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CIRCULATES EVERYWHERE IN CANADA
Alee In e-wit Britain, United States. West Indien, Seuth Africa and AuotraJta.

Canadian Grocer
A Weekly Newspaper Devoted to the Grocery, Fruit, Provision, 

Canned Goods and Foodstuffs Trades of Canada.
Office of Publication 10 Front Street East, Toronta
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The World’s Laundry Blue

Keen’s Oxford Blue
follows the Hag—Commerce and its expansion 
means the sale of more Keen’s Oxford Blue.

—In Canada every grocery jobber sells it.

Frank Magor & Co., 403 St. Paul Street, Agent» tar the Dominion Montreal.

Thousands of Boxes of Starch
are now going into all the stores of Canada.

I lie brands on these thousands of boxes are

Edwardsburg “Silver Gloss” Starch (for the laundry) 
Benson’s “Prepared” Corn (for culinary purpose»)

there’s the whole story in a few words.
For sale by all jobbers.

EDWARDSBURG STARCH CO., LIMITED
ESTABUSHED 1858

S3 Free! St, Eut, TORONTO. OnL Works. CARDINAL Ont 164 St. Jmmm St MONTREAL
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“Canned by
— Griffin & Skelley” ==

Until you break the shell of a nut you are wjiolly in the 
dark as to the quality of the meat therein. A fair ex
terior often covers an unsatisfactory interior. Quality 
depends largely upon reputation—you’ve got to be 
guided by that. Be guided, then (if seeking highest 
quality in Canned Fruits), by the name “ Griffin & 
Skelley," and you’ll be absolutely safe.

Griffin & Skelley’s
Canned Fruits
Canned Apricots, Canned Peaches, Canned 
Grapes, Pears, White Cherries, Black Cherries,
Blackberries, Damson Plums, Egg Plums,
Golden Drop Plums, Greengages, Raspberries,
Strawberries and Pineapples—fruits of recog
nized canned excellence. By the name “ Grif
fin <fc Skelley,” you shall know these products 
as safe canned fruits to buy and sell.

ARTHUR P. TIPPET & CO., Agents 
8 PLACE ROYALE. MONTREAL 84 VICTORIA ST., TORONTO
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DIRECTORY-
Manufacturers and merchants cannot expect to develop, maintain 
and get the best out of the Canadian market without the assist
ance of local agents. The following is a representative list of reput
able agents. The service department of Tne Canadian.Grocer is at 
the disposal of firms wanting agents or of agents wanting agencies.

TORONTO,EDMONTON.

SULTANA RAISIN
“F.A.” Brand

Grades : “SELECTED” 
"EXCELLENT” 

Now in Stock I
HALIFAX, N.5.

Anderson, Powis 4 Co.
Agents

16 Wellington Street East, Toroi 10

MOOSE JAW

FRASER & AISTHORPE
Manufacturers Agents

AGENCIES SOLICITED 
10714 VICTORIA ST. - TORON TO

FINE FILIATRA 
CURRANTS

EVAPORATED APPLES 
both on spot.

NEWFOUNDLAND

W. H. MILLMAN A SONS
Grocery Brokers 

TORONTO

RBQINA,
MitlAREN IMPERIAL CHEESE Ci

G. C. WARREN
Box 1036, - REGINA

AGENCY DEPARTMENT

Agents lor Grocers' Specialties and 
Grocery Brokers

Manufacturers’ Agent end Commission 
Merchsnt. Direct importer of ell grsdee of 
pure Ceylon Tees, end Desler In Coffees, 
Spices, Muetsrd, etc. Estebllebed over 10 
yeere. Cen hendle more lines.

(Continued on page 4.)

T. A. MACNAB & CO.
MANUFACTURERS' AGENTS

and COMMISSION MERCHANTS 
Importers and exporters. Prompt and 

careful attention to all business. Highest 
Canadian and foreign references. Cable 
address: “Macnab, St. John's.

Codes* A, B, C, 6th edition, and private.

A. R. McFarlane Wm. Field

McFARLANE & FIELD
HAMILTON, ONT.

Wholesale Grocery Brokers and 
Commission Merchants.

TEAS, COFFEES, DRIED FRUITS, ETC. 
Highest references. Prompt attention

Write for prices and particulars 
MONTREAL CUE. OTTAWA, ONT.

322 Notre Dame St E. 48 Anlgesea Square

Wholesale Manufacturers of

Phone Bell Main 3938.

BUNNELL & LINDSAY 
MOOSE JAW

(The largest city in Saskatchewan) 
General Forwarding and Storage Agents. 
Large track warehouse accommodation. 
Goods of all kinds transferred and re-ship- 
ped promptly. Moderate charges, corres
pondence solicited.

F. J. FOLEY & CO.
Manufacturers' and General Commission 

Agents for
ALBERTA and SASKATCHEWAN

Agencies Solicited 
Office and Warehouse— 

LARUE-PICARD BLOCK. EDMONTON, ALTA.

ELSOM & WHITLOCK
Manufacturers' Agents and Commission 

Merchants
Wholesale Fruits and Produce 

Large Track Warehouse Accommodation 
Correspondence Solicited

THE MOOSE JAW FRUIT AND 
PRODUCE CO.

J. J. McLean - - - Prop.
Manufacturer's Agents and Wholesale 

Commission Merchants 
Storage, Forwarding and Transfer Agents
Office, Fairford St. and Third Ave.

el. 359 Box 793 MOOSE JAW, 8A8K

J. W. GORHAM & CO.
JERUSALEM WAREHOUSE 

HALIFAX, N.8.
Manufacturers' Agents and Commission Brokers

WAREHOUSEMEN
Domestic and Foreign Agencies solicited. 

Highest references.

J. WALTER SNOWDON
MANUFACTURERS’ AGENT 

AND BROKER
Open for exclusive representstion of one 
or two more reliable bouses with good 
grocery lines. Correspondence solicited. 

Address
23 Burton Ave., Westmount, Montreal

General Commission Merchants 
MONTREAL

Fish, Oils, Beans, Peas and Produce. 
Agents: “Royal Crown " Skinless Codtish.

R presenting Morris & Co. Chicago, Pork and 
Lard.

ROBERT ALLAN & CO.

W. G. A. LAMBE & CO.
T oronto

Grocery Brokers and Agents.
Established 1885.

NUTMECS AT FIRST-HAND. Tl wMtula oily

FOR SALE
Cheap for cash, Fruit Cleaning 

Plant with Date Press. In goo< 
running order.

J.T. ADAMSON & GO
Customs Brokers 

and Warehousemen

27 St. Sacrament Street, Montreal 
TSL. MA» 771 SOMD II
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Tis Ever Increasing------
The volume of the tale* of our “ GOLD MEDAL" COFFEE 
eaoh month, thowt marked Inoreate over the preced
ing month. There mutt be tome good roaton for It.
We oan thow you good reatont why you thould puth 
the tale of

WHOLE

“ GOLD MEDAL ” COFFEE
1 and
2-lb.
Sealed
Tins
Only.

PACKED IN AIRTIGHT TINS—making a convenient package to handle.
It reaohem the consumer with all Itm aroma, strength and delicacy 
of flavor unimpaired.
It paye you a handsome margin, and with It* steadily-Increasing 
sale /• the most profitable coffee on the market.
Our name Is on every tin—a guarantee of unequalled quality.

A CARD WILL BRING YOU A SAMPLE, QUOTATIONS AND FULL PARTICULARS

EBY-BLAIN, LIMITE!% WHOLESALE GROCERS
1 ■ TORONTO

Popular and Profitable
The tea for you to handle is the tea which proves 
entirely satisfactory to your customer. That tea is

Blue Ribbon Tea
Retail price is from twenty-five cents to a dollar 
a package, yielding you from twenty to thirty-four 
per cent, of easily earned profit.

THE BLUE RIBBON TEA CO.
Montreal and Toronto

3
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Manufacturers’ Agents—Continued.

W. G. Patrick & Co.
Manufacturers’ Agents 

and
Importers

29 Melinda St., Toronto

THOS. B. GREENING & CO.
TORONTO

Consignees oirect from primary markets, and 
distributors of

GREEN COFFEE
Our samples will invariably indicate current 

market value.

VANCOUVER

F. G. EVANS & CO.
Grocery Brokers and 
Commission Merchants 

139 Water St., - Vancouver, B.C.
Correspondence Solicited.

WINNIPEG.

Wholesale Grocery Brokers, Com
mission Merchants.

First class connection with the tnde. Established 
1895. Firet-cless references.

Your correspondence and business solicited.

GEORGE ADAM & CO.
430% Main 8t. W.

GROCERY RR0KER8

Office and Warehouse : 141 Bennalyne Ave. 
Gorrespondencs Solicited.

WINNIPEG, MAN.

Wholesale Commission Merchant 
and Broker

34 Arthur St., WINNIPEG, Man. 
Correspondence Solicited

S. C. RICHARDS

Wholesale Commission Merchant 
and Broker

Correspondence Solicited Highest References

Commission Brokers and 
Manufacturers' Agents

233 Fort Street, W
Correspondence Solicited

STRANG BROTHERS

STUART WATSON & CO
Wholesale Commission Brokers and 

Manufacturer»' Agents

WINNIPEG,
Domestic and Foreign Agencies Solicited.

When writing advertisers kindly 
mention having seen the advertise
ment in this paper.

OOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOC OOOOOOOOOOOOOOOI
Are 
Your 
Goods 
on 
Tho
Market?

They may be first-class. Do the people know that they are? 
Do you want help—a partnership—or have you a business for 
sale ?
Advertise in the condensed publicity columns of The Grocer
and 7#// Urn It You Don’t Qot What You Want-

©ooooooooooooooooooooooooooooooooooooooooooooooc i

...ESTABLISHED 1849...

Capital and Surplus, SI,BOO,000. Offices Throughout the Civilised World
Executive Offices: Nos. S46 and MS Broadway, New York City, O.S.A.

THE BRADSTREET COMPANY gather» Information that reflects the financial condition and 
the am trolling circumstance» of every see Her of mercantile credit. Its buiine»» may be defined a» of the 
merchant», by the merchants, for the merchant». In procuring, verifying and promulgating Information no 
eflort I» spared, and no reasonable expense considered too great, that the result* may justify Its clslms as an 
authority on all matters affecting commercial affair» and mercantile credit. Its offices and connections have 
been steadily extended, and It furnishes Information concerning mercantile persons throughout the 
civilised world.

Subscriptions are based on the service furnished, and are available only by reputable wholesale, Jobbing 
and manufacturing concerns, and by responsible and worthy financial fiduciary and business corporations. 
Specific terms may be obtained i y addressing the Company at any of lie offices. Oovraspendewee Invited.

---- OFFICES IN CANADA-----
OALOART, ALTA. HAMILTON, ONT. LONDON. ONT. MONTREAL, QUI.
HALIFAX N ft QUEBEC, QUI. BT. JOHN, N.B. TORONTO. ONT.
OTTAWA. ONT. VANCOUVER. B.C. WINNIPEG, MAN.

vmes A ornas. See. Isa Weaken Unifia, tanta,

BASKETS
Yon can make money as well as 

oblige yonr customers If yon handle 
our

Butohor Baskets,
Clothes Baskets, 

Grain «»«# Root Baskets 
and Patent Strawboard 
Berry Box.

We can supply all yonr basket 
wants and guarantee satisfaction 
because we guarantee the goods 
Orders receive prompt attention.

The Oakville Basket Co.,
OAKVILLE, ONT.'

EXPORT TRADE DEPARTMENT.
Firms Abroad Open for Canadian Business.

DAVID SCOTT * CO.
Established 1171. 10 North John ht.

Ltvbbpool, England.
Splendid connection» and reference». Try us with a ship
ment of CANNED GOODS.

T. A.—Scottish, Liverpool

JAMBS MARSHALL 
Abebdien, Scotland,

invitee consignments of Canadian Produce, gives personal 
attention to handling of same, and guarantees prompt 
returns. Reference— Clydesdale Bank, Aberdeen. Codes - 
A.B.O. 4th and5th Eds.

TEA;
Its History and Mystery

BY

JOSEPH M. WALSH
A Great Tea Expert

This Is a practical, exhaustive 
work containing valuable information 
about Tee. It should be in the hands 
of every enterprising Grocer and Tea 
Dealer in the country.

CONTENTS
1. Early History.
2. Geographical Distribution.
3. Botanical Characteristics and

Form.
4. Cultivation and Preparation.
5. Classification and Description
6. Adulteration and Detection.
7. Testing, Blending and Preparing.
8. Chemical, Medical and Dietetic

Properties.
9. Worm's Production end Con

sumption.
10. Tee Culture, a Probable Amerl- ■ 

can Industry.
Mailed to any addret* on receipt of

Price $2.00 Postpaid
12mo. Bound In Cloth.

TECHNICAL 8001 DEPARTMENT
The Maclean Publishing Co., j
10 Front St. Baal, - • T010NT0, CAN. !
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AYLMER FAULTLESS PEAS

We have put up under the AYLMER 
FAULTLESS BRAND a line of Grade No. 2 or 

SWEET WRINKLE PEAS. These peas are of 

EXTRA NICE QUALITY, and are equal to the 

finest imported. Their flavor is excel

lent. The Peas are of the Melting 

Sugar Variety and are very tender. 

When ordering Peas insist upon get

ting Aylmer Faultless Brand with

WRAPPER LABEL

CANADIAN CANNERS, Limited

5



It’s Quality That Builds Trade.
If permanent trade is what you are after, you can’t 
be too particular about the quality of the canned 
goods which go over your counter. One bad can may 
spoil your most promising customer. On the other 
hand if every order you receive for canned fruits 
and vegetables is filled with

Old Homestead Brand
all your regular customers will stay with you, re
cruited with a constantly increasing number of new 
ones. That s because Old Homestead Brand is 
uniform in excellence.

Every piece of fruit and vegetable that goes into 
an Old Homestead can is the subject of rigid 
selection. It is canned by that scientific method 
which preserves every atom of its natural de
liciousness.

Ask Your Jobber for Old Homestead Brand.
Au. the Best Jobbers carry it.

The Old Homestead Canning Co.
Picton, Ontario
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V/HAT KIND OF A MIRROR DO YOU USE ?
Suppose you wanted to buy a fine, full length mirror ami the merchant showed 

you one which badly distorted everything reflected in it.
You wouldn’t leave your money with him, would you ? You were after a mirror, 

not a cartoonist.
Apply the idea to your tea business.
The tea you sell is a mirror—and it should reflect correctly the high quality 

of your service. »
But if the tea itself is of a poor, inferior nature it distorts your whole business— 

makes your service appear cheap and unreliable.
High-class stores sell the best tea. They sell

SALADA
The most reliable and quickest selling of teas.
Last week we sold oVer 14,000 lbs. more “ SALADA " than in the corresponding 

week of 1907.
The “ SALADA ” Tea Co., Toronto or Montreal.

“EDINBURGH’S
BVBRY BOTTLB OF

Symington’s
“Edinburgh”

Coffee Essence
does credit to the makers and the city of 
production. Every bottle gives satisfac
tion and helps to create further demand 

Our B88BMCB OF COFFEE AMD CHICORY 
/cs wonderful value. One bottle makes 40 cups of 
iicious coffee fit for any connoisseur.

Recommend it for camping parties and Summer 
'lings. It always pleases.

Thos. Symington A Co.
EDINBURGH

Agents lor Ontario—
Messrs. W. B. Bayley 6 Co., Toronto.

Agents (or Quebec—
Messrs. F. L. Benedict A Co., Montreal.

HENHSTS

frsi'Hr
IOFFE E.
1*1 C 0

.DlNBuKn

William . . . . . . . & Son
Wkolisali Brocirs

80-82 SI. Peter St, - MONTREAL

Teas .
Coffees

Raisins
Currants

Prunes
All at bottom prices and quality guaranteed. 

Write for quotations.

7
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liOUNG XSMYUE'S

ACMELlCORICt
Pellets

Stick Licorice.

National Licorice Co.
Brooklyn, N.Y.

Toronto Depot, 120 Churoh Street 
R. 8. Mol N DOE, Agent.

Montreal Depot 65 St Paul St.
J. M. BRAYLEV, Agent

Aehley A Llghtoap, Agente, Winnipeg, Man.
H. 8. Daly, Agent, St John, N. B.

J. F. Mowat A Co., Agente, Vanoouver, B. C.
Canadian orders filled at our Montreal factory which 
will be in operation about May 1st.

CAMP
COFFEE

“Camp” Coffee 
from Scotland

This splendid coffee—so long known in 
the mother country, has already made a 
great name for itself in Canada.

It pays the distributor—pays him handsomely— 
pleases the customer—pleases her thoroughly.
“CAMP” not only maintains its own high reputa
tion, but adds to that of every grocer who sells it.

# Manufactured by—
R. Paterson & Sons, Coffee Specialists, Glasgow

AGENTS - ROSE A LAFLAMME, MONTREAL

CURRANTS
“ SOMERSET" 

BRAND
Finest Quality

Thos. Bell, Sons & Co.
MONTREAL

Representing

D. 8. Parthenopulo,

Thos.Bell,Sons&Co.
MONTREAL

I Offer

For Prompt Shipment
Several lots of very fine

Smyrna Sultana Raisins
Prices and samples from

ANDREW WATSON
91 Place d’YouvIlle

Tel. Main 4409 Montreal

CAPSTAN
POKE MINCE MEAT

Package Mlnoe Meat 
Put up In Ü grace oaeet

Bulk le 7-lb. hill,
14 dezii li will.

26-lb. hill lid 76-lb. Tubs.
Capacity sa* loi per bear. 

Sold br ell Sele Deelere

The CAPSTAN MFC. CO., - Toronto, Ont

naiaiEAflUAtftë &•

8
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Japan Tea at 11c.
A lot of old Japan Teas which sold over a year ago at 
11 cents were recently resold at 19 cents.

At lie. the tea seemed ' fit to drink, how about it now at 19c ?
If you knew the inner history of a great part of the 

cheap bulk, black as well as green tea that is being 
pushed so hard, the price would not be any temptation.

Your customers are the ones to consider. They will 
pay a fair price for a good article, whether it be tea, 
butter or anything else, especially anything they eat 
or drink.

Sell good tea not rubbish.

Your customers know Red Rose Tea “is good tea." 
Isn’t this a time when you could push the sale of Red 
Rose with more advantage than ever before. Think 
about it !

Branches : Toronto, 3 Wellington St. E., 
G. H. Campbell, Mgr.

Winnipeg, 315 William Ave., 
F. G. Walker, Mgr.

T. H. ESTABROOKS, 
St. John, N.B.

It nay to have proper oonnmotlons In

The West Counter Check Books
We nave first-class facilities for distributing cars end we 

mike a specialty of this line. The “Newear.”
■ Consign your cars to us end please your customers.

Our storage facilities are complete—plenty of room In our For quick operation of Carbon sheet. It baa
^ new quarters. other advantagea. Something new. We ere

cr>. ,-oee fteaeenaUMa SsUaMetleii Susrwlasg sole makers.

ft. B. WISEMAN & CO. Writ• far Sempra.

Sterage, Warekessimg ami Distrtbst- The Certer-Crume Company Limited,
lag A gaits Tarante and Montreal

13 #e"5SK5 ee#t WINNIPEG, MAN. Mention thie paper.

9
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LEA’S
THE CANADIAN GROCER

The Pickle with the Home-made Flavor

TO THE WESTERN TRADE
We have appointed

Mason and Hickey, Winnipeg
our Western Representatives

Any information will be 
cheerfully supplied by them.

! The Lea Pickling & Preserving Co.
Limited

SIMCOE, ONTARIO

IO
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The National Licorice Company
of Brooklyn, N.Y.,

taking this opportunity of thanking their Canadian friends' 
for past patronage and soliciting a continuance of same, 
begs to announce that their
New Factory in Montreal (Maisonneuve) will be in 

Operation about the Middle of May.
The subjoined list of Licorice Specialties will be 

manufactured there ; all shipments f.o.b. 'Montreal ; price 
list on application to our Montreal office.

4)
O

‘gu3
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Bricks ...............................................................................about 1,200 to box
Elastic Tubes....................... ................................... 100, 200 and 300 “
Triple Tunnel Tubes ................................................. 100 “
Indian Plug ...................................   100 “
Navy Plug ..................  too “

-{ Buffalo, hollow sticks ............................................... 100 “
Whips ...............   too “
Cigarettes ............. ................................................. .. 100 bundles “
Golf Sticks (glazed), solid sticks ............................... too “
Flexible Sticks (glazed), solid sticks......................... 200 “

I Pan Pipes 200

Favorite, large penny stick..................................
Dulce, large penny stick................................................
Curved Stem Pipes ...................................................
Straight Stem Pipes...................................................
Cigars (banded) .........................................................
A.B.C. Blocks (containing best lozenges)..................
Lozenges No. 2, in barrels (bulk)
Lozenges No. 1, in barrels (bulk) best glazed. 
Lozenges No. 1, in'5-lb. paper boxes.
Lozenges No, 1, in 5-lb. glass front cans.
Acme Pellets, in 5-lb. glass front cans.
Purity, pure penny stick, 100 to box.
Y. & S. Stick Licorice, in 5-lb. boxes.
Y. & S. Stick Licorice, in bulk, 25, 50 and 100-lb. cases. 
M. & R. Wafers (48 five-cent bags to box).
Greek Mass, in 10-lb. boxes.
Greek Mass, in 50-lb. boxes.
Select bundled' Licorice Root.
Powdered Spanish and Greek Extracts.
Powdered Spanish and Greek Root.

100 to box 
too “
200 “
100 “
too “ 
too “

II
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IMPERIAL

Imperial Extract Ca
TORONTO. •

QUALITY COUNTS
always has and always will. Jellies are good according to the resultn 
they give.

SHirriff’s 
Jelly Powders

can be relied on always
Manufactured by

IMPERIAL EXTRACT CO. - TORONTO, CANADA

rêT¥2
MADE IN CANADA

WAGSTAFFE’S
Fine Old English

Pure Orange Marmalade
Jam, Jellies and Sealed Fruits 
are the PUREST and BEST. 
Better than the imported.
Ask your wholesaler for them.

Wagstaffe Limited
57 Vine Street - - • Hamilton 

PURE FRUIT PRESERVERS

Don’t you like

NAPTHO
better than any soap you have 
ever used ?

We know that NAPTHO is a 
better and more economical soap 
than any on the market, and 
you can know it too, by just 
comparing it with its compet
itors.

The Welcome Soap Co.
limited

8t John i ■ NaBi

JAPAN TEAS
TO WHOLESALE TRADE :

JAPAN CABLES THAT THE PRESENT INDICATION OF THE MARKET 
FOR NEW SEASON’S TEAS WILL BE STRONG. THERE IS STILL AN 
OPPORTUNITY TO SECURE OUR REMAINING FEW LINES UNSOLD.

S. T. NISHIMURA & CO., a2««. - sa at. rreneou xevier street. Montreal
Japan Consolidated Tea Co. Japan Tea Piling Oo. I to’» Tea Firing Dept. Nakamura’» Tea Firing Dept. TOfcal Tea Trading Oo.
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ANYTHINGWANT

If You
Want to Buy a Business 
Want to Sell a Business 
Want a Situation 
Want a Clerk 
Want Store Fixtures 
Want to Sell Store Fixtures 
Want to Sell any Article CENT 

A
WORD

CENT 
A

WORD

Grocer Small Ads 
will satisfy your 
wants. They give 
results.

WANT
13
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APPLE BUTTER
We have a very fine line in 28 lb. pails. Price right.

X

Thomas Kinnear ®> Co.
Wholesale Grocers TORONTO ®Cd P ET ERROR.O

For Reasons
For reasons of profit, of increased and 
regular business

Our
Matches

“Laurier" and “Togo" brands 
are your best lines to sell.
If you also wish to save money in 
freight charges they will still more 
appeal to you.

The Improved Match Co.
tVm/fed

Head Office : Factory:
BOARD OF TRADE, DRUNMORDVILLE,

MONTREAL P.Q.

H
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Essex Corn

r.ini z
m

Grown to our special order in the finest garden section of Canada 
with all the conditions favorable to a superior product when it leaves 
our hands. The natural flavor of the corn is retained and when once 
tried by your customers retains their confidence and support.

This support is what you want and makes for profit.

RETAILER :—Demand from your jobber Essex Corn.

WHOLEIALER Are you alive to the situation and open to 
purchase Essex Corn—if so, write to

The Essex Canning and Preserving Co., Limited
28 Wellington St. E. « Toronto, Canada

We will be pleased to submit samples and prices.

JHRic x vk s\\\x\x>>

CROWNED
with

SUCCESS

= RY ffl IT.

*4RMALAP^
This Season's Fruit.

r't >e T. A. Lytle Co., Limited
Toronto

Oi RFC DON.

. Nv t SIS lAL* U

Build for 
Future Sales

If an article is not really good no amount of 
advertising will sail it. That

Mathieu’s Nervine 
Powders

do sell ,sickly sad very largely is at roof 
proof that they ore food. > nyhow, • free! 
many people say that they are the best 
cere lor headache* sad neureJfia that they 
ever tried. (18 powders is e 25c. pack
age.) Will yoe meet this demaed ?

Seed ia your order aow for Mathieu’» Nervine Powders. 
Some people, ueeccountebly gel cold» sad chill» la the 
summer. They always weal Mathieu’! Syrup of Tar 
ead Cod Liver Oil. How la your Stoek ?

J. L. MATHIEU CO.
Praprktsri SHERBROOKE, P.Q.

L Chaput, Fil» A Cie, Wholesale Depot, 
Montreal

«1*0»

3UDE0N
■WUS *
tDtWSUt

15
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COMMISSION MERCHANTS! 
and brokers

BANNATYN^ AVE EAST 
TRANSFER TRACK

Edmonton Branch Nicholson & Bain 
Calgary Branch: Nicholson & Bain

We Distribute from Three
Points

From three centrally located warehouses, we distribute merchandise to all points through
out Western Canada.

The country is constantly growing, and we are growing with it.
We always keep our facilities abreast of the demand, therefore we are always able to prop

erly take care of both consignors and customers.

We have room for a few more thing*.
If you want reliable, responsible agents to look after your interests in Western Canada, 

write us.
This territory is a big market now, and is growing bigger.
Write us, and make arrangements now. The business is worth looking after, and we can 

look after it better for you than you could look after it yourself.
Yours truly,

NICHOLSON £. BAIN
Established 1**2

CALGARY WINNIPEG

m
"S

CABicxQcmrss 
NICHOLSON. WWNINte 
' CALGANY

COMONTO*

C NICHOLSON

CODES.
ABC 4™<SSVEoition 

Western Union
A Risers 1901
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TO THE TRADE
You Have Been Advised That to Handle

CEYLON
TEA

With Profit You Must

BLEND IT
Be sure that each Component of your 

Blend is the Product of the 
Island of Ceylon

DO NOT BLEND IT WITH 
TEAS MASQUERADING 

UNDER THE NAME 
OF CEYLON

17
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Diamond <|> Blend Coffee
A coffee’s commercial success is measured by the demand there is for it on the part 
of the consumer. Judging by the continuous, steadily increasing orders we have 
received for “ DIAMOND E” Blend Coffee this brand has long since been tested by the 
public, and the verdict has been “ Perfect.”

TH/S MAKES IT A SAFE PROPOSITION

S. H. EWING & SONS. MONTREAL

■El

Profitable Goods

Are the goods that are a little 
better than the others : goods 
that will make sales where the 
others won't. Oao Brand Pickles 
are good pickles, and show their 
quality. We have special faci
lities for turning out the best 
pickles, and we have made the 
most of them. For instance, we 
provide the seed from which the 
vegetables are grown and so get 
the best from the start ; the cu
cumbers go straight from the vine 
to the factory, so that none of 
the fresh crispness is lost. We 
make our own vinegar and it 
cannot be beaten for pickling 
purposes. It will certainly pay 
you to specify that you want our 
goods when ordering pickles.

THE OZO CO., Limited 

Montreal

18

CUSTOMS HOUSE SALE
The Subscribers art instructed by R. S. White, 
Esq., Collector of Customs for the port of 

Montreal 
TO SELL BY

PUBLIC AUCTION
at the Examining Warehouse 

65 COMMON ST. 
on Thursday, April 30th 1908 

and following days
The Following Goods as per Catalogue, and 

contained in the above premlsea:
1—Duty paid goods to 31st, 1907.

December 3l>t, 19j7. •—Freight Unclaimed
Î- Collectors Orders to 

December 31st, 1937.
3— Goods from Store.
4— Express Unclaimed 

Goods to December

Goods to December 
31st, 19o7.

6— Goods ovrr tive 
years in Bond.

7— Seiaures.
TERMS: CASH

A Deposit of 10 p. c. will be required on the 
adjudgment of each lot.

SALE AT 10 O'CLOCK A.M.

MARCOTTE FRERES
AUCTIONEERS

REMOVAL NOTICE I
HISLOP & HUNTER

PRODUCE MERCHANTS
Will remove on April 21 from their present 

premise» 53 Piece D'YouvIlle to
117 KINO ST., MONTREAL

^BSORBINE
Dares Strained Puffy Ankles, 

Bruis Jses end
and

Lymphangitis,
Swellings, Lameness snd 
Allays Pain Quickly without 
Blistering, removing the hslr, or 
laying the horse up. pressent to use. 
(2.00 per bottle, delivered with full 
directions. Book M3, free.

ABSOBBINB, JB., for man
kind, si .00 Bottle. Cures Strains, 
Sont, Varicose Veins, Vnrlcotsle. 
Hydrocele, Prostatitis, kills pain

When writing advertisers kindly 
mention having seen the advertise
ment in this paper.
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Are you on the lookout
for more profitable lines? Your ob
servation tells you that the most 
successful men are those who are 
constantly looking for something 
more profitable than they have at 
present. Apply this truth to the 
grocery business! Don’t rest con
tent with your present lines—get 
our prices on

Tomato Catsup
(Made from Whole Tomatoes)

Cider Vinegar 
Fruit Jams

You will find our prices right end the quslity of 
our goods unbestsble.

The Belleville Fruit and 
Vinegar Co., Limited

BELLEVILLE. ONTARIO

New Maple Syrup
All this month there will be a 
particularly strong demand for 
pure new Maple Syrup. Sell 
your customers

Pride of Canada
Brand and you will give them 

the best.

IT PAYS

The Maple Tree 

Producers’ 
Association, Ltd.,

Waterloo, Quebec E
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There will be something doing 
next Fell in Canned Goods

Prices are going to be lower than 
they have been for some time—and we 
would ask you to hold off buying until 
you find out what we can do for you—

We will guarantee prices Don’t be 
in too much of a hurry to buy—

W. H. GILLARD & CO.
W/ioMta/t Grooara

HAMILTON

Branch House—Sau/t Ste. Marie

QUAKER SALMON

SONS
ESTABUSHED 1834.

TRADE MARK

GuaranteeYour

This trade mark is backed by our reputation of 76 
years, and appearing on our famous Quaker Brand 
Salmon warrants highest perfection obtainable.

The British Columbia Packers’ Association in pack 
ing Quaker Brand followed our instructions to the 
letter. The result is highest grade Sockeye Salmon from 
Frazer and Skeena rivers, and most attractive package 
to-day offered Canadians.

It is to your advantage to stock Quaker Brand Salmon 
Order to-day.

QUAKER SALMON, flats, - - S2.05 
QUAKER SALMON, tall», 1.00

Mathewson's Sons
WHOLESALE GROCERS

202 McQILL STREET, - MONTREAL

As a protection to Merchants and 
Consumers, we are fastening all our 
bags, containing Granulated Sugar, 
with a lead seal bearing our trade 
mark

and the Initials “C. S. R. When
ordering Granulated Sugar In bags 
see that the seal on the package 
Is unbroken.

Manufactured by

THE

CANADA SUGAR REFINING CO.
UNITED

Montreal
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ROWLEY’S
Finest Selected Valencia Raisins

:Jlace your open orders early and ensure the best brands and
EARLY DELIVERY.

Kowley’s Valencia Shelled Almonds
Specially Selected for the Canadian market in 14 lb. and ‘28 lb. boxes.

Rowley’s Seedless Valencias ARE Seedless.

UNDERDOWN and CRICHTON,
London, England Valencia, Spain Dénia, Spain

AGENTS—Wm. C. Christmas, Montreal ; E. T. Sturdee, St John, N.B. ; Grant Oxley A Co., Halifax, N. S.; 
Eugene Moore, Toronto ; Carman, Escott A Co., Winnipeg.

the StamdardV
and hence the saying it PUTC AS

Windsor Salt”
Things don’t “just happen’’ in 

i Lis world—there’s a reason for every- 
t ng, and there’s a splendid reason 

ay Windsor Salt has reached that 
juch sought for pinnacle that entitles the makers to justly claim it “ best.”

ii To-day it is the Standard Salt from which comparisons are made when some one is trying 
sell an inferior product—something “ just as good." The purity, whiteness, dryness, and 

ae-running qualities of Windsor Salt are almost proverbial. “ It’s the Standard ”—isn’t that
v ;ough?

\ CANADIAN SALT CO., LIMITED 
Windsory Ont.
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GROCERY SUGARS
Arriving—Bright grocery raw sugars in barrels.

See our travellers.

THE DAVIDSON (& HAY, LIMITED
Wholesale Grocers, TORONTO

SAUCE
A REAL LIVE SELLING LINE

Is what you want. H.P. Sauce is what you are looking for.
It has all the necessary qualifications for a leading line.
It is expensively advertised and sells freely. Customers are 

delighted with it. It is the Sauce of the 20th Century.

CLEAR
WHOLES omUAu*

dEBcL^

^oldenette
pURE CANE

A REAL LIVE SELLING LINE

delighted with it. It is the Sauce of the 20th Century.
; our agents for samples and pricea Try it on your 
table and you will see why it has caught on.

Messrs. W. 0. Patrick * Co., Toronto and Montreal 
B. B. Seoton & Co., Halifax. H.8.
The Codvllle-Smlth Co., Ltd., Calgary, Alberta 
Kelly, Oouglaa & Co., Ltd., Vanoouvor, B.C. 
tills & Co , Ltd., »t. John's, M F

'ifimÈïRitoi'*11
Montreal-

Midland Vinegar Co., Birmingham & London, Eng.

SSÏ

SPRING REQUIREMENTS
Grocers—those of you who do business in the Eastern Townships—you 
will be in need of many new lots of groceries now that spring is here. 
We have a full assortment of the best lines which we can offer to you 
at attractive prices.

Write us.

T. A. Bourque & Co., Reg., Sherbrooke, Que.
Wholesale Grocers
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ESTABLISHED 1840

t

The difference between a

“Pansy Broom”
and one of the kind that retails at a quarter 
is over one hundred per cent, in the cost 
of the material and fifty per cent, in the cost 
of the labor.

This difference is fully maintained in the 
finished article. The “Pansy” will

Outwear Two of the Ordinary Kind.

Send us your order, you need have no hesi
tation in recommending them.

We Guarantee every one.

j H. W. Nelson & Co., Limited
Office and Warehouse : it . . Factory :

92 Adelaide St. W. 1 OFOntO, VM. 15, 17, 19| 2\ Jarvis St.
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HICH MADE EMBOSSED

CAN LABELS
One of the largest manufac
turers of embossed Can Labels, 
Cigarette and folding boxes In 
the world.

Write for Samples and Prices.

STECHER LITHO. CO.
ROCHESTER, N.Y.

Sanitary Cans
FOR HAND FILLED GOODS

Tomatoes, Stringless Beans, Asparagus, Spinach,
Etc., Apples, Peaches, Pears, Plums, Etc.

Sanitary Enamel Lined Cans
FOR COLOR FRUITS AND 
GOODS OF STRONG ACIDITY

Strawberries, Red Raspberries, Black Rasp
berries, Blackberries, Sour Cherries, Blue
berries, Beets, Rhubarb, Etc.

“THE CAN WITHOUT 
THE CAP HOLE”

“BOTTOM LIKE THE TOP”

Write for Samples

SANITARY CAN COMPANY, LTD. 
NIAGARA FALLS, - ONTARIO

Time is Flying
You have not much time left in 
which to order your cans for next 
season’s pack.

Packers
who have not yet ordered will do 
well to communicate with us im
mediately, if they will require cans 
that are GOOD, RELIABLE CANS.

ACME CAN WORKS
Montreal

Packers’ Cans
the Canadian Standard for 20 years.

Open-Top Cans
for hand packed goods.

Lacquer-Lined Cans
for acid fruits and highly colored pac! s.

Solder-Hemmed Caps
for saving time and solder in the can
ning factory.

Solder, Flux and Cannere’ Supplies

TUC ,
Norton Manufacturing Ci

HAMILTON
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JELL = 0 The Dainty Dessert
I REDUCED IN PRICE

Now Retails for 10 Cents a Package
PAYS GROCERS 33 1-3 per cent PROFIT

in case lots—About 45 per cent, in 6 case lots. We sell it for you by big Newspaper Advertising, Bill 
Board diiplays, distributing Illustrated Recipe Books from house to house, Store Hangers, Counter 
Easels, etc.

Absolutely pure—Your best trade will demand it. Both products packed S doz. in a case, straight 
or assorted flavors.

Order from your wholesale grocer to-day. If he has not got it in stock, write us and we will see 
that you are supplied.

$1.80 Retails 10c. per pkgJELL-O, 2 Doz. case
JELL-O, Ice Cream Powder, 2 Doz. case 2.50 Retails 15c. per pkg.

Weight 8 lbs. per case, Freight rate second class.

THE GENESEE PURE FOOD CO., Bridgebnrg, Ont. and LeRoy, N.Y.

Always Paramount is
in the manufacture of

E.D.S. Brand
Jams and Jellies
which accounts for the fact that E. D. S. Brand is the best selling brand on the

market to-day.

Agents : W. G. Patrick & Co., Toronto ; W. H. Dunn, Montreal ; 
Mason A Hickey, Winnipeg ; W. A. Simonds, St John, N.B.; 
A. A N. Smith, Halifax, N.S.; J. Gibbs, Hamilton.

E. D. Smith’s Fruit Farms, Winona, Ont.
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QUAKER
CANNED
GOODS

75 I

Packed by

lire Bloomfield Packing Co.
at Bloomfield, Ont.
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' Ve Extend to all Grocers and their
Hearty amilies a Welcome to Visit

Our Exhibit at the Exhibition of (irocers, 

to be held in the Arena, Montreal, from 

April 17th to 29th, where our various lines 

will be demonstrated by a thoroughly 

efficient staff.

Thomas J. Lipton
75 Front St. East,

Shoe Polish
they know that you are 
up-to-date, and that 
you handle really first- 
class goods. Push 2 In 
1 good profits and 
satisfied customers.

in

UN_0

Your Reputation For Progressive
ness

depends upon the goods you sell. When 
your customers see that you handle

S
CARPET
TACKS

Our 5c Bank Package.
Gold finished. Silver finished.

Very popular seller.

TORONTO, CANADA

The F. F. Dailey Co,
LIMITED

We have them. Make the finest. 
Kind you can recommend to your 
customers as THE BEST.

Hamilton, Canada Buffalo, U.B.A. BAZIN MFC. CO.
94 Arago Street

QUEBEC
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SALMON
Another lean year expected and much high r 

prices predicted, in fact are a certainty.

For one week only we quote :

“Regal,” (Finest Fraser River Sockeye) Tails - - $1.'«5
“Nl'mpkish, (Nimpkish River Sockeye) - - Id 0
“Cock of the North,” Good Red Fish 1.46

SARDINES
“Clark’s,” 1-4 Oil Sardines - - $3.25
“Labumare,” is-17 Fish lots, imported - - 8.00 
“Lacobriga, 10-12 Fish, Portuguese to arrive 2 weeks 9. iO 
“Skipper,’ finest Norwegian, Smoked - - 11.10

Considering the scarcity of Sardines abroad abo e 
prices are cheap.

All prices net ten days.

Canada Brokerage Co., Ltd.
9 Front Street East, Toronto

______ 28
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SIGN OF PURITY BRAND
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ORDER NOW.

TARTAN Fruits and Vegetables
The Finest packed full assortment Is, 3s, and gals.

TARTAN Maple Syrup all sizes 
TARTAN New Pack Glass Lobsters

:
SPECIALS

insFIGS, PRUNES, DATES, RAISINS, Etc. 
Our Prices always lower than advertised ones.

PHONE 596 FREE TO BUYERS. ■

WholesaleBALFOUR, SMYE & CO., Grocer,. HaiïlîltOll |

A greater trade than ever
The orders from Canadian 
Grocers for

ROWAT’S
OLIVES

BEST in QUALITY 
SMARTEST In FINISH 

KEENEST in PRICE

KIT is an up-to-date ex 
tract, entirely free from the 
bitterness so objectionable 
in ordinary essences.

■A HtSHiy 
aWCDITRArtO

By sheer force of ment 
it has achieved a remark
able success in the Home 
Market, and Meichxnts in 
the Dominion introducing 
KIT to their customers 
are laying the foundation of 
satisfactory repeat business.

Atfeata la the Doaiaioa— Moatreel City,

COl I LLANO

CHICORY

rr/s Oft/e/OuS

A. G. Snowdon,
325 Coristine Building, 

MONTREAL

202 McGill Su Oir- -brc City, Alltel 1. Dei,. 87 SI. F.l.r 0,1,rift. A.E. lfti.ro. 18 111# Willi,. Si., li.illoftl Wleelpe#. Him * lid», 108 fri.ciM Si.

are increasing every year and 
this season’s trade is so large 
as to establish their popular
ity more firmly than ever.

Place your orders with your jobbers now.

Agent lor

Ontario
and Quebec

i—
m

m
m

m
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Notwithstanding that prices of BULK TEAS are very firm we are continuing to se! at 
Old prices. We have over 100 lines to choose from and will cheerfully forward samplers for 
the asking. If, you want a package TEAf

MELAGAMA
• IS A WINNER. Send us on an order for a 60 or 100 lb.

We prepay freight and guarantee its sale.

MINTO BROS., - - TORONTO

Our Exhibit at the

DOMINION EXHIBITION, HALIFAX 1906
For which we were awarded the Gold Medal.

The Dominion Molasses CoLtd.
HALIFAX, N.S., CANADA

Warehouse, Dartmouth

N0XIE-K0LA

noxie

Canada’s m t 
popular temp - 
ance beverag

The drink tbit 
everybody lib s

Brewed Iro n 
healthful Ro. is 
and Barks a i 
is absolute y 
free from alchol

No first -class 
Grocer should 
be without it to 
supply Ins 
family trade by 
case or bottle

Send to-day I >r 

prices.

Advertising 
matter free w th 
first order.

Correspondence Solicited ft n 
Jobbers where agencies are not s 
yet established. Made by

Crystal Spring Bottling Wnris
WATERLOO, QUE.

Bauld Bros. Ltd., Halifax, NS., Agent* for b A 
SCOTIA lid Bermuda Itluds.

J. P. THOMAS
WHOLESALE GROCERY BROKER AN 

COMMISSION MERCHANT
TEAS A SPECIALTY

Open for one or two more first-class age es 
Correspondence invited 

25 8T. PETER STREET, - - QLk £C

Are you Intereoted In any of t 
line» that are advortleod ?

A Poet Card will bring you pr. • 1 
Hat and lull Information.

Don’t forget to mention Cai - j 
dlan Bracer.
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SARDINES
We have an unusually well assorted stock at 
attractive prices.

Enquire of travellers or wire at our expense.

JAMES TURNER & CO,
Hamilton, Ont.

LIMITED

THE WORLD’S 
STANDARD WHITTEMORE’S POLISHES

The Oldest and Largest Manufacturers of Shoe Polishes in the World
“ELITE

ONCE USED 
ALWAYS USED

Dirty Canvas Shoes
made perfectly clean and white, by 
using Whittemore’s “Quick White" 
Compound. In liquid form, so can 
be quickly and easily applied. No 
white dust No rubbing off.
A Sponge in every package, so al
ways ready for use

Large size, per gross.
10c. size, per gross.

. ALL KINDS or
__rBLACK SHOES_____fOILPASTtg
* o*»£LAeir*JE|

ÿroH&,

Also the following colors for can- 
vas shoes : baby blue, Alice blue, 
red, green, pink, lavender, cham
pagne, coral, purple, light and 
dark gray, black, khaki, russet and 
brown, in the same sizes and at 
the same prices as “Quick White.”

“GILT EDGE”
The only black dressing for 
ladies’ and children’s shoes 
that positively contains oil. 
Softens and preserves. Im
parts a beautiful lustre. 
Largest quantity ; finest qual
ity. Its use saves time, labor 
and brushes, as it

Shines Without Brushing
AJwar, Ready to Use

Also for gents’ kangaroo, kid, 
etc.

Oils, blacks, polishes, softens end preserves. Con- 
tsins no turpentine or scids. Never dries up. Boxes 
hold double any of the Ols’s.
Price per gross..........................................

Excellent for old rubbers.

“SUPERB” Patent Leather
For giving all kinds 
of Patent or Shiny 
leather shoes a 

i quick, brilliant and 
waterproof lustre, 
without injury to 

i the leather.
Large size per gross 
Med. size (blue tin 

boxes) per gross 
Per doz. % lb. boxes 
Per doz. k lb. boxes

11Hi
ill

M Milill

Per gross

“BOSTON” Waterproof Polish
A blsck liquid lor men's snd boys' shoes. Produces s 
pstent lesther shine without brushing. Largely used by 
Boot Blacks for polishing heels snd edges of shoes. 
Per gross...........................................................

“BOSTON JUNIOR"
10c. size, per gross • '

Also in Russet snd Ox Blood

Combination ”
The only first-class article 
for ladies’ and gents’ “Box 
Calf** “Vici Kid" and all 
black ahoes. The only 
polish endorsed by the 
manufacturers of ” Box 
Calf” leather. Contains 
oil and positively nourishes 
and preserves leather and 
makes it wear longer. Blacks 
and polishes.
Per gross ....

“ BABY ELITE " 
Combination

10c. size per foss

“DANDY” Russet 
Combination

For cleansing and polish 
ingall kinds of russet, tan 
or yellow colored boots and 
shoes.
Large size, per gross . .

Star Russet 
Combination

1 Oc. size per gross

Russet Pastes
Dandy, large per gross 
Red Box, medium
Per doz., 1-4 lb- tins. . . 
Per doz. 1-2 lb. tins . .

Elite, Ox Blood and 
Brown Pastes same sizes 

and prices

«HTTBfl 
PC

> interested write for
'■NADIAN prices WHITTEMORE BROS. & CO.,

Whittemore’s Polishes won the 44 GRAND PRIZE ” at St. Louis over all competitors

3i
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The Why and How of Advertising
Another of the Talks for Grocers by W. F. Ralph—The Principles of Newspape r Advertising and How These Should be

Developed—Criticism of Some Specimens Submitted.

In a recent advertising talk in a daily 
paper, a writer made rite following in
disputable assertion :

“Advertising is not a luxury nor a 
debatable policy. It has proven its case. 
Its record is traced in the skyline of the 
city where many towering buildings 
stand as a lesson of reproach to the men 
who had the opportunity but not the 
foresight, and furnish a constant inspir
ation to the young merchant at the thres
hold of his career.”

Any progressive merchant who takes 
the trouble to observe the tendency of 
modern merchandizing, will at once ad
mit that advertising, in some form or 
other, is a settled policy of the most suc-

of Canadian Grocer are concerned with 
the task of making their advertising 
space fully effective.

The Principles of Ad-Wnting.
When writing an ad, a merchant 

should bear in mind that he must first 
attract, then interest, then persuade. All 
three qualities are essential to the well- 
rounded, result-getting ad 

The quality of attraction comes first 
because it must be remembered that the 
most ads are in close proximity to other 
ads. each vieing with the other to gain 
the readers’ interest. And in order to 
attract attention to your ad on the part 
of the greatest number of readers, it is

IT LOOKS GOOD
At the Refineries

One hundred pounds of raw sugar 
is now 75c. higher than a year ago 
while 100 pounds refined sugar is 
only 40c. higher. This means that 
raw sugar must drop or refined go 
up. The latter the most likely.

This is the Reason
It looks good to buy sugar now. 
For a few days longer we will give 
you the best Granulated Sugar, 
made from cane sugar only, at

18 pounds for $1.00 
100 pounds for $5.00

It Looks Good. Don’t Miss It.

Phone
386

John Diprose
Two Popular Stores 

56 and 58 Dundas Street, 266

Phone
2261

cessful men in any walk of life. Any 
wide difference of opinion as to adver
tising, nowadays, is a difference as to the 
method of applying advertising—not to 
advertising as a policy.

The eternal problem which confronts 
the modern merchant is not, ‘ ‘ Shall I 
advertise?” but “HOW shall I adver
tise?”

Wherever there is a newspaper pub
lished which is well enough edited to 
command a fair circulation, one import
ant part of the advertising problem of 
the local merchant is solved. The news
paper provides the best of all means for 
reaching possible buyers.

There are, of course, many places 
which cannot support a newspaper of 
their own, and in such places other 
means must be used.

But, as newspaper publicity is possible 
to the majority of grocers, most readers

necessary for you to discover what will 
i'imiet them. What are the things they 
are must interested in? What ideas have 
the most attractive power among your 
readers?

The power of attraction is largely 
governed by local conditions. This -ne
cessitates constant study and a certain 
amount of experiment on the part of the 
merchant who would discover the best 
power of attraction to his advertising.

Large type helps some, and appropri
ate pictures help still more ; but piob- 
ably the best of all is an adequate un
derstanding of local conditions, inter
ests and trends of thought. These should 
be ever present in the mind of the ad 
writer.

Interest follows attraction if the at- 
tlaming line creates sufficient curiosity 
to carry the reader’s mind onward. 
Hence the necessity for some obvious

33

connection between the headline and , 
immediately following copy.

Persuasion grows out of inte. 
strive to keep up the interest in e. \ 
paragraph until the most persua e 
point of all is reached—the price. t 
every word which precedes the p e 
justify that price. It is nothing n :e 
than a price well justified by other 
eumstances like seasonableness, qua ,, 
iarity, etc., which constitutes advc - 
ing persuasion.

Causes of Poor Ads.

A writer in a recent issue of Bn. n.< 
lias tlie following to say about retail .1- 
vertising in general :
“Searching beneath the surface, i.-. 

found that many poor advertiser i.< 
are poor principally because they ,-k 
i he cardinal points of interest—the fl
ing features, the vital parts—so e? u- 
tial to good advertising.

“The merchant advertising in the >i 
mediums without satisfactory re? its 
should subject his advertising and .is 
business methods to thorough exan; a- 
tion.

“Advertising is getting goods :.l 
prices before the people, and this sh. .Id 
be done in the most attractive and sa s- 
manlike manner of which one is capo de. 
The merchant whose advertising i ys 
best is the one who most clearly real es 
that truth must base every staten it, 
and that his first duty to his patron is 
to make good every claim. The i r- 
chant who advertises a large measur. of 
promise and gives a small portion if 
fulfilment is the one who pays for c st- 
ly advertising space that is effec ve 
chiefly in driving trade from his > 
doors.

Advertising That Pays.
“Good advertising—advertising . .u 

pays—is the result of applied knowlc 
analytic thought and keen regard r 
the eternal fitness of things.

“The person who produces good 1- 
vertisements has the happy faculty f 
adapting hh^self to circumstances, 
studies the people to whom his ad .- 
tising is designed to appeal. He le. s 
and caters to their likes and dislikes n 
preparing copy he puts himself in •; 
customer’s place, and in well tin u 
words answers every question those 
tomers would ask in reference to si -, 
quality, value, price, etc. Knowing i t 
large type never atones for vacuity f 
thought, he uses it sparingly, but ni s 
each head and sub-head express a 
finite thought and complete statem. , 
so that even the casual reader may t. e 
in the gist of the whole story at a glai e. 
Finally, he regards the writing of ■ > 
vertising as a serious business prop -



and for inspiration relies upon mer- 
lise and not upon imagination.”

A Montreal Ad.
, ,-e’s nothing like knowing what 
want—whether your heart’s desire 
c a select, classy trade, or the trade 

lie multitude, the “popular” trade, 
ngsley Harrison, a Montreal grocer, 

ad was recently mentioned in this 
nil, has made up his mind on this

It Is Not 
To-day’s Business
v are advertising for. It is fu- 

nre business. It is not that you 
nay buy just one pound of tea, 
m' that you may START to buy 
ill your tea from us.

it you make the start it will be 
.iir fault if you do not continue to 

use our tea.

Our Late Tea Ads.
interested a good many and start- 
. d quite a few new customers on 
<»ur 30 cent lines.

Hu, we want to hear from still 
nore. We want not only to 
INTEREST YOU but to get YOU 
STARTED too

We Do Not Think
u;ir 30c. tea is the best tea in the 
. .tv. We have other and more ex- 
pcnsive teas. But we do think it
- the best 30c. tea. and better 

i ban any peddler’s 35c. or 40c.
a. If vou are using 25c. tea you 
ill notice that it is not as good
- formerly, and is probably get- 
ing worse. Put 5c. more to it 
nd get

Something Good
Something you can enjoy, and 
oinething your friends will enjoy 

when they have a cup with you. 
iet started on our new 30c. lines. 

Black Mixed, Young Hyson or 
Japan.

411 30c. per Pound
Just the same at both stores.

John Diprose
56 and 266 Dundas St. 
Phones 386 and 2261.
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tude! This ad certainly ought to bring 
the people trooping in.

A Couple From London.

The late Sir Henry Irving, the emin
ent actor, was credited with the aim of 
trying to educate the public to an ap
preciation of the very highest forms of 
dramatic art. Many of his contempor
aries, however, made no effort other than 
to cater to the existing public taste.

John Diprose, the London grocer, is 
playing the part of Sir Henry, in trying 
to educate the 25-eent tea people, up to 
a 30-ceut grade. “Sell better tea” is 
his slogan, and he is seeking to accom
plish his aim bv advertising.

Among the three ads sent in by Mr. 
Diprose, there is one devoted to tea edu
cation. This ad strikes one at first 
sight as being just a little long-wiuded. 
Under some standards of judgment, this 
decision would hold good after a closer 
study of the ad. But, in judging ads, 
as in writing them, one must endeavor 
to bear in mind all the circumstances in 
connection with them. In this light, who 
would be chiefly interested in Mr. 
Diprose’s ad? Would it not he womenÎ 
In all probability the ad would be read 
by nine women to one man.

Now, women—that is, housekeepers— 
are known to be voracious readers of ad
vertising. They have plenty of time to 
read ads. And it is quite reasonable to 
suppose that the length of an ad does 
not cut much ice with them so long as 
it touches upon a theme in which they 
are vitally interested.

Taking these facts into consideration. 
Mr. Diprose’s ad. though lengthy, is not 
“lung-winded,” as at first sight it 
might appear. If a woman started to 
read it, there is that in it which con
vinces. It is. therefore, effective.

But there is a warning here for gro
cers in general. That is: Condense your 
language as much as possible. Strive 
for the terse, snappy sentences. When 
you write a twelve-word sentence see if 
you can’t boil it down to seven or eight 
words.

The other two ads sent in by Mr. 
Diprose are well worth reproduction. 
But, as we haven’t the space for both, 
we will reproduce the one headed, “It 
Looks Good.”

This ad is a splendid example. The 
headline arouses curiosity. The copy 
clinches the housekeepers’ interest, and 
furnishes a logical reason for the im
mediate purchase of sugar in fairly large 
quantities. The ad is well set up, terse 
and interesting.

it. He is after a definite line of 
le, and he is using the kind of ad- 
iising that will get him there. An 
which he has sent in for criticism, 

.oh is here reproduced in reduced 
■ in, has all the force, all the “swing,” 
.:;ii comes from a mind well made up 
get the popular trade. “The Million 

•I the Millionaire.” How- that ex- 
"vs Mr. Harrison’s business atti-

CANADIAN COMPANY TAKES OVER 
BUSINESS.

The announcement has been made by 
the Corby Commission Co., of New York, 
that they have disposed of their interests 
in Canada for Clover Leaf, Arrow, Tar
get and Tip Top brands of salmon, to the 
British Columbia Packers’ Association, 
of Vancouver.

The eompauy attribute the necessity 
for the change to existing conditions on
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the Fraser River, and recent legislation. 
They say that the business formerly done 
by them will be carried on as usual, and 
the same brokers will be retained in 
Canadian cities.

TRADE NOTES.

Walter H. Hord, of Mitchell, has rent
ed the market corner store, recently va
cated by C. J. Moore, and will shortly

No Concessions Granted
ALL TREATED ALIKE

The Million and the Millionaire
AT THE PEOPLE'S GROCERY STORE

42 Victoria Street
Two Days. . . . . . . .  ‘

BY UNIVERSAL REQUEST

FRIDAY and SATURDAY
APRIL 3rd and 4th.

GROCERY BARGAINS that 
REVOLUTIONIZE the Trade

Butter 30c Eggs 20*doz.

W 
Ü10c

orcester
Sauce

3 Tins 
for 33e
Soda 

Biscuits
Perrin» ” ^

I lb. Packet V V

Prune?
L- 22c

Soap
Uu4rT nlVV

Potatoes
20c

Flour 
■sr 25c
Dork and 
* Beansjggf 8e

Vinegar
■ MALT

Sloe

Bacon
Ir-Mkfaai 1

»la«4 A I I))

Coffee
■15-*" UrK

Apples
30cPeck

Special Arrivai #f miWBCRRIi:*. TOMATvCS

Kingsley Harrison,
The People’» Grocery. Provia.an, and Pewit Store

42 VICTORIA ST., Montreal

open a grocery and confectionery busi
ness. Mr. Hord has spent some time on 
the road for different confectionery firms 
and his experience should be valuable. 
This makes twelve grocery stores in 
Mitchell.

R. M. Duckworth. Montreal, repre
senting the Blue Ribbon Tea Co., 
called on The Grocer on Saturday with 
W. C. Campbell, a Toronto representa
tive. Mr. Duckworth leaves next week 
on a trip to the coast in the interests 
of Blue Ribbon.

' 1
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A CHANGE WORTH MAKING.
The intention of the Ontario Govern

ment, as expressed recently, to adopt the 
farm system for inmates of the Central 
Prison, will meet with the hearty ap
proval, not only of the general citizen, 
but also of the business man in all de
partments of trade.

The suggestion contemplates not only 
the disposal of the property now occu
pied for prison purposes in Toronto and 
the building of a new prison upon a 
farm, but also the abolition of the con
tract and piece price systems of em
ployment.

The plan has advantages from what
ever side it is regarded. From the 
standpoint of the prisoners alone the 
change will be beneficial, both morally 
and physically. The chances for moral 
and mental improvement will be infinite
ly greater when he is engaged in some 
useful work in the open air, able to en
joy the beauties of nature, than when 
he is kept picking oakum in an atmos
phere contaminated by the comments, if 
not the close companionship of a num
ber of more or less degenerate prison 
inmates.

The prisoners’ labor can be used in a 
great variety of ways, in the cultivation 
of the farm’s products, in the caring for 
animals and in the building and upkeep 
of roads. All this will have its pecuni
ary advantage as well as effecting im
provement in moral conditions and ten
dencies.

Another and not the least important 
advantage is contained in the proposal 
to discontinue the system of prison 
manufacture of generally used articles. 
This business has been a troublesome 
point with manufactures in several lines, 
notably woodware, stepladders, sleighs, 
binder twine, etc., for years, and firms 
engaged in the manufacture of these 
articles naturally felt that an injustice 
was being done when prison-made goods, 
with their advantages in price, were al
lowed to compete with theirs which were 
produced in the ordinary way. The pro
posal will do away with all difficulty of 
this kind and should prove a boon in 
every particular.

ENCOURAGE LOCAL FAIRS.

There are more ways for the retailer 
to reach the farmer and his pocket- 
lmok than most merchants imagine. The 
bright little town of Kent ville, N.S. 
furnishes a good example of one way, the 
importance of which is not generally ap
preciated. According to facts furnish
ed us by a good friend of The Grocer 
in that town.

Some weeks ago a horse show was 
arranged in Kent ville and the merchants 
of the town joined with the promoters to 
make the affair a success. How they 
worked and the interest that was taken 
may be judged from the fact that 2,000 
visitors were brought into the town, 
which, by the way has a population of 
about 1,800 at an expenditure of only 
$60, presumably for advertising).

The value of these fairs, particularly 
to the smaller towns, cannot be too 
largely estimated. It is pretty certain 
that the Kent ville merchants got back 
a good deal more than they laid out in 
benefits accruing from the influx of 
visitors.

Aside from the direct benefit received 
in largely increased sales for the day 
or days of the fair, there are other re
sults worth considering. Such an ex
hibition is an excellent advertisement 
for the town where it is held. Visitors 
are attracted from a large section of 
country, become acquainted with the 
place, its industries, its stores and its 
attractive features and are likely to 
return frequently. In another way, the 
local merchants are pulled out of ruts 
in an attempt to get their places of 
business in attractive form for the in
spection of visitors and general benefit 
results.

It will be well worth the retailer’s 
trouble to lend every encouragement 
possible to such enterprises which are 
being arranged in his locality.
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MORE IN IT THAN APPEARS
Since public interest has been arou 

in the Co-operative Act, whose featu . 
have previously been described at leu. 
in these columns, a rumor has gait 
considerable credence in Canada I 
there is more behind the mea? 
than simply a desire to stimulate the 
operative movenjgnt. It is alleged i 
during the last two months, two or th 
representatives of parties interested 
the movement in England and who 
backed by abundant capital, have vis! I 
Montreal and Quebec with a view 
establishing large houses for supply 
the co-operative societies which are 
peeted to develop after the new" Act ea 
in force.

His Excellency the Governor-Gene, 
as is well-known, holds the position f 
president of the International Co-ope 
live Alliance, which operates in Giu 
Britain and Europe. When the Co-op 
alive Bill was before the Special C. 
mil tee of the House of Commons for c, 
sidération in March, he went to some i - 
convenience to give evidence which v - 
received with great interest by reas. 
of his connection with the European 
gani/.ation. A study of his remarks 
this occasion point to the fact that he - 
very heartily in favor of the co-ope; 
live system coming very widely ii, 
operation in Canada.

FIRMER PRICES FOR VALENCIA S.

Advices received from London t; - 
week regarding Valencia raisins note 
material reduction of stocks in hand 
that port and point to a decided si 
citing of prices.

In March stocks of raisins held in 1. 
ilon were quoted as 770 tons, or Agit; i 
in boxes, 61,600. On April 1st hoirie 
were said to be in possession of 
tons, or 44,000 boxes. This reduett 
of 17,600 boxes at this season is of < 
siderable moment and as a result pri 
quoted local brokers arc fully two si 
lings and sixpence above those furnisl 
in March.

The many friends of J. Stanley Cm 
assistant secretary Montreal Board 
Trade, will be pleased to hear of 1 ■ 
election to the office of president 
the Westmount A.A.A. Mr. Cook is 
advocate of amateurism in sporti 
circles and it is with this end in vit 
that he will strive to further the bi 
ferment of the association. Mr. Co. 
is also secretary of the Dominie. 
Wholesale Grocers’ Guild.
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THE SITUATION IN THE WEST
S img General and a Month Ahead of Last Year—Money is Freer and 

Helping Business—American Ca pital for Western Farm Hands.
The Western Viewpoint, by our Special Winnipeg Correspondent
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■ling is general throughout the 
I .lian West. This means that au- 

. week lias maintained and increased 
i normal character of the conditions 

, which the Wheat crop is being
- It is just one month earlier than
- :mg last year, which the West learn- 
i , ils very great cost was one mouth 
I;, To the query, “How is the seed 
h ' the answer is almost invariably, 
"ii»t in years,” or “I never saw it 
In. . r.” There has been one warm 
-, ivr followed by a day of high wind, 
li mg an average of over 50 miles an 
h. r. and this cleared out the very last 
ni i lie snow and dried off the wet spots

nai the seeders could get to work. No 
is being lost by the farmers, and 

i rv of “men wanted” is heard from 
• \ section of Manitoba and many 

■ I. of Saskatchewan.

Nil

|,.l

ïlie line weather and prospect of 
. i seeding had its reflex effect on the 

.ii market, which slumped quite 
xily during the middle of the week, 
showed steady signs of recovery on 

day and Saturday. Exporters have 
a heavy business this week, not 

X in low grade wheats, but in No. .3 
. and a moderate amount of trade in 
i. Export trade has been more ac- 
during the past five days than for 

previous five weeks, though there lias 
a pretty fair trade in low grades all 
lime.

careful inquiry among elevator 
era goes to show that there is very 

more than 2,000,000 of wheat in in
i' elevators and it is extremely 

btful if there is even two million 
Is in farmers’ hands, so that the 

■nit to come forward now is eon- 
alily under five millions, when at 
nine date last year it was nearly 

'10.000 bushels. These are facts that 
■ nmd to tell on the trade in the long 
in spite of fine weather and large 

.nions in seeding.

icks are heavy at Fort William and 
.ation is expected to open next 

There are a number of boats tin- 
çliarter and the wheat will go out 

a rush as soon as there is open

' me of those who predicted $1.25 
at early in the season are still look- 
tor it, and it may come, but there 

o disguising the fact that the enorm- 
Argentine shipments have greatly 

-cued the probability of outside 
s for our wheal this year.

'•ne of the features of western news 
the week is the loosening of the 

•r-e strings of the banks at country

points. More than one branch lias of
fered to advance 50 and 60 per cent, 
on good farm paper and the result is 
already beginning to be felt by the 
wholesale houses, where collections arc 
steadily looking up. The movement is 
not large and at present it cannot be said 
to be general, but it shows the set of 
the tide and is giving a great impetus 
to business. Wholesale grocery houses 
report an excellent spring trade, far in 
advance of last year. Dry goods and 
hardware houses are a little more con
servative in their*statements of increase, 
but all admit that spring business is 
good. That there is money in the coun
try is evidenced by the big depart ment 
houses which semi out catalogues. These 
houses reported March mail order busi
ness double what it was fi r March. 1!HI7. 
and the first week of April more llian 
double. This business, is. of course, 
strictly cash.

The influx of immigration has also 
tended to increase the money in circula
tion as the majority of the immigration 
this season, so far, has been of the 
moneyed class.

In connection with new immigration, 
both present and prospective, real estate 
dealers declare that there has been a 
larger inquiry for land suitable for 
mixed farming, than evei before. There 
are still speculators in wheal lands and 
wheat growers who want wheat land and 
nothing else, but over and above these 
are the better class of farmers bid’ll from 
Ontario, England and the United States, 
who are selecting farms with a view to 
mixed farming. This is the best news 
the West has had for many a day, for 
the tendency of new immigrants to grow 
nothing but wheat has been very mark
ed in the past. When farmers start 
with mixed farming it not only indi
cates that they are practical men, but 
also that they have some capital ns well, 
for mixed farming must have capital to 
start with much larger than is necessaiy 
for the mere raising of wheat

The money depression in the United 
Slates was not an umnixed evil, ns far 
as Western Canada is ci neerned. for it 
has without doubt tended to drive men 
with money, which they considered no 
longer safe in stocks and bonds to the 
Western lands for investment. Numbers 
of these men are securing blocks more 
or less large in extent, and not a few 
have announced their intention of 
bringing in only such farmers as will 
go in for diversified agriculture to buy 
their lands. This shows that a careful 
study of the situation has convinced 
numbers of these men that there is no 
better speculative investment than Cana
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dian farm lands, which the investor sees 
to it that the class of men to whom he 
sells are of the right sort. Not a few 
of the American companies who bought 
larger tracts of land in the past five 
years and were careless of what type 
of farmer they sold to. have had a sharp 
lesson in the past year. Where buyers 
had been carefully selected for their ex
perience in farming and their good 
equipment, it was rare for the com
panies to have to wait for their second 
and third payments, while in the case 
of those who sold to anyone who was 
willing to buy, regardless of their effici
ency for the work to be done, they have 
had to earn their experience and wail 
for their money.

The warm weather has stimulated 
building to a great extent Building per
mits are called for daily and buildings 
are being gotten under way as fast as 
possible. There is a large amount of 
Dominion Government building being 
done in the West this year.

Another indication that there is money 
when it is wanted is the active inquiry 
as to the date and place of the sales of 
pure bred stock under the auspices of 
the various breed associations. Sas
katchewan has held its sale, but Mani
toba and Alberta have both scheduled 
theirs for May. Already there is double 
the inquiry that there was last year. In 
addition to these large sales there will 
be one or two auctions held by indivi
dual breeders, with large herds of fine 
stock. Several of these men have been 
in Winnipeg recently arranging for 
liâtes and catalogues, and they all re
port the inquiry for foundation stock 
far ahead of this date last year.

Reports of the splendid condition of 
range cattle continue to come in week 
by week. There lias been no setback of 
any kind this spring, so far. and by the 
middle of June shipment of export 
steers should be quite heavy. II.

TRADE NOTES.
Alexandre Bernard, grocer, Montreal, 

has assigned.
The assets of II. Dandurand, Mont

real, have been sold.
Eva M. Walker, Hamilton, has sold 

her grocery to M. W. Roland.
Alfred Slater, grocer, Toronto, has 

sold out to Charles Wilson.
.1. B. W. Smith grocer Sturgeon Falls, 

has assigned to Jessie Bradford.
Henriette latngelies. Montreal, has re

gistered under style of the Standard To
bacco Co.

H. Finklenian. general store, Selkirk 
West, Man., has assigned to C. H. 
Newton.

Thomas Brownlee, grocer, Balcarres. 
Sask., has sold his business to Irwin & 
Drummond»

Constantine & Magee, general store
keepers. Elgin. N.B . have dissolved 
partnership T. C. Constantine eohtinu 
ing.

■
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Grocery News from Coast to Coast
News of the Grocery Trade From the Larger Towns and Cities of Canada—Letters From Our Own Special

Correspondents.

AURORA.
Aurora, April 11.

• lames WhiUlster and Mrs. Whimster 
arc enjoying a few days rest at Preston 
Springs. • ••

Fred Underhill, father of Underhill 
Pros., who has been laid up with a bro
ken leg for several weeks, is now able 
to be around town on crutches.

* . *
Towns &. Co., Aurora, arc contem

plating installing a number of silent 
.salesmen.

BARRIE.
Barrie, April 14.

This week at last sees the end of the 
snow on our surrounding country roads 
and now the sorely tried farmer can 
come into town with no fear of being 
stalled in a snow bank on the way. For 
the last two weeks on some parts of 
the road there has been very deep snow, 
while probably for the next half mile 
the road would be mud. making the 
traflic impossible for either sleigh or 
buggy. Consequently the high prices 
which have been ruling here got quite 
a bump this week when the thirty-five 
cent butter dropped to twenty-eight and 
eggs to fourteen cents a dozen. Chickens 
are a thing of the past, but any that 
are offered at all bring fourteen to fif
teen cents. Potatoes are selling at 75c. 
to 90c. and a few apples at $1.25 to 
$2. Hay still continues at the twenty 
dollar mark, a price that has never 
changed since last November.

* . *

Steve Vair left last week for San 
lleigo, California. He intends to still 
follow the grocery trade in the west.

This season has been an exceptionally 
good one for maple syrup in this dis
trict and every day the farmers who go 
in for the making of this line may be 
seen coming into town with quite a 
supply, for all this there has been no 
great decline in prices, compared with 
other years, the prices to-day being 
from one dollar and ten cents to one 
twenty-five a gallon. A noticeable fac
tor, too, is the short supply of the so- 
called “brown sugar” syrup.

Whitehead Bros., of the sixth ward, 
are offering their grocery stock and fix
tures for sale.

Chas. Strange, who was appointed 
iailer for the Barrie jail about six 
months ago, has resigned his position, 
and will again be found in his store on 
Muleaster Street. Charlie says he 
would sooner sell groceries on a small 
margin than serve prisoners.

'Contributions arc invited (rom hardwire merchants- 
travelers or clerk» in places where there Is nova rc|u. 
1er correspondent of tbia paper

Harry Callegan, who recently sold his 
grocery business on Bayfield Street to 
E. It. Wainwright, has been appointed 
ranger for Algonquin Park. Harry went 
north this week to take up his new po
sition.

* . *

With Easter week here, the local fruit 
men hate a heavy trade in imported 
fruits and vegetables, much better in 
fact than other years. Tomatoes are 
selling very well and açe being retailed 
at 15c. a pound. Strawberries are sell
ing at 15c. a box and one merchant told 
your correspondent that he has sold 
twice the amount of berries up till date 
that he sold last year, although the 
weather has not been at all favorable. 
Cucumbers are selling at 25c. for extra 
hothouse, while smaller grades are sold 
from ten to twenty cents. Pineapples 
are selling fairly well at 25c. each while 
oranges, which are very cheap and good, 
never sold better, but are showing a 
very bad rot.

EDMONTON.
Edmonton, April 13, 1908.

“There will be a considerable reduc
tion in the price of canned goods in the 
west this year, which will have a ten
dency to reduce the cost of living. Just 
what this reduction will be I do not 
care to state, but I am confident that 
it will be fairly large.”

This was the opinion expressed by 
Amos H. Baker, manager of the Old 
Homestead Canning Co., of Picton, Ont. 
when interviewed recently by a Can
adian Grocer representative. Mr. Baker 
stated that some companies had ad
vanced the price of canned goods 2c per 
case during the winter, but a reduction 
was bound to come. Freight rates had 
been lowered, solder was considerably 
cheaper, the price of cans had been low
ered and all of these causes would con
tribute to a reduction in the price of 
canned goods in the west.

“What do you think of the likelihood 
of establishing canning factories in the 
west ?" Mr. Baker was asked.

“I do not think it at all likely,” was 
the reply, “at least until the popula
tion is many times what it is now. At 
the present time there are comparative
ly few vegetables grown in Western 
Canada, partly because the people find 
other lines more profitable, and partly 
because the soil and climate is not 
suited to the growth of many kinds of 
products to be canned, such as corn, 
etc. It would not pay, I think, to es
tablish a canning factory for only cer
tain lines.”

* . *
Two years ago there were consider

ably less than a dozen wholesale firms 
doing business in the city. To-day 
there are nearly three times that num 
her. Two years ago Edmonton’s whole
sale business was confined to a few lines 
of trade being chiefly the supplying of fur 
trading posts to the west and north,
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and the outfitting of fur trading parti 
To-day practically every line of tr, 
is supplied. Two years ago the wh. 
sale territory was limited to a 
miles on the south and a very few m. , 
on the east and west. To-day the 1 
ritory extends over a district of 
miles to the south, 150 miles to 
cast. 100 miles to the north, and 1 
miles to the west.

During the past year and a - half 1 , 
territory has been fairly well develoi 1 
by the wholesale houses in the city I 
Edmonton now controls all the wh 
sale trade there is to be had in tl i 
territory. There is room, however, 1 
much expansion within the same bou is 
and it is probable that it will be s< e 
years before it is developed to its 
pacity.

• ••
During the past fall and winter, wi n 

the results of the crop failures and 1 in 
straitened conditions of the moi v 
market have been felt most keenly, 1 e 
wholesale trade of Edmonton, wl le 
not experiencing any great expansi 
has been satisfactory, unexpectedly 
in fact. Prominent wholesalers stale 
that collections have been much bet 1 1 
than they expected.

The local wholesalers, however, are 
very reticient in discussing the immedi
ate prospects of a further rapid grov.ih 
in wholesale business, and are inclii 1 
to be conservative in their statemen -

The C.P.lt. has definitely annouu I 
that it is to be part of their policy 1 1 
make Edmonton a wholesale and rii- 
tributing centre. With this end in vi. 
they have inaugurated a new fret 1 
tariff which went into effect last we 
The new rates give a reduction of 5 
cents per 100 pounds on freight in cl.
5 and 3 cents on machinery and ai 
cultural implements. This places I 1 
monton on an equal basis with Wii 
peg and goes a long way towards pi 
ing many of the agencies and distrii 
ting houses of large eastern firms 
the same footing as the Winnii 
branches.

On the Canadian Northern there 
also a reduction in the lake and 1 
freight rates for the coming navigar 
season in connection with their line 
Port Arthur.

• . '
Smith &' Milne, grocers, Nama 

Ave., brought suit against a custon 
in the district court recently for $28 
due them on account. Judgment v 
given for the amount of the claim.

GUELPH.
Guelph, April 13 

In the ten hour grind on roller skat 
last week, "Bill” Conery, the form' 
traveler for Bovril in this section, w< 
the race, going 120 miles in the i ! 
hours. He was at one time 3 mil'



*

behind. J wonder could his staying 
iualities be ascribed to Bovril.

* . *
The Guelph Co-operative Association 

iave made a good stand on the half 
mliday question by deciding to close 
,n Thursday afternoons during July 
ml August, and have also under con- 
ideration the advisability of closing on 

Thursday afternoons the whole year 
,mnd. There is some talk of the other 
tocers doing likewise during the Sum
ner season. They should too, for the 
hirer clerks’ hours are far longer than 

my other clerks’. Give the matter at 
cast a reasonable consideration.

Johnston & Co. have sold their store 
,ii the Elora Road to E. Harvey and 

i ve decided to enlarge their main store 
n Gordon Street and remove all the 
lock there. This old grocery store is 
iow likely to be a thing of the past as 
Ur. Harvey does not intend at present 
in have it continued.

It has been suggested that the clerks 
md salesmen hold their meetings in 

■ lure in some hall, instead of an hotel 
irlor. The idea is a good one.

The Electric Light Commissioners 
ave decided on a cut in prices in about 

.1 months’ time, which shows the Mer- 
,-liants’ Association is doing some good.

Most of the stores here are giving 17 
unds granulated sugar for $1 and 

ave not changed the price for some 
mths, but by the bag some are still 
liing less than $5.

Nearly all the stores that have meat 
.inters or sell meat, have bought 
uers within the last few weeks, and 

seem to be giving good satisfac-

11. Fielding has another fine new 
yon on the road. J. A. McCrae & 

have also added another to their
!■ fit.

Business and Religion" was the topic 
discussion at the brotherhood meet- 

. • in Dublin St. Methodist church the 
i twq Sunday mornings, and a large 
dicr of business men and others took 

: t.
• ••

The Rev. G. F. Davidson in St. 
iige’s Church on a recent Sunday 
‘it also got after the merchants and 
, the bargain hunter.

I he rush for housecleaning necessities 
i garden seeds is on and the grocers 

be kept busy from now till after 
24th of May.

KINGSTON.
Kingston, April 14. 

red Vanluven, grocer, Princess St., 
v his stock and fixtures recently to 

New Milk Co., Lee <fc Kirk, who in- 
I to run a grocery in connection with 
milk business. Fred was doing a 

;■'! trade, but felt he needed a change 
Hi traveled for a few years for Stuart,
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Harvey & Co., of Hamilton, and was 
well liked on the road. Some whole
sale houses have approached him al
ready and would like to secure his ser
vices. He sold his store and dwelling to 
S. Corbett, undertaker.

J. Y. Parkhill & Co., commission 
men, are finding their premises too 
small and will shortly move into the 
Oddfellows Block, wh'ch they have pur
chased. J. Y. Parkhill is a brother of 
William Parkhill, the Toronto grocer. 
He is a North of Ireland man and can 
put up a good argument, politically or 
commercially.

• . *
The Hamilton correspondent's advice 

regarding early closing is timely. Let 
us all wake up to the fact that we need 
more fresh air and sunshine, that life is 
short and we haven’t got long to stay 
here. The early closing by-law passed a 
few years ago has been well kept here. 
Only a few shortsighted grocers, who 
relish long hours, keep open and look 
wearied, but they will fall into line 
some day.

* . *

The Easter meat show windows are 
beginning to appear. One of the best yet 
is shown in Gilbert’s uptown store, 
dressed by R. James, of Liverpool. It 
has caused a lot of comment. The meat 
was purchased from II. Coleman, Kin
cardine.

* . *

Mr. Plewcs, agent for the Hcdlcy 
Shaw Milling Co., reports trade brisk 
around here. He has booked many good 
orders. Will Gardiner is taking orders 
as a side line for McGinn Rankin Mill
ing Co., Collinsby.

• . *
Saturday’s market was a big one 

owing to the fact that communication 
with the islands was secured by boat. 
Two boatloads of islanders came over, 
each carrying one or two big baskets of 
eggs and butter. The citizens saw the 
situation, bought slowly and down came 
the prices of butter and eggs. Butter 
was as low as 26c. and eggs 18c.

The prospectus for the newly charter
ed Crystal Bay Canning Co. was issued 
last week. It is capitalized at $50,000. 
to be taken up in shares of $50 each. I 
guess it will go for Kingston can stand 
a few more industries.

Miss Webster demonstrates Suchard’s 
cocoa at J. M’Culla’s grocery this week. 
I advised her to get her company to 
advertise in local and trade papers and 
give magazines a rest, and she promised 
to take the matter up.

“I am selling a lot of sugar lately,’’ 
said Jim on the market square the 
other day. “I guess all the maple syrup 
in the milk cans isn’t made out of 
maple sap.”

• . •
Owing to judicious advertising in the 

Whig, Gilbert, the grocer, sold in four 
weeks 1,500 seven-pound pails of rasp
berry and strawberry jam. Mr. Gilbert 
used locals here and there throughout 
the paper.
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STRATFORD.
April 14.—Retail merchants in this 

city have been reading the newspaper 
reports with interest in regard to the 
articles on the Co-operative Bill, just 
recently before the House at Ottawa. 
The local retail grocers followed the case 
with interest, and were largely instru
mental in having a wire message sent to 
Ottawa to Perth County’s representa
tive asking him to look after their in
terests in the matter.

Easter Eggs—They were for sale by 
the dozens and dozens on the market last 
Saturday, and have been selling fast in 
the stores. The grocers find this year, 
now that the price is lowering, the 
Easter trade in eggs is in advance of 
the trade last year. The city is flooded 
with the hen fruit. ___________ ■

Grocers generally report that trade 
has just been about average, but that it 
is picking up steadily. The roads have 
been in a very poor condition in the 
country, and lately the farmers have 
been patronizing the trade of the coun
try stores, being unable to risk the 
breaking of their horse’s legs.

Len. Myers, formerly of the Will J. 
Norfolk store, is now with the McCully 
& Ilaugh. Mr. Myers is a clerk of much 
practical experience, and is liked by the 
dealing public. He is a splendid win
dow dresser, and works np some very 
unique designs, which are, as a rule, 
equally attractive.

There is a large quantity of maple 
syrup for sale these days at the grocery 
stores, and now that the sweet liquid is 
becoming more plentiful, it is also be
coming less dear in price.

AN ASSURED SUCCESS

Montreal Exhibition of Groceries Opens 
With Bright Prospects.

That the Exhibition of Groceries in 
Montreal, Nvhich opens at the Arena 
Friday evening and continues until 
April 20, will be a grand success is an 
assured fact. Space has been at a 
premium since it was offered for sale, 
and it may safely be stated that the 
Arena will hold a number of exhibits of 
pure food products which have not been 
surpassed anywhere on this continent, 
or elsewhere.

Every care has been exercised to en
sure the success of the exhibition. An 
advisory committee, composed of the 
leaders in the manufacturing, whole
sale and brokerage grocery business has 
worked hard night arid day and their 
efforts will not have been in vain.

Reduced railway fares are assured 
for out of town grocers desiring to take 
in the fair, which will he well worth 
coming a few hundred miles to see.
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Markets and Market Notes
Reports From Canadian Markets and Notes From Primary Sources of Grocery Supplies—Sugar Advanced" and Raw

Markets Very Firm—Staple Lines Are Generally Steady.

QUEBEC MARKETS
Montreal, April 16, 1608. 

POINTERS—
Sugar—Advanced 10c and very firm. 
Butter—Firmer.
Eggs—Easier.
Maple Products—Sugar lower , syrup 

steady.
Another advance in refined sugar took 

place on Friday of last week. It 
amounted to 10c" a barrel, and an up
ward tendency is still noticeable. An
other advance is likely to occur at any 
time. Local refiners report a very good 
demand at present. Butter has assum
ed a firmer tone this week, which is due 
no doubt to storage stocks being light 
and receipts of fresh made creamery be
ing very light. It is thought that pres
ent prices will hold for a week or ten 
days, when receipts of fresh made are 
expected to be increased. Eggs are a 
little easier this week, new laid being 
quoted at 17£c to 18c dozen. Pickled 
are not quoted this week, being off the 
market. The demand for the Easter 
trade is very heavy. New maple sugar 
is arriving quite freely now, and is low
er in price, being quoted at 6c to 9£c a 
lb. New maple syrup is also arriving 
freely, but has not changed in price. 
Botli lines are in good demand. The pro
vision market is still very firm for all 
lines, with a good demand. Local pack
ers report that Easter trade is slightly 
in excess of that of last year.

SUGAR—Another advance in price 
has taken place on sugar, which was 
put up 10c a bbl. all round on Friday 
of last week. The market still shows 
an upward tendency and it is likely that 
before long sugar will reach the $5 per 
bbl. mark. There is a very good local 
demand at present.
Granulated, bbls .............................................  84 <J04-bbls................................................. 6 05" bags ............................................. 4 85
Pari» lump, boxe», 100 lbs .................................  5 76

“ 25 lba...................................... 6 06
Extra ground, bbla ..........................................  5 3)" •' 50-lb. boxe».................................. 6 50H " 25-lb. boxes...................................... 5 70
Powdered, bbla...................................................... 5 1060-lb. boxea............   6 30Phoenix ............................................-........  4 65
Bright coffee ..................................................  4 60No. 3 yellow..................................................... 4 50No. 2 "   4 40
No. 1 " bbla.................................................... 4 50No. I " ba*ra.................................................... 4 45

SYRUP AND MOLASSES—The syrup 
market remains stationary since last 
report. There is a fair amount of busi
ness being done. Molasses remains very 
firm under good demand.
Ba/badoee, in puncheons..............................  0 31 0 33

'• in barrels.................................... 0 33* 0 25
" in half-barrels ............................ 0 344 0 364" fancy.............................................  0 34
" extra fancy......................................  0 366

New Orleans..............................................  0 22 0 36Antigua .......................................................... 0 30
Porto Rico .......................................................  0 40

•• 3861bpiaiis.*.*.*.*.*!.*.*.*.*!.*.*!!!!!!!!! !.’.*! ire1
" 2o lb pails..........................................  1 26

Oases, 2 lb tins, 2 doz per case............................. 2 40" 6-lb. “ 1 doz. "   2 75" 10-lb. " I doz.    2 65
" 20-lb. " | doz. "     2 6C
MAPLE PRODUCTS—There is a good 

demand for new maple sugar this week.

and receipts are pretty heavy. Prices 
are lower, pure Townships sugar being 
quoted at !)c to 9Jc. New maple syrup 
is also in good demand, and new crop 
goods are being received quite freely. 
Prices, however, have not changed, be
ing the same as last week.
Compound maple syrup, per lb.............................  0 046 0 05
Pure Townships sugar, per lb  .................0 09 ( 096
Pure syrup, SJlb. tin............................................. 0 60 0 6j

TEA—Local dealers report a good im
provement in the tea business this week 
.ill lilies being in good demand, especial
ly .Japans, on which line some nice 
transactions are reported. Prices re
main stationary and are expected to 
bold for some time.
Choicest.................................................................. 0 38 0 45
Choice.................................................................... 0 32 0 37
Japans—Fine ........................................................ 0 27 0 32

Medium.................................................  0 22 0 2>
Good common.......................................  0 21 0 22
Common................................................. 0 20 0 21

Ceylon — Broken Orange Pe koe......................... u 20 0 38
Pekoes....................................................  0 17 0 20
Pekoe Souchongs ................................. 0 19 0 206

India—Pekoe Souchongs .................................... 0 176 0 18
Ceylon greens—Young Hysons.............................  0 19 0 25

Hysonp........................................ 0 18 0 20
Gunpowders................................  0 17 0 25

China greens—Pingsuey gunpowder, low grade. .0 121 0 16
™ " pea leaf... 0 19 0 27
" " pinhead... 0 30 0 45

DRIED FRUITS—There has been no 
change in the dried fruit situation since 
last week, there being nothing more 
Ilian the ordinary consumptive demand 
for all lines. There was a report of the 
r.iliforniu crop being greatly damaged 
by storms, but it was later learned that 
there was no cause for alarm. There 
has been no change in prices.
Currants—

Filiatras, uncleaned, barrels.............................  0 06 0 066
Fine Filiatras, per lb., in cases ....................... 0 96 0 066

" “ cleaned...................  0 066 0 07
“ "in 1-lb cartons............... 0 07 0 076

Finest Vostizzas " .................................  0 07 0 08
Amalias " .................................  0 07 0 08

" 1 lb. packages............................ ............... 0 076
Sultana Raisins—

Sultana raisins, per lb........................................ 0 10 0 11
“ '* 1-lb cartons............. ....................... 0 14

Eleme Table Figs—
Six crown, extra fancy. 40-lb. boxes...............  0 096 0 11
Four crown, fancy, 10-lb. boxes ............................ 0 08
Three crpwn........................................................ G 07 0 08
Glove boxes, fine quality, per box..................  0 076 0 08
Fancy washed figs, in baskets, per basket — 0 15 0 18

" pulled tigs, in boxes, per lb.................. 0 15 0 20
" stuffed figs, " “ box ...............  0 25 0 30

Valencia Raisins—
Fine off-stalk, per lb................................................... 0 0i4
Selected, per lb.......................................................... 0 06#
Layers, " ................................................ 0 05 0(6|
Hallowees. per lb ..................................................... 0 066
Sairs, per lb....................... ......................  0 04 _ 0 04|
Packages , 0 054

MalagaRaisins—
London layers..................v........................................... 2 26
"Connoisseur Clusters".............................................. 2 40

" " 6-box..................................... 1 On
" Royal Buckingham Clusters," 4-boxes.............. 1 376

" Excelsior Window Clusters " ................................ 6 60
" " i s ........................... 1 50

California Raisins—
Fancy seeded. 1-lb. pkgs................................... 0 10 0 11
Choice seeded, 1-lb. pkgs.................................... 0 09 011
Tx>ose muscatels 3 crown.................................. 0 08 0 C9

“ " 4 crown ................................  0 09 0 10
California Evaporated Fruits—

Apricots, per lb.............................................................. 0 32
Peaches, '* .............................................................. 0 18
Pears, “ .............................................................. 0 18

Prunes— per lb.
Oregon prunes 25-lb. boxes, 3Q-4ÛS.................... 0 10 0 11

•r " " 40-60».................... 0(8|OC9
•' " " • 60-80»...................... 0(8 0(86
'• '• " 80-TOs............................  0 09
•' “ " 70-30»...................... 0 0"4 0 ( 8
" " “ 90-100».....................0 066 0 07

COFFEE—The coffee market has
shown no change since last report A
fail amount of business is passing, and

the market remains steady at unchanged 
prices.
Jamaica.....................................................................  0 12 0 20
Java............................................................................ 0 18 0 30
Mocha....................................................................... 0 194 0 25
Rio, No. 7 .................................................................  0 081 0 09
Santos .............................................................................. 0 Ilf
Maracaibo.....................................................................  0 11 0 13‘
Roasted and ground 20 per cent, additional.

RICE AND TAPIOCA—Dealers repm 
a much better demand for rice tin 
week, but the market remains steady a 
unchanged prices. The tapioca marke 
is very quiet, demand having fallen m 
considerably this week. Prices reman 
steady.
B rice, in 10 bag lots ...................................................... 3 20
B rice, less than 10 bags.................................................. 3 3
C C rice, in 10 bag lots ................................................... 3 00
C O rice in less than 10 bag lot»............................ ... 3 1-
Tapioca, medium pearl...........................................  0 06 0 (>■

SPICES—Spices remain featureles 
there being only a fair demand for ai 
lilies at tlie old prices.

Per lb
Peppers, black......................................................... 0 16 0 2*'

14 white..........................................................  0 22 0 2,
Ginger, whole ..........................................................  0 16 0 20

'* Cochin .......................................................  0 17 9 2u
Gloves, whole ........................................................... 0 17 0 3<.
Gloves, ground..........................................................  ..... 0 2:
Cream of tartar ....................................................... 0 25 0 3.
Allspice.....................................................................  0 12 0 lé
Nutmegs....................................................................   0 25 0 6-

EVAPORATED APPLES—The evap 
orated apple market remains unchanged 
there being a "fairly good demand at "un 
changed quotations.
Evaporated apples................................................. 0 0«4

BEANS—The bean market remain 
firm at $1.75 to $1.80 per bag, with 
fair demand. Business in this line i 
dull at present.
OLoice prime beans..........  ............................... 1.5 In*

RAW FURS—There has been no rhaii(. 
since last report, all quotations bein 
the same.
Mink .......................................... ................................  3 00 6 i
Marten, pale............................................................... 3 00 6(

" dark ............................................................ g 00 20 0-
Fox, red........................................................................... 2 60 4 G
Lynx............................................................................. 6 00 10 U
Otter ...........................................................................If 10 26 G
Fisher............................................................................. 5 (0 7 If
Weasel ........................................................................ 0 1C 0 2.
Muskrat............................................................................. 0 15 0
Canadian coon...........................................................  0 75 1 2
Skunk.....................................................................  0 25 1 v
Bear, large....................................................................... 8 00 10 v

" email ................................................................ 3 00 5
Spring muskr t.........................................  .-0 32 0 I

POULTRY—Poultry is very scan 
especially fresh killed, there being i 
receipts of fresh stock yet, and as Inc 
holdings are light turkeys are scllii 
as high as 23c per lb. At present tl 
demand is very heavy 'owing to II 
Easter trade.
Hen»........................................................................... 0 10 0 1.
Chickens..................................................................... 015 0
Turkeys......................................................................  0 21 0 L

CANNED GOODS
MONTREAL—The canned goods sit 

ation is unchanged since last report, ll 
usual amount of business being don- 
All lines are in good demand.

TORONTO—Business is rather mm 
encouraging this week and with tli 
coining of warmer weather demand "i 
probably be more active.
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ONTARIO MARKETS.
i'OINTERS— (

Sugar—Advanced 10c.
Means—Firmer.
I‘runes—Selling well.
Collections—Fair.

Toronto, April 15th, 1000. 
t onditions are somewhat more encoiir- 

-ing in the wholesale markets this 
rek. The improved condition of the 

oitutry roads is responsible to some ex- 
,nt for this, farmers being able to get 
,io town much more easily for buying 

,nd the general feeling that spring is 
,o-e, with the prevalence of more eu- 
,mraging weather, is also a factor in 
iie opening of better business.

The further advance of 10 cents on 
agar, which occurred on Friday, and 

iirought the price for standard granu- 
iivd up to $5.00, was the notable fea- 
are of the week. Beans are somewhat 

iiigher, as the result of large purchases 
iv American buyers and the supply 

-veins tending toward the short side, 
mlierwise the markets have been gener
ally steady.

The financial side of the business is 
,.ot as satisfactory as it might be. 
Wholesalers report collections a little 
-low with the outlook rather more en- 

iiii aging.
SUGAR—The advance of 10 cents in 

Canadian retined, which occurred on 
I'riday was but the natural movement 
i a market which had been growing in 
length since the last advance on March 
1st, and was only to be expected. This 

brings extra standard granulated up to 
.. $5.00 basis.

The market continues exceedingly 
i long, even in the face of this last ad
duce, and indications only point to a 

vvment of prices upward.
Willett & Gray say of the situation in

••The temporary reaction to the ad- 
ii-ing markets, noted last week, con
ned until the receipt of the weekly 

ide ligures from Cuba. In the niean- 
e Europe declined from the high 
in of 11s 5V4<1 for beet sugar of 
i li 31st to 11s l%d on April 6th, 

nl there were sold here 10,000 bags 
dia Centrifugals at 2.94c c & f., 96 
mee test, with 40,000 bags Porto 
os at 4.30c per Hi., both lots for ship- 
nt, and not changing the spot quota- 
ii, which remained at 4.36c per lb., 
> paid.
• hollowing this small reaction, the 
11 news from Cuba quickly made a 

o’ket recovery which carried beet 
ur to a new high level at 11s 6%d, 
li a quiet close at 11s 6d.
•Also renewed business in Cuba Cen- 

■ fiigals followed at 3c c. & f., 96 de- 
u test, to extent of 80,000 to 100,000 

comprising all sugars on offer, and 
-ing with holders asking 3 l-16c c & f. 
further limited offerings.

' Our refiners also secured a consider- 
'■ quantity of European beet sugar at 

|>»rted 11s 6d to 11s 8Vid c. & f., but 
i lined to go on when higher prices 
re named, prompt shipment being of- 

i-ed to-day at Ils 10y2d c. & f. So 
iliai at the dose buyers and sellers are

apart for both cane and beet sugar, with 
the advantage in favor of sellers in tone 
and tendency.

“Now that some 150,000 tons of beet 
sugar have been bought in Europe, it 
becomes an interesting question as to the 
remaining quantity available of Ameri
can qualities, not above 16 D. S. in 
color.

“In answer to this question one cable 
reply to-day from Austria says: ‘Unsold 
25,000 tons; refiners’ supply, 100,000 
tons. ’

“This reply is not altogether definite, 
but indicates, perhaps, that refiners 
holding American grades might resell 
the same to extent of 100,000 tons. One 
thing is becoming evident, that all avail
able American grade beet sugar remain
ing from last crop can find ready pur
chasers here sooner or later.

“The recent sales of Philippine sugar 
noted last week were made in part on 
basis of 3 ll-10c per lb. duty paid, basis 
of 88 degree test. This figures a result 
to the Filipino of £9 9s 7d per ton, f.o.b., 
against the local quotation in Manila, in 
January, of £7 8s 8d f.o.b. for assorted 
marks—a recent profit of over £2 per 
ton. It is difficult to find new sellers, 
and the lowest price intimated is equal 
to 3%e, 88 degree lest basis.

“The comparatively low quotation for 
new crop bee1 «ugar (Oct.-Dee. delivery) 
10s 3%d, can only be accounted for on 
the theory that the 300,000 tons Russia 
Crystals, to be let into the U. K. after 
September 1st, lias an inlluence which 
easts its shadow before.

“No recent business is reported in 
Java sugars, the offerings including July 
shipment at 12s 3d c. & f., and August 
shipment at 11s 9d c. & f. Our cable yes
terday from Java reports favorable wea
ther for the growing crop.

“The tone and tendency is to further 
improvement, which may come slowly.”

In regard to refined, Willett & Gray 
say, in part :

“Present prices have not checked con
sumption of refined, and even consider
ably higher prices are not likely to do 
so to any material extent. People will 
economize in other directions before cur
tailing on sugar, and with better pros
pects for fruit than last season, the con
sumption should proceed satisfactorily.

“The next change in refined, when it 
comes, will be an advance.

“It is well to carry a full supply, even 
to August and September.”

M. O. Wanger & Co. comment in an 
interesting manner on the present situa
tion as follows:

"The loss in the Cuba crop can low 
be counted upon as 500,000 tons. The 
losses in the other West Indies, Java 
and Mauritius, and in India, bring the 
total shortage to a considerable quan
tity. That shortage is the basis upon 
which prices have been advanced. It is 
just so much taken from the world’s 
supply and the sugars cannot be re
placed until the next crops mature. As 
the season progresses, bringing along 
its big consumption with the warmer 
weather and the need for extra sup
plies to meet the fruit canning demand, 
the shortages in this year’s sugar crops
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will be felt more than now, and as 
that big consumptive demand diminish
es the stocks held prices will register 
additional advances and we can expect 
firm markets, with perhaps a slight re
action now and then until the end of 
summer."

Estimates of visible supply show a 
total stock of Europe and America 3,- 
381,19!) tons, against 3,726,579 tons last 
year at the same uneven dates. The de
crease of stock is 345.380 tons, against 
a decrease of 340,960 tons last week. 
Total stocks and atloats together show 
a visible supply of 3,491,199 tons, 
against 3,806.579 tons last year, or a 
decrease of 315,380 tons.

Prices quoted locally at t iqm-rrf-wTit- 
ing were as follows :
Pari» lump», in 23-lb. boxes................................. 6 15
i Bile lumps, us jwiu. wits.................................. 5 95tnlOD-lh " ................................ 5*5Paris lumps, in 20, 5 lb. l*oxe» .............................  7 20
bu Lswrouot) gramuaieu, barrels........................... 5-0Redpath a granulate-! ...... ............................. 5 00
Acadia granulated, (bags and barrels)....................  4 90Berlin granulated................................................ 4 90
PLoenix................................................................................. 4 93Brigb* toffee...................................................... 4No. S fellow.......................................................  430
No. 1 M ....................................................................... 4 70No. 1 ” .................... .............. .............. 4 10
Granulated and yellow. 100-lb. bags 5c. lees than bble.

SYRUPS AND MOLASSES - Busi 
ness continues only fair at prices quoted 
below. There is an active demand for 
pure maple syrup, and though this is 
coming in quite freely it is still held 
very high.
Syrupa—Dm.......................................................................Medium...................................................... no m
Bright ....................................................... e 16
1 Ilk Tine, 1 doe In ceee .................................. 3 40*
? ‘ . " .................................  1 7$W” “ t ................................... 1«S
*)“ “ I “ •• ................................... iseBerreli ...........................................................  o 63
H if Barrels ..................................................... 0 Mi
quarter " .......................................................................  0 034
P .il'. 380 lbs. each ..........................................  1 7-1

" M “ " ..........................................  1 MMaple syrup—
Oailoue. 6 to case.............................................. 4 50
* “ a ;; ........................................................... <ei
Ants. 31 * ........................................................... a to

Sew Orleans, medium...................................  0 30 0 36
“ bble............................ 0 38 0 i0Berbsdoee, extra fancy..................................  0 37 0 45

Porto Blue.................................................... 0 43 0 60West Indian................................................  0 30 0 36
TEAS—The local market continues 

quiet with the buying of a hand-to- 
mouth variety.

The markets abroad seem to be im
proving in tone, with some emphasis in 
demand for higher grades. Thompson 
Bros.’ weekly circular, dated April 2, 
summarizes the situation prevalent in 
Great Britain at that time as follows :

“The general buying on the part of 
the larger blending houses has resulted 
in a better market all round, quota
tions for the medium grades have been 
especially influenced and a satisfactory 
feature has been the fact that the finer 
kinds have not been depressed in conse
quence. The outlook for next week 
points to a strong market for all 
growths above common, as business in 
the private market has been done in 
teas withdrawn from the recent salvs, 
at better prices. Last month's London 
figures for British growths, just to hand 
show a marked improvement in the po
sition; clearances show an increase of 
no less than 3,000.000 lbs., while stocks 
are some 4,500.000 lbs. behind the sta
tistics for 1907—the export figures are 
however 1,000,000 lbs. less than those 
of last year."

An advice received locally from Co
lombo during the week records some in
teresting facts as to the condition of 
the crop. It says in part : "Rains have 
fallen in some parts of the planting dis-
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tricts and flush is coming on well. Tea 
planting on new clearings is going on 
somewhat extensively and we have it 
on good authority that some 20,000 
acres are going into tea this year in 
Ceylon and Southern India. This has 
made a great demand on seed, the price 
of which has gone up tremendously in 
consequence.

COFFEE—Dealers report business as 
continuing brisk under active demand.

Willett & Gray in reviewing the pre
sent situation in coffee say :

“The receipts point to a crop of 
probably 10,250.000 instead of $10,000,- 
lldi) bags, but those who a year ago es
timated the current crop at 14.000,000 
to 15,000,000 bags are highly incensed 
that the crop is so much larger than 
expected, while the actual outturn is 
only 4.000.000 to 5.000,000 bags less 
than they predicted.

“The process to consolidate the avail
able coffee in a few hands will be very 
plainly seen at the end of this crop, 
when it is probable that out of a total 
visible of 13,500,000 to 14,000,000 bags, 
the government and their friends will 
control 10,000,000 bags, and in the 
stocks of mild coffees, with the stocks 
at Rio and Santos, will make up an
other 2.000,000 bags, which altogether 
will comprise a very large percentage of 
the total. The consuming world which 
has been encouraged from the very be
ginning to believe that the financial con
dition of the government was weak and 
that liquidation had to be put through 
forcibly at one time or another, will 
find out its mistake. It has never been 
the intention of the government to cre
ate a corner or to withdraw any coffee 
from consumption which the trade would 
call for. Their policy, as originally an
nounced. will be continued, and that 
will be to sell only when the trade ur
gently demands it, and only in such 
quantities as they may require, as the 
government is fully prepared to finance 
the operation to properly comply with 
the condition.”

DRIED FRUITS—Prunes continue to 
be in considerable demand but the mar
ket otherwise is dull. Advices this 
week from London point to a shortened 
market and a likelihood of stiffen prices 
in Valencia raisins. Storks in hand have 
been reduced from 770 tons in March to 
550 on April 1 and quotations are quite 
2s fid over last, prices furnished brokers 
here.

William Hill. Jr., of New York, re
views the position of currants as fol
lows : “The market in Greece contin
ues unchanged and firm at above the 
parity of prices prevailing on spot. A 
good inquiry continues to be noted, 
showing that buyers are now about 
readv to replenish their stocks, having 
realized that present offerings are at 
minimum figures. Already a better 
feeling is being experienced by holders 
here. An improvement in prices on spot 
must be looked for shortly. The gener
al situation of currants throughout the 
world is favorable to holders as stocks 
are decidedly less than usual at this 
season of the year and barclv sufficient 
to cover a normal consumption during 
the remaining three to four months of 
the current crop year. There are no 
parcels afloat to the states as far as 
known.”

Prices locally arc as follows :
Prune", Santa Clara—

Per lh Per I
100-J20*.......................... n °6 31-10,26‘e, 53-lb. boxes.. 0'9fc
w.inoe.50 11> taxes n J6 0 07 70-80e " .... 0 07
80-90* " 0 f ît 9 08 «0-7Qs. 60-lb boxes .... 0 08*

N otc-25 lb. boxes *c. higher than 50 lb.

Candied and Drained Peels—
Lemon..................0 11 0 111 Citron
Orange.................0 11 0 12
Peaches, " ......................................
Semes, per lb....................................... .
Tapnete, “ .........................................
Bag Figs...................................................

.. 0 21 0 21 

0 18 0 20

0 08 0 16 
0 OSi 0 04 
0 04* 0 06

Currants—
Fine Filiatras___0 06$ 0 07 Vostizzas............... 0 09 0 091
Patras..................o 08 0 081

Uncleaned, io less.
Raisins—
Sultana........................................................................

■* Fancy ............................................................
" Extra fancy ...........................................

Valencias, new .........................................................
Seeded, 1-lb packets, fancy.....................................

16 oz. packets, choice................................
" 12 oz. “ “ ...............................

Dates—
Hallowees........... 0 051 0 051 Fards choicest —
Bairs....................  0 041___ “ choice.........

0 091 0 13 
0 11 0 121 
0 14 0 16 
0 061 0 07 
.... 0 111 
.... Oil 
.... 0 09

0 08 0 09
.... 0 061

RICE AND TAPIOCA—The market is 
steady, with no new features.

I .r lb.
Rice, stand. B.......................................................... 0 031 0 03|
Rangoon................................................................... 0 031 0 03Ï
Patna..........................................................................0 36* 0 051
Japan.......................................................................  0 051 0 061
Java..........................................................................  0 06 0 07
flago ....................................................................... 0 05 0 06
S.ied tapioca............................................................... 0 Ofl
Ttpioca, medium pearl .....................................  0 05i 0 i ">ï

SPICES- Business continues fairly 
good, with no new features to report.
repp ers, U1X.......................... .

white..........................

Cinnamon..............................
Nutmeg...................................
Cloves, whole..........................
Cream of tartar......................
Allspice....................................

r* whole.....................
Mace......................................
Mixed pickling spices, whole.
Ossia, whole........................

“ ground .....................

0 16 0 2*
0 18
6*30
0 30 0 3Ï 
0 22 0 27.... on
0 17 0 20
.... 085 

16 0 20 
0 20 0 25 
0 25 0 3

NUTS—The market is quiet, as is 
usual at this time of the year. Prices 
arc unchanged.
Alnjuuds, Tarragona, pel lb.

" Formigetta ..........
" shelled Valencias ... 

Walnuts, Bordeaux “
" shelled..............
" Max hot. 11 .. 

Filberts, per lb.......................

.... 0 131
0 131 0 16 
0 28 0 32 
0 101 0 11 
0 27 0 28 
0 12* 0 13 
.... 0 11

BEANS—Heavy buying by representa
tives of American firms have stiffened 
the market till it is being felt by the 
wholesalers, and prices are advanced 
slightly. Indications point to light hold
ings and dealers say the supply will be 
very near the end in another month.
Beans, hand picked, per bush...............................  IV 9 0*

“ prime No. 1 “ ............................  1 85 190
" Lima, per lb ............ ........................... 0 u<*

EVAPORATED APPLES-The mar
ket is a little easier this week, with 
light business passing.
Evaporated apples.........  ...........................U <7* 0 08

HIDES AND WOOL—Though Ameri
can markets have improved slightly con
ditions in Canada are on about the 
same basis and business is very light. 
Prices are unchanged.
Hides, inspected, cows and steers, No. 1.

“ " " No. 2.
O' un'n hMs*. flat. per lb..........................
City Calf skin* ...........................................
Cou try Ca f skins .......................................
Dekins ..........................................................
Sheepskins ...................................................
Horse hides, No. 1 .......................................
Rendered tallow, per lb...............................
Horse hair, per lb........................................

0 6) 
0 70 n 80 

2 5n 
0 04* 0 161

SAYS CORRESPONDENT WAS 
MISTAKEN.

President of Dominion Wholesalers’ 
Guild Takes Exception to State

ment in Last Issue.
The following letter from H. C. 

Beckett, Hamilton, president of the 
Dominion Wholesale Grocers’ Guild, 
was forwarded us during the week. It 
is self-explanatory:

“Editor Canadian Grocer,—In your 
issue of April 10th, page 34, your

40

Hamilton correspondent makes the state
ment that the retail trade feel annoyed 
because neither the Dominion nor the 
Ontario Wholesale Grocers’ Guild paid 
any attention to the threatened legis 
lation at Ottawa regarding the Co-oper
ative Act, and your correspondent very 
rightly maintained that the wholesale 
trade should put up a fight to protect 
the lights of the retailer.

“ Your correspondent is wrong and 
it is a poor compliment to the wholesale 
grocery trade to he accused of being ii. 
different to the interests of the retail 
trade, when there is absolutely no jusli 
beat ion for it.

“ As a matter of fact, several reine 
semaines of the Dominion and Ontari. 
Wholesale Grocers’ Guilds did go t. 
Ottawa and protested in a most vigormi.- 
maiiiler against legislation that was no 
based on sound business principles; in. 
only that but they joined hands with tin 
retailers in protesting.

“ I am astonished that a reputab! 
journal such as yours would print sun 
rot about the wholesale grocers when, 1 

you had taken the trouble to make en 
quiries, you might have avoided castin 
any reflections upon the wholesal 
grocery trade.

“ The grocers’ section of the Retui 
•Merchants’ Association of Canada In 
been doing a magnificent work in pi'., 
tecting the retail trade against mifai 
legislation, and in this I hey have bee 
loyally supported by members of th 
Dominion Wholesale Grocers’ Guild, 
believe, and am sure, that your intentim 
is to be fair, but, when the way is opt-; 
to get at the facts, there is hardly any 
necessity for printing untruths.—

II. C. Beckett.

[In considering this matter it shuul 
he understood that this paper does in. 
hold ilself responsible for statement 
made by its local correspondents. Tli 
best men procurable, who have con 
siderahle knowledge of both retail an 
wholesale trade conditions, are sectiii 
in each town, and their statements a. 
understood only as an index of lou; 
opinion.

As a matter of fact, we were oui 
selves unaware of any steps that ha 
been taken either by the Dominion < 
Ontario Wholesale Grocers’ Guild, n 
to the time of the publication of th 
item Mr. Beckett complains of, in o| 
position to the Co-operative Act. Th 
matter had been very carefully follow 
ert in this office and among the trail 
in Toronto and nothing was heard o 
the matter. Careful inquiries since tin 
letter was received among members ■ 
both the Ontario and Dominion Guil 
in Toronto have assured us that nothin 
is known here of such action bein 
taken.

The Grocer regrets t hut an in just i< 
lias apparently been done the wholesal 
grocers in the matter. We will be gin 
to receive from Mr. Beckett details a 
to any steps which have been take 
in opposition to the measure as evi 
deuced in his letter and will give tbes. 
the utmost publicity possible.—Editor
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THOSE QUESTIONABLE APPLES.

Manager Smith, of Oshawa Canning Co., 
Tells His Side of the Story,

Mr. F. Smith, manager of the Oshawa 
i nlining Co., whose goods have been so 
severely criticized in the West the past 
couple of weeks as a result of the al
leged questionable condition of some 
vanned apples sold in Winnipeg, called 
on The Grocer this week and gave us 
liis story of the shipment.

••The apples in question,” Mr. Smith 
says, ‘‘were shipped from Oshawa to 
Winnipeg about twelve months ago af
ter being in storage for some time at 
the- factory. Before shipment they were 
examined and passed as satisfactory 
and there is absolutely no truth in 
ihv newspaper reports which say the 
goods were rejected in Ontario before 
hejng shipped to the West.”

The goods were consigned, Mr. Smith 
alleges, to a jobber in Winnipeg. Some 
time ago this gentleman informed Mr. 
Smith that some of the cans were swel- 
cd and the fruit spoiled. On receipt of 
ihis information Mr. Smith offered at 
once to make a settlement. This plan 
was followed and a quantity of the 
goods were returned to Mr. Smith and 
stored in the Canadian Northern ware
house in Winnipeg.

While they were there, Mr. Smith says, 
lie asked that a competent man be ap
pointed to inspect the goods with a view 
in throwing out swollen and unsatis
factory tins. This was done, some 
quantity of the apples was disposed of 
and the Oshawa Canning Co. settled 
Ibr the loss.

After this another firm of jobbers, 
Williamson Bros., stepped in, made an 
.•Her for the fruit and a portion of 
the lot was disposed of to them. Mr. 
Smith supposes that sales were then 
made without further inspection and 
i lie trouble developed later when the 

oils got into the retailers’ hands. 
Another jobber, F. Barteaux, at this 

me, wired in an offer to the company 
l Oshawa for the balance of the apnles 

Id in store at the northern warehouse.
I he company, supposing that he hail 

ade an inspection of the goods and 
new what he was buying, accepted the 
der and the sale was made in the 
nlinary course of business.

Mr. Smith claims that the Oshawa 
mining Co. is in no way liable for the 
ilegedly questionable condition of the 
nit, which he also questions. While 

i •■ companies arc only held liable for 
ells and defects he did not hold to 

i' privileges in this instance, but paid 
c Winnipeg jobber in full for the 
ipment. As a matter of fact, Mr. 

inilli notes that as yet not a cent has 
en received by his company for any 

i Ihis shipment of apples.
Mr. Smith says that the same pro- 

cdure was followed with this shipment 
i goods as is customary in the trade 
id that there was nothing irregular, 

ie has had some of the goods examin- 
d since the trouble arose and they 
ave been found satisfactory. The same 
iods, he says, were sold in Toronto

and no complaint has been heard.
Mr. Smith is very much surprised 

that any of the apples should have 
been characterized as poisonous. He 
claims that the heat of cooking will re
store the fruit even in tins which have 
become swelled, to a condition quite 
fit for food and that the contents could 
by no means be poisonous. In no ease 
have the company offered to sell swollen 
goods.

Mr. Smith purposes securing some of 
the goods complained of and submit
ting them to a competent analyst for a 
test of their quality. The result of 
this will be given to the trade and 
will no doubt be awaited with consider
able interest.

NEW OFFICERS IN OTTAWA.
At a meeting of the Ottawa Retail 

Grocers’ Association on Wednesday 
evening, April 8th, the following nom
inations were made for the year's offi
cers : President, F. W. Forde, 11. V. 
Ellis, W. M. York ; first vice-president, 
W. M. York, A. Phillips, P. Lamoureux, 
Aid. Farmer ; second vice-president, P. 
Lamoureux, C. McLean, T. Bell, Geo. 
Atkinson ; secretary, A. G. Johnson, 
(acclamation) ; treasurer, C. J. Pro
vost (acclamation) ; executive commit
tee (live to be elected), U. Hopper, Aid. 
Cunningham, T. Collins, J. Hambrick, 
Aid. Farmer, N. S. Schwerdfager, P. 
D. Herbert, H. Powell and W. J. Ken
nedy.

Elections will be held on the '22nd in
stant.

The following committee were chosen 
to look after the arrangements for the 
Pure Food Show to he held at the time 
of the Canada Central Fair in the fall.

Securing Exhibits—F. W. Ford, H. C. 
Ellis, C. J. Prévost, A. G. Johnston, 
J. Bell, J. Hambrick, C. B. McLean, F. 
Unhand

Finance—F. W. Ford, P. Lamoureux, 
J. Bambrick.

Space—H. C. Ellis, T. Collins, G. At
kinson, J. Mundy, A. G. Johnson.

Decoration—G. H. Hopper, W. Good- 
all, A. G. Johnson.

Reception — P. Lamoureux, D. A. 
Younghusband, A. Phillips, Bate & Co., 
Powell, U. Baxter, W. Cunningham, H. 
Horion, W. J. Kennedy.

Managing and Advisory—T, C. Bate, 
J. Gardiner, C. J. Prévost, N. Beaudry, 
W. Beckett.

Messrs. Ford, Prévost, and Johnson 
were appointed to visit the Montreal 
pure food show on April 22, with a 
view to securing exhibits for Ottawa.

It was also decided to undertake a 
collecting and reporting system and the 
executive was authorized to sign a con
tract with a firm of brokers who will 
act for members of the association in 
collecting bad debts and reporting cus
tomers who are poor pay.

MAKING A SUCCESS ON THE STAGE
Joseph Papk, who took one of the 

leading parts in ‘‘Mary’s Lamb,” Rich
ard Carle’s musical comedy, which ap
peared at the Princess Theatre, Toronto, 
last week, is the youngest son of Wm. 
Park, of Park, Blackwell & Co., the 
Toronto pork packers.

Mr. Park went on the stage about thir
teen or fourteen years ago and has made 

4i

quite a success in the profession. He 
has a magnificent baritone voice which 
is much admired and his part in 
‘‘Mary’s Lamb” was commented on 
very favorably in Toronto. During his 
stay in the city Mr. Park, who was 
accompanied by Mrs. Park, was the 
guest of his brother, Alex. Park, on 
Winchester St.

NEW PACKING HOUSE FOR 
EDMONTON.

Edmonton’s new packing plant, which 
is being built for Griffin & Co., and 
which is expected by local dealers to 
make that city the Chicago of the west, 
will he rushed forward from now on 
and it is expected, will be completed 
and ready for equipment before the sum
mer is over. The construction had 
reached the third storey when work was 
stopped last fall.

All possible haste will be made in 
getting the walls of the remaining four 
storeys up and the roof on

The building is lt>3 by 123 feet and 
is being erected after the style of the 
large packing houses in Chicago and 
Kansas City. There are to be two main 
divisions, namely, the cooling division 
and the main manufacturing division. 
The cording division will have seven 
doors with a total storing capacity for 
carcasses of 5,000 cattle, 3,000 hogs and 
1,500 sheep, which is expected to be the 
daily output when the plant is in full 
swing.

A power and heating plant is also to 
be erected in connection with the pack
ing house, which is to be 122 by 90 
feet. The plant is three miles from the 
centre of the city to the northeast. It 
has been supplied with water and sew
erage service from the city system.

HINTS TO BUYERS.
Dealers say that all signs indicate that 

11MXS will be by far the largest year for 
tan shoes ever known. With this in view 
merchants should see to it that their 
stock of tan shoe dressing is well tilled 
up. Dandy Kussett Polish, manufactur
ed by Whitteniore Bros. & Co., Cam
bridge, Mass., is one of the most satis
factory polishes on the market, and 
should be found on the retail merchants’ 
shelves.—Advt.

‘‘If you have a good thing you should 
let the world know it.” The following 
of this principle has enabled many busi
ness men to make a success. Every re
tail merchant should aim to keep before 
the public the seasonable goods that he 
has on hand. Salable goods should be 
kept to the front in their proper sea
sons. Just now is a particularly good 
time to make a display of brushes, 
brooms, woodenwarc, etc. Your windows 
and show cases should be utilized to 
show the variety of goods you carry in 
these lines. In many stores these goods 
are not regarded as suitable for display, 
and are relegated to back shelves and 
out-of-the-way corners. Try the effect 
on your trade of giving these lines a 
front place.

W. P. Eby, of Eby-Blain A Co., To
ronto, left on Saturday for a three 
weeks’ trip to Manitoba, the Northwest 
and British Columbia.
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How’s Your Trade
in the following lines ? Here is a quotation that ought to fetch orders your way :

LALOR’S “ BEST ” Evaporated Apples, boxes 50 lbs.,
at 7 l/2 c. lb.

RED CROSS 3-lb. Baked Beans in Chili Sauce, cases 
two dozen, $1.00 a doz., less 20 per cent.

Vinegar ! Vinegar ! Vinegar !
in barrels, half-barrels, octaves and half-octaves.

We have just contracted for

100,000 Gallons
from no less a firm than

THE OZO COMPANY, Limited
Strength and purity a compliment to the well-known

“Ozo” integrity.

HUDONBERT 
GAZELLE 
CYCLONE

We cannot quote our figures in the papers. You wouldn’t believe your own eyes ! 
But just ask for our prices and keep your mind on the 100,000 gallon order when you 
get our almost-given-away prices.

HUDON, HEBERT & CO.
nONTREAL

The most liberally managed firm in Canada.

4
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i i 8 grams 
88 grains 
72 grains
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To the Grocery Trade of Canada

DO YOU KNOW
that the Essex brand of Prepared Pumpkin 

is the best packed in Canada or any other 

country ? For proof of this, we will submit 

sample. Are you open for any ? If so, 

write to

THE ESSEX CANNING & PRESERVING CO., LTD
18 WELLINGTON ST. E., - TORONTO, CANADA

We will quote prices that will interest you and prove profitable.

SALES PLANS
These 333 successful plans that have been used 

to get more business have been brought out by the 
most up-to-date merchants and cleverest advertising 
men of the last two years. The ideas are suitable 
for any retail trade, and, if carried out, will increase 
business to a great extent.

EIGHT OF THE SIXTEEN SUBJECTS dealt with are :

Getting Holiday Business 
Special Sales, 
Expositions,
Souvenirs,

Package Sales,
Money Making Ideas 
Contests,
Sensational Advertising.

Do you want to know 33S WAVS OF GETTING 
TRADE? We will send you "Sales Plans'* postpaid 
on receipt of tl.50.

282 Pages Bound In Cloth

Technical Book Dept.. 10 Front St. E., Toronto

In Everything we Manufacture 
OUR AIM IS QUALITY.

That is why we make

“Young-Tom
Washing Powder
which is “for PURIFYING and 

CLEANSING UNEXCELLED
We make the Best High-Grade 

Toilet and Tar Soaps.
Our aim is to place the product 

of our factory in every Canadian 
home.

YOUNG-THOMAS SOAP CO., 
Limited

REGINA, CANADA
1749



DAIRY PRODUCE AND PROVISIONS The Canadian Grocer

We are offering 
Splendid Value in

ROLL BACON
A rapid seller at present time on account 

of special low price.

MILD CURED 
NEATLY ROLLED 
NICELY SMOKED

Trial order will convince superiority.

THE PARK, BLACKWELL CO.
PORK AND BEEF PACKERS

TORONTO

Hams Bacon 
Eggs

~ EASTER
ORDER NOW

F. W. Fearman Co.
Limited

Hamilton, Ont.

rTHE BESTjTEST
of ham and bacon is—eat it! So it 
is not only the proverbial pudding 
whereof the proof is eating. Just 
YOU try

CORONA
BRAND

HAM AND BACON
and you will then be in possession 
of the “reason why.” You can’t 
imagine anything so savory, so ten
der, sweet and juicy, as Corona 
Brand Ham and Bacon.

PRICES ON REQUEST.

. THE MONTREAL PACKING CO.
Limited

# MONTREAL, P. Q.
WE HAVE NO RETAIL STORES.

WHAT IS EASTER
or any other festival for that matter 
—which doesn’t open up in the 
morning witn new laid eggs and

RYAN’S
Short Roll Bacon

This is the most delicious and the 
cheapest meat on the market. Mild 
cured, made from carefully fed 
young hogs.

Cat our prices to-day.

The WM. RYAN CO.
limited

70-72 Front Street East

TORONTO, - ONT.
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Dairy Produce and Provisions
Chiese Steady With An Easier Tone—Butter Firmer Under Active Demand for New Made-

Receptive for Canadian Hams and Bacon.
-English Market More

CHEESE AND BUTTER BULLETIN
1908.
ill feel- 

easier tendency, if

Montreal, April IS, 
i .,.,e continue* pretty steady 

jn with a slightly
mg. This weakness is not notiee- 
.,n the surface, hut it appears 

Hu
to 

ohserveil

It:, 
aid. 
;i I.

hut it
l„ there, however, and may he 
jl ... . is in the market to buy.

I easiness is due to the lack of iiv 
m a buying way. Old Country 

., „ have nut been very keen over the 
( i i.iian situation during tne past 
«, lint little stock has left Montreal 
t.,, ihe other side within the past six 

vit:lit days. Some shipments have 
|„ made, hut these are believed to be 
,.|,j,lh on order, that is, cheese which 
lu,. I,ecu held awaiting the commands of 
tin owners across the water.

Holders continue to ask the same
- as last week, practically Me to 
lui colored, but it is quite proh
ibât they would shade il there was 
ver for a large quantity. Une deal-

,.1 ,iated that 12fc would be accepted 
In many for large sales because of the 
fa, i that the market is exceedingly dull 
al„| ..hows no immediate improvement.

With navigation about to open, how- 
ew it is likely that greater interest 
wi be displayed in this co nmodity.
I , IIv the river is open about the 
la-1 week in April, and this year the 

ing will be quite as earlv as in past 
,,is, if not earlier. Steamship com-

- generally schedule their boats to 
, in Montreal the latter days of 

i or the first few days in May. for
i .V t rip of the season, 
it white cheese is on offer is quot- 
.„iii,| 121c to 13c, but, as in color- 
i is believed that smaller figures 

!,i be accepted if sales would result 
, ipts of cheese last week amounted 

i ! lioxes, against nil boxes previous 
nul 70!) boxes same week last 
I'otal receipts to date amount to 

Ml boxes, against 2,351,085 boxes 
eriod a year ago. 
g to the great demand for new 

■ and the scarcity of the article.
this week jumped up to 341c and 

These figures are quite an advance 
ci quotations given in these columns 
In veek. which were 201c to 30c for 
In:, 4 new make.

•’ Saturday last at Cowansville. 
■t< vas paid for the goods of one 
fa 1 which means about 34c in 
W < al. Many other purchases are 
In made on a similar basis, but the 
c - f bringing the butter to Mont- 
i v. mild make the price in many cases 
a ent above that paid at the eream- 

<■1 .
'I t of the arrivals of new butter are 

evovss. the make not being large 
«■'■I ,i tIi vet to warrant freight ship- 
n Tn fact, demand is so strong 
f. i the new goods, makers are obliged 
t. - in by express in order to place it 
a- •• ickly as is desired.

expected that these prices will 
In' ca ier after the first few days of
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next week. owing to the finish 
ing of f.ent, which ends to-morrow. 
11 remains to be seen, however, whether 
they will he maintained longer than is 
expected.

Dairy butter is quoted to-day in the 
neighborhood of 28c to 30c. There is a 
fair supply on hand, and demand for il 
is good, ft is for the new creamery, 
however, that there is the real demand.

amt dealers are at their wit’s end to 
supply their various customers in a 
quantity which will satisfy them even 
in a measure. It is likely that the ad
vanced figures askeil this week will 
check consumption to a certain extent, 
as t he high prices did a few weeks ago.

Receipts of butler last week amounted 
lo 379 packages, against 107 packages 
previous week, ami 579 packages same 
week last year. Receipts to date amount 
lo 417,212 packages, against 013,797 
packages same period a year ago.

THE PROVISION SITUATION
A scarcity of Canadian bacon anil ham 

in (Ircat Britain at present has forced 
that market into a somewhat more re
ceptive mood, anil a good demand for 
the Inst selections has advanced prices 
a couple of shillings above last week’s 
quotations. Canadian goods now demand 
prices ranging from II lo III shillings per 
innidrrdwright higher than the home 
product.

Kven with the market in this encour
aging condition little Canadian product 
has been going forward. Local deliver
ies have been exceedingly light and witli 
a good demand here the local markets 
have taken praetieally all the goods 
turned out.

Deliveries at American points have 
also been light and as a result of mar
ket conditions summarized below, ship
ments from the United Slates to the 
British market were materially curtail
ed. The Danes, however, were just as 
busy as ever last week and sent over an 
aggregate of 50,0110 boxes to the Bri
tish market. Advices from Kngland 
note that a material curtailment of 
Banish deliveries is expected for sev
eral weeks, shortly, and this should pro
vide for considerable encouragement to 
the Canadian packing industry.

Brices ruling this week were, for hogs 
f.o.b. $fi.tO to $fi.15, and for hogs off 
ears at factory $fi.50 to $0.70

The New York Journal of Commerce 
gives the following summary of Ameri
can market conditions last week :

“The past week has witnessed a mark 
rd falling off in speculation in hog tiro- 
ducts. Receipts of hogs have been a lit
tle more liberal but still moderate, and 
the advance in prices has been checked, 
though they have not yet reacted to any 
extent. But the shorts appeared lo have 
been pretty thoroughh scared out pre
viously, and demand has fallen off ma
terially. as the packers have not ap- 
neared to have been supporting the mar
ket, exeent on weak spots to prevent a 
break. The publishing of the month's 
stocks, showing an increase after a 
month of light receipts in March, seems 
to have taken all the hull sentiment out 
of the market. Rut there has been no 
pressure to sell either from the packers
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or speculators, as the packers own the 
stocks, and shorts would only he put
ting themselves in their power in sell 
ing tin- market short. As a result, it 
seems to he drifting into a dull rut. 
with no public interest of importance, 
now that the shorts have been out- 
squeezed, although there may be some 
outside long interest yet. But if so, 
and of any importance, the -.ext move 
will lie for the packers 
out The fear of this 
curtailed spot demand 
though there has not hci 
sure enough to produce 
vet from the late advance, ,’rospects 
of a tietter hog supply, when farmers 
have finished their spring work, arc con
sidered good, and improvement in this 
week’s receipts is regarded as a sign in 
this direction."

to shake them 
has materially 
this week, al- 

i-n selling pres- 
anv decline as

PROVISION MARKETS
MONTREAL

PROVISIONS—The provision market 
is still very firm with a brisk demand 
for all lilies. Local packers report Rast
er trade this year to he in excess of 
that of last year.
Lard, pure tierces........................................................... 0 HI

' ..............................54-lb tube 0 13
" ......... «Mb pail*, wood ............... 0 1?|

cases. 14-lb. tins, 40 lbs inea#a 0 13
M " Mb. " 0 17*
•' " Mb " (I If?

L trd, compound, tierces, per lb......................... Of" tub* ......................................... 0 fL
«Mb vails, w*od.................... 0 09 01.

” «Mb paili. tin............................ 0f9
" cases, 1Mb. tins,60lbs. incase C 004 0 K>

- " " Mb. •• o 081 o oei
Mb. “ 0 08! 0

________________ __ ................................... .... 2160
Canadian short cut clear ......................................... 21 no

fat back —................ ....................... 13 01
lb .................................... 0 13 0 15

f8* 0 08*r8i o (f

Wood, net; tin packages, gross weight— 
Oanadian short out mrss pork . 
Oanadian ‘ J ‘

ÊS335ÏÏ
Hams................................................................... o 1?* 0 14*
Rxtra plate beef. | er bhl....................... 13 00 14 50

BUTTRR—The butter market is firmer 
this week, as will be noticed in the quo
tations given below This is due to 
storage stocks being light, and receipts 
of fresh made limited. It is expected 
that present prices will hold for a week 
or so. until the receipts become heavier.



DAIRY PRODUCE AND PROVISIONS The Canadian Groce

Dairy Butter, Eggs
ALWAYS A BUYER AND SELLER 

WHOLESALE

GEO. W. PROUT, Winnipeg

L A. HEATH
332 Ellice Ave., WINNIPEG. Man.

Will handle your produce on commission 
— prompt returns

Correspondence Solicited

I GET HIGHEST PRICES

SELLING DIRECT TO 
CONSUMER

FEATHERS
at reasonable prices of

Ask for quotations.

Car lots of Fine, Medium or Coarse, 
in Barrels, Sacks or Bulk.

TORONTO SALT WORKS 
126 Adelaide Street E.. Toronto

SALT
MONTRIAL

of all kinds and 
of the best qual
ity can be bad

BUTTER-EGGS
BUYERSWind" SELLERS

Correspondence solicited from OBTABIO, 
MANITOBA and LOWIB FHOVIBCXI.

Merferi, lankall 4 Co.
Whelccale Predaee Hcrchaote,

TORONTO.

ORDER NOW

BROOMS 
BRUSHES 

BASKETS 
BUTTER TUBS

WALTER WOODS & GO.
Hamilton and Winnipeg

Roll butter is still scarce and top prices 
for this line prevail.
Creamery, fall make, boxes .......... * ................ U 31 0 32
Fresh Creamery,................................................. 0 31 0 35
Dairy, tubs............................................................ 0 23 0 24
Fresh large roVs ................................................. 0 27 0 28

CHEESE—The cheese market is a lit
tle easier this week. New large cheese 
is quoted at 13 jc to 134c, while new 
twins is quoted at 13Je to 13fe. Some 
of the factories in the Brockville dis
trict are now in operation.
Cheese, old........................................................... 0 154 0 16

“ new, large............................................. 0 13J 0 134
*• “ twins.................................   0 13J 0 13}

EGGS—The egg market is a little 
easier this week, and fresh laid are quot
ed at 17ie to 18c dozen. Pickled eggs 
are not quoted this week as they arc 
off the market. Demand for new laid is 
heavy for the Easter trade.
New laid ................ .................................. ........... 1 17) 0 ’8

HONEY—The honey market is un
changed, there being only the usual de
mand at the old prices.
White clover comb honey.................................... 0 14 0 15
Buckwheat, extracted.........................................  0 08) 0 09
Clover, strained, bulk.........................................  0 10 8 lli

WINNIPEG.
BUTTER—For the best No. 1 da 

produce houses are paying 24c to 25c p 
lb. Supplies are liberal, and these pu. 
are likely to be reduced at any time «• 
For No. 2 grade the price offered is v 
per lb.

EGGS—Produce houses are pay 
14c to 15c per dozen for fresh eggs, f.. 
Winnipeg.

TORONTO.
PROVISIONS—The market is steady, 

assuming better proportions as the 
spring trade gradually opens up. Prices 
are all round firm to higher. Provisions 
are especially firm, owing to the high 
prices of hogs. Lard has advanced Vjc 
for tierces, tubs and pails. Fresh meals 
are in fair demand. Prices rule about 
I he same.

Long clear bacon, ner lb.............................. 0 104 U 10|
Smoked breakfast bacon, per lb..................  0 144 0 15
Roll bacon, per lb........................................ 0 10 0 104
Small hame per lb........................................... 0 14 0 14)
Medium hams, per lb................................ 0 13 0 14
Large bams per lb......................................  0 124 0 13
Shoulder bams, per lb..................................  0 09) 0 10
Backs, plain, per lb.............................................. 0 161

" pea meal.................................................. 0 16)
Heavy mess pork, per bbl.........................18 50 19 00
Short cut, per bbl........................................  21 00 21 50
Lard, tierces, per lb............................................... 0 11J

" tubs " .............................................. 0 12
1 pails "   0 121
" compounds, per lb........................................ 0 08J

Plate beef, per 200-lh. >-hl........................ 13 50 ’4 00
BUTTER—The situation has not 

brightened up much yet. Slocks of both 
creamery and dairy are still low, with 
a demand strong enough to maintain 
prices at their old level.

Per lb.
dreamery prints............................................... 8 30 0 S2
Creamery solids........................................................ 0 31
Farmers’ reparator b liter...............   0 28 0 31
Dairy prints, choice.......................................... 0 27 0 28

" “ ordinary................................... 0 23 0 26
“ tubs choice.............................................. 0 22 0 24
" tubs, ordinary.........................................  0 21 0 22

Baker's butter...................................................... 0 21
EGGS—The nervous condition of the 

market last week has been succeeded by 
an easier feeling. Deliveries remain 
heavy and in spite of a good Easter de
mand, have resulted in a decline of %c.
Eggs, new laid .......................... ................. 0 17 0 17)

CHEESE—-The market is featureless. 
There is a slightly improved demand, but 
prices remain unchanged.
Cheese, large, prime old...................................... 0 14 0 141

" " “ new......................................  0 13) 0 13Î
** twins....................................................... 0 14 0 14)
HONEY—No change is reported in 

the sick condition of the honey market.
Honey, strained, 60 lb tins.................................  0 12 0 13

" “ 10 lb tins......................................... 0 12)0 13)
" " 6 lb tins......................................... 0 13
" in the comb, per doz.............................. 2 00 2 25

Buckwheat honey, per lb....................................... 0 8 0 10
" “ in comb, per doz.................... 1 25 1 60

POULTRY-—-Fresh fowl is still scarce. 
Prices are not materially different. Stor
age stuff is moving slowly. t

Hens........................................................................ 0 10 0 12
Chickens.................................................................. 0 15 0 17
Turkeys................................................................... 0 21 0 23
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FOOD INSURANCE IN MONTREE

Proposal to Form Company Which Y< 1 
Guarantee Purity.

A novel scheme has been promulga i 
by the Medical Health Officer and ot 
officials in Montreal with a view to 
ganizing an insurance company in 
city which shall guarantee the ahsoi 
purity of all foods coming under its i 
trol.

The insurance is to cover every ni" i 
thing that a human being eats. 1 
very poorest citizen is to be given 
same protection against impure fomi - 
the citizen who has millions.

The plan of this quaint insnrann 
simplicity itself. In the first p 
large producers of food are to be 
ed to adopt a stamp which will ini y 
the public that the article is a 
lutely pure and wholesome. This si.. |i 
will be a printed policy and a guarai 
to the purchaser. That means il v 
chance the food so stamped is found i 
to be wholesome, all a citizen does i- ■> 
return the food to the company, ii. 
ing it and lie gets ten times the am I 
he paid for it. For this protection e 
suggestion is that the householder i lo 
pay to the company, whether it h. a 
private or civic one, something like i \ 
cents a year.

Dr. McCarrey, the city’s chief I ■! 
inspector, when interviewed regain g
the matter, said : “It was true that 
inauguration of such a company is
contemplated in the city. He had i 
the slightest doubt but that an orgai i 
lion of this kind would be of great 
vice. “Such insurance,” he I.
“would protect every househ- r
against impure milk, and all other t 
of impure food. I do not think i 
would be many householders in the 
who would object to paying a trifle 
fifty cents a year to be protected ag. 1 
unwholesome food.”

“Will the project be run by the • 
or by a company?” was asked.

Dr. McCarrey said he was not i 
position to answer the question. \\ 
the matter had been discussed for s 
time among officials and others at 
City Hall, no definite - plan had b 
drawn up. It was likely, however, ! '■

a plan would very shortly be gi 
out. So far as the big food prodm- 
companies were concerned, he belie i 
that they would gladly welcome 
a venture, as a stamp on their j 
ducts, stating they were pure, w- 
he of great commercial value to !h 
selves. He understood that many In 
food concerns in the city had alren 
approved of the plan.
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( “CLARK’S”

Now The Standard Meats

It meant time, investigation and 
experiment to produce CLARK'S 
MEATS and make them the Stand, 
ard Preserved Meats of Canada.

That's what they are—Long ago 
they passed the experimental stage 
where many are to-day and took 
the leader's place.

The best housekeepers know this 
and accept CLARK'S without 
question.

With the standing they have 
CLARK'S MEATS are the safest 
purchase a grocer can make.

WM. CLARK
Manufacturer

M O N T R E AIL

J|*| iHfr iWr iMfc iHfr iMfr -ilflfc iŸü Ÿk âtfc. ^ -xil, .m.ïf OO'O0OO

£offe^

REINDEER COFFEE

Hot Water

A CUP OF COFFEE

SPLENDID SELLER
TRURO CONDENSED MILK CO., Limited, TRURO, N.S

#see##e#*ee*s#eee*e

I
I

¥
i

Your Customers Want
foods that you can absolutely guarantee. 
There is both safety and good profit for the 
grocer in selling

HEINZ
57 VARIETIES

PURE FOOD PRODUCTS
(the kind that contain no preservative»)

because he can unhesitatingly recommend them 
to his best trade. They stand every test of the 
Pure Food Laws and are guaranteed to suit. 
Money back to your customer if they ever fail 
to please.

Anything that’s “HEINZ” is Safe to Sell.

H. J. HEINZ COMPANY,
New York Pittsburgh Chicago

1

London

There is only one

N. M. Kii|Rayai Warrant

Edvard fitPurvayara
. i^d

Bring forward your Bovril show-cards and hangers 
into a good position. This is the best time for sales.

BOVRIL 
BuppHom can bo obtained from -

BOVRIL LIMITED,................................................................... MONTREAL
27 St. Peter Street

W. R. CLAWSON A 00.........................................OT. JOHN, N.S.
n end 12 South Wharf

A. 0. MITCHELL................................................. HALIFAX, N.S.
Mitchell'e Wharf

R. R. MolNOOl.......................................................................... TORONTR
120 Church Street

W. L. MoKENZIE A CO. - - - - - WINNIPEG
80S Rose Avenue

A. C. URQONART A 00.......................................................... VANCOUVER
836 Hasting» Street West

and from all wfio/esa/e houses 
throughout Canada
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WORLD’S SUGAR PRODUCTION.
An estimate by the British Beard of 

Trade of the sugar production of the 
world for 1906 makes a total of 14,312,- 
74 6 long tons, of which 7 317,472 tons 
were cane and 6,995,244 tons beet, the 
production of both kinds advancing 
practically at the same ri*t since 1898. 
in the production of cane sugar, British 
India had the largest output of 2,223,400 
tons, and in beet sugar Germany ranked 
first, with an output of 2,362,i87 tons. 
In consumption of sugar per head Aus
tralia stands first at 129 pounds, the 
United States coining next with S9 
pounds, and the United Kingdom fol
lowing at 81 pounds.

REALLY PURE

TRADE NOTES.
Operations have commenced on an ex

tensive new building for the Galt Soap 
Works, in Galt.

Marriott <k McDonald have opened a 
grocery store in Areola, Sask., and are 
running a bread business in connection.

W. H. Hadley, of Red Deer, Alta,, 
opened a green grocery, fruit and poul
try store in that town on April 13th.

TRADE WINNERS.

Pop Corn Poppers,
Peanut Roasters and 
Combination Machines.

Many Style». 
Satisfaction Guaranteed. 

Send for Catalog.
KINGERY MFG. CO.. 106-108 E. Pearl St..Cincinnati,f

FUSSELL’S
THICK CREAM

(GOLDEN BUTTERFLY BRAND)
Is taken only from the richest meadowland milk, 
and you gat it in just that pure, rich stale, scien
tifically packed in tins only, without any sugar or 
chemi :al. It will keep fresh anywhere and for 

length of time. Always insist on Fussell’s. 

Ke2p your Labels to get a Gold Watch Free.

LUSSLLL 6» Co. Ltd., LONDON 6» NORWA Y

( John W. Bickle & Greening, 
Price, and Particular, j Çaîman E?colt & Co • -

of the Agent. FaW^FiAer' I I

Sol. Oppenheimer

- Hamilton, Ont.
- Winnipeg, Man. 
. Halifax, N.S.

Montreal 
Vancouver, B.C.

CANADAi
N. Hitter

C.unlrjf

MOTT'S 
No H.tt.r 

ChMol.t.

The Leaders Still-

Mott’s
Diamond” and “Elite’

brands of

Chocolate
are the favorites with the Canadian 
housekeeper and with the retail grocer. 
Their purity and uniformity of quality 
at all times has established their reputa
tion on a firm basis.

For sale by all jobbers

John P. Mott & Co.,
Halifax, N.S
SELLING AGENTS:

J. A. Taylor R. S. Mclndoe Jos. E. Huxley 
Montreal Toronto Winnipeg

Arthur M. Loucks R. G. Bedlington
Ottawa Calgary

Arthur Nelson
Vancouver

At My Expense
I want to send you the closest mill 
prices on

BUDA
“ The Flour of Quality ”

This flour is a high-grade Hungar
ian Patent, milled and blended from 
the highest grade Eastern and West
ern wheat by millers whose experi
ence covers half a century. It is 
rapidly superseding other brands 
wherever introduced.
Write or wire me to-day for carlot 
prices.

J. B. H ARTY
P1CTOU, N.S.
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’HE FLOUR AND CEREAL MARKETS

t'lour and Cereal Markets Generally St eady—Better Outlook for Export Busi
ness—Lines of Candy Advancing.

lin; flour and cereal markets remain 
,fix- steady tins week, with no par- 
ilarly new features to report.

Iic lixeries of both wheat and oats have 
,-ntly been comparatively light, but 

improved condition of the countr\ 
,,,ls. which are rapidly drying up after 

passing of the snow, promise# in 
,, this feature of the business.
I’lie fact that large shipments of Ilnur 
\e been made during the last week In 
ivigil points shows that the market is 
.iin coming to an export basis. 
Business in cereals is almost purely 

.. al, but demand keeps fairly steady.

MONTREAL
I'LOIIK—The flour market remains 

inn al (lie old quotations. Demand is
... I locally, and there is not expected
. lie any material change in this line 

old opening of navigation, which will 
toward the end of the month.

Vtnltr wheat iMtleuu................
I .-night rollere...............................

tfitra................................................
fv.yul Household..........................
lienors...........................................
l .iiiLoha spring wheat patenta 

atroug bakers..............

il nr vent ijueen................................

4 00 4 10

ROLLED OATS The rolled oats 
inalion is unchanged since Iasi report, 

healers report fairly good demand al the 
!d prices.
..u ottiiueal, bags....................
^mlard oatmeal. Lags ..........

- . .iiulated " " ............
•• i.liluat commeal, 98-lb bags.
White curnmeal............................
Oniled oata, 90-lb. baga..............

" 80-lb. baga..............
" bbla.............................

2 75 2 80

FEED The feed market continues 
a, with no change in prices. Demand 

all lines is fair.
.mu bran.............." a. io aborts...................

i- itoba shorts.................

yf I Hie, milled!
straight grained.

.1 flour.............................

23 09 24 U 
25 09 27 00
24 00 17 (*l 
23 00 21 0) 
29 00 31 UO 
27 00 33 ID

1 60 1 60

* 30 5 60 
I 10 6 30 
1 90 6 10

TORONTO.
FLOUR—The market remains steady 
prices, though it is a little weaker

• 111 al last reports. Demand is fairly 
"I, with an mil look for further export 
-iness shortly.

Maiiilobe Wheel.
>j D#r cent, patents.........................................
St "niig bakers................".*. *.*.*.

Winter Wheat.
might roller............................................................  4 50 4 60

..................................................  «si

• ' ER K ALS—Business remains com- 
' ralively quiet, with somewhat light

liverieç. Fairly good local demand is 
1 h. Prices this week are quoted as
dlows:
j.I#1 wheel in barrel!, 1U0 lb..................................... 3 uo

-. illed onu, m wood, per bbl..... ................................ 6 50
« *? bt** P« be* «0 it*.......................  3 26 6 30

I.want, iUndnid «nd granulated, In bn*» W lbe. 1 25 1 HI

CONFECTIONERY.
The cuufeetiouery situation remains 

about the same as at last reports. Manu 
fact urers have advanced the prices of 
the cheaper line# half a cent, lint as yet 
there has been no general advance on 
the higher grade goods.

With the added advance in sugar dur 
lug the week, however, the feeling in the 
candy business is even more linn, ami 
it seems probable that lines of confec
tionery in general will follow to some ex
tent the increase in price of sugars.

CANADIAN FLOUR TO EGYPT.

Toronto Firm Made Another Shipment 
Last Week.

The Campbell Milling Co., Toronto 
Juliet ion, made large shipment of flour to 
Alexandria, Egypt, last week. This is a 
continuation of business which was 
opened by a sample shipment some time 
ago the quality of flour submitted 
meeting the demands of buyers iu Egypt 

and promises to develop somewhat ex
tensively.

The shipments are made, peculiarly 
enough, via Boston and Liverpool, it 
being impossible to secure satisfactory 
rales direct from the American port to 
Egypt, though several steamers run 
direct.

TO EXPLOIT DEEP SEA FISHERIES

Largest Storage Plant in the World to 
be Erected at Prince Rupert.

I p to the present time United Stales 
firms have almost completely monopol
ized the deep sen fishing on the Pacifie 
(’oast.

This condition, however, if recent de
velopments in Canada materialize, will 
not exist much longer. The United 
Stales companies are to have a powerful 
Canadian rival, the Canadian Fish & 
Storage Co., which has just been organ
ized, with headquarters at Prince Ru
pert. Tlie new company seems destined 
to play a large part in the development 
of the fisheries of the coast.

Commencing as soon as weather con
ditions permit, the new company will 
erect tlie largest plant for cold storage 
of fish in the world. At the head of the 
company as president is Andrew Kelly, 
of Winnipeg, president of the Western 
Canada Produce Company; the vice- 
president is James Carruthers, the Mont
real grain merchant; J. W. Stewart, 
manager of Foley Brothers, the railway 
contractors, is a director; G. H. Collins 
is a director and the treasurer, and the 
managing director is Grier Stewart, 
formerly a manager of the New England 
Fish Company, the largest American 
company operating on the coast. The
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This Is It

* •
PERFECTION

MOONEV BISCUIT a CANDY C3 
STRATFORD CANADA

For the grocer who is looking 
for customer-catching trade-re
taining soda biscuits, Mooney’s 
Perfection Cream Sodas are 
“It." Have you ever tried 
their effect? Better do so now! 
You will find no biscuits any
where, so saleable as

Mooney’s
Perfection Cream 

Sodas
They fill a human want for 
dainty, lastingly crisp crackers.

The Mooney 
Biscuit & Candy 

Company,
LIMITED

STRATFORD, - CANADA

Canadian Agents
C. B. Calm 1 Sea. gealrssl
D. gesso, a Ce..
A. r. Tippet a Ce..

& C. Cox,
IU

Gargle Mille
EDINBU16

BOX'S
GELATINE

When an ARTICLE has held the 
FIELD for over SIXTY YEARS It 
must have MERIT on its side. That 
is why you should always supply

COX'S GELATINE
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cvmpauy is capitalized at $1,5U0,0UU, 
and already enough has been subscribed 
to go ahead with the building of the 
plant. Mr. Collins is in the East with 
the object of visiting New York and 
Boston to make arrangements with 
wholesale dealers and he will also visit 
England and Germany, lie was in Ot
tawa recently consulting with the De
partment of Marine and Fisheries on 
questions arising in the deep sea fish
eries. When interviewed regarding the 
outlook for the new company’s success, 
he said:

“All these years the fishing banks of 
the Northern Pacific have been exploit
ed by American firms doing business 
from Seattle and Vancouver. The great
est fishing banks in the world are with
in 50 or 00 miles of Prince Rupert, and 
we will have the advantage of distance. 
The southern firms have to steam 1,100 
miles to and from the banks and we have 
only 100 miles. The fish caught are 
chiefly halibut, but carp, herring, salmon, 
sole and other varieties are also plenti
ful. Uur plant will have a capacity of 
six million pounds, and we expect to ship 
to all parts of the world, Canada, the 
United States, Great Britain, Germany, 
Australia, China and Japan.

“Another branch of our business,” 
continued Mr. Collins, “will be new. 
There are immense quantities of inedible 
fish caught there which are now thrown 
back into the sea. We will take these 
azid the otïal of other fish azzd make 
them into a fertilizer, which will sell for 
$35 or $40 a ton.

“Our plant should give employment 
to a fleet manned by at least 2,000 men 
and our proximity to the banks should 
enable us to land our fish 30 to 40 per 
cent, cheaper thazi the southern com
panies. Then we gain several days in 
ocean trazzsportation, so I think the all- 
Cazzadiazz company should win success.”

WILL MANUFACTURE CIDER IN 
CANADA.

English Firm Secured Plant in Nova 
Scotia and Will Ship to Home 

Market.
A recent letter by Harrison Watson, 

Canadian Trade Commissioner in Eng
land, contains sozzze interesting inforzna- 
tiorz in regard to cider, which will be 
read witlz interest by tize trade in Cazz- 
ada. Of particular note is tlze fact that 
an English firm has secured a control
ling interest in a factory in Nova Sco 
tia and will zzzanufacture the beverage 
there for shipznent to England. Mr. 
Watson writes as follows :

“In connection with some enquiries 
which were made for an Ontario pro
ducer of cider who wished to get into 
touch witlz firms on this side who would 
he prepared to purchase supplies of ap
ple juice for blending and other pur
poses, it is stated that Canadian ship
pers are considerably handicapped in 
competition with Azzierican producers izz 
having to pay during the wizzter months 
tlze necessarily heavy cost of inland 
transportation between Ontario points 
and Canadian shipping ports. The win
ter season is the tizne when importers 
ch'efly require supplies. It is difficult

to see how this is to be overcome, in so 
far that many of the American cider- 
producing districts are comparatively 
close to sea ports which are open all 
the year round, unless Canadian ship
pers also utilize American ports during 
the winter. Incidentally, it may be 
mentioned that there seems to be a con
siderable deznand for imported cider this 
season, owing to the light crop of ap
ples last autumn in the United King- 
ilozn and on the continent. Several im
porters would apparently welcome Cana
dian supplies if they could be laid down 
here at a price to compete with United 
States quotations.

“I recently had a conversation with 
one of the principal English cider manu
facturers, upon whose behalf I made 
some extensive enquiries a few years 
ago in connection with a proposal which 
this firm had under consideration for 
establishing a plant for the production 
<zf cider in some part of the Dominion. 
Negotiations at the time fell through, 
but since then the firzn has been giving 
the matter attention, and a short tinze 
ago sent out a representative to per
sonally look into the whole subject.

“1 was informed that as a result tin 
firm has acquired a controlling interes 
in a plant in the Maritime Provinces 
which it is proposed to develop upon 
larger scale. It is their intention t. 
produce supplies of juice for shipment 
to their own factories in England, aii 
also to manufacture cider for the Can.i 
dian market, by the employment of th. 
same methods which have acquired 
high reputation for their cider in th 
United Kingdom. I understood that th 
question of transportation had an in, 
portant bearing upon their selectin 
Nova Scotia as the most suitable sit 
for the purpose which they had in view

PERSONAL NOTES.
Samuel Hooper, of Kyle & floozie, 

Toronto, left last week for a ton 
weeks' trip to England.

C. H. Stearns, representing Jol,_ 
Prentiee, of Naismith & Co., wholesai 
provision and commission merchants, i. 
Vancouver, was in Toronto last we, 
aad called at The Grocer office.

POT
AND

PEARL
CALEDONIA MILLS

BARLEY
John MacKay Limited » Bowmsnvllle, Ont.

__■

OPEN TO BUY
Feed and Seed Oats, Wheat and Barley

Quebec’s leading Flour and Grain 
House.

C. A. PARADIS, Quebec

8UOHARD’ 8 COCOA
This Is the eeieon to push SUCHARD'S CO
COA. From uow on cocos will be In demend 
daily. Il peye lo sell ihe bcei. We gusrsntce 
SUCHARD’S cocos sgslnel ell oiber make. 
Delicious In flavor; prices lost right.

FRANK L. BENEDICT * CO., Montreal 
! Ageate.

GRATEFUL
COMFORTING

IN Vi-LB. LABELLED TINS. 14-LB. BOXES 

Opoolal Agente for the entire Dominion, C. L COLSON â SON, Montreal 
In Nova Sootle, E. 0. ADAMS, Halifax. In Manitoba, BUCHANAN A CONDON, Wlnnlpt

THE MOST A
NUTRITIOUS

NAP 8. KIROUAC 1 CO.,
Receiver* end Shippers

Manitoba and Ontario Flours, Oate, Peas, 
Feed, Wheat, etc. Car lot business only.

123 St. Pmtmr St., QUEBEC.

BODE’S CHEWING GUM
High Quality and absolute Cleanliness Guaranteed.

Largely advertised and good profit. Private brands to order.
THE BODE’S GUM CO., LIMITED, 31 St. George St., MONTREAL

5*

H. CONSTANT
First and sole maker in Canada 

of all kinds of

MACARONI, VERMICELLI AND PASTES
92 Beaudry Street MONTREAL
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cTQlLocjqA
tSANITAST

iASTEd C0PN ftA^P
ïfanito*,
TOASTED

CORNIS THE GENUINE

[
FLAKES «I

UTILE CHI!« I 

WHO COWIlARCi I
The one that sells 

and don’t stay 
on your shelves.

STOCK IT NOW.

If you are in
ONTARIO, QUEBEC or the 
MARITIME PROVINCES
Ask your jobber for the latest prices.

SALES OFFICE
20 FRONT ST TORONTO ONT

BRANCHES
"CARMAN ESC0TTC0 Ml BANANTYNE ST WINNIPEG MAN 

SHAILCROSS MACCAULEY t CO VANCOUVER A VICTORIA B C.

MEURISSE
Orange Chocolate Cream Bars

Possess that piquant delicacy of flavor 
which ensures a steady sale of the line.
Once one tastes this specialty the craving 
for more is awakened. Therefore it pays 
to handle these goods. Order from

Chocolats Meurisse
J. A. HERREBOUDT, Manager 

22 Lemoine Street, - - MONTREAL
or Mathewson’s Sons, Montreal ; T. E. Chares!» Si Gabriel Si., Quebec 

W. C. Scott, 76 Queen St., Ottawa.

NATION’S
Simply Delicious

In Packets and 4-ox. S ox. <& 16-ox. Tins

irrmhw.vi'i C$ra
r

| LEMON FLAVOUR WJ'/

BLANCMANGE

Agent,, GREEN & CO. , 25 Front St , E. Toronto

CARMAN ESCOTT CO.,
141 Bannatyne St. WINNIPEG 

Manufactory BRISTOL - ENGLAND

In a Class by Itself 
Above All Others Stands

COWAN’S
Cocoa and Chocolate

A hsointe 1 y Pure— 
I nheatably Delicious. 
I lie healthiest, most 

invigorating Cocoa and 
Chocolate on any mar

ket.

; The Cowan
L

Co., Ltd.

Bakers and Confectioners
Our new department is well stocked,Shelled 
Nut», Egg Savers, Icing and Marshmallow 
Powders, French Fruits, Oils and Flavor
ings, Dry and Liquid Colorings, Dragees, 
Currants, Raisins, Dates, Almond Pastes, 
Fruit Syrups, all style» of Cocoanut.

Write call or telephone us for anything 
you need.

— - " - - 107 Eagsaclwfiere -- -
1 Street West,

J. ALBERT M.cLEAN, Proprietor

ItaCOUIER. U.-J. F. MOW AT ft CO. IT LOW. M.-V. A SIMONDS 
WINNIPEG J. M. SCOTT OVEIEC ALBERT DUNN
maeSTOa. OUI W. H. DALBY. TORONTO Roelolson & Roelolson

M-LEANS
WHItt MOSS

MACE'S

Original Ice Cream Powder
This is a line which will bring you good profit. 
Quick seller. In steady demand. Makes a Per
fect Ice Cream by simply adding boiling milk.
The Original loe Cream Powder. After 
first sale it sells itself. Stock up early.

NOW IS THE TIME TO ORDER !

A. H. MACE A CO.
746 Notre Dame St., West, - MONTREAL
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LOBSTERS FOR PACIFIC COAST.

Experimental Shipment Sent From Hali
fax With a View to Propagation.

Several attempts have been made 
within the past two or three years to 
transplant lobsters from the Canadian 
Atlantic fisheries to the Pacific Coast, 
with but questionable success. It has 
been thought tfiiat not enough care was 
taken in the previous shipments and an
other experiment is now being carried 
out by officials of the Marine and Fish
eries Department, the success of which 
will mean mudli for the lobster industry 
in Canada. Oh Friday, 10th, a ship
ment of lJb'20 live lobsters was 
made to thefPacific coast, and is ex
pected to reach its destination in about 
a week. j

The lobsters were placed in fifteen 
specially uonst ructed refrigerator pack
ages.^Tnese packages are about four 
feet /Square and each contains twelve 
mctfal traps. The traps are made in 
sections, and one lobster was placed in 
each. On top of the refrigerator is an 
ice pan and underneath aie air spaces 
throui>k. which circulation of air can be 
maintained, and attached to each is a 
iheriTro+ndter. Each lobster is packed 
in a bed of sea weed. In the car were 
taken 145 gallons of salt water in jars 
and casks, and each day the lobsters 
will be saturated with salt water. The 
lobsters were specially selected, being 
caught last week, and they passed di
rect from the fishermen to the refrigera
tors. The shipment was made in a 
special car, provided bv the Dominion 
Express Company, and is in charge of 
H. A. Cunningham, Superintendent of 
Fish Culture, Ottawa, and Alex. Fin- 
layson, Inspector Fisheries, Ottawa. 
These officials are going through to the 
Pacific coast with the shipment.

On arrival of the shipment at Van
couver, a steamer will take the lob
sters on to Victoria, where a special 
pond has been constructed to receive 
them. Extensive experiments will be 
conducted there, and the outcome will 
be awaited with interest, as promising 
the transplanting of this valuable At
lantic fishery to the Pacific Ocean.

CANADIAN MADE LICORICE.

Will Be Manufactured in Quantity in 
Montreal Shortly.

Licorice is about to be made in large 
quantities in Montreal. The splendid 
new factory of the National Licorice 
Company, Brooklyn, is completed, and 
the many lines which are turned out at 
the American factory will be manufac
tured in Montreal within the next 
month.

Well located, the new factory certain
ly is. It is situated on Desjardins Ave
nue, corner Ernest Street, Maisonneuve. 
There is a twenty-foot lane at the back, 
while the company has six feet of pro
perly on the remaining side. Conse
quently, they will be sure of the very 
best of light at all times. The building 
is 100 feet by 06 feet, and is equipped 
with all fhe latest machinery for use 
in tlie manufacture of licorice. Through
out llie firm has been governed in 
building by their experience in the fac
tory in Brooklyn.

E. M. O’Brien, who comes from 
Brooklyn, has been appointed manager 
of the Montreal factory. Mr. O’Brien 
is widely known in the licorice trade, 
having been in the business for fourteen 
years. He is getting after the Canadian 
business in earnest.

J. M. Brayley will continue to act as 
sales agent for the company in Mont
real, as will It. S. Mclndoe in Toronto, 
Wiseman & Ashley in Winnipeg, J. F. 
Movvat & Co. in Vancouver, and II. S. 
Daly in St. John, N.B.

AUSTRALIAN DRIED FRUITS 
COMING.

Prospects Good for Record Season for 
Raisins and Currants.

The Canadian Trade Commissioner 
for Australia, D. II. Ross, writing from 
Melbourne recently, tells of encouraging 
prospects for a record season in dried 
fruits in certain sections of South Aus
tralia. He says:

The 1908 season promises to give a 
record in the production of Laxias, Sul
tanas and currants at the rapidly ex
panding irrigation settlements at Mil- 
dura, Victoria and Renmark, South Aus
tralia. From inquiries made, it would 
appear that the 1908 quotations to Cana
dian importers will likely be a shade 
less than last year. The export prices 
will be fixed in March by a conference 
of the growers. Special efforts have been 
made by the Melbourne exporters to se
cure a much larger outlet in Canada for 
Australian dried fruits, and first ship
ments are contemplated by steamer sail
ing on April 13, and due at Vancouver 
on May 7.

TRADE NOTES.
Taylor Bros., grocers, of Hamilton, 

have assigned.
V. Decarie, grocer, of Montreal, is re

tiring from business.
The Dominion Tea & Crockery Co., of 

Ottawa, have assigned.
F. W. Onyon, grocer, of Toronto, has 

sold his business to John Skoyhs.
The general store of S. McCormick & 

Sons, Lucan, is advertised for sale.
E. B. Eehlin, grocer, of Hamilton, lias 

sold his business to J. H. Shannon.
Miss Maggie Brown has opened a gro

cery and ice cream business in Newborn.
W. M. Leigh, general merchant, of 

Kirkton, lias sold his business to Wm. 
Moore.

The stock of Joseph J. Fournier, 
general merchant, of Ilogersville, N.B., 
is advertised for sale.

W. L. McElwaine, grocer, of St. John, 
N.B., has assigned, and the stock is 
being sold at auction.

J. Wilson, who bought out Miss 
Miller at 806 Bathurst St. recently, is 
doing a bright little business in this 
popular stand.

E. W. Gillett Co., Ltd., Toronto, 
closed their factory yesterday for the 
holiday, and will not re-open till Mon
day, April 20th.
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A LEADING NEW BRUNSWICK 
GROCER.

D. P. MacLachlan, of Chatham, Tal s
Active Part in Local and Provincia:

Politics.
One of the rising business men of ,N , 

Brunswick is D. P. MacLachlan, wli , 
photograph appears herewith.

Mr. MacLachlan is a son of the 1 , 
Donald MacLachlan, who in 1860 esi i 
lislied a wholesale grocery business m. , i 
tlie name, D. MacLachlan, under «i ,, 
it is still run.

The young man became associated fi 
his father in 1878, and with the m. ,| 
growth of llie town, a retail busines.- ,, 
developed, and trade is now done in I, n 
wholesale and retail branches.

On the death of his father in hull, 
the son became the active head of 
business. In the same year he was qi- 
pointed a Commissioner of the Cm..ay 
Almshouse at Chatham, and Seerehuy 
of the Board. This institution has he

MAYOR D. P. MACLACHLAN, M l- l\ 
A Leading Wholesale and Retail On.-vi

ol Chatham, N.B.

reputation in the Maritime Provii • 
of being llie best conducted of its I 
and many committees from other | is 
of the Provinces have come to im .re 
into its working and study its imT Is 
of management.

In 1903 Mr. MacLachlan was eh 4 
an alderman of the Town of (’liai: n. 
in which capacity he served three It >. 
In 1907 he was elected Mayor by ji< a 
mal imi, which office he still fills.

On March 3rd, last, he was elected hi 
llie Opposition ticket for the Count >t 
Northumberland to a seat in the I >>- 
vincial Legislature. This is the p tv 
that has just been returned to pow< n.v 
a sweeping majority throughout the I •- 
vince.

Mr. MacLachlan was married in l' :|6 
to Miss Isabel Edgar, of Chatham. Be 
is a Presbyterian, and has been a trii. e 
of SI. Andrew’s Church for many ye,. *.
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LEA & PERRINS’ 
SAUCE

THE

GREATEST 

GLOBE TROTTER 

OF THE 

CENTURY

PERRINS

AOfAfN 
AS ENTS

it*®1
nO«T«C4i.

WELL 

KNOWN AND 

APPRECIATED 

THROUGHOUT 

THE WORLD

Making the dinners in millions of homes 
more tasty and appetizing.

Lea & Perrins’ Sauce gives a rare relish 
to Fish, Meats, Game, Salads, Cheese, etc. 
Look for the signature !

“We advertise to the general Public in 
Newspapers and Magazines that this fam
ous Sauce can be had from all Grocers.”

J. M. DOUGLAS & CO.
Est. 185?, . MONTREAL

Canadian Agents.

BRAND 
MAPLE SYRUP

The Acme of Perfection.

Twin Block Pure 
Maple Sugar

The Kind That Satisfies.

Maple Cream Hearts
The People’s Favorite.

Wild Strawberry
and

Raspberry Jam
Pure and Delicious.

Pickles and Ketchup
Of Superior Quality.

SUGARS and CAMS
UMITEO

Montreal, Quo.
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PINEAPPLES
As usual we will handle the

Will ship only ripe well-colored 
stock unless otherwise ordered. 
This ensures ready sale.

Have full supplies of Navel 
Oranges, Lemons, Figs, Dates, 
Florida Tomatoes, Celery, New 
Cabbage, Beets, Carrots, Cu
cumbers, Strawberries, Etc.

3S-S7 Church St., TORONTO

Brand

Judgment for

“Golden
Flower”

on 3 counts

Quality -Cost- Profit
Remarks by those who know

The Quality is high and regular
The Cost is minimum
The Retailers' Profit Is large

TRY ’EM
McWILLIAM & EVERIST 

HAVE ’EM

The Redlands Golden 
Orange Association 
Redlands - California

FRUITS, VEGETABLES AND FISH
Green Fruits Moving Unusually Well—Vegetable Market Active With Prices 

Easier—Heavy Holy Week Fish Business.

Ilic consumptive ilvmaiiU for given 
fruits has been heavy during the week. 
Raster buying is almost as heavy as 
l hat of. Christmas, the extra good qual
ity of the fruit at present being, no 
diiulit, a stimulating factor. Dealers re- 
pull satisfactory orders. Prices remain 
linn all round. Navel oranges continue 
to monopolize the orange demand. Lem
ons are steady with increased supplies. 
The banana season is opening up well. 
There is not so much talk of higher 
prices. Pineapples are arriving in well- 
ripened condition with prices easier.

In the vegetable market the chief fea
ture is the heavy shipments of southern 
fancy varieties. These arrivals have 
somewhat depressed prices and thus 
brought these lines within the reach of 
the buying publie. Considerable declines 
are noticeable in nearly every variety of 
southern stuff, such as strawberries, to
matoes, cucumbers, unions, etc.

The past week has been active in the 
lislt market. This week being Holy Week 
the demand lias been particularly heavy 
and dealers have been kept pretty busy 
filling orders. Some buyers are still 
holding back for fresh fish, hut the had 
storms have delayed shipments. Cod is 
still scarce as are other lines.

MONTREAL.
GREEN FRUITS—Business is much 

better this week, and all lines are in 
good demand for the Easter trade, al
though the weather conditions have been 
unfavorable. Coeoanuts arc higher this 
week, living quoted at $3.75 to $1 per 
bag. Strawberries are arriving freely 
and are quoted at 15c per box. They 
are in good demand. Bitter oranges are 
also quoted lower, living down to $1.25 
per box.
Bau<*uaa, tine stalk.....................

“ jumbos......................
Coeoanuts, new, per bag..........
Lemons .....................................
Navel oranges...........................
Florida oranges, box.................
Porto Rico oranges, box ..........
Jamaica oranges, bbl...............
Valencia oranges.......................
Tangerines, half-box.................
Pineapples, case........................
Grapefruit, box......................
Almeria Grapes, keg..................
Grape cranberries, bbl ... . 
Nova Scotia cranberries, bbl...
Straw erries. qt..........................
Apples rameuse, bbl................

" other fall varieties, bbl.
Bitter oranges...........................
California Blood Oranges........

1 50 2 25 
.... 2 25 
3 75 4 00
2 00 2 50 
2 75 3 25 
.... 3 50

........ 4 00

. 3 50 4 60 

. 3 00 3 50 

. 4 50 5 25 

. 2 75 7 00 

. 4 00 6 53 
11 03 15 CO 
. 6 00 7 00 
. 0 35 0 40 
. 4 00 6 00 
.... 6 00 
.... 1 25
.3 CO 4 25

VEGETABLES—Loral dealers report 
a brisk trade this week for the Easier 
trade, all lines being in good demand. 
Cabbage is becoming scarce, and is quot
ed as high as $1.50 per barrel. Turnips 
are also scarce and higher in price, sell
ing at 75c to 95c per bag. Florida to
matoes are quoted lower this week, be
ing $3.50 to $1.50 per crate. California 
celery is also lower, selling at $5.50 per 
crate. Potatoes remain firm in price at 
$1.05 to $1.10 per hag. Other lines are 
in ordinary consumptive demand at the 
old prices.
Parsley, per doz. bunches................................................ 0 36
American parsley, large bunches, doz........ .................. 1 00
Base, per aoz.................................................................... 6 60
Satorÿ, per doz......................................... ...................... 8 Id
Cabbage, bbl........................................................... 0 75 1 50
Turnips, bag............................................................ 0 76 0 95
Celery, doz............................................................... 0 26 1 00
California celery, crate.................................................... 5 50
Water cress, large bunches, per doz............................  • 76
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•Spinach, bbl.................................
Green peppers, crate.....................
Boston hot house cucumbers, doz.
Potatoes, per bag............................
Sweet Potatoes, basket.................
Beets bag ........................................
Carrots, bag.....................................
Tomatoes, Florida, crate..............
Tomatoes, hot house, per lb..........
Spanish onions, small crates.........

" “ large orates............
Canadian onions, lb.................... ».
Boston lettuce, hot house, per doz.
Radishes, doz..................................
Bermuda parsley, crate ...............
Mushrooms, per lb..........................
Horse radish, per lb........................
Beans, green, basket.......................
E*g plant, doz.................................
California cauliflowers, per crate .
New cabbage, crate.......................
Florida Celery crate.....................

... 2 75... i sy 
2 Ou : 50 
1 0.i 1 10 
.... 3 M 
0 76 u 80 
0 05 u 70 
• f-0 4 50

0 70 1 U0 
3 66

0 01* u2i 
0 86 1 10
... 0 60 
... 301
... 0/5

. ... 0 12 
.... 7 tO

2 00
. ... 6 50

3 25
i 3 50 j 6j

FISH—There is a very brisk den, .ml 
for all lines of fish this week, own, in 
this living Holy Week, and there living 
three fish days. Fresh baddies, kippers 
and bloaters are arriving daily. I he 
first carload of fresh haddock re.u lied 
Montreal from the east pu Mondai .mil 
is in good demand. Fresh halihiit is 
quoted at 15c lb., and is arriving quite 
freely. Ollier lines are unchanged.

Fresh and Frozen Fish.
Haddock, per lb......................................................0 i5 0 18
Halibut, per lb ....................................................  0 05 0 08j
Fresh halibut................................................................ u 15
Mackerel, "   0 08
Dore, “ ......................................................  0 07 0 t/|
Grass pine, lb..........................................................0 04J 0 (5
Steak cod, lb.......................................................... C 044 0 05
Whitetigh. lb ......................................................  0 071 0 08
B.O. salmon, lb.......................................................0 08i 0 09
Qualla Salmon, lb................................................. 0 07 0 Oil
Sea herring, bbl............................................................ 1 50
No. 1 salt eels, lb..................................................  0 074 0 03
Smoked and Salted-

Lake trout........................................................0 03 0 G!*i
Haddies, boxes, per lb................................... 0 07i u U8
Kippered Herring, 50 in box............................... 1 10
Smoked herring, per small box................... 0 16 0 17
Yarmouth Bloaters, per box................................ 1 10

Prepared and dried—
Skinless cod. 100 lb. cases.................................... 5 25
Boneless coa, 20 lb. boxes .............................. 0 OFi 0 09
Extra boneless.................................................0 (8 » 13
Boneless flab, 20-lb. boxes, blocks'................. 0 05 o 051
Boneless fish, 25-lb., boxes, per lb........................  0 Oty»

Oysters and Lobsters—
Standards, bulk, per imp. gal.............................. 1 40
Selects, bulk, gal................................................... 1 60
Paper pails, 100, pint size..................................... 1 10

,r 100, quart size...................................  1 50
Live lobsters, lb..................................................... 0 20

Pickled fish—
No. 1 Labrador herring, per bbl........................ . • 5 60

" " per half bbl...............  3 00 S 25
No. 1 Nova Scotia, per bbl............................ 6 00 6 00

" " per half-bbl ......................... J 76
No. 1 Haddock, bbl........................................5 60 6 00
No. 1 Mackerel, 20-lb. kitta..................................  1 75
Green cod, per bbl............................................... ° 00
Medium..................... ............................. 7 00 6 00
Large " " " "   * £0
Labrador Salmon, |-bbls.......................................  8 60

TORONTO.
GREEN FRUITS—The market lias 

been exceedingly brisk during the week. 
Easter buying has been heavy, in tad, 
almost on a par with that of Uliri.st- 
mas. Dealers are highly pleased with 
the orders received. Prices are not ma
terially changed. A firm feeling is in 
evidence, hut there is little probability 
of an advance. The first blood oranges 
of the season arrived during the week 
and are selling at $2.25 per box. Navels 
still monopolize the consumptive de
mand. Lemons are fairly steady. Ha
il anas are in strong demand for Easier. 
Pineapples are arriving in larger quan
tities, sound and well ripened, with 
prices somewhat easier.
Oranges, Navals. new.................................... J # \ X

" Bahamas..................................................... 1 75 J JJ
Lemon», California, 840, 800, 860, 420....................... » g * E

M Messina», new crop....................................} JJ \ 2
Grape fruit, 64 s 80s, 98 s...................................... 6 59 6 80
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Apple», No. 1 winter fruit................

Hanenee. Jemal* flreu. per bum*
n.nenee, Jumbo bunohee ................
Vr.nb.rriw perbbl............................
Almerie (repee. per leg....................
I aogerloee............. ..........................
I'mnapp'ei .............................................

1 80 3 50 
1 00 1 50 
1 75 3 00 
1 00 1 25 
» 00 10 60 
5 50 1 00
3 00 4 00
4 50 4 75

VEGETABLES—Business is brisk, 
particularly in fancy imported lines. 
Iimnestic vegetables are a little easier 
ill around. Ontario potatoes have de- 
lined 5c. Cabbage and onions remain 
, arce. Turnips and parsnips are lower 

aiul more plentiful. Heavy shipments of 
uuthern vegetables are arriving. A car 

,,f tomatoes is on the market, with 
prices much easier. Nearly every other 
i.uiety is easier, with quotations much 
lower. The prices enable the general 
public to buy heavier.
New Brunswick Delaware», per bag 
|*oi aloes, Canadian, per bag 
Sweet fotatoee (Jerety), per bbl. ..
Onions, Spanish, per case...............

“ per bag-..................................
“ green, per doz ...................

I’abbage, per ton...............................
arrots, Canadian, per baa ..........

Carrots, new. per doz. bunches —
Turnips, per hag............................. .
i'arsnips, per bag........................  ...
Parsley, ner doz..................
Celery, Florida, per crate ...............
Celery, Canadian, per doz................
Lettuce, imported " ....................
Cucumbers imported, per doz........
Tomatoes, imported, per crate —
Strawberries, per box......................
Mushroom*, per lb............................
Rhutorh per doz................. ..........
Ba ishes per *oz............................
Spina h. per hamper........................
\ sparagus, per bunch...............—

0 3Ô 0 40

KISII—As anticipated, business has 
been quite brisk and will keep up dur
ing the week. Some buyers are still 
holding back for fresh fish, but the 
storms have delayed shipments. Frozen 
lines arc moving well. Smoked fish is 
fairly active. Cod, halibut and mack
erel are in short supply. Haddock is 
more plentiful. Finnan haddie has ari- 
v a need to 10c and is in strong demand 
,it present. Some extra good lobsters 
ire on the market. Prices are not ma
terially changed.
Porch, large, per lb ..............  .............................  0 07 U 08
Blue pickerel, per lb................................................ 0 06 0 08
White tieh. Georgian Bay, per lb................................  0 12
Whitehall, winter caught, per lb.......................... 0 08 0 09
Had lock, frozen, per lb........................................  0 16 0 07
Hullan.l herring .....................................................  1 00 1 10
Herring, Labrador....... .....................................  3 00 5 25

" kippered per box .................................  1 00 1 25
" Digby, per bundle ......................................... 0 85

Herring, medium, per lb....................................... 0 07| 0 01
" jumbo, per lb...................................................  0 10

British Columbia salmon, per lb.................................... 0 13
Qualla, per lb......................................................................  0 09
from, freah. pgr lb............................................................. 0 09
Gisooee. per basket............................................................. 1 00
Labrador herring, fresh, per V0...................................... I 40
Halibut, fresh caught.......................................................  8 09
Shredded cod, per lb....................................................  0 âl
”h redded ood per dos.....................................................  ON
Halifax fish cakes, case................................................... 3 40
Acadia tablets, per case.................................................. 4 80
f ire lobsters............................................................. 0 30 0 85
Blueflns. small white, per lb............................................. 0 07
Mackerel mediums, each................................................. 0 13

“ large .................................................................. 9 36
Finnan Haddle, per lb..................................................... 9 10
Flounders, per lb........................................................  0 04
bloaters, Yarmouth, per box ........................................... 1 10
■ 'yaters, per gal................................................................... 1 85

in shell, per 100 ...................................................  1 50

TRADE NOTES.
The assets of H. Dandnrand, grocer, of 

Montreal, were sold on the 10th inst.
O. Moe & Son, Rainy River, Ont., have 

;iken over the business of B. W. Kert.
Seymour & Hyde, grocers, of Bmok- 

hile, Man., have dissolved partnership.
i'lie assets of Stephenson & Son. gen

ial merchants, Norwood, were sold by 
metion on Wednesday, April 15th.

J. W. Casey & Son, grocers, of Ot- 
awa, are succeeded by L. Ferguson &

t^o.

November Cut Lemons
“HOME GUARD BRAND"

The finest coming to the market are now due, 
can quote either f.o b. Toronto or Montreal.

Write for Prices

WHITE <fc CO., Limited
Rhone M. 6565 Toronto

The Unusuality
of “ St. Nicholas ” is they’re always the same, 

“ THE CHOICEST OF THE BEST.”

W. B. STRINGER & CO., Sole Agents, TORONTO

FRESH ARRIVALS . . .

Extra Fancy
“Golden Orange” Brand

Washington Navel Oranges
Fanoy Sweet Sonora Oranges

EXTRA FANCY
California and Messina Lemons 
Florida Celery 
Early Vegetables and 
Ripe Bananas

HUGH WALKER & SON
GUELRH, ONT.

When writing to advertisers, kindly mention having seen the advertisement 
ia this paper.
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Maple Sugar
Grocers, I want your orders for 
Maple Sugar. 1 am right in the 
heart of the Eastern Townships 
where the best and purest maple 
products are made, and can 
supply you with the best at 
correct prices.

Wriie me.

P. J. GIRARD
RICHMOND, - QUE.

The GRAY, YOUNG 1 SPARLING CO., Limited
SALT

MANUFA CTURERS
Granted the highest awards in competi

tion with other makes.
WINGHAM ESTABLISHED 1871

JOHN E. CASSIDY
Highest Quality Oysters

WHOLESALE

986 St. Catherine St. W., Montreal
Telephone Uptown 2119

Look Here!
Some Interesting Prices

I-'trge Bright Frozen Herring,
per 100. $1.40

Bloaters, Box of50 - - .60
Canned Mackerel, tails, per case 4.00

......................flats, - 4.30
No. 1 Labrador Herring 4,60
No. 1 Nf!d. “ - 4.26
Cod Oil, a gallon - - .40

Send us your order.

J. & R. Me LEA
WHOLESALE FISH

23 COMMON ST., - MONTREAL

TRADE NEWS OF NOVA SCOTIA
Record Butter Prices—Staple Grocery Markets Steady—Good Apples Abund 

ant—Experimental Shipment of Lobsters to Pacific.
(Special Correepondeece to The Canadian Grocer )

Highest price paid for

DRIED APPLES
O. E. ROBINSON & CO.

Established 1660

Ingersoll - Ontario
WOULD YOU LIKE OUR WEEKLY CIRCULAR

When writing advertisers kindly 
mention having seen the advertise
ment in this paper.

Halifax, N.S., April 13.
The feature of the grocery markets 

last week was an advance in the price 
of butter. The limit lias apparently not 
yet been reached. Record prices are 
now asked for any kind of butter, and 
all available supplies are being bought 
up. There is an opinion in certain quar
ters that some persons are trying to 
make a squeeze in the butter market. It 
is acknowledged thaï Imiter is a scarce 
article, but a jump of two cents per 
pound on the prevailing high prices 
seems to the consumer to be a little too 
much. The price now asked for choice 
creamery is from 32 to 33 cents, and 
even at these prices there is some com
plaint that the butter is short in 
weight. Some of the dealers are said to 
have fairly good stocks of butter on 
hand, and they are now realizing hand
some profits. It is rumored that prices 
will go still higher, and the indications 
point likewise. The receipts of dairy 
butler coming to the market are very 
light. During the week some new made 
rolls were marketed, which sold for 30 
cents. • • a

As the result of cool weather comli 
lions during the week, the receipts of 
eggs have very materially fallen off, and 
the price ol' tin- previous week has held 
linn. The change in the weather has 
helped Hie market wonderfully, aim 
saved what a few days ago looked like 
a big slump. Seventeen cents is the 
price quoted by I lie case, and I hey are 
plentiful at that.

• ••
All staple lines of groceries are very 

steady. Sugar is unchanged since last 
•report, but molasses is a little stiffer. Ac
cording to advices received here, Bar
bados molasses is quoted at 1 to D/z 
cents per gallon higher. The schooner 
Golden Rule, from Barbadoes for St. 
John, which pul in to Yarmouth dam
aged, this week, has 272 puncheons, (iH 
hogsheads, and 50 barrels of molasses, 
and 100 barrels of sugar.

* . e
Better quality apples can he pur 

chased at reasonable prices in the local 
market now than at any period during 
the present year. Good Greenings, 
Golden Russels, Nonpareils and Spies 
are now offered for sale hv the dealers, 
and even some of the auction rooms are 
handling this class of stock, selling it at 
private sale. Strange to say, the de-

Just Arrived
Carload Florida Celery, Carload Florida Tomatoes, Carload New Maple Syrup. 

Strawberries arriving every day.

THE DAWSON COMMISSION CO., TORONTO

maud is very light, though the price is 
within the reach of anyone for good 
apples al this time of the year. During 
the week some good Nonpariels sold for 
$1.50, Greenings about the same, and 
also Ben Davis, but the other varieties, 
such as Spies and Golden Russets, com
mand much better prices. First-class 
Spies are worth from $3.50 to $4.00, and 
Golden Russets about the same. One 
reason given for the light demand is 
I Hat the market has been stocked right 
along wiili a poor grade of fruit, and 
persons who wanted a superior article 
being unable to obtain it, bought thi> 
stock. A commission man who handles 
a lot of apples' says that the growers 
endeavored to work off the pooresi 
quality of fruit first, and held back the 
best, and, being unable to market il 
abroad, are now offering it for sale 
locally.

• . *
Another determined effort will tic 

made to propogate lobsters in the Paci
fic, and with this object in view the 
Canadian Department of Marine and 
Fisheries have sent another shipment to 

"the Coast. A special car with every 
modern equipment for keeping the fish 
in good condition, left on Friday for 
Vancouver. The outcome of this experi 
men I is awaited here with interest, as 
ils success means much for the Pacific.

STUDYING POSSIBILITIES FOR 
TEA TRADE.

J. Campbell Black, of Brooke, Bond A 
Co., London, who has been taking a 
three months’ trip through Western Can
ada. with a view to studying the possi
bilities of the tea trade, called on The 
Grocer in Toronto this week on his re
turn. Mr. Black is enthusiastic over the 
possibilities of business in the West, amt 
will probably make rather favorable re
ports to his firm in London.

Mr. Black sails from New York on the 
20th for Buenos Ayres, and while in 
South America will study the possihili 
ties for business with Chile and other 
countries.

CONGRATULATIONS, PRESIDENT 
DANE.

Members of Trade Given Honors at Irish 
Society Elections.

At the elections of the Toronto branch 
of the Irish Protestant Benevolent So
ciety on Friday evening, April 10th, 
Fred. Dane, broker, was given the office 
of president, and Samuel Crane, of the 
T. A. Lytle Co., was elected treasurer. 
Other members of the trade were honor
ed, among whom were Aid. Mark Hredin. 
of the Bredin Bread Co., ami F. W. 
Sloan, of John Sloan & Co., who were 
eh i*led members of the Council.

5«
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OUR NEW BRUNSWICK LETTER
Co, ig Trade Opening Well—Declines in Flour and Oatmeal—Grocers Doing 

Good Seed Business— Large Sugar Business.
Special Correspondence to The Canadian Grocer.

John, N.B., April 13, ItiOH.
W ihe advent of milder weather the 

u. trade has opened up and busi- 
reported somewhat better. A 

, ,,f schooners have arrived dur- 
jMli past week and some good-sized 
,„cl lune been shipped to Nova Sco- 
ti,i iid along the New Brunswick

ii iii*iiI declined 25 cents a barrel 
hi.t vrek and oatmeal in packages 
,|i .1 off 25 cents a case.

Si Hour is quoted at $5.65 a barrel, 
„hi. li is a drop of 10 cents. Wooden 
hull., dishes have advanced live or ten
|MM ' «»!•

• *•
Itnlici reached a top notch price dur

ing the first of last week, 40 cents a 
l«,iii I being asked for creamery. On 
\\tslncsday it dropped to 35 cents a 
liuiii.d and as there is a considerable 
1(11.mi n \ coming in from pomts along 
tin mer now, it will probably con- 
liini. In decline.

Seeds are being shipped now in large 
quanl ii ics and the retailers, are prepar
ing i.,F getting their assortments to the
Ii mi ■

A large amount of sugar is being re
ceived now and the jobbers are looking 
for still higher prices. Both beet and 
cane sugars advanced again last week, 
but the local market is unchanged.

• ••
The death occurred at St. Martins 

on Wednesday, April 8, of Cudlip Mil
ler. a local meat dealer. Mr. Miller 
was one of the oldest and most re
spected residents of St. Martins. lie 
was born in Germany something more 
than seventy years ago and came to St.
• lohn with his parents while yet a young 
man. Removing to St. Martins, he en
gaged in the meat business, which be 
carried on extensively and in the days 
of shipbuilding supplied many vessels.

• • e
Mrs. I’urdy, wife of Mon. I). .1. 

I'urd.v, the north end grocer, is very 
critically ill and but slight hope is 
held out for her recovery.

TEA OUTLOOK IN UNITED STATES.
■ Richard Wayne Wilson, the veteran 

writer on trade and industrial matters, 
who prepared the series of authoritative 
articles on tea, which, appearing origin
ally in the columns of the New York

Tribune, during the spring and summer 
of UKIti, have been so extensively quot
ed front, and copied by both daily news
papers and by trade journals throughout 
the country, and which have also served 
as the basis of much of the tea litera
ture disseminated by great handlers of 
the Oriental leaf, is an enthusiast on 
the subject, He believes tea will event
ually be accorded in the United States 
the rank it holds, as a beverage, in the 
United Kingdom, and that that happy 
consummation will be reached when the 
trade has thoroughly learned the neces
sity for properly stocking tea and for 
teaching customers the right methods 
for its use.

Mr. Wilson points to the inroads that 
Ceylon tea has everywhere made upon 
the trade of its rivals, as one evidence 
that his belief is well founded, saying, 
“The Ceylon planters arc practically the 
sole tea producing interests that have 
systematically anil intelligently under
taken to promote the use of its pro
duct. Nor years they have maintained 
what might be termed a ‘bureau of in
formation’ for the l lilted States and 
Canada; and it is from this that the 
sellers of tea have learned the necessity 
for blending it and for so expertly 
blending it as to secure a cup qual
ity that will exactly suit the climate, 
the water, and the palates of the people 
the water, and the palates of the people 
of a given locality—for example, that a 
blend that will be adapted to the alkali 
plains will hv no means answer for the 
alluvial lands , and it is from this, too, 
that tea drinkers have learned that no 
lea is lit to drink that is ignorantly 
brewed.”

yfiRsrp
QuautvA Q DINES

SARDINES IN OIL
packed nr

“ Brunswick 
Brand”

We have now new Pack of

Clams and Scallops
and will be pleased to receive 
orders for any of the following 
goods :

Herring Tomato Sauce 
Kippered Herring 
Finnan Haddlee and 
•ardlnee

BRUNSWICK BKAHo **

CONNORS BROS

onnors Bros., Limited
Black's Harbor, N.B

“Sun Burst” ««v. 
“Non-Pareil”

"Salad, Edible and Cooking Oils"
WINTER PRESSED

—Highly recommended.
—Guaranteed under the Pure Food Act.
—A substitute for Lard.
—The Quality of these Oils is their recommendation.
—Be sure and specify these brands when ordering 

from your wholesaler.

Stock carried at Montreal.
Prices and Samples on application.

Rhone M. 6785

J. M. BRAYLEY,
MANAGER KENTUCKY REFINING CO. Incorporated

SS ST. PAUL ST- - - MONTREAL

J
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MEN WHO SELL THINGS
We have just closed an arrangement whereby we will have the exclusive right to publish in Canada 

a book for salesmen, by Walter D. Moody, formerly traveling salesman, buyer and general sales manager 
for a large wholesale house, and now business manager of the Chicago Association of Commerce—the larg
est body of business men in the world, numbering about two thousand seven hundred members.

Mr. Moody’s book is dedicated to the “Commercial Ambassador,” and he has written it primarily for 
the traveling man. It also contains much educational matter for the business man, young and old, and 
there is a vein of business philosophy running through it that will appeal to any man or boy interested in 
self-development and a successful future. It is a book every salesman worthy the name will find indis
pensable.

Mr. Moody has been engaged for a year and a half in compiling these experiences and observations 
of his life’s work in connection with the field of salesmanship as viewed from the standpoint of the travel
ing salesman, buyer, sales manager and employer, and as this book appeals to all who are concerned in any 
line of trade or business, it is just the book those in your own line who are engaged in the creative, money
getting side will find most useful and valuable.

The publication will be begun shortly in The Canadian Grocer and will run for several months. 
Special subscriptions will be taken during the time it is running, at $1.00. Of course, reg
ular subscribers get it without extra charge. We would appreciate very much our readers drawing 
the attention of commercial travelers, and their clerks, to this announcement. Here are some selec
tions which show the author’s vigorous and enter aining style.

The salesman who hopes to win real success 
must change his negative qualities into positive 
ones, and then stick to some good reliable house 
where his chances for growth are assured.

A salesman of experience realises that ideas 
—practical methods of selling goods—are of the 
greatest value, and he also knows that it pays 
him to search for them.

Time and thought taken in complaining of 
competition is useless expenditure of energy. It 
lessens your capacity for the accomplishment of 
things for which you were employed.

The Salesman goes out and digs up business, 
while the Order-taker just shambles around, 
waiting to be fed, like the hippopotamus in the 
menagerie.

A good salesman must know more about his 
goods than the man he is selling do knows about 
them. Knowledge and enthusiasm beat oratory 
every time. Enthusiasm in a salesman begets 
enthusiasm in a customer.

The best salesmen any house can have are the 
salesmen it builds for itself. The old saying, 
“Salesmen are born, and not made," is the 
veriest kind of tommyrot in this day of science 
and progress.

What the world of salesmanship ivants is 
educated enthusiasm. The purest of king’s Eng
lish will secure an audience and hold attention 
for the salesman anywhere,'while slang and short 
cuts of speech often excite distrust and offend 
the ear of the truly refined.

MEN WHO SELL THINGS
Non-subscribers desiring the paper during the continuance of this series will kindly fill in the fol

lowing order and pin $1.00 to it and put it in the Post Office.
MACLEAN PUBLISHING COMPANY,

Subscription Department,
io Front St. E., Toronto:

Please send me The Canadian Grocer regularly during the time you are running “Men Who 
Sell Things.”

Name.

Street.

Town.
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Classified Advertising
mlsemente under ih«e heeding. 1c. a word each

inaction* count as one word, but five flgurea (aa 
$ iti) are allowed as one word.

i remittances to cover coat muet accompany all 
„ sements In ne ease can thle rule be overlooked. 
A , ilsements received without remittance cannot be 
a • a (edged.

cre replies come to our care to be forwarded five 
must he added to coat to cover poetagee, etc.

Yearly Contract Rates.
on words each insertion, 1 year........  $30 00

“ “ 6 months. ■ 17 00
44 “ 3 months .. 10 00

<> 44 “ I year.........  17 00
44 44 6 months. . 10 00

.s 44 44 1 year.........  10 00

BUSINESS CHANGES.

11 miN NEW, Real Estate and Business Broker 
I isA Bay Street, Toronto. Established fifteen 

.cars. No charge unless sale effected.

/'hOCERY BUSINESSES — I have several choice 
[ | grocery businesses for sale In Toronto, good 
aiurc. and dwellings, rent reaeonable, genuine money 
maters, stocks from seven hundred to twenty-five 
humiicd. John New.

$1 CAA-GENERAL country stock for sale.
fifty miles from Toronto, splendid 
farming community, all new goods, 

satMuctory reasons for selling, eighty cents on Invoice.
John New.

n -GROCERY, splendid stand, eieellent 
«pl ADO store and dwelllna, trade exceeding 
three hundred weekly. John New, Toronto.

IV you want to buy or eell a business, write, John 
New, Toronto.

1'iii chance of your lifetime to get a first-class going 
; .^iness in the garden of southern Alberta, on the 
railroad. Clean stock, large turn over, store dwell

ing above, warehouse on track- Amount of cash re
quire.! five to ten thousand dollars to get In. Only 
thov who mean business and have the money need 
apply iu this advertisement. L. T. Mewburn & Co., 
Ltd . Wholesale GrAcers, Calgary. (17)

WANTED.

AGENTS Wanted—IS x 20 crayon portraits 40 
. ms, frames 10 cents and up, sheet pictures one 

ceni « . h. You can make 400% profit or $36.00 per 
week t aialogue and samples free. Frank W Williams 
Comi-iny, 1208 W- Taylor St., Chicago, 111. [16]

SITUATIONS WANTED.

A' «uCERY Traveller open for engagement ; Soo 
‘«nch, Georgian Bay Points, New Ontario. Box 

i »( ANADIAN GROCER, Toronto [16]

Y\J 11 ED—Man with 25 years experience in general 
VV ire business is open for engagement as store 

idger. Good references furnished. Apply to 
N. K rval. Lake St. John, Que. (18)

UMl > LESA LE grocery, manufacturing department, 
kies or preserves.—Position wanted as fore

nt or up to date practical man, pickles, catsup, 
Prc> s, carbonated beverages, extracts, baking pow
der, raising flours, powdered sugar, cleaned cur- 
ram. .hie syrups, sauces and many other food pro- 
ducu- .<» blueing, ammonia, 6c. Thoroughly experi
ence i in everything relating to above lines. Testi
monies to character and ability. Apply, Practical, 
CAN iAN GROCER.

MISCELLANEOUS.
CJTt» . *GE suitable for out of town manufacturers or 

h kere, central In Toronto. Office room If 
r6l i^lred. Address ‘‘Storage,” THE CANADIAN 
GRg . 8, Toronto. (tf6)

The * )t| 
The W\,
The |

If you want to (cl well end .lay well you 
cao—Without drugs or medlcloe». Le.ro 
the wonderful ml.eloo of the INTERNAL 
BATH. Our free booklet prove» the! 00 
per cent, of humen alltneote are due to one 
cuee, end telle you how to remove It. 
Write to TYRRELL'S HYGIENIC INSTI 
TUTE, 285 Fifth Ave., New Yorh, N.Y.

BOOKS FOR THE QROOBB. CANNED GOODS LABEL QUESTION

TEA BLENDING •• a fine art. by J. M. Wel.h. 
This work Is especially designed for the use and 
instruction of those engaged in the tea and 

grocery business, containing formulae for the scientific 
and judicious combination of the different varieties 
and grades of tea. Price, $2.00 postpaid.

TEA, its history and mystery, by J. M. Walsh- The 
contents of this practical and exhaustive work 
Include cultivation and preparation ; adulteration 

and detection ; arts of testing, blending and preparing ; 
chemical and medicinal properties, etc. Price, $2.00 
postpaid.

COFFEE, Its history, classification and description, 
by J. M. Walsh. This Interesting and Instruc
tive book deals with the commercial classification 

and description, adulteration and detection, and the 
art of blending and preparing of coffee. Price, $2-00 
postpaid.

SALES PLANS—This book Is a collection of 333 
successful plans that have been used by retail 
merchants to get more business. These Include 

special sales, getting holiday business, co-operative 
advertising, money-making Ideas, contests, ete. 
Price, $2.50 postpaid. MacLean Publishing Co., 
Technical Book Dept., 10 Front Street E., Toronto.

PERIODICALS.

ADVERTISING writers and business men interested 
in good printing should subscribe to Canada’s only 
printing trade paper, THE PRINTER AND PUB

LISHER. Subscription price $2 per annum. Address, 
10 Front Street East, Toronto.

THE BUSY MAN’S MAGAZINE Is the most popu
lar periodical of its kind. Why ? Because each 
issue contains a strong list of original articles of 

interest to every Canadian. It also reproduces the 
most timely, instructive and interesting articlesappear
ing in the other magazines and periodicals of the 
month. The cream of the world’s periodical press Is 
too valuable to overlook. BUSY MAN’S Is on sale at 
all news-stands. Better still, send $2 for one year’s 
subscription. Mail it to day. THE BUSY MAN’S 
MAGAZINE, Toronto.

(COMPLETE information on books, stationery, fancy 
j goods, music, photo supplies and kindred lines is 

given each month in THE BOOKSELLER AND 
STATIONER, of Canada. Subscription price $1.00 
per annum. Address, 10 Front Street East, Toronto.

THE market reports make HARDWARE AND 
METAL a necessity to every hardware merchant, 
paint and oil dealer in Canada. It is mailed every 

Friday. Subscription price is $2 per year. Address 
HARDWARE AND METAL, Montreal, Toronto or 
Winnipeg.

FOR SALB

SHOWCASES and silent salesman. All kinds. The 
best value In Canada. W. A. Andrews, 12 Elm St , 
Toronto. Phone Main 4673. (19)

FOR SALE—Fine general store business in fruit 
growing district of British Columbia; will take 
twelve to fifteen thousand cash to handle ; splendid 

opening for right party. Apply Box 843, Vancouver.
(18)

M APLE SUGAR — Guereoieed pure. Woodmen 4 
McKee, Coellcook, Que. (22)

'OR SALE—Grocery «lore fillings. Up-io-dme onk 
fllllnsn, snnp if houghi ni once. Write Boa 1325, 
Region, Seek [10)

CANNING MACHINERY
2 Sprague Corn Cutters, 1 

ooker (ail

FOR SALE
Consol Corn

Cooker (single), 1 Silking Machine, 1 Pee 
Huiler, 1 Pee Grader, I Pulping Machine.

All of the above machinery is in good working order.
THE SUSSEX PACKING CO.. Limited

SUSSEX. N.B. (17)

OFFICE SUPPLIES.

ELLIOTT-FISHER ADDING 
TYPEWRITERS

IIHott-FlBher Limited, it» Bay St., Toronto 
6l

The Canadian Situation Discussed by 
Baltimore "Trade” in Light of 

U. S. Experience.
The request of the Canadian Whole

sale Grocers' Guild that the Meat and 
Canned Foods Act be amended so as to 
allow jobbers to place their own labels 
on canned goods, which was noted fully 
in these columns two weeks ago, is 
arousing considerable interest among 
the trade in the United States. The 
Baltimore "Trade,” recognized as the 
organ of the canning and allied indus
tries across the border, reproduced the 
article from The Canadian Grocer in its 
last issue and comments on it as fol
lows :

"American canners will recognize in 
this an old, old story, and the occasion 
of many hard battles,to secure the very 
position Canadian canners now hold, 
and which the jobbers of that country 
are trying to break up.

"The Canadians as a nation are 
brainy, pushy, progressive men, and it 
is not likely the canners will permit the 
jobbers to take away the great advan
tage they have ; an advantage which 
rightly belongs to the canner. Is there 
any reason why the canned goods pack
ers should not have lull credit for the 
goods they pack ?

"All are familiar with the argument 
the jobber uses, that he works directly 
among the retail trade, and through 
them among the consumers at large, to 
establish a trade upon a particular 
brand of goods, and in order to protect 
himself on these goods he must place 
his (the jobber’s) label on them.

“In one way of looking at this, the 
jobber is right, but going down deep to 
the root of the question, is it not the 
canner who is really responsible for the 
popularity bl the brand—because of the 
carefulness of his pack ? Of course, it 
is ; and this being the case, the canner 
is rightfully entitled to his name on the 
goods.

"The one objection we have to the 
National Pure Food law is that it does 
not compel every packer to place his 
name on the goods. There is nothing in 
the world that will make a common- 
sensed business man always put out 
creditable goods, as the care of his own 
good name. For when a man has lost 
his self-respect, anything may be expect
ed of him.

“We have long contended for this, and 
every year finds more and more canners 
insisting upon having their name appear 
on their goods ; and if Canada has such 
a law, the Canadian canners should do 
everything in their power to keep it on 
the statute-books unchanged. It is the 
biggest asset they can have.

"The plan which allows the jobber’s 
name to appear also is a very good ar
rangement and should be satisfactory. It 
allows the jobber to protect his trade 
in any special brand, and Glows him 
full play at all canners to do so ; for if 
one canner falls off in the quality or the 
quantity of his goods, other canners can 
be used and their goods appear under 
his (the jobber’s) brand. It can.es a 
competition among the canners I hat is 
bound to be beneficial to the jobber, and 
we wonder at the opposition on the 
part of the jobbers.

"We dearly wish, for the benefit of the 
entire industry, that such a condition 
existed in the United Staten."
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A Good Smoke
That is the kind you want to sell your customers who leave it to you 
to give them THE cigar. Men will come back if it is a

Royal Sport or Hogen Mogen Cigai
you hand out. No doubt about it—these are the cigars the exacting 
smoker appreciates most.

The Sherbrooke Cigar Co., Sherbrooke, Que

The Glad Springtime Has Arrived
which leads to the observation on the part of the discriminating 
smoker that :

“Seasons May Come, and Seasons May do—But

T. & B.
is as dood as Ever.

That’s why it’ll pay you to stock T. A B. When you once get 
a man smoking it, you can bank on his tobacco trade.

The Qeo. E. Tuckett & Son Co., Limited
HAMILTON, CANADA

DRY Would You Know
More about general dry good»

GOODS
REVIEW

condition» ; how to increa*e your net 
profit», by modern »ucce«»fu! «elling 
method», by effective «tore advertising 
and by a thorough knowledge of the 
market» ? The Dry Good» Review 
will tell you how. Publuhed monthly.

10 Froit St. East 130 to 230 page».

TORONTO Subscription, $2.00 a year.
Sample copies, 25c.

General Stores
All general storekeepers handling hardware shoul. 
subscribe for the one paper in Canada, published i 
the interests of the Hardware and Metal, Stove an 
Tinware trades.

Hardware and Metal
will give you each week full information regardin. 
market changes. It will give you ideas for displayin, 
your goods whichenable you to increase the hardwai 
end of your business.

aUMORIFTION, 11.00 MO YIAN

The MaoLean Publishing Co., limited
MONTREAL TORONTO WIMNO 6
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GROCERY FACTS

Something About the Goods Handed 
Over the Counter Every Day.

SOAP AND ITS ORIGIN.
Who invented soap f That this is 

not a modern convenience is well known. 
Hut just when it came into general use 
is a mystery.

In Biblical times cleansing agents 
«ere used. The books of Job and Jere
miah contain the word “soap.” But 
i his is merely a convenient use of the 
word in translation. The Hebrew word 
■‘borrith." for which it was substitut
ed, is a general term for cleaning sub
stances. What these substances were is 
unknown, but were probably little like 
the modern soap.

Pliny speaks of the invention of soap 
by the Gauls, who, however, used it 
only as a sort of pomade or hair dress
ing. He also refers to the use of both 
hard soap and soft soap by the Ger
mans. The use of fuller’s earth, which 
lias saponaceous qualities, for cleansing 
purposes, was known to the Romans.

The French word for soap—savon— 
comes from Savona, France, where it 
was manufactured. The first manufac
ture in I»ndon is said to have been in 
1524. and previously Bristol had sup
plied it for use in the English cities. 
According to the historian Sismodi, a 
soap-maker was included in the retinue 
of Charlemagne, King of the Franks, at 
the end of the eighth century.

In the excavation of Pompeii a soap
boiler’s shop was uncovered, with soap 
in it, showing that the making of it 
was known in the first Christian cen- 
t ury.

Pliny, who wrote of the eruption of 
Vesuvius, which destroyed the two 
lioman cities in 79 A.I)., stated that 
soap was made from tallow and ashes 
and that the German soap was the 
best. Galen also referred to the use of 
soap.

There are many words of which soap 
is one of the constituents.

Soap bubbles have formed the inno
cent amusement of children of all ages, 
with the ease of making them, their 
iridescence and the brief period for 
which they last.

A soap crutch is a crotched stick 
used for stirring the soap in a kettle.

A soapfish has a soapy skin, hence its 
na me.

The soapnut is the fruit of an East 
Indian shrub.

A soaplock is a term used in this 
country in reference to a Jock of hair 
which was formerly frequently worn on 
i he temples and kept smoothly in place 
by being soaped, and the term has come 
10 mean any lock of hair brushed apart 
from the rest and kept carefully in 
place.

The term “soft soap,” for soft words 
• if flattery, has been added to the Eng
lish language, so that it is used in 
“Tom Brown at Oxford.”—Grocers’ Re
view.

NEUFCHATEL CHEESE.
Neufchatel cheese is a French make 

from pure cream thickened by heat and 
then pressed in a small mold. They 
weigh about half a pound each, and 
when fresh are considered a great deli
cacy, but when old they acquire an of
fensive odor from the vegetable growth 
often observed on them. Tn shape these

cheese arc long ami round, like small 
pillars.

The original is produced at Neuf- 
chatel-en-Bray, hut one kind—an imita
tion of the French. It is also made in 
Switzerland. These, however, are not 
so liquid in form as the “fromage de 
Brie,” which usually contains 10 to 20 
per cent, of casein with 40 per cent, of 
fat.

TRADE NOTES.
Fred. Fowler, Montreal, has sailed to 

England.
J. W. Naish, grocer, of Hamilton, 

died last week.
Bragg Bros., grocers, of Winnipeg, 

have dissolved partnership.
The assets of J. Z. Rouleau, grocer, 

Montreal, were sold last week.
Louis Poudrier, general merchant, of 

St. Emile de Montcalm, has assigned.
Edwards & Smith, grocers, of Winni

peg, have sold out to Chas. E. Bragg.
Nap. Peltier, grocer and hardware 

merchant, of Fraservillc. Que., has as
signed.

Gladney & McDonnell, general store
keepers, of Marmora, were burnt out 
last week.

The assets of J. W. Abbey, general 
merchant, of Stanstead, P.Q., have 
been sold.

H. O. Horne, Toronto, is taking over 
the business of John Walton at 176 
Bellwoods Ave.

The assets of Adelard Pelletier, gen
eral storekeeper, of St. Anne des Monts 
Que., were sold on the 15th inst.

Jane !.. Stewart, general store
keeper, of Prince Albert, Sask., is to 
be succeeded by Fraser & MacLean.

Mrs. Geo. J. Watt, who has been con
ducting a general store in Thamesville, 
Ont., has sold her business to W. 
Trott.

The estate of J. -T. Windsor, which 
has been conducting a general store at 
New Mills, N.R., has sold out to Ben
jamin Windsor.

Handle

OLD CHUM
Cut Plug 

Smoking 
Tobacco

It’s a Trade Bringer

McDOUOALL
Insist upon having them.

D. MCDOUGALL A CO , Glasgow. Scotland.

G l_ A Y PIPES

Established 1887

JOS. COTE. QUEBEC
1 am offering to the trade for the Spring of 
1908 the moat complete assortment in Canada 
of smoking requisites, including: pipes, to
bacco pouches, cigars, cigarettes, manufactured 
tobaccos, domestic and imported; Canadian 
Leaf Tobacco, (Special prices for car lots). 
Prices most interesting Satisfaction guaran 
teed. You are respectfully requested to await 
the visit of our travellers before placing your 
order. All correspondence receives my 
personal attention.

JOS. COTE. Importer. QUEBEC 
N.B.— Also aient lor the famous Manille Germiea! 
Lifars from Ike Philippine Island*. Tkese lijars are 
Ike delight of teaaoisseurs.

When writing to advertisers, kindly 
mention having seen the advertisement 
in this paper.

BLACK WATCH
The Big Black Plug 
Chewing Tobaoeo.

Already a Big Seller

Sold by all the Wholesale Trade
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IT IS TIME
TO PREPARE FOR. SPRING

If your store equipment is not modern, providing every 
facility for the quick and easy handling of your business you 
should instal

WALKER BIN FIXTURES
We will submit plans and estimates for 
the complete furnishing of store interior.

Write for Illustrated Catalogue: “ Modern Grocery Fixtures."

The Walker Bin & Store Fixture Co., Limited
Designers and Manufacturers of 

Modern Store Fixtures Berlin, Ontario
Representatives : Manitoba, Stuart Watson & Co., Winnipeg, Man.

Saskatchewan and Alberta, J. C. Stokes, Regina, Sask.

•till the 
Mat on the
Market

Arctic
Refriger
ator
Serviceable, 
Dry, Low 
Temperature 
and
Easy-Price.

John Hillock 
& Co., Ltd.

ToronV,

Allison
Coupon
System

and sleep soundly 
every night.

HERE IS HOW THE PLAH WORKS :
If a man wants credit for S10.00 and you 

think he is good for it, give him a 
910.00 Allison Coupon Book, and have him sign 
the receipt or note form in front of book, which 
you tear out and keep. Charge him with 910.00 
No trouble. When he buys a dime s worth, tear off 
a ten-cent coupon, and so on, until the book is 
used up. Then he pays the 910.00 and gets anothe. 
book. No pass-books, no charging, no lost time 
no errors, no disputes.

Allison Coupon Books are recognized every 
where as the best.

Let us send you a cancelled sample free.
For sale by the lobbing trade everywhere.

Manufactured by

ALLISON COUPON CO
Indianapolis, Indiana.

Tho KBY.BLAIN CO., Ltd.
Canadian Agantm

Ever Lie Awake Nights ?
trying to scheme out 
some better and eas 
ier way of keeping 
your accounts—som, 
system that would 
take less time and cut 
out the mistakes? 
You can install the

__

PAYS FOB ITSELF EVERY 90 DAYS
LASTS A LIFE TIME

The Perfection Computing 
Cheese Cutter

Does this. Ask one of the many 
thousand grocers who use it

SIMPLE ACCURATE 
ATTRACTIVE

Sold by all up-to-date jobbers 
or shipped direct from factory.

Shipped f.o.b. Hamilton 
Ont. Send all orders to

18 and 20 Mary St.,
HAMILTON, Ont.

THE AMERICAN COMPUTING CO.
OF CANADA

Do You Know
One of the most worrying things in 
a merchant’s business is his book ac
counts. Why not use our make of

COUNTER CHECK BOOKS
and make business a pleasure.-

WE MAKE THE MERCHAHT8* TAC8

The Merchants’ Counter Check Book Go., LM.
T0R0HT0 - MOHTREAL 

Canada



NO. 70 MODEL

Find out all about the STIMPSON -the only 
automatic computing scale that will weigh 100 lbs., 
therefore the only one that will handle all your 
business.

A post card sent us will bring complete in
formation or a call from a representative.

STIMPSON COMPUTING SCALE CO. 
DETROIT, MICHIGAN

No. 16 St. Viateur St.. - OUTREMONT, QUE.
“ S3 Scott Block, 274 Main St., - WINNIPEG. MAN.
“ IS Court House Block, Robion St., VANCOUVER, B.C. 

A. L DENT, - - - WOODSTOCK, ONT.

STORE EQUIPMENT AND SUPPLIEShe Canadian Grocer

The Ends of the Meat will 
Pay for It

THE STERLING SUCER
Cuts perfectly Bacon, Boiled Ham and Boneless Meats 
of all descriptions.

It is equal to any one hundred dollar slicer on the 
market and has the additional advantage of being able to 
slice the ends.

A High Grade Slicer at a Low Price
Write us for illustrated booklet containing testimonials 

from prominent grocers and butchers who are using it

HOWARD BROS.
CANADIAN AGENTS

Brantford

Mr. Grocer, Be up-to-date and use 
the

Aubin’s 
Patent
Refrigerator
I’erfect Dry Air Circulation.
Highest testimonials from leading 

grocers in Canada.

ET THE RIGHT FITTINGS
at the right price. Let me quote you 
on Store Fixtures, Counters, etc 
specially designed and made to 
your order! Write or phone, now.

HOWELL JAMES
’3 Lippincott Street, TORONTO

RHONE COLLEGE 2880

ve hundred neatly printed Business Cards, Bill* 
h“ 1 Vr Dodgers one aollar. Full line of Price Tickets 
a • Jow Cards. Samples and orice list on aDolicationSamples and price list on application

HANK H. BARNARD, PRINTER
*■* :adin* Av«. Telephone Main 6367, Toront#

8PKAODE

ANNINC MACHINERY CO.,
OHIOAOO. ILL.. Ü.S.A.

DONT WHINE!
When Collections 

are Slow
Send them to

The ' ' Agency
313 New York Life Bldg. 

MONTREAL
AND WE WILL CET THE 

MONEY FOR YOU.

Made in 10 sizes.
Silver Medal Quebec Exhibition. 

Diplomas:
Ottawa, Montreal and Toronto

C. P. Fabien
Manufacturer
Montreal

Toronto Sample Room: Stewart & Co. 
Representative, 178 Victoria St.

Queen City Water 
White Oil

GIVES PERFECT LIGHT

The most economical high-grade oil ever 
sold in Canada.

FOR SALE EVERYWHERE

When writing to advertisers, kindly 
mention having seen the advertisement 
in this paper.

590435
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IHffl

v .
BOE-CM

The scientific methods involved in making

BOECKH’S
BRUSHES

is the secret of their superiority.

United Factories, Limited, Toronto, Ontario

.THE COMPUTING &GAIE 6<

IiSEE

TTfHMfffrTrMfTHnrffrmnfTnMÎTirrfWtnnm
O l S..U.CO

Boston Special

The Computing Scale Co. ot Canada, Limited
Toronto, Ont.

Banner l_ st m p Burners

Every burner carefully inspected and guaranteed. Orders 
solicited through the jobbing trade.

ONTARIO LANTERN AND LAMP GO., LIMITED, HAMILTON, ONT

HAVE YOU BOUGHT YOUR AWNING?
The time is rapidly approachingwhen 

you will need it. Our awnings are not 
only attractive, but are durable, well 
finished—the kind that stand sunshine 
and rain, calm and storm; are the same 
at the end of the season as the day bought. 
Only expert help employed; and finest 
materials. No matter for what purpose 
you need an awning we can supply you, 
also tents, tarpaulins, horse covers, etc.

Send for Prices end Particulars.

THOMAS SONNE, Sr.
JAS. F. SONNE, Proprietor and Manager

193 Commissioners Street, - Montreal

Absolutely Automatic

All that is necessary to 
get the value of a piece of 
merchandise at any price per 
pound shown on the chart, 
and at any weight up to and 
including the full capacity 
of the scale is to put the 
merchandise on the plat
form of the scale.

Plain Figures Show 
Value

Plate glass platform. Full 
jewelled Siberian agate and 
ball-bearings.

No mistakes or errors 
are possible. Down weight 
not possible.

The Dayton
Over 210,000 Scales sold. Arc you Pays for Itself

one of the users ?

66



THE CANADIAN GROCER

QUOTATIONS FOR PROPRIETARY ARTICLES
Quotations on staple articles, prepared by our own staff, will be found in the market reports in the centre of the paper 
The following are prices of proprietary articles which are supplied by the manufacturers or their agents, who alone are 

, jnsiblefor their accuracy. For charges for inserting quotations in this department apply to Advertising Manager, The Canadian 
c; er, at our nearest office.

April 17, I» a

IsRiag Powder.
W. H. PILLARD S DO.

!
Idol. In mm ............. ...........H 00

Lit ........... IB1 me 4 " ............ 0 76
IMPERIAL BAKING POWDER.

dises. Per doe.
10a

3-d 6-os. ........... 1 75
1 d 12-os. ... ........... 3 50

12-os. ...
i ,1- 941b. ... ........... 10 50
Li 5 Id. ........... 19 75

AOTAL BAKIM0 POWDER 
rilME. Per Dos.

MASIO BAKING POWDER

Per do*.Cases. Bises.
8 dos.

60s. 1

Huy.-.
1 lb................................................. . 1 40

. 1 56
. 3 85

1 lb.................................................. . 4 90
3 lb ...............................................
5 lb..................................................

Harr When packed In barrels 
discount will be allowed.

^ELAND'S BASING POWDER.
Hisse. Per Doe.

111»-.
è Ib...................................... . 1 33
6 os......................................
lib...................................... . 1 45
13 os................................... . 3 70
1 lb......................................
31b...................................... . 13 20
5 lb......................................

bar. When packed in barrels 
discount will be allowed.

T. KINNEAR k OO.
i.aiid—

lib i doz. In case.......................... 11 JUjib 0 80
111 ... 0 45

WL
I

if KOKEKT URBIti CO., LTD 
.hi Making Powder 

3 doz. in case, lier doz........ 2'0
.......... 1 21

** “ .......... 0 80

X. :
r.

i,
I)
-•'I
k.

Why.

Bias.
urd. per lb..............................$0 11
•>x lots or case .... ............. 0 16
•mmoth, i gross bos............ 1 00

Broom»

cereals.
l ib. pkflR, per pk»...........  0 l
7-1M. ontmn ham. nor bag.
HY, BLAIR CO. LTD.

■'••at. |ier case...................... 4 5
16 lb. hags ................. .... 0 1
y Buck Wheat Flour

doz. 1 C 
Pancake Flour, “ 1C 
Pastry Flour, “ 1 C

Til* KOPKKT liKKI 
CO., LIMITED 

White Swan Breakfu 
Food, 2-doz in cai 
per case. S3 6P 

The King s Food, 2 dc 
in case, per case S’ 

White Swan Bari 
rrisps, per doz . Si 

Whit»- Swan Self ris:i 
Buckwheat Flour, P 
doz . SI 20.

White Swan Self-risn 
Pancake Flour, p 
doz Si 20.

"fiWcA

While Swan Wheat Kernels, per drz., #1.40. 
White Swan Flaked Rice, per doz , SI.
White Swan Flaked Peas, per doz., SI

Chocolates auu voooa*
THl COWAN OO., LIMITED.

Ooooa—
Perfection 1-lb. tins per doz................S4 MJ
Perfection, 4-lb., per doz....................... 2 4U

" k lb., "  .130
“ 10c. size “   0 90
" Mb. tins per lb........................... 0 37

Condensed cocoa,cream and sugar,doz 2 25
Soluble, hulk, per lb............................; 0 18

“ " " .............................. 0 15
London Pearl per lb................................ 0 22

n»oial quotation* for Cocoa in bbls.,kf*e».erc 
Unsweetened Chocolate— Per lb

Plain Rock, 4-11». cakes, 12-lb bon s U 40 
“ 4-lb. “ “ 0 lu

Sweet Chocolate— 
(gu**n'i Derseri j-lh 

cake , 12-lb. boxes,
per lb.............. ft 38

Queen's Dessert. 6 s, 
12 lb Unes, SO 41 

Vanilla. * lb., 12-lb.
boxes per lb. $ I 35 

Parisian tts. lo. $0 30

Royal Navy is Is. 12 lb boxer ner IbO 33 
Diamond, 7 s, 12-lb U»xcs, per lb .. 0 24 

is “ " 0 25
8 s................................0 28

Icings for oafci—
Chocolate, white, pink, lemon, orange, 

almond, maple and cocoanut cream, in 
4-lb. pkgs., 2 doz. incase.

Chocolate-
Maple buds, Mb. boxes. 11»............... 0 3*
Vanilla wafers, ** ' ............. 0 35

“ “ non parie Is, 5-lb. box 0 35
** “ 2's, 5-lb. boxes. 11» . 0 58
“ “ 2's, nonpareils " .. 0 28

< linger, 5-lb. boxes, lb....................... 0 30
Milk sticks, box................................. 135
Milk cakes, 5c. size, box................... 1 35

EPPS’S.
▲gents, O. E. Colson ▲ Bon, Montreal.

In ^4 and 1-lb. tins, 14-lb. boxes, per^ ^

Smaller quantities .................................... 0 37
BEMSDOBPS OOOOA 

▲. P. MacLaren, Imperial Cheese Co , 
Limited, Agents, Toronto.

10c. tins, 4 dos. to case........per do*., $ .90
!.. .. 4 .. - .... « 140

'• “ 1 M " .... M 176

•• " 1 M •' .... '* 9.00
JOHN P MOTT k OO.'N.

R. « WnTndoe. Agent. Tomntr, 
Arthur M. Loucks, Ottawa 
J. A. Taylor, Montreal.

Joe. E. Huxley Winnipeg.
R. .1. Bedlington k Co., Calgary, Alta. 

Standard Brokerage Co.. Vancouver. B.O.

V* lb.
lib.

in 5 lb. l»oies— 0 28 
" .... 0 29

hi 5, 10,15 lb. eases 0 3 Jk
Bulk

In 15 15 lb. pails and 10, 2.5 and 50 lb
boxes. Pails Tins Bbls

White Moss, tine strip. 0 19 0 21 0 17
Best Shredded..............0 18 .... 0 16
Special Shred ..............0 17   0 15
Ribbon..............................0 19 0 17
Macaroon.......................0 17   0 15
Desiccated......................0 16   0 14
White Moss in 5 and 10 lb. square tins. 21c.

THE HUBERT t.RKM. « O . LTD.
White Swan Cocoanut —

Feathers!rip, pails.................................... o In
Shredded...................................................... 0 15
In packages 2-oz.. 4 oz.. 8 oz., lb . 0 28

Condensed Milk.
T&U&O OONDSN8BD MILE OO., LIMITED. 

"Jersey" brand evaporated cream
per case (4 dos.)......................................|4 65

" Reindeer ” brand per case 14 dos).... 5.60

JERSEY CREAS

Coffee i.
EBV. RLA1N DO. LIMITED. 

Standard Coffees.
Roasted whole or ground. Packed in damp- 

proof bags and tins.
Club House................................................. $0 32
Nectar .......................................................... 0 30
Empress ..................................................... 0 28
Duchés»................................ ...................... 0*6
Ambrosia..................................................... 0 25
Plantation .................................................  0 22
Fancy Bourbon........................................... 0 20
Bourbon....................................................... 0 18
Crushed Java and Mocha, whole... 0 17

" " y round.. 0 174
Golden Rio........................................... 0 14

Package Coffees
Cold Medal, 1 and 2 lb. tins, whole

or ground........................... 0 30
Cafe, Dr Gourmet's, 1 lb. Famy

Glass Jars, ground ...................... 0 30
German Dandelion, | and 1 lb. tins,

ground..............................................  0 22
English Breakfast, 1 lb tins, ground 0 18

THOH. J. Lipton retail wholesale 
Upton's "Special" blend 

coffee, 1 lb. tins, ground

Elite, |s (for 
cooking),doz 0 9o 
Prepared 

cocoa, | s 0 32 
Prepared 

%'s .......... 0 30

Mott s breakfast ooooa, i s............ .... 0 42
.................................... | e............................ 0 42
" No. 1 chocolate, is................... 0 36
" Navy " i s......................  0 32

Vanilla sticks, per groes........... 1 01
* T>laraond chocolate, i'e .. .0 25

" Plain choii e ohocobte liquors 0 34
" Sweet Chocolate Coatings----- 0 25

WALTER BAKER k CO., LIMITED. Per lb. 
Premium No. 1 chocolate, i and 4-lb.

cakes .....................  $0 43
Breakfast cocoa. 1-5, i. 4, 1A 5-11». tins 0 43
German Sweet chocolate, 4 and i-lb.

cakes, 6 lb. boxes. ...................... 0 30
Caracas Sweet chocolate, i-lb. cakes

6-lb. boxes.......................   0 35
Auto Sweet chocolate, 1-6 lb. cakes,

3 and 6 lb. boxes................................ 0 36
Vanilla Sweet chocolate, 1-6-lb. cakes

6-lb. tins........... ..................................... 0 47
Soluble cocos (hot or cold soda

1 lb tin*...............................................
Cracked cocoa. 1-lb. pkgs.. 6-lhs. bags 0 38 
Caracas tablets, 100 bundles, tied 5s,

per box.................................................... 3 00
The above quotations are f.o.b. Montreal

Cocoanut.
CANADIAN COCOANUT OO., MONTREAL. 

Packages—
5c.. 10c , 20 and 40c. packages packed in 

15 lb. and 30 lb. cases Per lb.
1 lb. packages.............................................  0 26

ib •;  ; g

1 and 4 b. packages assorted .............. 0 2*1
i and | b. " "   0 274

67

or whole..................... ............ 0 40 0 3U
JAMES TURNER * UU. Her lb

Cairo...............................
8 rdar.............................. . 017
Old Dutch Rio............. ..Oil*

PATTERSON 1 "CAMP" COFFEE ESSENCE 
Agents, Rose k Laflamme, Montreal an 

Toronto.
5 ox. bottles, 4 doz, per doz................... 1 75

10 " " 4 " "   3 00
Rep. quarts, 1 " "   6 50
Imp. ••!•••• 9 00

THE ROUEKT t.RBIu CO. LTD
White Swan Blend.

1-lb decorated 
line. 32c. lb. 

Mo Ja. 1 Ib tins 
30. lb

Mo J a. 1-lb. tins 
28c Ib.

Mo Ja, 2 Ib.tins 
28c. lb

smtmi'jMVAi 
IX COFFIE Net
INI loam GMI6 CO to-

Cafe des Epicures-1-lb. fancy glass jars, per 
doz.. 83 60.

Cafe I 
per doz . $4.

Presentation, (with 3 tumblers), 8 0 per doz

doz.. 83 6
1 Aromatique-Mb amber glass jars.

THOMAS WOOD A OO.

“OUt Edge in 1 lb.
tins........................ SO 33

“Gilt Edge in 2 lb.
tins.......................... 0 32

Canadian Souvenir 
1 lb fancy litho
graphed canisters 0 3vWi

Cheese
Imperial

Large size jar», per doz.......................... gg 25
Medium size jars, " ............................. 4 59
Small size jars. .............................  2 40
Individual size jars, per dus.................  x 00

Imperial holder —
Large size,doz 13 03 
Med size " 17 U0
Small size " 12 00

Roquefort
Large size,doz 1 10 
■muall size. ** 2 40

Confections
I HE COWAN CO , LTD

Cream Bars. dus. a»Sorted flavors. box l ■*) 
Milk Chocolate Sticks, 36 in Imx. 1 35

*' '* lui- cakes, 36 III U»A “ 2 55
Chocolate Waivr> No. 1, 5-lb. U>xes. ik u 33

Maple Buds, 5-lb. i*»\ts, lb................... 0 36
Nut Milk ChovolaU, j-lb eakvs, 12-lb

Ikix, lb.......................................................... 0 10
These prices are F.o b. Toronto.

vonpou nooks—Allison's.
For sale lo Canada by The Eby Blain Oc. 

Limited, Toronto. O. O. Beau chemin à 
Fils, Montreal.
11. H. S3, IS, |10 and HO book*

Un- Covers and 
uum Ooudods 

be red. number ed
in lots of leas than 100

books, 1 kind assorted. 4c. 4*0.
100 to 500 books................... fiu. 4a
100 to 1,000 books  ............. lo. 4c.

Allison s Coupon Pass Book.
00 to |S 00 books ..................S cents each
00 books..................................... 4 "

KOI “ .........................................3
B 00 •• ......................................I "
50 00 “ ...................................... IS

Cleaner.
Per doz. 

4-os. cans | 0 90
6sjs. " 1 35

. . 10-os. " 1 85
__ CLfAMCl Quart " S 75

h|CasesIvacwT: rex Gallon " 10 00

Wholesale Agent. 
The D*«ltanr> à Ha* Limited. Toronto

Extract ol Beef.
LAPORTE, MARTIN k VIE. LTD.

’Vita Pasteurized Extract of Beef. Per case.
Bottles 1 oz., case of 2 doz ................ 83 20

" 2 *' " 1 M   3 00
" 4 " " 1 " ............... 4 50
" 20 " " à " •............... 4 75
M 30 " " 1 *• 9 00

THOMAS 1. UPTON 
Prices on application.

■QTTQEBPI
iiiii'ifr

Assorted Ca-'c. i'oiilains 2 doz..82.50 
Vliovohtv (Ktraii'liO Contains 2 doz .82. *»tt 
Vanilla <Straight> Contains 2 doz. 82.">o 
St raw l »crry (St r aiirh t) Contains 2 d> z..82.-"»o 
Lviikhi (^trail'll!) Contains 2 doz..$2."si 
l ull ivoreil <irait;hli Contains 2 doz..#2 '*0

Weight 8 lbs per case Freight rate 2nd vias

Infants' Foo*
Robinson's patent barley Mb. tins — |1 25 

" lib. tins.... IB
“ .. If

... I 25

Flavoring Extracts.
SHIRRIFF8

1 os. (sll flavors) doz. 1 00
2 ........................r- :
5 "
8 “
II "
32"
Discounts on application.

Jam an* Jellies.

175
2 00
3 00 
3 75
5 50 

10 00 
18 00

BATOBRB WHOLE FRUIT STRAWBERRY JAM 
Agents, Rose k Laflamme, Montreal and 

Toronto!
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Another Store-keeper Sued for Damages

RISING@| SUN
SUN

ÎIOVE P0L»5
i&^ss,labor saving.

in TME woRtiS-IN CAKES

PASTE
STOVE POLISH

IN TINS

Dangerous stove polishes continu, to 
get store-keepers into trouble. The d ly 
papers of Detroit, early this month, rei .rt
Mrs. A. D.--------is seeking to recovt in
the courts $15,000 from Mr. C. G. — — 
who sold her some inflammable, li< id 
stove polish that exploded and sevei ly 
burned her face and arms.

Wise store-keepers will keep oui of 
trouble by handling only the stove poli .es 
which are safe in the hands of the u er. 
RISING SUN Stove Polish and S IN 
PASTE Stove Polish are made by reli
able processes and are absolutely free fium 
dangers of fire or explosion. PUSH THtM.

MORSE BROS., Props. - Canton, Mass., U.S.A.

‘Keep up with the Twins”

“Keep up with the Twins"

Handle ....

COLD DUST 
WASHING POWDER
It will give satisfaction to your 
customers and satisfactory profits 
to you.

One-half case free with every five cases assorted Soap and Gold Dust Washing Powder.

THE N. K. FAIRBANK COMPANY, Montreal

warn
t>- •

AN EASY ONE.
Added to our splendid assortment of

GOLD MEDALS.

ST. CHARLES 
EVAPORATED CREiM

given Highest Award at World's Fai et. 
Louis, Mo., 1904. Proven the purest and <«it 
and for many purposes PBBFERABLE TO 
FBB8H MILK. Can be purchased thi gh 
any wholesale house.

St. Charles Condensing '■ o.
68
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TME BOfP 
EFORE 131H

THE A 1 SAUCE
>1 F/ne Tonic and Digestive. 
>1/i Excellent Relish For 
“FISH, FLESH or FOWL. »

Simply A 1.
Pleases everyone.
The Public WILL have it.
Sold all over the world.

For particular• and prlcem write our Agent

H. HUBBARD, 27 Common St., 
MONTREAL.

BRAND & CO., lTnoonPurveyers to H.M. the King, Mayfair Works, Vavihall,
- ENG.

LIMITED

I- lb gtesa jar, screw top, 4 do*., per do* 2 20
TUOMA8 J. LIPTON 

Fnws on application.
t. upton à oo.

0 impound Fruit Jams— _
lS-cz «lass jar*. 2 do*. In oaae, per do*. II 00 
Hb. tine. 1 doe. In csss..... ... -P* lb. 0 071 
Band 7 lb. tin palls, 8 and 9 pails In

crate .................................. per lb. 0 07*
îan i 14-lb. wood palls............ per lb. 0 07*
80-lL wood pails........................ 0 07i
Oowuii.nd Fruit Jellies—
II- os slass Jars, 1 do*. In case.per do*. 1 00
ML ;tn* 3 do*. Incase per lb............. 0 071
7 ami 14 lb wood pa lia, 8 palls In orate __

per lb. 0 07*
10 it «-cd palls.......................... 1 0 07*
Home Hade Jams—absolutely pure—
1 11 jars (16-0*. gem) 1 do*, in

ûâet ...................... per dos $1 80 2 90
5, 7, U wnd 30-lb. pails, per lb.. .0 09 0 12

Jelly Powders
'.KMKHEB PURE FOOD CO.

Lard.
FAIRBANK OO. BOARS
LARD COMPOUND.

Tierces....«0 09* 
4-bbla. .... 0 09* 
Tubs .00 lbs. 0 O. * 
20-lb. Pails. 1 f5 
20-lb. tins.. 1 8ô 
Oases 3-lb. . 0 10* 

" b..O 10*Hb.
10-lb.. 0 10

Lieories

Preserved Ginger Marmalade.1 lb. glass jars. 
Pineapple " 1 '
Green Fig “ 1 “ ”
Green Fig and Ginger “
Lemon " 1 “
Grape Fruit " 1 **

Prices and special quotations.

1. UPTON à OO.
11-os. glass Jars, 1 do*.case... per do*.11 OS 
Hits ■sds. In 1-lb. rises Jan 1 40
In 5 and 7-lb. tins and 7-lb. pails, per lb. 0 07 
.......................................... 1,1 dos. case,

.... 1 78

Soda.
OOW BRAND.

30'lWTW-i

miN6S0PA\l

Case of 1-lb. contain 
Ing 60 packages pe 
box, B 00.•ft

Golden shred marmalade, 1

. - use,
I v ase,

(straight) 
(Straight) 

:ry (Straight) 
:ry Straight) 

-u: (Straight) 
(Straight) 
(Straight)

, 5 ! i er case ;

Contains 4 doz., 
Contains 2 doz.. 
Contains 2 doz. 
Contains 2 doz. 
Contains 2 doz.. 
Contains 2 doz. 
Contains 2 doz. 
Contains 2 doz., 
Contains 2 doz. 
freight rate 2nd

$3.60
$1.80
$1.60
$1.?>0
$1.60
$1.60
$1.60
$1.60
.$1.60

NATIONAL LIOORIOB OO. 
3-lb. boxes, wood or paper—per lb. | 
Fan eg boxes (36 or 50 sticks)—per box
" Binged " 6-lb. boxes............ per lb.
"Acme" pellets, 5-lb. cans.... per can 

" " (fancy boxes 40) per box
Tar licorice and Tolu wafers, 5-lb.

cans..................................... per oan
Licorice lozenges, $ -lb. glass Jars....

" » 6-lb. cans.............
" Purity " Uoorloe 10 stiobs.............

100 sticks..............
Duloe large cent sticks, 100 in box....

Lye (Conseil rated).
oillstt’s pbrfumbd. Pa

1 case of 4 dos......................................... I
I oases of 4 dos...................................... I
5 oases or mors .................... .

Marmalade.
J. w. WINDSOR, MONTREAL

tiERT OR BIO
■iti, 15 flavors, 

•n hamleome 
carton, p.r

~m.~r:

List price 
' Shirrifl’s" (all 
flavors), per dos. 0 90 
Discount* on ap-

Scotch Marmalades»

Scotch Marmalade, 1 and 1 lb. glass Jars; 
1, 4, 6 and 7 lb. Una.

Orange Jelly Marmalade, 1 sod I lb. glass
I aod 7 lb. tins.

8HIRRIFF BRAND

“Imperial Scotch"—
1- lb. glass, doz... 1 55
2- lb - “ ..180
4-lb. tins, " . 4 65
71b. “ “ ..7 35

“Shredded"—
1- lb. glass doz.... 1 90
2- lb. “ “ .... 3 10 
7-lb. tin*. M ... 8 25

THOMAS J. LIPTON 
Prices on application.

llliee Beet.
Wether , ooodeoeed, per rroee net $11 00 

per oeee of dos. not......... 3 00

■«•tard.
OOLMAW. OB «I» I

D.8.r. 4b. tine......................nr dos! i «0
Rh the............. ..  * I*

Durhem 4-lc. 1er....................... per )»»• « »
f.D Hb. theT.....................eerdoe. OK

• *|b. the............................. " IK

01W# Oil.
LAfOeiB. MA IT IN * OB, LIB 

Miner.. Brand-
Minoras, qte. U>  .............................B 75

" pte. MB .............................. 3 50
•• 4-pte. 34’e............................... K

him
PATBBSON’S WORCESTER SAUCE.

Agents, Boss à Laflamme, Montreal and

THOMAS J, UPTON

ee of So. pkj 
bos.»

MAOIO BRAND
k • 1-lb. package

I X f lb. '• 
\«Hb -

No. 1 Mario soda-oases 100-

» 

of Hb. (oon
tain tog IK pkga.rM!Tk
lb. (coo tain Ing X 
11X andKj-lb.jsesrxris

No. 1, c 
No. I, 
No. I,

10-os i

Seep sad Wsshlag Powders
a. r. nrrix s oo.. Scale.

OmoU wep, oalors ...........per sromBM H
" bleak............... |||

Oriole eoep.............................. UK
Oloriole eoep........................... •• u op
Strew bet poUeh.............. . " u *

■tank.
•DWABDesoBe BTAice oo., Unno.

La an dr, gterohes pot lb
Ho. 1 White or Mae, 44b. ceruo.10 or go.1 " 8 »4b. '• *0 07
Canada laiUMD................... 0 OS
surer Moos Lib. draw-lid boxés I M
SUrer peesLlb. Un oenJaUil___ eel
•dwardb direr sloes 14b. pk» I Cl 
Kept Mher Mas Urn oneteTTr: ICI
Beans ■ aas 1-lb. esrten......... • ((
Ho. 1 wUteTtbh. end ken........  I cu
Okoade Whne Okas l ib. pkn... I 06, 
ln«»1n,«M....pnboil Hu IK 

Oolinsry Bterob—
Beaus fcOo-ePreperedOoni.... I Oil
Oeaede Pure Oora _...................... | oil

Bine men*
Bdwxrdebar, Ha. 1 white. 14b. ear. 0 10

4 lb. lumps......... e »
kSAalrOSO BAKU WOhXS UM1TBB 

Ontario end Quebea 
Laundry fltiTlm

9î5*S..iü5*,!vb0",«‘ «Mb » ■

m1-lb. cartons- hosts of II lb..
rtnsst QuaA'f White Ia^Jh 

Hb. Oan le tars, oa 
Barrels, HI lb ..
Etw. m ib.......

iof 4in>
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e°3TON A MON’

ESTABLISHED 1878

Advance Agents of Success
“No pains, no gains’" is an old and true saying, and we take infinite pain to 

keep in touch with the Grocer who shares our success.
Co-opération and personal attention hacked up by the tinest lines of good n 

the market, are the “advance agents of success" which is yours for the trying.
Proficiency, Progress, Prosperity wait upon the career of

WOO D’S C O F- F- E E S
in their onward march.

Canadian Factory and Salesrooms :
No. 428 St. Paul Street - - MONTRE AL

Lily White Gloss—
1-lb. fancy cartons, oases 80 lb. 0 08
6-lb. toy trunks, 8 in oase.......... 0 08
Mb. enameled tin canisters, 8

incase......................................... 0 C8
Kegs, ex. crystals, iOO lb............  0 07

Brantford Gloss—
1-lb. fancy boxes, oases 861b. .. |0 08 

Canadian Electric Starch—
Bores of 40 fancy pkgs.. per case 8 00 

0*1’r loi3 Rtsmb—
Boxes of 45 cartons, per case— 3 60

.AilInary Starches—
Challenge Prepared Corn—

1-lb. packages, boxes 40 lb.........  0 6|
Jo. 1 Brantford Prepared Corn—

l-lb. packages, boxes 40 lb.......... 0 07 i
Crystal Maise Corn Starch— 

l-lb. packages, boxes 40 lb.......... 0 07$
SAN TOY STARCH, 

pkges, oases 5 do*., per case.. 4 76
ST. LAWRENCE STARCH CO., LIMITED. 

Ontario and Quebec.
Culinary Starches—

St. Lawrence corn starch. 40 lb . 0 07è 
Durham corn starch, 40 lb..............  0 06s

Laundry Starches—
No. 1 White, 4-lb. cartons, 48 lb.. 0 07 

1* Mb. cartons, 86 lb.. 0 07
** 800-lb. bbL................. QC6i
»• 100-lb. kegs................ 0 C6i

Canada Laundry, 40 to 46 lb........ 0 06
Ivory Gloss, 8-6 family pkgs., 48 lb 0 C8

l-lb. fancy, 80 lb......... 0 18
large lumps,100-lb kegs 0 07 

Patent starch, l-lb. fancy, 88 lb.. 0 18 
Akron Ginas l-lb. nankaaree 40-lb. 0 06£ 
Coldwater Ivorine Starch, per

box, 40 pkgs................................ 3 00

Stove Polish. ^
Rising Son, 6-os. cakes, |-groes boxes sf*60 
Rising Sun, 8-ox. cakes, gross boxes 4 50 
BunPaate, 10c. sise, 1-gross boxes.... 10 00 
Bun Paste Eo. sise, 1-gross boxes.... 6 00

UtiÜÏÜiiSSj
tfox Axwwftrtvj W»A \cn1

ms vteva
i i>\\w vs Vtvftn viMw>\\t&}

JAMES' DOME BLACK LEAD
Per gross

6a size....................................................... $2 40
2a *' ....................................................... 2 50

NICKLE PLATE STOVE POLISH.
Pints........................................................
Quarts.....................................................
£ gallons..................................................

gallons..................................................

2 90
5 10 
5 10 
4 80 
4 50

•yrup.
EDWARD8BURO STARCH CO.. LTD.
“Crown’’ Brand Perfection Syrup.

Barrels, 600 lbs..........................  0 t31 per b.
Half-barrels, 350 lbs............... 0 031
Ke*«, 150 lbs............................... 0 03j “
2-gal. pailfl 25 lba....................... 1 25 each
3 " " 38» lba..................... 175 “
Plain tin», with libel- Pe- raie.

lib. tin», 1 do». In oau.................  2 40
6 1 1 " " ...................  2 75

10 " à " ” .................... 8 65
10 " { " .................. 1 60

(5,10 and 20 lb. tin» hate wire handles.)
8T. LAWRENCE STARCH CO., LIMITED. 

Bee Hire Brand Com Syrup.
Barrels, 60 lbs............................. 0 03} per lb.
Half-barrels, 350 lbs .................. 0 03»
Kegs, 150lbs............................... 0 03»
2-gal. pails 25 lb........................... 125 each

" " 38» lbs....................... 1 76 "
l-lb. tins, 21 in case, per case .. 2 40 
6-lb. " 12 “ “ .2 76
10-lb. " 6 “ “ -- 2 68
S»b. " 1 " " ..160

81LADA CETLOM.

Wholesale. Retail.
Brown Label, I s, i s ................. |0 25 $0 30
Green Label, I s and | s.......... 0 27 0 35
Blue Label, l’s, is, f ■ and *’■ 0 SU û kj
Red Label, l’s and is...............  0 86 0 50
Gold Label, is........................... o 44 0 60

UPTON'S TEA

rn* choicest!
BLEND/C

Thomas J.
Lipton 

75 Front St. 
East, 

Toronto.

Packed in air-tight tins only.
wholesale retail

Green label, l’s only............ 6 20 0 25
Blue " is and I s ................ 0 24 0 30
Orange ‘1 i s, |’s and Is.... 0 30 0 40
Pink “ VI»’s & l’s, tins — 0 35 0 50
Red “ Dominion blend,

J’s and I s................................. 0 44 0 60
Gold " Afternoon blend,
i’s and I s...............................  0 50 0 70

Eeylon JeaI
Bine Label.  ...........................«“ “ *
oraa^“d''iVand>.':::: 023 «

a sS5 !S
LAPORTE, MARTIN * CIS, LTD. 

Japan Teas— n
Victoria, hf-c,90lba ............................. 0 25
Princess Louise, hf c, 80 lbs ............... 0 19

Ceylon Green Teas—Japan style—
Lady, cases 60lbs ......................................... J }8
Dueness, cases 60 lbs........................... 0 19

*• CROWN " BRAND
Wholesale. RetaU

Red Laoel, l-lb. sndls.............• 0 g gj
Blue Label, l-lb. and Is............... 0 88 0 40
Green Label, l-lb........................ ÎÏÏ S£
Green Isabel, »s........................... g» »S

apan Is..................................... u 1W * 90

Wholesale Retail

BLUE RIBBON 
TEA CO. .TORONTO

llow Label, l’e..................... 0 20
•• " is..................... 0 21
ien Label, I s and is...... 0 22
ie Label, l’s and |’s...........0 25
d Label l’s,is, ” * ” * “
lite Label, 1 '
1 Label 1

rple Label, 
ibosaed, is and is 0 70

0 25 
0 25 
0 30 
035 
0 40 
U 50 
0 60 
0 80 
1 00

Ram Lal's 
F Pure 
£ I no ian Tea
wAAANTCEa Aesourrm Pure 
as Manufactured on the

Gardens or India

Chewing-Currency, 18s. and 6|s...
" Old Fox, 18s........................
" Snowshoe, 6|s....................
“ Pay RoU, 7U-....................
" Stag, 10 0*.........................
" Bobs, 6s. and 18s................

1 “ 10 oz. bars, 64s........
" Fair Play, 8s. and 13s ..
“ Club, 6s. and 18s................
“ Universal, 18s....................
" Dixie, 7»...............................

4b
51
56
45
45
45
53
4£
♦7

Cases, each 60 l-lb................................ f0 86
" «Mb....! 0 sc" 80 l-lb ... j .................... U *

" " 180 ilb................................ 0 86

MKLAGAMA TEA.

put up in 60 
and 100 lb.

Wholesale RetaU.
Black, green, mixed, is............  0 70 1 00

“ “ Is................ 0 55 0 80
•• “ is ............... 0 44 0 60
'• •• 1 lbs. à |s. 0 40 0 60

is..................0 38 0 50
•• •• 1 lbs. k |s. 0 35 0 50
•• “ 1 lbs,. |s. .. 0 30 0 40

la...................... 0 32
“ “ |e................ O 25 0 30

libs...........U 24 0 30
We pacs Japans in all grades at same 

prices. We pack in 63 and 100 Ik eases All 
delivered prices.

ïjn^j

JOB. COTE, QUEBEC.

Cigars, per thousand.
Cote s FineiCheroots. 1-10...............
V.HC.,1-20.....................................
St. Louis (Union), 1-20.................... •3 01
Champlain, 1-20................................. 35 00
El Sergeant Premium, 1-20—1-40 ..
J. O. Cl, Havana P. FSnos. 1-20....... . 75 00

Cut tobaccos.
Petit Havana, |, 1-12—1-6 ................ v 4U
Quesnel, 1-4,1-2 ................................. 0 6)

" 1-9....................................... 0 ti
Cote's Choice Mixture, 4-lb tins......" “ Vlb " ... 0 75

0 7
“ “ Lib *' .... 00

Veterinary Remedies
w. F. YOUNU

Absurbine, per doz...............................  $0 uC
Absorbine Jr., per dozen.............. JO

Woodenware.
BOECKH* BAM BO CARPET BKu.

I Puri CevlonTer gy 

Ceylon Tea, in 
1 and |-lb. lead 
packages, black 
or mixed.

Black Label, l-lb., retaU at too.............#0 20
Blue Label, retaif at 80a...................... 0 22
Green Label " 40a...................... 0 30
Red Label. " 50a...................... 0 35
Orange Label, " 60c...................... 0 42
GoldLabel, " 80a...................... 0 55

Made of extra selected line carp. 
Decorated bam bo handles, very lis

A—4 string, plush finish...................
B—4 “ fancy " ...................
C—4 “ plush “ ....................
D—4 “ fancy " ...................
F-4 " wire “ ....................
G-3...................................................

S
. ;j

00
1G
95
•35
10
<0

CANE a WIRE HOOP WOODEN .

No. 0, per doz. Ill 00 No. 1, per du. ul
No. 2, " 7 50 No. 3, ” *0

WOOD & CO.PURE
Montreal and 

Boston
PACKAGE

wholesale retail
Wood's Primrose, per lb.. .. 0 40 Ô 60

“ Golden Rod............  0 35 0 50
“ Fleur-de-Lis............  0 30 0 40 "

Pack in l-lb. tins. AU grades—either 
black, green or mixed.

Tobaeeo.
THE EMPIRE TOBACCO CO., LIMITED 

Smoking—Empire, 4s, 6s. and 12s— (0 46
“ Amber, 8s and 3s................ 0 60

Ivy, 7s .................................. 0 50
Rosebud, 7s.......................... 0 51

cane's wire hoop wooden 1'-

No. 1, 2-hp. pails................................ 1)
No. 1, 3-hp. pails................................. *

CANE'S WASHBOARDS.

Pony per doz............................................ ■ _>

Improved Globe................................... #3
Standard Globe .................................. 5
Original Globe..................................... 3
Superior Globe .................................... J
Newmarket King................................. 0
Jubilee................................................... 5
Diamond King Glass............................ 35

CANE S clothespins.

5 cases.
5 gross loose, per case......... 0 55
4 “ packages per case.. 0 62
6 " “ “ ..0 82 37

Yeast
Royal yeast, 3 doz 5 cent, pkgs ----- * ■ 10
GlUett’s cream yeast, 3 doz. in case " 10

70
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‘Batger’s”

Lime Juice 
Lemon Squash

The summer-time is fast approaching, when there 
will be a heavy demand for summer drinks. The 
pure fruit juice ol both. Limes and Lemons, 
have been and always will he the most popular 
and healthful summer drinks.
44 Batger’s” Lime Juice and Lemon Squash 
are absolutely pure and as good in Havor as 
modern ingenuity, the finest fully ripened fruits 
and over lâü years' experience can make them 
They are put up in two sizes—pints and quarts 

two dozen in a case—are retailed at popular 
prices, allowing you a handsome profit.

& Laflarr
Montreal - Toronto

Genuine Merit
and good value arc the 
reasons why all women 
prefer to buy

K1-

iTMUI STEMS C
||IIE!CU«KiG

ERSUK &i5DNfl
IriCKLiesAucti
iMitMHKESUTI
IC LASEOl

Paterson’s
Worcester
Sauce

All Grocers should sell 
it if they don’t they 
miss sales.

ROSE & LAFLAMME

Agents, Montreal and Toronto

INDEX TO ADVERTISERS.
I bis index Is made up on Tuesday. The insertion of the advertiser's name tn this Index la not part of his advertise

ment, nor does he pay (or it, but it is placed here entirely (or convenience ol readers. We endeavor to
have the index ae complete as possible.

A. me Can Works..................  ................. -4
- damson, J. T , A Co.............................. 3
wan, Robt., Co........................................ 2

X Uiaon Coupon Oo..................................  64
meriean Computing Co........................  64
mencan Tobacco Oo............................. 63

ieraon, Powis k Oo............................. 3

B
.Ifour, 8mye k Oo..............................  25
nard. Frank H....................................  65

- alt le Creek Toasted Corn Flakes---- 55
in Mig Co...........................................  27

• nlwood Agency.................................. 65
11. Thus., A Sons.................................. 8
lie ville Fruit and Vinegar Oo .........  12

diet. F. L........................................... 59
. :k>, Chas. H., A Co............................ 4

mtield Packing Co............................ 23
id Ribbon Tea Co................................. 2
ie Gum Co............................................ 59
-:rque, T. A. A Co...............................  22
.il Ltd................................................. 45

.aiMreet a............................................  9
»iid A Co................................................  69
»yley A Co.............................................  27
• Hell * Lindsay................................... 2

npbeU's, R.. Sons.— inside back cover
uada Sugar Refining Oo....................... 20

adian Cannera..............................  5
radian Oocoanut Oo............................ 63

.adian Salt Oo...................................... 21
; titan Manufacturing Oo................... 8
'man, Escott Co..........................  4

.rter. Grume Co...................................... 9
sidy. John ........................................... 56
son, John, k Oo.................................. 9

: Ion Tea Aaa'n.....................................  17
nusse A Co............................................ 2

colata Meurisse.................................. 53
stmts, W. C.......................................  21

;rk. W................   to
! mting Scale Co................................. 66

■ aura tiros............................................ 58
étant, H............................................... 62

c* Joseph............................................  63
an Oo.................................................... 63
J Ail............    61
•al Springs Bottling Co.................... 30

Mo
Bby-Blain Limited .................... ...........
Evkanlt H. P . A Co................................ 25
Edwardaburg Starch... .outside front cover
Ellioit-Fisher Co .................................... 6f,
EUorn * Whitlock.........................  2
Empire Tobacco Co.................................. 63
Eppa, Jaa., 4 Co........................................ 62
Basez Canning Co.................................... 15
Eatabroon's ............................................ 9
Evans. Geo. F............................................ 4
Ewing. 8. H., à Bons ........................... 18

F
Fabien, C. P............................................... 65
Fair bank, N. K., Co............  ................ 69
Fearman, F. W.. Oo ........................... 46
Foley, F J . * Co..................................... 2
Fraser & Aisthorpe................................... 4
Fuasell k Oo............................................... 50

Galbraith, Wm., k Son.......................... 7
Genesee Pure Food Co............................  25
Gibb, W. A A Co.................................... 60
tilllard. W. H.. ACo...... .................... 20
Glllett, HLW.,00., Ltd. outside back cover
Girard, P J................................................ 18
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CLASSIFIED LIST OF ADVERTISEMENTS.

A until es
Th iu*s bonne, sr., Montreal.

Ba*tng Powder.
Oilier,t. R W., (in., Toronto.
National Drug Co Montreal 
Royal Baking Powder Co., New York

Biscuits, Confectionery. Gum, Etc-
Bode’a Gum Co., Montreal.
Cowan Co.. Toronto.
Kiugery Mfg. Co., Cincinnati.
M >oney Biacuit 4 Candy Co., Stratford. 
Mott, John P., 4 Co., Halifax, N.S. 
National Licorice Co., Brooklyn, N.Y.

Brooms. Brushes and Woodenware.
Nelson, H. W , 4 Co , Ltd., Toronto 
Su-veuS-He ner Co., Port El.in, Ont. 
Woods. Walter, & Co., Hamilton.

Canned Goods
Balfour, Stnye & Co.. Hamilton. 
Bloomfield Packing Co., Bloomfield.Ont. 
Burlington Canning Co , Burling ou.Ont. 
Canadian Cannera, Hamilton.
Lea Pickling & Preserving Co., Simcoe. 
Oi l tiouir-nlead Canning Co., Picon. 
Turner, .laines n Co., Hamilton, Out

Can nets* Supplies
Acme Can vv.mks Montreal 
Norton Mfg Co. Hamilton^
Sanitary an Co.. Niagara Falls, Ont. 
Schraui Automat c Scaler Co St Louis 
Ste her Litho. Co., Rochester, N.Y.

Cash Sales Books
Carter-Cmme Co.. Toronto

Cheese and Meat Cutters
American Comp iti a Co. Indianapolis 
Howard Bro ., Brantfo d Out.

Cigars, Tobaccos, BU-
American Tobacco Co., Montreal.
Cote, Joseph, Quebec, Que.
Empire Tobacco Co., Montreal. 
McDougall, D., 4 Co., Glasgow, Soot. 
Tuokett. Geo. E. 4 Ron Oo. Hamilton. 

Clutch Nails. Pail Hooks, Strap
ping Btc

Warmintou, J. N., Montreal.
Cocoas and Chocolates

Baker Walter 4 Co. TWnhester, Mass. 
Chocolats Meurisse, Montreal 
Cowan to., 1'uruuiu.
Dunn, Wm. H., Montreal.
Epps, James, 4 Co., London, Eng.
Mott, John P.. 4 Co.. Halifax, N.S. 
Nestles Chocolate, Montreal.

Cocoanut
Canadian Cocoanut Co., Montreal.

Computing Scales■
Computing Reale Co.. Toronto.
Stimpsou Comp .ting Co., Detroit, Mich

Concentrated Lye•
Gillett E. W., Co., Toronto.

Condensed Milk and Cream-
Fuasell 4 Co. London, Eng.
Truro (Vmdenenii Milk Oo., Truro, N.S. 

Cotton Seed Products- 
Brayley, J. M.. Montreal 

Counter Check Books 
Carter-Crume Co.. Toronto 
Merchants' Counter Check Book Co., 

Toronto
Crockery. Glassware and Pottery.

Campbell's, R. Sons, Hamilton
Custard Powder Blanc Mange

Nation, E. J , fit Co , Bristol, Eng.
Dairy Produce and Provisions

Clark, Wm., Montreal.
Dawson Commission Co., Toronto.

F W f’o.. Hamilton.
Heath, L A., Winn:peg 
Ingersoll Packing Co., Ingersoll, Ont.

Lain g Packing 4 Provision Co., Montreal
M v I Aren  .......ri»l f > 1 " , Vuruniu
Nickerson 4 Hart, Halifax, N.S.
Park Rla k«- l| i ’T«r.,nio.
Prout, Geo. W., Winnipeg.
KuLLertord, Marshall & Oo., Toronto. 
Rv*n, Wm., 4 Oo.. Toronto.

Feathers
Poulin. P., 4 Co., Montreal

Financial Institutions 6* Insurance
Bradstreet Co.

Fish
Bmkle. J. W., *■ Greening, Hamilton. 
Cassidy John E , Montreal 
Ouunurs Brui.. KlauK s Harbor N.B. 
Leonard Hr s . Montreal 
M. Lea, J. 4 R . Mon real 
Me William & Everisi. Toronto.
Millman, W. H , 4 Sons, Toronto. 
Windsor, J. W., Montreal.

Flavoring Extracts*
Capstan Mfg. Co., Toronto.
Imp rial Extract Co., Toronto.

Fluid Beef
bovnl Limited, Montreal.

Foreign Importers•
Scott, David, 4 Co.. Liverpool. Eng.

Fruits—Dried, Green, and Nuts.
Belleville Fruit 4 Vinegar Co., Belleville. 
Davidson 4 Hay, Toronto.
Daws >n Commission Co.. Toronto. 
Gillard, W. H., & Co., Hamilton. Ont. 
Kinnear, Thoa., 4 Co.. Toronto.
Lucas, Steele 4 Bristol, Hamilton. 
Montreal Fruit Exchange, Montreal. 
MoWilliam 4 Ever is*. Toronto.
Nicker-on 4 Hart, Halifax.
Rattray, D., 4 Son.-, Ltd., Quebec 
Smith, E. D., Winona, Ont.
Stringer, W. B., 4 Co., Toronto.
Tippet, A. P., 4 Co., Montreal.
Turner, James, 4 Co., Hamilton.
Walker, Hugh. 4 Son, Guelph.
White 4 Oo.. Toronto.

%x, J. 4 G., Edinburgh, Scotland.

Grain. Flours and Cereal•. Seeds
Battle Creek Toasted Corn Flakes Co., 

L .ndon, O -t
Cana nan Shredded Wheat Co., Niagara 

Falls, Ont.
Greta. Kouert, Co.. Toronto.
Harty, J. B., Pictou N S.
Kirouac, Nap. U., & Co., Quebec. 
Nicholson 4 Bain. Winnipeg.
Paradis, C. A., Quebec

Grocers— Wholesale-
Balfour, Rmye * Co Hamilton.
Bell. Thos., & Son*, Mmtreal 
Boyd Co., Port of Spain, Trinidad 
Ozo l o.. Mon' real.
Carter, S. J 4 Co., Montreal.
Casson, John, 4 C -.. Tor nto 
Chapu b ils & Cie, Montreal 
Daviuson & Ha>. rorouu).
Eby, BlainCo., Toronto.
Eckardt, H P 4 Co.. Toronto.
Fenwick, Hendry 4 <”o., Kingston, Ont. 
Galnraith, Wm., 4 Son. Montreal.
Gillard, W H.. 4 Go.. Hamilton.
Hudon, Hebert 4 Cie, Montreal 
Kov'^ar. • a Co Toron* •»
Laporte, Martin 4 Co , Montreal 
Liu-as. svetfie a Bristol. Hamilton. 
Mathewson’s Sons Montreal.
Todhunter, Mitchell 4 Co., Toronto. 
Turner. James, 4 Oo., Hamilton.
Warren Bros., Toronto.

and PackingGrinding 
Machinery

Coles Mfg. Co., Philadelphia, Pa. 
Enterprise Mfg. Co., Philadelphia, Pa.

Sprague Canning Machinery Oo., Chicago
Infants* Foods.

Keen, Robinson 4 Co. London, Eng.
Jams. Jellies, Btc- 

Batger's—Rose 4 Lad am me. Montreal. 
Goodwillie’s- Rose4 Laflamme,Montreal 
Lip ton, Thomas J.
Ozo Co., Montreal.
Smith. R. O Winona. Ont.
Sugars 4 Canners, Ltd.. Montreal 
Upton, Thotv. a Co., Harnil - u.
Wagstaffe Limited Hamilton, Ont. 
Windsor, J. W., Montreal.

Labels
Stecher Litho. Co., Rochester, N.Y. 

Lamps- Etc.
Ontario L*ntern 4 Lamp Co., Hamilton 

Manufacturers* Agents, Brokers and 
Commission Merchants.
Adam, Geo., 4 Co., Winnipeg, Man. 
Adamson, J. T., Montreal.
Anderson. Powis 4 Go. Toronto.
Ashley 4 Lightcap, Winnipeg.
Bunnell 4 Lindsay, Winnipeg 
Carman. Else*-tt Co.. Winnipeg, Man. 
Chausse 4 Cie, Montreal 
Dunn, Wm. H . Muntn-al and Toronto. 
Els >m 4 Whitlock, Moose Jaw. Sask. 
Evans, F. 4 Co., Vancouver, B O. 
Foley F. J., 4 Co.. Edmonton, Alta. 
Gorham. J. W., 4 Co., Halifax N.S. 
Holmes, W. G., 4 Co., Calgary, Alta.
Lam be. W. G. A. 4 Co.. Toronto. 
McFarlane 4 Fi Id, Hamilton, Ont. 
MacLaren Imperial Cheese Co.. Toronto 
McLean, J. J., Moose Jaw, Rask. 
MauNab, T. A., & Co., St. John, Nfd. 
Millman, W. H., 4 Sons, Toronto. 
Nicholson 4 Bain. Winnipeg.
R chards, 8. C., Winnipeg 
Rutherford, Marshall 4 Co., Toronto. 
Ryan, Wm C~ . Toronto.
Snowden. J. Waite* Montreal.
Steele, M. B., Winnipeg. Man.
Strang Bros., Winnipeg, Man.
Thompson. G. B., Winnipeg, Man.
Tippet, ▲. P. 4 Co.. Montreal.
Warren, G. 0., Retina, Sask.
Watson, Stuart, Winnipeg, Man.
Watson, Andrew. Montreal.
Watt, John J., Toronto 

Matches-
Improved Match Co., Montreal.

Mince Meat.
Capstan vlfg. Co., Toronto.
Clark. Wm., Montreal.
Fear man, F. W., Co., Montreal 
Lytle, T A., Co., Toronto.
Wagstaffes, Limited, Hamilton.
Wethey J. H., St. Catharines.

Nutmegs
Bmks, Chaa. H., 4 Co., Montreal 

Office Supplies. 
orain. Roll i L.. Co . Ottawa.
Ontario Office Specialties Co., Toronto

Oil
Queen City Oil Co., Toronto

Patent Medicines- 
Mathieu, J. L., Oo., Sherbrooke, Que. 

Pass Boohs, Etc- 
Allison Coupon Co.. Indianapolis, Ind. 

Pickles, Sauces. Relishes, Etc.
Bran 1 4 Co., Lor don, Etg.
Capstan Mfg^ Oo.^Toronto.
Dough 

ea Pi
___ _________ 4 Co., Montreal.
Lea Pickling 4 Preserving Co., Simcoe. 
Ozo Co., Montreal.
Hudon, Hebert 4 Cie, Montreal 
Paterson’s— Rose 4 Laflamme. Montres L

Polishes—Metal.
Oakey. Tohn. k Ron». Tendon, Fng. 
Nickle Plate Stove Polish Co., Chioago

Polishes— Shoes.
Dailey, F. F., Co., Ltd., Hamilton. Ont.

Polishes— Stove-
James, Edward, 4 Sons, Plymouth, Eng
Morse Rr»e , damn». M
Nickle Plate Stove Polish Co., Chicago

Poultry and Game
Poulin, P. et Co., Montreal

Printing'tinting- 
Barnard Frank H., Toronto.

Refrigerators.
Eureka Refrigerator Go., Toronto 
Fabien < . P , Montreal 
Hillock, John, * Co., Ltd., Toronto.

Salt.
Canadian Salt Co., Windsor. Ont.
Gray. Young 4 Sparling, Wlngham 
Toronto Salt Works, Toronto.
Verret, Stewart 4 Co., Montreal

Soap.
La rie Des Savon Français, Montreal. 
St. flmu Rn »p Mfg. Go . Ht Stephen, N. b 
Ta* lor, John 4 Co., Toronto 
Welc me Ruap Co., St. John, N B. 
Yuung-Thoma * Soap Co , Regina.

Soda—Baking.
Church 4 Dwight, Monti eal.

Starch.
Edwardsburg Starch Co., Cardinal, Ont.

Storage and Warehouses,
Terminal Warehouse 4 Cartage Gu 

Montreal.
Slnre Fini mg.. Show Ca.et, Etc.

James J .H ,weli. Tor nto
Sexton Mfg Co., To onto
Walker Bin 4 Store Fixture Co., Berli

Sugars,

Edwardsburg Starch Co., Cardinal, <»ni 
Girard, P. J , Richmond, Que.
Imperial Syrup Co., Montreal.
Lucas. Steele 4 Bristol. Hamilton.
Ross, L. G. Toronto
Sugars 4 Canners Ltd , Montreal
Tippet, A. P., 4 Co., Montreal

lacks.
Bazin Mfg. Co., Quebec. P.Q. 

leas. Coffees, and Spices 
Balfour Bmye 4 Co . Hamilton.
Br yley 4 Co., Montreal.
Ceylon Tea A eociation 
Chase 4 Han boni, Montreal 
Ewing, S. H 4 Sons, Montreal.
Gillard, W. H., 4 Co., Hamilton 
Grnig. Roht. Co Toronto.
Kit Coffee Co., Glasgow. Scotland. 
Liptou. Thomas J., Toronto 
Miuto B os., Toronto.
Paterson, R., 4 Sons, Glasgow, Scot. 
Salada Tea Co., Toro» and Montre I 
Symington, T., Edinburgh Scot.
Truro Condensed Milk Co., Truro, N.S. 
Turner, James, 4 Co., Hamilton. 
Warren, G. 0., Regina, Sask.
Wood. Tho* * Co Montreal. 

Veterinary Remedies 
Young, W. F. Montreal 

Vinegar and Cuter.
Belleville Fruit an*« Vinegar Go..Belle?il i - 
Midland Vinegar Oo., Birmingham and 

Toronto
Washing Compound.

Gillett, K. W. Co., Toronto.
Winn 4 Holland, Montreal

Woodenware
Nelson, H. W., Co., Toronto 
United Factories Ltd., Toronto

Feast*
Gillett, E. W.,Go., Toronto.

/

Any Boy who has One Cent can Turn it Into
Ten Dollars

'}

One cent invested in a post card to us will bring you information about bow we start you in business, so that you can $ 
earn money for yourself. You can make plenty of pocket money all the time—money you will enjoy more because you made 
it in business for yourself. Hundreds of boys are doing this. SO CAN YOU.

No money required. We furnish capital.
We also give prizes. There is a prize for every boy, whether he lives in a large city or a little village. Very fine J 

prizes have gone to fellows in small places. Don’t delay a minute. Write us to-day. A post card will do.

The MacLean Publishing Co., 10 Front Street East, Toronto j
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«OLOM» wfth
This pot speaks for itself. When tea 

is drawn take the Percolator out and tea 
remains free from tannin.

We make seven sises of this, also 
The Champion Tea Pot. Send for price 
list.

R. CAMPBELL’S SONS
HAMILTON POTTTBT

HAMILTON, ONTARIO

WARNING!

Crescent Brand

SODA-CRYSTALS (WASHING SODA)
Foreign Soda Crystals—and some of English 

manufacture—are being estensively offered for sale in 
this country which are grossly adulterated with Glaubcr- 
Salts (Sulphate of Soda), a cheap product which is not
onlyenÜrelvuselessJ

1 ljure tlie
but is even

comes in
for washing purposes, hi

likely to injure the fahries with which it
cootact^^TtM™"Tdulteratiwn Soda-Crystals, although 
nominally lower In price than BRUNNER MOND'S 
PURE SODA CRYSTALS, are in reality much dearer 
awing to the large quantity of useless and injurious 
matter which they contain.

BRUNNER, MONO & CO., LIMITED 
WINN & HOLLAND, Agents 

MONTREAL

THE PEOPLE OP

JAMAICA
are now buying things la the 
United States which thfy ought 
to buy in Canada. They don’t 
know what we can da AsatsN 
advertisement lu the

•MSS
"GLE

might bring 
write for rates
I. 0. STKWARf, Nauru.

OAKEY'S ErF™S
‘WELLINGTON’

KNIFE POLISH
joss oittevs test. u-h.« 

Mwtti Uj, Loiin, li^ai
UONTStAL

INFORMATION
■Wei «very eeseelvable table cl finds lie way 
lata tht o sirs papers. The (nasties el THE 
CANADIAN PMES3 CUPPING BUBEAU 
Is to eelleel all the I leva el lalermailoa appear 
las la Ceaadlaa e cos papers «heat ear subject 
me ere latereetad la. Oar service la thorough. 
We don't mist as Item. It yes want a* the 
tamU lafarewtlaa sheet a pat «ablest, we 
caa «apply It at the lowest east. By aaiag ear 
service yea cas SSS» pentad aa ear eu elect.

THE CANADIAN 
PRESS CLIPPING BUREAU

IS Free! St Beet,

• *

CENT PER WORD
You can talk across the continent for one cent 
per word in a Canadian Grocer Want Ad.
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SALT Tomato Pulp
(HIGH GRADE)

Highest Grades 
for Every Purpose May we submit sample 

and quote you?

Clad to submit
Prices and Samples.

VERRET, STEWART & CO.
LIMITED

MONTREAL

Write us.

J. H. WETHEY, LIMITED
ST. CATHARINES

xp e: f* f- i_j rVx -e_ xld

/’O^OEH t D
LYE

ILLETn Millions of People Use 
Gillett’s Lye.

The fact that Gillett’s Lye is so favorably known 
and well advertised makes it the best cleaner to sell

GILLETT’S LYE EATS DIRT !
It cleans baths, sinks, pans, cans, dishes, drains, closets, etc., and 
everything pertaining to the home. It is a fine disinfectant.

EMM
OILLETT S CHEMICAL WORKS ESTABLISHED 1652.


