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In gvery cwdimd country: WS XFORD BLUE holds pride of place
because of its quality and ‘economy in use. ' The majority of housekeepers
“ask' for Keen's and will take ‘no_ substitute. - Stock up with Keen's. * It's
always’in’ demand : )
Fox&bb,dl&o&ndn.l.bbh.'rnd..

(fchlndrypmhlnoequnh)

ﬂodpcfectforcoohug‘.‘pddiun.demrb.etc.

Then bnnds are ioupd in every up-to-date ¢rocery store. - They

%4

mhke uﬁoied trade,

_Demand them of your jobber
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THE CANADIAN GROCER

- )

ARTHUR P. TIPPET & CO.
Agents FOI'

Montreal Toronto PI' Ompt

e/ Delivery

A

\\
COCO'F ruitine Made in France

For all cooking purposes where butter or pure lard
is used, this is unequalled.

It is superior to Butter, Oil or Lard, owing to its
extremely delicate taste and flavor.

It is peculiarly nourishing, being superior to any
other similar product.

It is extremely easily digested and assimilated by
the most sensitive stomachs.

In Tins of 1 1b.,, 2 Ib,, 11 1b., 25 lb. each.

r

)

Olsen & Kleppe

Sardines

The English trade in Olsen & Kleppe's Sardines is enor-
mous and grows steadily from year to year. The product
has a national reputation for quality. The two special
brands (“Albatross” and ‘“Ambrosia”) signify small and
medium sized fish respectively—each the best of its kind.

Packed in Olive Oil whose purity can not be questioned.
Selected with the skill and care that long

experience dictates. Sardines that reach ? acked
the top-notch of perfection. in Norway
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THE CANADIAN GROCER

Manutacturers’ Agents
and Brokers’ Directory

Manurtacturers and merchants cannot expect to develop, maintain
and get the best out of the Canadian market without the assist-

ance of local agents.
able agents.

Montreal Office

The following is a representative list of reput-
The service department of the Canadian Grocer is at
the disposal of firms wanting agents or of agents wanting agencies.

Winnipeg Office

R. B. Colwell

BROKER HALIFAX, N.S.

REPRESENTING LEADING
MANUFACTURERS, SUCH AS

E. D. Smith Lowneys Toblers

W. S. CLAWSON & CO.

Manufacturers’ Agents and Grocery
Brokers.

Warehousemen
ST. JOHN, - - - N.B.

Open for a few more lirst-class lines.

W. G. PATRICK & CO.

Manufacturers’ Agenu
and
Importers

77 York Street, Toronto

J. W. GORHAM & CO.

JERUSALEM WAREHOUSE, HALIFAX, N.S.

Manufacturers’ Agents and Grocery
Brokers
WAREHOUSEMEN

can give close attention to few more first-class
agencies. Highest references.

FOR SALE

Cheap for cash, Fruit Cleaning Plant
with Date Press. In good running order.

J. T. ADAMSON & CO.

Customs Brokers
and Warehousemen

Montreal
BOND 23

27 St. Sacrament Street,
TEL. MAIN 778

ROBERT ALLAN & CO.
MONTREAL
General Commission Merchants

Representing Morris Packing Co.
Pork and Lard—Finest Quality

WESTERN DISTRIBUTORS LIMITED

Wholesale Commission Merchahants, Customs
Brokers and Manufacturers’ Agents, Cars Dis-
tributed, Warehoused and Forwarded. Warehouse
on Transfer Track. Business solicited. Our posi-
tion is your opportunity.

SASKATOON, - WESTERN CANADA

Headquarters
for

“GURRANTS”

W.H.Millman & Sons

Wholesale Grocery Brokers
TORONTO

MacLaren lmﬁrial Cheese Co.

AGENCY DEPARTMENT
Agents for Grocers’ Specialties and Wholesale
Grocery Brokers

TORONTO, Ont. DETROIT, Mich.

ON SPOT

Fresh Cracked Bordeaux Whole, Halves
and Broken Shelled Walnuts

Lind Brokerage Company

73 Front St. E., Toronto

NEWFOUNDLAND

T. A. MACNAB & CO.

ST. JOHN'S, ,NEWFOUNDLAND
MANUFACTURERS' AGENTS
and COMMISSION MERCHANTS

Importers and exporters. Prompt and careful at-
tention to all business. l-llchut Oanadian and foreign
thl “Macnab,” 8t. John's.

: A,B,C, 5th odlaon, and private.

G. C. WARREN

Box 1036, Regina
IMPORTER, WHOLESALE
BROKER, and MANUFACTURERS’
AGENT

Trade Established 12 Years.
Domestic and Foreign Agencies Solicited

W. G. A. LAMBE & CO.
TORONTO

Grocery Brokers and Agents
Established 1886

BUCHANAN & AHERN
Whelesale Commission Merchasts sad Importers
QUEBEC, P.Q,

Groceries, Provisions, Sugars, Molasses, Dried
Fruit and Nuts, Graia, Mill Feed,

Fish, Fish OIl, Etc.

Correspondence Solicited. P.O.Box »

M. Allan Deans

GROCERY BROKER AND MANUFACTURERS' AGENT

';ll of Hamilton Chambers 34 Yonge Street

WRITE TO
10 Garfield Chambers, Belfast, Ireland
For sample copy of the

Irish Grocer, Drug, Provision,

and General Trades’ Journal
If you are interested in Irish Trade.

NOTICE TO MANUFACTURERS

When writing advertisers kindly men-
tion having seen the advertisement in
this paper.

Domestic and Foreign Agencies Solicited,

We WILL SELL your goods to your satisfaction wrile us.

The HARRY HORNE CO.

Grocery Brokers, Manufacturers’ Agents
and Importers

. 309-311 King St. West, - - - Toronto

WATSON & TRUESDALE

(Buccessors to Btuart, Watson & Oo.)

Wholesale Commissioa Brok and
Masufacturers’ Agents.

WINNIPEG, - MAN.
Domestic and Foreign Agencies SBolieited.

— WINNIPEG—

H. G. SPURGEON

Wholesale Broker and Magufaclurers’ Agent
United Kingdom and Foreign Agencies Bolicited.

234 Chambers of Commerce.

TRY A
CONDENSED AD.
IN THE
CANADIAN GROOER.

DISTRIBUTORS, LIMITED
P. 0. Drawer

EDMONTON, ALBERTA
Manufacturers’ Agents, Commission Mer-
chaats, Warehousemen.

We sell direct from the Manufacturer to theRetal
Track connection with all Rallrosds.

P.O. Box 1812 ‘

2R 7 AR W SRRy S Y




innipeg Office

(& CO.

\gents

Toronto

Cheese Co.

'MENT
» and Wholesale
re

TROIT, Mich.

OOOOO

P.O. Box llll

) AD.
3
ROCER.

b LIMITED

LBERTA

commission Mer-

usemen.

|

THE CANADIAN GROCER.

J. F. Eby,

President. Vice-Pres.

| WE HAVE IN STORE—
| New Valencia Raisins New Eleme Figs

“Anchor” brand fancy selected. . “Camel” brand 10-ib. boxes.

ANTLIENDNC T MM, .~

Send us your orders for immediate shipment

We have A money-maker for you
an interesting prop.sition on is our line of
Pork and Beans Talcum Powder
1s and 3s in Chili Sauce in 10c. and 25c. Shaker top tins

Drop a card, or see our travellers for particulars.

EBY-BLAIN, LIMITED

Wholesale Grocers TORONTO

SELL THE TEA THAT GIVES
BEST RESULTS

“Blue Ribbon Tea”

| Pleases the drinker and thereby creates

i large sales for the dealer.

' BLUE RIBBON TEA COMPANY, Limited

! MONTREAL, CAN.
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THE CANADIAN GROCER.

Make new
friends
through

PURITY FLOUR
N

Only
One
Flour
To
Sell

Every customer of yours who
buys PURITY FLOUR will
consider you a good friend.
For this 1s the flour that
makes good—always— for ALL
baking. Yet your profit is the
same as it would be on flours
you wouldn’t care to have the
rest of your stock judged by.

.

This flour you can GUARANTEE
to satisfy the buyer 1s made
from the world’'s best hard
wheat—and from only the
nourishing part of that wheat.
So you can sell it with abso-
lute confidence that it will
build trade for you.

Order from

“More

bread

and
better

bread.”

WESTERN CANADA & "iireo

TORONTO MONTREAL GODERICH ST.JOHN

4

BRANDON  WINNIPEG




TIIE CANADIAN GROCER.

You make better profits
1s on the better grade peas

supply the demand for better grade peas, sell
our Extra Fine Sifted (Petits Pois) Sweet Wrinkle
Extra Sifted and Early June Sifted.

INSTEAD of selling imported French Peas to

Not from sentimental or patriotic reasons, but because

4ore they will yield you a better profit, give your customers
d much greater satisfaction and help to increase the demand
rea for the more profitable higher grade peas.

|nd That vivid green color which makes some lines of im-
ported French Peas look so pretty is produced by Sul-
’etter phate of Copper—a chemical that is not only very injuri-

ous to health, but which kills the true flavor of the peas.

"
)read. We never use sulphate of copper or any other coloring
chemicals in our canned peas.

Extra Fine Sifted (Petit Pois), Sweet Wrinkle Extra
Sifted and Early June Sifted are thoroughly sterilized,
the very pick of the pack, fine, tender, and of exquisite
flavor.

You can materially increase your profits and your repu-
tation by pushing these lines. Try it.

Dominion Canners, Limited
FLOUR MILLS :
CO., LIMITED Hamilton, - . Canada

IANDON WINNIPEG

e —————
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When you induce a customer to try a brand of Cocoa or Chocolate
—that is better than the kind she has been using, you are taking a
long step towards winning her confidence and her steady trade.

You'll find it pays to recommend COWAN'S Cocoa and Chocolate
to those who are using ordinary brands.

THE COWAN CO., LTD., TORONTO, ONT.

6




THE CANADIAN GROCER

TO THE TRADE:

ST. LAWRENCE
GRANULATED
SUGAR

When sold in bags is now packed only in

TWO SEPARATE BAGS

the sugar being contained in a FINE
COTTON BAG, which is again protected
by an extra heavy outside Jute Bag. The
outside bag can be taken off separately.
Both bags can be used or disposed of as

TWO SEPARATE BAGS

The St.'.l.aWrence Sugar Refining Co'y, Limited
MONTREAL E




THE CANADIAN GROCER.

FLUID

(IN
BOTTLES)

CUBES

(IN TINS)

We are telling the public in our newspaper
advertisements OXO is so economical and
handy it saves dollars and cents. We would
impress on the trade that there are many
extra dollars to be made out of the OXO
trade. Let us hear from you and help you
to get your share,

CORNEILER DAVID & CO. | It fomims

+ MONTREAL

Give the Tomato a Chance

Pack your Tomatoes in the Tomato
Can made for Tomatces.

Adapt the Opening to the size of the
Tomato, not the Tomato to the
size of the Opening.

Pack Whole Tomatoes, not Crushed
Fruit.

_ Sanitary Gan Go., Ltd.,

Niagara Falls, Ont.

Max Ame Patent

&

s o M
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THE CANADIAN GROCER.

ONE OF OUR SPECIALTIES

96 other different kinds

SAMPLE CASES, BAGS, ETC.

To conveniently carry in a practical manner and attractively display
Groceries, Crackers, Cakes and Biscuits, Confectionery, Teas
and Coffees, Spices, Soaps, etc.

Trays in this No. 1. Bag quickly extended, and as instantly covered
up, one at a time or all together. Wearing apparel or large samples can
be carried in the top, independent compartment, and samples in the bottom,
thus combining a Travelling Grip and Sample. Case.

Our line is so extensive,

X-Ray View of No.1, 10 Tray Bag, Closed and of such a character that it

would be impracticable for a trav-

eler to carry samples, therefore we issue a very complete and comprehensive

catalog with full detailed information, and will gladly mail same, together with
prices, if requested.

We either have in stock, or can make to order, anything required for
salesmen or travelers.

Knickerbocker Case Co.

Specialists and Original Designers

Knickerbocker Bldg., Fulton & Clinton Sts.
CHICAGO, U.S.A. Ne. 1 Mg, Dpon

To the Jobbing
Trade of Canada:

Owing to the 1incr:asing demand for STAR EGG
CARRIERS & TRAYS in the Dominion of Canada,
and the lack of storage capacity of our former selling agents,
MacLaren Imperial Cheese Co., Ltd., we are obliged to
install our own manufacturing plant in Canada, and all
sales .will be handled from our Home Office, Rochester.

All shipments will in future be made from Canada.

Star Egg Carrier & Tray Mfg. Co

ROCHESTER, NEW YORK

9"
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THE CANADIAN GROCER

Don’t take our word for it!

Just YOU taste

“KOOTENAY” BRAND

Jams and Jellies in Bottles and Tins

and then you will be able to give a candid recommendation of them to your custom-
ers. They are the product solely of luscious, ripe KOOTENAY FRUITS and
pure cane sugar, and are prepared by experts in a sanitary and up-to-date factory.
Our process ensures the fruit remaining whole after boiling, and retains to a remark-
able degree the natural flavor of the fruit. There’s a good profit, moreover, in selling

“Kootenay” Goods.

Are you handling our 5-1b. tins? They are great favorites.

DONNELLY, WATSON & BROWN, Ltd.

AGENTS
CALGARY AND VANCOUVER

Poulton & Noel’s

Meats in glass are
obtainable in great
variety and are of
particular quality
and attractiveness.

A little attention tc .

these goods will

prove this. V
Rose '@ Laflamme, Ltd., Montreal and Toronto

o Cndhn&lgngmu




Soap

The Best, The Sweetest
and The Cheapest
Free Lathering Soap
in the Market.

GUARANTEED GENUINE .
William Gossage & Sons, Ltd., Widnes, Eng.

Agents:—Arthur B. Mitchell, Mitchell’s Wharf, Halifax, N.S.; C. E. Jarvis &
Son, Vancouver, B.C.

It isn’t a question
of any kind of Condensed Milk!

‘ . ol 4 It is for you to supply your customers with the best and mosé¢
g h the; G e perfect. To do this it must be

e
‘ RS (:g: f;,'.&"lwlnln.x

) ,,-“w;:w BORDEN’S BRANDS

ad
SOR \{——/ co-
w that you offer. Indisputably the best
sellers are
“Eagle Brand’” Condensed Milk
and ‘‘Peerless Brand’ Evaporated Cream.

Borden’s Condensed Milk Company

ESTABLISHED 1857

WILLIAM H. DUNN, Montreal and Toronto

Mason & Hickey, Winnipeg, Man. Shallcross, Macaulay & Co., Vancouver,
Victoria, Nelson and Calgary.
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THE CANADIAN GROCER

On Reception
Day serve

Frou-Frou

The Dutch Wafer of
Indescribable Delicacy

There's a great treat coming’to your

guests when you serve Frou-Frou.W

For true, lasting mouth-watering deliciousness
nothing equals this dainty Dutch delicacy. You
try some!

——SAMPLES FREE——

We want every lady in Canada to taste the taste of
Frou Frou at our expense. So plesse write us, giving
the name of your grocer and we will send you a gen-
erous sample by return mail.

MacGREEGOR SPECIALTY COMPANY
Canadian Distributors, TORONTO, ONT.

ABOVE IS A REPRODUCTION OF ONE OF THE

Magazine Advertisements

FROU-FROU

THE WORLD’S GREATEST WAFER.

MR. GROCER :—

Frou-Frou is now being nationally advertised. Are you
participating in the profits through this campaign of publicity ?
If not, it will pay you to investigate.

Samples, price, etc., gladly sent on application.

FROU-FROU ... rue veseam oF mamators.

TASTE THE TASTE OF FROU-FROU
The Dutch Watfer of Indescribable Charm.

MacGREEGOR SPECIALTY CO.

Canadian Distributors, - TORONTO, ONT.

12
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THE.CANADIAN GROCER.

SATISFY!

Soap Quality

has the biggest say in successful Soap Selling and

RICHARDS PURE SOAPS

sell better than any others because their quality never fails to satisty. See to

your stocks.

Here’s the complete line:—

Richards Pure Soap, Quick Naptha Soap, Snowflake
Soap Chips, Ammonia Powder, 1007, Pure Lye,
Toilet Soaps.

RICHARDS PURE SOAP CO. LTD.

WOODSTOCK, ONT.

Agent for Toronto and Hamilton :—A. Hutchinson, Omand Mfg. Co., 76 Colborne Street, Toronto.

Buy the
Powder with
a Pedigree

For known
quality with-
out the fancy
price, COOK’S
FRIEND
BAKING POWDER has been the
leader for 50 years. Itnotonly contains
NO ALUM but is manufactured from ¢
pure fruit acid and is the only Cream
of Tartar powder made that sells at a P
moderate price. The only powders uw er
that approach it in quality are sold at
double the price.

W. D. McLAREN, Ltd., MONTREAL

13
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Do you want increased business in Baked Beans ?

If so, write us for prices and information
regarding

Balaklava Brand Baked Beans

Satisfied customers are our biggest asset.

THE EASTERN CANNING CO., Port Canada, N.B.

Oawapiax AomxTe—Green & Oo., Johnltnu. Toronto; D. O. Hannah, London, Ont.; G. Wallsce Weess, Hamiiton ;
H. D. Marshall, 197 Sparks Street, Ottawa; Ni & Bain, Winni Western Agents ; Martin & Robertson, Vancouver, B. 0.

<
e




THE CANADIAN GROCER

GPARRLIND

i=ue | A Good Foundatlon

~ PACKED By

OUALITY For Big Sales

/‘\ M ON EY’S WORTH The big sale of KNOX GELATINE
ico“n PR"F[T FOR THE GROCER has bet?n built up on sound principles,

—Quality and Money’s Worth (a pack-
age makesa pint to a quart more gelatine
than other kinds); Extensive Advertising, so that it is easy to sell
because well known ; Good Profit for you out of the retail price
of 15c. Grocers everywhere PUSH KNOX GELATINE because

it Pleases and Pays. Have you been selling as much of it as you
CAN SELL?

CHARLES B. KNOX COMPANY, - JOHNSTOWN, N.Y.

GOODWILLIE’S

PURE FRUITS IN GLASS

 Possess that exquisite delicacy of flavour which
arouses a desire for more which must be sahated.

( If you make yourself the onginal vendor of GOOD-
WILLIE’S it is to you the customer will return
and with her request for “more GOODWILL-

IE'S,” she will leave her order for other groceries.

{ Have your customers coming back for GOOD-
WILLIE'S. You should and can.

Ask your wholesaler for GOODWILLIE'S.

SOLE AGENTS

Rose Q. Laflamme, Limited - Montreal and Toronto
15




THE CANADIAN GROCER
Becoming the Housekesper's Ghoice
We know of no trade- T
mark that LYNCH’S

covers a

product that is nearer

perfection, or that is Quality Biscuits

more universally used

in Canada, than the prove the Grocer's easy seller and P
- profit-maker and sell at favorable "

et prices. We make a specialty of staple
indsor | | =

; Here are some of our leaders, which
Salt always reach you crisp and fresh: —

Creamalt Sodas Seed Sugar v
trade-mark shown on Family Pilot Fig Bars

this bag. Graham Wafers Crimp Sugar
Ginger Snaps Lemon Creams *

Windsor Salt is the only satisfactory

salt for a good grocer to sell. LYNCH’S LTD. B

casiliha Sydney, N. S.
Manufacturers of Biscuits, Confectionery & Bread
The Canadian Salt Co., Limited 3 4

and at

Stellarton Halifax

'lll.ﬁl. “TA.lo Fred A. Milligan, Manager Frank A. Gillis, Manager

WHEN IN THE MARKET FOR

Agen
Linds
R Ro

Brooms ——. -

A Strong Combination:

UTILITY | =

Agents
M

A .
e 2 %
P AT AT LA e M

always find our goods reliable
and prices right.

i i ! ill CLEANLINESS |
write us for prices. You wi - T |
l 1

<

All Brooms made of this seas-

on’s crop.

A “Walker Bin"” Outfit is a ‘“Necessity’” to the
Modern Grocery

Write for Illustrated Catalogue
‘““ Modern Grocery Fixtures.”

| Walker Bin 8tore Fixture Co.

LIMITED
REPRESENTATIVES: —

Stevens-Hepner Co.,Limited ogickes Votms Alrvnise Yitiont Ben.  Borlin, Onlario a
PORT ELGIN : . ONTARIO Mostreals V.S, Silcock, 3 8t Richolas Sires ...

S ————

——
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LIMITED

1, Ontario

& COFFEE ESSENCE "

| Lo wan oF THOMAS SYMINGTON @ CO. EDINBURGH

THE CANADIAN GROCER

MERALAMA

TEA and COFFEE

are well and favorably known among householders everywhere for %
their delectable flavor and exquisite aroma.

Mr. Grocer* it will pay you to handle these lines. Our BULK TEAS and COFFEES are
business getters and holders. We shall be pleased to send you samples and prices.

MINTO BROS. TORONTO

wae it || ASEPTO

SOAP POWDER

Baird’s Sauce ot 1

Housecleaning of every kind is
done in half the time and with
half the labor if ‘“Asepto” has
been called in to the housewife's
aid.

It is very economical to use, and
its effective cleansing properties
are a guarantee of ‘repeats.’

See to your own profits by fea-
turing “Asepto.”

ASEPTO MFC. CO.

ST. JOHN, N. B.

Agents :—Maclure & Langley, Ltd . 12 Front Street East, Toronto— 604 Agents— ROSE & LAFLAMME, Ltd. Montreal
Lindsay Building, Montreal: W. L, McKenzie & Co.. Winnipeg :
R Robertson & Co., Vancouver and Victoria.

Agents for Ontario:
Messrs. W. B. Bayley & Co., Toronto
Agents for Quebec:

e ALFATS READY
ALWAYS PURR!
ONE STANDARD

UNQUESTIONABLY THE VERY BEST

) BE HAD OF ALL

— —

17




THE CANADIAN GROCER.

Ne——

IN STORE:
New Malaga Raisins, Clusters and Loose Muscatels.
New Shelled Almonds, Valencias and Jordans.
New Table Figs.
New Valencia Raisins.
s a i New California Peaches, Apricots and Nectarines.
) * New Peels, Drained and Candied.
R New Labradors and Holland Herrings.
3 3 Codfish, all lines.
Ask for Phone 3595—connects you with all our lines.

BALFOUR, SMYE & CO., o™ HAMILTON

= MATHIEU'S

e T R ey "o - o .
i v w . . e A S s ek e
BB o= P o e o -

of Tar and Cod Liver Oi

MATHIEU’S
NERVINE POWDERS

are the safest sellers

8 ok ¥ e amongst all the cold cure
; URUL and cough remedies on

7 & g ¢ the market.
£ - s increased enor

T R T I g

The sale has
mously—

Thousands of testimonials attes'
their wonderful value—

and : ,
i T g - ) They never become dead stock—
o 1) i ¥ § They allérd dealers a good profit—
b2 Those who once use them make

them a household remedy—

Made only from Pure Cane Sugar O ' B s Ao et B

i where.
The Trade will appreciate the advantage of our machine - As the demand will be continuous for
sewn bags if they will follow these instructions in opening ! - ""”"“‘;:{‘;vly",{of,f"

them :— 3
Cat off the shortest cha close to the side 5 . Sold by all wholesale dealers.

of the bag, and pull out the single thread. ; AND
This is a quick operation and leaves the bag in perfect ri @ ‘ J. L. BATHIEU “” h.”.

condition.
SHERBROOKE, P.¢.

Distributors for Western Oanadas:

The St. Lawrence Sugar Refining Co., Ltd, MMM o 7 o

Winnipeg, Edmonten, Vanesuver.
'nma| L Chaput. Fils & Cia. Wholesale Depet. Montreal

o A

CHILDREN THRIVE ON IT

That's one of the best recommendations to you to stock &nd feature

“Canada First’ Evaporated Gream

It is the purest and most 'heal‘{ul substitute for Fresh Cow’s Milk obtainable .and
every can comes to you guaranteed and fully sterilized. There's a certainty of repeat
_orders ahead for every grocer who is selling “CANADA FIRST” Brand. Order from your Jobber.

 THE® AYLMER CONDENSED MILK CO., Limited . AYLMER, ONTARIO. Head Offices, Hamilton, om'no

A et b e
it

& ey
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THE CANADIAN GROCER

.

The gum that is
good all through

SOLD BY ALL JOBBERS IN THE UNITED STATES

CANADA

&

y
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THE CANADIAN GROCER.

Is Your Coffee Trade
Large and Profitable?
IF NOT |

You Can Make it So

BY SERVING YOUR
CUSTOMERS WITH

WHITE SWAN COFFEE

Try it and Watch Your Trade
Grow Quickly

IT IS

THE COFFEE OF QUALITY!

Packed Iin Handsome 1-Ib Tins

“Pansy” and “ Daphne”

(FANCY) (CHOICE)

SEEDED RAISINS and .
EVAPORATED FRUITS

,‘ are put up in
| California, and’
have nosuperior.
8l The fruits are
carefully select-

ed and attract-
ively packed by

men who know
their business.
You will not go
astray in order-
ingthesebrands.

GUGGENHIME & CO.

California

Agents :— Rose & Lafiamme, Ltd., Montreal; E. D. Adams, Halifax, N.S.; W.S.
Clawson & Co., St. John, N,B.; H. D. Marshail, Ottawa, Ont.; C. L. Marshall, To-
ronto, Ont.; Geo. H. Gillespie, London, Ont.; G. B. Thompson, Winnipeg, Man.;
Shalicross, Macaulay & Co., Calgary, Alberta: Dominion Brokerage Co., Edmonten,
Alta,; H. Donkin & Co,, Vancouver, B.C.; H. Donkin & Co., Victoria, B.C.

You are the man we want

—that is, if we haven’t yef had the pleasure
of putting an

ELGIN
National Coffee Mill

in your store. Nomill can match the “Elgin”
for rapid grinding and easy running, and it is
unsurpassed for attractiveness and finish.
Equipped with special
adjuster device and the

new style force feed steel-
cutting grinders.

Ask any of the following jobbers
for our illustrated catalogue:

* WINNIPEG—G. F. & J. Galt (and
branches): The Codville Co. (and
branches); Foley Bros., Larson &

Co. (and branches).
VANOOUVER-—TM W. H. Malkin
Co., Ltd., Wm. Braid & Co.
HAMILTON—James Turner & Co.;
Balfour, Smye & Co.; McPherson,
Glassco & Co.

TORONTO—Eby. Blain, Ltd

LONDON—Gorman, Eckert & Co,

81‘ JOKN N.B—G. E. Barbour &

: Dearborn &

Co.
m‘:h. M—Cmpboll Wilson

ith. -
MONTREAL —The Canadian Fair-
banks Co. (and branches).

Woodruﬂ & l'}dwards

BRAND

NORWEGIAN
SARDIN ES

It’s the quality, good pack-
ing and attractive get-up
of KING OSCAR BRAND Sardines that
- give them first call with the discriminating
. No other brand is quite so uniformly pure,
tasty, sweet, wholesome and well packed as |

the “KING OSCAR,” and the profit margin
for the retailer is a well-worth-whdz one.

ASK YOUR WHOLESALER =~ :
JOHN W. BICKLE & GREENING

. A, IIENDERSON)

‘\-«— L e S

“KING 0SCAR™

Heshilbon e - i L - Ontarie: ¥




THE CANADIAN GROCER.

BIGGER AND BIGGER SALES

That’s the tale you’ll have to tell if you are featuring

AURORA COFFEE

because superior merit and better value are bound to win.
““Aurora’ is the coffee with that exquisite aroma and flavor
_ = which guarantees repeats. It is the best that money can buy
by a.n d ] | and retails at 40c., leaving you a splendid profit.

|perior.

ts are b I Branch: Sault Ste. Marie W. H. GILLARD ®@. CO., ' Hamilton, Ont.
select- |

ittract- — == =

e | When you buy THE AVERAGE PERSON

siness.
not go . Is not a good judge of
order-
yrands.

R

T I T e - T —

groceries and knows it.

g Therefore, the particular buyerlooks for certain “‘guide
posts’’ to indicate the store upon which he can depend
for quality when buying groceries.

{ He may not know how to select good tea or coffee in

Exua Granulated SUgafo you secure bulk, for instance, but he knows he gets value when he

buys Heinz Pickles; and is likely to be favorably influenc-

the I'eSllltS Of the lateSt process’ Of ed toward the grocer who sells them and other trade-

mOdern maChinery and Of years Of marked goods of equal standing.

experience, i g He may not be able to argue fcr or against Benzoate of
Soda, but he knows he prefers to take no chances with
drugs in his food, and is likely to read the label on the
kind of Ketchup the grocer recommends.

g HEINZ PURE FOOD PRODUCTS bring new custom-
ers and help to keep old ones, because the 57 Varieties
are guaranteed pure and guaranteed to please, or money
back.

Maaufactured by

The Canada Sugar Refining

H. J. HEINZ COMPANY

. e 3 2
. II" Members of American Association for the
Company, Ll ted’ Montre.l' 0“‘. P:omotion of Purity in Food Products.

JAPAN TEAS

FANNINGS and SIFTINGS

JOBBERS CAN SECURE THE BEST VALUE AT

S. T. NISHIMURA ®& COMPANY

MONTREAL and JAPAN

-

21I.

- a e $ o NSRS




THE CANADIAN GROCER.

ROWAT & CO.

GLASGOW, SCOTLAND

offer the dealer two lines than which thereare no better
in the grocery field to-day.

Rowat’s Pickles & Olives

and

Paterson’s
Worcestershire Sauce

are specialties which will yield fine returns to the grocer
who realizes the value he can give to his customers by
featuring these goods.

Canadian Distributors :

Snowdon & Ebbitt, 325 Coristine Bldg., Montreal,
Quebec, Ontario, Manitoba and the Northwest; F. K.
Warren, Halifax, N.S.; F. H. Tippett & Co., St. John, N.B.; C. E. Jarvis & Co., Vancouver, B.C.

Quaker Brand COUNTER
Sa/mon CHECK

Your trade needs a consist-
ently high-class of canned
goods. You cannot afford to
allow inferior grades to go to
your customers.

Write for samples

and p-ices; we are

One trial and yourself and 2 Laa i in a position. to

your patrons will both insist s give better service,

on QUAKER BRAND. SS5gy with no advance in
258 price.

Mathewson’s Sons F. N. BURT CO., Ltd.

WS S— TORONTO - MONTREAL
202 MoClll Street - - Montreal Phone Main 2511 Phone Uptown 5962

—
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‘Avoid

TEA good enough for Monarchs is
none too good for your_customers!

Some manufacturers, who PR Se“

ought to know better than 2
DEFRAUD THE PUBLIC, sell their eva- i) :
porated milk as “ Cream,” which it is not. TWI N I N G S TEA
There is ONE REAL CREAM on the mar-
ket, and that is—

FU S SELL, S the most reliable of package teas.

We have Bona Fide Warrants from

CRE AM the Crowned Heads of Europe which
only emphasize the fact that for Palace,
(GOLDEN BUTTERFLY BRAND) Mansion, Home, or Cottage, TWIN-‘

ING’S TEA is unsurpassed.
Evaporated Milks contain about 8 per cent. e =6

of butterfat. Fussell's CREAM contains -
more than three times as much. Sold in Packets Only

Samples & nd particulars of :

The W. H. Malkin Co., Vancouver: The Harry Horne Co., 309 K S
for British Columbia, Yukon West, Toronto, fo llnlnrnl»nk . CAN ADIAN AGENT
and West Alberta J ’\l\'l(:nrh:nn & 0., 251 Hollis St.,
C. Fairall Fisher, 22 8t. John 8t Halifax. for Nova Scotia
- A HAROLD RITCHIE
W. H. Escott, 141 Bannatyne Ave,, : &5
Winnipeg, for .\‘Tumlnh& Faus- FUSSBELL & co-' lTD., =
katchewan and East Albeita. 4 Monument 8t,, London, Eng 8 Matllda Street, = TORONTO

. THE drawing power of a welllighted
I E N store is acknowledged. and by no
510 N y method can your store be made so

Your biggest asset

attractive as by lighting it with our
GASOLINE LIGHT

It is absolutely safe, better and cheaper
than electricity or gas and safer than coal
oil and candles.

Special prices direct to merchants.

Get oar circular.

: C ATSUP ? MacLare:GS:; NC;)s.,Vb::arr;l-Tigll;\'ille,Ont.

It is one of the leaders of the famous
“Sterling” Line, and is composed of ’
the finest and freshest fruit and McLean s

purest SpiCCS only. COCOANUT
“Sterling ” flavor is natural fruit

flavor. Made in our up-to-date
sanitary factory by experts.
Get ready to meet the demand.

A necessity to every grocer.
Your customers want it.

AN

AN

\‘\ AW *:_ 3
AN

SEND FOR PRICES The Canadian Cocoanut Co.
2 Sole Makers :

Tee T. A.Lytle Co.,Limited MONTREAL
Sterling Road, :: TORONTO

AN
N

N\
RN

AVAN

NN
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Golden-Brown Squares of Nourishment

You can please the palates of your customers
and add to your own profit by featuring

TELFER’S
GRAHAM WAFERS

They are very appetizing and nourishing and
command a ready and steady sale at the popular
price of 1uc.

We also make all kinds of fancy and other
biscuits. Get our prices.

TELFER BROS., Limited
COLLINGWOOD, ONT.
Toronto Winnipeg Hamilton Fort William

““The Salt of Salts*’

MR. GROCER—This is the salt
that is winning public attention
and favor. Best for table. Best
for dairy. Stock it and see it sell!
First, get our price listt We

\ ship promptly.

(/A DOMINION SALT COMPANY, Limited

Manufacturers and Shippers

SARNIA, ONT.

L

Cut this out for Reference

BRITISH COLUMBIA
COMPANIES ACT
1910

We are prepared to act as principals
for companies desiring to do business
in British Columbia without such
companies assuming the responsibili-
ties and obligations imposed by the
above Act.

This Act, which came into force July 1st,
1910, requires the registration or licensing
of extra-provincial companies doing busi-
ness in British Columbia, the payment of
fees set forth in the Act and the filing of
statements, together with particulars of all
mortgages and charges created by an
extra-provincial company,

Shallcross, Macaulay & Co., Ltd.

Branches at Victoria, Vancouver, Nelson, B. C.,
and Calgary, Alberta

FOREST CITY
BAKING POWDER

THE STANDARD
FOR 25 YEARS

6 oz. tins, 75¢. doz.
1202, $1.25 *
160z “ $1.50 “

Manufactured By

GORMAN
ECKERT &
CO., Limited
London&Winnipeg

24
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It’s Your Fault

Mr. S_torekeepelz PI c KI_ I N G

if you continue to lose money on
‘“‘bad debts.”” There's a safe way

to accommodate your credit cus-
tomers—a way that both pleases
them and insures yov.
White Dove | | Alligon Seuren
This is the season during
Books

which it is most profitable

ize credit simplify {ections, : 3
0 CO anu and eliminate asguments.  They ooet but Tttle snd for you to push Pickling
pay for themselves many times over. =

HOW THEY WORK Spices, and we strongly re-

A ta credit.
+4 me0 wante oredi commend you to feature

For the QRS | Cive bim o 310 ALL-
4 b - » 23&:"3#’;35:0':; P = f
discerning grocer il “°,,§£;g‘,g;g.: rince o
ouc and kee
there Will be ‘_’ _, X trouble. Jgen e
. sl =izl || Wales Brand
no other. upep | Bk
: 4 ' The brand that always

gives your customer, as well

W P DOWNEY — h' 41':5:,;"?:. as yourself, entire satisfaction.
. . where as the t.

For sale by the jobbing trade everywhere. MINT
MONTREAL x:g:;:%:dl:g Allison Coupon Company. 1 HYME
' SAVORY
. SAGE
THE PEOPLE OF MARJORAM
r i JA M AICA , All herbs in }1b. open face
t -~
ER it 2res Common Sonse b g g P bl bt
nited States which they ought
) KILLS { g tko buy lt;'l Canada. The);' dogn'l
t d
All Dealers and 381 Quesn St. ., Toronte, Ont. e . "Ume Send us a trial order.
\NDARD e ‘reasun $hat 1o §ives Guserel euiBtoaion 'aad 'sech

SEEEEEREY | KINGSTON | |[5.H, EWING & SONS
FOR SALKE “ GLEANER” Montreal and Toronto

STANDARD CEDAR SHINGLES

Winnipeg ; . Shipping and Commission Agents

Write us for Prices Dokt i Ousen, Titwinis, Sy, Himey When writing advertisers kindly men-
KINGSTON, . = - JAMAICA tion h‘m seen the advertisement im
Craham Bros. & Co., Xnmount, ont. this paper.

25

|
2nd Clear E stigl E:::és\Vhlte sll.;g 'rrht'brlng Inqulriel Better } ‘
15¢. doz, , AND ALL LUMBER o e —= ' ‘ |
; A.C.Landry, Ste.Flavie Station, Que. '
1,25 o andry, Ste. Flavie Station, Que I C. STEWART, Hallfax | R CHINESE i |
1.50 * _ WINES! WINES! WINES! ' | F
Port, Sherry, Malags, Burgundy, Moselles : 7 ] ' ! :
Madeirs, Native, etc. IF YOU HAVE ANY : : Quick Sales | [ :
DRAUGHT OR CASE GOODS ‘ TV j
We are Specialists in Clarets and Sauternes L l V E P 0 U L T R Y . > Satisfaction.
e Write, Wire or Phone. TO OFFER, SHIP OR WRITE TO = : Large Profit.

y ; THE ST. LAWRENCE GROCERY P. POULIN & CO. , No Dead Stock i
MAN 395 St. Lawrence Boulevard Montreal 36-39 Bonseceurs Market, Montreal | S ‘ '
RT & ‘ sARCH | OCEAN MILLS ’
tamited Oval Butter Dishes | GEORGE & BRANDAY A wonrmaas !
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it grows-and grows—-and grows—does the
demana for H.P. SAUCEK

Be ready to mzat it—be progressive—be wide-awake.
will ; probably he'll soon be supplying a good many other things, too, for a customer

If you don't supply H.P., ““the other fellow"’

o

a WO
e 8.
or0™" " W.

who wants H.P. means to have it, and when she’s had H.P once she’s more s o

than ever certain to take care she gets it again.

The moral is very simple—and very sound.

GINGERBREAD

BRAND

MOLASSES

A Molasses that increases your sales.

THREE reasons for it:
No. 1—A Strong Baker
No. 2—Body

No. 3—Flavor

Packed in tins—2's, 3's, 5's, 10's and 20's;
pails—1’s, 2’s, 3’s, 5's gals. and in barrels
and halves.

A trial order from your wholesaler will
convince you that Gingerbread Brand is

THE BEST THERE IS
Be convinced now.

The Dominion Molasses
Co., Limited

The Merchant can't
afford one-third of
his Counter Space
for his Account
Register.

One reason why /i
the Commercial
is made
compact—
andrequires
little Counter

Space.
Fire
Proteotion

Another reason for compactness. The sheets
will fit any safe, an absolute necessity, as merch-
ant must have fire protection for his accounts
Besides

It cuts out book-keeping, does your collecting,
pleases your customers and pays for itself within
a few months.

Send us a postal for Catalogue and fulli Information.

Sheets lift out and fit any sale.

HALIFAX . NOVA SCOTIA COMMERCIAL REGISTER CO.
178-180 Victoria Street - - Toronto, Ont.

of MINUTE TAPIOCA.
sales mount up.

| Minute Tapioca Co. -

The “All-night-soak” Eliminated

By no means least among the reasons for the great popularity of MINUTE TAPIOCA
are the speed and ease with which it is cooked.
minutes cooking of MINUTE TAPIOCA produces a pudding that in taste, nutriment
and good appearance would tickle the palate of a Prince,

It requires no soaking. Fifteen

Tell your women customers about the tastiness, convenience and nice appearance
Recommend it as an ideal

Dessert—then watch your

ASK YOUR JOBBER FOR MINUTE TAPIOCA

Orange, Mass.

26
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A TEMPEST IN THE TEA-POT

‘“SALADA” representatives uncover a startling oondition
in the tea trade of Brantford. Grocers aroused.
o2l
During the past year we have sampled many towns throughout
Ontario. Our men have collected accurate statistics showing the
condition of the tea trade in each town. They enquire from each
householder the kind of tea she uses—before she is aware that
our men are in any way connected with “SALADA.” By domg
this we know precisely the kind of teas sold in each town.

The gathering of this information has brought to our attention
a condition of affairs that ought to arouse the fighting spirit of
every retail grocer. Our men are at present working in Brantford
and so far we find that of 2,326 houses called at 720 purchase tea
from peddlers —30.95%, or one-third of the whole tea trade. of
Brantford, lost by the grocery trade. :l‘_his_, is bad business—very
bad business—and this is the cure:

Get the people to buy a better tea than the peddler sells—a
tea the peddler cannot buy—a package tea of the highest
quality—“SALADA.” L3

“SALADA” Tea and no other will regain this trade for you.
Every package represents the utmost in tea value. Each package

K7

is a miniature tea chest, hermetically sealed. The lead covermg;.

seals the quality in and shuts contamination out. It reaches the
purchaser just as it left the plantation, its fragrance and flavor
uhimpaired.

‘Put a pile on your front counter.
Recommend it to your customers.

And watch the peddler join the largest orgamzatlon in the
world —The Down and Out Club.

Is the peddler bothering you?—we have a plan that will help
you greatly. Write us.

THE “SALADA” TEA CO.

TORONTO and MONTREAL
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THE CANADIAN GROCER

REDUCED PRICES

on

BOECKH'S
BROOMS

are now being quoted for shipment on and
after October 15th.

Qur new corn 1s now 1in transit and our
buyers report the grade as “extra fine select,”
so that the quality of brooms made from the
new crop will be Al.

Our Values are Exceptional

Write for Prices

The BOECKH BROS. COMPANY, Ltd,

TORONTO

28

§EEEEE

z
)

¥

HEEETEETE

11

f

(R

g
H



THE CANADIAN GROCER

J. F. EBY, President. HUGH BLAIN, Vice-President
The latest and daintiest thing in the line of confectionery

“ANGELUS”

A MESSAGE
OF PURITY

MARSHMALLOWS

Are put up in TRIPLE PROOF PACKAGES, which retain their soft, dainty
delicacy and delightful aroma. @£GUARANTEED ALWAYS SOFT AND MELLOW

“ Angelus” Marshmallows retail at 10 cts. a pkge.
they pay you a good profit.

Repeat orders are already coming from dealers who purchased this week.

EBY-BLAIN, LIMITED

Sole Wholesale Distributors, - TORONTO

Leonard Bros
i.;r:ghl}‘?ﬁme Co. - 3 St. Lawrence Grocery. .
A Oo 2 g:l hw_l'_ma Sunrrﬁe

, T. -
MncGreegor ‘Specillty Co .
u.aﬂsb

&
Mrlnlosh F l'Il) &Co..

MacLaren Imperial Cheese Co. 08 Sprague Can
inside front cover gp
23 £ Carrier & Tray Mtg C
vaenl—Hepner Co.
Stevens & Bolomon..

Midmer & Co 2 5 Arthur P. & Co..
Millman, W. H., g 2 T &'5.’."& Works
Eoar Outil

Minute Tapioca Co....

Hudon Hebert & Gie

Huntley & Palmers

SR RwnAIZEN

Western Canada Flour Mills Co.
Western Distributors, Ltd

BRSNS R awnd

BORRGcuBBBBRE2REH




Securing Just Profits on all Goods Handled

Merchant of 28 Years’ Standing, Maintains That the Dealer With the Indepen-
dent Spirit is the Man Who Succeeds—It Pays, He Says, Not to Meet a Price
Unreasonably Low—Advises Individual Dealers to Stand Up for Their Rights—
Retailer Holds the Key of the Situation.

After one has studied the various prob-
lems I have outlined during the past few
weeks, and has thereby learned where he
is at, what ke should have, ete., the pro-
per question is: To what use shall we
put this knowledge? Truly. it is one
thing to know eonditions and realize
what we should get out of our business;
but if we don’t get it, how muech better
are we off? The old answer pretty near-
ly covers the ground—‘‘Knowledge is
Power.”’

Once you KNOW these things, a good
start towards getting your just profits
is made. If the salesman, or the jobber,
or the manufacturer, comes to you witn
such a proposition as a certain breakfast
food used to be, you can eateh him. He
said: ‘“This eosts you $1.50 per dozen
and sells for 15 cents—TWENTY PER
CENT PROFIT!’? And, if you were
in the well established habit of figuring
on your costs, as you probably were, you
took the statement at face value. Yon
even went so far as to concede the
freight as a ‘‘small matter.”” But to-
day you ean, by knowing a few things,
decline to let the salesman talk on with-
out interruption. You will, in faet, stop
him in the middle of his talk to tell
him you do not figure profits that way:
that, on a cost of $1.50, and a sellinz
price of 15 eents, you cannot figure more
than 16 2-3 per cent. gross margin, even
if the article be delivered to your door.

Dealers Not so Easy Now.

A few such arguments from every
dealer the salesman visits will very soon
send him home with the news that groc-
ers are not so easy to figure with now as
they used to be, and some change of pol-
iey is likely to result. Let that same
thing happen to a number of distribui-
ors and a revolution will be well started.
But remember that your talk must be
backed up with your emphatie refusal to
buy the goods that pay only 16 2-3 per
cent., or your effort will come to naught.
And if you say that you cannot hope te
accomplish anything single handed my
answer is that you ean always and ever
accomplish the -denial of any spaece on
YOUR shelves to any goods which do not
pay an adequate profit.

- . . v L

A Spirit of Independence.

This ready aequieseence in eonditions
as we find them, is the one obstacle in
the path of progress, the triviality of
whieh it is most difficult to bring home
to the average merchant. Each one feels
that he ‘“cannot do anything alone, and
the rest of them will not do anything.”’
0,-the trouble of the ‘‘rest of them,’’
each standing still to see what the others

By Henry Johnson, Jr.

will do. Yet there are men in the groe-
ery business who make big money out of
it. There are, in faect, lots of such men.
Yet each of those grocers has the same
conditions of competition, lack of co-
operation among his neighbors, the con-
spiracy of the distributors, ete., to con-
tend with. Obviously, there must be
semething about those men whieh enables
them to succeed where the majority prac-
tically fail. Yes, there is. They have
the character to stick to the rule that,
whatever may be the general conditions
of trade or demand, they, so far as their
individnal business goes, will not stock
a thing that does not pay a profit.

You might think such men would lose
business, thus not having the artieles
active  demand by their customers. So
they do lose a little trade. They lose
the same kind of trade that you lose
when you do not meet the department, or
“*(‘heap John'’ cut price on sugar. Baut
it was long ago discovered that the man
who tries to meet EVERY low price wili
have but a short business life, and so
the most of us know better than to try
to be in a position to throw price-induce-
ment on every hand at the one time.

Dollars to Get Pennies.

Every man who declines lo meet a
price which is unreasonably low, loses
trade: but the question is, does it pay
him to lose it better than to keep it—
and the answer is, that it most certainly
does. For instance: You are getting
eight eents for baking soda and you have
a customer who declines to buy on the
eground that Kaiser sells it at seven
cents. You do not sell her, for she will
2o to Kaiser’s before she will pay vou
the extra eent. Very well; you lose that
sale and to that extent you ‘‘lose trade.”’
But suppose you thought you had to
meet Kaiser’s price and lowered your
ficure to seven eents. You would then
make the sale that now yon have missed,
but at the cost of one ecent on each and
every package of baking soda you might
sell.  In other words you would be pay-
ing out dollars in order to take in pen-
nies. Angd that is what the short sighted
merchant does—he of whom we later
read as having dropped by the wayside
—+‘erushed out by the killing eompeti-
tion of the ‘big department store,”’’ or
some similar rot.

. . - L ] L4

It is interesting to note some of the
effects of an impression that has become
general, such as I have suggested might
be general if more grocers should, singly
and alone, stand up for what is justly
theirs.

307"

Thinks Something Will Happen.

This is observable in general economie
conditions all around us. Prior to 1907,
prices steadily rose; every day we read
of a limit ‘‘the highest yet,’’ in this or
that line of commodity. And with the
rise in the ‘“limit’’ there arose a sullen
protest against conditions. One man
grumbled to his neighbor, who maybe had
not thought about things very mueh, and
then the neighbor added his wail to the
man’s. Then each spoke to another, and
there were four grumblers. Next day
there were eight—then sixteen; and the
numbers grew. It was all quiet, almost
inarticulate. But the strong sentiment
was there, and stayed there until the
feeling penetrated ‘‘the seats of the
mighty,””—and we know the result.
‘‘Lack of Confidence’’ and all that,
meant universal protest on the part of
the under dog. ;

This sort of thing is coming again. It
is almost upon us now. The protest
arises to ‘‘high heaven’’ that things are
not evenly distributed, and that some-
body is getting rieh to fast. The pro-
testors are ‘‘not organized,’’ just the
same as the grocers are not; but the
feeling is becoming universal and in just
a little while ‘‘something’’ will ‘‘hap-
pen’’ again.

Work as Individuals.

Let grocers learn what is right; what
are their rights; what is good for them
and what is fair to the other fellow; and
then individually hold out for their own
dues, and they will get all that is com-
ing to them. It will be an example of
the overwhelming weight of a kind of
publie opinion, which, as you know, even
statesmen are bound to respeect.

Picture to yourself this situation:

Let all the salesmen for all houses
which have not shown a proper regard
for grocers’ rights go out on their daily
mission one day, and be turned
down ecold by every merchant. It
their reception be about as usual
—“Glad to see you, John,”’ , and
all that — but when it gets down
to the order, let the answer be,
very quietly: ‘“No; think I don’t need
anything to-day; can get along unt:l
next week all right.”” Let this continue
throughout that day; and the next; and
the next, for a week. Do you not think
there would be somebody hustling around
to see how the grocers might be ‘‘placat-
ed?”’ Indeed there would be. And,
moreover, he would come prepared to

‘“‘eat erow.”’
L ] . - L L

And the foundation of all this kind

of betterment is the individual grocer,

standing up, by himself, for his rights,
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THE CANADIAN GROCER.

Strategies Used by Clerks who are Dishonest

One Used to Tear Out Interior of Loaf of Fresh Bread and Fill
the Vacancy with Goods From the Shelf — Another Kept Back
Money From Cash Purchases—Working in Conjunction with
Deliverer to Hold C.0.D. Money—Does it Pay to be Dishonest?

The question of obtaining honest em-
ployes is a big one among many retail-
ers.

A dealer in a large Canadian city said
recently that nothing so far as he knew
could be done to prevent the dishonest
employe from committing a theft.

In his long experience he had come
across many instances which he main-
tained were proof of his statements.
These were either his personal experi-
ences or those with brother merchants
who met the same difficulties.

Devices used to pilfer - employer’s
goods vary a great deal. There is, when
opportunity affords, the simple plan of
carrying home of a package of this or
that in overcoat pockets, beneath wrap-
pers, ete.

But a story related of one method for
pilfering package or canned goods shows
the stratagem resorted to in order to
cover up even the slightest trace of ap-
parent dishonesty.

Canned Goods in The Bread.

A baker’s delivery man was on one
oceasion instrumental in disclosing this
unique system.

He brought his goods in at the rear
door of the store and three or four times
observed in the garbage barrel the soft
interiors of loaves of bread. Finally he
mentioned the matter to the proprietor
who was quite astonished but couldn’t
account for this waste. He decided to
wateh proceedings and discovered that
one of the employes pulled out the in-
terior of the loaf and filled the hole with
canned goods, package goods, ete. Then
he wrapped the loaf in paper and while
passing the proprietor on his way to
dinner dropped the price of the loaf on
the counter. Anyone could see that ap-
parently he had nothing but a loaf of
bread under his arm.

Employed Detectives.

The story is related of another dealer
losing confidence in -a certain clerk but
after repeated efforts failed to ecateh
him in the act. He was aware of the
fact that money was being stolen but
couldn’t prove it.

He took into his employ a detective
who was detailed to watech the young
man while he (the proprietor) was ab-
sent. A very simple method was shown
by which he stole money.

Whenever a customer made a cash
purchase he simply waited until the
former had left the store until he had
an opportunity of pocketing a portion of
the money received and of ringing up
the balance on the cash register.

Another detective was secured to
catch him in the act. One day at noon
he came in as a stranger to purchase

groceries when this particular clerk was

behind the counter. He bought a whole

armful. On his way out he met the pro-
prietor coming in. The latter did not,
of course, speak to him as they were
supposed to be strangers to one another.

Became Badly Tangled.

The proprietor noticed at a glance that
the register showed a cash pnrchase of
only 25 cents.

““Who is that fellow?’’ he asked.

The clerk did not know him.

““Boucht a lot of groceries didn’t he?"’
he said.

““Oh, no, just a package of matches;
he had the rest in his arms when he
came in here,”” replied the clerk.

Before the words had time to die away,
back came the ‘‘siranger’’ stating he
had forgotten to purchase something.
This time the proprietor engaged in
conversation with him.

““You have a pretty big armful?’’ he
queried.

““Yes, I have a load all right; T just
got these here a few minutes ago but 1
overlooked buying a pound of butter.”’

““You’re mistaken,’”” said the elerk,
who looked somewhat dismayed, ‘‘you
only bought a hox of matches from me.
\iuu ,r’nust have got the rest somewhere
clse,

He was straightway accused of pocket-
ing the balance and as the web had been
woven too tightly about him he was com-
pelled to admit his guilt.

No Retums From C.0.D. Orders.

Dealers have frequently had trouble
with C. O. D. orders, relates another
erocer. Particularly has this been the
case when a driver and a elerk work in
conjunction with each other and divide
the proceeds.  The clerk destroys the
duplicate and the driver does not return
the money. The books therefore balance
withont it.

Numbering the C. O, D. slips and en-
forcing the rule that each be accounted
for will go a long way to alleviate this
trouble.

Sooner or later the dishonest elerk 1s
usually discovered and when he is, it is
a pretty difficult proposition for him to
be reinstated. Clerks should remember
that honesty and fair dealing with their
employers is the best poliecy in the end
and they should also remember that little
couplet :

Oh, what a tangled web we weave,

When first we practice to deceive.

B2\ Thing That Sedii B
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It is Poor Business to Place Bread, Groceries, ete., Close to .the Coal-Oil Can

==

7

When an Order is Made Up. Oil Evaporates and Imparts its
Flavor to Such Goods.
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Practical Methods Used in Retail Grocery Stores

An Edmonton Opinion on Getting a Fair Profit—Quebec Show Case Aids in Sale

of Pickles—Racks Used in Winnipeg For Displaying Fruit—Alarm Clock Used in
Stratford to Turn Off Window Light—Halifax Merchant Criticizes Wholesalers

Selling Direct.

Should Look to Profits.

Edmonton, Alta., Oect. 6.—‘I have
been much interested in those artieles in
The Grocer on retailers not knowing the
cost of goods and selling them at a great
loss,”” remarked a local dealer. ‘‘One of
the most important things to my mind,’’
he declared. ‘‘is that the retailer should
know what goods cost and get his profit
accordingly. Each individual retaliler
should figure out his own profit and be
positive he gets it. [ don’t believe in
handling goeds which do pot net me
fair returns—I am not a free distribut-
ing agent.

““That item in The Groeer a few weeks
aro about a dealer selling a 25 eent meat
sauee for 10 eents because he thought all
sauees sold for that much is a good ex-
ample of the ignorance of some of us.
It also shows what some of us are up
azainst when we have to do business in
competition with such men, who in time
are sure to fail.

‘‘Let every man look to his own costs
and profits and then if he eannot sell the
gzoods let him disecard them and talk up
something else. The dealer who has the
confidence of his eustomers can sell prae-
tically what he wishes.”’

Show-Cage Sells Pickles.

Quebee, Oct. 6.—While show ecases
were being improved some one thought
of the name ‘silent salesman’ for one of
the new types and it must be admitted
that the term was well chosen. But a
silent salesman does not apply only to
a show case as every grocer knows, and
an instance of the aid of salesmanshin
that some store appliances give was il-
lustrated recently by a Quebee grocer.

He had a stock of fresh pickles but
they were not moving out satisfactorily
as they could not be well displayed in
the container in which they eame. This
grocer, therefore. purchased a glass re-
ceptacle to display some of the pieckles.
It holds two gallons and is about ten
inches hich by about ten inches in dia-
meter. The proprietor has found a new
impetus to his bulk pickle sales and at-
tributes all the new sueccess to this glass
container—a salesman that does its work
well even if it is silent.

Racks to Disnlay Fruit.

Winnipeg, Oct. 6.—While the fruit
season 1s at its height, .the grocer must
needs carry quite a stock, and as he re-
plenishes it as quickly as it deecreases he
always has many baskets on the floors,
in windows, and in faet every bit of
available space iz occupied. Tt is just
about the time when fruit baskets hard-
ly leave room for anything else that he

begins to wish he had larger quarters.
Scme grocers find it necessary to store
some of their perishables out of sight.

They would rather not do this, for it
is known that often the more goods
shown, the faster do they sell. The quan-
tity catehes the eve, and is, of itself,
a selling foree the grocer does not like
to negleet.

In one store where these econditions
prevailed the grocer had several racks
made which not only economized space,
but it permitted a much larger quantity
of fruit to be displayed. These racks
were about five feet long and fairly wide
at the bottom, in order to be secure.

The shelves were just about wide
cnough for an ordinary peach basket,
placed lengthwise on it, and were long
enough to accomodate three of thewm.
Then from these main shelves others
were placed at an angle and supported
by a brace at each end against the up-
richts upon which the main shelves were
placed. They were inclined at a slight
angle, and baskets were placed on them
side by side.

The idea was to display the largest
amount of fruit in the smallest spaece,
and in such a way that it would be seen
to advantage. These racks were not
made long. as they would in that ease
have been clumsy, but this groeer had
two made and placed end to end with
but room for a person to pass between.
If a grocer has a large stock of grapes.
peaches, plums, ete., he wants to get
rid of them at onee, and a silent sales-
man of this kind should be a help. Tt
proved valuable to one dealer, and the
cest was but little. Besides after the
fruit season is over they are used to dis-
play other articles.

Hand-Bill Brought Business.

Toronto, Oct. 6.—Fred Cox, a Toronto
grocer reeently adopted the hand bill
to announce in his loeality that he had
opened up with a new stoek of groceries
and provisions and also to call partienlar
attention to an idea by which he appeal-
ed to the boys and girls. It was what
he called a ‘“blow-out’’ and he claims
it brought good results.

Of course, this was only one of the
purposes. The most prominent part of
the bill was devoted to a list of cereals,
pickling vinegars, ete., under the head-
ing of ‘“buy here and save money.’’
Prices were plainly quoted.

Clock Turns Off Light.
Stratford, Ont., Oct. 6—The Barnsdale
Trading Co. here have a device for auto-
matiecally shutting off the electrie eurrent
in their window lamps at a certain time.

32

It is an alarm elock fastened to ihe
wall of the second story just above the
window, and to which is fastened a wire
conneeting with the eleetric lamps in
the window. By it the lights may be
turned off at any hour of the night.

The Barnsdale Trading Co. place great
faith in their windows as silent sales-
men. They always have them neatly
dressed, and therefore are anxious to
show them at night as long as people
pass by the store. This automatic sys-
tem permits this and at the same time
does not necessitate the lamps burning
all night long.

Direct to Consumer Question.
Halifax, N. S., Oct. 6—A local dealer
has strong opinions against wholesalers
selling direet to consumers over the
liesds of the retailers.

He makes the claim that if wholesalers
sell to one consumer let them sell all
their goods in that way. On the other
hand. ““if the wholesaler deems that we
are necessary in the distribution of part
of his goods, then let him sell all his
zoods through us.

‘It is not fair that a wholesaler should
take away our best customers and leave
us with the worst; if he would make it
a hard and fast rule that he will sell
only through the retail trade, he would
find us a great deal more friendly to
him, and a great deal more willing to
et behind the goods he turns over to
(LEN

““You will remember that in the ad-
dress of E. F. B. Johnston before the
Wholesale Groceers’ Guild in Toronto last
April he said: ‘A well known and auth-
oritative author, Eddy on Combina-
tions, says:

‘The right of a combination of
dealers to advance their own inter-
ests by mutually agreeing to de-
cline to deal with any manufacturer
or wholesaler dealer who should sell
direet to their eustomers, has been
broadly upheld.’

‘“Therefore, according to the above,
if any body of retailers have trouble
over this unfairness they have a perfect
right to combine to objeet to handle a
particular wholesaler’s or manufactur-
er’s goods,

““I maintain the wholesaler should
rigidly protect his best friend, the re-
tailer,”” he added.

Copas & Emmerson, grocers, Calgary,
Alta., have gone out of business. Mr.
Emmerson has retired and is living in
the eity and Mr. Copas is in business
on the eoast. The firm have been doing
business in Calgary for twenty years.
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A Window Display to Catch the Huntsman's Eye

The Season for the Chase of Wild Game Now on—Suggestion
for a Window Trim of Goods A ppropriate to Take Along—Why
the Season Should be Taken Ad vantage of.
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“The call of the wild'" is now sinking
deep into the heart of the huntsman.
The whistling wing of the wild-duck,
the runway of the rabbit, the swoop of
the partridge and the splash of the
antlered monarch of the forest in its
endeavor to elude the hungry hound,
now exist in his dreams both night and

ay.

Of what significance is this to the
retail grocer ¢

The hunter has to be fed and its up
to the grocer to provide him with life's
necessity before he leaves for the tall
timbers or the rice-beds. The hunter

In the food line there are many arti-
cles that could be displayed. The draw-
ing suggests canned fruits, meats and
fish, condensed and evaporated milk,
pickles and cheese. The list might in-
clude, ham, bacon, butter, eggs, meat-
sauces, quick-pudding material, break-
fast foods, cream-cheese, etec.

To make such a window more effee-
tive, display cards ought to be used
such as ‘“The Hunter’'s Larder,”” ‘“‘Tasty
cheese gives a Relish to the Meal,”
“What about Bacon and Eggs for
Breakfast,”” ‘“‘Condensed Milk is Econ-
omical,”” ete. Prices should also be

: knows his own failing, while in the given.
immc sys- woods—his appetite is one of great Would Interest the Young Men.
Jame time length and he does not buy sparingly. Retailers should remember that there
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Methods for Getting Trade.

To get the trade of the hunter the

retail dealer has several methods to
pursue. Among the best are well-
dressed and appetizing windows and

are always a number of young men in
every centre who go for a hunt. These
men may not have any wives, and they
have to do their own purchasing. A
suggestion such as the alove with cards

Lovet uSED MILLK

1

which in reality is a ballot. The cus-
tomer is supposed to cast her ballot
in favor of some local institution and
that which has received the most bal-
lots at the end of a certain time will
receive a collection or library of books.

About ten merchants took up the
scheme which means that $250 was col-
lected by the introducers of the plan
who are said to be from the United
States.

Merchants as a rule are generous to
a fault, but by past experience they are
enabled to scent propositions such as
furnishing some local institution with
a lhibrary. It will be readily seen that
once an affair of this kind gets under-
way there would be a certain rivalry
among women which would increase to
such an extent that possibly every
merchant in a town would find it neces-
sary to secure a supply of the ballots.
In this case the merchant would have
to pay the shot to satisfy the suffra-
gette tendencies of his fair customers
who have read so much about the bal-
lot of late, that they would probably
welcome this idea even though for that
purpose alone.

E. M. Trowern, Dominion Secretarv
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The window can be made a strong
factor in attracting trade. The draw-
ing reproduced here illustrates this
fact. For what better attraction for
the hunter could there be than a log
cabin in the woods ¥ This would catch
his eye immediately and it is something
quite easy of manufacture. Any clerk
with a touch of originality can be the

impromptu carpenter.

With the log cabin in one corner and
food-stuffs appropriate for the hunt
neatly displayed in the remainder of the
window, the grocer will have a splendid
partner talking in silence to the man
with the buck-fever and getting next

his heart.
Appropriate Goods.

Place yourself in the hunter’s posi-
tion and you will readily know what
goods to display. If you are a general
merchant and sell guns and ammunition,
stand a few fire-arms against the log
cabin, (if it is big enough) and place
a few cartons of cartridge and shells
in the doorway. Hunting-knives, de-
coys, pipes and cameras will also be

appropriate.

Apart from those who are going hunt-
ing this display ought also to create
interest among everyone on account of
it being out of the ordinary.

Want Merchants
to Buy Coupons
for Free Gifts

Ingersoll, Ont., Oct. 6.—Resembling
somewhat the old trading stamp game
of sacred memory is a new idea which
has been placed before the merchants of
this town, and a number have taken it
up. At a special meeting of the local
branch of the Retail Merchants’ Asso-
ciation on Thursday evening, Sept. 29,
this new idea came in for considerable
discussion.

According to this plan a merchant
purchases a number of coupons paying
$25 for them. Apparently this entitles
him to about as many as he will re-
quire. With each purchase, customers
upon asking for it mav receive a coupon
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trading stamp proposition, declaring it
illegal and further that every merchant
who issued these ballots could be in-
dicted for violating the criminal law.
This view was upheld by the town soli-
citor of Ingersoll, whose advice was
later sought. Another meéting is to be
held to-night to further conmsider the
question. In the meantime Mr. Trow-
ern is sending out letters to the var-
ious branches of the association, ealling
their attention to the scheme, asking
them not to take it up, as they put
themselves under the law.

At the meeting on Sept. 29, practi-
cally every . line of trade was repre-
sented and listened to an address by
Mr. Trowern on the past and prospects
for the future of the Retail Merchants’
Association.

W. F. Leonard, of Leonard Bros., St.
John, N.B., was in Montreal this week.

John W. Guthrie, Dresden, Ont., has
disposed of his grocery business to .J.
Wright & Co. Mr. Wright was a mem-
ber of the Wright & Hughes, at one
time in business there.
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NEW PRICES QUOTED.

Prices on canned corn and tomatoes
were officially named during the week.
as was forecast in last week’s issue.

It was generally considered that to-
matoes would open high and this is the
case, when compared to last year’s
prices. Two’s for Ontario and Quebee
are $1.05 for Group A, and 3’s are $1.15.
A number of retailers have advised The
Grocer that they will sell the latter two
for a quarter, or 13 cents each. The cost
will be a little over 9% cents each, so
that 10 cents would leave no profit what-
ever.

Corn, 2’s, has opened at 9215 to 95

cents, which, retailers say, will mean a
refail price of 10 cents;straight. -
i Last year tomabtoes opened at from
77, t§ $2-cents, in Toronto, and corn
3t from 75 to 80 cents. Prices are, there-
fore, considerably in advance of those of
4 year ago.: Canners say that tomatoes
are not a real good erop, but that corn
is more plentiful. Corn is the cheapest
vegetable ron the market this year and
sales will necessarily be large.

" SUGAR TAKES A SLUMP.

Last week The Grocer iptimated that
sugar was on the verge of a decline.
This has since come to pass, the deeline
amounting .to 10 cents on Tuesday.

/The_causes. leading up to this situa-

tion have beef-outlined fully before. The
#aw-market was' weak, having been af-
fétted by the new grop, which’ this year is

a good one. Th's is also ome of.the be-
tween-seasons and demand is slackening

The Canadian Grocer
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for refined. Graunlated in bags in Mon-
treal is now quoted at $4.90. This time
a year ago the price was $4.70, a differ-
ence of 20 cents.

The faet that a week ago The Grocer
pointed out that a lower sugar market
was expected is another indieation of our
proximity to the markets, and another
reason why our forecasts should be care-
fully studied before any buying has been
done. A dealer who declined to buy
sugar on the strength of our advice saved
some money during the week.

GALLON APPLES HIGH.

Gallon apples have opened this v.ar
in Ontario at $3 to $3.021%, accordinz
to grade, for standards. Last year the
price was from $2.40 to $2.50, therefore
showinz an advance of more than 50
cents,

As was forecast in the last issue of
The Groeer, apples have opened high.
This has been chiefly on aceount of the
short erop in almost every section of
Canada, and hence the scareity of the
raw material.

BROOM PRICES GO DOWN.

” Broom prices have come down from the
high figures which were the result of
crop failure last year in Illinois, Okla-
homa and Kansas States.

Brooms will soon onee again be sold
at 25 and 30 cents, as was the case be-
fore last season’s peeunliar eonditions. In
fact, manufacturers state that they have
been able to purchase this year’s corn
at such a price as to be able to do this.
It may, however, be a few weeks yet be-
fore they will be manufaetured, although
orders are mow being taken for them at
the lower prices. -

Reports from the broom-corn distriet,
however, indieate that the eorn for manu-
facture of the cheaper broom is not
more than the average, and it is only be-
ing offered in very restrieted quantities.

The corn used for the better quality
brooms, those which will sell from 40 to
50 cents retail, is fairly plentifyl, and
the quality is good.

Since the high-priced brooms have been
on the market consumers have been ac-
customed to pay more than they previ-
ously did, and retailers say that they do
not believe their particular eustomers
will go back to the lower price. They
will rather prefer a better broom at 40
or 50 cents. It lasts longer, is much
easier on carpets, and gives all-round
general satisfaction.

The more a dealer can educate his cus-
tomers to a better quality of broom, the
better will he satisfy them and the more
confidence will they place in his judg-
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ment on other matters—and he makes
a better profit.

PHONE SERVICE TIED UP.

A Kingston, Ont., grocer writes, in
reference to the trouble merchants'there
are having with their telephones, par-
ticularly after a violent rain or wind
storm.

Sometimes, he says, it is difficult to
take an order over the phone on de-
count of the buzzing noises on the line.
Lines become mixed up after every little
wind storm and it is impossible for
some orders to be taken at all. This
means that housekeepers often buy
somewhere else and the merchant loses
money. Last Saturday he had had no
service at all and his loss was great.
The Royal Commission has been there
and he humorously hopes ' they have
taken note of this difficulty which the
merchants are up against.

Adequate telephone service is import-
ant in these days. It means more money
to the merchant because the consumer
often orders goods by phones he would
not otherwise purchase. But if the ser-
vice is poor, customers become im-
patient and disgusted and blame every-
thing on the merchant.

When the 'phone is out of order, ecom-
plaints should be made to the company
as soon as possible so that the matter
may be righted at once. It is up to the
company to maintain their system and
a business man who pays for a service
should get it. Probably underground
conduits would solve the difficulty?

WHEN OYSTERS ARE ‘‘SICK.”

With several systems of transporting
oysters now suecessfully employed, it is
Jjust as easy to ship them one thousand
miles as it is ten miles. Lovers of the
succulent bivalve are wont to rejoice
when they get a fat, juicy oyster.

New trade ideas, however, spoil al
their enjoyment by the assurance that
such oysters are not in the best condi-
tion. In the language of oyster men they
are ‘‘sick.”” Nothing terrible is meant
by this expression but this sick cendi-
tion is brought on by the oysters having
been ‘‘watered.”” The really good oys-
ter as it comes from its habitant, is
rather thin and saline in taste. The fat
oyster is ‘“bloated’’ after being ‘‘float-
ed.”’

Dr. Harvey Wiley, the chemist of ‘the
United States Government ruled a’short
time ago that when.oysters have heen
floated in pure water that fact must be
made krown to intending purchasers.
As the oyster cannot make this known,
the intelligence must be conveyed by
tags on the cans. il
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The Markets—Sugar Weak and Declined 10 Cents

Drop was in Accordance With Expectations Based Upon Conditions of the Raw
Market—New Crop Valencia Raisins Have Been Received and for Immediate
Delivery are Quoted at 8; Cents—Coffee Continues Firm—Beans will Be Late in
Coming on the Market—New Prices on Canned Tomatoes, Etc.

See also Provisions, Cereals and Fruit, Vegetables and Fish Departments on Pages Following:

QUEBEC MARKETS

POINTERS.

Sugar—down 10c.

Dates—Up iec.

Canned goods—New prices on some
hines.

Montreal, Oect. 6, 1910,

The feature of the week is the 10¢ de-
cline in refined sugars. This has heen
expected for some time past, but has
been held off as long as possible, in order
that they might clear up on some of the
more expensivve raws laid in when prices
were high, but they eould hold back no
longer, and the result leaves the market
still in a weak state, even at the decline.

The coffee market is also taking up a
good deal of attention, partieularly Rio
and Santos, which are high and firm. It
is reported that the Brazilian govern-
ment is behind the movement, aided by
speculators.  Latest advices tend to
weaken the situation slightly, but still
it looks as if there would be a high mar-
ket for some time to come.

The arrival of the first Mediterranean
fruit boat is awaited eagerly by local
buyers. Stocks are running low in these
lines, and though there is not likely (o
be any absolute shortage of any one line,
they are all low, and replenishment is
necessary.

Trade has been only fair so far this
month, dealers being mostly occupied
with filling orders placed with them
some time ago. As far as new business
coes the month has been light, as was
also September.

Sugar—Sugar declined Tuesday 10¢ iy
all grades. This is only the fitting ve-
sult of the state of the raw market dur-
ing the past few weeks. Weakness in
all raws has eulminated in the foreing
down of the refined prices. Refiners held
off as long as they could; as their preseut
meltings were purchased at comparative-
ly high prices. Another deterrent ni-
fluence was the slack condition of trade
at present. There was a decided dis-
like to make the situation worse by any
reduetion, but it apparently had to come.

Latest cable reports, and New York
advices promise little relief in the near
future, with the result that buyers are
holding off at present.
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Bbis. gran and yellow may be had at 5c.
above bag prices.

Syrups and Molussos-- -The demand for
syrups is remarkably good for this time
of year. It is usually not for some
wecks that this change takes place. Ev-
idently eountry buyers are laying in
stocks early this year. This briskness
has had a beneficial effect on city trade.
and has served to keep prices firm. Mo-
lasses are also in brisk demand, but not
more so than is normal at this time of
year.
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Tea—Reports from the European mar-
ket say that, while teas are in good sup-
ply this vear. nevertheless the quantity
of good lipuoring teas is limited, and the
competition for those appearing is keen.
The average grade is poor, so poor that
in all probability there will be an ex-
treme range of prices this year, some
being very high and others lower than
usual. This is the ease with most lines
except Ceylons, of which the supply is
limited more than usual, and the average
quality better.

Loeally trade is steady. and fairly
brisk, particularly for Ceylons and
Japans.

ekoes
Pekoe Souchongs. .
India—Pekoe Souchongs
Ceylon greens— Young Hysons. ..
Hyson
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Coffee—Coffees are higher and firm-
er than for some years past. This is
due primarily to the unfavorable reports
regarding the growing crops, of which
it is said that the flowering is unsatis-
factory, owing to insufficient rain, and
cold, unseasonable weather.

On the strength of these reports the
Brazilian government, aided by speculat-
ors, is bulling prices in order to dispose
of the surplus they took over to help

the growers a few years ago, which they
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have been holding for just such a situa-
tion.

'Recentl.y the reports have not been so
discouraging, and it may be that some
slight weakening will oceur, though at
present it looks all the other way.

0 016 019
012 015 Maracaibo 016 019

Spices—Spices show a slight weakness
this week in some lines; not enough in.
any case to affeet prices, hnt the trade
has not been quite up to the pace set for
some months past, however, with the
puklmﬂ' spice season now on, and the
sales in this department growing daily,
there seems a decided likelihood that
the slump is only temporary.

Per b Per Ib
&l:ﬂoe 013 0 Gln‘er. whole.. 0 0
mon, whole0 16 0 18 "' Cochin 0 1
* 015 048 Mace
gove., whole... 018 0

oves, 02 02
Cream of tartar. 0 23 0 32

Dried Fruits—The only (hanve in mar-
ket quotations this week is in Hallowi
dates, which are 3e higher, owing to
scareity. However, with two exceptions
there is the same firm condtion existing
that did formerly. The execeptions are
fizs and malaga raisins, in which lines
some concessions are made.,

The first Mediterranean fruit boat is
expeeted in the pear future, and buyers
are waiting its arrival to replenish their
low stoeks.

It is reported that broken eitron is
scarce, and the priee is on the up grade,
though as yet it has not affected the
retailer,

Currants, fine filiatras, per 1b., not clesned

o cleaned

Pum. perlb
Vostizzas, per 1b..

'.nlhn. por 1b., (to arrive). .

Old Beeded
hnoy seeded, 11b. pkgs.
= loose muleluls, 3-crown, per Ib..
4-crown, per lb..
5 sultana,

Malaga table raisins,

Valencis, fine off stalk, per |
select, per Ib
lmwnlnyen.wlb

Nuts—There is no surplus stock here,
and as a result prices are being held
more firmly than ever. Sinece the recent
advances there have been no further
changes to the retailer, but if present
conditions do not alter there will cer-
tainly be some advances.

Almonds are unchanged, with a shight
weakening in Californias.

As to the reported effect of the cholera
in Naples and France, it is not thought
the nut crop will lese anything by it,
except possibly the delay in shipment
from the ports affected.
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Evaporated apples—The new erop ap-
ples are being snapped up quickly, the
few that are finding their way to the
local market. They are mostly of a very
fair grade of the early varieties, and
from indieations this market promises
to be higher in general than last yvear.

. 008

Beans and Peas—Beans are weaken-
ing and buyers are holding off hoping
for former levels. It seems as if the
$2 prices would be back in the near
future, as sales are slack at present
time.

Peas are selling fairly well at present
prices, and there seems to be little like-
lihood of any immediate change,

Ontario
Peas,

Rice an d Tapioca—Sinee the recent
advanee there has been a considerable
inerease in demand for some lines of
rice. The best selling line now is Pat-
nas rices. Rangoons are somewaht dis-
appointing in view of the high state of
the primary market.

Tapioca is firm in the primary mar-
kets and there seems to be no immed-
iate likelihood of any weakening. In
fact the prnbabilitv is all the other way.

© 00 08080 8D LA L3 L3 L3
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CANNED GOODS

MONTREAL—New prices are out for
some lines of fruits and vegetables, the
lines affected are beans, tomatoes, corn,
strawberries, and pumpkins. The last
is the only line to show any reduction.
All the others are higher. The effect
locally has been to rather slacken the
demand, but this check will, in all pro-
bability be only temporary, as the state
of the ecrops is said to warrant the
changes.

Fish are in good demand, particularly
salmon, and the prices are being firmly
held. In meats there is a shortage of

standard lines, notably lunch
Prices are unchanged as yet.
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4-lb. M doun.:"lo 1-1b. talls, dozen, $4.25.
11b. ﬂn‘,
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Sliced smoked beef, 1s 2 50

TORONTO—New prices in canned to-
matoes and corn were received this
week and as was expected they are con-
siderably higher than last year’s quota-
tions. In regard to corn it is stated
that it will likely be a full pack, that
is that all the orders received will be
filled, but there will be no surplus.
Some retailers assert that they have
been informed that corn may not be
fully delivered at first but those in
close connection with the canners say
that there will be enough corn to go
around.

Tomatoes are not going to be a full
crop. Judging from the prospects up
to the present there will be sufficient to
fill about sixty per cent. of the orders,
but if the season winds up well that
figure may be slightly exceeded, but
only slightly. This year's erop has
been pretty well gauged by the condi-
tions up to the present, and there is not
much left to depend upon.

Canned apples are likewise going to
be scarce. The apple crop has been
rather short this year as far as Can-
ada is concerned and not only are high
prices ruling now, but it should not be
long until they go much higher. It is
not known at present whether the e¢an-
ners have formed an estimate of what
their pack of apples is likely to amount
to, kaat those who are intimate with
the apple situation do not look for a
full pack. In addition to these limited
supplies of canned goods there is the
bare market onto which they are com-
ing that must be considered in looking
over the entire ground.

Demand for canned goods has greatly
increased during recent years. They
have come to be considered by the gro-
cer one of the most important lines he
handles and for that reason more in-
terest is being taken in them and par-
ticularly is that true of the present

VEGETABLES Per doz.
Gmugon Group A
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Beets, lioed.bloodnd.l’n
i 'whole blood red, 7's
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size 4, ¥s..
Early June, size 3, 2's..
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Ap[.ﬂ.l'l, luﬂdnﬂl, 3s
Blueberries, stane lard, 2's
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Gooseberries, 2's, heavy lyrup
Lawtonberries, 2's, heavy lyrun
Po.qhu. 1‘.. whlu heavy syrup

: {ellow heavy lyrup
" ‘M black mm

= md. z -yr::' 7.
rod. 80

Strawberries, he.vy?y'mo. B o
Govuwndﬂmm-lm

WINNIPEG—Jobbers this week have
received new prices on Ontario corn,
tomatoes, pumpkins, apples and several
other vegetables, fruits not quoted
before. Corn, No. 2, per case is quoted
at $2.13 ; tomatoes, 3’s, $2.39 ; pump-
kin, 3's, $2.34 ; apples, 3’s, $2.54.

VEGETABLES o Per doz.
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3s
Refugee or Valentine (Green) 2;
Re Mld‘eu 2's ’
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" whole blood rﬁz
sliced, blood
whole, blood
whole, rooeblld.
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Cherries, black, pr‘tot Nlied. 2s >
black pitted, heavy syrup, 2....
not pitted, heavy syrup, 2s..
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ONTARIO MARKETS

POINTERS—

Sugar—Decline of 10 cents.

Valencia Raisins—(New crop) 8% ets.

Nuts—Holding firm.

Canned Goods—New prices out.

Toronto, Oct. 6, 1910.

Sugar- declined early this week, a mar-
ket change that was not unexpected and
in fact was due to occur at any time.
It is felt that another drop is not al-
together unlikely although it is impossi-
ble to say when it will be recorded.
There is good buying reported among
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the wholesale trade and, as is often said,
October should be a fairly good sugar
month. September was praectically ail
that was expected of it and it is likely
that the demand will be drawn well into
this month.

New prices for tomatoes, corn, apples,
ete. have been announced this week and
in keeping with the general trend of the
markets in general, higher prices are
features. In fact, low prices are so un-
usual that the retail trade would hardly
recognize them. Sugar is about the only
staple that offers any consolation just
now.

Tomatoes are short and only about 60
per cent., of the orders will be filled.
There will likely be enough corn to meet
the first orders, but it is considered un-
likely that there will be any surplus.
Apples are quoted at a high figure as
a result of the short erop this year. Al-
ready there are higher quotations in
some of the other lines.

New Valencia raisins have been re-
ceived this week by local jobbers and
are quite satisfactory. In primary mar-
kets the price is even higher than a week
ago and while reports from Spain would

indicate that high prices are going to

be permanent, there are some who sug-
gest speculation and for that reason they
prefer to hold off a while. The dried
fruit market continues to be attractive
from praetically every standpoint.

There has been an improved demand
for syrups of late, this market showing
much better returns during the past
month.

Sugar—Where there is smoke there is
generally some fire which, bearing upon
the sugar market, means that the ex-
pected decline in prices was announced
early this week. Sugar had been mani-
festing evidences of weakness that were
practically unmistakable and besides
the market was due to drop. Local
houses state that there is a fairly gen-
erous demand yet for sugar and at the
new price there may be extra business.
The recent drop may not be the full ex-
tent of the decline at present and fur-
ther downward action may be reported
at any time. The sugar market has not
adjusted itself to the new erop condi-
tions yet and until that time the buyer
should exercise certain eare in his pur-
chases.
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Syrups—Sales of syrups recently have

‘ been exceptionally large. In fact, syrup

has come to its own and from all parts
of the country orders are coming in. The
past two months have been better than

THE CANADIAN GROCBEBR

the same time last year and September
was particularly good. There is a possi-
bllity that syrup may see a change in
prices before long but as yet there is
nothing definite to state.

Dried b‘mm—\ alencia raisins are
still holding the spotlicht in the dried
fruit markets. To begin with, some of
Toronto’s jobbers have already received
first shipments of new Valencias direct
from Denia, Spain. They are of pretty
ccod appearance and of good size. The
roling price for immediate shipment is
8} eents a pound.

In the primary market Valencias have
been going up, new quotations having
been made early this week. They have
been up around 32 shillings and were re-
ported as high as 33s. From what ean
be learned of the existing conditions
the new erop after being gathered Is
spread out in the open to dry and dur-
ing that time rains have fallen and are
bonnd to have a deleterious effect on
the fruit. Some believe, however, that
shippers are trying to make capital out
of this state of affairs and assert that
the conditions are not as bad as reported.
Others state that the raisins are not in
the country anyway to admit of an ap-
preciable decline and the reports are
true of the present market. It was stat-
ed locally that some shippers are out of
the market, refusing to quote. *‘Alto-
gether the situation appears to he an
extremely strong one and looks to be
making for permanently high levels.”

Prunes are also high. Currants seem
to be slightly easier and according to
the street can be bought around 25 to
26 shillings.

Prunes— Per Ib.

M.ﬂ‘.'l'lbmm ;
{::mm ohoio’."

B:&'::.. - 908 0 05 Parde cholesst..
e i ve-. Natursl, from 4} 1 up
Spices—Good business is reported in
regard to spices. It is a steady market
with a good demand felt. Prices are
ruling the same as a week ago.
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Coffee—There is decided ﬁrmness in
the coffee market although not materi-
ally changed from a week ago.

Rio, roasted. Mocha, roasted. 035 0 28
Santos, roasted. 0 16 013 Javas, roasted... 027 033
Maricaibo, ““ 014 020 Rio green.

Rice and Tapioca—No new feature is
remarked in regard to rice. Just a
steady trade is the consensus of reports
on the street.
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\ulx—Thme is ﬁnnn(w\ to most stocks
in the nut market, and pme~ are likely
to rule high during the coming season.
Just now they are quoted firmly enough
and are high. Filberts are steady al-
though no higher price is yet quoted.
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Evaporated Apples—Some of the job-
bers are not quoting on “‘ev vaps'’ vet as
there does not seem to be anything
definite in regard to what the ey apora-
tors are dmn"

Beans—Beans are coming on the mar-
ket this year about a month later than
usual. Dealers have their hands full of
orders but the stocks have not yet hecn
received wherewith to fill them. Tt is
stated that threshing will not be com-
pleted within two weeks. The erop is

said to be qmle up to the average.
Prime

MANITOBA MARKETS
POINTERS—

Foreign dried fruits—All advanecine.

Syrup and molasses—Quiet.

Strawberry jam—Secarce.

Evaporated apples—Out of stock.

Winnipeg, Oct. 6. 1910.

The feature of the market this wek is
the continued advance of foreigh dried
fruits. For reasons which were outlined
last week. prices are soaring, and it is
not known what the future will be for
most of the lines. The demand for all
grocery stocks continues normal, but
there is no particular line which is be-
ing called for strenuously at the pres-
ent time. A good deal of trade is going
on in a wide range of stock, and as win-
ter approaches, and holiday season comes
on, the ordering will be heavier.

Collections are reported to be good, and
wholesalers have no difficulty in getting
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DIRECTORY OF

Manufacturers, Manufacturers’ Agents,

BroKers, Etc.

BRITISH COLUMBIA
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W. A. JAMESON
COFFEE CO.

Importers and Roasters of High Grade
Coffees.

Manufacturers and Proprietors of

“Feather-Light”" Brand Baking Powder

We also carry a full line of TEAS,
SPICES, etc.

Mail orders promptly attended to.

Cor. Langley and Broughton Sts.

VICTORIA, B.C.

R. ROBERTSON J. Y. GRIFFIN

R. Roberison & Co.

912-813 Dominion Trust Bldg
VANCOUVER, B.C.

Wholesale Brokers
GROCERIES, PRODUCE, FRUITS, GRAINS

Importers and Exporters

Reference— Bank of Montreal.
Write us for information about B.C. trade.
* Oable Address—" Robin,” Vancouver.
Codes—A O, 5th Edition; Revised Economy; Modern
Economy ; Utility and Dowling’s.
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VICTORIA
FRUIT GROWERS’ ASSOCIATION

The largest ers and shi of first-
class Fruits of all kinds in Bri Columbia.

OFFICE AND WAREHOUSES
COR. WHARF AND YATES STS. - VICTORIA
Branch st 140 Water Street, Vancouver.

Wholesale Manufacturers’ Agents
Oorrespondence Solicited,

F. R. McINTOSH & CO.

Vanceuver, B.C.

Do you want live representation?
We are in touch with the trade.

Andrews & Nunn

Hanufacturers’ Agents and
Wholesale Commission Merchants

Codes—A B O 5th Edition, Western Union

615 Dominion Trust Building
VANCOUVER, B.C.

Bolicited E’m

NE of the most successful
retailers of late years
says: ‘“When a firm advertises
in trade papers it is getting
into good company. As I pick
up one of a dozen of these
periodicals here in my office,
and glance through it, I find
that the best people, the suc-
cessful firms, are represented
in such a way as to reflect
theirimportance in the trade.”

SLATER BROS.
Wholesale Manufacturers’ Agents
P. O. Box 645
VANCOUVER, - B.C.
Correspondence Solicited

-
.

WILLIAM W. DUNCAN
Broker and Manufacturers’ Agent
DISTRIBUTING
Free and Bonded Warehouses

VANCOUVER - VICTORIA

MclFOD & CLARKSON

Manufscturers’ Agents and Wholesale Commission
Agents

144 WATER ST., VANCOUVER, B.C.

Can give strict attention to & few first-class Gre-
oery Agencies. Highest References.

~

The
Condensed Ads.

on page 60

will interest you

=

“Canada’s Best” Soap now being made in
Modern New Factory

Our plant has been completed.

OF CANADA

MONTREAL

It's the best money could buy. We’ll not say we will make better soap—that
would be almost impossible—but we will continue to make ‘“Canada’s Best” Laundry Soap, only more of it.

United Soap Company

..38
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Secret of a Package Tea Success

Quality Made Trade When the Trade
Became Acquainted With the Quality.

That is the history briefly of Red Rose Tea

The retail grocery trade of Canada have found that it pays to
push Red Rose .Tea because it gives their customers greater satis-
faction than any other tea.

It merits your confidence, tuo, because every package is up to
the same high standard. You know you can recommend it to your
customers with the absolute assurance that it will please them and
keep on pleasing them.

The increase in the Red Rouse Tea business has been enormous.
Its remarkable success has been due to the confidence and friendli-

ness its quality has inspired in the grocer.

Red Rose Tea

A push on Red Rose is a
l push for more business.

Toronto

“Is Good Tea”

T. H. Estabrooks,

W innipeg

St. John, N.B.

Grocers

of Northern: Ontario!

Freight Rates eat up your
legitimate profits.

Avoid this

Unnecessary
Expense

YQMSGQO(T NENTAL

TERRITORY:

WE REACH _

Our Customers
are doing so;

Why not you?

The Young Gompany

LIMITED
North Bay and Sudbury

R A sl Tt *

i i

ARE YOU HANDLING

THE LINE THAT IS PREPARED FROM PUREST INGREDIENTS ONLY—

SHIRRIFF’S MINCEMEAT?

MADE IN A PURE FOOD FACTORY

Put up in 6, 12, 28 and 65-1b. palla

IMPERIAL EXTRACT CO., 8,10, 12 Matilda Street, Toroito
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Hudon, Hebert & Co., Limited
MONTREAL

ESTABLISHED A.D. 1839

Wholesale Grocers and Wine Merchants
SOLE AGENTS IN CANADA FOR

Alexander Cairns & Sons, Paisley, Jams, Jellies and Marmalades

Archambeaud Freres, Bordeaux, Jockey ClubCognacs, Diamant
and White Ball Rums

A. Perodeau & Co., Cognac, Sanator Medicinal Brandy

Boutelleau & Co., Barbezieux, Cognac Brandies

H. J. Heinz Co.,, Pittsburg, =~ Food Products, “57 Varieties”

J. De Muller, Tarragona, Mass Wines and other

La Cie des Grandes Sources Tarragona Wines

Minerales Francaises,  Vichy, Vichy-Genereuse

Chartreuse Monks, Tarragona, Genuine Green and Yellow
Liqueurs

Nuyens & Co., Bordeaux, French Liqueurs and Cordials

Stavanger Preserving Co., Norway, Sardines

Talbot Freres, Bordeaux,  Macaroni, Vermicell,
 Spaghetti, etc.; Olive Oils,
Olives, French Green Peas,

Mushrooms, etc., etc.

The Bon Ami Company, New York, Bon Ami

Violet Freres, Thur, Byrth Wine
Wnght & Greig, Ltd., Glasgow,  Scotch Whiskies
Wynand Fockink, Amsterdam, Holland Gin
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were thrown out as to the basis of
paid for stocks in distriects where this
season’s crop was either a partial or
total failure.

Sugar—The sugar market in the west
is quiet. Neither in price nor quantity
of output has there been any variation
for some time, only a moderate trade is
going on, and the demand will gradually
increase as present stocks in retailers’
hands get low.. There was a slight
strengthening on the Montreal market
during the week.
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Foreign Dried I‘nutx—\ntmthst.ml
ing the efforts of buyers to cheek the
impulsive advance in the general line
of dried fruits, prices continue to soar.
Valencia raisins are expected to open at
about $1.90, and all raisin prices will
be equally high. This week we quote
a change in raisins, pears, apricots and
peel. Prices are likely to become easier
when the goods are marketed.

clean

perlb...........0
d in §-1b. packages

per package
= fanoy nodod in 1-1b. packages
per package
per lb

3 crown
riatd

Prunes—
”I!)..bx,»loo,lk

ol | | 1S N Silverprunes,ac

® e, to quality.

Currants unolunod. loose pack, per 1b
“  dry, cleaned, Filiatras, per lb.

Prunes, 5060 ** ....
Prunes, 40-50, 1b .

Pool, b., lemon

‘* orange
pss R
Phlml.p“-uﬂlh. .
Syrup—There is little syrup moving
and some disappointment prevails among
loesl jobbers at the present quotations.
The stocks ought to go out rapidly, and
these prices cannot last much longer.
The demand at this season is usually
good, and jobbers are endeavoring to as-
certain the seeret of the prevailing weak-

-
™

COONBRN
gsg:::

Dbis., per gai...
Nuts—Prices are held firmly and high-
er prices are expected to prevml as the
demand inereases. Retail stocks are not
heavy and the winter demand every-
where is always good. Everyone is an-
ticipating a splendid season for nuts.
Il-lh"dnm.ln xn.'wlb‘b.
wlb
per |

Strawberry Jams—Wholesalers report
strawberry jam very scarce, and it is
diffieult to get further orders for the

THE CANADIAN GROCER

standard packs filled. Prices are already
showing siens of advanee and merchants
would do well to look to their stocks ai
onee.

ALBERTA MARKETS.

Calgary, Oet. 1—Local merchants are
cnjeying & good run of trade at present
with steady markets. Standard flour is
down to $6.70 a barrel and the indiea-
tions are that the price will go still
jower. The eanned fruit is in little
demand yet, and in faet little is being
sold.

Apples, per box
Apricots, dried 0 11
Butter, local, cream-
ery choice, 1b. .
Butter, eastern, dairy
in tubs U
Butter, eastern, 4ln|ry
Cholss. .., oo 8 0
0 (3;
0

)
-
S

Evaporated Apples..
Eggs, local, doz
Eggs, eastern
Flour, standard, jer

Ham, cooked
Ham, sugar cur'd 0 21
Halibut, per 1b..
Kippers, 20-1b. 1 ox, It
Lard, pure ....

CC:G’
INB8 &

Be "8N8 per b

——
- 00
-

long clear .... Le:
Cantaloupes, crate .. ..
Currants Oranges, Cal. .
Cornmeal, 100 1bs . 60 Onions, American, Ib
Cod, p(rlh ey ) ‘  Spanish, crate
Cheese, Ont. 5 Potatoes
it Manitoba. . . Local, per ton
- Alberta, Ir'g Asherofts, per cwt.
o * twins B.C., new, cwt....
Canned Goods Cal Burbanks, ton !
Peas, Early June. . Prunes . 74 0 10
Apricots, Cal., case Raisins
Apples, cases, b one Valencia, 11...0 03 0 08)
gallon 20
Dried Fruits
Evap. apples, 1b .
Apricots, 1b
Peaches, 1h
Dates, bulk,1b....
Figs,natural,choice
per 28-1b. mat. .

ons, Cal.,
Oranges, Val

Bowe ~owruecco
ANES LRIRS

v 00

California ...... 00!
Rice, per ton fR 00 7 6 00
Salmon, ¥ras: r River

per caze.. ...

Sugar, std, gran

* imported
Tapioca, per 1b.

Trout, perlb.... ....

0 10}
017
0 0u§
007
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NEW BRUNSWICK MARKETS.
John, Oct. 6, 1910,

There was a drop of 20 cents a bar-
rel in the price of Ontario flour last
week, the quotation going from $5.80
and $5.90, to $5.60 and $5.70. The whole-
salers are looking for lower prices on su-
gar and in consequence are not holding
large stocks. It would not surprise
them to hear of a decline any day now.
(‘anned tomatoes are scarce and are
quoted higher even than they were a
couple of years ago. Canned peas also
continue scarce and high and corn and
most kinds of canned fruits are likewise
higher than usual.

In the fruit line apples continue high,
though the quality for the most part is
good. Tokay grapes have never been as
cheap in St. John as they are this
season, the dealers selling them retail
at 3 pounds for 25 cents, whereas in
other vears the price seldom dropped
below 20 cents a pound.

TALK OF JOINING FORCES.

Two Grocerz’ Associat ons Meei to Dis-
cuss the Proposition.
Toronto, Oct. 6.—On Monday night
there was a joint meeting of the Gro-
cers Section, Retail Merchants’ Asso-
ciation and the Toronto Retail Grocers’
Association, to talk over the pros-
pects of amalgamation. There were
present belonging to the former, J. F.
Halloway, F. C. Higgins, Jno. Bond,
Jno. W. Nettleton, and See. Geo. E.
Gibbard. Those present belonging to
the latter were : Pres. Donald Melean.
F. Johnston, W. C. Miller, David Bell
and JJ. S. Bond. Donald Meclean, who
is also vice-president of the Grocers’

Section R.M.A., occupied the chair.
The meeting was somewhat of an 1n-
formal character and many suggestions

41

amalgamation. One suggestion was to
the effect that occasionally joint meet-
ings be held to discuss trade matters ;
another was that both meet on equal
terms regarding legislative matters,
etc., and some want complete affiliation
claiming that this is the only method
to strengthen the hands of the two
hodies.

Each will report to their associations
at their next meeting and discuss the
matter more fully. The meeting on
Monday night was called at the in-
stance of Geo. E. Gibbard, who is a
strong advocate of union.

INFORMATION FOR BUYERS.

Supplied to the Trade by Sellers.

Fussell’s Pure Rich Cream, from the
highlands of Norway, is the most recent
and delicious table delicacy now being
sold in Canada. Fussell’s Cream, which
is contained in four and six ounce tins,
and retailing for ten and fifteen cents,
is simply pure, rich, cream (sterilized)
and free from all preservatives. This
sterilized eream is preferred by most
people to ordinary fresh eream, on aec-
count of its convenience, richness and
purity. Every ambitious groeer in Can-
ada, should speeify on Fussell's Golden-
Butterfly Cream, as it shows a neat pro-
fit, has no eqaual, and is so delicious
and pleasineg to the taste. Pure rich
cream like Fussell's i1s a real necessity
on the table in every Canadian home aft
least twenty-one times a week.

The order for Aylmer Brand fruits in
vlass, put up by the Dominion Canners.
Hamilton, and given by the King of Bul-
caria, has been received by Eby-Blain,
Ltd., wholesale grocers., Toronto. As
was mentioned in this ecolumn las week,
the order was civen the Canadian Com-
missioner at the Canadian Exhibit, in
conneetion with the recent Brussels ex-
position.

At this time of the year the subject
of syvrup ¢omes rapidly to the front, and
the festive season brings with it sugges-
tions for making sweet dainties and
cther things for holiday parties. In
Mapleine you have an article which is
not only indispensable, but exceedingly
popular in the household. It makes de-
licious table syrup by dissolving sugar
in water and adding Mapleine, and is
now a necessity in every household as
a flavoring for eandy. fudges, eakes and
other sweetenings. This produet is now!
being advertised extensively in the lead-
ing women's magazines, in the Ladies’
Home Journal, Woman’s Home Compan-
ion, Suceess. Good Housekeeping, and
many of the leading Farm Journals, and
the demand for it should be brisk.

The managers of the Dominion Exhibi-
tion, St. John, New Brunswick, have
awarded a eold medal to Walter Baker
& Co., Limited. This is the fifty-third
highest award from the leading inter-
national and loeal expositions in Am-
erica and Enfope for the cocoa and choe-
olate preparations manufactured by Wal-
ter Baker & Co., Limited. of Dorchester,
Mass.
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THE CANADIAN GROCER

TWO NEW DELIGHTFUL BISCUITS

JACOB & CO.S BUTTER PUFFS

Resembling pufi-paste in character.
stewed fruit, savouries, cheese, etc.

Delicious plain or served with preserves,

JACOB & CO0.°S CURRANT PUFFS

A choice puff-paste variety containing currants. Very appetising.

W. @ R. JACOB. @ COMPANY -

Agenls:—X. H. MUNROD, Coristine Buildings, Montreal.  WILSON BROS., Victorla, B.C.

Dublin, Ireland

C. & J. JONES, Winnlpeg TROS B CLIFT, St John's Newfoundiand.

N S AT B T

Fairbank’s Famous Five

Your stock is not complete without Fairbank’s Famous Five Products, viz. :

Fairbank’s Gold Dust Washing Powder
s Fairy Soap (for Toilet and Bath)

‘“
.

“

Pummo Soap

Half Box Gold Dust free with each 5 box purchase.

Glycerine Tar Soap
Sunny Monday Laundry Soap (contains no rosin)

WRITE FOR PRICES

THE N. K. FAIRBANK COMPANY

MONTREAL, CANAPA

CEYLINDO TEA

SATISFIES the most exacting tastes because 17 IS
THE “BEST TEA"” AT POPULAR PRICES.

This choice whole leaf Indo-Ceylon Tea, free from
dust, is specially blended and packed in our Bonded
Warehouses, London, England, and is second to none.

Of guaranteed uniform quality, rich and fragrant as
used in Europe, it is an excellent advertisement of
good value for any store to sell, and it will keep old.
customers and obtain new ones.

VV.e want permanent and future business, and if you
try this Tea, you and your customers will be satisfied,
as they will tell you THERE IS NO BETTER.

W. D. MIDMER & CO., “Canada,” LIMITED
New Ghicow, N.S., and London, Eng.

———

-

Spices, and How to Know Them

By W. M. GIBBS

The only book on the subject—just published. The
merchant or salesman, who knows all about spices, can com-
mand the spice trade in his territory. To get this informa-
tion, he should read this work, dealing with PREPARATION,
Use and ADULTERATION OF SPICES—a chapter devoted to
each spice.

14 Colored Plates. 176 Pages. 100 Ilustrations.
Price $3.50, Postpaid.

MACLEAN PUBLISHING COMPANY

Technics] Book Department 2
143.149 University St. - Toronto, Canada
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The Largest and Most Progressive

Brokerage House in Ganada

have established another branch at SASKATOON,
SASK. Saskatoon is a growing jobbing point, and
we believe a large business can be done at that point.

Forward communications, samples and prices to

NIGHOLSON & BAIN, SASKATOON

Wholesale Commission Merchants and Brokers
WINNIPEG REGINA SASKATOON CALGARY EDMONTON FORT WILLIAM

Storage for all classes of merchandise. Cars distributed at Calgary, Winnipeg, Regins, Edmonton, Saskatoon, Fert William

There is one royal road to profit in the
handling of foodstufis, and that is the high-
way named “PURITY.”

““E.D.S.”” BRAND
Jams, Jellies & Catsup ')";"‘U)
A

4
will bring satisfaction to your customers and profit / //H
and repeat orders to yourself because of their " il
absolute purity—1007, pure, as certified by the
Government Analyst. Satisfy yourself be-
fore pushing “"E.D.S.” Brand that our claims are true. Write the Department of Inland
Revenue for Bulletin 194, This will set aside any doubts you may have had as to the
absolute purity of “E.D.S.” Goods. Keep your shelves well supplied with “E.D.S.” Brand.

made by E. D. SMITH, at nis fruit farms, Winona, Ont.

AGENTS—N. A. HILL, 25 Front St. E,, Toronto; W, H. DUNN, Montreal; MASON & HICKEY, Winnipeg:
R. B. COLWELL, Halifax, N.S.; J. GIBBS, Hamilton.

R T P BT




THE CANADIAN GROCER

The Season Suggests Fresh Po rk
GUNNS

TASTY, APPETIZING Sausage
The Season for this line comes
P or k Sausag B in with the 1st of October.

Your customers will appreciate

them if you have them on your
Place a Standing order with counters and we shall be glad

to have your orders for daily
us for re:gular Weekly or weekly shipments.
shipment.

MADE UNDER GOVERNMENT '
INSPECTION F.W. Fearman Co.

LIMITED
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GUNNS rork AND BEEF PACKERS

CimiTED TORONTO Hamilton
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THE Ml LK We are buyers of
Everywhere achinowledged to be BUTTER’ EGGS

Richest and Best POULTRY
We are sellers of
N * HAMS, BACON

and all pork products
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Our specially cured

Breakfast Bacon

is a favorite and will please the most
fastidious taste. Let us have your next
order.

N

R

Reindeer Condensed Milk

The dealer wins customers by selling reliable THE WMI RYA N’ LIMITED

goods that give satisfaction
Paoking Houses 70 Front $t. East
The Truro Condonsed Milk Co., Limited, Trure, N.5. FERGUS TORONTO

o, -t B
he PR e 3

B L et




=

nost
next

rm
=

L®

THE CANADIAN GROCER

Production of Butter Heavy for this Season

Conditions in the Country Have Been Favorable for Copious
Supplies of Milk—The Situation as it Existed in the Summer
is Carried into the Fall—Lard is Quoted at Higher Price—Eggs
are of Poor Quality, and Supplies Have Slumped Decidedly—
Storage Eggs Will Soon Have to be Called into Use—Poultry

is Coming Freely.

The manner in which the production
of butter is being maintained is proba-
bly a feature of the markets just now.
The country is reported in excellent
condition for this time of the year and
the supply of milk, heavy as it has been
throughout the summer and early fall
still continues steady with the result
that the production of butter and
cheese, too, has not diminished as much
as was expected. While prices are quite
firm they are not as high as might have
been expected. It is a little difficult to
tell how long this will obtain, but be-
ginning of the end of the season is
looming into view, but a little later
than in other years. As pointed out in
the report from Montreal, the total pro-
duction of butter this year would have
been exceedingly heavy had all the
cream been used to that end, but as has
been pointed out previously, large quan-
tities were shipped across the border.

Supplies of first quality eggs are
much reduced and not only are the re-
ceipts falling off but the quality is far
below the standard. Dealers state that
they will soon have to draw from their
storage supplies to meet the demand.

Poultry is coming in frecl._v and is in
rood demand. Prices are slightly easier
in some instaneces.

Lard shows higher prices. Reports
from Chicago are to the effect that
higher prices are ruling and there has
been that influence on the home mar-
kets. In addition the demand is good

and the question of supply has entered”

into the situation.

The provision market is pretty firm
except for local conditions that may
exist in some places. On the whole
there 1s a good demand for the various
lines of pork.

MONTREAL.

Provisions.—Prices on some lines of
hams and bacons have been cut this
week, in order to ‘‘clean house,”” as the
dealers express it. Trade has been only
fair, and some of the lines show an
accumulation which had to be disposed
of. Since the reductions the packers
report a good increase in sales in these
particular lines and say also that busi-
ness has benefited generally by the cut.

Out-of-town buyers are laying in fall
supplies to a limited extent, and this
has helped general conditions.

Pure Lard—

DI DO ID. ..ot o005 sianenbans sane 015
tins, each 10 lbs., per Ib. S
“ “ " ‘ “" “ 8 o
“ w o w gm “ " 0
1 20 1be. net, per 1b.., =
’.u...lh.“n‘ 1bs. perlb... asse. 40
[ubs, 50 1. net, perlb............covveen vuns 0 15¢
RO TR DO ID. - < o0 sarannsnse Fhe 015
Com Lard—
xes, 50 1bs. m,£or 1b 013,
10-1b. tins, 60 1bs. 013
I 5. © “ 013
’tlh." Ili'lbt.no: b g :
« per
Palls, 1bs. gross, per 1b 013
Fube, 50 perib..... i
Tieroes, 376 Ibs., porIb.,........c00veuvs L

Pork—
E'}"ﬁm short cut mess, bbl. 3545 pieces .... gg %
s short cut back pork, bbl. 4565 pieces.. .... 29 00
Olear fat backs......... 29 00
Heavy flank wrk, bbl 21 00
Plate beef, 100 Ib bbis, 9 25
" " 18 00
- g " i ” w
Dry Meats—
Onntlwn. flanks, Ib g ul
0 154
e soes, 35 . spnrts, b 0186}
rge up B ses sravionoh
sizes, 18 to 35 Ibs., per Ib........... SRR T
e o e i o i
to , per +
out, rolled, 16 020
2 R 9 to 12 Lbs. 021
Breakfast bacen, boneless, per 1b. . 0 184
baoon, backs, per Ib.,. 8 10}
roll baocon, , short, per 1b. 17
1 9 25
.. 125 1800

Butter.—The market is firming per-
ceptibly and higher prices are expected
in the near future. Receipts still con-
tinue good, and this-in spite of the fact
that eream exportation has been execep-
tionally heavy this year. Just lately
the last of the Township boards, Cow-
ansville, elosed down, and unless some
change occurs before next year all, or
practically all, of their ecream will find
its way dcross the border as the rest
of the Townships’ eream is doing. There
is no doubt that this vear would have
been a record one in butter making had
not there heen this exportation. As it
is there is a much larger one than last
year.

Receipts for the season show this
quite plainly, being 349,727 packages,
as against 311,914 same season last
vear. For the week they also show an
increase, 9,516 packages as against 8,-
403 same week last year.
g:iwmlmrnmo
hcz':dn'mﬂf

Eggs.—The result of meetings held
here recently by prominent egg packers
will result in the forwarding in the
near future of a resolution to the gov-
ernment asking that it be made a pun-
ishable offence to place or offer for sale
rotten eggs. This is the culmination of
a season’s effort to improve the quality
of the average stock, which this year
has been unusually low. It is to le
hoped that the end will be accomplish-
ed, in part at least. Receipts for the
week are light, 2,495 cases, as against
3,470 same week last vear. and as a
result the price of new laids is up 2e.
For the season receipts are 166,602
cases, as against 170,857 same season
last year.

025 025§
023 023

No.1

Cheese.—Prices are being fairly well
maintained. and so far the receipts are
fairly well up to last year’s mark. This
is in spite of the increasing business of
exporting to the States. The Cowans-
ville board closing down shows to what
an extent it has spread in the Easterp
Townships. Farmers and other export-
ers are beginning to learn from exper-
ience, and are now getting the allow-

a5 ke

ance for overrun which formerly they
could not get from the U. S. importer.

Receipts for the week are 62,684
boxes as against 64,730 same week last
year. For the season they are 1,567,-
941 boxes as against 1,571,941 same
season last year.

01d cheese, larga

Honey.—There is little change in the
honey market this week. Buyers have
pretty well filled their requirements
and there is little movement. Prices
remain at the same old level.

Poultry.—Lower prices are looked for
in the next few days in poultry. The
reason is the large arrivals of all lines
coming in. Young turkeys particularly
are coming in, replacing the old, and
thus reducing prices. In spite of the
rapid growth of the supplies there has
continued a strong enough demand to
hold matters level so far, but the in-
crease from day to day is sure to have
its effect sooner or later.

Chiokens........ 016 017 Dacks . o0 018 0130
Foml...... ..ot 014 015 Tu;keyi ........ 02 021
TORONTO.

Provisions.—Lower prices in the live
and dressed hog market were felt dur-
ing the early part of this week, sup-
plies coming in rather freely. The re-
sult was a decline in those prices with
a slightly weakening tendency in other
lines. Lard was higher and has been
one of the high priced pork products all
summer. Higher prices in Chicago were
partially responsible for the local
change. The fact is that local market
conditions warranted the increase ac-
cording to dealers. The demand for
smﬁkod hams and bacon is keeping up
well.

mnhuhoou, R N R 1S 015
moked breakfast perlb 0

019
Bams, per b 018

ms, per
Cooked hams  ..... = 013’
Fresh shoulder hams sz B 39
Shoulder butts... 017 018
€ perlb sosz. 2
el .. ..... . 0204 022
g-wn- porki per bbl. .. 36 00 27 50
ort eut, per bbl.... 30 00 31 00
g Pl §'is o 158
o O Bakase 015‘0!6
com ds, per 1b..... 013 013}
Live hogs, at country poiuts .850 875
Live b L .90 9935
.................. 15 et D25

Butter.—The butter situation might
be termed a little “queer.” Some of
the dealers state that the supplies have
been coming in much more plentifully
than they expected and while prices as
a whole are firm still there is 5 slightly
easier feeling as the result. The pro-
duction of butter has kept up well and
while the season for lighter returns is
not far ahead still the farmers are hav-
ing a good season.

Per 1b.
Fresh creamery print ............c.00s .02 036
Farmers’ butter .02 €25
Dairy prints, oflolce... .02 033
No. 1 tubs or bexes. ..020 091
No. 3 tubs or boxes. . n19 02

Eggs.—According to local dealers
good fresh eggs are almost a thing of
the past. The shipments being receiv-
ed now are lsy no means heavy and the
quality could be a great deal better.
Reeent receipts have shown considerable
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waste. Prices as a result are firm and
are likely to be boosted at any
time. It will not be long now, under
these conditions, until it will be neces-
sary to fall back on the storage eggs.

018 019

Cheese—Production of cheese is deelin-
ing. Prices, locally are steady with a
normal demand.

New cheese — New twins...... 0124 012§
Large......... 0110124 Stiltons........ ... 04

Poultry.—Supplies continue to come
in liberally. As a result there is an
easier feeling in the price of hens. Tur-
keys are quoted slightly higher, partly
the result of reports from the country
that supplies are likely to be lighter
this year than usual. It is a little
early for these reports and nothing au-
thoritative has yet been received in
this regard.

chickens, live.............. »

Ib.live
. b., large, dressed

Turkeys, per 1b., ls .
BRI By B..co ok enss casosnsnsoossssss ans

Honey.—The honey market is steady
with prospects for improved conditions
when the fruit season is passed. Even
now there 1s a better volume of trade
with prices holding firmly.

honey, extracted, 801b. cans...... ...... 0104 0163
peae.eny w S0113013

. g
" * somb, oo 200 250
Buokwheat honey, Ib.... ... vovvie ceviirnies sens 007

Lard.—There is a good and growing
output of lard. Hogs and hog extracts
are firm in price and higher prices are
expected shortly.

. Sv‘lt!’) mmt: cases. .

51b. tins, 60-1b cases. .
10-1b. tins, 60-Ib. cases ..

. 10 00

-
o

. 9
$0-1b. tubs, each........... . 800
Compound, 30-1b. d_{:r pail 2%
3-1b. tins, . cases”. .. . &
5-1b. tins, §0-1b. cases. ... . 850
10-1b. tins, - g 40

-
]

50-1b. tubs, each......

Butter.—Butter is getting scarce and
the price is going up. It is believed
that a high market such as prevailed
last winter will rule again. Creamery
to-day is 28 cents to the merchant, and
a 25 cent market rules on No. 1 dairy.

Eggs.—The demand far surpasses the
supply and storage eggs are already
going at 26 cents. Stocks from the
east and Manitoba fresh are jobbing at
29 cents per dozen.

Cheese.—The cheese trade is excellent
and no change is reported on either
Ontarios or Manitobas.

Manitoba ll‘:fn‘ Ib ... 0113 Ontario twins, 1b
= twins, 1b... 012 “  large, Ib

Fred. Ross has purchased the grocery
and dry goods stock of Mr. Wildfang, at
Amberley, Ont.

Wm. N. Thompson, Hamilton, Ont.,
has purchased the business of J. D.
Wilson and is opening a grocery and
fish market at the corner of Locke and
York Streets. Mr. Thompson was man-
ager of the Duff Stores, Ltd., Hamil-
ton, until a couple of weeks ago.
‘W. N. Murdoch has been appointed
district organizer for the counties of
Kent, Essex and Lambton, and will eall
on all the merchants to do missionary
work on behalf of the Retail Merchants’
Association. E. M. Trowern, the Dom-
inion secretary, recently visited the
Stratford, Ont., branch of the Retail
Mero{:ants' Association on organization
work.

THE CANADIAN GROCER.

Success !

Breakfast Biscuits

A real biscuit novelty.
Welcomed wherever introduced.

Light, crisp, unsweetened and digestive—a highly
appreciated substitute for toast or rusk—excel-
lent with butter, cheese or preserve.

H. & P. ‘Breakfast Biscuits’ will not
only win you new customers,
but retain them.

Huntley & Palmers, Ltd.
Reading
Eng.

all-the-year-round

Huntley & Palmers

Anchor Brand Flour

is the power behind the cook: brings smiles and
gives each one the opportunity to ‘make good.’

Manfd. by Leitcr Bros. FLour MiLLs, Oak Lake, Man

20
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POWDER

We advise both Jobbers and Retailers to purchase these
goods in proper quantity to secure special trade discount. Price
list mailed promptly on application.

E. W. GILLETT CO. LTD., Toronto, Ont.

Bookkeeping Without Books ! Th e c OSt Of I.iving

Sixty Thousand merchants in all parts of Canada, the United
States and foreign lands are saving time, labor and money
in handling their credit accounts by the use of

The McCaskey Gravity Accoun! Register System Your customers w.ill SAVE
The Mchsk;v System, with One Writing and in one-fourth money’ and you WI" MAKE

or one-third of the time, accomplishes everything that is :

done by the use of day books, journals, ledgers, bills, state- munCY7 lf you puSh
ments, ete,, and in this way saves time, labor and money.
Let us refer you to some of our customers in your locality.

Information about the System is free, ,
DOMINION REGISTER CO., Limited C l ar k S

Manufacturers of Duplicating and Triplicating

Sales Books in all varieties.
99-104 Spadina Avenue - Toronto, Can. P 0 r k a n d B e a n S

e p; o e and the other Clark’s Meats.
4 §1 b, L, , Don’t let most of the money
; M/ i " = go to the butchers. Encourage

I

"' o | q its being spent with you.
Wy et .
B s Sl NIRRT Sl Your Jobber will supply you

Wm. Clark - Montreal

Manufacturer of High-Grade
Food Specialties

MADE IN CANADA
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THE CANADIAN GROCER.

All the year round

Mott’s

“Diamond” and “Elite”
brands of

Chocolate

the grocer’ ready sellers. Unif quality

EVERY JOBBER SELLS THEM

John P. Mott & Co.
Halitax, N.S.

SELLING AQENTS:

J. A, Tayler R. 8. Meindoe Jos. K. Huxiey Arthur Nelsan
Montreal Teronto Winnl v

Arthur M. Loueks
Ottawa

L

R. Q. l“llnv‘&.ln-:’

Make a note of the brand—Y & S—on our
Pepsin Gum. This brand—Y & S—has been
used by us and our antecedents for forty years
on the best known stick licorice in the United
States and Canada. It means just as high
quality when used on our chewing gum. Four
flavors : Licorice, Peppermint, Wintergreen
and Spearmint. Each piece wrapped singly,
5 pieces to package, 20 packages to box.
Order a trial box, assorted, if required, from
your jobber.

National Licorice Co.
MONTREAL

COOD BISCUIT CONDITION

is as indispensable to your trade
as good biscuit quality.

Carr & 0o’s Carlisle Biscuits

enjoy & world-wide reputation not
only for quality, but also for the
fresh condition in which they in-
variably reach you. Aren't these
the kind to handle ?

Order from
nearest agent

Garr & Go.

CARLISLE,

NELSON'S

POWDERED GELATINE

is a perfectly pure Gelatine in powder form,
ready for immediate wuse, without soaking.

NELSON'S

Gelatine and Liquorice

LOZENGES

Should be in your confectionery department.

G. NELSON, DALE & CO., Ltd.
EMSOOTE MILLS, WARWIOK, RNGLAND
R T
Wt o & Gearel b6 hor {300 Komirnt.

Ashiey, Winnipeg.
Gee. A. Btons, 34 Illl.:' Court Bulldings, Vaseouver, B.C.
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Big Flour Contracts will Soon be Signed Up

Bakers Either Buying or Negotiating for Flour Supplies —
Canadian Export Wheat Trade Has Not Decreased Much —
Good Demand for Heavier Cereals, Such as Rolled Oats and
Rolled Wheat—Cornmeal Quoted at Higher Price—Canadian
Wheat Collecting at Big Markets.

There has not been much change in
the flour market during the past week.
Prices of wheat have been declining and
with the bearish tendency in wheat
there was a similar action in flour, al-
though not noticed to the same extent.
Some prominent dealers are holding off
waiting for lower prices which they ex-
pect will be realized. There is consid-
erable trade passing according to some
of the mills and contracts with bakers
are being made or are negotiated
throughout the country. Canadian ex-
port trade has not amounted to much
as yet and there has not been the in-
fluence behind the market necessary to
enliven trade.

Prices have been holding pretty firm,
although Ontario wheat is down, but
Manitoba wheat has not changed suffi-
ciently to put it in competition with
other export markets. The world's
shipments of wheat last week totalled
14,544,000 bushels, as compared with
15,360,000 bushels of the previous week,
and 13,360,000 bushels of the same week
a year ago. Of this Russia had 5,600,-
000 bushels and the Danubian provinces
nearly three million bushels. America
was in third position with a small fig-
ure compared with Russia’s and Argen-
tine was close behind America. The
world’s export shipments show liberal
contributions from the large wheat dis-
tricts of Europe, while in America sup-
plies are congesting at the leading mar-
ket centres.

The holding game that has been play-
ed so far by Canadian and U. S. farm-
ers is hkely to be continued for some
time. As pointed out before, reduced
prices are practically necessary before
the export trade amounts to anything
and it is not until after that business
is expected to amount to anything. At
present, in some respects the market is
lethargic. It is true that the mills are
fairly busy according to the state-
ments from the millers, but there are
others who are not at all satisfied with
the condition of affairs. It is these who
say lower priees are to be expected,
and that even now some mills are quite
willing to cut prices in order to bolster
their trade. The market is difficult to
judge with any degree of accuracy, but
opinion seems to be in the majority for
even easier prices just now.

MONTREAL.

Flour.—Spot stocks of flour show a
decided increase over the corresponding
week last year. Demand keeps fair for
small lots, buyers seeming to be con-
tent to fill their immediate require-
ments. For export there is a stronger
demand, though it is not what might
be expected at this season. Prices are
fairly well maintained. There seems to
be somewhat of an unsettled condition
in winter wheat grades, Ontario millers
bemg quoted at two or three different
pnces

Rolled Oats.—Owing to the weak
state of the corn market, there has
been a 20c decline in bolted cornmeal.
It is stated that even at the present
level there is a strong likelihood of a
further decline in the near future. In
oatmeals the market is fairly firm, and
there is a fair trade passing, though
luyers seem to be fairly well supplied.

Bolud cornmeal, 100-
Rolled bncl 90 l?:.a

Flour.—Millers report good business
and a strong demand for flour. There
are indications of purchases from bak-
ers throughout the country although it
is not thought that many contracts
have been signed up yet. Prices re-
main unchanged but there is a feeling
that a reduction may be made at any
time.

Manitobs Wheat.
1st Patent, in car lots
Patent, in car lots....
Strong bakers, in car lots.
Feed flour, in car lots

520
Cereals.—There is an increased busi-
ness in rolled oats and rolled wheat re-
sulting from the return to the heavier
cereals. There is not much change
since last week in this market and
prices remain the same.
Rolledo.u small lots, 90 1b. sacks .
25 to carlote

Began Business

on $50 Capital
and then Failed

John Sansum, a grocer at Rochdale,
Eng., recently failed and the causes of
his undoing are assigned to bad trade
due to slackness in the cotton industry,
insufficient capital, and keen competition,
For 13 years he was engaged as a mana-
ger of a grocery store and in 1901 open-
ed a business for himself. He had not
more than $10 capital, but his wife lent
him $40 with which he purchased fix-
tures. He stocked his store with goods
bought on eredit. Liabilities steadily ac-
cumulated all the time Sansum was in
business. He estimated his gross profits
during the last three years at $340, $210
and $130 respectively. He had never
taken more than five dollars a week out
of the business for his personal expenses.

WESTERN CANADA NOTES.
The Kensington Stores Co., have op-
ened a grocery business at St. James,
Man.
H. E. Maycock, grocer, Melita, Man.,
has sold to V. C. Farron and B. Ridge-
way. -

49

Biscuit Quality

is no less a matter of purity
of materials and of skill and
care in mixing and baking,
than of the way in which the
biscuits are packed.

Your absolute guarantee
against soggy conditions is to
sell exclusively—

MOONEY S
' PERFECTION

L mw

< 1' MOONEY BISCUIT & CANDY. Co
STRA'FURD CANADA

mmmrnr
This is the kind that always
reaches you in the same crisp
and fresh condition as itleaves
our oven,

Your cracker business will
be booming this summer if
you are selling

MOONEY'’S

Order to-day

The
MOONEY BISCUIT
& CANDY CO., LTD.

Stratford and Winnipeg

J. H. Notter & Co., general merchants,
Grenfell, Sask., have sold to Deacon &
Jones,

Meikle & Homer, general merchants,
Morden, Man., are succeeded by H.
Meikle,

W. C. Galbraith,
Roseils, Sask.,
Dennison,

Longden & Hunt, grocers, Birnie,
Man., are adding general lines to their
business.

Larkin & Burge, grocers, Winnipeg,
have sold to the Bon Ton Confectionery
Co.

S. D. B. Stephenson, general merchant,
Leslie, Sask., has been succeeded by J.
A. Cockreill.

The Manitoba Co-operative Associa-
tion, Ltd., Winnipeg, dealers in grocer-
ies, ete., have sold to W. J. Hunter.

general merchant,
is succeeded by Angus
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VALENCIA
RAISINS

You will find the raisins packed by Mahiques, Domenech & Co.,
Denia, Spain, to be of a consistently reliable quality. Their
well-known brands are:
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Beaver Brand—Special Fancy Quality.
W. Abel Brand—Of Standard Quality.

SPECIFY “BEAVER’ For Fancy QuaLity.
“W. ABEL" For Stanparp QuaLITy.
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Josk secaLerva | TABLE
MALAGA, SPAIN RAISIN S

This packer's name on any style package of Malaga Table
Raisins (or Blue Fruit) is a guarantee that the contents are
fully equal in every respect to the grade and quality specified
on the outside of the box. You cannot go wrong in ordering
and featuring Segalerva’'s Malaga Table Raisins.

PRICES MAY BE OBTAINED FROM
YOUR WHOLESALER.

oA

L

710 i

Rose @Léf!amme

Montreal - Toronto
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Five Roses Nlakes

Your Sales Stick

HIS, Brother Grocer, we hold to be the essence of all Suc-
cessful Salesmanship over your counter.

That To-morrow’s dividends can only come from To-day's
investment.

That it is not enough to collect To-day’s profits, if your competitor
is collecting To-morrow’s good-will.

If, after many years of sweating and straining, you have acquired
a cashable reputation—

And falling victim to the ready wiles of a cajoling salesman you
are at last induced to stock a faulty flour, which keeps coming back
almost as fast as it is sent out—

You are no longer making the Sales that Stick, the only Worth
\While Sales; you are living on past reputation. shrinking in value
with every sack delivered.

Gradually weakening in weight, your personal recommendation un-
der the burden of repeated housewifely disappointment and dis-
illusion.

For every flour defect in baking contributes in driving away not
only actual custom, but the future profits possible from the slow
seepage of satisfaction from a pleased housewife to Mrs. Nextdoor
Neighbor.

Only one man on earth finds profit in driving away customers—
but YOU are not in the “cab driving” business.

The sales that stick are the quality sales, and there are the FIVE
ROSES sales. -

One of the few, the very few good flours, giving Genuine Satisfac-
tion to pastry cooks and bread bakers, a 2 in 1 flour, having in each
sack the germ of a re-order.

Saving you the trouble of studying many brands, taking up less store
room, tying up less capital, increasing the turnover.

But, Brother Grocer, mere intent to sell FIVE ROSES brings
no income.

You must actually stock FIVE ROSES, push FIVE ROSES, sell
FIVE ROSES.

You get To-day’s profits, To-morrow’s good-will.
Get both, Brother Grocer.
Sell FIVE ROSES now.

LAKE OF THE WOODS MILLING CO., LTD., MONTREAL

Branch offices in Twelve Cities

B e el e ———
FIVE ROSES FLOUR

To-day’s Profits " To-morrow’s Goodwill
51
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“BORDO”

“The Chocolate with the

flavor that’s different.”

Well might the readers of ad-
vertisements be mystified—wheth-
er to choose this or that brand of
Chocolate; fortunately there is the
famous ‘‘Bordo’’ about which no
doubt as to the quality and unique
flavor has ever existed.

Brands may come, and brands
may go, but the ‘‘Bordo’’ Choeco

late pursues its way serenely with
an unbroken reeord, and inecreas-
ing suceess.

When nature has produced finer
ingredients, when workmen have
acquired more skill, when science
has inaugurated greater eleanli-
ness, then, and only then, will
‘“Bordo’’ be equalled in richness,
flavor and quality.

Others have been convinced, and
profited by it. Others have pur-
chased small quantities, and in-
creased their orders with increas-
ed demands,

A sample won’t cost you any-
thing, and may be the means of
putting a big seller in your line.

Write to-day. Not to-morrow.

The Montreal Biscuit Go.
.
MONTREAL

““The House of High Quality ”

ments of all Pure Food Laws.

Walter Baker & Co., Limited

Establishet: 1780, Dorohester, Mass.
Branoh House, 86 St. Peter 8t.

52 Highest Awards In Europe and America

WALTER BAKER & CO0.'S

CHOCOLATE

Our Cocoa and Chocolate
preparations are AB-
SOLUTELY PUuRrREe—free
from coloring matter,
chemical solvents, or
J adulterants of any kind,
and are therefore in full
conformity to the require-

) MONTREAL, CANADA

SUCHARD’S COCOA

This is the season to push SUCHARD'S

COCOA. From now on Cocoa will be in

demand daily. It pays to sell the best. We

guarantee Suchard’'s Cocoa against all other

makes. Delicious in flavor. Prices just right

FRANK L. BENEDICT & CO., Montreal
Agents

MAPLE SYRUP:

Maple Leaf Brand

is the Standard the world over.

CANADA MAPLE EXCHANGE
Montreal

8% St. Lawrence St.

Popular Prices. Write for Samples

THE HODGSON GUM CO.

MONTREAL
Makers of High Class Gums at

and Quotations.
‘We make special brands to order.

W. H. ESCOTT

MANITOBA =ne SASKATCHEWAN

WHOLESALE

Grocery Broker

141 BANNATYNE AVENUE

WINNIPEG

COVERING

OCORRESPONDENCE SOLICITED

Your
Wholesaler

is always glad to
have your order
for Fels-Naptha
soap; he has no
other business
than delivering
and billing.

Oflaundrysoaps
Fels Naptha is
a standard; in
fact “the” stand-

ard.

MAPLEINE

(Maple Flavor)

This is a strictly high-grade
maple flavor, made of absolute-
ly pure materials, and possesses
the genuine rich flavor of the
maple,

Oneounceof Mapleine makes
a gallon of delicious syrup.
For manufacturing purposes it
is positively unexcelled.

Send for Free Sample

Frederick € Robson
& Co.

26 Front St E., Toromg,
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THE CANADIAN GROCER

FACTS ABOUT
ADVERTISING

By The Advertising Manager

“The relationship of advertising to
salesmanship is the closest relation-
ship known—closer than friends; clos-
er than a team under single yoke;
closer than brothers; closer than a
man and wife, as there can be no
separation or divorce; all salesman-
ship is part advertising, and all adver-
tising is part salesmanship.”

The above comes from Hugh
Chalmers, regarded as the greatest
salesmanager of his day.

He drew a salary of $75.000 a vear
in that capacity, until he went into
business for himself.

What he says about the relation of
advertising to salesmanship should be
of interest. And it is.

The manufacturer of a grocery
line told the writer not long ago that
the reading and studying of Hugh
Chalmers’ article on this subject had
been worth a good deal to him.

Here are a few extracts selected
from it:—

“Salesmanship and advertising—
each is a power alone, but combine
them, and you have the greatest bus-
iness-producing power known.”

“Every advertisement is a sales-
man; every salesman is an advertise-
ment. Advertising is salesmanship
plus publicity. Salesmanship is ad-
vertising plus getting the order sign-
ed.”

“Advertising and salesmanship are
alike in that in both you are trying
to influence the human mind—trying
to teach people to believe in you and
vour goods.”

“The whole business world rests
on a foundation of confidence.

“If a man has confidence in you,
you can sell him.”

“Now the greatest builder of con-
fidlence is publicity—advertising.

“Unless you know a man well, you
haven't confidence in him.

“Unless you know a business house
well, you haven't confidence in that
house. Advertising gives your prob-
able customers knowledge about you
and your goods, and knowledge is
absolutely essential to confidence.”

Dig advertising looks like big
sales; it makes people familiar with
you: it unconsciously creates confid-
ence.”

“The object of salesmanship and
advertising is to teach probable cus-
tomers to believe in vou and your

1
g00as,

“But advertising conducts a pub-
lic school, while salesmanship gives
individual lessons.”

“1 once learned a valuable lesson
from a School of Expression. The
first thing the teacher told me was
that I had to have an object in mind
when T was addressing an audience.
He said ‘Now what is your object?
Why are you going to talk to them?
Without a definite object in mind,
you will never make any impression.””

“If you are going to write an ad-
vertisement, what is the object of it?"”

“T have been in the manufacturing
business nearly all my life, and it
took me some time to figure out that
it is much easier to make things than
it is to sell them.

“In one case you deal -mostly with
machinery and metals, while in the

other you deal entirely with the hu-
man mind.

“When you get to the selling side
you deal with humanity. Humanity
thinks. It has feelings. It has sen-
sations, decisions, prejudices. It
changes its mind.”

“A sale does not take place in a
man’s pocket, or in his pocket-book,
or his check-book.

“A sale takes place first in a man's
mind.

“In order to make a sale you must
convince a man's mind.”

The great point for readers of this
article to absorb is that every sale
must first take place in the buver's
mind.

Advertising in The Canadian Groc-
er performs actual selling work. be-
cause it is read by the dealer at a
time selected by himself to study the
arguments of the firms that want to
sell him goods—at a time when he
is open-minded and willing to have
his attention drawn to worthy articles
of the kind that he makes his living
by handling or using.

That's the time the good adve:rtiser
with merchandise of merit makes an
impression on the dealer’s mind thatZg

paves the way to the sale his traveler’s
£ il
makes. > i

S

Omne illustration of how advertis--2
ing in The Grocer and its advertisers’
salesmen work together everv week
in the vear.

As Hugh Chalmers says, “The re-
lationship of advertising to salesman-
ship is the closest relationship known.”
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" “Sweet and full flavored.

Late varieties of

PEACHES
Pears and Plums
APPLES

Sweet Potatoes,
Oranges, Lemons,
Bananas

FULL LINES IMPORTED FRUITS

McWILLIAM

I\ (S E

EVERIS

25-27 CHURCH ST. TORONTO
are Largest Receivers
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Extra Fancy

TRACUZZI, Packe:

\DI AN GROCER

Large %antmes of Grapes on the Market Now

Are Being Sold at Low Prices—Grapes are Now &t 'l'hexr Best
—Pears and Peaches Begin to Decline—Successful Shipment of
Peaches to English Markets Indicates the Vast Field That
May be Opened up to Canadian Fruit Growers — Cranberries

and Quince are New to the Market—Better Feeling for Oranges
and Lemons.

The fruit arriving on the market now
is of the autumn nature, and in a gen-
eral sense the market is not as brisk
as it was some wecks ago. Grapes
are probably holding first place just
now as they are arriving in large quan-
tities, but there is also keen interest in
apples, although the supply is not the
most abundant. Peaches and pears are
still passing freely, but not to the same
extent as a short time back. The fact
is that they have reached their highest
point and will soon be on the decline
(Cantaloupes are still offered, but in
limited quantities. Their days are
numltered too. Cranberries are coming
in freely. They appear to be of good
quality and should bring good sales.
The fall trade in fruit is brisk and alto-
gether a good volume is passing.

Vegetables are steady with tomatoes
a little firmer. The erop has not been
as heavy as as the average crop, but
the vield has not been encouraging. The
fruit market in Toronto will likely be
vacated in a few weeks.

Early Crawford peaches and plums are
about over and toward the end the price
of plums stiffened. Some of the plums
were shipped too green this year and
the same may be said of some of the
grapes that have been received.

MONTREAL.

Green Fruits.—Plums, peaches, grapes
and cranberries show a decided decline
in prices this week. Plentiful arrivals
account for these changes. This 1s par-
ticularly so in plums, the market being
heavily supplied.

Cranberries are commencing to arrive
in large quantities and dealers are sell-
inzg present stocks at a loss to make
room for the new.

Apples present the only strong feature
of the market. They are not only high-
er in price, but are being eagerly
snapped up, and buyers say they cannot
obtain anywhere enough.

Apples, bbl. ..... 300 500 Oranges—
lbnlnn crated, Californis, 1ate
bupch ......... 200 225 Valenciss...... 400 500

Cranberries, bbl.10 00 H 00 Pineapples—

Cocoannta, bags. 42 Floridas, case... .... 5 50

Grapes, Delaware Plums, crate.... 200 225
Plumu, Quehoc 045 050
Peaches......... 075 160
Pears, bbl. ...... 7 00 10 00

Vegetables.—Celery and tomatoes are
in brisk demand, and supplies are far
from being what they should. As a resnlt
prices of both have gone up. Otherwise
the vegetable market is but little
changed from the position last week.
Prices are fairly firm, and trade just
medium. »

Lettuce—
Montreal, doz.... 0 40
T IR 100
Onions—

Spanish, cases.. ....
Potatoes, bbl
P

-

2582 B8

Com, doz....... L 008
Cucumbers, bkt. 0 35
Garlic, 2 bunches ....

Green Peppers,
BB . sis .0000s soos

Leeks, doz ...... ....

coo~ cocoo~
22 RB5E 328888
]
-]
5
=l

Rpinach, bhl .... ....
Tomatoes, box.. 100

Turnips, new, 5
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TORONTO.

Green Fruits.—The bulk of the pre-
sent trade is largely confined to pears,
peaches and grapes with most of the
business centreing upon the latter. There
are signs of decline on the market, on
the whole, arising from the faect that
the season of heaviest production is
quickly passing. Grapes are coming
freely just now and are passing out just
as rapidly with the price varying some-
what. From reports received this sup-
ply is expected to continue for some
time as the crop has been fairly large.
Peaches are not quite as plentiful as
they were but there is still a fairly
large business being done yet. Cana-
dian pears are coming rather freely and
are selling at from 30 cents to $1 a
basket, according to quality. Canta-
loupes are still to be had and water-
melons too. Cranberries are a little
easier this week and several large con-
signments have been received by local
houses. Apples are firmer on account
of crop shortage, but there is a good
demand now with hardly enough stocks
to meet it. The lemon market is g lit-
tle stronger with the demand slightly
improved and prospects being for the
late arrival of the new erop. Quince
are new to the market just now and
are selling at from 50 to 75 cents a
basket. There is a better feeling in re-
gard to oranges and a good stock is
expected with the first arrivals of the
new Floridas.

Apples, bblL.... 300 4 00
Apples, Cana-

dian, basket.. 0 30 0 45
Apples, St. Law-

rence, basket. 0 50 0 65
Bananas........ 150 200
C:(:xuloupeo C.nndi-no

Coconnuts, sack 4
Cranberries, bbl 8

.07
Grape — [ umu basket.. 0 50
Californis...... 375 475 lwrmelon,u 0

Vegetables.—The local vegetable mar-
ket is steady with tomatoes still re-
taining a prominent place. They are
still coming rather freely with the price
slightly firmer. Sweet potatoes are in
good demand. The rest of the market
is about normal with trade well divid-
ed. Celery, cabbage, ecarrots, ete., are
all being asked for steadily, but there
is no special feature to the market.

Beetas, doz Ontario. . 100
Beans, wax, pe Domestic. . 0 40
11qt. bule'. Potatoes, Onta-
Oabbage, rio, new, bag. 075 0 80
Canadian Bweet, bbl...... 350 400
C;i"‘o,:"d On: Parsley, per doz .
Onullﬂnwer BE- 0TS DR TR e
Celery, dozen .. .... Mllhcl. doz... .... 035
Cucumbers, bas 0 20 Red pepper ........ 075
Egg vhn!. 11qt. Caian
(‘-harkini """""" 11qt. hllkc'. ‘035 04
Lettuce, o na- Tomatoes, Cn
dian,head. ... basket 1 1030 040
Onions— Newtumipn.p r
Spanish, large.. 225 50 11qt. basket. .... 050

Fresh
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Apples—
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WINNIPEG.

Fresh Fruits.—Abundance of high-
class apples are on the market just now
and all are moving well. Cantaloupes
and Crawford peaches are off and grapes
have taken their place. Prices are fair-
ly high and present quotations on
apples will not last long.

Apples— Grapes, Ont., basket
B.C. Wealchy........ 22 Grapes, Cal., case,...

Ontario, No. 1, brl 510
Onuno No. 2, brl.. 45

1%
.28 l’lums Peach, bx..
090

\'egetablcs.—The consumption con-
tinues enormous and prices are go-
ing up. Second crop lettuce is
on the market at a reduced figure. Cu-
cumbers have advanced 40 cents, while
potatoes are down 15 cents.

Butter beans. 1b. Onions, im-
g.{m doz. fs5s 025 ported
abbage, new, 1b ...
(e]ery dos.. oiall Potatoes, new,bs ....
Cucumbers, doz Parsley, per doz. .... 025
Lettuce, doz. sosn B Radish, dozen
Mint, Go%. ...o.v o000
Onions, green, Tomatoes, Ont.,
per dozen..... .... basket

THE CANADIAN GROCER

FANCY APPLES

: = "..We have arriving this week a car of :
@ L ]
California Box Apples
Consisting of Red Pearmains, Gravensteins, Johnathans, etc.

All red fruit packed four tiers to box.
This is the first car imported into Canada.

The Fancy Trade will appreciate something uniformly good and will get it in this pack.

New Figs, New Raisins,Cranberries and Sweet Potatoes

WHITE (& CO., Limited

Fancy Fruits TORONTO

GRAPES

: FULLY MATURED
Concord, Niagara, Rogers
LARGE SUPPLY. PRICES LOW

PEACHES

Late Crawford, Elberta

PEARS

Late Canning Varieties

YOUR FALL FAIR ORDERS SOLICITED

Wire, phone or mail your orders to

Stevens & Soloman
Growers and “lmﬂ of
CANADIAN FRUITS
Phenes 1990 and 2700

HAMILTON, - . .

FRESH ARRIVALS

THIS WEEK
Fancy Cape Cod Cranberries

in barrels.

Fancy Sweet Potatoes

in barrels.

ARAM HAMPERZUM
Celebrated Camel Brand Fancy
Layer Figs.

HUGH WALKER & SON

(Established 1861) GUELPH, ONTARIO

Follow this—your trade will stick:

New crop will arrive in a few days.

WM. HILLS, Jr.
IMPORTER - NEW YORK

Coming right down to brass tacks,

‘* Where Only the Best is

‘“‘Monogram ”’
“ Camel ”’ Package Hallowis

this is the motto you want in your store:

Good Enough ”

Hang this sign right over our

““ Camel”

Once a customer, always a customer.

Fard Dates

Your wholesaler may not have them in stock now, but have him book your order

from first arrivals. Do not accept any other brands, insist on having only ours. Remember ‘““Monogram’’ and ‘‘Camel.”’

W. B. STRINGER
SALES AGENT - TORONTO
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THE CANADIAN GROCER

Facts About Fish

2
>

200K Ulkiches of 0 Mapoited from the Coast

Dogfish Interfere With Fishing and are Responsible to a Large
Extent for the Conditions Now Prevailing— Supplies So Short
That Higher Prices are Expected to Rule—Interior Markets
Feel the Effects of Short Supplies—Oysters are in Better De-
mand as Fall Season Begins to Open Out.

Reports from the Labrador fishing
grounds say that the export of this year
will be only about one-third that of last
vear. This means a very serious condi-
tion of affairs for the natives there, as
it is upon the fish industry that most of
them live. The catech is reported to be
the smallest in their history. The figures
are 50,000 quintals as against 160,000
last year. ;

In New Brunswick and Nova Seotia
the conditions are not quite so bad,
though there has been a short seasoa,
and a lighter cateh than usual. The
causes for this have been mainly twa,
the prevalence of dog fish, and the sev-
ere storms prevailing. As an instanee of
the former one fisherman reports taking
only nine haddoek and over two thon-
sand dogfish off a 4500 hook trawl.

The mackerel season is the smallest
on record, however one redeeming fea-
ture is that the salmon eateh has been
about normal. All groundfish have been
scarce. The general result of these con-
ditions is to firm up the market for most
of the standard lines.

QUEBEC.

Montreal, Oet. 6.—There is a seareity
of halibut this week. though as yet
prices have not been affected. Fresh
cod are also reported scaree, resulting in
an inereased demand for the frozen arti-
cle. Brook trout season is elosed.

Stormy weather still prevails on the
coast and the dogfish depredations are
even worse than last week.

Haddies, bloaters, and kippers are
arriving, but so far in small quantity
owing to the stormy weather. Trade in
general shows briskness, and the season
promises to be a good one,

FRESH

ocs Fresh Lab'dor. salmon 0 16
007 hitefish. o1
006
015
. 004
013
010
018
013
012

Green cod, No. 1, 6 00
. SRS, 14 00
Labrader hest - L
Labrador ses 5
e & <
Labrador 200
balf bbls........... 001§
No. 1 mackerel, pail. . ; g
No. 1 pollock. 'lm'" 00 Holland h X 3%
Scotia herrings, bbl soo o o Ee'g o%
SMOKED
Bloaters, 3 DRI o5 56555 sonsinnnsine, mieh
R .t i
aonole- hnddiecw.d: ........ 00
erring, new smok box... 015
llypnﬂ herring, per g: small 12
Kippered herring, per box, large...................... 150

PREPARED FISH
Boneless cod, in blocks or packages. per Ib......5), 6§ and 7

Pure mixed boneless fish, blocks and pac! l(-grs lh 0 05 008
Shredded cod, perlb ..... 015
Bkinless cod, 100 Ib. oase. .. ... o . BM0

Dried cod, medium, 100 Ib. drum . 70
Dried cod, large, bundles. . .. ... 6 00
Dried cod. medium. bundles. . 5 50
Dried haddock, medium, bundle.. . 680

NEW BRUNSWICK.

John. N.B., Oet 5, 1910. — The
scarcity of fish of all kinds continues
and the sitnation is, if possible, worse
than at last report. Some cod and had-
dock eame in about the latter part of
the week and some fine large mackerel
were received, but otherwise the mar-
ket has been almost bare. Mackerel are
quoted at 30 and 35 eents each. In
other lines the prices are unchanged.
Sardines were schooling in St. Andrew’s
Bay and along the coast of Charlotie
county last week and the fishermen
made good hauls. Dogfish have been
giving a lot of trouble lately, in some
instanees fishing had to be abandoned
for a time until the pests went
away, while some of the fishermen turn-
ed to and fiched for the dogfish speecially
and made it a paying proposition by sell-
ing the catches to the reduction works.
Large shipments of clams have becn
sent out from Dighy recently.

The herring fishing in the bay this
vear is a total failure, and this means
no smoked fish, as even the small her-
ring and scale herring are scarce. The
cateh of fish for salting has been fair
but the demand for export has been so
great that the prices locally are higher
than usual. The failure of the Labra-

56

dor and Newfoundland fisheries is said
to be responsible for the increased ex-
port demand.

Frozen—
Mackerel, perlb.....

03} on
06 dem.wlb . 0%0
o Shed, each .. . 0%
gg Bmdllh.porlb o ML )
la loh-un.ldm.llb
0 . 170017 50
008 dox’llh

. 1150120

ONTARIO.

Toronto, Oet. 6.—There is a firm tone
to the local fish market, The faet is
that supplies of fresh fish are none too
plentiful aceording to some of the large
dealers. Short catches on the eastern
coast are felt here and this eurtailment
of supplies in the face of a good de-
mand gives the market a firmness that
will hold unless the situation is relieved
to some extent. The demand for oysters
lias improved and business is noticeahly
better.

FRESH OAUGHT FISH

Yellow pickerel . o1l
cod 008

007

0w

FROZEN LAKE FISH

.00 Pan frozen whitefish.. 0 10

00 Gold eyes.... ........ 006
OCEAN FISH (FROZEN)

Herring, per 100........ 200

240
oneless Digbys, box 1 00 I s i v s '312
Codfish, Bluenose, “ 1 40 Oysters, selects, gal... 1 86
Codlunk.p.r B iass om Oysters, standard, gal. 1 69
on toast, per 1b.. 0 06

WINDSOR SALT

CAR LOTS OR LESS. Prompt shipments
Write us for prices. Phene order our expense

TORONTO SALT WORKS
TORONTO, ONT. Gumo. J. Orirr, MANAGER

Lemon Bros.

Owen Sound, Ont., and Sault Ste. Marie
Wholesale FRUIT, FISH and PRODUCE
Commission Merchants, and
Dealers in HIDES, WOOL and RAW FURS

Dried Apples

Shipments Selicited
Settiements Prempt

W.A. GIBB COMPANY
HAMILTON
JAMES SOMERVILLE Manager

Nighest prioe pald for

DRIED APPLES
0. E. ROBINSON & CO.

ESTABLISHED 188¢

ingersoll - Ontario

Weuld you like our Weekly Cireular?

4
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THE CANADIAN GROCER
Ocean Brand , ALSO

Kippers Boutilier’s
Smoked Fillets

Canada
Strip Boneless Cod

Ocean Brand
Bloaters

Ocean Brand Special July
Finnan Haddies Fat Salt Herring

The primest fresh fish only is used, and it is
treated in the most sanitary and up-to-date
fish-curing plant on the Atlantic Coast.

Ask you wholesale house for these lines or
WRITE US DIRECT.

The Halifax Cold Storage Co., Limited

45 Willlam Street (Selling Branch) MONTREAL

A Bigder Oyster Trade

is the invariable result of selling “Coast Sealed” Oysters.

That's because “Coast Sealed” Oysters are the cleanest,
fattest, best flavored oysters you can get.

1

“Coast Sealed” Oysters

are northern grown on our own grounds, and are all over
four years old before being opened.

They are packed as soon as opened, right at the sea-coast
where they have been grown, placed in a container,
SEALED and shipped to you ABSOLUTELY FRESH.

Their appearance in your Coast-Sealed Display Cabinet is
amazingly inviting—they are so CLEAN and FREE from
all foreign substances. And the vacuum construction of
the “Coast Sealed” Cabinet keeps your stock perfectly
fresh until the last pint is sold. ;

WRITE US FOR PRICE QUOTATIONS

Connecticut Qyster Company

88 COLBORNE STREET HEAD OFFICE:
TORONTO MILFORD, CONN
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BRITISH COLUMBIA.

Vancouver, October 6.—A big supply
of halibut arrived this week. The Man-
hattan came in with 170,000 pounds, the
Kingfisher with 150,000, and on Thurs-
day, the New England brought 120,000.
These were all canght in Alaskan waters,
Prices remain the same.
Codfish, perlb.. ....

Halibut, perlb.. :
Herring, pr. Ib.. ....

Salmon, fresh... .... 0 8
Salmon, cohoes, each 0 3)
Smelts, per Ib.. .... 003

NOVA SCOTIA.

Halifax, N.S.,, Oet. 6.—There is a
marked seareity of fresh fish on the local
market at the present time. Usually at
this season of the year the receipts are
heavy. but bad weather and the dogfish
pest have played havoe with the ecatch.
During the week some mackerel struck
in along the coast, and the few fish
taken found a ready sale. Fresh mack-
erel are in heavy demand, both
leeally and in the U. S. markets. The
mackerel sold for twenty cents a piece.
The receipts of dry fish from home ports
during the past week were quite heavy.
They include 15,000 quintals of eod. 1,000
quintals of haddock, and 1,000 quintals
of creen fish.

Advices from the European markets
show that prices rule firm for cod and
haddock. A fairly brisk demand for
pickled fish and smoked fish is reported
from several of the West India Islands.

Few canned lobsters are arriving here
from the outports, and the shipments
are unusually light. For reliable packs
the markets generally favor the ship-
pers this season.

While prices remain steady at the
present time, some of the dealers are of
the opinion that there will be an ad-
vanee, as the eateh and the eonditions of
the markets favor it.

MANITOEBA.

Winnipeg, Oct. 6—The trade is active
in all lines of fish quoted below. Hali-
but and whitefish are greatly in demand
and the present long sustained prices
may advance. Jobbers are endeavoring
to secure some live lobsters as there is a
small demand for them at present.

FRESH
DI i s ssiass susn D Whitefish....... .... 00)
Salmon, B.C, voe B3 Halibut.... ee 009
Sturgeon ....... oo B3 BES.....o soone bird 007
Trout, Lake.... .... 011
FROZEN
OBl ....... coeo 007 Smelts, 10.1b bxs..... 010
Haddock ....... .... 00 Whitefish ...... .... 009
Halibut........ .... 009
SMOKED
Bloaters, large, Bodlins....ocr0 ioie 0c8
per box 60s... .... 150 Gold Eyes...... .... 045
SHELL FISH
Shell Oysters, Oysters, bulk,
B coocossess svos 18 00 AR vose sans 2915

A new general store has been opened
at Holden, Alta., under the name of the
Holden Trading Co.

The Horse Shoe Trading Co., general
merchants, Wetaskiwin, Alta., have been
succeeded by G. F. Selund.

THE CANADIAN GROCER

History of the Frog and its Commercial Value

Frog-Eater was Once Used as Term of Contempt — Evolution
From Egg, to Tadpole, to Frog Baffles Scientists — Voracious
‘When Hungry—How it is Captured.

By J. A. Paulhus.

““Frog eaters,”’ with the aceent on the
““frog’’ was the epithet used as a term
of contempt in speaking of the French
people of the old country many years
ago. In those days it was considered
almost as bad to eat frogs-legs as it
would be to eat serpents or toads. To-
day that same term ‘‘frog eaters’’ could
be applied with aceuracy to almost every
race and particularly to the Canadian
and United States peoples.

We are in truth a population of froz
eaters. And does any one blame us?
[ appeal to any epieurean who has tastad
the delieate flavor of frogs’ legs, well pre-
pared and seasoned by a chef of ability,
and T know the verdiet will be that no
other flesh or fish will tickle the palate
quite so much, add a relish to a meal, or
create such a eraving for more.

Origin of the Delicacy.

Where and when has arisen this love
of frogs’ legs in Canada is purely a mat-
ter for conjecture. However, it seems
probable that the following paragraph
contains a very probable partial explan-
ation:

When the pioneers of this country set-
tled themselves along the rivers and
streams of our fertile lands, it is only
too probable that there mnst have been
times when food, and partienlarly meat,
was searee. At this early period in our
country’s history, frogs were plentiful.
Some one undoubtedly investigated their
edible qualities, and the report proved
favorable enough to gradually develop
the taste.

Whether an acquired taste or other-
wise, the edibility of frogs’ legs is no
longer a question, and its value as a
table luxury or delicatessen has already
been demonstrated to be equal to, if not
beyond that of any other flesh, fish, or
even game.

The question here naturally arises, is
frog’s meat fish or game? No authority
has taken it upon himself as yet to
make this distinetion.

The frog is really a wonderful piece
of animal mechanism. From its birth to
the end of its life it goes through such a
series of metamorphoses, that, besides
being interesting to the naturalist, it
often baffles his learning to explain some
things about it.

Changes of Forms.

From an egg, one of a gelatinous mass
floating on the water, and hatehed only
by the sunlight and movement of the
waters, comes the tadpole, as the em-
bryo frog is ealled during his first period
of life. Everyone is familiar aith the
peculiar form of life known by this
name, ‘‘all head and tail.”” During this
period the tadpole lives like a fish, al-
ways submerged, an8d feeding on vege-

5

tation growing at the bottom of the
pools.

_Later on, as the reptile grows to adult
life, he emerges on the surface of the
water and lives an amphibian life, tak-
ing plunges only oeccasionally into his
old home, the water, usually as a pro-
tection from danger. ;

It has even been demonstrated
that a certain species of frog lives
at a considerable distance from the pools
and streams he originaly inhabited in
the tadpole stage.

In addition to the change from the fish
to the amphibious form of life, another
startling change has taken place. From
an herbivorous diet the frog has now be-
come ecarnivorous, feeding on inseets,
worms and small living animals which
inhabit the marshy sections of country.

Value of the Bull-Frog.

Of the five or six different species of
froe known, the bull-frog, ecalled in
French ‘‘ouaouarons’’—mno doubt from
the Indian—is the most valuable from
an economic standpoint. He is the
largest in size and is only found on this
continent. He is absolutely unknown in
Europe.

At one time some of our small streams
were infested with this ‘‘gentleman.’’
There is a tradition in Quebee that, on
a certain river flowing through the coun-
ties of Richelieu and Yamaska they were
so abundant when the first settlers took
possession that they became a pest.
Roaring at night, in numberless chorus,
they would disturb the whole population
night after night for months.

According to the chronicler of the
time it was quite a common thing to see,
in the dark, a speetral form armed with
a long pole, elad only in his nocturnal
garments, beating the waters frantieally
to silence the unceasing chorus of those
monstrous ‘‘nightingales.’’

Chateauguay river was famed at one
time for having the largest bull-frogs
known. It is related that the inhabi-
tants of that section were known, due
to the faet, as ‘‘ouaouarons (pronounec-
ed waw-waw-rong) de Chateaugnay’’ or
‘‘Chateauguay bull-frogs.”’

Ate Chicks When Hungry.

Not only were they a noisy nuisance
but they had even developed depreda-
tory instinets. In time of famine, some
of the most voracious would even hop
to the nearest barns and devour newly
hatched chicks, or swim slowly to the
surface of pools in which young duck-
lings were floating, and pull them under
water to satisfy their hunger.

To-day, man is taking his revenge with
interest and the frog is rapidly becom-
ing more and more a rarity, and eventu-
ally, unless protected by game laws as
are deer, fish, ete., they will become like
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SHIVERING FISH—

BRANCHES:

Montreal
St.John,N.B.
Grand River
Gaspe, Que.

BRUNSWICK BRAND SEA FOODS

THE CANADIAN GROCER

They would be, could they feel—those fish that
comprise our stock. For our new cold storage
has been completed—and it is a cold storage.
It is the largest, most modern fish warehouse
in Canada—has no equal.

We spent the money on it so as to give you
more prompt and better service than ever
before. Give us an opportunity to show you
how we can make good.

ALL KINDS OF FISH IN SEASON

Do not neglect your stock of Sealshipt Oysters.

LEONARD BROS ghipnis e
&
5 Long
WHOLESALE FISH AND OYSTERS :
Distance

20 to 26 YOUVlLLE SQUARE, - - MONTREAL Telephones

e AL SOOI NGt g
BRUNSWICK Bp%

Especial Emphasis

should be laid on the fact that

are “quality” goods, and you had better be out of business rather
than handle canned goods of doubtful quality !

In “Brunswick” Brand our scientific system of canning preserves
the delicious natural flavor of the fish---a great selling point'

See that you have a full range on your shelves !

CONNORS BROS., LIMITED

Black’'s Harbor, N.B.

AGENTS—Graat, Oxley Halifax, N.S.; C. H. B. Hillesat, Sydney, C. B.; J. L. Lovitt

£ c.m"s" M‘f. uwn‘."l'm Ch-s Dn-'-:m Sbnlcnl
L3 88 ;
M&%Cﬂhnwl Harley Brown, L Ont.; Johmst &Yoehu.ld-u‘

59
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the buffalo, a praectically extinet race.
Why not adopt the ‘‘close season’’
method of proteetion? It is the salva-
tion of such members of the animal
kingdom as quail, brook trout, whitefish,
and a number of others. In some see-
tions it has been tried already, but on
account of non-enforcement it has so
far proved a comparative failure. With
a careful study of the frog, his habits
and necessities, and a striet enforee-
ment of a close season, frog *‘farming”’
i1s destined to become g distinet finaneial
asset for this country. A frog farmer
will be able to raise and handle his stoek
much as the modern farmer handles and
kills his poultry, and a very luerative
business it is, G

Average Price Per Pound.

Last yvear the Montreal market dispos-
ed of over $200,000 worth of frogs' legs.
We call meat dear at 20¢ per pound.
Frogs' legs are never sold under 30e,
and often 40 to 50 cents is not consid-
ered an exorbitant price. Of course,
prices have increased, to a large extent,
because of the deereasing produecgion.

Our rivers and marshes are becoming
rapidly depleted, but even with a good
supply, frogs’ legs have taken their
place as one of the costly edibles of this
country, and there is little possibility of
overproduetion.

Hunting the Frog.
Trapping or frog hunting is an oeceu-
pation which deserves a deseription.

THE CANADIAN GROCER

When the clouds hang low on the
river, and the night is as dark as the
wing of a erow, the frogger is delighted.
The darker the night, the easier it is
to attract and approach the frogs. Us-
vally there are two men in the boat, the
one in the bow with a strong light which
he plays upon the water. The frog is
delighted to follow such a radiant path
and it eomes from the dark to bask in
its brillianey.

With wide open eyes it floats about
the boat, immovable, seemingly mesmer-
ized. Nothing seems to disturb it. The
second man in’the boat spears it or
sometimes even picks it up with his
hands, and consigns it to a bag. The
bag is the only sure way to keep frogs
from escaping.

One might think, on a very dark night,
when froggers are out in force, that their
lights were a flock of stars which some-
how had become misplaced or had come
down on a temporary visit to the earth.

With the first peep of dawn the eateh-
ing is over. The frogs are decapitated,
the hides removed, and the hind quarters
put up in shipping packages, and car-
ried or sent to the market.

Fresh, attractive, well packed in ice,
they find ready buyers, and the proceeds
go to swell the pockets of producer and
commission man to a considerable ex-
tent. It is a moderate estimate to say
that the industry is worth $100,000 a
season to Quebee provinee alone.

The Lemon Tree
at its Home in

Island of Sicily

The most important agricultural pro-
duct of Siecily is the lemon. It is also
grown in Italy in the district of Naples,
the chief places being Maiori and Soc-
rento. There are also some grown in
Spain but Messina and Palermo are the
centres of lemon shipping. The fruit is
grown in country distriets but the choie-
est comes from the mountain slopes,
where the atmosphere is most beneficial.

Fine oranges are also obtained from
similarly situated groves. The country
is rich in seenie beauty, the country side
being studded with groves and trees of
many different kinds. The juice of a
lemon freshly plucked ereates an ex-
hilaration that is not found in the same
degree from those that reach this coun-
try, weeks and maybe months after hav-
ing been gathered.

APPLE SHIPMENTS TO ENGLAND.

According to the Boston Chamber of
Commerce, the total shipments of ap-
ples made from Boston, New York,
Montreal and Halifax for week ending
Sept. 17, to Liverpool, London and
Glasgow, were 23,338 barrels. Last year
for the correspondmg week the amount
was 24,863 barrels, showing a decrease of
more than 10,000 barrels. Since the sea-
son opened, however, this year’s ship-
ments lead those of last year by 4,000
barrels but are short 44,000 in 1908.

Sardines That Sell

BLUENOSE BUTIER

each tin!

are those that have a guarantee on

Concord Norwegian

high-grade oil.

.".. c.nﬂoo

Sidines

are finest small autumn fish only,
packed, when freshl

Each' tin is pro-
vided with an extra cover for use
after it has been once opened.
The care given in selection and
packing hss retained
the natural delicate
flavor of the fish in
a remarkable degree.
Order from any
»* wholesale grocer,
o®° and don’t forget the
name CONCORD.

y caught, in

you so

ence.
Every

Montreal ;

- LIST OF AGENTS :
R.S. Mcindoe, l'oro-lo A. H. Brittain &
W. Simonds,

Watson &*"l’ruudnlc Wisnipeg: Radigar &
Jasion, Vancouver and Victoria, B.C.

Co.
St. John, N.B

Your customers want butter that
“touches the spot.”
no other brand that will make

Have them try it.
what will happen from experi-

Smith @ Proctor

HALIFAX, N.S.

There is

many friends.
We know

They will want more.
can makes a customer.

.
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¢ WEALSHIPT

Bl ~

You Can’t Make Less Than 25 9

Write at once for catalogue and full particulars of our proposition instead of waiting until “the
season” and then doing the best you can at the last moment. The sooner you get the SEALSHIPT
AGENCY and start to let your customers know you have it, the bigger and better business you will do
all season. In fact, your customers will get hungry for oysters as soon as they know SEALSHIPT
OYSTERS—advertised in their favorite magazines as the acme of food purity and deliciousness—are

on sale at your store.

Perfect Refrigeration

SEALSHIPT OYSTERS are packed at the oyster beds—(solid and dry)—in the airtight Seal-
shiptors, which :1rc‘pcrfcctl_\' refrigerated every mile of the journey to your store. That is why SEAL-
SHIPT OYSTERS taste the same in Illinois or California as the day they were dredged from the deep.
The oysters are shipped to you in these Sealshiptors and vou empty them into vour Sealshipticase (the

blue and white porcelain display and selling fixture).

Sealshipt Agents Make Money Because We Help Them

We supply you with advertisements for your local papers, an attractive blue and white steel design
and muslin signs for your store front and transfer signs to stick on your door, where everyone will see
them. We do -all this so the Sealshipt Agent will secure all the sales we are stirring up in his territory
by our extensive magazine advertising. Don’t guess about the SEALSHIPT SYSTEM or what it will

do for you, but write us at once for catalogue, terms and particulars

Note :—People who read our advertising will: go from the store where
no oysters are sold, or the store where ordinafy oysters are sold to the
store where they can get SEALSHIPT: OYSTERS and, the Sealshipt

Agent will sell them other things—may winall their trade.

5[ ALSHIPTOYSTER SYSTEM
. Dept. 18 |

Sovurr Norwarwn, Con’EcTicuT
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Odds aud Ends Gathered from Here and There

Progprietor Should be Familiar With Goods in Stock—Resolu-
tions Adopted by Retailers’ Associations—General Movement
to Get Rid of Trading Stamps in the U.S.—Bananas Sold by
the Pound—Allowing Credits Without Discrimination.

*The whole seeret of making suceess
out of a store”” says L. J. Callanan. a
sucecessful groeer of New York, **is not
to eut prices, but for the proprietor to
make himse!f familiar with eaeh artiele
he handled and to see that the elerks
did likewise.”’

Even the druggists of Mount Holly,
N.J.. closed their store on the oceasion
of the first annual pienie of the mer-
chants of that town. FEvery merchan!
turned out for the affair, including one
merchant who had not eclosed his store
durine the last thiriy vears exeept in
cases of . loo, J‘)il“ll the
y thus took

thronz of business men whe
rewards establishing friend-

roods CONSIsS

he roods look iu\j as
[ faet, past masters
esmanship have a genius

just a little better

ols .I!iu]v?tni 1)) the

state of Pennsyl-

commissi
referendur features, m

recomimendi cgisiature
passaze ol this charaelel

“Favoring e
labor disputes
board of arbitra

npulsory arbitration of
e¢stablishment of a
by the legislature
PSS
o leoislation to fix standards
of packages whieh gr '«-1';«-5 :E!"i pro-
we may be paeked, and requiring that
‘ measure be plainly stamp
ereot.,
S Opposing
A
and - commaon ehold  remedi
other  th: iyl i pharmaecisis

(Groeers

The trading stamp is still in vogue i1
many parts of the United States but the
merchants are rising up against the idea
and there is a general movement to get
rid of them.

The grocers of Clinton, Towa, have de-
cided to sell bananas by weight, retail-
ing them , at seven to eight cents a
pound. S8 ¢

The following quotation is from a
paper read hv the President of the New
York State Wholesale Grocers’ Assoei-

ation at the reeent convention of the
retail groeers of that state. He ashed
the groeers 1o eat eredits, stating taal
both the wholesale. and retail trade are
so auxious to sell goods that they induee
or invite eustomers to buy beyond their
abiiy to pay. **One of the greatest
perils ereeping over our business and
every other line of trade is the i
eriminate manner of allowing eredits.
you, we and all of us not only
suceess of business, but the
wse to whom we loosely ex-
By such meihods we prae-
extravagance or indue

hom we give reckless eredit
heir inecomes. You and
grocer, the manufaciurer
leer from whom supp ies are
musi{ bear the burden., Cer-

thai the profit the distributa
* s work 1s no more, rather less,
nas ever received, and in addi-
this, it 1s equally true that his
expense in marketing those goods is
materiany i £ ;
ijuetion nas beer
&l & Boehokios

Sednp company

make a daily visit
floor space and

as intimale

overdone in the grocery

More thm

have bheen

19 homes |
morigaged during the pis
year in order that the owners mieht huy
t

moior ears, according to a statement

he Indianapolis Independent.

CANADIAN GROCER

Grocers of Nebraskaey, Neb., have de-
cided to eharze customers for eans and
containers for eoal oil, gasoline, ete.,
that are lost. When the customer re-
turns the ean the money is returned.
The grocers have lost many cans by
carelessness on the part of eustomers
and this method is, it is hoped, will stop
the trouble.

Every man and woman on earth has
some good quality, if you’ll only take
the trouble to look for it.

Most of us count up our virtues with
the aid of the multiplication table—and
the other fellow’s by short division.

It is necessary for the merchant to
listen to the hard luck stories of many
other people, but it is very foolish for
him to tell any of his own.

Tell Your Customers
That ;

SHAMROCGK

BiGa PLUG

SMOKING TOBACCO

When cut never dries up or
becomes hard. The leaves
are so firmly packed that the
plug remalinsfresh and moist

CLAY PIPES

-
A perfect article. Sell it.
Insist upon having McDougall’s,

R. McDOUBALL & CO., Ltd., Glasgow, Scot.

SPRAGUE
CANNING MACHINERY CO.,

CHIOAGO TLL. WR.A

The Big Black Plug
Chewing Tobacco

“A Trade Bringer”

Sold by all the Wholesale Trade
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WHY DO YOU DELAY WRITING
US ABOUT THAT 50° PROFIT?

irth has
ily take
les with No salesmen will approach you concerning ‘‘WONDER-SHINE’’ —the truly wonderful silver
;’i‘gn—““d cleaner that removes tarnish without rubbing.
lant to We know that progressive grocers who see this ad. will be convinced that a promise of 507, profit
i'if }I‘“‘f“‘r' is at least worth inquiring about. And that is the profit you make on every sale of

S o

“WONDER-SHINE”

We are spending $10,000 in advertising ‘“WONDER-SHINE’’ (0 your customers—telling them to ask
their grocers for it. You are not going to pass the trade thus created over to your competitors ?
The one way to get in touch with ‘“‘WONDER-SHINE’’ profit is to write us aboutit. Write
quickly—because every day’s delay means lost profit. WRITE US NOW.

The Household Convenience Co., Ltd.

14 King Street East, Toronto

Are You Keeping Your Tobacco Stock
;l. Scot, Up-to-Date ?

IF NOT, WHY NOT?

- “Tucketts Special”

the new 10c. plug is the Iatest

Order from Your Wholesaler

Manufactured

o Imported Leaf Exclusively

—
—

| The Geo. E. Tuckett & Son Co., Limited

HAMILTON, CANADA.

ﬁ‘g—
63 .
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Classified Advertising

Advertisements under this beading, 2¢. per word for
first insertion, le. for eash subsequent insertion.

Contractiens eount as ene word, but five figures (as
$1,000) are sllowed as one word.

Cash remittances to cover cost must assompany all
advertisements. In no oase can this rule be overlooked.
Advertisements received without remi be

THE CANADIAN GROCER

MISOELLANEOUS.

‘OUNTER CHECK BOOKS—Especially made for
the grocery trade. Not made by a trust. Send us
samples of what you are using, we’ll sead you

AVE 50X OF THE COST OF HANDLING
merchandise by linstall'ng a Beath System of
Overhead Carriers. Saves valuable floor space

A

prices that will interest you. Our Holder, with
carbon attachment has no equal om the market. Sup-
plies for Binders and Monthly Account Systems.
Business Systems Limited, Manufacturing Statl .
Toronto.

acknowledged.
Where replies come to our care to be forwarded five
cents must be added to cost to cover postages, etc.

BUSINESS OHANOES.

OR SALE —General grocery and china In best town
in Western Ontario. Doing good business. A
bargsin. Box 366, Ridgetown. Ont. (41p)

OR SALE- Grocery and provision business in a
good town in south-western Ontario. Stock new;
good stand: rent very reasonable. Easy terms to

good man. Box 636, CANADIAN GROCER, To-
ronto. (43)

OR SALE—Grocery, crockery and provision busi-
ness. Established since 1864. Annual turnover
about $30,000. Spiendid connection ; large farm-

ing district. Must be sold at once. Good reasons for
selling. Apply JAS. R. LOCKHART, Pembroke, Ont.

R SALE—Grocery business, large corner store in

growing locality ; well established, splendid con-

nection, big order trade; annual turnover $20,-
000. Must be sold immediately. Good reasons for
selling. Address Box 334, CANADIAN GROCER,
Toronto. (tf)

DOUBLB your floor space. An Otis-Fensom bhand-
power elevator will double your floor space, -
able you to use that upper floor either as stock

room or as extra selling space, at the same time in-

creasing spate on your ’roud floor., Costs only $70.

Write for catalogue “B.” The Otis-Fensom Elevator

Co., Traders Bank Building, Toronto, (t1)

GRY BUSINESS SYSTEMS are devised to sult
every department of every business., They are
lebor and time savers. Produce results up to the

requirements of merchants and manufacturers. In-
%ulre from our nearest office. Egry Register Co.,

ayton, Ohio; 123 Bay St,, Toronto; 258% Portage
Ave., W’lnnlpu; 308 Richards St.,Vancouver.

LIMINATE FIRE RISK, save insurance, reduce
maintenance costs and save money on your actual
bullding work by using the Kahn System of Fire-

cm! Construction, Used in many of the largest
usiness premises on this continent. Write for cata-
logue. Trussed Concrete Steel Company of Canada,
Limited, Walker Rd., Walkerville, Ont.

RRORS AVOIDED, LABOR SAVED—U-!:* the
**Shou-perior” Auatographic Register. hree

REPRESENTATIVES WANTED.

well-known old established firm of English Cocoa
Manufacturers, whose goods are already on the
Canadian market, degire to enter into an arrange-
mentwith a first class firm of wholesale grocers in
Vancouver with a view to their actively pushing the
Cocoa amongst the retail stores in return for the sole
right of sale for the Province of British Columbia,
Box 39, CANADIAN GROCER, 88 Fleet Street,
London, England. (41p)

ROBABLY the most talked about machine in Ca:

pies issued at one writing. 1st, Iavoice ; 2nd,

Delivery Ticket; 3rd, Charge Sheet perforated for fil-

ing. No handling of carbons. igh grade printing

and neat invoices. Make full enquiry. Autographic

Register Co., 191-193-195 Dorchester StJE., Mon:r:)ll.
t

VERY Retail Merchant should write for a copy
of! our finely illustrated catalogue of rebuilt
typewriters. Itshows the best typewriter bargains

ever offered in Canada. Moreover, it contains facts
on retail advertising intensely interesting to retail
merchants. Itis free. The Monarch Typewriter Co,,
Limited, 98 King Street West, Toronto, also Montreal,
Hamilton, London, Ottawa.

ada is the Hainer Book-keeping Machine, It

combines In one machine the cash and credit
register, time recorder and account register. Repre-
sentatives wanted everywhere. Write for our proposi-
tion. Book-keeping Machines, Limited, 424 Spadins
Avenue, Toronto, N

POSITIONS WANTED.

ITUATION as Manager or Sub-Manager wanted by
young man, with excep:ional English and Con-
tinental experience. Reply ** Chocolate,” clo T.

B. Browne, Ltd., 163 Queen Victoria Street, London,
E.C. (40p)

MISOELLANEOUS.

DDING TYPEWRITERS write, add or subtract In
one operation. Elliott-Fisher, Ltd., Room 314
Stair Building, Toronto.

NY mmnowhe has ever lost money in the mails has
had eccasion to learn by painful experience that
the only proper way to remit money is by Demin-

fon Express Money Orders and Forel Drafts. It
lost or delaved in the mails, 2 prompt refund isarrang-
ed or new Order issued without furthercharge,

CCURATE COST KEEPING IS"EASY if you
bhave & Dey Cost Keeper. It automatically records
actual time spent on each operation down to the

decimal fraction of an hour, Seversl operations of
jobs can be recorded on one card. Forsmall firms we
recommend this as an excellent combination—em-
ployees’ time register and cost keeper. Whether you
employ a few or hundreds of hands we can supply you
with a machine suited toyour requirements. rite for
catalog. International Time Recording Company of
%lu ., Limited. Office and factory, 29 Alice Street,
oronto.

ABOON TO EVERY GROCER. A perfectly rell-
able fountain pen is to be found in the Beaumel
““Rival” Pen. Easy to lill, non-leakable, and
writes with exceptional smoothness. Gold nibs of
thicknesses to suit every style of handwriting. Guar-
anteed in every respect, Sold by all stationers. A.R.
MacDougall & Co,, Canadian Agents, Toronto.

OPELAND-CHATTERSON SYSTEMS — Short,
simple. Adapted to all elasses of business.
Copeland-Chatterson-Crain, Ltd., Toronte and

Ottawa, (1)

IRE INSURANCE. INSURE IN THE HART-
FORD. Agencies everywhere in Canada.  (tf)

ET THE BUSINESS—INCREASE YOUR SALES.
Use Multigraph Typewritten Letters. The
Multigraph does absolutely every form of print-

ing. Saves you 257 to 757 of your printing bill.
Multigraph your Office Forms; Letter-heads ; Circular
Letters. Write us. American Multigraph Sales Co.,
Ltd., 129 Bay St., Toronto. ()

the trackage is on the celling. Systems for
all kinds of bulluu%hn- orsmall. Write us for
illustrated cataiog. . D. Beath & Son, 193 Ter-
auley Street, Toronte. (e)

AMPLES FREE—Write us to-day for free samples
of our mew two-golor Counter Cheok Books—
white and yellow leaves. We make Check Books

endfold and sidefeld, single and triplicate pads,
Lowest prices. Dominion Register Company, Ltd,,
100 Spadina Ave., Toronto.

HE “ Kalamazoo” Loose Lea! Binder is the only
binder that will hold just as many sheets as you
actually require and no more. The back Is flex-

Ible, """f surface flat, alignment perfest. No ex-
posed metal parts or complicated mechanism, Write
for booklet. Warwick Bros. & Rutter, Ltd,, King and
Spadina, Toronto. (tn)

HE METAL REQUIRED In a Modern Conerete
Building. Our special facilities enable us so
produce at minimum cost Concrete Reinforce-

ments, Fenestra Steel Sash, Automatic Fire Shutters

and Steelcrete Metal Lath. Complete stock, quick

delivery, Before deciding write us for catalogue and
rices, Expanded Metal and Fireproofing Co., Ltd.,
raser Ave,, Toronto. (th

HE NATIONALCASH REGISTER CO. guarantee
to sell a better Register for less money than any
other house on earth. We can prove it. Make

%-. The National Cash Register Co., 285 Yonge St.,
oronto.

ANTED—A splendid opponner for dealers te
handle the best combination Duplicating, Ad-
dressing and Office Printing Machine on the

market. Exclusiveterritory. Send name and address,
ving occupation and references, to the Canadian
riterpress Company, Limited, 33 John St,, Hamll-

ton, Ont, (1)

WARBHOUSE AND FACTORY HEATING SYS-
TEMS. Taylor-Forbes Company, Limited.
Supplied by the trade throughout Canada. (tf)

WHEN buying bookcases insist on havingthe best
on the market, “‘Macey Sectional Bookcases.”
Carried In stock by all up-to-date furniture deal-

ers. lllustrated booklet sent free on request, Canada

Furniture Manufacturers, Ltd. General offices, Wood-

stock, Ont, (

HONEY—Everybod wants the best. My 1910 crop
of pure White Clover extracted now ready for
delivery. Write for prices. CHAS. T. ROSS,
15 Liverpool St., Sherbrooke, Que. (43p)

F YOU have been afflicted with one of those foun-
tain pens that won’t write when you want it to, or
leaks when you don’t want it to, give it away to one

of your poor relations and buy a Moore Non-Leakable
Fountain Pen and you will be happy. Consult your
nmo;er. W.J. Gage & Co., Toronto, sole agents for
Canada.

7AY’S FURNITURE CATALOGUE No. 306 con-
]\ tains 160 pages of fine half-tone engravings of
newest designs in carpets, rugs, furniture, drap-
eries, wall papers and pottery with cash prices. Write
for a copy—it’s free. John Kay Company, Limited,
36 King St. West, Toronto.

system of reinforced concrete work—as success-

MODEIN FIREPROOF CONSTRUCTION. Our
ully used in any of Canada’s Inr'oAn buildings—

gives better results at lower cost. " A strong state-

ment” you will say. Write us and let us prove our
elaims, That's fair. Leach Conerete Co., Limited,
100 King St. West, Toronto.

PERIODICAL DEPT.

THE BUSY MAN’S MAGAZINE Is the most popu-
lar periodical of its kind. Why? Because each

issue contains a strong list of original articles of
Interest to every Canadian. It also reproduces the
most timely, instructive and interestingarticles appear-
ing in the other magazines and periodicals of the
month. Thecream of the world’s periodical press Is
too valuable to overlook. BUSY MAN’S is on sale at
all news-stands. Better still, send $2 for one ysar’s
subscription. Mall it to-day. The Busy Man’s Magaz-
ine, Toronto.

TEOHNICAL BOOKS.

ALES PLANS—This book is »
successful plans that have
merchants to get more busin

Special Sales, Getting Heliday Bu ss, Co-operative

Advertising, Money-Making Ideas, Contests, ete.
Price $2.50, postpaid. acLean Publishing Ce.,

‘;oehllell Book Dept., 143-149 University Ave.,
oronmte.

eotion of 333
used by retall
These include

UR NEW MODEL isthe handiest for the grocer
operated instantly, never gets out of order, Sen
for complete unpic and best prices. The Ontario

Office Speciaities Co., Toronto.

ANADIAN MACHINERY AND MANUFACTUR-
ING NEWS, §! per year. Every manufacturer
using power should receive this publication regu-

larly, and also sec that itis placed In the hands of ﬂ-
i or superintendent. Every lssue Is full of

SCO‘I’CH PLAID STATIONERY is the latest cre-
ation for business and society correspondence,
Paper and envelopes present a finished linen
surface, most agreeable to the pen touch. Leading
stationers have it. Write for samples, The Co
Clark Co., Ltd., Torento. (16"

64

prastical articles, well calculated to s st economies
in tp operation of a plant. Condensed advertisements
for ¥ Muhlurl Wanted ”’ Inserted free for subscribers
to the GROCER. *‘Machinery for Sale”’ advertise-
ments one cent per word gach Insertion. Sample copy
onrequest. CANADIAN MACHINERY, 143-149
Unlversity Ave , Torente.
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QUOTATIONS FOR PROPRIETARY ARTICLES

Baking Powder Blue Oondensed Milk

W. H. GILLARD & 00. ¢
NDLING 16 BORDEN'S CONDENSED MILK 0O. i
System of Wm. H. Dunn, Agent, Montreal &
oor space sensssesssese =
nmmp for PERIAL BAKING POWDER Chocolates and Cocoas le Brand Oondensed Milk.... $6 2p
Ite_us for THE COWAN CO., LIMITED Challenge Condensed Milk X
193 Ter- i 10c. 85 Cocos— Peerless Brand Evaporated Cream H
(tn) 10Zen.......... Eas = ; : five cent size (4 dozen) 5 éi
. . b — ¢ perdos... . Peerleu Bnndlupo S : ]
) Por?::m. #-Ib. family size o £&
1e samples k. . 19 £0 e AV Fert eotion, i-ib., pint size (4 dozen)..... z 3
k Books— - MAGIC BAKING POWDER rrd.u' P”g;:lB "W""d = g
ick Books ) 4 | Pertection, 10c size 0 90 si (]
cate pads, - . Bizes. Perdoz “ " B1b. tins ———— : Genfostions
any, Lud,, .. 8050 om SPRE TP o
: e tl)g . . 2 THE COWAN 00., LTD. -
4 130 - = Milk Ohmu'éum‘ g
; }gl %, perid.... .... 018 5. SoRTT? 33
s the only 4 295 London Pearl, perlb...........cc000e. 033 T - s
u: |..' u ; gg Special quotations or Oooos in bbls. . BR2 §.pl§gkm 5_“;"‘::!*-1 36
ck Is flex- ut
Ohooolate— Per 1b.
3 s g"'m i & r.. Cakes,13.1b. bxs 0 36 rvarorsTe? bol' Ib.. 0
1 ohncd.u. size, 3 dosen =
-~ 5 srssanrnn o A ”
peda.ldlmunt of lSper cent. allowed on five dozen boxes, h“l - sansenb 0% : 3 aedjdm. curd’)doun
't . A0SO, ... cusrenesss TRURO C :NSED MILK CO., LIMITE rge, Cases zen.....
cases or more of “Magic Baking Powder.” ; t'“:ud §'s,131b. bxs. “ Jerse, )” P‘nl";“ni]’f::[:::ﬂ:lf; :rl(n(in i Tumble!l. cases 3 dozen .
#0YAL BAKING POWDER SETE “Rm:lm(gdu:m i sg£ 25-1b. pal; s L
ble us so 's ' $-1b. 040 eindeer” brand, per case (4 dozen)
Rk o 18 fie e s oSt ety s Lt
:cihr;t‘l'fcr: : Ra.-ln "'l;-.‘\: "““porla) gg -
ilogue and 8 ond. boxes, per Ib..... o L UN-NUMBERED
Co., Lud,, 20 . " % b % y 0 € A e Under 100 bOOKS. .........ccc00000:.000h 04
(th . 1880 N J ‘wboohmd over ‘eash 08}
6ib. ...... 8 35 loh-toren | > ¢ boohml(ll!booh o
( Barrels—When edin  Ohooolate, white, Dﬁll- AEORES, B ‘ | W & For numbe cover and each coupen,
barrels one per cent. dis- almond, m“""‘-,“ ‘ f : extra per book 3 cent.
. guarantee oount will be allowed. Oon’-“’ pkgs., lnbox.povdom B I =— ;
it Make LIMITED Mk chooolate wafers, B-Ib. Wy Infants Pood
n J Pe 18  Maple buds, 5-b. boxes.... . 036 Rotingon's patent
Yonge St, 70 Dhooolate wafers, No. 1, S-Ib. boxu 039 uh ting . 25; llb t.lna,
00 o No. 1 0% Eroats, b1t ST
15 fos, Ho. 1, 028 EBY, BLAIN Q0. LIMITED. 1b. tins, $2.25.
oos.
dealers to = H‘g Boasted whole or d. Psoked In amp FYlavoring Extraets.
f'"'" f:. 85 L13% $aer 'sa tine SHIRRIFF'S
ne on rosis
1d sddress, 8  Agents, O. E Colson & Son, Montreal  Nectar......11'0 30 i 23 1o (alfigomidon §
1 Canadlan 25 n} §and 1ib. tins, 141b. boxes, per o “ ' '3
bt., H(ufn)!h g?, b 0 333 . " 3
t Smaller quantities ) I' " H
- JOHN P. MOTT & 00.'8. 5 el ' gu .
R. 8. McIndoe, uzn'.'r'l‘omm& Arv.hurM P 16" ':-
ING Svs. % o Tih K ey Wiaipeg: Toe & Fam, (al: Oold Medal 1 d-na‘f‘n ok, whole
on : 1 Alta’; Stan rokerage or ground............
: i gary, CRESCENT MFG. CO.
aade.  (tf) Raspberry. .. 059 082 0 l)z couver, B.0.; G. J. Estabrook, 8t. John,N. 'B. s J. s, i'ib.” Fanoy Mapleine Par do’z’

""" = 2 oz. bottles (retail at 50c.)...... .....
Freight allowed up to 25¢c per 100 1bs. Dnnﬁon.lnnd 1. tins, 0om foz bomu(reuun%c)..-.

WHITE SWAN RPIONS AND OEREALS LTD. b, . 8 oz. bottles (retail at
Ingthe bul White Swan Baking Powder—1-1b. tins, 3- 16 0z. bottles (retail a
ookcase doz. in case, $3 doz.; -Ib. tins, $1.35 doz; Eulte, 10csise 8 Gal botéles fresacint
riture deal i1b. tins, 80cdoz. * (toroeoking) Milk Powder
t. Canada R CANADIAN MILK PRODUCTS, LTD., TORO!

ces, '?o'd- A = Trumilk, full cream, per case (¢ doz), }1b
t — Lb. 4 ted tins
’ Mott's breakfast ooooc.lh. sise 90 perds. 2 tins, ﬁ‘ b
breakfast

eesresse 088
. 038 BBy A ans i o s and Jeilies
e 002 . BATGER'S WHOLE FRUITSTRAWBERRY JAM
: g -;J&“hl.-lh-ﬂnl Agents, Rose & IAﬂAmmo. Montreal and
g g .ﬁlfh’,-lb'm 1-1b. glass jar, lcrewwp. 420:. ,perdoz. $3 20
most popu- 030 Compound Frun. Jlmn—
cause esch 4 : i c ©CO., LIMITED. %ﬁ:tﬂﬁ:&‘i ?ndg:aem =i g
- el ol }-nd 1b cakes, ~ Oate des Boloares—1-1b. tanay glams fars, per 071 iy EeE CoF. - ..
oduces the i ¢ N an 1
. 4lc. 1b.; German's sweet oco‘w jand T atiqgue—I1-b. amber giass jars, E
cles appear. tins, d1c. 1h.; Ce T L Oafe iq Two0 'oodp‘snguhm crate, per lb..

cals o |h||

LD ks, i 116, caves 61 bee o by Poarsign with § sumblersh, §10 per d0s D
‘Auto sweet, chooolate, § Ib. cakes, 3 and 6 Ib. 13-0z. glass jars, 2 doz. in case, per doz..

No. 15, 4-0z. bxs., 3%. Ib.; Vanilla sweet chocolate, ?'“" THOMAS WOOD & 0O, 2-1b. tins, 2 doz. in case, per Ib.

No. 16, 3p1bs. ... ukul.dﬁ 1b. tins, “7» g gg g 4 ot 7-Ib. wood pails, 6 pails in crate,

No. 17, 5-1bs orcoitsols ) D e e 1 Outaces 4 “Gils Bdge" inllb. 30-1b. wood pails T
ublev.-.w!)g“lﬁ tied 5e, per box $3.00. The o tng..oooeeeneeee. §0 33 308 CAMPBELL 00., CAMDEN, X.3
above quotations are f.0.b. Montreal. "Gils Bdge” in 31b. Soups (condensed)—No. 1 cans, all kinds

i : tins . $1.20. Clncken loup. $1.26 per
Cocoanut ; ¥ k and Beans, with tomate
cuumul COCOANUT 0O., MONTREAL. \ - pe sauce or Boston style—No. 3 cans, dos.” £140,
4 1 20c. and 40c. Tomsto Ketchup— Bottles (10c. size )
g-cndlnl 1b. md!Olb cases. du $1.40. 'hbuooxotchnp—&ml- (l
l ze only) doz. $1.40 a:m Buwo—
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THE CANADIAN GROCER

)/ SUN;:PASTE

=

—

MORSE BROS., Props. - Canton, Mass., U.S.A.

ALWAYS RIGHT. ¢iste

Stove Polish is just right every time you sell it,
and the boxes are always filled full. You have
no complaints coming after you pass it over your
counter. Why not make friends for yourself as
well as for us by selling the stove polish which
! always pleases the housekeeper? That’'s SUN
{ PASTE. Just push it and see them come back
for more.

' Preserves the

The world’s B o8
Best makes them
Shoe Polish pliable. Is
waterproof

n

Raﬁid Seller, Order to-day
leaving a good

and don’t the

profit for you delay

is

Hamilton,
F. F. DALLEY by .
0o, L1 guffalo, | [ J-

NY.

“BANNER” & “PRINCESS”

St. George Evaporated

The most sanitary conditions are ob-
served in the canning and handling of

brands as genuine satisfaction-givers

Lines that mean much in profit
and reputation to every grocer

BRANDS

CONDENSED MILK

are prepared from the purest
and richest country milk, with
o addition but that of pure sugar.

Cream

(Unsweetened)

milk. The reputation of these

unsurpassed.

who handles them.

MALCOLM & SON

ST. CEORCE,
ONT.

Tea Lead,

MOLASSINE DOG and PUPPY GAKES

Best Incorrodible ﬁ

“Pride of the Island”

ISLAND LEAD MILLS LIMITED,

", B T AR T T VS
s < dhe - -
2 ST

Tel. Address: “Laminated,” London. LIMEHOUSE, :
A.B.C, Codes used 4th and 5th Editions. LONDON, E., ENG. SOLE IMPORTER:
Oanadisn Agents ALFRED B. LAMBE & 80N, TORONTO ANDREW WATSON

J. HUNTER WHITE, ST. JOHN, N.B.

CECQIL T. GORDON, MONTREAL

are entirely different from all
others and are quick sellers.
i If you are stocking Dog Foods,

Manufactured by " BRAND ! write for particulars and free
samples; I will interest you.

871 YOUVILLE SQUARE, MOTRNEAL

The ¢

i



THE CANADIAN GROCER

BROOMS are DOWN

We Make Brooms of Quality
Be Sure You Get Them

Walter Woods & Co.

parcit CARRIERS
_ '“ SAVE TIME & MONEY i
' OUR GUARANTEE

We will instal a System of Gige Carriers
in your store; you use them TEN
DAYS, and if you do not find that
they give you BETTER aud QUICK ER
SERVICE than any other WIRE
CARRIER, PNEUMATIC TUBES,
CABLE CARRIERS or CASH REG-
ISTERS, we will remove them at our
expense

CATALOG FREE | - Should

be In
THE GIPE CARRIER COMPANY S
99 ONTARIO STREET TORONTO. ONT

EUROPEAN OFFICE:IIE NOLBORN LONDON EC ENC

Hamilton and Winnipeg

Saves time,
Saves meney,

Wellington St. West TORO NTO

OCEAN MILLS
Montreal
Chinese starch, 48
1-1b., per case $4.00;
Ocean Baking Pow-
der, 48 3-0z., $1.40;
48 4-0z., $1.80; 608,

* Purity " licorice, 10 sticks
WHITE SWAN SPICE b % 00 sticks
AND CEREALS, LTD Dule, large cent sticks, 100 in box
White Swan, 15 Lye (Concentrated)

flavors. 1 doc. in
handsome counter
carton, per doz., 90c.

ST. CHARLES OoON
DENSING 00
PRICES :
8t. Charles Oream.
family lixe.percugz

g,’:s- 48 1b. pkg.,
;10 1-1b. tins, $5;
oose 25 Ibe., $1.75;
Ocean blanc mange,
48 8-0z., $4; Ocean
48 8-o
$1.60; Ocean cough
syrup, 36 6-0z.,$6.

E .00

GILLETTS Dituo, hotel, 3.70

PERFUMED LYE ¢ Su'er()o'l‘ilki’g
Purity Milk....4.

:
z
*
%

oz., $4.50; 36 1-1b.-
!

Per case
1 caseof 4 doz 3 70
3 cases of4doz 3 W
List price. 5 cases ormore 3 35
" Shirriff's " (all
30.1b kit flavors), per doz ....
. wood pai . Y
Pure assorted jam, 1-1b. gl Dl:i(“’(,)l\mu on applica
dozen in case... i

Ocean corn starch, 48 1-1b, $3.60. -lb'.)gi';:‘-“x‘! on.xl:x'g
J }»lb. tins, .
-1b. tins..

Dur‘l‘z.m :-Ib. ar..

007

[ y
{ Th)ES
v N

Marmalade.

T. UPTOX & Co0.
12-0z. glass jars, 2 dozen
case, per doz. ‘1; 16-0z.
glass jars,2 doz. in case,

r doz. §1.45; 5 and 'i
b. tins and 7-1b. pails,
per 1b. 8c.; pint sealers
(24 oz.), 1 doz, in case,
per dozen $2.25.

sHiMgIFY BRAND

Jolly Powders Lard

N. K. FAIRBANK 00. BOAR'S HEAD

IMPERIAL DESSERT JELLY LARD OOMPOUND,

LAPORTE, MARTIN & OIE., LTD.
Minerva Brand— 3

Oanses 3-1b..
kel
PATERSON'S WORCESTER SAUCR
l;mmbom 3 and 8 dozen cases, doz 0 %0
t bottles, 3 dozen cases, dos. ....., 176

Soda
OOW BRAND

Oase of 1.Ib. consain:
80.
D, $100

Assorted flavors—gross 10.75,

Soap
The GENUINE. Packed 100 bars to case,

TU&SII\‘&‘i V.

OO . ournsnurmmertntacierrertiinacens
L T N Y LT T IT LR L |

o
-~




TRADE MARK BRAND

THE CANADIAN GROCER.

WOOD'S =

v e
3\)
,) ,,W &)

3 \\\\\\" W o
) ’l)/)/’/ Y ")

L 4
N

£ A

HOLLANDER
COFFE

Fragrant, Pungent, The Choloest of the
Delicious ! Choloe.

Imported and Roasted by

St
Bl
THOMAS WOOD CO., LIMITED
il *
g REGISTERED No. 428 8t. Paul 8t. Montreal
K i
i{ }
1)
l'llﬂ W e 008
i Soap and Washing Powders p— mﬁ ‘, sl
& o
F M IA‘ . T"T" & 0o, Asmwte CANADA FIRST e cesassccscseees 080
7 . @ soap, colors, per gross SD
f In;wcm:. black, per gross BRANI uroln, MARTIN & OIR, LTD.
. Criole soap, pergross........... The Aylmer Con-
i gloﬂol;:‘o.pmrm ..... du.mll ,v:m. bkhl S| bt
s traw pol per gross Co., La¢
! Ceylon Ou-
® i1 Per case sss0ee sesessscsses
: Canada First -.lh........ csosss
Evap. Cream
family size . 3 50
Canada First
Evap. Cream
medium size 4 8)
Canads First Evaporated Cream, hotel -
g Canads First Evaporated Cream, baby ~
‘ D e : Wholesale Retail TI.O:OA'A L"r(:’b
. Canada First Condensed Milk 0 = '
& Beaver Condensed Milk. . . e Montreal and
s Rosebud Condensed Milk.............. .: eel
0
Stove Polish ‘0 wm.p,lm
Per % ound
1 Rising Sun, No. 1 cakes, } & }grs. bxs. 50 (X 'hol ., T®
Ly Rising Sun, No. 3 cal-. lrou boxes. . : 50 o m. en
1 G No. 5 Sun Paste, § gross boxes........... 5 100 Rod, 36c. and b0c ;
! No. 10 Sun Paste, l gross boxe- 900 Fleur-de-Lis,
# and 40c. Packed
i in §-1b. tins. Al (ndeo—ell.hor black, greer
or mixed.
¥
A GILLETTS CREAM TARTAR
i - Per doz
% 5 tlb paper pkgs., 4 doz. in case. . 9N
. 1¢ 11112, 1b. paper pkga., 4 doz. in case
o h S S 4 doz. }-1b. paper pkgs.
§ PURE Mm-ilbmwpm}'““""----"”"
i Retall b, umvluncn' ors, 4 doz. lﬁﬂdoz
43 covers,
3 JAMES DOME BLACK LEAD Pink Label 1's nﬂt'- t 40c. case. ..
& 6a size, gross, $2.40. 2a size, gross, $2.50 Gold Label 1'sand §'s 85c. 50e. 14b. cans i
Lnnth!:hdl'nndh e 80 B0 cssuinsensan
2 Syrup Green T'sand §'s 500, 16c. Per lb
% Osanisters §1b. sq. u‘nhun,ldol. incase..... 3
& EDWARDSBURS WTARCH 00, L¥D. Gold Tins, 5's 35e. 176 500, 1.50 le wooden
d Starch “Orown" Brahd Peffection Syrup. Gold Tins, 3's 85e. 1 . 1.50
EDWARDSBURG STARCH C0., LIMITED Gold Tins, 36c.
k™ y Starches— Per Ib Gold Lai
-4 No. 1 white or blue, 4-1b. carton. I) 064
L No. 1 white or blue, 3-b. carton. .
|4 Canada lsundry. co...ovvvenennnns 0 05 THE QUAKER OATS 00.
v g:}'" ¢l|u- ::E draw-lid boxes. . g 0077 Winnlpe&::im ka’e’r o.(u.g:-(orz 18's
ver gloss, tin canisters..... 3 ker osts, 20's, (wil remium
& v;n‘!lnlver(lo- 1-1b. pi 007 PERSASAMS. SR8 4.10; Qunler Be.t. Y. Oornmeal, # .40
kep silver gloss, large crys . 006 10 MINTO BROS. Puffed rice, 2.90; Puffed vhea 80- 1.9
Benson's satin, 1-1b. cartons. 0 * sveppeRss ' Quaker Toub:d Corn Fiakes, 36's, (11 case
No.1 ghite, bbis. and kegs........ 0 16, 10 and lb.'unn'inml 45 Front Be. East o1 1 case free, delivered) 2.90; 5§ case |
white gloss, 1-1b. pkgs 0

Benm - cn;moL per box.

Culinary

OouPrmndOOm 0 07}
DI o oo vo0osvesocseos 0 05)
Rice Starch—

ots,

» 4 case free, deli vercd) Bumero-u. 20's (with

We packin60and premium) 4.10; Saxon oats, 20's, (with preml
100 Ib. cases. All ym) 4.10; Pettijohn breakiast food, 18s, 2.

delivered prices.  Apitezo biscuits, #s, 3.50; Saxon wheat lood

Wholesale Retail 24's, 3.25; Cracked wheat, M;, 3.50; Hnmln‘

; : T30 4% 's, 2.40; Puffed rice, bris., 25 Ibs. each
Edwardsburg No. 1 white, 1-1b. car. 0 10 Black, green, mixed, §s ........ ¢ 10 X
: Edwardsburg No. 1 white or blue.. 0 = o : ko (; ﬁ 3 m Tobaoco.
{ e Satis oud Gutes. e SN Jesod e ... 0% 0% - “ Bl 00 00 L. cessces omEPANY o cANASA,
S Starches L lg [ i ,,,,,,,, 038 080 LIMITED—EMPIRE BRANCH.
Canada Laundry, boxes of 401b . 0 05} l'l- hnlh 0 " “ lbskjs 085 050
Acme Gloss Starch .'fa ] o o 1lb,4s,4s 030 040 ::
1-1b. cartons, box-ouom ..... 008 hbd. ..... 0 " ARBE g 8% 830 - 8
P‘mu'. Qmmy te B e e 24 30 = 88
3-1b. canisters, cases of 48 Ib 0c ...
b s 008 L
Ceylon Tea, in :.‘
: 1 and ..n,,bll:.dd 1
packages — .. 42
i or mixed. . 46
: “
e .
® 3¢ .
Canned Haddies, :mma" Brand : =
A. P. TIPPET ©0., AGENTS
('] ‘east, 3 doz. § oent pkgs. ... $115
Oases 4 dor. each, flate, percase. . . ... $5 0
Onses 4 dor. o.uh.m-h.poreno ..... lw Blue LN m'l&-'“ldn case. 115

Manager, Th.'C.no,dnn Grooer, at our nearest offies.
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“COW BRAND”

BAKING SODA

No othethneonthemarbet can wproach:t
“in strength, purity and rehabihty

i CowBrand" isa line you can handle and
_stock withon! hesitation.

: SEETOYOUR STOCKS

: CHURCH and. DWIGHT.

MONTREAL

oy
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YOU PROBABLY
NEED

SAL’

A CAR OR TWO THIS FALL!

Why not order now?

WE ‘HAVE BEST ASSORTMENT,
BEST BRANDS!'!

WRITE

Verret, Stewart & Co.
Limited
Montreal

Arcyounoddngthe;nlnoemt'
matunbeaouALLsuum as
wellnALLWmTER?

ASK YOUR JOBBER FOR
WETHEY'S
Condensed
‘Mince Meat

Wrapped in sanitary packagu
Absolutely dust-proof.
3 dozen to a case

J: H Wethey, Lumted

ST. CATHARINES, - ormmo

“It seems mcrednble that manufacturers should
ignore the -dealer as a valuable selhng force, yet

many of them do so.”

The advertising manager of The Grocer
happened into the office of a large firm with a
national distribution, just as the manager finished
reading our announcement that the Fall Number
would be devoted to ‘“The ‘Selling Power of

the Dealer.” The above was his first remark "

regardlng it: ;

He went on: “This is something that
interests one greatly. There was a time when 1
held the same views as some other manufacturers
do to-day. I believed that the .dealer should be
considered merely as a distributor and his profit
fixed accordingly ; that I should rely on the de-
mand I was able to create among consumers.

““Then I began to study the real science of

business-building as applied to my particular busi-

---

ness. I soon found  that I ‘was gcttmé Only a
fnononofthefmﬁhdcmnd.brmymm
that what 1 did get was Costiig me more than it
should.  Yet T was dmnggoodbudmandmhag
mm jmthesmb:sotuu are doing now

r conditions, wi ve scant wn-dnmtxuto
the Mrect and belipve &t‘t‘thmumngsymm wthe
correct one. , '

£ e

"‘Iéhugodmy s so as to allo tho'
dealer a fair proﬁt.thougg’,::otqt utnvl‘i:t"me,
m..meu]y p«dsunﬂym@tfhfsco-

¥ uld M
enrylwoi.thqud z




