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~ “Thistle” Brand

Cut:éd and Packed

- Where Caught!

One reason why the “Thistle

Brand of Canned Haddies, Kippered Herrings, etc., retain

Canned Fish. the rich, delicate flavor of the freshly caught fish is because
they are cured and packed right at the water side where they are caught.

There is no dirt, no slime in the “Thistle” Brand to spoil the natural flavor.
There are no ‘“odds and ends” thrown in in a hurry. The “Thistle” Brand contains
nothing but car. fully-selected fish—only the best will do for the “Thistle”
Brand!

The cost per tin, or can, to clean, cure and pack the “Thistle” Brand is with
out doubt greater than the cost involved in marketing any other Brand in the country,
yet the high quality has been steadily maintained from year to
year even in the face of strong competition. The “Thistle” Highest Quality
Brand competes on quality and not on price. It is the Always.
Standard Brand of Canned Fish!

ARTHUR P. TIPPET & CO,

8 Place Royale, Sole Agents, 204 Front Street,
Montreal. Toronto.
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The Atlantic Ocean
is the Home of the Cod

and the cod is tastiest when
cured by a salting process
and made up in the form of

“HALIFAX” ..« “ACADIA”

PREPARED
which are made from codfish

caught in waters adjacent to
Nova Scotia where the nicest of
the species have their haunts.

BLACK BROS. & CO., LIMITED, MFRS., 5Wws®
A. H. BRITTAIN & CO., i\ ™ominic, MONTREAL, P.Q.

Origin of the term “Sterling”

How many folk, who work every day in the
year, who use the phrase ‘‘pounds sterling” are
aware of its origin? Probably not omue in a thou-
sand. Yet the adjective ‘‘sterling,” which apart
from its commercial sense has come to indicate
worth and genuineness, has a curious historical
significance, and is a distinct survival of the times
when England did not weigh so heavily in the
balance of power as she does now. In the four-
teenth century the trade of the known world was,
almost without exception, in the hands of the Han-
seatic League. Within this league there were many
towns, most of which coined money, some using
better metal than others. Lubec, a Baltic city,
made the best money, and the English merchants,
who even then knew a good thing when they saw
it, used to contract for payment in the ‘‘moneys of
the Easterlings’—Easterlings being their name for
the Baltic merchants. Shortened for convenience,
the word still obtains, and has all its original
force.—Liverpool (Eng.) Post.

Applicd to ‘‘Sterling” Pickles it means , there’s a
* worth and genuineness”’ about these pickles common to
no others, a word that in this connection ‘‘has all its
original force to-day.”

Shrewd Grocers push *Sterling” Pickles and Relishes.

™ T, A LYTLE COMPANY, v

Manufacturers of High-Grade Pickles

124-128 Richmond St. West, TORONTO, Can.

Messrs. Grimble & Co.

LIMITED

Specially request the
trade to consider
quality when placing
their orders for

VINEGARS

NOTE OUR GRADES.—Orleans No.
16, and Nos. 16, 18 and 24 malt, -
ooncentrated and distilled.

All inquiries addressed to their
Canadian agent, Mr. 1. S. Wother-
spoon, 204 Board of Trade Building,
Montreal, will receive prompt attention.

I. S. WOTHERSPOON,
204 Board of Trade Building,
MONTREAL, P.Q.
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“COW’S HEAD” Brand

Condensed Swiss Milk

Prepared by Societe Suisse d'Industrie Laitiere. Yverdon, Suisse.

Guaranteed perfectly pure, full cream, completely sterilized
and germless. Gold Medals, International Exhibition, Paris, 1900.
As used by the British Navy, the British Army, the India Office,
H. M. Colonial Governments, London School Board, etc.

AGENTS,

C. E. COLSON & SON, - Montreal

THEV EARN THER GOST 30001 SALMON

SOLD ON EASY MONTHLY PAYMENTS.

The Computing Scale Co.|| “Sovereign” and “Lynx"
of Canada, Limited

164 King Street West, Toronto, Canada.

Manufacturers of .. .

DAYTON COMPUTING SCALES.

MONEY-WEIGHT SCALES.

Brands
ARE THE CHOIOEST IN THE MARKET.
EVERY TIN GUARANTEED.
TO BE HAD OF ALL GROCERS.

Paid For Itself.

C. WILSON & SON, Limited, Scale Manufacturers,
ToroNTO. HamivToNn, MAR. 19th, 1903.
DEAR SiRs:—
I have used your BALL-BEARING COMPUTING SCALE for several years
now and I believe it has paid for itself a good many times over during that period.
Most of my profits went to my customers in overweights in the past. Now I have

a little left for myself.
Yours truly,

One of a hundred simllar testimonials secured by us. Let us put you
on the same road to prosperity. Catalogue free for the asking.

C. WILSON & SON, Limitedtz, TORONTO.




You, as busy merchants, would
not have the time to wade
through them, but you do have
time to try them in the cup.

F—A : * -
JAPAN TEAS

Volumes might be written on the

subject of the superiority of the

teas of J AP AN

- over those of other lands.

If you have trade you wish to
please, send them a sample of

Japan Tea. . It will please them
and pay you.

. )

—ﬁ
F.C.CALVERT & CO.

Manchester, England,

whose specialties have been awarded more than
100 Medals and Diplomas for superior excellence
in competition with other manufacturers

Calvert’s Carbolic Preparations include Disinfectants,
Dentifrices, Soaps and other toilet specialties, which are
well known, reliable articles. finding a ready sale in
England, the colonies and many foreign countries. The
Soaps are probably of most interest to grocers and full
particulars and prices of the various qualities, suitable
for the Canadian market, in addition to the two enum-
erated below, aregivenin price list mailed free on request.

Calvert’s 20 per cont. Carbolic Soap affords protec-
tion against mosquitos and other insects, and is also
refreshing to use. Each tabletis packed in a metal box.
Retail price, 30 cents a tablet.

-
Calvert’s No. 5 Carbolic Soap is a good soap for all
ordinary purposes, retailing at the low price of 5 cents a
tablet.

F. C. C. & Co. ensure the quality and efliciency of their
soaps by-guaranteeing definite percentages of carbolic
acid.

-
have now opened a wholesale depot for the further
extension of their Canadian trade, at

807 Dorchester St., Montreal.

W. T. LEACH, Representative.
Price Lists, etc., mailed on application.

THEBLST SOLA AND LANOSOMEST %<
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The best, always-the best, and never any-
thing but the best, is

Cow Brand
Baking Soda

Sold only in packages with the picture of
a cow as trade-mark.

JOHN OWIGHT & €O, Manufacturers

TORONTO.
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SMOKE and ASHES.

Such is the condition in which the great conflagration of April 1gth left our Toronto stock
of Corks. But our Montreal stock is complete, and no delay was experienced in filling orders.
A NEW stock is now in our new Toronto warehouse, 59 and 61 Front St. E.

S. H  EWING & SONS,

Heap OFFICE : 96-104 King St., Montreal,

BranxcH : 59-61 Front St. E., Toronto.
Bell Tel., Main 65. Merchants 522.

'Phone Main 1961.

We have recently taken up the manufacture and sale of the

Templeton Cheese Knife

It is the greatest device for merchants retailing cheese. ‘“‘Soon pays for itself,”
the testimony of everyone who has used the machine for the past year.

KEEPS OHEESE FRESH EASY TO OPERATE
SAVES FROM WASTE PLEASES EVERY CUSTOMER
Sold on easy terms. Write us for particulars.

The Computing Scal¢ Co. of Canada, Limited, - 164 King St. West, Toronto.

¢

()SE DRIPS

ON
TOP.

The grocer who comes out

THE
VERY
FACT

on top in the gamble of busi-

ness is usually a pretty shrewd

sort of a man. He doesn't *

that once your customers try
Tea Rose Drips they will have
no other sugar syrup is prima
facie proof of the pre-eminent

‘“run out'' of goods that give
him a good profit. How's
your stock of

Paterson’s
excellence of our product.
A pure cane sugar syrup. Camp Coffee
Essence ?

ROSE & LAFLAMME, Agents, ROSE & LAFLAMME,

Agents, Montreal.
MONTREAL.
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Facts About Ceylon

At one time coffee-growing was the
great industry of the Island of
Ceylon, but of recent years the
cultivation of the tea-plant has been
found more profitable, and has
consequently ousted the kindred
industry.

Ceylon Teas have a flavor and’
strength found in no other teas.
Their excellence is being steadily
impressed on tea users the world
over. This 1s a reason why the
grocer should promote their sale as
against the poorer teas of other
countries.

Can be had in Black and Green.
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Persons addressing advertisers will T
kindly mention having seen their ad- .Aoun RE ulllbﬁmﬁ;d United States Why Don,t You ?
vertisement in The Canadian Grocer. to sell and obtain wholesale orders for Ceylon
Black and Green Teas on commission. Apply, Others "have f d tl h
«« COMMISSIONER,”’ .\crs ave found out that the
CANADIAN 0’300“ Burlington Canned Tomatoes are in-
TWO GOOd Reasons 88 Fleet Street E.C. L.ondon, Eng finitely better than tomatoes prepared

in the common way. The Burlington
way removes seeds, skin and fibre.

' Why «f/‘
You y
Should

The price is low, - $1.00 per doz.
(F.0.B. Burlington.)

00X

Sell g SEND FOR A SAMPLE LOT.
' BETTER VALUE TO YOUR CUSTOM- Il|ll B ] [ G i G
" ERS AND MORE PROFIT FOR YOUR- SPARKLIHE H m‘ mg []]l ﬁmmlg ". {
SELF. ORDER A SAMPLE CASE BURLINGTON, ONT. Limited .‘
-DELIVERED. P. 0. Box 292. |

GELATINE

FAMED for SIXTY YEARS

Gives a bright Transparent
Solution and is

Always Uniformly Strong,
and always trustworthy.

Sold in shredded form in well-
known checkerboard boxes.

The Duncan Company
. of Montreal.

IF

FLIES CARRY
DISEASE

AS YOUR CuUSTIOM-
ERS WELL KNOW

!

1

“Royal" pead |

’ |

Dressing !

Every detail of manufacture, all materials

used and the circumstances governing the ‘
production of ‘“ROYAL"™ SALAD DRES-

S8ING, combine to make it the most popular
salad dressing sold.

A carload of “ROYAL" SALAD DRES-
BING went through Buffalo on Saturday,

A"(':'_t{ for Canada— en route for New York City.

E. CorLson & Son, Montreal.
D. Masson & Co., Moatreal.
ArtHur P. Tiever & Co.,
Toronto, St. John's, N.B., and
Montreal.

!

New Yorkers know good stuff. Made only by

The Horton-Cato Mfg. Co.,

b e ———— B

WILL IT NOT offend your patrons if you DETROIT, MICH., - WINDSOR, ONT- i
offer them ll{-blown and fly-
smcke;i g(;o( s ? .
be gooc icy on your part to
WL T B0y spread Opl(l)t a few sheets of
Tanglefoot in your store and
shop windows to z:‘l)\owlthat ]
you are anxious Pplease i
your trade with clean, whole- SAFETV
WILL IT NOT i::’mkeego;)gﬁ?mmy rofitable ACCURACY
a o
salellw keep '.k-'li.t.h?“ (l:oln AND
stantly at work w n sight
of every !;ersol_l who enters ECONOMY
your store A
ARE COMBINED IN THE
1 You Mo BOWSER
TN T OUT-DOOR
am
wtlny!(ilo burn it. Thte.re
is 10 times more satis-
faction in burning CAB| NET
money than in losingit
in driblets, through FOR
carelessness of clerks, -
(‘)‘;'hdisplutfdhaccoums.
o thal as ‘‘ pass-
book '’ customers, has OIL OR GASOL'"E
not hlml slccou‘lin.lsl dis-
uted and rtially re-
{;udisted? pa'l‘he )imst IT IS FITTED WiTH OUR LATEST IMPROVED
way to avoid all com- COMPUTING
Hlications and misun-

erstandings isas
follows:

SELF MEASURING PUMP

BUILY ENTIRELY OF METAL AND

IF A MAN WANTS CREDIT

for 810 &he him a $10 Allison Coupon Book chu-fe . MEASURES AN ACCURATE GALLON,

him wi $10, and there you are. No trouble at all. HALF GALLON OR QUART AT A

If he buyllrlux of tobacco for ten cents, just tear OUR STROKE

off a ten-cent coupon—~that's ali. And so on for all

BOSK.  No. WiTiNg. °No rime Lost. 'no | | OUT-DOOR CABINET RANTEED EVAPORATION 3

KICKING. There are other Coupon Books, of e'oune, FOR GUA NT 0 :

'b:;: :r.l:l‘yp}::t have the best? Let us send you a OIL OR GASOLINE PROOF :
Cabinet extends up over tank so as to entirely ¢

: eclose the pump.plt Is fitted with metal roof LEy vy omn '?" FULL (RFoREATION.
For Sale in Canada by and double swing doors provided with “ staple ITS FREE.

and strap” for padlock. WRITE TO-DAY FOR CATALOG “B"’

THE EBY, BLAIN CO., Limited, TORONTO, BOY AND THIEF PROOF

C. 0. BEAUCHEMIN & FILS, MONTREAL.
ALLISON QOUPON 0Q., Mar ufscturers S. F. BOWSER & CO. FORT WAYNE, IND.

Indianapolis, Indiana.

7
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BRUNNER, MOND .& CO.'S

SODAS E;.--.

EVERYWHERE KNOWN TO BE THE BEST.

WINN & HOLLAND, solelAgents for Canada, MONTREAL

You are not well matched, if you do not sell our

MATCHES

BEST and CHEAPEST on the market.

0 'SURE The Walkerville Mat.ch Co.

(N LIMITED

FIRES WALKERVILLE, ONT.

D. RATTRAY ® SONS

Commission Merchants
MONTREAL : 110 Coristine Bldg. QUEBEC : 1 10 Dalhousie St.

REPRESENTING

¢ John Walker & Co., Greenock, Scotland, Sugar Refiners
iR Armour & Co., Chicago, Ill., Packing House Products
o Juan Merle, Denia, Spain, Valencia Raisins
Jose Reira, Denia, Spain, Valencia Raisins
A. T. Zini, Patras, Greece, Currants
Juan Llopis, Reus, Spain, Tarragona Almonds
Ag. Russo & Co., Catania, Sicily Filberts, Etc. .
Dezerner & Van Raalt, Holland, Holland Herring
Albert Dickinson Co., Chicago, Ill., Grass Seeds
/ Da Costa & Co., Barbadoes, W.E.I., Sugar and Molasses
A. K. Vemian, Smyrna, Turkey, Turkish Produce
Austrian and Belgian Sugars,
Newfoundland and Gaspe Cod, Seal, Whale and Porpoise Oils, -
Rangoon and Patna Rice, etc., etc., etc.
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DON'T GAMBLE

with your trade by giving them inferior goods. Take no chance, handle
the best every time. It will pay you to do this.

JAMES" DOME"BLACK LEAD

without doubt the best black lead on the market.
W. G. A. LAMBE & CO., Canadian Agents

LiPpTONS TEAS

HAVE THE LARGEST SALE IN THE WORLD.

Over 93,000,000 Packets were sold during 1908.
SOLD ONLY IN AIR-TIGHT CANS, NEVER IN LEAD PACKETS.
LIPTON’S TEAS are far more popular in Canada than any other teas carried by the grocer.
The only teas in Canada offered to the grocer direct from the tea gardens—packed by the grower.

AGENTS IN MONTREAL—Laporte, Martin & Cie,, and all wholesale grocers.

AGENTS IN TORONTO—Canada Grocers, Limited, and all wholesale grocers
THOMAS J. LLIPTOIN, 39 Pearl Street. New York City.

W o W o e e e

THE W. H. WILSON CO., LIMITED

MANUFACTURERS OF

HlGH-—GRADE VINEGAR, REFINED CIDER AND

EVAPORATED APPLES. %
Tillsonburg, - - Canada. %
! AR ALY asanas €

Purnell’s English Malt Vinegar

Inr Bottles and Bulk

M. Brewery, Brist.ol, England.

ESTABLISHED 1750.

ACENTS
Charlottetown,P.E.I., HORACE HASZARD, South Side Queen Square. Montreal, Que., J. M. KIRK, 25 McGill College Ave.
Halifax, N.S., |. PETERS & CO., 40 Upper Water Street. ‘Toronto, Ont., |. WESTREN & CO., 63, Ontario Street.
St. John, N.B., ROBERT JARDINE. Winnipeg, Man., A. STRANG & CO., 233 Fort Street.

Vancouver, B.C., C. E. JARVIS & Co., Room 8, Flack Block.

9
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Freight paid on 5-case lots.
Ask our travellers about our Pure Maple Syrup.

W. H. GILLARD & CO., Wholesale Grocers,

A Pure Golden Syrup Made from Golden Grain. A Great Spread for Daily Bread.

Better in flavor and purity than any other.
Good for everybody. A pleasant surprise to all.
2-1b. tins, cases, each 24 tins, $1.90 per case.
“" “ 0 5 “"

Price subject to change without notice. .

Branch CANARA GROCERS LIMITED.

No. 428 St. Paul St.,

It is not a simple matter of buying and selling that makes the
successful merchant. We know that.

Experience and judgment must decide when and what to buy.
WOOD’S COFFEES hold their front rank because the Grocer
and the public find that every pound, like the gold dollar, has
its intrinsic value.

There is no trick about it ; it has been work, intelligent, pro-
gressive work, for many years, and the Grocer who now begins
to handle these goods reaps the benefits that follow their
good name.

Canadian Factory and Salesroom,

MONTREAL.

PORK AND BEANS

«“« AYLMER”
¢« DELHI”

" PRICE LOWEST.

Write your wholesale house TO-DAY for prices on any of the above brands.

WHY NOT GET THE BEST ?

“RED CROSS”

«LITTLE CHIEF>
“LOG CABIN”

«“ SIMCOL ”
ARE THE BEST.

They will interest you.

June 10, 1904

QUALITY HIGHEST.
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The Canadian Grocer.

DEPARTMENT OF ADVERTISING || cuean

SUGGESTION AND CRITICISM

John C.

Kirkwood,

NOTE—Herein are discussed the princlrlu.nd practice of advertising. Subscribers are invited to send Mr. Kirkwood specimens

of their newspaper and other advertising,
ing, THE OANADIAN GROCER.

'or the purpose of review in this department. Address care of Department of Advertis-

TORONTO.

ENLARGING ONE’S BUSINESS.

NI¢ might reasonably expect a
retail merchant to know the
names and addresses of all
the people in the community
he serves with whom he

could trade. As a matter of fact most
merchants know only a mere fraction of

CRACKERS.

The very latest dainties.
Fig Dips — Fig delicacy dipped in
chocolate,
alb ] 7C

Oxfords — Lemon jumbos with

marshmallows,
alb l 2C

Pretzelettes — Hand - made,

apackage .. ............ OC
Cracker Meal —A package.. 5S¢

the buyers in any given district. An

acquaintance begins only when a buyer -

comes to the retailer’s store. Thus the
possibilities of the community are not
exhausted,—indeed, far from being ex-
hausted. They are not even exploited
by the average retailer. That all this
inertia on the part of the dealer is cost-
ing him in lost business a heavy sum
must be conceded. A firm couldn’t
double its business in a few months by
doubled efiort, but suck effort persist-
ently and intelligently kept up will re-
sult in due time in an immensely in-
creased turnover. Newspaper advertis-
ing alone won’t accomplish the desired
result. However good this form of ef-
fort may be, it is not personal enough
to break through the conservatism of
the general public. What is reguired is
the direct appeal—the mailed letter or
circular.

Before anything can be mailed there
must be provided a mailing list. Names
and addresses are readily obtained from
a voters’ list, or from a directory. The
card index system—a card for each
name—is best to use for this purpose.
Having names, typewritten or printed
letters or circulars can be mailed. It is
hard to permanently refuse the invita-

tion this form of advertising carries
Impressions are made that are endur-
ing; impressions are succeeded by con-
victions; convictions by business. It
may take a twelvemonth, it may take
two or three years, to get the desired
returns  from the outlays of time and
money made in thus going after new
business, but what is it in comparison
with the reward? Most men would
esteem $100 or $500 a small price to
pay for an annual business increase of
$5,000 or $10,000.

Who is there that will say helis doing
everything possible to get the maximum
trade which his district can yield him ?

And how many there arefwho are

BACON.

The Famous ¢ Eagle Brand,”
Boneless, sugar cured, lean and

- gpat 13c

Picnic Hams,
Mild sugar cured, lean, tender
and savory, about 5 Ibs.

el W . QC

forced to admit that they could do a
much greater business did they really
strive to get more.

Valuable Book for Grocers.
“ NROCERY Advertising”—A Book
(’ of Business—Making Ideas and
. Ready-Made Ads. for Retail
Grocers—Such is the designation of a
new book compiled and published by W.
Arthur Lydiatt, Toronto. It is what
he styles ‘‘Bait for Retailers, No. 2.”
His former book, ‘100 Good Ads. for a
Grocery Store,” is practically out of
print, there remaining only a few copies
in the hands of The Grocer, by whom
the book was published.
Mr. Lydiatt’s second book is a much
more ambitious and comprehensive
volume than his first one. It opens

11 -

with “Just a Little Talk First,” deal-

ing with suggestions as to how to adver- *

tise groceries; mediums to use; display;
types, and prooi-reading. This section
is of large value to the man seeking to
be an intelligent and  well-equipped
writer of advertisements. The informa-
tion given is not readily obtainable
elsewhere, and is the gathered fruit -of
much study on the part of the author.
A Batch of Good Business-Bringing
Schemes for Groceers,” is likewise help-
ful and stimulating. “Some Odd Show
Cards™ constitutes " a suggestive chap-
ter. “‘Some Short Savings” will be
consulted freely by the man who seeks
a good introduction to his advertise-
ments. The last section of the book
closes with ~examples of bright adver-
tisements, many of them ‘‘displayed.”
A unique idea is their division under
such headings as general; delivery; cash;
beverages; tea; cocoa, chocolate, ete.:
canned goods; biscuits and confectionery;
dairy products; pickles, preserves and
relishes;  cereals; cooking necessities;
miscellaneous;  fresh  fruits  and vege-
tables; packed fruits. An index is a
commendable conclusion to a book that
should prove of much service to those

Fard Dates.

‘“ Blue Ribbon " Quality.
Rich, tender and meaty ; price cut
in half ; in 1-lb. packages 5 -
T e

Basket Figs.

Thoroughly washed, large, sweet,
meaty, fresh packed in baskets ;
regular price 25c. each ; lzc

OMEPEICE. . ;.. iivvea i o

grocers who are striving to make in-

teresting and effective announcements to

their constituency. The price is_ $2.00.
Notes.

There are reproduced three small ad-
vertisements which commend themselves

s ———

i —————
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N\\Wz—=5GUN TE
BINEZ w0 H-GuNBAT

CAKES B b= NTINS

|" A ?;i
WELL KNOWN-+<RELIABLE, EosESS. LABOR SIS o D ANTFRD rorve TRADE

SAV
EST IN'THE WORLE:

Our packages are larger and more attractive in style than any others.
The quality of our goods is superior to anything else on the market.

MORSE BROS., Proprietors, Canton, Mass,

Forsale by all Wholesale Grecers; alse the MoClary Mfg. Co., Londen, Mentreal, Wianipeg, Vaneouver and Toronte.

tor their simplicity, clearness, brevity,
and strength. They illustrate what can
be accomplished with a small space.

Forsyth, Jr., is an enterprising mer-
chant in Dartmouth, N. S., if one is to
indge by samples oi circulars sent out
by him, copies of several of which have
found their way to The C(anadian Gro-
cer. Thé text is better than the print-
er’'s work; that is, the display 1s poor.
flowever, as examples of ‘‘dodgers”
they are very fair, and I should judge
are good trade bringers.

THE TOURIST TRADE.

NHIE Summer tourist trade 1s be
’I coming every vear of greater im-
portance to many Canadian dis-
tricts, and ii properly developed should
become an  important factor almost
everywhere throughout the rural dis-
iricts ol the Dominion.

The Summer exodus from the hot and
crowded cities of the United States and
{‘anada becomes more noticeable every
vear. Tired of the grimy atmosphere
and glary streets, city people are eager
to get away from it all, out among the
trees and the hills, along the water
ways or the country roads, any place
where - ‘their tired eyes and wracked
nerves can enjoy the soothing balm of
green turf and country quiet.

Heretofore they have had to be con-
tent for the most part with the popular
resort, with its more than urban glare
and excitement, becpSE o better fa-
cilities have been offered thep.

Here lies the opportunity of our Can-
adian rural districts. It is safe to say
that there are few Canadian villages
that have not some charm in their
vicinity that, if known, would make
them' attractive to the “Summerer”
from the city. These people are used to
paying handsome prices for meagre ac-
commodation, and if they could be
brought to the village or its neighbor-

hood would spend their money fireely to
the advantage of the farmer or villager
who accommodated them, and to the
merchant who supplied their wants.

To work up this trade requires only a
little organization, a little advertising.
Some one must take hold, find out ex-
actly what accommodation can be given,
what attractions are offered; then let it
be known to the people of the city,
through the press or other means.

An instance of what may be done in
this way comes to hand in the form of
a handsome little booklet, attractively
bound in a dark red paper, and illus-
trated with cuts of local scenery. It is
from the pen of David Russell Jack, and
is entitled “Summer Tourists; a Manual
for the New Brunswick Farmer.” With
the permission of the author we take
pleasure in re-producing it, as follows :

Foresneech.

It has been the lot of the wriler of
the following pages either in the pursuit
of bhusiness or pleasure, or hoth, to
iravel much over this, his native Prov-
ince of New Brunswick. But few vill-
ages have escaped his peregrinations,
and in many a farm house and hamlet
he would be no stranger.

By a knowledge born of experience, he
is, therefore, in a position to realize
something at least of the difficulties and
trials which beset the path of the trav-
eler, who, coming ecither from a sister
province or from the neighboring re-
public, seeks to spend a few days or
weeks in comfort in some country re-
treat, in quiet forgetfulness of the busy
turmoil of an active life in a great city.

The farming people of New Brunswick
are, as a rule, honest, industrious, hos-
pitable, cheerful and open hearted. Ii
any stranger comes among them, seek-
ing their hospitality, they will doubt-
less do their utmost in a rough and
hearty sort of way to make him com-
fortable. But in the country districts

\ 12

particularly, owing doubtless to lack of
experience, much has yet to bhe learned
in the art of catering to the wants and
tastes of people from older communi-
ties.

Many of the New Brunswick farmers,
or their forefathers, in order to keep the
wolf from the door, have been obliged
to combine lumbering and fishing with
farming, and in the rough and ready life
they have led, have perhaps formed
habits and fallen into ways of living not
altogether in keeping with the ideas ol
the more fastidious traveler, who would
fain partake of their hospitality for a
season. :

For the latter class of individualg.
some allowance should be made by the
farmer, for the reason that many sights
and sounds to which he has by daily
contact become accustomed, are to the
visitor from the city, startling, and per-
haps repulsive.

New Brunswick has made great  for-
ward strides during the past decade in
the development of agricultural pursuits,
and gives promise of even greater pro-
gress during the earlier years of the
century of which we are at present al-

most upon the threshold.

We have many men of education and
refinement among our farmers, but this
is not as a rule the class of men who
take to the keeping of Summer board-
ers, as a partial means of livelihood.

It is to the poorer and less educated
class, that the following pages are ad-
dressed.

As a member of the Executive Com-
mittee of the New Brunswick Tourist
Association, an organization composed
of business men and .women who volun-
tarily give of their time and ability, in
promoting the interest of tourist travel
throughout this province, the writer has
given much thought and consideration
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WHEN YOU BOSTON CODFISH BALLS in Cans, BOSTON uncxe,nu soused’ and in
Tomato Sauce, you buy the best. ./

BUY .See our Travellers’ Samples.

We have the following Soul')s, packed by the celebrated Dold Packing Co., of Buffalo:

MOCK TURTLE, BEEF, CHICKEN, 0X TAIL,
CONSOMME, TOMATO, MULLIGATAWNY.

.. $1.00 per dozen.

LUCAS, STEELE & BRISTOL, Wholesale Grocers, Hamilton.

THE ORIGINAL QUICK SHIPPERS.

40 ammn §-4) § s § m—.m-Mﬁ

All civilized smokers on the three conti-
nents, who enjoy a good cool smoke,
back up this strong assertion by smoking

TADDY’S
OLD ENGLISH
TOBACCO

Are you selling this brand? 1f not, write
for prices and||be in the swim.

The leading tobacco
of the world is

TADDY’S
Premier
Navy and

Orbit Gut

WHOLESALE AGENTS:

James Tumer & Co., Hamilton
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{4 99 The public have a perfect right to be par-
ticular about what they drink. It is most
important therefore to insist that the uni-

versal beverage should be most carefully
selected. The best “ Hot Scotch’ in the world is *“ Tartan ” Tea.

Selected by specialists. —SOLE AGENTS—
Sed on haner BALFOUR & CO., Hamilton, Canada.
LEAD PACKETS—14-1bs. and Ibs., 3-1bs. and 5-1bs. GREEN, MIXED and BLACK—28c., 30., 40c., 50c. per Ib.
The only place to buy “Tartan” goods— . The best that is—‘‘ TARTAN” TEA, ‘“TARTAN"” CANNED COODS.

BALFOUR & CO., waiaiesrecers > ™ HAMILTON.

| LONG DISTANCE ONLY, 596.
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" TEAS

We are offering exceptional value in all grades of Tea—

INDIA HYSON
CEYLON JAPAN

Our lines of Green Ceylon (Japan Style) surpass anything hitherto offered.
Communicate with us or see our travellers before buying. It will pay you.

THOS. KINNEAR & CO., "oles2le 49 Front St. E., Toronto

to the solution of the various problems
which are continually encountered.

Not the least difficult of these prob-
iems, is the pru\'is.inn of accommoda-
tion, where the tourist of moderate
means may enjoy the beauties of cli-
late and scenery which our province ai-
fords, in a style of comfort and refine-
nent, in some degree akin to that which
he might reasonably expect.

The writer has penned the following
lines in the. modest hope that they may
prove of some little assistance in help-
ing to smooth away some of the rough
edges of country life, and make the way,
perchance, a trifle casier for the Sum-
nier tourist.

For Camp or Cottage

Two delicacies which should not be forgotten
when laying in the stock of summer provisions are

MacLaren’s Imperial

and
MacLaren’s Roquefort

Don’t let your customers forget them.

New Brunswick Farmers.

Of all the various branches of indus-
try which the farmer can and does com-
bine with farming, pure and simple, in
this Province of New Brunswick, there
is probably nothing so profitable, and
which can be so advantageously carried
on, as the keeping of Summer bhoarders.
It is a spot cash trade, with good pro-
fits and quick returns.

This allied branch is as yet, however,
with us practically undeveloped, and is
capable of almost unlimited expansion.

In the sister Provinces of New Bruns-
wick and Nova Scotia, we have people
ol kindred race, language, customs and
occupation, but in the matter of cater-
ing to the wants and tastes of the
Summer tourist, the New Brunswicker
is by comparison to the wily Nova
Scotian, as the mild mannered Doukho-
hor to the craity Chinee, only more so.
In Nova Scotia the tourist business has
been carefully studied and developed,
and ‘the -attractions of the country
widely advertised for years, while with
us it is as yet but in embryo.

By selling your milk, butter and eggs,
your vegelables, fruits and poultry at
first hand to the Summer tourist, you
can make a much greater profit than by
hauling them ten or fiftcen miles to the

A. F. MACLAREN IMPERIAL CHEESE CO., LIMITED,

MANUFACTURERS AND AGENTS,
TORONTO, ONT.
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THE CANADIAN GROCER

We offer a special value in 2-gallon and 5-gallon
‘pails.  First quality stock and vinegar.

PRICE AWAY DOWN.

THE DAVIDSON & HAY LIMITED

WHOLESALE GROCERS, TORONTO

nearest town or railway station, only
perhaps to be euchred out of your pro-
per returns by some unscrupulous middle
man.

The Tourist Association of New
Brunswick have been making strenuous
cfiorts for the past few years to in-
crease the tide of Summer travel which
yearly flows this way, but in order to
obtain the best results they must have
your active help. If you can house and
iced in good shape, the ever increasing
throng which each succeeding Summer
hrings us, you will have done much to
assist us in carrying on our work.

Before you can expect any very bene-
ficial results, it is necessary that you
should bring your establishment up to a
certain standard at least, and the more
you can improve upon that standard the
better for yourselves. Ii you earnestly
try to do so, be sure that there is a
good harvest in store for you.

Ii your house has been built for some
years and is beginning to look a little
shabby, buy a few pounds of paint and
give it two coats all over when your
other work is slack. It will make your
property look much more attractive, and
will greatly improve its wearing quali-
ties. If you have not a verandah to
your house, build one and make it not
less than six feet wide, so that you can
sling a hammock in it in which the
Summer tourist may enjoy the Summer
breezes. If you can make it eight or
ten feet wide, so much the better.

Ii your house stands upon a bare spot
by itseli, plant a few trees about it
which will give it an appearance ol
beauty, and lend rest to the eye and
shelter from the hot rays of the Sum-
mer sun.

If you have any feather beds that your
mother made, for goodness sake don’t
try to persuade the Summer visitor to
sleep on them. They are a hideous
abomination to the average tourist.
Buy a wire spring or two with a cheap
mattress. They are nice and cool to

sleep upon, and are not apt to get
stuffy. Don’t burn your feather beds,
though, but buy a few remnants of
cheap, bright chintz, and have your
daughter make them up into those love-
ly large soft pillows which are so de-
lightiul to the back-bone of the lazy
tourist.

Ii you get your tourist into a good
hammock; with one of those lovely pil-
lows under his head, the chances are ten
to one that he or she will want to stay
there.

Make the windows of your house to
open wide, so as to let in the pure
sweet air of heaven, which is as the
balm of Gilead to the weary sojourner
from the great city.

If the paper on your walls is the same
that was there when you were born,
tear it off and send to town for a few
rolls of pretty light colored stufi, which
you can buy for eight or ten cents a
roll, and have your family put it on be-
fore the busy time in the spring.

Most farmers keep a horse or two. Ii
vou have one, teach that boy of yours
to drive. Give your ‘wagon a coat ol
paint and send your boarders out to en-
joy the air whenever they feel so in-
clined. It keeps them out of the way
and gives your wife a chance to tidy up
the house.

Cleanliness is next to Godliness.

If you have an old clock that belonged
to your grandfather, an old piece of
mahogany furniture that is heavy to
lift around, an odd shaped chair, or any
other old thing, don’t sell it for your
life’s sake. The wily tourist generally
knows just about what such things are
worth while you do not. If you sell
them you will likely get stuck, and the
chances are that your visitor will tire
of his purchase before he gets it home.
If you don’t sell them to him, he will
want them all the more, and will rave
about them to his friends when he goes
home. Perhaps next Summer his friends

15

Pure Fruit

Jams, Jellies and

Orange
Marmalade

are what you want. You

can live without them, but

not as well.

A.

F. MacLAREN IMPERIAL CHEESE
CO., Limited, SELLING AGENTS,
TORONTO.
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will come down to see them, and try to
soften your heart with the persuasive
tongue.

If vour house is near a river or a lake,
buy a good canoe, or a strong boat and
pair of oars, so that people will have
something to  amuse themselves with.
it there is any good fishing or shooting
in your neighborhood, find out all about”
it, so as to be able to tell your visitors.

Don’t put a colored cloth on your
dining table, on any account. A colored
table cloth  sometimes covers a multi-
tude of things, and is apt to be looked
upon with suspicion by the average

1 tourist. A white table cloth, no mat-
i ter how coarse, if it is clean, gives a
good appearance 1o your table. Tell

your daughter to go out into the grove,
and dig up a small fern or two, and set

« them on the table. They give an air of
daintiness and refinement which is most
seductive, particularly to the female
mind.” The male mind is not always
above such trifles either.

Don’t put too many kinds of cake up-
on the table at once. Good bread and
good butter are more esteemed by
tourists than a multitude of cakes.

Do the butter up into little dainty
rolls and set. them upon a plate with a
small lump of ice. Ice is a cheap com-
modity in this province if you gather
your harvest at the right season.

A clean napkin is a necessity. Tell
the Indians to make you a few napkin
rings of  wicher work and sweet hay,
and of dillerent designs, so that each
guest may know his own. Put a iresh
napkin in the ring every day at dinner
time.

If you have any hooked mats, put
them up in the attic before your visit-
ors arrive, and keep them there until
after they have departed.

Paint the floor of your dining room a
nice light color all over, then lay a
cheap square in the centre. You can
buy these squares lor from 3$2 apiece,

b " upwards.

Roast chichens are very nice occasion-
ally, but don’t chop the chickens’ heads
off about breaklast time, and leave them
to hop around on the front lawn until
your wife is ready to pluck them. Do
all your butchering early in the mern-
ing, while the visitors' eyelids are still
heavy with sleep.

If you have not a poultry yard, buy a
roll of six foot wire netting and build
one. Keep your hens and chickens in
it, at least while your visitors are
with you. 3

Don’t throw your slops and dish-water
out of the back door. The soap suds
act on any fatty matter, and send
poisonous gases into the air, breeding
pestilence and disease.  This endangers
not only the health of your own family

THE CANADIAN GROCEk

but that of the tourist. One of them
might die, and that would give your
hiouse a bad name.

Keep your troubles to yourself and
don’t talk the ear off your visitors by
telling them all about the petty  foibles
of your neighbors, or- how much trouble
vou ‘had with that heifer. We all have
troubles of our own in this world, and
people as a rule don’t go to the country
to be bored. Keep yourself and your
family in the background as much as
possible—fcel assured that if your visi-
tors want your company they will soon
let you know it. It isn’t pleasant to
be snubbed, and by giving no cause for

such treatment you will keep up your

seli-respect . :

Should there be any children about,
buy a good stout rope, and put up a
swing. Children love to swing. Men
and women are but grown up children.

Tourists are strange animals and have
many peculiarities. Some of them like
to smoke, some to read novels, some to
work embroidery, some to flirt, and
some to meditate upon religion. If they
want to, let them.

Buy a few yards of wire gauze and
make screen doors, back and front, to
keep the flies out, also a few screens for

the principal windows. They are easily

made, and a wipe of green paint will
make them look as if they came from
the shop. When the Summer is over
put them away carefully in a dry place.

Sow a lfew poppies in your hayfield.
They look enchanting to the eye and
won't hurt the hay.

Give the tourist all the milk and
cream he wants. It pays better to feed
the cream to tourists than make it into
butter and feed the skim milk to the
pigs. :

If there are any Indians about, don’t
drive them away, but let them camp
along the river bank where they won’t
do any harm. Indians are always a
great source ol interest to tourists.
Besides, the Indian has a lien upon your
land by right of priority of possession.
A little kindness to this unfortunate
class of beings will mean a good mark
for you in the bhook of the Kingdom of
Heaven.

When you have put your house in or-
der, tell your daughter to write to the
secretary of the New Brunswick Tourist
Association, Canterbury  street, St.
John, N. B., giving him full particulars
as to the number of rooms you have to
let, the number of guests you can ac-
commodate, the best way of reaching
your place, the distance from your house
to the nearest railway station or steam-
boat landing, and the prices you pro-
pose to charge. He will do all he can
to help you. If you start at $5.00 per
week for each adult and please your

16
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visitors, you can then increase your
charge to $7.00 a week. A small am-
ount at a time to new patrons as your
reputation becomes established. Your
Nova Scotia rival frequently obtains
$10.00 per week for moderate accommo-
dation. Don’t try to jump prices up too
suddenly to old customers, as they are
your best advertisers.

All this cannot be accomplished in
one year, but it is astonishing what
good results you can show in two or
three years if you try hard enough. Then
the goilden harvest will begin, and you
may safely look forward to years of in-
creasing prosperity, and be able to keep
your children about you as they grow
up, instead of having to send them
abroad to seek a means of livelihood. It
iIs a good thing for your country to
have them at home, to take up their
share of the burthen of life, and allow
you to take matters a little easier in
your declining years, .in the old home
you love so well.

COMPANIES INCORPORATED, ETC.

The J. D. Abraham Co., Delhi, Ont.,
have been granted a charter to carry on
a general merchandise business. The
capital ol the company is to be $25,000,
and the provisional directors are: J.
D. Abraham and May C. Abraham, both
of Delhi; and A. R. Abraham, of Ham-
ilton.

The New °~ Century Refrigerator &
Mig. Co., Dundas, Ont., has been grant-
ed a charter to manufacture and deal in
refrigerators and reirigerating appli-
ances. The share capital of the com-
pany is to be $75,000, and the pro-
visional directors are : J. D. Penning-
ton and K. Enright, both of Dundas;
and-R. B. Baker, S. H. Kent and J.
Crawford, all of Hamilton.

The charter of incorporation of the
Walkerton Sugar Co., of Walkerton,
Ont., has been surrendered, and the
date of dissolution fixed for June 10,
1904.

The Kingston Milling Co., of King-
ston, Ont., have been granted a charter
to manufacture and deal in grain and
produce. The capital is to be $60,000,
and the directors are: J. G. Campbell,
of Perth; and E. C. Gildersleeve and J.
M. Campbell, both of Kingston.

CANADIAN EXHIBIT AT WORLD'S
FAIR.

In the fine exhibit made by the Do-
minion Government at the World’s Fair,
in St. Louis, Mo., goods made by E.
W. Gillett Co., of Toronto, Ont., are
quite prominent. The Government offi-
cials, realizing that Magic Baking Pow-
der, Gillett’s Lye, Royal Yeast, etc.,
are the standard Canadian articles,
purchased from the firm a large quan-
tity of the various goods to form part
of the exhibit referred to. All Canadi-
ans visiting the World’s Fair will be
sure to be impressed with the display.
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GILLETT'S GOODS ARE THE BEST!

One of the best proofs that GILLETT’S

GOODS are STANDARD ARTICLES

in their class, is evidenced by the fact that about three months ago, the Dominion
Government purchased a LArGE quantity of the various articles, and these now

form part of the

Canadian Exhibit at the WORLD’S FAIR il’l} ST. LOUIS, Mo.

ALL Canadians, and especially GrocERs visiting the Fair, will be interested in the display.

GILLETT'S GOODS

have received HIGHEST TEDALS and AWARDS AT ALL EXPOSITIONS

FOR MANY YEARS PASY

E. W. GILLETT COMPANY LIMITED

TORONTO, ONT.
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DAIRY PRODUCE ax PROVISIONS

and Cold Storage News.

Alterta Creameries.

I Department of Agriculture

continues to manage a  num-
ber ol creameries  in the
Northwest  Territories.  Dur-
g the season of 1903, there

were eigiiteen in - operation, located at
Fdmonton, Wetas-
Blackfalds, Red Deer,
Tindastoll, Olds, Calgary,
Prince Albert, Qu'-
Appelle, Grentel, Whitewood, Moosomin,

the toliowing places :
kiwin, Laconibe,
lnnistail,
Moosejaw, Regina,
Saltcoats—heing nine
Assiniboia

Churchbridge and

in northern Alberta, eight in

and one in Saskatchewan.

Owing partly to the favorable condi-

tions for wheat growing and partly to
the high price paid by local merchants
for dairy butter, the creameries in As-
siniboia  have shown a somewhat de-
creased ouiput over the previous vear,
while  those in Alberta have made 61

per cent. more butter than they did in

1902,

these creameries have,
the season’s operations,
the depart-

Three
result ol

more ol
as a
repaid all
ment, making thirteen in all now in this

indebtedness to

position.

Lo

During 1902 i1 found necessary
ship five the butter
factured in these creameries to lngland.
in 1903, although . the output

130,599 pounds, the whole

was
carloads o1 nianu-
total was

increased by

of it was disposed of in the western,
northern and oriental markets, at an
average ol about 20 cents a pound. A
miuch larger quantity was sold for the
Yukon trade, and several new and im-
portant accounts were opened in -la])un
as a direct result of the Canadian ex-
hibit at the Osaka kxhibition and the

good work done there by the exhibition
stafi. Regular shipments are now made
to the Orient by every steamer, and we
seem 1o be in a fair way to capture the

bulk of this trade. The butter for the

Oriental trade is largely put up in tins..

The has been tried, and
proved collecting eggs
itom the patrons of the creameries. The

placed in the creamery cold

experiment
successiul, of
eggs were

storages and shipped regularly to Cal-

gary with the butter, where they were
disposed of at prices  which net the
patrons 15 to 1Y cents a dozen accord-

ing to locality, after deducting all ex-

penses.

There is  likely to be considerable
growth of the creamery industry in nor-

thern Alberta.

Canadian Hams for France.

It is reported that representatives of
the Davies Pork Packing Co., of To-
ronto, are endeavoring to. obtain,
through the colonial and foreign offices,
a minimum tarifl treatment for the ad-
mission of Canadian hams into France.
At present there is a duty of ten shill-
ings, which packers wish to see removed.
The products of hogs are not included
in the articles arranged for by the
Franco-Canadian treaty of 1893.

Lard Statistics.
r 1 Tollowing cable advices, giving
estimates of stocks of lard held
in IKurope and afloat on June 1,
have been received from the N. K.

Fairbank Co., Chicago. To these esti-

be made at first in Chicago, and will be
prepared for use and bottled here. While
the plant at first will be a small one, it
may ultimately develop into a large kill
ing and packing concern.

Powdered Milk Industry.

J. Grant, of Montreal, has been ex-
ploiting Stratford, Ont., recently with
the object of forming a company for the
manufacture of powdered milk. Mr. Grant
is endeavoring to interest a number of
the leading business men of Stratford in
enterprise, hopes to form a
company largely of local capital. Ii the
scheme proves successful a factory will
be built without delay. The promoter
the success of the indus-

the and

is confident in
try, and says its expansion is bound to
be great as soon as the product, which

is comparatively new in Canada, be-

mates are added estimates of former
Vears : comes known.
1904. 1904. 1903. 1902. 1QOI. 1900.
Juner. Mayr. Juner. Juner. Juner. Junmer.
Liverpool and Manchester ......... Sea s wae 25,500 21 500 13,000 11,500 15,000 29 000
Other British ports............... S S 13.c00 6,000 4,500 2,000 5 000 7,000
Hamburg.. .......cc0n. .. 16,c00 10,000 15,000 11,000 3,500 11,500
Bremen ....... e 1,000 1,000 1 000 1,000 1,000 3,000
Berlin....... 3.000 2,000 12,000 9.500 7.500 7 000
Baltic ports 13 000 13.500 1,500 2,000 1,500 2,500
Amsterdam
Rotterdam 4,000 4,000 500 3.500 1,000 3 500
Mannheim
Antwerp .... 4.000 4,000 4,000 1,000 3,000 2,500
Freach ports ........ S 2,500 2,500 oo 2,100 2,500 6,000
Italian and Spanish ports...........cocvune 500 500 500 1,000 1,000 1,000
82,500 65,000 52,900 44,600 41,000 73,000
40,000 55,000 45,000 43,000 66,000 45.000
Total in Europe and afloat................ 122,500 120,000 97,900 87,600 107,000 118,000
Armours to Open in Toronte A Change of Note.
Toronto is to have a branch of the A change of importance in the Mon-
Armour Packing Co., of Chicago. The (real commercial community took place

(‘anadian agent of the firm is in the city
hunting for premises in which to set up
a plant for the manufacture of extract
of beef. He is after 5,000 feet of floor
space, but has as yet been unsuccessful
in getting the desired area.

The company has decided to establish
their (‘anadian headquarters here, and
will build if the required room cannot
he secured.

The reason for this move is that the
duty on the finished product is so high
as to give Canadian-made extract too
great an advantage. The powder will

18

recently when A. Jones, of the firm of
Marshall, Rutherford & Co., joined the
stafi of Gunn-Langlois Co. Mr. Jones
will join J. A. Gunn in the supervision
of the export department, and certainly
a strong combination should be the re-

sult. Mr. Jones is considered an expert
in his special line, being acquainted
with the English markets almost as

Mr. Jones
to-

well as with the Canadian.
and Mr. Gunn should work strongly
gether for the further promotion of an
already well established firm.
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‘We can fill your require-
ments promptly from our

By Gunpany, -

3 LIEBER
Rt PRIVATE.

HAMS =-BACON

If you want the BEST

Buy our

BEECHNUT BRAND

warehouses in Halifax,

Sydney, Pictou or Charlotte-
town.

Special prices for quantities.
Wrrite us for quotations.

o)

)

{ Mild-Cured, Full-Flavored

HAMS and BONELESS BREAKFAST BACON.

NEQUALLED IN QUALITY.

THE DOMINION PACKING COMPANY, Limited.

Hot Weather
Meats.

COOKED HAMS POTTED TONGUE
DRIED BEEF JELLIED HOCKS
BOLOGNAS SUMMER SAUSAGE
FRANKFURTS COOKED CORNED BEEF

These meats are prepared under our own super-
vision. They will please you, they will give satis-
faction to your customers and they will afford
you a good profit for the handling. Sent by

express only. Send us your order for weekly
shipment.

F. W. FEARMAN COMPANY,

PACKERS AND LARD REFINERS.

HAMILTON, ONT.

Limited.

LONG
CLEAR
BACON.

We can offer splendid value in this line.

Our Bacon is well trimmed.

Cured in Cold Storage of uniform tem-
perature. (‘onsequently no rust.

Write us for Special Prices.

The Park, Blackwell Co.,

PORK AND BEEF PACKERS,
TORONTO. ONT.

LIMITED
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MATTHEWS’

Cooked and Jellied Meats

are readily distinguished from other brands by

their fresh wholesome appearance and fine

qualities.

Fresh every day, in 18 varieties.

The George Matthews Co., Limited

ESTABLISHED 1868.

Peterborough

Hull Brantford

BAKING
POWDER

every wide - awake
merchant handles
Macic Baking PowDER

the best advertised, most popular,
most profitable Baking Powder to
handle—

makes

friends

and

customers

for

you—

Ask your jobber for it.

E. W. GILLETT COMPANY LIMITED
ige  TORONTO, ONT.

Chicago,
i

_uiedd o3

Paitry,
Butter

- EggS.

The best facilities for handling consign-
ments. Up-to-date Cold Storage.

The J. A. Mcl.e'an Produce Co., Limited

73=75-77 Colborne Street

Telephone Main 2491, - Toronto.
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PROVISION AND

Toronto.

Provisions —The provision market has
contined du'l through the week, al-
though a fewv dealers say that they are
doing almost as muech as at this time
last year. Prices are practically the
same as last week, with the exeeption
of lard, whi‘h is quoted 1-8¢ lower.
Killing is more extensive just now, and
the supply o¢ lard is inereasing. The
fresh meat riarket is quiet, without
change in prices. We quote this week:

Long clear bacon, per lb........ .$008 $0 08}
Smoked breakfast n, glog 3}3
..012§ 013

...... 012

.01 011

..009 009

.. 013§ 014

16 50 17 00

18 00 18 50

1450 15 00

007 )Vi;

y 007 07

pails v . ou 3;}
oomround;.porlb... . *
Plate beef, per 200-1b. bbl................... .... 11 00
Beef,hind quarters....... .. 800 1000
‘" front quarters.. .450 550
**  choice carcases 6 50 50
*  medium. 6 00 00
" common. 6 00 50
Mutton ....... 700 00
Lamb, yearling i0 50 11 50
s spring...... v .. 1400
L, koA B 600 850

Butter—Buifer is coming in very
freely, and piices remain low. There is
considerable 1ange of price in ereamery
solids, due (o the faet that there is
never any local demand for them, the
outlet being entirely of an export na-
ture. There is still some fodder offer-
ing, but it is growing less and less, and
by the middl2 of June grass butter will
make the market more busy. Until
that time, business will be dull. There
is no deman | for tubs.  Our quotations
for this wee are:

Per 1b.

CHoomey BRI - - ..o iaeens 017 018

= solids, fresh . g}ls 8};
Dairy rolls, large.

- m'lnu.h 013 015

I ks el 12 013

Cheese—A big slump in board priees
has oeenrred in the last board sales.
Prices ran as low as 7 7-8¢, and never
above 8§ 1-8¢. The high prices of the
preceding week were unwarranted, and
were caused in all probability by the
desire io squeeze short sellers. At the
price offered - ery little was sold on the
board, althoizh eurb selling afterwards
was larger iiLan usual. The factories
are no doubt holding back a large part
of therr ma'ie, as eomparatively little
was offered. The sales on the various
boards of last week are as follows:

Board. Boxes.
Campbellford
Stirl 58

{
; 008
. (only60 boxessold) 0 08
........ (nonesold) 0 08] :
o 5 -16

(none sold,
. (half sold) 0 08

DAIRY PRODUCE AND PROVISIONS

DAIRY MARKETS.

Old cheese is quoted a half cent
stronger, but new twins a guarter cent
lower. Prices ave:

Cheese, large, old
e

Montreal.

Provisions - - An easy feeling was not-
ed in the provision market this week,
owing chiefly to the large supplies which
have been acciving. Sales of live hogs
were made at from $5.25 to $5.50 a
hundred. ' O ier prices have not chang-
ed, and the dcmand has not been good
for fresh killed abattoir stock. Loeal
and country - buyers have demanded
good quantities of hams, bacon and
lard. We quoie:

Canadian short out mess pork ... .. . $17 50 §18 00
American short cut clear .... .16 50 17 00
mmhﬂnck .........

perlb .....
B .o

Extra plate beef, per bbl...... .. £
g:nd” brand, tieree

e
0
0
< @
.0
001
Wood net, tin gross weight—
Wood. Tin.
Pure ol 0ol o e .157 170
" B 5o e . 007§ 0 08§
« cases (6 10:1b. tins .008 009
R cases (125-1b. tins) . . 008} 0094
- cases (24 34b. tins)............. .. .. 0 08} 0 09}
Butter— Factory butter men report

having receiv.d one-quarter to one-half
a eent per po.and above the regular spot
market price. On Monday morning at
the wharf, over 500 boxes were offered
at a price of 16 3-4e¢, and in one ease
a local jobb: paid 17e¢.” Wholesalers
deelare that it would be impossible to
turn over th--e purchases with any pro-
fit. * This fa ¢ is verified by the demand
for ereamery being slow at 16 1-2¢.
Even English importers, who know ex-
actly the salable price of butter in the
Old Country, deeline to operate at this
low figure. “he high price being paid
to faetory m a is interfering with deal-
ers who have crders in hand. There is
plenty of buiter in stoek, and it is be-
lieved genera.ly that before any eclear-
ance can be made, eoncessions will have
to be made. From abroad reports state
that there a~: heavy arrivals, and the
demand is for choice goods only. Some
of the stock recently brought to mar-
ket was very inferior, and there is little
hope of an immediate buoyaney in the
market.

Cheese—T!he irregularity of the cheese
market is exeiting most of the large ex-
porters. Pri.es are reported from coun-
iry points that are simply past under-
standing, exccpt that the buying is be-
ing done by speculators, with the hope
of turning it over in future at a profit.
One large desier stated that it was his
belief that some attempt would be made
to sell June cleese short, for forward
shipment.  H:- based this on the fact
that there wus a large make going on
in the count-y, and that would pile up
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FOR SALE.

No Fake —Town and city right for pre-
serving eggs by a first-class process ; no
cold storage needed. Circular for your
address. Box 118, CanNapiaN GROCER,
Toronto.

»h(‘:;nard'ian-Méde
Macaroni.

You kuow, of course, that
Europe imports Canadian
wheat to make its Mac-
aroni. Dont pay for the
freight to and fro.

Napoli Macaroni

is made in Toronto. Half
the price of the imported,
besides being better.

Your Wholesaler Supplies It.

NAPOLI MACARONI CO.,

Hayter and Teraulay Sts.,
TORONTO, CANADA

THE

PADS

THAT

PAY

Wilson’s Fly Pads

Pay the retailer 100 per cent.
The Most Destructive Fly Killers Known.

EgaCases

—AND—

Woodboard Fillers
BOTTOM PRICES.

WALTER WOODS & CO.

Hamilton and Winnipeg.

s aspasns o

8
3
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3
2
¥
+
3
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The Canadian Vinegar Company

HIGH-GRADE VINEGARS
Under Excise Supervision
Reputed the best on the market.
Factory and Office : 35a, 35¢, 37 St. Auntoine Street,
MONTREAL.

PRATTS ASTRAL
LAMP OIL

Sold in all countries and recognized as the
highest grade oil manufactured.

WHOLESALE ONLY,

THE QUEEN CITY OIL COMPANY, Limited,
TORONTO, ONT.

ful . 40
REFRIGERATORS Uil to cvery one

styles. Silver
medal, Quebec, 1901. Dipl mas: Toronto, Ottawa, Montreal.
C. P. FABIEN,
Merchant aud Manufacturer.
167 to 171 N. Dame St., Montreal, Can
‘Write for Illustrated Catalogue.

MAPLE LEAF

0'y., Winnipeg, Man.

v
o

1% 818 Spo03 JINOL

Smatty)

‘[BOUOI “'0)) % UOSMAYIVI

Your goods are Al quality.—J. H. An-
'V or—usu

derson, Produce (

Small’s Maple Cream bids fair to become
world famous—Ottawa Evening Journal.

Small's brand has captured all Gold and Silver Med-
als offered in Canada, with highz2st awards at Paris,
Glasgow and Cork. With due appreciation of the
many brands we believe Small's is market standard.

Life long experience is ours. Results are: Quality,
tasty packages, FREE FROM PRESERVATIVE ACIDS,
perfect keeping for all time, netting dealer fair profits
and pleased customerr. Guarantee on every package.

MAY BE HAD THROUGH ALL WHOLESALE GROCERS.
UT UP BY

CANADA MAPLE EXCHANGE

DUNHAM, QUE. Head Office: MONTREAL.
: SEND FOR PRICE LIST.

DAIRY PRODUCE AND PROVISIONS

stocks locaily. Some contraets were
put out at 40s last week, or at the equiv-
alent of -8e¢ liere, and only on Monday it
was learned that these offers were re-
duced to 39s €d, or 7 7-8¢c. No doubt
the English importer is watehing this
market, and perhaps might surprise
some of the local cheese men by getting
sharply after some of this 8¢ June
cheese. The short seller would then
awaken to his loss, and competitors may
step in and give further surprises. The
whole situation is, therefore, very ir-
regular and unsatisfactory. At the
wharf Mond» morning, faetory men
realized 7 3 4¢, and a fraction more in
some cases, o1 about 4,000 boxes of
cheese. In  Ontario and Townships
makes little is doing on spot, so that
prices are nominal at 8 3-8e¢ to 8 1-2¢
for the former, and 8 1-8 to 8 1-4de for
the latter. From England there is a
great deal more hopeful news regard-
ing c¢onsumption, and cheese men are
rather more cheertul than they have been
for some time. The exporters are
hopeful that prices will not be advanced
unjustly, so as to interfere with the
gocd ieeling abroad.

Cheese and Butter Exports—There
has been a decided shortage in the ship-
ment of checse from this port for the
season of 190t so far. The receipts for
last week were 57,811 boxes, being
about 10,000 bhoxes short of the same
week last year. Since the opening of
navigation the arrivals have been only
150,659 boxes, being over 30 per cent.
less than last year. The exports of
cheese last week were 48,757 boxes, be-
ing nearly one-half less than for the
same period of last year. The total
exports for {lie season show a falling
off of over <0 per cent. The aggre-
gate exports were 151,498 boxes, against
211,972 boxes for the same period in
1903. The arrivals  of butter
this  season  have  been  slightly
heavier than . they were for the
same period cf last year, the total fig-
ures being 23.028, an inerease of 10 per
cent. The exports last week were
nearly three times what they were a
year ago, and since the opening of navi-
gaticn the ageregate of butter shipped
has been 10.580 hoxes, against 6,771 in
1903, an ing¢rease of nearly 60 per cent.
Of these, butter shipments for this year,
the local shipments amounted to 9,199,
and the throuzh shipments 1,381 boxes.
Regarding the total cheese shipments.
it may be staled that oul of the exports
of 151,498, tnc local export amounted to
116,242 boxes. and the through export
35,256. The largest. quantity of all
these shipments went to London, as
many as 20.942 bhoxes being ecarried on
one steamer, the ““Hurona,”’ which sail-
ed June 4th.

St. John, N.B.

Provisions There is very little of in-
terest to the trade; both pork and beef
are rather ecsier; fair stock is iheld,
but sales are very slew. The market
is without dcubt in buyers’ favor. In
smoked meais, business is quiet, and

June 10, 1904

prices are at least no higher. In pure
lard there is quite a large stock held
here, mueh of which was bought at
higher prices than now rule. During
last week sowe western shippers have
quoted particuiarly low prices. It is
thought the market cannot hold at the
present low values. Ii. fresh meats the
market this week is a little firmer; there
is, however, a fair supply of' both west-
ern and domestic beef. In veal and
mutton, receipte are not large, and prices
are firmly held. Lamb econtinues to
come to hand slowly, and of but fair
quality; price 1s still high, but tending
lower. In pork there is limited sale and
prices are quite low.

Mess pork, per bbl...........c.coiiivnnnns $16 00 $17 00
lear gg:k 2 17 00 19 00
o 12 60 14 00
Mess beef . 1000 12 00
Domestic beef, per 1 0% o007
Western 08 009
Mutton ot 08 009
Veal A 08 009
Lamb, each 00 350
Pork <= 064 0074
Hams et 12 014
Rolls L g R 10 o1
Lard, pure, tubs ** ...... 08 009
" 0 “ - % 0
Refined lard, tubs .... 5 0 08
g “  pails 0 009

Butter—Large stocks are held; some
western print butter has been received,
and is offercd at very low prices; sales
are dull and quality must be the best
to insuge at all either prompt sale or
fair price.
Creamery butter.
Best dairy butter

Emts—Ee? contmue to come to hand
slowly; so far the auality continues
good ; the higher prices quoted last week
are held firm, but with improved
weather con:iions rather lower prices
will rule:

e e R g 018 020
E“' case stock 014 015

Cheese—D.miestic cheese are now
freely offered; prices are rather firmer
in the west, o our loeal cheese makers
have not been required to sell at the
low prices which ruled for a short time.
The "local demand is entirely for twins.
It is early to say anything about the
approaching scason, but to judge from
the last two jears, quite full values are
likely to rule:

I N - o v cosoniv s s mranss . ieaee e 0104011

‘Winnipeg.
Lard—The market is firm, and quo-
tations are as follows:
Lard, 50-1b. pails .

woge w»
“ 5 «

“ “

Cured Meats—The market continues
firm. Our qaotations are as follows:

R R R e s e vonon savvscesie T AP AT [} l3§
Shoulders, perlb .

Picnic hams per lb..... 009
Breakfast bellies, per 1b 013}
Breakfast backs, pet Ib 0 ni
Large spice rolls, per 1b 0 10
Long dry clear, per 1b ... 009

Provision Notes.

The Eden Bank €reamery Co., of Bri-
tish Columbia, has been mcorpo;ated
with a capital of $10,000. :
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will bring you particulars of our

1 pure
k held ‘
ght at s -
A Solution of the Coffee Proble

have u I n r m|

It is
at the
ts tl .
::‘he:‘: Give If you would do a successful Coffee trade,
. west- : e . . 18
al ??nl your You can build and retain your reputation with H
prices customers 1

S 0 i {
it fair “ L} ) Pgi
ending “Sr
le and \\ xi ;

18
1§

917 0 . (.} i 3 ;% ;
! {;ﬁ @0 It w l{ymld you a permanent and profitable Q;;
| §3 THE HNE ST \MPORTEE $ See. trde. i
L 38 WHOLE PECIALLY SUITABLE FOR SU ét‘
L3R , ALLY ¢ ABL SUMMER T
' o or GROU"D—, » ‘ TRADE as it is packed in 1 and 21b. sealed ‘f f
i 031(‘;)%i } tins, thus retaining its delicious flavor and ;H
j o A POST CARD b

A ia e —_ B
ceivel syedt Coffe WIS pnsnision. MBER—Ir PAYS YOU A NICE MARGIN. K
1e best £}
sale or » / i At
THE EBY BLA' N C Wholesale Grocers, N 1
ot e
i o1t ) o9 LIMITED, TORONTO. i |
o hand 1 ;
ntinues .
it week HE
proved MONTSERRAT LIME FRUIT JUICE. l :
prices O more refreshing drink than lime fruit juice can be pre- g 15
pared for the thirsty man in Summer time. Like many a &
{2 8?2 good thing lime fruit juice is imitated and many deleterious i :Ei
y now acid  ixtures, concentrated lemonades and other doubtful 3 f i
firmer compounds are offered, which are calculated to create a pre- ar
makers judice against the true lime fruit juice. This is to be deplored = : ) "3 !
'tmti:ll)':' as the genuine article is one of nature’s germicides, and in P . 3 ; trying rii ‘
haric. typhoid fever sections it is said to be both a preventive and a- 4 w [ your patience al_ld i
wt the cure. Not only is it valuable in fevers, but it cools and-purifies 5 1| - N wearing out your h.fe ; 2:
e from the blood, aids digestion, relieves sea sickness and has great \ ' with that old mill H
nes Are curative powers in rheumatism, gout and dyspepsia. At the o\ Wy THROW IT OUT ; 't
same time, it forms when diluted with water a most wholesome, = !
104 0 11 e 2 e —but i
delicious and refreshing beverage. "It is entirely free from e Sl S e
alcohol, and should be an adjunct of every soda fountain during 45t now 0;19 b 'yu" it'yl
3 aie the season. The Montserrat Company early realized the import- i
\ :

ance of producing a perfectly pure juice free from all contamina-

. . . . :

b tion. This company was the first organization to cultivate the TH E “ ,’ |

weee < . - . . - . . —— :
o 88 lime tree on their plantations in Montserrat, expressing the juice a I 0 n a ;
¢b from the fruit on scientific principles, and as a result of their :
8% ‘,

labors for the past 35 years they can offer the finest product on

ntinues the market, which is sure to give satisfaction. Being the best, g : ;
lows: the ‘“ Montserrat” brand sells easily, and is a profitable line, as if you don’t—you'll .
- o it brings trade. regret it.
L 00 S S e e )
2 f,’iz’ VISITOR FROM FRANCE. Sold in all styles and sizes, by
.0
- 8% Mr. D. Richard, of Ph. Richard & Cie, Cognac, France, is a -
visitor to Canada. Mr. Richard contemplates making an THE %
extended tour through Canada, visiting all the larger com- 3 ’y LIMITED ;
of Bri- ~ mercial centres between Halifax and Vancouver, in the interests
»orated, of his firm, whose products have met with a most fattering Sole Agents in Canada. TORONTO.

reception from the trade of the country.
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ANNOUNCEMENT.

We beg to advise that we have taken over the business of
The TORONTO COFFEE & SPICE COMPANY, and will

continue it in connection with the Spice Department of our

WHITE SWAN MILLS.

The high standard of quality that has earned for the Toronto
Coffee and Spice Company the reputation enjoyed by them for
SO many years will be continued under the new arrangement.

We are increasing our plant very considerably so as to care for

the additional business with promptness and despatch, and desire

to assure the Trade generally that their requirements will, as

always, receive our very best attention.

We hope to make further Ainteresting announcements very

shortly in regard to lines of special interest, and meantime would
only say that “ORIENT” quality and «“WHITE SWAN? quality
will be synonymous with all that is good in Coffees, Spices and

kindred lines.

THE ROBERT GREIG COMPANY, Limited

WHITE SWAN MILLS TORONTO
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In every town there is a “best” grocer,

a store where you can depend on
fair treatment and quality in goods

bought.  The road to this goal

is by way of common sense and a ??

= knowledge of what is best. Give §§

your customers ié

. i

Chase & Sanborn’s |
brands, when they ask for GCoffee. i

TRADE Star Brand

* Date Wine Vinegar |

MARK

Perfection itself.
The Only Date Wine Vinegar & World

Export Manager

Franz Goossens, Jr.

Agent wanted for Canada. Terms

and full particulars on application. Brussels, Belgium-

23
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TEAS
NEW SEASON'’S

JAPAN

IN STORE.

EXTRA VALUE.

See Travellers or Write for Samples.

WARREN BROS. & CO0.

35 and 37 Front St, East,
TORONTO.

N

¥

60’.

IS A GOOD PROFIT

IVORINE

A COLD WATER STARCH

Pays the retailer 607/. It pays him in
other ways. It is beyond doubt the best
(Cold Water Starch sold in (‘anada.

40 pkgs. to a case, $2.50 per case

St. Lawrence Starch Co.

LIMITED,

PORT CREDIT, ONT.

Oriental
Jelly Powder

Made in fourteen different true fruit flavors—no
e e — .
essences or cheap extracts used as in common jelly

powders.

The gelatine is of the highest quality, and every
process of the manufacture is absolutely free from

impurities—quality is the first consideration.

When poured into the moulds a firm, rich, clear
jelly is quickly formed and the making takes only a
very few ‘minutes.

Complete directions in both French and English

are printed on every package.

If you are handling some inferior, slow-selling
jelly powder, place a trial order for Oriental Jelly
Powder, and tab your sales.

GORMAN, ECKERT & CO.

LIMITED

London, Canada.

Makers of Grocers’ high-class specialties.
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Auer Light Co
Baker, Walter, & Co.
Balfour & Co.........
Bell 'l‘elephone 6.
B lleville Business College. .
Black Bros. & Co............
Bloomﬂeld Packing Co..
Blue Ribbon Tea.

Ledger System Co..
nm sh America Assurance Co
Browne & Wells
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When we urge you to promote the sale of Blue

Ribbon Tea, we are sincere in believing that your tea

trade will be permanently and appreciably improved. The

cup quality and its evenness, together with the generous

value given, warrant you in always commending

Blue Ribbon
Cevion Tea

The RED LABEL, 40 cents, is Equ‘al to most Fifty Cent Teas.

Goles Above all others.
Goffee

Jobbel I glie ha"dsu“le :e"u

loid napkin rings—one ring to
every 5 packages of *“WHITE
DOVE” COCOANUT. This
cocoanut is made by latest im-
proved machinery, and is super-
ior to all others. Write us
direct if your jobber does not handle it.

None better for Granulating o1

Pulverizing. T ~mh‘ =
Our mills will Pulverize with- e
out heating Coffee. rE‘HIRES'lMPRnVED 250
o ROOT BEER!
Every Coles Coffee Mill has a |L_T15 PACKAGE MAKES FIVE GA
Breaker that breuks the Coffee =
before it enters the grinders, thus 4 3
reducing wear of grinders. The best temperance drink on sale—
2 goear HIRES’ ROOT BEER
LABOR-SAVER. :
i Our Grinders wear longest. Beware of imitations and order only the original
No. 17. Liat Price, $40.00. and genuine Root Beer—HIRES’.

(TODHUNTER, MITCHELL & CO., Torosto.
! DEARBORN & CO,, 8t. John, N.B.
' FORBES BROS., Montreal.

(GORMAN, ECKERT & CO., London, Oat.
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W. P. Downey
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Coles Manufacturing Co. | § :6 st Peter Street, - - MONTREAL.

PHILADELPHIA, PENNA.
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THE TEA SITUATION.

’]" HE most absorbing topic of inter-
est in the tea trade at the pres-
ent time is, ‘‘What immediate and

ultimate effect the additional duty of

two pence per pound on all tea entering

Great Britain is going to have on the

trade generally ?”’

The general impression is that ulti-
mately the result will be prejudicial to
the producer. If, as seems likely, an
increased duty means the curtailment of
tea consumption in Great Britain, and
a relatively increased demand for lower
grade teas, such will undoubtedly be the
case. The British grower in India and
Ceylon will of necessity devote his at-
tention more and more to the growing
0i common teas in order to meet the
requirements of buyers who will need
cheap teas to meet the demand of the
consumer, since medium priced teas will
quickly advance beyond his reach. A
disturbing factor in the situation is the

EDITORIAL

likelihood that China will be benefited at
the expense of British growers. The
working classes, who are the principal
consumers of tea in the United King-
dom, are not likely to pay the addition-
al two pence per pound duty. The tea
trade will have no alternative but to
sell their stocks on a much narrower
margin, to the detriment of the Ceylon
and Indian grower, or to introduce the
cheapest China grades for blending pur-
poses, to the displacement of the Ceylon
and Indian article.

British growers in India and Ceylon
fear they will again have to bear the
burden of the extra tea duty, as in 1900,
when the average price of tea dropped
one penny and declined farther in the
two years following. Vigorous pro-
tests are being raised from these quar-
ters against the Budget, which as a

matter of fact was passed by a very

APPRECIATION.

Little & Long, general merchants,
Orono,%Ont., write acknowledging the
help that ‘‘ The Canadian Grocer’’ has
been to them in business. They say they
‘‘would be lost entirely without it for
reference frem week to week.”

small majority. The outcome may be a
striking out of the clauses relating to
lea.

The following item from a recent issue
of Indian Planting and Gardening, Ceylon
reflects the general sentiment prevailing
among tea growers in Ceylon and In-
dia, concerning the recent addition to
the duty on tea:

“It is a trite saying that England
lost America over a pound of tea. It
is becoming increasingly evident that
the British Chancellor of the Exchequer
is going the right way to raise a big
‘storm in a tea cup’ in India, for we
scarcely think the Indian Tea Associa-
tion will allow this excessive burden to
remain where it is without a very vig-
orous protest. This is a matter in
which India and Ceylon should make
cominon cause, and make their voices
heard in no uncertain key. When Eng-
land had a big war on hand, tea grow-
ers submitted to the raising of the duty
2d.; but with no reason beyond a gen-

29
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eral falling off in revenues, to tax a
British-grown product 133 per cent. of
its market value, is to add the prover-
bial straw to an alreadv heavily burden-
ed commodily, groaning under a heavy
tax.)

The grocery trade in Great Britain,
moteover, have taken up the cudgels in
so far as at a recent meeting of the
Metropolitan  Grocers and Provision
Dealers’ Association, London, official
protest was made against the action of
the chancellor of the exchequer in mak-
ing the addition to the tea duty of 2d.
per Ib. The opinion was expressed that
such an addition to the tea duty must
be attended by considerable hardship to
the working and poorer classes especi-
ally. It must also cause great difficulty
to the retail trade, as they not only
have to change the extra duty but to
find the capital necessary for the pay-
ment of that duty upon which they re-
ceive no profit whatever.

The immediate effect of the Budget
has been to increase enormously the de-
mand for common tea, and latest Lon-
don advices say the strong position in
low priced tea has been such as to al-

most precipitate a panic.

HORSE SHOE BRAND SALMON.

N the export number of The Can-
l adian Grocer, in an article on the
British C‘olumbia salmon industry, there
appeared this sentence : ‘‘The building
up of the reputation of the Maple Leaf
and Horse Shoe brands of canned sal-
mon has largely been under the care and
attention of Mr. Ker, who managed the
canneries in which these brands are
manufactured”’’

In as far las the reference to the Horse
Shoe brand ks concerned, the statement
was incorrect, and it was entirely due
to an inadvertence. It is known by
everybody in the grocery trade that
Horse Shoe brand is packed by J. H.
Todd & Sons, whose head office is at
Victoria, B. C., but at the same time
The Canadian Grocer feels called upon
to point out the inaccuracy which oe-
curred in its issue of May 20. :
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EDITORIAL

THE CANNERS AND THEIR SELLING TERMS.

HE Canadian Canners, Limited, have
T issued their selling terms for the
1904 pack, and it is to be regretted that
the objectionable clause 5 in the conditions
in regard to the trade discount has been
retained. This particular clause provides
that no trade discount on canned veget-
ables and canned fruits is to be allowed
wholesale dealers unless they confine their
purchases to the goods of the Canadian
Canners, Limited, and furthermore, that
the wholesaler must make a statutory de-
claration that he has neither purchased
from any other firm nor has sold below
the stipulated price set by the packers.

This particular clause last year was the
cause of a great deal of dissatisfaction.
From one end of Canada to the other
wholesalers were up in arms against the
innovation, and were it not for the fact
that the consolidated company largely
controlled the output of canned vegetables
and fruits in Canada their sales would
have been very small indeed. In view of
this fact, we cannot understand why the
Canadian Canners, Limited, have been so
short-sighted as to continue last year's
policy in this particular.

One thing is certain: they will not be
able always to retain this objectionable
clause and hold their trade. It is true
that at present they control about 95 per
cent. of the canned fruit and vegetable
output of Canada, having recently taken
in four additional canneries, but it must
be remembered that the selling conditions
as they remain to-day will increase the
dissatisfaction as time goes on and must
which

eventually’ create competition,

will gradually become more and more
formidable. It is quite true that since last
year the Canners Limited have bought
up firms which last year were independent,
but, on the other hand, new companies
have come into existence which promise
to be more formidable than those which
have recently sunk their identity in the
consolidation. Consolidations cannot, any
more than individual firms, succeed if
they are perpetually dis[;lcasing their cus-

tomers. The latter may be for a tinie

compelled to buy from them, but it will
only be for a time.

The policy of the L%anadian Canners,
L.imited, should be to femove all irksome

conditions. In this way they would satisfy

their customers and ultimately strengthen -

their position. They are big and strong
enough to do this.

For several years before the packers
brought about the present consolidation
The Canadian Grocer urged upon them
the necessity, in order that the canned
goods trade of Canada might be properly
developed, of forming themselves into a
joint stock company. This they have
done, and we are still of the opinion that
they have done the proper thing.

They have already done a good deal to-
ward developing the canned goods indus-
try, and particularly the export Wranch of
it, and we are sorry indeed to seg that they

nbusiness-

have, by an unreasonable and
like provision in their selling terms, caused
a great deal of dissatisfactio/in the home

trade. We trust that thef will, for their

own good and for the/benefit of the canned
goods industry in general, eliminate the

objectionable Clause 5 from their selling

FRUIT TERMINALS AND
TRANSPORTATIONS.
dealers, with-

\\ HOLESALE iruit
; out exception, unite in condem-

nation of the fruit terminals provided

conditions.

by the railroads entering Toronto, as
well as  the unsatisiactory transporta-
tion provided for perishable fruit and
produce.

At the

dropped ofi indiscriminately at a siding

present time fruit cars are
near Simcoe street, fully hali a mile
away from the fruit auction rooms. The
sorting has generally to be done after-
wards, and when it is remembered. that
there are often as many as one hundred
and fifty cars bunched up together it
can easily be seen that more or less de-
lay is bound to oceur in sorting out
.\iugzt cars. This is needlessly aggra-
vated because of the shortage of fruit
siding and scarcity of yard engines. We

are told that at the present time only

30

“be successtul in their eliorts to
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one engine is available for shifting all
the fruit cars entering the city of To-
ronto. With such a large percentage of
perishable fruit arriving daily, any un-
necessary delay cannot help but result
disastrously to the iruit and vegetabhle
importer in as far as consignments are
apt to waste, and in a busy market sea-
son Iruit. and vegetables are thrown
late in reaching the retailer.

Another thing for which the railroads
are blamed is the slow time made in the
transportation of freight from the
horder to and in particular
via . T..R. from  Fort Erie. As a
matter of fact a fruit car will travel
irom Baltimore to Bufialo as quickly as
from Fort Erie to Toronto. It is said
there is not suflicient power to run the
trains, and the G. 7T.
honest enough to acknowledge the truth
of this statement, pleading in seli-de
tence  the

Toronto,

R. authorities are

enormous increase in traflc
during the past few months, with which
they are not yet in a position to cope
Toronto fruit and com
mission men hope the Grand Trunk will

successfully.

secure
additional sidings. south of the Isplan
ade, as the iruit sidings will thus be
brought almost to the door of the vari
Another
tactor which will tend to improve con

ous distributing warehouses.

ditions at the Toronto fruit terminals
is the possibility ol the . P. R. mak
ing arrangements .in the near future fol
handling fruit on a large scale.

Another difficulty Toronto fruit deal
ers have to face is in connection with
the delivery of iruit by the express
companies.  The facilities provided are
so poor (hat dealers find it more satis-
factory to unload goods from incoming
trains themselves. This inconvenience
is of several years standing, although up
to the present time the express companies
have not seen fit to comply with the de-
mands of the fruit men for a more efl
cient service.

The situation has become so aggravat-
ed as to he almost a nuisance. IFruit
men are of the opinion that interference
on the part of the public authorities is
justifiable. Meanwhile they are entirely
at the mercy of the railroads. With the
fruit trade becoming such an increasing
ly important item in Toronto freight, it
is surely time the railroads and express
companies their obligations
to those whose goods they handle. Such
a fagrant exhibition of one of the seven
deadly sins is reprehensible, to say the
léast, in a young country where trade
and industrial development are making
such rapid strides as they are in Can-
ada.

recognized
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Gleaned from the Travelers

PASCOE, of the firm of Pascoe

] Bros., general merchants, Oak-

wood, Ontario, is at present
away on his wedding trip.

Mr. Peters, of Cunliie & Peters,
Stoufiville, has just returned from St.
Louis, where he had been on his wed-
ding trip.

M. C. Lowrey, of Queenston, has gone
to Guelph on a holiday.

H. J. Barnesdale, of the Barnesdale
Trading Co., Limited, Stratiord, has
moved to a larger and more prominent
business site the past week.

R. G. Holland, of Penville, has de-
cided to retire firom business, and is
trying to sell out.

Hewitt & Daly, of Hagersville, have
dissolved partnership, and the business
will be continued by Mrs. Hewitt.

On the 10th ult. Mr. A. Fisher, head
clerk in the grocery department of Il:
I2. Maddock & Co., Uxbridge, and Miss
Muriel St. John, of that town, were
married by the Rev. T. Cowan.

Mr. Hayden, of the firm of John Sloan
& Co., reports business for the section
of the country traveled by him as being
very good.

J. H. Macdonald, of Listowel, grain
and produce merchant, speaks of busi-
ness as being first-class. e has laid in
a larger stock than ever, to be able to
cope with the demands of his customers.

James Clark, of Bolton, is highly
pleased with the business outlook in
that town. Ile is also well pleased
with- a certain  new arrival in his
lamily . !

Wallace Bros., of Woodbridge, report
business there better than ever, and
only hope that it may continue so all
Suminer.

J. Lindsey, of Orangeville, speaks ol
business there as being good, despile
the bad weather. lle has handled morc
grain this season than ever hefore.

I2. Murphy, of Mount Korest, has just
returned from the west, where he has
been on a business trip, which proved
very successful.

L.. H. Yeomans, Mount Korest, has re-
turned from an extended pleasure trip to
Jamaica, New York, and other business
centres,

J. S, Ireland, of Mount Forest, speaks
ol business as being very good, and is
looking for improvement in the near
future.

TORONTO RETAIL GROCERS MEET.

The regular monthly meeting of the
Toronto Retail Grocers’ Association
was held in St. George's Hall, Toronto,
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on June 6. The principal iteni of inter-
est was the completion of the plans of
the association for their annual excur-
sion, which takes place to Niagara Falls
and Buflalo, on July 27. A committee
was appointed to close with the Niag-
ara Navigation Co. and the railroad
lines extending to Niagara Falls and
Buffalo, but at the time of going to
press no further particulars than those
stated have come to hand.

The association, decided to dispense
with the guessing contests, which have
proved such an attraction in former
years. In their place, however, new
features will be introduced which prom-
ise to make this vyear's excursion the
most  successful in the hi.\ll‘)ry ol the
association. =

It was decided unanimously tp have
the secretary write the Force Food Co.,
of Buffalo, in order to sec if they would
be agreeable to providing some enter-
tainment on the oceasion of the visit of
the members of the association to Bui-
falo. A notice of motion was given
that an appropriation of $50 be voted
to the Retail Merchants’ Association of
Toronto, by the retail grocers of
Toronto, in recognition of valuable ser-
vices in the past. The association also
decided to send their lfellow grocer, .J.
Burns, a resolution of condolence on the
occasion of the sudden death of his bro-
ther by drowning in Collingwood.

DEATH OF AN OLD GROCER.

On Monday last, there passed away in
Toronto a gentleman long and favor-
ably known to the grocery trade of the
Dominion— Mr. “Jacob Wilson. The de-
ceased had beeu ailing for some months,
tiongh he kept to his office until about
two weeks ago.  On Saturday last an
operation on s throat was performed
at the Torouto General Hospital, which,
nowever, provea ineffectual. He was
huried at Cobourg on Tuesday.

PERSONAL MENTION.

The pleasant face of Mr. Frank D.
Cockbura, eastern  representative ol
“Comfort™ Seap, was seen among the
Montreal trade this week.

(‘aptain Alex. Anderson, one of the
hest known tea brokers of Montreal, has
just  returned from a trip to his old
home in Scotland. He is looking well
and should profit  greatly by his two
months’ rest.

Mr. Charles Holland, of the provision
house of W. P. Sinclair & Co., of Liver-
pool, kKng., was on the Montreal 'Change
last week, and has visited several large
exporters. Mr. Holland is sanguine as
to the future of butter and cheese.

Mr. Samuel D. MeTrustrey, a mem-
ber of the importing firm of Samuel D.
MeTrustrey, of Liverpool, England, is in
Montreal, and will oceupy rooms at 404
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Board oi Trade Building temporarily.
He is here chiefly looking after the new
crop of hay, but is widelyv interested in
other Caaadian produets.

Mr. C. H. Colson, of C. . Colson &
Son, Montreal, has been confined to his
house during the past few weeks with an
altack of typhoid fever. The Grocer
learns that he is progressing towards re-
covery and expects to see him out again
shortly.

Mr. . W. Gregory, of Snowdon,
Forbes & Co., Muntrca!, has returned
irom his trip through the eastern pro-
vinces. ‘‘Bee’”” brand goods was the
gospel Mr. Gregory was preaching to
the trade, and the same was acceptably
received.

Mr. and Mrs. Kstabrooks have been
making a tour of the United States and
Canada, and visited Montreal and To-
ronto last week. Mr. Estabrooks is the
proprietor of Red Rose Tea, which has
made such a name for itseli all over
(fanada. tle has been calling on his
Canadian representatives.

Mr. William Meldrum, of the tirm of
W. Meldrum & Co., has been seriously
ill for some time with typhoid-pneu-
monia, and for a time his life was dir-
paired oi. The good news has been an-
nounced that he is now likely to re-
cover. The firm is one of the best
huown in the produce business of Mon-
treal.

Mr. \. (. Wieland, Montreal manager
of the Co-operative Wholesale Society of
England, has returned from ‘his annual
trip to the Old Country. He is of the
opinion that the cheese and butter trade
i England will survive, and that before
the season is over an encouraging vol-
ume ol  business  will evolve from the
present discouraging situation.

Among the notable visitors at the
Windsor Hotel, Montreal, this week,
were Mr. and Mrs. Felix Minaldi, ac-
companied by Mrs. Antonio Minaldi, of
New York, and iormerly connected with
large fruit houses in Italy. They have
been in Montreal in connection with the
large iruit cargoes which have been
landed here from the steamers Fremona,
Jacona and Bellona, of the Thomson
line.

Mr. J. N. Christie, one of the oldest
and most highly respected of the com-
mercial travelers of the Dominion, who
has represented Carter Galbraith for the
last quarter ol a century, has decided
to take a holiday. He sailed on Wed-
nesday, 8th inst., for his former home,
and  will spend the Summer with his
wife and family at Dee Side, Scotland,
his native heath.

Mr. 1. Hardy, sample room manager
of the Eby-Blain Co., wholesale grocers,
Toronto, was married on June 7, to
Miss M. Sanderson, .of Shanty Bay,
Ont. On the occasion of the happy
evenl the stai of the Bby-Blain Co
seized the opportunity of presenting
Mrs. Hardy with a solid silver tea ser-
vice, as a slight mark oi esteem in
which Mr. Hardy is held by his fellow
cmployes.

A European firm manufacturing date
wine vinegar, is seeking Canadian busi-
uess, and will appoint agent. Parties
interested may be put in touch by writ-
ing the business manager of The Can-
adian Grocer.
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23 A MINUTE =

So great has become the demand for “SALADA”
Ceyll(on ;l‘ea that the saI? nolw equals 23
: packets for every minute of our lives, or equi-
CEYLON TEA valent to 12.500,000 packets annually.

BRANCHES and

AGENCIES Mark Twain says: ‘“It's Foolish to Oppose a Success."

Some dealers (not you, of course) waste a good deal of time in worrying,
planning and scheming out acceptable reasons (to themselves) as to ;
why they should #o# handle * SALADA" Ceylon Tea, while their more
progressive neighbors are readily grasping thelropportumtles and push-
ing the sale with pleasure and profit.

A dealer can, of course, get along without ‘SALADA” if he is so
inclined, but t'will be to the injury of his trade and reputation—this is
as sure as “ night follows day.”

e sample case will readily dispel a doubter’s doubts.

BLACK. MIXED OR) Sealed Packets Only :
NATURAL' GREEN /| Retailing 25¢., 30c., 40c., 50c., 60c. per pound. :

ﬁ

B. 0. Beland

Importer and Depositor in

e

Wines, Liquors, Alimentary Pro-
ducts, Castile Soap, etc., etc., etc.

1684 Notre Dame Strect

We are drumming up trade for you by giving you the
best quality starch in the handsomest packages.

Montreal Lily White Gloss Starch

Begs his customers to be kind is known by your customers to be good starch, and our
: : = handsome drum and trunk packages attract attention to
enough to read his advertisement in the it. You had better have some in stock.
“(rocer” ])l‘(*,p:ll'(‘.l] for the 24th of this 8 drums to a case, each containing 6 lbs., a pair
of drum sticks for each drum.

month. 8 trunks to a case, each containing 6 Ibs.
An agreeable surprise is promised

to them.

THE BRANTFORD STARCH WORKS,

LIMITED,
BRANTFORD, CANADA.




104

e

ur

ONTARIO MARKETS.
Groceries.

Toronto, June 9, 1904.
HE_ grocery trade eontinues to
show signs of improvement.
This has been a very back-
ward season, which has of
necessity held trade back.
Travelers have experienced diffieulty
during the past week in placing orders
on aceount of the eold, damp weather.
A boom in the sugar market is expeet-
ed shortly, as the preserving season will
soon commence. A rude shock to the
trade oceurred this week, when sugar
dropped He. It is thought that speeu-
lators took advantage of the rising mar-
ket to liquidate stoeks, and the impres-
sion prevails in certain quarters now
that the extreme upward tendency in
sugar during the past month was un-
warranted. Canned goods continue firm,
with corn and peas secarce, and canned
fruits showing an upward teundency.
Syrup and molasses and teas are with-
out special features, as is coffee. An

upward tendeney is noticed in rice.

CANNED GOODS.

A good trade in eanned goods is re-
ported during the week under review.
The seareity of peas and corn continues,
with tendeney towards firmer prices in
the latter. Some wholesalers are en-
tirely sold out of eorn, and are having
to buy from hand to mouth. Tomatoes
are weaker; apparently there are con-
siderable supplies available, and one To-
ronto dealer has been selling during the
week as low as $1. Canned fruits are
moving freely, especially gallon tins of
apples, owing to the end of the season
in green apples. On account of the
shortage in the fruit erop, canned fruits
will be firmer. Lobsters are scarce and
higher than they have ever been before
at this time of the year. A secareity
is noted in Canadian domestic pickles.
(‘alifornia rvipe olives are firmer in
price. Strawberries are 7 1-2¢. firmer.
Fresh finnan haddie is arriving on the
market this week. Our quotations are
as follows:

APDIES, BB...... it lﬂ)g
gallons . 8
0 %

i

10

35

20

40

100 145

.145°160

.19 210

.150 160

.18 200

.32 240

..165 170

= 60

..... 100 1%

.09 13

95

%uccotuh 2'5 ........................................ } (‘12)
'omatoes, 3's . % SRR SCURSTE T Sy

Lobster, talls.. (TR R SRR S S EN 50

1-1b. flats. . 350 370

‘" §lb. fiats... < 00

Mnckerel...ccccvocans 100 12

Salmon sockeye. R R S e e 75

Northern. 165 175

‘“  Cohoes . 15

00

15

2

10

14

38

3004

11

00

100

Haddies, per case 400

l\lp‘-ered herrmn. R 00

imported ... 14 55

Hernugs in lomato unce. domentm .10 10

imported.. . ..145 155

California ripe olives, tins, per doz.............. .... 47

SUGAR

The upward tendency of prices has
at last been checked, and we record
deeline  of  H5e¢  per  ewt. in lo-
cal  refined quotations, whieh  took
effect  at  noon  on  Friday, 3rd
which took effect at noon on Friday, 3rd
inst. This decline has been followed by
a smilar decline in the American mar-
kets, effective on Tuesday, 7th, and
both indicate an easier tone to the
whole situation.

The market is very dull and flat, and
a general lack of confidence has en-
sued. The weakness first made itselt
evident in Europe, where 88 per cent.
beet, after touching the high point of
9s 7 1-2d, has gradually reacted to the
extent of 5 1-4d per ewt. to to-day’s
quotationof 9s 2 i-4d basis, f.o.b.
Hamburg, whicl is equivalent to duty
paid parity of 3.94 New York for 96 test
centrifugals. The weakness in Furope
has made itself felt prejudicially on
the cane sugar situation in New York,
where refiners have become inereasingly
indifferent to offerings, and the market
is now about 1-16 below what it was a
week ago.

Just as we went to press last week
large sales amounting from 20,000 to 30,-
000 Cuba centrifugals for last halt June
shipment at 2 9-16 ¢ and f New York
for basis 95, were made, which is equal
to 3.95, duty paid, for 96 test. These
sales showed a weakening in the preten-
sions of sellers, who have been holding
for 2 5-8 ¢ and £ for basis 95, bui
owing to the signs of weakness in Eur-

“ope, muple(l with the faet of improved

weather conditions in Cuba, sixty-one
central factories of those which eclosed
down during the previous week, resum-
ed operations, making a total of seventy-
one centrals grinding, compared with
ten the previous week, and with eighty-
nine during thc corresponding week of
1903.  However, at this late date, and
under the prevailing uncertainty, it is
not likely that mueh more sugar will
be made in Cuba for the balance of the
seagon, as grinding can only be spas-
modie, and operations under such eondi-
tions must be costly to faetories. The
usual rainy season sets in about the
middle of June, and as all available la-
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bor will be required ftor the care of
the fields, the likelihood is that the
making of present erop will be brought
to a speedy termination.

Reduetion in stocks on island 9,000
tons for week. C(ombined stocks in U.
S. and Cuba, 438,186 tons; combined
stocks of Europe and America at latest
uneven date, 3,048,186 tons. Receipts at
U. S. Atlantie ports for week ending
June 1, 46,299 tons; meltings, about
30,000 tons.

Present indications are that the de-
cline has not yet spent itself, and at
the close the toue of the market is dull
and easier. We hear the opinion still
expressed by those that are competent
to judge that the present downward
movement will only be temporary, and
that a return to recent values will take
place. We even hear it said that
the high price of the campaign has not
yvet been reached. A poliey of eaution
is advised.
l’nnl lumpl. in 50-1b. boxu

100-1b.

St. Lawrence mnulltod
Red c‘s.(.h ) gnmlhled

ia granulal yEdaws
Berlin mnnlnted ............
Domestic beet, granulated, 1902 .

G0 G0 o e o e i i M 1 Y
EEERRREREEERT

W g
Granulated and yellow, 100-1b. bags, 10c. less than bbls.

SYRUPS AND MOLASSES.

Trade in syrup and molasses is fair,
although the syrup season is practically
over. The volume of trade on this mar-
ket is never very large, and when com-
pared with Montreal, is small. Not a
great deal of West Indian stuff is being
used, and dealers are buying New Or-
leans only as they actually require it,
on acecount of the test diffieulty. We
quote the following prieces:

90

90

35

3 lO-lh. o - o G R »

s 20-1b. * m - B e S 10
No' Orlunl. medium ...t 02 030
027 033

- 0456 050
Barbad 035 040
Porto 03 040
West Indian 032 03

L e e Pl
;-sll: cans. .. 085 g

Ccans, per

Barrels, per ccss I
5~n| lmv brand, percan. .. 450
L T R SR GRS R 5 10
8&]. e e S SR R RO I R [
00

The tea market is reported quiet for
the week, very little being done on the
street. Samples of new season Japans
have arriv (-d. and show better than those
of last year’s first erop. This first crop
Japan tea, or early pluckings, which
cost from 28 to 30e¢, and formerly was
in big demand in the Toronto market,
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The Canadian Grocer

has dropped in the estimation of the
trade to-day. We quote the following
prices unehanged from Jast week:

Congon- halh:hesm Kaisow Momng 2 012 ')ti{l
dies, Pakling. s b 0 3)

Indian ]')ar]ﬂellugr e 05
Assam Pekoes. o N 40

Pekoe Sonchongs.... U %

Ceylon Bmk(n Pe}\ucﬁ . 0 42
030

025

China Greens 05
0 23

0 50

U

ests, ordinary firsts 0 28 0 33

seconds . ...... .... 023

thirds . 016 018

€ommon i 0 RD

Pingsneyz Y« nmng Hyson, A()n sts, frsts. 028 032
BeCOn! 018 0!

ki half-boxes, firsts 028 032

Japan § chests. hnssta '\la.) pn knx;.s )38 040
“hoice. 033 037

Finest . 030 032

Fine..... 027 030

Good medinm . 02 028

Medium i 021 023

Good common. . ....... .. 02

Common ....... 2 019

COFFEES.

In mild ecoffees the tendeney during
the week has  been upward. Locally,
very lttle business in coffees is report-
ed on the street.  Rios are uneertain:
brokers. however, say there will be de-
finite news trom Brazil within the next
fortnieht, and prediet a distinet rise in
prices during the next  three or four
months, basing their predietions on the
prospects for a small crop. Samples re-
ceived. however, indicate fine quality.
It is said that many plantations in the
interior of Brazil have been abandoned.

In New York a dragging market has
heen experienced nlmm-' the week under
review, and prices show a slight decline.
The statistical position of coffee. many
of the trade express themselves as be-
lieving, is now at its relatively worst
period.  On June 1 the supply of eof-
tee 1 sight in the world was 814,000
hags lareer than on the same date last
vear.  As the coming
oresses, 11 1s believed this  difference
will he more than lost, caleulating that
the out-tarn of the coming Brazil erop
to |m.~.\ih|.\

Seasoll pro-

will be abont  the same
shightly smaller, and that the mild erops
will he at least 1,000,000 haes less than
the present crop year.

The deerease in the world’s visible
supply during the month just elosed of
only 89000 haes  was a distinet disap-
pointmient to the trade. The unusual
smalluness of  the deliveries, amounting
to only a few thonsand bags over 1,000,-
000 bags in Euwrope  and  the  United
States for May. being the smallest de-
Jiveries recorded for a number of yvears
past, was the principal cause of the
small deerease.

The Brazil markets during the week
have held fairly steady. Only a lim-
ited amount of coffee has been sold to
local importers, as the prices for which
the Rio and Santos markets held were

venerally at prices above the parity of

values ruling locally.  The erop move-
ment for June is not expeeted to he tull,
as new erop coffee, it is now understood,
will not begin to arrive with any de-
eree of freedom before the latter part

of the mouth. We duote the following

prices:

Per lb
S os

008
0 08

THE MARKETS

eilerzone= L U A S AN RN S LR 009 009
: e 4 ox
2 ava.. 7

‘ Santos........... 0i0 012
‘“  Plantation Ceylon 02 035
* Porto Rico..... 022 02
‘' Guatemala . 022 025
* Jamaica ... 015 020
‘" Maracaibo 016 023

SPICES.

No changes in spices are reported dur-
inz the week under review. Advices
received from the east report that the
Zanzibar crop 1s only one-third of the
average erop. Cloves and nutmegs are
npmlml in limited supply. We quote
the following prices:

Per 1b. Per Ib.

Prppera blk..... 018 019 Cloves, whole.... 025 035
white.... 023 027 Cream of tartar... ) 27 030
Ginger ...... ..018 025 Allspice........... 04 0 17

RICE AND TAPIOCA
A steady trade continues in rice and
tapioca, at firm prices. Rice shows an
upward tendency, and tapioca is 1-4e

casier.  Our quotations are as follows:
Per 1b. Per Ib.
Rice, stand. B. .. 0 03} Tapioca, staple. @ 03} 0 03.
Pat 005 005 ** doublegout .... 004
.006 007 Carolina rice.... .... 010
003, 004

Foreign Dried Fruits.

There is nothing new to report in for-
eign dried fruits: a fair trade has been
doing at firm prices. We quote the
following prices:

PRUNES.
Per lb. Per Ib.
J0E00n . .2 004 004 60-708 . .. 0063007
90-100s. . . ... 005 0058 50-608 . ..007 007}
80-90s . .. 11005 005 40-508 . .0071008
% 0 30408... . 0083 0 083
CANDIED PEELS
Per Per Ib.
Lemon e = (1 0 12‘ Citron ........... ..015 018
Orange .011 01X
FIGS.
Per 1b. Per Ib.
T SRS 003 Flemes........... 009
Naturals ......... 0 064 0 09
APRICOTS
Californian evaporated.. ...............coooeeiens 0124015
PEACHES
Per
Californian evaporated......... .. ... .......... 084012
CURRANTS.
Per 1b. Per Ib.
Fine Filiatras. . 0 041 up Vostizzas . ....... 007 008
Patras .. ..... <. 0 064
RAISINS.
Per Ib.
06 0 06’
.. 007 007,
.. 0074 009
.. 0 010
o 009
.010801
...... 007
.008 0
009 010
Per 1b.
Hallowees 008j 0
Salrg oo

FOREIGN NUTS.

The only items of interest in foreign
nuts during the week under review are
the reports concerning the coming fil-
bert cerop, which is estimated at from
one-fifth to! one-half its usyal volume.
Reports received from the south say
that farmers’ stocks of peanuts have
heen cleaned up in North Carolina. The
acreage in Spanish peanuts in North
Carolina has been reduced a-third from
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“tations next week.
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that of last season. We guote the fol-
lowing prices:

Pennuu.gmeu.perlb o T s 1020 1)
ted R e

Sp.nish green, Jwr NS 009

S SN G A S R R 010

Almonds, Taragona, per G N S
Wnlnuu Grenoble, " L
Bordemn.
Filberts, per 1b .
Brazils 5

Cocoannuts, Jam:

Country Produce.
EGGS.

The price of eggs has not come down
a fraction during the week, and some
dealers quote. a-half eent higher. Great
dissatisfaction is expressed with the
level that is maintained, although deal
ers speak quite «'onhtlen(l_\ of lower quo-
Receipts  for this
week have fallen off considerably, due
not so much to the short supplies, as to
the faet that eity dealers are not com-
batting the prices set by outside deal
ers. Many of the eity houses are lim-
iting their acceptances. They keep
sufficient supplies to provide for eus-
tomers’ demands, but are steering clear
of heavy buying ftor pickling. They do
not actually refuse offerings, but are
not encouraging them. There are evi-
denees that this inerease of offerings to
the outside dealers is scaring them a
little. An informal meeting of a few
western houses was held this week to
consider the situation. Nothing definite
was done, as far as can be aseertained.
but there are signs of dissatisfaction
with the state of affairs ereated by
them. Local demand deereases largely
when a retailer must ask 17 to 20¢; and
this reacts on the dealers. We quote
this week a range of 15 to 16Ge.

APPLES.

Trade in evaporated apples is sur-
prisingly dull for this time of year.
Usnally as soon as green apples are off
the market, a demand springs up for
evaporated. This year ecanned apples
seem to. be used largely as a substitute.
We quote the following:
Evaporated apples, perlb ... ... ... ... vees 0 DB

BEANS.

There is nothing new in heans, and
the market continues quiet at quotation
prices. We quote the following prices:
Benm, mixed, per, hunh

o0 Enndplukcd
$ water-stained
Lima, per lb

HONEY

The honey market has heen feature-
less during the week under review.

Very little actual trade is doing, and
the provision men econtinue to lay up
supplies for the coming season. The
general feeling is that honey is going
Our quotations

to be searee and high.
are as follows:

Honey. extracted clover, per lb
sections, per doz. ...

Pish.

A fair trade is doing in figh, with
prices unchanged from last week. Deal-
ers are not getting in large stocks at
present on account of the nneertainty
of the market, due to price ecutting on

T
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CHIVERS' "R
conry- J AMS

Rovar CoMMISSION ON AGRICULTURE, 1895.
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o, v " . LT —

‘* Messrs, Chivers' Factory at Histon, where Jams, Jellies, etc.,
are made has been established about 21 years, and is now well
known throughout the country for the excellence ot its manufac-
tures.”—Extract from Royal Commissioner's Report.

CHIVERS’ <.
g JAMS I

DIRECT from the ORCHARD to the HOME.

The News, (Eng.:) ** Our readers will agree that it is far better
to buy preserves manufactured from freshly gathered fruit amid
fresh and beautiful surroundings, as at Histon, than those manufac-
tured in close proximity to London slums, and after the fruit itself
has travelled miles by railway to reach the factory."”

. e ——— ———————— e AT 15

CHIVERS & SONS, Lid., Histon, Cambridge, Eng.

First English Fruit Growers’ Jam Factory.
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ATTRACTIVE PRICES
ARTISTIC PACKAGES
A GOOD PROFIT

‘“Grocers’
Review " says:

“The highest possible
state of perfection.”

CHIVERS & SONS, Ltd.,
HISTON, CAMBRIDGE, ENG,
First English Fruit Growers’ Jam Factory.

A GROCER WRITES:— The Cambridge Lemonade is far and away the best I have sold yet. . . . A
customer to whom I introduced it has, within the last six weeks used four dozen.- She said she had used

every other lemonade she could get, ut CAMBRIDGE BEATS ALL.”

|

. T

MONADES

acron, A SAFE LINE TO STOOK

CHIVERS & SONS, LTD.. HISTON, CAMBRIDGE, ENG.

|
|
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i

b ) ‘““Very nourishing and digestible.” o

CH IVERS v 8
“" . . E

With Chivers’ Powder the success
of a custard is a foregone conclusion.”

Ladies’ Field.

MADE BY THE ADD'T'“N ‘““Chivers’ Patent Custards contain
all the elements necessary to the nutri-
0F M"_K UNI_Y “0 SUGAR ment of the body.” Analyst.

| ’

| " CUSTARDS

CHIVERS & SONS, Ltd., Histon, Cambridge, Eng.

First English Fruit Growers’ Jam Factory.

CHIVERS SUBSTANTIAL

RETAILERS'

PATENT ey
BLANC-MANGES

CHIVERS & SONS, Ltd., Histon, Cambridge, Eng Hl

First English Fruit Frowers’ Jam Factory.

CHIVERS T

FREE FROM ALUM

BAKING POWDER |

\ _ This is a preparation of great digestive and dietetic value. Absolutely free from alum and any injurious ingredients.
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NO SUCAR
REQUIRED.
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It has won the highest commendation of anaWsts and the good opinion of all who have adopted it in cookery
2 1

CHIVERS' & SONS, Ltd., Histon, Cambridge, Eng.
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STUPENDOUS

IN DEPARTMENTAL STORE LANGUAGE.

i —

Manufactured at Antigonish, in Nova Scotia’s Famous Dairy
County, by The Canada Milk Condensing Co., Limited. '

193 Cases of 4-doz. Owl Brand 16-0z. tins, - - $1.00 per doz.

21l Cases of 4-doz. Pheasant Brand, 16-oz. tins, - .95 «
/ 114 Cases of 4-doz. Royal Brand, 12-0z. tins, - .90 “
//\

1 Empire Brand Baking Soda

Packed by Brunner, Mond & Co., Limited, Northwich,

England.
92 Cases, 120 x 8-0z. packages—60 lbs. - - $1.75 per box.
81 Cases, g6 x 10-0z. packages-—60 lbs. - = TS "

Berkshire Brand Tomato Catsup

Put up by Van Camp Packing Co.

340 Cases of 2-doz. 14-ounce screw top bottles, - $1.00 per doz.

TERMS: F.0.B. Montreal, Net 30 days or | per cent. 10 days.

HUDON, HEBERT ¢&- CIF,

MONTREAL.

THE MOST LIBERALLY MANAGED FIRM IN CANADA.

T
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the part of one Toronto firm. We quote
the following prices:

thbut. O i 012
R R S e SRR G 018
Whluﬂah frelh cnuxgn. per 1b. 008
................ 0 06

3 % . 008
Perch U P R R SR R O SN 006
Mackerel, fresh, per fish .. ......... 015
Trout, lake, per Ib..... 0 074
Herring, lake, per Ib . 0 05
PIe e Mol e 005

Green Pruits

A satisfactory week has been experi-
enced in the gieen fruit trade. Califor-
nia navels are searee, and 50¢ firmer in
price than last week. There ave very
few Valencias on the market, and ship-
ments have ceased; in addition, every-
thing is out of eold storage. There is
plenty of stuff from the recent Mont-
real shipments on the markét, namely,
Messinas and Spanish Valeneias: these

are the oranges which are generally
supplying local trade af the present

time; it is late in the season, and they
are generally dry and thick-skinned, and
do not compare ftavorably with Medi-
terranean sweets and Valencias. Cali-
fornia Valencias will be on the market
in a week. Lemons are not moving very
well at the present time, on aceount of

the c¢ool weather Higher prices are
ruling in the New York lemon market.

This will be the prineipal source of
supply for the next four or six weeks,
until Verdelli lemons come on the mar-
ket. Sorrento lemons are quoted this
week, for the first time. There is a big
consumption of pines at the present
time. Prices arve at the lowest ebb now,
and stocks most plentiful. Florida pines
have appeared on the market, and arve
of splendid quality. Watermelons
from Florida are on the market. North
(Carolina strawberries arve out of the
market, and the trade is now being sup-
plied by Maryiand and Delaware. Tt
will he ten days before domestie straw-
berries wil lappear on the market; half
a erop is expected this yvear. From six
to eight ecars of strawberries a week
are being c¢onsumed in the Toronto mar-
ket. Mississippi tomatoes are on the
market in four-basket flat The
trade is well supplied with bananas, and
prices are ruling firm.  We quote the
following prices:

cases.

California navels, perbox ...............: 350 00
Mouml lemom, hew, 300's, per box . .. 250 300
's, per box.. .33 27

Sorrento lemons, new, 300's, per box . .. 300 350
Valencia oranges, 420 case............ .. 600 650
Valencias, large, per case ...... .. 700 750
Havana plnupgles per crate . 300 400
Bananas, large unchen .17 233
G el 1818
California cherl:l;aﬁ"l'»;'}'i(.)'li; box. .. : 175 2 00
EAMRONE BOPIOE oo o bsdeva s asae s yse saen 1 2_»
Strawberries, Delaware and Maryland, quarts ... 011 015
Mississippi tomatoes, per crate .22 250
Florida tomatoes, per g ..300 350
L, e R e e S R s 03 040

Vegetables.

The vegetable trade is improving,
with an increased demand for green
stuff, which is more plentiful than it

was last week. Potatoes exhibit a ten-
deney to become firmer. One dealer re-
ports that from ten places on which he
usually relies for supplies, he had great
difficulty in obtaining any at all, and fin-
ally seeured one small shipment. [t is
thought that supplies in the country are
pretty well used up. When the price
of potatoes advanced, farmers scurried

* Green house water cress, per doz.

THE MARKETS

aronnd and marketed every potato that
was available. [t lcoks as if very few
were left in the eountry at the present
time, and as a result prices are certain
to advance very shortly. Stocks of
hu\ptlau onions arve more than suffiei-
cient to supply the demand of the mar-
ket, and in some quarters it is surmis-
ed there will be a loss on them. Prices
have dropped 25 to 50¢  Old earvots are
off the market, and have been replaced
by new carrots and beets, each of which
is selling at $1 per dozen. Parsnips are
off the market. Rhubarb is easier ‘in
price, and green . cucumbers firmer.
Spinach and green cabbage exhibit a
downward tendency. New potatoes arve
higher than they were last week.

SEL SRR ESNSSnnBEIN8LYsT

Potatots, PEEBRE . - ....coocivviiianiaiianas .10
Potatoes, per bag, car lots. s S
Egyptian onions, per sack. . 5
Bermuda onions, per bush crate. .
Bunch lettuce, per doz. bunches .
ishes, per doz. bunches. .
Mushrooms, per Ib.

qu new, per B o e e e
SERNRE .- e
Artichokes, per bush............. x
Vellow turnips, per bag o5 2
Foln PO Ol ... coouoicosriniian diR
Rhut arb, outdoor, per doz .
Green onions, perdoz.............. g

R R~ O O WO OO OO~ O O RO OO =T —
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Green cucumbers, per bush. hamper ...
Green cucumbers. per doz
Asparagus, outdoor, per do:
Florida spinach, per bush. hump: T,
Florida new potatoes, per bush. .
Green peas, per bush.
: cabbage, per case . Sl
heans, per bush. ... .. !
Waxed beans, per bush....................

Seeds.

The big trade in .\'H-dsxhnwlit'ull.\

&

~ocouw.: |
EE

@

over, although there is a fair demand
for the varietes quoted below, whieh

Last week’s
We quote

will eontinue until July 1.
prices continue unechanged.
the following prices:

Corn, Dent \.IIIllIl\ per hu of »bllm 08 09

R I BBV L o 1156 125

A B O~ S e 108 110

Hungarian, per bu P Pt .19 1%
Grain, Flour and Breakfast Foods.

GRAIN.
The market has no special feature
this week. Prices arve firm, and the

market steady, with but a fair demand.

Manitoba wheat, Northe!rm No. 1 and
No. 2 have advanced l¢ each. Mani-

toba wheat, Northern, No. 3, has ad-
vaneed 1-2¢.  Red and white wheat per
bushel, on track, Tovonto, have declined

and 2e, respeetively. Peas, per bush-
el, on track, Toronto, range 1-2 to le¢
lower than they were quoted last week.
We auote:

Manitoba wheat, No. 1 hard, per bush, Toronto. .... 0 96}
Northem No.1* 096 096}

» No.2 * = 093 093}

: “ ¥o.3 “ 0894090
Red, per bushel, on track Toronto 09 097
White b P s 096 097
Barley s b 8 046 048
Oats » S Vi . 035403
Peas: “ “ 4 0 68} 0 69
Buckwheat b i 5 ... 055
Rye, per bushel, ** o e 064 065

FLOUR.
I'hiugs are auiet in the flour market

Priees are firm, but the de-
We auote:

this week.
mand is not the best.

Manitoba wheat patents, per, bbl .47 500
Strong bakers - 450 475
Ontario wheat patents oo . 460 500
Straight roller ” 45 460

39
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BREAKFAST FOODS.

There is a pretty fair demand for
breakfast foods this week: rolled eats
are selling especially well. Prices are
firm all around. We quote:

Oatmeal, standard and gr lated, carlots, on
LR R R R .. 508
Roued osu. stlndnnl carlou. per | bbl., inbags.. .... 450
wood.. .... 475
b s Ly for broken lots ... 4 90
Rolled wheat, per 100-1b. bbl..................... .... 27
g;l - rnmeal .......... e g g

t peas........ 3

Potvhnrley. in bags . 37
DO -~ o hiesiisinds 400

Hides, Skins and Wool.

Wool continues to come in well, and is
i good condition. The hide market
is still firm. Lamb skins have advane-

ed 5¢ on last week’'s quotation. Priees
are firm all around. We quote:
HIDES.

No. 1 green, per Ib.. 008
i e 0 07
; e g 9
Cured, perlb............ 8@

CALFSKINS.

-

Vg’ll skins, No. 12. 610 12 10. wnclusive ...

9
.- " ; 3 o m‘
i " ey la loﬁ)lb = v 010
“ “ 008
Douonn(dnne-). each.......... s 065
Sheep sk RS RE 125
Lam! 0%
WOOL.

Unwashed wool, per 1b....... e PIEST ©
Fleece wool, new clip, perll- S BB A : 017
Pullod wooh super, per lb . .. 013 0 204
extra ..020 022

QUEBEC MARKETS.
Montreal, June 9, 04.

Groceries. o
NMUGAR added a new  interest this
week by dropping five cents all

around. This drop takes effeet in
Ontario and Quebee, and later news
shows a dvop also in  the Maritime
Provinces. Generally there has been an
uproved demand from the country, and
orders, although  numerous, continue
small.  Canned are moving out
by degrees, but no quotable change has
taken place. Cochin ginger is very low
in price, and the demand for Jamaiea

21'0(‘.\'

for manufacturing purposes is  still
slow. It is thought that a good het

summer would put this article on a bet-

ter footing. Black pepper is steady,
with an advance tendeney: values re-
main unchanged in white pepper. Ad-

vices from Singapore show that
specuiative buying has been going on in

some

flake tapioea. Buyers anticipate a
higher range of values, but no oue in
this distriet will dare say how soon.

Hemp seed is rveported dearer, as most
of it comes from Russian sources, so
that the advance is likely to continue.
Canary seed remains at the same price,
but is selling freely. The market is
steady for rice, but native cleaned Ran-

FOR SALE—Good paying General Store Busi-

ness, County Simcoe; stock and fixtures
about $g,cco; well bought; turnover $20,000;
postoffice worth $300.00 in connection; small
opposition; private reasons for selling; stock re-
duced to suit purchaser; snap for quick deal.
Don't inquire unless you mean business. Addrass,
Box l}o CANADIAN GROCER, Toronto. (25)
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Special Anmouncement!
McGREGOR'S MARNALADE

“ ABSOLUTELY PURE.”

A staple article in all first-class grocery
stores will in future be made by Me-
Gregor-Harrig Co., Ltd., under the per-
sonal supervision of Mr. McGregor, the
originator. For sale by all leading
wholesale grocers and fruit merchants.
PRICES—Doolittle Quarts, $3.25; pound
jars, $1.50; tumblers, $i.00 per doz.
F.0.B. Toronto; Quaker Marmalade,

$1.70 perdoz.

McGregor - Harris Co,,

Limited

33 Pearl St., TORONTO.

laaadasadanadadadosad ool anadoaad o

TOBLER’S
SWISS MILK CHOCOLATE

is delicious. Try it.

BROWNE & WELLS, Limited, TORONTO

CANADIAN AGENTS.

FISH .o OYSTERS

W HOLESATLE.

T e N

The F. T. JAMES CO., Limited

76 Colborne Street, TORONTO.

EGGS

We will buy your eggs F.0.B.
all year.

CORRESPONDENCE SOLICITED.

The WM. RYAN C0., Limited

70 and 72 Front St. E., Toronto,

BUTTER-~EGGS

—WE ARE —

BUYERS and SELLERS

Correspondence solicited from ONTARIO,
MANITOBA and LOWER PROVINCES.

Rutherford, Marshall & o

Wholesale Produce Merchants,
TORONTO.

THE MARKETS

goon is slightly dearer. The holder of
the apple ‘‘corner’’ is evidently get-
ting his end of the affair now, for the
evaporated goods have gone up to 7 1-2e.
A certain cable published in a daily
paper, to the effeet that molasses had
declined _at the islands, has not been
heard of from Barbadoes. In faet, mo-
lasses, while still low in priee, has not
declined, to the knowledge of the trade,
this week. Green fruits are still indif-
ferent in tone, but in a couple of weeks
the California stock is expeeted, and
certainly the low state of the lemon and
orange market must ehange at an early
date. Oranges, it is expected, may con-
tinue in moderate supply until July.
Coffee continues firm and in good de-
mand. Planting Opinion of recent date
states that with the world’s eonsump-
tion of ecoffee two million bags in ex-
cess of the total produection, and priees
on the aseendant, coffee plantations
look like a more satisfactory invest-
ment than  ““ship building trusts.”’
Finer qualities of coffee continue to
be reported scarce. From abroad it is
learned that the amount of coffee com-
ing forward is much less than it was at
this time last year.

SUGAR.

The recent advanees in sugar were
evidently unwarranted, for a drop took
place of five cents all round this week,
taking effeet in Ontario and Quebee, as
well as in the Maritime Provinces. The
future prospeets of sugar are therefore
interesting. The produetion in Cuba
has now almost entirely ceased, and as
the crop is likely to be 200,000 tons less
than the earlier estimates, it is easily
seen that the statistical position of the
sugar market is still strong. The early
closing of the Cuban ecrop, the anxiety
of the West Indian planter, and the fa-
vorable prospeets of green fruit all
over the American continent, tends to
sirengthen  Old Country holders of
sugar. In faet, it has been stated in the
Old Country that unless the value of
beet sugar should further inecrease, the
parity of American and KEuropean
values might possibly very nearly as-
similate. Grocery sugars are in steady
demand, and raw sugar still holds a
strong market. From Franece it is re-
ported that the sowings have been fin-
ished, and the sprouting, as well as the
developing of young plants, has suf-
fered no serious damage. News from
other continenlal countries seems sat-
isfactory, as the sowings are every-
where ended, and the plants are eom-
ing up well.

3 $4 40

£ -bbls . 455

RNy, T RSN . 430

Paris lump,boxes and bbls.. 4 9
- " §-boxes and 1}-bb! 490
Extra ground, bbls........... . 478
¥r = 50-1b. boxes .. . 495
= * 51D BORES ©. . .ol ol s it 505
PO B - . oo v oo ciacisns s vane ddees s 455
! 50-1b. boxes. .. 47
Phoenix ...... . 43
Bright coffee. . . 415
% yello . 410
No. 8 yellow .. . 410
-l e R S S ES R BB A e 39
L e RO SR e e e 380
. 370

. 32

330
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SYRUPS AND MOLASSES.

The report that molasses had drop-
ped at Barbadoes has not been econ-
firmed, and no quotable change has taken
place in the price; molasses is still
cheap, but large dealers do not antiei-
pate further decline for some little
time yet. KEven future estimates are in-
definite regarding the price of molasses;
it will be easier to determine prices
when some of the eaily schooners eome
in July. We quote:

Barbadoes, in puncheons

* in barrels

s in half-bar;

New Orleans.......
tigua.....
sgrto Rico.. e
rn syrups, ¥
by bbls.
bz bbls.
o 25-1b. pail 90
e SRR SR 75
S R R AR R SR S 75
€| o 00
Cases, 2-1b. tins, 2 doz. per cas: 90
" Eades - “ 35
“ 10b. ' jdoz. 25
SO *t gdox. 10

COFFEE.

Coffee still maintains a strong posi-
tion. Receipts seem to bhe falling off
abroad. Repoits come to hand that the
new erop will be late, and also that
frost and bad weather have been ex-
perienced in Brazil, which might have
a remote influence upon the tone of
the market. Some estimates in the
Old Land are to the effeet that the ecof-
fee erop will turn out somewhere bhe-
tween a million and a million and a-
half bags less than last year. We

quote:

Good cucutas 010 0 lgz
01301
010§ 011
018 022
..016 019
..008 009

TEA.

Tea remains the same as it was last
week, with no marked change in price.
The first new Japan is selling freely,
from 30 to 35¢. Firms who were for-
tunate enough to get the early ship-
ments have found ready sale. Congou
teas continue to hold their strong posi-
tion, and prices are high. Common
grades have especially realized good
prices. The demand for green tea is
light. The market for fancy teas is
quiet also. Ceyion teas eontinue to hold
their own. No quotable change has tak-
en place in the market. Planting Opin-
ion, from New York, states that it is
reported that Ceylon tea tasters are
complaining of their experience with rub-
bishy teas. This, however, has not
come to any local dealer’s notice, and
might have been an accident. The first
sale of Indian tea opened May 20.
Rain is reported to have interfered with
the leaf. Best teas have not eome for-
ward. We quote:

Gmo:;oéo;‘r&%u?.g:&m ..................... § %E § :3§‘
gy R ol oo
'ealeaf and Piohead Gunpo 033 040

Coarse to good Gunpowders 013 022

R 0 o

CANNED GOODS.

Canned goode are very interesting, al-
though comparatively quiet. Tomatoes
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have maintained the strong position of
last week. Sardines hold high prices.
According to news from the French
packers, there is likely to be another
season of high prices. The trade would
be well advised if they prevented their
stoeks from running too low, and to
buy from existing pareels, which are
likely to be more salable than newly-
packed fish. The shipments of pine-
apples have been reported light by
many thousand cases, in eomparison
with the corresponding period of last
year, which has tended towards a firmer
market. Canned meats and tongue have
been very quiet, and if anything are
slightly easier. There seems to be a
good demand for California fruits, es-
pecially in lower grades. Pears and
apricots do not seem to be plentiful.
Salmon is moving steadily, the chief
inquiry being for best grades of Alaska,
which are the cheapest grades offered.
Corn and other vegetables are still main-
taining their strong position. We
quote: :

TOMBLOBE .« . oosesssscssssssesosssssssdevssssnsons sone 15
cesasestisestassssEssessietatacstesssresiine Sune gso
Peas'.........
String beans ........ D 90
Bmwberrlu. preserved. -
Bluet‘;r:_‘u :?
Lawtenberries, 57
Raspberries, back 43
Gooseberries ... 63
Poe 3 RURET Ty
Peaches, 2 _7’;
Plums, e e 35
Green Gage, 2s ... o= R
Cherries, red ;in.cd. ..... - .. 230
Baked beans, 3s....... .. 103}
3-1b. apples .. 90
Gallon apples .. 20
2-1b sliced pines; 10
rated pineapples 40
8i whole 40
gumpilu, per doz. g
U e RS RS R R e
8 AR TR S R 40
Salmon, pink 00
?ﬁng ......................... 40
* ivers Inlet red sockeye ................ .... 50
- Fraser River red sockeye seed L.OB 70
Lobsters, talls.............ocooiiiiiiiiiiiiniinn e
L TR SR Rt 2
= e R IR e B R
Oanadian Sardines, }s...
California asparagus .

Asparagus tips.......

Foreign Dried Fruits.

The market is very quiet for dried
froits. The lower qu.lht\ of eurrants is
bhecoming more neglected, when compar-
ed with those better sorts which show
so mueh advantage to the purchaser.
Sultanas, although quiet, maintain a
steadily advancing price, with what few
sales do take place. Holders seem to
fecl that a steady advance will take
place ultimately, and are playing a wait-
ing game. Crop news continues (unsatis-
factory. The demand for Valehcla rai-
sins has improved slightly, but the
market is really unchanged. We quote:

VALENCIA RAISINS,

New, finest nﬂ-lulk BB a e v i 006 0 06}
Selected, per
Layers

Comadres, per tapnet
Elemes, per box, new.

DATES.
Dates, Hallowees, per lb................ ceveenes. 0034 0038

CQLI!’ORN!AN EVAPORATED FRUITS.
Apricots, per b.

THE MARKETS

MALAGA RAISINS,

CALIFORNIAN RAISINS.

Inou m\umuu ISR R e R R
i seeded, in 1-1b. packages 2
in 12-0Z. PACKAGES ............. ...

PRUNES.

Oregon prunes (French style), 60-70s. .
mo" “ m_lw

£28SEFERESEE;

CURRANTS.

Fine Fnlintru. per Ib. in cases
cleaned
- b l 1b. cartons..
Finest Vostizzas " .
Amalias "

SULTANA RAISINS.

Bulum raisins, per e SRR S R B
1-lb. carton..
DUl WS o i cavsesomnannsispnosssnsns

Green Fruits.

The green fiuit market is decidedly
dull. The immense supply of oranges
and lemons has glutted the market to
sueh an extent that no reliet is expected
for some little time yet. However, in
about a couple of weeks California
fruit is expected, and the market may
change a little then. Lemons arve a
little higher in sympathy with the ad-
vanee in the New York market. Straw-
berries took a notable drop to 10 and
12 1-2¢. Egvjtian ouions dropped trom
$2.30 to $1.75 per bag, owing to copi-
ous supplies of last of the season’s ship-
ments. Cabbages have dropped trom 50
to 75¢ a erate. Cherries are now in
stoek, and are selling at $2.50 per ten-
ib. box. Pincapples arve a little firmer.
We aunote:

Cocoanuts, per DR ORI .o veinninsnonmanian anse 400
Canadian -p&el. in bbh e 378 450
Pineapples, 24 to cue 3% ;l‘ g\‘;
................. 15 223
Ezypusn onions, per bag =R (e
Bermuda onions, Crates. .........oovveeuininiinies coun 00
New Messina lemons RS e 7%
i s BUE ..o oovsohinsimtanivas won 50
Oalifornia navels ............... 25
Florida tomatoes, per crate. 00
Cucumbers, per doz 50
Spinach, bbl....... 23
Asparagus, per bask 00
Radishes, per doz.. $
Strawberries, qts.. . 12§
MOMUEE TR T <...ioocoovsoscrosarsanersnne sais 12
Ll L e e e 1
“ - PRl GBrand........ccoocotin0ins sose
*_ ©oon brand..... 07
§" Brazils....... ifb'l ....... go
oW potatoes. perbbl........ccoviiiiiiiiiiiiiies sus
Cabbage, per crate. . ..200 275
MOahrOom PO ID. ......ocinniiannniiinnenses aves BB

All kinds of fish are selling freely,
exeept brook trout, which is very scarce,
and 1s selling at 80c. Gaspe salmon has
dropped to 19¢, and British Columbia
salmon to 15¢, and all kinds of fish are
easy in price. Lake trout maintains
its firmness at 8e. Fresh boiled lob-
stef's have dropped to 10e. The arriv-
als are plentiful, and the demand is gen-
erally good. One large dealer stated
that it was many years since he had
noted such a strong demand for fish.
We quote:

o PR g
Mthck.l'pmb...: ......... oo

Pike, " round and dressed...............ss s 008

The Canadian Grocer.

Glhlibnb. s ,'per'!lx....
aspe salmon, fres r
Fresh B. (. saimon. D°
Fresh cod .

Lake trout. rlb B

e
b1

ERSEERET

-
o

b
No. 1 Hollmd herring, per half bbl
No. 1 Scotc.h hernuz.

Holland herring, per
No. 2 green cod bbls, ol
Salt mackerel, pail of 20 ibs ....... . . R as
Boneleu cod, 1 .nd 21b. blouku. per lllu. .

e *“ loose, in 25 Ib. boxes.........
Boneless fish, in crates 12 5-1b. boxes
Pure Georges cod, 40 1bs ............ ..
Skinless cod, cases 1001b.........
B. C. salmon, choice rea, per bbl.
B. C. salmon, §-bbl
Marshall's hppeml hernng. pe

~Canadian kippered, per doz
Canadian } sardines, per 100.
Canned cove oysters, No. 1 size, per do:
ed cove oysters, No. 2 size, per doz .
Standard bulk oysters, pergal....... =
L e AR R S S D T S a3

wr kea

<
P >
P - it T :
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Country Produce.
EGGS.

The steadiness of the ege  mar-
ket has been well maintained, with a
good demand. The receipts were 1,604
cases on Monday, being nearly double
those of Saturday, while no quotable
change took place in the market on
spot. Buyers state that they lowered
their price to 14e tor points east of To-
ronto.  Sales were made in Montreal at
15 to 15 1-2¢, and seconds at 14 to
14 1-2¢ per dezen.

BEANS.

The bean market is absolutely
featureless, choice primes were sold at
$1.40 to $1.4o, and primes at $1.35
per bushel, while choice primes sold in
car lots at $1.35 and primes at $1.30 per
bushel.

HONEY.

Honey remains in the same position.
White clover is quoted at 13 1-2 to e
Extracted white elover remains at 8 1-2
to ¢ in 10 1b. tins, and 7 to 7 1-2¢ in
500 1b. kegs. Buckwheat remains at 6
and Te.

MAPLE PRODUCTS.

Little business is deing in maple pro-
duets at this time of the year, only small
lots being sold. We quote:

Maple syrup, in wood, per lb.. 0 008

Maple nyrug. in large tl‘x); 0 S‘ 08

Pure sugar, per lb........ .. 007 0074

Pure Beauce sugar, perlb..........ccocvvvvnennns 00830 09
POTATOES.

A quiet tonc has marked the potato
market, owing to the faect that buyers
are well supphed. Sound stoek sold 65
to 75¢ a bag, ex track. Some sprouted
stock was offered at 60e, ex track. Some
Jobbers sold ex store at 85 to 90¢ a bag.

Flour and Feed.

FLOUR.

Flour is still low in price, with no im-
mediate hope of an advance; in faet, one
large manufaeturer spoke very discour-
ugmwl) of the future of flour. We
quote:

Manitoba spring b:{““ PO i cansiaaee Tave 4
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SPECIAL NOTICE
TO THE TRADE

Retail merchants in placing orders for futures in * Quaker”
Canned Goods have little to fear that their orders will not be fully

taken care of. Every year since we commenced business five

years ago we have made large additions to the plant to try and
keep up with the demand for “Quaker” Goods. While with

these past improvements we have not been quite able to keep

up with the demand, this year with an increased acreage of forty
per cent. and an outlay of eighteen thousand dollars in addition
to the plant, we fully expect to be able to cope with all business
oftered us. In reference to labels, for this year we have made
some very handsome additions. Sample books of these labels will
shortly be in the hands of the travellers representing wholesale

houses who are handling “ Quaker” Goods.

The following 1s a list of the firms throughout the Dominion

handling “ Quaker” Canned Goods :

H. P. Eckardt & Co., Toronto. J. A. Mathewson & Co, Montreal.
5 Ran.all & Roos, Berlin. ' Dearborn & Co, St. John, N. B.
b George Watt & Sons, Brantford. Codville & Co., Winnipeg.

John Garvey, London, Ont.
Kelly, Douglas & Co., Vancouver, B.C.
W. H. Malkin Co., Vancouver, B.C.

Hudson’s Bay Co., Vancouver, B.C.
Baker, Leeson & Co., Vancouver, B.C.

R. P. Rithet & Co., Victoria, B C. W. J. McMillan & Co, Vancouver, B.C.
Geo. Robertson & Son, Kingston, Ont. Alex. McDonald & Ce., Vancouver, B.C.
» °
Bloomfield Packing Co.

LIMITED

Bloomtield, June 6th, 1904. BlOOﬂIﬁCId, Ont.
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BUSINESS CONDITIONS IN BRITISH
COLUMBIA.

Bpecial Correspondence of THE CANADIAN GROCER
Vancouver, B. C., June 3, 1904.
HEAVY movement of beefi and

A general freight for Dawson and

; the north has begun. For the
next fifteen days there will be large con-
signments of beef, cattle, sheép, hogs,
etc., sent north by various freighters.
The steamer Venture, chartered by the
MacKenzie Bros. Co., Limited, last
night sailed from this port with no less
than 600 head of live stock, including
cattle, sheep, hogs and horses, the cat-
tle predominating. The hulk Henriette,
formerly a KFrench sailing ship, but now
used as a cargo carrier, towed by the
tug Kscort No. II, will leave next week
with a similar large cargo of live stock.
The Venture carried; in addition, some
large consignments of general merchan-
dise, 500 tons in all. In addition her
bunkers were filled with two or three
hundred tons of coal at Union before the
vessel loaded her cargo here.

* * *

The Seattle business men who are
standing aside and seeing the regular
trade of the Yukon being done by Can-
adian houses now, which was formerly
practically monopolized by the mer-
chants of the Sound cities, are getting
anxious. The latest from Seattle show-
ing their attitude is a discussion of the
difficulties set in the way of the con-
tractors for supplying the Alaskan army
posts. The reason the Seattleites ob-
ject is that the trade goes by way of
Skagway to White Horse, and then
down the Yukon past Dawson to the
posts in L. S. territory. The War De-
partment  has even sent some soldiers
that way, but to even this objection is
taken. The U. S. transportation people
object to making business for the White
Pass road, which is partly in Canadian
territory. The - river steamers from
White Horse down to Dawson must be
(‘anadian vessels, and so the larger part
of the carrying falls into the hands of
the White Pass people. The United
States companies can only carry via- St.
Michaels and the Lower Yukon, but it
would be a bad handicap if all the sup-
plies for the United States posts had to
he sent that way. In fact, some sup-
plies could not be sent at all. The
United States law is that goods cannot
he shipped between two United States
points except in American vessels or on
American roads. This is physically im-
possible for shipments via White [Horse
and Dawson. The regulation of the Cus-
toms’ Department in Canada is that the
Dominion Government will not allow
American steamers to engage in trade
on the Yukon between White Horse and
Dawson. The difficulty so far is con-
fined to the United States War Depart-
ment and the United States transporta-
tion companies, which are making strong
representations to forbid the carrying of
goods by the upper river.

% CEE A

Market matters in British Columbia
this week are fairly active. Northern
shipments, as noted above, are bhegin-
ning to move rapidly. In produce there
is some tendency to hold the quotations
ofi eastern butter up. One commission
man notified his customers in the whole-
sale trade that since last quotation on
which they had hought the price east

THE MARKETS

THE GREATEST BARGAINS

are those which appeal so strongly to
customers that they sell on sight.

The extraordinary sale of

Clark’s Pork = Beans = Chili Saucc

proves this line one of the

GREATEST BARGAINS ON RECORD.

CAPSTAN BRAND
High-grade Tomato Catsup

Put up in 10-0z. and 20-oz. bottles of a new design, and is
very attractive.

This Catsup is far superior to many others and s giving
perfect satisfaction.
Ask your wholesale grocer for it or see our travellers’ samples.

The Capstan Mig. Company, Toromto, Ont., Can.

EPPS’S .o

IN %-LB. LABELLED TINS. 14-L.B. BOXES.

Special Agents for the entire Cominion, C. E. COLSON & SON, Montreal.
ia Neva Scotia, E. D. ADAMS, Halifax. in Manitoba, BUCHANAN & GORDON, Wiaaipeg.

THE MOST COCOA

NUTRITIOUS.
f WRAPPING PAPERS \

CREY, RED-BROWN, MANILLA, FIBRE, TEA, ETC.

CanapA PaPer Co.

TORONTO LIMITED MONTREAL

GRATEFUL.

Samples and
This design a guar- Prices for
antee of quality. the Alkin‘.

BLACK JACK

ASK YOUR
JOBBER FOR IT

B SELLS ON SiCHT

TRY A
3 DOZ. CASE
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FIRST NEW JAPAN

NOW IN STORE

f} We have the first New Season Japan to arrive in Canada this year. Also special
values in last season’s Japans.  Write for samples. Best values offered anywhere.

James Rutherford & Co.

DIRECT IMPORTERS OF TEAS AND COFFEES

27 St. Sacrament St MONTREAL.
_ —d

CEYLON TEA B5-*°K ...

GREEN.

Just received direct from the gardena—

76 boxes Fine Golden Tipped Pekoe.
115 boxes Fine Young Hyson, Green.

SEND US YOUR NAME. WE WILL BE HAPPY TO SEND YOU SAMPLES AND PRICES.

PROVOST & ALLARD, Wholesale Grocers, OTTAWA.

Picnic Season is at Hand.

Rowat’s Pickles

10-0z. Bottle

is a picnic favorite. Just the right
size to take along. Sells at 10c.
retail. Every one of your customers
should have it. Larger bottle for
larger parties.

ROWAT’S and RELIABILITY are synonymous terms.

ORDER THROUGH YOUR JOBBER

Snowdon, Forbes & Co., - Montreal

F. H. Tippet F. K. Warren C. E. Jarvis & Co.
St. John, N.B. Halifax, N.S. Vancouver, B.C.
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OUR METALLIC
CEILINGS .~WALLS

Are both artistic and serviceable,
Popularly used by practical people
everywhere.

Easily applied—most moderate in
cost —fire-proof, sanitary and won-
derfully durable—with countless
designs to select from.

‘Write us for booklet telling all about them,

METALLIC ROOFING CO., Limited

Wholesale Mfrs, TORONTO, CANADA.

Merchants Who Buy Hides

I purchase Hides, Calfskins, Sheep Pelts, Tallow and

Bones. 1 pay spot cash, full market values, freights, customs
charges. want an agent in every town and village in
Canada. I furnish the money and keep my agents fully
posted. Write me for fuller particulars.

CARROLL S. PAGE, -  HYDE PARK, VT.

Orlan Clyde Cullen, C.E.L.L.M.

Counselier at Law U.S. Supreme Court.
Registered Attorney U.S. Patent Office.

U S. and Foreign Patents, Caveats, Copy
rights and Trade Marks. Military and
Naval Inventions a specialty. Address,

Box 264, Station G., Washington, D. C.

GUN SHOP and MODEL SHOP,
Warren White Sulphur Springs,
Totten P. O. Virginia.

“I Want Brock's.’

IT DIED.

Poor bird seed—no other
reason. And the grocer
was blamed. -

SELL A SAFE SEED. ')
SAMPLES ON REQUEST.

NICNDLSON & BROCK, - TORONTO

THE MARKETS

had advanced 13c. As a consequence
eastern Canadian butter, which last
week jobbed at 20c and shaded for
larger quantities, is now held stiff at
204c. The loecal creameries are still
selling at 25c¢, but as noted last week,
that price will be held firm and may
rise again. Kggs are still firm at 22ic,
and not very plentiful. Local egg sup-

plies are much less liberal than for a
while when the Spring first opened. Im-
portations are practically all from On-
tario. Facilities for gathering and
packing uniform cars are wanting in
the Northwest, and the trade here ap-
parently is willing to pay for the good
article from Ontario.

Cheese has been bobbing round a good
deal in sympathy with changing quota-
tions Ifrom the east. Prices are, how-
ever, fairly average at 11}c to 12¢c. The
only stock. now on hand is some early
lodder cheese from the easu

* * *

In groceries there is to be noted the
same abnormal condition in the tinned
vegetables which has always marked
this market. Corn can be bought- here
by retailers in small lots at 3c less per
dozen than it now costs to lay it down,
at present eastern  quotations. The
price east to retailers is $1.25. Here it
is $1.15 per doz., and apparently not
likely to change, though there has been
some efiort to get it up to $1.25. Other
vegetables are about as last quoted,
$1.15 for peas and beans, $1.50 for to-
matoes.

In dried fruits, there are some very
cheap prunes in boxes quoted from Cali-
fornia. As low as 4e¢, and from that up,
is asked. California figs, also in boxes,
are quoted from California as low as
de.  Apricots are scarce and high. So
are peaches, while dried pears are very
scarce and a good article can hardly be
got at all.

- - -

In fruits, the
apricots,—very good quality, too, for
first of the season. They are $2.75 per
crate of 20 lbs. Royal Ann cherries, as
well as Black Tartarians, are now plen-
tiful. The price is $1.65 to $1.75.

Local strawberries are beginning to
come in, and are practically going to
head ofi the Hood River, Oregon, stock,
which usually has a fortnight’s run on
this market after the Californias are
out, and before the local berries come
in. This year the Oregon and Washing-
ton fruit is so late that locals are be-
ginning to arrive with them, and will,
of course, shut them out. The price is
still high, as the quantities are yet
small. Next week there will be big
supplies. Present figures run from §$1
to $5 for the 24 box crate.

Oranges are quoted a little higher.
Bananas are perhaps 25¢ per bunch low-
er, at $3 to $3.25, with extra large
ones at a special figure. Pines from
Mexico are $3.50 up per doz.

- * L

newest line is fresh

In vegelables, potatoes have dropped
way down. Ashcerofts can be bought for
$20, and locals at your own price,
though $12 per ton is asked and there is
not enough demand to take up the of-
ferings. New California®potatoes are
selling at 34 to 4c per Ib. . 4
¢ WaS!beans, 11 and 15¢ per Ib.; string
heans, about the same; green peas, 5 and
6c per Ib. Asparagus is selling at $2 to

$2.25 per crate of 20 lbs. Celery is out
of the market just now. |

47

CONDENSED 0GR “WANT”
ADVERTILEMENTS

Advertisements under this heading, 2c. a word
first insertion; 1c. a word each subsequent insertion.

Contractions count as one word, but five figures
(as $1,000) are allowed as one word.

Cash remittance to cover cost must accompany
all advertisements. In no case can this rule be
overlooked. Advertisements received without re-
mittance cannot be acknowledged.

Where replies come to our care to be forwarded,

five cents must be added to cost to cover postages,
etc.

SITUATIONS WANTED.

S assistant miller; good stone dresser; good
references; would take charge of small mill.
Toronto Newspaper Agency, Guelph. f

BY voung married man as grocery salesman ;
10 years' experience ; best of references. Ad-
dreas Edward Little, Galt, Ont. (24)

SITUATIONS VACANT.

AKER WANTED—Young man
bread and cakes; state wages.
lingwood.

; improver on
Box 466, Col-
f

ILLER wanted, with three or four years' ex-

perience ; strong and active ; immediate

engagement. Apply to The Woodburn Milling
Co., Limited, Glencoe. f

QCOTCH or Irish trained grocery salesman;
young man, with at least five years’ experience;
for western town ; permanent position. Apply
Merchants’ Mantle Manufacturing Co., 36 Wel-
lington street east, Toronto. f

BUSINESS CHANCES.

GROCER\' or general stock wanted in exchange
for farm; value twenty-five hundred; can pay
small cash difference. S., Box 303, Ti:lsonburg. f

OOD paying general store business, Northern
Ontario ; stock $14.000 ; turnover $45,000;
small opposition; good reasons for selling ; an ex-
cellent opportunity for one or two persons with
capital ; principals only. Box 138, CANADIAN
GROCER, Toronto. (24)

MANL'F,\C‘l'l'RERS or packers of specialties
suitable for Italian warehouses, grocers, etc.,
desirous of placing their goods on the Irish market
should communicate with N. MORROW, 16 Kan-
sas avenue, Belfast. (30)

ANTED TO BUY—Grocery, bakery, flour
and feed, general store; British Columbia
preferred. D, Globe Agency, London.

FOR SALE.

BROKEN BISCUITS—Sweet, ten pounds for a
quarter, at 44 Duke street, Toronto.

BUTCHER shop front, and grocers, with plate
glass. Evenings, 158 St. Helens avenue,
Toronto.

CHE;\P grain and flour bags, holding two
bushels ; sound ; no patches.- John H.
Rowell, flour and grain merchant, Montreal. f

OR SALE—A good refrigerator.
Arthur street, Toronto.

OR SALE—Grocer's counters and shelving.
Apply Geo. Pears,Grosvenor st., Toronto. f

ROCERY STOCK for sale; central; cash trade;

established stand; $176 cash or terms, rent

$13; five rooms, store and stable ; immediate pos-
session.- Apply 210 Queen east, Toronto.

Apply '34
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" EVERY GROCER DOES NOT SELL

VAN HOUTEN’'S COCOA

but nearly All First-Class Grocers do. And Every Grocer who has
a single customer that drinks Cocoa should retain that customer by supplying Van
Houten’s. Custom is retained by supplying the best goods in any line. The best
Cocoais Van Houten’s. Best and goes farthest.

s J. L. WATT & SCOTT, - - TORONTO
Dominion Age“‘s{ WATT, SCOTT & GOODACRE - MONTREAL

wOoTig
DIAMOND
CHOCOLATE

G Tun P

is i comparatively recent issue,
hut

Good Trade Policy

has been MOTT’S method for
60 years.

John P. Mott Q. Co.

HALIFAX, N.S. -
. uge e GOLD MEDAL  Piaamee

SELLING AGENTS:
J A TAYLOR R. 3. McCINDOE. JOS. E. HUXLEY,

The full flavor, the delicous quality, the absolute purity of Lowney’s Cocoa dis
tinguish it from all others. It is a natural product; no “treatment” with alkalies

MONTREAL ToRONT (INNIPEG. 5 A - .
TONTREAI Foronto WINNIPE or other chemicals ; no flour, starch, ground cocoa shells or coloring matter; nothing

THORNE, BERRY & CO, VancotvER, B.C.
seller and a profit maker for dealers.

The F. J. Castle Co., Limite

New Crop Maple Syrup and Sugar

but the the nutritive and digestible product of the choicest Cocoa Beans. A quick

THE WALTER M. LOWNEY COMPANY, N R sron "MAss.

Prompt delivery guaranteed for FOREST BRAND. Freight prepaid in reasonable lots
Sugar in pound and half-pound blocks. Syrup in tins, bottles and wood.

We feel quite sure the quality will please you.

CANADA.

OTTAWA,
48
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THE HANDLING, DISPLAYING AND SELLING
OF FISH.

N no department of the grocery trade
has more marked improvement bheen
shown during the last few years

than that given over to fish.  Formerly
the fish department was hardly worthy
ol the name. A barrel or two of salted
fish, a few cases of dry salted stock, and
perchance a dozen fresh fish, constituted
the regulation supply. To-day many
grocers make a specialty of their fish
trade to the extent of having a distinet
fish department. Instead of _a few
staples such as herring and finnan had-
die, fish are now to be seen in almost
ally up-to-date grocery in great variety.
Sea fish and fresh water fish have cap-
tured the market. Sea salmon and
salmon trout, white fish, halibut, bass,
cod, haddock, shad, perch, lobsters, oys-
ters, shrimps, and numerous other kinds
are all sold by the retail grocer

Fish Display.

The methods of displaying fish nowa-
days would have been an eye-opener to
the  pionecer  Canadian  grocer of fifty
vears ago. Art in the display of fish
was a thing unknown in those days. A
customer was  served direct  from the
lish  barrel or disorderly pile of fresh
fish. Now he is treated to a fine display
of fresh water, sea and salted fish, ar-
ranged in  the fish section of a store.
The department  will be finished per-
chance in white marble and glazed tile,
with a large slanting marble table in
the centre, on which are arranged the
largest  fish by |f’lnsvl\vs and the
smaller ones in dozens or hali dozens on
platters, garnished with parsley, let-
tuce and fancy vegetables. The centre
of this table will be surmounted by a
pyramid of ferns and palms. An equal-
ly attractive display will be shown in
the front window. During the Winter
months, platters and marble slabs are
utilized.  Under no circumstances will
there be any piling or bunching of the
individual fish after the heterogeneous
fashion of years ago. The utmost care
i1s shown nowadays in the arrangement
of a fish window. In all probablility
fillets of salmon or a dozen salmon
steaks will have a place. In the Sum-
mer season when such a display is out
of  the question, the window will be
turned into an aquarium, and the tran-
sient. trade attracted by a collection of
live gold fish, brook trout, etc.

A grocer need never fear the result of
overscrupulousness in window display.
One prominent’ Toronto grocer who has
made a big success of his fish depart-
ment had no hesitation in saying his
window display had always heen a big

drawing card. ‘‘Customers,” said he,
“like to see fish arranged in the most
altractive manner possible, and in this,
as in every other department, it is up
to the grocer to give his customers just
what they want. Success in the gro-

cery trade depends largely upon the care |

that is = exercised in catering to one's
customers.”

In handling fish there are marked pe-
culiarities in the requirements of trade
to-day. The up-to-date grocer scales,
skins and cleans all his fish ready for
the table. In nine out of ten house-
holds there is a prejudice against fish
Just ‘because so much disagreeable labor
and inconvenience has become associated
with = the operation of getting them
ready for the table.  The fastidious cook’
i1s now saved all this trouble, and the
result to the grocer is  increased sales
and an enviable reputation.  “*Of course
the extra trouble taken has to be paid
for,”” says the grocer, *“‘but as a rule
customers appreciate  the service and
willingly pay the price.”

A feature ot the fish trade during the
last two or three vears has been  the
filleting of fish.  Only one cook or chet

ina hundred understands the work of

boning, skinuing  and  cutting.  This
difliculty is now solved and the grocer
supplies  the article for cooking. Lob-
sters are bhoiled alive and cooked by the
grocer, never bought already cooked, as
the flavor is impaired if the lobster is
Lilled belore cooking.

Without question a fish department
carried on along somewhat similar lines
to those mentioned above could be made
a success inoa cily or a town grocery
where there is suflicient first-class trade
atmong which a demand mav be created
for high-class fish- prepared in good
style.  One  thing that is necessary,
however, is that ihe town grocer shall
Lhave good facilities for obtaining first-
class sea and lake fish at irequent in-
tervals.  With good cold  storage fish
can bhe kept perfectly for a week. lce
must always be fresh, however, and or
dinary care exercised in l\(.-vpinp; the fish
clean and well aired.

City grocers who have made a feature
ol their fish department say their chief
tor following up the fish trade
has been to complete the” link in the
chain of edibles which every grocer
should carry in the same way that they
have taken up the provision and fruit
trade. The fish trade helps other busi-
ness and vice versa. It always pays a

reason

- grocer to supply everything a housewife

requires for her table. These remarks
are equally applicable to the grocery
trade in the larger towns of Canada.

19 ¥

SUCCESSFUL
ADVERTISING

What one of the largest

and best grocers in

(‘anada has to say

* As per your advertisements in THE CANA-
DIAN GROCER please send me 2 cases PER-
FECTION CREAM SODAS — 2 dozen
3-Ib. cards and 2 dozen 3-lb. tins. 1 am willing
to give them a trial, and you seem to havea
good make. Yours truly,

This man is a regular customer now.
Here’s a later letter from him :

1 must certainly say that your PERFEC-
TI1 DN CREAM SODAS are better than |
expected. | find my customers prefer them to
any I can buy.

Please send, etc.”’

Are YOU our customer ?

You ought to be.

™* Mooney
Biscuit & Candy
Company,

LIMITED,
Stratford, - Canada.
BRANCHES:
WINNIPEG and HAMILTON

Manitoba @ntario

To Manufacturers’ Agents

THE CANADIAN GROCER has en-
uiries from time to time from manu-
acturers and others wanting repre-
sentatives in the leading gusiness
centres here and abroad.

Firms or individuals open for
agencies in Canada or abroad may
have their names and addresses

laced on a Special list kept for the
nformation of enquirers in our vari-
ous offices throughout Canada and
in Great Britain without charge.

Address, BusiNEsS MANAGER,

CANADIAN GROCER,
Montreal and Toronto.

.
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ANY OLD SPICES may suit some people ? BUT if you cater to discriminating people
and want QUALITY and SATISFACTION, handle

S.H. & A. S. EWING’S
araie SPICES

Grade
S. H. & A. S. EWING The Montreal Coffee and Spice Steam Mills

"EsTABLISHED 1845. 55 Cote St., MONTREAL.

During the summer, when Picnics, Excursions, Fishing and Tourist Parties are in full swing,
every grocer will find it profitable to suggest

Borden’s ‘“EAGLE BRAND” Condensed Milk, and
Borden’s “pEERLESS BRAND” Evahorated Cream

Quality the Best, Price no Dearer than Inferior Good.—Thlnk_ this Over!

SELLING AGENTS 'NWOAl":;’_AlAM H. DUNN, MONTREAL

Erb & Rankin Scott, Batbgate & Co. W. §. Clawson & Co. Shalicross, Macaulay & Co.
Halifax, N.S. ‘Winnipeg, Man St. John, N.B. Victoria and Vancouver, B.C.

“MADE IN CANADA.”

|
In 60 Seconds

) we can give you the main reasons why it will pay
I dill t ] i1C you to stock Sovereign Lime Juice.

It is 50 per cent. cheaper than imported brands

TO f 'i‘C C Kl 1 g of equal quality: by refining and botiling in

Halifax we avoid the duty.
It is absolutely pure and always uniform.
It retains its bright natural color.

I APPEAL to the readers of THE CANADIAN GROCE}«,
who I know are the best buyers of High-Grade Goods in two teaspoonfuls are required to each glassful.
the country. I want to say that my Old English Candy,

It has the full flavor of the ripe fruit juice, only

It is stocked by the principal jobbers from

Halifax to Vancouver, ensuring you prompt
’ delivery.
&
And as we guarantee every bottle you cannot
lose.

: 5 ) L Ca0d% i, pure as the - If you are a man of decision it will take you but
is. the most delicious an y ; 30 seconds longer to send a sample order to your
crystal springs. jobber for the above facts are convincing.

This 0ld En lish c‘ndy has made me famous s = L, J ¥

the world over. lgam called THE TOFFEE KING OF overeign Lime Juice
ENGLAND hbecause [ am by far the largest manufacturer : ;is‘ reﬁnéd aiid bottled by,

of Toffee over there. Handle this line and you have a trade o T8 '

winner. Write for prices, etc., at once.

SIMSON BROS. CQ., LIMITED,
S e HALIFAX, N.S.
CHARLES BGYDE, ** ™ {5’ trueer, MONTREAL.
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A SUMMER DESSERT

GEL-O is ideal. A jelly
powder, made by a Gelatine
Specialty house.  Better
than any other similar prep-
aration. Costs no more.

Write for Samples and Prices.

THE CANADIAN GELATINE Co.
528-530 Fromt St. W
TORONTO, CANADA.

THE CANADIAN .GROCER

b Perfection Cocoa (Maple Leaf Label).
Royal Navy Chocolate, Queen’s
Dessert Chocolate, Chocolate
Cream Bars, Cowan’s Cake

Icings, chocolate, Pink, Lemon Color ana Whise

i,

Cowan’s Swiss llilk Chocolate,
Famous Blend Coffee, etc., etc.

Are the standard goods for purity and excellence.

Manufasturers

THE COWAN CO., Limited - . TORONTO

|

Confection

Push Peter’s.

An

rresistibly
Delicious

E a New
MILK-CHOC QLATE -

ETER 0

THE ORIGINAL

MADE IN VEVAY, SWITZERLAND—FOR EATING ONLY.

A Wholesome Food, Especially Nourishing and Sustaining. Recommended for Invalids and Persons of Weak Digestion.

The Original. Other Brands are Imitations. Send for Sample.

LAMONT, CORLISS & CO., Apis, 27 Common St., Montreal

2
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Meaning
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. Grocers

6,
S & % 2 very much pleased
= . ' v with the manner
\\Q" Attentlon . ?'oé in which the gro-
o %, cers of Ontario are
“ Swiss Milk Chocolates can't be made ¢ receiving our re-
in Canada. Insist on having the only genuine presentative, MR.

IMPROVED

Swiss Milk Chocolates

Manufactured by

'F. KLAUS, Ltd.

Le Locle, (Switzerland), the most nourishing
and delicious chocolate ever made.

Highest Awards ; 25 Gold Medals.
Member of Jury of the Exhibitions in Amsterdam, 1887, and

Paris, 1889.
Send for Sample.

- Wholesale Dppot for the Dominion of Canada:

Canadian Swiss Trading :Co.

I7 8T. JOHN S8T.,

MONTREAL.

Our Lhinaman is

J. A. | CouURTE-
MANCHE. He can-
not come himself,
but the famous

CHINESE STARCH

will be thoroughly well explained by our
traveller. It’s easy talking and still easier
selling Chinese Starch, and your customers
will be your friends. Sell Chinese Starch
—the best laundry starch ever made—pays
youa good profit. Write us if your jobber
doesn’t handle it.

Ocean Mills, Montreal.

F
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Canada’s
Strawberries

They'll arrive about June 18th. We're
glad,—they're so superior to foreign
stock—seem to have a delicious flavor
that's entirely lacking in Southern
Berries. Then, after picking, it's such
a short time until you have them in
your store. They're i1 good shape.
There's every reason why you should
do a large and profitable trade in our
““MADE 1IN CANADA' Berries. See
we get your orders

Re Pines

Our advice is to CAN now. Our prices
are some lower. The market changes
daily and they may be up again next
week
“A tird in the hand is worth
two in the bush

Qur price list will give cost.

-

The - ..
D Aw SO Commissior
Co., Limited
FRUIT, PRODUCE AND
COririiSSION NMERCHANTS.

TORONTO

Cor. Market and
Colborne Streets.

WE BUY —

BRIGHT DRIED APPLES.
) HIGHEST MARKET PRICES.

The W. A. GIBB GO.

5 and 7 Market 8t., HAMILTON

Pincapples Tomatoes

Fancy, well-colored Pines. l.owest Prices.
Florida Tomatoes. Elegant Stock.
Strawberries. Arriving Daily.

Oranges. Lemons Bananas.

Give us your orders. ;
We can fill them to your satisfaction

HUSBAND ™ *

Wholesale Fruit and Commission Merchants.
82 Colborne St., TORONYO
Phones- Main 64, Main 3428.

THE CANADIAN GROCER

lessnsaasa s R S R oo oo

GREEN

4444440900040

Fruit Outlook.
N ARLY forecasts have been upset re-
garding fruit. It will be remem-
bered that early in the season it

>

was reported, supposedly by an expert,
that the Niagara District fruit erop
would be . a failure. Incident to this
statement came the observation that
mice had ravaged the tree trunks and
that the severe Winter had killed all the
huds. This notion has been dispelled by
T. H. P. Carpenter, of Winona, Ont.,
one of the hest known fruit exporters in
Canada, who gave the following infor-
mation regarding the fruit dutlook in an
interview with The Grocer- last week :

The peach crop  will be fair and the
pear crop good. Plums are setting well
in the buds; so are peaches and pears.
There will be a dalling off of about one-
third in strawberries. Grapes are set-
ting all right, and certainly the glmnm‘

forebodings of the carly kickers show no -

signs of being verified. Raspberries will
show about 85 per cent. of the usual
crop, and generally all fruits will turn
out well, provided nothing unforeseen
interfered.

Another interesting point raised by
Mr. Carpenter was that the Government
fruit reports, while given in the best of
spirit.  and intention, are misleading.
They are generally too extreme, owing
to the wide technical knowledge of the
man who makes the reports, and some-
times the lack of sufficient practical ob-
servation. Any report requires modifi-
catioir, and local conditions always en-
ter into a report on fruit. More care
should be paid to these reports on the
part of the department controlling
them.

Fruit Crop of Canada.

A LARGI number of fruit crop re-
ports from all parts of Canada
have come to hand during the
past two weeks. The estimates given
therein are based chiefly upon the ap-
pearance of the fruit buds, and the gen-
eral condition of the trees and plants,
as at the time of writing there was in
most cases little else by which to
judge. In  Prince ldward Island the
season was not far enough advanced to
report intelligently.
APPLES.

Outario—In the southwestern counties,
or so-called “‘fruit belt,” early, Fall and
Winter apples all promise a medium to
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full crop. Western Ontario, generally,
is expected to give a medium to full
crop of early varieties, a medium crop
of the Fall apples, and at least an aver-
age yield of Russets, Greenings and Ben
Davis. In the Georgian Bay District of
Ontario Baldwins and Spies suffered
badly from frost, and tender varieties
are mostly killed. In Central Ontario,
carly varieties will probably yield a full
crop; Kall varieties a medium crop, ex-
cept Fameuse, which is very promising;
Winter sorts a medium to full crop.

Quebec  and [castern  Ontario—"The
varieties grown promise medium -to good
crops, largely Kameuse. :

New Brunswick and Eastern Quebec—
Not many apples grown, but a medium
crop is expecled.

Nova Scotia—Trees are reported in
splendid condition nearly all over the
province, with an abundance of fruit
buds. Although growers do not expect
Lwo bumper crops in succession, they are
very much pleased with the outlook. A
medium to full crop is indicated every-
where.

British  Columbia—The apple crop
promises to be excellent, even better
than last year.

PEARS.

Ontario, Quebec and New Brunswick
reports indicate severe injuries by frost.
Icarly pears in these provinces are likely
to be a fair crop, and the later varie-
ties, though at first expected to he light
are now showing heavy bloom. In
Nova Scotia indications point to a full
crop of early fruit, and a medium to
full crop of the late varieties. A full
crop is also expected in British Colum-
hia.

PEACHES.

Last Winter was a disastrous one to
peach growers in all parts of Canada,
as whole orchards have heen wiped out
by the extreme cold. The crop will be
light this year, as the reports from all
the provinces are unifornily unfavorable

PLUMS.

Plum trees also sufiered from Winter
killing, and even where the trees sur-
vived the fruit buds and spurs were fre-
quently killed. There are prospects of a

medium crop in western Ontario, but in

the rest of the province, only native
plums and such hardy varieties as the
Burbank and Abundance will yield a
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crop. Nova Scotia and British Colum-
bia both report prospects fair for a
medium crop.

GRAPES.

A fair crop of grapes seems to be ex-
pected in all sections where they are
grown to any extent. Tender varieties,
and in the more northerly latitudes
nearly all varieties, were badly Winter
killed.

CURRANTS AND CHERRIES.

Red currahts are reported good every-
where. The black varieties are almost
a failure in southwestern Ontario, and
only fair in the Annapolis Valley,
N. S.; other reports indicate an aver-
age.

C‘herries are promising in western On-
tario, but poor in eastern Ontario and
Quebec. In Nova Scotia and British
Columbia, medium crops are expected.

STRAWBERRIES AND RASPBERRIES.

Strawberries killed out badly, especi-
ally in the Niagara and Essex Districts.
Raspberries also suffered, both from
frost and from heavy snow, which broke
the canes. Both raspberries and straw-
berries are likely to be light in the On-
tario fruit belt and medium in the other
provinces, except British Columbia,
which promises nearlv a full crop.

Adulterated Jellies in U. 8.

The United States commission for the
establishment of standards  for pure
foods, recently in session in New York,
has declared that jellies and jams arve
generally adulterated. It is claimed that
60 per cent. of the **jellies’” made in
the United States are imitations com-
posed of glucose and ecoloring matter,
while some jellies contain no fruit at
all. One witness before the commission

stated that if the manufacture of com-

pound jellies by mixing different fruits
were forhidden, 75 per ecent. of the fae-
tories in the States
close.

would have to

Story of the Anple.

The first apple trees planted in
America were imported by the Duteh
settlement at New York in 1614. Apple
trees were also known to have been
growing at Jamestown, Va., as early as
1622.  Until within the last half cen-
tury apples were grown almost solely
for eider-making, as is the case to-day
in France. As hard cider will produce
drunkenness and a horrible katzenjam-
mer, William Penn advised the colonists
in Pennsylvania to ecultivate indigenous
fruits alone, as apples were then used
almest exelusively for making cider or
apple jack.

THE CANADIAN GROCER

TOMATOES

We are in receipt of our first car Mississippi

Tomatoes.

4 Basket -carriers.

Fancy Stock.

Prices are now more reasonable.

Pinea pp'es Now is the time for preserving.

Prices are lower and

stock in prime condition.

Our Price List, issued weekly, explains fully.

WHITE & C

PHONE Main 41086.
Private Branch Exchange connecting all departments.

Wholesale
*3 Lemon Importers
64 FRONT ST. EAST,
& TORONTO.

Imost

Finest Quality.

i o Fancy Ripe BANANAS. PINEAPPLES
Ar"vmg Dally_ and FLORIDA TOMATOES.

Prices Right.

Just in—Fresh car EXTRA FANCY NAVELS, all sizes.

Fresh arrivals—EGYPTIAN AND BERMUDA ONIONS.

Hugh Walker & Son,

Mail or phone your orders.

- Guelph, Ont.

McDOUGAL & LEMON

OWEN SOUND
Wholesale dealers in Foreign Fruits,
Butter, Eggs, Cheese, Poultry, Raw
Hides, Sheep Skins, and Wool.

We want to sell you some fruit, and
we will buy your butter and eggs.

WRITE FOR OUR PRICES

ROW’S

0 > GUM
A
‘.,\\\\\\\\\\\,\,“\\\\'\/ C A Lul|:p|,
Be. fkgl.,

n
1c. Btick,
in

Sc. Bars.
ROW & €0., Morristown, N.Y., and Brockville, Ont.

Persons addressing advertisers will
kindly mention having seen their adver-
tisement in The Canadian Grocer.

Dried Fruit

cleaned and renovated by the
latest improved machinery
and appliances.

GUARANTEED TO GIVE SATISFACTION.

J. T. ADAMSON & CO.

27 St. Sacrament Street,

MONTREAL.
Tel. Main 778.

Ridge Hall Fruit Orchards.

Peaches, Plums, Cherries, Strawberries, Rasp~
berries, Blackberries, Early Tomatoes, Cucum-
bers, Green Corn, Peas, Wax Beans, Etc.

OORRESPONDENCE SOLICITED.

E. E. ADAMS, Leamington, Ont

Mauv of the orchards of the pioneers
of the Middle Western
grown from seeds obtained in a peculiar

States  were

way. Some man whose full name has
been forgotten, and who is remembered
only by the appellation of ‘* Apple-seed
Johnny,”” traveled through the West
and seattered among the settlers untold
quantities of apple seeds. He gave
them away free of eharge, and he was
given a hearty welecome at every cabin
door.

Egyptian Onion Season Over.

A Montreal dealer has been informed
from New York that the total shipments
of Egyptian onions from Egvnt were
1,500,000 sacks, 500,000 of which went

53

to Trieste and Hamburg. It was ex-
peetéd that 7,000 bags would arrive in
New York this week, and this  would
probably wind up the season, which
would be three weeks earlier than last
year.

Vegetables in the Yukon.

Recent reports from Alaska and the
Yukon Territory say the business of
shipping in vegetables from (‘anada and
the United States has seriously de-
clined on account of the local produc-
tion. It will interest readers of The
Grocer to learn that truck gardening
around Dawson -is now a recognized
business, carried on at a satisfactory
profit.
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Bysiness Changes )

ONTARIO.

~ HE stock of the estate of M. T.
Catheart, general merchant, Bar-

wick, has been sold to M. .

Drew.

J Keeter, grocer, West Lorne, has
sold 0w 10 W Meldrum

Merritt’s cigar store, London, has

been sold to Cameron & Martell.

J. A Denning, general merchant, Ker
wood, has sold out to R. Parker

J. Denning, general merchant, Ker-
wood, has sold out to (. Johnston.

A meeting of the creditors of D
Gillies, general merchant, Elmvale, was
called for June 7

G. H. Hawker, grocer, Penetangui-
shene, has sold out to J. €. Lee, who
takes possession June 10

QUEBEC.
W. Wilson, general merchant, St. Jude,

is dead.
(. Guyon «& Cie., grocers, Montreal,

have registered.

Latleche Bros., grocers, llull, have
succeeded 1. Lafleche. '

Hutton Bros., grocers, Montreal, have
dissolved partuership.

M. L.-Amyot & Co:, grocers, Mon-
treal, have registered.

The assets of A. Perrault, grocer,
AMlontreal, have been sold.

J. 0. Robitaille, grocer, Montreal, has
been succeeded by 1. Trudeau.

The assets of Patterson & Baird, gro-
cers, Montreal, have been sold.

F. Gareau, general merchant, Rigaud,
has assigned to Lamarche & Benoit.

Loord & Kournier, wholesale and retail
grocers, St. Johus, have registered.

J- Tremblay, general  merchant,
Tremblav, has effccted a compromise.

Bell Bros., general merchants, Kasu-
bazua, have sold out to A. Pritchard.

[5. Laliberte, general merchant, Lot-
biniere, has assigned to V. I&. Paradis.

Millette, Dubreuil & ~Cie.; tea and
cofiee dealers, Montreal, have registered

The assets of A. D'Anjou, general
merchant, Riviere QOuelle, have been
sold.

P. Morin, general merchant, Ste.
Thuribe, has advertised his business for
hu.l('.

The assignment of J. Fisher, general
merchant, Jonquieres, has been de-
manded.

J. L. Seguin, general merchant, St.
Simon, is offering to compromise at 65c¢
on the dollar.

The assets ol K. K. St. Jean & Co.,
grocers, Hull, were advertised to be
sold on June 6.

THE CANADIAN GROCER

One of M. Nicholson’s fruit stores,
Montreal, has been damaged by smoke
annd water; no insurance.

Fire has destroyed the premises of O.
Richard, general merchant, St. Valere
De Bulstrode; loss partially covered by
insurance.

NEW BRUNSWICK.

D. N. Vanwart, of Vanwart Bros.,
crocers, St. John, is dead.

The premises of (. H. Peters &
Sons, feed and grain dealers, have been
damaged by fire.

MANITOBA AND N.W.T.

J. Morrison, general merchant, Grand
View, has sold out.

G. Johnston, grocer, Dauphin, has
sold out to McLean Bros.

G. J. Robertson, grocer, Souris, has
sold out to K. A. Brindle.

J. Dreidger, general merchant, Blum-
cnfelt, is giving up business.

H. M. Aldous, general merchant, Lor-
lie, has removed to Lemberg.

The stock of the estate of G. Lewis,
grocer, Newdale, has been sold.

G. Adam, grocer, St. Rose Du Lac,
has been succeeded by H. Houde.

M. Ateah, general merchant, Winni-
peg Beach, has sold out to M. Tiron.

Smith & Wilson, general merchants,
DeWinton, have sold out to R. Paling.

J. W. Ieric & Co., general merchants,
Wetaskiwin, have sold out to G. F.
Carniel.

W. G. Fuliord & Co., general mer-
chants, Mather, have sold out to Gordon
& Hurssell.

J. G. Struthers & Co., general mer-
chants, Cartwright, have removed to
Goose Lake.

F. G. Casey, general merchant, Tan-
tallon, has admitted A. S. MacDonald
{0 partnership.
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BRITISH COLUMBIA.

M. Naccrato’s fruit store in Rossland
has been destroyed by fire.

J. Oben, confectioner, Vancouver, has
advertised his business for sale.

J. McLaren, tobacconist, Vancouver,
has been succeeded by L. Levin.

Dale & Co., general merchants, Port
Hammond, have dissolved partnership.

INQUIRIES FOR CANADIAN TRADE.

The following inquiries relating to Can-
adian trade have been received by the
High Commissioner for Canada in Lon-
don, Eng.:

75. A Glasgow firm representing a number of
provision merchants are seeking to do business

with Canadian manufacturers turning out high-
class table delicacies in glass bottle jars and in tins.
77. A Canadian gentleman resident in London

is looking out for agencies on commission or other-
wise for Canadian exporters.

The following inquiry relative to Cana-
dian trade has been received at the Cana-
dian section of the Imperial Institute,
London, Eng.:

45. A tanning company in the North of England
invites correspondence from Canadian shippers of
hides.

The names of the firms making these
inquiries, with their addresses, may be
obtained from the Department of Trade
and Commerce, Ottawa. Persons desir-
ing such addresses will be careful to quote
the office under which the inquiry appears
and the number.

TORONTO BOARD OF TRADE.

It is officially announced that the
special committee appointed to deal with
the finances of the board have so far
met with gratifying success, a consider-
able number of citizens having already
contributed liberally to the fund towards
the liquidation of the debt due the New
Yark Life Insurance Co. The managers
of the fund are K. B. Osler, D.  R.
Wilkie, and A. Laird, all of Toronto.
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the advance.
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New Orleans Molasses in half-barrels : We are offering at much below
the present market price as we purchased a large quantity previous to

It will pay you to get our prices before purchasing elsewhere.
If in a hurry for goods, telephone at our expense. ~We will use you right.

The R. & J. H. Simpson Co.,

TEA IMPORTERS AND WHOLESALE GROCERS,

Canned Tomatoes: Aylmer Brand. If interested, get our price.

Canned Salmon: We have a large quantity on hand and are quoting
special prices to reduce our stock.

Valencia Raisins: You will be satisfied with our price.

Sultana Raisins: Choice quality 6%c. per pound.

Are considered

QGuelph, Ont.
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grocer recommending Ozo Brands is sure of his ground, as they come il
to him guaranteed goods. ; ,
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FLOUR am CEREAL FOODS

Where Will Manitoba Wheat be Milled ?
N a recent issue of the Toronto
World appeared an interesting
article by its western correspond-

ent, 1o the effect that
(‘fanada  would he-
come the manufacturing depot for
the product of the grain fields of the
Great West to the exclusion of the mill-
ing industry in the vicinity of Winnipeg.

eastern

A representative of  The Grocer had
the pleasure of interviewing a prominent
Toronto flour exporter on some of the
salient points -of the above mentioned
article, and the substance of the inter-
view is reproduced in this week'’s issue
of The Grocer.

In the first place, the gentleman inter-
viewed pooh-poohed the whole thing as
ispprobable, and substantiated his claim
that western grain would continue to be
milled in the country of production both
for purposes of export and local con-
sumption, by the observation that form-
erly Oswego, N. Y., was the premier
miHing centre in the United States. As
the tide of immigration, however, swept
westward, and grain growing was taken
up on a large scale by farmers in the
middle and  western states, milling in-
dustries followed, and to-day the lecad-
ing American milling centre was situ-
ated at Minneapolis. Surely no other
direct prooi of the growth of milling in
the Canadian west was necessary than
the evidence afforded by the building and
cquipping of two very large flour mills
in the west during the present year.

Ii western grain for export were not
willed at home it would be milled in
foreign markets, but under no circum-
stances was it likely to be carried part
way to iis destination, unshipped,
milled, and re-shipped for foreign mar-
kets.

With regard to the statement that the
quality of flour manufactured from
western wheat by large milling concerns
situated at the door of the Canadian
west was inferior to that produced by
the smaller mills of Ontario, exception
was taken at the outset. - The article
also urged that economic conditions
were favorable to the milling of western
flour in the east, namely, the high cost
of fuel in the west, and in addition the
relative cheapness of freight on grain in
bulk via the lake and rail route, as

R

compared with that on the manufactured
product. The scarcity: and high price
paid for labor in the west was another
consideration. There were advantages,
however, on the other side, such as the
superior storage accommodation for
grain in the west, which would go a
long way to even things up.

There is no question but the high price
oi fuel and scarcity of labor are im-
portant items in the cost of milling in
the west. The matter of freight, more-
over, is not to be passed over lightly.
Another factor is the comparative lack
of water power west of Winnipeg. Ap-
parently it will not be very long before
(‘anadian millers will be face to face
with an interesting problem. Mean-
while opinions are being hazarded on
both sides. = One man well conversant
with the flour situation in Canada has
gone so far as to say a mill with a
capacity of 1,100 barrels daily could be
located more profitably at Toronto than
at any other point in Canada. The
Grocer hopes to publish from time to
time in succeeding issues the opinions of
representative Canadian millers on this
subject.

Agricultural College Changes.

An important change has been deeid-
ed upon in connection with the teach-
ing department at the Ontario Agricul-
tural College, Guelph.  Instead of one
professor of agriculture there will be
in future a professor of field hushandry
and a professor of animal husbandry.
G. K. Day, now professor of agricul-
ture, will be in charge of the depart-
ment of animal hushandry. C. A. Za-
vitz. will  be professor of field hus-
Landry.

Canadian Flour in Jamaica.
LAT]‘]ST reports, dated April 30,

from the commercial agent of the

(Canadian Government, stationed
at Jamaica, state that within the last
fortnight a shipment consisting of 350
barrels and 50 sacks flour, also 200 bar-
rels corn meal arrived on the ss.
Veritas from Halifax. Other shipments
have also steadilv been arriving, via
New York, thus pointing to the faet
that the Canadian article is at least
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making some steady progress on lines
of publie favor. This result has heen
brought about, no doubt, by the respee-
tive millers concerned finding it both ex-
pedient and to their interest to effect
develepment by forwarding initial ship-
ments on econsignments. It is to be
hoped that all things being equal re-
earding freight and other charges, ship-
pers will always avail themselves of di
rect bettom, by the regular sailings from
Halifax or St. John.

Grain Insnection.

The Montreal Board of Trade have
advocated that grain inspection shall he
done under (heir supervision. In fact
at their last meeting the recent Govern-
ment amendments met with their ap-
proval, provided the Board of Trade
should have charge of the inspection.
Should it happen, however, that the re-
commendation did not meet with the
approval of the Government, the council
of the Board of Trade will support the
amendments to the bill suggested by the
Montreal Corn IExchange Association, i
50 far as they relate to the making ol
the appeal of the survey board final. W.
I. Gear and R. Munroe were deputed 1o
see that the recommendations re grain
and other matters were submitted to
the Commission on Transportation,
which was holding sessions in the board
rooms on June 6 and 7. Word was re-
ceived from George I£. Drummond that
ne would sail for home on June 11.

Elevators at Port Arthur.

The new Canadian Northern elevators
at Port Arthur are ready for handling
grain. The two new buildings give the
C. N. R. a storage of seven million
bushels, and the two working houses
will be capable of handling two million
bushels of grain daily. The storage
houses are built of tile and steel, and
are entirely fireproof.

Cereal Notes.

At the annual meeting of the Wood-
stock Cereal - Co., Woodstock, on June
3, the following officers were re-elected.
President, D. R. Ross; vice-president,
A. J. Mclntosh; secretary-treasurer, J.
M. Ross.
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Y0U CAN SAY

To Your Customer

what a New York Analyst said of his
own accord about

SWISS FOO

FLOUR AND CEREAL FOODS
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NAMELY :—

merits,

health

thoroug

appetisi
product

In

. Has en

* Judged simply upon its own strong

the trained hygienist ¢ SWISS FOOD ’

deserves the heartiest praise that any

deserving food article, whose whole-
someness and nutritive value has been

tific tests.

*SWISS FOOD.’

feature it is most excellent.”

Never sold in bulk.

Worthy of every grocer’s co-
operation in its larger use.

The Canadian Grocer.
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SHREDDED

WHOLE WHEAT

BISCUIT ~= TRISCUIT

SCIENTIFICALLY-PREPARED FOOD
MADE OF THE WHOLE WHEAT.

Shredded Whole Wheat Biscuit— A stan-
dard all-day cereal served with milk,
cream, or in combination with fruits,
preserves or vegetables.

Triscuit—The New Cracker. Served with
soups as a crouton, or as a successor to
crackers when served with cheese.

and from the viewpoint of

publication can bestow upon a

4 »@r e
hly proved by the most scien-

For information and prices address...
THE NATURAL FOOD COMPANY,
32 Charch, St., TORONTO, ONT.

NOTE.—Tell your customers that heating the BISCUIT and
TRISCUIT in a warm oven before serving will renew their crispness.

Lo o Lo o Lo o ]

No better, purer, more

ng or more wholesome food
could be asked for than
In every essential

packages only.
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«“YAMPIRL”
Spiral Flycatcher

dured for many years.
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each

Clears the honse of flies.

"‘HE ‘‘Vampire'' Spiral Fiy-

catcher consists of a small,
closely-wound Spiral, covered
with a sticky material, and her-
m-tically sealed in a short tube.
By simply pulling out one end
the Spiral is elongated and
forms the. most effective Fly-
catcher known.

This article is a quick seller
and carries a large profit. Itis
CLEAN, SIMPLE and EFFECTIVE.
As a window show it draws
crowds. No POISON. No LEAK-
AGE.
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LABELS IN ENGLISH OR FRENCH.

KAY BROS,, Ltd., Stockport, England.

The LEEMING MILES CO, Limited, Montreal.

SEND FOR FREE SAMPLE.

SOLE MAKERS :

SOLE AGENTS FOR CANADA
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STRONG BUSIIIMAN POROUS
DURABLE AND
CHEAP

TER'S

LIGHT

The FOSTER POTTERY CO.

HAMILTON. ONT. Limited

New and Second-Hand Machinery,
Engines, Belting, Pulleys, Factory
Equipment, Etc.

Any readers of this paper wanting
any of the above goods may have an
advertisement inserted free in HARD-
WARE AND MErAL, the machinery
weekly newspaper of Canada, by
enclosing this notice. Address-

HARDWARE AND METAL

Mo treal Toronto Winnipeg

TRUCKS

for Warehouse
and Factory.

Save You Money
Do Mens Work
Diaw no Salary

Our Trucks are guaranteed satisfactory.
Turn in their own length,

MADE IN CANADA.

H. C. Slingsby for Canada.

Factory, Temple Building,
Ontario Street, MONTREAL.

THE CANADIAN GROCER

A

PENITENTIARY SUPPLIES.

EALED TENDERS addressed ‘ Inspectors of
Penitentiaries, Ottawa,” and endorsed ** Tenders
for Supplies,” will be received until Friday, 24th
June, inclusive, from parties desirous of contracting
for supplies, for the fiscal year 1904-1905, for the
following institutions, namely :—
Kingston Penitentiary.
St. Vineent de Paul Penitentiary.
Dorchester Penitentiary.
Manitoba Penitentiary.
British Columbia Penitentiary.
Regina Jail.
Prince Albert Jail.
_ Separate tenders will be received for each of the
following classes of supplies :— :
Flour (Canadian Strong Baker's).
2. Beef and Mutton (fresh).
3. Forage.
4. Coal (anthracite and bituminous).
5. Cordwood.
6 Groceries.
7. Ccal oil (in barrels).
8. Dry Goods.
9. Drugs and Medicines.
10. Leather and Findings.
11. Hardware, Tinware, Paints, &c.
12. Lumber. =

Details of information as to form of contract, to
gether with forms of tender, will be furnished on
application to the Wardensof the various institutions

All supplies are subject to the approval of the
Warden or Jailer.

All tenders submitted must specify clearly the
institution, or institutions, which it is proposed to
supply, and must bear the endorsation of at least two
responsible sureties.

Papers inserting this notice without authority from
the King’s Printer will not be paid therefor.

DOUGLAS STEWART,
GEO. W. DAWSON,
Inspectors of Penitentiarics.
Department of Justice, -
Ottawa, May 31, 1904. (25

Star Brand

COTTON
CLOTHES
LINES

— AND —

COTTON
TWINE

Cotton Linesare as cheap as Sisal or Manila
and much better.

For sale by all Wholesale Deale:s
See that youget them.

FLOUR

FEED

~ CEREALS

Place a Trial Order with Us for a Full Line of Our Goods.

QUALITY UNEXCELLED.

[
Ontario Winter Patents, Eli
Maaitoba Blends, Il
Pure Manitoba. lll

SATISFACTION GUARANTEED.

Rolled Oats (Standard and Granulated)
‘ Barley, Oatmeal,
‘**  Wheat, Pot and Pearl Barley
Wheatlet, Farina, Split Peas.

‘““ Matchless’”’ Feed.

THE G. CARTER, SON & CO., Limited,
ST. MARYS, ONTARIO.
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No Money in Soap

Perhaps you are right—
but do you know

Mrs. Dooley’s

Laundry Soap
—The Borax Soap ?

No lost money in this soap.
You sell your customers a
Soap that will be asked for
regularly afterwards,and each
sale means 10 per cent. extra
for you—worth having. is 10
per cent.

Ask your wholesale grocer for
Mrs. Dooley’s Laundry Soap.

M':tropolitan Soap Co.

LIMITED

TORONTO.

AVE you noted
the newspaper
advertising we are do-

ing to help you sell

Orange Meat?

Give an order through
your wholesaler.

Single cases, 36 15¢.-pkgs., $4.50.
5—10 cases . . . $4.40.
Freight paid.

THE FRONTENAC CEREAL CO.

43 Scott St., Toronto.
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Just like fishing

Building up trade is just like
: fishing.

If you use the ngit kind of
bait and cast your line where the
kind of fish you want are most
plentiful, you’ll quite likely get a
number of bites.

Then if you go about it right
you are pretty sure to land most
of them.

Apply the illustration to busi-
ness.

If you want to catch the
grocery trade cast your line
where all the good grocers in
Canada congregate every week
—Ilooking for bait to build up
their businesses with—in THE
CanapiaN GROCER. But

Suppose results don't come at fust
hat be yew goin”tur dew?

Take out yewr ad, and kick yewrself,
An’ go ter feelin’ blew ?

Uv course yew hain't ; yew're goin' tew fish,
An'’ bait an’ bait again;

Bimeby some nibbles 'n bites 11 come,
Then yew'll pull 'em in.

Our Department of Advertising
Service is now providing good
bait for a number of our adver-

tisers—and stands ready to help
a few more in this connection.

Drop us a line about it.

The Canadian Grocer,

10 Front St. E,
Toronto.

232 lcGill st.
Montreal

| Established 1885

THB CANADIAN GROCER

MANUFACTURERS’ AGENTS AND BROKERS.

TORONTO.

'W. G. PATRICK & CO0.,

AGENTS AND IMPORTERS,

29 Melinda St., - TORONTO

W.G. A. LAMBE & CO.

TORONTO.
Grocery Brokers and
Agents.

W. H. Millman & Sons

Grocery Brokers

31 Yonge Street, -  Toronto, Canada

Send us your Business
AGENTS FOR

C. CERoONI, Patras,
INGERSOLL PACKING Co., Ingersoll,
OLp HoMESTEAD CaNNING Co., Picton,
ONTaRIO SUGAR Co., Berlin,
RovaL CROwWN Soar Co., Winnijeg,
TiLLsoN Co., Tillsonburg.

Get our Prices for CHEESE, BEANS, etc.
REFERENCESN
BRADSTREET'S or DUN'S IMPERIAL BANK
Any wholesale grocery house in Ontario.

CALGARY.

Are you
Represented in the West ?
If not, write us and get in

ON THE GROUND FLOOR.

Place your offerings with us and we will sell your
goods.

Consign your cars to us.
Goods reshipped.
EXxcellent storage.

NICHOLSON, BAIN & JOHNSTON,

Wholesale Commission Merchants and Brokers.
CALGARY, ALTA.
Head Office: NICHOLSON & BAIN, WINNIPEG

TELEPHONE { MA™ {38

Wm. McCann
Milling Co.

~

MILLERS
AND GRAIN DEALERS

I 192

King Street East

WINNIPEG.

ﬁ{ngle @ Stewart

WINNIPEG, - - CANADA.
COMMISSION BROKERS.

Excellent Storage Accomodation.
Consign Your Cars to Us.

PRIGE. GHAMBERS & G0.

SUCCESSORS TO

OAMERON, GORDON & CO.
Wholesale Commission Agents
WINNIPEG.

EASTERN H_A‘l:lEFACTURERS

SHIPPERS.
Al EYES are

turned on

MANITOBA AND THE WEST.
W Hi

Represent some of the leading houses in

CANADA and the US.
INGREASE YOUR TRADE. WRITE US.

NICHOLSON & BAIN, WINNIPEG,

Wholesale Commission Merchants and Brokers.

BRANDON.

THE WILSON COMMISSION 0., Limited

BRANDON, MAN.
Commission Brokers,
Storage.

Correspondence Solicited.
If you have any snaps let us hear from you.

TORONTO.

59

40 HIGHEST AWARDS
In Europe and America

Walter Baker & Co. Ltd.
<

The Oldest and
Largest Manufacturers of

PURE, HIGH GRADE

COCOAS
GHOCOLATES

No Chemicals are used in thei:
manufacture.

Their Breakfast Cocoa is ab-
solutely pure, delicious, nutritious,
and costs less than one cent a cup.

Their Premium No. 1 Chocolate, put up in Blue
Wrappers and Yellow Labels, is the best plain
chocolate in the market for family use.

Their German Sweet Cllooo‘ylu is good to eat and
good to drink. Itis palatable, nutritious, and healthful ;
a great favorite with children.

uyers should ask for and make sure that they get the
genuine goods. The above trade-mark is on every
package.

Walter Baker & Co. Ltd.

Established 1780.
Dorchester, Mass.

Branch Houss, 12 and 14 St John St., Montreal

!
i
!
'%
{
|
3

|
|
’i

i
£
H
{
3
i

N

preme— A_.Mm

A DMRRAE A

&
3
é

B

g Bt e ST B

v oy n s



The Canadian Grocer

Tobaccos, Cigars, and SmoKers’

Accessories

Brazil Tobacco Industry.

N Brazil tobac® is chiefly cultivated

I in the Provinces of Bahia, Minas,

San Paulo and Para. The Town of
Purificacao, in Bahia, is the centre of
ati important tobacco growing district.
The cultivation is increasing, and great-
er care is taken in the curing.

The common up country method is to
pick the leaves- from the stalks, dry
them under the hut roofs, remove the
midribs, and spread them in layers, am-
ounting to from two to eight pounds,
for rolling together and binding with
back strips.

These rolls are bound very tightly
with a cord, and leit for several days
when the cord is replaced by strips of
jacitara, the split stem of a climbing
palm, and have a stick-like form one
and one-hali inch in diameter. They
are sold in masas of four to six feet in
length, but the tobacco is not considered
good until it has fermented for five or
six months, when it is hard and black,
and shaved off as required for pipes,
cigarettes and cigars, the last made
with wrappers of tahari bark. The
Tapayos tobacco is considered the finest
in the Amazon Valley.

The cultivation of tobacco in Brazil
began about the year 1600 in the Prov-
ince of Bahia, and from thence extended
to all the other districts along the
coast. Among the localities earliest
known for their tobacco production was
the Lake District of Pernambuco, now
the Province of Alagoas, where an excel-
lent quality was produced, which com-
manded very high prices. During the
following century the cultivation in-
creased so rapidly in Alagoas and Bahia
that at the commencement of the next
century the average annual export had
reached 2,857 tons from the latter and
285 tons from the former province. The
earliest export statistics available for
the whole of Brazil are for the year
1839-40, when the export amounted to
9,472,000 pounds, and the value exceed-
ed $325,000. In 1879-80 the export was
50,000,000 pounds, of the value of $3 -
295,000; in 1880-81, 44,000,000 pounds,
of the value of $3,250,000, and in 1881-
82, 52,000,000 pounds, of the value of
$3,400,000.

Though the principal tobacco produc-
ing province of Brazil is Bahia, tobacco

of good quality is grown in every part
of Brazil, from the Amazon to the Rio
Grande frontier.

The methods employed in the cultiva-
tion and preparation of the plant are
very much the same as they were nearly
two hundred years ago.

The land selected for tobacco growing
is cleared and the surface worked with a
hoe, alter which it is marked off into
parallel rows about three feet apart,
according to locality and the size of the
mature plants. In transplanting, the
young plants are set from two to three
feet apart, and are manured heavily in
the pits opened for them.

In gathering the crops planters wait
until the plants are [ully matured, this
being determined by doubling and break-
ing one of the top leaves. In Bahia and
other Brazilian provinces the lower leaf
is often picked by itself, and in g few
days the next, and so on as long as the
plant will develop the lower leaves into
what is classed first quality. These
leaves are hung up two and two, under
cover and across poles, twenty-four
hours after picking and sweating.

When it is intended to {twist the
leaves into ropes they are left hanging

June 10, 1904

A DEPARTMENT FOR
RETAIL MERCHANTS.

abeut two days, when they are taken
down, carefully freed from the heavy
parts of the midrib, doubled in halves,
and laid away for the rope twister. This
operation requires considerable dex-
terity, and is generally entrusted to the
best man on the plantation. The oper-
ation requires a rude windlass, which is
slowly turned in winding the rope, which
is twisted by hand. A boy is usually
employed entirely to hand leaves to the
twister. These ropes are unwound and
re-wound once or twice a day for a

Each Caddy of

“Currency "
Plug Chewing Tobacco

contains a tag certificate, valuable for
premiums, and which will be redeemed at
the following addresses:

Premium Dept., No. 210 8t. Lawrence 8t., Montreal

g “ No. 167 Yonge Street, Toronto

4 “  Cor. Richelieu, 8t. Claire Sts., Quebec
& ‘*“ No. 87 Bank Street, Ottawa

s “  Oddfellows’ Block (Cor. Princess St.

and McDermott Ave.,) Winnipeg

Popularize your store and
make money by selling

CURRENCY

Plug Chewing Tobacco.

THE ESTABLISHED FAVORITE.
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o $600 A YEAR. '

Last week we showed how $6oo extra profit could be made by the
grocer who had ambition to go after the cigar trade of his town.
No straining of figures, either.

laken
eavy

s Our Offer to Every Grocer.

dex-
‘:) ‘;‘r‘ We send, express paid, 1,000 cigars, assorted as desired, on usnal
ch s terms. At the end of three months we stand ready to buy back for cash
which ' at invoice price any unsold stock.
sually 3
o the % = o

oo It is well to include in any such order Pebble for a s-center,
il and Pharaoh for a 1o-center.
9

’ J. BRUCE PAYNE, Limited, Mnfrs.
o ]

= GRANBY, QUE.
ed at P e RIS I e e g

O e SRR R R R R R R R R R R S S R S e et o s

T«B

soothes the smoker
mw 428 as does a day iIn
gV

Y June.

3
‘The 10-cent size

pleases most.

= GEO. E. TUCKETT

Do}

»i= & SON CO., Limited

HAMILTON,
CANADA.
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W.B. Reid & Co.

Wholesale
Tobacconists,

(
58 Yonge St., TORONTO.

TOBACCOS AND CIGARS June 10, 1904
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A Success Everywhere

Send in your order by mail.
Don’t wait.

Manufactured by

The Erie Tobacco Compan
WINDSOR, ONTARIO. T ) HorrOCkS,

T. J. HORROCKS, Wholesale Distributor, TORONTO 176 KING ST. EAST, TORONTO,

The Chamberlain Cigar

The best value in Canada! Sold the world over! It will help your
trade tremendously! Order a sample lot to-day!

SAVE THE BANDS AND RETURN THEM TO

J. M. FORTIER, Limited

MONTREAL..

MANUFACTURERS OF

Cigarettes and Cut Tobaccos

T R R S e s e S S A ASASS SRS S AEARasaaaaas s S S S S

INSIST BRANDS
UPON PROFITS
Smoking—
2 Tonk
onka.
r McALPIN TOBACCOS pay the grocer Solid b i
I an adequate profit. 0 b : omtort,
) 6 : " Pinchin’s
* Have you ever given our tobaccos a :
b4 s 3 Hand-Made.
’ .
+ Perhaps you have not.
+ .
It is certainly worth your while, for Chewmg‘—
many grocers once wedded to makes British Nav
that seemed fixed permanently in popu- RN L
lar favor, have found another line— Kll’lgS Navy'
ours—do better work for them, and at Beaver,
% the same time, add to their profits. Apl‘iCOt.
} McAlpin Consumers Tobacco Co,, s L
* Limited,
z TORONTO.
++
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period of ten to fiiteen days, according
to the weather, and are twisted a lit-
tle harder each time. In curing the to-
hacco grows darker and darker, until it
becomes jet black. The juices exuding
from the rolls are carefully caught and
preserved until the last winding, when,
mixed with lard, syrup and various aro-
matic herbs, they are used to pass the
rope through, previous to the final wind-
ing. The last step is to cut the cured
ropes in certain lengths, and to re-wind
them upon light wooden sticks, about
two feet in length, the winding being
very compact and regular. The rolls
are then covered with leather or strong
canvas, when they are ready for market.
Formerly these rolls were made to
weight eight arrobas, or 256 pounds,
though rolls of three arrobas were made
for the home markets. At the present
time the weights vary according to the
locality. 1

Tobacco Crop of Canada.

By Ernest Bailey, King-ville, Ont.

AVING noticed an article in The

H Canadian Grocer of May 20th,

under the heading, ‘‘The Tobacco-
Growing Industry of Canada,” I may
say that, on the whole, the subject has
been very accurately dealt with, with
the exception oi one or two statements.
For instance, the article says that On-
tario raised tobacco to the value of
$3,500,000 in 1900, while the Quebec
crop for the following year was estimat-
ed al $7,656,000. Now, so far as On-
tario is concerned this would have re-
quired about 21,000,000 pounds, at 6¢
per pound, which was about the average
price for that season’s crop, while a
closer estimate would have been about
$200,000 for about 3% million pounds.

In this connection I beg to offer you
some information concerning the pros-
pects for the coming season. Owing to
the short crops and consequént high
prices during the past two or three
years, it was expected that an enorm-
ous quantity of tobacco would be raised
this year, in view of which nearly every
farmer and many others, who could
rent a few acres either for cash or on

shares, intended raising a crop, and
plant beds could bhe seen on every
hand.

The extreme backwardness. of the
Spring, however, greatly changed the
prospect, so that at the beginning of
June, when transplanting should be
commenced in order to ensure a heavy
crop, there are no plants ready, and the
greater portion will not be large
enough for at least three or four weeks,
even under the most favorable condi-
tions. Unless the Fall proves favorable
the season must necessarily be too
short for the crop to mature properly.

TOBACCOS AND CIGARS

Moreover, a large proportion of the
seed sown failed (o germinate, either
through the lack of warm weather or
the poor quality; so that, in all proba-
bility, the tobacco yield will not be any
larger, if as large, as that of last year.

Coloring a Meerschaum.

HE Western Tobacco Journal ofiers
T the following advice on the art of
coloring a meerschaum :  Don’t
put a cover on your meerschaum pipe
if you want it to color nicely. In smok-
ing a meerschaum, a ‘‘top-bowl”’ should
be placed in the pipe bowl proper. This
prevents the fire from coming in con-
tact with the bowl. I the fire touches
the bowl, it is made ‘“‘raw,” and will
not color. Clouded and clear amber

“hits” are cqually valuable.

Briar root pipes cost about three
times as much as briar wood pipes, al-
though many briar
sold as the root, and everything, from
apple wood up, is nowadays stamped
“Real French Briar.”” All the briar
root and wood comes from France. The
meerschaum and amber from Germany,
where all the good workmen on pipes
came from originally, although there is
now an American school of such artists.

The art of carving pipe bowls and bits
is usuaily handed down ifrom father to
son, by this means the secrets being
kept in the family. The carver, as a
rule, has to know something of me-
chanics, too, as he usually has to forge
his own delicate tools, with which the
work is done. The average mechanic
does not understand the work of forging
these tools. Some carvers are never
able to carve elaborate bowls. They
must confine themselves to the smooth,
rounded bowls, of which so many are
seen. This applies as well to the briar
root pipes as to meerschaum. Briar
wood is seldom carved. It is not sulfli-
ciently valuable.

The art of pipe repairing is the source
ol considerable revenue, as a smoker re-
luctantly gives up his well colored bowl,
even though to a non-smoker it looks a
wreck. An artist in meerschaum will so
modulate -the curing of a bit of clay,
that in the coloration ribbons and
streamers ol white will appear shining
through the glossy brown of the rest of
the bowl.

wood pipes are

Canadian Tobacco Standard.

The report of J. B. Dugas, who went
to Belgium in September, 1902, with
samples of tobacco grown in the Coun-
ties of Montcalm, Joliette and L'As-
somption, has been presented to the
Provincial Government of Quebec. Mr.
Dugas submitted the samples to promin-
ent tobacco manufacturers and dealers
both in Belgium and England, and he

63

The Canadian Grocer.

Should be in the mouth of every smoker. What? a

McDougall Scotch Clay Pipe

Be sure and ask for it, and see that you get it.

D. MoDougall & Co., Glasgow. Scotland.

quotes at length the criticisms of these
gentlemen on the Canadian product. He
summarizes the opinions of the experts
by stating that they are agreed that
with proper attention to the choice of
suitable types, to proper sorting, to
color, texture and size of the leai, to-
gether with equal fermentation, there is
no doubt that Canadian tobacco could
be remuneratively shipped both to Eng-
land and Belgium. In some respects the
sorting of the samples was faulty and
defective.  Proper irementation would
double and treble its value. Mr. Dugas
suggests that the Government should aid
the tobacco-growers by furnishing them
with seed, as at the present time nearly
every farmer is raising his own tobacco
seed and the quality is deteriorating.

Italian Tobacco Regie.
: 3 CCORDING to the report of the

[talian Tobacco Regie, which has

just been published, the gross re-
ceipts for the year 1902-03 were 210,-
134,225 lire, or 1,518,695 lire more than
for the previous year, the receipts for
which were also 6,061,370 lire higher
than the year before that. In Italy
itseli 204,591,531 lire worth of tobacco
was sold, and 2,581,301 lire worth was
exported. The -expenditure of the To-
bacco Regie amounted in the year 1502-
03 to 52,253,251 lire, which, after de-
ucting the amount of 2,601,959 lire
still in hand on June 30, 1903, is re-
uced to 19,653,292 lire. If this is sub-
tracted from the gross receipts in which
is included the duty received from to-
bacco for private individuals, and which
amounts to 210,131,225 lire, a net pro-
fit of 160,180,933 lire remains.

Tobacco Riddle.

Not all tobacconists perhaps have

read this riddle :

To three-fourths of a cross add a circle
complete.

Then let two semi-circles perpendicular
meet;

Now, let a triangle stand on two feet—

Then add two semi-circles and a circle
complete.

The answer is :

TOBACCO

Tobacco Notes.

J. A. McDermott is now covering the
ground in western Ontario for T. J.
Horrocks, and reports large sales for
“‘Symbol” and ‘“‘Ronto’’ cigars.
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3 in One

Does ItAll

CLEANS AND POLISHES
LUBRICATES WITHOUT GUMMING.
PREVENTS RUST.

And does each bhetter
than anything else.

Dealers make lasting cus-
tomers by selling “ 3 in 1"

£ WpRignES

MOTOR VEHICLES.
‘l’"(le!TERS

¥ Sold by Jobbers in
SLWING MACHINES

hixine waceiwes. ¢ B HAMILTON  WINNIPEG

e O.w.coLe CO

e MONTREAL  ST. JOHN, N. B.
TORONTO VANCOUVER

G. W. COLE CO.

141 Washington Life Bldg., New York.

THE OFFICE

June 10, 1904

EVERYTHING FOR THE OFFICE

McCloud’'s Easily-Adjustable Spring Back Chairs for steno-
graphers, bookkeepers and office men.

“ The Perlne & Mosely Company ‘‘ Business System in the Sales
Department.’ Their commercial Routing and Recording System
keeps track of customers, agents, and their territory.

Volkert’s Interchengeable Leaf Ledgers. The most perfect per-
petual interchangeable ledger system made.

Gunn’s Office Desks. The World's best.

The Waggoner Watchman Clock. The latest and best saver of
time, trouble and money.

Triner's Aut ic Office Scal Indicate instantly the exact
cost of postage

Keller's Inks, Sealing Wax, Mucilage and 8yphon Ink Wells.

Whitfield Carbon Paper and Typewriter Ribbons.

IF YOU NEED ANYTHING FOR THE OFFICE, WRITE US TO-DAY.

THE DOMINION OFFICE SUPPLY CO, - Walkerville, Ont.

A Store Run With
System

is likely to include a

HALLWOOD
CASH REGISTEIR

The Hallwood depends for its sales
upon the sound, independent judg-
ment of the merchant. Of course,
good salesmen present the merits of
the machine, and if, after that, the
merchant finds the Hallwood and
the Hallwood System faulty, the
matter has to drop.

Not many sales lost where inspec-
tion is granted.

WRITE FOR DESCRIPTIVE LITERATURE.

Ha.llTv"llﬂml Cash Register Co. of Ganada

78-80 King St. E, 1782 Notre Dame $t.,
TORONTO. MONTREAL.

The OLIVER has
certain superior fea-
tures and unique im-
provements exclusive-
ly its own.

Typewriter

The Standard VISIBLE Writer.
Operates as smoothly
as _the delicate mech-

amsm of a watch. dur-
ability unquestioned.

Works in a Whisper

Art Cataloguc Free.

THE CANADIAN OLIVER
TYPEWRITER CO.
156 8 St. Antoine St.
MONTREAL.

Agents wanted in all
unoccupied territory.
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CARDS VS. LEDGERS.

EFORE the Birmingham Chartered Account-
ants’ Students’ Soeciety, Mr. John Wilson, a
director of a large English house, delivered
a lecture dealing with bookkeeping by cards.
A part of) his lecture was as follows:

Permit me at the outset to elearly state 1 do not elaim
to be the originator of the card system, but of a card
system of bookkeeping. For a layman to address a so-
ciety of students who are daily in touch with the most
expert and up-to-date accountants savors somewhat of
egotism. I do not elaim to be an accountant, but my
long expricnce of counting-house work has educated me
for account-keeping suitable for a large commercial house
where there are continuous entries recurring, anda with
a view of advancing a greater interest in an important
section of all commercial enterprise—namely, the ‘‘keep-
ing of aecounts,”’ 1 have always recognized its importance
and pressed its claims.

In my opinion, it matters little whether accounts are
kept in ledgers, on loose leaves, or on cards: the essen-
tial in aceount-keeping being accuracy, safety, simplicity.
If without endangering these essentials I ecan obtain the
same results more readily and so save labor and expense,
I am sufficiently radieal to trv any labor-saving method,
or, to use the hackneyed election ery, eombine *‘economy
with efficiency.”’

1. As to Aceuracy.—Because a leaf is loose, instead
of being bound in a book, ecan make no possible difference
as far as an actual record is coneerned.

2. As to Safety.—1 have proved that a leaf ecan be
taken from a ledger and not missed for weeks, months,
and perhaps not at all, unless wanted.

Now, a card eannot be taken from a cabinet without
being instantly missed. Therefore, I elaim that a cabinet
of ecards, properly managed, and subject to daily checks
—cnly a glance—is aunite as safe as a ledger.

3. Simplicity.—There can be no possible doubt that a
card can be much easier found than a folio in a ledger,
and the calling back from the eard much quicker.

Pardon me for a moment taking you through an or-
dinary posting. 5

We have here the journal or day-book entry, and find
on page 7-783: ;

Polley and Clarke, Limited,
66 Corporation street, :
Birmingham, £19 17s 4 1-2d.

The old method is:

Refer to index page.

Find the name and folio, say 2823.

Find 2823 in ledger.

Make our entry: £19 17s 4 1-2d, 7-783 reference.
Turn to day-book, and fill in folio of ledger, 2823.
We have five transactions, and eight figures of refer-

ence.
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By the introduction of the c¢ombination of my ecard
system with the Library Bureau. Addressograph, and
Liovroughs’ Adding Machine, T e¢laim to have saved half
the labor of posting, calling back, making stateinents,
addressing the envelopes and balancing the ledgers.

Example:

Polley and Clarke, Limited,
becomes 2823,

The spelling and address has been checked and ap-
proved, so onee right always right. Get your adaresso-
eraph link correet and the combination of links tc suit
your requirements and mistakes become almost impos-
sible if ordinary care is used.

The Addressograph.—To set up a link takes three to
live minutes.  The first proeess for a new account seems
a little waste of time. This. however, is not so when
Vou consider the process of one trausaction only.

For instance, the name vepeats itselt for index ac-
counts, eirculars index, ledger index, heading ledger,
heading invoice and envelope, heading statement and
envelope, label on pareel, consignmeut note—at least
tcive repeats. If, therefore, you arve getting the same
customer constantly ‘repeating, the saving is consider-
able. If you will time the boy at the addressograph you
will see how quickly the addressing is done.

2823 Twenty repeats please.

The loose sheets, of ecourse, represent the various
stationery.

I think T am well within the mark in saying it takes
a fast writer to address 100 envelopes in the hour, and
then aceuracy is not of necessity seeured; this number
can be produced from the addressograph in five minutes.

Shall we now consider the ledger?

Who has not longed to give a helping hand when a
ledger was ‘““out’’? And several who could have helped
were helpless because it was ‘‘one man, one book. ' This
difficulty is solved by using the card ledger. You ean
take it in sections, and put on as many clerks as there
are sections, or a clerk to each card if you wish it.

On interviewing customers relative to the state of
an account or a dispute, the old-fashioned

order of
‘‘Bring in the ledger”’

has passed away. Instead of
stopping the ledger clerk or sending him off for a holi-
day, or to pass perhaps half an hour in idleness while
you have the ledger, or worse still, to find a elerk pop-
ping in and out like a jack-in-the-box to make a refer-
ence or two from his ledger, the new order of things is,
““No. 101 ledger card, please!’’ You have the secount
you want, the clerk is free to follow his own sweet will
—or rather, go on with his work, the customer ean look
oier your shoulder while he discusses the aceount, with-
out your fear of exposing his neighbor’s aecount on
the opposite page. -

Early in the month I had the misfortune to be in
bed for a few days; some dozen accounts or more re-
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Trade With England

Every Canadian who wishes to trade succes fully with the
Old Country should read

¢« Commer (crlial Intelligence ”’

(The address is 16 t St., London, England,)

The cost is only 6¢c. per week. (Annual subscription,including
postage, $4.80.)

Moreover, regular subscribers are allowed to advertise without
charge in the paper. See the rules.

P W DD DD WD DB BDBDDDPDPDBB®
NEW TELEPHONE LINE z

x A new copper metallic line has just been completed trom x

DD

Simcoe to Port Rowan. The towns listed below can now be
reached from Toronto at the fo'lowing rates :

PORT ROWAN - 50c.
8T. WILLIAMS - - BOc.
VITTORIA % - 40c.

: The Bell Telephone Co. of Canada z
>0 TOOTOLOOOOe

Yoda never know

how many mistakes you have made when
you send out your accounts n tlw old way.

THF BRIGGS LEDGER SYSTEM

has a three-fold check on every account
that is rendered.

Your bills are always
ready and balanced to date Based on the
English Banking System.  Any one can he
a book-keeper. Catalogue (illustrated)

sent free upon request.  Write to-day.

The Briggs Ledger System Co.,

Limited

Z5 York St.,, - Toronto, Can.

TENGWALL LOOSE LEAF PRICE BOOK

SHEET REMOVED OR
INSERTED INSTANTLY

SEND FOR DESCRIPTIVE PRICE LIST.

HART & RIDDELL, cedgon e tievien giesers TURUNTU

THE OFFICE
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ouired dealing with as to immediate delivery of goods
exceeding the high limit mark. Before a just dceision
could be given it was necessary to review the working
of the aceount for twelve months or more. Let me give
you the alternative under the old rule:

1. - A clerk spending unlimited time taking copies of
the accounts; or,

2. Loading up the ledgers and_ carting them tc me!
The poor invalid groans under the ledger on his bed!
The work at the office ceases until the return of the
cart!

This is now changed; we are under the dispensation
of the card system. The clerk waltzes gaily into the
room with a dozen or more ledger cards some  few
ounces in weight: the bed-stricken one, without even
raising himself on his pillow, reviews the position of the
account, gives a fair and wise decision, and so onee more
mind prevails over matter, or, in other words, cards tri-
umph over ledgers. This, however, may be ecriticized as
theory, and it has truly been said: ‘‘One ounce of faet
is worth pounds of theory’’; still, theory must come
first, henee 1 have taken it in order. We will now take
a few faets:

I have here a perforated sheet taken from a book, on
the: left-hand side of which are particulars of nineteen
departments. Instead of posting from a book in which
there are twenty-one pages of detail, I distribufe" the
book by tearing out the perforated portion, so that the
eight sections of the business ean be posted at the same
time. There are fifty-one postings to be done, and I
will ask the ledger clerk and his junior to post fifty-one
items—the actual transaetions of a portion of_ a seection
for one day. Will you kindly time them during the
werl: and I will go on talking. I make the time 7.1Z2.

My past experience has been that to refer to a loose
index, post and eall baeck fiftv postings, took twenty-
five to thirty minutes, or say 1,500 postings and calling
back was a good day’s work for ledger elerk and junior,
and then when ledgers came to be balanced you some-
times found a mistake—but where? Somewhere in the
book, eertainly, but where? Now with the cards you
have the accounts disconnected with the other accounts,
and know for a certainty that the error must be on the
cirds out of the cabinet, not those in the cabinet. Tn
calling back a ledger you have to repeat the process
of finding folio after folio; with the cards they are in
order, and called back much more quickly. I admit the
cards have to be put away again, but this is a small
matter, as you will see when the junior comes to that
process,

COMMERCIAL LAW. )

I:HEQU INTLY business men have need of the services
of lawyers in centres other than their own. Whether
for legal representation, the organization of com-
panies, searching titles to property, watching the interests
of ereditors or for the ecollection of aceounts it is gen-
erally wise to be in close touech with a reliable legal firm
who are ‘‘on the spot.”” For this reason, merchants
should often refer to the legal cards on another page.
The firms whose eard are inserted are reliable and eap-
able of any work reouired of them by readers of this
paper.
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This list is for the purpose of placing retailers, [ »,
manufacturers’ jobbers and other readers in Leadlng
touch with reliable and competent accountants h

and auditors whose services are so frequently
required for such purposes as opening books, Accountants

. adjusting and auditing accounts, arranging part-
Ca na dla n nerships or organizing joint stock companies,

. devising special office systems, making collec-
and Audltors tions and investigations, handling estates, mak-
ing valuations, etc.

[ F. H. KIDD,
[ Chartered Accountaut, Auditor,
Chartered Accountant, | Assignee, Ete

Auditor, | 505 M¢Kinnon Bldg., - Toronto.

DAVID HOSKINS, F.C.A.

Financial Valuator, JENKINS & HARDY,

Assignees, Char.ered Accountants,
Est te and Fire Insurance Ageuts,
151§ Torouto Street Toronto
465 Temple Rullding, Moutreal.
00 William Street, New York.

207 Manning Chambers, City Hall Sq.,
Toronto, Canada.

T. G. WILLTAMSON,
Chartered Accountaunt and Auditor,
15 'Toronto St., Toronto, Canada.

|

|

|

|

l

i : |
Cuble Address: ‘' Wigwam.”

This rpace $15 a year.

HENRY BARBER & (0.,

Accountants and Assignees. GEO. 0. MERSON,

Chartered Accountant,

18 Welli O‘l'ﬂr‘es:’
8 Wellington St. E.. Toronto, Ont. Auditor, Assignee etc.

WIL.IAM FAHEY, Regular and Spe ial Audits,
Accountant and Auditor.

4i2 McKionon Building, Toronto.

27 Welliugton St. E.,
'Phone Main 4744, Toronto.

This space §15 a year. This space §15 a year,

This list is for the purpose of placing manufac-
turers, wholesale and retail merchants and other
readers throughout Canada, and firms abroad
doing business in Canada, m touch with the
legal profession throughout the Dominion, for
the collection of accounts, legal representation,

LEGAL

urglninlio:i of ies, the ar or
dissolution of par hips, or assi; ts, as
well as all other matters of a legal nature.

For advertising rates apply to MacLean Pub-
lishing Co., Limited, Montreal or Torounto.

CARDS.

BEATTY, BLA(KSTOCK, FASKEN |
& RIDDELL,

REA'ITY, BLACKSTOCK, CHAD-
WICK & GALT,

Barristers, Solicitors, Notaries, Ete.

JAS. H. BURRITT, K.C.
Solicitor, Notary, Etc.

Pembroke, - - Ont.

D. 0. CAMERON, Barrister.
Equity Chambers, Torpnto.

Branch Oftice, Oakville, Oul.

Oftices, Bank of Toronto.

‘Tel., Maln 3813. Toronto, Ont.

1. L. O. VIDAL.
Parrister, Solicitor, etc. Collections
and Commercial Law.
Moutmagny and Quebec City, Que.

J. C. HAMILTON, LL.B,,
Barrister, Soll«itor and Notary.
McKinnon Building, Toronto.
'Phone Main 65.

TUPPER, PHIPPEN & TUPPER, ““AT:::}D};“’SL(:U‘;‘“C_H;“‘ i
Barristers, Sol citors, Ete. 8. real.

Albert W. Atwater, Q. . Consulting
Winnipeg - - Canada. Counsel for City of Montreul. Chas.
A. Duclos. Henry N. Chauvin.

Educational Department.

The following institutions for the education
of business men's sons and daughters are
recommended by this paper :

Learn the Law about

Joint Stock Companics

To-day a large percentage of the world’s business is done by joint
stock companies.

Wouldn't it be worth while to know all about Joint Stock
Company Law ?

Nearly everyone needs the knowledge of it in business life.
We teach it by ail at a small cost.

Write tor information about our course in Joint Stock Company
Law.

CANADIAN CORRESPONDENCE COLLEGE, Limited

TORONTO, CANADA.

Western Business College
Spatine sense.  TORONTO.

Thorough courses in Bookkeeping, Stencgraphy, Typewritin,
and Penmanship ; individual instruction.pe .

A. J. HOARE, Principal.

St. Margaret’s College, Toronto

A Boarding and Day School for Girls.
Thorough courses in every department.

Only teachers of the highest demical and professi 1 standi loyed.
GEORGE DICKSON, M.A, MRS. GEORGE DICKSON
Director. Lady Principal.

3 . Bootkeeping and Shorthand are
sure stepping-stones to success.

» Teachers who-have had practical
business experience teach these
branches in

THE WILLIS BUSINESS COLLEGE.

A school of genuine merit. Send for our beautiful catalogue.

$.T. Willis, Principal, Cor. Bank and Albert Sts., OTTAWA.

The Belleville Business College, Limited,

Business firms get the best results by applying to us 10 days before vacancies
oceur in their employ.

See Catalogue pages 21, 27, 33, 41.
J. A. Tousaw, | BELLEVILLE, (J. Frith Jeffers, M.A,
Secretary. | ONTARIO. \ President.

sy TORONTO’S QUICK AND SURE PRINTERS

. : We do all kinds of good griming cheap. Let us
handle your next order and you will be satisfied.
Latest styles in Type and Borders. Everything
up to date.

1,000 LINEN LETTERHEADS THl_S MONTH, $2.50.
G. A. Weese & Son, 44 Yonge St., Toronto.

ADVERTISE YOUR BUSINESS

Write for particulars about our cuts and ads. from 50 cents up. To
advertise in newspapers. Catchy ideas to catch business. Given to one
merchant in a town. Send us your ads. and we will criticise them free.
WRITE To-DAY.

GEO. J. SMITH BUREAU, ¢! sroaoway. u.v.

WE WRITE ADS. IN FRENCH.
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HOW A CASH BUSINESS WAS STARTED
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ASH in the grocery store is the
C theme of an article by Fred Har-
ris, of Mattoon, Ill., in which he
explains how he introduced a cash sys-
tem into his grocery store, and this is
how he tells his story : s

Our business is now strictly cash
t<verything is paid for before it leaves
the store or goes €. O. D. Qur system
in regard to checking . O. D. orders is
almost pertect. We have a place for
everything and everything in its place.
We believe in and practice system, al-
ways remembering the words, ‘Do it
now’’'—not to-morrow or after awhile
Do it now and get it ofi your mind, so
you will be ready for the next thing
that comes up

I worked for iy ftather until 1 was
twenty-one, at which time he retired
from business in comfortable circum-
stances. I bought his stock, paying for
it as I could with 7 per cent. interest
oii same till paid. When I took the
store I didn’t have a dollar, but I man-
aged to pay for it all, $2,200, in just
thirteen months, and $80 interest be-
sides. 1 had worked for him for eight
vears. He conducted a credit business,
and alter taking the store I did a credit
business for six years. Now 1 have
done a' strictly cash business four
years, and can’t begin to tell you how
much better I like it.” I made money in
the credit business, but I had my losses,
too, just as most all my brother gro-
cers do.

Days of Worry.

There were days I wished 1 had never
seen a grocery store and worried, just
as thousands of credit grocers are doing
to-day. Then came a time when per-
sons whom I considered my best friends
began to take advantage of the bank-
ruptey law and get the better of me.
That put me to thinking, and I decided
to wind up the credit business at once
and forever. My store was seven blocks
from the heart of the City of Mattoon.
1 changed my system. I moved to the
heart of the city, and have heen at this
location four years.

When 1 made the change I had some
very fine credit trade, but I made up
my mind to conduct a strictly cash
business. I sent out a thousand letters
telling people 1 was going to make the
change, advertised largely in all the
home papers in advance of my change,

and gave a swell opening by serving
cofiee free to everybody for three days.
The opening was a grand success, and
the store has been continuously success-
ful ever since. When I made the move
it made some of my old customers sore,
and many predicted my failure on the
cash plan in from two to six months.
Some fairly laughed at me and said a
strictly cash business in a credit rail-
road town was an impossibility.

As I had made up my mind to go
ahead, 1 went ahead and 1 have to-day
one oi the “finest stores in Illinois out-
side of Chicago. There are forty groc-
ers in Mattoon, and I am the only one
doing business strictly for cash. My
sales exceed those of any other grocer.
M+ store has been many times compli
mented, and is called one of the neatest,
handsomest and best arranged stores in
this section.

We do not solicit orders. We adver-
tise largely and in many ways. We
didn’t move to this location with the
view to sitting down and waiting for
trade. We carry a large, complete
stock, and every article is guaranteed or
money back. Rich and poor are treated
alike. A poor man’s dollar is worth as
much as the rich man’s. We advertise
in the home papers, send out bills by
mail, give pretty calendars, send out
sample packages of many foods *we
handle, give demonstrations in the store
and adopt any other advertising plan
which appears to possess merit.

Farmers Can Pay Cash.

1 am' a strong believer in advertising,
especially in a cash business. Good ad-
vertising always pays. We have a very
heavy C. O. D. telephone husiness. The
drivers always have change and collect
at the house. This was new to the peo-
ple at first, and some pretended to be
offended when we refused them credit.
These same people are now trading with
us and think cash the only system. We
make a strong pull for the farmers’
trade and find that good advertising
sent to the farmer brings better results
than to any other class of trade. We
show our appreciation of this trade and
find it pleasant and profitable.  They
own their own farms and can pay cash
the year round.

In all my advertising I use cuts as
much as possible, and from 10 to 150

68

low prices in most every ad. I put out.
Using good cuts makes the advertising
much more attractive. We do not try
to see how cheap we can sell, but we
endeavor to sell the best guaranteed
groceries cheaper than they have ever
been sold in Mattoon before.

I am highly pleased with my change
from credit to cash and never expect to
do business in any other way. When
the cash system is adopted and you live
up to it, you have thrown aside the
cares of the grocery business. Brothers
who are doing a credit business, be
frank—don’t you worry and sometimes
lay awake nights wondering how you
are going to make ends meet ? Profits
are so small the grocer can’t pay unless
customers pay him. L

I do not advise everybody to do a
cash business, but I do advise grocers
in cities of over 10,000 inhabitants who
have nerve and are not afraid to push
ahead to try it and see how much more
pleasure, as well as profit, they will
find in a cash business. If you can’t
say ‘‘“No”’ to everyhody, stay out of the
cash business. I you are easily dis-
couraged stay out of it. If you will not
advertise never go into the cash busi-
ness, for advertising is the life of a cash
store.

COFFEE CONSUMPTION.

The amount of coffee consumed per
capita in the United States has inereas-
ed from ten pounds in 1901 to twelve
pounds in the present year. The Unit-
ed States is third country in the world
in point of econsumption of coffee per
capita, Denmark being first, and Hol-
land seecond. The Duteh econtrol the
Java trade, and consumed in 1900 sev-
enteen pounds per capita. Great Bri-
tain consumes only three-quarters of a
pound annuaily per individual, being a
tea-driking nation.

WINE AGENOIES.

The president of the Chambre de Com-
merce in Montreal, A. Chouillou, in-
forms The Grocer that he has received
communications from some of the larg-
est wine houses in France, ‘who are de-
sirous of communicating with suitable
agents in Canada. The names of these
firms will be gladly given to any legiti-
mate applicant for them.
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‘““ When in

Sell

JA

AGENTS FOR
CANADA.

Play trumps.”
SOUTHWELL’S

None Better—None so Good.

Our price list on request, if you haven't one.

FRANK MAGOR & CO.,

403 St. Paul St.,, MONTREAL.

THE CANADIAN GROCER

doubt

MS

ONE MORE ADDITION

TO CANADA'S ALREADY
Enviable Reputation
FOR MANUFACTURED GOODS

LEES & LANGLEY’S
WORCESTERSHIRE
SAUCE

No Doubt about it: every grocer should
appreciate the opportunity to handle this sauce, it
shows a big profit and is guaranteed to please.

Drop us a card to-day, or order from your whole-
sale house.

AMERICAN COFFEE & SPICE CO.
TORONTO.

Quotations for Proprietary Articles.

Quotations on staple articles,prepared by our own staff, will be found in the market reports in the centre of the paper.

The following are prices of proprietary articles which are supplied by the manufacturers or their agents.
department apply to Advertising Manager, THE CANADIAN GROCER, at our nearest office.

June 9, 1904.

Quotations for proprietary articles, brands,
ete., are supplied by the manufacturers or
agents, who alone are responsible for their
accuracy. .

Baking Powder.
Oook's Friend—
8ize 1, in 3 and 4 doz. bo:

10, in 4 doz. boxes.. 210
*“RNe " i 0 80
l' 13,in6 070
b L e e RSl . 086

Pound tins, 3 doz. in case... .. 300
13-0z. tins, * 2 . 240
§-1b. 1) " 14 00

W. H. GILLARD & ©o0.

Diamond—
1-1b. tins, 2 doz. in case
-b. tins,3 * *
-lb. tins, 4 * “

IMPERIAL BAKING POWDER.

Cases. Sizes.
4 doz. 10c.
3 doz. 4-0z. 120
3 doz. 6-0z. 17
1doz. .. 12-0z. 3 50
2doz.... 12-0z. 345
3 doz. 12-0z. 340
2doz. 16-0z. 445
3doz. 16-0z. 435
1doz 2}1b. 10 40
1doz e 5lb. 19 50
MAGIC BAKING POWDER.
Cases. Per doz
6doz.... $0
g . 060
4 .07
4 . 09
4 . 140
2 . 145,
4 . 165
2 .17
1 . 410
1 . 73
2 Per case
} 5%

JERSEY CREAM BAKING POWDER.
iSi'.e. 5 doz. in case
“ e

wog owom
g ouwoow

OCEAN MILLS.
Ocean Baking Powder, { 1b., 4doz. ..§ 45
OceanBaking Powder, § 1b. 5doz. .. 90
Ocean Baking Powder, 11b., 3doz... 125
Ocean Borax, }-1b. packages, 4 doz. 40
Ocean Cornsf , 40 p! a case.. 78
Freight paid, 5 p.c. 30 days.

ROYAL BAKING POWDER 00.

w
43
é
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e
o
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1-1b tins, 4 doz in box
tlb tins, 4 doz in box
-1b tins, 4 doz in box..

BEE BAKING POWDER.

1-1b. tins, cases 4 doz, per doz.......... $22
HOME BAKING POWDER, CO., MONTREAL.
Sizes. Per doz.
Sdon e Rb..........co sunceniaine $2 40
S I s cies save s asasssese 475
1 to 5 cases, 5 per cent.
5 to 10 cases, 10 per cent.
69

Per doz.

For charges for inserting quotations in this

EAGLE BAKING
POWDER

Per doz.
| Cases of 48-5¢. tins 30 &
! “ 4810c. tins 0 75
* 24-25c. tins 2 35
“* 48-25¢. tins 2 25

Blue.
Keen's Oxford, perlb................. $0 17 ot iﬂgﬁ T&;mkﬂ el
In 10-box lots or case ............ 016 3
petice San iy R ol ——
eckits s Square Lilue, x lots ... UNITED FAOTORIES, LIMITED. doz. net.
Gillett's Mammoth, } gross box........ 2 00 3
Nixey's “Cervus,” in squares, per ib. 0 16 Boeckh's Bamboo E,pdlu.nA'.guru.:p .: z
“ w o 'Depper toxes | 5 n % Clwise 410
............ 002 010 . 5 il :g
“ “ “ @3 " 3
J. u._?f:‘oust b - - R " 1%
* i Cereals.

* Blueol " — 10-Ib. Wheat 08, 21b. g . G
‘rtzxu contai i Reat Q8. n:i:o"&uwwm g al

Dm. squares er Oats, ”- oase.....
each...... per 1b. 15¢ m-mﬁh vl-.p;rmn (]
*Sapphire"-14-1b.
pkgs.

boxes, #-Ib. Chocolates and Cocoas.
per 1b

"Unit;u;.“‘:l;'li;.ul THE COWAN 00., LIMITED.
boxes, assorted, 1
Hygienic, 1-1b. tins ........ per doz. $6 76
&iibpkgnperib 10 FHygionic, Jp. B0 oo per dot 8 50
s 1b. tm'.. e g(:
) i oy tins........ s
Black Lead. “  5Ib. tins, for sods water
fountains, restaurants, etc., perlb. 0 50
Reckitt's, perbo¥ ......ccvvieevnnsnns $115 Perfection, {1b. tins, per doz....... 340
Box contains either 1 gross, 1 oz. size; Oocos Essence, sweet, §1b. tins,
} gross, 2 oz.; or } gross, 4 oz. PRBIE . veirae vecasssecnsoe 3B

@,

s
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THE CANADIAN GROCER

MOLASSES

New Crop 1904
Barbados.

We -have just landed a small lot of
the above which is very choice No.
1 quality. We can offer it at a low

price..

Send for sample.

.

The Dominion

—— — Limited

HALIFAX - - -

Molasses Co.,

- NOVA SCOTIA.

June 10, 1904

Dutch Chemical Warks

AMSTERDAM.

EXCEPTIONAL VALUE FOR THE GROCERY TRADE
SPECIAL OFFERS

Recommend Themselves.

WE OFFER OUR MAGNIFICENT

“Butterfly Brands”

3%-1b. 34-1b. 1-1b.

COFFEE and CHICORY

per doz. tins............ 2/3 4)- -
PURE DUTCH COCOA _
per doz. tins. .......... 4/3 8/- 15/-

Goods delivered, freight paid, to any Canadian
port, duty not included. TErMs: Cash with
order.

The COFFEE and CHICORY is packed in cases
of one cwt., while the COCOA is supplied in
cases of 56 lbs.

SAMPLES FREE ON APPLICATION.

Ohocolate— per lb
's Dessert, 1's and §' .80 40
S é ..... . 042
Mexican Vanilla, }s and 03
Royal Navy Rock, 030
Dlmond. e . 02
D R 028

Icings for cake— Per doz.
Chocolate, pink, lemon color, 1bs....§1.75
Orange, white and almond, }-1bs... . 1.90

Confections— Per doz.
Cream bars, large boxes ............. $2.25

' small s 1.35

Cho(‘oln.tc gmgu )| S 3 3.1:_)

$Hbe cviees . 2.2

b vaafer», 4-1b. boxes .. . 225

s -1b. boxes........ 1.30
FRY'S.

Ohocolate— per lb.
Oaraccas, 1's, G-lb boxe- .. 80 42
Venills, £'s .. .. 042
“'Gold es 0329
Pure, unaweetened '8, '6-1b. boxes 0 42
Fry's "Diamond,” is, 14-1b. boxes 0 24
Fry's “Monogram,” §'s, 14-1b boxes 0 24

Cocoa— Per doz.
Concentrated, }'s, 1 doz. in box .... 240

< s, s e

12-1b. boxes
Epps's Cocoa, case of 14 1b., perl
Smaller quantities..................

-1
Homceopathic, i s, 14-1b. boxes

BENSDORP'S COCOA

A. F. MacLaren, Imperial Cheese Co.,
Limited, Agents, Toronto.

§ 1b tins, 44 doz. to case..... per duz £ 9
(r et TS 240
o WergisEde Gge ool T e i
oo g Nieg RN LD 9.00

JOHN P. MOTT & C0.'8.
R. 8. McIndoe, Agent, Toronto.

Mott's Bromn ........................ $0 30

o)
]
-
—
-3

838885888888

Mott's Prepared Cocoa, 38 and i-boxu
Mott’s Breakfast Cocoa, h in boxes

Mott's Navy Chocolate, s
Mott’s Cocoa Nibbs
Mott's Cocoa Sh elll
Vanilla Sticks,
Mott's COnfecuonery Chocolsh 0 21
Mott's Sweet Chocolate Liquors 0 20

WALTER BAKER & CO., LIMITID

Premium No. 1 chocolate, 12- lb boxel 00
Vanilla chocolate, 6-1b. boxes
German sweet, 6-1b. bo
Breakfast cocoa, %, 3, md 5-1b tinl
Cracked cocoa, -1b. , 12-1b. boxes
Caracas sweet chocolate, 6-Ib. boxes )37
Csncu ubleu. 100 bundles, tied 5's,

faas qae,

156
The abme quolatwns are £.0.b. Montreal.

LOWNEY'S.
Breakfast cocoa—

6-1b. boxes. 12 boxes in case,1-5-1b. tins.45¢c.

6-1b. boxes, 12 boxes in case, }-1b, tins. .42c.

6-1b. boxes, 12 boxes in case,§-Ib. tins. .42c.
Sweet chocolate powder—** Always Ready.

6-1b. boxes, 12 boxes in case, §-1b tins. .
Premium chocolate—

6-1b bxs., 12 bxs. in case, 3-1b. pkgs.

12-1b. bxs., 6 bxs. in case, §-1b. pkgs..

6-1b. bxs., 12 bxs. in cose, {-1b. pkgs.

12-1b. bxs., 6 bxs. in case, {-1b. pkgs. .
Medallion sweet chocolate—

6-1b. bxs., 12 bxs. in case, }-1b. pkgs..
Milk chocolate—

6-1b. bxs., 12 bxs. in case, §-1b. pkgs. .4
Tid-Bit chocolate—

6-1b. bxs., 12 bxs. in case, {-1b. pkgs.
Vanilla sweet chocolate—

3-1b. bxs. 24 bxs., in case, §-lb. pkgs..

6 1b. bxs 12 bxs. in case, §-1b. pkgs..

h Tas

BW!
G-Ib boxea, 12 bxs. in case, }-1b. pkgs..19¢c.

Condensed Milk.
Anchor " brand, cases 4 doz., per case '5

& pese

fs?.s

g8

evap. cream, cp. 4d. 465

&

JAMES TURNER & 0O. Per Ib.

*'0ld Crow " Java.
- Oondox " Javs .
Mooha

lnnd .............. 050
Bonden's Omdeaed =ity 10 T B e s e @
Eagle " brand.... . tins per case................. eeees 090
Gold Seal " brand . Mmgrohooloe,llb tins.. .03
Peerless” brand Vs 03
100 Ib. delivendln Onhrloud obeo P
3 45c.
- *. 3Mfe.
4 35c.
M “Reindeer” Brand 8. H. & A. 8. EWING's. Purlh
: m Oase 'or
6 don 90 Mocha and Java coffee, in Lib tins, 0-
»
Cheese.
Imperial—. size Baos %
Coffee. Medi m; ..’.‘.'.'.....wfm .; 2
"Bec brmd 11b. tins, cases, 30 tins 9 00 Sy 100
21b. tius, cases, 15 tins 8 70 s 18 00
THE EBY, BLAIN CO., LIMITED. o {g z
In bulk— Per lb. “ 240
Club House. 032 e 140
Royal Tava. ... pa g g}
RN Jive snd Macke 030 Coupon Books—Allison’s.
SEipces © 9%  For sale in Cansds by The Eby Bisin Co.
0% Ionw 0. 0. Beauchemin &
L ;20 65, 85, 85 $10 and $ books.
&lzlld . 030 Un- Coversand
Gold M .. 031 num
Kin Hee, 1-1b. tins............... .. 030 bered. numl
Cafe Des Gourmets, ground onl.v 1- In lots of less than 100 .
Ib.i:l:-j (R undonbl 030 ——r )kinda-orhd. & t
e e " 017 100t01,00bo0ks ... 30 3o

¥ EoEpmmoo

—
—

o e
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THE CANADIAN GROCER

For this and every Summer

the safest Starch to sell to
your trade is

EDWARDSBURG “Silver Gloss.”

Every merchant in Canada has found it
the standard of all Laundry Starches.

For Cooking Benson’s Prepared Corn

stands at the head of all.

SEE THAT YOU HAVE IT IN STOCK FOR YOUR TRADE

EDWARDSBURG STARCH CO’Y, Limited
ESTABLISHED 1858

Works: 164 St. James St.,
TORONTO, ONT. OARDINAL, ONT. MONTREAL, P.Q

Mustard.
$100 COLMAYN'S OR KEEN'S.
5 00 ©
10 00 50
15 00 ®
20 00 b3
25 00 S
50 00 3
Cane’s Clothes Pins. BRAND & CO. g e g &
UNITED FACTORIES, LIMITED. Brand'scalf'sfoot.................... $3 50 = ontreal. oon!
Clothes pins (full count), § gross in Real turtle jelly...................... 77  *Condor,” 121b. boxes— .
onse 1 03 Oase of 5c. pkes. (eonumg'
Licorice. 032 box, §3 00.
12 “ "
NATIONAL LICORICE 0O. 035 X EMPIRE™ BRAND.
51b. boxes, wood or paper....per Ib. $0 40 M Brunner, Mond & Co.
Fuwyboxug‘aorﬁoum .p:hox 1% 25 P
‘Ringed " 5-lb. boxes........ per Ib. 040 029} Case 120 }-Ib. pkts. (60 1b.), per
‘“Acme™ pellets, 5-1 200 070 x case, $2 70.
((lncy d))perbox 15 025
Tar lieorloosnd’l‘olu 'deu. 5-1b. S = Case 9 1 (80 1b
umﬂm ........... slib ........ m 1 15 “o u‘u ““'
- Y 20 5-1b. cans.. . 15 un “MaqIc” >
The Davidson & Hay, Limited, Toronto. ' Purity “ogﬁﬂ BN e g 145 . P i &
Food. Perdoz  Dulce large cent sticks, 100 in box... .... TARESe Wk i ‘."“1;‘
y 1b. tins ... $1 25 Cases, 36 15c. mz “amym e NN
B e e e . 5 Lye (Concentrated). — = ma W L )....e
“ * groats §-Ib. tins.... 125 5case lots.... 4.40 60§db. ¢ feeeees
- ¢ “ Ilb. tins.... 235 GILLETT'S PERFUMED. Per case. (Freight paid.) No 5 l.‘iclodl—«lu 100--10-0z. pk“
Gelatine. SO el S N ... oo iianaias cf:im o um 5 cases.. .o i e 1‘5
— pw % e L i 3 i l“o jes. e S
0X 0. lnrllln‘ ............... - cases ( Fl’el‘h'. IIIQI ) n“ b ‘0“ m]ﬂ e
2 6doz., at.. 1 m 2 Matches. “ “ Of., OReeS, ﬂnl } Jase
: No ’“u Whtissesrres UNITED FACTORIES, LIMITED. Per case ux i - e
. el 3 » U
Jams and Jellies. Surelight (Parlor) ............ $3 50 Soap and Soap Powders.
Per doz t (Parlor) e 1 or Marmalade A D TEERT & 0., Agaats,
Kodak (Sulpbur) ... "1 380 i bl e Magpeie ghep, Slows fremtls
81 50 WALKERVILLE MATCH CO. THE BWE. BEAW 0. LI Oriole soap........ - 102
. = ” An h bnod b glass............ 50 S08D........ o 12 00
;g . chor Quart gem jars ...... .;40 Straw bat polish. . .. o 10%
200 BABBITT'S.
} g T. UPTON & CO.
1-1b. glass 2 doz. case. doz.$0 %
1% Hom&mui“ “ j.uw .l 50 °
n TS ead T 1b: tinsand? b peits.perlb. 08
Pickles.
q =l STEPHENE'.
008 O-t‘-r l.“.' doz.$330  each2dos., $3 perbox.
...... os.. 83
- R T prdetln =

WM. H. DUNN, AGENT.
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duce the one.

its excellent flavour.

THE CANADIAN GROCER

A Vinegar with Advantages.

You want a brand absolutely pure.
time without deteriorating. One known for its delicate aroma and
Hill, Evans & Co. (Worcester, Eng.), pro-
A Malt Vinegar which is unapproached by any other
for these essential properties. A Vinegar you may always rely upon.

Quinine Wine with a Reputation.

Robert Waters’ Quinine Wine enjoys a 50-year reputation as
the finest tonic known.

Export Agents—ROBT. CROOKS & CO., Botolph House, Eastcheap

London, England.

One which will keep a long

June 10, 1904

20 cas 210
5 per cent 10 days or 60 days acceptance.

Starch.
EDWARDSBURG STARCH 00., LIMITED.
Laundry Starches—
No. 1 White or blue, 4-1b. cartor.§ 0 Oti
No.l1 “ IR il 00

Oanada humlr{ 005
Silver gloss, 6-1b. draw-lid boxes. 0 07,
Ewr lou. 6-Ib. tin canisters. . 8 07:
silver ql.ou. 11b. pkx 07
Kegs -n'er gloss, large crystal 0

Benson's satin, 1-1b. csnom ...... 007
No. 1 white, bbls. and kegs...... 0 05
Canada White Gloss, 1-1b. pkgs.. 0 05§

Benson's enamel. ...per box1 25 to 2 50

Qulinary Starch—

Benson & Co.'s Prepared Corn.. 007

Canada PureCorn ................ 0 053
Rice Starch—

Edwardsburg No.1white, 1-1b. car. 0 10

Edwardsburg No. 1 white or blue, o

BEE STARCH CO., MONTREAL.
“Bee " brand, cases, 4 packages. 5 00
BRANTFORD STARCH WORKS, LIMITED
Ontario and Quebec.
Laundry Starches—
Qanada Laundry, boxes of 40-1b. $0 0:}
Aome Gloss Starch— A

1-1b. cartons, boxes of 401b.....
Finest Quality White Lsundry—
3-1b. Ouulu

re, cases of 481b.. 0 064
Barrels, 200 1b................ . 00}
Koge, 100 1b....oovnenannnnanns 0051
Lily White Gloss—
1-1b. hnoy um)m, casel 301b. 0073
&1b. toy trunks, 8in case....... 007§
¢lb. -nuneled tin cn.nmen, 8 -
Kegs, ox. orystals, 10015....... 0 06
Brantford Gloss—
$0 073

l 1b. hmxlboxu. cases 36 b,
ecuric Starch
Boxcl of 40 fancy pkgs., per case 2 50
Celluloid Starch—

Boxu of 45 urt.onl‘ per case. 3 50
(‘u.hnnal
lenge Prepnred Corn—

1-1b. ages, boxes 401b....... 0 05]
No. 1 Brantford Prepared Corn—

1-1b. es, boxes 40 1b....... 007
0!?! Maise Corn Starch -

-1b. packages, boxes 401b....... 007

ST. LAWRBNOB STARCH 00., LIMITED.
Ontario and Quebec.
Oulinary Starches—

8%. Lawrenoe oorn starch, 40 1b . 0 07
Durkam eorn starch, 401b........ 0 05§
Laundry Starch:

No. l Whlh. 4-1b. cartons, 481b.. 0 (Ei
1b. cartons, 3Glb 0 063
. bbl. 0 05
. 006
. 005
007
007

s large lumps,1001b kega 0
Patent starch, 1-1b. fancy, nlb 007
Akron Gloss,J-Ib. packages, 40-1b. 0 06;

per lb.

OCEAN MILLS.

Chinese starch,

r case of 4

0z., $4, less 5
per cent.

or durabinty and tor
cneapness s prepa -
yalon 1S ruly unrvalled.

Per
R.inna Sun. &oz cskel, -gross boxes 50
8-0z. cakes. gross boxu 4 50
nte "10c. size, *}nou boxes. . 10 00
Sun Paste, be. size, 1-gross boxes. . 500

\\T\\\\ \\!“"]ll/; ,f %

DJIV, AGENT.

pr.dz.
Enameline No.
4,bxs.,ea.3dz.0 38
Enameline No.
6,bxs.,ea.3dz.0 65
Enameline
liquid, bxs,sa.

3
Blackene,
cans, per 1b..0 10

Syrup.
““CROWN " BRAND PERFECTION SYRUP.
Per case.
Enamelled tins, 2 doz. in case ........

Plain tins, with label —
glb tins, 2doz in CAse...... ...

Wes «
(10 and 20 1b. tins have wire handles.)
‘*BEAVER " BRAND,
Per case.
1 gal. tins, square, 6 in case. .84 490
3 gal. tins, round, 12 in cas
{ gal. tins, round, 24 in case..
SMALL'S BRAND—Standard.
Per case.
1 gal. tins, square, 6 in case $4 70
‘gul tins, round, 12 in case 4 90
tins, round, 24 in case . 530

gal.

Teas.

*

Black Label 1- {B rell.ll .tﬁo ........ 38 ég
Blue Label, retml at 30c.. . 022
Green Label. 40c... . 028
Label, *  §0e... . 03

Orange Label, ** 60c... D042
- Gold Label, * 80e.... . 05

Xlon Tes, in
$-1b. lead
pwh.geo. black
or mixed.

AND §'8 PKGS.

$0 25
ola 0%

range
Brown Lnbal le lnd l‘n 040
Brown Label. s 040
050
060

‘‘CROWN" BRAND.

Red Laoel, 1-1b. nnd ll
Blue Label, 1-1b. s

BRBEE &

Green Label, 1- lb
Green Label, §s .
Japan, 18 ..........

E. D. MARCEAU, Montreal.
Japan Teas—
*“Condor " IIL 80-1b. boxes
aMD Aﬂ Japan, 4glb “at

-

o

sRRRES8LB8REN

= 2 o
" Lxm-lbzspercm lead
packets (251'sand 70 §'s)0 28}

=

Black Teas ‘' Old Crow " blend—
Bronzed tins of 10, 25, 50 and 80-1b.
No. 1 per lb
No.2.. .

No.3 .. s
No. 4 .. .
No.5 *

LIPTON'S TEA (in packages).

1lbs & Bcld
Qolor of §1be.} Ibs. for
Label. per

o B B

Ceylon-India, Ex. ch'st A Yellow 45 47 10
“ “ "W B Red 8 ®
(o No. 1 O Pink L

Tobacco.

THE EMPIRE TOBAOCO 00., LIMITED.

SSTAN2REES

mozbn' "aq

spc

$ P:{Bo 1|5nd6n'p
Fair Play, 8s. and 13s...

Vinegars.

E. D. MAROCEAU, Montreal. Per gal.

EMD, pure distilled, highest qualit, Q
0(1);%(:; pure disti illed o s y “

Special prices to buye larg: unn?lt?u
GRIMBLR'S MALT.

Bulk, {-casks, 25 gals.
Bottles, cases, 3 doz.

Washing Powder.

FAIRBANK'S GOLD DUST.
Five cases assorted—

Freight prepaid.

Cane’s Woodenware.

UNITED FACTORIES, LIMITED.
Perdoz
3%

Black Teas—** Nectar " in lead pack
Green Label.........
Ohocolate Label
Blue Label.....
Maroon | TLabel .

BBHEERNE

“  “ _Maroon, 1db.........

** Oondor " Qeylon black tea in lead packets

Green Label, s, §s and 1s,
retail

025 at 020
........ 030at 023
Yellow leel is md 1s,
1b. cases ......... retail 0 35 at 0 26
R 040at030
mhi 050 at 034
$sand

080 at 0 4

Crown.............
£ Improved Globe. .

Stan
2t Origi

dard Globe..
nal Solid Globe. .
1 Sugorlor 81d. Bk. Globo

Yeast.

g L4 s lﬁ.lﬁ....
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