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TO
IMPROVE THE 
MANAGEMENT
the merchant must 'continually be 
on the lookout for new thoughts, 
ideas and schemes to get the 
maximum trade and profit out of 
his business.

Store Management—Complete
Another new book by Frank Farrington (a com­
panion book to “Retail Advertising Complete”) 
should lie in every dealer’s hands. It tells all about 
the management of a store and how the greatest sales 
and profits may be realized. “Store Management— 
Complete” is bound in cloth, contains 272 pages, 16 
full page illustrations and 13 chapters. The follow­
ing is a synopsis of one of them.

CHAPTER V.—THE STORK POLICY—What tt should be 
to hold trade. The money-back plan. Taking back goods. 
Meeting cut rates. Selling remnants. Delivering goods. 
Substitution. Handling telephone calls. Courtesy. Re­
bating railroad fare. Courtesy to customers.

$1.00 brings this book to you postpaid. Money re­
funded within 10 days if not satisfactory. 
Absolutely new. Just published.

TECHNICAL BOOK DEPARTMENT 
MacLean Publishing Co.

143-14» University Ave. TORONTO
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WE ARE OFF TO A 
GOOD START FOR 

1913
It is with a feeling of pride 
that we publish these com­
parisons of sales.
Our success is mostly due 
to the fact that we advertise 
extensively. But we could 
not have shown these won­
derful results without the 
full co-operation of the 
trade. This has been 
achieved by producing 
goods that give the greatest 
satisfaction to the consumers.
We are off to a good start 
for 1913 and we hope to 
show a much greater in­
crease, but to do so we need 
your assistance. We know 
you are with us and wish 
to thank you for your help 
during the past five years.

THE “NUGGET” POLISH
COMPANY, LIMITED

9-13 Davenport Rd. 
Toronto - Ontario

i
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YOU’VE GOT TO USE discrimination 
in buying soap — there are many 
brands, makes, imitations, etc., on the 
market, each claiming to be the best. 
The safest guide for you, Mr. Dealer, 
to get the best is to get the products 
of old reliable makers—soaps that have 
stood the test of the public for years 
past.

“LE CALICE”
CASTILE SOAP
has stood the test for many years. It 
is no tallow soap, contains no corrupt 
animal fat, it is antiseptic, as pure as 
oil and skill can make it.
For a sensitive complexion, delicate lin­
gerie, etc., soap must be produced with 
experience and honesty, linked with 
purity—the soap must be clean to wash 
clean.
Substitute no other, Mr. Grocer; “Le 
Calice” is what your customers are 
wanting. Made only by Srs. D. Leca 
& Co., Marseilles.
Good, profit».

Arthur P. Tippet & Company
Agents

Montreal Toronto
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Why Waste Your Energy
Selling 30c Tea?

You clan sell more 40c tea than you can 30c tea, 
because it will bring your customers back for “more 
of that tea.” Forty cent tea means more business, 
larger profit, better satisfied customers. No other 
40c tea in Canada compares with 40c RED ROSE 
TEA in quality—flavor and strength. It is ALWAYS 
worth the price.

RED ROSE TEA 
“Is good tea”

T. H. Estabrooks Co., Limited
7 Front St. East, TORONTO

WAGSTAFFE LIMITED
NEW SEASON’S 1913

SEVILLE ORANGE MARMALADE
NOW READY FOR DELIVERY.

PREPARED IN 

COPPER 

KETTLES. 

BOILED IN 

SILVER PANS.

Wagstaffe's celebrated Orange Marmalade has won lor Itself e great reputation in Canada aa the beet that 
la made here, because it le prepared In Copper Kettlee, boiled In Silver Pane, Packed in Gold Lined Pail» and Glaaa, 
therefore, retaining all ite eeaentlal oil and delicate flavor. Mr. Grocer, It will pay you to push WAGSTAFFE'S.

ms-

PACKED IN

GOLD LINED

PAILS

AND GLASS.

PUT UP IN THE MOST UP-TO-DATE FRUIT PRESERVING FACTORY IN CANADA.

Head Office : ST. JOHN, N.B. 
Branches:
WINNIPEG and CALGARY
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THE BEST ^ 
THAT SCIENCE CAN PRODUCE

BRAND
ST.CHARLES
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^PQRATED

For over 56 years the Borden system for perfect milk produc­
tion has been in progress—each year greater popularity, big­
ger sales and increased output is the result.

The system of producing Borden’s milk products under the 
most sanitary conditions, reaches from the dairy to the home, 
the result is the best and purest milk products which receive 
the highest awards wherever exhibited.

BORDEN’S
Eagle Brand Condensed Milk (the original) is the standard 
of its kind. >It is prepared with scrupulous care for use as an 
infant food, and at the same time it meets all the require­
ments for general use.

Reindeer Coffee is packed in one pound tins, containing milk 
and sugar. It is the most delicious, most compact, convenient 
and economical drink for anybody, anytime and any place. 
Can be made at a moment’s notice by simply adding boiling 
water.

The large percentage of butter fat or cream in St. Charles 
Brand Evaporated Milk (unsweetened), permits satisfactory 
whipping. Is delicious with coffee, chocolate, fruits, puddings 
cakes, etc.

Can you, as an aggressive dealer, overlook the profits, sales, 
and trade the Borden lines will bring you I

Borden Milk Co., Limited
“HAMM OF OVALITY”

MONTREAL

Branch Office : No. 2 Arcade Building, Vancouver

s____________________________________________
3
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Well Advertised 
Goods Sell Best!
In strong, convincing ads., in 
newspapers, street cars and 
magazines we are telling the 
people of the superiority in 
flavor, quality and purity of

“ E. D. S."
Preserved Fruits
Through good advertising the 
demand has been created — and 
through their excellent flavor 
and genuine goodness repeat 
sales follow with rapidity. E.D.S. 
Fruit Products are guaranteed 
100 per cent, pure (see Govern­
ment Bulletin No. 194), no pre­
servatives or coloring matter ai*c 
added whatsoever.

E. D. SMITH
WINONA, ONTARIO

ACKNTSi NEWTON A. HILL. Teceetei 
W. H. DUNN. Meelreal > MASON * 
HICKEY. Winalnes; R. B. COLWELL. 
Hallies. N. S. i I. GIBBS. HaeUtee.

CUTTING DOWN 
EXPENSES

Your patrons will welcome anything that will relieve 
them from some of the high cost of living. The prices 
of butter and lard are particularly high, and these 
commodities are used in bating and cooking to a great 
extent. Here is a lard that is very economical, pure 
and wholesome, being a vegetable product.

fu- o

NUT-LARD
Free From Cettoa Seed Oil
Is * scientific preparation 
made from the oil of nuts. 
The product la a 100% pure 
fat, and Is easily digested, 
and does the work better than 
animal fata and otla.

You cannot recommend “NUT-LABD” too strongly, 
both for efficiency of work in the kitchen, and for the 
reduction in cost of cooking.
Bakers, confectioners and biscuit manufacturers And 
it preferable to other fats. Every package is guaran­
teed for purity.
There are better profits for you. Write to-day to 
agent.

Manufactured by

ROCCA, TASSY & DeROUX
MARSEILLES

DeaUaiea Agent i

J. R. Murray - Montreal

4
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FRONT f
Put SÏMCOE BAKED BEANS in your 
window. The attractiveness of the display 
will increase your daily sales. For quality 
there is none better. Every tin is guar­
anteed. There are four sizes, and all good 
sellers, viz: One’s, Two’s Three’s and the 
BIG ORIGINAL family tin that sells on 
sight.

Attractive stand-up advertising cut­
outs for window displays, for the asking.
Drop a card to the

DOMINION CANNERS, LIMITED
Hamilton Canada
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LENT
Lent is earlier this year. Simply means that you’HH^ake that extra profit earlier than you did in 1912, the 
year of big fish sales, which must sink into insignificance when tum-overs for 1913 are made up.

Haddie 
Kippers 
Bloaters 
Fillets (Boutilier's)

OCEAN
BRAND

All must sell 
freely. ’You 
have not 
even to make 
the demand. 
It's there for 
you to fill.

LENT
NORTH ATLANTIC FISHERIES, Limited

Canada Brand Pure Boneless Codfish
King in every respect. In the lead always. 
Buy. The reason will be evident.

BONELESS FISH.
Canada Tablet .............. 20 1 lb. Tablets
Canada Orate................. 12 2 lb. Boxes
Canada Strip................. SO lb. Boxes, Whole Strips
Atlantic Special............20 lbe., 1 lb. and 2 lb. Blocks
Mariner Brand...............28 lbs. Bulk
Cod Bits.....................  .28 lbs. Bulk

SKINLESS FISH.
Eastern Hundreds ................................... 100 lb. Boxes
Eastern Fifties......................................... 60 lb. Boxes

1 x I V 'X -

MONTREAL

TOUR TRADE DEMANDS

MELAGAMA
Tea and Coffee—The products that give your 
customers the utmost satisfaction and increase their 
confidence in you and your goods. Make “ MELAGAMA” 
your leader, and watch your Tea and Coffee Department 
grow. It stands the test.

MINTO BROS. 45 Front St. E. TORONTO

6
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CLARK’S
PORK and BEANS

Are indisputably the best 
sellers on the market.

CLARK’S ADVERTISING IS BOTH 
EXTENSIVE AND EFFECTIVE 
and is backed up by the very 

HIGHEST QUALITY 
Canned Foods on sale anywhere.

• "4

The DEMAND for CLARK’S Pork and Beans 
is UNIVERSAL, and exceeds many times over 
the demand for any other bfand.

Clark’s Pork and Beans 
are essential to you.

W. CLARK - MONTREAL
Try Chateau Brand Concentrated Soups. Every Variety.

7
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Perfectly simple
made'

No special recipe 
for making good 
coffee with “Kit”

A little coffee, boiling water, cream 
and sugar to taste, and that’s all. Tour 
customers can’t go wrong even once. 
There is no knack, no fuss. It is al­
ways uniform, always ready to serve 
at a moment’s notice.

Send for sample.

KIT COFFEE CO. 60VAN, GLASGOW
ALEX. TYTLER. Temple Building. London. Ont.
J. A. CROOKS. Bedford. Halifo*. N.S.
KIRKLAND A ROSE. 31Ï Water St.. Vancouver. B.C.
O. C. WARREN. Resina. Saak.

FREDERICK E. ROBSOR * CO. T0R0RT0
(SAMPLES FREE)

pANf>\

RAISINS
GUGGENHIMEfiCOMPANt

Ask Your Wholesaler 
for this package

'1
King Brand Jams

J ET us hear from you! We can 
supply you with the best of 

Jams, all varieties, at unusually at­
tractive figures: Our goods have 
been declared by many large whole­
salers as excellent. You want these.

ASK FOR SAMPLES

Labrecque & Pellerin
MONTREAL

Agent»—
W. H. Eecett * Co., Winnipeg 
MacGreegor Specialty Ce., Toronto 
J. Heater White, St. John. N.B.

Quality at the Lower Price

JUST A LITTLE PUSH
Meadow-Sweet

Package
Cheese.

Saratoga
Chip

Potatoes.
Here is a package 
cheese unequall­
ed for price and 
QUALITY. Has 
a piquant flavor 
peculiar to itself.
Every customer a 
possible purchas­
er and

10c
is all it costs. Yet 
your profit is 
good.

A specialty which 
sells on sight.
Mere curiosity 
invites a test by 
consumer, while
The lasting taste 
of goodness en­
sures repeats.
Potatoes chipped 
and cooked in 
pure olive oil.

Write for Sample»

The Meadow-Sweet Cheese Co.
MONTREAL

Western Agents: John J. GUmor A Co., Winnipeg

S



THE CANADIAN GROCER

IF NOT-WHY NOT?
If you are not stocking-the celebrated 'NATURAL' PEAS 
AND BEANS, THE ROUND AND SQUARE BOTTLE 
PACKETS, you are losing good business.
These peas are packed in Lincolnshire, England, oft described as THE PEA GARDEN 
OP THE WORLD. They are delicious in flavor, and as tender and mellow as 
PEAS just fresh from the PODS.
It is a fine proposition that we put to you, to stock, expose for sale, and build up a 
huge trade in

‘NATURAL’ PEAS
lAOCMAHj

EQUalto CARDENPj^

# * #t\

‘NATURAL* NO. 1
THE ROUND BOTTLE PACKET

These brilliantly at­
tractive designs make 
a smarter window and 
counter display than 
any other packeted 
goods on the market 
to-day.

^p»DE

®om»h°

‘NATURAL* NO 2
THE SQUARE BOTTLE PACKET

Write to our Selling Agents for Canada

THE MACLAREN IMPERIAL CHEESE CO., LTD.
for full particulars.

TORONTO

WILDER & RILEY (1910) LTD. BOSTON, LINCOLNSHIRE, ENGLAND

o
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MODERN GROCERY EQUIPMENT
Adds an air of distinction to your 
store—and

ATTRACT9 TRADE.

The “Walker Bin" System
will save 25% of your floor space and 
also of your expense for skilled sales­
men.

Is this worth your consideration ?
We manufacture the best in show 

cases and refrigerator counters.
Write now for illustrated catalogue 

and estimates.

Walker Rin & Store Fixture Go.,
LIMITED

Berlin, Ontario

TWO CENTS PER WORD
You can talk across the continent for two cents per word with a WANT AD. in this paper

Sanitary Cans
“The Can of Quality”

Meats,Condensed Milk, 
Evaporated Milk

mnanmn,
WltsH A InnM, Wtaal

Mu ml lit..: J. I. tain, Mi (M
V*t« Strut.

10
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EVERYBODY
IS A

PROSPECTIVE
CUSTOMER
for Bovril. There is 
no one class of people 
who use this nutriti­
ous food more than 
another. It isthe house­
hold word for beef 
extract and is consum­
ed daily in enormous 
quantities. Are you 
selling your share ? 
Introduce the 8 oz. and 
16 oz. bottles to each 
of your customers. 
These sizes are chea­
pen for the consumer 
and they give you a 
larger profit.

BOVRIL, LIMITED, MONTREAL

OLD MILL CANNED 
...GOODS...

There is now a splendid 
demand for canned goods, 
and we are having many 
enquiries for Old Mill 
Brand. We still have a 
surplus of

STRAWBERRIES - 2’« H. S.
RASPBERRIES 2'n H. S.
RED PITTED CHERRIES 2’s H. S.
YELLOW PEACHES 2’. H. S.
GALLON and No. 3 PIE PEACHES
GOLDEN WAX BEANS 2’n
REFUGEE BEANS 2’n
GALLON APPLES
GALLON RHUBARB
TOMATOES 3’n
PUMPKIN 3’n

All goods packed in Sani­
tary Tins. Prices cheerfully 
quoted on application.

THE

W. H. Merriman & Co.
WHOLESALE GROCERS and CAHNERS

St Catharines, Ont.

n
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WHITE SWAN 
YEAST CAKES

are the most reliable and satisfactory 
yeast cakes on sale in Canada. Your 
customers will not complain of poor 
results if you supply this brand.

ORDER FROM 
YOUR WHOLESALER

White Swan Spices & Cereals
Limited

SOLE DISTRIBUTORS TORONTO

John Gray & Co., Ltd.
Glasgow Scotland

1 lb. Floral 
Glass

Samples and Prices 
from

Maritime Provinces, Que­
bec, Manitoba, Saskatche­
wan and Alberta, W. H.
Dunn, 896 St. Paul Street,
Montreal; Toronto, Lind 
Brokerage Oo., 47 Welling­
ton St. East; Ottawa, B. M.

Lerner A Sons, 11 York 
Street; British Columbia 
and Yukon, Kirkland A 
Rose, 312 Water Street,
Vancouver.

Pleasure and Profit
are both derived from the use of a Coles Electric Mill.

They please your customers by the silent, satisfactory way 
in which they do 
the work. They re­
lieve your clerks of 
drudgery and give 
you Increased pro­
fits from the sale of 
co see.

Don’t you think 
you had better send 
for a catalogue at 
once and become 
better acquainted 
with onr line?

We also make 
electric meat chop­
pers and a full line 
of hand and power 
coffee mills.

Cotes Manufacturing Co., I*1* *wtà llrélt.. Phils., Pen.
AO KMT Si Chase A Sea berm. Montreal, The CoS ville Co.. Win­
nipeg, Tedhaater, Mitchell A Ce- Toronto, Jaam Turner A 
Co.. Hamilton. Ontario, Kelly. Douglas A Co- Vancouver, B.C., 
L. T. Mewbame A Co- Calgary. Alta.

No
Disappoint­
ments
The housewife is 
never disappointed 
with her baking 
when Forett City 
Baking Powder u 
used and the Dealer 
is never disappointed 
with his sales—For­
est City Baking 
Powder is recognized 
as the standard of 
purity and has been 
the standard for over 
25 years. Sales are 
sure and profits 
good.

Gorman, Eckert & Co., Ltd.
London, Ontario

Western Sailing Agents i 

Mason & Hickey, Winnipeg

12
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FAIRY SOAP
Make » prominent display of FAIBY SOAP at all times, because it’s being 

extensively advertised at all times—connect YOUR STORE with OUR AD­
VERTISING.

The white, floating, oval cake of FAIRY SOAP at 5 cents is BETTER 
SOAP than any you can sell up to five times its price. It will please your 
customers better; it will SELL better. Women everywhere know the soap; 
grocers everywhere know its sale.

“HAVE YOU A LITTLE ‘FAIRY’ IN YOUR HOME!”

The N. K. Fairbank Company,
LIMITED, - MONTREAL

-'i'lilll

est:

AN ALL YEAR ROUND SELLER
The sale of HOLLAND RUSK has no season—winter or summer, spring or fall, there’s 

always a demand for it because there are so many ways it can be eaten. It’s delicious with 
berries or sliced fruit, either fresh or canned ; with poached egg, with cheese, with jelly, 
with hot milk in cold weather, in fact with any meal, any time, HOLLAND RUSK is delici­
ous. Infants, growing children, every member of a family eat HOLLAND RUSK; invalids 
find it highly nourishing and easy to digest. Put a dozen packages on your counter where your 
customers can see them. You’ll be surprised how fast the sales come, once you start them, 
and you want them because of the good profit.

HOLLAND RUSK CO.
HOLLAND, MICHIGAN

Valuable premium coupe.» lu every package increase sale». Send for list of gifts. j

V
 >
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PINKS

THE t
Marmalade
WITH THE ORANGE FLAVOUR

agrees with
every palate.

THERE IS NO FEAR OF 
DISAPPOINTING A CUSTOMER 
IF YOU RECOMMEND.

PINK’S -
~ MARMALADE

NO OTHER MARMALADE 
POSSESSES SUCH A DELIGHT­
FULLY FRESH ORANGE 
FLAVOR.

WRITE NOW FOR PRICES TO OUR SPECIAL REPRESENTATIVES,
MR. BERNARD PINK, c/o CANADIAN GROCER,

E. T. BANK BLDG., MONTREAL 
Messrs. EMERSON. BAMFORD CO..

VANCOUVER, B.C.,
"OR DIRECT TO

E. & T. PINK —
LONDON—ENGLAND

By Roy ci I •*>«'. . Wx Lt' H ■r 5 Pv r r

NELSONS
Crystal

Leaf
GELATINE
Unrivalled in the kitchen, 

can be obtained from
W. G. PATRICK & CO.)
__________________________ LIMITED

—PARAFFINE—
Wax Candles

A Favorite Line for Staples

Made of pure paraffine wax, in all popular 
sizes. Specially desirable for home use. 
Our Paraffine Wax Candles are guar­
anteed to give satisfaction to your cus­
tomers.

If you are not carrying them already, 
write to-day for complete list of prices.

The Impiriil Oil Ct.,UmlM
St Paul St 
York St..

Montreal. 
1oronto. o*rrtt>

Toronto, Winnipeg, Montreal, 
St. John, Halifax
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Why not 
to-day ?

THERE’S something amiss if to-day 
1 hasn't witnessed your introduction of 
"GIPSY” to at least one fresh friend.

GIPSY
STOVE GLOSS
—able, and willing, to make short work of 
cleaning grimy stoves—and some busy 
woman of your acquaintance does'nt know it! 
Bring them together.

HARGREAVES,* EftnrsD.
33 Front Street E., TORONTO.

“HirondelleBrand”
(SWALLOW MAH)

ALIMENTARY
PASTES

are the best because the best ele­
ments unite in its production—the 
result being the height of perfec­
tion from every' possible stand­
point.
Vermicelli, Macaroni, Spaghetti, 
Macaroni short cut, Small Pastes.
Assorted Egg Noodles of the 
“Hirondelle" Brand are great 
favorites. Try them. You will 
appreciate their exquisite taste 
and profitable selling qualities.
Liked Everywhere. Wanted by 

Everyone.

The C. H. Catelli
Company, Limited. 

MONTREAL, CANADA

In your own 
interests A

Stand 
<^by ‘Camp*

It will introduce many new 
customers, and put money 
in your pocket. Trade is
always good with ‘Camp.’

CAMP
COFFEE

Consistently popular — be­
cause consistently excellent. 
Makers : R. Paterson Sr Sons, Ltd. 

Coffee Specialists, Glasgow.

Every housekeeper who has tried 
different brands of Jam, including 
Cairns* knows that there is actu­
ally none other as good as Cairns* 
Fine Scotch Jams.
Even Royalty appreciates the 
Cairns* delicacies—having supplied 
the tables of Their Late Majesties 
Queen Victoria and King Edward, 
and are now catering to King 
George V. by special command.
This year will be a big year for 
Cairns* Jams, Jellies, and Marma­
lades. Stock now and get your 
full share.

C A J Iru H 3 *okh

Jams Alexander Cairns 
& Sana

Paisley, Scotland
Canadian Agents:

Snowden dk Ebbitt 
Montreal

15
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Brand

TEAS, COFFEES, SPICES, EXTRACTS,
BAKING POWDER,

JELLY POWDER, SOAP.
Canned Vegetables, Fruits and Salmon, Syrup Etc.

All goods branded “TARTAN” ensures the handler 
of the first quality, every package guaranteed.

'Phone Number»—462 Long Distance. Free to Buyers; 3595, 3596, 3597 
3598 Order 'Phones. 748 Shipping Office.THB SION OF PURITY

AU orders shipped seme day a» received

BALFOUR, SMYE & CO. Wholesale
Manufacturing Grocers HAMILTON

Better Service Means More Trade

•ATUt BAG HOLDER.

the mcgregor patent bag holder
le the biggest step to quick service of your cus­
tomers, and quick service is probably the re­
maining thought of every trader to your store. 
Make it a favorable one.

KILGOUR BROS.
21-23 Wellington St. West. TORONTO

For —
“Green Mountains” “Delawares”

or other varieties of

POTATOES
FOR SEED OR TABLE USE

Bags or bulk in iars Writ# or Wire

CLEMENTS COMPANY, Limited
ST. JOHN N. 1.

TEA LEAD
(Beet Incorrodible)

Buy “ PRIDE OF THE ISLAND” Brand
as extensively used for years past by most 
of the leading packers of Tea in Canada.

ISLAND LEAD MILLS Ltd.
Tel. Address I ''Laminated," Leaden. UMEHOUSE 
A.B.C. Cede, used 4tk * Stk Editions LONDON. E-, Eng.

Canadian Agent* :
HUGH LAMBE A CO.. TORONTO 
J. HUNTER WHITE. ST. JOHN. N.B. 
CECIL T. GORDON. MONTREAL

BLACK JACK

<>V 1 P()Ll

QUICK
CLEAN

THY IT

HANDY SOLD BY 
ALL

dOBBBHB
K-lb. ties- 

3 doe. I» caao

LASCELLES de MERCADO & CO.
General Commission Merchants

KINGSTON, JAMAICA

EXPORTERS OF

Sugar, Rum, Coffee, Cocoa, Pimento and all West Indian Produce

16
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G^antflated
It is interesting to note that thedast figures give the total comparative Cane and Beet crops of 

the world as about equal to each'other, giving a grand total of Cane and Beet for this current 
season of slightly over 18,000,000 tons. The Cuban crop this year nearly equals the British India 
crop, being 2,250,000 tons and 2,400,000 tons respectively. The latter crop is consumed locally 
and none of it is exported.

The Best Profits You Make
art the «teady profita on the regular sellers. No line of Jams or Jellies sell so quickly and 

easily as

L. & B. BANNER BRAND
These Jams are high quality In every particular, Quality, Large Quantity, and Moderate Price 
being three outstanding features.
Neatly packed In 2, 5 and 7 lb. gold lacquered palls and 30 lb. wooden palls.

LINDNER & BENNER
291 ARTHUR ST., TORONTO

Phone Park 2086

REPRESENTATIVES :
The Aasos B. Gordon Co.. Toronto

WESTERN AGENTS:
W. L. McKenzie A Co.. Grocery Brokers 

Wlnnlpee Manitoba

Not an Enterprise for the “Quitter”
1 “If there is one enterprise on earth,” saya John Wanamaker, “that a ‘quitter* should leave 
severely alone, it is advertising. To make a success of advertising one must be prepared to stick 
like a barnacle on a boat’s bottom.
t “He must know before he begins it that he must spend money—lots of it.
5 “Somebody must tell him that he cannot hope to reap results commensurate with his expendi­
ture early in the game.
1 “Advertising does not jerk ; it pulls. It begins very gently at first, but the pull is steady. It 
increases day by day and year by year, until it exerts an irresistible power.”

Everybody’s Using It.
This is the season when every housekeeper is using stove polish.

James Dome Black Lead
is the most reliable and satisfactory stove polish that you can sell.

Pays well Sells well Works well
W. G. A. LAMBE & CO., Canadian Agents

17
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We have only a few lines remaining of 
Second, Third, and Fourth Crop Japan

FURUYA & NISHIMURA
MONTREAL NEW YORK CHICAGO

High Grade Coffees are up several cents per pound, but we will 
r "jIj contract with you for the balance of the year for

AURORA COFFEE
the same magnificent quality at the same prices. By this plan we will not only retain our many 
present customers, but hope to make many new ones. Now, don’t miss your opportunity. Get a 
sample from us. We will send you a big sample on application. You are to be the judge. It’s 
easy money to get in touch with us.

W. H. GILLARD & CO., Wholesalers HAMILTON, ONT.

—

Have No Hesitation
in recommending to your beat customer

‘Bluenose’ Butter
It always opens up in excellent shape, and 
its quality and flavor are remarkably fine. 
Taste ‘Bluenose' yourself! Then you'll 
feel more enthusiastic about recom­
mending it.

SOLE PACKERS

SMITH & PROCTOR, HAUFAX, N.S.

SMITH
AND

PROCTOR
SOLE PACKERS

Halifax, - N.S.

COLD WEATHER
More fires at this season than any other

You protect your stock by taking out insurance.
Are your books, contracts, sufficiently protected, 
if not, write us, and we will quote attractive 
prices on Safes, Vaults, etc. Easy Terms.

Canadian Scale & Fixture Company
SHERBROOKE, - QUEBEC
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THE VERY FINEST CEYLON TEA

To fully satisfy your customers give them "SALADA.” Each grade 
contains the finest tea possible and is of absolutely uniform quality. 

Remember the sale is guaranteed

IS USED TO UPHOLD THE^UNEXCELLEDt^REPUTATlON ENJOYED BY

TEA

"SALADA” “SALADA” “SALADA”
41 Eastcheap, London, Eng. TORONTO and MONTREAL 198 W. Broadway, New York

F.To thm Whol09ale Trad9.

BEANS
Excellent quality, fine 
cookers and boilers, Can 
ship any quantity.

SPLIT PEAS
Demand ever increasing. 
Canadian buyers entirely 
pleased.

N.B.—AU shipments ere inspected at Liverpool by our 
house there, thus guaranteeing quality ol anything 
offered.

West India Co., Limited
MONTREAL

Wake Up
and sell the match that every consumer 
finds a delight in using.

Don’t you know it? Dominion by name, 
perfection in .quality. No broken sticks.

Dominion Match Co., Limited
Deseronto, Ontario

AGENTS i
The Canada Brokerage Company, Limited, Toronto, Ont.; 

The A. Macdonald Co., Winnipeg, Man. ; J. B. Renaud a Co., 
Quebec, Que.! J. A. Tilton. St. John, N.B.I J. W. Gorham a 
Co.. Halifax, N.S.i Kelly a Donglaa. Vancouver. B.C.; Blthet 
a Co.. Ltd., Victoria, B.C.; Wilson Bros., Victoria. B-C.i Hallo- 
way. Bold a Co., Edmonton, Alta.! McKelrle a Stirred*. 
Calgary, Alta.; The Wlgle Specialty Co.. Saskatoon. Seek.; 
Orr, Breckleeby, Dane a Co., Winnipeg. Maa.
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KEEN’S OXFORD BLUE. The blue that insures snowy white laundry and because 
of its strength, its use is the truest form of economy;
Recommend it to the new housewife, the older folks use no other.

For sale by all the Canadian Jobbing Trade

MAGOR, SON & COMPANY
403 St. Paul Street, Montreal 30 Church Street, Toronto

Agent» for the Dominion of Canada

SY*0’
IMll

Taking Advantage of the Season
Right from the «tart of the cold weather 

the demand for

CROWN BRAND
CORN SYRUP

Attains its greatest volume. Most grocers are aware of this fact, and sell five times 
more Crown Brand than any other Com Syrup.

Usera of Crown Brand know that it is 
a heat producing food—wholesome and 
nourishing—a delicious table delicacy for 
Fall, Winter and Spring use.

For children, during school days, 
Crown Brand forms a splendid food — 
being strengthening and stimulating. 
Mothers know this, and insist on getting 
Crown Brand Com Syrup.

The Demand la There—You Simply Have To Supply It.

The Canada Starch Co., Limited
Manufacturer* of ED WARD9BURQ Brand*

MONTREAL—CARDINAL—TORONTO—BRANTFORD—VANCOUVER
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Cash Discounts from Two View Points
Retailer Says That None are Given to the Man Who Pays Cash for His Goods 
—Wholesalers Tell Why the Cash Discount Was Eliminated Bnt Say the Cash 
Buyer Has Still Advantages Over the Long Term Man—An Interesting Discus­
sion.

From a correspondent in Moose Jaw, 
Sask., comes a complaint that wholesale 
grocers do not give any advantages to 
the retailer who pays cash for his goods. 
He maintains that no matter, how good a 
customer he is, the grocer who pays spot 
cash gets no consideration over the man 
who allows his account to run three 
months or more. Herewith is the ar­
ticle from the correspondent, with views 
of a number of wholesale grocers ap­
pended :—

“In the West, the habit of long 
credit to customers has grown with 
the country a legacy from the early 
times and probably a necessity, yet 
in many newly settled parts, the 
merchant must carry the home­
steader at least till he gets a crop 
and can realize upon it. In many 
parts of the country where the 
necessity of long credits has to a 
great extent now vanished, the cus­
tom is still kept up, to the great dis­
advantage of the merchant, and all 
things considered is not in the best 
interests of the farmer.

“Of late, there has been a move­
ment among many of the retailers 
through the country towns to do 
away with the practice, and estab­
lish trade on a cash basis or one of 
very short credits. The results from 
the attempt have in some instances 
been very encouraging, in others, 
not so satisfactory.

“Some merchants, particularly 
grocers, complain that the wholesal­
ers do not assist them as they might 
do in the matter. It is claimed by 
some of the former, that the retail­
er who sells only for cash, and as a 
consequence, invariably pays cash 
for his goods, gets no more consid­
eration from the latter than his 
neighbor who is carrying thousands 
of dollars of overdue accounts upon 
his books, and as a result, must in 
turn be carried by the wholesale 
house from whom he buys his goods.

“If the contention of the retailer 
is correct, and there appears to be 
much evidence in support of it, it 
would be a step in the right direc­
tion if the wholesale houses would 
remedy the evil and give the cash 
buyer the advantage that his prompt 
and early payment entitles him to.” 
The Grocer took up this matter with 

some of the leading wholesalers and 
here is their aide of it:

“The retailer who pays ‘spot cash’ is 
the dealer I am looking for,” remarked

ADVANTAGES GIVEN
TO THE CASH BUYER

In the discussion on the dis­
allowance of discounts to the 
retail buyer who pays cash, an 
important point is touched 
upon in the last two para­
graphs of the article on this 
page. There, one wholesale 
grocer has referred to what is 
considered by him the most 
important aspect of the whole 
problem.

When a retailer pays cash, he& 
points out, the entire wholesale 
trade is after his business. He 
gets the first opportunity fre­
quently of buying something 
tie needs at a reduced price, be­
cause the wholesalers are sure of 
their money. If this is the case 
then the cash buyer has a dis­
tinct advantage over competi­
tors who take plenty of time. 
He can often purchase goods 
with no price restrictions, at 
better rates than others and by 
selling at the regular retail 
market price, make a better 
margin.

It would be interesting to 
hear from cash buyers among 
the retail trade on this point.

one large wholesaler, who does an ex­
tensive western business.

“The long time accounts we do not 
want. Our terms to dealers are nett, 30 
days, with an additional 15 days in the 
West. Any dealer who wants to pay 
‘spot’ is refunded the unearned inter­
est. The man who invariably pays cash 
gets a decided advantage over the man 
who has his accounts extended.”

Another stated that the man who paid 
cash received interest while the dealer 
who took time paid interest. “Cash 
buyers get preference in every instance 
as long time accounts must pay for them­
selves,” he maintained. “This matter 
of discounts is an unpleasant one with 
the retailer who wants both the time 
allowance and the discount, ” said anoth­
er- “It is a foolish practice to add dis­
counts simply to take them off again. 
How does a buyer know when he is get­
ting the rock bottom price when one 
house gives 10 days, another 30 days and 
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still another 40 days timet We quote 
the rock bottom price to begin with, add 
no discounts and take none off and find 
this method very satisfactory to all par­
ties. ’ ’

One prominent wholesaler gives as his 
reason why discounts were discontinued 
that the retailers abused this privilege. 
“Produce men collect weekly and give / 
no discounts and none are asked,” he 
said. “Then why should wholesale groc­
ers give themt We discontinued dis­
counts entirely and allow 8 per cent, in­
terest for the unexpired time when a 
dealer pays spot cash.

“I would be willing to give 1 per cent 
10 days on all accounts,” said still an­
other wholesaler, “if every retailer 
would pay in ten days or pay nett in 30 
days but they won’t do that. They want 
both the time and the discount. I have 
a friend who is a grocer. He said to me 
the other day. ‘You can have your 
money whenever you want it.’ ‘Very 
well,’ I replied, ‘my traveler calls on you 
every two weeks ; just pay him and de­
duct 1 per cent.’ ‘Oh, no-’ he exclaimed 
‘you draw on me as you have been doing 
and deduct the discount.’ He has been 
paying every 30 days.”

One wholesaler remarked that the mat­
ter of allowing discounts was more or 
less theoretical, and that the real bene­
fit from paying cash for goods came 
from the competition among wholesalers 
for that merchant’s business. This com­
petition enabled the dealer to buy at 
the very lowest prices, but the dealer 
who was “slow pay” had to buy from 
the house that held his account at their 
price for there was no competition for 
this class of trade.

As an instance he mentioned a certain 
country grocer whom he knows, and 
whose store is five miles from the near­
est town, who pays cash for his goods. 
Nearly every day two or three travelers 
call and it is a common thing to see six 
or seven salesmen waiting their turn. 
Across the road is another grocer who 
takes as much* times as he can get and 
only two travelers call there. The con­
sequence is that the first merchant has 
the opportunity of any “good buys,” the 
wholesaler has to offer. When wholesaler 
is overstocked on any line or wishes to 
realize on his stock quickly, he goes to 
the man who invariably pays cash and 
offers him inducements to stock his 
goods. “This saving, the dealer is able 
to make, is much greater than any dis­
count regularly allowed,” he remark­
ed.
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Unitemized Accounts Not Favored by All
Store Staff Busy at End of Month and There Was No Time 
to Send Ont Itemized Statements—Some Did Not Object at 
All,Others Objected and Called Proprietor’s Attention to 
Same, While Some Quit Dealing at the Store Altogether—
Claeses of Customers to be Dealt With.

*Bv Henry Johnson, Jr.

About three months ago I was very 
busy making some changes in my busi­
ness. At the same time I was troubled 
with one of those periodical upheavals 
in my help which seem to come along oc­
casionally to give us all something to 
think about. In order to get out ny 
regular monthly bills, I was compelled 
to send out bare statements, unitemiz­
ed. After this was done once, I deter­
mined to try to make the change per­
manent—at least as far as it might be 
acceptable, for that would mean a con­
siderable reduction in expense. The re­
sult of the experiment has been interest­
ing.

Varied Effect on Customers.
A fair percentage of our people ac­

cepted the change apparently without 
giving it much thought. Others noticed 
the change, asked about it, and then ac­
cepted our explanation with evident sat­
isfaction. About 25 per cent, wanted us 
to resume itemizing—and we immediate­
ly complied with their request. But 
what I had to some extent anticipated 
happened in a number of cases—and I 
was alertly on the watch for these. They 
were the considerable percentage who 
did not like the change, but said noth­
ing; they simply withdrew their ac­
counts, either abruptly or gradually.

Those who dropped out without say­
ing anything were in many cases of the 
kind usually called “best.” They are 
the people who want the best and the 
most: who want to pick over the fruits 
and vegetables, make personal and ex­
acting selections ; who grumble about 
“cost of living” and the expensiveness 
of commodities ; who remark in the gra­
dual increase in the price of “every­
thing,” etc., but who, at the same time, 
will pay the price necessary to cover 
their demands. They are the kind of 
customers we all like to have and want 
to keep. Hence, the problem is, How to 
do it, and yet reconcile their demands 
and the cost of their service with justice 
to those who want something like quan­
tity for their money and are not so ex­
acting.

Only to-day a very nice lady said to 
me: “Mr. Johnson, are you going to con­
tinue to send out unitemized bills f

•The writer of this article la one of the moot aanoie 
to dealer* oa the coothMot He bee iprnt almoet * 
nan ha the retail grocery bueineea and I» weU equipped 
«0 answer questions and naooth ont dUHeultiee with 
which other* may hare met. If a special request is 
made names of inquirers will he nsnftted when their 
letters am printed for discussion.

“Not if you wish them itemized,” I re­
plied : “Most of our people seem to be 
perfectly satisfied to have simple state­
ments, but we meet the demands of those 
who wish their bills sent out the old 
way.” “Well, I think it is very unwise 
of you to do it, for I know a great many 
people who do not come here any more 
just on that account. ’ ’ I further gave 
her assurance that we would hereafter 
itemize her account.

Quantity Buyers Came Back.
Following the holiday trade, there had 

been the usual lull, and, human-like 
(grocer-like), I permitted myself to 
wonder whether the quietness had not 
been measurably the result of my ex­
periment ; but later in the day came in a 
great and gratifying rush of staple busi­
ness from the other class of customers— 
those who want goods, for cash, and 
plenty of them—so I was able to be 
philosophical again.

A man who does a little business, con­
fined to only the “select” people, about 
the size that can be cared for in every 
detail mostly by himself, can gauge his 
entire work by the demands of this kind 
of customers ; but the man who seeks to 
do a big business, must necessarily make 
provision for those who want quantities 
of flour, sugar, oatmeal and kerosene. 
The problem to be solved then is, How 
to give to each what is his dueT 

Pecularities of Patrons.
On the one hand is the customer who 

demands the most select of all goods; 
the most exacting promptness in the de­
livery of orders given unsystematically, 
capriciously, without the remotest fore­
thought or plan; credit to suit their 
most whimsical desires—long or short— 
without regard to the needs of the seV- 
er, who must not even hint that he can 
use the money ; and then will not even 
trust that man to keep faithful ac­
counts bnt wi'l make him show in 
minutest details the why and wherefore 
of every little penny and shilling he 
gets paid.

On the other hand, coming to the same 
grocer is the other kind of buyer; the 
one who wants round quantities of 
staples—boxes of soap, dollar’s worth of 
oatmeal, bags of sugar and flour, who 
pays spot cash and takes his deliveries 
in the ordinary course of business—if 
not this afternoon, then to-morrow 
morning, or maybe to-morrow afternoon.
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The Shylock Method in Vogue.
The one exacts the last pound of flesh, 

the smallest drop of blood, for every 
sordid cent ; the other gives and takes, 
man to man, with some human consid­
eration in his dealings.

Verily, one needs philosophy to keep 
sweet under such reflections !

But “the Universe is hung in a bal­
ance,” and things inevitably adjust 
themselves, so that all things carry their 
own justification, all costs are met and 
each pays its own way.

A CASE OF OVERWEIGHT.
By a London, Ont., Traveler.

LEAKS]
^ IN THE GROCERY STORE |

For your ‘ 4 Leaks in the Grocery 
Store” column I ran across a good in­
stance the other day in a north end gro­
cery store. A young woman had come 
in for some chicken feed. The clerk 
was immediately wreathed in smiles 
(which is a good asset) and the two car­
ried on a conversation while the chicken 
feed was being procured.

When the bag was placed on the scale 
the clerk was about an ounce short. He 
went back to the barrel and brought an­
other large scoopful of feed. Instead 
of stopping at the ounce when the scale 
balanced, he hesitated a moment, then 
threw in the remainder of the scoopful, 
thereby robbing his employer of at least 
two pounds of the feed.

It was simply a case of carelessness. 
He never thought of what he was doing, 
being so interested in the conversation. 
How often this happens with the care­
less clerk who is too lazy to go back 
to the bin. Customers don’t thank you, 
in fact nine times out of ten they don’t 
know they are getting overweight.

NEW ZEALAND BUTTER SPECULA­
TIONS.

The following extract from a letter 
received by The Grocer from a reader in 
New Zealand re butter exporting to this 
continent will prove interesting: “A 
speculative element has crept into this 
business (butter export) to the extent 
of controlling the whole of the refrig­
erating space on both the Vancouver 
and Frisco boats with the result that we 
are practically shut out of the business 
for this year. We intend taking the 
matter up with the government.”
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Display arranged prior to Christmas for McKinnon's, Limited, Weyburn, Sask. . Note the 
pillars, foliage and pedestals for displaying goods.

Tinted Pillars in Window Display
The above presents a type of window display frequently arranged by large 

departmental stores catering to high class trade. This was trimmed by F. L. 
Kickley, for McKinnon’s, Limited, Weyburn, Sask., one of the features being 
the use of large pillars shaded in different colors. These pillars are first covered 
with white cotton and sized with glue to bring out the meshes of the cloth. They 
are then shaded with alabastine in tones from a light yellow at the top down to 
a buff, producing quite an attractive appearance.

This window was the first grocery display shown after the opening, prior to 
Christmas, which explains the Santa Claus head. On the top of the pillar con­
taining this head is a chopping bowl done in gold. The pillars are 12 feet high. 
Green crinkle tissue paper surrounds the boxes of dried fruits. Pedestals with 
glass tops are used on which to display mince meats, extracts, biscuits, confec­
tionery, etc. Holly, feras and other foliage are used, just to the extend of lend­
ing a holiday touch to the display. The window is steam heated and lighted 
from above.

F. L. Kickley, the window trimmer, is vice-president of the Canadian Win­
dow Trimmers’ Association.
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A CHECK TO SAVING MONET.

How much money should a retail grocer doing a busi­
ness of $25,000 or $30,000 put away annually over and 
above all expenses, including his own salary 1 There are, 
no doubt, many who are getting a fairly good living from 
the business, but are saving nothing for the future.

The other day The Grocer, in conversation with a 
Canadian retailer doing a business as referred to above, 
was told that every year $1,000 or more net profit was 
“salted down,” away from the business altogether. This 
was used for investment purposes in purchasing stock, 
bonds, real estate, etc., in which the grocery business did 
not at all figure. One year he had put away $1,800 after 
getting his own living and paying all expenses.

He gave as one reason why many retailers do not save 
any money—that they tied it all up in stock. It was 
probably all right, he maintained, to speculate a little 
in canned goods and one or two other lines, but he favored 
doing business on a conservative basis, as a whole.

This retailer is a good salesman. He knows how to 
handle customers. He can increase sales above actual 
demand, but he has always been a careful buyer. His 
story conveys the thought that buying should be done 
more frequently in smaller quantities. The quantity price 
mAy sometimes look tempting, but interest on investment 
until the goods are all moved out must be considered.

BUSINESS FAILURES DIMINISHING.

According to Bradstreets, there were 1310 business 
failures in Canada during 1012, as opposed to 1397 in 
1911—a reduction of 87. The assets in 1912 amounted 
to $5,593,024, while in 1911 they were $6,352,731, but 
during last year liabilities in connection with the failures 
were $124261,682, as opposed to $12,963,946 in 1911.

It is interesting, too, to look back over the past six 
years with regard to business in Canada and Newfound­

land. In 1907, there were 1,365; in 1908, 1,715; in 1909. 
1,538; in 1910, 1,469; in 1911, 1,401, and last year, 1,310.

These figures indicate that gradually, if not rapidly, 
the number of failures is diminishing, which means that 
business is being conducted on better and safer lines. 
The average decrease since beginning of 1908 has been 
81 per year. At same rate in 16 years, business failures 
would be reduced to zero. We ean scarcely, however, 
expect to reach Utopia, so far as business affairs are, at 
any rate, concerned, in so brief a time.

OOOOA AND CHOCOLATE ANALYSIS.

Bulletin No. 243, recently received from the Inland 
Revenue Department, Ottawa, deals with cocoa and 
chocolate inspections made from samples collected last 
February and March. The reports show a generally sat­
isfactory condition in regard to these lines.

Where inspectors have sent in considerable numbers 
from the same manufacturer, it was noted that such 
samples, when representing the same brand, gave analyti­
cal results of constant character. This indicates great 
care in manufacture; and it may be safely inferred that 
cocoa and chocolate, as found on the Canadian markets, 
are of good quality.

There is no legal standard as yet for cocoa or chocolate 
in Canada. In the United States the federal standards 
require chocolate to contain not more than 3 per cent, 
of insoluble ash, or 3% per cent, of fibre or less than 45 
per cent, of cocoa fat. They further limit the amount 
of added starch permissible to 9 per cent. Cocoa is defined 
as a product from which more or less of the fat has been 
removed with corresponding changes in the amount of 
remaining constituents.

The Chief Analyst, Dr. A. McGill, considers it unneces­
sary as yet to advise standardization of cocoa and choco­
late, apparently because of the uniform good quality 
these articles reach at present time.

IMPORTANCE OF GOOD APPEARANCE.

What impresses a customer more than the personal 
appearance and cleanliness of the salesman who serves 
foodstuffs Î The well groomed salesman creates an im­
pression of carefulness, which is one of the most essential 
things in and around the grocery store. It is a pleasure 
to purchasers of eatables, etc., to have a clerk with clean 
linen waiting on them.

An apron, of course, is made to keep dirt from the 
clothes, but at the same time, it must be remembered that 
a clean white apron adds to the appearance and should 
not be used as a duster, knife or hand-wiper. It is a 
good idea to have pieces of doth in handy places below 
the counter and in other places about the store, especially 
where greasy or sticky goods are kept, such as dates, 
lard, oil, etc. If it should become necessary to touch these 
things with the hands, the apron will not then be resorted 
to. An inside linen bag from sugar will make three or 
four such hand-wipers. ,

Clean boots are another essential. A clerk in a store 
in which the writer was recently making a purchase, and 
where white aprons and coats are a feature, had occasion 
to come in front of the counter, and thongh his linen was 
almost spotless, his unbrushed trousers over a pair of 
unpolished shoes, spoiled, to some extent, the first good 
impression that was created. Good appearance is a valu­
able asset in all walks of life.
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A LESSON FROM THE CONTEST.

In this issue will be found the results of The Grocer’s 
1912 Christmas Window Dressing competition. This year 
the contest proved to be better than ever. That more 
interest was displayed was shown by the fact that a 
greater numbex of windows were entered in the race.

The judges, while considering the windows to be gen­
erally of a high class character, point out that in some 
cases the photographer did not do justice to the displays. 
This may be because most photographers are inside men 
and are not well acquainted with commercial work. The 
Grocer would like to point out that some months ago an 
article was published demonstrating how best to get 
good results from photographing windows. Information 
for this article was secured from one of the best com­
mercial photographers in Canada, and is therefore reli­
able.

A copy of the article will be sent to anyone on request.

THE SUGAR SITUATION.

- The sugar decline of 15 cents per hundred pounds last 
week brought market down to $4.60 on Montreal basis. 
A year ago sugar was $5.45 or 85 cents higher than to-day. 
The lowest price reached in 1912 was $4.75; the lowest 
in 1911 was $4.20, and in 1910 it was $4.60. Thus it 
will be seen that sugar is now on a comparatively low 
basis.

While the future of the market is something that 
cannot be discussed with any positive assurance, yet from 
crop statistics the situation is rather on the weak side. 
The total stocks and afloate of raws at end of last week 
showed a visible supply of 3,266,563 tons, as against 
2,577,981 at a corresponding date last year. This is an 
increase of 687,582 tons.

The consumption of refined sugar in the United States 
during 1912 is estimated at 3,504,182 tons, an increase 
of 152,791 tons fro* 1911. The per capita consumption 
tn 1912 was 81.3 lbs, while in 1911 it was 79.2 lbs.

PROTECTION FROM THE INVENTORY.

In case of fire how are insurance adjusters to get 
at the value of the stock burned unless the merchant takes 
an inventory t It can only be approximately arrived at 
and then the merchant is quite likely to get the “short 
end of the stick.”

When an inventory is taken at end of each fiscal 
year and a record kept of merchandise bought and sold, 
then the dealer is practically assured of getting what is 
coming to him. This should be the situation with every 
merchant. No one can afford to take chances with fire.

The Grocer recently ran across an instance where a 
merchant kept no inventory and as soon as he paid his 
bills to the wholesale houses, he destroyed the invoices, 
leaving no record whatever of goods on hand. This is 
asnredly “playing with fire,” and if such a man is 
caught once, the lesson will have been dearly paid for 
in insurance loss.

PROPER CANNED GOODS STORAGE.
f-

Up to the present the winter has been more like spring 
or autumn in many districts throughout Canada. We have 
had much damp weather and therefore damp air, and

this is not at all conducive to the best interests of canned 
stocks stored in basements and warehouses.

Some merchants imagine that because canned goods 
are cased and sealed any place is good enough for them. 
Frequently they are- placed in the darkest corner of the 
dampest cellar. Later on when opened they are probably 
badly rusted, possibly an odd tin is burst spoiling the 
appearance of the contents of the entire case.

The ideal storage for canned goods is a dry, e/en 
temperature, between 40 degs. and 50 degs. F., with a 
free circulation of air. Cases should be piled clear of 
the walls, and as much as possible off the floors, to permit 
of the circulation of air over, through and around them. 
Cases should also be piled on their sides, so that in the 
event of a tin bursting the contents will drain off, rather 
than into and through the cases underneath. Canned 
goods eases should also be examined at intervals, and 
where there is apparent trouble inside of the cases, the 
cause of the trouble should be at once removed.

STUDY SHOW CARD WRITING.

During 1913 there should be more attention paid to 
the use of good display cards in the store and window. 
While there are some grocers who do not favor price 
tickets because of the high class trade they cater to, 
yet every one must agree that show cards are useful in 
every case.

The show card department is usually assigned to a 
particular clerk—one if possible who has some affinity 
for art work. Lettering is an important part of the 
manufacture of show cards and this will gradually be 
acquired as the artist becomes more efficient. In fact, it 
would be a good idea to take up a course in card writing 
such as The Grocer ran during 1911 and 1912. This would 
be money well spent because it would make the salesman 
a more valuable man to his employer. He could command 
a better position. . -«■

EDITORIAL NOTES.

Now is a splendid time to show syrups.
* * *

Has the Christmas window been replaced f
* * *

Photographs of good window displays are always 
wanted. Send them along any time with a description.

* * *

Strawberries are wholesaling in Toronto at from 40 to 
60 cents per quart box. Distribution, needless to say, is 
not very extensive.

* * *

The hen and cold weather have no more in common 
than a “Weary Willie” and a buck-saw. There is little 
work accomplished when either are around.

* * *

If a clerk gives two pounds overweight in making a 
sale of chicken feed, as stated in our “Leaks” column, 
should not the proprietor of such a business take the 
store home with him at night f
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THE CANADIAN GROCER

Christmas Window Competition 
Winners

The response to The Canadian Grocer’s Christmas window 
dressing competition was, as usual, splendid. A large number of 
photographs were received, and in some cases the judges had 
difficulty in selecting what they considered the best. They have 
handed in the following names as winners, basing their decisions 
on Selling Power, Attractiveness and Originality, the greatest 
stress being, of course, laid on Selling Power:—

Class No. I—Cities Over 10,000 Population.
1. E. A. REED, Dowling & Reed, Brandon, Man.
2. ALEX. McNEIL, Dixi H. Ross & Co., Victoria, B.C.
3. THOS. BERR1E, 349 Broadview Ave., Toronto.

Class No. II.—Cities Under 10,000 Population.
1. FRANK CRYSDALE, C. H. Crysdale & Son, Oshawa, Ont.

. 2. BRUCE McDOUGALL, F. McDougall, Ingersoll, Ont.
3. GEO. PUCKETT, McDowell & Co., Oshawa, Ont.

Judges: J. L. Maude, secretary Canadian Window Trimmers’ 
Association, and J. C. Edwards, of the same association.

The winners in each class receive an award of $5, $3 and $2 
respectively.

Particularly in Class I. were there many other fine displays. 
Among the best of these, as submitted,by the judges, were those 
of J. W. Island, Dundas St., Toronto—a first prize winner last 
year; Geo. Nicholson, Winnipeg; G. F. Grinyer, Eglinton, North 
Toronto; H. Crane, Kent & Brown, Moose Jaw, Sask.; Geo. 
Arnold, Queen St. East, Toronto; P. Frank, comer Church and 
Carlton Sts., Toronto; J. D. Jay, Dixi H. Ross & Co., Victoria, 
B.C.; J. S. Gibson, Mark, Clavet, Dobie Co., Port Arthur, Ont.; 
H. A. Hall, B. S. McMurtry, 2297 Yonge St., Eglinton, Toronto; 
and Jos. Orr, Pritchard & Baechler, North Bay, Ont.

GOOD PHOTOGRAPH HELPS.
An important point brought out by the judges was that of get­

ting good photographs. Some of the windows received lost the 
chance of being seriously considered because of fact that photo­
graphs were not sufficiently distinct. Some were too small to 
show detail properly. It is impossible to see the originals, and 
therefore, in taking the photograph or having a photographer 
get it, every care should be exercised to secure the very best 
results. The Grocer will be glad to send a copy of instructions on 
how to get good results in photographing a window or store 
interior to any one applying for same.

WILL BE REPRODUCED IN GROCER.
On opposite page are the first prize windows in each class. The 

displays of the entire six winners will be reproduced in our Fall 
Campaign Number in October next, so that they will present sug­
gestions for the Christmas displays at a time when they are needed 
most. The windows of the others will also be used in the autumn, 
as many of them are particularly good from the selling, attractive 
and originality standpoints.

The Grocer desires to thank all those who entered the competi­
tion for their interest, and it is hoped each, with others, will join 
in the contest again next Christmas.
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THE CANADIAN GROCER

Members of the R.M.A. Interview Borden
Ask for Several Changes to the Federal Law and Speak 
Against Parcel Post and Co-operative Society Bills—-Desire to 
Stop False Advertising—Standard Weight for Bag of Potatoes.

Ottawa, Jan. 15 (Special).—There 
were in the capital last week a number 
of members of the Retail Merchants’ 
Association of Canada to see Premier 
Borden on some proposed amendments 
to the Federal law. The deputation in­
cluded the following: P. J. Cote, presi­
dent, Quebec ; Aid. A. Weseloh, first 
vice-president, Berlin ; W. V. Voivin, 
second vice-president, Montreal ; J. A. 
Beaudry, treasurer, Montreal ; and E. 
M. Trowem, secretary, Toronto.

The following are among the changes 
suggested :

(1) An amendment to the criminal 
code so as to make the false advertis­
ing of any article in any publication or 
on any price ticket, etc., a criminal 
offlence.

(2) An amendment to the criminal 
code making the president, secretary or 
manager, or all three, liable for the 
criminal acts of a joint stock company, 
the same as the owner of an individual 
business is held liable.

(4) An amendment to the Act regard­
ing the collection of fees for the inspec­
tion of weights and measures, so as to 
pay the expense in connection with the 
inspection of scales and measures out 
of the publie treasury, as the inspection 
is for the benefit of the general public.

Want Standard Weight.
(5) An amendment to the Weights 

and Measures Act, to legally determine 
the weight of a bag of potatoes through­
out the Dominion, and fixing the same 
at 75 pounds to the bag.

(6) More facilities in the department 
of trade and commerce to tabulate and 
collect information concerning the re­
tail trade.

(7) An amendment to the Criminal 
Code, section 620, so as to prevent an 
action being taken under this section, 
as well as under the Combines and In­
vestigation Act at the same time.

(8) Better inspection at the various 
ports of entry, so as to prevent smug­
gling of merchandise, especially in the 
border .cities and towns.

To Collect Accounts.
(9) Provision made so that retail mer­

chants can collect accounts as easily 
from Dominion Government officials as 
they can from other persons.

(10) In the event of a tariff commis­
sion being appointed, we ask that one 
of the commissioners should thoroughly 
understand the retail trade.

(11) That we believe that the intro­
duction of any extended system in par­
cels poet, whereby parcels would be 
carried throughout Canada at less than 
what they cost, would be taking money 
out of the Dominion treasury to benefit 
a few mail order houses at the expense 
of the country, and to the detriment of 
the great body of retail merchants, who 
are located in convenient points, so as 
to serve the public in the. most con­
venient, the cheapest and in the most 
satisfactory manner, before any changes

Toronto, Jan. 16 (Special). — Sir 
James Whitney, Premier of Ontario, and 
several members of his cabinet were 
waited on last week by a deputation 
from the Retail Merchants’ Association 
with regard to a change in the Assess­
ment Act. Among those in the deputa­
tion were E. C. Matthews and F. C. 
Higgins, Toronto grocers, and E. M. 
Trowem, secretary of the R. M. A. .

The retail business tax, the merchants 
claimed in a memorial presented to Sir 
James, had proven upon application to 
be too high, and the government was 
asked to reduce it from 35 per cent, in 
villages. 30 per cent, in towns and 25 
per cent, in cities above 50,000, to 10 
per cent, throughout the province.

The Retailer’s Importance.
The memorial pointed out that the 

merchants were not asking for a reduc­
tion of their fair share of taxes but 
rather for removal of an overcharge ; 
that the retail trade represented the 
largest commercial class in Ontario and 
the most highly assessed class; that re­
tailers were among the pioneers to open 
up trading camps in newly settled dis­
tricts.

In discussing the Assessment Act, the 
memorial reads:

“The principles laid down in the 
present Act whereby it endeavors to 
make all wealth the basis of taxation, 
whether it is land, buildings, merchan­
dise, stocks, bonds, money or income, in 
our opinion is a sound one; it involves 
no experiment and no risk, and it forms 
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are made in the present postal service, 
as agitated by some portions of the pub­
lic press, we ask that we be allowed to 
place our case fully before the Govern­
ment, and that a complete enquiry be 
made into the whole proposal.

Deceptive Methods.
(12) That we again place ourselves 

upon record as being strongly opposed 
to the introduction of any special legis­
lation for the operation of co-operative 
stores, as the manner in which the pub­
lic are induced to subscribe stock in 
these companies is generally deceptive, 
and the advantages that are held out to 
subscribers who purchase stock in these 
companies, and who deal with them, is 
not in accord with sound and honorable 
methods of trade.

a stable basis for the financial credit of 
the community. The principle of tax 
exemption in our estimation has always 
been wrong, and it always will be wrong, 
as it creates a favored class, and this 
causes dissatisfaction and conflict, but 
when all are treated alike no injustice 
can be done. Because we are not in 
favor of tax exemption, is one reason 
why we believe that we should pay a 
business tax proportionate to our wealth, 
but not out of proportion to it, as we 
are doing now. The business tax was 
placed in the Act to take the place of 
the former tax upon our stocks or per­
sonalty, and we see no justification in 
asking that it be entirely removed.”

Land Tax System Not Favored.
“Before closing,” adds the memorial, 

“we feel we cannot allow this oppor­
tunity to pass without expressing our 
great appreciation of the firm and un­
equivocal manner in which you as the 
respected Premier of this great province 
have made it known that you cannot 
consent to have the underlying prin­
ciples of the present Assessment Act 
changed unless there be presented some 
good logical reasons for so doing.”

Sir James assured the deputation that 
their request would be considered by the 
government, making no promises as to 
what the result would be.

A. P. Tippett, of A. P. Tippett ft Co., 
Montreal, has been indisposed for past 
week. Mr. Tippett will take a trip to 
the Pacific coast very shortly.

Want Business Assessment Down to 10 p.c.
Deputation from Retail Merchants’ Association Call on Pre­
mier Whitney—Memorial Presented Setting Forth Their Rea­
sons for Reduction—Standing of the Retail Trade—Present 
Fundamental Basis of Taxation Favored.



wheat Pancakes and Syruj> are Delklous

the Treat?

Show Card Suggestion for selling syrups and buck wheat flour during winter months. A card such as this should undoubtedly
bring good results.

Country Merchant Doubles Annual Sales
One Plan Adopted Was That of Sending Out a Salesman with Samples Among 
the Farmers—How He Sold Winter Supplies of Vegetables to Best Customers 
Before Winter Began—Orders Taken Ahead for Oysters, Sausage, Fish, etc.—
Suggestions for Increasing Business During Winter Months.

The winter months present great pos­
sibilities to the. country and small town 
merchant to increase his sales, provid­
ing seasonable goods are pushed.

Nearly everyone has a liking, for in­
stance, for buckwheat pancakes and 
maple, com or cane syrup and it would 
be an excellent plan to display these in 
the window occasionally during the win­
ter. The display would be more effec­
tive if the merchant bad a large plate of 
buckwheat pancakes arranged in the 
window to represent a table set for din­
ner with pancakes on each plate covered 
with golden syrup. No doubt he could 
get his wife to do this for him. Buck­
wheat and other pancake flour in pack­
ages and syrups could be used effective­
ly as a background. A few show cards 
placed at vantage points in the store 
reading something like this: “Buck­
wheat pancakes and -----  syrup are de­
licious—Take home a package of each 
and enjoy the treat”; “Nearly every­
body likes pancakes. Do yout”

This plan followed up by suggestions 
from the clerks and attractive interior 
displays will result in many sales.

Beans Are Now Good Sellers.
Beans, both canned and loose, could 

also be handled effectively in the same 
way by arranging a display of say “Bos­
ton baked beans” and “pork and 
beans.”

The many varied ways in which beans 
can be cooked give one a wide range in

these displays. Attractive cards telling 
the value of beans and suggesting these 
varied dishes will stimulate the demand.

Oysters, Fish and Sausage.
The writer is acquainted with a pro­

gressive country merchant who, while 
he is miles from a railroad or other 
source of supply, gets in a regular sup­
ply of oysters, sausages, liaddie, wien­
ers, etc. He canvasses his customers 
and gets them to book their orders ahead 
so that he is able to purchase his sup­
ply and be sure of getting a ready sale 
for same. By this plan the dealer elim­
inates loss in handling these perishable 
goods. It is a common thing for this 
merchant to order 25 gallons of oysters 
and 100 pounds of sausages for Satur­
day’s trade.

Sent Out a Traveling Salesman.
Too many retailers sometimes wait for 

custom to come to them and only in a 
few cases do they take the initiative. 
It is those who think and plan ahead 
that make the big successes. The mer­
chant to whom reference is here made 
had a unique plan to get extra business. 
He secured the services of a competent 
salesman, fitted out a sample case sim­
ilar to the wholesale traveler’s case and 
started him out to canvass the farmers 
within a five-mile radius. The salesman 
had a price book giving cost prices, sell­
ing prices and quantity prices. He was 
authorized to meet competition but on 
no condition to sell goods for less than

5 per cent, over cost. Competition was 
keen and price cutting indulged in to a 
ruinous degree, for some, but by this 
rule, this merchant never lost money but 
let the other fellow lose it.

Business Doubled in a Year.
The idea of sending out a salesman 

was a winner right from the start. At 
first the salesman also delivered his or­
ders but soon this was done by a cheaper 
man, the salesman being kept at his can­
vass every day. The ultimate result was 
the doubling of this merchant’s business 
within a year. Special effort was made 
to sell those goods which gave the most 
profit. Tea and coffee were pushed very 
hard and by developing sales of various 
lines the merchant was often enabled to 
purchase in larger quantities at lower 
prices.

Delivered Potatoes in Advance.
In the fall this merchant would sup­

ply his customers with potatoes, onions, 
apples, etc., at market prices, making 
his profit by purchasing large quan­
tities. He canvassed his “good pay” 
customers and stored in their cellars 
their winter’s supply for which they 
were given privilege of paying for in 
two ways: first, paying spot cash and 
getting a discount, or, paying so much 
per week or month according to the pre­
vailing price for quantity used during 
this period. This latter plan was not 
used very often as the customers pre- 

(Continued on page 36.)



Current News of the Week
Quebec and Maritime Provinces.

Felix Matte, a Quebec, P.Q., grocer, 
died last week.

P. Benoit & Benoit, grocers, Montreal, 
have registered.

Clarence Rogers, general merchant, 
Yarmouth, N.S., died recently.

P. O’Toole & Sons, general merchants 
and fish dealers, Louisburg, N.S., have 
sustained loss by fire.

John Taylor & Son, flour, feed and 
grocery dealers, Magog, Que., have sold 
to Jno. Marshall ft Son.

R. H. Lamont, grocer, Kentville, N.S., 
has sold an interest in his business to 
S. N. Steadman, who for eight years was 
with the W. D. Currier & Co., wholesale 
house, Lawrence, Mass. Beginning Jan­
uary 1 the company decided to do a 
strictly cash business as Lamont ft 
Steadman.

Ontario.
Marshall Moxley, grocer, Greensville, 

Ont., died last week.
Wilber Eddy, grocer, Toronto, has sold 

to Herbert Johnston.
R. Burling, grocer, Milton, Ont., has 

sold to J. C. Brown.
May Burgess, grocer, Toronto, is suc­

ceeded by Herbert Johnston.
W. J. Mitchell, grocer, Toronto, is suc­

ceeded by J. P. Turner ft Son.
L. E. Gowing has opened a grocery, 

flour and feed store in Burke’s Falls, 
Ont.

The late Robert Barron, a Toronto 
grocer, left an estate of $109,221 to be 
divided among his family.

Alfred Powis, grocery broker, Hamil­
ton, Ont., has admitted C. A. Powis into 
partnership as Alfred Powis ft Son.

J. D. Harrison, Shelboume, Ont., has 
purchased the fruit, grocery and confec­
tionery business of Miss Agnes Jamie­
son.

E. F. Mason and Dutton’s, two Peter- 
boro, Ont., grocers, have amalgamated. 
An “Amalgamation” sale is now being 
conducted.

At the annual meeting of the board 
of finance for the Masonic blue lodges 
of London, Ont., T. A. Rowat, a London 
grocer, was elected president for the 
year.

A Hamilton, Out., marmalade manu­
facturer last week brought in four car- 
loads of Seville oranges, which he says 
was the largest single shipment ever re­
ceived in Canada.

A. Devlin has sold his grocery busi­
ness on College Street, Toronto, and

purchased the business of H, Cox on 
Ossington Avenue. Mr. Cox has bought 
out Geo. Riley on Queen Street West.

New Men
in the Trade

J. F. Pelan, recently on the Eby-Blain, 
Toronto, selling staff, has bought the 
business of J. D. Tripp at 1504 Queen 
Street West, Toronto, and commenced 
business for himself on Saturday, Jan­
uary 11. Directly or indirectly Mr. 
Pelan has been connected with the gro­
cery trade for about twenty years.

j. r. PELAN,
A traveller who has gone into the grocery business in 

Toronto.

Starting in as a boy he acted as sales 
clerk for Angus Mackenzie, St. Thomas, 
Ont., for twelve years. Leaving that he 
started in business for himself in St. 
Thomas and continued there for six and 
a half years. At the end of that time 
he joined the road staff of the T. H. 
Estabrooks Co. and covered Western 
Ontario from Waterloo to Sarnia and 
northward. For the past three months 
he has been connected with Eby-Blain 
Co., Ltd., Toronto, as one of their city 
travelers, and now has once more enter­
ed into business for himself.

Mr. Pelan states that when The Gro­
cer first started its window contest he 
was in St. Thomas and received the first 
second prize every given. He has ever 
since been a reader of the paper.
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Geo. Stanway, for many years a gro­
cery broker on Front Street, Toronto, 
died last week. Mr. Stanway was a 
well-known figure among the wholesale 
houses and his death is regretted by a 
large number of men in the trade.

The annual convention of salesmen of 
the E. W. Gillett Co., Ltd., Toronto, was 
held last week. For the annual conven­
tion to be held in 1914, J. W. Powell 
has been elected chairman, A. E. Pott, 
vicq-chairman, and J. P. Holden, Wm. 
MenV,ies and S. D. White a committee on 
arrangements.

Hugh Blain, wholesale grocer, To­
ronto, has been nominated for the coun­
cil of the Toronto Board of Trade. G. 
W. Prescott, representing Hudon, He­
bert & Cie, wholesale grocers, Montreal, 
in Ontario, was nominated for represen­
tation on the Canadian National Exhibi­
tion Association.

Henry Wright, president, and W. H. 
Wilson, Canadian manager of the Mac- 
La ren Imperial Cheese Co., Ltd., pur­
pose paying a visit to England and the 
Continent, to visit the various firms they 
represent in England, France and Ger­
many. Their absence will extend over 
some seven or eight weeks.

Western Canada.
Hoaas ft Nelson, general merchants, 

Dundum, Sask., are succeeded by Hogal 
& Taylor.

The Hudson’s Bay Co., Hazelton, B.C., 
sustained a heavy loss from fire recent­
ly. Stock carried was estimated at 
.*60.000 and a great deal of this was 
burned.

W. H. Malkin Co., wholesale grocers, 
Vancouver, B.C., have bought property 
adjoining their place of business on 
Water Street at a cost of $66,000 and 
will enlarge their premises.

One of the most disastrous fires in the 
history of Western Canada occurred on 
Sunday, January 12, when the large 
packing plant of P. Burns ft Co., Cal­
gary, Alta., was almost totally destroy­
ed by fire. The fire not only .played 
havoc in the packing department, but 
also got into the storage plant where 
from 15,000 to 20.000 carcases were 
stored and practically demolished 
everything. Low water pressure made 
it impossible for the firemen to do ef­
fective work, and thus the loss was ren­
dered much more serious. It is stated 
that butchering in the open may have to 
be resorted to. The property destroyed 
was fully insured and storage stock also 
was well covered.



Sugar Situation Still Shows Weakness
Raws Take Another Decline in New York—Corn Syrup Market Not Strong—
Better Quality Prunes Scarce—Glove Market Strong—Chicory on the Decline—
Bean Market Weak.

, QUEBEC MARKETS.
POINTERS—

French Mushrooms.—Advanced $1 per 
case.

Coffee—Firmer.
Prunes—Firmer.
Tomatoes—Advanced I2V2C.
Montreal, Jan. 15.—There is a brisker 

tone to market which shows full recov­
ery from the dullness following the holi­
day season. Orders are coming in rapid­
ly and the trade has resumed activity of 
the December season.

SUGARS.—Market is weak and un­
less the United States market rallies 
there may be further decline. Some 
claim even to see a brighter undertone 
to the market and entertain the opinion 
that prices will shortly stiffen, although 
statistics are somewhat unfavorable to 
the occurrence just now.
Granulated, bags ........................................................ 4 60
Granulated, 2Mb. bags ............................................ 4 70
Granulated, 5-lb. cartons .........................................  4 90
Granulated, 2-lb. cartons, per cwt..........................  4 90
Granulated, Imperial ................................................  4 45
Granulated, Bearer .................................................... 4 45
Paris lumps, boxes 100 lbs.......................................... 5 35
Paris lumps, boxes 50 lbs................................................. 5 55
Paris lumps, boxes 26 lbs.......................................... 5 65
Red Seal, in cartons, each ........................................ 0 35
Crystal diamonds, bbls. ............................................  5 20
Crystal diamonds, 100-lb. boxes .............................. 5 35
Crystal diamonds, 50-lb. boxes ................................ 5 45
Crystal diamonds, 25-lb. boxes .......................   5 66
Crystal diamonds, 6-lb. cartons ........................   6 30
Crystal diamonds. Dominoes, cartons ................... J 10
Extra ground, bbls. ................................................. 4 95
Extra ground. 50-lb. boxes ...................................... 5 20
Extra ground, 25-lb. boxes ........................................ 5 40
Powdered, bbls................................................................ 4 95
Powdered, 50-lb. boxes .............................................. 5 00
Powdered, 251b. boxes .............................................. 5 20
Phoenix .......................................................................... 4 60
Bright coffee ................................................................. 4 86
No. 3 yellow ................................................................. 4 46
No. 2 yellow 4 35
No. 1 yellow ............................................................... 4 20
Bbls. granulated and yellow, may be had at 5c 

above bag prices.
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SYRUP AND MOLASSES. — Prices 
remain same as last week hut cables 
are expected next week advising on new 
crop which will he booked early in Feb­
ruary for March delivery. Stocks are 
low at present and account for rulinsr 
high prices. Last year Fancy Barbadoes 
sold at 33c., while to-day they are quot­
ed at 42c. The condition governing the 
fluctuations in molasses and syrup mar­
ket are similar to the conditions govern­
ing butter and cheese market as the re­
lation of the sugar to molasses is the 
same as butter to cheese. When sugar is 
high and selling well most of the raw 
material is turned into sugar and vice 
versa.
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Cams, 5-lb. tins, 1 doe. per case ..................... 2 75
Cases, 1Mb. tins, % doz. per case..................... 2 66
Cases, 2Mb. tins, % doz. per case ................... i -

DRIED FRUITS. — Demand very- 
good for every line but figs and fancy 
raisins which are in weak demand. Greek 
currants are not up to usual standard, 
which is undoubtedly due to scarcity of 
labor on account of Balkan war. The 
demand has kept up and has caused 
those remaining at the work to rush 
through the cleaning process and con­
sequence is that the quality was sacri­
ficed. Other Asia Minor products have 
rtot been affected in this way to any no­
ticeable extent.
Evaporated apricot» .................................... .
Evaporated apples ....................................... '.
Evaporated peaches ......................................
Evaporated pears .........................................
Currants, fine flliatras, per lb., cleaned.. 
Currants, 1-lb. pkgs. fine flliatras, cleaned
Currants, Patras, per lb. ..........................
Currants, Vostizzas, per lb.........................
Dates. 1-lb. packages .................................
Dates, Hallowee, loose ................................Karria ...............................................................

0 08 
o uf
0 09%

0 14%
o vr% 
0 10
0 13
0 06% 
0 06% 
0 09% 
0 10
0 07
0 06% 
0 11

Figs, 3 crown .......... ..................... 0 08 0 08%
Figs, 4 crown ................................ 0 09% 0 10%
Figs, 5 crown ................................. 0 11% 0 12
Figs, 6 crown ............................... 0 12% 0 13%
Figs, 7 crown ................................ 0 13% 0 14
Figs, • crown .............................. 0 11% 0 15
Com ad re figs, about 33-lb. mats . 1 30 1 *0
Glove boxes, 16-os., per box — 0 10% 0 11%
Glove boxes, 10-ozs., per box ... 0 07% 0 08
Prune*—

20-30 .............................................. 0 12
30-40 .............................................. 0 11%
40-60 ............................................... 0 10
50-60 .............................................. 0 09
60-70 .............................................. 0 08
70-80 ............................................... 0 07%
80-90 ............. .......................... 0 07
90-100 ............................................ 0 06%

0 07 0 08
Raisins—

Choice Medal retain. ..................... • 09
Choice fancy seeded. 1-lb. pkgs. v <e%
Choice loose muscatels, 3-crown. per lb. 0 06
Choice loose muscatels, 4-crown, per lb. 0 06%
Seedless, new, in packages .......... 0 07% 0 (TT%
Select raisins, 7-lb. box, per lb. 0 07% o ne
Sultana raisins, loose, per lb.... 0 11%
Sultana raisins, 1-lb. cartons .... 0 12%
Malaga table raisins, clusters, r box 0 76 1 90
Malaga table raisins, dusters, per % box 0 76 1 90
Valencia, fine, off stalk, per lb.. 0 08
Valencia, select, per lb. ............. 0 08% 0 08%
Valencia, 4-crown layers, per lb. 0 09 0 09%

COFFEE.—Wholesalers report coffee 
quiet and prices unchanged but the im­
porters advise advances in Mochas, San­
tos and Maricaiho with demand light 
for season of the year. It is surprising 
that more coffee is not used during the 
cold winter months and coffee men say 
that the demand would be largely in­
creased if the public really understood 
the value of coffee as a “warming up” 
agent.
Mocha ....................................................................... 0 28
Rio ..................................................................... 0 21% 0 23%
Mexican .............................................................  0 25 0 28
Santos ................................................................ 0 24 0 25
Maracaibo ................................................................. 0 27

TEA.—The supply of tea is short and 
prices are stiff.
JaPc£oieet ......................................  0 40 0 50

Choice .............................................................. 0 36 040
Pine .................................................................  0 30 0 36
Medium ........................................................... 0 26 0 30
Good common ................................................ 0 20 0 28
Common .........................................................  0 IS 0»
Yamaehino ...................................................... 0 75 1 00

Ceylon-
Broken Orange Pekoe ......................  0 30 0#
Pekoes .............................................................. 0 30 OH
Pekoe Souchongs ....................................... 030 OH

IndU-
Pekoe Souchongs ....................................... 010 0 30

Ceylon Greens—

Young Hysons ......................................... 0 24
Gunpowders ......................... '.............”” Ô'ié

China Greens—
I'ingsuey gunpowder, low grade 
I'ingsuey gunpowder, pea leaf ..
I’ingsuey gunpowder, pinhead .. 0 30

026
022
036

018
030 
0 60

new crop
iess is fair

0 13 0 18
0 18 0 18
u 15 0 19
0 26 0 30
0 25 0 »
0 23 0 360 25 0 32
0 30 036
0 17 0 90

0 750 » 0 30
0 16 0 18
0 27% 0 30
0 10 Oil

SPICES.—Cloves are high and there 
is every indication that there will be 
another advance as New York quotes 
25c with a 12%c duty. The new crop 
will be more expensive. Business is fair 
and orders coming in freely.
Allspice ...................................................... . 0 13
Cinnamon, whole ...:................................... 0 16
Cinnamon, ground ...................................... u 15
Batavia cinnamon .......................................  0 26
Cloves, whole ................................................. 0 26
Cloves, ground ........................ ..........
Cream of tartar ........................................... _
Cloves, whole .,.............................................. 0 30
Ginger, Cochin .............................................. u it
Mace .................................................................... .
Nutmegs ..........................................................  o 26
Peppers, black .............................................. 0 16
Peppers, white .................................... ........ 0 27%
Pimento ........................................................... 0 10

NUTS.—Trade in this line is satisfac­
tory. Demand is quite brisk for this 
season of year. Prosperous condition 
of the country is keeping up the con­
sumption in all fancy lines. The in­
crease in popularity of the summer re­
sorts and the many social functions have 
every tendency to keep up lively demand 
in both nuts and dried fruits (fancy) 
throughout the entire year.
In shell—

Brazils ....................................................... 0 16 0 IT
Filberts, Sicily, per lb..................................... 0 13
Filberts, Barcelona, per lb............................ 0 11
Tarragona Almonds, per lb......... ......... 0 16 0 IT
Walnuts, Myette Grenoble», per lb.. 0 16 0 IT
Walnuts, Marbots, per lb..-............... 0 13 0 11
Walnuts, Comes, per lb............... . 011 0 12
Hungarian ...............................................  I 13% 9 16

Shelled-
Almonds. 4 crown, selected, per lb.. • 42 6 66
Almonds, 3 crown selected, per lb... 0 35 9 37%
Almonds, 2 crown selected, per lb.. 0 31 0 32
Almonds (in bags), standards, per lb 0 27 0 21
Cashews .................................................... 0 15 6 17

Peanuts—
American—

Japanese roasted ............................................ 0 06%
Coon, roasted ................................................. 0 06
Diamond G, roasted ...................................... 0 09
Bon Ton. roasted ......................... 0 11 0 It
Sun. roasted .........................................  0 16 613
Spanish No. 1 .............................................. 013
Virginia No. 1 ...................................... 0 13 • IS

Pecans, jumbo ............................................ 0 18 0 1»
Pistachios, per lb. .............................................. • TS
Walnuts—

Bordeaux, halvw, bright .................  0 27 OH
Broken ....................................................... 0 27 OH

Beans—
Ontario, hand-picked, per bush............................ 2 80

Imported Rangtxm, hand-picked, bush. 2 10 2 15
Imitorted Austrian, hand-picked, bush. 2 50 2 60
Ontario white beans, bush.................... 2 20 2 26

ONTARIO MARKETS.
POINTERS— ,

Sugar—Weak.
Cloves—Stronger.
Ginger—Easier.
Prunes—Firmer.
Beans—Weak.
Walnuts—Firmer.
Chicory—Down 1 cent.
Toronto, Jan. 15.—Some wholesale 

houses are still engaged in stock-taking 
and this coupled with amount of busi­
ness being done renders all pretty busy. 
In another week or two it is expected 
effect of the holiday will have en-

31
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A Few Words To You—
Mr. Retail Grocer !

You are now about to take stock, and to balance up the results 
of your business for 1912. Have you looked around your shelves 
and noticed the number of unsaleable cereals you have on hand, 
which are already stale and unfit to send out to your customers 

8without injuring your trade?
You don’t find any of KELLOGG’S TOASTED CORN

FLAKES among them, do you ? But you do find some of nearly 
all the imitation Corn Flakes, which you have been induced by 
clever salesmen to buy on the understanding that a large demand 
would be created for them.

All the grocer has to do with KELLOGG’S is to keep up with 
the demand. No capital tied up in slow moving goods. Our 
enormous advertising, and the great popularity of our product, is 
your guarantee of a sure and speedy sale.

TH
E 

C
A

N
A

D
IA

N 
G

R
O

C
ER



Your trade requires only one make of Corn Flakes if it s
KELLOGG’S.

The sale of our product covers the whole of Canada from 
Halifax to Vancouver, and . any communications in regard to
business addressed to any of 
prompt attention.

T. M. Sibbald,
31-33 Front St. E.,

Toronto, Ont.
Howe, McIntyre Co.,

Montreal, Can.
Edmond S. Bois,

Québec, Que.
J. W. Gorham Co.,

Halifax, N. S.
Chas. E. Macmicheal,

St. John, N. B.

our representatives will receive

James Somerville,
56 McNab St. S.,

Hamilton Ont.
W. Lloyd Lock 4L Co.,

Winnipeg, Man.
Shallcross, Macaulay 681 Co., Ltd.

“ “ Calgary, Alta.
“ “ Edmonton, Alta.
“ “ Vancouver, B.C.
“ “ Victoria, B.C.
“ “ Prince Rupert

The Battle Creek Toasted Corn Flake Co., Limited
London. - Canada
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THE CANADIAN GROCER

tirely worked off and that business will 
again pick up. At present trade is 
good for season and few complaints are 
being heard to say the least.

SUGAR.—The sugar market just now 
looks like a declining proposition. 
Cuban raws in New York have dropped 
down to 3.57 with rumors that they can 
be bought at 3.48 or even 3.42 during 
the coming month. This is getting 
pretty close to bed rock, and gives a 
good chance for the speculator to step in 
if the market decline any further.. With* 
the Cuban raws in such a situation, New 
York refined should readjust itself to a 
proportionate level. Whether this re­
adjustment take place in 10 days or 3 
or 4 weeks is a matter upon which much 
opinion is expressed. Eliminating the 
war conditions altogether, the New York 
refined market is likely to break, and 
this market is likely to follow. At pre­
sent time,however, business is quite ac­
tive for season, and several are buying. 
Just now everything points towards 
cheaper sugar this spring, but conditions 
might easily be changed over night.
Extra granulated, bags .............................................. 4 70
Extra granulated, 20-lb. bags ................................... 4 80
Extra granulated. 5-lb. cartons ............................  6 00
Extra granulated, 2-lb. cartons ................................ 5 00
Imperial granulated .................................................... 4 55
Bearer granulated ................. ....................................  4 56
Yellow, bags ................................................................. 4 30
Barrels of granulated and yellow will be furnished 

at 5 cents above bag prices.
Extra ground, bbls....................................................... 6 10
Extra ground, 50-lb. boxes ........................................ 6 30
Extra ground, 25-lb. boxes ...................................... 5 60
Powdered, bbls............................................................... 4 90
Powdered. 25-lb. boxes ............................................  5 46
Powdered, 50-lb. boxes .............................................. 5 10
Red Seal. 5-lb. box .................................................... 0 37
Crystal diamonds ......................................................... 7 35
Paris lumps, in 100-lb. boxes .................................  6 46
Paris lumps, in 50-lb. boxes ................................... 5 56
Paris lumps, in 25-Jb. boxes ....................................  5 85

SYRUP AND MOLASSES.—With the 
coming of the Lenten season and also 
colder weather a much brisker demand 
for all lines of syrups is expected. Just 
now it is difficult to state what the mar­
ket situation is. Certainly no great 
strength prevails. Business is good for 
season and prices remain unchanged.
Syrups— Per case.

2 lb. tins, 2 dor. in case .................................. 2 40
S lb. tins. 1 dor. in case .............:................... 2 75
10 lb. tins, % dor. in case .................................  1 86
10 lb. tins. % dos. in case ............................ . 2 80
Barrels, per lb. ..................................................... 0 03%
Half barrels, lb. ....................................................  0 05%
Quarter barrels, lb................................................. 0 0344
Pails, 28% lbs. each ............................................. 1 75
Pails. * lbs. each ................................................ 1 25

Maple Syrup—Compound-
Gallons, 6 to case ................................................ 4 80
% gala., 11 to ease .............................................  6 40
% gals., 24 to case .............................................. 6 40
Pints, 24 to case .................................................  S 00

Maple Syrup—Pure—
GaDops, 8 to ease ................................................. I 00
% gallons, 12 to case ........... ............................. 7 25
Quarts, 24 to case ................................................ 7 26
Pints, 24 to case ................................................... 4 00
Quart bottles, 11 to ease ................................... I SO

Molasses, per gallon—
New Orleans, barrels ............................. 0 27 Off
New Orleans, half barrels ..................... 0 29 0 31
West Indies, barrels ........................................ 0 28
West Indies, half barrels ............................... 0 SO
Barbados, fancy, barrels ..................... 0 46 0 47
Barbados, fancy, half barrels ............... 0 • 0 60

DRIED FRUITS.—Evaporated apples 
still show no signs of strengthening. 
Supplies of all grades flood the markets. 
Both of high and low quality are there 
plenty in store and demand is only fair. 
Bather a firmer feeling prevails in Cali­
fornia fruits. Prunes are firmer this 
week especially in the larger and finer

grades which are scarce. Poorer grades 
can be had in greater quantities, and in 
these there is little change.
Prunes—

10 to 49, in 2Hfc. boxss ........................ 0 12% 0 11%
40 to 60, in 26-lb. boxss .............................. • 11%
60 to 60, In 26-lb. boxss .................................. 0 10%
•0 to 70. in M-lb. boxss .............................. Oil
70 to 80. in 26-lb. boxss ................................ 0 08%
80 to 90, in 26-lb. boxes .............................. . 0 08
90 to 100, In 26-lb. boxes ............................... 0 U7%

Same fruit in 50-lb. boxes, % cent lees. 
Apricots—

Standard, 26-lb. boxes ...........................  .... • IS
Choice, 25-lb. boxes ............................. ........... 0 16

Standard, 26-lb. boxes .................................. 116
Choice, 25-lb, boxes .............................. 0 11 0 12%

Candied Peels-
Lemon ....................................................... 0U 012%
Orange ....................................................... 0 12 0U
Citron ........................................................ 0 16 0 If

Tapnete ........................................................... 0 04% 0 04%
Bag age ........................................................... 0 06 0 67
Fancy box figs, according to else ...........  0 10 0U
Evaporated apples ................. ....................... 0 07 0 07%
Currents—

Fine Filiatrae, per lb. ..................*................. 0 Of
Choicest Amalas, per lb. .............................. 0 07%
Patras, per lb..................................................... 0 07%
Choice Vastizzas .............................................. 0 10
Shade dried Vostizzas ........................... 0 10% 0 U
Cleaned, % cent more.

Raisins—
Sultana, choice ........................................ 0 10 0U
Sultana, fancy ......................................... 0 12 0 14
Valencias, selected, uew ......................  0 00 0 00%
Valencias, old stock ............................. 0 07% 0 08
Seeded, 1 lb. packets, fancy ........... 0 07% 0 07%
Seeded, 1 lb. packets, choice ............ 0 06% 0 Of

Dates-
Hallowee’, full boxes ................................ . 0 06%
Hallowee', hslf boxes ..................................... 0 06%
Fards, choicest, 12-lb. boxes ............... 0 08% 0 09%
Fards, choicest. 60-lb. boxes ............ 0 07 0 07%
Package dates, per pkg. ......................  0 06% 0 07%
TEA.—Still an undue proportion of 

low grade teas flood the market. Better 
qualities are scarce and tend higher in 
price. Many people apparently will have 
good teas no matter what the price, thus 
the large amount of poor grades rather 
tends to increase the price of the bet­
ter than to lower it.

COFFEE.—Coffee market is practical­
ly without change. There is a little 
hardening in prices on the primary mar­
ket, but no change locally. The statis­
tical position is strong, and everything 
points towards firm or even advancing 
prices.

Chicory is slightly easier and has been 
reduced 1 cent.

Rio, nuM ................................................... « n I
Oram. Rio ....................................................  0 20 e
Rentrai, routai .............................................. 0 24 0
Maricaibo, routed ...................................... 0 * •
Remîtes ........................................................... on a
Mocha, routed ........................................... 0 JO t
Jem. routed ................................................. 0 » I
Mnican ..........................................................  017 I
Qautrmala ....................................................... ON 0
Jamaica ........................................................... 0 N •
Chicory ............................................................  0 11 OU

SPICES.—Prices remain unchanged 
except in cloves which have advanced 
and continue firm. Ginger looks rather 
easier this week and nutmegs a little 
firmer. Cocoa nut, too is firm. Small 
amount of business is passing as many 
of the dealers are st’tl bnsy txkiig stock.

I ond 10 lb. 14 lb 14 lb.
jar%sar. ......................... if-n

Cmua tartar ............... .
Curry powder ...........................

- ^ _ .. ro-ooe................. n-ir ft—o oo i»-eio
....................... B-a n—o oo M-i u

jo-h l oo-o » ,.-i «

n-n w-e * n-oi

20-0 «T-0 TÏ 00-0 «0
*—JO «0-1 oo 1 00-1 U
jo-n *-«* re-i to
m—u re-« e re-o w
li-ii ........ ......................

[ I* grade. Pella m 
Banjo lu

tU «H • W
own imt

RICE AND TAPIOCA.—The market 
here is without feature this week. Ta­
pioca contiues easy and rice much the 
same as last week.
Standard B„ from mQla, WO lba. or war.

f.o.b. Montreal ................................................ 111
Rice, étendard B., f.&b.. Toronto ........ ,... IW

Rangoon ...........
Fancy rangoon
Patna .............
Japan ...............
Jam ..................
Carolina

Par lb.
....................................  IHK IN
............................................ • W%. . . . . . . . . . . . . . . . . . . . . . . . . . . . .  o06% eta

..................................... 0W Mi
...................................  own •«

.................................... • W *10
Sago, medium brown ...................................... 0 OR* ( W
Tapioca—

Ballet, double goat ......................................... 0 OR*
Medium, purl ........................................... I OR* Mi
Flake ....................................................... i .... • W
Seed .......................................................... e or* eer
NUTS.—On the primary market wal­

nuts are scarce and have advanced in 
price. Brazils, too, are a scarce commo­
dity. Demand on local markets is very 
light.
Almonds, Formigetta ...........................
Almonds, shelled .........................................
Almonds, Tarragona ..................................
Walnuts, Grenoble .....................................
Walnuts. Marbots ......................
Walnuts, shelled, fresh cracked

Chestnuts, Italian, large, lb. 
Chestnuts, Canadian, peck .
Filberts ...........................
Hickory nuts, per lb. .
Pecans .............................
Brazils ................ ............
Peanuts, roasted ..........
Peanuts, green, extras . 
Peanuts, green, jumbo

0 16 Oil
036 • w
0 15 0 16
0 16 0 16%
0 13 o 13%
0 14 0 15
0» 030
0 36 0 36

0 11%
226

0 12 0 12%
o or

ô is 020
0 14 0 15
0 10 0 13

0 08%
016

BEANS.—Still a weak feeling pre­
vails in beans with little sign of change. 
Canadian beans flood the market, but 
owing to much inferior quality are some­
what pushed aside by the hand-picked 
Austrian.
Prime beans, per bush.. IB

CANNED GOODS.
TORONTO.—Canned goods remain 

pretty quiet just now. Retailers stocked 
pretty heavily before Christmas, and as 
yet have had no need to replenish sup­
plies. There is no shortage of canned 
goods on the market so that little ad­
vance is expected. A report has been 
current that tomatoes are likely to ad­
vance, but local dealers do not expect 
these to go above the regular list price.

MONTREAL.—Tomatoes and corn are 
in good demand and prices are quoted 
in some lines in advance of canners’ 
price. Supplies are plentiful in every 
line with possible exception of tomatoes. 
The bulk of the trade is in small lots 
with delivery of booked orders still go­
ing on. Prices remain firm with slight 
advances in two or three lines.

MANITOBA MARKETS.
POINTERS—

Cloves—Advanced 2 cents.
Cocoanut 1 cent per lb. advance.
Chicory—% cent decline.
Tobaccos—Advance.
Winnipeg, Jan. 15.—Some changes of 

interest are to be noted in prices as in­
dicated above and reductions in syrup 
and sugar noted last week hold with 
prospects for yet farther declines in 
both lines.
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Dearer tobacco is forecast for 1913 

and some manufacturers have already 
advanced prices.

A reduction in chicory was unexpected 
but. coffee and the values are firm. High 
grade teas are admittedly scarce and are 
likely to go higher, while there is an 
over-supply of low grades.

An advance of 2 cents per lb. on whole 
and ground cloves is an indication of a 
general advance in spice prices that has 
been expected by the trade for some 
time.

SUGAR. — There has been little 
change in prices of raw sugar for some 
time but the new crop of cane is said 
to be a heavy one. Conditions seem to 
indicate cheaper sugar than has been 
for some time.
Montreal and B.C. granulated. In bbla..................... 6 25
Montreal and B.C., In aacka .................................... 6 20
Montreal and B.C., yellow, nl bbla............................... 4 85
Montreal yellow and B.C. yellow. In tacks............ I 80
Icing nigar, in bbla. ...................................................... 6 60
Icing augar. In bous. 25 lha. .................................... 6 16

SYRUPS.—-No change since last an­
nounced reductions. Market steady and 
demand good. Corn syrup is predicted 
to go lower in sympathy with cheaper 
sugar and on account of cheap corn in 
the United States.

Cora Syrup—
t lb. tins, per cate ................................................... ill
S lb. Una, per ease ................................................... 2 63
10 lb. tint, per ease ...................................................... 2 «1
20 lb. tine, per case ...................................................... 2 SI
Barrels, per 100 lbs. ...................................................... j TO
Molette». New Orleant. gal........................... 0 S3 OX
Molasse», Barbados, gal. ............................. 0 IS OH
Maple syrup, quarts, per cate ............................. 6 »
Maple tyrup. % gala. .............................................. 6 X

DRIED FRUITS.—There is no change 
in situation here since last report, but it 
is not probable that the present price of 
prunes will hold for any length of time. 
The dried fruit markets generally have 
firm tone.
Pn*M00s. 26s. s.p.......................................... Per Jb.

90 100s, 10s, s»p. ......................................

80-90s. 10s. s,n..............................................

60-Ttti, 26s. e.p. .....................................
SHSO. am. B.D.........................................
40-SOs. 25s. S.D. ........................................................... n mu

Cooking Figs—
Choice boxes ..........................................

Valencia Ralatns—
Ft», f.o,x, 38a. xp., per box............
Pine, selected. He, xp.. per box... 
«-crown layer., Ba. xp., per box..., 
4-crown layers. Hi, xp., per box ....
«-crown lxyera. Tx, xp.. per box ....... .
Ne plus ultra. He. xp.. per box ., 

Sultana»—
California ...........................................

............. 275

............. 2 70

............. Î 66

............. 1 35

............. 0 75

............. 210

Currant»—
Dry clean, per lb. ................................
Washed, per lb........................................1-lb. package ........................................
l ib. packs* ........................................

COFFEES AND TEAS.—A decline of 
1*4 cents per lb. is announced on chic­
ory. This is the first change for some 
time affecting the coffee trade. Coffee 
values are firm and nothing but a bump­
er yield is likely to break prices. High 
class teas are reported as scarce and 
likely to go high.

.... * IT.... in .... in
IN• mt

IS IN 
IN IN 
IN IN 
IN IN

BEANS.—The only hand-picked beans 
on market here are imported and they 
are scarce. Ontario supply includes 
muoh inferior beans.
Bean* leeiekked, per buthel ................................  2 K
Beaut, I Ox platers, per bushel ............................. 2 85
Split peaa, taeh. N lbs. ...............................................  4 25
Whole peat ................. ..................................................... 2 M

NUTS.—Trade in nuts has been quiet 
and little will be done by wholesalers in 
this line until surplus Christmas stocks 
are worked off by retailers.
Brazil .................................................................... IN 0 14
Tarragona almonds ................................................. . 0 16%
Peanuts, roasted, Jumbos .......... ........................ 012
Peanuts, choice ......................................................... 0 09%
Pecans ........................................................................... 0 IT
Marbot walnuts ......................................................... 0 13%
Grenoble walnuts ................................ .................... 0 16
Sicily filberts .............................................................. 0 11%
Shelled almonds ......................................................... 0 36
Shelled walnuts ......................................................... 0 30
Chestnuts ............ ............................................ ............ 0 20

WINNIPEG.
PRODUCE AND PROVISIONS.Best 

creamery butter is quoted at 1 cent per 
lb. lower. There is nothing new in dairy 
butter. Eggs are lower. The decline in 
storage eggs has been followed by de­
cline in domestics. All other lines steady.
Lord. tierce» .................... ......................................... 0 13%
3 lb. tins, cases ......................................................... 8 70
5 lb. tins, cases ........................................................ 8 66
10 lb. tins, cases ....................................................... 8 55
20 lb. pails, cases ...................................................... 2 80
SO lb. tubs ........................................................... 6 90
1 lb. bricks ................................................................. 0 16
Cured Meats—

Hams ............................................................  0 15% 0 18%
Long dear ............................................................ 0 15%
Short dear ........................................................... 0 15%
Shoulders .............................................................. 0 14%
Bacon ............................................................ 0 20 0 22%

Ontario, large ..................................................... 0 15%
Ontario, twins ...................................................... 0 15%
Manitoba large .................................................... 0 15
Manitoba twins .................................................. 0 15%

Butter-
Creamery ....................................................... 0 34 0 36
Dairy .............................................................. 0 29 0 30

Eggs, fresh laid, Manitoba ................................... 0 30
Southern eggs, shortage .......................................... 0 21

WINNIPEG.
FRUITS AND VEGETABLES. — 

Trade in fruits and vegetables is some­
what quiet. Navel oranges have advanc­
ed. Imported rhubarb and strawberries 
are on market. Potatoes are steady at 
reasonable prices, and likely to he cheap 
in spring.

Frozen cranberries ............................................. 10 00
Malaga grapes, kegs .................... ...........  8 50 10 00

Newel oranges, case .................................................. 4 00
Bananas, per bunch ................................ 2 50 3 50

California lemons, crate .......................................... 7 00
Washington apples .................................. 1 50 2 28
Ontario tomatoes ............................................... 0 75
Ontario apples .........................................  4 50 5 50
Cranberries ............................................................. 14 00
Spanish onions .................................................... 3 75
Florida grape fruit ............................................ 5 00
Pears ....................................................................... 4 00
Valencia onions .................................................... 2 00
Imported rhubarb, lb. ............... «.................. 0 20
Strawberries, quart .........-................................. 0 70
Bansrkrant, lb. .................................................... o 04
Califlmta tomatoes, case ...................... .... 175

Potatoes, per bushel ............................... .... 0 40
Cartoed lots ......................................................... 0 35
Jersey sweet potatoes, barrel .........  « 60

Green Bio. No. I
Rio ......

Chicory

S3»'
Ceylon. c 
ty pitting

WINNIPEG.
FISH.—There is a good demand for 

all lines of fish carried by local dealers.
ah—

Oysters, per gallon ..................................................  2 75
Prawn salmon ..........................................................  011
Prosen halibut ......................................................... 0 09
Freeh whitaflah ......................................................... 0 49%
Freeh pickerel ........................................................... 9 49
Block cod ................... .................................. ......... 0 10
Haddock ...................................................................... 0 01
Finnan baddies ........................................................ 0 49
Holland herring, keg ............................... 0 69 0 TB
Kippers, box ..............................................................  109
Smoked cod ................................................................ 912
------ ‘ ...................................................... 090

............................................. 4 50

NEW BRUNSWICK MARKETS.
St. John, Jan. 16.—With exception of 

a falling off in sugar the past week has 
been unusually quiet in local grocery 
market. Sugar went down 10 cents in 
all grades and advices to local trade 
are to effect that in consequence of 
enormous beet crop this year and gen­
erally bright prospects for great har­
vest there will be no higher prices for 
some time to come, and in fact an even 
easier tone may be looked for. Buying 
is mostly from hand to mouth although 
there were cases just this week about a 
day or two before the change that show­
ed where one or two dealers had bought 
a carload thinking it would be higher, 
and now regret their action.

The provision market still remains 
quiet, but easier tone is noted, with 
prospects for continuance of same. 
There has been sharp decline in pork, 
and pork products have felt this slight­
ly. A slight easing in lard has taken 
place, a fall of about half a cent occur­
ring. Cornmeal is not so strong as last 
week.
Bseoo ...................................................................«.... w is
Beans, hand picked, bushel .........................  2 80 2 85
Beans, Austrian, bushel .............................   2 65 2 75
Beans, yellow eye, bushel ........................... 3 10 3 15
Butter, dairy, per lb........................................  0 32 0 36
Butter, creamery, per lb................................ 0 28 0 30
Buckwheat, W., grey, bag ........................... 2 88 3 00
Cheese, new, lb. .............................................. 0 15% 0 15%
Currants, Vs, lb.................................................... 0 07% 0 08
Canned Goods—
Beans, baked .................................................... 1 30 1 35

Beans, string ....................................................... 1 02%
Corn, doz. ............................................................ 1 10
Pee», No. 4 ........................................................... 140
Peas. No. 3 ........................................................... 1 42%
Peas, No. 2 ........................................................... 1 45
Peas. No. 1 ........................................................... 1 80
Peaches, 2'a. doz.........................................  1 56 1 60
Peaches, 3‘s, do*. ...................................  2 35 2 40
Raspberries, doz.................................................... 2 20
Strawberries ........................................................... 2 20
Tomatoes ................................................................ 1 65

Cornmeal, gran.............................. *.............................. 4 75
Cornmeal, bags ............................................................ 1 45
Cornmeal, bbla. ............ ........... ................................ 3 06
Eggs, hennery ..................................................  0 45 0 50
Eggs, case ........................................................... 0 35 0 40
Flour, Manitoba .............................................  6 25 6 35
Flour, Ontario .................................................. 5 65 5 70
Lard, compound, lb.......................................... 0 10% 0 11
Lard, pure, lb..................................................... 0 14% 0 15
Lemons, Messina, per box ......................... 3 50 4 00
Molasses, Barbados, fancy .........................  0 38 0 39
Oatmeal, rolled ........................................................... 5 50
Oatmeal, etd................................................................... 6 06
Pork, domestic mess ....................................... 24 50 25 00
Pork, American clear ...................  25 00 27 00
Potatoes, barrel, new «,.................................. 1 80 2 25
Raisins, California, seeded ......................... 0 07% 0 08%
Rice, per lb......................................................... 4 25 4 50
Salmon, Case-

Red Spring ................................................. 9 25 9 60
Cohoes ..........................................................  8 50 " 8 75

Sugar-
Standard granulated ................................ 4 80 4 90
Austrian granulated ................................ 4 70 4 80
Bright yellow .............................................  4 60 4 70
No. 1 yellow .............................................  4 30 «40
Paris lumps ............................................... 6 00 6 91 '

PETITIONS BEING WELL SIGNED,

Many Dealers Throughout the Province 
Attaching Their Signatures.

Toronto, Jan. 16 (Special).—Latest 
reports coming in to the secretary go to 
show that the work which the Ontario 
Retail Grocers’ Association have under­
taken with regard to the Weights and 
Measures and Garnishee Acts is meeting 
with the most marked approval.

Copies of the petition are being re­
turned in large numbers and in all cases
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the merchants are unanimously in favor. 
Many are not satisfied with simply put­
ting their names down to both petitions, 
but have written in stating how well they 
are pleased with the measures taken and 
that they had been looking for some­
thing of the kind for some time. Before 
copies of the petition were sent out to 
all the towns, several merchants had 
copies made from clippings from The 
Grocer and sent them in voluntarily. 
Whether in large or small towns the 
feeling seems to be the same. No in­
stance has yet been given where a gro­
cer has refused to sign and in several 
cases other merchants have gladly sign­
ed the petition re Garnishee Act.

Many of the petitions are still in cir­
culation and will arrive in due time. 
The larger towns are represented by the 
executive and these are now being heard 
from. Toronto is being left till the last, 
but with several men on the field it is 
expected that the ground will be covered 
in a week. The association is counting 
on at least a thousand signatures from 
this city.

----@----

I Twenty Years Ago
I . _ IN THE__

Following items appeared in The 
Canadian Grocer of January 20, 1893:

“A number of fellows have re­
cently been scouring the county of 
Essex in search of white turnips. 
The sharpers grind these up, season 
with fluid extract of horse-radish, 
white mustard and vinegar, and then 
place the stuff on the market as 
first-class horse-radish for table 
use. An ordinary white turnip will 
yield the swindlers about 50 cents 
net. ’ '
Editorial Note.—It is evident that in 

the past wooden nutmegs, olive-stone 
pepper, etc., etc., have not held a mon­
opoly on the market for originality. 
Horse-radish from white turnips must 
be counted in.

• • •
In the issue of January 20, 1893, a 

report of the Toronto Retail Grocers’ 
Association At Home appears. From it 
is taken the following extract :

“The opening official set of lan­
cers was made up of President D. 
W. Clark and Miss Gibson, Mr. and 
Mrs. A. Dennis, Mr. and Mrs. A. M. 
Piper and Mr. and Mrs. Sloan ; next 
them was a set made np of Mr. 
George and Miss Barron. P. C. Lar­
kin and Miss White, W. W. and

Miss Park, Mr. and Miss Taylor ; 
next them came sets formed by Mr. 
and Mrs. Butcher and Mr. Saunders 
and Miss Bradley, Mr. Shields and 
Mrs. Shields, Mr. Kempton and 
Mrs. Kempton, Mr. Gordon Crean 
and Miss Butcher.”

• • •

ONTARIO R. G. A. ANNUAL.
President D. W. Clark of the Ontario 

Retail Grocers’ Association states that 
the first' annual meeting of this organ­
ization will be held on Good Friday in 
Toronto. Arrangements will soon be 
gotten under way.

“C. H. Peebles, Hamilton, has a 
useful attachment to his front door 
that should be put on every shop 
door in the country. By it your 
door can be opened by any of the 
employes from behind the counter.
A rope is attached to the latch of 
the door and run up to the top 
along the outside panel. From there 
it is carried diagonally across to the 
ceiling, and from there to a point 
behind the counter. Then, by pull­
ing a rope the latch is lifted and 
the door opens wide. A spring at­
tached to the door closes it again. 
“Yoh don’t know how useful and 
labor saving an invention like this 
is,” said C. H. Peebles to The Gro­
cer’s representative last week. “If 
a lady happens to enter the door 
with parcels in her hand or even 
without, how nice it is to open the 
door for her. It saves a lot of time 
in running to and from the front 
door, and, as there is always some­
one behind the counter, we are al­
ways polite in opening our door for 
our customers. I saw this device in 
Buffalo some months ago, and it 
works to perfection.”
Editorial Note.—Mr. Peebles is still a 

familiar name among the Hamilton gro­
cery trade.

Grocers' Letter Box
The Canadian Grocer eollrtta enquiries for 

tble Column on Trade Questions. If you wlah 
to know the name of the manufacturer of 
any line of goods. or where any article can 
be secured, etc., write us.

Editor Canadian Grocer.—Please give 
me the manufacturer of the “Good 
Luck” prize candy package, sample 
wrapper enclosed.—J. W. B., Sydney 
Mines, N.S.

Editorial Note.—The Montreal Biscuit 
Co., Montreal, are manufacturers of this 
line.

e e e
Editor Canadian Grocer.—Can you in­

form us where we can purchase so-called 
bull meat flour or beef meat floor or as 
it is sometimes called potato flourf— 
P. L., Fort William, Ont.

Editorial Note.—Potato flour can be 
obtained from the Edwardsburg Starch 
Co., Montreal; Eby-BIain, Ltd., Toronto, 
and Fred Coward, Spadina Avenue, 
Toronto.
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COUNTRY MERCHANT DOUBLES 
ANNUAL SALES.

(Continued from page 29.)

ferred to make the saving by paying 
cash.

This plan saved handling these bulky 
products so many times as they were de­
livered directly from the farm where 
purchased to the customer. This same 
plan was followed out as much as pos­
sible with canned goods, flour, etc.

Responsibility Given to Clerk.
Much thought and attention was given 

to window display and the windows were 
dressed regularly every week by a clerk 
assigned to this work. This clerk also 
had charge of the interior arrangement 
of the store which was always arranged 
to conform with the lines displayed in 
the windows. Show cards were freely 
used and every clerk endeavored to boost 
the sale of the lines displayed.

On the first of every month a circular 
was printed on a duplicating device list­
ing special prices in odd lines and sea­
sonable goods for that month. These 
were given to the delivery boys to dis­
tribute and were also enclosed in all 
counter sales. These circulars were in­
strumental in keeping the stock clean 
and up-to-date.

Specialised on Advertised Goods.
Advertised goods were handled almost 

exclusively as it was found that less time 
was consumed in making the sale and 
they gave better satisfaction to the cus­
tomer. Wholesalers and manufacturers 
were approached for assistance in push­
ing their line of goods and in practically 
every case material assistance and ad­
vice was forthcoming.

Large newspaper space was not used 
but by creating a personality for the 
small ads., a keen interest was awakened 
and the result was found to be profitable. 
For instance, one ad. gave the names of 
several prominent customers who had 
purchased honey the day before. The 
reading matter was so written as to 
make the reader’s mouth water for 
honey. This was followed by prices.

By following out some of the ideas of 
this merchant as well as using his own 
the country merchant can make Jan­
uary and the winter months a busy time 
and by devoting thought and using in­
itiative to the sales plane, he can great­
ly increase his sales the year round.
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Advancing Wheat Strengthens Flour
No Change, However Expected in Near Future—Rolled Oat Situation Steady—
More Business Passing Since Decline—Decline in Oorameal in Winnipeg of 6 
Cents Per Sack—Mill Feed Market Easier.

Mill feeds are again easier this week. 
Prices have been reduced in shorts only, 
but whole market has taken on an easier 
tone. One miller even stated, “Feed is 
hard to sell. We can easily take care of 
all the straight-car orders we can get.” 
At present millers are within 50 cents of 
shipping mill feeds into the States. A 
slight change would cause all surplus 
on Canadian markets to be worked off 
rapidly in this way.

With first of February heavier de­
mand is expected. Owing to mild weath­
er cattle have been allowed to get out­
side around the straw stacks and thus 
farmers have not found it necessary to 
buy feeds in such large quantities as in 
other years.

Wheat continually advancing has 
given greater strength to flour markets, 
and a firm tone prevails. At present 
large buyers are pretty well taken care 
of, and no change is expected on domes­
tic until a more decided change in price 
of raw material is made.

Prices on cornmeal have declined five 
cents in Winnipeg this week. Though 
still scarce article on market cornmeal is 
weak, and little prospect is given of its 
advancing.

MONTREAL.
FLOUR.—There is no change in the 

flour situation and prices remain firm. 
Local demand is fair.
White whet, finey p»tont«. ta hag» .... 4 » 1»
Straight rotleee, la bee ............................. 4M 4M
Manitoba 1st Spring whet pate to, bag» .... IM
Manitoba «tonight pa ton to. to bag. .................. 4M
Manitoba strong bakers, in bags ........................ 4 T9
Manitoba sreond, In bags ..................................... 4 90

ROLLED OATS.—The decline in roll­
ed oats announced on this page last week 
has somewhat stimulated retail demand, 
trade being quite brisk.
Sine oatmeal. «Ingle bag lota ........................... I 44
Standard oatmeal, single bag lots..................... 2 44
Granulated oatmeal, tingle bag lots.................. 2 44

In 28 bag lots prices of shore are 10 cents lower. 
Rolled oats. 20 lbs. sack, jute, 25 bags

to cor lots ............................................................ 2 12%
Rolled oats, jute bags. 90-lb. single bag
Rolled'm* b^’tt&'abtô'bü' iota” 2 5%
Rolled oats, barrels .............................................. 4M
Rolled wheat, barrels ........................................... SM
Hominy, 98 ft. seek .............................................. 2 IS
Bolted cornmeal. 1M begs ................................. S18

TORONTO.
FLOUR;1—Owing to recent advances 

in the prices of raw material flour has 
taken on a much firmer tone. Raw ma­
terial has not yet advanced enough to 
warant an advance on this market. Up 
till recently the price on flour was 
thought to be a little high considering 
prices on wheat. As to the future var­
ious opinions are expressed. Some are 
of the opinion that flour is likely to 
advance within a short time while others 
see no reason for any change. Stocks 
locally are now in much better condi­
tion and mills are not so rushed as a few 
weeks ago.

Manitoba Wheat.
lit paient. In ear lota, per bU........................... I M
tod patenta. In ear lota, par bbl........................ 4M
Strong baton. In ear lota, par bbl.................. 4M
Feed floor. In ear lota, per ton ................MM MM
Floor to cotton aaoto. Me per barrel More.

Winter Wheat
Faner patenta, 1 nonet le consumption... 4M 4 IS
Patenta, M me., domaetle consumption... 4 54 4 M
Straight roller, rloaemtte consumption... 4M 4M
Blended domestic consomption .................. 4M 4M

CEREALS.—The decline of 15 cents 
in the price of rolled oats which took 
place last week has stimulated trade 
here considerably, and a brisk business 
is passing. Some millers claim that raw 
material advancing will also cause rolled 
oats to advance, while others think there 
is little likelihood of any such change. 
Mills are still very busy filling orders.

Cornmeal is still a scarce article on 
the market, but in spite of that the mar­
ket keeps weak and with little sign of 
change.
Rolled onto, email loto, M lb. cache .................. 1 22%
Rolled oats, 25 bags to car lots........................ 2 12%
Standard and granulated oatmeal, 98-lb.

ak., small lots ...................................................... 2 36%
Rolled wheat, small lots, 100-lb. bbls.................. 2 75
Rolled wheat, 5 barrel to car lots ...................... 2 65
Cornmeal, 98 lb. bags, 25 bag lots, best

quality .................................................................... 1 90
Cornmeal, 98 lb. bags, 26 bag lots, coarser

grades ..................................................................... 1 88
Rolled oats in cotton sacks, 6 cents more.

MILL FEEDS.—A decline of $1 has 
been made in < the price of aborts this 
week. Prices on bran and middlings 
continue unchanged. Stocka though 
rather heavy at the moment are none 
too heavy for entering upon the spring 
demand. Until within the past conple 
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of weeks cattle have been allowed out­
side and thus demand for feeds has not 
been as heavy as anticipated. A further 
decline of 50 cents would cause export 
of mill feeds to the Eastern States and 
very soon work off all local surplus.

Some mills this week quote bran $19, 
shorts $21—$22, and middlings $23— 
-24, while others still maintain the high­
er prices.
Bran, In car lots, per ton ................................... 20 00
Shorts, in car lots, per ton .............................. 22 00
Middlings ........ ......................................................... # qq

WINNIPEG.
FLOUR AND CEREALS.—The do­

mestic trade in flour is fair. Export 
trade dull. Cornmeal has declined 5 
cents per sack of 98 lbs.

bw................................ *2Memos, per Dot. ............    4M
Rolled ooto, M lb. eeck .........................................   1*
Granule tod oatmeal ....................................................  (M
Cornmeal, aack of W I be. ......................................' t M

STIMULATING JANUARY BUYING.

Carrol’s, Hamilton, Ont., began their 
last week’s advertisement in the local 
papers as follows:

SELLING OUT.
No. We are not selling out. 

Don’t have to. But we are outsell­
ing everybody in the game every 
day in the week and every week in 
the year. And this week prices and 
profits are pounded down to the 
smallest possible margin in order to 
stimulate the greatest January buy­
ing on record. You can buy as 
much ns you want or as little as you 
want and your order will be care­
fully and promptly filled.
Following this introduction were ref­

erences to such articles as soap, corn, 
canned fruit, grapefruit, nuts and can­
dies, butter, flour, sugar, buckwheat 
flour, cocoa, coffee, tea, vegetables and 
ammonia. These were the lines Mr. 
Carroll used particularly to stimulate 
sales during the month. «
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Frost in California Causing Advances
Oranges and Lemons on Upward Move—Full Extent of Dam­
age Not Yet Known—Good Crop of Cuban Grapefruit—Celery 
from Florida Will Soon Arrive—Strawberries Maintain High 
Price—Potato Market Not Any Too Strong.

The exact extent of damage done by 
recent frosts in California is not yet de­
termined but there is no doubt that the 
loss has been great and both fruit and 
trees, especially younger ones, have suf­
fered. A few cars are still on way and 
will arrive shortly. Supplies are suf­
ficiently short to warrant advance which 
has been made.

Sale of lemons during past ten days 
has been good. Prices on Italian mar­
ket bave been advanced recently on ac­
count of shortage there. From Febru­
ary on, crop this year will be only about 
half that of last year and as fruit has 
already been gathered two or three 
times, sizes of remaining fruit are small. 
There seems little doubt that prices can 
go lower. On this market prices are 
likely to remain unchanged until pres­
ent supplies are all out.

As season advances in Florida it is 
likely that sizes in grapefruit will be 
larger. There is every prospect for a 
fine crop of Cubans and these are ex­
pected to run in desirable sizes. As yet 
they are not on market but will be with­
in a few weeks.

California celery is practically off 
market. Frost has seriously damaged 
crops so that growers are scarcely able 
to tell exactly what situation is. A lit­
tle California celery is expected later 
on, but sizes will be small. By end of 
month Florida celery will be ready for 
shipment. Florida crop is heavy. High 
prices ruling on California now will 
mean high prices on early shipments of 
Florida celery.

MONTREAL.
GREEN FRUIT.—The damage to the 

orange and lemon crop by the recent 
frosts in California is heavy and late 
dispatches advise advance of $1 per box 
on lemons in New York. It is expected

that oranges will similarly advance but 
this is not yet confirmed. There will be 
much of crop damaged as fruit when 
frozen on the trees loses its juice 
through pores of the skin and little re­
mains but the pulp. This would neces­
sitate importing Messina fruits, which 
will be higher than California's.

Trade is quiet in fruits at present and 
will in all likelihood continue dull dur­
ing winter months.

It is estimated that there are 70,000 
barrels of apples in storage here, some 
10,000 barrels having been sold since 
Christmas. Supply will soon be de­
creased by exportations to Old Country, 
which will begin shortly. Prices remain 
about same but some advances are an­
ticipated with continued cold weather.

Tomatoes are being imported from Ba­
hamas and are of excellent quality. They 
are selling at $3 to $3.50 per crate but 
as they are tender and susceptible to 
frost price will remain high.
Apple», fall. No. 1 ............................................ 3 00 4 »
Apple», fall, No. 3 ........ ................................. 3 00 3 »
Banane», crated ..................................................... in 1 00
Cape Cod cranberries ..................................... UR 14 00
Qimpe fruit, Florida, caae ............................. 3 30 4 00
Lemon» .........................................  in 3 30
Orange», California narell ............................. 300 SB
Orange», Valencia» ................   3d IN
Orange». Mexican ................................................. IN 3 00
Pineapple», Cuban», Caere of 34 .................. 4 00 IN
Qrmpe». Almeria ................................................... IN 100

VEGETABLES.—Demand for pota­
toes is fairly good. Supplies are ample 
to fill requirements and prices rule 
steady. Green Mountains in car lots 
are 85 to 90 cents and Quebec grades 
75 to 80 cents per bag, and in small lots 
Green Mountains are selling at $1.05 
per bag.
fl Uintah onions, 
Canadian red o■Tln'hunp»

Cabbife. 4 
Cauliflower,

2 »
0 0114

on

1 oo

TORONTO.
, GREEN FRUITS.—Reports coming 
from California regarding the effects of 
the frost on the orange crop have al­
ready affected prices here and caused 
an advance of from 50 cents to $1 per 
box. Advance and scarcity of navel 
oranges together have caused a better 
movement in Florida and Jamaica or­
anges, also in grapefruit.

Strawberries have advanced in price 
locally this week. Towards end of last 
week these sold as low as 30 cents per 
quart box. But shippers were sending 
in too many and now with more limited 
supply a higher price is asked. Quality 
this week is much finer than last.

A little California asparagus is again 
on market and is selling at $4.50 per 
dozen bunches.

Sptae, par barrel ............................................ 3N 3 N
Hornets, par banal ...................................... ITS 3 N
Greening», fan®, par box .............................. I S
Greenings. No. 1, per bbl. ................................ IN
Greening», No. 1 per bbl..................................... 3 N
Baldwin», per bQ. ........................................ IN 3 N
Fan® Imported, box ............................................. IS

........................................ IT* IS

............I..........................UN 13N
„ _____ ......................................................... 3S IS
Grape». Aimeria. per bag ............................... IN TN
Hothouse grape», per lb. ............................................ IS
Grapefruit, 55» mT M and 80. per caa» 3 N 3 N
Kumquota, per quart ................  IS
Lemon», Ifemtaa ............................................. IS IN
Oranges, Florida, ease ....................................... IS IS
Naeeb, per earn ........   IS IN
Mexican nrangm, pet bn ............................................ IS
Pineapple», per eeae ............................................ IN IN
Persimmon», per can ................................................... IN
Powgranatee, per doe. ............................................... IN
Strawberries, per small bn ............................  IN IN
Tangerines, per «trap .......................................... 4 N IN

VEGETABLES.—Onions are a little 
easier this week and prices have been 
slightly reduced. The United States 
onion through being dry and of fine 
quality is bringing from 10 to 15 cents 
per bag more than the Canadian, some 
of which didn’t dry out properly last 
season. Potatoes, too, are a little easier 
and larger offerings are being made. 
California celery has advanced about $1 
per crate owing to supply on the pri­
mary market being cut off.
Beet», per bag .. 
Cabbage. *prrbW. (about 3 doe. heads),

per orate
» lb. bag

Potatoes,

1 *
0 40

II
0 46

1 78
0 28

0 28

♦



Small Oyster Growers Have Trouble
Severe Weather on Atlantic Coast Giving Them Trouble—Larger Growers Able 
to Take Care of Their Trade—Lent Opens Early in February and Fish Business 
Will Increase—Storms Off Nova Scotia Hinder Lobster Fishing—Scarcity of 
Some Lines.

With Lent coming almost a month 
earlier this year than usual, prospects 
for heavy trade in fish look bright for 
some time yet. Reports from the Mari­
time Provinces, also from the West, 
state that weather conditions>have been 
rather unfavorable for fishermen of late 
so that supplies have not been kept up 
to the mark. Shipments are coming on 
a little better now, however, and it is 
thought that stocks will be sufficient to 
meet demands.

In the oyster situation there is slight 
change. Conditions in Chesapeake Bay 
have not been good on account of severe 
weather and oystermen find that the 
crop is not nearly as good as was ex­
pected. Prices in that part of the coun­
try have advanced sharply. Larger 
growers in the north who husband their 
resources to take care of the trade 
throughout the season report plenty of 
stock to care for a steady business, al­
though the trade depending on the 
small grower is liable to have trouble 
at any time particularly if suddenly 
severe weather sets in.

MONTREAL.
FISH.—The supply of halibut is short 

and prices on this line will likely ad­
vance during the week. All lines of fish 
are moving freely and with the Lenten 
season looming ahead surplus stocks are 
being snapped up.

FRESH AND FROZEN.
Flounders ....................................................... .
Dressed perch ........................ ..................... .
Fancy spring salmon, per lb. .................
Large shed naming, each ................... ....
Market ood, eases, SO lbs., per lb............
Leas than case ..............................................
Smelts, fancy .................................................
Haddock ..........................................................
Halibut, per lb. ......................................... .
Herring, frosen, per 100 flab ......................
Mullets ........... . ................................ .
Pike, dreesed and headless, lb. .............
Pike, round ......................................... ..........
Steak, cod .................................................... .
Maskers! ..........................................................
B.C. red Mteao ..............................  ........
New Osspe salmon, per lb. ....................
Qualls salmon ..............................................
No. 1 smelts, per lb. .................................
Lake trout, per lb. ....................................
Whiteflah, large, per lb. ..............................
Whiteftsh, small, lb. ...................................
Pure ood tablets, » l ib. tablets ...........
Barbette (dreesed) bnllheedi. per lb........

0 10
e »

0 18 020
008
004
0 04%
0 13
• M

0 12 0 13
2 00

0 04Mi 006
000

0 06 (MW*
0 01

0 10 0 12
0 19
0 18

0 07% 0 «
0 11
0 12
0 11
• w
13»
0 01

Black Sea bass ....................................................... 0 12
Fancy blueflsh ......................................................... 0 16
Fancy weakflsh ....................................................... 0 12

PREPARED FISH.
Boneless cod, in blocks or pkgs., lb__ 7, 8, 10, 11, 12
Dry pollock, 100 lb. bundles, per bundle.............  5 60
Shredded cod, 2 doz., in box, per box ................  1 80
Boneless strip cod, 30-lb. box ...................... ..........  0 10

SALTED AND PICKLED.
New green cod, per bbl., 200 lbs.............................. 10 00
New Labrador herring, per bbl................................  6 75
New Labrador herring, per half bbl........................ 3 10
No. 1 mackerel, pail ................................................. 2 00
No. 1 mackerel, naif bbls.......................................... 8 00
Lake trout, kegs ......................................................... 6 00
No. 1 green haddock, per 200 lbs.................  7 60 8 00
Salt eels, per lb....................................................... 0 06
Salt sardines, bbls.................................................. 6 00
Salt sardines, half bbls.......................................... 2 75
Lake trout, half bbl............................................... 6 00
Scotch herring ....................................................... 6 86
Scotch herring, keg ................................................. 1 10
Holland herring, bbl. ...........................  10 60
Holland herring, half bbl......................:.............. 6 00
Holland herring, keg ............................................ 0 78
Boneless new herring, 10-lb. boxes .................. 0 ISM
Salt eels, per lb. .................................................... 0 01%
Labrador salmon, bbls. .............................  15 00 17 00
Labrador salmon, half bbls. ..................... 8 00 9 00
Sea trout, half bbls. .......................................... 12 50
„ SMOKED.
Bloaters, box .....................................................  1 10
Yarmouth bloaters, fancy, per box ........................ 1 25
Haddles, fancy. 15-lb. boxes, per lb......... 0 07 0 07%
Fillets, fancy, 15-lb, boxes, per lb........................... 0 11
Herring, new, rooked, per box ............................  013
Kippere (small), per box of 50 fish......................  1 25
Smoked salmon, per lb............................................... 0 26
Boneless smoked herring, 4 lb. boxes, per lb...... 0 10
, SHELL FISH.
Solid meats—Standards, gal., 11.70; selects, gal. 1 90 
Bulk .tand.nl». gal.. 11.«6; .elect» ................. 77.. ICO

TORONTO.
FISH.—This year has been a peculiar 

one for almost all lines of fish and it 
lias been hard to state just what is go­
ing to happen next. According to pres­
ent outlook there will probably be 
enough western salmon to meet demand 
but outside that, outlook is exceedingly 
dark. Halibut continue firm and scarce 
but with no price change. Supplies of 
haddock are small locally but are suf­
ficiently large to meet the demand which 
at no time is heavy.

Lobsters are being imported, but no 
wholesale price can be given as retailers 
usually import direct.

Supplies of oysters keep coming for­
ward continually and are being well met 
retail by demand. Quality continues ex­
cellent and is said by some dealers to be 
better than for several years. Business 
keeps decidedly brisk. "This is by far 
the best season we have ever had,” said 
one dealer this week, and other opin­
ions expressed were equally encouraging. 
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FROZEN FISH.
Halibut, per lb............................................... 0 11 0 12
Trout, per lb. .............................................. 0 11 0 12
Cohoe salmon, headless and dressed .................. 0 12
Qualla salmon, per lb............................................ 0 10%
Sea herring, per 100 ................................... 2 00 2 50
Lake Superior herring, per 100 ........................... 3 60
Cod, per lb. straight .......................................... 0 06
Haddock, per lb. straight ................................... 0 05
Whitefish, per lb. straight ................... ». 0 10 0 12
Headless pike, per lb. straight ........................... 0 07
Pickerel, per lb. straight .................................... 0 00
Lake Erie herring, per lb. straight..................... o 06

FRESH CAUGHT FISH.
Steak, cod ................................................................ o 08
Haddock ..................... ........................................... o 07 *

SMOKED.
Ciscoes, per basket ................................................. i 00
Finnan haddie .......................................... ,............ o 00
Smoked fillets ......................................................... o u
Smoked bloaters, 60s .............................................. 125
Kippers ..................................................................... 1 25
_ ,, PREPARED.
Shredded cod, 2 doz. pkgs. to box .................. 2 25
Acadia cod, 2-lb. boxes. 12 to crate .............. 2 00
Cod in loose stripe, 25-lb. to box, lb.............. 0 MM
Skinless, cwt, (MW lb. boxes) ............................. 7 01
, w w SALTED AND PICKLED.
Labrador herring, per keg ................................... 19
Labrador herring, per barrel ................................ 5 75.
Labrador trout, per keg ...................................... 7 25.
Scottish herring. Loch Pyne, per kit.............. 1 !►
Holland herring, per keg ........................... 0 80 0 8fr
Oysters—

Selects, per gallon ...............................  l 75 2 (KT
Straight. 1 gal. lota ...................................... 1 75
Straights. 3 gal. lota .................................... l T0t*
Straights, 5 gal. lots ........................................ 1 66

Shrimps—
1 gallon cans .................................................... 1 2fr
2 gallon cans .................................................... fg»

Smrit”"0" Ca"S .................................................... * "
No. 1, per lb...................................................... 111
Extra, per lb...................................................... 0 16

HALIFAX.
FISH.—The local fish trade is quite 

active. There is a heavy run of fish on 
the inshore banks, and as result, indus­
try has been given a boom. The vessels 
fishing out of Canso having made enor­
mous catches of haddock. The run is 
unprecedented for season of the year.

Lobsters continue scarce and high. 
The receipts are not sufficient to supply 
the local demand. There has been a 
heavy decrease in shipments to Boston, 
the last steamer taking only 87 crates.

ST . JOHN.
FISH. — The weather man does not 

seem in sympathy w ith local dealers in 
so far as their fish department is con­
cerned. Unfavorable weather was re­
sponsible for falling off in supplies. The 
stocks of regulars, halibut, cod, had­
dock, etc., were fair but not np to the 
demand,



Firmer Tendency to Provision Market

püduœ gei «a

Hogs Reported Somewhat Scarce—Pure Lard Rather Weak—Egg Market Takes 
on Firmer Tone—Continued Severe Weather Would Strengthen Eggs Consider­
ably—Butter Situation Difficult to Fathom Accurately.

A much firmer tone prevails in the 
egg market this week. As yet buying 
is pretty much hand-to-mouth as retail­
ers do not care to stock up for more 
than a day or ■ two ahead. But with 
quantities of storage .eggs becoming 
lower, prices have advanced slightly in 
Chicago and prospects are better for the 
wholesaler than for some time. Stocks 
in Canada are said to be fairly low. 
Speculative eggs are entirely worked off 
the market, and now dealers feel that to 
take care of their own trade they must 
hold onto what stocks they have. In 
Montreal stocks are reported as especi­
ally low, and in Toronto eggs are none 
too plentiful although by no means 
scarce. New laids are offering much 
more freely now and in some parts have 
dropped considerably in price. The egg 
situation depends very greatly at pres­
ent on weather conditions but less fear 
is had of the supplies of storage eggs in 
the South than formerly.

Offerings both in cattle and hogs have 
been light ever since later part of De­
cember. To some extent this has caus­
ed a scarcity in supplies of provisions. 
Prices in lard continue low, however, 
with little chance of any advance owing 
to importations from the States where 
prices are low and general feeling easy.

MONTREAL.
PROVISIONS. — Prices remain firm 

and as hogs are high and rather scarce, 
prices will in all likelihood advance 
somewhat with possible exception of 
pure lard which is weak owing to impor­
tation from United States where prices 
are easier. Compound lard remains 
firm.

It is also general opinion that the dis­
astrous fire in Calgary will have effect 
of stiffening prices here as the destroy­
ed stock will be largely replaced from 
stocks in the East. While it is too soon 
to predict just what the result will be, it 
it a reasonable conclusion to anticipate 
some higher prices. The American mar­

ket is weak but it is expected this will 
brighten up and advance. Receipts are 
light and demand brisk.
Long clear bacon, heavy, lb............... ..................... 0 14
Long clear bacon, light, lb....................................... 0 18
Extra large sixes, 28 to 40 lbs., per lb.............. 0 13Vi
Large sizes, 20 to 28 lbs., per lb........................... . 0 15
Medium sizes, 16 to 19 lbs., per lb........................ 0 16%
Extra small sizes, 10 to 14 lbs., per lb.................  0 17
Bone out, rolled, large, 16 to 26 lbs., per lb........ 0 16
Bone out, rolled, small, 9 to 12 lbs., per lb.......... 0 10
Breakfast bacon, English, boneless, per lb........ 0 18%
Windsor bacon, skinned, backs, per lb............... 0 21
Spiced roll bacon, boneless, short, per lb............. 0 16%
Picnic hams. 6 to 12 lbs. ........................................  0 13%
Wiltshire bacon (50 lb. sides) .............................. 0 17%
Cottage rolls, small, about 4 lbs. ........................ 0 16%
Boiled ham, small, skinned, boneless .................. 0 24
Hogs, live, per cwt. ................................................. 8 80
Hogs, dressed, per cwt..................................  12 50 12 76
Pure Lard-

Boxes, 60 lbs. net. per lb. ..............................  0 14%
Cases, tins, each 10 lbe., per lb.................... 0 IS
Cases, tins, each 6 lbs., per lb.................... 0 16%
Cases, tins, each S lbs., per lb........................ 0 15%
Pails, wood, 20 lbs. net, per lb........................... 0 14%
Tube, 50 lbs. net, per lb; ................................ 0 14%
Tierces, 576 lbe., per lb. ................................... • 14%
One pound bricks ................................................ 0 16%

Compound Lard-
Boxes, 60 lbe., per lb. ..................... .................. 101%
Oases, 10-lb. tins, «0 lbs. to case, per lb....... 0 10%
Cases, 5-lb. tins, 00 lbs. to case, per lb....... 0 10%
Cases. 3-lb. tins, 00 lbs. to case, per lb....... 0 10%
Pails, wood. 20 lbe. net, per lb.................... 0 10

tin.JO Ihk «row, p«r.Ib........................ IW
Tubs. 60 lbs. net, per lb. ................................ 0 09%
Tierces, 375 lbe.. per lb. ................................... 0 09%
One pound bricks, 60 lbe. to case................... 0 11

Pork-
Heavy Canada short cut mess, bbl., 36-45 pieces 28 50 
Canada short cut back pork, bbl., 46-56 pieces. 28 00
Heavy short cut dear pork, bbl................None offered
Clear fat backs ..........................................................  28 60
Heavy flank pork, bbl.................... ............................ 28 00

Dry Salt Meata-
Qreen bacon, flanks, lb................................................ 0 16%
Plate beef, barrel ..............................................None offered

Cooked Meats—
Jellied tongue, 10 lb. open tins, per lb................ OS
Headcheese, per lb. ....................................................  0 10
English brawn, per lb. ........................................... 0 12%
Jellied hock, 6 lb. tins, per tin .............................. 0 76
Cooked picked pigs feet (in vinegar), kits 26 Ibi,

BUTTER.—Owing to the destruction 
by fire of one of the largest cold storage 
plants in Western Canada, there is a 
brisk demand for butter which will make 
a big hole in stocks here and tend to 
stiffen prices. Prices are firm but ad­
vances are expected.

i*

EGGS.—Owing to soft weather eggs 
declined dropping off 5c. The colder 
weather will stiffen prices and it is ex­
pected that prices will firm- Cold 
weather will lessen the local supply.
New laid

HONEY.—Supply of Canadian honey 
is scarce due to shortage caused by the 
heavy rainfall last September.
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Honey is being imported from Ja­
maica, Chile and some is coming from 
South Africa.

Quality is stated not to be as good as 
the Canadian product which is claimed 
to be the best obtainable. Nearly all 
the incoming honey is buckwheat honey.
Honey-

Clover honey, per lb.............................................  0 12%
Buckwheat honey, per lb..................................... 0 10

TORONTO.
PROVISIONS.—The general feeling 

in provision market is a little better this 
week. For this season good amount of 
business is passing, and at last, effect 
of the holiday is becoming a thing of the 
past.

Offerings at local stock markets con­
tinue light and through keen demand are 
taken up generally by local dealers.

Practically no change is noted in the 
lard situation. Through offerings in 
hogs being as light and prices low, lard 
is not being manufactured in large 
quantities. Besides if the price were 
raised, American lard would probably 
come on to the market. Under present 
conditions little change in the situation 
is expected.

LW hum. {Mr lb.
per lb.

Pickled Meat»—le Ices
Heavy
Short cat, per
Cooked

per lb.
Lard, tube, tier lb.
Lard, palls, per lb.
Lard, compounds.
Live hogs, local
Live bogs, at country
Dressed hogs

per lb., tierces 
points ........

0 18% • IT
• M 0 17
Oil • 16*

0 21*
• a 08
0 19 0 21
0 14% 
• 12%

• 14* 
OU*

BN 8 00
V 00 BN
on 08
0 14 0 16
0 14 
• 13 • is*

ÎÜS 0 13%
0 14
ON*

8 50
8 15 8 a

13 00

BUTTER.—Deliveries in butter still 
continue fairly heavy and practically no 
change is reported. New Zealand but­
ter has been brought into this market 
during past couple of weeks. It can be 
laid down here at 30 cents, and sold ont 
at 32 or 33 cents, still leaving a slight 
margin for the dealer. At present
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everybody is holding stocks and hoping 
for cold weather. Stocks on hand seem 
sufficiently heavy to take care of the 
trade, but not much more than that.
„ _ Pirn».
F mb creamery print ....... .............................. ON 0 32
Creamery eaUdi ....................................................... IN
Farmen’ eeparator butter ...........................  0 27 ON
Dairy prints, choice ...................................... ON ON
Dairy aolida ............................................ OS OS

EGOS.—New laid eggs are now com­
ing in fairly freely and with continued 
mild weather would no longer likely be 
scarce article on the market. Storage 
eggs in Chicago have advanced a little 
recently and even further advances are 
looked for. Speculative eggs are now 
completely worked off the market and 
holders have to keep all they now have 
to take care of their trade. Lent com­
ing almost a month earlier this year 
(Starting Feb. 6), will cause a marked 
increase in demand and tend to stiffen 
the market.

At present market is practically a 
weather market and retailers are buying 
only according to daily wants. Pros­
pects, however, are brighter than last 
week. Present prices range 10 cents 
lower than a year ago.

Strictly new laid, per doz. .................. 0 38 0 40
Storage, per do*. .....................................  0 25 0 26
Pickled, per doa....................................  0 25 0 26

CHEESE.—Little business is passing 
in the cheese market and local situation 
remains pretty quiet. Demand, for 
June's and September’s is good but not 
heavy. Poorer grades are almost all off 
the market.
__ New. Old.

ftT!!« SSt
% Twin ...................................................... 0 It ON
StOton ........................................................ 0 10 ON

POULTRY.—Poultry supplies have 
fallen off considerably but there is yet 
sufficient demand to keep receipts clean­
ed up pretty well up to date. Hotels 
and other large institutions are drawing 
now from frozen stocks and thus have 
decreased the demand on the market.
POULTBT (price

I 10 0 It—0 13
WHOLESALE PRICES (to dty 

Spring clgckens. dressed, lb. ...................

». Oil

HONEY.—Prices in honey range just 
a little high to cause any great demand. 
After the free spending during Christ­
mas season the consumer is inclined to 
tighten up the purse strings and regard 
honey as a luxury. Demand is hardly as 
heavy as it ought to be for season. A 
fairly firm tone prevails, however.
White doter 
White "

Nib. poll*, per lb.. 
N4b. pells, per lb. 

w. Mb. relis, per lb.. 
<Hb. ties, IK ............

IN
IN

o mton
013
IMH

Why Butter Production Has Declined
Fanners Could Not Oct Help and so Disposed of Many Dairy 
Cattle—In 1911 There Were 108,000 Lees Than in 1910—None 
Going to Great Britain—Dairy Men’s Aso elation Want Gov­
ernment to Pay Inspection of Cheese Weight Scales.

Canadian daily newspapers are mak­
ing much of the report sent out from 
Kingston, Ont., that not a pound of but­
ter has been exported from Canada since 
March last. Readers of The Grocer 
were of course well acquainted with the 
situation in butter. Last winter it was 
frequently. mentioned in our editorial 
colums that so far were we from ex­
porting butter to the Old Country, we 
were actually bringing it ourselves from 
New Zealand.

One Kingston despatch reads : 
/‘Startling statements regarding the 
dairying industry in Ontario were made 
at the thirty-third annual convention of 
the Dairymen’s Association of Eastern 
Ontario. In an exhaustive review of 
Canada’s domestic and foreign trade in 
dairy products, J. A. Ruddick, dairy 
commissioner for the Dominion, showed 
that not a solitary pound of Canadian 
butter had been shipped to Great Britain 
since last March, as compared with 
shipments of 34,000,000 pounds in 1903, 
the record year for exports to the Old 
Country.

“ ‘Indeed,’ said Mr. Ruddick, ‘this 
great dairying country, one of Britain’s 
principal sources of supply a few years 
ago, found it necessary last year to go 
to the opposite end of the earth (New 
Zealand) for supplies to feed her own 
people, and the indications are that the 
imports of butter into Canada this year 
will reach several million pounds. ’ ”

Less Dairy Cattle Raised.
The reason for this great change in 

the bntter situation is due to two 
things—an increase in population and a 
decline in the dairy industry. In 1911 
there were 106,000 fewer dairy cows on 
the farms of Ontario than in the pre­
vious year. This followed from the dis­
tressing scarcity of labor for the farm 
in 1910. Unable to secure helpers the 
farmers had been compelled to get rid 
of their cattle. With these conditions 
facing us, there is no wonder butter has 
advanced in price in recent years.

Speaks Against Green Cheese.
Another important matter discussed 

at the convention of interest to the trade 
was the great care in cheese manufac­
ture required to hold our own in the 
British market with other countries.

H. E. Hodgson, of the Montreal Pro­
duce Exchange, and a member of the 
Government Cheese Commission, offered 
some counsel to the cheese makers. 
“Canada's splendid export trade in 
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cheese is threatened by excessive ship­
ments of green goods,” said he, “and I 
would urge upon them to-stop the evil.”

Want Government to Pay.
The Committee on Resolutions brought 

in the suggestion that “in the opinion of 
this" association all scales at cheese fac­
tories should be tested at least annually 
and that the entire cost of the same be 
borne by the government.”

This is along same lines as petition 
sent out by the Ontario Retail Grocers’ 
Association which will be presented to 
the Federal Government.

----- @——
DEVICE FOR LIFTING CHEESE 

COVERS.
A. McCormick & Son, grocers, Rich­

mond Street, London, Ont., employ a 
device for lifting cheese cover» out of 
the way which is so easily arranged that 
it is a wonder it is not more widely 
used. An iron weight at the end of a 
rope running through a small pulley at­
tached to the ceiling is just heavy 
enough to carry up the lid when the 
clerk goes to cut off a piece of cheese. 
In this case the covers are permanent 
metal cases. They are within reach as 
soon as the clerk is through cutting, and 
in the meantime are not lying where 
anyone will stumble over them, or tak­
ing up valuable counter room.

A LIGHTHOUSE WINDOW.
Scaudrett Bros., London, Ont., had a 

holiday season window display which 
required more care than the average. 
The feature was a four or five-foot 
representation of a lighthouse, built 
chiefly of lemon and citron peel, convex 
side outward. Electric light shone 
through red tissue paper windows in the 
top, and small flags surmounted the 
structure. A balcony was built about 
three-quarters up the tower by the sim­
ple means of a small barrel or cask lid, 
and the “pipe” rail was of vermicelli. 
Currants and other fruit formed the 
“water" below.

CALENDARS FOR 1913.
Matthews Laing, Ltd., have issued a 

large and appropriate calendar for 1913. 
The illustration in colors presents a 
ranching scene, showing the cowboys 
rounding up a herd of cattle. Pictures 
of the different branches of the company 
are also reproduced as well as cuts of 
some of the company's products.
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QUOTATIONS FOR PROPRIETARY ARTICLES
SPACE IN THIS DEPARTMENT IS $40 PER INCH PER YEAR

BAKING POWDER.
W. B. OILLARD * CO. 

Diamond.
1-lb. tine, 2 do*, in caae . .12 00 
H-lb. tlna, 8 do*. In case.. 1 20 
H-lb. tlna, 4 do*. In caae .. 0 78

ROYAL BAKING POWDER.
Sixes. Per do*.

Royal-—Dime .... .............. 0 96
44 14-lb. ...... ............... 1 to
“ 6-os. ......... .............. 1 86

H-lb............ ............  2 66
“ 12-os.........

1-lb.............
B-lb..............

- 6-lb.............. .............. 22 35

White Swan Wheat Kernel*, per 
do*., 11.60.

White Swan Flaked Rice. $1. 
White Swan Flaked Pea*, per

do*., 81.

F. COWARD.
402 Spadlna Avenue, Toronto 

Finked Rice, Sago, and Tapioca 
In 5c cartons, per do*., 46c. 

Potato Flour (finest) In 10c car­
tons, per do*., 90c. 

Self-raising Flour fas prepared 
In England), In 10c cartons, per 

do*.. 96c.
Barrels—When packed In barrels 
•ne per cent, discount will be 
allowed.
WHITE SWAN SPICES AND 

CEREALS. LTD.

DOMINION CANNEES. 
Aylmer Jams. Per do*. 

Strawberry, 1912 pack ....$ 2 IS 
Raspberry, red, b'vy syrup 2 16 
Black currant ..................... 2 00

White Swan Baking Powder— Red currant.......................... 1 86
6-lh. sise. S8.2B: 1-lb. tine. 82: Peach, white, heavy syrup 1 60
12-os. tins, 31-60; 8-os. tins, 31-20; Pear, Bert., heavy eyrup 1 77H
6-o*. tins, 90c; 4-ox. tins. 66c; Jellies.
6c tine, 40c. Red currant......................... 2 00
BORWICK’S BAKING POWDER Black currant..................... 2 20

Sixes. Per dos. tins. Crabapple............................ 1 66
Borwlck’a H-lb. tins . 1 86 Raspberry and red currant 2 00
Berwick's H-lb. tine . 2 36 Raspberry and gooseberry. 2 00
Berwick’s 1-lb. tins . 4 66 Plum Jam ........................... 1 65

COOK'S FRIEND BAKING Green Gage plum, atonelees 1 66
POWDER. Gooseberry .......................... 1 85

Cartons— Per dos. Grape .................................... 1 66
No. 1, 1-lb., 4 dosen . 8 48 Marmalade.
No. 1, 1-lb., 2 dozen . 2 88
No. 2, 5-0*., 6 dosen . 0 80 Orange Jelly........................ 1 66
No. 2, 6-ox., 3 dosen . 0 86 Green fig.............................. 2.26
No. 8, 2H-OS., 4 doxen 0 46 Lemon ...................... ......... 1 68
No. 10, U-ox„ 4 doxen 2 10 Pineapple ............................. 2 08
No. 10, 12-ox., 2 dosen 2 20 Ginger .................................. 2 28
No. 12, 4-oi„ 6 dozen .... 0 70 Pure Preserve*—Bulk.
No. 12, 4-o*„ 8 dozen . 0 76

In Tin Boxes— 6 lbs 7 lbs.
Ne. IS, 1-lb., 2 doxen . 8 00 Strawberry .............. 0 68 0 96
No. 14, 8-os., 3 doxen . 1 76 Black currant ......... 0 66 8 96
No. 16, 4-ox., 4 doxen . 1 10 Raspberry ............... 0 68 0 95
No. 16, 2tt-lba.................... 7 26
No. 17. 6-lbs........................... 14 00
FOREST CITY BAKING POW- 

DBD.
6-os. tlna ............................ 0 78

12-os. tlna .............  1 28
16-o*. tine ...........................  1 76

14's and 30's per lb.
Strawberry......................  0U
Black currant.................. 0 IS
Raspberry......................... 0U

Freight allowed up to 28c per 
100 lbs.

BLUE.
Keen's Oxford, per lb......... 0 17
In M-lb. lots or case .... 0 16 
COUPON BOOK 8—ALLISON'S. 
For sale In Canada by The Kby- 
Blaln Co., Ltd., Toronto; C. O. 
Beeuchemln A Fils, Montreal, $2, 
S3. SB. Sio. Sis. and 320. All same 
price, one else or assorted.

UN-NUMBERED.
Under 100 books ... .each 0 04 
100 books and over, each 0 6014 
600 books to 1,000 books 0 08 

For numbering cover and each 
coupon, extra per book 14 cent. 

CEREALS.
WHITE SWAN SPICES AND 

CEREALS, LTD.
White Swan Breakfast Food, 2 

do*. In rase, per case, 88.00.
The King's Food, 2 do*. In case, 

per case, St B0.
White Swan Barley Crisps, per 

doe_ 81
White Swan Self-rising Buck­

wheat Flour, per dosen. Si- 
White Swan Self-rlalng Pancake 

Fleer per dee* 8L

COCOA AND CHOCOLATE.
THE COWAN CO., LTD. 

Cocoa—
Perfection, 1-lb. Uns, dos.. 4 40 
Perfection, V4-lb. tins, dos. 2 88 
Perfection. 14-lb. tine, dos. 1 28 
Perfection, 10c sise, dos... 0 SO 
Perfection, 6-lb. tins., per lb.0 88 
Soluble, bulk. No. L lb... 0 20
Soluble, bulk. No. 2. lb.........0 18
London Pearl, per lb......... 0 22

Special quotations for Cocoa In 
barrels, kegs. etc.

Unsweetened Chocolate— 
Supreme chocolate, 14’s 12-

lb. boxes, per lb.............. 0 SS
Perfection chocolate, 20c 

else, 2 dos. in box, dos.. 1 80 
Perfection chocolate, 10c 

sine, 2 and 4 dos. In bos
per des ............................  0 SO
Sweet Chocolate— Per lb. 

Queen's Dessert, H’e snd
V4’a, 12-lb. boxes ............  0 40

Queen’s Dessert, Fs, U-lb.
boxes........................ .

Vanilla, 14-lb, 6 and 12-lb.

boxes ................................. 0 86
Diamond, Fa, 6 and 12-lb.

boxes................................. 0 28
Diamond, 0’s and Ts, 6 and

12-lb. boxes .....................  0 24
Diamond, 14’*. 6 and 12-lb.

boxes................................. 0 28
Icings for Cake—

Chocolate, white, pink, lemon, 
orange, maple, almond, cocoa- 
nut, cream. In H-lb. packages, 
2 dos. In box, per dos.. 0 90 
Chocolate Confections—Per lb.

Maple buds, 6-lb. boxes ... 0 86 
Milk medallions. 6-lb. bxs. 0 86 
Chocolate wafers, No. L

6-lb. boxes .......................  0 80
Chocolate wafers. No. 2,

6-lb. boxes ...................... 0 28
Nonpareil wafers. No. 1,

6-lb. boxes ....................... 0 SO
Nonpareil Wafers, No. 2,

6-lb. boxes .......................  0 26
Chocolate ginger, 6-lb. bxa. 0 80 
Milk chocolate wafers, 6-lb. 

boxes.............................  0 86
Coffee drops, 6-lb. boxes .. 0 36 
Lunch bars, 6-lb. boxes .. 0 36 
Milk chocolate, 6c bundles,

8 dos. in box, per box.. 1 86 
Milk chocolate. 6c cakes,

8 dos. In box, per box.. 1 86 
Nut milk chocolate, 14’a, 6-

lb. boxes, lb.......................  0 86
Nut milk chocolate, 14's, 6-

1b. boxes, lb.......................  0 86
Nut milk chocolate, 6c bars,

24 bars, per box ............. 0 90

HPPB’B.
Agents—Willson A Warden, 

Toronto; Forbes A Nadeau, 
Montreal; J. W. Gorham A Co., 
Halifax, N.8.; Buchanan A Gor­
don, Winnipeg.
In 14, 14 and 1-lb tins, 14-

lb. boxes, per lb...............  0 88
Smaller quantities.............. 0 87

JOHN P. MOTT A CO.'S.
O. J. Esta brook, St. John, N.B.; 

J. A. Taylor, Montreal, P.Q.; 
F. M. Hannum, Ottawa, Ont; 
Joe. E. Huxley A Co., Winnipeg, 
Man.; Tees A Persae, Calgary, 
Alta.; Johnson A YOrkney, Ed­
monton ; D. M. Doherty A Co„ 
Vancouver and Victoria.
Elite. 10c else (for cooking)

dosen ................................. 0 90
Mott's breakfast cocoa, 2-dos.

10c else, per dos. ........... 8 86
Nut milk bars, 2 dosen In

box ..................  0 80
" breakfast cocoa. 14’s

and 14's ....................... 8 86
" No. 1 chocolate ......... 0 SO
“ Navy chocolate, 14's .. 0 26 
“ Vanilla sticks, per gra 1 00
** Diamond chocolate, 14’s 0 24 
** Plain choice chocolate

liquors .....................  20 88
** Sweet chocolate coat­

ings .......................... 0 28

WALTER BAKER A CO., LTD.
Premium No. t chocolate, 14 

and 14-lb. cakes, 88c lb.; Break­
fast cocoa, 1-6, 14. 14. 1 and 8-lb. 
tins. 88c. lb.; German's sweet 
chocolate, 14, and 14-lb. cakes, 
6-lb. boxes, 26c lh.; Caracas 
sweet chocolate, 14, and 14-lb. 
cakes, 6-lb. boxes, 82c lb.; Auto

sweet chocolate, 1-6 lb. cakes, 6- 
lb. boxes, 32c lb.; cinquième 
sweet chocolate, 1-6. cakes, 6- 
IU. boxes, 20c lb.; Falcon cocoa 
(hot or cold soda), 1-lb. tlna, 84c 
lb.; Cracked Cocoa, 14-lb. pkgs., 
6-lb. bags, 31c lb.; Caracas tab­
lets, 6c cartons, 40 cartons to 
box, 81.28 per box.

The above quotations are f.o.b. 
Montreal.

COCOANUT.

CANADIAN COCOANUT CO.

Packages—6c, 10c, 20c. and 40c 
packages, packed In 16-lb. and 
30-lb. cases. Per lb.

1-lb. pkgs. White Moss. .. 8 26 
14-lb. pkgs. White Moss .. 0 27 
14-lb. pkgs. White Moss .. 0 28 
1 and 14-lb. pkgs., assort­

ed ...................................  8 2614
14 and 14-lb. pkgs., asstd. 6 2714 
14-lb. pkgs., astd„ In 6-lb.

boxes ................................ 0 28
14-lb. pkgs., astd., la 6-lb.

boxes ................................. 8 29
14-lb. pkgs., astd., 6, 16, 16-

lb. cases............................ 8 88
Bulk­

in 16-lb. tlna, 20-lb. palls and 
10, 26 and 60-lb. boxes.

Palls Tins Bbls.
White Moss, fine

strip............. 0 19 8 21 8 IT
Best shredded . 8 18 .... 0 16
Ribbon ........... 0 16 .... 8 IT
Macaroon .... 0 IT .... 0U 
Desiccated .... 0 16 .... 8 14
CONDENSED AND EVAPOR­

ATED MILK.
BORDEN MILK CO.. LTD.
East of Fort William,' Ont 

Preserved— Per Case
Eagle Brand, ea. 4 dos.... 86 00 
Reindeer Brand, ea. 4 dos. 6 00 
Silver Cow Brand, ea. 4 da 6 40 
Gold Seal Brand, ea. 4 dos 6 28 
Mayfiower Brand, ea. 4 dos 6 26 
Purity Brand, ea. 4 dos... 6 26 
Challenge Brand, ea. 4 dos 4 78 
Clover Brand, ea. 4 dos.... 4 76 

Evaporated (Unsweetened)—
St. Charles Brand, small,

ea. 4 dos. ......................... 2 88
Peerless Brand, small, ea.

4 dos. ................................ 2 88
St. Charles Brand, Family,

ea. 4 dos............................ 8 98
Peerless Brand, Family,

ea. 4 dos. ......................... 8 68
Jersey Brand, Family, ea.

4 dos................................... 8 98
St. Charles Brand, tall, as.

4 dos. ................................ 4 I»
Peerless Brand, tall, ea.

4 dos................................... 4 88
Jersey Brand, tall, ea. 4

dos. ......... ........................ 4 88
St Charles Bland, Hotel,

ea. 2 do*. ........................  4M
Peerless Brand, Hotel, ea.

2 dos. ................ ............ 4 M
Jersey Brand, Hotel, ea.

2 dos. ..........   4M
St Charles Brand, gallons,

each. It dos....................... 4 76
“Reindeer** Coffee A Milk, •

as. 2 dos. ............................ 8 M
“Regal" Coffee and Milk,

en. 2 doe. ....................... 4 88
"Reindeer" Cocoa A Milk, 

an. 2 dos............................  4M
8 48
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PURE LARD is a staple where a little waste wipes 
out a profit not very great at the best. Why not try 
the best lard substitute ever known—

EASIFIRST SHORTENING
made from the choicest vegetable fats, pure white in 
color with no waste, taste or smell. Thousands have 
been convinced that Easifirst is easy first in quality 
and lowest in price. Made under government 
inspection:

GUNNS Limited
Packers and Refiners

TORONTO

Mince Meat
After the holiday season is a good time to 
stock up. It does not pay to be sold out 
just when your customer wants supplies. 
Look over your stock of Mince Meat and 
see if you do not require some to keep you 
feoing. We have some very attractive 
new packaged 1 quart glass jars (12 in a 
case) 20 lb., 40 lb., and 75 lb. kits. These 
are very useful when empty.
The Mince Meat itself is finest.

F. W. FEARMAN CO.
LIMITED

Curers of "Star Brand"
Hams and Bacon

HAMILTON

Try Us on

BULK
MINCE MEAT

the next time 
you are buying.
Our quality will 
surprise you. We 
have what you 
want.

J. H. WETHEY, Limited
ST. CATHARINES

“THE MINCE MEAT PEOPLE."
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CANADA FIRST BRAND. 
The Aylmer Condensed Milk Co.

Per Cnee.
Canada First Baby Eva­

porated Milk..................... IN
Canada First Family Eva­

porated Milk ..................... IN
Canada First Medium (IN 

os.) Evaporated Milk.... 4 IN 
Canada First Hotel Eva­

porated Milk .................... 4 29
Canada First Gals Evapor­

ated Milk, Manufactur-
er’s Special....................... 4 76

Canada First Condensed
(sweetened) ............... .. 6 26

Rose Bnd Condensed Milk $ U 
Beaver Condensed Milk ... 4 64 

COFFEES.
KBY-BLAIN, LIMITED. 

Standard Coffees.
Roasted whole or ground, pack­

ed In damp-proof bags.
King Edward .................. 0 64
Club Houee .....................  0 88
Nectar........................... N 82
Royal Java and Mocha. 0 82
Empress ...........................  0 80
Dnchees ............................  0 20
Ambrosia..................... 0 28
Plantation.................... N 26%
Fancy Bourbon.......... 0 26
Crushed Java and Mocha 6 10

Package Coffee.
Gold Medal, 2-lb. tins.
whole or ground ......... 0 31

Gold Medal, 1-lb. tins, do 0 82
Gold Medal, 14-lb. tins do 0 88
Anchor Brand, 2-lb. tins.
German Dandelion, 1-lb.

tine, ground.................. 8 26
German Dandelion, 14-lb.

tins, ground ................ 8 28
English Breakfast, 1-lb.

tins, ground ................ 0 18
Grand Prix, 1 and 2-lb.

tins, ground.................. 0 80
Deml-Tasae, 1 and 2-lb.

tine, ground.................. 0 80
Flower Pot, 1-lb. pots.

ground ........................... 0 88
do..................................... 0 81

WHITE SWAN SPICES AND
CEREALS, LTD.

WHITE SWAN BLEND.
1-lb. decorated tins, lb... . 0 36
Mo-Ja, 14-lb. tins, lb....... . 0 82
Mo-Ja, 1-lb. tine, lb......... . 0 30
Mo-Ja, 2-lb. tine, lb........... . 0 80
Presentation (with tumblers) 28c 

per lb.
MINTO BROS. 

MELAGAMA BLEND,
round or bean— W.8.P. R.P.
1 and 14 ........... 0 80
1 nnd 14 ........... . 0 82 0 40
1 and % ........... 0 80

Packed In 80's and CN-lb. case. 
Terms—Net SO days prepaid. 
BRANSON’S SHERBET COT-

AGENT: F. COWARD.
402 Spadlna Avenue. Toronto.

Small alas....... 11.60 per dos^ net
Large slae....... 88.00 per do*., net

In 8 dosen free cases. Freight 
paid on % green order.

CEREALS.
Grape Net»—No. 22, IS; No. 28. 

84.60.
Post Toastie»—No. TS. 12JO. 
Poetum Cereal—No. 0. 82NS; No 

1. 12.70.

CONFECTIONS.
PEANUT BUTTER.

Ontario Prices 
MacLaren’s Imperial— Per dos.

Small, 2 dos....................... 0 06
Medium, 2 dos.................. 1 80
Large, 1 dos. .................... 2 76
Tumblers, 2 dos............... 1 88
Palls, 24 lbs., per lb..... 0 16 

CHEESE.
MACLAREN’S IMPERIAL.

Ontario prices per dos. 
Individual (each 2 dos) .. 1 00
Small (each 2 dos.) ......... 2 40
Medium (each 1 dos.) .... 4 60
Large (each % dos.) ......... 8 28
MacLaren’s Roquefort- 

Small (each 2 dos.) .... 1 40 
Large (each 1 dos.) .... 2 40 

MacLaren’s Canada Cream—
Small (each 1 dos.) .... 0 00 

Medium (each 2 dos.) .... 1 86
Large (each 1 dos.) ......... 2 40

FLAVORING EXTRACTS. 
SHIRRIFF’S.

1 os. (all flavors) dos. .... 1 00
2 os. (all flavors) dos. .... 1 16 
2% os. (all flavors) dos. .. 2 00
4 os. (all flavors) dos. .... 8 00 
6 os. (all flavors) dos. .... 8 78
5 os. (all flavors) dos. .... 8 60 
16 os. (all flavors) dos. ... 7 00 
82 os. (all flavors) dos. ... 8 00

Discount on appllcstlon. 
CRESCENT MFO. CO. 

Maplelne— Per dos.
2 os. bottle (retail at 60c) 4 60 
4 os. bottle (retail at 80c) 0 80 
8 os. bottles (retail at 11.60) 12 80 
10 os. bottles (retail at |8) 84 00 
Gal. bottles (retail at 820) 16 00 

GELATINE.
Knox Plain Gelatine (I qt.

sise), per dos. ................ 1 80
Knox Acidulated Gelatine

(2 qt. sise), per doe........ 1 80
CLARK’S PORK AND BEANS 

IN TOMATO SAUCE.
Per dos.

No. L 4 dos. In case......... 0 00
No. 2, 8 dos. In esse ...... 0 86
No. 8, flats, 8 dos. In case 1 18 
No. 8, tails, 8 dos. In case
No. 6, 1 dos. In esse.........
No. 12, % dos. In case .... 
LAPORTE, MARTIN * 

MONTREAL AGENCIES. 
These prices are F.O.B 

real. Imported Pens “Soleil” 
Per case

Très Fine, % kilo, 100 tins 18 60 
Fini, tins, 14 kilo, 100 tine 12 00 
Ml-Fine, tine. 14 kilo, 100

tine ...................................  11 00
Moyene No. 1. tine, to kilo.

100 tine ............................  10 60
Moyene No. 2, tine. 14 kilo.

100 tine ............................  10 00
Moyene No. 2 ..................... 9 00

Fre. "Petit” Peae.
Fine, tine, 14 kilo, 100.... 10 00 
Moyene, tine 14 kilo. 100.. 7 60 

Aeparagus, Haricots, etc. 
MINERVA PUR» OLIVE OIL. 
Case—

12 lltrw ..................
12 quarts ................
24 pints ..................
24 14-plnts ..............

Tins— Gall.
6 gals. 2s..................
2 gale. 6».................. ....... 2 06
1 gal. 10s ..................
14 gal. 20s................

RASKIN HE VICHY WATERS.
La Capitale, 00 qts. .

Ia Neptune, 60 qts.............  0 00
St. Nicholas, 60 qts.............  7 00
La Sanltas Sparkling, 60

quarte ................................. 8 00
Lemonade Savoureuee, 60 qts 8 00 
Lemon ade, St. Nicholas, 60

qts.....................................................  7 CO
CASTILE SOAP.

"Le Soleil,” 72 p.r. olive oil.
Case 12 lbs., 3-lb. bare, lb. 0 09 
Case 26 lbs, 11-lb. bare, lb 0 08 
Case 60 lbs. 44-lb. bare, ce 3 75 
Case 200 lbs. 314-os., case. 8 76 
“La Lune," 66 p.c. olive oil.
Case 12 lbs, 214-lb. bare, lb 0 0614 
Case 60 lbs, 44-lb. bars, case 8 36 
Case 100 lb»., 314-os. bars,

case ....... ........................... 1 80
Case 200 lbs., 814-os. bars,

esse ..................................... 8 48
ALIMENTARY PASTES. 

BLANC A FILS. 
Macaroni, Vermicelli, Animale, 
Small Pastes, etc.

Box, 26 lbs., 1 lb...............  0 0714
Box. 28 lb»„ loose............ 0 07

DUFFY A CO. BRAND.
Grape Juice, 12 qts............... 4 76
Grape Juice, 24 pte.............. 6 00
Grape Juice, 36 splits......... 8 75
Apple Juice, 12 qts............... 4 60
Apple Juice, 24 pte............... 4 60
Champagne de Pomme, 24 p 6 00 
Malta Golden Rueeett—
Sparkling Cider, 12 qts. .. 6 00
Sparkling Cider, 24 pte__  4 00
Apple Vinegar, 12 qts......... 2 40
CANNED HADDIEA, “THIS­

TLE” BRAND.
A. P. TIPPET A CO., Agents. 

Cases 4 dos. each, flats,
per cane ............................  6 40

Cases 4 dos. esch, ovals,
per case .........................  0 40

INFANTS’ FOOD. 
Robinson’s patent barley, 14-lb. 
tins, 81.26; 1-lb. tin», 12.26; Rob­
inson’s patent groats, 14-lb. tine, 
$1.28: 1-lb. tins. $2.26.

BOAR’S HEAD LARD 
COMPOUND.

0 06 N. K. FAIRSANK CO., LTD.
i 1 16 Tierces .....................
i 1 86 60 lb. tube .............

4 06 20 lb. wood palls ...
0 60 20 lb. tins ................ ....... 0 00%
CO., Cases, 8 lbs., 20 to caw. 0 10%

IS. Casw. » lbs., 12 to caw.. 0 10%
Moat- Cases, lu ins., 6 to caw. 0 10%

F.O.B. Montreal.
GUNN’S “EASIFIRST” SHORT­

ENING.
Tierce» .............................  0 0814
Tubs .................................. o 0044
20-lb. palls .....................  0 10
20-lb. tins ......................... 0 0814
10-lb. tins ......................... 0 1014
6-lb. tins .......................... o 1014
8-lb. tins .......................... 0 1014
1-Ib. cartons .................... 0 11

MARMALADE. 
SHIRRIFF BRAND. 

“SHREDDED.”
1 lb. glass (2 ds csss).$1 JO $1.80
2 lb. glass (1 ds case). 820 8.00 
4 lb. tin (1 ds ease)... 6.00 626 
7 lb. tin (14 ds case),. 820 826

“IMPERIAL SCOTCH.”
1 lb. g lane (2 ds csss) .$120 $126
2 lb. glass (1 ds case). 228 2.70 
4 lb. tin (1 ds ease)... 420 426 
7 lb. tin (14 ds cnee).. 7.16 720

MUSTARD.
COLMAN’S OR KEEN'S.

Per dos. tins
D. 8. 14-lb....................... 1 40
D. 8. F„ 14-lb..................... 2 60

D. 8. F., 1-lb........................  6 00
F. D„ 14-lb............................ 0 »
F. D„ 14-lb............................ 14»

Per Jar
Durham, 4-lb. Jar ..............  0 16
Durham, 1-lb. Jar ..............  0 26
MACLAREN’S IMPERIAL PRE­

PARED MUSTARD.
Ontario Prices.

Small case 4 dos.,’ per dos. 0 46 
Medium, cases 2 dos., dos. 0 80 
Large, cases 1 dos., dos... 1 86 
VERMICELLI AND MACARONI 
D. SPI NELLI CY., MONTREAL 

Fine.
4-lb. box “Special,” per box 0 22 
8-lb. box “Special,” box... 0 44 
6-lb. box "Standard." box. 0 2714 
10-lb. box "Standard." box 0 66 
60-lb. cases or 76-lb. bbla.,

per lb.................................. 0 06
28-lb. cases, 1-lb. pkgs.

(Vermicelli), per lb......... 0 08
Globe Brand.

6-lb. box "Standard," box 8 88 
10-lb. box “Standard,” box 0 80 
26-lb. cases (loose), per lb. 0 08 
28-lb. cases, 1-lb. pkgs„ lb. 8 06*4 

JELLY POWDERS. 
JELL-O.

Assorted case, contains 2
dos........................................ 1 80

Straight.
Lemon contains 2 dos....... 1 88
Orange contains 2 dos....... 1 88
Raspberry contains 2 dos. 1 88 
Strawberry contains 2 dos. 1 88 
Chocolate contains 2 dos... 1 88
Cherry contains 2 dos....... 1 88
Peach contains 2 dos........ 1 88
Weight 8 lbs. to case. Freight 

rate, 2nd class.
JELL-O ICE CREAM POWDER 
Assorted case, contains 2

dos. ........................  .........  2 88
Straight.

Cl as 2 dos... 2 88
Vi 2 dos....... 2 88
St atns 2 dos. 2 88
Li 2 dos..... 2 88
Vi line 2 dee.. 2 88
W to ease. Freight

I.
Il 8SBRT JELLY.

> Prices.
Ai $10.76 per gross.

[Used Gelatine.
Ci , 80c per down.
W ASHING TOW*

1RS.
A * CO„ AGENTS.
C grow ....$10 20
F er grow... 12 08
Si k. per gr... 18 28

0 CLEANER.
$ .................... 8 88
0 .................... 7 28

lays.
PURE SOAP.

6- re red). $4.16 web
w Quick Naptha as
s ,

rfc Naptbs Soap. 
O eked 188 bars to
«

tAPTHA. 
lo and Quebec:

L res .............$ 6 08
T more ...... 4 86
8 0_ LTD.. MONT-
R ” INSECTICIDE.
1- ....................$ 2 88
M .................... $88
M ....................180»
1 ....................1» 28
V lot ........... 28 8»
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Probably no other line of Coffees 
in the world have been made so 
easy and so satisfactory for the 
grocer to sell as the products of

CHASE C& SANBORN
MONTREAL

'‘Johnny on the Spot”
We have our ear to the ground, as it were, in Western Canada. Five 
great warehouses, and representatives in daily touch with the fast grow­
ing trade of this prosperous country—are the credentials that make us the 
proper salesmen for your line.

We want to handle the accounts in Western Canada for the manufactur­
ers of Europe, United States and Eastern Canada. Our experience and 
success has given us the confidence to guarantee sales.

Our aggressive salesmen are on the spot to do business.

NICHOLSON & BAIN, Who,esale Merchants
HEAD OFFICE, - WINNIPEG, MAN.

BRANCHES, REGINA SASKATOON EDMONTON CALGARY
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This is the package which is sure 
to bring you repeat sales. Finest 
quality—attractively boxed, giving 
a good profit.

Now is the Season 
for Nuts

Write us for prices. We have the 
most complete stock of all kinds of

Shelled Nuts
You need a good assortment of these 
for the winter trade. We can sup­
ply you to your satisfaction, both 
as to qual'ty and price.

W. P. Downey
Montreal, Que.

Fresh Fish 
Commands 

Trade
Shipments of all varieties 
arrive daily.
Our facilities for prompt 
handling ensure you hav­
ing fresh fish.

Georgian Bay 
Apples

We have a limited quan­
tity of high grade apples 
left. Order now.

LEMON BROS.
Owen Sonn4, Ontario

Lemon Market 
in Messina will 

advance very 
shortly—

BUY NOW
They’ll keep

St. Nicholas 
Home Guard 
Puck 
Kicking

J.J. McCABE
Agent

Toronto, - Canada

Grocery Advertising
has made Fortunes

for the retailer who has used the ads. published 
in this remarkable book. They arc not clever 
nonsensical ads; nor are they fanciful freaks. The 
selling phrases and descriptive advertising matter 
in this book cover every article sold by the 
grocer in practical, profit-pulling language.

The book is divided 
into departments, 
making it a simple 
matter to prepare a 
good ad.

Grocery Advertising is a book you have been 
looking for—it gives you the fruits of nineteen 
years’ practical advertising.

PRICE POSTPAID $2.00
TECHNICAL BOOK DEPARTMENT 
MacLeaa Pub. Ce., 143-149 University Ave., Toronto

GROCE1 
ADVERTISING
WILLIAM HUOM

John Bayne MacLean. R. G. Ding man. M.A. John Appleton
President. Managing Editor Associate Editor

The Financial Post
OF CANADA

"The Canadien Newspaper far Investor»”

Furnishes, each week, important facts 
regarding developments in Canadian Beal
Estate, Company Progress, the Money 
Market and the Business Outlook.

Î Provides, without extra charge, confiden­
tial and unbiased advice regarding any fin­
ancial proportion in which subscribers may 
be interested. Our Investors’ Information 
Bureau is under the personal supervision 
of Mr. Appleton.

Semple Copies Published ia Toronto 93.00
en request. Ssturdsjrs Per Year.

The Financial Post
OF CANADA

Montreal Toronto Winnipeg Regina
Leaden, Eng. New York
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MARMALADE
ORANGES
Very Finest Quality for Mak­
ing Marmalade.
Shipments will be light this 
year, so place orders early.

Sizes 200’s and 160’s.
A splendid old English Recipe 
will be furnished for the 
asking.

WHITE & CO., LIMITED
Wholesalers in Fancy Fruits

Toronto

Stock of Special “Class”
gives dignity to the entire stock of a grocery. Even 
though you use only moderate quantity of quality 
goods, there is no wiser selection for you than

CARR’S BISCUITS.

CARR & Co.

FINGER CREAMS

Ifoscuvft,

With such 
stock on hand 
you invite a 
trade that will 
advertise you 
and make you 
successful.

Carr ’ s Bis­
cuits are pack­
ed for export 
in air - tight 
tins.

Write for 
Prices.

CARLISLE
ENGLAND

AGENTS—Wn. H. Dai. Mo.tr.el ..4 Toronto; H.mbll. A 
■reretea. Wianiees aed Vaaeeerer, B.C.I T. A. MacNeb A 

Ce., St. Joha’s. Newfoundland.

ONIONS ONIONS
Very Fine, Well Cured

YELLOW DANVERS
In Bags of 75 lbs.

RED GLOBES
Extra Fancy Quality, Hard Dry Stock, 

In 100 lb. Bags.

FINEST SPANISH ONIONS
Cases of 140 lbs. and Half Cases of 65 lbs.

The demand is big, anyway—make 
it bigger by giving ONIONS a little extra 
attention. They are money-makers. 
Order some to-day;

THE HOUSE OF QUALITY.

HUGH WALKER & SON
GUELPH and NORTH BAY

Established 1861

ONE SELLING REASON 
BUT THERE ARE MORE
It is human nature to prefer to sell goods guar­
anteed in quality bv the manufacturer, and it is 
human for the public to prefer that class of goods. 
Elgin Brand Pure Lard, Cooked Meats, Smoked 
Ham and Bacon are guaranteed quality ; but we 
don’t want you to sell for that reason alone. There 
is another.
Very shortly after you start to sell it, Elgin Brand 
goods will give you another reason. It very 
seldom loses an adherent, once it gets him. 
Quality pulls for Elgin Brand.

The St Thomas Packing Co.,
LIMITED

Psrfc Packers aad Prevtelea Mere beets, Dealers la Batter, 
B*ge aad Chassa.

ST. THOMAS, ONT.
Wheleeale Breaches at Wledeer aad Leadee, Oat.

Let as ssad ree one of ear Pest Card Order Books
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There Reed Be Re 
More Danger, 

Trouble or Waste
The consumer avoids danger by 
using Laurentia Milk because the 
milk passes through five distinct 
purification processes; trouble is 

avoided because the milk can be purchased from the 
dealer by the case and kept on hand like any other 
household staple; the keeping qualities of Laurentia 
Milk brings the possibility of waste to a minimum.
The Dealer who sells Laurentia Milk or Cream does 
not have sour milk; he avoids the trouble of getting 
in each morning the daily milk supply; and as Laur­
entia Milk is non-perishable (keeps perfectly until 
opened in any temperature without ice), there can be 
no waste for the dealer.

Laurentia is nothing but a pure fresh cow's milk that 
has passed through the mechanical process of homo­
genization, then scientifically heated to make abso­
lutely sterile.

The Laurentia Milk Co., Ltd.
3 71 Queen Street West, Toronto, Ont.

Telephone : Adelaide 2760

Large Shipments of Soclean 
Are Continually Going Out
Soclean is increasing in popularity 
daily—hundreds of dealers are raking 
in the profits, and thousands of house­
wives are appreciating the disinfecting, 
dust-laying and labor-saving qualities 
of Soclean (the original sweeping com­
pound).
Are you getting your share of the 
profits!

SOCLEAN LIMITED
" The Originator* ef Duatleu Sweeping "

TORONTO
Agent* for Western Canada : J. J. GILMOR 
* CO., Winnipeg Agent* fer Montreal : 
HEDLEY M. SUCKLING A CO. Agent* fer 
Ottawa: R R. BARNARD A CO

BROOMS
OF

QUALITY
always cost a little more than 
the other kind. BUT it pays 
YOU to merit the approval of 
your customer—on a line used 
every day by the one who knows.

Ask us for prices—or better 
still order sample six dozen.

Walter Woods & Co.
HAMILTON - WINNIPEG

A SLI6HT DIFFERENCE
in price on a cheap article like

SAL SODA
should not count when quality is considered

BRUNNER, MORN A CO.’S
ENGLISH SAL SODA

le the PURIST, ewtahu LEAST MOISTURE aed 
therefore 1RES FURTHEST ef «ay 

Wishing Seda Seld.

WINN & HOLLAND, —
SOU ASSETS

MONTREAL
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When The Hands 
Are Soiled

At the At the
Foundry,

Printer’s Factory,anti

in fact, or Farm

anywhere or after any kind of employment or 
amusement, use

SNAP
Beneficial to the skin.

Big Sale for This Hand Cleaner.

SNAP COMPANY, Limited
MONTREAL, QUEBEC

Litster Goods
are made good enough to guaran­
tee They recommend themselves 
and sell themselves wherever intro­
duced. Is the best any too good for 

your trade ?

Pure Food Co.,
Limited

TORONTO

X.

MASON’S
ok:

SAUCE
THE ORIGINAL

As purveyed by appointment to the 
House of Lords. As supplied to the 
House of Commons, H.M. Navy St 
Army, Government Offices and the 
Leading Hotels and Caterers throughout 
the World.

CAUTION —No connection with any 
firm or company trading in

THE MARK 
OF QUALITY

An introductory size 
end e certain lender to 
the larger size. Price lOcts.

GEORGE MA SON* jT'cO. LIMITED,

LONDON, ENGLAND.
Represented by:—

The Lind Brokerage Co., 49 Wellington Street, B. Toix-nto 
G. H. Gillespie, 437 Richmond Street, London, Onr.
J. T. McBride, 62 Canadian Life Chambers, Me.ntreal
The Turn hull Ci., 179 Heonctyne Avenue Bast. Winnipeg, Man.
Nelson Shakespeare Watkins limited. 860-864 Gambie Street, Van

“ Blackstrap ” Molasses
In original Puncheons as re­
ceived from West Indies.
Used for stock feeding, foun­
dry, cheap baking purposes, 
etc., etc.

W. S. GOODHUGH & CO.
304 Board of Trade Building 

MONTREAL
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WORLD RENOWNED

BRAND STUHR,

%»\>
- il

hi illlAil

STUHRS 
GENUINE CAVIARE, 

ANCHOVIES IN BRINE
(Saltod Sards in),

la Tme and Claim

S»M by all N** CtaM fuel si sa Dealer*.

C F. STUHR * CO, HAMBURG. ,

OAKEY’S
The original and only 
Genuine Preparation 
for cleaning Cutlery, 
6d. and la. Caniatera.
•WELLINGTON’

KNIFE POLISH
JOHN OAKEY & SONS, Limited

■ MamiflNtorara of
Emery, Black Lead Emery Glass 
and Flint Cloths and Papers, etc.

WsHIsiIm MiHs, LoDdos, Entlnd

One of the most snccessful re­
tailers of late years says: "When 
a firm advertises in trade papers it 
is getting into good company. As 
I pick np one of a dozen of these 
periodicals here in my office, and 
glance through it, I find that the 
best people, the successful firms, 
are represented in such a way as to 
reflect their importance in the 
trade.”

Read any 
Advertisement of

MAPLEIRE
And you’ll see why 

you can safely re­
commend It.

Order et jeer Jobber, or
Frederick I. Rebecs A Re..
I» Froal St.E, Tocoa—.Oat.

Maces A Hickey.
m Stanleys*. Winnipeg Man.

The Creeeeet Mfg.Co.
SEATTLE. - WASH.

A Good 
Resolve

Anchor
Brand
Flour

Resolve never to be Second Class in 
anything. No matter what you do, try 
to be a King in it ; Resolve to have 
nothing to do with the Inferior. Do 
your best in everything—deal with the 
Best ; choose the Best ; live up to the 
Best, and you cannot help but succeed.

These are the sentiments that govern 
the manufacture of ANCHOR 
BRAND FLOUR and those that 
use it. If you deal with the Best 
they will help you to choose the 
Best and carry out

A Good Resolve
Manfd. by 11

Leitch Brothers Flour Mills, Oak Lake, Manitoba.

Prosperous Year 
Predicted

All Indtcat lone 
point to s grand era 
of prosperity. Bo 
don't let the credit 
customer get too 
far ahead of 
you. If he paya 
up well yon 
chare In the 
g e n e ral pros­
perity.

ALLISON
Coupon Books
will persuade him to pay up. and 
without offense.

HOW THEY WORK
A men wants credit. Ton think he le 
good. Qlve him a $10.00 Allison Cou­
pon Book. Have him sign the receipt 
or note form In the front of the book, 
which you tear ont and keep. Charge 
him with ten dollars—no trouble. When 
he buys a dime's worth, tear oC a ten 
cent- coupon, and so on until the book 
la used up. Then he pays the $10.00 
and get» another book. No pass books, 
no charging, no lost time, no errors, no 
disputes. Allison Coupon Books are 
recognised errywhere an the best.

For sale by the Jobbing Trade Everywhere.
Ma.nfn.twmd by ALLISON COUPON 
CO., laJIsaapelb, Indiana, U.S.A.

53 Hfekait Awards la Eiropa aid Aaariea

WALTER BAKER & CO.’S
CHOCOLATE 

& COCOA
Our Cocoa and Chocolate 
preparations am Abso­
lutely Pure — fmn from 
coloring manor, chemical 
solvents, or adulterants 
of any hind, and are 
therefore In full conform­
ity to the requirement» 

of all Pure Pood Le we.

iKSffit

Wiltir Bsksr & Go. IMM
Established 17M

Msstml, Cm.
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There’s only one RIGHT way for a grocer to handle oil, and that is with a

BOWSER
SAFE SELF-MEASURING OIL TANK

The BOWSER way is right because it is CLEAN and PROFITABLE. The old oil tank splashes oil on customers, and 
you lose their trade; it lets oil drip away, and you lose your profits. You get oil on your hands from the measure and 
funnel, and it taints sensitive foods. The BOWSER gauge does away with measure and funnel, but shows you just how 
much to charge for when filling odd measures. It shows how much oil is left in your tank. The BOWSER automatic stop 
prevents dripping. Write for our FREE catalogue and learn the advantages of the BOWSER outfit. Don’t delay, 
because you lose money every day you are without it.

S. F. Bowser & Co., Inc., 72-73 fraser avenue Toronto, Ont., Can.
Made by Canadian Workman and sold by Canadian Salesman.

Patentees end manufacturers of standard, self-measuring, hand and power driven pumps, large and small tanks, 
gasoline and oil storage systems, oil filtration and circulating systems, dry cleaning systems, etc.

Established 1885.

QUALITY AND PURITY COMBINED IN

have made it a prime favorite on wash day and 
for all cleaning purposes. This is the kind of 
article which it pays you to handle, because it 
brings with it Its good reputation.

The prices, moreover, will interest you. We 
have made good because we have always made 
good soap. Let us hear from you.

GUELPH SOAP CO.
Guelph, - - Ontario

Wonderful
S\ I 1

l R 
Rh V m

Have No 

Hesitation
in deciding in fa­
vor of a fixture 
that saves its cost 

.by cutting cheese 
ACCURATELY.

The Perfection Cheese Cutter
encased in a handsome glass and wood, highly polished 
case, prevents the giving of over-weight by its attach­
ment for exact measuring, doing away with the accu­
mulation of dried-up scraps and crumbs.

THE UNUSUALLY MODERATE PRICE we ask 
for this fixture will surprise you.

American Computing Co. 
of Canada

Hamilton, ... Canada
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BISCUITS
from the Old Country
Some of the most «popular Biscuits in 
Britain are made by

MCVITIE & PRICE
Biscuit Manufacturers 

EDINBURGH and LONDON
The thousands of new-comers to Canada 
will welcome the sight of their old favor­
ite varieties in your shop.

AGENTS !
Ontario and Quebec

W. G. PATRICK * CO., LU., York Street, TORONTO
Manitoba and Saskatchewan

RICHARDS A BROWN, James Street. WINNIPEG
Alberta

CAMPBELL, WILSON A HORNE, Limited, CALGARY
British Columbia aad Yukon

KELLY. DOUGLAS A CO., Ltd., Water St..VANCOUVER

Sardines with the real 
sea flavor

“KING OSCAR"

Bjr Special Be ml Permission.

From the moment the 
sardine is taken from 
the water until it is 
packed in hermetically- 
sealed tins it goes 
through its several oper­
ations in the utmost 
cleanliness, and so 
quickly that it still re­
tains its true sea flavor. 
Being packed in the fin­
est quality olive oil, it 
retains this flavor.
“KING OSCAR” Sar­
dines represent the most 
tasty and nutritious fish 
produced on the market 
to-day.
Get them from whole­
salers.

OSSSDMS SSfSrtl

J. W. Blok le A Greening
Hamilton, • Ontario

lUlHL

is the ideal chocolate for 
cooking and drinking pur­
poses. Is especially suitable 
for icing cakes, making 
fudge, etc. Your customers 
want and should be given 
only the best—MOTT’S

(--------------------------------------------------------

JOHN P. MOTT à 00.
MAMFMTWEM

HALIFAX, NOVA SCOTIA 
V________ ____________

■\

V

BUILT ON MERIT
The easiest running, quick­
est grinding and most attract­
ive mill for your store is

ELGIN
Matinal Ceffee Mill
It is equipped with our new 
style force feed steel cutting 
grinders, which make for fast 
grinding and durability.
Prompt shipments our speci­
alty.

Ank nay ml Ike fellewlae Juhfcaca fee ene Calnlneeei

MADE BY

Woodruff & Edwards Co.
ELGIN. ILL_ U.S.A.
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"The Best Board I Have Ever Used'

This Talk is Common Among Users of

CAKE’S
WASHBOARDS

Start the people talking In year 
vicinity by selling these wash­
boards end your business will In­
crease rapidly.

It’s the durability, construc- 
Itea and excellent finish that 
wakes neighbors talk, else the 
reasonable price.

We make boards In IS different 
styles and grades—there Is one to 
meet the pocket book of every 
buyer.

Year Jobber hae them.
Write us for catalog.

WM. CANE & SOWS CO.
LIMITES

NEWMARKET, ONT.

SSP®

Connected
Direct

J. A. FLESCH & SON
1300 Mediuah Building /VI e
ITS W. Jackson Bird. dUC&gO

The motor on the 
Troemner Double 
Coffee Mill li con­
nected direct with 
the grinders — no 
waste power. Fuller 
partieulare and 
prices sent on re­
quest.

We are agenta In 
Ü.8. and Canada for 
the Incomparable 
Henry Troemner 
Agate Bearing 
Scales, exclusive 
tea, coffee and spice 
blna. Attractive and 
modernly equipped 
stores draw custom. 
Lowest possible 
prices, e sttmates 
and Information 
furnished on re­
quest.

Goods With An Appearance. 
Goods With A Reputation. 

Goods With A Profit
CONNOR’S High Class Sea Foods, Brunswick 
Brand, are prepared in the most modem fac­
tories on the Atlantic coast; employ the most 
skilled help; secure the pick of tne fishermen’s 
catches; pack the goods scientifically in the 
most sanitary tins obtainable, and in conse­
quence have the goods with good appearance, 
reputation for quality and good payers of 
profit.
Our aim has always been to co-operate with the 
wholesale and the retail grocer and to give the 
consumer a good article at a fair price.
Look over your stock, Mr. Grocer, and see what 
“Connors” lines you are short. Then order, of 
the following list:

Va Oil Sardines,
% Mustard Sardines,
Kippered Herring,
Herring in Tomato Sauce,
Finnan Baddies

(oval and round tins)
Clams,
Scallops.

Aümut/V~?\r

CONNORS BROS., LIMITED
Black*» Harbor, N. B.

AGENTS—Grant, Oxley * Co., Hallfkx, N.B.: J. V 
Lovttt Yarmouth, N.8.: Buchanan * Ahern, Quebec. 
P.Q.; Leonard Broe.. Montreal, P.Q.; A. w. Huband 
Ottawa. Ont.; A. B. Richards * Ce.. Hamlltoa, Get; 
J. Harley Brown, London. Ont.; C. de Carteret King­
ston, Out; Jamee Haywood, Toronto, Oat; Chas. Dna- 

Winnipeg, Man.; Shallcroee, Macaulay Co, Calgary, 
Alta.; Johnston * Yockney, Edmonton. Alta.; Shallcroee. 
Macealay Co., Vancouver end Victoria, B.C.
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With the Flavor
There is something delightfully dif­
ferent about

STERLING BRAND 
Mixed Pickles

that never fails to appeal to the pub­
lic. taste. The reason for which is 
not far to seek. We buy only the 
choicest condiments and vegetables, 
and the pickling process from begin­
ning to end is one long chain of 
care, skill and up-to-date sanitary 
methods.
“Sterling Brand” products will in­
fluence business to your store.
Get our prices.

T. A. Lytle Co.
LIMITED

Sterling Road, Toronto, Can.

mm*, ar

Pickles
Like all other Row- 
at products, possess 
an individuality 
that gives them a 
value all their own 
and makes them the 
line for the grocer 
to feature.

R0WÂT & CO.
Glasgow Scotland

CANADIAN DISTRIBUTORS:
Snowdon a Ebbltt, 328 Corlstlne Building, Montreal, 
Quebec, Ontario, Manitoba, and the Northwest; F. X. 
Warren, Halifax, N.S.; J. A. Tilton, St John, NJB.; O. 
B. Jarvis * Oo., Vancouver, B.O.

Twenty-seven years of Eureka
Refrigeration

Eureka Refrlgonter Go., Ltd. “toronto"

Over a quarter century ex­
perience behind the manufacture 
of Eureka Refrigerators serves 
well to make this line the Stan­
dard of the Canadian Market. 
Eureka on a Refrigerator la a 
guarantee of perfection. The 
Eureka contain» no sine or 
galvanized Iron or other offensive 
material likely to conflict with 
the Pure Food Laws. The 
Eureka way is the dry cold cir­
culating-air way.

WRITE FOR CATALOGUE AND PRICES

Montreal Representative
JAMES RUTLEDGE Telephone St. Lottie soft
Distributing Agents, WALTER WOODS <t CO., Winnipeg

Agents at Pert Willi»*. Hawllten, Calgary. Mease Jaw. l»«a»tco»

Think It Over!
Isn’t it worth while to handle a line that the 
women want? Such a line is

Black Knight Stove Polish
which produces a lasting jet black polish in the 
minimum of time and with the minimum of 
‘elbow grease.’
Moreover, there's a ‘worth while’ margin of profit 
for you in selling ‘Black Knight'

IMIEWÜU

mum

F. F. DALLEY CO., Limited
Hamilton, Canada Buffalo, U.S.A.
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ANTIDUST
Sweeping Powder
Will soon be common words in every 
household in Canada as the goods bearing 
this name are becoming more than popu­
lar. They are just what the housewife 
wants, price, reasonable and quality there 
all the time.
ANTI - DUST — The most successful 
sweeping compound on the market to­
day. Disinfects, deodorizes, and makes 
microbes impossible.
Anti-Dust is needed everywhere. Are you 
going to profit by helping us distribute 
this modern necessity 1

SAPHO MFC. CO., LIMITED, MONTREAL
MacLuea Imperial Oheeee Oa, Ltd., Toronto, Oat, Dis­

tributors far Ontario.
Loero Chemical * Perfumery Oo., City at Ottawa, Ont. 
Fenwick, Hendry * Oo., Kingston, Ont.
Albert Dun, «7 St. Peter St, for Quebec City.

ROSE QUESNEL
Jk Pure Canadian Smoking Tobacco

specially selected and perfect in 
. every respect. Delightfully cool 

and sweet in its natural fragrancy.
•nd

KING GEORGE 
NAVY PLUS 

A Chewing Tobacco
surpassing all others in quality and 
flavor. Deliciously sweet and non- 
irritating.
QUALITY backed up with exten­
sive advertising make them profit­
able to handle.

Rock <rity Tobacco Ce., limited
Quebec

Tuckett’s
Orinoco

Tobacco
NO BETTER 

JUST
A LITTLE MILDER 

THAN

Tuckett’s Myrtle Cut Tobacco
WHICH HAS THE LARGEST SALE IN CANADA

TUCKETT LIMITED
Hamilton, Ontario
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lUSSIFIEDÂOVERTISWB
Advertisements under this heading, te. per 

word tor first Insertion, le. tor each eubee- 
qnent Insertion.

Contractions const as one word, bat five 
figures (as *1,000) are allowed as one word.

Cash remittances to cover cost must ac­
company all advertisements. In ne case can 
this rale be overlooked. Advertisements re­
ceived without remittance cannot be ac­
knowledged.

Where replies come to our care to be for­
warded five cents must be added to cost to 
cover postages, etc.

FOR SALE
TOR SALE—AN OLD ESTABLISHED ORO 
eery business In a flourishing city In the 
Maritime Provinces, doing a business of thirty 
thousand dollars a year, and showing a net 
profit of twenty-five hundred to three thou­
sand dollars. Present owner forced to sell 
owing to poor health. Apply care of Box 
486. Canadian Qrocer. Toronto.
FOR SALE—1 COMPUTING SCALE, MADE 
by Messrs. C. Wilson A Son ; 12 counter seats. 
1 small coffee mill. These are second-hand, 
but In A1 condition. Thos. Mnlcahy. Ltd.. 
Orillia, Ont.

SITUATION VACANT
GROCERY SALESMAN—THOROUGHLY Ex­
perienced, capable taking charge If necessary. 
Send references, full particulars with appli­
cation. W. E. Baker, Lindsay, Ont.

WANTED FOR LARGE RETAIL Busi­
ness. first-class experienced grocer. Must 
have thorough knowledge of good class 
of trade and ability to take charge where 
large number of clerks are employed. Man 
with special knowledge of coffees preferred, 
but must have general knowledge of groceries 
and have executive ability. First class refer­
ences required. Salary will be satlsfactorv to 
right man. Apply Box 456, Canadian Grocer. 
Toronto.---------- — ----- ------------

^MISCELLANEOUS
THE NATIONAL CASH REGISTER COM- 
pany guaranty to sell a better register for 
less moneJUthan any other house on earth. 
We can ptove It. Make us. The National 
Cash Register Co.. 288 Yonge. Street, Toronto.
ACCURATE COST KEEPING IS EASY IF 
you have a Day Cost Keeper. It automati­
cally records actual time spent on each Opera­
tion down to the decimal fraction of an hour. 
Beveral operations of Jobe can be recorded on 
•ne card. For small firms we recommend 
this aa an excellent combination—employes' 
time register and c6at keeper. Whether you 
employ a tew or hundreds of bande we can 
■apply you with a machine suited to^yenr 
requirements. Write for catalogue. Inter­
national Time Recording Company of Canada. 
Limited. Office and factory, 2» Alice Street, • Toronto.
BUCKWHEAT FLOUR GUARANTEED 
pare and unsurpassed by any mill In the 
province. T. H. Squire, Queenaboro, Ont., 
solicita your orders.
BUSINEfiS-GETTING TYPEWRITTEN LET 
tore and real printing can be quickly and 
easily turned eut by the Multigraph In your 
own office—actual typewriting for letter­
forms, real printing tor stationery and ad­
vertising, saving 16% to 76% of average en­
amel printing coat. American Multigrapb 
■alas Co.. Limited. 12» Bay Bt„ Toronto.
COUNTER CHECK BOOKS—WRITE US 
to-day tor samples. We are manufacturers 
*t the famous Surety Non-Smut duplicating 
and triplicating counter check books, and 
single carbon pads In all varieties. Dominion 
Register Oo , Ltd., Toronto.
DOUBLE YOUR FLOOR SPACE. AN OTIS 
Feaaom hand-power elevator will double your 
floor apace, enable you to uee that upper floor, 
either as stock room or as extra selling space, 
at the same time Increasing apace on your 
ground floor. Costs only *70. Write for 
catalogue "B." The Otle-Feneom Elevator 
Co., Traders Bank Building, Toronto, (tf)
FIRE INSURANCE. INSURE IN THE 
Hartford. Agencies everywhere In Canada.

MISCELLANEOUS

MODERN FIREPROOF CONSTRUCTION — 
Our system of reinforced concrete work—as 
successfully used In many of Canada’s larg­
est buildings—gives better results at lower 
cost. “A strong statement" you will say. 
Write us and let ua prove our clalma. That's 
fair. Leach Concrete Co„ Limited, 100 King 
St. West, Toronto.
PENS—THE VERY BEST PENS MADE ARE 
those manufactured by William Mitchell Pena, 
Limited, London, England. W. J. Gage A 
Co., Limited, Toronto, are sole agents for 
Canada. Ask your stationer for a roc assort­
ed box of Mitchell's Pens and find the pen 
to suit you.
THE QUICK TICKET PRESS ENABLES 
you to produce your price tickets In any style 
or color you need them, perfectly printed, 
saving you from 60 to 500%. Prices *8. *6. 
*10. Liai* free. Adams’ Patents, Bolton Road, 
Eastbourne, England.
THE "KALAMAZOO" LOOSE LEAF BINDER 
la the only binder that will hold Just as many 
sheets as you actually require and no more. 
The back Is flexible, writing surface flat, 
alignment perfect. No exposed metal parts or 
complicated mechanism. Write for booklet. 
Warwick Bros. * Rutter, Ltd., King and 
Spadlna, Toronto. (tf)
YOU CAN BUY A REBUILT TYPEWRITER 
from us. We have about seventy-five type­
writers of various makes, which we have re­
built and which we will sell at *10.00, *16.00 
and *20.00 each. We have also a large stock 
of better rebullte at slightly higher figure*. 
Write for details. The Monarch Typewriter 
Co., Ltd., 46 Adelaide St. W„ Toronto, Canada.
COPELAND - CHATTERSON SYSTEMS — 
Short, simple. Adapted to all claeeee of busi­
ness. The Copeland-Chatteraon Ce.. Limited, 
Toronto and Ottawa.
COUNTER CHECK BOOKS—ESPECIALLY 
made for the grocery trade. Not made by 
a trust. Send ns samples of what you are 
using, we'll send you prices that will In­
terest yon. Onr holder, with patent carbon 
attachment, has no equal on the market. Sup­
pliée tor binders and monthly account sys­
tems. Business Systems, Limited, Manufac­
turing Stationers, Toronto.
WAREHOUSE AND FACTORY HEATING 
systems. Taylor-Forbes Company, Limited. 
Supplied by the trade throughout Canada.

' (tf)
RORY BUSINESS SYSTEMS ARE DEVISED 
to suit every department of every business. 
They art labor and time severe. Produce re­
sults up to the requirements of merchants 
and manufacturers. Inquire from onr near­
est office. Bgry Register Co., Dayton, Ohio: 
12* Bay St.» Toronto: 268Vi Portage Ave.. 
Winnipeg; SOfl Richards'St., Vancouver.
MOORE’S NON - LBAKABLE FOUNTAIN 
pens. If you have fountain pen troubles of 
your own, the beet remedy Is te go to your 
stationer and purchase from him a Moore's 
Nnn-Leakable Fountain Pen. Thta la the one 
liey that gives universal satisfaction, and It 
'-nets no mere than yen pay for one not aa 
rood. Price *2A0 and upwards. W. 3. Gage 
ft Co., Limited, Toronto, sole agents tor 
Canada.
ADDING TYPEWRITERS WRITE. ADD OR 
subtract In one operation. BUIott-Flaher. 
Ltd., Room *14, Stair Building, Toronto.

Keep in mind the dominant 
fact that mankind from its first 
appearance on the earth has 
been schooled by nature to look 
for signs; for invitations to 
taste; for suggestions as to what 
to wear. Tell your story briefly, 
forcibly, truthfully, and address 
It through the proper media and 
you can successfully apply ad­
vertising as a means to increas­
ed distribution.

TANGLE­
FOOT 
FLY
PAPER

The only Sahitary and 
Non-Poisonous Fly 

Destroyer.

Headquarters
for

Maple Flavor

THOMAS hi:ndi:rson
Manufacturing Chrmi .!

86 FULTON ST.. Ni VN WiRK

Grocery
Advertising

By Wm. Borsodi

It contains suggestions for 
special sales, bargain 
sales, cash sales, etc. ; ideas 
for catch lines or window 
cards, and many hints for 
the preparation of live ad­
vertising copy. A collec­
tion of short talks, adver­
tising ideas and selling 
phrases used by the moot 
successful grocery adver­
tisers.

PRICE $2.00

ALL ORDERS PAYABLE 
IN ADVANCE.

MacLean Publishing Co.
143-149 University Ave., Toronto

We cun supply anything wanted in | 
Maple Flavor 

We can quote BETTER PRICES | 
than you are NOW PAYING 

Be sure and ask ua to quote—it'e | 
to YOUR ADVANTAGE
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A Money-Maker
Bitter Orange* and Peels Sell» for you without 

trouble. Make» large 
increaee in your gum 
•alee. Write for full 
particular» to Canadian 
Agent».

Leedea Bride.,

GRATTAN & CO., LTD.
ESTD. I US

THE ORIGINAL MAKERS OF 
BELFAST GINGER ALE 

A rent» In Weetern Canada 
EMERSON. BAMFORD CO. 

842 C.mble Street VANCOUVER. B.C.

Weir SpecialtyCo. 
LIMITED

Ml-ses Yoa». Street,
Toronto. Oat.

When writing advertisers 
Madly mention having eeea 
the advertisement in this paper

146 St. Urban St.

COMTE’S COFFEES
•. Let'» tell yes why.

Montreal

We hare the only FIREPROOF 
WAREHOUSE In WESTERN ON­
TARIO, anil solicit your business 
for Storage and ae Forwarding 
Agenta.
THE FIREPROOF- WAREHOUSING

COMPLETE YOUR
TOBACCO DEPT, 

by etocklng and eelllng
PORE CANADIAN LEAF. 

Attractive price». We have » good ssaort- 
ment of plpee.

J. A. FOREST.
ISO Amheret 8*.. - - Montreal.

PICKLES & CATSUP
Reputable htgb-claas roods at reasonable 
prices. Ton can hare the same If yon etock 
our lines. Write tor particular».

H.1BOURQUE A SON
MONTREAL.

GOODS HIGHEST QUALITY
PRICES ALWAYS RIGHT 

That’» Onr Policy.
PAPER BAGS—WRAFPINO PAPER.

How la your etock ? Don't forget to 
give us a call when yon begin to get 
short.

COUVRETTE * SAURIOL 
Wholesale Grocer» Montreal.

WRITE TO
10 Garfield Chambers. Bella.!, Ireland, 

far Semple Coer el the

Irish Grocer, Drug, Provision 
and General Trades’ Journal

If yee are interested In 'riih trade.

Let Ue Make Your Store Fixtures 
We have fitted np some of the moat elab­
orately finished store» In Canada. Why 
not yours f Our quotations are attractive 
and ell order» are filled lo specified time. 
No disappointment». Write when in need.

8. MENNIER * FILS 
Pie IX Ave., Maisonneuve. P.Q.

TORONTO MALT WONKA
TORONTO, ONT. GEO. J. CLIFF. Mei

WINDSOR

O. E. Robinson & Co
Manufacturera and Buyer» ef Dried, 

Evaporated and Canned Apple».
geraell, .... Ontario 

Established IMS.

Biscuits and Confectionery
Big range from which to chooeo your 
Christmas etock. Only the hlgheet grade 
goods made. Prompt attention given all 
order».

See Our Travelers.
THE AETNA BISCUIT CO.. LTD., MON- 

TRBAL.

A strong, pleasant, disinfectant sweeping 
compound. In bulk only

No-Dust Mf£. Co,

NO-DUST

St. John. N.B,

SUCHARD’S COCOA
You want Qmallty Cocoa all the time, Mr. 
Grocer. It will not pay you to eell a tin 
on which yon cannot rely. We can prove 
beyond a donbt the high quality of 
Suchard'e. Remember :—
Huchard's. Secherd’e. Suchard’e.
FRANE L. BENEDICT * CO. Montreal

The IUITFMI Mil

anywhere.

BAKE OVENS

nei a, in,

ed. Packed attractively. Agenta write: 
OMENTAL PRODUCE CO. MONTREAL 

Ontario Agenta:
Mae Larva Imp. Cheese Ce. Ltd:. Tarent».

Ed. Younghenrt A Co., Limited, 
Montreal, P. Q.

TURKISH DELIGHT!
“Sultana" Brand.

OLYMPIA AND 
BEN BEY CIGARS

little need force In bi 
Into one of the greet ni 
the present day.

Business men nowedeye turn to 
the “went ad.” aa a matter of courae 
for a hundred email services.

The “want ad." get» work tor 
worker» and workers tor work.

It get» clerks for employer» and 
find» employer» for dorks. It brtogs 
together buyer and aeller, and en­
ables them to do bualneea though 
they may l>e thousands ef miles 
apart.

The “want ad." la the great force 
In the emel affair» and Incident» of 
dally life.

Keep in mind the domin­
ant fact that mankind from 
its first appearance on the 
earth has been schooled by 
nature to look for signs; 
for invitations to taste; for 
suggestions as to what to 
wear. Tell your story briefly, 
forcibly, truthfully, and ad­
dress it.through the proper 
media and you can success­
fully apply advertising as a 
means to increased distri­
bution.
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Manufacturers' Agents and Brokers' Directory
The Canadian market la ever three thousand miles long end entende from the peach 
belt te the Arctic Ocean. Manufacturers and merchants can net hope te cover this 
market satisfactorily er get the beet eut ef their Canadian opportunities without the 
assistance of local agenta. The fellevring firme In all parte ef Canada are prepared 
te act as agenta for good lines. The service department ef the Canadian Grocer Is 
at the disposal of firms wanting agents er ef agents wanting agencies.

WESTERN PROVINCES.

WATSON & TRUESDALE

WINNIPEG MAN.

H. G. SPURGEON
WINNIPEG

slsesls Broker and Maamfactan 
Agent

adlaa, British and Foreign Agent
•elicited.

Chambers ef Commerce.
P.O. Bes U

JOHN J. GILMOR & CO.
Wholesale Manufacturer»1 Agents end Com­

mission Biekere
WINNIPEG. MAN.

Cover!ns Manitoba. Saskatchewan and Alberta. 
We sen give special attention te a lew more 

" Poreigh egendce

ESCOTT & HARMER
Successors to W. E B800TT OO.

WHOLESALE OBOCBBY 
BBOKEBS, COMMISSION MEB 

CHANTS and MANUPACTUBEBS ’ 
▲GENTS

OFFICES:-
Winnipeg, Regina, Calgary, 

and Edmonton

WEBTBBN P KO TIN CBS—CeaUaaed.

G. G. WARREN
IMPOBraTwHOLBSALB 

BBOKBB and MANTTFAOTUBBM 
AGENT.

Trade Established. IS Years 
Domestic * Foreign Agencies Solicted

WESTERS DISTRIBUTORS LIMITED
Wholes*Is Commission Merchants, eas­
terns Brokers and Mxaufactsrsrs1 
>gonts. Cere Distributed. Warehoused 
sad Forwarded. Warehouse ou Traeefer 
Track. Business solicited. Our position 
Is your opportunity.
Saskatoon - Western Canada

DISTRIBUTORS,LIMITED
P. O. Drawer » 

BDMOBTOM. ALBERTA. 
Maaufacturare’ Agents, Commlmlsu 

Marchants, Warshoueemea.
.................. with >11 Bell roads.

Cover Northers Saskatchewan completely.
The Jobbing trade la Be 
North Battieford sad Pri 
I ted daily. We wait to 
this large sod growing U

Easts» Maaafactursrs Limited

H. P. PENNOCK & COe,
LTD.

Wholesale Grocery Brokers dt Manufac-

We solicit account» ol large

ONTABIO—Coutlaued.

W. G. A. LAMBE & CO
TOBomro

NORMAN D. McPHIE
Merehandleo Broker

17 Federal Life Bide.. HnmUtee. 
Betehllehod ISOS

Offers for prompt shipment I 
wholesale lets

White Besns 
Split Peas 
Evaporated Apples 
Split Lentils

Leading Brokers in Canada 
for

Evaporated Apples
Wire er write 
w» fer Priées.

W. H. MILLMAN & SONS
Wholesale Grocery Brokers 

Toronto, Ont.

The J. J. TOMLINSON CO.
WINNIPEG

Whelans la Grocery Broken.
Ogles sad Track Werakomes,

St Alexesder St B.
Corns poa don ce solicited su domestic 
and feraigu lissa

TlH WttTfM BtOKOUH A MARBFMI­
NER'S wmissiwe is.

Ninth A vs. West - Calgary, Alts.

MacLaren Imperial Cheese
Co. | tuirfirf

DEPARTMENT AGENCY
Ageete 1er O roes re' BpssiaMss sad Whole­

sale Oroeerv Brokers
TOaONTO. Oat. DETROIT. Mich.

HOLLOWAY, REID & CO.
Cor. Vermillion Are.

EDMONTON ALBERTA

We soeelallse la BleeuHe

ONTABIO.

In this
bring replie» from all

RUTTAN & CHIPMAN
WHOLESALE GROCERY BROKERS

Winnipeg
MANUFACTCRBBfl1 AGENTS

77 York St

W. G. PATRICK & CO,

Toronto

FRANK H. WILEY
WMUIAU eOMMISSIM M£*CNAIIT 

•Bd
wmbu mm

757-75» Henry Ave.. WINNIPEG

S7 Dundee St..
BROKERAGE COMPANY

Americas end
WRITE US.

THE MARSHALL

te set as agents far Brit-
Grocery Brokers. Pally
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Manufacturers’ Agents and Brokers’ Directory
(Continued.)

VAK1TIMI FEOTHfOBS.

C. E. CREIGHTON & SON
Brokers sad Commission Msrchsats 
Minn lecturers' end Millers' Agents

HALIFAX, - NOVA SCOTIA
Domestic and Foreign Agencies Solicited

SIWFOUFDUKD.

T. A. MACNAB & CO.
ST. JOHN'S NEWFOUNDLAND
MANUFACTURERS’ AGENTS

and COMMISSION MERCHANTS 
Importers and exportera. Prompt and 

careful attention to all bnslneaa. High­
est Canadian and foreign references. 
Cable address : ''Macnab," St John's. 
Codes: A, B, C, 6th edition, and private.

BRITISH COLUMBIA.

McLEOD & CLARKSON
Manufacturers' Agents snd Wholesale 

Commission Agents
SSS-d Gamble St- Van rearer, B.C.

Can give strict attention to a few 6rat-class 
Grocery Agencies. Highest References.

QUEBEC.

Correspondence solicited with brokers or 
manufacturers looking for a reliable rep­
resentative. Can furnish best of reter-

L. EMILE GABOURY

Tour card is oar MANUFACTURERS' 
AGENTS AND BROKERS' DIREC­
TORY pages will keep you la touch 
with every manufacturer at heme and 
abroad, who is looking for agents to 
represent hist la Canada.

Many of the best British and for­
eign agencies la Caaada have boo* 
secured through the sards oa these

One of the most successful re­
tailers of lets years says: “When 
a firm advertises in trade papers It 
is getting into good company. As 
I pick up one of a dosen of theee 
periodicals here in my offlce, and 
glance through it, I find that the 
beet people, the successful firms, 
are represented in such a way as to 
reflect their importance in the 
trade."

SHIP YOUR CARS TO
FERGUSON’S SIDING

Cars continually loading for all cities la the West and Northwest.
Inland Revenue and Customs Bonds.

Onr siding is on G.T.P. and O.N.B., inter-switching with C.P.R. and Midland 
Railway. Cars distributed carefully.

FERGUSON BROS., War»hou»»mon,
133 Bannatynm Au»., WINNIPEG, Can.

Ws have records in onr vaults covering ten years' satisfactory service.

The failure to stock some standard commodity may be the 
means of a merchant losing trade.

Mathieu’s Nervine Powdérs
are recognized everywhere as a speci­
fic remedy in all cases of headaches, 
and they can be recommended by 
every merchant with perfect safety 
as an effective remedy. Dop’t lose 
trade by allowing your supply to run 
short. . t

If you don’t know them, try
Mathieu’s Nervine Powders yourself 
at our expense as per:coupon attached.

For all forms of colds Mathieu’s Syrup of Tar and Cod Liver Oil is 
recognised ss » safe and effective cure.

NERVINE POWDERS

•til PowdVrtÿêÜ wh

The
MATHIEU CO.

Proprietor^

Sherbrooke,1 P.Q.

Please send regular box of Mathieu"» Nerrtae 
Powders to the following address
Name...........................................................................................
With (Name'of firm) ..............................................................
Street........................................ ............................... ...................
City or town..........................................  Prov.........................

Don’t Be In Doubt 
About Your

Money
We can collect those bills 
outstanding and make 
your ledger look like 
something, something 
that you will look with 
satisfaction on.

No Collection No Fee 
Send for forms and give us a trial. 
Highest recommendations., w

Nagle Mercantile Agency
« Weatmouat, P.Q.

The

CONDENSED AD.
PAGE

WILL INTEREST YOU
«1

Grocery
Advertising

By Wm. Boreodi 
It contains suggestions for 
special sales, bargain sales, 
cash sales, etc.; ideas for 
catch lines or window 
cards, and many hints for 
the preparation of live ad­
vertising dopy. A collection 
of short talks, advertising 
ideas and selling phrases 
used by the most success­
ful grocery advertisers.

PRICE $2.00
ALL ORDBBS PAYABLE

IN ADVANCE.

MacLean Publishing Co.
14A44* .University Ave., Toronto
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Always in Demand
Nutritious foods for the invalid, the con­
valescent and the robust are wanted in all 
walks of life—extra nourishment is need­
ed every now and again to keep astride 
of the strenuous battles of modern life. 
This need has been supplied for many 
years by Brand & Co.’s Beef Products.

B
 Essence of Beef

consisting solely of 
juice of the finest 
meat, without the ad­
dition of water or any 
other substance, is a 
rare and nutritive 
delicacy for every­
body.

Beef Bouillon
made expressly for inva­
lids, is used in many hos­
pitals and homes, where it 
is fulfilling its noble mis­
sion of strength restoring.

Brand’s A1 Sauce and In­
valid Specialties were granted highest 
possible award, “The Grand Prix,” at the 
Festival of Empire Exhibition, Crystal 
Palace, London, 1911.

5? A C»
QOUl

Grocers find good profit and satisfaction 
in selling these high-grade products.

BRAND & CO., LIMITED
Purveyor* to H.M. the Late Kin* Edward VII.

MAYFAIR - LONDON, ENG.

NEWTON A. HILL, 2S Front Street Beat, TORONTO 
A. HUBBARD, 27 Common Street. MONTREAL 

McLEOD * CLARKSON. VANCOUVER

INVENTORY FEBURARY 1ST.

$100,000.00
Choice wines of all sorts. Must be disposed 
of before this date, in addition to large 
quantities of other goods, in order to make 
room for new stock. Highest quality in 
every respect.

1,000 casks
SHERRY WINE — DIEZ HERMANOS,

Jerez de la Frontera.
PORT WINE—Real COMPANIA, VANI- 

COLA DEL NORTE du PORTUGAL.
PORT WINE—E. BARTISSOL, PORTU­

GAL.
TARRAGONA WINES (Red and White) 

FENECH ARTELL, Tarragona, Spain.
MASS WINE (Sanctuary and Vatican) — 

Tarragona, Spain.
CLARETS—A. DELOR ET CIE„ BOR­

DEAUX, FRANCE.

5,000 Cases
Sherry Wines, Dies Hermanos, Jerez, Spain 
Port Wine, Real Compania, Portugal. 
Rhine Wines, F. Krote, Coblenz, Germany.
Burgundy Wines, Morin, Pere et Fils, Nuits 

St. Georges, France.
Bordeaux Wines, A. Delor et Cie., Bor­

deaux, France.
Tonic Wines, Banyuls Bartissol.
Aperitive Wines, Bacchus, Dijon, France.

CHAMPAGNE, | PIPER - HEIDSIËCKI

Also Champagne Cardinal and Champagne 
Duc de la Grange.
Note.—We will pay express on all Wine or­

ders from Ontario and Quebec.

Order right away.

LAPORTE, MARTIN ET OIE, LIMITEE
668 St. Paul Street 

MONTREAL
Tel. Mal» 3766
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Has
No
Equal

RED

----------\
On
The
Market

ROSE

GOOD PROFIT 
PERFECT SATISFACTION

These two go hand in hand with the sale of Bed 
Booe Baking Powder. When you buy Red Rose you 
save duty, and further, you are getting the only 
high-priced baking powder manufactured in 
Canada.

We are satisfied with small profita.
You are well looked after.

V

A. W. Hugman, Limited
* Agents wanted for Ontario and Western Canada. J

Superlative
Quality
Consistently
Maintained
Malcolm’s preserved milk 
products are noted for their 
high and unvarying qual­
ity—only the richest and 
purest cow’s milk being 
used.
Grocers should tone up 
their stocks with the Mal­
colm lines. Your customers 
will appreciate them.
Order from your wholesaler 
or direct from the factory. 
Delivered in 5-case lots to 
any point in Ontario or 
East of Halifax.

Bt. George K rape rated MUk, 4 do», la

Prlaeeee Ceadeaaed MUk. « do», la caaa.|t.M 
Baaaer Ceadeaeed MUk, 4 de», la ease...IBM

J. Malcolm A Sea, St Baorga, Oat
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TEAS
The increase in our Tea business during 1912 has been 
considerable. Grocers and Tea Merchants all over 
Canada appreciate our ability to sell them best values 
obtainable from the different tea-producing countries of 
the world.

We have installed during 1912, one of the most perfect 
tea mixers known to experts.
Ask for samples of our Ceylon and India Blends :

in Chests
showing the retailer a good 
profit and giving- the consumer

in Chests a scientifically Blended Tea of 
uniform quality.

R.V.H. in Chests ,

Our “OWL CHOP” Teas, bulk and packages

are known to a great number of our friends, 
but we want every merchant handling tea 
to ask us for samples and prices, and com­
pare with others.

Ask our travellers for full particulars, or write to-day.

L. CHAPUT, FILS & CIE., LIMITEE
Importers

MONTREAL
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“GRAND PRIX," FESTIVAL OF EMPIRE EXHIBITION, LONDON, 1911

32 Prize Medals 21 Royal Appointments

PEEK, FREAN’S
SHORTCAKE

About 32 PIECES to the POUND
So great is the demand for this new introduc­

tion that it is being manufâctured night and 
day, and in the second week after it was placed 

upon the Market the output amounted to
89 TONS 18h CWTS.

ThU means about SIX-AND-A-HALF MILLION BISCUITS

AGENTS: British Columbia—The W.H. Malkin Co., Limited, Vancouver.
Winnipeg and District—Ruttan A Chipmsn, Fort Garry Court, Winnipeg.
Ontario—The Harry Horne Co., 309 and 311 King St. West, Toronto 
Montreal and District—C. Fairall Fisher, 22 St John Street, Montreal.
New Brunswick—W. A. Simonds, 8 and 10 Water Street, SL John.

PEEK, FREAN & CO., Ltd., Biscuit Manufacturers,
LONDON, ENGLAND
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efitte Stoôeô IfloiM*
cXot Steadied cXot Slended

The capacity of the 

FIVE ROSES mills has now 

been increased from

10.500
barrels per diem 

to

11.500
Draw your own conclusions


