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Fine Papeteries

The accompanying illustration shows
one of our many new styles in fine
boxed paper and envelopes to retail
at twenty-five cents. We have thirty-
eight different numbers at this price,
and as many more both cheaper and
more expensive. A sample set would
be made up, no two alike, on request.

Court Imperial

Court Imperial Stationery 1s the
latest addition to our line of high-
grade boxed note papers. It 1s
made with that linen plaid surface
which is now the fashionable finish
for ladies’ use. We put it up
two sizes, Regent and Boudorr,
in note papers and envelopes, and
also in papeterie form in both sizes.

WRITE FOR SAMPLES TO

Warwick Bro’s & Rutter, Limited
Makers of High-Grade Stationery TORCNTO
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THE LEADING WHOLESALE FIRMS

WHERE YOU CAN BUY

GOODALL’S
PLAYING CARDS

TORONTO.
The Copp, Clark Co.

Wm. Croft & Son, (aucen east.

Wm. Croft & Son, Collinrne St,
The Fancy Goods Co.

Kilgour Bros.

H. W. Nelson Co.
Nerlich & Co.
Paget & Dickson.
Sutcliffe & Edmison.
J. A. Wilson Co,,

Clears,

Wholesale

MONTREAL.

Chaput Fils & Cie,, Wholesale

Groceries and Liquors.
Duchesneau, Duchesncau & Co.
Wnm. V. Dawson & Co.

J. A. Forest, Whaolesule Tobae-
co and Cigars,
Genin, Trudeau Co.,

Ciaas,
Hemsley. Mfg. Co.
Hodgson, Sumner & Co., Ltd.
Librairie Granger.
McFarlane, Son & Hodgson.
National Drug and Chemical Co.
J. B. Rolland & Tils Co.

J. C. Wilson & Co., Ltd.

Wholesale

HAMILTON.
Buntin, Gillies Co.. Ltd.

LONDON.
Ried Bros. & Co.

PORT ARTHUR.
J. L. Mecikle & Co.

WINNIPEG. MAN.

J. H. Ashdown Hardware Co.

Clark Bros. & Co., Ltd.

Consolidated Stationery Co.

The Jobbin, Marrin Co., Ltd..
Wholesale Gracers,

The Hingston-Smith Arms Co.,
Ltd.

J. McLeod Holiday.

Kilgour Bros.

The F. W, Law Co., Ltd.

Martin, Bole & Wynune Co., Ltd..
Whaolesale Drgaes,

McAllister & Watts.

The A. Macdonald Co.

The National Drug & Chemical
Co.

J. C. Wilson Co.

VANCOUVER. B.C.

The Bailey Bros. Co.. Ltd.

The Hudson Bay Co.

Kelly, Douglas & Co., Ltd.,
Wholesale Grovers,

E. A. Morris, Wholesale Ciaars,

McLennan, McFeely & Co., Ltd.,
Wholesale Hardware,

National Drug & Stationery Co.

Snith, Davidson & Wright Co..
Ltd.

VICTORIA.

T. N. Hibben & Co.

The Hudson Bay Co.

Leiser, Simon & Co.. Ltd.,
Whelesale Groeers,

Pithert & Leiser. Wholesale 14
uors,

John Piercy & Co,,
Dry Goods.

R. P. Rithet & Co,
Whoelesale Grocers,

Turner, Burton Co.

Victoria Book & Stationery Co.

Wilson Bros, Wholesale Gro-

Cers,

Wholesale

Ltd.,

QUEBEC. Q.
Joseph Amyot, Wholesale Faney

(:uml\’,
I. P. Dery & Sons.
Pruneau & Kirouac.
Thlbaud_cau I‘reres & Co.

ST. JOHN. N.B.

Canada Drug Co.

Manchester, Robertson, Allison,
Ltd.

McMillan. J. & A.

& Co. Ltd.

Sporting toods,

Thorne, W. H.
\\'lllb‘(-~:||('

TRURO, N.S.

T. S. Pattillo & Co., Ltd.
Stanfield, Smith & Co.

SYDNEY, N.S.
The Scott Stationery Co.

HALIFAX.
A. & W. MacKinlay, Ltd.

KINGSTON.
National Drug & Chemical Co.

PRESCOTT.
The T. W. Chamberlain Co..

OTTAWA.
S. J. Major, Whaolesale Grover.
Provost & Allard, Wholeaale
Groweey,

J. G. White & Son.

EDMONTON, ALTA.

The Douglas Co.. Ltd.
The A. Macdonald Co.,
ale Grocers.

Revillon Bros., Ltd.

Whole-

REPRESENTATIVE

A. O. HURST

24 SCOTT ST.,

PHONE M (4790

TORONTO
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Account Books -

All Sizes and Descriptions

Memorandum
Books

Very fine Stock ; all kinds ;
noted for style and quality

Loose Leaf
Price Books

General
Stationery and
Office Supplies

New up-to-date Stock

Inkstands

We keep a very large
assortment; every new
style and design, also
WOOD BASE inkstands,
our own make, 50 Styles

Leather Goods

Special new lines and
styles, finest material, best
work — Bags, Wallets,
Portfolios, Bankers' Cases
---Undoubted value

Fountain Pens
The best
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PRIVATE

Christmas Greeting Cards

We sell only on import so do not
delay ordering

ettt

We can furnish you with the following Sample books from

which you can order (Cards delivered about October) :
CANADIAN SERIE8—Coats of Arms of

different Provinces, Maple Leaf and LIST PRICES

other natural designs - - per hundred $12.00 to $36.00
“DIAMOND” SERIES——Beautifully embossed

cards “ 450 to 15.00
“MENZIEE” SERIES—A splendld range of

all descriptions - “ 350 to 25.00
CLIFTON SERIES—Hand Painted, embossed

and view cards - - “ 13.00 to 756.00
GRAPEIC SERIES—Hand Painted, embossed

and view cards - - “ 16.00 to 11600

SUBJECY TO TRADI BISCOUNY

Remember, we do not stock these cards, so order now

All up-to-date stationers sell LYON'S CLUCINE, LYON'S WAX
‘and CRAIG’S BLOTTING.

VIV IIVIPVIP ISV P IPI ISP SFIVIIIIIIIIB ISP ISP IPVIIIIIVIIIRIVIVIGIIIIIS

We carry a heavy stock of Craig's Blotting in 19 x 24 size, all weights.
Colors—Pink, Turkey Red, Buff and White. Sample Books of
Blotting are now ready and will be supplied on request.

MENZIES & COMPANY, Ltd.

Mfs. Agents and Wholesale Importers,

19 Wellington St. East, - Toronto, Canada

1 one of the Largest Wholesale Importers of BRITISH Blotting and Sesling Wax in Canada.”

00E0L00008000000000000000000000008 GOEEELAMRARLLELLARLEALA0ALLLE0L0EL0LELL440000400LLLLLLLLEELLE
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Bcrlms Holiday Boxcs = 190¢

‘ Quality First Correspondence Papers’’

“Ivery hox a work of art: sure to appeal to the high-
cluss stationery and jewelry trade "—American Stationer.

BERLIN’'S HOLIDAY ASSORTMENT “E"

Costs dealer $25.17,
Retails - $50.34 A GI'EAR ‘00%

i1t is only one of the splendid Trade-buliding assortments of
Serlin & Jones. Write for detalled list, or order up
the assertment Iitael!f by rext malil,

itz a Safe investment! 28 beautiful ‘boxes filled with
Write for a copy * Berlin's Fiyer' jast Issue~a catalogue of new high-grade White Stock, linen
staple and holiday goods—Tully lilustrated. finishes, assorted sizes. A

Liberal supply of advertising

BERLIN & JONES | mimmmmmases

Envelope Company

8 NLY. W S7th It.
NEW YOR“. N- Y" U° S' A' "gro:(‘!:ny?".lgaﬁolg:-:.-.dw-r;:“ogown’l:zn’"?80 .\V.‘llll.‘m S,
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BLANK BOOKS

We do not claim to make the oheapest line
of BLANK BOOKS in the world, but we
guarantee that any book sent out of our factory
will give perfect satisfaction to the user, and in
this way our series of books are the cheapest

in the end.

. Have you seen our new line
of ‘“American Cloth Books”
with titles? If not, write for a
sample. The new foolscap size
is the neatest book we have
yet made.

Our range of ‘“Half Russia
Extra” titled petty books con-
tains every desirable size and
style of book for private use,
including Ledgers, Journals,
Cash Books, Minute Books,
Day Books, Bill Books, etc.

Warwick Bro's & Rutter, Limited
Makers of Blank Books TORONTO
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SMITH, DAVIDSON & WRIGHT, f

Wholesale Stationers, Paper and Fanoy Coods LIMITED }

VANCOUVER, B.C.

WE CARRY THE LARGEST
STOCK IN WESTERN CANADA

Envelopes, Tablets, Papeteries, Blank Books, Memorandum
Books, School Books, Pencils, Penholders, Inks,
Mucilage, Blotting Paper, Ruled Fools-
cap, Journal Paper, Etc., Etc.

All the standard lines of the best manfacturers are represented in our
stock.

OUR SCRIBBLERS AND EXERCISE BOOKS

are specially attractive and are the best sellers on the market.

IMPORT LINES .

Samples of Xmas Cards, Calendars, Bibles, Prayer Books, &c., are on
the road, and should be seen before placing your order.

PRINTERS' SUPPLIES

In this department we carry everything for the printer in the way of
paper. Samples and prices promptly furnished on application.

FANCY GOODS AND TOYS

These lines have all been carefully selected from the best manufacturers,
and will be found to be unexcelled by those of any other house in
Canada. Mauil Orders promptly executed.

Our Goods Are Right, So Are Our Prices.

 SMITH, DAVIDSON & WRIGHT, LIMITED.

365 Water Street, . VANCOUVER, B.C.
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THE DEFINITION :

When we say ‘' Typewriter Papers”
we mean everything for the typewriter,

When we say “Berkshire Typewriter
Papers” we mean linens, bonds, vellums--
the finest grade of letter-head papers, with
envelopes to match.

We mean papers exactly suited to the
needs of Architects, Lawyers, Public
Stenographers, and all business houses -
papers so thin that 25 copies can be made
at one time, and others made especially
for mimeograph work.

Our line is a great profit maker and
always pleases. Write in, and we'll give
you facts.

FRANK E. WATERMAN xu'<
Canadian Ropresentative
Eaton-Hurlbut Paper Co.

42 Adelaide St, W. - - Toronto, Ont.
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NEW YORK LONDON d F

Raphael Tuck

0-17 St. Antoine St,,

newd ity L

Stocks

. ¥
W the following geeals carned an Mentieal. Orders can be  filled  and promptly shipped at  <hont .
natice. I

Toy Books
w opaper amd hmen A Lage assortment of new numbers and all the old favoutes  The needs of the 1
elaldien have been met both i varsety and pree. :
Painting Books _
T Test Card and amt Boa Seties i o vanety of praces and sizes smitable for the beginner amd the most :
ahvaneed pupl. é
. 3
Juvenile Board Books ‘
f
Nevetal low pnced saleable numbers ;
Post Cards
lette Neties, ~ia cards i envelope An immense vanety eomprising views of the most histonie 3‘
places 1 the worhl, High Class Coon and Scoteh Conues, Animal - Studies,  Military  Life, Flowers,
Reugh Seas, Landstapes, Rural Life, Indians, Warships, Occan Liners, Moorland and Meadow. N
CHRISTMAS AND NEW  YEAR. “
Pifteen assortments boxed in hundreds.  Five assortments in gross packets. i

SPECIAL LINE
biemense tanze of cards, tnenty fout designs o cach seties, i gross packets compising post catds for
Ctiatimas and New Yeat, Faster and St Vadeatine's Day, St Patnieh's Day . Thanksgiving, Humorow-
Cats, Embossed Flowers, Cluldien, Barthday, Teddy Bears. ete.

Mechanical Animals

Tae 1latest novelts, most bielihe tepresantatiens of Taenty tive Wild and Demestie Animals, packed five
i box to retad at a popular price These ard made of panted cardbuard and are practically indestrue
titde.

Boxed Christmas Cards

Contanmne from sia to ten cards with envelipes in artistic boses, nearly 200 buaes in selection, which
tetzul at a pepular price.

Celluloid Christmas Cards

Huchly colond. embuessed flizal desucns, velsette on cellulogd, with appropriate sentimental greelings.

Christmas Cards

Lie oaniods oot var b desens, frem the simple {older te the claberate nibboned art portfohoe Greetangs
Pt htten Lnstam, Chalette Muattay . Franees Fodley Havergal, M Buraside, aud others

DM e

o
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BERLIN CAPEKETOWN

Sons Co.,, Lt

MONTREAL, QUE.

:
H
i
{
!
!
}

Mechanical Christmas Cards

These scenie or pulling cards are substautially made, novel in effect, and Chustmas-hke i character.
They embrace figures of Father Christmas, Chiistmas Cherubs, Winter Landscapes, Chnistmas Aungels,
Churches, cte

Calendars

Our range this year surpasses all previous efforts n variety and oxcellence of design.

Purse and Pocket Calendars.

Daily ‘Tear-off Blocks, with selcetions from poets.

Tablet Calendars with portraits of celebrated anthors.

Ragtime Series of Refined Comies, amusing and grotesque figures in relief.

Novelties comprising Bird Cages. Automobiles, Fans, Floral Wheelbarrows, Amimals in Baskets, Cats

and Dogs, Easels.
Leaflets. A large range of sizes and des’gns, lonr sheets to each, reproduced 1in Oilette and Photo-

gravure.
Drops. This low priced, quick selling line is up  to our usual high standard in vanety and other

features.
Religious and Devotional, in Bloek and ‘Tablet, 1eatlets and Drops.

Booklets and Leaflets

in assorted hoxes, suitable for Sabbath Schools, also a finer grade, boaed sepatately, for wdividual
uecds.

Holly Tags and Cards

Ten assorted designs, embossed, packed in wiaaed paper emvelopes, envlused m decorated holly boxes
containing hall gross envelopes.

Maple Leaf Tags

Ten assorted designs, packed in waxed paper envelopes, enclesed w decorated maple leaf boxes con
taining half gross cavelopes. embossed in gold and autumnal tints

Adhesive Seals

Eixht designs, Holly, Santa Claus, Maple Laaf, cte., packed 30 seals in waved envelope, enclused n
decorated holly boxes containing one gross envelopes.

Valentine and Easter Publications

Samples for next season’s trade will be carried by our representatives, whe will visit at an carly date
all considerable towns throughout the Demainien. Both lines will be strong i quick sethug and low
priced novelties and post cards.

Price Lists

and any desired information gladly furnisked upon application.

Packing of Goods

Special attention s gaven to this very amportant detaadl  All hines age delivered properls boxed, laheled
and numbered
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THE MERMAID

AS A SYMBOL FOR

RAWING INKS

{

'HIGGINS'
AMERICAN
lDRAWIgG
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was hirst used by ns o an advertisement i The Arehitectural Record™ for Angust, 1003, as
abve,  Thus in this as m all other matters relating to Drawing Inks,

HIGGINS” AMERICAN DRAWING INKS

blarc the wav lor those who ftind 1t casier to copyv than create. Year by vcar these splendid inks have goac on their way
cunstantiv gaming new adonrers w ale retaining old fricnds, sceming to thrive on so-called self-styled ** competition.™

Higgwns Awmerican Drawing Inks have suld more largely duning the past year than cver before in their history. This has
been duc in a gicat measure to vut hidberal policy of advertising, and to absolute fair dealing with our friends in the trade, bug
above alt 1o the unapproachable high-quahity, standard and rcputation of these inks, which have made them from the
deginning and ajwavs

The Standard Liquid Drawing Inks of the World.

WRITE FOR PRICES

CHAS. M. HIGGINS & CO., i nks and Adhesives

LONDON

MAIN OFFICE : 27t Ninth Strect
FACTORY : 240-244 Eighth Street } BROOKLYN, N.Y., US.A.
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HIGGINS' INKS [} aw ADHESIVES
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LORDIN BRANCE. 11 FARRINGDOR AYENDE, LONOON. £.C.—(Stars 334 Batemest. 22tk 25 1 15

THE HIGGINS’ INKS AND ADHESIVES, through honest

merit in their originality and quality snd honest American enterprisc and push
in their exploitation, have penetrated 1o the most remote points of civilization,
until now they are well known™and largely used in Canada, Central and South
America, Alexico, Great Britain, South Africa, Australia, New Zealand, Philip-
pines, Japan, China, Norway, Sweden, etc.. elc., as well as ever maintaiming
their unique position in their birtkplace, the United States of America. The
home trade has always shown its apprecistion of and reliance on these goods, and
it will always be our clfort to merit the confidence of the trade 1n every respect

WRITE FOR DISCOUNTS

CHAS. M._ HIGQGINS & CO., mesainciurersst  Inks and Adnesives

NEW YORK CHICAGO LLONDON
MAIN OFFICE: 271 Ninth Street)
FACTORY : 240-x44 Eighth Street/ BROOKLYN’ N.Y., U.S.A,
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1o Pucking Corton, near Batesville, Arkansas

Retail Dealers

Order your own local views made

Buy from the Manufacturer and save all Middlemens Profits. We make Post Cards for you
from any size Photo or Print you send us, deliver them in 10 days’ time, and put your name on
as the Publisher. Prices quoted are for a single thousand. Prices on larger quantities and re-
orders furnished on application.  Samples and full information frec by return post uponrequest.

POST CARDS

Made to Order from Photographs
menme gp 0 BOOmE @0 S ¢ £()

r thousand. .. er thousand. .. r thousand. ..
pc p pe

101 Lion Hill Zing Mine, Arkansas

Compare our prices with those of any other responsible concernin North America or Europe.
Then compare our work with that of any concern in the world at any price. The enter-
prising dealer that gets local cards out first is the one that gets the money and controls the
trade 10 his locality. Three thousand millions of post cards were sold in 1906. How
many more millions will be sold from now on simply rests with the wise, up-to date dealers
that act at once in supplying the unprecedented demand for local view post cards which
is really just beginmng.
Address Inquiries, Orders, Remittances :

American Photocolortype Company >

Executive Offices : 337 - 339 Dearborn Strect, Chicago
Long Distan.e Telephone Harrison 4891

12 lacn Hul Jane Vhine. Arkansas

Makers of Post Cards, Stereographs, Calendars, Pictures for Newspaper Art Sup-
plements, Magazine Covers, Inserts for Edition de Luxe. Pictures for Framing, Art
Studies. Reproductiuns for every purpose by any process . . - - .

Amcrican post catds arc standard Uinited States Goverament size. 3'% by $% inches, pic-
tare covernngnaesideeat refv. Veicssahown in t™e adveruisement are only portlons of cards.
15 Lvk and Dam Ne. 1, Batesvilie, Arkansas
e . —3 a—
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| “Bloc-Loupe’ What is it ?

A “Bloe-Loupe'” would
be much more appreciated
by any collector of Post
Souvenir Postal  Cards, Cards  than  the most
and, as shown in theil Jaborate  album  to be
tration, the cards are s ’ cured.  Extmn Folders
through a magnifier w! wld the cards may be
enlarges  the  view I oas desired and at a
brings out clearly ¢ v moderate cost.

The *Bloc-Loupe'® is
an original device made to
display 2 collection  of

detail.

Travelles .. School Bank and Office
Fountain Per =iy 2 Style. _ Style.

Warw:ck Bro’s & Rutter, Limited
‘Whole:ale Stationers TORONTO
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BAMFORTH'S

STILL LEAD.IN

Life Model Post Cards

Abgolutely unique and acknowledged to be the best selling line in circulation

All th e NOW READY
[
Fifty

Latest New

n .

Songs Subjects
Beautifull R
Illou‘s\:r:\te(.{ Colored, Comic
in Retail at1d. each
Black .

Admittedly
Gloss! the finest
Bromide and most
humorous
cardson the
J J market
ALSO NOW READY
Child & &
StUdICS, A choice selection of
[ ]

Views Fitty
?

8. & Actresses

Cey ¢ in beautiful
In colors,
Brown Gilded and
Glossy Varnished
Panels 7 - per gross. Retail 2d.

WRITE FOR SAMPLES AND TERMS TC

B AMFOR’[H & CO HOLMF T4, YORKSHIRE
o9 Losien Al 31 & 33 Righ Holborn

AMERICAN ADDRESSES:
353 Breadway, NEW YORK 411 Baltimere Buildings, Quincy et CHRICAGS, ILL.

14
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__High-Class Leather and Fancy Gahinet Goods
LEATHER G00DS -

Dressing Rolls,
Writing Cases,
Jewel Cases,
Stationery Cases,
Bridge Sets,
Despatch Boxes.

We Are
the
Actual
Makers

GABINET 60ODS

Writing Cabinets,
Writing Tables,
Afternoon Tea,

Spirit and Other
Automatic Tables,

Inkstands,
Stationery Cases,
Folding Tuck-away
Writing Tables,
Ladies’ Sewing Tables,
Card and Other
Ccmbinations,

Tantalus Spirit and

No, 12767 Perfume Frames. No. 125830

W. H. BRAND AND SONS

ESTABLISHED NEARLY FIFYY YEARS
EXCELSIOR WORKS, 2-3-4 Hoxton Square, LONDON, ENG.

Telegrams: **Coromasdel” Loadon

7214 Q‘..t.l
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Jusr THE Tave

For Canada

Ettlinder’s Royal Series
Of Picture Post Cards

10,600 VARIETIES, EVERY ONE OUR OWN,.

OUR KING AND QUEEN CARDS, APPROVED BY
HIS MAJESTY.

OUR BRITISH and COLONIAL ARMY and NAVY CARDS.
XMAS POST CARDS. VALENTINE POST CARDS.

CALENDARS, CHRISTMAS CARDS, MENU CARDS.

All orders subject to cash against B/L or London references.
No. Catalogues issued. Sample assoriment £2.10.0,

Max Ettlinger & Co., Ltd.

10 Long Lane, London, E.C.

NEW YORK, PARIS

16
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CARTER’S SPECIALTIES

B asE o ————

CARTER'S IDEAL

WATER WELL JARS

CARTER'S INK ERASER
Removes ink blots from paper and eradicates ink and other stains
from all kinds of cloth, carpets, desks, hardwood floors, ete.

No. 491 2 onc-ounce bottles in a handsome pasteboard box
with shp cover. cach dozen in an casel box for counter display.

Last per dozen . . . $3.25

CARTER'S MARK-A-LINE SHOW
CARD INK
A water color, deagned especially for marking window  display

cards, price tckets, ete,  Always ready for use with either a brush
or a shading pen. It dnes with a smooth enamel fimsh and

DOES NOT CRACK WHEN DRY

Seven bulliant colors in quarts, pints and half pints, and two-ounce
cyvlinders.
No. 137 2 ounce, | dozen in a box.  List per doz., $1.20

CARTER'S

PHOTOLIBRARY PASTE

arc full moasure—and there-
fote ®conomical—because the
well for brush and water 1s only a
light test-tube held i the most
conveniont postion at the side
of the jar. Nothmg better for
home or office use.

All szes from 3 ounce 1o
pits. and from 10 cents up,

No. 11

ARE ALL

CARTER'S WRITING FLUID

1s tho standard office ink, bluc black, specially adapted to bookkeeping
and all uses where a free flowing, fine writing, permanent ink is required. It
1s the most impontant staple of the stationery trade.

CARTER'S CARMINE FLUID

1s a brlhant, fice flowing, non-copying red ink, which does not bronze and has no
cftect on steel pens. 1t 15 unsurpassed for contrast work.

1 a quick and powerul adhesive,
adapted equally to home and office
uses, and to delicate photographic
work. It is pure white, of smooth
consistency and {ree from lumps or
granules.  \Will not discolor prints or
sour on exposure in any climate.

All sizes n jars, bottles, and
tbes.

STAPLES
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CLARK BROS. &

LIMITED

o WINNIPEG
MR.D.A. CLARK
MR. A. D. WATSON Phone { :4!2‘

Sox 1240

Stationery Department

MR. J. GIBE
ASFEW SPECIALTIES

Eaton-Hurlbut's Holiday Line of Papeteries
White & Wycloff's Hollday Line of Papetsries
Stephen's Inks )
Underwood's Inks and Mucilage

LePage's Mucilage, Paste and Glue

John Holland Fountain Pens

Koh-i-noor Pencils

National and Walker's Loose Leat Price Books
Excelsior Typewriter Carbons

Inspection Typewriter Ribbons

A Thoroughly Gp-to-Date Line of Papeteries,
Tablets, and School Supplies

We bave ooe of the largest stocks of up-to-dat®
Staple and Fancy Stationery in Canada.

Book Department

MR. GEO, WILSON
WHERE.TO GET THE LATEST AND BEST SELLERS
CONISTON-- THE BEST NOW

Fine Presentation Books
A specialty,
Schoo! gnd University Books
Oxford and Bagster Bibles
Cheap Paper Novels, all kinds
LISTS SENT ON REQUEST
Get on our mailing list, we can satisty you as to selection.

AGENTS S
The Macmillan Co. of Canada, Ltd., Toronto
Macmillan Co., London and New York
A. & 0. Black, Fine Qolour Books, London
The Morang Educational Co., Ltd., Toronto

LinRARIES SUretien CORRESIONDENCE SOLICITXD

Al mail onders attended to same day as received. \Wecan get
you any book in print, no matter wheee published.

Printer’s Department

MR. GEO, WILSON
WRITE FOR NEW CATALOGUE

Agents for Ritchie & Ramsay Celebrated Book
Papers and Duplex Covers
Not the cheapest, hut the best.

Superfine Linen Record and Earnscliff Linens

‘The best value for the money.

Linen-faced Bonds, Fancy and Staple Paper
Qovers.

Repousse Bonds, Covers and Cardboard
Litho and Coated Papers

Invitation Cards and Announcements
Plated and hand.made.
Programmes and Menus
Wedading Stationery, over 100 new varieties
The very latest Jerigns.
Contracts made at market prices.
AGENTS
AULT & WILBORG INKS MOXMTROSE PAPER CO

RITCHIE & RAMSAY ROLLAND PAPSR CO.
JOHNSTON EORSBUROCH CO.

Sundry ' Department

MR. J. M. A. CLARK
Fancy Gocds, Dolls, Pipes and Brushes
Children’'s Wagons and Sleighs

Sporting Goods and Flags
of all kinds

Tissue Paper
Flat and Crinkled

\Western Agents for

Victor and Berliner Gramophones
and Records

Watson-Foster's Wall Papers

WRAPPING PAPERS,
TWINES,

PAPER BAGS,
BUTTER PARCHMENT

HAT BOXES and BAGS,



BOOKSELLER AND STATIONER

STANDARD GRADE ‘OF INK

‘ THE SUPIRIOR QUALITY OF WHICH ;
CANNOT BE DUPLICATED ANYWHERE

To answer the demands of the public, it became necessary
afew years ago for us to prepare an ink, the quality of
which would be satisfactory for Fountain Pen and general
use. Theresult was the productionof the now well-known

Waterman’s ldeal ink

which has met all requirements, for all purposes, every-
where, and we guarantee it to be satisfactory under all
circumstances.

Made' in Combined writing and Copying, Blue Black,
Jet Black, Red, Green and Violet, and put up in nine
sizes of bottles. Also our Desk and Travellers' Fillers.

OUR NEW DESK OUTFIT AND INK FILLER

Shown opposite, one of the most
recont developments in our ink
line, has met with favor through.
out the trade, and has proven to be
a much needed desk acquisition.

Write for complete price list
and information, and prepare a
stock for the coming season, now
while weather conditions permit.

There is sure to be a large demand
The spring metal holder can be for our make.

fitted on any desk bottle.

Have fulfilled every requirement for a high grade make for all purposes, and assures economy
in that they can be used from tip to tip. No up-to-date stationery store can afford to be without
a stock of this high grade make.

Wade in 17 degrens, from extra soft and biack to extra hard and fine. .

COMPLETE PRICE LIST ON APPLICATION.
A FULL STOCK ON HAND AT ALL TIMES.

L. E. Waterman Co., of Canada, Limited

136-138a ST. JAMES ST., MONTRFAL
New York, N.Y. London, E.C.




BOOKSELLER AND STATIONER

.« AN OFFER ..

It any customer who haa ever pur.
chased from uaa

- waterman's Ideal Fouatain Pen

is not getting PERFECT SATIS-
FACTION in'every way, with proper
care, we will either

1 Exchaoge for a now pen, {ree

2 Repair frea of charge

8 Refund the prico

We guarantes tho IDEAL FOUN.
TAIN PEN to givo perfect satisfac-
tion in every way, and aro ready at
any time

TO® MAKE GOOD

Your Name |
Coupled with Ours

in occasional local advertisements in the

daily press or periodical magazines, is
sure to provs of great value to you in
concentrating interest in your store, and
particularly in the Fountain Pen depart-
ment. This fact is proven many times daily
throughout Canada and the United States
by dealers making an occasional insertion

of special copy relative to Waterman’s ideal

Fountain Pens; and in many instances

using the electrotypes which we prepare

Over 100 pens in stock to select from

in every styleand sizo =+ ¢
We have the pen that fits your hand,

W. J. STEPHENSON

o suione Special
2 . A. i w
i __ aterman

Fountain
Pen Repair
Agency !

sspecially for this

purpose, and fur-
nish to them free.

The demand for
Waterman’s

Ideal
Fountain Pens

is constantly created and stimulated by our very bruad
national advertising campaign. Your locality see and read
this, and the particular maans of creating a further demand
and localising the trade in your store, is by this means of
cdvertising.

We show here two very attractive Ads. recently placed, which proved of
great value to the advertisers. We also show one of the many electrotypes
which we will send to you free on request.

Our broad advertising, your local advertising and a well displayed stock
of pens complete the chain, leading to large sales, of one of the most suc-
cessful fines in the stationery stores of the country.

Try it. Write for our aid and our free electroiypes.

Electrotypes appropriate for School opening, Thanksgiving and Christ.
mas seasons are ready for you when you want them.

Handsome and convenient display and show cases
furnished free to Dealers.

Do you own a Watennan
Tdeat Fountaln Pen, and to It
out of working grler 2 wigh
the Inereasing sales ol fountain
pons, the Waternian Company
have found It necessary to
oret a Canadian Reanch In
Montreal, und alt tepales and
exchanges will now be made
from the Montroal Branch—
thue saving 10 the custonier
the vost of Juty, ete., that bad
10 Lo paid when this work was
done In the States. We are
pnyl?g apeclal attention to all
trpaire and exchanges for this
district  af all Watermun's
Ideal Fountain Pone, and

should you find yom! pen notl
working entirely satlslactory,

Just wing it to us and we will

kl’n it Inmeadiate attenting,

Weearry in stock at all thnes

:&«;mr of thie celohrated

o of ne —
\Vuln’uu:’ldul. the geaulne

W. 1. F. MALLAGH

Coraer Market ang Dal.
housfe Streels
Brentfora, Ont,

(Opposlte Belniont Hotel)

*

L. E. WATERMAN CO. of Canada, Limited

156-188a ST. JAMES ST. MONTREAL
12 Golden Lane, London

178 Broadway. New York
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EBERHARD FABER: }&Y
ARCH

Assortment No.

contains quarter g’ross ofthe
most popular and attractive

LEAD PENCILS

with Rubber Tips. They in-
clude:
No. 482—MONGOL

The premier pencil of
the century.

No. 300—-DOT

Round, twist finish,
olive-green polish.

No. 375B—COMMERCE
Hexagon, black polish

The Mongol is the best
pencil of the time-—that
opinion is general. The
Dot and Commerce are
excellent for general use.
‘ \ Together,these formatrio
y S o 2 4 SRR of pencils that cannot be

L. e e = ——= equalled.

THE A RCH AssorTMENT

displays compactly and attractively a collection of commercial pencils which would make a valuable

addition to any retailer’s stock.
COLORED PENCILS

+ No. 455 Blue Lead
MONGOL No. 456 Red Lead

Cany et

NTFRT)
Tante

e

IR YR TR YA NI
N IETRRTES

TR IIYRY ST ¢ TIRTRN

R N RV RYLE TN

MONGOLV-BX l'q E.B} RI‘ARD FABER x 454

Hoxagon Shape, Rich Yellow Handsome in Finish, Unique
Polish, Tips Enameled in . — in Design, Lead of
Color of Lead. “Mongol” Quality.

Send for cur Catalogue
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FULTON SPECIALTIES

Manufactured by' the

FULTON RUBBER TYPE COMPANY,

128-142 Fulton Street, ELIZABETH, N.J.

(Formerly 31 Frankfort Street., and 455 Broadway, New York?

R

are sold by the leading wholesale stationers and jobbers with few exceptions. Those who are not
handling them should write at once for our catalogue. There is quite a varicty in the line and the
goods are made up in first-class style to suit the domestic as well as the export trade. WE SUPPLY
GOODS FOR THE FOREIGN TRADE, with the necessary accents, words and money marks
of the respective countries they are intended for.

We manufacture

Fulton Sign and Price Markers

Fulton Adjustable Rubber Type
Fulton Business and Office Outfits A
Fulton Self-Inking Stamp Pads

Fulton Quick-drying Stamp Pads
guaranleed not fo injure the
rubber,

Fulton Non-blerring Stamp Pads,
patented . THEFULTON

R T A LA R s A o O L e £ Sk AL Caial

WEIN £ IMEA 2 VNS

: Fuln Eite Stamp Pat, witn ORI AN NS
: wood base

£ o STRONG LGRS

S Futon Juvenile Printers’  and s BB e 8t
i

B

Toy Seis A\ va.w’%&m\»&\\\\e

Fulton Dalers and Numberers

FULTON StlE INKING PAD

We manufacture: also all
accessories such as . .

Polished Wood, Enamelled Tin
and Paper Boxes, Holders,

Grooves, ele. x ‘2Eb '&8-1008'
hich is the reas ur good 'Xn? ,gé 'Jaagé!
whichi  reason our goods an i
< furnished in first-class
:,;3:"'0’ a Io:'crnpri::f !hx:n 'mM ‘}? 160')
others. > WVA 31 130¢

FULTON DATING STAMP

DO NOT FORGET TO WRITE FOR CATALOGUE AND DISCOUNT SHEET.

FULTON RUBBER TYPE COMPANY,

128-142 Fulton Street, Eiizabeth, N.J.

I T C L LR C CNECCCCXRNCCCTCCRNNCNWACCNCSNCCSNSCCRN AL S SR A A AL A 2 2 8 2 L AL L AL 2L 2L SN

=3

00V VLV909TLAULITLRLCVVULVVLVCTLLLLLVLTLLTTAVLLLVTVLLTTTLLLLOVOTBD RIS TR C NN CCNCVE TS 2 2 0 2 2 2 2 2 % 2 2 2 2 o 2 o o3
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“It's the Solidhed Display
that Sells Gacks”

TAssortments to suit any requirement

FHawhes-Jachson Co.. Nahers
New York
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Subscription, One Dellar a Year.

Single Coples, Ten Ceats.
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MONTREAL AND TORONTO, CANADA, AUQUST, 1907.

Cloth or Paper: Which Shall it Be?

By Frank Wise

It is interesting to compare the different ways in
which publishers dispose of their surplus stock of fiction
in Canada, England, and the United States. The States
with its cighty millions of pcople can absorb almost any-
thing in the form of fiction in an cdition large cnough to
pay for the plates. A book that just manages cventu-
ally to wipe out its own indebtedness usually disappears
from view and mentory, and only an oceasional bubble
comes to the surface now and again in the form of
**Books Wanted'" in the Publishers’ Weekly to remind one
of its first appearance. The same secems to be true in
Fagland, but the sizes of editions there are smaller and
the costs of original praduction not so great. In the
States to-day surplus sheets, and often new cditions,
printed on cheaper paper, are sold to some of the large
jobbing houses to distribute in the small towns where
publishers® travelers never call, or they are sold to firms
whu make a business of putting these cheap shects intu
showy and yet serviceable cloth bindings to retail at
75c. These also are sold mainly to booksellers in the
smaller cities and towns not covered by regular
publishers™ travelers. In no cvent, however, does the
publisher dispose of his surplus sheets or cheap reprints
during a perivd of two vears from the date of publica-
tion and then not in a manner to hurt the sale of any
$1 50 edition he may have on hand. In England cheap
cditions take the form of sixpenny novels in paper,
which at once reduces them to a separate class and
removes still further any danger of interference with the
sale of existing copies of the same titles in Gs coditions.

We in Canada are not so fortunate as either England
or the States in the matter of inhabitants, and the
number of ~wur readers, and therefore there are not =2
great many novels which are actually printed here. In
order to get this market the Canadian publisher has to
take a certain number of sheets or bound copiecs and take
his chances of the book bring a suceess. Until withip
this last vear a Canadian publisher Jouked upon it as
axiematic that a certain proportion of his sheets would
have to be sold in paper covers and only a smaller num
ber in cloth. This meant that the only profit he caunld
hope for was to come out of the sale of his cloth copies
- the wholesale prire of the paper book being practically

hed
-

wi

the cost of production. Not only did he make no profit
on his paper book, and by issuing it for sale lessen the
chances for the sale of his cloth copies of that and other
titles, but the retailer also had to sell several paper copies
to carn the same profit as that made on the sale of one
cloth book. and this paper stock, especially in summer,
deteriorated ten times as quickly as his cloth books and
had often therefore to be sold at cost or less. Thus the
1etail purchaser frequently got his novel at the prime
cust of production, giving no profit to publisher or book-
scller. Lately the issue of a paper cdition has usually
been somewhat deferred.

It was the writer’s experience in the States, and
it proved the same with Appleton’s ““Town and Country
Library,”” that it cost just ns much to market a book at
Sle in paper as a cloth one at $1.50 and that. asidc
from spoiling the sale of tho cloth book, there was nat
so much prolit in the sale of three times tue number of
paper books as in one-third as many cloth boaks. These
paper issues in the States, therefore, had only a very
brief life and will probably pever be tried again.  The
argument that you can reach many more huyers with 2
cheap paper bouk tin the States 50¢ retail) has proved
to be fallacivus, and it is a question whether it would
not be worth the experiment here in Canada of issuing
new fiction only in cloth, especially since, in Ontario at
Ieast, the Government grant only admits the annual
purchase of a very limited number of novels by publio
libraries which depend largely on that grant for their
cxistence. The publie will read fiction and, if 1t cannot
he obtained in the town library. and cannot be had in
paper, the chaneces are that enough eloth-bound cuopics
will be bought to warrant the publisher in keeping his
sheet remainders off the market for two years. Whether
the possession of the Canadian market for a certain
unvel is warth a guarantee in the form of a lamge edition
w, of eourse, largely a matter of individual wpinion, but
it would seem a better policy to take only such a2 number
as cauld be disposed of in elath in a reasonable period.
In the long run it is bound to come to that, since pub-
lishers are, after all, merely human, and eannot afford
to transact business [or health or pleasure only.
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BOOK SELLER
— Canadian Books for Canadian Readers .
By E. 5. Caswell-

= While Cunada alwnys hins had writers whose publish-
-ed=works-hnve -hoen \mrt]w of note, well-qualified-to-tuke
Aheir place alongside Tooks of Aheir elass—by writers of
other-conntries, yet itironiy within ﬂue,lastten -or:fifteen
— - xeurs=thnt - Canadians-have-come=to=réalize-that they=have
aNiterature-of heir owi, perhnps not- peculiarly distisie-
Aive, et forming we mean -pari-of -the-great -common

(oek -of the worll™s literary -oniput, -
) “'ﬂw fmherﬁ \ﬂuere are - ﬂwﬁ” one: Julgh -well-ex-

afismn Jl('ro mul IIINL o th(,‘ lmnl\
“the bibliophiles they may ‘be seen in their dingyv-éovers,
coatedl with the dust. of -passing -deeades. While -print-
Wiwggl@s ztl\ugs Deen-classedzasanzart AlzinustEhe:-admitied ™

that the-carly printers of our country gave uicoinmotl
T seunt attention=fo-{hie-ennons-of art inheirhook-making.
- Pursibly thissnecounts for the general=indifferenee-of the
— people toward Canadian books,. Here and there were
“notable -oxeeptions, and these in most eases suitably ve-

rnfhnmnvshlp

ES=CASWELL.

wanded. But i1 wits not antil very recent yeus-that the
Canedian publishers -began to-elothe -their -litéraey -wares
iu dress of up-inalate, modern fashion,

About the same  time  sros¢ A new generation of
suthors whese mpies -camie to-be Ticard not infrequently
dcross “the lihe™ aind bevond the Xilantic. That ox-
ceptivaally clever  little  cuterie of pnet--*].nmpnum
Roberts. Camphell, €arman, E. G. Seott and their  eon-
temporates—ate responsible for much of this deésirable
awakening.  The approval withe-eritics in Britainand=the
Hmed \!mn And ﬂm ‘lu\er recn-vmunu b\* lhe ﬂm-\d—
ﬂmv luvramre “WeR lm! aln-ﬂﬂ ﬂeh 1o ﬂte lmﬂ‘emu m
onr tolleges, with soiie Tew shining eteqm(ms}, stowly
Tt wirelv 1aid the Toundations Tor a belief in the: mind-
of the publie that -Canada linil among her sons and
daughiers worthy swecoswors  of 1The greal masters of
Anglo-Saxon hteramm

The writér Temembers-heating D Goldwin Smith; in
Ylie-course-of 2 hidel speech at a hanquet 1o Sir-Gilhert
Patker, solie Vears apn, relite thal, Taviig a visiler in
Tis Tibrary who -expressed doubts of there heing sueh a0

- -~ Yl as @ -Canndian Rteratures Jiehad steppertover{o
- lﬂs lh‘u‘\‘hﬂ\_“! Taken dm\}x 1351\\ or i'vur hu@kﬁ’lm

(ki with-fine evnicisin)  had proved to-lis-guest that
there-did- ntuall\‘ exista- C:madmn Juon(nre!
Tlm polmv uf’theA

o njf
- A unall, “but-sure-
B The’puhlm!;em

\\ere nof
- editions=of ooles - up=al
dibraries. Some=of - the best otithese,

Mre-demar
and- while=tli¢ pubhshers \u-re
seridually-They -venture
Hfirmer-: benca(h 1he t, =
thamemw - mpgl;r 80 i
iug o pniblislier for his hook in- (;muula. i
But old-donbits, like-old-beliefs, die-hard. The-Cana-
dian public-have-not yer gained-a obust faith in_either
their own authiofs or -their publishers. A book to_havé

the=ready- e(mﬁﬂenee of - thelxmkbu\m' puﬂnc and mch

eases) must rqme heramcd h\' ﬂ\(- Toviews ut Amecrican
‘ v Aziile ery por hnok h\*

*A and mot
1o-Canada forfood-for-tlieir Jiresses. There séems-a-new,
Tresh note fromn the Canadian pen lhgi wing the trade.

The rtemarkable popularity of certain  of our newer
anthorx s materially enlarged the home market. The
Canadian sales, for cwnple. of Ralph Conner’s stories
liave ben immensely larger i propoction than those
witliiu-tliec United=States.

Happily,-too, of Jate a-literaturé-of anoré notableand
“endurimg ot has ¢ome into Teing. The brilliant and
w]m]aﬂ\* works ut such writers as Prof. Watson, Prof.
MeE a\a]w. D G.-C. Workman, Dr. Geo. J. Blewett, -and
otheirs, havé won gratifving  Tecoguition abroadc (‘omt
wmenting on- Prof. Blewett’s tecently issued volume of
plittosopliiesl-cszays, the Expsitory Times-remacks: <<1f
CGanada has many  plilosophical  writers: Tike this, as
Christian and as- strong, lier Tutuve -is more secure-than
the wisest of-her-statemen:can-make-it.>*

X pka-m-— sign of the 1imes-is the ntshm“\* Popular
reccphuu accordal -a view Canadian writer, Robert AN
Serviee, tie **Poef of the Yukon,” as:hie-has: “heen-term-
od; whoze fitst exsay inn Jiteratire; «-collection-of poem«
aunder tlie ol title of “*Songs -of -a Sourdough;*’ ran
Withinza few-woeka it A-third:adition, -and-a:salé-ofitwo
thousand=copies, Almost as-marked success-greeted Miss
(3()](!!!!!!1 3 \u]ume ol“& s and ‘Souneta’” last Decem-

Rev. J. 1 Freeman’s ““Life in the u,q.m,, o study
in English. 1\( claseie beauty < o

rid\i attest the gr{\wxgg Juterest talu\ in-onr own
‘mﬂmﬁ,
The hmkse]kn ~can ﬂu mneh io 'n’emu the-sale ot
: heae;

jlﬂl'“\ ;h«m lmk uﬂrmstr——um( (n -y cnthm-mm»
svihjeel.- Ohe- Imah. all (o T*cquenﬂy -of - mqmm maile
£ , .




- Anetding rlch —ime !hcu' m\u oﬂtcc, hmu!\cr can.t‘ the

otten -he: lmm\s nmhmg of he book,thou;h ihera may- lm'e
heen-repeated=notices-of-it=in-the:tradezjournals. Trecall
an-instance-last December -where=the-manager-of a. Jarge
‘iiok;ile[mrlﬁmn z iha cm' refused or- negleeted for-sev-
2 . h-nearly
five Jumdml copics Weré sold within a fortnight, and

Jargely. in. Toronto) -though ”t;ll,s(pn\grg ‘were repeatedly

AND S TA TIQ NER

uekmg- for-it. Bk hmdus. a8 a mle, ﬁud it hnrd to
intereat: the frade in unew Canadian books uuless they
are-those of popular authors. Howoever, there are-pleas-
ing-signs-of growing interest on the part of- {lia -book-
sellers, -and-the-time-is-near at -hand, it not-already -come,
when=the-stanip-of **made-in-Canada, " in=place- of ‘being
w_handicap, will be a deeided advaniage to-the book
lauviichéd tigon the uncertain sea of publication, -

L L

LEveryone nowadays  is  Wore or less l'aﬁlillat with
the gapsh-covers-of the-dinie -novel. Correctly speaking,
it should be-called a hatflime novel,-as the  class-of
Jm-r.mm: contemplated  tarely  rises above that price.
Time was whin the-dime novel- um\mandcd the .\ttentmn
_and_Feceived_-the approluuon -of people _in high -places.
A WFiter in the JJuly issuc-of e Atlantic, states that
“even- the grmt— Lincoln. was vastly cater tatned by (hc

i = T«Hh\’ Alic=dime= novel=is-hickd=up

-7 zmd cu-u b) people vnh

Just atter thc nuddlc o( thc |9ﬂx cm\turv 1he

-publishing firm of Beadle Brothers bogm [mbhshmg .5
series of ten-ceut publications, comprising manuals of
various Kinds ol ganes, iamlly medicines, etiguette,
conkery, letter-writing and various -other subjeets. The
sale-of tliese -manuals was so -successful as to=suggest to
the Beadles {hat books-containing tales -of adventure, 10
e sokl at tl'o popu].\r price=of a-dime, would he -a- 1-.00!‘
It was, as-tlic-subsequent prosperi-
t_v of thc fitm plamlv showed,

The firm-of Beadle Brothers at that -time, -consisted
of=Irwin=D. Beadle, Erastus-F. -Beadlc-and Robert Adanis.
They scecuted the -services-of=0rville <) Vdctor as- odﬂm-
‘He-forthwith=selected a number of wiiter
asked Uiem Ao sabmit stories ol about t\wuha{' Ve -or
h 101 usaml words. He-set uwm -certain Tules as to
The-ecessity for -continuous_action-througliout ‘the-narra-

tives, dnd: ds 1o-morality and=possibility.

_ The first dimc -novel 16 appeat was writlen by Mis,
Ann S. Stephens, aml was entiticd  * Malacska, the
Indian Wife -of the White Hunter:" For this-the author
was_paid $250, 1t -was -followed-cach -month with_a tdle
of 5 similar nature by vatious writers. Qubscq_ucml\i
‘he:novels ‘were-issued:=nuch-mote-frequently.
The-subjects-of=most-of the-carly dime- ovels-had-lo
do \uth ]mhan _and frontier Jile; 1:“: - occasional ale
-ol=these Jatter, ** “Maum-Guinea.and Her
] V' by Mrs. ¥ ictor, ‘was ckvchreil by
i to- Be ““as-absorbing as Uncle Tom's Cabin.™
1t cnjoyed 3 sale of 100.000 coplcs and ‘was translated:
uto-several languages. The price pald 10--authors aver~

aged-about: $150.

When-fitstissued, the dime :i’ib’jvélsjg’:i:ol a conveai-
-ent pocket: size; the large-lolio-size was first: issued in
1876 after the _prestige ol the Beadles had nundergonc

something- ntﬂz -decline.
Fot a time the Beadles bad a -clear field, aml waxedd

. The Rﬂléé; of the Dime Novel

E. Ralph
successful rival wlio supplanied them in the dime novel
world, 11 was said that  one day, Erastus F. Beadle,

the-head-of the fivm was !‘\ll\mg 1o one of his- coitribu-
tors. He-pointed to the firm’s bookkéepet, (‘mrb«- Mun-
to, and said: “-Over there as o fian who will be coii-
(cut with his routine work forever.” Beadle, howover,

was !nhm‘mg umlv a  delusion , for less than a yeaf
fater Munre left the firm, hunted up Tewin P Headle,
wlm alsu ll.ul Jeft {hc firm, and together they hégan 1o
qpublish tiie Munro Ten Ceil Novéls. The qx—l)ool\kcr[wr
bcumw he ‘most sertous rival of the !lmd les and was
and fall. Mmiro -died i 1896,

Abgut the-close-of thie
dishers of dime and half:dime novels appeared. The -old

seventies, numerous- other=pub-

Indian, frontier and slave subjects began to disappear,
and to be nplawd by cowhoys, train rohbers, and de-
feetives. Tlie tone-of Uie stories hecame lower and- low-
-er, until to-dav there are tliusatids of parents who for-
bid Wit children to tead the bload anid thwuder, crime
snd torture tonuny-rot, sandwichel ih between the glar-
ing paper covers -of the unodern_ five-cent. qiovel-for hioys.
These five-cent novels, with their coarse stories-of- -erime
aml ngmgajﬁ wherein  youthful heroes and -criminals
rerform highily: impossible feats, and through the piges
-of wliieh stalk villiins of the tilackest dye, who invari-
ably effvet Their -escape fiom Jistice o provide -exeite
-ment for <the -next -namber, are the direct ﬂeﬂcmdauh in
A degenerale form of Alie -ariginal- dime novels pablistisl
by the Beadles.

\xfa rulc Hw mmh 51 ﬁw—ﬂ-ul un.d mns in-a series,

The latgcsL dcalvr in dmu fiovels -in- ’I‘nram\n 4% M
Durran, 188 Queen strect cast, with whom Ahe writer
dad dn interesting chat. Tn Nr. I)uggauas -opinion- -the
sooncr the sale-of the modern dime novel is stopped the
hetter Tor the vouth -of the comitry. He handles them
Thecause others do. Te -can, ‘however, discern goﬂemmg—
of an unprmcment m the pr ent cvolution of the five-
cuxt nu\cji '!’hcu\ !rom talcs o(

!wld It ds Mr. Duggan's practwc to recon
spm'tmg -tales -ty his -hey -customers, and=he
1henii away from the ‘harmiul
nowl, and {0 raise their Jiterary taste a little. These
mttmg tﬂcs are an immense xmpm\emcnt over ﬂmt

has m&d-

-ed in weaning -many o(

immediate vmiccc-ﬁsors. .mcl their-development-may - “bring
he standard-ol the: Hhall-dize novelzhack to-and-ahwove its
starting:point. Thatds an cod muoch-to he Aesited e
ook and statiohervy trade, as the bulk of modrrn “five
cenl novels are a dnqr.\u- tiy-a-deeent, Jmok stme
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Jubilee Anniversary of an Old Firm

The Brown Bros., Toronto

Establhished an “Tosonto i the vear 18536, the firm of
the Brown Bros., Limited, wholesale and manufactaring
stationers, have now scen h{ty vears of existence, Of the
otiginal thice pattnets, Thomas, Johu and Richard, only
the lastnamed  still survnves. In hale and hearty old
age, Ruhard Brown, president of the company, still con-
timues to direct its affairs with unabated vigor.

The Browsn family have been stationets thiough sevet-
Al pencrataons  In the latter part of the cighteenth cen-

RICHARD BROWNR

tuty, Richatd Brown™s prandlather, Thomas Brown, lav-
me completed has apprenticeship, set up i business  for
himcell w0 Newegetle-upon Tvne i England, and became
famous as an upnght and enterpising tradesman His
son Thomas, who succeeded ta the business in 1822, was
seized with an adientutous  spanit  and sailed  with his
farmlv to America in 1846, coming eventually to Toron-
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t:)', where he started business on King sticet. In 1856,
his three sons, aforementioned, succecded him under the
firtn name of the Brown Brothers.

Riclrard Brown got his first lessons in the book bhusi-
ness with Thomas Maclear, who had a book store on
Youge street, and whose cmploy he entered in 1848,
Maclear was something of a publisher, too. He brought
out the first Canadian cditions of Smith's ¢ Canada,
Past, Present and Future ™,  hirwan's Letters ™',
*“ Uncle Tom’s Cabin,”” and other books. But his chief
claim to our remombrance is  the enterprise he showed
in undertaking the publication of the Anglo-American
Magazine, perhaps the most important hiterary periodi-
cal of its day in Canada, of which some seven volumes
appeared ore it shared the fate of so many similar ven-
tures.

It was in the year 1856 that Richard Brown, now
well versed (noall  the  details of the craft, joined his
brothers in business, and from that time to the present
his nterest and activity have been unbroben.

From 1856 to 1900 the Brown Brothers were located
on King street cast, occupying at first premises  where
the Kipg Edward Hotel now stands, and soon after maov-
g to larger premises ou the north  sude of the street
wear Chureh street. Then a larger factory was roquired,
and in 1900 a Sve-storey structure was erected on Wel-
lington street west on the site of their present building.
This fine new factory and warchouse was tothlly destroy-
ol in the conflagration of 1901, The present building,
constructed of re-inforced  concrete  and expanded metal
and entirely fireproof, was erected to take its place.

The bulding is {our stories in height with a commo-
dious basement for the storage of heavier lines. On the
rround floor the paper stock is carricd ; on the sccond
floor are  located the general ofticex, sample room  and
statwonery stock. The upper floors are occupitd by the
maunufacturing departments, where blank books, station-
ery and leather gonds are produced in large quantitics.

The orncdaal partunetship was come vears ago convert-
ed into a joint stock company, whu.e present oflicers are.
Richard Brown, president , T. A, Brown, vice-president ,
J T. Hornibrook, secrctary . Robert S, Brown and H.
J Brown, directors  Mr. T. A. Brown is the cldest son
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of Mr. Richard Brown, whose second
son, Mr. R. N. Brown, is also in the
business, so that the fourth generation
is now represented in the management.

So high has been the standard of work
exceuted by  Brown  Brothers in theic
bindery, that they have had remarkable
suceess  in the  winning of diplomas,
medals, and other honors at numerous
exlubitions. They have  still o thew
possession the book with which Thonas
Brown the sccond, won the first  price
at the first exlubition ever held in lo-
ronto (1816), and from that date to
this they Wave never failed in taking the
prive at the annual  exhibition  They
won a medal at the exhibition held in
Montreal in connection with the open-
ing of the Victoria Bridge in 1360, At
the Philadelphia  Centenmial  they  won
high honors. ‘They  received  three dip-
plomas at the  Paris exhibitions
(France). They gained a  medal and

diploma at the Indian and Colonial ex-
hibition in London in 1886, and had ihe
same  Success at the World’s Fair
1893. In this latter exiabit were some
beautiful examples of inlad work, of
full morocco, and antigue, and of half
morocco, Russia leather, and calf.
Throughout its whole carcer the house
of Brown Brothers has been notable for
the harmonious relations existing  be-
tween employer and cemployvees. ** Good
wages  for good  work,” has been the
motio of the establishment, and many
an employee has grown gray i its ser-
vice, working constantly vear after year.
The same spint still prevails, and with
the two sons of Richard Brown, and
wasisted by otler members of the stafi
who have heen long connected wath the
establishment, “grown up n 1ts service
antd greatly contnbuted o its success,
possessing a thorough understanding ol
¢ ery detadl ol the business, and aeady

Ground Floor.

Entrance and Order Depargment.

to maintain the high traditions of the
house in evay  particular, Browa
Brothers will, doubtless, continue long
to be what it so long has been, an in-
stitution of Toronto.

POTATO LEAD PENCILS.

Consul Frank 8. Hanuah, of Magde
burg, reports that a company has heen
formed to perfect an wvention which
wstead of making  use of cedat wood
substitutes a compact mass, the main
ingredient of which is potatoes.  The
invention has finally been perfected and
the pencils are being manufactured.

These pencils  while slightly heavier
arte the same i size, form and appeas-
ance as those at present in use, admit
of sharpening a little more easily, and
can be produced at a nominal figure.

Second Floor, Stationcry Department and Sample Room,
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- Possibilities of a Sheet Musi
’ By Ed. Michael

Nut many years ago a sheet musie connter in n de-
Dpartmental store wag an upheard of thing.  To-day in

_ huinerous Jarge depavtmental stores throughout Canada

can-be found 1 musie-connter suituble-to the size-of the
establishment. On -these-counters you-are —sgylt:(¢::lixlil%§tll
the popular songs of the day displayed.  Merchants in-
terviewed-on the subjeet have nothing bhut praise for ;ﬂ}(z
day when a music department wag -established in their

--store, -

_ " The prejudice of high-class singers_against the popu-

lar variety of songs was overcome when Mme, Adelinn -

Pattiintraduced - and- sang -in-netien, -on -her fuvewell
tour,populiy song, writfen especially Tor the -occasion,
by an American composer, who is now one -of the fore-
~most-popular song-writers in-the worll.  The “introdue-
ion=of 4 {
ke=down allopposition, afid-to-diy any high-clussTper--
fortier will ghdly introduce -on the market a popular
balladl.

Another resson why popular songs  have met with
marked Tavor todday. lies in the faet that only @ few
YeatEago, 1 perxon Who was-the proisd-owner of 1 piano,

W CHELL.

was known a5 n pessessor of wealth. In these days,
Wth- few evceptions, every Jemon, wostmtter of what sta-
tion- in hfe, whether he be rich or poor, owns. or coulil
ke wished, o plane or other musieal instrainent.  The
Taet that there are so many of these  instruaments nsed
creates 3 greater demand than ever for-the Hghter class
of popnlar music.

Then agnin, inost pulilic schools, at the present time,
teuch the rodiments of musie.  Tu faet, just now it is
PATL of aluiost every clldisedueation.

Phionographs, graphophones aml pianolax have  also
créated-quite a- feelifg Tor this-class-of music. 1t mighit
here -be stated that these msteaments are éoming nofe

_nte- Tavoer every day owing 1o the sneetss witli wWhieh o
ballad, anaich, o popular instromental - piece tan He
adapted to them.  Sonzs of the popular class have Ture
ther been brotight to a prominent  place in the pulilic
ostimation by the mtnadnetion  of illasteated ~liles_ e
“rephing the seenes mid-eharaetereof a-spe. These slides

wpnlir sang, hy-so-talented an netvess, flually -
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~background. -

“asvaluable-in=supplying the-publi
e

Department

are-both-interésting and artistic-and=give-an-ailded=fnish
to-the rendering of .a=song,
Still another item whielr has ‘been-iustrumental - in

creating and-inereasing the sale of-popular songs -is the,
increasing number of vaudeville-and-musical-comedy per-
formanees-produced-on the stage, In-nearly every-in-
stance :these _pérformances-a re=made=up=almast-éntitely-of
songs of_a_popular vaviéty, with ‘up-to-daie-comedy -as=a-
- N —
Twentieth--centuey -book -and- stationery~vetniling hos
‘placedzitself among-the-fine arts.” Juzno-otherzbranch-of -
“commieree s refinéd agivssion, practised di plomagy, goml
“breeding, a knowledge -of ‘human- nature and sound com-
mon_sense uged. to-more -advantage.  These are qualities
=vi bilic -with-music-as:zin-sue-
ither lines-of -goods, .~

sfully: handling foods, .

Lo-éstablish-a music -department does-not. 1iCcessarily
imply that a Jarge-capital is needed. Epon estialilishing
a-department; -a-small supply of songs i8-quite-sufficient.
If custoiiiers requiré a shéet of music which. at the time
youzhave-riot in-stoek, it can. lie-conveiiently-sent for-hy

mail.  Rurther, if a dealer hug been froquently asked
for a- certainr song,

+ he-ean- seeure any nimber -of -copics

a-music-deparfment,.on
i ith-a-fewsjohbing

ueh-as Whaley, Roye.
rican Music -Co., Toroito,

The Delmar

or The
Music -Co., Montreal. These firms always carry a fully
-assorted-stock -of all carrent publications. Their -hayin;

facilities-are-sich-as to -allow -them-to-secure-large-quan-
ﬁtié.é,;xii\d:zsui)ply:thcfrctgilitrgjle,;g,'ri\'iug:itrﬁrs,t-élias.i:sigr,
~vice. If a-dealer docs-not-care=-to work -oit_this-Scale, he
amay write o the imisic publishers-in the Thnited States
This way invelves time wliére NSt a8 goud safisfaetion
may often=be-had From-the-Canadian-supply. houses-men-
tioned previonsly, ]

At the -present writing therée are six diffeient classes
of populir songs, numely,-home-and=mother-songs,-or-hal-
Tads, waltzes, marches; coon-songs, comie-turns- and _ligh-
tlass halluds.  Of the six different Kinds-mentioiied; the
AWo which are mecting  with  mnrked- favor {o-day ure
songs -of the waltzand march variety.  Ballads, o -hone
and-meother songs, ever vemain-a-stapl <artiele; whila-the
Teeling for-com-and-comie-songs is-only fair. But frow
Ahis-do not take it that there is no-sale for such sonigs.
Far fromeit.  The-only réason-why this-class-of:so ng-dots-
nol appear to-sell -as well as. sume -of hié-other Kinds js,
-mainly,-owing=to-the -number of these classes-of songs-ix.
stted every year.  They take extremely wéll in musieal
productions and in comedy turns -and ‘this explains the
veason Why so-many songs-of this variety Are=put on-the
market. ) o )

Now we omne to the high-cliss bhallad:  Mauny fine
compositions-of this-clasz-have -fecently been pat -on the
market. “Songs-of - this-kind -ave-of #:seléct- order-and-sell
well -amony the Vetter elass trade. 1f wounld ot he ad-
visable 1o stock leavily on 1liis class -of song -until- you

are-satisfied that you liave a fully established:mnsic -ile-
‘partment, ]
- I£-for -no-other renson -than-that-a musié depariment _

- serves ag-a good-drawing  éard  no-hook -and-stationery

House shouldzhe-withont-one. Tt ils,ﬁ;ﬂ(uilislﬁﬁgiiqmzilfn
erowds whieh threny the music department of one of

Montreal’s~largest_ind  diost upsto-datedepartiental -
Stores. s this is the desived-end, Jarge-erowvds ure gon-
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tinnally passing in and ond, and il other goods are artis-
tieally displayed sales are sure to resnlt,

In sueeestully running a sheet musie department, sal.
ary it net a heavy expense. The department ean be easily
put in charge of givls, who have a taste for mnsie, at a
salary of from F3 to K5 per week, according to the size of
the town,  If one of the hands employed is competent {o
play a piano, it is mueh better, as a person who sees n
somer Lo his liking, in many eases preters to have it play-
el over betore buying.  In any case, in establishing a
sheet musie department, the salary guestion ean hardly
he considered i burden.

AND

STATIONER

The profits of a music department arve large, as mosl
ol the enrvent publications ean be bought at from 10e. to
18ce, and generally retal at from 25e. to 3¢, Songs of
the popular varietys, suel as howe and mother songs, or
ballads, waltzes, covn and comie sangs and marehes ean
he bought, in most eases, at We,, and the high-class bal-
Ladds ot 18e. Book and stationery stores will do well to
cansider the question of - operans o wmasie deparliment.
Many Lunwe depantiental lonses do a0 bie wmail ovder
business, while s trade could be suecesstully  eatered
G by local stores o the numerons tovos and villages
thioughout the country,

A Retrospect of Fifteen Years in the Northwest
By W. C. Bell

It mught not be an exaggeration  to say that i no
other part of the world has such rtapd development been
nade as in out own great  west  duning the last fifteen
vears, and its an undeniable fact that this development
has subordinated to it a Laste for literature unsuipassed
w any other part of the Dominion.

A mining or 1eal estate boom will create demand {or
any luxury, and  books necessarily are the wreatest ot
these, but it does not create as hue sense of judginent i
the selection A bookseller is a Iitetary thermometer and
from his purchases one has a fann idea of the neighloting
culture. The evolution in this respeet in late years in the
west has been remarkable.

To what cause can this be attributed 2 Undoubtedly
to the influx of a superior class of immgration. Where
winters  are long and  habitations ate far apart, the
tancher has the solace of his lafest novel. In the town,
when a few years ago it was the desire of cieryone o
make his pile and go backh cast, books were supetilous
This is now changed,  when villages become towns  and
towns hecome cities in the course of a very few yvears,

The prople who make them become too attached U them
to leave, they founded an anistocracy hased on culture,
and then cultane 1s good hterature

Thete ate many  excellent pnate hbtanes o the
west, and 1 speaks well for the up-to-dateness of the
western hookseller that e can wmtelhgently bl e e
quirements of an advanced collector, s store s usually
well-stocked, classitied, and well-kept, and s assistants
eenerously paid.

In & new country, where 1t s not aiways possible to
secute Lhe senvices of an expert, technical books of all
hinds ate in constant  demand. Sowmcone enguires for
*The Modern Housebuilder,”  another  for ** llow to
Make a Vol and thus unceasing vigilaneo is required
to heep the stoch up. The westerner never negleets ths,

It s withus the wiiter's memory that o number of
veats ago he called upoi a new and prospective customer
1w mining 1egion, and was clectitied with the state-
went that notling was wanted but editions de luxe. A
bhappy insphiation and a4 cood assortment of hutnt-leather
covers overcame the dulicalty

Impressions of the
By W,

Phe National Association of Statwoners and Manufac-
turers of the United States, which held ats third annual
convention at St Paul last month, is a virile and bus
ness-like organization. It is composed of a cousiderable
number of local stationers’ assoctations and clubs, scat
tered throughout the cities of the union, cach of wiich
sends a delegation of members in proportion to s swe
Manufacturers, wholesalers and retailers are mcluded
the association, which thus brings together what might
otherwise be conflicting elements and harmonizes  then
vanous interests.

The business sessions were notable for their ordedh
ness, svstem and expedition, Thete was no unnecessain
discussion. The presiding otheer, Mi. ¢ . Munn,  of
Philadelphia, held the procecdings well e hatdd and ap-
parently had no dificulty in Keeping the delegates m
order.

The organization of the association is such as to
leave very Dttle  executjve work  for the comention to
handle. A good strong hoard of directors, ficaded by«
capable president and sceretary, attend to the affairs of
tlw\as§ociation during the year and at the annual aneet-
ing, their reports and recommendations fotm the hasis of
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National Convention
A, Craick

1he worh  The resalt 1. that  the convention becomes
wote o centie for the exclnge of wdeas amd experiences
amb the eception of 1eports than for the actual trans-
action of business,

The assoctation cach yeat appoints 4 nundper of small
conunitiees to handle the atans of diierent hranches of
the trade, and Wie teports presented by several of these
commitiees weie of extreme value.  As an example of the
work of one of these committees, readers are referred to
the article on * The Haudhing of Blank Books,”* which
appeats elsewhere 1 this issue and which has been con-
densed from the report of the comumittce on hlank hooks,
prepared by Mr. Stevens. The practical vadue of this re-
port was so heenly realized by the delegates at the con-
vention that 1t was decided to have 1t published w
pamphlct form and seat to every stationet i the United
States,

The attendance at the convention,—about 200— was
considered gaod, e view of the fact that St Baul was
o far west of  New Yorh,  Boston and other castern
aties,

A number of valuidde addresses were delivered at two
sesstas of the convention W wen prominent in the trade
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My Fletehier 18 Gibbs, of Chicago, spoke on ** The Mak-
we of Poees 0, Mro Geo. M. Courts, of Galveston, dis-
chaned 0 Business Methods 0 MO0 1L L. Wermeke, of
Grand Rapuls, emphasized the importance of ** Good Fel-
lowslip ** . Mr Samuel Ward, of Boston, * HNetnzed lox-
peiees 0 M M Lockwood, of  Buffato, * Competitive
Prhices,” ete These addresses were all carefully prepared
and full of meat. As occaston offers, condensations  of
them will appear in this paper.

The local associatian at St Paul were untinmng in
their efforts to make the visit of the statoners a plea-
sant ot On the second dayv of the convention the dele-

AND STATIONER

gates were treated to a trolley ride through the Twin
Cities and  the  neighlhoring  countrysyde as far as the
celobirated falls of Minnehaha.  Afternoon tea on the lawn
was served at the Town and Country Club, and at six
o clock the entire party were tahen on board one of the
river steamers, spending the evening in the enjoy ment of
A pleasant sail down the Mississippi.

Next year the association will hold its convention at
Boston, under the presidency of Wm. J. Kennedy, of St.
Lows. The Bostonians present at St. Paul assured (heir
fellow-members of a splendid receplion and wndoubtedly
the Boston comvention will be a good one.

Show Card Writing

By Craftsman
Continuad from July nuinber,

8crolls and Panels.
To more cloarly indicate the brush strokes in the
coustruction of the scrolls, we have engraved them on a
Wack background. It will interest the student and all

polesstonals to see the wonderful versatiity of our art-
i, aml to leatn  that cvery  line on these plates was
exccuted wWith a brush, and, with the few exceptions men-
tioned, frechand.

It 1s advisable, at the beginning, to usc a drawing
pen for all straight lines, which will then be of uniform
Unekness, and, guided by the edge of the ruler, they will
be exactly strawght. Figs. 1, 2, and 3 were constructed

7 brush. Figs. 4, 5, 6 and 7 are

ftechand With a No 7
drawn from  shapes  cut from paper. Fold a sheet of

paper . dtaw on the nght side of the crease onehalf of
e desien . then cut ont the doublefolded pattern wath
Matk out the pattern by laying it flat on

ERRR LRI &)

yvour card, using a pencil.  Such patterns can be used for
small price tickets, trade mark panels, initial centres, or,
when mortised, after having your pholo engraving made
with black lincs, can accommodate any kind of type.
These panels, cut from thin card, can also be used to
advantage for spray or spatter work in any size desired.

Atomizers.

Atomizers used for spraying designs can be bought in
any artists’ supply store. One kind is operated by apply-
ing onc cnd to the mouth and blowing steadily through
the tube, which mecets another at right angles. One end
of the latter extends into the bottle, holding the spray-
ing liquid. Another kind has a rubber bulb, which is
pressed in the same manner as in perfume sprayers. You
should place a large sheet of paper on your table to pre-
vent it from being  stained, as the liquid sometimes
spreads further than one might suppose possible., The

atonnzer should be held at a distance of from six inches
to one foot from the card. A lttle practice will enable
vou to show light and dark tints as desired. Professional
card writers usc an air brush to do this kind of work.

The best, cheapest and most effective color mixture
for spraying is any of the standard lettering inks. Usc
about cight parts of water to onc of the ink.

Spatter Work.

A primitive and inexpensive method for producing
sprady effects, but of coarser appearance than that which
1s accomplished with atomizers, is to use an old tooth
vrush and a small stick like a toothpick. Dip the brush
mto vour diluted color, and shake out the color so that
1t does not drnip. lHold the brush with the bristle side
within six inches or a foot {from your table. Draw the
stick across the bristles while holding the brush in your
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left hand. Fern leaves, letters cut out of any kind of de-
sign on card or paper, are laid flat on the paper or card-
board to be ornamented, small weights are placed thete-
on, and by liberal spattering around the design tho card
will show a plain surlace when the patiern is remorved,
and the design will stand out clearly.

Lettering on Mirrors or Glass.

It you desire temporary signs on mirrers they can
readily be writtion by using any of the white or water-
color mixtures. If you wish them to remain on the glass
any length of time mix the paint in the same manncr as
for card work. It can be removed by using hot water.
1f the sign is to stand for a few days, add only a few
drops of mucilage to the water-color. Flat brush strokes
are the best for this purpose. If you wish a temporary
sign on the inside front of your show window, trace your
sign on ihe outside with chalk or soap ; then lollow these
lines from the inside of the glass. Any colors may be
used.

Ribbonettes.

These designs are intended for use on stationery or
hox Iabels, and can be used to good advantage as corner
designs on show cards. In the latier case the show cards
should be tinted, the outlines in black, white, or gold.

Duplicating Cards by Engraving

When large quantitics of the same card are desired,
whether it is a small ticket or a full-sheet card, it is ad-

visable to make onc carcfully lettered design in black on
a while card; then send the design to the photoengraver,
in order that a zinc etching may be made from it. The
desired quantity of cards may then be printed in any
color or combination of colors, on any kind of plain or
colored card. Comparatively few printers are equipped
to handle eards larger than quarter-sheets, 11x14 inches.
Many ecards are printed in this manner, and the first or
““initial’’ letter is afterwards paiuted by hand and fin-
ished with scroll-work. Others are printed entirely on
tinted cards, and only the shading of some of the words
is done by hand, giving the card a much betler appear-
ance than if printed from several plates.

Another method is to engrave the displayed letfering
(that is the bold letters), then print and fill in the un-
displayed words by pen hand-work. The displayed let-
ters can, of course, be shaded by hand, which, to the
average persvn. creates the impression that the printed
letters are also hand-work.

Scrolls.

Figs. 21, 22 and 23 shows the simplest construction of
scrolls. The heauts of designs 24 and 25 will appeal to
the most ignorant «ud untrained eye. Scroll work should

AND STATIONER

not be designed with a peneil. 1t shonld be preetised
often. From the very beginning make your strokes as
vapidly as possible,  Yon will soon be astonished at the
endless variety of designs that you will originate, It is
very mueh casier ty originate seroll designs than to copy
them. By practising Figs, 21 and 25 and gradually join-
ing them, as in Fig. 23, you will become acquaninted with
the construction of intriente designs.

SHOW OCARDS. .

Peoplo liko to sce other people work, especially if it
is work that requires some particular skill. Why
wouldn’t it attract a crowd if the store’s show ecard
writer should do his stunt onc afternoon each week in
the show window ¢ Fix him up an eascl and let him turn
out bold legible cards as rapidly as he can. The crowd
will take notice. They’ll spell out each word as it flows
from the artist’s pencil, and if the phrases are apt and
striking” they will get the full advertising value out of
them.

If you doubt the drawing power of the plan, just
look out for the next bulletin painter you seo at work
and notice how many other people are watching him.
The knack of making letters is not common cnough to
fail to attract attention.—Advertising World.

—_——

“How is it that a strong man like you cannot get
employment ?** a lady asked a tramp.

The mendicant replied : “*Ah, mum, yer see, people
wants references from my last employer, an’ he's been
dead about twenty years.”’

Mrs, Tellit: “I'm going to mect my hushand at two
o'cluek to-day to select the paper for the dining-room.”

Mrs. Askit . "What do yuu want him along for ¢

Mrs, Telit . I it dont bk all right, then T can
say it is his fault.”
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Reasons for the Adoption of the Net System
By William “Eyreell-

The booksellers-of Untatio having formed themselves
nite an association for the advancement aml protection
uf their business interests, it is important that they
should-consider-carclully, decide wisely, and=act as-a unit.
in those matters which come hefore them “for consilera-
tion.

It isx cobvious that many unsatisfactory conditions
prevail to-day in the retail book business-of Canada and
of the many difticulties with which hooksellers have to
contend it -is prohnb]u that the geeatest is that of
price-cutting. It is the-common practice ol many stores
n every town, large or amall, througliout (zanmh, to
1ty to-create the impression by sensational advertising
that they regularly sell goods at less than-cost.

The late P. 'I'. Barnum found it profitable to intro-
aluce u Jarge-element of humbuyg into the circus business.
and, judging by appearances, it seems fair to assume

WILLIAM=TYRRELL.

that many retailers belicve the same thing is necessary
in -ordinary business. In order to mislead -the public no
Lait isamore -often-selected=-than-hooks. These arc-adver-
tised in such 1 way as-to convey at least two-ideas to
the unthinking mind—one that booksellers are-extortion-
ate in their dealings, and the other that the advertiser
1= & public -benefactor. This plan-of deceiving -the=public
‘has=heen so olten -Tesorted- to. and is=kepl -so-continually
in evidence that many people now pass suepncmus]v by
tlic doors of a bookseller to purchase their intellectual
fouil or Tecreation at some counter where “books are
sold as merchandise” by clerks ‘who are -without .any
intelligent knowledge of -their contents.

Unfortunately this price-cutting method -of obtaining
busnens is not alone confined to competitors who Are
dealecs in other lines of -merchandise, for many book-
sellers- are theinselves ever ready to cut below the
-reasouable prices_ol - Tival bookseller in-order to-obtain

-

-

-ment which the publisher exacts

hllsmcas and the teésilt i that eachi cut usually brings
a lower retaliating cut until at lastlittle or o Jprofit.

remaliis to-either. The nnlrmndl) spirit thus aroused is
t -diffieult barrier to overcome in the establishment: of
‘thuse telations which ure much to be desired amongst

booksellers. So long &8 these conditions _exist the busi-
ness (or profession, as it shounld:-be) of booksellers will
be unprofitable to themselves, unutlg(uch)ry to the
public and of much lézs than its possible value to pub-
lishers-und-authors.

‘o improve by fair and honouble methods -the rela-

tions-of publisher, -hookseller und buyer is a task well

worthy of-the-best- eforts of:the-Booksellers' Assoociation
and the first obstacle to be removéd is that of unfair
and unreasonable price-cutting. In overcoming this e\:l
nothing has been found so effcetive as the ;dopiton of
what _is-known-as -the ““net”’ system. "1t is-not ‘necessary

‘here to explain this system in detail as it has already

heen very [ully indicated in prevxous numbers of The
Bookseller and Stationer, but in-a word it may ‘be saiil
that the foundation -of the -systemn rests- upon an agree-
fioMm the booksellér
\\heuby the latter is bouid not to sell books publtshed
undet the net system at 1ess- -than the -publisher’s
tised price-and also-to add postage if~the book is to-he
sent by mail.

1t is quite-evident that to -bring about the adoption
ol thé net system booksellers must work in 'lii'nﬁoﬁ)
with publishers_and each must heeome and- remain loyal
to the other. Once this ideal is -attained we can -bhe
certain that the object will be secured.

Having recognized that thg intetests of booksellers
and publishers- are olouly bound -together, it becomcs
cleut that the solution of the difficulty must be- worked
out b\ an agwenmnt hetwcen bﬁth pnrhes

to settle

this ampnrunt matfer, hut m (n‘eat Bntam and the

Gnitel: States, the -subjeet -has been given the -best

“thought -of -the-brightest minds and the result is -that

both countries have for all -practical’ purposes adopted
Ahe “net”™ systém to a very large-oxtent. -

f\t. first it was lppll(‘d only to thu more. importint

poetr\. eu: but egeh yesu: lus seen xts extensmn mto

-other-departments-of-literature -and” the-number-of-works

istuéd-under-the-net-system=is-growing-continually.
is-conclusive evidence that--publishér and bookseller find

‘the -system-practical-and in the interest of-both partxeq

The situation -in Canada is, however, somewhat dif-

ferént from that of either Great Britain or the Umuﬂ

States- and in- devising -a system that will .give satlsfac-
tion to both parties it may- ‘become necessary to modily

ot alter some of the=methods-and=rules which-govern:the-

practice of publishers in other countries.

But-the-end;in view-is-the-same -and=by availing-our-
selves of the experience of others and by bringing a

common sense judgment 1o ‘bear on this most Jmpottant

subject it iz certain that booksellers_and -publishers in
Caulda can umte upon A phn that wnll put. 1“ enterpns—

both ol muﬁtwn and proﬁt -whi¢h the bookeeller has

now to face, owing -to-thepresent- alsommaed tate-of

our -business. ) . o

This-
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Useful Pointers on H

AND STATIONER

andling Blank Books

By Chirles AL Stevens

The itom of blank books in the inventory of a
stationery stock is a large one, and includes a wide range
of goods—from the smallest pass book up to tho largest
full bound ends and bands book, and in the present day
we must includo in this classilication the almost endles-
variety of loosc leaf books.

No first-class stationer’s stock is complete without
a good looso leaf ledger, which can be shown should his
customer decide that he desired to look into a loose leaf
s3stem before he purchased new books.

The amount of capital invested by the average
stationer in his stock of blank books is much larger than
one would suppose, and it is by far the largest invest
went that a commercial stativnet in vue of the large
«cities has on his shelves.

1t is a wise plan to date the front label of cvoy
package the day it is received, as in this way you can
<ee how long certain books are kept in stock. Salesmen
should have instruction in filling » and putting away
new stock, to always put old books on top, and in this
way to try to keep stock new and fresh by selling the
old books first.

We all know that to keep a blank book on the shelf
from year to year, causcs the leather to rot, and we are
cither obliged to have the bhook rebound, or sell it at a
loss.

No matter how low the price asked for it, however,
inside of six months that customer will not be as well
satisfied with that job lot book, as he would have been
with a new one, as by this time the leather back ha.
split, and his confidence in his stationer exploded.

It is well to instruct salesmen to put the thick books
on top of the pile, and show them first, as oxperience
has proved that very often a customer will buy a 300
or 400-page book if shown to him. while if he had been
shown a 150 or 200-page book at first, he would have
purchased one of the thinner books.

Don’t put blank books over a steam coil or have then,
too near the ceiling, as nothing will dry out or rot
leather as quickly as heat. If you have to usc shelving
clear up to the ceiling, put the canvas bo-ks and lines
without leather bindings on the top shelves.

Relative to the expense of marketing this class ol
goods, did you over stop to think how much more it
costs to sell five hundred dollars’ worth of blank books
than it does to scll the same amount of pencils or pens 7
T'he freight alone is anywhere from three to four times
as much. It is a class of stock particularly susceptible
to depreciation by reason of patterns of rulings becoming
obsolete, bindings being subjected to shelfl wear, and
many other causes familiar to you all.

We must also take into consideration the difference
in the shelf room occupied—the number of times thesc
woods have to be rewrapped—the time consumed i
making sales and the additional timo required on the
pact of clerks for arranging and dusting to keep this
class of stock looking meat and clean. The fact that
blank bouk stocks caunot be turned as often as othes
lines has already been mentioned. Are these not gond
reasons why blank books should pay a larger margir
than some other items ?

It has been gencrally conceded that it is neccessars
to cnable a retailer to make a living profit in the sak
of pencils to add 50 pe: cent. to tho net cost to arrive
at the selling price per gross. The vrocess of figuting,
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as most of you have doubtless discovered, yields a margir
of 33 1-3 per cent. botween the selling price and net cost
per gross.

If the fact that 1t costs tho average conunercial
stationer 25 per cent. of ms gross sales to conduct s
business is a true one, and it undoubtedly is, the net
profit to the stationer on goods sold on a margin of
33 1-3 per cent. is ouly 10 per cent. or less.

This percentage of protit may be suflicient on pencils
or pens, upon which there 1s practically no depreciation
in value, but 1 my opinion 1s inadequate when applied
to blank books.

In puietng blank books, the e memorandums bound
m the more eapensive leathers should be marked with o
liberal wmargin, as they have to bo carried in large va
riety with tesultant detertoration and loss, and are sold
in small quantities, thus increasing the relative selhing
expense.

My suggestion would be at least 80 pet cent. i ad
vatnce of the factory cost for the price per dozen; the
price per book to be one tenth of the dozen price. For
instance if a book costs $6 per dozen, it should be
marked 310,80 per dozen, or $1 each. This gives the
dealer o margin of nearly 435 per cent. on the sclhing
price per dozen, and 50 per cent. or mote on the pricy
per book.

Those memorandums  which are sold frequently by
the gross and usually by the dozen, such as sheepbound
memotandums-and pass books, should be priced by adid
ing at least 66 2-3 per cent. to the net factory price pe
gruss, the duzen price to be one-twelfth of the gruss price,
and the price per book one-tenth of the dozen price,
beaving in mind that where a customer places an order
for une half gruss o1t moute that he eapeets a discount. of
at least 10 per cent.

Books in the quartu sizes are something which we
all of us have to carry. and which will be recognized
by most of us as slow sellers, this particular line owing
to its susceptibility of deseloping grey whiskers ought. to
be priced on a margin of at least 100 per cent.—and f
L could have my way without danger of unfavorable com-
ment from my competitors on the same street, I would
either make it 300 per ceat. or consign them to my
competitors’ shelves, and let them suffer the joys of
seeing them stay there yeac by year.

On the larger folio goods, especially the demy awl
medium books in full and three-quarter bindings, it s
not possible to obtain as large 2 margin as such goods
ought to he sold at--and for this reason it becomes
necessary to mark the smaller items in our blank book
stock with a liberal hand in order that the necessary
average can be maintained.

The larger books, however, should be marked by
adding at lcast G62-3 per cent. to the net factory cost
per book, thus giving a margin of 40 per cent, on the
selling price.

How many stationers are lettering books free of
charge, and how can they afford to do it ¢

Is it a matter of surprise that a customer requests
to have the entire history of his firm printed on the
back or side of a book when he can have it Gone without
extra cost-- and would 1t not be a matter of great sur-
prise to many stationers who have fallen 1nto thigs habit
of marking books free of charge should they sit down
and figure out what it is costing them ¢
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Suppost Tor anstanee jou ate selliog it buok for &4

whieh costs vou $2.40- 15-1¢ a-reasonable-propusition-that
vou should be requested- to place 60 or Y0e worth of
marking on it withont additional cost?

-Ope of the most diflienlt problemns which a stationer
i ealled upon to solve is a convenient and economieal
method of sampling memorandum ‘bhooks.

T du not suppose that any set yuale for this purpose
could- be successfully applied under all conditions Our
firm -has tried several -different ways, and- has -found the
most.satislactory one to-be a-cabinet containing-a num
ber of shalluw diawers, where the sample -hooks lie flat
under rubber -hands,

This method of sumphug enables
a-customer a very comprehensive
carried with the least possible delay
single size -‘being suflicient o
styles-of-ruling

i salesman to give
idea  of the stock

tepresent a0 number of

A label under cach book shoulil-explain -the aumber

-FRED-SMITH-

Prnldnl of Smith, Dc\-ldcon & Wright.

British Columbia’s

AND S

; a-single ‘hook -of -

Vice-Fresident Smith, Davidsos & Wright.

TN TEONEER

of rulings.in which such -book is earried,
the cost and selling price.

In stures where such goods move freely, the sample
should lie sold, as by -this method the drawers ecian he
kept filled with samples that me clean and fresh. .\
salesman or stock -boy -can fill-up -the-cabinet -cach-morn-
ing by Teplacing the-books-sold-the-day -before.

T would strongly urge every stationer to keep
aceurate stock hook of all his blank books, so that

cant seé which oods are selling and which are not,

together with

an
he
h- a as
some -lines -which-hic -is-now -carrying- and--which-he- think~
are necessary to -handle, he will find--he-can-do without.
s stock ‘book will show-that -he-does-not-turn-such
goods 1 Lwo years, and-that it will be advisable -to. cut
uut these lines, and replace them with more upto-date
goods, which will answer -practieally -the same -purpose,
amd-which can-be turned-two or three -times-a year.
NOTE. -The forcgoing article -has.-been condensed
from a paper read by Mr. Stevens before ‘the National
Association--of Stationers at St. Paul.

TERANCIS-WRIGHT
s«:mary-Trcturer. Smith, Davidoon & 'rigm.

New Wholesale House

A Brief Description

The formation of the nrm of Swmith, Davidson-&
Wrnight, awd the opemug of a large wholesale stationery
warchouseby them-in Vancous ef, -B:C., havebeen-notable
evenls i the history o the Canadian stauonery 1radc
“urmg the-past year  The new hrme live come upon the
scene at an auspictous  woment,  when the development
of Western Cunada sevinied to call for just such a- busi-
ness as they have succeeded wn -establishing. They  have
selected Canada’s  Jargest  western Sea-port for tiar
headguariers, and, with cheap water rates from the-Uld
tountiv. they should he o pusition to supphy staple
hes to e westerp trade at sausfactory hgures. Therr
futute cateer will be watched with interest and: their suc-
cess wWill be gratifying to-all-concerned.,

The three gentlemwn, wWho -have joined -forces in the
new Iiren and will push 1ts intereats, are-en -of-experi-

ence-in the-stationety and=fancy goods-husiness, aml=have
he further advantage of a close acquaintance with the
neiitiers -of -the -trade, with--whom they will:-have -deal-
ingsansfuture. Theitzpopulatity -in-the-west -will= be inuch
10 their advantage during the carly -days of -the firm's
career.

The -president -of the-company, Mr. Fred- Smith, -had

his training in the wholesale stationery -house of “W. I

-Gage-&-Co., Toronto, where he-cameqas-ahoy and-where

Tie- commued for Seventeen years. luring -the last fifteen

vears -of-this -time, -he -was-the-firm’s-western-represeata-
uve, covenng the entire western -ficld. Mr. Smith is &
thorough-going, painstaking business man, well-informed-
in the stationery trade and-a_competent-salesman.

Mr. W. E. Davidson, vice-president ol the company,

up-to the-time * his- Joining-forces with- Mr. Smith, was

ﬁ,
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i the employ of Nerlich & Co, the fany guods jobdg s,
of Tutontu, atd he, tou eptosented  his Ltin ful aneny
jears in the west. He is on friendly terms with eveny
dealer in that part of Canada, and the name of Bl
Davidson 1s a familiar one tn western stotes.

The thied partmer, Mr. Francis Wright, s the hrw s
seeretary  and  treasurer. His qualifications  as an ad
countant and office manager, fit lham admirably for the
woth of supervsing the hnanctal and ofice Gads of e
business. Like Mr. Smith, Mr. Wright s an ox-vmploy e
of W. J. Gage & Co., Toronto, where he was employed
for some twelve or thitteen years, with the exception ol
a4 four-year interval when hoe was e the oflice of An
mour & 0o, ol Chicaga

AND STPATIONER

it prensiaes wlaeh Smith, Davudson & Wiaght hav
pecured are lucated in the Kelly Douglas bluch, which is
cotosidotad By guany o e the bnest batlding used ex
clusively for comnercial putposes west of Toronta Tl
patt of the bullding. otcupied by the b, s shown it
lustration, which gives o good ddea of the size of the
prewases, The  lotation as very  centiall bewg at the
awticlion of Watar and Cotdong stiedts, aduent o the
CPR. depot. A switeh night at the bach dowi enables
thens to brng i goods by the car load and transfer them
4t once into the warchouse.

togethon, the new Gtmo s tidhing o splodid start
atd the enteepine and pupulanity of the principals would
seem to parteid o suecessful outeame to the venture

A Short List

of Book

Terms

From Powers” " A Handy Book About Books®

Allonym—False proper name. Worh published 1w vtdet
to deceive, undet the name of sume authur ot person of
ieputation, but not by him, as Peter Patley cAanual).

Bibliogonoste—An able Bibliogtapher, leatued 1o the
history of buoks, titles, colophons, ete.

Bibliographe—A desenber of books and other hitetany
arrangements.

Bibliography—Accotdings to Peigtiot the technical de
scription of the classificalion of books. llorne's Introduc-
tion, p. 271, defines it thus ==*In ity more extended
sense, it denotes the knowledge of books as regavd @ 1st.
The materials of which they are composed ; 2nd. The sub-
wets described by their respective authors; 3ul,  The
knowledge of diffierent editions, rarity, curiosity and real
value ; Ath. Their rank in the classitication of a librany ™

Bibliology—The theory of Bibliography

Bibliomania—Ger., buchernarr, hook foo, An accumu
lator who blunders faster than he buys, cudh biained and
heavy pursed , divided by the JAbbe Rue into three
classes . 1. The inordinate collector 2 The collector of
certain authors, cditions, subjects, cte 3. The collector
of books lfor the sake of binding only—J. H. Burton, the
Bookhunter (quoting Chasse aux Bibliographes), p 19
Perhaps this delinition is rather too severe.

Biblioplule—The lover of books for the sahe of rad
ing for his own pleasure.

Bihliopole—One who deals in hooks.

Biblzotaphce—On¢ who heeps his books under loch and
hey.

Bleed (bind.)=A work is said to bleed if cut into the
print.

Blind ‘Tvoling (biad.)—Coveis  ornamented with the
tools, but without, gold.

Books, (uncut)—A book the top, forc-cdge and bottom,
which has not been pruned by the binder’s kule, that
often despoils a work of its fair and ample marginal pro
portions. The book may or may snot have been cut open
for reading . it is Still *uncut' in the proper trade
sense.

Boustrophedon—(ym—ism)=The  1cal name  written
bachwards, as Johu Dralloc (Collard). Also an ancient
method of writing awong the Greeks, in which onc linc
was written from leit to right, the next from right to
1eft. and so on alternately.

Bouts Rimes ({rom the French bout, end)—In inghsh
ctambo  Lines written to given endings. said te have
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been anvented by one Dulot,  petbaps at the time no
other single ahsurdity cver had so great avogue.” Camp
bell s said to have written his poem of Lochiel™ an ths
mannet. For further account, see Wheatley, Of  Ara
wrams, pp. 3042,

Brachygraphy—Gr., brachus, short, graphe, a wnit
im. The art or practice of writing with contractions.
This writing was of ewght different Kinds , 1 By sigas
2 By contracuons; 3. By suspension; 4. By abbrevia-
tive signs ; 5. By small letters placed above, 6. By ab-
breviated letters | 7. By monographic or cucireled let-
ters; 8. By particular signs.

Calf=Books  hound in calf~skin  variously prepared
trough or plained). as grained, mabled, mottled, panclied.
scoted, sprinkled, stained, tree-wmatbled, in the varions
styles—plain, wilt, half extra, extia, super extra. .

Catchword=Fr_ | reclame , Get., custos. A term used
by catly punters for the word at the bottom of cah
page, under the Last ward of the last hine, which word
15 the fist at the top of the neat page—now  generally
disused, but stl] to be found 1 Adts of Parhament, Pat
bamentary papers, the Quatterly Keview,  and a few
ather publications.

Collate—To compate, to eaamine whether two things
ol a similar kind agree or disagiee.

Colophon (bih.)~Thu concdusion of a hook formerly
containing the place o1 vear, or both, of its publication.

Corners—The picces of leather pasted on the corners
of half-bound booha. T carly times valuable books had
mectal corners.

Cronggram—Where the date 1s expiessed by letters.

Cryptonym—Hidden, subterfuge. Applied to authors
who disguise or alter thair names . but more particulas-
Iv to those who disguise it by transposing the letters
so as to form ancthier natae, which 1s the anagram of the
1eal pame. As Olphar Hawmst, e, Ralph Thomas.

Cropping=The «utting down ol & hook near to the
printing.

Domonym=Popular a1 ondinary qualibeation taken as
a proper name, as an amateur,”” a hibliophile.™

Duodecimo="Twelvemo, 12ma. X126 of & buokh printad
o paper folded nto twelie leaves, twenty four pages.
The signatures are b, b2, U3, on the nist, third, and
muath pages. The wire mark is horizontal. and the paper
math un the forecdge  The usual sizes ate {2mo  and
roval or long 12me
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End-papers—The blank leaves at the beginning or end
of a book.

Exoteric Books—Those intended for the use of popu-
lar and ordinary readers.

Filleted—When the bands of a volume are matked with
a single gilt hine only,

Finsher—=The wotkman  who exccutes the coloting,
glding, and other ornaiuental opetations of hinding.

Fly-leal=The blank Ieal @t the commenvement o1 chl
of a book.

Folio—The s1ze of a book printed on paper of what-
ever dimensions folded into two leaves making four pages
—conlraction, fol. A falio sheet may be known, if print-
ed without signatuses, by the watermarks being always
perpendicular, and the paper matk 1 the middle.

Fore-cdge=—The front edge of o hook

~ B L e o~
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The Smith, Davedson & Tright Warchouse.

Forwarding —All the  opetations of boolbinding  up
tu coloning.

Gilt—A book bound st and strong, having plain cnd
papers and hack glt.

Halt-bound—When the back and corners of a book
only arc covered with leather, and the sides wath paper
or cloth. Conttaction, bi. bd.

Head-piece—Ormnanients placed at the tep ol the page,
at the beginning ol a chapter, i imitation of illuminated
manusenipts, now scldom used.

Imprint—Designation of  a  place where a work is
punted . cither with of without the printei’s name.

latge Paper Copies—Books printed on paper of cxtra
size with wide margins. Dr. Iihdin says he never met
with a book printed 10 Great Britain on large paper be-
{ore 1800, except a unique copy of Scott's *‘Discovery of
Witcheralt,™ 1581,

38

Macaronic (bib.)—Pertaining to or like a macaroni;
eipty, trifling. Consisting ol a mixture or jumble of
ill-formed or ill-connceted words. A kind of burlesque
poetry, in which words of difierent languages arc inter-
mixed, and native words arc made to cnd in Latin ter-
minations, or Latin words are modernized.

M. rocco.—A\ goat's skin, peculiatly dressed, so called
from the first having been introduced into EKurope from
Morocceo, but the best now bearing the name are now
manufactured at home. 1t is the most durable, as well
as the most ornamental, of the leathers used for book-

binding ; the styles are the same as mentioned under .

Calf.

Octave (print.)—Contraction, oct., Svo. The size of
a hook printed ou paper of any dimensions folded into
rizht leaves, making sixteen pages. The signatures are
b b2, b3, ou pages 1, 3, 5. The wire mark is horizon-
tal, and the paper-mark at the very top often consider-
ably cropped by the binder. The usual sizes are, imperial
Svo, roval $vo, demyt §vo, crown 8vo, post 8vo, toolsoap
SV 0.

Qut of Print—A\ book is said to be out of print when
the publisher has no copics for sale.

Phatmaconym—The namme of a substance or matenal
tuhen for a proper name.

Phrasconym~A phrase used instead of a proper name.
a5, .\ Lover of Justice;* A Friend of Humanity;”” <A
Beef Eater.™

Phreronyim—Moral quality taken for a proper name,
as, John Scarch (Archbishop Whately) ; this kind of
pseudonym is very popular, as, “Justicia,” ctc., etc.

Pscudandry—Woman signing a man’s name, such as
Julin Search (Miss  Austin) ; Bob Short (A. L. Bar-
bauld) ; Kenner Deene (Charlotte Smith).

Prcudojyn—Man signing a woman's name, such as
Clara Gazut (P. Mcrimee) ; Sarah Search (F. Nolan).

Pscudo-titonym—False quality or title, as **A Lin-
coinshire Grazies” (T. H. Horne).

Quarto—Contraction, 4t0. The size of a book print-
cd on paper ol any dimensions lolded into four leaves,
making cight pages. The signatures are b, b2, on pages
1 and 3; the water mark is always horizontal, and the
paper mark folded in half on the back of the book, still
midway between the top and the bottom.

Recto—The term formerly applicd to the side of a
<heet of parchment that was written on. The blank side
was called  verso, or the reverse. It is now uscd to
denominate the page ol a book printed on the right-hand
stde—always the odd page.

Register—A term used in printing when one page is
exactly printed on the back of the other.

Weptint—The whole or part of a book reissucd.

Roan—Sheep-skin embossed, principally used for cheap
Bibles and prager-books.

Russia—A soft kind of leather of a tawny color, and
cmitting a peculiar odor. It is said to be made {rom
the lides of cattle under three years old, curried with
the empyreumatic oil of birch bark ; but the process of
it preparation is little known, and not successfully prac-
tised out of Russia itself.

Tail-picce—An ornament placed in a short page to
fill up the vacancy.

_——

L. II. Hawks, of the €. Howard Hunt Pen Company,
Camden. N.J,, was in Montreal the end of last month and
ealled upon their Canadian agents, McFarlane, Son &
Hodgson, Mr. Hawks is impressed  with the growth of
Canada ang considers the conntry an ideal vacation spot
as well,
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The Stationer’s Window Display

By W, F

In most retail stores the importance of the show win.
dow as an advertising medinum is pretty well recognized.
Many stores  dry woods and grocery partienlarly-—in the
smaller towns, az well as in the larger cities, ereate i
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their windows works of art which are positively luring to
the public eye. Tn many dry goods stores specially train-
ed men are engazed at hizh salaries to  do  nothing bat
keep the windows looking attractive.

- -\ perusal of recent commercial records brings ont the
faet that the greater the attention paid te the show win-
dow, in conjunction with othier forms of advertising, the
greater a store’s prosperity.  The inference is. that to
be really prosperous ne retailer should negleet his show
window,

*‘Platitude!”’ says a kuowing one.  Platitude nothing
— unless platitude means “*plain truth.””  There is prob-
ably not one stationer fram the Atluntic to the Pacific
who attempis to do business with empty show windows,
The very faet that every stationer uses his windows is
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evidenee that window value is at least partly appreciat-
ed. Many a stationer thinks that his window is dressed
when he has put 2 lot of goods iute it.  The trouble with
the generlity  of statinnery windows  is, not thet they
contain nothing, bnt  that they contain altogether too
much.  There are stores and stores where the show win-
dow bias the appeararce of being **dressed” with a big
shovel, at the expense of stock  which should be on the
shelves fuside. Post  cards.  dolls, crockery, mechanical
toys, bhooks. magazines, papeteries, pens, pencils- hig-
wledy -pizgledy heaps of merchandise, piled tozether ap-
pavently with no trace of order, is the sight one meets
with too often when looking mte a stationer s window,

The first principle  of the modern  art ot wandow
sressing is simphicity. Too untell  merchandise. of teo
zreat arety, only serves to contuse, instead of to at-
tracl.  The abjeet of a window trim shonld net he 1o
show something «f everytling in slock at ene elance, bat
rather to direet the attention  te a few partienlar lines,
and, iu sowee cases, to one koe alone.  During the course
of a season, every seassnable article in stock should have
a turn in the window, But it is bad window dressing tn
try and show them all at enee. Ta keep its newness, a
window shanld anderge fesquent change of armugzemeat
and goods shown,
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Ralph

One of the wost popular and workable window-floor
arranzements for book  and  stationery display is the
pyvamid arranzement. This is an easily construeted and
wespensive tloor, and can be changed as regards color by
the use of different colored crepe paper for ench trim. In
arranging a1 pyramd, the uumber of steps depends upon
the depth of the \\md-m For the majority of windows
the threestep pyramid is about right. the first, or low-
vst step, heing formed by the window base, as shown in
Fie, 1.

For a small display of post eards, and to utilizo und
zive lite to the faces of the steps, stnips of wood, cut as
shoewa s Fizl 20 shoald be slued onta the faces of  the
stepse s that @ denble tow of post eards may be slipped

TR T,

\‘\\ )

B2  ARRAMGEAA ENT
Fig. 3

in. The height «of the steps ought, therefore, to be about
1we inches higher than two post cards.

The arrangement of books shown in Fig. 3 is ono very
popmlar with leading city stationers.  The method is to
Tay one book flat and then one upright, and eontinue the
lenzth of space to be nsed. A book laid open at an illus-
trated paze, here and  there. tends to awnken  publie
curinsity, Use the second step for a display of inkstands
wnd such-like faney articles, and the top step for a dis-
pl-u of boxed papers. which are capable of a very decora-
tive aveangement.  In such a window tvim there is the
havmony which attracts attention, and opens up the buy-
i inclination. Don’t place things very close tn;,ethcr.
The valne of white space around a newspaper ad. is well
known.  And lots of air alout articles in the show win-
dow is just as valuable. Let every article stand out dis-
tinet in its awn individuality.

Pictures are always attractive.  They also need lots
of room.  \ good deal of a picture’s attractiveness is lost
by its having teo mauy neighbors.  An arrangement such
a~ shown in Fizo 1 is simple and effective.  In a picture
window, of all pliees, avererowding should e aveided.
Ordinary peaple, sceing ton wauy  prelures at one time,
are apt tn be less wpressed than where a fow only  are
<hown. The attention has less apportunity to wandey, and
the enrtosity to see more is awakened. but not satisfled.
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BOOKSELLER

Drummer’s Snack
:B‘\,

“Laugh.and the-world laughs with-you.
Weep,and you weep slone.

Y orthe dear old earth must borrow-1ts murth,
-1t hes trouble enough of-its own.

Now this s a0 twue saying, and worthy of all decepta
tion, Jor a0 at hes the full. perfect and suflicient reasun
for the -existence of the Drummers’ Suack.

To be -great, vne must-have a- bistory,” says Mo
mouth sagaciously, to have a history, one must have
Ived,” he concludes a trifle oviously, and thus it is
with the Drummers” Snack. They are great, for they
have a history ot necessarily that it follows). they
bave a history beeause they ‘have lived. Individually
they have seen-the world, and human-nature “has-hecome
to them as an open ‘bouk. Colleetively -they are united.

AND ST

1w

ATTEONER

and Annual

Frolic

‘Raobinson

tu the hist the function -became too large for the Algies
1o handle, senerous and open-homed as they were. The
outing had by this time become au event to which a
Jarge -proportion- of the traveling world eagerly looked:
forward, and -its -popularity -was proved -by the clamor
that: arose at-the-first-hint of abandonment. A- club-was
formed and- officers_appointed- to-take-charge-of -the-out
ing, and the Drummers’ Snack was -fairly launched upon
its-career. ’
This vear's Snack -was by no means behind: -its -pre-
decessors in unadulferated- joHity. It was -held- on July
26 and: 27. -On that date a -CT:R. train left Toronto
with a heavy load: of knights. of the grip, and=picked up
<tray specimens-of-that hranch-of ‘husy -humanity -atlittlc

IDRUMMERS e SNACK ~The-Baseball Tesms and »ome of their sdmirers.

4@t together 1 a-bond of Tellowship -that shall-endure
weth xhu \un, Of !n\mr\ Lhe\' ‘have nu ]acl. l‘ he Immd

:mt]mnucs. dcsnmtc of hacknc\e\\ and- sterémypcd
~peeches, unnoticed by the world; Jackmg oven tho-con-
ventional-corner-stone 1aid=by n-Worshipinl=hand. But in
thevery modesty of its  inception lies  its present
~trength Througl itz initial obgenrity it
1o the recogmtion that 1t enjoys ‘to-day.
Seventeen vears age the Algie family, then in the
zeusral atore and: woolen mills business at Alton. Ont,
made a practice of anmually -entertainime, at 3 twoe days
wuting -held- 1n the viemity of the town, all the travelers

wha:-passed-through Alton duning-the year The-boys-had-

The Alme-fanmuly did-therest
Amselir - were addeld

nothing te do but come
As the vear~ went by and more

‘has attained-

stations -all_along -the road=to- Alton, which- was -teached
in-the-evening.
They were -met at the-station=by ‘the Alton-citizens’

‘band, Presided: over -by -Gap, Alberton-and-Dr. Algie. A

‘bevy of=zprettily -costumed-girls=with=throats=foll -of=mel-
ody Tollowed: a -bedecked-and-beribboned-carriage wherein
Alessrs. Harry Coffen-and Reeve ‘Willoughby satzinstate.
Almost all-the citiens. prominent and -othérwise. were
in -the -triumphal -procession- -irom- the -station to the
sreat tent—which-is -thé-only -official-home-of-the-Snack.

A concert: consisting of amateur and--professional-
1alent whe -gave their services without money-and-with
wut price, followed by a pathetically "humorous ‘planta-
‘tion sketch -entitled ‘The -Darky’s Dream,” constituted:
-the -bulwark of the -evening's entartainments. *“*The
Parky’~ Pream  was wrnitten especially for the Snack
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by Mi. Jabn B Nelligan, and the parts were all well
performed by .cummers, to the entire satisfaction ot
themselves and their audience.

The wives, sweethearts and other impedimentit at
taching to the persons of the members, were then shipped
off to Orangeville over night, while a choice bhaud ol
merrymakers, led by Mr.  Sol. Walters  proceeded
loudly, if not musically, to sctenade the peaceful village
and then about 4 am., to insist upon quartering them
selves upon Mr. Algie for the remaining hours of the
night. .

In the moming a miss business mceting of the Snack
was held in the big tent, where matters of impart to the
welfare of the club were brought forward and  passed
npon. Votes of thanks (suitably replied to) were ex-
tended to the talent, and a message of sympathy couched
in characteristic language and bound in black morocco,
was seat to the widow of the late Mr. Samuel E. Ryan
The following officers for 1907-08 were then clected - Pre
sident, Mr. M. P. Malone: vice-president. (a newly cre
ated office) Mr. F. C. Hunt, Toronto; Hamilton secre
tary, Mr. Bay Hill; Toronto seceretary, Mr. TRobert
Asher; home sceretary and treasurer. (by acclamation),
\ir. Bob. Algie, auditors, Messrs. Peter Smith, Tlamil
ton, and Will Meen, Toronto: IHamilten cexceutive,
Messrs. George Smye, Hy. Fekstein, Bob. Smith, Cout
Thowpson, Col.  John Stoneman, James Hooper and
Charles Smith: Toronto executive, Messrs. J. Wildlone,
W. Meen, Sol. Walters, D. McGregor, Will JJ. White, N.
Oakley. John W. Charles, G, Camphell. T, Gloster and
Robert Kevs.

The llowing were created honorary members: Jne
3. Nelligan. Ben. Arthur, Chas. Leslie. B. Melatosh, o
the Central Business College, Toronto; Alex. Farle, of
Creemore, and Donald McGregor.

Messrs, Amos Mason and Ross MacKenzio were made
assistants Lo the seeretary. Defore the meeting closee.
Mr. Bob, Asher was presented with Bill Colville’s prize
for having sold the most buttons. Bob sold 32, and said
it was pic. Snack buttons cost 1 cach and entitle the
owner to full membership in the club.

Ater the mecting, luneh was served by the ladies of
the Preshyteriun Church, for which the drnmmers were
woaked 25 cents cach, and, failing the vicht chabge, man:
of them wmade it a Little more. In the afterncon o
baschall mateh between Toronto and Hamilton teams 1
alted in a victary [ Toronto, at 13 te 11

The teams were as follows -

Toronte 1 Messes Jack Chartles, eaptmn, Bob Asher,
1. o Hunt, Tonnny Gloster, Jack Waldfenge, Il Meen,
I'ud Oakley. . R Fraser.

Hamilten . Messes, Bob, Smeth, eaptain, Gen Smye,
Hy. Eckstein, Billy Miles, Fat Gufford, Court Thompson,
Bill Wark, Slim Arthurs, 12d. Nally.

Followed sports of all sorts, taces, tugs of war,
hockey-broon matceh, ete.. as weli as a baby show, every
cevent bemng entered inte with that wild eanthusiasm pe-
culiar vo the genus drummer. Wath the last event on the
sporting calendar there ended what was declared by par-
ticipants ta be the best “Snack 7 ever held. Soon after
there wasnt a drummet to be scen on the tautal land
seape and the ullage of Alton resumed its wonted calm,

———

" You young scamp roared the old broker, rushing
in unexpectedly. ‘I thought vau didn’t smoke cigarettes,
iead Deadwnod Iheks” or whistle while sveun worked -

Well?  vawned the oftice box, laeomealls

And here 1 come .n and catch sou dmng all thiee

Yeo hut vnnaen t rateh me warkine -Tlnetrated

it
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BUSINKSS BUILDING IN QUEBEC.

By Crossles

Quebee has so long gone by the name of the ancient
vapital that somelow  the qualification of age seems to
Loree it way ute all thoughts  and  ideas conneeted
diveetly or indiveetly  with that  famoens eity,  To be
old in these young  days seems  to be almost a erime.
Quebee s old  dehghtfully aueient and honorable—but
while the city is so beantifully quant. 1ts merehants
are certainly open to no eviticism on that seore.  Change
15 rampant everywhere and the old order giveth place
to new. Quebee ax n busmess centre amd in its com-
mereial life is guite different fiom the storie eity we
ced about, Tt s ap-teedate, progressive and advancing
all along the line.

As an instanee of this spitit ot progress wight he
nentioned the firm of Jo A Langlus & Pils. wholesale
Baoksellers and  stattoners, printers and  puoblishers, or
mare correetly  dibrairies-editemrs,  importaturs gros ot
detail papeterie, imprimerie,  veliure. This  firm  was
established in 1865, To-day #t ocenpies a1 large five-

A. THIVIERGE.
Secrctary and Manazer. J A lenglain & Filo

“torey warelotuse at 222 22 Rue Destosses with o tloey
space of 12,875 spuate feet and i oadddition a0 wellstocked
bright smd commodions tetil store at 177 Rue St Josepl,
where a larze turn-over of hooks amd stationery is made
annually.

In the watchonse is to be found  a stock of blank
books aud ceneral stationery  that  puessesses merits that
wonld be hard to equal anywhere in the Dominion, A\
Iarwe business in these lines is earried on with the chureh
selivols and convents snd in some branches of 1, this
tivm hias the almost exelusive trade,

JoA Langlain & Fuls Lave a latee and groming field,
and seem o [ ssass the alnlity o handle the denands
of  then chontele satistactiecsdo. They bave a reputae
tion for thoerouzhoess and prompiness e all basiness
ransactions, which mve~ them o gemd starcdiog in the
]'ruvinﬂ-.

A puttiant of Mo XL Thivierge, the sevietaty and man
ager of the company. aceompantes this brief article. M.
Thiviergr 12 an exsample of the progressive voung basi
uess man che v saban thuae ap arennd the old Tary
ot Yuebee
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BOOKSELLER AND STATIONER

|| MONTHLY REPORTS

.

* FROM TRADE GEN:TRES

‘MONTREAL.

Tourist Trade Favorable—8pecial-Sales—Summer ‘Novel-

ties—Books in Demand.

Uflw-of=1ls0R»FLLE K AN STATIONE
T3 -MeGllt-Hureet, Motitzc al,
August-3,-19%7

July sales in the aggtegate, totalled ap favorably -in
stores catering to-the toutist and traveling trade. Logi-
‘Umate bookstores selling  to Moutreal’s Sfamily trade
were verv quiet, as the majornty -of their _clientele “had
purchased their summer teading  supplies in June, and
are now sojourning at various resorts. Throughout -the
suipner months many firms try to catch the “tourist
Arade, by holding special sales of~books, such as 1 “How
to Pre pare for TFurope,” and **° Practical ‘Earopean
Goides ™ -One -latge St. Catherine street ‘bookseller -has
‘had specially prmu-d -for -travelers -passing through- Mon-
‘treal, sixteen artviews-of-the- city, to-retail at-15-cents,

1t might here -he-stated-that these views wlile fairly
larze, are also printed- o good stoch, and taking all -in
all-can -he -classed with -the finest novelties of their: kind
shown for soine fime. -Guide ‘hooks and" souvenir albums
ate also featured. and

Suriuner fiction is to ‘the fore,
prices ate such as to -invite generous purchasing. “Win-
dow displays are-commendable.

“The -Brass -Bowl,™ by Louis Joseph Vance, con-
tinues as popular as ever as-does = The Port -of Missing
Men,™ by Mereihtl Nicholson. Quite a -demand=has -been
experiencéd for ““Beatrix of Claie,™ by John R. Scott.
Phis -hook -is -publishicd=by the Montteal News-Company.

Sules of ** The -Long La.lgmdor Trail;" “by -Dillon. Wallace
md “ The Pripcess Virginia,”” by C. N. and- A. AL Wil
Hamson-still-contimge-active,

“Fraulich Schimidt and- Mr. Anstruther.” by -Goun-
tess Von \rmio, while -having -one -of the largest salés
1 Lngland at the present time, is now ‘hecoming  quite
prapular here.

E M.

——
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‘Business-in Healthy -Condition—New Ink- ‘Manufacturing

-Co.—Clark:Bros.:to-Build—Porte-and -Marklé-Extend.

Mm O HORSELLER ANTERTATIONER,

“Noom- 311 Uion Rank Buildieg,

“Winnipeg, August 6 17

Retall books-and-stationery trade:in Winnipeg isan @
healthy condition. -Owing 1o the unfavomble conditions
i the -varly part of the vear, peneral ‘husiness was al-
verselv aficeted, and 11 would not have -heen surprising
W the tetal book and statiotieny trade -had- suffered: Ay
 matter -of “fact, busimess his year shows . a big inclease
and the trade scems tobe well satisfied.

\n waral-every snmmer, tourist “tiade has: -contributed:

« zieat deal towards the siccess-of the scason’s-business
Thousawls of tourists, homeseckers and. strangers pass
through Winnipeg -every vear, and the great majority of
these are atiracted by the news and agazines stands,

and buv _pcture -post -cards and-other souvenirs -of their

trip  The same class buv large supplies of fiction, and
loave with the Winmpeg stores large amounts-cach-year.
Very wisely, the Winnipeg-stores make a specialzeffort-to

cater o this class -of-trade and -they get-it -each-season.
‘Clark Brothers Co., are planuing the-erection-of-a-
new warchouse .on Cumberland -avenue, wherc -they -have
sceured a-fine ‘business site. The growth ol -their -busi-
ness-has-rendered-their present-quarters quite-inadegpaté,
Thos. J. Porte-& Markle, Limited, are adding-an ex-
teisive -line of fine stationery to--their regular stock of
wwelely, cte., -in -their -handsome new store -on--Portage
avenue. ‘They are  specializing on the more expensive
lnes, and accordingly -they -have -placed -in -stock several
of the best known -makes of fine stationery. Attractive
window displays during the last month have-done much
to-acquaint -the-public-with -this- firm's new departure.
The Manitoba-Ink Manufacturing-Company, -are.a-new
Winnipeg-firm-who-ar¢-doing-a-good-business-in-the-manu-

facture -of -iuk, mucilage, paste and-other -office supplies.

Fhey are making_ aggressive-efforts -to -turn -in-orders- for
their goods to the retail trade who are -handling -their
lnes. aund they are meeting with good success. Recently
‘they have moved-to new and larger guarters at 676 Wil-

ham avenue, The -membets of the firm-are ‘E. M. Ruth-
tubb-and--F. -Peacock. o
F. RO M.
R ]
TORONTO.

Tourist Business:Booming—Many New ‘Post-Card-Stores
—Harold -A. Wilson'sExtension.

om. Of"BOOKSRLLER AN D" “BTATIONER.
-10:¥ront Street-East, “Toronto.

-August-14-1907

‘Business -in Toronto-stationery -circles-has-been-boom-
ing during July. Tourists are very -plentiful; and are
spending heéaps of ‘money -in  the -down-town stationary
stores -on. souvenirs and  post cards. -Books-are-selling
fairly steadily also. One down-town stationer sns that
75_per-cent. of“his-business, ‘which-is-a-large-one, is-done
in=pictaré-post-cards. \\‘ho]esalc ‘fancy -goods houses: have
their -hands full filling -orders, and :nost- of--them- are
somewhat short-handed owing to employces heing away
on vacation.

J. P, McKenna, took a short holiday -of ten days
duration, ‘but:-has-returned- -owing 1o-stress-of=business.

‘Harold A. Wilson-& -Co., sporting. goods-dealers and
stationers, have-acquired t,hc next-door-premises, - former-
1y occupicd--by the “United Cigar Stores, Limited, and
have -thus added-to their- store-space. Most-of the new
space<is-given-over just—now to=paper-covercd-fiction- and:
souvenir .post-cards. They are-making a- special- window
display of -paper-covered -books by ‘Louis Tracy, -which
they are selling at-6 for $1.

The afiairs of Jefirey & -Eakins, a firm- of photo
supply  dealers, at the -corner of Shuter street and
-0'Keelfe’s-lane, are-to-be-wound:up-at ‘the-instance-of- the

Union-Card- & -Paper -Company, Montreal: The- -liabili-

Hies afe placed. at $5,000- and- the-assets-at $3,500:

Mrs. ‘Eliza M: Plaskett, who- carricd-on -a_stationery

“husiness at 3843 Yonge street; -died-recently.

W. A, Craik, cditor of“Bookscller and- Stationer, at-

tended the -meeting -of ‘the Amcrican- Stationers® Associ-

ation-helil-at- St. Paul, Mini., Jily 15t0:19.

W. J. C. Wilson, -has -retired: from--the firm- of~0. B:
Stanton-& Wilson=(to.,-Iiimited, and:has- opened-a_general
commercial-stationery-store-at 39- Scott-street.

Perey-Gramd, nce-prcsiilcnt of-Grand-& Toy, ‘Limited,
commercial stationers, is away -on a vacation-trip-down
‘the Sagucnay River, Quebec.

Tlarry Leslie, manager of the stationcry department
of William Tyrrell-& Co., lras-gone to -the 1akes_of Mus-

koka- for a.-two-weeks® hphglgy

‘W.F. R
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BOOKSELLER

UALGARY.

Additions to the Staff of D. J. Young & Co.—Alterations
to Linton Bros. Store—Lorne 0. Wilson Selling Out.
Caleary, July 18, 1907.

John G. Robertson, who has been for some years on
the staff of D. J. Young & Co.,, Limited, of Calegary, and
waa alse for some time on the road representing Clark
Bros. & Co.. of Winnipeg, is commencing business in
Lethbridge, Alta. Mr. Robertson was in the cast dur
ing the latter part of July purchasing stock.

Lorne C. Wilsun, of Calgar), is advertising his stock
for sale and intends going out of the book and stationery
business.

Linton Bros., of Calgary, are making exteunsive alter-
ations to their store in order to be in a better position
to handle their hicreasing business. They intend add
ing another sturey and extending the store about forty
feet back.

Manford J. Gaskell, who is well and favorably known
among the eastern frade, is now with D. J. Young &
Co.. Limited., of Calgary. While in the east, Mr. Gas-
kell was connect:d with the Musson Book Co . of To
ronto; Ogilvics. of Ottawa: and S. B. Mitchell, of Pem-
broke.

Jack Treland. formerly of Owen Sound, has joined
the staff of D. J. Young & Co., Limited, of Calgary,
Alta.  Arthur Newell, formerly with Wwm. Tyrrell, of
Toronto, has also joined the above fimu.

D. J. Young & Co., Limited, of Calgary, are rapidly
wetting their store aud stock inte shape after their re-
cent fire. A force of men have been working steadily
making vepairs to the building and the firm expeet that
they will soon be in a  better position than ever to
handle their increasing trade. .

e

¥

ST. JOHN, N.B.

Business Good—Brisk Tourist Trade—Two New Post
Card Shops Opened—TFlood Co.’s Building Sold.

St. John, August 10, 1907.

Business has been very good during the past month
and the indications are bright for a prosperous midsmn
mer seasun. There has been an unusually brisk tourist
trade and the ontlovk is that it will continue.  Dealers
report that a very satisfactory business in souveniv gomls
of all kinds is beingz done.  The demand for picture pos
cards instead of diminishing, as some of the merchants
prophesied has  steadily inercased. Within - the  past
month or so twa stores devoted entirely to souvenic post
eards of every conceivable variety have been started in
the north end. PPhoto supply goods are mecting with «
ready sale now. English magazines are said to he grow
ing iu popularity.

“‘Picturesque St. Johu, N.B,”" is the title of & very
attractive booklet published by J. & A MeMillan, of this
eity. The Dbooklet has o very stniking cover, and the
illustrations show many of the most interesting places
about the eity and vicinity. Tt is proving a  popular
seller with tourists and citizens who wish to send it te
their friends abroad.

Ralph D. Pamne, of Salem. Mass, formerly a well-
known newspaper man and war correspomdent in the
United States, was in the city last month on a vaecation
trip.  Mr. Pane 18 now engaged in magazine and other
work of a literary character.

A disastrous fire visited the town of Hartland, Car-

AND STATIONER

ness seetion of the town, The damnge is estimated at
£100,000, with insurance less than $20,000. Among the
burned properties were the general stores of Keith &
Plummer aud Horace Nixon, the former one of the Inrgest
Insiness establishiments in the country. Tt is thought
the fire was of incendiary origm and an investigation
is being held.

Manchester, Robertson & Allison, St. John's big de-
partwental store have purchased the Flood Cou's build-
mg on Kng St They will ot get  possession, how
ever, until May, 1909, The Flid Co. have not yot de-
cided where they will transfer their immense stock of
stationery, buoks and high class cling, cat glass and sil
verware.

———

THE GREAT EXHIBITION.

The 29th aunual exhibition to be held at Toronto from
Augzust 26 to September 9 gives  promise of  being the
greatest ever, For vears past the management of  (his
great event have been  straining  every energy to beat
their previous efforts.  The natural result of this is that
soma tall hustling will have to be done if this year's ex-
hibition is to be better thawu the last one, which certainly
deserved every speck of praise given it

Last winter, a disastrous fire visited the Exhibition
park grounds and destroyed the grand stand and trans-
portation building. This disaster has been turned into a
zood thing by the management, however, who have ereet-
ed what is probably not only the most costly, but alse the
largest, most up-to-date and practieal grand stand on the
sontinent of America. This strueture is built with a
view to capacity aud safety. It is built entively of steel,
reinforeed conerele and pressed brick and will comfort-
ably seat 15,000 people.

In addition to the grand stand, the cost of which is
£100,000, the old transportation building  has been  re-
placed, at a cost of $100,000, by a buildine to be kunown
as Agricultural Iall,  As its name implies, it is te be de-
vated wholly to agricultural exhibits. It is 251 feet long
by 58 feet wide, with three wings, each being 156 by 78
feet in dimension, topped by a dome 70 feet high by 65
feet in diameter, modeled exaetly after the dome of St.
Paul’s Cathedral, London.

Still another new building  is that  which has been
erected by the Grand Trunkh and Canadian Pacifie rail-
way vorperiations, at a cost of J0,000. It is mos. beauti-
tal m arclitecture, and will be devoted to exhibits of the
uatural resources of the country threugh which the two
railways run.

AMthough no warldfamous bamd has been engaged to
turnish musie this year, no less than twenty well-known
and excellent Capadian bands  have been engaged, A
magniticent loan eollection of pictures has been obtained,
whicls, 1 glowine colors, illustrate the early history of our
country.

To enmmerate the attractions in detal would vequire a
volime.  Suflice it to say, however, that the list of at-
tractious, bhoth of the instructive and of the purely en-
tertaining variety. which have heen seeured would  be
almest impossibic of betterment.

The cheap rates on the railways  at exhibition time
make it the time of all times for a stationer to visit To-
ronte. Not only will he be enabled to view the great na-
tronal exhibition, but it will afford him an execllent op-
portanity to Aisit the wholesale and manufacturing sta
tianery trade of Toronte, the addresces of the chiof re-
presentatives of which are always to be found in our ad
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BUSINESS STATIONERY.

Where do the business men of jour town get thei
Jationery 2 Do they wet it from you? If they don’t
they ought to. It is a well known fact that many big
vity commereial stationery houses do a large business at
outside points. Their travelers, supplemented by their
catalogues and personal letters, reach into most oftices
of any account, both inside and outside of their owa
city. This state of affairs should not be wllowed to exist
by country stationers.

There is only one remedy and that is to get out and
hustle in this business for yvourself. CGio after the ecustom
ers with samples of quality at a price that will get you
a profit. You can do the business as well and ean give
as good prices as the city man for you haven't the ex
pense of a large travehng and office staff to keep up.

Every business oflice in your community is your own
patticular stamping ground from which you should chase
all invaders by the infallible means of having just as
good a quality of business stationery as yowr city com
petitors. You may, of course, be unable to get letter
and bill heads engraved and printed in your own com-
munity, but that's no reason why you shouldn’t he ac
quainted with the prices of engraving wnd lithography. so
as to be in 2 position to gnote just as wood figures  as
vour city competitors.

In the matter of the ~maller 1equitements of the
oflice, like envelopes, fasteners, blank books, iuks  and
<o on, you would du well to keep everlastingly before
the business men of your town that you always have
such things ready for delivery at a moment’s notice. It
seems ridiculous that business men in the smaller towns
frequently give large orders for these things to  city
houses, when they can be had next door. Reep on letting

them know that vou are in the stationery business !

3 e

ATTEND THE ANNUAL MEETING.

Whether or not the Boukeellers and Stationers As
soctation of Ontarte s going to live and thrive will h
pend very largely on  the suecess of the first annual
weeting, called for the 29th of this month. Formed last
February, at a tune whea the schuol book queston was
being brouglit forebly to the attention of the booksellei
of the province, 1t started off auspiciously, and .
considerable degree of enthusiasm was manifested by the
charter members. This enthusiasm. we are pleased to
know, still lives in the breasts of many members and it
8 to be haped that it will be sufficient to make the
comnge mecting the success it deserves to be.

A committee has been makuyg plans for the meeting
and these will be found recorded clsewhere in this issue.
Readers are requested to look them up ana judge if thoy
are not sufficiently alluring to mnduce them to attend
‘The fact that the Borst Club of Toeronta has undettaken
to back up the evening function means that that part of
the day will be a -urcess and that evervone whe eite

ND STATIONER

down to the banguet will have an enjoyable tume of it

The Toronte Exhibitien is on at the time and this
will give a reasonable excuse for every hookseller in the
provinee to come to the city on August 29. In past
vears we know that large numbers of dealers come to
Toronto during the two weeks that tho exhibition lasts.
Can they not all arrange to come for the same day ?
Give the associntion a govd boost this year and its sue-
cess is abundantly assured.

QUEBEO BOOKSELLERS' ASSOOIATION.

The Cerele Franco Canadien is the style of a Queber
assoueiation of retail booksellers and publishevs. The
Honorable J. D. Rolland, of the J. D. Rolland & [Iile
Co., Montreal, is president. Mr. E. Roby, of Cadicux &
Derome, Montreal, is secretary. The association already
embraces the leading publishers and retailers of the Pro
vince of Quebee.

The movement was formed owing to the legislation
of the Quebee Government. The Department of Public
Instruction insisted that Freach school books be gotten
up in a better manner and that the retail price appem
on the books. A complete list of school books used in
the provinee. with the rvetail prices aflixed, has been
gotten up by the assocmtion  Retailers cnjoy a  fixed
discount from this list. 1t i< confidently expected that
the association will improve the school hook situation in
the Provinee of Quebee.

—_——

OUR PRESENT NUMBER.

Tt is with no small degree of pride that we preseat
this August nmmber of The Bookseller and Stativner to
the Canadian  trade. We  have always  endeavored o
make our special Tl nnmbers outstanding issues. In
1905 we produced owr Bitthday Number, which was most
fmvorable reeeived and o Still frequently  rveferrved  to
Last vear we published a luge number with more speeial
teatutes than ever hefore. This year we think that w.
have eveelled bath these issues in many respects

One feature 1~ ~nfficiently unusual in a trade publict
tioh as to metit particular attention. With a few minor
exeeptions every artidle that appears in this issue is an
ouginal arlicle, speeially prepared for us either by out
~de contributors or by members of our own staff. We
do not wish to make any comparisons, but we believe
that vers few trade publications can make this state
nent.

Another feature of the number is the arrangement
and the typography, which exhibit a marked improvement
wver last vear's special. Wo have taken particular pains
to give cach page an individuality of its own.

With these few explanatory remarks, we wake ploasure
in placingz this number in the hands of the Canadian
trade. with the hope that 1t may meet with their ap
proval and be «of nece in buildine  np their varion.
hbusnesses
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BOOKSELLER AND STATIONER

Plans for the Ontario Booksellers’ Convention

By the Secretary

DATE--August 29.
PLACE—Board of Trade, Toronto.
TIME~—11 a.m,, 2.30 p.m.

A meeting of the conpittce having i charge the at-
tapgements for the st annual wecting of the Booksel-
ters® and Stationers”  Assoctation of  Ontario, was held
last weeh, when tinad plans were Lad for the gadhering.

As previously announced,  Thutsday, Mugust 289, has
bern selected as the date for the meeting. The concur-
et habding of the Totogto alnton gives this day o
comadetable advantage over any othet day that  mght
he solicted  Stationets come ta the ¢ity o large -
bers at this time of the yeat, and it is expected that all
wheantend condug this year, wall make 1t a point to be
wothe aty on the 29h, and be present at one o1 wore
ol the sesstons of the association.

! ftough the couttesy of the sectetary of the Toronto
Board of Trade, the comfortable board toom of that in-
stitution will he at the disposal of the association. The
tootu s Tocated on the sivth floor of the Board of Trade
Ratlding, cotner of Front amd Youge stiects, and 1s casi-
Iy 1eachied by clevator  T'he room s of fan size and it s
the carnest hope of the  committee that it will be well
Illed

Twa buaitiess sossiohs att being attanged fot  The
st will be called to order at 11 am. This should cn-
able those from points near ‘Toronto to reach the city
ftom their homes  dutmg the motning. The afternoon
sexsion Will commenece at 2.30 oelock.

Social Functions.

The entertunment  committer ate attanging Lo give
the visttorts to the  city a tour around the principal
streets, paths and ponts of interest in electric touring
cartsy This featute of the day's entertainment will take
place duting the latter part of the afternvon. The rapid
srowth of Toronto has caused a development bevond the
conception of anyone not a restdent of the eity, and *he
opportunity thus aflotded of seeng the newer portions
nuder the best possile  auspices  should not be missed.

On returning fiom the sight seeing tour, the visitors
Will be entertamed at the fitst annoal bangget of the as-
soctation, at the St Charles Hotelo Scats will be tahen
At 640 pm, and a0 putely wformal  cvening will be
spest Thove desinine to cateh cvening trams can do so
comententh

M ¢ L. Peabudy,  Atch-Booster, of the Toronto
Houst Club, has pledged the support of that organiza-
Uon to make the evenine a huee success.  The club con-
tatns much talent of a4 musical nature and that patt of
W progtammn will be sate 1o prove lnghly enjorable.

The Futertamment Commuttee ate also areanging for
& number of speakers  Invitations are being  sent  to
wvetal public men. many of whom will no doubt vespomt
Visttors ran st asuted  that the eveuing will be o
titting, climay to a useful day.

s to e clearlv understood that the evening funce-
Bon Wil be cutanedy anformal Laentag dothes are ta-
Lomd wod vk miemdit o expetted Lo appear i hus ot
marny day clothes.

Those Eligible to Attend.

AN the assoctation is stlloan it infaney and many
dealors uaughont the provinee hare not et joined.
s fust caccting Wil b ap open one Xy bookselles,
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stationer or faney goods dealer in the provinee 1s eligible
tu attend and take part in the svarious proceedings. In
fact, i most pressing nvitation is extended to one aud
Al We miust have the suppott of the largest numbet of
dealers possible. Special  imvitation  cards will be fo.
watded in a4 week or two.

While the assouiation, strictly speaking, is contined to
Ontarig, yvet & warm welcome  will be extended to amy
boolseller from outside the province, who can mahe it
comenient to e present. We would be delighted to hae
the other provinees of the Dominion representedd.

Business to he Transacted.

The delnite organtzation of the assouiation will I
the tust concern of the meeting. When formed last Feb-
1oy, the association was without constitution. This
has to be remedied. Steps  will be {aken to  provide a
constitution and to organize the association on an ofli-
cient fooling.

Opportanity will e oficted for the association to tahe
Aotion on the school-book  question, express rates, ntt
system aud other matters of urgency,

This fist mecting will in a way be an opea one and
it is hoped that all present will take advantage of the
ponet Iaing behind the organization to introduce mea-
sutes that will be helpful to the trade.

Join the Association.

Juhn . Green, secretary of the National Association
ot Retnil Grocers of the United States, recommends the
tollowing reasons why the retail grocer should be a mem-
her of a grocers® organization.

Those reasons are equally cogent when applied to the
retail stationer and the Ontario  Booksellers’ Associa-
tion. Read them!

Beeause it will be the act of a sensible man, who per-
ceives the great value of trade organization.

Because it will be a step you will never regret.

Because it will help you through your difticulties, and
proteet you in time of {rouble.

Beeause it will keep vou directly in tonch with your
fellow traders, whose wotio is ‘‘Defonce, not Defiance.”’

Because the associntion does not support the wrong-
doer, but safewnards  the  interests of the vespectable
trader.

Becanse you may never know when you may need its
aid,

Beeanse the cost is small, * and you are not a mean
wan.

Beeause you ate not a man to enjoy trade bhenelits at
the evpenise of sour felless, and perhaps less fortunate,
trader.

Because in unity there is strength.

Beeanse self help is the best help.

Beeause it is the adviser, advocate and friend of the
1efailer.

Because, by this means, absolute unity of action is ax-
sared. for the purpose of protection and defeuce, locally
susd nationally.

Beeause it facilitates inter-communication on all ques-
tions affecting trade, and insures the voice of the retailer
being heard.

Reeause it valehes closely. and opposes by every pos.
sthic ueans, all measures ealeulated to injure the trade,
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Books .

“ 62-69
70-71

Stationery

Music
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Photographic Supplies®
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BOORNSNELLER AND STATIONER

In fulfilment of the announcement 1in May, and in con-
firmation of our announcement in July issues

CASSELL & CO., L™

THE LARGEST PUBLISHING HOUSE
IN THE

ENQOLISH.B8PEAKING

WORLD

HAVE OPENED A CANADIAN BRANCH AT
42 ADELAIDE STREET WEST. TORONTO

and will carrv a stock of all principal lines, as
well as a complete stock of their. magazines,
pertodicals and serial part publications.

This move was made for the convenience of the
Canadian Trade. so that all orders can be im-
medchately flled. instead of waiting for many
weeks.  All inquiries will receive most prompt
and careful attention.

Write at once for Catalogue and further particulars to the Manager

LOOK OUT!FGR WONDERFUL NEW VENTURE —
THE PEOPLE’'S LIBRARY

Twenty-Five Titles Ready September

Selling Representatives: McLeod & Allen, 42 Adelaide St. West, Toronto
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NEWS OF THE

BOOK WORLD

THE BEST SELLING LISTS.

‘I'he two leaders of the best selling six for July, both
have something to do with bleak Labrader And the first
and best two of the six are each stories of the sea [t
is noticeable that none of the books in the best selling
Jx for Great Britain are contained in the Canadian sum-
wary, while three of those in the United States sum
mary oceupy pretty nearly the same positions in the list
as they do in the Canadian summary.

Canadian Summary.
1. Cruiso of the Shining Light. By Norman Duncan.
Long Labrador Trail. By Dillon Wallace.
2. The Brass Bowl. By Louis Joseph Vance.
3. Port of Missing Men. By Meredith Nicholson.
Princess Virginia. DBy C. N. and AL M. Williamson.
1. Running Water. By M. E. W. Mason.
5. Short Cruises. By W. W, Jacobs.
6. Captain of the Kansas. By Louis Trae
English. Summary.

1. Three Weeks. By Elinor Glyan Duckworth,
2. New Chromeles of Rebeeca. By Kate Do Wigam
3. My Lord of Essex. By Mrs. Brookfield.
4. The Tangled Skein. By Baroness Orezy.
5. The Burning Torch. By Miss Montresor
6. Alice for Short. By William De Morgan.
United States Best Sellers.
1. Lady of the Decoration. By F. Little
2 Brass Bowl. By I.. .l. Vance.
3. Mavor's Wife. By A. K. Rohlfs.
1. ot of Missing Men. By Meredith Nicholsoe
5. Princess Viginia, By C. N and A M Williamson
6. New Chronicles of Rebecea. By Kate Douglas Wiggin

———
BARLY ANNOUNCEMENTS.

Wilham Briggs will hane the Ciaadian edition of the
mew George Barr McCutcheon book, with the title, **The
Daughter of Anderson Crow ™ It will have a handsome
cover design, similiar in style to the carher MeCutcheon
books, and will be profusely 1Hustrated with Ime draw.
ings. 1t is a long romance, containing sowme good char-
acter drawing.

*The Halo,” is the title of Baroness von Hutton's
new story which William Briggs will issue this fall. It
1s the story of.a girl, who has to choose between o fas-
cinating man of genius without much character and his
son, who is quite the opposite. The story possesses
charm and human interest.

A beautiful picce of hook-making 15 to be found m
Owen Wister's new hook, ** Mother.” The cover desigh,
ilustrations and page decorations are charming, and the
story itsell abounds in the quamt gentie hwunor charac-
teristic of the author of ** The Virginian ™ and  Lady
Baltimore.”" William DBriggs will publish the book this
fall.

Witham Bnggs s to publish David Graham Plulhpy’
new book, ** Light-Fingered Gentry, = a clover story bas-
ed on the msurance wvestigations. [t will be fully allus-
trated. The same publisher announces ** A Crowned

Skell by Fergus  UHume, said  to be ane of  the best
efiorts of that proliic novelist.

A vivid and  absorbing love story is  countained in
Maurice Hewlett's new book, **The  Stoopmyg Lady,”
which one ertic believes approaches more nearly to the
eveellenee of Thackeray’s “*Esmond, © than any novel of
tecent times  [C will be brought out by Wl Briggs

In ** The feart of Jessic Laurie,” Ameha 1 Ban
tells of the love afiairs of a beautsful bsher lass. The
story is healthy and  makes good reading. It will be
published by William Briggs.

JActual experiances of a Scotland Yard detective are
worked into the plot of ** Revelations of Inspeetor Mort-
wan,” by Oswald  Crawford, a book to be published by
Willinm Briggs this fall.

* My Lady Caprice,” by Jefirey Farnol, will be one
ol the choicest gift books of the approaching season. It
s a0 pretty Jove idyl of the summer time and is beauti-
fully illustrated. William Briggs is to be the publishor.

As announced last month, William Briggs will issue
& Canadian edition of ** Beth Norvell,” the new story by
Randall Parrish. e will also issue Guy Thorne's  new
book entitled, .\ Vain Thing ™ and ** Captain June.” by
Alice Hegan Rice. A

Mcleod & Alen announce for publication on Augist
2u,  The Empire Builders,” by Francis Lynmde, authot
of ** The Grafters,” ** The Quickening,' ete.

AMter ** The Younger Set,” by Robt. W. Chambers, the
wost important book on MceLeod & Allew’s fall list will
Hikely be * The Fruit of  the Tree,” by dith Wharton,
anthor of ** The House of Mirth."® The book will he pub
hshed in October,

MeLeod & Allen announee for fall publication * Satan
Sandersot,” by Hallte 1Srminie Rives, author of ¢ Hearts
Courageous,””  and ** The Breken Road,” by A E. W,
Mason, author of ** The Four Feathers.” Several other
titles are being arranged for, which will be announced
later on.

The date of publication of the much-heralded ** Youn-
ger Set,” by Robert W. Chambers, 1s drawing vory near
and McLeod & Allen will have their first edition ready
towards the-end of the present month. Great things are
expected for this hook, which 1s sawd to he squal to if not
betler than ** The Fighting Chance.’t It will be issued
w cloth only, at $1.25.

—_——
A COMING SELLER.

The success which attended the publieation last year
of =*The Fighting Chance.,’” by Robert W. Chambers,
~cems destined to be repeated in the case of his forth-
coting novel, **The Younger Set,”’ announced for carly
publieation, by MelLeod & Allen, Toronto. The story, as
its name implies, deals with society life in n modern city
and in the opening chapters the reader is intreduced to
a number of characters, typical of the various clements
comprising that socicty and n series of situations of com-
pelling interest. ‘The hero, a splendid unselfish man, who
has served his country in the Philippines, through un
fortunate cireumstances becomes divoreed [rom his wife,
who had eloped during the war.  He quits the army and
comes fo New York to try to  live down the dishonor.
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There he meets the girlward of his brother-in-law and
unconsciously falls in love with her. His-divorced wife
also-appears on the seene and-between-the two women.his
future becomes uncertain. This supplies the motif for
a story, strong in characterization and dinlogue.

—_——
A MEDIAEVAL ROMANCE.

Nutwithstanding the number of stories that have been
written about the romauntie life of the days of knight-
heod, the modern reader never seems to weary of read-
ing this kind of a book and eagerly reaches ount for the
latest novel with an historieal setting. In *‘Beatrix of
Clare.” by John Iteed Scott (Toronto News Company),
the author has suceeeded in presenting a vivid picture of
the England-of Richard 11I. The movement of the story
ctubraces the incidents connected with  Richard of
Gloueester s accession (o the throne, while more dirvectly
the fortunes of Lady Beatris, the keiress of the Earldom
of Clate, and her hner. DeLacy, a huight of the King’s
househiold, are the concern of the writer.  The pieture
drawn of Richard is entirely the reverse of the popular
conception of that monarch. In this novel he is repre-
sented ns a man of fine appearance. a warrior of renown
and a leader of brave men. The tragic death of the
panees in the Tower, usually attributed to him, is not
lmd at his deor. In fact. Richard. instead of being n
demon in human furm, is a king to be proud of. The
story proper is full of action. The love scenes in the
carlier part of the book are well handled and the moere
serions events, conneeted with the abduction and rescue
of Beatrin. which form the culminating portion of the
stry, are deseribed most graphically. ¢“Beatrix of Clare®
can well be recommended as 2 romanee, a little better
than the ordinary.

—_—

IMPROVEMENTS IN 1907 LINE.

In arder to hold their position in the front rank of
the publishers of wilar editions and to preserve their
reputation for quality and variety, Jumst & Co., 395-399
Broadway, New York, have made several additions and
wprovements to their 1907 line.

Their editions of the poets have nlways been one of
the strong features of their line and this year they have
introduced some highly attractive new bindings in their

series of padded poets, which will retail at §1.00. $1.25
and $1.50. They have alse prepared handy  volume

cditions in padded leather to sell-at 50 and 75. cents.

A new feature is the series of fauey litho covers on
the Cauterbury cdition of the poets, mnking handsome
walumes, to retail at 60 cents.

The fifty titles in the Abrer series of boyx’ bouks are
ot in a new bi!ulin;. thi~ year, 1o sell at 25 cents, while
i more expensive binditgr sells at 35 cents. The sme
applies to the Henty series, in which there are 44 titles.

Two new lines for 1907 are. Every Boys™ Library and
Fvery Girls' Library, cummmu;. .lb\'lll a0 \uhulu'\ cach,
-\uncuwl} boeund and priced at 75 cents.  The seleetion
of titles for these libraries has been most happily made.

In the Magnolia Library, on which there was such a
bi: run last year, severnl improvements have been made.
The covers are stamped in white ink and have the ap-
pearance of $125 enmvers, instead of being only 25-cents.
Tha~ librury contains 158 titles, inclnding a fine selection
of popular fiction by poepular authars.

A netable change in Hurt’s 16 e, is the appear-
anee of the Kuickerbocker Clasvics, an absolutely new
hue of books, consisting of the works  of the world’s
areavent writers.  These dainty solames are printed from

new plates.on good: paper, bound in assorted cloths with
u lithographic panel.inlay in colors and:stamped.in-white
lenf. Price, 35 cents.

Attention is also dirceted to the Boys’ Own and
Girls’ Own libraries in  the 1Gmo. series, econtaining
books by authors of repute, bound with artistic white
leaf stampings and with inlaid pictures on the sides.
Price, 35 cents.

\Ichod & Allen, who represent Hurst & Co., in Can-
ada, report a stronz demand for all these lmes as well
as for the other stnndnrd series, already familiar to
Canadian buyers. For variety of interest, quality of
production aund cheapness, the Hurst series can be un-
qualifiedly recommended.

——

HANDSOME CATALOGUE.

The 1907 1808 catalogue of books, issued by H. ML
Caldwell Co., Buston and New York, is in itself a hand
svmue picce of bushmaking, in keeping with the-character
of all the pruductions of this publishing house. The covet
bears a mediacval design, depicting a cavalier leaning on
his horse and reading a book, while in the distance
towers a castle perched on a crag., The contents of the
cighty pages of the catalogue deal with the numerous
books issued by 1. M. Caldwell- Company, both new and
old. These books are all distingnished by uniqueness of
design and novelty of make-up and 2 list of them should
be in the hands of every booksecller.

—_——

Aoy the houses  suffering by the London disaster
caused by the collapse of the Crystal building, was F.
H. Rrewster & Co.. faney goods merchants.

THE HUNTER-ROSE CO.

LIITED
Toronto, Canada

Public and High School Books

Authorized by the Depariment of Education for Ontario

High School Reader .. . .. .

Righ School Arithmetic. Ballard Mchs) and
Thompson ..

$ 50

High Schiool Euclid. Bool\s l 1, lll. MCKI)‘
and . Thompson .. .. . .« SO
High School French Grammar and Reader.
Fraser and Squair - . .. 100
Public School Euclid and Algebra . 25

Books 1, ll lll
Books I to VI

THE PUBLIC SCHOOL WRITING COURSE
Spencerian Slant Systeth
7 Cents Each

No. 1, Junior 2ad. No. 4, Senior 3nd.

No. 2, Senior 2nd. No. 5, Boys' Junior 41h.

No. 3, Junior 3nd.

10 Cenis Each

No. 6, Book of Forms, Senior 4th.

MacKav's Elements of Euclid.

A1) e A

Key 10 the High School Arithmetic - . 180
Public School English Grammar and Composi-
tion. Armstrong .- .- .. .. 25
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- Out-ofeprint books supplial.  No matter what subjevt
BOO KS Can tupcly any book erer published. We have 50.60
®A&7®  rarebooks.
BAKER'S BOOKSNOP, John Bright 8t., Birmingham, Eng.

2 B ] of every state and territory in

A the United States and-of every

country in the world, Special
PEMEREEEEE maps made to order.
Correspondence Invited

RAND, McNALLY & CO., 166 Adams St., Chicago.

BAEDEKER'S oUIDES

" Thestandard of the world.

Cansda (1907 edition) 13 maps,.12 plans.
United States (19086 editiou).
Great Britaln, London snd all European Countrics,

= Send for price iist with discounts 1o sole Canadian Agent =——
Chapman’s Bookstore
513 8t. Catherine 8t. West, - - Nontnn.

TELEGRAPH CODES

Code. 5th Edition. Eogloh co. ccveceees secerrens Net-87.00

ASC

A 8 C Code; 5th Edition. Spanish 8.00

AR C Cecde. 4th Editton .-Eu--.. .- 5.00

A 2 Code. " . - .ee 7.850

Moreing & MNealCode.......... - 5,00
ford-Mc Niell Code...... -~  6.00

Large and amall codes of all kinds. Scind for liat.
Discount to the trade only.

YOU SHOULD HAVE
IN STOCK

Catholic Prayer Books
and Religious Articles

Buy these Lines af Headquarters.

Visit our large new premises when in Montreal

We have on view a full line of

School Supplies, Stationery
and Fancy Goods.

CRANGER FRERES

390 St. Paul St., MONTREAL

Whnen writing Advertisers kindly
mention this puaper.

AND STATIONER

Se_ljers

BY RALPH CONNOR
The Doctor. Cloth only, $1.23

Now in its 225th 1000.

“The novel is full of original power. . . . Ralph
Connor has risen far above his previous standard.”

The Prosbector. Cloth only, $1.25

“All the qualities which made ‘The-SkK Pilot’ so
popular—the power of pathos, the sunny humor, the
sg:rixualiinsiﬁht. the broad and tender human sympathy,
the skilful-character painting:are conspicuous.in ‘The
Prospector.’ **—Herald, Hamilton.

Black Rock. Cloth, $1.60

A Tale of the Selkirks.

“Decidedly Ralph_Connor-is 2 man to read.”
—British-Weekly.

The Sky Pilot. Cloth, $1.00

A Tale.of-the Foothills.

“Ralph Connor’s ‘Black .Rock’ was good, but*The
siky Pilot’ is better. His style, fresh, crisp and terse,
accords with-the Western life, which hc well under-
stands.”’—The Outlook.

The Man from Glengarry.
Cloth, £1.26

A Talc-of the Ottawa.

“There is pathos, subtle wit, humor, quaint character
drawing.. . . Life, warmth, color, all arc here.*
—Brooklyn Eagle.

Glengarry School Days.
Cloth, $1.25

Early Days in Glengarry.
“Wonderfully vivid and realistic.”

BY MARIAN KEITH

Duncan Polite, the
Watchman of Glenoro.

Cloth, $1.2%

It is not too much to say that it is.the first-great
novel depicting Canadian home life.”
—The Herald, Montreal.

The Sllver Mabie. Cloth, $1.25

«*The Silver Maple® confirms the promise contained
in her first novel that Marian-Keith posscsses capabili-
tics that should enable her to rank-2s one of the large
figures in the making of a distinct Canadian literature.™
=Sarurday Night.

The WESTMINSTER CO., Limited
Publisllel's,i TORONTO
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COMPRESSED REVIEWS,

DR, BAEDEKER and His Apostolic Work 1n Russia. By
k. S, Latimer. Toronte : llenry Frowde. Cloth,
3150, An extremely anteresting brography of a
roted  Christian plalanthropist. A coustn of  the
Bacdeher of ‘Continental-Guide Book™ fame, and-him
sell of German extraction, he was in early life an
agnostic Conunge under the influcnce of such men a~
Jord Radstoee  and  George Muller, he  changed
his views and for ferty  years desoted himself te
carrying the message of the Gospel into the prisons
of Ru~sia. The book s non political an chatacter acd
contains uch valuable infurmation regarding  Rua
su's peanl institutions.

EAMOLUTION AND-RELIGION. By W Trumbuil.L L.B .
New York . The Grafton Press. Cloth, $1.25. Thi~
book convess a saue. helpful and reasonable presenta
ton of the theory of evolution as taceable in the
spiritual  life and in the teligious systems  of  the
world  The emphasis is laid on the meral sdde of
cvolution  The survival of the fittest is social. not
inaividual, not selfishness, but alttasm, is the teach
ing.

GLEXN 0° WEEPING. Ry Marjorte Bowen.  The Mus-
son Book Coo Torente. §1L25. A fasanating pre-
~entation of people and werdents connected with an
erent hnown an histor) ax the * Massaere of tlen-
coe.”” The author treats ot from the standpoint of a
unhtary exvecution gustly carvted.out «n a elan who, by
thait onn act, were outlaned.,  Exciing seenes of
love and atngue are weven wte the story. The wald
and lawless savagers of Highland warfare and the
uo less eruel and-perfldious-treachery of the nobles at
the head.of affairs, with much Jacolnte plotting. fonn
the setting of this clever lnstorteal ramance,

CLIMPSES OF THIL  JAMESTOWN LEXI'OSITION.
Chicago . Laid & Tae. Cloth thoszed) 75c.. paper.
A3 A bueok contasmng 216 viewns, 32 of which ate
i coluts, of the Jamatena Expomition and vatioas

greeints ol hastota intatest an the surroundang country .
Fath puetare as fally esplnned by notes and cueny
pactate as well pranted en fine glased paper.
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;fj HAMXTERS OF THE SILENCES. By Charles G D,
4 ,5" Raberts Boston L O Ihgee & Co. Cloth, 320 1.
}", tius, his Iatest book, M Roberts has depicted some
&' < more aspeets of pature, hoth ammate and inanimat..
s Ths method is. first. o make ~ute of his facts by
f: N close obseniation and study of his subjects, and then
. to throw areund these the glamor o imaginative

tiction. Under s skilful trcatment the denizens o3
the field and forest enact their drama of life in th
nund of the teader -and heaceforth nature study pos
seases for um a new fasemation.  The letterpress and
slustratiens are alse very fine.

HISTORIC  VIRGINIA AND THE  JAMESTOWN
Centennial.  Chicagee  Laitd & lee. Cluth, (boxes,
50c Y, paper 25c. This btde book containe a bricl
history of the events and persons connceted with the
dawn of American history 300 sears ago. It is als.
a guide book ta the limedtown Centennial Exposi
tion now being held. Tt s profusels llustrated wath
maps, drawings and photographs.

1AN OF THE ORCADES. Ry Wilfred Campbell. The
Fleming H. Revell Co. Torente. 150 Mr. Camp-
bell has Tound the materials for his -]ollghtful Te-
marce in the feudal conditions of the reiim of King
Robert of Scotland, when war was the basiness of
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life. and even love found its expression in deeds of
chivalry  The wanners of the period, influenced as
they were by superstition and the glimor of poetie
romanee, are ably reproduced.  In lan, with his fine
idenl of honor and his pure unselfish love for Mar-
zavet, the author has created 2 liere of the very
nohlest type.

FrALIAN LAKES, THE. By W. D. McCrackan. Bos-
ton . L. C. Page & Co. Cloth, illustrated, $2. The
author of this boukh writes with the pen of a lover,
«puet and an attist, on a subjeet which though fa
auhiat never  luses  jaterest. Incidentally  short
shetdhies ate given of emunent persons o the world
of art, of hterature and of history, whose lives are
associated with the region described. A delightful
book for the fireside but invaluable for the traveler.
The general appearance is_attractive and the illus
trations numerous.

JOSEPH VAXCE . An Il Mritten Autobiography. B
William De Motgan, Tuoronto . Heary Frowde. Cloth,
31250 .\ besk of no ordinary merit which 1s not
casily summarized. 1t possesses a distinet flavor of
Dickens yet the authur is no slavish imitator. Joey
and his parentage, with all that pertains tu his-eatly
life and associations are worthy of the great master
himsell Mr De Morzan has given abundant evidence
that his sub-title is in part a misnomer, as hig
“antobiography ™ is exceedingly well wiitten, bearing
marks of ripe scholarship and a2 wide and varied en-
perience of life about which he writes with sy mpathy
and genial humor  In the latter chapters the stosy
is developed by means of letters amnd numerous d:
gressions, but these are  always :Ilumlmtmg and
never tedious  The book is a notable one and- places
the author in the fitst rank among writers of fiction.

FADY OF THE BLUE MOTOR. By G. Siudaey Bater-
noster. Buston. L. C. Page & Co. Cloth, $1.50.
Geofltey  Hardinge, a wealthy young English autoino-
bilist, while in a suburb of Paris, 1s requested by o
Loautifal English lady to prevent anyone: from:follow
mg her iote Paris. He does so by blucking one of
the watewars while arguing with an-ofticial, thus pre-
venting Comte I Hautville Trom entering, The- count
diseeners Ius game and warns him to quit meddling
in other people’s affairs at the request of strange
Iudies who refuse to mive their name. Hardinge per
sists, however, and ix the means, durimg a sticfing
narrative, of foiling the count at all points, and-res-
cuing the girl from s clutches, the villain being
killed and his car smashed to picees while-cheating in
an automobile race.

LONG LARRADOR TRAIL. By Dillon Wallace. The
Fleming H. Revell Co,, Toronta.  $1.50. A thrilling
tale of dangers encountered and overcome in a new
and hitherto anexplored portion of Labmdor.  This
book 1ecords the completivn of a great enterprise-un-
dertaken by the late Leonidus Hubbard, Mr. Wal-
Lice, his friend and comrade, with heraic courage.
amidst many perils by land and water, and at times
reduced tu the preatest straits by storm and lack of
food has left on record one of the most daring feats
of modern titmes, and has given to the world muck
valuable infurmation of a geographical and scientific
character rezarding this seetion of onr great-continent.

MESSAGE. THE. By A. J. Dawson. Dana. Estes &
Ca. Boston.  $150. Frum the standpoint of this
writer, Eugland, after the South African war, was
sinking tuto the condition of a decadent-nation.from
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which-she was aroused through an invasion and con-
quest:by- Germany—of-course, imaginary. Under these
distressing:conditions-n new national.spirit was awak-
ened, in which:the colonies played-an important part,
and she re-asserted herself.  Subsequently, an al-
liance with-the-United: States-was:formed-to safeguard
the peace-of the world. The tale is told with spirit
and:intelligent insight, and is adorned with a charm-
inyz love cpisode.

OLD HOME HOUSE. By Joseph C. Lincoln. New York

A. 8. Barnes.& Co. Cloth, $1.25. Captain Jonadab
and Barzilla Wingate—two  delightful old mariners,
are reproductions  of  former old fricnds i Mr Lw-
colns carlier buuks, but we meet them here in quite
other scenes and in an entirely new role. As land
lords of the'Ol:Home House, they areas refreshing
and whole-souled as-ever. For quaint humot and dry
yaukee wit, expressed in-choice nautical phraseology,
the present book is-unsurpassed.

SATAN SANDERSON. By Hallic Ermime Rives.  In-

dianapolis : Bobbs Merrill Co. Cloth, llustrated.
£1:50. An-absorbing story in which an ingenious plot
forms the chicl interest. Satan Sanderson, at oue
time leader of 2 band of college roisterers. turns
clergyman on conviction and becomes rector of a
fashionable church. Through a stravge-likeness to an-
other voung man of dissolute habits and rotten
muarals, and-through -thespiay of circumstances, he-be-
comes involved in a remarkable series of ovents, in
which his-double, the latter’s neiv-wed wife and him-
self are the chiel characters. The scene shifts to a
ivestérn mining town, presenting vivid scenes of the
rough lif¢ there.

SISTER CARRIE. By Theodore Dreiser. New York.

B. W. Dodge & Co. Cloth, $1:50. This is a fascin-
ating-and-vealistie-story, tracing the career of a young
country girl-from-the time-she arrives. poor amd:friend-
less in Chicage, until she blossoms out in New York
as.a stage favorite.

THREE COMRADES, THE. By Gustav Frenssen. Bos-

ton : Danx Estes & Co. Cloth, $1.50. A translation
from the German in which much of the spirit of the
oniginal has been preserved. The striking character
1<tie of the book 19 its realism. It is a masterpicce
m ats delineation of sumple German chavacter on its
native soil. And it also possesses 3 broad human in
terest. treating. as it does, of hame and [atherland,
of s and sorrow, of true love and honest work. It
1s “a book which schulars will like to read and
simple people as well.”

VICTOR OF SALAMIS. By Willinm Stenvns Davis.

Toronto: Muemiilan.,  Cloth, 1500\ story of Gre-
¢ian life in the time of Nerves. Leonidas and Themi-
stocles.  Glaneon, a vietor in the Tsthmian games, is
pronounced a traitor to Athens throught the mackina.
tion of his false friend, Democrates, an-orator held in
high esteem by the Athenians, aud whoe is in love
with Glaneon’s wife. He dseapes and vescues A
brother-in-lnw nml sister of Nerkes, aud is given a
Persian tithe e eseapes from the Persinn hosls
invading Athens. and remders jreat service by his
speed a8 [ runer. Finaliy. Temosrates commits sni-
cide after unsuecessTully eyving to hetray the Greclan
army, and Glaneon vetarps, with fonor cleared, to
his wife in Athens.

Cloth Only

By William DeMorgan

»Tt is not a book of the last year but of the last decade: the-hest
thing infiction-since:Mr. Meredith and Mr. Hardy, a-book that must
take its place, by virtue of its tenderness and-pathos, its wit-and
humor,-its love of human kind-and-its virile characterization,.as the
first-areat English novel that has.appeared in the-twentieth-century.”

Oxrorp UNIVERSITY DPRESS.

Hém‘y FTOWdC, 25 Richmond Street W.,

$1.25
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' MACMILLAN’S

Ii{ T _
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b all Announcements
i S
I : N.B.—All books: published in cloth only
i
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-?;1 i CROCKETT. VIDA: or The lron:Lord
a1 Eﬁ of-Kirktown. ‘By-S..R..Crockett .. §1 25
%igié-l - CRAWFORD. ARETHUSA. By F.
j:_zg R Mution Crawford (11lus.)..vven.. .. 150
.§ Ens CAREY, THE ANGEL OF FORGIVE.
f;; :5 - NESS. By-Rosa-N.Carey........ 125
Hud - CASTLE. MERRY ROCKHURST. By
R :Lq YL Agnes and: I:gcrton Castle (I1lus).. 1:50
#13 MEWLETT. THE STOOPING LADY.

By Mlunce Hewlett, author of
*“The:Forest:Lovers™ ............ 150

OLLIVANT. RED COAT CAPTAIN.
By Alfréd Ollivait, author of
*"Bob, S3n 6f'Batile” (Ilus:) .... 135

3

Hi e LONDON: LOVE OF LIfE. By Jick

i e o London, author of ** The-Call of

%71 S the Wild,” ** White Fang,” “Sgi
31 3 Woll,” *“Beldre Adim:etc ... .. 150
3 £ LUTHER. THE-CRUCIBLE. By Mark

g %j’ , Lee-Luther, author of “The Hench-
N man,”

;x}fi','f LONG. THE GULF. By Johi Luiher
*?&x - Long, author-of- "’!’hen\\'q -of: the o
2T Gods.” **-Madam:Buiterfly,"etc . 1-50
1 WRIGHT. GRAY LADY AND THE

It S BIRDS. By Mabel O. Wright,

agi e authof- -of**The Garden of a Com-

f,; £ mutor's=Wife ** (Illus..in colors) .. 1-50
=3

RECENT SUCCESSES

FLN

-

HEMING'S “ SPIRIT LAKE:™
VACHELL'S** HER SON.”
LONDON’S “ BEFORE ADAM.” -

»
e
1

DR. WILFRID CAMPBELL’S “ CANADA,”
‘nb 75 illuslnuons in-color. An- ldcal
Rift book ol. thcbcuerclu: for. Chnstmas
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THE BIBLE. The Modérn-Reader's:Bible, in
onc volamé. Prinied on Bible _paper,
conaining-all the noiesol:the séparate
volume edition. $2.00; net.
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- Owur
Argument
Is

that you cannot do
better than to place
your book order with
Hurst & Co. for ex-
ecution. Qur lists are
by faithé strongest on
the market;prices are
right ; and live, up:to-
date- dealers are quick-
ly appreciating the
situation by their ord-
ers to us.

Where Do You
Stand ?
Complete catalogue
for 1907, with price
list, upon application.
A postal card brings it
to you:

HURST Q. CO.

PUBLISHERS

395:59 BROADWAY, N.Y.

McLeod & Allen

37 Melinda St., Toronto

Canadisn Represeatatives
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FALL| Popular New Books |rar1

1907 | Prominent Authors

1907

Camping and Tramping with President Roosevelt

By the veteran naturalist
John Burroughs

The many-sided Roosevelt is alwaYs an interesting subject, and has never been morc so than to-day. Hereis

the latest word on one side of the President’s personality, pronounced by the dean of American nature-writers.
Fully lilvetrated from photographs. 18mo. $1.00 net. Postpaid 81.10.

NEW BOOKS

TO KEEP IN STOCK

Bliss Perry’s
John G. Whittier
A centenary memoir of the poct.
18mo, 75c., net, Fostage extra,

>
Margaret Sherwood’s
The Princess Pourquol,
Parables writtén in the form of fairy
tales for grown-ups.
Iustrated. $1.50.
&
Edward A. Ross’s
Smokeless Sin.

A_scathing arraignment of modern
business ethics.

L 4

Thomas Hood's
Faithless Nelly Gray.
A humorous holiday booklet. Illus-
trated by Robert Seaver.
>

Ellsworth Huntington's
The Pulse of Asia.

An account of travel and exploration
in Central Asia.

Rustrated, 83vo. 33.50 net.
Pestage extra.

L 4

Philip S. Marden’s
Greece and the /fZgean
- Islands.

A delightful book of travel. Illustrated

from-photographs.
8ve. $3.50 net. Fostage extra,

P 2
Longfellow’s
Paul Revere’s Ride.
An-atitactive single-volume edition of
the poem.
Niustrated. 16mo. $1.00.

The 0Ild Peabody Pew

A Cliristmas story by -
KATE DOUGLAS WIGGIN

Author of ‘ Rebecca.”
ltiustrated by Alice Barber Stephens. $1.50.

£

Venetian Life

A new illustrated edition by

WILLIAM DEAN HOWELLS

With 20 full page lilustrations in color by Edmund N. Garrett,
"Large crown 8vo. 85.00 net.

o

The Hanging of the Crane

The Classic Poem of Home Lile by
HENRY W. LONGFELLOW

With 12 Hilustrations In celor by Arthur I. Keller,
‘Talt crown 8vo. 82,00

o2

Montlivet

A stirring romance of early Canada by

ALICE PRESCOTT SMITH

New edition. 12mo. $1.50.
& -

Admiral’s Light

A love story of the New Brunswick coast by

HENRY MILNER RIDEOUT

ugtrated 12mo. 81.50.

V-4

Letters from Colonial
Children

Shows the pioneer life-Irom a child’s point of view in Quebeg,
Plymouth, New York, Jamestown, ctc. By

EVA MARCH TAPPAN

INustrated, square 12me. $1.50.

SEND -FOR ILLUSTRATED FALL BULLETIN TO

szt HOUGHTON, MIFFLIN & COMPANY

55

85 Fitth Ave,
NEW YORK
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BOOKSELLER AND STATIONER

Just Published—the Spirited Romance

BEATRIX
CL AR E

TeeMine Wit

Love Q. Adventure

BY

JOHN REED SCOTT

Whose
“Tue Coroniel or THE Rip Huzzars™
(Fleven Editions)
Captured First Honors as 1906°s Most
Dashing Novel.

ILLUSTRATED IN COLOR BY CLARENCE F. UNDERWOOD

Two Editions Required Before Publication

A STUNNING POSTER IN COLORS

365 Pades. 12mo. DecoraTtEp Croth, S1.25. Parer, 7ic.

CANADIAN EDITION:

The Toronto News Company, Limited

Toronto

The Montreal News Company, Limited

Montreal

3
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ORDER EARLY ORDER ENOUGH

170 BI

PUBLISHIED

AUGUST 23rd.
BY

ROBERT W. CHAMBERS

BETTER THAN “THE FIGHTING CHANCE™
AND BY THE SAME AUTHOR.

"T'his novel is also concerned with New York Society at
its wealthiest, wickedest and best.  Ttisa glowing love
story with this theme @ the safety of society rests with the
newer generation, for it has hopes, illusions, ideals. Tt
is written with all the irresistible charm of the author.
who is recognized as the master story-teller of America.

1LLUSTRATED
CLOTH, ONLY 8125

By the Aduthor of “The Grafters”

Empire Builders

A story of adventure, of swiftly movagg event= of railway binbling m the West fn e
mountuns and on the praicie, of plottiigg contrctors in Penmver. of attles of groat
sineds 1 U hfeago, of butls and bear~ of the stock= 1 New York, and of e everywhien:,
M = cronded with events that quichen the prlae, that catedand hold the breath with
sitsprense, anticiution and realization, for yon live and e alomg from place 1o place
with the intensely human canmeters {n the story.

BY FRANCIS LYNDE.
Illustrations by Jay Hambidge. Paper, 7sc., Cloth, $1.25

McLEOD & ALLEN

42 ADELAIDE ST. WEST, - TORONTO, ONTARIO

SEND FOR OUR NEW COMPLETE LIST.
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BOOKSELLER

Thomas Y. Growsll & Co.’s New Books for the Season

ABBOTT, LYMAN, Christ'ss Secret of Happiness.
Prmted-at-the Merrymount-Lress.  12mo, gilt-top, net,
ier wlite and gold, boxed. net. $1:00: himp-_leather,

~ hoxeds REt civ i a e a s i i $1.50

ASTOR EDITION OF PROSE (New Volumes). ‘Best
American- Tales, Trent: Cape -Cod, Thorean: Little
Flowers, Si. Francis: Religio-Medici, 1irowne ;-8Stories
-of ‘Early- England; Buxton; -Stories -from -Chaucer,
MeSpadden:  Stories from Morris, Fdgar. Per
vollie e i sexnnas FOGO

ALGONQUIN- SERIES (New Volumes)., Christmas An-
thology, Tennyson -Calendar. -Ooze leather. 'or
volume $150-

BATES, KATHARINE LEE. From Gretna Green to

Land’s-End. A Literary Jouwrney-in Englands  1lus.
_ trated;-8vo, gilt-lop, net oo, 'I\" 00
BOURKE, 8. TEN EYCK. Fables in Peathers. Tairy

stories_of The birds and Deastz in the days of ]\m-'

Solomoen.  Square  12mo, -tHustrated b_\ JoOAL

Colde it iiv it it e i it reeensanearans $1.00-
‘BUCKHAM..JAMES. Afield-with-the-Seasons.- Gharming

tambles and: thoughts alone with nature. 12mo,
-cloth, gilt top, l"llah"l!cd 11 e 125
:0ALHOUN; MARY E. Dorothy s “Rabbit -Btories. Not

sinee “Fnele Remus -has a-1more -ovigimil -colléction: of
Southern ales  appeareds  The illustrations by
_-Blaisdell are -inimitable. Syuare 12mo 100
‘OHILDREN'8 TAVORITE -CLASBICS (New Volumes).
‘8tories -from Chaucer, McSpadden; -Stories from-
:Morris, :Kdgar: ‘Stories -of ‘Early ‘England, ‘Buxton,
__ A6mo, Per volume $0.60

CHILDREN'S-HANDY LIBRARY (New Volumes). “Oaf-

......

s w s

rots, Molesworth: Cuckoo -Clock, Molexsworth: Don

-Quixote, Wilson: Lob-Lie- by-the Fire, Ewiug: ‘Peep
-of=Day: ‘Rolla-at-Play, Rolla-at ‘Work, :\libot:::8tories

from- Chaucer, McSpadden: Stories from. Morris,

Edgar; ‘Stories- -of ‘Early England, Buxton. Per
_oovelumie L iiiiiieeaae aaenes FOO0
‘OHISWICK -SERIES (New Volumes). Ohristmas An-

~ thology, Hllustrated: Christmas Making. 1. R. Miller,
Hlustraied: Tennyson :Calendar. Per volume,
net F0:50

‘OOLESTOCK; HENRY THOMAS. 'l'he Ministry-of-David-

.....................................

Blldwm A powerful novel -of modern **leresy™

m the pulpit. dHostrated by B Royd: QL'L“!'

B 1T Nt FLH0:
:COMPAYRE, -GABRIEL. Pioneers in ‘Bducation. A\

new series by famous edoeator. Translated by

M. B Findlay, &L -E, Mansion. "R, P dJage and Mary

D Erost. Roussean, Herbert Spenecer. Pestalozzi,

‘Herbart, Montaigne and Horace Mann, - voluines.

Her volume, net £0.90
‘OROWELL'S POETS. Belgravia Edition. The -most
-popularzpuets, finely -prinfed, -With -frontispieres, -rub-
rieated=titles,-bound=in new style. 40-volumes. 12mo.
Per volume $0.75
‘Hornback-Alligator. Something new in -bookbinding.
This Jeather -with-its-odd-eflects_and:=artistic- cnlmm-'
‘makes-a-novelzand-attraetive-edition. Round-corners,
Full gilt -edges. red under goldi Taney -end- leaves,
-boxed, 20 volumes, 12meo.  Per volume ...,.. 250
Tlnatrated Edition «(New Volumes). Milton, Ring
and-the-Book, and Wordsworth, Per-volume ... $1.50
Tllustrated EBdition. Full Teather  This elegant
Dinding answers_the demand for a unigr o and:elemant
presentation cditton of great pocia. The hooks me
prnted-on fine -paper from larce tvpe, wid-cach con-
t = = aeventeen illastratians, ineludin: hand colored

--------------------------
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frontispieces and illuminated: title-pages.  Bound in
Tull leather, with gilt tops, marble paper end leaves,

each houk in n 'box, 15 volumes, Svo.  or
VOIMINE cvviinn e snrr e e s s aes R tee )
‘DEVOTIONAL- SERIES. Ioditltions of ‘Marcus

Aurelius; Natural-Law:in-the 8piritual-World, Driim-
‘mond: Little-Flowers-of -8t. Francis; Religio-Medici,
'lhu\\m,. Iﬁititiéil -of Ohrist; Kempis; TFaber's
rogress, Bunyaun. Cioth, per

\nlumc, $0)() Full leather binding, $1:00; Freneh
Morveeo, Yapp- ...... $1.50-
DOLE, ‘NATHAN HASKELL. The Ruuun Fairy-‘Book.
A seifes-of quaint stories-newly translated from-the
oviginal ‘Russian. Beautifully, illustrated -in colors,
8vo. $2.00
‘DUMAS: Thin Paper Bdmon, 10 ~volumes, $12:50° per
set. ‘Monte Oristo (2 volumes), Three -Musketeers,
Twenty Years After, Louise de la Valliere, Man in
-the- Iron- Mask, Vicomte -de Bragelonne, -Marguerite

-de Valois, Forty-five Guardsmen, and Dame -de

Tssessese seense

_ Monsoreatn:  Per volume .eeeernnonenen.. $LE25
‘ENTRE-NOUS' SERIES. -Choice tales b\ the -bhest

Ameriean aithors; daintily -printed: and -hound and
illustrated by well-known artists, Allee -Same,
Francis A}mm‘ Mathews; ‘Good -Night, Rleainor
-Gales: -Schmidt, Tloyd=0shourne; In-the-Deep-of:the
“Snow; -Charles-G. 1. Roberts; Dawn; Katharine-Hol-
land- Rrown; -Araminta--and-the- -Automobile, Charles
Battell Toomis. Per volime «ovvevvivnnnnn $050
GENUNG,_ JOHN F. The:Idylls-and:-the-Ages. A Rmdg,
of a-greal poem.  Printed- at -the Merrynionnt l’ 8
1200, gilt top, BEE ovveriieanrirereaeanns
-GOOD LITERATURE :BERIES. A -new line of nulnhk
books inely -printed f£rom-elear -type-on -good paper,
with fmmwp\ccex and: rubrieaied hllc-pn«'ee The
‘books ave -heantifully and durably bound in- -cloth,
and -the -cover dcxmns :have -been--carefully -designed
b\ ST hml .uhsls No- l\\u covers-are-alike. Full:12mo,

j() %

............

tion. \\'ut(e-) h\ a pmuec; .\nxengngx ;n Tz}pﬂll,
who has heen a \\'i(nos;c, of* this wonderful uational
movement.  THustrated, 12mo, -cloth, gilt - top,
T $1.25
‘HANDY INPORHATION §§Bj}}8 (New  Valumes).
‘How:to-Keep Well, How-to-Play- Golf, -How to_Play-
Cheas, Handy Book-of Oard-Games, Handy -Book -of
‘Bynonyms. Per volume . .50
‘HANDY VOLUME CLASSICS. Pocket Bdltlon (new
"~ Yolumes). Best -American Tales, Trent: Cape Cod,
Thoreau; ‘Little-Flowers-of ‘8t. Francis; Meditations.

4% s ecacem w e-e-e zoee ¥ e w

-of Marcus- Aurelius; Natural- Law, Drummond; Re-
ligio- Medici, -Browne. Per volume, cloth, 35- cen!s,
Teather iss $0.75
HANDY VOLUME:-CLASSICS. Lucerne- Bdiﬁon, Fxnel)

.= D R e - e L

Jrinted- on-good=paper, with-frontispieces. Bound:in
-novel=style.  40-volumes. Pervolume F0.50
-HANDY VOLUME :OLASSICS. Flexible Silk. Finely

printéd-on-gocd paper, with- i‘ronhsp)ec(s. fancy -end

Travea

papers, gl top, each hook in -a box. %5 volumnes.
Per \ulumc .............................. F1:00:
HANDY VOLUME -CLASSIOS. Aloppo Edition: The

season’s novelty, finely prinfed, good- type.- attractive
Trontispicces, new and pleasing -cffects in ‘hinding.
40 volumes. Gilt top. boxed. Per volume 125
‘HUCKEL, ELIZABETH J. Songs of Motherhood, as
by many poets. TiHustrated from -famous

Madounas.  12muw, -cloth;_gilt -tep, net .75

N
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BOOKSELLER

HAWEKES, CLARENOCE. Little Wator Folks. [Illus
trated by Charles Copeland. 12mo ......... $O.75
HUCKEL, OLIVER. Rheingold. .\ compawmon ta other
well-known Wagner stories an verse by the same
authur.  Printed i two colors at the Merry mount
Press.  With illustrativns. 12w, cloth, gmilt top, net
75 cents; 12mo, limp leather. net ... .. ..... *¥1.50
HUGO. 8 volumes. Thin Paper Edition. $10.00, Les
Miserables (2 volumes). Notre Dame, Ninety Three,
Toilers of the Sea, Man Who Laughs, Hans of Ice-
land and Bug Jargal. Per volume ........... $1.25
JEFFERIES, RICHARD. The rapidly growing fame
of this ““prose-poet of nature’’ makes this issue of
his choicest books timely,  With introductions by
Thomas Coke Watkins,  Photogravme Frontisg . ces,
Printed at the Uuiversity DPress.  The Life of the
Fields, The Open Air, and Nature Near London. Cloth,
it top, 75 cents: limp leather, $1.00. Sets, 3 volunes,
cloth, $2.25: leather ooovviiiiiiiiiiiat, F4.00
JEFFERSON, CHARLES E. The New Crusade. .\
series of present day addresses.  12mo, cloth, gilt
top, net $1.50. The Old Year and the New. ’rinted
two colors, 12mo, cloth, @lt top, net, 75 cents; white
and gold, net, $1.00; hmp leather, boxed, net  $1.50
JENKS, TUDOR. When America Was New. A book
for young people, telting of pioneer hie and homes.
Tllustrated. 12mo coviviiiiiiiiiininnnnes $1.25
JOHNSON, OLIFTON. The Farmer’s Boy. Sketches
from hte fully Mlustrated by the camera.  12mo,
cloth, gilt top, net, $1.50. The Country School. A
vompanton to the above.  Hlustrated.  [2ma, cloth,
wilt top, net, $1.500 Set, 2 volumes ... $3.00
KOBBE, GUSTAV. Signora. .\ story of the Opera
House.  Wustrated, 12mo oooooioiiiianae., $1.00
LAMIA S8ERIES. A\ new series of dainty volumes em-
bracing short masterpicees of many votable anthors.
Finely printed from clean type on Ol Stratford
paper. deckel edzes, with photogravare frontispieces.
tlluminated title pages, bound in novel style, gilt top.
specinl end leaves. Eaeh in a box,  T6mo, 40 volumes,
Per volume ...cviiiiiiiiiiiiiiiaiiiinaanns F0.60
MARDEN, ORISON SWETT. The Optimistic Infe. Tius
famous author here shows the seeret of true success,
With illustratious. 12mo, net ....oooceivnn. 21,25
McSPADDEN, J. WALKER. Famous Painters of
Anerica. The life stories of eleven great artists,
Beantifully printed and fully illustiated. Cover de-
sign by Miss Avmstrong. Svo, <ilt top, net .. 250
MILLER, J. R. Morning Thoughts, and For the Best
Things. Per volume, 16mo. pliin edges, net, 65
cents: cloth, gilt topomet oooooiiiiiiiiaee. $0.85
MOGADOR CLASSICS. Finely printed un special papet
with photogruvure Trontispicees.  Beautifully bound
m novelty leather. 17 volumes,  Per volume  $2.00
NAVARRE SERIES OF PROSE MASTERPIECES
{(New Volumes). Cloister and the Hearth, Hereward,
Silas Marner, Treasure Island, Two Years Before
the Mast. DPer volume «.ooeiieieieeaann. $0.60
PHELPS, WILLIAM LYON. The Pure Gold of Nine-
teenth Century Literatore. A\ survey of anthors
who will live. 12me. cloth, gilt top. net, $0,75. 12mo.
limp leather, net ooooiiiineiiiiiarenenes 3100
REID, WHITELAW. The Greatest Fact in Modern
History. Priuted at the Merrymount Press.  12mw,
cloth, et oo iiiiiiiieiiieiiiiiiiianeens $0.75
RICH, WALTER H. Feathered Game of the Northeast.
Au invaluable first hand study, with 85 1llustrations,
Chart and color frontispiece. 8vo, cloth, net  $3.00

THOMAS Y. CROWELL & CO.,
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SHAKESPEARE. First Folio Edition (New Volumes).
Much Ado About Nothing. Romeo and Juliet, The
Tempost, Othello, Winter's Tale. Per volume, cloth,
silt top, 73 cents. limp leather, gilt top .... FL00

SHERIDAN, RICHARD BRINSLEY. The Rivals. Wiih
introduction by Brauder Matthews, and 18 photo
gravare illustrations by M. Power O'Malley. 8va,
cloth, gilt top, $2.50. Svo, full leather ...... $F3.50

SUNSHINE LIBRARY (New Volumes). Caxton Olud,
JAmos R, Wells, Ohild and the Tree, Bessie K. Ulrich.
Daisies and Diggleses, Evelyn Raymond; Days Before
History, 1. R. lull. How the Twins Captured a
Hessian, James Otis; Miss DePeystor's Boy, Ethel-
deed B, Barry, Molly, Barbara Yechton; The Truth
About Santa Claus, Charlotte M. Vmle; Whispering
Tongues, Homer Greene, Wonder Ship, Sophie
Swett, Svo, Per volume ....ooiiaiiil, $0.50

TAYLOR, BAYARD. Poctical Works. Wiuth introdue-
tion by Albort H. Smyth, Astor Edition, 60 cents:
Gladstone Edition ... o iiiiiiieiiennn.n $0.75

THIN PAPER CLASSICS (New Volumes). Bug Jargal,
Cloister and the Hearth, Dame de Monsorean, Essays-
of Elia, Forty-Five Guardsmen, Hans of Iceland,
Little Minister, Louise de la Vallicre, Man in the
Iron Mask, Man who Laughs, Marguerite de Valois,
Ninety-Three, Vicomte de Bragelonne, Wandering
Jew (2 volumes). Per volume ............ $1.25

THIN PAPER POETS (New Volumes). Mrs. Brown-
ing, Dante, Milion, Moore. Per volume .... $1.23

THOREAU. Bijou Edition (¥ive Volumes). Cape Cod,
Bxcursions, The Maine Woods, Walden, Week on
the Concord. Per set ... .iviiiiieannn.. F2.50

TRINE, RALPH WALDO. This Mystical Life of Ours.
Selections for every week in the year from Mr.
Trine’s most popular writings. 12 mo, net..  $1.00

VERNON, AMBROSE WHITE. Religious Valune of the
0ld Testament. .\ careful study of its ingpiration
and service.  12mo, net L., F0.90

VERONA BOOKLETS. .\ choice series of inexpensive
volumes finely printed on Oli Stratford paper, with
Mluminated titles, daiutily bonid i boards witle paper
labels, and slip case. Per volume ......... $0.50

WATERS, N. McG. Heroes and Heroism in Common Life.
An appreciation of things of every day, net .. $1.25

YOUNG PEOPLE SERIES (Ncw Volumes).. Boy's Life
of Capt. John Smith, Eleanor 1. Johnson: Cuore,
Edwondo De Amicis: Famous Givers, Surah K. Bol
tun . Famous Leaders Among Women, Sarah K. Bol
ton: Famous Missionaries, (*. (. Crecgan; Helps for
Ambitious Boys, William Drysdale: Helps for Am-
bitious @irls, William Drysdale: In Blue Oreek
Canon, Auna Chapin Ray . Life of Lincoln for Boys:
I'ranees (‘. Sparhawk; North Overland with Franklin,
J. M. Oalex. Romance of Commerce, J. M. Oxley.
Successful Carcers, Wm. M. Thayer; The XKing's
Children, J. F. Cowan. 12mo. Per volume $0.75

WHAT IS WORTH WHILE SERIES (New Volumes).
The Battle of Life, Heury Van Dyke, Glimpses of
the Heavenly Life, J. R. Miller; The Good 0ld Way,
Henry Van Dyke: Growth Without End, Johanna
Pirscher; Heart of Good Health, Annie Payson Call:
Spiritual Care of a Child, A. R. B. Lindsay. Per
volume, MEb . oovnoiii i iiiiiiina e i £0.30

WHYTE, CHRISTINA GOWANS. The Adventures of
Merrywink. With drawings by Wheelhonse. Thir
Story won the prize for the best story for children in
ihe English Rookman competition, eloth .... $2.00

426-428 West Broadway, NEW YORK
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BOOKSELLER AND STATIONER

L 0.0 BEAUCHEMIN, President EMILIER OAQUST, Vice-President ETIENNE ROBY, Sectetary

Librairie Beauchemin, Limited

Established 1842
MONTREAL

7

Tﬁmm pﬁ"f& z; i
5

.Q:

PRINTING AND RIADLRY 26 S1. Gabriel Street

French Literature-—Complete stoch of late Paris Fiction, Standard Works,
Dictionaries, French School Books, etc.

Rehigious artiles of every description.  French and English Prayer Books.

Stattonery Lines—Antoine's Inks, Exercise Books and Scribblers, Sir Wilfrid
Laurier Fountain Pen, Canada's Pride Maple Leaf Pencils, etc.

Commeraal Statonery— Perpetual Accounting Systems, Printing of all kinds.

When you want any of these lines try us.
tnsneotion is invited.

STATIONERY 256 St Pant Steeer

The Leading French Book and Stationery House

BOOAS 1S Notre Dame Strect West

First Fall
Announcement

The Daughter of
Anderson Crow

By
GEORGE BARR McCUTCHEON
Author of “Jane Cable,” etc.

This book promises to he the
best sellerfor the season. Thestory
is characteristic of the author in
its mingling of romance and ad.
venture.

Cloth, Illustrated, $1.28

Mother

BY OWEN WISTBR

Author of *“The Virginian' *'Lady
Baltimore,” etc.

Cloth, $1.28

The Halo

BY BETTINA VON HUTTEN
Author of "“Pam,” etc.

Cloth, $1.98

The Crowned Skull

BY FERGUS HUME
Cloth, $1.28

Stooping Lady

BY MAURICE HEWLETT
Cloth, 81 26

Gaff Linkum

BY ARCHIE P, McKISHNIE
Cloth, 1.28

8t. Jude’s

BY IAN MACLAREN.
Cloth, $1.258

More about the
Roosevelt Bears

BY SEYMOUR EATON
Cloth, $1.50

Songs of a Sour-
dough

BY ROBERT W. SERVICE.
Cloth, net 780,

William Briggs
29-33 Richmond $t. W.
TORONTO

e S A L iy A in e e s Sm SET N et e s el dL Boh e et SS RS o. 4 e Tk ek v e e s e ke ¢ e~

e sy o

{
3
;
;
i
£
‘
!
:
:




S S

s

U 504, PP £ w40 8t 0yt

[T

centyadeaf,

BOOKS

ELLER

AND STATIONER

Headquarters for Dictionaries, etc.

Chamber's 20th Century Biotlonary ...> ... ... $1 oo
Chamber’s Conoclse Cazetteer of the World. ...... 1@
Student's Standard Diotlonary. Indexed ... .. 3o
standard Dictionary, complete in 1 vol. Indexed.

Y 111 o N .. 5 0
Standard Diotlonary Holder. Japnnncd or gllt nct 5 00
Standard Dictionary Holder. Oxidized . . ... net S 00
Collins’ Clear Type Diotlonary ................. .. 15
Colline’ Large Tpye Dictionary ........ ......... 30
collins’ Craphio Dictionary.........ooovvven oon 10
Colling’ Cem Dictlonary. Lcather .. ............ 3n
Concise Impaerlal Diotlonary (Blackic’s). Cloth.. 1 0v

s “ ‘e Half morocco 2 00
student's Diotionary (Annandale). Blackie's. Cloth 2 25

o o o ** Half morocco .
Stormonth's English Dictionary.... ............. 1 50
Webster's Unabridgod Dictionary. Full sheep...
Webster's Unabridged Dictionary. Indexed. Full

E1 7.7 T T R P
Standard tmperial Dictionary. Cloth ........... 1o

o . ' o Indexed... 25

o s e Half rexine ..... 125

o o e o Indexed 1 650

o e o Half morocco.... 223

o b “ . Indexed 2 50
Wessely's Handy !ngllah-s;:lnlth and Spanish-

English Dictionary. Cloth ............... 50
Wessely's Handy French-English and English-

French Dictionary. Cloth ... . a0
Wessoly’s Handy Cerman-English and English-

Gennan Dictionary. Cloth .. ............ 0
Waessely's Handy Italian-English and anhsh-

Italian Dictionary. Cloth ........ 80
Yossoely's Handy Latin-English and !‘nghsh Latm

Dictionary. Cloth ............ . oeees B0
The Langham English-French and French- English

DiCtionNATY ..vvrvvievrneacinnarnenens b
The langham English-Cerman and Gcrman-

English Dictionary ....cvvvviieiiiieeens 75

The Langham English-itatian and Italian-Enghish
DictONArY coveet tiiiiiii ittt ine e
The tLangham English-8panish and Spanish-
English Dictionary ........ «...ooiinnl
The LanghamEnglish-Portuguese and Portugucse-
English Dictionary ....... .........cco0,
The Langham English-Russian and Russian-
English Dictionary ............ooooiiiel o
Motaughiin's New Dictionary of the English,
French and French-English Languages ....
Engiish-Dutch Diotionary. Full leather..........
English-8wedish Diotionary. Full leather.......

Engilsh-Dane-Norweglan Dictionary. Full leather

Vest Pocket. Indexed. Cloth.............oout
' o " Leather...cooooovnnnn.
o . French-English. Indexed. Cloth.
v " o o Leather
" “ German-English. Indexed. Cloth
4 s o ¢ Leather
¢ " Spanish-English. Indexed. Cloth
s . e o Leather
o « 1talian-English. Indecxed. Cloth.
G o “ o Leather
R ‘ Latin-English. Indexed. Cloth..
. ' . Leather
o o Handy Electrical chtlonary In-

dexed. Cloth......oveuen,
¢ * Handy Electrical Dictionary. In-
dexed. Leather............
s . Practical Compcnd of Elcctncn)
Cloth .
s - Practical Compcnd of Elcctncn)
Leather. . .
. . Question Sct:lcr. Cloth ..........
s ' o Leather........
o ' Drinks as They are Mixed. Cloth
s s s o Leather

Languages Without a Master

Cerman Without a Master, In Six Easy Lessons.

12mo. Paper .....ciiieiiiiiiiiiiiiines
Spanish Without a Master. In Four Easy Les.
sons. 12mo. Paper..... ......oooiiien
Frenoh Without a Master. In Six Easy Lessons.
12mo. Paper.....coveiiviiiiiiiii i

The Musson Bock Go.,

italian Without a Master. In Five Easy Lessons,
12mo. Paper...............

Latin Without a Master. In Six Lessons,
Paper e i it e

The Briton in France...... e bteseaearesescaaaes
ThoBritonin Cermany...........ccccivveennnnn
The Briton initaly .......

TORONTO
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s (Genuine

icycle Playing Cards
il Bicycle Playing Cards.
. -

‘il

] ly in this box.

'{} ! ACome only in

e More sold than all other makes combined, because—
‘ they are durable—out wear other makes—many times.

Flexible—because thin—and of uniform thickness.

They have a fine, ivory finish and a perfect slip.

——

— -
A S NS - Ve, AATE O - dm Py

They sell readily, because players everywhere know
they are the best value to be had for the price.
Avoid imitations.
The U. S. Playing Card Co,,
Cincinnati, U. S. A,

2100l Bos 8dpied IPOY

S em s i -y i o yndp b b LB g W S o

LN, AR M v I CRE  CXE LT el el S oM R S e v
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Case No. S00C

1 dozen No. 50G exlra size

chased barrel, extra

heavy 14kt. dold pen S 7.50
1 dozen No. 50GC extra

size chased barre), ver)

heavy 14kt solid gold

pen, each pen litted

with two wide 18:kt,

gold plated bznds ... .. 12,

Case No. 30C
&, ,

2 doten No. SUC ertra
i sire chased barrel, eatra
y B heavy 14-kt. solid gold
. pens s per dos., .. $7.50
Per case . S15.00
P O.R. New Yoro

f.O.B., New York

18 headsomic $5.00 Ok Casc 117 inihes long by Sinches wide) with plate glass front, velvet hined. brass gilt tnmmings,

; :‘ . hinged top 43 FREL with teo Jdegen Satety Clip Fountain Pens. Your cholce of eith=r of these two sssortments
o HESE “ Safety Clip ” Fountain Pens cannot be equalled by any other manufacturer for anything near the
Au price, and are regularly sold at retail for twice the price you are asking.
: ﬁ € The * Safety Clips ™ on these pens are patented and manufactured by us only, and cannot be purchased
: ; sepacately nor from any other firm.  They are made of the best quality German silver, and carnot slip off, stretch
LI or rust, and lie flat against the holder. They protect the pen from being lost and keep it from rolling off the desk .
o whea lying flat. FORSALE BY ALL JODBERS IN CANADA

]

Koo

No S0C. Actual Size.

DIATIOND POINT PEN COMPANY 119 8sekuan stecer.
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|
STATIONERY DEPARTMENT “ @"

A COMMENTARY ON CANADIAN STYLES.

Chaunge is apparently the order of the day m sia-
tionery as in most of the other thmgs of hfe.  Fortun.
ately tor both stationers and pubhe the present teadeney
m stationery is one right i hue with the material, m-
tellectual and arvtistie advancement ot the eounttry,  In-
deed, one might truthfully point to the present styles of
stationery, and their prices, as an infallible wmdex to the
national advancement aloug the lines ndieated.

The extensive nse ol monograms ad  conts-of-nrms
i1~ one of the most notieable and hkeable features ot
really smart stationery.  Comparatively few people can
elaim a cont-of-arms of their own, but there is nothing to
prevent the use of one’s imtials 1 a monogram design ab
salutely ditferent from that of another person boasting
the same initials,

Me. W, B Coutts, the manager of Ryrie Bros. <ta
nonery depatiment, Toronto, was kind enough to show
Bookseller and Stattoner a book of speeially  desygned
monograms, which was the best allustration of  the
variely of shapes to which a elever artist can twist
one's imtials—~and that without departing from the fash-
ionable eannon of simplicity.

“The tendeney m note paper, ' said Mr. Coutts, 1>
away from all colors. Dame fashion deerces that the
messages of the elite must  be wrtten o pure winte
paper.  Some time age the hnen finish white was quite
the vogue: but linen finish as a Jashionable writing sur-
fuee is at present almost altogether displaced by pure
awhite kil finish.  We have a specaal hne whieh as ealled
tor by the magority of our fashonable customers, wiich
we term Ryrie's pure white kid finish, and which bears
our water mark.

“Paper should  be straght  edged. We  have, of
coune, other lines, such as white deekle edeed, and,
colots, we lave a certaun amount of eall for hght sky
bine, watermark check and ash gray,  Apart from these
m hited quantities,  the “dnng® s pure  white kid
linish,

“The placing  of 2  monogram,”” continued  Mr.
Contls, **depends altogether upon ats shape.  As a rale,
a round or square monogram should be'in the top centre
of the paper, while a monogram with a deep or upright
oblong design should oceupy the upper left-hand corner,
Talking of monograms. onr latest is the replacing of the
hady or geonnd eolor of an embossed monogram hy thin
sheet pearl, with the outline or letters in a hronze wilt

“We carry ten sizes of note paper. For men's us
the sizes are Club, 33 in. by 7 in, and Imperiad. 37 0
by 73 in The sheets me made o fold onee nd e
enclosed in an oblong envelope. Then, for ludies, we
have the lavge letter and medium letter sizes, shlightly
smaller than the Club and Tinperial, as well as the swall
av reception sizeg, all titting after ane fuld inta oblong
envelopes.

““Fashionable envelopes  have a  pointed flap  the
square flap being obsolete. Tt is beconing quite {ashico
able. where a person is permanently  resident, at one
point, to have the address embossed upon the envelopes;
sueh as, **Maple Grove, Rosedale,” cte. Some fash-
ionable peaple even have their monograms embussed wu
the top left corner of the envelope.

63

Weldding stationery  shonll Le  engeased, Some
prople don 't realize what a dilfecence there is hotween an
cnaraved plate and ordinary printing type.  Weo point
ot the dilerence in onre catalogne, which confning an
miser! showig samples of copper plate engraving, and,
For comparative purposes, some seript and Okl Fuglish
tape printing,  The diffevence is at once apparent, Our
engraving styles are  shaded  and  solid Old English,
shided and solid 1reach seript (which is a new type,
something  <imilar 1o English  engrossing), and  the
standard Bugli:h sevipt. The latter is most used, and
v about 50 per cent. cheaper than the others as well
as heing always in style,

.\ line which has undergone great development of
late, and which is now very fashionable, is tho place
card. .\ place eard is a eard used by hostesses to indi-
aite auests” places at the (able at such funetions as
dinner parties,  lancheons, wedding  brenkfasts, ete.
Sometimes o place eard is simply an ordinary visiting
eard containing the monogram of the hostess, sometimes
it is a speeially designed article to mateh the eolor of
the table decorations. We have made somo in the form
of pink rose petals and green leaves. A very popular
style of place eard. and one growing in popularity all
the time, consists of figure subjects, stamped out of thin
bristol board, cither hand-painted or lithographed, and
having pieces cummed on the back  so that the whole
forms an easel, and will stand upright. These place
cards are nsnally taken away as souvenirs by the guests.
We have specinl designs for place cards, suitable for all
vecasions, from a children’s birthday party to a elub
affair strietly for gentlemen.

“Stylish danee programmnies are very dainty little
things, with an embossed design containing the colors
of the person, club or society holding the dance,

“The average person hatdly tealizes thae there can be
as mueh siyle in stationery as in elothing, True, the
styles of stationery hardly change as often as do styles
of clothing: bat, in the social circles which follow fairly
strictly the decrees of Dame Fashion, one’s “up-to-date
ness,” so to speak, ean be about as accurately determined
by one’s stationery as by one’s coat.”

—_———
STATIONERY STYLES IN THE U. S,

Pusverots of note papet by whieh many of the social
funcBtons are catied to a chimax of polite elegance, -
volving the honots  of socd prestige in the antocratie
contl of good form, ate o laggatds i their search ot
benting luxutiousness. The  testless desite for novelty
and the msattate appetate Tor change,  which has be-
cote The disvase of the day, tay the mgenuity of inven-
Lo tu the very pomnt of despatt where the pations of
{ashionable supphies atv i the mayointy - No oone s sup-
posed, however, to peer mto this hidden quatter but to
po and choose the  latest and smattest with well-bred
setentty atd bestow theit scasun s otder (ot note papet
as bt merely fell from the skies and was discunnected
with every mortal cffort.

White note paper, let 1t be known, stands impetiously
al the present mon ent as the smard paper of the season
All colors are tabooced, no matter how enttancinghh soft
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and-pale are-the tints. ‘White alone -is-the-insignia- -of
good—taste, and-the evidence -that -the -writer kiows-it-
well-and hulds to -it. -Faithful- souls -there are -who-have
always Tield: that such was the case, and mever -have -de-
viated from their educated sense of propriety and good-
taste -in -the-use-of -what -they termed in-defemce “*-the
only paper a lady or a gentleman-ever -used™ are mow
‘having -their -innings.

Thera are various sizes of-note-paper-in-demand, from-
{he extremely smadl-im itation_note 1o -the larger-corres
-pundence size, “lmh ds a-good: square sheet with a Ben
-erous -envelope tu -matah,  and: that deads one to. expeet:
at hrst glance that 2t represents some friend’s ‘bidding
1o a wedding. The -man -6 woman- wlio--has the gift of
Jetter-writing and-cullivates it, seldom-patronizes-a- fash
qenable stationer, hut  bLuys:-his-or -het supply by -the
pound, and-selects it from. a2mong -the Jordly -old style

. E:tup front sheet.

dent world—colored-papers -still-have a-charm--not -to-be

outdriven. The output s, it -must be confessed; lovely

in-color—in the palest of ‘French gray, lavender-blue and

the_grav-bluc-of- a-Holland- sky, as-well-as the very Jatest

-revival of -the-carly Victorian-bufl. -In- this paper, grad-

same -scale -as-in white

el sizes are maintained- on the

paper, while envelopes revert to-the-old -pointed-style as

well .

Sealing wax ‘keeps -up -{o- m'Lu.llul ints -in-all-colored-
paper. Whereas, the devotees of -white -paper are -more
prone to-use silver wax on a tint of silvery gray, indi-

~iduals there -are who- ‘have -a-faney to-seal not only -the

eny clope, -but the -upper Jeft=hand corner of the (rmn
shieet of theit note paper. The home address printed i

colors, ot i while-upon -wlhite-or -white -upon- colors, is

an generalzuse. -Country -house-paper Juns 1o the ‘English

style of putting the name of -the country seat, the rail-

—xond statmn and: tclcphone number in_a_group, -in-the-up-

A \ery grm\mg fancy, which-we have adopted, s to

§ have-a- printed-preture of the writer's couniry -home, -or
: some spectal-landseape-attached to it, or a

bt of Hts
surronidings -or -liclongings, printed. in-the middle of the
All -this -is an-interesting side of Andi-
vidualism and an extremely attiactive -one. I{ has its
fitness also-in quill -writing, and the  use -of-blue mk
which some few persons -have a fad for -using-—Fibrics,

Faney -Goods and- Notions.

New-Home-ol=Carbo n-Papcr-and-Ridbbon=Mlg. Co.

1IN THEIR NEW HOME.

The -Carbon Paper and Ribhon Miz. Co., Toront.,

Chave gaiven tangble evidence of their -business growth=hy

“Waterman:Rullding.-Montreal,

shcets at -that, ‘whete heart and- mind way Traveits free-
dom, and-the antellect gie Pay o-any fancy

A--word-about e-envelopes 1 vogue. They have Te-
tutned to their-old powted Map style, after asserting
‘themsclves -for some tume by doep- straight flaps, which
_ofzZlate Were the only corteet form.  AS 1he test -ofthe
judding Bes ke eating ol 1L, so0 it would: seem that
tle test-of emclope flaps as that }muﬂcd -ones  ate the
most sccure  Foreign correspondenice  paper tas -envel-
opes that are hined with & color after the Freanch stvle,
in order 1o protect the enclosed written page -from mn
anYious cves and prying natures This was a nced,
deed.

Al the-faninine world-is- not 1o be Tuled by any ouc
-{ashion n paper, or in any other way. ‘in-thatamdepen-

course, mle [

- meviyg mto-a- fine bmlding -oftheir -own at 176178 thh

--mond Street Weat, Turonte. The accompanying picture
* shows what -thar ‘building leoks dike.
: mwore than donble the floor space of their old premises,
" which -becaine altogether -tuo- small-to-hold=them-as-their

They -have now

sutput went -on increasing. Their specialtics in  carbon
papers. typewriter ribbons, cte.. -will now -be more -than
¢-¢r a [actor in the market. It was observed that ad-
ditiors had. also -been made to the oftice stafl, which, of
~larger um?c “Neressany.

A STORY: -OF -GROWTH.

The accompanyving phetograph -of- the Montreal: head-
quarters_of~the ‘L. ‘E. Waterman-Co., of -Canada, Limit
ed; at 136138 St James Strect. illustrates-thic-extent
1his business hias attained since its aetive coneception in

Canada-comparatively a- short time ago. The building-is
fitted- up with-every ‘modern-cony enience for the handling
ol their fountain pen, ink aad -Havdtmouth pencil busi-
ness. During 1ast spring-the adjoining-building -was-occu-

ed-and-already-the-firm-fecls-pressed-for-space. Visiting

64
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stationers are at all times made welcome by the man-
ager, Mr. .J. E. Kastnor, whoso private oftice is on the first
floor.

———

BERLIN'S HOLIDAY BOXES.
There is something more demanded by the patron of

the gift papeteric counter nowadays, than a “box’ with
a picture of holly or mniistletoe on its top; something

No. 5305

mare than a pretty holiday sentiment inscribed in gt
on the cover.

“Quality” in the filler, real novelty in envelope
shapes, pleasing finishes in pen surfaces, and plenty of
varicty in the deccorative features of the boxes them-
selves arce not only ncecessary where the dealer wants
sales as well as a showy window, but are demanded by
the consumer of to-day.

Nothing so firmly established the reputation of the
makers of “Berlin’s Quality First Papers'™ as the keen
regard on their part for the requirements of an up-to-
date trade; the Berlin holiday line for 1907, something
extraordinary in poiat of size and variedness, one of the
best trade makers a stationery house ever put out.

No. 5291

No, 8278

The few boxes illustrated with thi~ cannot begin to
give the reader an idea of its scope. The best way for
the Canadian traae to “*discover” things is to have the
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Berlin & Jones people send a sample assortment making
up a holiday order from it.

The trade visiting New York have three New York
Berlin salesrooms to choose from. The *“lactory,” 547-553
West 27th St.; “Broadway,” 621 Broadway, corner Hous-
ton; “Down-town,” 136 William St They  all  Kkeep
“*open house.”

———

FOUNTAIN PENS CONFISCATED.

Fountain pens o the tune of tive hundred  form the
latest addition to the loot of tie castom oflicers. Mr.
Nastuer, of The L. E. Watenman Co, of Canada, Limit-
ed, Canadian headquarters, Montreal, states that the
pens were smuggled to Montreal by a manr who gave
lus name as W. Bo Feurst. Mr, Feurst's way of earry-
1 on bustiess was to go to the United States, and ve-
tmn by way of Nugara to Montrea), 1 which place he
disposed of the pens about his person.

Complaints had reached the custom house department
that tles man had been smugsling pens into Canada.
Ihs headguarters were, it is stated, 1o Montreal. As a
result deteetives were ioformed and oiting the place
mn St. Lawrence St., found five hundred pens. The e the
took charge of.  Feurst paid vne visit to the custom house
to sce how the land lay, but failed to return, skippings
to parts unknown.

The pens have an invoice value of $1 each, so that
the lot is worth $300, The duty on these pens is 271
per cent.

As far as can be learned, up to the present writing,
the confiseated pens will be offered tor sale, but to
prevent untair competition they must rvealize the invoice
price plus the duty. The pens will be destroyed if this
price is not sceured. At the time of zoing to press the
matter is still in abeyance.

——

RUBBER TYPE SPECIALTIES.

The growth of the rubber type trade is reflected in
the rapid development of firms who manufacture such
avticles.  The Fulton Rubber Type Ink and I’ad Com-
pany. of Elizabeth, N.JJ, is one of the firms which have
pulled the rubber type bustness up {o its present import-
ance.  This lirm started on its suceesstul eareer with a
factory containing ouly 500 square feet of floor space.
Toalay the large premises sceessaty for the conduet of
theit business have no less an area than 33,000 square
feet  or sixtysix times  their original  actory space.
They bave all the latest wadhinery for tarning out sach
aiticles as Falten stz and price marhers, business and
ullice watlits, self-inking stamp pads, quick drying and
non-blutiing  datets,  numberers,  juvenile  and  ta.
printers and such like zoads.  They alse manufacture all
the accessories necessavy for their artieles, such as de-
corated tin, polished wowld, leatheret aud paper boxes,
grooves, hoblers, tweezers, in fact everytlung that goes
into their goods. Making all their articles under ono
roof they can sell at a lower price than is possible under
luss favorable circumstances.

@ PENCILS

VENUS FENCILS

CAN NOW B™ OHTAINFD
FITTED WITH HEAVY GILT
PROTECTORS and RUBBLRS

=
| TENENY N

roxoov, Exe  AMERICAN LEAD PENCIL COMPANRY, NEw YorRk

AN E I T IR

THE BEST THE WORLD PRODUCES
17 DEGREES—SOFTEST TO MHARDEST

NAANPLES AND FARTICULARS ON RFQUEST,

TR \G\

-X ==
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BOOKSELLER

IMPROVE THE AP-
PEARANCE. OF YOUR
STATIONERY IN THE
OFFICE, BANK,
SCHOO.. OR HOME
BY USING ONLY

“O K 99 PAPER

FASTENERS

There is genuine pleasure in their use as well as
PERFECT SECURITY

These Fasteners are 18 & dJam by themsches  These

are 0o athers like them, thered oulheyunmbem

pared with the cnimry paper chpa which depend ene
tedy oa fricton for thar power

The “0. K. P Fasteners have the
advastage of l!h’m;l‘ mighty, indestruce Nsx{ggg

et o PROTECTING A
SLEEVEwhsch prevents any Lability ofiajury.
NO SUIPPING HANDSOME
COMPACT STRONG 08B
&Jym\mwulmdm&hl}mﬂnmb
Can be wmed

ofly sad
lbn ways work."” Made of 3 sioey

Put ep la Brase Botes of 100 Fasteners eazh,
All coterprsing stationen. 18

| Seod 18¢for sample box of 59, ssorted
wtes. [nuated decriptive booklet frae
Liben] discount to the trade.

f THE 0. X. FASTENER CO., min.
Dest. S

SYRACUSE.N.Y. 2B

WE KNOW

What is wanted.

We make it and in the form of

PEEREESS

Offer it to you as the Best Carbon Paper
and Typewriter ribbons on
the market.

The Garhon Paper and Ribbon Mfg. Go.

Limited

Otffice and Facloy - -176 Richmond Streal Wast,
TORONTO, CANADA
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CARTER'S
INK ERASER

A SURE OURE FOR INK BLOTS ON
PAPER, CARPETS, DESKS,
HARDWOOD FLOORS,

BTOC.

Two | oz. bottles in a2 handsome pastcboard box
with slip cover, ecach dozen in an
casel box for counter display.

THE CARTER’S INK CO.,

Boston New York Chicago

Montreal 3

000006000008000000000000000000000000
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WHOLESALE

STATIONERS

MONTREAL

School Books

Specialties in

PAPETERIE BOXES

LINEN FINISH
LORD GREY)
BARONNE  Empire Sizes
MARQUISE »
BOUDOIR ‘.. -
COGNTESS , Billet Sizes

In lhree Clon—AZURE, GREY, NILE GREEN

©0-14 ST. VINCENT STREET

™e J, B, Rolland & Fils Go,

Exercise Books

WRITE FOR PRICES AND SAMFLES

[ Yol lef Yol led Tel lel lof Yol Ref Tef Tod 2ol Tol YoX leY Yol

00000000000000000080000000080000000086000000000000
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POORKSELLER

PELOUZE POSTAL SCALES

Invaluabto to the Otfice, S$tore and Homo

Seveeal slies,

“ROB ROY”

PENS
SOLD BY
ALL STATIONERS
in 6d,, 1/- and
Gross
Boxes

This serica of
Pcus 18 made of tho same
matersal, by the satce tools, by
the ama jececss and at the same
Worka asth renes of *Waverley * Tens
whish llnke, Wells & Co havo for 3) years
and upuwanls (1ner to Fept. 101N manuface
tured foranmdsngg ievd to the Vre pri togs thercof.

They tell instantly the exact sost of postage in
cents on all mall nutter. Warranted Ascurate.

NATIONAL, € 1bs. - - $335  STAR. 1 lb, - - - $200
UNION, 234 ibs. - - 300  CRESCENT, 1 1. - - 150
COLUMBIAN, 2 1bs. - 250

Buy through your Jobber,
PELOUZE SCALE & MFG.CO. - - Chicago

HINKS, WELLS & Co., Birmingham, Eng.

Writing and Selling
Better Than Ever

WAVERLEY
PENS

EVERY PEN SELECTED

Sold by the Leading Wholesalo Houses

Sample cards and trade price lists sent
per return maif

Macniven & Cameron, Lid., Waverley Works, Edinburgh

The most popular pens are

ESTERBROOK'S

MADE IN ALL STYLES
Fine Points, Ar, 128, 333
Business, 048, 14, 130.
Broad Points, 312, 313, 314.
Turned-up Points, 477, 531, 1876.

CANADIAN AGENTS:

me BROWN BROS., vimireo

TORONTSG.

AN

D STATIONER

SPENGERIAN
STEEL PENS.

The Standard Brand in United States for
over fifty vears, among expert and careful
writers, and recognized by accountants
and correspondents as

THE BEST

Works: BIRMINGHAM, ENGLAND

Imported by all the leading stationers in
Canada.

Proprietors : Sponcerian Pen Co., New York

a2t 2 o B 2 2 L 2 2 0 2 2 d 2 2 B b h h g o g

MQ“Q““Q\QQ’\‘“Q‘\m“s‘“““”““““Q

A good penis a good servant, and
John Heath's Pens are made to serve !
ALW WYY RZADY AND ALWAVS WILLING

They were first B3 years age, and are sull
Teading the way. DBritish made of Nritish
steel  Write for samples,

] LONDON AGENCY
1 8 8t. Brive 81, LONDON, E.C., ENQLAND

“Sports’” Playing Cards

THE BEST VALUE
IN THE MARKET.

ONE OF MANY
VARIETIES

l.eaders in a sccoml
Rrade — GOOD
LUCK aud ST
LAWRENCE.

SPECIAL CARD FOR
WHIST PLAYERS

Cootal s

We ars nsidquarters for PLAYING CARDS
MADE IN CANADA.

Style and finish cqual to Imported Cards.

LACROSSE DESION.

Advertiaing Cards of all eorts-Novel bealgns.
FOR S8AMPLES AN PRICES APPLY—

The UNION CARD & PAPER (0.,

Lirmited

MONTREAL.
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BOOKSELLER

Do not fail to read

The Possibilities of
a Sheet Music
Department

in this month’s issue of the Book-
seller and Stationer.

ofe

Ther, write us for our Prices on
Popular Music.

instrumental success by a
Canadian Composer

GEM

MARCH AND FIVE STEP
Special to the trade Ten Cents.

The Delmar Music Co.

Lindsay Building - MONTREAL
ettt ool
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No! They Don’'t Crush Your Book Trade;
They Boom Iit.

\Where did you get the notion that a stock of Tnlking
machincs in your store spell disaster for your book trade?

Isn’t Meeting People the very essence of your business?

Isn’t any addition to the number of people you meet a
‘ to-be-loooked-for’’ occurrence ?

Well then ¢ Berliner’” and “Viotor” Cram-8-Phones
will bring a great number of people into your store who
in addition to the musical purchase will buy books,
stationery, wall paper, etc.

More Truth to Come.

DISTRIBUTORS FOR CANADA.
J. & A, McMillan, « St.John,N.B.
Clark Bros. Co. Winnipeg, Man.
Dyke, Evans & Callaghan, Vaucouver, B.C.
R. S. Willlams & Sons, Limlted, Toronto, Ont.
Nordheimer Plano and Muslc Co.. Toronto, Ont.
Ro)al Stores, Limited, St. John’s, Nild.
Cordingly Bros, Brockville, Ont.

Write your nearest distributor.

BERLINER GRAM-0-PHONE CO.
OF GANADA, LIMITED, MONTREAL

THE

WE MAKE RULES FOR THE

JOBBING
TRADE

ALL KINDS AND
GREAT VARIETY

Finish, Color and Scales

FOR THE

Nothing 1s better
than our Fine

ADVERTISER

Colored Rules with gilt printing---THEY ARE KEPT.

WESTCOTT - JEWELL CO.

Factory and Office

SENECA FALLS, N.Y.
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MUSIC AND

MUSICAL INSTRUMENTS

THE SITUATION THIS MONTH.

The situation in retml music departments at present
is very interesting. lloliday songs referring to the
summer months, have sold exceptionally well and are
still in more than ordinarily active demand.

Some of the new songs recently brought befure the
public in the Umted States and others, not quite
current, but which are selling well, are as follows :

“Darling,”’ published by the Shapiro Publishing Cou.,
New York, is a very pretty composition and ocught to
make a big success when it is fully established in popularv
favor.

Williams and Van Alstyne, writers of ““In the Shade
of the Old Apple Tree,”’ have launched another song suc-
cess on the market. This song will prove a hit. It is
entitled “On an Old-Fashioned Buggy Ride.”

In comic sougs “I have Got a Tickling Sensation
Round my leart for You That Can’t be Scratched,”
while having rather a long, peculiar name, is a good sony
nevertheless, and is sure to suit the public who hke this
class of thing.

“Little Nemo ana his Bear,’” is at present being suc-
cessfully interpolated in the production *‘The Wizard of
0z."

In the picce, ““The Song of tho Angry Dcep,’ Arthur
J. Lamb and Paul de La Zarre have excecled themselves.
The picee is of a bass and baritone class and is oven
better than their other great success “‘Asleep in the
Deep.?’ It is published by Jos. Morris, Philadelphia.

A very popular march song is *Just Take Me Down
to Wonderland.”” This composition is by the composers
of "“The Watermelon Vine.”'

A very pretty ballad is “When the Evening Breoze is
Sighing Home Sweet Ifome.” This ballad is being sung
successfully in many of the vaudeville and musical com-
cdy productions in the United States.

The Haviland Publishing Co., New York, have an
exceedingly pretty number in ‘‘Little Black Me.”

“The Hymns of the Old Church Choir,”” words by
Arthur J. Lamb, music by Alfred Solman, is a song
suitable to any home. Arthur J. Lamb’s greatest sue-
cess was ‘"Asleep in the Deep.””

Among coon songs, the ones most called fur at pre-
sent are ‘*Ta, Ta, Au Revoir, I'm Going to go.” and
**Under the Tropical Moon.”

Onc of the big New York successes I Get Dippy'

When I do that Two-step Dance,”” is now being sold in
Montreal with a fair success. When the theatrical
season is on and this song is brought before the public,
it should securc a fair share of patronage.

A great novelty song is “I'm the Kid that Built the
Pyramid.”” This is used by Billy Van, comeaian, to the
advantage of both.

71

“Way Back' is characterized by the publishers as
tho famous Oshkosh song and is one of the features of
“Fascmating Flota®™ a pruduction now at the Casino Roof,
New York.

Among mstrumental music, the “Egyptian Waltzes”
are well to the front. The Delmar Music Co., Montreal,
are doing very well with “'G. . M.,” a warch and five-
step. In waltz songs “'Vanity Faiv,” publisheqd by
Jacobs of Buston, is much in vogue. ‘‘Moon Fuce,” a
characteristic maveh and ‘two-step, is now making its
first appearance in  Montreal. A rube characteristic
dance picee is **A Needle in the Haystack.”

—_————
RECENT MUSICAL COPYRIGHTS.

Tesis. Danse Caracteristique. By [°. 1I. Losey Op.
22'1;. The Crater. March amd Two-Step. By Harry J.
Lincoln. Vandersloot Music Publishing Company, Wil-
liamsport, Pennsylvania.

. Stingy, or S-t-i-n-g-y and ‘That Mcans You. Song.
Words by Harry [,. Newton. Music by Ilampton Durand.
Chicago.

Ottawa, Home Sweet
Alb. 2. Dion. Arranged by
Dion, Ottawa.

Manono. A Maori Love Song. Words and Music by
Herbert Leiser, Victoria.

The Picture 1 Have of You. (Song.) Words by Wm.
B. Friedlander. Mustc by Chas. 1. Mullen. Will Rossi-
ter, Chicago.

Valse Caprice. For Pizno. By Henry J. Lautz, Op.
6. No. 1. Whaley, Royce & Company, Limited, Toronto

Canadien Toujours ! (Chant patriotique.) Paroles e
Gaston Leury. Musique de Charles Tanguy. J. 1. Belair,
Montreal.

Topoka. By IHenry M.
Hemick & Company, Detroit.

Danse Canadienne. Caprice.
Thomas N. Prouly, Montreal.

Vesper. By J. Parnell  Morris.
J. Parncll Mortis, London.

The Llmove. Polka Two-Step. By W. IT. Hodgins.
W. IL. Hodgins, Toronto.

—_——

An author was once called uponto pay a bill he
owed. The creditor spoke strongly, and insisted upon
some definite date being mentioned for sottlemcnt.

**Certainly,” the author replied, ‘though there scems
to be a rather unnecessary commotion about this trifle
1 will pay this bill as soon as I think of it after receiv-
i the money which a publisher will pay me in case he
accepts the novel which 1 will write and send him just
as svon as I feel in an cncrgetic mood after 2 really
good idea for a plot has occurred to me )"'—Birmingham
Post.

Home. Words and Music by
J. P'. Neville. Albert E.

Jones. (Music) Jerome M.
Par Thomas N. Proulx

(llymn and Music.)
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POOKSEILLER

¢ Wellington »
Photo Supplies

Easy to Sell -- Good Profits

Full Directions Given

Start Selling Wellington
Photo Supplies

* Wellington* plates, papers and films will
attrace trade.  Our window display selling
helps, and our advertising makes sales easy.
* Wellington ™ lines have a world-wide
reputation, and will get and hold business.

For ** what you want, when you want it,”
drop us a line.

Feature Our Papers This Month

Ward & Company

13 ST. JOUN ST. MONTREAL
Not in the Trust
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JOBBERS
NOTICE

We muke them and
others too. Send for
catalogue on Eye
S8hades, 8hields and
Goggles.

Chicago Eye
Shield Co.,

143-145 South Clinton Street.
CHIGAGO, ILL.

EDWARD H. MILLER

Booksellers’ and Stationers’ Agent

Having a thorough knowledge of the
English market, and having had many
years’ experience in the Colonies, |
am in a position to execute orders for
Canadian _firms in an intelligent
manner. Terms on application.

142 Long Acre, - LONDON, W.C.

STATIONER

High Grade

rintin g
from the conception of the
idea to the finished job—we
are now ready to rroduce in

our NEW PRINTING
DEPARTMENT

With everything new—

NEW MANAGER—
from New York City, full of
the ideas and methods of the
best printers, advertisers and
publishers of the States—

NEW PRESSES—the
latest products of the press
makers—

NEW TYPE—the
best faces selected from the
stocks of leading foundries
and a

NEW RESOLVE—two

.make every job a credit to
usand to you—we ask for a
chance to figure, furnish lay-
outs, dummies, schemes and
designs for anything from
a letterhead to a catalog—

If you want

“printing thats different”
let us hear from you

LISHING
LTD

MACLEAN
PUB

o

[ n t
Toronto
WINNIPEG
ON ENG

NG DEPT
ward Peabody

0T rx—7c
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PHOTO SUPPLY DEPARTMENT

- - . - - - —

PHOTO COPYRIGHT.

At a reeent meeting of the Canadian Photographers’
Association, it was determined to make an effort to have
the copyright fee for photographs reduced from $1 to 50
cents. 1t was thought that the dollar fee was too high,
especially in view of the fact that three copies of the
photo to be copyrighted are required to be filed, thux
adding to the expense,

—_——

DEVELOPING FOR AMATEURS.

In managing a photo supply department one will be
Pretiy sure to receive requests (rom customes to develop
and print their negatives. In fact, this banch of the
photo supply business is given a good deal of prominence
by 1etailers in Toronto. Some of them even go so far
as to work a mail order developing and finishing business.
The undoubted fact that they succeed in this line shows
what the potentialities of a country town photo supply
business really are. I shows what a great success lies in
store for the stationer  who goes in for a photo supply
husiness with the energy wiich should be characteristic
of a tiue man of husiness,

It is, of cowrse, guite obvious, that (0 conduct a
suceessful developing and tmishing department, there must
be someone in charge of the business who thovoughly un-
detstands photography. Fortunately in these days ol
“ camerafiends,” it is by no means hard to locate voung
feltows who give the subject of pholography a kuge o
portion of their time and atfention.

A stationer therefore, (who is not himsclf a camera
enthusiast) should, if lie intends to make pholo supplics
a prominent part of his business, lose no time: in sceuring
the services of a competent  man to @anage it Photo
supply buyers, invariably look upon the dealer as o man
of authority in the subject of photography, and froquent-
Iy take to him all their Goubles in this  divection. 1L
follows, that if the supply department is to reach a stage
of development consistent  with the impoitance of the
other branches of a stalioner's husiness, it st expeet
to be confronled  with  mamy o photographic problem
which can only be answeted by a practical petson,

Some stationers might deem the employment ol a
special man too great an  expense. The  poinl is, how-
ever, that a good man will make his department pay hiis
salary, and pay the dealer a good profit. The stationet
would be in the position of business manager, while his
clerk occupicd himself with the technical details.

One of the largest tiums of retail photo supply dealers
wm Toronto is managed, so far as  lhe business is con-
cerned, by a nan, who, 1t is said, never took a photo in
his life. He is, however, smiounded by a few practical
men, and together, they comducl a very profitable busi
ness.

Charges  for  developing  amd  fishing  should, G
should evervthing clse in business) he based on cost. e
arriving at a scale of  chaiges , the chief items of cost,
would of course, b salary of clerh and value of matenals
used  Given below s a hst of the chattges made by ane
of the most promnent getarl  supph fivins i Fotonto,
which may be of some as-wwtance w estimating the prob
able profits of a developme and hmshing business

It 1s almost needless o point out what a stimulant
such a department would  bhe to general  business You
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B

would get people into the store who way seldom eantet 1t
for anv other 1eason. These people will heeome custom-
¢is.not onty for your supply departiment, but as well tor
vour genetal hines of goods. An amateur photographe
is freuently a good spender.

Schedule of Prices.

PR means f Pocket Kodak,'”' KPR, means
* lolding Pocket Kodak.”

Developing,.

Brownie Nos. 1 and 2. . . boexposures 15 cents.
1Yin. x 2in. PO L . (H " 15 cents.
i x 2 PR U & . 25 cents.
No. | FILK . t ‘- 15 cents.
No. 1 F.LK . 12 ' 25 cents,
No.o b AP K . (0 " 20 cents
No. 1A P PK e ' 35 cents.
3L in. x 3} in . 6 ‘o 25 cents
AL in. x 3L dn 12 " 35 cents.
3t in. x 1) in [} o 25 cents.
3in. x 1) in 3 o 35 cents.
i x 3in.and 33 o A 3 6 o 30 cents
Pino X 3 ine and 3% in. x 3 in 12 . 15 cents
din. X 7 in 6 . 1 cents.
din. X T in 12 . 5 cents
Developing Plates and Filin Packs.
24 in. x 2% in 3 cents each.

3% in. x 33 in. 1 cents each.
3y in, x 31 in [ cents cach.
31 in. x 5% in . 5 cents cach.
fin. ¥ 5 in 3 cents, cach.
1} in. x 6% in.. . .7 cents cach.
din. x 7 in . . . 7 cents caaoh,
63 in. x 8} in. . 10 cents each.
Sin. x {0 in . . {2 cents each.
Printing and Fmishing.
(Prices per cach print.)
L nmounted Mounted
Irowme No | 21 cents 33 cents
21 in. x 3Y in 3L cents 5 cents
24 in. X 1} in 3L cents . . 3 cents.
3Lin. x 3% in ... 1) cents .., G cents.
31 in. x 1} in . 14 cents . 6 cénts.
1in. x4 in 3 cents .. . 7 cents.
1in. x5 in 3 cents L 7 cents.
3} in. x 5% in 3 cents . 7 cents.
Jin X 7in 10 cents 11 cents.,
Jin. X 8 i H cents 14 cents.
G in. x 8 in 15 cents 20 cents.
Glin. x 81 in 15 conts . 20 cents.
Rin x 10 in 20 cents 25 conts.
Bromide Eulargements
Unimounted Mounted
ecach each
S X T om B0ocents I cents
G X R 1 cents 30 cents
K x 10n M cents 65 cents
intm x 12 m 7 cenis £1 00
Itin x I+m $1 .60 £125
14 in x 17 1n $125 $1 70
T \ 20 210 L2



PICTURE POST CARDS Bookseller and Stationer

250/ Profit in Post Cards 2507,

Over $25.00 Profit on $10.00

ONE OF OUR LIFE MODEL COMICS

(Copynight.)

A Stop for Refreshments.

FOR ONE MONTH FROM DATE OF THIS
ISSUE OF THE BOOKSELLER'AND STATIONER
WE ARE GOING TO RUN OUR SPECIAL OFFER
GIVING FREE $5 WORTH OF ONE OF OUR
BEST SELLING LINES FREE WITH EVERY
ORDER FOR OUR $10 ASSORTMENT.

Special 250% Offer

For $10.00 we will send you

100 All Canada, regular price.... $1.00 per 100
100 Comics, regular price 50 per 100
50 Floral cards, regular price.... 1.00 per 100
50 Delft Pastoral and Yachting... 1.20 per 100
50 Evangeline Cards . 100
25 Opal Canadian Views

50 Cat Studies

50 Cupid Series
50 Assorted Fancy
50 All Canada, colored and Black

and
50 G. A. Baby Heads
50 American Girls
25 Leather cards
50 Troilenes
10 Muliples
25 Dancing Girls
25 Asi Heads .
and 500 Life Model Comics Free, giving you a
chance of making over $25.00 clear profit on an in-
vestment of $10.00.

Invifation to Stationers and Post Card
Dealers
\We extend a hearty nvitation to Stationers and Post Card Dealers

viuting 1n Toronto at Exhibition ume o¢ at any time to call at our
office and sample room and wspect our ines—we have always some-
thing new 10 shaw you. We hke to mect our customers—we want to
mect them,  1f you do nat know us come 1n and get acquainted. As
far it hes 1 our power we will gve you any information you may
?esue other 1n regard to Post Cards or the City.  Come in and sec us

when in Toronto.

BUFFALO

A Word About Qur Life Model
Comics

The best known comic posteard in two countrics.

Unequalled in originality, humor and high-class
finish. Over sixty subjects taken by the camera from
teal le, depicting some of the most ridiculous and
fuany circumstances of human life with titles to fit.
Printed in beautiful halftone with glossy impression,
Over 2,000,000 sold in the United States in three
months—proof of their selling qualities.

Price $1.00 per 100,

W. G. MacFARLANE, ,iJivronier

TORONTO NEW YORK

6o-62 FRONT STREET WEST
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PICTURE POST CARDS
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HUMOROUS CARDS.

The demand for humorous cards in the Old Country
has been so persistent and so lucrative to the publishers,
that it is not surprising to find them invading the Can-
adian market with a confidence in the selling qualities
of their productions.

Bamforth & Co., of Holmfirth, Yorkshire, are
amongst the leading British publishers of humorous
cards, thair cards, portraying the comical side of love-
making, matrnimony, motoring, and other topues, finding
a ready sale in all quarters. This house is by no means
unknown to the Canadian trade, their real photo post
cards—particularly their song seuies—having already se-
cured a footing 1n the Domunion. Every one of their sub-
jects are guarantced from hie models, so that the ex-
cellence of thar printing (which, by the way, is dune
m Britain) 1s not spoilt by bad drawing, Apart from the
long list of humorous cards in real photo ecffects, Bam-
forth & Co. have several series of colored cards, dealing,

five most uniquo and attractive displays made with the
Early holder. The contest closes on Dee. 31st, and the
prizes will be awarded by three impartial judges.

—_——
BEAGLE'S ADDITIONS.

It is evident, from an inspection of sample books,
that British pust card and fine art publishers, are de-
termined tu have a bigger share of Canadian trade this
coming scasun. Never have they produced better quality
or more artistic cffects than now,

J. Beagles & Co., Ltd., now well known to the trade
throughuut the Dominion, are well to the fore. They aro
looking tu capture more orders this Christmas than cver
hefore, not only because they claim their produclions to
be in the fiont rank of artistic merit, but also because
their range iS su extensive as to appeal to almost cvery
taste of the post card collector.

Their samples of Christmas grecting cards include

S OONT ANOW WHIAL 1M OOWO BUT Ay SLVOA MY UTTLE aYACTN

M N MY W

YOUNE TALUNG THROUCH YOUR L WHY DD THEY CAL ME A
- L peww ol

-

Some of Bramf{orth’s Comic Cards.

in their burlesque manner, with such subjects as the lune
bachelor and his housckeeping, dumestic felicity, cte.

In actresses the firm have recently added fifty new
subjects, colored, gilded, and vacmshed, Child studics,
real photos in sunken panels, are also published in very
great variety. These arc so pretty and natural as to
menit speaal attention from those dealers who have an
eye for something out of the ordinary.

L ——
EARLY'S PRIZE OFTER.

On the inside of the back cover of this issue will be
found an offer of prizes fur unique pust card displays.
The Earl J. Early Novelty Co. are the manufacturers
of an adjustable unit capable of (either when by itsell or
joined to other Early wunits) being used for postal card
display in almost cvery conceivable bit of sparo space.
The prize offer 1s for photographs, showing unique and
attractive appheations of the Early holder. There are
live przes, of $§30, $20, $10, $10, $10, respectively, forthe

v e

75

many dainty glussy brumides, representing actresses pro-
fusely framed in burders of mistletoe, holly, ctc, and
surmounted by bluck letter greetings. To the series of
hand colured flural cards, also glussy bromide, something
like 100 new designs have been added. No 915 C series
15 devoted to cat and kitten studies, photographed in
pretty groups. and surrounded by holly and snow borders
with the season’s greetings in gold. These are tastefully
hand-colored.

Apart from these bromide cards, there are some hand-
painted floral cards, and some perfumed cards, which
would interest Canadian buyers.

All these cards are printed ur produced in Britain.

——

BUSINESS BOOMING.

1t s refreshing to see a remewed activity in  post
cards after the somewhat dull month of July *The
tourist trade ~cems only te have begun during the latter
part of the past month,” says W G MeFarlane in ex
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o a R ol o LS8 4T L 23 S8 L 0L S8 o4 S0 ¢ planation.  and acalet~ who had stocked heavily were
beginning to fear the bottom had dvopped out of the
card business. ™" The tourist undoubtedly is the hackbone
of the card trade and now that he has commenced to cir-
calate, 1t 1~ amazing how quekly the post card dealer
begins to samile. W, G. MeFarlane, the publisher and im-
porter, of Toronte and New York, teports the last fort
meht the busiest in the history of his business. Orders
ate pouning in and prompt shipments pouring out. Many
attractive new lines are being offered notably new sub-
wits an the hfe model series, troilene series. and  fancy
cards, delit pastorals and  yachting series, Kvameeline
cards, povelties, cte.

A very speeial proposition is being offered  this

Everybody Wants

. VALENTINE'S
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Canadian View
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the best and the

line is the largest
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and most varied

Complete Catalogue and
Samples upon Request.

COWBOY SERIES—" The Round.up** (Copyright)
One of W G. MacFarlane’s ncw Life Model post card Subjects.

month, particulars of wiich will be found on another page
of this issue. No dealer should fail to take advantage of
A opportuinty of making a profit of 250 per cent. on an
outlay of $10 .

Mr MacFarlane wishes to extend to all stationers
and post card dealers an invitation to visit his  show
toomt, G0 Ptont Street West, near Union Station, at
Lalnbition time o1 at any time,

Q

T rsrrsrorsversyyress
HOO,S DO

The Valentine & Sons
: Publishing Co,, Limited

69 Adelalde Street East 510 Coristine Bullding §
Toronto Montreal

IS JO7 202 208 208 208 20 208 208 208 g

PICTORIAL POST CARDS

€ The largest assortment of Imported Fancy Post Cards in Canads.
Lowest prices [or assortmeats of 100 or 1,000,

Speclal for Rugust

€ An Aldum contalolag SO assorted Post Cards for 37 cents.
Eazlose Postage

TME EISNER & FALICK IMPORT CQ.
107 St. Jamos St., Room 74 - Montreal
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EMBOSSED AND JEWELLED

Fancy Post Cards

We have just received a large shipment of the famous Taber Relief Fancy
Post Cards, consisting of over Kfty designs. including King Edward, Queen
Alexandria, Sir Wilfrid Laurier, Pope Pius, Queen  Victoria, President
Roosevelt, Niagara Falls and many other subjects, in black, colored and
jewelled.  These are the hnest cards published and command a ready sale.
Write for samples.

FERRIS WHEEL STANDS
The newest and best

REVOLVING STANDS
4 Sizes

‘“EARLY" HANGERS
‘““ CLARE" HOLDERS
WIRE STRIPS

PERFECTION CLIPS

We Lave every kind of new
Post Card Hangers or Display
Stands, including suspension
hooks, cardboard and wire
strips for window decorations.

8 .

WRITE FOR SAMPLES OR PRICES

Warwick Bro’s & Rutter, Limited
Publishers of Picture Post Cards TORONTO

77
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“ WHAT YOU WAN1
WHEN YOU WANT IT1°

POSTAL CARD

Maple Leaf Series

Autotype-chromo, Photo
Pictorial Postoards, e, saa uittograpuic
Coloured, etc,

Cards made from any Photograph. All orders receive prompt
and carcful attentlon. Lowest terms,

erman Postcard Works
Boch &Kirsch-Frankfort°M.

Several Kewards Estadlished 1872 COOD AQENTS WANTED

0
4
g
i
¢
4
(4
’
Headquarters for Maple Leaf Real : POST CAR D S
Photographic Post Cards. Fo. hundred] ; Largest Assortment and Best Prices at the
g
§
¢
4
¢
¢
[4
¢
¢
¢
[
']

e 2 3 2 2 2 S XS SN 2221 S Y Y]

and fifty designs to select from, including] EUROPEANPOST CARD CO.,

P.O, Box 120d; - MONTREAL
Prompt and carclul attcntion to cagulrics. Wholcssle only.

Landscapes, Seascapes,
Prominent Duildings,
Actresses, Children,
Dogs and Cals.

Fine Artl Printing Co.

Kaufheuren, Munich, Germany

Manufactare to order for 1mportnnt buyers,
ns a specialty @

We have in stock a special line of
FRENCH TOY BOOKS

for the Holiday trade at right prices, and
for immediate delivery. .

Weite for nmr\!c- sod prices. A full set sentlfece on
application.  Trade oaly,

in Ootlotype, from 1,000 up.

wards, per deaign,

in 00”" plate Printing,
from 1,000 upwanis, per
design.

in Retochrem = combined lot-

ter press and lithographic
«'or ponting, 3.000, 5,000 and 10,000 per design. in sheets of 30
and 63 Jesigns

D. & W. FORREST;

13 ST. JOHN ST., MONTREAL.

[ 35 0 2 2 bl b 2 b 0 2 2t 2 2 S LA XX ¥ WY

THE MAIL ORDER POST CARD HOUSE

Semi-Monthly \

When writing advertisers kindly
mention this paper,
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Make

4
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Y We sell us prove
Price Lists will /  for cash only. \ our claims by
give you plenty of - sending
\ reasons for We have no salesmen. for
ordering. Send les and
\ for it now. You get tho sa';:)i:ec.

benoﬂt.

_—— . —

New Plcture Post Gards for T-urists and Fall Trade

New lines are being added to our stock almost « aily. Every new idea may be
had.  The variely is almost endless, and our stock is easily the largest in Canada.
View Cards, Comics of cvery description, Leather Cards, &c., &c.

N\

~

-

—————

Albums of cvery description, and all Picture Post Card accessories are
stocked. AW your necds can be satisfied.

There is no delay. Complete stocks carried.
let us help you to be THE Post Card Goaler in your town.

International Post Card Co., g, ;223! . Montreal

-8
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REGULAR PRICE
50 Leather Cards . . . . $1.25
12 Asst’d Real Fur Teddy Bears . .60
12 Asst’d Pen Wipers, Teddy Bears 42
12 Leather Medals . . . 30
12 ¢ Sole, P.C. . . . .30
12 ‘“  Appliquet Flower Sets .60
12 ‘' Mignon Posc Cards . .18

$3.65

SPECIAL COMBINATION OFEER

1 (one) Assortment to a Customer

Delivered free of expense, anywhere in
U.S. or Ganada, $2.65, cash with crder.

Retail price for thislot, . . . 87.66

$7.66 Retail
$2.65 Cost you

$5.01 Your net profit.

We have now (500) varied designs in Hand Burnt and Painted Leather Cards,
also a fine line of Artistic Novel and Attractive Souvenirs.

LEATHER POST CARD CO.

335 BROADWAY, NEW YORK

MAIL AT ONCE FOR SAMPLES

Something Entirely Novel in High Class Cards
.—x. TFor Season 1907-8 k

Seasonable Studies & Designs
M in Rich Brown Glossy Bromide

M

and Hand Painted Art Cards
A A
S

EXQUISITE IN DESIGN
DELICATE IN EXECUTION

f ; SUPERB IN FINISH

New Year Greetings
J. BEAGLES & CO., Ltd. 5 Vitenys chamers. s0nev. x5,

BEAGLES POSTCARDS




PICTURE POST CARDS Bookssiler and Stationor

A. Molling & Co., Hall[lVBf Picture Post Cards

(350 workers emplojed) (GERMANY)

17 Stone-and 8 Book-printing machines \We¢ have a fine range of

- 4 Birthday, Children’s,
Fine Art Printers | Courting, Floral,
of Children-Toy- and Painting.Books Comic, Christmas and
Xmas-New-Years- and Valentine-Cards Novelty Post Cards.
Illustrated Postcards.Calendars and Studles at lowest possible prices.

® Chromos, Fancy-Papers, Menus ® Send 34 for Samples to

Show-Cards Advertising-Card
CATALOGUES of fn) des:;:onsn‘r:dg(orac'\.crsv branch SBHUHELD &J GU., 99 ST. JAMES STREET.

Large Embossing-Book-binding- and Box-making-Depariment Publishers, Burnley, England.
First-class work " Promplly delivery, —————

PTURLLLVLATLRLTLLRLLLLLLVLVCITCLVTR22TBT 2SS

———

| Made to order only

H according to tnstruc.
P l Ctu I'e tions supplied.

Eprola ties: Very fine

flodern Helloty pe Post Class (iboRs
styles, only.

st [Cards]
Ot.t.o Leder

high.class workwmnsnship.
Meissen 19  saxony

I'.ctura Prst Card Manufacturer
WHOLESALE EXPORT

Al A A A TN S IR YR R RN

N

ONLY FOR WHOLESALE DEALERS
AND POST CARD PUBLISHERS

MARKERT & SOHN

Graphic Art Works
DRESDEN—A. Wintergartenstr, 74

ManutrwTt B

Telegam  Aoldnss PICTURE FOST CARDS

S UNSTMANNNET
DRESIEN

H ey
XIXTELY CRRAY SN WL T CORATRS 4
oy

FRINTED IV SNGLr Cosony
CINLORE FaR 2P

MAlh AFTIRANOL K aNN Pllolow

A A SIPOEARTN W MY

COLLOTYPE, COLOQURED COLLOTYPE,
DOUBLE TONE, HAND COLCRED, GLAZED
and AUTOTYPE POST CARDS,
VIEW ALBUMS, ALBUMS
Ask for samples and quotations

WALTER WELLMAN

The CARTOONIST - PUBLISHER
World Buildind, NEW YORK CITY, U.S.A.

W. NEUMANN & CO., "iwis ™
High-class Collotype Printers
SPECIALTY : ¢OIIOtppe wostcal’og TO ORDER

(A 2 22 2 2 3 4 A L A L Y S NN S S N R R R T R TR RN

TR 0 % b 3 3 J (S S XS 2 3L 1 T2 23 2 3 3 3

Hard-coloured Collotype Cards Clossy Collotype Cards
Double-tone Collotype Cards Photochrom Collotype Cards
ALL KINDS OF VIEW.ALBUMS AND SAMPLE SHEETS
CMHEAPESRY PRICES WHOLESALE AND EXPORT ONLY

-,
-
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POSTAL CARDS

Big Variety Low Prices

Souvenir Post CGards

POST CARD RACKS

High-Class Mailing Novelties

Por 100
Cercen Lanen Connes, 31 subpnts $.9
Wisdom Serics, Rat Mottoes, 42 sulnects ves
Lanen Comuics, 1 subjcets - .
Vacation Sericn, 10 Subjects
City Slaps. 10 Subjects.
Great Scott Nowa Letters . .
Time Araval Post Cands. 7 subects e aemes
Photo Art Senies, I3 subjects . .ee
Chicap Conny Cardy, Mbaatosts ., Ceees
X-Ray PPost Cands .
Lafe Madels, 32 <ubic.tn
Slate Mottoes ..
State Comics ...
Colored Contics ... . C
Blue Mavims ...,
Blue Moonlight .
Blue Dutch .
Rlue Venctian ..
Blue [ Beliese Senes
Blue Thou Shalt Not Nones o
Browa Photegrasures Cats, Doge Bathinge  Garls, Happy
Children, Stork Cards ana Diee .
OLt Master Series. 382 subicats
Prescaption Scricy, 16 subunits
Flower Cards, 32desrzns
Hall.tone, Metal Fro.mes
OH Paintings, Mcta! Feames
Living Madels (Photod
RoYler Skating Cards
Base Ball Cards.
Telegram Cards
Conboy Carde, Bsubiats
Maodeldd Life Serres, 8 subivats
Mudelad Bear Scries fisubiaats
NModelad Floral Senes Ganbcats
Kid Lovers, 6§ sut o s
Coming Champs, Saa™ats

Leather Novelties
Por 100

Leather Cards. . St
Miniatuee Leather Cards 1.0
Big Stick Bear (1]
A Lemon for Yo X ]

Lovers’ Set Post Cards

g We have always in stock the nicest and [inest
assortment of love sets; both English and French
Text.

Canada Picluresque Lines

@ Over three hundred different views of old modern
Canada,

Special Views

q W¢ have instock all the country views issued so
far. These lines will interest you.

Beginners’ Package

g We have 20 different packages of samples, ranging
from lc. to 25c. per card. Each package costs S|
and gives a profit of 100%,,.

Catalogue an request. Cash Only
I O'Riginal Rg.
195 St. Catherine St. East, Montreal
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ey Pan Match Soratsher i
«ather Pants Mata e ot he f

LATEST, NEW, ORIGINAL freather Trunk Pest Cand - G
Heart and Tag i
Undressad Kids i
Packet Cigar Cases (1]

|
Damnzy Leather Prlons 0G50
Per Dozen
Taldy s Pants y
Slipper Mateh Hanges g
Chatclaine Mathng ffurse . .
-

Mollhvionddie Fob Purse
Sisters Bank Purwe
J.cather Mailingg Dol

ANY VIEW, ANYWHERE ) P Card Hotder. ot groee < o
hiADE TO ORDER FOR ;it::l‘:':.\iu‘r:‘.‘\k:-l l'.\kcx-: {:‘l [LLL) . :3::

The Free Penfa woodbarr o cuthit) per Jdor
Yoat Card Leather, per oot - .- n
In calling the attent on of the trade to the atwied prtos we boed nafe
H AL F A c E N T EAC H m waving that they are the lowest prves quatad. guakity conslered
Tt hias been vur asm to handlc oals a clean hine of gonds and we respect-
taliy ask for vour pateenage. A tral ordet for our line of aovellies we

are cortam will lead to asteady and growing trade.  Wehave had cue

i - int forw: ot hust and place that vrder at once.
Copied from any photograph or print forwarded ""Sl";':c At C\'}_\Lom-ﬁ now ,,?.,, . ;: ‘.‘;,,,,.m‘ wxtcen
g . 3 . st post card news  Intormation well worthy of vour coanider-
to us with the order. Name and address of party rases of poat caed acws, I e Mfl e oy :‘M v “““.J,'
v i i \ o 3 comp ite out preces ith those of the many others now sy

ordering will be imprinted on each card as wrhtaR R Tl GOODN 16 he exathy as represented | The

publisher. Postcards reproduced and delivered catatocuess FREE, s ket us heat from vom by return mail,
Now tust & word about our teems, Th,v«' not ratad in the come
within 1O davs from tccclpt of order, copy and otial agencies, or those unablic toaend u!nfa Tors frfﬂrnm must
p aend cash with arder. otheemate we will ship C.O 1. Where gconds are
description of scene—for which a maximum of Jestel shppad L. D se require ava matter of good (aith on your
- atl. that vou caclese enouph to pas express charges hoth wavs, 1f
50 words 1sallowed. Specimen Posteards mailed tou aend vash with order 1ou may Jolut 3 per cent. othermise terma

we2 percent. Pdavs, wrnet 30,

without charge. 10 handsome Photosimile and BOOT“ WALLACE CO.

Phototype Picture Postcards will be sent to Dept. £ 2
any address on receipt of five (2¢.) stamps. 155 - 157 Washington St. CHICACO

—— —_— e

American Photocolortype Company | | rmeemssiseree. s omsee

Leentiemen - We are :!“m inthe poat card business and use

337339 DEARBORN STREET, CHICAGO akaat a:',::!:“i!urdn pet month.  Plcase mad (s Iree vour post

\and CAtAlog «c. listing oter 1M ubievts. Yo teu's
N v,

All kinds of reproductions in quantities, 1,000 up.
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JOOKSELLER

(&) THE TELEPHONE

{s an companlion, friend and servant combined.
Invaluable for convenience In the household.

LONG DISTANCE TELEPHONE SERVICE
Has no equal for the facility it affords in business life.

Full particulars as to rates and service at the near-
est office of

THE BELL TELEPHONE CAMPANY OF CANADA

ESTERN | 22
ASSURANCE |
* ® * COMPANY. | MARINE

Hean Orrice—=TORONTO, ONT.
Assets over - - $3,570,000

Incoms for 1906, over 3,609,000

HON.GEO. A, COX, President,
W. R. BROCK, Vice President

W. B. MEIKLE, General Manager
C. C. FOSTER, Secrefary

A BUSINESS CHANCE

is often missed when it might
have been casily embraced by

Systematic Saving

Begin now to preparce for the day of opportunity by de-
positing your savings in The Metropolitan Bank. In
the Savings Department $1.00 or upwards opens an
account. Interest is allowed from date of deposit, and
compounded four times a year. Nodelayinwithdrawal.

THE METROPOLITAN

Capital Paid Up B AN K Reserve Fund and
Undivided Profits,
$1,000,000.00 e T

British America Assurance Gompany

A. D. 1833
FIRE & MARINE

Head Office, Toronto

BOARD OF DIRECTORS
Hon. Geo A Cox, President W. R. Brock, Vice-Presldeat
Rodert Dickentike, M.P, W. B. Meikle, E. W, Cux, Geo. A. Morrow,
D H. Husne, Augastus Myers, Joha Hoskin, K.C,, LL.D.
Freder:d Nicholls, Alex Laind, Jemes Kerr Oshorane, 2. A, Lash, K.C.
Str Henry M Petlaty, E. R, Wood.
W. 8. Malkie, Ganaral Managser; P.H. Simn, Secretary

CAPITAL EE $1,400,000.00
ASSLTS . - S e - 2,162,738
LOSSES PAID SINCE ORGAMZATION, 29.83),820.08

AND STATIONER

‘Q‘\‘QQ““““‘““““““‘\“‘%

IF YOU WANT

the best weekly list of New Books published
in Great Britain and Ircland, with titles,
sizes, prices and publishers, subscribe to
The Publighers’ Ciroular and Booksellers'
Record, published weekly at St. Dunstan’s
House, Fetter Lane, London. Past frec for
52 wecks for $3.25, prepaid.

IF YOU WANT

»

¢

¢

¢

¢

: :
/ :
: §
: :
§ §
¢

¢

¢

: to obtain out of print and scarce works ‘
¢ about Canada, or on sny other subject, ’
‘ subscribe to The Publishers’ Clroular (scc ‘
¢ previous paragraph for particulars). Annual ‘
¢ subscribers have the privilege of a gratis ad- ‘
: vertisement in the Books Wanted Columns

¢ cach week. On an average over 2,000 X
t Books \anted and For Sale are advertised

: for every week in The Publishers' Ciroular.

:

¢

¢

3

¢

IF YOU WANT

te know what new books are coming out in
the United Kingdom you should subscribe
to The Publishers’ Ciroular. For terms, etc.,
sec first paragraph of this advertisement.

spsolmen Copy FREE on Appllcation.
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& Money

CAN BE SAVED BY MEANS
OF AN ENDOWMENT POLICY.

YOU CAN ONLY SECURE
SUCH A POLICY WHILE YOU
ARE IN GOOD HEALTH.

Pamphlets and Full Particulars regarding the
New Accumulation Endowmsnt Policy
sent on application.

Confederation Life

ASSOCIATION

W. H. BEATTY, President.
W. 0. MAODONALD, J. K. MACDONALD,
ACTUARY. MANAGINO DIRECTOR.

HEAD OFFICE, « TORONTO, CANADA,

~




Wall Paper

With the beginning of July,
travelers for wall paper con
cerns commenced their new
season and are now well on
their way over the ground.
Ifor months the factorics
have been busy working out
and printing new designs,
and preparing their hooks of
samples. From the range ia-
speeted by Bookseller and
Stationer’s  representative,
they can go on the road in
the full consciousness that
they have this year the Lest
that has been cver sinwn,
and that the retailer has
very little opening to offer
criticisms.

In the new samples there
is an attention to purity of
color. symmetry of design,
suitability of color to design,
and to uovelties that greatly
excel last year's offerings.
The developments of the new
ideas are shown in crown
and panel patterns. Small
cmbossed patterns are also
to the fore. Quite a fecling
has been expressed amony
the manufacturers  for
stripes.

Among the principal colors
brought out are brown, in
all shades, greys and fawns.

BOOKSELLER AND STATIONER

STAUNTON'’S
COLOR
TREATMENTS
FOR 1908
ARE SUPERB

All Goods 16 yds. to Double Roll.

Excellence of Workmanship, the use of
materials of Highest Quality, combined with
Skilful Color Manipulation gives a Face
Value which is far above that of similar
grades of other maKes.

This conspicuous Face Value costs you
nothing, but you get an extra profit if you
handle

STAUNTON'S WALL PAPERS

Gold and silver will also be
scen, Self tones will also bhe
shown to a large extent.

Most of these lines have
been fully described in pre
vious numbers of Bookseller
and Stationer.

Summer Sales.

In another part of this
number, in an articie on ad-
vertising, a reference is made
to a strong wall paper ad-
vertisement. The argument pruduced by the writer i
the advertiscment is a very sound one, and should he
quite capable of being properly fullowed up, to the
profit of the dealer. °

Scores of peuple, actuated by custom, cunsider aither
fall or spring as an ideal time for paper hangug. As a
matter of fact, the prevailing populatuty of spring and
fall as paper hanging scasons, makes it 2ll the mure ap
parent that the summer time, being between seasons, is
in reality a very good period of the year for this under-
taking.

About this time of the year, mcmbers of inany
families arc away holidaying. If a heuse nceds papering,
surcly the best of all times to dn the work is at that
time when the fewest people in a house will be incunven
ienced. Paper hanging in the fall, when, as a rule, all
members of a houschold are at home, causes a goud deal
of inconvenience to people who nmught casily be spared at.

Espeaally is “now’™ a fmo time tu solicit your papec

for them.

MANERS OF

SUPERIOR WALL PAPERS

Salesmen are showing new samples---Wait
If in a hurry, a post card to us
will hasten his call.

STAUNTONS Limited

TORONTO

hanging orders from the heads of familics whose vaea
tions are over. You have the best of arguments. In
addition to that mentivned abouve, the newest fall lines
are already at your command. Thero is, perhaps, n
littlo slachuess in your other lines. Take advantage of
the respite by getting after your wall paper custumers
befure the wsual rush comes on. By duing this you will
be in a' pusitien to handle the rush much better when it
comes along.

Personal Letters.

As a supplementary form of advertising, and serving
as an antroduction to a persunal call, it might be a guod
1dea to send out personal letters to likely purchasers,
calling attentien to the new fall dosigns added tu your
wall paper stuck, and extending an imvitation te eall
and inspect them at any time, 1 to make an appoint
ment for a special time. Follow it up an cases where no
replies havo been reocived, with a persunal eall.
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Good Light.

lave your demonstration table m a hght Iavoruble
to the papers It often happens that the good pownts i
a design go unappreciated on account of a bad light
Sceing that wall paper in place 1s 1 rooms, the light
for demonstration purposes should not be tvo strong.
Generally speaking, the demonstration table should be
pliacea about cight feet away wiom a medium-sized wi
dow, exactly opposite i, and should be viewed by the
customer from ncar the window.

Points in a Wallpaper Ad.

The other duy g traveler for a well known household
necessity, was heard to remark No man need apply
for a job around our place whe duesn t beheve m adver
tising, unless he heeps his behef to mumself. If he sad
anything 1n disparagement of advertising, the managet
would throw Inm out.” Now the lirm represented by
this traveler has built up an cnormous business upon
toundation of advertisinyg, and tiue main pownt in all thes:
adrertising has been and still 1s quality. That firm’s
success 16 the strungest argument possible in advertising
guods on theit points of quality.

It 15 a well Anown maxim among advertising men,
that 0 retasl adsettising, price should never be left out
I'sice, andeed, 1o the must impuitant puint in hringing
the wustuiner mto the stote. But it is a puint that, m
wail paper advettiaing, should be used as a surt of final
tap Make st appear that the price is a manvellous om
whea the quality of the article is considered.

Quality n wall paper s, of coutse, made up ol ser
cral Wangs, such as color harmony, exclusiveness of de
sign and durability. lu the ad, therefore, sume or all
of these points sheald invariably be the theme First
teid yuut prospectine custumets what the good points of
sout wall paper ate, then tack on the price

1t o doubtiul of Justiativus ate of much value in
retml] advertisng, masmuch as 1t is impossible to give
any sdea of the color effeets of o design in a newspaper
ad  As eve catchers, of course, dlostrations are alway s
valuable, and are just as valuable in wall paper, as in
any other kind of aavertising. 101 as well, if possible,
to have the e catcher appropisate to the subject of
the ad.

Catalogue houses have the bulge vn ordimmary retailers
i the matter of Mustrations  Owing to the facihities
afforded by the modern art of color prnting, it is pes
aible to produce almost any wall paper design in all ats
beanty of colar, so that the eader of a catalogne may
~ee the whole 1ange of designs without sticring from his
chait. This fact ¢an hardly be without its effect upon
cotntty towa retailers, whoe must perforce get the cus-
temer ante the stare befure the designs can be praperly
Shown,

Here s whete the show window performs the im
pottant function  of  supplementing . newspaper ad.
Stiong wall paper copy over a retailer’s trade nawe m
the loecal paper, tun contomgs tancously with a window
tim exclesnedy of wall paper, 1s a combination of ad-
vertistnz bound to have a good effect on business. Al
the meete sof o reference to the window exhibit is made
i the newspiper ad

Net sheuid wall papes talk eease i the newspapet
s or the windew thun remain ~ilent The arguments
used to get the people in providing they are coneise sml
tight tos the point may be veny effeetavely used again n
means of the show eard

The high grade of wall paper, both of the cheapers
and capensne  saneties, furned cut by our domestic
manufacturers ta-dav  almast selis atsell  Salesmanship.

\ND
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huwever, is required in order to seoll the grades in which
there is most profit for the retailer. le must endeava
to analyze a design, so to speak, and be in a position tu
oxpluin the oxcollent points of any design which scems to
take the customer's fancy. oo much °*‘hot air’’ may
result in wearying a customer out of the store; but a
ncat hine of couversation upon the subject of wall paper
design~. and their appropriateness for this, that, and the
other room, or hallway, has a tendency to bolster up
a customer’s wavering decision to buy. lots of people
are quite unable to decide what they want without some
aid. And the retailer who makes the most money is in-
variably the man who is able to talk interestingly to
his customers of their needs in his line of business A
wall paper salesman, to be really suceessful, must know
wall paper, and be able to advise and assist his custom
ers to choose designs which will give them satisfaction

——
MONEY IN PHOTO SUPPLIES.

Quite a number of buoksellets ana stationers found
the photo supply business very satisfactury during  the
hot summer months, notwithstanding the fact that most
people are away crther travehing or at scaside resorts.
It 15 quite cvident that stationers can have a guod share
of this business of they use progressive methods. In this
connection Ward & Co., Montreal, are distributurs of

Wellington  photo supplies, and cu-operate fally with
the dealer in mahing the department a profitable one.

The nmuun coutse of photugraphie progress has been in
the dinechon of wuereased simplieity, a fact which should
be burne sn nuad when attempting to appraise the real
value and forecast the prospects of an introduction.

The water developng system_has distinet adsantages,
with as fat as can be leatned, nu dravwbachs, As a result
1t scems certaun that it will steadily grow in favor, and
that the wise photographer will test it at an early op
portunity.

Now that the tume s deawmg near for holiday doving
people to start to return from the pleasure 1esorts, thes
will be sure to want a supply o prints and paper fo
prints,

For winter work when the hight 1s bad, or fur those
photographers who eannot do their printing in the day
tiume, those papers whieh can be prnted by an exposure
of a few seconds to gas lught, ot offer advantages over
all uther printing matenals. They lend themselves to the
production of prints havag as fine a surface as can be
desired. In sueh cases  Enammo  bromide glossy
S C. Loas very smtable, The  Enamme™ paper has a
glossy sarface. differing i appeatance from printing-out
paper only by possessing a fine black tone, instead of
the warmer tints obtamable from the latter, while S. C.
P. is manufactured in ten grades, one similar to the

Enammo.” and the othets n matt, ofline, velvely sur.
fee.

Show cards issued by Ward & Co . 13 St. Joho St .
Montreal, help to @ive an attractive appearance to a
window display of these lines.

ut

—_—

Clark Bros Co., Winnipeg, have a very attractive line
of imported seribblers and excreise books. The covers ar
something new to the Westera Canada trade and the
paper 18 of vory superior quahty  They have sixteen new
designs in scribblers, cight of which are Canadian and
cight imported. In papeteries Clark Bros. Co. have 150
lines, all of which are immported. They can supply all
classes of trade as they have the most exponsive grades
as well as the cheaper lines
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WATSON-FOSTER

AND

WALL PAPER

The Sample Line for 1908 is coming your way with

EVERYTHING IN IT “YOUR WAY”

Variety, Color-Effect, Original Artistic Combinations
and

PRICES which can never be repeated

THE WATSON-FOSTER CO.,L1, MONTREAL
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PAYSON’S INDELIBLE INK

Trade supplicd by all Leadlug Wholesale
Drug Houses (n the Domlulon.

Received Highiest Awand Madal and Dip'omnn
at Centennin), Philadelphia, 1876; World's Falr,
(‘.hlcaﬁo. 1893, and Province of Quebee Expost-

tlon, Montreal, 1897,

HOTEL DIRECTORY

WINDSOR HOTEL

HAMILTON, BERMUDA

This house Ia plearantly and convenlmll;rlu
cated on tho East aide of Queen Ntreet. The
rooms are bright atil chieerfu). Every attention
1ail to gueats, Uilliandaand ool Hot and
cold water batha A, MeNicow, Prop.

TOWER HOTELQEQORGETOWN

DEMERARA
RRITISH QUIANA.

This tirat-class hotel ia niost conveniently situ
stedin the coulest and hiealthleat part of the
city. Five minutes from raflway station and
steameratal lugs, and ucarto all principal publie
bulldings. Cool atul lofty bedrooms. Spacious
Dining and_ Ladies’ Rooma,  HBillined  Room.

Electric light throughout,

Standard Commercial Works.

Matte's Interest Tables,

At4,6,6,7, 8, 9 and 10 rer cent, i\cr annum, by
NAPOLEOR MATTE. 5th Editlon. ¥rice, ¢3.00.

Matte's Thrce Per Cent. Interest Tablcs,

By the same author. On flue tohed paper and
strongly bound, Price, £3.00.
Haghes’ Iaterest Tables ang Book of Days
combined,
At S, 344 4. 5, 814, 6, 7and § per cent. per annumn
By CianLes A ¢ Huanes. rice, 5.00.
Haghcs’ Supplemcantary Interest Tables,
comprising o Special Interest Table for dally bal®
1ances, showlng interest for onc thousand days on
any amount, rutes from 1 per cent, to 817 per
cent., Inclusive. Also n'table showing interest
for one thousand days at b per cent., by means of
which (In connectfon with Comparntive Tables),
Interest for one thousand days can be obtalned at
any mte [rom )4 per cent. to 10 percent.. Inclusive,
and COMPARATIVE INTEREST TARLES for ob-
tainlng interest on any rate from 14 per cent.
to 10 per cent., inclusive, on the basis of 365 days
to the year ln }§ per cent. rates, By CHARLES
M. C. Hugnurs, Trice, $2.00
Mughes® Interese Tabdles,
AtSand 7 per cent. per annuim (on the basis of
365 days to the year), for one, two, threoc audl
feur nmonths and days of grce: for use in Dis.
counting and Renewing Promissory Notes. By
CuaRLES M. C. HuGurs (on folded cand, 143 x 93¢)
atrongly bound. Price, 81.00.
Hughes’ Savings Daak Intercst Tables,
At 224, 3or 3} }vcr cent. (euch on separate card)
on tho basis ol one wontk, being 1712 parnt of a
sear; by CitarLEs M. C, HuGuEs. Price, 81.00.
Buchan’s Sterling Exchange Tablcs,
Couverting sterling (nto Canndlan currency, und
vize versa, advancing by Sths and 16ths, with other
useful tables; by Ewixng BrciayN. Second edition,
Price, $1.00.
Buchan's Sterling Equivalen(s and 2Zx-
change Tables,
Showing tho relative value, acoonling to the rato
of discount in London, in Canadian and New
York systems of quotations, of bills of exchange
drawn at any rate, or having any number of days
to run, etc., etc., by Kwino BuciaN. Price, $4.00
Buchan’s Par of Exchangc (Canadian),
QGiving sterling Into dollars and cents and wvice
oersa, from £1 upwanls, also sterling equivalents,
Canada Into New York and vice versa; by EwiNg
BucnaN. Price (In sheets), cach, 20c. ; mounted
(on boands), cach, 25¢.
TAe lmporters’ Gulde,
A hand-book of addvanzes of sterling costs in defl-

vOODSIDE BOARDING
HOUSE

Ournor of Main and Lamaha Stroots
GLEORGETOWN, DEMERARA.

Cool and airy Bolrooms, Excellont Culsine
Attendanco qualited. Turins moderato. Elee
tric Car Toop at gate of premises. P'atronage
Boliclted.  Mansguress, E, CotTadM,

VICTORIA LODGE

HAMILTON, BERMUDA
Mes. J. F.SMITH Proprictress.

Opposite Victoria Park and Cedar Ave.
Private Board $12 to S14 per week,
Qpen Nov 1 Closss in May,

WINTER RESORT
QuEeen's Park HOTEL

FORT OF STAIN, TRINIDAD, BAV.LL
JOUN McEWEN, Manager.  For Rates, ete
apily Triuldad Shipplug and Tradiug Co..

29 Brosdway, New York,

THE GRAND UNION

Tho most popular hotel In

OTTAWA, Ont.  Jastxs K. PPatsexy, Prop.

. POORSELLER AND STATIONER

Tee Topaz Pencil

As good as any at any price
Betterthan any at the sawe price.

HB--H--HH--HHH--B
- AND —
Indelible Copying.
Write for Samples to

Warwick Bros. & Rutter, Limitea
Wholesatle Statlioners, TORONTO.

British Publishers’ Number

of

Bookseller - Stationer

will be issued on

Wednesday, October 9th, 1907

To accommodate British
publishers, whose lists are
hardly complete before Octo-
ber, a special feature will be
made of British books in the
October number. In order to
secure good positions,orders
for space should be reserved
early at our London Office,
88 Fleet St, E.C.

DOMINION HOUSE
W. H. DURHAM. Proprietor
RENFREW, - - ONTARIO

The moat popular Hotel in the Ottawa Valley.

wal currency from oue penny o 1,000 .
with a FLANNEL TABLE, from20 to 100shitlings
plece of 46 yards; by R, CaxrngLl and J. W,
1TTLE. Cloth, 75¢.; leather, $1.00
The Cavadian Customs Tariss,
Revised to date, contalntug lsts cf warehousing
porta 1 the Dominion, the Franco Canadian
treaty, extracts of Canadian Customs Act, Ster
llng Exchange, Francs, German Rixmark, at
Cadadian Customns valucs. also a table of the
valuo of francs in English money. Harbor Dues,
etc., ete. Cap 8 vo, cloth. Price, 50¢.

MORTON, PHILLIDPS & CO.,
PUBLISHERS,
753 aad 1757 Notre Dame St.,, MONTREAL

he BROWN BROS,. Limited, of Toronto.
Tarry a full Hoe 0f ourpublicutions in stock

HALIFAX HOTEL

HALIFAX, N.S.

ACCOUNTANTS AND AUDITORS

DAVENI'ORT, MICRUP & (O,
Chartered Accountents and Ausignees,
€23 McIntyre DBlock and 422 Ashdown lock,
Winnipeg, Man ,and at Brao-on, Man

——

JENKINS & HARDY
Assignoes, Chartered Accountants, Estate an
Rite lnsurance Agents, 1Y Toronto St Toronto.
455 Tetple Bullding, Montroal.

BOY WANTED

ANY BOY in every
town and village in
Canada can earn many
dollars by selling our
publications among his
neighbors and rcla-
tives and business
men.

YOU can begin at once.
No moncy nccded to
start, Wc¢ will provide
youwith capital. Awatch
to the boy who docs
good work, as special
prize.

Write at on¢e to

THE MACLEAN PUBLISHING CO.
10 Front St E., TORONTO
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The Sutcliffe-Edmison Co., Limited

76 YORK 8T., TORONTO, ONT.

Wholesale Fancy Goods,
Druggists” Sundnies,
Dolls, Toys,

China, Games,
School Supphes,
Papeteries, Balls,
Sporting Goods. etc.,

extend a cordial invitation to our friends and
patrons attending the Toronto Exhibition to visit
our sample room, where we shall be pleased to
show them our complete range of up-to-date
Fall Goods.
ja¥~Make us your headquarters for information,
etc., while in the city.

The SUTCLIFFE-EDMISON CO., Limited

76 YORK ST., TORONTO, ONT,

e aanamma s e Sl S S e e S e S AR e a e

WAIT FOR THE

BIG LINE

Before you buy your fall stock of
TALLY CARDS
GUEST CARDS

CALENDAR PADS

and don’t forget the Elliott Die-

Stamped Holly Postal Cards and

Souvenir Post Card Calendars.

Two of the best selling itemsin the
Stationery Line.

Salesmen en route.
Samples sent you free.
Illustrated Catalogue and price list.

ANV INAAY

ELLIOTT

17th and Lohigh Ave.
PHILADELPHIA
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SIPAVITONER

HOLIDAY GOODS

FROM THE )
MANUFACTURER TO YOU

\What we sell you we sell you right, as we sell for
these manufacturers:
q Lee Paper Co.  Makers of fine papeteries.
g G. W, Capen Co. Novclties and utility boxes in
French tapestry and cretonne.
¢ TheBenziger Co. Desk sets, Frames, smokers’ articles,
etc., in antiquc brass and copper.
g Cardinell-Vincent Co. Calendars and pictures.
@ Hills and Hafely. Calendars and Xmas booklets, Xmas
and New Year’s post cards.
g A visit from you in scarch of Holiduy Novelties will
be appreciated and will do you good.

318 Broadway

F. L. HARDING NOVELTY CO. ‘yuw ‘vork

Y0U ARE INTERESTED IN SOMETHING.

Why not get the best items that
are printed on the subject ?

We read and cli
can equip you spesdily aud oconomlcall{
essay OF angthiug eise reyuifing uj-to-date it
your competitors are likely to get.

Terms~100 Clippings, $ 5.00
0 o 12.00

500 “ 2200
1,000 . 40.00
tnd Be‘nd for our Booklet, which fully explains the scope of the clipping
ndustry,

We have also lists of firms in every branch of trade in the Dominfon,
the professions, club members, socicty, etc., and we are prepared to address
and mall clrculars or lctiers 10 these at any time.

p oY

thousands of newspapers every veek—therefore we
for a debate, speech, lecture,
sfurmation and mure of it than

THE CANADIAN PRESS CLIPPING BUREAU,

232 Me0lll Stroet,
MONTREAL

10 Front St. Rast,
TOROTYO.

Booksellers and Stationers

will find it profitable to give

The Busy Man’s Magazine

a prominent place in
their magazine displays.
The news stand sale is
increasing at a pheno-
menal rate. It is a ready
seller, and the profits are
large. It needs only to
be introduced to be ap-
preciated. Order from
your News Company on
a fully returnable basis.

The BusyMan’s Magazine

Montreal!, Toronto, Winnlpeg, London, Eng.
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Leather Goods.

The searcity of alligator skinsg has caused a sharp
advance in prices. The advance averages about 20 per
cent.  Baby alligator skins, used in the manufacture of
ladies® handbags, ave very hard to sceave, which fact
indicates that there will be a sumewhat rvestrieted ontput
of these goods for the holiday season.

Hiawatha Ready Change Purse.

One of the latest purse novelties was described in
a veeent issue of IPabries. Faney Goods and Notions, of
New York. This artiele, as its name denotes, is a purse
designed to contain small change of various denomina.
tions. It consists of two {lap compartments, made of
tin and covered with leather, fastened on the outside
with an ornamental button. Each flap has two slots, or
subecompartments, making four compartments in all. Each
slot holds respectively one dollar’s worth of cents, five-
cent pieces, dimes and quarters. The spring arrange-
ment at the mouth of the purse prevents the money from
dropping out, yet may bhe easily removed for replenishing
purposes. In size the purse is about 2 by 3 inches, those
designed for ladies having a strong «ilt chain handle.

Parisian Hand Bags.

Indications are that the oval or semi-circular frame
for handbags will be very popular during the coming
holiday season. The semi-cireular frame affords a wide
month for the bag, which makes it easier for ladies to
use. it is modelled after a Parisian design, and comes
in allizator, seal and various other fanecy leathers,

Combs and Hat Pins.

The popularity among ladies of the large-sized imita.
tion jewel hat pin seems to be  steadily  continuing,
Amweriean fall designs melude smitations of saeh popu-
lar stones as ruby, topaz. turqueise, ete. Pearls are also
making a promunent figave in this line. The range of
colors is well ealenlated to mateh every style and color
of hat ribbon.

In faney hawr combs the teadeney is increasingly
ornamental. Qae design mueh in favor in fashionable
cireles is the hizh back comb, containing the initial of the
wearer.  The initial letters e genervally effected by an
inlaid gilt, o thal ne protrading metal parts are left
to catch in the wearer’s hair.

Plush and Celluloid Dolls.

These goods promise to have a run of publie fave.
They are made of bear plush, with an unbreakable cel-
luoid head, and have a good resemblance to the popular
““Peddy Bears.'’ The limbs of these dolls are jointed.

Ladies’ Belts.

Leather belts will be strong this fall and some strik-
ing lines will be brought eut. TFlowered leather will be
used with fine effect. Cut steel studded belts with eut
steel buckles will be scen i white, gray. light blue, navy
and brown. The beaded belt will have some popularity.
Thoe Teddy Bear is. of course, still seen on some lines of
helts, particularly those for  children. The Swastika
clagp is still in evidence. and holds 1ts popularity. Styles
<till ran to the narrow  aud straight  mrdles, though
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shaped belts hold theiv favor. The double buekle will
Le used, as well as the lines with two buckles, just alike,
back and front.

The ‘‘Shaveade.’’

A new and novel deviee in a little ten-cent artiele
made for men who shave themselves is v the markel
and proving a great seller. It is called **Shaveade.”’
The device consists of a rubber appliance made to fit the
handle of any ovdinavy shaving brush and ix intended as
a substitute for the fingers in rubbing or massaging the
shaving soap into the beard for the purpose of softening
the latter before shaving, The massaging end of the de-
vice is formed of three graduated civeles, and the eavities
between the cireles produce a suetion when the deviee is
beingr used.  So the device will not only soften the beard,
bul give a perfeet massage, imparting a healthy glow to
the skin, leaving it smooth as velvet, The eireles meas-
ure a trifle over an inch and a half in diameter, and the
neek is about one ineh in  length, Tt is elaimed  that
by the use of the little deviee, a good, satisfactory shave
can be oblained cven from a dull pazer. **Shaveade’’
also comes with an atlached handle.

Table and Sand Pit.

A nursery sand fable vecently patented is  being of-
fered to the toy trade. Tt is made in the Mission style,
three feet long, {wenty inches wide and twenty inches
high. It may be used as a play table for the little ones
to build their block houses upon or to write their lelters
to Santa Claus. By lighting the top and allowing it to
swing completely over, a zinc-lined waterproof box lilled
with eclean white sand is diselosed, and during the dis-
agreeable days when the ehild is confined {o the honee,
a never-failing source of amusement is provided.  Chil
dien nevet tire of the sea shore, a fact so well recognized
by thuse having the eare o youngsters on their shoulders
that many have sceured a supply of sand tor the bael,
sard. When this is not available on secount of weather
conditions the sand table would seem to fill the bill. 1t
is strongly constracted. and should last for many years

Brownies.

A dine of Browmes, following elosely the extensive
faonly made popular by Palmer Cox many jears ago, is
heing made in Chicaxzo  for the heliday trade.  These
arotesques ave fitted with metal legs and arms, whieh
may be bent in numberless positions.  They arve put up in
luts of a dozen assorted, and ean be vetailed at $3 per
dozen with a zomlly profit.

Gold Pens.

Not very much 15 known by the general public of the
Livwe consumption of gold pens in this conntry to-day,
There is a class of writers who realize the value of a
gold pen, in that one used by a writer and adapted to his
personal style of writing  will not have to be removed
within a day or so after its original purchase or use, but
wmay be continued in service indefinitely and found satis-
factory at the end of two or three years, and it is this
class of writers who make the demnml t wold pens
stable and satisfactorvy  Great progress has also heen
wade in their wanufeture in the past few vears
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HERE AND THERE
AMONG THE STATIONERS

ltems of Interest to the Trade Gatheted from Various Sources.

R, A, 1 Little, of Oshawa, has sold his business to
Uhos Henderson and M. Henderson,  They took possession
July 20th, and the basiness is now known as Henderson
Rros. Thos. Henderson formerly had charge of Mr. Lit-
tle’s wall paper department.  Mr. Little leaves for the
west shartly, where he ig going to start up in business
again: be has not decided whether it will be in Edmonton
or Calgary. Just at present he is out fishing,

W. J. Stephenson, the Wetaskiwin, Alta., b oksellcr and
statwoner, is about ta open a branch  store at Camrose,
Alta. The branch will be in charge of W. J. Hagel, late
of Winnipegz, who has been with Mr. Stephenson over a
year. Camroge is a flourighing little town of about 1,000
population, about 25 miles east of Wetaskiwin, on the
main line of the C.P.R. from Winnipeg to the north.

Wilttam Watson, fancy goods merchant of St. Thomas,
has sold ont to A, M. Manley.

The stationery firm of Dumontier & Cic., of Quebee,
s been dissolved. A new partner has heen admitted—
Mr. Dogtie— and the new firm  is known as Dumontier,
Dostie & Cie.

Stedman Bros., the Brantford stationers, have seeur-
ed o five-year lease of the premises at present oceupicd
hy the Hurley & Watkinsg Printing Co. Stedman Bros.
at the present thne cmploy about 23 people in their busi-
nesg, loeated an Dalhousie street, Brantford. The acquisi-
1ton of new and larger premises will necessitate the em-

plovment of a still greater number of people.

The stationery and faney gowds firm of Coles & Frith,
of Greenwood, BC, has been dissolved and the business
t=%en aver by X L, Culer,

11 1. Hebb, who represents the L. E. Waterman Co.
of Canada, Limited, so successfully in the Maritime Pro-
vinees and speciad territory, leaves this month for a spe-
il trip thronzh Newfoundland.

Joht NX. Marley, representing the L. E. Waterman Co.
of Cavadda, Limited, is now making his lheadquarterg in
Toronteo.

A R Whimby is the new representative of the L. E.
Watenuau Coo of Canada, Limited. in the Proviuce of
Quebee.

171 Kastuer, manager and  seeretary of the L. E.
Waterman Co. of Canada, Limited, Montreal spent a few
dons an Teponte this month,

Jedin o May, of Hurst & Co., New York, spent g few
dazs s Tersute last wonth,  consalting with the tirm’s
iegwesentatives, Melead & Allen, on Canadian trade
LHES

A Tn MacMullen, representing the H. M. Caldwel} Co.,
of Bewton, and Gevrge Platt, representing Reilly & Bnt-
ten, Chieagn, were in Toronte last month,

The Denmison Mg Co. started their Canadian travel-
e Augast 1st, shewing new desigug in decorated  erepe
papers, which are very effective; the applique feature be-
iy espeetallt awel These can be et ont and used in

o

various ways for home decorations. The ‘‘Teddy Bear’’
design is one of the Intest and most unique patterns. Sev-
eral are forerunners to Christmas. These can alse be cut
out and used for decorating fancy articles and Christ-
mas boxes.

R, H. Paget, foreign publisher for Cassell & Co., Lon-
dan, New York, Melbourne and Toronto, sailed from New
York on the first of the month to visit the London office.

Chas. E. Wright, traveler for the Dennison Mfg. Co.,
Canadian headquarters, Montreal, started early in the
month on a five weeks® business trip through northern
QOntario.

4.\ Gulbrandsen, traveler for Warwick Bros. & Rut-
ter, Toronto, hag just returned from a suceessful trip in
the castern provinces. Mr, Gulbrandsen visited our Mon-
treal office.

The Buntin, Gillies Co.. Limited, Hamilton, are show-
ing n compreliensive range of the new ideas in tally and
place eards, brought out for the coming season, Artis-

his novellies are seen in colored designs, aud many beau-
titul productions in half-tone  and die stamped effects,
which ave appreciated wherever shown.

—_——

MOVING THEIR OFFIOE.

Mr. Frank E. Waterman, Canadian representative of
the Eaton-Hurlbut Paper Co., is moving his sample room
from Melinda Street, Toronto, to 42 Adelaide Street
West, to the building about to be otcupied by Mcleod &
Allen. In his new quarters, Mr. Waterman will have a
commodions display room where he will be pleased to
show stationers, visiting the city, all the latest crea-
tions in papeteries and boxed papers, etc., of his firm.

The Christmas lines this year are of such a degree of
excellence in cvery particular as to make a written de-
seription inadcquate. There is the same beautiful design-
ing. the same dainty packing, and the same quality of
stock, that have always distinguished the Eaton-Hurlbut
line, with the addition of those indefinable exocellences.
which come year by year and are embodied in the gen
eral result. It would delight the eye to see the charming
boxes on display in Mr. "Waterman's show room and it
is to be hoped that many statinners will take advantage
of his invitation to inspect the 1907 line.
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WATERNAN'S IDEAL INJUNOTION.

On the 9th of July the L. BE. Waterman Co., makers
of Waterman's ldeal Fountain Pen, obtiined an injune-
tion against Isaac S. Waterman and Rose Waterman,
both of New York, restraining them from using the
trade marks and names of the I.. E. Waterman Co., and
from using the words Watcrman, Waterman’s or Water-
mans's in any way in connection with the manufacture of
pens or fountain pens; also from using in any manner the
trade mark ‘“‘Ideal’”’ in connection with fountain pens,
unleas in selling the genuine Waterman's ldeal Fountain
Pen, manufactured by the L. E. Waterman ('o. The in-
junction order was granted by the United Stutes Circuit
Court for the southern district of New York, and wil
remain in force until further orders from the court.

—_——
NEW WHOLESALE QUARTERS IN MONTREAL.

Granger Freres, 390 St. Paul street, Montreal, real-
izing the necessity of having enlarged facilities for their
wholesale business, have opened splendid premises at the
above address and are receiving stoek daily. While the
firm will do the bulk of their business in the Province of
Quebec, they are making a specialty of religious articles
for the trade in all parts of Canada. The house is an
olil established one and they are entering upon an aetive
wholesale eampaign in an energetic manner.

———
ENGLISH LEATHER AND CABINET GOODS.

Now that the demand in Canads, amongst the ma-
jority of the people, is for ‘‘something bhetter’’ for
Cluistmas and New Year’sgifts, it is certain that English
manufacturers will inerease their trade with Canada iu
leather goods and fine art cabinet goods.

A Bookseller and Stationer man recently had the
pleasure of inspecting the show-rooms of W. H. Brand
& Sons, Hoxton Square, London, and was much impressed
with the large range and smartness of manufacture of
their leather and eabinet goods.

Writing cases, jewel cases, fitted dressing cases, bridge
setg, despateh boxes, cte., are numerous and of great
variety in design and color.  This irm make also & very
fine line of eabinet goods, much of which is suited for the

AND
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high-class stationer and faney goods dealer, comprising
writing cabinets and tableg, afternoon tea, spirit, and
other automatic folding tables; also, an extensive line of
inkstands, stationery cases, cte.

Brand & Souns are hopeful of making valuable connec-
tions in Canada, and doubtless the merit of their pro-
duets quite justify a very elos attention from Canadian
buyers.

——

THE MAIL ORDER HOUSE.

A wholesale mail order picture post card house has
proven its feasibility by the fast growth of the Inter-
national Post Card Co., 27-29-31 St. James St., Mont-
real. This firm have conducted their wholesale business
on the mail order plan and the rcsult has been highly
satisfactory both for their customers and themselvex.
They claim their reduced sclling expenses allow them to
give lower prices for an cqual quality of picturo post
cards. As they sell practically sverything in the line
there is no limit to the variety. Their stock is very
hetvy and includes every kind of card from the comic
and ordinary view cards to retail at lc to extremely
fancy cards to retail at $1. They also stock a complete
varicty of albums. Their buying is on the same close
scale as their selling and they ask for an opportunity to
prove the above claims.

For the convenience of tho trade a special complete
price list is issued semi-monthly. This list includes all
staples and novelties in the range of picture post ocards.
A special Jarge package of samples has bheen compiled,
including cvery card on their price list. This package is
sold for £3 and yiclds the retailer a lhandsome profit.
It will be gladly mailed upon request.

——

BATHING GIRL POST OARDS.

Walter Wellman, a widely known illustrator and cu
toonist of New York, has recently designed and publish-
ed a new set of bathing scene post canls which are ap-
parently making a big hit in the States, judging from
gales. Mr. Wellman offers to send his catalogue free, and
he wants every jobber in Canada to sec it, as the whal.
set of cards—16 of them—are shown, and he feels confi-
dent that it will meet with a good reception,

TO REAP

a regular harvest of patronage and profits, you must have good goods to

sell, for they are the only Rind that will satisfy your customers.

Our

papers are Known to be a very strong factor in attracting and holding
trade, and those who buy good papers are willing to pay for them. The
latest styles in finishes, colors and sizes of sheets and envelopes are to
be found in our line in the pepers of high quality.

Crene’'s VTiae Chein Leld o periicularly attreetive In the

Wnte Blulte,

Chempegne and Pastel Pinlh. Ifyeu do net have them, let ue submit semplee.

GEO. B. HURD ®. CO.
Fine Paper Manufacturers
425 and 427 Broome Street, New York, U S.A.
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WISHES OANADIAN TRADA

Another English irm desirous of extending its Can-
adian connections is Max Ettlinger & Co., Ltd., of Lon-
don. Though not an old-established concern, this housc
has forced its way to the front in Great Britain and in
Ireland, and is doing a considerable business with the
United States and Canada. Ettlinger & Co. specialize in
post cards, Christmas cards, menu cards, and calendars
of British and continental design and workmanship, their
range in all these goods heing very varied to suit the
taste of every class of buyer. Dealers looking for some-
thing new should get into communication with this house.

—_——

Month’s Best Selling Books

As Reparted by Leading Canadian Dealers.

Balleville.

1. Captain of the Kansas. By Louis Tracy. MeLeod.
2. Cruise of the Shining Light. By Norman Dunecan.
Frowde.
3. Port of Missing Men, By Meredith Nicholson. Mc-
Teod,
A Tree of Heaven, By Robert W, Chambers. McLeod.
5. loug Labrador Trail, By Dillon Wallace. Revell.

Calgary.
1. The Iron Way. By Sarah Pratt Carr, Clark Bros.
2. The Mystery. By Stewart Fdward \Vhite. Musson.
3. Awakening of Helena Ritchie. By Mrs. Deland.
Poole.

4. Long Labrador Trail. By Dillon Wallace. Frowde.

a3, Viper of Milan. By Marjorie Bowen. Musson.
Charlottetown.

1. Short Cruises. By W. W. Jacobs. Briggs.

2, Katherine. By E. Temple Thurston, Harper.

3. Towards the Light. By Dorathea Hughes. Briggs.

4. Lure of the labrador Wild, By Norman Dunean.

Frowde.
3. The Invader. By Margaret L. Woods. Harper.
6. Running Water. By A. E. W, Mason. Briggs.

Edmonton.
1. Whispering Smith. By F. H. Spearman. McLeod.
2. Brewster’s Millions. By George B. MeCutcheon.
Mclcod.
3. The Port of Missing Meu. By Mevedith Nicholson.
Mecleod.
4. Fighting Chance. By Rebert W. Chambers. Moleod.
3. The Mystics. By Katherine Ceeil Thurston. Poole.

6. Jane Cable. By G. B. McCutcheon. Briggs.
Halifax.
1. Cruise of the Shinings Light. By Norman [Duncan.

Frowde.
2. The lmposter. By Harold Bindloss. McLeod. -
4. Short Cruises. By W. W. Jacobs. Briggs.
4. The Saint. By Antonio Fogazzaro. Copp.
3. long Labrador Trail. By Dillon Wallace. Revell.
6. Brass Bowl. By Lewis Joseph Vance. Mcleod.

Kingston.

1. Princess Virginia. By C. N. and A. M. Williamson.
Musson.

2. Brass Bowl. By Lewis Joseph Vance. MeLeod.

3. Captain of the Kausas. By Louis Tracy. Meleod.

1. The Secrct. By E. P. Oppenheim. Copp.

5. The Mayor’s Wife. By Mre. A. K. Rollfs. Me-
Teod,

. Nearlet Car. By Richard Harding Davis. MeLeod.
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1. Felicity. By Clara E. Laughlin, Seribner, 6.

2. Dust of Conflict. By Hurald Bindloss,
3. Brass Bowl By lLewis Josph Vance, McLeud.
4 Cruise of the Shining Light. By Norman Dunean.

Frowde.

gin, Briggs.

6. Long Labrader Trail. By Dillon Wallace. Revell,

Montreal.

5. New Chronicles of Rebecea, By Kate Douglus Wig-

Mceleod,

o

Frowde.
The §

1. Port of Missing Men. By Meredith Nicholson. Me-

leod.

2. Brass Bowl. By Lewis Joseph Vance. Mcleod.
3. Princess Virginin, By C. N. and A. M. Williamson.

te

Frowde.

Short Cruises. By W, W,
Running Water, By AL Eo

T of the Oveades. By W,
Waoman of Babylon, By Joseph Hocking, Copp,
Long Labrader
Cruixe of the Shining Light,

The Brass Bowl, By Lewis Joseph
Cruise of the Shining Light, By Norman Dunean,

STATTONER

Jacobs, Briggs.

W. Mason, Brigas,
Ottawa.

W, Campbell, Rovell.

Trail. By Dillon Walluce. Revell,

By Norman Dunean.

Saint. By Antonio Fogazzavoe, Copp.
6. Graham of Claverhouse, By J. Watson, Briggs.

Peterboro.

Vance, Mcl.eod.

3. Port of Missing Men, By Meredith Nicholson, Me-

By W. A, Fraser. Frowde.

Post Card Roldors.
Early, Earl ., Novelty Co., Pbibde)pbh
Mllche" w llhm. Ltd,, London Eng.
Warwick Bros. & Ruuer,'l'oromo
Poetal Seales.
Peloute Scale & Mfx. Co.,
Rubber Type, Pad, &e.
Fulion ~Rubber 'l'ype. Pad and 1ok Co.,
New York City.
Rules, &e
Weucou]euell Co., Seneca Falls, N.Y.
Sehool §

Chicago. 111,

Musson.
4. The Long Labrador Trail. Dillon Wallace. Leod.
Revell. 4. Lone Farrow,
CLASSIFIED LIST OF ADVERTISEMENTS.
seies Wanted. Warwick Bros. & Rutter, Toroato.
iller, Rdward H , L-ndon, Eng. Waterman, Lo E., Pes Co., New York,
Books and Moatreal.
Americaa Code Co., Nev York. Glne, Paste and Masilage.
Baker's Book . Bitmingham, Eng. Carters Ink Co., Montreal,
Bﬂggs Wilhun omto. Higgins, Chas. M., & Co., Brookiyn.
Caseell , Toronto, a
Chapman's Booh Stote, Moulrul ramephonse.
gl::: Bn::‘ glua peg. l.:::d Eo Berliner Gramophone Co., Montreal.
nen rt Co,, aks tiag
Ptovdol 'll'; ¥. Co.. New Vork o ' Bmwn':m .Umiled ‘Torouto
- n::z.' lTl%:?n‘:l Carter's Ink Co., Montreal,

Houghton, Miffia ¢ o, Boston, -Mass.

Huret & Co., New \'ork

Hunter-Rose Co.,

Macmillian Co. of Ocudt le Toronto.

Mcleod & Allan, Torouto.

Morton, Phlllipl& Co., Moatreal.
ueron Book Co ’l‘omno

**Publisher'- Circular,” London, Eng.

Rand Man\ly Co., Chicago.

Toroato News Co.. 'l'otonlo

Waestmiaster Co., Toronto.

Blaak Beeks.

Browa Bros., Toroato.

Buatin, Gillies & Co., Hamilon.

Swmith, Davidson & Wri‘bl Vancosver, B.C,

Warwick & Rutter, Toroato.
Calendare—Cards.

Copp, Clark Co.. Toronto.

Meusies & Co., Toronte.

Tuck, Raphael & Sost Co., New York.
Carbex Papor.

Carboa Paper and Ribbon Co., Toronto.

Cartcr’s 1ak Co., Boston, Mass.
Ravelepes.

Bertin-Jones Ex

Saith, Duvideca &
Rye Shiolda.

Ch cago Eye Shield Co., Chicago, 11l
Taney Goods.

Browa Bros.. Toronto.

CQlark Bros.. Winnipeg, Man.

Copp. Co.. Torono

Hardirg, F. L., Norelty Co.. New York.

Suiclifie- Edmison Co., Limited, Toronto.

Warwick Bros. & Rm Toroato,
Visansial Isstitutions and Insuranes.

British American Aswrance Co.. Toroato.

Comfoderation Life A

Metropolitan Bank, Toroato.

Western Amursace Co.. Toroato.
Fine Art Printers.

Melling, A., & Co., Hamovtr, Germasy.
Teouatain Pens.

Browa Bros., Tovosto.
Diamoad Poiat.Pea C>.. New York.
Beauchenim, Librairie, Ltd, Moatreal.

Co., New York.

right, Vascouver, B.C.

Higgins, Chas. M., & Co., Brooklyn.
Payson’s.

Underwood, Joha Ink Co., Toronto.
Warwick Bros, & Rutter Co., ‘T'oronto.

Leather @oeds
Brand, W. H. & Souas, London, Eng.
Brown Bros., Limited, Toroato,
Rumpp, C. F., & Sons, Philadelphia.

Husie
Delaar Music Co., Montreal.

Noveltien.
Hardiag F. L. Novelty Co., New York City

Papeterie Bexeo.

Rollang, J. B., & Fils, Moatreal.
Papeteries.

Betlin.Jones Eavelope Co., New York.

Browa Hros., Lud., Toroato.

Bunatin, Gillles &Co Limited, Hamilton.

Katoa-Hnrlbut hpcho Pittsfield, Mass.

Hurd, Geo. B., & Co.. New York

Smith, Davidson & er‘hl Vaacouver, B.C.
Pens.

Browa Bros., Toron

Esterbrook Pen Co.. he\v York.

Heath, john, Loadon.

Hinks, Wells & Co., Birmin . Eog.

Macaiven & Cunetoa. burgh

Soa?e"t:'l 0., Birmisgham, En
Watermaa, = t: TCo., Mogtreal, ¥
Warwick Bros. & Rumt Toronto.
Peaslls.
American Lead Pencil Co., New York.
Brown Bros., Limited, Toroato.
Faber Eberhard, New York.
‘Warwick Bros. & Rutter, Toroato.
Watermn, L. £, Co., Moatresal. I
Paper Yasteners
0. K. Fastener Co,, Syracuse, N.Y,
Photegraphio Supplies.
Ward & Co., Montreal.
Playisg Cards, Gamoes, ote.
Buaiis, thli-& Ca., Hamilion,
Goodall, Chas.. & Soes, Losdom,
Hunt, A. O.. Torouto.
Usion Card & Paper Co.. Montreal,
U. S. Piayiag Card Cu., Cincianati, O.
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Buatin- (! ilies Co Hamilton.
Clark Bros. Co., Wlnnlm
. B. Rolland & Fi's, Montreal,
mith, Davidson & Wri bi, Ltd., Vancou-
ver, B C.
Warwick Bros. & Rutter, Toronto.

Souvenir and Pioture Post Cards.
American Photocoloriype Co., Chlcqo n.
Bamforth & Co., l.ondon, Bu(
]- Beagles & Co., Loadoa. Eog.
Boch & Kirsch Co.. Frankfort, Gctmu{
Earl J. Early Novelty Co., Philadelphia,
Toromto.
Eisner & Falick lmport Co., Montreal.
Elliott Co., Philadelphia, Pa.
E\;Iinm. Max., Co., London, Eng., New
otk
European Post Card Co.
Fine Art Printing Co.. Kaufbeuren, Germany
Forest. D. & W.. Mostreal.
International Post Card Co., Moatreal.
Otto Leder, Saxony, Germany.
L. O'Riginal Rg., Moaireal, .
Leather Post Card Co., New York.
Markert & Sohn, Dresden Germany.
MacFariane, W. G., Torosto.
Neumann, W, & Co Berlin, Genuay.
Schofield Co.. Bnukv Englaad.
Smith, ;)uld.o.& Wrighl Ltd., Vaacou-
ver, B.C,
Tl{sk leohul & Sona Co., Montreal, New

Tisdale, Jos. H, Philadelphia, Pa.
Valeatine & Sons Pub. Co.. Montreal,
Toronto.
Warwick Hros. & Rutter, Toroato.
Walter Wellman, New York.
Spertisg O ds.
Smch (3 Edmhnt Co., Toronto.
Tally
znum & Co Philadelphia, Pa.

ﬂtfl.‘l'ekpbouc Co. of Canada, Montreal

Thumb Tasks.
Hawkes-Jockson Co., New York,

tor Supplios.
er’s Ink Ca., Montreal.

Carbon Papcr & Ribbon Co,, Totonto.
Mitiag & Volger, Park Ridge, N.]J.

Wall Paper.
iu\mlom Limited. Toronta.
Watson, Foster Co. Nontreal.
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Friday the 13th. By Thos, W. Lawson, McLeod.
Running Water, By A. E, W. Mason, Briggs.

8t. Catharines.

Bishop of Cottontown. By J. 'I. Moore. Winston.

Princess Virginia. By C. N. and A. M. Williamson.
Musson.

Friday the 13th, By Thomas \W. Lawson, Mcleod.

The Impostor. By liarold Bindloss, McLeod.

The Seeret, By K. I, Qppenheim,  Copp.

Sceret of Toni. By M. K. Seawall. Appleton,

Toronto.
By Nell Munro. Briggs.

By Willlam De Morgan. Frowde.
By Ashton Hil-

Daft Days.
Joseph Vance.
Mewmoits of a Person of Quality.

liers. Helnemann,
Alice for Short. By William De Morgan. Hemne-
mann,
The Country House. By (. E. Hooper., ioe-
day.
Port of Missing Men. By Meredith  Nicholion.
Mcel.cod.
Vancouver.
Second Generation. By Do G Phillips. McLeod.
Ruuntimg, Water. By A. 120 W, Mason.  Uriggs.
Hall a Rogue. By Harold McGrath. Mcleod,
New  Chronicles of Rebecea, By Rate Douglas
Wiggin, Briggs.
Friday the 13th. B3y Thomas W. Lawson. Mc-
Lood.
Captain of the Kansas. By Louis Tracy. Mcleod.
Victoria.
Growth. By Graham Travers. Musson.

New  Chronicles of Rebeecd. By Kate Douglas
Wiggin. Briggs.

AND

R S
Pt T

- B

Cruise of the Shining Light. By Norman Duncan.
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A. Vachell, Maomillan.

By A. E. W. Mason. Briggs.
By Mrs. De la 1Pasture. Dutton.
By Harold Bindloss. Meleod.

Wianipeg.
By C. N. and A. M. William-

Her Son. By 1L
Running Water.
Peter's Mother,
The Tmpostor.

Princess Virginia.
son. Musson.

A Strong Man's Vow. By Joseph Hocking. Copp.
The Sccret. By E. P. Oppenheim. Copp.
Songs of a Sourdough. By Robert W.
Briggs.

Long Labrador Trail,
The Glen o' Weeping.
son.

Servive.

By Dillon Wallace. Rovell.
By Marjorie Bowen. Mus-

Canadian Summary.

Points.
BT

l.ong Labrador Trail. By Dillon Wallace. ...... ... 3a
The Brass Bowl. By Louis Joseph Vance.. ........... 37
PPort of Missing Men. By Meredith Nicholson.... .. 45

Princess Virginia. By C. N. and A. M. ‘Williamson. 5

Running Water. By A, E. W, Mason.......... ... 26
Short Cruises. By W. W, Jacobs....... .iienees . -

Captain of the Kausas.

By Louis Tracy...... .. 21

—_——

William : ““Well, old man, I haven't seen you for an
age. And how do you find matrimony suits you 7"’

John (sighing): *“It's an expensive joy. If I had only
known what I had to pay in milliners’ bills—"'

William :
John @

“You would have remained single, eh 1
“No; I would have married the milliner.*’

INDEX TO ADVERTISERS.
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BOOKSELLER AND STATIONEK

impossible for the stook to fall out
No springs to grip andimutilate the oards
Stook can be easily removed beocause of
Slant base which elevates front card
They Display full surface of card and at the same
time Serve as a Raok from which to sell,

THEY FIT ANYWHERE
OVER A MILLION IN USE

Early *‘Ideal” Holders have the endorsement of the
Doudle displey snd camecy  \CRING Publishers and Jobbers as the most practical and
from & narrow strip or panii.  cheapest method obtsinable for display of Post Cards, which

¥ ith Early ad hi
bracket snd swivel hooter© also provide storage for duplicate stock.

Made for Horizontal and Vertical Cards. .
cl $pot that vlll.holdtulllvlll
They hold 25 cards ; are packed ten in 2 box ; weigh only ISl Eerly Holders, linked into

cagth.
a half-ounce per unit, and are rust-proof. )
$3.00 per Nundred Units
Ask Your Jobber for Them

Prizes of $100.00 Within Your Reach

Many reports have come to us of unique and attractive applications
of Early Nelders. We are :ager to know and show how fertile minds
have applied this most popular Holder according to their needs. We there-
fore offer for photographs of the five best applications, the following : —

$50.00 as first prize ; $20.00 as second prize ; $10.00 as third prize ;
$10.00 as fourth prize ; $10.00 as fifth prize.

Centest Closss Boo. 3tst, 1987 Sosision by Three impartial Jusges
JOBBERS WANTED IN EVERY CITY

The Earl J. Early Novelty Co.

PHILADELPHIA, U.SA.

15 Yonge Street, Toronte, Ont.
Agente :
Warwisk Sves. & Rutter, Torente Valenting & Sons Pub. CO., Mentreal
Oupp, Slark & Ce. W, C. Masfariane
Tovents SOFrent St W, Terents
Thomeen Statieny Oe.
Vaneouver

S e —we  wo v em e e e




BOOKSELLEK AND STATIONER

Buntin, Gillies & Co., Limited

HAMILTON < MONTREAL
Every Requisite in the Line of

Stationery and School Supplies

WERITING TABLETS, . CREPE PAPERS,
PAPETERITES, TISSUE PAPERS,
BLANK BOORS, PLAYING CARDS,
ENVELOPEN, 1 LETTER FILER,
SCHOOL BLANKS, BINDING CASES.

Canadian Agents for the celebrated Parker Luchy Curve Fountain Pens

We afford vou real SOLIDITY in quality and service, as we offer
THE TRADE those advantages which constitute

the valuable considerations in business.

b ]
GOODS OF THE HIGHEST GUARANTEED STANDARD
TRADE PROTECTION. UP.TO.-DATE

BUSINESS METHODS

**QOur line” Typewriter Ribbons and
Carbon Papers, theline of real merit
SENDFOROURNEWTRADECATALOG AND BOOKLETS

P e NT MITTAG & VOLGER, 1x¢. ™ @t Toaie ons.
INCORPORATED

NEW VORK 1TV Stewart Buidding, 8o lHroadway TONDON St Paul s Chutchvard E C 145 ZURICH, §. G. Muggh:

CHIVAGO 1T 200 Monree Stcet PARIS. ¢ Iy Passe Reille AMSTERDAM, Benter & Co




