
PAGES

MISSING



■

no other

*‘" ''I-’.
WàWf

'

mmm ^ë'ééç^ïi^NKÉÈàtë. dÈh&sI.ÜrlilBI
HMMMMtt

a«SESi«

idfàm

• ->-f

- «#•

'yü»i

if ef

1 SBÊi ïiH

» '*'*$&*■
» r^iiüWilü'înlli'i1 y*ÊfieedbcawMfî^w;’-

JW»*****'**;lli.lÉffHKIUlll -HW II^atapsL s?
£ŒKH?*

§& »

••« s

' ,• • '

-

,

WM



x- •••

■J, MS

|;J .•/

|pF: \3

*
NOINlMOa

Ç.WSh9

hothn

1 -

W//:

.Æfl-jf'rjgjH
«ta»mirm- '(irimfflrotwi

^•^«hemmnwbkm

?mm$w
‘rntrt imà» m iIémé p

esPSÜRS^i

■iiMni

t r<r;v.

", < ■.••if
.^s X^llpFi î6é

•• Wv>:

’jwter’
; V'N

«««Weir->>;^566S
i5fc



June 10, 1004 THË CANADIAN GROCER

1



THE CANADIAN GROCER June 10, 1904

The Atlantic Ocean 
is tHe Home of tKe Cod

and the cod is tastiest when 
cured by a salting process 
and made up in the form of

tt HALIFAX” ,nd “ACADIA”
BRANDS CODFISH

which are made from codfish 
caught in waters adjacent to 
Nova Scotia where the nicest of 
the species have their haunts,

BLACK BROS. & CO., LIMITED, MFRS., ViïZ&W
A. H. BRITTAIN A CO., MONTREAL, P.Q.

Origin of the term “Sterling”
How many folk, who work every day in the 

year, who use the phrase “pounds sterling” are 
aware of its origin ? Probably not one in a thou­
sand. Yet the adjective “sterling,” which apart 
from its commercial sense has come to indicate 
worth and genuineness, has a curious historical 
significance, and is a distinct survival of the times 
when England did not weigh so heavily in the 
balance of power as she does now. In the four­
teenth century the trade of the known world was, 
almost without exception, in the hands of the Han­
seatic League. Within this league there were many 
towns, most of which coined money, some using 
better metal than others. Lubec, a Baltic city, 
made the best money, and the English merchants, 
who even then knew a good thing when they saw 
it, used to contract for payment in the “ moneys of 
the Easterlings ”—Easterlings being their name for 
the Baltic merchants. Shortened for convenience, 
the word still obtains, and has all its original 
force.—Liverpool (Eng.) Post.
Applied to “Sterling" Pickles it means there’s a 

“ worth and genuineness” about these pickles common to 
no others, a word that in this connection “has all its 
original force to-day."

Shrewd Grocers push " Sterling ” Pickles and Relishes.

n' T. A. LYTLE COMPANY, w*
Manufacturers of High-Grade Pickles

134-128 Richmond St. West, TORONTO, Can.

Messrs. Grimble & Co.
LIMITED

Specially request the 
trade to consider 
quality when placing 
their orders for

VINEGARS
kotz oub asanas.—Orleans No. 

11, and Nos. 16,11 and 24 malt, 
concentrated and distilled.

All inquiries addressed to their 
Canadian agent, Mr. I. S. Wother- 
spoon, 204 Board of Trade Building, 
Montreal, will receive prompt attention.

I. S. WOTHERSPOON,
304 Board of Trade Building,

MONTREAL, P.Q.
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BRAND
Full cream

Unsweeten 
(ond

JwiSS AVllN
Société Suisse*** 

D’Industrie

mH-l.'MBy- **VINSOIA* /you»* MONÏt

“ COW’S HEAD” Brand
Condensed Swiss Milk

Prepared by Société Suisse d’industrie Laltlere. Yverdon. Suisse.
Guaranteed perfectly pure, full cream, completely sterilized 

and germless. Gold Medals, International Exhibition, Paris, 1900. 
As used by the British Navy, the British Army, the India Office, 
H. M. Colonial Governments, London School Board, etc.

C. E. COLSON & SON, - Montreal.

THEY EARN THEIR COST
while you pay for them.

SOLD ON EASY MONTHLY PAYMENTS.

The Computing Scale Co. 
of Canada, Limited

164 King Street West, Toronto, Canada.
Manufacturers af.. .

DAYTON COMPUTING SCALES. 
MONEY-WEIOHT SCALES.

SOCKEYE SALMON

“Sovereign” and “Lynx”
Brands

ARE THE CHOICEST IN THE MARKET.
EVERY TIN GUARANTEED.

TO BE HAD OF ALL GROCERS.
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JAPAN TEAS
Volumes might be written on the 
subject of the superiority of the

teasof JAPAN
over those of other lands.

You, as busy merchants, would 
not have the time to wade 
through them, but you do have 
time to try them in the cup.

If you 
please,
Japan Tea.
and pay you.

have trade you wish to 
send them a sample of 

It will please them

F. C. CALVERT <2b CO.
Manchester, England,

whose specialties have been awarded more than 
100 Medals and Diplomas for superior excellence 
in competition with other manufacturers

Calvert’s Carbolic Preparations include Disinfectants, 
Dentifrices, Soaps and other toilet specialties, which are 
well known, reliable articles, finding a ready sale in 
England, the colonies and many foreign countries. The 
Soaps are probably of most interest to grocers and full 
particulars and prices of the various qualities, suitable 
for the Canadian market, in addition to the two enum­
erated below, are given in price list mailed free on request.
Calvert’s 10 per cent. Carbolic Soap affords protec­
tion against mosquitos and other insects, and is also 
refreshing to use. Each tablet is packed in a metal box. 
Retail price, 30 cents a tablet.
Calvert’s Wo. 5 Carbolic Soap is a good soap for all 
ordinary purposes, retailing at the low price of 5 cents a 
tablet.
F. C. C. & Co. ensure the quality and efficiency of their 
soaps by-guaranteeing definite percentages of carbolic 
acid.

have now opened a wholesale depot for the further 
extension of their Canadian trade, at

807 Dorchester St., Montreal.
LEACH, Representative.

S&J0SS/-SOM j/va

DWIGHTS
CANADA

1876. TRADE MARK I860

BAKINGS0DA
The best, always the best, and never any­

thing but the best, is

Cow Brand 
Baking Soda

Sold only in packages with the picture of 
a cow as trade-mark.

JOHN DWIGHT & CO., Manufacturers
TORONTO.Price Lists, etc., mailed on application.
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SMOKE and ASHES.
Such is the condition in which the great conflagration of April 19th left our Toronto stock 

of Corks. But our Montreal stock is complete, and no delay was experienced in filling orders. 
A NEW stock is nowin our new Toronto warehouse, 59 and 61 Front St. E.

S. H. EWIING & SONS,
Head Office : 96-104 King St., Montreal. 

Bell Tel., Main 65. Merchants 522.
Branch : 59-61 Front St. E., Toronto. 

'Phone Main 1961.

We have recently taken up the manufacture and sale of the

Templeton Cheese Knife
It is the greatest device for merchants retailing cheese. “Soon pays for itself," 

the testimony of everyone who has used the machine for the past year.

KEEPS CHEESE FRESH 
SAVES FROM WASTE

Sold on easy terms.

EASY TO OPERATE 
PLEASES EVERY CUSTOMER

Write ue for pertloulere.

The Computing Scale Co. of Canada, Limited, - 164 King St. West. Toronto.

ROSE DRIPS

THE
VERY

FACT

that once your customers try 
Tea Rose Drips they will have 
no other sugar syrup is prima 
facie proof of the pre-eminent 
excellence of our product.

A pure cane sugar syrup.

ROSE * LAFLAMME, Agents, 

MONTREAL.

ON
TOP.

The grocer who comes out 
on top in the gamble of busi­
ness is usually a pretty shrewd 
sort of a man. He doesn't 
“run out " of goods that give 
him a good profit. How's 
your stock of

Paterson’s 
Camp Coffee 
Essence ?

ROSE A LAFLAMME, 
Agents, Montreal.

6
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Facts About Ceylon
At one time coffee-growing was the 
great industry of the Island of 

' Ceylon, but of recent years the 
cultivation of the tea-plant has been 
found more profitable, and has 
consequently ousted the kindred 
industry.

Ceylon Teas have a flavor and 
strength found in no other teas. 
Their excellence is being steadily 
impressed on tea users the world 
over. This is a reason why the 
grocer should promote their sale as 
against the poorer teas of other 
countries.

Can be had in Black and Green.
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Persons addressing advertisers will 
kindly mention having seen their ad­
vertisement in The Canadian Grocer.

Two Good Reasons
Why
You

Should
Sell

[CHASER 
.__ SOAP

Does the Work

BETTER VALUE TO YOUR CUSTOM- 
* ERS AND MORE PROFIT FOR YOUR- 

SELF. ORDER A SAMPLE CASE 
DELIVERED. p. o. Box 39a.

The Duncan Company 
of Montreal.

IF
FLIES CARRY 

DISEASE
AS YOLB CUSTOM­

ERS WELL KNOW

WILL IT NOT offend your patrons if you 
oiler them lly-blown and fly- 
ejiecked goods ?

WILL IT NOT be good policy on your part to 
spread out a few sheets of 
Tanglefoot in your store and 
shop windows to show that 
you are anxious to please 
your trade with clean, whole­
some goods ?

WILL IT NOT make you many profitable 
sales to keep Tanglefoot con 
stantly at work within sight 
of every person who enters 
your store ?

FLIES CARRY ' DISEASE

If You Have 
Money to Burn
WhylUoburnit. There 
is 10 times more satis­
faction iu burning 
mouey than in loslngit 
in driblets, through 
carelessness of clerks, 
or disputed accounts. 
Who that has “ pass­
book ” customers, has 
not hail accounts dis­
puted and partially re­
pudiated ? The best 
way to avoid all com­
plications and misun- 
derst and ings ia-as 
follows :

IF A MAN WANTS CREDIT
for |10. give him a 110 Allison Coupon Book, charge 
him with |10, and there you are. No trouble at all. 
If he buys a plug of tobacco for ten cents, just tear 
06 a ten-cent coupon—that’s all. And so on for all 
his purchases up to limit of the book. NO PASS 
BOOK NOWRITINO. NO TIME LOST. NO 
KICKING. There are other Coupon Books, of course, 
but why not have the best? Let us send you a 
free sample.

Per Sale In Cnnede by

THE EBY, SLAIN CB„ Limited, TSSeNTS.
C. S. BEAUCHEMIN * TIL», MONTREAL.
ALLISON COUPON GO., Ma, ufacturers 

Indianapolis, Indians.

TEA.
A9ERTS REQUIRED m Canada and United States 

to sell and obtain wholesale orders for Ceylon 
Black and Green Tees on commission. Apply,

“COMMISSIONER,»
CANADIAN OROCKR,

88 Fleet Street E.C. London, Bn*

Why Don’t You?
Others have found out that the 

Burlington Canned Tomatoes are in­
finitely better than tomatoes prepared

SMMUM
GELATINE

FAMED for SIXTY YEARS I

Gives a bright Transparent 
Solution and is

Always Uniformly Strong, ]

and always trustworthy.

Sold in shredded form in well- 
known checkerboard boxes.

| Agents for Canada—
C. E. Colson & Son, Montreal. 
I). Masson & Co., Montreal. 
Arthur P. Tippet & Co., 
Toronto, St. John's, N.B., and 
Montreal.

in the common way. The Burlington 
way removes seeds, skin and fibre.

The price Is low, $1.00 per dox.
(F.O.B. Burlington.)

SEND FOR A SAMPLE LOT.

Tie Burlington Canning Co. 
BURLINGTON, ONT.

Limited

“Royal” Dressing

Every detail of manufacture, all materials 
used and the circumstances governing the 
production of B0YAL’’ SALAD DBE8- 
SI*G, combine to make it the most popular 
salad dressing sold.

A carload of ‘B0YAL” SALAD DBE8-
8ING went through Buffalo on Saturday, 
en roule for New York City.

New Yorkers know good stuff. Made only by

The Horton-Cato Mfg. Co.,
DETROIT. MICH., - WIRDSOR. CRT-

-------------—

El -

iKfa»-

jSrS.

S. F. BOWSER & CO. fort wayne, inp.

SAFETY 
ACCURACY and 

ECONOMY
ARE COMBIMED IR THE

BOWSER 
OUT-DOOR 
CAB I NET

FOR

OIL OR GASOLINE
IT IS FITTED WITH OUR LATEST IMPROVED 

C0MPUTIR8

SELF MEASURING PUMP

OUR
OUTDOOR CABINET

FOR
OIL OR GASOLINE

Cabinet extends up over tank se as to entirely 
e'clnsa the pump. It Is fitted with metal roef 
and double swing doors provided with " staple 
end strep" for padlock.

BOY AND THIEF PROOF

BUILT ERTIRELT OF METAL AMD 
MEASURES AR ACCURATE 6ALLOR, 
HALF OALLOH OH QUAHT AT A 
STAOHE

GUARANTEED EVAPORATION 
PROOF

LET US OIVE YOU FULL IRFORMATIOR. 
IT'S FREE.

WRITE TO-OAT FOR CATAL06 “ ■"
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BRUNNER, MOND.& CO/S

SODAS
IVERYWHERE KNOWN TO

Bicarb
Sal
Concentrated Sal 
Caustic

BE THE BI

WINN & HOLLAND, SolelAgents for Canada, MONTREAL

D. RATTRAY ®> SONS
Commission Merchants

MONTREAL: 1 10 Coristine Bldg. QUEBEC : 1 10 Dalhousie St.
------------------------------------------------------------------- REPRESENTING ------- :-----------------------------------------------------------

John Walker & Co., Greenock, Scotland, Sugar Refiners
Armour & Co., Chicago, 111., Packing House Products 

Juan Merle, Dénia, Spain, Valencia Raisins
Jose Reira, Dénia, Spain, Valencia Raisins 

A. T. Zini, Patraà, Greece, Currants
Juan Llopis, Reus, Spain, Tarragona Almonds

Ag. Russo & Co., Catania, Sicily Filberts, Etc.
Dezerner & Van Raalt, Holland, Holland Herring 

Albert Dickinson Co., Chicago, 111., Grass Seeds 
/ Da Costa & Co., Barbadoes, W.E.I., Sugar and Molasses

A. K. Vemian, Smyrna, Turkey, Turkish Produce 
Austrian and Belgian Sugars,

Newfoundland and Gaspe Cod, Seal, Whale and Porpoise Oils,
Rangoon and Patna Rice, etc., etc., etc.

You are not well matched, if you do not sell our

MATCHES
BEST and CHEAPEST on the market.

The Walkerville Match Co.
LIMITED

WALKERVILLE, ONT.
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DON’T GAMBLE
with your trade by giving them inferior goods. Take no chance, handle 
the best every time. It will pay you to do this.

JAMES’ DOME BLACK LEAD
without doubt the best black lead on the market.

W. Q. A. LAM BE & CO., Canadian Agents.

Lipton’s Teas
HAVE THE LAR6EST SALE IN THE WORLD.

Over 93,000,000 Packets were sold during 1903.
SOLD ONLY IN AIR-TIGHT CANS, NEVER IN LEAD PACKETS.

LIPTON’S TEAS are far more popular in Canada than any other teas carried by the grocer. 
The only teas in Canada offered to the grocer direct from the tea gardens—packed by the grower.

AGENTS IN MONTREAL—Laporte, Martin A Cie., and all wholesale grocers.
AGENTS IN TORONTO—Canada Grocers, Limited, and all wholesale grocers

THOMAS J. LI PTO INI, 39 Pearl Street. New York City.

HIGH-GRADE VINEGAR, REFINED CIDER AND
EVAPORATED APPLES.

Tillsonburg, - - Canada.

THE W. H. WILSON CO., LIMITED
MANUFACTURERS OF

Purnell’S English Malt Vinegar
In Bottles and Bulk:

ESTABLISHED 1760. Brewery, Bristol, England.
AGENTS

Charlottetown, P. E. I., HORACE HASZARD, South Side Queen Square. Montreal, Que , J. M. KIRK, 25 McGill College Ave.
Halilax, N.S., J. PETERS ft CO., 40 Upper Water Street. Toronto, Ont., J. WEST REN ft CO.. 63. Ontario Street.
St. John, N.B., ROBERT JARDINE. Winnipeg, Man., A. STRANG ft CO., 233 Fort Street.

Vancouver, B.C., C. E. JARVIS ft Co., Room 8, Flack Block.

9
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AURORA SÇgÏÏR
A Pure Golden Syrup Made from Golden Grain. A Great Spread for Daily Bread.

Better in flavor and purity than any other.
Good for everybody. A pleasant surprise to all.

2-lb. tins, cases, each 24 tins, $1.90 per case.
5 ......................... 12 “ 2 35

10 “ “ “ 6 “ 2.25
20 “ “ “ 3 “ 2.10

Freight paid on 5-case lots. Price subject to change without notice.
Ask our travellers about our Pure Maple Syrup.

W. H. GILLARD & CO., Wholesale Grocers,
Branch CAMARA GROCERS LIMITED.

M
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HAMILTON.

. JWOOD&CQt
BOSTON. MASS*» 

euRiTY-RMirv.*,

It is not a simple matter of buying and selling that makes the 
successful merchant. We know that.

Experience and judgment must decide when and what to buy.

WOOD’S COFFEES hold their front rank because the Grocer 
and the public find that every pound, like the gold dollar, has 
its intrinsic value.

There is no trick about it ; it has been work, intelligent, pro­
gressive work, for many years, and the Grocer who now begins 
to handle these goods reaps the benefits that follow their 
good name.

Canadian Factory and Salesroom,
No. 428 St. Paul St., MONTREAL.

SVWOD&Gftmmnuu aanunn 
BOSTON. MASSe 

PUR

■

PORK AND BEANS
WHY NOT GET THE BEST?

“RED CROSS”
“LITTLE CHIEF*”

« AYLMER” “LOO CABIN ”
« DELHI ”

« SIMCOE ”
ARE THE BEST.

I PRICE LOWEST. QUALITY HIGHEST.
Write your wholesale house TO-DAY for prices on any of the above brands.

They will interest you.

10
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1 DEPARTMENT OF ADVERTISING
1 SUGGESTION AND CRITICISM

Edited by 1
John C. I
Kirkwood, 1

TORONTO. 1* NOTE—Herein are discussed the principles and practice of advertising. Subscribers are invited to send Mr. Kirkwood specimens
■ of their newspapei and other advertising, for the purpose of review in this department. Address care of Department of Advert is-
M mg, The Canadian Grocer.

ENLARGING ONE’S BUSINESS.

O
NK might reasonably expect a 

retail merchant to know the 
names ami addresses of all 
the people in the community 
he serves with whom he 

could trade. As a matter of fact most 
merchants know only a mere fraction of

CRACKERS.
The very latest dainties.

Fig Dips—Fig delicacy dipped in
chocolate, 
a lb 17c

Oxfords — Lemon jumbos 
marshmallows, 
a lb...........................................

with

12c
Fretzelettes — Hand - made,

a package .............................
Cracker Meal—A package..

QC
5c

the buyers in any given district. An 
acquaintance begins only when a buyer 
comes to the retailer’s store. Thus the 
possibilities of the community are not 
exhausted,—indeed, far from being ex­
hausted. They are not even exploited 
by the average retailer. That all this 
inertia on the part of the dealer is cost­
ing him in lost business a heavy sum 
must be conceded. A firm couldn’t 
double its business in a few months by 
doubled effort, but such effort persist­
ently and intelligently kept up will re­
sult in due time in an immensely in­
creased turnover. Newspaper advertis­
ing alone won’t accomplish the desired 
result. However good this form of ef­
fort may be, it is not personal enough 
to break through the conservatism of 
the general public. What is required is 
the direct appeal—the mailed letter or 
circular.

Before anything can be mailed there 
must be provided a mailing list. Names 
and addresses are readily obtained from 
a voters’ list, or from a directory. The 
card index system—a card for each 
name—is best to use for this purpose. 
Having names, typewritten or printed 
letters or circulars can be mailed. It is 
hard to permanently refuse the invita-

#

tion this form of advertising carries 
Impressions arc made that are endur­
ing; impressions are succeeded by con­
victions; convictions by business. It 
may take a twelvemonth, it may take 
two or three years, to get the desired 
returns from the outlays of time and 
money made in thus going after new 
business, but what is it in comparison 
with the reward Most men would 
esteem $ 1 till or $5110 a small price to 
pay for an annual business increase of 
$5,000 or $10,000.

Who is there that will say he’ is doing 
everything possible to get the maximum 
trade which his district can yield him ?

And how many there ar<t= who are

BACON.
The Famous “ Kagle Brand,” 
Boneless, sugar cured, lean and 
tender strip, 
alb................................... 13c

Picnic Hams,
Mild sugar cured, lean, tender 

and savory, about 5 lbs. 
each, a lb.................. ......... V**

forced to admit that they could do a 
much greater business did they really 
strive to get more.

Valuable Book for Grocers.
“ Z"' HOCEUY Advertising”—A Book 
It of Business—Making Ideas and 

. Ready-Made Ads. for Retail 
Grocers—Such is the designation of a 
new book compiled and published by W. 
Arthur Lydiatt, Toronto. It is what 
he styles “Bait for Retailers, No. 2.” 
His former book, “1110 Good Ads. for a 
Grocery Store,” is practically out of 
print, there remaining only a few copies 
in the hands of The Grocer, by whom 
the book was published.

Mr. Lydiatt’s second book is a much 
more ambitious and comprehensive 
volume than his first one. It opens

/
11

with “Just a Little Talk First,” deal­
ing with suggestions as to how to adver­
tise groceries; mediums to use; display; 
types, and proof-reading. This section 
is of large value to the man seeking to 
be an intelligent and well-equipped 
writer of advertisements. The informa- 
lion given is not readily obtainable 
elsewhere, and is the gathered fruit of 
much study on the part of the author.

“A Batch of Good Business-Bringing 
Schemes for Grocers,” is likewise help­
ful and stimulating. “Some Odd Show- 
Cards” constitutes a suggestive chap­
ter. “Some Short Sayings” will be 
consulted freely by the man who seeks 
a good introduction to his advertise­
ments. The last section of the book 
closes with examples of bright adver­
tisements, many of them “displayed." 
A unique idea is their division under 
such headings as general; delivery; cash; 
beverages; tea; cocoa, chocolate, etc.; 
canned goods; biscuits and confectionery; 
dairy products; pickles, preserves and 
relishes; cereals; cooking necessities; 
miscellaneous; fresh fruits and vege­
tables; packed fruits. An index is a 
commendable conclusion to a book that 
should prove of much service to those

Fard Dates.
“ Blue Ribbon ” Quality.

Rich, tender and meaty ; price cut 
in half ; in l-lb. packages, C/-
each.......................................... vV

Basket Figs.
Thoroughly washed, large, sweet, 

meaty, fresh packed in baskets ; 
regular price 25c. each ; f 'T — 
our price..................................■

grocers who arc striving to make in­
teresting and effective announcements to 
their constituency. The price is $2.(III.

Notes.
There are reproduced three small ad­

vertisements which commend themselves
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CAKES
WELL KNOWN-'RELIABLE

^IpoSh^Shs
a. v teem;* c.

-§7~Oyg POlAS^j-

^L^rw^SUAMimED '««tradeinTins
Our packages are larger and more attractive in style than any others.

The quality of our goods is superior to anything else on the market.

MORSE BROS., Proprietors, Canton, Mass.
Foraale bjr all Whale ■; alt al.Wlaalp

lor ilii-ir simplicity, clearness, brevity, ' 
and strength. They illustrate what can 
be accomplished with a small space.

Korsyth, Jr., is an enterprising mer­
chant in Dartmouth, N. S., ii one is to 
judge by samples ot circulars sent out 
bv him, copies of several of which have 
found their way to The Canadian Gro­
cer. The text is better than the prinl- 
et’s work, that is, the display is poor 
However, as examples of “dodgers’ 
they are very fair, and 1 should judge 
arc good trade bringers.

THE TOURIST TRADE.

1''HK Summer tourist trade is be 
coming every year of greater im­
portance to many Canadian dis­

tricts, and it properly developed should 
become an important factor almost 
everywhere throughout the rural dis­
tricts of the Dominion.

The Summer exodus from the hot and 
crowded cities of the l ni ted States and 
Canada becomes more noticeable every 
year. Tired of the grimy atmosphere 
and glary streets, city people are eager 
to get away from it all, out among the 
trees and the hills, along the water 
ways or the country roads, any place 
where their tired eyes and wracked 
nerves can enjoy the soothing balm oi 
green turf and country quiet.

Heretofore they have had to be con­
tent for the most part with the popular 
resort, with its more than urban glare 
and excitement, bccpafsê’~vSH> better fa­
cilities have been offered thejn.

Here lies the opportunity of our Can­
adian rural districts. It is safe to say 
that there are few Canadian villages 
that have not some charm in their 
vicinity that, if known, would make 
them attractive to the “Summerer” 
from the city. These people are used to 
paying handsome prices for meagre ac­
commodation, and if they could be 
brought to the village or its neighbor­

hood would spend their money freely to 
the advantage of the farmer or villager 
who accommodated them, and to the 
merchant who supplied their wants.

To work up this trade requires only a 
little organization, a little advertising. 
Some one must take hold, find out ex­
actly what accommodation can be given, 
what attractions are offered; then let it 
be known to the people of the city, 
through the press or other means.

An instance of what may he done in 
this way comes to hand in the form of 
a handsome little booklet, attractively 
bound in a dark red paper, and illus­
trated with cuts of local scenery. It is 
from the pen of David Russell Jack, and 
is entitled “Summer Tourists; a Manual 
for the New Brunswick Farmer.” With 
the permission of the author we take 
pleasure in re-producing it, as follows :

Forespeech.
It has been the lot of the writer of 

the following pages either in the pursuit 
of business or pleasure, or both, to 
travel much over this, his native Prov­
ince of New Brunswick. But few vill­
ages have escaped his peregrinations, 
and in many a farm house and hamlet 
lie would be no stranger.

By a knowledge born of experience, he 
is, therefore, in a position to realize 
something at least of the difficulties and 
trials which beset the path of the trav­
eler, who, coming either from a sister 
province or from the neighboring re­
public, seeks to spend a few days or 
weeks in comfort in some country re­
treat, in quiet forgetfulness of the busy 
turmoil of an active life in a great city.

The farming people of New Brunswick 
aie, as a rule, honest, industrious, hos­
pitable, cheerful and open hearted. If 
any stranger comes among them, seek­
ing their hospitality, they will doubt­
less do their utmost in a rough and 
hearty sort of way to make him com­
fortable. But in the country districts

\

particularly, owing doubtless to lack of 
experience, much has yet to he learned 
in the art of catering to the wants and 
tastes of people from older communi­
ties.

Many of the New Brunswick farmers, 
or their forefathers, in order to keep the 
wolf from the door, have been obliged 
to combine lumbering and fishing with 
farming, and in the rough and ready life 
they have led, have perhaps formed 
habits and fallen into ways of living not, 
altogether in keeping with the ideas of 
the more fastidious traveler, who would 
fain partake of their hospitality for a 
season.

For the latter class of individual, 
some allowance should he made by the 
farmer, for the reason that many sights 
and sounds to which he has by daily 
contact become accustomed, are to the 
visitor from the city, startling, and per­
haps repulsive.

New Brunswick has made great for­
ward strides during the past decade in 
the development of agricultural pursuits, 
and gives promise of even greater pro­
gress during the earlier years of the 
century of which we are at present al­
most upon the threshold.

We have many men of education and 
refinement among our farmers, but this 
is not as a rule the class of men who 
lake to the keeping of Summer board­
ers, as a partial means of livelihood.

It is to the poorer and less educated 
class, that the following pages are ad­
dressed.

As a member of the Executive Com­
mittee of the New Brunswick Tourist 
Association, an organization composed 
of business men and women who volun­
tarily give of their time and ability, in 
promoting the interest of tourist travel 
throughout this province, the writer has 
given much thought and consideration

12
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WHEN YOU 
BUY

BOSTON CODFISH BALLS in Cans, BOSTON MACK 
Tomato Sauce, you buy the best.

See our Travellers’ Samples

IACKER EL soused* and in

We have the following Soups, packed by the celebrated Dold Packing Co., of Buffalo :

MOCK TURTLE, BEEF, CHICKEN, OX TAIL,
CONSOMME, TOMATO, MULLIGATAWNY.

^^$1.00 per dozen.

LUCAS, STEELE & BRISTOL, Wholesale Grocers, Hamilton.
THE ORIGINAL QUICK SHIPPERS.

pw M III» —

| The lea 
1 of the

TAC
Pre
Nav

****'—All civilized smokers on the three conti- 
iding tobacco nents, who enjoy a good cool smoke,
world is back up this strong assertion by smoking

IDY’S ■ TADDY’S
• J OLD ENGLISH 

mier; TOBACCO
--- . Are you selling this brand? If not, write
* ¥ 3 H 0 for prices andj [be in the swim.

Orb
i
L. Ill — Mil —

■1, A I WHOLESALE AGENTS:

1 u j James Turner & Co., Ham i Iton
■■■ in»— wJ J J

it I I AT A ^ AT^ II }} The public have a perfect right to be per­
il 1 1 I ^1 (III M ticularabout what they drink. It is most
■ lw ■ WWW 1 Wl ■ important therefore to insist that the uni-

selected. The best “ Hot Scotch " in the world is “ Tartan ” Tea.
Selected by specialists. —SOLE AGENTS—
si"3do\d hbL”P'rt* BALFOUR 4 CO., Hamilton, Canada.

Lead Packets—%-lbs. and lbi., ;l-lbs. and 5-lbs. GKEEN, MIXED and BLACK—lie., 30., 40c., 80c. per lb.

The only place to buy “Tartan" goods— The best that is—“ TARTAN ” TEA, “TARTAN” CANNED GOODS.

BALFOUR & CO., 5,rhT.h,.<;:t.,cG.rr0,cersLimited: HAMILTON.
LONG DISTANCE ONLY, 596.
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TEAS We are offering exceptional value in all grades of Tea,—

INDIA HYSON 
CEYLON JAPAN

Our lines of Green Ceylon (Japan Style) surpass anything hitherto offered. 
Communicate with us or see our travellers before buying. It will pay you.

THOS. KINNEAR & CO., w9“* 49 Front St. E„ Toronto

SCORED

Two delicacies which should not be forgotten 
when laying in the stock of summer provisions are

MacLaren’s Imperial
and

MacLareiVs Roquefort
Don’t let your customers forget them.

For Camp or Cottage

A. K. Mac LA REN IMPERIAL CHEESE CO.. LIMITED 
MANUFACTURERS AND AGENTS,

TORONTO, ONT.

to the solution of the various problems 
which are continually encountered.

Not the least difficult of these prob­
lems, is the provision of accommoda­
tion, where the tourist of moderate 
means may enjoy the beauties of cli­
mate and scenery which our province af­
fords, in a style of comfort and refine­
ment, in some degree akin to that which 
he might reasonably expect.

The writer has penned the following 
lines in the modest hope that they may 
prove of some little assistance in help­
ing to smooth away some of the rough 
edges of country life, and make the way, 
perchance, a trifle easier for the .Sum­
mer tourist.

New Brunswick Farmers.
Of all the various branches of indus­

try which the farmer can and does com­
bine with farming, pure and simple, in 
this Province of New Brunswick, there 
is probably nothing so profitable, and 
which can be so advantageously carried 
on, as the keeping of Summer boarders. 
It is a spot cash trade, with good pro­
fits and quick returns.

This allied branch is as yet, however, 
with us practically undeveloped, and is 
capable of almost unlimited expansion.

In the sister Provinces of New Bruns­
wick and Nova Scotia, we have people 
of kindred race, language, customs and 
occupation, but in the matter of cater­
ing to the wants and tastes of the 
Summer tourist, the New Brunswicker 
is by comparison to the wily Nova 
Scotian, as the mild mannered Douklio- 
bor to the crafty Chinee, only more so. 
In Nova Scotia the tourist business has 
been carefully studied and developed, 
and the - attractions of the country 
widely advertised for years, while with 
us it is as yet but in embryo.

By selling your milk, butter and eggs, 
your vegetables, fruits and poultry at 
first hand to the Summer tourist, you 
can make a much greater profit than by 
hauling them ten or fifteen miles to the
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PICKLES
We offer a special value in 2-gallon and 5-gallon 
pails. First quality stock and vinegar. PRICE AWAY DOWN.

THE DAVIDSON & HAY LIMITED
WHOLESALE GROCERS, TORONTO

nearest town or railway station, only 
perhaps to be euchred out of your pro­
per returns by some unscrupulous middle 
man.

The Tourist Association of New 
Brunswick have been making strenuous 
efforts for the past few years to in­
crease the tide of Summer travel which 
yearly flows this way, but in order to 
obtain the best results they must have 
your active help. If you can house and 
feed in good shape, the ever increasing 
throng which each succeeding Summer 
brings us, you will have done much to 
assist us in carrying on our work.

Before you can expect any very bene­
ficial results, it is necessary that you 
should bring your establishment up to a 
certain standard at least, and the more 
you can improve upon that standard the 
better for yourselves. If you earnestly 
try to ilo so, be sure that there is a 
good harvest in store for you.

If your house has been built for some 
years and is beginning to look a little 
shabby, buy a lew pounds of paint and 
give it two coats all over when your 
other work is slack. It will make your 
property look much more attractive, and 
will greatly improve its wearing quali­
ties. If you have not a verandah to 
your house, build one and make it not 
less than six feet wide, so that you can 
sling a hammock in it in which the 
Summer tourist may enjoy the Summer 
breezes. If you can make it eight or 
ten feet wide, so much the better.

If your house stands upon a bare spot 
by itself, plant a few trees about it 
which will give it an appearance of 
beauty, and lend rest to the eye and 
shelter from the hot rays of the Sum­
mer sun.

If you have any feather beds that your 
mother made, for goodness sake don’t 
try to persuade the Summer visitor to 
sleep on them. They are a hideous 
abomination to the average tourist. 
Buy a wire spring or two with a cheap 
mattress. They are nice and cool to

sleep upon, and are not apt to get 
stuffy. Don’t burn your feather beds, 
though, but buy a few remnants of 
cheap, bright chintz, and have your 
daughter make them up into those love­
ly large soft pillows which are so de­
lightful to the back-bone of the lazy 
tourist.

If you get your tourist into a good 
hammock, with one of those lovely pil­
lows under his head, the chances are ten 
to one that he or she will want to stay 
there.

Make the windows of your house to 
open wide, so as to let in the pure 
sweet air of heaven, which is as the 
balm of Gilead to the weary sojourner 
from the great city.

If the paper on your walls is the same 
that was there w'heu you were born, 
tear it off and send to town for a few 
rolls of pretty light colored stuff, which 
you can buy for eight or ten cents a 
roll, and have your family put it on be­
fore the busy time in the spring.

Most farmers keep a horse or two. If 
you have one, teach that boy of yours 
to drive. Give your wagon a coat of 
paint and send your boarders out to en­
joy the air whenever they feel so in­
clined. It keeps them out of" the way 
and gives your wife a chance to tidy up 
the house.

Cleanliness is next to Godliness.
If you have an old clock that belonged 

to your grandfather, an old piece of 
mahogany furniture that is heavy to 
lift around, an odd shaped chair, or any 
other old thing, don’t sell it for your 
life’s sake. The wily tourist generally 
knows just about what such things are 
worth while you do not. If you sell 
them you will likely get stuck, and the 
chances are that your visitor will tire 
of his purchase before he gets it home. 
If you don’t sell them to him, he will 
want them all the more, and will rave 
about them to his friends when he goes 
home. Perhaps next Summer his friends

---------------- x

Upton’s

^VTO/Vj
HOME MADl

%pBg Mi

Pure Fruit 
Jams, Jellies and 

Orange 
Marmalade

are what you want. You 
can live without them, but 
not as well.

A. F Mael.AREN IMPERIAL CHEESE 
CO., Limited, Sbllinu Auknts, 

TORONTO.
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will come down to see them, and try to 
soften your heart with the persuasive 
tongue.

If your house is near a river or a lahe, 
buy a good canoe, or a strong boat and 
pair of oars, so that people will have 
something to amuse themselves with, 
it there is any good fishing or shooting 
in your neighborhood, find out all about 
it, so as to be able to tell your visitors.

Don't put a colored cloth on your 
dining table, on an> account. A colored 
table cloth sometimes covers a multi­
tude of things, and is apt to be looked 
upon with suspicion by the average 
tourist. A while table cloth, no mal­
lei how coarse, if it is clean, gives a 
good appearance to your table. Tell 
your daughter to go out into the grove, 
and dig up a small fern or two, and set 
them on the table. They give an air of 
daintiness and refinement which is most 
seductive, particularly to the female 
mind. The male mind is not always 
above such trifles either.

Don’t put too many kinds of cake up­
on the table at once. Good bread and 
good butter are more esteemed by 
tourists than a multitude of cakes.

Do the butter up into little dainty 
rolls and set them upon a plate with a 
small lump of ice. Ice is a cheap com­
modity in this province if you gather 
your harvest at the right season.

A clean napkin is a necessity. Tell 
the Indians to make you a few napkin 
rings of wicker work and sweet hay, 
and of different designs, so that each 
guest may know his own. Put a fresh 
napkin in the ring every day at dinner 
time.

If you have any hooked mats, put 
them up in the attic before your visit­
ors arrive, and keep them there until 
after they have departed.

Paint the floor of your dining room a 
nice light color all over, then lay a 
cheap square in the centre. You can 
buy these squares for from $2 apiece, 
upwards.

Itoast chickens are very nice occasion­
ally, but don’t chop the chickens’ heads 
off about breakfast time, and leave them 
to hop around on the front lawn until 
your wife is ready to pluck them. Do 
all your butchering early in the morn­
ing, while the visitors’ eyelids are still 
heavy with sleep.

If you have not a poultry yard, buy a 
roll of six foot wire netting and build 
one. Keep your hens and chickens in 
it, at least while your visitors are 
with you.

Don’t throw your slops and dish-water 
out of the back door. The soap suds 
act on any fatty matter, and send 
poisonous gases into the air, breeding 
pestilence and disease. This endangers 
not only the health of your own family

but that of the tourist. One of them 
might die, and that would give your 
house a bad name.

Keep your troubles to yourself and 
don’t talk the ear off your visitors by 
telling them all about the petty foibles 
of your neighbors, or how much trouble 
you had with that heifer. We all have 
troubles of our own in this world, and 
people as a rule don’t go to the country 
to be bored. Keep yourself and your 
family in the background as much as 
possible—feel assured that if your visi­
tors want your company they will soon 
let you know it. It isn’t pleasant to 
be snubbed, and by giving imi cause for 
such treatment you will keep up your 
self-respect.

Should there be any children about, 
buy a good stout rope, and put up a 
swing. Children love to swing. Men 
and women are but grown up children.

Tourists arc strange animals and have 
many peculiarities. Some of them like 
to smoke, some to read novels, some to 
work embroidery, some to flirt, and 
some to meditate upon religion. If they 
want to, let them.

Buy a few yards of wire gauze and 
make screen doors, back and front, to 
keep the flies out, also a few screens for 
the principal windows. They are easily 
made, and a wipe of green paint will 
make them look as if they came from 
the shop. When the Summer is over 
put them away carefully in a dry place.

Sow a few poppies in your hay field. 
They look enchanting to the eye and 
won’t hurt the hay.

Give the tourist all the milk and 
cream he wants. It pays better to feed 
the cream to tourists than make it into 
butter and feed the skim milk to the 
pigs.

If there are any Indians about, don’t 
drive them away, but let them camp 
along the river bank where they won’t 
do any harm. Indians are always a 
great source of interest to tourists. 
Besides, the Indian has a lien upon your 
land by right of priority of possession. 
A little kindness to this unfortunate 
class of beings will mean a good mark 
for you in the book of the Kingdom of 
Heaven.

When you have put your house in or­
der, tell your daughter to write to the 
secretary of the New Brunswick Tourist- 
Association, Canterbury street, St. 
John, N. B., giving him full particulars 
as to the number of rooms you have to 
let, the number of guests you can ac­
commodate, the best way of reaching 
your place, the distance from your house 
to the nearest railway station or steam­
boat landing, and the prices you pro­
pose to charge. lie will do all he can 
to help you. If you start at $5.01) per 
week for each adult and please your

visitors, you can then increase your 
charge to $7.00 a week. A small am­
ount at a time to new patrons as your 
reputation becomes established. Your 
Nova Scotia rival frequently obtains 
$10.00 per week for moderate accommo­
dation. Don’t try to jump prices up too 
suddenly to old customers, as they are 
your best advertisers.

All this cannot be accomplished in 
one year, but it is astonishing what 
good results you can show in two or 
three years if you try hard enough. Then 
the golden harvest will begin, and you 
may safely look forward to years of in­
creasing prosperity, and be able to keep 
your children about you as they grow 
up, instead of having to send them 
abroad to seek a means of livelihood. It 
is a good thing for your country to 
have them at home, to take up their 
share of the burthen of life, and allow 
you to take matters a little easier in 
your declining years, in the old home 
you love so well.

COMPANIES INCORPORATED, ETC.
The J. I). Abraham Co., Delhi, Out., 

have been granted a charter to carry on 
a general merchandise business. The 
capital of the company is to be $25,1)00, 
and the provisional directors are : J. 
Ü. Abraham and May C. Abraham, both 
of Delhi; and A. It. Abraham, of Ham­
ilton.

The New Century Itefrigerator & 
Mfg. Co., Dundas, Out., has been grant­
ed a charter to manufacture and deal in 
refrigerators and refrigerating appli­
ances. The share capital of the com­
pany is to be $75,000, and the pro­
visional directors are : J. D. Penning­
ton and F. Enright, both of Dundas; 
and' R. B. Baker, S. II. Kent and J. 
Crawford, all of Hamilton.

The charter of incorporation of the 
Walkerton Sugar Co., of Walkerton, 
Ont., has been surrendered, and the 
date of dissolution fixed for June 10, 
1004.

The Kingston Milling Co., of King­
ston, Ont., have been granted a charter 
to manufacture and deal in grain and 
produce. The capital is to be $60,000, 
and the directors arc : J. G. Campbell, 
of Perth; and E. C. Gildersleeve and J. 
M. Campbell, both of Kingston.

CANADIAN EXHIBIT AT WORLD’S 
FAIR.

In the fine exhibit made by the Do­
minion Government at the World’s Fair, 
in St. Louis, Mo., goods made by E. 
W. Gillett Co., of Toronto, Ont., are 
quite prominent. The Government offi­
cials, realizing that Magic Baking Pow­
der, Gillett’s Lye, Royal Y'east, etc., 
are the standard Canadian articles, 
purchased from the firm a large quan­
tity of the various goods to form part 
of the exhibit referred to. All Canadi­
ans visiting the World’s Fair will be 
sure to be impressed with the display.
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GILLETT’S GOODS ARE THE BEST!
One of the best proofs that GILLETT’S 
GOODS are STANDARD ARTICLES

in their class, is evidenced by the fact that about three months ago, the Dominion 
Government purchased a large quantity of the various articles, and these now 
form part of the . . .

Canadian Exhibit at the WORLD’S FAIR in ST. LOUIS, Mo.
ALL Canadians, and especially Grocers visiting the Fair, will be interested in the display.

GILLETT’S GOODS
:: have received HIGHEST HEDALS and AWARDS AT ALL EXPOSITIONS

FOR M A NY YEARS PAST.

i E. W. GILLETT COMPANY LIMITED i;
TORONTO, QIMT.
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DAIRY PRODUCE ûm PROVISIONS
end Gold Storage News.

A.lterta Creameries.

T
l I E Department of Agricult lire 

continues to manage a num­
ber of creameries in the 
Northwest Territories. Dur­
ing the season of 1003, there 

were eighteen in operation, located at 
the foliowing places : Edmonton, Wetas- 
kiwin, Lacombe, Hlackfalds, Red Deer, 
lnnisfail. Tindastoll, Olds, Calgary. 
.Moose.iaw. Regina. Prince Albert, Qu'­
Appelle, (ircnfel, VVhitewood, .Vloosoniin. 
('hurchbridge and S.altcoats—being nine 
in northern Alberta, eight in Assiniboia 
and one in Saskatchewan.

Owing partly to the favorable condi­
tions for wheat growing and partly to 
the high price paid by local merchants 
for dairy butter, the creameries in As­
siniboia have shown a somewhat de­
creased output over the previous year, 
while those in Alberta have made til 
per cent, more butter than they did in 
1902.

Three more of these creameries have, 
as a result of the season’s operations, 
repair! all indebtedness to the depart­
ment. making thirteen in all now in this 
position.

During 19112 it was found necessary to 
ship live carloads of the butter manu­
factured in these creameries to Kngland. 
in 1 Hud, although . the total output was 
increased by I do..">!)!! pounds, the whole 
of it was disposed of in the western, 
northern and oriental markets, at an 
average of about 2u cents a pound. A 
much larger quantity was sold for the 
Yukon trade, and several new anil im­
portant accounts were opened in Japan 
as a direct result of the Canadian ex­
hibit at the Osaka Exhibition and the 
good work done there by the exhibition 
staff Regular shipments are now made 
to the Orient by every steamer, and we 
seem to be in a fair way to capture the 
bulk of this trade The butter for the 
Oriental trade is largely put up in tins.

The experiment lias been tried, and 
proved successful, of collecting eggs 

. fiom the patrons of the creameries. The 
eggs were placed in the creamery cold 
storages and shipped regularly to Cal­
gary with the butter, where they were 
disposed of at prices which net the 
patrons If) to I!) cents a dozen accord­
ing to locality, after deducting all ex­
penses.

There is likely to be considerable 
growth of the creamery industry in nor­
thern Alberta.

Canadian Hams for France.
It is reported that representatives of 

the Davies Pork Packing Co., of To­
ronto, are endeavoring to obtain, 
through the colonial and foreign offices', 
a minimum tariff treatment for the ad­
mission of Canadian hams into France. 
At present there is a duty of. ten shill­
ings, which packers wish to see removed. 
The products of hogs arc not included 
in the articles arranged for by the 
Franco-Canadian treaty of 1893.

Lard Statistics.
r’T~'llE following cable advices, giving 

I estimates of stocks of lard held 
in Europe and afloat on June 1, 

have been received from the N. K. 
Fairbank Co., Chicago. To these esti­
mates are added estimates of former 
years :

be made at first in Chicago, and will be 
prepared for use and bottled here. While 
the plant at first will be a small one, it 
may ultimately develop into a large kill 
ing and packing concern.

Powdered Milk Industry.
J. Grant, of Montreal, has been ex­

ploiting Stratford, Ont., recently with 
the object of forming a company for the 
manufacture of powdered milk. Mr. Grant 
is endeavoring to interest a number of 
the leading business men of Stratford in 
the enterprise, and hopes to form a 
company largely of local capital. If the 
scheme proves successful a factory will 
be built without delay. The promoter 
is confident in the success of the indus­
try, and says its expansion is bound to 
be great as soon as the product, which 
is comparatively new in Canada, be­
comes known.

1904. 
June 1.

Liverpool and Manchester............................. 25.500
Other British ports........................................... 13.C00
Hamburg............................................................ 16,coo
Bremen............... .............................. ............... 1.°°°
Berlin.............................. ................................... 3 °°°
Baltic ports ....................................................... 13 000
Amsterdam )
Rotterdam > ................   4,000
Mannheim J
Antwerp ........................................................... 4000
French ports .............   2,500
Italian and Spanish ports................................ 500

Total in Europe............................................... 82,500
Afloat for Europe........................................... 40,000

Total in Europe and afloat............................ 122,500

1904. 1903- IQ02. IQOI. 1900.
May 1. June I. June 1. June 1. June 1.

21 500 13,000 11.500 15,000 29 000
6,ooo 4,500 2,000 5 000 7,000

10,000 15.000 11,000 3.500 11,500
1,000 I 000 1,000 I.OCO 3.000
2,000 I 2,000 9.500 7.500 7 000

13.500 1.500 2,000 1.500 2,500

4,000 500 3500 1,000 3 5°o

4,000 4,000 I.OOO 3,000 2,500
2,500 900 2,100 2,500 6,000

500 500 1,000 1,000 1,000

65,000 52,900 44,600 41,000 73.000
55,000 45.000 43.000 66,000 45000

120,000 97.900 87,600 107,000 118,000

Armours to Open in Toronto
Toronto is to have a branch of the 

Armour Racking Co., of Chicago. The 
Canadian agent of the firm is in the city 
hunting for premises in which to set up 
a plant for the manufacture of extract 
of beef. He is after 5,000 feet of floor 
space, but has as yet been unsuccessful 
in getting the desired area.

The company has decided to establish 
their Canadian headquarters here, and 
will build if the required room cannot 
be secured.

The reason for this move is that the 
duty on the finished product is so high 
as to give Canadian-made extract too 
great an advantage. The powder will

A Change of Note.
A change of importance in the Mon­

treal commercial community took place 
recently when A. Jones, of the firm of 
Marshall, Rutherford & Co., joined the 
staff of Gunn-Langlois Co. Mr. Jones 
will join J. A. Gunn in the supervision 
of the export department, and certainly 
a strong combination should be the re­
sult. Mr. Jones is considered an expert 
in his special line, being acquainted 
with the English markets almost as 
well as with the Canadian. Mr. Jones 
and Mr. Gunn should work strongly to­
gether for the further promotion of an 
already well established firm.
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telegraphic Address, 

"DOMINO," 

Charlottetown. ®hm6«tonPiibm#fl)pii8!
limited *

Codes Used 
A.B.C.

) LIEBERS 
PRIVATE

HAMS - BACON
If you want the 

Buy our

We can fill your require­
ments promptly from our 
warehouses in Halifax, 
Sydney, Pictou or Charlotte­
town.
Special prices for quantities. 

Write us for quotations.

BEECHNUT BRAND
of Mild-Cured, Full-Flavored 

HAMS and BONELESS BREAKFAST BACON.

UNEQUALLED IN QUALITY.
THE DOMINION PACKING COMPANY, Limited.

Hot Weather 
Meats.

COOKED HAMS 

DRIED BEEF 

BOLOGNAS 

FRANKFURTS

POTTED TONGUE 

JELLIED HOCKS 

SUMMER SAUSAGE 

COOKED CORNED BEEF

These meats are prepared under our own super­
vision. They will please you, they will give satis­
faction to your customers and they will afford 
you a good profit for the handling. Sent by 
express only. Send us your order for weekly 
shipment.

F. W. FEÀRMAN COMPANY,
PACKERS AND LARD REFINERS. Limited.

HAMILTON, ONT.

LONG
CLEAR

BACON
We can offer splendid value in this line. 
Our Bacon is well trimmed.
Cured in Cold Storage of uniform tem­
perature. Consequently no rust.

Write us for Special Prices.

The Park, Blackwell Co.,
PORK AND BEEF PACKERS,

TORONTO. ONT.

LIMIT! 0

18



The Canadian Grocer DAIRY PRODUCE AND PROVISIONS June 10, 1904

MATTHEWS* 
Cooked and Jellied Meats

are readily distinguished from other brands by 
their fresh wholesome appearance and fine 
qualities. Fresh every day, in 18 varieties.

The George Matthews Co., Limited
ESTABLISHED 1868. ough Hull Brantford

AG/c
BAKING

POWDER
every wide - awake 
merchant handles 
Magic Baking Powder

the best advertised, most popular, 
most profitable Baking Powder to 
handle— 

makes 
friends 
and
customers 
for
you—
Ask your jobber for it.

E. W. GILLETT COMPANY LIMITED
TORONTO, ONT.London, Chicago,

111.

We are buyers of'

Poultry,
Butter

AND Eggs.
The best facilities for handling consign­

ments. Up to-date Cold Storage.

The J. A. McLean Produce Co., Limited
73-75-77 Colborne Street

Telephone Mala 1491. ” Toronto.
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PROVISION AND DAIRY MARKETS.
Toronto.

Provisions — The provision market lias 
roiitiii >e<l iln'l through the week, al­
though a t'e.v dealers say that they are 
doing almost as much as at this time 
last year. Prices are practically the 
same as last week, with the exception 
of lard, whi‘h is ipioted l-8e lower. 
Killing is mere extensive just now, and 
the supply o“ lard is increasing. The 
fresh meat market is quiet, without 
change in prices. We quote this week :

Long clear bacon, per lb....................
>ked breakfast bacon, per lb.........Smol_____________

Roll bacon, per lb.

.SO 08

Îmall hams, per lb.. 
let** ‘

.....  0 121

......... 0 091
............ 0 12$

Medium hams, per lb............
Large hams, per lb.......................................... 0 11
Shoulder hams, per lb............................. 0 09
Backs, per lb....................................................  0 13*
Heavy mess pork, per bbl............................16 50
Short out, per bbl.............................................18 00
Shoulder mees pork, per bbl............................14 60
Lard, tierces, per lb.......................................... 0 072

" tubs " .........................................  0 072
" palls *•   0 071
" compounds, per lb...................................  0 071

Plate beef, per 300-lb. bbl........................................
Beef, hind quarters.......................................... 8 00

" front quarters..........................................  4 50
“ choice carcases........................................ I 60
" medium..................................................... 6 00
" common.................................................... 6 00

Mutton...............................................................  7 00
Lamb, yearling .................................................10 50

" spring....................................... ......
Veal .................................................................... 8 00

$0 081 
0 13 
0 10 
0 13 
0 124 
0 Hi 
0 091 
0 14

17 00
18 50 
15 00

0 072 
0 07£ 
0 082 
0 072 

11 00 
10 00
5 SO 
7 50
7 00
6 50 
9 00

11 50 
14 00
8 50

Butter—Butter is coming in very 
freely, and pi ices remain low. There is 
considerable i ange of price in creamery 
solids, due to the fact that there is 
never any local demand for them, the 
outlet being entirely of an export na­
ture. There is still some fodder offer­
ing, but it is growing less and less, and 
by the middle of June grass butter will 
make the market more busy l util 
that time, business will he dull. There 
is no deman I for tubs. Our quotations 
for this wees are :

Creamery print,............................................ o 17
" «olid., fresh...................................  0 16

Dairy roil,, large.................................... 0 11
prints........................................

" in tubs.......................................... 0 13 
0 12

0 IS 
0 17 
0 13 e is 
0 13

Cheese—A big slump in board prices 
has occurred in the last board sales. 
Prices ran as low as 7 7-8c, and never 
above S l-8c. The high prices of the 
preceding week were unwarranted, and 
were caused in all probability by the 
desire to squeeze short sellers. At the 
price offered ■ ery little was sold on the 
hoard, altlio igh curb selling afterwards 
was larger ,i.an usual. The factories 
are no doubt holding back a large part 
of their made, as comparatively little 
was offered. The sales on the various 
boards of last week are as follows :

L’ampbellford.... 1,370 .................................
Stirling.............. 920 ................
Woodstock........  4,000 ........  (only 100 boxes'soldi
Brockville............................................. ...................
Madoc................  1,055 ............ (only 61) boxes sold)
Kingston............ 1,145 .......................... (nonesold)
Picton.................*1,755 .... “
Tweed............... 540 ............
Winchester 1,183 ...................... '.'.'i none sold)
Vankleek Hill... 1,427 .........
Perth.................  2,100 .......................... . . i. I
Iroquois............. 1,164'......................... (nonesold)
Ottawa..............  1,856 ............. (half soldi
Brantford.......... 918................... 0 08
Napanee............ 2,197 .............................................
South Pinch....... 1.811 ........................ (nouesold)

............. I.g5................ (half sold) 0 08Belleville...........  4,340 ..........
Cornwall............ 2,242 ........................... ”oÔ8
Kemptville ....... 1 588 .............................................

•Colored Cheeses.

Pri e 
0 088 
0 C8J 
0 08*
0 081 
0 08 
0 08
0 08 1-16 
0 08 
0 08 
0 08 
0 08 
0 08 
0 071 
0 08|
0 08
0 07i 
0 08$
0 081-16 
0 081-16 
0 08

Old cheese is quoted a halt* vent 
stronger, but new twins a quarter cent 
lower. Prices are:

Per lb.Cheese, large, old.............................................. u ui*
»ew ..................................................... 0 182 0 09
twine................................................... 0 09 0 09;

Montreal.
Provisions -An easy feeling was not­

ed in the provision market this week, 
owing chiefly to the large supplies which 
have been arriving. Sales of live hogs 
were made at from $5.25 to $5.50 a 
hundred. Otter prices have not chang­
ed, and the demand has not been good 
for fresh killed abattoir stock. Local 
and country buyers have demanded 
good quantities of hams, bacon and 
lard. We quote :
Canadian short out mess pork.......  S17 50 £18 ooAmerican abort out clear ............. . .16 50 17 00.American fat back........................ 1750
Seen- *•» »....................................! 6 iiii 0 i3iHams.................................. 0 11 0 13
Si? b1e,u,er,l!“i. ;............ - 11 50 12 00Lard— Boar s Head brand, tieree basis........  0 071
20-lb. tin pails, tierce basis............... ^Half-bbls., over tierce.............. n 00460-lb. tubs, “ ......... ............ n ool20-lb. wood pails “ ........... V.Î10-ib. tine, “ .............. - • • • • « SI5-ib. tins, •• .........3-lb. tins, “ ..................................  0 01
Wood net, tin gross weight—
Pure lard, pull................... '1*57' ,Tjg'

: ::::::::
•• ............. ......................................................................

Butter—Factory butter men report 
having received one-quarter to one-half 
a cent per po .nd above the regular spot 
market price. On Monday morning at 
• ne wharf, over 500 boxes were offered 
at a price ot 10 3-4c, and in one case 
a local johb :r paid 1/e. Wholesalers 
declare that il would he impossible to 
turn over tie e purchases with any pro­
tit. This fa t is verified by the demand 
tor creamery being slow at 16 l-2c. 
Even English importers, who know ex­
actly the salable price of butter in the 
Old ( ountrv, decline to iqierate at this 
low figure. The high price being paid 
to factory m t is interfering with deal­
ers who have / rders in hand. There is 
plenty of butter in stock, and it is be­
lieved genera.ly that before any clear­
ance can he made, concessions will have 
to be made. From abroad reports state 
that there a-.t heavy arrivals, and the 
demand is for choice goods only. Some 
of the stock recently brought to mar­
ket was very inferior, and there is little 
hope of an immediate buoyancy in the 
market.

Cheese—The irregularity of the cheese 
market is exciting most of the large ex­
porters. Pri os are reported from coun­
try points that are simply past under­
standing, exet pt that the buying is be­
ing done by speculators, with the hope 
of turning it over in future at a profit. 
One large de Mer stated that it was his 
belief that some attempt would be made 
to sell June cheese short, for forward 
shipment. H<- based this on the fact
that there was a large make going on 
in the count y, and that would pile up
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FOR SALE.
No Fake -Town and city right for pre­
serving eggs by a first-class process ; no 
cold storage needed. Circular for your 
address. Box 118, Canadian Grocer, 
Toronto.

Canadian-Made
Macaroni.

You know, of course, that 
Europe imports Canadian 
wheat to make its Mac­
aroni. Don t pay for the 
freight to and fro.

Napoli Macaroni
is made in Toronto. Half 
the price of the imported, 
besides being better.

Your Wholesaler Supplies It.

NAPOLI MACARONI CO.,
Hayter and Teraulay SU.,

TORONTO. CANADA

THE

PADS
THAT

PAY
Wilson’s Fly Pads

Pay the retailer 100 per cent.
The Most Destructive Fly Killers Known,

Egg Cases
-AND-

Woodboard Fillers
BOTTOM PRICES.

WILTED WOODS & CO.
Hamilton and Winnipeg.
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Tie Canadian Vinegar Company
HIGH-GRADE VINEGARS

Under Excise Supervision 
Reputed the best on the market.

Factory and Office : 35a, 35c, 37 St. Antoine Street,

MONTREAL.

GENUINE

PRATTS ASTRAL 
LAMP OIL

Sold in all countries and recognized as the 
highest grade oil manufactured.

WHOLESALE ONLY.
THE QUEEN CITY OIL COMPANY, Limited, 

TORONTO, ONT.

PE* ETDI|5FRETARD Useful to every one. 40 HE.ritlUE.ltH I UltO different styles. Silver 
medal, Quebec, 1901. Dipl -mas: Toronto, Ottawa, Montreal.

C. P. FABIEN,
Merchant aud Manufacturer.

167 to 171 N. Dame St., Montreal* Can
Write for Illustrated Catalogue.

MAPLE LEAF

Small’s Maple Cream bids fair to become 
world fahious—Ottawa Evening Journal.

reset wap.iT

Small’s brand has captured all Gold and Silver Med­
als offered in Canada, with highsst awards at Paris, 
Glasgow and Cork. With due appreciation of the 
many brands we believe Small's is market standard.

Life long experience is ours. Results are : Quality, 
tasty packages, free from preservative auius, 
perfect keeping for all time, netting dealer fair profits 
and pleased customers. Guarantee on every package.

MAY BE HAD THROUGH ALL WHOLESALE GROCERS. 
1>UT UP BY

CANADA MAPLE EXCHANGE
DURHAM, QUE. Heed Office : MONTREAL.

SEND FOg PRICK LIST._________

stocks locally. Some contracts were 
put out at 40s last week, or at the equiv­
alent of 8c here, and only on Monday it 
was learned that these offers were re­
duced to 39s fd, or 7 7-8e. No douht 
the English importer is watching this 
market, and perhaps might surprise 
some of the local cheese men by getting 
sharply after some of this 8c June 
cheese. The short seller would then 
awaken to his loss, and competitors may 
step in and give further surprises. The 
whole situation is, therefore, very ir­
regular and unsatisfactory. At the 
wharf Mond-'y morning, factory men 
realized 7 3 4c, and a fraction more in 
some cases, foi about 4,000 boxes of 
cheese. In Ontario and Townships 
makes little is doing on spot, so that 
prices aie nominal at 8 3-8c to 8 l-2c 
for the former, and 8 1-8 to 8 l-4c for 
the latter. From England there is a 
great deal more hopeful news regard­
ing consumption, and cheese men are 
rather more cheerful than they have been 
for some tune. The exporters are 
hopeful that prices will not be advanced 
unjustly, so as to interfere with the 
good feeling abroad.

Cheese and Butter Exports—There 
has been a decided shortage in the ship­
ment of cheese from this port for the 
season of 1901 so far. The receipts for 
last week were 57,811 boxes, being 
about 10,000 boxes short of the same 
week last year. Since the opening of 
navigation the arrivals have been only 
150,659 boxes, being over 30 per cent, 
less than last year. The exports of 
cheese last week were 48,757 boxes, be­
ing nearly one-half less than for the 
same period of last year. The total 
exports for the season show a falling 
off of over 40 per cent. The aggre­
gate exports were 151,498 boxes, against 
211,972 boxes for the same period in 
190.3. The arrivals of butter
this season have been slightly
heavier than they were for the
same period i f last year, the total fig­
ures being 23.028, an increase of 10 per 
cent. The exports last week were 
nearly three times what they were a 
year ago, and since the opening of navi­
gation the aggregate of butter shipped 
has been 10."80 boxes, against 6,771 in 
1903, an increase of nearly 60 per cent. 
Of these, butter shipments for this year, 
the local shipments amounted to 9,199, 
and the through shipments 1,381 boxes. 
Regarding the total cheese shipments, 
it may he staled that out of the exports 
of 151,498, tin local export amounted to 
116,242 boxes, and the through export 
35,256. Tlie largest, quantity of all 
these shipments went to London, as 
many as 20.942 boxes being carried on 
one steamer, the “Hurona,” which sail­
ed June 4th.

St. John, N.B.
Provisions-jThere is very little of in­

terest to the trade; both pork and beef 
’are rather evsier; fair stock is held, 
but sales are very slow. The market 
is without di.ubt in buyers’ favor. In 
smoked meats, business is quiet, and

prices are at least no higher. In pure 
lard there is quite a large stock held 
here, much of which was bought at 
higher prices than now rule. During 
last week some western shippers have 
quoted particularly low prices. It is 
thought the market cannot hold at the 
present low "alues. Ii_ fresh meats the 
market this week is a little firmer; there 
is, however, a fair supply of both west­
ern and domestic beef. In veal and 
mutton, receipts are not large, and prices 
are firmly held. Lamb continues to 
come to hand slowly, and of but fair 
quality; price is still high, but tending 
lower. In pork there is limited sale and 
prices are quite low.

Mess pork, per bbl........................................ $16 00 $17 00
Clear pork " ........................................ 17 00 19 00
Plate beef “ ....................  12 60 14 00
Mess beef “ ........................   10 00 12 00
Domestic beef, per lb................................... 0 06 0 07
Western beef “   0 08 0 C9
Mutton “   0 08 0 09
Veal "   0 08 0 09
Lamb, each ................................ 3 00 3 50
Pork “   0 06} 0 07|
Hams “   0 12 0 14
Rolls •*   0 10 0 11
Lard, pure, tubs "   0 083 0 09

" " pails “ ................................ 0 09 0 091
Refined lard, tubs.......................................... 0 081 0 08}

" " pails..........................................  0 08$ 0 09

Butter—Large stocks are held ; some 
western print butter has been received, 
and is offered at very low prices ; sales 
are dull and quality must be the best 
to insure at all either prompt sale or 
fair price.
Creamery butter................................................... 0 20 0 21
Best dairy butter................................................. 0 17 0 18
Good dairy tube.................................................... 0 16 0 17
Fair “     0 14 0 15

Eggs—Egg. continue to come to hand 
slowly ; so far the quality continues 
good ; the higher prices quoted last week- 
are held firm, but with improved 
weather conditions rather lower prices 
will rule.
Eggs, hennery.......................................................  0 18 0 20

case stock.................................................... 0 14 0 15

Cheese—Domestic cheese are now 
freely offered ; prices are rather firmer 
in the west, so our local cheese makers 
have not been required to sell at the 
low prices which ruled for a short time. 
The local demand is entirely for twins. 
It is early to say anything about the 
approaching season, but to judge from 
the last two 3 ears, quite full values are 
likely to rule:
Cheese, per lb................................. .......... 0 10$ 0 11

Winnipeg.
Lard—The market is firm, and quo­

tations are as follows :
Lard, 50-lb. pails............................................................. 4 80

“ 20 “ ............................................... .................................................. 2 00
“ 10 “ in cases................................................  6 05
“ 5 “ ft 1R

3 “ “ ............
Compound, in 20-lb pails.

Cured Meats—The market continues 
firm. Our quotations are as follows:
Hams, per lb...................
Shoulders, per lb ..........
Picnic hams per lb........
Breakfast bellies, per lb 
Breakfast backs, pet lb . 
Large spice rolls, per lb 
Long dry clear, per lb ..

I 131 
o 085
0 09 
0 131 
0 111 
0 10Î 
0 09

Provision Notes.
The Eden Bank Creamery Co., of Bri­

tish Columbia, has been incorporated, 
with a capital of $10,000.
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MONTSERRAT LIME FRUIT JUICE.

NO more refreshing drink than lime fruit juice can be pre­
pared for the thirsty man in Summer time. Like many a 
good thing lime fruit juice is imitated and many deleterious 

acid ixtures, concentrated lemonades and other doubtful 
compounds are offered, which are calculated to create a pre­
judice against the true lime fruit juice. This is to be deplored 
as the genuine article is one of nature’s germicides, and in 
typhoid fever sections it is said to be both a preventive and a 
cure. Not only is it valuable in fevers, but it cools anff purifies 
the blood, aids digestion, relieves sea sickness and has great 
curative powers in rheumatism, gout and dyspepsia. At the 
same time, it forms when diluted with water a most wholesome, 
delicious and refreshing beverage. It is entirely free from 
alcohol, and should be an adjunct of every soda fountain during 
the season. The Montserrat Company early realized the import­
ance of producing a perfectly pure juice free from all contamina­
tion. This company was the first organization to cultivate the 
lime tree on their plantations in Montserrat, expressing the juice 
from the fruit on scientific principles, and as a result of their 
labors for the past 35 years they can offer the finest product on 
the market, which is sure to give satisfaction. Being the best, 
the “ Montserrat” brand sells easily, and is a profitable line, as 
it brings trade.

VISITOR FROM FRANCE.
Mr. D. Richard, of Ph. Richard & Cie, Cognac, France, is a 

visitor to Canada. Mr. Richard contemplates making an 
extended tour through Canada, visiting all the larger com­
mercial centres between Halifax and Vancouver, in the interests 
of his firm, whose products have met with a most flattering 
reception from the trade of the country.

you
Y* Jtrying 
\yr your patience and 

wearing out your life 
with that old mill

THROW IT OUT
—but

remember, when you buy 
the new one, be sure it’s

-“National”
if you don’t—you’ll

regret it.

Sold in all styles and sizes, by

* EBY, 8LAIN Co.,,.,,
Sole Agents In Canada. TORONTO.
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I ANNOUNCEMENT. I

We beg to advise that we have taken over the business of 
The TORONTO COFFEE & SPICE COMPANY, and will 
continue it in connection with the Spice Department of our

WHITE SWAN MILLS.
The high standard of quality that has earned for the Toronto 

Coffee and Spice Company the reputation enjoyed by them for 
so many years will be continued under the new arrangement. 
We are increasing our plant very considerably so as to care for 
the additional business with promptness and despatch, and desire 
to assure the Trade generally that their requirements will, as 
always, receive our very best attention.

We hope to make further interesting announcements very 
shortly in regard to lines of special interest, and meantime would 
only say that “ORIENT” quality and “WHITE SWAN” quality 
will be synonymous with all that is good in Coffees, Spices and 
kindred lines.

THE ROBERT GREIG COMPANY, u-w
WHITE SWAN MILLS
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In every town there is a “ best” grocer, 
a store where you can depend on 
fair treatment and quality in goods 
bought. The road to this goal 
is by way of common sense and a 
knowledge of what is best. Give 
your customers

THE CANADIAN GROCER

Chase & Sanborn’s
brands, when they ask for Coffee.

Star Brand

Pate Wine Vinegar
IS

Perfection itself.
The Only Date Wine Vinegar World

..—Franz Goossens, Jr.
Brussels, Belgium.

TRADE

MARK

Agent wanted for Canada. Terms 
and full particulars on application.
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TEAS
NEW SEASON S

JAPAN
IN STORE.

EXTRA VALUE.
See Travellers or Write for Samples.

WARREN BROS. & CO.
35 and 37 Front St. East, 

TORONTO.v_ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ V

60%
I» A GOOD PROFIT

IVORINE
A COLD WATER STARCH

Pays the retailer 60%. It pays him in 
other ways. It is beyond doubt the best 
( 'old Water Starch sold in Canada.

40 pkgs. to a case, $2.50 per 0856

St. Lawrence Starch Co.
LIMITED,

PORT CREDIT, ONT.

PINEAPPLE
• «had

.

JE1LŶ
 I _4

Oriental 
Jelly Powder

Made in fourteen different true fruit flavors—no 
essences or cheap extracts used as in common jelly 
powders.

The gelatine is of the highest quality, and every 
process of the manufacture is absolutely free from 
impurities—quality is the first consideration.

When poured into the moulds a firm, rich, clear 
jelly is quickly formed and the making takes only a 
very few minutes.

Complete directions in both French and English 
are printed on every package.

If you are handling some inferior, slow-selling 
jelly powder, place a trial order for Oriental Jelly 
Powder, and tab your sales.

GORMAN, ECKERT & CO.
LIMITED

London, Canada.
Makers of Grocers’ high-class specialties.
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Watt, J. L, k Scott............................  48
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CLASSIFIED LIST OF ADVERTISEMENTS.
Accountants and Auditors.

Barber, Henry, & Co., Toronto.
Fahey, Wm., Toronto.
Hoskins, David, Toronto.
Jenkins & Hardy, Toronto.
Kidd, F. H., Toronto.
Merson, Geo. O., Toronto.
Williamson, T. G., Toronto.

Ammonia-
Gorman, Eckert k Co., London, Ont.

Baking Powder
Chivers k Sons, Histon, Cambridge, Eng. 
Gillett, E.W., Co., Toronto.
McLaren. W. D., Montreal.

Barristers. Solicitors, etc•
Atwater, Duclos k Chauvin, Montreal. 
Beatty, Blackstock, Fasken it Riddell, 

Toronto.
Burritt, Jas. H., K.C., Pembroke, Ont. 
Cameron, D. O., Toronto and Oakville. 
Hamilton, J. C., Toronto.
Tupper, Phippen & Tupper, Winnipeg. 
Vidal, I. L. <)., Montmagny and Quebec

Oakville Basket Co., Oakville, Ont.
Bird Seed-

Nicholson k Brock, Toronto.
Biscuits, Confectionery, Etc 

Browne k Wells, Toronto.
Canadian Swiss Trading Co., Montreal. 
Christie, Brown k Co., Toronto.
Lamont, Corliss k Co., Montreal. 
Mackintosh, John, Halifax, Eng. 
McGregor-Harris Co., Toronto.
Mooney Biscuit k Candy Co., Stratford. 
Mott. John P., k Co., Halifax. N.S. 
National Licorice Co., Brooklyn, N.Y. 
Natural Food Co., Toronto.

Black Lead•
Oakey, John, k Sons, London, Eng.

Canned Goods.
Anglq-British Columbia Packing Co., 

Vancouver, B.C.
Balfour & Co., Hamilton, Ont.
Black Bros, k Co., Halifax, N.S. 
Bloomfield Packing Co., Bloomfield, Ont. 
Burlington Canning Co., Burlington, Ont. 
Canadian Cannera Limited, Hamilton. 

Cheese Cutter.
Computing Scale Co. of Canada, Toronto. 

Chewing Gum.
Row *T)o., Brock ville, Ont.

Cigars, Tobaccos. Etc.
American Tobacco Co., Montreal.
Empire Tobacco Co., Montreal.
Erie Tobacco Co., Windsor, Ont.
Fortier, J. M.. Montreal.
Horrocks, T. J., Toronto,
McAlpin Consumers Tobacco Co., To­

ronto.
McDougall, D., k Co., Glasgow, Scot. 
Payne, J. Bruce, Qranby, Que.
Reid, W. B. k Co. . Toronto.
Tuckett, Geo. E., k Son Co.. Hamiltdn. 
Turner, James, k Co., Hamilton. 

Coeoatmt.
Downey, W. P., Montreal.
Greig, Robt., Co.. Toronto.

Cocoas and Chocolates.
Baker, Walter, k Co., Dorchester, Mass. 
Canadian Swiss Trading Co., Montreal. 
Cowan Co., Toronto.
Dutch Chemical Works, Amsterdam, 

Holland.
Epps, James, Co., London, Eng.
Lowney, Walter M., Co., Boston, Mass. 
Mott, John P., k Co., Halifax, N.S. 
VanHouten's—J. L. Watt* Scott,Toronto

Commission Merchants.
Dawson Commission Co., Toronto.
Dingle k Stewart, Winnipeg.
Dunn, Wm. H., Montreal and Toronto. 
Hopkins, John, St. John, N.B.
Ijambe, W. G. A., k Co., Toronto. 
Millman, W. H , k Sons. Toronto. 
Nicholson k Bain, Winnipeg.
Nicholson, Bain k Johnston, Calgary. 
Price, Chambers k Co., Winnipeg Man. 
Rattray. D., & Sons, Montreal. 
Rutherford, Marshall Co., Toronto.
Ryan, Wm., Co., Toronto.
Watt, J. L., k Scott, Toronto.
Wilson Commission Co., Brandon, Man.

Computing Scales-
Computing Scale Co. of Canada, Toronto. 
Wilson, C., & Son, Toronto.

Concentrated Lye•
Gillett, E. W.. Co., Toronto.

Condensed Milk and Cream-
Borden’s-Wm. H. Dunn, Montreal and 

Toronto.
Colson, C. E. k Son, Montreal.

Corks.
Ewing, S. H., & Sons, Montreal.

Crockery and Glassware.
Gowans, Kent k Co., Toronto.

Dairy Produce and Provisions -
Clark, Wm., Montreal.
Dominion Packing Co., Charlottetown. 
Eby, Blain Co., Toronto.
Fearman, F. W., Co., Hamilton. 
Matthews, Geo. 'Co., Brantford, Hull, 

Peterboro’.
MacLaren, A. F., Imperial Cheese Co., 

Toronto.
McLean, J. A., Produce Co., Toronto.

. Park. Blackwell Co.. Toronto.
Educational.

Belleville Business College, Belleville. 
Canadian Corr. College. Toronto.
St. Margaret’s College, Toronto.
Western Business College, Toronto.
Willis Business College, Ottawa.

Engravers.
Smith, Geo. J., New York.

Finance and Insurance.
Bradstreet Co.

Fisk-
Black Bros, k Co., Halifax.
James, F. T., Co., Toronto.

Fly Paper.
Kay Bros., Stockport, Eng.
Thum, O. k W., Co.,Grand Rapids,Mich. 
Wilson, Archdale, Hamilton, Ont.

Fruits—Dried, Green, end Nuts■
Adams, E. E., Leamington, Ont. 
Davidson k Hay, Toro nto.
Gibb, W. A., * Co., Hamilton.
Husband Bros. * Co., Toronto.
McDougal & Lemon, Owen Sound, Ont. 
Me William'* Everist, Toronto.
Tippet, A. ?.. * Co., Montreal.
Walker, Hugh. A Son, Guelph.
White * Co., Toronto.

^Canadian Gelatine Co., Toronto.
Cox. G. * J.

Grain, Flours and Cereals.
Carter, G., Son * Co., St. Mary's, Ont. 
Frontenac Cereal Co., Toronto.
Greig, Robt, Toronto.
McCann. Wm.. * Co., Toronto.

Grocers— Wholesale- 
Balfour k Co., Hamilton.
Davidson k Hay, Toronto.
Eckardt, H. P., k Co., Toronto.
Eby, Blain Co., Toronto.
Gorman, Eckert & Co., London, Ont. 
Kinnear, T., k Co., Toronto.
Lucas, Steele k Bristol, Hamilton.
“ Ozo " Co., Montreal.
Provost k Allard, Ottawa, Ont.
Simpson, R. & J. H., Co., Guelph.
Turner, James. & Co.. Hamilton.
Warren Bros, k Co., Toronto.

Grocers* Grinding and Packing 
Machinery.

Adamson, J. T., k Co„ Montreal.
Coles Mfg. Co., Philadelphia, Pa.
Eby, Blain Co., Toronto.
Enter, rise Mfg. Co., Philadelphia, Pa.

Hides-
Page, C. S., Hyde Park, Vt

Infants' Foods.
Keen, Robinson k Co., London, Eng.

Interior Store Fixtures, Trucks, Etc- 
Auer Light Co., Montreal.

Jams, Jellies, Etc- 
Chivers k Sons, Histon, Cambridge, Eng. 
“Ozo " Co., Montreal.
South well’s - Frank Magor &Co., Montreal 
Upton’s — A. F. MacLaren Imperial 

Cheese Co., Toronto.
Jelly Powder.

Gorman, Eckert k Co., London, Ont.
Ledgers and Office Systems.

Briggs Ledger System Co., Toronto. 
Dominion Office Supply Co., Walkerville, 

Ont.
Hart k Riddell, Toronto.
Weese, G. A., k Son, Toronto.

Lubricant.
Cole, G. W. Co., New York.

Macaroni
Napoli Macaroni Co., Toronto.
Tippet, A. P., k Co., Montreal.

Matches.
Walkerville Match Cto.. Walkerville, Ont.

Mince Meat )
Wethey, J. H , St. oLharinee.

Oil Tanks.
Bowser, S. F.. & Co., Fort Wayne, Iud.

Pass Books, Etc •
Allison Coupon Co., Indianapolis, Ind.

Patent Solicitor.
Cullen, Orlan Clyde, Washington, D.C. 

Peels.
Colson, C. E., k Son, Montreal.

Pickles, Sauces, Relishes, Etc.
American Coffee k Spice Co., Toronto. 
Capstan Mfg. Co., Toronto.
Colson, C. E„ k Son, Montreal.
Davidson k Hay, Toronto.
Downey, W. P., Montreal.
Eby, Blain A Co., Toronto.
Flett’s—Rose k Laflamme, Montreal. 
Horton-Cato Mfg. Co., Windsor. Ont. 
Lytle, T. A., Co., Toronto.
“ Ozo " Co., Montreal.
Patterson’s—Rose & Laflamme, Montreal. 
Snowdon, Forbes & Co., Montreal.

Polishes—Metal.OakeTïohn. * Sons. Montreal
Polishes—Stove•

James’ Dome—W. G. A. Lambe k Co., 
Toronto.

Morse Bros., Canton. Mass.
Nickel Plate Stove Polish Co.. Chicago

Pottery.
Foster Pottery Co., Hamilton, Ont.

Refrigi
Fabier

„ jerators.
'abieu, C. P., Montreal.

Safes.
Taylor, J. * J., Toronto.

Salt
Canadian Salt Co., Windsor, Ont.
Toronto Salt Works. Toronto.

Soap.
Calvert, F. C., k Co.. Manchester. Eng. 
Duncan Company, Montreal. 
Metropolitan Soap Co., Toronto.

Sodas—All Kinds- 
Winn k Holland, Montreal.

Soda—Baking- 
Dwight, John, k Co., Toronto.

Starch.
Brantford Starch Works, Brantford.
Ed wardsburg Starch Co., Cardinal, Ont. 
Ocean Mills, Montreal.
St. Lawrence Starch Co., Port Credit. 

Steel Shingles.
Metallic Roofing Co., Toronto.

Sugars, Syrups and Molasses.
Canada Maple Exchange, Montreal. 
Castle. F. J., Co., Ottawa.
Dominion Molasses Co., Halifax, N.S.
Ed wardsburg Starch Co., Cardinal, Ont. 
Tea Rose Drips — Rose k Laflamme, 

Montreal.
Summer Beverages.

Batger’s—Rose k Laflamme, Montreal. 
Chivers & Sons, Histon, Cambridge, Eng 
Downey, W. P., Montreal.
Simson Bros. Co., Halifax.

Teas, Coffees, and Spices- 
Balfour A Co., Hamilton.
Blue Ribbon Tea Co.. Toronto.
Ceylon Tea Traders' Aes’n.
Chase * Sanborn, Montreal. 
“Commissioner” Tea. London, England. 
Dutch Chemical Works, Amsterdam, 

Holland.
Ewing, S. H. * A. S., Montreal 
Gillard, W. H., A Co., Hamilton.
Japan Tea Traders Ass n.
Kinnear, T., A Co., Toronto.
Lipton. Thomas J., New York.
“ Ozo" Co., Montreal.
Provost k Allard, Ottawa.
Rutherford, Jas., A Co., Montreal.
Salada Tea Co., Montreal and Toronto. 
Turner, James, A Co., Hamilton.
Warren Bros, k Co., Toronto.
Wood, Thoe., A Co., Montreal. 

Typewriters•
Canadian Oliver Typewriter Co., Montreal

Canadian Vinegar Co., Montreal. 
Goossens, Franz, Brussels, Belgium. 
Grimble A Co., London, Eng.
Hill, Evans A Co., Worcester, Eng.
“ Ozo ’’ Co , Montreal.
Purnell, Webb A Co.. Bristol, Eng. 
Wilson, W. H., Co., Tillsonburg.

Fairbank, N. R., Co., Montreal. 
Keen’s—Frank Magor A Co., Montreal.

Woodenware.
Woods, Walter, A Co., Hamilton. 

Wrapping Paper. Etc.
Canada Paper Co., Toronto.

Yeast.
Gillett, B. W., Go., Toronto.
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When we urge you to promote the sale of Blue 
Ribbon Tea, we are sincere in believing that your tea 
trade will be permanently and appreciably improved. The 
cup quality and its evenness, together with the generous 
value given, warrant you in always commending

Blue Ribbon
Ceylon TGâ

The RED LABEL, 40 cents, is Equal to most Fifty Cent Teas.

Goles Above all other».
By ordering through your 

jobber I give handsome cellu­
loid napkin rings—one ring to 
every 5 packages of “WHITE 
DOVE ” COCOANUT. This 
cocoanut is made by latest im­
proved machinery, and is super 
ior to all others. Write us 

direct if your jobber does not handle it.

Goffee
M Ils

None better for Granulating 01 
Pulverizing

Our mills will Pulverize with 
out heating Coffee. I^HIRES’IMPROVED *s|

ROOT BEER!
M LtOUD.NO BOILING. OR STHAWWG. EASILY MADE

Every Coles Coffee Mill has a 
Breaker that breaks the Coffee 
before it enters the grinders, thus 
reducing wear of grinders The best temperance drink on sale

HIRES’ ROOT BEERA GREAT 
LABOR-SAVER.

Beware of imitations and order only the original 
and genuine Root Beer—HIRES’.

Our Grinders wear longest.

I TODHUNTBR, MITCHELL & CO., Toronto. 
DEARBORN & CO., St. John. N B.Agents. . FORBES BROS , Montreal.
GORMAN, ECKERT & CO., London, Ont.

AGENT

26 St. Peter Street, - - MONTREALColes Manufacturing Co.
PHILADELPHIA, PENNA.
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Montreal.

The MacLean Publishing Co.
Limited

Publishers of Trade Newspapers which circu­
late in the Provinces of British Columbia, 
North-West Territories, Manitoba, Ontario, 
Quebec, Nova Scotia, New Brunswick, P.E. 
Island and Newfoundland.

OFFICES,
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IÂÎSRcSïï:

THE TEA SITUATION.
rT> HE most absorbing topic of inter- 
1. est in the tea trade at the pres­

ent time is, “What immediate and 
ultimate effect the additional duty of 
two pence per pound on all tea entering 
Great Britain is going to have on the 
trade generally ?”

The general impression is that ulti­
mately the result will be prejudicial to. 
the producer. If, as seems likely, an 
increased duty means the curtailment of 
tea consumption in Great Britain, and 
a relatively increased demand for lower 
grade teas, such will undoubtedly be the 
case. The British grower in India and 
t’ey Ion will of necessity devote his at­
tention more and more to the growing 
O' common teas in order to meet the 
requirements of buyers who will need 
cheap teas to meet the demand of the 
consumer, since medium priced teas will 
quickly advance beyond his reach. A 
disturbing factor in the situation is the

likelihood that China will be benefited at 
the expense of British growers. The 
working classes, who arc the principal 
consumers of tea in the United King­
dom, are not likely to pay the addition­
al two pence per pound duty. The tea 
trade will have no alternative but to 
sell their stocks on a much narrower 
margin, to the detriment of the Ceylon 
and Indian grower, or to introduce the 
cheapest China grades for blending pur­
poses, to the displacement of the Ceylon 
and Indian article.

British growers in India and Ceylon 
fear they will again have to bear the 
burden of the extra lea duty, as in lltlltl, 
when the average price of tea dropped 
one penny and declined farther in the 
two years following. Vigorous pro­
tests are being raised from these quar­
ters against the Budget, which as a 
matter of fact was passed by a very

APPRECIATION.
Little ft Long, general merchants, 

Orono,*Ont., write acknowledging the 
help that “The Canadian Grocer'' has 
been to them in business. They say they 
“would be lost entirely without it for 
reference from week to week.”

small majority. The outcome may be a 
striking out of the clauses relating to 
tea.

The following item from a recent issue 
of Indian Planting and Gardening, Ceylon 
reilects the general sentiment prevailing 
among tea growers in Ceylon and In­
dia, concerning the recent addition to 
the duty on tea :

“It is a trite saying that England 
lost America over a pound of tea. It 
is becoming increasingly evident that 
the British Chancellor of the Exchequer 
is going the right way to raise a big 
‘storm in a tea cup’ in India, for we 
scarcely think the Indian Tea Associa­
tion will allow this excessive burden to 
remain where it is without a very vig­
orous protest. This is a matter in 
which India and Ceylon should make 
common cause, and make their voices 
heard in no uncertain key. When Eng­
land had a big war on hand, tea grow­
ers submitted to the raising of the duty 
2d.; but with no reason beyond a gen­

29

eral falling off in revenues, to tax a 
llritish-grown product 133 per cent, of 
its market value, is to add the prover­
bial straw to an already heavily burden­
ed commodity, groaning under a heavy 
tax.”

The grocery trade in Great Britain, 
moi cover, have taken up the cudgels in 
so far as at a recent meeting of the 
Metropolitan Grocers and Provision 
Dealers’ Association, London, olticial 
protest was made against the action of 
the chancellor of the exchequer in mak­
ing the addition to the tea duty of 2d. 
per lb. The opinion was expressed that 
such an addition to the tea duty must 
be attended by considerable hardship to 
the working and poorer classes especi­
ally. It must also cause great difficulty 
to the retail trade, as they not only 
have to change the extra duty but to 
find the capital necessary for the pay­
ment of that duty upon which they re­
ceive no profit whatever.

The immediate effect of the Budget 
has been to increase enormously the de­
mand for common tea, and latest Lon­
don advices say the strong position in 
low priced tea has been such as to al­
most precipitate a panic.

HORSE SHOE BRAND SALMON.

IN the export number of The t’an- 
adian Grocer, in an article on the 

British Columbia salmon industry, there 
appeared this sentence : “The building 
up of the reputation of the Maple Leaf 
and Horse Shoe brands of canned sal­
mon has largely been under the care and 
attention of Mr. Ker, who managed the 
canneries in which these brands are 
manufacture^’

In as far as the reference to the Horse 
Shoe brand Vs concerned, the statement 
was incorrect, and it was entirely due 
to an inadvertence. It is known by 
everybody in the grocery trade that 
Horse Shoe brand is packed by .1. 11. 
Todd & Sons, whose head office is at 
Victoria, B. C., but at the same time 
The Canadian Grocer feels called upon 
to point out the inaccuracy which oc­
curred in its issue of May 20.
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THE CANNERS AND THEIR SELLING TERMS.

THF Canadian Canners, Limited, have 
issued their selling terms for the 

1904 pack, and it is to be regretted that 
the objectionable clause f< in the conditions 
ill regard to the trade discount has been 
retained. This particular clause provides 
that no trade discount on canned veget­
ables and canned fruits is to be allowed 
wholesale dealers unless they confine their 
purchases to the goods ot the Canadian 
Canners, Limited, and furthermore, that 
the wholesaler must make a statutory de­
claration that he has neither purchased 
from any other firm nor has sold .below 
the stipulated price set by the packers.

This particular clause last year was the 
cause of a great deal of dissatisfaction. 
From one end ot Canada to the other 
wholesalers were up in arms against the 
innovation, and were it not lor the fact 
that the consolidated company largely 
controlled the output of canned vegetables 
and fruits in Canada their sales would 
have been very small indeed. In view ol 
this fact, we cannot understand why the 
Canadian Canners, Limited, have been so 
short-sighted as to continue last year’s 
policy in this particular.

One thing is certain : they will not be 
able always to retain this objectionable 
clause and hold their trade. It is true 
that at present they control about 95 per 
cent, of the canned fruit and vegetable 
output of Canada, having recently taken 
in four additional canneries, but it must 
be remembered that the selling conditions 
as they remain to-day will increase the 
dissatisfaction as time goes on and must 
eventually' create competition, which 
will gradually become more and more 
formidable. Il is quite true that since last 
year the Canners Limited have bought 
up firms which last year were independent, 
but, on the other hand, new companies 
have come into existence which promise 
to be more formidable than those which 
have recently sunk their identity in the 
consolidation. Consolidations cannot, any 
more than individual firms, succeed if 
they are perpetually displeasing their cus­
tomers. The latter may be for a time

compelled to buy from them, but it will 
only be for a time.

The policy of the Canadian Can tiers, 
Limited, should be to j/emove all irksome 
conditions. In this way they would satisfy 
their customers and ultimately strengthen 
their position. They are big and strong 
enough to do this.

For several years before the packers 
brought about the present consolidation 
The Canadian Grocer urged upon them 
the necessity, in order that the canned 
goods trade of Canada might be properly 
developed, of forming themselves into a 
joint stock company. This they have 
done, and we are still of the opinion that 
they have done the proper thing.

They have already done a good deal to­
ward developing the canned goods indus­
try, and particularly the export branch of 
it, and we are sorry indeed to se/c that they 
have, by an unreasonable and Unbusiness­
like provision in their selling terms, caused 
a great deal of dissatisfaction/in the home 

trade. We trust that Ültjy will, for their 
own good and for themenetit of the canned 
goods industry in general, eliminate the 
objectionable Clause 5 from their selling 
conditions.

FRUIT TERMINALS AND 
TRANSPORTATIONS.

' IIOLKSALK fruit dealers, with­
out exception, unite in condem­

nation of the fruit terminals provided 
by the railroads entering Toronto, as 
well as the unsatisfactory transporta­
tion provided for perishable fruit and 
produce.

At the present time fruit cars are 
dropped off indiscriminately at a siding 
near Simcoe street, fully half a mile 
away from the fruit auction rooms. The 
sorting has generally to be done after­
wards, and when it is remembered that 
there are often as many as one hundred 
and fifty cars bunched up together il 
can easily lie seen that more or less de- 
lav is bound to occur in sorting out 
single cars. This is needlessly aggra­
vated because of the shortage of fruit 

siding and scarcity of yard engines. We 
are told that at the present time only

one engine is available for shifting all 
the fruit cars entering the city of To­
ronto. With such a large percentage of 
perishable fruit arriving daily, any un­
necessary delay cannot help hut result 
disastrously to the fruit and vegetable 
importer in as far as consignments are 
apt to waste, and in a busy market sea­
son fruit and vegetables are thrown 
late in reaching the retailer.

Another thing for which the railroads 
are blamed is the slow time made in ilie 
transportation of freight from the 
border to Toronto, and in particular 
via (i. T. !{. from Fort Frie. As a 
matter of fact a fruit car will travel 
from Baltimore to Buffalo as quickly as 
from Fort Frie to Toronto. 11 is said 
there is not sullicient power to run the 
trains, and the (I. T. IL authorities are 
honest enough to acknowledge the truth 
of this statement, pleading in self-de­
fence the enormous increase in (rallie 
during the past few months, with which 
they are not yet in a position to cope 
successfully. Toronto fruit and com 
mission men hope the Grand Trunk will 
he successful in their efforts to secure 
additional sidings south of the Fsplan 
ade, as the fruit sidings will thus be 
brought almost to the door of I he vari 
ous distributing warehouses. Another 
faetoi which will lend to improve con­
ditions a I the Toronto fruit terminals 
is the possibility of the G. 1’. IL mak­
ing arrangements in the near future for 
handling fruit on a large scale.

Another dilTieully Toronto fruit deal­
ers have to face is in connection with 
the delivery of fruit by the express 
companies. The facilities provided are 
so poor that dealers find it more satis­
factory to unload goods from incoming 
trains themselves. This inconvenience 
is of several years standing, although up 
to the present time the.express companies 
have not seen lit to comply with the de­
mands of the fruit men for a more elli 
tient service.

The situation has become so aggravat­
ed as to he almost a nuisance. Fruit 
men are of the opinion that interference 
on the part of the public authorities is 
justifiable. Meanwhile they are entirely 
at the mercy of the railroads. With the 
fruit trade becoming such an increasing 
Iv important item in Toronto freight, it 
is surely time the railroads and express 
companies recognized their obligations 
to those whose goods they handle. Such 
a flagrant exhibition of one of the seven, 
deadly sins is reprehensible, to say the 
Idas), in a young country where trade 
anil industrial development are making 
such rapid strides as they are in Can­
ada.

30
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Cleaned from the Travelers

TPASCOK, of the firm of Pascoe 
Bros., general merchants, Oak- 
woo(l, Ontario, is at present 

away on his wedding trip.
Mr. Peters, of Cunlifl'e A Peters, 

Stoufiville, has just returned from St. 
Louis, where he had been on his wed­
ding trip.

M. V. Lowrey, of (jueenston, has gone 
to Ouelph on a holiday.

H. J. Barnesdale, of the Barnesdale 
Trading Co., Limited, Stratford, has 
moved to a larger and more prominent 
business site the past week.

K. U. Holland, of Peuville, has de­
cided to retire from business, and is 
trying to sell out.

Hewitt A Daly, of llagersville, have 
dissolved partnership, and the business 
will be continued by Mrs. Hewitt.

On the loth ult. Mr. A. Fisher, head 
clerk in the grocery department of 11. 
K. Maddock A Co., Oxbridge, and Miss 
Muriel St. John, of that town, were 
married by the Rev. T. Cowan.

Mr. Hayden, of the firm of John Sloan 
A Co., reports business for the section 
of the country traveled by him as being 
very good.

J. 11. Macdonald, of Listowel, grain 
and produce merchant, speaks of busi­
ness as being first-class, lie has laid in 
a larger stock than ever, to be able to 
cope with the demands of his customers.

James Clark, of Bolton, is highly 
pleased with the business outlook in 
that town. lie is also well pleased 
with a certain new arrival in his 
family.

Wallace Bros., of Woodbridge, report 
business there better than ever, and 
only hope that it may continue so all 
Summer.

J. Lindsey, of Orangeville, speaks of 
business there as being good, despite 
the had weather, lie has handled more 
grain this season than ever before.

K. Murphy, of Mount Forest, has just 
lelurned from the west, where he has 
been on a business trip, which proved 
very successful.

I. II. Yeomans, Mount Forest, has re­
lui mil from an extended pleasure trip lo 
Jamaica, New York, and other business 
cent l'es.

J. S. Ireland, of Mount Forest, speaks 
ol business as being very good, and is 
looking for improvement in the near 
future.

TORONTO RETAIL GROCERS MEET.
The regular monthly meeting of the 

'Toronto Retail Grocers’ Association 
was held in St. George’s Hall, Toronto,

on June fi. The principal item of inter­
est was the completion of the plans of 
the association for their annual excur­
sion, which takes place to Niagara Falls 
and Buffalo, on July 27. A committee 
was appointed to close with the Niag­
ara Navigation Co. and the railroad 
lines extending to Niagara Falls and 
Buffalo, hut at the time of going to 
press no further particulars than those 
stated have come to hand.

The association decided to dispense 
with the guessing contests, which have 
proved such an attraction in former 
years. In their place, however, new 
features will be introduced which prom­
ise to Inake this year’s excursion tin- 
most successful in the histoire of the 
association.

It was decided unanimously ip have 
the secretary write the Force-Food Co., 
of Buffalo, in order to see if they would 
be agreeable to providing some enter­
tainment on the occasion of the visit of 
the members of the association to Buf­
falo. A notice of motion was given 
that an appropriation of $511 lie voted 
to the Retail Merchants’ Association of 
Toronto, by the retail grocers of 
Toronto, in recognition of valuable ser­
vices in the past. The association also 
decided to send their fellow grocer, J. 
Burns, a resolution of condolence on the 
occasion of the sudden death of his bro­
ther by drowning in Collingwood.

DEATH OF AN OLD GROCER
On Monday Inst, there passed away in 

Toronto a gentleman long and favor­
ably known to the grocery trade of the 
Dominion - Mr. Jacob Wilson. The de­
ceased had been ailing for some months, 
ihough lie kept to his office until about 
two weeks ago. On Saturday last an 
operation on Ins throat was performed 
at the Toronto 'General Hospital, which. 
However, proven ineffectual. lie was 
buried a I Cobourg on Tuesday.

PERSONAL MENTION.
The pleasant face of Mr. Frank I*. 

Coekbiir.i, eastern representative of 
“Comfort" Soap, was seen among the 
Montreal trade this week.

Captain Alex. Anderson, one of the 
best known tea brokers of Montreal, has 
just returned from a trip to his old 
home in Scotland. He is looking well 
and should profit greatly by his two 
months’ rest.

Mr. Charles Holland, of the provision 
house of VY. I*. Sinclair A Co., of Liver­
pool, Kng., was on the Montreal ’Change 
last week, and has visited several large 
exporters. Mr. Holland is sanguine as 
to the future of hut ter and cheese.

Mr. Samuel D. M#9’rust rey, a mem­
ber of the importing firm of Samuel 11. 
McTrust rev. of Liver}tool, Kngland, is in 
Montreal, and will occupy rooms at 4U4

Board of Trade Building temporarily. 
He is bee.- chiefly looking after the new 
crop of hay. but is widely interested in 
other Ca.iadiau products.

Mr. C. II. Colson, of C. K. Colson A 
Son, Montreal, has been confined to his 
house during the past few weeks with an 
attack of typhoid fever. The Grocer 
learns that he is progressing towards re­
cord v and expects to see him out again 
shortly.

Mr. C. W Gregory, of Snowdon, 
Forbes A Co., Montreal, has returned 
from his trip through the eastern pro­
vinces. "Bee” brand goods was the 
gospel Mr. Gregory was preaching to 
the trade, and the same was acceptable 
received

Mr. and Mrs. Kstabrooks have been 
making a tour of the l ni ted States and 
Canada, and visited Montreal and To­
ronto last week Mr. Kstabrooks is the 
proprietor of Red Rose Tea, which has 
made such a name for itself all over 
Canada. lie has been calling on his 
Canadian representatives.

Mr. William Meld rum, of the firm of 
W. Meld rum A Co., has been seriously 
ill for some time with typhoid-pneu­
monia, and for a time his life was dir- 
paired of. The good news has been an­
nounced that he is now likely to re­
cover. The firm is one of the best 
known in the produce business of Mon­
treal.

Mr. A. C. W inland, Montreal manager 
of the Co-operative Wholesale Society of 
Kngland, has returned from "his annual 
trip to the Old Country. I le is of the 
opinion that the cheese and butter trade 
m Kngland will survive, and that before 
the season is over an encouraging vol­
ume of business will evolve from tin- 
present discouraging situation.

Among the notable visitors at the 
Windsor Hotel, Montreal, this week, 
were Mr and Mrs. Felix Mmaldi, ac-/ 
companied by Mrs. Antonio Minaldi, of 
New York, and formerly connected with 
large fruit houses in Italy. They have 
been in Montreal in connection with the 
large fruit cargoes which have been 
landed here from the steamers Fremona,
J aeon a and Bellona, of the 'Thomson 
line.

Mr. J. N Christie, one of the oldest 
and most highly respected of the com­
mercial travelers of the Dominion, who 
has represented Carter Galbraith for the 
last quarter of a century, has decided 
lo take a holiday He sailed on Wed­
nesday, Kill inst., for his former home, 
and will spend the Summer with his 
wife and family at Dee Side, Scotland, 
his native heath.

Mr. 11. Hardy, sample room manager 
of the Kby-Blain Co., wholesale grocers, 
Toronto, was married on June 7, to 
Miss M. Sanderson, of Shanty Bay, 
Out. On the occasion of the happy 
event the staff of the Kby-Rlaiu Co 
seized the opportunity of presenting 
Mrs Hardy with a solid silver tea ser­
vice, as a slight mark of esteem in 
which Mr. Hardy is held by his fellow 
employes.

WILL APPOINT AGENT.
A Kuropean firm manufacturing date 

wine vinegar, is seeking Canadian busi­
ness, and will appoiht agent Parties 
interested may be put in touch bv writ­
ing the business manager of The Can­
adian Grocer.
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CEYLON TEA

A MINUTE

BRANCHES and 
AGENCIES

Toronto.
Montreal.
St. John.
Halifax.
Winnipeg.
Vancouver.
New York. 
Boston.
Chicago.
Buffalo.
Detroit.
Pittsburgh.
Cleveland.
Philadelphia.
Washington.
Indianapolis
Hartford.
Duluth, Min. 
Jersey City. 
Milwaukee.
St. Paul. Min 
Richmond. Va. 
Jacksonville, Fa. 
Rochester. 
Norfolk, Va. 
Scranton, Pa. 
Portland, Me. 
Baltimore, Md. 
San Francisco 
St. Louis 
Minneapolis.

So great has become the demand for “SALADA” 
Ceylon Tea that the sale now equals 23 
packets for every minute of our lives, or equi­
valent to 1 2.500,000 packets annually.

Mark Twain says : “It’s Foolish to Oppose a Success.”
Some dealers (not you, of course) waste a good deal of time in worrying, 
planning and scheming out acceptable reasons (to themselves) as to 
why they should not handle “ SALADA” Ceylon Tea, while their more 
progressive neighbors are readily grasping their opportunities, and push­
ing the sale with pleasure and profit.
A dealer can, of course, get along without “SALADA" if he is so 
inclined, but t’will be to the injury of his trade and reputation—this is 
as sure as “ night follows day.”
A sample case will readily dispel a doubter’s doubts.

BLACK, MIXED OR 1 Sealed Packets Only
NATURAL GREEN j Retailing 25c., 30c., 40c., 50c., 60c. per pound.

B. 0. Beland
Importer and Depositor in

Wines, Liquors, Alimentary Pro­
ducts, Castile Soap, etc., etc., etc.

1684 Notre Dame Street

Montreal
Begs his customers to be kind 

enough to read his advertisement in the 
“Grocer” prepared for the 24th of this 
month.

An agreeable surprise is promised 
to them.

)

We are drumming up trade for you by giving you the 
best quality starcli in the handsomest packages.

Lily White Gloss Starch
is known by your customers to be good starch, and our 
handsome drum and trunk packages attract attention to 
it. You had belter have some in stock.

H drums to a case, each containing 6 lbs., a pair 
of drum sticks for each drum.
S trunks to a case, each containing 6 lbs.

THE BRANTFORD STARCH WORKS,
LIMITED.

BRANTFORD, CANADA.
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ONTARIO MARKETS. 
Groceries.
Toronto, June !f, 1904.

T
llE grocery trade continues to 

show signs of improvement. 
This has been a very back­
ward season, which lias of 
necessity held trade hack. 

Travelers have experienced difficulty 
during the past week in placing orders 
on account of the cold, damp weather. 
A boom in the sugar market is expect­
ed shortly, as the preserving season will 
soon commence. A rude shock to the 
trade occurred this week, when sugar 
dropped 5c. It is thought that specu­
lators took advantage of the rising mar­
ket to liquidate stocks, and the impres­
sion prevails in certain quarters now 
that the extreme upward tendency in 
sugar during the past month was un­
warranted. Canned goods continue linn, 
with corn and peas scarce, and canned 
fruits showing an upward tendency. 
Syrup and molasses and teas are with­
out special features, as is coffee. An 
upward tendency is noticed in rice.

CANNED GOODS.

A good trade in canned goods is re­
ported during the week under review. 
The scarcity of peas and corn continues, 
with tendency towards tinner prices in 
the latter. Some wholesalers are en­
tirely sold out of corn, and are having 
to buy from hand to mouth. Tomatoes 
are weaker; apparently there are con­
siderable supplies available, and one To­
ronto dealer lias been selling during the 
week as low as $1. Canned fruits are 
moving freely, especially gallon tins of 
apples, owing to the end of the season 
in green apples. On account of the 
shortage in the fruit crop, canned fruits 
will be firmer. Lobsters are scarce ami 
higher than they have ever been before 
at this time of the year. A scarcity 
is noted in Canadian domestic pickles. 
California ripe olives arc firmer in 
price. Strawberries are 7 1 -2c. tinner. 
Fresh finnan haddie is arriving on the 
market this week. Our quotations are 
as follows:
Apples, *«.............................................................................. 2 2°
. gallons.................................................................... *

Beans, 2's...................................................................... J 90 } l?
Corn, 2's........................................................................  1 2.> 1 3o
Cherries, red, pitted, 2’s ................................................... 2 20

" white............................................................... ... 2 40

“ 3*s........................................................................ 1 90 2 10
Pineapples, l|’s...........................................................  150 16Q

« 3*8......... .....................................................  2 25 2 40
Peaches, 2's...................................................................  1 65 1 70

Î 8 18
, 11 Damson, blue..................................................  0 95 1 35

Pumpkins, S's.................................... ■.................................  0 96
" gallon................................................................  3 50

Rhubarb. S's................................................................... ■ • • • } 80
Strawberries, 8 s........................................................... i 471 1 67

Succotash, 2 s.........................................................................  1 00
Tomatoes, 3's.......................................................................... i f2
Lobster, tails........................................................................... 3 50

“ Mb. flats.......................................................  3 50 3 70
" 1-lb. flats................................................................. 2 00

Mackerel....................................................................... 100 125
Salmon, sockeye, Fraser........................................................ 1 75

“ " Northern....................................  1 65 1 75
” Cohoes....................................................................  1 15

Chums..........................................................................  0 95 1 00
Sardines, Sportsman is....................................................... 0 15

" Is......................................................  0 23
" Portugese $'a............................................. 0 08 0 10
‘ P 6 C„ 'is......................................................  0 25 0 27
“ P.ta.fl..................................................... 0 35 0 38
“ Domestic, 1's.................................................. 0 031 0 (H
" " J's..............................................  0 09 0 11
“ Mustard, f size, cases 50 tins, per 100.... 8 00 9 00

Haddies.................................................................................... 1 00
llsddies. ,wr case................................................................ 4 00
Kippered herrings, domestic............................................... 1 00

*' imported.................................... 1 45 1 55
Herrings in tomato sauce, domestic.......................  i 00 t 10

" “ " imported....................... 1 45 I 55
California ripe olives, tins, JM T duz..................................  4 75

SUGAR
The upward tendency of prices has 

at last liven checked, ami we record a 
decline of 5e pei: ewt. in lo­
vai refined quotations, which took 
effect at noon on Friday, 3rd 
which took effect at noon on Friday, 3rd 
inst. This decline hits been followed by 
a smilar deelint in the American mar­
kets, effective on Tuesday, 7th, and 
both indicate an easier tone to the 
whole situation.

The market is very dull and fiat, and 
a general lack of confidence has en­
sued. The weakness first made itself 
evident in Europe, where 88 per cent, 
beet, after touching the high point of 
9s 7 l-2d, has gradually reacted to the 
extent of 5 1-4d per cwt. to to-day’s 
limitation of 9s 2 i-4d basis, f.o.b. 
Hamburg, which is equivalent to duty 
paid parity of 3.94 New York for 96 test 
centrifugals. The weakness in Europe
has made itself felt pre............. on
the cane sugar situation in New York, 
where refiners have become increasingly 
indifferent to offerings, and the market 
is now about 416 below what it was a 
week ago.

Just as we went to press last week 
large sales amounting from 20,000 to 30,- 
000 Cuba centrifugals for last half June 
shipment at 2 9-16 e and f New York 
for basis 05, were made, which is equal 
to 3.05, duty paid, for 06 test. These 
sales showed a weakening in the preten­
sions of sellers, who have been holding 
for 2 5-8 c and f for basis 05, but 
owing to the signs of weakness in Eur­
ope, coupled with the fact of improved 
weather conditions in Cuba, sixty-one 
central factories of those which closed 
down during the previous week, resum­
ed operations, making a total of seventy- 
one centrals grinding, compared with 
ten the previous week, and with eighty- 
nine during the corresponding week of 
1003. Howevei, at this late date, and 
under the prevailing uncertainty, it is 
not likely that much more sugar will 
be made in Cuba for the balance of the 
season, as grinding can only be spas­
modic, and opeiations under such condi­
tions must be costly to factories. The 
usual rainy season sets in about the 
middle of June, and as all available la- 
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bor will be required for the care of 
the fields, the likelihood is that the 
making of present crop will be brought 
to a speedy termination.

Reduction in stocks on island 9,000 
tons for week. Combined stocks in U. 
S. and Cuba, 438,186 tons; combined 
stocks of Europe and America at latest 
uneven date, 3,048,186 tons. Receipts at 
V. S. Atlantic ports for week ending 
June 1, 46,290 tons; meltings, about 
30,0110 tons.

Present indications are that the de­
cline has not yet spent itself, and at 
the close the tone of the market is dull 
and easier. We hear the opinion still 
expressed by those that are competent. 
t<> judge that the present downward 
movement will only he temporary, and 
that a return to recent values will take 
place. We even hear it said that 
the high price of the campaign has not 
yet been reached. A policy of caution 
is advised.
Faria lumps, in 50-lb. boxes....................................................  5 13

" I# 100-lb. “ ........................................... 5 03
St. Lawrence granulated.......................................................  4 48
Rednath'a granulated............................................................... 4 48
Acadia granulated ............................................................. 4 38
Berlin granulated...................................................................... 4 38
Domestic tieet, granulated, 1902 ....................................... 4 18
Phoenix.......................................................................................  4 38
Bright coffee.............................................................................. 4 28
Bright yellow............................................................................. 4 23
No. 3 yellow................................................................................ 4 18
No. 2 "   3 98
Ne. 1 “   3 88
Granulated and yellow, 100-lb. bags, 10c. less than bbls.

SYRUPS AND MOLASSES.

Trade in syrup and molasses is fair, 
although the syrup season is practically 
over. The volume of trade on this mar­
ket is never very large, and when com­
pared with Montreal, is small. Not a 
great deal of West Indian stuff is being 
used, and dealers are haying New Or­
leans only as they actually require it, 
on account of the test difficulty. We 
quote Hie following prices:
D»rkP................................................................................................
Medium........................................................................  0 30 0 32
Bright .......................................................................... 035 037
Corn eyrup, bbl., per lb........................................................ 0 02f

" à-bblR •• ....................................................... 0 oaf
*eg» “ ......................................................... 0 03

" 3 gal. pails, each ............................................... 1 30
*' 2 gal. " " ................................................ 0 10

2-lb. tins (in 2 doz. case) per case.................. 1 90
" 6 lb. " (in 1 *' ) ** .............. 2 »
" 10-lb. “ (ini ” “ ............... 2 26

Mclawpfl aQ~lb' “ iD* *' * “   210
New Orleans, medium............................................... 0 25 0 30

" •' à bbls...................................... 0 27 0 32
open kettle............................................ 045 060

Barbadoes.................................................................... 0 35 0 40
Porto Rico...................................................................... 0 36 0 40
West Indian................................................................  032 035
Maple syrup-
imperial qte............................................................................ 0 271
1-gal. cans...................................................................... 0 95 1 00
5-gal. cans, per gal.................................................................. 1 00
Barrels, per gal...................................................................... 0 75
5-gal. Imp. brand, per can.................................................... 4 50
1-8»1- " per case.................................................. 5 10
i-g»l. ** " .................................................. 5 60
Qts. " " ................................................. 6 00

TEAS.

The tea market is reported quiet for 
the week, very little being done on the 
street. Samples of new season Japans 
have arrived, and show better than those 

■ of last year’s first crop. This first cnep 
Japan tea, or early pluckings, which 
cost from 28 to 30c. and formerly was 
in big demand in the Toronto market,
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has lirnpped in I|ip estimation of the 
trade to-day. Wo quote the following 
prices unchanged from last week :
Congou- half-chests. Kaisow Moniug, ............. 0 12 0 60

caddies, Pttkling................................. 0 19 0 50
Indian Darjeelings......................................... 0 35 0 55

Assam Pekoes.................................... 0 20 0 *0
Pekoe Souchongs................................ 0 17 U 25

Ceylon Broken Pekoes....................................  0 36 0 42Pekoes...............................................  0 22 0 30
Pekoe Souchong................................. 0 18 0 23

China Greens -Gunpowder, eases, extra tiret.....  0 42 0 -Vu
» “ half chests, ordinary tirets 0 22 0 28 

Young Hyson, ases, sifted, extra tirets 0 42 0 50
cases, small leaf, tirets--- 0 35 0 40
half chests, ordinary firsts 0 28 0 33

seconds............... 0 23
" “ thirds.......... 0 16 0 18

" common.............. 0 15
Pingsueys Young Hyson. 4-chests, firsts.......... 0 28 0 32“ “ seconds....... 0 18 011

half-boxes, firsts........ 0 28 0 32
Japan 4 chests, finest» May pickings................ 0 38 0 40

Choice..................................... ........ 0 33 0 37
Finest ............................................. 0 30 0 32
Fine................................................. 0 27 0 30
Good medium..................................  0 25 0 28
Medium........................................... 0 21 0 23
Good common.......................................... 0 20Common ................................................ 0 19

COFFEES.
ill mild coffee* the tendency during 

the week lias been upward. Locally, 
very little business in coffees is repent­
ed mi the street. Rios are uncertain: 
brokers, however, say there will be dé­
bilité news from Brazil within the next 
fortnight, and predict a distinct rise in 
prices during the next three or four 
mouths, basing their predict huts on the 
prospects l"or a small crop. Samples re­
ceived. however, indicate line ipiality. 
It is .-aid that many plantations in tin1 
interior of Itrazil have been abandoned.

In New York a dragging market has 
been experienced during the week under 
review, and prims show a slight decline. 
Tile statistical position of coffee, many 
of the trade express themselves as be­
lieving. is now at its relatively worst 
period. On •lune 1 the supply ot cut- 
fee in sight in the world was SI4.000 
bags larger than "it the same dale last 
year. As the coining season pro­
gresses. it is believed this difference 
will be more titan lost, calculating that 
the out-turn "I the coming Itrazil crop 
will be about the same to possibly 
slightly smaller, and that the mild crops 
will be at least 1.000.000 bags less than 
the present crop year.

The decrease in the world s visible 
supply during the niniilli just dosed of 
only SO.000 bags was a distinct disap­
pointment to the trade. The unusual 
smallness of the deliveries, amounting 
to only a few thousand bags over 1,000,- 
000 bags in Europe and the l liited 
Stales for May. being the smallest de­
liveries recorded for a number of years 
past, was t lie principal cause of the 
small decrease.

The Brazil markets during the week 
have held fairly steady. Only a lim­
ited amount of coffee lias been sold to 
local importers, as the prices for which 
the |{io and Santos markets held were 
generally at prices above the parity of 
values ruling locally. The crop move­
ment for .June is not expected to he full, 
as new crop coffee, il is now understood, 
will md begin to arrive with any de­
gree of freedom before the latter part 
of the month. We i|uote the following 
prices :

Per lb.

" " No. 6 0 0§!
'■ “ No. «.................................................... 0 0P|

THE MARKETS

" No. 8 ............................................. 0 09 0 09
•' Mocha ...............................................  0 21 0 25
“ Java..........................-......................... 0 22 0 35“ Santos.................................................. 0 iO 0 12
“ Plantation Ceylon................................  0 26 0 35
“ Porto Rico........................................... 022 025Guatemala...........................................  0 22 0 25
“ Jamaica .............................................  0 15 0 20
“ Maracaibo .........................  .............. 0 16 0 23

SPICES.

No changes in spices are reported dur­
ing the week under review. Advices 
received from the east report that the 
Zanzibar crop is only one-third of the 
average crop. Cloves and nutmegs are 
reported in limited supply. We «pinte 
the following prices :

Per lb. Per lb.
Peppers, blk..... 0 18 0 19 Cloves, whole.... 0 25 0 35

“ white__ 0 23 0 27 Cream of tartar... 3 25 0 30
Ginger.................. 0 18 0 25 Allspice............... 0 14 0 17

RICE AND TAPIOCA

A steady trade continues in rice and 
tapioca, at firm prices. Rice shows an 
upward tendency, and tapioca is l-4e 
easier. Our «notations are as follows:

Per lb. Per lb.
Rice, stand. B...........  0 03i| Tapioca, staple. I 031 0 03Ô
Patna............  0 05 0 054 “ double gout — 0 044
Japan............. 0 06 0 07 Carolina rice............ • 10
Sago................ 0 034 0 04

Foreign Dried Fruits.
There is nothing new to report in for­

eign dried fruits; a fair trade has been 
doing at linn prices. We <|iiote the 
following prices:

PRUNES.

100-110» .......
Per lb. 

....... 0 04 0 044 60-70e.......
90 100s......... ....... 0 05 0 05$ 50-60s.......
80-90s.......... ....... 0 054 0 05$ 40-50*.......
70-80s.......... ....... 0 06 0 06$ 30 40*.......

CANDIED PEELS.

Lemon.........
Per lb

Orange ........ ...... 0 11 0 13

Per lb.
0 06f 0 07 
0 07 0 071 
0 07! 0 08 
0 08} 0 084

FIGS.
Per lb.

Tapnets....................... 0 03!
Naturals............. 0 064 0 094

APRICOTS.

Californian evaporated.. .................

Per lb.
0 15 0 18

PEACHES

Californian evaporated.

Per lb.
0 09 0 20

Per lb.
0 124 0 15

Per lb. 
084 0 12

CURRANTS.
Per lb. Per lb.

Fine Filiatras— 0 04J up Vostizzas............ 0 07 0 08
Patras................. 006 0 064

RAISINS.
Per lb.

Valencia, fine olf-atalk ........................................ 064 0 064
“ selected..................................................... 007 0071
“ selected layers-....................................... 0 074 0 09

Sultana..................................................................... 0 061 0 10
Californian seeded, 12-oz........................................  0 081 0 09

“ " 1-lb. boxes................................  0 104 0 11
“ unseeded, 2-crown......................................... 0 074

" 3-crown...............................  0 08 0 08$
“ " 4-crown................................  0 09 0 10

Hallowees ...

DATES.
Per lb.
»3f 0 04 

0 03$ 0 034

FOREIGN NUTS.

... 0 031 0 04 Fards 1
Pur lb.

0 OS) 0 09

The only items of interest in foreign 
nuts during the week under review are 
the reports concerning the coming fil­
bert crop, which is estimated at from 
one-fiftli to'one-half its usual volume. 
Reports reeeiveil from the south say 
that farmers’ stocks of peanuts have 
been cleaned up in North Carolina. The 
acreage in Spanish peanuts in North 
Carolina has been reduced a-third from

that of last season. We quote the fol­
lowing priées :
Peanuts, green, per lb................... 0 10 011

“ roasted “ ..........................................  0 11 0 12
Spanish, green, per lb.................................... 0 09

11 “ roasted. “ ..................................... 0 10
Almonds, Taragona, per lb....................................... 0 12
Walnuts. Grenoble, " "ft...................................... 0 12

“ Bordeaux, “ ........................................ 0 12
Filberts, per lb...................................................... 0 09
Brazils “ ............................................................... (I 15
Cocoanuts, Jamaica, per sack . 4 25

Country Produce.
EGGS.

The price of eggs has not come down 
a fraction during the week, and some 
dealers «pinte a-half cent higher. Great 
dissatisfaction is expressed with the 
level that is maintained, although deal 
ers speak ipiile confidently of lower quo­

tations next week. Receipts for litis 
week have fallen off considerably, due 
not so much to the short supplies, as to 
the fact that city dealers are not com­
batting the prices set by outside deal- 
ers. Many of the city houses are lim­
iting their acceptances. They keep 
sufficient supplies to "provide for cus­
tomers’ demands, hut are steering clear 
of heavy buying for pickling. They do 
mil actually refuse offerings, hut a fl­
uid encouraging them. There are evi- 
ilences that Ibis increase of offerings to 
the outsiile dealers is searing them a 
little. An informal meeting of a few 
western houses was held this week to 
consider the situation. Nothing definite 
was «lone, as far as can he asccrtaiiteil. 
Imt there are signs of dissatisfaction 
with the stale of affairs created by 
them. Local demand decreases largely 
when a retailer must ask 17 to 20c, and 
this reacts on the ilealers. We «pinte 
this week a range of 15 to Kic.

APPI.ES.

Trade in evaporated apples is sur­
prisingly «lull for Ibis time of year. 
Usually as soon as green apples are off 
the market, a demand springs up for 
evaporated. This year canned apples 
seem to he used largely as a substitute. 
We quote the following:
Evaporated apples, per lb.............................................  0 064

BEANS.

There is nothing new in beans, anil 
the market «•onlitmes quiet at quotation 
prices. We «pinte the following prices:
Beans, mixed, per bush..................................................  1 40

" prime. “ ..................................................  13°
" handpicked, per bush................................. 165 17.5
“ Lima, per lb................................................... 0 054 0 061

IIONEY

The honey market has been feature­
less during the week under review. 
Very little actual trade is doing, ami 
the provision men continue to lay up 
supplies for the coming season. The 
general feeling is that honey is going 
to be scarce and high. Our limitations 
are as follows:
Honey, extracted clover, per lb.............................  0 064 0 074

11 sections, per doz............................................  1 50 2 00

Fish.
A fair trade is iloittg in fitjli, with 

prices nut-hanged from last week. Deal­
ers are not gelling in large stocks at 
present on aeeotml of the uncertainly 
of the market, due In price culling on

1

34



June 10, 1904 THE CANADIAN GROCER

l", WVS''

AIL IN A GARDEN FAIR
MFXbiAN.

FIRST
PRIZECHIVERS*

JAMSCOUNTRY-
MADE

Royal Commission on Agricultvre, 1895.
“ Messrs. Chi vers' Factory at Histon, where Jams, Jellies, etc., 

are made has been established about 21 years, and is now well 
known throughout the country for the excellence ot its manufac­
tures."—Extract from Royal Commissioner's Report.

CHIVERS* GOLD
MEDAL

HOME-GROWN
FRUIT JAMS

DIRECT from the ORCHARD to the HOME.

The ATeivs, (Eng.:) “ Our readers will agree that it is far better 
to buy preserves manufactured from freshly gathered lruit amid 
fresh and beautiful surroundings, as at Histon, than those manufac­
tured in close proximity to London slums, and after the fruit itself 
has travelled miles by railway to reach the factory.”

CHIVERS & SONS, Ltd., Histon, Cambridge, Eng.
First English Fruit Growers’ Jam Factory.
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ATTRACTIVE PRICES

ARTISTIC PACKAGES

A GOOD PROFIT Grocers’ 
Review” says:

N* "The highest possible 
state of perfection."

CHIVERS & SONS, Ltd.
HISTON. CAMBRIDGE, ENQ, 

First English Fruit Growers’ Jam Factory.

re?
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Very nourishing and digestible.”
Family Doctor.CHIVERS’ “ With Chivers’ Powder the success 

of a custard is a foregone conclusion."
Ladies' Field.

MADE BY THE ADDITION “Chivers’ Patent Custards contain 
all the elements necessary to the nutri­
ment of the body.” Analyst.OF MILK ONLY, NO SUGAR

CUSTARDS
CHIVERS & SONS, Ltd., Histon, Cambridge, Eng

First English Fruit Growers’ Jam Factory.

CHIVERS’
PATENT

NO SUGAR 
REQUIRED.

SUBSTANTIAL
RETAILERS’
PROFITS.

BLANC-M ANGES
CHIVERS & SONS, Ltd., Histon, Cambridge, Eng

First English Fruit Prowers’ Jam Factory.

CHIVERS’ ABSOLUTELY
PURE.

F*ROIVI A I—Li I

BAKING POWDER
This is a preparation of great digestive and dietetic value. Absolutely free from alum and any injurious ingredients.
It has won the highest commendation pf analysts and the good opinion of all who have adopted it in cookery.

’■ t i * 1

CHIVERS & SONS, Ltd., Histon, Cambridge, Eng.
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STUPENDOUS
IN DEPARTMENTAL STORE LANGUAGE.

Condensed Milk
Manufactured at Antigonish, in Nova Scotia’s Famous Dairy

County, by The Canada Milk Condensing Co., Limited.

r
193 Cases of 4-doz. Owl Brand i6=oz. tins,
211 Cases of 4-doz. Pheasant Brand, 16-oz. tins, 
114 Cases of 4-doz. Royal Brand, 12-oz. tins,

$1.00 per doz. 
.95 
.90

Empire Brand Baking Soda
Packed by Brunner, Mond & Co., Limited, Northwich, 

England.
92 Cases, 120 x 8-oz. packages--60 lbs. - - $175 per box.
81 Cases, 96 x io-oz. packages—=60 lbs. - - 1.75 “

Berkshire Brand Tomato Catsup
Put up by Van Camp Packing Co.

340 Cases of 2-doz. 14-ounce screw top bottles, - $1.00 per doz.

TERMS: F.O.B. Montreal, Net 30 days or I per cent. 10 days.

I-IUDON, HEBERT £• CIE,
MONTREAL.

THE MOST LIBERALLY MANAGED FIRM IN CANADA.
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the part of one Toronto firm. We quote 
the following prices :
Halibut, “ ............... 0 12
Sea salmon. “ ............................................................... 0 18
Whitefish, fresh caught, per lb.............................   0 OH
Haddock “ per lb......... 0 06
Cod, steak “ “   0 08
Peroh “ “    0 06
Mackerel, fresh, per tish..........................................  0 15
Trout, lake, per lb............................................................. 0 07è
Herring, lake, per lb ............................................. .... 0 05
Pike, per lb ........................................................................ 0 05

Green Fruits.
A satisfactory week has been experi­

enced in I lie gieen fruit trade. Califor­
nia navels are scarce, and 50c tinner in 
price than last week. There are very 
tew Valencias on the market, and ship­
ments have ceased; in addition, every­
thing is out of cold storage. There is 
plenty of stuff from the recent Mont­
real shipments on the markét, namely, 
Messinas and Spanish Valencias; these 
are the oranges which are generally 
supplying local trade at the present 
time; it is late in the season, and they 
are generally dry and thick-skinned, and 
do not compare favorably with Medi­
terranean sweets and Valencias. Cali­
fornia Valencias will he on the market 
in a week. Lemons are not moving very 
well at the present time, on account of 
the cool weather. Higher prices arc 
ruling in the New York lemon market. 
This will he the principal source id' 
supply for the next four or six weeks, 
until Verdelli lemons come on the mar­
ket. Sorrento lemons are quoted this 
week, for the first time. There is a big 
consumption of pines at the present 
time. Prices are at the lowest ebb now, 
and stocks most plentiful. Florida pines 
have appeared on the market, and are 
of splendid quality. Watermelons 
from Florida ate on the market. North 
Carolina strawberries are out of the 
market, and the trade is now being sup­
plied by Maryland and Delaware. Tt 
will be ten days before domestic straw­
berries wii I appear on the market ; half 
a crop is expected this year. From six 
lo eight cars of strawberries a week 
are being consumed in the Toronto mar­
ket . Mississippi tomatoes are on the 
market in four-basket Hat cases. The 
trade is well supplied with hjinanas, and 
prices are ruling linn. We quote the 
following prices :
California navels, per box ......................... — 3 50 1 IX)
Messina lemons, new, 300's, per box......................... 2 50 3 IX)

“ “ 360’s, per box......................... 2 25 2 75
Sorrento lemons, new, 300's, per box .....................  3 00 3 50
Valencia oranges, 420 case...........................................  6 00 6 50
Valencias, large, per case .........................................  7 00 7 50
Havana pineapples, perorate.................................... 3 00 4 00
Bananas, large bunches............................................. 1 75 2 25
Bananas, red, per bunch .........................................  1 50 2 50
Apples, per bbl...............................................................  3 00 4 00
California cherries, per 10-lb. box.................  1 75 2 00
lames, per box...................................................................... 1 2>
Strawberries, Delaware and Maryland, quarts . .. 0 11 0 15
Mississippi tomatoes, per crate ............................... 2 25 2 50
Florida tomatoes, per crate ................  3 00 3 50
Watermelons ................................................................ 0 35 0 40

Vegetables.
The vegetable trade is improving, 

with an inereased demand for given 
stuff, which is more plentiful than il 
was last week. Potatoes exhibit a ten­
dency to become firmer. One dealer re­
ports that from ten places on which he 
usually relies for supplies, he had great 
difficulty in obtaining any at all. and tin- 
ally secured one small shipment. It is 
thought that supplies in the country are 
pretty well used up. When the price 
of potatoes advanced, farmers scurried

around and marketed every potato that 
was available. It looks as if very few 
were left in the country at the present 
time, and as a result prices are certain 
l<> advance very shortly. Stocks of 
Egyptian onions are more than siittiei- 
cient to supply the demand of the mar­
ket, and in some quarters it is surmis­
ed there will be a loss on them. Prices 
have dropped 25 to 00c Old carrots arc 
off the market, and have been replaced 
by new carrots and beets, each of which 
is selling at $1 per dozen. Parsnips are 
off the market. Rhubarb is easier "in 
price, and green cucumbers tinner. 
Spinach and given cabbage exhibit a 
downward tendency. New potatoes are 
higher than they were last week;
Potatoes, per bag........................................................ 1 00 1 15
Potatoes, per bag, car lots................................................. 0 90
Egyptian onions, tier sack......................................... 2 25 2 50
Bermuda onions, per bush crate.............................  1 25 1 50
Bunch lettuce, per doz. bunches............................ 0 25 0 30
Radishes, per doz. bunches.................................................. 0 25
Mushrooms, per lb.................................................................  0 75
Mint, per doz bunches......................................................... 0 30
Parsley, “ “   0 20
Sage, per doz........................................................................... 0 15
Savoury, per doz.................................................................... 0 15
Carrots, new, per doz............................................................ 1 00

teets. new, per doz............................................................... 1 00
gg plant................................................................................. 0 25

Artichokes, per bush............................................................. 1 00
Yellow turnips, per bag............................................. 0 35 0 40
Leeks, per doz...................................................................... 0 40
Rimi arb, outdoor, per doz ............................................... 0 20
Green onions, per doz......................................................... 0 15
Green house water cress, per doz..................................... 0 25
Green cucumbers, per bush, hamper...................... 2 50 3 00
Green cucumbers, per doz.........................................  0 40 0 50
Asparagus, outdoor, per doz..................................... 0 50 0 75
Florida spinach, per bush, hamiter.......................... 0 60 1 00
Florida new potatoes, per hush..............................  I 80 2 00
Green peas, per bush.........................................................  1 50

“ cabbage, per case..........................................  3 75 4 00
beans, per hush. ................................... — 1 75 2 00

Waxed beans, per bush........................................................ 2 50

Seeds...
The big trade in seeds iS~q»raetieally 

uver, although there is a fair demand 
for Hie variétés limited below, which 
will continue until July 1. Last week’s 
prices continue unchanged. We quote 
the following prices :
Corn, Dent varieties, per liu. <>f 56 lbs................ 0 8U 0 95

“ Flint “ " “ .............. 1 15 1 25
Millet, per bu............................................................... 1 08 1 10
Hungarian, per bu.................................................... I 20 1 25

Grain, Flour and Breakfast Foods.
GRAIN.

The market has no special feature 
this week. Prices are tirm. and the 
market steady, with hut à fair demand. 
Manitoba wheat. Northern No. 1 and 
No. 2 have advanced le each. Mani­
toba wheat, Northern, No. 2, has ad­
vanced 1 -2e. Red and white wheat per 
Imshel, on track, Toronto, have declined 
1 and 2c, respectively. Peas, per bush­
el. on track, Toronto, range 1-2 to le 
lower than they were quoted last week. 
We quote :
Manitoba wheat, No. 1 hard, per bush, Toronto......... 0 964

“ Northern No. 1 *' “ 0 96 0 96J.
“ “ " No. 2 “ " 0 93 0 931
“ “ No. 3 “ “ 0 891 0 90

Red, per bushel, on track Toronto ............. 0 96 0 97
White " " “ ............  0 % 0 97
Barley “ “ “ ............  0 46 0 48
Oats “ “ “ ............. 0 354 0 36
Pea» " “ “ .... 0 681 0 69
Buckwheat “ “ " Nominal — 0 55
Rye, per bushel. “ " “ “ 0 64 0 65

FLOUR.

Things are quiet in the Hour market 
this week. Prices are firm, hut the de­
mand is not the best. We quote ;
Manitoba wheat patents, per bbl........................... 4 75 5 00
Strong bakers “ ........................ 4 50 4 75
Ontario wheat patents “ .......................  4 60 5 00
Straight roller “ .................... 4 50 4 60

BREAKFAST FOODS.

There is a pretty fair demand for 
breakfast foods this week : rolled eat* 
are selling especially well. Prices are 
lirai all around. We quote:
Oatmeal, standard and granulated, carlots, on

track, per bbl.......................................................  ..... 5 05
Rolled oats, standard, carlots, per bbl., in bags........... 4 50

“ in wood..........  4 75
" for broken lots __ 4 90

Rolled wheat, per 100-lb. bbl....................................... . 2 75
Oommeal.............................................................................. 3 5Ô
Split peas.............................................................................. 5 00
Pot'barley, in bags............................................................. 3 75

“ in wood............................................ 4 00

Hides, Skins and Wool.
Wool continues to come in well, and is 

in good condition. The hide market 
is still firm. Lamb skins have advane 
ed 5c on last week’s quotation. Prieee 
are firm all around. We quote :

HIDES.
No. 1 green, per lb.................................................. o 08

? " " ........................................ oo,’
1 steers, per lb.................................................. o
2 " “ " .................................................. o

Cured, per lb.........................................................................  o

CALFSKINS
Veal skins. No. 1, 6to a 10. inclusive......................... 0U

. *' “2 " “ “ .............. .. 0 09
M M 1 15to 201b ||   o 10

Deacons (dairies), each.......................................   o 65
Sheep skins...................................................................  1 <# 1 25
Lamb skins........................................................................... q 36

WOOL.
Unwashed wool, per lb....................................................... o 10
Fleece wool, new clip, per lb.............. . o 17
Piuled wools, super, per lb........................................  0 IS 0 20*

extra “ ...................................... 0 20 0 22

QUEBEC MARKETS.
Montreal. June 9, 04.

Groceries.

SI OAK added a new interest this 
week by dropping five cents all 
around. This drop takes effect in 

Ontario and Quebec, and later news 
shows a drop also in the Maritime 
Provinces. Generally there lias been an 
improved demand from tile country, anil 
orders, although numerous, continue 
small. Canned goods are moving out 
by degrees, hut no quotable change has 
taken place. Cochin ginger is very low 
in price, and the demand for Jamaica 
for manufacturing purposes is still 
slow. It is thought that a good lint 
summer would put this article on a bet­
ter footing. Black pepper is steady, 
with an advance tendency: values re­
main unchanged in white pepper. Ad­
vices from Singapore show that some 
speculative buying lias been going on in 
Hake tapioca. Buyers anticipate a 
higher range of values, hut no one in 
this district will dare .say how soon. 
Hemp seed is reported dearer, as most 
of it comes from Russian sources, »n 
that the advance is likely to continue. 
Canary seed remains at the same price, 
hut is selling freely. The market is 
steady for rice, hut native cleaned Ran-

FOR SALE—Good paying General Store Busi­
ness, County Simcoe : stock and fixtures 

about $9.coo ; well bought ; turnover $20,000 ■ 

postoffice worth $300.00 in connection ; small 
opposition; private reasons for selling; stock re­
duced to suit purchaser ; snap for quick deal. 
Don't inquire unless you mean business Address, 
Box 1*0, Canadian Grocer, Toronto. (25)
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McGREGOR’S MARMALADE {
“ ABSOLUTELY PURE/' J

A staple article in all first-class grocery 
stores will in future be made by Mc- 
Gregor-HarrisCo., Ltd., under the per­
sonal supervision of Mr. McGregor, the 
originator. For sale by all leading 
wholesale grocers and fruit merchants.

PRICES—Doolittle Quarts, $3-35 ’, pound 
jars, $1.50 ; tumblers, $1.00 per doz. 
F.O.B. Toronto ; Quaker Marmalade,
Si.70 per doz.

x McGregor - Harris Co., tI Limited ♦

♦ 33 Pearl St., TORONTO. J

TOBLER’S
SWISS MILK CHOCOLATE

is delicious. Try it.

BROWNE & WELLS, Limited, TORONTO
CANADIAN AGENTS.

FISH ... OYSTERS
WHOLES-A-LE.

The F. T. JAMES CO., Limited
76 Colbome Street, TORONTO.

We will buy your eggs F.O.B. 
all year.

CORRESPONDENCE SOLICITED.

The WM. RYAN CO., Li-m
70 and 72 Front St. E„ Toronto,

BUTTER»-EGGS
-----WE ARE-----

BUYERS and SELLERS
Correspondence solicited from ONTARIO, 

MANITOBA and LOWER PROVINCES.

Meriori, Marshall & Co.
Wholesale Produce Merchant».

TORONTO.

goon is slightly dearer. The holder of 
the apple “corner” is evidently get­
ting his end of the affair now, for the 
evaporated goods have gone up to 7 l-2c. 
A certain cable published in a daily 
paper, to the effect that molasses had 
declined at the islands, has not been 
heard of from Barbadoes. in fact, mo­
lasses, while still low in price, lias not 
declined, to the knowledge of the trade, 
this week. Green fruits are still indif­
ferent in tone, but in a couple of weeks 
the California stock is expected, and 
certainly the low state of the lemon and 
orange market must change at an early 
date. Granges, it'is expected, may con­
tinue in moderate supply until July. 
Coffee continues firm and in good de­
mand. 1‘lanting Opinion of recent date 
states that with the world’s consump­
tion of coffee two million bags in ex­
cess of the total production, and prices 
on the ascendant, coffee plantations 
look like a nn-re satisfactory invest­
ment than “ship building trusts.” 
Finer qualities of c-offee continue to 
he reported scarce. From abroad it is 
learned that the amount of coffee com­
ing forward is much less than it was at 
this time last year.

SUGAR.

The recent advances in sugar were 
evidently unwarranted, for a drop took 
place of five cents all round this week, 
taking effect in Ontario and Quebec, as 
well as in the Maritime Provinces. The 
future prospects of sugar are therefore 
interesting. The production in Cuba 
iias now almost entirely ceased, and as 
the crop is likely to be 200,00(1 tons less 
than the earlier estimates, it is easily 
seen that the statistical position of the 
sugar market is still strong. The early 
closing of the Cuban crop, the anxiety 
of the West Indian planter, and the fa­
vorable prospects of green fruit all 
over the American continent, tends to 
strengthen Old Country holders of 
sugar. In fact, it has been stated in the 
Old Country that unless the value of 
beet sugar should further increase, the 
parity of American and European 
values might possibly very nearly as­
similate. Grocery sugars are in steady 
demand, and raw sugar still holds a 
strong market. From France it is re­
ported that the sowings have been fin­
ished, and the sprouting, as well as the 
developing of young plants, has suf­
fered no serious damage. News from 
other continental countries seems sat­
isfactory, as the sowings are every­
where ended, and the plants are com­
ing up well.
Granulated, bbls............................ $4 40

" J-bbls........................................................... 4 55
“ nags..............................................................  4 30

Paris lump, boxes and bbls........................................... 4 90
" '* 1-boxes and l|-bbls.................................... 4 90

Extra ground, bbls..... ....................................................  4 75
‘ “ 50-lb. boxes...........................................  4 95
" " 25-lb. boxes........................................... 5 05

Powdered, bbls..................................................................  4 55
* 50-lb. boxes..................................................... 4 75

Phoenix............................................................................... 4 30
Bright coffee................................................    4 15

“ yellow....................................................................  4 10
No. S yellow........................................................................ 4 10
No. 2 ‘   3 90
No. 1 " bbls.................................................................. 3 SO
No. 1 “ bags........... ................................................... 3 70
Raw Trinidad...................................................................... 3 20
Trinidad crystals................................................................. 3 30

SYRUPS AND MOLASSES.
The report that molasses had drop­

ped at Barbadoes has not been con­
firmed, and no quotable change has taken 
place in the price ; molasses is still 
cheap, but large dealers do not antici­
pate further decline for some little 
time yet. Even future estimates are in­
definite regarding the price of molasses; 
it will be easier to determine prices 
when some of the eaily schooners come 
in July. We quote:
Barbadoes, in puncheons..................................................  0 26

" in barrels........................................................... 0 281
" in half-barrels ................................................... 0 29j

New Orleans................................................................ 0 22 0 35
Antigua.................................................................................. 0 37
Porto Rico................................. ................................... 0 45 0 48
Com syrups, bbls.................................................................. 0 021

“ l-bbls..........................................................  0 021 0 03
" l-bbls..................................................................... 0 03
" 381-lb. pails..........................................................  1 30
" 25-lb. pails........................................................... 0 90

Bbls., per 1001b.................................................................... 2 75
l-bbls. “   2 75
Kegs "   3 00
Cases, 2-lb. tins, 2doz. per case................................. . 1 90

" 5-lb. “ 1 doz. “   2 35
" 10-lb. “ à doz. “   2 25
" 20-lb. “ ! doz. "   2 10

COFFEE.

Coffee still maintains a strong posi­
tion. Receipts seem to be falling off 
abroad. Hepoits conic to hand that the 
new crop will be late, and also that 
frost and bad weather have been ex­
perienced in Brazil, which might have 
a remote influence upon the tone of 
the market. Some estimates in the 
Old Land are to the effect that the cof­
fee crop will turn out somewhere be­
tween a million and a million and a- 
lialf bags less than last year. We 
quote :
Good cucutas.................................................................. 0 10 0 101
Choice "    0 111 o 124
Jamaica coffee............................................................. 0 10| 0 11
Java................................................................................ 0 18 0 22
Mocha .......................................................................... 0 16 0 19
Rio................................................................................. 0 08 0 09

TEA.

Tea remains the same as it was last 
week, with no marked change in price. 
The first new Japan is selling freely, 
from 30 to 35c. Firms who were for­
tunate enough to get the early ship­
ments have found ready sale. Congou 
teas continue to hold their strong posi­
tion, and prices are high. Common 
grades have especially realized good 
prices. The demand for green tea is 
light. The market for fancy teas is 
quiet also. Ceylon teas continue to hold 
their own. No quotable change has tak­
en place in the market. Planting Opin­
ion, from New York, states that it is 
reported that Ceylon tea tasters are 
complaining of their experience with rub­
bishy teas. This, however, has not 
come to any local dealer’s notice, and 
might have been an accident. The first 
sale of Indian tea opened May 20. 
Rain is reported to have interfered with 
the leaf. Best teas have not come for­
ward. We quote :
Good to medium Japon,..................
Fine to choice Japans.......................
Ceylon greens......................................
Indian greens....... ..................
Japan style China congoes...............
Pealeaf and Pinhead Gunpowders
Coarse to good Gunpowders...........
Ceylon blacks.......................................
Indian " ................................

0 18 
0 25 
0 16 
0 18 
0 10 
0 23 
0 13 
0 14 
0 12

0 24 
0 35 
0 20 à 
0 30 
0 10 
0 40 
0 22 
0 30 
0 20

CANNED GOODS.

Canned goode are very interesting, al­
though comparatively quiet. Tomatoes

X
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have maintained the strong position of 
last week. Sardines hold high prices. 
According to news from the French 
packers, there is likely to be another 
season of high prices. The trade would 
he well advised if they prevented their 
stocks from running too low, and to 
buy from existing parcels, which are 
likely to be more salable than newly- 
packed tish. The shipments of pine­
apples have been reported light by 
many thousand cases, in comparison 
with the corresponding period of last 
year, which has tended towards a firmer 
market. Canned meats and tongue have 
been very quiet, and if anything are 
slightly easier. There seems to be a 
good demand for California fruits, es­
pecially in lower grades. Peal's anil 
apricots do not seem to be plentiful. 
Salmon is moving steadily, the chief 
inquiry being for best grades of Alaska, 
which are the cheapest grades offered. 
Corn and other vegetables are still main­
taining their strong position. We 
quote :
Tomatoes.................................................................
Corn........................................ .................................
String beans ...........................................................
Strawberries, preserved..........................................
Succotash..................................................................
Blueberries..............................................................
Raspberries .............................................................
Lawtenberries. 2s....................................................
Raspberries, black...................................................
Gooseberries.................... .......................................
Pears, 2s...................................................................

" Ss ..................................................................
Peaches, 2s...............................................................

" 3e...............................................................
Plums, Lombard 2s.................................................

" Green Gage, 2s..........................................
Cherries, red pitted, 2s..........................................
Baked beans, 3s.......................................................
3-lb. apples..............................................................
Gallon apples...........................................................
2-lb sliced pineapples.............................................
Grated pineapples......................... ,.........................
Singapore whole pineapples...................................
Pumpkins, per doz..................................................
Spinach.....................................................................
Sugar beets..............................................................
Salmon, pink...........................................................

' ifivers Inlet red sockeye.........................
“ Fraser River red sockeye.......................

Lobsters, tails..........................................................
“ 1-lb. flats..................................................
" $-lb. flats...................................................

Canadian Sardines. Is.............................................
California asparagus ..............................................
Asparagus tips.........................................................

1 15
1 15

0 87$ 1 50
0 85 0 90
1 40 1 60

1 00
1 10
1 47$
t 571
1 42$
1 63

1 52$ 1 67$
2 00 2 20
1 63 1 774
2 57$ 2 72$

1 35
1 471
2 30
1 03$
0 90
2 20

2 00 2 10
2 40
2 40
0 95
1 00

0 90 1 40
0 90 1 00

1 40
1 50

1 50 1 70
3 45
4 00
2 25

3 65 4 00
4 50 5 00
3 50 3 75

Foreign Dried Fruits.
The market is very quiet for dried 

fruits. The lower quality of currants is 
becoming more neglected, when compar­
ed with those better sorts which show 
so much advantage to the purchaser. 
Sultanas, although quiet, maintain a 
steadily advancing price, with what few 
sales do take place. Holders seem to 
feel that a steady advance will take 
place ultimately, and are playing a wait­
ing game. Crop news continues ^unsatis­
factory. The demand for Valencia rai­
sins has improved slightly, but the 
market is really unchanged. We quote:

VALENCIA RAISINS,
New, finest off-stalk, per lb.................................... 0 06 0 06$
Selected, per lb.................................................................. 0 07
Layers " ....................................................... 0 07$ 0 07$

FIGS.
Comadres, per tapnet.............................................  1 00 1 10
Elemes, per box, new....................................................... 0 90

DATES.
Dates, Hallowees, per lb........................................ 0 031 0 031

CALIFORNIAN EVAPORATED FRUITS.
Apricots, per b—..........................................................
Peaches " ...............................................................
Pears “ ................................................................
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MALAGA RAISINS.
London Layers.......................................................  1 75 1 90
" Connoisseur Clusters "................................................. 2 00
"Royal Buckingham Clusters," 1-boxes.................... 1 00
"Excelsior Windsor Clusters" ................................... 4 25

" •' Is ........................... 1 25

CALIFORNIAN RAISINS.
Loose musoatels, per lb........................................... 0 071 0 06

“ " seeded, in l-lb. packages................. 0 101
" “ in 12-oz. packages ............................. 0 08

PRUNES.
Per lb. Per lb.

30-40S....................................................................................  0 09
40-6ÛS.................................................................................... 0 08
50-flOs....................................................................................  0 071
60-708.................................................................................... 0 061
70-8ÛS.................................................................................... 0 06
80-90S.................................................................................... 0 051
OO-lOOs................................................................................. 0 05
Oregon Prunes (Italian style) 40-50e.............................. 0 08

“ “ 50-60s............................... 0 071
Oregon prunes (French style), 60-70s................................ 0 06$

" “ 90-lOUs.............................. 0 01$
" " " 100420b—....................... 0 04

CURRANTS.
Fine Filiatras, per lb. in cases................................  0 04$ 0 05

" " cleaned.................................  0 05 0 05$
11 " in l-lb. cartons.................... 00 6 0 06$

Finest Vostizzas " ..............................................  0 06$ 0 07$
Amalias " ..................................................... 0 05$

SULTANA RAISINS.
Sultana raisins, per lb...........................................  0 06$ 0 08

“ “ l-lb. carton.......................................... 0 09
SheUed Walnuts ....................................................  0 19 0 20

Green Fruits.

The green finit market is decidedly 
dull. The immense t of oranges
and lemons has glutted the market to 
such an extent that no relief is expected 
for some little time yet. However, in 
about a couple of weeks California 
fruit is expected, and the market may 
change a little then. Lemons are a 
little higher in sympathy with the ad­
vance in the New York market. Straw­
berries took a notable drop to 10 and 
12 l-2c. Egyptian onions dropped from 
$2.30 to $1.75 per bag, owing to copi­
ous supplies of last of the season’s ship­
ments. Cabbages have dropped from .VI 
to 75c a crate. Cherries are now in 
stock, and are selling at $2.50 per ten- 
lb. box. Pineapples are a little tinner. 
We quote:

Cocoanuts, per bag of 100............................................... 4 00
Canadian apples, in bbls......................................... 2 75 4 50
Pineapples, 24 to case.............................................. 3 75 4 00

r‘ 30 to case.................................................... 3 50
Bananas....................................................................  150 2 25
Egyptian onions, per bag ................................................ 1 75
Bermuda onions, crates.................................................... 1 00
New Messina lemons 300 s.............................................. 2 75
California navels.................................................... 3 ÔÔ 2 25
Florida tomatoes, perorate...................................  2 70 3 00
Cucumbersu per doz ........................................................ 0 50
Spinach, bbl....................................................................... 3 25
Asparagus, per basket..................................................... 1 00
Radishes, per doz............................................................... 0 45
Strawberries, qts......................................................0 10 0 12$
Peanuts, Bon Tons........................................................... 0 12

" Sun brand ..................................................... 0 11
" Diamond G brand.............................................. 0 09$

New Brazils........................................................................ 0 13$
New potatoes, per bbl....................................................... 7 50
Cabbage, per crate.............. .................................  2 00 2 75
Mushrooms, per lb............................................................. 0 60

Fish.
All kinds of fish are selling freely, 

except brook trout, which is very scarce, 
and is selling at 80c. Gaspe salmon has 
dropped to 19c, and British Columbia 
salmon to 15c, and all kinds of fish are 
easy in price. Lake trout maintains 
its firmness at 8c. Fresh boiled lob­
sters have dropped to 10c. The arriv­
als are plentiful, and the demand is gen­
erally good. One large dealer stated 
that it was many years since he had 
noted such a strong demand for fish. 
We quote:

Heddiee.............................................................................. 0 071
Smeked herring, per box.................................................. 0 18
Fresh haddock, per lb........................................................ 0 04
fîka, " round and dressed.....................................  0 06
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Halibut, fresh, per lb. 
Gaspe salmon, fresh per lb 
Fresh B. O. salmon 
Fresh steakcod 
Lake trout, ner lb 
Whitefish
Fresh rnacker 
Lobsters 
Dressed bullheat
No. 1 yibrador herring in 20-lb pails.................. 0 75
No. 1 Heerring, Labrador, per bbl —

half bbl........................ 2 75
No. 1 Holland herririg, per half bbl 
No. 1 Scotch herring,

per keg
Holland herring, per keg........................................ 0 65
No. 2 green cod bbls.,'200 
Salt mackerel, pail of 20 ibs 
Boneless cod, 1 and 2-lb. blocks, per lb 

fish,
loose, in 25 lb. boxes.

Boneless tish, in crates 12 5-lb. boxes 
Pure Georges cod, 40 lbs 
Skinless cod, cases 100 lb 
B. C. salmon, choice reu, per bbl 
B. C. salmon, $-bbl 
Marshall s kippered herring, per doz..
.Canadian kippered, per doz
Canadian $ sardines, per 100.................................. 3 75
Canned cove oysters. No. 1 size, per doz 
Canned cove oysters. No. 2 size, per doz 
Standard bulk oysters, per gal 
Selects

Country Produce.
EGGS.

The steadiness of the egg mar­
ket lias been well maintained, with a 
good demand. The leeeipts were 1.604 
cases on Monday, being nearly double 
loose of Satmday, while no quotable 
change took jilace in lhe market on 
spot. Buyers state that they lowered 
their price to 14c for points east of To­
ronto. Sales were made in Montreal at 
15 to 15 l-2c, and seconds at 14 to 
14 l-2e per dozen.

The bean market is absolutely 
featureless, choice primes were sold at 
$1.40 to $1.4.i, and primes at $1.35 
per bushel, while choice primes sold in 
ear lots at $1.35 and primes at $1.30 per 
bushel.

HONEY.

Honey remains in the same position. 
While clover is quoted at 13 1-2 to l ie. 
Extracted while clover remains at S 1-2 
lo He in 10 Ih. tins, and 7 to 7 l-2c in 
500 Hi. kegs. Buckwheat remains at ti 
and 7c.

MAPLE PRODl’CTS.

Little business is doing in maple pro­
duels at this time of the year, only small 
lots being sold. We quote:
Maple syrup, in wood, per lb..................................  0 05$ 0 06
Maple syrup, in large tins......................................  080 085
Pure sugar, per lb....................................................  0 07 0 07$
Pure Beauce sugar, per lb....................................... 0 06$ 6 09

POTATOES.

A quiet tone has marked the potato 
market, owing to the fact that buyers 
are well supplied. Sound stock sold 65 
to 75c a bag, ex track. Some sprouted 
stock was offered at 60c, ex track. Some 
jobbers sold ex store at 85 to 90c a bag.

Flour and Feed.
FLOUR.

Flour is still low in price, with no im­
mediate hope of an advance: in fact, one 
large manufacturer spoke very diseour- 
agingly of the future of Hoyr. We 
quote:
Manitoba spring wheat patents.

“ strong bakers’.............
Winter wheat patents................
Straight rollers............................
Extra ...........................................
Straight rollers, bags..................

:::: IS
5 10 5 25 
4 65 5 00 
3 60- 3 98 
2 30 3 35

1
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Special Notice
TO THE TRADE

Retail merchants in placing orders for futures in “ Quaker ” 
Canned Goods have little to fear that their orders will not be fully 
taken care of. Every year since we commenced business five 
years ago we have made large additions to the plant to try and 
keep up with the demand for “Quaker” Goods. While with 
these past improvements we have not been quite able to keep 
up with the demand, this year with an increased acreage of forty 
per cent, and an outlay of eighteen thousand dollars in addition 
to the plant, we fully expect to be able to cope with all business 
offered us. In reference to labels, for this year we have made 
some very handsome additions. Sample books of these labels will 
shortly be in the hands of the travellers representing wholesale 
houses who are handling “Quaker” Goods.

The following is a list of the firms throughout the Dominion 
“Quaker” Canned Goods:handling

H. P. Eckardt & Co., Toronto.
Ran. all & Roos, Berlin.
George Watt & Sons, Brantford.
John Garvey, London, Ont.
Kelly, Douglas & Co., Vancouver, B.C. 
W. H. Malkin Co., Vancouver, B.C.
R. P. Rithet &Co., Victoria, B C.
Geo. Robertson & Son, Kingston, Ont.

J. A. Mathewson & Co, Montreal. 
Dearborn & Co, St. John, N. B. 
Codville & Co., Winnipeg.
Hudson’s Bay Co., Vancouver, B.C. 
Baker, Leeson & Co., Vancouver, B.C. 
W. J. McMillan & Co , Vancouver, B.C. 
Alex. McDonald & Co., Vancouver, B.C.

Bloomfield Packing Co.
LIMITED

Bloomfield. June ùth, 1904. Bloomfield, Ont.
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BUSINESS CONDITIONS IN BRITISH 
COLUMBIA.

Special Correspondence of The Canadian Gboceb

Vancouver, B. V., June 3, 1!I04.
HEAVY movement of beef and 
general freight for Dawson and
the north has begun. For the 

next fifteen days there will be large con­
signments of beef, cattle, sheep, hogs, 
etc., sent north by various freighters. 
The steamer Venture, chartered by the 
MacKenzie Bros. Co., Limited, last 
night sailed from this port with no less 
than tillli head of live stock, including 
cattle, sheep, hogs and horses, the cat­
tle predominating. The bulk Henriette, 
formerly a French sailing ship, but now 
used as a cargo carrier, lowed by the 
tug Escort No. 11, will leave next week 
with a similar large cargo of live stock. 
The Venture carried; in addition, some 
large consignments of general merchan­
dise, 5(1(1 tons in all. In addition her 
hunkers were filled with two or three 
hundred tons of coal at Union before the 
vessel loaded her cargo here.

The Seattle business men who are 
standing aside and seeing the regular 
trade of the Yukon being done by Can­
adian houses now, which was formerly 
practically monopolized by the mer­
chants of the Sound cities, are getting 
anxious. The latest from Seattle show­
ing their attitude is a discussion of the 
difficulties set in the way of the con­
tractors for supplying the Alaskan army 
posts. The reason the Seattleites ob­
ject is (hat the trade goes by way of 
Skagway to White Horse, and then 
down the Yukon past Dawson to the 
posts in l . S. territory. The War De­
partment has even sent some soldiers 
that way, but to even Ibis objection is 
taken. The V. S. transportation people, 
object to making business for the White 
Cass road, which is partly in Canadian 
territory. The river steamers from 
White llorse down to Dawson must be 
Canadian vessels, anil so the larger part 
of the carrying falls into the hands of 
ihe White Cass people. The United 
States companies can only carry via St. 
Michaels and the Lower Yukon, but it 
would be a bad handicap if all the sup­
plies for the United States posts had to 
be sent .that way. In fact, some sup­
plies could not he sent at all. The 
United Stales law is that goods cannot 
he shipped between two United Stales 
points except in American vessels or on 
American roads. This is physically im­
possible for shipments via White Horse 
and Dawson. The regulation of the Cus­
toms’ Department in Canada is that the 
Dominion Government will not allow 
American steamers to engage in trade 
on the Yukon between White Horse and 
Dawson. The difficulty so far is con- 
lined to the United States War Depart­
ment and Ihe United States transporta­
tion companies, which are making strong 
representations to forbid the carrying of 
goods by the upper river.

Market matters in British Columbia 
this week are fairly active. Northern 
shipments, as noted above, are begin­
ning to move rapidly. In produce there 
is some tendency to hold the quotations 
on eastern butter up. One commission 
man notified his customers in the whole­
sale trade that since last quotation on 
which they had bought the price east

THE GREATEST BARGAINS
are those which appeal so strongly to 
customers that they sell on sight.

The extraordinary sale of

Clark’s Pork - Beans ™ Chili Sauce
proves this line one of the

GREATEST BARGAINS ON RECORD.

CAPSTAN BRAND
High-grade Tomato Catsup

l’ut up in lu-oz. and 20-oz. bottles of a new design, and is 
very attractive.

This Catsup is far superior to many others and is giving 
perfect satisfaction.

Ask your wholesale grocer for it or see our travellers' samples.

The Capstan Mfg. Company, Toronto, Ont., Can.
>

EPPS’S GRATEFUL.
COMFORTING.

IN X-LB. LABELLED TINS. 14-LB. BOXES.
IptoUl Agents for the entire Dominion, C. 1. COLSON A SON, Montreal.

In New» Sentie, E. D. ADAMS, Halifax. la Maelteba. BUCHANAN A GORDON. Wlaeleog.

THE MOST 
NUTRITIOUS. COCOA

This design a guar­
antee of quality.

WRAPPING PAPERS'
DES, AND BEST OF EACH 
VN, MANILLA, FIBRE, TEA, ET

Canada Paper Co.
ALL CRADES, AND BEST OF EACH 

GREY, RED-BROWN, MANILLA, FIBRE, TEA, ETC.
Samples and 
Prices for 
the Ashing. TORONTO LIMITED MONTREAL,

TRY A 
3 DOZ. CASE

A BIG WINNER

BLAG K JACK 
i | >oi|C,r

ASK YOUR 
JOBBER FOR IT

SELLS ON SIGHT
45



; I.

T M;

7vïfi CANADIAN GROCER June 10, 1904

FIRST NEW JAPAN
NOW IN STORE

We have the first New Season Japan to arrive in Canada this year. Also special 
values in last season’s Japans. Write for samples. Best values offered anywhere.

James Rutherford & Co.
DIRECT IMPORTERS OF TEAS AND COFFEES

!7 St. Sacrament MONTREAL-.

CEYLON TEA BLACK and

Just received direct from the garden*—

76 boxes Fine Golden Tipped Pekoe.
115 boxes Fine Young Hyson, Green.

SEND US YOUR NAME. WE WILL BE HARPY TO SEND YOU SAMPLES AND PRICES.

PROVOST 8 ALLARD, Wholesale Grocers, OTTAWA.

Picnic Season is at Hand.

Rowat’s Pickles
lO-oz. Bottle

is a picnic favorite. Just the right 
size to take along. Sells at 10c. 
retail. Every one of your customers 
should have it. Larger bottle for 
larger parties.

ROWAT’S and RELIABILITY are synonymous terms.
ORDER THROUGH YOUR JOBBER

Snowdon, Forbes <£ Co., - Montreal
F. H. Tippet F. K. Warren C. E. Jarvis 4 Co.

St. John, N.B. Halifax, N.S. Vancouver, B.C.

'm
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OUR METALLIC 
CEILINGS «° WALLS

Are both artistic and serviceable. 
Popularly used by practical people 
everywhere.

t
Easily applied—most moderate in 

cost —fire-proof, sanitary and won­
derfully durable—with countless 
designs to select from.
Write us for booklet telling all about them

METALLIC ROOFING CO., Limited
Wholesale Mfrs. TORONTO, CANADA.

Merchants Who Buy Hides
I purchase Hides. Calfskins, Sheep Pelts, Tallow and 

Bones. I pay spot cash, full market values, freights, customs 
charges. I want an agent in every town and village in 
Canada. I furnish the money and keep my agents fully 
posted. Write me for fuller particulars.

CARROLL S. PAGE, HYDE PARK, VT.

Orlan Clyde Cullen, C.E.L.L.M.
Counsel 1er at Law U.S. Supreme Court. 
Registered Attorney U.S. Patent Office.

U S. and Foreign Patents, Caveats, Copy­
rights and Trade Marks. Military and 
Naval Inventions a specialty. Address,

Box 264, Station G., Washington, D. C.
GUN SHOP and MODEL SHOP, 

Warren White Sulphur Springs,
Totten P. O. Virginia.

■7 Want Brock’t."

IT Dl
Poor bird seed—no other 
reason. And the grocer 
was blamed. •

SELL A SAFE SEED. * ‘ 

SAMPLES ON REOUEST.

NICHOLSONS BROCK, • TORONTO

had advanced l£c. As a consequence 
eastern Canadian butter, which last 
week jobbed at 20c and shaded for 
larger quantities, is now held stiff at 
204c. The local creameries are still 
selling at 25c, but as noted last week, 
that price will be held firm and may 
rise again. Kggs are still lirm at 224c, 
and not very plentiful. Local egg sup­
plies are much less liberal than for a 
while when the Spring first opened. Im­
portations are practically all from On­
tario. Facilities for gathering and 
packing uniform cars are wanting in 
the Northwest, and the trade here ap­
parently is willing to pay for the good 
article from Ontario.

Cheese has been bobbing round a good 
deal in sympathy with changing quota­
tions from the cast. Prices are, how­
ever, fairly average at 114c to 12c. The 
only stock now on hand is some early 
fodder cheese from the east

In groceries there is to be noted the 
same abnormal condition in the tinned 
vegetables which has always marked 
this market. Corn can be bought here 
by retailers in small lois at 3c less per 
dozen than il now costs hi lay it down, 
at present eastern quotations. The 
price east to retailers is $1.25. Here it 
is $1.15 per .doz., and apparently not 
likely to change, though there has been 
some effort to get it up to $1.25. Other 
vegetables are about as last quoted, 
$1.15 for peas and beans, $1.50 for to­
matoes.

lit dried fruits, there are some very- 
cheap prunes in boxes quoted from Cali­
fornia. As low as le, and from that up, 
is asked. California figs, also in boxes, 
arc quoted from California as low as 
4c. Apricots arc scarce and high. So 
are peaches, while dried pears arc very 
scarce and a good article can hardly In­
got at all.

In fruits,- the newest line is fresh 
apricots,—very good quality, too, for 
first of the season. They are $2.75 per 
craie of 2(1 lbs. Royal Ann cherries, as 
well as Black Tartarian», arc now plen­
tiful. The price is $1.65 to $1.75.

Local strawberries are beginning to 
come in, and are practically going to 
head off the Hood River, Oregon, stock, 
which usually has a fortnight’s run on 
this market after the Californias are 
out, and before the local berries come 
in. This year the Oregon and Washing- 
Ion fruit is so late that locals arc be­
ginning to arrive with lhem, and will, 
of course, shut them out. The price is 
still high, as the quantities are yet 
small. Next week lhere will be big 
supplies. Present figures run from $1 
to $5 for lhe 21 box crate.

Oranges are quoted a little higher. 
Bananas are perhaps 25c per bunch low­
er, at $3 to $3.25, with extra large 
ones at a special figure. Pines from 
Mexico arc $3.50 up per doz.

• • •
In vegetables, potatoes have dropped 

way down. Ashcrofts can be bough! for 
$20, and locals at your own price, 
though $12 per ton is asked and there is 
not enough demand to take up the of­
ferings. New California'potatoes are 
selling at 34 to 1c per lb.

, Wall beans, 14 and 15c per lb.; string 
tycans, about the same; green peas, 5 and 
6c per lb. Asparagus is selling at $2 to 
$2.25 per crate of 20 lbs. Celery is out 
of the market just now.
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CONDENSED OR “WANT* 
ADVERTIEEflENTS

Advertisements under this heading, ac. a word 
first insertion; ic. a word each subsequent insertion.

Contractions count as one word, but five figures 
(as {1,000) are allowed as one word.

Cash remittance to cover cost must accompany 
all advertisements. In no case can ihis rule be 
overlooked. Advertisements received without re­
mittance cannot be acknowledged.

Where replies come to our care to be forwarded, 
five cents must be added to cost to cover postages, 
etc.

SITUATIONS WANTED.

AS assistant miller; good stone dresser ; good 
fy references; would take charge of small mill. 
Toronto Newspaper Agency, Guelph. f

DY young married man as grocery salesman ; 
u io years' experience ; best of references. Ad- 
dreas Edward Little, Galt, Ont. (24)

SITUATIONS VACANT.

D AKER WANTED—Young man ; improver on 
D bread and cakes; state wages. Box 406, Col- 
lingwood. f

IX/I ILLER wanted, with three or four years' ex- 
perience ; strong and active ; immediate 

engagement. Apply to The Woodburn Milling 
Co., Limited, Glencoe. f

SCOTCH or Irish trained grocery salesman ;
young man, with at least five years' experience; 

for western town ; permanent position. Apply 
Merchants’ Mantle Manufacturing Co., 36 Wel­
lington street east, Toronto. f

BUSINESS CHANCES.

/^ROCERY or general stock wanted in exchange 
^ for farm; value twenty-five hundred; can pay 
small cash difference. S., Box 303. Tidsonburg. f

/’""'OOD paying general store business, Northern 
Ontario ; stock {14,000 ; turnover {45,000; 

small opposition; good reasons for selling ; an ex­
cellent opportunity for one or two persons with 
capital ; principals only. Box 138, Canadian 
Grover. Toronto. (24)

\IK ANT FACTURERS or packers of specialties 
*“» suitable for Italian warehouses, grocers, etc., 
desirous of placing their goods on the Irish market 
should communicate with N. Morrow, 16 Kan­
sas avenue, Belfast. (30)

\VANTED TO BUY—Grocery, bakery, flour 
vv and feed, general store ; British Columbia 

preferred. D, Globe Agency, London.

FOB SALE.

BROKEN BISCUITS—Sweet, ten pounds for a 
quarter, at 44 Duke street, Toronto. f

BUTCHER shop front, and grocers, with plate 
glass. Evenings. 158 St. Helens avenue. 

Toronto. f

CHEAP grain and flour bags, holding two 
bushels ; sound ; no patches. John H. 

Rowell, flour and grain merchant, Montreal. f

FOR SALE—A good refrigerator. Apply 34 
Arthur street, Toronto. t

FOR SALE—Grocer's ccumters and shelving. 
Apply Geo. Pears,Grosvenor st., Toronto, f

GROCERY STOCK for sale; central; cash trade;
established stand; {176 cash or terms, rent 

{ra; five rooms, store and stable ; immediate pos­
session. Apply 210 Queen east, Toronto. f
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* EVERY GROCER DOES NOT SELL

VAN HOUTEN’S COCOA
but nearly All First-Class Grocers do. And Every Grocer who has 
a single customer that drinks Cocoa should retain that customer by supplying Van 
Houten’s. Custom is retained by supplying the best goods in any line. The best
Cocoa is Van Houten’s. Best and goes farthest.

Dominion Agents J. L. Watt 4 Scott, 
Watt, Scott 4 Goudacre

TORONTO
MONTREAL

EH3

~ ^OT]s^
DIAMOND

CHOCOLATE

^Jrand Trunk Pacific

is a comparatively recent issue, 
but

G°od Trade Policy

lias been MOTT’S method for
60 years.

John P. Mott ®L Co.
HALIFAX, N.S.

SELLING AGENTS:
J A TAYLOR It S M< INDUE. JOS. E HUXLEY. 

Montreal Toronto Winmpko.
THORNE. BERRY Ai CO., Vanloi xkr. BC

Received | liBnAI Pan-American
Highest Award Iwl Exposition

The full flavor, the delicous quality, the absolute purity of Lowney*» Cocoa dis 
tinguish it from all others. It is a natural product: no "treatment" with alkalies 
or other chemicals ; no flour, starch, ground cocoa shells or coloring matter; nothing 
but the the nutritive and digestible product of the choicest Cocoa Beans. A quick 
seller and a profit maker for dealers.

THE WALTER M. LOWNEY COMPANY, No. 447 Commercial Street,
BOSTON, MASS

New Crop Maple Syrup and Sugar
Prompt delivery guaranteed for FOREST BRAND. Freight prepaid in reasonable lots 

Sugar in pound and half-pound blocks. Syrup in tins, bottles and wood.
We feel quite sure the quality will please you.

The F. J. Castle Co., Limited, KitALE
OTTAWA,-------------------CANADA.
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THE HANDLING, DISPLAYING AND SELLING
OF FISH.

IN no department of the grocery l railv 
lias more marked improvemenf been 
shown during the last few years 

lhail that given over to fish. Formerly 
the fish department was hardly worthy 
of the name. A barrel or two of salted 
fish, a few cases of dry salted stock, and 
perchance a dozen fresh fish, constituted 
the regulation supply. To-dav many 
grocers make a specially of their fish 
trade to the extent of having a distinct 
fish department. Instead of a few 
staples such as herring and finnan bad- 
die, fish are now to he seen in almost 
ally up-to-date grocery in great variety. 
Sea fish and fresh water fish have cap- 
lured the market. Sea salmon and 
salmon trout, white fish, halibut, bass, 
cod, haddock, shad, perch, lobsters, oys­
ters, shrimps, and numerous other kinds 
are all sold by the retail grocer.

Fish Display.

The methods of displaying fish nowa­
days would have been an eye-opener to 
lin- pioneer Canadian grocer of fifty 
\ears ago. Art in the display of fish 
was a filing unknown in those days. A 
customer was served direct from the 
fish barrel or disorderly pile of fresh 
fish. Now lie is treated to a fine display 
of fresh water, sea and salted fish, ar­
ranged in the fish section of a store. 
The department will be finished per­
chance in white marble and glazed tile, 
with a large slanting marble table in 
ilie centre, on which are arranged the 
largest fish hv themselves and the 
smaller ones in dozens or half dozens on 
platters, garnished with parsley, let­
tuce and fancy vegetables. The. centre 
of this fable will be surmounted by a 
pyramid of ferns and palms. An equal­
ly attractive display will be shown in 
the front window. During the Winter 
months, platters anil marble slabs are 
utilized. Under no circumstances will 
there be any piling or bunching of the 
individual fish after the heterogeneous 
fashion of years ago. The utmost care 
is shown nowadays in the arrangement 
of a fish window. In all prohahlilily 
fillets of salmon or a dozen salmon 
steaks will have a place. In the .Sum­
mer season when such a display is out 
of the question, the window will be 
turned into an aquarium, and the tran­
sient trade attracted by a collection of 
live gold fish, brook trout, etc.

A grocer need never fear the result of 
overscrupulousness in window display. 
One prominent1 Toronto grocer who has 
made a big"success of his fish depart­
ment had no hesitation in saying his 
window display had always been a big

drawing card. “Customers,” said he, 
“like to see fish arranged in the most 
attractive manner possible, and in this, 
as in every other department, it is up 
to the grocer to give his customers just 
what they want. Success in the gro­
cery trade depends largely upon the care 
that is exercised in catering to one’s 
customers.”

In handling fish there are marked pe­
culiarities in the requirements of trade 
to-day. The up-to-date grocer scales, 
skins and cleans all bis fish ready for 
the table. In nine out of ten house­
holds there is a prejudice against fish 
just because so much disagreeable labor 
and inconvenience lias become associated 
with the operation of getting them 
ready for the table. The fastidious cook' 
is now saved all this trouble, and the 
result to the grocer is increased sales 
and an enviable reputation. "Of course 
the extra trouble taken has to lie paid 
tor,” says the grocer, “but as a rule 
customers appreciate the service and 
willing!) pay the price.”

A feature ot the fish trade during the 
last two or three years has been the 
filleting of fish. Only one cook or chef 
in a hundred understands the work of 
honing, skinning and cutting. This 
difficultv is now solved and the grocer 
supplies the article for cooking. Lob­
sters ale boiled alive and cooked by the 
grocer, never bought already cooked, as 
llie flavor is impaired if the lobster is 
killed before cooking.

Without question a fish department 
carried on along somewhat similar lines 
lo those mentioned above could be made 
a success in a city or a town grocery 
where there is sufficient first-class trade 
among which a demand may be created 
for high-class fish prepared in good 
style One filing that is necessary, 
however, is that the town grocer shall 
have good facilities I'm obtaining first- 
class sea and lake fish at frequent in­
tervals. With good cold storage fish 
can be kept perfectly for a week. Ice 
must always be fresh, however, and or­
dinary care exercised in keeping the fish 
dean and well aired.

City grocers who have made a feature 
of their fish department say their. chief 
reason lor following up the fish trade 
has been to complete the link ip the 
chain of edibles which every grocer 
should carry in the same way that they 
have taken up the provision and fruit 
trade. The fish trade helps other busi­
ness and vice versa. It always pays a 
grocer to supply everything a housewife 
requires for her table. These remarks 
are equally applicable to the grocery- 
trade in the larger towns of Canada.

SUCCESSFUL
ADVERTISING

Wlmt one of the largest 

and hest grocers in

Canaila has to say :

" As per your advertisements in The Cana- 
iiian Grocer please send me 2 cases PER­
FECTION CREAM SODAS - 2 dozen 
3-lb. cards and 2 dozen 3-lb. tins I ain willing 
to give them a trial, and you seem to have a 
good make. Yours truly.

This man is a regular customer now. 
Here’s a later letter from him :

“ I must certainly say that your PERFEC- 
Tl )N CREAM SODAS are better than l 
expected. I find my customers prefer them to 
any I can buy.

Please send, etc.”

Are YOU our customer ?

You ought to be.

™E Mooney 
Biscuit & Candy 

Company,
LIMITED,

Stratford, - Canada.
BRANCHES:

WINNIPEG and HAMILTON 
Manitoba Ontario

To Manufacturers’ Agents
The Canadian Grocer has en­

quiries from time to time from manu­
facturers and others wanting repre­
sentatives in the leading business 
centres here and abroad.

Firms or individuals open for 
agencies in Canada or abroad may 
have their names and addresses 
placed on a Special list kept for the 
information of enquirers in our vari­
ous offices throughout Canada and 
in Great Britain without charge.

Address, Business Manager, 
CANADIAN GROCER,

Montreal and Toronto.
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ANY OLD SPICES may suit some people ? BUT if you cater to discriminating people 
and want QUALITY and SATISFACTION, handle

8. H. £» A. 8. EWING’S
High-
Grade

S. H. & A. S. EWING
Established 1845.

SPICES
The Montreal Coffee and Spice Steam

55 Cote S-t., MONTREAL

During the summer, when Picnics, Excursions, Fishing and Tourist Parties are in full swing, 
every grocer will find it profitable to suggest

Borden's “ EAGLE BRAND Condensed Milk, and
Borden’s “ PEERLESS BRAND Evaporated Cream

Quality the Best, Price no Dearer than Inferior Goode—Think this Over I

SELLING AGENTS IN CANADA :
WILLIAM H. DUNN, MONTREAL

Erb & Rankin 
Halifax, N.8.

Scott, Bathgate & Co.
Winnipeg, Man

W. S. Clawson fc Co.
St. John, N B.

Shallcross, Macaulay & Co. 
Victoria and Vancouver, B.O.

1 am the
Toffee King

I APPEAL to the readers of The Canadian Gkocek, 
who I know are the best buyers of High-Grade Goods in 
the country. I want to sav that my Old English Candy,

MACKINTOSH’S TOFFEE
is the most delicious and best Candy made, pure as the 
crystal springs.

ThiS Old English Candy has made me famous 
the world over. 1 am called THE TOFFEE KING OF 
ENGLAND because I am by far the largest manufacture* 
of Toffee over there. Handle this line and you have a trade 
winner. Write for prices, etc., at once.

CHARLES OYDE, 20-22 St. Fkancow-
XiVIKH Street, MONTREAL.

“MADE IN CANADA."

In 60 Seconds

. 4i «..

we can give you the main reasons why it will pay 
you to stock Sovereign Lime Juice.

It is 50 per cent, cheaper than imported brands 
of equal quality : by refining and bottling in 
Halifax we avoid the duty.

It is absolutely pure and always uniform.
It retains its bright natural color.
It has the full flavor of the ripe fruit juice, only 

two teaspoonfuls are required to each glassful.
It is stocked by the principal jobbers from 

Halifax to Vancouver, ensuring you prompt 
delivery.

Xnd as we guarantee every bottle you cannot 
lose.

If you are a man of decision it will take you but 
30 seconds longer to send a sample order to your 
jobber for the above facts are convincing.

Sovereign Lime Juice
i is refined and bottled by,

S1MSON BROS. CO., Limited, 
Halifax, [N. S.

60
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A SUMMER DESSERT
GEL-0 is ideal. A jelly 
powder, made by a Gelatine 
Specialty house. Better 
than any other similar prep­
aration. Costs no more.

Write for Samples eed Prices.

THE CANADIAN GELATINE CO.
323-3JO Promt St. W.,

TORONTO, CANADA.

THE CANADIAN GROCER

COWAN’S Perfection Cocoa (Maple Leaf Label). 
Royal Navy Chocolate, Queen'» 
Dessert Chocolate, Chocolate 
Cream Bars, Cowan’s Cake
Icings, Chocolate, Pink, Lemon Color end While

Cowan’s Swiss flilk Chocolate, 
Famous Blend Coffee, etc., etc.

Are the standard goods for purity and excellence.

■eeefeeturers

THE COWAN CO.. Limited TORONTO

An
Irresistibly
Delicious

Confection

PETER’S
Gives 
Eating 

Chocolate 
a New 

MeaningHwwwwwwwwwwwwwwwwwwwwwwwvWP 
MADE IN VEVAY, SWITZERLAND—FOR EATING ONLY.

A Wholesome Food, Especially Nourishing and Sustaining. Recommended for Invalids and Persons of Weak Digestion.

Push Peter's. The Original. Other Brands are Imitations. Send for Sample.

LAMONT, CORLISS & CO., Agents, 27 Common St., Montreal

A
-Z

Z

Grocers 
Attention !

%

x%
Swiss Milk Chocolates can't be made ^ 

in Canada. Insist on having the only genuine

IMPROVED
Swiss MilK Chocolates

Manufactured by

F. KLAUS, Ltd.
Le Locle, (Switzerland), the most nourishing 
and delicious chocolate ever made.

Highest Awards ; 25 Gold Medals.
Member of Jury of the Exhibitions in Amsterdam, 1887, and 

Paris, 1889.
Send for Semple.

Wholesale Depot for the Dominion of Canada :

Canadian Swiss Trading Co.
17 ST. JOHN ST.. t

MONTRI

FURne
/

Our Chinaman is 
very much pleased 
with the manner 
in which the gro­
cers of Ontario are 
receiving our re­
presentative, Mr. 
J. A. Coi'RTK- 
m anche. He can­
not come himself, 
but the famous

CHINESE STARCH
will be thoroughly well explained by our 
traveller. It’s easy talking and still easier 
selling Chinese Starch, and your customers 
will be your friends. Sell Chinese Starch 
—the best laundry starch ever made—pays 
you a good profit. Write us if your jobber 
doesn’t handle it.

Ocean Mills, Montreal.
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Canada’s
Strawberries

They’ll arrive about June 18th. We’re 
glad,.—they’re so superior to foreign 
stock—seem to have a delicious flavor 
that’s entirely lacking in Southern 
Berries. Then, after picking, it's such 
a short time until you have them in 
your store. They’re ii good shape. 
There’s every reason why you should 
do a large and profitable trade in our 
‘ Made in Canada’ Berries See 
we get your orders.

He Pines
Our advice is to can now. Our prices 
are some lower The market changes 
daily and they may be up again next

"A l ini in the hand is worth 
two in the bush.

Our price list will give cost.

The

DAWSONS"*
FRUIT, PRODUCE AND 
connissioN hercmasts.

Cor. Market ond TODONTO 
Colborne Street*. » UW’ ■ «

WE BUY
BRIGHT DRIED APPLES. 

HIGHEST MARKET PRICES.

The W. A. GIBB CO
5 and 7 Market St.,

)

Pineapples Tomatoes
Fancy, well-colored Pines. Lowest Prices. 
Florida Tomatoes. Elegant Stock. 
Strawberries. Arriving Daily.
Oranges. Lemons Bananas.

Give us your orders.
Wo can fill them to your satisfaction.

HUSBAND Bros.
Co.

Wholesale Fruit and Commission Merchant*.
•* Galbera* St.. TOUOBTO

Phone»- M*in 64, Msln 8428.
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GREEN FRUITS
++♦♦♦+ + ♦♦♦♦♦♦+♦■ ♦ ♦+♦♦+•++♦♦ ♦ ♦ + ♦ ♦♦♦♦♦♦♦♦♦♦♦

HAMILTON

Fruit Outlook.
AltLY forecasts have been upset re- 

j garding fruit. It will be remem­
bered that early in the season it 

was reported, supposedly by an experl, 
thal the Niagara District fruit crop 
would lie a faillite. Incident to this 

'statement came the observation that 
mice had ravaged the tree trunks and 
thal the severe Winter had killed all the 
buds. This notion has been dispelled by 
T. IL P. Carpenter, of Winona, Ont., 
one of the best known fruit exporters in 
Canada, who gave the following infor­
mation regarding the fruit outlook in an 
interview with The Grocer last week :

The peach crop will he fair anil the 
pear crop good. Plums are setting well 
in the buds, so are peaches and pears. 
There will he a falling off of about one- 
third in strawberries, drapes are set­
ting all right, and certainly the gloomy 
forebodings of the early kickers show no 
signs of being verified. Raspberries will 
show about K5 per cent, of the usual 
crop, and generally all fruits will turn 
out well, provided nothing unforeseen 
interfered.

Another interesting point raised lit 
Mr. Carpenter was that the Government 
fruit reports, while given in the best of 
spirit and intention, are misleading. 
They are generally too extreme, owing 
to the wide technical knowledge of the 
man who makes the reports, and some­
times the lack of sufficient practical ob­
servation. Any report requires modifi­
cation, and local conditions always en­
ter into a report on fruit. More care 
should be paid to these reports on I he 
part of the department controlling 
them

Fruit Crop of Canada.

A LARGE number of fruit crop re­
ports from all paris of Canada 
have come to band during tlie 

past two weeks. The estimates given 
therein are based chiefly upon the ap­
pearance of the fruit hulls, and the gen­
eral condition of tlie trees and plants, 
as at the time of writing there was in 
most eases lit fie else by which to 
judge. In Prince Edward Island the 
season was not far enough advanced to 
report intelligently.

aHHI.ES.

Ontario—In the southwestern counties, 
or so-called “fruit belt," early, Fall and 
Winter apples all promise a medium to 
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full crop. Western Ontario, generally, 
is expected to give a medium to full 
crop of early varieties, a medium crop 
of the Fall apples, and at least an aver­
age yield of Russets, Greenings and Ben 
Davis. In the Georgian Bay District of 
Ontario Baldwins and Spies suffered 
badly from frost, ami tender varieties 
are mostly killed. In Central Ontario, 
early varieties will probably yield a full 
crop; Fall varieties a medium crop, ex­
cept Fameuse, which is very promising; 
Winter sorts a medium to full crop.

Quebec and Eastern Ontario—The 
varieties grown promise medium to good 
crops, largely Fameuse.

New Brunswick and Eastern Quebec— 
Not many apples grown, hut a medium 
crop is expected.

Nova Scotia—Trees are reported in 
splendid condition nearly all over the 
province, wit It an abundance of fruit 
buds. Although growers do not expect 
two bumper crops in succession, they are 
very much pleased with the outlook. A 
medium to full crop is indicated every­
where.

British Columbia—The apple crop 
promises to he excellent, even better 
than last year.

Ontario, Quebec and New Brunswick 
reports indicate severe injuries by frost. 
Early pears in these provinces are likely 
to he a fair crop, anil the later varie­
ties, though at first expected to be light, 
are now showing heavy bloom. In 
Nova Scotia indications point to a full 
crop of early fruit, and a medium to 
full crop of the late varieties. A full 
crop is also expected in British Colum­
bia.

HEACI1ES.

Last Winter was a disastrous one to 
peach growers in all parts of Canada, 
as whole orchards have been wiped out 
by the extreme cold. The crop will be 
light this year, as the reports from all 
the provinces are uniformly unfavorable

HLUMS.

Plum trees also suffered from Winter 
killing, and even where the trees sur­
vived the fruit buds and spurs were fre­
quently killed. There are prospects of a 
medium crop in western Ontario, but in 
the rest of the province, only native 
plums and such hardy varieties as the 
Burbank and Abundance will yield a
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crop. Nova Scotia and British Colum­
bia both report prospects fair for a 
medium crop.

GRAPES.

A fair crop of grapes seems to be ex­
pected in all sections where they are 
grown to any extent. Tender varieties, 
and in the more northerly latitudes 
nearly all varieties, were badly Winter 
killed.

CURRANTS AND CHERRIES.

Red currah Is are reported good every­
where. The black varieties are almost, 
a failure in southwestern Ontario, anil 
only fair in the Annapolis Valley, 
N. N.; other reports indicate an aver­
age.

Cherries are promising in western On­
tario, hill poor in eastern Ontario and 
Quebec. In Nova Scotia and British 
Columbia, medium crops are expected.

STRAWBERRIES AND RASPBERRIES.

Strawberries killed out badly, especi­
ally in the Niagara and Essex Districts. 
Raspberries also suffered, both from 
frost and from heavy snow, which broke 
the canes. Both raspberries and straw­
berries are likely to he light in the On­
tario fruit belt and medium in the other 
provinces, except British Columbia, 
which promises nearlv a full crop.

Adulterated Jellies in U. S.
The United States commission for the 

establishment of standards for pure 
foods, recently in session in New York, 
lias declared that jellies and jams aie 
generally adulterated. It is claimed that 
till fier vent, of the “jellies” made in 
the United States are imitations com­
posed of glucose and coloring matter, 
while some jellies contain no fruit at 
all. One witness before the commission 
stated that if the manufacture of com­
pound jellies by mixing different fruits 
were forbidden, 75 per cent, of the fac­
tories in the States would have to 
close.

Story of the Apple.
The first apple trees planted in 

America were imported by the Dutch 
settlement at New York in 1(114. Apple 
trees were also known to luuve been 
growing at Jamestown, Va., as early as 
1622. Until within the last half cen­
tury apples were grown almost solely 
for eider-making, as is the case to-day 
in France. As hard cider will produce 
drunkenness and a horrible katzenjam- 
mcr, William Venn advised the colonists 
in Pennsylvania to cultivate indigenous 
fruits alone, as apples were then used 
almost exclusively for making cider or 
apple jack.

We are in receipt of our first car Mississippi 
Tomatoes. 4 Basket carriers. Fancy Stock. 
Prices are now more reasonable.
Dir>Aannlcke Now is the time for preserving. Prices are lower and rineappies stock in prime condition.

Our Price List, issued weekly, explains fully.

WHITE & CO.,
PHONE Main 4106.

Private Branch Exchange connecting all departments.

Wholesale 
Lemon Importers
64 FRONT ST. EAST,

TORONTO.

Arriving 
Iilmost Daily-Fancy Ripe BANANAS PINEAPPLES 

and FLORIDA TOMATOES.
Finest Quality. Prices Right.

Just in—Fresh car EXTRA FANCY NAVELS, all sizes.
Fresh arrivals__EGYPTIAN AND BERMUDA ONIONS. Mail or phone your orders.

Hugh Walker & Son, Guelph, Ont.

MoDOUGAL & LEMON
OWEN SOUND

Wholesale dealers In Foreign Fruits, 
Butter, Eggs, Cheese, Poultry, Raw 
Hides, Sheep Skins, and Wool.

We want to sell you some fruit, and 
we will buy your butter and eggs.

WRITE FOR OUR PRICES

BOW’S
GUM

Lumps,
oc. Pkgs.

lc. Stick,

5c. Bars.
ROW Ml 00*i Morristown, N.Y., and Brock ville, Ont.

Persons addressing advertisers will 
kindly mention having seen their adver­
tisement in The Canadian Grocer.

Dried Fruit
cleaned and renovated by the 
latest improved machinery 
and appliances.

Guarantied to Give Satisfaction.

J. T. ADAMSON & CO.
27 St. Sacrament Street, 

MONTREAL.
Tel. Main 77B.

Ridge Hall Fruit Orchards.
Peaches, Plums, Cherries, Strawberries, Rasp­
berries, Blackberries, Early Tomatoes, Cucum­

ber», Green Corn, Peas, Wax Beans, Etc.
CORRESPONDENCE SOLICITED.

E. E. ADAMS, Leamington, Ont

Many of the orchards of I he pioneers 
of the Middle Western States were 
grown from seeds obtained in a peenliar 
way. Some man whose full name lias 
been forgotten, and who is remembered 
only by the ap|iellation of “Apple-seed 
Johnny,” traveled through the West 
and scattered among the selliers untold 
ipiantities of apple seeds. He gave 
them away free of charge, and lie was 
given a hearty welcome at every cabin 
door.

Egyptian Onion Season Over.
A Montreal dealer has been informed 

from New York that the total shipments 
of Egyptian onions from Egvnt were 
1,500,000 sacks, 500,000 of which went 
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lo Trieste and Hamburg. It was ex­
pected I hal 7,000 hags would arrive in 
New York this week, ami Ibis would 
probably wind up the season, which 
would be three weeks earlier than last 
year.

Vegetables in the Yukon.
Remit reports from Alaska and the 

Yukon Territory say the business of 
shipping in vegetables from Uanada and 
the United States has seriously de­
clined on account of the local produv- 
tion. It will interest readers of The 
drover to learn that truck gardening 
around Dawson 'is now a recognized 
business, carried on at a satisfactory 
profit.



taBusiness Changes

ONTARIO.

j IK stock of the estate of Al. '1'. 
Cathead, general merchant, Har- 
wiek. has been solil to Al. ('.

Drew
.) Keefer, grocer, West Lome, has 

sold out to W. Meldrum.
Merritt's cigar store, l.oiiilon, has 

been sold to Cameron A Martell.
• I A Denning, general merchant, Kcr- 

wood. has sold out to R. Darker.
.1 Denning, general merchant. Ker- 

wood, has sold out to ('. .Johnston.
A meeting of the creditors of I). 

frillies, general merchant, Klmvale, was 
called for .June 7.

(i. H. Hawker, grocer. Denetangtii- 
shene, has sold out to -J. V. Lee, who 
takes possession .June 111.

QUEBEC.

W. Wilson, general merchant, St. .Jude, 
is dead.

('. Guyon A Civ., grocers, Montreal, 
have registered.

Lalleche Bros., grocers, Hull, have 
succeeded 1. Lalleche.

Hutton Bros., grocers, Montreal, ham 
dissolved partnership.

M. L. Amyot A Co., grocers, Mon­
treal, have registered.

The assets of A. Derrault, grocer, 
Montreal, have been sold.

•J. (). Robitaille, grocer, Montreal, has 
been succeeded by I Trudeau.

The assets of Catterson A Baird, gro­
cers, Montreal, have been sold.

K. Gareau, general merchant, Kigaud, 
has assigned to Lamarche A Benoit.

Lord A Fournier, wholesale anil retail 
grocers, St. .Johns, have registered.

,J. Tremblay, general merchant. 
Tremblât, has effected a compromise.

Bell Bros., general merchants, Kasti- 
baz.ua, have sold out to A. Pritchard.

K. Lalibertc, general merchant, Lot- 
biniere, has assigneii to V. K. Paradis.

Alillette, Dubreuil A-Cie., tea anil 
coffee dealers, Montreal, have registered.

The assets of A. D’Anjou, general 
merchant, Riviere Ouelle, have been 
sold.

P. Morin, general merchant, Ste. 
Thttribe, has advertised his business lot- 
sale.

The assignment of .1. Fisher, general 
merchant, .Jonquieres, has been de­
manded.

.1. L. Seguin, general merchant, St. 
Simon, is offering to compromise at 65c 
on the dollar.

The assets of K. E. St. Jean A Co., 
grocers, Hull, were advertised to be 
sold on June li.

THE CANADIAN GROCER

One of Al. Nicholson’s fruit stores, 
Montreal, has been damaged by smoke 
attd water; no insurance.

Fire has destroyed the premises of (). 
Richard, general merchant, St. X'alere 
De Bulstrode; loss partially covered by 
insurance.

NEW BRUNSWICK.

I). .\. Vanwart, of Vanwart Bros., 
grocers, St. .John, is dead.

'I'he premises of 0. II. Peters At 
Sons, feed and grain dealers, have been 
damaged by fire.

MANITOBA AND N.W.T.

• 1. Morrison, general merchant, Grand 
View, has sold out.

(i. Johnston, grocer, Dauphin, has 
sold out to McLean Bros.

G. J. Robertson, grocer, Souris, has 
sold out to K. A. Brindle.

•J. Drcidger, general merchant, Blum- 
cnfelt. is giving up business.

H. M. Aldous, general merchant, Lor- 
lie, has removed to Lemberg.

The stock of the estate of G. Lewis, 
grocer, Newdale, has been sold.

G. Adam, grocer, St. Rose Du Lae, 
has been succeeded by II. Houde.

Al. At cab, general merchant, Winni­
peg Beach, has sold out to M. Tiron.

Smith A Wilson, general merchants, 
DeWinton, have sold out to R. Paling.

J. W. lleric A Co., general merchants, 
Wetaskiwin, have sold out to G. F. 
Carniel.

W. G. Fulford A Co., general mer­
chants, Mather, have sold out to Gordon 
A Hurssell.

.1. G. Strulhers A Co., general mer­
chants, Cartwright* have removed to 
Goose Lake.

F. G. Casey, general merchant, Taii- 
tallon, has admitted A. S. MacDonald 
to partnership.

June 10, 1901

BRITISH COLUMBIA.

AL Nacerato’s fruit store in Rossland 
lias been destroyed by fire.

J. Oben, confectioner, Vancouver, has 
advertised his business for sale.

J. McLaren, tobacconist, Vancouver, 
has been succeeded by L. Levin.

Dale & Co., general merchants, Port 
Hammond, have dissolved partnership.

INQUIRIES FOB CANADIAN TRADE.
The following inquiries relating to Can­

adian trade have been received by the 
High Commissioner for Canada in Lon­
don, Eng. :

75. A Glasgow firm representing a number of 
provision merchants are seeking to do business 
with Canadian manufacturers turning out high- 
class table delicacies in glass bottle jars and in tins.

77. A Canadian gentleman resident in London 
is looking out for agencies on commission or other­
wise for Canadian exporters.

The following inquiry relative to Cana­
dian trade has been received at the Cana­
dian section of the Imperial Institute, 
London, Eng. :

46. A tanning company in the North of England 
invites correspondence from Canadian shippers of 
hides.

The names of the firms making these 
inquiries, with their addresses, may be 
obtained from the Department of Trade 
and Commerce, Ottawa. Persons desir­
ing such addresses will be careful to quote 
the office under which the inquiry appears 
and the number.

TORONTO BOARD OF TRADE.
It is officially announced that the 

special committee appointed to deal with 
the finances of the board have so far 
met with gratifying success, a consider­
able number of citizens having already 
contributed liberally to the fund towards 
the liquidation of the debt due the New 
Yark Life Insurance Co. The managers 
of the fund are E. B. Osler, D. R. 
Wilkie, and A. Laird, all of Toronto.
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Canned Tomatoes: Aylmer Brand. If interested, get our price.
Canned Salmon: We have a large quantity on hand and are quoting 

special prices to reduce our stock.
Valencia Raisins : You will be satisfied with our price.
Sultana Raisins: Choice quality 6^c. per pound. Are considered 

good value at 8c.
New Orleans Molasses in half barrels: We are offering at much below 

the present market price as we purchased a large quantity previous to 
the advance.

It will pay you to get our prices before purchasing elsewhere.
If in a hurry for goods, telephone at our expense. We will use you right.

The R. & J. H. Simpson Co.,
TEA IHPONTENS AND WHOLESALE DNOCEBS,

Ouelph, Ont.
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The Grocer Can Influence
His Customers

This is one of the grocer’s biggest business assets. It enables 
him to sell goods of superior quality, which knits his trade tighter, 
giving his customer more satisfaction and himself more profit. The 
grocer recommending Ozo Brands is sure of his ground, as they come 
to him guaranteed goods.

OZO CO., Limited
PICKLES
VINEQARS
SPICES
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LEMON 
SQUASH

Pickle
Curiosity.

AND

LIME 
JUICE

Just for curiosity’s sake, 
try selling

FLETT’S PICKLES
The result will surprise 
you. It has others.

ROSE & LAFLAHHE
AGENTS,

Rose & La flam me 
MONTREAL.

Agents nONTREAL

MONTREAL.
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FLOUR *!* CEREAL FOODS
Where Will Manitoba Wheat be Milled?

N a recent issue of the Toronto 
World appeared an interesting 
article by its western correspond­
ent, to the effect that 
eastern Canada would be­

come the manufacturing depot for 
the product of the grain fields of the 
Great West to the exclusion of the mill­
ing industry in the vicinity of Winnipeg.

A representative of The Grocer hail 
the pleasure of interviewing a prominent 
Toronto flour exporter on some of the 
salient points of the above mentioned 
article, anil the substance of the inter­
view is reproduced in this week’s issue 
of The Grocer.

lu the first place, the gentleman inter­
viewed pooh-poohed the whole thing as 
improbable, and substantiated his claim

for purposes of export and local con­
sumption, by the observation that form­
erly Oswego, X. V., was the premier 
miHing centre in the l ni ted States. As 
the tide of immigration, however, swept 
westward, and grain growing was taken 
up on a large scale by farmers in the 
middle and western states, milling in­
dustries followed, and to-day the lead­
ing American milling centre was situ­
ated at Minneapolis. Surely no other 
direct proof of the growth of milling in 
the Canadian west was necessary than 
the evidence afforded by the building and 
equipping of two very large flour mills 
in the west during the present year.

If western grain for export were not 
milled at home it would be milled in 
foreign markets, but under no circum­
stances was it likely to be carried part 
way to its destination, unshipped, 
milled, and re-shipped for foreign mar­
kets.

With regard to the statement that the 
quality of flour manufactured from 
western wheat by large milling concerns 
situated at the door of the Canadian 
west was inferior to that produced by 
the smaller mills of Ontario, exception 
was taken at the outset. The article 
also urged that economic conditions 
were favorable to the milling of western 
flour in the east, namely, the high cost 
of fuel in the west, and in addition the 
relative cheapness of freight on grain in 
bulk via the lake and rail route, as

compared with that on the manufactured 
product. The scarcity and high price 
paid for labor in the west was another 
consideration. There were advantages, 
however, on the other side, such as the 
superior storage accommodation for 
grain in the west, which would go a 
long way to even things up.

There is no question but the high price 
of fuel and scarcity of labor are im­
portant items in the cost of milling in 
the west. The matter of freight, more­
over, is not to be passed over lightly. 
Another factor is the comparative lack 
of water power west of Winnipeg. Ap­
parently it will not be very long before 
Canadian millers will be face to face 
with an interesting problem. Mean­
while opinions are being hazarded on 
both sides. One man well conversant 
with the flour situation in Canada has 
gone so far as to say a mill with a 
capacity of 1,100 barrels daily could he 
located more profitably at Toronto than 
at any other point in Canada. The 
Grocer hopes to publish from time to 
time in succeeding issues the opinions of 
representative Canadian millers on this 
subject.

Agricultural College Changes.
An important change has been decid­

ed upon in connection with the teach­
ing department at the Ontario Agricul­
tural College, Guelph. Instead of one 
professor of agriculture there will he 
in future a professor of field husbandry 
and a professor of animal husbandry. 
G. 1',. Day, now professor of agricul­
ture, will he in charge of the depart­
ment of animal husbandry. G. A. Za- 
vilz will he professor of field hus­
bandry.

Canadian Flour in Jamaica.
ATM ST reports, dated April ,'10, 

from the commercial agent of the 
Canadian Government, stationed 

at Jamaica, state that within the last 
fortnight a shipment consisting of 350 
barrels arid 50 sacks Hour, also 200 bar­
rels corn meal arrived on the ss. 
Veritas from Halifax. Other shipments 
have also steadilv been arriving, via 
New York, thus pointing to the fact 
that the Canadian article is at least

making some steady progress on lines 
of publie favor. This result lias been 
brought about, no doubt, by the respec­
tive millers concerned finding it both ex­
pedient and to their interest to effect 
development by forwarding initial ship­
ments on consignments. It is to he 
Imped that all things being equal re­
garding freight and other charges, ship­
pers will always avail themselves of di­
rect bottom, by the regular sailings from 
Halifax or St. John.

Grain Inspection.
The Montreal Hoard of Trade have 

advocated that grain inspection shall In- 
done under their supervision. In fact 
at their last meeting the recent Govern­
ment amendments met with their ap­
proval, provided the Board of Trade 
should have charge of the inspection. 
Should it happen, however, that the re­
commendation did not meet with tin- 
approval of the Government, the council 
of the Board of Trade will support the 
amendments to the hill suggested by the 
Montreal Corn Exchange Association, in 
so far as they relate to the making ni 
the appeal of the survey board final. W. 
1. Gear and It. M un roe were deputed In 
see that the recommendations re grain 
and other matters were submitted to 
the Commission on Transportation, 
which was holding sessions in the board 
rooms on June (i and 7. Word was re­
ceived from George E. Drummond that 
he would sail for home on June 11.

Elevators at Port Arthur.
The new Canadian Northern elevators 

at Port Arthur are ready for handling 
grain. The two new buildings give the 
C. N. It. a storage of seven million 
bushels, and the two working houses 
will he callable of handling two million 
bushels of grain daily. The storage 
houses arc built of tile and steel, and 
are entirely fireproof.

Cereal Notes.
At the annual meeting of the Wood- 

stock Cereal Co., Woodstock, on June 
3, the following officers were re-elected. 
President, D. It. Ross; vice-president, 
A. J. McIntosh; secretary-treasurer, J. 
M. Ross.

that western grain would continue to lie y 
milled in the country of production both

56



June 10, 1904 FLOUR AND CEREAL FOODS The Canadian Grocer.

YOU CAN SAY
To Your Customer

what a New York Analyst said of his 
own accord about

SWISS FOOD
Namely :

“ Judged simply upon its own strong 
merits, and from the viewpoint of 
the trained hygienist • SWISS FOOD ’ 
deserves the heartiest praise that any 
health publication can bestow upon a 
deserving food article, whose whole­
someness and nutritive value has been 
thoroughly proved by the most scien­
tific tests. No better, purer, more 
appetising or more wholesome food 
product could be asked for than 
‘SWISS FOOD.' In every essential 
feature it is most excellent.”

In packages only 
Never sold in bulk.

Has endured for many years. 
Worthy of every grocer’s co­
operation in its larger use.

P. &
Millers and Manufacturers

TORONTO

SHREDDED 
WHOLE WHEAT

BISCUIT - TRISCUIT
SCIENTIFICALLY-PREPARED FOOD 
MADE OF THE WHOLE WHEAT.

Shredded Whole Wheat Biscuit—A stan­
dard all-day cereal served with milk, 
cream, or in combination with fruits, 
preserves or vegetables.

Triscuit—The New Cracker. Served with 
soups as a crouton, or as a successor to 
crackers when served with cheese.

For information and prices address...

THE NATURAL FOOD COMPANY,
32 Church St., TORONTO, ONT.

NOTE.—Tell your customers that heating the BISCUIT and 
TRISCUIT in a warm oven before serving will renew their crispness.

lilt.

«VAMPIRE’’ 
Spiral Flycatcher

Clears the bee of lies.
THE "Vampire" Spiral Fiy- 
m catcher consists ot a small, 
closely-wound Spiral, covered 
with a sticky material, and her­
metically sealed in a short tube. 
By simply pulling out one end 
the Spiral is elongated and 
forms the. most effective Fly­
catcher known.

This article is a quick seller 
and carries a large profit. It is 
CLEAN, SIMPLE and EFFECTIVE. 
As a window show it draws 
crowds. No poison. No leak­
age.

LABELS IN ENGLISH OR FRENÇIL
SEND FOR FREE SAMPLE.

SOLE MAKERS :

KAY BROS., Ltd., Stockport, England.
SOLE AGENTS FOR CANADA :

îü; LEEMING MILES CO , Limited, Montreal.

a?
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STRONG
DURABLE

LIGHT

The FOSTER POTTERY CO.
HAMILTON. ONT. Limited

POROUS
AND

CHEAP

Equipment, Etc.
Any readers of this paper wanting 
any of the above goods may have an 
advertisement inserted free in Hard­
ware and Metal, the machinery- 
weekly newspaper of Canada, by- 
enclosing this notice. Address—

New and Second-Hand Machinery,

HARDWARE AND METAL
Toronto

TRUCKS
for Warehouse 

and Factory.
Save You Money 
Do Men's Work 
Draw no Salary

Our Trucks are guaranteed satisfactory.
Turn in their own length.

MADE i/V CANADA.

H. C. Slingsby for Canada.
Factory,

Ontario Street,

FLOUR

Temple Building,
MONTREAL.

PENITENTIARY SUPPLIES-

SEALED TENDERS addressed “ Inspectors of 
Penitentiaries, Ottawa,” and endorsed “ Tenders 

for Supplies,” will be received until Friday, 24th 
June, inclusive, from parties desirous of contracting 
for supplies, for the fiscal year 1904-1905, for the 
following institutions, namely : —

Kingston Penitentiary.
St. Vincent de Paul Penitentiary.
Dorchester Penitentiary.
Manitoba Penitentiary.
British Columbia Penitentiary.
Regina Jail.
Prince Albert Jail.

Separate tenders will be received for each of the 
following classes of supplies i

1. Flour (Canadian Strong Baker’s).
2. Beef and Mutton (fresh).
3. Forage.
4. Coal (anthracite and bituminous).
5. Cord wood.
0 Groceries.
7. Ccal oil (in barrels).
8. Dry Goods.
9. Drugs and Medicines.

10. Leather and Findings.
11. Hardware, Tinware, Paints. &c.
12. Lumber.

Details of information as to form of contract, to 
gether with forms of tender, will be furnished on 
application to the Wardens of the various institutions 

All supplies are subject to the approval of the 
Warden or Jailer.

All tenders submitted must specify clearly the 
institution, or institutions, which it is proposed to 
supply, and must bear the endorsation of at least two 
responsible sureties.

Papers inserting this notice without authority from 
the King’s Printer will not be paid therefor.

DOUGLAS STEWART,
GEO. W. DAWSON,

Inspectors of Penitentiaries.Department of Justice,
Ottawa, May 31, 1904. (25

BUY

Star Brand
COTTON
CLOTHES
LINES
-AND-

COTTON
TWINE

Cotton Lines are as cheap as Sisal oi Manila 
and much better.

For sale by all Wholesale Dealt) s
See that you get them.

CEREALS
Place a Trial Order with Us for a Full Line of Our Goods.

QUALITY UNEXCELLED. SATISFACTION GUARANTEED.

Ontario Winter Patents, 
Manitoba Blends,
Pure Manitoba.

Rolled Oats (Standard and Granulated )

“ Barley, Oatmeal,
“ Wheat, Pot and Pearl Barley 

Wheatlet, Farina, Split Peas.
“ Matchless ” Feed.

THE G. CARTER, SON & CO., Limited,
ST. MARYS, ONTARIO.

5b

No Money in Snap
Perhaps you are right— 
but do you know

Mrs. Dooley’s
Laundry Soap

The Borax Soap ?
No lost money in this soap. 
You sell your customers a 
Soap that will be asked for 
regularly afterwards, and each 
sale means io per cent, extra 
for you—worth having is io 
per cent.

Ask your wholesale grocer for 
Mrs. Dooley’s Laundry Soap.

THE

Metropolitan Soap Co.
LIMITED

TORONTO.

J-JAVE you noted 
the newspaper 

advertising we are do­
ing to help you sell

Orange Meat?
Give an order through 

your wholesaler.

Single cases, 36 I5c.-pkgs„ $4 50. 
5—10 cases . . . $4-40.

Freight paid.

THE FRONTENAC CEREAL CO..
Limited

43 Scott St., Toronto.

/
—i
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MANUFACTURERS’ AGENTS AND BROKERS.

Just like fishing
Building up trade is just like 

fishing.
If you use the right kind of 

bait and cast your line where the 
kind of fish you want are most 
plentiful, you’ll quite likely get a 
number of bites.

Then if you go about it right 
you are pretty sure to land most 
of them.

Apply the illustration to busi­
ness.

If you want to catch the 
grocery trade cast your line 
where all the good grocers in 
Canada congregate every week 
■—looking for bait to build up 
their businesses with—in The 
Canadian Grocer. But

Suppose results don t come at fust 
What be yew goin' tur dew ?

Take out yewr ad, and kick yewrself,
An’ go ter feelin’ blew ?

Uv course yew hain’t ; yew're goin’ tew fish, 
An’ bait an' bait again ;

Bimeby some nibbles n bites 11 come, 
Then yew'll pull 'em in.

Our Department of Advertising- 
Service is now providing good 
bait for a number of our adver­
tisers—and stands ready to help 
a few more in this connection.

Drop us a line about it.

The Canadian Grocer,
IO Front St. B. 

Toronto.
33a ncQill St. 

Montreal

TORONTO.

W. fi. PATRICK & CO.,
AGENTS AND IMPORTERS,

29 Melinda St., - TORONTO

W. G. A. LAMBE & CO.
TORONTO.

Grocery Brokers and 
Agents.

Eetebli.hed_18S3

W. H. Millman & Sons
Grocery Brokers

37 Yonge Street, Toronto, Canada
Send us your Business

AGENT* inK
C. Ceroni, Patras,
Ingkrsoll Packing Co., lngersoll.
Old Homestead Canning Co., Piéton, 
Ontario Sugar Co., Berlin.
Royal Crown Soar Co., Winnijeg,
Tillson Co., Tillsonbnrg.

Get our Prices for CHEESE, BEANS, etc-
references

Bradstreet's or Dun's Imieriai. Bank
Any wholesale grocery house in Ontario.

CALGARY.

A re you

Represented In the West ?
If not, write us and get in

ON THE GROUND FLOOR.
Place your offerings with us and we will sell your 

goods.

Consign your cars to us. 
Goods reshipped. 
Excellent storage.

NICHOLSON, BAIN A JOHNSTON,
Wholesale Commission Merchants and Brokers.

CALGARY, ALTA.
Head Office: RICHOLSON S BAIN, WINNIPEG

TELEPHONE | M,VN

Wm. McCann 
Milling Co.

MILLERS
AND GRAIN DEALERS

192 King Street East
TORONTO.

59

WINNIPEG.

Dingle (3b Stewart
WINNIPEG. - - CANADA.

COMMISSION BROKERS.
Excellent Storage Accomodation. 

Consign Your Care to Us.

PRICE, CHAMBERS & CO.
SUCCESSORS TO

CAMERON, GORDON & DO. 
Wholesale Commission Agents 

WINNIPEG.

EASTERN MANUFACTURERS
• — AND—

SHIPPERS.
All are:ye

turned on
MANITOBA AND THE WEST.

"WE
Represent some of the leading houses in

CANADA and the US.
INCREASE YOUR TRADE. WRITE US.

NICHOLSON » BAIN, WINNIPEG,
Wholesal, Commission Merchants and Brokers. 

BRANDON.

IHE WILSON COMMISSli CD . Limited
8RAHD0R, MAR.

Commission Brokers, 
Storage.

Correspondence Solicited.
If you have any snaps let ue hear from you.

40 HIGHEST AWARDS 
In Europe and America

Walter Baker & Co, Ltd,
The Oldest and 

Largest Manufacturers of

PURE, HIGH GRADE

COCOAS
AND

CHOCOLATES
Trade-mark.

No Chemicals are used in theii 
manufacture.

Their Breakfast Cocoa is ab­
solutely pure, delicious, nutritious, 

and costs less than one cent a cup.
Their Premium No. 1 Chocolate, put up in Blue 

Wrappers and Yellow Labels, is the best plain 
chocolate in the market for family use.

Their German Sweet Chocolate is good to eat and 
good to drink. It is palatable, nutritious, and healthful ; 
a great favorite with children.

Buyers should ask for and make sure that they get the 
genuine goods. The above trade-mark is on every 
package.

Walter Baker & Co. Ltd.
Established 1780.

Dorchester, Mass.
Branch House, 12 ind 14 St. John St., Montreal
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Tobaccos, Cig'ars, and SmoKers* 
Accessories

A DEPARTMENT FOR 

RETAIL MERCHANTS.

*****

Brazil Tobacco Industry.

IN Brazil tobavftj is chiefly cultivated 
in the Provinces of Bahia, Minas, 
San Paulo and Para. The Town ol 

Purilicavao, in Bahia, is the centre of 
an important tobacco growing district. 
The cultivation is increasing, and great­
er care is taken in the curing.

The common up country method is to 
pick the leaves from the stalks, dry 
them under the hut roofs, remove the 
midribs, and spread them in layers, am­
ounting to from two to eight pounds, 
for rolling together and binding with 
back strips.

These rolls are bound very tightly 
with a cord, and left for several days 
when the cord is replaced by strips of 
jacitara, the split stem of a climbing 
palm, and have a stick-like form one 
and one-half inch in diameter. They 
are sold in masas of four to six feet in 
length, but the tobacco is not considered 
good until it has fermented for five or 
six months, when it is hard and black, 
and shaved oh as required for pipes, 
cigarettes and cigars, the last made 
with wrappers of taiiari bark. The 
Tapayos tobacco is considered the finest 
in the Amazon Valley.

The cultivation of tobacco in Brazil 
began about the year ItiOU in the Prov­
ince of Bahia, and from thence extended 
to all the other districts along the 
coast. Among the localities earliest 
known for their tobacco production was 
the Lake District of Pernambuco, now 
the Province of Alagoas, where an excel­
lent qualitv was produced, which com­
manded very high prices. During the 
following century the cultivation in­
creased so rapidly in Alagoas and Bahia 
that at the commencement of the next 
century the average annual export had 
reached 2,857 tons from the latter and 
285 tons from the former province. The 
earliest export statistics available for 
the whole of Brazil are for the year 
1839-40, when the export amounted to 
9,472,000 pounds, and the value exceed­
ed $325,000. In 1879-80 the export was 
50,000,000 pounds, of the value of $3,- 
295,000; in 1880-81, 44,000,000 pounds,
of the value of $3,250,000, and in 1881 - 
82, 52,000,000 pounds, of the value of 
$3,400,000.

Though the principal tobacco produc­
ing province of Brazil is Bahia, tobacco

of good qualify is grown in every part 
of Brazil, from the Amazon to the Rio 
Grande frontier.

The methods employed in the cultiva­
tion and preparation of the plant are 
very much the same as they were nearly 
two hundred years ago.

The land selected for tobacco growing 
is cleared and the surface worked with a 
hoe, after which it is marked off into 
parallel rows about three feet apart, 
according to locality and the size of the 
mature plants. In transplanting, the 
young plants are set from two to three 
feet apart, and are manured heavily in 
the pits opened for them.

In gathering the crops planters wait 
until the plants are fully matured, this 
being determined by doubling and break­
ing one of the top leaves. In Bahia and 
other Brazilian provinces the lower leaf 
is often picked by itself, and in a few 
days the next, and so on as long as the 
plant will develop the lower leaves into 
what is classed first quality. These 
leaves are hung up two and two, under 
cover and across poles, twenty-four 
hours after picking and sweating.

When it is intended to twist the 
leaves into ropes they are left hanging

abeut two days, when they are taken 
down, carefully freed from the heavy 
parts of the midrib, doubled in halves, 
and laid away for the rope twister. This 
operation requires considerable dex­
terity, and is generally entrusted to the 
best man on the plantation. The oper­
ation requires a rude windlass, which is 
slowly turned in winding the rope, which 
is twisted by hand. A boy is usually 
employed entirely to hand leaves to the 
twister. These ropes are unwound and 
re-wound once or twice a day for a

Each Caddy of

“ Currency ”
Plug Chewing Tobacco

contains a tag certificate, valuable for 
premiums, and which will be redeemed at 
the following addresses:

Premium Dept., No. 210 St. Lawrence St., Montreal 
“ “ No. 167 Yonge Street, Toronto
“ “ Cor. Richelieu, St. Claire Sts., Quebec
" “ No. 87 Bank Street, Ottawa
“ “ Oddfellows’ Block (Cor. Princess St

and McDermott Ave.,) Winnipeg

Popularize your store and 
make money by selling

CURRENCY
Plug Chewing Tobacco.

THE ESTABLISHED FAVORITE.
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GEO. E. TUCKETT 
& SON CO., Limited

HAMILTON,
CANADA.
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$600 A YEAR.
Last week we showed how $6oo extra profit could be made by the 
grocer who had ambition to go after the cigar trade of his town. 
No straining of figures, either.

Our Offer to Every Grocer.

We send, express paid, i,ooo cigars, assorted as desired, on usual 
terms. At the end of three months we stand ready to buy back for cash 
at invoice price any unsold stock.

It is well to include in any such order Pebble for a 5-center, 
and Pharaoh for a 10-center.

J. BRUCE PAYNE, Limited, Mnfrs.
ORAN BY, QUE.

»» »*»»»»»»»»»»»» »♦»♦»»»»»»»»»»»♦• ♦ *»» + *»»♦•»

T* B
soothes the smoker 
as does a day in 
June.

The 10-cent size 
pleases most.
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eid
Wholesale 
Tobacconists,

58 Yonge St., TORONTO.
The Erie Tobacco Company

WINDSOR, ONTARIO.
T. J. HORROCKS, Wholesale Distributor, TORONTO

5c. Cigar
A Success Everywhere

Send in your order by mail.
Don't wait.

Manufactured by

T. J. Horrocks,
176 KING ST. EAST, TORONTO,

The Chamberlain Cigar
The best value in Canada ! Sold the world over! It will help your 
trade tremendously I Order a sample lot to-day!

J.
SAVE THE BANDS AND RETURN THEM TO

M. FORTIER, Limited
MONTREAL.

MANUFACTURERS OF

Cigarettes and Cut Tobaccos

INSIST
UPON PROFITS

McALPIN TOBACCOS pay the grocer 
an adequate profit.

Have you ever given our tobaccos a 
chance ?

Perhaps you have not.

It is certainly worth your while, for 
many grocers once wedded to makes 
that seemed fixed permanently in popu­
lar favor, have found another line— 
ours—do better work for them, and at 
the same time, add to their profits.

McAlpin Consumers Tobacco Co.,
Limited,

TORONTO.

BRANDS

Smoking-
Tonka,
Solid Comfort,
Pinchin’s
Hand-Made.

Chewing—
British Navy, 
King’s Navy, 
Beaver, 
Apricot.

UNION MADE

62



1904

four

xos

June 10, 1904

period of ten to fifteen days, according 
to the weather, and are twisted a lit­
tle harder each time, fn curing the to­
bacco grows darker and darker, until it 
becomes jet black. The juices exuding 
from the rolls are carefully caught and 
preserved until the last winding, when, 
mixed with lard, syrup and various aro­
matic herbs, they are used to pass the 
rope through, previous to the final wind­
ing. The last step is to cut the cured 
ropes in certain lengths, and to re-wind 
them upon light wooden sticks, about 
two feet in length, the winding being 
very compact and regular. The rolls 
are then covered with leather or strong 
canvas, when they are ready for market. 
Formerly these rolls were made to 
weight eight arrohas, or 256 pounds, 
though rolls of three arrohas were made 
for the home markets. At the present 
lime the weights vary according to the 
locality.

Tobacco Crop of Canada.
By Ernest Bliley, King* ville. Ont.

HAVING noticed an article in The 
Canadian Grocer of May 2llth, 
under the heading, “The Tobacco- 

Growing Industry of Canada,” I may 
say that, on the whole, the subject has 
been very accurately dealt with, with 
the exception of one or two statements. 
For instance, the article says that On­
tario raised tobacco to the value of 
$2,500,000 in 1900, while the Quebec 
crop for the following year was estimat­
ed at $7,656,000. Now, so far as On­
tario is concerned this would have re­
quired about 21,000,000 pounds, at 6c 
per pound, which was about the average 
price for that season’s crop, while a 
closer estimate would have been about 
$200,000 for about 24 million pounds.

In this connection I beg to offer you 
some information concerning the pros­
pects for the coming season. Owing to 
the short crops and consequent high 
prices during the past two or three 
years, it was expected that an enorm­
ous quantity of tobacco would he raised 
this year, in view of which nearly every 
farmer and many others, who could 
rent a few acres either for cash or on 
shares, intended raising a crop, and 
plant beds could be seen on every 
hand.

The extreme backwardness of the 
Spring, however, greatly changed the 
prospect, so that at the beginning of 
June, when transplanting should be 
commenced in order to ensure a heavy 
crop, there are no plants ready, and the 
greater portion will not be large 
enough for at least three or four weeks, 
even under the most favorable condi­
tions. Unless the Fall proves favorable 
the season must necessarily be too 
short for the crop to mature properly.

TOBACCOS AND CIGARS The Canadian Grocer.

Moreover, a large proportion of the Should be In the mouth of every smoker. What? 
seed sown failed to germinate, either 
through the lack of warm weather or 
the poor quality; so that, iu all proba­
bility, the tobacco yield will not he any 
larger, if as large, as that of last year.

McDougall Scotch Clay Pipe
Be sure and ask for it, and see that you get it.

D. McDougall & Co., Glasgow. Scotland.

Coloring a Meerschaum.

THE Western Tobacco Journal otters 
the following advice on the. art of 
coloring a meerschaum : Don't 

put a cover on your meerschaum pipe 
if you want it to color nicely. In smok­
ing a meerschaum, a “top-bowl” should 
be placed in the pipe bowl proper. This 
prevents the lire from coming in con­
tact with the bowl. If the lire touches 
the bowl, it is made “raw,” and will 
not color. Clouded and clear amber 
“bits” are equally valuable.

Briar root pipes cost about three 
times as much as briar wood pipes, al­
though many briar wood pipes are 
sold as the root, and everything, from 
apple wood up, is nowadays stamped 
“Real French Briar.” All the briar 
root and wood comes from France. The 
meerschaum and amber from Germany, 
where all the good workmen on pipes 
came from originally, although there is 
now an American school of such artists.

The art of carving pipe bowls and bits 
is usually handed down from father to 
son, by this means the secrets being 
kept in the family. The carver, as a 
rule, has to know something of me­
chanics, too, as he usually has to forge 
his own delicate tools, with which the 
work is done. The average mechanic 
does not understand the work of forging 
these tools. Some carvers are never 
able to carve elaborate bowls. They 
must confine themselves to the smooth, 
rounded bowls, of which so many are 
seen. This applies as well to the briar 
root pipes as to meerschaum. Briar 
wood is seldom carved. It is not suffi­
ciently valuable.

The art of pipe repairing is the source 
of considerable revenue, as a smoker re­
luctantly gives up his well colored bowl, 
even' though to a non-smoker it looks a 
wreck. An artist in meerschaum will so 
modulate the curing of a bit of clay, 
that in the coloration ribbons and 
streamers of white will appear shining 
through the glossy brown of the rest of 
the bowl.

Canadian Tobacco Standard.
The report of J. B. Dugas, who went 

to Belgium in September, 19112, with 
samples of tobacco grown in the Coun­
ties of Montcalm, Jolictte and L’As­
somption, has been presented to the 
Provincial Government of Quebec. Mr. 
Dugas submitted the samples to promin­
ent tobacco manufacturers and dealers 
both in Belgium and England, and he

63

quotes at length the criticisms of these 
gentlemen on the Canadian product. He 
summarizes the opinions of the experts 
by stating that they are agreed that 
with proper attention to the choice of 
suitable types, to proper sorting, to 
color, texture and size of the leaf, to­
gether with equal fermentation, there is 
no doubt that Canadian tobacco could 
be remuneratively shipped both to Eng­
land and Belgium. In some respects the 
sorting of the samples was faulty and 
defective. Proper frementation would 
double and treble its value. Mr. Dugas 
suggests that the Government should aid 
the tobacco-growers by furnishing them 
with seed, as at the present time nearly 
every farmer is raising his own tobacco 
seed and the quality is deteriorating.

Italian Tobacco Regie.

A
ccording to the report of the 

Italian Tobacco Regie, which has 
just been published, the gross re­

ceipts for the year 1902-02 were 210,- 
121,235 lire, or 1,548,695 lire more than 
for the previous year, the receipts for 
which were also 6,061,370 lire higher 
than the year before that. In Italy 
itself 201,591,521 lire worth of tobacco 
was sold, and 2,581,201 lire worth was 
exported. The •expenditure of the To­
bacco Regie amounted in the year 1902- 
02 to 52,255,251 lire, which, after de­

ducting the amount of 2,601,959 lire 
jstill in hand on June 20, 1908, is re­
duced to 19,652,292 lire. If this is sub­
tracted from the gross receipts in which 
is included the duty received from to­
bacco for private individuals, and which 
amounts to 210,124,325 lire, a net pro­
fit of 160,480.928 lire remains.

Tobacco Riddle.
Not all tobacconists perhaps have 

read this riddle :
To three-fourths of a cross add a circle 

complete.
Then let two semi-circles perpendicular 

meet;
Now, let a triangle stand on two feet— 
Then add two semi-circles and a circle 

complete.
The answer is :

TOBACCO
Tobacco Notes.

J. A. McDermott is now covering the 
ground in western Ontario for T. J. 
Horrocks, and reports large sales for 
“Symbol" and “Ronto” cigars.
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Does It All
CLEANS AND POLISHES 

LUBRICATES WITHOUT GUMMING. 
PREVENTS RUST.

And does each better 
than anything else.

Dealers make lasting cus­
tomers by selling “3 in I”

Sold by Jobbers in

HAMILTON WINNIPEG 

MONTREAL ST. JOHN, N. B. 

TORONTO VANCOUVER

G. W. COLE CO.
141 Washington Life Bldg., New York.

m

1655ESTABLISH ED

safes
Front St.East.TO RON TO.

EVERYTHING FOR THE OFFICE
McCloud’s Eastly-Adjustable Spring Back Chairs for steno­

graphers, bookkeepers and office men.
- The Perlne & Mostly Company “ Business System In the Sales 

Department.” Their commercial Routing and Recording System 
keeps track of customers, agents, and their territory.

VolkerVs Interchangeable Leaf Ledgers. The most perfect per­
petual interchangeable ledger system made.

Gunn’s Office Desks. The World's best.
The Waggoner Watchman Clock. The latest and best saver of 

time, trouble and money.
Triner’s Automatic Office Scales. Indicate instantly the exact

cost of postage
Keller’s Inks, Sealing Wax, Mucilage and Syphon Ink Wells. 
Whitfield Carbon Paper and Typewriter Ribbons.

IF YOU NEED ANYTHING FOR THE OFFICE, WRITE US TO-DAY.

THE DOMINION OFFICE SUPPLY CO , - Walkerville, Ont.

fREVENTSRUST
1 4/6RICflti
i MOTOR VEHICLES. 3 
3 TYPEWRITERS • 
« SI CYCLES g 
5} SEWING MACHINES Q

STALKING MACHINES. » 
MANUfACTURtO 8> Z

y O. W. COLE CO. I

A Store Run With

is likely to include a

I1ALLWOOD 
CASH REGISTER

The Hailwood depends for its sales 
upon the sound, independent judg­
ment of the merchant. Of course, 
good salesmen present the merits of 
the machine, and if, after that, the 
merchant finds the Hailwood and 
the Hailwood System faulty, the 
matter has to drop.

Not many sales lost where inspec­
tion is granted.

WRITE. FOR DESCRIPTIVE LITERATURE.

THE

78-80 King St. L, 1782 Notre Dame St., 
TORONTO. MONTREAL.

IA DISTINCT 
TYPE

The OLIVER has
certain superior fea­
tures and unique im­
provements exclusive­
ly its own.

The

OLIVER
Typewriter

The Standard VISIBLE Writer.

Operates as smoothly 
as the delicate mech­
anism of a watch, dur­
ability unquestioned.

IVorks in a IVfmper
Art Catalogue Free.

THE CANADIAN OLIVER 
TYPEWRITER CO.

156 8 St. Antoine St.
MONTREAL.

) Agents wonted in all 
unoccupied territory.
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THE OFFICE END
DEVOTED TO THE 
OFFICE STAFFS OF 
BUSINESS 
ESTABLISHMENTS

CARDS VS. LEDGERS.

B
EFORE the Birmingham (’bartered Account­

ants’ Students’ Society, Mr. John Wilson, a 
director of a large English house, delivered 
a lecture dealing with bookkeeping by cards. 
A part of his lecture was as follows:

Permit me at the outset to clearly state 1 do not claim 
to be the originator of the card system, but of a card 
system of bookkeeping. For a layman to address a so­
ciety of students who are daily in touch with tin most 
expert and up-to-date accountants savors somewhat of 
egotism. 1 do not claim to he an accountant, hut my
long expiricnce of counting-house work has educated me 
for account-keeping suitable for a large commercial house 
where there are continuous entries recurring, and with 
a view of advancing a greater interest in an important 
section of all commercial enterprise— namely, the “keep­
ing of accounts,” 1 have, always recognized its importance 
and pressed its claims.

In my opinion, it matters little whether accounts are 
kept in ledgers, on loose leaves, or on cards : the essen­
tial in account-keeping being accuracy, safety, simplicity. 
If without endangering these essentials I can obtain the 
same results more readily and so save labor and expense. 
I am sufficiently radical to try any labor-saving method, 
or, to use the hackneyed election cry. oombine 11 economy 
with efficiency.”

1. As to Accuracy.—Because a leaf is loose, instead 
of being bound in a book, can make no possible difference 
as far as an actual record is concerned.

2. As to Safety.—1 have proved that a leaf can be 
taken from a ledger and not missed for weeks, months, 
and perhaps not at all, unless wanted.

Now, a card cannot he taken from a cabinet -vithout 
being instantly missed. Therefore, I claim that a cabinet 
of cards, properly managed, and subject to daily checks 
— only a glance—is unite as safe as a ledger.

3. Simplicity.—There can lie no possible doubt that a 
card can be much easier found than a folio in a ledger, 
and the calling back from the card much quicker.

Pardon me for a moment taking you through an or­
dinary posting.

We have here the journal or day-book entry, and find 
on page 7-783 :

Polley and Clarke, Limited,
66 Corporation street,

Birmingham, £19 17s 4 l-2d.
The old method is:
Refer to index page.
Find the name and folio, say 2823.
Find 2823 in ledger.

Make our entry: £19 17s 4 l-2d, 7-783 reference.
Turn to day-book, and fill in folio of ledger, 2823.
We have five transactions, and eight figures of refer­

ence.

By the introduction of the combination of my card 
system with the Library Bureau. Addressograph. and 
l’.uiroughs’ Adding Machine. I claim to have saved half 
the labor of posting, calling hack, making statements, 
addressing the envelopes and balancing the ledgers.

Kxample :
Polley and Clarke, Limited, 

becomes 2823.
The spelling and address has lieen checked and ap­

proved, so once right always right, (let your aduresso- 
grapli link correct and the combination of links U suit 
your requirements and mistakes become almost impos­
sible if ordinary care is used.

The Addressograph. —To set up a link takes three to 
live minutes. The first process for a new account seems 
a little waste of time. This, however, is nut so when 
>ou consider the process of one transaction only.

For instance, the name repeats itself for index ac­
counts, circulars index, ledger index, heading ledger, 
heading invoice and envelope, heading statement and 
envelope, label on parcel, consignment note—at least 
t'"iive repeats. If, therefore, you are getting the same 
customer constantly "repeating, the saving is consider­
able. If you will time the boy at the addressograph you 
will see how quickly the addressing is done.

2823 Twenty repeats please.
I he loose sheets, of course, represent the various 

stationery.
1 think I am well within the mark in saying it takes 

a fast writer to address 100 envelopes in the hour, and 
then accuracy is not of necessity secured ; this number 
can he produced from the addressograph in five minutes.

Shall we now consider the ledgerf
Who has not longed to give a helping hand when a 

ledger was “out”? And several who could have helped 
were helpless because it was ‘‘one man, one book. This 
difficulty is solved by using the card ledger. You can 
take it in sections, and put on as many clerks as there 
are sections, or a clerk to each card if you \Vish it.

On interviewing customers relative to the state of 
an account or a dispute, the old-fashioned order of 
“Bring in the ledger” has passed away. Instead of 
stopping the ledger clerk or sending him off for a holi­
day, or to pass perhaps half an hour in idleness while 
you have the ledger, or worse still, to find a clerk pop­
ping in and out like a jack-in-the-box to make a refer­
ence or two from his ledger, the new order of things is, 
“No. 101 ledger card, please!” You have the account 
you want, the clerk is free to follow his own sweet will 
—or rather, go on with his work, the customer can look 
o.t r your shoulder while he discusses the account, with­
out your fear of exposing his neighbor's account on 
the opposite page.

Early in the month I had the misfortune to be in 
bed for a few days; some dozen accounts or more re-
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Trade NA/ith» England
Every Canadian who wishes to trade successfully with the 
Old Country should read

“Commercial Intelligence”
(The address Is 168 Fleet St., London, England.)

The cost is only 6c. per week. (Annual subscription,including 
postage, $4.80.)

Moreover, regular subscribers are allowed to advertise without 
charge in the paper. See the rules.

I
1

Î
I

NEW TELEPHONE LINE
A new copper metallic line has just been completed Iront 

Simcoe to Port Rowan. The towns listed below can now be 
reached from Toronto at the fo'lowing rates :

PORT ROWAN 5»c.
8T. WILLIAMS - - 60c.
VITTORIA - 40c.

The Bell Telephone Co. of Canada

1
i
t

t
You never know

how many mistakes you have made when 
you send out your accounts in the old way.

THF BRIGGS LEDGER SYSTEM
has a three-fold cheek on every account 
that is rendered. Your hills are always 
ready and balanced to date Based on the 
English Banking System. Any one can he 
a book-keeper. Catalogue (illustrated) 
sent free upon request.. Write to-day.

The Briggs Ledger System Co.,
Limited

75 York St., - Toronto, Can.

TEN6WALL LOOSE LEAF PRICE BOOK

no:
est;1
fiHETjl

FLAT OPENING

SHEET REMOVED OR 
INSERTED INSTANTLY

SEND FOR DESCRIPTIVE PRICE LIST.

HAST & RIDDELL, Manufacturers Loose Leaf 
Ledgers and all kinds of Binders, TORONTO

(inired dealing with as to immediate delivery of goods 
exceeding the high limit mark. Before a just decision 
could lie given it was necessary to review the working 
of the account for twelve months or more. Let me give 
you the alternative under the old rule:

]. A clerk spending unlimited time taking couies of 
the accounts; or,

2. Loading up the ledgers and carting them to me! 
The poor invalid groans under the ledger 011 his bed! 
The work at the office ceases until the return of the 
cart !

This is now changed ; we are under the dispensation 
of the card system. The clerk waltzes gaily into the 
room with a dozen or more ledger cards some few 
ounces in weight; the bed-stricken one, without even 
raising himself on his pillow, reviews the position of the 
account, gives a fair and wise decision, and so once more 
mind prevails over matter, or, in other words, cards tri­
umph over ledgers. Tills, however, may be criticized as 
theory, and it has truly been said: “One ounce of fact 
is worth pounds of theory”; still, theory must come 
first, hence 1 have taken it in order. We will now take 
a few facts :

1 have here a perforated sheet taken from a book, on 
the left-hand side of which are particulars of nineteen 
departments. Instead of posting from a book in which 
there are twenty-one pages of detail, I distribute*the 
book by tearing out the perforated portion, so that the 
eight sections of the business can be posted at the same 
time. There are fifty-one postings to be done, and I 
will ask the ledger clerk and his junior to post fifty-one 
items—the actual transactions of a portion of. a section 
for one day. Will you kindly time them during the 
work and 1 will go on talking. I make the time 7.15.

My past experience has been that to refer to a loose 
index, post and call back fiftv postings, took twenty- 
live to thirty minutes, or say 1,500 postings and calling 
back was a good day’s work for ledger clerk and junior, 
and then when ledgers came to be balanced you some­
times found a mistake—but where1? Somewhere in the 
book, certainly, hut where? Now with the cards you 
have (lie accounts disconnected with the other accounts, 
and know for a certainty that the error must be on the 
e; rds out of the cabinet, not those in the cabinet. In 
calling back a ledger you have to repeat the process 
of finding folio after folio; with the cards they are in 
order, and called back much more quickly. I admit the 
cards have to be put away again, but this is a small 
matter, as you will see when the junior comes to that 
process.

COMMERCIAL LAW. ,

I^REQUENTLY business men have need of the services 
of lawyers in centres other than their own. Whether 
for legal representation, the organization of com­

panies, searching titles to property, watching the interests 
of creditors or for the collection of accounts it is gen­
erally wise to be in close touch with a reliable legal firm 
who are “on the spot.” For this reason, merchants 
should often refer to the legal cards on another page. 
The firms whose card are inserted are reliable and cap­
able of any work reouired of them by readers of this 
paper.
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This list is for the purpose of placing retailers, 
manufacturers’ jobbers and other readers in 
touch with reliable and competent accountants 
and auditors whose services are so frequently 
required for such purposes as opening books,

Leading'
Accountants

Canadian
and Auditors

adjusting and auditing accounts, arranging part­
nerships or organizing joiLt stock companies, 
devising special office systems, making collec­
tions and investigations, handling estates, mak­
ing valuations, etc.

DAVID HOSKINS, F.C.A.

Chartered Accountant,
A uditor,
Financial Valuator.

307 Manning Chambers, City Hall Sq.,
Toronto, Canada.

F. H. KIDD,
Chartered Accountant, Auditor, 

Assignee, Etc
505 M< Kinnon Bldg , - Toronto.

HENRY BARBER A CO., 
Accountants and Assignees. 

Offices :
18 Wellington St. E.. Toronto, Out.

GEO. O. MERSON,

Chartered Accountant.
Auditor, Assignee etc.

Regular and Spe ial a udlts.

27 Wellington St. E.,
* Phone Main 4744. Toronto.

JENKINS A HARDY, 
Assignees, Char.eied Accountants, 
Est te and Fire Insurance Agents. 

15‘i Toionto Street Toronto
465 Temple Building, Montreal.
*00 William Street, New York.

WILl IAM FAHEY, 
Accountant and Auditor.

402 McKinnon Building, Toronto.

Cttble Address : “ Wigwam.”
T. O. WILLIAMSON,

Chartered Accountant and Auditor,
16 Toronto St., Toronto, Canada.

This space $15 a year. This space $15 a year. This space $15 a year.

This list is for the purpose of placing manufac­
turers, wholesale and retail merchants and other 
readers throughout Canada, and firms abroad 
doing business in Canada, in touch with the 
legal profession throughout the Dominion, for 
the collection of accounts, legal representation,

LEGAL CARDS.
organization of companies, the arrangement or 
dissolution of partnerships, or assignments, as 
well as all other matters of a legal nature.

For advertising rates apply to MacLean Pub­
lishing Co., Limited, Montreal or Toronto.

BEATTY, BLA< K8TOCK, F ASK EN 
A RIDDELL,

HEA'ITY, BLACKSTOCK, CHAD­
WICK A «ALT,

Barristers, Solicitors, Notaries, Etc.
Ofllces, Bank of Toronto.

Tel., Main 3813. Toronto, Out. |

JAS. H. BU BRITT, K.C. 
Solicitor, Notary, Etc. 

Pembroke, - - Out.

1. L. O. VIDAL.
Parrister, Solicitor, etc. Collections 

and Commercial Law. 
Montmagny and Quebec City, Que.

J. C. HAMILTON. LL.B., 
Barrister, Soil* itor and Notary. 
McKinnon Building, Toronto. 

’Phone Main 65.

ATWATER, DUCLOS & CHAUVIN 
Advocates. Montreal.

Albert W. Atwater, Q. . Consulting 
Counsel for City of Montreal. Chas. 
A. Duclos. Henry N. Chauvin.

I). O. CAMERON, Barrister. TUPPEIt, PIIIPPEN A TUPPER,
Equity Chambers, Torpnto. Barristers, Sol cltors, Etc.

Branch Office, Oakville, Ont. Winnipeg - - Canada.

Educational Departmenit. The following institutions for the education 
of business men’s sons and daughters are 

recommended by this paper :

Learn the Law about

Joint Stock Companies
To day a large percentage of the world’s business is done by joint 

stock companies.
Wouldn't it be worth while to know alj about Joint Stock 

Company Law ?
Nearly everyone needs the knowledge of it in business life.
We teach it by flail at a small cost.
Write lor information about our course In Joint Stock Company 

Law.

CANADIAN CORRESPONDENCE COLLEGE, Limited
TORONTO, CANADA.

Western Business College
Cor. College and llXITf 1
Spadina avenue, * vl\vli 1 V/*

Thorough courses in Bookkeeping. Steno graphy, Typewriting 
and Penmanship ; individual instruction.

-A. J. HOARE, Principal.

St. Margaret’s College, Toronto
A Boarding and Day School for Girls.
Thorough courses in every department.
Only teachers of the highest academical and professional standing employed.
GEORGE DICKSON, M.A., MRS. GEORGE DICKSON

Director. Lady Principal.

L-JT • y Bookkeeping and Shorthand are
sure stepping-stones to success.

* Teachers who'have had practical
'w' business experience teach these

y branches in

THE WILLIS BUSINESS COLLEGE.
A school of genuine merit. Send for our beautiful catalogue.

S. T. Willis, Principal, Cor. Bank and Albert Sts., OTTAWA.

1889.

The Belleville Business College, Limited,
Business firms get the best results by applying to us 10 «lays liefore vacancies 

occur in their employ.
See Catalogue pages 21, 27, 33, 41.

J. A. Tounw, \ BELLEVILLE, |J Frith Jeffers, M.A.,
Secretary. 1 ONTARIO. 1 President.

TORONTO’S QUICK AND SURE PRINTERS
We do all kinds of good printing cheap. Let us 

handle your next order and you will tie satisfied. 
Latest styles in Type and Borders. Everything 
up to date.

1,000 LINEN LETTERHEADS THIS MONTH, $2.50.

G. A. Wcese & Son, 44 Yonje St. Toronto.

ADVERTISE YOUR BUSINESS
Write for particulars about our cuts and ads. from 50 cents up. To 

advertise in newspapers. Catchy ideas to catch business. Given to one 
merchant in a town. Send us your ads. and we will criticise them free. 
Write To-day.

GEO. J. SMITH BUREAU,
WE WRITE ADS. IN FRENCH.
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CASH ill the grocery store is the 
theme of an article by Fred Har­
ris, of Mat toon, 111., in which he 

explains how he introduced a cash sys­
tem into his grocery store, and this is 
how he tells his story :

Our business is now strictly cash 
Everything is paid for before it leaves 
the store or goes V. O. 1). Our system 
m regard to checking ('. O. 0 orders is 
almost perfect. We have a place for 
everything and everything in its place. 
We believe in and practice system, al­
ways remembering the words, “Do it 
now’—not to-morrow or after awhile. 
Do it now and get it oft your mind, so 
you will be ready for the next thing 
that comes up

I worked iui my father until 1 was 
twenty-one, at which time he retired 
from business in comfortable circum­
stances. 1 bought his stock, paying for 
it as 1 could with 7 per cent, interest 
on same till paid. When 1 took the 
store 1 didn’t have a dollar, but I man­
aged to pay for it all, $2,200, in just 
thirteen months, and $80 interest be­
sides. 1 had worked for him for eight 
years, lie conducted a credit business, 
and after taking the store 1 did a credit 
business lor six years. Now 1 have 
done a' strictly cash business four 
years, and can’t begin to tell you how 
much better I like it. I made money in 
the credit business, but 1 had my losses, 
too, just as most all my brother gro­
cers do.

Days of Worry.
There were days 1 wished 1 had never 

seen a grocery store and worried, just 
as thousands of credit grocers are doing 
to-day. Then came a time when per­
sons whom I considered my best friends 
began to take advantage of the bank­
ruptcy law and get the better of me. 
That put me to thinking, and I decided 
to wind up the credit business at once 
and forever. My store was seven blocks 
from the heart of the City of Mattoon. 
1 changed my system. 1 moved to the 
heart of the city, and have been at this 
location four years.

When 1 made the change I had some 
very fine credit trade, but I made up 
my mind to conduct a strictly cash 
business. I sent out 3 thousand letters 
telling people I was going to make the 
change, advertised largely in all the 
home papers in advance of my change,

and gave a swell opening by serving 
coffee free to everybody for three days. 
The opening was a grand success, and 
the store has been continuously success­
ful ever since. When I made the move 
it made some of my old customers sore, 
and many predicted my failure on the 
cash plan in from two to six months. 
Some fairly laughed at me and said a 
strictly cash business in a credit rail­
road town was an impossibility.

As 1 had made up my mind to go 
ahead, 1 went ahead and 1 have to-day 
one of the finest stores in Illinois out­
side of Chicago. There are forty groc­
ers in Mattoon, and I am the only one 
doing business strictly for cash My 
sales exceed those of any other grocer. 
M- store has been many times compli 
men ted, and is called one of the neatest, 
handsomest and best arranged stores in 
this section.

We do not solicit orders. We adver­
tise largely and in many ways. We 
didn’t move to this location with the 
view to sitting down and waiting for 
trade. We carry a large, complete 
stock, and every article is guaranteed or 
money back. Rich and poor are treated 
alike. A poor man’s dollar is worth as 
much as the rich man’s. We advertise 
in the home papers, send out bills by 
mail, give pretty calendars, send out 
sample packages of many foods "we 
handle, give demonstrations in the store 
and adopt any other advertising plan 
which appears to possess merit.

Fanners Can Pay Cash.
1 anr a strong believer in advertising, 

especially in a cash business. Good ad­
vertising always pays. We have a very- 
heavy C. O. 1). telephone business. The 
drivers always have change and collect 
at the house. This was new to the peo­
ple at first, and some pretended to be 
offended when we refused them credit. 
These same people are now trading with 
us and think cash the only system. We 
make a strong pull for the farmers’ 
trade and find that good advertising 
sent to the farmer brings better results 
than to any other class of trade. We 
show our appreciation of this trade and 
find it pleasant and profitable. They 
own their own farms and can pay cash 
the year round.

In all my advertising I use cuts as 
much as possible, and from 10 to 150
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low prices in most every ad. I put out. 
Using good cuts makes the advertising 
much more attractive. We do not try 
to see how cheap we can sell, but we 
endeavor to sell the best guaranteed 
groceries cheaper than they have ever 
been sold in Mattoon before.

1 am highly pleased with my change 
from credit to cash and never expect to 
do business in any other way. When 
the cash system is adopted and you live 
up to it, you have thrown aside the 
cares of the grocery business. Brothers 
who are doing a credit business, be 
frank—don’t you worry and sometimes 
lay awake nights wondering how you 
are going to make ends meet ? Profits 
are so small the grocer can’t pay unless 
customers pay him.

I do not advise everybody to do a 
cash business, but 1 do advise grocers 
in cities of over 10,000 inhabitants who 
have nerve and are not afraid to push 
ahead to try it and see how much more 
pleasure, as well as profit, they will 
find in a cash business. If you can’t 
say “No” to everybody, stay out of the 
cash business. If you are easily dis­
couraged stay out of it. If you will not 
advertise never go into the cash busi­
ness, for advertising is the life of a cash 
store.

COFFEE CONSUMPTION.
The amount of coffee consumed per 

capita in the United States has increas­
ed from ten pounds in 1901 to twelve 
pounds in the present year. The Unit­
ed States is third country in the world 
in point of consumption of coffee per 
capita, Denmark being first, and Hol­
land second. The Dutch control the 
Java trade, and consumed in 1900 sev­
enteen pounds per capita. Great Bri­
tain consumes only three-quarters of a 
pound annually per individual, being a 
tea-driking nation.

WINE AGENCIES.
The president of the Chambre de Com­

merce in Montreal, A. Chouillou, in­
forms The Grocer that he has received 
communications from some of the larg­
est wine houses in France, 'who are de­
sirous of communicating with suitable 
agents in Canada. The names of these 
firms will be gladly given to any legiti­
mate applicant for them.
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“When in doubt 
Play trumps.

Sell SOUTHWELL’S 
JAMS

None Better—None so Good.
Our price list on request. If you haven’t one.

FRANK MAGOR & CO.,
«OEKTS FOR 403 St. Paul St., MONTREAL
CANADA.

June 9, 1904.

Sin 4
tins, 3 doz. in

12-oz. tins, 
§-lb. " *

TO CANADA 8 ALREADY 
Enviable Reputation 

FOR MANUFACTURED GOODS

LEES & LANGLEY’S 
WORCESTERSHIRE 

SAUCE
No Doubt about it: every grocer should 

appreciate the opportunity to handle this sauce, it 
shows a big profit and is guaranteed to please.

Drop us a card to-day, or order from your whole­
sale house.

AMERICAN COFFEE & SPICE CO. 
TORONTO.

Quotations for Proprietary Articles.
Quotations on staple articles,prepared by our own staff, will be found in the market reports in the centre of the paper.
The following are prices of proprietary articles which are supplied by the manufacturers or their agents. For charges for inserting quotations in this 

department apply to Advertising Manager, The Canadian Grocer, at our nearest office.

Quotations for proprietary articles, brands, 
etc., are supplied by the manufacturers or 
agents, who alone are responsible for their 
accuracy.

Baking Powder.
Cook's Friend— Per doz.
Size 1, in 2 and 4 doz. boxes............... $4 40

" 10, in 4 doz. boxes.........................  2 10
“ 2, in 6 

1 12, in 6

W. H. DILLARD & GO.
Diamond—

1-lb. tins, 2 doz. in case.........................$2 00
Mb. tins, 3 “ “   1 25
t-lb. tins, 4 “ "   0 75

IMPERIAL BAKING POWDER.

JERSEY CREAM BAKING POWDER.

ISi'.e, 5 doz. in case............................ $0 40
“ 4 “ “ ........................... 0 75

" 3 “ " ........................... 1 25
" 2 M •• ........................... 2 25

ocean mills. Per doz. 
Ocean Baking Powder, £ lb., 4 doz. . .$ 45 
Ocean Baking Powder, i lb. 5 doz. ..
Ocean Baking Powder, 1 lb., 3 doz...
Ocean Borax, 1-lb. packages, 4 doz.
Ocean Cornstarch, 40 pks. in a case..

Freight paid, 5 p.c. 30 days.

ROYAL BAKING POWDER GO.
Per Doz. 

..$ 1 00 
... 1 60 

... 2 25 
2 90 
4 50 
5 75

90 
1 25 

40 
78

Royal—Dime
- Ilb -

| lb.....................................
lib....................................
3 lb............................................. 15 50
5 lb............................................. 25 50

2 doz...

Sizes. Per doz. Sizes Per Doz.
__ $0 85 ............. $1 oo
.... T 20 “ 4 lb.................. .............  1 50

6-oz. .... 1 75 “ 6 oz.................. .............  2 20
.... 3 50 ’’ ilb.................. .............  2 80
.... 3 45 .............. 4 25
__ 4 45 “ 3 lb.................. .............  15 00

. 51o.
.... 4 35 
.... 10 40

“ 5 lb..................
.... 19 50 “ VIENNA ” BAKING POWDER.

MAGIC BAKING POWDER.
1-lb tins, 4 doz in box........

Per doz. 
............... 82 25

Cases. Sizes. Per doz. 4-lb tins, 4 doz in box..........
|-lb tins, 4 doz in box..........

...............  1 25
6 doz— 
4 “ ....

5c.
4-oz.

.... 80 40 
... 0 60

............... 75

EAGLE BAKING 
POWDER

Per doz.
Cases of 48-5c. tins $0 45 

“ 48-10c. tins 0 75 
“ 24 25c. bins 2 25 
“ 48-25c. tins 2 25

Keen's Oxford, per lb........................... $0 17
In 10-box lota or case ................... 0 16

Reckitt’s Square Blue, 12-lb. box — 0 17
Reckitt’s Square Blue, 5 box lots__ 0 16
Gillett's Mammoth, | gross box.......... 2 00
Nixey’s “Cervus,” in squares, per lb. 0 16 

** in bags, per gross 1 25 
in pepper boxes.

JAMES DOME BLACK 
LEAD.

6a size............ fs 40
2a size............ 2 50

Borax.
brand, 6 os., oeaea, 40 pksa.. 

,T 10 os., oaaea, 41 *T .
«aqle"borayT^

according to size..

BEE BAKING POWDER.

1-lb. tins, cases 4 doz, per doz.........—$2 25

HOME BAKING POWDER, CO., MONTREAL.

2 doz. case 1 lb.
1 “ 1 lb
1 to 5 cases, 5 per cent.
5 to 10 cases, 10 per cent.

Per doz.
82 40 

4 75

J. M. DOUGLAS A 
co.—'Laundry 

Blues.
“Blueol '-10-lb. 
boxes containing 
50 pkgs., 4 squares
each.........per lb. 15c
“ 8apphire”-14-lb. 
boxes, 1-lb. pkgs.
per lb....................121
“Union” — 14-lb. 
boxes, assorted, 1 
& i-lb. pkgs. per lb. 10

Black Lead.
Reckitt’s, per box......................... . $1 15
Box contains either 1 gross, 1 oz. size ;

1 gross, 2 oz.; or 1 gross, 4 oz.

Oases of 5-doz. 5c. packages............... |0 40
“ 5-doz. 10c. “ ...............  016

Brooms.
UNITED FACTORIES, LIMITED, doe. E

Boeckh e Bamboo Handles, A,4 strings $4 70 
“ “ “ B, 4 4 40

- - 1 10
116
\ 66 
I» 
I IK

Cereals.
Wheat 08, Mb. pkgs., per pkg.......... 0 OS

“ 7-lb. ootton bags, per bag. 0 
Quaker Oats, 2-lb. pkgs., per ease. — 1 OD 
Tillson's Oats, 24b. pkgs., per case— 08

Chocolates and Cocoas.
THE COWAN OO., LIMITED.

0,3 strings 
D.S 
F,3 
0,3
L3

Hygienic, 1-lb. tins............per doz. 86 76
“ 1-lb. tins ................. “ 3 50
" J-lb. tins ................. " 2 00
“ fancy tins................. “ 0 15
" 5-lb. tins, for soda water

fountains, restaurante, etc., per lb. 0 50
Perfection, *-lb. tins, per doz......... 2 40
Oocoa Essence, sweet, Mb. tins, 

perdu,........... .................. . 2 25
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MOLASSES
New Crop 1904 

Barbados.

We have just landed a small lot of 
the above which is very choice No. 
i quality. We can offer it at a low 
price,. Send for sample.

The Dominion Molasses Co.,
------  ------ Limited : ----------

HALIFAX - - - - NOVA SCOTIA.

*s**ss*ss*«ssssssssssssswsesss«sssse»see»e8*

Dutch Chemical Works
AMSTERDAM.

fXCEPnOHAI. VALUE FOI HE 6I0CE1V TRADE

SPECIAL OFFERS
Recommend Themselves.

64

WE OFFER OUR MAGNIFICENT

Butterfly Brands”

8

1 
8 1 8 
8 
m Is9
• 
m 
m 1 « w • 9 9 »

sessssseesssessseeesssseessssssesessseesswe

»
m»»»
»
m
M)
«I
m
»
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»
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COFFEE and CHICORY
K-lb. K-lb. 1-lb.

per doz. tins........................ 2/3 4/- V-
PURE DUTCH COCOA

per doz. tins........................ 4/3 8/- 15/-

Goods delivered, freight paid, to any Canadian 
port, duty not included. Terms : Cash with 
order.
The COFFEE and CHICORY is packed in cases 
of one cwt., while the COCOA is supplied in 
cases of 56 lbs.

SAMPLES FREE ON APPLICATION.

Chocolate—
Queen a Dessert, jr’s and i’s..........

" 6s........ ................
Mexican Vanilla, J’s and i s............
Royal Navy Rouk, “ ............
Diamond, " “ ............

" 8’s ......................

SO 40
0 42 
0 35 
0 30 
0 25 
0 28

Icings for cake—
Chocolate, pink, lemon color, lbs. 
Orange, white and almond, i-lbs.. 

Confections—
Cream bars, large boxes...............
Chocolate ginger, lbs....................

“ wafers, 4-lb. boxes ........
“ “ j-lb. boxes.......

. PIl.75Z' 
. . 1.90 
Per doz. 
...82.25 
... 1.35 
... 3.75 
... 2.25 
... 2.25 
... 1.30

FRY'S.
Chocolate— per lb.

Garaccas, i’s, 6-lb. boxes.................. SO 42
Vanilla, i’s ............... ...................... 0 42
"Gold Medal," sweet, i’s, 6-lb. boxes 0 29 
Pure, unsweetened, i’s, 6-lb. boxes 0 42 
Fry’s "Diamond," ie, 14-lb. boxes 0 24 
Fry’s "Monogram,” i’s, 14-lb boxes 0 24

Concentrated, i’8, 1 doz. in be
“w :: •“

Homoeopathic, I’s, 14-lb. 1 
i’s, 12-lb. 1

Per doz. 
.. 2 40 
.. 4 50 
.. 8 25

6 35Epps's Cocoa, case of 14 lb., per lb. . _ 
Smaller quantities........................... 0 37i

BEN8D0RPS COCOA
A. F. MacLaren, Imperial Cheese Co., 

Limited, Agents, Toronto.
i lb tins, 4i doz. to case.......per doz., S 90
$ •• •• 4 " “ .... " 2 40

2 " " .... " 4.75
1 “ “ .... " 9.00

$

JOHN P. MOTT & CO.’S.

R. S. Mclndoe, Agent, Toronto.

fimgi

Per lb. 
SO 30Mott s Broma

Mott's Prepared Cocoa, is and i-boxes 
Mott's Breakfast Cocoa, is in boxes..
Mott’s No. 1 Chocolate........................
Mott’s Breakfast Chocolate................
MotCa,Caracas Chocolate....................
MOTni Diamond Chocolate.................
Mott’s Navy Chocolate, is in boxes...
Mott’s Cocoa Nibbs............................
Mott’s Cocoa Shells ...........................
Vanilla Sticks, per gross......................
Mott’s Confectionery Chocolate .0 21 
Mott’s Sweet Chocolate Liquors 0 20

Per lb.
0 28 
0 40 
0 30 
0 28 
0 40 
0 23 
0 27 
0 35 
0 06 
1 00 
0 32 
0 36

WALTER BAKER & CO., LIMITED.
Per lb.

Premium No. 1 chocolate, 12-lb. boxes $0 38
Vanilla chocolate, 6-lb. boxes............ 0 47
German sweet, 6-lb. boxes................... 0 27
Breakfast cocoa, i, 1, 1 and 5-lb tins 0 43 
Cracked cocoa, i-lb. pkgs., 12-lb. boxes 0 35 
Caracas sweet chocolate. 6-lb. boxes 0 37 
Caracas tablets, 100 bundles, tied 5’s,

per box .............................................  3 00
Soluble chocolate (hot or cold soda)

1-lb. cans........................................... 0 42
Vanilla chocolate wafers, 48 to box,

per box.....................  1 56
The above quotations are f.o.b. Montreal.

LOWNEY'S.

Breakfast cocoa—
6-lb. boxes, 12 boxes in case,1-5-lb. tins. 45c. 
6-lb. boxes, 12 boxes in case,i-lb, tins. .42c. 
6-lb. boxes, 12 boxes in case,i-lb. tins. .42c. 

Sweet chocolate powder—“ Always Ready."
6-lb. boxes, 12 boxes in case, i-lb tins. .32c. 

Premium chocolate—
6-lb bxs., 12 bxs. in case, i-lb. pkgs..34c. 
12-lb. bxs., 6 bxs. in case, i-lb. pkgs. .34c. 
6-lb. bxs., 12 bxs. in cose, i-lb. pkgs. .36c. 
12-lb. bxs., 6 bxs. in case, i-lb. pkgs. .36c. 

Medallion sweet chocolate—
6-lb. bxs., 12 bxs. in case, i-lb. pkgs. .48c. 

Milk chocolate—
6-lb. bxs., 12 bxs. in case, i-lb. pkgs. .40c. 

Tid-Bit chocolate—
6-lb. bxs., 12 bxs. in case, i-lb. pkgs. .25c. 

Vanilla sweet chocolate—
3-lb. bxs. 24 bxs., in case, i-lb. pkgs. .32c. 
6-lb. bxs., 12 bxs. in case, 4-lb. pkgs. .32c. 

Diamond sweet chocolate—
6-lb. boxes, 12 bxs. in case, i-lb. pkgs. .19c.

Condensed Milk.
Anchor " brand, cases 4 doz., per case $5 00 

“ evap. cream, cp. 4d. “ 4 65

Borden’s Condensed Milk Co.
Eagle” brand.........................................$1 50
Gold Seal ” brand ................................ 1 30
Peerless ” brand evaporated cream.. 1 20

'Reindeer ’’ Brand
Case (4 doz $5.60

Coffee.
" Bee ” brand, 1 lb. tins, cases, 30 tins 9 00 

“ “ 2 lb. tins, cases, 15 tins 8 70
THE BBY, BLAIN CO., LIMITED.

In bulk— Per lb.
Club House............................................... 0 32
Royal lava................................................ 0 31
Royal Java and Mocha........................ 0 31
Nectar...................................................... 0 30
Empress.................................................... 0 28
Duchess.................................................... 0 26
Ambrbsia.................................................. 0 25
FsBB&Bourbon........................................ 0 20
High Grade package goods—

Gold Medal, 24b. tins......................... 0 30
Gold Medal, 1-lb. tins......................... 0 31
Kin Hee, 1-lb. tins..............................  0 30
Cafe Des Gourmets, ground only, 1-

lb. glass jars...................................... 0 30
English Breakfast, ground only 1- 

lb. tins............................................ 0 If

JAMES TURNER k oo. Per lb.
Mecca............................................................$0 32
Damascus.................................................. 0 28
Cairo........................................................... 0 20
Sirdar......................................................... 0 17
Old Dutch Rio.........................................  0 12i

e. D. maroeau, Montreal. Per lb.
“OldCrow" Java..................................... $0 25

“ Mocha................................  0. 25
“ Condor ” Java...................................... 0 30

“ Mocha.................................. 0 30

15-year-old Mandheling Java and
hand-picked Mocha.......................... 0 50

1-lb. fancy tins choice pure coffee, 48
tins per case....................................... 0 90

Madam Huot’s coffee, 1-lb. tins............. 0 31
“ “ " 2-lb. tins................. 0 30

100 lb. delivered in Ontario and Quebec.
Rio No. 1...................................................... 0 16
Condor I. 40-lb. boxes............................. 45c.

“ II. 40-lb. boxes.......................... 4tto.
" III, 80-lb. boxes............................37|o.
" IV, 80-lb. boxes............................ 36c.

s. h. * a. e. EWING'S.
Per lb

Mocha and Java coffee, in 1-lb tins, 30-
lb cases................................................ 32

Mocha and Java ooffee, in 2-lb tins, 30- 
lb oases................................................ 22

Cheese.
Imperial—Large size jars—per doz. $8 25

Medium size jars................. “ 4 60
Small size jars....................... " 2 40
Individual size jars............. " 1 00

Imperial holder —Large size '* 18 00
Medium size ........................ " 16 00
Small size......................... “ 12 00

Roquefort—Large size..........  '* 2 40
Small size.............................. " 140

Coupon Books—Allison’s.
For sale In Canada by The Eby Slain Co. 

Limited, Toronto. O. O. Beauchemin k 
Fils. Montreal.
$1. is, $3. $6, $10 and $20 books.

Un- Covers and 
num Count 

bored, numb
In lots of leas than 100

books, 1 kind assorted. 4c. 4*c.
100 to 600 books................. fic. 4c.
100 to 1.000 book».............. 3c. 3*o
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For this and every Summer
the safest Starch to sell to

- your trade is

EDWARDSBURG “Silver Gloss.”

For Cooking Be
Every merchant in Canada has found i 
the standard of all Laundry Starches.

nson’s Prepared Corn
stands at the head of all.

SEE THAT YOU HAVE IT IN STOCK FOR YOUR TRADE

EDWARDSBURG STARCH CO’Y, Limited
•S Freet St. lut,

TORONTO, ONT.

ESTABLISHED 1858
CARDINAL, ONT. MONTREAL, P.Q

AlUson'l Coupon Pm* Book.

iiiiiiii
11 HO te I 00 book* .................... S cent* eecto

6 00 book*................................4
10 00 '
16 00
30 00 ............ .
*00 " ................................ I
60 00 "  13 “

Cans’e Clothes Pine.
UNITKD FACTORIES, LIMITED. 

Clothes pine (full count), 5 gross in
out. ner ocss..................................  00 02

do*, packages (12 to » case)................ 0 75
• doe. packages (12 to a case)................ 0 96

The Davidson

Cleener.
Per doe. 

4-oe. cans f 0.90 
toe. M 1.36

IOkis. “ 1.86
Quart " 3.75
Gallon “ 10.00

Wholesale Agents, 
â Hay, Limited, Toronto. 

Pood. Per doe
Robinson's patent barley 4-lb. tins — |1 25 

" " l-lb. tins ... 2 25
“ groats t-lb. tins.... 

4b. tins....
1 25
2 25

Gelstine.

Knox' No. 1 sparkling........
Perer gross. 

815 00

6doe., at..S 1 30z. 
..8150“ No. 3 acidulated, at.

Jams and Jellies.
SOUTHWELL'S GOODS. Per doe 

Frank Magor A Co., Agents.
Orange marmalade.............................. 81 50
~ 1 80

2 00 
2 00 
1 75 
186 
1 90 
ITS

8166

_i marmalade.............
9tr.wb.rrr W. F. jam............
f&r ::
Black oumat “ " .............
Otk.r Jem. ...................
Red currant Jail*.....................

T. urron à on.
Pure Bruit Jam.
1-lfc. glew Jen, 1 dot. in mm, par dot. (0 K 
34-lb. tin pail, 3 do*. In crate, per lb. ? 0* « and TdCtfn pail., I and I pall, to

ente..........7~7............... . ner lb. 0M
7,14 and 3Mb. wend paile, " ON

Pure Fruit Jelliee—
l-lb. glau Jan, 3 doi. In caw, per do*. 0 86
7,14 and 30-lb. weed pall*........per lb. 0 06
Home Mad. Jam.—
l-lb. glaw Jan (16-oz. gem.) 1 do*, in

caw................................... perdez. 1 60
6 and 7-lb. tin pall*...................per lb. 0 09
7, 14 and 30-lb. wood pail*__  " 0 09

•BAND * OO.
Brand', calf, loot................................  $3 50
Real turtle jelly.................................... 7 75

Lieoriee.
NATIONAL LICORICE OO.

5-lb. boxes, wood or paper—per lb. 80 40 
Fancy boxes (36or 50 sticks)—per box 1 25
“ Ringed " 5-lb. boxes............per lb. 0 40
"Acme” pellets, 5-lb. cans—per can 2 00 

" “ (fancy boxes 40) per box 1 50
Tar licorice and Tolu wafers, 5-lb.

cans................................... per can 2 09
Licorice lozenges, 5-lb.glass jars.... 1 75

“ “ 20 5-lb. cans............ 1 58
" Purity " licorice 10 sticks............ 1 46

" “ 100 sticks............. 8 73
Duloe large cent sticks, 100 in box...............

Lye (Coneentrated).
GILLETT'S PERFUMED. Per case.

1 case of 4 doz.......................................83 70
3 oases “ ....................................... 3 60
5 cases or more............... t.................. 3 50

Matches.
UNITED FACTORIES, LIMITED. Per case.

Su relight (Parlor) ..............................  83 50
Flashlight (Parlor) ............................. 5.75
Kodak (Sulphur) ................................ 3 80

WALKERVILLE MATCH CO.

Parlor - 1 case. 5 cases.
Imperial................................ 8> 75 $5 50
Best....................................... 3 50 3 25
Crown.................................... 1 70 1 60
Maple I*eaf..........................  1 90 1 80
Knights................................ 4 75 4 5)

Sulphur-
Club ........................................ 3 90 3 70

Mines Meat.
Wethey*s condensed, per gross net... .813 00 

per ease of doz. net.............. 3 00

Mustard.
OOLMAF’S OR KEEN’S.

D.8.F., 4b. tins..............  ...per dos.81 40
" *-lb. tins.................... - 2 SO

l-lb. tins ..................... “ 6 OS
Durham 4-lb. jar......................per Jar. 0 75
F. D., t-lb. tins....................... per doz. 0 86

“ l-lb. tins...................... “ 1 45
E. D. MARCEAU, Montreal. 

“Condor,'' 12.1b. boxes—

tlb. tins...............................per lb.80
lb. tins.................................. “ 0 35
lb. tins.........................   “ 0 321

4-lb. jars..............................per jar 120
l-lb. jars................................ “ 0 36

Old Crow," 12-lb. boxee-
i-lb. tins...............................per lb. 0 25
|-lb. tins................................. “ 8 23
l-lb. tins................................ “ 0 224
4-lb. jars..............................periar 0 70
l ib. jars............................. 0 25

Orange Meat.
Cases. 36 15c. 

packages.. .84.50
5 case lots__4.40

(Freight paid.) 
Cases, 20 25c.

packages .. 4.00 
5 case lots— 4.00 

(Freight paid. )

Orange Marmalade.
THE EBY, BLAIN OO., LIMITED.

“Anchor" brand l-lb. glass...................81 50
'* " quart gem jars ...... 3 40

T. UPTON A oo.
per doz.8 0 95 

„__s “ 1 50
pails,per lb. 0 06

l-lb. glass jars, 2 doz. case....j 
Home-made, in l-lb. glass jars 
In 5 and 7-lb. tins and 7-lb. paile

Pieties.

Oj-eut^

71

P. Tippett à Oo , Agent*
ne (pinte).........perde*! 3 30

1 33

Soda.
COW MtA*D.

BEczifeuiaa

KINGS

Case of l-lb. contain

fehssr- *•
Case of 4-b. (con­

taining ISO pkgs.
per box. S3 0ÛT 

of l-lb. and

i*,S3 00. 
ml. per

E
2Æ

IE»
I

3R,
E

Case
lb. (contain: 
l-lb. and 6C 
pkgs), ner box,!

Case of 5c. pkss. (containing 96 pegs, 
box, 83 00.

" EMPIRE " BRAND.

Brunner, Mond A Co.

Case ISO 4-lb. pkta. (60 lb.), per 
case. 83 7U

Case 96 lOo*. pku. (60 lb.
case. 83 90.

" MAOIC " BRAND.

Per case.
No. 1, cases, 60 l-lb. packages............83 75
No. 3, “ 130 4-lb.
Kn * .. f 30 l-lb.«° 3, { 60|4b.
No. 5 Magic soda—cases 100—10-ox. pkgs.
1 case..................................................... 3 96
5 cases.................................................... 3 76

“ BBS " BRAND.
" Bee " brand, 8 os., cases, 130 pkgs. ) Per 

10 os., cases, 96 pkgs. > ease 
16 ox., cases, 60 pkgs. » 83 76

Soap and Soap Powders.
a. P. tipprt A oo.. Agents.

Maypole soap, colors............per grossAlO 30
Oriole soap.... ........................ “ 10 36
Oloriola soap............................ " 13 OS
Straw bat polish...................... ** ISIS

BABBITT'S.
Babbitt s "1776" 100 

6-oz.pkga S3.50 per 
box. Sboxes, 
freight paid and a 
half box free. 

Babbitt's “Best" 
soap, 100 bars, 
8410 per box. 

Potash or Lye, bxs-
each 3 doe., 88 per box.

WM. H. DUNN, AOENT.
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Two
Lines
That
Lead.

A Vinegar with Advantages.
You want a brand absolutely pure. One which will keep a long 

time without deteriorating. One known for its delicate aroma and 
its excellent flavour. Hill, Evans & Co. (Worcester, Eng ), pro­
duce the one. A Malt Vinegar whicb is unapproached by any other 
for these essential properties. A Vinegar you may always rely upon.

Quinine Wine with a Reputation.
Robert Waters’ Quinine Wine enjoys a 50-year reputation as 

the finest tonic known.

Export Agenta -HOBT. CROOKS & CO., Botolph House, Eastctaeap 
London, England.

CHASER 
____ SOAP

. Does the Work

Canada laundry. 
Silver gloae, 6-lb. draw-lid boxes.

Lenge Prepared Com—
1-lb. packages, boxes 40 lb......... 0 05Ï

No. 1 Brantford .Prepared Corn—
1-lb. packages, boxes 40 lb.. 

italMai ~ *Oryst
f-ll

0 07

CHASER SOAP.

1 cii.su    $2 40
6 oases..    2 30
10 cases................................................  2 20
JO cases.................................................... 2 10

5 per cent. 10 days or 60 days acceptance.
Starch.

EDWARDSBURG STARCH CO., LIMITED.

Laundry Starches— Per lb.
No. 1 White or blue, 4-lb. cartot.* 0 0€i 
No. 1 " " 3-lb. “

Stove Polish.

AuraV>v\\\vj av\û \ot '
xtVe^ness ms ^reva-'

y IpXvTO VS \TU\\t BMW

SUyer gloss, 6-lb. tin canisters— 
Bernard's silver gloss. 1-lb. pkg. U U74 
Kegs silver gloss, large crystal — 0 06#
Benson's satin, 1-lb. cartons........ 0 07$
No. 1 white, obis, and kegs........ 0 05$
Canada White Gloss, 1-lb. pkgs.. 0 05$
Benson's enamel__ per box 1 25 to 2 50

Culinary Starch—
Benson b Co.’s Prepared Cora— 0 07
Canada Pure Com ....................... 0 05$

Rice Starch—
Edwardsburg No. 1 white, 1-lb. car. 0 10 
Edwardsburg No. 1 white or blue,

4-lb. lumps..................................  0 08$
BEE STARCH CO., MONTREAL.

“Bee" brand, cases, 4 packages. 6 00
BRANTFORD STARCH WORKS, LIMITED

Ontario and Quebec.
Laundry Starches—

Canada Laundry, boxes of 40-lb. $0 Of J 
Acme Gloss Starch—

1-lb, cartons, boxes of 40 lb....... 0 05:,’
Finest Quality White laundry—

6-lb. Canisters, cases of 481b— 0 064
Barrels, 200 lb.............................. 0 Of?.
Kegs. 100 lb.................................. 0 05Î

Lily White Gloes-
1-1 b. fancy cartons, cases 30 lb. 0 07$
6-lb. toy trunks, 8 in case......... 0 072
6-lb. enameled tin canisters, 8

incase........................................ 0 07$
Kegs, ex. crystals, 100 lb............ 0 06$

Brantford Gloss—
1-lb. fancy boxes, cases 36 lb.......$0 07$

Canadian Electric Starch- 
Boxes of 40 fancy pkgs., per case 2 50 

Celluloid Starch-
Boxes of 45 cartons, per case — 3 50 

Culinary Starches—
Ohelli

Per gross.
Rising Sun, 6-02. cakes, i-groes boxes $8 50 
Rising Sun, 3-oz. cakes, gross boxes 4 50 
Sun Paste, 10c. size, $-gross boxes — 10 00 
Sun Paste, 6c. size, $-gross boxes. 6 00

______ise Cora Starch
•lb. packages, boxes 40 lb......... 0 07

Wt. LAWRENCE STARCH CO., LIMITED.
Ontario and Quebec.

Culinary Starches—
St. Lawrence corn starch, 40 lb . 0 07 
Durham eom starch, 401b............ 0 05;

Laundry Starches—
No. 1 White, 4-lb. cartons, 48 lb.. 0 (

“ 3-lb. cartons, 36 lb.. 0 (
” 100-lb.bbl................  0 (

100-lb. kegs............... 0 (
Canada Laundry, 40 to 46 lb........ 0 (
Ivory Gloss, 8-6 family pkgs., 48 lb 0 (

“ 1-lb. fancy, 30 lb.......... 0 I
“ large lumps,1004b kegs 0 (

Patent starch, 1-lb. fancy, 28 lb.. 0 ( 
Akron GHoeSnl lb. packages, 40-lb. 0 I

Per case. 
. $4 40 
.. 4 50 
.. 4 60

1 gal. tins, square, 6 in case...
I gal. tins, round, 12 in ease ............
I gal. tins, round, 24 in case...............

hmall’h brand—Standard.
Per ease. 

... $4 70 
... 4 90 
... 5 30

OCEAN MILLS.

Chinese stareh,
Ser case of 4 

oz., 34, less 5 
per cent.

. Wlonai
[Pure Ceylon tea f

Ceylon Tea, in 
l and $-lb. lead
packages, 
or mixed.

black

Black Label, 1-lb., retail at26c............$0 19
“ “ $-lb., “ “ ............ 0 20

Blue label, retail at 30c...................... 0 22
Green Label. “ 40c...................... 0 28
Red Label, " 50c...................... 0 35
Orange Label, " 60c...................... 0 42
Gold Label, " 80c...................... 0 55

Cases, each 60 Mb..............................  $0 36
•; " eO Mb.... 1 Q q,
•' “ 301-lb....; .................... 036
■ • “ 120 $-lb...............................  0 36

LUDELLA CEYLON, l'S 
AND $'8 PKGS.

Blue Label, I s.........................  $0 18$ $0 25
“ ............. ~ 0 25

0 30 
0 40 
0 40 
0 50 
0 60

Blue Label, $'•......................... 0 19
Orange Label, l's and $’s — 0 21
Brown label, l's and $Ts....... 0 28
Brown label. $’s ..................  0 30
Green label, l's and $’s........ 0 35
Red label, $'s......................... 0 40

|> I , AOEVr.

Syrup.
“ CROWN " BRAND perfection syrup.

Per case.
Enamelled tins, 2 doz. in case............$2 40
Plain tins, with label—

2 lb. tins, 2 doz. in ease...............  1 90
5 “ 1 " “ ................. 2 35

10 “ $ “ “ ................ 2 25
20 “ $ “ “ .......................... 2 10
(10 and 20 lb. tins have wire handles.) 

“BEAVER”BRAND.

“crown” brand.

Wholesale. Retail.
Red Laoel, 1-lb. and $s............$ 0 35 $0 50
Blue Label, 1-lb. and $s............... 0 28 0 40
Green Label, 1-lb...................... 0 19 0 25
Green Label, $s.........................  0 20 0 25
Japan, Is.................................... 0 19 0 25

s. D. MARCEAU, Montreal.
Japan Teas—

■’Condor” III 80-lb. boxes.......$0 35
.............. 0 36

0 34 
0 30 
0 32$ 
0 30 
0 25 
0 26 
0 22$ 
0 23$

1 gal. tins, square, 6 in ease.
1 gal. tins, round, 12 in ease .
2 gal. tins, round, 24 in ease

Teas.
SALADA CEYLON.

Retail.
Brown Label, l’s......................  $0 20 $0 26

*• “ $’s......................  0 21 0 26
Green Label, l’s and $’s......... 0 22 0 30
Blue Label, l's, $'e, f s and $'• 0 30 0 40
“ ‘ ’ * ' “sand à'e.............. 0 36 0 60Red Label, l’s 

d Label, $Gold

HMD AAA Japan, 40 lb “ at
Blue Jay, basket fired Japan, 70 lbs.,

"Condor"IV 80-lb. “ .............
V 80-lb. “ .............
XXXX 80-lb. boxes....
XXXX 30-lb. “ ....
XXX 80-lb. “ ....
XXX 30-lb. “ ....
XX 80-lb.
XX 30-lb. “..................
LX 60-lb. per case, lead 

packets (25 l's and 70 $’e)0 28$
Black Teas—" Nectar ” in lead packets

Green Isabel............. retails 0 26 at 0 20
Chocolate Label— " 0 35 at 0 25
Blue Isabel................. “ 0 50 at 0 36
Maroon Label......... “ 0 60 at 0 45
Fancy tins—Chocolate, 1-lb......... 0 32$

“ “ -Blue, 1-lb...................... 0 42$
“ “ -Maroon, 1-lb................. 0 50
" “ -Maroon, 1-lb................. 1 5C

“ Condor " Ceylon black tea in lead packets 
Green Label, $s, $s and Is,
60-lb. cases...............retail 0 25 at 0 20
Grey Label, $s, $s and Is,
60-lb. cases ........... retail 0 30 at 0 23
Yellow Label, $s and Is,
60-lb. oases ............. retail 0 35 at 0 26
Blue Label, is, $s and Is,
50-lb. oases ;........... retail 0 40 at 0 30
Red Label, $s, $s and Is.
50-lb. cases............. retail 0 50 at 0 34
White Label, $•, $• and Is,
104b. eases ..........retail • «0 at • 46

Black Teas “ Old Crow " blend—
Bronzed tins of 10,25,50 and 80-lb.
No. 1................................. per lb. 6 36
No. 2..................................... “ 0 30
No. 3..................................... " 0 26
No. 4..................................... “ 0 20
No. 5..................................... " 6 17$

lipton’s tea (in packages).

t lbs A 8c Id 
Color of $ lbe.$ lbs. for 
Label, ijer per per

Oeylon-India, Ex. oh’et A Yellow 45 47 70
" " B Red 40 4J 60

“ No. 1 O Pink 35 37 60
“ 2 O Orange S8 46

SOL. Blue IS 36
4 O L. Green SO

Tobacco.
THE EMPIRE TOBACCO OO., LIMITED.

Smoking—Empire, 3$e, Be. and 10s.
" Amber, 8s. and 3s.............

Chewing—Stag, bars, lO^oz............
•0 16 
666

BobsT 5$s. and Ils............... 6 44
“ 10§ oz. bars, 6s............ 6 44

Currency, 12 oz. bars, 12s.... 0 47
“ 6$s. and 12’s......... 0 47

Old Fox, narrow. 12s............ 6 47
Snowehpe, 14foz b’rs, sp’c'd 6$ 0 II
Pay Roll, 7s and 6$s............. 0 II
Fair Play, 8s. and 13s........... 6 61

Vinegars.
k. d. marceau, Montreal. Per gal.

EMD, pure distilled, highest quality.. |0 30
Condor, pure distilled......................... 0 26
Old Crow............................................... 0 16

Special prices to buyers of large quantities
grimble'b malt.

Bulk, i-casks, 25 gals................ $5 45 $10 96
“ casks, 60 " ...............  10 16 22 46

Bottles, cases, 3 doz............. 3 26 4 46

Washing Powder.
FAIRBANKS GOLD DUST.

Five oases assorted—
24 26o. packages.................................  64 66
100 lOo. " .............................  7»
100 6c. " .............................. s m

Freight prepaid.

Cane’s Woodenware.
UNITED FACTORIES, LIMITED.

Per do»
Washboards, Victor.............................. $1 36

' Crown.............................  1 46
“ Improved Globe............  1 60
“ Standard Globe............  1 70
“ Original Solid Globe.... 1 06
“ Superior Sid. Bk. Globe. 2 16
" Jubilee.........................  116
“ Pony................................ 0 66

Diamond King (glass).......................... 3 16
Tube, No. 0........................................... 10 66

“ " 1.......................................... • 60
“ " 2..........................................  7 16
“ “ 3..........................................  6 16

Pails, No. 1, 2 hoops......................... 1 76

Yeast.
Royal yeast, 3 doz. 6c.pkgs- in ease. ..$115
Gillett e cream yeast, 3doe.   .............. 1 06
Jersey cream yeast oaks, 3 doe. 6e.... 106 Victoria " " Sdea-ie... Ill

“ M I4ea.l6e.... 1 M
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