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KEEN'S gl
OXFORD

has for years proved the easiest seller in blue, owing to the uniform excellence of
its quality. Every jobber sells it.

FRANK MAGOR & CO., “*s;..* MONTREAL

Agents for the Dominion of Canada

e 4

There Are Syrups and Syrups

and when purchasing such a consistently rapid selling line as syrup, be sure you buy right.

“Crown Brand”
Table Syrup

is made from the finest selected white corn only, and is more healthy and nourish-
ing. Order through your jobber.

EDWARDSBURG STARCH CO., LIMITED

ESTABLISHED 1858
53 Front St. East, Toronto, Ont. Works, Cardinal, Ont. 164 St. James St., Montreal




RS T

RPN,




THE CANADIAN GROCER

® The satisfied customer assures a
rOfltS permanent customer, yet without
purity satisfaction of the lasting

from' sort 1s not possible—or probable.
Profitsfrom Purity, therefore,com-

® mand regular trade.  Profits from
u rl y the articles advertised below are

business builders.

g et e g

Made pure for sixty years—as pure as pure oil and
skill and experience can make it. The most sensitive

9
complexion or most delicate lingerie is safe with “Shell
““Shell” Soap. Antiseptic, sanitary, clean. Not a

P 0 / ‘““tallow soap "—no decaying animal Soap
lﬂ‘e ?7 matter in it. Absolutely pure.

Bramwell’'s Epsom Salts show a noteworthy absence of
moisture from top to bottom of package. They are
absolutely free from foreign substances. They never
have been and never will be classed with ordinary ‘‘salts”

“ Bramwell’s

99 of commerce. They are

in a class by themselves.

Pastacaldi’'s Peel is prepared from the finest Cor-

sican Citrons and you get what you pay for every

time. No excess of sugar, but highest quality selected

¢ ’9 peel—draihed. Pastacaldi’s A
Peell

name on every box.

ARTHUR P. TIPPET & CO., AGENTS
Montreal, Canada

I
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Manufacturers’ Agents
and Brokers’ Directory

Manuracturers and merchants cannot expect to develop, maintain
and get the best out of the Canadian market without the assist-
The following is a representative list of reput-
The service department of the Canadian Grocer is at
the disposal of firms wanting agents or of agents wanting agencies.

Montreal !ﬁ

ance of local agents.
able agents.

Winnipeg Office

Face-to-Face Business

Are you salnfaclon]) represcnlcd in this district.
f not, write?

G. WALLACE WEESE
Manufacturers’ Representative 30-32 Main East

HAMILTON

J. W. GORHAM & CO.

JERUSALEM WAREHOUSE, HALIFAX, N.S.

Manufacturers’ Agents and Grocery
Brokers
WAREHOUSEMEN

can give close attention to few more first-class
sgencies. Highest references.

E. H. BOWEN
Manufacturers’ Agent and Broker

SHERBROOKE, QUE.
Solicits representation of another first class
firm putting up high grade goods. Eastern
Townships thoroughly covered by three
travellers. Highest references. Write im-
mediately if you desire to have your line well
introduced.

77 York Street,

E. T. BUSINESS.

Are you getting your share of trade from the rich

Eastern %ownshi s of Quebec, Mr. Manufacturer?

If not, you should. To get it you need a good

agent, one with a strong connection. We are the

brokers you require —15 years on the ground.
Wrrite us about your line,

S. ROBITAILLE & CO., Sherbrooke

FOR SALE

Cheap for cash, Fruit Cleaning Plant
with Date Press. In good running order.

J. T. ADAMSON & CO.

Customs Brokers
and Warehousemen

27 St. Sacrament Street, Montreal
TEL. MAIN 778 BOND 28

W. S. CLAWSON & CO.

Manufacturers’ Agents and Grocery
Brokers.

Warehousemen
ST. JOHN, - - - N.B.

Open for a few more first-class lines.

ROBERT ALLAN & CO.
MONTREAL

General Commission Merchants

Representing Morris Packing Co.

Pork and Lard—Finest Quality

WAREHOUSE ACCOMMODATION
IN OTTAWA

Largest warehouse in Ottawa Valley, Fireproof;
low insurance rates; direct connection all railways.
Convenient to navigation. Centrally located.
Write for rates.

Special rates for large quantitics
Dominion Warehousing Co., Ltd.
52 Nicholas Street, - Ottawa

J. R. Routh, Manager.

Finest

Fraser River
Sockeye Salmon
On Spot

W.H.Millman & Sons

Wholesale Grocery Brokers
TORONTO

W. G. PATRICK & CO.

Manufacturers’ Agents
and
Importers

Toronto

MacLaren Imgenal Cheese Co.

imited
AGENCY DEPARTMENT

Agents for G s’ Specialties and Wholesal
Grocery Brokers

TORONTO, Ont. DETROIT, Mich.

SPOT GOODS
Muscavado Sugar Sultana Raisins
Two and Three Crown Shelled Almonds
Rolled Oats  Flaked Wheat  Split Peas
Pot, Pearl and Pinhead Barley
Prices on Application

DOMINION BROKERAGE CO.
73 Front St. E - - Toronto

WATSON & TRUESDALE

(Buccessors to Stuart, Watson & Co.)

Wholesale Commission Brokers and
Manufacturers’ Agents.
WINNIPEG, - MAN.

Domestic and Foreign Agencies Solicited.

CLARE, LITTLE & CO.,
WESTERN DISTRIBUTORS

Wholesale Commission Merchants and Manufac-
turers’ Agents. Cars Distributed, Warehoused and
Forwarded. Warchouse on Transfer Track. Busi-
ness solicited. Our position is your opportunity.

SASKATOON,

Western Canada

WRITE TO
10, Garfield Chambers, Belfast, Ireland
For sample copy of the

Irish Grocer, Drug, Provision

and General Trades’ Journal
If you are interested in Irish Twrade

NEWFOUNDLAND

T. A. MACNAB & CO.

ST. JOHN'S, NEWFOUNDLAND
MANUFACTURERS’' AGENTS
and COMMISSION MERCHANTS

Importers and exporters. Prompt and careful at-
Lexnuon to all bumnen Kmheut. Csnndun and foreign
Cable : “Macnab,” St. John's.

Codes: A,B,O, 6th edition, and private.

Canadian Agencies Wanted
E. SAVILLE WEBB

7 St. Stephens Street
BRISTOL, : ENGLAND

G. C. WARREN

Box 1036, Regina

IMPORTER, WHOLESALE
BROKER, and MANUFACTURERS’
AGENT

W. G. A. LAMBE & CO.
TORONTO

Grocery Brokers and Agents.
Established 1885,

TO

Brokers and Man-
ufacturers’ Agents

—Your business card on this page will keep
—your name and field of operations before
—Manufacturers, Importers and others
—looking for responsible representatives.
It costs you little and means much to you
if you are looking for agencies.

Write for particulars to

The Canadian Grocer
Montreal Toronto Winnipeg

(
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A Splendid Opportunity to A SNAP—
Fight the Meat Trust

A well made and particularly
heavy bodied, flavory

Retailers should sel J AP AN
‘Meat of Wheat TEA—

A more nourishing, delicious e et
and wholesome food alf chests, 8.,
than MEAT to retail for 25C lbo

Get Samples and Quotations

THE WESTERN MILLING CO. EBY-BLAIN, LIMITED

Selling Agents : : : TORONTO Wholesale Grocers TORONTO

| PHENOMENAL SEI.I.ING LINE

40c. Grade costs you 30c. per Ib. in Iead packages

50c. 35¢C,

S0e. > *“ 35¢c. ** in 5lb and 3Ib fancy tins.
50c. * 7 $ a8 1lb and LIb **

60c. ‘' ue segee. - Y in Iead packages

75c. . “ “ 50c. 13 .

1.00 ** g ** 70c. in %1b fancy tins

l 00 ‘“" (13 ‘“h 720' “ I/ilb “"

In the 40c and 50c grades (lead packages only) we can supply you in Black, Green or Mixed;
other grades all Black.

A card to us will bring you all the information required.

RAM LAL'S PURE TEA CO., Limited
266 St. Paul St, MONTREAL
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THE CANADIAN GROCER

OLD
HOMESTEAD
BRAND

Canned Fruit and
Vegetables

FOR

All-round

Unequalled

PURITY

DO YOU KNOW

that the Canned Goods you stock have a

mighty large influence on the general trade of

your store? They can literally make you or

break you. Be on the safe side by selling

0ld Homestead Brand

the kind that is of unimpeachable quality and uniform ex-

cellence. The freshest of choice fruit and vegetables only

employed. All canning done in an up-to-date, sanitary

factory by the highest-skilled workmen.

ORDER TO-DAY

Old Homestead Canning Co.

Picton, . Ontario ;

< ——— T T
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~. y — 4




AGTION

THE CANADIAN GROCER

Our Advertising
and Its Relation to You

We want you to be in touch with our plans Mr. Dealer---we want
you to know them as intimately as we do ourselves. Co-operation
is the only possible way to success for both of us.

Now the sooner you know our plans the sooner you will put in
your stock of

Pure Gold Goods

(Trade Mark Registered)

The sooner you put in this stock the sooner you will begin get-
ting your profits on the sale of the goods.

Frankly, we don’t care how small your initial order is. In fact,
we don’t want you to load up on the goods at the start--it’s a poor
way to prove our case by trying to fill your shelves.

Make your order small---but make your order. What we want is
that you be in a position to deliver the goods when they are
called for.

We will trust to the quality of the goods, the advertising and your
good judgment as to what quantity will constitute an active stock
to bring us repeat orders—larger and larger as time goes on.

And this leads up to our original point-—write us for sheet
illustrating and describing our advertising campaign. Ask us any
questions you will about our plans-—-we will gladly inform you.

These goods can be had of all jobbers and can be
shipped frem Pure Gold stocks at Victoria, Vancouver,
Winnipeg, Montreal, Toronto and Calgary.

PURE GOLD MANUFACTURINC CO., Limited, Toronto
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We pave your way to greater profits

it for you.

WINONA

Apart from the undoubted excellence of

“ED.S.” Brand Jams and Jellies

you must realize how profitable it is to handle a line of goods
backed by regular consumer advertising. This is what we are now J
doing-— creating a demand for you. |

Any proposition that brings trade to your store is worth invest-
igating, isn’t it? Give “E.D.S.” Brand a trial. There’s money in

Made by E. D. SMITH at his fruit farm

ONTARIO

Stock our newest line -UNFERMENTED GRAPE JUICE

MONEY TALKS

You can give your customers better satisfaction and make
more money by stocking

KITCHENER BRAND
PORK and BEANS

Quality guaranteed.  If you are not satisfied, return the
gnm]\'.:l our expense.

This is the best value in canned beans on the market
to-day. Write us direct if your wholesaler cannot supply
you. Put up in 1, 2 and 3 Ib. tins, and 3-lb. Flats Plain or
Tomato Sauce.

THE OSHAWA CANNING CO., Ltd.
OSHAWA, ONT.

M'LEANS B2 .

a2 White Moss Cocoanut
"; #7| Is the acme of purity in cocoanut
Rl /| manufacture. It is known to be
such from coast to coast and is
consequently highly thought of
by every housewife. So it pays
the grocer to sell this brand.

The Canadian Gocoannt Go.

MONTREAL

(OCOANUT |BZ2

HONEST TOIL

means soiled hands, and hands dirty
with grease, tar or paint can be in-
stantly cleaned with

SNAP

THE MAGIC HAND CLEANER

Luckily there’s a good deal of honest
toil, which accounts for the enormous
demand for SNAP. It is antiseptic
and beneficial to the skin. See you
are ready to supply the demand.

Buy from your jobber.

SNAP CO.

LIMITED

MONTREAL

PREPARED BY

£ °NAP ComPANY

a




Fits

rty
in-

THE CANADIAN GROCER

R NN 0 R S PR 3
e L 4

e
The easy seller and the steady profit maker

Quaker Qats

The leader of all oatmeals

The family size package of Quaker Oats 1s the only

" b o e 7 s ;
o et e o i g - i St AL

advertised family size package; that’s why 1t sells so easily.

No grocer who wants easy and steady profits
will be without a full line of Quaker Oats.

Pure Clean Wholesome

Made in the finest mills in the world.

COUNTER CHECK BOOKS

F. N. BURT COMPANY, Limited

Successors to

THE CARTER-CRUME COMPANY, LIMITED

No Advance in Price.

Better Ssrvice.

Write for samples, or tele-

phone repeat orders at our
expense.

TORONTO

Phone Main 2511

MONTREAL

Phone Main 2511

and




THE CANADIAN GROCER

To the Trade:

You Should in Stocking

CEYLON
TEA

Be Ever Careful to Buy

The Better Grades.

IT IS

The Most Profitable

Policy in the Long Run.

Selling Cheap Teas at Fine Tea Prices Might Show Big
Profits Temporarily, but It Would Eventually Kill Trade.
and It Would Discourage Growing Fine Teas.

Ore
Ne




THE CANADIAN GROCER

Government analyses prove its

superiority. Every test showed
absolutely pure maple syrup.

| d
“Pride of Canada”
nrder Prl e n a“a a You will ensure prompt
deli f NEW
New Maple Syrup at Once  -exve "o "Canini-

Maple Syrup in the Spring
by ordering immediately.

N

SESPPE IS VS

You gain absolutely nothing by waiting. You may be
unable to secure ‘“PRIDE OF CANADA™ if you order late.

This year “PRIDE OF CANADA" will be as notable for its
purity as in the past. ‘

It is the genuine, pure article—the true sap of the maple
tree—bought and bottled in the Eastern townships, where
the best maple syrup in Canada is secured.

Will be packed in usual attractive bottles and tins.

Let us know your require-

s xow. wrio 5o NQPIG Producers Associa-

want information.

L]
8;(8!%.&11 things, ACT AT Illlll, Ud. - waleflﬂﬂ’ uuﬂ.

G S SN R X B N it e

PR

Every farmer is compelled to give
a guarantee of purity of the syrup
he sells us. In return, we guar-
antee the purity of the goods to
you.

Montreal Office : 58 Wellington Street
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There Are 24 Reasons Why You Should Handle

———2 (Cook’s Friend Baking Powder

mchp u‘ ONE IS :—Because it is made from absolutely pure in-
gredients and contains no alum or other harmful acids.

That’s Enough Without the other 23.
MANUFACTURED BY

A LtADER FOR 50 YEARS

W. D. McLAREN, LIMITED

BAKING POWDER SPECIALISTS - - MONTREAL

‘“Keep up with the Twins”

Handle .

GOLD DUST
WASHING POWDER

It will give satisfaction to your
customers and satisfactory profits
to you.

‘“Keep up with the Twins”

One-half case free with every five cases assorted Soap and Gold Dust Washing Powder.

THE N. K. FAIRBANK COMPANY, Montreal

— -

e ——— e ———

JAPAN TEAS

Closing-out prices on our balance of
stock will be interesting to Jobbers.

S. T. NISHIMURA & CO.

See Samples MONTREAL

L
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advertising is exciting a large demand, and your

customers are buying it — SOMEWHERE.

WIDE-AWAKE GROCERS ARE MAKING A LEADING LINE OF

GRANULATED
GOLDEN YELLOWS

Made only from Pure Cane Sugar

The St, Lawrence Sugar Refining Go., Ltd,

Montreal

MATHIEU’'S
SYRUP

of Tar and Cod Liver Oil

MATHIEU'S
NERVINEPOWDERS

are the safest sellers
amongst all the cold cure
and cough remedies on
the market.

The sale has increased enor-
mously—

Thousands of testimonials attest
their wondertul value

They never become dead stock
They afford dealers a good profit

Those who once use them make
them a household remedy

Dealers who do not carry them
simply lose sales that go else-
where.

As the demand will be continuous for
some months order a good
supply now.

Sold by all wholesale dealers.

 J.L. MATHIEU C0., Props.,
SHERBROOKE, P.0.

Distributors for Western Canada:
Foley Bros., Lnno‘; & Co., \‘Y}olunlc Gvroe-u and Confectioners,

L. Chaput, Fils & Cie., Wholesale Depot, M 1

N
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‘ Coffee b han th . Coff i
GOOD CETEY i Cofen i oy,

AURORA COFFEE

is. The best that money can buy. It retails at 40 cents and leaves you a margin for yourself that is worth while—
something to justify your buying the brand and introducing it to your customers. Don't lose this chance.

W. H. GILLARD @ CO. i HAMILTON

That people want it again—and again. That’s what

BRANCH HOUSE: SAULT STE. MARIE

e

II
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" r S' ONCE A LUXURY,
OLI E ee NOW A NECESSITY

Manzanillas, Queens, Club House, Nutoliv
Pitted, Celery Stuffed, Pimento Stuffed

FOR SALE BY ALL JOBBERS FROM COAST TO COAST,

GORMAN, ECHERT & CO., Limited

r et
QUAKER
SALMON

When You Buy

Certainly, in the end,
you will stock, and

ake your leader, this
- zost yfamous & ol results of the latest process, of modern
il machinery, and of years of experience.

WHY NOT NOW » st

Manufactured by

MATHEWSON’S
SONS--Montreal

SELECTED FIRST QUALITY FRUIT ONLY. PACKED TASTILY IN NEAT GLASS PACKAGES AND IN BULK

LONDON LARGEST PACKERS OF OLIVES IN THE BRITISH BVPIRE. WINNIPEG

Extra Granulated Sugar, you secure the

The Canada Sugar Refining
Company, Limited, Montreal, Que.

% ] R ot

s
e

It is to your own profit and credit

to handle a superior brand of Jelly Powders, and you have solved this
problem of what to stock if your shelves hold

SHIRRIFF'S JELLY POWDERS

This well-known brand is always reliable, easy and quick to handle, and
retains in a large degree the natural flavor of the fruit.

ORDER FROM YOUR JOBBER

(RASPBERGY))
IMPERIAL EXTRACT CO.
TORONTO.

Imperial Extract Co., 8,10, 12 Matilda St, Toronto
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Our Annual Tea Sale

January and February Bargains

Black Tea, 14c to $1.00 per 1b.
Green Tea, 14c to 60c per Ib.

Samples mailed on application.

See our travellers.

The Grocer’s Big Seller

There's a reason for the
large sale reached by

STERLING

BRAND

PICKLES

They're good pickles—a pickle that pleases
the customer, and when you please your
customers you're well on the road for
good business.

See that your stocks are well assorted
and always nicely displayed.

Made in Canada by

THE T. A. LYTLE CO., LTD.
Sterling Road, TORONTO

u__&\uém' ik 3

FINE OLD ENGLISH

Pure Orange Marmalade

SEASON 1910
NOW READY FOR DELIVERY

1007, PURE

No color or preservative used. Finest Seville Bitter
Oranges and best granulated sugar only.

WAGSTAFFE, Ltd.

PURE FRUIT PRESERVERS

HAMILTON, - ONTARIO

EWING'S HIGH GRADE HERBS

It is ever your aim to please your customers—it is
most profitable for you to do so. By selling EWING'S

Sage, Savory, Thyme, Mint, Marjoram

you please the most critical users of herbs.

Do not

wait until you are out before stocking up again.

S. H. EWING & SONS

Montreal
13

Toronto

S A S T AR
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From COW to CAN, the preparation of

CANADA FIRST
EVAPORATED CREAM

is one long tale of care and cleanliness. Each can is guaranteed pure and fully sterilized.
THE FINEST SUBSTITUTE FOR FRESH MILK.
ORDER FROM YOUR JOBBER.
Children thrive on it. The best for invalids, convalescents and household use.

THE AYLMER CONDENSED MILK CO., Limited, - AYLMER, ONT.
—— — —
THE MlLK EVERY GROCER
Everywhere Acknowledged to be WHO HANDLES
Richest and Best WHITE Sw AN |

BRAND
OF

COFFEE SPICES
EXTRACTS

CEREALS OoR LYE
Reindeer Condensed Milk HANDLES

The dealer wins customers by selling reliable

goods that give satisfaction. ABS“LUTE PURITY
The Truro Condensed Milk Co., Limited, Trure, N.S. | I

I RECTION

e R? CONDENSED MiLK CO-¥
~~_RUro. nOova scoOTIA-

S — e ] T &~
R R e e i

Fiways Drisk 7

Cafe Francais | | q A quick seller and a repeater, a line that will bring you in
- ; more profit than almost any other grocery specialty.

Delicions & Fragrant % q It is “ coffee with the after-effects taken out.”

N z § Write us to-day for a free sample.
[Ny w—y Y ,ﬂ

Dominion Cereal Mfg. Company

Also Makers of Imperial Self-Raising Flour VICTORIAVILLE, QUE.

i3
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HAMPION:

ESTABLISHED OVER 200 YEARS

MALT
VINEGAR

IS THE BEST
Made from the finest malted barley.

LONDON,'ENGLAND
Commands a Preference over all others.

AGENTS
W. 8. Clawson & Co., South Wharf, St. John, N.B. W. H. Escott, 141 Ballantyne Ave. East, Winnipeg

Green & Co., 26 Front Street East, Toronto R. Robertson & Co., 25 Al d V. B
: J. W. Snowdon, 413 St. Paul St., Montreal ; e

P to do busl/ on easy consignment terms

DID YOU
EVERT

come across & woman who wasn't
glad to save labor on wash day ?

Sell her Have a

Register

SEPTO ||| ™

= Fit His Safe.
Soap Powder epgmy
P e & . e S

We are

Write our Agents for Particulars

Fire Profection [

The Merchant Must

Asepto will lighten her labor and
earn for you the housewife's
goodwill.

Order from your jobber.

e

Asepto Manufacturing Co.
St. John, N. B.

The interior of the Huber takes out and WILL
FIT ANY SAFE. Besides—it cuts out Book-
keeping; does your collecting; pleases your
customers and increases your trade. Hundreds
of Canadian merchants have used it for over
three years.

WRITE FOR PARTICULARS.

R. B. Belden & Cd.,

Manufacturers

178-180 Victoria Street - - Toronto

AMMONIA POWDER

The Successful Grocer knows that handling a full range of

RICHARDS PURE SOAP

i) means substantial soap profit for him. Follow the lead of those who have made
CH \“l)&-.;

< good, and stock

VoA RICHARDS
B QUICK NAPTHA SOAP SNOWFLAKE SOAP CHIFS
100% PURE LYE

TOILET SOAPS
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berries.

CHEAP COFFEES

are dear at any price.
made from screenings and poorly cured
All our standard grades of coffee
are made from sound, properly cured ber-
ries and are sold at lowest possible prices
consistent with quality.

Chase & Sanborn, Montreal

They are usually

ez
i

THEY STAND ALONE

Goodwillie’s Pure Fruits
in Glass are Highest Quality Packed

Agents : ROSE!& LAFLAMME, Limited, Montreal and Toronto

The”Name of

JOSE SEGALERVA

MALAGA, SPAIN

Means that the goods bearing it are of superla
tive quality. It is also a guarantee of very
attractive packing in

Malaga Table Raisins
Malaga Loose Muscatels
Jordan Shelled Almonds
Valencia Shelled Almonds
Each of these lines you can stock with the as-

surance that you are buying goods which will
please your most particular customers.

We Shsll Be Pleased to Furnish
Prices and Full Particulars.

Agents

ROSE & LAFLAMME, e

NONTREAL AND TORONTO
R
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Please Your Customers

and they come back.

When they ask for Baked Beans, give
them the kind that are really baked.

HEINZ
BAKED BEANS

(In the Heinz Improved Tin)

are oven baked, dry and mealy—like
the Boston home-made kind. That’s
the reason there are more Heinz Baked

Beans sold than any other kind.

Anything that’s is safe to sell.

H. J. HEINZ COMPANY.

New York Pittsburg Chicago

-
“* YOR
TINE
WORTH
NONEY ?

Copy and post charges—one book to another
vo“ Make out statements at the end of the month
Spend any time trying to collect your accounts
Write up pass-books for your customers
Know how much you sell for cash
Know how much you sell on credit
Know how much you receive on account
Know how much stock you have on hand
Have disputes with your customers over accounts
Ever forget to charge goods sold
. Ever forget to make proper credits
(‘AN YOU show a correct proof of loss in case of fire?
WOULD YOU investigate a system that will handle all accounts with only
one writing, and eliminate the many losses of time, labor and expense?

The McCASKEY REGISTER SYSTEM gives you complete information
Information is free—drop us a postal.

DOMINION REGISTER COMPANY, Limited

Successor to The McCaskey Register Co, in Canada
96-104 Spadina Avenue TORONTO, CANADA

The day of the leather-bound Whitewash
Brush is past. When you can get

Metal-Bound Brushes

to retail at 15c. and 20c. there.is no ex-
cuse for offering your customer old
fashioned leather-bound Brushes. We
have four lines which every dealer should

handle :
“ POLAR"”
*“ ARCTIC”
‘““ KRACKER"
* KLINKER"’

Stevens-Hepner Company

Limited

Port Elgin - - - - Ont., Can.

GINGERBREAD

BRAND

Creates the Demand

This well-known Molasses is packed

in tins—2’'s, 3’s, 5’s, 10’s and 20’s; in
pails—1’s, 2’s, 3’'s and 5’s, 10 gallon kegs,
half-barrels and barrels.

When ordering from your whole-
saler mention the above brand.

The Dominion Molasses
Co., Limited
HALIFAX - NOVA SCOTIA
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Borden’s Brands
are standard—

T takes goods of known quality - standard goods like
Borden’s---to build strength into a retail business---the
sort of strength that endures throughout the years, and by

1.8 o
‘G@REAMJ’ means of which a large volume of profitable trade is attracted---
AN yxg ik i
——SWEETENED CONDENSED

Always give prominent display to Borden’s Brands.
UNSWEETENED They’ll repay you handsomely for your attention.

Borden’s Condensed Milk Co.

A Leader In the
best stores—always  \W]LLIAM H. DUNN, Montreal and Toronto

Scott, Bathgate & Co., Winnipeg, Man. Mason & Hickey, Winnipeg, Man.
Shallcross, Macauley & Co., Calgary, Edmonton, Vancouver and Victoria, B.C.

; | CANA]%?IEIFIC B ASKETS MONTH: YOU CAN SELL
WESTERN obllge your customers {f you Baadie Wh“e Dnve

Butcher Baskets,

EXCURSIONS | | arain = moot saskess | | COCOANUT

and Patent Strawboard

3 . Berry Box. December

Single Fare o e

‘ L= e can supply all your basket y

| Plus $2.00 for the i B -l:g o i :::l-f:ggg: November
3 Round Trip Orders recelve prompt attention. February

!

From all stations in Ontario, Port October

Artk and West, Manitoba, Saskat-
chrc\,\::n':;d Algerla, to i “e 0“71“0 B‘Sket C‘o, M“Ch
OAKVILLE, ONT. September

A
VICTORIA and CHINESE o
WESTMINSTER NSTARCH e
Also to OKANAGAN VALLEY and =1 8 g
KOOTENAY POINTS Money Maker AND THEN SOME

Known Everywhere

e Ve W. P. DOWNEY

Get Prices Maker MONTREAL
OCEAN MILLS

MONTREAL

Tickets on sale December 16, 17, 18,
1909 ; January 21, 22, 23 and 24 ; Feb-
ruary 15, 16, 17 1910; good to return
within three months.
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Which Would You Choose ?
IF you saw a row of apples, everyone differing in size, ripe- and Most Progressive Wholesale Commission House in
ness and color, and all for sale at the same price, wouldn't Canada.
you choose the BEST. We reach all over the GREAT WEST.
Why not do the same then when you appoint AGENTS ? Write us to Winnipeg, or at our branches at REGINA,
You require the best. and we are at your service—the Largest CALGARY or EDMONTON.
Nicholson & Bai
Wholesale Commission Merchants and Brokers
WINNIPEG REGINA CALGARY EDMONTON FORT WILLIAM
e -
-

Thurston & Braidich | |Are You Garrying the
128 Villiam Street ®  NEW YORK CITY Empress Brand ?

Direct Importers of | Coffees, Spices, Flavoring
VANILLA BEANS Extracts, Pure Jams
TONKA BEANS and Jellies
GUM TRAGACANTH WE WANT YOU to do so.

GUM ARABIC IT WILL PAY YOU to do so.
YOU WILL do so if you try them once.

Winnipeg Representative, WRITE US
W. H. Escott “ Empress Manufacturing Co.
Wholesale Grocery Broker Limited
141 Bannatyne Ave., East VANCOUVER, B.C.

o
E———————--
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Bargains for Grocers!

A nnouncement.

WING to February 1st being Civic Election Day, and further,
in view of the fact that we will take stock en that day, our
offices and warehouses will be closed all day. We wish to

state, however, that the closing will be for the benefit of all retail
grocers, for, as soon as we open, we are going to announce some
bargains such as will be a surprise. Numerous lines that you require
will be offered at enticing figures. So watch our advertisements.

Laporte, Martin & Co., Limited

Montreal

Get the habit

of ordering from your wholesaler

Boston Brand Baked Beans

They are the very finest Canadian Beans grown, and are baked in a careful and scientific manner. Their flavor
is exceptional and ‘‘Boston’’ Brand is a quick and ready seller throughout the year. Plain or with Tomato

Sauce. Sample can free. The only ‘“ Boston” Bean on the market.

Eastern Canning Company - - Port Canada, N.B.

CANADIAN AGENTs C A. Chouillou & Cie., Montreal; Green & Co., 25 Front Street East, Torontvo; D. C. Hannah, London, Ont.; G. Wallace Weese, Hamilton;
H. D. Marshall, 197 Sparks Street, Ottawa; H. M. McBride, 312 Ross Avenue, Winnipeg, Man. ; Martin & Robertson, Vancouver, B.C.

Agents for Ontario:
Messrs. W. B. Bayley & Co., Toronto

Agents for Quebec:

Messrs, F.L. Benedict & Co., Montreal

ALWAYS READY
ALWAYS PURE!

ONE STANDARD
QUALITY!

COFFEE ESSENCE

UNQUESTIONABLY THE VERY BEST

WHOLESALERS THOMAS SYMINGTON @ CO. EDINBURGH




ted

S

ir flavor
Tomato

N.B.

1amilton;

.

BADY!
URE!
DARD
!

BURGH

- ; THE CANADIAN GROCER

satisfaction-giving.

his stock of

PROPRIETORS:

Edmonton, Calgary.

_—_

ROWAT’S 2 WINNERS ]
i

The wise grocer, in business for profit, never lets run low

Rowat’s Pickles and Olives
Paterson’s Worcester Sauce

ROWAT & CO. - Glasgow, Scotland

CANADIAN DISTRIBUTORS :—Snowdoa & Ebbitt, 325 Coristine Building,
Montreal, Quebec, and Ontario ; F. K. Warren, Halifax, N.S.; F. H. Tippett & Co,
St. John, N.B; C. E. Jarvis & Co., Vancouver, B.C.; Nicholson & Bain, Winnipeg,

Two time-tried, merit-proved staples of quite unparalleled
popular favor, gained through many years of uniform

Rl Tt

INDEX TO ADVERTISERS

This index is made up on Tuesday. The insertion of the advertiser’s name in this index is not part of his
advertisement, nor does he pay for it, but it is placed here entirely for convenience of readers. We

endeavor to have the index as complete as possible.

A Dominion Register Co...... ........... 14 L
Adamson, J. T., & Co woronns g Dominion Warchousing Oo - 8 Lake of the Woods Milling Co 19
Albert & Qe ..o vevrereneers N e Lambe, W.G. A . 2
Allan, Robt“ﬁo.'.: 2 Laport.e. Martin & Co 20
Allison Coupon Co. .. 67 }&onprd“l?}rgs it 33
Oggle, W. S.,

:;?;}2:“& oﬁ?.(.h 2 Lytle, T. A. Co... 13
A ndersoMn,tWEllace %%

Asepto Mfg. Co..... 9
Aylmer Condensed 14 MacNab, } JA & Co

Falrhank o, M. K.....c.ovic0icieninss 10
Fearman, F. W., C .. 40
Fels &Co..... oo 145 Mag
(¢] Malcolm Jno & Son. 45
. ORER Do 0. 5 iiiesieones 54  Maple Tree Producer 9
alifornia Fruit Growers' Exchange... 65 Gillard, W. H., & el Matnewson's Sons 12
Canada Maple Exchange 48 Gillett, E. W., Co. 43  Mathieu, J. L., Co.. 1
Canada Su; Co . 13 willie & Son. 16  Midland Vinegar Co. 17
Canadian 3 g % Gorham, J. W., & 2 %illmm;i %V :.té(zJSon. 4§
Canadian Canneys. .. » rman 12 ontre: iscuit Co.............
Canadian gooo-nut. RS [} el Mooney Blscuxt and Candy Co.. e I
Canadian Milk Products, Ltd ......... 48
Canadian PacificRy........... 18
Canadian Salt |
Carr & Co........ . 45
Carter-Crume Co AL |
Champlon i Sles © 18
Chw‘:‘m’ o el 38 shimurs, 8. T. & Co
Christie, . 45 1 o
Clare & Li T 15 Qakville Basket Co.
ark, W. - 43 Oakey, John & Sons
Clawson & Co 2 12  Ocean Mills........ :
t‘,omputia 17 50 Old Homestead Canning e
Concord . 59 * g  Oshawa Canning Cou..oev.ivvniuiinnns
Connors Bros bg 62 [ ]
Sonsees 1 ® Pickford & Black er
Oox, J. BQ...cossoinonsonasosnss 47 Ja rr ﬁ Poro Gom'iﬁ . 5
o i
DI Ltd 4% ggmgg. 4? Quaker Oats Co..........ouee veeseanses ;2
D A2 5
I lg Richards Pure BoAD......covvvrensens 10
D 17 Koopman, G.C...:... 54 Robertson, R., 8 Co.....vvvvvirinnnnnan 34

Robinson, 0. E., & Co.......... PRI 54
Robitaille, S 2
Rowat & Co 20
Ryan, Wm. Co 10
St. Lawrence Sugar Refining Co....... 11
Salada Tea 2

Sanitary Can Co...... ...
Sealshipt Oyster S} stem.
Sezalerva Jose. .

Sprague Canning Machinery Co..... 50
Spratts Limited.... ...... inside back cover
Stevens-Hepner Co 17
Stewart, I. C.. 12
‘nrmger, W.B. e
S WRC SR R SRR S 20
T
Thurston & Braidich................... 19

Tippet, Arthur P., & Co..
Toronto Salt Works......
Truro Condensed Milk Co., Ltd
Tuckett, Geo. E., & Son Co..

Vavasseur, J. H.,&Co................. 44
Verret, Stewart Co. ... outside back cover
Victoria Fruit Exchange............... 34

Wethey, J. H...
White & Co
‘White Swan Spice & Cereals, Ltd 14 42 n
Wiseman, R. B. & Co 20
‘Wood, Thomas & Co., Ltd b
Woodruff & Edwards
Woods, Walter, & Co..

Y
Young, W. Fovvoviniiinnnnnns sveeeasee: 48
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Money Lost by Methods of Unscientific

How Two Grocers in One Town Made Different Profits on Their Yearly Tea Sales
—The Business of One Decreases While That of the Other Increases, all of
Which Depended on the Methods of the Two Men—One Specialized on a 26¢ and
the Other on a 40c Tea—The Result in Dollars and Cents.

Jas. Smith, a retail grocer living in the town of X,
has 100 customers representing the same number of
households, to whom he sells tea. He is one of the many
unscientific grocers so far as tea is concerned.

He tells his customers that his 25-cent tea is a
fairly good one. He has a 40-cent tea as well, but he is
desirous of garnering in as much of the tea trade in
that town as he can and he sells a cheap tea at 25
cents per pound.

Smith’s customers purchase on an average half a
pound of tea each per week. That makes 50 lbs. of tea
altogether during the week.

A simple calculation shows that in 52 weeks, or one
year, Smith sells 2,600 lbs. of tea; at 25 cents per
pound he receives for it $650 during the whole year.

A tea that sells for 25 cents costs anywhere from
184 to 21 cents.

Smith buys his tea at 20 cents per pound ; therefore
buys the 2,600 lbs. for $520.

His outlay during the year for tea alone is $520, and
he sells it for $650, making a gross margin of $130 ;
this is # of his outlay or 25 per cent., without consider-
ing the cost of doing business.

While Smith made a profit on his year’'s sales of tea
of $130, he did not do as he expected—get a greater
share of the tea trade than he had at the beginning of
the year.

The fact was, the quality of the tea he sold did not
satisfy many of his 100 customers; some of them had
tasted teas sold by other grocers in the same town and
at the end of the year they began purchasing tea from
those other merchants.

The good-will of Smith’s business was weakened ; he
lost custom bhecause many of his customers did not like
his tea.

To make it worse, Smith didn’t understand anything
about how tea should be kept in the store in order that
its flavor should not be impaired to any appreciable ex-
tent.

He did not know that it readily absorbed the flavors
of many articles in the store which spoiled it.

One week he would place it on the shelf next to
soap, in faet with soap all around it, because he didn’t
know any better. The next week his tea display on the
shelf would be next to a pile of matches.

Again he would have a quantity of tea piled near a
box of lemons, a coal-oil barrel or coffee and spices.

All these things helped to destroy its natural flavor
and some customers of Smith—they didn’t like to tell
him about it—stopped buying his tea.

He had never been educated to the fact that tea
deteriorates with age and when he got in a new consign-
ment of tea he used to push the old stock to the back
of the shelf and pile up the new arrival in front.

Now and again he used to place a few samples of
his tea in the window along with a dozen other articles ;
but it never entered his mind to ocecasionally put in a
whole window display of tea in order to attract new
business.

In short, Smith’s methods of handling tea belonged
to the past ; they were unscientific because he was not
a scientific grocer and he made little profit on his tea
business and gradnally lost custom.

22

In that same town of X., there is another grocer,
Henry Hale by name, who does business two blocks
away from Jas. Smith. He is one of those up-to-date
merchants who applies scientific methods in selling tea.

Hale was desirous of getting as much of the tea
trade in his town as possible. He wanted to make a
good profit on his investment and decided to specialize
on quality.

In order to do this he bought tea to retail at 40
cents per pound ; that is, while he kept in stock some
cheaper teas, he decided to advance the sales of the
40 cent tea as much as he could.

Mr. Hale had 100 customers to whom he sold his
40 cent tea. At the beginning of the year each of these
customers purchased on an average a % pound of tea
per week.

Altogether this made 50 lbs. each week or an aver-
age of 2,600 lbs. per year.

At 40 cents per pound, Hale received $1,040 for tea
from those 100 customers during the year.

Tea that retails at 40 cents costs the retailer 30
cents, more or less.

The outlay for the 2,600 lbs. was $780, since' Hale
purchased his tea at 30 cents per lb., his gross margin
of profit was therefore $260.

Sinee he did his husiness on a sound basis it did not
cost him as much as it would an unscientific grocer to
do business.

His gross profit was one-third of his outlay or 33 1-3
p.c.; it was just twice as much in money as if he had
bought a 25 cent tea for 20 cents per 1b.

Hale had figured on increasing his tea business by
selling a good quality of tea—and he did.

He calculated like this : If I sell a good tea to these
100 customers—a better tea than they have been using—
each member of the family will probably use more tea ;
they will probably drink two cups where formerly they
drank but one. Some of them did.

The result was, Hale gradually increased his sales
per customer and at the end of the year he was selling
on an average § of a pound per week to each.

Besides being careful in buying his tea, he took
pains to place it in proper places on his shelves and in
his warehouse. None was left exposed to the air and
never did he allow his salesmen to sell off new stock be-
fore all the old was disposed of.

He was careful not to place tea on the shelf near
soap, cofiee, spices, lemons or any other grocery article,
the flavor of which was liable to be absorbed by the
tea. By this precaution few of his customers found it
necessary to complain about the flavor of the tea.

Combined with this, Hale carried on a systematic
advertising campaign in the daily newspaper in his town
and occasionally he advertised his tea and its qualijty.

This, together with tea window-displays at the same
time, brought in new business.:

At the end of the year Hale had 150 regular cus-
tomers buying tea from him, and his profits were worth
while.

He had. handled his tea business scientifically and the
results were just what could be expected.
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Better Understanding Between Merchant and Farmer

This is Needed if Mail Order Competition is te be Overcome—
Opinion of a Deputy Minister of Agriculture — Catalogue
Houses a Continual Drain on Wealth of Country Districts.

It is admitted by the merchants in
general that the greatest menace to the
trade and the growth of our country is
the mail order business from the depart-
mental stores in large cities. It is also
a well understood fact that the mail or-
der business is not in the best inter-
ests of the eountry.

The remedy to eorrect this lies in a
better understanding of the relation be-
{ween the buyer and seller. Wherever
there is a wrong that affects a commun-
ity, it will always cure itself in propor-
tion" as the people understand the right.

It is for the merchants to take the
lead in instituting an educational cam-
paign that will enlighten the public on
cconomieal trade conditions. The objeet,
however, must be mutual; any effort
which is made to enhance the interests
of retail merchants at the expense of the
buying public is not sound and could
not hope to succeed, but an effort to
bring out the fairness, as well as the
best advantages of the best system of
mereantiling service, will meet with the
desired response from the general pub-
lie.

That the catalogue trade is contrary to
ihe interest of the country is even ad-
mitted by those who deal with them, and
the only reason is that they think they
can save a little on some of their pur-
chases. They do not take into consider-
ation, neither do they understand, how
the sending of their money away from
home affects them in many other ways.
They do know that they must have town
stores for their convenience, but they
do not know that by every dollar they
send away they weaken the power of the
local merchants to give them the best
serviee,

The farmers have their institutes,
through which they derive invaluable
information and help; the merchants
have their organization for their bene-
fits, and the laboring people have their
meetings for improvement, but the links
which connect these different lines of
industry have been entirely neglected.

While these institutions did wonders
for their own classes, the time has come
when the different organizations must
work out harmonious relations to each
other.

If this is done, then our country will
assume its natural growth and instead
of the money being sent to the large
centres to make land worth four million
dollars® an aere, it will circulate in their
own localities, make both town and farm
property more valuable and bring back
to them many times over what they are
led to believe they make on the goods
they buy.

Advice From Deputy Minister.

Speaking with C. C. James, Deputy
}I.mister of Agriculture of Ontario, who
fully realizes the immense drain on the

-

country through mail-order houses, en-
dorses the idea that it would be well if
the merchants would attend the ‘‘farm-
ers’ institutes’’ and secure permission
to discuss trade matters and perhaps
have a speaker who is prepared to go
into the details of the relation of the
farmer and the merchants. Farmers and
the consuming public should sometimes
be invited to the meetings of the mer-
chants so that they will learn that their
interests are mutual. If this question
were fairly understood and the mer-
chants gave the proper service the mail
order business would decrease.

Institute meetings are reported by the
district newspapers and these will be
only too glad to give as much publicity
to this phase of the question as possible.
Some of them are slow to take the initi-
ative by advocating home buying but will
give plenty of space to any address along
the lines of keeping trade at home.

In this way those farmers who do
not attend the meetings will be given
the proper education as well as the
townspeople who read the reports.

Threg things must be grasped about
mail-order houses.

They are continually stretehing
out their arms for new business;

They - employ legal, up-to-date
methods which need energetic mer-
chants to overcome;

Unless these methods are over-

come the country trade will gradu-

ally fall into their hands.

Why not adopt Mr. James’ suggestion
and meet their competition? If every
farmer who attends the institute meet-
ings ean be won over—and there is noth-
ing to prevent this becoming the case—
there will be a mighty force working for
the good of home-trade and against the
catalogue competition. This force will
increase of its own aceord but every year
the merchants should be alert to see that
they are again represented at the farm-
ers’ meetings.

It is the business of the merchants to
take the initiative.

PERSONAL NOTES.

R. A. Ross, a London, Ont., retail gro-
cer has recently returned from a pleas-
ure and health trip to British Columbia.

In connection with the Food Congress,
which was held in Paris, France, in Oc-
tober last, a beautiful medal, from the
design of Daniel Dupuis, has been pre-
sented by the White Cross Society of
Geneva, to Loudon M. Douglas, of Edin-
burgh Scotland, who acted as Honorary
Secretary to the English speaking sec-
tion of the Congress.

A WOMAN ADMIRER.

Canadian Grocer, Toronto.

Gentlemen,—Enclosed please find money
order for $2, my subscription for Grocer
up to April, 1910. I might say 1 enjoy
The Grocer very much and could not get
along without it. I remain.

MRS. C. E. HARKNESS.

Iroquois, Ont., Jan. 13, 1910.

Things That Shouldn't Be

JINKS;

A Grocer Behind the Counter With His Hat on Serving a Woman.
e 23 :
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Wins Chnstmas Advertising Contest a Second Time

Prize Goes to Forsyth Jr., a Dartmouth, N.8. Grocer—Judges Consider His Ad.-
Copy a Model to go by—Several Splendid Runners-up and Others Deserving
Special Attention—Increased Interest From a Year Ago.

The winney of the Christmas Adver-
tising Compefition of The Canadian Gro-
ecer and the) five runners-up in their
order of nn;ht are:

FORSYTH JR., DARTMOUTH,
N.S.,/written by Jno. Forsyth.
sEO. MABEN, ELORA, ONT,

~~, written by Geo. Maben.

\ THE W. H. STONE CO, WINNI-
\PEG, MAN., written by A. E. White
NL/A. RU\\ AT & CO., LONDON,
ONT., written by R. J. Donaghy.

KIRKUP & WILKIE, FORT
WILLIAM, ONT., written by W. H.
Thompson.

THE G. W. ROBINSON & CO.,
HAMILTON, ONT., written by A.
P. Rogers.

Jno. Forsyth, of Dartmouth, N.S., evi-
dently knows the fundamental prineiples
of advertising. Last year he earried off
the prize in the Christmas contest and
now he duplieates the performancee. In
{le eontest ending 1907, his ad. was eon-
sidered among the leaders, although first
prize went to R. J. Donaghy with T. A.
Rowat & Co., London, Ont. The honor
thiz vear therefore goes to Nova Secotia,
and more particularly to Jno. Forsyth.

The number of advertisements re-
ceived for the eontest this time was be-
yond all expeetations. They eame, like
the window photographs, from all prov-
inces of Canada.

The pleasing feature of the competi-
tion to The Canadian Grocer was the
evident inereased interest that is being
taken in retail store newspaper-advertis-
ing. This The Groecer has been advoeat-
ing eontinuously and the results are
plainly visible.

The judges, who by the way, are men
doing nothing but writing advertisements
for some of the most suecessful firms in
business in Canada, and who judged
last year’s contest, maintain that gener-
ally speaking there has been a great
improvement in the writing of copy, as
well as in the type displays. They
found merits in every ad. submitted, and
many in some, and outside of the prize
winner found difficulties in deciding the
runners-up.

An advertiser in writing copy and dis-
playing it, who is desirous of getting
good results—and it is to be assumed
that every advertiser works to that end
—should ask himself the following ques-
tions:

Does it attract the attention of
the reader?

Will it hold the reader’s attention
until it is carefully read?

Does it make the reader want to
buy the articles advertised?

Unless the reader’s mind passes
through the three stages indicated above,

there is something lacking in the copy
or its manner of display. These were
the points upon which the judges based
their decisions and upon these the prize
was awarded to the ad. of Forsyth Jr.
Points About Winning Ad.

On reading this advertisement, which
is here reproduced, one is struck with its
educative and entertaining nature. You

EPLSTHAS OME == EEA 1)

down the left hand side, which begins:

‘“At the first Christmas the grocer
doubtless cut . . o Thie is
all interesting, and 1f Jno Forsyth

writes this kind of copy all the time,
one would think that the people of Dart-
mouth would wateh for The Dartmouth
Patriot and the ad. with every issue.
Then there is a little talk given before
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The Man Who Makes Good His Ads.

EVEN AT CHRISTMAS TIME.

et

First Prize Advertisement Written by Forsyth Jr., Dartmouth, N.8.—The Orig-
inal Newspaper Ad. Occupied a Full Page. .

can tell from it that the writer puts
his soul into the work, that he is a
bright, observant man and that he gets
close to his readers.

Take for instance the heading across
the top and particularly the editorial
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the price of each article is mentioned,
which should hold the attention of the
reader, and in fact, make her want to
buy those articles. He begins with rais-
ins, because raisins seem to have been
first in the minds of purchasers of gro-
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cries every time they gave their orders
or Christmas goods.

Consider the talk on syrups. Ii
cads. ‘“Some people are slow to learn
hiat you ecan drink one’s health just as
ffectively, more so in faet, in syrup as
.ou can in Mountain Dew. Try it your-
-¢If next time.”” This should ereate the
lesired effeet upon a reader of this ad.
vho is kindly disposed ta syrup, and who
< out of a stock of it.

Nothing in the Christmas goods line
-cems to have been forgotten—not even
the onions for stuffing the goose.

The wind-up in the words: ‘*The man
‘llo makeés good his ads. even at Christ-
mas time,’” is convincing and gives the
jiblie conﬁdeme in the store.

Another good feature about this ad
1= its size. The original from the Dart-
mouth newspaper occupied a full page
<paee.

Sample of a Neat Display.

As an example of an ad. display pleas-
ing to the eye, and with a small space
used to the best advantage, the adver-
tisement reproduced from "he Elora Ex-
press, Elora, Ont., must be earefully
considered.

A space 2-column in width and a
third of a eolumn in length was utilized.
The general appearance, as the judges
remarked, is artistie, the eut at the top
i~ appropriate and artistiecally treated
and the talks are good. For instance in
speaking of icings it reads: ‘‘Our ecake

We Have 2 SMALL STORE Wit s
BIG CHRISTMAS STOCK

AVING made our purchases for our Christmas and Holiday Trade

in the largest and best markets, and from the places of production

we have secured every advantage, both as to Quality and Price, so that if
svored with your orders we cannot be undersold in any line of equal quality.
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Cholcost Weet Tndia ARROWROOT || BOWLS 10
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C&FREE—A Handsome Bronze Wall Pocket with a Christmas Order
Give us a Call and be convinced. No trouble to show goods.

MABEN - The Grocer - ELORA
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v Attractive Ad. Written by Geo. Ma-
ben, Elora, Ont., and Reduced From
Two-Column Space.

cings are absolutely pure and whole-
-ome and eannot be equalled for quality,
lavor and satisfaetion.’”’” -The ad. also
‘hows an eagerness on the part of the
-roced to give good service. While the
\faben ad. may be small in comparison

to some others it is partienlarly attrac-
tive and well written.

A Western Winner.

The advertisement of The W. H.
Stone Co., Winnipeg, Man., is attractive-
ly set up. The reading matter is sugges-
tive of Christmas times and conducive
to making a person purchase who reads
the ad. A feature of this advertisement
is the heavy type used in naming the
prices. The holly border, emblematic of
the season, is good. While the lists of
articles mentioned are somewhat erowd-
ed, yet the many educative talks and
the general appearance of the whole ad.
should be sufficient to hold the attention
of the reader. The original in the Win-
nipeg Telegram was 14’7 in length and
3-column wide.

T. A. Rowat & Co., London, Ont., al-
ways present splendid advertisements to
the public and their Christmas ad. is no
departure. It begins with reasonable
display type: ‘“It’s the good things to
eat that your grocer supplies — which
helps so much to make the Christmas
season the happiest of all the year, ete.”’
The copy is good, the prices are named
with black-faced type and the ad. is not
over-crowded.

The advertisement of Kirkup &
Wilkie, Fort William, Ont., was another
well written one, and if it had been bet-
ter displayed it might have been more ef-
feetive. The contrast between the heavy
black type at the top and the smaller
type in the panels was probably a little
too great. The cateh lines read: ‘‘Get
these with our Christmas groceries—
quality service, satisfaction,’” with heavy
black rules under the last three words.
The ad. has a distinetive style and is ef-
fective from a selling standpoint once
the attention of the reader has been
riveted.

There is a unique feature about the
ad. of the G. W. Robinson Co., which
begins: ‘‘Old time Christmas grocery
sale Thursday.’’ This has the tendency
nf awakening an inferest in the reader
as to what an old time sale is, and in-
duces her to study it more closely. In
refering to plum duff, the old-time
mother’s cake, ete., it adds—that it al-
ways tastes bstter when kept for a while.
It is well written and well displayed and
according to the writer sold the goods
well. Tt was written more than a month
before Christmas, with a view to indue-
ing purchasers to buy early.

Deserving of Special Mention.

Space does not permit going into the
merits of the various others sent in for
the competition, but special attention
was given by the judges to the ads. of
the following: Jno. 0. Carpenter, Ham-
ilton, Ont., small but well written; Thom-
as Lawson, Ltd., Kelowna, B.C., written
by Geo. S. McKenzie, who sent five good
samples of his work; Share & Campbell,
Halifax, N.S., who advertised in one of
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their six advertisements in the competi-
tion a unique bon-bon contest; Wood-
man & MecKee, Coaticook, Que.; Rob-
son, Lindsey, Ont.; C. A. Farmer & Son,
Perth, Ont.; J. H. Fleury, Lindsay,
Ont., who might have featured a new

One of the Runners-up in the Contest—
An Ad. Written by A. E. White of
the W. H. Stone (0., Winnipeg,
Man.

idea to good advantage—bring us your
recipe and we will weigh out each in-
gredient, which will save you the time;
Geo. A. McCullough & Co., Stoughton,
Sask., which by the way, advertised gen-
eral store goods more so than groceries;
Wm. T. Patterson, Belleville, Ont., and
Prentice & Sproule, Collingwood, Ont.
A great improvement over previous
years in writing copy was noticeable to
the judges, which is a pleasing feature
to The Canadian Grocer. It shows an
appreciation of the efforts of this paper
in its work during the year to give as
many modern ideas on retail advertising
as possible. This will be continued dur-
ing the coming year, and it is hoped that
the readers of The Grocer will continue
to let us have their ideas on the sub-
ject and take a greater interest in it
than they have dene in the past. -

M. S. Waters, formerly of Craven,
Sask., has opened a grocery store on
Hastings Street, E., Vaneouver, B.C.
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JOHN BULL’'S BUSINESS.

The sunshine of prosperity seems to
be rising above the horizon in Great
Britain, if we can take the figures of its
foreign trade for the last calendar year
as a criterion.

It is true that there is not a great
deal to boast about in these figures.
Their importance chiefly lies in the fact
that they indicate a recovery in trade.

Both in exports and imports increases
are shown, the increase in the former
being £1,275,620, and in the latter £31,-
787,000.

The chief increase in the imports is
in raw materials, while in manufactur-
ed goods the appreciation is not so
marked. In exports, on the other
hand, raw wmaterials show a decrease
while in manufactured goods there is a
slight increase. The chief increase in
exports is in articles of food and drink.

The reason there is not much in the
figures which permit of boasting is due
to the fact that while the foreign trade
ingreased over the previous year it is
still a great deal smaller than that of
1907, which was the ‘‘top notch’ year
for the foreign trade of Great Britain,
as well as other countries. The im-
ports for 1909 were £21,000,000 less
than in 1907, and the exports £47,655,-
000 less.

The trade of Canada has got back to
the figures of 1907, and that of the
United States is getting into line. It
is to be hoped that during 1910-British
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trade will also reach the pinnacle of
1907.

There are a good many people in Can-
ada who think that tariff reform would
help British trade somewhat, and judg-
ing by the elections some of the people
in Great Britain are beginning to think
so too. What gives the average man
the most assurance, however, is the
knowledge that when ‘“‘John Bull”’
wakes up and decided to do something,
he usually does it, no matter what the
forces against him may be. He is evi-
dently wide awake to the fact that his
prestige in the commercial world has
been waning. He now seems to be on
the point of deciding that it shall wax,
and we may expect to see him ultimate-
ly employing the aggressive methods
which will bring this about.

1f he adopts tariff reform it is to be
hoped that he will not forget the still
more important factor of judicious ad-
vertising.

THE GROCER AND THE FUR COAT.

Some time ago a letter was received
by a Toronto gentleman from a friend
who runs a grocery store in the coun-
try, and the largest portion of the let-
ter was made up in complaining about
the unfair competition from catalogue
houses. He found a good deal of fault
with the people for not supporting the
stores at home. The next letter came
with a request to find out the prices of
certain lines of fur coats. His wife
would like to get one, and she thought
she could buy it cheaper in Toronto
than at home.

This shows inconsistency as well as
the unbusiness-like men who call them-
selves merchants. There is a good deal
of talk about the farmers buying from
catalogue houses, but if the truth were
known, the townspeople and even the
merchants would in this respect be
great sinners as well.

Unless the retail merchant rises above
this smallness, sets an example and
shows the buying public that he ac-
tually believes it is to his advantage
to buy at home, the general public will
never be converted.

As is shown in this case, the mer-
chants are to blame for losing business
which naturally belongs to them. The
country needs larger men, men who
can see beyond their own petty selfish-
ness, in order to hold and build up their
rights.

It is up to the merchants to decide
whether they will do the business, or
allow it to go to the large catalogue
houses. A merchant has no moral right
to be in the retail business unless he
takes an interest in the welfare of his
own town.
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A HAVANA POTATO TRUST.

The shipment of potatoes from the
port of St. John, New Brunswick, fo:
the Cuban market, has been the sub
jeet of many conflicting statements
lately regarding the state of the mar
ket in Havana. It is claimed that 2
trust composed of wealthy Spanish
firms has been seeking to control the
market and New Brunswick shippers are
finding it difficult to secure a foothold
there. Some of the dealers assert that
owing to the methods of the trust in
manipulating the market, they have
been forced to sell their shipments prac
tically without profit.

Reports from the island also state
that the trust has tried to oppose the
importation of New Brunswick tubers,
and it is claimed by some that it dis
criminates in the matter of steamship
lines.

However, there seems to be a good
market in Havana for potatoes arriv
ing in good condition, and as there are
reported to be about 100,000 barrels
still available for export, and there are
plenty of steamers sailing, the shippers
are likely to close the season with good
results.

From now until the first week in
March there will be eleven sailings and
indications are that all will earry full
cargoes.

POWER OF THE WINDOW.

The average retail merchant has by
this time learned that there are few
adjuncts to his business more important
than the window display.

There is possibly nothing which exer
cises such a potent influence in selling
goods as the window display. Any
thing that attracts attention, arrests
the eye of the passer or of the prospec
tive purchaser, is of inestimable valu:
to the man who has merchandise to
sell. This is true with reference to the
man or woman who goes down town
Saturday night for the express purpos:
of purchasing the Sunday dinner. Th
chances are very much in favor that the
shopper will be attracted by the most
appetizing display of goods in the mar
ket or in the store window, and that
they will pass by the dark and unat
tractive window.

In every store of any importanc:
there is always someone, some employe
if not the proprietor, who is up to datc
and quick to think and act. This is th
man who can be depended upon to think
of something new, original and up to
date to place in the window, and ol
some original arrangement to make it
effective.
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" The Weakness of the Combine Bill

The Bill is All Right as Far as it Goes, but

it Does Not Go Far

Enough---Should Pro-

vide for a Permanent Board such as the

Railway Commission.

‘he bill introduced in the House of
(ommons by Hon. McKenzie King re-
garding combines, trusts, mergers and
monopolies provides that six or more
peisons who are of the opinion that a
combine exists which is detrimental to
the public interests, can make an appli-
cation to a judge of the High Court for
an investigation. The judge having
heen convineed that a prima facie case
ha-~ been made out reports to the
Minister of Labor. The Minister in
twn calls upon each party concerned to
appoint a member to the board of in-
vestigation. The two members thus
appointed select a third who must be a
judge. The latter becomes chairman.

This board is to have all the powers
of a court of record and can compel at-
tendance of witnesses and the produc-
tion of documents. The decision of this
Board is to be published in the Canada
(Gazette, and in the newspapers. In
addition to the publicity given the Bill
further provides that the Governor-in-
(‘ouncil may either reduce or remove
the duty on the article afiected by the
combine, trust or merger. . A still
heavier penalty is thq provision which
calls for a penalty not exceeding $1,000
and costs for each day that the com-
bine continues to offend. The expense
of the investigation is to be born by
the government.

Under the old law as it stands to day
the aggrieved parties must first of all
bring the matter before a judge, who
in turn reports to the Government,
which may, if it sees fit, order an in-
vestigation by a judge. All the costs
of the subsequent investigation must be
borne"by the complainants, whether the
ca~c is decided in their favor or not.

I'hat this is a eostly undertaking to
the parties who are suffering from the
eficcts of the combination is quite ob-
vious. It is a decided obstacle to in-
ve-tigation, no matter how illegal the
combination may be. The newspaper
publishers who caused the investigation
into the paper combine a few years ago
kniw this only too well. They won, but
as they had to ‘“foot the bill,”’ it was
at great cost.

The essential features therefore, in
which the new Bill differs from the pre-
sent Aet is that it first of all simpli-
fics the procedure, puts the cost of in-
ve-ligating on the government instead
of on the complainant and in addition
to the publicity given and the possibil-
ity of the tariff being either reduced or

removed altogether, imposes a financial
penalty of $1,000 a day should non-
compliance with the law continue.

As far as it goes the bill is an im-
provement over the law which it is de-
signed to supersede, but while that is
s0, it is to be regretted that the gov-
ernment did not go still further.

Kvery fair-minded man, every business
man and every student of economics
recognizes that one of the conditions of
modern business methods is the develop-
ment of mergers and combinations; in
other words of agreements between
various classes of mercantile enter-
prises.

Some combinations ara no doubt
based on illegitimate grounds. Their
sole aim is to bleed the public. But
they are not all of this type. On the
contrary we believe that the majority
of these mergers or agreements are not
only based on sound business principles,
but on sound moral principles as well.

" They are merely created with a view to
rectifying evils or curtailing cost of do-
ing business.

But as the law now stands the legiti-
mate merger, combination, agreement,
or whatever we may choose to call it,
is subjeet to irritating, costly and un-
just legal proceedings. This ought not
to be, and could easily be obviated if
the Government would provide proper
safe-guards, and safe-guards which
would at the same time protect the
public as well as the members of the
combinations which were legally and
morally sound.

It appears to us that the most simple
way of doing this would be for the
Government to create a permanent
board similar to that of the Railway
Commission, which is doing such good
work in the interests of the shippers-and
traveling public of the country. This
board could make a tentative examina-
tion of any charges made, and if a
prima facie case was made out take
such steps as would lead to a thorough
investigation and the punishment of the
parties if found guilty.

No one denies to-day the right of
labor to combine for legitimate pur-
poses. No one would probably deny
that in theory business men do not en-
joy the same right. But in practice
they do not enjoy the same right.
Wherever and whenever business men
combine, merge, or organize in any way
the fact is heralded by the daily press
as a menace to the public welfare, and
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the authorities are foreced to prosecute
and the members at the combination to
peotect themselves in  a costly, and
usuaily long-pending, suit, whether they
are innocent or guilty.

A permanent board such as suggested
would protect the public, and at the
same time prevent pernicious and un-
just  prosecutions of business men,
whose organizations are founded upon
equity and justice.

The weakness of the bill now before
the House of Commons, is that it does
not provide for this much needed ma-
chinery.

NEW IDEAS THE LIFE OF TRADE.

The man who ‘‘never did business like
that”’ is gradually weeding himself from
the mercantile field. When confronted
with the problems of the present and
having suggested to him certain courses
to pursue, he puts up the plea that he
has never done business that way, has
heretofore been successful and sees no
reason why he should modify, change,
or add to that which has made him’
where he is. He keeps on for a while
in the way he is going, and although
he insists that he is doing good busi-
ness, he knows that something is
wrong, somewhere, but he still sees no
reason for adopting newfangled ideas.

If we can’t make up our minds to do
the things of to-day as the necessities
of the day demands and shape our me-
thods according to the particular re-
quirements of the present, we'll sooner
or later find that he who has a way of
his own of doing things, and persists in
doing things that way under any con-
ditions, will get left far behind in the
race for business.

A man goes to bed with a clear con-
science that he has fixed his business
properly for the problems he has con-
tended with during the day, but he
wakes up to his business the next morn-
ing with some new series or sets of
trouble confronting him that “demand
other treatments.

[gnoring or passing over won't rid
his business of the annoyances, and be-
cause he didn’t have them to contend
with 10 or 20 years ago, he fools him-
self expensively if he attempts to let
them go unnoticed and unconquered.

It doesn’t make any difference how we
did business some other day ; the pro-
blems of to-day are the ones that de-
mand our attention to-day, and if we
don’t know how to handle them, it is
up to us to find out immediately.

Bear in mind that no manufacturer
wants his goods lying on the retailer’s
shelves as dead stock. If he can make
a live customer out of you by starting
the goods, he wants to do it.
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.Practical Methods Used m Retail Grocery Stores

Winnipeg Grocer Evolves Profit-Sharing Idea With Customers—Advice on Hand-
ling Fish—Huckster Fined in London—A Day’s Cash Sales Refunded to Pro-
mote Buying for Cash—Mid-week Business Improved by Guessing Device.

Profit-Sharing With Customers.

Winnipeg, Jan. 25.—A. Hendry, Win-
nipeg. eelebrated the twentieth anniver-
sary of his reiail grocery business career
on the New Year by adopting a profit-
sharing plan for all his customers. His
system is that six articles of daily use
will be offered to customers at strietly
cost priees, and these, with the prices
will be printed on a eireular issued each
month for that purpose. At the end of
each month the artieles will revert back
to their regular values, and a new re-
duced list issued.

Mr. Hendry eclaims that this is not
price-cutting, but simply a profit-sharing
idea whieh is a reward for past gen-
erous custom, and a means to solicit a
larger patronage.

Advice on Handling Fish.

Bracebridge, Ont., Jan. 26.—Now that
the fish season is here again some spe-
¢ial attention should be given to the
care and display of fish in the store. A
orocer here believes in keeping the kegs
of fish inside the store. He is opposed
to the prineiple of piling up goods of
any kind on the outside of the store in
order to attract trade. They are left ex-
posed to the sun, wind, rain and snow
and often deteriorate in quality.

“Dressy windows are all that’s need-
ed.”” he says, ‘‘but, unfortunately, from
now on in front of many groeery stores
customers will be confronted with the
annual barrel of salt herring, and the
kegs of salmon and white fish. The way
out of all the difficulties is to advertise
that you handle all kinds of fish, but
keep the fish in the background or else
display them neatly and attraetively.”’

Grocers Watch Huckster By-law.

London, Ont., Jan. 26.—The Retail
Groceers’ Assoeiation have the eo-opera-
tion of the market elerk in trying to
put down any infractions of the huek-
ster by-law, and were suceessful last
Friday. A man was fined $2 and $3.35
-usts, with the option of a 10-days’ sen-
tenee, for buying some potatoes on the
market and selling them again. The
case caused a great deal of interest in
police court. The huckster bought four
bags of potatoes at 60 cents and resold
them to a grocer at 65 cents per bag,
thus breaking the law.

One huckster here has a stall in the
basement of the market house. for which
he pays the ‘‘big’’ sum of $4 per month.
He, with others, bother the grocers a
great deal by buying market produce one
day, which he stores in the stall, and then
brings it up for sale off his wagon a
day or two later. The magistrate se-

verely eriticized this method and likely
tne fine will have the effeet of lessen-
ing infraetions.

Refunding Full Day’s Cash Sales.

Peterboro, Jan. 25.—An unique idea
has been adopted by E. F. Mason & Co.
to encourage cash payments. He adver-
tises in his regular newspaper space that
his eustomers will be refunded the
amount of their eash purchases made on
a certain business day in January and
that the day will be announced after the
first of February.

It will thus be seen that eustomers
paying cash are sure to receive a rebate
on some one day’s cash purchase dur-
ing January. All they have to do is
present their bill for that day and the
money will be refunded—a rather novel
way of promoting eash sales.

Special Shelves for Canned Goods.

Toronto, Jan. 26.—Harry MeClement.
a West Toronto groeer, moves on the
29th inst. into new premises at 1717
Dundas Street. His new store is larg-
er than the old one and fitted up in bet-
ter shape. A metallic ceiling, newly
papered walls and the fresh graining
make a favorable impression. On the
side wall Mr. MeClement has a novel
idea in the way of shelving for his can-
ned goods. Shelves two tiers high are
supported by brackets fastened to the
wall, thus giving more room in the store
and making a neater appearance. Mr.
MecClement has made careful selection

in stoeking his store. \/\

/

When Patience Ceases.
Blenheim, Ont., Jan. 25.—Unique
methods of ‘“putting it up to’’ the de-
linquent debtor are many, but rarely if
ever has it been told to that individual
with more directness than in a little
card recently published in a Blenheim
paper by Geo. J. Gibb, a professional
man here. Mr. Gibb’s appeal reads
thus
‘‘Patience ceases to be a virtue when
it allows people to impose on the patient
one. I find myself in that position, and
have therefore decided that after Jan.
31, the clerk of the eourt will be asked
to interview all who have been imposing
on my patience.—Geo. J. Gibb.”’

Getting Mid-week Business.
Leamington, Ont., Jan. 25.—S8. G.
Morse, a Leamington merchant, is giv-
ing considerable attention to the prob-
lem of getting customers out more in
the middle of the week instead of on
Saturdays. He has evolved an unique
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idea to help. In his window he display
a eclock and the customer who guess:
nearest to the time the ecloek will sto,
is awarded a cash prize. The custome
second nearest also secures a cash priz
These prizes are given away every Thurs
day afternoon. The experiment ha-
proven so suecessful that Mr. Morse i
tends eontinuing it.

An Attractive Confectionery Window.

Guelph, Ont., January 26.—Some e¢x
ceptionally attractive window displa)
and store decorations were to be seen
in Guelph grocery stores during th
weeks of Christmas and Yew Year’s
One of the prettiest windows in the eit
was a candy window in Williams’ stor:
The manager of the grocery departmeni
there distinguished himself in the dis
play he made. Faney confections of
all kinds, with bonbons and ‘‘erackers’’
taking a prominent part, were show:
in such a manner that the attractivenes:
of the assortment eaused much favorabl
comment.

Have Customers Buy Within Their
Means.

Montreal, Jan®26.—‘Do not try to
oversell a customer ; take for instance
a customer whom you know cannot af
ford many luxuries,”’ said William Cu
rie, a Montreal retailer. ‘““Many eclerk-
and even store owners will try to sell
them, though they realize that finan
cially they are not in a position t
buy such things. Sell them only whai
they really want and as their means in
crease you can increase your sales. None
of us are in business only for a year o
two. It will pay to nurse such peopl:
along and help, rather than hinde
their financial well-being.”

9[—, uodem unp,, ® £1} 0]

Doubles Sale of Fowl.

Guelph,.Ont., Jan.—26. — One of th
leading grocers of Guelph has during th
past few weeks almost doubled his bes
records in the dressed fowl business.

“We find,”” he explained to TI
Grocer, who was asking how it ha
been accomplished, ‘‘that our customer
greatly appreciate it when we draw ti
fowl they buy free of charge.”’

The grocer went on to state tha
they did not sell drawn fowl, but tha
they weighed and sold them as the
were and only cleaned them free as a:
act of courtesy to the customers. The
state that they had no idea when the:
commenced the practice, how popular i
would be with their customers. Man:
new customers were secured also, a
ladies would come in and ask if the
were in the habit of cleaning fowl fre
and when they replied in the affirmativ:
it nearly always meant a sale..
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l.ay Plans for Housecleaning Stock in February

Appliances for This Work Will be Required Soon and Stocks
Should be Early Laid In—Lenten Fish Trade Needs Attention
Next Month—A Good Time to do Some Interior Cleaning Up.

loward the end of January the eare-
| grocer begins to look forward toward
i~ next month’s business and to plan
advance as far as possible what should

h done to aid matters along the proper
pith—the path of inereased volume of
paying trade.

January has come to be pretty gener-
ally reecognized as set apart for stoek-
taking and general inventory work. De-
cember is too full of business to allow
-ufficient time for such a purpose. Thus
.« see the average grocer approaching
[ hruary with a pretty comp’ete knowl-
¢lee of what is in his store.

During the course of a year’s business
{here is necessarily quite a collection of
olds and ends of various lines, which
Lave either been handled too freely or
hecome misplaced until too old to be
readily saleable. Some ave past the sell-
ing stage altogether and the wide-awake
man should rid his store of such dead
<tock as soon as possible. February is
about the best time for such proeedure.
Advertise sales of such articles at ve-
duced prices and ‘‘get rid’’ of them.
They take up valuable space and only
decrease in value the longer they are
Leld. - Labels become torn, eans dented,
and in a hundred different ways artieles
oft too long on the shelves deteriorate.

Such sales will be found of great as-
J<tance in booming general trade after
ihe dull January season. People need
4 stimulant to rouse them from the re-
actionary period after New Year’s. Cul
prices  on  standard slightly damaged
soods will often start general buying,
thus working a double benefit for the
srocer progressive enough to use them.

Plan for House Cleaning Times.
Spring house cleaning for everyone is
ot far off and the grocer must see that
nis stoek of brooms. mops, soaps, ete.,

complete, Tt is better to be in the
¢ld early than late. Remember that
louse cleaning is somewhat of a germ
scase.  One housekeeper decides to
art, and either the sound of beaten
carpets or some oceult influence spreads
¢ disease through an entire community

short order. For this reason it will

v to look ahead and be ready for any
nergeney.

One of Canada’s largest retailers has
series of special orange sales through-
it February. He claims it needs just
ich a sale to bring people back to the
ea of buying again. The sale need
it be of oranges but a sale of some
ind seems necessary, or rather a series
{ them.

Regarding the store itself in Febru-
ry, not only should it be cleared of dead
tock, but it should undergo a thorough
wusecleaning at the same time. Al-
~ays somewhat of a dull month, the time
an be msed to gopd advantage in this

“pring -trade. - -

Lent is coming soon. Fish will be in
large demand. Do not fail to see that the
fish stocks are kept up. If you don’t
it simply means money lost. As sure

as Lent comes around the. demand for
fish of all kinds increases.

In general February should be made
to open up the year’s business with a
clean store, a clean stock and an inereas-
ing trade produced by special sales.

Albert Hebert, of Hudon, Hebert &
(‘o., Montreal, is back from Atlantie
(ity. where he took his family for a
holiday of a few weeks.

Tanff Changes Made by French-Canadian Treaty

. General Effect is to Have Goods Coming From France Placed
on Intermediate Tariff Basis—Peculiar Circustances Under
Which Duty on Shelled Almonds has Been Increased Instead of

Being Decreased.

The French-Canadian treaty, which is
soon to be enforced, with a view to bet-
tering the trade relationship between
Canada and the French Republie, shows
some interesting changes in the tariffs
on foodstuffs from France.

Among the most important in which
the groeery trade is interested are maca-
roni and vermieelli, dates and figs, fruits
in cans or bottles, various nuts, fish pre-
served in oils, castile soap, canned vege-
tables such as beans, anchovies, sardines,
sprats and other fish and olive oil.

Speaking generally of the new tarift.
it places these goods on what is termed
the intermediate tariff, instead of on the
general tariff. Strietly speaking, the
new tariff will be known as.the French
treaty tariff.

The accompanying table shows the ef-
fect it will have on the abhove-mentioned
artieles:

Macaroni and vermieelli ..............
INies and IS .. ..o eessans
Fruits in air-tight eauns or other air-tight
packages, the weight of cans, ete., to
be ineluded in weight for duty ......
Almonds, walnuts, shelled peanuts, ete..
Niais sghelled, NP, ... .ooneessodohan
Fish preserved in oil, n.o.p. ...........
A e S RO TR
Vegetables, tomatoes excepted, including
baked beans, in cans or other air-tight
packages, n.o.p.; the weight of the cans
or other packages to be included in
weigth for daty .......00 .00, AL
Anchovies, sardines. sprats and other
fish, packed in oil or otherwise, in tin
boxes, the weight of the box to be in-
cluded in weight for duty—when
weighing over 8 oz., and not over 12
EANOI e e
e S e R A S U

Macaroni and vermicelli from France
has been coming ino Canada under the
general tariff, which is $1.25 per cwt.
With the new treaty in force the duty
will be $1 per ewt.. Dates .and figs will
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apply more particularly to the Freuch
state of Tunis in Norvthern Africa.

The duty on fish preserved in oil aud
an olive oil, it will be noticed, is an ad
valorem duty (according to the value).

A Peculiar Instance.

In discussing the tarviff ehange with a
Canadian broker. some interesting facts
were brought out with regard to shelled
almonds on which, he stated, there was
no reduction on the duty. The reason
tor this was that they have been on a
*false basis”’ and the duty, in order to
bring it to the intermediate tariff. has
had to be inereased rather than decreas-
ed.

Originally the duty on shelled waluuts
was 3 cents per b, Under an old French
treaty.it was reduced to 2 cents, some
ten years ago., and after that again the
duty on shelled nuis generally was raised
{o 4 cents: but for some reasou it could

French

General Treaty

Tariff. Tariff.
per 100 Ibs. $1.25 $1.00
per 100 Ths. 6214 55
Ib. 0214 02
1b. .03 02

Ih. 04 031-3

Ad. val 359 309,
1h. 02 01
Ib. 0114 .01
Per box 0314 02
Ad val. 209, 15¢

not over-rule the old French treaty, and
shelled walnuts remained at 2 cents. The
French-Canadian treaty places the duty
at 3 1-3 cents, which, the broker explain-
ed, is an advance rather than a decrease.

o e

b e
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The Markets—Beans Still Being Held by Farmers

Demand igs Good and Prices are Firmer—=Sugar Advance Maintained But Prices
Are a Shade Easier—Evaporated Apples Weak—Firm and Active Tea Market.

See slso Provisions, Cereals and Fruit, Vegetables and Fish Departments on pages following.

QUEBEC MARKETS

POINTERS— ...... I = L RN
Sugar—Firm at increase.
Coffee—Firm.

Cloves and Ginger—Slightly up in

primary.

Walnuis—Better grades searce.

Montreal, Jan. 27th, 1910.

This week has been a somewhat disap-
pointing one to most dealers, after the
exceptional sales made in nearly all
lines for the previous three or four
weeks. It is thought the slump may be
partly due to the warmer weather that
prevailed this week, which has caused
many people to stay indoors rather than
wade tarough water and slush. At any
rate, nearly all lines are quiet this week.
The market is practica'ly featureless.

Sugar continnes firm in spite of the
advance which took place only a short
wlllc ago.

Roads in and about Montreal are in
had shape and very few people eare lo
drive in under present eonditions.

It is hoped that eold weather will eome
back within a day or so and prophecies
are that if it does, trade will be back
to its previous standard with a bound.

Sugar—There has been mno further
(-hanf'e in the sugar situation, though the
firm cundmnn of the raw market gives
no indieation of a weakening in the price

of refined.

Grum‘l‘swd. g e e o
” Tmperial
s ve

Beaver ....
Paris lump, boxes, 100 1bs. ..
" m “ " "50 Ibs

“ “ «  951bs. ..
Red Beal, in cartons, each. ..
Crylm dllmnnd.l bbls. e

100 Ib. boxes. .

o 801b. " ** ..

= BB 7 - iaa

" 51b.

Ex'.n ¢round, B s ssaislivins
50-1b.

-

Po vdered bbls.
50-1

RS AN NNONNNNO NN
ANBRARSRUEI[ERETIRESE

Phoenix ........... :
Brl;htcoﬂeo MRS Rtel = s .
No Syellow o5 AT l_‘.:
...... secsesssssssssnessd o0
N l S T SRRt T e T T
Bbis. granulated and yellow may be had at 5c.
above bag prices.

Syrups and Molasses—Considering the
time of year molasses is having a very
oood demand. Most of the mders are
small, but their number keeps a hand-
some trade going. Syrups are somewhat

quiet.
Py Bl o el 2R 35
o e i 8 1
B b A asses, puncheons »
Choice Barbadoes mo b’; R . s
p 5 “ half-barrels.. .. 043 0454
oW OIS, . ..cciviiosrisnasnsnossnsponsnsasae 027 028
BRI vs s v i0vv000 00 insannsninsiiiinoapeentis Booe 30
Ezno Rico.. nsirsreesntnsrigerie it .. 040
s e - g
o b‘;‘}: s
" 1b, pa
“ 30
(Aueu 21b. !.lm ﬂdoz percm g
“ 104b, “ ’doz. TRl |
WO P BB Y liisiskssesesis deee 70

Tea—Teas are having a fairly steady
sale at current prices. The market pre-
sents no new features.

o R R S S 04 050

Ohoioce ........ o 03 037

Japans—Fine... 032 037

v v 027 030

Good common. . 02 02

Common ........... 020 022

Ceylon— Broken Orange Pekoe.. o2 040

........... 02 022

koe Souchongs. 02 02

&d{AAPekm Sc;lchom!r‘l wisp) g l’g g %

ylon greens— oung ysons

Hyson ....... 020 022

oni et 014 o
ina greens—Pingsuey gunpowder, low e. 0 14

e eaf.. 020 030

" - pinhead.. 030 050

Coffee—Coffees are firm and are sell-
ing readily at present quotations. In
fact, dealers seem anxious to load up be-
fore the expeeted advance takes place.

Mocha......... 0184 025 Santos. ........ 014 017
Rio, No. 7..... 010 o012 Maracaibo..... 015 018

Spices—Cloves and ginger are slightly
higher in Yie primary markets, but il is
only thought temporary. It has, at any
rate, not eaused any rush of orders. Other
lines are quiet, but prices remain firm.

20

20

- 'round 015 019 075
Cloves, whole... 018 0 30 TRy | 0 60
Cloves, ground . 020 025 Pepperl. black.. 016 022
Cream of tartar. 023 032 ‘ white. 022 029

Dried Fruits—Figs are having a some-
what hetter sale. but other lines are quiet
this week. No reason has been assigned,
other than people have bhecome hred of
dried goods.

Curn.nu ﬁneﬂ'ntm, per 1b., not cleaned..... ....
"cleaned.... .... ....

Patras, per 1b e
Vostizzas, perlb.................... 008

8888

cooo

Raisins-
Ausigalian, per 1b., (to arrive)................
Old seeded raising. ........... ...... Ak
Cublormn. choice leed-.tL l lb pkgs

fancy seeded, h. pkgs e
‘ loose musuwh. kmwn perlb... O%t

lcm'n perlb... 0
(o sultana, per Ib. .
Vulenu: fine off stalk, per Bl
select, per 1b.
4crown layers,

coococoocoooe
RIGSIRIIES

Nuis—Prices show great firmmess
throughout, partieularly in the highest
grades of walnuts and almonds: New
York reports show the market is quiet
there.

In shell—
l"ilbem Bicily, per Ib 013
 Barcelons, per 1. 0 10
Tarragons Almonds, per 1b 013
Walnuts, Gmmbles. perlb, 014
Mar , per 012
*  Cornes, perlb e 011
Bhelled—
Almonds, é-crown selected, per lb ............... 032035
= S-crovm . s N s g
o (In bncl). ll-‘ndsrdl. T e 02
RS 5 5 5% st e te s Amenicsnning wonashssEoinsian 017
P panish, No. 1 01
I T o5 o s ds s ubais Tonavennssesanisins 2
wr‘ﬁ , No. 1 014
Pecans, perlb....... 065
I I L s s av s s v vrisionsssssasiesnn 075
Walnuts—
Borduux R R PR R 02 027
...................................... 022 03

Beans and Peas—There has been a
considerable increase in the export de-

¥ 30

mand for peas. Beans are quiet anl
prices firm for both lines.

Ontario pri beans, bushel................. .... 214
Peas, bo‘l)m:' .................................... é 6

Evapora,ted Apples—Evaporated a),
p'es are more in demand at present thau
any other lines of dried fruits. Trad:
shows a considerable inerease over la-|
year. Prices remains firm at 9e.
Evaporated apples, prime........................ .... 00y

Rice and Tapioca—Dealers seem to I
only trading for immediate requiremen s
at present, and this gives a quiet tonec
to the market.
Rice,gndeB b‘P mpoumu....

o i fockeuﬂs pounds. .
" pockets, 12§ pounds. .

44 2 kets, 25 pounds. .. ]
S " roc keu 1 poundl 05
Tapioca, medium pearl.......................... 0 (Hl 0 n(;

CANNED GOODS

MONTREAL—There is a eontinuous|y
strong demand for vegetables. Other
lines are not so popular, fruits and
meats particularly, having a very slow
sale. Pork and beans continues a gool
seller and fish show considerable ini-
provement.

Peas, standard, dozen .. .. ... $1 05
Peas, early June, dozen. . 1074110
Peas, sweet wrinkled, dozen 110 1124
Peas, extra sifted, dozen. 1624160
L1
Ow 0 f..’,‘
Tomatoes. doun (Ontario md Qneboc) ..... 0 824 0 40
Strawberries, dozen.......... ... cooiiin vunes 1 37! 140
Raspberries, 2'-. R R s LD
Peaches, 2's, dozen 165
POBUOS, 30, BOBN .. .....c000viocesioronorsoanns 265
Pears, 2's, dozen.... 1¢
2%
15
1%
1
1604
130
f 2024
Hnmpbtckl. dozen..... 095 1
Cohoes, dozen s s 188 140
Red Bpring, dozen .. = e 100 165
Red Bockeye, doZen...c.veuren. vuvnnves sensns 18 20
( ommued corned Mlm.ed collops, 28... 2
T R, 150 Corned beefK:-b.ls 199
l,umpre-ed corned Corned y 2 80
M < i bt vio s 270 Jellied hocks, 2s..... 350
lglgnmelmb;?wnie:' s g % Jellied hoeh .. 10 %)
Ready lunch veal loaf » noxton(ue, 7
.................. Parago. .2 &
Resdy lunch veal loaf 3% leogogxm?n'::ue.
................................... 950
Rout beef, 1s 15 ) unch
Roust beet, 2811111 270 R .
wed ox Lall, Tonguelunch, 1s..... 300
Btewed kidney, 1 50 s
sm,,dm,,:,’,_,: 180 Slicedsmokedbeet,ds 1 0
Minced collops, 1 140 Bliced smoked beef,1s 2

TORONTO—The canned goods trae
is active, especially peas, eorn and
tomatoes, and all look for an advan
This feeling is not only among the whol -
sale men, but that the retailers are a
ticipating this is shown from the fa |
that they are buying freely and in quai-
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Corned beef hash, 25
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Jellied hocks, 6s
Pslncon ox tongue, _
................. 7w
Paragon ox tongue, 28 &
Paragon ox tongue,
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Bliced smoked beef,1s 2
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tities that have a speculative appearance
about it. The market opened low and it
is admitted by all that after carrying
them for so long, paying storage and in-
surance, a raise would be justifiable.

085 Red ;m.v.:d cher-

085 O 5% 202 175
1 42! Gallon apples... 2 40 2 45
3 g !‘i‘mﬂt 3 166
eavysyrups,2s ...
150 Light . 115
1674 Heavy “ 3s.... 240
165 Light * 38s8.... 170
65 Lombard plums,
165 Wi cics ooy 080 085

1-1b. talle, 90 Red sprlnc. doz. 155 165
ib. fiats, dozen .... RedSockeye,dz. 1 65 170
-1b. fiats, dozen .... 213} Lobsters, halves,

. h & salmon prices per dozen..... 18 220

Humpbmh doz 095 100 Lobsters, quar-

(Oohoes, per doz. 1 45 1 50 ters, perdozen .... 140

ONTARIO MARKETS

POINTERS—

Beans—Prices higher.
Sugar—Advance maintained.
Evaporated Apples—Weak.
Dried Fruits—Firm.

The wholesale men report that busi-
ness is rapidly improving and is quite
satisfactory. Orders are up to their
expectations and the good things expeect-
ed after our bountiful harvest are ma-
terializing. Prospects are encouraging.

There have been few changes in prices
since last week, the high price of beans
being one of the features.

Sugar—The recent advance of 10¢ on
sugar is maintained, but the market is
easier and no further change is looked
for, for some time. Cuban sugar, if the
weather remains favorable, will be a big
crop.

e
¥
i
]
2

Dominos, cases,
Paris lumps, in 100-1b. boxes ...
i 80-1b. **

70

80

90

10

65

65

90

i .5 80

» 251, 10

.................... 55

Bu' uh‘{od. b-u‘onlly 2‘5
ver

oxu:mnlmd s 95

Imperial granulsted ........ 65

Acadis ulated (bags and barrels) .. 85

T S 8

8t. Lawrence golden, bbls. 55

t coffee............. 85

No. 3 ydlo' 70

No. l . 60

B R T iiieicivioaiinrsiiaivas par et ot 450

Gnmth and yellow, 100-Ib. bags 5c. less than bbls.
Syrup and Molasses—There is noth-

ing special in these lines. The trade is
fair and steady.

Per ca Maple 8,
m.’ doz. . onn.’l?o’_wo ... 480
Inoaes.....o.. ... - ... 540
51b. um 2 doz u v . 540
soiosse b o te, 94 . 300
tins x b
T A New Orl X
20 1b. tins, } do: medium ..... 031 033
'.iln'*'o‘ulb ...... ht:bn. Orh:um.o29 o
. ..o D - .
mur’r;.ll.l‘l‘: -3 Barbadoes,e .
m'ému Porto Riss. " 646 0 83
J il  CERREE | uscovads. ... .... 0

Tea—The tea market is firm and ac-
mve, but no material change is expected
in the prices.

Coffee—The demand for coffee, which
is always the case in winter, is good, and
orders are satisfactory.

Rio, roasted.. ... 012 013 Mocha, roasted. 025 028
Ssntos, roadted. 015 017 Java, rossted... 027 030
Maricaibo, '* 016 018 Rio greeun....... 008 009

Spices—Spices are at this time of the
year in little demand, and therefore re-
ceive not much attention.

Peppen,hhol 015 018 Oloves, whole... 035 035

white. 022 035 m of r. 022 035

b whole, A.ulpoe ......... 014 016

L SN 01e ” whole.. 014 016

Peppers, whole, Mace, ground... 076 0 80

Glnnr“ H "“l.dplﬁkmlﬂlb 016
spices, whole. .

Oinna Cassis, whole... 020 025

Nu&mo‘ Oeory ......... 04

Dried Fruits—Peaches and apricots
are tightening up a little, but they are
still sold without an advance. All other
dried fruit are firm and in good demand.
Prunes— Per 1b.

Apricots—

Osndled and Dulned Peels—
Lem: 009 011 Citron .......... 15 18

Oentgs. .o .. 0114012}

0 054

007

009

0 064

ed, 1 1b packets, fancy. ... ... 008

* 16 oz. packets, choiue R SRR e 0074

“ 1302 » - RS 006

Dates—

Hallowees. ....... 006 0 06{ Fnrd: choicest... .... 0 08
B e asaiaen 005 choice,.... .... 0 07¢

Nuts—There is little eall for nuts, and
they are quiet, and prices unchanged.

Rice and Tapioca—Nothing more than
the usual regular trade can be reported
in these lines with no change in prices.

I IR s o o s-siasaiahasans sinssnninansnsbossres 0 03}
Sundlurd B”!‘r‘om mills, 500 1be. or over, f.0.b.

Evaporated Apples—It has offen been
demonstrated that every line of goods
has a limit, beyond which it is impossiblv
to boom it. An extra good demand
sprung up, early in the season for
evaporated apples and high prices were
paid for them. Some held on for more,
who would now be glad to take two
cents less a pound for them if they could
get it.

Evaporatedapples................ooovvveivinnnns 0074 008

Beans—1It is difficult to secure enough
beans to supply the demand. The crop
is considered a good one, but the farmers
are not in a hurry to sell. If the labor
men put their heads together and ab-
stain from eating beans, the farmers
might find out that they made a mistake.
Prices are about 10¢ a bushel higher.

Beans, perbushel...............00 RSN owesiaseunnes 20 210
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FREE DEALS DISCOUNTENANCED.

The question of ‘‘free deals’’ was one
of the most important which came before
the conference in Chicago last week
among the manufacturers, jobbers and
retailers of groceries, with a view of
correcting abuses in the trade. It is
claimed that these ‘‘free deals and
schemes’’ of manufacturers are intro-
duced with the result that the retailer
is ealled upon to stock more goods than
his legitimate demands require and
forece a monetary obligation on both re-
tailer and jobber, therety operating
against the best interests of both re-
tailer and jobber, without advantage to
the consumer. A resolution was passed,
opposing and denouncing what was term-
ed the practice of subsidizing jobbers’
salesmen as employed by some manufac-
turers, because in some States it is econ-
trary to law, tends to demoralize sales-
men and influences salesmen to further
the sale to the retailer of produets for
which there may be no demand, causing
obligations on both the retailer and job-
ber.

NO COAL OIL AFTER DARK.

Guelph, Jan. 26.—A Guelph grocery
firm have announced to their customers
that they have definitely decided not
to deliver coal oil after eight o’clock on
Saturday nights.

“We have several good reasons for
taking this precaution,”’ said the grocer
in whose store the notice was displayed.
“In the first place it is dangerous to
handle coal oil after dark and while
the insurance companies do not raise
any serious objection to it, if we had a
fire caused by that we could not collect
any insurance. Then there is the dan-
ger of the delivery man setting fire to
coal oil in his waggon, while lighting
his lantern or striking a match to look
at the names on orders. Even if he
does not set the oil on fire he is very
apt to spill some of it by having the
can upset, and in this way we have,
on more than one oceasion, had the
worth of a good many coal oil orders
lost in the damage to groceries. And
even if there are no upsets, or mishaps
of that kind, the driver is apt to soil
his gloves while handling coal oil in
the dark and consequently he is likely
to give the grocery orders he has to
handle a disagreeable odor or flavor.”

INFORMATION FOR BUYERS.

Supplied to the Trade by Sellers.

The board of direetors of the Canada
Brokerage Co. met at the head office,
Toronto, on Jan. 17, and declared the fol-
lowing dividends: Preferred stock, 7
per cent.; preference stock bonus, 3 per
cent.; common stoek, 5 per cent.

Because February 1 will be civie elec-
tion day in Montreal, and in order that
they may take stock, Laporte, Martin &
Co. will not open their warehouse and
office on the first day of the coming
month. As a result of stock-taking they

state they will be able to offer some es- _

pecially attractive bargains to retailers.
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THE CANADIAN GROCER

“SALADA” is sold only in
sealed lead packages, proof
against odors and dirt. It
can’t;be contaminated. .. .".

Ceylon—twelve thousand miles away.

DETERIORATION OF TEA. per pound in quality. A tea costing

10d., i.e., 20 cents, will lose about

In last week’s issue of The Canadian 3 cents in quality, so that by holding

Grocer the “Salada’ Tea Co. asked the tea one not only loses interest, storage
wholesale and retail trade to return any and insurance charged, but it can be
t?a they had in stock over six months. fairly estimated that the tea loses in

value ten per cent. or over during the
first year. During the second year it
loses still more, probably 15 per cent.,
during the third year an equal amount ;

“Yes, we are losing the freight, which but after that it does not deteriorate.
we prepay, and also the return freight: because, as a rule, it is about as bad
as it can be.

“Tea is at its best the day it is fired
in the gardens, and although in secaled
lead packets tea keeps very much het-
ter than in bulk, still it does not retain
its original flavor. The trouble lies in
the fact that the flavor of tea is con-
tained in an essential oil, which deteri-
orates and probably gets rancid no mat
costs, let us say, 37c. at auction ; this ter what precautions are taken with it.
grade, especially in Ceylons, will dur We consider it profitable, therefore, to
ing the first year lose at least five cents

A leading retailer called upon Mr. Lar
kin to ask for further information. He

replied :

then we have to empty the cases, open
the packages, and sell the returns as
bulk tea for whatever prices it will
fetch, because of the faet that all tea
deteriorates in quality at least one
cent per pound in six months, and from
two to four cents in the first year

Take a very fine tea, for instance, that

have our tea go to the consumers as
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AST and West—North and South, wherever you may go—
you find “SALADA” Tea. It comes to you direct from
the tea-gardens of Ceylon—all its garden freshness and

native purity perfectly preserved in sealed ““SALADA?” packets.

It reaches you just fifteen weeks after being picked in far off

fresh as it is possible to let th:

it

Mr. Larkin was asked how 1
ada’’ Tea Company was fixed |
when the enormous rise in the
tea took place three or fow
ago. He said : “We were fixce
usually are. We had enough
Toronto to last us ahout two
weeks, and the usual quantitie
road between Colombo, I.on
here. We did not have a stock
us over for months without
neither would we want to hav
trouble is, that if we had, w
not be serving the ¢onsumer
would. be serving them with t
was old, and which, therefore,
its flavor. Tf we were positi
that the market was going to

another five cents per pound, v

not speculate for our wants ;
for the tea that we put in o
ages. It would pot pay ms. The
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THE CANADIAN GROCER

“SALADA” is tea at its best
. . 3
—in all its garden freshness.
You buy it in small quan-
tities as you require it. Al
ways fresh. .. ... .. .. i
%

“@VALADA?” is ‘““hill grown”
S high up on the hills of Ceylon. - The leaves are small
and tender with a rich, full flavor. ‘“SALADA” is
always of unvarying good quality. Will you be content to sell
ordinary tea when you can get “SALADA”? A postal inquiry
will bring samples and price lists by return mail.

THE “SALADA” TEA CO., TORONTO AND MONTREAL.

tea---grown on plantations

sible to let them have would not be “Salada’’ quality. There all. The moral is, speculate as much position solely on merit,”” is sustained
is only one time in the year that we as you like in other goods, but buy by the record. And while this is flat
asked how the “Sal h.m'-n ore than our normal quantity of your tea from hand to mouth, and the tering, they believe it would be tremen-
1y was fixed o1 stock tea i \lucl\',. and that is during the clever grocer always does tlnxis. He has dously increased were consumers to pay
1s rise in the prices o monsoon pen.od, when “l.| the tea com- no .tea on hand to last him, at the greater regard to the flavor of tea and
:h‘rcc or four months Ing {‘vx,.ul‘d is cnmparatnvc.ly poor, but outside, for. more than three months. discriminate i faver: ob Hhe By
We were fixed as we @ n this case we only provide ourselves The grocer in Fngland, as a matter of R dindit. thot ;
had enough -k i with stock sufficient to last us seven or fact, seldom carries more than three gra ("\.' ere a8’ NoF LON at. ston
1s about two turee @ Cight weeks.  Fresh tea is all impor- weeks’ supply.”’ sumption ‘w(»u]d' double, treble afld
sual quantitie- n the § fant, and, therefore, we cannot afford s quadruple in a few years were tea dis-
olombo. T.ondon and @ 10 speeilate and hold. tributed on a fair margin of profit,
' AN UNPARALLELED RECORD. which should apply to service at th
have a stock 1 cauy “Many retail grocers, if they hear 4 f i i e ikt i
1iths  without Huyiag that ti.- tea market is likely to advance An Extraordinary IHCfease in the Busi- mshl(m:l_l)l(‘. hnte?s and tea rooms, where
want to have The'§ buy heovily of bulk teas, forgetting all ness of ‘‘Salada’’ and Why. 10 to 25 centses charged for a pot of
if we had, w- would @ the tii:o that if there is an advance in The ‘“‘Salada’”’ Tea Company, this tea costing the fi}'l(:,tlon of a cent. Every
e consumer We tea of cven three or four cents per city, point with justifiable pride to the grocer who dealS in superior tea, 5}1(511
them with tc. tha'@ pound. in the ecourse of a year their steadily increasing trade in ‘“Salada” as invariably pleases the palate, builds
sh, therefore, | .d lost tea hi . deteriorated in value to fully tea. In 1892, the sales covered 63,290 up a very proﬁta'hle part of his busi-
e were positiv- n0¥ @ that . .icnt, besides the loss of interest, packets, in 1900 there were 6,103,760 ness. Good q'uahty' fosters the larger
was going to ~dvance @ insuraice, ete. T have known when I packets sold, in 1908 there were 19,- volume of hElSlneSS in tea. A little
- per pound, v could vas the road,” continued Mr. Lar- 146,505 packets, and in 1909 a total of more enthusiasm, closer st'udy of the
our ‘wants ; that 5. @ kin, “tea to he in stock with some 20,280,570, or over three times the vol- leaf, a good but not exorbitant profit,
we put in ou: pack retailirs for six or eight years, when ume of business done in 1900. Their will send a retailer’s trade forward by
o,t'nay us. The uality it positi‘_\:elyxw to send out at claim that: “Tt has won its present leaps and bounds.
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THE CANADIAN GROCER

DIRECTORY OF

Manufacturers, Manufacturers’ Agents,

BroKers, Etc.

BRITISH COLUMBIA

W. A. JAMESON
COFFEE CO.

Importers and Roasters of High Grade
Coffees.

Manufacturers and Proprietors of

“Feather-Light”” Brand Baking Powder

We also carry a full line of TEAS,
SPICES, etc.

Mail orders promptly attended to.

Cor. Langley and Broughton Sts.
VICTORIA, B.C.

F. G. EVANS & CO,
139 Water St.  VANCOUVER, B.C,

Wholesale Grocery Brokers and
Manufacturers’ Agents

Correspondence Solicited.

R. ROBERTSON J. Y. GRIFFIN

R. Robertson & Co.

26 Alexander St.
VANCOUVER, B.C.

Wholesale Brokers
GROCERIES, PRODUCE, FRUITS, GRAINS

Importers and Exporters

Reference—Bank of Montreal.
Write us for information about B.O. trade.
Oable Address—' Robin,” Vancouver.
Codes A BOC, 5th Edition; Revised Economy; Modern
Economy ; Utility and Dowling's.

WILLIAM W. DUNCAN

Broker and Manufacturers’ Agent
DISTRIBUTING
Free and Bonded Warehouses

VANCOUVER - VICTORIA

McLEOD & CLARKSON

Manufacturers’ Agents and Wholesale Commission
ents

144 WATER ST., VANCOUVER, B.C.

Can give strict attention to & few lirst-slass Gre-
cery Agencies. Highest Refercnces.

Do you want live representation?
We are in touch with the trade.

Andrews & Nunn

Mansfacturers’ Agfents and
Wholesale Commission Merchants

Codes—A B C 6th Edition, Western Union

140 Water St., Vancouver, B.C.

Correspondence n‘fh‘"
Bolicited References

VICTORIA
FRUIT GROWERS’ ASSOCIATION
oiase Fraits of il Kinds o Britih Cotumbia
OFFICE AND WAREHOUBSES

COR. WHARF AND YATES STS. - VICTORIA
Branch st 140 Water Btreet, Vancouver.

Wholesale Manufacturers’ Agents
QGerrespendence Belicited.

F. R. McINTOSH & CO.

Vancouver, B.C.

HERMAN ERB

Manufacturers’ and Wholesale Com-
mission Agent
P. 0. BOX 405

522 Bastion Street, Victoria, B.C.

Open for a few more agencies

THE CANADIAN GROCER

British Columbia Office st Room 11, Hartney Chambers,
. Pender and Homer Sts., Vancouver.
H. HODGBO!

N Manager

When writing to advertisers, kindly

mention having seen the advertisement
in this paper.

Nature has solved the
roblem of distribution.
t uses a multitude of
agents to effect the distri-
bution of its products.

Nature does not expect
every seed to fall upon fal-
low ground and to take
root. But, it achieves a
profitable percentage upon
its distribution. This is all
that an advertiser has to
do to reap a profitable
harvest on his outlay.

RO —
« Wholesale Grocer

in each city of the Dominion to handle

ST. VINCENT ARROWROOT

WEST INDIA CO., Limited

WRITE FOR PARTICULARS, PRICES, ETC.

305 St. Nicholas Buildings, MONTREAL
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THE CANADIAN GROCER

Canners’ Merger Arousing Great Deal of Interest

Interview With Garnet P. Grant, the Promoter — His State-
ments as to Why the Amalgamation was Effected—Some Am-
bitious Projects of the New Company — Refers to References

in Daily Press.

A great deal of interest has eentred in
the Canners’ Merger since the publica-
tion in last week’s issue of the announce-
ment that it was a reality. Since that
time some contradictory statements have
been made in the daily press to the effeet
that the merger had not materialized, but
according to Garnet P. Grant, the pro-
moter, the information as given in The
Canadian Grocer was correct. The de-
tails of the organization are now under
way, states Mr. Grant, and he says they
will be completed about March 1st.

‘“A great many different statements
are being circulated,’”’ he said to The
Grocer, ‘‘throughout the press but that
outside of merely corroborating in a
general way the announcement appear-
ing in last week’s Grdeer, I have no de-
tails to the press at all.”’

Mr. Grant was pressed for a list of
all factories joining the merger, but his
statements were emphatic in this respeet.
*“It is neither fair to the companies who
are joining the merger nor to thoge who
are not, that their names should be made
publie, until such time as the merger was
in active operation, because it would
merely serve to disturb the operation of
their businesses in the interval. No list
of any sort has been given out and any
such lists appearing in the public press
are unauthorized, and more than that,
the lists are all mixed up.

““What effect will this merger have
upon prices?’’ he was asked.

‘“My best answer to that question is
to merely say, what has been the result
of high prices in the past? It is not so
very long ago that prices were very high,
and the result was that the consumption
of canned goods dropped off tremend-
ously. The eonsumer has to have canned
goods at a reasonable price and the min-
ute they get above that price other foods
take the place of canned goods. I know
that the canned goods business is hardly

back on its normal basis yet from the -

effects of high prices.

‘“What are the real objects of the
merger?’’ was another query.

““The merger has many objects,’’ he
replied. ‘‘One is to arrange the canning
business on such a basis that the output
will be marketed on a fair manufac-
turers’ profit basis. Then again to ar-
range a large number of factories un-
der one control, in order to effect econo-
mies in almost every item of operation.
One of the plans of the merger is to
instal a laboratory under the charge of
expert chemistg to develop the various
processes to as'high a degree of efficiency
as possible and to devise new methods
for bettering the quality of the goods
produced.

‘¢ Anothgr plan is to have a special de-
partment to carefully look after the

propagation of seeds, ete., that will im-
prove the quality for packing purposes
of the produce from the grower. Many
other plans along similar lines are being
worked out and the adoption of these
will, I maintain, result in the very
natural inerease in the consumption of
canned goods. It will mean a steady
improvement, if possible, in the quality
of the goods, it will insure to the can-
ning companies a steady and increasing
output and will at the same time satisfy
both the trade, the consumer and the
grower.”’
Capital Not Yet Known.

When asked regarding the capital, ete.,
of the new company, Mr. Grant stated
that it was impossible to say anything
in this respeet until all the appraisals
were completed, ete. The Canadian
American Appraisal Company were now
appraising the various factories, and un-
til these appraisals were completed the
general finaneial plan could not be out-
lined. Mr. Grant said that the necessary
tinancing for the merger will be in the
hands of C. Meredith & Co., Ltd., of
Montreal.

Tu conelusion he said that all the ne-
cessary details of organization were now
being worked out and everything would
be gotten into shape in the near future.

CANADIAN BUSINESS CHANGES.

Grocer Businesses Bought and Sold, As-
signments Made and Losses
by Fire.
Ontario.

A. E. Totterdell, grocer, Toronto, has
sold to Jas. Brown.

The Wheat Nut Cereal Co., Ltd., has
obtained a charter.

J. Read, general merchant, Dryden,
Ont., has sold to D. W. Secott.

F. O. Diamond, general merchant,
Queensboro, Ont., has sold to Sager Bros.

M. Karam, general merchant, Elk
Lake, Ont., sustained loss by fire recent-
ly.

Geo. McDaid & Co., grocers, Port
Arthur, Ont have assigned to J. C.
Hunter.

A. 8. Cain, grocer and crockery mer-
chant, Dundas, Ont., is succeeded by
Cain & Co.

G. A. Hicks & Co., general merchants,
Ernestown Station, Ont., have assigned
to R. E. Burns.

Quebec.

Morin & Frere, grocers, Montreal,
has dissolved.

Assists of J. L. Ledue, grocer, Hull,
Que., are to be sold.

A. Magnan, grocer, Hull, Que., is suc-
ceeded by Isidore St. Pierre.
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Donat Charest, grocer, Hull, Que., has
obtained an extension of time.

Assets of A. P. Chapleau,- grocer,
Montreal, are advertised for sale.

La Co-operative Societe de Shawinigan
Falls, Que., has obtained a charter.

Alex Desmarteau has been appointed
curator for A. P. Chapleau, grocer,
Montreal.

Western Canada.

W. Wilson, grocer, Vancouver, has
sold his business.

Ed. Maycock, grocer, Vancouver, has
sold to Mary Hieks.

McPhee Bros., grocers, Vaneouver, are
selling to D. Finlay.

C. J. Logan, general merchant, Wilkie,
Sask., has sold to A. Schaad.

S. J. Scovil, general merchant, Beth-
une, Sask., has sold to J. R. Duke.

Geo. Wood, general merchant, Kil-
wood, Man., has been succeeded by A.
A. Wood.

(ieo. Peters, general merchant, Dids-
bury, Sask., has been succeeded by Riet-
zel & Calfleist:

Frank MePhee, general merchant, Car-
cross, Yukon Territory, sustained loss
by fire recently.

J. M. Hill & Co.. wholesale grocers and
produee merchants, Vancouver, B.(.,
have discontinued.

A meeting of ereditors of Hopper
Bros., general merchanfs, Alameda,
Sask., has been held.

RUMOR OF CEREAL MERGER.

Monireal, Jan. 27.—There was some
talk during the early part of the week
of a merger of cereal manufacturers,
but definite information is not yet forth-
coming. Among wholesalers, nothing has
been heard which would lead them to be-
lieve such a step was contemplated by
manufacturers selling to them. Repre-
sentatives of cereal makers did not give
out anything in regard to the stary.

The annual banquet of the London
Retail Grocers’” Association will be held
on Tuesday evening, February Ist.

The Toronto R.G.A. held their annual
““At-Home’” on Wednesday evening,
January 26th.

Telegraph reports from Florida at the
time of the ‘‘big freeze’’ a week ago
were rather more serious than told by
later reports, according to New York
handlers of ecitrus goods from the
southern peninsula. There is no doubt
as to the fruit being damaged, say the
later reports, but the proportion which
is still available is greater thamwas in-
dicated by first reports.

A RELIABLE TRADE PAPER.

Hodgson & Bedggood, Blyth, Ont.,
writing to The Canadian Grocer, in pay-
ing their subscription say: ‘‘We feel we
could not do without The Grocer it is so
reliable.”” g
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‘New

MANITOBA MARKETS

Corrected by Wire.
Advances—Rolled oats, beans, eoffee.
Stronger—Sugar, syrup, honey.
Deeclines—Foreign dried fruits, evapor-

ated apples.
Winnipeg, Jan. 27, 1910.

Markets suddenly became turbulent
this week, owing to the fact that whole-
salers are m.akm«f re-adjustments in
l\u]mw with stoeks and trade conditions
generally. Duyring December the de-
mand for all lines was so great that
pnu\ were naturally forced up. Sup-
lies at that time also were short on many
lines, which have sinee eome on the mar-
ket in good quantities. The demand for
goods in comparison to last month is
light, and several reduections have taken
place. Foreign dried fruits are the most
interesting in this conneetion and near-
ly all prices have been quoted lower.
Notwithstanding this, however, the trade
is excellent for this season in all lines.
Wholesalers. were never so busy during
January before and they are finding it
diffieult to take stock systematically and
at the same time to look after the orders
that are coming in. The traveling staffs
are being enlarged, as territory had to
be limited. One traveler that formerly
worked in Brandon and Portage la
Prairie, has been kept several days over-
time in the former eity and an assistant
had to be despatehed to Portage.

Wholesale econfectioners are likewise
busy, and in this department also there
are strong indieations of an exeeptional-
ly heavy trade all season.

Colleetions keep up fair, and whole-
salers are gratified with the way back
payments are being made.

Loeal retailers have noted recently the
agrowing demand for the better and high-
er-priced goods from the trade. This is
charaeferistie of western ecustom. Peo-
ple are willing to pay for a good artiele
and merchanis are forced to talk qual-
iny.

SUGAR-—The market is fairly strong
this week in all sugars, and quotations
are higher than they have been for some
time. There are no indications of lower
priees in sight in the immediate future.

Nunlrul and B ( granulated, in bbls. ............... 540
in sacks b 45

9 yellow, ln bbis 500

- sacks 49
Icing sugar, in hhll 575
ln boxes.... 59

il " in small -‘unnuuu 600
Po'dered lu,nr. in bl g 85
in boxes 75

- *  insmall quumllu 6 40
Lump lurd in bbls. . 625
in §-bbls. ... .. 835

24 “ 1o 100-1b. cases . 635

SYRUP AND M()LA SSES—This mar-
ket i1s quite unstable just now, and al-
together one cannot quote higher prices.
We may do so at an early date. The
irade is heavy, as usual.

Symp "Crovm Brand,” g_—:b tins, per 2 doz case

" “

tins, per

10-1b. tlm. per

» - 201b. tins,

:' = b.mé. per Ib

wu Brsnd‘z b, dm. perl doz
" 10 “

b 20
Barbadoes molasses in §-bbls., per gu .
TJingerbread molasses, bbh ge
oh-ot ths, xtr tin

NN OON0LN
SRETBRIRBRBAIY

Orleans
“hallenger, § 10-1h, tins, percase. .............

THE CANADIAN GROCER

HONEY—The demand keeps up well
and the following priees are held strong-
ly just now. It is reported that supplies
are getting low. :

Hn_l'ney gl 1b. tim, per T

12 oz. jars, per dozen. ....
60-1b. tins, perlb...........

FOREIGN DRIED FRUITS — There
have been many changes going on in this
market during the past few days. Prices
are being adjusted aecording to stoeks.
A general deeline has been made in the
prices that were high owing to local
shortages a few weeks ago; stocks are
light on large size prunes; 30-40 and
40-50 are bringing stiff premiums.

Smyrna Sulunn nuhu. uncleaned, per Ib .. 008
cleaned, per Ib.. 0 09

Vslencu nmm, Rewley's, lo 8. Er case, 28, 185
selects 19

”» e L e R 206

Califorma raisins, r-houe seedcd in l 1b. packages

packag:
* v fancy leeded ln 1 -b. packages

Rainlius. 3 crown mus('u.uwln, per, ...

oo © © ©
$8 S § ¢

. 007

Prunes, 90-100perlb.............. . 006

B0 RS . 0054

7080 R S IS T . 006

* 8070 B SN .0 06

o B060 = . 0or

* 4050 0 08}

g S B e .... 008

Silver prunes, acc. to quality. .. 009012

(‘urnmu uncleaned, loose pack, per 1b. 0 06,

dry, cleaned, Filiatras, perlh 0 06

» wet, deulul UL TR 007

“  Filiatras, in 11b. pkg. d 0 08}

Pears, per Ib. . L A S TR =0 009015

Pwhcu sundnrd perll» T3 0 083

cholos. ........ P 009

Apm.ou standard, per R . 015

choice, perll' : IR e BN

Plums, pitted, perlb.... : 5 i 011012

Nectarines, per Ib...... ranse S
Dates, per 1b., Hallows, A R R 0

“" Fard, 9} Ib. boxes........ ; 140

= packages, 30 in case : 007

Figs, perlb. ... AR ......0 044 0 05

Peel, per 1b,, lemon. s |

o orange bgee RIS &

citron > 0133018

ROLLED OATS—A slight rise in price
is reported, but as yet only in the small-
er lots.

Rolled oats, 80 Ih. sacks, per 80 Ibs. . 186
v 4 43 ol . : 09

20 > > 050

80 (8, 108), per 8 Ibx. - 2%

BARLEY—Although there is little
moving, prices are maintained rigorously.
One wholesaler reported to-day that the
barley market was as low as could be
expected.

Pot barley, per bag, 1001bs .29
Pearl barley, per bag, 1001bs. . ........... SN

CORNMEATL—Supplies on hand are
quite heavy in anticipation of a revival
in trade later on. The market is firm
at the following quotations, and there
is little indication of a decline:

(,ornmul per sack

" srtmlo(lo 10

LR )
ER&

NUTS—Market is quiet in every re-
speet and following prices are held to-
day, with an inelination to weakness.
Almonds may be quoted lower at any
time:
shclled Wlhmu inboxes, porib.... ..cooeavivianise

small lou per 1b.
Almonth in boxes, perlb..
small lots, per Ib..
Peanuts, Virginis, per 1b

FRESH FRUIT AND VEGE-
TABLES—The demand for the following
lines is excellent and prices are heing
foreed up as supplies on hand are neces-
sarily limited.
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Corrots, PorIb......ccoooeecesssnsesncrssarsorees soos
Potatoes, per bush
Cal. ca ower, per ¢
Native cabbage, per Ib.
Native oee.s, per bushe
Native onions, per doz.

Apples, Untario, per bol.
Grape Fruit, pererate...... .. .
Grapes, per‘:og.... =
Bananas, per |

Cranberries, per bbl. . 9 00 10 00

BhANS—The demand continues good
and prices are being held firm. U. 8. is
taking a considerable quantity and there
is also some export demand.

31b. picker, per bushel
Hand picked, per bushel

TAPIOCA AND SAGO—Last week’s
prices are maintained strongly and there
1s a slight revival in the demand for
hoth eommodities.

oW oooweo
SLSBILEIIAESN

Pearl tapiocs, perlb....... 355 s Ry N ke 004!0%
B RIS - o3 =xs s vrsiansree. ern s sbaevee 0 043 0 043

RICE—The advance of last week to
$3.75 per 100 lbs. is maintained, but not
so strongly as at the time of the ad-
vance. It is expected that cleaners will
endeavor to hold the market firmer.

COFFEE—CGreen Rio is going up. To-
day the market is strong at 1014 to 11
cents, an advance of 14-cent over that
of one week ago.

EVAPORATED APPLES—According
to quality, quotations stand to-day from
8 to 9 cents, being a decline. It is be-
lieved that the market eannot go lower
at this centre.

MEATS—

Per dozen
Veal, buhuulpurk R . i 5 '» o ic o snnnmonn s nbases
4-1b. tins.

Mu(lun bolled llb

rosst, llb
21b.

Ox tongue, lf 1b...
o5 save

Pnnle-l lllh lmnelcul
Mlmn (Ambrnlgu

Geny ava, l lb
2-1b

Tongue, lunch, 11b.......
pml(-d :h

Turkey, boneless, 1-1b.
Loaf beef, 11b. lim

lmnhulum l Ih tins
h. tins.

Loaf bam, 11b. tins.
[e 1b. tins

—453—!\1—U—C»NHOU‘M‘-MN—W\IGN“w—N
ERENISERISRSRENEABTBESESER

CHARLOTTETOWN MARKETS.
Corrected by Wire.

Sugar, lwndnrd Butter, dairy,
granulated.... 4 90 500 fresh, perlb... 022 024

Sugar, ellow... 4 40 4 50 Butter, d.iry.
Flour, Manitoba 6 40 6 50 tubs, perlb. .. 02¢ 022
Flour, Ontario.. 5 50 5 70 ,perdoz... 022 023
Cornmeal, bags. 1 76 1 85 P ,perbus 0 22 025
.006 006f Turnips, per bus 012 015

- Beets and car-
. 0074 008 rots, per bus.. 0 40 0 50
007 0 %‘ l’nnnlpu,perbu. 050 060
008 0 bbage, dozen. 0 25 0 50
Beans, new, bus 2 00 2 10 Cranberries, 1b. 0 044 0 05}
OCheese.......... 012 0 12‘ LA 038 04
Tard, pure.' ..... 0 16§ 0 16 gz”' per ton. g % 12 00
, fancy AW, per wn 0o

Barbadoes, gal 0 35 0 36 Poultry
Oatmesl, 100 Ibs 3 00 3 25 (ioen.perlb .011 012
Rolled osts, per Ducks, per Ib...011 012
bag 90 1bs. .. .. 270 28 Chickens, perlb. 010 011
Butter,creamery Fowl, perlb..... 009 010
perlb......... 02 02 Pork,medium,Ib .... 09
Pork, heavy, 1b. 0 0840 08
—_—

NEW BRUNSWIPK MARKETS.
Corrected by Wire.
St. John, N.B., Jan. 27, 1910.
There has- been little ehange' in the
markets sirice Tasl réeport. Béans have

al
al
f¢

o< =20 Eonap?

zZT0
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ERENISERTIRSREVLTTES

ARKETS
re.
dairy,
erlb... 022 024
dairy,
erlb... 026 022
rdoz... 022 023
yperbus 022 02
perbus 012 015
nd car-
erbus.. 040 05
yperbus 0 50 0 60
,dozen. 0256 050
ries, b, 0 04} 0 05}
| e 038 040
rton.... 900 10 00
erton.. 500 600
erlb.... 011 012
jerIb... 011 012
l, rib. 010 0 11
B .. 009 010
adlumlh 069
vy, Ib. 00840 08
[ARKETS.
re.

an. 27, 1910.
thange' in the
Béans have

advaneed, and lard is quoted easier. Kggs
are firm and butter shows a tendency
toward higher prices.

Sugar—
Bundlni[nn

-
&

OWw N OO0 OW ackan

Ycll n cessase
l"lour. Manitoba
Ontario.

l“wllodooub.c
Buckwhesat,

,
B
E .3

o OQOQ'.O' ﬂ!—'vlﬁ"

= 52 8 B8SS £8 BINTER

ed .
Currants lb....
Prunel. b
Rice, 1b........
Beans, hand
picked,bus
Beans, yellow
eye, bus......

BES2 $2 52528ER
- O OO © ©

2 8 38T THER B 8

e
o 8

B

0
B 01
Lard, un. .0 173 C 11
Pork mestic

mo-
Pork, Ameri-

can clear... 98 00 28 50
Pork, ¢l

ar 3
He salt,

R O okl - pec L WY
anpiate.... 17 00 18 00 Herring,

Beef, Onnndl smoked, box 011 012
an pluu L1676 17 00

NOVA SCOTIA MARKETS.
Corrected by Wire.

Halifax, January 27, 1910.

The wholesale grocery trade is in a
satisfactory eondition, and there are
zood prospeets for the spring trade.
Some slight changes are noted in the
price list. Sugars have been advanced
10 cents per hundred pounds all round,
and rolled oats are up 25 cents, being
now quoted at $5.25 to $5.40. Navel
oranges are firmer and are now quoted
al $3.50. This is an advance of 50 cents
over the last quotation. Collections are
better than they were at the same time
last year.

Potatoes are in good demand, and the
quality of the stock now being market-
ed is better than that offered for sale
carlier in the season. Several cargoes
arrived here this week from Prince Ed-
ward Island and they found ready pur-
chasers.

Prices rule about as fnll«ms

eese,
l‘lll;d' eompound

Creamery prints Beef, America:
PRI iy 02 097 plate per bbl 16 50 17 50
Creamery solids ef, Canadian
[ A 028 BB s been 16 50
Dairy, tubs, 1b. 0 024 Hams smoked 0 16,
eggs, doz. 032 Pork, fresh..... 010 011}
Case eggs ' 0328 quintal . 5 50
8 Herrl Flckled
o 495 Apl Gibb 1 60 300
ul Pi e-. per. 50
Un(hd Empire .... 485 d.' A e
Al:nulsud ..... o 485 (mionlb Spsgl.s:
Bright yellow 47 B i voae 002}
0. 1 yellow 460 Onions, Ameri-
Flour h. wheat , per 0 02}
perbbl........ 6 50 Onions, Oanad
Flour, ian, per bag 150
blends, bbl... 5756 585 ol fanc;
Cornmesl, 0 175 Barbados, bbl. .... 038
88005305 0avons 0 65 olasses, fancy
Pork American Bubuioni‘pun 50 35
e R 29 00 Beans, b
Pork clear bbl . 31 00 Rolled Oats,bbl. 5 25 6 40

BRITISH COLUMBIA MARKETS.
Corrected by Wire.

Vancouver, B.C., Jan. 27, 1910.
The upward tendeney of prices is still
noted. Eastern butter in tubs, dairy, is
now quoted at 25 cents, while choice
castern comes to the retailer at 30 cents.
There is talk of an inerease in the price
of sugar, following the advance in the
east, but is has not yet heen anmonnced.

THE CANADIAN GROCER

Sugar now sells at $5.60, and the pro-
posed inerease is 1o $5.75. In tae mean-
time, sugar imported from Scotland en-
ables the retailer to meet complaints of
customers, for this still jobs at $5.25.
Eastern eggs, which jumped to 35e, are
back to 33e. Loecal dealers are fairly
heavily stocked, and they cannot stand
the higher figure if elearances’are to be
made before warm weather sets in, for
a spring spell may eome at any time now,
and bring in larger quantities of loeals.

Sugar, standard Butter, local

granulated 5 60 creamery ..... .... 40
Val. nhlm 1b. 0 054 Butter, Western 0 22 0 25
007 Eggs, Eastern .
¢ 0 O‘It Eggs, local
g 007 Cheese, per 1b. . 0 lﬂ 0 lﬂ
Drled lpriootl 011 013 Bacon, premier. ... g
Flour, Hundlrd Lard, pure .... 0183019
B s s s sames »ise 6 90 Lard, compound .... 017}
Cornmeal, p. 100 S Potatoes
"""""""" Ashcrofts, ton.. .... 25 00
Beans, per 1b. .. 0 03§ 0 043 N :
Rice, per ton. . ..68 00 76 00 Local, ton. isists (-0
Tapioca,perlb.. .... Canned Goods—
Evaporated P O TR s 130
apples........ .... 0 084 Tomatoes....... .... V1LY
But.l,ar, Eastern Comn.... vons 100120
dairyin tubs.. .... 025 e T R AP R Rk 3 42
Butter, Eastern Strawberrles. . .. 215
dairy, choice.. .... 030 Raspberries..... .... 165
ALBERTA MARKETS.
Correeted by Wire.
Dry salt bacon,
B. C (nnulnled 574 T T AR IR 016
Ruyluond i .. b6 E%n. fresh, case
Peels- AO¥eN.. .. oo 9 50
BN vnee oo o5 012 Butter
Orange. 013 Alberta cream-
Citron..... 020 ery bricks..... .... 03
Dried fruits Alta. cre unn,r)
Aprh ots, choice .... 016 solids. . 029
stand- Alta. dair; 026
ard.. saxe - 3O Alta. tubs.. 025
l’nnheﬂ, Lhuu e. ... 010 Cheese
tand- Ontario, large... .... 015
anl ............... Ot . T T
Pears, choice. v “ Stiltons .... 017
Pitted plums Beans
Prunes, 40-50 Ontario, hand-
ple 50-60 picked, bushel .... 2 40
o 60-70.. California limas,
‘* 70-80.. T R e 0 063
* 80-90.. Canned fish
* 90-100.. >3 B.C. salmon,
Evap. npple ,-‘ﬂn pos L sockeye,48-1s. ... 750
Produc B.C. |()hu\n,
8 rcuredhnm B h s e ceas 6 25
10-12average.. .... 018} B.C. pinks, 48-1's 4 00 4 25
Sugarcured ham Sardines, domes-
picnic. . .o.0ve aeinr 38 tic, 1004...... 400
B. bacon bellies. .... 021 Lobster; 48-1' a L1700
bac oM - LSRR 18 50
Dry salt bac R 015 Fin. haddie, 481 ilae OB

SELL TO GENERAL PUBLIC.

Nova Scotia Wholesalers Accused of Do-
ing This—Mail Order Competition
to be Watched.

Halifax, N.S,, Jan. 25.—The Relail
Merchants’ Association of Nova Seotia
have the same grievance against the
wholesalers as many individual grocers
in various parts of Canada, viz.. selling
to the eonsuming publie.

The assoeiation held its first annual
meeting last week in Halifax. Tt has
now a membership of over one hundred,
which is likely to be doubled during the
coming year.

The grievance against certain wholesal-
ers and jobbers who sell to the general
publie as they do to the reiailers was
discussed at length. One of the main
objeets in forming the society was to
bring about belter relations between the
wholesaler and retailer, and if the of-
fending wholesalers persist in continu-
ing their present course, the members of
the association talk of purchasing their
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goods from wholesalers who sell to the
trade only. It is not the intention of
the society to antagunize the wholesal-
ers, but to get together for the benefit
of all.

Another important matter dealt with
was the rapidly inereasing trade of Up-
per Canadian mail order houses. Defin-
ite aection will be taken in this matter
in the near future.

A proposal was received from the Do-
minion Retail Merchants’ Association,
that the Nova Seotia association affiliate
with them and referred particularly to
the obtaining of legislation against the
Co-operative Bill.

The officers elected were:

President—('. H. Clement, Port Med-
way.

Viee-president—2\. S, Burgess. Can-
ning.

Secretary-Treasurer—Isaae MeDonald,
Halifax.

Executive—R. M. Lamont, Kings Co.;
F. E. Bentley, Annapolis Co.; L. Shat-
ford, Halifax Co.; F. A. Carter, C. Lay-
ton, Colehester Co.; A. W. Shatford,
Halifax Co.; G. W. Silver, Lunenburg
Co.; A. A. Morris, Richmond Co.; F.
A. Carter, Guysboro Co.; H. J. Smith,
Cumberland Co.;: A, D. Melsaae, Inver-
ness Co.; A. B. Deane, Pictou Co.

CHANGES FROM CREDIT TO CASH.

Method of Doing This Was by Circular
—Pleased With the Outcome.

Toronto, Jan. 26.—J. 'S. Adamson,
1914 Dundas Street, has decided to run
his business on a strietly eash basis and
as the outeome of this deeision, the [ol-
lowing was the cireular in part sent to
all his patrons.

“We trust you have received euntire
satisfaction at our hands in all your
dealings with us, our one aim having
heen to please you, both as to the qua'-
ity of our goods and the priee you have
paid for same.

““During the year we have been greatly
handicapped in having to pay strietiy
cash for nearly all of our goods, and we
have decided, commencing “on Januacy
Ist to do a strietly eash business. This
new policy ought not to work as a hard-

ship to our customers, but will prove a

benefit to them, as we will be able to
sell even more reasonable than ever be-
fore.

““Hoping we will receive your patron-
age in the future, we remain, ete.”’

The secheme has now been on trial for
nearly a month and so far Mr. Adam-
son is perfeetly satisfied with it. He
has, of course, lost some customers, and
among these some of his good eustomers,
but the quieker returns and the elimina-
tion of worry over uncollected aceounts,
fully reecompenses him for his loss in this
way, he slates.

The Meat Trust is oppressive. help to
break it up by selling ‘“Meat of Wheat,”’
a more wholesome and nourishing food.

—Adv.

e e vy

et e




TRADE NOTES.
W. J. Lappin, groeer, of High Park

Avenune, Toronto, has assigned to N. l.
Martin.

William Galbraith, of William Gal-
braith & Co., Montreal, was in Sher-
brooke last week.

Walter J. Johnson has been appointed
secretary to John A. Gunn, of Gunn,
Langlois & Co., Montreal, taking the
place of H. R. Gray, who has gone to
Toronto.

The first annual banquet of the Ham-
ilton Distriet Fruit and Vegetable Grow-
ers’ Association was held last week in
Hamilton, Ont. Among the speakers
were E. . Smith and W. Waggstaffe.

Longeway & Christian have purchas-
ed the store formerly oecupied by H. G.
Smith, ecorner Fairmount and St. Ur-
bain Streets, Montreal. They expeet to
equip it as a high grade retail groeery
store.

Bullis & Co, Chatham, Ont., have pur-
chased the grocery business of Wesley
E. Parrott. P. B. MeQueen, formerly
manager for the Chatham branch of
Bradley & Son., will manage the busi-
ness.

Judgment for $1,138.93 was given by
Justice Britton in favor of F. J. Castle
Co., 1.td., Ottawa, wholesale grocers,
against R. Baird, retail grocer. ‘Baird
disputed the claim, alleging that he had
sold out to W. A. Neelin, but his Lord-
ship held that hoth Baird and Neelin
were liable.

THE
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Harper R. Gray, who has until recently
been secretary to John A. Gunn, of Gunn,
Langlois & Co., Montreal, has been pro-
moted to the post of local manager of
Gunns’ Ltd., Toronto. He will be in
charge of the all eity distribution. Mr.
Gray has been in Montreal for the past
four years.

H. Donkin & Co., of Vaneouver, have
opened a branch at Calgary, Alta. This
braneh office is in charge of Mr. Tait.
The firm is considering having another
offiee in Edmonton, but have not yet
finally decided about this. Donkin &
Co. have now offices in Vaneouver, Vie-
toria and Calgary.

After February 1, the wholesale pro-
duce firm of Geo. W. Prout, & Co., of
Winnipeg, will be known as Prout, Simp-
son & Co., with branches at Winnipeg,
Calgary and Vanecouver. The change re-
sults from the entry of Kenneth R.
Simpson into the eompany, who for the
past few years has been with Gunns
Limited, Toronto.

John W, Goddard, agent in St. John
for MeCormick’s biseuits and eonfeetion-
ery, was burned out on Sunday last.
About $2,000 worth of stock was des-
siroyed, against which there is $1,000 in-
surance. The St. John Mereantile Co.,
wholesale grocers, suffered about $1,000
damage to stock from water, but their
loss is covered by insuranece.

Timmins & Mitchell have opened a
agrocery store on Cordova Street, Van-
couver, B.C. Mr. Timmins is known to

many in British Columbia as an insur-
ance man. Harry Mitehell has been eon-
nected with the grocery trade in that
provinee for twenty-five years. He was
formerly a iraveling salesman for the
Brakman-Ker Milling Co., and has also
held positions with Kelly Bros., Oppen-
lieimer Bros., and with W, Templeman.

A joint meeting of Brantford and
Hamilton retail merchants was held last
Thursday night in Hamilton, for the pur-
pose of discussing the co-operative bill
that will be dealt with*by the House at
Ottawa. A resolution was passed that
the bill granted special privileges to eo-
operative societies and should not be
passed. Owing to lack of space a full
report could not be made this week.

An order has been granted by Judge
MecLeod, St. John, N.B., of the Su-
preme court, winding up the Phillips &
White Company, who have carried on a
manufacturing confectionery business on
Dock Street there. The application to
place the company ia liquidation was
made by Ganong Bros., St. Stephen.
W. S. Clowson has been appointed tem-
porary liquidator. Liabilities are plac-
ed at $18,000.

COALENDARS FOR 1910.

A pretty ocean seene is the illustra-
tion on the 1910 calendar of the T. Up-
ton Co., Hamilton, Ont. Tt is attrae-
tively printed in colors and mounted on
white cardboard making a ealendar that
will be a handsome wall piceture in any
home.

| A full-sized

Delicac y:

chaser of table necessities.”

Read what a Newfoundland firm has to say
about HOLI'AND RUSK, the Dainty Dutch

“We beg to inform you that the first shipment
of HOLLAND RUSK, which we have introduced
on this market, has met with an exceptionally
brilliant sale for a new article of its kind.

“Repeat orders are now rapidly coming in,
and we venture to predict that in a very short
time HOLLAND RUSK, aided by
judicious advertising, will be the only Rusk sold
on this market. Being a superior article at a
very reasonable price, it appeals to every pur-

SOLE MAKERS OF

package of

Holland Rusk (oi i,

free to every grocer—

A general campaign of advertising is now
being arranged. Some experts have told us
our copy is sbout the strongest and m st

will create.

a little

Write a post-card—now when you think of it—and a full-sized
package, together with prices, will be forwarded immediately.

HOLLAND RUSK CO., Holland, Mich.
HOLLAND RUSK IN AMERICA

attractive they have ever seen. Every grocer
should be prepared for the demand which it

First of all, want e er—ani
irst of a we an Laery grocer .'m“l » To!'pnto alone

every grocer's wife—to taste Holland Rusk. We
know you will find it unique and delicious—

different from anything you ever tasted before.

700 stores in

are handling—
and pushing—
Holland Rusk.
Toronto people
are delighted
with
“The

Dainty

Dutch
Delicacy.”

CANADIAN
IMPORTERS
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Rusk. Cocoa Perfection

people is made known by liberal advertising. It is the strongest

lighted

and best seller throughout Canada.
You can, if you will, have a good and profitable trade
in the ¢ Cowan " line yourself.

Why not do it?

The Cowan Co., Limited, - Toronto
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GUNNS

“EASIFIRST”

ﬁ;i £ ,,. _—. ;. 
“EASIF

[RST’

AROD N

LARD COMPOUND

Will enable YOU to win first place for
QUALITY GOODS

Figure your saving compared with pure lard and
ORDER TO-DAY

GUNNS Pork and Beef Packers

LIMITED WEST TORONTO

F

OGGIE’S
OBSTERS

There are no more wholesome, appetising
and delicious brands of canned fish than

GOLDEN CROWN
and GOLDEN KEY

We only can the very finest and freshest of
the fish, and pay every possible attention

to sanitary details, These are lines to add
to your reputation and increase your profit.

Send for prices.

Sole packers

W. S. Loggie Co., Ltd.

CHATHAM, N.B.

Dried Peas

Pound Packages

We are sole agents for the sale of
“Lucky Pod” Brand of English
Dried Peas. We can recommend
them to you as the very finest qual-
ity and a very useful line.. These
are put up in cases of 3 dozen
and 6 dozen packages, and retail
at 10c. per package.  ‘We shall be
glad to furnish you with particulars
or send you a sample shipment.

F.W. Fearman Co.

LIMITED

Hamilton

MILD CURED

Breakfast Bacon
Skinned Backs
and Hams

Finest Quality. Made from Selected Hogs-

Made under Government Inspection.

The WM. RYAN CO.

LIMITED
PACKING HOUSE:

FERGUS, - - ONT.

HEAD OFFICE:

70 and 72 Front St. East, TORONTO
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THE CANADIAN

Farmers Getting Between $8 and $9 Live Weight and More
Than $12 Dressed—Toronto Labor Men Talk of Boycotting
Meat to Force Down Prices—Lay Blame to the Packers—The

Butter and Egg Situation.

There is little Canadian bacon on the
English market and as there is always
some demand for our goods, it is ex-
pected that prices will go up to 68 or
70 shillings in the near future. But still
at these prices there is nothing tempting
to our packers when hogs are $8.5¢ live
weight at country points.

The anti-meat agitators are not con-
sidered seriously by the packers. When
ihey think they can lower the prices of
cured meats without lowering the prices
of hogs they are entirely mistaken.

The margin now, for the packers, is
so small that nothing ean be eut out at
that end, and the retail trade is not get-
ting rich in profits. The plain reason
for the high price of hogs is the fact that
the produetion of hogs is not sufficient
1o meet the demand, and eonsequently
ihe farmers can command the unusually
high prices. This is mot only the case
in Canada, but particularly so in the
['nited States, where ecomparisons show
a remarkable decline from last year.

The butter market in England has
no indueements to offer to us. Australia
seems to be the ruling power in the but-
fer situation there.

Cheese, on the other hand, is firm and
in good demand at slight advances.
There is, however, as far as can be as-
certained, nothing that bears heavily on
the holders.

MONTREAL.
Provisions—Prices for all lines are
firm and goods are having a fairly free
sale. The weather has been somewhat
disappointing to dealers, and a few
weeks of old-time eold weather would
quicken trade materially.

Pure Lard—
01
0 16!
0 16
017
017
01
0 16
01
Com
xu.SOlb- TR RN S 012
Oa_.us,ld:—lb lnl lb- tocue.perlb g}z
" “ “ “ " 013
Palls, w 201bs. net, perlb....... .- 91%
Padls, tin, 3 Tbe. gross, per Ib . o1
Tubs, 50 Tbs. net, perib.................... .... 012
"Inul.ﬂ'll TETTT TR S ceneiiy A
o
any(]nndauhoﬂ. out mess, bbl. 3545 pieces .... 29 00
B I o he supnanias.. asnasssen . 2350
Oai short cut back pork, bbl. 45-55 pieces . 2850
Heavy clear bbls. 20-35 pieces 28 50
Olear fat 33 00
Heary flank . 3,‘;%
sk, . 1500
" ”m
Dry
Green ,1b 0 144
) . 015
0 154
016
o 9
: 8%6
to 95 Iba., per Ib . W
9tol!lbl., porl#,b . g}g
reakfast baoon, boneless, per | .
w T 5
Wlndmr baoon, skinned, r{" . 018
mllhunn.bonoh. short, per ib. . : 8%
OP' b.r S B e e | |

Butter—Owing to the recent mild and
unseasonable weather, there has been lit-
tle activity in the butter market. Stocks
are in small compass and there is a feel-
ing that between now and April 1st there
may be a pinech. Last year at this time
stocks were reported larger, and a big
break took place. This year, with re-
verse conditions, it is thought the mar-
ket will continue upward. Reeceipts for
the week are 1,780 packages, as against
1,215 same week 1909. For the season
they are 394,941 packages, against 414,-
915 packages same season last year.

Fall creamery solds......co.co00 covnvearne cuns
Fresh creamery solids. See
Fresh creamery prints. ..

Dairy, tubs, Ib........ e
DEOMIET POMS. . . . ... ...co0nosoncosoensmoonis

Cheese—Export cheese is active just
at present, and dealers all agree that the
end of this season will be a good one. An
examination of recent sailing lists shows
that many large exporters have gone to
England to look the field over. Receipts
for the week are 837 boxes, as against
165 same week 1909. For the season
they are 1,968,437 boxes, as against 195,-
669 boxes same season last year.

uebec, large. .
eﬂ.om, llrxa
twi 0124013
i small, 20 Ibs. 012 012}
Old cheese, large 015 016

Eggs—There is little or no surplus
stock reported in Montreal, and deal-
ers claim that next week will see the
supplies of stored and pickled eggs ex-
‘hausted, and in view of further winter
weather prices should go higher. New
laids are coming forward more freely,
but still not nearly sufficient for the de-
mand. Receipts for the week are 506
cases, as against 35 cases same week last
year. For the season they are 194,458
cases, as against 196,648 cases same sea-
son last year.

B s on e s oo s s samaaniaios siposisswwnt 040 045
Belects, dozen. 030 032
No. 1, dozen....... 027 028
No. 2 dozen nomin 02 026

Poultry—Business in poultr) is now
down to a more legitimate basis than
during the holidays. Trade is good, with
stocks econtinuing light. Prices are
steady.
Chickens,

Hens, jer lb

Young ducks, per 1b.. 015 016
Turkeys, per s ® ...019 020
B e v s adias o msonwsBssyss svoons 011 012

Honey—Honey is quiet at former quo-
tations. Orders placed are only for im-
mediate requirements and stocks appear
ample.

‘White clover comb honey (nominal prices) 014 015
Buckwheat, extracted........ .. 008 009
Clover, strained, bulk, 30 Ib. tins 011 011}

TORONTO.

Provisions—Receipts of hogs are fair
this week and the prices are well main-
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Who 1s Making the Money out of the Hog Industry

tained. In referring to the report in
a loecal paper that the labor men weie
pledging themselves to abstain from eat-
ing meat in order to forece lowe: prices,
a oacker stated that it would bz a sood
thing 1or the industry. It would oive a
a ohance to get some stock in hand, and
the retailers might be able to get some
of the money for the meat that is al-
ready eaten and not paid for. To say,
however, that the farmer is not getting
a decent price for his animals, is ridie-
ulous. Hogs at country points f.o.b. live
weight are $8.40 to $8.50 per 100 Ibs.,
and dressed, delivered in the eity for
$12.25 to $12.50. The demand for eur-
ed meats is brisk and at full priees.

Long clear bacon, per Ib........................ 014 014}
Bmoked breakfast bacon, perlb.. .... 018 018
Roll bacon,perlb.................... . .014 014
Light hams, per lb. . . ovee D>
IMedml;n hams, pftl; b, o 015
Large hams, per .014 01
Shoulder hams, per ib 013 013
Bnckl. ph(n. perlb. 018 018
pea meal. . 018} 0 19
Heavy mess pork per bbl. 27 00 27 50
Short cut, per bbl......... . 28 00 29 00
Lll’d tlorcu, per, 1b.. ... 016 018
" tubs S .. 016 016
= wh ...... . 0 16} 0 16;
oomponnds, pardb.. ... i e sk 012
Live ho , at country poin SR B
DYOMOANORE . oivv.iins eonicnnlis St b e 12 00

Hutlvr——'[‘he local butter trade is mov-
ing along quietly. The supply is some-
what in excess of the demand, but not
so much as to affeet the prices, with
the stoeck in cold storage and no ex-
port demand there is nothing here to
point towards higher prices.

Per 1b.
Fresh creamery print ......... ................ 0 ﬂsr 10 29
Stored creamery solids. . ... . .... 02 026}

Farmers' separator butter .
Dairy prints, choice...... oo D
Tub butter...........
Baking b

Cheese—The local cheese market is
firm, but cheese is still selling in small
lots to merchants at the same prices as
last week.

Ohem. new, g 012401
rfl ........................... 0 lﬂl 0 lg*

Eges—While new laid eges are easier
to buy, they are, however, not in suffi-
cient quantities to affect the prices of
stored eggs, which are firm at last week’s
prices. The prices of eggs will depend
entirely on what the weather will be
during the next few weeks. A severe

cold February would naturally stiffen -

the prices, but if the weather continues
mild the receipts will likely inerease.
Oold SEOCRRE OEEE . - -5 ¢ oion i s s wnsiinn vasi banine 027 028
Select eggs. . .... I
Strictly new laid
Poultry—Poultry is not coming in as
freely, and the demand is also easier.
The real season for poultry is practical-
ly over, and will be slack for some time.
Farmers have only left what they intend
to carry over, and the demand will have
to be supplied from cold storage.

Jrlng clucksn. dressed 016 018
ens, per 1b. 011 013
Turkeys, per lb large. . 018 019

Honey—The demand for honey keeps
up well, which shows that honey is be-
coming more and more a common article
of diet. Prices are unchanged.

Honey, extracted, 601b.cans...... ............ 010§ 011
10 Ib pails. . ..011 012

= b3 b. pails .. 012 013

‘““  comb, per dozen.... .... 1 250 275

M. S. Trusler, Camlachie, Ont., is
opening a retail grocery business there.
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e

e ————
. ey e




: THE CANADIAN GROCER
SEIZURES BY HEALTH OFFICER. —
Dr. A. J. Douglas, health eommission-
er, of Winnipeg, reported recently the w‘“"'“G!
following seizures under the pure food Yourplrohts are md;'t:ger,tl\lﬂr:'ér(iro.c;
-laws, covering i f three er, unless your credit customers p
b.“ lﬁ“ B(f),_\fe“]“‘;‘:q(}a )Eig‘:d g(,b 900 u;;. And you can’t jump on them
WSS S Sl PRSSes EEE ““rough shod,” because that wll
pounds; fruit, 840 pounds; vegetables, drive them away entirely. The safe
450 pounds; pork, 170 pounds; veal, 158 way is to use.
pounds; eandy, 85 pounds; pouliry, 18 i« 0u‘
pounds; sausage, 4 pounds. Total, 4,505. .
There were also five prosecutions for COUPON
keeping unsanitary premises and convie- BOOKS |
tions obtained in each case. |
It was also reported that some dealers 3 . 1
were selling ‘‘pound pots’’ of butter They systematize credit accounts,
that do not weigh sixteen ouneces, and simplity collections, please e She-
be haalth T g Yo s tomer and eliminate arguments.
the heall c'lljJ{llllteff are taking steps They cost but little and pay for them-
to remedy the situation. selves many times over.
HOW THEY WORK .
R — well stocked with
ou think he is g . P
_ 5 EERTRON. A . s Fels-Naptha soap?
J. T. Poulin is again covering the Have him sign the
Fastern Townships for Laporte, Martin gt e B g Is it well disp]ayed
& Co., Montreal. Mr. Poulin, for eight Rouk, whach you e i
years travelled over that distriet for the Dim *with§i0 — No n ZOUI‘ store—so
; . trouble. When he
Montreal wholesalers. He was for some buys & dime's worth, |
time engaged in}tlu- wholesale grocery ﬁ'}o?,: ;,7,.3?0:2,; that those who
business in Sherbrooke, but gave it up e h
! g ; pays . :
and 1s now on the ground over whieh he the .men."de gets but gla nce may |
. oA ¥ another book. No pass |
has fravelled in all, for 18 years. books, no charging,
: no lost time, no know at once that
T ——— errors, no disputes.
- AuisonCogpt:'n ooks |
r 2 every- | r
q Be loyal, sell ‘“Meat of Wheat,”’ grown Wioro 88 the best. they need not g0 1
! and packed in Canada, admitted by ex- For Sale by the Jobbing Trade Everywhere. 1 h £ ‘
! perts to be more delicious than a similar Satusat b" | erFewWRelEe oF ‘.
! imported ecereal, and at less money and ALLISON cour‘)lco'y Indianapolis, Ind | Fels-Naptha soap ?
! a better profit to all eoneerned.—Adv. . P . j
i }
| 4 1
§ |
KEEP POSTED ON SUGAR |
! Having been identified with Sugar for the past thirty years, and being in constant touch |
! with all sections of this country and foreign markets, we are in the best possible position to keep | |
you posted by mail and wire of any actual or contemplated changes and general gossip of the | |
markets. Some of the largest concerns are subscribers, and we should like to place our propo- | |
: sition before you. For further information write | ‘
i SMITH & SCHIPPER, No. 138 Front Street, NEW YORK |
! |
|
| |
| |
i 7 |
B Dish | - 1
£
utter Dishes
THER PEOP
Use Ovals. No seam. No wire. No LE OF
Jeak. Tear out this ad. and mail it to your A M A l CA — — - 'l
dealer for prices of Canadian-made. :
SUOHARD'S OOOOA
; s 3 are now buying things in the This is the sesson to push SUCHARD’S CO-
Graham Bros. & o : Klnmount' Ont United Staleg w%lich tl%ey ought COA. From now on cocos will bs in demand
i B daily. It pays to sell the best. We guarastee
: to buy in Canada. They don’t SUCHARD’S cocoa against all other makes
i know what we can do.. Asmall Delicious in ﬂnwr;p;;a&-gglﬂ:. <
s i i NK L., BENEDI .» Montrea!
. Nation’s Celebrated advertisement in the FRA oci B E
i i CUSTARD POWDER RINGSTON
F R THE BIG 5c. PACKAGE -
L 3 '3
& Just the thing GLEANER
WHEN EGCCS ARE SC
HE % H GGS ARE SCARCE might bring inquiries. Better

We stock it. Write.

Ww. H;’ESCOTT
Winnipeg, el Man.

write for rates to

I. C. STEWART, Hallfax
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Your Customers Know It!

 Magic Baking Powder insures such delightful results in baking that

housewives most everywhere use it.

€ The purity and wholesomeness of the ingredients that enter into its
making have made it Canada’s Standard Baking Powder.

Maglc BaKking Powder

is 8o splendidly advertised and yields such a lasting profit that it is everywhere
sold by wide-awake Grocers.

q If you aren’t handling it, hadn’t you better begin now ?

coﬂgw LMITeD U

WIRNNIPEG. TORON

ESTABLISHED 1852.

Food products that are produced in clean factories are best.

clark’s “ Turn Your Spare
Time Into Money.”

- L4 When you read this ﬁer do you

ever think of the opportunity open to
you if you have spare time to look up

Ton ue new subscribers.
We publish other trade papers and

require representatives to push eircula-

tion.
“PARAGON?” in tins | If you show business-getting quali-
“INGLASS” in 8'”' Shaiininers® ties, we can always offer you promo-

tlijon. Conaidor the %pportuniteﬁ oftfur-
: . ther extending your business education,
challenges comparison with the and adding to your income at the same
very best imported tongues. time ; because, to be successful in can-
1t is being extensively adver- vassing for trade papers, you must

. z . > study and understand them ; to study
tised in high-class magazines. and understand them is to absorb prac-

tical mformatlort andt:o increase yomf-
This is one of the satisfying meats that e %fm;“ai,“hf;;iﬂm:s
please the whole family—old and young. as they occur and are disposed of.

It can be recommended by every grocer. This work, while affording valu-
able experience in modern business me-

thods, will substantially iner your
income, as our commissions are ljberal.
wmo Clark Montreal When applying give references and state_your qualifica-

tions for the appointment.

THE CANADIAN GROCER
TORONTO, CANADA

. Manufacturer of high-grade
—Food Specialties—
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Grocers Have to Sell the Bacon Without a Profit

THE CANADIAN GROCER

Situation in England Not at all Encouraging — Comparisons of
Prices During Past Two Years—Decrease in the Bacon Going Into
England From the Great Hog-producing Countries.

The position of baecon is a matter of
gravest coneern to all distributors, both
wholesale and retail, and we are guilty
of no exaggeration in stating that a very
large proportion of retailers are selling
the article without profit, and many at
an aectual loss, says the London, England,
Grocer’s Gazette. How seriously priees
have advanced ean only be appreciated
by a comparison of the figures, and ap-
pended are the prices ruling in compari-
son with those of the previous year:

1909. 1908.

s‘l 5.‘1. .\Jl. .\.|l.

Irish lean ...... 67.0 720 54.0 580
Irish, stout and

BERNY o aidas 64.0 71.0 520 58.0
Continental, siz-

gble .... .... 640 700 520 580
Coniinental, 6-

O] o e s 65.0 690 51.0 570
Cont., stout and

heavy .... ... 65.0 69.0 51.0 580

Canadian Sides . 64.0 68.0 47.0 58.0
U. S, Cumber-

land ent ..... 63.0 65.0 420 48.0

The reason for this advanee in prices
is, as is well known, a deereased produe-
tion all over the world, eombined with
an increased consumption, particularly
in Canada and the United States, from

which eentres the Old Country has been
aceustomed to draw large supplies, but
from which it now receives comparative-
ly insignificant quantities. The Old
Country has also produced less pigs, as
will be seen by the following statisties,
extracted from an artiele in the Journal
of the Board of Agriculture, of the pig
population in Great Britain for the past
three years, viz.:—

1909. 1908. 1907.
England 2,046,284 2,439,087 2,257,136
Wales 204,784 240,611 232,996

Scotland 129,819 143,784 146,634

. Brit. 2,380,887 2823482 2,636,766
100,000 Less Hogs.

According to the agricultural statis-
ties returns for Ireland, the total num-
her of pigs in Ireland in 1907 was 1,317,-
068, and in 1908, 1,217,840, a falling off
of over 100,000. The total exports for
the period from January 1 to November
20 of last year was 256,268, while the
fotal for the ecorresponding period in
1908 was 318,905, a falling off in 1909
of 62,637. In 1907 the swine exported
from Ireland numbered 481,907; in 1908
the number was 387,476, a falling off of
94,431.

The figures of the British imports of
bacon for the last eleven months, com-
pared with the same period of the two
previous years, will enable our readers
to thoroughly grasp the situation, and
these are as follows:

1909. 1908. 1907.

Cwt. Cwt. Cwt.
Denmark 1,657,129 1,875,423 1,663,083
U. S. .. 2,005,598 2,618,555 2,446,602
Canada 405,720 633,549 801,061
Other C. 160,201 83,270 86,416

4,228,648 5,210,797 4,997,162

The great reduction in the quantity of
bacon sent from Canada in 1909 com-
pared with that in 1907 demands atten-
tion. There were practically 400 ewt.
less, showing that Canada is gradually
losing her market for bacon in the Old
Country.

What is the cause of this? Tt is the
great reduction in the supply of hogs in
Canada, the inereased econsumption in
this country, and the high prices of the
raw material, which searcely allow the
packers a profit at the present prices
on the English market.

Canada’s bacon is among the best pro-
duced in the world, and it is a pity that
our connection with the best market in
the world should be fading away, all
hecause the produection in a natural ag-
ricultural and hog-raising eountry is not
competent.

LIMITED

FACTORIES - - -

J. H.VAVASSEUR & CO.

Ceylon House, 15-16 America Square

LONDON, E.C., ENG.

CEYLON

MANUFACTURERS OF FINEST QUALITY

DESICCATED

COCONUT FAT

TELEGRAMS--CITRONELLA, LONDON

COCONUT

—

popular price to all classes.

Those Animal Biscuits

You would be astonished did you but know what a big demand there is for
them. They come in the form of horses, cows, pigs, and are sold freely at a
You surely should have SOME stock.

A FREE SAMPLE FOR THE ASKING |
THE CANADIAN BISCUIT COMPANY, LIMITED

LA PERADE, QUE.
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The causes which
liebehind Christie

reputation.

For over half a century our
whole efforts have been con-
centrated in the m‘aking of
better biscuits.

We have paid no attention to any side issue—all
the ability we possess and every hour of our ex-
perience has been utilized for the purpose of
bettering Christie biscuits.

Every ounce of raw materials is selected and
tested—the flour used is a blend of the best
flours milled—butter, eggs, sugar and lard must
all be high-grade table quality.

Our factory is the biggest, brightest and cleanest
in all Canada. Our employees are all healthy

and happy and imbued heart and soul with
Christie ideals.

Christie ideals—that’s the real source of Christie
reputation. It’s this constant effort to better the
product of yesterday—this striving after excell-
ence that has made the name Chrisie a house-
hold word all over the Dominion.

Are you making the most of Christie reputation?

Remember, “Christie biscuits do sell
more than biscuits.”

CHRISTIE, BROWN & CO., Ltd.

Condition

is indispensable if your biscuit trade
is going to be a live business. Carr’s
biscuits, whose unexcelled quality is
well known, reach you in a crisp,
fresh condition, because they are
packed right.

These are the kind to handle.

Carr & Co., Carlisle, Eng.

Order from Agents--Wm. H. Dunn, Montreal and To-
ronto ; Hamblin & Brereton, Winnipeg; L. T. Mewburn &
Co., Ltd., Winnipeg ; Standard Brokerage Co., Ltd.,, Vancou-
ver, B.C.; T. A. McNab & Co., St. John's, Newfoundland.

PROBRESSIVE GROCERS HANDLE THIS MONEY-MAKER
Our
VILLAGE
Bisouit

retalls
3 Ibs. for
250.

DIGNARD, LIMITED, Biscuit Manufacturers MONTREAL

Never had a can of
milk returned to us yet

Banner and Princess Brands of Condensed
Milks—and two brands of Powdered Milk—
manufactured by J. Malcolm & Son, St.
George, Ont., are the best brands that skill
and science can produce. No dead stock
on your shelves if you handle these lines.

Write for prices

John Malcolm & Son,

ST. GEORGE, - ONT.
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THE CANADIAN GROCER

Grocers,

J)fes tioners
and

Druggists

|

should not fail to handle a full range of our

Licorice Specialties

which will be found quick selling and
profitable.

We also recommend our

Soft Mints, 5¢. boxes | M.&R.Wafers, 5¢.bags
Acme Pellets, 5-Ib. tins | Lozenges, etc.

Write for/ price lists and illustrated catalogue
)

AGENTS

ONTARIO, R. S. Mclndos, 54 Wellington
Send St. E, Toronte .-

PROVINCE OF QUEBEC and MARITIME
PROVIN W. H.

ROVINCES, g

To-day Paul St, Mostreal - .

MANITOBA. E. W. Ashle, 123 Basnatyne
e., Winnipeg

BRITISHCo COLUMBIA, Shallcross, Macaulay

Vancouver
PROVINCE OF ALBERTA, Tees & Porsse
Calgary and ton

MVITIE & PRICE

EDINBURGH and LONDON -

BISCUIT MAKERS TO

H.M. THE KING
AND H.R.H. THE PRINCE OF WALES

The following kinds are specially recommended :

The Premier Biscuit of the

D igestive World.
Rich Tea

Abernethy
Breakfast [T FU S—
Rich Mixed fiuioned Bcuits. | ©'¢
Osborne

AGENTS for Manitoba, Saskatch and Alberta:
RICHARDS & BROWN, 314 Ross Avenue, WINNIPEG

An Ideal Tea Biscuit.

The Scottish Favorite.

A Homely, Substantial Biscuit
of the Highest Class.

Letters Patent

NELS@ON’S

POWDERED GELATINE

is a perfectly pure Gelatine in powder form,
ready for immediate use, without soaking.

NELSON'’S

Gelatine and Liquorice

LOZENGES

Should be in your confectionery department.

G. NELSON, DALE & CO,, Lud.
EMBCOTE MILLS, WARWICK, ENGLAND

The above can be bad from say of the fellowing agents:

The Smith lrokonu Co., Ltd., 8t. Joba, N.B.

Watt, Seott & Goodacre, P.O. Box 1204, Montreal.

J. L. Wartt & Scott, 27 ﬁolllutu 8t. East, Toronte.

W. E. Asbley, Winaipeg.

Geo. A. Stone, 34 Inns of Court Bulldings, Vaneouver, B.C.

CANADA :
No befter
Country

All the year round

Mott’s

“Diamond” and “Elite”
brands of

Chocolate

are the grocer’s most ready sellers. Uniform quality
and absolute purity have made this possible.

EVERY JOBBER SELLS THEM

John P. Mott & Co.
Halifax, N.S.

SELLING AGENTS:

J. A, Taylor R. 8. Mcindoe Jos. E. Hu:loy Arﬂmr Nclm
Montreal Toronto wi

Arthur M. Loucks
Otta

R.G. lcdlln.ton
wa Cal,
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Flour Situation Firm with Probable Advance

‘Wheat Goes up 1%, Cents Per Bushel — Market More Settled
Than Usual—Cereals Creating (food Demand in Small Quanti-

ties.

In our report last week we intimated
hat the flour market showed signs of an
jpward movement, and this week we ean
ceport a substantial raise of 114 cents
per bushel on wheat, with a firm market.
This is more than a bid in options, but
he aectual wheat changed hands.

The market has now a more settled
appearance, and dealers are more con-
fident that prices will hold their own,
if not gradually go higher. There is
nothing now in sight that will cause any
cxeitement in the flour market until
about June, when farmers will be done
sowing and the balance left on their
liands and the new crop will be the
prineipal features to be considered.

MONTREAL.

Flour—There is a strong local demand
for flour and a steady flow of export
irade. Prices are firm, with a tendency
toward higher prices. No changes are
reported as yet, however.

Winter wheupmm‘ BWBE s vie s cerniainining S uROTEE
Straight rollers, b wes 520
Extra,bbl...c...c.. 4 80
Royal Household,bbl 580
Glenors, bbl......... 530
Msnlwb. lpring wheat. patents, bbl.. 5 80

ron‘ bakers, bbl..... 530
Five Roses, b 5 80
M:rveﬁ.Quun bbl

Oatmeal—Demand for all lines is large
and steady. Orders are somewhat small,
hut in sueh quantity as to form an im-
posing total.

PIOS ORI . i1 s 5050500 sscvsssndonsonoens aogs 2 62i
Standard oatm !
Granulated *' ’ e

TORONTO.

Flour—The local flour market is still
at the same old figures, but as flour is
helow the value of wheat to leave a mar-
zin for the miller, an advance would not
he a surprise. In our opinion grocers
will not make a mistake if they buy
nOw.

‘

Manitoba Wh

Ist Patent....... coes

i Patent....
Strong bakers.

Winter Wheat.

ROTBNINE BN < o 5o giis s arnsnamsnssins nipuse ien 540
Patents....,..... ... b 50
BUIINL o o i ha fvnssssunsassesinss uisnssssitie 550

(ereals——The demand for all kinds of
uals is good. This may be owing to

e high prices of so many other lines
f food

USE MORE PRINTER'S INK.

It is-observed in the Galt, Ont., Re-
porter, that if the loeal groeers would
let the people know about the prices of
‘ieir goods through printer’s ink, as the

traveling grocers and foreign merchants
do by flooding the country with price
lists, eatalogues, ete., there would not
be so many duped farmers or complain-
ing merchants. The advertisers, who put
their goods before the people and keep
them there are the ones who sell their
goods. They say when too late. ‘I
should have duplicated that bill of
goods,”’ but they should have let the
farmer who sent away and bought ad-
vertised goods of a foreign merchant,
know it before he bought. That’s the
business of it. The Galt Reporter is
correct. If the merchants of any place
want to keep trade at home in the face
of the mail-order catalogue they have
to keep busy and advertising is one of
the most important aids at their com-
mand. The house that advertises care-
fully and consistently is the house that
gets the business.

UPROOTING CURRANT VINES.

Writing from Patras, Greece, on the
currant situation, W. Meyer & Co. re-
fers to a new feature now tending to
strengthen the feelings of the market
outside of the statistical position, which
shows a shortage of some 7,000 tons in
comparison to last season. The Charter-
ed Company, which holds the currants of
the growers against eash advances, de-
cided to inerease their capital by 12,000,
000 franes. This has been subseribed in
full and prineipally for the purpose of
doing away with the over-production by
rooting out the vines.

Other matters are in progress, which,
Mr. Meyer states, would safeguard the
existence of the Chartered Company for
a long time and would no doubt have
an immediate stimulating effect on the
market.

It will be remembered that some time
ago The Canadian Groeer referred to the
matter of uprooting the ecurrant vines
with a view to curtailing produetion and
raising prices, which were considered too
low, and evidently this will occur.

W. J. Dack, Toronto, representing the
Maple Tree Producers’ Association, visit-
ed the Montreal office of the concern on
Monday.

PERFECTION

*\- 1" MOONEY BISCUIT & CANDY Cs
8 STRATFORD CANADA

Let us give you
a pointer!

Your cracker trade is well
worth looking after, is it not?

Sometimes you receive
your crackers in a soggy con-
dition. That's poor stuff to try
and sell !

Ever tried

Mooney’s
“Perfection”
Cream Cracker

the kind that dlways reaches
you in the same crisp condition
as it leaves our ovens ?
Surely this is the kind to feature.
Try it!

The ““Mooney’ Cracker has
an individuality that guarantees
‘‘repeats.”’

Stratford -

The Mooney

Co., Limited

Biscuit & Candy

Canada

SELLER;
L% therefore

Cox’s Gelatine

Cnnldnn Agents: J & G. Cox,
C.E. Colson & Son, Montreal Ltd.
D. Masson & = Gorgie Mills
A.P.Tippett & Ca. o» * EDINBURGH
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WHEN THEY SAY IT
IS “GOOD BUSINESS”
TOSTOCK A CERTAIN
LINE, YOU UNDER-
STAND THAT REFER-
ENCE IS MADE TO A
PROFITABLE SELL-
ER, AN ARTICLE OF
QUALITY, POPULAR
WITH THE CON-
SUMER AND A RE-
PEATER.

Isn’t That Right?

Well, when we say that it
is ‘““Good Business” to
feature our

“CHOCOLATE

BORDO"

You know that we are tell-
ing you in two words that
your best interests will be
served by selling the most
saleable chocolate on the
market — the confection
with the 24-year reputation
for originality and quality.

The Montreal
Biscuit Company

Manufacturing Confectioners

MONTREAL

FREE—To all who inquire we will mail
a neat 1910 Pocket Calendar.

TRUMILK

A full-creamed Milk in soluble powder form.

MILKSTOCK

A separated Milk in soluble powder form.

These products are unequalled in quality by any other milk,

whether in powder or condensed form. Pure, healthful, dlgestlble.

convenient. Guaranteed free from preservatives or adulteration.

Dissolve easily in cold water and make perfect liquid milk.
MADE IN CANADA

Canadian Milk Products, Limited

Head Office: TORONTO. Plant : BROWNSVILLE, ONT,

CIE FRANCAISE des PATES ALIMENTAIRES

Macaron, Vermicelll, etc.
Strictly French Manufacture Guaranteed

Manufactured at
92 Beaudry Street MONTREAL

{52 Highest Awards In Europe and America

WALTER BAKER & G0.'S

i Highest prices paid for feathers of all kinds. Must
o beclean and free from quills. Prompt remittance,
"L WRITE TO
P. POULIN & CO.
L 39 Bonsecours Market, - Montreal

WE SELL FEATHERS T00

Our Cocoa and Chocolate

preparations are AB-
SOLUTELY PurREe—free
from coloring matter,
chemical solvents, or
J adulterants of any kind,
and are therefore in full
conformity to the require-

SALT

Car Lou of F‘lne Hedium or Coarse,

TORONTO SAIJ mu. 128 “dll“ $t. E,, Toronto
G. J. OLIFF, Msnager.

o

ments of all Pure Food Laws.

ROLLED OATS

FLAKED WHEAT and OATMEALS

Walter Baker & Co., Limited

Established 1780, Dorohester, Mass. Bags or Barrels. Car or Broken Lots.
WRITE FOR QUOTATIONS.
Branch "ou“' 86 8t. Peter St. Prompt sttention to all orders.

MONTREAL, CANADA J.W. EWEN, -  Usbridge, Ont.

3

MAPLE SYRUP

**Your syrup is superior to anythln

I have seen on the market.”--
Mockford, Charimond Road, London

Itis STANDARD. Get Prices.
i CANADA MAPLE EXCHANGE
Montreal

Mr. Merchant,

Are you handling
Royal Purple Stock
and Poultry Specifics

[ABsoree|

will reduce inflamed, swo'len Jolm.
Bruises, Solt Bunches. Cure

sny uchesithy sore ulckly
pleasans touso; does not blister
under bandage or remove the bair,
and you can work the horse. $2 pcr
oulo ab dcnlr'rl or dclivercd.

rse Book 7I?
ABSORB"“ , JIT, > for mankind,
$1.00 per bottle. Roduces Varicose
Veins, Varicocele, Hydrocele,
& Goitre, Wons, Scnlnl, Bruises,
- gtops Pain nnd luﬂummltlon
. YOUNG, P.0.F., 204 Temple St., Springficid, Mass.
LIIAHB le Montreal, Cuulu Agents.

the largest advertised goods of this
nature on the market? If not, write
us for price list and our plan of ad-
vertising to bring you direct results.

The W. A. Jenkins Mig. Co.,
LONDON : : : ONT

AED
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LEASE, Brother
Grocer, let me relate
to you what happened

to yours truly once upon a time both

sad and dreary. I put a hundred of the

‘‘hard earned” into the bank and got me a

cheque book, so that I might draw it out as I
wanted and wax important the while. € How

DE ™M
REGISTERED

happy was I then with a fountain pen to liquidate at a
scratch all my liabilities. @ Alas, one day, to me a
cheque came back with this legend on it—No funds. € And
v now, Brother Grocer, every day of your business life YOU are
drawing something out of the Bank of Public Confidence. Just so
certain as you keep drawing out of your bank without making fresk
deposits, something is bound to happen, you know. € Then, where
would YOU be, Brother Grocer ?

FITVE ROSES FLLOUR

We want YOU to handle FIVE ROSES flour—to sell satisfaction.
Every sale means your currency, Brother Grocer, fresh deposits in the

bank of your customers’ confidence. € We don’t want you to over-
draw that account—to hear the fatal words, No Funds. Then
think that when you join the clan who handle FIVE ROSES,
you benefit by the efforts of a// those countless others

who are praising the good stuff, those unpazd salesmen

—the consumers. @ All are increasing dazly the
FIVE ROSES deposits in the Bank of Confidence
and Goodwill. € You cannot overdraw that
account, Brother Grocer. Go the limit in

LAKE OF THE WOODS
MILLING COMPANY
LIMITED

MONTREAL
TORONTO
OTTAWA
LONDON

ST. JOHN
WINNIPEG
KEEWATIN
VANCOUVER

selling enthusiasm, yet you'll never hear

the phrase, No Funds. € So sell

FIVE ROSES soon.
—E.M.E.

MAKERS OF FIVE ROSES

i
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The Saving of Your Wages Produces No Sacrifice

President of a Large Company Advises His Employes to Put
By Twenty Per cent. of Their Salaries — Advance Usually

Comes to the Thrifty Man—The Wastes That Count.

By Edward D. Easton in N. Y. Commer ecial.

**Why don’t you take a slip of paper
now and write down something like
this: ‘Beginning to-day I'm going to
put by twenty per cent. of my salary—
that settles it!’ 7’

In these words did the president of
the Columbia Phonograph Company
open a broadside upon his employes,
recently, in the excellent and neatly
gotten up little periodieal ealled ‘‘The
Columbia Salesman,”” issued by this
company.

Mr. Easton, be it known, has taken
this means of advertising his company
to his own employes; and of preparing
his employes to advertise their thrift
and stability to the eompany,—a novel
form of advertising that has been pro-
ductive of remarkable results in this
organization. Mr. Easton continues:

Try Writing it Down.

‘1 have noticed that it often makes
a good deeision ten timeg as good to
get it down on paper. You try it.

““If you had done that three or four
years ago, twenty per cent. wouldn’t
look like a hardship now—and you could
have done it, you know you eould.

““When you have stuck to it through
the first straight year, that saving plan
becomes an easy habit. You don’t feel
as if you had been denying yourself
after all, when your savings have be-
gun to aecumulate.

‘“And you find you don’t want some
of those things that you would think
you wanted if it were not for that bank
book that stifiens your inside pocket.
It makes you think twice to spend once,
and the chances are you find yourself
astonished to realize how many things
vou must have on first thought and
wouldn’t give a snap for on the second
thought. But do your saving on a plan.
Make it regular. Form the habit.

The Little Wastes That Count.

““It’s the little wastes that ecount.
Things like this have been said so often
that they usunally hit the extravagant
man on a sore spot. Yet it is true the
first time it was said, it’s true now, and
it will still bhe true later on when yon
are figuring how mueh you own, instead
of how much you earn. You may say this
Is your private afiair, not the énm;fun_\‘s
affair; yes, but it is the eompany’s con-
cern, too,

“Every good manager of a corpora-
tion is sure to first demonstrate his fii-
ness by a good management of his own
affairs, and he cannot safely be trusted
with the larger until he can master the
smaller proposition. The same prineiples
and the same methods are used in the
suecessful management of a ten million
dollar corporation as are employed in

the right handling of a ten dollar salary.

“‘Our eompany is advaneing men all
the time, and is keenly anxious to ad-
vance others. All other things being
equal, the man who is able to conserve
his own affairs must always be the one
chosen to handle the eompany’s affairs.
The thrifty man, whose savings are regu-
lar, and whose employers know him to be
steady in habits and never in debt, is
sure to get ahead of the man of brilliance
who eannot live within his income.

Extravagance Decried.

““This is true everywhere—and, per-
haps, especially true in this eompany.
There is hardly any one thing more dis-
tasteful to the heads of this enterprise
than extravagance and thriftlessness.
Our head men have reached the top on a
rigid plan of keeping expenses inside of
imeome—even  from the first week’s
salary of a very few dollars.

*The future sueeess of the company
depends on the men now growing up
in the service. Those who are waste-
ful, extravagant, living up to their ut-
most cent, will surely fail to do valu-
able work and the eompany ecannot
long continue to employ them.

““Those who are not only efficient but
careful and eeonomical will be advanced
and share with the eompany in that
prosperity which is thus assured; and
this applies to everyone—from the stock
hoy just starting, all the way up to the
most responsible manager.’’

STILL ANOTHER BRANCH.

Fort William, Ont., Jan. 24.—Nichol-
son & Bain, wholesale eommission mer-
chants and brokers, are again branching
out; this time it is Fort William. E.

Nicholson has been here and states that
definite arrangements have been made
to loeate and that work would be be-
gun in the near future on the erection
of a warehouse. He was much impressed
with Fort William as an important busi-
ness centre. This makes the fifth branch
opened by this firm,

In conneetion with the Co-operative
Bill being presented to the House of
Commons, states the Ottawa eorrespond
ent, the Ottawa Retail Grocers’ Asso
ciation are not as yet taking any activi
part in opposition thereto, hut have sig
nified their willingness to lend all pos
sible aid should the other associations
desire their assistance.

ALL ABOARD
CET READY TO SUPPLY THE
DEMAND FOR

GREAT WEST

CUT PLUC
SMOKING and CHEWING
TOBACCO

SALES INCREASING DAILY

CLAY PIPES

None Equal. Insist upon McDougall's.

There IS a difference.

D. McDOUGALL & CO., Geser;

SPRAGUE
CANNING MACHINERY 00,

lack Watch

The Big Black Plug
Chewing Tobacco

“A Trade Bringer"

Sold by all the Wholesals Trade
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THE CANADIAN GROCER

Investigation Into Changes in Grocery Prices

An Invoice of Goods Which S8hows Little Change From 1890—
Sugar Much Lower and Farm Products Generally Higher — Is
the Retail Grocer to Blame for Any Increase in Cost of Food-

stuffs?

At the eonclusion of the article in
ist week’s issue in wihich prices to the
clail trade of 1865 were compared with
inose of the present day, it was stated
lat The Canadian Groeer intended go-

o further into the question by taking
. more recent date. This week prices
visting in 1890, just 20 years ago, have
heen econsidered.

Sinee the article appeared last week,
~cveral merchants have referred to it,
ind some are desirous of sending in in-
oices of recent times and ecomparing
iem with present prices. These The
(‘anadian Grocer will be pleased to re-
ceive, especially if there has also been
siven opposite, the prices which the gro-
cers pay for the same articles now. In
this -way a comparison can easily be
made whieh will prove profitable as well
as interesting.

The Grocer during the week secured
an old invoice, dated 1890, and from it
the following prices were taken:

1890 1910
Sage, peelh. ..l . $ 041 $ 041/2
hul[vd oats, per bag .. 2.50 22
Cheese, per 1b. ... ... .10 .1‘71/
Val. raisins, per 1b. ... .08 0514,
Beans, per 1b. ... .... 0215 03
Rice, per Ib. ... ... ., 03%  .0314

Rolled wheat, per cwt.

Honey, per 1b. ... ..
Butter, per 1b. ...
Gran. sugar, cwt.
Ham, per lb.

Bacon, per 1b. dea
Nutmeg, per lb. .....
Malt vinegar, per gal..
Cider vinegar, per gal.
XXX vinegar, per gal. .
XX vinegar, per gal. .
Seed tapioea, per lb. ..
Blue, per gross

Shelled almonds, per Ib.
Whole white pepper, lb.

Almonds, per lb. .....
Walnuts, per 1b. ..

Filberts, per Ib.

Pearl tapioea, per 1b.

Whole black pepper, lb.

Cloves, per 1lb.
Macaroni, per 1b. .....

Cream of tartar, per Ib.

Potatoes, per bag
Canned corn, per doz..
Canned peas, per doz.
Canned tomatoes, doz.
Ceylon tea, per 1b. ...
Assam tea, per Ib.

Totals ...

2.40
09
15

7.12Y,

A4

131

A

30

25
90

A7

ooy

1.75
.30
24
13Y%
16
08

19

201

S L
.30
75
95
1.06
1.00
45
21

.. $22.60

3.15

480

% 5

L
=

1.75

33

12

141,
0915
051-3 041

8715
875

.30
.20

$20.19

i ook

Greatest Decline in Sugar.

It will be seen from the above fig-
ures that an invoice of goods mentioned
would cost a little less to-day than in
1890. The difference would be only
52,41, and outside of the sugar would
be practically the same. Sugar has cer-
tainly become much cheaper than it was
some years ago. Still more recent in-
voices, however will show the difference
to be much less.

Rolled wheat, butter, ham and bacon
show that prices have advanced sinee
twenty years ago; these are all farm
produets and everyone knows that the
retail trade has nothing to do with ad-
vances in them. They are the result of
increased demand from both at home
and abroad, overbalaneing a heavier pro-
duetion, with the probable exception of
ham and bacon.

With regard to imported articles, few
changes of any importance have oecur-
red. The prices of these are regulated
from year to year according to the sup-
ply and demand.

As far as the present investigations
have proceeded, there is nothing to in-
dicate that the retail grocer is respons-
ible for any inerease in the cost of liv-
ing.

An important faetor to a merchant’s
suceess is a elean, bright, attractive win-
dow, which points to the stranger or cus-
tomer that the interior is also elean and
inviting.

Manufactured

—_—— ——————————

Are You Keeping Your Tobacco Stock

Up-to-Date

IF NOT, WHY NOT?

“Tuckett’s Special”

the new 10c. plug is the latest

HAMILTON, CANADA.

Order from Your Wholesaler

from Imported Leaf Exclusively

The Geo. E. Tuckett & Son Co., Limited

-
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California

Oranges

The prices are now low
and they should be good

sellers.

California Celery

is arriving in fine shape
and demand is good. Mar-
malade Oranges, half chests

and boxes,

Grape Fruit,

Lemons, Valencia Oranges
(cases), Cuban Tomatoes,

[ McWILLIAM
|
|

EVERISI

28-27 CHURCH ST. - TORONTO

J. J. McCABE, Toronto

AGENT

THE CANADIAN GROCER

Some Oranges Suffer from the Effects of Frost

Others Affected by too Much Rain—Plentiful Supply of Ap-
ples—Marmalade Oranges Among New Arrivals—Fish Trade

Good, with Prices Firm.

MONTREAL.

Green Fruits — Marmalade oranges
(Messina bitters) are now on the mar-
ket, and appear to be of good grade.
Prices are somewhat easier in some
lines, and general market econditions
show weakness. Trade is dull at pres-
ent, though it is hoped by Feb. 1st, that
there will be a decided improvement.

Apples Grapes, Almeria,
Baldwins, bbl 400 per keg ... 550
Greenings, bbl.. 400 Kumquats, qt 025
Russets . o 450 Lemons—
Kings, No. 1. 500 Verdillis, box.. 3%
Spies, per bbl .. 500 Maoris, box. 32
Fameuse, bbl.... 4 00 4 50 Limes, per box 150
Mackintosh reds. .... 500 Messina bitters. 2 50 3 00
No.2 .... 450 Oranges—

Tallman Sweets. .. 250 late Valencias.. .... 520
Wrﬂlth)u 1L, bbl. .... 450 Floridas . ..... 4 50
- 2, bbl . 400 California navels 3 00 3 50
Bananas crated, Porto Ricos 250
bunch ..... 150 200 Mexicans ........ .... 240
Cranberries, bbl. 750 9 50 Jamaica, crate 410

Cocoanuts, hnqn siire BIP Pineapples—
Grape frait— Floridas, box. 400

Flori 450 Strawberries
Jamaica 35 40 Florida, qt. ..... . 070
Tangerines, strap 57
Vegetables — First elass Brussels

sprouts are on the market at 23e¢ per
quart. Lettuee is higher, latest quota-
tions being from $1.50 to $2. A few
cheaper eucumbers have appeared, sell-
ing at $1 per doz. General market is
quiet, and little change expeeted until
February.

Beets, bag. .. 05 o660 Spanish, cases
Brussels sprouts, 150 lbs.. Sory 75
perqt... 023 Spanish, i-ua.v.. 165
Carrots, bag..... 050 060 501bs. ....... 090 100
Cabbage,bbl .... 100 125 Potatoes
Celery- Montreal, b .065 075
Canadian, doz .. 075 09 Sweet, per bbl... 250 3 50
California, crate. .... 550 * Saghet.. . .... 390
Cauliflowers, doz. 1 50 4 50 Parsley, dozen 040 0%
Cucumbers Parsnips, bag.... 09 100
Boston, doz ..100 200 Rhubarb, doz . 1%
Garlic, per 1b 0174 Spinach, bbl..... 100
Green Peppers, Tomatoes—
basket. .. ses WS Floridas, crate . 550
Lettuce Cubans, crate . 400
Curly, box....... 160 Hot-house, 1b. 035
Boston . 150 200 Tumlpﬂ, bag..... 04 075
Onions Quzln:«',
Red, per bag : .1 perton...... 750 900

Fish.—Market in general is active and
prices in every line have a tendeney to
stiffen. The seareity of frozen haddock
and green c¢od has made the trade anx-
ious, and inquiries are pouring out from
dealers trying to locate stock. Haddies,
on account of a searcity of fresh fish,
are in large demand. Western markets
are depleted and tr)ing to replenish
again. Oyster trade is quiet, but steady,
partieularly in bulk. Shell oysters are
quiet. Lent being so near at hand quite
a busy time is expected

FRESH
Market cod, Ib....... 005 Haddock, 1b. ’ 006
Steakcod, perlb..... 008
FROZEN
Dore, winter cau(hv. Pike, round .. .. 0 054
perlb...... 08 Btesk cod, per ib.... 006
Flounders........... 08 Salmon, B.O., red, ib 010
g:ﬂﬁk il-g% 3% Salmon, Gaspe...... 018
, per ib.
Herring, por 100..... 175 Balmon, Qualla, 1b. 008
{i-kokv.mm. Bmelts, 10 1b. boxes.. 0 12
ackerel Tom cods, per bbl... 250
s sad Whitefish, large, 1b.. 0 10
ressed . ........... 0 08} .z Whitefis small,lb.. 006
52

SALTED AND PICELED

Green cod, No. 1 med- No. 1 mackerel, brh 19 00
fum, per brl ....... 7 Balmon, B.0. l‘) 8 00
Green cod, small, brl. 5 50 ooy is red 15 50
Green l::e, brl. 760 5% L1400
Labrador herring, bbl 5 25 18 00
» ““{bbl 300 8

Labrador sea trout,

................ 00
Labrador sea trous 08
18 00
No. 1 mackerel, pai 50
i bb!
Bloaters, large, . 110
Haddies, lllm ru. . 007
Herring, new smok . 013
Hemnc. boneless, per ; 010
Kippered herring, e 12
Kippered herring, mponod ..... ssssse-sessseces 125
S8moked salmon, sugar oured, per R SR e 02

SHELL FISH
Lobsters, live, perb...........c.0 cocvvcciinnnencenes
Lobsters, cooked...... ......... e .
Oy-un cholo.. bulk Imp.
= Suhhlpt.. stan

select ,
" shell, per bbl ........

PREPARED FISH
Boneless cod, in blocks, all grades, at 5§, 6, a 9 & 10c. per Ib
Dry cod in bundles, per bundle......ov.ovivvvvrinnns 5 50
Bkinless cod, 100 Ib. case. E A
Bhredded cod, per box

TORONTO.

Green Fruits—The market is gradual-
ly moving out of its after-holiday dull-
ness and is assuming its regular active
conditions. Apples are plentiful, and are
easier to buy than to sell. They are
sold from $1.50 to $4, but very good
apples can be bought at $2.50 to $3.
Farmers bringing in loads have some dif-
fieulty in selling them. Oranges are
slow, with a good many damaged by
frost, and some have also suffered from
too much rain before they were picked,
which causes them to be puffy and lack
ing in flavor. Marmalade oranges have
arrived and are in ecases of ahout 500
at $5 per case.

Apples ...160 400 Oranges
Bananas..... 200 22 Californianavels 2 75 3 00
Cranberries, bbl 8 00 8 50 Floridas 260 275
Grapes, Almeria Mexican. . .300 2%
r Gopsees 600 650 Marmalade. 500
Grape Fruit. 450 500 Pears, Canadian
mons- basket . 100
Messina.... .... 250 300 Pinupplu, 400

Vegetables.—The market is well sup
plied with all kinds of vegetables. Cali
fornia celery seems to take the lead in
importance. New potatoes at $8.50 a
barrel, when common potatoes are only
60c a bag, do not appeal to the ordin
ary buyer, but that is just the reason
why some will buy them. Cabbage is
also plentiful and is bringing $1. 35 a
barrel, which is 10c hlgher than lasi
week. Fresh lettuce, onions, radishes,
cucumbers, ecarrots, beets ete., are all on
the market.

Beets, bag...... .... 070 v
Beects, new, doz 100 ‘IGHCl?f. nuv 276 300
Cabbage, Oana- Spanish...... . 260 276
dian, dozen... 035 040 p.r daz 050 060
Oubh.sgu.l(‘,nn 8:: aops 1O
perbarrel..... .... 135 g
Carrots, bag.... 085 075 mu'b.‘ S bl
Carrots, new, dz .... 1325
(,elery - “
ozen... 030 035
(,elery, Cal., per 4
........... 500 560 .0
Cunumbon doz. 200 50
Lettuce, hamper..... 3 50 ®
Lettuce, per doz 030 10
ons—
Canadian, bag.. 100 125 L
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Fish.—Toronto is, by no means, a fish-
cating eity, and yet it takes about a
carload to supply the daily requirements.
So far as prices are concerned, they sel-
dom vary. Whether this is owing to the
nature of the business or otherwise is
not quite clear.

LAKE FISH (FROZEN)

Goldeyes.......oooouvs 0 054 Pickerel yellow....... 009
Herring, Lake Erie... 0 08 TR ... 008
" Lake Buperior 0 05}  Perch........ 013
* Lake Ontario. 0 04 s TP 010
Pickerel, blue......... 0 054 Whitefish. ............ 010
OCEAN FISH (FROZEN)
Cod steak. . ... 007 Balmon, pink, perlb.. 0 09
Halibut.... 10 o %" ..... 010
Haddock. . 064 " ses 013
Herring, per 100....... 3 00 Smelts, per lb......... 012
Mackerel, each........ 20 rimps, per gal....... 1156
SMOKED, BONELESS AND PIOKLED FISH.
Acadi r crate.... 3 40 He Labrad
" ablets, .box. 160 Hm? i’.' 'b .:l.'.' 1%
Bloaters, per baske errings, ndle 0 60
Godfiah, ahiredded, box 180  Herrings, Impor ted
“  Bluenose, * 140 n%na perkit.. 110
Cod steak, per 1b...... o Kip) n. per box...... 128
O Sapiapech. 13 t Hi plokeled 100 1b, © b
c0es, per eb.... ut, pic
H’:ddlo. Finnan...... SIS e s 6
SHELL FISH.

Oysters, standards, per Oysters, selects rpl 1 86
O, . .iconsvennsiaisn 165 Oysters, annur

TRADE NOTES.

Jno. MeCarthy, a grocer of St. John,
Newfoundland, died reeently.

(. Norman Willit, Brantford, Ont.,
has purchased the general store business
of T. M. MeEwan, of St. George.

The stock of A. L. Garland, general
merchant, St. Thomas, Ont., is advertis-
ed for sale, an assignment having been
made last November.

Roy Croft has opened a general store
in Lindsay, Ont. He intends selling for
cash only, believing that the goods are
more valuable to him in Ls store than
i eredit on his books.

A. Allard, of Provost & Allard, whole-
sale groeers, Ottawa, is the liberal nom-
inee for the Ottawa by-election, caused
by the resignation of the seat by the
Premier who will sit for his old Quebee
mnstituency.

White & Co., wholesale fruit, produce
and fish dealers, Toronto, are back in
their old quarters, at the corner of Front
and Chureh Streets. Their building has
been entirely renovated and greatly im-
proved, and presents a spic and span ap-
pearance. Only thirty-six days interven-
«d sinee their fire.

FLORIDA

Oranges

THE CANADIAN GROCER

Sunkist Oranges
Marmalade Oranges
New Lemons
Fancy Grape Fruit
Cranberries, specially low price ities .:. .:.
Fish of every kind for Lent

New Building

New Goods

 We are back
in our old quar-
ters with greatly
improved facil-

Better Service

WHITE ®& CO.,, Limited

Phone Main 6565 Toronto and Hamilton

Fresh Arrivals

THIS WEEK

ONE CAR

253 FANCY NAVELS 44,

Fancy Bananas, Lemons
Cranberries, Almeria Grapes, etc.

Phone or mail your orders

HUGH WALKER & SON

(Established 1861)
GUELPH, ONTARIO

FLORIDA CITRUS EXCHANGE, Tampa, Fla.

A e B
CITRUS EXCHANGE
4 G ey

FLORIDA

Grapefruit

Florida Oranges are the finest eating Oranges—we hear this general remark made
by dealers---“ When I want Oranges for my house I send Floridas.”
they are sweet, juicy and of exceptionally fine flavor. Order the F. C. E. pack---
see that every box you buy bears our mark.

1t is because

W. B. STRINGER, District Manager, Toronto
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DEBT COLLECTOR IN UNIFORM.

Ottawa R. G. A. Now Take up Question
of Establishing Collection System.

Ottawa, Jan. 25.—The matter of pre-
venting the contracting of, and of col-
lecting bad debis was the subject of an
interesting diseussion at the last regu-
lar meeting of the local Retail Groeers’
Assoeiation. Many of the groeers have
on their books aeceounts, the value of
which are questionable, and in several
instances these aecounts are eommon to
two or more groeers. This is, of eourse,
caused by tuese poor-pay people running
a eredit with several groeers as long as
the game can be worked and when the
creditor ceases to aecord credit, why
they hie themselves to pastures new.

To overecome these Ilmpositions, for
such they really are, a novel and appar-
ently effective method was proposed.
The scheme provides for the ecollector
to be dressed in a very conspieuous uni-
form—something at once distinetive and
demonstrative, and to have him eall on
these people who endeavor to exist on
someone else’s expense. The plan, which
was suggesied by a loeal collection
agency, is sald to have worked satisfae-
torily in other eities. Definite aection
has not as yet been taken, but it is the
intention to arrange with the ageney on
a flat rate for the eolleetion of all such
aceounts.

There are some 240 grocers in Ottawa,
and thus it is an easy matter for a per-
son 0 inelined o run a bill in one store
and when pressed for payment transfer
their patronage to some other unsuspeet-
ing merchant.

The eredit system at best is a bad one
in the estimation of many Ottawa gro-
cers, and the day that business on a cash
basis proves to be the motto of all mer-
¢hants the better will be the general af
fairs of the ecountry. ;

WANT RESIDENT COMMISSIONER.

The British Columbia Salmon Canners’
Association has petitioned the Depart-
ment of Marine and Fisheries at Ot-
tawa to appoint a resident Fisheries
Commissioner in Vaneouver. The reason

gievn for the request is the great distance
separating this ecoast and the Federal

Capital, on aecount of whieh it is im-
possible to seeure quiek response on mat-
ters needing immediate attention, The
Minister is also reminded of the faet and
asked to right the injustice of a weekly
close season on the Fraser river of 42
hours, while south of the line the weekly
prohibited period is only 36 hours. An-
other request is that the sockeye fishing
season north of the 50th parallel open
on June 15th, instead of on July 1st, as
the fish appear earlier in the north than
on the Fraser river.

CODFISH PRICES HIGHER.
Halifax, N.S., Jan. 26.—The stocks of
bank eodfish in the hands of fishermen

THE CANADIAN GROCER

are about eleaned up, the last sales be-
ing at $5.25 ex vessel. Holders of cod-
fish are now expecting to realize good
prices for the stocks that they have on
hand. The prices now quoted are about
one dollar higher than they were four
weeks ago. The stocks on the foreign
markets are reported to be small, and
the shipments at the present are light
from this port. Newfoundland is ex-
porting large quantities of fish to the
Brazils. The markét for pickled fish is
looking up, particularly mackerel, for
which the demandl is good. Dealers re-
port some improvement in the market
for butter and eggs.

WINNIPEG GROCERS ON THE
WATCH.

Emma and Panaro, restaurant pro-
prietors, of Winnipeg, were eonvieted of
selling food to be eaten off the premises
after 6 p.m., and had to pay the cosis
of the court. Mr. Emma stated that he
was not aware that the sale of cooked
foods in a restaurant was against the
law. The complaint originated with the
buteners and grocers, who stated that
they were not allowed to sell foods after
six o’clock and the restaurants did, and
on this aceount they claimed that they
lost a great deal of trade. The eourt
deemed the argument a just one, and
warned the firm not to infringe again.

Bananas bound for the Vanecouver
market have quite a time en route, says
the Vaneouver correspondent. lhe) are
grown in the revolation belt, and the
people who grow them are liable to be
shot up and their haciendas burned.
Even after the shotgun quarantine is
passed, their iroubles are not ended, S.

K. LaRose, of New Orleans, who landed
a large shipment in Vancouver last week,
reports that the Northern Pacific ran
them out of Billings, Montana, into a
four-days’ blizzard, and after the oil fo
the heaters ran out, he had quite a time
taking eare of his charges.

PPLE

GROWERS
SHIPPERS

Do you want a reliable address
for making consignments of
fresh apples ? Please note :

e
e

G. C. Koopman
AMSTERDAM
ROTTERDAM

REFERENCES:

The California Frult Canners
Assoclation, 8an Fran-
clsco, Cal.

The W. A. Gibb Company,
Hamliton, Ont.

and further where you like to
inquire.

After new year our domestic
stock will be cleaned up.

e

e

SHEASON 1808-9

Dried Apples

Shipments Solicited
Settioments Prempt

W.A. GIBB COMPANY
HAMILTON
JAMES SOMERVILLE, Manager

hH'Fle ;
Y LORTENT rasnce) o 8

selected fish only.

Ci , Toronto, Ontario.
214 Princess St. qwt?nnbc. lhn.,Ac’:.T.,

This popular and world renowned brand is packed in FRANCE from specially

eGENTS: The SMITH lkomAG‘EcCO., LTD,, 8(. John, New Brunswick. J
G.A.8 l'ONl

Highest prioce pald for

DRIED APPLES
0. E. ROBINSON & CO.

ESTABLISHED 1886
Ingersoll - Ontario

Would you like our Weekly Circular

Ask for

“ALBERT & CIE”

French 8Sardines

WATT &
ACRE, Montresl. O. F. uctrrcu.
mv«. British Columbia.
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- CALIFORNIA

THE HOME OF THE

SEEDLESS ORANGE

When the seedless orange was diseov-
ered it was medioere, frail and unde-
veloped. In California, it found the
climate, the soil and the husbandman
that developed its latent qualities, until
to-day it ranks as the choicest fruit of
the ecitrie-growing area’ of the world,
Handsome in appearance, seedless and
tasty, it has brought to the Golden West
the reputation such a magnificent fruit

must bring to its natural home.

The public do not appreciate the food
and medicinal value of California
oranges, because these qualities have not
been called to their attention. The 5,000
orange farmers of California, who dis-
tribute their produets under the name
of the California Fruit Growers Ex-
change, developed the navel orange to
its present high standard. Now they
have decided to aequaint the public with
the virtues of California oranges and
lemons, to tell the millions that Cali-
fornia oranges and lemons have a great
food value, and medicinal value that
they should learn about.

When these California orange farmers
determined to aequaint the publie with
the value of their produets, they deecid-
ed to call the best grades of these fruits
the ‘‘Sunkist,”” that the public might
know when calling for the best fruit that
they eould get it by asking for ‘‘Sun-
kist’”” brand. The retailer and jobber
can also identify the best produet of the
best fruit farms of California by the
‘*Sunkist’’ wrappers on every piece of
fruit.

‘‘Sunkist’’ brand costs you no more
than ordinary fruit. The advertising we
are doing to educate the public to a great-
er use of oranges and lemons will bring
customers to your store. Fruit buyers
are also purchasers of other goods. You
get your good margin on ‘‘SUNKIST'’
fruits and also the margin on other
goods purchased. It is to your advan-
tage to keep ‘‘Sunkist’’ brands in stock
—+to display them where the public can
see that you are a ‘‘SUNKIST’’ dealer.
You can derive great benefit from our
advertising by letting the public know
you sell ‘‘SUNKIST’’ oranges and
lemons.

CALIFORNIA FRUIT GROWERS
EXCHANGE

TORONTO  WINNIPEG

DISTRIBUTING POINTS:

MONTREAL CALGARY
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THE CANADIAN GROCER

It's knowledge that directs the successful grocer in
stocking up with

Brunswick Brand Sea Foods

—a knowledge born of experience that it only pays to handle canned fish
that has “made good.”

You will always be on the safe side if you sell “Brunswick Brand,”
because this is the “quality” brand, and we leave no stone unturned to
maintain the high standard we have reached. Order to-day.

CONNORS BROS., Limited

. Black's Harbor, N.B.
% Oxley & Co., Halif .; C.H.B. duney, C.B.; J. L. Lovitt,
AGENTS—Grant, Y - fax, N.S.; : Hillcoat, Sy 1= i ¥y
Ottawa; C. De Carteret, Ki 3 Jmmood. Toronto; Chas. Duncan, Winnipes ;
Shallcross, Alta.; J. y Brown, London,

Macauley & Co., 3 3 J. Ont.; R. Robertsen & Co.,
Vancouver, B.C. ; The Alf. Denis Co., Ltd., Edmonton, Alta.

| A

(® CONNORS BROS s
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No matter what you want
we have it

Fresh, Frozen, Pickled, Salt or Dry

About 60 varieties of Fish, and when you consider
the quality,we give you the best value for your money

Telegraph, Phone or Mail your Order.

The F. T. JAMES CO., Limited

Church and Colborne Sts. TORONTO

i
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THE CANADIAN GROCER

FISH

-
Lent Begins Feb. 9—Ash Wednesday g
' SOME SEASONABLE LINES : F
’ i
FRESH FROZEN SMOKED PREPARED PICKLED o
Cod Halibut Haddles Boneless Cod Labrador Herring g
Haddook Salmon Fillets Skinless Cod Labrador Salmon g
Pike Smelts Smelts Boneless Fish  B.C. Salmon 1
Pickerel Whitefish Kippers Green Cod Sea Trout E
Maokerel Herrings Red Herring Dry Cod Mackerel | g
Frozen Sea Herrings Bulk and Sealshipt Oysters i
(xE1 OUR PRICE LIST 2
LARGEST FISH AND OYSTER WAREHOUSE IN CANADA ;
BRANCHES: 5 i :
Slaktnal P. O. Box 639 :‘,{
St. John 4 Long b
— Grand River Distance |

=-TLEONARD BROS.| :

e
20 to 26 Youville Square (Near Customs House) Montreal

- FREEMAN & COBB CO0. YOU, Mr. Retailer

are not in business for your health.
INCORPORATED
You doubtless want to ““get yours” out of
— Wholesale Commission Dealers and . i sal.e.
Distributors of —————— You also without doubt want to make
more sales to your trade.
Fresh, Frozan And probably you would not mind getting a
nice slice of somebody else’s trade.
and Smohed The question always is, how to get more
good customers withou such expense as
/ will eat up all
the profits.
o The answer is: be-
\__,/ come a SEALSHIPT
ALL VARIETIES OF THE SEASON ot
Write us to-day
d ill tell
S Wachusett Brand Finnan Haddie st e

how it’s done.

The Sealshipt
Oyster System,

SOUTH NORWALK, "
Connecticut,

3 3 T Wharf - BOSTON
ITO

Lent begins February 9th. - Send for our quotations,

G
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A Wholesale Grocer's Views on Prices and Profits

Thinks Every Member of the Trade Should be Free to Buy and Sell Independ-
ently—Moral Wrong for Any Business Man to Sell at Less Than it Costs to
do Business—What Education on Co-operation Has Done.

By F. W.

We are engaged in the most import-
ant line of merchandising, the distribu-
tion of food supplies. There can be no
more vital members of the commereial
family than those who furnish the na-
tion’s food. The standing of our great
branch of commerce must be equalled
by the thought and energy we bring to
its management. We must not proceed
on narrow lines nor employ wornout
shortsighted methods of merchandising.

The secope and importance of the
country’s food trade requires the same
high grade of executive ability, breadth
of view and business sagacity that we
find at the head of our railways and in-
dustrial eorporations. We are not un-
important faetors in the business eom-
munity, to be ignored, or to be used as
the tool of any manufacturer, or to be
ground between manufacturers and re-
tailers. We are not just to ourselves nor
to our business when we submit to per-
form the serviece of distributing any
staple or other article at a loss or even
inadequate compensation.

Every individual member should, ir-
respeetive of the action of his competi-
tor, have the courage, independence and
pride on the one hand to demand of
producers and manufaeturers a fair, hon-
est margin of profit for the service per-
formed, and on the other, to decline to
<¢ll any article to anyone at a loss. In
this matter every wholesale grocer must
act independently and decide for him-
self how he shall conduet his business.

But in righting the illegal practices in
the trade and long-standing abuses., our
association has been and can be of the
greatest help to all wholesalers, mem-
bers and non-members, if we will put
aside our minor differences and freely
give our loyal support and unselfish ef-
forts to the good of all. T hold that or-
ganizations of wholesale grocers, like our
own, can be engaged in no better nor
more profitable service to their members
individually than by co-operating to cor-
reet wrongs that have erept in during
the past years.

What Association Work Means.

In the words of a prominent retail
grocer., in speaking of his own associa-
tion work: ‘T find in the first place that
the association did not attempt to regu-
late or fix prices. It was doing many
things to alieviate the ordinary difficul-
ties of the grocer’s business, which were
of more value to the trade than anything
it could hope to do in the matter of
prices. It was endeavoring to educate
the grocers in the proper business meth-

Hannahs, Pres. N.Y. Wholesale Groeers’ Association.

ods and to proteet them and secure fav-
orable, and eombat offensive legislation.
The association was requesting and in-
sisting upon fair and equitable treat-
ment from manufaeturers and wholesal-
ers for all its members in their relations
with them.”’

This, to my mind, exemplifies the cor-
rect idea of association work. 1 have
endeavored to conduet the deliberation
of this assoeiation in that spirit. To eon-
vinee ourselves of the vast field for the
legitimate endeavors of our association
one has but to read thoughtfully our
declaration of prineiples. Let me read
vou Artiele IT of our Constitution, the
objeets of our endeavor:

““First: To foster and promote a feel-
ing of fellowship and good-will among
its members and on broad and equitable
lines to advance the welfare of the
wholesale grocery trade in the State of
New York and vieinity.

‘“Second: to eliminate or minimize
abuses, methods and praetices inimical
to the prover conduet of business.

““Third: To establish harmonious re-
lations between manufaeturer, jobber
and retailer to the end that the jobber
be universally recognized as the best
channel through which the manufaetur-
er should distribute his produets to the
retailer.

“Fourth: To assist in the enaclment
and enforeement of pure food laws,
which in their operation shall deal justly
and equitably with the interests of the
consumer, retailer, jobber and manufaec-
turer.

“Fifth: To have business condueted
on legitimate lines: discourage ‘deals.’
‘schemes,” =nd subsidizing of jobbers’
employes by manufacturers.

““Provided, that in the efforts of the
association to aecomplish these ohjeets.
no aetion shall be taken whiech will tend
in any manner whatsoever to fix or to
regulate prices, or in anv way to co-
operate in restraint of trade.’’

We can accomplish the ereatest good
to ourselves and to the entire trade and
hecome an inereasing power in our field
only by continving the strietest adher-
ence to our objeets and especially the
final declaration of prineiples that we
shall never take anyv aection ‘‘which will
tend in any manner whatsoever to fix
or to regulate prices, or in anv way to
operate in restraint of trade.”’

Every wholesale grocer, every manu-
facturer and every retailer oucht, under
a perfeet system of trade, to be free to
buy and to sell, and to earry on his busi-
ness independently, euided only by the

58

rule of fairness to his competitors ani
customers alike.

Is a Moral Wrong.

It has always seemed to me personally
that for any merchant to sell a large
per cent of his output at less than it
costs him to do business is morally
wrong and therefore not worthy the ar-
tention of the self-respecting merchant.
This is a question you must each decide
for, yourself.

Most of the workers of our assoeia-
tion have been ready to meet in ecommit-
tee meeting, or as a whole wheneve:
called, and the attendance of-meetings
called has indicated much more interest
in the year just past than for many prev-
ious years. My observation has been
that, so far as the manufacturers are
conecerned, many of them have found
that a fair and equitable sales policy
was not only just and necessary in the
interest of jobber and retailer, but was
in the long run most profitable for them-
selves. This is the result of purely ed-
ucational work and the outecome of as
sociated co-operation along broad and
fair lines, and not to the interest of any
one distributer or manufacturer as
against the other.

In other words, actual experience his
vindicated us, has absolutely proven fo
many a manufacturer that, whatever
may be the effect upon the jobber, it is
for that very manufacturer’s selfish, per
sonal interest to adopt our prinecip’e of
distribution.

Honesty as a business asset is fully
recognized. If we would sueceed in busi-
ness we cannot afford to sell a man
something he does not want. Neither
can we afford to disappoint him in qual-
ity any more than in count. Other
things being equal, the merchant who
has the most friends will make the most
money. The eutter, be h: wholesaler or
retailer, is n marked individual, and my
word for it the time is not very far dis-
tant when the retail trade will make the
acquaintance of the faet, that the mer-
chant selling a large proportion of his
output for less than the cost of doing
business, will be avoided, and if the)
consult their own best interests his sales-
men will be turned away.

Among the Canadian patents granted
recently by the Canadian Patent Office
of interest to the trade, is one to J. E.
Cochran, Elkhart, Ind., U.S.A., for a
weighing secale.
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4 R If Interested in Modern Grocery
w._ A L K E R Equipment write for Our II-
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lustrated Catalogue.
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The Walker Bin & Store
=B INS = Fixture Co., Ltd.

RO M Berlin, . . Ontario

The LATEST
“Enterprise” Electric Mill

New ideas applied to rapid grinding of coffee by electric power
make these new “ Enterprise” Pedestal Mills by far the best on the
market to-day. They are Direct Connected. They lose no power in
transmission. The grinders are on the motor shaff. The double Mill
shown here, No. 0852, is for alternating current; can also be furnished
for direct current. One Mill is fitted with tooth grinders which cut
the coffee, the other mill fitted with ribbed grinders for pulverizing.
Each hopper holds six pounds. The Mill will granulate 3 pounds of
coffee per minute, and pulverize } pound per minute. The cans or re-
ceivers are enclosed as a protection against dust. The Mill is self-
cleaning. This compact, graceful 1 H.P. Mill is already in great de-
mand. We invite correspondence and will send facts, illustrations and
prices of our 45 sizes and styles of Rapid Grinding and Pulverizing
Mills on request.

We supply grocers also with Meat and Food Choppers, Self-
Measuring Pumps and Faucets, Smoked Beef Shavers and
other ‘‘Enterprise” Specialties. You should have our latest
catalogue. If you haven't it, write.

The Enterprise Mfig. Co. of Pa. Philadelphia, U.S.A.

21 Murray Street, New York 544 Van Ness Ave., San Francisco

It is a genuine satisfaction

to sell an article with a guarantee behind it. Are you stocking

4 »*
() ()
CONCORD NORWEGIAN SARDINES? * ,
‘l.n c‘n“e
i i king of these
The brand with a guarantee on each tin. The extrs care taken in the_packin:
sardines preserves their natural delicate flavor in a remarkable manner. There is an extra
cover for use after the tin has once been opened.
This high-class sardine will appeal strongly to your better-class customers. Send your
order to any wholesale grocer. _
AGENTS:—R. S. Mcylndoe, Toronto. A. H. Brittain & Co., Montreal. W. A. Simonds, St. John, N.B.

Watson & Truesdale, Winnipeg. Radiger & Janion, Vancouver and Victoria, B.C.
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Classified Advertising

Yearly Contract Rates.

100 words cach insertion, 1 year...... $30 00
- . i 6 months... 17 00
3 months... 10 00

50 s N

25 g -

AGENCIES WANTED.

WHOLESALE FIRM in Vancouver, B.C., with
I an es"ablished connection is open to handle one

or two lirst-class agencies in the grocery and con-
fectionery line. Highest references. Box 349, Van-
couver. R (. (9p)

WA\H-I) To secureconnection with a first-class
cheese and also creamery butter factory situated
n western Ontario. Apply to 309 N, Vickers

St., Fort William, Ont.

ADDING MACHINE.

LLIOTT-FISHER Standard Wrilin;-Addin[ Ma-

E chines makes toil easier. Elliott-Fisher Limited,

£13.R3Creig St. W., Montreal and Room 314,
Stair Building, Toronto.

BUSINESS OPPORTUNITY.
ROCERY BUSINESS FOR SALE IN TOWN
of Berlin. Splendid location. Stock and fixtures
$2.000. Annual business $12,000. Good rea-

sons for selling. Box 331, CANADIAN GROCER,
Toron'o (6)

ANTED Good established grocery or general
business in live city or town in western Ontario.
S. G. Read & Son, Limited, Brantford, Ont. (6)

COUNTER CHECK BOOKS.

UR NEW MODEL is the handiest for the grocer,

( operated instantly, never gets out of order, Send

for complete ssmple and best prices. The Ontario
Office Specialties Co., Toronto.

FOR SALE.
I:l)k SALE Automatic Computing Scale. S. H.
Fagan, Windsor Ont. (13p)

SITUATIONS VACANT.

(‘- EAT OPPORTUNITY FOR SALESMAN visit-
J ing the drug or grocery trade in and west of

Winnipeg. Firm established on eastern market
several years wants salesman who can invest $300.
All profits from his territory will be turned over to
him until his investment is paid back. Commission
and half the profits thereafter. Profits very large.
L.C.M. Co., 506 Union Trust Building, Detroit, Mich.

SITUATIONS WANTED.

N TUATION WANTED—Competent male grocery
b stenographer (employed) wants position offering
better opportunity for advancement. A worker.
‘“Steno,”" care H. Hodgson, 11 Hartney Chambers,
Vancouver, C- (6p)

MISCELLANEOUS.
A BOOKKEEPING STAFF IN ITSELF-DOING

the work with machine prccjsion and accuracy.
The National Cesh Register Co., 285 Yonge St.,
Toronto.

NY man who has ever lost money in the mails bas
had occasion to learn by painful experience that
the only proper way to remit money is by Domin-

ion Express Money Orders and Foreign Drafts. If
lost or delaved in the mails. 2 prompt refund isarrang-
ed or new Order issued without further charge.

USINESS MEN, Professional men, merchants,

l church workers, find innumerable uses for the

Fulton Sign and Price Marker. The Fulton Rub-

ber Typs Company, of Elizabeth, N.J., are makers of

Ink Pads, Daters and business outfits of high quality.

Sold by all stationers. A. R. MacDougall & Co.,
Canadian Agents, Toronto.

“OUNTER CHECK BOOKS—Especially made for
the grocery trade. Not made by a trust. Send us
samples of what you are using, we’ll send you

prices that will interest you. Our Holder, with patent
carbon attachment has no equal on the market, Sup-
plies for Binders and Monthly Account Systems.
Rusiness Systems Limited, Manulacturing Ststioners,
Toronto

THE CANADIAN GROCER

MISOELLANEOUS.

OUBLE your floor space. An Otis-Fensom hand-
power clevator will double your floor space, en-
able youto use that upper floor cither as stock

room or as extra selling space, at the same time in-
creasing space on your ground floor. Costs only $70.
Write for catalogue “B.” The Otis-Fensom Elevator
Co., Traders Bank Building, Toronto. (tn)

OES YOUR FIRE INSURANCE POLICY pro-

tect you? There are points in connection with

fire insurance policies that need expert handling to

secure proper protection. We are Fire Insurance

Experts, e can safeguard your interests, and pro

cure the lowest rates. Mitchell & Ryerson, Con-
federation Life Bldg., Toronto.

LLIMINATE FIRE RISK, save insurance, reduce
~+ maintenance costs and save money on your actual
building work by using the Kahn System of Fire-
proof Constructlon. Used in many of the largest
business premises on this continent. Write for cata-
logue. Trussed Concrete Steel Company of Canada,
Limited, Walker Rd., Walkerville, Ont.

RRORS AVOIDED, LABOR SAVED —Using the

‘* Shou-perior” Autographic Register. Three
copies issued at one writing. 1st, Iavoice ; 2nd,
Delivery Ticket; 3rd, Charge Sheet perforated for fil-
ing. No handling of carbons. High grade printing
and neat invoices. Make full enquiry. Autographic
Register Co., 191-193-195 Dorchester St.E., Tor(or;to.

tf)

IREPROOF WINDOWS AND DOORS made
strictly to the fire underwriters’ requirements re-
duce yourinsurance rates and protect your build-

ing. We are experts in this line and guarantee you
really fireproof goods and the maximum insurance
allowance. Letus give you our figure. A. B. Ormsby,
Limited, Sheet Meta Workers. Factories—Toronto,
Winnipeg.

ET the 1910 Canadian Almanac. Information on
Customs Tariff; Bank Stocks; Foreign Ex-
change; Post Offices; Insurance; Assurance; Patents;
Weights; Messures; Newspapers; Magazines; Suc-
cession Duties. Paper cover 50 cents; Cloth 75
cents. At all dealers or postpaid on receipt of price.
Copp, Clark Co., Ltd., Dept. C,, 68 Front St. West,
Toronto.

ET THE BUSINESS—INCREASE YOUR SALES.
Use Multigraph Typewritten Letters. The
Multigraph does absolutely every form of print-

ing. Saves you 257 to 757 ol your printing bill.
Multigraph your Office Forms; Letter-heads ; Circular
Letters. Write us. American Multigraph Sales Co.,
Ltd., 129 Bay St., Toronto. ()

NSURE HEALTH by installing Pullman system of
natural ventilation. Simple, inexpensive. All
foul airin room expelled through special outlets.

Use in store, office and home. Send for free book-
let, Wm. Stewart & Co., Saturday Night Building,
Toronto ; Board of Trade Building, Montreal, (z1)

UST NOW we are holding a special sale of second-
hand typewriters. All makes sre represented—
Underwood, Remingtons, Olivers, Empires, Smith

Premiers, etc. They have been carefully rebuilt and
are in good workable, wearable condition. The Mon-
arch Typewriter Company, Limited, 98 King St, W.,
Toronto, Ont. (tn

KAY‘S furniture catalogue No. 36 contains 160
pages of fine half-tone engravings o! newest de-
signs in carpets, rugs, furniture, draperies, wall
papers and pottery with cash prices. It brings you
into close touch with the immense stocks and splendid
manufacturing facilities of John Kay Company, Ltd.,
36 King St. West, Toronto, Write for a copy to-day.
It’s free. (1)

ODERN FIREPROOF CONSTRUCTION. Our
system of reinforced concrete work—as s -

AMPLES FREE—Write us to-day for free samples
of our new two-color Counter Check Books—
white and yellowleaves. We make Check Books

endfold and sidefold, single and triplicate pads,
Lowest prices., Dominion Register Company, Lid,,
100 Spadina Ave., Toronto.

HE '‘Kalamazoo” Loose Leaf Binder is the only
binder that will hold just as many sheets as you
actually require and no more. The back is flex-

ible, writing surface flat, alignment perfeet. No ex-
posed metal parts or cowplicated mechanism. Write
for booklet. Warwick Bros. & Rutter, Ltd., King and
Spadina, Toronto. (1)

’

THE METAL REQUIRED in a Modern Concrete
Building. Our special facilities enable us to
produce at minimum cost Concrete Reinforce-
ments, Fenestra Steel Sash, Automatic Fire Shutters
and Steelcrete Metal Lath. Complete stock, quick
delivery. Before deciding write us for catalogue and
prices. Expanded Metal and Fireproofing Co., Ltd.,
Fraser Ave., Toronto. (th

USE the best carbon paper. Our'*Klear-Kopy”’ car-

bon gives clear unsmudfed copies of your letters

and other documents. It has been selected by a
leading government against 43 competitors. ‘“‘Peer-
less” typewriter ribbons give clear letters and will not
clog the type. Sold by all dealers. Write us for sam-
ples. Peerless Carbon and Ribbon Co., Toronto. (if)

WANTED—A splendid opportunity for dealers to
handle the best combination Duplicating, Ad-
dressing and Office Printing Machine on the
market. Exclusiveterritory. Send name and address,
Gv{ng occupation and references, to the Canadian
riterpress Company, Limited, 33 John St.,, Hamil-
ton, Ont. (tn)

AREHOUSE AND FACTORY HEATING SYS-
TEMS. Taylor-Forbes Company, Limited.
Supplied by the trade throughout Canada. (tf)

HEN buying bookcases insist on havingthe best
on the market, “‘Macey Sectional Bookcases.”
Carried in stock by all up-to-date furniture deal-

ers. [Illustrated booklet sent free on request, Canada
Furniture Manufacturers, Ltd. General offices, Wood-
stock, Ont, (tf)

YOU need the best possible protection from fire! If
your valuables are in one of our safes, you can
rest at ease ; no fire istoo hot for our safes and
vaults to withstand. We manufacture vaults and safes
to meet every possible requirement. Write for cata
logue “S.” The Goldie & McCulloch Co., Ltd., Galt,
Ontarfo. (1)

YOU can display your goods to better advantage
through the use of up-to-date fixtures. We are

specialists in the planning of stores and offices.
Our catalogue contains illustrations of many new
features and several handsomely equipped stores and
offices. Shall we send you our catalogue J? Jones
Bros. & Co., Ltd., 30-32 Adelaide St. W., Toronto.

(tn

LIVE MERCHANTS use National Cash
725,000 Registers. We couldn’t sell them un-

less they saved people moaney. The
National will guard your money too. Write us for
;]:foof. National Cash Register Co., 285 Yonge St.,
oronto,

$ buys the best duplicating machineon the mar-
75 ket. ACME will print anything a job printer

 cando. Complete outfit: Acme Duplicating
Machine, one tubular stand fitted with type cases, com-
partments plainly lettered and arranged like universal
keyboard of the standard make of typewriters, one
drawer for accessories and forms, 20 ib. font of type-
writer type, one chase, one Acme ribbon any color
with typewriter ribbon to match, one pair tweezers,
two quoins, one key, one 0il can and one set of reglets.
Sold with a guarantee. Acme Duplicator Co., Baltl-
more, Md., U.S.A.

REPRESENTATIVE WANTED.

fully used in any of Canada’s largest buildings—
gives better results at lower cost. ‘" A strong state-
ment” you will say. Write us and let us prove our
claims. That’s fair. Leach Concrete Co., Limited,
100 King St. West, Toronto.

AVE 707 OF YOUR LIGHT BILL by using the
“JUST” Tungsten Lamp. Fits any socket. Burns

any angle. All candlepowers from sixteen up. Prices
as low as 50 cents. Better write us TO-DAY, Sterling
Electric Supply Co., Ltd., 363 Yonge St.,Toronto, Ont,

AVE 50X OF THE COST OF HANDLING
merchandise by install'ng a Beath System of
Overhead Carriers. Saves valuable floor space

because the trackage is on the ceiling. Systems for
all kinds of businesses, large or small. Write us for
illustrated catalog. ﬁ. D. Beath & Son, 193 Ter-
suley Street, Toronto. (tn)
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ROBABLY the most talked about machine in Can-

ada is the Hainer Book-keeping Machine. It

_ combines In one machine the cash and credit

register, time recorder and account register. Repre-

sentatives wanted everywhere. Write for our proposi-

tion. Book-keeping Machines, Limited, 424 Spadina
Avenue, Toronto, (n

EXPORT TRADE DEPAMT.
Mesars. Gordon, MoDonald & Co., 67 Cross East,

ch London, invites coi dence, either from

m.:g'(}mndlm produce or of general groceries-
From theirlong ence in Gm. Liverpool, and Lon.
don, they have & wide and comprehensive kno of both
trades op every side. All goods imported paid against
documents. erences to Montreal firms with whom we
have done business for m years. Cable “Dona
ble.” Codes “ABOC, edition, Riverside snd Adams.
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QUOTATIONS FOR PROPRIETARY ARTICLES

Powder
W. H. GILLARD & co.

Dismond—

1-lb. blnl.ldoslnuu 82 00
ins, 3

-1b. ¢ . 125
!—Ib. Y e . 075
IMPEBIAL BAKING POWDER,
Cases. Bizes. Per doz.

[ [T

CANADIAN CA\NER.E
Aylmer Jams Peac h ........

Per doz TN o
...... Jellies
...... l 90 Red currant ...
Black currant... 1 80 Black currant...
RS 180 Cmbupplum A
Raspberry & red P lum

currant..... 180 G

Strawberry
Raspberry.

Red curran

l\'uplmrr{ and Mnrmuladt.
gooseberry. o AR 1
Damson plum, Orange Jelly.... 1 75
stoneless.... 1 70 Green Fig....... 2
Greengage plum, Lemon
stoneless
Gooseberry...
Pu rve:
5's & 7's per 1b.
Strawberry......... on
Black currant.
Raspberry. ..

Other varieties. .... 0 09 .0
Freight allowed up to 250 per 100 1bs.

100
6-0s.

When ps

2
]

Dt e D O
BEIR6BRGR

Per dos,

Chocolates and Cocoas
THE COWAN CO0., LIMITED
R % Ooo

%" Pertocnon. 1-1b,

per doz... . $4 50
Peruotlon, ilb

per doz
Perleotion. iib., ]

&

per doz ... 30
/ Permmon. 100 size 0 90
s bt
pih... 037
Solu. le, bul
1, per | 020
Soluble, bulk
4, perlb . 018
Loudon Pearl, per Ib..........co00uie 022
opevial quotstivns or Cocoa in bbls.
kegs, eto.

Unsweetened Chocolate— r 1b.
Plain Rock, $o & 1's, cakes,12-1b. bu v 36
Perfection chocolate, 20c size, 2 dozen
buxes, Perdozen....ovu.vs ceveares
Perfection bhocoluw. 100’ size, 2 and l
dozen boxes, per dozem..... ebseses . 90
bweet Uhocolate—
Queen's Dessert, $'s and §'s,13-1b. bxs.,

ib
uogru Denen,h 13-1b. boxel
anilla, $-10., 12-1b. boxes, per lo..
ﬁ:n:;n;.an Ve . .
24 avy, §'s, ' e8,
Dismona, 7's, 1?'-1 4 b?,“'- ver 1b.
“ g W "

Iolngs for cake—

Wm. H

Condensed Milk

BORDEN & CONDENSED MILE CO.
. , Agent, Montreal Otu Toronto.
88,

Eagle Brand Condensed Milk.... %6

Gold Seal Condensed Milk.
Challenge Condensed Milk.
Peerless Brand Evaporated Cr

five cent size (4 dozen)........ 2
Peerless Brand Evaporated Cream

family size. . .
Peerless Brand E
pint size (4 dozen).....
Peerless Brand Evaporated

hotel size

TRURO CONDENSED MILE CO0., LIMITED.
“Jersey” brand evaporated cream

Re

Chocolate, white, pink, lemon,
slmond, m;ﬂ: and cocoanut cream, in

ked in
barrels one per cent. dis-
connt will be allowed.

LIMITED} "™

WHITE SWAN SPIOES AND CERKALS LTD.

White Swan Baking Powder—
1-1b. ti lnl. S-do:. in  case, per doz
,;‘gf- “ " "

Oook’s Friend Baking Powder

Cartoons—
No. 1,11b., 4 doz 2 40
\olllb 2doz 2 50

No. 2 5-0z.,3doz 0 85

No. 2,5-07.
No. 3 2}-0z.
No.10,12-0z.

No. 10 12-0z.

Perdoz No.12,4-0z., 6(11070
No.12, 4-0z.,3dz.
In Tin Boxes—
»6doz 0 80 No.13,1-1b.,2dz 3
No.14,8-0z,3 dz 1
4dz 045 No.15,4-0z,4dz. 1
,4dz 2 10 No. 16, Z‘ilbs.

13dz 320 No. 17, 5-1bx
Ceresals

075

WHITE SWAN SPIOES
AND OERBALS LTD.

4-1b. pkgs., $-doz. in box, per dozen 0 90
Confections— Per 1b.
JiMulk chocol‘b;-l'b.?:' 5-1b. boxes . 832

Mapl ds, EOB.oes coos saee

nye‘ m:'. ou.lzo % 5-Ib. boxes 850

Ohocolnw wafers, No. 25
Nonpareil wafers, No. 1, 4 03
Nounpare:l wafers, No. 2 41 0 25
Chocoiate ginger, 5-1b. boxes........ 030

Milk chocolate, 56 bundles, per box.. 1 35
Milk chooolate, 5o cakes, per box.... 133

l!!l 8.
Agents, O. n & Son, Montreal.
In §, 4 and l-lb tlnl. M—lb boxes, per
1b. esessnse

Smaller anmddu U b
JOHN P. MOTT & Co.'s.
R. 8. McIndoe, agent, Toronto ; Arthur \I
Luuuks, Ottawa; J. A. 'lu)lur, Montreal ;
E. Huxley, Wuuupeg. Tees & Persse, bal
gary, Alta.; Standard Brokerage Co., Van-
couver, B.C.; G. J. Estabrook, St. John, N.B.

Kilte, 10c size
(tor cooking)
doz ,..... 090

reakiast 00008,

" V sticks, per gross. >
‘" Diamond chocolate, {'s . 034
‘" Plain choice chocolate liquon 0 32
" Bweet Ohocolate Coatings .... 020
WALTER BAKER & 00., uurnn. Perlb.
Premium No. 1 ohoonhu. { and §-1b.
OBEGE coececosscscsncssencssnsses
Breakfast cocoa, 1-5, , 4, 1& 5-1b. tins 0 41
German Bweet uno&: té, § and -Ib.

cakes, 61b. boxes................. 0326
Onmu-éweet ohooohu. I and §-1b.

cakes, 6-1b. boxes........... sesess 032
Auto Su-t. ehocolsu. 1-6-1b. cakes,

3 and 6 Ib. box: ssssseveres 032
Vacills Bweet chi u. ‘16-ib. onhl

61b. e 044
Solutle cocon (hot or cold sods

sovnee 038
Onokled 0co8, Hb. m G-Ibu. 032

He shove 'qub't'a'ucnl sre £.0.b. Montreal
Gocosnut.
OANADIAN COCOANUT 00., MONTREAL.

(215 1510 palle acd 1,

":lt-'nuo-.lmn.ﬂp nie oM (K1)
seseseee 018 . 0O01lg

B Shred . . %ll g}<
bon :00" : 0“

Desicoated. 8
White Moss in 5 and 10 Ib. square tins, na

WHITE SWAN SPIOES AND OEREALS LTD,
White Swan Oocoanut—

Euﬁum.cn.h&.h& SR

proor

Goffees.
EBY, BLAIN 00. LIMITED.
Standard Ooffees.
Roasted whole or gound Packed in damp-

Club House

ags snd tina.

nnu Mocua. whole.

%0 32 Ambrosia......
030 Plantation.....
. 028 Fancy Bourbon 0 20
026 Bourbon.......

rcase (4doz.)...ouiiinni o ouns $4 00

indeer " brand per case (¢ doz.).... 5 (0

013

WHITE SWAN lPlOlS AND OEREALS LTD.

White Swan Blend.

1-lb. decorated
tins, 32c. Ib

Mo-Ja, }-1b.tins
30c. 1b.

Mo-Ja, 1-1b.tins
28¢. 1b.

Mo-Ja, 3-1b.tins
98c. ib.

oures—1-1b. fanoy glass jars, per

Oafe des

Oate ' atique—1-1b. amber glass jars,
per dos.,

P with 8 tn

!ngll lha.'

doz. 18 00
“ 17 00
13

oz. 140
14

' Oanada Cream Cheese—
ln cartons, each 1 dozen ......... oy

e blocks, douu
um blocks, dozen.

Onndlnn Bouvenir
1 Ib. fancy litho-
graphed canisters

Cheese. —Imperial
Large sise jars, perds 8 I

Medium sise jars, per dol
Amall siza jara, par dos. .

Individual size ’“‘bﬂ
per doz. .

Impenal holder—
Large size,
H:X. size’
Small sise '
Roquefort—

researene

$10 per dos

THOMAS WOOD & 00.
“Gily Ed;e" in1lb.
tins

45
24

Confeotions
THE OOWAN (0., LTD,

Cream Bars, 60's, assorted llnwrs, lvux 180
‘mlk Chucolnte %llcka. 36 in box, 135
10c cakes, 36 inbox ** 2 55
Ohocolste Walers No. 1, 5-1b. hoxcs. Ib. 033
No.2, £ 0%
Maple Buds, 5-1b. huxen, | IS 038
Nut Milk Chowluce $-1b. cakes, 12-1b.
B e 020
These prices are F.o b. Toroato.
IMPERIAL PEANIT BUTTER
Small, cases 2 dozen
Medium, casges 2 dozen

Large, ca
Tumblers, cas
25-1o. pails. ...

Gaupus Boo X
For sale in Canada by T t i
Toronto. C. 0. Beaug 3 & Fils. Montrea
32, 33, 85, 310, SI) ‘and $20.
All same price oue size or assorted
UN-NUMBERED
Under 100 books. .
100 books and over. .
500 books to 1000 books ... .. -
For numbering coser and cach ¢
extra per book Y% cent.

Extract of Bees.
LAPORTE, MARTIN & CIE, LTL
'Vita” Pasteurized Extrast of Bed Per

Bol. les %ﬂz.oneot{ duz FE] ;J
" ] wopow ! ;f‘i‘f
Rl THIRER TR $ 7
" 20 " ¢ g w 2

Infauts’ Foo:
Rub.maa ] pamn: bulus l b 21 25
b
" -t

‘‘Mephisto” and
“Purity” Canned
Lobsters.

Flavoring Extraets.

SHIRRIFF'S

1 oz. (all lavora),doz. 1 00
g o 175
P . “ a0
ratl ‘ e
5 v " "3
g M “ "5 50
6" “ ™

“ “ 18w
Discounce on appiisation

Milk Powder

CANADIAN MILK PRODUCTS, LTD , uum\ru
TnumlL full cream, per case (4 doz), tHb

sl lll W .
BATGER'S WHOLK FRUIT STRAWBERRY JA -
Agents, Rose & Laflanume, Montreal and
Toronto.
1-1b. glass jar, screw top, 4doz..uer doz 220
T. UPIUN & Uu.
“ompound Frult Jame—
13-oz. giass jars, 2 doz. in case, por dos. $1 00
-1b. tins, 3 doz. io oase.........per 1L 0 07}
ESnd?lh tin pails, 8 and'§ pllhm

....... G 07

7 wood pnlh. Grul in orate, ner lb 007

30-1b. wooa pails ............... v 08§
?mpound t Jeliet—

lass jars, 3 doz. i carg.per dus. 1 00

ilb tu-.ldon.lnouewlb ... 007}

"uodmll Spailain orate, pew ib.. 07
ups

JOS. CAMPBELL C0., CAMDEN, N.J.

Soups (condensed)—No, 1 cans, all kinds,
doz. $1.20. Pork and Beans, with tomato
sauce or Boston style—No. 2 cans, doz. 51.40.
Tomato Ketchup— Bottles (l0c. size only)
doz. §1.40. Tabasco-Ketchup — Bottles (10¢
size only) doz. $1.40 Chili Sauce—Bottles
(10c size only) doz. $1.40. Mustard (prepar-
ed)— With moon (new) doz. $1.40; No. 80
jars, doz. $1 40,

@

OCEAN MILLS
Montreal
Chinese starch, 48
1-b., pennscR{ 00;
()gum Baking Pow-
der, 48 3-0z., $1.10;
48 4-0z., 81 SU 60 S
{.l

;.na; -1b. pkg.,
34; 10 1-1b. tins, §5;
loose 25 lbs., 81.75;
Ocean blancmange,
48 8-0z., §4; Ocean
borax, 48 8oz,
$1.60; Ocean cough
syrup, 36 6-0z.,86.00;
36 unce, $7.20

Ocean corn starch, 48 1-1b. §3.60.

St et s
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FRIENDS NOT

GROWLERS

RISING SUN |
srovanousn\
S N

SUNPASTE]
srovrslpousn

RISINC SUN Stove Polish in Cakes never comes
back to with growls from the housekeeper. It
is alwn;‘.{op to the same high standard main-
tained for forty years, and it is always just right.
That’s we have the thousands upon thous-
ands of grocers pushing it everywhere. Grocers
don’t wish to run the risk of losing a good cus-
tomer by passing out an inferior stove polish,
which is wrong more often than it is_ right.
RISING SUN makes friends for you and for us
in every household where you put it.

Canton, Mass., U.S.A.

See Here!

We can tell you ju
q what is needed to give

the finishing touch to
your grocery store — you
want an

ELGIN NATIONAL
COFFEE MILL

This mill is the easiest run-
ning and fastest grinding on
the market and is well-built
with steel grinders. Partic-
ular attention has been paid
to its shape and finish, so
thatitisan ornament as well
as an indispensable article
in the store. The cost is low.

Ask any of the following Jobbers for our Catalogue:

WINNIPEG—G. F. & J. Galt (and branches); The Codville Co,
(and branches); Foley Bros., Larson & Co. (and branches).

VANCOUVER—The W. H. Malkin Co. Ltd.;: Wm. Braid & Co.

HAMILTON—Jas. Turner & Co.: Balfour, Smye & Co.; MacPher-
son, Glassco & Co.

TORONTO—Eby, Blain, Ltd.

LONDON-—Gorman, Eckert & Co.

ST. JOHN, N.B.-G. E. Barbour Co.; Dearborn & Co.
REGINA, SASK.—Campbell Bros. & Wilson
MONTREAL —The Canadian Fairbanks Co.

MANUFACTURED BY

Woodruff & Edwards Co.

ELGIN, ILL., U.S.A.

We need hustlers—men of en-
Wanted -

Men who want to be No. 1, who

* ish . thei »
I-WB Man x;.c;:)y.mcrease eir earning

IS \Who are too ambitious to drag
along day after day in inferior
positions.

This is the class of men we want
as representatives of the Busy
Man’s Magazine.

Busy Man’s is a high-grade pub-
lication, read by the most pro-
gressive people of this country.

To those capable of meeting this
class of people, and who ‘‘make
good,”’ we will give entire charge
of our dozen publications.

If you are of the above calibre
—even if you can devote only
part of your time to our work,
write us. Our proposition will
make it well worth your while.

ot w 18 MacLean Publishing Co.

28 subscriptions, Limited

which he secured in
a few hours of his 10 Front Street East

sparetime .°. .. TORONTO

R. B. Wiseman & Co.
133 Gvenue £ase  WINNIPEG, MAN.

Warehousemen, Forwarding Agents and
Wholesale Brokers

We make a specialty of distributing car lots. Goods
stored at reasonable prices. Our facilities are unequalled.
Warehouse situated in the wholesale district. Consign
your cars to us, and we will look after everything. This is
our business, havnf been established for years. Ifin-
terested, we will gladly furnish you with a list of satisfied
customers.

Reference—Bank of Ottawa, Winnipeg

Tea Lead,

Best Incorrodible

“Pride of the Island”

Manufactured by BRAND

ISLAND LEAD MILLS LIMITED,

Tel. Address: “Laminated,” London. LIMEHOUSE,
A.B.C, Codes used 4th and 5th Editions. LONDON, E., ENG.
ALFRED B. LAMBE &£ 80N, TORONTO

J. HUNTER WHITE, ST. JOHN, N.B.
OECIL T. GORDON, MONTREAL

COanadian Agents:

“AF
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CAN/
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currants

We solic

W.G.

your CURRAN

CURRANTS

We are proprietors of

“AFRODITE” brand, the best AMALIAS

currant on thie market.
“NARCISSUS,” fine FILIATRA currants,
“NAUSICAA,” fine FILIATRA cleaned

and importers and distributors of

highest grade PATRAS and VOSTIZZA

currants.

We aim to give the trade the best grades
of currants obtainable from season to season.

it the O%Portunity to quote on
needs at all times.

CANADIAN REPRESENTATIVES:

LAMBE & MacDOUGAL, London
H. & A. B. LAMBE, Hamilton

A.LAMBE & CO., Toronto

H.D. MARSHALL, Ottawa
ARTHUR P. TIPPET & CO., Montreal
J. W. GORHAM & CO., Halifax

GREEK CURRANT CO.

95 Broad Street -
THE LARGEST CURRANT HOUSE IN GREECE

NEW YORK

utter

——

Ubs and

F.O.B. Factories at Manufacturers’
Prices

CAR LOTS or SMALLS
Walter Woods & Co.

Hamilton and Winnipeg

Best White Spruce
STEEL WIRE HOOP

Boxes

30-1b. wood pails.............
Pure assorted jam, 1-1b.
dozen in case............

traight

The GENUINE. Packed

Jelly Powders

IMPERIAL DESSERT JELLY

dox..$1.80
Peach 8 Contains 3 dos. .$1.80
Weight, 8 Ibs. to case._{Freight,rate, 3rd class

List price.
**Shirriff’s " (all
flavors), per doz ....
Discounts on applica-
tion.

Lard

| 8

Ibs.

2
e
3gEs

-3

B
5
i EEeeans

100 Bars to case.

Licorice
5-1b. boxes, wood or paper,

“Agme" pellets, 5-ib.
Tar licorice and tolu wafers,
per ean

WHITE SWAN SPICE
AND CEREALS, LTD’

White Swan, 15
flavors. 1 doz. in
handsome counter
carton, per doz., 90c.

/774

72/

gz

K. FAIRBANK 00. BOAR'S HEAD
LARD COMPOUND,

NATIONAL LICORICE CO.

Fancy boxes (36 or 50 sticks bo;
‘H&. boxes, per ..

» —no-—g

hwbnpgb‘pubox

—

s Licorice lozengos, -lb. glass jars...... 17
= * 20 5-1b. cans. P W
*‘Purity " licorice, 10 sticks. ... . 145
3 = sticks. .. ... 073
Dule, large cent sticks, 100 in box.....
Lye (Concentrated)
GILLETT'S PERFUMED Per case

1caseof 4 doZON...... cccvnnerreccanes $3 6
3 cases of 4 dozen b
S CRBBR OT MOMC. .o osesccssossssnnosens

Marmalade.
T. UPTON & CO.

12-0z. glass jars, 3doz. case....per doz §1 00
16-0z. glass jars, 3 doz in case "y 140
In b6 and 7-1b. tins and 7-1b. pails,per 1b. 0 07
PlntéSonleu (240z.), 1 doz in case, per ~

SHIRRIFF BRAND

S
-1D. 0Z.. .

$h " .18
4-1b. tins, " 4 g

R 7
e .
h‘ “ " l lo
835

T

/SB‘"RD

SPRATT'S PRICE LIST

Mixed Bird Seeds, 1-1b. pkts., 3 dozen
per doz

Parrot Foed, )-lh pkts., 1 doz cartons 0 45

Parrot Food, 2-1b. g:u ............

Bird Oage Sand, about 1j-1b. bags, }-
gross cases, per doZ.... ....cieeains 030

Bird Oage Grit, about 1}-1b. bags, §-
gross cases, per doZ....oe ceeiy cense 030

Mince Meat

Wethey's eom’l-nndl T gross, net. .. 00

il per oase o rdm.'mt..... 300

3

ST. CHARLES OON
DENBING 0O
PRICES :
8t. Oharles Oream
family size,percase

50

uck.... 4.00

Mustard

perdoz. §

IMPERIAL PREPARED MUSTARD
Small, cases 4 dozen
Medium, cases 2 dozen. ..
Large, cases 1 dozen

olive 0il
e 8575
T . 34 8 k
‘ Sauces :
PATERSON'S WORCESTER SAUCE

LAPORTE, MARTIN & OIE., LTD.
- pta. 34's.
t;ipim bottles, 3 and 6 dozen cases, doz 0 90

nt bottles, 3 dozen cases, doz. ...... 17
Soda
OOW BRAND
Oase of 1-1b. contain-
ing 60 .. per
box, $3 00
Oase of j}-lb. con-
120 pkgs. per
box,
Oase of 1-1b and ‘-lh.
30 1-b.

ocon!
and 60 §-1b.pkgs, per
Oase of bo. pkgs. containing 96 pkgs. per

box, $3.00

No. 1, wul‘ﬂtx.cm P..'!"
0. 1, cases -1b. packages........
No.3, * 1W§1b. ... . 11
Nos “ iR & )i A
No. § Magio 100—10-0s. pkgs
loase ... =g
5onses ... ceeenee

A YRS

RSN CHS BT A D SRR

s
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Wood’s “Ganadian Souvenir™” Ganister Goffee

Roasted in Bean or Roasted and Ground

Cases of 48 Ibs., 1 |b. cans, $14.40 per case

THIS COFFEE has found a welcome in thousands of homes.
If you are not selling it you are missing a pleasure.

It is of unequalled quality as a popular, rapid-selling line.
THE CANISTER is lithographed on the tin in rich, delicate colourmg
It has a permanent usefulness every housekeeper prizes.

We solicit your orders.

THOMAS WOOD CO., LIMITED
No. 428 St. Paul St.

o

/

Pl

Montreal

¥ Soap and Washing Powders.
A P. TIPPET & CO., Ageunta,

o lBox Price
ceeeeee $4.00

6 Box Price
....... $3.90
Freight paid
on 5 box lot

B

elivered) —$3.85 each
Richards Pure Soap

1
he

by

Or Quick Naptha Soap(100
bars to case) in 5-oase lots
Co., Ltd. Woodstock, Ont

Starch
EDV ARDEE JR€ STARCH 00., AIMITED,
L

«undry Btar er 1b
l&l'lluorblu. b, carton. 80

l 1 &b, 007
v 06
008

§ o

h“ﬂ draw-1id boxes.
et arhe e
rnn ng::l-lb anam

'%v"au

llnmbmlo lmu Ib.car. O 00
or blue,
BEANIFORD l!Alcl wom. LIMITRED

Ontaric ard Quibse,
Laundry Btarches—

.; ‘_-‘Anwn boxes of #8-Ib. $0 06

.

E;sis

L e, W

0 074
Woxes of @ fancy pkes , rnuu 30

S b

Royal Purplg Stock and Poultry

pecifics
THE W. A. JENKINR NFG. CO
.London, Ont.
One case, 30 fifty cent pac )\inx
(assorted) .. ' . ¥10 00
Six pails (retail gl .)U) 6 00
Etove rou-h
Per groas.
Bisipg Bao, t-ua. ..e.k-o f-grozs bozes 4o B0
Bm? , 3-0x. cakes. gross box 4 0
Sun Paste, luo.llu.l-'nuboxu 10 00
Jun Pesto Oo. slas, §-groes boxes.. L
r
22 U NS
oS

ot dwrabiity and tor
Reapness YW preva -
AR & tride unrevalied |

EDWARDSBURS STARCH 00., L¥D.
“Urown  Brand Perfection Syrup.

Barrels, 700 lbe
Half-

. 008

bs
Plain tins, with label—
l‘l - ting, 3 dos. In case..

Teas

-Gold Label, %4's.

[exo. E. BRISTOL &%
Hamilton, Ont.

Blue Label, 8. cociviiiisnnes

0 03§ per b.
0 03 “

Red Tins, §'s

Orange Label, 1's and §'s ....
Blu- Label, 1 » G

ooocon
- 13333

LAPORTRE, MARTIN & OIE, LTD.
Japan Teas—
Victoria, hf-c,901b8 ......cc0 vivsee
Princess Louise, ht-c, 80 1bs
(,eylon Greenu’lo'ou Japan s

Yauo'hbd.ll ............ 030 25

.03 025
Green Label, llmd‘ .02 030
Blue Label, 1's and §'s. .035 035
Red La .. 030 04
White Label, nnd .03 05
Guidaiy) 18 18

e (] 1

R‘:Euud.hndh ........ 007 100

o
holsikle Retall
Pink Label 1's and §'s 30c. 40c.
3old Label 1'sand 85¢. 50c.
Lavender Label 1's nnd is 43 £0c.
Green Label 1's and §'s 50c. 76c.
Canisters
Gold Tins, 5's 35¢c. 1.75 50c. 2.50
Gold Tins, 3's 85¢. 1.05  50c. 1.50
Gold Tins, 1's 36¢c. each  50c. each

Goldhbel i 18cea. Sﬁlb 25¢ es, 501b.
Red Tins, 35cea. 701b. 50c ee. 1001b.
18c ea. 721b. 2c ea. 1.00 1b.

MELAGAMA
TEA.

MINTO BROS.,
45 Front 8t. East

W'hnlgule Retall.

70 100
55 0%
04 080
04 080
038 05
03 050
0% 04
032 04
03 0%
03 030
al same
BT

Pure Gold Jelly Powder...........
Pure Gold Salad Dressing Powder
i Discounts on spplication.

90 cents
perdoz

THO
WOooD
LD

Al
Qo.

Montreal and
Boston

ilb paper pkgs., 4 doz. in case........ 0%
1b. paper pkgs., 4 doz. in case........ 180
ia g . Per case
0Z. paper p

3 dor {1b, Daver ks | sagorted. ... T2
Perdoz

#-1b. cans with screw covers, 4 doz. in
OIS 555 5 7w s otiop dalsbl o g da R4 05 53 18
1-b. cans with screw covers, 3 doz. in $ 7%
......................... . "
Per Ib

5-1b. 8q. canisters, § doz. in case
10-1b. wooden boxes

Tobacco.
IMPERIAL TOBACCO COMPANY OF CANADA,
LIMITED —-EMPIRE BRANCH.

Cl he\\lnx Black Watch, 6s
Black Watch, 12s
Bobs, 6 and 128
Bully, 6s

TH Ve
Currency, 64s and 12s..
Stag, 6s

War H

014 Fox, 1. .4
Pay Roll Bars, 7;. .. 56
Pay Roll, 7s. 56

2

Plug Smoking " £

N mo|
uqRonebud Bars, 6s.
Emp;re 6sand 125

U-'a

L% TR . 50
RO, B0, . sutcisornosiinesessases 50
Cut Smohnz—{lmt West Pouches, 8s.... 59

Veterinary Remedies.

w. !. ToUNG
ey u'"d-'-'-'.'.‘.'.’.'.::ZIZZ

ll‘lm’r~

Absorbine,
Absorbine

Gille!

For charges for inserting quotations in this dept. apply to Advt. Mana.gor. The Canadisn GuGoer, at our nearest office.




-

ly balanced;

correctl

“They are properly
ay the highest satis-
n; and the thoroughly

glv

le one that a dealer

«can. have.

Bl
8
]
|

it lies

for prof

Your quee |

house-

th t

80 cents

perdoz

Per case

0

%

OF CANADA,




THE CANADIAN GR(/)/CER

WETHEY’S

About Your Salt? ||| | CONDENSED
MINCE MEAT

{ No trouble to
keep you advised.

(in Cartons)

Just as staple as sugar

—_— No Grocer’s Stock is Com-
plete Without It

VERRET, STEWART & GO0,
MONTREAL

If your jobber cannot supply you
—write us direct.

J. H. Wethey, Ltd.

ST. CATHARINES, ONT.

- Notwithstanding the
Empire Brand advance, we have

The Guarantee of Quality

values.

Can we send you
samples ?

GEO. E. BRISTOL & CO.

WHOLESALE GROCERS

HAMILTON ONTARIO

Use Freely

some special 4 Free Phone:

Most

EL

33 Fr



