Co., Picon. 
Turner, James k Co., Hamilton, Ont

Cigars, Tobaccos, Etc-
American Tobacco Co., Montreal.

gote, Joseph, Quebec, Que.
mpire Tobacco Co., Montreal. 

McDougall, D., k Co., Glasgow, Scot. 
Tuokett, Geo. E., k Son Co.. Hamilton.

Cocoas and Chocolates
Baker, Walter k Co., Dorchester, Mass. 
Cailler's Chocolate, Montreal.
Cowan Co., Toronto.
Dunn, Wm. H., Montreal.
Epps, James, k Co., London, Eng. 
Frame-Food Co., London, S.W.
Lowney, Walter M., Co., Boston, Mass. 
Mott, JohnP., k Ck>., Halifax, N.S. 
Nestles Chocolate, Montreal.

Cocoanut.
Canadian Cocoanut Co., Montreal.

Computing Scales-
.Butt, Wm. J., Winnipeg.
Computing Scale Co., Toronto.
Toledo Computing Scale Co., Hamilton.

Concentrated Lye.
Gillett E. W.. Co., Toronto.

Condensed Milk and Cream-
Borden’s—Wm. H. Dunn, Montreal. 
Truro Condensed Milk Co., Truro. N.S.

Crockery. Glassware and Pottery.
Campbell’s, R. Sons, Hamilton.
Toronto Pottery Co., Toronto.

Dairy Produce and Provisions-
Clark, Wm., Montreal
Dawson Commission Co., Toronto.
Duff k Co., Hamilton, Ont.
Ingeraoll Packing Co., Ingersoll, Ont. 
Fearman, F. W„ Co., Hamilton. 
Maritime Dairy Co., Sussex, N.B. 
MaoLaren Imperial Cheese Vo., Toronto 
O’Mara, Joseph, Palmerston.
Park. Blackwell Co., Toronto.

Power, B. I ., Halifax, N.S.
Rutherford, Marshall k Co., Toronto. 
Ryan, Wm., k Co.. Toronto. 

Decorations, Table.
Hovel!, A. J., k Co., London, W.C. 

Delivery Wagons.
Abbott H. G., k Co., London, Ont.

Egg Trays.
Star Egg Carrier & Tray Mfg. Co. 

Rochester, N. Y.
Financial Institutions A* Insurance

Bradât reet Co.
Fish

Atlantic Fish Co., Halifax, N.S.
Biokle, J. W., « Greening, Hamilton. 
Connors Bros.. Black’s Harbor N.B.
Me William k Everist. Toronto.
Mill man, W. H , k Sons, Toronto.
Sealey, John, St. John, N.B.
Winusor, J. W., Montreal.

Flavoring Extracts.
Capstan Mfg. Co., Toronto.
Imperial Extract Co., Toronto.

Foreign Importers.
MacDonald, Gordon k Co., London,Eng. 
Methven, James. London, Eng.
Scott, David, k Go.. Liverpool. Eng.

Fruits-Dried, Green, and Nuts.
Belleville Fruit k Vinegar Co., Belleville. 
Clogg, J. R., k Co., Montreal.
Davidson & Hay, Toronto.
Dawson Commission Co., Toronto.
Fisher, Frederick, k Sons. London,Eng. 
Gillard, W. H., k Co., Hamilton. Ont. 
Kinnear, Thos.. k Co., Toronto.
Leonard Bros, St. John, N.B.
Lucas, Steele k Bristol, Hamilton. 
Montreal Fruit Exchange, Montreal. 
McBride, John T., k Co., Montreal. 
MoWilliam k Everest. Toronto.
Northrup k Co., St. John, N.B.
Rattray, D., k Sons, Ltd., Quebec 
Smith, E. D., Winona, Ont.
Stringer, W. B., k Go., Toronto.
Tippet, A. P., * Co., Montreal.
Turner. James, k Co., Hamilton. 
Underdown k Crichton, London, Eng. 
Walker, Hugh, k Son, Guelph.
White k Co.. Toronto.

Gelatine.
Cox. J. k G., Edinburgh, Scotland. 
Nicholson k Brock. Toronto.

Grain. Flours and Cereals, Seeds
Alexander Milling Go.. Ltd.. Brandon. 

London, Ont.
Greig, Robert, Co., Toronto.
Kirouac, Nap. G., k Co., Quebec.
Leitch Bros, Oak Lake, Man.
MeFall, A. A., Bolton, Ont.
Nicholson k Bain, Winnipeg.
Western Canada Flour Mills Co.,Toronto

Grocers— Wholesale-
Balfour, Smye k Co., Hamilton.
Barbour, G. E. k Co., St. John, N.B.
Bell, Thos., Sons k Co., Montreal.
Crowe, J. F. k Co.
Gorman, Thos.
Ozo Co., Montreal.
Codville-Georgeson Co., Winnipeg.
Colson,0. E. k Son, Montreal.
Davidson k Hay, Toronto.
Eby, BlainOo., Toronto.
Eckardt, H. P., k Co., Toronto.
Galbraith, Wm., & Son. Montreal. 
Gillard, W. H., k Co., Hamilton. 
Kinnear, T„ k Co., Toronto.
Lucas, Steele k Bristol. Hamilton. 
Mathewson’s Sons Montreal.
Todhunter, Mitchell k Co., Toronto. 
Turner. James, k Uo., Hamilton.
Warren Bros., Toronto.

Grocers* Grinding and Packing 
Machinery.

Coles Mfg. Co., Philadelphia, Pa. 
Enterprise Mfg. Go., Philadelphia, Pa. 
Pïeher, A. D., Co.. Toronto.
Sprague Canning Machinery Co., Chicago

Infants* Foods.
Keen, Robinson k Co., London, Eng.

lams. Jellies, ffc- 
Batger's—Rose k Laflamme, Montreal. 
Windsor, J W., Montreal.
Goodwillie’s—Rose k Laflamme, Montreal 
Smith, E. D., Winona, Ont.
Ozo Co., Montreal.
Simonds, W. A., St. John, N.B.
Upton, Thos., k Co., Hamilton.
Wagstaffe Limited, Hamilton, Ont. 

Manufacturers* Agents, Brokers and 
Commission Merchants.
Adam, Geo., k Co., Winnipeg, Man. 
Adamson, J. T., Montreal.
Anderson. Powis k Co., Toronto.
Ashley k Lightcap, Winnipeg.
Burnell k Lindsay, Winnipeg.
Carman, Escott Co., Winnipeg, Man. 
Dunn, Wm. H., Montreal and Toronto. 
Foley F. J., k Co., Edmonton, Alta. 
Fontanel, Leon. Montreal.
Gorham, J. W.. k Co.. Halifax N.S. 
Honey man, Haultain k Co., Regina. 
Holmes. W. G., k Co.. Calgary, Alta. 
Jarvis. C. E., k Co., Vancouver, B.C. 
Kyle k Hooper, Toronto.
Lambe. W. G. A., k Co., Toronto. 
McFarlane k Fi-»ld, Hamilton, Ont. 
MacLaren Imperial Cheese Go.. Toronto 
McLean, J. J., Moose Jaw, Sask. 
MacNab, T. A., k Co., tit. John, Nfd. 
Miilman, W. H., k Sons, Toronto. 
Nicholson k Bain, Winnipeg.
Rutherford, Marshall * Co., Toronto. 
Ryan, Wm., Co., Toronto.
Shallcross, Macaulay k Go., Victoria and 

Vancouver, B.C.
Standard Brokerage Co., Vancouver 
Scott, fiatngate, k Co., Winnipeg.
Tew, Richard k Co., Toronto.
Thompson, G. B., Winnipeg, Man. 
Tippet, A. P. k Co., Montreal.
Warren, G. C., Regina, Sask.
Watson, Stuart, Winnipeg, Man. 
Watson, Andrew, Montreal.
Watt, John J., Toronto 

Matches.
Improved Match Co., Montreal.

Polishes—Metal.
Majestic Polishes, Ltd., Toronto. 
Oakey, John, k Sons. London, Eng. 
Simonds, W. A , St. John, N.B.

Polishes—Shoes.
Dailey. F. F., Co., Ltd., Hamilton. Ont

Polishes - Stove- 
Morse Bros., Canton, Mass.

Printing.
Barnard Frank H., Toronto.

Refrigerators.
Eureka Refrigerator Co., Toronto 
Hillock, John, k Go., Ltd., Toronto

Salt-
Canadian Salt Co., Windsor, Ont. 
Empire Salt Co., Sarnia, Ont.
Mason k Hickey, Winnipeg, Man. 
Toronto Salt Works. Toronto.
Verret, Stewart k Co., Montreal.

Soap.
Canadian Castile Soap Co., Berlin, Out. 
Guelph Soap Co., Guelph, Out.
Royal Crown Limited, Winnipeg, Man.

Capstan Mfg. Co., Toronto.
Clark, Wm., Montreal.
Fearman, F. W., Co., Montreal 
Lytle, T. A., Co., Toronto.
Nicholson k Brock, Toronto.
Wagstaffes, Limited, Hamilton.
Wethey J. H., St. Catharines.

Office Supplies.
Business systems Ltd., Toronto.
Crain, Rolla L., Co., Ottawa.

Patent Medicines.
Mathieu, J. L., Co., Sherbrooke, Que.

Pass Books, Etc
Allison Coupon Co., Indianapolis, Ind.

Pickles, Sauces, Relishes, Etc.
Brand k Co., London, Eng.
Capstan Mfg. Co., Toronto.
Douglas J. M., k Co., Montreal.
Gillard k Co. .Walthamston, London,N.E. 
Lea Pickling k Preserving Co., Simcoe. 
Ozo Co., Montreal.
Hudon, Hebert &0ie, Montreal 
Mason, Geo., k Co., London, Eng. 
Paterson's— Rose k Laflamme. Montreal 
Taylor k Pringle, Owen Sound, Ont.

Poison, Rat-
Common Sense Mfg. Co., Toronto.

St. Croix Soap Mfg. Co., St.Stephen, N.B 
Soda—Baking.

Church k Dwight, Monti eat 
Starch.

Edwardsburg Starch Co., Cardinal, Ont 
St. Lawrence StarohOo., Port Credit. 

Storage and Warehouses,
Terminal Warehouse k Cartage Co. 

Montreal.
Sugars, Syrugs and Molasses.

Canada Sugar Refining Co., Montreal. 
Crosby Molasses Co., St. John, N.B. 
Dominion Molasses Co., Halifax, N.ts. 
Edwardsburg Starch Co., Cardinal Out. 
Imperial Syrup Go., Montreal.
Lucas, Steele k Bristol Hamilton.
“ Sugars " Limited, Montreal.
Tippet, A. P., k Co.. Montreal 
Wallace burg Sugar Co.,Wallaceburg,Oni 

Teas, CoEees, and Spices.
Balfour, Smye k Go., Hamilton.
Bowman k Cole, St. John, N.B.
Branson k Co., Ltd., London, Eng. 
Oodville-Georgson Co., Winnipeg 
Ewing, S. H k Sons, Montreal 
Gillard, W. H. k Co., Hamilton.
Greig, Robt. Co.. Toronto.
Kit Coffee Co., Glasgow, Scotland. 
Lipton's Tea. Toronto.
McDonald, Chas. H.. St. John, N.B. 
McCready, Thos. k Son, St. John, N.B. 
Nishimura, tihaw T., Montreal 
Minto Bros., Toronto.
Paterson, R., k Sons, Glasgow, Scot. 
Robertson, John k Son, Montreal. 
Salada Tea Co., Toronto and Montreal. 
Symington, T., Edinburgh, Scot.
Truro Condensed Milk Co., Truro, N.S. 
Turner, James, k Co., Hamilton. 
Warren, G. 0., Regina, Sask.
Wood, Thos., k Co., Montreal. 

Veterinary Remedies 
Young, W. F., Montreal

Vinegar and Cider.
Belleville Fruit and Vinegar Co.,Belleville 
Purnell, Webb k Co., Bristol, Eng. 
White, Cottell &Oo., London, S.E.

Washing Compound.
Chouillou, C. A., Montreal.
Gillett, E. W. Co., Toronto.
Winn k Holland, Montreal 

Woodenware
Stevens-Hepner Co., Port Elgin

drafting A»#*r Paper Bag.. 
Twine, Wood Dishes, Etc. 

Canada Pan^r Co.. Toronto.
Thorne, A. M. k Co., Toronto

Veast.
Gillett, E. W.,Oo., Toronto.

Persons addressing advertisers will kindly mention having seen 
their advertisement in this paper.

<§*î><§><$^xîX<$><$x$><$xSxîxî>^><$x$>>^^x$><§>^x§x$><§x4x$x$K§x§rt$x$>^x§x§x§x$x§x§x$><$>

THOMAS GORMAN
WHOLESALE GROCER and COMMISSION MERCHANT

DEALER IN

Flour, Meal, Dry and Pickled Fish, Fish OH,
DRY and PICKLED FISH A SPECIALTY.

Nos. 27 & 28 South Market Wharf, ST. JOHN N.B.
Telephone No. 284.

t
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WETHEY’S
DWiCH r s

ittKIN<

EMPIRE

ilUL)

Ute THEM; you for September shipment 
your orders in.

mm

THE CANADIAN GROCER

Soda of Merit

“Cow Brand” 
Baking Soda

has solely through its superior 
merit established itself in the 
heart of every careful housewife in 
Canada. That which pleases her 
is a good thing to stock.

MOTE !—•' Gow Brand " Baking Soda /• put 
up In packages only.

For sale by all jobbers

CHURCH & DWIGHT
Manufacturers 

MONTREAL

*■■■■■■■—■—wwewi
.......... 1 ' 1 .'..N 1.1

BETTER TO-DAY THAI EVER.

WAD ALWAYS 9000
But it is better to-day than ever, Results 

are what" count.

TRY IT S de*, te • case
AU Jobbers

J. H. WETHEY, LIMITED
ST. CSTNSRim

!0 '< ».l . ■- JK'J.

See what we can do for 
you in these. The trial 
will please you both as 
to prices and terms.

HAMILTON,

'"";.............t '■
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A " —V

he Wants of Womens—Study Them
MR. GROCER ! You may invest more money in your business ; you may advertise the 

I st lines of staple groceries on earth ; you may know your trade from beginning to end ; but— 
unless you know and study the wants of women—your business acumen will avail you noth
ing in the struggle for commercial supremacy. Women, consciously or no, dictate the policy 
of the business world, and no merchant is great or powerful enough to ignore their decision. 
Now, sir! since these facts are indisputable, and since the women of Canada have almost 
unanimously declared that

OLD HOMESTEAD
BRAND

of Canned Goods is peerless—beyond compare—surely you owe it to yourself to stock and 
talk the brand which clinches both reputation and profit. No brand of Canned Goods on 
the market can do more for you than Old Homestead. That much we are positive about. 
But the particular and economical housewives of Canada are just as positive that

OLD HOMESTEADJBRAND
is so much superior to the next best brand of Canned Goods that there is no comparison. 
And there are strong reasons for their belief. All the goodness of succulent fruit and fresh 
vegetables is retained in Old Homestead Brand. The name stands for surety of purity 
and that palate-pleasing, appetizing flavor which has made the brand famous.

ITJPAYSITO'STOCK THE BEST

The Old Homestead Canning Co.
PICTON,, ONTARIO
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C. E. BARBOUR COMPANY,Limited
Wholesale Grocers

Importers Manufacturers

Proprietors of Maritime Spice and Coffee

SAINT JOHN, N.B.
Importers and Roasters of

Importers and Grinders of

Manufacturers of

l ine Extracts and
Baking Powders

The careful dealer knows that quality 
counts on these goods.

You can buy direct from the Mills— 
everything Pure, Fresh and Strong.

BARBOUR’S QUALITY COUNTS
G. E. BARBOUR COMPANY, Limited

SAINT JOHN, N.B.

pices

2


