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This Electric Sign in Your Store Window will Sure-
ly Bring You Big Business and It Is Absolutely
THIS IS ONLY ONE OF OUR MANY

(edar
Polish

(MADE IN CANADA)

DISPLAY DEALS

This is the most attractive electric sign there is. Inside the
frosted globe is a revolving many-colored fan giving con-
st:mt,ly (‘hmluing colors, l‘:\'(‘r_\‘un(* will stop at your window
to watch it.
Display Deal No, 63—
Order 35 doz. 4 oz.; 7 doz. 12 oz.; % doz. quarts and
you get a Spiralite Electric Sign Free.
Display Deal No. 64—
Order 1034 doz. 4 oz.; 4 doz. 12 oz.; V4 doz. quarts and
you get a Spiralite Electric Sign Free.

Ask Your Jobber for Full Information About All Deals.

CHANNELL CHEMICAL COMPANY, LIMITED, TORONTO, CANADA

N
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That Side Partner of

Mennen’s Shaving Cream
—it’s opening up a new market for you.

We mean that ‘‘Talecum for Men,'’' the first
talcum  powder manufactured exclusively for
male use.

No effort on your part is necessary to sell Men-
nen’s Products quickly, the mere display of the
articles themselves will be sufficient.

Three very attractive window-trims have been
prepared; one on the Shaving Cream, one on the
Taleum Powder, and one combination trim.

Have you stocked it and offered it to your men
customers yet? Together with THE Shaving
Cream it is being heavily advertised, and thou-

sands of men, all over Canada, will be requesting  Sond for either one or all of them to Harold F.
both.

Ritchie & Co., Ltd., Toronto, Ont.

Made in Canada by Canadian Agents

G. MENNEN CHEMICAL CO., LTD. g & & &R HAROLD F. RITCHIE & CO., LTD.

MONTREAL, QUE. TORONTO, ONT.
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Will Display

at Coffee Mills

TORONTO Meat Mincers
EXHIBITION Electric|Sausage

in the Industrial Building Machines
Come and Inspect these Lines. Dough Mlxers
Also at London and Ottawa Fairs. and

Van Berkel Meat Slicers.

VAN BERKEL PATENT
MEAT SLICER—

Give your Customer Coffee you cannet build a battleship out of a

with Chaff and Dust : lead pencil—neither can you build a
Removed. Flostrle Colfes Mo business with poor equipment. The
Van Berkel Meat Slicer is built up to

a standard net down to a price.

Something New in Coffee
Mills.

Write to-day for
information as to
how to make more
money from your
cured meat depart-
ment, and to in-
crease coffee sales.

Electric Meat Chopper

The Hobart Mfg. Co.

149 Church Street

Toronto

If any advertisement interests you, lear it out now and place with letters to be answered.
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New Factory, Toronto, Canada

Copyright Canada, 1916

LET US SALUTE YOU AT THE
Canadian National Exhibition

Toronto, Aug. 26th—Sept. 9th

You will find us in the South Wing of the Process
Building at the West Door showing the actual opera
tions of putting up

KRUMBLES, in our patented WAXTITE Carton, which en-
sures it reaching the table Crisp, ‘“‘Krumbly’’ and with that
rich, delicious flavor—the Kellogg flavor—which has won for
it a welcome never before accorded a prepared whole-wheat
cereal food.
KRUMBLES is wheat—all the wheat—Nature’s food for man
—embodying all the elements—the starch, the protein, the
mineral salts, the phosphates, the bran—that go to make up
a perfectly balanced food.
KRUMBLES is the whole-wheat food that ean be eaten
with a relish any hour of the day and every day in the
year.
EKRUMBLES has no Seasons—it is just as delicious in
Winter as it is in Summer—simply a matter of serving.
KRUMBLES can be stocked with

assurance of a steady turn-over.

Look for the signature on every
package. KRUMBLES sealed ‘
WAXTITE —retails at . . . .

W.K.KELLOGG CEREAL CO., Toronto
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If any advertisement interests you, tear it out now and place with letters to be answered.
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When you visit the
N, (2 Canadian National

~= Exhibition don’t forget
“ to drop 1n and see us. We
will be located as usual in
the Manufacturers’ Building,
where we intend demon-
strating daily to the public
the manifold advantages of the

BORDEN MILK PRODUCTS,

thus creating a still bigger interest
in these popular Canadian-made leaders.

~ You will be interested in the selling possibilities
of Bordens, and if you are not already a Borden
ey dealer we feel sure that a visit to our booth will

;\:1\1’).-45-- convince you that it pays well to push the sales

W&~ | of every Borden line.

Anyway, we will be glad to see you, so don’t
forget to give us a call.

Borden Milk Company

““Leaders of Quality”
MONTREAL

Branch Office—Arcade Building, Vancouver

If any advertisement interests you, tear it out now and place with letters to be answered.
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You can get “XRiteshapes” whenever you want
them and as quickly as you want them. Con-
ditions which operate to make deliveries difficult
and prices uncertain in other lines do not affect
“Riteshapes.” We are well stocked, can fill
orders promptly and give assurance that the
Canadian jobbers and users of this famous food
tray will have most satisfactory attention when
in the market for “Riteshapes.”

“Riteshapes” are well recognized in Canada now
as the great bulk food container. They are sold
through hundreds of jobbers and are preferred
exclusively in best retail food shops.

Are you using “Riteshapes?”

VICTORIA PAPER & TWINE COMPANY
MONTREAL Limited TORONTO :

THE OVAL WOOD DISH CO., Manutacturers
DELTA, OHIO, U.S.A.

If any advertisement interests you, tear it out now and place with letters to be answered.
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Raspberry Jam—1916
NOW READY

Made From the Delicious

Cuthbert
Raspberry

Many grocers are taking
our tip and buying
“Aylmer” Brand Jam
now.

Prices are sure to be
higher in the fall and the
demand heavy, as the
housewife i1s not putting
down Jams with high-
priced sugar.

Ask your jobber to-day.

Dominion Canners, Limited
HAMILTON - - CANADA

If any advertisement interests you, tear it out now and place with letters to be answered.
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WalterJ.Green

isa Shrewd Buyer

A SK any wholesale house selling to
Walter J. Green, or any traveller
calling on him, the reason why this
retailer is prospering so visibly, and
you’ll hear some of them say: “He is the
best informed man we know of. That
man reads and thinks. His world of
interest is a good deal larger than his
own town, or his own store. He seems
to have eyes that can see far into the
future, and he buys accordingly.”
Isn’t that a fine tribute to Walter ]J.

Green? It would be a fine tribute to
any man.

When H. S. Holt, President of the Royal
Bank of Canada, gave his address at the
recent annual meeting of this institution,
he said:

“The proper course is to conserve the unusual
profits and accumulate working capital, the
lack of which is so prevalent and so detri-
mental to the general interests of the manu-
facturer.”

Now Green, while not a manufacturer, has
perceived ‘‘the proper course,”” and is con-
serving ‘‘unusual profits’’—this by invest-
ing them in good liquid securities. When-
ever he has $100 or so to spare he buys a
bond yielding from 5 to 6%—something
which can be turned into cash quickly, or
deposited with his banker as security for
a temporary loan.

THE FINANCIAL POST OF CANADA

—

143-153 University Avenue

But he could not do this intelligently had
he not for a long time made a careful study
of investment conditions, and of particular
securities, through a paper like The Finan-
cial Post. He would know the history of
the company over a period of years. He
would know how its business is going now.
He would thus be well informed as to the
safety, yield in interest, marketability,
etc., of the particular securities he has in
view.

Also he makes use of his privileges as a
subscriber to The Financial Post to consult
with the Editors on matters pertaining to
his business, his money investments, the
market tendencies, and so on.

a 0] a8

Why not be a Walter J. Green? Why not become a
regular reader of The Financial Post?
The Posi is a weekly survey of general busl-
ness conditions In Canada-—a review of matters
relating to Investments, Securities, Insurance,
Municipal Finance, Bank Clearings. It is not
edited with a view to interesting bankers,

professional investors and brokers so much
18 the ordinary business man.

If you could spend an hour each day discuss-
ing ceurrent events in the business world with
the leading manufacturers, bankers, mer-
chants, financlers, lawyers, ete, you would
get somewhat the same information as the
Post gives each week.

- phen G
The Post, read regularly, makes the merchant enter
confidently a world that is all about him always. A
world which the average man does not enter—to his
own great loss.

B
Sign the order form herewith and mail, and thus
take the first necessary step in securing this service,
or we will send you sample copy on request.

THE FINANCIAL POST OF CANADA

Published by

THE MACLEAN PUBLISHING CO.
143 University Ave., TORONTO

Please enter me as a regular subscriber, commencing at once. If I am satisfied with the,
paper I will remit $3.00 to pay for my subscription on receipt of bill.

August 25, 1916.
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CLARK’S

CONCENTRATED
SOUPS

prepared from only the finest
of materials and guaranteed
absolutely pure.

MADE IN CANADA

and without a rival in either
home or imported Soups.

Tomato Chicken
Pea Scotch Broth
Mock Turtle Mulligatawny

and all other varieties

Ask your jobber for prices or send
us a post card, but STOCK NOW.

W. CLARK, LIMITED, MONTREAL
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If any advertisement interests you, tear it out now and place with letters to be answered.
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Mr. Feilchenfeld calls his National Cash Register]his
“reliable” secretary

Feilchenfeld Bros., Chicago, are carrying on a large and profitable grocery

business.

And since N. C. R. Receipt-giving Service has been adopted their profits have
steadily increased and unnecessary losses stopped.

The proprietor’s viewpoint
Mr. Bismarck Feilchenﬁ?l, one of the partners,

said :

“This business success is made possible largely
through the accurate assistance of that National
Cash Register. Without it I would require at least
two accountants figuring all day long. The result
of their calculations could not be had until next
day.

“That means that I would have to stay and work
at night auditing my books long after the store
is closed.

Exact information at a glance

“Instead, to-night at closing time I'll know just
exactly what we did to-day — how maech was

But you don’t have to have a big store
to make the complete 1916 Model Na-
tional Cash Register fit your business
and multiply your profits.
the coupon and we will send you in-
formation that fits your store and your

business.

The National Cash Register Co.

TORONTO, ONT., CANADA

charged out, how many orders went out C.0.D.,
how much for cash was sold during the day—all

in totals, as fast as I can read them from the
register.

“Printing each transaction on duplicate slips, as
it does, eliminates disputes. The customer knows
that a National Cash Register makes no mistakes
in figuring.

“My reliable secretary”

“Its saving in time, labor, and worry over details
leaves me free to plan and carry out ideas for
the improvement of business, while the accuracy of
transactions, curtailing of expense, and elimina-
tion of waste in money and time are taken care of
by my reliable secretary, this National Cash Re-
gister.”

(o e e - - em— e wm m W s m

The National Cash Register Co.,
Toronto, Canada.

Please send late information on
an N.C.R. system that will fit our
business. We employ ... clerks.

Fill out

If any advertisement interests you, tear it out now and place with letters to be answered.

August 25, 1913.
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Perf ectlon Computing Cheese Cutter

(IT IS ALL MADE IN CANADA)
IT IS A CHEESE CUTTER WORTH HAVING

A REAL COMPUTER

AND YET SIMPLER THAN ALL OTHERS IN CONSTRUCTION AND OPERATION.
ABSOLUTELY NO FIGURING TO DO.
IT STANDS THE TEST FOR DURABILITY, FOR IT LASTS A LIFETIME.

A REAL PROFIT-SAVER
Write for Prices and Terms.

i WE HAVE SPECIAL COMBINATION PRICES IF

WITH CABINETS AND PEDESTALS. BUSINESS
RAYES T35 : is BAD or

COST in a i . GOOD, you
b Bathe aod American Computing need a PROFIT-

lasts a lifetime. Company SAVER.
BUY IT NOW. HAMILTON, ONT. BUY IT NOW.

If any advertisement interests you, tear it out now and place with letters to be answered.
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You can “bank on” Tartan Bran(i

Quality grocers the country over have put the Tartan selling reputation to the test
and have found them to be all that we claim for them, and more. They have found
that Tartan Brand quality will please where others fail, and they know that we never
sacrifice quality for any other consideration—we want none but satisfied customers.
Do you require Canned Vegetables, Fruits, Salmon, Tea, Coffee, Spices, Extracts or
Jelly Powders? Then try Tartan Brand. We also carry a full line of fancy groceries,
foreign and domestic.

Our speciaity is mail orders, and we guarantee prompt, satisfactory service,

Write us to-day.

BALFOUR, SMYE & COMPANY

HAMILTON, ONTARIO

THE SIGN OF PURITY

Phone Orders at our Expense
Phone Nos. 3595, 3596, 3597, 3598, 4656

GROCER'’S FRUIT BULLETIN

This is your tip to buy Niagara Peninsula Peaches

and Plums. An extra good ecrop of peaches are

now coming in fast. Plums are also at their best

right now. 250 papers are advising the house-

wives when to buy. They are looking for the map
as a guarantee of quality pack.

More Dollars

You can make “Dollars Grow” out of your spare
time. Spare-time efforts have made hundreds
of dollars for Macl.ean Representatives. To-day
there are in Canada, men and women, who find
that our proposition worked for an hour or two

NIAGA daily gvrovides for many of the added luxuries of
: et gz, PENINSULA e life. You supply us the time,—we’ll supply you
Get behind b""‘ line— - E_ the money. Write for full particulars.
it’s good business. 5 ] R i
. The MacLean Publishing Co , Limited
Dept. M, 143-153 University Avenue, Toronto, Can.

HELP YOURSELF TO A REPUTATION

by buying a copy of

THE GROCER’S ENCYCLOPEDIA

BY ARTEMAS WARD

OU will enjoy reading it, because you will find it the most interesting and entertaining book you ever
saw—and the result will be that: : :
YOUR BANK ACCOUNT will profit, for the information acquired will save you money—and
YOUR REPUTATION will be strengthened, because you will know so much more about foods, ete.,
than any of your-competitors who do not possess the book. Your customers will be quick to notice the
difference and will look up to you as an authority. Such a reputation is very valuable and brings business.

SOME PRESS COMMENTS

THE GROCER’S ENCYCLOPEDIA is the most magnificent work of the kind ever published. Com-
plete, authoritative and up-to-date information on every article handled by the grocery trade. Hundreds
of trade “pointers” which are of practical value in buying, selling and caring for goods. An encyclopedia
of all foods that you have ever seen or heard of. Food dictionaries in English, German, French, Italian
and Swedish. The most complete descriptive wine list ever compiled.

MAKE YOURSELF A PRESENT OF A COPY.

1,200 subjects, 500 illustrations, 80 full-page color plates, 748 pages, 11 x 8% inches in size, printed
on heav caleJndered paper and strongly bound in heavy buckram. It cost more than $50,000 to produce,
but it sells for

ONLY $10.50, DELIVERY PREPAID.
Send your order to Book Department

MacLean Publishing Co., 143 University Avenue, Toronto, Canada
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Perfect Results

can be obtained for your customers putting
down their fruits by supplying

St. Lawrence

IiD» Granulated

100%0 PURE CANE SUGAR

In your Locality

are many

Dogs and Cage Birds

Your customers must have FOOD for them.

It is to your interest as well as that of your

customers and their pets, that you should
regularly stock

SPRATT’S

DOG CAKES,
Puppy ?iscuits

Packet BIRD SEEDS.

The name SPRATT'S is a guarantee of quality and
reliability. It will help you to keep old customers
and attract new ones.

SPRATT'S Depits in CANADA are:—
MONTRFEAL—F. HUGHES & Co., 109, Place 4’ Youville,
VANCOUVER, B.C.—LONDON GROCERY Co., Ltd., Granvilie Strees.
Diveet Corvespondence invited : —

SBPRATT'S PATENT L., 34-35, Fenchurch Btrees, Lond En:l;nd.

There’s nothing “cheap”
“about

GIPSY

Stove Gloss
—except the price.

Order from your Wholesaler.

HARGREAVES (CANADA) LIMITED,
33, FRONT STREET, E. TORONTO.
Western Agents : For Manitoba, O. F. Lightcap, Winnipeg.
For British Columbia and Yukon: Creeden & Avory,

Rooms 5 and 6, Jones Block, 407 Hastings Street.
West Vancouver.

If any advertisement interests you, tear it out now ard place with letters to be answered.
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HOW CAN I GET
MY SHARE ?

How Much Comes Your Way
That Gets Away?

Every auto that whizzes past your door, Mr. Dealer,
will stop somewhere for gasolene. Why don’t you
stop them at your door? It's easy enough, if youn
use the right signal,

Autoists learned that a Bowser

‘‘Sentry '’

have long ago
Pump is

THE SIGN OF A PROGRESSIVE
GROCERY STORE

the same as a clock, out in front, ealls attention to
the jewelers, or a striped pole signalizes the location
of a barber shop.

In addition to their advertising value

outfits are money-makers.
You make a profit on gaso-
lene and on other sales made
to those who would not
otherwise stop.

Buy gasolene in any quan-
tities you want, store it
safely underground where it
can’t evaporate or deterior-
ate, then pump any amount
desired directly into your
customers’ cars, quickly, ac-
curately measured and fil-

tered.

This ‘‘Red Sentry”

Equipment is only one of

many self-measuring pumps

and storage systems we man-

ufacture. We make outfits

for handling kerosene, paint,

lubricating and volatile oils

of all kinds, and a request

for descriptive matter and information conecerning

anything along this line won’t obligate you in the
least.

S. F. Bowser & Company, Inc.

TORONTO, ONT.

Sales Offices in All Centres and Representatives Everywhere.

If any advertisement interests you, tear it out n

August 25, 1916.
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Brunswick Brand

Sell well everywhere

ow a

Connors Bros., Limited

S1AY

Sea Foods

There are no wholesome and
nourishing fish in the world than
those selected specially for Brunswick
Brand. There are no better sanitary
or more up to date facilities for pro-
cessing and packing them than in our
modern, pure food plant. We are
ideally located for the securing of the
very best pick of the season’s catches,
hence, Brunswick Brand has the qual-
ity that wins the approval of the most
particular people.

more

Look over the following list and see
what brands you require. Then get
in touch with your wholesaler. You’ll
be perfectly satisfied with the results of
your trial order.

14 0il Sardines
Kippered Herring
Herring in Tomato Sauce
Finnan Haddies

(Oval and Round Tins)

j;; '_“'7 DI ’i‘

L4
T ST S O s

BLACK’S HARBOR, N.B.

LIIIIEIIIIY,

nd place with letters to be answered.
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These are the Malcolm Milk Products

—the quick selling, profit-making
Canadian-made favorites

Just try out their selling qualities by getiing up a window display or feature them on your sales
counter where your customers will see them. A fter the first sale the rest is easy—Malcolm qlmlltv
will make fast friends of even the most erideal.

l,(mk over lhi\ ll~t (lll(l (h(’(l\ off \(Dlll lC(]llilQ- St. George Brand Coffee, 2 doz. in case..$4.80
ments. We deliver 5 case lots to any part of St. George Evaporated Milk, 4 doz. in
Ontario, Quebec, Maritime Provinces, paying
freight charges up to 50c. per 100 lbs.

Banner Condensed Milk, 4 doz. in case... 5.75
Princess Condensed Milk, 4 doz. in case.. 4.75

The Malcolm Condensing Co.,Limited, St. George, Ont.

Are youvisiting the Sell
Exhibition thisyear? More

Then don’t forget to come in and see our exhibit of CandY’
quality shoe dressings. You will find us in the Bisc uit
Stove ildi v & i i ]

Building and we know you will be inter- :
ested in the big seliing values our lines represent. P' kl
And don’t forget to ask for free samples, which we 1C e8’

are giving to Grocers. COnd. :
l-

We manufacture Regent Shoe Paste, Suede Dressings,
Patent Leather Cream, Combination Dressings, Colored t
Glaze Kid Cream, White Shoe Dressing, all kinds, and men 8,
every one is a dependable seller, G ld

CHARLES TILLEY & SON, Mfrs. Fish
90 RICHMOND STREET TORONTO ’
Cereals,

etc No. 569 Globe Rack with Globes, $16.50
L] ] f.o.b., Sterling, 111,

BY MEANS OF

““Crakerjac’’ Glass Globe Racks

FOLD FLAT FOR SHIPMENT
Get Globes out ofjway. Give the Mass Effect. Shipped Folded Flat.

W rite for prices on this and other 'Crakerjac’’ Samitary Store Fixtures.

EVAN L. READ MANUFACTURING COMPANY
604 A Street Sterling, I11.

If any advertisement interests you, tear it out now and place with letters to be answered.
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S. DAVIS & SONS, LTD.

CIGAR MAKERS
MONTREAL

You will do well to stock the following brands, as they are recognized as
the standard of perfection among discriminating Cigar Smokers:—

Davis Boite Nature Naturals 2 for 25¢, equal to most 20c cigars.
‘  New Noblemen Superiores 2 for 25c¢, equal to most 20c cigars.
La Plaza 2 for 25¢, equal to most 20c cigars.
Promoter Blunts 3 for 25¢, equal to most 15¢ cigars.
Perfection 3 for 25¢, equal to most 15¢ cigars.
Grand Master Blunts 4 for 25¢, equal to most 2 for 25¢ cigars.
Lord Tennyson 5 cent, equal to most 10c cigars.

All Davis’ Cigars are guaranteed to be hand-made, and to contain nothing
but the highest grade Havana Fillers.

S. DAVIS & SONS, LIMITED - MONTREAL

The Largest Cigar Manufacturers in Canada

Brantford Scales and Meat Slicers

Made in the Largest and Best Equipped Scale Factory in the British Empire

Keep Your Money in Canada

MR. MERCHANT :—

The Best is Always the Cheapest.
When you buy Brantford Scales
and Slicers you get the best.

ALL OUR GOODS ARE FULLY
GUARANTEED

Call and see our exhibit at the

Fair in North Wing of Process

N 3 > A « 3 3 l'. A .

P SO Sl " A Building known as Industrial Four.

Rall Bearing Crucible Steel Gears

BRANTFORD COMPUTING SCALE CO. -

BRANTFORD, ONT.

If any advertisement interests you, tear it out now and place with letters to be answered.
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Freeman’s Dry Air |
~Refrigerator

We have enlarged
the air circulating
capacity and multi-
plied many times
the air-drying and
ice-saving efficiency
of present day But-
cher Refrigerators
until we have pro-
duced a Refriger-
ator measuring inch
for inch more air
circulating capacity
than any other
made during the
past or present.

Thllvl.:!:rlor g
shows our warm ah
flue arranged along
the ceiling, where
the largest volume
ofl\\':ul'lm Indll' rises .
to In all cold rooms,
It lll placed where InCOmparabIe—
warm nlx;1 t‘liue;hnre n E k R f .

t R e
Buvs for'a’ hoilow e LurerRa Kefrigerator
recess for receiving v

the warm air; they
discharge the air

INOOMPARABLE in the absolute stoppage of loss from spoilage.
INCOMPARABLE in promoting better sales of perishable goods and
in keeping customers pleased with the freshness of its contents.
from both ends and Price list and catalogue free and malled INCOMPARABLE from every point—the Kureka is the perfection of

convey it above the to any address. scientific invention and practical operation.

Ice. The FKureka is the only refrigerator for you, Mr. Grocer. Get our

illustrated catalogue and read al] about the incomparable Eureka.

Manufactured by the . ERAZTE
Eureka Refrigerator Company, Limited
W. A. FREEMAN CO'7 LIMITED 27-31Brock Ave. 54.56 Noble St. 21-33 Earnbridge St.

HAMILTON, . - CANADA TORONTO, ONT.

WINNING THE
BUYER’S FAVOR

The Star

HE best possible buyer
is not made an actual
buyer at a single step.

It is one thing to win the
buyer’s favor for an article
and another to make adjust-
ments incident to closing the
sale. Winning the buyer’s
favor is the work of trade
paper advertising. Under
ordinary conditions it should
not be expected to do more.

T e )

TR IR RN EREE

Does $1.00 extra profit on each case of
eggs you sell interest you? You can
make at least that amount by grading your
eggs and delivering them in Star Egg Carriers.
Other grocers are doing it, why not you?

Let us tell you how. Write
for our booklet S-176.

STAR EGG 1037

CARRIER & JAY STREET
TRAY M'FG , ROCHESTER
COMPANY g , NEW YORK

.

E (TR T ERCLTEAD

If any advertisement interests you, fear it out now and place with letters to be answered.
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—the blue that’s easy to sell =

Easy to sell because its quality reputation has made it known all over the
world so that but little effort is required to keep a stock of KEEN’S
constantly moving.

A counter display of KEEN’S placed where it can be easily seen will
nett you many dimes and dollars of extra profit.

Ask your wholesaler for a trial supply.

Results this will produce will convince you that it pays to keep KEEN’S
always in stock.

Magor, Son and Company, Limited

191 St. Paul St. West, MONTREAL 30 Church Street, TORONTO

Still making new friends

HEREVER introduced the delicious goodness of MINTO
TEA is winning more admirers and incidentally putting
more profits in dealers’ cash drawers throughout the land.

INTO TEA is a very choice blend that sells again and again
to those appreciating quality at a moderate price. And,
although not advertised to the customer, the ever-growing
army of MINTO users is a dependable sign of positive superiority.

WE enclose in every package (%4 and 1 1b.), the exact amount

of money it would take to advertise it to the consumer. Draw
your customers’ attention to this fact—Money and Quality in
every package.

A trial will convinee you that MINTO is worth featuring.

Minto Brothers
284 Church St. Toronto

If any advertisement interests you, tear it out now and place with letters to be answered.
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Opinions From Grocers
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as to Which Goods Are Most Called
For—Sugar Wins by a Long Lead—It Also is Choice
Tea, it is Said in These

Symposium of Groce~s’ Figures from Across Canada.

LETTER came to this paper re-
A cently asking for a list of the 25

most important articles of all
sorts most called for in grocery stores.
This was a pretty big question for any
single man to answer, and the Editors
of Canadian Groeer figured that it was
hetter to get replies from a number of
grocers from coast to eoast who are in
daily touch with eircumstances which
would warrant them giving an answer
to this query. The opinions that fol-
low are from practical grocers. They
have named in order of importance the
twentyfive articles of all sorts most
called for in their store.—Editor’s Note.

Angus A, McDonald, Marlboro, Alta.
—Flour, sugar, feed, fresh meat, cured
meat, lard, tea, coffee, jam, butter, eggs,
canned vegetables, eanned fruit, tobaeco,
drugs, coal oil, potatoes, fresh fruits,
stationery, summer drinks, eanned milk,
pickles, canned salmon, soap, gasoline.

The article giving us the biggest turn-
over annually is fresh meat and in it
we do a business of about $4,000. We
cet the greatest percentage of profit
on drugs; we feature most prominently
flour and feed. Being about 150 miles
from the nearest wholesale house we
buy our flour and feed by ear lots which
[ have laid down at less than I could
buy f.o.b. wholesale house. 1 therefore
am able to make a good profit and still
sell at a reasonable figure. 1 think my
flour and feed husiness pays me better
than any other department. There is
absolutely no waste whatever as there
is bound to be in such lines as fruit,
vegetables, and meat. I also do consid-
erable wholesale business in flour and
feed.

From Banff, Alta., comes the follow-
ing list:—Sugar, coffee, evaporated
fruit, tobaeco. rolled oats, flour, corn-
flakes, tomatoes. corn, eges, butter, salt,

beans, rice, soap, soda crackers,
shelled walnuts, echocolates, extraets,
jams, spices, canned fruit, and peas.
Sugar gives me the biggest annual turn-
over. I get profit on coffee.

Walter H. Kidd, Indian River, Ont.—
Sugar, rice, coal oil, prepared breakfast
foods, baking powder, soap, rolled oats,
canned tomatoes, soda, tea, salt,
bread, candy, extracts, sage, pepper, eur-
rants, vinegar, stove blacking, yeast
cakes, matches, rolled wheat, and
ginger.

From Saskatoon, there comes a reply
whieh gives the articles in this order—
sugar, soap, peas, raisins, rice, eurrants,
tomatoes, corn, salt, pepper, eggs, lard,
mateches, eream, prunes, beans, syrup,
corn starch, laundry starch, baking pow-
der, baking soda, rolled oats.” Sugar
gives us the biggest annual turnover.
We figure there is more profit on fpess
than anvthing else. N

syrup,

raisins,
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A. Ferguson, Port Arthur, Ont. —
Sugar, butter, eggs, peas, lard, soap,
starch, coffee, bread, potatoes, onions,
pickles, salt, pepper, matches, cocoa, ex-
tracts, canned vegetables, canned fruit,
oranges, bananas, rolled oats, and can-
ned meats. We figure we have the big-
gest turnover on butter. We get the
most profits from extracts. We feature
fruit more prominently than any other
line.

From Winterbourne, Ont., comes the
following list — tobaceo, coffee, soap,
sugar, tea, baking powder, salmon,
raisins, cheese, prunes, hiscuits, ban-
anas, onions, oranges, extracts, rice, roll-
ed oats, baking soda, rolled wheat.

From Niagara Falls, Ont., comes this
list—sugar, butter, bread, eggs, soap,
lard, cheese, cereals, soda biscuits, kero-
sene oil, salmon, cocoa, starch, tea, rice,
potatoes, eandy, ecoffee, tobacco, flour,
eggs, canned goods. Sugar gives us the
bigger turnover. There is most profit
in kerosene oil. We feature candy very
prominently.

Ballachey, Laidlaw & Co., Paisley,
Ont.—*‘Sugar, oatmeal, ete, yeast,
soap, tea, canned goods, raisins, soda,
tobacco, bisenits, salt, starches, riee,
fruits, butter, prunes, lamp glass, lard,
syrup, extracts, candies, pickles, coffee,
cheese, spices. Sugar gives us the big-
gest turnover. Spices pay the largest
percentage. Profits are cut on nearly
all lines now with changing prices, and
it is impossible to give even an estimate
of the best paying lines. Sugar turns
over fast, but does not pay for the
handling when taken with other lines.”’

An opinion from Thornloe, Ont., gives
—Bacon, sugar, butter, lard, jam, roll-
ed oats, tea, evaporated apples, bis-
cuits, soap, tomatoes, tobacco, peaches,
prunes, syrup, currants, raisins, pickles,
molasses, coal oil, flour, canned fish,
baking powder, matehes. ‘‘Flour gives
us the bigeest annual turnover. Evap-
orated apples give us the most ‘profit.”’

From Port Hope comes the following
opinion: Meats, butter, bread, soap,
sugar, potatoes, cakes, soda biseuits,
peas, corn, tea, flour, fruit, coal oil,
vinegar, raisins, canned milk, baking
powder, eheese, lard, rolled oats, ecorn-
flakes, shredded wheat. Bread gives us
the biggest turnover, which is $2,100.
There is most profit on this.

A. V. Brown, Hamilton, Ont.—‘‘Sugar
butter, flour, potatoes, eggs, bacon,
bread, bisenits, soap, tea, ecorn flakes,
cheese, lard, salmon, shredded wheat,
oranges, berries, prunes, pickles, starch,
canned milk, raisins, eurrants, stove
polish, clothes pegs. Sugar, of which
we sell 30,000 1bs, giving us the biggest
turnover. But there is most profit on
tea.. We feature butter and eggs.

CANADIAN GRCCLER

SUGAR LEADS IN IMPORT-
ANCE,

Out of twenty-three opinions as
to the 25 leading articles in order of
importance, sugar stands pre-emin-
ently first. This 8 the voting »—

Canned tomatoes
Fruit

On the question of biggest turn-
over, the scoring 18 '—

Fruits and vegetables
Oatmeal

On the question of most profit
opinions are more diversified. First
choice goes to tea which has four
backers. Next, spices 3, tobacco 3,
and jams 3." Coffee, extracts, kero-
sine, evaporated apples, bread, lard,
pork, canned salmon, biscuits, oat-
meal, canned fruits and baking
powder each have 1 vote.

From L. B. Cochrane, Ont., comes the
following list:—Butter, bread, sugar,
soap, canned meat, salt, yeast cakes,
beans, rice, whole peas, tea, oatmeal,
baking powder, cooking soda, cheese,
corn starch, tomatoes, eanned corn, ean-
ned fruit, pickles, jelly powder, jam, to-
bacco, canned milk. Bread gives me the
largest turnover. For $5 I buy daily
what I sell for $7. There is most pro-
fit in leaf tobaceo. I did not put in this
list any goods selling by the bag, as
flour, potatoes, turnips and so on, al-
though in our distriet every store-keep-
er handles these lines by carload lots.
They are necessary to a good retail
business, but they bring a very small
percentage of profit.”’

From Falkenburg Station, comes the
following :—Flour, bacon, sugar, tea, to-
baceo, soap, bran, shorts, salt, rice,
cheese, raisins, eurrants, prunes, baking
powder, boots, shoes, dry goods, syrup,
lard, oil, ecanned goods, soda, patent
medicines. We have about $1,200 turn-
over in flour and feed. We buy all heavy
goods in ecarload lots for prompt ecash,
and take all discount for any other
goods we sell.

From Auburn, Ont., comes: — ‘‘Tea,
coffee, extraets, sugar, salmon. canned
goods, raisins, currants,  soap, bread.
soda, faney eakes, eandy, rice. tapioca,
bananas, orauges, pepper, prunes, wash-
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ing powder, starches, lard, vinegar, coal
oil, peas. Sugar gives us the biggest
turnover, we sell about five hundred
bags. Tea is the most profitable.

P. D. Herbert, Ottawa:—‘‘Sugar, tea,
eggs, biscuits, soups, canned vegetables,
flour, potatoes, buiter, pickles, lettuce,
cornflakes, shredded wheat, soap, sal-
mon, ecorn starch, ecatsup, condensed
milk, ham, bacon, rolled oats, olives,

cocoa, jams, eggs. Sugar gives us the
biggest annual turnover.
is most profitable.

We figure tea

J. H. Lawson, Stouffville, N.S.—
‘‘Sugar, tobacco, soap, butter, eggs,
peas, cereals, flour, meat, fruits, spices,
biscuits, syrup, raisins, vegetables, can-
dies, cheese, lard, salmon, currants, rice,
starch, vinegar, coffee, yeast. Sugar
gives us the biggest annual turnover.
Spices give us most profits.

D. Moynehan, Gouraud, P.Q.—‘Can-
ned tomatoes, beans, sugar, macaroni,
butter, flour, pork, prunes, eanned corn,
split peas, leaf tobaceo, jam, biscuits,
dried fruit, green peas, eggs, rice, con-
densed milk, soap, corn syrups, salt,
pepper, candies, cigarettes, lard,
matehes, Last year the article which
gave us the biggest turnover was salt
pork, averaging about $10 a barrel on
two cars. Peas, tobacco, jam, lard and
pork give us the most profit. It is very
hard for us to say which line is a best
seller, as we do not meet a class of trade
similar in the eities, as the majority of
our customers buy for lumber camps.
We buy heaviest in pork, flour, beans,
lard and sugar (brown). In previous
vears molasses has been a good stock
but we do praetically no business in this
line this year. Very likely the price
controls this market as corn syrup seems
more in demand. Canned tomatoes are
also a heavy factor in our grocery
trade.”’

A 8t. John, N.B. dealer writes: —
‘‘Fruit, vegetables, biscuits, raisins, tea,
tomatoes, tobaeeo, jam, corn, dried peas,
dried beans, soap, molasses, fruit, coffee,
canned salmon, pickles, pork and cat-
sup. Fruit and vegetables, gives us the
biggest annual turnover, but canned sal-
mon and biseuits give us the biggest pro-
fit. Fruit and vegetables and biseuits
are what we feature prominently.’’

H. J. Burton & Co., 8t. Andrew’s, N.
B.—‘‘Bread, sugar, butter, tea, soap,
bacon, tobaceo, yeast ecake, kerosene,
sweet biscuits, plain biseunits, eanned
vegetables, canned fruits, eream of tar-
tar, candies, cereals, matehes, coffee,
flour, fresh fruit, lard, jams, marma-
lade, cocoa, pickles, eanned milk. Candy
and bread gives us about $1,200 each as
a turnover annually, sugar about a
thousand dollars. In these are our big-
gest turnovers. There is most profit in
canned fruit and jams. We feature ham
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and bacon in the winter, and bread and
cooked meat and fruit in the summer
time.*’
-~ Another opinion is: — ‘‘Shredded
Wheat, cornflakes, biseunits, salmon,
sugar, tea, jam, bacon, canned goods,
soap, lard, eggs, butter, oatmeal, rolled
oats, coeoa, currants, raisins, pork and
beans, canned milk, soap, baking powder,
boot polish, tea. We have an English
trade and the imported custards, jams
and pickles have a very big sale.”’

CANADIAN GROCER

‘Another opinion is: “‘Sugar, lard,
rice, soap, syrup, tea, coffee, washing

wder, starch, blue, rolled oats, jam,
raisins, tobacco, eandies, pork, ham,
pickles, eatsup, mustard.’’

One more opinion gives: — ¢ ‘Sugar,
butter, eggs, canned vegetables, canned
fish, bacon, cooked meats, flour, pota-
toes, bread and cakes, tea, soup, to-
baceo, rice, raisins, pickles, spice, corn
flakes, shredded wheat, biscnits, baking
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powder, all polishes, washing powders,
macaroni. Sugar gives us most turn-
over. There is most profit in baking
powder. We feature bacon, eggs and
butter.”’

W. P. Crosby, Yarmouth, N.8. gives a
partial list. ‘‘Oatmeal, soap, sugar,
onions, rice, meats, prunes, beans, split
peas. ‘Of these oatmeal, onions, sugar
and meats render the biggest turnover,
and oatmeal and onions the most profit.

Markets After Two Years of War

Sugar, After Many Fluctuations, Shows M onumental Advance on Price in August, 1914—Cream
of Tartar Has Had a Chequered Career—Currants’ Vagaries in 1915 — Hogs and
Flour Have Displayed Considerable Strength.

Written for Canadian Grocer by E. A. Hughes.

OOKING back over the past two
L years sinee the fateful August the

4th, 1914, and particularly the
past year, one is foreibly struck by the
contrast in prices afforded by a com-
parison of this year with last year and
last year with the year before.

Briefly, for one minute, one may dwell
on conditions arising immediately after
the outbreak of war. Prices on most
grocery staples immediately took an
upward trend. Some of them slowly,
but most of them quickly went up the
scale and reached a very high level. The
first three months of war the grocery
trade was in a state of upheaval so
wide-spread that goods were sold and
bought at almost any priee and market
figures seem to have no real significance.
One thing, however, stood out and that
was the markedly upward tendency.
However, things settled a good deal
after that first three months, and by
the end of the year many prices had
gone back to only a small percentage
higher than on August the 4th, 1914,
while several of them went back almost
to normal. So mueh for the first year.
Our purpose now is more with last year,
that is the year which closed with the
end of July, 1916.

Sugar’'s Monumental Advance

First of all a good many prices suf-
fered changes but in the majority of
cases they went up and down seasonably
and displayed little undue aetivity.
There were, however, some notable ex-
ceptions, and these have been pictured
diagramatically on this page. Consider
the ease of sugar. The second week of
August, 1914, this commodity was sell-
ing at $5.05. A series of sharp advances
tempered now and then by an oeceasional
settling brought by the end of 1914 a
price of $6.75. It opened 1915 at $6.30.
By August, 1915, it was $6.65. By July

of this year, that is ending the two
years of war, sugar was selling at $8.20.
That is to say from July of 1915 to July
of 1916, there has been a rise in sugar
of no less than $1.55. This is a monu-
mental advance. By months the year

$7.35. By May it was up 75¢, and touch-
ed a level of $8.20. Next June it was
6c higher on the month, and settled
again in July to $8.20. At the time of
writing it is down to $7.80. It is, there-
fore from November, 1915, to May of

$Auq. 191 — July 1915

Aug. 1915 ~ July 1916]
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Chart showing prices of dressed hogs, flour and sugar.

opened at $6.65 in July, going down by

October and November to $6.05, and
eoming back again in December to $6.65.
The upward movement then began in
earnest. By March it was $7.05. It only
took one month then for it to reach

1916, that the real advance took place.
Readers of the market columns of Can-
adian Groeer will remember the series
of jumps by which this high limit was
attained. They will remember the eauses
therefor. Raws jumped almost daily in
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New York and the Canadian markets
followed suit. Needless to say the figure
reached in June, that is $8.26, is the
highest in the history of Canadian
trade. Nevertheless as Canadian
Grocer pointed out in its issue of Oe-
tober 23rd, 1914, the price of $10 for
sugar which was predieted by many was
not realized. It is not realized to-day.
When sugar started on its upward move-
ment after the war broke prognostica-
tions were rife that we should see $10
sugar almost immediately. We have not
seen it yet. Moreover, it is not likely
that this will be seen now, unless some
very unusual happening occurs to delay
peace beyond the ordinary expectation,
and unless some happening occurs en-
tirely to disrupt trading.

Turn to currants. Generally speaking
this commodity hardly altered during the
first year of war. When war broke out
it was worth 7e. In December it got to
734¢, an advance only on account of the
seasonable demand for Christmas use.
War hardly effected enrrants during the
first year. By August of 1915 eurrants
were only selling at T'%e. It is, there-
fore, with the year under immediate re-
view, from July of ’15 to July of '16
that currants took sharp jumps. In
Angust, 1915 currants were quoted at
7Ve. By November they had gone up
to 1014e. Tmmediately before Christ-
mas they were sellinc at almost any
ficure for which wholesalers could get
them. Again, to readers of the market
columns of Canadian Grocer, the reason
for this is well known. The steamer the
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in Canada to get their supplies in. This
caused a bull movement in the market,
with the result that eurrants were sell-
ing almost at any price and were largely
a matter of the man’s eonscience. They
opened 1916 at 11%%e. They remained
firm but unaltered for some months un-
til in May they got to 12l4e. By last
month they were 14e. At the time of
writing they are also quoted at 14¢. Cur-
rants are an important line, and the
reason for their advance has been in-
ternational, as has been the case of
sugar. The near embroilment of Greece
in the European Melée nearly puts eur-
rant prices out of sight. The outlook
for the supply for this Christmas seems
fairly good and a heavy advance is not
expected. Nevertheless, it may be that
the price will be higher than are quoted
now by a cent or perhaps two.

Cream of Tartar Up

Another line which has risen consider-
ably in the last yvear has been eream of
tartar. When the war broke out this
was quoted at 38¢. In one month it had
gone to 55¢, but it settled again and by
July of 1915, it was only 40c. However,
it started in October of 1915, and went
to 60c. 1t hung around 60e¢ from last
October, until April of this year. In
June it went down to 50c¢, and at the
time of writing it is worth 6le. It cer-
tainly has had a series of ups and downs.

Tea has had a cheequered career. Tt
1s one of the prominent articles that ad-
vanced shortly after. the war began
whieh has maintained its advances more

Aug.i9i4 - July 1915

Aug.1915 - July 1916
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Chart showing prices of currants and cream of tartar.

‘‘Frixas,”’ put out from Greece half a
dozen times before she got finally un-
der way on her trans-Atlamtic voyage.
Most importers in Canada had their
Christmas stock of currants coming to
them on the ‘‘Frixas,”” and the boat ar-
" rived aectually too late for many groeers

or less to the present time. At the time
of writing it is just a little easier than
this time last year, but not much. Very
high rates, extra war risks, higher insur-
ance, advanced warehouse charges, and
a very serious shortage of labor in Eng-
land, have all combined to make tea ex-
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ceptionally thigh. Both Ceylon and
India have had good crops but the
trouble has been to get the erops over
to England, and then transhipped to
this country. Grocers . will remember
that some of the package tea men ad-
vanced their prices 5e, soon after war
broke; later another similar rise occur-
red. Both of these were in the first year
of war. Bulk teas are similarly higher
now than at the outbreak of war.
There is hardly any outlook for lower
prices in tea. During the last year, how-
ever, they have not been monumentally
higher, but have suffered a series of
fluetuations with a predominating slow-
ly npward movement.
Consider the case of hogs. Dressed
hogs were selling at $12.75 at the out-
break of war. They were not very much
affected until May of 1915, when they
went up to $13, but even then did not
show any great strength. However, by
December, of 1915, they were back at
$14, and by a series of advances went
to $15.50, and $16.50, which was their
level at end of July, 1916; last month.
At the time of writing thev are priced
at $17.. The hog market has been a
steadily rising quantity as readers of
the market eolumns of Canadian Grocer
well know. Strength in hogs has made
all '’kindred vproduets similarly strong
with the result that high prices have
been maintained in all meats. There is
no outlook for longer prices at present.
Considerable export going on and
produetion has bheen hampered to a
larger extent by internal eonditions.

Flour is Higher

Flour, at the outbreak of war was
quoted at $6.30. Tt is now after two
years of war, quoted at $7.10. During
that time it touched few high spots. In
the first year it got as high as $7.50—
that was just at the end of the first year
of war, in August, 1915.

In February of 1916 it reached $8.10
and in Mav a couple of months aco,
reached $8.40. Tt has, however, settled
again and at the moment of writing is
auoted at $7.10. Tt is not considered
likely that there will be sharp advances
this vear, from now on, as has bheen the
case before.

.___6_._

NEW DRIED FRUIT RATE

It has been announced that the old
rate on dried fruit from California of
90c a 100 b. on cars of the minimum
weight of 60,000, has been advanced to
$1.10 to become operative on Sept. 1st.

.

E. H. B. Harrison. who for a number
of years has been with Watt & Seott,
tea and dried fruit importers, in the ca-
pacity of salesman, has been aopointed
to the position of inspeector of teas in
the Canadian Customs Department at
Ottawa.
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“Good Goods Sell Themselves”

So Says Walter Paul, a Pioneer in the Canadian Grocery Trade in Montreal—Still Active at
Seventy-eight—Story of the Bulletin Board—Governor-Generals Among the
Customers—A Motto for the Young Man.

N his store that is frequently deserib-
ed by competent authorities as the
best retail grocery in Canada, Walter

Paul, at the age of 78, still exercises the
most active direction of the business.
That statement is made advisedly. There
is no detail of operation that escapes
his keem observation. His working hours
would shame the best of us. His eapa-
city both for work and variety of it ap-
pears. unlimited. He is by turns on the
floor meeting eustomers, in the office
looking over aecounts and deeciding
policy or out in his ear doing the day’s
‘buying.

His day begins at 8.15 and ends at 6.30
or later. And probably the chief task
and apparently his chief delight is the
daily marketing whiech he attends to in
person The store has a very strong fruit
and vegetable department, and Mr. Paul
lays the greatest stress on eareful buy-
ing in this line—all the eare being exer-
cised in the direction of getting abso-
lutely the best and freshest fruit and
produce that is offered. That one factor
of quality is made the prime considera-
tion, and the results are seen in the class
of trade attracted to the store. They
come in carriages and motor ears, old
ladies with their footmen—people who
do not stop at a mere matter of price
when quality is to be considered. He
says he works this way because his
health demands that he continue the
habits of a life time; but to an impar-
tial observer it would appear that it is
sheer love of work and of the business
that his own hands and brains have
built up sinee his arrival as an unknown
boy so many years ago.

Be that as it may, he is justly proud
of his reputation of being the oldest
established working grocer in Canada
to-day, one who has never heen shelved,
but who has thought, talked and lived
groceries since that day when as a six-
teen-year-old boy, he started in the busi-
ness in 1854 in Glasgow.

The staff in a lesser degree also carry
out the idea of long service. They are
mostly middle-aged men. They must be
when over a dozen of them have seen
from 10 to 36 years’ service in this store.
The manager, John R. Gront, was 18
vears of age, when he entered the store
vears ago. But they are, from Mr. Paul
down, the youngest looking ‘‘bunch’’ of
elderly men imaginable. And the ap-
pearance of the store proves that they
think the thoughts of the young, the
thoughts that surge with new ideas and
improved methods.

WALTER PAUL, Montreal,

Who tells in this article some incidents of
early Quebec grocery days.

A Newspaper Bulletin Board Contro-
versy
The Paul store reeks with tradition
and story of the early years. There is
that one known to the inner ecircle
as ‘‘The Battle of the Board.”’
It has to do with the days when
the founder of the business was a
grocery clerk, whose especial pride
and task was the dressing of the
window. The store lay next door to a
certain newspaper on whose staff there
was a young reporter since risen to first
place in Canadian life, who likewise had
what he considered a display of prime
importance to the little world of the
street in the daily news bulletin he so
carefully worked out.

Unfortunately, the bulletin board was
so placed that its audience unconsecious-
ly blocked the view of the adjoining
grocery window. - This led to expostula-
tion and that having no effect, young
Paul carried out an earlier threat and
threw the board bodily into the street.
Then ensued that ‘‘Battle of the Board”’
when the jealous rivals for popular fav-
or struggled, the one to save, and the
other to destroy it. History has record-
ed but her historian dares not name the
winner of the Homeric contest.

Mr. Paul, himself, is very reticent
about the old days and the new times.
He said: “‘T arrived in Quebee in '63
four years before Confederation, when
Montreal was the smaller city of the

two. In ’66 I came to Montreal, and
have been engaged in groecery business
here ever since. It was about in ’77
that the business developed as a caterer
to high class trade. Since then the de-
velopment has been such that it is safe
to say that we have served all the
people, for part of the time at least, of
any note who have lived in Montreal.

‘“In those early days a young man ar-
riving here had to take a job in the East
or go back home. There was no North-
West to go to. Also it was easier to ge:
men then than it is now. Communica-
tion was more restricted, and transpor-
tation a matter of difficulty. Quebec
was on the railroad map first. The de-
velopment of Montreal began when the
C. P. R. built up to Ottawa and Quebec.
That in turn stimulated the G. T. R. to
equal aetivity.

Enter the Refrigerator

iven perishable freight in those
days lay here for several days at
a time. In no respeet have the
vast changes that have oceurred in
the intervening years been more pro-
nounced than in the manner of hand-
ling of goods. Butter was in tubs and
buckets. Ice was unknown for preserv-
ing purposes until 1880, and even then
for many years in a very ernde way. Re-
frigerators came later and revolution-
ized this department of trade. But the
greatest change of all came with the
commerecial use of the telephone in the
nineties. It opened up absolutely new
fields of trade to the retailer and made
the impossible not only possible, but a
matter of routine, and it remains to-day
as ever the chief asset of the progres-
sive grocer who wishes to daily ecall the
customer’s attention to his goods.

‘“The employvees of this store are
mostly men of long service. That 1s
one of the chief factors in holding a high
class trade. Tt takes five or ten yvears in
a store for a elerk to really know the
individual customers, their wants and
idiosynerasies. It is impossible to serve
a partienlar class of trade with new
elerks. Constant frietion arises and trade
is lost. The clerk must know his trade.
This is so true that old customers al-
most always ask for their own elerks.
bhetween whom, as the result of vears of
intercourse, a feeling of real friendship
has sprung up.

Caters to the Governor-Generals

“‘Since the time of Lord Aberdeen in
(Continued on page 25.)
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TOPEKA GROCERS AND DEAD BEATS
N Topeka they are getting after the dead beat. The
Retail Grocers’ Association of that city has ap-
plied for permission to enter into the agreement
following, which permission was granted by State
£, I g )
Attorney-General S. M. Brewster, of Kansas:

“In view of the fact that every branch of industry is
organizing for mutual benefit, it behooves the grocers of
this city to so strengthen their organization that they
may be In a better position to combat any proposed plan
that s detrimental to their interests. The high cost of
living and the increased expense of doing business necessi-
tates the strictest economy of management. The extension
of credit is the principal foe that the grocer has to contend
with, and to better safeguard his interests along that line,
we, the following named grocers, do agree not to extena
credit to any person without first getting a rating from
the office. Should the information reveal the fact that
said person owes a fellow groceryman an unpald bill, and
no satisfactory adjustment of the account has been made
with the ecredit, we further agree to absolutely refuse to
extend credit to sald prospective customer. We also agree
to report any and all delinquents at least once each month.”

This is at once a wise move and a just. CaNa-
DIAN GROCER has expressed itself from time to time
on the question of dead beats. There are few things
more contemptible than the folk who order goods
from tradesmen with not the slightest idea of paying.
There are many such. They are the real dead beats.
The grocer should not be preyed upon. Unfortun-
ately he has a business, the character of which lends
itself somewhat to provision of opportunities for cus-
tomers to defraud. The only remedy is concerted
action. Union is strength. Let grocers band them-
selves together and refuse credit to such as have
proven unworthy of it.

ATTEND THE EXHIBITION
N a very short time the Canadian National Exhibi-
tion will be opened again at Toronto. Merchants
should endeavor to take in the Exhibition this
year and spend as much time there as possible. From
news of the features and exhibits already to hand

this year will be the best yet from the point of what
Canada is doing in the way of production, both
manufacturing and from natural resources. Mem-
bers of the trade who have attended the Exhibition
formerly, have proved it well worth while to spend
the time and the money to come in from out-of-town
points. New ideas are suggested by meeting one’s
fellows in the city and it is good to rub elbows with
fellow grocers all over the country to whom Exhibi-
tion time is a time for just such rubbing of elbows.
Many men come in to the Canadian National Exhibi-
tion with the distinct idea of meeting others of their
own persuasion. The grocers regard it as a great
foregathering. Much good is to be derived from the
exhibits. Grocers can keep track of new develop-
ments along the lines of manufacturing which may
interest them and their trade. Come to the Cana-
dian National Exhibition. Spend a little time there.
(Go away again equipped with new ideas and with a
freshened and brightened outlook on trade and its
problems. Be sure that you are there.

AGAINST TRADING STAMPS

EGISLATION grows apace against trading
stamps and kindred devices. From Georgia
comes the news that it is intended to establish

a law against the use of coupons or trading stamps.
In the case of Georgia the proposed legislation sug-
gests doing away with them altogether. In Canada
trading stamps and coupons are permissible under
certain circumstances, which grocers well know, They
may be used, if they are immediately redeemable for
their value, which value shall be stated on the face
of the stamp. Thus, if a customer of a grocery store
receives a trading stamp with her goods she must be
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able to redeem it then and there, should she wish, to
the extent of the value for which it stands. Trading
stamps given with the idea of their being saved until
they aggregate a certain number and are worth a
total sum are illegal, since they are not immediately
redeemable, but only when they shall have made up a
certain valued amount. Premiums, generally
speaking, are better left alone. Legislation all over
the continent seems to be tending towards relegation

of these devices once direly effective but no longer
usable.

SAVE FOR THE WAR LOAN

EPTEMBER is almost upon us. In that month
S the Minister of Finance will introduce another
War Loan. The success of the last was itself a
sure criterion of the wisdom of the experiment now
to be repeated. This war, as never before, is the
People’s War. The man in the street is vitally in-
terested in its outcome. One way for him to display
such interest is by investing in the war loan, thus
directly contributing to the furnishing of the requi-
site money to finance operations. It has been shown
in England that a great help has been rendered the
Government there by the way in which the working
folk have participated in the raising of money to
finance the war. In the aggregate the working people
of England must have contributed a very large
amount. This showed their interest. More, it gave
them a new interest, since now not only are their
sympathies enlisted, but also their monies. The
extent to which Canadians subscribed for the last
loan was a general surprise. Every one who did so
contribute has that extra interest in the war and its
management and conclusion.

Another opportunity
is at hand.

Save for the War Loan.

(CHINA—A NEW BUTTER MARKET
NITED STATES Consul General Thomas
U Sammons, in a recent report to his Govern-
ment, written from Shanghai, his station,
draws attention to the fact of China’s imports of but-
ter. He points out that the greater part of butter
heretofore imported into Russia has come from Si-
beria, Australia and New Zealand. Little, says he,
has come from European countries. During 1914,
the latest year for which detailed statistics are avail-
able, the total importation was about 1,894,000
pounds, valued at $477,598. Siberia and the Antip-
odean colonies contributed about (roughly) 1,200,-
000 pounds, a total value, of $319,617. This leaves
a balance credited to European countries chiefly of
611,400, worth $157,081. Of this one lot amount-
ing to about a third came through Hong Kong. It
may safely be credited to European countries and
America. In America, Canada, to a certain small
extent, is included.
Why not Canadian butter to China? Butter, it
is true, is not in general use there. Nevertheless it
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has considerable vogue amongst European and other
foreign elements and also among the better class
Chinese, Canada has been receiving occasional
cases of eggs from China of recent years. Why
not establish a trade reciprocity, paying for
Chinese eggs in Canadian butter. Canadians ap-
preciate Chinese eggs. Doubtless the heathen
Chinese could be awakened to a delightsome realiza-
tion of the taste of Canadian butter. Here, it would
appear, is a new market. It might profitably be de-
veloped. Butter exports generally are slightly ahead
this year. In the opinion of men competent to
know, China is a good market for butter.

. EDITORIAL BRIEFS
HELP the other fellow and boost yourself.
* * *
COURTESY which is but a lying veneer is deadly.
* * *
SANDPAPER your words and sugar your thoughts.

* * *

THE FAITH that will move mountains will also
make sales,

R e
THE VIRTUE that attaches to the teetotaler will
soon be a thing of the past.

* & *
TWO CATCH phrases that go right together—Better
Business, Bust the Bosche.

* * *
PROBS. for next week: Fair, warm, hot, humid,
stifling, melting. In faet, no change.

* * *
STOCK Goods the People Want. There you have it.
Five words and they contain the real, inner secret of
selling success.

* * *
AMONG the phrases which have fallen into disuse
will soon be the following pet phrase from letters of
application: “I am temperate and of good habits.”

* * *
1916 IS OUT after every record going—smashed the
cold records in March, then knocked figures for rain
into a cocked hat and now working old Sol overtime
to bust the records for heat and humidity.

* * *

A BILLION dollar crop! There’s magic in those
words. They spell prosperity at home and, more im-
portant still, plenty of food for the Mother Country

and plenty of money to keep the War of Exhaustion
going.
* * *

YOU CAN read books on salesmanship by the dozen,
imbibe whole volumes of business gospel, listen to
plausible platitudes and thoughtful theorizing; but
the real secret of success in retail merchandising can

be found in one heading in this issue—Stock Goods
the People Want.
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Criminal Offence to Give Reward -

Law Does Not Permit Private Individuals to Even Suggest That Reward Will be Given For
Return of Stolen or Lost Goods—Liable to Penalty of $250 For Such an

Prepared for Canadian Grocer by Walter E. Lear.

Offence—Theft Defined.

Registered in accordance with the Copyright Act.

—

Evitor’s Note.—This is the fifth of the series written for Canadian Grocer by Mr.
Lear bearing on the criminal law and its application to commercial transactions.

here cited are those of decisions in actual cases and the law bearing on the same as interpreted
by the courts. The article deals with the status of husband and wife in the joint ownershi a:)l
property, theft of electricity and gas, keeping stray animals, assault to force payment andp -
vertising a reward for stolen property. These are most interesting phases of everyday relations
and incidents. Merchants will find this article most interesting and its contents most valuable.

Instances

the hearing of

eriminal law on
commercial transae-
tions has been devel-
oped, particularly with
regard to what eonsti-
tutes a theft. The
merchant faces this
problem very frequent-
ly and there are so
many angles and
slants, so many queer
turns that circum-
stances may take, so
many subterfuges and
devices,  that the
merchant should un-
derstand the law as
fully as possible.

In the following
article some of the
anusual phases of
theft are taken up and explained. This
will eomplete the discussion of the
nature of theft and future articles will
deal with specific legal problems directly
applied to commercial transactions.

Sect. 44.—Theft of Gas.

A rather interesting case, (R.v.
White, 1 Den. C.C.R. 203), wherein the
question of what constitutes a fraudu-
lent taking arose, was tried at Berwick-
on-Tweed. A man named White was
indicted for stealing five thousand
cubie feet of gas belonging to the Ber-
wick Gas Company. The prisoner so
contrived to fix a pipe of his own as to
cause the gas to rise to the burners
without passing through the Company’s
meter, and thus, by burning a greater
quantity of gas than he paid .for, he
defrauded the company. The Court,of
Criminal Appeal decided that the
prisoner by this contrivanee fraudn-
lently took the gas, and therefore was
properly convieted of theft. Similar
cases have happened sinee and will

IN previous articles

WALTER E. LEAR

likely happen again,
but this is the leading
case on the subject.

Sect. 45.—Theft of
Electricity

Section 351 of the
Criminal Code enacts
that, *“Every one com-
mits theft who maliei-
ously or fradulently
abstracts, causes to be
wasted or diverted,
consumes oOr uses any
electricity.’’

Sect. 46.—Automatic
Sale Machines

A company placed
in a public passage an
automatic box, which
was so constructed
that, upon placing a
penny in it through a slot a cigarette
would be thrown out of it. The defend-
ant in R.v. Hands, 16 Cox 188, instead
of putting a penny into the box, put
into it a metal disc of the size of a
penny and so obtained a cigarette. He
was held guilty of theft.

Sect. 47.—Theft by Husband or Wife
From the Other

It may be useful to the merchant to
know that section 354 of the Criminal
Code provides that, ‘*No husband shall
be conviceted of stealing during eohabita-
tion, the property of his wife, and no
wife shall be convieted of stealing, dur-
ing cohabitation, the property of her
husband ; but while they are living apart
from each other either shall be guilty
of theft if he or she fraudulently takes
or converts anything which is, by law,
the property of the other in a manner
which, in any other person, would
amount to theft.”’

Se if a wife take her hushand’s
goods or a husband take the goods of

his wife, no matter how cruel and un-
Justifiable their conduet may be, and
sell them or give them away to another,
she or he cannot be convicted of theft,
but if some other person assists her or
him in so doing, that person is guilty of
theft by sub-section 2 of the above see-
tion 354, which reads as follows, ‘‘Every
one commits theft who, while a husband
and wife are living together, knowingly
assists either of them in dealing with
anything which is the property of the
other in a manner which would amount
to theft if they were not married, or
receives from either of them anything,
the property of the other, obtained
from that other by such dealing as
aforesaid.”’

Sect. 48.—Taking Without Color of
Right

Where any person charged with theft
pleads that he took the goods under a
fair elaim of right to them, if he sub-
stantiates his defence sufficiently to
create a reasonable doubt in the mind
of the jury, then he must be aequitted,
because the taking of another’s goods,
in order to be theft, must not only be
wrongful and fraudulent, but it must
also be without any color of right. One
may take another’s goods by mistake,
by heedlessness or accident, as when
the goods of one person get mixed up
with those of another, or under such
other circumstances as negative the
presumption that the intent of the taker
was frandulent.

Sect. 49.—Stray Animals.

Where the owner of land takes a
horse doing damage in his field, or
seizes it as an estray, though perhaps
without title, yet these ecircumstances
explain the intent, and show that it was
not felonious. Thus if the sheep of A
stray into B's floek, and B not know-
ing it, drives them home with his own
flock and shear them, this is not theft,
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but it would be otherwise if B did any-
thing for the purpose of concealing the
sheep of A, for that would indicate that
B drove them to his own home know-
ing them to be the sheep of another,
(1 Hale 506).

Sect. 50.—Malicious Prosecution.

Too great caution cannot be exer-
cised in cases in which there is any
room for doubting the eriminal intent,
before any one is subjected to the pain
and ignominy of a prosecution. Indeed,
it should always be remembered that
where a criminal charge is rashly made,
and without good grounds to show a
fair and reasonable probability that he
who ds charged has committed an
offence, the consequences, in the shape
of an action for false arrest, are some-
times very serious.

Sect. 51.—Motive of the Thief

The ulterior motive by which a thief
is influenced in depriving the owner of
his property altogether, whether it is
to benefit himself or another, or to
injure any one by the taking, is imma-
terial. And you will agree with me, it
would be very absurd were it otherwise.
If a man, actuated by malicious feeling,
take your property against your will,
surely it matters not, in a moral point
of view, whether his ulterior disposition
of it be for his own pecuniary benefit,
or to gratify his revenge: the result is
the same—your detriment.

In the case of R.v. Cabage, Russ &
Ryan 292, The prisoner, in conjunction
with the wife of a man who was charged
with stealing a horse, went to the stable
of the owner, took the horse out, and
backed it into a coal-pit. It was ob-
jected for the prisoner, on an indictment
for stealing the horse, that it was not
taken for the purposes of theft, the
objeet not being gain to the taker. The
prisoner was convieted, the Court hold-
ing the taking fraudulently, with an
intent to wholly deprive the owner of
the property was sufficient to consti-
tnte the offence of theft.

Sect. 52.—Assaulting Debtor to Force
Payment.

Where a ereditor assaulted his debtor
and then and there foreced him to pay
his debt, it was held in R.v. Wade, 11
Cox 549, not to be theft as the ereditor
had no intent to steal. However, the
ereditor would be liable for assault.

Sect. 53.—Restitution of Stolen
Property.

I now wish to inform you that our
Criminal Code empowers the Court to
order the restitution to the owner of the
property of which he has been deprived
by theft.

Section 1050 of the Criminal Code
provides. ‘‘If any person who is guilty
of an indictable offence in stealing, or
knowingly reeceiving, any property, is
indicted for suech offence, by or on be-
half of the owner of thé property, or
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his executor or administrator, and con-
vieted thereof, or is tried before a judge
or justices for such offence under any
of the foregoing provisions and con-
vieted thereof, the property shall be
restored to the owner or his representa-
tives.”’

““(2) 1In every such case the court
or tribunal before which such person is
tried for any such offence, shall have
power to award, from time to *time,
writs of restitution for the said pro-
perty or to order the restitution there-
of in a summary manner.’’

‘¢(3) The court or tribunal may also,
if it sees fit, award restitution of the
property taken from the prosecutor, or
any witness for the prosecution, by such
offence, although the person indieted is
not eonvicted thereof, if the jury de-

clares, as it may do, or if, in case the '

offender is tried without a jury, it is
proved to the satisfaction of the court
or tribunal by whom he is tried, that
such property belongs to such prosecutor
or witness, and that he was unlawfully
deprived of it by such offence.’’

Sect. 54.—Advertising Reward for Re-
turn of Stolen Property.

I also add the seetion whieh forbids,
under penal consequences, the advertis-
ing a reward for the restoration of stol-
en property, accompanied either directly
or indirecetly with an intimation that
the thief shall not be prosecuted. The
compromising or compounding of an
offence is punishable mueh more severe-
ly, namely, by imprisonment and fine.
Justice abhors everything in the shape
of interference with its due and im-
partial administration;—if a erime be

.committed, the whole body of society is

aggrieved, and the atonement which is
demanded and required is not of a priv-
ate but of a public nature.

Section 183 of the Criminal Code
reads as follows, ‘‘Every one is liable
to a penalty of two hundred and fifty
dollars for each offence, recoverable
with costs by any person who sues for
the same in any court of competent
Jjurisdietion, who—

‘“(a) Publicly advertises a reward
for the return of any property, which
has been stolen or lost, and in such
advertisement uses any words purport-
ing that no questions will be asked; or

““(b) Makes use of any words in any
public advertisement, purporting that a
reward will be given or paid for any
property which has been stolen or lost,
without seizing or making any inquiry
after the person producing such pro-
perty; or,

f‘(¢) . Promises or offers in any such
public advertisement to return to any
pawnbroker or other person who ad-
vanced money by way of loan on. or has
bought, any property stolen or lost, the
money so advanced or paid, or other
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sum of money for the return of such
property; or

‘“(d) Prints or publishes any sueh
advertisements.’’

Prosecutions under sub-section (d)
must be commenced within six months
from the date of the commission of the
offence, by section 1140 of the Criminal
Code.

___ﬁ_
GOOD GOODS SELL THEMSELVES
(Continued from page 21.)

'97 or '98 we have had the trade of all
the Governor-Generals on the oceasion
of their visits to Montreal, which are
frequent and long. Naturally eonsider-
able importance is attached to this
trade. It identifies the store with the
most desirable trade in Canada, and
makes it fashionable to trade here. No
particular effort was made to get the
Governor-Generals’ eustom. Like Topsy,
it just ‘growed.” Undoubtedly a repu-
tation for quality in goods and service
must have influenced the decision in
eoming to us. This business is cared for
by detailing a man whose whole time is
devoted to it during the Governor-Gen-
eral’s stay in the city. He ecalls daily
for orders and exercises the most
serupulous care as to the quality of the
goods sent out. And this in turn has
been the foundation of the store poliey:
quality in everything. The price will
then look after itself. People will pay
for the best. Their search is less for
cheap bargains than good quality, espe-
cially in the case of a wealthy trade;
but it is proportionately true of all. And
the quality of the goods bought deter-
mines all that oceurs afterward. Even
a good clerk and service can only sell
poor goods once. But good goods sell
themselves, in spite of poor elerks and
service. This argument is particularly
trne of perishable lines, such as fruit.
The rule here is to have absolutely the
best on the market. If a lot is bought
and another merchant is reported to
have better goods, the whole consign-
ment is disposed of to wholesalers and
replaced by some of the hetter quality.
T ecannot afford to allow it to be said
that better goods ean be purchased else-
where. Tt is a rule here that no one
else shall have better goods.

‘“Even more important than quality
in merchandise is honesty. If T had the
opportunity to reach every young man
in this country engaced in any business,
the one great axiom T would teach would
be: ‘Honesty is the best poliey.” Sixty-
two years of active buying and selling
cannot have passed without unrolling
before thq imagination a sereen of
memories. And they all point to this:
Looking at it from anv standpoint, sel-
fish or otherwise, honesty in all onr re-
lations with other people. eustomers or
otherwise, is the surest insurance of a
peaceful mind and material gain.’’
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ABOUT CURRANTS
(From “New England Grocer.”)

The currant crop of Greece, the chief item
of export, is ralsed in its westermost islands
and along the shores of the Gulf of Lepanto.
Zante was formerly the most important depot
for the export of this fruit, but of late years
P'atras has gradually been gaining in its ex-
ports, and is now the centre of this trade,
without which Greece would scarcely have any
commerce worth mentioning. Kugland is the
great market for currants, and English plum
puddings are the ultimate destination of by
far the greater quantity. The story is told of
a Greek lady who, in conversation with Sir
Charles Napler, spoke of the English appetite
for plain pudding, and remarked: “We pray
heaven your countrymen may never lose this
taste, for in that event we should all starve.”
It is curious that the prosperity of any coun-
try should depend upon the production of such
an unimportant item in the world's economy.

The Greck currant is really a specles of
grape, and a currant vineyard looks like any
other vineyard, except that the vines are, per-
haps, not quite so large, and are set and
trimmed a little closer than in an ordinary
vineyard. They are propagated from cuttings,
which take from two to three years before
beginning to bear, and it is five or six years
from the time of planting before a vineyard
arrives at full bearing, after which it lasts
many years. The vines are set in rows four
or five feet apart, and about the same dis-
tance from each other in the rows; while
young they are supported by sticks driven In-
to the ground; and are trimmed and trained
on trellises, so as not to grow much ahbove an
even height. A curious feature of currant cul-
ture is that the vines are girdled each year,
being cut entirely around and completely
through the bark, at a distance of perhaps
©one foot from the ground. Such treatment
would kill an ordinary plant, and, when this
practice was begun, it was prophesied that
it would have that effect in course of time, a
result, that, however, has not been experienced
in practice. The object to be attained is to in-
crease the gize and quantity of the fruit,
which is undoubtedly accomplished, The
theory, as explained to me, is that the sap
rises through the centre of the woody stalk
until it reaches the branches, leaves and fruit,
when it returns by the bark or the woody fibre
nearest the bark.

In its descending course, upon reaching the
spot where the plant is girdled, its progress
is stopped, and it is obliged to reascend and
exhaust itself in the fruit. It is said that not
-only is the size of the fruit improved by this
practice, but the amount of saccharine matter
is also largely increased, which is considered
a desideratum. The quality of the soll, how-
ever, has much to do with this, and different
districts vary considerably in this respect.
August and September are the months for
gathering and curing. The bunches are picked
and spread out to dry omn little terraces of
smoothly compacted earth, sloping toward the
west, 80 a8 to get the full effect of the after-
noon sun. They remain here six or eight days,
according to the weather, when they become
much dried and shrivelled; they are then
stripped from the stems, and after a further
exposure of two or three days, are sufficiently
dried to be packed.

GLORY OF WHALING IS PAST
(National Geographic Magaszine.)

At the outbreak of the American Revolution
and for a period of seventy-five years follow-
ing, whaling was the most important branch

of American fisheries. From 500 to 700 ves
sels sought whales in all the oceans and seas
of the world, and in one year New Bedford
alone sent out 300 vessels, whose cargoes of
bone and oll were the basis of the industrial
life of the city.

The pursuit of sperm whales reached its
climax in 1837, when oil vdlued at nearly $4,-
300,000 was brought in, mostly from the South
Pacific. The height of the industry was in
1846, when 70,000 persons derived their sup-
port from whales and 720 vessels, valued at
$21,000,000, were engaged in their taking.

For more than fifty years the fishery
been decliving, and in numerous ports that
once derived most of their wealth from the
industry there have for a long time existed
only memories of former greatness. The pres.
ent importance of the whale fishery amounts

to ' less than 2 per cent. of the American
fisheries.

HOW TO BUY MEATS
(Philadelphia Health Board Bulletin.)

Meats spoil very rapidly during the hot
weather, especially If not properly preserved
by lce, The ingestion of partly spolled or
decomposed meat is responsible for a large
number of intestinal complaints. Cooking,
however, kills many of the poisonous germs
and their toxins, but in some Instances the
toxie products are not destroyed in the process
of cooking and, therefore, may give rise to
symptoms of ptomaine poisoning. This is par-
ticularly true of sausage, cooked meats which
have not been kept cool, shellfish and salads
containing chopped meats.

Some persons are very susceptible to the
effects of foods with beginning putrefaction,
while others may even show 1ll effects from
fresh meats during the heated season, this be-
ing due to a peculiar sensitiveness to protein
foods. Such persons should eat sparingly of
meat at this time of the year.

The sale and use of spoiled meats can large-
ly be avolded if the housekeeper will learn to
detect such foods as outlined in the following
descriptions:

Fresh beef should be of a rosy red color,
with cream colored, firm, elastic fat, and
scarcely moist when touched with the finger.
Do not buy wet, flabby beef that is pale or
purple,

Lamb or mutton should be firm, close-grain-
ed and light red in color, with fat that is
white and hard,

Fresh veal is pale red (unless milk-fed,
when it s light) with firm white fat between
the muscles and surrounding tissues and
scarcely molst to the touch, Bad veal Is soft,
mushy, sticky and has a very red tinge, while
the fat has a grayish lead color.

Good pork is solld, has pure white fat and

pink flesh. Do not buy pork that is soft and
vellow.

INTERESTING HOUSEWIVES IN
COFFEE ROASTING
(From the “Spice Mill...)

Every housewife in Oklahoma City was in-
vited to visit the wholesale grocery establish-
ment of Carroll, Brough & Robinson, one re-
cent Thursday morning, and enjoy a view of
an up-to-date coffee roasting plant just in-
stalled and having a capacity of turning out a
product of sufficient amount to make 750,000
cups of coffee each day. As this scheme pos-
sessed the element of novelty, The Spice Mill
solicited the firm to express their opinion as
to its outcome, which they courteously did in
the follewing words:

has

“We feel a little modest In “tooting o. “own
horn” on things of this kind, but we dfd ad-
vertise such a proposition and we considered it
quite a success. It was one of the most pleas-
ant Thursdays that we have had for a long
time. There Is nothing makes any gathering
80 pleasant and successful as the presence of
the ladies, and this was no exception to the
rule. We gave away, as a souvenir, to each
lady that came to view our plant, one full
pound of our ‘First Pick” brand coffee—which
is our top label.

“We believe such an undertaking is a good
thing, as in this day and age there is, as you
know, a great wall against most anything that
is not sanitary and up-to-date, and we have
done the best we could toward eliminating
everything undesirable throughout our entire
plant. Just whether.or not this scheme would
be a success in other parts of the country is
more than we have a right to say, but we do
believe that it !s well worth the effort and
double the cost, and we are thinking seriously
of repeating this invitation at a not far distant
date.”

HOW IT WORKS

(From the Barrie Examiner.)

A few years ago a good system of dellvery
was inaugurated in Barrie by the grocers,
but of late it has not been enforced. Below
is outlined again the system, which if given
consideration by the customers would be of
great benefit to the grocers, especially during
hot weather. Indeed the difficulty they find
in securing help makes it necessary to adopt
the system more effectively.

For an example of this practice we have
only to instance the largest and best grocers
in the cities. They adopt a systematic deliv-
ery. It is lmpossible to send out orders sent
in at all hours and get satisfactory delivery.

Here Is the schedule of deliveries adopted
by the local grocers a few years ago. Orders
taken in the morning before 11 am. are de-
lvered before 12 a.m. Orders taken after 11
ajm| are delivered before 3 p.m, Orders taken
between 1 p.m. and 4 p.m, are dellvered be-
fore 6 p.m, Orders taken after 4 p.m. are
delivered before 10 a.m. the following day.
Special dellvery can be arranged for on the
same prineiple as special postage.

TO PRESERVE SHOWCASES
(From “Playthings.")

“Heat or contact with bard or heavy bodies
causes small cracks to appear and spread
rapidly. If not almost Immedlately attended
to, these will become of practically uncon-
cealable size. The best way of preventing the
spreading of cracks like this is to draw a
short, deep scratch at right angles to them
with a glass cutter.

“There are some merchants who prevent
the enlargement of cracks in their cases by
cementing a small, thin, plece of wood to the
glass at right angles to the crack. To all
intents this answers the same purpose as does
the cross scratch above mentioned, but cer-
tainly it spolls the appearance of the case.
The original crack would not detract from
the looks as much as patches on the case.

“Dealers should take care to keep the wood-
en parts of their cases in proper condition,
for even the cleanest and clearest glass is not
very attractive when held In place by a
scratched or dingy frame. Scratches of the

slighter sort can be usually concealed on pol-
ished wood surfaces by the application of a
woollen cloth saturated with a mixture of lin-
seed and turpentine.”
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Quebec and Maritime Provinces

In order to facilitate the earrying of
fish to Montreal, the Department of
Marine and Fisheries has arranged for a
special fish car to leave Mulgrave, N.S,,
for Montreal every Monday. Fish will
be loaded from Canso and Halifax. The
car is a regular express car divided in
two, one half insulated to carry 6,000
pounds of iced fish and the other half
to serve accommodation to points west
of Montreal.

The local bakers held their annuai
pienie at Otterburn last week. At nine
in the morning, 900 strong, they entrain-
ed at the Bonaventure Station on two
special trains, returning at 7 -o’cloek in
the evening. The bakers were accom-
panied by their womenfolk, and the day
was spent in dancing and other amuse-
ments. Mr. Dent Harrison and Mr. Wil-
liam Strachan were in charge of the ar-
rangements.

Ontario

Thomas Yerax, grocer, London, has
sold out to Miss E. C. Barber.

J. Stokes, London, has opened a new
grocery store corner Blucefriars street.

Thos. J. Carney has opened a new
groeery and butcher business at 65 Wil-
son avenue, London.

James Ruddy, baker and confectioner,
London, has opened a branch store at
30814 Dundas street.

C. 0. Gardner, grocer, London, has
sold his business property to the Misses
Weston of the same eity.

The death of Albert A. Schnurr, for
many years years general storekeeper in
Linwood, took place recently.

Robert Ross, of R. A. Ross & Son,
grocers, London, has joined the travel-
ing staff of the Steele Fruit Company,
London.

H. R. Ranahan, grocer, London, and
first vice-president of the London Retail
Grocers’ Association, has been laid up
lately with appendiecitis. :

The firm of Kelly & Hughes, Sombra,
has dissolved partnership. Mr. Hughes
assumes the management of Merrison’s
confectionery in Sarnia.

J. A. Stanley, of Stanley Brothers,
general merchants, formerly of Bally-
mote, Ont., has bought the groeery busi-
ness and store of W. J. Reid, of London.

Mrs. Geo. Tier, grocer, London, has
sold her grocery stoek to Thornton
Brothers, who have opened a grocery

store in eonnection with their hardware
business.

Archibald Wallace, a well-known
grocer of Belleville, died aged 64 years.
Deceased was an ex-alderman of the
city, having been for some years a rep-

resentative of Baldwin Ward in the
couneil.
The premises of the Collingwood

Packing Company was totally destroyed
by fire. The fire spread with lighttning
rapidity, and the splendid plant—for
years the pride of Collingwood — was
doomed for destruetion.

Geo. Larkworthy, a former merchant
of Stratford, opened a grocery and meat
market in that ecity. Mr. Larkworthy,
who has been in the West for the past
five years, will be assisted in the busi-
ness by his sons, and the firm will be
known as Larkworthy’'s Market.

An enormous tarantula whieh had
made its nest in part of a bunch of ban-
anas, was discovered by a clerk in a
grocery store in Sarnia, and was in ex-
hibition, preserved in aleohol in a glass
jar. The elerk narrowly eseaped being
bitten by the poisonous spider.

For the first time for months the
Labor Department at Ottawa reports
that there was a downward tendeney in
prices. During the month of July there
was a silght drop in the index number
of wholesale and retail prices. A list of
30 staple foods cost $8.46 as compared
with #8.51 in June, $7.80 in July, 1915,
and $7.42 in July, 1914.

H. B. Macdonnell died at his home in
Toronto on August 5th. His funeral
took place at Collingwood, where he
lived some years ago. He was 59 years
of aze at the time of his death. The
late Mr. Maedonnell was managing
director of MeCaskey Systems, Limited,
with whieh firm he had been connected
for the past seven years. Mr. Maedon-
nell’s illness was of very short duration
and came as a shoek to his staff and
employees by whom he was greatly
revered and highly regarded.

All growers of potatoes in North York
complain of this year’s results. The
crop has on the whole turned out poor
in comparison with previous years for
the North York distriect. The damp
weather early in the season prevented
good growth of the tubers and the ex-
ceptional dry weather that followed so
soon after the rains ceased helped to
make matters worse. There is also a

little blight reported, though spraying is
pretty general. Many root growers are

. econsidering the advisability of changing

the seed for next year.

Western Canada

After a three months’ trial of the
daylight saving scheme the City of Cal-
gary has reverted to the former method
of doing business on standard time.

H. L. Perry of the H. L. Perry Co,,
Commission brokers, Winnipeg, has been
in Toronto this week. He intends going
to Montreal the beginning of next week.

The salmon situation at the coast con-
tinues unsatisfactory. The sockeye
cabeh is short everywhere. Vancouver
advices are to the effect that about the
beginning of the present month the pack
then was 160,000 cases. The red pack
in Western Alaska is reported as being
somewhat in excess of normal, and on
Puget Sound conditions are a little bet-
ter than in the British Columbia waters.
Shipments to England are heavy, and i* -
looks as if the entire pack wonld be
cleaned up by the end of November.

__@.____
TO KEEP BUTTER SWEET

A correspondent in Strassburg, Sask.,
writes to ask what he can put into but-
ter to keep it sweet in warm weather.
He states that he has heard sugar and
saltpetre are good, but does not know
what proportion to use.

The only way in which butter stocks
ean thus be protected and still keep
within the law is to add a little salt and
pack the butter into solids, putting a
covering of salt and water over it, and
placing the box in sawdust. The ‘‘Aect
to Regulate the Manufacture and Sale
of Dairy Products and to Prohibit the
Manufaeture or Sale of Butter Substi-
tutes’’ provides that:

‘“No person shall melt, clarify, refine,
re-churn, or otherwise treat butter to
produce what is generally known as
‘process’ or ‘renovated’ butter, nor add
any milk or eream to butter.’”’” The
penalty for violation of this regulation
is a fine not exceeding $400.

- —

Canadian Wational Exhibitiory City
has its own post offices, telegraph and
express offices, police station, fire de-
partment, hospital, bank and electrical
plant.
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General Tendency Towards Higher Prices

Important Price Changes From Various Buying Centres — Scarcity of Fresh and Salt Water

Fish—Important Changes on Canned Goods—B. C. Pack Below

Last Year.

Office of Publication, Toronto, August 26, 1916.

ITH the continuation of hot weather there has been a good

demand for cooked meats and other popular summer foods,

The general tendency of the market is upwards. Butter
has advanced. There are prospects of higher prices on eggs and
cheese, both of which are firmer.

The canned goods market is firm at the recent advances.
Increased freight rates are playing an important part in causing
advances on many imported lines.

In the fish market there is a tendency to firmer prices in
whitefish and trout. Western salmon continues scarce.
~_ The sugar market is uncertain. Reports from New York
indicate that there is a better tone in the market in that centre.
Buyers are showing more interest. Some sugar dealers express
the opinion that the only thing that would start sugar moving this
fall would be a good erop of fruit, which may cause people to
preserve more fruit than they have during the past two months,
Market prices on coffee are holding firm and there has been a good
demand for this season of the year.

Mace has increased considerably in price during the past
week and is very scarce. Transportation is affecting the supply
which comes almost. entirely from Penang in the Straits Settle-
ments. White pepper has advanced 2 cents per pound. Cream
of tartar is easier, but declines in price are not expected for

another month.

Winnipeg prices on canned goods have ad-

vanced following the advances in the East reported in last week’s
issue of CANADIAN GROCER. There is a great variation in the
prices of canned tomatoes quoted by various wholesalers at

Winnipeg.

Quebec Markets

Montreal, Aug. 23.—The general
tendency of the markets has been for
higher prices all the way round. As
one merchant remarked ‘‘Wheat seems
to be the barometer at present, and
everything is going up in sympathy.”’
*Undoubtedly the wheat situation has
had some effect, but there are other in-
fluences at work besides, namely a good
demand owing to a better eireulation
of money especially in the country dis-
tricts and munition areas, and to short-
ages in erops. Although flour remained
steady, oats have jumped, as well as
feed wheat. Butter has gone up, cheese
also, and eggs may. All due to falling
in receipts. Hogs continue firm while
there is a searcity in fresh and salt
water fish. Molasses, too, have ad-
vanced. The canned market is firm
with advances in salmon and vegetables.
Packing materials are dearer, there is
a scarcity of labor, and there is the
coming heavier freightage charges o be
eonsidered. Export is heavy, while in

fish there is a scarcity of yield. As one
merchant said. ‘‘Just fancy I remember
the time when I have paid 10 and 15¢
for a ean of lobster. Just think of the
price now.”” One word of warning
should be given, and that is the opinion
held by many that the advances in the
markets generally are not quite justi-
fied. This is a dangerous situation, and
merchants in their buying should aet
with caution.

As a final blow we have to report an
advance of 1je in wraping paper.

Importations of Teas

An interesting point in connection
with the wonderful British control of
the seas is made aparent in connection
with the importation of teas, figures of
which have just come to the hands of
local imports. In 1914 Austria im-
ported 490,946 tons from China and
Germany 1495645. In 1915 and 1916
their importations were absolutely nil.
This is as fine an evidence of command
of the seas as could be obtained. Be-

sides but for this we would probably be _

suffering from much higher prices.

Refiners Advanced Prices
SUGAR.—Again there is no change
in the loeal market, despite the strained

MARKETS IN BRIEF

QUEBEC MARKETS.

PRODUCE AND PROVISIONS—
Hogs continue firm,

Butter advances further.

FLOUR AND FEED—

Flour remains steady.
Oats have advanced.
Feed wheat higher,

FRUITS AND VEGETABLES—
Vegetables advance in price,
Fancy seeded raisins advanced.
Soup peas scarce,

FISH AND OYSTERS-.
Scarcity of fresh and salt water fish.
Salmon has advanced,

B.C. pack bhelow 1915.

GENERAL MARKETS—
Molasses have advanced.
Packing materials dearer.
Wrapping paper advanced.
Syrups are strong.

Peppers advanced,
Shelled walnuts advanced,

ONTARIO MARKETS.

FLOUR AND CEREALS—

Flour holds at high level.

Heavy demand for mill feed.

Cornmea! advances.

Wheat prices fluctuating.
FRUI'T AND VEGETABLES —

Fruit searce.

Canadian melons plentiful.

Vegetables in poor supply.

Peaches In better quantities.
FISH AND OYSTERS -

Western salmon scarce.

Whitefish and trout firmer.

Halibut lower.
PRODUCE AND PROVISIONS—

All cooked meats up.

Butter advances 2e,

Cheese up 1le,

Eggs unchanged.

Poultry prices down.
GENERATL GROCERIES—

Sugar market steady.

Dried fruits weaker.

White pepper up 2c,

Mace advances 35¢.

Canned goods firm at high level,

MANITOBA MARKETS,
FLOUR AND CEREALS—
First patents still £8,
Whent bringing £1.50 bushel.
Rolled oats still $2.50.
Package onts now £3.90 case.
Feed strong: mixed chop, $34.
PRODUCE AND PROVISIONS
Hog markets firm at 12,
Cured meats continne high.
No. 1 ereamery, 30-31c: No. 2, 20-30¢.
Eggs little changed—24-25¢,
FRUITS AND VEGRETABLRES
Tokay grapes expected, $3.25.83.75,
B.C. and Ontario tomatoes in.
Lemons sell fair at $10 case.
Peaches dropping In price.
New B.C. potatoes 2¢ per 1h.
FISH AND POULTRY—
Salmon firm, due to shortage. -
Hallbut scarce, but still 1le.
Trout scarcer, brings 13c.
Poultry arriving more freely.
GENERAT. GROCERTES—
Canned goods opening higher.
Freights will send salmon up.
014 pack vegetahles going up.
Fard dates hard to get.
Sugar market doubtful,
Taploca and sago prices wary.
Split peas jumping to $5.75.
Corn svrun up: cane syrup down,
New prices on molasses In tins,
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conditions in New York, but the present
feeling is very bullish. The fight be-
tween the refiners and the great Cuban
syndicate who hold about 400,000 tons,
all that is apparently offering before
the new crops arrive, still continues.
Refiners have advanced their price a
point and are willing to buy at 454 but
the holders will not sell at less than 434.
The refiners say they have enough stocks
for present necessities, the holders say
that they have not. It is simply a trial
of strength between the two factions. It
is impossible to say which will give in
first. In the eircumstances it would not
be advisable for merchants to speculate,
on the other hand it would be foolish
to run stock too low in the hope of a
break up in the deadlock.

Extra Granulated Sugars— Per 100 1bs.
100

o~
B8®

wore

100 1b. bags
Dark yellow, 100 1b.
Bright yellow, bbls.

~ras
383 HER GBS ¥

bags
only, cwt,

mom-a

@

Crystal Diamonds —
Barrels
M0 b, boxes .
50 1b. boxes ...
25 Ih. boxes .
Cartons
Half cartons
Crystal Dominoes,

woonmm®
ERLBIES

Molasses Prices Advanced

MOLASSES AND SYRUPS.—The
shortage of molasses stocks to which
we have referred has at last been re-
fleeted in quotations, and prices have
advanced 3e. The market is undoubted-
ly in a very bullish condition on aceount
of the 1916 Barbadoes erop all being
sold, so that the present shortage of
stock will get worse, especially as the
demand is very good, and prospects are
for an increase in strength rather than
a decrease. The agricultural distriets
are especially heavy buyers. In faet
they are far ahead of the towns and
cities. Syrups in sympathy with the
raw market are also very strong, with
the maintenance of a steady demand
Prices are however unchanged.

Barbadoes Molasses—
Puncheons
Barrels ¢ 08’
Half barrels 0 69

For outside territories prices nu‘e about 3¢ lower,
Carload lots of M puncheons or its equivalent in
barrel ‘or half barrels to one buyer, may be sold at

‘“‘open prices.”” No discounts will be given.

Com Syrups—

Barrels, per 1b., 3¥¢;

Pails, 83% Ibs., $1.95; 25 Jbs. ...

Cases, 2 Jb. tins, 2 dos. in case.

Cases, 5 Ib, tins, 1 doz. in case.

Cases, 10 1b. tins. % doz. in

, % dos. In

5%e; % bbls .

Cases, 2 1b. ths 2 doz. in case

Fancy Seedcd Raisins Higher
DRIED FRUITS.—As is only natural
the market is quiet with an average

-D RN
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amount of buying. Nothing untoward is
noted in the crop prospects, although
it is expeeted that when the fall demand
sliows its full strength that prices will
show a tendency to stiffen in common
will almost all other lines. The con-
servative attitude of the jobbers is
maintained, and there is nothing to
show that their hands will be forced for
some time. The only echange is that
Faucy seeded raisins have advanced je.
EVAPORATED FRUITS.  Per Ib.
Apples, choice winter, z6-1b. boxes [
Apples, choice winter, 5-lb. boxes .
Apricots
Nectarines, choice
eaches, choice
Pears,

Candied Peels—
luw

ceeoece
G8E
5558

DRIED FRUITS,

Filiatras, flne, loose, new
Filiatias, packages, new

oo eoco
GE BER

ates—
lnomednry, package stock, old, 1-1b.

...
= =]
o

lhl)owee. loo‘e, new .
Hallowee, 1-1b. pkgs.

Figs—
8 crown, 124b. boxes, fancy, layer, lb.
7 crown, 12-1b, boxes, fancy, layer, lb.
8 crown, 12-Jb. boxes, fancy, ll)tl‘. 1b.
1 1b, zlovu boxes, each &
Cal, bricks, 10 oz,
Cal. bricks, 16 oz. .
Cal. layers
Cal. fancy, table, 10 lbs.

Prunes—
X to

ocece

EEZRERE 88E
F 3

~occcoceos
b

cocecccees
833§SEE g

n
to in
to in
to in

70 to in
to in

to

Raisins—

Malaga, table box of 22 lbs., 3-crown
cluster, $2.80; 4-crown cluster

-
o

Choice aeeded 16 oz, pkgs.
Valencias, ul«:ted
Valencias, écrown layers 011%
Prices quoted on lll linel of fruits are liwhle to be
shaded for quantities, according to the state of market.

3
00
0 o9
012
on
0
0
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Prices Remain Firm
DRIED VEGETABLES.—No relief is

.n sight for the dealers as the new crop
will not be ready until November, and
tie prospeet for the new stuff is, at
present, not any too good. Prices there-
fore remain very firm, although no
changes are announced this week. Am-
erican supplies offer no relief as the
erop in the States is likewise poor, and
prices across the border are even higher
than they are here. Peas are firm, with
a fair shipment from the Province of
Quebee, There is little likelihood of any
reaction in prices especially in soup peas
as there is a scarcity. There is plenty
of the old Ontario erop here, but they
are not good sellers, owing, so it is
said, to the opinion that they are not
good boilers,

Beans—
Canadian, 3-Ib, pickers, per bushel....
Canadian, hand-picked ..

Canadian, 5-1b. pickers .
Yellow eyes, por bushel
s, per Ib. .....
Peas, white soup, per
Peas, split, bag 98 Ibs.

Barley, pot, per bag
Barley, pearl, 1b. ....

sessgases

Peppers Advanced
SPICES.—Our report last week on
black peppers was apparently too bear-

29

ish, and prices generally are considered
to be more approaehing previous quota-
tions and therefore we mark pepper at
the previous figure 28e¢. Cassia shows a
stiffening tendency of 2¢. The market
generally is a shade more active, and
there is more color to the trading. It
is likely that the effect of the erop
shortages will be only gradually felt,
but that it will be felt eventually there
is little doubt. The present visible sup-
ply is in very much stronger hands than
it was. Apparently the whole situation
depends upon the reguiarity of the ship-
ping, which the war situation influences
like other commodities.
Sand 101b. %Ib. pkes.
doren.
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chllnc spice

o 210

Lower pricel for pails, boxes
can be secured.

3 BREREA2IBR

250
Carraway—

Dutch
Cinnamon, China,
Mustard seed, bulk
Celery seed, bulk
Shredded cocoanut, in pails
Pimento, whole

Foocooee
SURNENE

Shelled Walnuts Advanced

NUTS.—The market generally re-
mains firm with an advance in a few
lines. Almonds have gone up 2¢ mak-
ing the price 19¢ to 20e. New shelled
walnuts have also advanced le, making
the present quotations 36 and 37. There
is no unusual feature to the demand. It
is about the same strength as to be ex-
pected at this time of the year, with
stocks diminishing but equal to require-
ments.

Almonds,
Grenobles

uts
Shelled almonds,
Sicily vlberts
Filberts, shelled
Pecans, large ....
Brazils, new
leanuts, American,

e P
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Coffee Stocks Sufficient

COFFEE.—The end of the summer
feeling obtains in this market. Prices
are steady, and sufficient stocks are in
hand to meet the demand. As one
merchant said. ‘‘It is something Yo have
one market undisturbed, when every-
thing else seems to be jumping up and
down.’”’

Coffee, Roasted—
Bogotas,

Jamaica,

coocococ0oo
55?”5!385:

coocsosscs
auRgRugRs

Range of Values Broadens
TEA.—The market remains quiet,
with prices unchanged. There must be
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an undertone of strength to the market,
however, or else quotations would show
this lack of movement. London reports
a fair supply of teas with a slight in-
crease of packages over the same period
last year, Ceylon and Java fell off but
this was made up by larger shipments
in India. The range of values between
common and good liquoring teas econ-
tinues to broaden. Apparently the erops
generally show a tendency to show an
inferior strain, and the demand for this
class shows a falling off, with an in-
ereased call for the better quality.

Prospects of Advance

RICE AND TAPIOCA.—Pearl tapi-
oca remains steady on the last redue-
tion, with a slightly improved demand at
the lower price. Rice continues un-
changed with a fair average call re-
ported. The expected stiffening in the
market has not materialized. There
gseems little doubt, however, with the
present stocks that any early fall in-
crease in demand will see the market
going up quickly in response.

Rangoon Rices—
Rangoon, “B"
“0.0.*
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Mandarin, Patna ..

100 The., packed in bags (260 Ths.),

::‘l.-m(‘l.tl)‘ibl.). lnng ?;lrlt‘::r‘bla (50 Ib-.)(: add l,Oc
or J »

o B Wy pocke ), and e for half-pocke!

Imported Patna—

, 224 lbs. i l:.
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B. C. Pack Below 1915

CANNED GOODS. — The ecanned
salmon market is reflecting the very
poor fishing cateh, and there is bound
to be a shortage of all grades especially
11b Sockeye talls of which many ean-
neries report 25 per cent. shortage over
last year’s supply. The British Colum-
bian pack is fully 15 per cent. below
1915. The coming inecrease in freight
will also inerease prices. Salmon, there-
fore, s marked up 10 to 25¢ a dozen.
The cheaper grades are not so much
affected but the best qualities are quoted
at around $3.00 a dozen. Other lines
of canned goods are also showing a
stiffening despite the fresh fruit mar-
kets being in full swing. Garden peas
are now $1.10; $1.12; $1.121,. .Early
June $1.2215, and $1.25 per doz., while
Red Raspberries are quoted at $2.40 a
doz. Canned tomatoes have advanced
Be on the minimum price and eorn like-
wise,

CANADIAN GROCER

Ontario Markets

Toronto, Aug. 24.—With the continua-
tion of hot weather there has-been an
increased consumption of all cooked
meats. Demand for these being large,
with the high price for hogs, has con-
sequently sent the price upward. Butter
also has advanced in the neighborhood
of 2¢ per pound. Cheese is firm in price,
and has advanced a Yoe. Egg prices hold
firm, with a tendency to advance. The
honey erop is fine and large, but as yet
very small quantities are reaching the
commigsion men. Producers are holding
for 10¢ to 11e, while the jobbers are in-
clined to give only 9¢ per pound.

Flour is in an uncertain stage. Millers
are inclined to think that high prices for
wheat have come to stay. On Tuesday
there was a slight sag in the wheat mar-
ket of about 2¢ per bushel, but this 1s
not sufficient to warrant any cheaper
flour. Demand for mill feeds continues
extraordinarily large. Millers are unable
to keep up with the orders.

In the fish market there is a tendency
to firmer prices in whitefish and salmon
trout. Western salmon continues scarce.
There is a between-season’s demand that
keeps the supplies below requirements.
Ontario fruit is somewhat scarce, sugar
melons being perhaps the most abundant
variety. Hot weather has been con-
ducive to the development of these.
Vegetables are slow.

Sugar and other lines of groceries re-
main steady in price.

SUGAR.—The sugar market at the
time of writing might be characterizel
as dragging. Sugar men hardly know
what to expect. Advices from New York
assert there is a better tone in the mar-
ket in that centre, with buyers showing
more interest and no raw sugar offering
under 5.77¢. A decided improvement is
noted in the option market. Refiners
are holding off in their buying in the
face of the poor demand for sugar, and
are interested only in picking up dis-
tressed cargoes. One of the big elements
in the sugar situation this year is the
fact that there will be an enormous beet
sugar crop. It is estimated there will
be 300,000 tons more beet sugar in the
United States this year than last year.
Sugar men believe about the only thing
that will start sugar moving is to have
an extra good erop of fruit this fall,
which may induce people to preserve
more than they have during the past two
months. New York prices for refined
still remain about a l%¢ per pound
under Canadian refined. If the demand
for sugar does not improve, the market
should naturally tend to be weaker in
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tone. Loeally buying has been from

hand-to-mouth only.

Extra Granulated Sugars, Montreal Refined—per 100 1bs,
100 Ib. bags .

Nova Scotia refined, 100-}b. bags ..
New Brunswick refined, 1004b. bags
Extra. Ground Bugars—
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cwt. above bag prices. .

MOLASSES.—Market for molasses
has been quiet during the past week.
There have been small quantities used by
bakers, owing to the deerease in demand
for bakery goods. ‘Corn syrup holds firm
at the advanced prices, with demand for

the same good.

Barrels, about 750" 1bs.
Half barrels, about 350 lbs. ..
Quarter barrels, about 175 lbs.
Cases, 2 dozen 2-1b. tins
Cases, 1 dozen 5-b, tins
Cases, % dozen 10-1b. tins
Cases, % dozen 20-1b, tins
Cane Syrups-

Barrels, Ib., 5%c; % bbls.

Cases, 2 Ib, tins, 2 doz. in case
Molasses—

Fancy, gallon

West India
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TEAS.—There has been little change
in the tea market during the past week.
The better grades hold firm, with the
lowest or common grades easier. Trade
is admittedly below the summer average.
A steady feeling prevails, and prices
have been maintained at recent quota-
tions.

Pekoe Souchongs
Pekoes
Orange Pekoes
Broken Pekos
Broken Orange ekoes
These prices do not indicate the wide range in tea
values. They are for good average grades, and meant
to give some indication of price movements.

COFFEE.—There has been a good de-
mand for coffee, considering the season
of the year. Market prices hold firm.
The stoeks at Rio are 333,000 bags, as
compared with 329,000 bags a year ago.
‘Receipts at Santos were 50,000 bags, as
compared with 47,000 last year. Stocks
in this market are slightly under that of
last year, up to the present time being
1,625,000 bags, as compared with 1829,
000 bags last year. Receipts at both
Santos and Rio amount to 2,247,000
bags, as against 2,742,000 bags a year
ago. The amount of stock afloat showed
an increase of 92,000 bags, the steamer
Rio Verde having eleared from Santos.
The total stocks of coffees in New York
have been reduced, the total supply be-
ing put at 809,139 bags, as against 819,
336 on the previouk day and 912851
bags a year ago on the same date.
Loeally prices remain unchanged, with
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the exception of chicory, which is slight-
ly easier in priece.

coccccocoe
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SPICES.—Mace has increased in
price considerably during the past week,
being now quoted at $1.25 per pound, as
compared with 90¢ a week ago. The
artiele is very scarce. Transportation is
affecting the supply, which ¢omes almost
entirely from Penang in the Straits
Settlements. There is a firmness in white
pepper, the price having advanced 2¢
per pound, and is now quoted at 39¢ per
pound. Carraway seed is also scarce,
and the price is firm. This commodity
comes almost entirely from Holland, and
the freight situation has been the big
factor in higher prices. A short while
back carraway was selling at 15¢ pound,
as compared with the present price of
28¢. This is in the neighborhood of an
80 per cent. inerease. Cream of tartar
is easier, but prices will not be redueed
for another month or so until the stock
now in transit reaches this eountry.

g
3
7

SREANSERNYIRBRLBES.

Allspice .

Jassia ...

Cinnamon

Cayenne .

Cloves

Ginger .

Mace ..

Nutmegs .

Pastry

Pickling spice
Pepper, black .
Pepper, white ....
Nutmegs, selects. whole
Mnstard seed, whaole .
Celery seed, whole ...
Coriander, whole
Carraway seed, whole
Spice, pickling, whole
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BEANS AND PEAS.—Just at the
present the stocks of beans in jobbers’
hands are fairly heavy, but the quality
is not of the best grade. It has been a
questionquestion of taking whatever they
could secure. Blue peas are somewhat
scarce. More split peas have been offer-

ing, with the demand for the same good.
600

DRIED FRUITS.—Prices were re-
cently named by the (California Peach
Growers at Fresno, in that State, -on
strawberry peaches, and white frees and
clings, the price being 4'%e¢ in the sewat-
box. The minimum under the growers’
contracts is 5e. At the same meetinx
the question of the opening prices on
dried peaches for graded and packed
stock was discussed. It was intimated
the prices would be put out in the near
future. Some of the earlier peaches are
already being received at San Joaquin
Valley plants of the assoeiation, and
such arrangements for packing facilities
as have been made by the latter are

CANADIAN GROCER

practically completed. Prune buyers
who have visited the orehards in certain
parts of Oregon report the erop as one
of the largest ever marketed, with the
size of the prunes above the average.
The weather in that section has been
ideal for prunes this year. Apricots are
a small erop this year. There is a short-
age in the peach crop in California this
year, where the drying and canning
peaches have been produced. There have
been some price changes locally. Most
brands of dates are off the market. In
bexes of three dozen packages they are
selling at $3.95 to $4. Golden dates are
quoted at 734e per pound.
Apples, evaporated, per Ib.
Apricots—
Choice, %'s, faced

Extra choice, 2%'s, faced
Fancy, %'s, fi

¥ 5z yo= 8

Currants—
Filiatras, per Ib, ..
Patras, per lb.
Vostizzas, choice
Cleaned, % cent more.
Dates—
Packages, 3 doz. in case
Golden dates, Ib.
Prunes—
30-40s,
40-60s, 25-1b, box
50-60s.
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Fancy, 25 1bs., faced
Raisine—

Valencia, Cal,

Seeded, fancy, 1 1b. packets

Seedless, 12 oz, packets
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NUTS.—Reports recently sent to the
United States Department of Trade and
Commeree from one of their consuls at
Malaga, in Spain, under date of July
15, states that the ehief almond-produc-
ing distriets of the south of Spain will
have a much smaller Jordan erop this
year than was expected. Adverse wea-
ther conditions in Mareh and April prac-
tically destroyed the yield in some ex-
posed seetions. A short output is noted
in most places.

CANNED GOODS.—With a short
breathing space, jobbers have had an
opportunity to consider further the new
prices that should be eharged on the new
canned goods, for which prices have al-
ready been named by the eanners. Stan-
dard peas are quoted from $1.15 to $1.25.
Red raspberries are selling from $1.90
to $2.25; red cherries at $1.90 to $2.45,
and strawberries at $2.25 to $2.50.
Canned salmon is firmer, with no im-
provement in reports about the likeli-
hood of short pack. Salmon in the West
Coast rivers have been running light.

Following prices on canned goods are general quota-
tions from wholesaler to retailer and not F.O.B. fac-
tory prices.

, Bockeye—

1 1b. talls, cases 4 dos. .

98888 B3
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Early June peas ...
Com, fancy, doz. ..
Com, 2's, doz. ...
Red raspberries, 2s
Red cherries, 28 ...
Strawberries, 2s
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Manitoba Markets

Winnipeg, Aug. 24.—Prices on new
pack vegetables, fruits and ecanned
salmon are coming in, and indieations
point decidedly towards much higher
prices. In the case of salmon, there are
some wild reports regarding the pack,
some of which state that it is the small-
est for many years. One thing is sure,
that very few 1’s will be packed in
Sockeyes this year. Prices named on
15’s are slightly higher than last year,
being quoted locally at $12.80 per case
of 96 1%’s. The advance here is sur-
prisingly small. New Pinks are expected
to open at about $5 for 48 1’s Talls. Aun
inerease of freight amounting to 15e
per case, which goes into effect on Sept.
1st at the ‘Coast, will help to inerease
quotations for next year, as almost the
total pack will be shipped after that
date.

The Sockeye season is closed, and it is
reported that one well known brand has
not been packed in tall tins at all, and
that the pack of flats is only about one-
third of what was anticipated. Pinks
are searce. C'ohoes have not been packed
as yet, but the pack of this fish is more
or less standard from year to year. How-
ever, as other grades will be scarce,
there will be an extra demand for Co-
hoes.

Canned Goods Advanced

In the ease of canned vegetables and
fruits, many Winnipeg jobbers have al-
ready advanced their quotations. Some
houses are asking over $3 per case for
old pack tomatoes, while some are sell-
ing as low as $2.85. The price some
weeks ago was $2.65. There seems a
tendency all round to advance quota-
tions to the new pack basis. For in-
stance, standard peas, which were $2.05
Winnipeg, are now in some instances
$2.35. Corn, which was $2.05, is now
$2.20. Reports indicate that prices on
new canned goods will be considerably
higher. New strawberries are expected
to open at $4.85; raspberries, $5.15; red
pitted eherries, $4.80, ete.

Nuts Advanced 10 Per Cent.

Reports eoming in indicate that im-
ported nuts will be higher. Shelled wal-
nuts have been firming up, and have ad-
vanced fully 10 per cent. in the last
month.

Sugar Market Uncertain
SUGAR.—Last week-end the price of
standard granulated was still $8.40, and
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the situation was rather doubtful.
Brokers handling sugar were not dis-
posed to give an opinion on the market,
considering it very uncertain. When
asked what they thought of the market,
the usual reply was: ‘““We don’t think
anything about it.”” Only a small amount
of business has been moving, but it is
understood that there has been a fair
demand for preserving. This, however,
has not resulted in heavy buying from
the wholesale houses, as the retailers
were fairly well stocked.
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Sugar, Eastern—
Standard granulated
Extra ground er icing, boxes
Extra ground or icing, bbls.
Powdered, boxes
Powdered, bbls,
Hard lump (109-1b. case)
Montreal yellow, bags
Sugar, Western Ontario—
Sacks, per 100 1bs. ...
Halves, % 1lbs,,
Bales, 20 1bs.,
l'owd(r«l
Powdered, 5s ...
Icing, barrels .
Icing, 50s
Cut loaf, barrel
Cut loaf, 50s ..
Cut loaf, s ..
Sugar, British Columbia—
Extra granulated sugar
Bar sugar, bbls.
Bar sugar,
Icing sugar, bbls.
Ieing sugar, boxes, 50s ...
H. P. lumps, 100-1b, cases
H. P.
Yellow,
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lumps, 25-1b. boxes
in bags
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Decline in B. C Cane Syrups

SYRUPS.—There has been a decline
in B. C. cane syrups amounting to 25¢
on 2’s and 30¢ per case on 5’s, 10’s and
20’s. This brings quotations down to
$3.80 on 2's; $4.45 on 5’s; $4.15 on 10’s,
and $4.05 on 20’s. This decline was ob-
viously due to the decline in the sugar
market.

Corn Syrup Higher

On the other hand, there has been an
advance in eorn syrup brought about by
a further advance in the corn market.
This has had practieally no effeet on the
demand, 10¢ per case being rather
trifling. The demand anyhow at this
season of the year is usunally quiet.
Higher quotations have gone into effeet
on New Orleans molasses in tins, as fol-
lows: 24 x 2 1bs., case, $2.35; 24 x 3 1bs.,
$3.15; 12 x 5 lbhs., $2.75; 6 x 10 Ibs.,
$2.65.

Com Syrp

25, per case 2 doz.

58, per case, 1 doz. ........,

10s, per case, % doz. .....

Ws, per case, % doz

% barrels, ewt.

B.C. Cane Symps—

2db. tins, 2 doz. to case, per case....

5Ib. tins, 1 doz. to case, per case....

10-1b. tins, % doz. to case, per case

20-1b. tins, 3 tins 'to case, .

(These prices prevail in Winnipeg, Calgary,
Edmonton, Strathcona, Moose Jaw and Lethbridge.
Saskatoon they are ¢ case higher.)

olasses—

Rarbadoes, % bbls.,

New Orleans

New Orleans, tins, M x 2 Ib, case, $2.95;: M x
case, $3.16; 12 x 5 ib., $275; § x 10 Jb., $2.65.

Vostizza Currants Off Market
DRIED FRUITS.—Currants — Very
little echange.—Primary markets still re-
ported high. Cable last week-end an-
nounces two shilling advance in Greece.
Raisins—Very little change; pretty well
eleaned up on seedless in the primary

e
568 LU=

i.o.u
s
|

o)
ueeﬂ
g )

CANADIAN GROCER

market. Peels—Market very firm, but
little interest shown, as this is a rather
quiet period. Prunes—The market hold-
ing about the same. No decline, if any-
thing slichtly firmer. Dates—No change
from situation reported last week. Eva-
porated apples—Market said to be a
little firmer. Loeal houses report Vos-
tizza currants off the market until new
pack arrives about the end of October.
There seems little chance of getting Fard
dates of good quality in the primary
market.

Dried Fruits—
Evaporated apples, choice, 50's
Evaporated apples, choice, 25's ...
Evaporated apples, 3-1b. cartons .
Pears, choice, 26's ....
Apricots, choice, %'s
Apricots, choice, 10’s
Peaches—
Choice, 25-1b. boxes ..
Choice, 10-Ib, boxes ...
Currants—
Filiatras, wet, fresh cleaned
1 Ib. package Amalias ..........
2 1b. package
Dates—
Hallowee, loose, per Ih,
Hallowee, 12-0z. pkgs.
Raisins, California—
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12 oz. choice, seeded ..
Raisins, Muscatels—

3 crown, loose, 25's

3 crown, loose, §0's

Raisins, Cal. Valencias—
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Barley Likely to Advance

DRIED VEGETABLES. — In the
primary market beans continue to be
very searce, and will be until the new
erop is in. Some Winnipeg jobbers have
good stocks, but the stocks of some are
said to be light. Pot and pearl barley
are likely to advance, due to the high
prices being asked on whole barley.
Split peas are firming, and an advance,
which ‘has not gone into effect loeally,
will make them $5.75 for 98 lbs.

Beans—
Japanese white beans, bushe!
Calioinia Lima Beans—
1b. D

Barley—
Pot, per sack, 98 Ibs.
Pearl, per sack, 98 lbs,
Peas—
Split peas, stck., 98 lbs. .
Whole peas, bushel

Tapioca and Sago Prices Vary

RICE.—The tapioea and sago market

is showing a firmer tone. Local prices
vary considerably on tapioea and sago.
Some houses are selling at 8l4¢, whereas
others are quoting higher than 9¢. Quo-
tations on sago vary from 8¢ to 83e.
There is very little doing in rice, which
is usunally quiet at this time of year.
Rice and

Tapioca—
No. 1 Japan, per Ib., 100db. bags.
No. 2 Japan, per Ib., 100-lb. bags
Siam To.
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Coffee Has Upward Tendency
COFFEE.—The market is holding
about the same, with an upward ten-
deney on praectically everything.

Coffee—
Green, choice, No. 7 Rio
Green, choice, No. 5 Rio
Green, Santos
Roasted Rio, in bulk
Roasted snnto- P
Maracaibo,

Chicory, 1b., (‘nnldhn
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MEATS I‘IBH AT
RECENT ADVANCE

Slight Advance nheemﬂgu Are
Unchanged.
Winnipeg

PRODUCE AND PROVISIONS. —
The hog market last week end was very
firm at $12. Meats continue high still,
and are very firm at the advance made
last week. Lard is very firm, but quot-
ations remain about the same. Butter
is slightly higher; No. 1, ereamery is
bringing 30-31¢ and No. 2, 29-30c.
Regular stock of dairy butter is being
sold to the trade 24-26c. FEggs are
practically unchanged, and are bringing
24.25¢. There is a slight advance in
cheese, but not as heavy as was expected.
Local wholesalers seem to think that
Winnipeg has been selling on too low a
basis compared with the East.

Hams—

Light, per 1b. ....

Medium, per lb.

Large,” per ib.

Bacon—

Breakfast, per 1b.

Breakfast, select, lb. ...

Backs, select, per o

best

Backs,
Dry Salt Meats—
Long clear bacon, light ..

X
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Shoulders, bo[led per Ib,
Roast hams, b,
Barrelled Pork—
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Eggs—
Extras in cartons
No. 1's, cases ....
Trade cases ....
Cheese—
Ontario, large ..
Ontario, twins
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Prices Announced on Canned Goods

CANNED GOODS. — Opening prices
have been announced on raspberries,
and they are very high. The jobber is
paying $1 per case more than he did at
this period last year . Peas have opened
at 45¢ per case higher. The feature as
regards new pack is that jobbers who
placed their orders last spring will only
get limited deliveries; i.e., ecanners will
only deliver 50 per eent. of raspberries
ordered, 75 per cent. strawberries, 90
per cent. standard peas and cherries,
and 50 per cent. their grades of peas.
The market in the East is bare of spot
stocks of vegetables. Opening prices on
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canned salmon are expected here August
25. From what can be seen now nearly
all eanned goods will be higher this year.

New Prices in Winnipeg

Many Winnipeg jobbers have put
their prices up on canned vegetables and
fruits for old stoek to a level based on
what new stock would cost them. For
instance, tomatoes which were selling for
$2.65 are now being quoted at $2.85.
Some houses are asking over $3 for to-
matoes, and as old pack are costing
them $2.95, they Are justified in asking
this price. Prices on new pack tomatoes
had not been named at time of writing.
The new price on old pack Standard
peas is $2.35; they were formerly $2.05.
Prices are not yet named for new pack
peas, but a loeal house figures that quo-
tations will be about as follows :—Stand-
ard peas, $2.55; Early June, $2.85; and
Sweet Wrinkles, $3.50. American straw-
berries are on the market, bringing
$4.50; new pack ‘Canadian will sell
around $4.85, and raspberries are ex-
pected to open at about $£5.15. Red pit-
ted cherries should open at about $1.80.

Salmon to be Higher

Information received regarding sal-
mon indicates that prices will be much
higher this year. All kinds of stories are
going around; one being to the effect
that the pack will be the shortest for
thirty-five years. Another factor which
will raise the price of salmon consider-
ably is that after September 1, an in-
crease in freights goes into effeet of 20e
per ewt. from the coast, which is the
equal to 15¢ per case. Practically the
whole pack will be shipped after that
date, which means that 15¢ per case will
be added to the cost. Some new Red
Sockeye v%’s have recently arrived
here, whieh will sell at $12.80 per case
of 961%5’s. This is an advance of about
80e, which is surprisingly small. The
advance will be mueh higher on 1’s, al-
though very few 1’s will be packed.
Mostly 1%’s will be offered this year.
New pack prices have been named on a
basis where they ean be sold for $5 for
48 1’s Talls. No prices have been named
on Cohoes.

ALBERTA MARKETS (EDMONTON)
By Wire.

Edmonton, Aug. 23.—Excellent wea-
ther conditions prevail here and busi-
ness is good. Crops are looking splen-
did, and cutting has commenced. The
outlook is exeeedingly bright. Sugar has
advanced, and is now quoted at $8.95.
Flour has advanced 15¢ to a basis of
$4.15 per 100 1bs. Syrup has advanced
25¢ per ease. No. 1 dairy butter is
quoted at 24e¢: No. 2, 21%%e . Rolled
oats are quoted at $2.90,

General—
Reans, small white Japan, h.......... .... 008
Flour, No. |1 patent, 8's ... ........... .... 3
_ Molasses, extra famev, gal. ............ ... om
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Prunes, W00 ceeiesernecs annae
Sultana radsins, Cal.
Valencia raisins, Cal., Ib.
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ALBERTA MARKETS (CALGARY)
By Wire

Calgary, Aug. 23.—Creamery butter
has advanced 3 cents per pound making
the price locally 34¢ per pound. Canned
vegetables have taken a big jump. Peas
and corn are now quoted per standard
case at $2.65.

Tomtoes 2l5’s are now quoted at
$3.25; 3’s at $3.45. Canned fruit are
generally higher, 2’s raspberries are
quoted at $5.10; strawberries $5.50,
apples are quoted at $2. Cheese is firm.
Raisins are tending upwards. The
season for fresh raspberries is over.
Peaches are now in full swing at 90c
to $1.10 per basket. B.C. potatoes are
quoted at $25 per ton.

General—

Beans, small white Japan, 1b. ...
Flour, No. 1 patent, W's......
Molasses, extra fancy, gal

Rolled oats, bail .

covoocsnwzes
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Tomatoes, 3, standard, case .
Com, 2, staudard, case .
Peas, 25, standard, case .
Tomatoes, gals., case ..
Tomatoes, 2% .

Tomatoes, 3s ..
Apples, gals,, Ontario, case ., e
Atrawherrien. %0, Ontario, eace ... ...
Raspberries, 2, Ontario, case ........ ....
AIman. finest snckeye, tafls, Byle o<
Qimon. nink. taile, 48xls, per case...
Lobster, Ya, per doz.

“aTUN A LI

Dried Fruits— 2
0
0 0%
01T%
Pears, choice. oM
Promes, 90-100 ......coocoivniniianas 0 8y
fultana maisine. Cal.. extra fancy LB
Manchurian shelled walnnts 0%
Fresh Fmits and Vegetables—
Oranges, Val,, box ... & m
Lemons, box .......... "®»
Raspberries, crate 300
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BE A MAN

It’s a mighty good thing, while you’'re
running life’s race,

Just to pause as you go, and to come
face to face

With your conscience, and ask it a ques-
tion or two;

For it’s right you should know what
your life means to you.

Have you done things worth while, have
you drifted along?

Have you filled it with sighs, have you
filled it with song?

Have you helped when you should, have
you tried to do right?

Have you struggled for good, or just
fought on for might?

Have you given your hand to some fellow
in need?

Have you sneered at the man who was
not of your creed?

Have you been open-hearted and ready
to do?

Have you tried to be just, have you tried
to be true?

In your judgment of men, have you been
always fair?

Have you learned to forgive in the face
of despair?

Have you fought against greed, or sue-
cumbed to its lust?

Have you learned what it means to pro-
tect and to trust?

Oh, it’s easy to preach and it’s easy to
tell

Of the other chap’s faults, but your own
faults—ah, well;

We are cowards at times, and the truth
you will find

Is a thing we dislike, for it’s rather
unkind.

But the past, let it rest; give a thought
to to-day,

And to-morrow as well, for the time’s
growing grey;

Do the things that you should, do the
best that you ean,

Crown your life with your deeds, be a
red-blooded man.

___ﬁgmm~

Earl Grey says of the Canadian Na“
tional Exhibition:—*‘It will have an
influence of far reaching effeet on the
life of the Canadian nation and on its
place in the Empire of the Crown.”’

,__@ PR

WANTS HIS TRADE PAPER

MacLean Publishing Co,

Dear Sirs:—Enclosed find $3.00
for subscription to CANADIAN
GROCER. I wouldn’t do without it
for twice the price.

THOS. A‘,C(YA A,VN.
Cromarty, Ont., July, 14, 1916.
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FRUIT AND VEGETABLES

American Apples
Have Advanced

Heavy Shiploads of Bananas Expected—
Blueberries Have Declined—
Late Apple Crop Reported Poor

Montreal
FRUIT.—There has been little change
in prices. ‘Supplies come in steadily.
There has been no sudden glut, and the
supply and demand have about averaged
up evenly. No. 1 ‘Duchess Apple has
shaded 50e, but Americans have gone up
50c to $1. Blueberries have again de-
clined and are now quoted at $1.50.
This seems the only line in which the
supply has more than met the demand.
(California exports are in as heavy con-
signments, but the demand continues to
meet all shipments. Bananas are in
about the same position, but some heavy
shiploads are anticipated, which will
lessen the tension somewhat. The late
apple erop is not expected to be very
2ood, and merc¢hants must expeet high
prices.
Apples, Duchess, per bbl.—No, 1
No. 2...

No. 3

Red Astrachan, barrels....

Early Williams, bskts, .
11-qt. basket ..

Apples,
Apples,
Apples, Canadian,
Bananas, bunches
Cantaloupes, per crate
Cherries, crates
black, eating, 6-qt.
red, eating
red, sours ..
(nrnnts black, 11-qt.
Currants, red, 11-qt. bukev. &
Grapefruit, 46-54-64-80-96
Gooseberries, per gal. ..
Blucherries, Lake 8. J
Lemons—
Verdellis :
Messina, 300 size, box ..
Montreal melons, per doz.
Oranges—

California seedless
Plums, 4 basket crate .
Peaches, in baskets, 6 t
Peaches, California
Pears, California, per bo:
Pineapples, 18-24 and 30-36

Limes, per hox ......
Watermelons,

;—!: HONMOO O UR D D
ABEJFANSSESILAKRA: B
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FAVORABLE WEATHER RE-
DUCES VEGETABLE PRICES
Montreal
VEGETABLES.—Supplies have come
along in good shape, and many more
sellers have appeared. The weather has
heen favorable for the produets, and the
result is seen in lower prices. Beans
have fallen 15¢, cucumbers 10e on the
higher price, making an average price of
15¢. Montreal onions have fallen 50¢,
and there are deereases in spinach and
tomatoes. With the econtinned larger
receipts of new onions, Spanish in
crates show a further decline of 50e.
American potatoes have held their price

this week, but the ‘thome produet is

slowly undermining their prlce.

Beans, Mel, 2-1b. bag
Beets, new, per doz. bunches,
Cabbage, Montreal, per doz.
Carrots, new, per doz. bcus.
Caulifiower, Montreal
Celery, per doz. ...
Corn, Montreal, per
Cucumbers, Montreal,
Egg plant, N.Y.,
darlie ....ooieen
Leeks, bunch
Head lettuce, Montreal,
Curly lettuce, aoa
Mint, doz.
Mushrooms, 4-1b. basket
Onions, Montreal, per doz. lmn('hl'a
Onions—Spanish onions, per crate ..
Parsnips, new, per doz, bchs.
Parsley, Montreal, per doz.
Potatoes—

New, per bbl.,, Amer.

Montreal, whltz 80° 1bs bu

Sweet, lumper
Radishes, per doz.
KRhubarb, per dos.
Spinach, Montreal, box ...
Turnips, bag, Quebec
Turnips, new, per doz, bunches..
Tomatves, hothouse, ib.
Tomatoes, Montreal, Red, per box

Rose, per box

Watercress, Canadian,

per doz. .

per 2 doz. box..
0
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Fruit Coming In
Large Quantities

Poaches More Plentiful With Lower
Prices—Good Crop of Can-
adian Sugar Melons

Toronto

FRUIT.—Fruit has been coming Lo
the local market in better quantities
during the past week, partieularly so in
the ease of peaches and plums. <Cali-
fornia fruit, such as peaches and pears
has been somewhat searce, and conse-
quently slightly higher prices. Some
fine samples of the California Malaga
grapes are in the market, being quoted
at $2.75 to $3 per case. Berries, with
the exception of thimbleberries or Law-
ton berries, are off the market. Goose-
berries and red eurrants are done. Black
currants are getting scarce. <Canadian
sugar melons have been coming to the
market in goodly quantities and the
prices have dropped accordingly. The
warm, bright weather has been favorable
to the maturing of these fruits if it has
retarded most lines.
basket they are selling at 35 to 50¢,
while in the 16-quart size they are sell-
ing at 75¢ to $1.

Apples, yellow harv’t and astrach'n, 1 qt.
Bananas, bui

ooe~Buun OD=NnD
88 J88883 B3nRus

In the 1l-quart

Peaches, Elbertas, case

Peaches, Crawfords, late

Peaches, Alexanders or Triumphs, G-Qt.
Peaches, Alexanders or Triumphs, L'lqt..
Penohen. St. John freestone, 11-qt.
Plums—

Canadian Abundants,

- 11

Green Gage,
Plums, 4 baskets
Peaches, California, box
Melons, sugar, Canadian,

16-gt. basket ..

27-qt. crates ..
Currants, black, 11
Thimbleberries, qt.
Watermelons

11-qt.

COm O~ wooD
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ONTARIO POTATOES COMING
IN BETTER QUANTITIES

Toronto
VEGETABLES.—Ontario new pota-
toes in baskets are coming along in bet-
ter quantities during the past week.
Eleven-quart baskets are selling at 50e.
Old Ontario potatoes by the bag are off
the market. New American potatoes by
the barrel are selling slichtly higher, the
price quoted being $4.75 to $5. New
corn on the cob is becoming secarcer and
in consequence is quoted at an advanced
price last week, the figures being 15 to
20¢ per doz. ears. Beans, both wax and
areen, are harder to get and the price
has advanced slightly. Cucumbers are
easier in price. Ontario cabbage by the
case was selling at $3.75 per case, an
advance of 50¢ over last week.
Cabbage, Canada, case
Cabbage, Canada,
Beets, basket
Beans, green
Beans, wax
Carrots, basket ..
Celery, Canadian,
Com, doa.
Cucumbers,
Eggplant,
Onione—
Yellow, American, 40-1b.
Spanish, crate 1% Ths. ....

Cincinnati, 100Ib. sack
Green, dos. bunches ..

“doeen. ..
‘basket ...
11-qt.

o009 99 : -
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Tettuce,

@
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Parsler, 11 qt. hasket
Peppers, green, basket ..
Potatoes—

DO DWOIAmN HODOISOoWW

ASTRY

P

bag, American ..

Squash, summer, basket
Cress, water, basket
Tomatoes, Canadian,

oo v
388 88%¢

11-qt. basket

PEACHES AMONG BEST
SELLERS AT WINNIPEG
Winnipeg

FRUIT AND VEGFTABLES —Local
eorn is coming on the market, selling
for 3040c per doz. California grapes
in erates are moving fairly well at $3.00,
Tokays are expected in a few days, and
should open at $3.25-3.75 per crate
Mississippe tomatoes are off the mar-
ket; B. C. tomatoes four baskets to
erate are bringing $1.50. Ontario in 11
quart baskets are quoted at the same

(Continued on page 35.)
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Lobsters and Pike
Advance in Price

Swordfish and Smelts Now on Market
—Halibut Firming in Price—S8al-
mon ‘Quotations are Firm—
Consignments Expected this
Week

Montreal

FISH.—Continuous warm weather is
interfering with the trade somewhat, al-
though if consumers only realize that
fish is the best food to eat under such
torrid conditions, the reverse should be
the case. As the season advances more
inquiries are coming regarding produec-
tion and prices on all kinds of salt and
pickled fish. Reports regarding fresh
fish are good. Lobsters have advanced 5¢
and scollops are quoted at $2. Halibut,
due to shortage of labor and the fish
leaving the banks, is firming up. Sal-
mon, though not advaneing in price, is
very firm, as there has been a very heavy
drain upon this fish. The lake fish trade
is disappointing, and supplies which
were promised did not realize. Pike has
advanced le. Reports are to the effect
that shipments will improve from now
on, and if that is so the market should
become easier. Swordfish and smelts
are now on the market and quoted at 13
and 12 respectively. Heavy consign-
ment of halibut and salmon are expeet-
ed this coming week.

SMOKED FISH
Haddies, per 1Ib,, new cured
Haddies, fillets, per Ib.
Digby herring, per bundle of § boxes.............
Smoked boneless herring, 101b. box

PRAWNS, SHRIMI'S, LOBSTERS
Lobsters, medium and large, per Ih,
Prawns, Imperial gal,

Shrimps, Imperial gal.
Soallops

Haddock, fancy, express, 1b.
Mackerel, medium, each
Mackerel, per 1b.

Steak, ecod, fancy, express, Ib.
Flounders

Flounders, New York
Salmon, Westemn

D09, g0
luig CE8s

Salmon Trout And
Whitgf_ish Scarce

Consumption of Fish Not Large Owing
to Dearth of Supplies—Small
Shipments Western Salmon

Toronto

FISH.—There is still insufficient fish
in the market to meet the local demands.
Salmon trout and whitefish continue to
come in rather meagre quantities. In
consequence the price of lake trout is
firm, with a tendency to advance. There
is practically none to be had under the
12¢ line. Halibut is easier in price
owing to a fairly good supply reaching
the market. It is now selling at 12¢ per
pound, a dedline of le. Shipments of
Western salmon continue light and the
price for this commodity holds firm, with
an inclination toward higher levels. It
is now quoted at 16e to 17¢. In salmon,
trout and whitefish there is not enough
to meet the local demands. Large quan-
tities of the two latter varieties are ex-
pected with the cooler weather of next
month,

SMOKED FISH.

Haddies, per 1b., new cured
Haddies, fillets, per Ib.
Digby herring, bo

Smoked boneless g
i SHRIMPS, LOBSTE
Lobsters, medium and large, per 1b
Shrimps—

1 gallon ..

2 gallons .

4 gallons .

o mooce
2SR & BEES
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FRESH SEA FISH.
Halibut

Haddock, fancy, express, Ih. .......
Steak, cod, fancy, express, 1b,
Flounders

Flounders, New York ..

Salmon, Western

Pike, Ib.
Whitefish,
Herrings, h
Lake trout

5=IIJSIE
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Shortage of_ _Salmon
At the Pacific Coast

Halibut and Trout Scarce at Winnipeg

—Poultry Coming in Freely.
Winnipeg

FISH AND POULTRY.—There is a
shortage of salmon at the Coast, and
local stocks are still bringing 16¢ per
Ib., there is very little likelihood that
salmon will be any cheaper this year.
Halibut is rather searce, although it is
still quoted at 1le¢; it should be 12,
and an advance to this figure may be

expected. Trout is very scarce, and is
quoted at 13ec. White fish is bringing
9%%e per lb., and will be very scarce
from now on. Poultry is coming in more
freely; there are quite a few Spring
broilers arriving at $1.50 per pair. Fowl
sells for 23¢ per 1b.

Fish—

Fresh salmon

Fresh halibut

Steak, cod, per Ib. .
Lake Winnipeg whitefish
Fresh finnan haddie ....
Kippers, per box

Fresh lake trout, per
Bloaters, per box

Salt mackerel, 2+Ib. kit .
Pickerel, 1b.

Smoked gold-eyes, doz. .

Sownonooo®e
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FRUIT AND VEGETABLES
(Continued from page 34.)

figure. Oranges are moving at $5.50
per case. Because of the hot weather
there 1s a fair demand for lemons, al-
though the high price has affected the
demand; California lemons are bring-
ing $10.00 case. Among the best sellers
are peaches at $1.35 crate for Washing-
tons, and $1.75 for Californias. By the
time this goes to press Washington
peaches will no doubt be considerably
cheaper. Plums are bringing $2.25
crate, and apricots are down to $1.35-
1.50. New B.C. potatoes are in, bring-
ing 2e¢ per lb. Canteloupes are quoted
at $6.00 crate, and water melons at
$7.00.
Fresh Fruits—

Apples, Washington, Dox .............. ...

Bananas, 1b

Cantaloupes, crate ..

Grapefruit, case

Grapes, California, crate

Grapes, Tokays

Valencia oranges, case .

California lemons ....

Plums, crate

Peaches, crate

Apricots, crate

Watermelons .
Crab apples, box
Vegetables—
Peppers, per basket ..
Mushrooms
Carrots, dozen bunches
B.C. potatoes, new, 1b.,
Garlic, per Ib, ............
California onions, b, ....
Spanish onions, crate
Tomatoes, B.C., crate, 4 baskets...... ....
Tomatoes, Ontario, 11-qt. basket ...... ...

____**____
FAMINE PREDICTED IN EGGS
F. C. Elford, of the Department of
Agriculture at Ottawa, predicts an egg
famine in Canada this fall and winter.
He bases his predictions on the late wet

spring and the foreign demand. He ex-
pects prices to reach high levels.
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FLOUR AND CEREALS

Flour Market
Remained Steady

Bread Has Advanced — Millers Behind
With Orders—Future De-
pends on Crop

Montreal

FLOUR.—For a time being at any
rate the flour market has remained
steady at last week’s prices. What it
will do by this time next week no one
will venture to prophesy. It may be
mentioned here that bread has advanced,
and loeal grocers are now charging le to
2¢ more a loaf. Millers are still report-
ing as being away behind, and there
seems no slackening in the demand. This
is due probably to the over-buying as
many think that the market will eon-
tinue to soar. Apparently all depends
upon the erop returns from the western
provinees, for it does not seem at pres-
ent as if the American buying would
correspond with the heavy purchasing
here, that is in comparison.

Manitoba Wheat Flour—
First patents
T T T e O R i R e
Strong bakers

Winter Wheat Flour—
90 per cent. in bags ................

OATS GO UP SEVEN
CENTS IN PAST WEEK

CEREALS.—The market is very
strong in ecereals, and higher prices are
generally anticipated. Oats have taken
a boost, small lots going up 5e to 10e,
the 25 bags or more ranging from $2.60
to $2.90, while the packages in case are
firm at $4. Oats have jumped up 7e in
the past week which generally corres-
ponds to about 20e per case goods. The
demand is good, and more shake ups in

the market are anticipated.

Commeal —
Gold dust 50
Rolled Oats— %0 in jute.
| TV ER R e BRI SOUIRE 285
2%

10
lu per cent.

100-1b. hhh

Per %8-1b, sack
2

ckages, o
Oatmeal-—fine, standard and granulated,
over rolled oats in %0's, in jute.
Rolled Wheat—
Hominy, per 98-Ib. sack
Hominy, per %8-1b. sack IS 215
Com flour, bag
Rye, flour, bag ...
Barley, pot
Barley, pearl, Ib. .

LAST WEEK'’S ADVANCE
IN FEEDS MAINTAINED
Montreal

¥EEDS.—The jump up in prices last
week, have heen maintained. but no fur-
ther inerease is noted with the exeeption
of feed wheat which is now $2.40, an ad-

vance of 15¢. The market is such that
orders for mixed ears get the preference.
No relief to the present congestion is an-
ticipated for some time, as the millers
are away behind on old orders let alone
the new ones coming in with the strength
of a flood.

Wheat mnulee

Feed flour .
Mlxed chop, tom ....

C ed oats, ton ..
Oats, chop, ton
Barley, chop

Feed oats, \hnitobn bush.
Feed wheat, bag

woXERRRABRE
282828338888

Uncertainty Now
Evident In Flour

Conservative Mills Only Buying Wheat
From Hand to Mouth—Wheat
Still Firm

Toronto

FLOUR.—The flour market is in one
of those hesitant stages that sometimes
develop when wheat prices are firm and
advancing. There has been a firmness
in the wheat market with advances dur-
ing the opening hours of the week, and
this has put mill men in a mood to anti-
cipate the possibility of further advances
in flour should further advances take
place in wheat. No. 1 Northern wheat
sold at $1.681% track bay ports—Mea-
ford, Owen Sound and other ports along
Georgian Bay—which is in the neighbor-
hood of 36e¢ higher than at the same
date last year. This price showed an
advance of 5e over the Saturday prices.
Under the present conditions mills do
not feel like makine contraets for flour.
The conservative millers are waiting to
see what the future will bring forth. and
are working in a hand-to-mouth way.

Flour prices remain unchanged.

Small Car
lots. Tota.
per bhl. of ? hage
8% s

Manitoba Wheat Flour—

Ontario winter whe-t flour, 90 per cent..

CORNMEAL ADVANCES
WITH HIGH CORN PRICES

Toronte

CEREALS.—Cornmeal advanced 15¢
during the week in keeping with the
high price of corn. Ameriean yellow
corn, No. 3, sold in Toronto at 97V%e on
track at Toronto, the highest within
the memory of interested parties. Yel-
low eornmeal in eonsequence is now sell-
ing at $2.85 per 98 Ths. For cereals as
a whole the demand has fallen some-
what.

Barley, pearl, 98 Ibs.
Barley, pot, lt-.
Buckwheat grits,
Com flour,

Graham flour, 98 lbs.

Oatmeal, mnnluted % lbs.
Peas, Canadian, boiling, bush.
Rolled oats, 90-ib. bags
Rolled wheat, 100-3b. bbls. ..
Rye flour, 98 lbs.

Whole whnt ﬂour 98 Ibs.
Wheatlets,

MILL FEEDS ADVANOE
IN FACE OF BIG DEMAND
Toronto

FEEDS.—In the face of a very heavy
demand some of the mill men have ad-
vanced their prices on feeds still fur-
ther. With others the prices of last
week are holding firm. The demand is
heavier than most of the mills ean sup-
ply. Bran was quoted by some at $25 a
ton, an advance of $1. Shorts and mid-
lings were also quoted by some millers
at an advance of $1. Millers point out
that the prices of mill feeds are not out
of proportion with other years, although

wheat and flour are.
Mill Feeds—
Bran

-0 10 08 00 6 £ L0 G L9 03 10 00 O
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Special, middlings
Feed flour, per bag ....

ta—
No. 3, Ontario, outside points.

INCREASED DEMAND
FOR ROLLED OATS

Winnipeg

FLOUR AND C(CEREALS. — First
patents remain at the high level of $8.00
per barrel and $6.50 for second patents.
The wheat market during the past week
has fluctuated from $1.40 to $1.50, and
there is nothing certain yet as to what
prices will be when the crop begins to
move. There have been some ominous
reports issued by the Manitoba govern-
ment lately on the wheat erop in this
province. The facts seem to be that
there is a good erop in Saskatehewan
and Alberta, but that the erop in Mani-
toba will be much less than it was last
year. Rolled oats eontinue at the re-
cent advance, and are bringing $2.50.
Packages to-day are quoted at $3.90
per case family size. Cornmeal remains
at $2.80. Feeds are very strong, and all
mills report “heing eonsiderably over-
sold. Mixed chop is now quoted at $34.

Flour—
Best patents
Bakers ...
Clears
XXXX.
Cereals—
Rolled oats, 80 Jbs.
Rolled oats, pkgs., family size
Oatmeal, -t-n;l':d and gran.,

Middlings,
Mixed chop, ton
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The Square Deal in
the Square Package
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Make no mistake; Tillson’s Quality, then Price
quality cereals are put up only

in square, sanitary, dust-proof Quality is the first consideration
packages which retain the origi- al.wa_vs,m the i (ff
nal fine flavor for which  THlson’s Rolled Oats, Tillson’s
Tillson’s cereals are noted from | S,COtClT 2 Fine Slut Oatmeal,
Combh 15 Grik ot I'illson’s “Scotch” Health Bran.

Send for our free window displays—the most

effective method of bringing those widely known
cereals to the attention of your customers.

Canadian Cereal and Flour Mills
Co., Limited

Toronto Ontario

If any advertisement intercsts you, tear it out now and place with letters to be answered.
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Provisions Represent an Important Percentage

Such is the Opinion of an Ottawa Grocer—In His Case it is Thirty-three — Modern Equipment
Favorably Placed is the Chief Reason—Department Straight Opposite

HAT provisions represent a very
important percentage of general
grocery business is the opinion of
Mr. Bell, of Duncan Bell, Bank Street,
Ottawa. Mr. Bell was for many years
the manager of the grocery department
of the departmental store in Ottawa,
Bryson, Graham & Co., and in that store
and latterly in his own he has garnered
a great deal of important experience
which is worth while handing on. He
has always made good along the line of
handling provisions, and his views on
the subject are, therefore, worth while.
When asked at first just how mueh of
the percentage of his business was re-
presented by provisions, Mr. Bell was at
a loss. He said he found it difficult to
estimate. Roughly, however, he thought
that provisions were a third of the busi-
ness; 33 1/3 per cent. of a general gro-
cery business represented by one set of
lines, provisions, shows this to be an
important department.
Mr. Bell has always
boosted provisions. In

Store Entrance.

Mr. Bell has had partieularly good
business this summer in cooked meats.
What has been largely responsible for
this is the excellent loeation of his pro-
vision department, not to say its clean-
liness and inviting appearance. Canadian
Grocer was able to see this department.
The whole store which Mr. Bell has is
modern and laid out on a systematic
and well-ordered plan. General groceries
line one side of the store, and opposite
are faney goods, such as biscnits. Win-
dows streteh on three sides of the store,
and run the whole length of the wall.
At the baek of the store—that is, di-
rectly facing the entrance—is the pro-
vision department. This consists of one
long white marble eounter, on which are
kept some cooked meats, bacon, and so
forth. The inside of this counter is a
refrigerator, which keeps cool and ap-
petizing meat and butter on the hottest
day. Back of the counter again is a re-
frigerator, in which is contained butter

and cheese. A bacon slicer adorns the
one end of the marble counter and a
cheese cutter the other. The ecounter
itself is about eight feet in length by
three in width, and about four in depth.
It is wide and roomy, and its whiteness
and the character of the material used
insures cleanness and freshness at all
times.

Mod_ern Equipment

The store throughout is equipped in
the most modern way. Bins, which give
an index to what is inside the glass, line
the whole of one side of the store. It is
all modern and up-to-date. The win-
dows have very large bases, which are
on about the same level as the floor. The
spaciousness of the windows enabled
them to be utilized for fairly large and
full displays. The bases of the windows
are in hardwood, which needs little
decoration,

The whole store is one of the most at-
tractive we have yet
seen. And as attrac-

discussing the sub-

tive as anything in it

jeet with him of why
occasionally grocers do
not make good in pro-
visions, the informa-
tion was elicited that
it is because many of
them do not figure
their  profit  eollec-
tively. Mr. Bell point-
ed out that if profits
were ficured on the
buyine price rather
than on the selling
price the grocer was
liable to be in wrone.

The Difference in
Figuring

““Ten per cent. of
the buying price is
certainly not 10 per
cent. of the selling
price,”’ said Mr. Bell.
‘““The trouble with a
number of groecers in
figuring their profit is
that they allow a per-
centage for profit,
whieh percentage is
figured on the selling
price, and they then
add this pereentage to
the buying price in-
stead of to the selling
price.”’

we are going to use it—“Have a heart.”
kousekeeper o8 well a8 cook have a heart for your-
self and if some other person looks after the cook-
ing, have a heart for her these hot days, make your
or her work as light as possible on Sunday by buying
some the things we mentton today.

Cooked Meats,

ready to be placed om the table,
Beef, Ham, Boiled Ham,

Roast Pork, Jellied Hocks,
Jellted Tongue, Pressed Beef,

Requiring but little work are:—

Fresh new Carrots, Beets, Turnips,
Lettuce, Cucumbers, Tomatoes,
Caulifiowers.

Requiring no work,

Oranges, Lemons, Pine Apples, Plums,
Peaches, Pears, Apples, Bananas.,

| WENTZELLS LIMITED —

YOUR SUNDAY DINNER

There is a saying—perhaps a bit on the slangy
side—but it really conveys so much meaning that

The “Big Store”

A suggestion for a provision ad.

If you are

is the provision de-
partment, which re-
presents one-third of
the total turnover.

Mr. Bell had some-
thing to say along the
line of the diffienlty
some  grocers  were
having with their
cooked meats and
bacons because of
reigning prices, whieh
are very high. The
general experience of
grocers seems to be
that unless great care
is exercised in hand-
ling these, waste may
make a hole in profits.
This is undoubtedly
80. Mr. Bell points
out that the generous
grocer who lets a
pound and half an
ounce of bhacon go as
a pound will ultimate-
ly, if he does it often.
swallow up his legiti-
mate profit. Evapora-
tion is another thief
to wateh, too. In hot
"weather  evaporation
will steal quite a per-
centage of bacon, sav.
and thus help to swal-
low profits.
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PRODUCE AND PROVISIONS

Hams Advanced
1 Cent a Pound

Compound Lards Have Decreased—Ex-
port Market Firm—Good

Demand Continues
Montreal —_—

PROVISIONS. — The market for
dressed hogs and general pork products
continues very firm, and a general ad-
vance all the way round looks likely.
Despite some anticipations there has
been no quotable change in live hogs
this week, but their firmness, and the
heavy demand in most lines have
brought about ehanges in produets. For
instanee hams, small, medium and large,
have advanced le, making the price 24-
25; 23-24; 1-2 and 23 respectively. On
the other hand all lines of ecompound
lard have deereased 1-2¢. This was not
unexpected. The export market is firm,
with a maintenance of the good demand.
The consensus of opinion seems to be
that with the maintenance of the heavy
Old Country demand prices will continue

to stiffen for some time.

Hams—
Small, per 1b, ....
Medivm, per I, | OB RPN ALY
R R e R P o
Backs—
Plain, bone in ......

coe ©oO0

per 1b.

Shoulders, bone in
Shoulders, boneless
Cooked Meats—
Hams, boiled, per Ib. .
Hams, roast, per Ib. .
Shoulders, boiled ......
Shoulders, roasted
Dry Salt Meats—
Long clear bacon, 50-70 Ibs.
Long clear bacon, 80-100 Jbs. ...
Flanks, bone in, not smoked ..
Barrelled Pork—
Heavy short cut mess

R Bun BEe

ac
Hrﬂkhnl
Roll

3

B BEsE

o EF

Ecece cooce ccee
=

Heavy short cut olear
Clear fat backs

&RES!
SS8S\R

Tins, 50 Ibs. net .. v

Pails, wood, 20 Ibs. met .

Pails, tin, 20 Ibs. gross ....

Cases, 10 Ib. tins, 8 in case .....
Cases, 3 and 51b. tins, 60 n case
Bricks, 1 Ib. each

SOS5SS

L X X X X X1
22T EER

Lard, Componnd—

I‘nﬂ- tin, 20 Jba. net
Cases, 10-Ib. tins, 60 in case ... ...
Cases, 3 and 5Ib. tins, 60 in case
Bricks, 1 1h. each

Hogs—
Dressed, abattoir kmed cwt.

BUTTER ADVANCED
AT MONTREAL

Montreal

BUTTER.—Butter production has
fallen off this week, but on the other
hand there is no falling off in the de-

mand, and the natural result is that all
lines of butter have increased le, making
finest ereamery 35¢, and dairy prints 29.
The strength of the market can be
zauged from the faet that the Board of
St. Hyacinthe sold at 34e, 114¢ higher
than last week, and the Cowansville
Board at 3433 compared with 32%e last
week. Receipts of butter fell to 16,575,
whieh is a reduction of 6,425, compared
with last week. Dealers do not care to
prediect what future eonditions will be,
but eonsidering the present strength of
the market, and the probability of the
export demand being maintained, high-
er prices would certainly seem to be in-
evitable. It is apparent that the present
state of the market eannot stand such
deereases in receipts.

Butter—

Finest creamery,

Dairy prints ...... Rt RS

Dairy, solids ........ ..

Separator prints s e
Bakers soi

fresh

RECEIPTS OF EGGS

HAVE FALLEN OFF
Montreal

EGGS.—No change has developed in
the egz market. Receipts have slightly
fallen off, there being 8,648 cases com-
pared with 8,790 last week. The local
trade eontinunes good, and although the
export demand has not materially
brightened as was anticipated, there is
a slight improvement in export enquiry
both for prompt and fall shipment.
There is still a wide difference in
quality, and the ecantinunance of the hor
weather does not tend to improve mat-
ters in this respeet. Most dealers are
consigning by express, and will continue
to do so while the weather remains hot

Eggs, case lots—
O B inassise wap it rnivinsebivproves -9 28
O XW isercanhihane  nassbévecsisnssias 079
BEBUERE o 0w ivvoumpiboin

HIGHER CHEESE PRICES

STALL OFF DEMAND
Montreal -

CHEESE.—Receipts of cheese have
again fallen, the improvement noted
last week not being maintained. The
total number of boxes was 71434 as
against 88,549, this has naturally
strengthened the price, and the 1916
make has advaneed 1¢ making the price
19-20. The strength of the market is
evidenced from the faet that some of
the boards have been selling at over 19¢,
a considerable advance. However, the
higher price seems to have stalled off
the general demand. Exporters repor*

less buying, and it may be that the mar-
ket is in for a slight reaction. This
would be helped by an inerease in re-
ceipts again,

POULTRY RECEIPTS HEAVY
WITH GOOD DEMAND
Montreal

POULTRY.—The receipts have been
heavier than at any previous week, but
the recent tendency of the market to
shade off in price has not been maintain-
ed as there is a good demand for all

01
Rouﬁn' chicken, mllk!ed 5 1bs. or over
Roasting chiclena oniinlry
Squabs, Canadian, pair ..... .
Squlh l"hu.delphln pair

hesh ﬂtnck Dressed—
Fowls, large, per Ib.
Fowls, small, per Ib,
Turkeys,

ocococoo

Fowl, 5 Jbs. and more
Fowl, small
Turkeys
Ducks, young
Ducks, ol

oscosee S22
BoROREE BYRBR wITRRINe

HONEY.—The market

no change of any note.
Honey—

Buckwheat, tins

Strained clover,

i1s quiet

Strained elover, in 5Ib tins
Comb homey, white clover, per section ....
Comb honey, buckwheat, per section

Live Hogs are
Higher in Price

Big Demand for Cooked Meats Has
Sent Price of Dressed Upward
—All Cooked Meats Up

Toronto

PROVISIONS.—There
advance in all cooked
week, notwithstanding the faet that
dealers had expected the market had
about reached top prices at recent quot-
ations. With continued warm weather
the demand for this class of food pro-
duct has advanced le a pound all along
the line. Live hogs have, however, at
the time of writing a slightly easier
price quotation. At tne Toronto stock
yards hogs off cars are quoted at $12.75
as compared with $13 last week. When
fed and watered live hogs sold at $12.50
per hundred. Placed on the cars at

-«

has been an
meats during




40

point of origin dealers were paying
$11.75 per hundred. Dressed hogs were
selling le per pound higher than last
week, now being quoted at $18. Com-
pound lards have all declined half a
cent per pound.
Hams—
Light, per Ib.

Medium, per Ib
Large, per lb.
acks—

BHRR
o
ERE

o ©oco

Boneless, per Ib.
Bacon—

Breakfast, per Ib.

Roll, per 1b.

Pickled meats—lc iess than s
Dry Salt Meats—

Long clear bacon,

Long clear bacon,

Fat backs, 1b,
Cooked Meats—

Hams, boiled, per Ib,

Hams, roast, per Ib.

Showdders, boiled, per 1b. ...............01

Shoulders, roast, per M. ...............03
Lard, Pure-

Tierces, m I, DEF IO ciiiicivencncions

Tubs, 60 lbs. :

Pails

Bricks, 1 Ib.
Lard, «( um;mum'{

Tierces, 400 lbs.,

Tubs, 50 lbs. ..

Pails, 20 1bs,, p<r “1b.

Bricks, 1 1b,, per 1b. ....
Hogs—

Dressed, abattoir killed

Live, fed anl watered

Live, off cars

Live, f.o.h.

Butter Cllmbs Two
Cents Past Week

Demand Has Been Large—Present Price
Unprecedently High — Prices
Expected to Hold Firm

SR
o oo ooo
BE =R

coo
1

ton lots
small lots

+

Huss BEE
a2

5
&

8’55}"‘

per 1b

§55=

3

- ® ococce coce ccocs ooe

Toronto

BUTTER.—Butter prices during the
past week have been very firm. There
has been a big demand for the first-
class article, the export demand has
been large and people figure there will
be a shortage. All these things have
been contributing factors. Hot weather
has cut the produetion down as much of
the milk has been going into cheese.
Butter has advanced during the week
in the neighborhood of 2V4¢ per pound.
Creamery prints that were formerly
sold for 311%e to 33lhe are now quoted
at 34 to 36e. Prices at this time are
unprecedently high and commission men
look for prices to continue firm. At this
time last year the best creamery butter

was selling at 28 to 29ec.
Creamery prints, Ib.

Creamery, solids ...

Dairy pnnh choice

Dairy prints, 1b, .

Bakers

CHEESE ADVANCBS ONE
CENT, EXPORTS KEEPS UP
Toronte

CHEESE.—Cheese prices have ad-
vanced one cent per pound over the
quotations of last week. A big export
demand econtinues. Present prices are
firm with a tendency to advance as the
commodity at ecountry points, in other
words at the boards, have sold as high
as 19 to 19%¢c. The present prices are
governed almost entirely by the heavy
export demand.

Cheese —

CANADIAN GROCER

EGG PRICES ARE FIRMER
WITH 1c PRICE ADVANCE

Toronto

EGGS.—(Contrary to expectations the
quality of eggs has not shown the
amount of improvement that was looked
for during the past week. Although
hens have been picking grain from the
stubble the eggs reaching the market
still continue to have many grades that
are of doubtful quality. Real fresh eggs
are hard to get. Prices during the week
have been firmer with le advance in the
best quality new laids. It is expected
that a week will make a big difference
in the general tone and quality of the
market.
Egas—

New laids,

New laids,
No.

SLUMP IN POULTRY DUE
TO QUANTITIES ARRIVING

Toronto

POULTRY.—There has been a gen-
eral slump in poultry prices, both for
live and dressed during the past week.
Good quantities have been arriving and
larger shipments are due in the near
future. Reports from country points
are to the effect that there has been
more fowl raised this year than in past
yvears. Spring broilers are down 2¢ a
pound, old fowl 1 to 2¢, milkfed 2 to 3¢
and ducklings slumped 2ec.
Dres:
0 2
(18—
0
0

Poultry— Live
Spring broilers (1'%¢ Jbs. and over). 018
Old fowl, Ib. 0180 14
Milk fed i .015-017

0 100 12

20

Ducklings ......... R el 14

HONEY BUYERS HOLDING
OUT FOR BETTER PRICES.
Toronto
HONEY.—There has been a sort of
deadlock between the commission men
and the producers of honey. The latter
have been holding out for a 10 to 1lle
price while the ecommission men have
not felt inclined to pay more than 9e.

"In consequence honey has not been pass-

ing to the eommission men in any large
quantities. It resolves itself into a test
of who will stick the longest. Old
comb honey has been slightly easier in
price owing to the prospect that new
comb honey is in the offering. The re-
port issued by the Ontario Bee-keepers
Association at the yield will be a record
ene. The total yield for Ontario is plaec-
ed at 2,127,903 pounds, with the aver-
age number of pounds per colony at 89.6
pounds. The prices recommended by the
Association are 10 to 11'%e per pound
vor No. 1 light extracted, wholesale, and
two and a half cents above those prices
for retail. Combs will be sold at %2 to
§2.75 a dozen wholesale for No. 1 and
#1.50 to $2 for No. 2. Honey is light in
quality, with a heavy body and good
color.
Honey—

aw-r s 0 °

Comb, No. H 3

13
5 =
Comb, No. l. dos. e 200 2

Money in Waste

You burn money when you burn Paper.
Turn your Wasie Paper into Paper
Dollars by using ‘‘The Merchants’
Baler.”’

Cheapest and best considering quality and
efficiency.

Prices and terms gladly furnished.
H. G. SMITH, LTD., Paper Dept.

Saskatchewan Representatives

REGINA, - - Saskatchewan

The Reputation and Standing of

Walter Baker & Co.’s
Cocoa and Chocolate
Preparations

Have been buillt up
by years of falr
dealing, of honest
manufacturing, an
unwavering polley
of maintaining the
high quality of the
goods, and by ex-
tensive and persist-
ent advertising.

This means for the
grocer a steady and
increasing demand
from satisfled cus-
tomers, in the long
run by far the
m o s t profitable
trade.

All of our goods
sold in Canada are
made in Canada.

Walter Baker & Co. Limited

Established 1780
Montreal, Can. Dorchester, Mass.

Reglner.pd
Trade-Mark

One Inch Space
$1.05 Per Issue
on Yearly Order.
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Advertising Helps You \\\

Fast moving goods mean greater profits.

PURITY FLOUR
Millers 45 the Peop O

superiority, but because it is the most widely \\
LARGEST MAKERS IN THE WORLD

advertised flour in the Dominion.
Wssmm Canaoa FLour Miues Co.Limiteo
Tea Lead—all gauges and sizes

Metal Bottle Capsules—any size,
color or stamping

Collapsible Tubes—plain or colored

ALL BRITISH MADE

Send specification of your needs or samples of what you now use—stating QUANTITIES
—We will give you BEST QUALITY—BEST DELIVERY-—-BEST PRICES

BETTS & COMPANY, LIMITED

Chief Office :—1 Wharf Road, LONDON, N., ENGLAND

S

If any advertisement interests you, tear it out now and place with letters to be answered.
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R. W. ATKINSON,
Edmonton Manager.

WESTERN CANADA
MANUFACTURERS' AGENTS AND
WHOLESALE GROCERY
BROKERS

W. H, ESCOTT €O., LTD.

EDMONTON

BRANCHES AT
Calgary, Saskatoon and Regina

HEAD OFFICE :

WINNIPEG

L T T T A A A A L

PURERREELLNLY

e W R R WA

QUOTATIONS FOR
PROPRIETARY ARTICLES

SPACE IN THIS DEPARTMENT IS $56
PER INCH PER YEAR

Brooms of
Quality

may always be had by ordering

We have them at
$3.25, $3.50, $3.75, $4.00,
$4.25, $4.50, $4.75, $5.00,
$5.50, $5.75, $6.00 per dozen.

our brands.

FACTORY and MILL

Brooms $4.00, $4.50, $5.00
per dozen.

Walter Woods & Co.

Hamilton Winnipeg

BAKING POWDER

WHITE SWAN SPICES AND

CEREALS, LTD.
Per doz.
5¢ Tins, 4 doz. case, weight
10 Ibs. 3
4 oz. Tins, 4 doz.
weight 20 1bs.
6 oz. Tins, 4 doz.
weight 25 Ibs.
8 oz. Tins, 4 doz.
welight 25 I1bs.
12 oz. Tins, 4 doz.
weight 48 Ibs.
16 oz. Tins, 4 doz.
welight 65 Ibs.
3 1b. Tins, 2 doz.
weight 85 1bs.
5 1b. Tins, 1 doz.
welght 75 Ibs.
ROYAL BAKING POWDER
Bbl, lots
or 10 cases
and over
Per doz.
$0 90
135
6-oz. 1800
DOMINION CANNERS, LTD. -
JAMS

5 00

Less than
10 case lots
Per doz.

Dime ...

Size

“Aylmer” Pure Jams and Jellies
Guaranteed Fresh Fruit and
Pure Sugar Only.

Screw Top
Glass Jars
16 oz. glass

2 doz.case

Apricot

Assorted ...

Blackberry

Blueberry

Currant,

Currant,

Cherry

Gooseberry

Plum

Pluf, Green Gage

Pear

Peach

Raspberry, Red

Raspberry, Black K

Raspberry and Red Currant. 2 ¥

Raspberry and Gooseberry... 2

Strawberry p.

CATSUPS—In Glass Bottles

'er dox

% Pts. Delhi Epicure .....$1 20

‘6 l‘tl Red Seal,

‘4.

Red Seal,
90
I‘tu Delhl Eplcure 20
40
5

crown

Pts., Red ‘lml

Pts., 1!
Qts., 40
Ou, Rorl eal (]
Qts., Lynn Valley »

BAKED BEANS WITH PORK.
Brands—Aylmer, Simcoe, Quaker,
Little Chief, Log Cabin.

Per doz.
Individual Baked Beans,
Plain or with Sauce, 4
dox. to case 0 47T%
1's Baked Beans, Plain, 4
dox. to case 0
1's Baked Beans, Tomato
Sauce, 4 doz. to case
1's Baked Beans,
Sauce, 4 dos. to case
s Baked Beans, Plain, ull

s
Sauce, tall, 2 dos. to cs..1 (&

Family, Plain, $1.20 dos.;
Tomato Sauce, $1.30 do: Fam-
ily, Chill Sauce, $1.30 do: 3's,
Plain, Flats, Aylmer only, 31 40
doz.; 3's, Tomato Sauce, Flntl.
Aylmer only, $1.50 dot s,
Chill Sauce, Flats, Aylmer only.
$1.50 doz.; 2%'s, Plain, $1.45
doz.; 3's, Plnln Tall $1.60 doz. :
3's, Tomato Sauce, $1.75 doz.;
3's, Chill Sauce, $1.75 dos. The
above 2 doz. to case. 10's, %
doz. per case, for hotel
:-'eutaurant use (gals.), $5.25

ox.

“AYLMER” PURE ORANGR
MARMALADE

Famlly,

10% oz. Gross Jars

Tumblers, Vacuum
doz. in case

12 oz. Glass, Screw Top
doz. in case

14 oz. Glass, Screw Top,
doz. In case

16 oz. Glass, Screw Top,
doz. In case

16 oz. Glass, Tall,
Top, 2 doz.

z's Glass, Vacuum Top..
2's Tin, 2 doz. per case

4's ’I‘1n 12 palls in crate,
per pull

5s Tin,

7s Tin or Wood,
in crate

14's Tin or Wood, 4 palls
in crate, per Ib.

30’'s Tin or Wood, one pall
only, per 1b.

BLUE
Keen's Oxford, per Ib
In 10-1b. lots or case
CEREALS
WHITE 8WAN  Per case
Pancake Flour (Self- rising),
2 doz. case, wgt. 50 Ibs...$2 70
mmult Flour (Self—rluinu).
. to case, weight 50

Top, 2

Vacuum

Flour
lnm 2 doz.
30 1hs.

Diet Flour,
doz.
Breakfast

(Self-ris-
to case, wght.

5 1b.

doz.

o;ooeuup
DEEIBHEE

4 80
Food, 2

case, weight 85 Ibs.......

per doz. 3 00
King's Food, 2 to case,
Wheat Kernels, 2

case, weight 65 lbs. 3 50

weight 30 1bs. 3 00
Flaked Rice, 3 doz. to case,
Flaked Peas, 3 doz. to case,

WOIERE B0 I i oo ivnvvnnns 3 60

THE COWAN CO., LTD,

Cocoa—
Perfection, %-1b. tins, dos..
Perfection, 1-1b. tins, dos..
Perfection, 5-1b. tins, per 1b.
Soluble bulk, No. 1, Ib
London Pearl, per 1b

(Uns d Ch
boxes, per 1

Perf!ctlon chocolate,

3 60
Health Flour, 5 1b. bags,
woeight 95 1bs. 418
Barley Crisps, 3 dos. to case,
weight 50 1bs. 3 00
COCOA AND CHOCOLATE
Perfection, 1-1b. tins, dos..
Perfﬁ'tlon. 10c size, dox
Soluhle bulk, No. 2, 1b.
Su reme chocoht;. 4's, 12-
20¢
sise, 2 dox. In box, dos... )
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MANY grocers find that Gold Soap helps

them reduce their yellow soap stock. In-
stead of several brands to meet the preferences
of different people, the one brand—Gold—satis-

fies them all.

Gold Soap pleases the woman who wants the
most for the money because it is the biggest cake
on the market. It also pleases the woman who
wants the highest grade cleanser because it 1s,
without exception, the highest quality laundry
soap made and sold in Canada.

The Procter & Gamble Distributing Co.

of Canada, Ltd.
Hamilton, Canada

Send for Gold Soap advertising matter for your local use
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BACK
BACON

A very nice line of
Bacon, preferred to
Breakfast Bacon by
some and alwayssup-
plying achange when
asked for. We have
it "in Casmgs,
Boneless and Skinned.

Made Under Government Inspection.

F. W. Fearman Co.

LIMITED
HAMILTON

/¢
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Have you tried

WETHEY’S
ORANGE
MARMALADE?

It is making

hit.

.
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-
Perfection chocolate, 10c
size, 2 and 4 dos. In box,
per doz. 0

Sweet Chocolate—

Queen’s Dessert, %'s and
14's, 12-1b, boxes

Queen’s Dessert, @'s, 12-1b.
boxes

Vanilla, %-lb.,, 6 and 121b.

Diamond, 8s, 8 and 12-1b.
boxes

Diamond, 6's and 7's, 6
12-1b. boxes

Diamond, %'s, 6 and 12-1b.
boxes
Icings for ane—

Chocolate. white, plink.
lemon, orange, maple, al-
mond, cocoanut, cream,
in %-!b. packages, 2 and 4
doz. in brx, per doz.

Chocolate Confections. Per
Maple buds, 5-1b. boxes ....
Milk medallions, 5-1b. boxes

Chocolate wafers, No.
b. b

Chocolate wafers, No.
1b. boxes

Nonpareil wafers, No.
1b. hoxes

Nonpareil wafers, No.

Chocolate ginger, 5-1b. boxes

Milk chocolate wafers, 5-1b.
boxes

Coffee drops, 5-1b. boxes....
Lunch bars, 51b. boxes

Milk chocolate, ¢ bundles, 3
doz. in box, per box

Royal Milk Chocolate,
cakes, 2doz. In box,
box

Nut milk chocolate,
1b. boxes, lb.

Nut milk chocolate, %'s, 6-
1b. boxes, 1b. .

Nut milk chocolate, ¢ bars
24 bars, per box

Almond nut bars, 24 bars,

BORDEN MILK CO., LTD.
CONDENSED MILK
Terms net 30 days.

Eagle Brand, each 48 cans..$6 03
Reindeer Brand, each 48 cans 6 70
Silver Cow, each 48 cans... 6 13

Gold Seal, Purity, each 48
cans

Mayflower Brand, each 48

Challenge, Clover
each 48 cans

EVAPORATED MILK

8t. Charles Brand, Hotel,
each 24 cans

Jersey Brand, Hotel, each
Peerless Brand, Hotel, each
8t. Charles Brand, Tall, each
Jersey Brand, Tall,
48
Peerless Brand, Tall, each,
8t. Charles Brand, Family,
each, 48 cans ...... ...... 4
Jersey Brand, Family, uch
Peerless Brand,
8t. Charles Brand,

each 48 canw ...........

Jersey Brand, small, each
48 cans

I’arlm Brand, cmll each,

August 25, 1916.

CONDENSED COFFEE
Reindeer Brand, “Large,”
each 24 cans
Reindeer Brand,
each 48 cans
Regal Brand, each
COCOA, Reindeer
each 24 cans

COFFEE.

WHITE SWAN SPICES AND
CERBEALS, LTD.

WHITE SWAN

1 1b. square tins, 4 doz. to
case, welght 70 1bs..... 0

1 1b. round tins, 4 doz. t
case, weight 70 lbs

ENGLISH BREAKFAST
COFFEE.
14 1b, tins, 2 doz. to case,
weight 22 lbs. 0
1 1b. tins, 2 doz. to case,
welight 35 1bs. .......... 020

MOJA

% 1Ib. tins, 2 doz. to case,
weight 22 1bs.

1 1b. tins, 2 doz. to case,
weight 35 Ibs.

2 1b. tins, 1 doz. to case,
weight 40 1bs.
PRESENTATION COFFEE,

A Handsome Tumbler in Bach

Tin.

1 1b. tins, 2 doz. to case,

welght 45 1bs,, per Ib... 0 27

FLAVORING EXTRACTS

WHITE S8WAN FLAVORING
EXTRACTS—ALL FLAVORS.

1 oz. bottles,
weight 3 Ibs.
2 oz. bottles,
welght 4 Ibs.
21 oz. bottles
weight 6 Ibs.
4 oz Dbottles,
weight 7 1bs.
8 oz Dbottles,
weight 14 Ibs.
16 oz. bottles,
weight 23 Ibs.
32 o= bottles,
welght 40 lbs.
Bulk, per gallon, weight 16
1bs.

Brnnd

CRESCENT MFG. CO.
CRESCENT MAPLEINE
Per dos.

% oz. (4 doz. case), welght

9 1bs., retall each 13c....$1 35
1 oz. (4 dos. cawe), wel;ht

14 Ibs., retall each 30c.... 2 5@
2 oz. (3 doxz. case), weight

15 1bs., retail each S0c... 4 26
4 oz. (2 doxz. case), weight

17 1bs., retall each 98c.... 7 50
8 os. (1 dos. case), weight

17 Ibs., retail each $1.60.. 13 26
Pint (1 dosz. case), weight

20 1bs., retail each $3.... 24 50
Quart (1 dos. cue).wel;ht

53 Ibs., retall each $5.50.. 456 00
Half gallons, each, m.n

each, $10
Gallons, each, retall each

$18

Knox Plain Sparkling Gela-
tine (2-qt. size), per doz. 1 30
Knox Acldulated Gelatine
(Lemon flavor),
size), per dos.
Cox’s Instant
Gelatine (2-qt. sise), per t 38

W. CLARK, LIMITED,
MONTREAL.

Compressed Corned Beef, s,
$2; 1s, $3.50; 2s, $7.50; Os, $25;

14s, $68.

Roast Beef, %8s, $2; 1s, $3.50; 2s,
$§7.50; 6s,

Bolled Beef, 1s, 3.50; 2s, $7.50;

6s, $206.
Jelalled Veals, s, $2; 1s, $3;

, $4.50; Gs, .
Coéaje: Beef Hash, %s, $1.50; 1s,
BoeMenk and Onions, %s, $2; 1s

£3.35; 2, $6.50.

If any advertisement mtmcu you, tear it out now and place wlth lettcn to be answered.




Augnst 25, 1916, CANADIAN GROCER

ROYAL Poworr
ABSOLUTELY-PURE

Everybody knows that all the grocers in the world, taken together,
sell more ROYAL BAKING POWDER than any other kmd
This proves that ANY grocer can do the same thing.

ROYAL BAKING POWDER properly dis-
played and recommended to your customers
will pay you more and surer profit than any

other brand you can handle.

Contains No Alum

q“’*‘}“‘l’*@@f‘*fgrm i Gus o
ol R[IYAL BAI(INE P[IW[IER II[I

ﬁlCE—our specialty

We always try to give

GOOD VALUE
QUICK SHIPMENT
FAIR TREATMENT

Mount Royal Milling & Manufacturing Co.
D. W. Ross Co'y., Agents, Montreal

If any advertisement interests you, tear it out now and place with letters to be answered.
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Save 20% on the
Costof aHigh-Grade
Computing Scale—

The Fairbanks—a finely built Auto-
matic Scale, at the price you can afford.
The best value ever offered. Weighs
your goods quickly and accurately.

Simply put the load on the platform,
and read the value on the chart for
ordinary weighing.

Handsome, Convenient, Sanitary. A

scale that will add attractiveness to your
store and bring you customers.

Write to our nearest .hranch for full
details of this opportunity.

The Canadian
Fairbanks-Morse Co.

Limited

St. John uebec
Montreal tawa
Toronto H
Winnipeg
Calgary
Vancouver

DEPARTMENTAL
ton OUSE FOR
Victoria

e

CANADA'S

Cambridge Sausage, 1s, $3.00; 2s,
$5.50.

Boneless Pigs’ Feet, %s, $1.75;

1s, $2.75; 28, $5.50.

Lambs’ Tongues, %s,

Sliced Smoked Beef, tins, s,
$1.85; 1s, $2.80; 4s, $15.50.

Sliced Smoked Beef, glass, %s,
$1.50; 148, $2.25; 1s, $3.25.

Tongue, Ham and Veal Pate, %s,
$1.50.

Ham and Veal, %s, $1.20.

Potted and Devilled Meats, tins
—Beef, Ham, Tongue, Veal,
Game, Ys, 50c; %s, $1.

Potted Meats, Glass — Chicken,
Ham, Tongue, ¥%s, $1.50.

Ox Tongues, tins, %s, $3.50; 1s,
$6.50; 1%s, $9.50; 2s, $13.

Ox Tongues, Glass, 1%s, $12; 2s,
$14.

Mincemeat, Hermetically Sealed
Tins, 18, $2; 2s, $3.25; 38, $4.55;
4s, $6.25; 5s, $8.

Palls, 25 1bs.,, 12¢ 1b,
50 1b. Tubs, 12¢ 1b.
& 1b. Tubs, 11%c.
Glass, 1s, $2.30.

Clark's Peanut Butter — Glass
Jars, %, 05c; %, $1.40; 1, $1.85,
50 1b. Palls, 17c.

Clark’s Peanut Butter—Palls 24
1bs., 17¢ per Ib

Clark's Tomato Ketchup, 8 oz.,
$1.25; 12 oz, $1.90; 16 oz., $2.40;
1 gal. jars, $1.30: § gal. jars.
$1.25 per gal.

Pork and Beans, Plain Talls, 1s,
85c; 28, §1.40; 38, $2; 0s, $6.25:
128, $9; 3s, fiat, $1.75.
Individuals, 70¢ doz.

Pork & Beans, Tomato Sc. Talls,
1s, 85¢; 2s, $1.40; 3s, $2; 6s,
$6.25; 128, $9; 2s, flat, $1.75.
Individuals, 70¢ doz,

Pork and Beans, Chill, 1s, 85c;
28, tall, $1.40; 3s, flat, $1.75.
Individudls, 70c doz.

Tomato Sauce, 114s, $1.15; Chill
Sauce, 114s, $1.15; Plain Sauce,
1%s, $1.15,

Pork and Beans, 1%, Chili Sauce,
$1.15 doz.

Vegetarian Baked Beans, Tomato
Sauce, Talls, $1.40.

Clark's Chateau Chicken Soup,
$1.10.

Clark’s Chateau
Soups, 95¢c.

Clark’s Chateau Concentrated
Soups. No. 1, Assorted, 95¢.

Spaghett! with Tomato and
Cheese, 148, 95¢; 1s, $1.30; 3s,
$2.35 dos.

Fluid Beef Cordlals, 20 oz. btls.,
1 doz. per case, at $10.00 per
doz.

English Plum Puddings, 1s, $2.30
doz.; 28, $3 doz.

Concentrated

THE N. K. FAIRBANKS (O,
LIMITED.

PRICE LIST ON BOAR'S HEAD
LARD COMPOUND TO
RETAILERS,

This price list cancels all pre-
vious ones and is effective at
once. Subject to change without
notice,

All orders received must be
shipped within a perlod of 20
days.

Advance over tlerce basis for
small packages:

3-1b. tins, 20 to the case, 1c
over tierces; 5-1b, tins, 12 to the
case, ¢ over tierces; 10:1b. tins,
6 to the case, %c over tierces;
20-1b, wood pails, Y%ec over tierces;
60-1b. tubs, ¥c over tlerces; half-
barrels, 3{c over tlerces; B50-1b,
tins, e over tlerces; 20-1b. tins,
34¢ over tierces.

August 25, 1916.

LAPORTE, MARTIN, LIMITBED
Montreal. Agencies
BASIN DE VICHY WATERS,
L'&dmlrnble, 50 btles, litre,

Neptune o 5 o
San Rival

VICHY LEMONADE

La Savoureuse, 50 btles,
o o T e .. 800
NATURAL MINERAL WATER
Evian, Source
btles, cs. ...
IMPORTED GINGER ALE

AND SODA
Ginger Ale, Trayders, cs., 6

doz. pts., dos. ..

Ginger Ale, Trayders, 6
doz., splits, dos. "o

Club Soda, Trayder
doz. pts., dosz. .. 1

Club Soda, Trayders, cs., 6
doz., splits, doz.
BLACK TEAS

Victorla Blend, 50 and 30-
Ib. tins, Ib.
Princess Blend, 50 and 30-
Ib. tins, Ib.
JAPAN TEAS
H. L., ch. 90 Ibs., 1b,
Victoria, ch. 90 1bs,, 1b,
COFFEES

Victorfa, Java and Mocha
Blend, 1-1b. tin, 1b. .... 0 344

Victoria, Java and Mocha
Blend, 5,

tins, 1b, 0 32

I'rincess, Java and Mocha
Blend, 1-1b. ¢t 1

MUSTARD
COLMAN'S OR KEEN'S

Per doz. tins

1

Durham, 41b. jar
Durbam, 1-1b. jar

JELLY POWDERS

WHITE SWAN SPICES AND
CEREALS, LTD,

White Swan, 15 flavors, 1
doz. in handsome counter
carton, per dos.

List Price

SPICES

WHITE SWAN SPICES AND
CBREALS, TORONTO

Se 10¢
Round Oval lith,
litho. dredge.
dredge. 2% os.
Per dos. Per dos.

SPICES

Allspice
Arrowroot,
tins, 85¢

Celery pepper
Cinnamon
pkgs.,
front,
Cloves
Cloves,
pkgs., window
front, 45¢
Curry powder..... ....
Ginger
Mace
Nutmegs
Nutmegs, whole,
S¢ pkgs., wind

Pepper, black =
Pepper, white ....
Pastry splce
Pickling spilce,
window front, 90¢ ....
Shipping weight

per case ........101bs.
Dogens to case... ¢
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Merchants Baler

MADE IN CANADA

Bale Weight Price
17x18x31 1401bs. $21.00
18x24x33 160 ** 25.50
18x26x36 175 ** 27.75

Stephenson, Blake & Co.
Manufacturers

Fruits
Bananas
Lemons
Oranges

and also

All Early
Vegetables

Lemon Bros.
OWEN SOUND, ONT.

LLemons

In Hot Weather,
Cold Weather,
High Prices or
Low Prices the
Lemons of Real
Value are packed
by Franc Traenzzi
under

“St. Nicholas”
“Queen City”
“Kicking”

J. J. McCabe
Agent

60 Front St. West, - Toronto TORONTO

-—

RO R G RO T

Canadian

¥

Local Fruits

 —

Peaches and Plums

Now Arriving in
Liberal Quantities

Also

Plums, Pears, Peaches,
Tomatoes, Cantaloupes,
Lawton Berries.

Also
California Pears, Peaches,
Malaga Grapes,
Oranges, Lemons,
Bananas, New Potatoes.

Huckleberries
Canteloupes and Tomatoes.

Plums, short crop; prices
very reasonable just now.

The House of Quality

HUGH WALKER & SON

Established 1861 GUELPH, ONTARIO

& L R AT T TR T
If any advertisement interests you, tear it out now and place with letters to be answered.

WHITE & CO., LIMITED

TORONTO
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“Without exception the ablest book ever published on the subject of Coflee.”—Mexican Investor.

New and Illustrated Edition

Coffee; Its History, Classification and Description
By JOSEPH M. WALSH

. A book of useful and accurate information, and everything pertaining to Coffee,
being, at the same time, the fullest and most complete work of the kind ever published.
It should be in the hands of every grocer and dealer.

CONTENTS: Early History and Introduction, Geographical Distribution; Botanical Characteristics and Form:
Oultxvatlon.annl Preparation; Commercial Classification and Description; Roasting, Glazing and Grinding; Adulteration
and Detection; Chemical, Medical and Dietical Properties; Art of Blending and Preparing; World’s Production and Con-

sumption.

12mo.

“A marvelous work, great in conception and great in execu-
tion.”-—Teras Grocers’ Review.

“The most exhaustive, interesting and instructive work ever
published on Coffee.”"—Brooklyn Grocers’ Gazette.

“An interesting and instructive work, of the greatest value
to every Coffee roaster and dealer in general."-—Trade Magazine.

“An attractive volume of useful material to the Coffee trade,
clear, concise and comprehensive.”—Philadelphia Ledger.

“We cordially recommend the work to all interested in this
indispensable product. Every dealer in Coffee should possess a
copy of this valuable book.—Grocers’ Criterion.

“The work is of excertional interest and instruction, heing
attractively written and richly illustrated. and should be read
by all who deal in or use Coffee.”—Indianapolis Trade Journal.

Cloth Extra, Net, $2.00

By Mail, $2.10

“The work contains a vast amount of valuable information,
condensed into a small compeass, and is simply invaluable to
the planter, dealer and consumer alike.”—Mexico Two Republics.

“The author, Mr. Joseph M. Walsh, is, without doubt, the
greatest authority in America upon the subjects of Tea and
Coflfee. The book before us is a repetition of his former achieve-
ment on Tea, which required several editions to supply the
trade demand.”"—Maritime Grocer.

“An excellent and exhaustive work, containing a complete
- history as well as all necessary information on the cultivation
and preparation of the Coffee herry. The volume will he found
especially useful to the growers of this valuable rlant on the
Central and South American Coasts."—Panama Star and
Herald.

Send your order to Book Department

MacLean Publishing Co., 143 University Avenue, Toronto, Canada

ARE YOU THE MAN AT THE HELM?

Are you running your ship of business along the shortest and
safest course to the harbor of success? Or are you going a round-
about way, scratching and scraping along the roecks of loss and
failure.

Get in the right course, be on the lookout for new thoughts,
ideas, schemes, etc., and you will have a successful run.

STORE MANAGEMENT COMPLETE

is a guide that will show you how to get the maximum trade and

profit out of your business.

This book is written by Frank

Farrington (a companion book to “Retail Advertising Complete”).

Tt tells all about the management of a store.

The following is a

synopsis of one of the chapters:

CHAPTER V.—THE STORE POLICY—What it should be
to hold trade. The money-back plan. Taking back goods.

Meeting cut rates.

Selling remnants, Delivery goods.

Substitution. Handling telephone calls. Courtesy. Rebat-
ing railroad fare. Courtesy to customers.

“Store Management—Complete” is bound in cloth, contains
272 pages, 16 full-page illustrations, and 13 chapters. $1.00
brings this book to you postpaid. Money refunded within 10
days if not satisfactory.

TECHNICAL BOOK DEPARTMENT

143-153[ University Avenue

MacLean Publishing Co.
TORONTO

If any advertisement interests you, tear it out now and place with letters to be answered.
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The service department of The Canadian
Grocer will gladly assist manufacturers at
home or abroad in making arrangements
with the firms in all parts of Canada whose
announcements appear on this page.
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MACKENZIE & MORRIS

LIMITED
BROKERS
Groceries, Provisions and Produce
C.P.R. Building, TORONTO

Mann, Laurie & Co.
78 King St., London, Ont.

Quality provisions and produce.
Write or phone.

W.G. A.LAMBE & CO.
TORONTO
Established 1885

SUGARS . FRUITS

If you want the market on

NEW BRUNSWICK POTATOES
one

HARRY WEBB TORONTO
We specialize on potatoes, have ware-
houses at all buying points in the
potato belt. Cars always loaded. New
Brc;mswlvk, Montreal, Toronto, walting
orders.

WATSON & TRUESDALE

Wholesale Commission Brokers and
Manufacturers’ Agents
120 Lombard Street
WINNIPEG - MAN.

Domestic and Foreign Agencies
Solicited.

THE H. L. PERRY CO.
214-216 Princess Street, Winnipeg

We can make a success of your Agency.
Our STORAGE, DISTRIBUTING and
FORWARDING facilities are unexcel-
led. ]

Correspondence solicited.
“Always on the Job,”

W. G. PATRICK & CO.

Limited

Manufacturers’ Agents
and Importers

51.53 Wellington St. W., Toronto

Maclure & Langley, Limited

Manufacturers Agents

Grocers, Confectioners
and Drug Specialists

12 FRONT STREET EAST TORONTO

Get acquainted with me if you
have potatoes to offer. T speecialize
in carload business. Twenty vears!

connection with the best trade.

FRED J. WHITE

27-29 Wellington St. East
TORONTO

Canada

C. H. GRANT

Wholesale Commission Broker
and Manufacturers' Agent

509 Merchants Bank, Winnipeg

We have several good accounts, but can
give you results on yours.

MARITIME PROVINCES,

W. H. Millman
& Sons

Wholesale Grocery Brokers

Special lines to offer in
different grades of teas.

Write or wire us if in
the market.

FEATURE FOR THE TRENCHES

G. Washington’s
Refined Coffee

Canadian Sales Agents:
Edmund Littler,
160 Willlam St., Montreal, P.Q.

W. Geo. Varty,
29 Melinda 8t., Toronto, Ont.

W. G. Kyle,
261 Stanley St., Winnipeg, Man.

E. J. Roberts,
215 10th Ave. West, Calgary, Alta,

J. N. COCHRAN

Manufacturers’' Agent and Grocery
Broker
FREDERICTON, N.B.

I have a connection with both wholesale

and retall trade throughout the entire
Maritime Provinces.

NEWFOUNDLAND

T. A. MACNAB & CO.
8ST. JOHN’'S - NEWFOUNDLAND
MANUFACTURERS' AGHENTS

and COMMISSION MERCHANTS
Importers and exporters. Prompt and
careful attention to all business. High-
est Canadian and foreign references.
Cable address: ‘“‘Macnab,” St. Johu's.
Codes: A. B. C., 5th edition and private.

WESTERN PROVINCES

Established 1859

GEO. STANWAY & CO.

290 Wellington St. East, - TORONTO
Agents fer “Horsesheoe,” ‘‘Tiger” and
“Sunflower” S8almom. Fred. L. Myers &
Sen, West Imdian Products. Furuya
& Nishimara, Japan Teas.

H. P. PENNOCK & CO,,
Limited

Whelesale Grocery Brokers

and Manufacturers’ Agents.
WINNIPEG RBEGINA
We solicit accounts of large and pro-
gressive manufacturers wanting live
representatives.

Geo. Adam & Co.

Grocery Brokers and
Commission Merchants

We can put your goods on the
Western market successfully, as
we are in close touch with the
Western  wholesale - grocery
trade. Give us your line, and
let us produce results for you.

Chambers of Commerce, Winnipeg
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The woods are full of them

Judges have been numerous in Canada who have come down off the bench to lead the
people—who have stooped to conquer, as it were—Blake, Mowat, Thompson, Meredith.
And so there is plenty of precedent for a move which is being talked of in the Liberal
party—the grooming of Mr. Justice Duff for the leadership of the party against the
day when Sir Wilfrid Laurier will seek his ease. Mr. Justice Duff is a member of
the Supreme Court of Canada, but it is said that, should the boom in his favor reach
a suffcient volume, he will be willing to step down from the bench and get into the

fight.

This makes the basis for an extremely interesting article by H. F. Gadsby in the
September 1ssue of MacLean’s Magazine. Mr. Gadsby discusses the Duff boom in a
thoroughly impartial way, and tells something of the young Judge who may be
slated for so high an honor.

“‘The Duff Boom’’ is but one of many features in the September MacLean’s. The
number bristles with bright stories and powerful articles by such clever and famous
contributors as Arthur Stringer, Agnes C. Laut, Robert W. Service, Arthur E. Me-
Farlane, Alan Sullivan, Mrs. Arthur Murphy (Janey Canuck) and many others. It
is Canadian from cover to cover—the best reading obtainable on this side of the
border.

Now on sale at all News Stands, 15c.

MACLEANS MAGAZINE
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GLASSIFIED ADVERTISING

Advertisements under this heading 2¢ per
word for first insertion, 1c for each subsequent
ingertion.

Where replies cowe to our care to be for-
warded, five cents must be added to cost to
cover postage, etc,

Contractions count as one word, but five
figures (as $1,000) are allowed as one word.

Cash remittances to cover tost must accom-
pany all advertigementa In nn enep ecan thie
rule be overlooked. Advertisements received
Without teuditauce caunnot be acknuwledged.

WANTED

TRAVELER WITH BBEST REFERENCES,
desires lines suitable for grocery and confec-
tionery trade in N.S. and N.B. Address Trav-
eler, 57 Loulsburg Street, Halifax, N.S.

WANTED — BY A MANUFACTURER OF A
nationally advertised article, jobbing salesman
to call on the wholesale hardware and grocery
trade in Ontario. Quebec and Maritime Pro-
vinces. Write, giving references, salary received
and experience, to Box 154, Canadian Grocer,
Toronto,

WANTED—-WHAT ARE YOU WANTING? A
clerk, a business, a salesman, a partner? An
outlay at the rate of two cents a word will
make your wants known throughout the Do-
minion to just the men who can satisfy you.
SQedour rates above and send along your ad.
to-day.

WANTED, MEN—YOUNG MEN AND BOYS
in every town to represent our publications.
A liberal commission and bonus on all orders.
As a whole or spare time “money maker” the
opportunity is unexcelled. Write to-day for
full particulars. The MacLean Publishing Co.,
Pept. F, 143-153 University Ave., Toronto, Ont.

FOR SALE

BVERY MERCHANT WHO SEFPKS MAXI-
mum efficiency should ask himself whether a
Gipe-Hazard Cash Carrier, as a time and labor
saver, i8 not worth more than the high-priced
labor which it Mberates. Are you willing to
learn more about our carriers? 1If so, send for
our mnew catalogue J. Gipe-Hazard Store
Service Co,, Limited, 97 Ontario St., Toronto.

Want Ads.

There is someone who is look-
ing for just such a proposition
as you have to offer. For two
cents a word you can speak
across the continent with a
condensed advertisement in
this paper.

TRY IT OUT.

To All Live Business Men

I would like to hear from any merchant or any good, live, responsible
man residing in any part of Canada who would be interested in handling
the Best Egg Preserver in the world, bar none, which will be manufae-
tured in Chicago, Ill., and Toronto, Canada, in 1917.

Address R. G. FLEMING, Blackfoot, Idaho

KEEP POSTED ON SUGAR

Having been identified with Sugar for the past thirty years, and being in
constant touch with all sections of this country and foreign markets, we are
in the best possible position to keep vou posted by mail and wire of any actual
or contemplated changes and general gossip of the markets.
largest concerns are subscribers, and we should like to place our proposition
before you. For further information write

THE FEDERAL REPORTER, 91-93 Wall Street, New York City

Some of the

NIFt
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N OAKEY & SONS,LMITED,
SONDON . ENCLAND.,

AGENTS:

Geo. B. Jenkinson, 43 Queen St. East,
Toronto, and J. E. Huxley & Co., 220
McDermid St., Winnipeg.

Toronto Butchers’ Supply Co.
LIMITED

Cleaners, Importers, and Hxport-
ers of Saun Casings. Packers'
and Butchers' Supplies. Outfitters of
Meat Markets. Pure Spices a Spe-
clalty. Butchers' Coats and Aprons.

49 DUNDAS STREET, - - TORONTO

PORT ARTHUR, ONT. MONTREAL, QUE.

FRESH FISH
FOR NEXT WEEK
Halibut, Cod, Haddock, Trout,
Whitefish

Price . J. BOWMAN & CO.

Service 26 Duncan St., Toronto, Ong,

We are now located in our new and
more i wareh at

60-62 JARVIS ST.

TORONTO SALT WORKS
GEO. J. CLIFF

Kindly mention this paper when writing
advertisers

“TRENT LOCK”
EGG FILLERS

For one dozen Cartons.

ENT MFG. CO., LIMITED
TH!TTE-“-. Ontario, Canada

CHIVER’S
JAMS—JELLIES—MARMALADE

Are guaranteed absolutely pure and of
the highest quality.
Send us your orders.
Agents:

Frank L. Benedict & Co., Montreal

SEE PAGE 51 OF THIS ISSUE.

IT WILL INTEREST YOU.
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FINE QUALITY
PICKLE

the pick of the gardens in Ontario’s
great pickle-producing section, put
up in Canada’s finest and largest
pickle factory by a staff of experts
under the supervision of a pickle man
with long, practieal experience—-
that's the foundation on which vou
hase vour pickle and relish business
when you select Sterling Brand.

Some of the Sterling: pickle and
relish lines ave:

Sweet Midgets, O-Eat-A Sweet Pickle.
Sweet Mixed, Mixed Pickles, Chili
Sauce, Sweet Gherkins, Canadian Relish,
Pimento Relish, etc, etc., all of the same
high-grade Sterling quality

Place your order now for
the Sterling lines and be
prepared for the Winter’'s
kLusiness.

T. A. LYTLE & CO., LTD.

STERLING ROAD
TORONTO

Adam & Co., Geo.
American Computing Co.

Ancnor Caps & Closure Corp.

B
Baker Co., Walter
Balfour-Smye & Co.
Benedict, F.
Betts & Co.
Borden Milk Co.
Bowman & Co., Geo.
Bowser & Co., Ine., 8.
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K
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@ SERVICE AS WELL AS VALUE @

When our representative calls on you, give him a fair hearing. He
will only take a few minutes of your time, but, during this short while,
he will demonstrate to you that he is an expert in his line and can serve
you to your entire satisfaction.

Do you favor a salesman because of a long acquaintanceship with
him or the man who gives you Service as well as Value?

If you favor the latter, give our man a hearing.

You will profit by it.

LAPORTE, MARTIN, LIMITEE
Wholesale Grocers
584 St. Paul St. West Montreal

IT’S PROVEN PURITY THAT PULLS
BIGGEST SALES

Any good grocer will tell you that.

Goodness that folks can see: quality they know to be pure and
fresh, and just as choice as it looks in the jar.

And right there is summed up the reason for the great popularity
of foods sealed with Anchor Caps.

Permits of attractive display, showing the goods just as they are,
and sealing them with a positive seal that assures good keeping
quality.

Don't make preparations for better fall selling without first inves-
tigating the several advantages of Anchor Caps. Most dealers
know that best sales come with pushing goods properly sealed, and
consequently have a strong preference for Anchor Caps.

A trial will convinee you, too, that Anchor Caps are very depend-
able selling helps where bottled goods are concerned. Just try

them out on your next order. Your wholesaler will furnish Anchor
Caps on any bottled goods line. Ask him.

ANCHOR CAP & CLOSURE
CORPORATION of CANADA

LIMITED
SUDBURY ST. W., FOOT OF DOVERCOURT RD.
TORONTO

—

If any advertisement interests you, tear it out now and place with letters to be answered.
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Give This Man Half an Hour

Will you give this man half an hour to tell you what MecCaskey Service can do
for your business and for your customer?
> He’s the McCaskey man and he knows the charge account business from A to Z.
His bread and butter depends upon his knowing that business. If you will spend half an hour
with him you can’t help getting some mighty good ideas that will fit your business and you’ll be
perfectly welcome to them whether you give him an order or not.

McCaskey Service means as much to your customer as it does to you. For your customer is
Jjust as much interested in knowing how much he owes from day to day and in having his
accounts kept in the simplest way and with the least possible expense as you are yourself.

MecCaskey Service pays for itself in the average business in the time, money and mistakes it
saves the merchant. One writing at the time of the sale and your books are always posted.

If you give the McCaskey man half an hour of your time to tell his story it will be worth
Your while. All you need to do is sign and mail the coupon.

McCaskey Systems, Limited, Toronto,
Gentlemen: I will be glad to give the Mc¢Caskey man balf an hour to tell me how
MeCaskey Service saves the merchant time, money and mistakes,

Nowme .....
Address

TOWN - o cosivs

If vou visit Toronto during Exhibition time, and ean spare a few
moments, we would be pleased to have vou eall at our factory, 235-245
Carlaw Ave., where vou would have an opportunity to see the McCaskey
under process of manufacture, and our complete and up-to-date plant for
turning out Counter Sales Books. Take King St..Car East.

Our products will be on exhibition at

Ottawa, Ont. Quebec City
London, Ont. Sherbrooke, P.Q.

during their exhibitions.

McCASKEY

MCSCASKEY

“ONE WRITING"
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THIS IS AN ANSWERTO A RETAILER’S QUESTION
“What does the FIVE ROSES Cook Book do for ME?”’

WHAT DOES THIS FAMOUS
#oMo, COOK BOOK DO FOR ME?

\ NOTHING—if you do not sell FIVE ROSES. But if you

}NIllllﬁru\'xq [NPuI are prepared to fill t.hc FIVE ROSES demand—then, right
‘*‘ ‘:,,_L‘\,,« ’ in the consumer’s kitchen where no personal salesman can
WO/ penetrate, it does these three essential things for YOU.

—creates the demand

By showing in seductive picture and tested recipe the splendid
flour foods achieved by successful users throughout Canada. By
stirring up culinary ambitions, by tempting new prospects to bake
that never baked before. By everlastingly answering FIVE
ROSES to every baking question,

— increases the existing demand

By suggesting new flour uses. By enthusing beginners to attempt
new trinmphs. By starting resultful missionary work in friendly
circles. By enlarging the family consumption. By proving that
the same good flour makes bread as well as pastry.

—maintains it against competition

By eliminating all risk of profit-killing disappointment that so
sadly re-echoes in the store—because the housewife knows that
FIVE ROSES recipes are successful recipes, each having been
thoroughly tested, every picture an actual photograph. The
FIVE ROSES Cook Book daily reminds the housewife of past
successes, present satisfaction, future ambitions, The FIVE
ROSES habit rivets trade to your store. This profit insurance
costs you nothing, but it has made FIVE ROSES the best selling
staple on the market,

(C'onsider that this consumer influence is persistently at work to
simplify FIVE ROSES sales. Consider that it is free to you,
that it is inseparable from the brand FIVE ROSES. Then, ask .
vourself this question. Let your own selling instinet answer.

Am 1 going to reap this profitable harvest that is daily ripening within reach?
LAKE OF THE WOODS MILLING COMPANY, LIMITED

MONTREAL "“The House of Character’’ ; WINNIPEG
Daily Capacity 27,400 Bags.

A FREE copy of the famous FIVE ROSES Cook Book will be mailed on request to any bona fide retailer who makes mention of
The CANADIAN GROCER.




