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There’s no disputing the fact that

KEEN'S OXFORD
BLUE

holds pride of place for quality and economy in use. Housewives the wide world over 
use Keen’s and nothing else. Lose no chance offering to strengthen your hold on the 
family trade ; stock up with KEEN’S—it’s always in demand.

For Sale by all the Canadian Jobbing Trade

MAmD CAM JP C*r\ 403 St. Paul Street, MONTREAL IVIALjVIX, OUlY <SL We, 30 Church Street, TORONTO
Agents for the Dominion of Canada

ardsbu
A Heat-Producing Food for the

Colder Months
A

That’s what people begin to think of along about 
November. Now is a good time to mention

Crown Brand Corn Syrup
to your customers. By the way, how about you—are you stocked ?

75430845
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To any and every corner oi the 
they have been appreciated by the
of every civilized country.
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They .have evenpessimistic by their perfect condition and j,r 

freshness When opened after two and d
three years.
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THE CANADIAN GROCER

6—Gold Medals—6

Codou
Macaroni

(A Genuine French Product)

This is manufactured in a model factory, run 
on absolutely new and up-to-date lines.

It is made only from pure Taganrog 
~ (Russian) iWheat—the only wheat 

from which the finest Macaroni 
can be obtained. There is 

no finer quality to 
be had.

Arthur P. Tippet & Co.
Agents

'-'o

Montreal Toronto
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SUPERIOR
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Stop and Consider
what it means to have 
lines which will make 
customers! Stock

Rowat’s
Pickles
AND

Paterson’s
Sauce

and you will materially 
strengthen your hold on 
your trade.

Rowat & Co.

Canadian Distributors

Snowdon & Ebbitt, 325 Coristine 
Building, Montreal, Quebec, 
Ontario, Manitoba and the North- 
West; F, K. Warren, Halifax, 
N.S. ; F. H. Tippet & Co., St. 
John, N.B. ; C. E. Jarvis & Co., 
Vancouver, B.C.

Itxr Stluq c uunxoa
a.GfUMQOwc«oSi

WTTRBOHaeci
tracts
custom
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ADVERTISE YOUR STORE
SHOW THE PEOPLE THAT YOU ARE 

WIDE-AWAKE—USE

STAR EGG CARRIERS AND TRAYS
FOR SAFE EGG DELIVERY

This quick, safe, sure, sanitary STAR Egg Delivery 
Service will give your store the reputation of being 
accurate and reliable, and your ad. on every STAR 
EGG TRAY will push some particular specialty or 
drive home the idea of quality.

THE CANADIAN GROCER

Made in two dozen sise».

of Borden* Uomdeh^S

*be| mStS^ protection*^11 b*errhe eigne tu re-

^ENscONDENsiD^1-^ °
tffWYORK U.&£

Write for full particulars and get our two valuable books 
“SAFE EGG DELIVERY” and “SAMPLE ADS.” free.

iter l(( Carriers are licensed under Canadian Patent Ne WS6S. te be used enljr with trere eupplied by us- Manufacturers, 
labbsrs er agents supplying other treys for use with Star Bgg Carriers are centributery infringers of eur patent 
rights and subject themselves to liability ef prosecution under the Canadian patent laws.

STAR EGG CARRIER <& TRAY MFG. CO.
1550 JAY STREET, ROCHESTER, N.Y.

BORDEN’S
EAGLE BRAND EVAPORATED MILK 
CONDENSED MILK peerless brand

By recommending these Brands 
you will please your customers.

They are the best that 

Science can produce.

BORDEN’S CONDENSED MILK CO.
"Leaders of Quality" Established 1857

Sales Offices and Agencies

Mason (0. HicKey, Winnipeg and Calgary 
WILLIAM H. DUNN 

Montreal, Toronto and Vancouver

UNSWEf-^|l

EVAPORATED
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Here is the SOUP
that is rapidly becoming one of 
the best sellers in the grocery.

The Advertising Campaign for

EDWARDS
Mm DESICCATED

is now in full swing. Mrs. Edwards (the famous Trade­
mark) greets you from every billboard, while big space 
in the daily papers is making EDWARDS’ DESICCATED SOUP widely known all over the 
Dominion. You can take advantage of this advertising by stocking up now, displaying the 
Soup prominently, and mentioning it to your customers.

Novel display Cards, Window Sheets and other Sales Stimulants are included in every 
order. Write for a sample of each variety with prices to grocers.

W. H. DUNN, 396 St. Paul St., Montreal; W. 6. PATRICK & CO., Toronto;
W. H. ESCOTT & CO., Winnipeg.

SANITARY CANS
FOR

“ Winter Pack ”
Baked Beans, Soups, 
Meats,Condensed Milk, 
Evaporated Milk «ü dt

Sanitary Can Co., Ltd.,
Niagara Fall*, Ont

4



WAGSTAFFE’S

THE CANADIAN GROCER

NOW READY FOR DELIVERY

Q Our goods may be a little dearer, but look at the quality.

PURE FRUIT PRESERVERS

FINE OLD ENGLISH MINCE 
MEAT AND PLUM PUDDING

Q Made from the finest fruits and spices obtainable, in the most up-to-date sani­
tary factory in Canada.

Q Mince Meat, packed in 1-lb. 2s, 5s, 7s ; 25-lb. gold-lined pails, and 62-lb. tubs.
Plum Puddings, packed in Is, 2s, 3s, crocks. In individual cardboard boxes.

ORDER , PLEASE, FOR THE SERSOR
ONLY A LIMITED QUANTITY BEING RACKED

WAGSTAFFE, LIMITED
Canada

36
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THE CANADIAN GROCER

Nowadays Home Man­
agement is a Science

Good Biz!
It is always good business to sell a good 
article, and to sell ‘ Camp ' is the best of 
business. It pays you, it pleases the public, 
and there is nothing like ‘Camp’ to turn a 
chance purchaser into a regular customer.
waktrs : R. I'aUnon & Sons, Ltd., Co#* SptciaiiUt, GlasgowNo Dirt 

Can Lodge 
in the 

All-Metal"

ST. CHARLES MILK
Trading Under a Safe Brand

You want your name to be connected with abso­
lutely the best grade of groceries only.
That's our attitude in regard to our products 
hence St. Charles Brand Evaporated Milk has 
a reputation that it fully de­
serves for pur- B[ | ity and general 
goodness.

CHARLES

St Charles Condensing Co
INGERSOLL, ONTARIO, CANADA

tVAPQRATED Hlt*£

MEAKINS’
SANITARY

WASHBOARDS
have no joints or wooden parts 
to catch and hold the dirt or 
germs, which means it is sanitary.

Meakins’ Sanitary Washboards 
are built upon scientific principles. 
They are made in one piece, will 
not rust or corrode, have no nails 
to come loose or rough edges of 
zinc to cut hands.

Meakins’ Sanitary Washboards 
command a steady sale, which!will 
pay you well to stock.

A«k urn for Partioularm 
land Prlooo

Meakins & Sons
Hamilton, Ont.
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CHIVERS' ?RR,g JAMS
Gold Medal Brussels International Exhibition 1910 

Grand Prix Festival of Empire, Crystal Palace, London, 1911
FRESHNESS CLEANLINESS-PURITY

A lady in Canada writes to her friends in England, “ I felt quite at 
home at once, as they had Chivers’ Jam on the table.”

FROM THE FRUIT FARM TO THE FAMILY
TABLE

The Daily Chronicle (Lone on) says t “ The estate on which 
the fruit is grown covers upwards of 3ooo acres. The gathering of 
the morning is made into jam during the day, thus ensuring the 
perfect quality of the fruit. In the factories cleanliness reigns su­
preme.”

v ^NTATIONSIkCA-MRRI

CHIVERS’ mTdal JELLIES
The “ Court Circular ” says :—“ They are distinctive in character and vastly 

superior to any others.”

FLAVORED WITH RIPE FRUIT
JUICES

“Great Thoughts” «—“ Flavor and purity cannot be ex­
celled.”
“Grocers’ Review’*!—‘‘The highest possible state of 
perfection.

GOOD PROFITS GUARANTEED

/Chivers )
GOLD MEDAL J

Table Jelly/:

CHIVERS & SONS, LIMITED
FRUIT GROWERS

HISTON - CAMBRIDGE - ENGLAND
For samples and quotations apply to the agents :—

THE W. H. MALKIN CO., LTD. THE FRANK L. BENEDICT CO.
57 Water St. 

VANCOUVER, B.C. 
(British Columbia and Alberta)

144 Craig St. West 
MONTREAL

(Canada and Newfoundland)

7



THE CANADIAN GROCER

PINK’S JAMS
THE BEST JAMS IN ENGLAND

,E8cT PINÎTs

- « - • * t

Raspberry jam
■ Tif 1 II1iONDO"

They are made from the finest fruits and 
pure sugar, and have always given satis­
faction to both retailer and consumer.

Sole Canadian Distributors
The Manufacturers* Agency Co.

Montreal, J. W. Windsor, 22 St. John Street 
St. Johns, N.B., S. Cecil Irvine, 48 Princess Street 
Halifax, N.S., C E. Creighton, Bedford Chambers 
Boston, U.S.A., Gen. Sales Office, 330 Board of Trade Bldg.

E. & T. Pink, L05E°H
Lawrasons

The Popular Price—5c. Large Package
We make the proud boast, and it is backed up by a 
guarantee of $500, that a 5c package of

Lawrason’s 
Snowflake Ammonia

equals in power any similar powder on the market 
selling for twice the price.

The largeness of the package combined with the good cleansing features make

Lawrason’s Snowflake Ammonia
a popular stock. You will find it a ready seller, with a good turnover on the 
right side.

S. F. LAW R ASON & CO., London, Ontario
8
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Exceedingly Popular Throughout Canada

As a Winter food, Baked Beans have a very great food 
value, which is well understood by Canadian housewives.

Beans baked, as are the Simcoe Brand Beans, have largely 
taken the place of the home baked, because they are thoroughly 
cooked without destroying their form, and the flavoring is much 
more even and rich.

“Simcoe” Brand 
Baked Beans

are made from selected beans, cooked by the latest scientific 
methods; all the sauces used are carefully prepared from ripe 
fruit and pure spices.

The result is a perfect can of delicious beans that you can 
sell to your best trade and secure repeat orders.

TRY A SHIPMENT ORDER TO-DAY.

Have you secured a copy of our “ Val­
uable Hints on Storing Canned Goods? ”

DOMINION CANNERS, Limited
HAMILTON :: CANADA
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“ Having things when folks want 'em 
brings in the money."
Our big advertising campaign this year 
for

has made many new customers for this 
superior breakfast cereal. Are you 
getting your share ?.

THE H-O COMPANY, Hamilton, Ont.



THE RIGHT THING
It Pleases Both the Trade 

and the Customer

THE CANADIAN GROCER

Sterling vanilla Gives Best 
Results

PURE VANILLA
is one of the leaders of the famous 
line of “ STERLING ” and is com­
posed of the choicest selected van­
illa beans.

Its splendid qualities may be 
tested in the results it gives in fla­
voring puddings, pies, cakes, 
sauces, etc. Every bottle is packed 
with the neatness and exacting 
cleanly process that characterize all 
“STERLING” goods.

rLAVORI 
CUSTARDS. PU

Sell one bottle to your particular 
customer; we are satisfied that it 
will bring repeat orders.

Send for prices, etc.

The T. A. LYTLE CO., Limited
STERLING ROAD, TORONTO

st. george!

Three Lines You Should Know 
and Introduce to Your 

Customers
Ton* up your stocks of Condensed Milk by adding these 
three line*—New Ones end Good. They will bring you new 
cuetomers end quick returns.

St. Geortfe Evaporated Milk, 4 doz. in case, $3.35 
Frincsas Condensed Milk, 4 doz. ia case • $3J)0 
Banner Condensed Milk, 4 doz. ia cnee - $4.40

Order from your wholeealer or direct from the factory. 
Delivered in 5 caa* lota to any point In Ontario or Beet to 
Halifax.

MALCOLM SON

Packed under official in­
spection in guaranteed pure 
olive oil, reliable in quality 
and moderate in price.

“ESKIMO”
Sardine*

will prove a particularly 
seasonable article at this 
period of the year, giving 
satisfaction and profit.

ORDER TO-DAY FROM YOUR 
WHOLESALER OR WRITE TO

MONTREAL—J. W. Windsor 
QUEBEC—Albsrt Dunn 
HAL1KAX-A. B. Mitchell 
ST. JOHN. N.B —

W. S. Clawson Aa Co. 
TORONTO—A. E.Richards*Co. 
HAMILTON—

A. B. Richards * Co.

1111 T|IJ

LONDON. ONT.-
Oso. L. Gillespie

WINNIPEG—W. H. Escott Co 
CALGARY—H. Donkin & Co. 
EDMONTON-

Dominion Brokerage Co- 
VANCOUVER—H. Donkin * Co.
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A FOOD LUXURY
IS BOUGHT FOR 
ITS QUALITY

tfiï Flour, meat, sugar and salt are staple ne- 
" cessities. but pickles, condiments and 

sauces are luxuries.
tfiï No one buys these luxuries except to make 

" food taste better and add zest to appetite. 
Hence, if the quality does not please, there 
will be no repeat orders.

HEINZ 57 VARIETIES 
PURE FOOD PRODUCTS

have been approved by the public for forty 
years and their popularity i s growing. 
Superior quality is the reason.
gïï Heinz Products are free from Benzoate of 

" Soda and all other drugs. They are safe 
to sell and guaranteed to please your custo­
mers or money back.

H. J. HEINZ COMPANY
Members of American Association for the 
Promotion of Purity in Food Products

COLES MFC. CO., Philadelphia, Pa.
AGENTS—Chase A Sanborn. Montreal : The Codvilla Co., Wlnnipee • 

Eby. Blain. Limited, Toronto: James Turner & Co.. Hamilton 
Ontario ; Kelly. Douglas A Co.. Vancouver, B.C.; L. T. Mewburno 
A Co.. Calgary. Alta.

WHAT HIGHER PRICED MILL CAN WITHSTAND 
COMPARISON 
WITH THE 
COLES?
We ask you this ques­
tion bluntly, because 
we want vou to ask it 
bluntly of yourself.
Our case is established 
if we induce you to 
make the comparison 
sharp, direct, and 
immediate.
Our line is complete 
and hks a mill for your 
purpose, whether it be 
a hand or electric mill.
The Coles Catalogue 
tells you just what you 
want to know. Write 
for it now.

CENTURY

A Preparation 
of Purity
Every step in the prepar­
ation of Century Salt for 
the table is taken under 
the strictest sanitary con- 
ditions — PURITY 
FIRST.
It is impossible for any 
foreign matter to get in 
during the process, and 
it comes to the grocer 
packed ready for delivery. 
Build up a profitable salt 
trade—try selling THE 
BEST.

THE DOMINION
SARNIA

SALT C° LIMITED 
ONTARIO

The Household Favorite

Vf lNI°N
SILENT

MATCH.

There is continued satisfaction to the users of 
a match that is found to be perfect in every 
particular. '

THE DOMINION MATCH
has all the features that keep it as the fore­
most staple.

The heads will not splutter when struck, 
and is absolutely silent in the operation.

Stock a favorite with all householders—and 
a line that will besides pay you—financially.

THE
DOMINION MATCH CO., LIMITED

DESERONTO, ONT.
Or The Canada Brokerage Company, limited, Taranto. Ont. 

Saewdan A Efcbltt, Montreal, Quebec.
The A. Maodenald Co.. Wlealpeg. Mae.

12
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U WOULDN’T ITS”
WOULDN’T IT be worth your while to sell 

MINCEMEAT in sealed containers?

WOULDN’T IT protect your reputation, your cus­
tomers and your pocket ?

WOULDN’T IT add to the appearance of your 
store ?

WOULDN’T IT be more pleasant for your clerks ?

WOULDN’T THERE BE GREATER SATIS­
FACTION ALL AROUND.

SEE CLARK’S NEW SIZE CAN.
Your wholesaler has them.

Clark’s Mincemeat
is absolutely guaranteed

W. CLARK
MONTREAL
Manufacturer of the

Celebrated Pork & Beans
13
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JAM THAT IS REAL JAM- - - - - - - - - - - - - - - - - - - - -
Prepared from the freshly gathered fruit and finest refined sugar, containing no glucose nor chemical pre­
servatives—that's the kind made by

JoHn Gray C0L Co. Ltd., Glasgow, Scotland
Our reputation of over one hundred years is at the back of every sale. Our guarantee of Purity is on 
every jar.
There’s but a small difference between the price of this jam and the poor sorts, but a great difference 
in quality.

It has the Flavor of the Fresh, Ripe Fruit

Agent for Marit me Provinces, Quebec, Manitoba, Saskatchewan and Alberta : W. H. DUNN, 396 St. Paul St., 
Montreal ; Toronto: LIND BROKERAGE CO., 73 Front Street East; Ottawa: E. M. LERNBR At SONS, 
11 York Street; British Columbia and Yukon : KIRKLAND 6s ROSE, 312 Water Street, Vancouver.

PURE

<iPl£ SY»Vf

Pride of Canada

MAPLE SYRUP
In many cases manufacturers claim that their respec­

tive products are 100% pure, but often a test on the part 
of the purchaser finds them tar from it.

You Are the Judge
and we leave it entirely in your hands to decide 
whether "PRIDE OF CANADA M is the purest Maple Syrup 
on the market or not. We emphatically state that it fs 
and can prove it. But we would rather have you investi­
gate yourself.

Send a Small Trial Ordar.

The Maple Tree Producers' Assoc.
LIMITED

MONTREAL (Head Office) TORONTO (Branch)

Store Management-Complete
16 Full-Feâe
Illumdrationm ANOTHER NEW BOOK

BY

FRANK
FARRINGTON

372 Pat.»
Bound iu Cloth

A Companion Book to

Retail Advertising 
Complete

$1.00 POSTPAID
“Store Management- 

Complete" tells all 
about the management 
of a store so that not 
only the greatest sales 
but the largest profit 
may be realized.

THIRTEEN CHAPTERS
Here is a sample:

CHAPTER V—THE 
STORE POUCT—What it 
should be to hold trade. 
The money-back plan. 
Taking back goods. 
Meeting cut rates. 
Selling remnants. De­
livering goods. Sub­
stitution. Handling 
telephone calls. 
Courtesy. Rebating 
railroad fare. Courtesy 
to customers.

ABSOLUTELY NEW JUST PUBLISHED

Send us $1.00. Keep the book ten days and if it isn’t worth the 
price return it and get your money back.

TECHNICAL BOOK DEPARTMENT 
143-149 University Ave., - Toronto, Canada

i

Tartan Brand Teas, Coffees, Spices, Extracts, Baking 
Powder, Canned Fruits and Vegetables 

Salmon and Sundries. Every tin and package guaranteed.

Vlf8fSt8ff8 8 Jams, Jellies, Marmalade.

Imperial v,™,.,.
Phone 3585.

The Aker, lima* ere fully guaranteed 
fee quelity, appearance end «ala.Brand

THE SION OP PURITY

BALFOUR, SMYE & CO., = HAMILTON
Exchange te ell depertmenis.

14
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The Sugar that has Stood the Test of Time

Extra Granulated Sugar
First made in 1854 by John Redpath and 

to-day by the largest and best equipped Sugar 
Refinery in Canada.

It is a matter of pride with us to turn out 
nothing but the best. We will stop business 
when we stop doing that.

All Grocers who have regard for the best 
and most permanent custom will give “Redpath" 
Sugars first place.

Extra Granulated 
Extra Ground 

Powdered 
Golden Yellow.

PARIS LUMPS 
in 100, SO and 25 lb. boxes 

and in *"Red Seal” 
dust proof cartons.

The Canada Sugar Refining Co.,
Limited

Montreal, Can.
EstsMi.t«< Is 1854 by Joks Ms4»a»S

Built on Merit
The easiest running, quickest 
grinding and most attractive 
mill for your store is the

ELGIN
National Coffee Mill
It is equipped with our new 

style force feed steel cutting 
grinders, which make for fast 
grinding and durability.

Prompt shipments our specialty.

Ask any of the follow log Jobbers forlour Catalogue :

WINNIPEG—G. F. * J. Galt (and branches) The Ood?ille Go. (and 
_ branches); Foie? Bros., Larson k Co. (and branchas).
VANCOUVER—Ths W. H. Malkin Co., Ltd. ; Wm. Braid * Co. ;
HAMILTON^Ujas/^unisrkOo.^Balfour, Srnye k Oo. ; McPherson, 

Glassco k Co.
TORONTO-Eby, slain. Ltd.
LQNDON—Qerman. Eckert k Co.
OT. JOHN, N.B.—G. E. Barbour Co . Dearborn 4 Oe.
R1QISA. 8ASK.—Campbell, Wilson k Smith

1Tbs Canadian Fairbanks Co. (and branches*. 
EDMONTON, ALT A.-The A. MacDonald Oe.

MADE BY

Woodruff Edwards Co.
ELGIN, ILL., U.S.A.

DRIED FRUIT OF QUALITY

This Mark

IftoyTHEUnpof Sunshine]

on every Box 
Insures the best
Place Order Now for Fall Delivery

All First-Class Jobbets Handle

-QUINQUINOL-
(Pronounced Kin-Kin-ali)

is the most up-to-the-minute preparation on the market 
to-day and offers you the means of securing that Stock 
Food business which you know will prove most profitable.

3—Diplomas—3
awarded at the most important Exhibitions and recom­
mended strongly by the Minister of Agriculture.

Its Uses
Can be effectively used in the food of Cattle, Horses, 
Poultry, Hogs, Dogs, etc. Try it yourself in your own 
horse’s food. See the fine coat it will have in due course.

50% Profit Clear
Cost to you................. $4.00 per dozen gallon tins
Cost to consumer.... 6.00 “ “ “ “

It is Different
from other Stock Foods, being put up in fancy tins and 
thus kept secure from vermin or moisture.

One dealer only wanted in each town. Write for terri­
tory and further particulars to

The American Pure Food Company
MONTREAL

15
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•| If it’s CUSTOMERS you want, Sir—
%v
•$; You certainly want H.P. SAUCE to bring them in- e&\, 's"1
*****
•V. In many ways H.P. is unique, it»*flavor is unique, its deliciousness is unique, Oot°-et, >1^»'
Mi its value is uni que--it makes customers—it'makes business—it makes profits- t C«;V»"ï!s, T; ca'®îlv>‘
.£• ‘ tAck & »o» S*

wh,:Not s.n u?

THE
“WALKER BIN"

SYSTEM

is the only Complete Line of Modern 
Grocery Fixtures Manufactured in 
Canada.

It affords the best-known facilities 
for handling a grocery stock of any sise 
and displaying that stock to the best 
advantage.

A “ Walker Bin ” Outfit will put 
new life into your business, and the cost 
will be small compared with the results 
that are bound to follow.

Write lor Illustrated Catalogue 
1 MODERN GROCERY FIXTURES 

and let ue give you an estimate.

Walker Bin & Store Fixture Co.
BIPKBSIRTATIVBSi—

■aaitats : WiIms à Treesiele. Wlulpetf, Maa. 
8aakaltk««as asd Alberta i J. 6. Slakes.

Be#laa, Saak.
■aalraals V. S. Sllcack. S3 St. Hlckolaa Street

LIMITED

Berlin, Ontario

RIDEAU HALL COFFEE
has the distinction of being a line that will secure 
new trade for you, besides keeping it. Its per­
fect blending and roasting have given it an en­
viable reputation among coffee experts.

Besides, it gives you a decent margin of 
profit This profit is all profit. There is noth­
ing to be subtracted from it at the end of the 
season. No bad or unsaleable stock. No time or 
trouble spent in persuading people to have it. 
Rideau Hall Coffee sells all the year round.

Gorman, Eckert & Co.,
LIMITED

LONDON, Ont. WINNIPEG, Man.

Fresh Cow’s Milk - Evaporated
In every detail the greatest care is given in the preparation of

Canada First Evaporated Milk
Absolute cleanliness and purity are preserved, and each can is guar­

anteed pure and fully sterilized.
You can stake your reputation on its purity and perfection. The profit 

is a good one See to your stocks to-day.
Made in Canada by Canadian.

THE AYLMER CONDENSED MILK CO., Limited - Aylmer, Ont
Head Offices, HAMILTON, ONT.
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“That was a two-dollar bill I gave youÎ” 
“ Y ou’re mistaken, sir, but—
“ I am NOT—and I want my correct change.”

Angry discussion follows. Everyone is familiar with scenes of this kind.
But did you ever notice that disputes of this kind always occur in stores that 

haven’t a National Cash Register?
It is because the National Cash Register protects customer, clerks and 

merchant against mistakes and misunderstandings of all kinds, that it is con­
sidered so essential a part of the equipment of every well-conducted store.

Successful Merchants Put a Receipt in Every Parcel.
' \

For From Booklet and Prlom List, Write

NATIONAL CASH REGISTER CO.

''AMOUNT'
PURgHANEP.

mrnm

Eta

liiimiMi

3m*

Head Office for Canada and Canadian Factory, TORONTO
F. E. MUTTON, Manager in Canada

We manufacture Cash Registers in various styles and prices to suit every pocket and every business from $13 
to $870. We guarantee to supply a better Cash Register for less money than any other concern in the world.

17
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The demand for JAPAN TEA is steadily increasing. 
WHY ? Because it is PURE and NON-INJURIOUS.
There is a vast shortage in this season's crop. JOBBERS, 
therefore, must be on the alert.

FURUYA <& NISHIMURA
SHIDZUOKA NEW YORK CHICAGO MONTREAL

GET READY
for big sales of

Macaroni, Vermicelli and Spaghetti
There’s a growing demand for these lines 
and you should be in a position to meet it.

L’ETOILE (Brand)
will always give satisfaction because the 
goods are not only cf the highest grade, 
but because they are carefully packed and 
attractively too.

Educate Your Customers
to the use of our goods. Don't wait till 
you’re asked. Rather point them out.

Remember the name—L’Etoile
WRITE

Oie Française das Pates. . . . . . .
6-9 HARMONY STREET, - MONTREAL

ABE YOU INSURED
AGAINST ADULTERATION 

on the spices you handle?

The Government Form of Warranty
is your only safe insurance, 

and is attached to every

TIN - PAIL - BOX - PACKAGE 
AND BARREL OF

White Swan Brand of Spices
YOU ARE ENTITLED TO THIS BY LAW

INSIST ON GETTING IT WITH 
EVERY SPICE PURCHASE YOU 
MAKE AND PLACE THE ONUS 
ON THE MANUFACTURER.

J;?£'([.tit-
"(Il (l> g?

m
V W <r « «,

,«S*JE6iVt&<?***/ 
> à*!*'

New PEAS <«ith mint.
in Cooking Nets ( Farrow’» 

Patent )

You may hare new pee» 
new, or at any time of 
the year, if you buy 
Farrow’» “ Patent Net ” 
Pee» and cook them a» 
directed.

FARROWS 
‘Patent Ret’ PEAS
are the finest early green peas, gathered at the beginning of the season when peas 
are sweetest, most tender and delicious Our process preserves all their natural 
flavour. When cooked they are so delicious and tender that you cannot detect 
them from fresh garden peas. They are very easily cooked and remarkai.ly cheap 
-a 10 cent Net provides liberal portion* for 8 eople. Farrows “Patent Net 

Peas are English grown, absolutely pure, free from all preserva­
tives and colouring matter.

The irsaiesi 10 ceel Use the Old Ceeslry has 

CANADIAN AGENTS i

G. Patrick Ml Co„ 77 York Street, Toronto.
T. A. MacNab Ml Co.» Cabot Bldgs., St. John's, Newfoundland.

W. A. Simonda. H9 Union Street, St. John, N B.
Rattan Ml Chapman, Fort Garry Court, Main St.. Winnipeg. 

Rose* Laflamme, 400 St. Paul St., Montreal.
C. E. Choate Ml Co^Pickford Jt Blach e Wharf, Hakfex

18

^23567



THE CANADIAN GROCER

No Mystery Why

CONTINENTAL GEF BAGS
are best

1I8H-6RADE MATERIALS AN UP-TO-DATE FACTORY FLOODED WITH SUNLI8HT INTELLI6ENT WORKER
Make the most Sanitary Wrapping for parcels.

Every bag is stamped with our name and address as well as with one of the QUALITY marks
GOVERNOR—PREMIER- COLONIAL.

The Continental Bag & Paper Co., Limited,

TEA LEAD
(Seer Inoorrodiblo)

Buy “PRIDE OF THE ISLAND” Brand
as extensively used for years past by most of the leading 

packers of Tea in Canada

ISLAND LEAD NULLS. LIMITED
Tel. Address : "Laminated.** London. LIMEHOUSE,
A.B.C Codes used 4th and 5th Editions LONDON, E., ENQ. 
Canadian Agents HUGH LAMBE & CO . TORONTO

I. HUNTER WHITE. ST. JOHN. N.B 
CECIL T. GORDON. MONTREAL

mm

you’ll find
it

a
ARDIN
that;

ys
ST AY AN 

FAMOUS

SATISFACTION-GIVING SALT

has a reputation for absolute purity and superior quality that makes it easy to 
sell. Little known brands take time and talk to make a sale, and the busy 
merchant has no time for either. He prefers the salt that people buy without 
urging—and so he sticks to Purity.

The Western Salt Co., Limited, Moe"teS^,rte

THE LINE OF SUSTAINED PROFIT
Especially in your brands of Canned Fish, care in selection is essential ! And

KING OSCAR” BRAND
NORWEGIAN SARDINES

always uniformly pure, sweet and well packed. They are genuine satisfaction- 
givers and profit-producers.

It will pay you to feature “King Oscar” Brand.
Ask your wholesaler for them

John W. Bickle & Greening <j. a Henderson) Hamilton, Ont.

Ottawa, Canada

Cocoanut
THAT SELLS

McLean’s
i

" WHITE MOSS
sells because of its rich, nutritious flavor, its 

long fine cut shreds.

Canadian Cocoanut Co., m°ontrkeal
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Tastes Like 
home-made

Taste a pie made with good home­
made mincemeat. Then taste 
one made with Shirriff’s mince­
meat. They will both be equally 
delicious.

The most painstaking housewife 
could use no greater care or clean­
liness than we observe in the pre­
paration of

§Vi\rriffs
Mincemeat
We use the finest ingredients. The 
fruit is carefully selected, and the 
spices high-class. Many home- 
cooks would like to use our recipe.

There is real pleasure for you in 
selling mincemeat that will give 
your customers complete satisfac­
tion, and that will add to the pres­
tige your store enjoys as the home 
of high-class products.

You can sell Shirriff’s mincemeat 
at an attractive price, too, and clear 
a good margin of profit. It’s put 
up in 6, 12, 28 and 65 lb. wooden 
pails.

Now is the time to send us an 
order. We will ship promptly.

Imperial Extract Co.
TORONTO

Makers oj Shirriffs Extracts

End Your Accounting Troubles

This is an illustration of a McCaskey Gravity 
Account Register. It is built of wood and steel, 
but when operated it equals human intelligence.

- *McCaskev ïon. mi SYSTEM 1 of
Writing Drudgery

will tell you more about the details of your business 
(the things you should know) in five minutes than 
you can get from a set of books in hours.

The McCaakey System cuts out useless copying and post­
ing from one book to another and the information it gives 
you about your business is reliable and can be depended upon.

With The McCaskey in your store you can tell at a glance the total 
amount due you on each account receivable.

At a glance you can learn what twenty customers owe, when they 
made their last purchase and what they bought.

The McCaskey collects money automatically.
The McCaskey prevents errors and disputes with customers over 

their accounts.
The McCaskey gives every customer an itemized statement of his 

account with each purchase and shows his total indebtedness to date. 
The McCaskey limits credits, prévenu overbuying and overselling.

With The McCaskey you can prove your loss to 
the penny if you are visited by fire.

Over seventy thousand merchants in all lines of 
business are using The McCaskey System.

We'd like to send you more information. 
Drop a postal card to-day.

Dominion Register Co.
LIMITED

90-98 Ontario St. Toronto, Canada
England - Dominion Register Co., Ltd. - SI9-521 Corn 
and Produce Exchange, Manchester.
Australia - New Zealand.
Fhe McCaskey Register - Alliance, Ohio.
Branches;— Boston, New York City, Pittsburg, Chicago, 

Minneapolis, San Francisco, Kansas City, 
Memphis, Atlanta, Washington.

THE LARGEST MANUFACTURERS OF CARBON 
COATED SALESBOOKS IN THE WORLD
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Our Second Shipment of

NEW SHELLED WALNUTS
300 cases due now

Ex. S.S. “ Empress of Ireland *’
Ex. S.S. “ Lake Manitoba ”

This includes a consignment of our

ACME

Brand Registered

which has already shown unusually fine quality this season.

We also have
2000 cases

NEW SHELLED ALMONDS
Ex. S.S. “Serra,” S.S. “ Jacona” and S.S. “ Empress of Ireland.”

This shipment includes
2 CROWN, 3 CROWN, 4 CROWN and 6 CROWN

Write now for Price* and Quotations

W. G. PATRICK (& CO.
1 MPORTERS

Toronto Montreal Winnipeg Vancouver
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Manufacturers’ Agents
and Brokers’ Directory

etanuiBCturere end merchant» cannot expect to develop, maintain 
and get the beat out of the Canadian market without the assist­
ance of local agents. The following is a representative list of reput­
able agents. The service department of the Canadian Grocer is at 
'he disposal of firms wanting agents or of agents wanting agencies.

—WESTERN PROVINCES-----
THE

W.H. ESCOTT CO.
Wholesale 

Grocery Brokers
137 !venueyneWINNIPE6

COVERING

Manitoba and Saskatchewan
CORRESPONDENCE SOLICITED

G. C. WARREN
Box 1034, Regina 

IMPORTER, WHOLESALE 
BROKER, and MANUFACTURERS' 

AGENT
Trsds iUublish.d U Year».

Domestic end Forehm A rendes Solicited

WATSON & TRUESDALE
Whoiesale Com ml—Ion Broker* mad 

Manufacturers’ Agent*

WINNIPEG, - MAN.
Domestic end Foreign Aeeooiw BoMolted

—WINNIPEG—
H. G. SPURGEON

Whole—le Broker and Manufacturer*' Ageel 
Canadian, Britiah end Foreign Agenoiee Bolieàted.

23» Che—here of Commerce. P.O. Box 1112

WINNIPEG 
TOMLINSON, SEMMENS A CO.

WHOLESALE GROCERY BROKERS 
Office aid Track Werahoaae, • 92 Alexander Si. E.
Correspondence solicited on domestic end 
foreign lines. P.O. Box, 1502

FRANK H. WILEY
MANUFACTURERS' AGENT 

and
IMPORTER

Henry Ave., WINNIPEG.
WBSTBI* 81STIIB0TI1S LIMITE!

Wholesale Cornels*lee Meraheheata, Cmat*me 
Broker* and Maaufaoturere* Age ate. Cara Dis­
tributed, Warehoused aad Forwarded. Warehouse 
oa Treaefer Traek. Business solicited. Oar peei- 
tloa la year opportaelty.
•ASKATMII, WiSTIO CAM AD A

DISTRIBUTORS, LIMITED
P. O. Drawer 98

EDMONTON. ALBERTA
Manufacturera’ Agent*. Commission* Met- 

chanta, Warehousemen.
Track oonneotion with all Railroad*..

-TORONTO

-MONTREAL-

HEADQUARTERS FOR

Evaporated Apples
When wanting, wire us
for quotations.

W. H. Millman & Sons
Wholesale Grocery Brokers

TORONTO

W. G. PATRICK Sc CO.
MaaufuMwi' Agent.

77 York Street. Toronto

W. G. A. LAMBE & CO.
TORONTO 

Grocery Broker, m 
!» 1*

FOR SALE
Cheap for c.eh, Fruit Cleaning Plant 

with Date Frees. In good running order.

J. T. ADAMSON & CO.
Customs Brokers 

and Warehousemen

17 St. Secrement Street, Montreal
TEL. MAIN 771 BOND *

----- MARITIME PROVINCES —
î. W. GORHAM Sc CO.

Manufacturer.' Agent, and Grocery 
Brokers

HALIFAX NOVA SCOTIA
We are open for s lew high deee specialty 

lines

H. R. SILVER, LTD.
MANUFACTURERS’ AGENTS 
AND GROCERY BROKERS

HALIFAX NOVA SCOTIA
First-class frost-proof storage facilities. 

Correspondence solicited on Domestic and 
Foreign lines.

J. A. TILTON
WHOLESALE GROCERY BROKER

«T. I0HN, N.B
Correspondence eolicited with Houses 

looking lor first-class grocery connections

—MOOSE JAW— 
WHITLOCK A MÀRLATT

Distributing and Forwarding Ageats. 
Warehouse on C.P.R. spur track. 
Promptness aad Satisfaction guaranteed. 
Bus»ueee Solicited.

MacLaren Imperial Cheese Co.
Limited

AGENCY DEPARTMENT
Agents tor Grocer*' Specialties and Wholesale 

Grocery Brokers
tor rvsrrn On» ortrott. Mich.

Headquarter* for
New Orleane Fancy Molasse»

Barrels and Half Barrels 
PRICES RIGHT

LIND BROKERAGE CO.
71 Front St. Beat TORONTO

W. S. CLAWSON Sc CO.
Manufacturers’ Agent, and Grocery 

Broket».
Warehoaaemea

ST. JOHN, - - - N.B.
Open for a few mere firet-elees llaee.

- - - - - - - - - NEWFOUNDLAND--------
T. A. MACNAB Sc CO.

•T. JOHN'S. NEWFOUNDLAND 
MANUFACTUREES' AGENTS

snd COMMISSION MERCHANTS 
portera and anortem. Prompt and careful afc- 
i to all DusÉnâm Hipest O*median and foreign 
was Cable address : ’Useeah." St John’s. 
Codes : A.B.O, 6th edition, and private.

------ BRITISH COLUMBIA- - - - - - -
McLEOD & CLARKSON

Manufacturera* Agent»snd Wholesale Commission
Ageats

852 6 GAMBIE ST., VANCOUVER, B.C.
Can give strict attention to a fee flrat-cleas Gro­

cery Agencies- Highest References.
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OTTAWA--------------------
L. H. MAJOR and 

J. SOUBLIERE, Limited
Wholesale Brokers and 
Manufacturers’ Agents 

Csosdisa, British sad Foreign Agencies Solicited 
Sussex Street, Ottawa, Canada

THE PEOPLE OF

JAMAICA
are now buying things in the 
United States which the) ought 
to buy in Canada. They don’t 
know what we can do. A small 
advertisement in the

KINGSTON
"GLEANER"

might bring inquiries. Better 
write for rates to

I C STEWART, Halifax

ILXfii Common Sense
If II I © / Roaohmm ana Bod-Buao 
BILW V Rata ana Mioe

Me Odor

ill Dulin lid III Quin It. V., Tirnti, Oit.
Dealers find Common Beene a very good seller, (or 

the reason that k gives general satisfaotion and eaoh 
jostomer telle others ahoat same. Write for prioes.

SUCHARD’S COCOA
This le the season to push SUCHARD'S 
COCOA. From now on Cocoa will be in 
demand daily. It pays to sell the best. We 
guarantee Sue hard's Cocoa against all other 
makes. Delicious in flayer. Prices just right. 
FRANK L. BENEDICT A GO.. Montreal 

Agents

O. E. Robinson A Co.
Manufacturers and Buyers of Dried, 

Evaporated and Canned 
Apple»

Inaorooll, - - Ontario
ESTABLISHED 1886

SALT
CAR LOTS OR LESS Prompt shipments. 
Write us for prices. Phono order at our

TORONTO SALT WORKS
.TORONTO. ONT. GEO. J. CUFF, Manager.

The Condensed Ads. In this 
Paper will bring good reeulte

A Good Profit 
Assured

Satisfaction Warranted
in the sale of the well-known 
long shredded brand, the

WHITE DOVE
COCOAHUT

Once carried in stock always 
carried, and readily sold at a 
fair profit and to the entire 
satisfaction of the consumer. 
Write for particulars to

W. P. Downey
anal MONTREAL BM

The ie the
Perfect Bag Holder

Size required can be seen 
at a glance.
Handy, saves time snd 
therefore money.

For sale by jobbers every­
where. Ask your jobber 
or write

The Brown Manufacturing Co.
CRESTON - IOWA, U.S.A.

If you have

OTHER FISH TO FRY
or have not the inclination to attend to 
your advertising, we can serve you 
properly. This important branch of 
your office work must not he neglected. 
A firm is known by the advertising it

Typewritten Circulars and Form Let­
ters are far better Result-producers 
than printed or written ones ; they are 
more “personal” in appearance and 
consequently much more effective. They 
are invaluable for advertising, collect­
ing. etc., and are great savers of time 
and labor. The 20th Century Grocer 
has not the time to look after every de­
tail of his business personally. Would 
you not be benefited by a stock of 
these, compiled to suit your purposes ï

If interested in the above matters, or 
in Rubber Stamps, write

THE STANDARD AGENCY.
Box 464. Fredericton, N. B.

When writing advertisers kindly men­
tion having seen the advertisement in 
this paper.

There is

JELLY
Business

to be done all year 
round, and you 
.-hould not overlook 
this point. Keep 
your stocks up, BUT 
h-ive the right kind.
That is, of course,

“Club Jelly”
POWDER

Do you know why ? 
Because it is abso­
lutely pure, and is 
known amongst 
consumers as the 
“Double Event” 
Package. It con­
tains a powder which 
makes a delicious 
custard, in addition 
to the jelly powder.
Talk this point to 
your customers.

WRITE

S. H. Ewing & Sons
Montreal - Toronto

If you are looking for trade with Iiish merchants 
there is one paper that can put you in touch with 
buyers,and that is the

Irish Grocer, Drug, Provision 
and General Trades’ Journal
10 Garfield Chambers, Belfast, Ireland.

Insist upon having them 

D. McDOUGALL & CO. Ltd., Glasgow, Scotland
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Every pound of

Chase & Sanborn’s
COFFEE

you sell is an investment in your customers' 
good will that will pay constant and perman­
ent dividends.

CHASE. C& SANBORN
MONTREAL

The Lines in Constant Demand !

HtAT.SllAIBCUTlZn.QI
B.GfUMB<*M/W>3a

-ATERSONaSO
*«ATaC°w—Glasgow

ROWAT’S PICKLES
AND

PATERSON’S SAUCE
Are you handling these ready sellers?

Rowat (EL Co.
GLASGOW - - - SCOTLAND

Canadian Distributors :

Snowdon & Ebbitt, 325 Coristine Bldg., Montreal, 
Quebec, Ontario, Manitoba and the North-west; F. K. 
Warren, Halifax, N.S.; F. H. Tippett &Co.,St. John, 
N.B.; C. E. Jarvis & Co., Vancouver, B.C.

SUPERIOR
JÇKLES

phÏHCWHd at
R Q/WAY > Ce

LAMP# lr tlVntPQOL

L.,
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HELAGAMÀ

“Melagama”
TEA and COFFEE

Are profitable for the grocer to handle, because they are ready
sellers and always give satisfaction. v

Minto Bros.
Toronto

INELAGANA

THE CANADIAN GROCER

Send in your order to-day. We 
guarantee the sale as well as the 

quality.

ENERGETIC CLERKS
who are willing to work after hours can add substantially to their salary 
by joining the MacLean Circulation Organization, the largest and most 
efficient in America.

There are already over 400 circulation salesmen getting sub­
scriptions for MacLean’s Magazine, but there is scope for more. If you 
will take up the work in your district you will find it will pay you well.

Get started now—Don’t wait.

WRITE FOR PARTICULARS TO

MacLean Publishing Co., 143-149 
University Ave. Toronto, Can.

1
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Banner Brand Sells on Merit!
The unequalled quality and consistency of this popular line makes 

it an excellent stock for you to handle—one that will increase your 
trade and incidentally enlarge your profits.

Banner Brand is the BEST in Jams and Jellies, only pure fruit and 
highest quality granulated sugar are used in their manufacture. The 
price is popular—Ask for particulars.

BRAND

Lindner & Benner, Toronto
Western Agents—Laing Bros., Wholesale Grocers, Winnipeg

Some Lines You’ll Need For Christmas Trade
"I™sblO Raisins-Oiir stocks are about complete. On account of 
the orders booked early, the assortment will not remain long unbroken. BOOK 
YOUR ORDERS NOW. Fancy boxes—3, 5'/2 and 22 lbs.—lb. cartons.

We have a new line of CINFECTIONERY, manufactured by NEEDLERS, Hull, Eng.
Put up in handsome clear glass jars. 4/s lb. each. In price, 18 to 25c. lb.

VAT A high class imported bottled catsup that can be sold as a
W BQc S 10c retailer

We have only a limited quantity to offer. This cannot be 
PINTS duplicated this season.

You Should Place Your Orderm Early

EBY-BLAIN, LIMITED
Wholesale Grocers TORONTO

WE
WANT

A
MAN

of good character, in each city, town and village in Canada, where we are not 
already represented, to act as our

SPECIAL CIRCULATION REPRESENTATIVE.
Work is dignified and educative. Previous experience unnecessary. Duties at 

first need not interfere with your present employment.
WE WILL ASSIST THE RIGHT MAN TO BECOME INDEPENDENT 

FOR LIFE.
If you are making less than $100.00 a month, and are trustworthy and am­

bitious to learn and become competent to handle our business in your vicinity, 
write us at once for full particulars.

MACLEAN PUBLISHING COMPANY,
143-149 University Ave., Toronto, Ont.
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"SALADA"
and what it means to you.

ma^es satisfied customers—it gives them the finest Tea 
possible—of absolutely uniform quality.

“ SALADA ” ma^es quick Sales--the public do not hesitate to buy what 
they know is the best for freshness, goodness and fine 
flavor.

“SALADA” makes good profits—in actual cash, and extra profits in 
the number of tea sales won from the peddler who cannot
buy “SALADA.”

“SALADA” is a credit to your recommendation.

“ SALADA ”
TORONTO

TEA COMPANY
MONTREAL
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Back to the Mercantile Gold Mine
Profitable Discussion on Store Management—Furniture and Fixture, Loss and 
Gain, and Suspense Accounts Dealt With—Opinions on Charging Interest on 
Capital Invested—Charging Equipment up to Advertising.

By Henry Johnson, Jr

Un October 27 1 reviewed the very re 
markable statement of the concern 
whose further communication 1 have to 
talk about this week. You will remem­
ber that this compaii) is doing business 
on a total expense of 6.03 p.c., in which 
connection 1 may say that 1 have just 
heard from one well-posted man in an­
other section of the country who says 
that my stated average <>i expense for 
the entire country is too low. That in 
stead of 14£ p.c., as 1 have it, the
ratio is nearer 17| p.c., and that, too, 
without any allowance for interest on 
invested capital. Take 6.63 p.c. from 
17£ p.c , leaving 10.87 p.c., and you can 
see bow one man could sell goods at 
less than cost plus the other man’s ex­
pense and still have vastly more than 
the usuall) sufficient net profit remain­
ing. But here is the letter :
Henry Johnson, Jr , Canadian Grocer

Dear Sir,—In further explanation in 
regard to our resources, as per your edi­
tion of The Grocer under date of Oct. 
27, wish to say : The item of store 
building of $1261) is net cost as our 
books show after crediting the account 
with what rent it might bring were we 
to rent it, and charging a certain per 
centage for depreciation in value. Of 
course, your idea is a good one, and 
correct, to hold the building and the 
ground as a resource at a fair value 
The reason for the value of the building 
being low is. we may have cut too deep 
in the depreciation each year, but we 
put it low enough—at a figure that
could be realized any time As a busi 
ness place it would be safe at $2000

In regard to the suspense account, 
this is wiped out each year into loss 
and gain. Should any of the old ac­
counts be paid later, that amount would 
be credited to loss and gain

Regarding the furniture and fixtures, 
we deduct a certain percentage each 
year for depreciation in value, and 
charge said depreciation to loss and 
gain, leaving the net value as a re 
source. Think our loss and gain account 
showed that some time ago \"ou have 
evidently not understood our statement 
fully. The fair value of F. and F 
should appear as a resource We have 
in the course of many years deducted a 
certain percentage as depreciation in 
value and have it to-day low enough 
without a doubt.

There is one point we wish to ask. Is 
it customary to charge interest on 
capital invested ? We think this is not

correct. We never heard that any cor 
potation charges any interest against 
the business and at the end of the year 
declares a dividend of, say, 4 p.c., and 
another dividend of, say, ti p.c., as in­
terest. As a rule, if they declare 10 p 
c., they declare a straight 10 p.c. divi­
dend, or are we wrong on this point ?

In addition we beg to say that we do 
not deliver any goods. In fact, as stat­
ed before, this is a small country town 
and our trade is mainly with farmers. 
We think we have answered your ques­
tions fully and hope to hear more from 
you through the columns of The Gro­
cer, or otherwise

C. M. S.
Nov. 1, 1911

This man's ideas are clear enough and 
he knows just what he is doing, so it 
matters very little that some of his 
manners of expression are slightly oh 
scure. I ndouhtedly he knows what is 
a tangible resource, so it does not mat­
ter whether he lists those things clearly 
or not—so long as he has plenty of the 
tangible stuff any way he expresses it.

The building apparently has been 
handled just like furniture and fixtures ; 
depreciation charged against it and the 
principal sum thus systematically re­
duced, as he says, to such a point as 
might be realized at any time. This is 
u.K so long as the concern lias no in 
lention of so realizing ; yet it would be 
better business to make all proper 
charges, and make them liberally. Then 
put in the property at its fair present 
value If there be a surplus resulting 
from such treatment, such surplus 
should go to the credit of I. and G. ac­
count.

The Suspense Account.
“Suspense" is evidently a convenient 

way of keeping track of such accounts 
as are so doubtful as not to be properly 
accountable as resources, and yet in this 
way they are kept track of so that, 
should unexpected payments be made, 
the money can be handled through the 
hooks without any disturbance of the 
system—going, naturally, to the credit 
of L. and G account It is a good
scheme

Advertising Equipment.
The statement about furniture and 

fixtures is mixed somewhere. If $150 is 
the present valuation, after such liberal 
deductions as have been annually made, 
Then $150 is a resource but $150 can- 
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not be put among the resources if it is 
as he says, “depreciation." 1 thiui 
that the $150 is what he now has leii 
as the remaining investment in F. ami 
F., after all the deductions. Through 
out the letter “a certain per centage" 
is referred to. If not considered as a 
private matter, why not state what 
that percentage is ? I should like G 
have the ideas of such a successful man 
My plan is to deduct 10 p.c. each yea: 
from the face of my F. and F. account 
If I buy an entirely new appliance, 1 
consider its character. If it is of a na 
ture to be seen by the public, creating 
a favorable impression and hence having 
some advertising value, I charge 33 1-3 
p.c. to 50 p.c. against advertising, ami 
the remainder against F. and F. If it 
has no advertising value, it all goes in 
to F. and F. If it is something to re 
place any outworn or discarded appli 
ance, I charge it all to expense ami 
credit expense with anything I may re 
alize from the old fixture or appliance 
By this treatment I feel that my F. ami 
F. account is always automatically kept 
in very conservative condition, showing 
inside figures which I may fairly call a 
resource. On wagons, horses, autos 
harness, and all delivery equipment, 1 
charge off 20 p.c. annually, since here 
the deterioration is much greater. I 
should like to hear from others on this

Here are my actual figures for the 
past five years :—

2359.21 less 235.92 leaves 2123.29
2123.29 less 212.33 leaves 1910.96
1910.96 less 191.09 leaves 1719.87
1719.87 less 171.98 leaves 1547.89
1547 89 less 154.79 leaves 1393.10

Interest on Capital.
It is an open question whether inter 

est on invested capital should be charg 
ed. Most men with whom I talk 
agree with me that it should be ; yet 
it is true that corporations, so far as 1 
am informed, do not—that is to sa> 
they do not call it interest. Maybe thi 
corporation way of getting around this 
is the “sinking fund” or “surplus 
fund.”

I hold that the fact that I happen to 
own the capital of my business does not 
matter—that the business is a borrower 
of that sum from me ; hence, must pay 
me the going rate, say, 6 p.c.; so I 
charge 6 p.c. into the expense accoum 
so that interest is paid before I shov.

(Concluded on page 31.)
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Grocers Discuss the Dollar a Dozen Lines
Claim That Retailing Them at Ten Cents is Not Profitable—
Opinions Differ as to Number of Dollar Lines on Market—What 
One Merchant Says About “Forcing” the Dealer—Up to 
Manufacturer, he Says, to Co-operate With Retailer.

(Special to The firoeer )

Chatham, Ont., Nov IK.—The old 
complaint, voiced at the Association 
meeting some months ago, to the effect 
that there is no profit whatever for the 
retailer in the handling, of many ten 
cent lines, is frequently met with among 
the grocers of this city.
“Apparently, the complaints made by 

the retail merchants in their conven 
lion haven’t had the desired effect,” 
stated one grocer this morning. “The 
same trouble is still rhet with in con 
nection with many ten.-cent lines We 
are charged $1 a dozen for goods thaï 
sell at 10c each. There are jams, for 
instance, and some canned goods—just to 
specify a couple of a host of lines.

“And that isn’t all. Unless we buy 
in exceptionally large quantities, there 
is freight to pay as well. Pay $1 a 
dozen, add, say, Sc on the dozen for 
freight, and with the goods retailed at 
$1.20, there is only 15c profit on the 
$1.20 sale In addition to that, there 
is always some percentage of loss from 
breakage or deterioration—that loss is 
hound to occur, no matter how careful 
we are. When you calculate that it 
costs between 15 and Ifi per cent, to do 
business, you will see that we’re simply 
doing business in these lines for the 
benefit of the manufacturers There’s 
nothing in them for the retailer.

Cutting Out Unorofitahle Lines.
“We’re simply cutting out these lines 

wherever we can,” added the merchant 
“We're not pushing them Why should 
we?"

Another grocer interviewed, took a 
more optimistic view of the situation

“We have noticed a great improve­
ment in regard to ten-cent lines.” he 
stated. “In manv of them the $1 a 
dozen price is no longer asked. The dis­
cussion at thé convention appears to 
have done considerable good Either 
that, or the difficulty is working out its 
own solution. Of course, in quite a few 
lines the grocer ran secure a somewhat 
better price by buying in larger quanti­
ties. I very rarely purchase anything 
in small lots. The large buyer, there­
fore, would feel the force of the situa­
tion less than the small buyer.

“Nevertheless, there are still a num­
ber of lines where the $1 a dozen price 
holds good. I do not think the manu­
facturers in the long run gain anything 
by insisting on that price. In fact, it is 
a suicidal policy to pursue. There is 
absolutely no profit for the retailer in 
goods bought at $1 a dozen and sold at

10c each Such figures simply mean 
that 1 am taking the profit from some 
other line of goods to help make up the 
loss on the ten-cent line That’s just 
what the whole proposition comes down 
to.

Where Selling Power Goes.
“And the minute a merchant realizes 

this fact, he does what is the only nat 
ural thing for him to do under the cir 
cumstances—he puts the $1 a dozen line 
of goods away back somewhere, and 
pushes something else lie sees that he 
is just keeping the $1 a dozen line as an 
accommodation for his customers—and 
he keeps them as an accommodation, ac 
cordingly, and devotes his selling ener 
gies to something which offers a fairer 
margin There are some lines,” he add 
ed, indicating a particular shelf. “We 
never mention them except when the 
customer asks for them We could sell 
twice as many—more than twice as
many—if it was worth while to push 
them.”

Complaint is also made with regard

to the close margins on higher priced 
lines, in which, the articles being pat 
ented, the manufacturers have a monop 
oly In one instance the line, which re 
tailed at 15c a package, cost $1.50 a 
dozen, plus freight.

“Doubtless,” said one grocer, “there 
are retailers who never stop to look in 
to this question, and who think that 
because they sell a lot of a certain ar 
tide, they’re making money on it. des 
pite the narrow margin Dut the groc­
er who figures the cost ot doing busi 
ness, and makes allowance for freight. 
breakages and other incidentals, looks at 
it from a different point of view He 
feels that he is making money on one 
line of goods only to lose it on another, 
and as far as possible he cuts out the 
losing line

Advertising to Consumer.
“Some of these lines are widely ad 

vertised. Their men have told me. 
We’ll advertise this so much that you’ll 

simply have to handle it, whether you 
want to or not ’ Well, advertising is a 
very helpful item in business, but the 
manufacturer gets the best results where 
the retailer is cordially co-operating 
with him by pushing his goods The 
manufacturer with -his newspaper and 
magazine and bill board advertising, 
yoked to the retailer with his personal

CARTOON TALKS ON SERVICE

The Dust Cloth is Used for More Purposes than one in Some Stores 
toon Shows the Carving Knife Getting Acquainted

This car
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canvass of every customer, form an 
idea! business getting team. But the 
retailer isn't going to pull with the 
manufacturer unless he gets a fair share 
of the fodder. The manufacturer will 
triple the results from his advertising 
if he gets the retailer working hand in

Editor Canadian Grocer :—Please tell 
your readers how to detect fresh eggs 
from other good eggs.

A FILION.
No 4 Fullum St., Montreal 
Editorial Note.—The method some 

limes used to test the age of an egg by- 
shaking it, is hardly dependable The

glove with him, by allowing the retail­
er a fair margin of profit.”

The consensus of opinion among the 
grocers here is that the wholesalers are 
not to blame for the close margins, the 
feeling being that the difficulty is up to 
the manufacturers for solution.

fact of the matter is, that even a com­
paratively fresh egg if subjected to 
enough force will shake. The ligaments 
which hold the yolk in place may thus 
be broken, and the egg, will of course, 
“shake.”

“Candling” is the popular method used 
by dealers to ascertain the age of an

egg. For this purpose, any simple lamp 
provided with a reflector and if possible 
enclosed, all but a space in which tin 
egg may be placed for examination 1 

used. Thus the transparency of the 
egg and the make up of the interior ma 
be seen, by placing the egg in this open 
ing.

Every egg has at the big end an aii 
space. This is the germinal spot. When 
new laid, this space is very small, and 
in some cases scarcely discernible. In 
a new laid egg, according to one expert 
egg candler, it will not be larger than a 
five cent piece. There is a constant 
evaporation going on in every egg, so 
that as the egg ages, there is a shrink­
age, which makes itself apparent in the 
size of the air space at the big end 
This is the cue to the testing of eggs

It requires some little practice to tell 
just at a glance the condition of an egg 
The inexperienced may need to have con 
siderahle time to clearly discern the air

Quebec Dealer Asks Important Question
How Can One Tell When an Egg is Fresh?—Shaking it Not 
Safe Method—The Candle Must be Used to Determine Amount 
of Air Space
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The First Prize Exhibit at Recent Great Northern Exhibition, Collingwood, Ont. This Presents Some Good Window
Dressing Suggestions.
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space at the end. However, if it has 
passed out of the new laid stage it will 
he there. One candler says that if the 
surface of the air space does not exceed 
the size of a 25 cent piece, he considers 
it a good egg.

Watch for the Dark Spot.
The candler, will at times, find a dark 

spot, which moves around when the egg 
is shaken. Such an egg is fprtainly not 
first-class. In stale eggs, the yolk is 
darker in color, and air cell is large. 
The first stage of decay is evidenced 
«lien the yoke has penetrated the white 
and settles into a dark cloudy mass.

The above method, it might be said, is

Frosted windows will soon be a diffi­
culty with which the grocer will have to 
contend. That is, unless preventative 
measures are now taken before the sea­
son arrives. The solution of the pro­
blem will be made more easy by an ex- 
l lanation of just why frost does form.

The accumulation of frost upon the in 
ner side of the plate glass is caused by 
the warm air of the interior laden with 
moisture coming in contact with the 
glass chilled by the freezing atmosphere 
on the outer side. The moisture in the 
iir is thus condensed into steam which 
will gradually freeze.

Using Glycerine.
One method of keeping the frost from 

forming on the window, is by mixing 4 
parts of cheap glycerine and 6 parts of 
methylated or other spirit together and 
rubbing over the inside of the window 
every couple of weeks during the winter 
In very severe weather, the window may. 
he sponged with a small quantity of al­
cohol.

However, this method is somewhat 
unsatisfactory. If the air on the inside 
and the outside of the glass could be 
kept at the same temperature there 
would he no frost. Some merchants box 
up or enclose their windows. Others al­
ready may have their windows enclosed 
and still have frost form. This may be 
due to the fact that the enclosure is not 
air proof and the warm air in the store 
escapes into this enclosure.

Use of Ventilators.
Then again there should be ventilation 

by openings at the top and bottom of 
the window, the top ones being more 
numerous or larger. These ventilators 
should be covered with fine gauze to 
keep out the dost.

(

perhaps more for ascertaining the condi­
tion of an egg than its age. The evapor­
ation is, of course, much greater in warm 
weather than in cold, or in hot tempera­
ture than in a cold one.

For instance, an egg in cold storage 
for six months may not have as large an 
air space as another only five weeks old 
that has been in a warm temperature. 
The fact of the matter is, it is in a bet 
ter condition. Thus is shown the value 
of cold storage in preserving the quality.

While it may take an expert accustom­
ed to handling eggs to tell the age of 
one, the ordinary person can get a very 
good idea of it’s state or condition by 
the above method.

One dealer in men’s wear, known to 
the writer, had uncovered ventilators 
(holes about an inch in diameter) at the 
bottom. He had a display of ties in 
the window. One night an ingenious 
youth by means of a wire helped him­
self to a half dozen of the choicest. 
Thus one reason for covered ventilators.

It might he explained that these ven­
tilators allow the warm air to pass out 
at the top and the cold air to coine in 
at. the bottom, thus keeping the tem­
perature at a level with the outside air.

Caused by Cellar Dampness.
A certain dealer traced the frost on 

his window to the dampness of his cel 
lar which a poorly constructed window 
floor allowed to come upward in con­
tact with the window. The window 
floor should be as nearly air-tight as 
possible.

Burning Gas.
Then there are other expedients which 

the dealer may call into play. One plan 
is to insert close to the window bottonx, 
a gas pipe perforated with minute holes 
about an inch apart. When lighted they 
warm the air and keep the inside of the 
window warm and clear.

Electric Fan Circulates Air.
Everyone knows that neither dew nor 

frost is observed on the ground on the 
morning after a windy night. With the 
air in motion, the moisture will not 
collect either upon the ground or glass. 
This same principle has been used in 
windows by' merchants who have placed 
an electric fan in operation to prevent 
frost. One difficulty with the fans is 
that the agitation of the air is not uni­
form and therefore not always sufficient 
to prevent the accumulation of moisture 
in spots.

It is a great annoyance to a merchant 
to have an attractive window display 
obscured by frost. He should take some 
means to prevent it.

BACK FROM THE MERCANTILE 
GOLD MINE.

(Continued from page 28). 
any net profit. Thus, when I show 244 
received 6 p.c. interest on that capital

An Opinion That Differs.
One very we’i posted man tells me 

that I am wrong. He says : “It does 
not matter whether you can or cannot 
invest that money so as to forget it 
and yet regularly draw your 6 p.c. The 
fact is, that you have NOT so invested 
it, hut have put it into the grocery 
business. Thus your net annual profit 
has not been 214 p c , with 6 p.c inter­
est, hut it HAS been 301 p.c. This be­
cause 301 p.c. is what your business has 
yielded you Had it not paid more than 
5 p.c., then 5 p.c. would have been your 
earnings—hence, as the thing stands to 
day, you have earned, and received, 301 
p c., and it is all properly net profit 
You can say that it has paid you 24.1 
p c better to leave it, in groceries than 
it would have done to put it into bonds, 
hut the fact will remain as I have stat­
ed it."

To Avoid Self-decsption.
I continue to charge the interest, how 

ever. First, because I think it is right 
and good business ; but more especially 
because I like to “bleed’’ and trim 
everything down to the bone, so as to 
avoid the too-ommon trouble ot self 
deception which leads so many mer 
chants astray.

This is another moot question which I 
should much like to have fully discussed 
I believe an exchange of views hereon 
will he of the utmost benefit to all of 
us.

OBJECTS OF NATIONAL ORGAN 
IZATION.

The objects of the National Federa 
lion of Retail Merchants, organized re 
ccntly in the United States, and which 
includes all the states ot the union, has 
for its purposes :—
I— To safeguard and serve the inter 

csts of all retail merchants.
II— To oppose all unjust legislation 

inimical to retail merchants
III. —To promote all just legislation 

designed for the benefit of retail met 
chants.

IV. —To demonstrate the necessity of 
retail merchants to manufacturers, 
wholesalers and consumers.

V —To co-operate with all other or 
ganizations having for their object the 
advancement of the best interests of 
commerce.

Prevention of Frost on Show Windows
If the Air on the Inside and Outside of Glass Could be Kept 
at Equal Temperature There Would he no Frost—How to 
Accomplish This.
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SITUATION OF ROQUEFORT CHEESE.
The Roquelon cheese market in France is in an in­

teresting ccnditioi ami should lie studied carefully by 
dealers who handle this popular line of cheese.

During Jely anti August shippers in France were quot 
mg Roquefort cheese ranging from 21*1 to 230 francs. (A 
iranc is valued at about 18 cents.) Orders were natur 
ally taken from Canadian and United States houses for 
thousands 01 fardeaux of the cheese at this price which 
was a little higher than previous years on account of the 
severe drough and also the foot and mouth disease among 
the herds. The farmers lost about 80 per cent, of their 
rattle and this tended to advanced the price which is now 
280 francs.

Even now one cannot procure very much of the cheese 
as conditions practically brought on bread riots. The 
chamber of Commerce in Paris tried to pass a law pro­
hibiting export of dairy products for certain length of 
time Manufacturers explained that on account of their 
contracts abroad n would be unfair to them to do so

It is calculated that it will take about four years be­
fore conditions art normal again, and as the import of 
Roquefort cheese into Canada and the United States has 
grown with a marvellous pace, it will naturally affect 
matters here considerably

--- •---
SELLING SYRUP AT A LOSS.

From an Ontario town comes a report that one gro 
eery dealer is selling live pound pails of a certain syrup 
at 25 cents All the rest of the dealers in the same 
town are asking 3<1 cents for the same size and the same 
brand, and are making just a fair profit at the latter 
figure As far as that one line is concerned, these dealers 
are working under great difficulties indeed

The cost of this article is $2 75 per case, or, 23 cents 
per tin There is the freight, unless it is purchased in 
5 case lots If this dealer will add the expenses of sell­
ing the goods, he will find he is losing money uu'every 
sale. Still he continues, and not only is he not making 
any profit himself, but he is spoiling the trade for the 
other dealers Surely “a dog in the manger" policy.

This is the sort of merchant who is demoralizing the 
grocery trade, by selling goods which spells loss at every 
sale, at a price which other dealers cannot meet

----«----
EARLY BORDEAUX WALNUTS.

The explanation of (lie arrival of this season’s Bor­
deaux shelled walnuts at an earlier date than in former 
years will be of interest to the trade who like to know the 
why and the wherefore of the markets.

Usually, Grenoble walnuts have arrived about the "20th 
or 25lh of November, with Bordeaux coming one or two 
weeks later. The latter have been on the market for a 
short time pasl because of the artificial kiln-drying pro­
cess through which they have passed, instead of being left 
to dry through the influence of Nature, i.e., sun-dried in 
the fields after being gathered. In order to expedite de­
livery, n certain quantity have been kiln dried in their 
-hells which were afterwards removed and this seasons 
first shipments were ready for the market much earlier 
Ilian usual.

The priee to the wholesale trade is now 0 or 7 cents 
more than the }irire for January delivery. The quality 
of the nuts, it is claimed, has not suffered, although it is a 
question how long lliey would continue to give satisfac­
tion after this treatment. The method is more or less of 
an experiment, hut its main purpose has been attained, 
and the crop dried in the ordinary way will lie on the 
market in Inti a short time.

♦ - ■

THE DEALER’S PROFIT.
The dealer is not a slot machine. That he uses his 

power to sell goods in which his interests are bound up 
is beyond contradiction—even if those goods are not well 
known to the consumer.

The reason is, he has the confidence of the people of 
his community He is considered an authority on food 
products by his customers and his advice is taken

In order to live, the dealer must get a fair profit. Is 
lie likely, therefore, to oppose his own interests by stock 
ing, displaying, advertising and handing out those goods 
which do not bear him a just profit, turnover considered ? 
Manufacturers have found this out in many cases to their 
sorrow While at first they may make some success and a 
good margin of profit, there can be no permanent success 
without the expenditure of huge sums of money in a 
campaign to "force" the dealer.

The Canadian retailer is as big and broad a class as 
exists anywhere in the community. Only the weaker sec­
tion of the trade will conform to the manufacturer’s 
wishes when he tries to force it to sell at a loss. The 
manufacturer who allows a fair profit to the dealer, who 
co-operates with him in every way, and who interests his 
customers in his product, is the one who reaps permanent 
advantages When such goods are asked for, the dealer 
has no right to substitute if their quality is known, but 
he certainly cannot be supposed to get behind any pro 
duct the manufacturer of which uses him merely as a 
tool to hand over the goods when called upon.

lÆt all retailers assert their rights in this connection 
and secure their just dues

----•----
SEASON FOR BEEF EXTRACTS AND COOOA.
ft is now time to change the goods you have been 

suggesting over the telephone and likewise over the 
counter. It is taken for granted, that every grocer em 
ploys this method, and now that the seasons are chang-



summer lines for next year.
One grocer known to the writer, has been quietly call­

ing the attention of his customers to the change in the 
kind of goods now seasonable, even though they realized 
it as well as he. But it presents the opportunity of sug­
gesting beef extracts, or cocoa, or rolled oats, or flour, or 
one of a great many articles that will now sell with 
little effort.

This grocer stated he found the average customer's 
reply along this line. “Yes, I believe I do need a pack­
age of that (or a bottle of something else), I had better 
take it.” It is the wise grocer, who at least keeps up 
with the times

an employe. By his attitude, his actions, his interest, 
his tact or the Want oi it he can often make or mar a 
young salesperson’s career ”

JUDGING THE VALUE OF CLERKS.
There are many points which have to he taken into 

consideration by a merchant in judging the value of a 
clerk. Surface appearances are liable to be made the basis 
of judgment by many dealers, but the good business man 
will look beyond that, if he wishes to accurately gauge in 
dollars and cents the value of a certain clerk to him.

For instance, we find a clerk who is quick at weigh­
ing and wrapping parcels, but cases are known where 
it would be much better if he were slower and more ac 
curate. He works quickly, but perhaps, he does so at a 
loss in profit through inaccurate weighing.

The amount of sales of employes will not give a cor 
rect idea of their worth It is not always the clerk with 
the largest sales who is the most valuable. The clerk 
with the largest sales, who builds for future business as 
well as present, and who combines with his large sales, 
a degree of carefulness, which means the maximum of 
profit, and the minimum of leaks connected with, such 
sales, is the valuable asset of the sales force.

THE COUNTRY DEALER’S CHANCE
It. may nol lie necessary to [mint out lo those grocers 

who are dose to a fanning district that there is a splendid 
opening for them now in the handling of new laid eggs. 
The large cities find it next to impossible to secure sup­
plies. There is the. usual demand and even if the prive 
is reaching the abnormal there are many purchasers of 
new laid eggs no mailer what the price may be.

In addition, there is no difficulty in making arrange­
ments with city firms who would be glad to accept any­
thing the grocer has to otter in this line. Many grocers 
are already doing all that is possible in this regard but 
there may he some who have not yet taken it up.

CRANBERRIES THE YEAR ROUND.
Cranberry sauce is now to he a possibility all the 

year round. Another acquisition to the list of evaporat­
ed fruits has been made. This year marks tlie introduc­
tion of evaporated cranberries to Canadian markets.

They are evaporated in a somewhat similar manner to 
other fruits anti it is claimed for them that they retain 
all the medicinal and food qualities possessed by the fresh 
article

SECURING EFFICIENT HELP
“How many people do you discharge for inefficiency in 

the course of a year ?" was the question' put hv The 
Grocer to the head of a busy section in a large store re­
cently. His reply was somewhat unexpected “During 
the present tear," said he, “I have only had to discharge 
three people for downright inefliciencv. They were likely- 
looking people when they came, and in spite of the inter 
est that v e exercised in their behalf, they went wrong 
chiefly on little things that lost customers A manager 
feels his responsibility in such cases for he likes to feel 
that he can depend upon himself in making selections for 
his staff.

“Where so many are employed, vacancies will occur 
from uncontrollable causes, but we have manv applicants. 
General appearance, manner, personality, evident temper 
ament, the person’s idea of employment, his or her ideals 
and numerous little things aid decision It is often the 
case that a man’s reason for leaving his former position 
stamps him as an uncertainty or one likely to shift on 
the slightest whim, and that fact alone is a good key to 
his efficiency

“There was a time when the head of the firm, on 
hearing of a new employe, approached him in, the role of 
a customer enquired for some article, and based his own 
opinion on the way the man waited upon him But the 
business is too large for that now We list all applicants 
and keep a record of particulars concerning them as one 
means of aiding decision. Much depends upon the man­
ager himself as to development and continued efficiency of

THE WESTERN WHEAT CROP SITUATION.

Considerable apprehension at the present time is pre­
vailing throughout the three western provinces as a severe 
snow-storm has passed over the entire west, and anywhere 
from three to eight invites of snow has fallen. The wea­
ther has also become extremely cold and from many 
points temperatures of from 10 to "Jll below zero are re­
ported.

As is well known, a large1 quantity of grain is yet to 
he threshed in Alberta and Saskatchewan. The arrival 
of this snow-storm will, therefore, have a very detrimental 
effect on prevailing conditions. During the last three 
months considerable stacking lias been indulged in. and 
while this should have a good efteet. it will doubtlessly 
have tlie reverse, as there are few iti western Canada who 
know how to stack properly, and the result is that stacks 
have been built in a very loose wav. Snow flurries will, 
therefore, be able to descend between the loose sheaves 
and the result is that if a thaw occurs ice will he formed 
and the grain will start germinating in (lie stack. There 
are also many thousands of bushels out in the field in 
shocks to be threshed.

Manv, iti spite of the snowfall and cold weather, have 
been threshing during the last two days, and this method 
seems advisable. n> the grain will be marketed at once, 
and high prices are prevailing, so that in spite of the fact 
that tlie grade will be seriously damaged, a fair price will 
vet be secured. If the grain is left till some time later 
there is a chance that a greater loss will be sustained 

* * * *

Dealers and clerks are urged to remember The Grocer's 
Christmas Window Dressing and Ad.-Writing Contest, 
announcement of which has been made fully in our last 
two issues. Make your [dans early to enter these con­
tests. Prepare a good, practical, selling window, and let 
us have a good photograph—one that will do justice to the 
window—before the last day of the year.
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A Plea for Better Working Conditions
One Dealer Who is Firm Believer in Early Closing—Time 
Something was Done—Willing to Give Time and His Share of 
Money to Place Grocery Business on Better Basis.

By J. L. Casey.

I have always taken a great interest 
in your articles dealing with early clos­
ing amongst retail grocers. While I am 
not attached to any of the present or­
ganizations or movements, aims of 
which are to establish an earlier and 
more uniform hour for the closing of re­
tail stores, I have taken action on my 
own account, closing at 6 SO p.m.

I have reason to feel assured from my 
experiences of the past two winters, and 
the words of encouragement I have al­
ready received this season, as well as 
new business from numeious residents of 
this vicinity, that I will reap a great 
gain financially as well as physically.

Eight Stores in Three Blocks.
On College street, in vicinity of my 

store, we have eight grocery stores with­
in three blocks, something which very

few sections of Toronto can boast of. 
Two years ago I made an effort to have 
these grocers agree upon a uniform hour 
for closing during the winter season. 
It was agreed upon, some closing at 
6.30 p.m. and some at 7 p.m. However, 
it was only a short time till some of 
the number failed to keep their word. 
Last winter a few closed at 6.30 p.m.

This season, so far, with the exception 
of one who has stood by the agreement 
all through, they are all remaining open 
at night.

Since I began early closing I have had 
people, who are not my customers, come 
in and strongly express their approval 
of the movement.

Improve Working Conditions.

The working hours and conditions of 
every other line of work in the city 
have been improved during the past few 
years, and in my opinion it is about 
time we would do something for our­
selves We have been slaves long enough, 
and unnecessarily so. A little less greed 
and more confidence in ourselves, is 
what we need and these can only be 
brought about hv more recreation for

grocers and employes. Men in all other 
lines of business have time for recrea 
tion, and when 1 find there is no time 
for it in the grocery business I will get 
out of it and go at something else.

I will gladly give my time and my 
share of money in support of any action 
that will bring about shorter hours for 
grocers.

Grocers' Letter Box
The Canadian Grocer solicite enquiries for 

this Column on Trade Questions. If yen de­
sire the manufacturer of any line of goods, 
where an article can be eecured, etc., etc., 
write us.

Editor Canadian Grocer :—Would you 
kindly inform me as to whether there is 
a paper published in England similar to 
The Canadian Grocer, and as to where 
I would be able to secure a copy ?

Trusting that I am not asking too 
much, and thanking you in anticipation 
of an early reply, I am,

Simcoe, Ont., Nov. 11, 1911.
R. M HAMILTON.

Editorial Note.—The Grocers’ Jour­
nal, 29 Reed Lane, London, Eng., E.C.; 
Grocery, 150 Holborn, London, Eng., 
E.C., and The Grocer, London, Eng.

Editor Canadian Grocer :—Kindly give 
us the address of the firm who manufac­
tures clothes lines, you have advertised 
in The Grocer.

TOOMBS & SON.
Moncton, N.B.
Editorial Note.—The Hamilton Cotton 

Co., Hamilton, Ont.

Editor Canadian Grocer :—Kindly ad 
vise by return mail the price and who 
publishes The Canadian Miller.

Peterborough, Ont. T. B
Editorial Note.—Subscription price is 

$1 ; it is published by Biggar Wilson, 
Confederation Life Building, Toronto

GROCERY TRADE TALK.

Items of Interest to Readers Gathered 
From Here and There

An order-in-counoil has been passed 
abolishing the close season for white 
fish during the month of November in 
the waters of Lake Erie of! the c.mn 
ties of Norfolk and Elgin.

At the “Land Show’’ held at Madison 
Square Garden, New York, the $1090 in 
gold for the best exhibit of spring or 
winter v'heat was won by Seager Wheel­
er of Rosthern, Sask.; W. Z. Glass of 
McLeod., Alta., being alternate. Asahel 
Smith of British Columbia won the $1,- 
fiOfi silver trophy for the best potatoes

William Anderson, grocer, Chatham, 
Ont., has announced his candidature for 
the mayoralty for 1912. Aid. Anderson 
has been a member of the city council 
for the past three years, having been 
chairman of the finance and property 
committees. Prior to entering the city 
council he served for a number of years 
on the Chatham Public Library Board, 
of which he was chairman. Incidentally, 
he is and has been for many years a 
reader of The Canadian Grocer. Aid 
Anderson is generally regarded as one of 
the ablest men in Chatham’s municipal 
life.

Front View of .1. L. Casey’s Store, on College St., Toronto. Mr Casey, on the 
Right, is a Strong Advocate of Early Closing

kit 1
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The Markets---Rice Advances Again
Goes up Aonther 10c per Cwt., Making a Total Advance of 75c in Past Three 
Months — Valencia Raisins Hold Strong Position—Tea Has Been Firming tip-- 
Goods Being Rushed Out Before Close of Navigation—Collections Generally Fair.

QUEBEC MARKETS.
POINTERS—

Rangoon Rice—Up ten cents.
Carolina Rice—Slight reduction.
Valencia Raisins—Advancing.
Currants—Tip Ic per Hi.
Montreal, Nov. 16.—'There are a numb­

er of features to the market this week 
(hat should receive the attention of the 
trade Another advance in the price of 
Rangoon rice illustrates the strength of 
this market. It has been pointed out 
in these columns in past reports that 
conditions in countries of production of 
rice warranted high markets and it is to 
he hoped that the trade acted when the 
first signs of an advance were noticed 
Just now, there is no sign of weakness 
in eastern rice market 

Advances in dried fruits, currants and 
Valencia raisins particularly, just as 
the new goods are arriving will he at 
least gratifying to those who gave their 
orders early. In the primary market 
raisins are four shillings higher than the 
figures quoted hut a short time ago. 
Some houses report a heavy demand fm 
figs and Malaga raisins One wholesaler 
could handle fifty per cent more figs 
than ordered, and stocks were sold lie 
fore the fruit arrived and orders were 
as heavy as usual. Some Malaga rais 
ins are also cleaned out with some job 
hers.

It was learned that in several cases, 
apricots, pears and peaches are being 
passed over this year owing to prices. In 
spite of everything, however, it looks as 
if Christmas trade is going to hold its 
own. In fact, there is an exceedingly 
heavy business passing and though dried 
fruits are inclined to he high there arc 
no indications that the Christmas cake 
and pudding arc going to lie skimped in 
the matter of dried fruits.

Sugar.—This market seems to he 
marking time. There is nothing new 
reported for the week. No ground nas 
been gained, hut there has been another 
slight indication of a weakening in the 
situation. It is not marked, hut a 
sugar reduction seems to he more and 
more merely a matter of time.
Urmulsled, u>« ................ .................................... 5 85

" 20-1 b b&ga............................................... 5 no
Imperial....................................................... r, 70
Bearer..........................................................  5 75

Carla lump, boiea, 100 lbs.................................................  6 55
„ “ 601b».................................................. 6 55
", " " S61ba.................................................. 6 95

Kea Seal, In carton», each................................................  0 35
Urretal diamond», bbl»...................................................... 6 55

100lb. bora»...................................... 6 65
601b. " ................................  .. 6 75

' " «6 lb. " .......................................  6 95
- , , _, ' _ 6 lb. carton», each.................. ... 0 371
Urjital Diamond Dominoes, 6-lb. cartons, each........... 0 37 j

Extra ground, bbl»................
" " 50-lh. boxea..
11 11 25-ib. boxe»..

Powdered, hbla......................
" 60-lb. boxes........

Phoenix...........................................................................
Bright coffee...................................................................
No, 3 yellow..................................................................
No. 2 " ...................................................................
No. 1 “ bags.........................................................
Bbl». granulated and yellow may be bad at 5c. 

above bag prices

6 .i0 
6 20 
6 70 
6 10 
6 30 
5 85 
5 60 
5 60 
5 60 
5 45

Syrups and Molasses.—A good demand 
is reported for syrups, and molasses are 
firm at the last advance. There is a 
fair enquiry for the latter and the mar 
ket is quite steady.
Fancy Barbados molasses, puncheon*..................0 36 0 38

" " " barrels.......................... 0 3'.* 0 41
" " " half-barrels.................. 0 41 0 43

Choice Barbados molasses, puncheons.................. 0 32 0 31
" " " barrels..........................  0 34 0 37
" " " half-barrels.................. 0 36 n 39

New Orleans...................................................... ................ 0 25 0 •28
A ntlgua ... 30
Porto Rico.. ......................... 0 40
Corn syrups, hhlR...................................................................... 0 031

4-hbls..........................................
l-bbls........................................... ........................ 0 031

M 384-lb. pails................................
35-lb pails...............................

......................... 1 75
25

Cases, 2-lb. tins, 2 doz. per case................ ......................... 2 40
" 51b ......................... 2 75
" 10-lb ......................... 2 65
‘ 20 lb. " J doz " ................ 60

Dried Fruits—A feature of the mar 
ket is general upward tendency notice 
able in a number of the new fruits of 
the season To heirin with, Valencia 
raisins and currants have been advanced 
.1 cent per pound, and some of the job­
bers arc sold out of figs In regard to 
currants the situation is represented as 
being firm. New stocks have arrived 'ut 
a combination of conditions have olreuih 
resulted in higher prices. Valencia rais 
ins for instance show an advance of one 
cent a pound in some lines hut jobbers 
are not probably taking a full profit 
However, an advance of one half cent is 
a reality Currants arc also higher to 
the same extent. Some lines of Malaga 
raisins arc already exhausted in some 
houses and figs are entire!v gone with 
others. It is generally admitted that 
those who have bought sparingly or who 
have deferred purchases until now will 
have to pay the higher prices and the 
future appears very firm.

It must lie remembered that wholesal 
ers have not curtailed their purchases 
and at Iluit rate of sales up to the pres 
ent retailers seem to have disposed of 
their goods or arc likely to. Travelers 
report a certain anxiety among (lie 
trade Those who have given their ord 
ers are particularly eager to receive 
their supplies because of the market con­
ditions, evidently desiring to he absolute 
lv sure of their goods.

Then those who did not, buy early 
want to order now, hut in the face of 
this supplies are notycoming in as quick­

ly as they should. Hence the. reason 
for a certain uneasiness noticed aere 
and there. A representative of me 
large house states they are not handling 
evaporated peaches, pears and apricots 
because of the high prices.
Evaporated apricots...................................................  0 22 0 24
Evaporated apples ................... ......................U lo* 0 11 i
Evaporated peaches................................................... 0 Is o ID
Evaporated pears........................................................ V Is > i9
Currants, tine tiliatras, per lb., not cleaned........ 0 07*. u VS 4

“ cleaned................ 0,7, 0 üü
“ lib. pad ages, flue tiliatras, cleaned.. 0 v8\ 0 U'i

Patras, per lb............................................. 0 1'.* 0 00Î
" Vostizzas. p*-r lb........................................  0 o 0 \i '■

Dates, 1-lb packages ............... ............................  0 07$ 0 PA
Dates, Hallo wee, loose.............................................. 0 06$ 0 07$
Kurds ..................................................................................... ‘ o 11

Figs, 3 crown. .. 0 07 ; 0 10$ 
Figs, 4 crown .. 0 08 0 1 j 

“ 5 crown. .. 0 i 8$ 0 13 
Figs, ti crown. .. U 09 0 14

Figs, 7 crown... 0 10 0 15 
Figs. rr<>wn 0 14 0 17 
Co in ad re figs, 
about. 33-lb mats 1 30 1 40

Clove boxes, 10-oz., per box................................... . 0 075 0 iwi
Prunes—

40-50......................... .................................................
50-60............................................................................. 0 12
60-70.................
70-80............................................................
80-90 .................... 0 10* u ml
90-100................................. ........................ 0 09 0 094

Raisins -
Choice seeded raisins.......... ........ . 0 104 0 114

tunvy set-iied, l ib. pkgs............. .. . 0 L 94 u lu
loose luuscai.elrt, 3-cri wn, per lb.. 0 08 0 08

4-crown, per lb . 0 09
Select raisins. 7 lb box, per box........................ 63
Sultana ra’sins loo e. p r Hi ... 0 124
still m t 1 ai.-.ms. 1 lb a Vu*! ............ 0 13 0 13

5 75.
Malaga table rai-tins, clusters, per ; U-x . 0 <0 1 90

Valencia, line "If alaiK, per in 0 u;, U O'
select, per lb........................................ . " -i 0 O'9

" 4-crown layers. p«T |b 0 084 U <‘9

Nuis -New walnuts have arrived jid 
there is a good demand for this time of 
the > ear both for almonds and walnuts 
The season is rapidh approaching wnon 
nuts will lie given more attention and 
arrangements should not tie, left until 
the last for securing supplies
11. -thell

Kiuzils ....................................
Filbert». Sicily, per lb.

" Barcelona, per lb.. 
Tarragona Aluiunug, per lb 
Walnut (irenobles, per lb..

■ Mar bolt,, per ib.
i lornee, per lb

Hungarian .............................

Almonds. »-crown iteievted. p-. r lb 

" Mn bags), standard* p'-rlb.

Peanuts—
American - 

Coon, roasted

Plain ml <1, roast ed 
Diamond <i. green 
Bon Ton. roast rd

Sun, roasted ...
Sun, green................
Spanish, No. 1........
Virginia. No 1..

Pecans, jumbo.................
Extra large pecans 
Pistachios, peril»
Walnuts

Bordeaux halve . bright

U 17$ 0 18$ 
H 11$ o 13* 
0 1. >, ü 12i 
u 141 d 15
0 IS' Ü IV 
0 13 0 144 
V in 0 11

.... Ü 13‘ 0 15

0 35 U 37 
0 32 0 34 
U 31 U 32 
0 27 0 28 
0 15 ü 17

.......... 0 09 0 094

.......... 0 08 0 0S4.....  0 11 0 101

.......... 0 08 0 09

........ 0 12$ 0 131... 0110 111.......... 0 11.......... 0 10
..........  U IV

.........  0 13 0 15

.......... 0 16 0 18
. o 134 o 174 

.................  0 75

0 34 0 36 
0 28 0 30

Peel.—An advance of one cent a pound 
in peel has been announced this week, an 
evidence that supplies are not likely to 
show a surplus over the expected de­
mand. Fall cooking and the anticipated
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demand are combining to create a good 
trade in peel.
Lemon...............I 11 0 1Ï Citron ............ • 14 0 15
Oronge 0 Hi 0 12!

Spices —A good volume of trade is re­
ported in spices There will lie a steady 
demand of unusual extent until after the 
holiday season and retailers should make 
sure of their supplies.

Per lb
Allspice..............0 IS 0 18
Cinnamon, wholeO 16 0 18 

" ground 0 16 0 19 
Batavia cion a 

moo 0 15 6 10
Cloves, whole . 0 25 0 35 

“ ground . 0 23 0 35

Per lb
Cream of tartar 0 25 0 32 
Ginger, whole.. 0 17 0 30 

Cochin 0 17 0 20
Mace.............................. 0 85
Nutmegs............. 0 25 0 60
Peppers, black . 0 16 0 18 
Peppers, white. 0 22 0 27

Coifee—Firmness prevails in coffee as 
far as retailer is concerned and in the 
primary market there is little change in 
the situation that brought on the high 
prices.
Mooh*................0 IF IS
Rio ..Ml) till
Mexican.......... 0 25 0 28

Santos................ 0 21 6 24
Maracaibo.......  0 33 I 26*

Beans and Peas.—Present day market 
conditions are well illustrated in this 
department Consider the following
comparisons: Split peas have usually
sold at about $2.25 per bag of 98 lbs. 
To-day the jobbing trade are receiving 
$4 a bag Whole peas that in former 
years were quoted at about $1.30 are 
now bringing $1.80 wholesale per bus 
of 60 lbs Pot barley is now $3.60 
compared to $2.25 of former years. 
Pearl barley is $4.75 as against $3.25 
and white beans that used to sell all 
the way from $1.65 to $2 last year are 
now worth $2.55 a bus. Yellow beans 
that are used for soup alone cannot be 
purchased. There may be a few bushels 
here and there but they are not being 
offered the trade If might also be re­
marked that lima beans are selling at 
from 8 to 81 cents, an advanced price 
These general advances have resulted 
from light production during the vast 
year, and the old time pea and -.can 
soup is, like many other household 
staples, going to he much higher than 
usual during the coming winter It is 
reported rather difficult to receive tup- 
plies and the situation is not exactly to 
the liking of the jobbing trade 

Rice and Tapioca—Rangoon rices lave 
been advanced ten cents per hundred 
pounds following the advances of the 
past few months The market is firm 
at the rise and it is evident that ihc 
first reports were all too true There 
is no weakness reported in this eastern 
rice market. Carolina rice shows a 
slight reduction and is quoted at froin 
8 to 9 cents a pound It is only a tear 
or so since the Carolina rice sold at 12 
cents a pound and the gradual reduction 
is explained by the increased production 
the result of rice cultivation of Lite 
years in Texas The lower price of 
Southern rice should bring it more be­
fore consumers of ordinary means

Rangoons—
Rice, grade B, bags, 250 lbs

.................................100 lbs.

nockets. 2 lbs 
1 pockets, 124 1 

C, bags, 250 11 *

rickets, 25 lbs... 
pockets, 124 lbs

Fancy Patna -
Patna polished.......................

Pearl . ------
Imperial Glace..........
Sparkle..................

Japans—
Crystal ....................................
Snow..........................................

Carolina rice .................. ..
Brown Sago lb....................
Tapiooa. medium i>earl, lb 
Reed.lb .................................

3 65 
3 65
3 65 
3 76 
3 90 
3 65 
3 55 

. 3 65 

. 3 65
3 70

. 3 65
4 10 

. 4 6U
4 70

. 5 05 

. 6 15 

. !, 30 

. 0 08 
. 0 05 
. fi 07 
. 0 (64

3 76 
3 76
3 75
3 85
4 00 
3 65 
3 65 
3 65 
3 76 
3 80

3 96
4 20 
4 70 
« 80

6 16
5 25
6 40 
0'9 
0 06 
0 07 
0 08*

Canned Goods.
Montreal.—In a general sense there is 

but little news in this market. Canned 
goods are firm and those grocers who 
have not yet received deliveries from 
their jobbers are anxiously waiting for 
them. There is going to be a large out 
put of pink salmon this year according to 
all accounts This is usually put up ast 
and will not be received until some time 
in December It is expected here that 
prices will be lower than they have been 
because of the heavy supplies. Possibly 
pinks will be down to ten cents retail. 
However, that remains to be seen, the 
general scarcity of the better grades ne 
ing still a factor. The pinks are a 
wholesome fish although there is lacking 
the color of the better salmon. It should 
find a larger sale than ever this year 
among those who have been unable to 
follow the. better grades through their 
higher prices.

FRUITS Group A
2 e—Cherries, black, pitted, heavy syrup ... 1 92*
2 s—Cherries, black, not pitted, heavy syrup 1 52*
2 s Cherries, red, pitted, heavy syrup.......... 1 92*
2 «-Cherries, red, not pitted, heavy syrup.. 1 52*
Gal.-Cherries, red, pitted.................................. 8 i2*
Gal. -Cherries, red, not pitted.....................................
2'h Cherries, white, pitted, heavy syrup---- 2 02
2 s Cherries, white, not pitted, heavy syrup 1 K2
2's Currants, black, heavy syrup.................... 1 97
2 s—Currants, black, preserved ..................... 2 27
Gal.—' urranfs b'ack, standard .................... 6 27
Gal -Currants, black, solid pac k.................... 8 27
2 s -Currants, red. heavy syrup .................. 197
2 a Currants, red. preserved.............................. 2 27
Gal.—Currants, red, standard.......................... 5 ‘-7
Gal. Currants, red, solid park ........................ 8 27
2's -Goo«eh rries heavy syrup.......... 2 25
Gal —Gooseberries, standard .............. 7 no
2's Laa ton t-erries (blackberries), h. syrup . 1 771
2’s Lawtonberries, preserved .......................... 1 97*
Gal I«awtonberries. standard ....................... 7 02$
2's -Pineapple, sliced, heavy syrup.................  1 77$
2's Pineapple, grated, heavy syrup............... 177$
2's - Pineapple, whole, heavy syrup ................ 1 77$
3's—Pineapple, whole, heavv e.v up........... 2 32$
2's Rasplierri s, black; heavy syrup............. 2 '0
2'e Rasplierries, black, preserved . 2 25
Gal Rasplierries, black, standard 7 25
Gal Ra plier les, black, solid pack ----- 9 51
2's Rasplierries, red, heavy syrup___ ___ 2 00
2 s Rasp1 erriee. red preserved...................... 2 25
G 1 Rasplie res, red. standard ..................... 7 25
HbI Raspberries, r*d. solid pack 9 50
2's Rhubarb, preserved 1 r2*
P's Rhubarb, preserved....................... ...... 2 27*
rial. Rhubarb, standard ................................... 3 59
2's Htraw’ «‘rries. heavy syrup.......................
2 s Strawberri'-s preserved ............................. 2 02*
Gal. -Straw er ie* standard ......................... 7 25
liai Rtrawterrie .solid pack........................... 9 0
3's Apples, standard.............................................
3's - Annies, preserved
Gal - Apple*, standard...........................
Gal Apple*. pre*erved.............................................
2's Rhieberrie», (huckleberries) stan^a-d
2 s Blueb-rr es, (buckle! errics) preserved...............
Gal—B'ue berries, (huckleberries) stand ad..............
2's —Gooseberries, preserved............................................
Gal -Gooseberries, solid pack............. ................
2's— Grapes, whi’e Niagara, preserved........................
Hal—Grapes, whi*e Niagara standard.......................
2's - Peaches white heavy syrup...................................
2*'s Peaches, white heavy svnip..................................
3’s Pesches. *hi'e heavy «yrup ..................................
14’" - Peaches, ye'low fl*»t*. heavy syrup.....................
2's -peaches, ye’low flat*, heavy syrup.......................
9*'a—Peaches, yellow 8 ts, heavy syrup.....................
3 s- Peaches, yellow flats, heavy syrup.......................
3's—Peaches, whole, yellow heavy syrup............

1 95
1 55 
1 95
1 55
8 55

2 05
1 65
2 00 
2 30
6 30 
8 30 
2 0 
2 30 
5 30
8 30 
2 27*
7 02*
1 Hi
2 00 
7 P5 
1 80 
1 80 
1 80 
2 35 
2 <2 
2 27 
7 27
9 52 
2 <2 
2 27 
7 27 
9 52
1 55
2 30
3 52* 
2 252 5
7 27* 
9 2*1 
1 10 1 8 i
3 05 
5 30
1 50 
1 80 
5 30
2 00
8 80 
1 55 
3 55
1 90
2 57* 
2 90 
1 65
1 90
2 F.0 
2 90 
1 10
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3'a—Peaches, pie, not peeled...........................
3's—Peaches, pie, peeled...................................
Gal—Pea hes, pie, not peeled.......................
Gal—Peaches, pie, peeled.................................

Gal. pie fruits, assorted, add 6 p.c.
2's Pears, Bartlett, heavy syrup................
2*'s—Pears, Bartlett, heavy syrup.................
3's—Pears, Bartlett, heavy syrup...................
2 s - Pears, Flemish Beauty, heavy syrup.
2*'s—Pears, Flemish Beauty, heavy syrup.
3 s—Pears, Flemish Beauty, heavy syrup.
2's—Pears, light syrup, globe...........................
3's—Pears, light syrup, globe...........................
3 s Pears, pie, not jieeled.................................
3's—Pears, pie, peeled.........................................
Gal - Pears, pie, peeled.....................................
Gal-Pears, nie, not peeled.............................
2s Plum*, Damson, light syrup.................
3's—Plums, Damson, light syrup..............
2 s-Plums, Damson, heavy syrup................
3's—Plums, Damson, heavy syrup...
Gal Plums, Damson standard.................
2's Plums, egg, heavy syrup...................
2* s Plums, egg, heavy syrup..............
3's Plums, egg, heavy syrup.
* — e, fig'

1 60
1 70 
4 40 
6 56

1 80
2 15 
2 40 
1 80 
2 15
2 40 
1 35 
1 75 
1 40 
1 55 
4 55 
4 10

90 
1 30 
1 05 
1 45
3 55 
1 45
1 70
2 20 
1 00 
1 30 
1 90
4 05 

90
1 30 
1 05 
1 45 
3 55

2 h Mums, green gage, light syrup..
2 s Plums green gage, heavy syrup..
3's - Plums, green gage, standard............
Gal Plums greengage, standard....
2's—Plums, Lombard light syrup.....................
3's -Plums, Lombard, light syrup.................
2's Plums, Lombard, heavy syrup 
3’s—Plums, Lombard, heavy syrup...
Gal—Plums, Lombard, standard........

Clover Leaf and Horseshoe brands u<snuon 
1-lb. tails, per dozen.................................. ........

I-lb. flats, per dozen............................................
-lb. flats, per dozen................................................................. 2 5J
After December 1st prices advance 2* cents per dozen. 
Other salmon- all tails -

Red Rockeye, per doz................................................. 2 25 2 36
Red Rpring, per dos....................................................... 103 2 10
Cohoes, per doz ............................................................. 180 190
Pinks, per doz................................................................. 1 25 1 35

4-lb. flats, dozen, $2.90, (3 0C; 1-lb. tails dozen, $4.60, $4.76 
1-lb. flats, dozen, $5.00, $5.10.

Canadian sardines, per case........................................  3 25 3 50
Imported sardines, per case........................................ 7 00 26 0u

2 45 
1 65

Toronto.—There are no special features 
present at the moment in canned goods 
I’rices are generally well maintained 
•Jobbers are now busy in getting things 
straightened up, when they will be able 
to tell with a greater degree of accur 
acy just where they stand in regard r.o 
supplies.

Advices from Seattle say that packers 
regard this as one of the best seasons 
for canned salmon ever known, but on 
this side of the line, things are different. 
The total pack in British Columbia 
amounted to 7511,11011 cases.

FRUITS
3's—Apple* stamlard .... .............................
3's-Apples, pr'-served.........................................
Gal Appl* h, standard.......................................
2's Bluelierries (huckleberries) standard.. 
Gul Blueberries (hucklelierries) standard
2’s (lois-iernes preserved .........................
Gal Gooseberries, solid pack..........................
2 * -firapes, white Niagara, preserved........
Hal Grapes, white Niagara, standard----
2's Peaches, white heavy syru -....................
3« Peaches, white h-avy syrup ..................
It's Peach' s. yeUow flats, heavy svri'p ..
2 s Peaehe*, yellow flats, heavy syrup.
3's caches, yellow flats, h* avy syrup.
3 s Peaches, whole, yellow, heavy syrup. .
3 h Peaches, pi**, not peeled........................
3's Peaches, pie, weele 1 ..............................
liai Peaclvs, p«e. not |>eeled........................
Gal Peaches, pie, peeled .........................
2's- Pears, heavy syrup.....................................
3's Pears heavy syrup...................................
2's 1 ears, light syrup, globe..........................
3 - Pear*, light syrup. gl«,be......................
3's Pears, pi -, not peeled ................................
3 s pears, p|e, peeled .................................
Gal Pears pie p eled......................................
Gal Pears, pie, i ot i»eeled.............................
2*»— Plums, light syrup.......................................
3 s Plums, lig t syrup.......................................
2"h Plums heavy syrup.....................................
3's Plums, heavy syrup...................................
Gal—Plum*, stamlard.......................................
2's Plum*, egg, heavy syrup...........................
2*'s Plums, egg, heavy syrup.......................
3’h PI hh, egg. heavy syrup....
2's Plums, gr engage light syrup.............
2's-Plums, greengage, heavy syrup............
3 s Plurrs, greengage, standard.....................
t»al Plums, greengage, standard ..................

W
I 80 
3 05 
1 60 
6 30 a oo 
8 80 
1 65
3 65
1 90
2 90 
1 55
1 90
2 00 
2 11 
1 50
1 70
4 40
5 65 
1 80
2 40 
1 35 
1 75 
1 40
1 55
4 66 
4 10 
0 90 
1 30 
1 05 
1 45
3 ?5 
1 45
1 70
2 20 
1 f0 
1 30 
1 90
4 05

Group B Is 2*c less than above.
2's Cherries, black pitted, heavy syrup 1 92* 1 95
2's Cherries, black, not pitted, heavy syrup 1 62* 1 66
2’s-Cherries, red, pitted, heavy syrup ___ 1 921 195
2’s (’berries, red, not pitted, heavy syrup 152* 165
Gal Cherries, red, pitied.................................. 8 52* 8 66
2*e—Cherries, white, pitted, heavy syrup 2 02» 1 06
2's-Oberrie*, white, not pitted, heavy syrup 1 62| 1 65
2's -Currants, black, heavy syrup.................. 1 97* 2 00
2's— Currants, black, preserved.......................... 2 27| $ 10
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Gal.—Currants, black, standard........
Gal.—Currants, black, solid pack ................ 8 27
2 s—Currants, red. heavy syrup.......................... 1 *7.
2s—Currants, red. preserved ............................ 2 2/4
Gal.—Cur. ante, n-d, standard ..............
Gal —Currants, red, solid pack................
2's—Gooseberries, heavy syrup............. ........... 2 2
Oal.—Goorsherries, standard
2 s—Lawtonberries (blackberries), h. syrup.. 1 774
2 s—Lawtonberries, preserved .......................  1 97j
Gal.—Lawtonberriee. standard......................... 7 02|
2s—Pineapple, sliced, heavy syrup 
2's—Pineapple, grated, heavy syrup ..
2 s—Pineapple, whole, heavy syrup.........
3's—Pineapple, wh- le, heavy syrup ......... 2 324
2’s—Raspberries, black heavy syrup ...
2's—Raspberries, black, preserved
Gal.—Raspberries, black, standard.................. 7 25
Gal. — Raspberries, black, solid pack 
2's—Raspben ies, red, heavy syrup ....
2 s—Raspberries, red, preserved............
Gal. —Raspberri s red, standard .........
Gal.—Rasp!terries, red, solid pack..........
2's—Rhubarb preset ved.............................  -
3’g—Rhubarb, preserved .................................... 2 274
Gal -Rhubarb, standard .................................... 3 524
2's—Strawlterri-s, heavy syrup................
2 s-Strawberries, preserved...................
Gal" -Strawberries, standard ............ ......
Gal.—Strawberries, solid pack...........................  9 50

VEGETABLES
2 s—Beans, red kidney........................................................
2's—Beets, hi od red Sinicoe.........................................
2's—Beets, whole, blood red Rosebud.......................
3's—Beets, sliced, blood red Simc.oe.............................
3's Beets, whols, blood red Simcoe...........................
3‘s—Beets, whole, blood red Rosebud.........................
3's—Cabbage..........................................................................
2's—Carrots.............................................................................
3's—Carrots............................................................................
2's—Cauliflower....................................................................
3's—Cauliflower....................................................................
2's—Corn................................................................
2's—Corn, fancy.................................................
Oal Com on cob..............................................
3’s—Com on cob, golden dwarf.................
2's Parsnips......................................................
3's—Parsnips......................................................
3's—Pumpkins..................................................
Gal—Pumpkins.................................................
3'« - Squash..........................................................
Gal—Squash
2’s—Succotash....................................................
2's—Tomatoes..................................................
3's- Tomatoes....................................................
Gal—Tomatoes..................................................
Is—Turnips....................................................

Group B is 24 p.c less than Group A.

5 274 5 30
8 27* 8 30
1 *74 2 «0
2 274 2 30
5 274 5 30
8 274 8 3
2 2 > 2 274
7 »0 7 021
1 774 1 80
1 97* 2 (0
7 024 7 05

2 25
2 25
2 25

2 324 2 35
2 25

2 35 2 374
7 25 7 27*
9 50 9 f2|

2 25
2 25 2 27*
7 25 7 27|
9 50 9 521
1 24 1 55
2 274 2 30
3 524 3 75
2 O' 2 25
2 05 2 25
7 25 7 274
9 50 9 24

1 074

2 s Asparagus Tips
2s Beans, crystal wax.................................
2s - Beans, golden wax, midget, Auto brand
2 s-Beans, golden wax........
3's Beans, golden wax...................
f»al—Beans, golden wax.......................................
2's—Beans, n fugee or valent ine (green)
3 s—Beans, refugee (green)..........................
2's -Beans, refugee midget. Auto brand
2 s Peas, extra fine sifted size 1.....................
2's—Peas, sweet wrinkle, size 2.
2’s - Peas, early lune, size 3........
2's- Peas, standard, size 4....
2's Spinach, table............................... ...................
3's—Spinach, table ..............................................
Gal - Spinach, table........................................

2 52 i
1 10

1 10
1 37 i

1 27* 
1 774
5 30

normal to light, 
doubt curtailing

Sugar.—The sugar market at the mo­
ment is holding fairly steady. Indeed 
European beet quotations are somewhat 
higher than a week ago. Raws in New 
York are however shaping more towards 
the level of quotations for new Top 
cane. The price of refined in New York 
has been reduced considerably in order 
to conform to the raw7 sugar market, 
hut there has been no change in Cana­
dian prices. The fact of the matter is 
that United States prices have to come 
down a good deal in order to reach the 
level of Canadian figures. When ocal 
prices will be affected is a matter of 
conjecture. Trade is 
as high prices are no 
demand to some extent.
Extra granulated, bags......................................................... 5 95

" " 20 ib. bags............................................... 6 05
Imperial granulated............................................................... 5 75
Beaver granulated................................................................... 5 75
Yellow, bags ......................................................................  5 55

Barrels of granulated and yellow will be furnished 
at 5 cents above bag prices.

Extra ground, brls.................................................................. 6 35
“ " 50-lb. boxes.................................................. ft 55
*• •' 25-lb. boxes................................................... 6 65

Powdered, brls ........................................................................ 6 15
1 50-lb. boxes........................................................... 6 15
" 25-lb. boxes........................................................... 6 55

Red Seal, cwt............................................................................  7 10
tit. Lawrence Crystal Diamonds.......................................  7 60
Paris lumps, in 100-lb. boxes....................................................... 6 85

" in 50-lb. "   6 95
• in 25-lb. "   7 15

Syrup and Molasses.—The cooler 
weather is beneficial to the syrup trade 
and those retailors who are featuring it 
are finding a ready response from cus­
tomers. This briskness is passed on to 
the wholesale trade. Molasses show no 
change in price. Present quotations 
seem to he well within the ideas of 
wholesalers. Perhaps the trade in this 
line is normal for the season, but the 
same big demand found in other districts 
is not present here.

Clover Leaf and Horseshoe brands salmon : Syrups l>. r 1 gals.. 24 to case ___ 5 40
1-lh. tails, dozen ... . 2 45 Cohoes, per doz 1 90 2 00 3 09
4-lb. flats, dozen ... Red Spring, doz 2 10 2 25 2 40 Maple Syrup pure
lib flats, dozen .. .. 2 60 Northern River Ga Ions. 6 to case — 6 6'J

Other salmon Sockeye .................... 2 45 2 75 i gallons, 12 to case.. 7 25
prices are : Lobsters, halves Quarts, 24 in case___ 7 2, »

Humpbacks, dz. .. .. 1 35 per dozen........ 2 7;> 2 85 2 65 Pints, 24 to case........ 4 00
Pinks......................... .. 1 35 Lobsters, q ua r- 20-lb tins, j doz. <^t bott les. 12 to case 3 50

ters, per dozen .... 1 60 .. 2 60 Molasses, per gal
. . 4 CO l yo Barrels, per lb. . .. .. 0 033 New Orleans,
... 4 00 Soup. I s......................... 1 40 Half barrels. 11- 0 034 medium..........0 30 0 35

4 00 Qtr barrels, lb. .. 0 03t New (triekns,
Pails, 3b k lbs ea .. .. 1 75 barrels............0 18 9 32
Pails, 25 lbs. ea. 1 25 Barbados, extra

Maple syrup Compound 0 45
ONTARIO MARKETS Gallons, 6 to ease .. 4 80 Porto Rico........ 0 45 0 52

4 gals., 12 to case .. 5 40 Muscovado..................

POINTERS—
Tea—Higher.
Valencia Raisins—Firmer
Peels—High.
Rangoon Rice—10c higher.
Toronto, Nov. 16.—In the amount of 

new business, there is perhaps not so 
much briskness present this week in 
wholesale circles. However, jobbers are 
busy in getting out goods which have 
been .ordered ahead. Some firms have 
been particularly busy this week in 
rushing out goods that must go before 
the close ot navigation. Collections are 
generally termed fair.

There are still many complaints irom 
wholesalers of slow delivery of goods by 
the railroads, putting them to consider­
able inconvenience.

Dried Fruits.—With hut an odd excep­
tion the market on dried fruits both 
here and at primary points holds a po­
sition of steadiness. Indeed this steadi 
ness in some cases has turned into con 
siderable strength. Valencia raisins are 
prominent in this regard. Since the 
opening prices, values in the primary 
market have advanced about 2\ cents 
per pound. Locally the situation is one 
of firmness. Currants are also holding 
steady.

Peels are also quite high in price. Sup­
plies do not seem to be overly large. 
Citron is held higher this week at 15 to 
17 cents.

Prunes at coast points are strong as 
are also apricots and peaches. Seeded 
raisins, however, continue to ease oil.
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The first steamer with dates has not 
arrived as speedily as expected, being de­
tained by stormy weather on the At­
lantic. One broker pointed to the in­
creased use of dates in this country as 
well as the fact that they are a summer 
as well as a winter seller now7, this be­
ing made possible by the package ar­
ticle. He reported a big demand from 
May until November, whereas previously 
there was little or no demand during 
these months.
C.Uud-

90 to 40, In 26-lb. boxes.....................................
40 to 50 “ " ................
70 to 80, in 25-lb. boxes
80 to 90, in 25-lb. boxes.
90 to lUO, in 26-lb boxes.

Same fruit in 60-lb. boxes 4 cent less.
A prioots—

................ 0 16

0 10
0 094
0 09

........ 0 23 0 24
Fancy, *" " .................. ................. 0 26

Candled Peels—
Lemon...................... 0 10 0 11 Citron........ ........ 0 15 0 17
Orange...................... 0 10 0 124
Figs, 2 to 24 inches, per lb........ . 0 124 0 134
Tapnete, " .............................. ........ 0 04 4 0 041
Bag figs........................................... ........ 0 044 0 07
Dried peaches............................... ........ 0 17 9 18
Dried apples................................. ........U 09 0 094
Evaporated apples................... ................. 9 11
Currants—
Fine Filiatras ... 0 074 0 08 Vostlxzas... ........ 0 10 0 11
Patras.................... 0 08 0 084

Unoleaned 4o less 
Raisins—
Bultans.........................................

........ 0 11 9 13
" extra fancy................... .........  0 14 0 16

Valencias selected.................. .........  0 08 0 084
Seeded, 1 lb packets, fancy.. ................. 0 10

" 16 oz. packets, choice .........  0 094 0 094

New Dates— Package^ dates,
Hallowees— ................... 0 074

Full boxes.................... 0 07)
Half boxes.................  0 08

Tea —Tea values

Fards choicest . 0 09*. 0 104

continue on the as-
cendaney and this has been more marked 
of late. A local tea firm reports that 
on Oct. 14 the tea market in London, 
Colombo and Calcutta advanced a full 
half pence per pound. On the 21st, it 
went one farthing higher, while at last 
Tuesday’s auction it advanced a further 
half pence, making a two and a half 
cent a pound increase in three weess. 
“Before this last half pence advance,” 
says this firm, “London circulars said 
that teas were higher than they have 
been for 25 years.”

The fall is coming on early in India, 
thus adversely affecting the quality oi 
the tea produced from now on, which 
w ill also add somewhat to the firmer 
tendency.

Another report says: “F-inest tippy 
sorts, now in much smaller compass 
than was the case at the end of Sep­
tember, are, in a great number of in­
stances, Id. to 2d. per lb. dearer than 
then. In some cases, invoices now sell­
ing are literally pence per pound inferior 
for tip and quality, but are realizing al­
most identical prices."

Coflee.—While coffee options continue 
to shoot up and down, the spot market 
both here and at the big coffee centres 
holds a steady position. There are no 
special features.

Chicory is considerably higher at pres­
ent than in normal times and prices are 
well maintained. This commodity 
comes from Europe. A month or so 
ago, opening prices lower than had been



ruling were named, but before they real­
ly reached buyers 
and a figure well 
prices was named, 
state of the market.
ruu, i uwteU........... v 22 w 23
Urewu Klu..........  U 2U U 21
ÛiMjLoe, roasted. 0 24 U "25
Maricaibo, U 24 V 2e
bugoua.................0 26 0 27

they were cancelled, 
maintaining present 
Thus is shown the

Moclfta, rolled. 0 3U U 2
Jar», roasted . . 0 22 U 35
Mexican................U 27 V 2»
Uauteuiaio........  U 24 0 25
Jamaica............. U 24 0 25
Chicory........................... 0 12

Spices.—Spice prices are unchanged 
but on the whole steady. Nutmegs and 
ginger are most prominent in this be­
half. I'epper holds well. New crop 
cloves point downward, but they ire 
are some distance away as yet. Trade 
is moderate.

15 18 'A) 7b 70 80
24 32 1 15 35 1 25

Ceyenu' pepl«r 22 M 1 Oo 3u 1 15
2 3 yj oo l lu

Cream UU tar UU GO
( ujj> powder............... %U

■ii co <0 35
Mae ob 6U U. 2 <5

3>--GO 'JO OU 1 GO . 5U
Peppers. b-a* k 22 vU 7 j t. 32
Pepper», while.. . 2.' 00 30
Partly ep.i • ii 27 65
Pickilicg spiv*. is 22

lb

Kauge for pure spice» a*. ' ordiug to grade Pails or Iwus
2 veuts per lu. i>eluw un» 1 lari el» 3 • below tin».
M us Lara seeu, per IO. in bum ........... u 42
Celery seeu. per to in bulk ............... U 2U
Kbredded cocoanut, in pail».. 0 13 0 22

Rice and Tapioca —The strength of the 
rice market was well pointed out in our 
last issue. This week an advance of lu 
cents per cwt. in Itangoon and standard 
B is announced. Those who followed 
the advice given in past few mouths will 
have found it profitable. Since the 
middle of August there has been an ad 
vance of 75 cents per cw t.

Trade is fair considering the present 
high prices.
Atanoaru 1$, from mill», 600 lint, or orer, f.o.b.

Montreal.........................................................................
Kice. standard 14 ...............................................................

1er lb.
Kangooii............U U3J 0 04
Fancj i ui.gvuij ... 0 06r»ui» ..........0054 v 00
Japan................ 0 05 0 07
Java....................0 00 0 0/
Carolina ...........0 08 0 10

3 05 
3 75

8ago, medimui
brown ............ 0 054 V 08

Huilai, double
goal........................... 0 08

Medium pearl. 0 Ü64 0 0?
Fiaae............................. 0 08
bead.....................0 Üt i 0 07

Nuts.—New crop almonds have arriv­
ed. Prices are quite high and the mar­
ket is firm. Walnuts will not be in un­
til the end of the month. Present 
stocks here are pretty well cleaned up. 
The yield of walnuts this year is said to 
be quite good and prices will be a little 
lower than last year. Brazils are 
scarce and high, being several cents 
above the price ruling at this time last 
year. Peanut prices have been issued 
and while they are just slightly higher 
than last year’s opening price, they are 
below the values that have been ruling 
during the past few months.
Almonds, FormigeLia..1 kii%uijit. . . . 

" «bulled.............
Walnuts, Ci ©noble 

u Bordeaux..
Maiuoui..........

" «belied..............piberu............
B raids ...................
Poanuu, roaeLad

0 16 
. 0 1 i>l v 40 
. u 35 u 38 

0 10t 0 17
.......... 0 15

U 16 0 114 
. 0 3b u «0 
. 0 13 u 124 

0 18 0 20$ 
0 lb u Id 

11 0 14

Beans.—There is no change in bean 
prices. The market appears steady.
Priuiv beau», per oudbui..................................................... 2 3J 2 35
Hand picked bean», per buebei....................................  2 4U 2 45

MANITOBA MARKETS.

POINTERS—
Syrup.—Weak.
Molasses.—Steady.
New Pigs.—Supplies arrived.
Winnipeg, Nov. 111.—During lue last 

three days a severe storm has passed 
over tile entire West leaving a coating of 
any where from live to six inches of snow 
throughout the country. The result is, 
that threshing operations have been seri­
ously handicapped, and considérante loss 
is looked for by those farmers who have 
grain yet to he threshed. In spite ol 
luese conditions, however, trade m gen­
eral lines continue to he active, and ship­
ments are going out steadily just as 
usual. Practically all the rivers are 
iruzen over, and sleighing will be gener­
al in a short while, many waiting at 
the present time to see whether winter 
really intends to set in or not, at pres 
eut.

Travelers have been able to move quite 
freely, however, as the storm was not 
severe enough to delay trains and block 
toads, and as a result, those farmers 
who had their grain threshed during the 
line weather have been hauling their 
wheat to the elevators, and taking home 
large supplies irom the grocery store. 
The result is, that the tone of the trade 
is healthy , and many of the notes which 
were held over a mouth or two by 
wholesalers have been taken up, and it 
would appear as if they will all be look­
ed after. However, one or two firms re­
port that their collection department 
has not by any means cleared up past 
debts yet.

Sugar.—The sugar market continues to 
remain weak, and the reduction in prices 
which was expected last week has not 
taken place. Stocks of sugar in the city 
are low, and as one wholesaler stated 
this morning, jobbers could not aiiord to 
load up with supplies with the market 
in the present condition. The reduction 
is looked forward to daily, and is con­
fidently expected that they will he 
prevailing next week.
Montreal and B.C. granulated, in bble.

“ yellow, in bbl»..............................

Icing sugar, in bbl». .................................
" T‘ in boxes (25 lb».).....................

Powdered sugar, in bol»..............................
In boxe»...........................

*' in email quantities.. .
Lump hard, In bble.......................................

" in ibnls...................................
“ " lu 10U lb. oaeee.......................

G 40 
6 35 
6 50 
6 05
6 75
7 U0 
6 55 
6 55
6 30
7 25 
7 35 
7 26

Syrup and Molasses.—There is nothing 
new in these lines, prices remaining 
steady, and showing no signs of declines 
as yet. The demand is reported to be 
holding firm, and while no exceptional 
boom is expected this year, it is the

opinion that the increased trade will 
take place in these lines.

2* x-ib. une, per case........................................................................... 2 33
i2 u-ib. uin>, per owe........................................................................... 2 b»
b iU-tU. un«, pei cake......................................................................... 2 oto
5 2U-ib. line, pei ca»e......................................................................... 2 5|

llail barrel», per cwt..........................................................................  4 UU
BarUauocs muiaoees, m half barrels, per gallon.................. u U2
5«w Orleans molasse», ball barrel», per gallon.................. U 4o
New urieaue uiu-aeses, per barrel, per gallon.................... IMi

Dried Fruits —New figs have arrived 
on the market and are being ottered at 
fairly firm prices, namely the ID cent 
basis. The quality is exceptionally good 
and the wholesalers report that a good 
trade should be noticed in these lines. 
Other lines remain steady, the decline in 
new prunes having not taken place as 
yet, while the Valencia raisins are still 
quoted at the $1.75 basis.

New prune». 
3U-1U.S, 20, sp.... 
SU-lUvb, 10», S.p. . . 
BO-3U», 25s, S p___

Per lb. 
___ u ueà
.... 0 Uji
.... 0 v3

8U 30», lus, s.p___ ___ U 10
7U-6Us, 25», s p----- .. 0 034
7U 8Ud, 10», s p .. ... Oil
60-70». 25», » p___ .... U 10
50-60», 25», ».p----- .... e 104
4J-5vs, 2oe, s.p----- .... 0 114

New Fig»

Valencia raisins 
Fine on stock», 2d»,

» P i per Box..............
Fine •e.ected, xes,

».p , per box.............
4 crown layers, 2oo,

ap, per box ...........
4 ciown layon», i4s,

s p., per liuk ...........
4 crown layer», <»,

u p , per box ...........
Ne plu» uiua, 26», 

s.p., per box...........

Dame! 3-crowu table li*a. 
4 ttowii table lie,».
5- ciown table iiga.
6- cruwu table ngti, 
G crown table lige.
7- crown table tig*, 
y-crown table iiga.

about lu IIi.-i. .........
about 5u lb».............
about JwUlb» .........
a i«mi If lb».............

i i &
1 85 

1 8.5
1 UU 

U 55

2 30

0 10 
u 11 
U li6
o M 
0 12 ; 0 l-t.j

Evaporated Apples.—Conditions remain 
unchanged from prices quoted last week, 
and just a steady trade is being done 
in this line. Brices are still on the jiasis 
of 11 and 11 y cents per pound.

Brazil Nuts.—Owing to a shortage ol 
crops at tlie source, Brazil nuts have ad 
vanned this week to 18 cents. The stocks 
are fairly low and the demand is being 
increased with the Christmas season 
drawing near. It is expected that a 
large trade will he done this year. Shell 
ed walnuts are also in good demand, and 
are being quoted at the present time on 
the 3U cent basis.

Cottee.—The cofiee market is perhaps 
strongest of any prevailing at present 
time, as it shows absolutely no signs oi 
declining. Standard Rio is rather 
scarce, and is quoted as high as 17 £ to 
18 cents by some dealers. The prevail 
ing price, however, may he taken as the 
former. All other cofiee lines arc strong 
and further advances are looked for.
Coffee, standard Kio. 0 171 Coffee, choice.................0 17

Coffee, extra choice.. 0 16;

Beans and Peas.—The market is easy 
this week, but no reduction has taken 
place in prices prevailing last week. As 
stated before, stocks in the city arc 
large enough to supply the demand for 
the present time at any rate, and until 
these begin to decrease in size to any 
extent, it is not expected that any 
tightening of the market will be noticed
Beans, 3-lb. picker, per bushel ..................................... 2 45 3 55
Hand picked, per bushel ............................................. 2 55 2 65
Peu», split, 100 lb»........................................................................... S 6U

WINNIPEG.
Fresh Fruit.—Several new lines have 

been ottered trade during last week, in-
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eluding California navel oranges at $5 
per case, Montana crab apples at $2 to 
$2.25 per case, Malaga grapes, $6 per 
keg ; Washington pears, $4.25 per keg ; 
and Florida grape fruit at $6.50 per 
case. Some other lines show sharp ad­
vances with the arrival of snow, Valen­
cia oranges going up to 50 cents to 75 
cents per case. Cape Cod cranberries are 
off the market, but their place has been 
taken by Jersey cranberries at $12 per 
barrel.

ti*n»uae, btmoh.................................................................. 2 76 3 50
Va.eucia oranges...................................................................u 7a U Uu
Uai. navel orangen, per case........................................... o UU
valiluiiiia lemoue, craie.............................................................. 7 UU
Moat, crab ttppres, per box ............................................ 2 UU 2 25
Lai. To .ay giapes, case................................................................. 2 5u
Malaga grapes, pel keg................................................................. b UU
Jerseyc.anuerries, bbl.... .................................................12 UU
Washington pears .............. ................................................... 4 25
Florida giape Huit, per case.....................................................  ü tU
Apples, assorueu Canadian varieties, per bbl.... 4 50 5 t.U

Green Vegetables.—This week shows a 
general advance or about a cents per 
uuzen in native grown lines that are on 
the market. The supplies ol many home 
grown vegetables have been completely 
exhausted, and, as a result, imported 
goods are taking their places. Those 
lines which have been brought in irom 
the south, are mint, onions, lettuce, head 
lettuce, and cucumbers, and consequently 
prices have advanced considerably. The 
greatest change is noticed in mint. Let­
tuce also shows an increase irom 25 
cents to 4U cents per dozen. Other lines 
show similar advances. Celery is oi 
course in great demand, and between 
two to three car loads are brought in 
every week in Winnipeg Irom Michigan. 
This is causing considerable attention, 
and the government, it is reported, will 
endeavor to do something in the near 
future to encourage the growth of this 
line, as ideal soil can be found within 
a few miles of Winnipeg.

Native parsley, per doz.......................................................... - - b 3
Native leiiuue, per duz................................................................ 0 3UU
Native watercress, duz................................................................ U 35
Native rauisliwB. per doz............................................................. 0 35
Native ceiery, doz................................................................  U 4u U 75
Imported mint, per doz....................................................   u uu
Imported ouious, uuz..................................................................... 0 4U
imported lettuce, doz.................................................................... U 4U
Imported bead lei luce, doz....................................................... 2 UU
imported cucumbers, doz........................................................... 3 uu
Native Brussels sprouts, lb........................................................ U 25
Native vegeiaule marrow, doz ............................................. 0 75
Native pumpKius, per lb ...............................................Ü 01 i U 02
Nuive Citron, lu............................................................................... U U2
Native liubbard squash, lb............................................... 0 02 0 02i

Potatoes.—Although not actually quot­
ed higher, there is a stiller feeling in the 
potato market, and receipts in car lots 
are limited. The sharp weather which 
arrived last week caught many cars in 
transit, and as a result they have had 
to be picked over, resulting in severe 
shrinkage. Shippers who do not like to 
be caught like this are consequently a 
little nervous, and receipts during the 
last few days have been light. If the 
cold weather has set in definitely, it 
will no doubt have the effect of advanc­
ing prices.

Manitoba#, 6 to 10 bu#............................................................. 0 70
Manitoba#, 10 to 30 bue........................................................... 0 70
Buying price, cartute, f.o.b. Winnipeg.............................. 0 60
Virg. eweet potato##, bbl.................................. . ...... *20
Jerleg eweel potato##, bbl.................................................... 6 Ô0

WINNIPEG.
Butter.—Creamery butter has taken 

an advance oi 4 cents per pound during 
last two weeks, and Manitoba fresh made 
creamery bricks are now quoted at 54 
cents per pound, and boxes at 5b cents. 
Manitoba storage boxes are quoted at 
26 to 50 cents. Supply oi milk is in­
adequate to demand, and as a result, 
several hundred gallons are brought in 
daily from Minneapolis. Supply oi dairy 
butter is also very light, but prices have 
not advanced, quotations# being :—Strict­
ly No. 1 delivered Winnipeg, 21 cents 
per pound ; ,\o. 2 delivered Winnipeg, lb 
cents ; No. 5, 15£ cents per pound , and 
No. 4, 15£ cents per pound.

Eggs.—Eggs have also advanced ; 25
cents per dozen now being offered to 
shippers. Guaranteed strictly iresh laid 
are retailing at 60 cents per dozen in 
the city, and will go higher if a severe 
winter prevails.

NEW BRUNSWICK MARKETS.
St. John, Nov. 16.—Not for many 

months has tire market been so quiet as 
has been the case during past week, 
when practically no changes oi import­
ance took place, with exception oi an­
ticipated advance in molasses. Several 
weeks ago a local wholesaler predicted 
that before Christmas molasses would be 
selling at 10 cents, and his prophecy has 
been realized more than a month ahead 
oi the allotted time. It has become 
known that stocks are much lower than 
was thought at lirst, and because oi 
this, an increase of 4 cents has taken 
place during the week. In casks, fancy 
Barbados is now bringing 10 cents, and 
wholesalers are none too willing to dis­
pose of more than two or three casks at 
less than 41 cents. On account of scar­
city oi Barbados, it is believed quite 
possible that before next February or 
March, when new molasses comes on the 
market, further increase will have been 
made.

Beaus, Hand 
picked, bue ... 2 59 

Bean», yellow
eye, bue.......... 2 60

Butter, dairy,
lb................... 0 21

Butter, cream­
ery. lb.......... 0 24

Buckwheat, 
west, grey, bag 2 65 

Oheeee, new, lb. 0 151 
Currants, l a, lb. 0 081 
Canned goods—
Beans, baked . 1 16 
Beana, string . 1 02J
Corn, doz.........1 00
Peas, No. 4..............
" No. S..............
" No 2..............
M No. 1..............

Peaches, 2 s,
dozen............ 1 95

Peaohee, 3 a,
dozen........... 3 00

Raspberries,
dozen............ 2 05

Strawberries. 1 85
Tomatoes........ 1 75

Clam»................ 4 00
Oorumeal, gran..........
Corn meal, bags..........

" bjlS.............

0 In

1 56

2 65 

0 23

• 17

2 70
0 16 
0 09

1 25 
1 05 
1 05 
1 20 vas
1 30
1 80

1 00

1 06

2 ie 
1 90 
l 80
4 25
5 25 
1 80
3 75
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Bggs, hennery 0 28 0 30,
Eggs, case----  0 23 U 24
Fin. Baddies .. 4 40 4 50 
Fisli, cod, dry... 6 25 6 50
Flour, Manitoba 6 45 6 50 

" Ontario.. 5 60 5 65
Ham.............................. 0 15
Lard, compound

lb.......................... 0 11 0 lli
Lard, pure, lb... 0 122 0 13 
Lemons, Messi­

na, per box.............. 4 50
Molasees, fey.

Barbados, gl ---- 8 40
Oatmeal, rolled----  5 75
Oatmeal, atd................ ® 35
Pork, domestic

mess.............. 22 00 22 18
Pork, Ameri- 

can clear... 21 25 23 00 
Potatoes, bbl.. 1 50 1 75
Raisins, Cal., x .,

seeded.............  0 10| 0 11
Bioe.lb................ 8 03| 8 04
Salmon, osas—
Red spring... 7 71 8 00
Cohoes........... 7 25 7 50

Standard gran. • 00 6 10 
Austrian " 5 90 6 00
Bright yellow.. 5 80 5 90 
No. 1 yellow... 5 50 6 60 
Paris lumps .. 7 Û0 7 25

LIKE COLLECTION DEPARTMENT.

British Columbia Dealers Getting After 
the Slow Pays.

Vancouver, B.U., Nov. 16.—(Spécialj— 
The collection department, established m 
couuectiou with the Vancouver Retail 
Grocers’ Association, is proving quite a 
success. Lots oi business is being turn­
ed in and depart ment will be sell-sus­
taining, besides giving better returns to 
the dealers. This is one oi the best pro­
positions that the association has taken 
up, they claim, in the lirst place, Ue- 
lore the account is turned in, notice is 
sent to the customer, and the iact that 
official collection will be made, with per­
haps an added cost, otteu inlluences 
prompt payment. With a central de­
partment, too, the work can be done 
much better and cheaper, and a tab kept 
on those who do not pay.

This department will be oi great as­
sistance to association work, and U. 1). 
Dinning, the secretary, is making an ei- 
fort to have the other retail dealers 
send in their lists oi collection. This 
will meau that at the central office will 
be the names of all those who buy from 
both hardware dealers and grocers, and 
who do not pay promptly. Mr. Dinning 
is secretary of both the Grocers’ and 
Hardwaremen’s Associations, and this 
joint list will include most oi the people 
in the city who are prone to let mer­
chants wait, while they spend money in 
something else.

The Retail Grocers’ Association here 
is active, and that such good work is 
being done, is causing the merchants to 
take an interest in it. Since Thomas 
Duke has retired from the presidency, 
owing to his having sold out Ins busi­
ness, v. Lilsh has been elected to
the principal chair.

WHOLESALERS TALK TO 
RETAILERS.

London, Ont., Nov. 16—(Special)—The 
Retail Grocers’ Association held a suc­
cessful smoker last Wednesday night in 
Dullield Hall. Speeches were made by 
a number of wholesale grocers, including 
Wm. Turnbull of Edward Adams & Co., 
Jno. Dillon, of A. M. Smith & Co., Jno. 
Garvey, and A. McPherson, of Elliott, 
Marr & Co.

They explained the folly of price-cut­
ting, and urged the retailers to have 
more confidence in each other. Cyril 
Hayes, former secretary of the associa 
tion, gave a recitation. Solos were 
given by Messrs. Drennan and Webb 
President McLeod was in the chair 
Harry Ranahan moved a vote ol thanks 
to the wholesalers tor their good ad 
vice. Thos. Shaw in seconding it, urg 
ed the grocers to turn out to all the 
meetings and discuss all the numerous 
grievances that crop up from time to
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Commands Large Winter Sales
in

-The Right Amount 
for a cupful

Now is the' time to place your heaviest winter orders through your jobber or direct. There is 
a large demand for OXO Cube». Its high qualities as a food are being told the public in extensive 
advertising. Its wide range of usefulness in the kitchen is becoming more widely known daily.

Suggest it to your customers—once they try it, you will find it will be the means of many 
repeat orders.

You can build up and increase a very ready turnover with this line that will mean extra busi­
ness and extra profit. Your customers are satisfied, and you are handling an easy, attractive and 
well packed article. There is no article that can compete with it. Get your share of our business.

PUT UP IN lOo. and 2So. BOXES

CORNEILLE DAVID & CO. 25 Lombard Si., TORONTO 3.14 Clarence Si., LONDON. ONT- 
52 Nicholas St.. OTTAWA 41 Common Si.. : MONTREAL 

ST. JOHN, N.B.

CURRANTS
We are proprietors of

"AFRODITE” brand, the best AMALIAS 
currant on the market,

‘ NAUS1CAA,” fine FIL1ATRA dry, 
cleaned, carton currants, 

“VICTORIA,” fine FILIATRA dry, 
cleaned, carton currants,

and importers and distributors of
Highest-grade PATRAS and VOSTIZZA 

currants.
We aim to give the trade the best grades 
of currants obtainable from season to season.
We solicit the opportunity to quote on 
your CURRANT needs at all times.

CANADIAN REPRESENTATIVES:
JAMES S. MacDOUGAL, London 
A. B. LAMBE & CO., Hamilton 
W. G. A. LAMBE &. CO., Toronto 
H. D. MARSHALL, Ottawa 
ARTHUR P. TIPPET & CO., Montreal 
J. W. GORHAM Si CO.. Halifax 
W. H. ESCOTT CO., Winnipeg, Man. 
McKELVIE & CARDELL, LTD.,

Calgary, Alberta
W. S. CLAWSON it CO., St. John, N.B.

GREEK CURRANT CO.
124 WARREN STREET NEW YORK

THE LARGEST CURRANT HOUSE IN GREECE

“The King of all 
rozwA Package Cheese”

This is what Meadow- 
Sweet is styled by a 
prosperous dealer.

He gave us a small 
trial order. Now he sells 
dozens a week and makes 
good profit.

MEADOW-SWEET : RETAIL 10c.
We are perfectly sure you can sell at least two 
packages a week to 90/ of your customers. 
20 cents a head is not much, but multiply the 
amount by the number of your customers. 
Nice total, eh ?

FRESH, NIPPY. APPETIZING
Make it your leader. Others have done it.

Are now well pleased.

Meadow-Sweet Cheese Co., Montreal
AGENTS : Lalng Bros., 307-309 Elgin Avs., Winnipeg, Men. 

Fred Coward, 402 Spadina Ave., Toronto; W. Durance, Hamilton, 
Ont.; Bellcfculllc& Giroux, Three Rivera, Que.; D minion Fish & 
Fruit Ltd., Que.; Denault Grain & Provision Co., Sherbrooke, Que.; 
McLeod & Clarkson, Vancouver, B.C.; W.A. Simonds, St.John, N.B. 
Ottawa Cold Storage Ltd., Ottawa, Ont.
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C. C. Koopman,Amsterdam Rotterdam
Agent, Broker and Commission Merchant 
in all kinds of Dried and Evaporated Fruits

Cable Address : " Nimrod, Amsterdam ” Cable Address : “Diana, Rotterdam"
Post Box, Amsterdam, 149. Post Box, Rotterdam, 225.

Sundried and Evaporated Apples, Waste and Chops
a specialty. Correspondence and offers solicited. Liberal advances on consignments. 
Offers wanted f.o.b. shipping ports, payment against shipping documents in New 
York. Ask for reports about every article you wish to sell. Highest references on 
application.

ROYAL
—BRAND
Campbell Bros.

SHIELD
TEAS
& Wilson, Limited

WINNIPEG

Wholesale Grocers and Packers of “ROYAL SHIELD” Teas, 
Coffees, Extracts, Jelly Powders, Baking Powders, Etc.

New Valencia Raisins now in stock, and large shipments are daily arriving of all 
kinds of Foreign and Domestic Dried and Evaporated Fruits, Canned Fruits and 
Vegetables. Get your choice of all the well-known standard brands. Your orders 
direct or to any of the following addresses will receive careful and prompt attention.

CAMPBELL, WILSON & HORNE, LIMITED, CALGARY 
CAMPBELL, WILSON & SMITH, LIMITED, REGINA 
CAMPBELL, WILSON & ADAMS, LIMITED, SASKATOON 
CAMPBELL, WILSON & HORNE, LIMITED, LETHBRIDGE

TWO CENTS PER WORD
You can talk across the continent for two cents 
per word with a WANT AD. in this paper.
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Montreal Traveler on Early Closing
Cites Case Where a Grocer is Being Discriminated Against— 
Closes Two Nights When Other Merchants Selling Similar 
Goods May Keep Open.

(By T. H. H.)

. A down-town Montreal grocer dis­
cussed the early closing situation, so 
far as he is concerned, with the writer 
recently, and the conditions with which 
he has to contend are undoubtedly com­
mon to quite a number of the trade. He 
cited some experiences to illustrate the 
unfairness of compulsory early closing 
in particular cases. His store is closed 
on Wednesday and Thursday evenings A 
few doors along the street is a nameless 
sort of a shop in which is sold cooked 
meats, canned goods, pickles, olives and 
cakes and confectionery. On the same 
side of the street at the corner is a 
Greek “confectionery” store. Here one 
may buy grapes, oranges, bananas, figs, 
dates, chocolates, nuts of all kinds and 
other lines the grocer carries. Across 
the street a restaurant sells all kinds of

liquids, but this grocer states early 
closing cuts off his chance of securing 
share of this trade. Then there is the 
small butcher shop which remains open 
as long as the proprietor desires and 
retails butter, eggs, canned goods, 
pickles, bacon, ham and other articles.

“About the only articles these stores 
do not handle are the dirty and heavy 
goods,” said the grocer in question. 
“They do not carry molasses, coal oil, 
potatoes, sugar, soap, etc."

The authorities have accepted this 
grocer’s license inonev to sell ales, wines 
and liquors, and yet he declares he must 
close his store on certain nights be­
cause he is a grocer. The Greek candy 
store, the provision man, the butcher 
and the provision-confectioner arp all 
permitted to remain open The grocer 
alone must close.

This situation mat not strike upon a 
responsive chord in those grocers whose

If you want mince meat that is

MINCE MEAT IN REALITY
as well as in name—write us and we will tell you about 
our goods.

We have qualities suited for every class of trade and 
are giving-without a doubt—the best values on the market.

TEST US
Drop us a postal card.
We have—
Tins Pails Tubs
2 lb. 7 lb. 56 lb.
5 lb. 12f lb. 76 lb.
7 lb. 28 lb.

Also our condensed in cartons.

Tell us your wants.

Keg* Bble.
ISO lb. 400 1b.

J. H. Wethey, Limited
ST. CATHARINES, - . ONTARIO

•THE MINCE MEAT PEOPLE."

There is Health and 17 DDC^C A
Strength in Every Cup ol Loi 1 O ij

The favorite with young and old. Deltcioua, fragrant, “Eppa'a” contains 
the maximum of nourishment in Cocoa. “Eppa’a" stands for excellence

EPPS’S MILK CHOCOLATE
of uneurpaeaed quality at a popular price

Special Areata: WILLSON fc WARDEN. Toronto.
I. W. GORHAM & CO. Halifax, N.S.

Manitoba: BUCHANAN & GORDON, Winnipeg 
C. A HLNRO, St. Jobs, N.B.

business is finished at six-thirty. Some 
of the trade have little or no demand at 
night, and it would simply be a waste 
of money to keep lights burning for a 
few straggling customers. There is, 
however, the man who puts quite a dé­
pendance upon the custom that comes 
his way after six o’clock. In the city 
these grocers are more numerous than 
one might imagine.

The writer strongly favors early clos­
ing, but it is scarcely fair to legislate 
against the grocer and permit this horde 
of nameless shops to sell the very goods 
that form a large percentage of the gro­
cer’s stock and trade.

Women are
being converted to 
the “ Fels-Naptha 
way” of washing 
every day in the 
year.

Won’t you do your 
part by displaying 
Fels-Naptha soap 
and giving it the 
push of your sales­
manship ?
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No doubt the phenomenal growth and
development of the Canadian West

have caused you much thought as to representatives in that fast growing and ready 
market.

We will represent you at each pulsating distributing centre. We have large track 
warehouses and ample storage accommodation for all classes of merchandise.

We will handle your products for you on a reasonable commission basis.
We have the experience, the business ability and the financial standing to do so 
successfully.

Let us advise you of the Western prospects of YOUR line—drop us a card and 
get in touch with us at once-

Much depends on it for you-

NICHOLSON & BAIN,Wh°,e“le.cn7B,or.M"'chan,‘
HEAD OFFICE - - WINNIPEG, MAN.

WINNIPEG REGINA SASKATOON EDMONTON CALGARY

SI RICE at 3£c per pound is good buying, in 100-pound bags and sacks of 
about 225 pounds. We purchased freely in this line several months ago 
when markets were more favorable.

q NEW CURRANTS, RAISINS, FIGS, PEELS, NUTS, now in stock at in­
teresting prices.

q JAPAN TEA, very choice quality, early May pickings, in l/2 chests of 80 
pounds at 19c per pound. You will find this tea difficult to match in the 
regular way for less than 22c per pound.

q CEYLON and INDIAN BLACK TEAS, very choice cup quality, in è chests 
and chests, at from 17 l/2c to 19c per pound.

q We get the business because we have the values.

R. SIMPSON & CO.,
Importers of Teas, Coffees, Spices, Etc. Wholesale Grocers.

29-31 Charles St., Hamilton, Ont.
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One of our seasonable 
Specialties

MINCEMEAT
“Pi-CRUÇ” ®ran<^—A specially fine

grade for fancy trade.

Brand—put up especially for 
regular trade.ROYAL

In all standard packages.

“PI-CRUS” C0NDENSED-incar
tons 3 doz. to a case.

No other quite so good !

GUNNS Packers
Limited Toronto

Reindeer-Jersey Evaporated Milk
(UNSWEETENED)

is enriched by evapora­
tion to the consistency 
of Cream, perfectly steril­
ized, yet retaining the na­
tural fresh Cream flavor. 
No smoky taste on 
REINDEER -JERSEY 
BRAND. Ask your 
customers to try it in the 
next oyster stew they 
make and when they re- 

or<lcr, as they always do, be sure your reserve 
stock of REINDEER-JERSEY BRAND is com­
plete, as present demand exceeds supply.

Truro,
LIMITED

Nova Scotia

MINCE MEAT
Purity is the first consideration in the 
Mince Meat which we offer you.

Fresh Beef, Good Apples and Finest 
Dried Fruits only are used in making it.

The most scrupulous cleanliness is 
required in putting it up.

5-lb. tins; 12-lb., 25-lb. and 75-lb. pails.

MADE UNDER GOVERNMENT 
INSPECTION

F. W. F ear man Co.
HAMILTON

UMITBD

/“CLOSE” 
MACARONI

GLOBE

The Scientifically 
Food

makes good by its purity and high 
quality.

The macaroni habit is on the in­
crease and housewives are looking 
for the best grade for dainty 
dishes.

GLOBE " Macaroni is easily cook­
ed, of just the right consistency 
and moderate in price.

A SPLENDID 
STAPLE LINE

D. SPINELLI <&. CO.
MONTREAL

REGISTERED

QUEBEC

44

D03C



THE CANADIAN GROCER

New Laid Eggs are Scarce and High
Production Small and Prices Soaring—Storage Stocks in Good 
Demand—Live Hogs Still Holding Firm Tendency Under Limit­
ed Supplies—Lard and General Provisions in Good Demand—
Butter Holds Steady—Export Demand Has Fallen off.

It the housewife wishes to keep the 
cost of Christmas cake within reason­
able amount, her recipe must call for 
only a limited number ot eggs. This 
commodity at all centres has been ad­
vancing with marked rapidity for the 
new laid article, and now on the thresh­
old of the big baking season, the price 
is not only high, but article itself is 
scarce. With the moulting season for 
the egg producers not quite past, the 
production is small. Storage stocks be­
ing more reasonable in price are in good 
demand, and the supplies laid away in 
past months are being well cut into.

Live hogs continue with the hardening 
tendency in price they assumed last 
week. Quotations are generally a little 
higher under more stinted supplies, and 
steady demand from packers. The high 
price of feed is said to have induced free 
deliveries of September and October, and 
there are those who hint this will be 
shown by small receipts later on.

The demand for provisions is on the 
whole fair. True, it is, that smoked 
goods are not getting the attention 
which was theirs in past months, but 
this is well made up by increased activi­
ty in other lines, most noticeably the 
heavier pork products. Lard is in good 
demand. This is attributed partly to 
the high price of butter, and partly to 
increased cooking, which the housewife 
at this season of the year indulges in.

Butter is holding a position of steadi­
ness. Receipts are at present on moder­
ate scale. In some districts the yield 
lias been slightly increased, due to the 
closing down of cheese factories. The 
demand from England has fallen off of 
late on account of difference in values 
existing, but there is good domestic 
trade.

MONTREAL.
Provisions.—Slightly lower prices for 

pure lard are quoted this week. Lard 
is in good demand, a sign of more activi­
ty in the pantries throughout the coun­
try. Some lines of hams are a little 
lower also. Sales in these lines are not 
as heavy as earlier in the season, but 
ate made up by heavier demand for 
pork, which during the winter is a lead­
ing “seller."
PuwUrd— _

Obtins, etch 10 lbs., per lb............................ 0 12

•• '• " s " .........7.. . . . ! . . . o i2
Pails wood, 16 lbs. net, per lb.............................. 0 12
Pails, tin, 20 lbs. gross, per lb............................... 0 11
Tubs. 66 lbs. net, per lb........................................ 0 12
Tierces, SJ6 lbs., per lb........................................... 0 12
One pound bricks.................................................. 0 IS

Compound Lard—
Boxes, 60 lbs. net, per lb....................................... 0 08j

», 10-lb. tine, 60 lbs. to case, per lb............... 0 09]B '• " " « ............ o 09
I ....................................   0 Of]

Pslls, wood, 30 lbs. net, per lb...............................
Pslls, tin, 30 lbs. gross, per lb..............................
Tube, 60 lbs. net, per lb........................................
Tie roes, 8T6 lbs., per lb....................  .................
One pound brisks........ /.....................................

Pork—
deary Oanada short out mess, bbl. 36-46 pieces__
Bean pork.....................................................................
Oanada short out back pork, bbl. 46-66 pieces..........
Heavy short cut clear pork, bbl.................................
viear fai backs.............................................................
Heavy flank pork, bbl................................................
Plate beef, l60 lb bbU..................................................

” So " XlIXüXÜXÜiê!!!!!!!! !!!!
Dry Balt Meat*—

Green baoon, flanks, lb...............................................
Long clear baoon, heavy, lb........................................
Long dear baoon, light, lb ......................................

Hams—
Birrs large sises, 86 lbs. upwards, lb.........................
Large sises, 18 to 16 lbs., per lb..................................
Medium sixes, IS to 18 Ins.. per lb..............................
hTxtra small sises, 10 to IS lbs., per lb.......................
Bone out, rolled, large, 16 to 86 lbs., per lb...............

" " " small, 9 to 12 lba., per lb.............
Breakfast baoon, English, boneless, per lb...............
Windsor baoon, skinned, baqks, per lb.....................
•Moed roll bacon, boneless, snort, per H>..................
Boiled ham, email skinned boneless........................
Hogs, live, per owt...............................................6 60

eT dressed, ner owt........................................ 9 25

0 09;0 011 
0 Cl|o or 
0 10

24 00 
17 50 
23 00
22 50
23 00 
23 00

7 10 
14 50 
21 50

0 11 
0 10* 
0 11$

0 m
0 13 
0 14* 
0 14$ 
0 14 
0 15* 
0 14 
0 16 
0 12 
0 24 
• 71 
9 50

Eggs.—With new laid eggs as scarce as 
May flowers (almost), it is not remark­
able that price is up to 50 cents a 
dozen. There is a fair demand, but there 
is an exceedingly limited supply. Selects 
quoted at thirty cents are of fair quali­
ty.
New [tide.......................................................................  0 60
Selects...................   0 30
No. 1 ....   0 26

Honey.—There is a steady trade in 
honey. It is of the usual order.
White clover, strained....................................................... 0 12
White clover, in comb .................................................... 0 15
Buckwheat, strained......................................................... 0 10
Buckwheat, in comb............................................ .'............ 0 12

TORONTO.
Provisions.—About only ieature oi 

change in evidence this week is further 
tightening in live hog prices. Values 
this week are 40 cents per cwt. higher 
than a week ago, country point quota­
tions ruling at $6.40, as compared with 
$5.75, but two weeks ago. This is only 
reflection of the change in size of ar­
rivals during this period. Prices are 
steady at present figures.

Provision prices are unchanged. The 
demand for smoked meats is still slack­
er. On the whole, trade is fair, lard at 
present moving quite free.

Mnoked meats—
Light hams, per lb...........................................
Medium bams, per lb.......................................
i arge beans, per lb...........................................
Backs, plain, per lb.........................................

" pea mewl...............................................
B eakfaet baoon. per lb...................................
Boll bacon, per Id.....................................................
Shoulders..........................................................

Pickled meats—1 cent leas than rooked.
Long dear baoon, per lb..........
Heavy mess pork, per bbl........
Short out, per bbl.....................
Oookedhams ...........................
Lard, tierces, per lb..................

" tube " .................
" palls " .................
" compounds, per; lb,.......

Live hogs, atoftuntry pointe..
live hoS^d®..............................
Drensen hoes......................................

. 0 15 0 16 
0 14* 0 15*

. 0 14 0 16 

. 0 17 0 18

........ 0 SO

. 0 16 0 17 

. 0 101 0 11 . 0 10* 0 11

. 0 11 I IS* 
19 00 80 00 
21 00 22 00 

. 0 22 0 14 

.0110 111 

. 0 11* 0 11$ 

. 0 11* 0 111 

. 0 09 0 09* 
......... • 40

Butter.—A little freer delivery of but­
ter is reported, explainable by the clos­
ing of cheese factories in certainjsections 
of country. However, receipts have not

45

been heavy enough to have any weaken­
ing effect on prices. In the lace of good 
demand, values hold steady.

Par lb.
Kreeh creamery print.........................................  0 28 0 30
Creamery solids.................................  0 87 0 28
Farmers separator Matter................................... 0 26 0 28
Dairy print*, oboioe............................................  0 85 0 27
No. 1 tube or boxes............................................... 0 22 0 24
No. 2 tub* or boxes................................   0 19 t 21

Eggs.—New laid eggs are scarce arti­
cle of diet at present time, and prices 
rule high. This week quotations range 
from 35 to 40 cents per dozen. Consid­
erable storage stocks are moving out at 
the present figure.
Storage eggs .......................................................... 0 24 I 26
New laid eggs...................................................... 6 35 U 40

Cheese.—About all that can be said of 
cheese is that prices are holding steady 
with nothing just at the moment point­
ing to any great change in either direc­
tion.
New oheeee— New twins........  9 15* • 16#
Large.................0 li 0 V* Old Stiltons................. I 16*
Old cheese. .... 0 17

Honey.—Dealers’ ideas of the value of 
comb honey are higher. No 1 comb is 
being generally held at $2.50 to $3 per 
dozen. Trade is on a moderate scale.
(-lover honey, strained, 60-lb tins.......................... 0 12
Clover honey, No. 1 comb, 14 oz. pvrdoz............. 2 5U 3 00

Poultry.—1There is not a great deal be­
ing done in poultry just now. Supplies 
seem to be adequate for the demand, al­
though the quality is not always the

WE BUY

Poultry
Canadian Produce Co., Limited

113 Jarvis Street 
TORONTO

FINEST
ENGLISH KIPPERS

AND

EUROPEAN CAME
Ven ison 
Exporters

CORRESPONDENCE INVITED

B0BEBT ISAAC, Ltd.
21 Gt. CHARLOTTE ST.

LIVERPOOL, England
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CURRANT SITUATION FROM HEADQUARTERS
Strong Demand This Season—More Than 8,000 Tons Sent 
Abroad in Excess of This Time Last Year—Probable Size 
of the Crop.

best to be desired. Prices rule about 
the same as a week ago.

The Canadian Produce Co. quote :— 
Chickens, over 4 pounds each, crate fed 
and fat, dressed only, 14c. per tt>.; 
chickens, well fed and plump, lie.; ducks, 
young, 1911 hatched, over ! pounds each 
and fat. 10c ; hens, fat, live only, 6c.; 
ducks, old, fat, 8c.; turkeys, young, over 
7 pounds each, well fed and plump, 16c.; 
geese, young, over 7 pounds each and 
fat, 9c.; pigeons, live only, 20c per 
pair. Good quality dressed poultry : 
Fowlt 9c. to 11c.; chickens, 12c. to 14c.; 
ducks, 12c to 14c.; geese, 11c. to 12c.; 
turkeys, 17 to 20c.
Fowl, live ... fi ' 8 Diicke, live . .. 0 16 0 1'
Chicken live. 0 'J 0 10 Geese, live..................... 0 C9

Turkeys, live . . 0 15

lv A White, Halifax, who has been 
representing the Surprise Soap Co., of 
St. Stephen, N.B., in Nova Scotia, for 
several years, will resign soon and move 
to Montreal to become sales manager of 
the Snap Co., Limited, manufacturers of 
Snap Hand Cleaner. Mr White’s many 
friends in and throughout the Maritime 
Provinces are wishing him every success. 
Snap is a good article, and under his 
management should boom greater than 
ever —Advt.

Patras, Greece, Nov. 1.—Owing to the 
short crop of currants and an unusually 
strong demand from abroad—so far more 
than 8,000 tons have been shipped this 
season in excess of last year’s by this 
time—the currant market has been al­
most throughout the season firm with 
prices advancing.

A peculiar feature this season is that 
owing to the specific weight of the cur­
rant on account of the big drought being 
particularly light and varying in the dif­
ferent districts, the size of the crop is 
not yet ascertainable, and may not be 
until the beginning of next year. Opin­
ions vary between 148,000 and 160,000 
tons. Adding thereto about 10,000 tons 
old stocks, and deducting about 40,000 
tons to represent 35 per cent, retention 
tax on probable export of 115,000 tons, 
would mean a disposable quantity of 
about 118,000 to 130,000 tons, and of 
course with so small a crop the diller- 
ence between the highest and lowest es­
timate is very material and large 
enough to cause two extreme effects.

It will depend upon the actual size of 
the crop and the demand shown abroad, 
what course our market will adopt in 
the future. Whilst after the enormous 
shipments made the market here may 
calm down somewhat, it seems to us 
that, if so, a re-improvement could be 
only a question of time.

THE STRONG TEA MARKET.
“Current reports on this market from 

India are exceedingly unfavorable,” says 
a report on tea from London, England 
“The output last month is considerably 
shorter of what was expected, and the 
estimate for this month is now eight 
million pounds, as against fifteen mil­
lions as expected. This is due to severe 
frost setting in, and it is feared that 
this season will fall much short of last 
year’s returns. There are hardly any 
stocks in this country (England) and 
very little stocks abroad, and yet the 
demand is steadily increasing for Ceylon 
and India tea.11

CURE YOUR CUSTOMERS’ C0UGH3

Sell them

HATHIEU’S
SYRUP

OF TAR AND 
COD LIVER OIL

They’ll be thank­
ful and you’ll make 
a “little something” 
—and be happy 
also.

J. L. MATHIEU CO., PROPS.
SHERBROOKE, P.Q.

If they seem feverish, suggest

Malhieu’s Nervine Powders
—the great headache remedy 
which, taken in connection 
with Mathieu’s Syrup, helps 
to break up the cold.

Quaker Brand
SALMON
The Advent Season will 
be here in two weeks.
This means extra fish 
consumption.

We have received all the
Quaker Brand Salmon
possible this year.

Orders will be filled in 
rotation as received.

Fine quality salmon is scarce just now.
Get your orders in immediately.

Mathewson’s Sons
WHOLESALE GROCERS

MONTREAL

etROf>
y, *

GOUDRON
DHUiLE DE

FOIE DE MORUE
De MATHIEU

""■toss5ar**
MATHIEU" S

GOD UVER OIL

fc, EATHIE0
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ILLETT
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BAGS MADE TO ORDER
or furnished from stock, to carry and display 
Confectionery, Crackers, Biscuits, Teas and 
Coffees, Groceries, Seeds, All Package or 
Bottled Goods, Soaps or any line of 
samples whatsoever.

‘Our Baby” No. 1

“DIFFERENT” and only catalog ot its 
kind, describing “OUR BABY' and 96 other 
styles and sizes of Bags, Cases, ‘Scopes, 
etc., also Fishing Tackle Bags, “One 
Piece" Leather and “One Piece" Fibre 
Traveling Bags.

CATALOG GLADLY SENT FREE ON REQUEST

KNICKERBOCKER CASE CO. Specialists and
Fulton and Clinton Sts. established mo Chicago. U.S.A. Original Designers

ANY LINE OK SAMPLES or por- 
lion of same quickly, effectively, 
and attractively displayed, and 

as instantly covered up. Trays extended 
one or more at a time, or altogether, 
as you choose.

COMBINED SAMPLE CASE AND 
TRAVELLING BAG. Carries 
wearing apparel or large samples 

in top independent compartment, and 
samples in bottom. Nature of business 
not revealed until entire line is spread 
out before buyer.

Just Read tHe Directions !

GROCERS -
get familiar with the many uses of

GILLETT’S LYE
and recommend it to your customers for making soap, cleaning of all kinds, and as a 
disinfectant. It’s a sure trade bringer. REFUSE SUBSTITUTES and the various “Just 
as good” kinds. They may cost you a few cents less per case, but do they pay you as well 
as the old reliable—the standard—GILLETT’S LYE,?

E3WSIT
WWNPEO._________TORONTO, ONT.________ MONTREAL.

GILLETT’S CHEMICAL WOKHS ESTABLISHED 1632.
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“Elite”
true to its name, the best cooK* 
ing and drinking chocolate 
made.

Diamond
nothing better for eating in 
this style is made anywhere 
AND IN ADDITION good 
profits to the retailer.

Ask your jobber.

John P. Mott <fe Co.
Halifax, N.S.
SELLING AGENTS :

J. if. Douglas A Co. R. S. Mclndoe
Montreal Toronto

Jos. R. Huxley Tees fit Persse Johnston àt Yockney 
Winnipeg Calgary Edmonton

Frank M. Hannum, Ottawa

^FINGER CREAMS^f-

I w C6RUS.

Carr & Co’s Carlisle Biscuits
have a world-wide reputation, not only for quality, 
but also for the way in which they are put up. They 
are invariably packed for export in air-tight tins, and 
reach the retailer in the same fresh and crisp con­
dition that they left the factory. Think what this 
means to you.

ORDER FROM YOUR NEAREST AGENT

CARR & CO. SSÜÏÏS
AGENTS—Wm. H. Dunn, Montreal and Toronto t Hamblin A 
Brereten, Winnipeg and Vancouver. B.C.i L. T. Mewburn & Co., 
Ltd., Calgary ; T. A. MacNab êk Co., St. John's, Newfoundland,

TOMATOES
CANADIAN PACKED TOMATOES

TECUMSEH Brand 
Guaranteed Standard Pack

In Car Lots, $1.55 per doz.
Less than Car Lots, $1.60 per doz.

F. O. B. Tecumseh, Ont. Terms : Net Cash against 
Documents. Immediate Shipment.

WRITE

National Preserving Co. Montreal
48
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Export Trade in Flour Lacks Briskness
Canadian Millers Unable to Compete With British Millers Who 
are Getting Big Price for Offals and Can Offer Flonr at a Lower 
Price—Home Trade Good—Wheat Market Shows Little Change 
—Visible Supplies are Increasing—Argentine Crop a Big 
Factor in World’s Situation.

A good healthy state of affairs that 
should be pleasing both to retailers and 
millers apparently rules at the present 
time in domestic trade of both flour and 
cereals. The export side of business un­
fortunately is not so gratifying to the 
milling trade. In truth, trade in this 
direction is quite slow, dealers here con­
tending that it is impossible to com­
pete in prices with British millers, who 
are getting such a high price for their 
bran and shorts that they can under­
price Canadian exporters on flour. Mills 
are still sold considerably ahead on 
rolled oats and are running full time in 
turning out the commodity.

The movements of wheat quotations 
on the different markets have not been 
in unison of late. At the beginning of 
the week Eastern Canadian markets 
weakened to some extent. This was in 
accordance with Liverpool, which also 
eased off, the favorable report from Ar­
gentine being the chief factor in bring­
ing this about. Although with an under­
tone of nervousness, Winnipeg held 
steady while the Chicago market turned 
upward under the apparent smallness of 
the increase in visible supplies.

The Canadian visible wheat last week 
increased by 3,231,000 bushels as against 
an increase of 1,253,000 a year ago. 
Total Canadian visible wheat now is 13,- 
965,000, against 13,222,000 a year ago. 
The wintry weather may possibly inter­
fere with the receipts this week.

The Canadian supply of wheat is not 
being worked off for export with the 
rapidity that some expected. The Ar­
gentine crop is expected to have a con­
siderable hearing on the world’s situa­
tion. Conditions just at the present are 
favorable, but much will depend on 
what happens between now and its final 
ingathering near six weeks hence.

MONTREAL.
Flour.—Business is at its busiest. The 

market is reported steady with a heavy 
country demand. Mills have been work­
ing seven days a week a steady grind to 
supply flour and cereals for the present 
seasonable trade. There are no changes 
in prices to report.
Winter wheel petente. In ben.....................
Straight rollen. In beg!...................................
Manitoba let Spring wheat patents, in bags

straight patents, in bags..............
strong bakers, in bags ..................

second. In bags ..............................

4 80 
4 10 
6 60 
6 10 
4 90 
4 40

Cereals.—Rolled oats are in good de­
mand and it is stated that mills are 
working as much overtime as possible to 
provide supplies. In ‘ the many
other kinds of breakfast foods, rolled 
oats seems to have lost no ground, par­

ticularly at this season. There is pos­
sibly a lighter demand during the sum­
mer months, but throughout the fall, 
winter and spring there is as much busi­
ness as can be handled. The market is 
steady and prices remain unchanged.
Fine oatmeal, bags.............................
Standard oatmeal, bags...................
Granulated oatmeal, bags..............
Bolted ooromeal, 100 bags..............
Rolled oats, jute bags, 90 lb..............
Rolled oats, cotton bags, 90 lb.........
Rolled oate, barrels............................

Î 86 
2 86 
8 86 
1 76 
8 60 
1 65 
6 45

TORONTO.
Flour.—Local trade in flour is con­

sidered quite good. Retailers who are 
pushing it find season favorable for its 
sale. The demand from millers is in 
proportion. Export trade is, however, 
dull, as prices are not on shipping basis. 
Local millers say they cannot compete 
with British millers on account of the 
remunerative price that the latter are 
getting for offals.

The wheat market is just a little easi­
er in accordance with bearish tendencies 
abroad. The easiness is not, however, 
marked.

The movement of Ontario wheat is 
still slow. There is a considerable range 
of prices from 86 to 90 cents. .Prices on 
Ontario flour are, therefore, quite firm.

Manitoba Wheat
1st patent, In car lota....................................................... 6 50
2nd patents, in car lots.................................................... 5 10
Strong bakers, in car lots................................................  4 90
Feed flour, in car lots.............................................. 3 00 3 20

Winter Wheat.
Straight roller.................................................................. 4 28
Blended...................................................................... 4 50 6 03

Cereals.—The cereal markets are in a 
healthy state. Rolled oats are selling 
well, as are also other lines of cereals. 
Mills are still sold considerably ahead 
on the former line and are running full 
capacity in order to catch up. There is 
a general steady tendency.
Rolled oats, small lots, 90-lb. saoks.............................. 1 60
Rolled oats, 25 bavs to oar lots...................................... 1 60
Standard and granulated oatmeal, 93-lb. saeks......... 2 86
Rolled wheat, *mall lots. KXMb. barrels...................... 2 90
Rolled wheat, 5 barrels to oar lots................................ 2 75
Cornmeal, 100-lb bags................ ................................ 2 00
Rolled oate In cotton sacks, 5 cents more

TO RENEW STOCK FROM 
GROCER.

Editor Canadian Grocer.—Kindly 
discontinue my subscription to The 
Grocer for the time being, as I am 

1 leaving Dawson for good, but as 
soon as I am located will take it 
again.

Expect to go into business some 
place and will have to send for 
The Grocer before renewing stock. 
Can’t get along without it.

FRANK J. MURPHY. 
Dawson, Yukon.

PERFECTION

N E0$o<>ai
!> MOONEY BISCUIT & CANDY CO
|S$i STRATFORD CANADA

iiffgsxBiiflwa-i 

PERFECTION
Cream Sodas

Embody the first qualities of our 
absolutely perfect biscuit with 
their own crisp, palatable light­
ness and rich, creamy flavor. 
You, to be right with your cus­
tomers, must give them the best 
value for their money. In do­
ing this you are making a lasting 
name for yourself and giving 
your business a sure foundation.

Mooney’s Perfection Cream 
Sodas will bring trade and keep 
it, besides allowing you a fair 
profit.

The MOONEY
Biscuit & Candy Co.

LIMITED

Factories at

Stratford, Ont , • Winnipeg, Men.
BRANCHES at Hamilton. Ottawa. 
Sydney. C-B.. : Halifax. N.S. : Fort 
William. Calgary. Vancouver. St. 
John's. Newfoundland.

MAPLEINE
(THE FLAVOR DE LUXE)

Sells
Satisfies
and
Sells Again

Order • supply from your 
jobber or Frederick E.Rob­

son Co.. 26 Fr«-nt St.
E., Toronto.

The Crescent Mfg. Co.
SEATTLE. - WN.

When writing advertisers kindly men­
tion having seen the advertisement in 
this paper.
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ANCHOR BRAND

Always The Same”
Milled from the very best wheat, 

with every advantage given by in­

telligent use of modern equipment.

Anchor 
Brand Flour

is “always the same,” of uniform excellence, the highest 
standard of fljur quality.

Manfd. by Leitch Brothers Flour Mills,
Oak Lake, Manitoba, Canada IO

Headquarters for

Maple Flavor
Henderson’s Tri-Maple Flavor is 

the best there is made in Maple Flavor 
A good seller and repeat order 

producer.
Sold in bottles or in bulk.

Let us quo1 e you prices 
and ; uInuit samp e.

THOS. HENDERSON
Manufacturing Chemist

86-88 Fulton St„ - New York

When writing advertisers 
kindly mention having seen 
the advertisement in this paper

Apples! Apples!
GEORGIAN BAY DISTRICT

are putting up 
between seven 

and eight thousand 
barrels of apples in the

Georgian Bay District
The Quality is No. 1

We invite correspond­
ence as to price on 
car-load lots.

WRITE AT ONCE

Lemon Bros.
Owen Sound, Ontario

Goods That Sell
You have more than one opportunity 
during the day to introduce high-cleas 
lines to your customers and a little 
energy on your pert in this respect 
will pay you.

Italian Concentrated 
Tomato Extract

Here’s a line that’s a winner. Your 
cuetomere will like it Put in a stock 
end see how well it will sell.

Always be in a position to meet a 
needs. BLACK OLIVES will eppei 
to the more particular.
Roman
Parmesan CHEESE
Gorgonzola,
Cacicavallo FINE STOCK
Swiss
Imported Macaroni and oiiv
Oil, (Bertolli and Invictua brand».

SAMPLES ud PRICE LISTS on Appliclion

H. E. VIPOND
197 St. Paul St :: MONTREAL

We are headquarters for Green Fruits 
and Nuts of all kinds, Italian Peeled 
Tomatoes, Peas, Artichokes end 
String Beans.
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The Cream of all Preserves
E.D.S. PRESERVES

afford you protection. You get good value by reason of their 
saleable qualities and good profit. Your customers get honest value for their 
money by reason of the absolute purity of all E.D S. Products.

In these days of scrutinizing purity,fE.D.S. goods will pass the most rigid 
test—their government brand of 100% pure^carries enormous weight, but this is

not all that commends them to the par­
ticular buyer of preserved purity. The 
attractive packing and the delicious flavor 
commend them for repeat orders.

/ *•' V'

mm

RASPBERRYJÜH

R1SPBERRYJ4M MADE ONLY BY

WINONA ONTARIO
AGENTS—NEWTON A. HILL, Toronto; W. H. DUNN, 
Montreal; MASON &. HICKEY, Winnipeg; R. B. COLWELL, 
Halifax, N.S.; J. GIBBS, Hamilton.

E. D. SMITH

Flour Sense
is a sense very much like com­
mon sense, which comes to a gro­
cer after a while, and tells him 
his best interests are served by 
handling only flour of whose 
quality and purity are known 
and proved.

“Laurentia,” “Daily Bread,” 
“ Regal, ” “ National. ”

Four brands of unequalled 
purity: flour which will estab­
lish confidence and build you a 
steady flour sale.
The best dealers all over Canada 
are handling the St. Lawrence 
line of flour. Get in touch with 
us for a trial order.

Ihe St. Lawrence Milling Co.
Limited

MONTREAL

^V/ONCORD/ZANNING/Z 0ysjkamramev
a e. (iacAed'Âj>//is' Vi 

2 J |c £JLk)/i/xxu/aA ft
<3 J t/yïAe/tâ&wÙi ------- j—-----  , .

Ûwmo* tx*oa'U'cvto.t'duvn&neaa

^WtdOR^XnNNINGXV 0. „

■&U4//H x nss# >

The above is an exact reproduction of 
our guarantee appearing on every tin of

Concord Norwegian Sardines
Their delicate and distinctive flavor is 
much appreciated by those who know 
what is good, and the steadily increasing 
demand for this brand makes it necessary 
for you to handle them.
They leave a good profit for the retailer, 
See to your stocks.

Order From Your Wholesaler
R. S. McINDOE. Toronto 

WATSON II TRUESDALE. Winnipeg 
A. H. BRITTAIN & CO., Montreal 
W. A. SIMONDS. St. John. N.B.

RAD1GER & J ANION Vancouver and Victoria. B.C.
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Oranges, Late Valencias, 
Floridas, California Navele

Florida Grape Fruit 
Cape Cod Cranberries 
New Messina Lemons 

New Figs, Dates 
Nuts, Layer Raisins 

Spanish Onions 
Sweet Potatoes 
California and 
Almeria Crapes

18-17 CHURCH ST. TORONTO
are Largest Receivers

McWILLIAM

EVf Kisr

EVERY
time you purchase a 

box of

“ St. Nicholas ”
or

“ Home Guard ”
Lemons you are 

getting the

Be Le Ob Eb

Best Lemons on Earth.

J. J. McCABE
AGENT

TORONTO, ONT.

Navel Oranges Make Their Debut
First California Navels of Season Appear on Canadian Markets 
—Big Yield Expected in That State—Cranberries Moving Up­
ward—Florida Grapefruit Coming Along Freely — Firmer 
Tendency in General Potato Situation—Firmer in Manitoba— 
Ontario Crop Short—Big Demand for New Brunswick Stock.

Advance shipments oi California navel 
oranges have made their appearance on 
Canadian markets. Heavy shipments as 
suggested last week will not be in evi­
dence until close on first of the month. 
Quality of the first arrivals is reported 
fair. They are a little later than last 
year, especially in the southern portion 
of the state. Florida oranges are mov­
ing out well.

Information from one source says that 
the crop of California oranges this year 
is expected to be nearly as large as last 
season, which was far in excess of other 
years. That is, present indications point 
to a heavy yield, unless unusually ad­
verse weather conditions should prevail. 
The total shipment of oranges from Cali­
fornia during the past year amounted to 
39,630 cars, as compared with 28,317 cars 
the previous season.

Cranberries are soaring in price. Ear­
ly in the season, reports from Cape Cod, 
the big producing section in the United 
States, indicated a big yield. Frost, 
however, considerably reduced the pro­
duction, and now they are scarce and 
firm in price. Nova Scotia has this 
year been sending out a nice quality of 
cranberry, but supplies from that prov­
ince are small. There is a duty of 25 
per cent, on those coming from across 
the line.

The general position in potatoes is one 
of firmness, and prices at most centres 
have been taking on that tendency. 
Manitoba reports receipts more stinted 
of late, while cold weather has interfered 
with shipment. Crop in Ontario this 
year was exceedingly small, and does 
not measure nearly up io the demand. 
Already there have been large imports 
from New Brunswick and they still re­
quire to continue. New Brunswick re­
ports big shipments westward, and one 
report says there is a feeling there will 
be no difficulty in disposing of the sur­
plus of the potato crop. Dealers at the 
moment at any rate are holding firmly.

MONTREAL.
Green Fruits.—The market is rather 

uneventful. Apples are a feature of the 
trade, with quite a quantity of grapes 
selling. Oranges are beginning to come 
to the front. Other lines are in faft de­
mand, but there is nothing unusual in 
the trade. Cranberries are receiving 
quite a share of attention.
Xftoiü .............  4 50 5 50

Fameuse......... 3 76 6 00
Ba’dwins .. 3 75 « 50 

Bansnss, bunch.. 2 OR 2 60 
Bananas, orated. 1 71 3 00

52

Limes, a box

Valencia
Jamaica», box

3 *0 « 00 1 36 1 10
6 50 1 75
8 7$ S L0 
S 35 S SO

_ bees. 4 00 4 10 Mexlean............... 3 71 S 00
Greee fruit, Flo- Pineapples—

rida, case.................. 4 00 Florid**, oaee. .. 3 31 4 10
Grapes, Malaga, Plume, California

per keg 4 50 6 00 box....................... IN 301
Grapee, Cal., box 8 10 3 71

Vegetables.—There is a good general 
demand, but only a small percentage of 
the vegetable trade passes through the 
hands of wholesalers. Spanish onions 
are receiving quite a share of attention 
and the business in domestic vegetables 
is large, with the retailer being the 
particular medium between producers 
and and consumers.

Leake, dos......... 1 60 1 76
Onions -

Spanish,Crete. .. 3 76 4 Qq 
Canadian red»,

IK) lbs....................... see
Sweet potatoes,

per basket................ 1 75
Montreal pota­

toes, new, beg. 1 15 1 SO 
Tomatoes, Cana­

dian, box.... 0 60 0 7i

Beans, green, hamper 3 00
Oarrote, bag................ 0 90
Cabbage, doe----• 75 6 80
Celeir, doe.........  0 60 0 60
Cranberries,Cape

Cod, bbl...........  9 00 9 50
Cranberries, N 6......... 8 10
Cucumbers, doe......... 0 IS
Garlic, 8heneàee .... 0 SI 
Green Peppers,

bushel basket 1 76 1 SI

TORONTO.
Green Fruits.—First shipments of 

California oranges have arrived. A few 
car loads of fair quality stock came in 
this week. They are quoted at $4 to 
$4.50. Floridas are selling well just at 
the present time. Under the larger ar­
rivals, there is a slightly easier tendency 
in lemons. Cold weather should help the 
sale of this line. Cranberries are firm 
and scarce, with prices getting to an 
almost prohibitive figure. They are 
now quoted at $10 and higher per bar­
rel.
Bsnsnas............. 1 16 1 71 Grapes, Almeria

Ï irirsis per keg.............. 5 50 6 50
Messina,newcropS 60 3 7$ Canadian pears,
Limes, box................ 1 10 11-qt. basket.. 0 91 0 50

Oranges— Grapes, small... 0 36 0 30
8. Am. navels .. 3 50 4 50 Grapes, Califor-
Florida.............. 360 400 nia box............. 3 00 3#
l*te Valencia».. S 00 6 50 Cranberries,
Californie nave’s 4 00 4 50 Cap- Cod, brl...........10 00
Lao. tomatoes, Apples, brl. .3 36 4 00

11-qt. baskets. 0 11 0 35 Snowapples, brl 4 00 4 50
Grapefruit, esse $ 60 6 76 Pineapples,case. 3 25 3 £0

Vegetables —It will be remembered we 
mentioned in our last week’s market 
that potatoes were firming up. The hint 
was well warranted. This week prices 
are about 10 cents per bag higher. New 
Brunswick are quoted at $1.40 to $1.45 
and Ontario at $1.30 to $1.35. As stat­
ed before, crop in Ontario this year was 
small. Indeed, in some sections only 
about one-third the quantity of the 
previous year is reported. Large quan­
tities bavé been coming in from New 
Brunswick, and in that province prices 
are steadily moving upward. The ma­
jority of dealers here look for a con­
tinuance of strength. “I look for pota­
toes to reach $2 before spring,” said 
one dealer. That is one opinion of the 
market. Others have less bullish views.

Sweet potatoes are also slightly firm­
er this week. Shipments of Valencia 
onions are not quite so free.
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Trade in general lines is fair.
CH beet,

pu.baa..........
Oftbbaf*. Osn»-

dian, doien... 
Oft rott, bag ...

.... • 7i

0 SO • 66
.... 0 66

Celery. per **oi.........
Oaaliflowere.dz. 0 60

0 40 
0 76

Green peppers, 
basket............

Parsnips, beg...
0 30 0 35 
0 66 0 76

Onions— 
■penish, case... 
Spanish, i cases.. 
Canadian, 75-lb.

bags.........
Potatoes, N. B 

■took, bag. 
Potatoes, Onta­

rio, bag.
Sweet potatoes, 

barrel .........

3 50 S 76
........ 1 85

.... 1 M 
1 40 1 45

.... 1 36
4 60 5 00 
1 60 1 66

FRESH TOMATOES
OUTDOORGROWN 

Now arriving in Splendid Condition. 
PACKED IN FLORIDA STYLE 

6 Baskets to Crate
Under the "CROWN BRAND” every To­
mato IS CAREFULLY EXAMINED AND 
ALL GREEN OR POOR TOMATOES ARE 
REMOVED.

Good Shapes Coed Celor Class sad Firm

Every Crate Guaranteed
We can quote for Weekly Deliveries.

If you try a sample crate we guarantee you 
will want more.

WEST INDIES FRUIT CO.
36 William Street, Montreal

LONG ISLAND NATIVE
OYSTERS

In sealed tins, 1, 3 and 5 gallons. Oysters of delicious 
flavor—large, clean and appetizing.

HADDIES, CISCOES, BLOATERS 
FRESH, FROZEN AND SALTED FISH

WHITE CBi COMPANY, LIMITED
TORONTO and HAMILTON 

WHOLESALE FRUIT AND FISH

FOR—

“Breen Mountains,” 
“ Delewares ”
or other varieties of

POTATOES
for SEED or 
TABLE USE.

Bags or bulk in Cars.

Wirs or Writs

Clements Company,
LIMITED

ST.JOHN, - - N.B.

CALIFORNIA LATE VALENCIAS
For a real good eating Orange, order 
VALENCIAS—they are sweet and full of 
juice.

NEW CROP NAVELS
First arrivals due next week.

CRANBERRIES, SWEET POTATOES, 
SPANISH and DOMESTIC ONIONS

THE HOUSE OF QUALITY

HUGH WALKER & SON
Established 1861 GUELPH, ONT.

All Ripe Oranges are Good, but 
Florida Oranges ara Best of All
Parson Brown variety is 
the earliest and sweet­
est orange known. Order
“PARSON BROWN”

FLORIDAS.
XAZ. B. Btringt

THE RED MARK

ON EVERY BOX

If you do not have Parson 
Brown, packed by the 

Florida Citrus Exchange, 

you have not the best.
Die. Manager
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Fish - Oysters

Cold Weather Beneficial to Fish Trade
First Wave of Winter Weather Improves Sales of Fish—
Handled Easier and Induces Dealers to Buy More Heavily—
Advent Close at Hand and Dealers Are Preparing for It and 
the Winter Season’s Business—Oysters Moving Freely.

The colder weather prevailing through­
out the Dominion has been beneficial to 
the fish trade. It makes handling of this 
line easier work, and dealers are induc­
ed to buy more heavily, while others 
who at other times do not deal in fish 
are taking to it now. With Advent not 
lar off, and with King Winter about to 
really assert himself, preparations are 
being made for fall and winter season’s 
business.

Oysters are going out on liberal scale. 
Prospects are apparently bright.

The leading lines of lresh and frozen 
fish are in quite liberal supplies. New 
baddies, bloaters, kippers and smoked 
herring are arriving freely. The charac­
ter of supplies are changing more irom 
the fresh to the frozen article

Nova Scotia sends out report that the 
herring catch along the south-western 
shore was the greatest ever known. Only- 
small catches of mackerel are now being 
made. Codfish prices remain firm, and 
considerably higher than earlier in the 
season. About half of the Lunenburg 
catch has been disposed of and the bal­
ance is being firmly held. Reports from 
eastern provinces state that foreign mar­
kets for dried fish seem to be in better 
condition than for some time.

QUEBEC.
Montreal.—Colder weather will at 

least made the handling of fish an easier 
matter. The winter is about due to as­
sert itself any time now, and the inter­
vening few weeks to Advent should pave 
the way for a good trade during Decem­
ber. New supplies of halibut are more 
liberal, and the price is reduced a few 
cents. Fresh B.C. salmon is being offer­
ed now and Gaspe salmon of fine quality 
is quoted at 25 cents. Fresh mackerel 
is lower, and the leading varieties of 
fresh and frozen fish are in good supply. 
Skinless cod is scarce, and is higher in 
price. New baddies, bloaters, kippers, 
and smoked herring are arriving freely 
and selling well. There is a steady de­
mand for oysters, a good business being 
generally reported.

__t lb. .
. J par ok,

DrTeeed bull­
heads, per lb. . 

Eels, fresh, *auh 
Flounders, per lb .

• 15
a te

Herring, esoh

• ie• »e vs
• 10

Haddock. per lb 0 06 IN

::::
Hike round lb .
Pike, dressed *

heedless, lb............ 0 07
Sleek cod..................  0 OS
Mnckerel .. r........  0 10
Dore or Pickerel .... 0 OS

• 04• 00• 00

• 01
lees, per lb.... 0 01 0 07

Hslibut, per lb......... 0 10
Balnioo, liespe..........  0 25
Salmon, B.C., lb .... 0 18
Ses trout...................  0 10
Be* bass, per lb......... 0 11
Smelts, fancy............ 0 10
Lake trout, lb.. 0 10 0 11

Bound red salmon... 0 10

„_rlh.
Quail* salmon_____ _
He. 1 Smells, boxes,

10 and Ulbe. eaeh. 0 07

0 IS 
0 09

lh..
WhUeSah. smalL.

0 09 
• 90

PREPARED FISH
Boneless cod, in blocks or packages, per lb....f, I, 10, 11 11
Strip cod, boneless, 30-lb. boxes, per lb......................... 0 11
Shredded cod, 1 dor. in box, per box............................  2 00
Skinless cod, 100 lb. ease.................................................... 7 00

SALTED AND 
New green cod, med

ium, per lb .......  0 044
New Labrador her­

ring, per bbl........... 5 60
New Labrador her­

ring, per half bbL.. S 00 
Ijabrador sea trout,

bbls..........................  11 00
Labrador sea trout,

half bbls.................. • 60
No. 1 mackerel, pail. 100 
No.lmackerel l bbls 1 00 
Scotia herring. No.

2, bbl..................................
Lake trout, half bbl. • 00 
Choice mackerel, 

half pail.................. 100

PICKLED
8almon,B.C., red,bbl 14 60 
Salmon, B.C.. half bl. • 00 
Salmon, Labrador, bl. 16 00 
Salmon, Labrador,

half bl...................... • 00
Salmon. Labrador,

tree, 300 lbs............ 11 00
Salt eels, per lb.......  • 91
Salt sardines, bbls... 5 60 
BaL sardines, 4 bbls. 3 60
Sea trout, 4 brl......... • 60
Sea trout, bbls..........  12 00
Scotch herring........... 0 00
Scotch herring, keg.. 1 00 
Holland herring, ibl. 6 60 
Holland herring, keg 0 76

SMOKED
Smoked eels, per lb............................................................ 0 10
Bloeters, large, per box..................................................... 1 10

............ .............................................  0 064 0 07
_______ , fancy, 16-lb. boxes, per lb........................ 0 07| 0 01
Fillets, fancy, 16-lb. boxes, per lb...................................  0 10
Herring, new smoked, per box......................................... 0 II
Kippers, (fancy, large) per box........................................ 1 16
Kippers (small).................................................................... 1 00

SHELL FISH
Oysters, choice, bulk, Imp. gallon............. .................. 1 40
Oysters, bulk, seleeU.........................................................  1»
Oysters, faoey cape, large bbls........................................ 1 00
Malpeque Oysters, per bbl..................................... • 00 11 00
Solid menu—Standards, gal., *1.70; selects. g*L, $L90.

ONTARIO.
Toronto.—Lower temperature especial­

ly at this time of the year is conducive 
to trade in the fish department. The 
cold weather of week has been beneficial. 
Retailers who are pushing fish and oy­
sters are finding good results. Fresh 
halibut is now done, and the frozen is 
being sold. The fishing season for trout 
and whiteAsh is over, and the available 
supplies of the fresh article are about 
cleaned up.

.....  •..** lie

....... IN
J* IS

64

esngàt
• 06• es

FROZEN FISH 
• 06 Red salmon,

Be*herring, lb.. 
Sea herring, 55-lb. 
Mackerel, Tb..
Mullets...........
Blueftsh..........

brl

Gold eyes.........
Pike............................ q 06

eweslmon 0 09.....0 10 0 11
Ked salmon, 

headless and
*wd.................. . o 11

Halibut....................... 0 09
BMOKED

SL?”' V" boz 1 * 1 » Cod, Imperial
Sp*Mr,jJ,y Vox 1 a Uusil oii-toeelinoNBa Heddle,lb 08 0 08 ftlUuof hSKil ""
Dwb, herring, bundle 1 00 Cùowbüiii ""

„ . „ PICE LED
Leke herring, per keg 4 60 Labrador her 
Oketeie, eeleete, gel lit rin/bbu OWerm, lUndnr&.gl 1 66 libSd r h e r- ' 

ring, hell bbls. .

0 10
6 644 I IS 
6 11 
664 6 II

i 44, 66T6 11 1 11

• 64 
I II

NOVA SCOTIA.
Halifax.—The catch of herring on the 

south-western shore (referred to in Iasi 
week’s Grocer), was the greatest ever 
known in that vicinity. Total catch was 
over three thousand barrels. There were 
enormous schools of fish all along the 
south-western shore, and in eight hours 
the fishermen in the vicinity of Clark's 
Harbor had landed fourteen hundred bar 
rels. Large quantities of these fish were 
salted, the balance being disposed of for 
bait.

Small catches of mackerel are still re 
ported at some points along the coast 
the most of them being placed on the 
local market. The fish are large,and fat 
Fresh mackerel are also reported fairly 
plentiful on the Boston market—and 
price is low.

Cold storage plants are now busy. 
Large quantities of cod and haddock are 
being received daily from Canso, Petitic 
de Grat and Port Hood, most of which 
are made into smoked finnan baddies and 
cod fillets.

Codfish prices remain firm, and predic 
tions are being made that they will go 
higher.

R. G. Blackburn has been appointed 
manager in Western Canada for W. G. 
Patrick & Co., and his territory com 
prises that bounded by Fort William and 
the Rocky Mountains. A branch has 
been opened at 110 James St., Winnipeg, 
in connection with which a spacious 
warehouse has been leased, and which is 
connected with convenient trackage fa­
cilities. Mr. Blackburn was formerly- 
traveling representative for W. G. Pat 
rick & Co., covering all western tern 
tory between the Great Lakes and the 
coast.—Advt.

The West Indies Fruit Co., Montreal, 
have just received a cable from the Wes'. 
Indies, stating that a cargo o1 fresh 
tomatoes, open air grown, is on the way 
to Montreal. This company will be ic 
the course of a few days in a position 
to supply the trade every week through­
out the winter with the choicest toma 
toes, everyone guaranteed sound, at a 
wonderfully low figure. It looks as if 
the retailers of Canada are now going 
to have the means of overcoming loss 
from crushed and decayed tomatoes — 
Advt.
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No Sharks, No Whales
’'yOU don’t need them, but you certainly require a choice selection of the finest fish 

-*■ every week—something that you can show your customers and sell them in a 
minute. Quick sales mean money quickly made. Be quick, before the best of the 
season is gone.

“CANADA” Brand Pure Boneless Cod Fish
Here's a line that even the dullest clerk could sell. The goods are so nicely done up that they create a 
desire to eat.

CANADA TABLETS, 20 1 lb. Tablets.
CANADA STRIP. 30-lb. Boxes, Wboie pieces.
CANADA CRATE, 12 2-lb. Boxes.
COD BITS, 25-lb. Boxes, Bulk and SKINLESS FISH.
MARINER BRAND, 25-lb. Boxes, Bulk. ____

Boutilier’s Fillets “Ocean” Brand
These are not the “ just as good.” They are abso­
lutely the best fillets on the market today. A trial 
will prove it.

HADDIES, KIPPERS, BLOATERS
Make a fish department look good, fleshy and tasty.

We Offer for Immediate Shipment by Carload 
NEW FAT JULY SALT HERRING

WRITE

Halifax Cold Storage Co., 47 William St., Montreal
ASK FOR BOOK OF RECIPES FOR CUSTOMERS

Points to Consider 
When Buying Oysters
First, be careful that all the oysters you buy are over 
four years old.
See that they come from “Communities” (as oyster 
breeding grounds are called) that are noted for 
flavor.

Be sure that they are matured sufficiently firm to re­
tain their full flavor for the longest time possible.

Decline all stock that has been watersoaked.
Insist that all the stock you buy be refrigerated at 
a low temperature, but never frozen.

VERY IMPORTANT
It is of the utmost importance that oysters be re­
frigerated properly all the way from the point of 
shipment to your store.
If this is not attended to it may well happen that 
your stock becomes unsaleable in a very short time.

DISPLAY HINTS
Display is another very important consideration—or 
rather, display and storage.

The “Coast-Sealed” Cabinet is to be recommended 
for this purpose. It has a vacuum insulated chamber 
between the inner and outer walls—a construction 
that results in great saving of ice. The interior ar­
rangement of this cabinet allows part of the stock 
to be stored under ice continually, while the other 
part—for current sales—rests on ice.

We recommend “Coast-Sealed” Oysters, because they 
conform to every requirement mentioned above, and 
have never yet been known to disappoint a customer 
in quality, quantity or flavor.

We shall be glad to communicate with any merchant 
regarding constant supply of the best oysters grown 
and the closest prices going.

Connecticut Oyster Company
CANADIAN BRANCH

50 JARVIS STREET - TORONTO
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A FLOUR CUSTOMER WITH A COMPLAINT
Dealer Made Test to Prove to Himself She Was in Error— 
Her Ability as a Cook Not Great—Patience of the Dealer.

It is perfectly safe to change cranber­
ries from warm to cool air, and it is 
advisable to do this it the cooler tem­
perature can be maintained.

Montreal, Nov. 16 (Special).—Grocers 
have to exercise their patience a great 
deal with some customers who would 
scarcely be satisfied if there was not 
something to complain about. A week 
ago a woman ordered a small bag of 
flour from a west end grocer, but on us­
ing it she found there was something 
wrong with the quality. The results 
from the first trial of the new delivery 
were not what she expected. So she 
told her grocer who offered to send an­
other bag of the same kind of flour and 
remarked afterwards that “it was splen­
did.”

The grocer divided the flour she re­
turned into two parcels and sold it to 
customers whom he knew had used that 
brand before. He felt safe in telling 
them the circumstances and asked them 
to let him know how they found it. 
Some time after reports from both cus­
tomers were to the effect that there 
was nothing wrong with the flour, per­
fect results having been secured in bak­
ing. The first woman was a good cus­
tomer and for that reason the grocer 
tries to respond to her whims. In the 
flour case, however, it was clearly evi­

dent that it was her own lack of ability 
that was at fault, for even without a 
test the grocer knows what brands are 
generally uniform.

CARE OF CRANBERRIES.

Should be Kept at Even Temperature— 
Never Alternately Hot and Cold.

Grocers sometimes complain that their 
cranberries do not keep well. This to 
a large extent may probably be their 
own fault. They do not give the ne­
cessary care to their stock.

Most important is it to keep cran­
berries in an even temperature, and 
never where it is alternately hot and 
cold. They should be stored in a cool, 
dry ventilated room, cellar preferred, if 
dry. Barrels should be laid on the 
bilge. The darker the room the better. 
If cranberries are received in cold wea­
ther, never put them in a warm room 
or cellar ; if you do the berries will 
“sweat” and such conditions will soon 
spoil the best cranberries produced. 
Open the room or cellar and cool it to 
about the temperature of the berries ; 
then let them warm up gradually.

The man who comes down to business 
in the morning with a smile on his face 
has taken a long step towards making 
the day a successful one.

Three Good Lines
For the Grocer

Choice Lake Erie Large Ciscoes
Rich» Sweet and Fat 

We are SMOKERS of THEM

Golden Brand Finnan Haddies 
Fillets, Etc.

The finest in the sea

Neptune Brand Oysters
in Sealed Cans. Carriers Free.

JOHN FITCH
Hamilton - Ontario

P.O. BOX 103

You Would Be Surprised
if you knew the value we give our customers. We are 
the largest house in the Fish and Oyster business to-day.

We want you just to try a sample order of our 
BEACON BRAND Oysters and Haddie.

As one of our customers said, he was very much 
surprised at their superiority over the much-advertised 
brands of oysters now on the market. We think they 
would be surprised, too. Let us have an order at once.
It would pay you.

THE F. T. JAMES CO., LIMITED
FISH AND OYSTERS 

Church and Colborne Streets, Toronto
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BRUNSWICK BRAND SEA FOODS

will surely build up business for you, because only the most care­
fully selected and sweetest fish are used—fish caught in the 
famous Passamaquoddy Bay. Skill, care and cleanliness are our 
watchwords throughout the canning process, and the result is the 
retention of the natural fish flavor to a degree unknown in 
other brands.

We stand back of all our products with an unconditional 
guarantee of purity.

Here’s a line, Mr Grocer, you can handle with credit to 
your store and increasing profit to yourself.

THE "‘QUALITY” BRAND

CONNORS BROS., Limited
Black's Harbor, N.B.

AGENTS-Grant. O.lev & Co.. Halifax. N. S.; C H B. Hillcoat,
Sydney, N. S : J. L. Loviti. Yarmouth, N S : Buchanan & Ahern,
Quebec. P.Q.; Leonard Bros., Montreal. P.Q.; A. W Huband,
Ottawa Ont-, A. E. Richard, Hamilton, Ont.; J. Harley Brown,
London, Ont.: C. deCarteret, Kingston, Ont,; James Haywood.
Toronto. Ont.; Chas. Duncan, Winnipeg Man : Shallcross. Ma­
caulay Co.. Calgary, Alta.: Johnston & Yockney. Edmonton.
Alta.; Shallcross, Macaulay Co.. Vancouver and Victoria. B.C

ÇrïÂMAST DEUt^l

GHNLRS BROS € jï

SHALL SIZE SEALSHIPTEN
This is the new Individ­
ual Ice-cold container— 
holding ljl2 Im. gal., 14 
ounces, enough for a 
small family.

LARGE SIZE SEaLSHIFTEN
This is the new Individ­
ual ice-cold container— 
size holding 1|6 Im. gal., 
28 ounces, enough for a 
large family.

Sealshipt Oysters
—Now Sold a New Way

In sealed, ice-cold, individual packages called 
Sealshiptens.

Just as the Sealshiptor and me Sealshipticase 
were the inevitable successors of the open tub, in 
shipping and displaying oysters, Just so this new 
Sealshipten must supersede paper pails and all other 
methods of selling.

It saves slop.
It saves time.
It necessitates less investment on the dealer’s part.
No shrinkage—at least 7% more net profit assured.
It puts an end to substitution and all unfair 

competition.
It affords you a known profit, no guesswork as 

with bulk oysters.
It reaches the user under air-right seal—no pos­

sible contamination.
It makes an attractive package of what formerly 

was a leaky, bunglesome paper pail. It requires no 
careful handling—it cannot spill.

Unscrupulous dealers cannot always be stopped 
from selling bulk oysters as Sealshipt, but they can 
and will be stopped from counterfeiting this trade- 
marked package.

Your Sealshipticase has the same advantage as 
before—the same advertising advantage—the same 
advantage as a refrigerator for keeping the Seal- 
sliiptens properly.

It enables you to offer Northerns and Blue Points 
in either Standards or Selects, in two different sizes 
of package, without extra investment on your part.

Sealshipt Oysters come right in and go right out. 
They do not linger. You have practically no capital 
invested in them.

The Sealshipticase enables you t<> meet a ten- 
gallon-an-hour demand—or to keep your oysters in 
perfect condition against a call of only three pints 
a day.

The new Sealshipten makes 
the oyster business the clean­
est, most profitable business 
a store can have.

We have made it easy for 
you to get and keep oysters 
at their best.

We have, by our advertis­
ing, created a demand which 
will send a stream of cus­
tomers to your store.

Will you lie content to deal 
in “just oysters” when Seal­
shipt Oysters offer you so 
certain a profit?

AalshjKL

Sl„ÏK',0->nVs,„,

:ai c»ip-ricAS£i

WHOLESALE DISTRIBUTORS:

Eastern Canada: Producers’ Sales Co., 159 King St. E., Toronto. 
Western Canada: Swift Canadian Limited, Winnipeg.

This is the Dealer’s Blue 
and White Porcelain 
Sales Refrigerator— 
Equally valuable for 
keeping stock of the new 
Sealshiptens as for 
keeping stock of Seal­
shipt Bulk Oysters.
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—1911 Christmas 1911-----

An Assortment of

PERRIN’S
Attractive
FANCY

BISCUIT
Packages

and

Fruit Cakes
will be appreciated by your customers. Why not 

add an assortment to your Christmas Order?
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Are You A Salesman ?
You are. Then you are able to work up 
a nice trade in tobacco. It does not re­
quire much work. Just a display of leading 
lines and a few words with your customers. 
You’ll soon win them over to purchase their 
tobacco from you.

Maple Sugar 
Chewing Tobacco

is a really good line and will please the 
most particular. You are supplying families 
with groceries every day, why not supply 
their husbands with their tobacco ?

Write ui about other lines.

Rock City Tobacco Co.
Quebec Winnipeg

SUCCESSFUL
merchants always make sure of stocking 
trustworthy goods and you should cer­
tainly consider the

7-20-4 CIGAR
when fixing up your tobacco show case.

It Has Merit»
and provides a most refreshing smoke 
at a reasonable figure, both you and 
the consumer getting money back all 
the time.

We Don’t» Want»
to overstock you but we do want you to 
give our goods a fair trial. We know 
that you’ll be a good customer in the end.

The Sherbrooke Cigar Co.
SHERBROOKE, QUE.

... a

S

Tuckett’s
Orinoco

Tobacco
NO BETTER 

JUST
A LITTLE MILDER 

THAN

TucKett’s Myrtle Cut Tobacco
WHICH HAS THE LARGEST SALE IN CANADA.

Hamilton,
TUCItETT LIMITED

Ont.
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CLASSIFIED ADVERTISING
Àévertiaemeota unéer ibis beailsg, 2e. per weri lei 

first inaertlnn, Is. 1er cash subset scat Iseertlea.
Cssiraetisss eeust as ess weré, bel five figeras (as 

f 1,009) ere allowed as see word.
Cash reeilitaeaea to sever aoat meet accompany all 

advertlaeaneau. hi no so so can this rule be overlooked. 
Advertisements received without remittance eaeoet be 
acknowledged.

Where replies come to ear care to be forwarded five 
•cats must be added to eoet to cover postages, etc.

BUSINESS FOR SALE.

FOR SALE -Good general store business in Parry 
Sound District, stock about $4.000, doing good, 
safe » rade. This is a snap. Good reasons for 

selling. Box 402. CANADIAN GROCER, Toronto.

MISCELLANEOUS.

ADDING TYPEWRITERS write, add or subtract In 
one operation. Elllott-Flaber, Ltd., Room 314 
Stair Building, Toronto.

Accurate cost keeping is easy if you
have a Dey Cost Keeper. It automatically records 
actual time spent on each operation down to tbs 

deelmal frsstlen of an hour. Several operations of 
lobe can be recorded on one card. For small firms we 
recommend this as an excellent combination—em­
ployees’time register and cost keeper. Whether you 
employ a few or hundreds of hands we can supply yon 
with a machine suited to your requirements. Write for 
catalog. International Time Recording Company of 
Canada, Limited. Office and factory, 29 Alice Street, 
Toronto.

BUCKWHEAT Flour guaranteed pure and unsur­
passed by any mill in the Province. T. H. 
Squire, Queeneboro, Ont., solicits your orders.

Business-getting typewritten letters
and real printing can be quickly and easily turn­
ed out by the Multigraph in your own office- 

actual typewriting for letter-forms, real printing for 
stationery and adve'tislng, saving 25% to 75% of 
average annual printing cost. AMERICAN MULTI­
GRAPH SALES CO., Limited, 126 Bay Street, 
Toronto.

COPELAND-CHATTERSON SYSTEMS — Short, 
simple. Adapted to all classes of business. The 
Copeland-Chatterson Co., Lim'ted, Toronto and 

Ottawa.

COUNTER CHECK BOOKS-Bapeclally made for 
the grocery trade. Not made by a trust. Send ue 
samples of what you are using, we’ll send yon 

prises that will Interest you. Our Holder, with patent 
carbon attachment has no equal on the market. Sup­
plies for Binders and Monthly Account Systems 
Business Systems Limited, Manufacturing Stationers 
Toronto.

COUNTER CHECK BOOKS-Wrlte ue to day for 
samples. We are manufacturers of the famous 
Surety Non-Smut duplicating and triplicating 

Counter Cheek Books, and single Carbon Pads in 
ell varieties. Dominion Register Co., Ltd., Toronto.

DOUBLE your floor spas*. An Otis-Fensom hand- 
power elevator will doable your floor space, en­
able yon to use that upper floor either as stock 

room or as extra selling space, at the same time In­
creasing space on your around floor. Costs only $79. 
Write for catalogue ”B. The Otis-Feneom Elevator 
Co.. Traders Bank Bolldlnt. Toronto (tf)

EGRY BUSINESS SYSTEMS are devised to suit 
every department of every business They are 
labor rad time savers. Produce results up to the 

requirements of merchants and manufacturers. In-

Stirs from our nearest office. Egry Register Co., 
ayton. Ohio; 123 Bay St., Toronto; 258% Portage 
Ave., Winnipeg; 308 Richards St.,Vancouver.

Fire insurance, insure in the hart-
ford. Agencies everywhere in Canada.

ÜROM NOW TILL THE END OF THE YEAR 
1 we offer unusually good bargains in second-hand 

Typewriters. They are carefully rebuilt, work 
and look like new, but the price is a mere fraction of 
the original cost. Wfite for catalogue. THE MON­
ARCH TYPEWRITER COMPANY, Limited. 46 
Adelaide Street West, Toron«o.

MISCELLANEOUS.

MOORE’S NON-LEAKABLE FOUNTAIN PENS. 
If you have Fountain Pen troubles of your own, 
the beat remedy is to go to your stationer and 

purchase from him a Moore's Non Leakable Fountain 
Pen. This is the one pen that gives universal satis­
faction and it costs no more than you pay for onjc not 
as good Price, $2.50 and upwards. W. J. GAGE 
* CO., Limited. Toronto, sole agents for Canada.

OUR NEW MODEL is the handiest for the grocer, 
operated instantly, never gets out of order. Send 
for complete sample and best prices. The Ontario 

Office Specialties Co., Toronto.

DENS—The very best Pens made are those manu- 
1 factored by William Mitchell Pens, Limited, 

London, England. W. J. Gage A Co., Limited, 
Toronto, are sole agents for Canada. Ask your sta­
tioner for a 25c. assorted box of Mitcbell’e Pens and 
find the pen to suit you.

MODERN FIREPROOF CONSTRUC FION-Our 
system of reinforced concrete work—as success­
fully used in any of Canada’s largest buildings — 

gives better results at lower cost, “a strong state­
ment” you will say Write u* and let us prove our 
claims. That’s fair. Leach Concrete Co., Limited, 
100 King St. West. Toronto.

THE Kalamazoo” Loose Leaf Binder Is the only 
hinder that will hold Inst as many sheets as you 
notnally require and no more. The back Is flex­

ible. writing surface flat, alignment psrfsst. No ex­
posed metal parts or complicated mechanism. Write 
for booklet. Warwick Bros. A Rutter, Ltd., Kina end 
Spsdlee, Toronto. (tf)

THE money you are now losing through not having 
a National Cash Register would pay its cost in a 
short time. Write us for proof. The National 

Cash Register Co., 285 Yonge St., Toronto.

TW7ARBHOUSB AND FACTORY HEATING SYS- 
” TBMS. Taylor-Forbee Company, Limited. 

Supplied by the trade throughout Canada, (if)

TECHNICAL BOOKS.

CANADIAN MACHINERY AND MANUFACTUR- 
ING NEWS, $1 per year. Every manufacturer 
using power should receive this publication regu­

larly, and also see that it is placed in the hands of his 
engineer or superintendent. Every Issue is full of 
practical articles, well calculated to suggest economies 
In the opeiation of a plant. Condensed advertisements 
for ” Machinery Wanted” inserted free for subscribers 
to the GROCER. “Machinery for Sale” advertise­
ments one cent per word each Insertion. Sample copy 
on request. CANADIAN MACHINERY, 143-149 
University Ave., Toronto.

SALES PLANS—This book is a collection of 333 
successful plans that have been used by retail 
merchants to get more business. These include 

Special Sales Getting Holiday Business, Co-operative 
Advertising, Money-Making Ideas. Contests, etc. 
Price $2.50, postpaid. MACLEAN PUBLISHING 
CO., Technical Book Dept., 143-149 University 
Avenue. Toronto.

Keep in mind the domin­
ant fact that mankind from 
its first appearance on the 
earth has been schooled by 
nature to look for signs ; 
for invitations to taste; for 
suggestions as to what to 
wear. Tell your story 
briefly, forcibly, truthful­
ly, and address it through 
the proper media and you 
can successfully apply ad­
vertising as a means to 
increased distribution.

Grocery
Advertising

By Wm. Borsodi

It contains suggestions for 
special sales, bargain sales, 
cash sales, etc.; ideas for 
catch lines or window 
cards, and many hints for 
the preparation of live ad­
vertising copy. A collection 
of short talks, advertising 
ideas and selling phrases 
used by the most success­
ful grocery advertisers.

PRICE $2.00

ALL ORDERS PAYABLE 
IN ADVANCE.

MacLean Publishing Co.
143-149 University Ave.. Toronto

Coffee, Its History, 
Classification and 

Description
By Joseph M. Welsh

This is the most exhaustive, Inter­
esting and inatructive book ever pub- 
liahed on Coffee. It ia attractively written 
and richly illustrated, and abould be 
read by all who deal in or uae Coffee. 
The contenta include.

Cultivation and Preparation. 
Commercial Classification and Des­

cription.
Adulteration and Detection.
Art of Blending, Preparing, etc.

This work, written by one of the 
greatest authoritiea in the world upon 
the subjecta of Tea and Coffee, will he 
mailed to you poatpaid on receipt of

$2.00
IT WILL PAY YOU TO SEND AT ONCE.

MacLean Publishing Co.
Technical Book Deportment 

143-149 University Avenue, Toronto
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QUOTATIONS FOR PROPRIETARY ARTIOLES
Baking Powder

Diamond w h. gillard k oo.
Mb. tine, 8 dot. in case.......................$8 00
Mb. tine, 3 " " ...................  186
Mb. tine 4 ' " ......... 0 75

imperial BAznre powder

•MCI IN THiM DEPARTMENT 18 #40 PER INCH PER YEAR.
fk red .

Attirent.......1 86
Bupberrr and

gooeeberry.. 1 M

____  Per doe.
lOo. ................. $0 85
Fox ...............  17»

18-os.   8 60
12-os.   8 40

Ldosen............... 81-lb...................... 10 50
Rosen............... 5-lb...................... 19 80

MAGIC BAKING POWD1B 
Ontario and Quebec Prices 
Oases. Sites. Per do* 
6 dozen 6c.

Plum..................1 70
Grape.................1 86

Marmalade
_______ ______  Orange Jelly.... 1 66

Plum Jam..........1 65 Green Fig............ 8 85
Greengage plum, Lemon .............1 60

. 1 76 Pineapple........... 1 95
1 75 Ginger.................8 36

Pure Preserves—Bulk
6 lbs. 71be 14’s k 80's per lb............... ................oir

.............................. ..................................0 II
lavbgpp. .. 0 68 0 a ...................0 II
VNrtSt allowed UP te Me per 188 lbs.

Strawberry .. 0 60 0 83 
Baekoanrant. 0 68 0 88

4-os 
6 "
8 "

18 "
18 ,e 
16 “
16 «
84-lb 
6-lb 
6-oz 

18 "
16 M

Special discount of 5 per 
cent, allowed on five cases 

or more of "Magic Baking Powder."
ROYAL 

BAKING POWDER

60 50 
0 75 
1 00 
1 30 
1 80 
1 86 
385 
8 30 
5 00 
960

L.Peroase [ 66 00

Royal
Sizes. Per Doz

1—Dime .. 60 95
fâ-:: .. 1 40 

.. 1 95
4-lb... .. 1 65
18-oz.. .. 3 85
1-lb. .. .. 4 90
3-lb... . 13 60
5-lb... .. 22 35

Barrels—When packed 
in barrels one per cent, 
discount will be allow­
ed.

whits swab ariose and cereals ltd.
White Swan Baking Powder—5-lb. size, 

68 85; 1-lb. tins, 62; 18-oz tins #1.60; 8-oz. 
tins, 61-80; 6-oz. tins, 90c.; 4 oz. tins, 66c.; 
5c. tins, 40c.

Keen’s Oxford, per lb............................. 0 17
In 10-box lots or case....................... 0 18

Gillett’e Mammoth, 4-gross box............ 3 00
OMoa and unocoiate
THE on WAN on., LIMITED

Perfection, 1-lb.
tins, per doz.... 64 50 

Perfection, 4-lb.
tins, per doz— 2 40 

Perfection, 4-lb- 
tins, per doz— 130 

Perfection, 10c
size, per doz---- 0 90

Perfection, 5-lb.
tins, per lb..... 0 37 

Soluble, bulk, No.
1, per lb............ 8 80

Soluble, bulk, No.
2, per lb..........  0 18

London Pearl, per lb.............................  0 22
Special quotations for Cocoa in bar­

rels, kegs, etc.
Unsweetened Chocolate-Supreme choco­

late, 4’s. I2db. 
boxes, per lb... 0 35 

Perfection choco­
late, 20c aise, 2 
doz. in box, doz. 1 80 

Perfection choco­
late, 10c size, 2 
and 4 doz. in 
box, per doz...

Sweet Chocolate—

Auto sweet chocolate, 4 lb. cakes, S and 6 lb. 
bxx, 88c. lb.; Vanilla sweet chocolate, 4-ltx 
cakes, 6 lb. tins, 44a lb.; Falcon cocoa 
or cold soda K 1 lb. tins, 38c. lb.; Ora 
cocoa, 4 lb. pkgx, 6 lb. bags, 38a lb.; Caracas 
tablets, 100 bdUL, tied 5s, per box 63.00. The 
above quotations are Lab. Montreal. 

Coooanut
CANADIAN COOOANUT CO., MONTREAL. 

Packages—5c., 10a, 20a and 40c. packages, 
packed in 15-lb. ahd 30-lb. cases. Per lb. 

1-la packages........................................  0 26

fib. packages........................................ 0 87

4 and f-lb. packages, assorted............. 0 274
•lb. packages, assorted, in 5-lb. boxes 0 28 
•lb. packages, assorted, in 5-lb. boxes 0 39 
lb. packages, assorted, 5,10,15 lb cas 0 30 
Bulk­

in 15-lb. tins, 15-lb. pails and 10 36 and 50-lb. 
boxes. . Pails. Tina Bblx

White moss, fine strip 0 12 0 81 0 17
Best Shredded............0 18 .... 0 17
Special bhred...............0 17 .... 0 16
Ribbon......................... 0 19 ... 0 15
Macaroon................... 0 17 ---- 0 17
Dedicated..................... 0 16 — 0 16
White Moee in 6 and 10 lb. square tins, 21c.

Condensed Milk
BORDEN’S CONDENSED MILK OO.

Wm. H. Dunn, Agent, Montreal k Toronto.
Cases. Dos.

Brand Condensed Milk.... 65 75 1 45
“ ................... 4 75 1 23

4 00 1 00

SWAN SPICES AND CEREALS LTD 
White Swan Blend,

1-lb. decorated 
tins, 38c lb. 

Mo-Ja,i-lb. tins 
30a lb.

Mo-Ja, 1-lb. tins 
28olb.

Mo-Ja, 2-lb. tins 
28a lb.

Cafe des Epicures—1-lb. fancy glass jars, per
doz , 63.60 

Cafe VAromatique- 
per dot., 64 

Presentation (with tumblers) $3 per doz.

-1-lb. amber glass tare,

Ground or bean—
W.8.P. R.P. 

1 and 4 0 25 0 38 
1 and I 0 30 9 46 
1 and ( 0 38 CM
Packed in 30s and 56-lb 
oase. Terms—Net 36 
days prepaid.

SsfirSeal Condensed Milk.-----
Challenge Condensed Milk.........
Peerless Brand Evaporated Milk 

five cent size (4 dosen).......
Peerless Brand Evaporated Milk

COWAN
Peerless Brand Evaporated Milk

pint size (4 dozen)..........
Peerless Brand Evaporated Milk 

hotel sise.

8 00 0 50
3 50 0 90 ,<*•«

.... 4 40 1 10
S 70 1 86

teen’s Dessert, i* ■
,. 6 s.

Borwick’s 
Baking Powder

Per do*, tins
Berwick

. 4 » and 4 », 12-lb. bx*.
-ueen’e Dessert. 6’s. 12-lb. boxes........
vanilla, 4-lb., 6 and 12-lb. boxes.. .......
Parisian, 8 s, 6 and 12-lb. boxes .......
Diamond, 6 s and 7’s, 6 and 12-lb. boxes 
Diamond, 4’s, « and 12-lb. boxes...

Icings for cake— 
Chocolate, white, 
pink,lemon,orange, 
maple, almond, 
coooanut cream, in

i-lb. packages, 2 
ozen in box, per 
dozen...........  0 90

Chocolate 
Confections—

Per lb.
Maple -uœ, o-w. oo ass............................. ® 3®
Milk med.Uiuni, 5-lb. boni.. ............. 0
Chocolate wafer., No. 1, 6-lb. boxes— 0 30 
OhocoUte wafer., No. 2, 6-lb. boxe..... 0 15 
Nonpareil wafers, No. 1,6-lb. boxe.— 0 30 
Nonpareil wafers. No. 3, 6-lb. boxe..... 0 15
Chocolate ginger, 5-lb. boxes ............. 0 30
Milk chocolate wafers, 6-lb. boxes........  0 36
Coffee drops, 5-lb. boxes........................ 0 36
Lunch bars, 5-lb. boxes................. 0 36

' ocoiate, 5c bundles, 3 doz. in

SUPCBK3W4-

Per lb.

EVAPORATED

REINDEER, LIMITED 
"Jersey" brand evaporated cream

per case (4 dozen).......................... 63 50
* " "bn * ............................. ... ..“Reindeer" brand, per case (4 dozen) 

“Reindeer" Condensed Coffee, case. 
“Reindeer" Condensed Cocoa, case..

5 25 
5 00
4 i

floi.Tib., 4 dM 
No. 1,1-lb., 8 dos 8 50 
No. 1,6-ox,6dos 0 80 
Ne. 8,8-ox ,3 dos 8 86 
Vo. 8.U-ox,4da 0 46 
*o.li,TK>x,4ds 1 10 
No.10.1*^ Ids 8 86

No. 13,4-vx, o Os 8 70 
No. 18,4-os.,3dx I 78 
In Tin Boxes—

No. 13,14b.,8ds. 3 08 
No. 14,6-ox, 3 ds 1 75 
No. 15,4-ox, 4 dx 1 10 
No. 16,8*41».... 7 85 
No. 17,641»....... 14 00

1 36 
0 36
0 38
0 90

FOREST CITY BAKING 
FOWDXB

Dozen
8 oz. tins............... 0 75

18 os tins............... 1 25
18 oz. tins............... 1 75

Cereals
WHITE SWAN SPICKS A 

CEREALS, LTD. 
White Swan Breakfast 

Food, 8 doz. in case, 
ner case S3.00.

Tne King's Food, 8 dx in 
oaee, per case #4.80. 

White Swan Barley 
Crispe, per doz. 61- 

White Swan Self-rising 
Buckwheat Flour, per
doaonfl.White Swan Self-rising 
Pancake Flour, per 
dosen 61-

Whito Swan Wheat Ker­
nels, per dox 6150 

White Swan Flaked 
Rloe, per dosen 61- 

White Swan Flaked 
Peas, par dosen 61.

. DOMINION OANinr

‘““''EL _
■Mewbem........ 1 « JoIUm

1 96 Bed currant...
:ÎSS£sr

Milk chocolate, 5c bundles, 
box, per box. .............—.••• ••• 1 36

Milk chocolate, 8c cakes, 3 dox in box,
NuTmili chocolate," i’s," 64b. boxes, lb.
Nut milk chocolate, 4’®. 6-lb. boxes, lb.
Nut milk chocolate, 6c bars, 21 bars, 

per box.................................................
epps’s

Agents — Willson & Warden, Toronto ; 
Forbes 4 Nadeau, Montreal; J. W. Gorham 
& Co., Halifax, N.S.; Buchanan & Gordon, 
Winnipeg
In 4. 4 and 1-lb. tins, 14-lb. boxes, per lb 0 3d
Smaller quantities ................................... 0 37

JOHN P. MOTT A CO.’S.
G. J. Betabrook, St. John, N.B.; J. M. 

Douglas k Co.. Montreal^ R. 8. Mclndoe,

sT.CHAP

BT. CHARLES CONDENSING 
COMPANY.

Prices :
St. Charles Milk, fam­

ily size, per oase__ 63 56
Baby size, per case... 2 00
Ditto, hotel ............
Silver Cow Mi k........

Cheese—Imperial
Large size jars, dos...................................8 88
Medium size tars,
per doz ............... 4 I

Small size jars, per
das........ .............. 8 40 1

Individual size jars
per dos.................1 00

Imperial holder—
Large size, dox 18 00 
Mel size, doz. 17 08 
Small sise, dox 18 00 

Roquefort—
Large sise, dox 8 40 
Small sise, dox 1 40

Canada Cream Cheese-
In carbons, each 1 dosen.................... 0 ' 0
Large blocks, dosen............................ 8 80
Medium blocks, dosen.......................  1 30

Cream
FUSSELL k CO., LTD 

London, Eng.
“Golden Butterfly" 
orand Cream, 8 dox 
10a size, cases #7.00

Golden Butterfly" 
brand Cream, 8 dox 
15c. size, cases $11.50

Coupon Books-Allison's
For sale In Canada by The BbyBiain Go. Lid 
Toronto. O. O. Beauchemis k FUx Montml 

62, $3, 65, 610. 615 and 6Ü&.
All same price one size er assorted -

UN-NUMBERED
Under 100 books................................each 04
10C books and over.........................  eaeh 03ft
500 books to 1000 books ..........................OF

For numbering cover and each coupe*, 
extra per book % cent

UreRICH

XyPueacLt-tCi^*-

Infants’ Food
Robinson’s patent barley, 
4-lb. tins, 6125; 1-lb. tins, 

„ $2.25; Robinson’s patent
Purity Milk.« T6 poste, 1-lb.tinB, «1.35; 1- 
Good Luck................. 4M lb. tins, «2.35.

Flavoring Extracts

3 75
4 99

Toronto; Jo,. B. Huiley, Winnipeg; 
p.reae Galxary ; Johnson k Yockm monton; StSndsrd Brokerage Oo.. 1 
▼er; Frank M. Hannum, Ottawa.

Tees k 
iey, Bd-

rxna*. LiMm
1 60 
1 79
1 00
1 15 
1 45

Elite, 10c. size
ïo0;.000^ «o

Mott’s breakfast cocoa, 10c size 90 per dx
" breakfast cocoa, is..................... 0 38
•• " " fs.................... 0 38
" No. 1 chocolate, *'■....................0 82
" Navy “ i» ..................... 0 8«
" Vanilla sticks, per gross............. 1 00
•' Diamond Chocolate, 4’s............. 0 84
v Plain choice chocolate, liquors. 0 32
“ Sweet Chocolate Coatings........ 0 90

WALTER BAKER A OO.. LIMITED. 
Premium No. 1 chocolate, t and lib. oak*. 

350. lb.; Breakfast cocoa, 1-45.4. i 1 and Slb 
u~ 410. lb ; German', iweet ofcooolato, t and 
jKcak^itb. ba.. Me. lb.; Omraoaojwwjt 
ehooelate, 4 and 4 lb. oakes, Fib. bax, 38c lb.;

Coffees
KBY-BLAIN, LIMITED.

Standard Coffees
Roasted whole or ground. Packed in damp- 

proof bags and tins.
Club House___ 60 38 Ambrosia..........0 26
Nectar............... 0 30 Plantation........ 0 23
Empress............ 0 28 Fancy Bourbon 0 22
Duchess............. 0 27 Bourbon............0 20
Crushed Java and Mocha.................... 0 18

" " " ground— 0 184
Package Coffees.

Gold Medal, 2 lb. tins, whole or ground 
“ " lib. tins, "
“ " 4 lb. tins, "

Anchor Brand, 2 lb. tins " "
" “ 1 lb. tins " “

German Dandelion, 1 lb. tinx ground

SHIRRIFFS

1 oz. (all flavors) doz. 1 00
2
84 '4 '
5 '
8 1 
16 ‘ 
32 '
Discount on application.

4 lb. tins, 
, 1 lb. tiEnglish breakfast, 1 lb. tins,

Grand Prix, 1 and 8 lb. tins. " 
Demi-Tasse, 1 and 2 lb. tins, “ 
Flower Pox 1 lb. pots, "

Confections
IMPERIAL FEANUT BUTTER

_____ ws /en...................... 0 96 doaei
Medium, oases dosen................188 '*
Large, oaaas 1 dosen ....................  8 76 "
Tumblers, oases 8 dosen............... 1 36 "
864b. palls...................................... 0 16 lb.

ORESCENT MFG. OO.

Mapleine.
Per dos.

8 ox bottles (retail
at 50a.)............ 4 50

4 ox bottles (retail
at 90x1 ............ 8 86

8 ox bottles (retail
at 61.60)..........

16 ox bottles (retail
at 6#............

GaL bottles (retail.........

12 60 
14 06

61
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COFFEE High Grade Coffees are up several cents per pound, but we will 
contract with you for the balance of the year for

AURORA COFFEE
the same magnificent quality at the same prices. By this plan we will not only retain our many 
present customers, but hope to make many new ones. Now, don’t miss your opportunity. Get 
a sample from us. We will send you a big sample on application. You are to be the judge. 
It’s easy money to get in touch with us.

W. H. G1LLA1D CD. CO.. Wholesalers HAMILTON. ONT.

SATISFIED CUSTOMERS

are all those to whom you sell

Black Knight Stove Polish
The brillisncy of polish and its lasting qualities 
are features which will not be found in any 
other stove polish.
The polish comes quickly and goes slowly. It 
will not stain the hands.
Put up in attractive boxes. Feature this attrac­
tive line—your profit is assured.

Orefer from your Jobbor

The F. F. DALLEY CO., Limited
Hamilton, Canada, and Buffalo, N.Ï.

Perfection Computing Cheese Cutter
Made in Canada

Encased in our Standard Automatic Cabinet—a 
handsome glass and wood cabinet, highly polished 
and very practical.

Adds Greatly to the Appearance of 
the Store

Modern equipment gains business. The well fitted 
store, being distinctive, wins the trade of the fastid­
ious buyer, and the confidence of every customer.
No fixture in the grocery store performs a more use­
ful duty than the “ Perfection ’’ Cheese Cutter, both

in appearance and 
actualcash savings.

American 
Computing 
Company
of Canada
HAMILTON, ONT.

Automatic Cutter Cabinet

STORE MANAGEMENT—COMPLETE
16 Full-Paie
Illustration»

ANOTHER NEW BOOK
By FRANK FARRINGTON

A Companion book to Retail Adyertigiaf Complete 
$1.00 POSTPAID

“Store Management—Complete” telle all about the 
management of a store ao that not only the greatest a ale a 
but the largest profit may be realized.

THIRTEEN CHAPTERS
Here ie • sample:

CHAPTER V.-The Store Pelicy—Wh.t it .honid be 
to hold trade. The money-hack plan. Taking back goods. 
Meeting cut ratea. Selling remnants. Delivering goods. 
Substitution. Handling telephone celle. Rebating railroad 
Cere. Courtesy to customers.

ABSOLUTELY NEW JUST PUBLISHED
Send ua Si.00. Keep the book ten daye and f it isn't 

worth the price return it end get your money beck.

272 F,«.i TECHNICAL BOOK DEPARTMENT
«“« »■ Cloth 141-14» University At».. - Toronto. Csnsds.

BUY

Star Brand
Cotton Clothes Lines

AND

Cotton Twine
Cotton Lines are as cheap as Sisal or Manila and much better 

For Sale by All Wholeaale Dealer.
SEE THAT YOU GET THEM
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Brooms Brooms
“BROOMS OF QUALITY”

are hard to get.
W. W. &> CO BRANDS are made up to the mark, always. Our customers 

know this and oui Factory runs full time on “Quality" account.
TRY A SAMPLE SHIPMENT

WALTER WOODS & CO.
HAMILTON WINNIPEG

OUlKl PORK 
AND BEANS

in Tomato Sauce

Per do* 
No. 1, 4 do*.

incase.... 0 60 
No. 2, 3 do*.

incase.... 0 90 
No. 3, flats, 2 

do* in case 1 0

doziness* 1 S6 
No. S.1 dot 

In esse.... « M 
No Hides, 

incss*....H M

L.rOSTS, MASTIC « 00., MOWTSSAL.| 
A.1*01 SB TMSSB rSICSS ASS 

r.O.S MOMTSSAl.
IMSOSTSD PSAS "SOLSIL 'F 1 7

Perssss

Oorosls.

Sur Extra Fine., flacons, 40 Bou. 
kilo 100 tins

•• 100 ••
•• 100 "
•• 100 ••.. 100 «
" 100 ••

100

Extra Fins

Fine 
MiFtne 
Moyens No. 1
Moyens No. 2 M I — -
Moyens No. S.............................................. • 76

Asparagus, Haricots, etc. 
MINERVA BURR OLIVE OIL.

Case—
12 litres....... ... 6 60 24 pints...........
12 quarts .... ... 6 76 24 1-pinte.......

Tina—
...13 00 l 1.1*', 10."

1 gals., 6e ... ...28 00 f f»L. **» I<l.
1 gals , 10s .. ...28 00 ( 18. Rd.
« ,*!•., I0, .. ...» 00

. • 26

BARON DR TIGHT WATERS.
Ls Oepitale, 10 qU.................................... I 00
La Neptune, 60 qte................................... • 00
St Nicolas, 60 qte..................................... 7 00
Ls Sanitae Sparkling. 60 qte................... S 00

" " 100 pte.................... 9 00
m •• 100 splits................ 4 00

Viehy Lemonade Savoureuse, 50’s........  7 50
CASTILE SOAP

Le Soleil," 72 per cent. Olive Oil
Case 36 lbs., 11 lb. bars..................

.............k, 21 lb. *
k, Jib.
L, H os.

_ _ 0 0741b.
12 lbs.; 3j lb. bars.................. 0 08$ lb.

- 60 lbs., rib. bars.................. S 60 ease
" 200 lba., H os............................ 3 75 case

“ Le Lune." S6 per cent. Olive Oil
Gass 35 lbs., 11 lb. bars..................  0 07 lb.

" 12 lbs., 34 lb. bars.............. 0 08 lb.
60 lbs., f ib. bars ................ 3 26 case

" 100 Ibe., 34 os. bars.............. 1 80 case
" 209 lbe., 3| os. bars.............. 3 40 ease

Alimentary Pastes, Blanc à Fils, Macaroni, 
Vermicelli* Animals, Small Pastes, etc.

Sox, 36lbs., lib....................................... 0 074
" 26 lbe., loose.................................... 0 07

DUPPY t GO. BRAND.
Grape Juloe, 12 qte................................... 4 76

34 pte................................... 6 16
" 38 splits.............................. 4 fi

Apple Juloe, 12 qU.................................. 4 50
^ " 94 pte................................... 4 76
Champagne de Pomme. 13 qte............... 6 00

" 24 pte...............  6 60
Matts Golden Rumiett—
Sparkling Older, 19 qte............................ 6 00
. V " 9* pts............................ 6 60
Apple Vinegar, 12 qu.............................. 3 60

BLUR,

LAÜNDR1

(Moedy's
Royal

89 «wee, In neat carton..........per lb. 0 16
0 lbs. In a bos. 6 beset in a crate.

CHLORIDE or LIMB

(Moody's Royal

1 lb. Carbonized
Fibre packages 0 86 

4 lb. Carbonized
Fibre packages 0 45

DBUDOS.
(Moody's Anty) Extra 

Fine.
Handy Sifter, top 

package, do*. 0 85 
1001b. Kegs ..lb. 0 054 
3001b. Barrels "0 06

Grape Nute-No. 22, $3.00; No. 23, $4.60. 
P*t Toasties-No. T3, $3.85.
Poetum Cereal—No. 0, $2.25; No. L $2.70.

F^rce, 36's.......
Gusto, 36s.......

Mutart
OOLMAN'S OR KRBir’e

Per do*. Per das
D.8.F., 4-lb. Uns 1 40 F.D.. 44b. Uns.. I « 

4-lb. tins 3 69 Per jar
14b. tins 6 09 Durham, 4-lb. iar • TI 

F.D., 4-lb. tins.. 0 86 " Mb. Iar 0 *
IMPERIAL PREPARED MUSTARD

Small, oases 4 down....................... 9 41 dosw
Medium, oaeee 2 down................... 9 10 71
Large, oeeee 1 down....................... 1 16

Lar*
N. K. PAIBBANK GO. ROAR'S ISAS 

LARD COMPOUND.
F.O.B. Montreal 
Tierces, lb 0 10 
20-lb. pails $2 10 
20-lb. tins. $2 00 
60-lb. tubs i
per lb... 1041
3-lb. tins,
20 to case

nr lb... Oil 
b. tins,

12 to case, per lb...................................
10-lb. tins, 6 to the case, per lb............

BUNNS
"babipirnt "

Jelly Powders

QUICKSHINB STOVE POLISH.

No. 10, Fancy tins, tall shape.......do*.
3 do*, in wood box.

HALF TIME SHOE PASTE 

(Moody’s Extra Fine)
4 do*. In wood box....................per do*.
1 do*, in carton, 12 in wood box '•

0 85 
0 75

HAND cleaner Moody's Electric)
In Fancy tins, 3 do*, in wood box, do*. 0 85

|(1E«II|[

AMMONIA
WASHING

IB JELL-0
The Dainty Dessert

Assorted Case, Contains 2 doz..$l.S0 
Lemon (Straight) Contains 2 doz. .$1.80 
Orange (Straight) Contains2 doz..$1.80 
Raspberry (Straight) Contains 2 doz..$l.S0 
Strawberry (Straight) Contains 2 doz..$1.80 
Chocolate (Straight) Contaii s2 doz..$1.80 
Cherry (Straight) Contains 2 doz..$1.80 
Peach (Straight) Contains 2 doz..$1.80 
Weight 8 lbs. to case. Freight rate, 2d class.

KLSNZINE AMMONIA

powder (Moody's)

EWfoliRSff

Washing Compound—
Do*.

Large size, 14 lbs.. 0 90 
Small size, 10 oz... 0 46 
Packed 3 do*, in wood bo

Jam Per lb.
194b. «Bod palls.............................................. 0 081
Pme eeserted jam, 14b. glass Jars, two 

Aweninoaw.....................................  1 75

Pastes.
THE C. H. CATELLI CO., LIMITED, 

MONTREAL, CANADA 
Alimentary Pastes.

"Swallow Brand" (Hirondelle). 
Vermicelli, Macaroni, Spaghetti, Macaroni 

Short Cut, Small Pastes assorted. Melon 
Seeds, Animals, Stars, Alphabets, Alphabets 
Miudle.

Cases of 25 packages, 1 lb................... 0 06
Oases of 25 lbe., loose..........................  0 054
Egg noodles, eases of SOpkges., 44b. 0064 
Egg noodles, eases of 10 Ibe., loose.. 0 06
Lasagnes, cases of 10 lbe., loose........ 0 06
Marguerite, all varieties, pkgs. only. 0 OS

Assorted Case, Contains 2 doz- 60 
Chocolate (Straight) Contains 2 doz- 2 50 
Vanilla (Straight) Contains 2 doz- 2 50 
Strawberry(Straight) Contains 2 doz, 9 50 
Lemon (Straight) Contains 2 doz, 2 51 
Unflavored (Straight) Contains 9 doz. 2 to 
Weight 11 lbs. to case. Fr’ght rate, 2d class.

COMPOUND.

Tiei 
Tubs.

. 0 094 

. 0 09f
20-lb. pails. 0 18 
20-lb. tins.. 0 09f 
10-lb. " 0 1Ô3 
5 lb. " 0 10] 
3-lb. " 0 1M

l-lb. cartons 101
[Concentrated).

OILLETT'S 
PERFUMED LYE

Ontario and Quebec
Prices.

Per case 
1 case of 4 d^z $3 50 
3 cases of 4 doz 3 40 
5 cases or mure 3 35

Marmalade.

SHIRRIFP BRAND 
" Imperial Scotch **—

1- lb. glass, doc... 1 56
2- lb. glass,do*... 2 80 
4-lb. tins, doc— 4 66 
7-lb. tins, doz. .. 7 36

“ Shredded' —
1- lb. glass, doz... 1 90
2- lb. glass, do*... 3 10 
7-lb. tins, dot— 8 25

Vermicelli and Macaroni.
D. HPINELLI C’Y, MONTREAL.

Fine.
4 lbe. box "Special"................ per box 0 22
8 ibe. " •*   “ 0 44
5lbs. “ "Standard"...........  " 0 37%

10 lbs. " “   *' 0 55
6 i lbe. cases or 75 lbe. bbls......... per lb. 0 05
25 lbe. cases lib. pkgs (Vermicelli) " 0 06

Globe Brand.
6 lbe. box "Standard”............ per box 0 30

10 lbe. “ "   ' 0 60
25 lbe. eases (loose).......................per lb. 0 06
36 lbs. oases, 1 lb packages.......  ‘ 0 064
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Stth.iSSZ
!• tines wee. $7.10; 
14b balk, per*. M 
and 9601b*., si lie 
per lb. Ooesn blsne 
mange, 48 6m., $4: 

l, td o-vi., $1.66; Ooesn cough 
l.$6.«; * lee.. $7»; Ooesn 
48 14b.. $3 60.

Soups
CHATEAU BE AND 

COH GENTIL ATE D SOUPS

Ver stable Motion Broth 
Mulligatawny Chicken
Ox Tail Pea
Scotch Broth Julienne 
Mock Turtle

Vermicelli Tomato 
Consomme Tomato

No. l's. 96c. perdosen. 
Individuals. 46c. per dosen 
Packed 4 dosen in a case.

dee, S-oa. tins. 4 dos

*

yoti soap, per grues 
tferaw'hatM^r pwa

i intf-JBi6-oase lou (delivered), $4 16 each, with 90 
ban of Quick Naptha as a free premium.

wm BAkINGSODA

OILLETT'S CEE SH TA ETAS
Ontario and Quebec Prices.

Per doe
|4b. paper pkgs, 4 dor. in case.............. $1 00
|4b. paper pkgs., 4 doz. in case............ S 00
iV,bb. “

Per doz
à4b. cans with screw covers, 4 dos. in

case........................................................... $2 90
14b. cans with screw coven, 3 doz. in

case..................... .............................. 4 10
Per lb

64b. eq. canisters, * doz. in case....... 0 33
10-lb. wooden boxes................................ 0 ?0'4
85-lb. wooden pails................................. 0 30-4

1004b. kegs.................................................  0 28 >4
9604b. barrels............................................. 0 28

SYMINGTON'8 80ÜPH

Quart packets, 9 
varieties, dozen 0 90 

Clear soups in 
stone jars, 6 
varieties, d'zen 1 40

Case of 1-lb. contain­
ing 60 packages per
box $3.00.
Case of Vfc-lb. con­
taining 136 packages 
per box S3 0(K 
Case of 14b. and *4b 
containing SO 14b. 
and 60 W4b packages 
per box $3.00.

Case of 6e. packages, containing 96 packs#—. 
per box $3.00.

MAGIC SODA

Ontario and Queliec Prices. Per case 
Case No. 1, 00 1-lb. packages ..11 case $2 85 

V " “ "
Case No. 2. 120 ( lb.

3 {“ilb:
Case No. 6, ItO 1 ..11 case 2 90 

l 5 " 2 80

Pi
Lew than 6 smsb ................................... $5 80

mm

BDWAEDSSUEO 8IAEOH OO., LIMITED
Boxes Cents
contain Laundry Starch* per lb.
40 lbs. Canada Laundry....................... 0 054
40 lbs. Canada while glose, 1 lb. pkgs. 0 06 
48 lbs. No. 1 white or blue, 4 lb. cart’s 0 061 
48 lbs. No. 1 white or blue, 31b. cart's 0 065

100 lbs kegs, No 1 white......................... 0 06Î
900 lbs bbti , Ne 1 white....................... 0 06*
30 lbs. Edwardsburg silver glow, 1 lb.

ohromo packages............................. 0 071
48 lbs. Silver glo*, in 6 lb. canisters.. 0 075 
36 lbs. Silver glow, 6 lb. draw lid box* 0 075 

100 lbs. kegs, Si.ver glose, large crystals 0 06| 
96 lbs. Benson’s satin, 1 lb. cartons,

i -w- ohromo label................................... 0 07*
40libs Benson’s enamel (cold water)

-w per oaee ......................................... 3 00
90 lbs Benson’s enamel (cold water)

per case............................................ 1 60
Celluloid —Boxes containing 46 cart's,

• per case............................................ 3 60
-«• Culinary Starch 

40 lbs. W. T. Benson 4 Oo.'s cele­
brated prepared oorn.................... 0 07*

40 lbs. Canada pure com starch...... 0 06
(SO Tb. box* *c. higher) 

bsajittobd htaeoh worka limited 
Ontario and Quebec.

Lai*dry Starch* ■
Canada Laundry, box* ef 40 lb.. 9 96 
Ajome Olo* Starch—

14b. oartims. box* of 49 lh.......  • 06*
■waaajSttifc:.
KM6:::::::::::::::::: ! 3

«ee­
l-lb. lane, eeteee. eae M lb. • 07
Hb 1er trank». Ile ne............ SOS
Ub. 1er drue, with «raeetta 

I bee.....................................  0 011
Ku^u.erT«>ta.1001b........... • M{

Old Fez, lb .......................................

Empire, 6s and lit............................... 44
Ivy, 7e...........................................................la
Starlight, 7s.........    ^

Cut Smoking—Great West Poach*. 8s 51 
Regal Cube Out, 9a........................................70

$3.60

OXO CUBES 
Enamelled Price per

tins ef dozen tins
4 cubes............  $0 96

10 cubes............  1 40
60 cub*............  11 00

100 cub*............  2160
OXO (Liquid) 

Bottles Prie*
1 doz. 1-os.........  $ I 00
1 doz S-oe.........  360
1 dot. 4-*......... 6 t0
1 dos 9-os......... U * .
1 doz. 14m............. 18 to

Store Polish
JAMES DOME BLACK LEAD

6a sisa, gross, $9.40.
lyre»

■DWABDBBITBG 8TAB0H OO., LTD. 
Crown Brand Corn Syrup 

2-lb. tins, 2 doz. in case, per ease.... 1 40 
64b. tins, 1 doz. in case, per ca-e— 2 76 

10-lb. tins, % doz. in case, per case — 2 66 
904b. ties, 4 doz. in case, per oaee — 2 60
Barrels. 700 lbs........................................... 0
Half barrels, 360 lbe.................................. 0
Quarter barrels, 176 lbs............................. 0 ,
Pails, 38*.......  ........................................ 1 76
Pails, 36 lbe., each...................................1 25

Lily White Com Syrup.
Plain tins, with label— Per ease

2 lb. tins, 2 doe. in sees.....................3 66
6 " 1 “ "  3 00

6. 10 and 30 lb. tine have wire handle») 
Bearer Brand Maple Syrup. Case

lb. t us 3 dos in ease....................... $3 60
6 “ 1 " " ........................ 4 OO
10 " 1 M M .......................... 8*
30 J *• " ........................ 8 80

and * lb. tins have wirehandl*)

Canada rimer 
■BAWD

The Aylmer Con­
densed Milk 

Oo., Ltd.

Per ease 
Canada First 

Evap. Cream 
family size.. S 60 

Canada First 
Evap. Cream 
medium size 4 80 

Canada First Evaporated Cream, hotel
Canada First Ef»p—tied ’Ormm,' baby * 7°

...................................................  1 00
Canada First Condensed Milk.............. ' 4 66
Beaver Condensed Milk.......  4 00
Rosebud Condensed Miifc.............4 36

Molasses
DOMINION MOLA88K8 CO.

. Gingerbread Brand (Toronto)
3 b—3 doz. to case......................................$2 85
3’s—8 doz. to case . .........................* " $2 85

WINNIPEG
}—T?n8’ 2 4°* cases, per doz......... 1 08

No 3 Tins, 3 doz cases, per doz....... 1 «7
£° .r1!1?*'1 do» cases, per doz........ 2 98
5*° t doz. oases, per d* z....... 4 83
No. 20- Tins, J doz. cases, per doz....... 10 90
Paile—l'e, each..................... q ga
Pails—2 », each......................... ' 0 96
Pails—5’s, each..............................................  2 10

DOMOLCO BRAND.
Maritime Province and Ontario:

2», 2 doz. case per doz..T.....................  $1 35
3’s, 2 doz. case, per doz.......  ..... . 1 95
£5»1 doz. case, per doz ................  *.*.*.* 3 75
10s, * doz. case, per case.............................. 3 40
30 s. j doz. case, per case............................. 3 t5

Western Prices-Sudbury to Victoria
2s, 3 doz case, per doz................................  l 60
3s, 2 doz case, per doz....................... 2 35
5b. 1 doz. cave, per doz ....................   4 60
10 s. * doz. case, per case............................. 4 15
20 s, i doz. case, per case.............................. 3 80

Sauces
PATBNBON'S WOEOBNTBE SAUCE

6 iOKmi dO* • »
Pint bottiea, 8 doaen oaa* doe............ 1 f|

H P. Sauce - Per dozen
Cases of 3 dozen....... $1 90

H P. Pickles
Cases of 2 dozen pints 3 35 
Cases of 3 doz. * pints 2 25

HOLBROOK'S IMPORTED 
PUNCH SAUCE

Per dozen
Large, packed in 3-doz.

case ....... ......... $2 26
Medium, packed in 3-doz 

case............................... 1 40

Minimum re-

-“‘VS0**
0 36 
1 If 
8 26

Minimum re­
selling prie*

*0 36 
0 65 
1 10 
1 76

.EYL0N

BluUbA_____________ __________ 0 M 6 If
Oienge Libel, !'• end 1»......... 0 II I SC
BnnlâM.I’ud|i........... 0 10 «
Brown Libel, !'•.......................  0 00 0 U
Oran Libel, 1 • end |l...........  0 36 OH
Bad label, lo.............................0U OH

MBLAOAMA Tli
MIN TO BROS.,

45 Front St. Bass

sesm
delivered prices.

HOLBROOK'S IMP. WORCESTERSHIRE SAUCE 

„ , Per dozen
Rep Va pints, packed in 6-doz. case.... 2 25 
Imp. % pint», packed in 4-doz. case ... 3 15 
Rep. quarts, packed in 2-doz. case....... 6 50

Brown Label, 1 lb. or i............. 0 86 0 30
1 lb. or 1 0 97 0 36

Purple ' 
Gold •'

Is, I or |............. 0 80 9 41
Is, I or 1............. 8 88 011
la, I or 1............. § 48 9 61

9 M
1 01

Oeylon Tea, la 
1 and *-lb. lead 
packagw — black 
er mixed.

Black Label, 14b., retail at S8o......... 10 10
Black Label, *-lb., retail at 96c......... 0 21
Blue Label, retail at 30o...................... 9 U
Green I*bel, retail at 40o.................... 8N
Red Label, retail at 60c....................... 9 36
Brown Label, retail at 60c................ 04$
Gold Label, retail at 80c...................... 9 IS

Jams and Jellies
T. UPTON ft OO.

Compound Jams — red raspberry, straw­
berry, peach, plum, red currant, black cur­
rant, cherry, gooseberry, blueberry, apricot, 
bucklei erry. 12-oz. glass jars, 2 doz. in case,

SI per doz.; No. 2 tin,2 doz. in case, £1. 9U per 
oz.; No o tin pails. 9 pails in crate, 37lc per 
pail ; No. 7 tin pails, 6 pails in crate, 52*0. per 

pail ; No. 7 wood paib, 6 pails in crate, £2*c. 
per pail ; 30-lb wood pails, 7*c. per lb. Pack­
ed in assorted cases or orates if desired.

Compound Jellies — raspberry, strawberry, 
black currant, red currai t, pineapple. 12 uz. 
glass jars, 2 doz. in case, $1 per doz.: No. 2 
tin, 2 doz. in case, $1.90 per doz ; No. R tin 
pails 9 pails in crate, 37*c. per pall; No. 7 
wood pails, 6 pai s in crate 52*c. per pail ; 
30-lb. wood pails, 7je. per lb. Packed in 
assorted cases or crates if desired.

Pure Orange Marmalade -guaranteed idl­
est quality. 12-oz. glahS jars 2 doz. in case, 
8110 per doz.; 16-oz. glass jars 2 doz. in < use, 
$'.50per doz.; pint sealers, 1 doz in case, 
82 2 > per doz ; No. 2 tins, 2 doz. in case, $2 
per doz.; No. 4 tins, 2 doz. in case 32c. per 
tin ; No. 5 tins, 9 in case, 40c. per tin ; No. 7 
tins, 12 in crate, 56c. per tin; No. 7 wood 
pails, 6 in crate, 5oc. per pail ; 30-lb. wood 
pails, 73c. per lb.

Jelly PowSers.

WHITE SWAN KIK E 
AND CEREALS, LTD.

White Swan, 15 
flavors, 1 doz. in 
handsoroeemmter 
carton, per doz., 90c.

Ugg01»*.................................................. t*t 00
24 No. 3 Jars........................................... 33 «0
12 No. 6 Jars.......................................... 27 60
Ouul ■0441m. “TIUstie" lru4

A. r. TIB TNT ft OO., AEENEE
t *“*• •**?■ mm........06 «OwiUm.m4 mis, per mm......... 6 4u

Tobaoeo.
wmui Touom oompajtt or ouui,

LIMITED—BMFINE BEANO*.
Chewing—Black Watch, 8s......................... 44

Bobs, 8s and 19s.............................. 2
Buiiy. %....................................................... 44
Currency, 64e and 12s......................... 44
Stag, 6* to u>...................................... * 14

List price.
"Shirrire" (all 
flavors), per dos. 0 90 
Discounts on applioa-

Ysasfc

Ontario and Quebec Prices.
Royal Yeast, 3 dozen 6-cent packages. 81 16 
GUlett's Cream Yeast, 3 dozen in box.. 1 15
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ESSENCE
r your moat discriminating customers. It is prepared from the 
)ffee, and is the only Cotise Essence that retains the flavor and 
>i the Cotise Bean. Its economy and handiness make it in- 
rte every house wile.

& Go., Edinburgh and London
W. B. Bayl.y & Co., Toronto. Quebec—Messrs. F. L. 
:ouver and Winnipeg—Messrs. Shallcross, Macaulay & Co.

RELIABLE
too JT'ii
dcurered

You cannot

with a poor broom.
Every woman desires her house to be 
swept clean and It is therefore impor­
tant that every dealer should supply

fa and Jellies

Have no hesitation
In stocking and recommending

"COW BRAND”
BAKING SODA

It is noted for its strength, purity and reliability, and 
is a marked favorite with the cook.

See to your stocks. Order from your jobber

CHURCH and DWIGHT
Manufacturers LIMITED

MONTREAL

iB ng surer way than by hand

ONTARIO

ly Powders

W. A. JAMESON
COFFEE CO.

Importers and Roasters of High Grade 
Coffees.

Manufacturers and Proprietors of

"Futlir-UfM” Braid Baklig Powder
We also carry a full ||ine of TEAS, 

SPICES, etc.
Y east

/• f; '*5
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The Sodas that 
Bring Sales
Telfer’s Peerless Soda Crackers 
possess a reputation for unvarying 
excellence which has been won only 

after years of experimenting in the attainment of perfection in quality.

PEERLESS SODA CRACKERS
MADE BY TELFER’S

contain more biscuits of better quality than any other kind. The careful packing 
allows them to be delivered to your trade in equally as fresh a state as when you 
first stocked them.

You will find there is a big demand for Telfer’s 
and besides it gives you good profit.

TELLER BROS., Ltd., Collingwood, Ont.
BRANCHES AT TORONTO, WINNIPEG, HAMILTON, FORT WILLIAM

r7 T


