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Keenh
Oxford BlUC

From the Atlantic to the Pacific, from the Great Lakes 
to the Yukon, Keen’s Oxford Blue is the favorite with 
the consumer—Remember that fact. Every jobber sells it.
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Frank Magor & Co., 403 St. Paul St., MONTREAL, Agents for the Dominion

The Hot Weather is Your Harvest in STARCHES
The crop will be pecuniarily satisfactory to you if you sell 

your customers Canada’s Leading Brands

EDWARDSBURfi “SILVER GLOSS” STARCH The most perfect Laundrvstarch
AND

BENSON’S “ PREPARED” CORN Unequalled for Puddings, Desserts, etc., absolutely 
pure and made from the Finest Selected Corn.

BOTH BRANDS BRING BUSINESS

EDWARDSBURG STARCH CO., Limited
53 Front 8t. East, 

TORONTO, Ont.

ESTABLISHED 1858 

Works,
CARDINAL, Ont.

104 8L James Street, 
MONTREAL, P.Q
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Large Soap Sales
Don’t try to sell soaps that are un

known—it’s hard workand unprofitable 
labor.

The best selling soap is the best 
known soap, and the best known soap 
is the one which is advertised the most 
extensively and is at the same time ab
solutely pure and of high quality.

Baby’s Own 
Soap

is the most extensively advertised soap 
in Canada—it is absolutely pure and is 
known throughout Canada as the best 
soap for the Nursery, Toilet and the 
Bath, because of its rare quality. It is 
not surprising that it sells easily and in 
very large quantities. You cannot afford 

" to let your customers go elsewhere to 
buy Baby’s Own Soap.

It is one of the excellent lines 
manufactured by |

THE ALBERT SOAPS, UNITED 
MONTREAL

CANADA'S STANDARD
FOR

REFINED SUGAR
Manufactured by

CANADA SUGAR REFINING 00
■limited*

Montreal

We are prepared for

SPRING TRADE
with a splendid assortment of the Standard 

Grades:

Extra Choice Porto Rico, Lion Brand, 
Cintron Brand, Beaver Brand, &c 

Fancy Barbados Syrup, Choice Barbados 
Grocery.

SEND FOB SAMPLES AND PRICES

Dominion Molasses Co.,
Halit**, p Nova Seotla

Agents
a SO. MUSSON A CO.
JOHN W. BICHLS * OftttNING,
J^MPH

mmmm

IjOUNG SSNYUE'S

mac Licorice.

National Licorice Co.
Brooklyn, N.Y.

Toronto Depot, 120 Churoh Street, 
B. 8. Mol N DOE, Agent.

Montreal Depot, 21 Donaeoours 8fc, 
4. M. BRAYLEY, Agent.
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1 “THISTLE” BRAND 
1 FINNAN HAD DIES

They
Hold
Trade

Quality, not quantity, wins trade and holds it—a 
new article sold on the basis of “more for your money* 
may catch the temporary customer, but do you want a 
man or a woman to buy once and then stop ?

Cured and Packed Where Caught !
“Thistl®” Brand One reason why the “Thistle’’
Canned Fish Brand of Canned Haddies, retain the rich, delicate

flavor of the freshly caught fish is because they are 
cured and packed right at the water side where they are caught

There is no dirt, no slime in the “Thistle” Brand to spoil the natural 
flavor. There are no “odds and ends” thrown in in a hurry. The “Thistle” 
Brand contains nothing but carefully selected fish—only the best will do for 
the “Thistle” Brand.

These
Hold

Trade
Also

“ Cox’s ”
Gelatine

Quality always the 
same — always the best and 
purest.

Both Powdered 
and Shredded.

You never have a dissatisfied 
customer who uses

----- COX’S-----

Taylor’s
Peels

Made in England,^ 
from the best Corsician peels 
only. Prepared from finest 
whole fruits, NOT from fruit 
skins from which the essential 
oil has been extracted.

Highest Quality Only 
Always the Same.

Look for the label.

ARTHUR P. TIPPET k CO., Agents.

*201 Front St. E.,
Toronto.s

H Place Royale,
Montreal.

l
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/ BROKERS' DIRECTORY
Manufacturers and merchants cannot expect to develop, maintain 
and get the best out of the Canadian market without the assist
ance of local agents. The following is a representative list of reput
able agents. The service department of The Canadian Grocer is at 
the disposal of firms wanting agents or of agents wanting agencies.

BARBADORS. W I

J. H. MAIDEN
425 St. Paul Street, MONTREAL

Manufacturers’ Agent and Commission Broker.
Domestic and Foreign Agencies solicited. 

Special attention to introducing New Lines to 
the Trade.

CHARLOTTETOWN, P E I.

TORONTO.

HALIFAX, N.3.

MOOSE JAW.

Wholesale Grocers' Bioker, Manufacturers Agent 
and Jobber,

1483 Notre Dame Street, MONTREAL
Open for few more foreign and domestic agencies. 

Correspoi dence Solicited. Highest References.

A. J. HUGHES

Limited
AGENCY DEPARTMENT:

Agents for Grocers' Specialties and Wholesale 
Grocery Brokers.

Correspondence solicited. Address all com
munications to our head office.

26 Front St. East, Toronto

MacLAREN IMPERIAL CHEESE CO

J. W. GORHAM & CO.
JERUSALEM WAREHOUSE 

HALIFAX. N.8.
Manufacturers’ Agents and Commission Brokers.

WAREHOUSEMEN
Domestic and Foreign Agencies solicited. 

Highest references.

P.O.Box 238,

D. STAMPER. Prop. 
Wholesale Agents and Jobbers

Correspondence Solicited.

Office, 8 Main Street.
MOOSE JAW. Sask

W. G. A. LAMBE & CO.
Toronto

Grocery Brokers and Agents.
Established 1885.

IMPORTER of Refinedjind Raw Sugars, Barbados
------------------- Molasses, Flour and Commeal.
EXPORTER of Cheese, Butter and Canned Goods.

AGENT in Canada and the United States for the 
------------ famous Brahmin Tea.

Charlottetown, Prince Edward Island.

HORACE HASZARD

GENERAL COMMISSION MERCHANTS AND 
SHIPPERS OF WEST INDIA PRODUCE.

Carle Address-Joneswan, Barbados.
Codes vsed—Lieber s, Western Union, A. B. C., 

Watkins' Scott's and Private Codes.
Represented by—John Farr, 140 Pearl St., New 

York ; L. G. Crosby, St. John, N.B. ; Mitchell & White- 
head, Quebec ; Ruse & Latiamme, Montreal ; Geo. 
Musson & Co., Toronto ; J. C. LeQuesne, Paspehiae.

H. J. STEVENS
126 Board of Trade, - Montreal

Wholesale Brokerage

Beans, Boiling Peas, Flour, Oats

W. G. Patrick & Co.
Manufacturers’ Agents

and
Importers

29 Melinda St., Toronto

nONTREAL.

J. T. ADAMSON & CO. Direct Importation of

Customs Brokers PURE OLIVE OIL
and Warehousemen on Spot.

27 St. Sacrament Street, Montreal
W. H. MILLMAN & SONS

Grocery Brokers
TIL. MAIM ns. BOND M. TORONTO

2

C. E. KYLE 8. HOOPER

KYLE & HOOPER
Wholesale Grocery Brokers and 

Manufacturers’ Agents
27 Front St. E., Toronto

Highest references Commissions solicited

McGAW & RUSSELL
Manufacturers' Agents and Importers 

48Vi Front St. East, Toronto
Highest References Correspondence Solicited

Phone Main 2647

QUBBBC.

P. W. CARRIER
COMMISSION

GROCERIES, FLOUR, GRAIN
Domestic and Foreign Agencies Solicited. 

Hochelaga Bank Building, 
QUEBEC.

WINNIPEG.

DO YOU wleh to extend your buelneoe to this 
GREAT WEST COUNTRY 

WE CAN handle your account to our 
MUTUAL ADVANTAGE. 

Correspondence solicited. Established over 11 yesn

George Adam & Co.
Wholesale Brokers and Oommleelon Hero hante

Winnipeg, Manitoba

W. A. TAYLOR
BROKER and WAREHOUSEMAN 

243 Main Street
WINNIPEG, MAN.

HIGHEST REFERENCES

STUART WATSON
Manufacturers’ Agent and Whole

sale Commission Broker.
Winnipeg, - Man.

Highest References. Correspondence Solicited.

Correspondence is solicited from firms wishing 
a representative in Winnipeg. Travellers call 
regularly on the Wholesale and Retail Trade in 
Western Canada.

Highest references and financial responsibility.

H. W. MITCHELL
WINNIPEG, MAN.

(Continued on png* 4.)
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TRAVELLERS’ HOLIDAYS
Our city travellers withdrawn for ONE week commencing Alip A*h 
Our country travellers withdrawn for TWO weeks commencing *+111.

During This Time We Solicit Your Orders

WRITE—
WIRE —

’PHONE— 
AT OUR EXPENSE
REMEMBER—We are noted for being quick shippers 

ALL ORDERS SHIPPED SAME DAY AS RECEIVED

-TRY US ON A RUSH ORDER-

thcEBY, BLA/N CO., Limited
The largest exclusively

WHOLESALE GROCERS in the Dominion

TORONTO, CANADA

S
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Manufacturers’ Agents—Continued.

WINNIPEG.

G. C. WARREN
REGINA

Direct Importer of Pure Ceylon 
green and clack teas of all grades, 
and coffees. Will act as manufac
turers’ agent in other lines of 
merchandise.

G. B. THOMPSON
Wholesale Broker and Commission 

Merchant
159 Portage Avenue East, - WINNIPEG. MAN.

Cable address, “Capstan.”
Storage facilities. Correspondence solicited

WINNIPEG STORAGE
We make a specialty of storing and dis

tributing car lots for

EASTERN SHIPPERS
Negotiable receipts issued 

Low Insurance Rates reasonable

R. B. WISEMAN & CO.
WINNIPEG

Warehousemen and Distributing Agents. 
Best of references.

Established 1887.

JOSEPH CARMAN
Wholesale Grocery Broker and Manufacturing

Union Bank Block, Rooms, 722 and 723 

Winnipeg, Man.
Correspondence Solicited. Highest References.

JOHN A. CHEYNE
Wholesale Commission Broker and 

Manufacturers’ Agent
Correspondence Solicited.

41 Bannatyne Ave., Winnipeg, Man.

GENUINE

PRAHS ASTRAL 
LAMP OIL

Bold In all countries and recognized as the 
highest grade oil manufactured.

WHOLESALE ONLY.

THE QUEEN CITY OIL COMPANY, Limited
TORONTO. ONT.

ASHLEY & LIGHTCAP
Manufacturers’ Agents and Wholesale Commission Brokers

Storage. Track Warehouse. Central Location. Low Insurance. Quick facilities for handling Goods 
Open for Foreign and Domestic Agencies.

Highest References. Correspondence Solicited.

214 PRINCESS STREET, - - WINNIPEG

ESTABLISHED 1897

SCOTT, BATHGATE 00. S^mÊrchaTs
Cor. Notre Dame East and Victoria Sts., Winnipeg, Canada

Correspondence solicited with firm « wishing representation in this market or wishing their goods s >ld on com- 
missiun to the jobbing trade. Be t reft rences.

Keep Posted on Sugar
Having been identified with Sugar for the past thirty years, and being in constant touch with a'1 

sections of this country and foreign markets, we are in the best possible position to keep you posted Lj 
mail and wire of any actual or contemplated changes and general gossip of the markets. Some of tb 
largest concerns are subscribers, and we should like to place our proposition before you. For furthar 
information write

SMITH * SCHNIPPER, No. 38 Front Street, NEW YORK.

.4

CHINESE Starch
The greatest selling starch in the world—For 
sale by all Wholesale Grocers and Jobbers in the 
Dominion.

OCEAN MILLS, - MONTREAL

1 GOOD COUNTER FOR SALE
Here’s an excellent chance for a 

merchant to buy a second-hand 
counter at a reasonable price.

The top is walnut, the front and 
sides oak.

Size, 2 feet, 3 inches wide ; 3 feet 
deep ; 15 feet long.

THE MACLEAN PUBLISHING CO., Limited
10 FRONT ST. EAST, TORONTO

STOCK NOW.
Sutton's 
Worces
tershire 
Sauce 
cannot 
he beaten 
tor
quality 
and price

G.F. Sutton, 
Sons & Co.

King's Cross

London, Eng.
CANADIAN A6EWTS : 

MACLURE & LANGLEY Ltd.
154 Pearl SI., Toronto 

30 Hospital SI., Montreal

:C F SUTTON JONS*
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From the " Dunovillc Chronicle,” July 13th, l‘J06.

THE F. R. LALOR CANNING FACTORY
“ Cleanliness ” is the Motto of the Management in the 

Preparation of all Food Stuffs.

With the object in view of seeing with our own 
eyes under what conditions of cleanliness work is 
carried on in the F. R. Lalor canning factory here, 
the Chronicle on Wednesday morning sent a reporter 
on a trip of inspection. The factory was canning 
peas at the time, and the manager, Mr. B. L. Edge
combe, being very busy, gave our reporter the right 
of way and invited the. closest scrutiny.

The first thing that struck our eye was a notice at 
the entrance ’ “VISITORS ALWAYS WELCOME,” 
which was the first evidence that the management 
had nothing to conceal. As we passed through the 
hallway, among the many notices and rule cards we 
noticed the following : -

“WE ARE CANNING FOOD HERE. ALL EM
PLOYES MUST LOOK TIDY AND BE CLEAN.”

“WASH YOUR HANDS BEFORE GOING TO 
WORK,” ETC.

THESE RULES ARE STRICTLY ENFORCED, 
SHOWING THAT THE MANAGEMENT REALIZE 
HOW IMPORTANT AND SERIOUS A MATTER IT 
IS TO HAVE ABSOLUTE CLEANLINESS AMONG 
THE EMPLOYES AND THROUGHOUT THE FAC
TORY.

THE WALLS ARE WHITEWASHED, AND THE 
FLOORS KEPT THOROUGHLY CLEANSED. A 
dirty or sloppy floor could not be found, and WE 
VENTURE THE STATEMENT THAT THE AVER
AGE HOME DOES NOT RECEIVE THE RIGID 
ATTENTION TOWARDS KEEPING THINGS 
CLEAN THAT IS USED HERE. The employes 
have proper conveniences for washing their hands, 
and a plentiful supply of towels are always on hand.

The canning of peas is a very interesting process. 
The peas are brought in by the farmers on the vines 
and delivered into large sheds, where they are thresh 
ed by ingeniously devised machinery, the peas coming 
from the threshing machines without showing the 
slightest trace of being broken or at all bruised. 
The shelled peas then pass along to the cleaner, 
which removes all small particles of vines and other 
refuse. They then drop to the separator, where they 
are graded into their various sizes. THEY ARE 
THEN THOROUGHLY WASHED and picked over by 
hand, then put into perforated pails and cooled, after 
which they are washed again with filtered fresh water. 
They are then put into the can filling machines, where 
the cans are automatically filled and scaled, the cans 
not being touched again by hand until they arrive 
in the storehouse, where they are cased up and 
labelled ready for shipment.

Mr. Edgecombe informed us that the caiis were 
passing through the machines at the rate of T'l cans 
a minute. It is well worth any one’s while to pay a 
visit to this hive of industry, and have the manager 
show them through the different processes.

IF ALL THE CANNING FACTORIES IN CAN
ADA ARE UNDER THE SAME STRICT MANAGE 
MENT WITH A VIEW TO PRODUCING OVALITY 
UNDER THE SAME CLEAN AND SANITARY 
CONDITIONS THAT OBTAIN IN EVERY WELL 
APPOINTED HOME, AS IS THE RULE IN DUNN 
VILLES FACTORY, IT IS NO WONDER THE 
CANADIAN CANNED GOODS TRADE HAS AL
WAYS LED THE WORLD, AND IIEIi SUPREMACY 
WILL NEVER WANE.

The remarks as above are equally applicable to each of our THIRTY FACTORIES.
In ordering Canned Goods it will pay you to stick to brands as follows, viz. : “ Canada 
First,” “Auto,” “Little Chief,” “Log Cabin,” “Horseshoe,” “Kent,” ‘ Lynn valley," 
“ Maple Leaf,” “ Lion,” “Grand River,” “ White Rose,” etc.

“ Quality and Cleanliness,” our Motto.

Yours respectfully,

CANADIAN CANNERS, Limited
e
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THE WASHBOARD^§uee|2N
PAT OCT 2S~ 89

THE FASTEST WORKER IN USE

■jj .

Flinted glass rubbing sur
face, will never wear out, 
rust or corrode; will stand 
either hot or cold water.

Heavy crimped brass, will 
not crack, corrode or get 
out of shape ; brass sur 
face raised in centre

Extra heavy zinc, rounded 
crimp, with perforations 
at top of each crimp ; pro- 
lector.

Taylor Scott Winners
Here are just a few samples from our handsome new 
catalogue. There are more worth your while looking 
into. Send for one of our new illustrated catalogues, 
sent free to the trade on application.

Ask Your Jobberm m 155
J'ffyfor' $rctr£ &>.. '7'eroiflt/. fyinat/a. Sf'o/r (f)., Zy,

anTaylor Scott Wash
boards and insure 
satisfaction to your
self and customers.

Taylor, Scott & Go
Toronto. Onlorlo

Good heavy zinc. Globe 
crimp and protector top, 
ideal light solid back 
board ; cannot warp

Good heavy zinc, with 
Globe crimp and protec
tor top ; heavy solid back ; 
always in good demand.
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BACK TO THE OLD HOMESTEAD
We mean the Old Homestead Canning Company’s factory 

at Picton, Prince Edward County, Ontario. You will be welcomed 
there any time of the day to see how the Old Homestead Brand 
Canned Goods are put into the cans, you will sell your customers 
this coming fall and winter.

Sc*

»"*9>ii
MM X.

2 k rh

The place looks bright and clean from the outside. You only 
see part of the outside, come along let us show you the inside of 
the Model Canning Factory of Canada, everything is fresh, clean 
and attractive,

All fruits and vegetables are taken care of and processed im
mediately upon being received at the factory. That’s why

Old Homestead Good»
retain that delicious flavor of freshness which so surprises and 
delights the consumer.

If you can't come to see us, let us send you a small trial order 
you will be convinced that Old Homestead Brand Canned Goods 
arc far superior to any other Brand on the Canadian market.

The Old Homestead Canning Co.
PICTON, - - ONT.

J
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CANADA’S PRIDE
SEASON 1906

We have now fully equipped our factory with all latest 
machinery, making it modern and up-to-date and v%ill pack 
a full line of FRUITS and VEGETABLES. We are 
situated in one of the best districts for producing a fine 
flavor, which was fully demonstrated by our pack of last 
year.

We would specially call your attention to our system 
of naming the different grades of peas, as on the label of 

each can is shown the exact size of the contents ; the different grades being known as Nos. 1, 2, 3, which assures the 
consumers of getting exactly, what they are buying, instead of the great variety of names now employed, which no one 
understa ds. We respectfully ask that you give our goods a trial and allow the consumer to be the judge, ASSURING 
you we will pack, only, a HIGH-GRADE QUALITY, which will create a demand. Remember the brand “ Canada’s 
Pride,” the best yet.

NAP AN EE CANNING COLimited
W. A. CARSON, Manager

I t -

[LOUBARD PLUMS

,T.

M'U/f

pear!

f * fil

yOGWILLiPMJ.Cs
■ASPSW:

M N'LjjfsS 

» PE DC hi

THEY

Sell
Well

Show 
a Nice 
Profit

Give
Satis
faction.

WHY?

Because they are

CANADA’S BEST
ROSE fit LAFLAMME, - - MONTREAL

Just because you may possibly 
not have kept

To persist in error 
is not
independence.”

Paterson’s Cam|> 
Coffee Essence

in stock is no reason why you 
should not order now. You 
see it te.ls so well you had 
better not wait—order now or 
you may miss a sale.

ROSE & LAFLAMME, 
Agents, Montreal.

"The man 
who thinks and 
ACTS is master of 
the man who only thinks.

1 8
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TO THE GROCERY
OF CANADA

The “SALADA” corporation have made an immense success of 
their enterprise, unhampered by trade traditions, and with a 
scanty reverence for “ruts,” but with a deep-rooted conviction in 
the doctrine of “Quality,” first, last and all the time, as the main 
factor for success.

The Annual Sale is now nearing the 15,000,000 packets 
per annum mark.

We leave It to you as to whether we were right in our 
conclusions.

The “SALADA” Tea Co.,
Toronto and Montreal.

Remember that “SALADA" is sold in Black, Mixed and 
Uncolored Green. Sealed Airtight Lead Packets Only.

TRADE CEYLON TEA

GROCERS FROM 
THE ATLANTIC 
TO THE PACIFIC
acknowledge that

Cream Tartar
is the best-selling Cream 
Tartar on the market. Why ?
BECAUSE IT IS ABSOLUTELY THE 
PUREST.

GOVERNMENT ANALYSIS SHOWS 
THIS TO BE A FACT.

GILLETT’S
GROUND

Cream Tartar.

LW.fllLEirW

Tallin ii imrniiT

•coMRANY LIMITED

Merchants should recommend food pro
ducts that are produced in clean factories.

Sterling
Brand

Pickles
are in large favor with the 
people and for this reason 
a line that grocers find it 
profitable to handle—The 
brand is a guarantee of 
first quality—made in 
Canada from best grown 
Canadian vegetables.

Sold by all jobbers or dlroct 
from the manufacturer.

THE T. A. LYTLE CO.
TORONTO, CAN.

LIMITED



TO MANUFACTURERS AND SHIPPERS
DEAR SIRS

We wish to impress upon you the fact that Winnipeg and 
Calgary are the largest commercial centres in The Great West. We 
are in daily touch with all the wholesale grocers at the following points: 
Winnipeg (9), Kenora (3), Brandon (l), Lethbridge (l), Calgary (5), 
and Edmonton (2). We have large and commodious premises at 
Winnipeg and Calgary and are doing one of the largest brokerage 
businesses in this territory. We sell exclusively on commission and 
handle all lines sold by the wholesale grocers from A to Z.

If you are not represented in this territory we will be pleased to 
have you communicate with us; we secure business for a large number 
of the leading Canadian and United States houses and we can do the 
same for you.

If you wish to have your goods pushed among the wholesale 
grocery trade, write us, forwarding samples and prices.

We store in Winnipeg and Calgary all classes of goods and 
distribute cars at a moderate rate.

Firms in Great Britain or Europe when in the market for Rolled 
Oats, Oatmeal or Mill Feed, write us for c.i.f. prices any port.

We are, Yours truly,

NICHOLSON & BAIN,
Wholesale Commission Merchants and Brokers

WINNIPEG and CALGARY
Established 1882.

10
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Just a Few Words to the Trade 
about Canned Goods

We wish to introduce our lines to the public in a way that will thoroughly 
demonstrate their merits.

THAT WAY 15 QUALITY
You may get an exceptionally handsome label enclosing a poor quality 

of goods ; and
You may get a fair class of goods enclosed in a cheap label; but when 

you get RIVERDALE BRAND CANNED GOODS you get QUALITY that 
is not excelled and a NEAT AND ATTRACTIVE LABEL.

A trial order will convince you.

The Lakeside Canning Company, Limited
Wellington, - Ontario

VALENCIA
RAISINS

ASK your Jobber for

RIERA’S “Maple Leaf” brand

D. RATTRAY SONS
A O E IN T S

Quebec Montreal Ottawa

It
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•*THE FAIRBANK PLAN
LOOK INTO IT

and see just what "The Fairbanlt Plan" is. 
While we spend hundreds of thousands of dollars 
every year advertising the six great Fairbank 
specialties:

Gold Dust Washing Powder 
Fairy Soap, Copco Soap 

Fairbank’s Glycerine-Tar Soap 
Fairbank's Scouring Soap 
Fairbank’s Sanitary Soap

and educating the public regarding them ; and while we intend to continue doing this, we realize fully 
that advertising alone has not accomplished the splendid results we have enjoyed in the sale of these 
goods, but that “the man behind the counter’- has been an important factor in extending and increasing 
our trade. It was the realization of this fact that gave birth to “The Fairbank Plan," as a method 
of rewarding the retail clerks for their earnest co-operation in selling these goods and, consequently, a 
portion of our immense advertising appropriation is now set aside for the recognition of the dealer and 
his clerks.

“The Fairbank Plan” is an absolutely fair method of rewarding the clerk in direct proportion 
to the interest displayed in pushing the six specialties, as each package of these goods is couponed in 
such a manner that the coupon can be easily removed before the goods pass into the hands of the 
consumer. For these coupons we offer many valuable articles.

Jf you will send for an illustrated premium list of “Tl» 
that this is no cheap trading-stamp scheme.

‘The Fairbank Plan” it will convince you

THE N. K. FAIRBANK COMPANY - Montreal, Canada.

$2.50 per Case of 40 Packages. 
Now for Your Ivorine Order!

You cannot beat

That
Opportunity

and when such is the case, see that the 
opportunity is taken advantage of !
Your jobber will sell you a stock of

IVORINE
STARCH

Why not speak to him now ?

St. Lawrence Starch Co.,
LIMITED

PORT CREDIT, ONT.

—
READ BETWEEN THE LINES

PURITY and QUALITY

REINDEER CONDENSED MILK 
JERSEY STERILIZED CREAM 

REINDEER CONDENSED COFFEE 
REINDEER CONDENSED COCOA

TRURO CONDEHSED MILK CO., Ltd. 
TRURO, Nova Scotia.

i

R. S. Mcltuloe,
120 Church Street,

Toronto.
Agent for ONTARIO.

13
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Keep at it—it pays to tell the truth. 
Tell your customers about the 
absolute purity, cleaniness, frag
rance and heathfulness of

JAPAN TEAS
The only tea that cannot be 
imitated ; the tea that is in 
a class by itself — the only 
perfectly pure tea.

WRITE THE

Taylor & Pringle Co., m
OWEN SOUND

For Prices on Their Famous
RASPBERRY VINEGAR 
LIME JUICE 
FRUIT WINES

(Bottled and in bulk, put up in pints and quarts)

REFINED CIDER 
SWEET CIDER 
BANANA CIDER,

in half-barrels

Write for a Sample Order of their

Raspberry Vinegar

ORDER NOW

Taylor & Pringle Co., Limited

CHEAP in price but 
not in QUALITY

OUR

Matches
are made to burn They do 
burn -They burn well—They 
burn better than any other 
match made in Canada.

Write for our price list 
It will mean money for you

The Improved Match Co.,
Head Office : 

BOARD OF TRADE, 
MONTREAL.

' N 
\

l:

1*'B

■U

J
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Manufacturers
Would you like to have your products ably handled in

ALBERTA?
We have the connection, organization and experience neces
sary to gain and hold the market for first-class manufacturers.
Offices and warehouses with Al railway facilities at

Calgary and Edmonton.
Salesmen cover the province thoroughly.
Write us.

DOMINION BROKERAGE CO., Limited
CALGARY and EDMONTON

Manufactured since 18*9 
Supplied under Contract to the 
British and Indian Governments

Points about a good

Pickling Vinegar
Our Pure Malt Vinegar imparts the delicate malt 
flavor, so much appreciated. It keeps its color and 
gives just the right firmness to the pickle. Retains its 
keeping qualities under all conditions.

To prevent disappointment, you should recommend 
an undeniably superior article to your customers.

White, Cottell & Co., Warner Rd- Can>berwel1- S.E., London, Eng.

PICKLING SPICE
Our fancy l*1- transparent pkgs. of selected Mixed Pickling Spice 
containing 19 varieties, is the best value on the market- and a rapid 
seller—Now is the time for placing your order—

S. H. EWING & SONS
96-10* KINO ST., MONTREAL

Telephone Bell Main 66.
" Merchants 521

TORONTO BRANCH, 29 CHURCH STREET
Telephone Msin S171.

Telephone orders receive prompt attcntler.

14
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SPANISH ONIONS <»
RAISINS (Valencia and Sultana)

CURRANTS
(also Cleaned,
in Half-Cases and Mb. Cartons)

For Import----
We represent only Reliable Shippers.

THOS. BELL. SONS & CO..
MONTREAL

L

Agent» W. B. BAYLEY A CO.
Cor. Church and Colborno Sts., Toronto ALWAYS READY! 

ALWAYS PURE!
EDINBURGH

COFFEE ESSENCE «m:
UNQUESTIONABLY THI VERY Bl

TO BE HAD OF ALL 
WHOLESALERS THOS. SYMINGTON & CO. EDINBURGH

Margin is not Everything'.

PURNELL, WEBB & CO’S. (Bristol, Eng.)
Pickles, Sauces, Malt Vinegar

are reliable as well as profit-yielding.
AliENTS :

J W Gorham A Oo - HALIFAX. N.8.
R. Jardins, 8T JOHN. N B
H. Hazard. CHARLOTTETOWN. I\E I
A. J. Huuiikh, 1413 Notre Dame Stree , MONTREAL

.1 Wemtrkn,
Bickle Sl Gkrknino. 
J Barman,
C. E Jarvis A Co.,

itiO Ontario Hi reel. TORONTO 
HAMILTON ONT 

WINNIPEG MAN 
VANCOUVER. BC

15
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HUN VAST
TOVt POLISH usira

QUALITY COUNTS
Our goods arc made perfect by forty years' experience, 

t is worth something to the retail dealer to push goods that 
give the greatest satisfaction to the consumer. Our experi
ence and special facilities developed over a long period at 
large expense enable us to produce the highest quality of 
stove polish. We pack our goods in the most attractive style. 
Largely increased sales prove our claims to superiority.

You make friends for yourself and for us when you push 
RISING SUN and SUN PASTB. They please the 
consumer.

MORSE BROS., Props. - Canton, Mass., U.S.A.

G R E I G ’ S

WHITE SWAN
RENNET TABLETS

FOR MAKING

JUNKET
The Most delicious

hot-weather dish.

Each tablet makes one pint of Junket.
24 tablets in a bottle. To retail at 10c.

3 DOZ. IN A DISPLAY TRAY.

The Robert Greig Co., Limited
W h i t e Swan Mi i. i. s 

TORONTO

A PERFECT FOOD
THEY 

MAKE 
A

What?

Mrs. Borer’s 
Saratoga Chips

Have made many a dyspeptic happy, many 
an epicurean glad.

MADE EXCLUSIVELY BY

HAMILTON SARATOGA CHIP CO.
HAMILTON. CAN.

A6EI1S- lost A Laflammi, Montraal. P.Q. ; Mactaren Imperial Cbeise Co., Toieolo, Out , 
Stuart Watsoo, Winnipeg. Man. : lominlon Brokerage Co., Calgary, Edmoolon and 

Victoria.

PERFECT
FOOD

TRAVELLERS’ HOLIDAYS
Orders entrusted to us during the travellers' holidays (Aug. 4th 

to 18th) will have our usual prompt and careful attention. Write, or phone or wlte 
at our expense. Your orders will be appreciated.

Thomas Kinnear ®> Co.
WH0L“tL' TORONTO and PETERBORO

16
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Htrt
You are looking for a way to 

increase sales, save time and 
labor, advertise your store 

and make hay while the 
sun of prosperity is 

shining. Here it is: 
THE

Electrically Driven Coffee Mill
The % H. P. Mill shown here has 4 lbs. capacity. 

Will granulate 1 lb. per minute or pulverize % lb. a 
minute. Can be regulated, fine or coarse, while run
ning. Direct or alternating current. Write for catalog.

The Enterprise Mfg. Co. of Pa., Philadelphia, U. S- A.

HOLIDAYS
Our travellers will be taking 
a rest the next two weeks.

ORDERS
BY

MAIL, WIRE or PHONE
WILL RECEIVE

PROMPT ATTENTION

WARREN RROS. & CO.
Limited

35 and 37 Front SI. E., Toronto

WALKER BINS
In order to meet the Increased demand for 

WALKER BIN FIXTURES in the West, it has 

been found necessary to open Distributing 

Agencies for Manitoba, Saskatchewan and 

Alberta, and we are pleased to announce that 

connections have been made with Mr. Stuart 

Watson. 433 Main St., W innipeg for Mani

toba, and The h. W. Laird Co., Limited, of 

Regina, for Saskatchewan and Alberta, by 

whom careful and prompt attention will be 

given to all enquirlea for MODERN STORE 

FIXTURES.

Write for illustrated Catalogue 
••Modern Grocery Fixtures."

THE WALKER BIN A STORE FIXTURE CO., limited

BERLIN, ONTARIO



SOLD BY ALL 
JOBBERS

■

WILI. BRING NEW CUSTOMERS TO YOUR STORE.

Bu/xG K JACK
TRY IT

^Ovt POL*-^

ting—3 doz. in case.

STORE SUPPLIES The Canadian Croce

COUNTER 
CHECK BOOKS

“GET THE BEST”
SAMPLES ON APPLICATION TO

The Carter-Crume Company, Limited
TORONTO, ONT.

Pf\| CÇ Electrically Driven 
VULLO — Coffee Mills

GRANULATOR. PULVERIZER.
Single and Double Grinder 

Pulverizing and Granulating
Every Coles Coffee Mill has a 

Breaker that breaks the Coffee lie- 
fere it enters the grinders, thus 
reducing Wear of grinders and sav
ing current.

OurCnnders Wear Longest

Height, 2!# in.

Length, 33 in.

Width, 23 in. 
Weight, 275 lbs

Grinding Capacity.

Granulating 2 lbs. per 
minute.

ulverizing % lb. per 
minute.

Capacity ot Iron Hop
pers, 5 lbs. ot Coffee.

We make 25 other styles 
and sizes ot Grocers 
Counter Mills, Floor 
Milts and Electric Mills 
For Prices, Terms and 
Discounts, address

COLES MANUFACTURING CO.
PHILADELPHIA, PENN., LI.S.A.Nos. 1615-1635 North 23rd St.

Todhimter, Mitchell & Co., Toronto. 
Dearborn & Co., St. John, N.B.

Forbes Bros . Montreal.
(ioruiun Eckert Si Co., IjoikIoii, Om

BUY

Star Brand
COTTON CLOTHES LINES

------AND-----

COTTON TWINE
Cotton Lines are as cheap as Sisal or Manila and much better.

For Sale by All Wholesale Dealers.
SEE THAT YOU GET THEM.

ELECTRIC POWER COFFEE MILLS

fished cur 
No. 107

This email cut illustrates another 
of the designs we make.

Fitted with !4 H.P. Motor lui 
nished for direct or alternating 
current and with metal or nickil 
hopper.

Granulates 2 pounds and pulvei 
zes Vi pound per minute.

Makes neat, attractive store In 
ture. Saves time and labor 
increases profits.

IWrite Tor Catalan and prices

THE A. D. FISHER CO., LIMITED, - T0B0NT0

THE STANDARD C0MpmeCHEESE CUTTER
OAKEYS The original and only Get. n« 

Preparation tor Cleaning ut- 
tery, 6d. and Is. Cam en

'WELLINGTON1
KNIFE POLISHTHE CHEAPEST and BEST

It cuts to accurate weight 
It computes precise money value. 
It cuts without waste.
It makes cheese sales profitable

JOHN OAKEY ASONS.Limi id
Manufacturers of 

Emery, Black Lead, Emery, Glais ad 
lint Clothe and Papers, etc.Every grocer can afford it.

No grocer can afford to be without it.

Write for Folder, Price and Terms

THE WALKER BIH & STORE FIXTURE CO., LIMITED, - BERLIH, OHT.

Agent
JOHN FORMAN, - 644 Craig St »et

MONTREAL

9
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TOLEDO COMPUTING SCALES
Automatic but Springless.
The "Toledo" is a money saver because it posi

tively stops the giving of overweight
A time saver because it is Automatic.
A labor saver because there are no weights to lift, no 

poises to slide, or prices to set
A trade bringer because it indicates to the customer 

n plain figures the correct weight of the article he is 
buying.

It is honest both to the merchant and customer.
The Toledo system costs you nothing because it is 

paid for with the money you are now losing.
For Catalogue and information apply,

THE TOLEDO COMPUTING SCALE CO., Hamilton, Ont.

.ESTABLISHED 1849...

Capital and Surplus, *1,600,000. Offices Throughout the Civilised World
Executive Offices: Nos. 346 and 348 Broadway, New York City, U.S.A.

THE BRADSTREET COMPANY gathers information that reflects the financial condition and 
the controlling circumstances of every seeker of mercautlle credit. Its business may be deflned as of the 
merchants, by the merchants, for the merchants. Ill procuring, verifying ami promulgating information no 
effort is spared, and no reasonable expense considered too great, that the results may justify its claims as an 
authority on all matters affecting commercial affairs and mercantile credit. Its offices ami connections have 
lacn steadily extended, and It furnishes information concerning mercantile persons throughout the 
civilized world.

Subscriptions are based on the service furnished, and are available only by reputable w holesale, jobbing 
and manufacturing concerns, and by responsible and worthy financial fiduciary and business 1011orations, 
sjecific terms may be obtained by addressing the Company at any 1 f its offices. Correspondence invited.

-OFFICES IN CANADA-

OALOARY, ALTA. 
HALIFAX, N.8. 
OTTAWA, ONT.

HAMILTON. ONT. 
QUEBEC, QUE. 
VANCOUVER. B.C.

LONDON. ONT.
8T JOHN. N.B. 
WINNIPEG. MAN.

MONTREAL. QUE. 
TORONTO, ONT

THOB. C. IRVING. Gen. Man. Western Canada, Toronto.

Many a Gasolene Fire
Might have been Avoided

if the grocer had used a Bowser Gasolene Tank, 
hut he did not ; he ran the risk, and lost his store.

Are you running the risk
by using a tank that is not safe, 
that is not evaporation and waste 
proof, that will explode if given 
a chance ? Don’t do it—it will 
not pay.

BUY A BOWSER 
AND BE SAFE

Cut No. 10. For Particulars send
Out-I)oor Cabinet. One of Fifty. for GaSOlefiC Catalog “B

S. F. Bowser & Co. Inc. f>30 FRONT ST. WEST, 
TORONTO, ONT.

To Manufacturers’ Agents
Tai Canadian Geocei bee en

quiries from time to time from manu
facture» and others wanting repre
sentatives in the leading business 
centres here and abroad.

Firms or individuals open for 
agencies in Canada or abroad may 
have their names and addressee 
placed on a Special list kept for the 
information of enquirers in our vari
ous offices throughout Canada and 
In Great Britain without charge.

Addreae, Business Mahasm, 

CANADIAN GROCER,
Montreal and Tarants.

Do You Want to Buy
A BOILER, ENGINE 
OR MACHINERY ?

If you are a subscriber of 
Canadian Grocer, you can 
insert a notice free in

CANADIAN MACHINERY
MONTREAL TORONTO

Cultivating Weeds
wouldn't be considered 
very profitable by the 
farmers, yet thousands 
of merchants are culti
vating the weed» of 
business by continuing 
theOId Style Passbook 
—errors every day. 
Forgotten c h a r g es. 
Hundreds of 1 i 11 le 
things make a big ag- 
g re g a te amount. 
Adopt the modern Al
lison Coupon System 
ami throw away your 
time wasting devices. 
Look here —

i
IF A MAN WANTS CREDIT
live him a $10 Allison Coupon Book, charge 

No trouble at all.
for $10,
him with $10. and there you are.
If he buys a plug of tobacco for teu cents, just tear 
of! a teu-cent coupon—that’s all. And so on for all 
his purchases up to limit of the book. NO PASS 
BOOK. NO WRITING. NO TIME LOST. NO 
KICKINÛ. There are other Coupon Books, of course, 
but why not have the best! Let us seud you a 
free sample.

For Sale in Canada by
TME EBY, BLAIN CO., Limited, TORONTO.
C. 0. BEAUCHEMIN A FIL8, MONTREAL.
WM. T 8L0ANE, WINNIPEG, MAN.

ALLISON COUPON CO,
Manufacturers 

Indianapolis, Indiana.

Persons addressing advertisers will 
kindly mention having seen their adver
tisement in The Canadian Grocer.

7
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During the travellers' holidays we invite you to

WRITE, WIRE OR RHONE
At our expense

All orders shipped same day as received

THE DAVIDSON & HAY, LIMITED
WHOLESALE GROCERS, TORONTO

DONT

> 'u

iiiisi»

t/ti ; ,j

Jhl-? ■ '-f
m - . -

RECOMMEND CHEAP STUFF
A small spoonful of the GENUINE

HOLBROOK’S
WORCESTERSHIRE

SAUCE
Will go farther than a whole bottle of cheap

stuff.

Test it and you will recommend it.

In 25c. and 35c. bottles

HOLBROOK’S,Limited, 28 Front St. E.
Toronto

Canadian Mgr., H. GILBERT NOBBS

\
20
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SIGN OF PURITY

“For the next two weeks, while our travellers are 
on their holidays we are at your service. Your mail 
orders will be appreciated, but if the mail is too slow,

phone at our expense No. 596
and reverse the check. Will give orders our best 
attention.”

Special quotations during holidays

Long Distance
Phone 596 BALFOUR, SMYE <6 CO. Hamilton

Ul it

•»\ ; : I

'j1 % •* \\x
l“‘v

-

TERMINAL STORAGE WAREHOUSE
"HE most modern, beat equipped, absolutely Fireproof Public Storage Warehouse ou the coutinenl. Bonded ami free. Heated throughout by the 

hot blast system.
Now in course of construction in the centre of the city. Will be ready to receive consignments August 1st. next Railroad siding direct into building. 
Deliveries and transhipments to all Steamship Lines. Railroads, and Merchants in the city and vicinity.
Special facilities for the storage of Canned Goods. Wines and Spirits. Tea and Coffee, Flour and Grocers’ Sundries.
Lowest rates of Insurance. Ratage and deterioration reduced to a minimum.
Customs, Storage. Cartage, Transhipping and Delivery of Goods, Insurance and Warehouse Receipts arranged by one company, by one Letter. 
Less worry for merchant* and manufacturers when dealing with a company of large financial responsibility.
For information please communicate with the

TERMINAL WAREHOUSE <& CARTAGE CO., LTD.
12-38 Grey Nun Street, MONTREAL
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RED FEATHER
CANNED GOODS

FOR 1906 PACK
A limited quantity of these high-class goods can be 

purchased for Fall delivery. This brand is in a class by 
itself—quality guaranteed to be the highest grade 
packed, and labels the most attractive embossed work 
ever put on a can. We challenge comparison.

Nothing on the market can compare 
with RED FEATHER. Will sell on sight, 
and they are just as good on the inside 
as their outward appearance indicates.

W. H. GILLARD & CO.
AGENTS

HAMILTON 
WHOLESALE GROCERS

During Travellers’ Holidays
August 4th to 18th

Your mall orders will
receive personal care — 
Rush orders phone or 
wire at our expense.

LUCAS, STEELE & BRISTOL
SELLING AGENTS

HAMILTON, ONT.

“QUEEN BRAND PEAS”

Are The Best Peas Packed in Canada To-day
This is no exaggerated statement. We have made a SPECIALTY 

of Peas for years, and Grocers who have handled our
QUINTE GARDEN SIFTED JUNE
SWEET WRINKLE and GOLD LABEL 

FRENCH PEAS
KNOW that these varieties are properly graded, have a perfectly clear 
Syrup, arc tender, and far superior to any and all brands on the market.

Grocers who have not yet placed your orders, ask your Wholesale 
House for any of the above grades of QUEEN BRAND Peas. One 
trial order will prove all we say.

BELLEVILLE CANNING CO.,
BELLEVILLE. ONT.

CAPSTAN BRAND

High- “ ' Tomato Catsup
Put up in 10-oz. and 20-oz. bottles of a 

new design, and is very attractive.

This Catsup is far superior to many others 
and is giving perfect satisfaction.

We guarantee this Catsup to give perfect 
satisfaction.

Ask your wholesale Grocer for it or see 
our travellers’ samples.

The CAPSTAN MFC. CO., Toronto, Ont., Can.

“ANTITIS PEPPER”
Nicholson's Mince Meat

The New Pepper Packed in 2, 4, and 8 oz. 
1 lb. and 7 lb. Tins.

excels where others are weak—in spice 
virtues.

The neoeesary quality and quantity of 
spice in Nicholson's Mince Meat accounts 
for it keeping longer than other kinds 
and growing richer with the keeping, too.

KING OF ALL PEPPERS
Guaranteed absolutely a pure blend

of Finest Peppers
Specially Selected

Carefully Ground. Scientifically Prepared
Write for particulars and samples, to

ANTITIS PEPPER CO.,
Trial Orders Solicited

c
On tari

>
his tra

gently

and if

JA/

Suppose you have ordered

■ . • R. JELLY POWDER 
R. • R. ICIHO POWDER 
H. 4 R. PUODIHE 
H. 4 R. VERIQUICK T4PI0C4 
RROCK’S RIRO SEED

or him GOODS ONLY

NICHOLSON St BROCK
TORONTO,CAN

Make"» note tor next time.

57
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TRAVELLER’S VACATION
Commencing on August 4th and continuing until August 18th our 

Ontario men will be on their summer vacation.

While they are away the retail grocer will be compelled to supply 
his trade, and will want to keep up his stock.

To assist, we are making especial arrangements for handling intelli
gently and promptly all business of this nature.

Our telephones are 1265—4.22—1816. Call us up for quotations 
and if in need of goods, at our expense.

JAMES TURNER & CO.. HAMILTON, ONT.
WHOLESALE GROCERS

EGG CASE FILLERS

NEW LAID EGGS
to bring the highest market price

MUST BE PACKED
in clean, fresh Fillers.

Those can be obtained from

The Miller Bros. Co., Limited
Manufacturera of Egg Case Fillers 

30-38 DOWD STREET

MONTREAL
Board Mills and Flllor Factory at GLEN MILLER, ONT.

• . • • « 'w

lilÊlJLv.% 
nil Ills|£ 
a I uiKML 1 1MÊ

THE

Manitoba Canning Co. Ltd.
GUARANTEES

ALL ITS TINNED MEATS

Corned Beef, Roast Beef, 
Chicken, Tongue, Potted 

Meats, etc.

YOU RUN NO RISK

SELLING AGENTS

Moisi k Bail, Galloway k Parnell
WINNIPEG and CALGARY VANCOUVER
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WESTERN RETAILERS MEET
Semi-Annual Convention in Winnipeg—Fair Week and Attendance Not Large— 

Dominion Affiliation Unsatisfactory—Resolutions on Trade Lines—Line 
Between Wholesalers and Retailers to he Better Defined.

• hi iliv morning of July 2tS President 
J. !•'. limiter railed to order the semi
annual meeting of the Retail Merchants’ 
Association of Western Canada. The 
attendance was not large and it was 
plainly seen that those members are 
right who foi some tin,e> have been urg
ing that Fair week is an inconvenient 
time to hold a («invention. In all pro- 
I ability the small attendance last week 
w ill result not only in a change of date 
for future midsummer meetings, but 
also iu lhe introduction of some scheme 
of representation w hereby at future 
gathering’s each seel ;on w ill have one 
or two elected delegates. At present all 
in("libels are entitled to attend the meet
ings Inn only a small proporl ion evei 
lake the trouble to do so. According 
to the plan proposed at last meeting, 
local sections will be asked to elect 
delegates to the annual and semi-annual 
general meetings and it will be the 
duly of these delegates to attend.

Substantial Progress.
lint if the attendance was not large 

the report of 1 he secretary, as published 
in last issue, showed very substantial 
progress in many important respects. In

W. G. MCLAREN. Souris. 
President Western Board.

the arduous task of building up the 
association so that it will have the jiower 
and influence required to make it an 
effective agency to fight the retailer’s 
battle» with other branches of the 
trade and to promote the interests of the 
dealers generally, the first and most im
portant requirement is a strong mem
bership. The secretary’s rejiort showed 
a large increase in the net membership 
and the strength of the association may 
be estimated by an examination of the

membership list printed in this issue. 
The large number of fees unpaid is dis
couraging, but there can he no doubt 
that the neglect is due in nearly all cases 
to mere carelessness.

A» the attendance at the meeting was 
not large it was not thought advisable 
to attempt any business of much import
ance. Accordingly, tlm levisnm of the 
constitution was left over for the an
nual meeting in February next, and the 
relations of the association with the 
Dominion Retail Association were given 
only partial ci moderation.

The Membership List.
The membership list printed below 

shows the strength of the association ac
cording to provinces.

Manitoba.
Austin—W. Clifford, Wheeler «V Dun

can.
Alexander—R. J. Watson, T. E. Mor

ris.
Alloua—J. Herbert, II. Loeppky, D. 

W addlinger, W. & T. Colblentz.
Arnaud—Smith Bios., W. Redoux.
Arden—E. G. Hipwell, McVamus A 

Houghton.
Binsearth—Smellie Bros.
Beaver—R. H. McLeod.
Bagot—J. C. Lowrie.
Baldur—R. Rawlins & Son, Anderson 

A I’layfair.
Boissevain—McAllister & Robinson, 

Marston & LeDaine, I). M. Sutherland, 
F. G. Fox, Boissevain Trading Co., J. 
I) Baine Co., Hunter A Atkins, A. It. 
Welch, A. Munroe.

Balmoral—R. Rutherford.
Brookdale—W. J. Miller.
Blinde—Foulston Bros.
Birtle—.1. Wallcy A Son. Hough A 

Wick ware, Miller A Co., II. A. Man
warring.

Brandon—Andrews & Co., W. .1. 
Young, A. Grant, Smith A Burtiffi, 
Mutter A I.vnch. W. Dowling A Co., 
Wm. Muir, 'I'. It. Horner, Symington 
Co., Limited.

Beulah—C. W. Clifton.
Belmont—McIntyre A Castel, A. W. 

Marquis, G. Tumouth.
Bradwardine— Butler A Carseadden.
Chalet—M. M. Armstrong.
Cypress River—J. H. Fawcett, A. 

Creighton, II. Hilton.
Carroll—J. W. Graham.
Clearwater—R. R. Affleck.
Crystal City—Sharp A Mutch, Richard 

A Pearce, P. A. Young A Co., .1. G. 
Steacy.

Crandell—las. Todd.
Cartwright—Wm. Gemmill, Cannon & 

Pickel, .1, F. Byce, Moore & Hill.
Carnegie—W. À. Pierson.
Carman—Gavin McClure, T. B. Meikle, 

W. L. Campbell A Co., J. W. Jamieson, 
A. C. Ferguson, J. L. Saunders, G. I). 
Raymond A Co., S. A. Jenkins, R. A. 
Hart A Co., A. S. Doyle, E. L. Mc
Leod, 1’. T. Pearson, Geo. E. Sills, S. 
,1. Woods.

Darlingford—The Crosby Co., R. A. 
Fines.

IVunrea—J. 11. Snelgrove, W. A. Sr, 
bach, W. 11. Lawlor.

Dominion City—Bell A McCall, Mu 
kill & Scott.

Delorainc—Montgomery Bros., S. I 
Colquhoun.

Eden—S. L. Patmore.
El va—C. C. Winter.
Elm Creek—1 lollidav A Simpson, I 

I). Allaire.
Elgin—R. E. Sadler.

W. A. COULSON, Winnipeg. 
Secretary Western Board.

Emerson—Chas. Whitman A Co., Bill 
A McCaul, Whiteman A Co., Hinton . 
Co.

Foxwarren—Henry I.eckie, J. M. M. 
Crindle.

Franklin—A. M. Anderson.
Forrest—C. Watkins.
Fairfax—J. L. Hettle.
Findley—IL F. Deveber.
Gretna—E. Penner A Co., On 

Shultz, Farmers’ Trading Co.
Gladstone—S. Schoolcy, Broadbn-

Bros., A. W. White, Galloway Bros.
Gunnview—It. J. Thompson.
Goodlands—E. Dobson, A. Sleep.
Giroux—J. P. Langill.
llartney—Fry Bros., J. C. Callenih 

Parham Bros., D. 0. Ennis.
Holland—W. F. Schooley, Wm. Dili 

son, W. It. Ross.
High Bluff—Wilkins A Hicks.

'Harding—F. C. Blindas, Reid
Spence.

Hamiota— G. L. Thomas, P. J. ID. 
nenslieimer. Win. Chambers, Job
Lemon.

Hargrave—Jas. Halliday A Co., 11 
Cut field.

Hilton—las. Brydon.
Holmlield—1. A. • Robertson, Jan 

Downs, T. J. Messner.
Kenton—S. T. Atkinson.
K Blarney—J. A. Pcrcival, A. M

Queen, It. Rollins, Chas. Richards, V. 
E. Farrow, John Sidorc, G. A. Marti 
W. A. Bingham, It. Cross A Co., M 
i|uis A McCullough, T. J. Lawlor.

Kclloe—I. T. Cairns.
La Riviere—I. W. Randle, Charin' • 

Keyes, J. H. Fargcy, Rutherford 
Sons.

Lauder—T. J. Currie.
Laurier—L. Landry, V. Trottier, 

Trot tier, Boisvert & Co.
Lenore—Alt. Fulcher, Carseadden Bi •
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. leton—Laing, Smith A Co. 
orris—Chisholm A McKenzie, Alex.

! , III.
!elita—'T. H. Evans, Hamelin Bros., 

i tie Jennet, R. Grant, 
iithven—A. Zeigler. 
iidora—A. Hughes.
linto—A. McTavish, Thos. WilHam

it. VV. Franks.
initou—Hoffman & Jacobs, Sharp A

i ion.
nmedosa—II. Lester, N. Nystroin, 

i u.pbell Bros., Dixon, Keighley & Co., 
t I. McDermott, Wright A Co., Phil- 
1, ,v McCormick.

liniota—W. L. Hodnett, J. B. For- 
li, A. Itoss.

i iHier—Gordon A Fulford, Elliott &
. i ,ue.

i uieaoplis—C. H. Charbennau, Lan
ai, iV Co.

l.irgaret— Dalgleish A Co., F. Wilkie, 
vi,tkinak—Campbell & Co. 
inwhray—J. W. Mitchell, 
l,h den—Harry Meikle, H. J. Heiman,

! I'ohias A Co., N. Connaît, J. T.
. i eliison.

Ah Kenzieville—P. Downton. 
vli'Creary—S. Burgoync, J. Burgoyne, 

I' liiildell.
AlcGregor—Merrick Bros., N. Holmes, 

I1 11. Murdock.
\iwdale—W. R. Lavery, Crossley 

hi.is., T. H. Peters.
Nesbitt—Sharp & Barager, Thos. Mid-

•I I. miss.
Nings—N. J. Ityan, Miller A 1 lamer. 
Neepawa—J. Brown Co., A. E. Krem

lin J. E. Fulton, J. A. Clare, J. V. 
smith A Co.

Ninette—J. Yellowleese, Chas. Over-
ami.

Napinka—Coot A Kaiser, Hamelin
Bros.

Oak River—E. IL Glinz, I less A Coch
in ae.

otterburne—Geo. Ranaurt, P. La-
S. lie.

Oakhurn—C. Cohen, Walker & Moffat.
< n lire River—Wolfe A Scarpe.
INnilennis—O. II. Stewart, Chas. Fox. 
Pilot Mound—J. A. Grose, J. G. Mc- 

l . iii A Co., R. A. McKellar, J. A. 
Li . her, A. Bcilentine, T. C. Preston, W.
I mlicott.

Plum Coullee—J. G. Bargcn.
Plumas—McCrae A Williams.
1,'ulilin—J. G. Struthers. 
ia,land—Higgins A Webster, H. J. 

1 ■: 'iin A Co.
ainthwaite—Jas. Martin. 
i Hi well—P. It. McLaughlin, J. G. 

i i luwan.
sburn—S. B. Johnston,. William 
,, Hough A Wickware. 
enfeld— C. K. Stewart. 

i1 ledge—H. Moody, 
mg Mountain—S. Doulston.
..burn—G. Main.

sell—Smellie Bros., T. Hill A Co., 
..stbury.
eliank—A. H. Baker.

■ .ris—McBride A McLeod, J. A. 
McCrory A McCush, A. J. Stew- 

W. G. McLaren, 
nekton—R. D. McLaughlin.

Malo—T. Mciner.
inerset—J. A. DeCosse, Sharp,

1 1 A Shewfelt.
isgirth—Duggan A Stcdman.

Pierre—J. Medore, E. Tetreault,
1 Me Carey Co., L. Tessier, A. Ren

ne Creek—Adam Newton, 
al Lake—Smellie Bros., O. R. Dun- 
Western Trading Co.

•uewall—Geo. Musgrave A Co.,
P-un A Morgan, I. Genser.

St rathe lair—Chapman A Co., Geo. 
Manson.

Swan Lake—W. F. llartwell, James 
Pritchard, Hutlan A Fitzpatrick.

Sperling—R. Pedlar, Eaton A Co., 
Smith A Slauey.

St. Rose du Lac—11. lloude.
Sidney—Ü. McClelland, F. M. Stanley, 

.1. McElrie.
Snowflake — U m. Row botham, Eli 

Slulson, John Drew A Son.
Tenby—T. J. Hare.
Treesbank—E. 11. Williamson.
Teuton—T. Campbell, W. D. Gillespie, 

W. C. McKinnel.
Virden—T. T. Higgins, 11. D. Crowe, 

M. it. Schurman, McLelland A English, 
1. R. Duko, F. Palmer, Cliugan, Scales 
A Carscaden.

Winkler—B. Loeweu, A. N Herman, 
Dyke A Cracker.

Whitewater—McKay Co.
Wei wood—Dalton A Co., C. E. Titus, 

Beeman A Co.
West Selkirk—W. Robertson, J. K. Mc

Kenzie, J. It. Bullock.
Wuodlauds—Geo. Btodioot.
Westwood—11. Bivknell, tieo. Brown. 
Waskada—W. 11. Stoviu A Co.
Winnipeg—G. B. Andrews, Thornton 

Andrews, Austin Drug Store, G. E. 
Brown, G. E. Break well, A. uionskcl, 
it. D. Bruce, C. A. Baird, J. K. Blown,
A. J. Brown A to., A. i. Brooking, vv. 
.1. Bird, J. Bloom hold, J. It. Bardsley 
A Co., J. A. Bradley, Conley A lost, 
Collins Co., Limited, Chariest A Bart- 
ram, P. Coulure, t has. Cuniiinglon, 
Win. Clark, Colcleugh A Co., C. 11. 
Cranston, Connell a Co., C. W. Camp
bell A to., M. Chariton, C. Cornell, 
John Collait, J. G. Caswell, F. U. 
Dagg, Geo. Daniells, John Donnelly a 
Son, T. J. Davis, Eggerisou A lijomson, 
W. E. Eagle, J. S. Emery, F. G. Ed
wards, Jas. Eniiglil, W. D. Edwaids, 
John Enright, Emery A Boiinick, Eg- 
gertsou A 1 leurlekson, S. Elliott, 11. Vv. 
eraser, M. Finn, D. A. Fraser A Co., 
Austin Francis, Ferrier A McKay, D. 
Fcrgie, Sam Gough, L. Granbach, Thos. 
Galloway, J. R. Gow 1er, Gustafson 
Jones Co., S. Goddard, Will. Henderson, 
R. T. Hoskin, 11. Hansford, G. llellge- 
son A Co., Hurt ley A Co., Geo. Hilton, 
W. E. lnnis A Co., U. E. Joncs, J. J. 
Jackson, it. Korinth, D. W. Karn, W. J. 
Kennedy, S. J. Lowniau, J. B. l.auzoii, 
C. P. Lehr, W. J. Langill, F. G. Leary 
A Co., 11. S. Longlaint, S. Ling, Laurie 
Bros., Mason A ltisch Piano Co., Morris 
Piano Co., McLean Co., McComb Bros., 
McArthur Grocery Co., Geo. Moody, F. 
W. Marples, it. 11. Mabcr, McEwen A 
Hunter, L. E. Mulietl, W. J. McPher
son, P. McCormick, A. McKenny, Win. 
Maloney, ltobl. McIntosh, W. B. Oakley, 
E. Nesbitt, E. B. Nixon, L. O’llare, R.
B. Pel ton, J. A. Parks, F. H. Palmer, 
Poyntz A Co., A. N. Prentice A Co., 
M. Rocan, It. Rands, Richardson A Bal
four, J. It. Robinson, F. Sagrott, J. 
Scarle A Co., Win. Stewart, P. E. 
Stevens, Swedish Importing Co., H. 
Sylvester, Trim A Magrath, U. Tru
deau, C. Todd A Co., J. Tarrenne, Tem
pleton A Co., Treleaven A Campbell, A.
G. Verdin, IL P. Vopni, Harry Wallace,
H. A. Wise A Co., William Wellband, 
Williamson Bros., R. L. Waugh, R. L. 
Young, the American Piano Co., Turner- 
Curran Co., Limited, Gourlay, Winter A
I. eeming, Metropolitan Music Co., Win
nipeg Piano A Organ Co., Canadian Co
operative Co., Sou I is A Co., J. J. II. 
McLean Piano Co., Barrowclough A 
Semple.

Saskatchewan.
Antler—McAllister A Hunter, W. Cav

anaugh.
Alameda—Hopper Bros., Creighton A 

Graham, it. C. Gibson.
Areola—Hamelin Bros.
A berne thy—S. E. Riggs, Brooks A 

Brown, S. Clupperlield.
Balgouie—The Balgonic Supplv Co., J. 

it. Bay, Kalblleisch Bros., Geo. Smith, 
Wilsou A Wilson.

Belle Plain—F. M. Morris.
Balcarres—D. Irwin, F. G. Cassey, E. 

S. Meet es, Ludlow A Sons.
Bulyca—J. W. Barlow A Co.
Battleford—Prince Bros.
Creelman—S. R. Carrutlicrs, Williams 

A Griffith.
Caron—Thompson A Hodgson.
Carlyle—G. W. Stockton, Baker A 

Green, Hamelin Bros.
Cupar—Beard A Brown, Hastings A 

McLaughlin.
Carnduff—Ruddell A Gibson, S. Bul- 

Iculine, J. B. Preston, J. 11. Elliott, J. 
H. Taylor.

Carievale—Gilliland Bros., E. J. Code, 
F. Clark.

Dubuo— Me Ash A Waldou, Burine A 
Drysdale.

Drinkwater—W. 11. Duff.
Estevau—F. J. Musgrave, Win. Me 

l.eod, A. Keely, W. 11. King.
Esterhazy—W i ighlson A F look, Mmn- 

hinnick, Renault <v. Co., S. A. Kredba, 
Sullivan A Moir.

Frobyshire—Rnliiell A Co.
Fillmore—Morrison A McLeod, l lull, 

McDiarmid Co.
Francis—Miliim A Dundas, W. G. ltow 

land.
File Hills—R. W. Hodgson.
Grayson—11. Smith, M. Krolik
Glen Eweu—C. Crawford, T. R. Pres

ton.
Gainsboro—Locherbee A llallida), It. 

B. Elliott.
lialbrite—Fred Letschke, P. D. Hires,

E. S. Convuull A Sons
ltoward—Munroe A Co., Docker a 

Fraser.
llazelcliffe—11. J. Raw son.
Indian Head—Geo. Widuer, T. M. 

tlowatt, J. W. Coleman, W. 11. B. 
Shapr, Hamilton Bros., L. M. Napier, 
Jas. McAra, J. A. McCaul Co., Cor
nell A Travis, Win. P. Starr, E. J. 
Brooks A Son, G. S. Davidson A Co.,
F. W. Chisholm, E. P. McCarthy, John 
Tuflnell, Thos. Donnelly, A if. G. Or
chard, it. Taylor, Giddins A McLunc.

Killaley—Fesser A Bushman.
Lipton—Laird A Gibson.
Langenburg—Ferd. Sctiwanch.
l.euiburg—A. B. Ferrier, W G. Tur

ner, Jas. Horne.
Lang—A. C. Wright, A. W. Adams.
Manor—Hamelin Bros., Moose Jaw

Trading Co., F. It. Dalgleish.
Midale—Wed in Bros., Krogh A Fleury.
Moose Jaw—R. Bogue, T. J. McCam

mon, Kent A Brown, Limited, McKenzie 
Bros., Doctor Bros., McMickcn A Traux, 
W. Hocsman, M. P. Garrison.

Medicine Hat—Medicine Hal Trading 
Co., W. J. Broughleiu, T. B. Cochrane, 
A. D. LcBlanc.

Milestone—IV. A. Anderson, C. A. Tur
ner, W. Franklin.

McTaggart—Wm. Le Chnppelle.
Neudorf—The Neudorf Trading Co.
Oxbow—M. McKay, Walsh Bros., Geo. 

Barber.
Osage—J. E. Kccty.
Pierson—W. S. Kenner, Locherbee A 

llalliday.
Pense—J. M. Closson, Stewart A Bill.
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Pipestone—McNichol A Pitt, A. L. 
Bridget.

Duill Lake—U. R. Lee.
Regina—R. II. Williams A Son.
Red vers—R. Ferguson, R. Curie, I,. T. 

Mi Landers.
Rocanville—Alex. Cameron.
Res ton—J S. M unroe Co., Limited, 

Paul Bros.
Rouleau—Rouleau Supply Co., John

ston Bios., Craig A Dobson.
Shellmoutli—T. C. (lerraril.
Saskatoon—K. S. Blain.
Sleipner—11. .1 llalldorson.
Strussburg—W. 1*. Lemon, Wallace A 

Sproule,
Stoughton—I lamelin Bros.
Sinclair—Smith Bros.
Stockholm—W. A. Lamont, A. W. 

Stenherg.
Swift Current—Chas. Reid, Argue A 

( Doper.
Tyvnii—II. Stevenson, Bishop A Red- 

daii.
Tantallon—1’ayliter Bros.
Wilcox—J. A. Weir, L. 1) Spalling.
W auchope—Freeman A Morris, M.

(/ucnnell.
Welwyn—M. A W Sinclair.
Weyburn—W. Ilorne, L. A. Freeland, 

N I). McKinnon.
Yellowgrass—F. B Klliott A Co., 

Yellowgtass Supply Co.

Alberta.
Airdrit—A. Bowers, Chisholm A Son.
Blackfalds—John McKay, V\. R. Mc

Dowell.
Bowden—R. AJcCue, Bowden Manufac

turing Co., Samuel Bultler.
Claresholm—.fas, Clark, J. M. Soby, 

W D. Annabel.
Cayley—I. W Wickens.
Crosslield—Ontkers A Armstrong, Win.

I rquhart. i
Caistairs—I. T. Musgrave, J. W. 

Briggs, Robt. Scott.
Didsbury—I. Mowers, B. .1. Smith, 

K. M. Studar, Cooper Bros.
Edmonton—Williamson Bros., Eduion- 

lon News Co., Kdmoiiton Clove Co.,
I lari A Wayar, Huilier & Aldridge, A. 
C Dempsey, .vug. !• lgigcr, C. E Mor
ns, McIntosh A Campbell, J. W. 
Blowey, .1. lluhsdoei ier, Jos. Bilodeau, 
Potter A McDougall, II. W. Dodge, Paul 
Rudyk, II. Carreau, Carrupy A Les
sard, .1. Somerville A Sons, K. W. Mc
Kenzie, Douglas A Co., Revillion Bros., 
C. Sugarman, Kdmoiiton Clothing Co.,
• I Chcvier, La Rue A Picard, II.-Gor
don, W. C. Jarrett, A. Cris toll, J. H 
Morris A Co., McManus A Hopkins, J. 
.1. lull, A. P Aitken, F. Schauter, Gil
bert Berg, V\ hi tela w A Co., W. J. 
llodgms, A. Archibald, A. A. Morrow, 
K. M. Carpenter, W. 11. Martin, J. K. 
Clark, .J. A. Looby, Great West Sad
dlery Co., K. Raviner, A. B. Powley, S. 
Nankin, .1. T. Mills, S. F. Mayer, Miller 

A Poole, W. I. Walker, Hudson Bay 
Co., McDougall A Second. *

Kagle Hill—Howard Bros.
High River—Ferguson A Kellar, Trail

ing Co., A. W. II. Thompson.
Leavings—T. Blair, llans Ellison.
Leduc—F. R Glandville'A Co., A. M. 

Anderson, C. P. Ruddy A Co., F. R. 
Douglas A Co.

Maple Creek—Dixon Bros., Chevalier A 
Pollock, W. R. Abbot, Williamson A 
Fleming, Cooil Bros.

Morningside—Dodds A Bowncss, Ma
thias A McBrien.

Millett—Millett Trading Co., W. A. 
Robertson, I. J Grant.

McLeod—Reach A Co., Baker A Skeld-

ing, Baker A Co., Hudson Bay Co., J. 
A. A W. Struthers.

Nan ton—Nan ton Supply Co., Sibbett 
A Ilallett, S. T. Armstrong.

Okotoks—Paterson A Sons, Todd A 
Fisher, II. W. Chester A Son.

Olds—W. M. Craig A Co., .las. Logan.
Ponoka—Edward Bros., F. M. Lee, 

Andrew Reid, F. E. Algar.
l’enhold—A. D. McKenzie, O. D. Flem

ing, Wilson Bros.
Red Deer—Brumplon A Gaetz, Hill A 

Horn, Pidgeon A Wallace, Phillips Bros., 
Post ill A Paterson, Onemette A Wright.

Strathcona—Thus. P. Malone, Groat A 
Klliott, A. 11. Richards A Co., Douglas 
Bros., Great West Saddlery, McLean A 
Co., W. K. Ross, J. D. llutton, Hugh 
Duncan, A. G. Baalim, A. E. Latimer, 
.1. 11. Tranter.

Stavely—R. B. Allen A Co.

Convention Opens.
The convention opened at 10 a.m. 

Thuisday, with President J. F. Hunter 
in tlie chair.

When the minutes of the February 
meeting had been read and adopted. 
President Hunter presented the report 
of l he executive committee. He said 
that owing to the affiliation last Febru
ary with the Dominion Association 
much of the work mapiied out at that 
meeting was subject to the assent and 
approval of the Dominion board. For 
instance, all work relating to the con
tract pi ice plan, mutual lire insurance, 
etc., was to lie done in conjunction with 
the Dominion hoard. He (Mr. Hunter) 
and the secretary had written the sec
retary of the Dominion board repeated
ly on important matters, but it was not 
until the evening before that they had 
received any reply whatever. Under 
these ciicumstaiiees, the executive had 
found it imiHissible to carry out the 
plans they had made.

To Stop Price Cutting.
Shortly after the February meeting 

the president and secretary had ap
proached the wholesale grocers to learn 
their sentiments on an impoitaut mat
ter. They had suggested to the whole
salers that they should put an end to 
retail price cutting by making a certain 
percentage of retail profit a condition 
of all sales to retailers. Nothing came 
of this as it was about this time that the 
Wampoie vs. Kara case came up, casting 
doubts on tlie legality of the contract 
plan. Nothing further could be done in 
ibis matter until amendments were se
cured to the éliminai code. According
ly. the efforts of the association had been 
directed cliieHy to the task of getting 
members in line in I lie local country 
sections.

Collection of Fees.
The secretary then read his report as 

printed in last issue.
W. G. McLaren (president of the wes

tern board) was sorry to note the large 
amount of fees in ai rears. The associa
tion could scarcely ex]>eet to collect all, 
for, like merchants doing a credit busi
ness, they must count on a certain pro
portion of bad debts. He would not 
favor making drafts on individual mem
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bers, but would suggest that the sec 
tary write one member in eaeli seel , 
and seek his aid in the collection 
fees.

Resolutions Committee.
(After some general discussion the 

1 mils of the executive and secict 
were adopted and a resolutions comic 
tee was apjioiiited, composed of the i 
lowing niellé vers: W. G. McLaren, ,1 
Preston and W. A. (joulson. This <•,, 
mittee met and reported in a few m 
utes. While they were out, Preside : 
Hunter read the correspondence reei 
ed, among which was a long letter l'r. , 
E. JV1. Tiowern, in the course of wlc c 
he paid his respects to The Vanad, c 
( i nicer.

The convention then proceeded tee 
consideration of the resolutions sulum 
ed by the commit tee.

Distribution of Merchandise.
F. J. Messner, Holuilield, and N i 

Ryan. Ninga, championed a résolui ,. . 
referring to the division of the selle, 
held between jobliers and retailers. I 
resolution was as follows :
“That it is the opinion of this a.-.- 

eiation that the time has arrived » I, > 
the Held of distribution of the t < 
classes, the wholesalers and retail,.-, 
must he defined and each take their •> n 
and exclusive place in the distribute, n 
of merchandise.”

The resolution carried.
Selling to Large Consumers.

The same members were also resp. 
slide for resolution No. 2, which was ei|, 
on the same lines anil was earricil i. 
animously. It was as follows:

“That in the opinion of this assoc, e 
lion it is injurious to the retail tract 
to have wholesale dealers or semi-| 
bers sell to hotels, laiarding houses, pee', 
lie institutions, private parties etc. an,| 
that a copy of this resolution lie I■ 
warded to the Dominion Wholesale i, 
eers’ Guild to acquaint them with e 
facet.”

One Price System.
President Hunter and W. Rtul. 

eliampioned tIre one-price system i! e 
resolution urging retailers to have 
price for their goods and stick In 1 
Nothing cheapens a dealer so much - 
to allow himself to be beaten down 
his prices. No business could he , 
ducted successfully if customers were ' 
he allowed to fix the prices. W. G. ' 
Laren added that the same amoiinl f 
business can lie done in a one-price ei e 
in half the time that it requires ii < 
store where customers are allowed 
haggle over prices.

Retail Selling Agency.
W. S. Kenner ami II. (). Mhy *-Ji a- 

jiioited a couple of resolutions advoca' : 
the maintenance by the association i 
buying and selling agencies. The I 
mg agency would dispose of the | >- 
du ce of Hie mem lie rs to the liest a,i ■ • ei- 
tage while the buying agency could y 
goods in large quantities at low pi ;
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Western Manufacturers do Not Give Enthusiastic Support —Only Time Pos 
si We—Many Interesting Exhibits and Large Attend

ance—What was Shown in Foodstuffs.

I he selling agency plan was approved 
,n,l referred to the executive for action 
,,il the meeting thought the buying 
;l.iiry proposal premature and voted it

iiixvn.
Premiums Condemned.

!•’. ,1. Messner and A„ McKay introdue- 
,| ;t si mug resolution condemning prem- 
mii goods and urging the members to 

liscoiirage as far as possible, the sale 
i premium and coupon goods. A cops 
l llie resolution is to he sent to the 

.Miiiiil'acturers of premium goods sold in 
iim cry stores.

Ciiminal Code Amendments.
.1. S. Kinlili-ll and J. 1$. l’reston 

'nought to the attention of the meeting 
.|u- present unsatisfactory slate uL' the 
, i iitiinal code. It was unfair that vvliole- 

ilei's and retailers are prevented from 
making trade agreements while the labor 
-munis are allowed to organize. The re
nin I ion pledged the association to work 
iili all other associations in an effort to 

have I lie law amended.
Delegates to Conventions.

I. It. Preston and W. (j. McLaren in- 
linduced a resolution advocating a plan 
I,, secure huger attendance at future 
,, iineiil iniiÿ. The resolution was as 
Inllows:

"That in the opinion of this eonven- 
l ion I lie interests of the wssoeiatiim 

mild he better looked after and Ibusi- 
ii,-ss more thoroughly and exjieditiously 
'.irried on if each town or village was 
i, presented at convention by duly ap
pointed delegates ami only such he en- 
111 Iril in take part in the proceedings, 

ml iliai provision for the carrying out
■ I Ibis idcti lie incorporated in our enn
ui ill ion ami by-laws.”
Relations With Dominion Association. 

W. tl. McLaren introduced Ihe follow-
■ - resolution dealing with the relations 
i I lie association with Ihe Dominion 
ssoeialion, whose lieadi|uaiters are in

I oniiito :
"Thai Ihe executive have acted u|hiii 
>irii lions eonllained in Ihe re|Hirt of 

ir affiliation committee adopted last 
bi nary, by the terms of which this us- 

"l ialion was to act in conjunction with 
i Toioiilo Association in matters jier- 
ining to Dominion legislation, ami that 

i lias failed In receive any replies to 
nifspondence, any reports of progress 

' iml ideation of any action along legis- 
livv lilies, and resolved that, in view 

i Ins,' short coinings this association 
'irm-t our executive not to pay any 
"■icy In the western hoard until such 

as satisfactory efforts ami results
■ shown ; anil also that the western 
"nl. failing to receive proper responses 

I a lull report of work ii|sm legislo- 
v tines, he authorized to act ii|miii 
■r own aiilliority.”

Piesidenl limiter added Iliât Ihe as- 
bilion bad liven hindered in its work 

■ he long delays in waiting for the 
pci'alinii of the Dominion tswril ami 

hoped the resolutions would improve
"I Il'I'S. ”

Ihe resolution earned unanimously.

Compared with the exhibitions oi for- 
mer years, the Winnipeg Industrial Ex
hibition livid last week made a very 
favorable showing and its friends ate 
encouraged to hope Dial, under llie new 
management, there are much better 
tilings to come. Favorable comments 
were heard on all sides and there were 
many who were prepared to make com
parisons by no means unfavorable with 
the Dominion Exhibition. Certain it is, 
that, while the exhibition was not so 
large in extent as when U was held un
der Dominion auspices, Ihe preparations 
were more nearly complete when open
ing day arrived and the machinery 
worked more smoothly. Comparing con
ditions with those of a year ago, it is 
not too much to say that the vast ma
jority of the exhibits were in better 
shape this year on the evening of lire 
first day than they were last year when 
the exhibition was half over. In a word, 
something like system lias been evolved 
from the chaos of former years and 
those who are qualilicd lo judge unite m 
ascribing the better order of things to 
the efforts of Dr. Dell.

Must be Before Harvest.
It is unfortunate that it is necessary 

to hold the fair at a time of the year 
when it is impossible to secure exhibits 
that are really representative of the 
varied resources of the Canadian west. 
Were it not for the endless line of 
threshing machinery exhibits the visitor 
would scarcely realize that the exhibi
tion is held in a rich agricultural coun
try. The crop is yet to be harvested, 
and for that reason and others the ex
hibition does not represent the agrivul- 
tural resources of the country it serves. 
Were it possible to hold it a few weeks 
later in the year there could easily In- 
secured exhibits which would open llu- 
eyes of the visitor to the real resources 
of the newer Canada. Unfortunately 
this is not possible, as in a few days' 
time the harvest will commence and 
the entire west will be busy with it un
til the first snow flies. The only possi
ble date for the exhibition is the week 
chosen in July before the harvest com
mences.

Manufacturers Should be in.
Dut if it is impossible lo have an ex

hibition in Winnipeg in July which is 
really representative of the varied agri
cultural resources of an agricultural 
country, there should be nothing lo hin
der an exhibition truly represent alive of 
the manufacturing, industrial and com
mercial interests ol Winnipeg and the 
west, ft is true that Ihe manufactures 
of Winnipeg are not so many as might 
he wished, and not so many as I hen- 
will be in a few months’ time, hul they 
are larger anil of much more importance 
than most people imagine anil their pro
ducts should be on exhibition. It is 
partly because their products are sel
dom or never properly exhibited that the 
great majority of people imagine that 
they are of much less importance than 
I hey really are.

Deserving of Support.
II the exhibits of Eastern Canada 

manufacturers were eliminated from Ihe 
exhibition held last week Iheie would lu
lu tie left in the manufacturers' sirlion 
of Ihe Colonnade. Especially is this 
true of the confectionery, biscuil, and 
general grocery exhibits, a department 
which even with the eastern and foreign 
exhibits was very weak. Scarcely a 
Winnipeg indusliy in Ibis department 
had an exhibit and U would almost 
scum that they is a tacit agreement lo 
ignore the Winnipeg Exhibition. Perhaps 
the excuse is to he found m the laek of 
system and in the eonfusiou of formel 
years, and it may be that another yeai 
will see more liberal support accorded 
the exhibition by the business houses ol 
the west. The exhibition is deserving ol 
good support and surely the greater 
portion of the support should rulin' 
from the business men in the immcdialc 
territory which il serves.

From B. C. Orchards.
Throughout the tan the British Co

lumbia trull exhibit under the direction 
of Mr. Palmer nl Uncled a great deal oi 
attention.

Two hundred handsome glass jais con
tained a .splendid collection of preserved 
fruits, including twelve varieties ol 
plums, eight varieties ol pears, grapes, 
peaches, quinces, cherries on blanches, 
crab apples, Logan berries, apnvols and 
nectarines, all oi great size and very 
tempting lu look upon. The fresh fruit 
was shown in the regular commercial 
packages, well graded and packed, anil 
included delicious looking Xlorcllo and 
Dcllc Magniliquc chciucs from Sidling 
anil Pitcairn, Kelowna, u-mpliiig Royal 
Anne cherries from Nelson, rich lined 
olivet, Ho) al Aline anil Dcllc Magniliquc 
cherries from Victoria, luscious peaches 
from Kelowna, apricots and peaches 
Irom Kamloops, blackberries, apples and 
crabapplcs from Chilliwack, anil earl) 
apples from Port Hammond. The earl) 
apples were particularly line .util large 
for so early in Ihe season. Fine red 
raspberries from Burnaby, anil peach 
plums from Ihe Okanagan, Chilliwack, 
I..iritis and Port Hammond, added thru 
richness lo Ihe displu). Splendid green
house tomatoes were shown from Vic 
loria and Central Park.

Kootenay Fruit.
As well as having a share in the gen

eral British Columbia exhibit, the 
Kootenay district sent a special exhibit 
which occupied a separate corner in the 
same building. A most interesting lea 
lure ol the display was a hack ground of 
branches heavily laden with fruit jusi as 
they grew ou the trees. They included 
deep red cherries so thickly clustered 
that there was scarcely room for Ihi- 
leaves, apples hanging a dozen in a elus 
1er, red currants so large Dial they well 
deserve the name of cherry currants 
Another specialty in the exhibit was 
some immense gooseberries, the Keep 
sake variety, which were the size of
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small eggs and (juite sweet. The cher
ries grown in the lxootenav district are 
said to excel all others and certainly 
t he samples shown were beautiful to the 
eye and delicious to taste. A jar of red 
raspberries picked and preserved in acid 
were marvels for size and richness of 
color.

A large cake of ice in which were 
frozen twelve large trout caught by a 
fruit farmer after tea attracted much 
attention and was another token of the 
delights of the Kootenay country.

charge was made at the exhibition for 
the cocoa served.

The illustration shows that the ex
hibit was a most attractive one and 
when the lights were turned on the 
booth was the subject of many admir
ing comments. The full line of goods 
manufactured by Walter Baker & Co. 
was on exhibition and the advertising 
done among the consumers should ma
terially assist the trade in making sales. 
The lines on exhibition included Baker’s 
Breakfast Cocoa, Baker’s Chocolate,

pany. The plant now comprises six 
large mills and storehouses, having a 
floor space of 350,000 square feet.

It is an interesting fact that on the 
spot where the industry was first start 
ed, more than a century and a quartei 
ago, the business has continued and at 
tained the highest development. From 
the little wooden mill, ‘‘by the null- 
bridge that arched the flood,” there has 
grown up one of the greatest establish 
merits in the world—the house of Wal 
ter Baker & Co., Limited—an establish

-•••-'.je •

_______

Walter Baker & Co.
One of the exhibits around which the 

crowds were gathered at all times was 
that of Walter Baker <fc Co.’s cocoa. 
From childhood people have been fami
liar with the Baker ‘‘cocoa maid” as 
shown in the advertisements of this firm 
and exhibition visitors thought they 
were already acquainted with the demon
strators who were serving the cocoa. 
I'ast experience has taught Walter Baker 

<k Co. that people appreciate best and 
remember longest what they have 
bought and paid for, and hence a small

Walter Baker & Co., Boston and Montreal.

Caracas Chocolate, Auto-Sweet Choco
late, German Sweet Chocolate and 
soluble chocolate.

Inquirers learned that Walter Baker’s 
cocoas and chocolates have been on the 
market for 126 years. It is indeed in
teresting to note that in October of the 
year 17 80—twenty-seven years before 
Fulton started his first steamboat on 
the Hudson River and fifty-seven years 
before the electric telegraph came into 
use—the Baker cocoa and chocolate fac
tory was established in Dorchester, 
Massachusetts, on the site now occupied 
by one of the largest mills of the com-

28

ment which competes successfully K 
prizes in all the great industrial exhih: 
lions of the world, whose influence i 
felt in the great commercial centres, an 
whose prosperity promotes the welfai 
of men who labor under a tropical su 
in the cultivation of one of the choices 
fruits of the earth.

What is the secret of their great sui 
cess ? It is a very simple one. Tin 
have won and held the confidence of lb 
great and constantly increasing body • 
consumers by always maintaining II 
highest standard in the quality of thei 
cocoa and chocolate preparations, am.

■
he&XSfe
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iling them at the lowest prices for 
Inch unadulterated articles of good 
iiulity can be put upon the market. 
They receive numerous letters from 
.usekeepers who have used their cocoa 
,il chocolate for many years, stating 

.i,it lately, when ordering the Baker

agents to the wholesale trade and re
tailers can get supplies from their 
wholesale house.

The Cowan Co.
Prominent among the exhibits in the 

first hall devoted to manufactures was

thirsty crowds of people, and E. H. 
Rountree, the western representative, 
courteously explained to all inquirers 
the good qualities of the Cowan line of 
cocoa, chocolate and confectionery.

As can be seen from the illustration, 
the booth was very prettilv decorated 
and it occupied a commanding position 
where none could fail to see it. The 
familiar Cowan milk chocolate hoy pic
tures were very much in evidence in the 
decorations and there were few visitors 
to the fair who would readily forget the 
pleasing effect of the Cowan exhibit.

The full line of Cowan specialties was 
on exhibition and many were surprised 
to know that the firm manufacture such 
an extensive variety of goods. The spe
cialties upon which the most emphasis 
was laid were the cocoa and the sweet
ened and unsweetened chocolate. Com
paratively newer is the Cowan milk 
chocolate which is earning a secure place 
for itself in the western market, al
though it has been forced to face strenu
ous competition. Mr. Rountree explain
ed to all inquirers that the Cowan goods 
are made-in-Canada goods and that the\ 
are pure goods. The firm offer a reward 
of $100 to anv person w'ho can show any 
adulteration in the Cowan goods.

In conversation with The Canadian 
Grocer, Mr. Rountree remarked that it 
had always been the policy of the Cowan 

Co. to protect the retail trade andWestern Cereal Co., Winnipeg.

f - H

1 ■ i< ’

The Cowan Company, Toronto.

nods, other goods of greatly inferior 
quality have been sent to them. They 
liml it necessary, therefore, for the pre
lection of those who want their cocoa 
.nid chocolate, to issue an emphatic 
warning against these fraudulent prac
tices, and to ask buyers to examine 
every package they receive, and see that 
it hears the well known trade mark of 
“l.a Belle Chocolatière,” sometimes 
i ailed the Chocolate Girl, and the cor- 
irvt name of Walter Baker & Co., Lim
ited. Under the decisions of the United 
states courts, no other cocoa or choco
late is entitled to he labeled or sold as 
Maker’s Cocoa or Baker’s Chocolate.

Western Cereal Co.
Meat of Wheat was exhibited in an at- 

11 active manner by the Western Cereal 
h. and there were few visitors to the 
it" who did not stop at the booth in 

i test ion to learn something of the new 
cakfast food that is made in Western 

I’anada. Meat of Wheat is not eaten 
• Id it is not pre-digested and it is 

therefore popular with the many who 
e returning to the old-fashioned hot 

t cakfast cereal The management never 
tite of impressing upon the public and 
ihe trade that Meat of Wheat is a Cana- 
ii.m-made product which takes the place 
cf a line of food imported from a foreign 
i.untry and upon which there is con- 

-i lerahle duty. It is made from No. 1 
id Spring wheat which is acknowledg- 

t to contain the largest percentage of 
hiten of any wheat that is grown. 

Moreover, only the best, part of the 
'heat is used. In an ideal breakfast 

food the starchy element must he elimi- 
ted so far as possible, what is want

'd being the gluten and the phosphates. 
That Meat of Wheat is what was 
anted by the public is made evident by 

1 e large sales since it was introduced. 
w L. MacKenzie & Co. are selling

that of the Cowan Co. of Toronto. At
tendants dispensed cocoa and chocolate 
free of charge to tired, hungry and

aa

therefore they were not selling any of 
their goods at retail from the fair 
booth.

|^flNUfR6Tlllit^‘0
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Christie-Brown Biscuits.
Tin1 substantial dial after of the booth 

in which were displayed to the publie 
the frith varieties of da in tv biscuits man
ufactured by the Christie, Brown Co.,

THE CANADIAN GROCER

Christie, Brown biscuits are now put up 
Situated in the centre of the main 

manufacturers’ section, the booth was 
observed of all observers, and many were 
the questions answered by the courteous 
attendants in charge.

attention involved. They will be intei 
es ted, no doubt, in knowing that in the 
immense factory in Toronto, lithograph 
of which will be observed at the bottom 
of the booth, every girl employe as she 
enters the factory each morning is pro

WUgi

HT|hC;*-ll£

Christie, Brown & Co., Toronto.

Limited. was characteristic of the re- 
liabiiil i and standing of I liai firm The 
booth took the form of a kiosk in white 
and gold, the walls of which were form
ed from the glass-faced boxes in which

Purity, cleanliness and quality are the 
watchwords of Christie, Brown & Com
pany, and while visitors at the fair 
must have been struck by the results 
they may not have realized the care and

vidcd with a clean blouse, apron and 
handkerchief, while each male employa
is given a clean smock and pair of 
overalls, all laundered at the firm’s ex
pense.

■ yv
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a further indication of the scrupu- 
, vare the firm take of all pertaining 
their plant, extensive baths are pro
il on the premises in charge of a 
roll and a male attendant respective- 
ami every employe is required to 
c frequent and regular use of the 

.a. A sanitary inspector is kept con- 
,1 ly in attendance and vigorous 

, mes are constantly in operation to 
jitlain absolute cleanliness.

|iial attention is paid to the quality 
• \erv ingredient that enters any of 

« 'In 1st it*. Hi own products. Kor ili
ac, the Imiter used is the Aery high

est class creamery butter that can be 
obtained and is brought in fresh every 
morning from the creameries.

The factory, as will be observed, is a 
handsome, compact, as well as immense 
place occupying almost an entire block.

The Christie, Brown Company are very 
gratified at the development of their 
business in the west, which is going 
ahead at a rapid pace. Messrs. Scott, 
Bathgate «V Co. lit* Notre Dame avenue 
east, Winnipeg, ale their western repre
sentatives and carry a large and varied 
line of their goods in stock coniinuous- 

Ily. Messrs. Scott, Bathgate & Co. were 
Nn charge of the display.

LONDON TRADE DOINGS
., !iy There Were Two Grocers’ Excur sions on the Same Day—London as a 

Distributing Centre—Preventing a Glut of Fruit.

“While the trade in the Northwest 
has been greatly instrumental in bring
ing about this increase, the general 
prosjierity throughout Canada, and 
the immense export demand for .Can
adian products have been the leading 
causes.

“The growth of the cities and towns 
in Western Ontario, of which lauidoii 
is the huh, has resulted in a large de
mand for London's muniifartiired pro
ducts, and all produce handled exclusive
ly hv merchants of this city.”

The employes of l>. S. I'erriu \ Co., 
biscuit inunufuvtiners, w ill hold at Port 
Stanley on Saturday. August 1. their 
annual picnic, for which great prepara
tions have been made.

Arrangements are being made for the 
program of the annual convention of the 
Master Bakers’ Association of Canada, 
which will he held in this city on August 
14 and 15.

The grorei s of London held excursions 
i -i week.

this was different from former years 
, lii'ii hut one excursion was held.

Mill, each of the two this year was 
i • largely attended and as great a sue- 
i. - as the combined one of other years.

i lie majority went to Detroit on Gro- 
,i is’ Wednesday, it being under the 
•inspires of the London Retail tlroeeis’ 
A-soviation. The Grand Trunk iprovid- 
i .1 a special train and alunit 1.110(1 |kio- 

pii look advantage of the reduced rate, 
. il I lie grocers made the picnic menior- 
ahie by having an enjoyable day to
il her. ,

Bill a laige crowd also went to Nia- 
.11 a Falls, the special Michigan Central 

ham carrying from London and St. 
Thomas upwards of 800 people.

The odd feature of the two grocers’ 
.•.lisions on the same day, and what 
'le il confusing to the general public 

is l lie advertising of both as the picnic 
the Retail Grocers’ Association, 

the cause of the factions was this:
; "V several years two or thiee of the 

• i is have conducted a picnic to Nia- 
i Falls under I he auspices of the 

lail Grocers’ Association that was 
in existence and which was dropped 

' ial years ago. This year, however, 
. i I lit- Pure Food show, it was deciil- 

: o organize the groveis into an asso- 
■ on, which was done, and, thinking 

'Id association entirely dead, the hew 
adopted the natural name of the 
il Grocers’ Association. 

i lie new association became active, 
iig other things stopping a sugar war 
ecu two grocers across the road 

a each other. It decided to have a 
ie and excursion to Detroit, and ad- 

lised it for July 25. Then the foim- 
managers of the Niagara Falls picnics 
'•nised the usual picnic to the Falls 

c the name of the Retail Grocers’ 
elation. Four grocers comjiosed tlie 
mg spirits of the Niagara Falls ex- 

Mon, Messrs. J. Trebilcock, T. A. 
at, F. Harley and F. H. Robinson. 
Tin- new Retail Grocers’ Associa- 
wliieh now numbers among its mem- 
the majority of the grocers in the

city, was led by President ('. 11. Lee and 
Messrs. Hurry Kimahun, John Diprose, 
and W. Lawson, who worked most en
ergetically for the success of their pic
nic to Detroit.

The rivalry all through was good-nii- 
1 incd and perhaps accounted for the 
large crowds that patronized both, pro
curing as it did extra advertising for 
each of them.

The Retail Grocers’ Association came 
out well financially on their picnic and 
are already contemplating another. But 
this one will likely lie to iipriiigbank, 
London’s riverside Summer resmt. A 
meeting will shortly lie called when it 
will he moved that the last Wednesday 
in August he set apart as a picnic day 
just for the grocers, their clerks and 
their friends. The grocers of London 
have found the Wednesday half holiday 
III rough the three Summer months a suc
cess, and members of the association fed 
that they can mark the last Wednesday 
afternoon in no better way then hv the 
proposed scheme.

London grocers have had a good sea
son so far for small fruits. There was 
a time when the local market was fre
quent ly flooded witli fruit and I here was 
trouble in selling. This year I he fruit 
men have so well managed things that 
the method of distribution has prevent
ed glutting of tlie market at any one 
time. The supply has. however, hern 
steady and no decrease ill crop lias liven 
re[K>rtcd from the western peninsula.

The Free Press is authority for the 
statement that amongst the wholesale 
men the local grocers are having their 
share of I lie good times in London, this 
city becoming a bigger distributin': • 
point than ever. On Monday, it asid :

“As a distributing point Isuuloii is^ 
gaining so rapidly t liai the city holds—- 
its own with any other market ingni 
Canada. It has been learned from aBT 
local wholesale man that I he Imsine—fti
done by wholesale grocers has iucreas-H 
ed over 1110 |ier cent, during the pastH 
year. The growth in other lines lia-1 
kept pace with the grocery business, andH 
in some instances has surpassed it. WÊ

MACONOCHIE S ALL RIGHT.
In ” Reports and Analytical Records” 

of a recent number of the Lancet, Lon
don, Kng., under the caption ••Army 
Meat and Vegetable Rations,” Mucoun 
chic Bros.’ goods are leported on a- 
I'ollows from the Lancet laboratory :

We have examined these rations and 
the contents up|>curcd to lie wholesome 
and as regards taste to lie as satisl'ae 
tory as fresh meat. On searching can 
hilly for eviilciire of metallic contamina 
lion we lind none whatever. This i> a 
tribute to |lie method of tinning adopted, 
especially as in one instance the ration 
examined had been in its tin for over 
live yea is. The fact is that this lino 
have for some time adopted a tin winch 
is made and hermetically dosed without 
I lie use of soldering or lead. The edges 
overlap and are pressed together, form
ing a perfectly air-tight joint. More
over, the lid of the tin i> protected from 
coming in contact with the contents In 
interposing a s|ieoiallv prepared parch 
ment. ’I lie method of sealing 1 he lid 
on the till without the use of soldo is 
distinctly ingenious and will lie approv
ed on hygienic grounds.

THE MAN BEHIND.
There’s the man behind the gun. 

And the man behind the loom ; 
There’s the man behind the stove.

And the man behind the boom , 
There's the man behind the bank. 

And the man behind the till . 
There’s the man behind the club, 

And the man behind the quill , 
There's the man behind the horse, 

And the man behind the cow ; 
There’s the man behind the hoc,

And the man behind the plow , 
There’s the man behind the list.

And the man behind the curse ; 
There’s the man behind the pick, 

And the man behind the hearse ; 
There’s the man behind the jokes. 

And the man behind the rhymes . 
But I’d rather be behind them all, 

Than the man behind the times.
—The Hustler.

31 „



TRAVELERS ON A FROLIC
Annual Retirement of the Drummers’ Snack Club to Alton, Ont., for Twenty- 

four Hours of Merriment—Concert, Burlesquers, Sports—New Officers.

Laughter is one of the elixirs of life.
So sayeth the Drummers’ Snack Club, 

and once a year the members cast care 
and 'business ami all seriousness to the 
day-after-to-morrow and hieing them to 
Alton, Ont, give one clear twenty-four 
hours to uninterrupted and uncorruptable 
hilarity. It happened this year on Fri
day and Satuiday last, a Jewish day, 
sundown to sundown.

Fourteen years ago Kobt. Algie, of 
the Alton Woolen Mills, then in the 
general store business, invited a num
ber of travelers to a day’s outing witli 
him. It proved so pleasant they came 
again ami the idea of an organization 
to meet annually took root in the hos
pitable soil of Alton.

Poster Promises.
No paper-and-ink recital of the 24- 

hour doings can convey an adequate con
ception of the fun, but the promises of 
the sheet poster, with which sections of 
the country side were papered, were 
fulfilled to the letter. “The trouble will 
begin about 7.30 on Friday evening, 
when that ‘Canon Hall on Wheels,’ 
known as the Teeswater local, stops at 
Alton to give the atmosphere a rest ami 
to unload the loveliest load of passen
gers it ever carried. Then whoop-la! It 
looks like a collision between a laundry 
and a lunatic asylum. Everybody talks 
and laughs at once. The traveler ami 
citizen do a tug-of-war shake, the smiling 
homeeomer kisses his sister or somebody 
else’s sister, the cousins and aunts over
flow with feminine effusion, children 
shout, dogs bark, and there is great re
joicing in the land. Suddenly, a score 
or more of red coated musicians let loose 
a Hood of inspiring melody, the crowd 
join in. It is necessary to explain here 
that the aforesaid red coats are not the 
Irish (liiards, but the Citizen’s Hand of 
Alton, only some of them are Irish and 
all of them are guardians of good 
music. Then away goes the procession 
to the big tent where is held the famous 
Snack concert.”

It was a Hummer.
That all came is true as travelers 

tales. At the head of the procession 
President Charley Smith, of Hamilton, 
rode in a pony call accompanied by the 
beautiful owner, and he held a small 
white silk banner inscribed:

Twentieth Century 
Drummers’

C. T. A.
Snack.

On one side was tire motto “When Com
merce knocks all doors must open ” and 
on the other “The sample is mightier 
than the sword.” It was decorated 
with the maple leaf, rose, shamrock and 
thistle and was presented to the club 
five years ago by an old lady far past 
the allotted span.

The concert W'as heralded as “a cup 
of musical and intellectual pleasure ex
travagantly filled to overflowing.” It 
was a good one at that, high-class in 
every respect and nobly upheld the high 
reputation of former years, vouched for 
by art attendance of fully 2,000 na
tives. It was held in a big circrts tent 
and the programme was as follows:
Concert Waltzes. ... “ Wave* of the Danube,"... . Wanovic

Citizens’ Band.
Piano Solo...........

E. K. Bowles.
................................ Geo Dixon.

__ Druyt

Highland Dance (in costume).. Gordon Flett.
Vocal Solo........... .“God Made Thee Mine, .......

Mis* Emma Beers.
.............N,ti"

Tlv Drummers Dream. .“When I’m Away From You,

Donald (’ McGregor.
Comic Song....... “ If We Hadn’t Any Ladi1 s .. 

Will .1 White.
l-awilir

Selection.............. .......“ 11 Trovatore,” .. ............
Citizens’ Band.

........ Verde

Recitation............ ............ “ Laska,".......................
Miss Bernice Parker.

... Bernard

Sketch ................. ............ Selected.........................
A. Eccstein. ............. A,,,m

80,18.................................. Frank Bemorse.
Comic Sketch ...,.............. Bay Hill.
Duett...... “Calm as the Night, ’.............

Donald C. McGregor and Mi-s Emma Beers.
Serenade.............. .......Missud

Citizens’ Hand.

JOHN W. CHARLES, The New President.

Night of Noisy Glee.
The night was one uproarious burst 

of niirth for those quartered in “the 
Dormetory. ” The advance notice read 
thus, “travelers will find plenty of com
fortable cots in the old tent near the 
cyclone cellar. Anyone distrrrbing the 
peace may expect an impromptu bath.” 
Rince there never was any peace to dis
turb the livelong night the waters of the 
pond were not rippled. The village was 
serenaded until two o’clock and that 
cheerful and harmless amusement was 
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resumed at five. In the interval whei 
ever repose seemed within hail Con 
Thompson, of Hamilton, would annul 
elate one of Dr. Munion’s advertisi 
truths and add in musically stentori; 
tone, thumb to temple and index fine, 
upward, “Munion! By the great hoi 
spoon, Munion!” It earned him I 
title of “Dr. Munion.”

Dawn came at last. Breakfast w. 
bad on the ground and at 11 o’clock tl 
club’s annual meeting was called to c, 
der by President Charles Smith, 
Hamilton. He spoke a few words in h 
hearty whole-souled way, expressing b 
appreciation of the success achieved til 
year thus far and of the loyal suppo 
accorded him by the executive. The li 
ances showed a good balance on the rig1 
side.

At the concert the night before 
telegram was received conveying grec 
ing and good wishes from Wm. Algh 
now in Europe. On motion of Lt.-< 
Stoneman a reply was ordered.

Election of Officers.
When election of officers was mentio 

ed someone promptly proposed as pre
dent John W. Charles, of H. P. Eokar.li 
& Co., Toronto. The name was receive! 
with uproarious applause. Mr. Chari, 
tried to protest, but they wouldn’t hi 
him and in a twinkling he was pre- 
dent by unanimous acclamation.

Dr. Algie arrived just then and tin 
president seized the opportunity to pi • 
sent the worthy doctor with a vei , 
handsome carving set as a mark of .ip 
predation of his interest in and sell 
denying labors for the club. The dorl. 
made a happy, off-hand reply, homoiou 
reminiscent and appreciative.

Then the election of officers was cm 
eluded as follows :

Toronto secretary—Cecil Hunt.
Hamilton secretary—M. P. Malone
Home secretary—Robt. Algie.
Treasurer—Wm. Irvine.
Toronto executive—Donald C. Ah 

Gregor, Wm. White, Geo. Dixon, Fra 
Bemrose, Wm. Meen, E. R. Bowles, Wi 
Colville, Sol Walters, R. M. Asher, Gc, 
Campbell, Cecil Hunt.

Hamilton executive—Court Thompsn 
P. Smith, Guv Long, Bay Hill, 
Smith, Jack Singe, R. E. Smith, Vi 
Smith, Jack Duffy, Ernie Clark, Cha 
Smith, Lieut.-Col. Moore, Lieut.-Ci. 
Stoneman.

Home executive—Robt. Algie, V i. 
Algie, Dr. Algie, Amos Mason, Wm 
White.

Auditors—Peter Smith, Wm. Colvilb
According, to custom and with great, 

good will, President Charles Smith w., 
created an honorary member for lit 
Aid W. H. MrClarity and A. J. Llo' 
grocers, of Owen Sound, were presci 
and they also were accorded honora1 
membership. The honor roll was swiT 
ed also by the names of those of tl. 
musical talent, not, already on, Gem 
Dixon, Frank Bemarre, E. R. Bowles

Burlesque Ladies.
Luncheon was served in Science HaH 

hv the ladies of the Presbyterian ebun I
Then the burlesquers came upon 11 • 

landscape. A ladies’ baseball game w, 
the first item on the programme i 
sports. The first lady to illumine tin
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i mospliere was Sol Walters, look!hr 
the mama of an army of Arabian 

Hirers. Ex-President Smith came next, 
Poking like nothing that ever happened. 

i In- next to emerge were A. Kccstein 
ml It. E. Smith, young and reckless 
,,miles, and the four performed a cake- 
,iII, within the charmed circle of the 

ml coated band. The rest of the 18 
,.ic wafted into view as their costum

ons completed, then a parade was 
lined and led by the band they march-

id down the village street and back to 
ilie athletic field. The procession was 
marshalled by Will White, an ancient 
Italic, and Cecil Hunt, a regulation cir- 
i us clown, bolh mounted on Dr. Algie’s 
ha> nag, which also wore pants. The 
baseball teams were :

Hamilton \s. Toronto
Mike Malone .................. Sol Walters
(luy Long ........................... It. Asher
i 'has. Smith ..................... Cecil I hint
\ Smith W. I). Walk (Owen Sound) 
It K. Smith M. Thurseson
Peler Smith E. Howies
Ha) Hill .... W. .1. White
II Eccs I ci n ............................... (I. Dixon
Hill Irvine Donald Mcdregoi
i Scott .John Charles

I input'—Lieut.-Pol. Sloneman.
I lie score was, Hamilton IJ, Toronto 

1 As I In1 game progressed, the heal lie 
mg considerable I he ladies gradually ilis- 
• aided I heir at lire, but no one called 
;be police.

Traveler Athletes.
I lie sports included Comfort soap and 

Mclagaiua tea races for the ladies and 
His The other events resulted as fol

lows :

Wheelbarrow race—I Hob Asher and 
'ill Irvine, 2 Thurseson and Tom Scott. 
Early morning call race—1 Hill Irvine, 
Mike Malone.

Dab) show, Donald McGregor anil 
1 lank Item rose, judges—I Florence Scx- 
"ii. 2 James Alexander, 2 Evelyn Me 

! mamma.
three-legged race—I Hill Irvine and 

Holt Asher, 2 (luy Long and H. E. 
smilh.

Egg race—1 Hob Asher, 2 Pete Smith, 
George Dixon.
Eat man’s race—1 Hilly Mills, 2 Sol 

Walters.
Pick-a-back race—I Hill Irvine and Hob 

Asher, 2 Verne Smith & Fraser.

10(1 yards travelers’ race—1 Guy Long, 
2 It. E. Smith, 2 Hill Meen.

Married man’s race—1 Guy Long, 2 
It. E. Smith.

Artists’ race, a dead heat—Donald Mc
Gregor, Will White, Frank Hemrosc, 
George Dixon, Harry Kccstein, Hay Hill, 
Cecil Hunt ; all got Inst prizes, a box 
of cigars.

Handsman’s race—1 Charles Calligan, 
2 Win. Algie, Jr., 2 J. Algie.

Smoking race—I Will .1 While, 2 Alike 
Malone, 2 Sol Wallers.

Seen and Heard.
John Wilson Charles, president.
It. Asher. Toronto, was liist man on 

the ground.
Some pictures of new oltirers failed 

to connect.
It was such a warm time that Hi 

angexille nearly caught lire.

What a pity a group photo was not 
taken of the lady ball players !

Col. Moore wants a concert by trav 
clers put the Colonel down for a song 
and dance.

The Alton band is a wonder, (’apt. 
If. It. Albertson is leader and Dr. 
Algie president.

Where was Mister Charles when the 
dormitory lights went out f Sweetly 
sleeping in his borrowed bed.
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Will Colville was the man who made 
the games go. Ity dint of very hard 
work he cut out all delays.

Sol Walter's lullaby 
lloky pokey. 11ankey paukey.
I'm the IJueen of the Swikvy Swanky . 
And I'm very well, 1 thankee 

At the meeting when they wanted to 
elect an executive. Hill Colville grubbed 
a lantern and started in search of a 
Toronto man. Hut wait till next vcai 

Hill Meen, of Mclagaiua tea wore a 
gown of advertising matter that a 
modiste must tiive made. lint lie was 
strong on ha ehall. ami the shn I 
couldn’t keep Innt from making bases.

K. .1. White, of tlie Mclagaiua Tea 
I'o. drove up from Toronto in his ant.• 
ear with Alls White and a couple of 
friends. The auto was kept luisv all 
day and a good many friends had a 
spin.

PUKE WESTERN CANNED GOODS.
Strange to say, the great majority of 

1 lie Canadian parking houses have failed 
lo lake atlvanlage of the oliv ions oppor 
I unities offered I hem by the Chicago 
packing house revelations. One striking 
exception to this rule has been the 
Manitoba Canning Co of Grande Pointe 
Manitoba Realizing llul l lie present is 
i lie psychological occasion for impiessing 
upon l lie minds of trade a ml eonsumeis 
I liai in their Granite Pointe packing 
house all operations ale perloimed ini 
del strict sanitary rules and that llie 
management welcome inspection, I lie 
Manitoba Canning Co. at once com 
nicnced an aggressive advertising earn 
puign. First the trade were reassured, 
full page space being used in this paper 
to show the grocery anil provision trade 
Ilia I the Manitoba Canning Company 
welcomed investigation and that the 
honest grocer need have no fears in re 
commending the company's goods to a

perplexed publie who no longer knew 
w lull to buy. Then billowed advertising 
directed at the consumer. Anil on July 
211 I lie company published in the \\ tmii 
peg Free Press a letter lo refute the 
statement that Manitoba hail nul a 
packing industry of its own, ami at the 
same lime lhey made plain lo readers 
their cleanly methods, sanitary sur- 
ioumlings and high reputation of their 
products.

MARSHALS OF PARADE
Photo l»y Miss Maiul l"lark. Toronto

A FEW BURLESQUERS AND OTHERS
Photo b> Miss Matul Vlark. Toronto
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rH E CANADIAN GROCER

MAMMOTH GROCER'S PICNIC
Brantford and Hamilton Trade and a Hoste of Friends at the Falls—A Glor

ious Day Most Enjoyably Spent—Winners of the Games.

Tlir nionslei annual picnic of Ihv Ilam- 
iltun .nul Br.iuHotd retail grocers anil 
ilien liienils was livlil al Victoria I'ark, 
Niagara falls, July 1 <S. A rccoril-ljicak
ing crowd alt ended. All available steam 
and electric cals wcic crowded from an 
early boni I'crfcct weather conditions 
prevailed, and everybody enjoyed this, 
the greatest annual grocers’ picnic in 
Vanada Hamilton sent out per (i.T.K. 
ten special trains of nine ears each. 
Brantford sent three special trains. A 
line! picnic ground than the beautiful 
Victoria I'ark, overlooking the great 
falls, could not be fourni in all Canada.

Two bands, the 13th of Hamilton and 
the Duffel in Kilics of Brantford, furnish 
ed good music during the day. All elab
orate programme of sports was run oil 
without a bitch. Comfort soap ladies’ 
race, open to all married ladies, and 
catching the greased pig proved the 
mostly exciting events.

While duck caps bearing the legend 
“Red Rose tea is good tea ’’ were worn 
by many Hamilton and Brantford gro
cers.

Red and blue badges and buttons ad
vertising Victor and N. I', soap Were 
worn by all excursionists from the two 
cities. Al til'll credit is due the several 
picnic committees and the G.T.1L of- 
licials for the way in which they bandied 
the great crowd of ovci ten thousand 
people without an accident of any sort 
to mar. the enjoyment of the day.

The first programme feature was an

DRUMMERS'.SNACK DR. ALGIE, 
Physician, Author, Musician and Good Fellow.

Ï5»

indoor baseball match in the morning be
tween Hamilton and Brantford teams 
for a silver trophy. While the score 
leaned wildly towards Hamilton, Brant
ford put up a plucky light and at no 
time did their opponents feel they were 
having a walk-over. The score was 8 to 
1 and the teams were :

Hamilton—Williams, (1. W. C'aim, M.

Cummings, Donovan, Ab. Hobson, Art 
l.avis, Semmens, Brown, Walter Cann.

Brantford—.1. Cammeli, J. Newham, 
l>. Noble, J Mat bet s, R. Cammeli, II 
Burns, F. Ilarp, .1 Burns, (!. Harp.

The lac ing results were as follows :
I’otalo lace, 511 yards, potatoes III 

yards apart and to be brought in one liy 
one—Fat mer, of Hamilton, Young, of 
Brantford, Brown, of Hamilton.

Single ladies’ fill yards dash—Miss T. 
O'Neil. Hamilton, Miss Julia lloltham, 
Hamilton, Miss Beveistoek, Hamilton.

Shoe taee—Ü Cornell, Hamilton, I. 
Blown, Hamilton, Win. Farmer, Hamil
ton.

Boys’ race, under III, 5b yards — (1. 
Cornell, N. Becker, (I. Kingston.

Association race, open to members — 
J Al. Semmens, J. I.ampman, Art 
l.avis, all of Hamilton.

Wheelbarrow nice, Hill yards—B. Cor
nell and (I. Nortlimon, R. Burns and W. 
< 'ornell.

dills’ race, under 10, 50 yards— E. 
Robinson, A. Callery, G. Hyland.

Men’s open race, 100 yards—R. Kerr, 
W. Farmer, W. Cornell.

Married ladies’ race, 50 yards — Mrs. 
Long, Hamilton, Mrs. Fleming, Ham
ilton ; Alts. Bolton, Brantford.

Clerks' and drivers' lace, 100 yards— 
It. Burns, J. Cochrane, A. O'Neil.

diifs’ race, under Hi, 75 yards—Miss 
J. Beveistoek.

Four-legged race, 100 yards— Brown, 
Brown and Grey ; McQueen, Macdonald 
and Jones ; Farmer, Kerr and Lambert.

Catching the greasy pig, prize, die pig 
—.Vlr. Noble.

Boys’ race, under 15, 100 yards — J. 
McKeever, H. Graham, E. A. llyslop.

Three-legged race, 100 yards—Brown 
and Blown, Becker anil Weston.

Commercial travelers’ race, 100 yards, 
open to travelers from Hamilton and 
Brantford—E. Dore, J. Carroll, O. Grif
fin.

Race for grocers’ wives—Mrs. Yosper, 
Airs. Donald, Mrs. Brock.

Ladies’ Comfort Soap race — Mrs. 
Fleming, Mrs. Donald, Mrs. Carey,
I lamillon.

The baseball match between Big 3 
Special amU Two-in-One resulted in fa
vor of the latter, 20—14. Batteries— 
Big 8, Taylor and lloilingtnn ; Two-in- 
One, Hunt and Young.

I). M. Barton, physical director of the 
Hamilton Y.M.C.A., won the praise of 
all concerned by his work as starter. 
The oilier officials were : Judges—J. A. 
McIntosh, C. W. Griffin, J. I.ampman. 
Clerk of course and chairman of the 
games committee—John Forth. Secre
tary of games—M. Semmens. Treasurer 
—H. P. Boyd. W. J. Jackson, J. G. 
I’riee.

Associated with these gentlemen were 
Messrs. Adam Ballentine, ('has. Peebles, 
Jos. Kirkpatrick, and others, who, un
der the enthusiastic direction of Presi
dent A. G. Bain and Secretary M. R. 
Hill, are responsible for the huge success 
of the picnic.

The greased pig took to the tall lim
ber. Treasurer Boyd, of Hamilton, 
mounted a table.

The Grand Trunk did its work well, 
and to take and return 10,004) people
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without an accident anil in good lintc 
calls for a vote of thanks.

The cash prizes totalled $80.
The evening band concert felt nothing 

to In- desired but more time.

NOVA SCOTIA APPLE CROP.
Some difference of opinion exists re 

rard imr the Nova Seul in apple crop. Ii 
lias been reported a failure. I till com- 
spoinlenl writes :

"It is n very dillieult mallei the

DRUMMERS SNACK FRED. C. HUNT, 
Toronto Secretary.

year to forecast the prospects of the 
apple crop. Reports greatly vary and 
in many eases are conflicting. In some 
localities a splendid ‘set’ is reported, 
and apples are described as hanging us 
thick as currants’ on the trees. In 

other districts the set is said to he far 
below the average. On the whole, 
however, it seems probable that the 
crop for the entire valley will he well 
un to the average, (iravensteins every 
where are apparently a failure, being
small in yield and............. "spotty.'
Kings and Baldwins show up well. Rib 
stones have set very unevenly ami on 
the whole lightly. Russetts are a fail 
ure. Iltlier varieties make a moderate 
showing.

"There will he a decidedly small 
yield of plums, one third or one fourth 
of an average crop. Pears are a total 
failure. The great hulk of the potato 
crop was planted about two weeks later 
than usual, i.e., between the 12th anil 
'21st of June. It. is making splendid 
progress, however, now, and is almost 
certain to go above the average. The 
'bug' is very little in evidence and to 
all appearances will not ‘cut much ice’ 
this Summer. Owing to the lateness of 
the season a considerably small area 
was planted in potatoes this year. All 
other root crops promise exceedingly 
well and pastures are in full bite. Tak 
ing it. altogether the outlook for tin- 
present season is a bright one for agri 
culture, and not unpromising for lit 
fruit raisers, Imt the ijucstion of prices, 
the great determining facts in the lat
ter ease, will mil be decided before the 
end of the year.”
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The Canadian Grocer. CLASSIFIED LIST OF ADVERTISEMENTS.
^GMetf, É.'W.TÔo., Toronto.

McLaren s, W. D„ Montreal. 
fiscnits. Confectionery, Gnm, Etc
Cowan Co.. Toronto.
Kingery Mfg. Co., Cincinnati.
M. I.aui hlan, Huna A Co., Owen Sound. 
Mooney Biscuit A Candy Co., Stratford. 
Mott, John P , A Co., Halifax, N.S. 
National Licorice Co., Brooklyn, N. Y.

; rooms and Brushes.
Woods. Walter, A Co., Hamilton.

, uHued Goods
liait our, Smye A Co., Hamilton.
I Wile ville Canning Co, Belleville Ont. 
liloomtield Packing Co., Bloomfield, Out. 
Canadian Cannera, Hamilton.
Lakeside Canning Co., Wellington, Ont- 
Manitoba Canning Co., Uramle Pointe, 

Man.
Nupance Canning Co., Napan « . Out.
■ ild Hoinvatuad Canning Co., Piéton. 
I’urncr. James A Co., Hamilton, Out. 
inti Tin-
Vine Can Co., Montreal.

‘ NaiiouaPcash Register Co., Dayton, O.
. ash Sales Books.

i artcr Cnime Co., Toronto.
< heese Cabinets.

WalkerBiu and Store Fixture Co., Berlin
i ijars. Tobaccos» Etc-

\mencan Tobacco Co., Montreal.
I'.mpire Tobacco Co., Montreal. 
McDougall, D., A Co., Glasgow, Hoot. 
Payne, J. Bruce, Granby, Que.
Puckett, Geo. B. A Son Co.. Hamilton

I loth es Lines•
Hamilton Cotton Co., Hamilton.

« \koos and Chocolates.
Baker, Walter A Co., Dorchester, Mass. 
i owau Co., Toronto.
I Minn, Wiu. H., Montreal.
I.pps, James, A Co., London, Eng.
I.••aney, Walter M., Co., Boston, Mass. 
Mott, John P.. A Co., Halifax, N.S. 
Peter's Chocolate, Montreal.
Stewart Co., Toronto.

t ompnttng Scales•
< « imputing Scale Co., Toronto.
Toledo Computing Scale Co. Hamilton

( oncentrated Lye•
* illicit E. W.. Co., Toronto.

< ndensed Milk and Cream
Burden's—Wm. H. Dunn, Montreal. 
Truro Condensed Milk Co., Truro. N.S.

< .msulting Chemists.
Kaufmann, W. P., Toronto.

i ounter Check Books. Etc
Ulison Coupon Co., Indianapolis, lud.

• after--CnimeCo., Toronto.

Bulger's, Rose A Lattauiiue, Montreal.
« rockery. Glassware and Pottery.

Howans, Kent A Co., Toronto
Dairy Produce and Provisions

Clark, Wm., Montreal.
Ha a son Commission Co., Toronto. 
i-< aruian, F. W., Co., Hamilton.
Mav Karen Imperial Cheeae tk>. Toronto 
Montreal Packing Co., Montreal.
Park. Blackwell Co.. Toronto. 
i .HT. B. H-, Halifax, N.S. 
itutherford, Marshall A Co., Toronto. 

'Byan, Wm., A Co.. Toronto.

Financial Institutions A* Insurance
Bradstreet Co.

Fish
Ailanlic Fish Co., Lunenburg, X. 4. 
James, F. T., Co., Toronto.
Ijoggie. W S. A Co., Chatham, N. B.
Me William A Eve net. Toronto.
Millman, W. H,, A Sous, Toronto 
Windsor, J W.. Montreal.

Flavoring Extracts- 
Capstan Mfg Co., Toronto.
Imperial Extract Co., Toronto.

Fly Pads
Wilson. Anhdale, Hamilton. Out. 

Foreign Importers
Boyd, Thus., A Co., Liverpool, Eng 
Collwck, Henry, Newcastle on-Tync Eng. 
Doughty, A. C., A Co., Exnulon, Eng. 
Gaitskell. J. H., Liverpool. Eng.
Gregs ni, W. C., A Co., Liverpool, Eng 
Little, Geo., Manchester, Eng.
Murray, Oswald A Co . London, Eng. 
Rapp, Herman, A Co., Liverpool, Eng. 
Scott, David. A Co., Liverpool, Eng. 
Vincentelli, P. A F , Antwerp 
Wickes. Hamilton. A Co., London. Eng.

Fruits-Dried, Green, and Nuts
Davidson A Hay, Toronto.
Dawson Commission Co„ Toronto 
Ih- Y Itarrondo, J. V.. x Co., Bordeaux,
Gibb, W. A., A Co., Hamilton.
Gillard, W. 11. A Co., Hamilton. Out. 
Hilhom, W. W , Leamington, Out. 
James, F. T., Co., Toronto.
Kinnear, Thus., A Co., Toronto.
Lucas, Steele A Bristol, Hamilton.
Me William A Everist. Toronto.
Rattray, D., A Son, Montreal.
Robinson, O. E., Ingersoll.
Smith, E. D , Winona, Ont.
Stringer, W. B., A Co., Toronto.
Tippet, A. P , A Co., Montreal.
Turner, James, A Co., Hamilton.
Walker, Hugh, A Son, Guelph.
Warren Bros. A Co., Toronto.
White A Co.. Toronto.

Gelatine.
Cox. J. AG., Edinburgh, Scotlaud. 
Nicholson A Brock. Toronto.

Grain. Flours and Cereals•
Greig, Roliert, Go., Toronto.
Ham ltou Saratoga Chip Co., Hamilton 
Kirouac, Nap. Ü., A Co., Quebec.
Me Full. A. A., Bolton, Out.
Mclieod Milling Co., Stratford, Out. 
Nicholson A Bain, Winnipeg.
Nicholson A Brock, Toronto.
Peterboro Cereal Co , Peterlwro', Out. 
Quance Bros ., Delhi. Ont.
Tanguay, Alt. T . A Co. Queliec. 
Western Canada Flour Mills Co ,Toronto 
Wils >n, W. II, Co. Tillsonlurg, Out. 
Woodstock Cereal Co., Woudito :k, Uut. 

Grocers— Wholesale 
Balfour A Co., Hamilton.
Battle Creek Health Food Co.. Battle 

Creek, Mich.
Bell, Thus. Sons X Co.. Mont real. 
Campbell Wilson X Howe. Calgara Alla. 
Canada Brokerage Co., Toronto.
Codville Goorgeson Co., Winnipeg. 
Colson,C. E. A Son, Montreal.
Davidson A Hay, Toronto.
Bby, BlainCo., Tcronto 
Eckardt, H. P ,A Co., Toronto.
Gillard, W. H., A Co., Hamilton. 
Kinnear, T.. A Co.. Toronto.
Lucas, Steele A Bristol. Hamilton 
Turner, James, A Co., Hamilton.
Warren Bros. A Co., Toronto.

Grocers ’ Grinding nnd Packing 
Machinery

Coles Mfg. Co., Philadelphia. Pa 
Enterprise Mfg. Co., Philadelphia, Pa. 
Fisher, A. D , Co., Toronto.
Sprague Canning Machinery Co., Chicago

Infants’ Foods.
Keen, Robinson A Co., London, Eng. 

Interior and Exterior Store Fittings- 
Walker Bin A Store Fixture Co., Berlin 

Jams, Jellies, Etc 
Batger s Rose A Ladauime. Montreal. 
Goodwillies Rose A IuHiamiue, Mont real 
Smith, E. D., Winona. Out.
Southwell A Co. —Frank Magor A Co., 

Montreal.
Upton, Thus., A Co., Hamilton.

Manufacturers’ Agents, Brokers and 
Commission Merchants.
Adam, Geo., A Co., Winnipeg, Man. 
Adamson, J. T., Montreal.
Ashley A l.ightcap, Winmi-eg.
Carman, Joseph. Wimiiiieg, Man. 
Carrier, H. wT, (Quebec.
C hey ne, John A, Winnipeg, Man. 
Dawson Commission Ca.Tomuto. 
Dominion Brokerage Co., Calgary. Alta. 
Dunn, Wm. H., Montreal and Toronto. 
Gorham. J W . A Co.. Halifax N S. 
Haszard, Horace. Charlottetown, P.E.I. 
Hughes, A. J., Montreal.
Kyle A Hooper, Toronto.
1 jambe. W. G. A., A Co., Toronto. 
Maclutreii Imperial Cheese Co., Toronto 
Maiden, J. II . Mont real.
Millman. W. H., A Sons, Toronto.
Moose Jaw Fruit A Produce Co., Moose
Nicholson A Bain, Winnipeg.
Radford, Herbert, Winnipeg 
Rutherford, Marshall A do., Toronto. 
Ryau, Win., Co., Toronto.
Scott, Bathgate, A Co., Winnipeg. 
Stevens, H. J., Montreal.
Taylor, W. A., Winning 
Thompson, t}. B., Wiuuipeg, Man. 
Tippet, A. P. A Oo., Montreal.
Watson, Stuart, Winnipeg, Man. 
Wiseman, R. B , A Co., Winnipeg. 

Matches•
Improved Match Co., Montreal.

Mince Meat
Caiwtan Mfg. Co., Toronto.
Clark. Win., Montreal.
Kvarmau, F. W., Co , Montreal.
Lytle, T. A.. Co.. Toronto 
Nicholson A Brock, Toronto.
We the y J. H.St. Catharines.

Office Supplies-
Co|»elatnf Cbattersou Co:. Toronto

Oils
Queen City Oil Co., Toronto.

Oil Tanks.
Bowser, S. F , A Co., Toronto.

Pass Boohs, Etc-
Allison Coupon Oo., Indianapolis, Ind. 

Pickles, Sauces, Relishes, Etc.
Capstan Mfg. Oo., Toronto.
Douglas. J. M . A Oo , Montreal.
Gillard s Pickles, London, Eng.
Holbrook A Co., IjoiuIod. Eug. 
ljytle. T. A.. Oo., Toronto.
Pate nous— Rose A Laflamme, Montreal

Purnell, Webb A Co . Bristol Eug. 
Sutton, G. F., Sons A Coondou. Kng 
Taylor A Pringle. Owen Souinl, Ont.

Polishes -Metal.
Oakey, John. A Sous, Loudon, Eng.

Polishes- Stove
Nickel Plate Polish Co., Chû ag-i.
James Dome, W G. A. Lauil*e A Co . 

Toronto.
Morse Bros., Canton. Mass.

Refrigerators.
Eureka Refrigerator Co., Toronto.

Salt.
Canadian Salt Co., Wimlsor, Ont 
Gray. Young x Sparling. Wing ham, Out 
Toronto Salt Works. Toronto.

Soa,.
Albert Seat*. Montreal.
St. Croix S Mp Co., St. Stephen, X H

Soda —Baking-
Church x Dwight, Montreal.

Starch-
Edwardsburg Starch Co.. Cardinal. On 
St Lawrence StarehCo., Port Cretin

Sugars, Syrups and Molasses.
Canada Sugar Refining to . Montreal 
Dominion Molasses Co.. Halifax, X t. 
Edwardsburg Starch Co.. Cardinal, On 
Lucas, Steele X Bristol, Hamilton.
'* Sugars Limit til, Montreal 
Tipiiel. A. P . A Co.. Montreal.

leas. Coffees, and Spices
Balfour x Co . Hamilton 
Braid, Win.. A Co.. Vancouver, H C 
Ceylon Tea Traders Ass u 
Chase X Sanl»om, Montreal 
Cod ville <leorgson Co.. Winnipeg 
Ewiug, S. H X A. S., MoutrvwL 
Ewing, S. H X Sons, Montreal.
Gillanl. W H., ACo. Hamilton.
Greig, Robt. Co.. Toronto 
Japan Tea Traders Assn 
Koopuiaii. ti. (V, Amsterdam and Rot
Salada Tea Co., Toro i- aud Montreal 
SyiiUngton. T-. Edinburgh Scot 
lŸuroCondensed Milk t'o Frui N S 
Turner, James. A Co.. Hamilton.
Warren Bros.. Toronto.
Wood, Thos., A Co.. Moutreat.

Vinegar and Cider.
White. ColtellxCo., Lmtlun, S. E

Washing Compound.
Fair lank. X k. Do , Montreal 
Gillett, E. W. Co., Toronto.

Woodenware.
Woods, Waiter, A Co., Hamilton

Wrapping Paper. Paper Bags. 
Twine. Etc.

Canada Paper Co., Toronto.

Yeast.
Gillett, E W . Co., Toronto
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WESTERN RETAIL CONVENTION.
111 |n>iiil ni at tendance, the conven- 

ti<)ii ni llie Retail Merchants’ Assoeia- 
limi ni' Western ('amnia, held in Winni- 
jH'g last week. wan not very sal isfaetory 
•mil tin' I'.xi'i'iitive will In' wall a.Ivisvil 
it they lake into serious i-iinsiileration a 
resolution passed at I lie eonvenl ion, a. I - 
vneating a plan l oi I lie représentât ion ol 
the various sections liy duly appointed 
delegates and suggesting some other 
time ol' year tor | lie mid-summer meet
ing. IUder the present haphazard sys
tem all memliers and dealers are en
titled to attend, lull no one feels any 
special responsibility in the ,matter. In 
fill lire it is hoped that there will he a 
systematic scheme of representation 
wheniby each section will send one or 
two delegates and all pails of the coun
try will have a voice in the decisions of 
the convention. Moreover, it would also 
be an improvement if I ne convention 
could be held at some time other than 
Exhibition week, for the Fair presents 
many attractive distractions, and it is 
difficult to get a good meeting.

But while the attendance was not 
large, the .convention was very far from

EDITORIAL

being a failure and a number of im
portant resolutions were passed. A 
full report appears in another part of 
this paper and comment is unnecessary.

1886

MR. TROWERN AND THE MAC- 
LEAN TRADE PAPERS.

At the meeting of the Retail Mer
chants’ Association of Western Canada 
held in Winnipeg last week, President 
Hunter, in the absence at a committee 
meeting of Secretary ('unison, read a 
long letter to Mr. ('unison .from E. M. 
Troweln, the secretary of the Dominion 
Retail Merchants’ Association. That 
letter contained a bitter attack iijhiii two 
of tin- MacLean trade papers, Hardware 
and Metal and The Canadian (initier, and 
it is certainly the right and privilege of 
this paper lo reply to it. In justice to 
Mr. Trowern, we should like to repro
duce Die letter in full, hut Secretary 
('unison takes the ground that it was a 
personal letter, and that it was through 
a misunderstanding on the part of Presi
dent Hunter that it was read in the 
open session of the convention. We 
respect Mr. (‘ouistiti for his honorable 
scruples in (his matter, ,lmt take the 
ground that, the letter having been read 
in ojieit meeting, it became the pro
perty of the association, .and, an attack 
having been read upon this paper in an 
ojM'ii session of the convention, it is our 
privilege to .reply.

As readers of this paper are well 
aware, the two retail associations of the 
west decided in February last lo affiliate 
for certain purposes, and they elected 
a joint executive known as the “Wes
tern Board.” This “Western Board” 
affiliated for ceitain speeilie pur|mscs 
with I lie Retail Merchants’ Association 
of Canada and il was the duly ol Mr. 
('unison, as secretary of the Western 
Board, to keep .in touch with Mr. Tnrw- 
ern, |lie Dominion secretary. (Mr. Trow
ern laid stress last February upon I he 
impoi tance of securing I he support and 
ro-opcralinn of the western merchants 
and 1 lie western merchants responded 
to the appeal.

In the months that have passed since 
the February meeting, several inqio riant 
matters have come up which would seem 
to demand Die attention of the entire 
retail trade of Canada. Western 
merchants were anxious to co-operate 
with the trade in the east and Mr. Cutil- 
sini wrote Mr. Trowern rejieatedly, ask
ing for information and offering assist
ance and support. But, strange to say, 
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no reply was received until the day he 
fore the opening of the convention.

And what was the excuse for mu 
writing! The first reason assigned v\ a 
that certain at tieles had .appeared Iron 
time to time in The Canadian (Inicer an 
Hardware ami Metal, and the second w a 
that he thought it best not to distm 
the slumbers of the western association 
until Die time of their convention. Sun 
ly these reasons are quite inadéquat 
hut .that is a matter for the associai im 
to decide for themselves. The hard 
headed business men of the west may n 
quire a lot of argument to [lersuad 
them that because Mr. Trowern docs m 
like certain articles in the Mael.ea 
trade papers, he is therefore exeiisi 
from answering his correspondence.

In the course of It is letter .to Mr. ( 'mil 
son, Mr. Tiow ern went out of his way l 
attack the editors and management . 
the MaeJ-ean trade papers and also i 
discredit the Ontario Retail Hard wan 
and Stove Dealers’ Association. II 
made the statement lhat the Ontario m 
ganization had not been able lo seem 
sufficient a!tendance at their meeting i 
elect five ollicets—a statement win. 
is Hie direct opposite of the truth, Im 
the motives for which, will probably I. 
well undeistiMid by tile Ontario hard 
ware dealers. In bombastic style be at- 
proceeded to say that the trade in On 
tario and Quebec are thoroughly a roil
ed over the attitude of The Canadi.i 
Grocer and Hardware and Metal, ami 
they are now taking up the matter wit 
the Dominion Wholesale Grocers’ Guilt 
and with the Canadian Manufacture! 
Association, and he was jierfeetly cci 
lain Hint. Hie Mael.ean I'lildishing 
would have to change their plans. Tli 
statement is, of course, too ridiculous i 
deserve serious attention.

The Maclicun trade pajiers desire mil 
I he best interests of the retail trade ai, 
they do not .propose lo be friglilem 
by talk of this kind. All honest an 
intelligent efforts lo promote Hie o 
ganization of I lie retail trade for s. 
protection will, as in the past, have II 
hearty support of this paper.

EXPERTS DISAGREE.
As time goes on the details of Hi 

pure food propaganda will filter into 11, 
■understanding of the masses of the pr, 
pie, but. in the meantime things arc vei 
much unsettled in (lie minds of the s, 
left few, the experts. At a recent n. 
tional convention in Hartford, Conn., •
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Association of State Dairy and Food 
parimcnts, experts all, most of them 
mmissioners charged with the carry-

oil I of state food laws, marked di- 
igrace of view was apparent as to 
■iat legally constituted pure food and 
or food products. One commissioner, 
i instance, declared in the most posi- 

manner that no matter how small 
proportion of preservative nor how 

, unless it might he, when used in 
liisky, I Kit 1er, milk or other foods is a 
oison. Another delegate declared in 

i ms quite as strong that any drug or 
icmieal becomes only poisonous when 
fatal dose is taken.
rme food regulations should aim pri- 
iiiilv at two things, to insure the mar
ling of only healthful and clean food 
,.ducts, and to provide that consumers 
.all have the fullest knowledge of what 
a.i are buying.
Strawberry jam as the experts under- 
ainl it, a concern of fruit boiled in 
.a,ir and water, may he too expensive 

i n some consumers, and if they can 
, i a healthful, palatable and nutritious 
institute composed of apple pulp, glu- 
..so and timothy seed, why not so long 

11 is not sold to them as genuine 
Haw berry jam. They should know 
l.al they are bu> ing. If we were re
in-led absolutely to jam as the (lic

it.>naiy delines it, many a boy and girl 
..itId be deprived of one of the joys of 

) .aiIII.

DARK PLACES IN THE CODE.
I lie absence of clear and definite i lit en

nui in section 52(1 of the Criminal Code 
causing the wholesale grocers of Can- 

ala much expense and annoyance. They 
unteil this out to the Government 
..ni bs ago and asked, not that I heir 
■o' ta I ion and its methods he declared 
al. but that the act be made plain, 

nut it lie made to mean unequivocally 
l.al the Government thought in the 

■ •iblir interest it should mean. They 
i.tended that everything the Grocers’ 
..tld had done was morally and com- 

h iriully above reproach. But what 
.1 asked I lie Government to do was to 

"'l>e the code plain and not a mere 
aiici of opinion bandied between judges 

■ al lawyers. The grocers have no de
le to he lawbreakers, but as the code 
anils now the best lawyers in the 
untry cannot tell them whether they 
e or not.
' hder the circumstances it seems 
n.nge that the Government having had 
iplc notice should allow the session of 
irliament to conclude without any 

1 *T*s being taken to remedy the situa- 
"ii. It is a question affecting every 
isiness interest of the country, the 

lit to trade organization and agree- 
.ent.

Now comes word that Sir Wilfrid Lau
rier has promised that the Government 
shall take the matter up at the first ses
sion of Parliament next year and that 
he expresses the view that those engaged 
in business should have an equal right of 
organization with labor men. This is 
satisfactory so far as it goes, but why 
should the intention of the law he left 
in obscurity for a year ?

NEW FACTOR IN FRENCH TRADE.
Another indicator pointing to Canada's 

increasing purl ion in the world of trade 
is I he formation of a Canadian section 
in the British Chamber of Commerce of 
Paris, France, ft should lie also an in- 
llncntinl agent in developing the present 
not inconsiderable commerce between 
France and Canada.

As yet Canada has the big buying end 
and small selling end of tliis business. 
In the year 1005 the Dominion bought 
from France goods to the value of $7,- 
201,000 and sold to it i|>1.011,000 worth. 
The principal items in this bill of lading 
weie, fish and produce of, mostly lob
sters, $OOS,Oftft: minerals and metals and 
manufactures of, $44.SOI); wood and 
manufactures of, $131,000; breadstuff-. 
$211.000. Canada sold that year $2,- 
704,000 worth of canned lobsters and 
France took more than a tilth of the 
output, $5Sft,000 worth. The only two 
1 letter customers were Great Britain and 
the United States. Of the metal pro
ducts, the largest item was agricultural 
implements, $300,000. The other inqwir- 
tant article under that heading was as
bestos, $45,000. While exporting over 
$12,000,000 worth of butter. France 
bought from us last year, as a beginning. 
$14.000 worth; but of cheese not a pound.

The British Chamber of Commerce. 
Pans, has issued circulars calling atten
tion to the Canadian section, setting 
forth the advantages of membership and 
inviting Canadian manufacturers to join.

“The committee appointed for this 
purpose,” runs the letter of the presi
dent, “is eom|>osed of gentlemen well 
acquainted with Canadian requirements 
and will attend to all inquiries relating 
to Frnneo-Canadian business. We have 
reason to believe that there is a large 
field in France for Canadian produce and 
manufactures.”

The Chamber was established in 1S72 
and the circular areonipanying the presi
dent's letter says;

“It offers to its members the experi
ence of thirty-four years of continental 
business, and has unique opportunities 
of affording information on channels of 
trade, of putting British houses in touch 

3!)

with likely agents, of indicating trade 
openings and markets, of explaining 
French methods of business t w hich, 
needless to say. differ in many ways 
from hnglish ) and of ad*, isiug on such 
important subjects a~ the best means of 
advertising and otherw ise bringing goods 
bcloro the French purchaser. The Cham
ber also obtains for its tiicmlivrs informa 
lion on the commercial standing of 
blench linns. Notice ol pnqivscd cole 
mercial legislation, customs regulations, 
inventions in France capable of inter
esting British manufacturers, and ~iati- 
tieal and general information ol all 
kinds are transmitted to members bnili 
directly and through the medium of |lie 
t 'handler's monthly circulars and n 
ports.”

With the recent extension ol the ......
mertial treaty with France, the estate 
lishmetit ot a direct line ol’ steamer- and 
the formation of a Canadian Chamber of 
Commei- e in I’aris. Canada's -ale- to 
France should materially increase. That 
llieie is ample room lor development *t- 
sliown by the iitqmrts into France of 
goods which Canada brings p. the mai 
kets of the world, grain and grain pro 
ducts, $22,IMMt,OIK); cheese. .$tl,tMNI,tNNI; 
machinery, $22.4tHU>00; meal. $1,200,- 
000.

CANADIAN PRODUCE IN ENGLAND.
A recent despatch from England com

ments on the utterances of an English 
paper, the Newcastle Daily Chronicle, 
which commends very highly Canadian 
Initier and cheese. Canadian produce 
was brought to their notice particularly 
through the action of a Montreal ex
porter, who is advocating a more -iiin- 
geiit iiisj met ion of butter and cheese 
inanufaeliiring. Speaking editorially of 
Canadian goods, this paper say> that 
they are possessed of a deservedly high 
reputation in the Old Country. It is 
very encouraging to those interested in 
the Initier and lieese exporting trade 
locally to know that their efforts I i- 
waiils maintaining the high standard, lor 
which Canadian goods have long been 
known, are publicly recognized in I be 
.Mother Country. The Newcastle Chron
icle states further that if Canadian manu
facturers show themselves willing I i 
promote a system which will absolutely 
guarantee the purity of Canadian Init
ier and cheese their reputation will soar 
even higher. This is a fact, and there 
is every reason why Canadian exporters 
should do all that is possible to ensure 
purity in the manufacturing of these 
articles, ft is only possible to do this 
through the ro-operation of farmer, fae- 
torymau and exporter.
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QUEBEC MARKETS.
Montreal, August I, 1906. 

Trade Hi grocery lines lias been mov
ing along very saiisfaelorily during the 
week. Km the time of veal' business has 
been quilc good, the size of orders re
ceived In jobbers being encouraging. The 
market this week does not present any 
new feature of interest. The various 
grocery lines have been moving along 
steadih at prices which are well main
tained.- In canned goods nothing new 
has developed. The trade is anxiously 
awaiting the new price lists, but they 
have not yet been forthcoming. Corn is 
becoming scarce. In some quarters there 
is talk of a short crop owing to the hot 
weather. Sugar is moving out steadily. 
It is thought in some sections that 
there will be an advance in prices short
ly. but this is entirely problematical. 
.Japan teas continue interesting. There 
is a report current that there will be no 
third crop teas, while, as is well known, 
second crop are very short. Molasses is 
unchanged since last week. The market 
is firm. Dried fruits are moving along 
about as usual at this time of yeal. 
while coffee and spices present no new 
features. Kvaporatcd apples are almost 
an unknown quantity. Some holders of 
small lois are talking 16c. The report 
circulated recently to the effect that the 
bean crop had been more or less serious
ly damaged bv insects has not been con
tinued and dealers are not inclined to 
credit the story.

Collections have been very satisfactory 
during the past week, and jobbers feel 
that the fact of there being more money 
in circulation, as evidenced bv the re
turns will help business materially.

CAN Mil) GOODS—(.'aimers have not 
ut issued their price lists. It is said 
however, ’that the lists will he out in a 
week oi ten davs at most. Considerable 
activity prevails in canned goods. Many 
orders are being booked for different 
lines for future delivery at open prices. 
Spot salmon is in very good demand, 
while there is considerable inquiry for 
future Tomatoes are unchanged since 
last report. l’cas are moving out very 
Well, as is corn also, it is stated by 
some that corn is rapidly becoming 
cleaned up. The present warm weather, 
according to those in a position to 
know, may have the effect of insuring a 
short crop this year. Canned fruits are 
in fair request.

Group Group 
No. 1. No. 2.

Cherries -
2 s, red, pitted............................................... 2 124 2 10
2's, red, not pitted........................................  1 67$ 1 65
2 s, black, pitied ........................................  2 121 2 10
2 s, black, not pitted................................... 1 67$ 1 65
2's, white, pitted.......................................... 2 32$ 2 30
2's, white, not pitted................................... 1 92$ 1 90

Currants—
Red, heavy syrup.............................................  1 60 1 574
Red. preserved.................................................. 1 b0 1 77$
Black, heavy syrup........................................... 1 77à 1 75
Black, preserved .......................................... 2 07$ 2 05

Gal. apples ..........................................................  2 77$ 2 75
Gooseberries—

Heavy syrup................................................. 1 90 1 87$
Preserved ...................................................... 2 12$ 2 10

Lawton berries—
Heavy syrup..................................................  1 77$ 1 75
Preserved........................................................... 1 95 1 92

Yellow, Hate, 1$ .
" “ 2 .

" 2$
“ M 3..

whole 2..,
White............. 2...

'* ...................2$...
" ............ 3...

Pie..................3...
Pie, not peeled, gal.

. 1 70 

. 1 90 

. 2 60 

. 2 85

. 1 75 
, 2 5U 
, 2 70 

1 274 
3 57|

2’s, Damson, liçht syrup

24i
heavy syrup .

3 s

2's
2's
2$s
3 s 
Gals. 
2 s 
2 s 
24 a 
3’s
Gals.
2’s
2$'s
3s

“ standard...........
Lombard, light syrup . 

*• heavy synip.......

11 standard..................
Green Gage, light syrup ... 

41 heavy syrup...

“ standard 
Kgp, heavy syrup.........

Tomatoes
3-lb. tins, perdoz — 
Gallon tins, per doz .

FISH

1 674
1 874
2 .‘74 
2 82$

Pie, peeled....................................................  4 52$

Flemish beauty 2......................................... 1 65
44 “ 2$........................................ 1 974
44 “ 3.......................................... 2 12$

Bartlett............ 2.........................................  1 80
'• ................ 2$........................................ 2 17$
44 ............ 3.........................................  2 32$

Pie..................... 3.........................................  1 271
Pie, not peeled. .3..........................................  3 81
Pie, not peeled, gal.....................................  3 27$

Pineapples—
2's. sliced................................................................
2 s 44 grated.................................................
3’s 44 whole...................................................

Raspberries —
Red, light syrup .......................................... 1 42
Red, heavy syrup.......................................... 1 67
Red, preserved.............................................  1 87
Black, heavy syrup..................................... 1 62
Black, preserved..........................................  1 77

St rawberries—
2's, heavy syrup................................................1 52j
2 s. preserved................................................. 1 67j
Gallons, standard.......................................  5 27

VEGETABLES
Asparagus —

2's, tips ......................................................... 52$
Beets, sugar........... ............................................ 0 85

Bea2'a, wax.......................................................  *0 82$
2’s, refugee..................................................... 0 85

Corn—
2- lb. tins, per doz............................................0 85
Gallon, perdoz............................................... 5 00

2's, standard (No. 4) .................................. 0 674
2 8, early June (No. 3).................................. 0 75
2's, sweet wrinked (No. 2)...........................  0 874
2's, extra fine sifted (No. 1)......................... 1 27$

Pumpkins—
3- lb. tins...................................... .......................

Rhubarb—
2's preserved................................................ 1 174
3’s, preserved ..............................................  1 92
Gallons, standard........................................ 2 65

Spinach-
28, table........................................................ 1 42$
3’s, table....................................................... 1 8244
Gallons, table.................................................. 5 02

Squash —
3-lb............................................................................

I 25
3 55
4 50

1 62$
1 95
2 10
1 77$
2 15
2 30
1 25
3 77$ 
3 25
2 50

2 25 
2 35 
2 50

1 00 
1 20 
1 57$
1 85
2 95 
1 05 
1 35 
1 62$ 
1 90
3 15 
1 15 
1 47$
1 72$
2 00 
3 45
1 52$ 
1 80
2 10

1 40 
1 65 
1 85 
1 60 
1 75

1 50 
1 65 
5 25

2 50 
0 95

#0 80 
0 82$

0 65 
0 72$ 
0 85 
1 25

0 SO

1 15
1 90
2 62

1 40
1 80 
5 00

1 20 
3 02$

Lobster, tails ..........................................................
44 Mb. fiats ...................................................
44 $-lb. flats.....................................................

Mackerel .................................................................
Salmon, Horse Shoe, Maple Leaf, Clover Leaf.
1-lb. Tails, 5 eases and over, per doz.....................
1-lb. 44 less than 5 eases, 44 ................
1-lb. Flat, 5 cases and over, 41 ................
1-lb. “ less than 5 cases, “ .................
Arrow brand, 7$ vents less.

1-lb. 44 5 cases and over, 44 ................
-lb. “ less than 5 eases, 44 ................

(Ow Inlet.
4->b. Flat, 5 eases and over, 44 ................
$-|h. “ less than 5 cases. 44 ................
41 This'le " baddies, 4 doz. 1-lb. fiats, per doz. .. 
Canadian kipneredh°rring,4 doz. ovals,perdoz. 

4 fresh herring in tomato sauce, 4 doz.
ovals, per doz.....................................................

Canadian plain herring, per doz...........................
Scutch kippered herring, per doz.........................

44 herring in tomato sauce, per doz.............

.... 3 50 

.... 3 85 

.... 2 00 
1 00 1 25

. 1 55 

. 1 574 
. 1 67$ 
. 1 70

. 1 00 

. 1 02$

. 0 95 
. 0 97$ 
. I 20 
. 1 00

. 1 00 
. 1 00 
5 1 40 

1 30 1 35

SCO Alt—Good business in sugar is re- 
40

ported on all sides. Orders received by 
jobbers are very satisfactory. Drives 
bave been well maintained to date, bill 
there is a possibility, though not a cer
tainly, of an advance shortly. Kxisting 
conditions make this statement possible, 
but only time will tell whether or not 
the advance anticipated in some quar
ters will be realized.
Granulated, bbls..................................................................|4 20

" $-bbls.......................................................... 4 35
" bags.............................................................. 4 15

Parle lump, barrels .........................................................  4 75
44 “ half-barrels..................................................  4 85
" “ boxes, 100 lbs...............................................  4 75
“ “ boxes, 50 lbs.................................................. 4 85

Extra ground, bbls.......................................................... 4 60
'• “ 50-lb. boxes............................................ 4 70
44 4 4 25-lb. boxes............................................ 4 8U

Powdered, bbls................................................................. 4 40
44 50-lb. boxes....................................................  4 60

Phoenix.............................................................................. 4 05
Bright coffee....................................................................... 4 00

“ yellow...................................................................  3 95
No. 3 yellow....................................................................... 3 90
No. 2 44   3 81
No. 1 44 bbls.................................................................. 3 70
No. 1 11 bags.....................  3 65

TKA—The .Japan market is strong al 
present. Buyers arc coming forward 
now, apparently realizing tliat il will 
mil profit them anything io hold off any 
longer buying second crop teas. The 
prices demanded have seared many up to 
llie present. We have been informed by 
reliable parlies that second crop Japans 
will be “cnoi moously” short, while 
there will be no third crop. Ceylon 
greens are inclined lo be stiller. Good 
prices are obtainable for good quality 
teas.
Japans—Fine ..........................................................  0 26

Medium ...................................................  0 20
Good common ................................................
Common...................................................  0 13

Ceylon—Broken Pekoe .........................................  0 25
Pekoes....................................................... 0 17
Pekoe Souchongs.....................................  0 15

0 30 
0 23 
0 18 
0 15 
0 38 
0 20 
0 20 
0 18

_______ ysons ............................ 0 17 0 18
Hysons ....................................... 0 16 0 17
Gunpowders ..............................  0 13$ 0 14

China greens-Pingsuey gunpowder, low grade.. 0 11 0 15
44 44 pea leaf___  0 19 0 22
44 44 pinhead 0 28 0 32

Ceylon greens
Souchongs 
-Young Hyi

S Y KIT'S AM) MOI.ASSKS— A linn 
feeling exists in the molasses market 
Trade is not very la'rge, orders being of 
no great size, tint the trade, such as it 
is, is in a healthy condition.
Barbadoes, in puncheons..........................

....................... 0 33$

Antigua..........................................................
Porto Rico......................................................

.. 0 02i
14 4-bbls...........................................
“ f-bbls...........................................
" 38$-lb. pails................................
" 25-lb. pails..................................

Ca?es, 2-lb. tins, 2 doz. per case...............
“ 5-lb. 44 1 doz. 44 ...............
" 10-lb. 44 $ doz. -4‘ ...............
44 2n-!h. 44 $ doz 44 ..............

...................... 0 021

....................... 0 90

......................  2 25
............ 2 10

KOKKIGN DRIKD FRUITS — Fairly 
good business is passing in dried fruits 
The market lias not changed materially 
during the week. Valencia raisins arc 
unchanged. Very good demand for seed 
ed stock is reported. Currants are moi 
ing along about as usual. Nuts are still 
upward in tendency as regards prices 
Brazils will, it is said, be very short 
this year, only half a crop being ex 
peeled. Tarragona almonds are still ad 
vancing. Filberts are stiffer than they 
were last week. Almonds are also in 
elined to go higher.
Valencia Raisins—
Fine off-stalk, per lb..........................................................
Selected, per lb....................................................................
Layers, " .....................................................................

0 05 
0 05$ 
0 05$

^137717325
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Dates, Hallowees, per lb ......................................... 0 04 0 044
Californian Evaporated Fruits—
Apricots, per lb...........................................................  0 IS* 0 14
Peaches, ............................................................  0 121 » 14
Pears, 11 ............................................................ 0 13j 0 15
Malaga Raisins—
London layers...................................................................... 3 85
" Connoisseur Clusters ".................................................... 2 50

“ " 1-boxes..........................................  0 80
Royal Buckingham Clusters," *-boxes......................... 1 10

“ " boxes............................  3 50
" Excelsior Window Clusters,*'....................................... 4 50

“ " is..................................... 13
Californian Raisins—
Loose muscatels, fancy see<lcd, in 1 lb. pkgs. ... 0 001 0 09*

“ " choice seeded, in 1-lb. pkgs— 0 081 0 09$
" “ 2 crown.................................... 0 07 J 0 08
" " 3 crown....................................  0 08 0 08|
•' " 4 crown..............................................................

Prunes— Per lb.
30-408 .........................................................................  0 091 0 00*
40-508...........................................................................  0 08* 0 09
50-608 ...........................................................................  0 08 0 08*
60-70s............................................................................ 0 07* 0 08
70-808 ...........................................................................  0 07 0 071
80-90s............................................................................ 0 06 0 06$
90-100s................................................................................... 0 06
Oregon prunes (Italian style), 4i)-50s............................  0 08*1

" " 50-60s ........................... 0 07»
Oregon prunes (French style), 60-70s............................  0 07*

“ M 90-1008 ........................... 0 06
“ M 100-1208 ........................... 0 05

Currants—
Filiatras, uncleaned, barrels............................................ 0 05*
Fine Filiatras, i>er lb., in cases............................... 0 06* 0 07

“ cleaned......................................... 0 00*
“ “ in 1-lb. cartons......................... 0 07

Finest Vostizzas “ ..............................................  0 06* 0 07*
Amalias “ ........................................................ 0 06
Huliana Raisins—
Sultana raisins, per lb...............................................  0 06* 0 08

“ “ 1-lb. carton.............................................. 0 09
Eleme Table Figs—
Six crown, extra fancy, 40-lb. tioxes...................  ......... 0 13
Four crown, fancy, 10-lb. boxes....................................... 0 09
Three crown................................................................0 J7* 0 08
Glove boxes, fine quality, per box................................... 0 11
Fancy washed figs, in baskets, per basket..................... 0 20

“ pulled figs, in boxes, per box.............................  0 22
" stuffed tigs, " “ .............................. 0 28

12-oz. boxes.................................................................  0 06* 0 07

('OFFICE—Nothing new has <lrvt-ln|>ril 
in the coffee situation since last report.
I in si ness continues about as large as 
usual at this time of year.

Jamaica........... ................................................ 0 10* 0 11
Java............................................................................... 0 18 0 22
Mocha ................................................................... 0 19 0 22
Rio, No. 7 ..............................................................  0 09* 0 10
Santos..........................................................................0 10* 0 11
Maracaibo .................................................................. 0 11 0 13*

SPICKS—Conditions in tlie spiceimar
ket remain unchanged since last week. 
Reports received from primary markets 
are along the usual tenor of those re
cently received in Montreal.

Per lb.
Peppers, black..........................................................  0 16 0 22

„ white ........................................................ 0 25 0 3r.
Ginger, whole............................................................ 0 16 0 24*
Ginger, Cochin.........................................................  0 17 0 17*
Cloves, whole............................................................ 0 17 0 32
Cream of tartar......................................................... 0 25 0 3u
Allspice......................................................................  0 12 0 15
Nutmegs.....................................................................  0 3U 0 55

EVAPORATED AITI.KS—Slocks air 
said to he cleaned up entirely. This has 
been said so many times within the past 
two or three months, however, that it 
is hard to say just how stocks sMnd. 
It is probable that supplies are well 
nigh exhausted. In some sect i nis hold
ers of small lois arc talking I tic. and in 
some cases this ligure has teen obtain
ed.

MAPI.LC PRODUCTS—No change is 
noticeable in llifl market tl is week Bus
iness passing is not large.

Maple syrup, in wood, per lb....................................  0 05* 0 06*
" in large tins............................................0 <6* 0 07

Pure Townships sugar, per lb — .....................  0 07 0 07*
Pure Beauce County, per lb....................................... 0 07 0 08

IIONEY—Fairly good business is be
ing done in honey for the time of year. 
Dealers are still asking I4ie. to 15c. for 
comb honey, which is arriving in fairly 
large quantities.

White clover comb ho ey .....................................0 14* 0 15
White clover, extracted i.nt............................................ 0 U8
Buckwheat .................................................................  0 06 0 06*

RKANS—The stoi, ricntlv circulated 
to the effect that the h 'an crop had been 
more or less damaged by insects has 
not been confirmed, and it is now re
garded as no more than a rumor. Nu
merous other rumois are afloat, as

usual, Iml nothing definite van he stated 
as. yet. In some quarters somewhat 
lower prices are looked for next season. 
There is no change in the conditions at 
present.
Choice prime beans..........................................................  1 60 1 65
Lower grades.......................................................................  155 1 60

HICK AND TAPIOCA—There is noth
ing new to report in the rice situation. 
Orders received are for immediate deliv
ery. Tapioca is practically out of the 
market. A large Montreal jolihci speak
ing of the situation said : “F'ullv iiinc- 
1 enths of the wholesalers in Montreal 
are without any stock of tapioca. Or
ders for this article can not be booked 
Plantation owners a>e not offering any
thing and in consequence the jobbing 
trade finds it impossible to obtain sup
plies. It is uncertain wliv the planters 
are holding hack, hut it is a fact never
theless. Those jobbers holding anv s 
at all are asking in most cases 8c., 
though some sales have been made 
71c." -Under these circumstances 
quotations, 71c. to He., are purely in 
nal.

B rit e, less than 10 bags...............................................
C rice, in 10 bag lots......................................................
C rice, in less than 10 bag lots.................................
Tapioca,medium |»earl................................................... 0 07* 0 01

LAST MINUTE PROVISION MARKETS.

Montreal, Thursday, Aug. 2. 1906

Bl'ITEK Yrrket firm. Demand stvud> Fiuv 
Townships quoted 22 to 23c

CHEESE Ka.ier feeling iu market Demand 
light. Finest « nlario, Hi to ll*c; Town-hips, 
il» to 11 ?e ; tjuehecs, U'uc.

EGGS M.i ket steady under fair demand. Selects, 
2) to 2V : No. 1 candled. 17‘ - to 18c.

PROVISIONS Market firm in tone. Liv» hogs 
continue :i.m. Dressed hogs also firm at Sll per 
UOlt s.

claimed they could get $ I. ju>t a- 
easily. Prices on the new salmon pack 
are not yet out. and the trade is curi 
ous to know what they will he The 
market lot-ally i> very firm and low 
grades as well a> the choice brands art- 
said to he getting scarce.
Group No. 1 comprises

"Cana.la First, “ Little Chief. “ Log Cabin. “Horse
shoe " and “ Auto brands, also all private brands.

Group No. 2 comprises 
“ Lynnvalley, ' "
“Thi ' MM

Maple Leaf. “Kent 
listlv, anti “Grand River brands.

Group No. 3 comprises 
“GloJ»e, ‘ “Jubilee,

Apples, standard, 3 s............
" preserved, 3 s..........
“ standard, gal..........

Blueberries -
2 s, standard....................
2», preserved..................
Gals., standard................

* White Rose, and “ Deer

Group GroupNo. Î 2 amP5

1 02i02* 
271

solid pack
2 s, black. H H.....................
2 s. “ preserved........
Gals., black, standard ... 

" “ solid pack ..

2 s. white Niagara ... 
2* s. white Niagara .

• Ufa Niagara ... 
Gal , white Niagara.

Goose l»er ries
2 s. H H.......................
2 s, preserved................
Gals., standard..........

" solid pack........

Lawton berries 
2 s. H »

3 07» 
5 02*

. 8 02*

. 1 421 
1 77 
1 97 
3 52

1 90
2 12* 
6 021 
8 02*

2 s. preserved ... 
Gals . standard .

ONTARIO MARKETS.

F’U I 'Tt VI’luNS 
GUl.liN APPI.ES *•'!.
SI 11.\ li l eft st rung.
('lll-’F'KK lining higher.

Tun into. Aug. J. PMNi. 
The gnu-cry trade this week lias been 

\cry satisfactory. Sugar lias occupied 
more than its average one. third of the 
business don ■ and the feeling regarding 
it is that a rise is past due. The in 
formation lias been received here that 
the rise w ■ III have taken place had it 
not been f r Montreal importation of 
some F'u n-.an sugar, and the Cana 
dian refiners did not want to give the 
interlooc.• more room to move in. 
Otherwise the market has been very 
steady and "very few changes or fluctua 
tions are noticeable in the grocery list. 
F'igs, like so many other dried fruits, 
are going to be rather higher this year. 
Tomatoes are interesting some jobbers, 
but the situation is practically un
changed. There will be enough of the 
old stock to go round till the new- 
comes in. perhaps a little more. Castile 
soap has advanced Ac. a pound.

CANNED GOODS — Trade continues 
steadv. Gallon a miles have been ad
vanced by some houses to $.!, and the 
stocks are very limited. There is an 
ample supply of tomatoes. Some 
houses are selling at $1.15. hut it is

41

1* 6, yellow (flats) .............................................  1
2 s. yellow ............................................................. 1
2* 8, yellow............................................................ 2
3 s. yellow .............................................................  2
3a, yellow (whole).............................................. 2
2 s, white .............................................................. 1
2*s. white.............................................................  2
3s, white..................  2
3 s, pie..................................................................... 1
Gal , pie. peeled.................................................  4
Gal.. pie, not peeled........................................  3

2 s. Flemish Beauty.......................................... 1
2* ». Flemish Beauty.........................................  1
3s, Flemish Beauty...........................................  2
2 s, Bartlett..........................................................  1
2* s. Bart left......................................................... 2
3s, Bartlett...........................................................  2

Gal., pie, peeled................................................. 3
Gal., pie, not peeled.........................................  3

Pineapple
2 s. sliced..............................................................  2
2 s. grated.............................................................  2
3 s. whole...............................................................

.............. 0 92*

.............. 1 471
3 s, heavy syrup ............................... 177» 

............ 2 97*
Plums, Lombard

3's, heavy syrup................................. ............. 1 77

Plums, greengage

1 27
2* s. heavy syrup 1 52
3's heavy syrup............................. 1 32

3 47
Plums, egg

.............. 1 82*.......i ul
Raspberries. Red -

2 s, L. 8. (Shatferberries)..............
2» H 8.................................................

..............  1 42*

2 s, preserved ...................................
Gals., standard................................. 5 27

Raspberries. Black —
2 s, black. H S .............. 1 62*
2‘fc, preserved..................................... :::::::: IS

'* solid pack.......... .....................
Strawlierrivs

2 a, heavy syrup...............................

.............. 8 72?

1 00 
1 25 
3 00

0 92* 0 90
1 42* 1 40
3 25 4 00

tuck Cherries -
2 s. red, pittetl......................................... 2 10
2a, “ not pitted............................... 1 67 1 65

• at 2 a, black, pitted............................. ..........2 12 2 10
i in* 2 s, “ nut pitted........................... 1 67 1 ho

2 a, white, pitted 2 32 2 30
iiiii- 2 s. “ not pitted — 192 1 X'

Gallons, standard, not pitted ........ 7 12 7 lo
“ pitted.................. .......... 8 »>2| 8 60

3 15
3 25
3 15

Currants
1 57*

2 s, red. preserved................................. .......... 1 1 77
3 25 Gala , retl. standard........................... ........ 4 77 4 75

7 00
1 75
2 05 
5 00
8 00

1 40 
1 75 
1 95
3 50

1 87*
2 10 
6 00 
8 CO

1 77*
1 95 
5 52*

65
97*
12*
80

80
27*

”1ai*

1 75 
1 92*
5 50

1 67*
1 871
2 57* 
2 82* 
2 35
1 71*
2 47*
3 67* 
1 25
4 50 
3 55

1 62*
1 96
2 10
1 77*
2 15
2 30
1 25
3 77* 
3 25

2 in 
2 V» 
2 70

0 '.si 
1 15
1 45

2 95

0 95
1 2U 
1 50 
1 75 
3 15

1 011 
1 25 
l 50 
1 80 
3 45

1 52* 
1 80
2 10

1 40 
1 65 
1 85 
5 25 
8 25

1 60
1 75 
5 CO 
8 25

2 n
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VEGETABLES.
Asparagus, California—

2's, Canadian.................................................. 3 00

2‘s. sliced, sugar and blood red ..
2's, whole, “
3 s, sliced, "
3's, whole, “

2‘s, golden wax...............................
2‘s, refugee......................................................  0 85
3 s..................................................... ’
Gals................................................
2 s, crystal wax..............................
2‘s, red kidney ...............................

Gals, standard ..............................
Is, Baked, plain............................................... 0

tomato sauce 
chili sauce.......

tomato sauce...
chili sauce.......
plain (tiat or tall)...................... 0
tomato sauce (flat or tall) 
chili “ “

Is,
Is.
2 s.
2 s.
2 s,
3 s,
3 s.
3's,

Cabbage—
3‘s.................................

Carrots —
2 s.............
3 s................................

Cauliflower—
2's.................................
3‘s.................................

2 s.................................
Gal., on cob................

Parsnips—
2 s.............
3‘s.................................

Extra fine sifted, 2 s
Sweet wrinkle..........
Early June.................
2's, standard................

Pumpkin—
3 s.................................
Gal..............................

Rhubarb —
2‘s, preserved............
3 s “ ...........
Gal., standard...............................................  2

Spinach—
2‘s ...
3_s ...

Squash -
3‘s...................................................................... 1 02* 1 00

Succotash -
2‘s.....................

Tomatoes —
3‘s, all kinds...
Gal. all kinds.

Turnips —
3 s .................................................................... 1 02i 1 0U

SAUCE. ETC.

3 90
... 3 00

... 0 87* 0 85

... 0 87* 0 85

... 0 97* 0 95

... i »)

... 0 82* 0 80

... 0 85 1 00
I 25
3 75
0 92*

.. 1 02* 1 00

.. 1 12| 1 10

.. 4 52 4 50

.. 0 50

.. 0 70

.. 0 75 
... 0 87* 
... 0 95
... 1 00

0 85

0 90
1 00

0 82*
4 50

90
1 00

.. 1 30 1 27*
.. 0 95 0 87*

0 75
.. 0 67* 0 60

. 0 80 0 77)
. 2 52* 2 50

. 1 17* 1 15
1 92* 1 90
2 65 2 62*

1 40
1 80

. 5 02* 5 00

. 1 02* 1 00

. 1 17* 1 15

. 1 25 1 30
3 75

1 00

Tomato sauce, I s............................
“ “ 2‘s.............................
" “ 3's..............................

Chili sauce same as tomato sauce.
Catsups, tins, 2's.............................

“ " «al........................................
" jugs................ ................

.... 0 50 

.... 0 78 

.... 1 00

0 75 0 90 
.... 4 50 
7 70 12 00

FISH.
Lobster, tails........................................................................ 3 50

" 1-lb. flats...............................................................  3 85
" i-lb. flats............................................................... 2 00

Mackerel...................................................................... 1 00 1 25
“ Scotch................................................................. 1 45

Salmon, Fru-sii River Sockcys
1-lb. Tails, per doz.......................................... .............. 1 75
1-lb. Flat. “ .......................................................... 1 85
Ï lb. " “ ............................................................ 1 10
Northern Riv r Sock» ys................................................ 1 55
Cohoes, perdu/........................................................... 1 30 1 40
Humpbacks, “ ............................................  0 25 1 00
Sardines, French *'s........................................................... 0 14

is...................................................  0 23
“ Portuguese i's............................................  0 08 0 10
" P. & C„ is...................................................  0 25 0 27
" P A C.. fa.................................................. 0 35 0 38
“ Domestic, i's .............................................  0 03i 0 04
“ Mustard, | size, cases 50 tins, per 100.... 3 75 4 50

Haddies, per doz........................................................  1 05 1 15
Haudies, per case.......................................................  4 00 4 50
Kippered herrings, domestic............................................ 1 00

“ imported ................................. 145 1 50
Herrings in tomato sauce, domestic................................ 1 00

“ " " imported..................... 1 40 1 40

MEATS, ETC.
Beef, corned Is, per doz......... 1 35

" 2s, " .......... 2 40
" 6s. “ ......... 7 20
" 14s. " .......... .......................................  16 80

Per dozen tins.
Chicken, I s, boneless............ 3 10
Turkey, Is, “ ............ .... 3 20 3 10
Duck, Is, “ ............. .... 3 20 3 10
Tongue, 1 s, lunch .. ...........
Soup, 2’s, giblet .......................

“ 2's, tomato.......................

.... 2 85 2 75
.... 2 05 1 95
.... 1 00

“ 3 s, “ ....................... .... 145
Pig's feet, l's, boneless ...........

“ Vs “ ............
1 65

.... 2 40

TEA—The local market is practically 
featureless. A London mail advice of

July 19 says : “The demand has been 
faire- active at the opening of the new 
crop and prices for teas of satisfactory 
character have, on the whole, been up 
to expectation, which augurs well for 
the better liquoring teas which we may 
expect in the near future both from 
Assam and Darjeeling. The most un
satisfactory feature of the market is 
that common teas have dropped slowly 
week by week until they have now 
reached a limitation almost without 
parallel since 14th February, 19111, 
when the duty was at the rate of 4d 
per lb."

COFFEE—Locally the market is firm
er. and tlie hopes of those who bought 
for a lise mail' months aim seem about 
to be realized. At the end of last week 
VVillet & ( 1 rev New York, said :

“There has been a fair improvement 
in all coffee markets, and while this 
max be attributed partly to develop
ments in Brazil regardin-j- Valorization, 
the underlying better tone comes from 
the strong position of the article itself 
and the fait that trade buying results 
from absolute necessity. All consuming 
markets have followed a waiting policy 
a long time past, and during this period 
allowed their supplies to run ven low. 
The trade kent out of the market be
lieving new supplies from a full crop 
could be. bought at low prices. The 
same old experience follows, that which 
all have honed to attain seems impos
sible and general calculations to secure 
cheaper coffee are upset. The Brazili
ans are justified in raising their prices 
to the world when Government action 
to enhance values is within reach, in
volving also a new export tax. But al
lowing that this feature is not vet 
fully/ understood, that there is a ililli 
enltv to apnreciate the nrohablc effect 
of Valorization, and its onpnnents 
preach all kinds of inmediments. the up
ward turn in the markets shows a bet 
f"i trade innuin and points to a higher 
basis when buying becomes general. Tn 
this market there is still more disposi
tion to hue the higher grades, th“ de
mand for these better qualities having 
reduced (lie spot stocks in New York 
nearly a million bags since the first of 
the 'ear.’’

On Monda'- the New York coffee mar
ket rose 1Ô to 20 points because of 
cables from Brazil stating that the 
Senate had ••"•'roved the valorization 
scheme and a substantial advance in 
Europe.

SVGAR- -There has not been so 
stroiv a feeling in the market locally 
for some time as now. A rise is 
thought to be oast due and. as explain
ed above, flic delà- is attributed to im
portation from Europe. Consumption 
is now hcav" and all wholesalers report 
heav demand h" the retail distribu
tors.

The stroii"- feeling here is sini"’- fol
lowin'' the course of the market abroad. 
Tn New York refined advanced 20 points 
during the week prior to July 26. Wil
lett & Grev's Sugar Journal of that 
date says : “The notable features of the 
week arc a general recovery of the 
strong tone and upward trend of the 
sugar markets of the world, both in 
raws and refined, the going of American 
refiners to Europe and Java for new 
supplies and the extraordinarily large 
continued demand for consumption 
everywhere, especially in the United 
States.’’ That journal looks for strong

and upward trend in the market for 
both raws and refined during the re
mainder of the present sugar campaign. 
This week the European market contin
ues upward. Between Friday and 
Tuesday the European market for beet 
advanced Id. to a New York parity of 
.'1.80c. dutv paid for 9(i test centrifugals. 
Statistics now show a visible world 
supply of only 012,374 tons in excess of 
a year ago.
Paria lumps, in 50-lb. boxes..............................................

“ in 100-lb. “ ...........................................
St. Lawrence granulated, barrels....................................
Redpath's granulated.........................................................
Acadia granulated ..........................................................
Berlin granulated................................................................
Phoenix.................................................................................
Bright coffee........................................................................
Bright yellow.......................................................................
Vo. 3 yellow..........................................................................
Vo. 2 " .......................................................................
Vo. 1 '* ......................................................................
Granulated and yellow, 100-lb. bags 5c. less thanbbls.

4 93 
4 83 
4 28 
4 28 
4 23 
4 18 
4 28 
4 08 
4 13 
4 13 
3 98 
3 88

MOLASSES AND SYltTJPS - The 
market is firm and prices are unchang
ed.

Dark.................................................................................................
Medium............................... ........................................  0 33 0 35
Bright .........................................................................  0 38 0 42
Horn syrup, bbl., per lb....................................................... 0 02f

" à-bbls " ...................................................... 0 02|
1 " kegs " ...................................................... 0 03
8" 3 gal. pails, each ..............................................  1 30

. —, “ 2 gal. " " .............................................. 0 90
" 2-lb. tins (in 2 doz. case) per case................... 1 90

5-lb. " (ini " ) " ............... 2 35
I" 10-lb. " in * " " ............... 2 25

20-lb. " (inf " I " ............... 2 10
Molasses—
New Orleans, medium.........

" " * bbls.
Barbadoes, extra fancy.......
Porto Rico...............................
West Indian..........................
Maple syrup-
imperial qts..........................
1-gal. cans................................
5-gal. cans, per gal..................
Barrels, per gal.....................
5-gal. Imp. brand, per can... 
1-gal. “ per case...
è-gal. "
Qt* "

0 30 0 35 
0 30 0 35 
0 40 0 50 
0 45 0 60 
0 30 0 35

0 87* 
0 95 
1 00 
0 75
4 50
5 10
5 60
6 00

DRIFJ) FR l ITS—The market re
mains pi a< t ivalh hare. 1’. L. Mason & 

< importing brokers, Toronto, have 
been advised bv their principals at Tur- 
gena that there is an enormous demand 
there for natural Turkish figs, and sales 
have been far in excess of last season. 
Prices arc about 2s. per ewt. higher 
than they ruled during the season of 
1905. The li"‘ crop is reported ♦consid
erably short of last year’s, but a fair 
average. The crop last year was the 
greatest on record. It is thought the 
low prices of last year created a de
mand for the fruit which, with a small
er crop, has caused the hardening of 
prices.
Prunes, Santa Clara—

Per lb. Per lb.
90-1008,50-lb boxes .... 3 06* 60-70s, 50-lb boxes 0 075 0 08 
80-90s “ .... 0 07* 50-60b “ n 081 0 09
-O-SOs " G 07* 0 07* 40-508 “ 0 09 0 09*

30-408 " 0 10* 0 10*
French prunes, 110-120's.................

Note- -25 II). boxes *c. higher.
0 C4J

Candied and Drained Peels—
1 -mon..................0 11 0 11* Citron.......................  0 18 0 20
Grange.................0 li* 0 12*
Figs-
Elemes, per lb........................................................... 0 10 0 14
Tamiets, “ .................................................................... 0 04*
Peaches—
C ilifornian evaporated, " “ ................  0 14 0 17

Californian evaporated, per lb........................................ 0 13
Currants—
Fine Filiatras.... 0 06* up Voetizzas............. 0 07* 0 08*
°%tras.................. 0 06* 0 06*
Cleaned *c. more.
Raisins—
Sultana......................................

“ Extra fancy ..............
Valencias, selected................
Seeded,1 lb packets..............
California, loose muscatels—

3- crown..............................
4- crowu..............................

Dates—
.  .....................  0 05

J *ii ro n 04
Domestic evaporated apples..

0 05* 0 C9 
0 10 0 14 
0 15 0 16 
0 06 0 06* 
0 09 0 10*

0 07* 
0 09

Fards new choicest 0 09 
" new choice..........
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NITTS—Trade in nuts, except peanuts, 
is naturally quiet. Prices are unchang
ed.
Almond», Tarragona, pel lb......................................0 14 0 IS

“ Formisetta ......................................... 6 131 0 H
" shelled Valencia» ..................... ...................  0 28 0 30

“ Bordeaux, " ........................................  2 2 11
" shelled .....................................................  0 26 0 28

FUberte, per lb................................................................ • ••• 0}»

New Brazil», per lb...................................................... 0 141 0 15
(The following quotations on peanuts are for sack lots, 

green. For roasted add 8c.)
Selected Spanish....................................................................... 0 JM
A l’s, banners and suns ....................................................... U j”
Japanese Jumbo’s................................................................... 0 0b|
Virginia " ................................................................... 0 10

SPICES—Prices continue urn-hanged
Per II

Peppers, blk.................................................................... ® ££ 2 \
^ white..................................................................  0 25 0

Per lb.
I 20

white..................................................................  025 030
'linger................................................................................ 0 18 £35

Nutmeg ............................................................................  0 45
Closes, whole................................................................... ••• 0 31
Cream of tartar..............................................................  0 22 0 28
Allspice........................................................................................ 0 85

PICK AND TAPKX’A—The market 
ib steady at unchanged prices.
Rice, stand. B................................................................  0
Rangoon..........................................................................

Java..................................................................................  0 06
Sago ..

Per lb. 
n o 031 
$1 o 031 

0 054 
0 074 
0 07 
0 06| 
0 10Carolina rice ...............................................................  0 074

Tapioca, medium pearl ..................................................... 0 07
•• double goal ......................................................... 0 074

DRIED FISII—
Boneless fish, per lb.................................................................. 0 05
Cod fish. 1-lb. bricks......................................................  ■ s 0 07
Quail-on-toast, per lb.................................................... 0 05J 0 60
Flitch<‘d nod fish. csocs of 100 lbs...................................... 6 50

WOOL • AND HIDES—Wool is being 
offered very freely by various holders 
throughout the country in quantities 
varying fr< m 5,000 to 50,000 pounds, 
but there are very few sales, as the 
market is easier owing to the recent 
decline at London sales, and dealers 
anticipate a further decline in wool 
similar to Canadian. Hides are com
ing in freely and the supply is said to 
he in excess of the demand.
Hides, inspected, steers. No. 1 ....................

“ " “ No. 2........................
'* “ cows. No. 1........................
" “ “ No. 2........................

Country bides, flat, per lb., cured................
Calf skins, No. I, city.........................................

" “ No. 1, country...................................
Sheep skins.............................................................
Pelts.................................................................. .
Horse hides, No. 1 .........................................................  3 15
Rendered tallow, per lb................................................ 0 05
Pulled wools, super, per lb......................................................  0 25

Wool, unwashed fleece........................................
" w «shed fleece ..................................................... 0 26

0 124
0 114
0 12*
o m
o 114
0 14
0 13

1 65 1 85
0 55

3 15 3 60
0 05 0 (Kj

0 25
0 27

0 17 0 18
0 26 0 27

MANITOBA MARKETS
(Market quotations corrected by telegraph up to 12 a.m.

Thursday, August 2, 1906.)

Business continues very active with 
few changes of importance in jobbing 
prices. Tapioca is quoted this week at 
another advance of jc. per lb. and it is 
firmly held at the new price.

CANNED GOODS—Cohoe salmon is 
unobtainable and there is very little 
sockeye,or humpback salmon being offer
ed. Until the new pack is on the mar
ket there will he a scarcity of all brands 
of salmon. It will probably he October 
I before the new pack is available in 
Winnipeg.

FRUITS.

PPgaUon8, per

Cherries—
red pitted, i

Currants—
new. red, 2 d 
black

Gooseberries—

No’T No3UJl3

3 30
.......... 2 75 2 70

. case ---------- 4 28

3 43
“ ....... 3 78

•• ........ 03

THE MARKETS

Pears—

3», “
Peaches —

2 s “
3 s

Damson, I s '* 
Lombard, I s “ 
Greengage, l’s “

.............. 2 13

.............. 2 33
Pumpkins—

3 s

Lumo, hard, in bbls............................................................... 5 55

Pineapples -
2 s, sliced, 2 do/, cases, pur case 
2 s, whole, "
2|’s, whole, "

Rasplferries
... 3 63

black (new) " ................................
Strawberries “ ................................ 4 28

VEGETABLES.

golden wax, “ ................................ ... 1 93 
.. 1 98

Corn—
... 1 98

Peas—
(No. 4) 2s " ................................
(No. 3) 2s M ................................

Succotash -
2 s M ................................

Beets

... 1 63

whole, 3-lb., || .................................................

2 s, per doz....................................................
3 s ** .....................................................

... 3 08

Asparagus tier doz...........................................................
Tomatoes

All groups, per ease

4 03 
6 09

2 08 
2 18 
2 28

2 01

4 20
3 75
4 60 
4 40

3 58
3 48
4 23 
6 80

1 88 
1 93

1 93

1 58
1 73

2 58

2 06 
2 28 
2 64
2 84

3 13
4 09 

11 10
2 89

,. 3 tti

Salmon, Fraser River sockeye, per case. 
“ Skeena River, "
“ River s Inlet, “ “

Red Spring, '* “
pback, "|| humpbi

*' Clover ljeaf, 1 to 4 case?............................
•• “ “ 5 to 9 cases.
»• " " 10 to 25 ....

Lobsters (new), 4-lb. flats, per ease..........................
“ “ “ per doz............................
“ “ «-lb. Hals, |>er case...................................  10 50
" “ “ *■ per iloz...................................... 2 70
“ " Vlh. tails, per case...........

MEATS.
Pork and beans (V.C.P. Co.), I s, per doz..................... 1 25

'• “ 2 s, “ .................... 1 90
M 3 s. H .................... 2

Clark's 1 lb. plain, per vase................................................... 2

tomato sauce, per case

Soups (Van Camps), per doz............................................... 1
Canned chicken (Man. Can, Co.) per doz...................... 3

Corned beef

“ Man Can. Co.
.Nsi.

turkey '* *’   3
chicken (Aylmer), per doz................................. 3

“ (Delhi), “ ................................. 3
turkey (Aylmer)........................................................ 3

" (Delhi)........................................................ 3
duck (Aylmer) .............................................. 3

(Delhi)............................................................... 3
2 s   1
Is H ......................... 1

s iH-r doz.   2
la -   1

Roast beef (Man. Can. Co. 1, 2 s, per doz......................... 2
“ (Clark s). I s, per doz............................ * — 1
“ “ 2 s. “   2

Potted meats, i's. per doz..................................................... 0
Veal loaf (Libbey s), \ lb., per doz.................................... 1

11b. “ ......................................... 2
1 
2

Jib. “ ......................................... S
Lunch tongue (Clark s). I s, " .......................................... 3

Ham loaf 

Chicken loaf

4 lb.
I lb. 
4 1b.
II

(Aylmer), Is, 
Sliced smoked beef (Libby's), 4-lb. tins, per doz. 

1-1............1-lb. tins, 
Mb. glass,
4 lb. tins, 
1-lb. t

Chipped "
“ “ 1-lb. tins,

" M “ 1-lb. glass.
Sliced bacon, " 1-lb. tins, “

“ “ 1-lb glass, *’
Corned beef (Clark's), 1-lb. tins, per doz..............

“ 2-lb. “ “ ...............

SUGAR—Prices are firm. We quote :
Montreal granulated, in bbls............................................. 4 85

" " in sacks............................................ 4 80
" yellow, In bbls......................................................... 4 45
" " in sacks........................................................ 4 40

Wallaceburg, in bbls.............................................................. 4 75
" in sacks........................................................... 4 <0

Berlin, granulated in bbls ................................................. 4 75
“ " “ .......................................... 4 70

...........................................  5 45
........................................... 5 65

in small quantities.........................................  6 05
Powdered sugar, in bbls........................................................ 5 25

" “ in boxes..................................................... 5 45
" " in small quantities................................ 5 70

43

Icing sugar in bbls... 
" “ in boxes.

SYRl PS AND MOI»ASSES—Prices 
continue as follows :
Syrup “Crown Brand, 2-lb tins, per 2 doz. case 

“ “ 54b t ins, per 1
10-lb tins, per 4 

r.l

21)
65
Sft
45
Si
55
90
70
80
40
m

31
33
25

2 
2 
2

20-lb tins, per f “ . 2
4 barrel, per 11»........................ 0

'■ “ Sugar syrup, per lb....................... 0
‘ Kairomel syrup, 2-lb. tins, per 2 doz. case.............. 2

“ “ 5-lb........................................  2
“ “ 10-lb.........................................  1
M M 2Mb.........................................  2

Barbadoes molasses in |-bbls, per gal— — 0
New Orleans molasses in 4-bl.ls, per lb........................... 0
Porto Rico molasses in 4-bbls.. per lb............................. 0
Blackstrap, in bbls., per gal................................................. 0

** 4 ** " ................................................ 0
“ 5 gal. bats., each.......................................... 2

COFFEE—
Whole green Rio, per lb............................................. 0 104 0 11

“ roasted “ per lb...................................................... 0 154
Ground roasted Rio................................................................ 0 16
Standard Java in 25-lb. tins, tier lb................................. 0 33
Old Government Java in 25 lb. tins, per lb................... 0 32

“ “ .Mocha........................................................ 0 32
Imperial Java, in 25 lb. tins, per lb.................................. 0 29
Pure mocha ** “ “ ................................ 0 25

“ Maracaibo....................................................................... 0 19
Choice Rio.................................................................................. 0 1/
Pure "   0 164
Seal Brand (C A S) in 2-lb tins, per lb............................. 0 32

.......................... . " 1 lb “ “ ............................. U 33
Local Blends: —
Mocha and Java in 2-11». tins, per lb............................... 0 23

" ** 1-lb. “ ........................... 0 24

MATCHES*

KRI ITS - 
m.ivkvt in «

.. 4 95
4 85
3 65
4 40 

.. 5 90 

.. 2 05 

. . 3 25 

.. 2 »
I :«o 

.. 2 25

\t vx
ÎVW

“ Telegraph, .....................................
“ Telephone ......................................
* King E'luanl ..................
“ Head Light “....................................
“ Rising Star ..................... ...............
|| Eagle
M Silent.1 2UÔV.

^ “ 500 s ........................

FOREIGN DRIED 
.i|H'ivol.s will lu- ou I be 
days. We quote :
Sultana raisins, bulk, per lb............................................... 0

“ cleaned. ’*   0
** 1 lbpkgs “   0

Table raisins. Connoisseur dusters per vase ............ 2
" extra dessert, ................. ... 3
“ Royal Buckingham. “ ................ 4
“ Imperial Russian 1 ................ 5
“ Connoisseur clusters, 1 lb pkgs, per

case (20 pkgs).............................................. 3
“ Connoisseur clusters,boxes (54 lbsL . 0

Valencia raisins, f. o. s ........................................................ 1
|| || selected........................................... ... 1

California raisins, muscatel* 2 crown, per lb. .. 0
“ " “ 3 '• ................ 0
“ '* M 4 ** ................ 0
“ " choice seeded in f-lb. packages

per package....................................... 0
“ “ fancy seeded in f-lb. packages

per package...................................  0
" " choice seeded in 1-lb packages

per package .................................... 0
“ “ fancy seeded. 1-lb. packages,

per package.................................... 0
Prunes 100-120 per lb.................................. 0

-------------- ------ 0
0 
0 
0 
0 
0 
0

m vu
•• 80-90 “ ..............
•• 70-80 - ..............
- 60-70 “ ..............
M 5080 “ ..............
M 40-50 H ..............
*' choice silver, tier lb
*‘ silver, per lb.............................................................. 0

Currants, uucleaned. loose pack, per lb.......................... 0
** dry cleaned. Filialras, tier lb............................ 0
“ wet cleaned, per lb............................................... 0
** Filiatras in 1-lb pkg. dry cleaned,per lb---- 0
“ Vuetizzas. uucleaned...........................................  U

Hallowee dates, new per lb................................................ 0
Figs, cooking in taps and sacks...................................... 0

'* “ " boxes.......................................................... 0
Apricots, choice, in 25-lb. boxes,per lb............................ 0
Apricots, standard in 25-lb. boxes, per lb................ 0
Peaches, choice, per lb.......................................................... 0
Apricots, choice (new delivery about August Ik

per lb..................................................................................... 0 22
Apricots, standard (new delivery aUmt August

Ik per lb............................................................................... 0 214
Peaches..........................................................  0 16|
Pears, choice (halves), tier lb............................................. 0 lb

” st Sudani “ " ............................................... 0 15
Plums, choice (dark pitted) per lb.................................... 0 14)
Nectarines, choice...................................  0 1«*.

CANDIED REELS—Drifts are steady 
since the decline noted in last issue. Wc 
quote :
Lemon, per lb............................................................................ 0 104

'— “ A 10$

094
60
40
00
25

35
80
75
85
10
09

Si
07 , 

071

U91 06 i 
07|
08
084
09
094 
10 
11 
084 
ubi 
Of1 - 
06f 
07;

9
&
18
17
171

Citron^
Mixed, in 1-lb drums per doz

0 101 
0 13| 
2 10

NUTS—
Almonds, per lb ..............

'* (shelled), per lb.. 
Filberts .................................

0 124 
0 30 
0 10
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Peanut#, .......................................
Jumbos..........................................
Walnuts, new,Grenoble», per lb

“ “ Mar bots “ ----
“ " shelled, " ----

Pecans, per lb..............................
Brazils, per lb................................

-SPICES-
OROUND SPICKS.

Pepper, black, in 10 lb boxes, per lb ................
“ white, “ 5 “ “ ................

Cayenne pepper, in 2 and 5 lb. tins, per lb.........
Cloves, in 5 lb. boxes, per lb.................................
Cassia, “ “ “ ..................................
Allspice. “ “ “ .................................
Ginger, In 10-lb. boxes, per 11-..............................
Mixed spice, in 5-lb. boxes, per lb.......................
Mace, in 5-lb. boxes, per lb...................................

WHOLE SPICES.

0 15

0 101 
0 124 
0 15è 
0 134 
0 32 
0 16 
0 15

... 0 18_ 0 25
.... 0 20 
.... 0 22 
.... 0 12 
5 114 0 15 
.... 013 
.... 0 20 
.... 0 70

Black pepper, per lb ..............................................
White pepper, per lb................................................
Cinnamon (ordinary), per lb.................................
Cinnamon (extra choice), per lb...........................
Nut megs, per lb .....................................................
Cloves according to quality).................................
Ginger, por lb...........................................................
Allspice, per lb.........................................................
Mace, per lb.......................... ..............................
Mixed spices, for pickling.....................................

“ “ 4-oz. packets, per doz.

.... 0 13 

.... 0 25 

.... 0 18 

.... 0 24 

.... 0 25 
0 144 0 25 
.... 0 10 
0 084 0 10 
.... 0 70 
.... 012 
.... 0 75

HONEY—
Clover honey 1-lb glass, 2 doz. in case, per doz........... 2 00

" “ 5-lb tins, 1 doz. in case, per tin.................. 0 50
“ " 10-lb tins, 8 in ease, per tin......................... 1 00
“ “ 60-lb Lins, per lb............................................. 0 £7

Fancy comb honey, 2 doz. to the case, per doz.......... 2 50
“ “ " " per case.......... 4 75

New honey, 5-lb. tins, 1 doz. in case, per case............. 6 75
“ 10-lb. tins, 6 in case, per case........................ 6 40
“ 60 lb. tins, per lb................................................. 0 10

HI (KWIIEAT—Quoted as before at 
$1.7n per half sack.

RICE. TAPIOCA AND SAGO— 
Tapioca has been again advanced jc. 
pci lb. and is now selling at 7,c. per 
lb in small quantities and 74c. in large 
orders. We quote :
Japan rice, per ib., cwt. lots.........................................  0 052

“ “ 50-lb. lots........................................ 0 0o
Rangoon rice, per lb................................................ 0 04 0 04«
Patna " " ................................................ ■••• 0 04;'
Tapioca, per cwt................................ .....................  7 50 775

0 044

POT AND PEARL BARLEY—
Pot barley, per sack..........................
Pearl barley, per half sack (49 lbs).

2 20
1 65
3 30

B. C. MARKETS.
Vancouver, R.C., .July 39, 1900.

While northern .shipments to the Yukon 
have not been quite up to anticipations 
so far. local trade is excellent, so the 
wholesale trade reports. Retail mer
chants are also very well satisfied with 
the volume of business. Up-country 
trade, in so far as the Kootcnays are 
concerned, is not very brisk, hut that is 
partly owing to the fact that there is a 
scarcity of labor. Trade with Alberta 
and the other provinces is very satisfac
tory aiid increases every month.

* * »

Extreme warm weather has caused 
very big trade in fruits, and the grocers 
say that scarcity and high prices of 
lemons have caused big sales of lime- 
juice. In staple goods there has been 
little or no change. Flour is steady and 
prices unchanged. Sugar has not chang
ed for some time. In cured meats prices 
have advanced considerably, owing to 
short stock and large consumption at 
this season.

♦ * *

Circulars are coming forward re east
ern canned goods, new season’s pack, but 
the jobbers have not yet bought. One 
independent eastern packer has been in 
the market interviewing the trade.

New pack canned salmon is quoted 
higher, to arrive, than old pack, which 
is quoted now at $5.75 per case, for old

No. I sockeyc. The price for new pack 
is $(>.

California dried fruits are npt yet 
quoted for new stocks, but the old pack 
is held high and nearly cleaned up.

Smoked meats have never been quoted 
higher. Hams are sold at 18c. and 19c., 
while breakfast bacon is quoted 19c. to 
23c. Dry salt is 14c. and 15c.

• « •

In dairy produce, local fresh creamery 
still sells at 25c. to the trade, though 
the supply has not continued to increase. 
Local dairy is 19c. to 22c. Eastern and 
Northwest creamery is quoted 22£c. to 
234c. Eastern dairy, 17c. to 20c.

Local fresh eggs are very scarce. They 
quote at 30c. to 32c., but very few get 
into wholesale hands. The retail trade 
is absorbing them direct. Choice select
ed eastern eggs are 21c. A car arrived 
last evening and other stock is on the 
way. The market is well supplied.

• * •

In fruit the market is very active, and 
hu ge quant it ies of choice stork are be
ing handled. The general prices are high 
and of local crop the offerings are yet 
small.

Watermelons and early Crawford 
peaches came into the market this week. 
The watermelons are California goods, 
and are in fine shape. The local price is 
$1.50 per dozen, averaging 18 lbs. The 
reports are that the crop of melons is 
going- to be very large this year. Local
ly, the stock has been taken up very 
readily by the trade.

The early Crawford peaches sold at 
$1.50 to the trade, at which price yel
low St Johns are also selling. Hale’s 
Early bring $1.15.

Preserving peaches are not yet in. An
other ten days will bring them forward 
in large supply. The Okanagan peaches, 
which all go to the Northwest, will not 
he moving very rapidly till the second 
week in August.

Four cars of Washington apricots came 
into Hie market this week, and that will 
cover the season, as no more are ex- 
tied ed. They were very good stock, and 
because of the total eclipse of the Cali
fornia crop were taken ut) greedily. They 
sold to tiie trade at $1.10 and lo the 
onsumer at $1.25 per craie.

A few local new apples, mainly yellow 
transparent, were in the market this 
week at $1.25 per box. Local plums, 
yellow peach variety, were also in and 
brought 50c. to 75e. per crate.

California peach plums and similar 
varieties brought $1.50 per crate of 25 
lbs. Burbanks, Kelseys and Wicksons 
were $2 per craie. There were three 
cars of Pioneer brand fruit, packed at 
Newcastle, Cal., received by the Oscar 
Brown Co. this week.

Bartlett pears of choice quality have 
arrived. The first quotation was $3.50 
per case, but tLey have dropped to $3. 
Valencia oranges of fine quality are in 
stock, a car having been received last 
evening. They sell at $6. Lemons are 
now $8.50 regularly, and in small sup
ply. The price in California has ad
vanced another dollar per ease. Bananas 
have come forward al (he rate of three 
ears per week. They are selling well at 
5£c. per lh. Muskmelons are $4.50 per 
crate.

Potatoes are down to $15 peij ton and 
plenty offering. Of course no Ashcrofts 
are forward to this market yet. The 
local stock of dry onions is due to be 
marketed next week. Meantime Wash
ington stock is selling at $2.50 per hun
dred, the local likely being 25c. per hun
dred less when received. Lettuce is $1.25 
lier crate. Tomatoes are in big demand, 
and supplied fairly well from local 
sources, Mount Pleasant, Burnaby and 
Victoria being the chief. The price is 
$2.50 and $3 per crate of 20 lbs. Okana
gan tomatoes are going forward in lim
ited quantities to Alberta, beginning this 
week.

Cucumbers are 75c. lo $1 per dozen. 
Cauliflower, local, $1.50 per dozen. Cab
bage, local, 24c. per lb. Green corn is 
due next week and will sell at 75c. to 
90c. per dozen.

• . •
The prospects of an electric railway 

line in the Fraser Valley on the south 
side of the river are very bright, Mr. .1 
Bunfzen, managing director of the Bril- 
ish Columbia Electric Railway, having 
announced fo a joint meeting of reeves 
of flic municipalities in Hie district that 
he would report favorably on llie mai
ler to his company. There is a large 
population in the district, hut not a 
tenth of the land is under cultivation 
vet, and with (he growth of agricultural 
inferests, more especially in fruit and 
dairying, the advantages resulting from 
operating such a line would he enor
mous. The road would run from New 
Westminster to Chilliwack, and would 
he nearly 75 miles in length. II would 
cost over a million dollars to construct.

• , •

The satisfactory results from small 
fruit-growing in Ihe Kootcnays are 
exemplified by the experience of one man 
in the Nelson district, who from 3 1-5 
acres of strawberries sold over $3,500 
worth of fruit. The demand for all the 
fruit produced in the interior is so great 
in Southern Alberta thaï it is far in 
excess of the supply. While prices are 
as a consequence high, Ihe market will 
never be over-supplied, as the area pos
sible lo he brought into bearing is lim
ited. This year frost affected the straw
berry crop to some extent in the Nelson 
district.

NOVA SCOTIA MARKETS
Halifax, N.S.. July 31, lflfifi.

There was an unexpected slump in Ihe 
price of strawberries this week. At the 
close of last week the price rose to 12 
cents ner box, as it was thought that 
the season was about over, but this 
week several hundred more crates ar
rived, and as the demand was ahoul 
over the price dropped to 8 cents for 
Nova Scotia berries. A large lot of 
Prince Edward Island berries also ar
rived. and these helped to further stag
nate the market.

• . •
Trade is very good considering that 

this is usually the dull season of the 
year. Prices are steady and unchanged 
in the local market. The recent advance 
of len cents in Ihe New York sugar mar
ket has not been felt here as vet, though 
a corresponding advance is looked for 
locally.

44
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VEGETABLES—The market is well 
supplied with local grown vegetables, 
such as carrots, beets, turnips, and po
tatoes. A strange (act about the mar
ket at present is that old potatoes are 
fetching a higher price than the new 
crop. The latter are selling at $1 per 
bushel, while New Brunswick (old) are 
quoted at $1.25.

FRUIT—There is an abundance of 
fruit on the market. The steamer Bos
ton, from Jamaica, landed l.lMMI tons 
of cargo, which included sugar, cocoa- 
nuts, oranges, and -1,(1011 bunches of 
bananas. The latter sold from UUc. 
to $1.75 per bunch. American apples, 
I’ippins and Williams, are quoted at $0, 
and Sweet Boughs at $5.50 per barrel. 
California late Valencia oranges are 
now quoted at $0 here.

N. B. MARKETS
St. John, N.B., July 30, 1900.

This is usually the quiet season ; 
there is, however, generally a fair busi
ness reported. Dealers are disappointed 
that there is no advance in sugar. In 
Hour the market continues weak. Thu 
Maritime Board of Trade will meet 
Miortlv in Amherst, N.S. This is one 
of the fully alive small cities of the 
Maritime Provinces. More than, usual 
interest has been taken in our Provin
cial Exhibition, which opens the lirst 
of September. The space is now about 
all taken. The amusement features, 
which are now so large a part of an 
exhibition, will be far beyond anything 
previously attempted here.

THE MARKETS

to get. For Fall prices are unchanged. 
Prunes are very scarce here. For Fall 
prices are rather easier. In Valencia 
raisins new will cost higher than last 
season and crop is reported short. Cur
rants are firm; these will also cost, for 
new goods, higher than last year. This 
is true of dates, iigs and peels. In 
onions market is getting quite bare. 
\ alencias shortly expected. There an
no crab apples.

SI GAR.—Dealers continue to carry 
full stocks, looking for higher ligures. 
The advance is slow coming. Market 
seems very firm.

MOLASSES.—The features of the 
season is the small quantity of Porto 
Rico which has been imported; the 
quantity into Halifax is also very 
small, anil the large quantity of fancy 
Barhadoes or syrup. This last is still 
somewhat of an experiment.

FISH.—In dry cod onces are rather 
lower, being nearer a fair value. Some 
pollock are also being received. There 
is improved demand for boneless lish. 
even from the best trade, particularly 
pure cod. In pickled herring prices are 
still high, though new lish are more 
freely received. Smoked are dull. There 
are still fresh salmon.

FLOCK, feed AND MEAL. - In
Hour market is weak and lower prices 
expected. Oats and oatmeal still high.
( ornmeal unchanged. Beans are quiet. 
Market rather lirmer, particularly for 
ye Inweyrs. Barley and peas are very 
dull.

BUSINESS NOTES.

Alex. McLateu. grocer,
Ont. has sustained lo>s by lire, covered 
by insurance.

The general store of T. Marion \ Vo.. 
Rapides Des Joachims, Que.. lots Ix-eti 
destroyed by tire.

The assets of Geo. Tuicot. general 
merchant. Lanrierville, Que., are to he 
sold on the 7th prox.

P. W. Dneck, general merchant, Aber
deen. Sask., has been succeeded by the 
Alierdeen Trading Vo.

Manitoba. .Saskatchewan and- Alberta 
will appoint a joint commission to con
sider the beef cattle question.

The assets of Anthiinc Lemieue. gen
eral merchant. I.’Islet. Que., were to 
have been sold on the 31st nit.

The cheese and butter factory lielong
ing to A. R. Tetrault. Null's Vomers. 
Que., has been destroyed by tire.

A meeting of the creditors of Z. Rap.- 
xille, grocer, Vasselnian. Out., was '•> 
have taken place on the '-**th ult.

Thomson & Hodgson, general mer
chants. Caron. Sa>k.. have dissolved 
partnership, D. E. Hodgson continues.

Pierre L'Heureux and Philippe Mas- 
sicottv have registered under tlit* style 
of L’Heureux A Massicotte, grocers. 
Grand Mere. Que.

A. Alexander Hopkins and David 
Blown Hopkins have registered under the 
style of Hopkins Bros., millers, (,'outi- 
eook, Que.

In rice a firmer market is reported. 
Cream of tartar is slightly higher. 
Tapioca, which has ruled at extreme 
price, is hardly as firm. Package hops, 
in which there was quite a break in 
prices, are again tending higher.

till..—In burning oil the market is 
very firm. Dealers for some time have 
been actively engaged booking orders 
fur Fall. In paint oil prices arc held at 
Fall figures. Business is rather quiet. 
I.ubiicatiii"- oils just a fair sale. In 
cod oil supplies are coming in rather 
more freely.

SALT.—This is the active season in 
Liverpool coarse. Keeeints this season 
have been quite heavy; further cargoes 
are due. Prices are well maintained. 
In line just fair stcadv business.

VANNED (itKIDS.—Prices are gener
ally firmer. In vegetables this is par
ticularly true of peas, which last season 
tailed so verr low. There is a fair stock 
"I corn. Salmon are firmly held at the 
advance. This means high prices. 
Springs are chieflv sold. In fruits, gal
ion apples about out of the market. 
Strawberries firmly held. This is 
lather a small market for fruits. Oys
ters high and scarce. Domestic fish un
changed. Pack in general will be 
anall.

GREEN FRl'lT.—There is a large 
business. Bananas continue to be the 
bief line. Oranges and lemons are 

bigh. A fair grade of apples now be
ing received. In berries season is get
ting late. Strawberries about done.
I here is still a fair demand for rhu
barb. Apricots arc not scon and 
peaches are high. Pears in fair receipt. 
Melons do not sell largely here.

DRIED FRUIT.—The spot market in 
seeded raisins is higher; choice are hard

J. A. Rochon, grocer, Hull, Quebec, 
has assigned.

U. J. Elliott, grocer, (Joldwater, Out., 
has been burnt out.

I. 1). Mel'allum, general merchant. 
Sal tout), Sask., has sold out.

Margt. Breen, grocer, Loudon, Oat., 
has succeeded William Thompson.

\\ m. Wood, general merchant, Molcs- 
wortli, Out., has sold out his business.

Dolpliis ( orliell A Vo., grocers, Mont- 
teul, Que., have dissolved partnership.

Theodore Laeouiine, grocer, Chateau 
Richer, Que., lias offeied to compromise.

iThos. McCormick,, grocer. Aruprior. 
Out., has been succeeded by M. A. Lifnis- 
deu.

J. Down, general merchant, Hulmlield, 
Man., has been succeeded by R. S. Ma
lone.

Peter Fontana, confectioner, Yirden, 
Man., lias been succeeded by N. F V,r- 
land.

Naieisse Boucher, general me reliant, 
Huigues, Que., has assigned to H. La
marre.

Moffat Bros., general merchants. Kd- 
laus, Man., have been succeeded by W. 
J. Moffat.

S. H. Jones, general merchant, Ken
ton, Man., lias sold out to Miller & 
Howard.

Angus Mundy, grocer and hut lier. 
Hamilton, Ont., has sold out to Jo in 
Clendening.

Ahrauiovitch & Sons, general mer
chants, Winnipeg Man. have assigned to
V. II. Newton.

I j

The cheese factory belonging to Yan- 
luvvn Bros., general merchants and 
cheese manufacturers. Moscow. Ont., has 
been burnt; loss partly covered by in
surance. i

T. A. Shamess has withdrawn from the 
firm of A. Shamess & Vo., general mer
chants, Blind River. Ontario, and the 
business is continued tinder the style of 
A. .Shamess A Son.

AN ENTHUSIASTIC AGENT.
W. II. Miilnian, of W. H. Milliuun A 

F tin, Toronto, has just returned from 
Piclon, the home of the Old Homestead 
Vanning Vo., for which W II Miilnian 
A Son are the western selling agents. 
He had been making himself personally 
acquainted with the recent improve
ments and additions to the plant To 
a representative of The Canadian Gro
cer lie said they were just about com
pleting a huge stone and steel storage 
warehouse 290 feet by lia feet and three 
storeys high. It is absolutely fireproof, 
not a particle of wood being used in its 
construction, and is also frost-proof and 
will enable the Homestead Vo. to 
carry their own insurance.

Mr. .Millmaii is more enthusiastic than 
ever about the company's plant and the 
product they are turning out. Another 
improvement is a great new cooling 
trough with automatic elevators and 
carriers. Mr. Miilnian declares it ts the 
finest plant of its kind in the world. 
Replying to a question as to the out
look, lie said the company was already 
sold as far as they dare until crops de
velop further. Mr. Miilnian says they 
had not a complaint from a single cus
tomer last year and everyone had given 
a bigger order this season.
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EVOLUTION IN GROCERY EQUIP
MENT.

Commfilling upon recent improvement 
m grocery clore equipment, the Tea and 
Coffee Trade Journal cays:

The introduction of modern fixture* 
lias developed what might almost he 
termed a craze foi displaying goods, and 
the modern grocers are now vying with 
one another along this line, fl’he fix
tures, therefore, that are popular are 
those that combine, with convenience 
and economy in space, attractive dis
play features. The day of the ostenta
tious fixtures is over, say the dealers in 
li.xltires, and the business of the design- 
eis who strive to devise elaborate plans, 
involving much money and providing 
few, if any. of the practical require
ments of the grocery business, is prac
tically killed. It is not an elaborate 
show of wood carving, but an attractive 
showing of goods the modern grocer 
niust have to make business. Elaborate 
decorations often injure trade more than 
they benelit it, say the up-to-date li.x- 
t lires selle is.

Most marked among the improvements 
m fixtures are those shown tby the evolu
tion of the ‘‘bins,"’ in which staple com
modities are stored. A few years ago 
the bin was an unsightly thing with a 
square base and a lid that lifted like the 
cover of an old-fashioned well. Later 
some one improved matters a little by 
inventing the roll-top bin. But it still 
was unornameutal and obtrusive. It was 
not until the “tilting” bin came that the 
possible attractiveness of these recept
acles was understood.

Improvement has followed improve
ment in the tilting bin until to-day it 
combines beauty and convenience and 
affords the grocer excellent chance for 
display of goods. This bin works on a 
pivot and may be easily adjusted to any 
angle, thus enabling the grocer to reach 
its contents readily. It can be removed 
at will and therefore can always be kept 
clean. A patented false front affords 
splendid means of displaying the bin's 
contents. These displays, grocers as
sert, make many sales for them. The 
attractiveness of the goods, as seen 
through (the glass front, tempts cus
tomers to buy. With the old-style bin 
there was nothing but a printed sign 
to tell what the receptacle concealed, 
and few people believe enough in signs 
to buy because of them.

According to the present plan of ar
ranging a grocery store, the bins arc 
topped by tea bins, witli mirror or dis
play fronts. Above the tea bins the 
shelves may be extended to the ceiling, 
if necessary, for the new rolling step 
ladders, heretofore used only by dry 
goods houses, are found in every modern 
grocery.

Even the centre columns, which sup- 
]>ort the girdeis in many stores, and 
which are usually considered unsightly, 
may now be made pleasing features of 
the place. These are usually cased in 
paneled oak or used for display of bot-
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tied and canned goods and cereals. The 
goods are usually built about the columns 
pyramid style.

iWhere countei s are still used, the 
space beneath them is now used for 
barrels of goods. The barrels are hung 
from swings which allow them to be 
hung forward without effort, giving 
ready access to their contents. The 
utilizing of this space for barrels also 
prevents the back of the counter from 
becoming a receptacle for the refuse of 
the store.

It is now the correct thing to group 
spices into what is termed a spice nest. 
This makes them easy to handle and 
keeps their odors from reaching other 
goods.

Fixture dealers say that the demand for 
‘‘full view” show cases—with both ends, 
to]) and front made of glass—has grown 
rapidly in the past few months. These 
are used for display of eigais, confec
tionery, etc., and add to the appearance 
of a store very materially.

The new computing scales are an
other of the improvements that have 
added to the ckmifort of the grocer. 
These enable him to know almost at a 
glance the cost of a quantity of goods 
and this without having to resort to pen
cil and paper. The new scales are lilted 
with agate bearings, instead of steel, 
making them more sensitive and durable.

,The roll-top refrigerators continue to 
grow in jaipularity. Hundreds of them 
are now in use. They are attractively 
built, permit of a display of butter, 
cheese and other dairy products and re
quire much less ice than the old-fashion
ed sort.

Invention has done away with the 
old method of cutting cheese. The com
puting cheese cutter makes it possible to 
cut off the exact amount required, thus 
preventing loss as well as unsightliness.

And a grocer does not need to carry 
the aroma of coal oil about with him 
any longer. The new self-measuring oil 
tanks enapile him by the raising of a 
lever to draw from the tank the quan
tity desired. The improved measuring 
faucet will draw a gallon of molasses, 
in the coldest weather in one minute. 
It is absolutely accurate and prevents 
less from dripping. .The electric coffee 
mill that will granulate and pulverize 
in rapid fashion is another of the re
cent additions to the grocer’s equip
ment.

B. C. CANNED FISH CLEAN.
The British Columbia salmon canneries 

are clean and their methods arc clean. 
That in a sentence is the report sent by 
the chairman of the Fisheries Commis
sion now busy on the coast in response 
to the following request from Hon. Mr. 
Brodeur, Minister of Marine and Fisher
ies at Ottawa :

“I am informed that the Chicago meat 
canning revelations have had a disas
trous effect on the consumption of Brit
ish Columbia salmon in Great Britain. 
Canners and English agents consider the 
situation serious. As the chairman of

the British Columbia Fisheries Commis
sion cannot be reached by wire 1 desire 
the sub-division of the committee now 
on the spot to thoroughly investigate 
and inspect the canning operations ami 
canneries from a hygienic and sanitaiy 
standpoint and make me a comprehensive 
interim report to form a basis, if satis
factory, to cable to England to remove 
this apprehension.”

The commissioners went thoroughly 
about their inspection and their report 
is a cause for satisfaction.

AMEND CODE NEXT YEAR.

Premier has Written so—Business Same 
Rights as Labor.

Sir Wilfrid Laurier has written to the 
secretary of the Dominion Wholesale 
Grocers’ Guild staling that the amend
ing of section frill of the Criminal Code 
to make the meaning of it absolutely 
plain would be taken up at the first ses
sion of Parliament next year. This is 
what the guild through a deputation to 
Ottawa some months ago asked to he 
done at the last session.

Sir Wilfrid, it is stated, has also ex
pressed the view that the same right of 
organization should be extended to labor 
and business interests. At present labor 
unions are specifically exempted from 
the operation of the code.

AN ANALYSIS OF MEATS.
Chief Analyst Tlios. McFarlanc, of the 

Inland Revenue Department, collected 
throughout Canada for examination and 
analysis 322 samples of canned meats. 
Canadian and American, in about equal 
numbers. Only four showed signs of de
composition. Boracic acid was the only 
preservative of which traces were found 
and in no case exceeded the quantity 
fixed by the English Parliamentary Com
mittee, 0.5 per cent. There were 51 
such samples, 15.8 per cent. No distinc
tion was made between Canadian and 
American goods.

The Department of Agriculture is mak
ing an inspection of the sanitary condi
tions, but the report is not ready.

A NEW INDUSTRY.
The Montreal city food inspector re

ceived a neculiar request recently Some 
person, a foreigner, evidently, by his 
accent, telephoned asking whether or 
not there was any city by-law to pro- 
vent one packing horseflesh for exporta 
tion to European markets. The food 
inspector advised the inuuiper to call in 
person when the matter would be dis 
cussed. In European countries, some 
of them, there is at present quite a 
market for horseflesh for human con 
sumption, and it is thought the person 
making inquiries has his eye on tin- 
future. Should permission to carry on 
the business of packing and exporting 
horseflesh be granted it would mean 
considerable work for civic officials. A 
whole svstem of inspection would haw 
to be established and special slaughter 
houses erected, besides numerous other 
matters which would re-uirc attention

The “Yacht Club” sardines may lie 
had from H. P. Eckardt & Co.

Brye’s of dates should communient- 
with H. P. Eckardt & Co.
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EFFECTIVE ADVERTISING
Publicity for Specialties—Ten Advertising Do’s and Dont’s—A Grocer Tells 

How Advertising Helped Him—Some Things to Avoid.

SPECIALTY ADVERTISING.
Give more publicity to specialties. 

What is to hinder you from running a 
small ad on, say, coffee essences, con
densed milk, lime juice, table jellies, etc.

There is a continuous call for such 
goods, but some people are apt to for
get that their regular grocer has a 
stock. An ad in the local newspaper 
once in a while, or a circular sent out 
jieriodically, should make it clear to your 
customers that you can supply such lines 
as those mentioned above.

TEN AD-WRITING COMMAND
MENTS.
No. 1.

Stop!—before you would write. 
Think! Then when you appreciate 
thoroughly what you would write—Go 
ahead!

No. 2.
Don’t write all display, or very much 

display. “All display: no display.” The 
more display is used the less becomes 
its emphasis, and “emphasis’’ is its only 
excuse for existing.

No. 3.
Remember you are not writing to 

please yourself, nor to meet the approv
al of the critics. You are after results 
and “results” is your goal.

No. 4.
Remember that what not to do is al

ways as important as what to do. Some
times more so.

No. 6.
Don’t denounce your comj>etitor. Make 

sure the goods you advertise are as 
meritorious as any on the market. Then 
there’ll be no need or. even, desire for 
denunciation. Poor business is nsuallv 
traceable to an inferior product which 
the public condemns as soon as it dis
covers its shortcomings. Be honest and 
honorable.

No. 6.
Don’t try to produce wonderful ads 

with an empty head. As a well-fed. 
well-developed body gives the best physi
cal work, so a well-developed brain pro
duces the best mental work. There is no 
excuse for poor ads outside of brain
lessness.

No. 7.
Be original. The world is just cry

ing for originality, novelty. The suc
cessful man will be found to have been 
original.

No. 8.
Don’t waste time. Wasted vouth 

means brainless young manhood. Brain
less young manhood means poor earning

power, and poor earning power means 
l>enniless old age.

No. 9.
Don’t quarrel. If you do. a quarrel

some, insidious spirit will creep into your 
ads—and you will be wondering why 
your efforts don’t bring results like 
your competitor whose hand is always 
held out in fi iendship and good will.

No. 10.
Don’t know it all. No one ever did, 

could or will, and even though you did. 
it would rutile the equanimity of the next 
fellow to have you let him know of it. 
If the more yon .know the less you think 
you know you 're .safe. The man you 
despise can give you good ideas. Don’t 
hesitate to take them.—Selected.

A GROCER’S EXPERIENCE.
“My fish department had never done 

much, and I had never made much of an 
effort to push it, but when my friend, 
Billie, the druL.mcr. told me of the 
clearance sale to be instituted in New 
York by one of the largest wholesale 
concerns, obliged to go to the wall be
cause of the extiavagant living of the 
members of the firm, none of whom 
seemed to have had a definite idea of 
what their business was doing, I decid
ed to-take the trip down there.

“It seems that they had an enormous
stock of sardine»—the-----brand.
which was listed pretty nearly every
where wholesale at 26 cents. On these 
I offered a bid of 15 cents—the stock 
was being sold by auction—and con
stantly increased my bid a trifle as the 
price slowly went upward.

“Finally the thing settled down to 
two of us, the other being a large fish 
dealer from my own town. I knew him. 
but he did not know me, it seems. For
tunately for me, too, I had posted my
self thoroughly on the market, before 
starting, so felt confident of my posi
tion.

“When he became aware that the 
bidding had dwindled down to the two 
of us, I found him looking me over. 
Evidently he must have come to the 
conclusion that ‘I could not be much.’ 
a small buyer, so he stopped bidding, his 
intention, presumably, being to purchase 
what was left at the low price of 21 
cents—after I had bought a small lot. 
This would have been a clex-er move on 
his part—if he had sized me up right: 
jbut right there is where he made his 
mistake.

|“I quietly told the auctioneer that I 
would take the entire lot. You should 
have seen my fellow townsman’s face. 
He xvas staggered. But it did not take 
him long to wake np.

How much will yon take for the 
lotf ’ he said.

“ ‘Twenty-six,’ said I.
“ 'I will give you 23,’ said he.
“This I declined emphatically.
“And in the end he bought the lot 

for 25 cents.
“Now why do you suppose he did 

this7 Simply because I was such au 
aggressive advertiser. He knew that I 
would do things when the goods arriv
ed, and wisely decided to save me the 
trouble.

“It was the biggest day’s pay by far 
I ever earned —and I made it only be
cause of my advertising. Does advertis
ing pay? Well. I guess.”

Here we have a man who makes a 
grand day’s pay on the strength of ad- 
xeitising be has done. Because he is 
knoxvn to be a hustler for business he 
is enabled to make a large profit on a 
deal without even touching the goods.

Now, is it not possible that you lose 
a great many good trades because you 
do not hustle, because you do not ad- 
x-ertise sufficiently well?

Remember, the traveling salesmen are 
a xvideawake lot. They know what is 
and xvhat is not. Rather than tell yon 
of a good thing they would rather {pit 
it to another—if he is a better or more 
extensive advertiser than you.

He will do this because he knows well 
you will accuse him of overstocking yon. 
in case the goods do not move xvell—if 
you are a poor advertiser, and rather 
than have you find yourself with such 
he will say nothing, preferring to let 
well enough alone.

The consequence is that you lose many 
desirable bargains. And there ise no 
getting axvay from the fact that the 
man who buys cheapest is the man who 
can afford to sell cheapest: that he is 
the man who can play up bargains to the 
best advantage.

Suppose you show the drummer what 
yon ran do.

You can do it—and do it well—so just 
try.

.To-moiroxv xvas yesterday—the day
before that.

Play strong—now.—Brains.

WHAT TO AVOID IN AD. TALKS
Bad admissions.
Past history.
Irrelevant statements.
Slang.
Cheap comparisons.
Broken sentences.
Time worn expressions.
Trade cant.
Big words.
Incomplete reasoning.
Superlatives.
Repetition.
Complex arrangement.
Poor copy. A.A.B.

TAKING A HALF HOLIDAY.
Brampton, Ont., stores are dosing 

Wednesday afternoons during July and
August.
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TRADE NOTES OF INTEREST
Warp and Woof of a Week's History .n Grocery and Allied Business—Move

ments of Grocers. Happenings Grave and Gay.

A. Sache, grutor, Hamilton, Out., is 
dead.

A. Elliott's g roceiy. Cold water. Ont., 
was destroyed by tire last week.

C. Wedin. of \\V<Iin Bros., general 
merchants. Midale. Saak., is dead.

Joseph Lamothe, grocer. Three Rivers. 
Que., i.~ offering his business for sale.

Thus. Edwards. merchant, London, 
Ont., has assigned to C. B. Armstrong.

J. W. Moore, baker and confectioner. 
Sintaluta. Sask., has sustained loss by 
tire.

J. J. Burton Juis opened a grocery 
store at 570-572 Vertige stieet. Toronto. 
Out.

A. W. Wylie & Co., general merchants. 
Theodore, Sask., have dissolved partner
ship.

Veter Anderson, general merchant. 
Cylross. Alan., has assigned to C. H. 
New ton.

('. S. Barker, general merchant. 
Whitewood. Sask., has assigned to U. 
B. Murphy.

A little of anything good always 
creates a desire for more. That's what 
a sample does.

E. VV. Lowe, representing F. J. Cas
tle. Limited, Ottawa, was in Montreal 
during the week.

E. ,E. McMichael. wholesale grocer. St. 
John, X.B.. called a meeting of creditors 
for the 25th inst.

Anthime Lemieux. general merchant. 
L’Islet. Que., has assigned, X . E. Para
dis provisional guardian.

Mr. Walker, of Hill 6: Co.. Orange
ville. Out., is now the owner of a hand
some driving turnout.

Felix Leeberman and Davis Klebanoff 
have registered under the style of the 
Standard Cigarette & Tobacco Co.

As usual this season White A Co. are 
"in it’’ on California fruit, handling 
several cars per week at auction.

Although there is a shortage of straw
berries, L. Chaput, Fils A Cie. have a 
full supply of the best western brands.

A project is said to he on .foot in 
Montreal to raise apples, of yearly var
ieties. near the city on a large scale.

White A Co. are putting out a lot of 
California late X'alencia oranges these 
days. Their Holly wreath brand is very 
fine.

W. J. Huff, general merchant, Far- 
rau’s Point, Out., has advertised his 
stock to be sold by auction on the 1st 
prox.

A new vinegar J'ae.tory has been open- 
ed in Ottawa. The output is now 75 to 
100 gallons a day and it will he doubled 
shortly. ,

L. Wallace, of Wallace Bros., Wood- 
bridge. is getting things in shape pie- 
paratory to indulging in a few holidays.

He lias gained considerably in health 
isime his accident.

Messrs. Laporte, Martin A Cie., Lim
ited, have secured the agency in Mont
real for Carton’s 11. P. sauce, and re
port good sales.

The catch of eastern salmon this sea
son is the largest on record. Fishermen 
attribute it to the work of the Govern
ment hateheries.

An English syndicate is seeking to 
purchase the oyster beds of the British 
Columbia Native Oyster Co. at Bluen- 
ilen Harbor, B.C.

B. Robertson, of Geo. Robertson A 
Son, was a visitor to Montreal the be
ginning of the week, lie spent consider
able time with the trade.

J. W. Windsor, Montreal, is offering 
the first Canadian sardines in a key- 
iipening can. This is something the trade 
has been wanting a long time.

Every employe is an advertisement of 
one sort or another. If lie cannot lie a 
good advertisement he has no right to 

-he a bad one.—Music Trade Review.
Eire, caused by the explosion of a 

coal oil'stove, destroyed the large Initier 
and cheese manufacturing plant of Mr. 
Treault, Nult’s Corners, Que., last week.

The Canadian (’aimers, .Limited, have 
issued a neat and nicely printed price 
list for their jams, jellies, orange mar
malade. baked beans, catsups, meals, 
relishes, etc.

V. S. Consul E. H. Plumaeher, lias 
informed the Department of Commerce 
and Labor, Washington, of an alleged 
method of extracting alcohol from the 
bulb of the coffee bean.

The E. 1). Marceau Co., Limited. 
Montreal, arc offering some splendid 
values in teas this week. Some special 
shipments have just been received, while 
other lots aie on the way.

Wm. Galbraith A Son, Montreal, are 
offering special value in choice Barba- 
does molasses this week, ex wharf to 
save storage. They guarantee the qual
ity or will furnish samples.

John M. Kirk, of. the Robt. Greig Co., 
Toionto, dropped in on The Grocer’s 
Montreal office last week. Mr. Kirk was 
on his return from a very successful 
trip in the Eastern Townships.

Jobbers and wholesalers would do 
well to communicate with L. Chaput, 
Fils A Cie. for prices on spot tomatoes. 
The new crop will not be too large ow
ing to the largely increased demand.

Laporte, Martin A Cie., Limited, have 
just completed arrangements with the 
Société Nouvelle de Roquefort, France, 
for direct shipment of fresh Roquefort 
cheese, ship September and October.

George M. Fielders, of Sunlight Soap, 
was a caller at Hie Montreal office of 
The Grocer on his way home from a trip 
to Chicoutimi and the Lake St. John 
district. Mr. Fielder reports good busi
ness.

Peas and mushrooms are very high in 
France owing to dry weather. The crop 
is reported to he short about fifty per 
cent. Messrs. L. Chaput, Fils A Cie. 
were fortunate in securing a large quan
tity from L. A. Price, one of the largest 
shippers of vegetables in France.

Russia has imposed retaliatory duties 
on tea from India and Ceylon as a result 
of the prohibition of Russian sugar by 
Great Britain under t lie agreement 
reached by European nations at the 
Brussels Sugar Convention.

Frank Keliusky, brother of John 
Kelusky, general merchant, Bancroft, 
Ont., was married last week to Miss 
Haase, daughter of Mrs. Bertha Haase, 
also a general merchant in Bancroft. The 
wedding was largely attended.

British ,India’s total trade for the 
year 1905-6 ending March 31, was $L- 
i)41.431.000. Tlie imports of merchan
dise totalled $363.525,000 and the ex 
ports $513,902.000. Imports increased 
31 per cent, and exports 25 per cent.

Robert Greig, of flic Robert Greig 
Co., Toronto, called at the Winnipeg of
fice of The Canadian Grocer on Friday 
morning of last week. Mr. Greig left 
for the west on Saturday night, it being 
his intention to go through to the coast.

S. M. Waniner, general merchant. 
Stotiffville. took his bowling team to 
Jackson’s Point. Friday, and won mil 
auainst the locals. They’ve beaten 
everything they’ve tackled thus far and 
are looking for larger fields to conquer.

XVidnes, in Lancashire, Eng., has a 
municipal iras plant and sells gas at 36 
cents per 1.000 cubic feet to small con
sumers and ?2 cents to 26 cents to large. 
It is a town of 30.000 and the profit 
on the gas works last year was $22.887.

The boiler in Farmers’ Pride cheese 
factory, Summerstown Station, Ont., 
blew up and wrecked the whole building 
last week. Stewart Cassclman, of Mor- 
risburg, aged 18, a helper in tlie cheese 
factory, was severely scalded about the 
face.

II. E. Boulle, the greatest olive oil 
shipper of Marseilles, has agreed to lie 
represented in Canada by Laporte, Mar
tin A Cie., Limited. Montreal. Already 
a large consignment, certified as to pur
ity by the French Government, is on the 
way.

Grocers should drop a line to Laporte. 
Martin A Cie., Limited, for quotations 
on French macaroni, vermicelli alphabets 

1 lb. and loose, of the celebrated Marge 
A Fils brand. The Canadian agents arc 
under contract for a large quantity. 
Prices are very reasonable.

J. J. Bridgetts, of the Hills Brothers 
Company, New York, was in Montreal 
on a friendly visit the latter part, oi 
last week and the early part of this 
He called upon the trade in a friendly 
way in company with Mr. Thos. Mont
gomery, of Thos. Montgomery A Son.

Tlie sea-lxirne merchandise exported 
and imported, of tlie jxirt of Hamburg, 
during 1905 amounted in ,all to 17,374.- 
218 tons, with a value of $1,268,161.000. 
As compared with tlie preceding year, 
this shows an increase of J,500.000 
tons in volume and of $123,900,000 in 
value.
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Hunt Bros., millers, grain deniers ami 
coal merchants, London, Ont., have been 
incorporated under Dominion charter. 
The share capital of the company is 
$ I Itl.OOO.

Messrs. L. t'haput, Fils A: Vie., of 
Montreal, have made heavy purchases of 
Japan teas, new crop, at very low 
prices, and they are in a position to 
meet all requirements of customers at 
attractive ligures. A large Chinese lan- 
iern is being given away with every live 
half-chest order.

On demand ot" Messrs. Laporte, Mar
lin A Vo., Louis Annals, grocer, Mont
real, lias been caused to assign. Tlieii 
claim against him is ÿtülJ, anil they al
lege that he lias left the province. L.
A. Delorme, mendier of the linn, has
been provisional guardian
pending a meeting of the creditors.

T. II. Kills, of T. II. Kllis A Vo., gro
cers, etc., Mount Forest, Ont., is con
templating a holiday, “lie’ll take a long 
trip if the walking’s not crowded," saiil 
a crockery traveler to The Grocer the 
other day. “T. II. is one of those for
tunate people who can adapt themselves 
comfortably to all sorts of circum
stances.’*

Mount Forest, Out., old |ioys, come 
hack for the annual rump and frortek be
tween August I and ti this year. .1. S. 
Ireland, grocer, is taking an active part 
in the preparations now going on. Ilis 
store t il l'iront in a new dress will he a 
teat a re in the procession on tin1 opening 
day. Mr. Ireland says business has been 
good with him all season.

V. A. I’hnir, general .merchant, Lillooel.
B. V., has issued a picture post card. The 
picture is entitled “Big Game Shooting” 
ami shows a pile of heads and horns in 
Iront of the I’hnir store with this ex
planation: ‘‘Spoils of a three months’ 
nip: li Rocky Mountain rams, 10 Rocky 
Mountain goats, 2 caribou, 1 grizzly 
bear, 1 black bear, 1 stag.

I’rler Small, division court bailiff, To- 
ioiiIu, and formerly a locally renowned 
Liberal politician, is • dead. For 10 
'cars after coming to Toronto and until 
ni- appointment as bailiff, he was in the 
grocery business. Before coming to To- 
iniuo he was a hotel .keeper and general 
merchant in Adjala, Simeoe County, 
iini., where he was burn.

Geo. II. Hradwcll, Quebec representa
tive of Sutcliffe A: Bingham, Limited, 
Manchester, was married at Christ 
Church Cathedral, Montreal, this week, 
i<i Miss Elizabeth Shaw, of Manchester, 
England. After the wedding Mr. and 
Mis. Bradwell left for a trip up the 
Saguenay, after which they will go as 
*ai west as Niagara Falls.

I. II. Christie, for three years man
ager of the grocery department of the 
!.. J. Coles Co.. Woodstock. Ont., has 
purchased a grocery, china and crockery 
business in Winghani. Mr. Christie and 
iiis family have made many friends in 
Woodstock and in business circles Mr. 
Christie is lecognized as n man of mark
ed ability, sure to make a success of the 
new venture.

‘‘There is a demand, .now being sup
plied by the United States, for about 10

carloads per annum id’ clothes pegs, and 
it is suggested .that Canadian lirms might 
profitably compete for this trade,” Can
adian Commercial Agent W. A. McKin
non at Rristol, Kng., writes: “The 
|legs now come packed live gross in a 
Imx. and the price would approximate 
Is. Oil per box e.i.f., Bristol.”

K. W. Gillett Co., Limited, Toronto, 
have opened an office in Montreal. Mr. A. 
A. Car rick is manager of Ihe new branch, 
the office being room SUM, Coristinc 
building. The opening of this branch in 
Montreal will unable the company to 
carry on its Montreal and Quebec busi
ness with much greater facility. The 
company already possess warehouse ac
commodation so that now they arc quite 
ready to meet the wants of the trade.

F. F. Adams, of Adams & Rogers, 
grocers. Cardinal. Out., was a visitor at 
the Montreal office of The Canadian 
Grocer last week. Mr. Adams is one of 
the most progressive grocers in Cardinal 
and Ids linn is known as a must reliable 
and up-to-date one in that part of tlie; 
country. He reports trade in grocery 
lines very active. Mr. Adams lias long 
been a subscriber to The Grocer and says 
that lie finds in it much information that 
is very useful to him in business.

Thus. Montgomery, of Thus. Montgom
ery A' Son, Montreal, is again back at 
his desk after a serious attack of a|i- 
pcndicitis, width kept him confined to 
his house over three months While not 
yet in complete health, Mr. Montgomery 
is able to get down to business every 
day for a while. He has been receiving 
flic congratulations of his many friends 
in Ihe trade on his recovery. Mr. Mont
gomery leaves to-day on a short trip to 
the seaside for Ihe benefit of his health.

F. Houlihan, of Houlihan & May, re
tail grocers, Sherbrooke. Que., was a 
caller at the Montreal office of The 
Canadian Grocer last week. He is one 
of the brightest grocers in the Eastern 
Townships, and as senior partner of. the 
firm, has done a great deal towards 
placing it in the enviable position it 
now holds. Succeeding T. W Fuller A 
Son, this firm lias not onto held the old 
trade, hut built up a very considerable 
new patronage of the best class. While 
in the city Mr. Houlihan spent consider
able .time calling upon the trade.

NOT GETTING OUT OF ALBERTA.
James Turner & Co. are advised that 

a report has been circulated in Alberta 
that they are withdrawing from that 
province. This report, the linn assert, is 
without any foundation, as such a move 
was never contemplated, in fact, they 
arc taking steps to increase their trav
eling staff, which they have quadrupled 
inside of the last four years. With the 
trade they have enjoyed in the west, 
which they followed up. even in advance 
of the railways, having commenced do
ing business in Winnipeg via St. Paul 
and Red River cart to Winnipeg in 186!), 
and extended their business with the 
construction of Ihe C.P.R. through to the 
coast, it is hardly likely that they will 
ever consider in any way withdrawing 
from the territory.
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TRADE INQUIRIES.
Correspondents desiring to get in touch with any ot 

the firms referred to should quote the reference number 
wnen requesting addresses. For information write to 
Superintendent ot Commercial Agencies. Department ot 
Trade and Commerce. Ottawa.

S.)4. Cheese, etc.—A Manchester pro
vision linn ilc.'irc to corres|>nnd with 
Canadian ship|>ers of cheese. butter ami 
eggs.

Slid. Apples. A Manchester firm of 
fruit dealers wish t<> rorrcs|>nnd xxitli 
Canadian shipper- ot’ apples.

>'tii. Eggs. etc. A Belfast provision 
broker is open to represent Canadian 
sbip|>er.s ol eggs, cheese, bn -on, oatmeal, 
linseed cakes and feeding stuffs.

868. Apples. A Lancashire linn of 
11 net merchants and commission agents 
is desirous of corre.s|>omliiig with Cana
dian ex|iortvrs of apples.

870. Ginger ale. etc. A Sentetii firm 
manufacturing ginger ale and aerated 
waters desires to gel into cniiiiniinicntinii 
with Canadian importers.

8SJ. Kgg' A Sotilli African produce 
agent wishes to inqioit about lino dozen 
of flesh eggs |ici week. and asks for 
quotations f.o.b.. nearest jmrt.

884. Apples A South African pro
duce agent xx ishes to import first-class 
eating apples. Quotations to by f.o.b., 
nearest |H>rt.

807. Butler A huge South African 
film of old storage uicirhanls desire 
quotations from Canadian shipiwrs of 
high grade butter.

SOO. F.vupoiated apples A Hutch firm 
is anxious to correspond with Canadian 
exporters of evajHiraled apples.

OPENED OFFICES IN TORONTO.
The Deterhoro Cereal Co , of Potci - 

boro, Out., have opened .in office at 71 
Jarvis street, Toronto, which will he 
the headquarters of their sales ilepart- 
meut. Mr. II. B Collier will hi- in 
charge and will direct the company’s 
corps of travelers from this office. The 
new packages. Household at 35 cents, 
and English at in cents, will he pushed 
vigorously. In commet ion with then 
cereal interests the company will direct 
the sale of Rkoxah jellies, manufactured 
by Suttclifiv A Bingham. Manchester. 
England, who have the sales agency foi 
Canada Flakes in Great Britain

BLOTTER FOR GROCERS
W II. Gillard A Co., Hamilton, have 

issued to Hie trade a unique and artistic 
blotter reminding their customers that 
the firm’s mail order department will 
look after their interests during the 
travelers’ holidays. The back of the 
blotter carries a pleasing lake view, 
with fishing and bathing details and a 
big boat landing at the Hamilton wharf. 
It’s a good ad lor Hamilton as well as 
the firm.

PREFERRED CREDITOR DEFINED
Willie— l*a. what is a “preferred 

creditor?”
Pa—A preferred creditor, my son. is 

one who doesn’t rare whether you pay 
him back or not.—Philadelphia Ledger.
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FREIGHTS AND CHARTERS
Continued Activity in Grain Shipments at Montreal—American Trade in Meats 

Going by the Canadian Port—Larger Shipments of Butter 
—Changes in Rates.

Shipping has been rather active during 
the past week. Conditions have been 
better than it was thought in some cases 
they would. The volume of the trade 
passing has not materially increased but 
shipping companies report very bright 
prospects for trade two or three weeks 
hence.

Canadian meats are rather slow. Trade 
with the other side is light in this line

in some quarters, while again reports 
are made to the effect that it is on the 
way to being quiet. On the whole, how
ever, export shipments have been good.

Perhaps in grain, moie than anything 
else, there has been a continued activity. 
Each day large quantities are going for
ward. One day last week something like 
seventy-seven thousand bushels of grain 
were transferred from the harbor eleva-

ments might have been larger, but were 
very good considering what they were a 
few weeks ago.

The Jacona, R. Reford & Co. agents, 
sailed for Leith with cattle and a gen
eral cargo, cleared July 27. The Man
chester Trader for Manchester with a 
general cargo, cleared the same day.

This week four changes will be noticed 
in the rates. Flour to London, Antwerp, 
Bristol and Glasgow has been advanced.

JAPAN’S PROGRESS.
U. S. Consul-General Henry B. Hiller 

reports from Yokohama marked de
velopment in Japanese industrial un-

BERTH QUOTATIONS-Montreal.

Description.
oo
CL

>

co
•oc
5

d

Ï
a<

Lard, Beef, Pork, Tallow, Grease and Oleo in 
tierces, barrels or half-barrels ; Bacon and 
Hams, Boxed Meats, Cases of Meat, and Lard 
in boxes and cases ; Canned Meats ; Pail lard 
and small packages weighing 35 pounds or
under subject to additional rates, 2,240 lbs........

Canned Goods (gallon apples, fruit, soups, veget
ables, etc.),40cb. ft.................................................

Oil, lubricating and other ; also Wax; in barrels, 
2 240 lbs.....................................................................

12/454 

110/6 

10/6

17/714

13/154

15/9

17/6

15/

17/6
Oil Cake, Cottonseed Cake, Flour, Oatmeal ; 

Cornmeal, Split-peas, Starch, and Grape Sugar,
in bags, 2,240 lbs ...................................................

Rolled Oats, Dog Flour, Flour Middlings, in
bags, 2,240 lbs...........................................................

Rolled Oats and other Cereals, papered, in cases,
40 cb. ft.....................................................................

Glucose and Syrup, in barrels, 2,240 lbs...............
Cheese in boxes; also Condensed Milk,2,240 lbs. 
Butter, in cases and kegs; Cheese, in crocks,

boxed,2,240 lbs........................................................
Seeds, Timothy and Clover, in bags, 2,240 lbs....

" Beans and Peas, in bags, 2,240 lbs.............
Apples- Flour and Meal, in barrels, barrel..........

" and other Green Fruit in boxes, 40 cb. ft.
“ Evaporated, in barrels or boxes, "
“ Prunes and other dried fruit in boxes,
2,240 lbs.......................................................................

Eggs, in cases or barrels, 40 cb. ft.............................
Grain,in shipper's bags. Quartern.........................
Smalls, of less than 5/ ton weight or measurement.

7/6

9/3

7/6
3/9

20/

25/
12/6
8/9
2/6

12/6
7/6

15/
12/6
1/3

10,6

*10c.

11/

10/6
11/3
25/

30/
17,6 
10/6 
2/9 

15/9 
10 6

20/
15/9
1/6

10/6

•11c.

12/3

11/9
12/6
25/

18/9
11/9
3/

16/
11/3

20/
17,6
2/

10/6

18/6

tlS/6

18/6

16/9

13/154

15/9

12/454

tlO/6

10/6

15/ 16/ 15/9

13/154

15/9

17/6

16/

17/6

16/3

16/3

16/3

11/3

13,9

tl7/6
11/3
25/

30/
17/6
12/6
2/9

15/
8/9

20/
15/
2/

10,6

*9c.

11/

10/6
12/6
26,3

31/6
17/6
10/
3/

15/9
10/6

21/
15/9
1/6

10/6

8/9

9/3

7/6
8/9

20/

25/
12/6
8/9
2/6

12/6
7/6

15/
12/6

1/6
10/6

10/6

13/

16/6
22/6

13/
13/

15/

11/6

14/

17/6
22/6

14/
14/

16/

10/

12/6

10/6
16/9
25/

30/
20/
10/
3/

15/9
10/6

21/
15/9

12/6

15/9

11/3
17/6
25/

30/

3/6
17/6
11/3

21/
17/6

12/6

12/6

11/3
15/
27/6

32/6
20/
12/6
3/

15/
10/
20/
15/
2/3

10/6

These rates are for general information only, and are subject to change at any time without notice ; it is therefore important that all contracts 
must be reported by wire and confirmation obtained before closing with shippers, and unless specifically stated to be prompt shipment, or shipped 
within ten days after date of contract from the west.

The above rates are exchanged on basis of $4.80 to £1 Stg., excepting that when freight is prepaid, the ocean proportion of the through rate must 
be collected on basis of $4.86 to the pound sterling.

If freight is offered other than specified above, on which steamship connections are accustomed to quote a weight or measurement rate at their 
option, prompt replies will be facilitated b> giving, when applying for rate, the relative weight and measurement of the merchandise.

It is understood that when reporting Sack Flour engagements, a carload is considered 28,000 lbs.
It is also important that shipper's name be given for every engagement made.
* Rates quoted in cents are per 100 lbs. t Per 2,240 lbs, No Primage via Montreal.

as it has been for some time past. There 
is considerable export trade in Ameri
can meats through the port of Mont
real.

Hay shipments have also been light. 
This fact is not surprising considering 
the state of the markets in the U. K. 
The present state of the market there 
precludes any (better business.

Flour business has been very good

tors to the Montfort, which sailed July 
28 for Bristol. This was a record days’ 
transfer.

Manitoba oats are coming forward for 
shipment in very heavy lots.

Cheese exports have been heavy. The 
markets have been in such condition as 
to permit better business than formerly.

Up to last Saturday good business 
has been transacted in butter. Ship-

dertaldngs. He mentions especially 
the canned meat and canned fish indus
tries, cotton yarn business, electric rail
ways and the petroleum industry. The 
Hoden Petroleum Co. paid 30 per cent, 
dividend, distributed $12,500 in bonuses, 
added $15,000 to the reserve and car
ried forward the balance of $334,000. 
their net profits.
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GETTING A BIGGER FACTORY.

The F. F. Dailey Co. for the American 
Business in Buffalo.

Frank Menzie, sales superintendent 
for the F. F. Dalley Co., Hamilton, was 
a caller at the Toronto otlioe of The 
Canadian Grocer this week, chuck full 
and bubbling over as usual with general 
good humor and enthusiasm about the 
way 2 in 1 shoe polish is going.

The company’s American factory at 
Jeisey City for the manufacture only of 
2 in 1 is not big enough and premises 
have been secured in Buffalo. They are 
now being remodelled and the company 
expect ultimately to do all their United 
States manufacturing there. The 
manufacture of shoe finders’ supplies 
also will he undertaken at the Buffalo 
factory.

On August 11 the Dailey Co’s travel
ing staff of 18 or 20 mighty bright chaps 
will take, a day off, and chaperoned by 
Mr. Menzie will spend the day on the 
Niagara & Buffalo Electric Railway Sys
tem, from Queenston to the Falls, down 
the other side to Lewiston and back to 
Buffalo. The private car Oronto has 
lieen secured and it is fitted with ice 
boxes and other adjuncts to a complete 
larder.

The company recently secured the 
services of Mr. Williams, a consulting 
chemist of great ability, formerly with 
Winer & Co., and he is fitting up a fine 
laboratory at the Hamilton Works.

As a line on how 2 in I is moving Mr. 
Menzie stated he had taken an order 
from a New York firm for 261 gross, 
one gross for each of their 261 stores. 
W. H. Thompson and F. D. Menzie, of 
iho traveling staff are now in Omaha and 
are meeting with fine success.

NO SULPHITES HERE.
The medical officer of the Borough of 

Bethnal Green, London, Eng., analyzed 
six samples of American canned meat 
goods, one of French, and six of colonial 
and English. Four of the American he 
found free of living organisms. One 
contained a quantity of sulphites. One, 
an old can of ham, contained living or 
ganisms. The French sample contained 
a quantity of sulphites. Four of the 
English and colonial samples were free 
from any improper matter, one contain 
cd numerous .micro-organisms, the rc 
suit of improper sealing, and in one, 7.8 
grains of boracic acid to the pound was 
found. The analyst reports that the 
finding of sulphites in the samples leads 
to the inference that the meat, before 
being canned, was partly decomposed, 
and was dipped into sulphurous acid or 
sulphite to prevent the smell being 
noticed.

S. B. Campbell, brother of Jas. B. 
Campbell, has taken a position on the 
staff of th Acme Can Works, Mont 
real. Mr. Campbell has for the last 
sixteen years been interested in British 
Columbia mining and real estate and 
still retains a large interest in the west
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MINUTE iERT.
The daintiest, best flavored and most easily prepared 
of summer desserts.
Put up in twelve delightful fruit flavors. We recommend 
Raspberry, Strawberry and Pineapple flavors as being 
particularly delicious.
Jellies made from Gold Standard Jelly Powder are so 
pure, healthful and easily digested, that they are con
stantly recommended by physicians for the sick-room.

Try Them Next Time. *" Grocers Sell Them.
THREE PACKAGES TOR TWENTY-FIVE CENTS.

CONDENSED OR “WANT” 
ADVERTISEflENTS

Advertisements under this heading. 2c. a word first 
insertion ; lc. a word each subsequent insertion.

Contractions count as one word, but five figures (as 
$1,000) are allowed as one word.

Cash remittances to cover cost must accompany all 
advertisements. In no case can this rule be overlooked 
Advertisements received without remittance cannot be 
acknowledged.

Where replies come to our care to be forwarded fi\ e 
cents must be added to cost to cover postages, etc.

SITUATION VACANT.

A YOUNG man with thiee years exp.rience in 
a general store would like to have position of 

salesman in country siore in British Columbia. 
Adtres. Box ico. Canadian Grocer, 511 Union 
Bank Building. Winnipeg. (29)

REPRESENTATIVES WANTED

AGENCY — Well connected representatives in 
Eastern, Western and Central Canada are re

quired by large firm of malt vinegar brewers, in 
England, with special facilities for meeting the re
quirements of the Canadian trade. Write fully, 
stating territory covered, and giving references 
Box tot. The Canadian Grover, 88 Fleet St. 
E.C., London, England. (f tf. )

WANTED.

FRUIT—Wanted, by producer, direct dealing 
with retail ft ms Select plums, peaches, ap

ples. Box 8, Winona. (31)

POSITION WANTED.

A YOUNG MAN. with four years' experience 
with a first-class wholesale grocery house, 

would like to have position on the road ; an At 
grocery specialty preferred ; territory. Maritime 
Provinces. Address, Box 46, Canadian Grocer, 
Montreal. C®]

TRAVELLER—Headquarters, Vancouver,wants
good grocery line on commission. Box 121. 

The Canadian Grocer, Toronto. (33)

FOR SALE.

Grocery and Uquor Business Tor Sale
/'""‘OLDEN LION GROCERY. Kingston, On- 
vj tario, the property of the late W. R. McRae. 
Established 1854. One of the finest businesses in 
Eastern Ontario. Apply to Cunningham & Lyon, 
Vendor's Solicitors, Kingston.

OR SALE—A first-class general store business in 
- country town ; doing an annual business of 
(22000; good reason for selling. Apply A. M. 

n ml th & Co.. London, Ont. (32)

53

HIGHEST PROFITS ABSOLUTELY SURE
Wanted—Agents for the sale of a first-class Food 

Preparation, highly recommended by authorities.
FOB INLET KÜL AU* AUDKESS

O F. 1170. care Orell Fussli Publicity, Zurich 
(Switzerland.)

Expert Bookkeeping
Investigation and auditing of all 
classes of accounts undertaken. 
Trading, profit and loss accounts 
and balance sheets prepared. Sets 
of books opened and office systems 
devised in an up-to-date manner. 
Collection of overdue accounts a 
specialty.

PERCY P. DAVENPORT
Chartered Accountant 

137Elgin Avenue, Winnipeg
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DAIRY PRODUCE AND PROVISIONS The Canadian Grocer

Hot Weather
Means a heavy demand for our 

MILD CURED

Hams
Breakfast Bacon 
Skinned Backs

BOILED HAMS
HAM, CHICKEN and TONGUE SAUSAGE
BOLOGNA SAUSAGE 
CANNED MEATS

QUALITY 
THE BEST

WRITE US FOR PRICE LISTS

THE PARK, BLACKWELL CO.
PORK AND BEEF PACKERS LIMITED

TORONTO
TELEPHONE M 3960

S'
i
t
i
t
t
*
*
*
t
$

CORONA PURE LARD
IN 1 LB. BLOCKS 

")0 lbs. to Box

QUALITY GUARANTEED
A FIRST-CLASS ARTICLE IN 

A CLEAN PACKAGE

Send for Trial Orders by Express

The Montreal Packing Co.*
MONTREAL, P.Q. LlŒlted

POTTED
TONGUE

Put up in tins of 10 lbs. each, 
ready for use or for slicing on the 
counter. In the present high mar
ket this is a very enticing line at 
our price. Order a sample in your 
next express shipment

F. W. FEARMAN CO.,
HAMILTON LIMITED

IT’S SETTLED
that the 1‘go-ahead’1 grocer looks to us for his supply 
of

Breakfast Bacon, Hams, 
Butter, Lard, Eggs, Cheese, 

Sausage, Etc.
He knows his orders are in sure hands and that 

he will always be where custom is “hot.”

Try the “go-ahead” style.

THE WM. RYAN CO., Limited
70-72 Front St. East, TORONTO. ONT.

AH fo

BACON
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Produce and Provisions

CHEESE AND BUTTER BULLETIN.
Tim situation on cheese lemains prac

tically unchanged. Prices during last 
week became firmer and showed a gen
eral advance of about l-4c per pound, 
hut this was mainly due to the previous 
decline in prices, which brought out new 
orders. At the present time of writing, 
the market may lie called steady to firm 
from the seller’s standpoint, who paid 
I lie advance at late country markets, hut 
cable oiders are scarce and bidding 
prices of British importers are careful 
and below our current market quota
tions.

However, it is our duty to state facts 
as far as known, regardless of any in
terests for either higher or lower prices 
as far as the near future is concerned. 
The facts are that there seems to remain 
a good consumptive demand in (treat 
Britain, that we have no accumulation 
of stocks on this side of the Atlantic, 
and that the make of cheese is shrink
ing. These are all arguments against 
a decline in prices. Against this we have 
to acknowledge that present ruling prices 
are so high that it is hard to make any
body in the trade sufficiently “bullish” 
to buy more than pressing demands, and 
hold for an advance, in other words, 
there is a general lack of confidence 
that prices are safe for storing purposes.

The storing of cheese costs money ; 
cold stoiage, insurance, interests on 
money and shrinkage in weight are very 
inqiortant items, and, to meet these ex
penses, the market needs to advance ma
terially before a profit could be realized. 
Vet, last year’s prices, at this date, were 
almost up to our present basis, and, as 
they paid holders in the end, and as we 
have considerably less stocks in Canada 
and a presumably larger consumption of 
cheese in the U. K., it may turn out all 
right after all to keep a few cheese for 
the demand later on.

According to the Montreal Board of 
Trade figures, our receipts last week 
were 121,816 boxes of cheese and 34,- 
875 packages of butter against 111,- 
418 boxes of cheese and 42,254 packages 
of butter for the same week of last year, 
or a total since May 1 of 993,256 boxes 
of cheese and 305,909 packages of but
ter, as compared with 954,481 boxes of 
cheese and 362,246 packages of butter 
for the eorres|iouding period of last year.

The exports from Montreal last week 
were 106,671 boxes of cheese and 20,751 
packages of butter against 112,756 boxes 
of cheese and 39,705 packages of butter 
for the same week last year, or a total 
since May 1 of 966,221 boxes of cheese 
and 157,794 packages of butter, as com
puted with 865,631 boxes of cheese and

232,583 packages of butter for the cor
responding period of last year.

According to these figures we received 
since May 1 38,775 boxes of cheese more 
and 56.337 packages of butter less than 
last year, while our shipments show an 
increase of 100,590 tioxes of cheese and 
a decrease of 74,789 packages of butter 
as compared with the same period of 
last year, in other words, our stocks of 
cheese in Montreal, if the receipts were 
correct, would lie to-day 61,815 boxes 
less than a year ago and our stocks of 
butter would he 18,452 packages more 
than last year.

At any rate, these figures show a 
small increase in the make of cheese, a 
large decrease in the make of hotter, a 
huge decrease in the stocks of cheese in 
Montreal and a substantial increase in 
the stocks of butter.

This leaves us in a most peculiar posi
tion and demonstrates clearly the fa-t 
that cheese is a necessary article of 
food in the U. K.. while butter is a lux
ury, especially when we consider the 
relative prices of both these products of 
milk. Cheese is dearer than butter, 
yet the latter shows an accumulation 
while the former shows a decrease in 
stocks on this side of the Atlantic. It 
might be said that Canadians rule the 
British markets on cheese and at the 
same time they have very little influence 
on the state of the butter market.

OUR LONDON LETTER.
By Our Own Correspondent.

There has been very little change in 
the position of the London provision 
markets. The firm attitude of cheese 
sellers has been encouraged by the fact 
that supplies from Canada have not been 
so large this week, whereas the con
sumption appears to continue unabated. 
And this in spite of the fact that the 
holiday season is here, and folks are 
leaving the metropolis in thousands.

The supplies of Canadian butter in this 
district continue to be very small, al
though slightly larger quantities are 
finding their way to the northern dis
tributing centres, tjuite recently there 
has appeared in a publication interested 
in Canadian trade, a paragraph to the 
effect that some importers around Leeds 
prefer to handle Canadian cheese in 60- 
Ib. and Mi-lb. weights. While it may be 
possible that a few men prefer to han
dle such sizes, the rule should be for 
Canadians to ship a 56-lb. cheese unless 
asked otherwise. There should be a re
cognized standard in this respect. It 
must be borne in mind that the smaller 
shop-keepers, who form so large a por
tion of the retail sellers of cheese, are 
often unable to stock more than one or 
t wo cheese, and a large one is apt to be 
inconvenient, both from a point of won-
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mny and clumsiness. Even the largest 
houses generally find the 56-lb. cheese 
the easiest to handle. As for quality, it 
would be well if Canadian makers could 
turn out an article with less solidity 
about it. That is to say. a cheese that 
would more easily fall apart under the 
knife—something with greater cutdiuess. 
Of course, the color of a cheese is al
ways an important factor in its sale, 
and the whiter and fresher it looks the 
better. Sometimes it happens that Can
adian cheeses have too deep a color, 
which, upon the cheese being cut up. be
comes yet darker. This is not desira
ble.

With the prosperous limes Canadian 
farmers are now experiencing, and the 
bright outlook for all branches of the 
Canadian dairy industries, it may well 
be expected that next season will see 
greater supplies of butter and cheese 
sent to this market than ever before. 
This is as it should be. There is room 
for it all. Now that the Canadian but
ter season is so near, it becomes in
creasingly evident how keen importers in 
Britain are to cultivate the acquaintance 
of Canadian shippers. Week alter week 
the Canadian commercial agents are for
warding the names of interested men to 
their headquarters.

What is being done to help on this in
terest in the Old Country ? It is all 
very well to say that Dominion shippers 
know where to put every ounce of but
ter and cheese they have on hand, but 
such confidence, in the face of keen com
petition, cau not be wise policy. The 
produce trade is always of a very uncer
tain nature on account of varying pro
ductions and fluctuating prices. It is 
eminently desirable that the British 
public should be educated up to the 
point of asking for Canadian batter. 
Why ? Simply because competitors have 
adopted such methods. Sweden and 
Denmark are extensively using the street 
hoardings in order to tell Englishmen 
that their butter is alright. They are 
creating a larger demand for their pro
ducts, and they are seeing to it that 
their products do not prove disappoint
ing. This is the kind of energy that 
makes trade. Of course there are men, 
even in the provision trade, who, ig
norant of the efficacy of publicity, de
clare that it is impossible thus to make 
a demand, but facts are against them. 
A very great deal, however, rests with 
the shopkeeper, for with him rests the 
decision whether the public is to have 
what it asks for, or not.

There are obstacles, but obstacles were 
not made to be shied at. There was a 
time when the United States held such 
a hold on the British produce trade that 
Canada's chances of supremacy looked 
pretty small. Now that is all reversed 
Moreover, with magnificent dock ac
commodation in London, and the co
operation of progressive and quite mod
ernized steamship lines, everything is in 
favor of more perfect trade with the Old 
Country.
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PROVISION SITUATION.
With the pork packers operating about 

halt time and rumors of some suspend
ing operations for a time completely, 
the statement that from 2-3 to 4-5 of 
the present output is going into domes
tic consumption seems plausible. The 
demand, especially from the Northwest, 
is very heavy. Prices for the raw and 
finished pioduet continue to rise, while 
in the Old Country they fell away 3s. 
per cwt. Said a prominent packer yes
terday, ‘‘We are now about 4s. to 5s. 
fid per cwt. higher in (tost than the pres
ent selling price in the Old Country.” 
He thought 40 per cent, a very large es
timate of the proportion of total output 
going into domestic trade.

The scarcity of hogs has now been felt 
15 months and for eight or ten weeks, 
what the packers call the ‘‘very ex
treme”' price has been ruling. At any 
rate it is the highest to extend over any 
lengthy period, that packers of 15 years 
experience can remember-. The price 
this week is $7.65 to $7.75 i'.o.b. coun
try points. At the Toronto cattle mar
ket, fed and watered, it is $7.!)0 to $7.95, 
and off cars at the factory $8.15. Re
ceipts at Toronto this week have been 
a shade heavier. October, it is expected, 
will see a considerable increase in the 
number of hogs marketed.

NEW CANNING FACTORY.
Work has been started on a new $150,- 

000 rrreat canning factory in Montreal 
for Wm. Clark. The building will be con
structed of pressed brick, cement and 
steel. The interior walls are to be of 
enamelled brick and the lloors of the 
operating rooms of cement. It is to 
have 175 feet frontage on Amherst street 
and 130 on Wolfe street. There are to 
be four storeys in the front and three in 
the rear, and the building is to be 
ready for occupation this Fall.

COW TESTING.

How One Man Wastes Energy—1,000 
lbs. of Milk Per Cow.

(The Ingensoll, Out., Cow Testing As
sociation has the distinction of being 
the first this year to touch the 1,000 lb. 
mark as an average milk yield of all the 

1 cows. The report just to hand is for the 
30 days ending June 21: Number of 
herds, IS; cows, 288; average yield of 
milk per cow, 1,004 lias. ; average test, 3.2 
per cent.; average yield of fat, 32.9 
lbs.

Two member's of the association own 
cows giving over 1,600 Mrs. of milk each. 
In strong contrast is a oow that yielded 
only 400 lbs. of milk during the 30 days. 
It was one of a hei d of 13 cows whose 
average yield ■ of butter fat was 24.3 
lbs., the lowest in the association. One 
herd of 20 cows yielded an average of 
butter fat of 40.7 lbs.

The report of the Mansonville, Que., 
Association shows only one cow giving 
over 1,000 lbs. of milk in the 30 days 
ending June 27. One herd of 15 cows 
yields an average per cow of 852 lbs. of

milk and two other herds not half that, 
419 lbs. and 407 lbs. respectively. There 
were lti herds with 262 cows and yielded 
as follows: Milk, average 589 lbs.; fat, 
average 22.6 lbs.

81. Camille, Que-, association has re
ported 23 her ds including 182 cows. One 
herd falls as low as 17.3 lbs. of butter 
fat per cow for the 30 days ending July 
2. It comprised 10 cows. Another con
taining live cows has an average butter 
fat yield of 34.4 lbs. Its owner has just 
as good a cash income from his 5 cows 
as the owner of the other who prilks and 
feeds 10 cows. “This,” says the re
port, “looks like energy going to waste.” 
The average yield of milk per cow for 
the association is 688 lbs., and of butter 
fat 26.2 lbs.

St. Felieieu. Que., association test for 
30 days ending July 2 is reported as 
follows: Herds, 9; cows, 70; average 
yield of milk per cow, 614 lbs.; average 
butter fat, 23.4. This is the first re- 
port from the Lake St. John district

where seven associations are now or
ganized. The report says: “The re
cords of this comparatively new and 
rapidly developing section will jbe fol
lowed with much interest. These fig
ures show less variation in the yield 
than in any other association so far, the 
records being on the whole very uniform. 
The aver age herd test runs fairly high, 
sustaining the present reputation of the 
Lake St. John dairy cows; but for this 
time of year too many cows are yield
ing less than 500 lbs. of milk per month.

NOTES.
The value ot canned meats exported 

from the United States in June, 1906, 
was $461,100, against $797,127 in June, 
1905.

Litigation involving the assets of the 
Packenham Pork Packing Co., Stouff- 
ville, which went into liquidation some 
time ago, has resulted in favor of the 
liquidator, Usler Wade, and the creditors 
will now be paid in full.

PROVISION AND DAIRY MARKETS.
MONTREAL.

PROVISIONS—Since last report there 
has been practically no change in the 
market. Compound lard is in very good 
demand, there being in some quarters 
much more inquiry for it than for the 
pure article. Hams and bacon arc in 
good demand on all sides. Present rath
er high prices, while having the effect of 
making buyers cautious, have not been 
the means of keeping down the trade to 
any great extent. Prices are steadily 
maintained.
Lard, pure tierces ............................................ -...........  §121

..............................56-lb. tubs .... 0 12Ï
“ ......... 20-lb. pails, wood (10$) — 0 12$
“ cases, 10-lb. tins,60 lbs. incase 0 12à
“ “ 5-lb. " .... 0 12!
“ " 3-lb. “ .... 0 122

Lard, Boar s Head brand, tierces, per lb.................  0 091
“ " i-bll., per lb.......................... 0 to}
11 11 tubs.......................................... 0 002

Cases, 20 3-lb. tins, per lb..............................................  0 10i
“ 12 5-lD. tins “ ..........  ..................................  0 10
“ 6 10-lb. tins “ .............................................. 0 098

20-Ib. wood pails, each .................................................. 1 88
2U-lb. tin pails, each........................................................ 1 78
Wood net, tin gross weight—
Canadian short cut mess pork.........................  522 50 $23 00
American short cut clear ................................. 22 00 22 50
American fat back..............................................  23 00 23 50
Breakfast bacon, per lb................................................ 0 161
Hams...................................................................... 0 144 0 16
Extra plate beef, per bbl.....................................  12 50 13 00

BUTTER—The market is steady to 
firm, a fair demand having been ex
perienced for the best butters. Ship
ments have been fairly large, although 
receipts are much less than a year ago, 
on account of the milk being made into 
cheese in preference, owing to the high 
prices obtainable for the latter article. 
In consequence holders are very firm in 
their Views and will not sell under mar
ket quotations.
Choicest creamery, salt less.................................  0 22 0 221
Choicest creamery, salt.......................................... 0 221 0 22%
Medium creamery..................................................  0 21% 0 22
Western dairy.........................................................  0 18 0 18%

CHEESE—Prices have again advanced 
but the demand so far has not been en
couraging at the high figures asked. 
Shipments last week were over 100,000 
boxes, so that the goods are going for
ward almost as quickly as they come in. 
The market is quiet and nearly at top 
notch as to prices, so that many in the 
trade anticipate a small decline, al
though no radical reduction in values is 
expected.

Ontarios...................................................................... 0 11 j 0 11Î
Quebecs...................................................................... 0 11% 0 Ilf

EGGS—Strictly fresh gathered eggs 
bring good prices in the market at pre
sent, but very few lots are coming for
ward. Farmers arc too busy with their 
hay to make any trips to the city un
less absolutely necessary. Partly in 
consequence of this, eggs arriving are 
not of as good quality as they might 
otherwise be, being held too long before 
being delivered. Selects are quoted at 
20c., although in more than one case 
21c. has been obtained. No. 1 are sell
ing at 17c.

IN NEW BRUNSWICK.
PROVISIONS—In pork and beef, bar

rels, there is little change. Business is 
very quiet. Pure lard after being a lit
tle easier, has been again advanced. 
Prices continue high. Smoked meats 
are high. Refined compound unchanged ; 
a good steady sale. In fresh meats, par
ticularly beef, business is not active. 
Mutton has a light sale. Lamb is lower, 
but cheap lamb not expected. Veal ami 
pork are scarce.
Mess pork. ;per bbl ........................ .................. $21 00 $23 00
Clear pork. ................... 2u 0j 23 to
Plate berf, .................. 13 50 15 OJ
Domestic beef, per lb .................. 0 08
Western beef, “ .................. .................. 0 07 0 09
Mutton, .................. 0 16 0 08
Veal. .................. 0 07 0 08

................... 0 10 0 11
Pork, .................. 0 08 10

.................. 0 13 0 14
Rolls, .................. 0 10 0 13
Lard, pure, tubs, " .................. .................. 0 121 0 13

pails. “ .................. .................. 0 12! 0 131
Refined lar i, tubs......................... .................. 0 091 0 09$

pails......................... . ........... 0 09$ 0 10

BUTTER—Butter prices are slightly 
firmer, owing to the hot weather re
ceipts not as large.
Creamery butler.....................................................  0 22 0 25
Beat dairy butter.................................................. 0 18 0 20
Good dairy tube....................................................... 0 16 0 18
Fair 1e .....................................................  0 14 0 1C

EGGS—Prices are slightly higher; a 
fair inquiry.
Eggs, strictly fresh...................................................0 2J 0 25

“ fresh..................................................................  0 18 0 20
" case stock........................................................  0 16 0 17

CHEESE—Cheese are still high and 
market firm. Local output not large.
Cheese per lb.............................................. ............0 14% 0 15
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TORONTO MARKETS.
The market continues to advance and 

the feeling is very firm. The upward 
tendency is.felt specially in long dear, 
mil bacon, hams, haeks and lard in, pails. 
The demand, however, continues very 
heavy. The northwest is taking phen
omenal quantities. Street hogs are high
er.

Long clear bacon, oer lb......................................... 0 124
Smoked breakfast bacon, per lb............................ 0 16
Roll bacon, per lb........................................... 0 121 0 13
Small hams per lb............................................  0 151 0 16
Medium hams, per lb.................................. 0 15 0 151
Large hams per lb......................................... 0 141 0 15
Shoulder hams, per lb............................................. 0 12
Backs, plain, per lb.........................................  0 17 0 181

" pea. med.............................................  0 18 0 19
Heavy mess pork, per bbl................................... 22 00
abort cut, per bbl.......................................... 23 50 24 00
Lard, tierces, per lb.................................................. 0 111

" tubs " ......................................... 0 Ilf
• pails “ ......................................... 0 12 0 124

“ compounds, per lb........................................... 0 09
Plate beef, per 200-lb. bbl...............................12 00 12 50
Beef,hind quarters.........................................  8 00 9 50

" front quarters.......................................... 4 5) 5 *5
•* choice carcases....................................... 6 50 7 50
" common.................................................... 5 50 6 U)

Mutton.............................................................. 0 08 0 10
Yearling lamb................................................... 019 011
Hogs, street lots...............................................10 6> 10 85
Spring lamb....................................................... U 13 0 15

BUTTER—The situation remains prac
tically unchanged. Prices have remain
ed steady for three weeks.

I‘er lb.
1're.aiery prim» ................. .... 0 .1 0 22

fresh ...............................0*i U » %
l>u ry print-, choice ....... t 18 0 19

“ mbs e oic i............................................. 0 17 0 18
lia t s but er .................................................. 0 1) 0 16

CHEESE—There is a tinner tone in 
response to the movement in the coun
try, but prices here vary considerably.

IW lb.
New cheese, lrge .......................................... 0 12 0 124

" - twins................................................ u 121 0 12|

EGGS-—The supply lias slightly in
censed this last week, but shrinkage 
continues heavy and selling prices here 
are unchanged. Selected eggs are a 
roupie of cents dearer and don’t pay at 
that on account of the number tha1. ic- 
vert to •‘bakers.”
Kggs iivw laid) ..................................................... 0 18 0 19

" baker» ................................................... ...... 0 16

POULTRY—Ducks are now beginning 
to come on the market freely. They are 
selling, at 10c. live weight, and "2c. more 
dressed. Chickens are selling at 15c. 
to lire, live weight for young ones and 
tic. to 10c. for old birds. Dressed, they 
conic n cent higher.

WINNIPEG MARKETS.
BUTTER—Creamery butter is in bet

ter supply anil the market is easier. We 
quote :
Finest fresh creamery, in 56-lb. boxes.......................... 0 20 1

" “ in 28-lb. boxes......................... 0 20
" “ in 14-lb. boxes............................ 0 205
*' " in 1-lb. bricks (eastern)........... OK
" “ . .i (western)..........  0.21 1

Local produce houses are paying 13c. 
to lie. per lb. for dairy butter delivered 
in Winnipeg.

CHEESE-
Finest Ontario, large........................................................ 0 124

" Manitoba, large .................................................. 0 12
44 ** twins ...................................................0 12
14 44 small ..................................................  0 12

LARD-
Tierce basis, per lb......................................................... 0 12

Small packages take the following advance :
50-Ib. tin cans, per lb .................................................. 0 00*
30-lb. tin pails, in 80-lb. cases, per lb...
10-lb. T in 60-lb.
5-lb.
3-lb. 44 “ . 44 ......................... 0 01
20-lb. net white wood pails, per lb.............................. 0 00|

CURED MEATS—
Hams, selected stock, special mild cure.....................  0 16
Bacon, 44 44 “ .....................  0 19
Backs, “ 44 44 .....................  0 16
Hams, light, 10 to 13 average........................................ 0 15

" medium. 14 to 16 average.............................. .. 0 lli
heavy, 30 to 30, for slicing................................. 0 144

44 heavy saiuned 30 to 30 for slicing................. 0 14$
Picnic hams, light, choice, 6 to 8.................................. 0 114
Shoulders light, choice ................................................. 0 11
Breakfast! bacon, clear, bellies, light,8 to 10— 0 154

44 “ clear tellies 12 to 14...................... 0 15 i
Clear backs, b bacon light............................... ................ 6 144

“ 11 bacon 12 to 14......................................... 0 14$
Spiced rolls, long if in stock..........................................  0 15

'* short............................................................. 0 13
Dried beef ham, sets......................................................... 0 114

Smoked hams boned and rolled, 2j. per lb. additional

.... 0 00* 
... 0 00$ 

.... 0 00$ 

.... o oo|

DRY SALT MEATS.
Bacon, dry salt lon£clear

Shoulders44
boneless backs,.

o 124 
0 13$ 
0 12$

BARREL PORK.
Heavy mess pork, boneless, per bbl............................  22 00

r 4 bbl.Standard mess pork, per bbl^..

PICKLED GOODS (COOKED).
80 lbs. 40 lbs. 30 lbs. 

Pig s feet........................  4 00 2 10

11 51 
23 50

Pig's tongues............... 14 50 7 50
shocks.............. 8 50

1
4 00

Boneless bocks............... 8 50 4 50 2 50
Sweet pickled spare ribs, not cooked.ptr lb.......

hocks. 44 44 ----
EGGS — Produce houses are paying 

17Ac per dozen for fresh eggs delivered 
in Winnipeg.

15 Ibe. 
1 10 
3 00 
2 00 

. 0 03$ 
0 04

GONE INTO LIQUIDATION.
D. Fafard & Co., produce merchants, 

Montreal, have gone into liquidation, 
with liabilities amounting to $700. 
Twenty-six tons of hay constitute the 
assets.

Building Up a Trade
TRADE may be built for a day on anything a 

plausible argument can induce you to buy.
TRADE which is to make a business strong, 

permanent and cash-producing, can be 
built only on merchandise of merit—on 
goods which will satisfy customers and 
ground their confidence in you.

CLARK S MEATS Will build up your Trade

BUTTER, CHEESE, EGGS
If you have Butter, Cheese or Eggs to sell, 

write me. I aiu always in the market to buy. If 
you want to buy Eggs. Butter or Cheese, write 
or wire for prices.

B. H. POWER
213 ARGYLE STREET, HALIFAX, N.S.

SALT L.T
Table. Dairy and Cheese Salts. Fine and Coarse 

Salts in Sacks and Barrels, Land Salt.

0. R COOPER

TORONTO SALT WORKS
TORONTO, ONT.

AGENTS FOR THE DOMINION SAIT AGENCY

WILSON'S
Fly Pads

Annual sales many times larger lhan 
all other fly poisons combined

ADVERTISED
throughout Canada.

BUTTER-EGGS
BUYERSWand'SELLERS

Corrwpocd.net; solicited from ONTARIO, 
MANITOBA and LOWER PROVINCES

Rutherford, Marshall & Cl.
Wh.taMi. Predeeo MersNeaU.

TORONTO.

White Spruce

BUTTER TUBS
■■■■■■■■■■■■■■■■■■■■■■■■■■■■Ii

10-20-30-50 lb.

EGG CASES AND FILLERS
Order now for delivery later,

it will Ray You
WALTER WOODS & CO.
Hsmllten snd Winnipeg.
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SEARCHLIGHTS OF COMMERCE
Col merc'al Travelers of To-day and of the Days That Were—A Comparison 

cf Methods and Habits— Keen Business All the Time.

The modern commercial traveler—the 
diplomatic, unobtrusive, gentlemanly, 
keen, present day “knight of the road”— 
is, of his kind, a remarkably interesting 
example of “the survival of the fittest,” 
for truly the great army of business 
getters now is peculiarly adapted to the 
requirements of twentieth century people 
and methods.

llad Mark Twain served time as a 
“drummer” he could easily write an 
equally interesting and intensely excit
ing a lid amusing companion book to 
“Old Times on the Mississippi,” under 
the title of “Old Times on the Road.” 
A book, and a goodly sized one, would 
undoubtedly be required to convey to the 
uninitiated any intelligent idea of the 
old-time traveler’s personality and 
achievements. Ability to successfully ab
sorb unlimited liquid refreshment, smoke 
continuous strings of brightly banded 
cigars, loudly retail “the latest” stor
ies, play unlimited poker and clothe his 
anatomy in raiment likening unto Solo
mon in all his glory, very often consti
tuted a prominent portion of his most 
essential qualifications. In his expense 
account items for “entertaining” and 
“sundries” predominated, and as long as 
he “got business” the amount of such 
expenditure was rarely questioned. IIis 
customers, established and prospective, 
were wined and dined, smoked wfith and 
entertained in royal style. He was a 
“hail fellow, well met,” everywhere ; 
patronizing or obsequious as occasion 
seemed fit, sent forth to conquer large 
orders from the established—and flirt 
with the unacquired—country trade, 
mostly by the method in vogue of prodi
gal spending and showing the aforesaid 
“trade” a few pointers in the art of 
high life.

With the growth of the business world 
and consequent competition, however, 
new ideas crept in and have to a great 
extent supplanted the old plans of cam
paign. Modern-headed men decided that 
good goods could be sold on their mer- 
its—that liquor, cigars and the like were 
unnecessary and foreign to the issue, 
with the result that a new brand af 
commercial travelers handle the cream of 
the trade, to the mutual satisfaction of 
both sellers and buyers. And the change 
has been helped along not a little by an 
awakening on the part of the buyers to 
a grim realization of the fact that it 
was really their own money they were 
being feted with, and that just as sure 
as fate it came out of their own pock
ets, one way or another, in the long run.

The traveler of to-day is the search
light of the ship of commerce, lighting 
up with far-reaching rays the channels of 
safe and easy business navigation, or 
quickly bringing to observation any dan
gerous or obstructive element. He is, or 
should be, the long distance eyes and 
ears of headquarters, and in this age of 
the measurement of brains against 
brains he must surely have a clear head 
and be extremely “smooth” to consti
tute a success. He must be strictly 
business from start to finish for the re
tail merchant has wearied of the re
hashed story and blarney talks and much 
more appreciates valuable news and

business pointers from a man he can 
thoroughly respect. 11 is reports are
regular and comprehensive and there is 
no reckless extravagance in his expense 
accounts. His real worth is measured 
largely by his sobriety—a point, by the 
way, that is considered first and fore
most by the wisest heads of the best 
business concerns on this continent. And 
light here let us divert for a moment 
from the traveler specially to say that 
if any brainy, clever man, in any posi
tion, has cause to wonder why some 
fellow employe — possibly one who is 
comparatively slow and non-progressive 
—gradually but surely is promoted up 
the ladder of success, higher than him
self, let such a man take an inventory 
of his habits and see if they are such as 
to warrant the perfect confidence of his 
employer. Let no man allow his sensi
ble nature to be deluded by any foolish 
“yellow streak” that may be in him, in
to believing that the use of saloon side 
doors or breath perfume conceals the 
fact that he is more or less saturated 
with liquor, because it is always appar
ent to the person not so addicted, and 
to their abhorrence of a depraved habit 
is added disgust at puny efforts for con
cealment. If it is not a manly and ap
proved of thing to drink intoxicating 
liquors and prostitute the brains public
ly, sneaking around back doors and oth
erwise attempting to dodge the issue 
certainly won’t help to gain respect. It 
would make a good many men squirm if 
they knew how thoroughly their em
ployers are acquainted with their hab
its. Not only the banks, railroads and 
other big institutions, but merchants of 
every class nowadays avail themselves of 
means of quietly ascertaining how far 
they feel they can trust their employes, 
and sometimes for weeks and even 
months every movement and if possible 
every word is recorded by an apparently 
invisible agency. This system is no in
justice to employes. If their way of 
living is clean and good it is most bene
ficial ; if otherwise, they can blame no
body but themselves for results.

And all this relates just as directly to 
the present day traveler as any one on 
earth. Note well the respect of em
ployer, merchant, fellow traveler and 
people generally for the man who ex
hibits sober habits, gentlemanly deport
ment, and honesty in all his dealings, 
for such is the eminentlv successful com
mercial traveler of to-day.

To such men too much appreciation 
and consideration cannot be shown by 
employers, for it is within their province 
to make ten-fold returns for every dollar 
awarded them, and furthermore, a few 
words of encouragement and praise when 
deserved goes a long way towards in
ducing forgetfulness of many weary days 
and nights of fatiguing travel during in
tensely hot or cold, dusty or wet wea
ther, in all manner of conveyances — of 
unavailing efforts to obtain rest in ram
shackle, bug-ridden “hotels,” of luxuri
ous repasts on lunch counter sandwiches 
and railroad coach drinking water—and 
last but not least, of priceless, lost for
ever days and nights spent away from 
loved ones and comforts at home.

H. G-.

C. M. A. ITINERARY ARRANGED
The itinerary of the Canadian Manu

facturers’ Association members’ tow 
has finally been arranged. Special 
C.P.R. sleeping cars will leave Mont
real and Toronto on Friday, September 
14, arriving in Winnipeg Sunday, Sep
tember 16. The association convention 
will be held the three following days, 
and on Thursday the excursionists will 
leave for Regina, Moose Jaw and Cal
gary. They will arrive in Montreal and 
Toronto October 4, the whole trip oc
cupying twenty-one days.

Following is the itinerary :
Leave Toronto 9.30 p.m., Sept. 14. 
Leave Montreal 9.40 p.m., Sept. 14. 
Arrive Winnipeg 8.40 p.m., Sept. 16. 
Convention—Sept. 17, 18, 19.
Leave Winnipeg 1 a m., Sept. 20. 
Arrive Regina 1 p.m., Sept. 20.
Leave Regina 4 p.m., Sept. 20.
Arrive Moose Jaw 5.15 p.m., Sept. 20. 
Leave Moose Jaw 7.15 p.m., Sept. 20. 
Arrive Calgary 10.15 a.m., Sept. 21. 
Leave Calgary 3 p.m., Sept. 21. 
Arrive Banff 6.30 p.m., Sept. 21. 
Leave Banff 5.30 p.m.. Sept. 23. 
Arrive Vancouver 7.30 a.m. Sept. 24. 
I^eave Vancouver 1 p.m., Sept. 24. 
Arrive Victoria 6 p.m., Sept. 24. 
Leave Victoria 8 a.m., Sept. 26. 
Arrive Vancouver 12 noon, Sept. 26.
7.cave Vancouver 11 p.m., Sept. 26. 
Arrive Revelstoke 4 p.m., Sept. 27. 
Arrive <1 lacier 7 p.m.. Sept. 27.
Arrive Calgary 7 a.m., Sept. 28. 
Arrive Edmonton 2 p.m., Sept. 28. 
Leave Edmonton 1 a.m.. Sept. 29. 
•Arrive N. Battleford, Sept. 29. 
•Leave N. Battleford, Sept. 30. 
•Arrive Kamsack. Sept. 30.
•Leave Kamsack, Sept. 30.
•Arrive Dauphin, Sept. 30.
•Leave Dauphin, Sept. 30.
•Arrive Neepawa, Sept. 30.
•Leave Neepawa, Sept. 30.
Arrive Winnipeg, 7.30 a.m., Oct. 1. 
Leave Winnipeg 11.50 a.m., Oct. 1. 
Arrive Kenora 5 p.m., Oct. 1.
Leave Kenora 7.30 p.m., Oct. 1. 
Arrive Fort William 8 a.m., Oct. 2. 
Leave Port Arthur 6 p.m., Oct. 2. 
Arrive North Bay 11.59 p.m., Oct. 3. 
Arrive Montreal 6.30 p.m., Oct. 4. 
Arrive Toronto 7.30 a.m., Oct. 4. 
•Time announced later.

FRUITERS ABROAD.
James Langskill has sold his grocery 

on Bloor street west, Toronto, and will 
assume his duties as president of White 
& Co., fruit importers and commission 
merchants, to which position he wn- 
elected at the beginning of the year. On 
Saturday, he and W. II. Pesj ard, tj’i 
enterprising manager of the firm will 
leave for a week’s business trip in the 
eastern states.

Adclit Beaudoin, grocer, 92 Fulfill'd 
street. Montreal, has gone into liquida
tion with liabilities amounting to about 
*9,000.

A. E. Hopkins, representing O. S. Fel- 
lowes. Middletown, N.Y., manufacturer' 
of solder saving machinery, was a visitor 
to Montreal this week. Jas. B. Camp
bell, of the Acme Can Works, did the 
honors in introducing Mr. Hopkins to 
interested trade.
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WINDOWS AND INTERIORS
Is the Counter to be Done Away With?—Evolution of Grocery Interiors — A 

Bright Grocery in Walkerton, Ont.

INSIDE THE BED FRONT.
The Red Front Grocery, Walkerton, 

Out., owned by J. W. McIntyre, is, on 
t he inside, a pretty attractive store, un
less the photograph from which the ac
companying illustration was made is 
very much of a prevaricator. The gro
cers who live on the line of discovery, 
and that's where every food stuff man 
ought to be, will study every picture of 
a store interior in search of a new 
idea. There isn’t any store in this 
country that cannot be improved. If 
anyone gets an idea from this picture, 
write and tell Mr. McIntyre about it. 
There should be a greater community of 
interest in the grocery trade.

PUT ON A GOOD FRONT.
•‘Old Country grocers pay more atten

tion to window dressing than we do 
here,” remarked an Old Country clerk

creasing trade, old stocks and cobwebs.
In days gone by a man could do business 

in a cellar or on a box, but those days 
arc gone. You know who you are and 
what good things you have to sell. The 
public don’t. You’ve got to tell them, 
and the first talk with them is from 
your own shop front.”

THE COUNTER GOING.
“I believe it will only be a short time 

until the counter will be abolished from 
every up-to-date grocery store in Amer
ica,” says J. J. Frederick, in a recent 
issue of Eli Grocer, of St. Louis. “Al
ready many eastern stores arc operating 
successfully - without the old-time fence 
between themselves and their customers; 
there is one St. Louis grocery that is 
doing a huge business, although it is 
counterless.

“Grocers who have cut out counters 
tell me that the innovation has improv-

NEW PLAN OF WINDOW DRipSIN<>
Here is an interesting nuitkmF~«L_ym- 

dow dressing applied by a Bradford, 
Mass., grocer, and described in the New 
England Grocer :

“First he fills the window with soil 
about four inches deep front, fifteen 
inches deep back. In the centre, away 
hack, he places a large fern, while at 
each end of the window he places a 
small-sized century plant. Potted flow
ering plants in bloom are at various 
times bedded in the soil. Cut flowers, 
arranged with much taste, are added 
during the season. . . With the hours 
this busy, hustling grocer works he 
found it impossible to keep the windows 
clean. Flies would in a few hours spoil 
his best efforts along the old line. Mr. 
Taylor’s arrangement of flowers (potted 
and cut), ferns, mosses, grasses, etc., 
were flanked by rows of large bottled 
pickles and olives, while lower down, 
facing the windows, were arranged the 
smaller bottled goods, stove polish and 
fancy labeled goods usually found in an 
up-to-date twentieth century grocery. 
Once each week the display is changed 
and windows washed. Potted plants, 

ferns, mosses, etc., were carefully water-

A Walkerton, Ont., Grocery.

now working in Toronto. This is borne 
out by the following advice by a Leeds 
(Eng.) firm :

“It is as important to have ‘Invita
tion’ written all over the outside of 
your shop as to have fresh goods, new 
styles, and brightness inside. People 
must see the outside ; you’ve got to get 
them inside. So make your first im
pression good, and it will count in your 
favor when money is being spent.

“A well dressed man is generally tak
en for a successful man and a shabby 
sign is in the public mind a sort of in
dex to the quality and quantity of goods 
on sale and the service to be rendered. 
I'he great public associates a shabby 
shop front and dull sign-work with de

ed business very materially. For one 
thing, they say the absence of the coun
ter enables them to display their goods 
much more advantageously, while it 
brings them in closer touch with their 
patrons. Customers are able to view the 
shelf goods at close range, and if these 
are attractively arranged they tempt 
the viewers to buy.

“The place of the counter is taken 
either bv a counter in the rear where all 
orders are filled, or by sliding shelves, 
such as those that add to the usefulness 
of roll top desks, arranged at intervals 
along the walls. The sliding shelves 
serve all the purposes of the counter and 
can be pushed back out of sight when 
not needed.”

cd and another window arrangement 
made.”

WALKER BIN AGENCIES.
The business of the Walker Bin & 

Store Fixture Co., of Berlin, Ont., is 
increasing so rapidly in the west that 
it has been found exjwdient to open 
distributing agencies in the west. Stuart 
Watson. 433 Main street. Winnipeg, is 
the agent for Manitoba, and the H. W. 
I.aird Co.. Regina, will handle the busi
ness for Saskatchewan and Alberta. 
Prompt attention will he given all wes
tern business.
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FLOUR AND CEREAL FOODS
Harvesting Begun in the West—Quality cf Ontario Wheat Very Good and the 

Yield an Average, if not More—Probable Revival in Oatmeal Trade.

Cutting wheat lias commenced in the 
Northwest and grain men believe that 
the weeks to come will witness the har
vesting of another record crop. Ontario 
Fall wheat is now practically all tut. 
The quality is declared to be excellent, 
but there is some difference of opinion 
as 1& the quantité. Certainly it is a 
good/average, but some incline to the 
view that it will be a little better than 
that.

The outlook for the oatmeal and cereal 
milling in Canada is now Very bright. 
The Canadian oat crop promises very 
well, while that in the States is poor. 
It is still a fortnight too earh to speak 
positively of the Canadian crop, but if 
indications arc realized there will be a 
marked revival of business this Fall, 
both in the domestic and export trades. 
Many inquiries are now arriving from 
the Old Country.

Present trade in oats and cereals is 
very dull. Not much business is passing 
in flour.

Outario bran....................................................................  17 50 18 OJ
Ontario shorts..................................... ........................... 21 U0 22 UU
Manitoba shorts............................................................. 21 DO 22 0U

bran................................................................17 50 18 lO
Mouillie, milled..............................................................  21 UU 24 uu

*' straight grained.................................  ... 25 00 28 00
Feed Hour ..................................................................................... 1 40

HAY—Locally, the hay market Inis 
nut changed a great deal since last re- 
]*>rt. Very little is coming forward, 
farmers being busy with their new hay 
and nut inclined to lake tlie time to 
make deliveries. Prices are unchanged, 
although in some instances there is con
siderable latitude, according to the qual
ity of l lie article offered. Figures here
under, however, are about the average 
obtained.

In lire U. K. the market is no worse, 
but perhaps a little better. The scarc
ity in London has induced some buying 
which has relieved the situation in Liver
pool somewhat. In the former rity 61s. 
is quoted, and in the latter 56s. The 
Manchester market is very weak at 52s., 
while in Glasgow conditions are improv
ing. while prices quoted are 63s. to 64s.
No. 1................

" 1
Clover mixed 
Clover, pure.

.... 10 00 

.... 9 00 
6 ro 6 50 
5 00 5 50

MONTREAL MARKETS.
liltAJX- Nothing new lias developed 

in grain since last week. The market 
lias been quiet and very little trade has 
been done in any quarter.
No. 4 barley, store.................................................. . .. 0 51 £
Rejected barley, store.................... ................................... 0 48)
No. 2 white oals “ . ................................................... 0 42}
No. 3 white oats “ .............................................. U 41£ 0 42j
No. 4 while oats “ ........................................................... 0 41
No. 3 yellow corn “ .......................................................... 0 6J
No. 2 peas, basis 78 per cent, points.............................. 0 80

FLOl if Only fair business is being 
done in Hour at present. {Export de
mand ha- fallen off greatly and very 
few shipments arc being made in con- 
-eqtieiivc. Locally, business is rather 
good, Ira! would stand considerable im
provement. Prices are unchanged.
Winter wheat patents...................................................... 4 40 4 70
Straight rollers .................................................................. 4 00 4 20
Extra..................................................................................... 4 10 4 40
Straight rollers, bags, 90 per cent.................................  1 75 2 00
R .yal Household............................................................................ 4 70
Glenora............................................................................................. 4 20
Manitoba spring wheat patents............................................... 4 7U

“ strong bakers............................................................... 4 20
Ruck wheat flour................................................................. 2 00 2 1U
hive Roses ............................................................   4 70

ROLLED OATS Rolled oats remain 
unchanged. Very few linns are doing 
n.me than a very small amount of trade, 
demand being very slow.
Fine oatmeal, bags......................................................... 2 20 2 4
Standard oatmeal, bags..............................................2 4U 2 *>U
Granulated “ " ...............................................  2 4'1 2 r-U
Rolled oats. 90-lb. bags ........................... ...............  2 2U 2 25

8 Mb. hags.................................................. 2 10
“ bbls.....  .......... ....................................... 4 55 4 7'»

Choice boiling pras ....................................................... 1 vu 1 10

FEED- Owing to the very large de
mand for bran and shorts, piices have 
been advanced about one dollar. This 
rise has been caused partly also Oiy the 
fact that many mills throughout the 
country are not at present running, ow
ing to poor business obtainable. Feed 
Hour has also been advanced. Dealers 
are asking $1.40.

TORONTO MARKETS.
GRAIN— Ontario millers took con

siderable Manitoba wheat last week, but 
this week trade is not so active on the 
decline. New Ontario red is selling 
for export at 72c. and the prices of the 
little old wheat remaining is fixed by 
that.

(F.o.b. Georgian Bay points.
Manitoba wheat. Northern No. 1..........................

No. 2...........................
•• “ “ No. 3, nominal........

Red. new “ per huehvl 78 per cent, point" 
White new *' “ “
Mixed, new “ “
Spring, nominal “

Barlej, No. 1,
“ No 2
“ No. 3x, “
“ No. 3,

Oats, while, j‘

0 83* 
0 81$ 
0 79 
0 72 
0 72 
0 72

0 48 0 50
.......... 0 45

............ 0 42
0 *9 0 40 

.. 0 36 0 39*

FLOUR—Prices on Manitoba patents 
are steady. Ontario flour has declined 
in keeping with the price of new grain. 
Just a fair business is moving.

On track. Toronto.
Manitoba parkin*. No. 1, per bbl. in bags..............

•' “ No, 2, " ‘t ..............
Strong bakers " ' ..............
Ontario 90 p.v. patent*, No. 1 M ............
Straight roller ‘ •••••••■

.... 4 :.u

.... 4M 

.... 3 90 
3 3)3 25 
3 20 3 15

(CEREALS—Prices are unchanged and 
the demand continues light.
Oatmeal, standard and granulated, carlota, on

track, per bbl.............. 1..................................... nominal 5 Oo
Rolled wheat in boxes, 100 lbs................................... “ 2 43

“ “ 50 lbs...................... ........................ 1 25
Rolled oats, standard, carlota, per bbl., in bags 4 50

ii •• " " *' in wood " 4 75
" “ for broken lot.* “ 4 80

CEREAL NOTES.
•John F. Morrissey, representing 

Schultz, Baujan A Co., millers of Win
ter wheat at Beardstown, 111., recently 
visited Winnipeg for the first time and 
was greatly impressed with the growth 
and possibilities of the western metropo
lis.

There is a demand in Great Britain 
for about 50 tons of banana Hour arriv
ing. Its chief importance is as a diet 
for children and invalids, for which 
there is said to be no question as to its 
value. H. M. Stanley, the explorer, 
spoke in high terms of its efficacy in 
gastritis, and the testimony of physi
cians in India and in the West Indies 
proves its value to those suffering from 
dyspepsia. The method of manufacture 
consists of drying and reducing to pow
der. The supply is uncertain. In London 
from $7.50 to $8.75 is charged per 112 
lbs.

The Royal Commission to investigate 
regarding the grain trade has been in
structed to take into consideration all 
matters connected with the grain in
spection and the Manitoba grain act, 
and is given power to visit grain-grow
ers and elevators all over the wheat- 
growing area, to inquire into the meth
ods of handling the grain at the various 
stations, farmers’ elevators, companies’ 
elevators, the distribution of cars, 
methods of grain dealers in Winnipeg, 
Toronto anil Montreal, the system of 
Government inspection and collection of 
fees, selection of grades, and the meth
ods of handling the grain at Fort Wil
liam and Port Arthur and other lake 
ports, at Montreal, St. .John, Halifax, 
and in the Old Country.

HAY VERSUS GRAIN.
This week in Windsor, says a corres

pondent of the Toronto Globe, farmer,-, 
got 56 cents a bushel for corn, but one 
man, County Councillor T. J. O’Neil, lias 
long held the theory that it was more 
profitable to feed it. He kept an elabor
ate and careful calculation. In a .-uni 
of money Mr. O’Neil took liom<. tin- 
other day from a sale of hogs ui about 
seven cents a pound he figured be luul 
been paid an equivalent of $1.25 a 
bushel for his corn, or nearly double 
the market price for the "rain.

INDIAN TEA AND COFFEE.
The tea planters have been subject to 

vicissitudes of different kinds—agricul
tural, commercial, and fiscal—in recent 
years, but the last year has been much 
more full of promise. In 1905-6 tin- 
total exports were 214,000,000 lbs., or 
about 2.000,000 lbs. more than in 1004-."). 
while the value showed an increase of 5 
per cent. This advance in price, the 
accompaniment, it may be presumed, of 
an improvement in quality, is encourag
ing to a long-depressed industry. Eng
land bought rather less black tea from 
India in 1905—6, but foreign consum
ers increased their direct purchases from 
43.8 to 47.2 million Jbs., the principal 
buyers being Canada. 14.95 million lbs.; 
Russia, 9.7 million lbs., and Australia. 
7.75 million lbs. Scientific experi
ments for improving the cultivation and 
preparation of Indian tea arc in pro
gress. On the vhule, the tea outlook 
is extremely good. The coffee industry, 
which has also bam long depressed, is 
recovering from the effects of plant dis
ease and Brazilian competition. The ex
ports of coffee in 1905-6—viz., 360.000 
hundredweight—were the highest h r 16 
years.
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TRISCUIT TRUTHS
TRISCUIT is shredded whole wheat, made the 

same as Shredded Wheat Biscuit—except that it is com
pressed into a wafer and baked by electricity.

TRISCUIT is not a “ breakfast food." It is a sub
stitute for white flour bread and is used as a TOAST 
with butter, cheese or marmalades.

TRISCUIT is an ideal food for flat-dwellers, light 
house keepers, campers, for picnics, for excursions on 
(and or on sea. The best of all wafers for chafing dish 
ookery.

TRISCUIT should always be heated in an oven 
before serving. It is made by The Canadian Shredded 
Wheat Company at Niagara Falls, Ont , makers of 
shredded wheat products. The TRISCUIT booklet is 
sent free.

ARW \H ON '

OPEN HERE

Twsevin
TNM* wmw

"its All in the Shreds"

MONEY-MAKING

WALL PAPERS
Judging Wall Papers by the standard 

of price alone will always be unsatis
factory.

It is vastly more important to consider 
the profit-earning possibilities of the dif
ferent makes submitted for your approval.

We have learned the way to make our 
wall papers so pleasingly attractive, that 
quick sales and good profits are assured to 
the dealer handling them.

When our salesman turns over our 
samples you will recognize profit-earning 
possibilities not to be found in other 
makes.

Your order will be filled to your satis
faction.

STAUNTONS LIMITED

Makers of
Superior Wall Pape re TORONTO, Ont.

WESTERN CANADA 
FLOUR MILLS CO., united ;

AN AMALGAMATION OF

The LAKE HURON & MANITOBA MILLING CO., Ltd.
AND

* A. KELLY MILLING GO., Ltd.

MILLS AT

WINNIPEG
GODERICH
BRANDON

OFFICES

ST. JOHN, N.B. 
MONTREAL,Que. 
TORONTO (officei 
GODERICH 
WINNIPEG 
BRANDON

IT PAYS YOU TO PAY FOR QUALITY

BUY FIVE STARS FLOUR
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;

The GRAY, YOUNG & SPARLING CO., Limited
SALT

MA NUFA CTURERS
Granted the highest awards in competi

tion with other makes.

WINGHAM ESTABLISHED 1871

NAP. 6. KIROUAC & GO., QUEBEC
Receivers and Shippers

FLOUR, GRAIN, MILL FEED, SALT 
and FRESH FISH

Willing to act as Agents for Canned Goods Manu- 
acturers or Grocers Supplies.

W. H. WILSON CO., Limited
HIGH GRADE VINEGARS 

CIDER AND EVAPORATED APPLES

TILLSONBURG, CANADA

The McLEOD MILLING CO., Limited 
Stratford, Ontario.

Solicit the patronage ot the Flour, Feed and 
Grain Trade fn general, and in return will 

guarantee an article which will mean an in
crease of business to all concerned.

Granose Flakes
are a delightfully crisp and appe
tizing breakfast food. They retail 
in large cartons at 15c.
Our advertising has introduced 
them into thousands of homes in 
Canada.

Once tried the consumer will not 
do without them.

If you have not got them in Stock 
write to

The Greek Health Food Company,
fciuiited

Canadian Factory and Office, LONDON. ONT.

Pot and Pearl Barley
“ Gold Dust ” Wheat Cereal “ Steel Cut ” Graham Flour

THE CANADIAN FLOUR AND CEREAL MILLS
(Write for Quotations and Samples) MARKHAM, ONT.

A. A. McFALL

Miller and Grain Merchant
Bolton, Ontario, Canada,

Write for Samples and Prices

QUANCE BROS.
MILLERS OF CHOICE

WINTER WHEAT and MANITOBA FLOUR 
BUCKWHEAT and RYE FLOUR

WRITE FOR QUOTATIONS. DELHI, ONT.

AL. F". T. TANGUAY & CO.
„ _ , . _ Commission
Flour, Grain and Provisions Que>be<

Open to accept ONE good agency in any line from a good wholesale or manufacturing firm. 
Reference, Hochelaga Bank.

ROLLED OATS. You do not care to buy largely 
of cereals in summer.

We ship five sacks as cheerfully as a carload.
THE WOODSTOCK CEREAL CO., Ltd., Woodstock, Ont.

DECREASE OF TAPIOCA.
The Grocer is in receipt of a letter 

from one of the largest importing houses 
in Montreal on the subject of the tapioca 
industry. Some very interesting facts 
are given therein which tend to explain 
the existing situation in tapioca. Our 
correspondent says :

“Referring to the subject of the tapio
ca industry as recently reviewed in your 
columns, we have before us several let
ters from correspondents in Singapore 
which may, perhaps, prove interesting 
to your readers.

“These letters confirm what we have 
already made public, viz., that the cul
tivation of tapioca is lo a great extent 
being abandoned in favor of the planting 
of rubber. This fact is due in part to 
the increasing demand and consequent 
good markets to be found for the latter 
article, hut apart from this the cultiva
tion of tapioca is being relinquished vol
untarily, and is also being discouraged 
by the Government in the colony on ac
count of the way it exhausts the soil. 
Around the Singapore district they take 
three crops of tapioca, hut in Malacca 
the planter is only allowed to take two 
crops off the ground. After these crops 
of tapioca arc raised the land is left ab
solutely useless for practically a genera
tion, one of our correspondents stating 
that he knows of land which has been 
waste for 50 years and probably more 
from the planting of tapioca. The con
census of opinion is that for some time 
to come people will go on planting more 
rubber and less tapioca, unless of course 
there should be a fall in rubber through 
over-production, or some insect pest or 
other cause. While this is the general 
opinion it must he admitted that in 
some districts in the colony itself there 
has been a revival of tapioca planting, 
possibly attracted by the high prices 
ruling for the past twelve months. This, 
however, refers to some districts only, 
and we think will not by any means 
counterbalance the pretty general de
crease in the planting of tapioca. In 
Malacca, however, which used to be a 
great source of supply, all the available 
land has been used up, and on what is 
left that could be used, it is naturally 
preferred to plant rubber or such per
manent crops. In fact, no increase is 
expected in cultivation in the native 
states. We think i.t is possible that 
there may be some reduction before this 
year is out, from the present high prices 
ruling, but we are satisfied that we shall 
not see for several years to come any
thing like previous low prices which have 
been ruling.”

From the foregoing it will be seen at 
once that the present situation in the 
tapioca market is not at all surprising. 
Stocks locally were cleaned up long 
since and jobbers have been unable to 
obtain any new orders.

WHAT INDUSTRY DID.
Thomas Shaw, the new lord advocate 

of London, is a self-made man. The 
son of a baker, he earned his living as 
a lawyer’s clerk while attending Hie 
university. His industry was tremend
ous, and the soundness of his scholarship 
may he judged from the fact that lie 
contributed the article on Talleyrand to 
the Encyclopedia Britannica. He is a 
notable fly-fisher.

8
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.rove successful a considerable number 
ill come next year.
From the Government flsli hatchery at 

ittawa there were shipped this year 
.diout 1,500,000 fry. They went to 
aiious lakes and rivers in different 

! ni i ls of Canada. The varieties compris
ed brook tiont, salmon trout, grey trout 
and Atlantic salmon.

The balance sheet of the B. ,C. Paok- 
rs’ Association, submitted at the re- 

V-eiit iinnual meeting, showed $483,000 
of surplus. It was resolved that two 
years’ dividends on preferred stock, 
which had fallen in arrears, should be
i. aid, the last payment having been up 
!.. November 20, 1903. As it will take 
->7,000 to satisfy these preferred divid
end claims for each year the total 
amount to he paid will lie $174,000, leav
ing slill a cash balance of $309,000.

The Ontario Superintendent of Agri
cultural Societies states that from re
ports received from vegetable growers 
l he indications are that heans will he 
a light crop in all sections, and will be 
a complete faillite in some owing to 
i lie blight and the ravages of anthrar- 
iii.se. Onions will lie a fair crop, in 
spile of the maggot. In places celery 
will lie exceptionally good, and will be 
fairly plentiful on the whole. In low- 
lying districts potatoes have suffered 
from the rot. The oupufa of early toma-
ii. es in the Niagara .district will lie enor
mous. In the Kensington district the 
blight has about ruined the onion crop.

FRUITS, VEGETABLES AND FISH

MONTREAL MARKETS.
GREEN FRUITS—Excellent business 

is being transacted in fruit at present, 
flic warm weather has caused the de
mand to increase very considerably. All 
lines are in request. Bananas seem to 
be particularly favored, very many or
ders being received daily. New ap
ples are now arriving more freely and 
prices are lower in consequence. 
I'caches are also coming in more freely. 
Prices have not changed much otherwise 
nice last report.

bate Valencia uianges, per box....................................... 5 75
Dates, per lb.......................................................................... 0 041
bananas...................................................................... 1 75 2 25
‘ .xoanuta, per bag of 100 .................................................... 3 40
Pineapples............................................................................. 4 00
Apples.................................................................................... 7 00
' V apples, taskets............................................................ 1 10

• *ld lemons, per box..........................................   3 75
'cw lemons ......................................................................... 5 00
.inn s. ier hundred.............................................................. 1 25

Peaches, per l>ox........................................................  1 75 2 00
Plums, “ ......................................................  2 10 2 0
( ant* loupes, per crate........................................ .............. 5 00
‘Vatermeluns, each...................................................  0 30 0 35

berries, per basket..................................................  1 00 1 50
ituaica oranges, per bbl.................................................. 7 00
-yptian onions, per 112-lb. bag..................................... 1 75

ilueberries, 22 quart boxes............................................... 3 00
i-isj.berries, per box........................................................... 0 10

i maiva grape fruit lx>x................................................... 6 50

VEGETABLES— Dealers are quite 
alisfied with the amount of trade pass- 
ng in vegetables. There is an active de- 
mod which keeps all lines moving. 

There can be no doubt but that the 
recent very warm weather has had a 
- rent deal to do with the large business 
icing transacted. Old ptock is becom- 
ng pretty well cleared up. Green peas 
ue now about done, as are old carrots 
and old turnips. Canadian asparagus is 
now off the market. Good demand is

CALIFORNIA FRUIT
Fancy Bartlett Pears and 

Crawford Peaches
are now arriving in large quantities. You should be handling a share of 

this fruit if you are not. FRESH DAILY.

Lemons
We predict higher prices. Good Hard New Lemons at present prices will

soon look cheap.
Our Weekly Price List mailed to any lesponsible dealer.

WHITE & CO., LIMITED
TORONTO and HAMILTON

♦ eTHEY HAVE TO BE SHOWN 99

Is the only way to convince The Stubbs Marshall Mercantile Co.
that better Watermelons grow than they are now ready to ship—they're 
from Missouri. Jobbers please enquire.

W. B. STRINGER & CO., - Sole Agents - Toronto

FOREIGN AND DOflESTlC FRUITS
Of All Kinds. Peaches, Tomatoes, Pears, Blueberries, Bananas, 
Oranges, Lemons, etc. Ring Us Up. Five Puoxas.

THE F. T. JAMES COMPANY. Limited
76 Colborno St. 
33 Church St. TORONTO Wire, Phone,

or Mail your Ortie re

EGYPTIAN ONIONS Fine Stock at a Snap, $1.T»0 per sack. 

LEMONS 3t»Os at $3.50 per box ; 300s at $4.00 per box.

THE DAWSON COMMISSION COMPANY, LIMITED, TORONTO
Cor. West Market and Oolborn# Sts.

bananas, water melons,
ORANGES AND LEMONS

And all kinds of
FOREIGN AND DOMESTIC FRUITS

Send ue your order

HUGH WALKER 6 SON
ESTABLISHED 1861 GUELPH, OUT.

DRIED FRUIT, I HANDLE SPECIALLY FINE LINES OF

CURRANTS, Cleaned and Otherwise, VALENCIA RAISINS, SULTANAS, FI6S, aid DATES
Direct from my own houses in the countries of production. Goods packed under private brands 

if desired, according to buyer s wishes.
Rxprebzwtkd by— Toronto. PL Mason à Co. y y a DC I 11 F N fl Q

Halifax. N 8.. E. D. Adams Winnipeg. Jss. Cannon I H. J. rOlRfl LU Ub,
St. John. N B.. J. Punter White Victoria. • H.DooHg
Montreal. D. Rattray fc Sons Vancouver, C. E. Jarvis k Co. 4 utmum »t., fc.c. LUHDUi, tli^
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j*cjm>i'tciI for new corn, which is quoted 
ill 2(lc. a dozen.
Parsley, per doz. bunenes.

Savory, per doz.............................................
Green peppers, per basket........................
Montreal cabbage, per doz......................

” tomatoes, boxes.....................
Turnips, bag...................................................
New turnips, per doz............ ...........
Water cress, per doz...................................
Lettuce, per doz...........................................
Spinach, per bbl...........................................
Cucumbers, per doz....................................
New potatoes, per bbl...............................
Carrots, per bag...........................................

o is

0 20
.................. 2 5U
.................. 0 75

New carrots, per doz.................................. .................. U 15
Wax beans, per bag................................... .................. 0 5U
Green beans, pur bag...................................................... 0150
Green peas, per bag....................................

0 25 1 00 
1 00 
0 75 
0 75
1 50 
0 75 
0 50 
0 75 
0 50
2 00 
0 25 
3 00 
1 25 
0 50 
0 25 U 6) 
0 GO 
1 00 
0 20

FISH —Trade is very fair in tisli at 
luvscnl. Fivsli (lasjie salmon are about 
Jinished, the season being neatly over. 
A Jew small lois are still to be bad, 
however. Fresh K. ('. salmon is arriv
ing daily and very good demand is re- 
jolted. Halibut ,is more jilentifnl and

GOLDEN DIAMOND CANNED 
1906 BLUEBERRIES

We are now booking 
orders at opening prices, Please 
ask us for prices.

W. S. L0GGIE CO., Ltd.
CHATHAM, N.B.

price* is lower than last week. Fresh 
dore and pike continue scarce. Brook 
trout are out of the market. Fresh mac- 
.keiel are arriving .daily and are of good 
quality. Inquiries for this line are num
erous.
Fresh haddock, express, per lb......................................... j{ jj*
Fresh steak cod “ “   X

“ halibut ;• ; ........................................
“ grass pike “ ........................................ v uc

l^ke trout “ ' ........................................
Whitetish “ “   ® Xo

J>oie, per lb. " “ ...................... .................
Gaspe salmon.................. “ ........................................ " * *
Fresh B.C salmon----- “ .......................................

Fresh frozen fish— _ ....
B.C. salmon, per lb.......................................................... 0
Herring, large, per 100 fish ........................................ "00

Smoked fish— ,, - MW
New badd es, 15-lb. boxes, per lb.............................. *
St. John bloaters, lOu in box. per l»ox.................... 100
Smoked herring, in small boxes, per box................. 0 12

'• salmon, per lb...............................................  0 20
Oysters and Lobsters -

Standards per imp gal............................................... *
Oyster pails, pints, per 100......................................... 0 JO

“ “ quarts, “   1 ™
Prepared fish— . „ ,u.

Boneless cod, " Favorite. 1 and 2-lb.bricks .... 0 00
11 fish, 2-lb. bricks, per lb............................. 0 05/£
“ fish, 25-lb. boxes, per lb............................. 0 M'/fc

Skinless cod, 100-lb. cases, per case........................... 6 0j
Scotch cured herring, 25 lb. kits..................................... 1 00

Salt and pickled fish—
No. 1 Labrador herring, per half-bbl........................ » 50

“ " “ per pail.................................... 0 80
“ " salmon—

- •• •* “ in bbls.....................................  13 00
« '• •• in 1 bbls................................. 7 50

“ B.C. Bulmou, bids.................................................. 12 50
“ - half bbl.......................................... 7 00
“ mackerel, per pail.................................................. 1 «5
“ large green cod, per lb........................................... 0 0*

“ small.   0 02‘A:

TORONTO MARKETS.
(iltKFX Fit FITS Has|>beme.s, owing 

to the hot weather and rain, will not Iasi 
more than another week and .probably

It’s Time You Enquired 
About My Raspberries

The kind of Raspberries I oiler you Giocers and Fruit Dealers 

are the kind you call offer to your patrons, knowing beforehand 

they w ill be accepted.

My contract calls for an extra large supply of

RED and BLACK
1 want you to see this fruit I want you to sell it.

Instruct me to book you a quantity.

E. 0. Smith’s Fruit Farms, Winona, Ont.

J.VdeYBARR0ND0&C0
Successors to JamesViolett & C?

IMPERIAL PLUMS IN BOTTLES
for TUI OLDS WILL KNOW* BRAUDS 

R’ROSE CHOICE 
SUPERIOR EXTRA 

EXCELSIOR 
EXCELSIOR F LOR

WALNUTS IN SHELL fc SHELLED ] 
GREEN PEAS OLIVE OIL

* | MUSHROOMS SARDINES**mm

Shippers Also of

All Canned 
Vegetables, 

Pure White Wine 
Vinegar,

Clarets, Brandies 
and Champagnes.

<i6

I his week will nearly finish them. Law 
ton berries are beginning to mine in ami 
there are prospects fit a good e.n>|i. 
Kaily Canadian jx-aclies and jiears ar 
coining to market and selling from III) r 
00c. a basket, allowing a wide range 
quality. The imported fruits are in goo 
s and prices are rather lower linn
a week ago. Canadian early p|>ple.-. ar. 
considerably lower. Generally, frail 
moving in large volume and the demain 
was never better.
Oranges, late Valencias, 96 s, 112's. 288 s................... 5 00 6 C
Lemons, Messina, 300's 360's, per box...................... \ 00 5 l<
Limes, per crate.......................................................................... 1 :
Apples, new harvest, per basket............................................ u Ï

“ Spies XXX, i»er bbl..........................................................

“ Baldwins. X XX, p r bbl..............
" " XX in>r hidA A pvr UU1.......................................................................
“ other Winter varieties, XXX, pur bbl.........................
" 1 " XX, per bbl...........................

farmers', per bbl....................................................................
Bananas, per bunch,......................................................... 1 25 2 2
Red bananas per bunch................................................. 2 20 2
Red c urrants basket......................................................... 0 90 1 2
Raspberries basket..........................................................  0 09 0 1
Pineapples, Floridas, 24 s to 30 s.................................. 3 00 3 .
Cherries, eating, |»er basket......................................... 1 00 1 2

“ cooking, per basket............... ......................  1 00 1 I
Coos berries, per basket.................................................  0 65 1 2
Plums, California, perorate................... -.................... 2 0) 2 2
Apricots, “ " ........................ .............. 2 50 2 7
Peaches, “ “ .........................................  1 25 17
Pears, eating, per box .............................................................. 3
Georgia peaches, 6 basket crates, per crate.......... 2 25 2 >
Ca admit peaches, per 1 asket...................................... 0 30 0 50

“ pears, per lasket...........................................  0 30 0 l.
Watermcllons..................................................................... 0 30 0 lu
Cantalopes. pur case, 45 .................................................  5 00 6

" per basket..................................................  0 90 1 10
Blucbeiries, i>erbasket.................................................... 10» 1 lu
Blu‘ k currants, per basket............................................. 1 CO 1 2.
Lawton berries, per box— ................................................. 0 12
Southern grapes, 6 bgsket crates........................................... 3 Ou

VKOKTAHLKS—The vegetnblc gar 
ileus arc now putting forth thoir maxi 
mum quantities and there is an ample 
supply nf pretty nearly everything. I'un. 
is well started and the price has dropped 
hi lllc. and upwards. Potatoes arc a 
1 hcajier and prnmilte la good aveiagi 
crop. Beans, cuciimliers, tomatoes, tin 
liijis, caulillower, celery and squash an 
all cheaper. Tomatoes are exjweled i >
lake a quick dip. iThe hot weather i.- 
Iiringing them on very quickly.
New po'aloes. On La io, per us ............................. 0 8* *» '.» »
Onions, Egyptian, per sack 100-115 lbs............................. 1 ou

" green, per doz. bunches........................................... 0 12
‘i Spanish, per large case ........................................... 3 25

Cabbage, new Cansdian. per doz........................................  0 fit
“ per hariel ................................................... 12»

Waxamlgrtcn beans, per ba-ket..................................... 0 3'
Green peas, per bush ............................................................... 0 1»)
Beets, new, per doz. bunches.....................................  0 20 0 2 >
Carrots, Canadian, per doz. bunches.......................  0 20 0 25
I celtuce, per doz. bunches..............................................0 2» 0 2»
Radish, per doz................................................................ 0 20 0 25
Cucumbers larg*1, per doz ...........................................  1 ;5 1 5»

per bushel ........................................................ 1 W
Mushrooms, 1 lb. boxes, per lb...........................................  0 75
Beans, white, prime, bush................................................... 1 75

‘ “ hand-picked, bush............................................. 1 t»0
“ Lima, per lb.................................................................... 0 07

Tomatoes. Canadian, per basket............................... 1 00 1 25
Rhubarb, 1 doz. bndls .. ............................................ U 2 1 0 25
Spinach, Itush...................................................................  0 25 0 40
Watercress, per doz. bunches..............................................  0 25
Egg plant, per basket.............................................................. 1 00
Peppers, green, per small basket.............................. 0 75 0 85
Parsley, per doz............................................................... 0 20 0 25
Turnips, new ptr doz..................................................... 0 25 0 35
Mint, per doz..................................................................... 0 15 0 20
Cauliflower, per doz........................................................ 1 IX) 1 50
Celery, Michigan, per doz. bunches.......................  0 40 0 45

“ Canadian " " ........................ 0 50 0 7)
Squash per <loz................................................................. 1 00 1 25
Vegetable marrow, per doz .......................................  0 50 0 7)
Green corn, per doz............................ ............................ 0 10 0 15

HSII—The trade liras declined I» 
the usual mid-sununer prtqiorlions ami 
I rices are unchanged. Nu new sorts
are listed.

0 13
0 06*

................0 07 0 06
Fresh lobsters, boiled, per lb...................
Shrimps per gal...............................................

............... 0 18 0 20
1 25
0 10

Salmon trou*, per lb.................................... ................ 0 19 0 10
1 25

Perch, per lb....................................................
Herring, large, per lb.................................

" medium per lb ..........................

(, (6
0 OS
0 04
0 25

Pike, per lb..................................................... ................ 0 05 0 0Ù
0 10

Fresh mackerel..............................................
Eastern salmon, per lb...............................

...............0 20 U 25
0 20
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IF YOU ARE ONI THE XAZ WHO DON’T
HANDLI

MEL AG AM A MOTHERS FAVORUI

TEA
WRITE US QUICK

We also carry a full lin 
pleased -to send you as 
will find our prices right

IT WILL PAY YOU
e of bulk Teas and w i 11 be 
pies and quotations, you

MINTO BROS. Importers and Blenders, F, J, WHITE, Manager

TORONTO.

FINNAN HADDIES
THE FAMOUS

“BRUNSWICK
«IBRAND

is now on the market. Strictly new pack.
Every tin guaranteed. The large sales 
prove they are all right.

Send in your orders while we are packing.

Connors Bros., Limited
Black’s Harbour, N. B.

1906 Agv van not wither.
Nor vu>tom stale, its iuHiutc varivt> 1906
mmt^Ti,T0R0NT0f%//,%

SEPT. 10
ONTARIO

LARGER, MORE INSTRUCTIVE AND 
MORE ENTERTAINING THAN EVER

AN UNEQUALLED ART LOAN EXHIBIT 
HORSE AND CATTLE EXHIBIT 
POULTRY AND PET STOCK - 

EXHIBIT
MAGNIFICENT EDUCATIONAL EXHIBIT OF PROCESSES OF 

MANUFACTURE IN NEW $100,000 BUILDING

THE FINEST PROGRAMME OF AMUSEMENTS EVER PRESENTED.

-■ctme “IVANHOE” Z* TILTERS STSÏÏT'
HIS MAJESTY'S HOUSEHOLD BAND OF THE 2nd LIFE GUARDS

Will play twice dail» on the Grind nazi (tree). 11 an and 4 pm

NO UP-TO-DATE CANADIAN WILL MISS THIS EXHIBITION
TO AVOID THE GREAT CROWD. COME FIRST WEEK

FOR AI L INFORMATION APPLY TO

LIEUT.-GOL. J. A. McGILLIVRAY, K.C., J. 0. ORR, Manager end Secretary 
President. CITY MALL. TORONTO, ONT

EVERY HOUSEHOLD
t‘s stove polish and, it being an article of everyday use, the quality

is sure to “show up, if

JAMES’ DOME BLACK LEAD
being used you can depend on its quality. Always the same. 

Gives a good bright polish, contains no grit, makes no dust.
W. Q, A. LÀMBE & CO., Canadian Agent,.
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The grocer who pleases all his customers 
Is the grocer who makes 

"Profit Progress”
How can a grocer please all his cus
tomers unless he pleases all their tastes ?
You may not be selling

Southwell’s Jams 
and Marmalades

and yet a great number of your customers 
want these goods. Do you think the 
“other kind” will please these customers ?
Do you think they can be talked out of 
their Southwellian Conviction ?

FRANK MAGOR d? CO.
Canadian Agents, MONTREAL

Canadians are proud of their country

MOTTS:CANADA:
N« Setter*• Wetter

Cheeelite

We are Proud of our 
Canadian-made

Chocolate
There is this to say of

Motts
brands

“Canada's Bsst—the World’s Best” 
“DIAMOND” and “ELITE”

John P. Mott (EL Co.
HALIFAX, N.S.

SELLING AGENTS:
1 A. TAYLOR E. 8 MolMDOE JOS. X HUXLEY 

Moiras ai Teaoiro Wnairae

THE SUMMER SEASON
brings

A DEMAND FOR THE BEST
IN YOUR STORE

STEWART’S
Chocolates and Confections 

ARE THE BEST
Pure Materials.

Absolute Cleanliness.
Perfect finish.

New and beautiful packages for the 
Summer trade.

PRICES RIGHT

THE

STEWART COMPANY
LIMITED

TORONTO

We beg to adviee the Grocers of the 
Dominion that we are making 

the finest

MILK CHOCOLATE
produced In the world, and are uslnt 

pure Canadian Milk.

COWAN’S COCOi
(Maple Leaf Label)

Absolutsly Purs.

THE COWAN CO., LIMITE t
TORONTO
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BISCUITS AND CONFECTIONERY
he Grocer Himself Determines the Quality of His Trade—The Best Display is 

Essential to Handling Profitably the Best Goods.

.mlvclioncry is a luxury and grocers 

.1 Ui lememhcr that. It is a trade to 
cultivated and the merchant can, as 
pleases, confine his trade to cent 

,ils and cheap chocolates or he can 
.lhe best class of confectionery husi- 

, . with the highest priced goods. It is
„ h a matter of display and advertis- 

Of course a modern plate glass 
.,iv case with its several shelves is 

s, ,i hut a lot may be done with an or- 
,u ry counter show ease, flump into a 

case a lot of cent suckers with 
v, ,idi'ii sticks pointing every way, 

xt to that some wrapped goods and 
it., a some popcorn, Hanked by paper bag 
jn i i- packages, the display completed 

uli a few trays of cheap chocolates, 
„,,il you have a combination that would 
in,an nothing to the young man seeking 
something nice for his best girl. It 
uouldn’l attract any one hut the uudis- 
i iiuiinatiug youngster anxious to spend 

nut that was burning his lingers.' 
I riy grocer has seen small displays of 
la li class confectionery. What looks 
hitter when properly arranged? The 

.iiiufacturers go to much expense to 
'make their products look tempting. The 

nicer who dues nut handle the goods in 
Hi. same spirit is wasting their money 
..ml losing money himself. Nothing is 
m ac tempting than a good display of 
i ; h grade confectionery and there need 
i i he much of it, either.

BIG TBADE IN PEANUTS.
i iie sales of peanuts in the United 
..les amount annually to eight or ten 

i 11 mu dollars. Some dealers sell as 
• li as a million bushels.

, lie seeds of the peanut are planted 
beans, and when the vines have come 
nd the nuts are ready for harvesting 
iarmer takes a cultivator especially 

lor the purpose and starts down 
lung rows. On cither side of this 
lator are two long knives which 
into the ground sullicicntiy to cut 
,i|i root of the vine. The same pru
ts gone through with on the other 
of the vine. The main root being 
severed and the ground loosened,

, mes are lifted into shocks like corn, 
i are cured by allowing them to 

1 in the sun for about ten days,
. colored women and children are 

, into the field to pick the nuts from 
i invs. An average picker will pick 

■ i five bushels a day, for which they 
paid at the rate of It) cents a bushel.
is not known how peanuts first 

c to this country. Both Africa and 
i claim the distinction of being the 
i of this vegetable. Its first record 
.he United States dates back to 

In 1861 the crop amounted to 
ut 51),DUO bushels, but it was the

circus that really made the peanut a 
valuable article of commerce. At the 
present time the crop amounts to about 
II,Will,mill bushels annually. Virginia 
and North Carolina still maintain their 
lead, hut Tennessee now raises about 
Him,mill bushels, though of an inferior 
quality. Of the ordinary variety about 
22 pounds make a bushel.

REMOVED TO HUNTSVILLE.
Walter Hates for a number of years in 

the grocery and confectionery business 
in I.aketield, Ont., has removed to 
Huntsville, Ont., succeeding (lilmour 
Uros. Mr. Bates has purchased the 
property he now occupies which besides 
the store and dwelling contains a hake- 
shop, where three men will be constant
ly employed making IXl home-made 
bread, the brand that has won such a 
good name for itself in his section of 
the country. Holli Mr. Bates and his 
brother in Peterborough, Kred Bates, 
have been regular subscribers for The 
Canadian Grocer for a long time. Mr. 
Bates says : “ while in the grocery 
business 1 bought many articles through 
seeing them advertised in The Canadian 
Grocer, including * Bowser’ coal oil 
tank, * National ’ cash register, ‘ Day- 
ton’ scales, ‘Wilson’ confectionery 
scales, gasoline lamps, silent salesman, 
spice tins, gum machine, etc.” Mr. 
Bates has had 20 years experience as a 
baker.

CONFECTIONERY NOTES.
There is talk of the establishment of a 

new biscuit factory in Toronto.
Canadian soda biscuits, classed under 

the heading of bread by the Customs De
partment, are meeting with much favor 
in Trinidad, the Canadian commercial 
agent writes, and till a want amongst 
a class of people who look for a choicer 
article than the “cracker” of local 
manufacture which is in general demand 
by the masses.

TWO WAYS TO MAKE TEA.
Probably there’s more than one right 

way of making tea. Here are two, 
each given by exjierts of big tea houses:

To brew a perfect cup of lea use only 
an earthen or china teapot —never metal. 
Scald I he pot with hot water before us
ing. Allow a teaspoon fid of lea for 
every two nips required, |Hiuring the 
boiling water on the lea. Never let the 
tea steep more than three minutes. The 
water should he boiled as quickly as 
l>ossil)le, but thoroughly boiled.

Always make tea in a jug—Warm the 
jug. Put in a teaspoonful of tea for 
every two cups. Pour on fresh boiling 
water and set on the hack of the stove 
for five minutes. Then pour the liquor 
off the leaves through a strainer, into 
the teapot, and serve.
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HOW MUCH 
IS SUCCESS 
WORTH IN 
YOUR STORE

Have you a little time to ex
periment and the “pushiveness” 
to get value quickly ?

Are you a seeker of 1 "built-up- 
trade” goods with no desire to have 
to ‘‘talk up" sales ?

To either

PERFECTION

V MOONEY BISCUIT & CANDY CO 
STRATFORD CANADA

offer a splendid inducement.
Given an opportunity by the right 

man they will draw trade from 
quarters where only “kickers" were 
supposed to dwell. Brought into a 
store where “others" are supposedly 
ensconced, “Perfections" will give a 
good account of themselves.

Which grocer are you 'i

™E Mooney 
Biscuit & Candy 

Company,
LIMITED,

Stratford, Canada.

DIAMOND
Brand

MAPLE SYRUP
has that delicate flavor of New Sap 
Syrup direct from the bush. Try it.

ALL JOBBERS

Sugars Limited, Montreal
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THE PRODUCTION OF BANANAS
Growth of Banana Trade—The Different Varieties— Yield Up

wards from One Hundred Bunches per Acre—Cana
dian Imports.

IIow many hunches of bananas were 
sold in other than tropical countries 
thirty years ago ? Or what is of more 
interest to Canadian merchants, how 
many hunches were used in Canada at 
that time. The answer to both these 
ipteries would, when placed beside the 
ligures which represent the consumption 
to-day. show the tremendous growth of 
the banana industry iu this short time, 
a little over a ipiarter of a century.

Bananas originally grew wild in cer
tain tropical places, hut afterwards 
were transplanted in different districts, 
until now they a r ■ g’own, more or less, 
in almost every trope a1 country. There 
are certain pa'"; >1 the world, how
ever. where the fmb reaches greater 
perfection .ha i it docs anywhere else. 
In Central Anertra the fruit produced 
is probably tin- best !. the world. The 
bananas reach a greater size, grow in 
greater variety, and are all round a bet 
ter fruit. In Cuba and the West Indies 
large plantations are cultivated, and the 
industry has a hold as far north as 
Florida. These are the only banana cul
tivating countries worth mentioning.

Many Varieties.
There are are over one hundred and 

fifty different varieties of banana grown 
in the districts mentioned. In Central 
America there are many plantations, 
covering anywhere from one hundred 
to ten thousand acres. The bananas 
grow from one to one hundred and 
seventy-five bunches per acre. The plant 
is grown in rows quite a distance apart. 
Each plant is cut down when it yields, 
thus permitting the growth of another 
hunch. When the whole stalk is cut 
down new ones spring up from the roots, 
the most healthy stalk being allowed to 
live, the others being killed. The stalk 
cultivated, in the course of ten or twelve 
months, produces a bunch of bananas, 
and then the same process is gone through 
again. The stalks are as large as a 
good sized tree, being from one foot to 
one foot and a half in diameter, and the 
leaves aie in the neighborhood of ten 
feet long and two feet wide.

Large Shipments.
In the more cultivated portions of the 

country the bananas are sent to the ship

ping point by rail, or by boat, but wh 
it is impossible to ship them in this w 
they are carried, bunch by bunch, 
native women. At the shipping pc 
the bananas are loaded on to the v. 
sel by natives, or by loading maehi; 
made specially for the purpose. In i 
old days all shipments were made 
sailing vessels, but it was found ti 
these were too slow and entailed i 
much loss in time and money to in; 
the industry a successful one. Grail 
ly improvements have been made m 
at present vessels capable of earn 
40.000 bunches per trip are in the - 
vice. Refrigerator vessels are used a

Arrived in northern markets, the fi 
is shipped by rail, or vessel, to smal 
markets, whence it is distributed t., 
final destination—the fruit and gnu, 
stores. It is a common sight in 
eral southern cities to see trainload.- 
this fruit going north every day.

Canadian Imports.
Canada imports in the neighborhood i 

one quarter to three quarters of a n 
lion bunches annually. In 1800 only 
about 100.000 bunches were sold In , 
The fruit is shipped to Canada, chi' 
to Montreal, from New York, Phi lad. 
pliia, Boston and Baltimore.

Nearly all the wholesale fruit lion- - 
are compelled to handle bananas, 
great is the general demand for tin

\

SJ*X**J*Ï

“EAGLE" brand

Condensed
Milk

Trade is Won and Trade is Held
BY

BORDEN'S BRANDS
Goods that are made as scientifically and hygienivally perfect as BORDEN’S must 

please your customers and make for profit for you.

IVILLI AM H. DUNN, Montreal and Toronto
Scott, Bathgite it Co.. Winnipeg, Man.

Shallcross, Macaulay it Co-, Vancouver and Victoria, 1B.C

yufoa*^'

"PEERLESS"
Evaporated

Cream
(Unsweetened i

t.xN

K MON

SHIRRIFFS
ON EXTRACTS 
STANDS FOR 
SUPREMITY

The Goods
that are Rated Highest.

Mancfactcrei, by

IMPERIAL EXTRACT CO.
TORONTO

A LINE THAT WILL PLEASE YOUR CUSTOMERS

Switzerland

NESTLES
CHOCOLATE

Richest in 
Cream

LAM0NT, CORLISS & CO.,
17 COMMON 8T, MONTREAL
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but there is only one house in Canada 
which handles them exclusively.

When the banana industry was in its 
infancy only the best finit stores handl
ed this fruit ; nowadays every fruit and 
nearly every grocery store in the coun
try has always in stock two or three 
bunches, or more, and the trade is grow
ing every year, to such an extent in fact, 
that it is quite reasonable to expect the 
million mark will be reached in the 
course of a few years.

BISCUITS AND CONFECTIONERY

HOW TO MAKE ICED TEA.

An Expert Gives Directions for the De
licious Beverage.

Iced lea when properly made is a de
licious Summer beverage. James A. 
Wet inane, New York manager of the 
S.ilada Tea Company, gives the follow
ing excellent advice relative to the mak
ing of iced tea. The information was 
intended to be imparted to customers, 
and was contained in a letter to a presi
dent of a grocers’ association.

“1 am taking the liberty of making a 
lew remarks about iced tea, which is 
used more or less extensively at this 
season of the year and which is made 
badly ninety times out of one hundred. 
In the first place, hot tea should never 
lie poured on ice, and in the second place 
no artificial means should ever he used
10 cool it, until it is to he served. When 
tea is to he served iced it should be 
made two or three hours in advance and 
allowed to cool gradually ; then the ice 
and lemon added just before being 
served. It will be worth your while to 
experiment in this yourself a little Try 
pouring hot tea on ice and you will find 
a great deal of the flavor is gone. Then 
put some hot tea in your refrigerator 
and you will discover that it will soon 
begin to ferment and get more or less 
milky, which, of course, means spoiled.

"The right way to make this health- 
nil, delicious and refreshing Summer 
di ink is as follows : Use about une
qual 1er more of the dry leaf than you 
would when making tea to be served 
hot. Pour on boiling water and allow 
in steep live minutes (do not allow it to 
ivillain longer on the leaves — all the 
good can he extracted in that time). 
Pour ofi and let it cool gradually. Never 
u.e any artificial means of cooling until
11 is time to be served. Then ice and 
lemon can be added. The better way, 
i bough, is to put cracked ice and a 
slice of lemon in each glass. When iced 
tea is to be served it should he made 
two or three hours in advance, or time 
enough for it to get cool gradually.

"Claret iced tea is a most delicious 
and refreshing Summer drink, and it is 
made as above, adding a tablespoonful 
or less of claret to each glass. Put the 
la ret in last ; it will remain on top un

til stirred and gives a beautiful appear
ance.

“Don’t pour hot tea on ice. If you do 
it will lose its delicious flavor.

“Don’t put hot tea in the refrigerator 
to cool, if you do it will spoil in short 
order.

“Don’t use a cheap tea for iced tea. 
It is poor economy at all times, and 
particularly when you are going to use 
it iced.

“Tea when properly made and poured 
olT the leaves will keep for two or three 
days perfectly if kept in a moderate 
temperature.”

SPRAQUE

CANNING MACHINERY CO
CHICAGO, ILL., U.E.A.

Money Getters
Peanut, Popcorn and Com
bination Machines. Great 
variety on easy terms 
Catalog free.

KINGERY MFG. CO. 
106 E. Pearl St., Cincinnati

45 HIGHEST AWARDS' 
In Europe anti America

Walter Baker & Co., Ltd.
The Oldest and 

Largest flanufacturers of

Registered. 
U. 3. PaL Off.

PURE, HIGH GRADE
COCOAS

ANI>

CHOCOLATES
No Chemicals are used in their 

manufacture.
Their Breakfast Cocoa is abso

lutely pure, delicious, nutritious, and 
costs less than one cent a cup.

1 heir Premium No i Chocolate, put up in Blue 
Wrappers and Yellow Labels is the best plain 
chocolate in the market for family use.

Their German Sweet Chocolate is good to cat 
and good to drink. It is palatable, nutritious and health
ful ; a great favorite with children.

Buyers should ask for and make sure that they get the 
genuine goods. The above trade mark is on every 
package.

Walter Baker & Co., Ltd.
Established 1780.

Dorchester, Mass.
•ranch House, 86 St. Peter St., Montreal, Can.

Cultivate your Biscuit trade by ordering

McLAUCHLAN’S
Cream Soda Biscuits

MoLAUGHLAN A SONS 00. Limited, Manufacturera, OWEN SOUND, Canada.

k> -
Hom_

UPTOH’S
Jams, Jellies

and

Orange
Marmalade
are easy to sell.

Sixty

Popularity

COX s 
GELATINE
may now be had 
in a new form as

COX’S
INSTANT POWDERED 

GELATINE
It diieolvee Instantly in hot water.
No trouble. Recipes In every box.

Cenedien Agent»: J. A 6. COX,
C. B. Colson a Son, Montreal ktd.
D. Masson SCa, “ Gargle Mille,
A. P. Tippet A On.. “ EDINBURGH

’’1 ' y
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That’s where J. Bruce Payne resides, and from there he sends out his remarkable •

500 CIGAR OFFER
You get 000 of the fastest selling cigars on earth, and if you change your mind can get your cash 
back. Guess you won’t miss this offer !

J. BRUCE PAYNE, L1HITED, flnfrs., Qranby, Quebec, Canada

T. & B. trade was once like the acorn. 
Now it is like the oak.

. influence is felt wherever a smoker dwells. 
T. & B. is a household word with grocers.
T. & fi. is a boon to grocers.
Get some of T. & B. “oak” trade.

THE GEO. E. TUCKETT & SON CO., Limited
HAMILTON, CANADA.
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TOBACCO AND CIGARS
ar-Band Collectors—The Source of Meerschaum—The Making of Cigars— 

Tobacco Leaves—A Cigar Factory Opened at the Capital.

first, or 75 to 00 |>iiw of the second 
quality; 100 to 200 |»icces of the third 
quality till a large liox, which would 
contain fiom 200 to 400 pieces of the 
fourth quality.

ivar hand decorating is growing 
.lily in favor with the younger elc- 
l, who have the fever for collections 
my and eveiy sort to a serious de

ist why it stays in favor so long 
,.l he hard, indeed, to say; but the 

i itself remains.
ays are its most i>opular form of 

i osion—ash trays and queer plae- 
(,. for using in dens and such places 
v. -c furnishing is allowed to take in 
a: ..its of oddities without question.

i i.c work is all done by original group
ie, of the pretty bands, pasting them 
uI a the under side of a glass plate. 
T. when the (date is well covered, 
fill is covered with paste, and while in 
iio moist state, is stretched until it takes 
ui i lie shape of the glass, lilting with- 
ui ! a wrinkle, and is trimmed off even
ly at the edges.

11,. asionally a photograph is applied 
tv tin centre of the plate the bands 
forming a sort of illuminated frame
for it.

It. .-ides cigar trays and plates, j a 
m.ii.tier of other things are decorated 
win, the hands. Odd-looking steins, for 
in-lance which cannot he used, except 

i fanciful hit of furnishing, as the 
i.ii lines them—are made, and the 
q.ij.idcst of tobacco jars; and, for a 
n .' loom, photograph frames to hold 

I picture of the maiden of his “pipe 
.h mi-.’’ a graceful tribute to the 
" mi god nick o’ teen,” whose de- 

- are so widely scattered, and many 
... I lain so fanatical as worshipers.

the size of a hazel nut to that of an 
apple. The extraction of these pieces is 
often attended with great dilUculties, but 
the work is carried on day and night.

Once a week retail traders from 
Eskiseliehir visit the mines in order to 
purchase the raw’ material. This is 
liroughti into the town and passed 
through three cleansing operations; 
the clay adhering to it is then carefully 
removed, and the irregular pieces are 
rounded. The meerschaum is next 
examined by the wholesale merchants 
who have to possess considerable ex
perience in order to distinguish the 
various qualities of the pieces, to cal
culate the number of these to a case 
lthe product , being sold by cases or 
Iboxes, not by weight), and to estimate 
their value.

When purchased by the wholesale 
merchants the meerschaum is humid, 
heavy and of a yellowish tinge. It has, 
therefore, to lie dried, either in the 
sun or in a kiln, according tot the 
season of the year; this causes two- 
thirds to waste away, but turns it a 
snow-white color. It is afterwards 
rubbed with hot water and sand, and 
finally ; «dis lied with wax.

The mceischauni is then ready to !«• 
placed on the market, the pieces being 
sorted into four classes, according t.> 
quality and size, viz., Svia-Malay, Birini- 
hirlik, IVinheli and Doekme. Each 
of these classes is in turn divided 
into eleven categories. When sorted 
the pieces are wrappd in cotton wool 
and packed in boxes of different sixes 
containing from 22 to 40 pieces of the

TOBACCO NOTES.
The Joseff Tasse Cigar Co., Montreal, 

have assigned and creditors meet to
day. Arthur Wilks was ap|>ointed pro
visional liquidator.

A cigar factory has been opened in 
Ottawa by a Montreal man, and in a 
shoit time he expects to employ 25 
hands and make 5.000 cigars a day. The 
present output is 2.000 a day.

SWEET
QAPORAL

j
Cigarettes

STANDARD
OFTHE

WORLD
Seld by all leading Wholesale House».

There is a difference.

CLAY PIPES
made by us are the best in the world. 

Specify them in your order.
D. NcDODQALL & CO., Glasgow, Scot |

i.l G SOURCE OF MEERSCHAUM.
following particulars of the

-........Iiauin industry of the district of
I i iivliir, Asia Minor, w hich, it is 

i supplies the whole of the meers- 
consuiiied throughout the world, 

io n from the Bulletin Commercial 
-vis) :

chief sources of meerschaum 
i i ion are found within six hours’ 

from Eskiseliehir, the Se|ied- 
>iilieu, Odhscuk Konigli and Jar 
mines giving the best yield; hut 
n'c still nearly 2,000 |«>ints where 
Iiauin is extracted from the sea. 
Iiislry gives employment to about 

Iirisons, mainly Kurds and l’er- 
si.,

nidhods of working aie primi- 
1 .ml no attempt is made to secure 

ity from accidents, although 
Hi reiir from time to time. Batches 

1 in three to fifteen workmen are 
ink a well about one metre in 

'h. 1er, and no propping up is effected 
in liny strike—at a depth of 20. 40, 
"i ii (ill metres—a lied of the red clay 

liifh is found meerschaum mixed 
" serpentine, in pieces ranging from

All First-Class Grocers
Handle

OLD CHUM
Cut Plug Smoking Tobacco

IVi a Trade Bringer.

-
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THE MAKING OF CIGARS.
(Continued from last issue.)

Ordering Room.—The process of dry
ing out is liable to have left the out
side leaves of the tobacco a little too 
dry for packing, and, therefore, the 
trucks with their load are taken out 
and placed in what is known as the or
dering room. Here the tobacco strips 
are subjected to a current of humid air 
at a temperature of from 02 to 95 de
grees, for a period of from fifteen min
utes to half an hour. The trucks are 
then wheeled out and the contents re
moved and packed in paper lined eases, 
after which the cases of tobacco are 
placed in storage for from three to five 
months, in order to allow the tobacco 
to make a further exchange of aroma. 
The product is then ready for shipment 
to the cigar factories.

A most notable feature in this stem- 
mery is its absolute cleanliness, the free 
circulation of fresh air. the absenec of 
dust, and the clean personal appearance 
of the people who are employed. An 
other feature that will be appreciated 
by smokers is the fact that the tobacco 
leaf in the stemmeries rarely comes in 
contact with the hands of the workmen. 
Machinery takes the place of human 
hands wherever possible, and this of 
course aids in keeping the finished pro
duct free from anything objectionable.

The manufacture of little cigars and 
cheroots by machinery was studied in 
a factory employing 1,750 hands, the 
largest single cigar factory in the 
world. As in the hand-made cigar, the 
whole operation is performed by hand, 
so here it is done entirely by machines, 
which handle the tobacco and go 
through 1 lie operations of bunch-making 
and wrapping with more than human 
dexterity and accuracy. The total 
annual output of this one factory 
reaches the figure of 250.090.000 cigars 
and cheroots.

As the tobacco reaches the factory in 
a comparatively dry condition, it is 
taken from the eases, dipped in water, 
and set upon a casing board to drain. 
Tt is left in this condition over night 
to insure distribution of the moisture, 
and is then shaken out and taken to 
the stemming department, where nearly 
200 stemming machines are employed. 
In these machines the stems are 
stripped from the leaf. They consist of 
a pair of rotating cylinders, of the 
same diameter and carried on the same 
shaft., which arc so placed that their 
abutting inner ends leave just sufficient 
space for the stem of the tobacco leaf 
to pass through. Engaging and pro
jecting through the abutting edges is a 
circular rotary knife, which, as the to
bacco leaf is drawn over the cylinders, 
neatly cuts out the stem, the two 
halves of the leaf or “strips” being 
wound on the cylinder. The process is 
repeated until fifty leaves have been 
passed through the machine and neatly 
laid one above the other in two piles or 
“books,” as they are called, of fifty 
leaves each. The stems drop into a 
box below, and are ultimately sold as 
fertilizer, lloth the binders and wrap
pers arc stripped by this method. The 
books of fifty binders are now cut up 
into suitable lencths for the particular 
size of cigar that is to be made.--------

Automatic Bunch Machine.—In mak 
ing the “bunch” (the rough cigar, be
fore the wrapper is rolled on) in the in
genious machine for that purpose, the

binders are carried in a box in front of 
the operator, and the filler is loaded 
into a large circular hopper at the back 
of the machine. The girl operator 
spreads two pieces of binder on a hori
zontal rubber rolling belt, and the re
quisite amount of filler falls from the 
hopper and is pushed down into the 
binder by means of a rectangular 
plunger. Then the belt, by a swift 
movement, rolls the bunch, which is 
picked up by the girl and placed in a 
wooden mold, which is provided with 
pockets for twenty bunches.

The bunches are then loaded in their 
molds onto trucks, each of which car
ries 250 molds, or 5.009 bunches. The 
trucks are wheeled to a hydraulic press 
and subjected to a pressure of 1,500 
pounds to the square inch, the whole 
time occupied in pressing this number 
being half a minute. The capacity of 
the hunching machine may he under 
stood from the fact that these 5,000 
cigars represent about one day's out
put of a single bunch-maker. The 
molds are now taken to a machine, 
which cuts off the long ends of the 
bunches, after which they are carried, 
still in the mold, to the automatic roll
ing floor.

Automatic Rolling Floor.—The most 
ingenious invention in this establish
ment is the machine for rolling the 
wrappers on the cigars. The wrapper 
is spread over a die and held down up
on it by suction, acting through a large 
number of holes with which the die is 
perforated. A knife, formed in the 
peculiar cucumber-like shape of the 
wrapper, rises through the die. and a 
roller passes over the wrapper, press 
ing it on the knife and cutting out the 
desired piece. Then another arm or 
carrier, which is connected by a flex
ible air hose with the curved suction 
pipe, picks up the wrapper by air suc
tion. As it does so. a loop of wire 
rises from a little pot of paste, and 
pastes the end of the wrapper. Mean
while another arm has brought over a 
bunch and placed it within a nest of 
three rotating rollers, which open to 
receive it. Next a needle comes for
ward. disengages one end of the wrap
per from the carrier, and holds it 
against the large end of the hunch until 
the latter has made a turn and a half. 
Then, as the traveling carrier sweeps 
across the roller nest with its contain
ed bunch, the wrapper is transferred 
and rolled on the bunch. Next, the arm 
which brought over the bunch nicks up 
the finished cigar, and ' bices it between 
two rotary knives which cut it to 
length. As each cigar is 7'ollcd, the 
bunches, which have been placed on a 
feeding chain, are moved forward bv 
the space of one hunch; and each bunch 
is picked up bv mechanical fingers, 
taken over to be wrapped, and returned 
to the chain, without any human hand
ling whatever. Here again machinery 
performs even more perfect work than 
is possible bv human hands, and abso
lute cleanliness of the finished product 
is insured.

Humidors.—A marked feature in the 
manufacture of the product of this fac
tory is the rare that is taken to keep 
the cigars in the proper moist condi
tion. which is done bv storing them for 
a certain length of time in humidors. 
The humidor is a room of special con
struction, with brick floor and walls, 
in which the temperature and humidity 
are maintained at a desired degree.
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Cigars are liable to become too dry 
the process of manufacture, hence, 
soon as the wrapping has been do 
they are taken to the humidor, win 
they are drawn back to perfect pack 
conditions. From the humidor 11 
are taken to the cigar packers. wh> 
they are carefully sorted according 
color and packed in boxes of twen' 
five, fifty, and one hundred. The pad 
boxes are placed in large presses, , 

left there over night. The next mo 
ing they arc returned to the humid 
where they remain for a period of fi 
three to six weeks, at the end of wh 
time they are ready for shipment to 
dealers.

BUSINESS CHANGES.
Ontario.

Canadian Castile Soap Co., Eimli 
Berlin, obtained charter.

Geo. Bailey, baker, Haileylmry, i 

been succeeded by R. Stahl.
James Langskill, grocer, Toronto, i 

been succeeded by II. G. Doyle.
S. Backoff, general merchant, li 

i'rew, has removed to Pembroke
Mrs. Ben ml re, confectioner, Keewai . 

Out., has sold out to Mrs. Wadon.
.1. ,1. Cracknel!, grocer, Toronto, I - 

been succeeded by Helen M. But lei
S. XV. Beswick, general mcn-lia, i. 

Galet ta, is selling out to ,1. A. ('inner
M. C. Drew, general merchant. IV..' 

wick, Out., has sold out to T. li. \\ l 
son.

Jones & Cfladk, general ineivhai i~. 
Exeter, have sold out to Cowanl \ 
Clark.

Davis & O’Connor, general merrluu 
Temagami, have been succeeded by I. 
Sands.

Reid & Co., general merchant'.
ITawkestone, Ont., have assigned to 
M. Harvey.

Lapicr & Mayhew, general mcrchai 
Karlton, Out., has been succeeded 
Tims. Briscoe.

McArthur & Ewing, wholesale | 
duce and commission merchants. Tor 
to, have dissolved.

XV. B. Crawford, general men'll , t. 
Ottawa, assets to be sold ; Royal TV t 
Co. appointed curators.

• Quebec.
Euelide Gagnon, grocer, Montreal, 

compromised.
M. Gauvin, grocer, Ancienne Eon >, 

Que., deceased.
E. Gagnon, grocer, Montreal, *>t 

ing compromise.
IT. Boulay & Co., general merrli. -. 

Rayabee, demand of assignment.
Thomas Cote, general mendiant. I. 

Jlilarion, balance of assets sold.
J. II. Richer, general meiwhant. N 1 

Dame De La Paix, assets to be si.
J. B. Ecgault & Co., grocers, V ad 

Gatineau, Que., assets sold by haili :
0. II. Clark, general merchant, XV ' 

ville, Que., has sold out to C. C. R A
F X. Nadon & Co., general merch ts 

St. Agathe Des Monts, assets to he >ld.
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C. Shaw, general merchant, Avon- 
le, N.S., is opening a branch at Wat- 
villc, Que.
:ilaquiere & Arseneau, general mer- 
ants, Avignon, Que., V. E. Paradis, 
«visional guardian.
A delard Laberge has registered un

ir l he style of A. Laberge & Co., hay 
nd grain, Montreal.
J. R. Plourde, general merchant, 

liiiint Carmel, has assigned ; Alt’, 
.«■mieux, provisional guardian.
(’. I). Fontaine ha» registered as 

ni nager of C. I>. Fontaine & Co., gen
ial merchants, Wickham West.
Andie Guertin & Don is Guertin have 

• gistered under style of Guertin & Co., 
miers, Montreal (Maisonneuve).

British Columbia.
W. Townsend, grocer, Vancouver, is 

idvvrtising business for sale.
Manitoba, Alberta and Saskatchewan.
u. Couture & Co., grocers, St. Boni- 

rare. Man., have sold out to J. K. Cole.
II. F. Harmer & Co., Limited, general 

merchants, Qu’Appelle, Sask., ineorpor-
aled.

Mrfnlyre & Edwards, grocers, Regina, 
Sask., have been succeeded by S. W. 
Hunier.

.lamb Cohleiiherg, general merchant, 
Itrooinhill, Man., has assigned to C. It. 
New loll.

Win. Dickson, general merchant, Hol
land, Man., has been succeeded by J. J.
1‘irkard.

Campbell Bros., general merchants. 
Minnedosa, Man., have sold out to Cal
ler & Co.

I*. W. Martin, general merchant, 
Westhourne, Man., has removed to Gil- 
herl Plains.

\V. L. Mclnnis, (Est. of), general mer- 
liant, iStrathdair, Man., stock sold to 

Malison & Son.
Smith & Shea, general merchants,

I aiding, Sask., have been uceueded by 
1 unes McGregor.

d. C. Anderson, (Est. of), general 
■ ichant, Solsgirth, Man., stock sold 

W. A. Mamvaring.
Mis. E. S. Lebedinsky, general mer- 

ninl, Moose Jaw, Sas'k., has assigned 
W. S. Willoughby.

TAKE YOUR DISCOUNTS.
i liscuunts are certain profits. Also, 
alors who take their discounts are 
voted in many ways. This source of 

Homy, which also insures prompter 
«micnt of goods, is the beginning of 

iccrss. In addition to making a good 
1 mil at ion, it enlarges your fortune and 
ings greater business opportunities. 

1 -"s custom is an index of business 
"iity. Every business man desires 

nipt attention. Dealers who wish to 
t better service should form the dis
ant habit and they will have their 
mils when requested, can have addi- 
"ial goods on short notice, and many 

"her courtesies which are not valued 
in currency.

Every Business 
a Good Business

Q Every business is a 
grxxl business — how 
gcxxl depends upon 
how ingeniously effect - 
ive and economic are 
the general business 
and office methods 
employed. “Office methcxls” is a broad term which 
includes accounting in a retail store.
Q It all means that you must not blame your business 
for your troubles if you refuse to adopt intxlern meth
ods—if you refuse to iustal the t'opeland-C’hatterson 
Systems for Business.
Q The Copeland-Chatterson System of accounting in a 
retail store consists of one active lxx»k, which does the 
work of a number of Ixxiks intelligently, anti without 
any undue effort on the part of the accountant.
Q This one Ixxik is lalxdled “Monthly Account System," 
and stands in practice for just exactly what the lalx*l says. 
It is the only active Ixxik the merchant requires. He 
knows through it, at the first of each month, just where 
lie stands, and his customers know just what they 
owe him.
Q It’s lalxir-saving condensed and refined t<x>, for one 
writing charges the gtxxls and makes out the invoice. ( )n 
any day selected, therefore, the statements can Ik- prompt
ly sent out to customers. Then you have recapitulation 
Sheets, Ledger Sheets and Purcliai Sheets all indexed.

LV .

Chattmwn

Sy*Ttr\s . * OR

USE THIS CORNER STONE WHEN
BUILDING UP YOUR BUSINESS

Copeland-Chatterson Co.
Devisers and Manufacturers of Systems for Business

LiverpMl, London A Globe Budding. - Montreal
Works 1*1 Bannatyne Avenue, East, - • Winnipeg General Offices
Brampton, Ont. 14 Citizen Building.. . . . . . . . . . . . . . . . . . Ottawa Toronto
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Maconochie’s 
Sweet Pickles

Mixed and Qerkins

For two years we have been working to produce a perfect 
Sweet Pickle, our efforts have been crowned with suc
cess, the Pickle is now on the market—Ask your Jobber 
for it. The Combination :

Small Selected English 
Garden Vegetables 

Pure and Mature fiait Vinegar 
Pure High Grade Italian Honey

Your profit ? We have looked after that—just as hand

some as the pickle is sweet.

Agents in Canada:

McLaren imperial cheese co., Ltd.... « <>««..
For Ontario, Quebec and N. W. T.

J. HUNTER WHITE, St. John, N. B., For New Brunswick 

SEETON & MITCHELL, Halifax, For Nova Scotia 

MARTIN & ROBERTSON, Vancouver, For British Columbia
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Baking Powder.
Dock's Friend-

Black Lead

Reckitts, per bo*..................................$1 15
lamaBox contains either 1 gross, 1 oz. size; 

i grow*. 2 m . nr J gross, 4 oz 
Reck ills Zebra paste, i-gro. boxes, $10.20 
per gross.

Per do*
Size 1, In 8 and 4 doz. boxes..................|3 40

11 10, in 4 doz. boxes........................... 3 10
a, in 6 "   0 80
time ::   0 70

Hound tin». 1 do». In oe»e.................... t 00
12-oz. tins, 11 " .................... * 40
Mb " i " " .................... 1« «

IAMBS DOME BLAUS LEAD.

8a sixe ...........
3a else

W. H. GILLARD « OO.

Diamond—
1-lb. tins, 3 doz. in case........................$3 00

■lb. tins, 3 
lb tine. 4

Toronto

QUOTATIONS FOR PROPRIETARY ARTICLES
Quotations on staple articles, prepared by our own staff, will be found in the market reports in the centre of the paper. 
The following are prices of proprietary articles which are supplied by the manufacturers or their agents, who alone are 

responsiblefor their accuracy. For charges for inserting quotations in this department apply to Advertising Manager, The Canadian 
Grocer, at our nearest office.

IMFERIAL BAKING POWDER.

» 40
1 so

AMERICAN PC RE FOOD COMPANY. 

Borax "Queen.

40-oz. case, 4 doz........................................ 0 4U
8-oz. “ 4 “ ..................................... U 50

Lot 7 cases, freight paid. 
Conditions ? per cent. 1-----

Oaraooas. i s, 6-lb. boxes...................  80 42
Vanilla, i’s ........................................ 0 43
"Gold Modal. " sweet, i s, 6-lb. boxes 0 28 
Pure, unsweetened, ft's, 6-lb. boxes 0 42 
Fry s "Diamond, i's, 14-lb. boxes 0 24 
Fry ■ "Monogram," is. 14-lb boxes 0 34

Concentra ted, i's, 1 doz. In box__ 3 4U
is, “ " .... 4 50
1IU. " " .... 8 25

Homoeopathic, i’s, 14-lb. boxes __
is. 13 l

Diamond sweet chocolate—
6-lb. boxes. 12 bxs. in case, i-lb. pkgs.. 22c. 
13-lb. boxes. 6 t-otes in case. 1 lb. p««* 52 .
6-lb. “ 12 " “ i-lb. " 22c.

Go!d Medal i hocolate powder—
5 lh. tira, 10 tins in care....... ..............  36c.
10 lb. tins, 10 tins in case................... 33c.

XX XX chocolate powder
5-lb. tins. 10 tins in case...........................35c.
10-lb. tins, 10 tins 35c.

TOULEK » MILK t'UOCOL AT fc.

I lb. boxe

Oases. Sizes. Per dos 30 days,

4 dns
............ — 6-oz. 175 Cer»»U.

... 12-oz. ... .......... 3 40
1 doz............... It ::: .......... 10 50 Wheat OS, 3-lb. pkgs., per pkg ....
$ doz............... 7-lb. cotton bags, per bag.

OCEAN MILLS. Per doi.

Ocean Baking Powder,wder, i lb., 4 doz— $0 45
" 1 lb . 5 doz----- 0 90
M I lb., 3doz ... 135

Borax, i lb. packages, 4 doz.. 
Cornstarch, 40 pks. in a case . 
Freight paid 5 p.o.!0 days.

0 40 
0 78

ANADA

Per doz.

Freight prepaid

.... 3j lb. ....

MAGIO BAKING POWDER.

Oases. Sizes. 
6 doz..... 5a

PETEKHOROl t.H 

CEREAL CO.

Canada Flakes,
" Standard " 
case, 36 15 a
............... ÿi 40
5 case lota. 4 30 

Canada Flakes,
" J umho' 

case, 21 25 a
.................  4 90

Canada Flakes.
Jumbo"’ 

5-case lots. 4 80

Agents, C. E Colson x Son, Montreal. 
In i. | and 1-lb. tins, 11 lb boxe», per

II...........................................................0 35
Smaller quantities ... 0 37

BEN8DORP a (XXX)A

A. F. MacLareu, Imperial Cheese Co., 
Limited, Agents, Toronto.

lb tins, 4* doz. to case.......per doz., | 90
1 " " 4 " " .... " 3.40

M 1 “ " .... " 475
H 1 " ** .... M 9.00

JOUN P. MOTT à oo. a.

R. 8 Molndoe. Agent, Toronto .
J. A. Taylor, Montreal.

Jos. K. Huxley, Winnipeg

5c. stii ks, per 1-ox (80sticks). 
10c. tablets or croquette(20)... 
30c. “ M (»)...

1 SO
1 50
2 12

I"

Condensed Milk.
BORDEN Ü CONDENSED MILK CO.

Wm. H. Dunn, Agent. Montreal » Toronto.
Vases. Du/

" Eagle " brand (4 doz.)................. $6 00 $1 '0
"Gold Seal" brand t4 doz.)........  5 00 1 25
" Challenge brand (4 doz.)..........  4 0C 1 (0
Evaporated cream —
“Fee-less" brand «vap. cream.. 4 g l 20

“ hotel size..................  4 » 2 45

CreaHM

[Per case
84 55

ROYAL BAKING POWDER.

Sizes. Per Dos

* lb........................ .....................  1 4U
..................... 1 95

1 lb........................
13 ox..................... ..................... 3 85
1 lb........................ ..................... 4 90
3 lb........................
6 lb........................ .....................  23 3i

arrels—When packed in barrels one per 
cent, discount will be allowed.

CLEVELAND'S BAKING POWDER.

Sixes. Per Doz
Cleveland's—1Dime.......................... ....eo 93

" 1 lb.............................. 33•• 1II»............................ 90
" lib............................. 45
•• 12 ox. ....................... .... 3 70
" 1lib................................... 4 65

2lib............................... 20
•• a» lb............................... 65

Barrels—When packed in barrels one per
cent, discount will be allowed.

T. KINNEAR k CO.
Crown Brand
1 U» tins, 2 doz. in case.................. 20
jib. " 2 " 80
IlL. * « " 45

Blue.
Keen e Oxford, per lb............................ #0 17

In 10-box lots or case .................... 0 16
Reokltt’s Square Blue, 13-lb. box .... 0 17 
Reckitt’s Square Blue, 6 box lota — 0 16
GUlett'i Mammoth, 1 gross box........... 8 00
Nixey a "Germa,” In squares, pei lb. 0 16 

' " In bags, per gross 1 36
'* " In pepper boxes,
•ocording to sise.................... 0 03

Chocolates and Coeoae
THE COWAN GO., LIMITED.

Perfection, i-lb., per doz...................$2 4U
1 lb.. " ................ I 20

" lie. size " ................0 90
" 5-lb. tins per lb...............0 37

Soluble,No 1.5 and 10 lb.tins,per lb 0 20 
No 2 5 and 10 lb. tins, “ 0 18

Speeial quotations for cocoa in hbls.,kegs,ctc.

Chocolat»—
Queen's Dessert, ft's and ft't per lb. .80 40
Vanilla. 4 ■......................................... J Xs
Parisian 8s per lb...............................0 30

The following sweetened for household 
purposes :

Royal Navy. 1 sand i’s, per lb.......... $U 30
Diamond, " " .........  0 25
Speeial Diamond, I s, “   0 22

“ 6s. "   0 22
M 8's, “   0 30

The following unsweetened :
Perfection, i's, per lb.......................... 0 30

“ Plat cakes, per lb......... 0 30

Icings for cake—
Chocolate, white, pink, lemon, orange, 

almond, maple and eocoanut cream, in
t-lb. pkgs., per doz...........................0 90

Chocolate, white, pink, lemon, orange, 
almond, maple anti eocoanut cream, in 
l-lb. boxes, per doz....................... 1 75

Uonfeotiona— Per doz.
Cream bars, 60 in 1h>x, per box......... 1 81

" 6 in box, per doz. boxes 2 25

Chocolate ginger, per lb.....................  0 30
" " i lbs . per doz... 2 25

Crystalized " ft's, per doz. boxes 2 25 
Vanilla chocolate wafers. No. L 5 lb.

taxes, per lb....................................... 0 30
Nonpareil wafers. No. 2, 5 lb. boxes,

peril»..................................................... 0 25
Milk chocolate, 36 in box, per box.. 1 35 

" 36 in box.perdoz. cakes 0 35

Per lb.
Elite. |e......................................80 30
Prepared cocoa, i s to | s....................  0 28
Motts breakfast cocoa, is...................  0 38

" Is...................  0 35
" No. 1 chocolate, ft ■..................... 0 30
“ Navy " is ............. 0 27
" Vanilla sticks, per gross __ 100
" Diamond chocolate, i's and 6 s. 0 23 

Oonfe tionery chocolate, 21c. to 0 31 
" Swte «hocolate liquors..20c. to 0 34

WALTER BAKER X UO , LIMITED.

Per lb
Premium No. 1 chocolate, 12-lb. boxes 80 35
Vanilla chocolate, 6-lb. boxes............ 0 47
German sweet, 6-lb. boxes ............ 0 26

Per lb.
Breakfast cocoa, i, i, 1 and 5-lb tins Ü 40 
Cracked oocoa, i-lb. pxgs., 13-lb. boxes 0 33 
Caracas sweet chocolate. 6-lb. boxes 0 37 
Caracas lableta, 100 b indies, tied 5 s,

per box ................................................ 3 U0
Soluble . hocolate (hot or cold soda)

l-lb. cane.............................................  0 12
Vanilla chocolate wafers, 48 to box,

?he above quotations are t.o.b. Montreal.

WALTER M. LUWNEY CO.

Canadian Branch, 165-171 William st. Montreal

Breakfast cocoa— Per lb.
5- lb screw top cans, 10 cans in case. 36c. 
12db. boxes, b boxes in case, l-lb. uns. 36c.
6- lb. boxes, 13 boxes in case, i-lb, tins. 36a 
6-lb. boxes, 12 boxes In case J lb. tine. 3*5• 
6-lb. boxes, 13 boxes In case. l-5-lb.tiur.4Uc.

bweet chocolate powder —
5- lb. tins, 10 tins in case.......................  25o.
12-lb. boxes, 6 boxes in case, l-lb. tius.26c.
6- lb. boxes, 12 boxes in case, à II» uns. 26a 
6-lb. boxes, 13 boxes In case, i lb. tins. 28c

Premium chocolate—
6-lb bxs., 12 bxs. Incase, i-lb. pkgs..30c. 
6-lb. bxs., 13 bxs. In case, i-lb. pkgs. 30c.

MUk chocolate—
R-lh bxs., 12 bxs In case. * lb. pkgs 28- 
100 2-ceut pieces in box, each........... 81 25

Vanilla sweet chocolate—

„ __t Jim
6-lb. bxs. 12 bxs., in case, i-lb. tins... 25c. 
6-lb. bxs., Ubxs. In case, i-lb. pkgs 25c.

TRURO CONDENSED MILK OO., LIMITED.

"Jersey" brand evaporated cream
per case (4 doz.)................ 84 65

" Reindeer " brand per case (4 doz) . 5.60

jEisnCum,

Coffee».
IAM*a TURNER à UO. Per I

Me»*...........................................................»o S3
Damascus................................................. o 23
Cairo.........................................................  o 30
Sirdar....................  0 17
Old Dutch Rio........................................  0 ii|

e. u. MAKOIAU. Montreal. Per lb,
"Old Crow ' Java..................................... $u 35

" Mouha...............................  0 27i
" I'ondor ' Java....... ..........................  0 30
Arabian, Mocha   0 30
la-year-old Mandheliug Java and

hand-picked Mix hs.................... 0 50
l-lb. fancy tins choke pure coffee, 48

tins per case.............  0 30
Madam Huot'e coffee, l-lb tins............ 0 32

........................... l-lb tins 0 «
100 lb. delivered In Ontario and Quebec.
Rio No. 1................................................... ■) 15
Condor I. 40-lb. boxes..........  . 45c

" II, 40-lb. boxes...........................424c.
" III, 80-lb. boxes 37ia
" IV. 80-11. boxes.......................... 36a

B. B A A. 8. EWING A
Per lb

Mocha and Java coffee. In l-lo tins, 30-
lb cases............................................... 33

Mocha and Java coffee, in 2-lb tins, 30-
lb oases........................  29

Càeeie.
Imperial—Large size Jars—perdez. 25

Medium size jars................. " 4 jtl
Small size Jars....................... ' 2 40
Individual size Jars............  “ 1 uu

Imperial holder—Large size " 18 00
Medium size ........................ " 17 60
Small size.............................. " 12 011

Roquefort—Large else ........ ' 1 40
•4wal.ee»..................... . 2 4V

■
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Batger’s

Lemon Squash, (Si» 

Lime Juice Cordial
/

When your customers come in and 
ask for a Good Summer Drink 
sell them Batgor’e Lemon Squish 
or Lime Juice Cordial——They give 
the satisfaction that brings repeat
orders-----No Sugar Required,
but just add water. Very handy 
and economical. Retail at popu
lar prices and shows a splendid 
profit. Try a case of 2-doz. Pints 
or Quarts.

Rose and Laflamme
Montreal and Toronto J

ABOUT
HALF
THE
MAPLE
SYRUP
SOLD

has the words " Imperial Brand 
Maple Syrup ” on the label—all 
the trouble comes of the other 
half.

Which “ half” are you selling?

ROSE & LAFLAMME, Agents, Montreal

EXPORT TRADE DEPARTMENT
Firms Abroad Open for Canadian Business

THOS. BOYD A CO.,
18 Kino 8t„ - LIVERPOOL, 

are open to receive all kinds of Canadian 
Produce. Highest references. Wide 
connections. A. B. 0., 4th and 6th ed., 
Western Union and Libber's Oodee. T. A.
“ Boyd."

LONDON is the CAPITAL 
of the BRITISH EMPIRE, and will 
tak- any worthy productions of her chil
dren across the seas.
JAMES EVERETT & CO.. Grocers' Agents.

38 Gt. Tower St., LONDON, E C,, ENG. 
do business with all the best buyers. Send 
them something to sell.

OBOROB LITTLE LIMITED
Canadian Produce Importers,

MANCHESTER.
Butter, Cheese, Egos, Bacon, Apples, 

Poultry.

DAVID SCOTT A CO.
Est. 1878. 10 North John St., IaIYERPOOI. 
England. Splendid connections and 
references. Try us with a shipmen of 

CANNED GOODS.
T. A.—Scottish, Liverpool.

This space §15.00 per year.

J. H. OAITSKELL A CO.
Provision Merchants, Liverpool, 

invite consignments of Spare Ribs, Hocks, 
Tongues, etc. Splendid outlet for all kinds 
of pickled meats. Best prices—prompt 
returns. Write us. Established 1883.

JAMES MARSHALL
Aberdeen, Scotland, 

invites consignments of Canadian Pro
duce, gives personal attention to hand
ling or same, and guarantees prompt re
turns. Reference — Clydesdale Bank, 
Aberdeen. Codes—A.B.C. 4th and 5th Eds.

This space $15.00 per year.

HENRY COLBECK
Newca st I. e-upon -T yn e . 

invites consignments of green and dried 
fruits. Newcastle is the centre of one of the 
largest mining and industrial districts in th j 
United Kingdom, with a population of ujp 
wards of 2,000,100 within a 20-mile radius.

This space §15.0(1 per year.

OSWALD nURRAY & CO
Merchants and Manufacturers' Agents, 

53 Gracechurch Street. London, England 
Are open for Agencies for Canadian pro
duce (fruits,pulps, Ac.) such at are need by 
Coi fectioners and Jelly makers, and are in 
touch with all these firms in the United 
Kingdom. First-class references.

OBO. RAflSAY WARD,
58 Limes Grove, Lewisham, England,

Solicits representation of Canadian shippers 
of Hams, Cheeses and Canned Goods to 
canvas for orders from large English whole
sale buyers. Extensive connection. High
est references and security.

A. C. DOUGHTY & CO.
Head Office, 39 Eastcheap, LONDON. 

Provision Importers
Invite consignments of Bacon. Hams, 
Butter, Cheese and Poultry. Telegraphic 
Address : Avouching, London. Codes : 
A.B.C. 4th and 5th editions, Al, Western 
Union. Highest References.

W. C. GREG SON & CO.,

PROVISIONS POULTRY
CEREALS

LIVERPOOL, Produce Exchange Bldg

Cable Address “Rapp, Liverpool” 
HERMAN RAPP & CO.

Provision Merchants.
19 MATHEW STREET, LIVERPOOL. 

Liberal advances on consignments.

HAMILTON WICKES A CO.,
Canned Goods Brokers, Eastcheap, Lon. 
don, and Victoria Street. Liverpool- t 
Reports and valuations made >n Canned 
Meats,Fish,Fruit and Vegetables. Consign
ments handled. Correspondence solicited.

James Methven, Son & Co., Emcr.fc,E,c
Large connection amongst best Wholesale Grocers and Bakers in Great Britain 
We also ship several British lines to United States and Canada.

Correspondence Invited.

n P, U Vinz'nnf ni 1 i Mekera and Bzportem of Cmodied Peels
J. Cx r . V lllLcIllclIl Daily cspscity of our plant : ten thousand lbs 

Telegraphic Address—’1 VINOENTELLI," Antwerp. A.B.C. Codes.
General Agencies wanted for Belgium. Alaace, Lorraine and Switzerland. Report, 

and ra nations made on fresh or canned fruits, fish, pork and beef meats.
Bsst attendance on consignments. Hiobeht Bears RgrgEINOgl
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WM. BRAID & CO., Importers of TEAS, 
COFFEES and SPICES

‘Braid5

Best
CoffeC

Vv' bhaid itcU

NO ARGUMENT IS NEEDED TO SELL

BRAIDS BEST COFFEE
A TRIAL POUND being placed with your customer, 
you can figure on that customer’s Coffee Trade, which 
is something worth having when he uses a high-class 
article.

BRAID’S BEST la the mark of QUALITY
Packed in 1, 2, 6, 10, 25 and 50-lb. air-tight cane, also in barrels.

WM. BRAID & CO., Vancouver, BRAID’S BEST COFFEE 
and CHALLENGE CUP 
TEA ARE THE BEST.

I

Coupon Books—Allison’s.
For sale In Canada by The Bby Slain Go., 

Limited, Toronto. 0. O. Beauchemin k 
Fils. Montreal
$1, k «3. *6, |I0 and S*> boob.

Un- Covers end 
mini Coupons 

bered. numbered
lu lots of less than 100

books, 1 kind assorted. 4c. 44c.
100 to 500 books................. 34c. 4c.
100 to 1,000 books.............. So. Sio.

Allison's Coupon Pass Book.
#1 00 to #3 00 books ................ 3 cents each

5 00 books....................................4 "
10 00 " .................................... 64 '•
15 00 "  64 "
30 00 "  74 "
35 00 "  8
M 00 "  U

Cleansr.
Per doz. 

4-oz. cans # 0 P0 
6-ox. “ 1 35

., CLtAWtB cjuert “ 3 75
Gallon “ 10 00

Wholesale Agents

The Davidson à Hay, Limited, Toronto

Fly Pads.
Wilson's Fly Pads, in boxes of 

50 10c. packets, $3 per box < r 
three boxes for #8.40.

Bode’s Brands of Chewing Gum.
KKTAIL PRICK I.I8T.

Per Box.
**•_"*« 8 Menthal " Pepsin' Guut, 40

" Ut I kgs. to the box..................... #1 25
des Crushed kru t uuiu, 36 5-cent 

l'hgs. to the lux.................................. 1 00
• h s Peps n Gum, 23 5-cent pkgs. lo
the box................................................... 0 75

• 'tie's Chuluts in 3-lb. lioxeH, gnaran-
i fed 200 to the pound .......................  1 40

t*1 "lu a Chuluts. 6j 5-ceut. pkgs. to the 
urtoou....,......................per cartoon 2 10

Infants’ Pood.
Robinson’s patent barley 4-lb. tins .... $1 25 

" " 1-lb. tins.... 1 16
4-lb. tins. .. 1 » 
1-lb. tins. .. 2 25

Jams and Jellies.
SOUTH WILLS GOODS. Per doz

Frank Magor k Co.. Agents.
Orange marmalade............................... #1 50
Clear jelly marmalade .. .............. 1 80
Strawberry W. F. jam......................... 2 00
Raspberry " '*   2 00
Abricot •* "   1 75
Black currant *' ............................ 1 75
Other jams....................................#1 55 1 90
Red currant jelly ................................ 2 75

T. UPTON k OO.

Compound Fruit Jams—
12-ox. glass jars, 2 doz. in case, per doz. #1 00
2-lb. tins, 2 doz. in case..............per lb. 0 071
5 and 7-lb. tin pails, 8 and 9 pails in

crate...................................... per lb. 0 07
7 and 14-lb. wood pails.............per lb. 0 07
30-lb. wood pails........................ “ 0 Ub|
Compound Fruit Jellies—
12-oz. glass jars, 2 dox. in case.per dos. 1 00
9-lb. tins. 2 doz. in caxe per lb............  0 071
7 and 14-lb. wood pail», 6 pails in crate

per lb. 0 07
30-lb. wood pails........................... " 0 Off
Home Made Jams—absolutely pure—
1-lb. glass Jars (16-os. gem) 2 doz. in

case . ..................ner doz Si 6U 1 90
6, 7.14 and 30-lb. pailsfper lb.. 0 09 0 12

Lard.
THEN. K FA I KUAN KM CO. BOARS HEAD 

I.AKD COMPOUND

Tierces .....................................................#0 08*
i-bble.............................................................0 T9Î
Tulw..............................................................0 091
Cases, 3-11». tins......................................... 0 091

*• 10-U». •• .v.v.v.v.*..:Sr
20-1 b. wooden pails ................................ 1 83
20-lb. Un pails............ ............................. 1 73

Wood net, tin gross weight.

Lieoriee.
NATIONAL LICONICS OO.

5-lb. boxes, wood or paper... .per lb. #0 40 
Fancy boxes (36or 50 sticks).... per box 1 35
"Ringed” 5-lb. boxes............ per lb. 0 40
"Acme” pellets, 5-lb. cans—per can 1 00 

" “ (fancy boxes 40) per box 1 50
Tar licorice and Tolu wafers, 5-lb.

cans.....................................per can 1 00
Lioorioe lozenges, 5-lb. glass Jan.... 1 75

" 10 5-lb. cans............. 1 50
" Purity " lioorioe 10 sticks............. 1 46

" 100 sticks............. 0 73
Duloe large cent sticks, 100 in box................

Lye (Concentrated)
oillbtt’i rsazUMsn. Per oaaa.

1 case of 4 dos.........................................$3 60
3 cases of 4 dos........................................#3 50
6 oases or more ...................................... 3 40

Mines Msat.
Wuthey a condensed, per gross net . ..#12 00 

per case of dos. net......... 3 00

Mustard.
OOLMAN’B OB KKKN’B

D.8.F., lb. tins......................per dos.# 1 40
" 4-lb. tins........... .......... " 150

1 lb. tins ................... " 5 00
Durham 4-lb. Jar.........................per Jar. 0 75

" 1-lb. jar....................... ' 0 16
F. D., 4-lb. tins........................ per dos. 0 86

" 4-lb. tine......................... " 1 46

B. d. m abusa u, Montreal
" Condor," 111b. boxes—

4-lb. tins................................per lb.# 0 36
Mb. Mbs.................................. 0 36
Mb. Mm.................................. 0M4
4-lb. Jan............................... per Jar 1 30
Mb. Jam.............................. 0 36

Old Crow, 13-lb. boxes—
4-lb. tins................................ per lb. 16
4-lb. tins................................ " 0 S3
1 lb. tins............................... M 0 Oft

!S
Orange Marmalade.

T. UPTON a OO.
12-os. sfcus Jan, I dos.case... .perdos.# 1 SB 
Home-made, In 1-lb. glass Jars " 1 40

In 5 and 7-lb. tins and 7-lb. pails, per lb. 0 07 
Golden shred marmalade, 3 dos. case,

per dos.......................................... l f|

Saratoga Chips.
MRX KOKKKH MARA TOO A CHI PH.

36 large size pkgs., per easy.................... g, *>
72 small “ “ " ....................5 g)
Assorted 18s and 36s..............................  * r, 40
In hulk Bhls., 30-lh , per lb. 0 25

“ ibbis , 2: ik • ....... ; ; ; ; ; 0 23
Terms 30 days not. or 1 per cent. 10 days.

Sauoss.
Worvesturshire, Holbrooks, small

perdus........................................ gj 15
Worcestershire, Holbrook's, large,

per doz......................................... 3 uq
1-eee than case lots, 10c. and IV. doz. extra.

Soda.
cow BRAND.

ase 011-lk voulaiii 
ing 60 packages in
box, S3 U0L

4-lb. loon
. 130 Dkgs.)

Ik (containing X 
1-1’v aodlOj-lk 

pkgs), per box. S3 00. 
•e of 5a pkgs. containing 96 pkgs.), per 

bos. » on

MAO IO BBAND

No. 1, cases, 60 1-lb. packages.............$1 76
Nat " 130 4-lb. " .............. 176
Nal. - {*% :: ).......... ITS

Na 6 Magic soda cases 100-1 (bos. pkgs. 
lease....................................................... I IS

Soap amd Washing Powders
A. P. tippet a oo., Agenta.

Maypole soap, colon............ per sroeeflO »
* " black.................... ,r 16 30

Oriole soap.............................. " 10 30
~ * * .............. - 11 00

.............  - IS »

BÜYÎMTÏÎFS

IN6 SO
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GOOD TRAVELLING
There may be no royal road to success, but a road can be built that may be travelled v\, 
royal ease. For many years such a highway has been in process of construction for i 
grocer, illustrated in the development and perfection of

The grocer of to-day profits by the high reputation and great popularity they hit 
achieved. Do not forget that there is more money in pure, honest, high (jnality, unifoi 
Coffees than in haphazard mixtures, however cheaply bought, however dearly sold.

No.
CANADIAN FACTORY and SALESROOM :

428 St. Paul Street - - MONTREAL

Starch.
IDWAKDSBUftU STARCH GO., LIMITED. 

Laundry Starch es— per lb
No. 1 White or blue, 4-lb. oarton.f 0 05J 
No. 1 " " 8-lb. " 0 05f
Canada laundry............................... 0 05
Silver gloss, 6-lb. draw-lid boxes. 0 07
Silver gloss, 6-lb. tin canisters.. 
Edward's silver gloss, 1-lb. pk_
Kegs silver gloss, large crystal.... 0 06
Benson’s satin, 1-lb. cartons........  0 07
No. 1 white, obis, and kegs........  0 06
Canada White Gloss, 1-lb. pkgs... 0 06| 
Benson's enamel—per box 1 86 to * 50

Culinary Starch—
Benson * Co.'s Prepared Corn — 0 07 
Canada Pure Corn ......................... 0 06*

Rice Starch—

Edwardsburtr No. 1 white, 1-lb. car. 0 10

AMERICAN PURE FOOD COMPANY.

Japanese Starch.
Case

1 case, 5 doz............................................... $5 00
5 " 5 “ ............................................  4 85

Lot 5 cases, freight paid.

CORN STARCH “ROYALTY.

12-oz. case, 4 doz........................................0 50
Lot 10 cases, freight paid.

BRANTFORD STARCH WORKS, LIMITED

Ontario and Quebec.

Laundry Starches—
Canada Laundry, boxes of 40-lb. $0 06 
Acme Gloss Starch—

1-lb. cartons, boxes of 40 lb....... 0 05i
Finest Quality White Laundry—

5- lb. Canisters, cases of 481b— 0 05|
Barrels. 800 lb.............................. 0 06
Kegs, 100 lb.................................. 0 06

Lily White Gloss-
11b. fancy cartons, cases SO lb. 0 071
6- lb. toy trunks, 8 In case.......... 0 07|
6-lb. enameled tin canisters, 8

In cast) ....................................... 0 071
Kegs, ex. crystals, <00 lb........... 0 06j

Brantford Gloss—

1 lb. fancy boxes, cases 361b....... $U 071

Canadian Electric Starch- 
Boxes of 40 fancy pkgs., per case 8 50

Celluloid Starch-
Boxes of 46 cartons, per case.... S 50

Culinary Starches—
Challenge Prepared Corn—

1-lb. packages, boxes 40 lb.......... 0 061

_fo. 1 Brantford Prepared Core— 
l-lb. packages, boxes 40 lb.......... 0 07

Crystal Maise Corn Starch— 
l-lb. packages, boxes 40 lb.......... 0 07

BAN TOY 8TAR0H. 

pkges, cases 6 doz., per case.. 4 75

ST. LAWRENCE STARCH GO., LIMITED. 
Ontario and Quebec.

Culinary Starches—
St. Lawrence corn starch, 40 lb . 0 07 
Durham com starch, 40 lb............. 0 051

Laundry Starches—
No. 1 White, 4-lb. cartons, 48 lb.. 0 051

“ Mb. cartons, 56 lb.. 0 05$
" 300-lb. bbL............. 0 05
“ 100-lb. kegs............ 0 05

Canada Laundry, 40 to 46 lb........ 0 05
Ivory Gloss, 8-6 family pkgs., 48 lb 0 07

“ l-lb. fancy, 50 lb........... 0 07
" large lumps,100-lb kegs 0 06

Patent starch, l-lb. fancy, 88 lb.. 0 07 
Akron Gloss, l-lb. packages, 40-lb. 0 06

w\ OCEAN MILLE.

1 we'«#FT I Chinese starch,
per case of 4 
doz., $4, leas 5
per oent.

J. tt J. OOLMAN'8, LIMITED.

Rice Starch-
Packed in cases of 56 lbs. each (cases free) 

No. 1, London—
Per lb.

In papers of 4 to 5 lbs....................... 6|c.
Blue, white or assorted.

In Pictorial Cardboard Boxes—
4 lbs. net weight................................
1 lb. gross weight ............................
i lb. gross weight ............................i lb. gross weight ..............................  10c.

Buff Starch, for Curtains, Lace, etc., in 
Cardboard Boxes.

1 lb. gross weight............................... 9|c

Stove Polish.

tot AvurawXu at\0 \ot
cVtoaoness ms oteoa -
M\xw vs \T0\n uaiwroeA.

Per pose.
Rising Sun, 6-ox. cakes, *-grose boxes $8 60 
Rising Bun, S-ox. cakes, gross boxes 4 60 
Sun Paste, 10a size, i-gross boxes— 10 00 
Sun Paste, 5a size, t-gross boxes.... 6 00

Syrop.
“ GROWN " BRAND PERFECTION SYRUP.

Per case.
Enamelled tins, 8 doz. in case.............$8 40
Plain tins, with label—

8 lb. tins, 8 doz. in case.... ....... 1 90
5 ' 1 " " ................. 1 86

10 " j " " ................  1»
80 " I ” ................... | 10
lid and80 lb. tins have wire hardies.)

SMALL'S BRAND—Standard.
6 gal. tins, per can.................................. 4 40
1 " " per case.................................  4 90

' *................... ................................. 6 46
..................... ................................  6 70

Mfca Tea».
TEX' * ALA DA CEYLON.

Wholesale. Retail
Brown Label, l’g.......................  go 80 $0 86
-, " _ V . i’s........................ 0 81 0 86
2fMn,Ltbf1'   0 a 0 30

'1*' Vl f‘ a”1* »’« 0 30 0 «0
1. im ,’a.............. 0 56 0 60

Gold Label, t’e........................... Q 44 0 60

LUDELLA CEYLON, l’S 
AND |’8 PKGS.

Blue Label, 1T............................ |0 18* $0 86
Blue Label, i’s............................. 0 19 0 25
Orange Label, Is and is .... 0 81 0 50
Brown Label, Vs and |Ts....... 0 88 0 40
Brown Label. I’s ...................... 0 30 0 40
Green Label, l’s and |’e..........  0 36 0 60
Red Label, *’s............................. 0 40 0 60

MOTHER’S
FAVORITE
MKLAOAMA

put up in 30, 60 and 100 lb. boxes.
Wholesale Retail.

Black, green, mixed. 1 lb......... 0 18
I lbs......... 0 19

3 p.c. off 30 days or 3 months.

0 25 
0 35 
0 30 
0 40 
0 50 
0 60

^ Oejlon Tea, in[OLON/MIH la°a Hb._[PUREC^LONTEA.^ bllok

Black Label, l-lb., retail at 86o............  SO 19
" - |-lb.. » ............. 0 80

Blue Label, retail at 30c........................ 0 83
Green Label. " 40c........................ 0 88
Bed Label. " 60a........................ 0 36
Orsnze Label, " W)c........................ 0 48
Of Id Label, " 80a........................ o 66

Head Office, St.
John, N.B. 

Toronto Officc.3 
Wellington E.

EdrosF
O TEA

D _ , Wholesale. Retail.
Brown Label, I s and is.. 0 20 0 25
Crimson “ I s and is... 0 22 0 30
Green “ l’s and V» 0 25 0 35
Blue “ ............. " -----

<abel, l's and I’s.. 0 2
“ l’s and I s... 0 2
“ l's and l's. . 0 2. ___

Blue “ l 's, l's, l's, |’s 0 30 0 40
Bronze “ l's, i's, l's... 0 36 0 50
Gold “ Is, is, i's... 0 44 0 60

All grades, either black, green or mixed.

Cases, each 80 l-lb................................ fO 36
" " 80 |-lb....X" " 80 1-lb..../ ..................... 088
" " lsu |-lb................................. 0 SP

"GROWN" BRAND
Wholesale. Beiaii

Red Laoel, l-lb. and Is.............$ 0 55 |0 50
Blue Label, l-lb. and |s.................. 0 88 0 40
Green Label, l-lb.......................... 0 19 0 86
Green Label, |s............................. 0 80 0 85
Japan, Is .......................................  0 19 0 16

E. D. MARCEAU, Montreal.
Japan Teas—

" Condor " 1 40-lb. boxes............
II 40-lb. boxes............

" III 80-lb. boxes..........
EMD AAA Japan, 40 lb " at.............

" AA 40 “ ............
Blue Jay, basket fired Japan, 70 lbs.,

"Condor"IV SOlb. " ..............
" V 80-lb. " ..............
“ XX XX 80-lb. boxes....
" XXXX 30-lb. " ....
" XXX SOlb. " ....
" XXX SOlb. " ....

XX 80-lb. • ....
“ XXSC-lb. " ....
" LX 601 b. per case, 1

packets (Sol's and 70 i's)
" Condor " Ceylon black tea in lead packets 

Green Label, is, |s and Is,
60-lb. cases ................retail
Grey Label, |s, |s and Is,
60-lb. cases.............. retail
Yellow Label, |e and Is,
601b. oases .............. retail
Blue Label, |s, |s and ls^

0 271

0 27| at 0 

0 SO at 0 83 

0 86 at 0 36

50-lb. i........ ....................
Bed Label, |t, *• and Is, 

------  itali50-lb. (

0 40 atO 30

retail 0 50 at 0 34

BLUE RIBBON 
TEA CO.,TORONTO

Wholesale. Retail.
Yellow Label, l's and is........  0 20 0 25
Green Label, l’s and is.........  0 22 0 30
Blue Label 1» and |'s........... 0 25 0 35
Red Label,I s. |'s,l's and i's.. 0 30 0 40
White Label, l’s, i's and i's.. 0 35 0 50
Gold Label 1 a and is........  0 42 0 60
Purple Label, l’s and 1».........  0 55 0 80
Embossed, i's and i’s............. 0 70 1 00

White Label, is, |e and lg

Black Teas—"Old Crow " blend—
Bronzed tins of 10,85,50 and 80-lb.
No. 1...................................per lb. 0 36
No. 8................................... " 0 50
No 5................................... " 0 26
No. 4................................... " 0 30
No. 6................................... " 0 17*

Tebaeeo
THE EMPIRE TOB4000 OO., LIMITED

Smoking—Empire, 4s, 6s and 18s__ $0 46
" Amber, 8s. and 3s.............. 0 60
" Ivy, 7s................................... 0 50
" Rosebud, 7s........................ 0 51

Chewing—Currency, 12s. and 6|s.... 0 46
" Old Fox, 12s........................ 0 46
" Snowshoe, 6|s.................... 0 51
" Pay RoU, 7|s....................... 0 56
" Stag, 10 oz........................... 0 45
" Bobs, 6e. and 12s............... 0 45
' *' 10 oz. bars, 6|s........ 0 45

“ Fair Play, 8s. and 13s___ 0 53
" Club, 6s. and 12s................ 0 46
" Universal, 13s.................... 0 47
" Dixie, 7s.............................. 0 51.

Vinegars
E. D. maroeau. Montreal. Per u 

EMD, pure distilled, highest quality.. $0 Si
Condor, pure distilled.  .....................  0 27
Old Crow.................................................. 0 85

Special prices to buyers of large ouaotli'

Yeast
Royal yeast, 3 doz. 5o. pkgs............... 81 '
Olllett'scream yeast, 8doz. Incase — 1 <>
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"Don't make the same mistake twice"
You may have bought Baking Soda which has 
not had color, quality or strength, and of 
which your customers have complained. This 
is likely to happen to any business man ; but to 
continue buying the same quality that caused 
trouble is poor judgment.

Yn in always âBSOLUTELY «un if gittiig tki bill [ttit u sarth 
wtiin you srdsr.

“COW BRAND II

BAKING SODA
Every jobber in Canada sells it.

CHURCH A DWIQHT, LIMITED
manufacturers

MONTREAL

%
“GLOBE," wHh Percolator.

This pot speaks for itself. When tea 
is drawn take the Percolator out and tea 
remains free from tannin.

We make seven sizes of this, also 
The Champion Tea Pot. Send for price 
list.

B. CAMPBELL’S SOWS
HAMILTON POTTERY

HAMILTON, ONTAHIO

TEA HINTS
FOR RETAILERS

By JOHN B. BUKB

YOU should set a oepy of this book 
to-day—It tells ail there la to 

tell aboatTea.
How to Tier Tuu.
Whsrs to Bur Teas.
Bulk r. Faciase Tsai.
How to Establish a Tea Teads.
Tea Blenouo, arc., arc.

rre pages ; Cloth.
Frioe. postpaid. -

TNI OAHABIAM 6N0ÜIR
10 Front stmt Not, • « Tarante

THE PEOPLE OF

JAMAICA
are now buying thinga in the 
United States which they ought 
to buy in Canada. They dont 
know what we can do. A small 
advertisement in the

KINGSTON
•‘GLEANER*

might bring Inquiries. Better 
write for rates to
I. 0. 8TEWANT. Hollfi*.

You are Interested 
In Something

M'V not got tÀê host items tAnt 
t Printed on tko suPjoctt

We read and clio thousands oé ‘newspapers 
every week — therefore we can equip you 
speedily and economical] y for a debate, 
speech. lecture, essay or anything else requiring 
up-to-date information and more of it than your 
competitors are likely to get.

Terms—100 Clippings, $ 5.00 
960 18.01
500 “ 88.00

1,000 “ 40.00
Send for our Booklet which fully explains 

the scope of the dipping industry.

CANADIAN PRESS GLIPPINO BUREAU
•trset, MMTSSAL, |US.

Telephone Main 1856.ifl Front St. B., Toronto, Telephone Main 8701

Is Honest Goods and 
just the Thing on Which 
to Make or Extend a 
Business.

McLAREN-8
The Best Grocers make 
a point of keeping k 
always In Stock.



THE CANADIAN GROCER

COME IN AND SEE US
We would like every 

grocer visiting Toronto 
to make time to call 
and look through our 
Show-Rooms. We have 
made up several special 
lines to help “pay ex
penses” but apart from 
them want you to see 
j ust what goods we have.

Won’t you try next 
time ?

GOWANS, KENT 4 CO.
LIMITED

TORONTO

BEFORE BUYING
4* ■■■ ■ ■ ■■■ ■■■

WRITE US.

LAUREL BRAND
In Quality, Leads the Market.

What About Your Requirements ?

J. H. WETHEY,
LIMITED

ST. CATHARINES, - - CANADA

Ce & Be
Crosse & Blackwell’s Marmalade

1, 2, 4 and 7-lb. tins and 1 and 2-lb. glass Jars.

Crosse & Blackwell’s Fresh Fruit Jams
1, 2, 4 and 7-lb. tins and 1 and 2-lb. glass jars.

Agents :

C. E. COLSON & SON
lO St. John St.. MONTREAL

B^.:$:.^::C


