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GOOD BUSINESS !
Kkovah health Salt means good business for 
you, because it sells at sight—there’s no risk of 
dead stock! It’s a saline of the highest quality, 
possessing tonic properties of unusual merit.
Make a display—it will sell itself. Extensive 
advertising^ creates the demand—its superior 
quality brings repeats.

Made in Canada

Selling Agent»:
Madure & Langley, Ltd., Front St. East,

Toronto

flakes you fii

ICeefcs you fi\

A teasfioonjul in the 
morning makes life 
worth living—

Circulation of Canadian Grocer has been audited by the Audit Bureau of Circulation. 
Copy of report will be sent on request to anyone interested.
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CANADIAN GROCER

COWAN’S COCOA
This illustration shows the immense hydraulic presses which separate the cocoa 
butter from the chocolate liquor. The solid cake remaining, as shown on insert, 
is pure rock cocoa, which when ground and sifted is ready for use in the home. 
The machine shown in lower part of illustration automatically weighs and fills 
the tins.

Made in Canada
CANADIAN GBOCKK. published erery Friday. Yearly subscription price. I1.H. Entered as second-class matter at Poet Office. Ottawa, end as second- 

class matter. July I. 1*11, at the Poet Office et Buffalo, under the Aet of Marsh 3rd. 117*.
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fine for Outing Folk

9#^W Borden Milk Products
are 80 splendidly con- jj3 
venient that they are 

^’**‘*-^ everlastingly popular 
with campers, picnick- 
ers, summer cottagers, F
etc.

To such people the milk problem is not infrequently a source 
of worry. Dairy milk is sometimes hard to procure and when 
procurable is difficult to keep sweet and fresh.

These problems are entirely solved by Borden’s. In the 
Summer Cottage, on the Camping Vacation or at the Picnic, 
Borden Milk Products will always be fresh, sweet and 
palatable.

Tell your customers about this.
Emphasize Borden’s in your --
Summer Window Trims.

Eagle Brand Condensed 
Milk.

St. Charles Evaporated 
Milk.

Reindeer Condensed Milk 
Reindeer Coffee and 
Reindeer Cocoa.

Borden Milk Co. Limited

^ V;

“Leaders of Quality” 
Montreal

Branch Office;
No. 2 Arcade Bldg., Vancouver
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Stock them and you will receive countless calls. These three 
imperial products are all attractively put up in sizes to suit 
the trade. Considered from the quality standpoint or from 
the sizes of the packages, you can give in these three pro
ducts better consumer values than in any others.
There is a good profit—a far more liberal margin than that 
afforded by similar products—in the sale of these three pro
ducts. Put them in your show window and on your display 
counter. The profit they will bring will pay you well.

IMPERIAL OIL LIMITED
Power * Heat • Li^ht - Lubrication 

B rant h e s in all Cities

'T'HESE three big sellers, Imperial Parowax, 
Imperial loco Liquid Gloss, and Imperial 

Household Lubricant are household necessities.
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BEANS
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We venture the opinion, Mr. Grocer, that 
most of your customers are more or less 
Bean eaters, and we are also sure that 
most of them show a decided preference 
for

CLARK’S
PORK AND BEANS

WHY?
Simply because they know from experi
ence that the CLARK label stands for 
quality combined with reasonable cost and 
that CLARK’S goods are always what 
we claim them to be—the best.

Get busy and sell

PORK AND BEANS
but buy them from

^ '1 V "

W. Clark, Limited Montreal
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It is only a few short months 
since we started to tell the 
people of Canada that they 
could buy their milk from 
the grocer.

Today the size of the Carna
tion business in Canada stands 
evidence of the success of our 
campaign.

1 -=-1 The Carnation News

Hundreds of grocers are now doing a 
big milk business. Before the big 1919 
Carnation Milk Advertising Campaign 
is over this business will probably be 
doubled.
What of your share ? A good stock 
of Carnation Milk is the first essential. 
A good window or store display is 
next.
Your jobber can supply you with Car
nation Milk. For Carnation Milk 
display material, write our Aylmer 
office.

Send for a copy of CARNATION NE It'S 
a 12-page Educational newspaper Free.

Carnation Milk Products Co., Limited
Aylmer, Ont., Seattle and Chicago

CONDENSER! ES at Aylmer Canada Food Board
and Sprint field. Ont. Licensee 14-96 and 14-97

Carnation Milk
"from Con ft n ted Cow” MADE IN CANADA
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Story for Week Dated June 13,1919 Being No. 38 in the Series

x
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How a Puff of Air Helps to
Make an Eddy Co. Paper Bag

WHEN a little paper bag won’t open its 
mouth to receive the goods it is to con
tain, the retailer blows it. Curiously 

enough air pressure has a good deal to do with 
the making of paper bags. It is perhaps not sur
prising, then, that they obey a puff of air also in 
the retail store.

Whea fed into the bag making machines, the 
paper from the specially made rolls is gummed 
on one side with a very pure starch paste, and 
then quickly caught by steel clutches and folded 
into the square shape of the well-known Eddy 
Company bag. There is now a square tube of 
paper in the machine, and it hurries rapidly on 
its way to the finishing process.

The sides of the bag as you remember are 
tucked neatly in. This effect is instantly pro
duced by air suction which draws the paper tube 
in just as far as required. Meanwhile with light
ning-like rapidity the bottom of the bag is being 
adroitly folded in by steel fingers, and securely 
fastened with paste.

Down comes the pressure of a rhythmical ma
chine unit, and the bag flattened out neatly as 
you will receive it, is cut off from the tube with 
a serrated edge, and passes off to join the pile 
of those made ahead of it. The whole process 
takes only the fraction of a second, but it is accu
rately done in that time, and the bags are counted 
as made, the machine ringing a bell at every 
twenty-five. The girl in charge watches the out
put, and the processes of the machine, and any 
bag having the tiniest flaw or imperfection is 
discarded.

EDDY’S

Self-Opening, Box-Shaped

Grocery Bag
Watch for articles in this aeries describing the 

making of Eddy paper bags
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They have the quality that 
brings customers back 

for more.

A Ready-Made Market
Many hundreds of merchants handle McCormick’s 

Biscuits, for many reasons.
Chief of these are :—
FIRST—They are made of the purest and best in

gredients obtainable.
SECOND—They are made under the most hygienic 

conditions in a factory where sunshine and cleanliness 
reign.

THIRD—The merchant who stocks up with McCor
mick’s Biscuits has a ready-made market awaiting him. 
They are among the most widely advertised products 
handled by the grocery trade. People ask for McCormick's 
and look for the Trade Mark.

The McCORMICK MANUFACTURING COMPANY. Limited
LONDON, CAN.

Branche*: Montreal, Ottawa, Hamilton, Kingston, Winnipeg, Calgary» St. John.N.B., Port Arthur
Canid* Food Board Licenses 12-003, 14-166.

REGISTERED
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ENCOURAGE
CANADIAN INDUSTRIES

THE Canadian consuming public is asked to encour
age Canadian Industries by buying and using only 
Canadian-made products.
The Egg-0 Baking Powder Co., Limited, is an out- 

and-out Canadian concern making a real Baking 
Powder.

It is financed by Canadian capital and the profits 
stay in Canada.

It is free from foreign control, in no way connected 
or associated with the Trust

It is a real Canadian company making a high qual
ity product for Canadians.

We are glad to say Canadians are appreciating this. 
Our business in 1918 in Ontario alone is 21 (Twenty- 
one) times what it was in 1915.

The consumers are getting value for their money. 
The dealers are getting our co-operation and a good 
profit.

The jobbers are getting a square deal. 
We are giving REAL SERVICE.

s EGG-0 BAKING POWDER CO., Ui
-4" HAMILTON CANADA
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Prepared
in

Copper
Kettles
Boiled

in
Silver
Pans

■nr:;;,

___,
The Most Modern and Up-to-date Fruit 

Preserving Factory in Canada

Packed
in

Gold
Lined
Pails
and

Glass
Jars

WAGSTAFFE’S
NEW SEASON’S 1919

STRAWBERRY
JAM

Now Ready for Delivery

Order from Your Wholesale Grocer

WAGSTAFFE, LIMITED
Pure Fruit Preservers

HAMILTON CANADA
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QUALITY

^ They’re good business build- 1 
ers because your customers know 
how really delicious they are. Are 

you capitalizing that confidence 
-v by selling the full

. X Del Monte 
V line?

fruits &
'h __ . r-FGETABLES

Make Raisins 
Sell Freely

Women of Canada are 
learning to use Sun-Maid 
Raisins in many ways. So 
raisins have become a 
standard food in the home. 
Our extensive advertising 
reminds women continu
ously to keep raisins 

handy. By displaying Sun-Maid 
Raisins on shelves and in windows, you 

, complete the series of reminders that 
make women buy raisins regularly.

SUN-MAID RAISINS
Three Varieties :

Sun-Maid Seeded (seeds removed).
Sun-Maid Seedless (grown without seeds). 
Sun-Maid Clusters (on the stem).

California Associated Raisin Co.
Membership 9,000 Growers 

FRESNO, CALIFORNIA.

«SI \ a <, .

Imperial Rice Milling 
Co»j Ltd.

VANCOUVER, B.C.

MIKADO

We are offering the best value 
in Rice on the Canadian 

market to-day.
CoaaSa Feed Board Umh. No. 4-SIT. 

BTT.TT—

ÿilOW C^j|
brand

PILCHARDS

Delectable
and

Dainty
Hand

Packed
BY

The Nootka 
Packing Co., Ltd.

NOOTKA, B.C.
Poekod la 1 ». Talk 

aad 1-1 Ik. Flat*. 
Sold Sr Veer Jefcfcer.

EXCLUSIVE DISTRIBUTORS

Dodwell & Co., Limited
VANCOUVER. B.C.
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.WeddlniSgiBIBK
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She’ll come again for “Wedding Breakfast” Coffee
Wedding Breakfast Coffee has every good quality 
likely to commend it to critical people. It is worth 
your while to get your customers acquainted with 
“WEDDING BREAKFAST” Coffee because it is a sure 
repeater.

» We also make Arrow Brand Extracts, Spices, Baking 
Powder, etc.

Pioneer Coffee and Spice Mills Company
VICTORIA AND VANCOUVER

ESTABLISHED lITS

DESICCATED
COCOANUT

We import direct from our own 
mills at Colombo, Ceylon, and stand 
behind the quality of our goods. 
The prices we quote are rock- 
bottom. Let us quote you on your 
next requirements.

Our agents are:
Tee» * Pereee, Ltd., Winnipeg, Port William, Regina, 
Saakatoon. Moose Jaw: Tees A Pense of Albert*. 
Ltd., OUgary, Edmonton. Newton A. Hill, Toronto, 
Ont. ; B. T. Standee, St. John, N.B. ; R. F. Cream A 
Co., Ltd., Quebec, Que. ; J. W. Gorham * Co., Halifaa. 
N.8. : C. T. Nelson, Victoria. B.C.

Dodwell & Co., Ltd.
Importers & Exporters

VANCOUVER

In Quarter and Half Pound 
Full and Short Weight Packages

BUY DIRECT FROM THE PRODUCER

BRITISH COLUMBIA HOP CO., LTD.
Ranches located at 

Sardis, Agassiz,
B.C.

Hoad Sales Office: 
235 Pine Street, 
San Francisco, 

California.

Largest Hop Growers in Canada
Write for Prices—Samples

[pilchard!

;v3,v-M

iLMir.i;lmu t , ■ 11

Year Customers Will Like
ALBATROSS

BRAND

PILCHARD
It is s wholesome end delicious Ses Feed 
end with the prevailing big demand for 

Osh dealem will End Albstreee Bread 
Pile hards a quirk-mover and a good 
money-maker, too.

Clayoquot-Sound Canning Co., Ltd.
J. L BECKWITH, Agent

VICTORIA . B.C.
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The service department of Canadian Grocer 
will gladly see let manufacturer! at home and 
abroad In making arrangement» with the 
Arm» In all parta of Canada whose announce
ment appear on this page.

BRITISH COLUMBIA

B.C. Market?
We can place one or two 
good Specialty lines.
Our firm has back of it a

we nave a staff of aggrea- 
aive aaleamen and firat- 
claaa atorage and warehous
ing facilitiea.
Write ua if you want real 
representation.M. DESBRISAY & CO.

Mataa— Caaaera and Manufacturera' 
Agent»

VANCOUVER, B.C.
Oar organisation I» equipped to 

handle nay manufacturers’ line. 
Oar salesmen get reunite.

Little Bros. Ltd.
VANCOUVER

EXCELLENT FACILITIES FOR 
SELLING AND DISTRIBUTING
FREE and BONDED 

WAREHOUSE
CAMPBELL BROKERAGE CO.

- VANCOUVER

SAY YOU SAW IT IN 
CANADIAN GROCER

GAMBIE ST.

PETER LUND & COMPANY
MANUFACTURERS AGENTS

British Columbia Territory
Interested manufacturers phase communicate

BOS Metropolitan Bldg. Venceuver, B.C.

North West Trading Co., Ltd.
Importera of Auetralian 

and Oriantal Produce 
SALMON BROKERS 

DOMINION BLDG. VANCOUVER

KELLEY-CLARKE CO.
VANCOUVER, B.C. 

GROCERY AND SALMON BROKERS 
MANUFACTURERS’ AGENTS 

Offices also nt Seattle, Tacoma and Spokane, 
Wash.; Portland, Ore.; Sen Francisco. Los 
Angeles, Cal.; Boise, Idaho; New York City.

GROCERY BROKER
l«i Hlbben-Bone Bldg., Victoria, B.C. 

la touch with all British Columbia whole
salers and jobbers, sad can place your line 
te beet advantage. Live men calling on 
retail trade.
VICTORIA VANCOUVER

C. T. NELSON

IMPORTERS

LET US QUOTE YOU ON ORIENTAL LINES
Isinglass, Electricel Goods. Brushes (all kinds). Csmpher, Cscesnnt, etc.. Mirrors, Lead Pensile, etc. 

Write er Wire fer Prices. It meeae money te yea.
R. G. BEDLINGTON & CO., LIMITED, VANCOUVER

Established 1965 EXPORTERS

PEANUT
BUTTER

EL ROI-TAN PST
<A?<

FISH PASTE
in 4 OX. SARD?NK

GLASS JARS Salmon
Paths» by—WATSON BROS. FIBBING * PACKING CO. LTD. VANCOUVER
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WESTERN PROVINCES

Wholesale Grocery Brokers
Commission Merchants 

410 Chamber of Commerce, Winnipeg 
Personal attention given to all business entrusted 

to us.
Cerrespeodenc* Solicited. Established here 1S00.

GEORGE ADAM & CO.

A. M. Maclure & Co.
MALTESE CROSS BUILDING

WINNIPEG
IMPORTERS, BROKERS 

MAN’F'S. AGENTS 
GROCERY, DRUG AND 

CONFECTIONERY 
SPECIALTIES

ALEX. BAIRD LTD.
Msnufscturers’ Aient»

300 Montreal Trust Bldg.
WINNIPEG, MAN.

C«.smAm. S.lidt.4

C. H. GRANT CO.
WheUeal. Cearoleeien Broker, ini 

Miaaf.rtar.ri’ A,rot.
810 Centederitien Life BMg., Winnipeg

W. her. the faellKi.. for giving rnane- 
faetarcra flrrt-ela* eerviee.

W. L. Mackenzie & Co., Ltd.
Head Office: Winnipeg

Brine he» at
Regina, Saskatoon, Calgary, Edmonton

Joseph E. Huxley & Co.
Wheieaale Grocery Cai—inien Agent»

WINNIPEG CANADA

Macdonald, Adams Company
Broker* and Manufacturers* Agents

Open to negotiate for new lines of 
Grocery Specialties in Western Canada

502 Avenue Building, Winnipeg

Say you saw it in Canadian 

Grocer, it will identify you.

See Page 80 of this Issue, 
it will interest you. It has 
helped others, it may help 
you.

Donald H. Bain Co.
WHOLESALE GROCERY COMMISSION AGENTS

A sales force of competent men.
Ample capital—and the reliability that goes with iL 
A record of results—and the prestige that follows it.
An energetic, result-getting organization—with satisfied clients to 

prove iL
Are all at your disposal if WE represent you.
Every branch a business in itself, directed by capable, experienced 

managers.
All varieties of Food Products.
If you want results get in touch with us.

Head Office: WINNIPEG
bMclm—REGINA, SASKATOON, EDMONTON, CALGARY, VANCOUVER 

ALSO AT se- CHEAPS1DE, LONDON, E.C. 2. ENGLAND J
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will gladly assist manufacturers at home and

IIIHiii 'Sliillm till

j "Hill - All 1 ilii ^'lulll I'll " "T liusii lîml

WESTERN PROVINCES

MANITOBA Wholesale Grocery Commission ALBERTA
SASKATCHEWAN Brokers WESTERN ONTARIO

H. P. PENNOCK & CO., Ltd.
Head Office: WINNIPEG Manitoba

We solicit correspondence from large and progressive manufacturers wanting active and re
sponsible representation west of the Great Lake*. An efficient selling organization, and an old- 
established connection with the trade, place us in a position to offer you unexcelled facilities 
for marketing your products. Write us now.

/

260-PrlrTcéss Street.

L LIAMS
AG£ C

akini-:-

The Largest 
in WesternjCanada

We are the largest Storage 
Distributing and Forwarding 
House in the Western field. 
Total Storage space ninety-six 
thousand square feet of Bonded 
or Free Storage. Heated Ware
house. Excellent Track facili
ties. The Western House far 
Service.

Williams Storage Co.
WINNIPEG

and
Winnipeg Warehousing Co.

F. D. Cockbum Co., 149 Notre Dame Ave. E., Winnipeg
We represent some of the beat manufacturers and will give your line the same attention. Pugsley Dingman Jk Co., Ltd.,

John Taylor * Co. and John Bull Mfg. Co.

SIX HOUSES IN WESTERN CANADA
W. H. BSCOTT CO, LIMITED Winnipeg, Man. W. H. ESCOTT CO, LIMITED Calgnry, Aha.
W. H. BSCOTT CO, LIMITED Saakatona. Saak. W. H. ESCOTT CO, LIMITED. Feet William, Oat
W. H. BSCOTT CO, LDUTBD Regina. Saak. W. H. BSCOTT CO, LIMITED Eimoetna. Aha.

WHOLESALE GROCERY BROKERS, MANUFACTURERS’ AGENTS,IMPORTERS
OfSaiiwk Stkrtki HEAD OFFICE;: ifii-ifij Baanatyne Arc. East, WINNIPEG IYHklh

544263
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• servie» department of Canadien Grocer 
will gladly assist manufacturers at home and 
abroad in making arrangements , with the 
firms In all parta of Canada whose announce
ments appear on this page.

WESTERN CANADA

SCOTT-BATHGATE CO., LTD.

Service Reliability Integrity We have founded our business on these 
three comer stones—Service, Reliability, 
Integrity. These are the secret of our suc
cess in marketing goods in the West.

If your line does not conflict we can give you the same service.

Scott-Bathgate Co., Ltd. 149 Notre Dame Ave. E„ Winnipeg

"Always On The Jet»"

The H. L. Perry Co., Ltd., 214-216 Princess St., Winnipeg
As your Selling Agents, we can make a big aucceaa of your Account.

STORAGE DISTRIBUTING FORWARDING

ALBERTA

D. J.MacLeod &Co.
Mmmmfmetmrmr» ' Agents 
eed Grecery SreAere

EDMONTON, ALTA.
Open m aeaetlat» for new line» In ABwta. 
Oar stag eelle ea wheleeale trade and dean 
detail week.

PACIFIC CARTAGE CO.
C.P.R. Carters

Office: C.P.R. Freight Sheds CALGARY
Dittribution of Cars e Specialty 

Storage and Farwanfing Prompt Service

MacCosham Storage 4 Distributing 
Co., Limited

MacCosham Bids*» Edmonton, Alberta 
CARLOAD DISTRIBUTORS, CARTAGE 

AND WAREHOUSEMEN 
Free end Bonded Storage 

S floors—40,000 eq. feet.

Western Transfer & Storage, Ltd. 
C.N.R. Carters C.P.R.
DISTRIBUTION - STORAGE - CARTAGE

P.0. Box 666, Edmonton, Alta.
Members el the Canadian Wareheeaemen's Aaenciatwn

LET CANADIAN GROCER
Sell It For You

Watson & Truesdale, Winnipeg TRACKAGE |
Have live men doing detail work throughout our territory. Manitoba, Saskatchewan and Alberta. They STORAGE
get the business, and can get it for you. Write us, and we will explain our system. DISTR1-

Wholesale Grocery Brokers and Manufacturers’ Agents BUTTON

A BRANCH HOUSE WITHOUT THE COST OF MANAGEMENT

The Regina Cold Storage & Forwarding Co. Ltd.
Regina Saskatchewan

----------------------- CAR DISTRIBUTIONCOLD STORAGE WAREHOUSING

28826816 ^ 76170561
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ONTARIO

Specialties
12 FRONT ST. EAST, TORONTO

MACLURE & LANGLEY
LIMITED

Mnnufncturnrn' Aient»

SAY YOU SAW IT 
IN CANADIAN GROCER 

WHEN WRITING TO 
ADVERTISERS

T. M. SIBBALD & SON
GROCERY BROKERS „ 

Afcnt hr KELLOGG’S Teasted Camflakna
AiMlhar Agincy Solicited

311 KING ST. E. - TORONTO

W. G. A. LAMBE & CO.
TORONTO 

RstaMiahei 1886

SUGARS FRUITS

and Importers
61-63 Wellington St W„ Ti

W. G. PATRICK & CO
LimitedH.D. MARSHALL

WhoteoaU Grocery Broker 

OTTAWA MONTREAL HALIFAX

FINE FRUIT VI
■wPURE«g£
^AsPBEnnX*
••RNIVALL-'*^

I .et Fumivall’s l>e 
the dominant fea
ture of your jam 
displays this sea
son.

T h e Purnivall 
quality reputation 
will mean a good 
deal to you in big
ger sales.

And the Furnivall 
profit margin is 
particularly good.

FURNIVALL-NEW,
Limited

Hamilton Canada
fmA fat lu>4 LkMiM.

Ne. It-1*7

AGENTS—The City ml Ottawa and the Lewer Previacee (except 
Cape Breton) : Meeera. Geo. Hodge A Son. Ltd.; Montreal. One. 
On tarie ; MaeLarwn Imperial Cheeae Co.. Ltd.. Toronto. Ont 
Manitoba: H. L Perry Co.. Winnipeg. Man. Hamilton : R. M. 
Griffin. Cape Bretoe. NJ. : O. N. Mann. Turnbull Bldg.. Syd
ney. N.S.

OCEAN BLUE
In Squares and Bags

Sells just as readily at the comer 
Grocery as in the big Department 
Stores—and at the same price.

It is praised by all who use it. No 
matter what class of trade you cultivate, 
your customers will be glad to buy 
OCEAN BLUE.

Order from your Wholesaler.

HARGREAVES (CANADA) Limited.
The Gray Building, 24 A 26. Wellington Street, W., Toronto.

Western Agents : For Manitoba. Saskatchewan â 
Alberta: W. L. Mackenzie A Co., Ltd., Winnipeg, 
Keg in a. Saskatoon, Calgary A Edmonton. For Brit
ish Columbia and Yukon: Creeden A Avery, Rooms 5 
and 6, Jones Block. 407 Hastings Street West, Van
couver, B. C.

698016^38^9701^958
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mmm
The service department of Canadian Grocer 

will gladly assist manufacturers at home and 
abroad in making arrangements with the 
firms in all parts of Canada whose announce
ment appear on this page.

ROSE & LAFLAMME
LIMITED

Commission merchants 
Grocers’ Specialties

MONTREAL TORONTO
Carodua Feed Ceetrol Liceme Nee 6-234/7/8

Established 188»
HOWE, McINTYRE Company
Grocery Brokers, Importers and Manufac

turers’ Agents.
91-83, Youville Square, 

MONTREAL CANADA

Paul F. Gauvreau
Wholesale Broker 

FLOUR, FEEDS AND CEREALS 
84, St. Peter Street, Quebec

Am buyer of Peas, Beans, mixed Grain of 
all kinds. Mail samples and priées. Need 
big quantities to All contracts.

If you have a business to dispose of, or 
are in need of efficient help, try a Went 
Ad. In Canadian Grocer, and let It ess 1st 
you in Ailing year seeds.

THE S. G. BENDON 
UTILITY CO.

Brokers and Commission Agones
30 St. Frnncia Xavier St., Montreal

Our Motto Î Always at Your Service

J.C. THOMPSON 
COMPANY

Brokers and Commission Agents
Montreal, P.Q.

MANUFACTURERS
We wsnt Agencies for Food Stuffs

FOB QUEBEC PROVINCE
References: Royal Bank

NAP. MORR1SSETTE 
18 Jacques Square MONTREAL

MARITIME PROVINCES

GAETZ & CO.
MANUFACTURERS- AGENTS AND 

GROCERY BROKERS

«7-49 Upper Water St., Haltfaz, NJS.

JOHN E TUBTON
Wholesale Grocery Broker 

BOARD OF TRADE BUILDING

MONTREAL

I. L. FREEMAN A CO.
Wholesale Grocery Braisers

Moitié»)ROOM m BOARD OF 
TRADE BUILDING

WANTED
AGENCIES FOR

Butter, Flour, Cheese, Oats, 
Beef and Dried Fish, Pork 

Products.
Area: Guiana and West Indies
A. H. ROBERTS

GEORGETOWN DEMERARA

WHEN WRITING ADVERTISERS 
KINDLY MENTION THIS 

PAPER

Mention this Paper When Writing to Advertisers

Man Left You, Did He?
And for the life of you you don’t know where to 
find another to replace him. Well, our advice to 
you—and it’s good advice—is: Find him by adver
tising — a small condensed advertisement in 
CANADIAN GROCER.
If you wanted a blacksmith, we wouldn’t recommend 
CANADIAN GROCER, but when it comes to finding

a man for the grocery business, honestly we don’t 
know of a better or cheaper way of finding him than 
the use of CANADIAN GROCER.
The way to find the man you want Is t# leek far 
him where he is likely to be found—In the grocery 
business.

Rate is 2 cents a weed first insertion and 1 cent per word each subsequent 
Five cento additional per Insertion when replies are to be sent to Box Numb 
care. Send your advertisement and remittance to

Canadian Grocer Want Ads. 143-153 Toronto A”nue

293473035978083^
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•rocer (jt/res
c /Wake sure Ska/ i/our

Golden Package 
^ is your
guarantee
tho.tyou are 
gettinô the 

Q olden 
Flakes 1 

Made by 
our new 
Process

MR. GROCER MAN
NOTE carefully Mr. W. K. Kellogg’s signed 

message in the upper right hand corner of 
the page.

Mr. W. K. Kellogg, President of the Kellogg 
Toasted Corn Flake Co., Battle Creek, and the W. K. 
Kellogg Cereal Co., Toronto, Canada, has no connec
tion whatever with any other company in Canada.

Mr. Kellogg is the originator of Toasted Com Flakes and 
under his supervision many improvements have been made from 
time to time in the methods of production.

By the newest and latest process under which Corn Flakes 
are made today in Battle Creek, and in Toronto, Canada, greater 
food value, a more delicious flavor and a crispness can be im
parted to the Com Flakes which makes them in a sense an 
entirely different and more desirable food.

When you hand your customer the Golden Package wrapped 
in the Wax paper you are giving them the only Corn Flakes 
made in Canada that can be truthfu'ly called '‘Kellogg’s"

Cereal Company " v 
TORONTO, CANADA

Kellogg Toasted Corn Flake Co.
Battle Creek, Michigan

Copyrighted U.S.A. and Canada. 1919

More than a million families enjoyed Corn 
Flakes this morning made by this New Process.
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To Canners of

Fish, Fruit or Meat 
U.S.A. and Canada

DO YOU WANT THE BEST 
POSSIBLE NETT RETURN 
FOR THE PRODUCT YOU 
SHIP TO GREAT BRITAIN?

IF SO
Send full particulars of your pro
duction to Advertisers who sell 
direct to the Distributors through
out ENGLAND, WALES, SCOT
LAND and IRELAND, and who 
will supply ideas and proposals.
Address, in first instance:

“ENERGY/’
“The Grocer” Office,

Eastcheap Buildings,
London, E.C., England
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1919 Pack
Now Ready

WETHEY’S
Pure

Strawberry Jam
has been rightly named “the consumer’s delight”

The
Wethey
Label
Perfects
The
Table

Order from your Jobber 
or write us direct

J. H. WETHEY, LIMITED
St. Catharines, Ontario
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It seems like locking 
the stable after the 
horse is out to have an 
inefficient refrigerator 
while the rest of your 
store is up-to-date.

INVEST IN A

FOR THIS WOULD
Be an investment with 
sure returns. Ice saved 
and foodstuffs kept in 
their best condition.

No. 188, No. 19 
Eureka Grocer's Refriger

ator

All Eurekas equipped with Eureka patented cold 
dry air circulation system.

WRITE FOR CATALOG. WE HAVE A EUREKA 
REFRIGERATOR TO SUIT YOU.

Eureka Refrigerator Co., Limited
Head Office : Owen Sound

Branches : Toronto, Montreal, Hamilton, Halifax

California Lemons
(Very Keen Demand)

Winesap Apples
Strawberries
Pineapples
Oranges
Tomatoes
Cabbage
Mixed Vegetables

Kindly Phone, Write or Wire Your Orders.

McBRIDE BROS.
House of Quality

35 Church SL - Toronto

Importers IXI Exporters

FUJITA & CO
VANCOUVER, B.C.

IMPORTERS 
^ OF ^

a.j'g g'&w
r—.

V
£ >

r
% \

HEAD OFFICE: KOBE, JAPAN
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THE CHARACTER OF THIS TEA 
IS OF INTERNATIONAL 
REPUTATION
SOLD THROUGHOUT CANADA,
UNITED STATES AND SOUTH AMERICA.

|| IMil

Black, Mixed and Green.

Mr. Grocer?
Are Your Accounts Up-to-date?

I he completion of the European war means economy and 
system for the foundation and reconstruction of your busi
ness if same is to be carried on successfully.
The grocers using our system vouch for the labor, time and 
money saved.
Accounts handed to a charge customer at a moment’s notice.

14 Our security envelope file-cfîçck system keeps accurate ac
counts. +

Are you interested in puttin^your business up-to-date?

If rite for catalogue illustrating and describing same.

Security Envelope, File-Check System
29 Ontario Street

Copyright,
Stratford, Ont.

a
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The goodness of 
the marmalade is „ 
suggested by the 
handsome container 
and the attractive 
label

Look
for
the
Curling Brand

rftit end Refined

P!iar«0 

PRESEWtS

“CURLING”
Brand

Orange Marmalade
Both are good looking, but not 
too much so for the high 
quality marmalade inside.

St. Williams Fruit Preservers, Limited
S1MCOE and ST. WILLIAMS, ONT.

MACLURE and LANGLEY, Ltd.
Montreal . « Winnipeg
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If You Buy BULK Tea 
at a Price

that allows you a LARGE margin of profit, and your customers are 
not satisfied with the tea, you lose more than you gain.

A dissatisfied customer is likely—very likely—to get the next pound 
of tea at the grocer’s across the street from you. And then to drift 
over there altogether in time.

The sure way to satisfy your trade is to concentrate on Red Rose 
Tea, which the public recognizes as a reliable standard of quality.

If your customer doesn’t like your BULK tea, she blames you. She 
doesn’t know the firm who sold it ti vou. Thev are as nameless as the 
BULK tea.

You protect yourself and guarantee satisfaction tq your customer 
when you sell her Red Rose Tea.

T. H. ESTABROOKS CO., Limited
ST. JOHN MONTREAL TORONTO WINNIPEG CALGARY EDMONTON

A Tasty Member of the 
White Swan Family
“Tasty” and then some!

High-grade Canadian Wheat rolled into thin, 
nutritious and appetizing flakes. And every 
itake in the carton is well deserving of the White 
bwan label on the outside.

White Swan Wheat Flakes makes a grand break- 
tast dish for young and old. Recommend it to 
your trade.

White Swan Spices & Cereals, Ltd.
156 PEARL ST„ TORONTO
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50 CHURCH STREET, TORONTO

constantly renewed.

Steady “repeats” will convince you that ROBINSON’S 
Barley and Groats are worth pushing.

You would do well 
to keep your stock of

Robinson’s

Robinson’s

191 ST. PAUL ST. W., MONTREAL

Isn’t it worth your while to have your product represented 
on the markets of Western Canada by a firm noted from the 
Great Lakes to the Coast as a house of integrity and depend
ability?
We enjoy this reputation and we strive to live up to it by handling only 
goods of first rate quality..
So that in putting your line in charge of our men in the West you are 
introducing it under the very best success-making auspices. And back of 
it will be the strength of an organization with an annual buying power of 
Twelve and a Half Millions.

Figure It Out

313-319 Pacific Avenue, Winnipeg
E. NICHOLSON, General Manager
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Remove 1\ Per Cent. Duty on Foodstuffs
New Budget Wipes Out War Tax as Applied to Foodstuffs—Coffee Duty Lowered 

Five Cents and Tea From British Dominions Three Cents — Modification of 
Tax on Wheat, Flour and Potatoes—The Effect on Prices Considered

THE new Budget brought down by 
Sir Thomas White on Thursday 
last provided some items of ma

terial interest and importance to the 
grocery trade. The wiping out of the 
7H per cent, war tax on all food com
modities is a matter of unusual import
ance. This tax has been à factor in In
creasing costs ever since its inception 
and added to an already high tariff 
brought about in some instances almost 
prohibitive conditions. While this is the 
case, conditions at the present are such 
that its withdrawal will, in all prob
ability, not be felt for some little time 
to come. The movement of food pro
ducts to this country from foreign ports 
is at its lightest at the present time, and 
will not be at its height for some months. 
Present stocks were purchased while the 
old tariff was in force and there is of 
course no decline to 'be expected in these 
at present.

Fruit Will Show Effect Rapidly
The only place where the change may 

be expected to be felt at once is in re
gard to perishables. There js a constant 
movement of fruit and vegetables, and 
as these must be handled expeditiously 
the effect must be noticed here sooner 
than elsewhere.
Change in Tariff Favers British Grown

Teas
There has been a notable change also 

in the tariff on tea and coffee. In the 
former instance the change only applies 
to the British preferential tariff, which 
is changed from 10 cents to 7 cents, 
while the intermediate and general 
tariffs remain at 10 cents. This means 
that Japan, Chinese and Java teas are 
placed at a disadvantage to the extent 
of 3 cents a pound. The Java crop has 
been an important factor; in the Cana
dian situation during the past year on 
account of heavy shipments, many of in
ferior grade, which have arrived in 
Canada. This has been due, however, 
to the closing of Java's natural market 
through the mother country, Holland, to 
Central European countries. Japan and 
China teas will then be the chief suf
ferers from this discrimination. As con
ditions indicate advances in Indian and

Ceylon teas that will offset the declines 
there is a general feeling that the 
change will not affect that situation, 
though there is an impression abroad 
that these conditions might _ influence 
some of the package tea houses to change 
prices.

Sharp Decrease in Coffee Duty
In the case of coffee, stocks imported 

direct from the country of growth and 
production, and green coffee purchased 
in the United Kingdom is now taxed at 
the rate of 2*4 British preferential, and 
3 cents general and intermediate tariff, 
in place of the former tariff, of 5 and 7 
cents respectively. In the case of roast 
or ground coffee not imported from the 
country of production, this is reduced 
5 cents a pound on all tariffs.
Wheat, Flour and Potatoes Also Affected

Under the new tariff, wheat -is also 
free except from countries that impose 
a tariff against Canada, when the tariff 
charge is British preferential 8 cents a 
bushel, intermediate and general tariff 
12 cents a bushel.

Wheat, flour and semolina, except as 
above, when the tariff is 30 cents a barrel 
British preferential, and 60 cents for 
general tariff.

Potatoes are also free except for the 
same stipulation. Countries maintain
ing a tariff on them being taxed 12H 
British preferential, and 20 cents a 
bushel general tariff.
Fruit and Vegetable* Will Show Effect 

First
According to the opinion of prominent 

importers of foodstuffs, the removal of 
the Government war tax of 7% per cent, 
will be a factor in steadying prices, al
though the difference it will make in the 
actual quotation to the retailer, and ulti
mately to the consumer, will not be par
ticularly marked. Fresh fruits and vege
tables now coming on the market in eood 
supply from the United States are about 
the first to benefit by the removal of 
the tax, for the reason that prices on 
stocks already in hand will of course 
remain unchanged, and only shipments 
from this time on will be benefited. As 
fruits and vegetables are arriving daily

they are the first to show a difference. 
One large dealer in fruits and vegetables 
stated that on a car of strawberries, for 
instance, the cancellation of the tax 
meant a saving of |140. This, spread 
over an entire car, would probably mean 
a saving of a cent or two on a box. Ship
ments from the-United States, other than 
Southern fruits and vegetables, are very 
small at this time, but in the Fall, with 
importations of raisins, currants, prunes, 
apricots, peaches, and all other lines of 
foodstuffs arriving plentifully, absence 
of the tax will have its effect on prices.

New Arrivals of Spice Will be Lower
An importer of spices told CANA

DIAN GROCER that they expected to 
be able to quote lower prices on new 
shipments of spices because of the re
moval of the tax, in the course of the 
next six weeks. Present quotations 
show no change.

R. B. Hayhoe, of Hayhoe A Co., Col- 
borne street, Toronto, importers of teas, 
expressed the opinion that the reduction 
in the tariff will have very little effect 
on the tea market in bringing about 
lower prices. While it gives Indian and 
Ceylon teas a duty of 7 cents, as against 
10 cents on all other varieties, this only 
applies to teas coming into the country 
from this time on, and the market for 
these teas is so much higher abroad than 
spot teas are being sold here. Mr. Hay
hoe believes there is better value being 
given in the teas now on the market 
than will be possible in the future. The 
rate of exchange, he pointed out, is so 
high now that a tea costing 33 cents in 
Indian money will mean 40 cents in Can
adian money. There are no Javas being 
shipped in here just now, as they wop’ 
cost more than teas now selling on spot. 
During the years of the war Canada 
was a dumping ground for Java teas, 
because they could not be shipped into 
Holland and the United States. There 
are no Javas now coming on the mar
ket. Practically all the importers, Mr. 
Hayhoe remarked, had anticipated an 
extra duty on tea, rather than a reduc
tion, and because of this belief, made 
haste to clear from customs all ship
ments of tea, before the announcement
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of the budget. In fact, such a rush was 
made to get their shipments out of bond 
that extra officials had to be engaged.

No Lower Price Likely on Tea
Another large importer stated to 

CANADIAN GROCER that to import 
British teas now they would cost five 
and six cents higher than present mar
ket prices. Stocks among dealers at 
present are inclined to be small, the 
heavy stocks that have been carried for 
some time having been rapidly depleted, 
and the higher quotations on fresh 
stuff, he believed, will more than count
eract any decline as a result of the tariff 
changes. The change in the tariff will 
likely have the effect of stopping Javas 
from coming to this market. Holland 
and the United States will likely be the 
markets for Java teas. Imports of teas 
to Canada in ten months in 1918 only 
amounted to nine million pounds, as 
compared with forty-six million pounds 
in the same period in the preceding year. 
This importer believed that there would 
be little justification for any lower quo
tations on teas. In fact, from the posi
tion of the primary markets, it Is more 
likely that future prices will be higher.

W. H. Halford, managing director of 
the Meiji Trading Company, Montreal, 
in speaking of the effect the change in 
the tariff would have on Japan teas, 
stated that they would meet the situa
tion presented by the preferential tariff, 
and that the cost to the consumer would 
not be influenced. That is the handlers 
win simply absorb the difference of 3 
cents per pound. There is not likely to 
be anv immediate effect noticeable, 
states Mr. Halford. It will be about four 
months before new Japan teas arrive, 
and this will give the handlers time to 
liquidate any stocks now on hand.

Mr. Lovelace, manager for Harrisons 
and Crossfield; Ltd., at Montreal, stated 
that he did not anticipate that there 
would be a great deal of difference from 
the preferential arrangement. “It will, 
nerbens." he states, “have the effect of 
diverting more Java teas to tV United 
States, and it naturally will be of con
siderable consequence when Japan teas 
are concerned, for these, being so high 
now, will have to meet the situation.”

Java teas, he thought, could probablv 
be produced for less than Cevlons or 
Indians. Production of the latter two 
is already great and this is heavily taxed 
at times.

The change in the tariff will have 
little, if any, effect on tea, in the opin
ion of F. T. Sheams, of the Salada Tea 
Comoanv, Montreal. The exchange or 
the Indian rupee is equal to an advance 
of about 12% per cent, at the present 
time, which would offset any possible 
dec’ines due to the reduction of 3 cents 
under the preferential tariff.

The Shortage Offset» Declines
J. L. Heureux, secretary-treasurer of 

R. H. Macey * Co. of Canada, does not 
think that the budget change on tea will 
have any effect to speak of.

“The Indians and Oyions,” he stated, 
“will be the same as before in the matter

CANADIAN GROCER

of price basis, blit, of course,• will have 
the preference of 3 cents per lb.” In the 
matter of Japan tea Mr. Heureux does 

not believe it will have any material ef
fect He looks for a general shortage 
of tea, owing to a shortage in produc
tion that is world-wide, while consump
tion is high and he believes that prices 
will be firm and higher than they are 
at this time.
Primary Advance May Offset Reduction 

in Tariff
Speaking of the effect of the tariff 

changes on possible coffee prices, W. S. 
Greening, of T. B. Greening and Co., To
ronto, stated that with a steady primary 
market it would mean a decline in price 
equal to the difference between the old 
and the new tariff rate. Unfortunately, 
however, the coffee market was in a 
very excited state at the present time, 
with every indication still pointing to 
further sharp advances, so that the 
probabilities were that change in the 
tariff would merely be a means of 
steadying the Canadian market, the 6 
cent decline in duty absorbing advances 
on further purchases, which must be 
made on the present high market, owing 
to the low stocks of coffee in Canada.

Mr. McGee, of Kearney Bros., Mont

real, is of aboüt the same opinion. The 
effect, he states, depends largely on the 
South American situation.

“If the markets keep strong, as they 
have been in the past," he said, "there 
will be no reduction. If, on the other 
hand, there should be reductions in the 
primary markets, or even if there should 
be a stayed condition, there may be a 
reduction of 4 to 5 cents per pound on 
coffee.”

W. J. Roberts, of Grace and Co., Mont
real, stated that it was hard to define 
the outlook on coffee with the informa
tion to hand. If the present reports re
ceived were correct it would seem that 
a mistake has been made in putting the 
tariff of 7 cents per pound on green cof
fee. The idea of such tariff, he stated, 
is to protect industry within Canada, and 
if the tax of 7 cents per pound as put 
on green coffee is correct, this would 
militate against the Canadian roaster, 
who brings practically all his stock in 
green. Mr. Roberts stated that the pres
ent information is rather vague from a 
practical point of view and seems ridicu
lous. He would anticipate that either 
a mistake has been made in sending the 
information out. or that subsequently 
this matter would be checked up.

Cost of Living Commission Begins Work
Will Interrogate Retailers Who Protest Against Appearing 

Before Any Other Tribunal—Manufacturer and Whole
saler Will Also Appear Before Commission

By T. M. FRASER, representative of the MacLean publications at Ottawa

THE Cost of Living Commission 
has got to work and is holding 
daily sessions under the chairman
ship of G. B. Nicholson, member for 

Algoma, who is taking a lively interest 
in the question. The following particu
lars showing the personnel of the com
mittee are of interest:

and take evidence and submit the same 
to the commission. The RM.A. objected 
to having retailers appear before any 
body except the parliamentary commis
sion itself. They feel that they have a 
good case, but they want the representa
tives of the people in Parliament to hear 
their story direct. “We asked for this

SPECIAL COMMITTEE APPOINTED BY THE HOUSE TO CONSIDER THE QUES-
TION OF THE COST OF LIVING

Name Occupation City or Town Province Politics
Nicholson, G. B.. . . . Lumberman ................. Chapleau ............... Ont. Con.
Stevens, H. H........ . . . Broker and Account. Vancouver ............. B. c. Con.
Reid. J. F.. . . . . Farmer .......................... Arcadia ................... . .. Sask. Un.
Douglas, J. M........ . Strathcona ............. Con.
Davis, F. L............ ... Lawyer .......................... Neepawa................. Con.
Hocken, H. C........ Toronto................... Con.
Sutherland, D........ Ingersoll ................ Con.
Fielding, Hon. W. S.. Newspaper ................. . Ottawa ............. Un.
Davidson. A. L.. . . . Lawyer .......................... Middleton ............... ... N. S. Con.
Nesbitt, E. W........ ... General Agent ......... . Woodstock ............. Ont. Un.
McCoig, A. B.......... ... Farmer and Manufac

turers’ Agent .... . Chatham ................. Lib.
Sinclair. J. E. . Emerald ................. P.E.I. Lib.
Devlin. E. B.......... . . . . Advocate ....................... . Ottawa ................... Lib.
Vien. Maj. T. A.. 
Euler. W. D.

. . . . Solicitor ..................... . Quebec ................... Que. Lib.

. . . . Commercial College. Kitchener........... Lib.
It will be observed that there is only 

one representative of the retail mer
chants on the committee, but the inter
ests of that bodv are being c'osely 
watched by E. M. Trowem, Dominion 
Secretary of the Retail Merchants As
sociation.

At the first sitting of the committee, 
it was decided to ask the president's of 
the Boards of Trade, of the Labor Coun
cils, G.W.VA.'i, and of two women’s 
associations in each centre, to call the 
retail dealers in their locality together

commission," they say. “and we want to 
appear before it, but we will not go be
fore any other." The retailers also de
sire that the manufacturers and whole
salers shall al«o anpear direct before 
the committee, so that all sides of the 
question mav be fairly and properly 
ventilated. From a conversation which 
I had with the chairman, I believe that 
such is slso his desire, and it is pro
bable that some arrangement will be 
mad# whereby there will be direct re
presentation.
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Campers’ Trade Instead of Soldiers’
Trench Box Business Disappearing, But Summer Trade is Booming Again—Every

thing is Going Well in This Line and Business Promises 
„ to be Brisk

“TT THAT is going to take the place
yV of the immense business that 

you have done in the way of 
sending parcels to soldiers, now that 
this department of your trade is fast 
being eliminated, with the speedy re
turn of. Canada’s soldiers?" J. H. 
Reeve, manager of Michie & Co., Ltd., 
King St. W., Toronto, was asked the 
other day. Mr. Reeve replied that this 
trench business had been a big feature 
in the store’s annual turnover in the 
past few years. Last year over 10,000 
boxes were sent overseas. “We are still 
sending them, but of course nothing 
like we did before the armistice. It will, 
at its best, only last a few months more, 
and while some boxes are being mailed 
to civilians in the Old Country, as soon 
as the food situation there adjusts it
self, this too will fall away.”

This firm has received hundreds of 
letters from soldiers and others in com
mendation of the boxes that have been 
sent, and Mr. Reeve believes that with 
the return of these men to Canada, the 
store will have opened a vast field of 
new patrons, that they might otherwise 
not have had, were it not for the service 
rendered, in the way of supplying boxes 
for the trenches.

Campers’ Needs Should Make Up 
Difference

But to return to the opening question, 
and what is going to supply the void, 
that is in the way of a special feature, 
and apart from the everyday run of a 
well-conducted grocery store. “We 
really haven’t thought of anything yet," 
Mr. Reeve replied to the inquiry. “But 
the demand for campers’ supplies should 
be better this summer,” he added. “Dur
ing the four summers of the war this 
business suffered a severe decline. 
Where previous to the declaration of 
war, we catered in a big way to the 
needs of the campers and summer cot
tagers, the war period saw very little 
doing in this regard. Now that con
ditions are returning to normal, this 
trade should witness a return to pre-war 
activity. In fact, we have already had 
some inquiries, and we look for good 
business in June. July and August.

Catering to Needs of Vacationists
“Previous to the war, we sent out 

lists with the articles and prices tabu
lated, that are mostly called for by cam
pers and summer cottagers. This year 
we have not followed the usual pro
cedure. This has been impossible be
cause of the rapidly fluctuating market, 
and prices show so many changes that 
it would not be good business. We 
might not be able to guarantee the 
prices cited.”

However, Mr. Reeve believes that

Canadian summer resorts will see a big 
influx of people this year. The majority 
of summer places were quiet during the 
war. There were no young men to go 
to them, and as young men figure large
ly in camping parties as a rule, and are 
almost essential for a pleasurable time 
in any summer colony, the majority of 
watering places were more or less for
saken. Then again, the insistence of 
war work, the imperative needs of the 
distressing times, rendered personal en
joyment even on the part of those who 
remained at home a secondary matter, 
and the call of the farm and the muni
tion plant was more alluring than the 
call of the wilds.

American Visitors a Factor 
“We should see a return of many of 

our American neighbors, who before the 
war made Canada the Mecca . of 
their summer vacations," Mr. Reeve 
pointed out. “Before the war parties 
of Americans were our best customers 
in the summer months. Coming here 
on their way to some of the inland 
lakes, they always bought heavily of 
camping goods. Fishing and hunting 
parties bent on a two weeks’ outing in 
the Canadian wilds were prolific pur
chasers of our special lines for camp
ers. These include canned goods of all 
kinds, jams and marmalade, etc. In the 
days before the war we also completely 
outil tied the camper. Not alone in the 
way of edibles but we also provided 
tents, blankets, canoes, fishing tackle 
and other paraphernalia incidental to a 
successful holiday. The American tour
ist passed up the Canadian resorts and 
fishing grounds during the war. Before 
they became an ally, they remained 
away, because Canada was at war, and

OTTAWA, June 12.—The retail 
grocers of Ottawa have adopted a 
convenient and simple method of 
getting clear of slow selling lines. Hav

ing in view the fact that what one gro
cer might find a slow-selling line, owing 
to locality, class of trade or some other 
reason which will occur to any grocer, 
would go freely with another, it was 
suggested that a retailers’ exchange 
market be established, where the retail
ers could exchange stocks of which, for 
one reason or another, they have a sur
plus.

This idea was suggested in Toronto 
some years ago, but the trade did not 
adopt it at that time. When proposed

when they joined forces with the Allies,. 
they were too much engrossed in war 
activities on their own account to think 
of holidays. They were also more or 
less held to their own country because 
of the restrictions incidental to travel
ing from one country to the other. 
Their men too had largely enlisted in 
the country’s army. Now with thoughts 
of war being relegated to the back
ground, and soldiers returning to nor
mal, healthy pursuits, there are being 
formulated plans for the summer vaca
tion. With many this will mean getting 
back to their favorite lake or stream, 
where they were wont to linger in the 
days when war was not even thought of. 
Canada’s song who have 'been holding 
the lines in France and Belgium will 
gladly go again to these haunts, and 
active will be the plans and schemes in 
the next few weeks for this much looked 
for and long desired return to their 
favorite summer camp.”

Thus in this way, with conditions 
generally contributing to an active sum
mer camping season, Mr. Reeve looks 
for a big return in the way of business 
in camp supplies, and believes that with 
it once more established on the popular 
basis that characterised it before the 
war, it will more than take the place of 
the business provided by the sale of 
soldiers’ boxes. “We are not sorry to 
see this trade pass, and to see it super
seded by that of normal, peaceful times. 
It was nothing in former times to fill 
campers’ orders entailing an outlay of 
anywhere from $25 to $100 and over, 
so it is evident what a profitable trade 
can be brought about by catering to the 
wants of campers and cottagers, who 
frequent our many watering places.”

in Ottawa the grocers expressed them
selves as willing to give it a trial.

A blackboard is erected in the gro
cers’ section of the retail merchants’ 
rooms. Each member has a number as
signed to him. If he has stocks on hand 
which he wishes to reduce, he puts a 
memo on the board, and his number op
posite to it If another merchant desires 
that class of goods he gets in touch with 
the advertiser through the secretary, and 
they deal direct.

This scheme has now been running in 
Ottawa for several weeks, and the gro
cers express great satisfaction with the 
results. A committee of the grocers 
administers the scheme.

Ottawa Exchange Bureau Proves Success
Enables Grocer to Keep Stocks Even, and Overcomes the Night

mare of Dead Stock—Whole Business Conducted by 
Committee of Grocers
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nTea Stocks Have %en Reduced * , , N ,
Decreased Imports and Growing Demand Have Depleted 

Reserve Stocks—Increase in Prices Probable in 
Near Future

A
ccording to w. g. McGee, of
Kearney Bros., Ltd., Montreal, tea 
importers, extensive liquidation of 

spot stocks of tea has been going on in 
Canada for some time, and particularly 
within the last few weeks. In Mr. Mc
Gee’s opinion, as expressed to CANAD
IAN GROCER, there will be a pretty 
close cleanup of teas in Canada within a 
reasonably short time if buying con
tinues as at present. And then there will 
be a decided inclination to higher prices, 
for trading on the stocks in this country 
has been done on a favorable price basis. 

Imports of Tea Show Sharp Decline 
Mr. McGee pointed out that imports 

have so materially decreased since last 
September that there cannot possibly 
be a big surplus of good tea in the 
country, for there has been an even 
greater consumption of tea than usual, 
and the better grades have been among 
the big sellers. Imports have decreased, 
it is estimated, from 16,000,000 to 20,000- 
000 pounds within the past twelve 
months, and this means that much of the 
operations have been carried on out of 
stock held in Canada for some time past, 
some of it for several years. Wishing to 
liquidate their stocks, some have sold 
large holdings, as well as smaller ones, 
at prices that to-day’s market condi
tions would indicate as very favorable 
from a price standpoint.

One of the reasons for Canada receiv
ing so much tea from some foreign 
points is that of the availability of ton
nage returning to Canada, Mr. McGee 
pointed out. During the war Java teas 
came into the cmmtry freely, and it was 
partly because shipping could be secured 
to bring supplies forward. As a con
sequence, holdings in the country were 
increased above normal, and the Govern
ment imposed the excise tax, being aware 
of the large excess Imports. This sur
plus has been greatly decreased owing 
to the imports being far under normal 
consumption, and to the more active dis
tribution of late, as retail merchants 
had allowed their stocks to run out be
fore buying, in the expectation of low
er prices.

Expects Higher Price 
Once the nresent stocks of tea are dis

posed of. Mr. McGee is of the decided 
opinion that much higher prices will pre
vail. In fact, this is the only logical 
trend, for the prices at import points 
are very much higher. Just how long 
advances will be deferred is not easy to 
tell. It is stated that not only has trad
ing between importers and jobbers been 
very active, but that country merchants 
are now heavy buyers as they have 
cleared themselves of what might be 
styled war stocks, which they were car
rying since the beginning of the war 
because of the uncertain shipoing and 
market conditions. The cost of nroduc- 
tion in tht tea growing countries has in-

d»

creased during the past few years, as 
elsewhere throughout the world, and 
transportation charges are and will be a 
considerable item in the laid down of tea 
for a long period. The Canadian market 
being now relieved of the excess imports 
and upon a more normal basis merchants 
will not be able to purchase at the low 
prices which have prevailed during the 
past six months.
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McTaggart’s grocery on Granville 
street is pushing Oanâdian-làede biscuits 
to their trade. They have artistic dis
plays of bulk biscuits near the front of 
the store, and to ensure every pound 
reaching the consumer free from the 
usual percentage of broken biscuits that 
attends the delivery pf bulk biscuits, 
they have had a special folding carton 
made for the purpose. This carton bears 
suitable advertising matter, costs very 
little, and the fact that the carton does 
what it is aimed to do is evidenced by 
the increased biscuit business which .is 
rung up on each day's sales.

Making a Specialty Selling Fruit
Takes Orders Ahead and so Avoids Possible Waste—Gets a 

Knowledge of Probable Requirements

M OST grocers make some special 
selling effort in the Summer sea
son. With one it may be soft 

drinks, ice cream, cooked and tinned 
meats. Among all the Summer lines, 
however, fruit generally holds the high
est place in the favor of the grocery 
trade. *,

J. E. Lillico, Charlotte and Park Sts., 
Peterborough, is one of those who has 
taken a special interest and devoted a 
good deal of attention t6 fruit sales. 

Situated as he is, in the residential

LICENSES NOT NOW NEEDED
There seems yet to be some un

certainty as to the question of 
licensee, and license fees are- still" 
being received at Ottawa.

The Canada Food Board is prac
tically now a thing of the past, 
and one and only one trade remains 
still under license. The millers are 
the only ones now requiring a 
license of any description. There 
is also no further need to carry 
license numbers on counter check 
books or advertisements.

)

part of the town, his business is largely 
done on the telephone. The biggest per
centage of his orders are received in' 
this way. -Selling fruit in the Summer is 
one of his big lines, and one that has 
been attended with a good deal of suc
cess. He djd not do so well last Summer 
us in former years, because berries, 
which usually were a big seller with him, 
were not so plentiful, and were rather 
expensive.

A Heavy Sale
“The Summer previous I sold between 

1,600 and 1,800 boxes of berries,” Mr. 
Lillico told CANADIAN GROCER, “As 
the - strawberry and raspberry season 
came on I used to ask. my customers, 
when giving me their order, on the tele
phone, how many boxes of berries they 
required for, preserving purposes, ht 
this way..I inereased my sales tremen
dously, and also had a good estimate as 
to how many I should order.” Mr. Lilli
co believed such a plan was the best one 
to follow, as it wiped out the possibility 
of wastage, and was absolutely safe. He 
also handled, on a rather big scale, the 
other Canadian fruits as they came on 
the market, in a similar manner, and 
with equal success as in the case of the 
berries.

ARTIFICIAL MAPLE FLAVORS
DECLARED ILLEGAL

R. McGILL, chief analyst of the 
laboratory department of the De
partment of Trade and Commerce, 

has issued the following warning re
garding the use of maple flavors:

“A considerable number of prepara
tions are on the market, which make no 
claim to be maple products, but are in
tended to give the flavor of maple to 
simple syrup, thus producing a syrup 
which might be mistaken for maple syr
up.

“Some of these articles may be made 
from the cambium layer of maple batk, 
others from birch bark, hickory and 
cherry bark, or mixtures of these and1 
others from guiaic chips. OtnerS again

may be made from coal tar products, 
etc. None of them furnish the true 
maple flavor, but they imitate it with 
sufficient success to find sale.

“Of course a- maple syrup or sugar 
manufactured with such extracts must 
be described as adulterated under the 
Act. But it is not generally known that 
the flavor itself cannot be legally of
fered for sale. This note is published by 
way- of warning to all interested, that 
such ma pie,flavors as are above referred 
to ' will b**b«ld to violate section 29A 
of the Adulteration Act; and manufac
turers and vendors will be penalixed as 
provided by tbe Act."
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UNQUALIFIED ADVERTISING, . .>1 ... ,, ,
I. ) ÜJ ,hl fi A DANGEROUS PRACTICE
HERE is a tendency on the part 
of some merchants in their en
thusiasm for • the commodities 

they are selling to over-emphasize 
those qualities, perhaps to give them 
qualities that they do not really have, 
and in general to more or less convey a 
false impression in regard to these com
modities. While such statements may 
be innocently made, they are a danger
ous method of advertising, that should 
be condemned.

Recently a Hamilton, Ont., store ad
vertised as follows:

all jobbers, of tea, which gives ample 
scope for the incidental variation due 
to personal opinions regarding quality, 
was, there was no good grade of black 
tea available on the market at less than 
from 55 to 65 cents a pound.

There is always of course the possibil
ity, that the tea was exactly as stated. 
Occasionally it may be possible to pick 
up a job lot of tea somewhere or other, 
to sell at such a price—possible but not 
probable. The tea could not foe bought 
in any open market for 45 cents, for any 
quality that could justly be called best.

There is very.%little doubt buÇ that such 
,a itjpe, of advertising dees net Repre
sent more than usually acute buying, 
but rather a tendency to over-emphasize 
the value of, the goods offered, and by 
so doing to discredit the offerings of 
other merchants. It is a dangerous type 
of advertising that fortunately is losing 
favor with the advertising public. If 
the tea was bought at an unusually at
tractive price, so that the advertiser 
could actually give an unusual value, 
the facts in the case would do more to 
stimulate the sale that a bald and unquali
fied claim of quality, while it would be 
rendering simple justice to the merchant 
who is dealing in the open market where 
such a thing as “best black tea” at 45 
cents is plainly an impossibility.

Sells Fifty Cases of Drinks a Week
Mountain Store Does Fine Business in Summer Lines at Head 

of Incline Railway—Gets Much Passing Trade

Best
BLACK TEA 
in Hamilton 

2 Pounds for 90 cents
Now “best" is a useless kind of a word 
to use in advertising, for there may be 
many interpretations as to what con
stitutes the best. The intention in this 
case, however, was unquestionably to 
convey the impression that this tea sell
ing at 45 cents a pound was of a better 
quality than anything else on sale in 
Hamilton.

There is of course room for a differ
ence of opinion as to what constitutes a 
“best” tea. one dealer’s idea of quality 
may differ from others. There are, how
ever. certain generally accepted stan
dards of grade, that are in a general 
way indicative of quality.

There is little doubt then that any ad
vertising of this character intends to 
conyey the impression that the tea ad
vertised represents the generally ac
cepted standard of quality.

•No-Tea Available at These Figures
1 Now at the time this advertisement 

appeared, there were no Ceylons offer
ing at less than 45 cents at wholesale, 
while even Javas of very inferior quality 
were selling at 35 cents.

A general consensus of the opinion of

SELLING of Summer lines is a big 
feature of the grocery trade carried 
on by M. Applebee, 297 Wentworth 
Street, Hamilton. Situated on the moun

tain, just at the head of the incline 
railway, this store gets a lot of busi
ness. Both in ice cream and soft drinks, 
Mrs. Applebee does an active trade. She 
does not make a point of selling soft 
drinks by the glass, but it is practically 
all by the case, and the ice cream is 
sold almost altogether in bricks. She 
•does carry the cones, and sells a good 
deal of ice cream in this way to the 
children, but she has been successful in 
building up a very good business in sales 
of these lines on the regular orders of 
her customers. Light beer and ginger 
ale are big sellers, and Mrs. Applebee 
told CANADIAN GROCER that in the 
hot weather she sold as many as fifty 
cases in a week, til fact all through the 
Summer months, it was the usual thing 
for a customer to order some line of 
soft drink with her grocery order. Ice 
cream, of course, was sold over the

counter, people coming up the incline 
on their way home from business, at 
the lunch or dinner hour, would carry 
home a brick or two. “This is cer
tainly a big department in our Summer 
trade,” remarked Mrs. Applebee, “al
though we do all we can handle in gen
eral groceries too. In fact the soft drink 
business has been the means of stimu
lating our general trade.

Farmers* Trade Also
A good many farmers travel by way 

of the incline, and we catch a lot of their 
trade. ■ Very often in purchasing soft 
drinks .or light beer, having come into 
the store ostensibly for that purpose, 
they sometimes do not leave before buy
ing a full line of groceries. This is one 
of the most encouraging features of our 
Summer trade. It has also made many 
permanent customers for us.” i.

Fresh Fruit and Vegetables 
Mrs. Applebee. also makes a specialty 

of carrying the Summer fruits. She dis
continued on page 50
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Dealers Choose Brand of Macaroni
Many Sell Goods That Are 

Considered Best Even 
at Higher Prices

DOES the customer, in the majority 
of cases, ask for any particular 
brand of macaroni, or does she 
merely ask for macaroni?

Investigations among a number of 
merchants give weight to the impres
sion that macaroni is one of the pro
ducts in which the merchant is more 
than ever the dominant factor in sales. 
In the majority of cases no specific name 
is suggested, and the merchant supplies 
the brand he has in stock, and he stocks 
the brand he is convinced in his own 
mind is the best. Seldom was it found 
he stocked more than one line, and in 
some cases where more than one was 
bought it was to make sure of suffic
ient stock.

It is, of course, possible that the 
housewife, in purchasing from her regu
lar dealer, knows what brand she is go
ing to receive, indeed this is more than 
probable for the majority of merchants 
do not stock many lines, judging by the 
evidence at hand. It is an interesting 
fact that different merchants lay stress 
on different brands, even where their 
places of business are largely in the 
same locality; and still the housewife in 
the majority of cases makes little or no 
effort to change from one brand to an
other. It is not a question of a mer
chant discriminating between brands 
that he stocks, but of creating a taste 
by his own personal preference for one 
line.

No Purpose Carrying Various Lines
C. Cross, Gerrard Street, Toronto, 

gives as his explanation of the fact that 
he is able to supply and satisfy his 
trade, while carrying only one brand of 
macaroni, that his customers have con
fidence in him to give them the best 
possible goods at a legitimate profit 
to himself. Some years ago he carried 
three lines of this product, but believes 
that he gained nothing by this policy. 
He could sell the one line as well as an
other, and consequently for some years 
he has stocked only the one line. He 
believed m this brand, and recommended 
it to his customers, and found that they 
took to it readily, and discontinued ask
ing for any special brand, taking it for 
granted that the one they were sold 
would be the same as they had used be
fore. “I found," he continued, “that 
stocking several brands necessitated the 
use of a fairly large display space, and 
entailed a larger investment so I drop
ped the other lines and stock only ----- ,
and I have had no complaints from my 
customers."

Grocer Creates Demand
H. E. McMillan, Pape Ave., Toronto, 

is handling two lines of macaroni, but he 
states that he will sell 90% more of the 
one than the other. He has educated

DEALER’S PREFERENCE 
SELLS MACARONI

The old “force the dealer to 
stock" policy that was believed by 
many in the past and some yet 
is happily dying a natural death, 
with a better understanding of the 
actual merchandising power of the 
merchant and his distribution prob
lems. The right of the merchant 
to choose the line he wants to sell 
is his one big reason for being a 
merchant and not a slot-machine. 

The dealer who chooses wisely is 
the one who takes every possible 
point about an article into con
sideration. He does not jump at 
the conclusion that simply because 
one line is cheaper and allows him 
a better profft, that he must put 
that line into stock and back it up. 
Quality is perhaps the most im
portant reason for stocking any 
line, and the merchant who ad
heres to quality is seldom off the 
right track.

his trade to take this particular brand by 
references to the qualities which he be
lieves give it special quality, and now 
they frequently ask for it owing to his 
introduction of the line they have come 
to know and appreciate its uniform good 
quality.

Said Mr. McMillan, “My only reason 
for sending out an occasional package of 
the less popular brand is to get my mon
ey out of it."

Sells The More Costly Une
“I believe that I could sell my cus

tomers any brand of macaroni that I 
stocked," said J. Masdorp, Pape Ave., 
Toronto, “provided, always, of course, 
that I was satisfied that its quality was 
actually of the best. I am at presnet 
selling two brands -----  and ----- . Per
sonally I prefer the former, and think 
it has a shade the advantage in quality. 
It cost me slightly more too, but de
spite that fact I sell it whenever I get 
the opportunity, for I am confident that 
it will give the best satisfaction, and that 
must ultimately result to my advan
tage.”

Attractive Package Helps
The experience of H. B. Watts, of 

Pape Ave., Toronto, is somewhat similar 
to that of Mr. Masdorp. “I stock two 
lines of macaroni," he stated, "but I put 
all my selling effort behind one of these 
lines. It is a little higher in price and 
so does not show me quite the same mar
gin, but on the other hand, it is a more 
attractive package, and in my opinion it 
is also better in quality. That makes it 
possible for me to lay emphasis on this 
line in selling. I fill all my orders with 
this brand, and only sell the other on 
some specific request. In the great ma
jority of cases my customers do not ask 
for this product by name, but they ex-

Customers Expect Their Gro
cer to Supply Them With 
Quality Goods

pect to receive the brand that I have 
encouraged them to believe best.”

W. R. McCaw, Roncesvalles Ave., To
ronto, sells -----  macaroni almost ex
clusively. He handled ----- brand for a
time, but has been unable to secure it 
lately. Customers sometimes ask for
-----  macaroni, but a great many people
merely ask for macaroni.
Does Not Object to Different Brands
Wm. Forster, 177 Roncesvalles Ave., 

Toronto, only a few doors away, also
stated that he sells----- brand, but had
little difficulty in selling -----  brand
when it was available. This brand sold 
very well, and people took it without
question when -----  was not in stock
on the statement that it was 
good, and they received no com
plaints about it. It also could be handled 
cheaper than the other, he found.

W. R. Macdonald, 168 Roncesvalles Ave.,
Toronto, sells -----  and -----  macaroni.
He has found that the former is more In 
demand, and though he states that he 
has not tried to nush anv one brand, he
has had no trouble in selling----- to his
customers when the line they have been 
accustomed to use is not in stock.

The Lyndroute store, also on Ron
cesvalles Ave., sells -----  and -----  mac
aroni and has found them both good 
sellers. “We used to sell a lot of another 
brand of macaroni which is not manu
factured in Canada, but we have been 
unable to get it of late. We sold it 
largely when it was available, and got 
behind it almost exclusively. It could
be purchased cheaper than -----  and we
usually stocked heavily on it We have 
no trouble selling any good brand.”

M. Applebee, 297 Wentworth Street, 
Hamilton, is handling -----  brand mac
aroni with a great deal of success. She
did stock----- , but has not had any now
for some time. She had little difficulty
increasing the sale of -----  brand, and
finds that her customers are well pleas
ed with it. It can be stocked as profit
ably as anv other kind, and the pooular- 
ity that it has gained has been such that 
Mrs. Applebee carries only tv* one kind.

Canadian Made Goode Popular
James Osborne A Son, James Street 

South, Hamilton, is also finding that
-----  brand is a big seller with them.
Since he stocked it, he has found that 
his customers are as well pleased with
it as with ----- , the brand he formerly
handled. He experienced little difficulty 
in getting it before the people and had 
no complaints. When the foreign mac
aroni was unobtainable he handled it al
most exclusively and has found the Can
adian made gooda a good seller with hia 
trade.

P. M. Hedden, Wentworth Street, 
Continued on page 66
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Alberta R.M.A. Convention a Success
Retailers in Session at Medicine Hat Hold Lively Sessions—President Outlines Legis

lation—Resolutions Adopted Are Numerous and Entail Wide Discus
sion—Stockdale Was There

RETAILERS *# Alberta got together at Medicine Hat for the.
annual meeting of the Retail Merchant» Association last week. 

A series of lively meetings was held and the discussion generally 
was very animated. This is one point wherein the sessions proved 
valuable—that is, in the discussion. It is this “ojjen forum” idea 
which, when taken advantage of, proves of real value to those in 
attendance, (letting away from being just a listener can be a good 
thing. It opens up avenues from which knowledge is disseminated 
and absorbed. One comes away from such a gathering where ideas 
are exchanged feeling better—whether if is from helping the other 
fellow or being given a lift. The reports would indicate that the 
discussions proved a big feature of the Alberta gathering.—Editor's 
Note.

President’s Address

THE sixth annual convention of the 
Alberta branch of the Retail Mer
chants’ Association of Canada was 
opened at Medicine Hat, on June 3, with 

an address of welcome by Acting Mayor 
Huckvale, on behalf of the city.

President I. G. Gaetz addressed the 
delegates at the opening session of the 
convention as follows:

Another year has passed since our con
vention last July in the City of Edmonton. 
We had thought that conditions prevailing 
last year commercially were very extreme, 
but as time progressed we come up against 
problems we never dreamt of.

The great conflict which has been going 
on for the last very near five years has 
been terminated, the armies of the allied 
powers have been successful, and right, not 
might, has prevailed. We do not wish to 
think of any particular part of the allied 
armies being instrumental in winning the 
war. They all did their duty, and have 
suffered very heavily since the conflict started 
in August, 1914. We do, however, look with 
pride on the accomplishment of our own 
civilian Canadian Army. They have covered 
themselves with glory and placed the name 
Canada among the nations of the world.

Our men are now returning to take up 
their life amongst us again. This will be 
no easy matter for them. The strain of the 
great war has, in lots of cases, unsettled 
our boys, making it hard for them to adapt 
themselves to the conditions prevailing here, 
which are so different to what they have 
been accustomed to for the last four years.

It behooves us, as a body of organised re
tail merchants, to do oui part in assisting 
these men in every fair and legal way to 
become again a part of our national and 
commercial life. Some of these boys grent 
away while so young in years that it is going 
to be difficult to re-establish them, unless 
something is done to help them along. I 
believe the Government is now planning ar
rangements to meet all cases possible. It 
is our duty to aid the Government and see 
that these plans are carried out successfully.

We, as retail merchants, have a great duty 
during the reconstruction period. It is our 
duty to employ all returned men poaaible. 
Many of our former clerks formed part of 
eer Canadian Army, and all who have been 
spared, and returned to us, that wish to take 
up their former vocations in life, it is up 
to es to see that their positions are available. 

The Great War Veterans’ Association in

the different provinces of the Dominion are 
certainly taking a magnificent part in the 
reconstruction work, showing themselves in 
their actions to be very fair-minded and de
mocratic in their principles. They will be a 
strong force in our national life, and it is 
up to us to give them our undivided support 
in every fair demand they make to our 
different governmental bodies, to aid in the 
re-establishment of their members in their 
different vocations, always remembering 
that had it not been for our volunteer army, 
together with our allies, that conditions might 
not be as favorable for us as they are to
day.

We are passing through a period of unrest 
in our Dominion to-day which most of us 
have never seen before, or never thought 
could occur. This is caused by conditions 
arising out of the past war and it supple
mented by the high cost of living, the profit
eering that has been carried on by the big 
interests, and other causes which I had hoped 
our Federal Government would have taken 
extreme measures to combat.

The strikes that have occurred in Western 
Canada during the past month have been 
very detrimental to our association. We, in 
the small cities and towns, have not been af
fected as in larger centres. I think it is very 
unfair that such a large number of our

CUy Jfott and firt 3>tpl.. 
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citizens in Western Canada should be made 
to suffer inconveniences when concerted ac
tion of our Government could no doubt bring 
this situation to a satisfactory end.

Our Provincial Association to-day is in a 
better condition than it has been in for some 
time; our membership is larger to-day than 
it has been for some years. The conditions 
prevailing have impressed the retail men of 
the Province that organisation is the only 
way to accomplish ends. We will in the next 
year or so find greater need of stronger or
ganization, and it behooves every retail men 
to give his earnest effort to the success of 
this association.

It appears to me in order to successfully 
carry out our work in Alberta that we should 
have a Provincial Secretary in the Province. 
This secretary should be, I think, in the 
capital city of Edmonton. Mv reasons for 
this are. that he could keep in touch with 
the Provincial Government, secure the copies 
of the Bills before the Legislature that we 
wish to secure to better our conditions. I 
have felt this need very much during the 
present year.

I would also like to make some arrange
ments with the Retail Merchants’ Association 
of Saskatchewan to remain affiliated with 
them, so as to derive the benefits of their 
very complete organization, in their different 
branches they have initiated for their mem
bers, making our Provincial office, as it were, 
a sub-office of theirs. I advocate this step 
because I feel it would very materially re
duce our cost of expense in running our 
Provincial office.

I can never forget the great work the 
Saskatchewan Retail Merchants’ Association 
has done in Western Canada in aiding the 
retail trade, especially their help in Alberta, 
as I know personally that we would not be

in existence to-day if it had not been for 
their efforts. They have a verv strong or
ganization. the strongest in the Dominion. 
The reason for this is in the service they 
have given their members. They have in
stituted so many different branches, namely, 
collection of old accounts, collecting of ex
cess charges on freight bills, fire insurance, 
checking fire insurance policies, and a num
ber of other items. They have an expert 
in every department. These are some of the 
privileges we could secure bv not separating 
from them, and I think satisfactory arrange-

Where the Convention Was HeM.
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ment» could be made with the Saskatchewan 
executive along these Unes.

Legislation " *
We met the Alberta Provincial Government 

and placed before them request» for the fol
lowing legislation :

An amendment to the Hawkers’ and Ped
lars’ Act, raising the Provincial fee from 
$26.00 to $100.00 per year on foreign com
panies operating in the Province and making 
it necessary to take out a Provincial license 
before a local license is granted; also that 
that section of the Foreign Companies Act 
prohibiting municipal councils from assessing 
a license be repealed.

Small Debts Act be amended as follows: 1, 
That the ameunt that can be sued under the 
act be raised to $100. 2, The right of action 
in this district where the debt was contracted. 
3, Providing for a garnishee summons. 4, 
Providing for a distress warrant.

An amendment to the Chattel Mortgage 
Act providing for preferential security on 
growing crops or crops to be grown covering 
the purchase price of such necessities of 
life as clothing, groceries, flour, meats, 
binder twine, etc. Such security to take 
second place only to seed grain liens.

The Factories Act was also discussed at 
some length.

Your executive were the means of having 
a course or commcrc-al lectures given in 
the city of Edmonton during the last week in 
May; also in the city of Medicine Hat during 
the present month. This work has been car
ried on by the University of Alberta, and 
we hope is only the beginning of this good 
work.

In conclusion I wish to appeal to every 
retail man in the Province to assist this 
Association in their efforts to better the con
ditions of the retail trade. We wish you all 
to join with us, becoming members of the 
Association, boost for the Association 
wh»n»-r "O.siMe and helo -, to make this 
year the banner year for the Retail Mer
chants’ Association in Alberta.

The epidemic of influenza which raged 
through this Western country last fall seri
ously affected sur work of organization, 
throwing us behind some six weeks of two 
months, so that a large portion of South
ern Alberta is behind, but two organizers 
are now busily engaged in bringing this up 
to date, and they are meeting with good suc
cess, increasing the membership to the As
sociation at most of the points visited

Moved bv Mr. Beart. of Edmonton, sec
onded by A. F. LePage. Medicine Hat, that 
the President’s address be adopted.—Car
ried.

Treasurer’s Report
N. J. McDermid, treasurer of the Al

berta branch of the R.M.A., made his re
port to the convention at the Thursday 
morning session. The report contained 
the following statement of finances:
Receipts to Dec. 31, 1816, inclvidiog
n.fe,f8 .................................................. .. $«,586
Disbursements ..........................  $1,162
Organizers’ expenses ............. 1,645
Due Dom. Association per

capita tax .............................. 382 3,180

Balance ................................ 1,636

The Alberta branch is not responsible 
for any part of the expenses of the Sas
katchewan office from which the operations 
of the R.MA. in Alberta are directed. A 
credit of $600 advanced within the past 
few weeks from Secretary F. E. Raymond 
wipes out all liabilities of the Alberta 
branch.

The question of what Alberta members 
should pay far the services rendered by 
the Saskatchewan office was brought up.
As outlined, Alberta has paid all Its ex
penses with the exception of a pro ratio 
payment of office expenses.

T. A. GAETZ,
General merchant of Red Deer, Alta., elected 

President for the coming year.

President Gaetz explained to the 1918 
convention Alberta was to pay 26 per cent, 
of the running expenses of the office at 
Saskatoon, though he added that this was 
not a hard and fast bargain.

W. J. lllsey, Calgary, thought 26 per 
cent, was too much for the service being 
rendered by the Saskatoon office to Al
berta retailers. This proportion had been 
arrived at merely on the basis of compara
tive membership in the two associations. '

The suggestion of a settlement with the 
Saskatchewan office was not favored by 
the delegates. On the other hand it wag 
proposed to have the executive committees 
of the two associations meet and arrive 
at some working basis whereby Alberta 
might in future conduct its own affairs 
and handle its own finances.

A delegate from Edmonton suggested that 
the organization at Saskatoon give more 
service to Alberta retailers than had been 
done. He thought it unnecessary to talk 
settlement when Saskatchewan was hand
ling the finances.

OFFICERS FOR 1919
President, T. A. Gaetz, Red 

Deer, General Merchant.
let vice-president, A. F. LePage, 

Medicine Hat, Department.
2nd vice-president. Geo. F. Beart, 

Edmonton, Men's Wear.
Hon. secretary, J. W. Haw den, 

Lethbridge, Furniture.
Treasurer, N. J. McDermid, Cal

gary, Druggist.
Secretary, F. E. Raymond, Sas

katoon.
The position of honorary secre

tary was the only one to change at 
the election of officers at the sixth 
annual convention.

Nominating committee consisted 
of foHoniflt delegates: J. G. Rob
inson, Foremost ; H. Hill, Taber; 
E. F. Purcell. Bfooks; J. W. Baw- 
den, Lethbridge; J. Kellaa, Medi
cine Hat.
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Pres ideal ‘Gaetz gayehis opinion that a 
paid secretary should be appointed in the 
8P*H>vinee-6f Alberta, ztith office preferably 
at Edmonton, where legislation passing 
through the Provincial Government could 
be watched. He was of the opinion that 
the provincial membership could be greatly 
increased and better service given to Al
berta retailers.

Secretary F. E. Raymond of the Saska
toon office was asked for a statement of 
the probable cost of maintaining an in
dependent office in Alberta, and also for au 
expression of opinion as to the advisability 
of separating the provinces.

“I suggested that Alberta should take 
over its own affairs in 1917,” said Mr. 
Raymond, going on to explain that when 
Saskatchewan retained the direction of af
fairs in Alberta at first one-half of 
the fees of Alberta retailers was kept in 
Saskatoon, wher— ’-t«r $7 was turned 
back out of the $12 fee.

“We in Saskatoon merely wanted to put 
Alberta on its feet,’’ continued Mr. Ray
mond, pointing to the fact that when the 
affairs of the province were taken over 
there was a deficit of some $2,600 to be- 
met. This deficit has been paid off now. 
In regard to giving greater service, Mr. 
Raymond pointed out that all the services 
of the Saskatoon office are at the dis
posal of Alberta members.

"During the year 1918 we received $4,686 
from Alberta," said Mr. Raymond, “but we 
lost half this amount by neglecting our 
work in Saskatchewan. We had two men 
with automobiles out as organizers, and 
before the cars worked in our provins»,at 
all they had spent several months in Al
berta in the interests of-organization.” »

Mr. Raymond explained that northern 
Alberta had been well worked by the . or
ganizers and that in places visited the old 
membership had been retained and in some 
places increased 100 per cent. Interest in 
the organisation was increasing as was 
evident from the larger attendance at the 
present convention. No charge had been 
made by the Saskatoon office to Alberta 
for postage, stationery, staff expenses, de
preciation on motor cars, etc.

At this point Mr. Raymond outlined the 
expenses of the Saskatoon office for one 
year which totalled approximately $1,000 
per month.

“Saskatchewan is willing to settle on the 
basis of the actual expense of carrying on 
the work in Alberta," added Mr. Raymond, 
who favored the idea of taking the re
sponsibility for handling Alberta affairs out 
of his jurisdiction.

“A good secretary and a good organizer 
in the field could carry the work on sucess- 
fully if we did not pay you five cents,” 
said Mr. Raymond, pointing to the fact 
that the Saskatchewan organization started 
:n 1918 in debt, while it now had $6,000 to 
:t.s credit.

A resolution to leave the settlement of 
•he matter to the executive committees of 
'.he two provinces as soon as a joint meet
ing could be arranged was moved by W. J. 
lllsey, seconded by H. S. Ireland, Medicine 
Hat, and carried by the convention.

At this point President Gaetz addressed 
the delegates further on this subject, hav
ing in mind his long experience with the as
sociation.

“We should have a paid secretary in 
Edmonton," said Mr. Gaetx. “More atten
tion should be paid to the Alberta branch 
of the R.M.A. Up until last February 
matters were very quiet regarding retail 
matters in the province. This is because 
we could not do anything else. Saskatche
wan did the work. Conditions have now 
changed. Every day there are questions 
coming up in the province due to the re
construction period being here, ft is up 
te the retailers to be swske. Legislation 
affecting the retail merchants is coming 
up every day. The time has come when 
we should take some steps to combat cer
tain legislation. We should have someone 
to look after our interests in the province 
and see tkat nothing more is pot ever
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•a ha» been done in previous years. I do 
net’ favor eliminating ourselves altogether 
from the Saskatoon office. They have put 
our association on the footing it has to-day. 
I have no doutât that-'a settlemenlf 'will be 
arrived at between tide two executives.

"I suggest that there be a good capable 
man secured for the position of secretary. 
It is better to' have a man who does not 
need to devote all his time to the work. 
I suggest we open an office in Edmonton 
and have the secretary attend to all cor
respondence with retailers, etc. Freight 
claims should be sent for adjustment to 
the Saskatoon office. Some services it 
would not pay us to duplicate in this pro
vince.

Half Holiday and
Early Closing

The question of setting aside a certain 
day for the half holiday each week and 
of securing legislation in regard to a 
stated hour of closing was proposed, 
though opposition was taken by several 
delegates to the discussion of this ques
tion which has so often been left with 
no solution.

Replying to Delegate H. Hill, Taber, Pre
sident Gaetz stated that he had hoped to 
get some data from the retailers before 
the next session of the legislature. A Bill 
had been brought in at the last session 
but had been laid over. He had been in
formed it would come up before the next 
session.

“Premier Stewart told me the Retail 
Merchants’ Association would be given 
notice before any Bills were put through 
affecting merchants of this province," said 
Mr. Gaetz, expressing his opinion that the 
only satisfactory way to settle the matter 
was to have a compulsory holiday declared 
on a specific day.

A. F. Le Page stated that the Government 
and Trades and Labor Council were ap
pointing a commission to recommend which 
day was preferred for the holiday by the 
various municipalities. Merchants of 
Medicine Hat preferred Wednesday.

"The Government appointed a commis
sion to sit in Calgary. Medicine Hat, and 
Edmonton,” explained Mr. Gaetz.

“We want something that will apply to
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all the people all the time," said Mr. H. S. 
Ireland. “This, legislation will be framed 
on about 25 per cent, of the merchants 
arid will .not take Into consideration the 
smaller towns where the merchants work 
much harder than we do."

Mr. Le Page thought it was the intention 
of the Government to consider the rural 
districts in the matter.

R. H. Anderson, Taber, thought the clos
ing hour was a more important matter than 
that of a half holiday. “The retailer 
should not work 12 to 14 hours when other 
trades are working only 8 hours," said Mr. 
Aaderson.

One delegate quoted Mr. Pingle, M.P., as 
stating that a Shops Act will be framed 
affecting every constituency, and that the 
Retail Merchants’ Association should draft 
legislation providing for the taking of 
shops out of the Factories Act.

When meeting Premier Stewart, Mr. 
Gaetz stated that he did not know whether 
to ask for an amendment to the Factories 
Act or ask for shops to be taken out of 
that Act.

On the motion of Mr. H. S. Ireland a 
resolution making one of the first duties 
of the new executive the drafting of a Shops 
Act that would bring forth wise legislation 
for the whole province was put. The 
resolution further provided for the sub
mission of such legislation to expert 
counsel so that no mistake will be made 
in placing the matter before the Govern
ment. The motion was carried unanimous
ly.

The matter of early closing and the 
question of a half holiday are matters to 
be included in the resolution, taking into 
consideration the report of the commission.

Wednesday afternoon closing with a clos
ing. hour of 6 p m. on week days, and 9.30 
pm. on Saturdays was favored by the 
majority of delegates p.eser.t, though it 
was conceded that in many cases this plan 
would not work out to advantage.

Insurance Writing
The question of extending the services 

of the Retail Merchants’ Mutual Fire In
surance Company of Soskatchewan to 
members in the Province of Alberta was 
a live topic at the convention, and action 
along this line was looked upon as one

of the important steps taken by the .dele
gates.

President Gaetz brought the matter to 
the attention of the convention, expressing 
his opinion that he thought it advisable 
to have the insurance operative in Alberta.

"This is one of the services it would 
not pay us to duplicate" said Mr. Gaetz. 
“In order to operate here we must deposit 
with the Provincial Government a guaran
tee fund of $10,000. A resolution was 
passed by the officials of the company in 
Saskatchewan that when 600 members 
could be secured in Alberta, each paying 
an application fee Of $9, that the company 
would deposit the $10,000 and commence 
operations in Alberta. It was impossible 
at that time to do anything as 500 members 
were not in sight," added Mr. Gaetz.

At this point Secretary Raymond took 
the floor to explain the matter in detail, 
pointing out that with the deposit of $6 
each by even 300 members he thought the 
matter could be arranged satisfactorily. 
Explaining the benefits of the organization 
Mr. Raymond explained that over $1,009,- 
000 of business is in force to-day with 
$60,000 of a surplus.

As to premium payments Mr. Raymond 
pointed out that where the board rate is, 
say, $40, this amount is deposited to the 
credit of the policyholder as a guarantee 
premium deposit. The assessment of the 
R. M. company has so far been equivalent 
to only 75 per cent, of the board rate. The 
guarantee premium deposit is merely a 
guarantee that the policyholder will pay 
his assessment.

The saving on a $1,000 policy would be 
equal to the membership fee in the associ
ation, and this could be used as an argu
ment for increasing the membership of the 
R.M.A. Last year the risk had been in
creased to $2,000 in country places and to 
$4.000 in cities. The doubling of the risk 
taken naturally doubles the saving to 
policyholders.

Mr. Raymond stated that the company 
could afford to assess at 60 per cent, of the 
board rate but that the assessment of 75 
per cent, was made to help in building up 
a surplus so that the amount of risk can 
be increased.

The $6 application fee is a guarantee of 
good faith desired by the directors of the 
company. The money is held in trust and

Banquet of the Alberta Retail Merchant»' Association In Convention at Medicine Hat last week
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returned if no business is written. This 
is not an annual fee and it furthermore 
covers any number of business places 
owned by an individual merchant.

Board adjusters are employed, and the 
expenses of adjusting distributed pro rata. 
Losses of the Saskatchewan company in 
1918 were about $6,000. Only members of 
the association are insured.

Resolutions
Wholesalers Aid

Chinese Merchants
RESOLUTION which brought 
forth much discussion during the 
Wednesday morning session of 

the convention was that dealing with 
Chinese engaging in the grocery, res
taurant and confectionery business. Mr. 
Watson, Grassy Lake, called the atten
tion of the retailers to the dire need of 
action, particularly in the smaller cen
tres.

“In Grassy Lake we have four Chinese 
joints and a fifth one is soon coming. This 
class of competition is unfair," said Mr. Wat
son. “The Chinaman lives on very little, and 
unfortunately seems to have the sympathy 
of a large number of our white townspeople. 
~h“ Chinaman never takes a holiday and in 
our case the Chinese stores were open even 
on Sundays up until a short time ago. Many 
farmers find it more convenient to come to 
town on Sunday than any other day and 
they buy from the Chinese and pay cash for 
their purchases, whereas, they expect and 
get credl* from the white merchant. In our 
case sanitary inspectors advised the local 
health board to close the Chinese places of 
business, so unsanitary was their way of 
living and in close proximity to the food
stuffs being sold in the store.

Club Together
“The Chinese club together and are able to 

undersell us,” continued Mr. Watson, “and 
when I brought the matter to the attention 
of the wholesale grocers they saw “If they 
don’t sell to the Chinaman then someone else 
will."

A resolution empowering the executive to 
use its influence to bring about similar legis
lation in Alberta to that adopted by the Pro
vince of Manitoba in regard to the Chinese 
question was proposed by Mr. Watson and 
seconded by Mr. J. H. Anderson, Taber.

“The yellow race is coming in as a thief 
in the night," said Mr. Anderson. “You in 
the larger centres do not see it as vividly 
as we, but we see that these peoule are tak
ing away our very birthright. There is one 
feature of the Chinese labor question with 
which we cannot cope, and that is their ap
prenticeship system of securing labor. The 
Chinese merchant who has been in business 
here returns to the Old Country and brings 
out ten boys, paying the head tax in each 
case. These boys return in labor the equiva
lent of the tax, while the merchant has to 
pay the union wages. This is one reason why 
the Chinese merchant can undersell us. The 
yellow race can never assimilate with the 
white and the sooner we realise this the 
better."

A Serious Matter
H. S. Ireland stated that the growth of 

Orientalism in Canada was a very serious 
matter and one to which the Retail Mer
chants' Association could well devote much 
attention.

“I charge it to the wholesale grocer thst. 
the Chinaman has the support of the whole
saler," said Mr. Robinson, amid an outburst 
of applause, “and I could name the whole
saler," he added, speaking of his own dis
trict.
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J. B. Gillies, Edmonton, thought this 
matter was one of the “big things" the as
sociation had done and; skated that he 
could speak for Edmonton merchants in 
saying they would be willing to avail 
themselves of the opportunity.

On the suggestion of President Gaets, 
that each member work up his own terri
tory, offers were forthcoming from E. F.

Cause Wide
NEXT CONVENTION

.. The next convention is very 
likely to be held in the city of Cal
gary. The matter was left to the 
Executive for decision, but presi
dent Goetz expressed himself in 
favor of Calgary, thinking a meet
ing in that city would do most good 
for a local organization of re
tailers.

Calgary delegate--* presented a 
strong case for taking the next 
convent cn to that i-.ty.

Continuing, Mr. Robinson stated that in his 
town no white merchant was handling con
fectionery because there were five Chinese 
“dumps" selling ice cream and candy.

“The membership of the Retail Merchants’ 
Association will be increased and its mem
bers will become more active if they know 
the Association is working along this line 
in their interests."

Mr. Fraser, Pincher Creek—“The solution 
of this problem is in our hands and we can 
lay down an ultimatum to those on whom 
we depend for our supplies as to whether 
they are going to sunply the Chinaman or the 
white mm. If we keep a stiff upper lip in 
our dealings with the wholesalers we will 
solve this difficulty."

Local Conditions
Mr. Hill. Bow Island—“Local conditions 

affect us first. In our town there are three 
Chinese employers and twenty-two Chinese 
employees. They are not spending a cent in 
the town. They buy their foodstuffs from 
the wholesaler and clothing from the larger 
centres. The Chinaman has no honor. They 
give their word of honor to close at a cer
tain hour and then deliberately remain open 
as long as they please. Much of the sym
pathy with the Chinaman is because he 
gives a service by keeping open at all hours 
which no other class of merchant will do.

“We may have to resort to violent means 
if our legislators do not take action."

Mr. Hill stated that in a Montana town a 
Chinaman is so disliked that if one is seen 
on the street he is promptly knocked down 
and when taken in hand by the police is 
fiped for disturbing the peace.

“If I am appointed Justice of the Peace in 
Bow Island, I will get white men to knock 
down all the Chinamen and we will fine the 
Chinks $10 and give $6 to the white man 
who started the trouble," said Mr. Hill in 
conclusion.

A delegate from Lethbridge stated that 
the Great War Veterans’ Associations were 
in accord with this movement, but they were 
delaying action until the R.M.A. stated their 
position.

Urges Co -operation
Frank Stockdale made a passing reference 

to the Chinese problem before opening his
address on "Opportunities in Retail Adver
tising.”

“While you do not want to mix your civili
sation with the Chinese, you want to learn 
one thing from them," said Mr. Stockdale

Purcell, Brooks; J. B. Gillies, J. W. Bawden, 
Lethbridge, and others.

A resolution proposed by J. B. Gillies, 
requesting the new executive to take ac
tive steps to have the R. M. Mutual Fire 
Insurance Company’s advantages placed be
fore the retail merchants of Alberta Pro
vince as soon as possible, was seconded by 
J. W. Bawden, and carried.

Discussion
“The Chinese are winning because they 
know how to work together, and when mer
chants come to this point the Chinese ques
tion will vanish. If it requires to wipe two 
hundred retailers out of business to accom
plish this end it will be well worth while. 
One merchant cannot stand alone against 
the Chinese combined. As regards the whole
saler you will find the reason he likes the 
Chinese business is because when he sells one- 
he sells the whole group, because the Chinese 
stick together in their buying. A programme 
of education among retail merchants is very 
much needed, and we can well start with the 
solution of the Chinese problem in our own 
cases in our own towns."

Other resolutions adopted at this session 
were as follows:—

Grants to Soldiers
Moved by G. F. Beart, Edmonton; seconded 

by J. M. Cooper, Medicine Hat. “The exe
cutive should forthwith proceed to give its 
support to the granting of a bonus to all 
returned soldiers of the Great War, varying 
from $1,000 to $2,000 each, having regard to 
the details of their service. That this reso
lution be forwarded to the Dominion Secre
tary to be presented to the authorities con
cerned."

Mr. Beart, who moved the resolution said 
he had talked with many returned men and 
acquired their viewpoint. One old soldier 
who had served in this war and had also sent 
his two sons, had told him of the Rhvl riots 
which he had said was the “first evidence of 
the stupidity of the Canadian Government."

Few of the men in big centres had homes 
and thousands of them were without work 
or homes. The street corners every night 
were occupied by soldiers openly preaching 
disloyalty and Bolshevism. The authorities 
left them alone because if they were roughly 
h'ndled they would grow and spread into 
thousands.

It must be recognized that Canada only 
gives a summer’s work and but seldom gives 
a working man a full year’s work and this 
year when everyone is highly strung, hy
sterical and ready to fly off the handle it is 
well to remember that when fall comes we 
will have spent our money."

Lead Settlements

Regarding the land settlement scheme, Mr. 
Beart said the terms offered to the soldier 
by the Government were almost as good as 
the C.P.R. offered to anybody and the aise 
of the staff needed to administer the scheme 
was so large that they were wondering how 
they could pay them, creating a big over
head to be charged up to the taxpayer.

To meet the amount needed for the soldiers* 
bonus scheme would require $830,000.600, 
about one-third more than the last war lean. 
Based on a very conservative estimate of 
four million people in Canada and disre
garding the natural increase in population 
2% cents a day paid for twenty-flve years 
would wipe off this amount

For that sum we could provide a standing 
army to stand between us and evil for the 
next two years. It would take that time for 
the hysteria bred of the past four yea-s 
to pass away; for everyone to become men
tally normal again.

After alluding to the broken and disabled 
soldiers, he said: “Nothing we can do will 
repay them. We must get Into the frame of
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mind to do the just thing because it ii the 
just thing or we are not decent citisene. We 
can’t expect the Government to take a step 
like this unless the people are behind it. 
So that if a soldier is short of money in the 
fall hell wait, because he will know the 
right thing will be done.

"If we don’t try and help the soldier and 
he falls into the hands of the Red element 
you have no idea what it will mean."

The resolution was seconded by Mr. J. 
Coop r and was passed unanimously with a 
standing vote.

Foreign Companies Act
Moved by Mr. Gillies, Edmonton; seconded 

by ,Mr. Scott, Çdmonton :
“The Dominion Executive Council and the 

Provincial Executive for Alberta shall take 
up with the Dominion and Provincial Gov
ernments the question of legislation demand
ing that the Foreign Companies Act be 
amended, making it necessary for such com
panies operating in the various provinces 
throughout Canada and selling to any person 
In Canada in the wholesale or retail trade, 
be assessed in the Provincial and Municipal 
license fee."

Small Debts Act
Moved by Mr. Gillier, Edmonton; seconded 

by Kellas, Medicine Hat:
“Whereas, the Association has been in

formed that several of its members have tried 
to nut the Small Debts Act into operation 
and have failed to get the police magistrate 
or justices of peace to act, on the plea that 
there is no remuneration to them provided in 
the Act, therefore, be it resolved that a 
schedule of fees be published by the Govern
ment immediately and that a copy of such 
schedule be forwarded immediately upon pub
lication to the secretary of each provincial 
branch of the R.MA."

Endorse Coast to Coast Trip
Moved by H. S. Ireland, seconded by Mr. 

Black, Medicine Hat:
“That this convention endorse the pro

posed coast to coast excacpion to be held 
during the coming summer." '

Mr. T. A. Gaels, past president, explained 
that it was planned to have the excursion 
follow a route from Halifax to Vancouver 
through Regina, Moose Jaw and Calgary, re
turning to Calgary and proceeding north to 
Edmonton, thence to Saskatoon, Winnipeg 
and returning east.

In reply to a request from Mr. Illsey, for 
information re the programme cost to mer
chants. etc.. Mr. Gael* exolained that an 
impression of opinion regarding the principle 
of the matter was all that was required.

Commercial Education
Moved by Mr. Gillies, Edmonton; seconded 

by Mr. Illsey:
“The executive shall be empowered to 

select a committee representing the commer
cial interest to work in co-operation with the 
authorities of the University of Manitoba in 
connection with the courses in commercial 
education."

Speaking to the motion Mr. Gaels stated 
that the universities wanted to take action 
along this line. They were paying Mr 
Stockdale’s expenses and were agreeable to 
continuing the lectures each year. The com
mittee to be appointed was to see that this 
work was carried on.

Mr. Illsey asked that a tax be made on 
business men to defray the cost of the course 
as the university could not easily spare the 
money.

Secretary F. E. Raymond outlined the plan 
for commentai education during the next 
year. The Idea was to select twenty centres
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throughout the Province and to hold à more 
intensive course in commercial education than 
has been done in the past. A lecture would 
be held one evening with a conference in 
the morning and afternoon of the following 
day. There would be two courses, one in 
the spring and one in the fall. The cost 
would be $160 per course, or a total of $320 
for the year. Twenty districts would cost 
$6.400. There would be an allowance of 
$200 made for advertising. Mr. Raymond 
stated that the university would be willing 
to set aside $3,000 for this purpose, leaving 
the cost to the merchants $3,200. A guar
antee of $4 from forty merchants would be 
necessary in each district. It was explained 
that should greater revenue be secured from 
districts containing a large number of mer
chants, this money would be used for as
sisting the smaller districts.

Moved by Mr. Gillis, Edmonton, and sec
onded by Mr. J. Kellas, Medicine Hat, the 
resolution was adopted.
“R"sr-!veil. that this-convertion request the 

incoming executive to continue the efforts 
towards obtaining legislation requiring pro
duce dealers and collection agencies to enter 
into a bond with the Government as a con
dition before entering business.”

The above resolution was adonted on mo
tion of Mr. Illsey, Calgary, and Mr. Gillis, 
Edmonton.

Mr. Raymond explained that the object was 
to prevent produce dealers and collection 
agencies starting up in business and after 
obtaining large quantities of produce and 
money from collections to decamp. This had 
happened on numerous occasions in the past 
and a bond with the Government would put 
a stop to this practice.

“Resolved, that this convention is strongly 
of opinion that all premium contests are 
absolutely against the principles of the Re
tail Merchants’ Association and good mer
chandising and should be strictly avoided 
by all retail merchants. Further, that the 
Dominion executive should be urged to con
tinue their efforts in favoring the passing 
of legislation making such contests a con
tinual offense."

On motion of Mr. A. F. LePage, Medicine 
Hat. and Mr. Illsey, Calgary, the above re
solution was adopted after several incidents 
had been relat-d of !>«• merchants had been 
victimized in these contests.

Convention Briefs
There was no question of the Wednes

day afternoon session of the convention 
starting on time. A great deal of in
terest was taken by the delegates in the 
various industries visited in Medicine Hat 
and Redcliffe, on the motor tour in 
charge of H. S. Ireland on that after
noon.

The Chinese merchants came in for a 
lot of hard knocks, but Mr. Stockdale 
saw one redeeming feature and one 
which white marchants can learn from 
the yellow race, and that k co-opera
tion. Even though Mr. Stockdale em
phasized that the best advertising pos
sible was the knocks from com net i tors, 
several merchants continued to hammer 
the Chinaman. It is significant that a 
number of such delegatee told of eating 
In Chinese restaurant».

Custom and advertising are poor ways 
to combat such a retail problem as the 
Chinese merchant offers.

The Resolutions Committee included 
the following delegates: HilL Taber; 111- 
sey. Calgary; Scott, Edmoeton; J. Kellas, 
Medicine Hat; and Gillies, Edmoeton.

List of Delegates
Bow Island, J. W. Bird, T. R. Blaine; 

Burdett, Geo. Lomas; Brooks, E. F. Pur
cell; Calgary, W. J. Illsey, N. I. Mc- 
Dermid; Cardston, W. H. Duce; Edmon
ton, Geo. Beart, E. H. ^cott, J. B. Gil
lies; Foremost, J. G. Robinson; Grassey 
Lake, J. H. Watson; Jenner, C. J. Wil
liamson, Thos. Wilton; Lacombe, W. N. 
Morrison; Lethbridge, J. W. Bawden, E. 
M. Ryland; Olds, A. P. Chase; Oyen, S.
G. Miller; Pincher Creek, W. A. Fraser; 
Regina, G. W. Anderson; Red Deer, T. 
A. Gaftz and wife, W. E. Lord; Saska
toon, M. E. Raymond, A. Hallam, C. L. 
Kilburn; Suffield, J. F. Powers; Taber, 
E. Venville, J. J. Korrigan, R. H. Ander
son, H. Hill, A. L. Wood; Winnifred, M.
H. Smith; Winnipeg, H. L. Southall, J. A. 
Banfield; Medicine Hat, Thos. Bell, J. P. 
Mitchell, H. G. W. Forster, H Brown, 
J. Bullivant, S. Silver, J. M. Cooper, W. 
J. Fleming, H. S. Ireland, James Kellas, 
W. B. Hester. F. C. Taylor, S. E. Gust, 
D. Mitchell, C. S. Pingle, W. F. Foster, 
J H. Bell; A. Macpherson, A. F. LePage, 
P. Yeo.

INDUSTRIAL EXPANSION IN 
ALBERTA

Mayor Brown outlined some of the 
plans of the Provincial Government for 
the development of the Province of Al
berta at the banquet held in the Cecil 
Hotel on Wednesday evening. He stated 
that experts had been employed to re
port on the resources of the province. 
Mention was made of the forthcoming 
Congress to be held in Calgary to which 
four or five hundred manufacturers from 
Eastern Canada and the United States 
would come. Mayor Brown urged the 
co-operation of the retail merchants of 
the province.

“This is one of the most important 
movements in Western Canada." said the 
Mayor. “The merchants wil! benefit es 
much as anyone, and it must be remem
bered that the development of one sec
tion of the province will help every other 
section.”

A speaker at the Anglican Synod held 
recently in Toronto blamed the food 
profiteers with being responsible for the 
starving to death of the wives of clergy, 
who had to live on $1.000 a year. It is 
all very well to get into the habit of 
blaming everything on the food pro
fiteers. hut it seems unreasonable to 
lav at their door, what is actually the 
fault of the pitiful salary given by the 
Church.

THANKS?
McLean Publishing Co., Ltd., 
Toronto. Ontario.
Dear Sir»:—

Allow me to congratulate von on 
vour fine Spring Number of Can
adian Grocer.

E. P. Hill.
Truro. N.S.

Mag 10. 1919.
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EDITORIAL BRIEFS
WE have had four years of war, and we as Canadians 
have suffered little, but we are wailing like spoiled
children because a war-stricken world has to he fed.

* * *

THE much maligned packing companies did not 
make a 15 per cent, on their capitalization, which 
it is to lie remembered is small, during the year 
1918. We wonder how many other business or
ganizations could say as much.

* * *

THE canners are paying 17 cents a quart, crates 
and boxes returned, for strawberries and about the 
same for raspberries, and some growers are going 
to become wealthy almost over night. But we hear 
nothing of this. But wait till the grocer tries to 
sell the jam made from these strawtierries. and hear 
the clamor that will arise.

* * *

While the budget changes may not show any im
mediate effect, it will ultimately result in somewhat 
easier prices. Present foreign food importations are 
light, but they will tie heavier later, and the removal 
of the 7',£• per cent, tax will mean some slight meas
ure of relief.

e e e

IT IS just a little difficult to understand why the 
farmer who a few years ago was satisfied with 75 
cent wheat, for which he now receives $2.26, should

be investigating the case of the grocer, who is only 
endeavoring to make the same 20 per cent, profit 
on his sales that he has been making for years
past.

.1 FAIR EXAMINA TION DEMANDED 
HE Retail Merchants’ Association has taken a 
definite stand that its members will not appear 

before local investigating committees composed of 
Boards of Trade, Housewives’ Leagues, and Great 
War Veterans’ Associations, to lie examined. Every 
right-thinking man will commend this stand.

Even a known criminal has a right to a fair 
•rial. The retail merchant is not a criminal. There 
is no shred of evidence to suggest such a thing, and 
if he is to be called upon to lie examined, they have 
at least the right to demand that it must be by a 
duly established court, and not by a gathering in 
the market-place. Every merchant everywhere 
should be heart and soul with the Retail Merchants’ 
Association in this matter.

LA WVERS AND FARMERS TO EXAMINE 
B I'SI NESS

T is interesting to note that in the cost of living 
commission appointed to investigate present con

ditions, the bulk of the members are lawyers, the 
balance with two or three exceptions farmers, with 
one lonely retailer among the fifteen with any knowl
edge of business or business conditions.

They may tie well intentioned but they do not 
know, and cannot understand. Incidentally they 
are faced by a public spurred on by the newspapers, 
who do not want facts, but a scapegoat.

Their ideal is a W, F. O’Connor, who made pro
nouncements out of the fullness of a colossal ignor
ance of the existing condition, and they are hound
ing a Dr. McFall because he has tried to give thorn 
the facts, and ha* not been led into misstatements by 
the popular clamor. The case has tieen pre-judged. 
There can be no fair trial now. The demand is not 
for “justice,” but for “a conviction.”

SOWING THE WIND 
MONG the sinister influences at work in Can
ada at the present time must lie reckoned some 

members of the daily press, and among these un
fortunately must tie noted some of the more influen
tial dailies. Misinformation is always dangerous, 
wilful misrepesentution in this regard, that i* re
prehensible at any time, is almost criminal at the 
present.

The Toronto Globe is one of the great offenders. 
By direct charge and covert innuendo, it is carry
ing on a definite campaign to discredit the food 
manufacturer and handler, and to raise a hue and 
cry against them.
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Note these two paragraphs dipped from a recent 
issue:

“There could be no greater deed of treachery 
to a country than that of deliberately planning to 
prevent Us people getting cheaper food.”

“If there is any truth in the story that Canadian 
meat packers buy space on steamers to prevent the 
importation of foodstuffs from Australia, some of 
them should l e lodged in jails from which it is not 
so easy to escape as that in Toronto.”

It is questionable if even the Globe is simple- 
minded enough to credit such absurd rumors. But 
they are not averse to passing them on to poison 
the public mind and to increase the wave of bitter
ness that is fomenting in this country. Unques
tionably the cost of living difficulty is at the back 
of much of the present labor unrest. But this 
is only so because the people have been systematically 
fed with false statements, by men who were ignorant 
of the facts. In times like these such a campaign 
is little short of a crime. Men who should have 
been directing and safeguarding the public interests, 
have closed their eyes to the few simple facts that 
account for everything, and have colored the evidence

that came to hand. In the decades past there has 
never been an overwhelming surplus of food in the 
world. Oversupplies in one part of the world have 
lieen met by shortages elsewhere. In the daVs of 
]>eaoe, there has beén no wide margin of safety.

For four years past, millions of men have been 
taken from the peaceful pursuits of food production, 
and set at one another’s throat®. Millions of acres of 
the most fertile lands of the world have been har
ried by war and revolution. Tens of millions of men 
have been taken from the production of products 
that add to the world’s happiness and wealth, to 
the production of commodities that mean waste and 
destruction.

For four years half the world has been crying 
for crusts to keep it in life, and the balance of the 
world has been on short rations. Food is high in 
price and will continue to be for years, because there 
is not enough to go round. That is the solemn fact 
that many influential newspapers are disregarding. 
Their reasons are their own, but their influence is 
reaching out dangerously into every walk of life.

He who sows the wind must reckon with the 
whirlwind.

Current Events in Photograph
A FINE WAR CAP

TURE
Submarine UC-97, 

1918 model, which 
arrived at the port 
of Montreal, May 27, 
on its way to the 
Great Lakes. This 
submarine comes 
from New York and 
was towed in by the 
“Iroquois” and will 
make way to Detroit 
where it will be ex
posed for a few days. 
The UC was the 
means of getting 
numerous subscribers 
to the last Victory 
Loan held in New 
York. On the turret 
is the Imperial Eagle 
with two heads bear
ing the legend “Gott 
mitt uns.”
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Enquiry Department
WHEN you become a subscriber to CANADIAN GROCER this is part of the Service you buy We are glad to be of «nv 

assistance to our readers and enquiries are solicited. Cut out the coupon at the bottom of page fill out and mail to n. 
if you want to know where to buy a certain product, agents for any particular line, manufacturera of a special article etc

SELLING TEMPERANCE BEERS
Can a general merchant sell soft drinks 

and Temperance or Frontenac Beer sup
posed to contain less than 2Vt per cent, 
proof spirits on an ordinary license to sell 
groceries, etc.?—Wm. E. Harbour, Sandy 
Beach Centre, Co., Gaspe, Que.

Answer.—No license is required to sell 
these gcods.

MANUFACTURERS OF SODA FOUNTAINS
Will you please supply us with names of 

the manufacturers or wholesalers of soda 
water fountains? — Exploits Valley Royal 
Stores, Ltd., Millertown, Newfoundland.

Answer.—The following are manufactur
ers of soda water fountains: Liquid Car
bonic Co., King St., Chicag), 111.; Fletcher 
Mfg. Co., Ltd.. 41 Hayter St., Toronto; J. J. 
McLaughlin Ltd., 145 Sherbourne St., To
ronto.

CANADIAN AGENCY OF STIMPSON CO.
Kindly furnish me with the name of the 

Canadian agency of the Stimpson Compu
ting Scale Co. of Elkhart, Indiana.—J. C. 
Kelly, Esq., Creighton Mine, Via Sudbury, 
Ont.

Answer.—We find that the Detroit Auto
matic Scale Co., Detroit, Mich., are suc
cessors to the Stimpson Computing Scale 
Co., of Elkhart, Indiana, and that the In
ternational Business Machines Co., Camp
bell and Royce Sts., Toronto, Canada, are 
their Canadian agents.

WEIGHT OF MAPLE SYRUP AND CASE 
RE EGGS

What should an Imperial gallon of maple 
ayrup weigh?

I shipped eggs to Toronto last September, 
one case missing at its destination. I 
put in my claim, have written the company 
several times, got no reply. What should 
I do in this case?—W. K. Loth, Esq., gen
eral merchant, Milverton, Ont.

Answer.—An Imperial gallon of maple 
syrup should weigh about 14 lbs.

Regarding the eggs you shipped to To
ronto last September, we would advise you 
to write the company again pointing out 
that it is eight months since case was 
missing and although you notified them 
and put in your claim at the time, you 
have received no satisfaction, and that if 
you did not hear from them within eight 
days, the matter would be placed in the 
hands of your lawyer.

SECOND-HAND CASH REGISTER
Will you kindly put me in touch with 

somebody who has a second-hand cash 
register for sale?—John Haihiek, Chin, Al
berta.

Answer.- National Cash Register Com
pany, 40 Adelaide Street, West, Toronto, 
Ont., and J. B. Pyper, Port Arthur, Oht.

ACTION FOR RETURNED GOODS
Please advise me through columns of 

CANADIAN GROCER, if a wholesale house 
in Province of Quebec can sue for amount 
of two dozen overalls, $60.00, which were 
returned to them promptly after having 
been received on the ground that they 
were unsatisfactory as compared with 
sample ordered from, and where suit would 
take place, viz.: here where contract was 
made or in Quebec.— H. M.

Answer.- A merchant is not required to 
accept goods which are not up to sample. 
Suit would be brought where sale took 
place.

LISTING AS WHOLESALER
As a subscriber to your paper 1 would 

be very glad indeed if you could give me 
the following information:

What is the usual way to be listed as a 
wholesaler and jobber?

Can you put me in touch with brokers 
from Barbados Islands handling molasses 
and sugar?—J. A. Lapage, Chicoutimi, Que.

Answer.—To be listed as a jobber and 
wholesaler, apply to secretary of Quebec 
Wholesale Grocers' Association. Montreal, 
Que.

The name of brokers who would be like
ly to handle Barbados molasses and sugar 
are the following: West India Co., Coris- 
tine Bldg., Montreal; Robert Crooks Co., 
St. Sacrament St., Montreal, and the fol
lowing wholesale grocers: Hudon, Hebert 
* Co., Montreal; Laporte Martin, Ltd., 
Montreal; Jos. Ward * Co., Montreal; 
Chaput Fils 6 Co., Montreal; Patenaude, 
Carignan A Co., Montreal.

MARKET FOR POTATOES IN MONTREAL
Will you please tell me where I could 

sell potatoes in car lots in Montreal?—Mr. 
Charles Pelletier, St. Gabriel de Brandon, 
County of Berthier, Quebec.

Answer.—Those who would he interested 
in Montreal would be as follows: Jos. 
Ward A Co.. Place Youville, Montreal; A.

oHiunae,w ".""3 m earner Sq., Montreal;
Mr. J. Hill 1 Bonsecours Market, Montreal; 
Renard A Giroux, Bonsecours Market, Mon- 
treal; Charbonneau Freres, Bonsecours Mar
ket, Montreal.

CARD WRITING AND SIGN PAINTING 
COURSE BY MAIL.

Could you tell me where I could get a 
course in price card writing and sign paint
ing by mail?

Answer— Shaw Correspondence School, 
ionge St., Toronto, Ont.

Where could I receive literature on the 
practice of show-card writing? — Oscar 
Schummer, Linwood, Ont.

Answer. — The Shaw Correspondence 
Schools, Toronto, have a course on show
card writing. “Modern Show Cards and 
Lettering" is a useful booklet on the subject 
that can be secured from the Thompson 
School of Lettering, Pontiac, Michigan, price 
$1.00.

ICE CREAM CONES.
“Would you please furnish us with the 

name of a reliable manufacturer from whom 
we may buv ice cream cones?’’ — Hugh 
Walker A Son, Guelph, Ont.

Answer. — Consolidated Wafer Co., To
ronto, Maclure A Langley, Toronto, selling 
agents.

NAME OF MANUFACTURERS
We found the names of manufacturers 

and their agents in your issue of the CAN
ADIAN GROCER of April 26th, 1919. There 
are some manufacturers and their agents, 
for some lines, which we cannot locate. 
The York Trading Company, Ltd., 107 Front 
Street East, Toronto.

Kindly forward name and address of 
agents or manufacturers of:—

Chiclets—Answer Canadian Chewing Gum 
Co.

Oxo Cubes—Answer, The Oxo Co!, Mon
treal, Que.

Krinkle Corn Flakes—Answer, Kellog 
Cereal Co., Toronto.

Montserrat Lime Juice—Answer, National 
Drug Co., Montreal.

MANUFACTURERS OF MILK POWDER
Kindly favor us with names of firms 

manufacturing dried milk powder, and 
oblige.

Answer—The only firm in Canada that 
we know of manufacturing dried milk pow
der is Canadian Milk Products Company, 
St. Patrick Street, Toronto, Ontario.

CANADIAN GROCER,
143-163 University Avenue, 

Toronto.

Please give me information on the following 

Address ............................ .....................................

For Subscribers
INFORMATION WANTED

Date............................ .......... *............. 181 • ■

A .Name ............................................................................... .............
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Protecting the Home Town Front
The Part That “Mud” Plays in the Success of a Town—The Four Important Factors in 

a Town’s Growth—Measuring Miles by Minutes—Getting the Right Sort of 
People to the Town—The 100 Per Cent. Citizen

F HANK STOCK DALE, the noted authority on merchandising subjects, is becoming better known 
in Canada every year. He has delivered lecture* in a vast number of communities in Canada 
during the past year, and a multitude of merchants are looking to him to throw some light on 

many vexed problems of merchandising. Among the places he lectured at recently was Regina, where 
lie delivered a course of four lectures in connection with the convention of the Retail Merchants’ 
Association, Saskatchewan branch. That many of those who were not able to be present at that con
vention, and have been unable to hear him at other places, might have some of the benefit of these 
addresses, CANADIAN GROCER sent a special representative to this convention to take a report of 
these addresses. The first of these articles appeared in a recent i*oie of this paper. In succeeding 
issue# we will publish the balance of this series.

The next lecture deals with the subject, “Sale'people of To-day and To-morrow.” Mr. Stockdale 
in this lecture makes an interesting distinction between “selling” and merely “waiting on1’a customer. 
The question of service, of viewing the sale from the other side of the counter, handling the difficult 
customer, are among the interesting questions that are dealt with in this lecture.

ir N my opinion the day has arrived 
I in most places, and will arrive in all 

-1. places, when the competition to 
which you must give your attention as 
a part of your business will take you 
outside of your own stores and hook you 
up in the ranks of the protectors of the 
home town front. Competition is no 
longer between individuals exclusively, 
in many places the main competition is 
not between individuals but between 
towns. The town problem is one you 
will be interested in when you know 
what it means.

“In the State of North Dakota is be
ing carried on a campaign, and the ob
ject of that campaign is to promote the 
interests and the welfare of the com
munities of that state as a whole. In 
the United States there are at least 
10,000 declining towns. In Illinois be
tween 1900 and 1910 there were 357 
incorporated cities and towns that act- 
ulaly went backward in that period. 
These centres had fewer people in 1910 
than in 1900. That is an indication of 
an almost universal condition.

“The whole of Canada is going for
ward in population, but we have this 
problem on our hands. I like to com
pare the community of to-day with the 
family of yesterday. The family of 
yesterday had the spinning wheel in the 
home. Now we have in the community 
a man responsible for bringing clothing 
to the homes. Yesterday people raised 
and ground their own cereals, whereas 
to-day the retail grocer is responsible 
for supplying foodstuffs. Yesterday 
the man cut his wood or dug the mine, 
whereas to-day the coal man provides 
these fuels. Things that used to be done 
in the home are being done in the com
munity by other people. The communi
ties are the big families to which we be
long, and the trouole is we do not recog

nize our relationship to that family. We 
look upon ourselves as individuals, but 
we have an inter-dependence with pro
vincial and national life. A house divided 
against itself cannot stand. That is his
torical. A community divided against 
itself cannot prosper.

Fewer and Bigger Towns
“There are tendencies going on to

wards the centralization of population. 
In my opinion we are going to have 
fewer towns and bigger towns. Com
munity building is a real problem.

“The greatest ally of the mail order 
house is spelled with three letters, 
“MUD." In your town two things are 
necessary to make good towns. Good 
roads and good stores. Good roads 
make a poor town, unless it has good 
stores in it. Good stores don’t make a 
good town, unless there are good roads 
in an agricultural community. The town 
with the best roads and stores will be 
the best town.

“Things That Make a Good Town 
Internally"

“A town must be a good place to live 
in and a good place to make a living in. 
One of the problems of the Canadian 
Northwest is to make your towns a good 
place in which to live. The natural ad
vantages of that country are unsur
passed."

The following four points were em
phasized by Mr. Stockdale as being the 
essentials of a good town:

Production or manufacture.
Transportation.
Trade.
Civic Welfare.
“People are congregated in a town 

for trade," continued Mr. Stockdale. “If 
the prosperity growing out of that trade 
is not directed along the lines of civic

welfare, the town is not much good. 
Water supply, sanitation, streets, side
walks, schools, entertainment features 
are the essentials of civic welfare. In 
all new countries the problem i8 to make 
them good places to live in. People make 
values and the country wants people. 
Town as Big as the Territory Served

“The single taxers say 60% of our val
ues are social values or community values 
brought about by the coming together of 
people. There is a lot of truth in this. 
The average man does not realize what 
it means to bring people to his town, or 
what it means for people to go out of 
his town. The farmer opposes the in
terests of the farm, because of the im
aginary Chinese wall built around the 
town. How big is your town? You 
will say 200, 300, or 1,000. Your town 
is as big as the trade territory that you 
supply. If you reach out fifty miles, 
that is the size of your town. You want 
to protect that town front The fronts 
will overlap a great deal.

“One farmer thinks ‘the town people 
are a nuisance and sends away for every
thing he wants. This farmer’s land is 
worth $100 an acre, compared with $20 
for better land in another section not so 
close to town facilities. He gave for his 
reason for not moving to the better and 
cheaper land the fact that he had had 
enough pioneering. " This farmer's land 
was worth five times the price of better 
land, because it was near a town.

“You cannot pioneer in a crowd. The 
farmer’s wife has social connections in 
town, the children attend the town 
schools, the son works in a store in town. 
These things enhance the value of the 
land located near the town, and t he 
farmer owes the town something for in
creasing the value of his property.

"The bigger the town is, the farther 
Continued ,m page 41
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CURRENT NEWS OF THE WÈÉK
Canadian Grocer Will Appreciate Items of News from Readers for This Page

MARITIME
John F. Outhit and W. Roy Outhit, 

who have been doing business as John 
F. Outhit A Son, have retired from busi
ness, owing to the premises occupied by 
them being sold.

QUEBEC
J. E. England, general merchant, 

Dunham, is retiring from business.
R. G. Lind, merchandise broker, To

ronto, spent some time in Montreal this 
week.

L. K. Shourds, apple evaporator, of 
Wellington, Ontario, was in Montreal 
this week.

J. H. Magor, Montreal, spent some 
time in Western Ontario points last 
week and this.

Thos. Kinney, of Kinney and Colliver 
Canning Co., Picton, Ont., was in Mont
real this week.

J. H. Magor, Magor Son and Co., 
Montreal, was a business visitor in To
ronto during the week.

J. A. Marshall, Montreal manager 
Western Canada Flour Mills Co., Ltd., 
has been confined to the house for a day 
or two.

C. Ritz, Montreal manager, Robin 
Hood Mills, returned from a trip to the 
Middle Western States. Mr. Ritz re
ports the crop prospects in that part of 
the country to be excellent.

ONTARIO
Jones and Marlor, grocer, Birch Cliff, 

have suffered loss by fire.
Fellow & McMeekin, general store, 

Hearst, has been damaged by fire.
S. Millar, grocer, 716 Somerset Street, 

Ottawa, has sold his business to Edgar 
Empey, who will operate under the trade 
name of Empey and Co.

J. C. Cooper, Upper James Street, 
Hamilton, is adding a new silent sales
man to his store for the purpose of dis
playing standard remedies.

A. G. Bain, of A. G. Bain A Co., King 
Street, Hamilton, who has been very ill 
at his home for some time now, is show
ing considerable improvement.

The citizens of Bowmanville, Ont., 
voted on a by-law on Wednesday of last 
week to grant a loan to the Canada 
Scale A Slicer Co., which recently locat
ed there. The by-law was carried by a 
big majority, only a few votes being 
registered against it.

A. F. Choate will open on Monday 
next, June 16, his branch store at Mc
Cracken’s Landing, Stoney Lake. The 
main store is at Warsaw, Ont., the branch 
store being opened just for the summer 
months. Mr. Choate is also postmaster

at McCracken’s Landing Post Office. 
This office will also open for the sum
mer months on Monday next.

BUSINESS CHANGES
Mary Short, grocer, Toronto, has sold 

to Fred Adams.
M. Kelly, grocer, has succeeded R. A. 

Smith, Kagawong.
Munro Wigle, grocer, Kingsville, has 

sold to O. E. Hillman.
The Vineland General Store, Vineland, 

has obtained a charter.
F. Turner, grocer, Toronto, has been 

succeeded‘by Bright and Totten.
R. D. Little, grocer and meats, Owen 

Sound, has sold to Bert Fielding.
McLean and Crozier, general mer

chant, Haley’s Station, have dissolved 
partnership, J. Crozier continuing the 
business.

FURTHER EARLY CLOSING DATES
COBALT.—Stores close Wednesday 

noon, June, July and August, and nightly 
except Saturday at 7 p.m.

HAILEYBURY.—Stores close Wed
nesday noon, June, July and August, and 
early nightly except Saturday.

NEW LISKEARD.—Stores close Wed
nesday noon, June, July and August, and 
early nightly except Saturday.

ARKONA.—Stores close Wednesday 
noon, May to September, inclusive, open 
every night except Wednesday till 9.30 
p.m.

CREEMORE. — Stores close Thurs
day 12.30 from June 12 to Aug. 28. 
Stores ouen Wednesday evenings until 
10.30.

QUAKER OATS SUPERINTENDENT 
R. W. Cormack has been appointed 

superintendent of the Quaker Oats Com
pany’s plant at Peterborough, Ont., to 
succeed the late Mr. Denham, who had 
been in charge for many years prior to 
his death. Before going to Peterborough 
Mr. Cormack was superintendent of the 
rolled oats and commeal mill of the 
company at Fort Dodge, Iowa. His 
father was one of the original rolled 
oats and oatmeal millers in the United 
States, operating a mill many years ago 
at Rockford, 111.

SARNIA. O--- --- **AVE COLD
STORAGE

A new company, the Sarnia Cold 
Storage, Limited, is slated for this city. 
It is capitalized with 650,000, consisting 
of 500 shares at $10 each. Included in 
the incorporators are Frederic B. 
Reeves, W. J. Barber, Clare Jud<*e, Alex. 
S. Burham. Norman S. Gurd. The com

pany is empowered to produce, purchase 
and sell butter, cheese, eggs, milk, vege
tables, poultry, fish and other food, farm 
and dairy products and the various ma
terials entering into the production 
thereof, to raise, buy, kill and sell live 
stock of all kinds, and to manufacture 
all kinds of meats, meat products and 
dairy products, to carry on the business 
of refrigerating, cold storage, warehouse, 
etc.

ROBERT H. DAVIES DIES IN BALT
IMORE

Robert H. Davies, 45 Foxbar Road, 
youngest son of William Davies, of the 
William Davies Company, died recently 
in Baltimore, where he had gone for 
medical treatment, in his forty-eighth 
year.

Mr. Davies’ death followed an illness 
of several weeks’ duration. He suffered 
from a nervous breakdown and went to 
Baltimore to consult specialists in that 
city. He leaves a wife and one daugh
ter, Dorothy.

Mr. Davies was a director of the Wil
liam Davies Company.

ST. THOMAS OUT TO HAVE EARLY 
CLOSING

An effort to have the St. Thomas, 
Ont., by-law, necessitating early closing, 
rescinded, has not been successful. There 
was some discussion over the relation of 
groceries and vegetables and as to 
whether the latter could be sold in fruit 
stores in closed times. The by-law was 
sustained and becomes effective June 16.

OTHER CLOSING DATES 
In addition to the list already pub

lished. a half holiday is in force in the 
following places: Mount Forest, Ont., 
stores close Tuesday afternoon; Prescott, 
Ont., stores close Wednesday noon, June, 
July and August.

oaoc
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The International Business Machines 
Co. has issued recently a tastefully got
ten up war souvenir showing pictures of 
the Allied commanders. It is in the 
form of a wall card, and its artistic ap
pearance will assure it a good reception.
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Toronto Grown’ Section of Retail Mer

The greatest loss wag upon the contents,
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net profits, etc. This thirty cents drops 
out of ever end goes into cir-valued at $25,000, on which the insure

ance was but $9,000. */ culâtioa. ^ ,ii -o • t
The/ plant is the centre for the for- > . “Retailer# irefihe backbone bf the 

warding of fruit from the St. Catharines community frü>m an economic standpoint, 
district during the summer season.

chants’ Association Appoint Coe-/ 
mittee Re High Cost of Living 

Investigation
At the regular monthly meeting of 

the grocers’ section of the Toronto Re
tail Merchants’ Association, at which the 
chairman, Rdbert Dowson, presided, cor
respondence was read from some of the 
milling companies ih regard to the de
liveries of flour short weight The 
Campbell Milling Company, West To
ronto, suggested that the city be asked 
to send a man to the mills for the pur
pose of weighing1 the flour. The com
pany stated that in a recent test, in 
which 20,000 seven-pound bags of flour 
were weighed in the Campbell mill, there 
was only a total shortage of two pounds. 
There was a certain amount of shrink
age, it was pointed out, that was very 
often the result of the flour lying in the 
store windows, exposed to the sun.

Wm. C. Miller, secretary of the Re
tailers’ Association, outlined the #arly 
closing by-law, informing the grocers 
that he believed it would be in effect by 
July 16th.

Special Cost of Living Committee
A special committee, consisting of 

Robt. Dowson, D. W. Clark, James 
Blood, W. J. Nichol, and J. B. Folk was 
appointed to represent the grocers be
fore the Government Commission in
vestigating the high cost of living. They 
will go to Ottawa when called on.

A resolution was passed approving of 
the action of the Canadian Manufactur
ers’ Association in its suggestion that a 
Royal Commission investigate the To
ronto Street Railway situation, in an ef
fort to avert a strike.

Object to Travelers Suggesting Resale 
Prices

A discussion took place on the subject 
of suggestions by travelers of resale 
prices. The grocers took exception to 
travelers suggesting to them that they 
sell an article at a certain figure, and 
thereby creating a general quotation on 
an article. The grocers were of the 
opinion that this practice should be 
stopped.

ST. CATHARINES FRUIT HANDLING 
PLANT DESTROYED

Fire from an unknown origin caused 
$30,000 damages to the property of the 
St. Catharines Cold Storage and For
warding Company at the Geneva Street 
station of the Grand Trunk Railway, St. 
Catharines, Ont., on Saturday night last/ 
the entire storehouse of the company, 
with complete stock of baskets, spraying 
material and general fruit-growers’ sup
plies being destroyed. The fire had its 
origin in a small shed near the store
house, and may have been the result of 
incendiarism or a careless trespasser. 
On the building, which was valued at 
$6,000, insurance of $3,000 was carried.

"PROTECTING THE HOME TOWN 
FRONT"

(Continued from page 39) 
the influence on farm property extends. 
Some people vote down school improve
ments, but this is a serious matter. The 
town with good schools and churches 
draws people. This is the basis of com
munity development.

Attracting the Right People
“How can you induce the greatest 

number of people to live in your com
munity? There are two kinds of people 
that ore attracted to communities; one 
is the old man who has made his money. 
The other is the young man who wants 
to make his money. One has fortune 
and the other has energy. These are the 
shifters. Communities of the East are 
losing to the communities of the West 
the men of this class. Old men go to 
California, because it is a better place to 
live in. The man who makes money in 
this country gets out of this country 
unless he gets good roads. There are 
75,000 people from the State of Iowa 
in the Iowa Society of California. There 
are 125,000 Iowans in California. They 
are not there for the climate, as most 
people think. California has had its 
climate for a long time, but it is only 
recently that the people have got the 
habit of going out there in such num
bers. One official of the railways, who 
investigated the matter, said people were 
going to California for good roads. One 
farmer in California stated that he spent 
most of his time motoring while in Cali
fornia, and that he spent $6,200 in five 
years on car expenses.

“The climate makers of California are 
the drawing card. The spirit of the 
people of California makes it what it is. 
They are real boosters in Los Angeles 
—the city advertising built. They back 
their boosting with their money too. The 
booster who does not back it with his 
money is a four-flusher.

“Good roads are needed to hold the 
people, and good roads are a factor that 
is developing and causing this evolu
tion in our communities.

Measuring Miles by Minutes
“The way to measure distance is not 

by miles, but by minutes, between towns. 
Thirty-five miles may be forty-five min
utes, or four hours. Good roads wili 
develop the community, and these good 
reads are going to eliminate a lot of the 
small towns. There are just two things 
a small town can do—either grow into a 
big town, or get off the map. Small- 
totvn people get busy.

“If a town has good transportation it 
is a good retail town. The support of 
the town comes from the dollars that 
go over the retail counter. Thirty cents 
of every dollar goes to pay telephone,

It is not what a man earns—that is an 
individual asset, but" what he spends— 
that is a community Asset.’’

A 100 Per Cent. Citiaen
At this point Mr. Stockdale outlined 

the following as- a 100 per cent, citizen:
Man who works in community, 10 per 

cent.
Man who lives in community, 40 per 

,:ent.
Man who spends for all he needs in 

community, 50 per cent.
“Money must go over the retail 

counter before you can have civic wel
fare,” said Mr. Stockdale, continuing. 
•*The trouble with the average commun
ity is ‘smugosity’ (a word coined by 
Mr. Stockdale to express the self-centred 
composure of gome communities). Smug 
meaning self-satisfied,and ossified mean
ing bone.

“Ignorance is shown in modern com
munity building. We adhere too much 
to individuals. The price of co-operation 
is sacrifice. You have to sacrifice some 
of the things you would have as an in
dividual to have the things you would 
have by co-operation.

“What is the groat improvement in 
city government, which we have had in 
the last few years? The commission 
form of government. You cannot wipe 
out a town instantaneously, but it is the 
slow fire of competition which does the 
damage. The war shows the value of 
unity of command, purpose and action. 
That is the secret of community build
ing.

"Some towns furnish everything to 
make a real organization, but nobody is 
willing to furnish the time and energy. 
We have to get all the interests of the 
community together. If you are going 
to have a good community you must get 
individual responsibility. This co-opera
tive work is a part of your business, not 
as a community duty. You help to gain 
by helping the other fellow to gain.

“If you want to live in the kind of a town
Like the kind of a town you like,

You needn’t slip your clothes 13 a grip
And start on a long, long hike.

You’ll only find what you left behind,
For there’s nothing that’s really new. 

It’s a knock at yourself when you knock 
your town.

It isn’t your town—it’s you.

“Real towns are not made by men afraid
Lest somebody else gets ahead.

When everybody works and nobody 
shirks,

You can raise a town from the dead. 
And if, when you make your personal 

stake
Your neighbor can make one, too, 

Your town will be what you want to see,
It isn’t your town—it’s YOU.”
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WESTERN PROVINCES
T. J. Rogness, grocer, Kingman, Alta., 

has suffered loss by fire,
W. M. Barter, grocer, Swift Current, 

Sask., has suffered loss by fire.
M. Bronstone, general merchant, Dar- 

mody, Sask., is discontinuing business.
M. Prosner, grocer and confectioner, 

Winnipeg, has been succeeded by Geo. 
Farmery.

The Regina Cut Rate Merchants’ 
General Store, Holdfast, Sask., have sold 
to Glassman Bros.

The Chipman Cash Store, Ltd., grocers, 
Chipman, Alta., have sold out.

Anderson and Solie, general merchants, 
McGee, Sask., have dissolved partnership.

The Ralston Marshall Co., general 
merchants, Sylvan Lake, Alta., are dis
continuing business.

Chas. H. Leathley, grocer and confec
tioner, Edmonton, Alta., has been suc
ceeded by Eyrl and Warren.

Lee and Nelson, Ltd., general mer
chants, Sceptre, Sask., have dissolved 
partnership, Mr. Nelson continuing the 
business.

Among the stores suffering in the re
cent disastrous conflagration that visit
ed Lac La Biche, Alberta, were 
the general stores of A. Berube, A. 
Hamilton, and U. Limoge.

ARE YOU A MODEL CLERK?
‘"What qualifications do you look for 

when selecting an employee for your 
store?” This question was recently ask
ed of a leading Western retailer who 
has given the following information con
cerning the qualifications expected of 
men who will successfully fill the vari
ous positions in a retail grocery store.

Front Counter Clerk
“The clerk who is to fill the position 

of salesman on the front counters of 
the store should have good appearance, 
a pleasant address and an aptitude for 
arranging stock attractively," says A. E. 
White, general manager of W. H. Stone 
Co., Ltd., Winnipeg. “He should also be 
able to write a good plain price ticket, 
have a full knowledge of window display, 
and last but not least, to be absolutely 
honest insofar as both employer and 
customer are concerned."

“If this type of clerk is to 'be used for 
soliciting orders, m addition to these 
qualifications he must also be a sales
man of merit, and have the ability to 
collect from the customers to whom he 
sells.”

Packers
The qualifications of a clerk who is 

to be chiefly employed in packing gro
ceries are as follows: He should have 
«rood judgment in the selection of grocer
ies so as to give best satisfaction to

customers. He should take steps to find 
out what preference certain customers 
have and seé to it that they get that 
variety each time an order is placed.

“Accuracy and quick despatch of ord
ers are also valuable attributes in a 
packer,” added Mr. White.

Drivers
No boys are used as drivers by the 

W. H. Stone Co. “Experience has prov
ed that young men of at least twenty 
years of age are more satisfactory,” 
says Mr. White. “Their salaries are 
higher, but the added cost is money well 
spent, for they are more conscientious 
and give more attention to the interests 
of both the customer and the employer. 
They also give better attention to the 
horses.”

VANCOUVER WILL TEST LEGALITY 
OF GUESSING CONTESTS

The Board of Police Commissioners of 
Vancouver, at their recent meeting in
structed Major W. M. McKay, city pros
ecutor, to go ahead with test cases 
against certain storekeepers who are

part and registering their guesses they 
render themselves liable to prosecution 
and a fine of $20.

VANCOUVER STORE MAKES RE
CORD RUN

Possibility of Strike Sets Housewives 
Buying—Store Hundreds of Orders 

Behind Its Schedule
“Vancouver housewives don’t intend 

to be caught with empty larders,” says 
Mr. Jackson, of the Hudson’s Bay store. 
"Friday we started business 700 orders 
behind our deliveries, and Saturday, 500 
behind. We’ve been working every night 
till eleven, but we’re getting ‘out from 
under’ now.”

FEATURING SPECIAL IMPORTA
TIONS

One enterprising Vancouver retailer 
has a front window piled high with new 
crop Brazil nuts—the first as yet to be 
on this market. He ordered them direct 
from Frisco, where they are quoted to
day around eighteen cents. They- are 
selling readily at 40 cents per pound.

.«fei44

The Grocery De
partment of the N. 
Maybee general store, 
Grandview. Man. Mr. 
Maybee i a seen 
standing behind the 
counter. There are 
many general stores 
who confine their 
grocery department 
to the rear, but Mr. 
Maybee believes that 
it should be p.ucid in 
the moat convenient 
place for the custom
er at the front of the 
store. Because of this 
he has not far to 
carry his goods to his 
buggy or car. The 
photo gives a good 
idea of how display 
counters may be ef
fectively used to sell 
the goods.

taking part in the bean-guessing com
petition.

Action will be taken under the Trad
ing Stamp Act, the city prosecutor 
pointing out that under that act any 
person participating in the competition 
is liable. Patrons of the competition 
are, therefore, war.ied that by taking

STORE KEEPS TRAVELLER ON THE 
ROAD

Tarrabein’s General Store Has Found 
This a Successful 

Scheme
Mr. Tarrabain, of Tarrabain’s General 

Store, South Edmonton, has, for a num
ber of months, made the mail order
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trade a feature of his business. While 
a well assorted and displayed stock 
greets the shopper who comes to the 
store, and a good local business is en
joyed, Mr. Tarrabain keeps three travel
lers on the road all the time, calling on 
all the farmers within a radius of a 
couple of hundred miles, and any order 
totalling $10 or thereabouts is delivered 
free.
Cash and Carry Not Always Workable

It is Mr. Tarrabain's opinion that the 
cash-and-carry system is only partly 
workable in country districts. The 
workable part is the cash part, and all

TAYLOR BROS, were the first 
grocers in the City of Medicine 
Hat, and they are still among the 
first. Old buildings have given place to 

new brick structures, and old methods 
have yielded to new, but the Taylor 
grocery store not only kept abreast of 
the times, but anticipated them. The 
present store is done entirely in white 
enamel, and gracefully finished off with 
a few palms. Partly on account of the 
stress a competitor was putting on 
“price," Mr. Taylor decided some time 
ago to not mention it—so, neither in his 
advertisement nor in the store is a price 
ticket in evidence.

Specialized Advertising 
With everything seasonable that ar

rives, be it honey, the first maple syrup, 
or the season's first offering of any 
grocery line, Mr. Taylor makes it the 
whole story in the local advertising, and 
at the same time, dressed the windows 
entirely to feature that commodity.

A MERCHANT made the statement 
the other day that occasionally 
some traveling salesmen in

directly suggest occasionally to a re
tailer the resale price of his product, 
naming a price on which the retailer 
does not make very much profit margin.

“The only remedy for this,” he added, 
“is a knowledge of the retailer's cost of 
doing business, and what margin of 
profit must be secured to cover cost of 
doing business and a certain percentage 
for net profit.” This merchant made the 
claim that many retailers did not know 
sufficient about their cost of doing 
business, to be in position to say what 
the resale price of an article should be. 
They adopt the traveler's suggestion 
and actually sell goods at a loss, when 
cost of doing business is taken into
consideration.

CANADIAN GROCER

the business of the store is done on a 
c»sh basis. The travellers have latterly 
carried samples of dress goods, print, 
and sundry goods lines witn very grati
fying sales to the credit of the innova
tion. The quantities of all the bulkier 
commodities bought by the farmers are 
too great to permit of even taking 
them out in their cars in many cases. 
Even with delivery, Mr. Tarrajbain says, 
he can do 5 per cent, better for his cus
tomers even on groceries than the cata
logue houses. CANADIAN GROCER 
was lying on Mr. Tarrabain's desk, and 
he stated that the market news is of 
great service to him.

He mentioned, in passing, that the com
petitor who advertised price first has 
since discontinued business. Mr. Taylor 
says that the beauty and usefulness of a 
few palms in a grocery store is out of 
all proportion to their slight cost. A few 
graceful green fronds seem to lend an 
artist's touch to an otherwise severe 
window, and often the answer to that 
awkward bare spot sometimes develops 
when you are dressing a window. That 
he supervises all accounts himself, he 
feels justified in doing a part credit 
business. However, he states, at the end 
of each year, the credit business has not 
varied for the last several years. I do 
not permit it to increase.” The whole 
appearance of the store—all fixtures in 
white—the touches of green here and 
there, coupled with the constant play of 
the water in the green salad vegetable 
display rack, creates an atmosphere of 
cool, clean restfulness that must con
duce to good summer business.

Recently a retailer in Eastern On
tario wrote CANADIAN GROCER 
setting forth an instance of this kind 
His letter in part was as follows:

“Some manufacturers get an idea 
they can force a retailer to sell their 
special lines regardless of profit shown, 
and some would fix our selling price be
low cost of handling. Just for example,
a traveler selling----- came in the other
day and informed us th*t our retail 
price was too high, that our 9-lb. tins 
should sell at $3.00, instead of slightly 
over that. A $3.00 price means $12.00 
per case on a cost of $10.70, plus 
freight and cartage of, say, lfic to 18c, 
unless bought in 10 case lots, or a mar
gin of 9 >4 per cent, on the selling cost, 
or over 4 per cent lees than it cost us 
last year to handle goods. If this trav

eler and his firm succeed in forcing 
down retail profits to basis suggested,
----—— will be one line that, instead of
being displayed on our table, will be 
put in the background and sold only 
when asked for.”

The Manufacturer’s Answer
The matter was taken up direct with 

the manufacturer concerned, and the 
following reply was received:

"The writer will be glad to take up 
this matter with our representative; 
however, will say that there is one point 
in this dealer's letter which possibly 
may give a somewhat inaccurate im
pression. He states that his cost in
cludes freight. This is true only on 
purchases of -----  in single cases, inas
much as we have a drop shipment plan, 
starting at two case lots, on which we 
prepay all freight charges. Very few 
dealers who handle the largest size of
----- , that is the 9 lb. size referred to
in the letter in question, do not also 
handle several of the smaller sizes. In 
fact, it is the writer’s impression that 
we prepay freight on a very high per
centage of the amount of -----  sold.”

CANADIAN GROCER would be glad 
to hear from other merchants through
out the country with their views and 
experiences, on this point; also from 
traveling salesmen.

NAVEL ORANGES OUTLOOK PINE
According to the reports from the 

California orange districts, the prosr 
pects thus far are the best since 1910 
for large output of navel oranges. The 
trees are covered with new spurs, all of 
them carrying heavy bloom. In former 
years this has always meant a large 
orange crop.

If I were a grocer in a residence sec
tion of a city, I would use a woman’s 
unreasoned but reasonable version 
against moving a broom as a lever to 
bring into my store each woman who 
moved into the neighborhood where I 
was in business.

To do this, I would get from the rent
ing agents the name and address of each 
family renting an apartment in my 
section of the city. I would mail each 
one a letter enclosing a card which, if 
filled out properly and presented at my 
store, would entitle the holder to a good 
quality broom.

The card would have a space for the 
old address, the new address, and the 
name of the family’s former grocer. 
This information would aid me in look
ing up my prospective customer’s credit 
standing.

I would urge my delivery men to be 
on the lookout for new families whose 
names I had not received from the rent
ing agents. The impression made when 
the housewife came to get her broom 
would, I trust, make her one of my re
gular customers.—System.

Price is Not Featured in This Store
Taylor Bros., Medicine Hat, Make a Policy of Not Emphasizing 

Prices—Some Interesting Ideas in Window Dressing

Do Travelers Suggest Too Low Selling Price?
Here is One Merchant Who Claims That Sometimes They Do— 

Special Case Cited Where He Would Lose Money Sell
ing at Price Mentioned by Salesman—Mer

chants Lax in Studying Costs
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WEEKLY GROCERY MARKET REPORTS
Statements From Buying Centres
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THE MARKETS AT A GLANCE

CHANGES in the markets are not particu
larly apparent this week, although prices 
are strong, and in most cases towards 

higher levels. Fresh fruits and vegetables from 
the Southern States are the first to show any 
easiness as a result of the removal of the Gov
ernment war tax of per cent., and reductions 
in quotations are of course very slight.

MONTRFAI —Interest has centred around mvii i tea and coffee thig week nat_
urally. At the same time it seems to be gener
ally felt that there will not be much change of 
price, if any. Outside factors of a firming nature 
make the local situation rather awkward to 
define, and some do not wish to make definite 
forecasts. Canary seed declined 5c per pound. 
Olive oil is lower, while refined cottonseed oil is 
up. Bran has declined slightly and ripe cherries 
*nd fresh tomatoes are quoted less.

Among the lines recording advances are 
hand-picked beans, rolled oats and cornmeal. 
Raisins are also firming. Syrup and molasses, 
though quiet, are firm. Starches are most active 
and the basis is steadily high. Pepper retains 
its high position and the spice market is gener
ally firm. There was a stiff advance last week 
for lemons, while oranges are fairly normal in 
price. Canned goods are quite scarce, particu
larly some lines and are expected to firm in 
price. There L a seasonably good demand.

TORONTO—The removal of the war tax on
all foodstuffs entering Canada 

is the feature of the market this week, although 
with the exception of fresh fruits and vegetables 
from the Southern States, no immediate lower

ing of prices is noted. In the case of strawber
ries, pineapples and some vegetables a small 
difference is noted in quotations. Just at pres
ent there is not a great deal of importation, and I 
it will possibly be a few weeks before any Q 
change will be noted in values as a result of the 
removal of the tax. The general list of com
modities in grocery lines remains unchanged. 
Rices and tapioca are advancing because of 
scarcity. The fact that supplies of rice are 
becoming very much depleted and fresh imports 
are practically nil, has caused a big demand 
for tapioca, with the result that it has advanced 
a cent a pound. There are no Japanese rices 
being offered, and owing to restrictions on the 
American product there is none of the latter 
coming forward. All indications point to 
higher prices. Teas and coffees are unchanged 
in prices, and dealers expressed the opinion that 
the reduction in the duties will have little effect 
on present prices, as all the primary markets are 
very strong and are advancing. Dried fruits 
and canned goods are for the most part un
changed in prices where available, although 
canned tomatoes are quoted fifteen to twenty 
cents higher this week.

In the produce market, the tendency is to 
weaker levels on cheese and eggs. Both are 
offered from two to three cents lower this week.
The butter market is firm, and is largely influ
enced by the operations of American buyers. 
Provisions are steady, with fresh meats slightly 
easier. The warm weather stimulated the buy
ing of cooked meats, and advances of from two 
to three cents per pound are reported on cooked 
hams. Lard and shortening are higher. Crisco 
is up 65c a case, now selling at $12.90 per case 
of 36 pounds.

QUEBEC MARKETS

MONTREAL, June ll—Most markets here are still firni 
and there is a satisfactory movement of seasonable 
proportions. Actual price changes are not so numer

ous, but there are some. Stocks are quite short on many lines, 
but new goods are constantly being received.

Canary Seed Down;
Olive Oil Less

CANARY SEEd7oUVE OIL—Five 
cents per pound has been taken from the

price of cinary seed, which is now sell
ing at 30c. Olive oil in one gallon tins 
is down, too. The new price on this is $4.26 
per gallon, and smaller sires are pro
portionately reduced.

Strong Local
Sugar Demand

Meetreal _____
SUGAR.—Shipments of sugar for ex

port account are still being made but 
are reported to be less. Domestic de
mand is increasing, and this is attribut
able to the coming of the preserving 
season. Price tendencies are unchanged 
but steadily firm, and in a general way 
refiners are able to maintain a steady 
and large output
ttiaatto Swear Cwaaear. ntn sraaaleuS

•ware. 1* Ike........................................... # •«
t«i4*e Sever Mom. ntn rnuliM t SS
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Be.. 1-A.
TeOew, Me.
Tellew, No.
Tellew. Ne.

Oahae end Dlee (eset tee), 100-A. bee
60-lb. boxes
2*-lb. boxes
1-A. peek.

Perk berrels

Peek lamps (W-lb. boxes) 
Perl» lampe (9N-A. bsese) 
Perle lampe (eertoee, »-A.)

De., (eertoee. 8-A.) .... 
Cryetel die mends, berrels . 
Crystal dlemonds (boxes H 
Crystal d lemon de (10-A. t 
Crystal dlemends (26-A. 1

Crystal
Crystal
Crystal
Crystal

S 06 
IN

ê IN
........................................ I# Me l# M
.................................. IS *. IS 70

.............................:. IS tt- M M
............................ ....................................Il N
I............................................... » 76- 9 6*
t (Golden)   • 41- S SS
•   » ss. • a

.....................................  it w- 1» it
... IS 1«- It H

it it- it et 
It 16- It «

.........  It 66- It 71

......... 1» IS- It tt
........ n is- it tt

.......................it *

...............................  - It M

...............................  - It 71

............................... . u N

...............................11 71
....................................«46
................................... It 66
ltt lbs.).. - It 16
bases)......................It 71
bosse).... - It 11

West Will Absorb
Canned Goods

MentreeL —-i- -
CANNED GOODS.—The difficulties of

Do., ltt tins (sets) -------; i.' .... u to
Da. 12-1» At................................ et et

fleled eti (bbie. 10 **.). get . > .... » tt
disse. Queen, eel....................... ..................... 1 46

“dorer Leaf.'
So version, 1-lb.

1 A. tel 4 des., per dee.
* lleta.

Ob-me, 1-A. telle
Do., He. let

Pinks, 1-A. Net
Pinks, 1-A. telle

Pm le, 1
Pinks, H-lb.. doe.

Cohoes, 1-A. flats ..........................................
Cohoes. H As., flat.....................................
Herrings, kippers, ds. (4 ds. sake) ___
Herrings (tometo esaoe), dos. .. Z IS
Heddiee (hmeh) (H-lb.) ............................
Heddlce, chicken (cenned), dos.. 9 00
Red Springe, 1-A. tails.................... 4 tt
Red Springs, H »..........................................
White Springs (Is) ......................................
Salmon, Gespe, Niobe Brand

(eese of 4 doe.), per doe...................
LebisMor when, 1-A. Ilet....................
Pilcherds. 1-lb. talk ........................... 1 tt
Whale Steak, l-lb. flet.................................
Canadian sardines (eese) ........... I 71
Norwegian sardines, per eeee of

ltO <H») ............................................M W

I 46

4 It 
1 M 
Z 01
1 HH
«'»»

4 ozh

Z 26
s to
1 tt 
1 tt
7 00

zt to

Honduras ..............
Stem. No. Z ...........
SUm (feney) ...................
Rangoon "B" ..................
Rangoon OC........................
Mandarin ........................
Pekllng .............................
Tapioca, per A. (seed)
Tapioca (pearl) ................
Tapioca (flake) ..................

10 60

Summer Nut Sales
On Steady Basis

Montreal. ----- -—
NUTS.—Markets are in a firm posi

tion, and there is little indication of a 
recession of values all through the list. 
Heavy selling of peanuts, in a seasonable 
way, proceeds, and there is a fair de
mand for other lines. Supplies are rather 
broken in some varieties.
Almonds, per lb................................... 0 27 0 28
Almonds (shelled) ............................ 0 65 0 61
Almonds (Jordan) ......................................... 0 70
Brésil nuts (new) ............................ 0 24 0 26
Brasil nuts imed.) ........................... t 16 t 11
Filberts (Sicily), per lb.................. 0 26 0 27
Filberts, Barcelona ........................ 0 26 0 26
Hickory nuts (large end smell), 

lb............................................................. 0 10 0 16
securing canned goods to complete con
tracts is one of the jobber’s worries. 
Scarcity seems to be general on many of 
the staple vegetables and fruits, and 
prices are bound to stay high. One job
ber reports the shipping of several cars 
of canned goods to the West and voices 
his belief that Winnipeg and Calgary will 
need heavy supplies to replenish those 
now being used un. The market is very 
firm. Export business is still being con
ducted.
Canned Frufts—

Apples. 2H». dox............................ 1 40 1 45
Do.. Ss, dos...................................... 1 60 1 80

Do., gallons, dot........................... .. 4 76 6 26
Blueberries, 2» ..................................... 2 00 2 ZB

Currants, bUek, 2s. dos......................... 4 00
Do., gallons, dot....................................... IS 00

Cherries, red. pitted, dot...........  2 90 S Z0
Gooseberries. 2s. dot................................. S 00

Do.. Is (pelle) ........................ Z 77H 2 80
Peaches. 20 os., dot................................... 2 50
Do., No. 2 ..................................... 2 80 8 00

Da. 2H ........................................ S 26 8 76
Peers. 2s .............................................. 2 66 2 90

Do.. 2H» ............................................. 8 26
Do., Zs (light syrup) ............................ 1 90

Pineapples (grated ebd sliced),
Zs ...................................................................... 8 60

Do.. 2Ha.................................................... 4 60
Plums Lombard ........................... Z 00 Z 20

Gages. Green, Zs ......................................... 8 46
Do. (light syrup, Zs.............................. 2 00

Raspberries. 2s ............................... 4 00 4 80
Do., 2H» ...................   2 *0

Strawberry. Zs ........   8 97 H 4 30

Oysters (Canned)—
5 ox., do*. ....................................... Z 60
10 os., do*.......................................... 4 76

Lobsters. H-lb.. doe............................ z 25
Do., H-A. tine. doe. .......... 9 60 S 76
Do., 1-A. talk ............................... 8 25
Do.. H-lb., dot. ............................ 1 99
Do., l-lb. flat* ............................... 8 26

Lobster paste, H A. tins............... 8 26 8 40
Sordines (Amer. Norweg'n style) 
Sardines (gen. Norwegian) -----

14 19
22 00

Sardines—Canadian brands (at
to quality), case........................... 7 Of 11 60

jardines, French ............................... SZ 00
Scallops. 1-A., dox. ........................... z 26
Scotch Snack. No. 1. ds.. Montreal 2 60

Do., Eastern trade .................... z 61
Do.. Winnipeg and Western... z S6

Scotch Snack, No. S, dot. ............. 4 64
Shrimps. No. 1 ................................ 2 K I 60
“robs. No. 1 (et 4 doe.) ............. 6 76

Clams (river) (1 lb.), dox. ..... 1 •0

Beans Advance to 9c:
Peas Also High

BEANS, PEAS.—For best. Canadian 
beans the price is advancing and one job
ber is quoting 9c per lb. this week or 
$5.40 per bushel. The probability is that 
stiff prices wjll prevail while the demand .• 
is active. 'Peas also are on a firm basis. 
It is statéd that seeding in Quebec has 
been much more limited this year ron 
both peas and beans, with the prospect 
of lower prices being available for the

Canned Vegetable»--
Asparagus (Amer.) mammoth * .

green, dot....................................... 4 35 4 76
Asparagus. Imported (2H«) • • 4 SS 5 *5
Beene, Golden Wax......................
Bea-nt Refugee ...........................

1 96 1 97 H

Beets, new lHeed. 2-R>................ 1 40 1 42 H
Corn (2a) ....................................... 2 10 2 SS
Carrots i.lleed), 2s...................... 1 46 1 75
Corn (on cob), gallons ........... 7 25 7 50
Spinach. 8s....................................... S 00
Spinach. California 2*4» ........... a is

Do. (wine gals.) ...................... 10 00
Tomatoes, le ................................ 1 96 1 00
Tomatoes, 2s ................................... 1 40
Tomatoes, 8 Ha ............................ 1 90 2 00
Totametoee, 8. .............................. 1 95 2 11
Tomatoes, gallon» ........................ 6 00 7 02 H
Pumpkin, 8Hk (doe.).................. 1 10
Pumpkins, gallons, (dos.) ----- 4 25
Pees, standards ........................... 1 45 1 50
Peas, early June .......................... 1 60 1 62H
Pees, extra flne, ts...................... 8 30 8 85

De- feney. 00 ea ................
Potato.-. Can. sweet 2H-A tins

.... 1 07 H
> tiDo., %-lb. thw..............................

OMvse (to bk. 60 wtae gek.). gal. ■__ 1 86
Spec la Hies Per gal
Olive oil (pate). 1 gel. ties .... 

De.. H gal. Has............................
.... 7 SO

« w
Da. 1 gel Mae.................. .......... .. . . 7 00

Terne to Paata. 100 tine (eeee) ... .... 9> *0

crop.
Beene— ; ,

Canadian, hand-picked, tyush... 5 00 5 40
British Columbia .................... ............... 5 00
Brown Beans ................................... S 60 4 00
Japanese ..............................................  4 50 4 60
Yellow Eyes .................... * .........-s. * **
Lima, per lb. (as to quality). 0 f<k* 0 15
Kidney beans.................................... 6 00 *

Peas, white soup, per bushel.... 8 25 8 60
Peas, split, new crop (98 lbs.).. 6 50 6 00
Peas (bine) .............................    0 08 0 09

Good Rice Sales
On Firmed Basis

Montreal ------- •-
RICE—Sales of rice are seasonablv 

gpnd with a fully maintained price basis 
ps -e-ontlv revised. Some have received 
s’inniies of various rices from time to 
time and these thev are selling at ad
vanced rates. The tapioca situation is 
unchanged.
lee Drive—Japes (per 100 Ibe.) .... 18 00
Caroline ................................................. 14 to

Peanuts (roasted )—
Jumbo ...............................:............... 0 19 0 20
Fancy ................................................ 0 16 0 17
Extras ................................................ 0 12 0 14
Shelled, No. 1, Spanish ........... 0 1» 0 20
Salted Spanish, per lb................ 0 26 0 24
Shelled, No. 1 Virginie ............. w 16 0 16H

Do.. No. *.............. ..... ................................ 0 14
Peanut, (salted)—

Fancy wholes, per A.................................. 0 68
Fancy splits, per lb. .............................. 0 88

Pecans (new Jumbo), per A... 0 82 0 40
Pecans, large. No. 1. polished . 0 SO 0 <8
Pecans. New Orleans. No. 8 ... 0 81 0 84
Pecans “paper shell." extra large

Jumbo.............................................................. 0 00
Walnuts (Grenoble) ...................... 0 80 0 80
Wslnuta (new Naples) .................. 0 28 0 26
Walnuts (shelled) .......................... 0 80 0 88
Walnuts (Spanish) ........................ 0 SO 0 SO
Nota—Jobbers sometimes make an added charge 

to above price» for broken leta.

Suggested Prices
High For Raisins

Montreal. ---------
DRIED FRUITS.—Prices for raisins

of the coming season's growth are bound 
to be high. Prices for bookings are high 
at the coast and these high quotations 
are not encouraging heavy bookings, it 
is understood. Prune and apricot prices 
are steadily high and evaporated apples 
are commanding high prices at New 
York. Prunes are scarce and one jobber 
has advanced his quotations on what 
broken varieties he has for sale.
Dried Fruits

Choice ............................................... 0 24
Slab.....................   0 28
Ksucv ...........................................

Apples (evaporated) ........................ 0 19
Peaches (fancy) ...........................................

Faced ................................................ 0 19
Choice ................................................. I 20
Extra cholee .................................... 0 11
It ox., per pkge............................... 9 1»

Ova hied Peek (old)—
Citron ..........................
Lemon ........................

Cut mixed (1-A. cartons), doe. 4 19
tn 88 Is. cate..............................................
Cut, 16-A. boxes (A.) .............................

* 26 
0 24
» ««
o 21H
0 25 
0 20
0 24 
0 24 .
0 11
0 22 H

4 46 
0 86 
0 87
4 90 

It 76 
0 4»

Relvlut—
Bulk, 26-A. boxes, lb..................... 0 IS 0 20

Malaga, table box of 28 Th».. I-crown e hitter. 
16.50: 4-crown clutter. 80.1*40.76: I
crown. 17.60: 1 crown clutter. 97. SP
SS 70.
Cel. seedleee. cartons, 11 oe...
Choice seeded. It oe. ..................
Fancy eeeded. 10 os. pkgs...........
Choice seeded. 10 oe. pkste.... 

Seediest. 11 OB., packages .... 
Da. 18 oe. pkge ........................

0 17 0 19
» 14

9 16H 0 1* ‘ 
« 15 0 17
» 11 .91»
9 17 » 18
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Da,, bleached. IS es. (aboies) 8 1»
Daw (tansy) ............................... 8 11

Vilmaitf, nnctld * 11%
Valencia», 4-crown layer* ___ • 11%
Beltanes (bleached). 68-». bote» « 18 0 20

Do. (16 do*, boxes) ................ 0 22
Currants, old pack., 16 os. ........... « 80 « SI
Currants. Greek (balk) .................. 0 18

0 16%
60-lb. boxes, loose ...................... 0 20 0 2* "
IS os. pkgs ................................. 0 20% 0 28
Pkgs. 1 os. (18 pkge.)............... 1 H * *0
Pkgs 6 as. (88 pkgs.)............... S «0 4 7ft
Pkgs. 4 os. <78 pkgs.)............... 8 78 ft H
M lb. A hulls ................................. 0 28
If «. ................................................. 0 26

• 82
Cel. currents (loose) .................. 0 18 0 22
Cal. "Kurrsntl," IS os. pkge . e 28 « 22

Dates. R-ieleior. per case (86-10e) 7 00
Do., Dromedary (86-18 os.) ... 8 25 8 50
Packages only. Excelsior .... 0 2ft
Packages only .............................. Ô 19 0 20
Do.. Dromedary ............................. 0 22

Figs (leyer), 10-lb. boxes ......... 2 60 3 00
Figs* white (70 4-ox. bxs)............. 5 40

Do.. (28 8-os. bxs) ...................... 8 60
Do., (12 10-ox. bxs) .................... 2 20

Pigs (cooking), 50-lb. boxes. ». 0 16
Prunes—

(25-lb. boxes)—
80-40s ............................................. e so 0 31
00-70» ............................................. 0 22 0 23

70-80. (26-lb. box) ...................... 0 19 0 20
80-00» ........................................... 0 16% 0 17
90-100» ........................................... 0 15 0 16

100-1208 ........................................... 0 11% 0 12

Syrup is Slow
But Price Firm

Montreal. ----------
MOLASSES, SYRUPS.—Changes have 

not transpired on molasses and syrup in 
this market. In view of the strong com 
prices, however, there will be no declines 
on com syrup, it is stated, notwithstand
ing the fact that consumption is light. 
Molasses sale is seasonable and the basis 
steady.

Barrels, about 700 lbs............................... 0 07%
Half bbls........................................................ 0 08
Kege ............................................................... 0 08%
2-lb. tine, 2 doa. in ease, case............... 8 IS
5-lb. tins, 1 dor. in case .case............... 5 76

lorn Syrup—
10-lb. tins. % doa. in ease, ease ... S 45
20-lb. tins, % doa. in ease, ease ------ 5 40
2-gal. 26-lb. pails, each............................. 2 45
5- gal. 88%-lb. pails, each................... 8 «5
6- gal. (5-lb. pails, each....................... 6 90

White Corn Syrup—
t-lb. tins. 2 doa. in ease, ease ------ 6 (6
6-lb. tins, 1 doa. in ease, ease .... (26
16-lb. tins, % doa. in ease, ease .... 5 96
20-Ib. tins, 14 doa. in ease, ease ............ 5 M

Cane Syrup (Crystal) Diamond—
2-lb. tine, t doa. In ease, per ease.... 7 00
Barrels, per 100 lbs............. ................... • W
Half barrels, per 1M Ibe........................ II (0

Glucose. 5-lb. cans (ease) .......................... 4M
Priera for

Berbedoee Molasses— Island of Montreal
Puncheons ...................................... 0 08 1 08
Barrels .............................................. 1 01 1 08
Half barrels ................................... 1 08 1 08

Antigua Molasses—
Puncheons .................................................. (85
Barrels ........................................................... 0 08

Note—Prices on molasses to outside points a rer
age about te per gallon less.

Maple Business Dull
Some Export Selling

MAPLE PRODUCTS.—Domestic con
sumption of syruos and sugar is confined 
to small lots, and, in a general sense, the 
market is quiet. Prices are still rather 
nominal, and the same will likely con
tinue to be characteristic of the situa
tion. esoecially while there is export de
mand from-tbs States. Some quantities 
are renorted as being sold to buyers 
from there recently. Honey sales are 
rather lighter than they were, a ad the

market is without change.
Maple Syrup—

1814-». tins (each) (nominal) $8 II 88 81
18-lb. cans. I In ease, per ease.............  16 10
6-lb. cans, 12 la ease, per ease___ It M
*%-». cans, 24 In ease, per sum........  18 M

Maple Sugar (nominal), email lota 0 86 I 81
Honey. Clover—

Comb (fancy) ............................................ I II
Comb (No. 1) ......................................... I 18
In tine. M Ibe................................................ I 18
88-lb palla .................................................... 8 17
II-tb. pails .................................................. I 2>
6-lb. pails....................................................... Id

Honey - Buck wheat, tins or bbls............... I 82

Pepper is High;
Has Been Active

Montreal. ---------
SPICES.—Much buying has been done 

of various spices. Pepper has ruled 
higher and higher from week to week in 
some of the larger import points, and it 
will not be surprising if there are mark
ups in this market. As a general thing, 
prices are ruling firm.
Allspice...................................................
Cassia ( pure .......................................

Cmnoniôn—
Rolls ..................................................
Pure ground ..................................

Cloves ....................................................
Cream of tartar (French pure)..

0 20 0 22
0 32 0 85

0 85
0 85 0 40
0 45 0 50
0 75 8 80

Quotations on rice are likely to go 
higher. The market at present is very 
strong and prices this week are alightly 
higher on some lines. Both tapioca and 
sago have advanced from one to two 
cents this week. The scarcity of the 
choice rices is a matter of some concern 
among wholesalers and jobbers, and 
stocks are rather low. The tendency is 
towards higher quotations on ell rices. 
There are no Jananese rices being offer
ed. and the restrictions on the American 
rices renders the possibility of any big 
importations of these very remote.

American high test ....................................... 0 so
0 28

e 15
8 3*
8 80Ginger (Cochin or Jamaica) ...

« M
« 80

I M 
« SIMixed spice .................................................................

Nutmegs, whole ..................................................... 0 6* 8 78
Do., ground ............................................................ 0 60 0 «6

Pepper, black ................................................. 0 88 0 40
Pepper, white ............................................................. 0 46 0 60
Pepper (Cayenne) ............................................ 0 85 9 17
Pick ling spies ................................... « at * It
Paprika.......................................... ...................................... « *6 * 7*
Tannerie ..............................................................................
Tartaric acid, per ». (crystals

* M * M

or powdered)
’spd.mAn o—H I)»» lb., bulk. .

1 8ft
• M

Carre way (nominal) ....................................... 0 76 e *a
cinnamon. China, lb..................................... * M
Cinnamon, par lb. .......................................... « «0
Mu*tard «Fed bulb.............................................. « *6 • 0*
Celery seed, bulk (nominal)............... 0 76 0 8*
Ab redded oceoannt. In pell» -------- * 11 8 88
Pimento, whole ........................................................ 8 M 8 M

Par spice* peaked In autan» add 1% aunts
». sad fur upturn packed In Mu uuutuinurs add
16 cents i—r h

Imperia1 Preference
May Not Lower Tea

Meelreel —
TEA.—A survey of the tea situation 

by CANADIAN GROCER indicates, in 
a general way. that little change will be 
probable on tea prices. As a rule there 
are offsetting circumstances which make 
up for this lowering of the tariff. For 
instance, the present exchange situation.

as related to the Indian rupee, is said to 
make an advance to the purchasers of 
teas there of about 12t6 per cent., and 
that the reduction of price brought in by 
the Canadian budget change would just 
about offset this. • It will be some time 
before teas will arrive here, now bought 
or already in transit. Those in hand 
have already stood the excise tax, and 
changes are not looked for by the tea 
men interviewed. Japan teas will have 
to absorb the preferential difference of 
price, but these are bound to rule high. 
Latest cables confirm the fact that mar
kets in Japan still are, and will continue 
to be. high.

Pekoe, SouuLenre, pur lb............ I 48 8 4*
Pekeee. pur lb. ............................... 8 41 8 '
O ranee Pekura ............................... 8 81 8 86

Japun Tea»—
Choice .................. •......... ........... 8 66 » 75
Early picking .................   0 55 8 65

Java*—
Pekoes ............  0 SO 0 41
Oranee Pekoes............................... e 44 o 47
Broken Oranee Pekoe* ............. 0 40 6 48
Inferior grades of broken turn may be bad from 

jobbers on request at favorable prime

Coffee Undefined;
Will It Lower?

..lontreal -------- -
COFFEE, COCOA. — Whether the 

tariff change will have a real and defi
nite change in store for coffee is not well 
defined. Those importing heavily do not 
interpret the new Act readily, and be
lieve that it is perhaps subject to a dif
ferent interpretation. As it stands, it is 
said to apply in any but a favorable 
sense to the Canadian roaster, and this 
is naturally what the change would be 
arranged to produce. Imports are made 
in a large way, and particularly in 
Eastern Canada, of green coffees, the 
roasting being done here. Just at pre
sent it is awkward to obtain a definite 
idea cf the effect on prices to the trade. 
Cocoa sales are seasonable and the mar
ket has apparently rested from its re
cent high climbing.
Coffee—

Bogota*, lb.........................................
Jamaica, lb............................................

Maracaibo, ». .............................
Mocha (tyoes) ..............................
Me* lean. »........................................
Rio. ». ..............................................
Santos, Bourbon, lb......................
Santos. »............................................

«41 « 44 
« 36 0 1* 
8 18 I 4# 
«49 » 48 
8 40 « 42 
0 35 0 87 
«41 0 42 
* 40 0 42

In 1-»., per lb..............................................
In %-»., per lb.............................................
In 1-8 ».. per lb...........................................
In %-»., per lb............................................

0 18 
0 48 
8 48 
8 48

Export Demand Has
Firmed Rolled Oats

Meetreal. ---------
CEREALS.—Considerable export busi

ness has developed for rolled oats, and 
there is, in consequence, a firming of the 
market. Prices should be materially 
higher, say the mill men, for the high 
oat markets would justify higher prices. 
Commeal is steadily firm and tends to 
higher levels, sales being made to the 
trade at around $5.36 in quantity lota. 
There is rather a quiet market condition 
on many of the cereals, especially those 
used more during the cold weather.

S-lh. pie».. 4a*.
t M 
8 78
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Cormnwl. Gold Doit.......... ....'. 6 16 5 M
Bélier, pearl ............................................ S 76
Barter. *et, M Ike............................ «f 4 »
Beek wheat fleer, là Ihe................... 6 64 (M
Cornflour, white.............................. 6 M 616
Blee fleer ........................................ • T6 • M
Hominy rrita. 86 Ibe. .................. 6 76 « M
Hominy, pearl, 98 lbe. ............................ 6 76
Graham fleer .................................... 6 76 6 M
Oatmeal ( eta a dard-era Related

and flne) ............... ...................... 4 II 4M
Oatmeal (paekacee) flne eat.................. 6 Tt
Bean. Canadian. WUtnr. beak. .. 4M 6 68
flpHt peae (per 96 Ike.)................. 6 M 4M
Belled onto. 90-lb. bees ................ 4 48 4 80
Belled eats (family peek.), ease .... 6 M
Belled eats (email sise), ease.............. 2 M
Oat Flakes (ease 20 pkss.)...................... 8 19
» .lied wheat (109-Ib. kkls.l.... 7 19 I M

—teat—
M in ease .......................... 8 M
28 In ease (family

foes fleer, Ü.............................. 8 16 9 18

Flour Men Pleased
With Volume Trade

Montreal. .•--------*
FLOUR.—Various sources have been 

furnishing satisfactory markets for the 
millers, and export business has been 
maintained. The domestic demand has
also continued very satisfactory, season
ably speaking. Winter wheat flours are 
still high and in fairly good demand

Standard Wheat Fleers— *
Strairht or mixed ears, 68.804 

lbe. en tnik. per bbl.. In (I)
jnte bacs. M Ibe.......................................... 11 M

Far hi.. In (Î cotton be.*. 88 lbe............. 11 16
Small lots, per bbl. (I) Jets

H Hn ........................... ...» 11 80
Winter wheat flour (bbl.))........... 11 00 11 60

Bran is Easier;
Other Feeds Held

Montreal. ---------
FEEDS.—Lower prices are being 

quoted in some quarters on bran, and for 
which there is a lessened demand. At 
$42 per ton a number of sales are re
ported. Shorts, on the other hand are 
actively selling to ready buyers. Oat 
feeds are maintained on a firm, steady 
basis.
Feed»- 
* Worts—

Mixed care.................................................... 44 25

Mixed care ...........................  42 00 42 25
Crushed oats ...................................... 56 00 64 00
Barley chop ..........  56 00 65 00
Special, middlings.......................................... 56 00
Feed flour (98 Ibe. sack) ............. 3 50 3 75
Gluten Feed (22% Protein)—

F.O.B. Cardinal ........................;............... 54 00
F.O.B. Fort William ................................. 50 00

Oats Up Again;
In Good Demand

Menlreel ---------
HAY AND GRAIN.—Oats have a "rain

registered an advance of half a cent to 
one cent. Even at the high prices nre- 
vailing for this commodity and for bir- 
ley the market is active, and much sell
ing is reported. Hav is not in so great 
a demand as formerly, and the market 
continues high.

Good. No. 1. per 2.886-lb. ton..
Do.. No. 2 ...................................
Do.. No. 8 ...................................

Straw ............................ ...................
Gets—

No. 2 C.W. (8 416m. >......... .........
No. I C.W.........................................
Extra feed ........... .................
No. 1 feed ........... ‘...........................
No. 2 feed ..'..................................

Barley-
No. 8 extra ....................................
No. S ...................................................
No. 2 ...................................................

148 M 
88 48 
94 88 
11 88

6 82 S 
0 80 
0 94 
6 98 8 88%

1 62%

Note—Them price, an at elevator and bait end 
beer hie ere not included.

Lemons Go Higher;
Cherries Are Less

MsstissL .... m ■ ■■.■
FRUITS.—Prices have lowered on 

cherries, and these are selling at $4.50 
per crate. Lemons are higher, the price 
having advanced owing to excessive sell
ing, ’ due to hot weather. Oranges are 
fairly steady, but there is still rather a 
favorable price basis. Some peaches 
have arrived, but, to date, these have 
been of a rather inferior grade. Greater 
variety of fruit is looked for.
Apple*— Per Barrel

Ben Dâvi», No. 1 .......................... 9 09 10 00
Russet» ............................................ 9 00 10 00
In boxes ...........................................  6 50 6 25

Bananas (fancy large), bunch.. 6 60 6 60
Cherries (California), box ...... .... 4 50
Cocoa nuts, sack ...........................   9 00
Grapefruit (fancy Porto Rico).. 4 60 6 60
Lemons (California)............................. 8 00

.Paata. Cal., eating, small box.......... 4 00
Pear». California (110 sise).............. 6 N
Oranges, Porto Rico ......................... 4 50 6 00
Oranges, Cal. navels, 126 ...... - 6 00

Do., 160 ........................................................... 6 60
Do.. 176 ......................................................... 6 60

* Do.. 200-216 .................................................. 6 60
Tangerines, half boxes........................ 4 76
Blood oranges »........................................ 4 60
Pineapples (24s to 86s) *.................... 7 00
Strawberries, large ........................ 0 40 0 46

Potatoes May Lower;
Tomatoes Less

MeatraeL ---------
VEGETABLES.—With the progress 

of the season there should soon be a

lowering of potato prices. New are be
coming more plentiful, and the price 
basis will gradually decline. Tomatoes 
are selling on a winced price basis. De
clines should maetoet themselves almost 
right away on varinas vegetables grown 
locally, as well a» on imported.
Aeparaaus (do».) ................... .............. 4M
Artlebokw, bee ............................................ S M
Beene, new «trine (American) ....

basket ............     .... 4 89
rBeets, bee .................................... .. 1 M
i Do., new. doe. ................................................ 1 76
Cucumber», Florida (basket) ... 4 69 9 M
Chiekory. doe...................................................... 8 99
Cauliflower (imported), floe. .................... 8 M
Cabbage, new, crate ........................... 688 688
Carrot» (new), doe. ..................................... I 76
Celery (Week. I. doe. ................................... 1 69

Do., crates (8-4 doe.) ............................... 8 M
Bee plant.............................................. I M 4M
Horseradish, lb.................................................. 9 M
Lettuce (curly), boa (8 doe.).................. 8 M
Lettuce, Boston, box .................... ................. 4M
Leeks ...................................................... SM 8 M
Mint ....................................................... .......... 8 »
Mushroom*. IK ............................................ .. 1 to

Basket (about 8 Ibe.) ............................. 4M
Onions, Texas, crate..................................... 4M

Red, 188 lbe. bag .................... 9 69 19 M
Onions (Shallots), doe. ............................... 1 M
Oyster Plant ..................................................... 9 78
Parsnips, bag ................................................... 1 M
Paraley (C-nadian) .................................. 6 76
Parsley (American) ........................ .... 1 M
Potatoes, Montreal (99-lb. bag)................ î M
Potatoes (New Brunswick), bag.............  * IS
Potatoes (new). Florida (per bbl.) 8 M It M
Radishes, doe. ........... ...................................... 9 M
Rhubarb, doe. .................................... 9 26 9 M
Spinach, box ................................................... 2 M
Spinach, bbl». ................................................. « M
Turnips, Quebec ............................................ î M
Tomatoes (hothouseI. Ib............................... 8 4*
Tomatoes, crates (fancy) ........................ 4M
Tomatoes (choice), crate............................. 6 M
Lemons, Cel., 270», 808*. ease. 4 76 6 M

ONTARIO MARKETS

TORONTO, June 14—Easier quotations are noted on some 
lines of imported fruits and vegetables, as a result of the 
removal of the Government war tax of 7% per cent., but 

the action of the Government will not likely be felt on other 
lines for some few weeks as stocks in hand have been brought 
in under the tax. In fact, the prices on some primary markets 
are so high just now, that on a good many lines, it is not likely 
to mean much lower levels, although it will be a factor in 
keeping prices from being as high as they otherwise might be. 
Rices and tapioca are very scarce and prices show advances. 
Apart from the stronger market in rices, commodities are 
generally strong and steady.

Free Movement
of Sugar Stocks

Taranto. ---------
SUGAR.—There is a very free move

ment of sugar at the present time, and 
from now until the fruit season is over, 
demand is expected to be very active.
However, most refineries report stocks 
in good supply, and no shortage is an
ticipated. Prices, however, are very 
firm, and are not likely to show much 
change this summer. The removal of 
the war tax of 7V4 per cent, on imported 
foodstuffs has nothing to do with sugar, 
as the raws were not taxed in this way.
St. Lawrence, extra granulated ...............  10 16
Atlantic, extra granulated ............................  10 16
Acadia Sugar Refinery, extra granulated. 10 16 
Can. Sugar Refinery, extra granulated.... 10 16 
Dom. Sugar Refinery, extra granulated.. 10 16 

Differentials : Canada Sugar. Atlantic. SL 
Lawrence. Dominion : Granulated, advance over 
basis : 60-lb. sacks, 10c ; barrels. 6c ; gunnies.

5/20». 25c : gunnies, 10/I0s, 40c: cartons, 20/6a, 
45c : cartons. 50/2s, 65c.

Differentials on yellow sugars : Under basis, 
bags 100 lbs.. No. 1. 40c; No. 2, 50c ; No. «. 00c ; 
barrels. No. 1, 35c; No. 2. 45c; No. 8. 66c.

Acadia granulated, advance over basis: gun
nies. 5/20s, 40c ; gunnies, 10/10». 50c ; cartons, 
20/6», 60c; cartons, 60/2s, 70c. Yellow» same as 
above.

Molasses and Syrups
Are Unchanged

MOLASSES, CORN SYRUPS.—The 
demand for molasses and syrups is a 
little s’ow just now, and the market for 
the same is steady, with no changes in 
prices. Future imports of Barbadoes 
molasses will no doubt be affected 
slightly by the removal of the war tax, 
but stocks already in the hands of the 
dealers are unchanged.
Com Or runs

Barrels, about 700 lbs., yellow, 
per Ib. .......................................... SO 07%
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Half be mb. lie ever bbta. : % 

CwH^S-lb. tine. wbtat, t des.
Cnees. «-Ik. tine, white! "idsià 

Cnees. ll-lb." tine"," iriiltai! % itau!

Cnees. S-lh. tine, jrellew. 1 «es.
In

S-lb. tine, yellow, I dee.

Cnees. 1«-Ib. tine, yeilew, % dm.
In cnee ..................................

Cens 8 yrape—
Barrels end half barrels. lb.. 
Half barrels. He ever kkle. ; %

Cnees. *-Ib. tine, t den. In ease

Fancy, Berbedoee, barrels ....
Choice Berbedoee, barrels........
Went India, bbla.. «al.................
Went India. No. It, keen ....
West India. No. S. bees ........
Tins. I-Ib.. table «rade, ease 1

1 It

Tine, 8-lb. table «rade, ease 1
doe.. Berbedoee ............... .

Tina. S-lb., 1 doe. to ease, Bar-

Tine. lt-lb.. % doe. to esse.

Tins, No. t, baleine grade, case
' 2 doe................... ............. ........... S SO

Thu. No. t, baking grade, cefee
or 2 doe.......................................... 4 70

Thu, No. S, baking grade, ease
of 1 doe. .................................. S 75

Thu, No. It. baking grade, ease
of H doe...............................I* S St

West Indies. l%s. 48s .................. 4 St

S ts 

t M 

S IS

S IS

s ts
5 48 

Vie ova

rot
i it
I M 
t 44 
t St 
» «

4 tt

t 7t

t tt

t M

4 tt

t SO

t 20

t tt 
t ts

Rolled Oats and
Corn Flakes Firm

PACKAGE GOODS.—No changes are 
reported this week in the market for 
package goods. The prices of both rolled 
oats and corn flakes are very firm. 
Shredded wheat in 36s is selling at 
$4.50, and porridge wheat at $6.

PACKAGE GOODS
Rolled Oats. 20s round, case ---- $6 «0

Do., Do., 20a square, case .. 6 IS 6 60
Do., Do.. 86». ease ................ 4 00
Do., Do., 18c. case ................ 2 00

Corn Flakee. 86» esse .................. 8 ee 4 26
Shredded Wheat, 86s, regular, case 4 SO
Porridge Wheat 86», regular, case 6 00

Do., Do., 20a, family, case.. 6 SO
Cooker Package Pees, 86», ease.. 8 «0
West Indies, i%s, 48a .................. 4 60 6 95
Cornstarch, No. 1, lb. cartons.. 0 n 0 IV

Do.. No. 2, Ib. cartons .............. 0 09 J
Canada Laundry Starch ............ 0 09
Laundry Starch, in 1-lb. cartons 0 IV

Do.. Do.. In 6-lb. tin can liters 0 12'
Do., Do., in 6-lb. wood boxes 9 12'

Potato Flour, in 1-lb. pkgs.......... . 0 10

Rices Are Scarce;
Tapioca Higher

Toronto. ---------
RICES.—The market for rices is be

coming stronger, and prices are likely 
to show higher levels. In fact supplies 
among the dealers are very scarce. There 
are practically no Japanese rices coming 
on the market, and there are also re
strictions on the shipment of American 
rices. Because of the scarcity of rice 
there has been a great demand for 
tapioca, as a result of which the price 
of it has also advanced. It is now sell
ing at from 12 to 13 cents per pound. 
Chinese XX rice is also quoted higher 
at $11.00 per hundred. White sago is 
also quoted at from 12 to 13 cents per 
pound.
Tram*, fancy, per 1M Ibe............ 14 SO IS 64
BHm Bon Trams, per 1M lbs........ 12 6» IS H
Hondara*. fancy, per 1W lbs........ It M 11 SO
81mm. fancy, per 1M lbs.................. IS S« 12 H
Slam, second, per 1M Ibe. ......... 1* W II SO
Japans, fancy, per 1M lbs.............  12 N 11 SS

- __ . jer IS* lbg.,......... 11 W It *
Chinese XX; per 1*0 lbs. ............ ........... H *

De-. Shale ................................... 11 M
De.. Malta, No. 1.................................. IS SS
De.. Pakltag ..:..................................... IS*

White Sago ......................  ............ 0 12 0 IS
Tapioca, per lb.......... ....... ........ «12 0 IS

Primary Markets
in Nuts Strong

Tarante. --------
NUTS.—While this is a quiet season 

in nuts, there is a generally upward ten
dency in quotations. Future importa
tions will be affected no doubt by the 
removal of the war tax, but not to any 
very material extent. Prices will likely 
be high, as all indications point to strong 
prices at primary points. At the pre
sent time it would cost 19 cents to im
port Spanish peanuts, and the stocks 
now on hand are selling to the trade at 
from 18 Vi to 19 cents per pound. Brasils 
are very firm at from 78 to 80 cents per 
pound.
Almonds, Tetragon»», Ib................ « 2S 0 82
Butternuts, Canadian. Ib. ........................... S 68
Walnuts, California, lb................. 0 40 S 42
Walnuts, Grenoble», Ib.................. 0 14 0 25
Walnuts, Bordeaux. Ib.................... 0 28 0 20
Filberts. Ib.........................................  0 28 « 24
Pecans, lb....................................................... 0 80
Coeoanuts. Jamaica, sack ...................... 10 00
Peanuts. Jumbo, roasted ............ 0 18 0 19
Brasil nuts, Ib.................................... 0 21 0 22
Shelled-

Almonds, Ib.................................... 0 SS 0 58
Filberts, lb.................................... 0 44 0 46
Walnuts, lb.................................... 0 80 0 85

Peanuts, Spanish, Ib................................... 0 19
Do.. Chinese. 80-82 to os,.... 0 14 0 15

Brasil nuts, lb............................... 0 78 0 80

15-02. Packets of
Raisins Higher

Toreate. --------
DRIED NUTS.—All dried fruits are 

very scarce and many lines are com
pletely cleaned out. However, there is 
not the same demand for them now as 
there was a few weeks ago. The chief 
change in the market this week is an 
advance of a cent a pound on fifteen 
ounce packets of seedless raisins, at 19 
cents per pound. There are still some 
of the small sizes of prunes available. 
Dates and figs are unchanged. There 
are small quantities of evaporated ap
ples on the market at 21 cents per 
pound.
Apples, evaporated, Ontario .... 0 21 -----
Apricots, unpltted ...................................... 0 14%

Do., fancy, 85# ...................................... 0 SS
Do., choice, 25a ......................  . 0 28 0 80
Do., standard, tts ...................... » 21% « IS

Csndled Peels, American—
Lemon ........................................... « 22 « 42%
Orange...................................................... « 45%
Citron  ...................................... « 47

Currants—
Grecian, per Ib.............................. « 22 « 24
Auetrallans, 8 Crown, lb............ «20 • 21

Cherries, la .................................... 2 78 2 SS
D-*ee—

Excelsior, pkgs.. 8 do*, in case . . 6 SS
Dromedary. 8 do*, in case .... 7 60

fin—
Tape, lb.......................................................................
Malagas. Ib.............................................. ....
Com ad re flgs, mata. Ib................ #14 I 18
Cal.. 4 es. pkgs.. TSe, ease.................. 1 SS
Cal.. 8 os.. Ms. ease.............................. 8 25
Cal.. IS #*., 11». earn .......................... I IS

^ sTîtaT per Ib........................................... • IS
40-60». per Ib........................................... IIS
50-6Os. per lb................................ • It «24
«0-71». per Ib........................................... « If
70-80», per lb........................................... 0 1»
80-90». per lb.................................. 0 14% « 17
90-100». per Ib.............................. .... 0 14%
100-120», par Ib............................ 0 11 « 11%

Cketae. tt-Jb. box. peeled .... «22
Pkacy. 10*. boxes ............................ «24
Frantically peeled, IS*, bane 0 M%^jtatae «beta», 2»-* beta. ps»led .... « S’

OeHfcnita b tan shod. * .............. • IT 0 IS
Extra Fancy sulphur bleached. 2S» .... « IT

Seedless, 16-os. packets .................... 0 19
Seeded, fancy. 1-lb. packets ... « 14% «IS
Seeded. 14ion. packets .......................... 9 IS
Seedless. Thompson's, bulk .... « is 0 29
Sewlluse. 16-ox. peeketa ........ .. « is « IS

Do.. Bakers. Tbempooa’s. «de « IS 0 18
Crown Muscatels. 26a ................................ «17

Brisk Inquiry
Now F or Salmon

Tuante. ---------
CANNED GOODS.—There isT very 

active demand for salmon these days, 
the inquiry being stimulated by the hot 
weather. There is some Cohoes salmon 
and also some Alaska Reds on the mar
ket, but supplies are none too plentiful. 
Canned tomatoes are getting scarce, and 
2V4s this week have advanced to 2.15. 
Standard peas are quoted at from 1.40 
to 1.50, and early June peas at 1.68%. 
Sweet wrinkle peas are stronger this 
week at 1.97%. The canned fruits are 
pretty well cleaned up, and very few 
lines remain foç sale. In a good many 
instances quotations are merely nominal. 
Salman—

Sockeye. Is. do». .............. . « SO 4 75
Sock eye, %», do*. ........ 2 98
Alaska rads, 1». do*. ................... 4 25 4 M
Chums, 1-lb. tails........................ tit I*

Do., %s. dee. ........................... 1 St 1*
Flake. 1*. talk......................... 1 |t 1 M
„P«- %* ....................... IIS 1 t«
Cohoes, %-lb. tins.......... . 1 SS 1 M
Ceheea. 1-lb. tine ...................... 2 45 8 TS

, teI1».............. « «S 8 «S
t ■»r5*. to. doeen..........  2 M 2 2*
Lobster», %-lb., doe. ...................... 8 75 4 M
Whale Steak, le Sat. do*. .......... 1 7S 1 M
Pilchards. 1-lb. tails, dm. ....... 1* 1 u
Canned Vegetables-

*“«»• *»• ............................... 1 M 2 M
Tomatoes, 2 %» .................................... 2 15
Pees, standard ............................. 1 4* If'
Peas, early June .................................... 1 esv,

Sweet Wrinkle .................................... 1 97%
Beans, golden wax. dee. .......... 8 M 2 19
Asparagus tips, dee. .................. 8 42% 8 4*
Aspa-mgu» butts.......................... 2 N 2 «fia
Canadian com .............................. 2 26 2 48
Corn, American, 2s, doe....................... 2 N
Pumpkins. 2%s ........................ S IS 1 M
Spinach. 2». doa. .................................... 1 *
De- 2%s, do*............................... 2 12% 2 2*
Do.. 11». doa............................................. l« *
Peas, early June ...................... I 65 HI
Oueeotash. 2s. das. .................... 2 80 8 IS
Pineapples, sliced. 8a. doa..... 2 SO 4M

Do., shredded. 8». doa. .......... 8 SO I 02%
Rhubarb, preserved. 2s. doe... 8 97 % 8 19

Do., preserved. 2%e, dee. .... 1 04 8 2T%
Do., standard. 1 ta. doa........... 4M 4 52%

Apples, gals., down ................................ 6 M
frachc». 2a .................................................. 9 ffta
Peers. 2» ........................................... 2 84 | 97%
Plume. Lombard. 2s .................................... 1 90
Plums. Green Gage .................... 8 17% 8 8T%
Raspberries. Is. HE.................................... 4M
'trawherries. Is. HE.................................. 4M
BlnSberrle». 2s .............................. Il* I IS
Preserved Fruit». Flat See 1er» 
f Peachee. pint sealers, dee. .... 8 «0 III

Apricot 4s. eaeh ...................................... 0 84
Black currants, II ee., doe..................... 4M

De.. 4s, esta .............................. * M 1 II
Gooseberry. 4». each .............................. « 94
Peach. 4s. eaeh ........................................... I *
Red mirants. Il es., dag......................... I «•
Raspberries. •» ee., dee.................. I M 4M

Do.. 4a. each .............................. 1 12 1 II
Strawberries. IS ee.. doa. .......... I M 4M

Do.. 4a. each ............................... IN 1 M

Demand For Beans
is a Little Slow

Terse Is. --------
BEANQ—The movement of beans is 

now a littl™ slow, although prices show
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no change. The beet quilities have been 
pretty well cleaned out. There 1g usual
ly little inquiry for beans in the hot 
weather..
Ontario, 1-lb. to S-lb. ptoken, bu I___  *4 16

Do.. hand-piakad...................... 4 go
Japanese Kotenashi. per barb.................. 4 go
Rangoon», per bushel ......... .......................... g 00
Lbnae, per lb...................................... 0 nit # It

Cereals Hold at
Strong Prices

Toronto. --------
CEREALS.—The market for cereals 

in bulk is very strong, although quota
tions show no change from a week ago. 
Oatmeal in 98s is quoted at 86.60, and 
number one breakfast food at 16.16*. 
and number two is also selling at the 
same figure. <;

Barley, pearl, 98» ........................

Single Bag Lots
P.o.b. Toronto
I Ml S AC

Barley, pot *8» .................................
Barley Flour, 98e ............................

4 25 4 60
4 60
8 00
6 86 . 
6 56
6 85
4 26
6 25
6 26 '

Buckwheat Flour. *8» ..................
Commeal, Golden, 98» ..................

Do., fane*'yellow, 98»
Corn FW, white. 98» „na,..

Do., Government standard, 98» 
Hominy grit», 98» ............................

7 16 
6 60 
6 26 
4 60

Hominy, peart, 98s ............. ............ 6 oo
Oatmeal, 98s .....................................
Oat Flour ......................................... 4 80
Belled Oats, 90» ............
Rolled Wheat 190-lb. bbl..............
Breakfast Food No.l........................

Do. No. 2 .................................

44* 
6 50

4 6*-
7 ee
6 16

-t 4 16 "
8 00
6 78
7 26 ,« 
6 20

Rlee Flour, per 100
Linseed Meal. 98» .*.: :
Rye Fkror. 98s......................... ..
Pees, split 98» ................................

*J * ‘
(61

Blue
Above prices rive

............... e is
■\ffu*fi0i.qw>ut<ol>' *° th*

Spices Show No
Priçe Changes.

Toronto. -----— *" *
SPICES.:—Quotations an spices while 

not at present affected by-the removal 
of the war tax of 7% per cent on all 
imported foodstuffs, because of the 
stocks on hand, will benefit on new ar
rivals. Prices in the course of a .few 
weeks should be somewhat lower. Deal
ers jreport no changes in the market 
this week. Black pepper is now gelling 
at from 38 to 43* cents, and white pepper' 
at from 45 to 60 cents.
Allophn .......................................... SI* S «
Ousts .................. ............................... • IS 0 4*
Cinnamon ................................... .. S4S 0 66
Csjenn» ................................................ *11 0 86
Clovoo ...................................................... 0 50 St*
Ginger ................................................... t St 0 86
Barbe — ease, thru»», pore 1er,

mint, savorr. Marjoram ............. 0 4* ST*
Pastry ..................................................... 0 Si t 40
Pfcakling aplce ,.................................. 0 11 St*
Baas......................................................... • M 11*
Pappaeu, black .................................... • SS * 41
Peppers, white .................................... * 46 • 6*
Paprika, lb.............................................. * SS * «4
Natm eg». «elect», whole. IS*» . *41 1 60

ns.. SOe............. ............................................. *66
Do.. 44s.............................................. t 1* » St

Mustard seed, whole ........................ * 15 » 4*
Celery seed, whole........................................ *75
Coriander, whole ............................ • 11 • It
Cerruway seed, whole .................... * 66 0 10
Tumeric ................................................ *14 *17
Creem of Tartar—

French, pure .................................... t 76 S 1*
American high tret....................................................

• OB.

Primary Prices
on Tea High'

CANAfol AN GïtÔCÈR

tiong point to a very strong tea market. 
Stocks that have been heavy in the 
hands of the dealers are showing de
pletion, and at present time, spot teas 
are cheaper than those that can now be 
bought for future delivery. No lower 
quotations are announced this week, 
prices to the trade being strong at 
steady figures.
Pekoe Souchong» ......................
Pekoes .............................................

* 48
* 68 
* 68Broken Pekoe» .......................... .... 1 64

Orange Pekoe* ........................... « 44
Broken Orange Pekoes .... ... • 69 0 61

Broken Pekoe* ........................... 6 46
■lxpans *nd Chinas—

Early pickings. Japan».......... 0 66
Second picking» ...................... 0 60
ïjfysçn Thirds, tt>........................

uo:. Seconds ............................
0 46
• 66

Do., sifted ............................ 0 66

Coffee Quotations
Continue Strong

Toronto. --------
COFFEES.— With the present 

strength of the market for green cof
fees, the majority of dealers cannot see 
how the reduction in the duty on coffees 
will affect prices very materially. Quo
tations are not changed this week. Pre
sent prices are under what it costs now 
to -import and roast. As for instance, 
Rio number seven,v which is largely sold 
on this market, costs 20 cents laid down 
in Toronto. What with exchange, the 
fact that it loses 16 per cent, in roast
ing, and the cost of roasting, it would 
bring it up to from 30 to 35 cents per 
pound* end this same coffee on spot is 
selling at from 32 to 33 cents per pound. 
It is not likely that coffees will be lower 
than they are at present.

Jeve, Private Estate ........... *.... 80 6*
Java, Old Government, lb......... 0 6*
Bogota», lb. ................................. 0 47 0 49
Guatemala, lb................................. 0 47 0 49
Me* lean ........................ .. 1,/., 0 44 0 46
Maracaibo, lb.................................. 0 41 0 48
Jamaica, lb...................................... 0 39 6 42
Blue Mountain Jamaica ......... « 60
Moeha. lb.................................... 0 46 0 48
Mocha, Arabian, lb. v.............. 0 60
Rio. lb. ............................................ Ô 82 0 92
Santos, lb.................................... 0 42 0 48
Santos. Bourbon, lb................. 9 41 0 42
Ceylon, Plantation, lb.............. 0 48
Chicory, lb................................. 0 80

Coco»
Pure, lb...................................... . * 24 0 28
Sweet, lb............ ........................ . 0 24 » 28

TEAS.—In spite of the reduction in 
duty on British grown teas, all indica-

Movement in
Honey is Slow

Tarent*. ---------
HONEY, MAPLE SYRUP.—The mar

ket for maple syrup continues very 
strong, although prices show no changes 
as compared with a week ago. Honey 
is a little quiet just now, with prices 
holding steady.
Clover

6-lb. tine .........................................................
214» tine .................................................... :.
10-lb. tin. ........................................ » 26
66-lb. tins .................................................. ..
Buckwheat, «S-lb. Une. lb......................
wmb. No. 1, fancy, des............ S 7»

De Ne. t. dee. ...................................
Mep'e Syrup—

SVi-Ib. tine. It to case, ease....................
Wine qt. Una, 14 te eue. eue#................
Wine U sal. tine. It to ease, ease ...
Win» I gal. tine. S to ease, case...........
Imperial 6 gal. earn, 1 to cam, eeae... 

Maple Sugar -
SS 1-lb. block» to «use, U>.........................

• 24

Imported Fruits
< Are Easier

tercet*. —I 
FRUITS.—The removal of the war 

tax on imported foodstuffs possibly af
fects fruits more than anything else 
at this time. For instance, strawberries 
are quoted at 40 cents per quart, where
as with the tax they would likely be 42 
or 43 cents. One dealer stated that on 
a car of fruit the removal of the tax 
would mean a saving of as much as, 
$140. It is expected that Canadian 
strawberries will be on the market early 
next week. Bananas this week are 
quoted slightly higher at 8 cents per 
pound. California grapefruit are sell
ing around $5.00 per case. Oranges are 
firmer, ranging all the way from $5.25 
to $7.00, and lemons are selling at $7.60 
per case. The first car of Florida pine
apples arrived on the market this week, 
and they are selling in 24s and 30s at 
$7.50. California canteloupes are bring
ing $10.00 per case, and watermelons 
are selling at $1.25 each. Georgia 
peaches are arriving regularly now and 
are quoted at from $4.50 to $5.00 per 
six basket carrier. '
Bananas, per lb. ...........  ............................... #08
Grapefruit - 1

California, seedless. 44s... 5 0*
Do., 48* ...,.............. -....................... « #0

Oranges—
California navels, l*0s .............

MSa. ll«a, 26»i. 288s....:..
Valencias—

126*. 160s, 176s. 200», 216»..
266», 288» ....................................
824» ...................................... ■-----

Lemons, Cal., 276a, 800s, ease...
Pineapple»—

Florida», 24a. 80», ease................
Strawberries, quarts .........................
Rhubarb, don. bunchee ..................
Cherries, Cal., bos ........................
Watermelon* ...............................
Georgia peaches. 6 basket crates,

per crate ................................ ..........
Cantaloupe». Cal.. 465 standards

New Vegetables Are
in Good Supply

Tarent*. ---------
VEGETABLES.—New vegetables Rre 

arriving in plentiful supply now, and are 
in very active demand. A sharp de
cline is noted this week in the prices of 
new potatoes. Number one Virginia 
potatoes are offered at $10.75 per bar
rel and number twcs at $8.50. Ontario 
potatoes are firm around $2.35. Canad
ian asparagus, two dozen bunches are 
from $1.00 to $1.50, and new beets and 
carrots are also lower at from $2.50 to 
$2.75 per hamper*. Cabbage by the crate 
is selling at $6.50, and Texas cucum
bers by the bushel are bringing $5.00, 
and Floridas in hampers are selling at 
$4.50. Florida tomatoes arriving are of 
splendid quality, and are quick sellers 
at from $7.00 to $8.00 per crate.

6 26
6 SO” "<«•98

6 60 7 oe
6 50 6 00

6 25
7 50

7 50
0 40

1 60
4,90
1 25

4 60 6 00
10 00

• 18 Can. Asparagus, 2 doe. bunches 1 00 1 50
4 86 New beets, hamper ........................ 2 50
8 00 Cabbage, crmte..................................... b 50

Celery. Florida, 8» to 6», 8»........... 6 00 7 60
17 00 Do.. 10» ............................................ 4.76
16 00 New Carrots, hamper ................. 2 75
15 00 Leamington hothouse cucumber».
14 00 11-qt basket .................................. 2 50 8 50
14 00 Radishes, per dos 0 25

lettuce, heed. Boston. 2 do», cess 4 .60
6 29 Do., leaf, do*. ................................. 0 40 0 60
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Potatoes, Sweet. Loalelaaa.
he* per ................................................... I M

Wax beaae, per hamper............................. • M
Centaibeis. Texas, buehel ..................... 5 00

Do., FlorMee, hampers ........................... 4M
New Potatoes, Virginia ....... 85* I» 75
Tnmips. hamper ............................... 2 T5 0 00
Potatoes, Ontario, bag .................. 2 » 2 40

tl a a e a a 2 04
Teeuteee, Florida,'I24e, '144s 1 ! 7 30 8 00

Do.. 72a. 84a and 180a ......... ................. 7 00
De.. Hothouse, Ne. 1. per Ih... 0 20 0 U

Flour Prices
Hold Steady

Tereeie. ---------
FLOUR.—Manitoba flour is largely 

supplying the trade, and in cotton bags

CANADIAN GROCER

it ig selling at $11.15, and in jute bags 
at $11.00. The Ontario winter wheat 
flour is selling on about the same basis. 

FLOUR
Government standard. 74 per cent, extraction. 

Ontario winter wheat flour, in carload 
shipments, on track, in cotton

be*» ..................................................... 11 15
In jute bags ..................................... 11 04

Bran and Oats
Are Easier

MILLFEEDS.—Both bran and shorts 
are quoted lower this week. There is 
still a very fair movement in shorts, but 
bran is selling a little slowly. Bran is 
quoted at $42.00 and shorts at $44.00.

In earlots, track
Bran, per ton............... ........................... 42 00
Shorts, per ton ....................................... 44 40

Restrictions Have Not Yet Proved Effective
No Buying Movement in Either Salmon or Sardines Noted— 

Packers Not Responsible for Action Taken—Govern
ment May Be Personally Interested

THE recently promulgated order 
requiring an individual license 
for the import of all canned sal
mon and sardines, has aroused a good 

deal of comment. The Government has 
been faced by heavy stocks of salmon at 
the Pacific Coast, and a considerable ac
cumulation of sardines at the Atlantic. 
The condition at the Pacific Coast was 
unquestionably caused by the ill-con
sidered action of thé Government last 
season, in requisitioning all the better 
grades of salmon, and leaving only the 
chum or poorest grades of salmon, and 
a small proportion of two other grades 
for the Canadian trade.

There is a very general impression 
in the trade that the reason that the 
Government ia so interested in this 
question, is because it is the owner of 
some at least of the surplus stocks. 

Measure Not Likely to be Effective 
There ia little hope that this measure 

will be effective in meeting the condi
tions. Canada has never been a market 
for these poorer grades of salmon, and 
there is no inclination on the part of 
handlers to believe that these conditions 
will be changed by the regulation. There 
has been some importation of late of 
Alaska Red salmon to meet the demand 
for a better grade article. This move
ment has only been noticeable in the 
last month. Its curtailment is not gen
erally expected to materially improve 
the situation at the coast. The action 
does not appear to have been taken at 
the request of the canners in either in
stance. •

Importers of Norwegian sardines do 
not view with any approval the action 
of the Government in making it neces
sary to secure a license in order to im
port these sardines. J. R. Gee, of W. 
G. Patrick A Co., Wellington Street W., 
Toronto, in referring to the matter, 
stated that it would mean considerable 
hardship to his firm, who are large im

porters of Norwegian sardines. At the 
present time they have a very large 
shipment en route, and if the Govern
ment is going to control the importation, 
it will result in a good deal of incon
venience to them. An effort waa being 
made at Ottawa to have this ruling re
scinded, as Mr. Gee believed the im
portation of Norwegian sardines would 
have very little effect on the consump
tion of the Canadian product.
Fishermen, Nst Packers, Responsible
As far as the Canadian packer is con

cerned, C. Morris, of C. Morris A Co., 
C.P.R. building, Toronto, representing 
the Booth Fisheries, of New Brunswick, 
stated to CANADIAN GROCER that 
it was not at the instigation of the 
packers that the regulation had been 
made, but at the request of the fisher
men. The catch has been a small one, 
and if further restricted, it would re
sult in hardship for the fishermen, who 
would be short of cash. If there was 
not a good demand on the part of the 
packer there would be little for the 
fishermen to do. As it is the pack will 
be a limited one this year.

Trade Holding Back
Mr. Morris states, however, that in

stead of stimulating the trade in the 
Canadian product, buyers, feeling that 
supplies were very heavy, were not mak
ing any purchases, believing that be
cause the market was overloaded, prices 
would see considerable declines. How
ever, he points out, that the margin of 
profit is only something like 25 cents a 
case, and further cuts in values are not 
likely. The Canadian industry received 
quite a stimulus during the years of the 
war, because of the inability to secure 
the imported sardines. Great improve
ment too has been made in the manner 
of canning them, and they are now sent 
to the public more attractively prepared.

PRESIDENT OF UNIVERSITY 
FAVORS COMMERCIAL EDUCATION

A very pleasant feature in connection 
with the Short Course in Merchandising 
held at the University of Manitoba during 
the week February 24-28, 1919, was the 
luncheon held at the “Blackstone" on 
Thursday, Feb. 27, at 1 p.m. J. A. Mac- 
lean, LL.D., President of the University, 
was in the chair. A great many of the 
merchants in attendance at the Short 
Course were present as well as many of 
the leading merchants of Winnipeg. The 
guests on this occasion were: Andrew H. 
Melville, of Madison, Wis.; F. C. Mid
dleton, Community Secretary of the 
Social Service Council; W. J. Waiters, 
of the Winnipeg Public Schools, and 
W. H. Hammell, manager of the Cope- 
land-Chatterson Co.

Dr. Maclean referred to the work in 
business training already undertaken by 
thé University under the direction of 
the Advisory Committee on Commercial 
Education and outlined some of the new 
features that would be introduced to 
make the extension work of the Uni
versity serve the merchants throughout 
the province. A number of the merchants 
who had travelled long distances to at
tend the lectures were called upon to 
•ay a few words relative to the value of 
the addresses delivered.

The following gave their impressions, 
which in each case were highly satisfac
tory: A. S. Moncrieff, of Glenavon, 
Saak.; R. H. McLeod, of Rocanville, 
Sask.; F. F. McDonald, of Cayley, Alta., 
and J. H. More, of Souris, Man.

A. F. Higgins welcomed the visiting 
merchants on behalf of the Manitoba Ex
ecutive of the Retail Merchants* Associa
tion of Canada. Andrew Melville com
plimented the Advisory Committee on the 
splendid showing that the University 
had made in its efforts to serve the re
tail trade. W. H. Hammell expressed 
the pleasure it gave him and his com
pany to co-operate in the addresses on 
retail accounting, and J. H. Curie was 
called upon to say a few words on the 
larger questions which were receiving 
the consideration of the Manitoba Board 
of the Retail Merchants’ Association. He 
referred briefly to the proposed increases 
in express rates, the reforms in taxation 
which were being sought in Manitoba, 
the work of the Social Service Council 
in the formation and development of 
community clubs, the co-operation of the 
University in practical commercial edu
cation, the prohibition situation in Can
ada, the prestige the organisation had 
gained throughout Canada and the future 
possibilities which could be realised if 
the merchants would co-operate with 
their Association in helping to solve some 
of the large questions
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WEEKLY MARKET REPORTS BY WIRE
Statements from Buying Centres, East and West

Alberta Markets
FROM CALGARY, BY WIRE.

Calgary, Alta., June 11.—Large On
tario cheese are selling at from 35 to 
36% cents, with higher prices expected. 
New laid eggs are down to 812.50. 
Further declines are probable. In lard 
a firm advance ie likely before the end 
of the week. Smoked hams have ad
vanced one cent. Pickles in bulk will 
probably advance this week. Chase and 
Sanborn’s coffee advanced two cents; 
Baker's cocoa, four cents; and chocolate, 
two cents a pound. Number one cream
ery butter is quoted at 57 to 69 cents. 
A i,lump in dairy butter is looked for. 
Manchurian broken shelled walnuts are 
50 cents; halves, 75 cents. Valencia 
oranges^advanced to 54 cents. Lemons 
advanced two dollars.
Br.u, Limai 
Reaaa. B.C. ..

Ballet oats. Ms

Do.. Ns. I 
».

Mo. 1

♦ It
1 M

1 M 
I M

• IS 
1 >1

IS M 
S M
I M
« M 
S M
J 12%• 1*4

II “
Cheese, No. 1, Ontario, lane*. • • 0 38 6 36%
Butter, creamery, lb. .................... 0 57 0 89

De.. Sskry. »............................. • II • «•
LanL pore. Ss. per esee ........... 22 M
Err», new-laid, local ................. 12 6*
Tomatoes. >H«, stand, ease ----- 1 66 4 M
Gem ts. earn .............................. « M 1 M
•”*« S nl a»•* ........... S «• • M
Spinach. Cal., new peek.............. 6 66
Apples, eels., Ontario, case......... 2 96 3 16
Strawberries, 2», Ontario, ease 6 16 8 75
Raspberries. 2s, Ontario, case. . 8 46 9 H
■•berries. Ss "M -Ntsd .. 
Apples, evaporated ......................

« 4S
e <2

Do- Ms. lb..................................... • 23
1 avgwswtrt. lb................ • M a »

Psechse. eve Derated, lb................ • 23
Pranas. 90-160. .............................. 0 18 6 26

Do.. 4*-60s ................................... 0 26 0 27
Do.. 6*-7*s ................................. 0 22

Lobsters, quarters ..........................
Salmon, pin. tall, case ...............

2 76 8 00
9 66 16 26

Salmon. Sock eye, tall, ease .........
Do., halves ................................... 18 66 19 66

Potatoes, per ton .......................... 36 66 1* M
Oranges, Valencias ...................... 7 00 7 50
Lemons, case ................................... 8 25 8 SO
Grapefruit. California ................. 7 66
Strawberries, Hood River, crate. 7 66

Saskatchewan Markets
FROM REGINA, BY WIRE.

Regina, Saak., June 10th.—Business 
here is good, owing to stocking up by 
many householders, through fear of 
strike. No strike has materialised in 
Regina, however. Considerable quanti

ties of eggs are being stored here. A 
few are being moved out. Gold Dust 
has advanced 36 cents for 24s, large, and 
15 cents on fifties, small. Word has been 
received that the pea pack will be small, 
owing to rains. While prospects are for 
a big yield of California prunes, raisins, 
apricots, peaches and pears, prices, how
ever, are expected to be high owing to 
European demand this year. Pineapples 
on the market are retailing at from 30 
to 40 cts. each.
Beam, mall white Japan», bo.
Beans. Lima, per lb......................
Rolled data, brails ........... ............
Rice, Siam, cwt ............................
Saco, lb........................................... ..
Tapioca, lb. .......................................
dicar, pan sane, cran., sort.. 
Cheese, No. 1, Ontario, larve...
Butter, Creamery .............................
Criseo ..................................................
Lard, para, Ie. per ease .............

Revs, new-laid ........................ .
Tomatoes, Ss, standard, ease.
Coen, Ss, standard earn .........
Peas. la. standard sees ........
Apples, cal.. Ontario .............
Apples. ■ sap mated, per lb... 
Strawberries. Ss, Oat» mm. 
Baesbsrilm. h. Oat., mm...
Pm shea. Si. Ontario, earn ...
Planta, Sa, earn...........  ...........
Salmon. Sneet Bashirs, tan, ease
Oahmsa. pink. tall, ease .........
Park, knsrima siaar. per bbL 
Unions, lee

Apples, Waeklnetse.
Orr-mfroH .... ..

8 40

12 7»

I M

4 60 
0 1*4
3 80 
8 66
• 11% 
• 11% 

16 81 
0 84% 
• 68 

18 86 
*1 60

0 48
4 00 
« 06
5 46 
I 86
* IS’
• M 
I TO
6 60 
4 M

10 *6 
41 00 
M M 

I 16 
â M 
I M 
8 60 
8 10 
t M

New Brunswick Markets
FROM ST.JOHN, BY WIRE.

St. John, N.B., June 11.—The market 
displays great firmness, almost all 
changes showing increases. Granulated 
commeal has advanced from 86.16 to 
86.26, and ordinary commeal has risen 
from 84 to 84.10. Molasses have de
clined from one to two cents, now sell
ing at from 87 to 88 cents. New Bruns
wick cheese is selling at from 33 to 33% 
cents. Fresh eggs are selling at 50 
cents, and in cases at from 47 to 48 
cents. Pure lard is quoted at from 38 
to 3814, and compound at from 32% to 
32%. Cora beef is 84.95.
near. No. 1 patents, bbl,.. Man. *12 54
Cornmeal. rran.. bars ... 15 6 25
Commeal. ordinary, bags . .......... 4 00 4 10
Rice. Siam, per 166 ............. 75 10 00
Molasses ........................ .. 87 0 88

Standard, granulated . . 16 06
No. 1. yellow................. 9 66

Cheew. New Brunswick .. .......... 0 33 0 33%
Cheese. Ont. twins ........... 32 0 32%
Errs, fresh, dos........................ 0 56
■«SS. case ............................ . 0 47 0 48
Breakfast bacon ..................... 42 • 46
Butter, eraamery, per lb. ... 46 • 49

Butter, dulrr, per lb.......................... • 4* #46
Butter, tub ........................................... 6 4* • 44
Mairariue ............................................. 6 SS S SS
Lard, pure, lb...................................... 0 88 • 8»%
Lard, compound ..........................  0 82% • 32%
American clear pork ........................ 86 M MM
-«•wt corned. I» ............. 4M
Tomatoes ,3s. standard, ease................ 4M
Raspberries, ta. Oat, mm ...................... I M
Peaches, 2s. standard case........................ * *•
Corn, 2a, standard case .............................. 4 7*
Pea», standard case ........................ 3 20 1 SS
Apples, gsL. N.B.. do*. ............................ 4M
Strawberries, b, Ont., case...................... S M
Salmon, Red. spring, earns..........................................

Cohoes ................................................14 M 11 M
Cham»............................................................. 16*

Evaporated apples, per lb............... « 20% * 21
Peaches, per lb...............................

Apricot», per lb............................... * 24 * 25

Natives, per bbl............................... 4M 4 26
Onions. Can., bap ......................................... ....

Do.. Be—iuda, per crate............. 5 5* 6 M
Lemon*, Cal....................................................... 7 5*
Oranges, Cal., case .......................... *6* 75*
Grapefruit, Cal., case ...................... 7M 8 M
Bananas, per lb.................................. • 08% • M
Apples, box .................................................... 7 M

THE GROCER’S DREAM
Last evening I was talking 

With the grocer, aged and grey,
When he told me of a dream he had,

I think on Xmas day.
When snooting in his store 

The vision came in view;
Then he saw sn angel enter,

Dressed in garments white and new.
Said the angel, “I’m from Heaven, 

The Lord just sent me down
To bring you up to glory,

And put on your golden crown.
You’ve been a friend to everyone.

And worked hard night and day;
You’ve cared for many thousands.

And from few received your pay.
So we want you up in glory.

For you have worked so hard;
And the good Lord is preparing 

Your eternal, just reward.”
Then the angel and the grocer 

Started up to Glory’s gate;
But when passing close to Hades,

The angel murmured, “Wait.
I’ve a place I wish to show vou.

It’s the hottest place in H—;
Where the ones who never paid you 

In torment forever dwell.”
And. behold, the grocer saw there 

His old patrons by the score;
And grabbing up a chair and fan,

He wished for nothing more.
He desired to sit and watch them.

As they sixxle, singe and burn;
And his eyes would rest on debtors 

Most every way he’d turn.
Said the angel, “Come on up;

There are Pearly Gates to see.”
But the grocer only muttered,

“This is Heaven enough for me.”
From Alby Robinson, Woodstock, Ont.
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- Ontario Government Makes Fish Scheme

More Secure
Restrict Handlers of Government Fish From Enlarging Their 

Supply From Other Sources—Municipalities Required 
to Guarantee the Accounts

THE Ontario Government in its fish 
selling campaign is adopting a dif
ferent system this year. Handlers 
of Government fish Have to guarantee 

not to buy trout or white fish from any 
other source than the Government, 
otherwise they will not be supplied. 
They claim that a large number of 
dealers have signed this agreement. 
Wholesale fish handlers, however, are 
apt to look somewhat skeptically on this 
agreement. They state that if the Gov
ernment supplies are <as inadequate and 
unsatisfactory as they have been in the 
past, the handler will have to buy else
where, despite^ the agreement, or see his 
business disappear.

Poes Not Tend to Cheaper Prices
There-.i* a very strong feeling among 

dealers that this pet scheme of the On
tario Government is not going to have 
the effect of making food cheaper for 
Government fish can at the best supply 
only a very small part of the public, 
while this competition is having the ef
fect of diverting other Ontario lake fish 
to the American markets, and conse
quently diminishing the available sup
ply. The dealers cannot see where the 
Government is doing the public such a 
favor. They are opening practically vir
gin waters to their own fishermen, and 
prohibiting them to the public. They 
are paying 5% cents, where the regular 
fish wholesaler is compelled to pay 10 
to 11 cents for the same variety of fish, 
in order to compete with the American 
buyers, who would otherwise take the 
entire supply. It is urged, too, that the 
system is resulting in no real economy. 
The only saving is in the initial cost, and 
the Government is regulating that by 
law, and is not meeting open market 
conditions. With a cost of 5% cents, ex
press and packing charges of approxi
mately 2 Vt cents, and a selling price of 
11H cents there is a margin of 3% 
cents, whereas several canneries have 
been operating on a yearly average mar

gin of 1H, which appears to be a fair 
indication, that the only benefit that the 
Government is able to give is due to the 
favorable treatment that it accords it
self. It does not even assume the usual 
commercial risks, the communities in 
which the retail distributors of the fish 
are located being required to guarantee 
the account of the merchant. The regu
lation requiring fishermen in other 
localities to turn over a part of tKiéJr 
catch to the Government on demand, lute 
not been put in force this year, owing; it 
is presumed, to the strenuous protests 
of the fishermen against any such un
warranted interference with their rights.

The wholesale fish dealers are not in
clined to quarrel with the Government 
entering the business but they do feel 
that the competition should be "off"kh 
even basis, and. they «intend that only 
so can it be of any service to the public.

WM. Hedden, Wentworth Street 
South, Hamilton, has a meat de
partment in connection with his 
grocery business that Is a very profit

able end of his trade. Mr. Hedden has 
his meat department at the rear of his 
store, and he has it very attractively 
arranged, in such a manner as to di
rectly engage the attention of everyone 
who enters the place. He handles both 
fresh and cured meats, and in the Sum
mer months has a fine assortment of 
cooked meats. He finds there is not as 
much demand for roasts and such like m 
the hot weather, and makes it a point 
to have the cooked varieties in ample 
supply. In Mr. Hedden’» opinion a meat 
department is » valuable adjunct to 
any well-equipped grocery store, and

CANADIAN EXPORT OF EGGS 
INCREASE

The following figures illustrate the 
growing export movement of Canadian 
eggs, the total for May being 18,063 
cases, or more than the total export of 
the two preceding months:
March lst-31st ........ ........ 7,620 cases
April lst-30th ......................  8,406 "
May 1st-10th ....... .............. 6,350 "
May llth-17th ...................  7,473 ”
May 18th-24th ...................  3,100 ”
May 25th-31st .................... 1,100 ”

34,048 "
(1,021,440 dot.)

FOUR CARDINAL PRINCIPLES
“Buy wisely; pay promptly; sell pru

dently; collect promptly," are the prin
ciples which a certain wholesale grocery 
house is recommending to its customers. 
Any merchant who acts upon these 
principles, it was declared, cannot keep 
success from his doors.

Valuable at any time, these principles 
are particularly important at this time. 
They are absolutely sound.

a Valuable Asset

renders it possible to cater to the same 
buying public in both meats and gro
ceries. He employs an automobile de
livery, and is thus able to give a splen
did service to hie customers. His cus
tomers are much the same for both lines 
and his experience is that of other gro
cers handling fresh meats along with 
their regular lines, and that is that the 
grocery department can be a big factor 
in building up a good meat trade.

This store also does an extensive busi
ness in fruits and green vegetables dur
ing the Summer. Mr. Hedden always has 
a good fresh stock of whatever is in sea
son. His sales of berries are very heavy, 
and hie turnover on fruits during the 
Summer is one of the gratifying fea
tures of his business.

Meat Department
Grocery Department a Lead for Building Up a Big Meat Trade 

—Two Naturally Work Together—Serve the Customer
All Her Needs

ut *
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Produce^ Provision
,s-- guSEG MARKETS

ONTREaL, June ÏO->-Hog prices fire lower this week, 
both live and dressed being less in accordance with 
thégeneral lowering tendencies in some of the Cana

dian celftFWJ^ftfit weather,. teo, has a detrimental effect upon 
the demand for fresh meats and the consequence is a weak
ening of the price basis. Some cuts of beef are readjusted 
downward. Cooked and roast hams and shoulders are higher 
and this is due to heavier demand. Cooked meats are active. 
Lard and shortening are very firm and in rather less demand 
than before, owing to the high prices. Butter is due for a 
decline immediately in addition to a drop of two cents recorded 
this week. Cheese will also be lower, if the present buying 
refusal is maintained by importers abroad. Already there 
have been substantial declines in country points. Eggs are 
down and will still decline. Poultry is firm and active. Fresh 
fish are more readily available and prices are reduced for 
mackerel, haddock and Gaspereaux.

1-jCf Markets

Prices Score Less
on Pork Products

Meatreal ----------
FRESH MEATS.—Lower prices have 

been reached on live hogs and dressed 
prices also are less. This is dne to the 
weaker feeling in nearby markets, and 
in view of hot Weather conditions lower 
prices still are looked for. There has 
been a fairly good delivery of hogs, and 
the demand, in view of hot weather pre
vailing, is limited. Théte have been 
some revisions in the price of various 
meat cuts, some prices on beef being 
more favorable. . ..(» ...v
Hoe», live ................................. 21 SO
Hoirs. Dressed—

Abattoir killed, small, 65-90 lbs. 30 50
Sows (heavy) ......... ....................... ....
Hogs (country dressed) ........... 27 00 27 50

Freeh Perk— ,
Leg of pork (trimmed) ..........................
Loins (trimmed) ............................................
Loins (antçimmed) ........................................

Spare ribs ......... .................................
Trimmed shoulders .................. 0 27

Freeh Beef—
(Cows)

31 00 
26 60

0 39% 
0 48 
0 40 
0 24 
0 28

«0 2» 20 82 . .Hind quarters.. 36 26 6 28
0 17 0 20 .Front quarters. 0 17 0 20

0 42 ... . Loins ..... 0 32 0 84
0 28 0 30 Ribs . . 0 26 0 28
0 IT 0 18 . . .. Chuck, ----- 0 16

0 so ......... Hipe ......... 0 25 0 26
Celve»
Lambe.

lb. .

(a, per grade) ..................
16-46 Ibe. (whole eareaee).

0 20 6 25

0 46 
6 26No. 1 Mutton (whole careaee), lb.

Cured Meats Active;
Advances Unlikely

Meatreel ---------
CURED MEATS.—Were it not for the 

fact that the demand has been active 
for cured meats, due to the hot weather, 
it is pro*ably that prices would have 
scored a decline, in sympathy with a 
lowering basis for fresh killed hogs. But 
with this demand likely to continue 
strong, there may be a maintained basis.
Heme—

Medium, »moked, per lb.—
(Welshie). 12-14 Ibe................................. • 1»
14-26 Ibe.......................................................... 6 28%
Ï42S Ibe....................................................... 4M
26-25 Ibe...................................................  • SB

Backs— - * i

............. r.Z.v',........ 0 IS 6 48
Bnealsas and trimmed ....................... e SS

Breakfast, per lb. (aa to -quel.) ,6 44 6 50
Boll, per lb. .....................;.. 0 32% 0 3T

Dnr Salt Meet»—
Lone clear bacon, ton lota  6 26% 0 31%
Lone elear bacon, email lota.. 0 31% 6 32% 

Bei 1 Pork-
Fat back», lb.......................................... 0 38
Canadian abort cut (bbl.) 30-46

Ptc®« .................................................. 68 50
Clear fat back» (bbl.) (46-50

pieca») ......,........................... ST 60
Heavy mes» pork (bbl.)..................... 54 60
Bean pork (M»I.) (American)

(«0-80 pieces) .......................... 58 00

Cooked Meats Higher;
Due to Big Demand

* OOOKED MEATS.—The consuming 
season being on, and ip view of the fact 
that this is real heavy, prices are firm 
and some have marked the basis up for 
cooked and roast hams. Last week 
recorded new records in point of selling 
and there is likely to be a big outturn 
for the next few weeks at least.
Head Cheese ................................ 0 13
Choice jellied ox tongue..........
Jellied pork, tongues
Ham and tongue, lb............ ,.
Veal and tongue ....................
Hams, roast .............................
Heme, cooked ........................
Shoulders, roast .......................
Shoulders, boiled............................ 0 50
Pork pies (dos.) ...................
Blood padding, lb.....................

Stiff Prices Hurt
Selling of Lard

Montreal --------
LARD—Prices have reached the point 

where consumers stop and consider be
fore buying. This means that the con
sumption of the past while has lessened 
and still the undertone is very firm, and 
immediate declines are not anticipated. 
If the hog market continues to rule 
weak, there is likelihood then of prices 
being shaded downward on lard.

0 13 • 16
. .0 57 0 59

0 44
0 32
0 25
6 61

0 58 0 61
0 50 0 52
0 50 0 52

0 85
6 12

Tierce», 400 Ibe., per lb. 
T*be. SOiJbe.. per lb. .. 
PUlle. 26 lk#.. per lb. .. 
Brick». 1 lb., per lb...........

0 26% 0 21 
• 21% 
0 22

Shortening Going
But Price Holds

Montreal ---------- r.
SHORTENING.—No change of conse

quence is made in the shortening situa
tion iand the demand is steady. Prices 
remain the same as last week, with 
changes unlikely to come until lard is 
affected. The supplies are ample. 
Crisco has firmed again, and the jobbing 
price of this is now $12.40.
SHORTENING—

Tierce». 400 Ibe., per lb.......................... 0 26%
Tub», 60 Ibe................................................... 0 20%
Pell», 20 Ibe., per lb................... 0 30
Brick». 1 lb., per lb................................... 0 32

More Margarine
Sale Desired

Meetresl ---------
MARGARINE.—Even though butter 

prices hold so much higher, the con
sumer does not appear to fully appre
ciate the advantages of margarine for 
cooking, etc. There is but a limited 
sale here, and this mgy be due to the 
hot weather conditions. Prices are en
tirely unchanged.
Margarine—

Prints, according to quality, lb. 0 35 0 88% 
Tube, according to quality, lb. 0 32 0 84%

Trend of Butter
Now Downward

Meutreal —r—-
BUTTER.—Tendencies are strongly 

downward on butter and at producing 
points there have been substantial de
clines of 2 to 3 cents per lb. That there 
will be lower - prices still is expected in 
trade circles, for the production ^s large 
and United States markets have' been 
lowering also. As far as Canada is con
cerned, one large producer believes thf$ 
much depends upon the British restric
tions. One thing seems certain, and 
that is that operators are not anxious 
to start storing in usual quantities on 
the present cost basis. It is really 
risky work, for if present rulings in 
Great Britain be lifted it might mean a 
serious loss to any who had bought 
heavily. In the meantime heavy pro
duction is tending to overtake any short
age here and there and the chances are 
that prices will still decline.
BUTTER—

Creamery prints, fresh made............... 0 54
Creamery solids, fresh made
Dairy prints ...........................................
Dairy, in tubs, choice ........................

Cheese May Lower;
Buyers Are Fewer

Meatreal -------
CHEESE.—In view of the fact that 

buyers have called a halt, owing to the 
higher prices asked for Canadian cheese, 
the market declined very materially 
over the week-end and there is an ac
cumulation of stock, owing to the action 
of the British buyers, as stated above. 
Whether there will be a continued weak-

0 55 
0 48 
0 47
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nesa in the market, depends upon the 
demand from buyers. Local prices have 
not lowered, but there is a weakening 
tendency, and there may be changes to 
lower levels at any time. Sales in the 
country were made as low as 28c last 
week on one or two Boards.
Cheese —

New, lame, per lb......................................... S SS
Twin», per lb..................................................... 0 88*
Triplet», per lb.................................................. 0 S4
Stilton, per H>................................................... S 35
Faner, old cheese, per lb............. 0 84 • SS

Eggs at 47c in
Country Points

Montreal. ---------
BGGS. — Tendencies are downward 

still on eggs and the predictions made 
last week are still holding good, with 
prices two to three cents below the quo
tations then made. Storing of stock is 
pretty well completed at various points 
and some have almost stopped buying. 
With a general fill-up of storage capa
cities, there is but one probable result— 
that of a lower market. One Montreal 
produce man is said to have sold 50 
cases of eggs at 47c, and this indicates 
pretty well what the tendency is. There 
are plenty of eggs and still a good de
mand.
EGGS—

No. 2 ............................................................... 0 47
No. 1 ................................................ 0 SS 6 61
New laid» .......................................... • 68 6 54

Poultry is Firm;
Live Still Sells

POULTRY.—Changes have not been 
made on poultry this week, but there is 
a fully maintained basis. The Jewish 
buyers are still purchasing live birds ex
tensively, and with such active selling
prices are bound to hold firm, 
ceipts are very satisfactory.

The re-

POULTRY—
Chicken», roast (8-6 lbs.) ........... 4 44 4 41
Chickens, roast (milk fed) ___ • 45 • 44
Broilers (8-4 lb. pr.) ....................
Duck»—

• 44 4 47

Brome Lake (milk fed green)..
Young Domestic ........................

Turkey» (old toms), lb. ................
Turkey» (young) .............................

484

4 84

4 44
4 44
4 49
4 64
4 21
4 MOld fowl» (large) ............................

Old fowls (small) .......................... 4 82

Fresh Fish Down;
Big Selling IVeek

Montreal. ---------
FISH.—Mackerel and some other 

kinds of fish are selling on a more fav
orable price basis, with supplies better 
from week to week and the demand 
quite large. This week will have been 
an active one in Montreal, there being 
several fish days. Salmon from the 
Gaspe Coast is more plentiful, but the 
price still is quite high. Haddock are 
plentiful, and are big sellers.

FRESH FISH
Carp, per lb.................................. ... 4 44 4 14
Bullheads (dreeeed) ............... 6 IS
Gaspereeux, each ...................... ............. .. • 4 44
Baddies ......................................... ... t IS • IS
Fillet Huddle* .......................... 9 IS
Haddock ....................................... • 07
Halibut. Eastern ...................... ... 4 21 4 22
Halibut (Western) ................. 4 21

8 tank. Cod
Market Cod
Flounder»

Pike. lb.

(».C.) per ».. Red
Salmon. Gaape 
Lake Trout .. 
Mackerel ....
Shrimp» .........
Whttefleh .... 
Trout, brook .

... 4M 

... 4 14 

... 4 »

4 U

4 14 
4 44* 
4 44 
4 44
4 12
4 24 
4 24 
4 24
4 M 
4 18 
4 M 
4 44
4 17 
0 85

FROZEN FISH
Gespereanx. per lb. ........................
Halibut, large and chicken ...........
Halibut, Western ...............................
Halibut, medium .............................
Haddock ................................................
Mackerel ...................... ..........................
Dore.........................................................
Smelt», No. 1, per lb. ....................
Smelts. No. 2. per lb.....................
Pike. Heedleee and Dreeeed .........
Market Cod ..........................................
Whltedeh, small .................................
Seal Herring»........................................
Steak Cod ............................................
Gaspe Salmon, per lb......................
Salmon Ceboee. round ...................
Salmon. Quelle, Hd. and Dd. ...
Wbiteflsh................................................
Smelts, extra large ........................
Lake Trout...........................................
lake Herrings, bag. 144 lbs. ... 
Alewires ................................................

• 44* 
4 14 
4 14
4 21

4 14 
4 14 
4 12
4 47 
4 14

4 11
4 47*

4 24 
4 17*
4 12 
4 It

4 14 

446*

4 47 
4 24 
4 11 
4 22 
4 44* 
4 II 
4 IS 
4 II 
4 48 
4 11 
4 48* 
4 12 
4 48 
4 44e 2*
4 14 
4 14 
4 II 
4 22 
4 14 
4 44 
4 44

large bbl. 244 Me.
Mo. 1.

CedR*. Me. 2. 444 ». barrel

(her,) (2-tt 
1 eed (2-lb.)

(1Mb. bee]
Dried euddeb (144-lb. bbL)

.. 4 14 

24-lb. beI

Herrings (Scotch eared),
Scotia, barrel
Do., half barrel
Mackerel barrel

Labrador (244 the.)
B.C. (244 lbs.]Salmon. B.C

Sea Trout (244-lb.
Turbot (144 Me.)

Scallop»,
Can No.
Can No.
Can No.
Can Ne.
Can No.

FISH
barrel. 11 IS

and sound, lb.............
........................................... 4 14

OYSTERS
barrel..................................

per barrel ...............................
gallon ...".................................
1 (Solids) ...............................

1 (Solids) .................................
S (Solide) ...................................
1 (Selects) .................... 2 64
* ............SUNDRIES

Paper Oyster Palls. * per 144...........
Crushed Oysters Shell. 144-lbs...............
Paper Oyster Pails. *-lb. per 144....

U 44

4 n
4 14 
4 14 
4 12
1 44 

14 M

11 44
12 44
4 26 

24 44 
24 44 
14 44
16 44
17 44 

4 It 
4 17

It 04 
1* 44
4 10
2 64
7 64 

12 64
8 44 
« 44

1 14 
11 44 

1 26

ONTARIO MARKETS

T ORONTO, June 14—With the exception of quotations 
on cooked meats, the prices in the produce lines are 
inclined to be slightly easier. The warm weather has 

stimulated demand in cooked meats, with the result that prices 
are several cents higher. Provisions are for the most part 
steady. Cheese is easier, and eggs are quoted lower. They are 
in plentiful supply. Butter market is firm. Fresh meats in 
some instances are a little lower and the demand for the same 
is a little quiet, because of weather conditions.

Fresh Meats Are
a Little Lower

Tenets. -■ ■ ■
FRESH MEATS.— Quotations on 

fresh meats are slightly easier this 
week. The market for both hogs and 
cattle ia lower, and these lower prices 
on live stuff are reflected in the meat 
figures. The hot weather too has lessened 
the demand for meats, and this is large
ly responsible for the easier tone. Fresh 
legs of pork are bringing from 37 to 40 
cents, and tenderloin is selling at 46 
cents.

FRESH MEATS
Hogs—

Dreeeed. 74-144 Ibe., per ewt. .. 880 44
Live, off ears, per ewt. ........... 21 64
Live, fed and watered, per ewt 21 26
Live. f.oJ».„ per ewt.................... 20 25

Freeh Pork—
Legs of pork, up to 18 Ibe___ 8 87 4 49
Loins of pork, lb. ......................
Tenderloins. H>................................

0 42 9 48
0 4«

Spare ribs, lb................................... 4 22
Picnic», lb.......................................... 4 2»
New York shoulders, lb................. « 28
Montreal shoulder», lb................ o te
Boston butts, lb............................. 4 88

Fresh Beef—From Steers and Heifers— 
Hind quarters, lb......................... 0 29 • 28
Front quarters, lb......................... 4 14 • 18
Ribs. lb. . 4 24 0 so
Chuck», R>........................................... 4 12 0 18
Loins, whole lb.............................. 4 88 0 84

Do., abort lb.............................. 4 86 0 88
Hips, lb................................................ 4 24 0 27
Cow beef quotation, about te per lb. be lew

•here quotations
Calves, lb............................................. 4 14 4 18
Lambs, whole, lb............................ 4 24 4 44

Sheep, whole, lb............................... t 24 4 22
Abeue prime «abject Se dally 4a»4aatl»a» .1 the

market,

Provisions Are
Holding Firm

PROVISIONS.—There is a very firm 
market in all provisions, but prices this 
week are unchanged as compared with 
last. Demand is very active for both 
hams and bacon. Fancy breakfast 
bacon ia selling at from 56 to 58 cents 
per pound, and the rolls at from 37 to 
40 cents.
Heme—

Medium ..................................   4 48 4 48
Large, per lb........................... 4 84 4 42

Backs—
Skinned, rib in ............................... 4 48 4 61
Bon decs, per lb........................... 4 66 4 64

Breakfast, ordinary, per lb. .. 4 47 4 44
Breakfast, fancy, per lb............. 4 64 4 58
Roll, per lb........................................ 4 87 4 44
Wiltshire (smoked ilda), lb. . 4 44 4 42

Dry Salt Meat»—
Long clear bacon, a*. 54-74 Ibe. 4 44 4 82

Do., ae. 74-144 Ibe.............................. 4 84
Fat backs. 14-24 Iks................................... 4 82
Oat of pickle, prices range a ho et fc per pound 

he low corresponding cuts above.
Barrel Fork-

Mam pork. 244 Ike........................ . 64 44 68 44
Short cut back*, bbl. 144 lbs 44 44 48 04
Pickled rolls, bbl. 244 lbs., 

heavy ......................................... . 44 44 44 44
Do., do., do., lightweight... . 41 44 SI 04

Above prism subject te daily I Be ef the
market
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Sharp Advance on
All Cooked Meats

OOOKED MEATS.—Sharp advances 
are noted in all prices on cooked meats 
this week. The warm weather has 
stimulated the buying of the same, and 
quotations show gains of from two to 
three cents per pound. Boiled hams are 
selling to the trade at from 60 to 62 
cents, and roast hams at from 61 to
63 cents. Roast shoulders are quoted
at 63 cents. Ox tongue is 
selling at 63 cents.

very high,

Boiled hams, lb.................................... 0 60 • 62
Hams, roast, without dressing, lb. 
Shoulders, roast, without dress-

0 61 0 68
ing, per lb........... ........................ • 58

Head Cheese. H»............................
Meat Loaf with Macroni and

« 15

Oheeee. lb............................................ • 16 • 00
Choice Jellied Ox Tongue, lb......... 0 63
Pork and Tongue, lb.......................... • 54

Above prleee «object u (telly fluetuetloee ef
the market.

Lard Quotations
Are Very firm

Tarante. ---------
LARD.—Quotations on lard are very 

firm, the price being 36 cents -per pound 
tierce basis. There is a big export de
mand for lard at the present time, as 
well as an active inquiry for domestic 
account.
Lent, tierces. 40# lbs., tb......................... 0 5*

In 50-lb. tabs, %c higher than ttereee. pells %t 
higher than tierces, and 1-lb. pria ta, te higher 
than tierces.

Shortening Has
Sharp Advance

Tercets. ---------•'
SHORTENING.—Shortening is quot

ed higher this week. There is a big de
mand for the same, and it is selling at 
from 29 H to 31 Vi cents, tierce basis.
Shortening, tierces. 4M lbs., lb... IN S 1U4

Rutter Holds at
Firm Figures

Tarante. ---------
BUTTER.—No changes are noted in 

the prices of butter this week, the mar
ket remaining firm and steady. There 
is a feeling among the dealers that the 
prices are too high, but the operations 
of American buyers are tending to keep 
it so. Fresh made creamery prints are 
selling at 54 and 55 cents.

Creamery prints (fresh made). # *4 t 56 
Creamery solids (fresh made).. *58 S 54 
Dairy pris, fresh separator, lb.. • 66 .... 
Dairy prints. No. 1, lb................. • 44 S 4S

Margarine Steady;
is Selling IF ell

MARGARINE.—No change is report
ed in the market for margarine this 
week, prices remaining steady. There 
is a good movement of margarine, in 
spite of the plentiful supply of butter, 
but the prices of butter are still rather 
high. Margarine is a good seller at pre
sent quotations.
Margarine— 

1-lb. prints. 
Do.. Ne. 1 
Da.. No. I 

ids le per

No. 1 .........

lb. Ian than

# 15 S M 
•51 «54
S H S »

Marked Declines
in Egg Prices

Tamaris. ---------
EGGS.—There is any amount of eggs 

being offered now and prices show mark
ed recessions. Eggs are being bought 
in the country around 42 bents, and àfe 
selling to the trade at from 47 to 49 
cents. In cartons they are bringing 49 
and 60 cents per dozen. Consumption 
ha» declined, dealers state, to a very con
siderable extent.
Kegs—

New laide in cartons, do*. ... 0 49 • 52 
New laids, dos. ............................ 0 47 • 49
Prices shown are subject to daily fluctuations of 

the market.

Cheese Prices
Show IFeakness

CHEESE.—Weakness is developing 
in the market for cheese, and quotations 
this week show recessions of from one 
to two cents per pound. New large 
cheese are selling all the way from 31 
to 33 cents per pound, the more general 
quotation being 32 cents. New Stiltons 
are selling at 33 cents.
Chscsc -

New. large ........................................ 0 52 • SS
Stilton (new) .............................................. 0 83
Twins tic lb. higher than large cheese. Triplets 

lHc higher than large cheese.

Spring Chickens
Quoted Lower

POULTRY.—There is not much doing 
in the market for poultry. Spring 
chickens are coming in a little larger 
supply, and prices on the same are 
easier. They are selling to the retail 
trade at from 65 to 65 cents. Heavy 
hens are selling at 40 cents, and light 
ones at 38 cents.

Prices paid by commission men at Toroato :
Live Dressed

Ducklings, lb................ $.. ..-5» 40 5.. . .-50 46
Turkeys, old, lb................... ..- 0 25 ..- 0 50

Do., young, lb................ ..- 0 30 ..- * 55
Roosters, lb............................ .0 25 5 50
Fowl. 4 to 6 lbe.. lb.. .. ... 0 34 ..- 0 84
Fowl, over 6 lbs., lb. . . ... 0 35 ... 0 85
Fowl, under 6 lbs., lb. ... * 82 ..- ♦ 82
Chickens, over 5 lbe..

milk fed. lb...................... 0 50- 0 55
Prices quoted to ref til trade :

Brand
Hens, heavy .................... «.... 80 40

0 38
Chickens, spring ............. 0 55 0 85

0 45 0 50
Turkeys ................................. • 40 5 5*

Fresh Fish Are
at Easier Levels

Tarent#. ---------
FISH.—Much lower prices are pre

vailing on fresh fish this week. Sup
plies sre coming along fairly abundantly 
just now, and quotations are lower by 
several cents this week. Fresh sea had
dock is selling at 9 cents. Fresh lake 
trout is bringing from 14 to 15 cents 
per pound, and white fish from im to 
14 cents. There is a wide range of 
prices on pickerel, ranging all the way 
from 12 to 18 cents. About the only 
frozen sea fish now on the market is 
salmon, selling at from 25 to 35 cents 
per pound.

FRESH
Cod Steak, lb..................

SEA FISH
10 It

Do., market, lb. .... 
Haddock, heads off, fb. 
Halibut, chicken .........

..................... • 09
.................. 0 09

.................... 0 21

.................... 0 22

0 10
0 12
0 28 
0 28
0 10

FROZEN
Salmon—

Restigouche ................

SEA FISH

0 35

FRESH LAKE FISH
Lake barring, lb............................... .. ....
Tmot lb................................................. OU

0 It
0 15

White Ash, lb..................... ................... 0 lU*z 0 14
Mullets, lb.........................
Fresh pickerel .............

0 05 
0 18 
0 16

Pike .................................
Freeh Mackerel ...........

0 10 
0 15

SELLS FIFTY CASES OF SUMMER 
DRINKS A WEEK 

(Continued from page 29)
poses of a lot of berries and other Ni
agara fruits in season, and has founfi 
them a very profitable line to handle in 
the Summer. She also makes * point 
of keeping fresh vegetables on hand. 
Mrs. Applebee is a firm believer in dis
play, and by always keeping goods well 
to the front she finds it pays. “Then the 
sale of one line helps the sale of others,” 
added Mrs. Applebee. “It certainly has 
been the case, at any rate, in the mat
ter of our soft drink business.”

DEALERS CHOOSE BRAND OF 
MACARONI

(Continued from page 30)
Hamilton, sells----- macaroni almost al
together. His experience has been, since 
the war, that customers rarely ask for 
goods by the brand name. He finds that 
his clientele scarcely ever ask for any 
particular kind of macaroni, and he al
ways gives them what he has in stock.

The only way to get at the facts as to 
how any line is actually passed along 
from retailer to consumer is by investi
gating the matter in retail stores. In 
this series of articles the representatives 
of CANADIAN GROCER have always 
made it a point to secure the information 
in this way. There have been no theoret
ical statements made, but only actual 
facts given with their natural conclu
sions.

Probably the most important point 
brought out has been that the retailer 
does not stock and back up any particu
lar 'brand of a line for any one reason. 
His selection, and every article shows 
that he does select, in the majority of
instances,----- , is based on many points
including Cost and selling price, appear
ance of the package and of the goods, 
knowledge of the reliability of the manu
facturer, personality of the travelling 
salesman, whether the goods are na
tionally advertised or not, availability 
of the stock, freight rates, etc., ■'tc. The 
articles have further shown that it would 
be poor business on the part of a dealer 
to stock every brand of every line on 
the market. It would be impossible 
business. So he discriminates, and his 
discrimination is based on his general 
knowledge of all points in his possession.

For these reasons the importance of 
giving the merchant all possible infor
mation about a product is self-evident.



66 CANADIAN, June 13, 1919

VEGETABLES

Veil. ♦'« 4 ! » ♦ »'| ♦
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WILL BRING 
MORE TRADE

Illustrated 
Catalogue 
on Request

PROPERLY
DISPLAYED

DISPLAY STAND nad MIST MACHINE
Km+p Vagmtmhiaa Aiw+ya Fra ah mnd inviting

Designed to meet the lequitements of retailers of Green Vegetables and 
Fruits, and to minimize the loss of such goods by keeping them FRESH 
and CRISP by the use of a very small amount of moisture.
Makes attractive display of green garden truck in good, fresh, crisp 
condition. The fine cloud of MIST floating over the goods-suggest*dean* - 
lines» and coolness.

The W. A. FREEMAN COMPANY, Limited
HAMILTON - ONTARIO 

Branches at Toronto, Montreal ^Winnipeg
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COOKED
HAMS

| This is Cooked Ham time.
Orders are now coming in 
for them and will increase

i
as hot weather continues.

Let us take care of your re
quirements for shipments 
every day bf every week.

F. W. FEARMAN CO.
LIMITED

HAMILTON . _

Better equipment will 
bring you better business
in 1919

adian'

$18.00.
"H*

Prepare now for a more profitable turnover during 
the year. Proper equipment will be a mighty strong 
means of consolidating the trade of the past, while 

creating and retaining a big
ger and better 1919 business. 
The “Canadian Cheese Cut
ter" will guarantee you a big 
increase in profits on your 
cheese ssles. It eliminates 
wastage through scraps, etc., 
and cuts with an accuracy 

and rapidity 
which will as
sure your cus
tomer satisfac
tory service. 
Order a “Can

to - day 
and reap 
your share 
of proi- 

. Only
The CANADIAN Opea

The Computing Cheese Cutter Co.
WINDSOR, ONT.
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—a reputation won by giving 
the housewives of Canada an 
absolutely pure table salt, with 
fine, even grain full of savour. 
This is why

is always in demand — and 
why Grocers like to handle it. 

It pleases every customer.

THE CANADIAN SALT CO., LIMITED^

MADE IN CANADA

Taylor & Pringle Co.
Limited

OWEN SOUND, ONT.
Manufacturer» of

PICKLES, CATSUPS, SAUCES, 
VINEGAR, CIDER, ETC. 

QUEEN QUALITY PICKLES 
UNIVERSAL FRUIT SAUCE 

PARAGON PICKLES 
CATSUP RELISH

TAYLOR & PRINGLE9S 
PRODUCTS ARE GOOD 

PRODUCTS

An Entirely 
Canadian Product

IN OILaaaggun.ua.

Brunswick Brand Sea Foods 
are of a quality that Cana
dians are proud to own.

And everything is Canadian 
between your customer’s 
table and the waters of “Old 
Atlantic” that yield these de
licious table delicacies.

Encourage Canadian In
dustry and satisfy the Cana
dian consumer by featuring 
and recommending Bruns
wick Brand Sea Foods.

) Oil Sardines 
i Mustard Sardines 
Finnan Haddies 
(Oval and Round Tins 

Kippered Herring 
Herring in Tomato Sauce 
Clams Scallops

Connors Bros., Limited
BLACK’S HARBOR, N.B.

V CONNORS BROS
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MalfVine&r
It pays you best to sell 
branded, guaranteed 
goods. That’s why 
vou ought to sell 
COSGRAVE’S 
PURE MALT VIN
EGAR.

Attractively Labeled 
Bottles--2 Sixes.

RETAIL PRICES t

Large Bottle 25c. Small Bottle 15c.
100% Pure Well Advertised

ASK YOUR JOBBER FOR IT

GROCERS
ORDER YOUR STOCK OF

Champagne 
de Pomme

NOW
It makes a deliciou’s 
drink. Put up in pint 
bottles or splits. Recom
mend it to your custom
ers. Pays a good profit.
E^asy to sell.

Order from your 
wholesaler or

’cPbnund

Cie Canadien Importations
140 ST. CATHERINE ST. E.

Montreal
We want A genu in Every City and Town.

SUMORE
The Perfect 

Peanut
PACKED IN TINS

ASK YOUR JOBBER
OR

Montreal Nut and 
Brokerage Co.

30 and 32 Jurors Street, Montreal, P.Q.
LOGGIE SONS CO., Agents, TORONTO

PEANUT BUTTER
The Finest Spread 

for Bread

'*"’°25S»a<

A delieioua line. Made 
from selected hand
picked, blanched pea
nut*.
Healthful, nutritious 
and palatable. 
Physicians recommend 
it for children.
When you sell a cus
tomer one can of 
WANTMORE Peanut 
Butter you will sell 
her many more.
Its goodness will keep 
it repeating and you 
make a good profit on 
every sale.
Aik your jobber for 
It, or write direct to

R. L. Fowler&Co., Ltd.
Manufacturers

CALGARY SASKATOON
License Ne. IS-141

REGINA
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DON'T BLAME CENTRAL—
Consult the Telephone Directory
It often happens that when you have asked' for a number and are connected, it 
is only to find that you have got the “wrong number.”
If subscribers would only consult the Telephone Directory before calling, instead 
of relying on their memories, “wrong number” would be rare.

Why not adopt “Dh..jtory First?”

The Bell Telephone Co. of Canada

CELEBRATED

English Lavender National Perfume"
Picked when in full bloom

Handsome Silent Show Case furnished free.
Arm You tntmrmmtmd f

J. TOBIN & SONS - OTTAWA, ONT-

J. TOBIN & SONS
Representing

British Export Service Co.
of England

NEW MONEY MAKER FOR THE GROCERS

We can supply this season’s crop. Our goods are backed by a written guarantee to be 
absolutely pure maple only. Order your requirements now direct or from our Agents.
REPRESENTATIVES W. L. Mackensie â Co.. Limited. Winnipeg. Regina. Saskatoon. Calgary, and Edmonton ; Oppenheimer Bros.. Lim
ited. Vancouver. B.C. ; S. H. P. Mac Ken tie * Co.. 3$ Yonge St., Toronto. Can. ; J. W. Gorham A Co., Halifax. N.S., and The Canadian 
Maple Products Com patty. Limited, 8 Justice Walk. Church Street. Chelsea. London. 8.W.

MAPLE TREE PRODUCERS ASSOCIATION, LIMITED
Offices: 58 Wellington St. W., Montreal, Canada

“PRIDE OF CANADA”
PURE MAPLE SUGAR AND SYRUP

The newest food for Sandwiches, Cro
quettes, Salads, etc., Scotch Snack

ARGYLL BUTE, 637 St. Urbain St., MONTREAL

Put up in glass jars and packed 
carefully, 1 doz. in each box. It’s 
delicious for picnic parties, camp
ing trips, etc. No waste. Keeps a 
long time. And we guarantee the 
sale.
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MATHIEV'ft

NERVINE POWDERS

VERY sale of Mathieu’s 
Nervine Powders me^ns a 

satisfied customer, a good pro
fit and many repeats.
Because Mathieu’s Nervine 
Powders are a simple and effi
cacious little remedy for Head
ache, Neuralgia, La Grippe, 
Sleeplessness, etc. — common 
ailments in every community.
Show Mathieu’s Nervine Pow
ders in your regular displays 
and get your share of the 
demand.

J. L. Mathieu Co.
SHERBROOKE, QUEBEC

Sani-Flush
( TRADE MARK REGISTERED )

There is need for Sani-Flush in every 
building equipped with water-closets. 
Sani-Flush is being used regularly in 
millions of private homes, schools, hos
pitals and public buildings.

Sani-Flush is not an ordinary cleanser 
and therefore cannot be used for general 
cleaning. It is compounded solely for dis
solving the stains and sediments found in 
closet bowls and traps. Therefore, Sani- 
Flush is in a class by itself and should not 
be confused with common cleaning pre
parations.

Display Sani-Flush and it infill 1
will sell, because its usefulness 
is self-evident. SanïFtush

/y for

HAROLD F. RITCHIE & CO. Clean nt 
J Ootcilo**

LIMITED OeW

10-12 McCall Street J&
TORONTO, ONT.

The Megantic Broom Mfg., Co., Ltd.
Manufacturer» of Broom* mnd Clothet Pint

Lake Megantic, Que*

Jar clothes pins are made 
and designed to stay on 
the line. And they do. 
Dealers know that by the 
way housewives are ask
ing for them. Made of 
the best wood, that in
sures against splitting. 
Splendid profits and cus
tomers’ satisfaction as
sured to the dealer selling 
them. Write our nearest 
agent.

**■**. Delerme Prose, Hat.
Heater WT.lt., St. 

N.B. H. D. Marshall. 
Ottawa. Harry Hern. Ce, Ter- 
seta. Temllneen * O’Brien. 
W Ian lye,. Oppenheimer Brea, 
Vaneoerer: M.Parian. * Held, 
Hamilton, Canada.

ds Hole
in Pots and

60% Profit in this Line
Val-Prek makes hi* profits for the dealer. No expense—simply 
hand over the eounter. Cornea to you in an attractive display 
stand. Individually wrapped.
Vet-Peek appeals to the housewife. Mends all kinds of kitchen 
utensils, such as Pots. Pans, Tinware, GrsnlLewsre, Copper. 
Aluminum, etc, at half cent per mend— easily applied (no tools 

required), and hardens quickly.
Order a display stand Unlay of 14 packages, 12.25, Vol-Peek 
Is guaranteed and backed by our extensive advertising.

At year jabbers er air set.
H. NAGLE * CO, Bex m«. MONTREAL 

(Owning bad aperating Vat-Peak Mfg. Ce.) J
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Something 'New in Appetizers-

MAROMA
Made in conjunction with 
our famous Blue Seal Pro
ducts and made from the 
very finest ingredients.
Fine for Fish and all kinds 
of grilled meats, and gives 
a delicious piquancy to 
salad dressings, Mayonnaise 
Sauce, etc.
Maroma will captivate your 
most particular customer.
Try a little display.

E. W. Jeffress, Ltd.
WALKERVILLE, ONT.

Every Home needs a
GOOD broom or a whisk

ESCELSIQl
1 V

Every home needs a 
GOOD Broom or a 
Whisk. Not that 15- 
cent store variety. 
WE don't make any. 
Every housewife is a 
good prospect for a 
sale of “Excelsior*’ 
Brooms and Whisks. 
They are serviceable 
lines—made in Can
ada at Owen Sound, 
Ont., and are priced 
in a way that will 
appeal to every 
woman.

Every repeat order will be right up to 
the sample. Our factory inspection 
guarantees this.
Send to-day for our price list. We give 
personal attention to every order and 
guarantee prompt service.

J. C. SLOANE
|Makers of Fine Brooms and Whisks 

845 5th Avenue, Owen Sound, Ontario

Y & S
STICK LICORICE

in 10c Cartons

Everything in Licorice for all 
Industrie* using

LICORICE
in any form.

A# ode in CsssJa by

National Licorice Company
MONTREAL

IT SATISFIES
The goodness of 
Marsh's Grape 
Juice satisfies the 
requirements o f 
all, lovers of 
quality.
Non- intoxicant 
and with a fine 
rich Concord 
Flavor Marsh's 
Grape Juice will 
be - welcomed in 
every home in 
your community.
Recommend it to 
your ctgSSmers as 
the finest soft 
drink and see how 
well it sells.

The Marsh Grape 
Juice Company

NIAGARA FALLS, ONT, 

Ontmrio Agents:
The MacLaren Imperial 

Cheese Ce., Limited 
Ter onto. Ont.
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CALIFORNIA CANTELOUPES
Our first car, celebrated “Poppy” Brand in standard and small crates, due now. Will 
sell fast. Rush your orders.

GEORGIA PEACHES
Fine colour and eating. Arriving daily and selling very freely.

CALIFORNIA VALENCIA ORANGES
CALIFORNIA LEMONS AND GRAPEFRUIT. Try us for quality.

TEXAS TOMATOES
These are only a few of the lines we specialize. Also regular daily supplies Straw
berries, Cucumbers, Beans, Peppers, New Cabbage, Carrots, Celery.

BANANAS-BANANAS
We handle the very finest at our Branches.

PETERS, DUNCAN, LIMITED
Head Office: 88 FRONT STREET, E. TORONTO

Branche» : NORTH BAY SUDBURY COBALT TIMMINS

$1 FOR A MAN
Perhaps you want a good man for your office, or store, or warehouse, or for the "roesdf” Would 
you pay $1 to find a good manf Sure you would.

WHAT are you doing about it? We suggest that you advertise in Canadian Groce*.—condensed 
advertisement, 2 cents a word. Make the advertisement brief as a telegram ; but make it explicit 
Tell all the other man wants to-know—except your identity in the first instance. Use a box 

number to hide this.
Some man aomewhere would like, prob
ably, to tie up with you,—if your propo
sition is good. At the same time good 
men are scarce—very scarce. So you'll 
have to do some bidding.

This means—keep on repeating the in
sertion of your advertisement—“until 
forbid."

It's reasonable to keep on. Hunting for a hard thing to And usually
)IAN GROCER can do is to put your

Hunting
requires a long search." All CANADI 
advertisement in 6,600 places where men of the type you may want are 
likely to be found. We can't make men reply to advertisements—any more 
than the, postman can make people to whom he delivers letters reply to 
them. We’re pretty much like the postman.

Bui we go to 5,600 and more likely places, remember that. No other single newspaper in the world gets 
into 5,600 Canadian grocery houses. So if you are in dead earnest about finding a man use Canadian 
Groceb. Rates—two cents per word first insertion and one cent per word each subsequent insertion, with 
five tenty extra per insertion when replies are to be sent to Box No. in our care. Address:

CANADIAN GROCER WANT ADS.
1SS UNIVERSITY AVENUE, TORONTO
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TEAS
The new tariff on Teas has made some 
small changes, but the peculiar 
situation regarding the Ceylon and 
Indian markets is such that there is 
much more likelihood of an advance 
than a decline in our market, for while 
these kinds of Tea will come* in at a 
three cent reduction in the duty, Ex
change on Colombo and Calcutta is so 
high that the reduction of duty is more 
than offset by the difficulty of negotiat
ing payments. Some reports state that it 
is next to impossible to finance bills there 
at present. How long this condition will 
last it is hard to tell, but in the mean
time the market will likely remain very 
firm,with a strong tendency to advance, 
for anything which shows quality.

H. P. ECKARDT & CO
WHOLESALE GROCERS

CHURCH STREET & ESPLANADE TORONTO
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Make room on 
your counter 
for a few 
bottles of

ROSE'S 
LIME JUICE

The Original and Genuine 
Brand

.ME JUK£|

Rose’s is a good Lime 
Juice—none better.

Non-intoxicant, healthful, 
nourishing, this delicious 
summer drink will be wel
comed in every home in 
your community.
And every bottle you sell 
will win you a good, big 
profit. It’s easy to sell 
Rose’s. It looks good and 
it tastes better.
Order your supplies now 
in good time for the hot 
weather weeks.

Holbrooks, Ltd.
Toronto end Vancouver

You Can Supply
22

Different
Colors
from

Black and 
Navy 

to Delicate 
Pink

Sunset
SoapDyes

Thousands of dealers are finding 
these dyes steady profit producers and 
wonderful repeaters, because with 
them practically every customer can be 
satisfied. The wide range of colors 
includes Black, the ever-popular Navy 
Blue and U.S. Olive Drab, all of which 
are proving Big Sellers these days.

Sunset Soap Dyes are being exten
sively and truthfully advertised in high- 
class publications to help you do more 
business. These clean, brilliant home 
dyes will permanently color any fabric 
from a sheer waist to a heavy overcoat 
without staining hands or utensils.

Order a gross now, packed in an 
attractive sales-stimulating container. 
Put it on your counter and watch the 
quick turnover. Sunset, selling at 15c, 
cives you a very attractive profit, and 
it’s a wonderful repeater.

North American Dye Corporation
Nam Corporate Marne el SUNSET SOAP DYE CO.

Mount Vernon, N.Y. Toronto, Canada
Salet (•.ramlaMm far 1/J. and Canada i

Harold F. Ritchie it Company, Inc.
NEW YORK TORONTO
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Equipment 
that helps sales

Make no mistake 
about it, Mr. Re
tailer. Good equip
ment is a mighty big 
factor in attracting 
new business to your 
store and in keeping 
your stocks going 
briskly all day and 
every day.

No. 9-M Marble Top
Refrigerator Counter

Walker Bin Store Fixtures are expressly designed to display the goods effec
tively. That’s what you stock goods for—to sell them. And fixtures like the 
Refrigerator Counter pictured above will make that selling easy. Marble or 
glass display top, 9 ft. and 11 ft. long..
Whatever your requirements in our line may be, we can fix you up. Write for 
particulars.

The Walker Bin & Store Fixture Co., Ltd.
KITCHENER, ONTARIO

Popularity Means Sales
Women all over the country are finding new and delicious 
uses for

(True Seville)
Orange 

Marmalade
Sfoimfîs 

They are having wonderful success in 
many delightful dishes that they had never 
dreamed of attempting before. Besides 
being a favorite breakfast dish, Marmalade 
is now used in salads, puddings, etc., and is 
greatly relished with the afternoon cup of 
tea. Its uniformity of quality and delicious

characteristic flavor have won a place of 
supremacy for Shirriff’s.

This means business for the dealers. 
Are you getting your share of it? If not, 
you are missing real live profits. Put a 
little effort into the selling of Shirriff’s and 
results will be worth while. Order a case 
to-day.

Imperial Extract Company
TORONTO

Selling Agents: Harold F. Ritchie A Co., Limited, Toronto, Montreal.
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Within Arm’s Reach
Think whet a convenience—Gasoline and Kero

sene Pumps along side your finest display goods, 
ready for immediate delivery of these liquids in accu
rate quantities.

Just a step or two, the can placed on the pump nossle, a

r'clt turn of the handle and the sale Is made. No trips to 
oil room, no soiling of hands and clothes—no lost time. 

A pleasant operation both to you and to your customer. 
That’s what you can have by installing

Gasoline and Kerosene Pumps
As clean, convenient, safe and profitable as any line 

of goods you carry.
BOWSER outfits will make the oil business actually 

attract customers to your store.
Ask us to show you more reasons “why."

F. Bowser & Co., Inc.
se Oneea fas all Ceaten Rap»»—tattvas Everywhere

For Gasoline, 
Kerosene ana 

Other Oils

I
l

MACDONALD’S Popular Brands
“The Tobacco with a heart”—Macdonald’s trade mark of quality—have been 

■ the popular plug tobaccos pince 1868. Order Macdonald’s and ensure satisfied 
customers.

Plug Smoking
“British Consols” 
“Brier”
“Index”

*

Trade Mark 
Registered

MACDONALDS

CANADAS FAVORITE 
PLUG TOBACCOS

FOR OVER 60 YEARS

Plug Chewing
“Prince of Wales” 
“Napoleon”
“Black Rod” (Twist) 
“Crown”

V
Trade Mark 
Registered

W. C. MACDONALD, REG’D.
Established Over iO Years Incorporated.

MONTREAL, QUE.
After present manufactured stocks are exhausted, all our brands except “ Twist" will be put up in JO-lb. caddies.
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Every grain per# cane

Royal Acadia
The name of a good, pure, depend
able sweetener that wins the house
wife’s approval after a first trial.

The name of a Sugar that offers the retailer a 
better than usual profit.

Put up in 2 and 5-lb. cartons ; 10,20 and 100-lb. 
bags; half-barrels and barrels.

The Acadia Sugar Refining Co., Limited
HALIFAX, CANADA

nimum imus
Sweeps In Big Profits

This light-weight, high-quality broom—six ounces under average weight— 
makes staunch friends wherever it is used. The brush, full-sized as any 
parlour-broom, has the bigness where it ought to be, in the broad stems or 
oyer-ripe straws to scatter as the woman sweeps. All tough, springy stock, 
with needle-tipped fibre-ends that save countless strokes, getting right into 
the rugs at the first stroke, without tearing the nap. A whippy, flexible, won
derfully-balanced broom. Its firm shoulder, strengthened with extra-tension 
steel wire, simply can’t get floppy or loosen in the slightest degree. Straight, 
smooth, piano-finished handle, moisture-proof, can’t get sticky or blister the 
hands. Bound with four seams of extra quality twine—bound to stay. Six- 
ounces weight saved in each sweeping stroke—something like 400 lbs. every 
time a house is swept.
It’s one of Simms’ Better Brooms—yet medium prices. Get a good lot in. Write 
to-day. And don’t let your stock of Simms’ other Better Brushes run low.

T, S. Simms & Co., Limited
ST. JOHN, N.B.

Branches:
Toronto
London
Montreal
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By Appointment to H.M. King George V.

From War to Peace
The war restrictions on the ship
ment of Biscuits having been removed,

Huntley & Palmers
Biscuits

are once again being sent to all parts of 
the world. They are of the same stand
ard of

Unrivalled Quality
as in the past, and to prevent disappoint
ment, the public should place their 
orders at once with their usual suppliers.

HUNTLEY & PALMERS LTD.
Biscuit Manufacturers 

READING & LONDON 
ENGLAND
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Keep Your Merchandise Bright

S,OILED commodities never appeal to your customers—they want 
their goods bright and clean. Dusty merchandise looks shop

worn. Keep down dust and your stock will remain as clean as the 
day you unpacked it.

floor Dressing
prevents dust from rising off the floors and shelving. Dust cannot 
rise from floors treated with Imperial Standard Floor Dressing.

In addition, it is a wood-preserving, non-evaporating dressing for all 
wood, linoleum and oil-cloth, surfaces, -thoroughly cleansing in its 
action.

I

One gallon will treat 500 to 700 square feet of floor space—once 
dressed no further treatment is required for three or four months, 
save regular cleaning. Use it on your floors to clean them and save 
the spoiling of valuable merchandise.

Advise those responsible for the cleaning of 
apartment houses, churches, public build
ings, etc., as well as neighboring merchants, 
of its qualities, and demonstrate its worth 
by your own store’s cleanliness.

Sold in one and four-gallon cans, also half
barrels and barrels.

Ask the Imperial Oil Man.

FTANDARDl 
FLOM DRESSING

OH/LIMITED

IMPERIAL OIL LIMITED
BRANCHES IN ALL CITIES
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WE SOLICIT YOUR ENQUIRIES FOR

English Castor Oil
In Barrels or Cases

Cream of Tartar
Borax, Glycerine, Blue Vitriol
Citric Acid, Tartaric Acid

FULL PARTICULARS OF THE ABOVE GLADLY SUPPLIED ON REQUEST

B.& S.H .THOMPSON
* COMPANY LIMITED 

MONTREAL
Branches: TORONTO WINNIPEG VANCOUVER NEW GLASGOW, N.S.

Quality TXflUttQHlQF6*S Variety

FF Shoe Polishes
The Shine That Lasts

w£BU£i'Zi/ Quick
whitiyjHBTEMoB

«Es
dressingmm s/uc

55»/,

Ipre&rvd
leather
-jutosu- 

COLOR 
I t-USTWC

Bostonian Cream. The ideal cleaner for kid and calf. Brown, gray, white, in fact, any other color or shade desired. 
Gilt Edge Black Self-shining Dressing. The old reliable dressing for ladies' and children’s shoes.
Shuclean. For white Idd, calf, buck and Nubuck leather. Will not harden the finest and lightest weight of leather. 
CleanalL The great success for cleaning velvet, silk and satin shoes and slippers, also fabrics.
Quick White. Makes dirty white canvas shoes clean and white. A well-known dressing.
Albo white cake canvas and buck dressing in metal £ox. 2 sises.
Nobby Brown Paste Polish for brown shoes. Peerless Oxblood Paste Polish for red leather shoes.
Ask your Jobber’s salesman for complete catalogue with prices, or write ns at Boston. Maes. UJLA.
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Telegram* and Cables—LANDAUER, LONDON 
Standard Codes Employed

Established 1878

LANDAUER & CO.
36 Fenchurch Street, LONDON, E.C. 3, ENGLAND

IMPORTERS, EXPORTERS and GENERAL 
PRODUCE MERCHANTS

Keenly interested in all descriptions of CANNED GOODS 
Specifically APPLES, PEARS and MEATS

SHIPPERS, PACKERS and EXPORTERS
INVITED TO CORRESPOND

Banker*: ROYAL BANK OF SCOTLAND

The Sweetest Bread
Will Win The Family's Favor

Ask Y our Customers 
When Making Bread 
to Use — 20% of

Rice Flour
Mourn Royal Milling and Manufacturing Co., Limited
MONTREAL, QUEBEC VICTORIA, B.C.
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MACARONI
The pure food that builds Muscle 

and Bone at small expense

FULLY GUARANTEED and 
Very'Profitable to the Grocer.

MANUFACTURED2BY THE

Columbia Macaroni Co.
LIMITED

LETHBRIDGE ALTA.

Dole Bros. Hops & Malt Co.
BOSTON, MASS., U.S.A.

“SUPERIOR” BRAND HOPS
FOR FAMILY TRADE

They are carefully selected and packed 
for the Canadian trade, in cases of 10, 15 
or 30 lbs. each, containing 14, or 1-lb. 
packets.

R. E. BOYD A COMPANY
Agoni* for tkm Pr—of Quebec 

IS STB. THBBESZ ST. MONTBZAL

CATCH THE FLY
By using our

National Fly Catcher
Clean Sanitary Easy to use

Med. in Caned, by the

National Fly Catcher Co., Ltd.
Order from your 1598 Delorimier Ave.

Wholesaler Montreal

I Oranges

California Lemons
and Early Vegetables

I
We Incite Correspondence

LEMON BROS.
Owen Sound, Ont.

QUOTATIONS FOR 
PROPRIETARY ARTICLES

SPACE IN THIS DEPARTMENT IS $8320 

PER INCH PER YEAR

JAMS
DOMINION CANKERS, LTD.

‘•Aylmer" Pure Jama and Jellies. 
Guaranteed Freeh Fruit and 

Pur. Sugar Only.
Screw Vav top Glaaa Jam, 1* os. 

glass. 1 doe. cas.. Per doe.
Blackberry..................................... $8 *8
Currant, Blush ........................... 8 90
Peer ................................................* 25
Peach ..............................................1 26
Plum............................   * 86
Raspberry, Red ........................... S 18
Apricot ........................................... S 15
Cherry................................ ......... la
Gooesbcrry ...................................S 15

"AYLMER" PURE ORANGE 
MARMALADE

Per doe.
Tumbler,. Vacuum Top, I

doe. In earn....................,...$1 88
l* os. GUIs. Screw Tap. 2

doa. In ease.............................. 2 11
11 oa. Glaaa, Screw Top, 2

doa. In ease.............................. 8 25
11 os., Olass. Tall. Vacuum,

2 doe. in ease .........................I 11
2‘s Tin, I doe. per ease..............1 18
«’, Tina. It pails In arete.

per pall ................................... #12
6‘e Tin. 8 pails In era ta. per

pall ............................................. 1 81
T’a Tin or Wood, 8 pelle In

emlte ...........................................1 42
SO’a Tin or Wood, one pell In 

crate, per lb.................................0 2#

POBK AND BEANS 
"DOMINION BRAND"

Per doa.
Indiridual Pork and Banna.

Plata. Tie. or with Sauce.
4 doa. to case .................. *8 86

l'a Pot* and Beane, Flat,
Plain. 4 doe. to case........ 8 81%

l‘« Pork and 'Beane. Flat.
Tom. Sauce. 4 doe. to case 8 81 

l‘a Pork and Beane, Tall
Plain. 4 doa. to case........8 85

Vs Pork sfnd Beans, Tall,
Tomato or Chill Sauce, 4
doe. to the ease ..............  8 87%

1%'s (28 os.) Plain, per do*. 1 * 
Tomato or Chill Sauce ... 1 27% 
1’» Pork and Beane, Plain,

2 doe. to the eaee ............ 1 68
t‘s Pork and Beane, Tomato 

or Chill Sauce, Tall 2
do*, to eebe ....................... 1 81%

2%‘e Tan. Plein, per do*.... 1 08 
Tomato or Chill Sanee .... 2 16 
Family, Plain. $1.16 doa. ; Family, 
Tomato Sauce. 11.86 doa.: Family, 
Chill Sauce, 11.91 do*. The shore 
1 do*, to tile ease.

CATSUPS—In Glaaa Bottlee
Per doa.

% Pta.. Aylmer Quality .........«1 88
PU.. Aylmer Quality ..............  1 SI

Gallon Jugs, Aylmer Quality 1 12% 
Per doa.

PtnU. Delhi Epicure .................t 78
% PinU. Red Seel...................... 1 68
PinU, Bed Seal ...........................Î 88
Qts.. Bad Seal .............................1 18
Gallons. Bed Seal .......................T 88

BORDEN MIL* CO.. LTD.. 
CONDENSED MILE
Terms, a et, 18 deye.

Eagle Brand, each. « Sana.. 18 18 
Reindeer Brand, each 48 cans. 8 16 
Stlrer Cow. each « sens .... • «8 
Gold Seal. Purity, each « earn • U 
Mayflower Brand, an* 48 me • «

Challenge Clorer Brand, each 
48 cans .................................... 7 78

EVAPORATED MILK 
St. Charlie Brand, Hotel, each
. *4 cans .....................................14 H
Jersey Brand. Hotel, each 24

Peerless Brand. Hotel, "each" 24
can» ......................................... (R

St Charles Brand, Tall each
48 cans ....................................4 74

Jersey Brand. Tall, each a
«en» ........................................... e 78

Peerless Brand. Tall each a
cans .......................................... i 7|

St Charles Brand, Family,
each « cans ....................... 1 78

Jersey Brand. Family, each
48 can» ................................... 1 71

Peerless Brand, FamUy, each
48 cans .................................... 1 75

8l^Charlee Brand, email, each

Jersey Brand, small each 48
Pear leas Brand, small, ' each. 48 

«•ns ...........................................2 88

CONDENSED COFFEE 
Reindeer Brand, large, each

24 cam ....................................... y
Reindeer Brand, small, each

48 c*ds ...... ....................... §" 88
Regal Brand, each 24 cans!! 6 18 
Cocoa, Reindeer Brand, large,

each 24 cans...........................« is
Reindeer Brand, email. 48 can» • 68

W. CLARK. LIMITED 
MONTREAL

Compressed Corn Beef— %e. SIRS; . 2s. HJi; h illT
Lunch Ham—U. «8.86; la. «11.81. 
Beady Lunch Beef—U, 84.88: 2s. 88.
Bn|ï«; L™je!2*- *'• M“: U‘ 

^ivrr*1',,m >*•
Beady Lunch Veal Loaf— %e, 82.48; 

1*. 84.48.
Ready Lunch Beef-Ham Loaf—%*. 

82.48; la. «4.48.
Ready Lunch Beef Loef— %», 82.48; 

lc, 14.40.
Ready Lunch Asst Loaves—%s. 

12.46; Is. 14.41.
Geneva Sausage—1*. 14.86: la, $8.71 
Roast Beef—%». 11.86; U, 84.76;

2s. $e.tt; Is. 884.76.
Roast Mutton—$1.06 ; 2s, 818.98 ;

square cans, 146.80.
Boiled Mutton—Is. «1.96 ; Is. $18.98. 

888.88; Sa, «a.
Bo Usd Beef—Is. $4.88 ; Is. 88.18 ; is, 

814.78.
Jellied Veel—%e, 81.26; Is. 84*8; 

Is, 88.16.
Cooked Tripe—U. $2.08; Is, 84.88. 
stewed Ox Tell-le. «2.48; Is. 84.49. 
Stewed Kidney—Is. 84.48 ; 8s. 88.48. 
Mines Oollope—%s, 11.98: Is. 88.88: 

Is. 88.88.
Sausage Meat—U, 81.88; îa, 87.88. 
Corn Beef Hash—%s. $1.88; Is,

88.88; ta. 81.88.
Beef Steak and On lone—%s, 88.88;

U. 84.88; ta. 11.88.
Jellied Hoik»—Is. 89.98; Sa. «88.88. 
Irish SUw—la. 82.89: Is. «8*8. 
Cambridge Sausage la, 14.48; Is, 

88.48.
Bo seises Chlekeu—%e. 81.80 ; u.

Boneless Turkey — %e. 81.00; Is,

Ox Tongue— %e. 81.88; Is. 88.48; 
lHs. 818.48: ta. I1T.18; 8%e. 
8*9.78: 8a. 846.

i Teague %s. 88.88 ; Is. 81.88 
Sue*—Is. 14.48 : ta 811.49.
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Bulk Teas of Quality
We specialize in Bulk Teas. Our 
forty-six years in the tea business 
enable us to guarantee you a perfect 
blend. Let us quote you.

Minto Bros.
TORONTO

Originally Established 1873

Dominion Spring 
Clothes Pins

An excellent pin that will 
please the housewife. You 
can get a supply from any 
good Wholesale Grocer or 
Jobber.

The J. H. Hanson Co., Ltd.
244 St. Paul St. West, Montreal

If we want to fee* «tarries Europe K behooree us to 
kill oC Bat» aad Mlee «bat Intros foodstuff to the mine 

ef «boat par uam. Oee Bld-ef-Bata. It to
libiroa and aaa be aeed every ebwe No eteneb-ereatias

i djrlas. Oaly pat- 
la the World. Made only

bp the
Prim is md, pm toe. UM pm dw- HM arkli.M

BERG A BEARD MFC. CO.,lnc.
~ Brooklyn N. Y.

r
OAKEY’S
“WELLINGTON" 
KNIFE POUSH

Ibe erletnal aad eelp reliable proeaea- 
Uea far Cleealae aad Fdtohlng Oetlery.

John Oahey * Sons, Ltd.
el Emery Oeth, 

h»». Se.
LONDON. S.E^ ENGLAND

Afl
Gee. B. Jrakiaeea. Tt Wi 

Nerth. “ “

Mine Meat (Tine)—1». 82-99; le, 
M.00; le. I12.M.

Minee Meat ’.ulk)—le. 17e; lie.
16e; île. 16; Me. 111.

Chateau Brand Pork and Beane, 
with Tomato Sauce—Ind., 11.06 ; 
1». «1.65; le. «1.15; «a. «5.61. 
With Plain Sauce—Ind.. 16c; 1», 
«1.60 ; Ze. «1.30; la. «1.36. 

Chateau Brand Concentrated Soupe 
—Celery, 11.15 ; Consomme, «1.16 ; 
Green Pea», «1.35 ; Julienne, 
«1.26 ; Mulligatawny, «1.45; Mut
ton Broth, «1.25 ; Ox Tail. «1.25 ; 
Pea, «1.25; Scotch Broth, 31.25 - 
Vegetable, *1.25 ; Chicken. *1.45; 
Mock Turtle, «1.45 ; Tomato. 
31.25; VermkelH Tomato. 31.25; 
Assorted, No. 1, once, «1.35 ; 
Soupe and Bouilli. 6», «13.25. 

Clark’» Pork and Beane, Tomato 
Sauce, Blue Label—Ind., 85c ; le, 
31.00; 114», 31.85; 2». «1.00; Se. 
telle, «2.50; 6», 18; 12». *16. 
Plain Sauce. Pink Label—Ind., 
8Se: la. «1.00; 1V4», «1.45; Ze. 
81.90; Se (telle), 32.60 ; 6», 38; 
12». «12.

Chill Sauce (red and gold label)— 
Ind.. 85e ; 1», 81.00; 144». 31.45; 
2». 81.90.

Vegetarian Baked Beane and To
mato Sauce—2e, «1.90.

Sliced Smoked Beef—14». «2-35; 1». 
83.76 ; 4». 824.

Canadian Boiled Dinner—le, 82.86 ; 
Ze. 85.96.

Army Ration,—Beef and Vegetable», 
le, 12.25 ; Ze, 84.05.

Spaghetti with Tomato Sauce with 
Cheeee—44», *1.85; 1». 81.86 ; 8». 
«3.25.

Tongue. Hem and Veal Patee—44», 
32.30.

Ham and Veal Patee—44». 31.80. 
Smoked Vienna Style Sausage—44*. 

81.46.
Pate De Foie—44». 75c: 44». *1.40. 
Plum Pudding—44», 81-90 ; 1», 83.8b 
Potted Beef Ham—44». 76e: 44». 

81.40.
Beef-44». 76e; 44». 81.0.

Pottad Tongue—44». 76e: 44». «1.40. 
Potted Game (Venison)—44». 75c : 

44». «1-40.
Potted Veal—44». 75e; 44». 81.40. 
Potted Meat» (Aaeorted)—44». 80c:
Devilled1 Beef Ham—44». 75e: 44*.

81.40. Beef—44». 75c; 44». 81.40. 
Devilled Tongue — 44». 76c; 44».

«1.40. Veal—44». 76c; 44». 81.40. 
Devilled Meat» (Aaeorted) — 44». 

80c; 44». 81-46.
In Glass Good»

Fluid Beef Cordial—20 os. bottle*. 
*10: 10 os.. «5.

Ox Tongue — 144». «14.50; 2». 
•19.70.

Lunch 'Drogue (la gin»»)—la. «9.90. 
Sliced Smoked Beef (In glam)—44».

11.90; 44». 82.00; la. 83.90. 
Mincemeat (In glass)—la. ««Ml. 
Potted ChOaken (In glam)—44a 

«2 40
Ham (In glam)—44a 88.40.
Tongue (In glam)—44a 82.40 : 
Venleen (In glam)—44». 82.40.
Meats. Assorted (in glam)—89.46. 
Chicken Breast (In glam) — 44a 

«8 90
Tomate' Ketchup—I». 81.20; 12a

22.71; 10a 88.40.
Chill Sauce—II an- 83.36.
Spaghetti with Tomato Sauce—44*.

81.40: 1a 81-99: 8a 83A0.
Peanut Butter — 44». 8106; 44». 

81.88; 1a 82.28: In pads. I». 20c; 
12». 14»: 24a 18c; 60s. 21a

COLMAN’S OB KEEN*» 
MUSTARD

Per doe. tin,
D.S.F., 44-lb.............................. 82 80
D.S.F.. 44-lb................................. 8 80
D.S.F., 1-lb. ...........................10 40
F-D- 44-». ......................................

Per Jar
Durham. 1-lb. Jar. each ...«0 00
Durham. 4-lb. Jar. each ... 2 28
CANADIAN MILE PRODUCTS. 

LIMITED.
Toronto and Montrent 

KLIM
.....................................«10 M
elm ........................ I 25

Smell cbm .....................  * 71
P.Ab. Ontario Jobbing pelai 
of end Including Fart 1

Me per IM I be., to other pointe, au
5- eaae lota or more.
THE CANADA STABOH CO.. LTD. 

Manufacturers ad the 
Edwardoburg Braude Stanhm 

Laundry Sterohm—
Boxes Conte

40 fee.. Canada Laundry ... .0044
40 Ike.. 1-lb. pkg., Canada

White or Acme Glom............. 10
48 Ibbe.. No. 1 White or Blue 

Starch, S-lb. carton» .. .1044
100-lb. kegs, No. 1 white .. .10
200-lb. fable., No. I white .. .10
10 lb»., Edwardsburg Silver 

Glom, l-lb. chromo pkga. .1144 
40 Be- Silver Glom. in 0-Ib.

tin cenieterc ............................ 10
SI lbs. Silver Clom. In S-lb.

draw 1M Uexm ........................ 10
109 lbs., keg». Stiver Glom,

large crystals .......................... 11
40 lb».. Benson's Bn»m«l,

(•old water), per erne... 0.20 
Celluloid. 46 cartons, ease.. 4.50 

Culinary Statreh 
40 lb».. W. T. Benson A Co.’»

Celebrated Prepared ............. 1144
40 [he. Q»n»d» Pure er

Challenge Corn .......................00%
«Alb. Came BeBned Potato

Flour, l-lb. pkg»...................... IS
(1AB. kaxaA 44c high, 

point» See)
GELATINE 

Cox's Instant Powdered 
Mae (2-ut aim), pm dee... 1 10 

Knox Plain Sparkling Odette» 
(make» 4 pinte), per dee....# 00 

Knox Acidulated Gelatine 
(Lemon Flavor), make» «
pinto, per dm. .................. « 10

SYKUP
THE CANADA STABOH CO- 

LTD- CROWN BRAND 
COEN SYKUP 

Perfect Seul Jan, • Br. 1
In me........................04 00

1- lb. tine, ! doe In cam.... 6.15 
Alb. tin». 1 doe. in cam.... 1.70 
lAIb. tin». 1 doA in erne.. 0.40 
XAlb. tin». 44 doA In earn.. 0.40 
(Prime In Maritime Provinces He

per earn higher)
Barreto, about 7M lbs............M 07%
Half bbto- about 560 Ihe... 0.00 
44 bbto- about 178 IbA.... I M44
2- gaL wooden pall». 15 Ibe.. 2 45 
8-gal. wooden paito, 8844 Ibe. 8 OS
6- gal. wooden paito. 66 Be.. 6 M

LILY WHITE CORN SYKUP 
l-lb. Una. t doc. in erne....$8 66 
Alb. tine. 1 dm. in cam.... 4 86 
lAIb. Une. % dm. la mm.. • M 
2Mb. tine, 44 doe. to erne.. 6 00 
(0. 10. and SAlb. tins have whe 

handlm)
MO20 LA COOKING OIL

Toronto Montreal 
Plato, t doe., case.. 9 00 9 M
Quarts. 1 dm- oaac. I 86 I 49 
Gallon*. 44 doA, cam 16 M II M

INFANTS’ FOOD 
MAQOR. SON A CO.. LID. 

Robinson's Patent Barley— Dm
IB........................ ..................... «4M
44 B. ......................................... 1 90

Robinson's Patent Greet,—
1 lb. .............................................« 00
44 B...........................................10»

NUGGET POLISHES
Dm.

Pol lob. Black. Tan. Toney Red
and Dark Brown .................11 IS

Card Ou tâte. Black and Tea.. 4 IS 
Metal Outfits. Black end Ten.. 4 86
Cream*. Blank and Tka..........  1 35
Wblto Cleaner ........................ 1 U

IMPERIAL TOBACCO CO. OF 
CANADA. LIMITED 

EMPIRE BRANCH
Black Watch, 10a lb. ............ |I 30
BobA Its ....................................  1 00
Currency. 11* .......................... 1 M
Stag Bar, 8a boxes, « Ihe. ... I 88
Fay Boll, thick kero ..............  I 18
Pay Roll, plugs. 10a Alb. 44

....................................  1 88
. 9a 44 mdA. 12

, 44 mfiA. « Be ..............  1 28
Groat west Pwnhm. 8a Mk 

44 aad 1-B. lundi
........................................ I IS

Bn. 8a 
.............I 40
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: F0 R E US!' 
SHAKE THE

MONSIEUR A. ESCOFFIER, CHEF DE CUISINE, CARLTON 
HOTEL, LONDON, the WORLD'S MOST EMINENT FOOD EX
PERT, has prepared specially for export to CANADA, a selection 
of his most exquisite Chefs-d’oeuvres which have made his name 
supreme in Culinary Art amongst Royalty and discriminating 
epicures.

CANADIANS !
IS THE BEST GOOD ENOUGH FOR YOU?

If so we request you to try

ESCOFFIER SAUCE DIABLE-For Fish 
DERBY SAUCE-Fish & Meats 
SAUCE MELBA-For Sweets 

For All Viands

ESCOFFIER pickles & chutney 
ESCOFFIER sauce Robert & tomato chutney

We have recently manufactured

THE ESCOFFIER MEAT, GAME & FISH PASTES
in 12 varieties, for which we are experiencing extraordinary demand*

ORDER IMMEDIATELY

ESCOFFIER LIMITED, 6 Ridgmount St., London, Eng.
A.B.C. Code, 5th Edition

JAMS
MARMALADES f

John Gray & Co., Ltd., Glasgow
Established over a Century

Cable: Lamberton, Glasgow.
Codes: A.B.C. 4th and 5th Editions.

CONFECTIONERY
MARZIPAN

CHOCOLATE

JOHN ’AY£:
FINE > I

‘ P R I c 0

Agent. 
Va H. United. Mi 

O, Ud,
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EVERY DOG OWNER
throughout the World

Knows

SPRATTS
DOG CAKES

and

PUPPY BISCUITS
Will you cater for 
those in your town?

Ask your jobber for them or write for 
•amples and price$ to

SPRATTS PATENT LIMITED
Congress Street, NEWARK, New Jersey, U.S.A. 

24-25 Fenchurch Street, London, England.

I—
F1FINEST CRYSTAL 

GELATINES
Powdered and Sheet

FINE LEAF GELATINE
British Manufacture

GELATINE
OURY, MILLAR & CO.
9 Mincing Lane, London,E.C.,Eng.

50U AOSSNTS KM CANADA

F. S. Jarvis & Co.
IS TORONTO ST., - TORONTO

Fouet end Stream, H». He.
and 1-Ib. tine ..................... IS*

Forest and Stream, 1-lb. glass
humidors .............................. 1 75

Master Workman, bam. 7s,
*H Ihe.............................. 1 n

Derby, 9», 4-lb. boxes . ........ 1 09
Old Virginia. Its ................. 1 50
Old Kentucky (bars), 9a, 

boxes, 6 lbs........................... 1 25

WM. H. DUNN. LTD., Montreal 
BABBITTS

Soap Powder, ease 100 pkgs.. 55 66
Cleanser, case 50 pkgs...........  8 10
Cleanser (Kosher), es. 50 pkgs. 8 10 
Pure Lye, case of 4 dot.........  5 95

JELL-O
Made la Canada

Assorted ease, contains 4 dot. 85 40
Lemons, 2 dot........................... 2 70
Orange, 2 dox........................... 2 70
Raspberry, 2 dos.................... 2 70
Strawberry, 2 dox...................  2 70
Chocolate, 2 dos....................... 2 70
Cherry. 2 dox............................ 2 70
Vanilla, 2 dox. ..................... 2 70
Weight, 8 lbs. to ease. Freight 

rate second class

JELL-O ICE CREAM POWDERS 
Made In Canada

Assorted case, contains 2 dos. 82 7J
Chocolate. 2 dos....................... 2 70
Vanilla, 2 dos........................... 2 70
Strawberry, 2 dos..................... 2 70
Unflavored, 2 dox..................... 2 79
Weight, 11 lbs. to case. Freight 

rate second class

BLUE
Keen’s Oxford, per lb........... 50 24
In oases 12-12 lb. boxes to 

ease ........................................ 0 25

COCOA AND CHOCOLATE 
THE COWAN CO.. LTD. 

Cocoa
Perfection Cocoa, lbs., 1 and 2

dos. in box, per dos........... 84 60
Perfection, H-lb. tins, dos... 2 45 
Perfection, H-lb. tins. dos... 1 85 
Perfection. 10c shea. dos..... 0 05 
Perfection, 5-lb. tins, per lb.. 0 87 
Supreme Breakfast Cocoa. H- 

1b. Jam. 1 and 2 dos. in box. 
dos. ................... ................... 8 76

(Unsweetened Chocolate)
Supreme Chocolate, 18-lb. box

es. per lb............ ..................0 84
Supreme Chocolate. 10c sise,

2 dos. in box. per box ...IK 
Perfection Chocolate, 10e else,

8 dos. in box. per box........ 1 80 '

SWEET CHOCOLATE— Per lb.
Eagle Chocolate, H«. «lb.boxes ................ 0 82
Eagle Chocolate, He. 6-lb.

boxes, 28 boxes in case.... 0 81
Diamond Chocolate, H«. 6 and 

12-lb. boxes, 144 lbs., in case 0 22 
Diamond Chocolate, 8s, 6 and 

12-lb. boxes, 144 lbs. in case 0 88 
Diamond Crown Chocolate.

28 cakes in box ...................  1 10

CHOCOLATE CONFECTIONS
Maple Buds, 5-H». boxes, 80

boxes in ease, per H».........  80 42
Milk Medallions. 5-lb. boxes

in ease, per lb...................... 0 42
Chocolate Ginger, 5-lb. boxes,

80 boxss in ease, per lb. 0 55 
Crystallised Ginger, 5-lb. box

es, 20 boxes in case, per lb. 0 85

8e LINES
Toronto Prices 

Per box
Filbert Nut Bam. 24 in bos,

60 boxes in ease ................. 80 96
Almond Nut Bam. 24 in box.

50 boxes in ease ...............  0 05
Paged Rios Bam, 24 in box,

60 boxes in ease ................. 0 95
Ginger Bam, 24 In box, 50

boxes in case .....................  0 95
Fruit Bam, 24 in box, 50

hexes In ease .................. 0 95
Active Service Bam, 24 in

box, 50 boxes in ease ........ 0 96
Victory Bar, 24 in box. 60

bases in ease ...................... 0 96
Queen's Dessert Bar. 24 in

box. 60 boxes in case.......... 0 96
Regal Milk Chocolate Bar,

24 in box, 60 boxes la case 0 06 
Royal Milk Cakes. 24 in box.

50 boxes in ease .....___ 0 95
Maple Buds, 6c display boxes.

6c pyramid packages, 6c 
glaselne envelopes, 4 dos. in 
box ...................................... 1 90

10c LINES
Maple Buds. tOe, 1 dos. in box.

50 boxes in ease, per dos.. .80 95 
Medallions. 10c, 1 dos. in box,

60 boxss In ease, per dos... 0 96

Do you want help or have 
you something to sell, if so 
use the classified column in 
this paper.
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F
TOMATOES

iust received fresh car of very fine 
1ISSISSIPPI 4 Basket FLATS.

Include 5 of these in your next order.

Golden Orange Brand
£ California Late Valencias.

Good color. Full of juice. Good eating.

Fresh arrivals each day.of

Fancy Strawberries
(Gandy» and Klondyke»)

Bananas Lemons Grape Fruit 
Canteloupes Peaches Cherries 

Texas Onions Cabbage New Potatoes
The Haute of Quality

HUGH WALKER & SON
GUELPH Established 1*1 ONTARIO

CALIFORNIA
Peaches, Plums, Cherries, 

Apricots
Our First Car of the Season 

Will Arrive Wednesday

Cucumbers, Mississippi 
Tomatoes, Cantaloupes 

and Watermelons
Virdilli and California 

Lemons
YOUR ORDER SOLICITED

White & Co., Limited
TORONTO

Long Distance Phone, Main 6243

/~"Yustard that

ustom

l

It is the fresh, delicate, creamy 
“ home-made ” flavour of Freemans 
Devonshire Custard that has made 
it so popular in the British Isles.

Oversea Troops from the Dominion 
who have returned home are bring, 

ing with them many links with the Old Country, 
one of which is a desire to taste again its delicate 
and unrivalled purity.

It will pay you well to display

FREEMANS DEVONSHIRE CUSTARD
in your store—it is such a ready seller and a very 
profitable line to stock, also it will enable you to push 
your canned and bottled fruits to great advantage.

Freeman's Devonshire Custard owes its unrivalled 
purity and flavour to the ideal conditions of clean
liness under which it is 
manufactured.
Write lor trade terms and 

particulars to the 
WATFORD MFC., Co., Ltd.

Delcctaland Watford,
England

Brooms
We are pleased to advise the 
trade that we can now sup
ply our

Standard Brooms
Prompt Shipment

and will be glad to book 
your order.

Prices right. Quality as usual.

Walter Woods & Co.
Hamilton and Winnipeg
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Field & Co.
(Fruit Merchants) Ltd.

M-41-42, KING WILLIAM ST.
LONDON. E.C.4, ENGLAND

Cablrn ‘LnOr. LmIm"
Cgria, (Private)! A.B.C. 4lb ud Sib EMa.,

Weetem Uaiee ivl Baetleye.

Direct Shippers
Portuguese Sardines, French Sardines, Norwegian Bris
ling, Sild, Herrings, Ac; Dried Fruits, Currants, Dates, 
Raisins, Evaporated Fruits; Almonds and Nuts of all 
kinds ; Shelled and Prepared Almonds ; Almonlike (sub
stitute for Prepared Almonds) ; Shelled Walnuts and 
Kernels ; Spices, Rices, Tapiocas, Ac. ; Confectionery, 
Chemicals, Ac.

Turban
CV BRAND BUSKERliâtes

IN CARTONS. Casse each 60 nominal

Turban 
Puddings
Whole Rice Custard CustardGround
Barley Flake Custard Tapioca Custard
Sago Custard Semolina Custard
All ingredients in the packet. No Eggs, Sugar or Milk 
required. A quart of water and a packet of Turban 
gives a rich milky pudding for six persons. Cases each 
6 dozen assorted.

REAL
Sardines

The Élite of the Sea
Guaranteed real Sardines, carefully packed in pure oil. Of high 
grade quality and fine flavour. Attractive gold and blue labels.
Packed in fo'lowing sizes, 22 m/m. i-club. Nominal 10 os- 

12 ox and 18 or. All with keys
Special Quotations upon Application

INDEX TO ADVERTISERS
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BUYERS’ MARKET GUIDE
Latest Editorial Market News

w

STONEWARE
Buy Now—Butter Greeks, 
Juf i. Churns, Flower Pots, 
etc. Ask for latest cata
logue.
The Toronto Pottery Co.

Dominion Bank Bldg. 
TORONTO

Wo ore bow located In ear so* Bad eiere

60-42 JARVIS ST. 
TORONTO SALT WORKS

CEO. J. CLIFT

WHITE-COTTELL’S
Best Englhk Me» P/ncfer

QUALITY VINEGAR
WhBa,CeH«B »Ce-.C«eokno*l,l safca.Fag.

W. T. COIXIOUCH. HMg. M Ara. Tonale 

I. B. TUKTON, Beerd d Tred. 1

The LV P1CKLE 

G1LLARD A CO., LIMITED
London, England 

Am Ssgdh* Deflower e/ HIg* *0.1.
Hager. See * Ce, Ltd, 4M St. Feel St, 

(Piece Bey ale), Mee treat.

Order frees your jobber today.

“SOCLE AN”
Ike deeUcae ewee*tag ceospeaad

SOCLEAN, LIMITED
TORONTO. Ontario

SALT
All

THE DOMINION SALT CO., LTD.
Manufacturer. and Shippers 

SARNIA u H » ONTARIO

These one-inch spaces 
only $1.60 per insertion 
If used each issue in the 

year.

• BRITAIN TO BUY 
HEAVILY

There is every indica
tion that Britain will be 
a more than usually 
good customer of Can
ada during the coming 
year. There is a grow
ing impression in Britain 
that prices may be 
higher this coming win
ter. This is due to the 
gradual depletion of re
serve stocks and the 
fear that German com
petition may curtail the 
stocks available. Bacon, 
lard, cheese, butter and 
eggs will unquestion
ably be in very sharp 
demand, a demand that 
will account for all the 
exportable surplus 
available.

CMOCOUTO
contain» chocolate, milk and sugar in pow
dered form.
Makes a delicious drink served hot or cold. 
Suggest it to your customers for Home 
and overseas.
NUTRIENT FOOD CO., TORONTO

Now 1c the time to 
•ee us regarding 
Salted Lake Herring 
In pills, tube or half- 
barrels. Write us at 
once. Herring any 
quantity our speci
alty.
BOWMAN FISH CO.

44 Jarvis Street.
Tarent#

GROCERS & BUTCHERS
Bay the Beet

FANCY DRESSED POULTBT. 
•ELECTED EGGS, CHOICE DA1BT 

AND CREAMEBT BUTTEE

C. A. MANN & CO.
LONDON. ONTABIO 

"Caaada Food Beard I Iseeee Ne. T-4TI-'

ISxT!M;bîhEL'CHT N: Thlfi! "THE j r 
MA"UFACTURL9b

— K "AI M ° ° r is C ° L 1 K C

COCOANUT
For immediate or future deliveries.

E a THOMPSON
29 Froat Street Bast, Toremte

39 DOZ. CASE FILLERS 
ONE DOZ. CARTON FILLERS 
y,-INCH CUSHION FILLERS 
CORRUGATED FLATS.

The TRENT MFC. CO., Ltd.
TRENTON - - ONTARIO

Shlpuayessr

BUTTER, EGGS, POULTRY 
Etc.

We pa> highest wholesale prie*
KAVANAGH PROVISION CO.

Blrairy Street, Montreal

Uptewa 44*4. Uytawa 44*1, Alter T pm. UytraMS

ANGLEFOO'
A. nnSSi"

WANTED
EGGS AND POTATOES

Wc pay highest market prices.
Writ* as for information

NAPOLEON MORRISSETTE
14 Jacques Cartier Square, Montreal



80 CANADIAN GROCER June 13» 1919

Classified Advertising
Advertisement, under this heeding 2e per word 

for first insertion, le for each subsequent.
Where copies come to our cere to be for

warded, live cents must be added to cost to cover 
postage, etc.

Contractions count as one word, but live ligures 
(as SI,000) are allowed as one word.

Cash remittance to cover coat must accom
pany all advertisements. In no case can this rule 
be overlooked. Advertisements received without 
remittances cannot be acknowledged.

__________WANTED__________
tvrANTED—YOUNG. MAN WITH GROCERY 
" experience who can prepare literature and 
write advertisements and who has had some 
knowledge of salesmanship. Must be careful and 
energetic. Splendid opportunity afforded the 
right party for advancement. In writing, state 
complete experience, age, names of previous 
employers, references, etc. Apply Box SIS, Cana
dian Grocer, 143-158 University Are., Toronto.

117 ANTED — SALESMEN TO REPRESENT 
” wholesale grocery house In city and country. 

Those having either experience or connection pre
ferred. Apply Box No. 648, Canadian Grocer, 148 
University Are., Toronto, Ont.

SITUATIONS WANTED
lVfARRIED MAN. THIRTY-SIX YEARS OLD, 
lV1 speaking both languages, 16 years’ experience 
in the retail trade, desires position ac traveller. 
Gopd references. Apply Box 644, Canadian Gro- 
eer, Toronto.

COLLECTIONS 
COLLECTION LETTERS — MONEY-GETTING 

letters that don’t antagonise. Complete 
scries with instructions. Yours for 25 emits. To
ronto Stenographic Service, Webster Building, To
ronto.

Grocery Salesman
Old established Western Whole
sale Grocery House has open
ing for experienced grocery sales
man, one who has absolutely 
proved his qualities of salesman
ship. Territory ia desirable. Firm 
has good connection at present 
time, but can be improved. Sub
stantial salary with yearly bonus 
will be paid to right man. This ia 
an excellent opportunity for first 
class grocery salesman to enter 
the Western field where oppor
tunities for advancement are more 
numerous than in the East. Only 
first class, capable salesmen with 
good records behind them need ap
ply. Correspondence strictly con
fidential. Apply Box 660, Cana
dian Grocer, University Ave., To
ronto.

TO
THE
TRADE
This Want Ad. page offers 
opportunities to YOU!
There were thirteen re
plies received to a recent 
advertisement on this 
page, the results being 
satisfactory to the adver- 
dser.
CANADIAN GROCER 
offers you Dominion-wide 
circulation among the gro
cery trade, which means 
that this page is read by 
Business men; men who 
are as deeply interested in 
the Grocery trade as you 
ire.
Advertisements are classi
fied under suitable head
ings, so that they can be 
located at a glance.
The cost is trivial—2 cents 
per word first insertion, 
and one cent per word for 
each subsequent insertion.
If you wish your replies 
directed to a box, the 
charge is 5 cents per in
sertion extra, to cover 
cost of postage.
Send your want ads along 
and please enclose remit
tance to cover, as it saves 
unnecessary bookkeeping, 
etc.

FOR SALE
QENERAL STORE WITH DWELLING ABOUT 
^ 30 miles from Ottawa. Yearly turnover over 
$20,000. Good reasons for selling. Apply Box 642, 
Canadian Grocer, Toronto.

pOR SALE OR RENT — GENERAL STORE 
A with dwelling attached in live town on Ottawa- 
Preecott highway. Well established: business. 
Good reasons for selling. Box 630, Canadian 
Grocer. 148 University Ave.. Toronto.

FIXTURES FOR SALE
INVERT MERCHANT WHO SEEKS MAXIMUM 

efficiency should ask himself whether a Gipe- 
Hazard Cash Carrier, as a time and labor saver 
is not worth more than the high-priced labor 
which it liberates. Are you willing to learn more 
about our carriers T If so. send for our new 
Catalogue J. Gipe-Hasard Store Service Co., 
Limited, 118 Sumach St., Toronto.

TRANSLATIONS
ENGLISH INTO FRENCH — COMMERCIAL. 
*-* Financial and Technical Literature. Adver
tising booklets, catalogue», circulars, Fosters. 
Private correspondence. Menufsetnrers and 
Manufacturers’ Agent» dealring English to French 
translations will secure expert service at • mod
erate rate by addressing Leon A. Archambault. 
P.O. Box 186, Station B, Montreal.

An Advertisement in 
this paper will get you 
results. Try it.

HOME-MADE 
SUMMER DRINKS

•arc easily prepared with
ADAMS’ ROOT BEER and 

ADAMS’ GINGER BEER

125C. ■ ENGLISH 26C.

OINOER BEER

26c bottle» make 5 gallons 
15c bottles make 2 gallons 

26c aises 18.16 per doeen. 824.00 per gross 
18c llass 11.80 per doeen, 814.00 per gros»

Manufactured and far sale ky

PARKE It PARKE, LIMITED
MacNah Si. and Marta* Sq. HAMILTON,On*.
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Feature These 
Cold-Luncheon Treats 

For Summer Days

Wm
*££332

Davies’ Jellied Pork Tongue
T F you are making a bid for the Summ er resort and picnic trade, these are the 
A lines to bring you good business.

Davies Cooked and Jellied Meats are made in an assortment inviting enough 
to meet the requirements of every class of trade. They’re good-^-because 
they’re made good.

Feature these popular lines in your Store.
PORK TONGUE PORK AND TONGUE PRESSED BEEF
OX TONGUE HOCKS VEAL

ENGLISH BRAWN

CPut up in Open Tint, about S-lba. each. Ox Tongue alto in 9-lb. and 14-lb. Tin*)

Montreal TORONTO
Canada Food Board Packers’ License No. 13-50..

Hamilton
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The Big Thing in the Store
The easiest idea in the world that the boss has to “sell” to his clerks is the use of the Dayton 

Automatic Scale. The biggest hit he can make with his 
customers is to put them in—and enough of them.

It’s the up-to-date “square deal” store that gets the business. Nothing stands firmer for 
the square deal than the Dayton Automatic Scale. Square to the owner. Square to the 
customer. Stopping the ruinous down weights. Satisfying the customer because it is 
visibly just.

Dayton Computing Scales
Made in Canada--" If if* a Dayton, If* Right”

Makes calculations of fractional weights and values for you instantly and absolutely cor
rect. The longest lasting and most sensitive commercial scale in the world. Our sales this 
year show an increase of 70% over same period last year—our deliveries have increased 
over 20C%. Shows that hundreds of successful merchants are buying them. How about 
you?

We have a Time Recorder for Retail Stores—thousand* are in use. It tells you the exact lime 
of the coming and going of each employee, and the exad time of the opening and closing of 
jour business. Many a customer has been lost because your store wasn't opened on time.

Let tu send you our latest catalogue.

Dayton Computing Scales
Royce and Campbell Avenues, Toronto

FRANK E. MUTTON, Vice-Pres. and Gen. Mgr. Also at Montreal, Winnipeg, Vancouver


