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For Years in the Lead

by Special Warrant
Manufacturers to the QUElN

$ DOUBLE SUPERFINE

Still Leading
is the unparalleled record of these two brands of staple condiment

3=1 COLMAN’S MUSTARD 
KEEN’S M U S T A R D

Double Superfine Quality- In square tins

Any dealer stocking these brands will be 
catering to the demands ot the general 
public.

MAGOR, SON & CO.
AGENTS FOR THE DOMINION OF CANADA

403 St. Paul St. ;; MONTREAL

ic°rn SYBbi
mhe

Ask the Girls if They Ever Use Crown Brand 
Corn Syrup to Make Fudge and Taffy.

If they never have, they don’t know how much more wholesome 
and toothsome than “bought” candy is that made with

CROWN BRAND CORN SYRUP
There is nothing cloying in the sweetness of candy made this way Crown Brand 
is the great candy syrup, pure, digestible, and agrees with everybody.

# Fdwardsburg Starch Q>
LIMITED

MONTREAL-CARDINAL-TORONTO-BRANTFORD -VANCOUVER

5< %
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THE CANADIAN GROCER

Canned Where Caught
The “ Thistle ’’ Brand of Canned B addies are canned 
right where they are caught—at the water side. How 
better could you preserve the natural richness and delicate 
flavor of the fish ? Impossible.

Captain Austin has the unequalled skill of a lifetime of 
experience. There’s no dirt or slime—no i nc i.eani.i- 
NESS TO BE FOUND IN THE “THISTLE” BRAND. The 
reputation of the foremost fish-curer in the country is at 
stake under the label of the “Thistle ” brand. Buy it and 
you buy the best.

“THISTLE” BRAND FISH

Arthur P. Tippet & Co.
EVERY TIN GUARANTEED

NOTHING

SUPERIOR

IS

GROWN

OR

PACKED

IN

CALIFORNIA

flVtSS Pfig

griffin's
SEEDLESS
RAISINS

aSKELLEY CO 
ifornu

What the users say :

“I never want to 
use better Raisins.”

We have scores of 
such testimonials.

Raisin Perfection
l



THE CANADIAN GROCER

CHIVERS’ SS JAMS
Gold Medal Brussels International Exhibition 1910 

Grand Prix Festival of Empire, Crystal Palace, London, 1911
FRESHNESS -CLEANLINESS—PURITY

A lady in Canada writes to her friends in England, “ I felt quite at 
home at once, as they had Chivers’ Jam on the table.”

FROM THE FRUIT FARM TO THE FAMILY
TABLE

The Daily Chronicle (London) says « “ The estate on which 
the fruit is grown covers upwards of 3ooo acres. The gathering of 
the morning is made into jam during the day, thus ensuring the 
perfect quality of the fruit. In the factories cleanliness reigns su­
preme.”

<-* M R riDSL

CHIVERS’ JELLIES
The “Court Circular” says:—“They are distinctive in character and vastly 

superior to any others.”

FLAVORED WITH RIPE FRUIT
JUICES

“Great Thoughts’* «—“ Flavor and purity cannot be ex­
celled.”
“Grocers* Review”i—“The highest possible state of 
perfection.

/Chivbrs
GOLD MEDAL

TableJellk

GOOD PROFITS GUARANTEED

CHIVERS & SONS, LIMITED
FRUIT GROWERS

HISTON - CAMBRIDGE - ENGLAND
For samples and quotations apply to the agents :—

THE W. H. MALKIN CO., LTD. 
57 Water St. 

VANCOUVER, B.C. 
(British Columbia and Alberta)

THE FRANK L. BENEDICT CO. 
144 Craig St. West 

MONTREAL
(Canada and Newfoundland)



THE CANADIAN GROCER

There is much more profit in keeping

Chase & Sanborn’s
COFFEES

than in trying to explain to a customer 
why you don't.

CHASE <& SANBORN
MONTREAL

BORDENS
EVAPORATED

MILK

PEERLESS BRAND

T«Â5e hark REGISTtM0

unsweete^i^

dadatFO f* /evaporated

Makes
Your

Customers
Satisfied

BORDEN’S CONDENSED MILK CO.
'* Leaders of Quality ** Established 1857

Sales Offices and Agencies:-

Mason (EX Hickey, Winnipeg and Calgary 
WILLIAM H. DUNN 

Montreal, Toronto and Vancouver

t

U
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THE CANADIAN GROCER

KEEP YOUR STORE AHEAD
Do not be satisfied to be “just as good”: make yours the best 

and most attractive store in town.

STAR EGG CARRIERS AND TRAYS
FOR SAFE EGG DELIVERY

make clerka and delivery men take pride in accurate, quick, careful 
methods and build up the entire delivery and store service.

This modern egg delivery system for progressive stores pay» 
for itself in a couple of months and then pays an extra profit on 
every dozen of eggs delivered.

Write for our two valuable books “Safe Egg Delivery ” and 
“Advertising Suggestions.” They explain everything in full.

Star Ess Carriers are licensed under Canadian Patent Ne HIM, te be ueed only with trays supplied by us- Manufacturers, 
iabbers er agente supplying ether trays for use with Star Ess Carriers are contributory infrinsers of our patent 
rishts and eubiect themselves to liability of prosecution under the Canadian patent laws.

STAR EGG CARRIER <3L TRAY MFG. CO.
1550 JAY STREET, ROCHESTER, N.Y.

SANITARY CANS
FOR

“Winter Pack”
Baked Beans, Soups, 
Meats,Condensed Milk, 
Evaporated Milk ^ &

Sanitary Can Co., Ltd.,
Niagara Telle, Ont

mjA

Nc 1 STAR EGG CARRIER

U.5 MAaiO-02 
'.WOECXtt
f NC APJUÉflSdég

Made in one and two dozen sixes.

4



THE CANADIAN GROCER

J

No Dirt 
Can Lodge 

in the
“ All-Metal”

The Trade of Women
comprises the bulk of your business, and nine out of every ten 
of those women are housekeepers. It is plain to be seen why 
you should stock goods that appeal best to them.

MEAKINS’
SANITARY

WASHBOARDS
are the masterpiece of washboard making. Made in one piece : 
of all-metal, and have no joints or wooden parts in which to 
hold the dirt to breed disease germs—therefore they are sanitary. 
Meakins' Sanitary Washboards will appeal to every woman- 
on their merit alone.

Get in touch with us for prices, etc.

MEAKINS & SONS, Hamilton, Ont.

APPROVED BY ALL AUTHORITIES
HEALTHFUL
NUTRITIOUS
DELIGHTFUL

THE IDEAL 
DIET FOR 
CHILDREN 

AND 
ADULTS

toA DAINTY 
DESSERT A NICE 

BREAKFAST

ST. VINCENT ARROWROOT
has all the qualities that goto the making of a rapid seller. In number of uses it has no equal and 
wherever it is sold has become immediately popular with an ever widening circle of users.

The demand has always exceeded the supply. We offer enlarged supply to meet a growing demand. There's 
money in it for you

Write the Secretary for information and samples.

ST. VINCENT ARROWROOT GROWERS’ AND EXPORTERS’ ASS’N
KINGSTOWN, ST. VINCENT, B.W.I.

5



THE CANADIAN GROCER

EVAPO
MILK

RATED

STCHAPUj

ST CHARLES MILK
/ IT’S FAU LTLES

l) N S’W f&T'F<H[nn

Every test of climate and temp­
erature is alike in result when 
our St. Charles Brand Evaporated 
Milk is concerned. It is the best 
for every use

A sure favorite with your trade.

ST. CHARLES CONDENSING CO.
INGERSOLL, ONTARIO, CANADA

Mr. Grocer, of course you have noticed 
the Heinz advertisements appearing in the 
different magazines throughout the country, 
during the past few weeks.

Are you explaining to your customers the 
difference between Heinz Mince Meat and the 
kinds usually made?

Do you realize that by keeping in stock 
an assortment of the 57 Varieties, it helps to 
create an impression with your customers 
that you wish to cater to the best trade ?

Remember that Heinz goods are guaran­
teed to please, and that you are authorized to 
refund full purchase price, should any of your 
customers fail to be pleased with them.

Heinz Mince Meat and Heinz Plum Pud­
ding are being extensively advertised just now, 
and a good stock of these should be kept on 
hand to supply the demand.

Other seasonable goods are Heinz Apple 
Butter, Preserves, Tomato Soup, etc.

H. J. HEINZ COMPANY

Have No 
Hesitation

in deciding in favor 
of a fixture that 
saves its cost by 
cutting cheese 
ACCURATELY

The
Perfection 

Cheese Cutter
encased in a handsome glass and wood, highly polished 
case, prevents the giving of over-weight by its attachment 
for exact measuring, doing away with the accumulation of 
dried up scraps and crumbs.

THE UNUSUALLY MODERATE PRICE we ask for 
this fixture will surprise you.

The
American 
Computing 
Co.
of Canada

Hamilton - Canada

,

©€E UY
Advertise 
The Fact

that you sell “ PURITY” SALT. It is a 
sure sign that you are pleasing your 
customers. Your customer's! can buy 
staples in any store, but fthey will go 
a long way to get a high-grade"table salt. 
The people will have “Purity” Salt, 
therefore we say, stjpck this quality article 
and make known the fact you have it 
lor sale and watch how rapidly it sells.

THE

WESTERN SALT CO., Limited
Mooretown, - Ontario

X
6



THE CANADIAN GROCER

W'F;

“Our Baby” No. 1

“DIFFERENT” and only catalog ot its 
kind, describing “OUR BABY” and 96 other 
styles and sizes of Bags, Cases, ’Scopes, 
etc., also Fishing Tackle Bags, “One 
Piece” Leather and “One Piece” Fibre 
Traveling Bags.

BAGS MADE TO ORDER
or furnished from stock, to carry and display 
Confectionery, Crackers, Biscuits, Teas and 
Coffees, Groceries, Seeds, All Package or 
Bottled Goods, Soaps or any line of 
samples whatsoever.

COMBINED SAMPLE CASE AND 
TRAVELLING BAG. Carries 
wearing apparel or large samples 

in top independent compartment, and 
samples in bottom. Nature of business 
not revealed until entire line is spread 
out before buyer.

ANY LINE OF SAMPLES or por­
tion of same quickly, effectively, 
and attractively displayed, and 

as instantly covered up. Trays extended 
one or more at a time, or altogether, 
as you choose.

CATALOG GLADLY SENT FREE ON REQUEST

KNICKERBOCKER CASE CO.
Fulton and Clinton Sts. established i9io Chicago, U.S.A.

Specialists and 
Original Designers

“EUREKA”
Canada’s Scientific 

and Sanitary
REFRIGERATOR
mer- There are 

more Eureka
Refrigerators
in use in
Canada by 
Bute he r s. 
Gro c e r s . 
Creameries. 
Hotels. Res- 
taurants. 
Hospitals, 
Public Insti­
tutions. etc., 
than all other 
p atented
Refrigerators 

ggp— combined.

The above is the strongest 
guarantee of an article’s 

superior merits.

WRITE FOR 
CATALOGUE AND 

PRICES.

Eureka Refrigerator Co., Ltd. 54torontoet
Montreal Representative

JAMES RUTLEDGE - Telephone St. Louis 3076
Distributing Agents, WALTER WOODS CO., Winnipeg 

Agents at Fort William. Hamilton. Calgary. Moosejaw. Saskatoon

7



THE CANADIAN GROCER

CONFECTIONERY
We manufacture all classes 

of Confectionery from the finest 
.materials.

Factory conditions are per­
fect and the quality of the goods 
is unsurpassed.

Some of our Specialties
BOILED GOODS

TOASTED COKERNUTSQUARES 
“ATLAS” CARAMELS 

FONDANT MIXTURES
FRENCH ALMOND PYRAMIDS 

LOZENGES, Etc.

THE MANUFACTURERS’ AGENCY CO.
MONTREAL, J. W. Windsor, 22 St. John St.
ST. JOHN, N.B. S. Cecil Irvine, 48 Princess St. 
HALIFAX, N.S. C. E. Creighton, Bedford Chambers. 
BOSTON, U.S.A. General Sales Office, 330 Board of Trade 

Building

E.&T.PINK,
LONDON, ENG.

CONSIDER
what you can do with this 
line during the holiday 
season. Stock it and place 
a few of the packages in 
your displays. You will 
have little difficulty in 
selling a large quantity. 
Of that we are certain.

“MEADOW-SWEET” CHEESE
In Attractive 10c. Packages

is becoming known in every hamlet in Canada, 
and, while young, is giving the older, but no 
purer makes, a “good run for their money.”

ONE WEEK TILL CHRISTMAS
Order from nearest agent right away 

or write dlreot

Meadow-Sweet Cheese Co., Montr,al

CENTURY
5ALT/£S\

The
Delectable

Zest
which Salt adds to foodstuffs 
can only be at its best when 
the purest and best Salt is 
used. CENTURY SALT 
continues to sell with the same 
uniformity of superior quality 

—it is the best for table and 
dairy use. Your customers 
will keep on demanding it. 
A trial order will convince.

THE DOMINION SALT C° limite,;
SARNIA ONTARIO

8
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Potatoes vs. Baked Beans
Even the good old Irish potato 

is getting up among the aristo­
crats, but Baked Beans remain 
the poor man’s friend.

It is still possible to buy a 
meal of Baked Beans for an entire 

y for 10 cents.

..

It is easy figur­
ing that Baked 
Beans at present 
prices are a good 
buy.

g-.

r
i

SIMCOE
BAKED
BEANS

are the greater 
value at the lower prices.

Send for our new Simcoe Baked 
Bean Hanger. It’s a Trade 
Winner.

“Valuable Hints on Storing Canned Goods” 
is free to all Grocers for the asking.

DOMINION CANNERS LIMITED
HAMILTON, ONTARIO

9



THE CANADIAN GROCER

Those new customers of yours that you get with so much trouble and sometime* at some expense? Does the QUALITY of 
your goods HOLD them? You cannot afford to lose a single customer in these days of competition and express deliveries 
from large city stores.
WE are the direct representatives of manufacturers of goods of the highest quality, the kind of goods that will bring your 
customers regularly to YOUR store for what thev want. WE are constantly being offered new and direct lines from 
these manufacturing houses.
YOU may profit by our unique connection and by our unequalled facilities for supplying you with everything you want, 
promptly and efficiently. Your smallest order his our personal supervision. Let us hear from you HOW. We can 
help you with •• DUALITY GOODS" to RERMAHEHT BUSIHESS !

RICHARDS BROWN, - - -
Wholesale Commission Merchants

WINNIPEG

A QUESTION
When a customer asks you 

for Maple Syrup do you ever stop 
to think whether the goods you 
are selling really are maple or a 
mixture ? If you do not, then you 
are taking risks, because the 
housewife, once dissatisfied, looks 
elsewhere for supplies.

‘Pride of Canada’
Maple Syrup

is just the line you should stock, because it 
IS MAPLE and 100% pure. Has never been 
adulterated—Never will.

"PRIDE OF CANADA " and N-O O-T-H-E-R

The Maple Tree Producers' Assoc.
LIMITED

MONTREAL TORONTO

-Silence is Golden-
In matches, as in many other things, 

silence is desired to please the user.

Dominion Silent Matches
not only vindicate the name assigned 
them, but each match is a sure light and 
satisfaction giver. It pays to keep this 
staple prominently before your custom­
ers.

The Dominion Match Co., Limited 
DESERONTO, ONT.

Or The Canada Brokerage Company. Limited, Toronto, Ont.
The A. Maodonald Co., Winnipeg. Man.
Snowdon à Ebbitt. Montreal. Quebec.

Canada
First

Evaporated
Milk

is full cream milk reduced to about 
one-third consistency in a vacuum, 
containing nearly three times as much 
in butter fat and solids.

The purity and quality of every can 
of “Canada First” milk are absolutely

and unreservedly guaranteed. The 
sterilizing process it undergoes positive- j 
ly destroys all bacilli and renders it 
superior to ordinary milk.

Order from your jobber.

The Aylmer Condensed Milk Company, Limited, Aylmer, Ontario
Head Offices: Hamilton, Ontario

10
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Sweeping Powder
Stock it 
Sell it-
Repeats follow

By recommending to your customers an 
article that has been tried and tested and 
found to give absolute satisfaction, 
you get their confidence, you retain 
their custom, and you get new customers. 
“Anti-Dust" may correctly be termed the 
"Grocer’s Standby.”

“Anti-Dust" is the germless and dust­
less way of cleaning and is immensely 
popular.

Get supplies from your jobber 
or write us direct. ::

SARHO MFC. COMPANY, LIMITED
MONTREAL

A great call
Campfor

davThe luxury that sa 
Brings customers

necessity 
ùs them

ervan
and keepsAMP

\ Makers: R. Paterson & S ns, Lid. 
\ Coffee Specialist*, Glasgow.

PREPARED gv ^

The Lines in Constant Demand !
ROWAT’S PICKLES

AND

PATERSON’S SAUCE
Are you handling these ready sellers ?

Rowat (EL Co.
GLASGOW - - - SCOTLAND

Canadian Distributors:

Snowdon & Ebbitt, 325 Coristine Bldg., Montreal, 
Quebec, Ontario, Manitoba and the North-west ; F. K. 
Warren, Halifax, N.S.; F. H. Tippett & Co., St. John, 
N. B.; C. E. Jarvis & Co., Vancouver, B.C.
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If you want to Please your Customers and 
increase your trade, stock the two popular lines

GINGERBREAD Brand Molasses
for Baking Purposes, 
and the now popular

“DOMOLCO”
for Table Use

Domolco is recommended by all Physicians as a Healthy Food.
For Sale by all the Leading Wholesale Grocers in Canada.

Order to-day

The Dominion Molasses Company, Limited
HALIFAX, NOVA SCOTIA

Built For Permanence
CONSIDER
CRITICISE
COMPARE

Base your j ud g - 
ment of theCOLES 
models upon what 
you know—or can 
learn—of mills for 
which much higher 
prices are asked. 
We will then be 
content to abide by 
your decision.
The COLES cata­
logue tells you just 
what you want to 
know about COLES 
mills. Write for it 
now.

COLES MFC. CO., Philadelphia, Pa.
AGENTS—Chase A Sanborn. Montreal : The Codville Cm.. Winnipeg : 

Eby. Blain. Limited. Toronto; James Turner A Co.. Hamilton. 
Ontario: Kelly. Doublas A Cq.. Vancouver. B.C.: L. T. Mewbwrne 
A Co.. Calcary. Alta. .

ÏÏea Tbinte 
for Retailers

By JOHN H. BLANK

Q This book, written by a practical tea man, contains 
information which will be of great value to every grocer. 
There are ten chapters, one being devoted to each of the 
following subjects :—

The Tea Gardens of the World
Tea from Seed to LeaJ
Tea from Leaf to Cup
The Tea Marts of the Orient
Hon to Test Teas
Where to Buy Teas
Is it Wise to Place an Importation Order? 
Bulk versus Package Teas 
How to Establish a Tea Trade 
Tea Blending

(i75 page») (14 full-page Illustrations)
Seat to say sdireas oa receipt ol 12.00.

BtLacXean V>ublist)ing Company
( Tmohnloml Boo* Bmomrtmmnt)

*9-149 Unlvmrmlty Avm., TORONTO

—
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THE CANADIAN GROCER

R O F I T
and

RES T I G E
will both find their way to 
your store, if you handle the 
SHIRR1FF LINE. We make 
over ninety different flavors 
in extracts and stand behind 
each one.

An instant success and a 
seller that brings “repeats” is

§himffs
TRUE VANILLA

The flavor of gen­
uine vanilla is un­
known to many 
people, who are used 
to the crude taste of 
the chemical imita­
tions of vanilla which 
flood the market. 
Our TRUE VANILLA 
extract is made from 
the real Mexican van­
illa bean, and has a 

flavor unattainable by any artificial 
product, however well made.

WE GIVE YOU A GOOD PROFIT ON 

EACH SALE, WITHOUT LOWERING 

OUR STANDARD OF QUALITY.

IMPERIAL EXTRACT CO. Toronto

” The McCASKE Y I*;
Unly hnd

on. SYSTEM *
Writing Drudgery

enables you to keep your finger on the pulse of your bus­
iness all the time.

You always know what every customer owes, what 
all of them owe.

EVERY CUSTOMER ALWAYS KNOWS 
WHAT HE OWES YOU. You always have every 
account posted and totalled to the minute, with one writing, 
cutting out useless bookkeeping, copying and posting from 
one book to another-

With the McCaskey System you are flagged at every 
danger point. You cannot forget to charge for goods. You 
eliminate misunderstandings with customers over their ac­
counts —because you give every customer an exact copy of 
his account in full after each purchase.

With the McCaskey System you have an automatic 
collector, an automatic credit limit and can prove your loss 
to the penny if your store burns.

For years McCaskey Systems have sold from $35.00 
upwards, according to type and size.

Don’t you think it time to ask for further information ? 
There’s a booklet “ Bookkeeping Without Books ” we’d 
like to send you. A signed postal card. will bring it. 
Write for it to-day.

Dominion Register Co.
LIMITED

90-98 Ontario St. Toronto, Canada
England - Dominion Register Co., Ltd. - 519-521 Corn 
and Produce Exchange, Manchester.
Australia - New Zealand.
The McCaskey Register - Alliance, Ohio.

Branches:— Boston, New York City, Pittsburg, Chicago, 
Minneapolis, San Francisco, Kanssts City, 
Memphis, Atlanta, Washington.

THE LARGEST MANUFACTURERS OF CARBON 
COATED SALESBOOKS IN THE WORLD

13
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JAM THAT IS REAL JAM!
Prepared from the freshly gathered fruit and finest refined sugar, containing no glucose nor chemical pre­
servatives—that's the kind made by

John Gray (ËL Co., Ltd., Glasgow, Scotland
Our reputation of over one hundred years is at the back of every sale. Our guarantee of Purity is on 
every jar.
There’s but a small difference between the price of this jam and the poor sorts, but a great difference 
in quality.

It has the Flavor of the Fresh, Ripe Fruit

Agent for Maritime Provinces, Quebec, Manitoba, Saskatchewan and Alberta: W. H. DUNN, 396 St. Paul St., 
Montreal; Toronto: LIND BROKERAGE CO., 73 Front Street East; Ottawa: E. M. LERNBR 6s SONS, 
11 York Street; British Columbia and Yukon : KIRKLAND 6s ROSE, 312 Water Street, Vancouver.

Your “Guiding Star”
should be “quality.” You appreciate this fact. 
Inferior goods spell final disaster.

L’ETOILE (Star)
is the leading brand of

MACARONI
VERMICELLI

SPAGHETTI
and you, as a first-class grocer, should abso­
lutely insist on having this line and no other 
in stock. It is all very fine to say “Oh! my 
customers like the imported." They do not 
know that the Canadian is just as good, in fact 
better. Besides cheaper. No customs duty.
Tell them.

ASK FOR PRICES

Oie Française das Pates Alimentaires
6-9 HARMONY STREET. MONTREAL

Three Lines You Should Know 
and Introduce to Your 

Customers
Tone up your stocks of Condensed Milk by adding these 
three line»—New One» and Good. They will bring you new 
customera and quick returne.

St. George Evaporated Milk, 4 doz. ia case, $3.35 
Princess Condensed Milk, 4 doz. in case • $330 
Banner Condensed Milk, 4 doz. ia case • $4.40

Order fro* your wholesaler or direct from the factory. 
Delivered in 5 case lota to any point In Ontario or East to 
Halifax.

J. MALCOLM <H SON
ST. GEORGE - - ONT.

Tlrl,H D renal Teas, Coffees, Spicea, Extracts, Baking I alien Diana Powder, Canned Fruits and Vegetables 
Salmon and Sundries. Every tin and package guaranteed.

S Jams. Jellies, Marmalade

llUMrial The above lines are fully guaranteed
linpirill Vinegar. fer quality, i,,„rtso.and sale.

Phene 3595. Exchange to all departmente.

BALFOUR, SMtt * CO., =ST HAMILTON
Brand

THE SIGN OP PURITY

14



The Sugar that has Stood the Test of Time

Extra Granulated Sugar
First made in 1854 by John Redpath and 

to-day by the largest and best equipped Sugar 
Refinery in Canada.

It is a matter of pride with us to turn out 
nothing but the best. We will stop business 
when we stop doing that. '

All Grocers who have regard for the best 
and most permanent custom will give ‘"Redpath” 
Sugars first place.

Extra Granulated 
Extra Ground 

Powdered 
Golden Yellow.

PARIS LUMPS 
in 100, SO and 25 lb. boxes 

and in ‘‘Red Seal” 
dust proof cartons.

The Canada Sugar Refining Co.,
Limited

Montreal, Can.
Eatabliahed in 1854 by John Redpath

DRIED FRUIT OF QUALITY

This Mark

iruoHMliitDOf Sunshine]

on every Box 
Insures the best

Place Order Now

All First-Class Jobbers Handle.

/ BUILT ON MERIT
The easiest running, quickest 
grinding and most attractive 
mill for your store is the

ELGIN
National Coffee Mill
It is equipped with our new 
style force feed steel cutting 
grinders, which make for fast 
grinding and durability.

Prompt shipments our specialty.

Ask any of the following Jobbers for our Catalogue :

WINNIPEG—G. F. k J. Galt (and branches) The Cod ville Co. (and 
branches) ; Foley Bros., Larson k Co. (and branches). 

---------- » W. H. Malkin Co., Ltd. ;VANCOUVER The 1 _____________________ Wm. Braid k Co. ;
Kelley, Douglas k Co., Ltd.

H AMILTON—J as. Turner â Co. ; Balfour, 8mye k Oo. ; McPherson, 
Glaesoo k Co,

TORONTO- Kby, Blain, Ltd.
LONDON—German, Bokert k Co.
ST. JOHN, N.B.—G. E. Barbour Co., Dearborn k Oo.
REGINA. 6ABK.-Campbell, Wilson k Smith 
MONTREAL—Tiie Canadian Fairbanks Co. (and branches#. 
EDMONTON, ALTA.-The A. MacDonald Oo.

MADE BY

Woodruff C& Edwards Co.
ELGIN, ILL., U.S.A.

Xmas
calls for large quantities of 
FLAVORING EXTRACTS- 
these must be of superior 
quality, for Xmas baking 
commands the best.

Sell the ambitious housewife
Extracts which are sure 
to please by their exquisite 
flavoring qualities in her 
cakes, puddings, pies, sauces, 
etc.

Made from the choicest 
selected {vanilla beans under 

Sterling ” conditions and 
packed with the neatness and 
care that characterize all 
"Sterling" products.

See to your stocks to-day.

The T. A. Lytle Co.

\
 Limited

Sterling Road, Toronto, Lanada

\

£;V3#E«**Q8.'f|ir
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THE —^
“WALKER BIN”

SYSTEM 'mssr

is the only Complete Line oi Modern 
Grocery Fixtures Manufactured in 
Canada.

It affords the best-known facilities 
for handling a grocery stock of any sice 
and displaying that stock to the best 
advantage.

A “ Walker Bin ” Outfit will put 
new life into your business, and the cost 
will be small compared with the results 
that are bound to follow.

Write for Illustrated Catalogue 
“ MODERN GROCERY FIXTURES ” 

and let us give you an estimate.

Wilkir Bin & Store Fixture Co.
LIMITEDiiiisserrATivis.-

■aaitafca : Walaot A Treesdele. Wlaai^ei. Mas.

-*1IW"" ■1 « V.tV. Berlin, Ontario
Eeatrsel i V. S. Sllcecà, 33 St. Mlclielaa Street

ARE YOU INSURED
AGAINST ADULTERATION 

on the spices you handle ?

The Boiernmiet Form of Warranty
is your only sate insurance, 

and is attached to every

TIN - PAIL - BOX - PACKAGE 
AND BARREL OF,

White Swan Brand of Spices
YOU ARE ENTITLED TO THIS BY LAW

INSIST ON GETTING IT WITH 
EVERY SPICE PURCHASE YOU 
MAKE AND PLACE THE ONUS 
ON THE MANUFACTURER.

WmnGïu

A Dialogue 
With a Moral

“ I want a bottle of the 
best olives you sell.”

“Yes, Madam. Here is a 
bottle of CLUB HOUSE 
QUEEN OLIVES, all the olives 
are selected for size, shape and 
color and are carefully pre­
served to retain the luscious 
flavor of the natural fruit.”

Now, this customer insists 
on having Club House Queen 
Olives every time.

Write your jobber 
for price».

Gorman, Eckert & Co.,
LONDON, Ont.

LIMITED
WINNIPEG, Man.

TEA LEAD
(Boot Incorrodible)

Buy “PRIDE OF THE ISLAND” Brand
as extensively used for years past by most of the leading 

packers of Tea in Canada.

ISLAND LEAD MILLS, LIMITED
Tel. Address: ‘Laminated." Londen. LI MEMO USE,
A.B.C Codes used 4th and 5th Editions LONDON, E., ENG. 
Canadian Agents HUGH LAMBE fc CO . TORONTO

J. HUNTER WHITE. ST. JOHN. N.B 
CECIL T GORDON. MONTREAL

*1 H \NS

(HVHM T

Other
Brands

McLEAN'S
is surrounded by a 
bigger circle of friends 
than other brands 
because it i* the orig­
inal and the beat.

McLEAN’S at Xmas and always

The Canadian Coeoanut Co., - Montreal
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CLARK’S
Christmas Plum Pudding

ENGLISH

In Cans, Nos. Is and 2s.

One sale creates a demand. The high quality makes 
them a favorite at all times.

Clark’s Mincemeat Clark’s Mincemeat
“ Inglass ”

Quality
Guaran­

teed. fjjpSÈAf

OneJSizeSJar Only

Sus­
tained
Profit.

In Cans”

In Cans, 1, 2, 3, 4 and 5's. 

In Pails, 5, 10, 25, 45, 85 lbs.

W. CLARK, - MONTREAL
Manufacturer of the Celebrated PORK AND BEANS

17
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JAPAN TEAS being abso­
lutely free 
from color- 
ing matter

have met with a surprising increase in demand this season, so much so that stocks 
now in first hands are practically nil, which is unprecedented at this particular 
period.

FURUYA & NISHIMURA, Montreal
NeW PEAS ««th MIWT)
in Cooking Nets 'KT.",'1 FARROW'S

You may have new peas 
now, or at any time of 
the year, if you buy 
Farrow's “ Patent Net” 
Peas and cook them as 
directed.

Patent Net’ PEAS
are the finest early green peas, gathered at the beginning of the season when 
are sweetest, most tender and delicious Our process preserves ALL their natural 
flavour When cooked they are so delicious and tender that you cannot detect 
them from fresh garden peas They are very easily cooked and remarkably cheap 

a 10 cent Net provides liberal portions for 8 people. F arrow a Patent Net 
Peas are English grown, absolutely pure, free from all preserva­
tives and colouring matter.

Th, érsaiesl 10 seal lias Iks OU Gw In kas ever seal ee. 

CANADIAN AGENTS :

V G Patrick Ml Ce„ 77 York Street, Toronto.
T A MacNab Ml Co„ Cabot Bldgs., St. John’s, Newfoundland.

W. A. Simonda, 89 Union Street, St. John, N.B.
Rattan Ml Chapman, Fort Garry Court, Main St., Winnipeg. 

Roee Ml Laflanms, 400 St. Paul St., Montreal.
C. E. Choate Ml Co^Pickford A Black’s Wharf, Hatfa*

THE
SARDINE 

THAT

MADE
STAVAN6ER
FAMOUS

For Your Profit and Reputation!

a
Common sense demands particular care in the Breeds of Canned Fish 
you handle, and your best interests are safeguarded by featuring

KING OSCAR” BRAND
They will be found uniformly pure, sweet, tasty, wholesome and 
well packed ; and they are ready sellers and good profit producer».

Order a trial case from your wholesaler.
CANADIAN AGENTS

JOHN W. BICKLE & GREENING <i.a. H.nd„.on,

HAMILTON ONTARIO
Ay Specie1 royal, permission

WE of good character, in each city, town and vil'.age in Canada, where we are not 
already represented, to act as our

SPECIAL CIRCULATION REPRESENTATIVE.

WANT Work is dignified and educative. Previous experience unnecessary. Duties at 
first need not interfere with your present employment.

a
WE WILL ASSIST THE RIGHT MAN TO BECOME INDEPENDENT

FOR LIFE.A
MAN

If you are making less than $100.00 a month, and are trustworthy and am­
bitious to learn and become competent to handle our business in your vicinity, 
write us at once for full particulars.

MACLEAN PUBLISHING COMPANY,
143-149 University Ave., Toronto, Ont.
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It will pay to supply your Customers with

Suèar
It is the choicest and most reliable sugar refined in Canada, certified by Government 
analysis to contain 99"/ioo to 100 per cent, of pure cane sugar with no impurities.

The St. Lawrence Sugar Refining Co.. Ltd., Montreal, Quebec
TO THE WHOLESALE TRADE i

West India Go., Limited
305 St. Nicholas Building 
MONTREAL

THE CANADIAN HOUSE OF:
Sandbach, Tlnne At Co., Liverpool, Eng.
Sand bach, Parker dt Co., Demerara, B.G.

SUGARS
MOLASSES

and all West Indian Produce
We represent some of the chief houses 
in Barbados, Trinidad, Jamaica, St. 
Kitts, Antigua and other islands, besides 
having our own house in Demerara, 
which was established there in 1782.

A»k us for pr/ose before filling 
your orders for tho oomlng season

West India Co., Limited

ELEVEN^GOLC? MEDALS

FUSSELL’S CREAM
PURE, RICH, THICK EATING CREAM

(“GOLDEN BUTTERFLY" BRANDI

THE WHIPPING CREAM
Is better than “Devonshire Cream’’

In key opening sterilized cans, to sell at 
10, 15 and 25 cents.

Single Cream for Tea and Coffee
("PURPLE BUTTERFLY” BRAND)

In key opening sterilized cans, to sell at 
15 and 25 cents.

No Preservative or Colouring Matter of any kind is used. 
Warranted to comply with the laws of this country. NO 
FEAR OF PROSECUTION. ABSOLUTELY PURE.

Guaranteed to keep good for 12 sooths unopened at all seasons
Sole Agents in Canada, from whom Samples 

may be obtained :

Alexander Marshall. 144 Water Street, Vancouver, B.C.. for British 
Columbia and Yukon District", Hamblin & Brcreton, Limited, corner 
Notre Dame and Victoria Streets, Winnipeg, for Manitoba and Sas­
katchewan; C. Fairall Fisher. 22 St. John Street. Montreal, for Quebec 
and Ottawa; McCarthy, Holloway & Keid, P.O. Box 1056, Edmonton. 
Alberta, for Alberta; R. B. Colwell, 265 Barrington Street. Halifax, for 
Nova Scotia.

Continental Germ-Proof Bags
are manufactured from paper especially selected for toughness and 
durability, and for the most sanitary wrapping of parcels.

Brands: GOVERNOR, PREMIER, and COLONIAL.
If you are not supplied, write direct to the Distributors for
ONTARIO : Victoria Paper and Twine Co., Ltd., Toronto : Davidson At Hay, Ltd., 

Toronto ; Walter Woods At Co., Hamilton ; The Young Company, Ltd , North 
Bay and Sudbury.

MANITOBA, ALBERTA, and SASKATCHEWAN : Walter Woods and Company, 
Winnipeg. »

QUEBEC and MARITIME PROVINCES:

The Continental Bag and Paper Co., Ltd., Manufacturers Ottawa
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Manufacturers’ Agents
and Brokers’ Directory

Manufacturer» and merchants cannot expect to develop, maintain 
and get the beat out of the Canadian market without the assist 
ance of local agents. The following is a representative list of reput- 
able agents. The service department of the Canadian Grocer Is at 
the disposal of firms wanting agents or of agents wanting agencies

-WESTERN PROVINCES- 
THE

W.H. ESCOTT CO.
Wholesale 

Grocery Brokers

37 BAAvNEruTEYNEWINIIIPE8
COVERING

Maeitobi and Saskatchewan
CORRESPONDENCE SOLICITED

WATSON & TRUESDALE
Wholesale Commission Brokers sod 

Manufacturers’ Assess.

WINNIPEG, - MAN.
Deesstle snd Foreign Assortes Sokol ted

—WINNIPEG—
H. G. SPURGEON

Wholesale Broker end Meoulscturere' A res I
Oenodiso, British snd Foreign Agença* Solicited.

*• Chambers of Commerce. P.O. Box 1111

WINNIPEG 
THE J. J. TOMLINSON CO.

WHOLESALE GROCERY BROKERS
Office sad Track Wareboese. • 92 AisiaaAsr Si. E.
Correspondence solicited on domestic end 
foreign lines.

FRANK H. WILEY
MANUFACTURERS' AGENT 

and
IMPORTER

757 Henry Ave., WINNIPEG.

WESTEIN DJSTMUT61S LIMITES
Wholesale Commlesloe Merehahaete, Customs 
Brokers soi Maoofaciurera’ Ageete. Care Die- 
trlbuted. Warehoused and Forwarded. Warehouse 
oe Transfer Track. Bueioese solicited. Our poel- 
iloo le your opportunity.

•ABKATeee, wkstkrn canada

—MOOSE JAW— 
WHITLOCK A MARLATT

LXstribusing and Forwarding Agente. 
Warehouse oa C.P.R. spur track. 
Promgaueee and Satisfaction guaranteed 
■uaàaeee SoMdied.

G. C. WARREN
Box 193k, Regina 

IMPORTER, WHOLESALE 
BROKER, and MANUFACTURERS 

AGENT
Trade Established 12 Years.

Domestic and F ore les Associes Solicited

DISTRIBUTORS. LIMITED
P. O. Drawer 98

EDMONTON. ALBEETA

Manufacturers' Assets. CooanlMloa Mer­
chants, Warehousemen.

Track oonneoUon with all Railroads.

TORONTO
SHIP ALL YOUR

Sundried Apples
to us, charging us the same price 
as any buyers are offering. We 
will remit you promptly.

W. H. Millman 6k Sons
Wholesale Grocery Brokers

TORONTO

W. G. PATRICK & CO.
Manufacturers’ Agente

Importers

77 York Street, Toronto

W. G. A. LAMBE & CO.
TORONTO

Grocery Brokers and Agents.

MacLaren Imperial Cheese Co.
Limited

AGENCY DEPARTMENT
Ageete tor Grocers' Specialties and Wholesale 

Grocery Brokers
TORONTO, Ont. DETROIT, Mich

On spot, all kinds nuts, in 
shell and shelled, at right 
prices.

LIND BROKERAGE CO.
71 Froat St. lest TORONTO

- - - - - MONTREAL
FOR SALE

Cheap for cash, Fruit Cleaning Plant 
with Date Press. In good running order.

J. T. ADAMSON & CO.
Customs Brokers 

and Warehousemen

27 St. Sacrament Street, Montreal
TEL. MAIN 77* BOND 21

----- MARITIME PROVINCES ___
J. W. GORHAM & CO.

Manufacturera’ Agente and Grocery 
Broker»

HALIFAX NOVA SCOTIA
We are open lor a few high clase specialty 

lines

H. R. SILVER, LTD.
MANUFACTURERS' AGENTS 
AND GROCERY BROKERS

HALIFAX - NOVA SCOTIA
First-class frost-proef storage facilities.

C errespondence solicited on Domestic sod 
Foreign lines.

J. A. TILTON
WHOLESALE GROCERY BROKER

•T. JOHN, N.l

Correspondence solicited with Houses 
looking tor first-clase grocery connections.

W. S. CLAWSON & CO.
Manufacturer»’ Agents and Grocery 

Brokers.
Warehousemen

ST. JOHN. - - . n.B.
Opes 1er a lew mere flrst-eiese Uses.

- - - - - - - - - NEWFOUNDLAND_ _ _ _ _ _
T. A. MACNAB Sc CO.

ST. JOHN’S. NEWFOUNDLAND 
MANUFACTURERS’ AGENTS

snd COMMISSION MERCHANTS 
Importera sod exporters. Prompt snd careful st-

Oodro : A.B.O, 6th edition, snd priests.
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- - - - - - - BRITISH COLUMBIA-----
McLEOD & CLARKSON

Mseolscterers' Agcntsisd Whoiceslc Commission
Assets

852 6 CAM1IE ST., VANCOUVER. B.C.
Css give strict sttsstion to • lew flrst-clsss Gro­

cery Agencies. Highest Bsleresees.
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MANUKACTURERS’AOENTSAND 
BROKERS' DIRECTORY

(Continued.)

LONDON-------- —
THE MARSHALL 

BROKERAGE COMPANY 
67 Dundas St., LONDON, ONT.

Wholesale Grocery Brokers. Fully equip­
ped to act as agents for British, American 
and Canadian grocery lines. WRITE US.

--------------------OTTAWA--------------------
L. H. MAJOR and 

J. SOUBL1ERE, Limited
Wholesale Brokers and 
Manufacturers’ Agents 

Csnsdisa, British and Foreign Agencies Solicited 
Sussex Street, Ottawa, Canada

THE PEOPLE OF

JAMAICA
are now buying things in the 
United States which the) ought 
to buy in Canada. They don’t 
know what we can do. A small 
advertisement in the

KINGSTON
“GLEANER”
might bring inquiries. Better 
write for rates to

I C STEWART, Halifax_
SUCHARD’S COCOA

This Is the season to push SUCHARD'S 
COCOA. From now on Ceeoa will be in 
demand daily. It pare te sell the best. We 
guarantee Suchard'e Ceeoa against ail other 
makes. Delicious in Haver. Prices just right 
PRANK L. BENEDICT Jk CO.. Montreal 

Aeeete

O. E. Robinson <& Co.
Manufacturers and Buyers of Dried, 

Evaporated and Canned 
Applet

/ngsrstt/, - - Ontario
ESTABLISHED 1886

The

Condensed Ad.
page

will interest you

WHITE DOVE
Cocoanut

The cocoanut which can be 
depended on Iresh, pure 
and wholesome, and a great 
favorite with the first-class 
cook. The grocery store to 
carry the best grade must 
stock this brand.

It’s a sure winner and a 
good profit bringer.

W. P. Downey
MONTREAL, QUE.

The BROWN ia the
Porfoot Bag Holder

Size required can be seen 
at a glance.
Handy, saves time snd 
therefore money- 

For sale by jobbers every­
where. Ask your jobber 
or write

The Brown Manufacturing Co.
CRESTON - IOWA, U.S.A.

If you are looking for trade with Iiiah merchants 
there is one paper that can put you in touch with 
buyers,and that is the

Irish Grocer, Drug, Provision 
and General Trades’ Journal
10 Garfield Chambers, Belfast, Ireland.

CLAY.
PIPES

Those made by

McDOUGALL
are peerless. Insist upon 

having them.

D. McDOUGALL & GO., Ltd., Glasgow, Scot.

WINDSOR SALT
CAR LOTS OR LESS Prompt shipments. 
Write us for prices. Phene order at our

TORONTO MALT WORKM
TORONTO. ONT. GEO. J. CLIFF. Manager,

Now is the Time
for you to gather your clerks 
together and point out clearly 
what lines should be pushed 
during the holiday season.
A little extra effort on their 
part means more money for 
you. Tell them that

“Club”
Jelly Powder

should be brought to the at­
tention of the housewife as 
it is entirely as good as any 
other, in fact a better propo­
sition, because with each 
package the purchaser gets 
an extra powder free which 
makes a delicious custard.

Of Course
we are taking it for granted 
that you have plenty in 
stock. Ii not. waste no time, 
but write to

S. H. Ewing & Sons
Montreal - Toronto

-------------- TO--------------
Brokers and Man­
ufacturers’ Agents

—Your business card on this page will keep 
your name and field of operations before 
Manufacturers, Importers and others 

—looking for responsible representatives.
It costs you little and means much to you 
if you are looking for agencies

Write for psrticulars to

The Canadian Grocer
Montreal Toronto Winnipeg
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■TSS’Fru.t

It Is Quality THat Counts !
Banner Brand Jams have long been recognized as a leader 
in quality that nowadays grocer and consumer alike re­
gard it as the standard brand.

Furthermore, the grocer has found that Banner Brand 
consistently yields him a better profit than other jam, and 
that his customers are always satisfied. It is a good pro­
position, Mr. Grocer—get in touch with us.

Lindner (3b Benner Toronto
Western Agent»—being Bros., Wholesale Grocer», Winnipeg.

Just Arrived
One Carload Bosnia Pl*lineS bo,e‘28 * 56 lbs.

30s to 90s.One Carload Oregon Prunes 
One Carload New Crop
WRITE FOR PRICES WE CAN SHIP AT ONCE

EBY-BLAIN, LIMITED, Toronto

THEY ABE A SUCCESS BECAUSE
The quality of the fish and the oil used, together 

with the design of the tin, make the

“DUN0YA” BRAND SARDINES
more attractive than the ordinary tin offered to 
retail at 10c.

CANADIAN AGENTS

J. W. Bickle & Greening, "ÆS,"
(J. A. Henderson)
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Famous for Quality

SALUDA'
is tea in all its native purity and garden freshness. For 
nineteen years its high standard of quality has been 
consistently, unswervingly maintained.

A Tea that does credit to your Recommendation.

“SALADA” TEA COMPANY
TORONTO MONTREAL

INDEX TO ADVERTISERS

A
A^am^on iOo., J. T......................... 20
Allison Coupon Oo.................................  50
Amer can Abell Eng. A Threshing Co.. 51
American Can Oo ...............................  40
American Computing Co ..................... 6
Arrasby. T. K ........................................  15
Aylmer Condensed Milk Co........ .......... 10

B
Balfour-Srnye A Oo................................ 14
Benedict, p. L........................................ 21
Biokle, J. W., A Greening............... 18 43
Borden Condensed Milk Oo.................. 3
Brown Mfg. Co......... ........................... 21c
Campbell Bros, k Wilson...................... 41
Canada Sugar Refining Oo.................... 15
Canadian OoooAnut Co........................... 18
Canadian Produce Co............................ 45
Carr k Oo................................................. 48
Chase k Sanborn.................................... 3
Ohivers k Sons........................................ 2
Church k Dwight............. inside back cover
Ole Française de Pates Alimentaires.. 14
Clark. W.................................................. 17
Clawson k Oo.......................................... 20
Clements Co., Ltd.................................. 53
Coles Mfg. Oo.......................................... 12
Oonoord Oknning Oo...............................  57
Connecticut Oyster Co........................... 55
Connors Bros........................................... 67
Continental Bag A'Paper Co................. 22
Crescent Mfg. Oo .................   49

D
Dailey, P. P. Co ..................................... 62
Distributors, Ltd..................................... 20
Dominion Cannera, Ltd......................... 9
Dominion Match Co............................... 10
Dominion Molasses Oo.......................... 12
Dominion Register Oo........................... 13
Dominion Salt Oo................................... 8
Downey, W. P.......................................... 21

E
Kby-Blain. Limited................................ 22
Rckardt. H. P ........................................ 41
Edwardsburg Starch__ outside front cover

Epps, J am es k Oo................................... 42
Rsoott, W. H. Oo.. The......................... 20
Eureka Refrigerator Oo......................... 7
Ewing k Sons, 8. H................................ 21

F
Farrow k Oo., Jos................................ 18
Fearman, F. W., Oo...............................  44
Pels k Oo................................................. 42
Furuya k Nishimura.............................. 18
Fusse» k Oo............................................  19

G
Dillard, W. H., k Oo.................................  62
Oillett, E. W., Oo., Ltd............................ 47
Gorham, J. W., k Oo................................ 20
Gorman, Eckert A Oo.............................. 16
Gray, John.......... .....................................  14
Gunns, Ltd................................................ 44

H
Halifax Cold Storage Co......................... 55
Hamilton Cotton Oo................................. 62
Heinz,H. J..Oo ..................................... 6
Henderson, Thos .................................... 50
Horton Cato Mfg. Co............................... 43

I
Imperial Extract Oo................................ 13
Irish Grocer............................................... 21
Isaac, Robert ..........................................  46
Island Lead Mills Oo .............................. 16

J
Jameson Coffee Oo....... inside back cover

K
Knickerbocker Case Oo........................ 7
Koopman, G. C.......................................... 50

L
Lambe.W.G. A........................................ 20
Lettch Bros............................................... 50
Lemon Bros............................................... 46
Lind Brokerage Oo.................................. 20
Lindner k Benner ................................... 22
Lytle Oo., T. A........................................ 15

23

Me
MacLaren Imperial Cheese Oo................ 20
MacNab, T. A., k Oo.................................... 20
MoOabe. J. J................................................... 52
McDougall, D., k Oo.................................... 21
McLeod A Clarkson..................................... 21
McWnUam k Everist- w • ............ 52
~ ~ M
Magor, Son k Co .............outside front cover
Major, L. H., A J Soubliere................ 21
Malcolm, Jno. k Son...................................  14
Maple Tree Producers............................... 10
Marshall Brokerage...................................... 21
MM-he wson’e Sons......................................... 41
Mathieu, J. L.,Oo.......... ............................ 57
Meadow-sweet Cheese Co........................ 8
Meakins, Sons k Co ................................. 5
Millman. W. H., k Son............................... 20
Mooney Biscuit and Candy Co................ 49
Mott, John P. k Oo.................................... 48

N
Nelson, Dade k Co......................................... 7
Nidholson k Bain........................................... 43o
Ontario Lantern and Lamp Oo............... 51
Ontario Peoples Salt à Soda Co............. 62
Oxo Company................................................. 41

P
Paterson, R..................................................... H
Patrick, W.G. A Co........................  21
Perrin. D 8. A Oo.............................. >$
Pickford A Black.............. inside back cover
Pink. EAT................................................... 8

n
Reindeer. Ltd ............................................... 44
Richards A Brown........................................ 1 1
Robinson k Oo . O. **! ... .......... 21
Rock City Tobacco Co................... 59
RowatAOo....................   11

8
8t. Charles Condensing Oo........................ 6
St. Lawrence Flour Mills Co.................... 48

St. Lawrence Sugar Refining Co............ 19
St. Vincent Arrowroot Growers and

Exporters' Association........................... 5
Salada Tea......................................................... 23
Sanitary Can Co........................................... 4
Sapho Mfg. Co .......................................... 11
Sherbrooke Cigar Co...................................... 59
Silver. H R................................................... 20
Simple Account ^a’esbook Co.............. 7
Simpson A Co., K................ 47
Smalley. Kivlan x Onthank....................... 43
Smith, E. D....................................................... 51
Spurgeon. U. G ................................... 20
Star Egg Carrier A Tray Mfg Co ... . 4
Stevens-Hepner Co........... inside hack cover
Stewart, I. C ............................................... 21
Stringer. W B .... 53
Symington Oo. T ............inside bae cover

T
Tilton, J. A ................................................... 21
Tippet. Arthur 4* A Co ............................ 1
Tomlinson Co , The J. J ..   29
Toronto Salt Works..................................... 21
Tuekett, Geo. E., A Son Go ................... f 9

u
Cnited Soap Co............................................. 4'

v
Vvrret, Stewart Co...........outside hark cover
Vi pond. H P................................................ 4 ‘»

w
Walker Bin and Store Fixture Co ....
Walker, Hugh, A Son................................... 53
Warren, O. C.................................................. 20
Watson A Trvesdale ........ 20
Wellington Mills...............inside back cover
Wast India Fruit Co.............................  53
West India Co ......................   19
Western Distributors, Ltd...................... 2'
Western Salt Co........................................... r>
Wethey, J. H................................................ 42
White A Oo..........................................   53
White Swan Sptee A Cereals, Ltd.......... 16
Whitlock A Marlatt...................................... r- 0
Wiley, F H..................................................... 2»
Woods A Co.. Walter ................................ 62
Woodruff A Edwards................................ 15



Eleventh Hour Christmas Suggestions
Some Plans for Making the Most of Seasonable Lines Next Week—See that 
Windows, Counters, Advertisements, Show Cards and Price Tickets are Doing 
Good Selling Work—Lines to Feature—Use Spare Time in Parcelling Goods in 
Convenient Salable Quantities.

O
NLY one more week of Christ 

mas trade ! No matter how 
many “Shop Karly” appeals 
are made by the newspapers 

and the clergy, it still remains a fact 
that the great majority of Christmas 
purchases are crowded into the last 
week. Each dealer must, therefore, en­
deavor to get as much of this business 
as possible. Every means should be uti­
lized to increase sales. When Christmas 
is over the work of selling Christmas 
goods will be much more difficult.

In the first place look to the window. 
Many grocers who have been featuring 
in the window dried fruits, extracts, 
plum puddings, mince meat, etc., for 
past couple of weeks, have yet their real 
Christmas display to install Rome 
maintain that a display more than a 
weeli old gets dirty. Others claim it 
becomes so familiar that few will stop 
to look at it the second week This will 
he particularly the case in the smaller 
centres. See, therefore, that the display 
is fresh looking and clean Don’t let the 
dust settle on the prunes or cranberries. 
Lack of attention in this regard has 
spoiled many a sale.

Among the goods that should be well 
up to the front next week are plum pud 
dings, mince meat, extracts, table rais­
ins, oranges, figs, dates, confectionery, 
all kinds of nuts, cranberries, fancy bis­
cuits, Christmas stockings, crackers, 
holly, currants, raisins and Malaga 
grapes These are the goods which will 
form the biggest portion of every win­
dow, every counter display and every 
advertisement They should be intro­
duced to probable customers at every 
conceivable opportunity.

Special attention should be gjvcn to 
those lines that will be practically un­
salable after the holiday season. Stock­
ings and crackers are among these, but 
as they are easily sold, the dealer 
should have little trouble in disposing 
of a fair supply. Overstocking In such 
cases should, of course, be avoided 
Unes such as chocolates, biscuits, table 
raisins, etc., in special Christmas con 
tainers should be moved out early to in­
sure against carry over and possible 
loss

In the holiday rush neglect of the 
children should be avoided A neat dis­

play of stockings, candies or chocolates 
will alw:ays catch their eye and they 
don’t hesitate to call parents’ attention 
to what they have seen in Brown’s or 
• lohnson’s window. An appeal to chil­
dren will frequently bring the older 
folks

Holiday decorations are essential to 
giving a Christmas appearance to the 
store. Dealers, however, should see that 
old, worn-out decorations arc not used 
These are often covered with dust and 
are faded worse than a two-year-old 
piece of print. Get something new, 
even if there is not much of it. Dirty 
decorations are not appreciated by par­
ticular customers. Rome may even as­
sociate them with the store interior and 
the goods sold

In the midst of the Christmas rush, 
keep an eye on the dead-beat with his 
plausible excuses tor not paying cash. 
Insist on getting the money, its equiva­
lent or know that the purchaser is good 
for it. One is apt to he a little too 
lenient with customers at this season.

The Christmas advertising must not he 
neglected At this time newspapers ad 
vertisements are followed carefully and 
your appeals, if couched in plain, con 
vincing and attractive language, are 
bound to produce fruit. Take time to 
see they are properly written and dis­
played, and QUOTE PRICER unless you 
have some good reason for not doing so.

In the majority of cases show cards 
and price tickets are necessary to ob­
taining the best results from the win 
dow. Particularly is this the case in a 
district where the people are not any 
too wealthy. Prices of dried fruits, 
cranberries, poultry, etc., are desired be­
fore people will enter the store. Attrac­
tive display cards containing Christmas 
Greetings, and something of special im­
portance regarding goods for sale, are 
especially beneficial in attracting atten­
tion When the store staff is rushed, 
price tickets and show cards frequently 
make sales themselves.

Every dealer should sell considerable 
icing sugar during the last week. If you 
have any spare time, put up a quantity 
in the dilterent sized parcels which vour 
customers generally ask for.
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Have various kinds of nuts àrrangi 1 
in a position convenient to the scab 
and have a scoop ready for filling then 
Killing several pounds by the handful 
wastes a lot of time, ft you have an 
open ledge behind one of the main coui 
ters, arrange the nuts in receptacb -, 
there. It not only displays them well 
hut makes them convenient.

Here is a good way to show your oi- 
anges. Twist a yard and a half of or 
dinary hen coop wiring into a cylinder 
and fasten it in that manner. Stand H 
on end in the window or store and till 
up with oranges. A filler In may ne 
placed in the centre and the oranges 
piled around it. It then will not require 
nearly as much fruit as if built solid

Many dealers find it profitable to lake 
one line each day of the last week and 
specialize on it. Say, nuts one day, 
dates the next., figs the next, and so on

Rome grocers find a sale for package 
chocolates and bon bons only around 
Christmas time. If this is so in your 
case and you find a couple of days lie 
fore Christmas that they are not n 
ing rapidly, give them special attem in 
and try to clear them out. The profil 
lies in selling the last package of the 
dozen. A grocer can easily begin a g od 
paying confectionery department by i iv 
ing some attention to it at this tinn

System, if needful at any time, is 
necessary in the delivery of goods dur- 
ing the Christmas rush. See that r ich 
customer gets the goods she has order 
cd, and that she gets them promptly

----«----
USED THE WRONG COUPON

A number of readers of The Cana,nan 
Grocer have made an error in writin to 
the Ontario Lantern and Lamp Co of 
Hamilton, asking for calendar menti, red 
in advertisements of this company in 
our paper The words “Rend coupon ior 
calendar,’’ which appeared in a nm her 
of their ads , were misconstrued, hi mv 
simply cut the entire advertisement out 
of The Grocer, mailed it to Hann on 
and asked ior calendars. The coupen re 
ferred to, however, is to be found nly 
in the globe of the company’s Ba.nier 
lantern and a calendar is forwarded on 
receipt of this. It is in the form < a 
post card addressed to the company
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Introductions to The Christmas Ad.
How a Number of Canadian Dealers Have Begun Talks About 
Their Christmas Goods—Which Style Do You Prefer?

SAVE GROCERY MONEY THIS 
MONTH.—Now is the time you are pur­
chasing your supply of groceries for 
Xmas. .Just look over our prices ami 
give us a trial order. Our goods are 
strictly reliable and best quality.—Cash 
Bargain Grocery, Brantford, Ont.

• # •

TWO GOOD REASONS WHY YOU 
SHOULD BUY YOUR GROCERIES 
AT THIS STORE:—

1st. Because you are sure of getting 
quality groceries that are strictly fresh.

2nd. Because for t the same quality 
groceries you pay less here than at any 
other place—A. W. Morrison, Ingersoll, 
Ont.

• » •

GROCERY DEPARTMENT EN­
LARGED on account of our increasing 
grocery business; we have moved our
crockery and glassware into the base­
ment and the space occupied by the 
crockery and glassware will be used for 
groceries, and to-day we have one of the 
finest grocery stocks to be found in any 
general store in the Province.—H. ,J. 
Colwill, Arthur, Ont.

* • •

OUR STOCK OF PLAIN AND FANCY 
GROCERIES is very large, and well as­
sorted for the Christmas trade. Our 
large cellars are filled with the choicest 
wines, etc., that money can buy. Ask 
to see our “New Wine List.”—.lames 
Osborne & Son, Hamilton, Ont.

» * *

CHRISTMAS BAKING—We can pro­
vide you with the very choicest of sel­
ected fruits. We offer you the best 
goods, the best prices, the best service 
during the holiday season —Porter S. 
White, Peterhoro, Ont.

• * *

ADVANCE SALE OF STOCKINGS
AND CRACKERS—The demand for
Xmas groceries and provisions has al­
ready started in—last Friday and Satur­
day were the busiest two days we have 
experienced for a long time, and was 
just a gentle reminder of what is yet to 
come before we get finished with 1911.

New goods are arriving every day, and 
our stocks are bigger, better and more 
varied than ever before. From all parts 
of the world we have been obtaining sup­
plies for the good people of Montreal as 
well as our out-of-town friends, to help 
them to thoroughly enjoy the grand old 
Xmas season.—Fraser, Viger & Co., 
Limited, Montreal, Que.

• • «
BELIEVING IN THE FUTURE OF 

BATTLEFORD and wishing to share in 
its prosperity, have moved into new

premises installed with modern and 
sanitary fixtures and now we solicit in­
creased patronage from old and new cus­
tomers. We can serve you better and 
sell you cheaper than ever before. Our 
prices are undergoing revision in every 
department, and are being lowered in 
every case possible.

IT IS ALL 
IN THE 
FLAVOR

There are different kinds 
of Currants, just as there are 
different kinds of apples or 
peeehea. It is die flavor that 
counts. The soft sticky 
kinds with the reddish color 
have a sour taste. The best 
are of a dark blue-black 
color, and taste altogether 
different. Taste the flavor 
of eur Black Beauties Patras 
Currants. Per pound 10*

Come in and see our 
Raisins. A pleasure to show 
them, whether you buy or 
not.
New'Sultanas, seedless, per 

pound ....... ...... 15*
California Seeded, 16-oz.

packages.............. 12%*
Select Valencias, lb.. .10*
Table Raisins .............25*
Drained Peels, free from 

sugar. Lemon, orange 
and citron mixed... .20* 

Cooking Figs, 4 lbs... 25*
Yellow Eyed Harrow-Fat 

Beans, for boiled or baked
beans, per pound ___   .5*

Let us fill your Saturday 
order.

JohnDiprose
TMSSS POPULAR STORES:

Dundae strut Wut.
Dundaa Strut Cut.

Richmond Strut North.

A Splendidly Written Advertisement
Fiom a London, Ont., Newspaper.

The Introduction is Particularly 
Good.

Special.—A car of Ontario apples to 
arrive this week. Quality and price 
guaranteed. Leave us your order for 
delivery on 1 arrival — Burliughani & 
Speers, Battleford, Sask.

• • *

CHRISTMAS PRICES AT BARK­
ERS.—This is Barkers’ thirteenth Xmas 
announcement to! their customers in
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Pictou county, and, although 13 is con­
sidered an unlucky number, we are con­
ceited enough to think that it is not go­
ing to work any charms against Barkers 
making this Xmas trade the largest they 
ever had in our New Glasgow and Stel­
lar ton branches. Our purchases this 
year, to keep pace with our rapidly- 
growing business, have been larger than 
ever, and although in many cases mar­
ket prices are higher than former years, 
we are giving our customers Xmas goods 
at practically the same price as in the 
past. We count on making our profit on 
the old plan. Quick sales and small 
profits at.d no book debts. Read the 
prices ami then judge for yourself.—The 
2 Barkers, New Glasgow, N.S.

CHRISTMAS HAMPERS.—Once again 
the Christmas season is upon us, and 
once again we announce this Hudson's- 
Bay special Christmas feature. This sea­
son our hampers are better than ever, 
containing a large and choice selection of 
the highest quality goods, and at special 
prices. Every one is carefully packed in 
a painted box, fitted witli a hinged. lid 
and fastener, and all are securely sealed 
before being shipped.

Orders should be placed as early as 
possible in order that we may give them 
our best attention We ship these 
hampers to any address, and the prices 
quoted arc f o b. Calgary.

Enclose sufficient money to pay cost 
of hamper and freight charges if it is 
intended as a present. Balance of 
money, if any, will he promptly refund­
ed—Hudson’s Bay Co., Calgary, Alta.

A BREAKFAST FOOD WINDOW
Montreal, Dec. 15.—In displaying a 

breakfast food, John Robertson 
&. Son, St. Catherine St W , 
recently devoted the central part of the 
arrangement to an appeal to the palate. 
One of the boxes was opened and part 
of the food spread over another box. 
Partly buried in the food w as a banana, 
a halved orange anil a section of the 
orange. This little touch emphasized the 
tastiness of the food, and certainly lent 
it value the display would not otherwise 
have had

In another section of the window a 
display of marmalade attracted atten­
tion through a show card inscribed as 
follows : “Change front the ordinary
orange marmalade. Ten varieties and 
all tasty and delicious.” The price was 
given, and the whole display sent the 
observer away with the feeling that a 
change would be desired.

The tobacco crop of Essex, Ont., this 
season is estimated at 11,000,000 
pounds.
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Wide Awake Methods in Retailing
Montreal Dealer Making Feature of Xmas Stockings—New 
Fixtures Going Into Battleford Store—Early Xmas Shopping 
Campaign.

Selling Xmas Stockings.
Montreal, Dec. 14—Christmas stockings 

and crackers are a feature in the Christ­
mas trade of many grocers. One local 
grocer who has made it a feature for 
many years stated recently that former­
ly prices for stockings ran from about 
fifty cents to eight dollars ; this year 
ten dollars is his limit but they are for 
stockings that are exceptions, indeed. 
Another noticeable feature is that people 
who formerly bought 75 cent stockings 
for their children now pay two and three 
dollars.

No better indication could be found to 
show that the people are prosperous and 
as a whole are earning more money, any 
way. The grocer is the legitimate re­
tailer of crackers and the Christmas 
stocking. He should see to a good 
stock.

Fixtures in Mission Styles.
Battleford, Sask., Dec. 14.—Burlingham 

<k Speers are becoming settled in their 
handsome new store, which, with mo­
dern fixtures installed, is one of the 
most up-to-date stores west of Winnipeg. 
The fixtures are all in mission effect in­
cluding the office enclosure, which is in 
the centre of the building. The new 
premises reflect credit on the enterprise 
of the proprietors, as well as on the 
town.

Campaign on Early Shopping.
St. John, N.B., Dec. 14.—A campaign 

which is expected to prove of immense 
benefit to the grocer as well as to mer­
chants in other lines of business has 
been inaugurated in this city, for the 
object of inducing the public to make 
their Christmas purchases early. The 
press has taken up the matter editor­
ially, and will lend every possible assist­
ance to the movement which tends to be 
very successful, as general sympathy is 
expressed by the people.

The fact that the “last-minute-pur­
chasers” do not feel always satisfied 
with the results of their investments is 
an argument which is being used quite 
generally, and besides this an appeal is 
made on behalf of the over-worked clerk, 
who can wait upon customers more read­
ily if the rush is eased by their buying 
goods early. Such warnings as “Christ­
mas is already only two weeks away” 
or “twenty days distant” whichever the 
case may be," with the query “Have 
you made your purchases yet ? If not, 
why not ?” are expected to lend assist­

ance to the movement, and promote fur­
ther interest.

Tell Public of Coffee Advance.
Montreal, Dec. 14.—Under the heading 

“Fraser’s special coffee now 30c lb.” the 
following appeared in the advertisement 
of Fraser, Viger & Co. “Owing to the 
great increase in the price of coffee we 
have been reluctantly compelled to raise 
the price of our special blend to 30c per 
lb. We thought it better to do this than 
change the quality, and just as soon 
as the coffee market becomes easier 
we will reduce the price again. Our 
other coffees will be at the same price 
as before.”

Show Case Sells Gum.
Montreal, Dec. 14.—A special show 

case for the display of gum has proven 
a good investment to a local grocer 
whose store management shows signs of 
good ideas. He obtained a small show 
case just large enough in fact to allow 
a display of gum. It was about two 
feet long, one and a half feet wide and 
about a foot high. He placed this dis­
play on his main counter near the front 
of the store and found that it not only 
helped along the sales of gum, but it 
kept it in good condition.

Much has been said about the effect of 
a good display, and in this case a little 
extra care assisted materially in selling 
an article that is sold in every grocery 
store but which in many cases fails to 
receive the attention that is its due.

Featuring Biscuits.
Hamilton, Ont., Dec. 15.—John Car­

penter, grocer, 10 Market Square, has 
been making a specialty of fancy bis­
cuits of late and with this in view has 
a display of them in a prominent part 
of his store. Ten different kinds are 
shown in the original boxes, open to 
public view. A show card on each box 
announces to the prospective buyer the 
name of that particular kind as well as 
the price. The results of this display 
with goods marked in plain figures have 
been good.

Retailer Issues Catalogue.
Svmmerside, P.E.I., Dec. 14.—A spec­

ial grocery caralogue has been issued by 
R. T. Holman, Limited, which contains 
the latest market prices on groceries.
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This firm is among the more progrès 
sive, importing many lines of groceries 
themselves, and making a specialty of 
handling high class goods.

Free delivery of goods is among the. 
inducements to deal at the store as well 
as guaranteed satisfaction to each arid 
every customer.

Christmas Tree Ornaments.

St. John, N.B., Dec. 14.—An interest 
ing side-line to add to the bulk of 
Christmas trade is being carried by a 
local grocer who has stocked a large 
supply of Christmas tree ornaments in 
his store, expecting as he says himself, 
“to make an honest dollar thereby.’ 
Laced stockings, containing a variety of 
childly fancies, candles, and their hold­
ers, ornamental articles of various 
shapes and colors, tinsel, pop-corn 
strings, and other such articles used in 
decorating the festive tree have been 
added to his stock, and are given a 
prominent place at one side, not far 
from his assortment of fancy boxes of 
chocolates and candies for the holidav 
trade.

He expects he will not have any le it 
by Christmas Eve, and although they 
are somewhat foreign to the grocery 
trade, he sees no reason why he should 
not handle them, if he found it profit­
able; for if it came to a question of 
argument on this point, there were many 
articles now carried by grocers which 
people a few years ago would never 
have looked for in a store where food­
stuffs are the essential idea.

Match Box Novelty.

Proton, Ont., Dec. 14.—Louis Becker, 
general merchant of this town some time 
ago distributed to his customers an ad­
vertising novelty in the form of a fancy- 
tin match box. In it the ordinary five 
cent box of match could be placed, an 
opening at the bottom allowing them m 
be taken out as required. On the front 
was the inscription, “This will hold 
your matches. Our prices will hold 
your trade.” The good point about 
such a gift is that it remains in the 
house for many years, thus increasing 
its advertising value over many oth r 
advertising novelties.

----------- <6>-----------

“Do you drink coffee?" asked the doc­
tor of an aged patient.

“Yes," was the reply.
“Coffee,” continued the M.D., “is a 

slow poison.”
“Yes, very slow,” replied the old 

man, “I have taken 1 it daily for nearly 
eighty years.”
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HOW WOULD YOU MIX ASSORTED NUTS ? proposed beet sugar factory

Regina Reader Raises Interesting Point—Wants to Know if he
Should Use More of the Cheaper Varieties. Chatham in Hopes of Securing New Big

Industry—Conference Held Recently.
Editor, 1 Canadian Grocer 'What 

does assorted nuts mean ? I sell nuts 
assorted at 25 cents per pound. Some 
cost me considerably more than others. 
In filling them up, I put in more of the 
cheaper ones. Is there anything wrong 
with this practice ?
Regina, Sask. READER.
Editorial Note.—The question our cor­

respondent has brought out is a rather 
delicate one inasmuch as there are dif­
ferent ways of looking at the problem. 
More so is this the case in the fact that 
nuts vary in cost. Were it not so it 
would seem they could be mixed indif­
ferently and there would be no feeling 
that the customer was not getting ex­
actly a fair deal.

“There would be nothing wrong with 
mixing nuts so as to make it favorable 
to yourself,” states one dealer, “if the 
customer were satisfied.” How is the gro­
cer to tell whether the customer is sa­
tisfied ? If he does not specify definitely 
what quantity of each he wishes, is it to 
he taken for granted that he will be sa­
tisfied with them mixed as the grocer 
sees fit providing the proper weight is 
given ?

lias the customer the right to say how 
he wishes them mixed ? For instance, 
supposing he wished the greater quantity 
of the high priced ones, which brings us 
back to the question “What does assort­
ed nuts mean ?”

Webster does not make the point exact­
ly clear. He defines an assortment as 
“a number of things of the same kind 
varied in size, color, quality, price, 
form or the like to suit the market, the 
wants of the people or various pur­
poses.”

FROM OUR READERS.
“We think you are to he eon- 

gratulated upon your Fall Cam­
paign Number of The Grocer. We 
find a great deal of valuable in­
formation in same. There are a 
strong line of advertisements run­
ning through it.”

WOODMAN & McKEE.
Coaticook, Que.

Editor Canadian Grocer.—Please 
find enclosed accepted cheque in 
payment of new subscription for 
1012 to your very interesting and 
commercial paper, “The Canadian 
Grocer.”

I will he very glad to see all men 
in business subscribers to the 
Journal.

Wishing you the best success, I 
remain,

C. A. PARADIS.
312 St. Joseph St. Quebec.

“I intend to enter the lists in 
your Xmas ad.-writing competition. 
I find your criticisms which are al­
ways practical, are a great benefit 
to ad.-writers.”—A B.C., Clerk.

It is contended by some that there 
should be an equal quantity of each kind, 
but Webster’s definition says nothing to 
this effect.

One dealer thinks he has a solution for 
the problem. “I assort them in the first 
place and offer the assortment as I 
make it at 25 cents per pound. When a 
customer orders a pound I fill it up front 
the assortment and I do not think there 
is any feeling that I am imposing on the 
customer."

But then again supposing a customer 
did not see them but ordered them by 
phone ? The problem is becoming more 
complex and other opinions would be ap­
preciated.

Chatham, Ont., Dec. 14.—The Indus­
trial Committee on Friday last held a 
conference with D. A. Gordon, of the 
Dominion Sugar Co., Wallaceburg, Gil­
christ of Detroit, Smith of Bay City, 
and Avery of Detroit, regarding the pro­
posed new beet sugar factory here. The 
visiting promoters submitted a propo­
sition to the city regarding the propos­
ed plant and this will be considered 
shortly.

Boards of Trade of Edmonton and 
other cities in Alberta are urging the 
passing of a bulk sales act in that pro­
vince.

Xmas
XJoVeltics

Great

A Christmas Window Show Card Neatly Written. One of These in the Window 
Next Week Will Add to its Attractiveness.
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OUR CHRISTMAS COMPETITIONS.
Before you remove your Christmas window after next 

week, get it photographed and enter it in The Canadian 
Grocer’s Christmas Window Competition. See that a 
good photograph is obtained—one with as little reflection 
as nossible. To secure a photograph that will show up 
the detail, the photographer should not stand too far 
distant The use of a sheet spread in the air behind the 
camera will tend to prevent reflection. If the buildings, 
trees, etc., across the street are not too high, good re­
sults can invariably be obtained.

For our ad-writing contest, send us one or more of 
your best Christmas advertisements. Clip them carefully 
from the newspaper and mail them to us.

Prizes amounting to $25—distributed as per adver­
tisement on another page of this issue—will be given.

Give us descriptions of windows and your ideas on 
newspaper advertising, and see that your entries are 
mailed before the last day of the year.

WESTERN CROP SITUATION.
The weather man is endeavoring to at least make 

amends for the serious predicament in which he has 
placed the farmers of Western Canada through his mis­
behaviour during the harvesting and threashing seasons, 
by completely reversing conditions. In former years mild 
weather during the month ol September and earlier part 
of October, with colder weather during the latter part 
of November and December, has been the rule. This year, 
however, as stated above, conditions are reversed, and 
during October and November, when threshing should have 
been at its height, snow storms with a temperature 
ranging from zero to 40 below prevailed.

During the last three weeks, however, some of the 
most enjoyable weather has been in existence, and with 
a temperature ranging from 10 to 35 degrees above zero, 
the farmer has been able to in some way thresh his grain 
which should have been marketed at least six or seven 
weeks ago. According to official returns, there has been 
an increase in the number of cars of grain this year 
which have been inspected from Sept. 1 up to and in­
cluding Nov. 30, on each line. The figures on the various 
lines are :—

C.P.R., 32,933 cars ; C.N.R., 19,844 cars ; G.T.P., 
5,054 ; and the G.N.R., 1,825. This makes a total of 59,- 
655 cars. When these figures are compared with the num­
ber of cars inspected last year during the same period, 
they show an increase of 2,195 cars for the C.P.R., 4,- 
532 for the C.N.R., 1,636 for the G.T.P., and 1,059 for 
the G.N.R.

In spite of this Increase, however, complaints are be­
ing received by banks and wholesale institutions from all 
quarters of the west that not only can the grain not be 
threshed, but owing to the shortage of cars, the farmers 
are unable to market it, and the result is that collec­
tions have been poor, and all institutions are making ar­
rangements to carry over a lot of farmers’ paper for at 
least three or four months.

DEALERS SELECTING THE BRANDS.
Evidences of the confidence placed in the “family gro­

cer" by the housewife are by no means few and far be­
tween. In every good Canadian store, the dealer is every 
day using his selling power and his knowledge of goods, 
to supply the desire of his patrons.

Here is another instance : A woman customer who 
had askted for and bought a certain brand of vinegar, 
discovered she didn't like it. Next time she bought vine 
gar she pointed this out to the dealer. At the same time 
she asked him to select for her what he considered the. 
best. He promptly took a bottle from the shelf, pointed 
out the reputation of the manufacturers and suggested 
that this brand be given a trial. The sale was of course 
at once made.

Once a dealer gets the confidence of a customer by 
playing fair and giving the right goods, he is in a posi 
tion to suggest other goods that he knows will give the 
best of satisfaction. He is thus enabled to raise the 
standard of goods sold, and to sell goods not actually 
asked for.

GROCERS SHOULD PUSH OYSTERS
While individual dealers in oysters report they are 

selling a larger quantity each year, there is a doubt is 
the minds of some if the consumption of oysters per 
capita is increasing, or even if it is as large as in past 
years. That is, there is a feeling that, unlike many other 
articles of food, the consumption of oysters has not kepi 
pace with the increase in population.

If this be true, what is the reason ? It cannot be 
that they lack any qualities of a good food. They are 
both delicious to the taste and nutritious, while authori 
ties declare they are easily digested, in fact nearly self 
digestive.

It is a fact that the majority of grocers do not give 
them the attention they should. One reason for this i.e 
that for many years the selling of oysters was disap 
pointing to the retail trade. That was during the “w.. 
ter” era. Oysters were watered more than they shout : 
have been to compete with the other fellow who was du 
ing the same thing. Customers were dissatisfied,and, be 
lieving they were# not being accorded 1 a fair deal, they 
quit buying oysters.

This objection has been overcome in recent years t>> 
the selling of solid meat oysters. However, the public 
won back to its normal confidence has not been as yet 
state, and the grocers themselves have not taken up the 
sale of oysters with the vim they deserve.

By: proper attention they can be worked into a high! 
profitable line.
28
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GET AFTER PROSPECTIVE ALDERMEN.

Nomination day for many Canadian municipal elec­
tions will soon be here. A week later the elections them­
selves will be on.

Retail dealers everywhere should take advantage ot 
this. In most urban communities the merchants have 
some principle to contend for, and their rights van only 
be secured through town or city council legislation.

Prospective mayors and aldermen should he canvassed 
thoroughly to get their opinions on important trade 
questions. Tell them the difficulties merchants are under 
in competition with transient traders who pay no taxes. 
There are also the questions of over-hanging signs, dis­
playing fruits over the sidewalks, methods of taxation, 
street cleaning and watering, etc. Secure an expression 
of opinion from them, and after they are elected see that 
the rights of the merchant are brought before the coun­
cil and that the co-operation of these men is obtained.

Before the election is the time to get in the good 
work.

A DISHONEST PRACTICE.

It seems almost unnecessary to bring up in these col­
umns the question of the retailer playing fair with the 
manufacturer, but representatives of one large firm have 
found some grocers playing an old trick that is dishonest, 
and is in the end bound to prove unprofitable. Just as 
an example, some grocers have purchased mincemeat in 
pails, and when the first supply was exhausted, they re­
filled them with an article that they had mixed together 
themselves, op of an inferior quality bought elsewhere.

Grocers who stoop to such principles are not of the 
present day type. It is likewise felt that no reader of 
these columns would adopt such a plan, for the reason 
that he is not only hurting the manufacturer, but his 
actions are bound to reflect upon his own trade. Grocers 
of to-day ain« to please their customers, and quality is 
their watchword, knowing that it is not only profitable 
for the time being, but that it is the surest method of 
building up a larger clientele.

Mincemeat is only one article mentioned as an ex­
ample. Pickles admit the same opportunities to those 
who will stoop to using them, and there are numerous 
other articles that might be mentioned. On the whole, it 
is safe to say, that the Canadian trade knows very little 
of this style of doing business, and manufacturers them­
selves admit that those who have been caught in the act, 
would not be considered even an average grocer. Their 
very actions bespeak their standing.

THE EXPERIENCE OF 1911.

Some of the market changes during the past year 
afford food for reflection now that the grocer is prac­
tically prepared for the 1912 trade.

It will he remembered that late last spring evaporated 
peaches sold as high as seventeen cents ; that apricots 
brought even twenty-two cents ; that large prunes brought 
from seventeen to eighteen cents ; that evaporated apples 
sold around fifteen cents and higher, and that, generally 
speaking, dried fruits showed a bare market with high 
prices.

For at least two months there were few, if any, 
Valencia raisins, and some houses had none to offer. 
Likewise prunes were at a premium and as supplies ap-
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preached the point of exhaustion, prices soared in pro­
portion.

These conditions should be taken into consideration 
now while the grocer is wondering whether he has a 
sufficient supply or not, and is following the market re­
ports for guidance. Some prices even at this early stage 
are not far from the quotations that ruled six months 
ago.

In canned goods the situation showed a marked simi­
larity. Tomatoes went to $1.(>5. Compare this with the 
present price and form an opinion as to what they will 
be quoted at six months hence. Peas brought $1.35. This 
year’s crop was extremely meagre. Already European 
peas have been advanced and the opening prices for 
Canadian peas have been left behind.

Canned fruits, such as strawberries, raspberries, etc., 
were a short pack ; the supply of jams is reported none 
too plentiful, and the first strawberries are seven months 
in the future.

Individual grocers have their own business methods, 
but just a reminder of the experience of the past year 
may be of service to those who have not thought about 
the quantity of their supplies by the time the violets 
come again with the first signs of spring.

EDITORIAL NOTES.

The merchant must get away from the idea that 
methods used years ago cannot be improved upon

* * *

An Edmonton, Alta., M.P.P., intends introducing an 
Early Closing of Shops Act in the Alberta legislature 
This will provide for the closing of all retail stores at 6 
o’clock.

* * *

During Christmas week there should be no dust-covcr- 
cd prunes, cranberries, etc., lying about the store Sani­
tary stores now have glass-covered boxes to ward off any 
dust and dirt flying about the store.

A despatch from Guayaquil, Equador, says the cocoa 
planters have petitioned the government to convoke Con­
gress in extraordinary session for the purpose of passing 
a bill appropriating funds for cocoa valorization as pro­
vided by the agreement with Portuguese and Brazilian 
planters.

* * *

Big commercial institutions are paying ‘ business 
systematizers” hig money for going through their offices 
and factories and putting more systematic, methods to 
work. It is by the introduction of these more systematic 
methods that they are able to stop the little leak's.

* * *

Disputes between clerk and customer regarding the
denomination of a bill tendered in payment of goods is
not an uncommon thing. Sometimes it results in loss to 
the dealer, and even if the matter is finally smoothed 
out, the customer generally leaves with something of a 
hard feeling towards the store. Calling out the denomin­
ation of a bill the moment it is tendered in a solution of 
the problem.
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A Financial Statement in the Limelight
Retailer Reviews Statement of Expenses—Not Making Enough 
Money, and Desires to Know the Reason—His Figures Ana­
lyzed—Paying Too Much for Wsges.

*By Henry Johnson, Jr.

Here is a frank statement. It is one 
I am proud to get, for it shows I have 
this man’s confidence. As we are ap­
proaching the time for annual inven­
tories and statements generally, I hope 
to have many more of these to review. 
They are the best kind of stuff, too ; so 
I trust my readers will send them in 
liberally. Remember, I shall rigidly pro­
tect your confidence ; your figures, facts 
and name will all be so disguised that 
people in your own town would not re­
cognize where the matter originated. 
Henry Johnson, Jr., Canadian Grocer .

Dear Sir :—While I have been a con­
stant reader of The Grocer for several 
years, this will be my first addition to 
its columns, and if you decide to use 
this communication, I assure you I shall 
appreciate any assistance you may be 
able to give me in the matters touched 
upon.

I carry a stock of groceries and gen­
eral merchandise. Stock and fixtures on 
July 1 last amounted to $3,497.07 (fix­
tures invoicing $1,247.32, taken at in­
side figures.) Began business six years 
ago with every dollar borrowed and no 
surplus cash with which to carry ac­
counts. At time of purchase, stock 
amounted to $1,867 ; fixtures to $733. 
Sundry further purchases of up-to-date 
appliances have swelled the value of fix­
tures to figure now given above. To-day, 
in addition to the increase of $897 in 
stock, I had, on July 1, $1,926.82 in ac­
counts, of which there Is perhaps $300 
doubtful and worthless. On July 1 I 
owed $2,200 borrowed money and $1,- 
376.87 for goods. Had $244.89 cash in 
bank.

Expenses are as follows:
Clerk hire, average per month ...$ 62.00 
Delivery, on co-operative basis ... 12.00
Rent .................................................. 27.50
Light and telephones, per month... 7.50 
Fuel and ice, average for year,

per month ................................... 10.38
Advertising .... .................. 6.23
Interest ..................... . 11.00
Insurance ................. 2.93
Taxes ..............................
Allowance to myself .............. .. 75.00
Miscellaneous .............................. 2.90

Total expenses for the month $219.82
Sales 1910-11 were $15,660.44, which 

will look small to you for the capital
•The writer of tbU article is one of the 

moat eucceaaful deniers on the continent. He 
hae spent almoet 30 years In the retail gro­
cery bnalnesa and la well equipped to answer 
questions and smooth out difficulties with 
which others may have met.

invested; but I am satisfied they come 
very near to being the largest of any 
store here. One difficulty is, that with 
only 2,100 population, there are fourteen 
grocery stories and no factories or mines 
to draw from. This is a farm country 
and trade is largely with farmers. How­
ever, it seems to me that I am not 
making much gain, even considering the 
amount of business I am doing, for we 
get a good margin on our groceries and 
I have some other lines which pay still 
larger profits. On groceries, I try to 
figure on the safe side of 20 per cent, on 
selling price. On sugar there are times 
when profit will not run over 10 per 
cent., but at other times it will more 
than go 20 per cent.

I have tested my help until I feel sure 
of their honesty; I use up-to-dat» meth­
ods of charging goods; I have the most 
improved register made; I keep records 
of everything right up to the scratch. 
What I want to know is: What is the 
matter with me that I cannot make 
more money? I cannot do on less help, 
and I certainly get it cheaply enough. 
We all do our best to get business, but 
it seems we can get so far and no furth­
er, either in! sales or profits. After 
reading of the success of some other 
grocers, I wonder if I have missed my 
calling. Can you see where I am lame?

Very truly yours,
X----  K----- T---- .

Fixture Investment Increase.
My friend’s statement is very clear 

except in only one place. He says he 
has increased his stock $897, whereas he 
has increased stock only $382.75; he has 
increased his fixture investment the re­
maining $514.32. The total is the same 
but the nature of the two assets is very 
different. He bought a business for 
$2,600 and owed $2,600 on it, with no 
surplus with which to turn around. To­
day he has $5,368.78 and owes $3,576.87, 
showing net worth of $1,791.91. This 
shows earnings of only $298.65 per an­
num—seemingly very small. Yet it may 
be only fair to consider that little was 
probably made the first year and prob­
ably only a little more the second year, 
and if we remember that for the last 
year and probably for some time pre­
viously he has had a personal salary of 
$75 per month, things may look bright­
er. The start was wrong, probably be­
cause he had little if any experience in 
retail merchandising, and the wrong
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start,1 coupled with such inexperience, 
has been hard to make head against.

I may say that interest, while seem­
ingly a small consideration and often so 
considered, is a factor of importance 
fully as much because of the moral effect 
on the worker as because of the draft on 
his purse. To be in debt is to be in 
bondage to another. It is justifiable for 
a short time in certain circumstances, 
but absolute independence in your own 
possessions should be striven for even at 
some seeming sacrifice of material things 
in some other direction.

Close Study of the Figures.
Let us see what should be the proper 

gros* earnings on last year's business. 
In making the computation I shall not 
figure on any margin greater than will 
suffice to give use an average of 20 per 
cent.; for I am sure my friend has made 
some mistake in his sugar figures.

Business done was $15,660.44—call it 
$15,600. That was, of course, the 
amount of goods sold. If margin had 
beer.1 computed on the selling end then 
the gross return should have been $3,- 
120. Expenses of $219.82 per month 
figure up to $2,637.84 per year. We 
should therefore have $482.16—say $500 
net to add to our final profit account. 
This will show that we are fully $200 
behind in our final results, and it is up 
to us to find wherein the discrepancy 
lies. For there is a discrepancy all 
right. All those figures cannot be 
made to jibe. We are not making 20 
per cent, gross; or, having made it, we 
are losing it somewhere; for it is cer­
tain we have not got it now.

Wages Percentage Too High.
The overturn of the investment three 

times in a year, considering the general 
character of the stock, is not, perhaps, 
so bad as my correspondent apprehends; 
but the wages expense is, on the thi ore- 
tical basis, too high by a good deal The 
ideal is 64 per cent., and 1\ per cent., is 
about the limit of safety in this connec­
tion. Taking the higher ratio, we are 
still spending $618 too much every year. 
Looking at this feature closely to mre- 
stall the suggestion that I am dra ing 
the lines too taunt, I shall ask my 
friend what he would do if he had to 
pay the entire expense of his deliveries— 
if there were no co-operative deli cry 
system in his town.

Is it possible that my friend takes 
too much time for his up-to-date ac­
counting methods and has to pay others 
to look after his trade? Likely enough 
he does not; but I am hunting for the 
cause of his failure to make money. It 
is otter.1 the case where a man makes a 
specialty of doing things just right, ac­
cording to some system, that the sys­
tem swallows up the man and his busi­
ness with him. I can only say now 
that he must manage to find the leakage; 
and I urge him to note that a possible
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saving, even if only theoretically arrived 
at, of $600 on expenses, and the proper 
theoretical increase in' his net earnings 
of upwards of $200 per annum, together 
constitute something well worth work­
ing for.

• • •

If in writing what I have said, I have 
suggested any further points not now' 
covered by my correspondent, I hope he 
will write me again and let us discuss 
further. Something is wrong. It might 
not be wrong everywhere, but it is ob­
viously wrong where that man does 
business. Let us together try to find 
the way out of the trouble.

Error Helped to 
Raise Standard 

of Meat Sauce
A merchant in a country town tells 

how by receiving a higher quality of 
goods than he desired, by mistake, he 
raised the standard of meat sauce sold 
and also! was enabled to build up a 
much larger trade in this line than he 
previously had.

He had been selling a meat sauce that 
retailed at 10 cents. He had a very 
small trade for it. In ordering a supply 
by mail he neglected to state the kind 
he wished. I The wholesale house sent 
him one that sold at 25 cents.

He was annoyed atl first because of 
the mistake but he knew it was his own 
fault for not giving definite instruc­
tions..

“If it had been a mistake of the whole­
sale house,” he said, “I would probably 
have sent it back at their expense but 
being myself to blame, I decided to try 
to sell it. I knew that it must be 
much superior to the cheaper article, so 
I decided to try it myself. I was ex­
tremely well pleased with it, and be­
came quite enthusiastic in telling cus­
tomers about its superior quality. The 
result was that the first week I sold 
twice as much of the expensive sauce 
than I generally did of the cheaper. The 
best part was that customers came back 
again for it.

“This goes to show that there are in­
stances where mistakes work in our 
favor.”

The following is a list of patents 
granted by the Canadian Patent Office, 
Nov. 21, 1911, furnished by Fetherston- 
haugh & Co., 5 Elgin St., Ottawa, Can­
ada. 136,839, Jno. Oss, Hitterdal, 
Minn. Computing machines. Jno. Oss 
and H. J. Peterson ; 136,883, C. K. 
Fotheringham, and A. R. Laing, Mont­
real, Que. Advertising devices.

Planning a General Merchant’s Store
Reader of The Grocer Requests Information on Providing for 
Various Departments—Delivery Room With Side Entrance— 
Shelving for Reserve Stock.

Editor Canadian Grocer In re­
cent issue of your much valued paper 
I noticed an outline of grocery and 
meat store. I am desirous of obtain­
ing a most up-to-date plan for a new

-»ro\
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Suggestion for Arranging Departments 
in a General Store.

store 20 ft. x 60 ft. inside measure­
ment, with storage and unpacking 
room at back 10 ft. x 20 ft, one 
storey addition. I would require 
about 30 feet of shelving for gro­
ceries, 30 feet for boots and shoes, 
20 ft. for dry goods, 10 for hard­

81

ware, 10 for crockery, and about 20 
for reserve stock. I would like side 
door for delivery.

G. NORMAN WILLETS.

Editorial Note. — The accompanying 
illustration may be of come benefit to 
Mr. Willets. With such a narrow plan to 
work on, it is not easy to suggest much 
out of the ordinary square plan of ar­
ranging the various departments.

As the grocery and dry goods depart­
ments are probably the most important, 
they are placed near the door, the gro­
cery on the right and dry goods on the 
left. With the store proper 60 feet long, 
30 ft. of display shelf is left for gro­
ceries. Allowing 4 feet for the window, 
this would leave 10 feet to crockery, 10 
to hardware and 6 for the side delivery 
room indicated in the illustration.

On the left of the illustration 30 feet 
is allowed for dry goods and 30 for 
boots and shoes. As only 20 is required 
for the former, allowing 4 ft. for the 
window, 6 ft. at the end of the boot and 
shoe shelf can be used for reserve stock 
w'hich, together with 12 ft. at the 
back, will fill the requirement of 20 ft. 
for reserve stock.

An office situated as indicated with 
glass front will be convenient to all de­
partments. The door would, of murse, 
go in the rear.

An unpacking room 10 x 10 occupies 
half the addition. The door marked is 
for receiving goods for stock. The stor­
age room beside it is the same size The 
delivery room may, of course, be locat­
ed on the left hand side at end of boot 
and show counter if the street or lane is 
at that side.

N B.—Some of The Grocer readers who 
have solved a similar problem may be 
able to give us further suggestions. 
These would be appreciated.

TO COMBAT STALE EGGS.
Another effort will be made by Toron­

to produce dealers to secure some legis­
lation by amendment to the pure food 
laws that will ensure them against the 
dishonesty of those farmers who send 
stale eggs to market. The high price of 
the new laids is tempting farmers to 
mix in the stale ones. The Board of 
Trade will assist in the work.

The Quaker Oats Co., Peterboro, Ont., 
have instituted a window dressing com­
petition among the retail grocery trade 
of Canada. The contest closes on Feb. 
5, 1912.
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LETTERS TO THE EDITOR.
Editor Canadian Grocer—We regret to 

notice that you have found it necessary 
in your editorial columns of Dec. 1, to 
make some disparaging remarks about 
certain canuers. While your article is 
general, at the same time, you must ap­
preciate that a large number of people 
vs ho are not familiar with the canning 
industry will draw the inference that 
youi reference has something to do with 
our company. We defy anyone to show 
a single instance where we have not liv­
ed up to our contracts, and it has al­
ways been one of our strong talking 
points with purchasers of our goods, 
viz., we give a guarantee which cannot 
be obtained to the same extent else­
where.

We may say that last year in order to 
fill our orders up to our percentage de­
liveries of peas and tomatoes, we actu­
ally imported peas and tomatoes from 
the f'nited States at an additional cost 
to us of in the neighborhood $15,000 to 
$20,000. Moreover, occupying the 
strong financial position that we do, you 
may rest assured that no dealer, who 
has a contract with us would allow us 
to repudiate same, even if we were dis­
posed to do so, and our advice to all 
buyers is: see that your contract is 
what you think it is, and more import­
ant, make sure that you are dealing 
with a financially responsible firm, and 
and then you can enforce by recourse to 
law in case same is not being carried 
out in accordance with its terms.

Kor the sake of our reputation, we 
hope that you will give this letter as 
equally a prominent place as your edi­
torial

WKD —KF
DOMINION VANNKKN, LIMITED

Editorial Note.—In the editorial men­
tioned, The Grocer referred to some can- 
ners not delivering all goods promised, 
but of course this did not apply to 
those who make it a point to fulfill 
their contracts even at great expense. 
Wholesale and retail dealers are no 
doubt well acquainted with the latter

Editor 1 anadian Grocer :—When some 
of the large milling companies will sell 
and ship a few hundred of flour and feed 
to farmers, mechanics and others not in 
business, what can you expect from the 
other wholesale dealers ? The w holesale 
grocers are not the only ones guilty of 
encroaching on the poor retailer. We 
have cases of the sort here, but we 
simply cut out their line of (lour. It 
would be harder to do this with the 
wholesale grocer, he handling the same 
kinds as all the other wholesale grocers. 
Your reference to these matters, how­
ever, in The Grocer, I am sure, will 
have good effect and set them thinking.

A GROCER READER

COOKING BY PAPER BAG MAKING PROGRESS
This New Method Creating Greet Deal of Interest—Aim is to 
Preserve Flavors in Cooking—Retail Dealers Should Investi­
gate.

Paper bag cookery is a new idea in 
modern cuisine, and from all reports it Is 
worthy of the attention it has received. 
It has established itself in England, the 
land of good cooks, and it has been in 
Canada now for a considerable time.

The principle is simple, even to the 
average mind. It has always been felt 
that much of the nourishment in meats, 
etc., is lost in the process of cooking. 
About noontime the kitchen and often 
other rooms in the house is filled with 
the odor of roasting meats, boiling 
vegetables, etc. It is generally pleasant 
to the sense of smell, but it has been 
felt that a portion of the best part of 
the food is thus wasted.

Flavors are Preserved.
By the new idea the food is placed in 

a paper bag of special material of un­
questioned purity. It is sealed up and 
put in the oven. There are no essences 
or flavors lost in the process of cooking, 
and the food is said to have a delectable 
taste.

The new method of cooking promises 
to become popular, as a great deal of in­
terest has been taken in it. Retail deal­
ers should make it a point to enquire in­
to this system, as no doubt the paper 
bag could lie readily sold at the present 
time. At any rate, a display in a retail 
store will create a good deal of interest 
and should be profitable from an adver­
tising standpoint;

---- %----
STANDARD WEIGHT FOR POTA­

TOES.

Senate Have Passed Bill Making it 80 
Pounds—Not Yet Through 

House of Commons.

There seems to be difference of opin 
ioa existing as to the standard weight 
of a bag of potatoes. The Grocer has 
received several inquiries recently and 
has heard opinions expressed at various 
association meetings, but no one ap­
peared to understand definitely what had 
been done by the last parliament regard 
ing the matter. Some have said the 
standard weight is still !)() Ihs., others 
K0 lbs., the latter claiming that legisla­
tion was put through during the summer 
session of parliament at Ottawa, making 
K0 lbs. the legal standard weight.

The Grocer has taken the matter up 
with the Department of Trade and Com­
merce, Ottawa, and has received the fol­
lowing reply:

Editor Canadian Grocer. — A bill 
dealing with all vegetables was intro-
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duced last session and passed the Sei, 
ate but did not get through the Hon c 
of Commons prior to dissolution. This 
Bill placed the weight of a bag of po­
tatoes at 80 lbs.

It is altogether likely that it will lie 
re-introduced this session.
Dec. 9, 'll.

F. C. T. O’HARA,
Deputy Minister 

Trade and Commerce

The chief reasons for requesting the 
80-lb. standard were that the 90-lh hag 
was considered too heavy for handling 
by boys and old men and that the or 
dinary grain bag was often too small 
to hold 90 lbs.

MAJORITY FAVORED CLOSING

But Prospects for the Wednesday Hall- 
Holiday the Year Round Not 

Bright at Present.
Hamilton, Ont., Dec. 14.—While a ma 

jority of retail grocers voted in favor of 
Wednesday afternoon closing all the year 
round, yet it is not likely this will come 
into effect for a time at least.

At the last regular meeting of the 
Grocers’ Association the returns of Un­
voting on this question were received 
For Wednesday afternoon closing there 
were 109 and against 63. The associa 
tion, however, felt that the sentiment 
was not strong enough, and that a suc­
cess could not be made of 1 the mme 
ment against the active opposition of 
of even sixty-three grocers.

The association will endeavor to have 
the city hall authorities sprinkle sand on 
the asphalt pavements of the market. 
because of the danger the slippery cu 
face is to horses.

The annual grant of $10 was made to 
each of nine charitable institutions mi 
Christmas.

At the January meeting the annual I 
ection of officers will he held

Donald McLean, corner McCaul . i d 
Baldwin streets, Toronto, ex-presiileul 
Toronto Retail Grocers' Associât ici. 
has opened a grocery business at '-1 
Roneesvalles avenue.

In some parts of the United States it 
is being urged that the term “canned 
foods” be used instead of ‘‘canned 
goods.”
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New Prices on Canned Poult.
Higher Than Last Year’s—Cause Claimed to be High Price 
that had to he Paid for Poultry—Short Deliveries — Brazil 
Nuts Increase in Value—Sugar Continues in the Process of 
Readjustment—Brussels Convention Still in Conference—Cocoa 
and Chocolate Reduced in Montreal—Scarcity of Shelled Wal­
nuts—Syrup Down 10c.—Case in Winnipeg.

-^.•f firms. 
There 
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QUEBEC MARKETS.

POINTERS :—
Peels.—Further advances.
Shelled Walnuts—Temporarily scarce.
Canned Chicken, etc.-—New prices.
Cocoa—Down 2c per lb.
Chocolate—Down 2c per lb.
Montreal, Dec. 14.—The near approach 

of Christinas season finds retailers par­
ticularly busy. Jobbers are receiving 
lor most part only sorting up orders for 
those lines that are being exhausted or 
give promise of running short before 
bulk of the demand has passed. There 
are some, too, who wait until last mo­
ment for supplies, hut it is generally 
conceded that but short end orders will 
be received until after the first of the 
year. However, the wholesale trade is 
busy, and it is stated that the heavy 
business that made November a record 
month is being felt right up to the 
present.

In nuts there is a temporary scarcity 
of shelled walnuts. The first supply has 
been exhausted and, while fresh goods 
are on the way, there has been nothing 
offering for the run that has been felt 
in this line. The market is firm. Brazil 
nuts are higher, as was anticipated in 
last week’s issue.

New prices on boneless chicken, tur­
key and duck are now quoted as also on 
soups.

SlTtlAlt.— In local circles sugar is ex­
pected to continue the movement it be­
gan last week. The demand is only of 
hand-to-mouth character, due to the sae 
son, in part, and to the expected decline 
of price. Staples are receiving but 
scant attention just now, and sugar is 
no exception.
Orenulstsâ,
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Molasses are steady and firm. Sales 
have been good, the supply is not as 
heavy as usual, and the market is con­
sidered firm. New crop stock is hardly 
expected before the opening of naviga­
tion. Tendency is turning toward a 
firmer market under present conditions.

Fancy Barbados molasses, puncheons................  0 38 0 40
" barrels....................... 0 41 0 43

" " " half-barrels.................  0 43 0 45
Oholoe Barbados molasses, puncheons................ 0 34 0 36

" " " barrels.........................  0 37 0 39
" " " half-barrels.................. 0 39 0 41

New Orleans................................................................ 0 25 0 88
Antigua .............................................................................  U 30
Porto Rloo............................................................................ 0 40
Com syrups, bble...............................................................  U 031

" 88ft-lb. pails.................................................... 1 76
" 06-lb. palls..................................................... 1 85

Oases, 8-lb. tine, 8 do», per case....................................... 8 40
" 5-lb. " 1 dos. " ....................................... 8 76
" 10-lb. " ft dos. " ....................................... 8 66

1 80-lb. " ft dos. " ....................................... 8 60

DRIED FRUITS.—The currant mar­
ket has been referred to as being firm 
for some time, and it is still steady, and 
if anything, the priee is likely to he 
higher. This week the price quoted from 
(ireeve was 2lis., a fact that points to the 
firmness that may he looked for. While 
the future is ahvay's doubtful, still cur­
rants look strong now, and it must he 
remembered that the season of high de­
mand will soon he passing, although 
there is a steady demand through the 
winter months. Currants are considered 
strong, however, and should he well 
considered. Old freshly seeded raisins, 
fancy, arc offered at !)■ j cents, and old 
choice seeded in 1 lb. packages at 8' ■< 

cents. Evaporated apples are a lit lie 
easier in price, and are now quoted as 

low as !)■ •> cents.

Evaporated apricots................................................ 0 22
Evaporated apples.................................................  0 09ft
Evaporated peaches.................................................0 18
Evaporated pears...................................................  0 18
Currants, fine ftliatras, per lb., not cleaned....... 0 07

“ " " cleaned.................. 0 07 ft
" lib. packages, fine ttliatras, cleaned.. 0 08
" Patras, per lb...........................................0 09
" Vostizzas, per lb............ ....................... 0 091

Dates, 1-lh. packages.............................................  0 07ft
Dates, Hallewee, loose............................................ 0 06
Fards.................................................................................
Figs, 3 crown. . 
Figs, 4 crown . 

r* 5 crown. .

0 07! 0 101
...........Of

Figs,7 crown... 0 10 
Figs, 9 crown... 0 14 
Go mad re tigs, 
about 33-lb mats 1 30

Bed Seal. In cartons, each................................................. 0 25
Qryetal diamonds, bhla...............................................  ... 6 46

lffllb. boxes....................................... 6 55
" " 60lb. " ................................. . 6 66
" " 161b. " ........................................  6 86

„ " " 5 lb. cartons, each......................... 0 37ft
Crystal Diamond Dominoes, 6-lb. cartons, each..... 0 37$
Extra ground, bbls....................................................... ... 6 20

" " 60-Ib. boxes................................................... 6 10
" " 86-lb. boxes................................................... 6 60

Powdered, bbls.........................................................
60-lb. boxes............................................

i oo 
6 20 
5 76

........... .................................................................................... 6 50

Jo, I yellow................................................................................... 5 50
Û. 1 "   5 60

So. 1 " baa................................................................ i 35
bis. granulated and yellow may be had at 6c. 

above bag price*
SYRUP AND MOLASSES.—A good 

demand for syrups has been felt of late.

Raisins—
Choice seeded re 111 ns......................................... 0 00|

" fsimy seeded, 1-lb. pkgi................. 0 10,
" loose muses tele, 6-orcwn, per lb... 0 08
" " t-orown, per lb............

BeedleiK. new, in pseksges...................................................
Select rslsins, 7-lb. box, per box----

, also 
,lnut 
kare 
las 
4s 
i-

NUTS.—The advance of th 
pound referred to in last wee. 
euce to Brazil niffs has been cai 
by jobbers, and the quotation fo. 
stock runs as high as 22 cents. S 
walnuts are scarce for the time bt 
an;l those who are short are unable 
secure supplies in the city, according i 
one authority. The first shipment is 
done, and new supplies have not yet 
been received. This should be relieved 
at any time, however, as the stock is on 
the way. Sale of nuts has been heavy, 
and retailers will likely have but little 
left over when January comes.
In xhoU-

Bnxilx......... ...................Ftihërtx, Slctij.perlb.......aiw/i yex iu........................................ ...
BàrWlcme, per lb................................•

0 IS • 12 
0 1loft • 11 

lift I 11 
INI 16*_ ne Almonds, per lb.............................. 0 lift I 16ft

Walnuts. Mayette Grenoble», per lb ......... 0 15ft I 17
Marbots, per lb........................... 0 U I 14

" Gomes, per lb.............................. 0 10 I 11
Hungarian........................................................... 0 13ft 0 15

Shelled-
Almonds, 4- orown selected, per lb......................... 0 SI I IT

5- Ofown " ...........................0 83 | 14i si8-orown " " ........................... 0 II
" (In bags), standards per lb—.................0 17 I II

Valencia shelled almonds, new crop— 0 S3 0 36
Cashews.......................................................................  I 16 I IT

American—
Japanese roasted...........................................   0 08ft
Coon, roasted....................................................... 6 08! I Of
Diamond Q, roasted.......................................... I 69| • Otft
Bon Ton, roasted................................................ I lift I 18
Sun, roasted................................................................. I 10ft
Spanish, No. 1............................................................... 0 11
Virginia, No. 1..................................................... 0 13 • IS

Pecans, jumbo...........................................................  0 18 • 21
Pistachios, per lb...............  0 76
Walnuts—

Bordeaux halve?, bright.................................... 0 33 0 35
Broken»................................................................  0 28 0 30

TEAS.—The Japan 
mains quite active am

0 24o left 
o 19 
0 19 
0 07ft 
0 08 
0 U9ft 
0 09ft 
0 10 
6 08 
0 07 
0 11
0 15 
0 17

1 40 
0 lift
0 07J

0 08 0 10;
. 0 08ft 0 13 

Figs, 6 crown. .. 0 09 0 14
Glove boxes, 16-oz., per box................................ 6 10ft
Glove boxes, 10-oz., per box......................................0 07

1 30-40*.................................................................................. 0 16 0 18

40-50 ...................................................................................  0 14 0 16
50-60........................................................   0 13 0 14
60-70...................................................................................  0 12 0 13
70-80...................................................................................  0 lift 0 12
80-90..............................   0 11 0 lift
90-100.................................. . ................................... 0 10 0 11
Bosina prunes................................................................ 0 08 0 09

tea market re- 
firm. owing to 

shortness of stocks in first brands. There 
inis been a brisk demand for Japans of 
all grades since I lie season opened. The 
absence of coloring matters in these 
teas has probably had a good deal to do 
with this unusual activity at this parti- 
i iilar period.

The price of medium Japan teas lias 
been advanced two cents a pound by 
some of the trade. This particular line 
is cleaned out entirely, according to re­
ports, and the fact remains that all lines 
of Japans arc decidedly light in quantity.

o 10, a hi 
0 08 6 09 
0 10 
0 ut

Sultana raisins. loose, per lb........................................ • 18
Sultana raisins, 1-lb. cartons................................. 0 14 0 16
Malaga table raisins, clusters, per box .......... 8 50 6 76ft
Malaga table raisins, clusters, per ft box........... 0 86 1 90

Valencia, fine off stalk, per lb......................... 0 07ft 0 08

" 4-orown layers, p*r 'b.................... 0 08ft 0 C9
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Choicest.......................................................... 0 40
Choice............................................................. 0 36
Fine.................................................................  0 30
Medium.......................................................... 0 26
Good common...............................................0 81
Common.........................................................0 17

Ceylon - Broken Orange Pekoe................................ 0 21
Pekoes............................................................ 0 30
Pekoe Souchongs........................................ 0 30

India - Pekoe Souchongs...........................................0 19
Ceylon greens—Young Hysons................................ 0 24

Hyson.................................................0 24
Gunpowders.................................... 0 19

China greens— Pinpuey gunpowder, low ^rade. 0 14

" " pinhead.. 0 30

< ’OF EE ES.—There is no change in 
coffee, the situation remaining firm an<l 
strong at practically where it has held 
tor some time.

o 60
0 87 
0 86 
0 30 
0 84 
0 81 
0 40 0 28 0 22 
0 30 0 86 
0 86 
0 35 
0 18 
0 3n 
0 50
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............ 0 1$ 0 28 S*nUx.................  0 13 0 34

.............. 0 21) 0 231 Minotlbo 0 1» 0 Mi
•n.......... 0 K 0 18

••EELS.—The heavy demand for peels 
• the short supply for the present 
iiness have kept prices on the upward 
ive, and jobbers announce still higher 

rices this week. During the remainder 
if the month there should be a steady 

enquiry for these goods, and prices may 
even be higher. The supply from the 
Old Country has not been over-abun­
dant, hence the light holdings now re­
jected.
Orange.................0 11 0 144 Citron.................... 0 17 0 18
Lemon............... 0 10 0 14

RICE.—The rice market is normal 
and quiet locally. There is some de­
mand, but rice will be frowned down 
upon to a great extent during the next 
two weeks. The price is unchanged, 
but the firmness referred to is still a 
feature of this market.

Rangoon» —
Ri' fc, grade B, bag», 250 lbs ........................................  3 65 3 75

.............................. IM 1U............................................... 3 (y> 3 76

.............................. SO lb» ...........................................3 65 3 75
" “ Docket*. 25 It* .............................. 3 75 3 85
“ " 3 pocket*, 121 I be................................ 3 90 4 00
“ “ CO, bag», 250 11* .................................. 3 65 3 66
" “ " 100 lb».................................... 3 55 3 65
“ " •' 60 lb»................................... 3 55 3 65

pocket*, 25 I'*...............................  3 65 3 75
“ 1 pockets, 12| Urn.......................... 3 70 3 80

Fancy Patna-
Patna nollabed...................................................................  3 86 3 26

Pearl ............................................................. 4 10 4 20
Imperial Glace.....................................................  4 60 4 70
Sparkle.....................................................................  4 70 4 80

........................................................................... 6 06 6 16
Snow .................................................................................. 5 16 6 25
Ice Dip*................................................................................ 6 30 5 40
Carolina rice ................................................................... 0 08 0 10
Brown Sago, lb.................................................................. 0 06 0 07
Tapiooa, medium pearl, lb ........................................... 0 0T 0 06
Seed, lb................................................................................. 0 07 0 08

PEAS AND HE A NS.—The firmness in 
this market is steadily maintained. The 
demand is good, hut the supply of peas 
and beans is altogether inadequate to 
bring prices to the figure that was 
formerly named for them. The winter 
season will, moreover, bring a good sale, 
and prices will surely he held firmly.
Split Pea*, per bag. 96 lb*............................................. 3 60 4 00
Whole Pea*, per bus . 60 lb*........................................ 1 80 2 01
Pot Barley, 96 lb bag.............................................................. 3 61
Pearl Barley. 96 lb beg................................................. 4 75
Beane, white, per bu»., 60 lb*...................................... 2 40 2 66

Canned Goods.
MONTREAL.—One new fact to be re­

portée in this market this week is the 
announcement of canners' prices on 
boneless chicken, turkey and duck and 
also the prices for chicken and tomato 
soup. One jobber remarked that as 
usual he did not think there would be 
a full delivery of orders. Demand for 
canned goods is only normal just now. 
It would be interesting to know with 
the beginning of the year just where 
the jobbers stand as to supplies of can­
ned goods for the coming year in com­
parison to their supply at this time 
last year. Certain lines are running 
short and others are exhausted accord­
ing to some of the trade and the winter 
is only commencing

FR1J1TB Group A
Ï' Carrie., Mick, pitted, b.i.yiyrup .. I M* I 86
1* W»ck. not mtl*d, ho»., .yruy 1 31 IS*
*• CfrerhM, red. patted, beer, .yrup......... 1 H1J 1 86

2 »—Cherries, red. not pitted, heavy syrup.. 1 624 1 66
Gal. —Cherries, red, pitted.................................. 8 624 8 55
Gal. —Cherries, red, not pitted.....................................................
2 b - Cherries, white, pitted, heavy syrup---- 2 02 i
2 » -Cherries, white, not pitted, heavy syrup 1 62
2 s—Currant*, black, heavy syrup.................... 1 97
2’s—Currants, black, preserved ...................... 2 27
Gal.—Currants, black, standard...................... 6 27
Gal.—Currants, black, solid pack...................... 8 27
2's—Currants, red, heavy syrup ...................... 1 97
2’s-Currant», red, preserved................ .......... 2 27
Gal.—Currant», red, standard............................ 5 27
GaL—Currants, red, selid pack.......................... 8 27
2’s Gooseberries heavy syrup........................... 2 25
Gal —Gooseberries, standard............................. 7 00
2's- Law ton berries (blackberries), h. syrup..............
2's—Lawton berries, preserved............................ 1 97
Gal.—Lawtenberries, standard.........................  7 02
2's-Pineapple, sliced, heavy syrup.................. 1 77
2’s Pineapple, grated, heavy syrup............... 1 77
2’s -Pineapple, whole, heavy syrup.................. 1 77
3's—Pineapple, whole, heavy eyrUp.................. 2 32
2’s—Raspberries, black, heavy syrup............... 2 00
2's Raspberries, black, preserved ............... 2 25
Gal.—Raspberries, black, standard................. 7 25
Gal. —Raspberries, black, solid pack ............. 9 56
2’s Raspberries, red, heavy syrup................... 2 00
2's Raspberries, red. preserved........................ 2 25
Gal.—Raspberries, red, standard...................... 7 25
Gal. Raspberries, red. solid pack.................... 9 50
2's Rhubarb, preserved...................................................
8‘s -Rhubarb, preserved........................
Gal. —Rhubarb, standard.....................................
2’s - Strawberries, heavy syrup....................... 2 40
Gal.—Strawberries, standard ........................... 1 25
Gal. -Strawberriessolid pack........................... 9 to
3's Apples, standard.........................................................
3’s—Apples, preserved.......................................................
Gal- Apples, standard.............................................
Gal- Apples, preserved.....................................................
2‘s—Blueberries, (huckleberries) standard................
2’s Blueberries, (hucklsl erries) preserved...............  1 bO
Gal - Blueberries, (buckle tier ries) standard............  5 3u
2's Gooseberries, preserved............................................ 2 00
Gal -Gooseberries, solid pack......................................... 8 80
2's -Grapes, while Niagara, preserved........................ 1 55
Gal- Grapes, white Niagara, standard........................ 3 55
2's Peaches, white heavy syrup................................... 1 90
2t's—Peaches, white heavy syrup.................................. 2 574
3 s Peaches, while heavy syrup.................................... 2 90
ljl’s—Peaches, yellow flats, heavy syrup..................... 1 65
2s Peaches, yellow flats, heavy syrup....................... 1 90
24'»- Peaches, yellow flats, heavy syrup..................... 2 60
3 s Peaches, yellow flats, heavy syrup....................... 2 90
3's Peaches, whole, yellow heavy syiup.................... 2 10
3’s Peaches, pie, not peeled.... .................................... 1 50
3's Peaches, pie, peeled.................................................. 1 70
Gal Peaches, pie, not peeled ....................................... 4 40
Gal Peaches, pie, peeled................................................. 5 55

Gal. pie fruits, assorted, add 6 p.c.
2's- Pears, Bartlett, heavy syrup................................... 1 80
24’s Pears, Bartlett, heavy syrup................................. 2 16
3 s Pears, Bartlett, heavy syrup................................. 2 40
2 s Pears, Flemish Beauty, heavy syrup................. 1 80
24’»- Pears, Flemish Beauty, heavy syrup................. 2 16
3s Pears, Flemish Beauty, heavy syrup................... 2 40
2's - Pears, light syrup, globe............................................ 1 35
3’s—Pears, liyht syrup, globe........................................... 1 75
3 s Pears, pie, not peeled................................................. 1 40
3's—Pears, pie, peeled......................................................... 1 66
Gal-Pears, pie, peeled..................................................... 4 55
Gal Pears, nie, not peeled............................................. 4 10
2's Plum», Damson, light syrup................................. 90
3's -Plums, Damson, light syrup................................. 1 30

2 60 
1 66 
2 00 
2 SO
6 30 
8 30 
2 00 
2 30 
f 30
8 30 
2 274
7 024
1 90
2 00 
7 06 
1 80 
1 80 
1 80 
2 35 
2 02 
2 27 
7 27
9 62 
2 02
2 27 
7 27 
9 62 
1 80 
2 60
3 90
2 50 
7 274 
9 25$ 
1 10 
1 80
3 05 
6 30 
1 50 
1 bO

2's Plums, Damson, heavy syrup 
3's Plums, Damson, heavy syrup
Gal Plums, Damson standard........
2's Plums, egg, heavy syrup..............
2i s Plums, egg, heavy syrup............
3 m Plums, egg, heavy syrup...............

i, light syrup.

1 05 
1 45
3 65 
1 45
1 70
2 20 
1 00 
1 30 
1 90
4 06 

90
1 30 
1 06 
1 46 
3 56

2 b Plums, green gage, _ _
2's Plums green gage, heavy syrup
3's Plums, green gage, standard...........................
Gal Plums greengage, standard.........................
2's Plums, Lombard light syrup...........................
3’s - Plums, Lombard, light syrup...........................
2's-Plums, Lombard, heavy syrup.........................
3’s -Plums, Lombard, heavy syrup.......................
Gal—Plums, Lombard, standard.............................

Clover Leaf and Horseshoe brands salmon—
1-lb. tails, per dozen................................................................. 2 46
4 lb. flats, per dozen.................................................... ...... 1 66
1-lb. flats, per dozen............ .......................................... 2 60

After December 1st prices advance 24 cents per dozen. 
Other salmon-all tails

Red Bockeye, per doz................................................... 2 25 2 36
Red Spring, per doz....................................................... 2 00 2 10
Cohoes, per doz ............................................................. 1 80 1 90
Pinks, per doz................................................................. 1 26 136

^db^flau, dozen, (2 90. $3 0C : 14b. tails dosen, $4.60, $4.76 
I-lb. flats, dozen, $6.00, $6.10.

Canadian sardines, per case......................................... 3 26 3 60
Imported sardines, per case........................................ 7 60 26 00
Aylmer boneless chicken, turkey and duck, 1-lb.

tins, per doz......................................................................... 4 50
Chicken soup, 1-lb. tins, per doz....................................... 1 76
Chicken soup. 2-lb. tins, per doz....................................... 2 25
Tomato soup, 2 lb. tins, per doz ...................................... 0 96

TORONTO.—New prices on canned 
poultry and soups are announced this 
week and show a higher level than has 
existed during past year. Canned bone­
less chicken, turkey and duck are quoted 
at $4.50 per dozen as against last year’s 
price of $4, while soups are placed at 
$2.25 for 2’s and $1.75 for l’s as against 
$1.90 and $1.40, respectively, last year. 
The high cost of poultry is given as the 
cause of the increase. Then again whole-
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saleis will only receive a percentage of 
initial orders, something not altogether 
new in a number of lines of canned 
goods in recent years. One jobber stat­
ed that the delivery of soups would run 
from 35 to 45 per cent, and that of 
poultry close on 75 per cent., which it 
might be stated is larger than last 
year’s delivery.

There is no special briskness in can­
ned goods just now. Naturally the 
Christmas trade brings a tinge of quiet­
ness. Values, however, are all well 
maintained.

ONTARIO MARKETS.
POINTERS—

Brazil Nuts.—Up another cent.
Citron Peel.—Up lc per ft.
Dates.—Quoted lower.
Canned Poultry and Soups.—New 

prices out.
Evaporated Cranberries.—1st ship­

ments on the market.

Toronto. Dec. 14.—There is not the 
same briskness present in wholesale cir 
cleg this week. The jobber has had his 
big day and now it is the retailer’s 
turn. “The volume of orders is smal 
1er," said one wholesaler, “but volume 
of work and worry shows no decrease 
Sorting orders give more trouble to the 
volume of business. Nevertheless they 
are welcome. The last month and a half 
has been exceptionally good and we 
want to keep up the record.”

Country travelers will holiday from 
Christmas to New Year’s as usual. Most 
of them will work up to within a few 
days of Christmas, but in nearby terri 
tory that will allow shipment of goods 
in time to catch the last of the holiday 
trade.

Perhaps the most important point in 
the sugar market is that the Brussels 
convention is still in conference, the 
question which is puzzling them being 
how to retain England in the conven 
tion after 1913, and still not allow 
Russia to export the amount of sugar 
England demands. If England's de­
mands are agreed to, there will be a 
superabundance of sugar put on the 
market, which will assist materially in 
increasing the easiness already appar 
ent. Some dealers express the opinion 
that the market will hold over the 
year-end, but there are others who say 
that they would not be surprised at a 
break before that time. Operations an­
on a hand-to-mouth basis with a fair 
demand in the face of the present easi 
ness

Sugar.—Sugar continues in the pro 
cess of readjustment which brought 
about last week’s decline of 10c per 
cwt. In New York the decline has 
been quite large but has not been so 
marked here due to the differences in 
conditions on which the markets hinge.
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Extra granulated, bags.................................................... 5 85

" " 20 lb. bags..........................................  5 95
Imperial granulated......................................................... 5 t',5
Bearer granulated............................................................ 5 65
Yellow, Dags ...............................................................  5 45

Barrels of granulated and yellow will be furnished 
at 5 cents above bag prices.

Extra ground, brls............................................................ 6 25
" " 50-lb. boxes..............................................  R 45
" •' 26-lb. boxes.............................................. 6 55

Powdered, brls..................................................................  6 05
1 50-lb. boxes..................................................... 6 05

11 26-lb. boxes..................................................... 6 45
Red Seal, cwt..................................................................... 7 10
St. lLawrenoe Crystal Diamonds...................................  7 60
Paris lumps, in 100-lb. boxes.............................................. 6 75

" In 60-lb. "   6 85
' in 26-lb. "  7 05

Syrup and Molasses.—A seasonable 
trade is present in syrups. Molasses 
have been in brisk demand for past 
month in view of Christmas baking. A 
recent despatch from Barbados says 
that first shipments from that island 
will be later than expected owing to 
rains which have delayed reaping 
Planters in Barbados seem to be quite 
strong in their ideas regarding new 
crop on account of the present high 
sugar market.

Syrups-
2-lb. tins, 2 doz.

6-lb. tins, 1 doz.

10-lb. tins, ft doz.

20-lb. tins, j doz

Barrels, per lb.
Half barrels, lb 
Qtr. barrels, lb.
Pails, 381 lbs ea .... 175'
Pails, 25 11m. ea.......... 1 25

Maple syrup-Compound
Gallons, R to case ___ 4 80
I gals., 12 to case ... 5 40

1 gals., 24 to case___ 5 40
Pints, 24 to case 3 00 

Maple Hyrup- pure
Gallons, 6 to case__ 6 6 *
à gallons, 12 to case.. 7 25
Quarts, 24 in case---- 7 25
Pints, 24 to case........ 4 00
Qt. bottles. 12 to case 3 50 

Molasses, per gal —
New Orleans,

medium.......... 0 30 0 35
New Orleans,

barrels............ 0 28 0 32
Barbados, extra

fancy...................... 0 45
Porto Rico........ 0 45 0 52
Muscovado.................. 0 30

Dried Fruits.—Citron peel is up one 
cent per pound. It was reported in 
former issues that there was no over 
supply of peels, and the big sales by 
retailers have cut into stocks, especial­
ly citron, which is quite scarce. Ship­
ments from the second steamer of 
dates arrived here this week, and offer­
ings are made at lower price. Quality 
is generally good. There has been a 
brisk demand, and first shipments have 
been well cleaned up. Currants in the 
primary market hold strong position. 
There is said to be no over abundance 
of Valencia raisins here, that is of 
good fruit. There is considerable poor 
stock on the market. The decline in 
California seeded raisins has come to a 
stop and there is a reacting tendency 
en the coast, which some dealers pre­
dict will become quite marked.

In regard to report from some Cana­
dian centres that some prunes were 
coming on the market stamped dishon­
estly—that is, large prunes being high, 
smaller sizes twere marked up--whole­
salers have found no evidence of any 
such practice with goods that have ar­
rived here. One dealer reports there 
were several rejections in Chicago on 
this score, but while admitting the 
temptation for unscrupulous shippers to 
do so, he believed that Toronto dealers 
had escaped in this regard.

Evaporated cranberries made their de­
but on the Toronto market this week. 
They are put up in package form and it 
is claimed that they retain all the good

qualities of the fresh article. They are 
quoted at $1.20 per dozen.
PlUti>#, In 36-lb. boxes.................................

40 to 60 " “ ..................................
70 to 80, in 25-lb. boxes.................................
80 to 90, in 25-lb. boxes.................................
90 to 100, in 25-lb. boxes...............................

Same fruit in 50-lb. boxes ft cent less. 
AprlooU—

Choice, 25 lb boxes.......................................
Fancy, " " ........................................

Candied Peels—
Lemon...................... 0 10 0 11 Citron
Orange......................0 10 0 12ft
Figs, 2 to 2ft inches, per lb............................
Tapnete, " ...................................................
Baa tigs................................................................
Dried peaches.....................................................
Dried apples......................................................
Evaporated apples............................................
Currants—
Fine Piliatras.... 0 07ft 0 08 Voetlzzas.
Patras.................... 0 08 0 08ft

Unoleaned fto leas 
Raisins—
Sultana..............................................................

“ extra fancy........................................
Valencias selected.......................................
Heeded, 1 lb packets, fancy..........................

" 16 oz. packets, choice....................

0 16 
0 15 
0 10 
0 09ft 
0 09

0 23 0 24 
.... 0 25

0 16 0 18

0 10 0 13 
0 04* U 04ft 
0 (M2 0 07 
0 17 0 18 
G 09 0 09ft 
0 09ft 0 10ft

0 10 0 12

0 11 0 11 
0 14 0 14ft 
0 16 0 17 
.... 0 08ft 
.... 0 09 
.... 0 08*

New Dates— Package dates,
Hallowees— per 1 lb..................... 0 07ft

Full boxes.................... 0 06ft Fards choicest.. 0 09ft 0 10ft
Half boxes.................. 0 07ft

Tea.—There are no special new fea­
tures. It.1 spite of fair supplies of Cey­
lon tea shipped during October and 
piospects of continued good supplies for 
next month or two, says a report from 
Ceylon, higher prices in Condor.1 and 
Calcutta have influenced this market to 
the extent of a rise all round of at 
least id. for the month just ended. In 
face of the poorer quality, the rise is 
really more. Prices have now reached 
a level which has not been touched in 
many years. Unless the Indian crop 
is very short indeed, continues the re­
port, there does not appear sufficient 
justification for a still higher market 
such as is anticipated by many. The 
strength is undoubtedly due to the fact 
that continued high markets have caus­
ed distributors to let their stocks down 
so low they are compelled to buy, no 
matter what point prices go to.

Coffee.—There is nothing new to re­
port in coffee. Demand is fair.
Bto, routed........ 0 33 0 83
Drain Bio..........  0 30 0 31
tisntos, roasted. 0 24 0 25 
Manoalbo, " 0 24 0 25
Bogota*..............  0 26 0 27

Mocha, roasted. 0 30 0 32 
Java, roasted... 0 32 0 35
Mexican.............. 0 27 0 28
Gautemalo.........  0 24 0 25
Jamaica.............. 0 24 0 25
Chicory......................... 0 12

Spices—The retailer has been reaping
a harvest in his spice trade during re­
cent weekih Grinders and wholesalers 
are finding \nore of a sorting trade just 
now. Peppers after a slight easing oft 
in the primary have steadied again.

Allspice.................
Cassia.....................
Cayenne pepper.

Cream tartar. 
Curry powder —

Si!».'.'
Nutmegs................
Peppers, black... 
Peppers white...
Pastry spice..........
Pickling spice----
Turmeric...............

ap
. e

2| XJ
15 18 60- 70 70- 80
24-32 85-1 15 95-1 25
22-31 80-1 05 90-1 15
22 29 76- 95 85-1 10
28 00 
25—#0

90- 00

22-29 65- 85 75- 95
50 80 00-2 75
35-60 90- 00 1 60-2 50
22-00 67- 75 80— 9i
29 00 90-1 05 1 05-1 15
17-27 65- 95 75-1 10
18-22
16-Oil

76- 00 75- 00

Range for pure spices according to grade. Pails or boxes 
2 cents per lb. below tins. Barrels3 cents below tins.
Mustard seed, per lb. in bulk......................................... 0 12
Celery seed, per lb. in bulk.......................... : 0
Shredded cocoanut, in pails ............................. 0 19 0 22

Nuts.—One cent more is added to
35

Brazils this week by a number of firms 
Supplies are far from plentiful. There 
has been considerable strengthening m 
Tarragona almonds in the primary mar­
kets, indicating higher prices for further 
supplies. Shelled almonds are also 
higher in Europe. Grenoble walnut 
shipments were late in arriving but are 
now going out to the trade. There has 
been a big demand for nuts of all kinds 
and even yet there is considerable busi 
ness in this line being done for the 
Christmas trade.
Almonds, Foruiigetta.......................... 15 0 15 ft

“ Tarragona............................ lbt 0 16
“ shelled.................................. 34 0 37

Walnuts, Grenoble.............................. ......................0 0 16
“ Bordeaux.............................. ....................... 0 12 0 13
“ Marbots.................................. 13 0 14
" shelled, new........................ 35 u 38

Filberts...................................................... 11 0 12
Pecans...................................................... 17 0 18

20 0 21
Peanuts, roasted................................... 10 0 13

Rice and Tapioca.—Trade will have 
to be carried or. in old stocks of rice 
for some time yet, and the condition of 
supplies is quite well known. Japan is 
now being harvested and will arrive in 
January. It is reported quite plenti­
ful and in good condition. Japan is, 
however, a big consumer of her own 
rise . The harvesting of the Burma 
crop does not begin until on in January 
and does not arrive here until March, 
at about the same time as supplies of 
Patna.
Standard B, from mills, 500

Montreal............................
Rice, standard B...............

Per lb.
Rangoon........... 0 03} 0 04
Fancy raugoon----  0 05
Patna................. 0 05ft 0 06
Japan...............  0 05 0 07
Java................... 0 06 0 07
Carolina.......... 0 08 0 10

Beans.—There is

i. or over, f.o.b.
........................................ 3 65
........................................ 3 75
Sago, medimrn

brown......... .' 0 05ft 0 06
Tapioca —
Bullet, double

goat......................... 0 08
Medium pearl. 0 06ft 0 07
Flake........................... 0 08
Seed................... 0 06ft 0 07

othing new to re­
port. Prices hold at former figures.
Prime beans, per bushel................................................. 2 30 2 35
Hand picked beans, per bushel.................................  2 40 2 45

MANITOBA MARKETS.
POINTERS

Sugar—Weaker.
Syrup—Decline of 10c.
Raisins—Advancing.
Prunes—Strong.
Nuts—Good demand.
Coffee—Temporary weakness.
Split Peas.—Advanced.
Winnipeg, Dec. 8.—With the Xmas sea 

son close at hand conditions in all gro­
cery lines show promising results indeed. 
All wholesalers express themselves as 
being satisfied with the trade, and in 
fact many firms have been working four 
nights in the week to supply the rush 
orders which are coming in at present 
time. The hulk of the Christmas orders 
have all been delivered, but as is al­
ways the case, there are a number of 
rush orders at last minute, and this is 
even more pronounced this year on ac­
count of the delay in harvesting and 
marketing grain.

One of the most encouraging factors 
of the Christmas trade this year has
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been the large demand for high class 
goods. Trade in these lines has been 
increasing every year, and one large 
wholesaler stated this morning that con­
ditions were so satisfactory that job­
bers were gaining confidence in buying 
high class lines. In former years he 
stated that several jobbers bought in a 
certain percentage of high class goods 
and invariably had some stock left over 
on their hands after the season’s trade 
was over. During the last few years, 
however, this has been considerably 
changed, and this year finds larger de­
mand than ever for such lines. Perhaps 
no greater proof of the growth and 
wealth of the west can be given than 
this example.

Freight conditions are a little better 
and traffic is moving a little more regu 
larly than last week. Christmas goods, 
partly on account of the tie-up, were 
late in arriving, and were consequently 
late in getting out. These, however, as 
stated above, are being rushed forward 
as quickly as possible to supply the late 
orders which travelers have been pour­
ing in, as they are all endeavoring 
to complete their routes before the 17th 
of the month, when they will all repair 
to their homes for the Christmas holi­
days, and will not be seen on the road 
again till shortly after the new year. 
All stocks in the city at the present 
time are a fair size. The lines which 
were needed the most having been sup­
plied during the last week or two. Cur­
rants were, perhaps, the shortest of all, 
but shipments of these have been receiv­
ed and a fair quantity is at present on 
hand.

Sugar —A change has taken place in 
the sugar markets since last week, and 
at the present time the market is con 
sidered to be rather weak. There was a 
decline of 5c in New York the other day 
and it was the opinion of some local 
brokers that a corresponding decline was 
likely to follow here.
Montreal end BC. granulated, in bbl*

" yellow, in bbl*............................
•' “ in sack*....................

Icing sugar, in bbl*.....................................
" ** in boxe* (25 lbs.)....................

Powdered sugar, in bbl*............................

" " in email quantities...
Lump, hard, in bbl*...........................

" “ in è-bbls.................................
" M in 100-lb. case*

Syrup. — Syrup shows considerable 
weakness this week, having declined 
10c, due to the reduction on the corn 
markets to the south. The demand at 
the present time is only normal, and 
even with this decline it is not likely 
that any great difference will be noticed 
in the trade.

6 40 
6 35 
6 50 6 96
6 75
7 00 
6 56 
6 55
6 30
7 25 
7 35 
7 26

24 &b. tine, per case.......................................................
12 6-lb. tin*, per case.........................................................
6 10-lb. tin*, per cate........................................................
3 80-lb. tins, per case.......................................................

Half barrel*, per cwt.........................................................
Barbadoea molasses, in half barrel*, per gallon. .. 
New Orleans molasses, half barrels, per gallon----

.... 8 28 

.... 8 65.... a 65

.... 2 67 

.... 4 00 

.... 0 48
C 30 0 31

Dried Fruits.—Perhaps no line is be­
ing followed so closely by wholesalers 
and jobbers as the various lines that 
comprise the dried fruit market. Cali­
fornia raisins are in great demand and 
are advancing. Some three weeks ago 
this line was dropping, but the market 
has toned up considerably, and at the 
present time Cal. raisins are regarded 
by many of the local wholesalers as the 
best buy in the dried fruit market. In

fact this point was claimed outright by 
one large wholesaler to-day. Prunes are 
also claimed by many to be an excellent 
buy, as high prices are predicted for 
next spring. The total crop production 
of Cal. prunes last year was 100,000 
tons. Last week alone there were ex­
ported in two boats 15,000 tons, or ap­
proximately 1-7 of the whole crop of 
Europe. Combined with this, the im­
mense demand from all over the world 
has barred the California market, and 
there is little doubt that prunes will be 
worth some money next spring.

New prune*. Per lb.
90-100*. 25. a p............... 0 08
90-10H, 10*. *.p............. 0 09
80-90*. 85*. • p.............. 0 081
80 96*, 10*. s p............... 0 091

70-80*. 25*. ■ p..........
70-80*. 10», *.p
60-70* 25s, s p..........
50-60*. 25*. sp........
40-60*, 25e, ».p..........

0 09 
0 10 
0 091 
0 10 
0 111

New Figa—
Camel 3-crown table figs................................................ 0 10

“ 4-crown table fig*.....................  0 11
“ 5 crown table figa................................................ 0 lli
“ 6-crown table figs, about 10 llm...................... 0 12
“ 6-crown table figs, a boat 50 lbs..................... 0 12
“ 7-crown table figa, about loO lbs.................. 0 14]
“ 9-crown table fig*, about lu 11m*...................... 0 16

Emmanuel 3-crown............................................................ 0 081
“ 4-crown ........................................................... 0 08Ï
" 5-crown............................................................ 0 091
“ 6-crown............................................................ 0 10
“ 7-crown..............................   0 11

Club box figs.................. ......................................... 0 06
Cooking Fin —

Choice boxe*......................................
Half boxe*...........................................
Half bag*........ .....................................
Valencia raisin*—

Fine, f.o.»., 28*., *.p., per box............,
Fine, selected, 28* , *.p., per box........
4-crown layers, 28s , a p., per box — 
4-crown layers, 14*., sp , per box — 
4-crown layer*. 7*., *.p., per box ... 
Ne plus ultra, 28»., a.p., per box........
Currant*-

Dry clean, per lb................................
Washes, per lb.................................
1- lb. package...... ..............................
2- b. package ................................

0 0b*
0 064 
0 04*

8 00 
2 30 
8 301 20 
0 68
2 39

0 07L 
0 08 
0 08i
0 171

Evaporated Apples.—The market for 
this line is firm. Prices at the present 
ranging 10c flat Winnipeg. One whole­
saler predicted this morning that prices 
would not go lower, but were likely, if 
anything, to advance.

V L U
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CURKIL CROfER

A Recent Display Shown by Wm. Currie, of Montreal. It Contains Dried Fruits, Nuts, Fruits, Marmalade, Honey and an
Attractive Array of Jars. 
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Transportation Difficulties Smoothed Out
Past President of Montreal Wholesale Grocers’ Guild Reviews 
the Work Done—Secured Change in Decision Reached by Rail­
way Companies—Successful Opposition to Increase in Classifi­
cation Ratings.

Montreal, Dee. 14.—(Special)—The 
annual meeting of the Montreal Whole­
sale Grocers’ Guild, which is affiliated 
with the Dominion Wholesalers’ Guild 
and the Montreal Board of Trade, was 
held on Thursday, December 7. Among 
those present were Armand (’liaput, S. 
Deschatelets, Jos. Et hier, Z. llebert, J. 
T. Lalonde and Alex. Orsali.

The retiring president, Armand ('ha- 
put, presented his report of the year’s 
business of the Guild, which was adopted 
for publication in the annual review of 
the Board of Trade. Mr. Chaput dwelt 
upon the success the Guild has achieved 
during the past year in the matter of 
transportation. Marly in January the 
railway companies adopted a rule that

ARMAND CHAPUT 
Appointed nominee for election to Coun­

cil of Board of Trade by Mont­
real Wholesale Grocers’ Guild.

they would not accept freight at their 
sheds after the hour of 5 p.m. The 
Guild objected to this action, because of 
the possibility of a serious curtailment 
of the time for shipping, and carried 
their complaint to the Board of Rail­
way Commissioners. So far successful 
were they that the commissioners or­
dered that during the summer months the 
railway companies must accept freight 
until the hour of 6 p.m., and during the 
winter until 5 p.m. Tt was added that 
in both cases there should be granted 
whatever extra time that might be rea­

sonable and necessary in the event of 
the breakdown of vehicles or of other 
unavoidable circumstances.

The Guild was also successful in their 
opposition to the movement to increase 
the Canadian classification rating of cut 
and plug tobacco, and succeeded in hav­
ing alimentary pastes, macaroni, vermi­
celli, etc., in car lots reduced from the 
fourth to the fifth class of freight rat­
ing.

Mr. Chaput's report showed that the 
year had been a successful one in the 
work that had been accomplished in the 
interests id' the trade.

The membership of the Guild had been 
increased the year by the acceptance of 
G. Chevalier and !.. Z. Magnan, id' Juli­
ette, Que.

The officers elected for the coining 
year are as follows :

President—Zephirin Hebert.
Vice-President—N. Gendreau.
Treasurer—J. T. Lalonde.
Directors—S. J. Carter, S. Deschate­

lets and W. Pouliot.
Armand Chaput, who during the past 

two years has filled the position of 
president id' the Guild, was unanimously 
appointed as the Guild's nominee for 
i lection to the Council of the Board of 
Trade, he having served as a member 
of the council during the past year.

What is believed to have been the 
highest price on record in a regular sale 
was paid for il boxes of California late 
Valencia oranges in New York last 
week, namely, $17.25 per box. The fruit 
was among the last lots of the season.

A despatch from Florida says that the 
supply of grape fruit is limited, and 
there is every indication of a strong 
market on this line right through the 
season.

NEW BRUNSWICK TRADE.

St. John, Dec. 14 —With trade brisk 
and encouraging the market during the 
last week, has remained quite steady, 
and few changes of interest are noted. 
Wholesale dealers, particularly, report a 
splendid run on business, while with the 
retail trade, sales have considerably in­
creased, and a notable month is being 
confidently anticipated.1 Many of the 
grocers are remaining open later than 
the usual hour at present, and will con­
tinue to do so until the rush period has 
passed. A fairly heavy fall of snow, and

37

the making of ice seemed to hurrv earl\ 
buying, and a noticeable and appreciable 
increase is apparent in business. It is 
an appreciative fact to the consumer at 
least that sugar has declined, even it it 
is only ten cents. Further decreases are. 
looked for, but a local merchant said 
this week, that he expected it would ad­
vance after the new' year.

A decrease is noted in Ontario floor as 
well as in cornmeal ii. bags and barrels 
No 1 King’s apples have dropped from 
$3 to $2.25 a barrel, and No. 2 from 
$2.5(1 to $2.25.

Grocers' Letter Box
The Canadian Grocer solicita enquiries tor 

this Column on Trade Questions. If yen de­
sire the manufacturer of any line of goods, 
where an article can be secured, etc., etc., 
write us.

Herrings in Kegs.

Kditor Canadian Grocer—Will you 
kindly piovide us with the addresses oi 
a couple of exporters of Holland her­
rings in little kegs, that is, we wish to 
import Holland herrings and want the 
addresses of Kuropean shippers of same. 
We would also like to have address of 
Scotch shippers of herrings in kegs.

l’ELT 1ER BROS
Fort William, Ont.

Editorial Note.—Among the Holland 
shippers of herring to Canada are 1). 
Van hcr I fuel, Vaardinger, Holland, and 
Vaalvust & Van lier Vlis, Vlaadinger, 
'Holland. Among the Scotch shippers 
are Marshall & Co., Aberdeen, Moir, 
Wilson & Co., Esplanade Did Fort Uil , 
Aberdeen, Aberdeen Preserving Co., 
Aberdeen, A. <t M. Smith, Ltd., Com­
mercial Wharf, Leith, and .lolin Jamie­
son A Co., 241 5 Howard St., Glasgow

Semolina in Bulk.
Editor Canadian Grocer.—Can you tell 

me where I can purchase Semolina in 
bulk ? Any information you can let me 
have re this will be appreciated.

Editorial Note.—Semolina is handled 
in packages by Fred Coward, 402 
Spadina Ave.. Toronto. We do not know 
of any firm handling it in bulk.

AN INCH AD. AT THAT.
TORONTO SALT WORKS.

The Canadian Grocer.
Dear Sirs.—When a customer

comes into our office as he did to­
day and tells us he saw our adver­
tisement in The Grocer, we like to
let you know about 
good for both of us.

it, as it is

GEO. J . CLIFF.
128 Adelaide St. East Toronto.

i
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^Christmas Window-Dressing Competition^
AND

AD-WRITING CONTEST
Our Annual Christmas Window- 
Dressing Contest of 1911 is 
attracting considerable attention.

THE CONDITIONS
This competition is open to any 

dealer or clerk who is a reader of 
The Grocer. Window to be dressed 
with Christmas goods and arranged 
entirely by dealer or clerk.

Photographs must be in our hands 
by Dec. 31. See that photographer 
gets good picture, as much depends 
on this. Give description of win­
dow when sending photograph.

THE PRIZES
Towns and Cities 

Over 10,000 Population
Centres Under 

10,000 Population

1st - e„ - - $5.00 1st - - - $5.00
2nd - - - - $3.00 2nd - - - $3.00
3rd - - - - $2.00 3rd - - - $2.00

AD-WRITING
To the dealer or clerk who sends us best written original newspaper 

advertisement before December 31, a prize of $5.00 will be given Clip it 
from newspaper and briefly outline your opinion of advertising.

Decide at once to enter one 
or both of these contests.

ADDRESS

THE EDITOR, THE CANADIAN GROCER;
143—149 University Ave., TORONTO
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DRIED FRUITS
To clean up our stock before January 1st, we are 
offering a few lines at a reduction from previous 
selling prices. We quote:

New Shelled Walnuts, Whole, Halves - 32^c.
Extra Dessert Clusters - - $3.00
Purple and Gold Cluster Raisins in one-

pound Cartons - - - 11c.

HEINZ
If you have not got a complete line of the Heinz 
products for your Holiday Trade, it is not yet 
too late. Send us a memo, of your requirements 
and we can ship promptly. Remember that 

these are very attractive and a drawing card for 
other Christmas goods.

H. P. ECKARDT & CO.
WHOLESALE GROCERS

Cor. Front and Scott Sts.
39
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SERVICE
'J^HAT’S what you want, Mr. Manufacturer.

Our factories are specially equipped to 
attend to your orders promptly and turn them out 
satisfactorily. We can supply you with the maxi­
mum amount of tin containers (of any description) 
in the minimum of time. You can safeguard your 
business and feel more secure about the delivery 
of your goods on a promised date if you entrust us 
with your orders.

WRITE

American Can Company
MONTREAL, QUE. HAMILTON, ONT.

WE “CAN” SUPPLY YOU

40



THE CANADIAN GROCER

You Can Sell 
Lots of

to Mothers

CUBES
Do those of your customers who have growing children realize how good 

OXO is for the “Kiddies”?
Have you told them what a tasty and nourishing drink one 0X0 Cube makes 

in a cup of boiling water ?
Or have you pointed out the tonic and strengthening value of such dishes as 

0X0 Soup with bread or crackers, or 0X0 and hot milk for the youngsters who 
are none too strong ?

We are educating mothers to these things by our advertising, but we realize 
that your recommendation is far more convincing. You’ll gain good business by 
displaying and talking up 0X0.

HANDINESS READINESS ECONOMY
Tins of 4-, 10, 50 and 100 Cubes

CORNEILLE DAVID ŒL CO.
TORONTO MONTREAL WINNIPEG 

OTTAWA LONDON, ONT. ST. JOHN, N B.

:-gtss
mtiMHlihiLii:

SHIE-ÈE
Its Flavor Leads to Sales

ii 99ROYAL SHIELD

COFFEE
By sheer force of merit, through perfect blending, giving it an exquisite 

flavor. Royal Shield Coffee has achieved a remarkable success in the 
Canadian market, and merchants all over the West, who introduce 

Royal Shield Coffee to their customers, are laying the foundation o/ 
satisfactory repeat business, at the same time making a large 

financial gain.
Our stocks are now replete with Dried and Evaporated Fruits, Table 

Raisins, Figs, Nuts and Peels for the Christmas trade. Orders to any 
of the following addresses shall receive prompt and careful attention.

Campbell Bros. & Wilson, Ltd., Winnipeg
Campbell, Wilson & Horne, Limited, Calgary 
Campbell, Wilson & Smith, Limited, Regina 
Campbell, Wilson & Adams, Limited, Saskatoon 
Campbell, Wilson & Horne, Limited, Lethbridge
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SUGGESTIONS GATHERED FROM DEALERS
Selling Coffee in Small Quantities — Holiday Co-operation of 
the Clerk—Canned Apricots on the Market.

Advise your customers to buy coffee in 
comparatively small quantities.

The customer likes the fragrance of 
coffee in the store, but some of those 
who think so may suspect that some of 
this coffee strength should have remain­
ed in their purchase.

“I increase my purchases 30 per cent, 
every year,” is the testimony of one 
grocer, but there are not many who can 
boast of that growth.

The clerk should lend a hearty co-oper­
ation during the holiday rush. Business 
will be back to the normal in January 
and the clerk will not regret the extra 
time he gave.

With the price of coffee higher, the 
grocer should encourage the buying of 
quality rather than ignoring the market 
and selling an inferior grade.

“It is fortunate the prune crop of Ca­
lifornia was well up to the average this 
yeai,” remarked a Montreal wholesaler 
recently when he reported higher prices 
"Had It been a lean year, it is doubtful 
where prices would have gone to by this

Fish is one article at any rate that 
remains comparatively untouched by the 
high price tendency. This does not in­
clude the best grades of canned salmon, 
however.

Something new on the market are can­
ned apricots. They have caught the 
fancy of those who have tasted them, 
possessing natural qualities that are lost 
in the dried fruit.

Twelve thousand pounds of tea were 
grown on an experimental farm at Sum­
merville, South Carolina, during the 
past year.

TREND OF WHOLESALE PRICES.
Ottawa, Dec. 14.—The Dominion Depart 

ment of Labor index number of whole­
sale prices stood at 130.3 for October, 
as compared with 128.5 in the preced­
ing month, and 127.4 in the correspond­
ing month last year. The numbers, it 
will be understood are percentages in 
each case of the average price level pre­
vailing during the decade, 1890-1899, the 
period selected by the department as the 
standard of comparison throughout its

investigation into wholesale prices. Over 
200 articles, carefully selected so as to 
represent Canadian production and con 
sumption are included in the calculation

It will be seen that wholesale prices 
are slightly higher than in the preced 
ing month, and considerably higher than 
at the same period of 1910, in which thi 
index number reached its highest point 
during the year.

The chief increases during the past 
year, contributing to this result, occur 
red in grains and fodders, dairy pro 
ducts, there being a decrease in animals 
and meats, the other groups being foi 
the most part steady.

The wonder­
ful success of 
Fels-Naptha soap 
is due to its ful­
filling the every­
day requirements 
of a practical test; 
either on the 
coarsest and dirt­
iest fabrics, or on 
the finest and 
daintiest laces.

This Easy 
FelsJ- Naptha 
W(a y is your 
customers’ for the 
asking.

time.”

Have you ever thought that a great many grocers needlessly limit
the sale of

MINCE MEAT
to the Christmas season and thereby suggest to their trade that 
mince meat is only good to eat at that particular time ?

Has it ever occured to you that these grocers are throwing 
away money just as much so as if they took cash from the till and 
threw it down the sewer ?

Think it over. It is worth while.

Is there one real good, live reason why it should be so ? 
Especially so when our mince meat is procurable.

J. H. WETHEY, Limited
ST. CATHARINES, ONTARIO

There is Health and 17 DDQ^Q A
Strength in Every Cup of Ê Z ij tj vV/vv/A

The favorite with young and old. Delicious, fragrant, “ Epps’a” contains 
the maximum of nourishment in Cocoa. “Epps’e” stands for excellence

EPPS’S MILK CHOCOLATE
of uneurpaeeed quality at a popular price.

Special AJeati: WILLSON à WARDEN. Toronto. Moeilobo: BUCHANAN 6 GORDON, Winnipeg 
I. W. GORHAM S CO. Halifax, N.S. C. A MUNRO, St. Jobe, N.B.
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A TIP FOR 1912

Buy the Queen Square Fruit Jar
The biggest 
selling Light­

ning Style 
Jar in the 

United 
States and 

Canada. 
This jar is 
tried and 
true and 

should not 
be confused 

with the 
ordinary 

type of jar.

:<0 C;<9

<0~MüTJï)
OTTO STOWE)

Made in 
clear white 
flint glass, 

with
wide mouth, 

seamless 
rubber base 
and smooth 
polished top. 
Has the ad­

justable 
fastener.

Insist on the Genuine. Beware of Imita­
tions. There is only one “Queen”

Manufactured by

SMALLEY, KIVLAN & OHTHANK
BOSTON, U.S.A.

For sale by all first-class dealers in Canada and United States.

Royal
Salad Dressing

This is the season when people 
think of good things to eat. 
When they are ordering for 
their Christmas and New Year’s 
dinner if they forget Royal 
Salad Dressing just remind 
them. They will thank you.

Made only by

The Horton-Cato Mfg. Co.
Windsor, Canada

r

No doubt the phenomenal growth and
development of the Canadian West

have caused you much thought as to representatives in that fast growing and ready 
market.

We will represent you at each pulsating distributing centre. We have large track 
warehouses and ample storage accommodation for all classes of merchandise.

We will handle your products for you on a reasonable commission basis.
We have the experience, the business ability and the financial standing to do so 
successfully.

Let us advise you of the Western prospects of YOUR line—drop us a card and 
get in touch with us at once-

Much depends on it for you-

NICHOLSON & BAIN,Wbol'“le.c»TœM*rch,n“
HEAD OFFICE - - WINNIPEG. MAN.

WINNIPEG REGINA SASKATOON EDMONTON CALGARY
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TON HONOR PRODUCTS 
Gunns Quality 
Wafer Sliced 

Breakfast Bacon
i No Rind-No Wiete)

In attractive sealed one-pound cartons. A 

special cure of delicious flavor. Put up in 

any quantity.

Why not try a sample 
with your next order ?

GUNNS
Pork and Beef Packers, WEST TORONTO

“If it’s Reindeer 
I Brand it’s Good."

ÇpcoP'
This is in the minds 
of all users of Con­
densed Milk or Coffee. 
Now tell your cus­

tomers about REINDEER CON­
DENSED COCOA. It contains Milk 
and Sugar. Always ready by simply 
adding boiling water. Average cost, 
one cent per cupful. Delicious bev­
erage after rink.

Manufactured only by

Truro* N. S.
LIMITED

Huntingdon, P. Q.

Fearman’s “Star Brand” 
Lard

is good pure lard, made under 
Government inspection, put up 
in

Tierces 350 lbs.
Tubs 60 “
Wooden and 
Tin Pails 20 “

Tin Pails 10 lbs.
<• ». g •<
<> « g u

1-lb. and 2-lb. cartons

Pure lard is in great demand. 
Prices are going to be higher.

ORDER NOW

F. IV. Fearman Co.
HAMILTON

LIMITED

SALMON
QUAKER BRAND

Your trade needs a consistently 
high class of canned goods. 
You cannot afford to allow 
inferior grades to go to your 
customers.

One trial and yourself and your 
patrons will insist on QUAKER 
BRAND.

Mathewson’s Sons
Wholesale Grocers

MONTREAL

44



THE CANADIAN GROCER

Ample Supply of Xmas Poultry Expected
General Opinion That Supplies Will be Quite Free—Still Ten­
dency on Part of Shippers to Hold Off — Butter Continues 
Steady— Shipment of New Zealand Stock to Vancouver—New 
Laid Eggs Bring Fancy Prices—Cheese Quiet, But Holds
Steady.

tioned. The big retailers up to this 
week have shown a much reduced dis­
play in comparison with their usual fea­
ture windows of poultry at this season. 
Normal prices are looked for in Christ­
mas turkeys.
Fowl................... 0 11 0 12 Turkeys.............. 0 20 8 22
Chickens........... 0 10 0 15 Ducks..........  . ... 0 18
fieese............. ... 0 12 0 13

Thu general feeling is that the Christ­
mas turkey will be in quite plentiful 
supply. On the whole, poultry offerings 
are expected to be ample for the occa­
sion and fairly reasonable in price when 
the holding of supplies in hopes of high- 
sidered. The same tendency on the part 
of shippers as in other years, namely 
Lite holding of supplies in hoped of high­
er prices, is noticeable this year also, 
nut as the festive season approaches 
there will probably be the usual rush.

Butter holds a steady position on all 
markets, and there seems nothing at 
hand to break the strengthening teud- 
eucy. Comparatively small stocks with 
limited receipts and a fairly good de 
mann are the factors which shape the 
market. A shipment of about 5,0U0 
boxes of New Zealand creamery butter 
arrived in Vancouver this week, but it is 
said that this is about all that will 
come to Canada from this direction, the 
balance of supplies having been arranged 
for shipment to the British market.

Eggs are eggs, especially if they hap­
pen to be new laids, which in view of 
the keen request for guaranteed stock 
lor Christmas cooking are bringing 
lancy prices. Storage eggs are also 
having a good run and stocks arc rapid­
ly being depleted. Already firms at dif- 
icrent centres have found it necessary 
to import United States stocks, and 
quite early in the winter at that.

Cheese is rather quiet but the market 
i., maintained. Provisions also show a 
tinge of quietness. The English bacon 
market shows a firmer tendency. Honey 
is in fair demand.

MONTREAL.
PROVISIONS.—A number of changes 

are recorded in the provision market 
this week. There is steady demand for 
pure lard, but compound is down $c. 
Extra large hams show a reduction of 
;c and in barreled pork a number of 
lower prices are shown as the result of 

quiet tendency due principally to un­
reasonable weather. Of late it has not 
been cold enough for a healthy trade 
in pork but a remedy for this will not 
ue long wanting. A stronger feeling has 
neen noted in the live hog market and 
the ehect has been noticed in a firmer 
tone to the dressed market.
cure Lard—

Boxes, 60 lbe., per lb................................................. 0 12*
Oaeee, tins, each 10 lbe., per lb...............................  0 121

.................................  6 •• " ................................................. 0 121„............ S " 11   n 12!
Pails wood, 30 lbe. net, per lb................................ 0 12
Pails, tin, 20 lbe. groee, per lb................................. 0 11
Tube. 50 lbs. net, per lb........................................... 0 12,
Tleroee. 376 lbe., per lb................................................... 0 12
One pound bricks..................................................... 0 13

0 impound Lard-
Boxes, 50 lba. net, per lb.........................................
Oases, 10-lb. tins, 60 lbs. to ease, per lb................

" s •• " " •• ;;;; ;;;;
Palls, wood, 20 lbs. net, per lb.................................
Pails, tin, 20 lbs. gross, per lb................................
Tubs, 50 lbs. net, per lb..........................................
Heroes, 375 lbs., per lb...........................................
One pound bricks..............................

Pork-
Heavy Canada short cut mess, bbl. 35-45 pieces__
Bean pork.........................................................................
Canada short cut back pork, bbl. 45-55 pieces...........
Heavy short cut clear pork, bbl....................................
Ulear tat backs.................................................................
Heavy flank pork, bbl ...................................................
Plate beef, 100 lb bbls.....................................................

” 200 ” .....................................................
Dry bait Meats—

Green bacon, flanks, lb..................................................
Long clear bacon, heavy, lb.........................................
Long clear baoon, light, lb .........................................

Hams—
Extra large sizes, 25 lbs. upwards, ib...........................
Large sizes, 18 to 25 lbs., per lb....................................
Medium sizes. 13 to 18 lbs., per lb................................
Extra small sizes, 10 to 13 lbs., per lb........................
Bone out, rolled, large, 16 to 25 lbs., per lb................

" " " small, 9 to 12 lbs., per lb..............
Breakfast bacon, English, boneless, per lb................
Windsor bacon, skinned, backs, per lb.......................
Spiced roll bacon, boneless, short, per lb...................
Boiled ham, small skinned boneless..........................
Bogs, live, per cwt.................................................  ti 40

" dressed, per cwt..........................................  9 21

0 08.
U U9 
U OPi
0 on
0 09 
0 08j 
0 l86 
0 08*
0 09J

22 50
16 50 
22 00 
22 00
23 0U 
22 00

7 £0 
14 5U 
21 50

0 11 
0 10*
0 11*
0 11 
U 13 
0 14*
0 14*
0 14"
0 11*
0 14 
0 16 
0 12 
0 24 
6 50 
9 50

BUTTER.—Jobbers point to the light 
supply of butter at this season as an 
indication of what, the market is likely 
to be. Production at this time of year 
becomes light and quality is frequently 
not of the best. Stocks are much lower 
than usual and holders arc looking for 
higher prices.
Creamery........................................................
Dairy, tubs, lb................................................

....................................................... 0 32

............................................  0 24 0 27
EGGS.—While no changes are report­

ed for the week, market is firmly held. 
Stocks are light in the city and new 
laids that come forward are quickly 
taken up. Demand is steady and under 
the present conditions a stronger mar­
ket is generally expected.
New laids.. 
Selects — 
No. 1.........

0 60 
0 32 
0 27

CHEESE.—There is no change in the 
cheese market which is steady and firm 
on account of stocks being light. Sup­
ply is lower than is generally the case 
at this season and holders expect that 
the continued demand will make itself 
felt by giving strength to the market.
Quebec, large............................................................  0 16 0 16
Western, large.......................................................... 0 16 0 16

" twins.................................................... 0 16 0 16
" small, 20 lbe........................................  0 16 0 16

Old cheese, large.......................................................0 16* 0 17

POULTRY.—Sales of poultry are good 
but the weather has not been seasonable 
of late and trade has suffered thereby. 
A considerable quantity of second rate 
fowl and chickens have been coming for­
ward and is not regarded highly by the 
trade In regard to turkeys, first hold­
ers seem to be waiting for better wea­
ther before quoting any price for the 
reason that with snappy weather the de­
mand is keener and a better price can 
be secured. Large dealers in Eastern 
Ontario have refused to quote of late 
and doubtless for the reason above men-
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HONEY.—Only a routine trade is re­
ported in this market. Demand is 
steady and prices are unchanged.
White clover, strained...................................................... 0 12
White clover, in comb...................................................... 0 15
Buckwheat, strained........................................................  u 10
Buckwheat, in comb.......................................................... 0 12

TORONTO.
PROVISIONS.—There is practically 

no change in the provision market since 
a week ago. Even live hogs, which of 
late have been given to constant iiuctua- 
non, show no perceptible change. The 
fact that one firm quotes lard cent 
higher would indicate a stronger feeling. 
It is, at any rate, in good demand, the 
present higli price of butter assisting 
in increasing its use. There is just a 
tinge of quietness due to rush of other 
lines at this season.

Smoked meats -
Light hams, per lb..............................................
Medium hams, per lb....................................... .
l arge hams, per lb.............................................
Backs, plain, per lb...........................................

" pea meal..................................................
Breakfast bacon, per lb.....................................
Boll bacon, per lb...............................................
Shoulders.............................................................

Pickled meats--1 cent less than suiokea.
Long clear bacon, per lb...................................
Heavy mess pork, per bbl.................................
Short cut, per bbl...............................................
Cooked hams.......................................................
Lard, tierces, per lb...........................................

" tubs 11 ..........................................
" palls " ..........................................
" compounds, per. lb..................................

Live hogB, at country points..........................
Live botraTilc&al...................................................
Dressed hogs........................................................

0 15 0 16 
0 14* 0 15* 

. 0 14 0 15

. U 17 0 18
.... U 20 
0 15 0 16 

. 0 105 0 H

. 0 10* 0 11

. 0 11* 0 12 
19 00 20 00 
21 00 22 00 

. 0 22 0 24 

. 0 11* 0 11*

0 09 0 09* 
.... 615 
... 6 50
9 00 9 25

BUTTER.—This week shows no per­
ceptible change in butter situation. 
However, general steadiness prevails 
under light stocks and light receipts. 
A good demand for this line is at pres­
ent in evidence.
Fresh creamery print............................................ 0 33 6 34
Creamery solids........................................................ 0 29 0 30
Fatmers’ separator Bhtter..................................... 0 27 0 30
Dairy prints, choice...............................................  0 25 0 27
No. 1 tubs or boxes.................................................. 0 23 0 25
No. 2 tubs or boxes.................................................. 0 19 0 21

EGGS.—Christmas cooking has 
brought a substantial demand for eggs, 
and prices hold steady, although there 
has been no change in quotations during 
the past week. With the heavy demand 
of Christmas past, it would not be a

WE WANT

Turkeys
LIVE OR DRESSED.

Canadian Produce Co., Limited
113 Jarvis Street 

TORONTO
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surprise to see fancy prices now ruling 
for new laids ease off slightly, although 
cold weather may set in at any moment 
and eut down production. Some firms 
are still importing U. S. eggs. Storage 
stocks are held at 27 to 29 cents.
8tor*f • *
NewUid

• 87 6 29 
6 M 6 6#

CHEESE.—•“No change" is the sum­
mary of the cheese market. Steadiness 
prevails with a routine trade.
New ofea— New twins.........  6 16 6 164
L»rgt................... 0 16* « 16 Old Stiltons................ 6 17
Old eheese.................. 0 17

WINNIPEG.
BUTTER.—Creamery butter has been 

holding firm and no change has taken 
place during the last two weeks. The 
demand has been exceptionally good but 
supplies have been large enough to main­
tain the price of 34c per lb. for fresh 
made creamery bricks There is little 
dairy butter reaching the city at the 
present time, and what is arriving is of 
poor quality. The price, however, 
shows some advance over last week, as 
will be noted below :

HONEY.—The fact that jams are none 
too plentiful and preserved fruits high 
in price should help sale of honey, 
l’rices are well maintained.
doter honey, strained, 60-lb. tins......................................  0 12
Clever honey. No. 1 oomb, 14 oz. per doz............... 2 60 3 00

POULTRY.—The general feeling is 
that Christmas poultry will be plentiful 
and fairly reasonable in price. At least 
dealers believe that conditions indicate 
that. “Plenty of poultry for the Christ­
mas trade,’" said one. “A cheap Christ­
mas turkey,” said another, while yet a 
third in answer to The Grocer’s query 
said: “My reports show that supplies 
ol" poultry, turkeys included, are ample 
throughout the country. Unless there 
is a general holding on to supplies, prices 
will be fairly easy.”

Of course, how easy they will be de­
pends just on what volume comes to 
market. Really low prices under ex­
isting conditions cannot be expected. 
While supplies throughout Ontario are 
quite large, much depends on the demand 
from the Western Provinces.

In past years, there has been a ten­
dency to hold on the part of farmers 
and shippers. The same thing is notice­
able this year. “I think they will start 
tj come towards the end of the week,” 
said one dealer, “holders are inclined to 
expect higher prices, but the slight re­
duction which we made in quotations 
this week has slightly staggered them, 
and I expect them to come over with 
the goods when they see the tendency in 
prices.”

The Canadian Produce Co. quote 
chickens, over 5 lbs. each, milk fed and 
fat, 11c. live, 15c. dressed ; chickens 
average quality, 10c. live, 12c. dressed ; 
ducks, young, over 5 lbs. each and fat, 
11c. live, 14c. dressed ; hens, fat, 6c. live, 
Sc. dressed ; turkeys, young, 9 to 14 lbs., 
well fed and plump, 18c. live, 20c. dress­
ed ; geese, young, fat, 9c. live and 11c. 
dressed; pigeons, live only, per pair, 
20c.
Fowl, lite...........  0 05 SO?
Ohieken. lire.. . 0 et • 08

Duoki, lira . .. 0 10 011
Geese, lire................. 0 00
Turkey», lire . 0 13 0 IS

Dreeesd poultry 2 to 3 cents orer the shore price»

Strictly No. 1, delire red Winnijieg, per lb..................... 0 25
" No. 2. " " ••   0 23

No. 3. “ “ ”   0 18
" No. 4, " “ “   0 15

EGGS.—Shipments of eggs show con­
siderable falling off during last two 
weeks, and as result prices have ad­
vances 5c per doz. Shippers refuse to 
forward eggs while weather conditions 
are uncertain, and as result receipts 
have been very low. Manitoba fresh 
gathered eggs are now quoted at 30c 
wholesale, while guaranteed strictly 
fresh laid are retailing at 65c a doz. in 
the city.

OPINION ON POULTRY QUESTION.
Editor Canadian Grocer,—In answer 

to the question, should merchants accept 
inferior poultry at prices paid for good 
poultry, or not!

No, I think not!
If you keep the right goods the market 

is always open for your goods. Stay 
with what you advertise and the trade 
will stay with you. Then your customers 
can depend upon you for good goods. 
If you have a mixed lot of poultry you 
are in a puzzling market every time. 
Keep and buy only salable goods and 
you will bold your trade.

W. P. B.
Uxbridge, Ont.

FINE8T
ENGLISH KIPPERS

AND

EUROPEAN GAME
Ifen Ison 
Exporters

CORRESPONDENCE INVITED

ROBERT ISAAC, Ltd.
23 Ou CHARLOTTE ST.

LIVERPOOL, England

Apples! Apples!
GEORGIAN BAY DISTRICT

are putting up 
between seven 

and eight thousand 
barrels of apples in the

Georgian Bay District
The Quality is No. 1

We invite correspond­
ence as to price on 
car-load lots.

WRITE AT ONCE

Lemon Bros.
Owen Sound, Ontario

=Just Arrived—
Italian Peeled Tomatoes

The quality is exceptionally 
high and absolutely superior 
to any other line on the market.

Haricot Vert,
Italian Canned Green Bean*

Here is a line that is worthy 
of a place in your store. Prices 
are wonderfully reasonable.

ALSO
complete assortment of
Italian Tomato Paetee

(Bertolotto and Ercole Brands)

% lb. 1 lb. 2 lb. 10 lb. 
and 20 lb. tins.

H. E. VIPOND
197 St. Paul St, - MONTREAL
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GrOCCrS ! A woman prides herself upon the quality of her home-made bread, 
and any attempt on the part of a dealer to substitute a cheap imitation when Royal 
Yeast Cakes are called for, may mean the loss, not only of that woman's trade, 
but the trade of such of her friends as may be influenced by her.

ROYAL YEAST CAKES
aFntHtwTi^c«;Yii5HTa

WQYA;mIk

. NT£VMo»i»iy

Most Perfect Made

E. W. GILLETT COMPANY LIMITED
TORONTO, ONT

Winnipeg Montreal PV-GILLETT CÔI

Cluster Table Raisins
4 Boxes
k “
Boxes

CHOICEST QUALITY
54 lbs. - - .85c.
11 “ - - $1.75
22 “ - - $3.00

GET OUR PRICES ON : New Peels, Nuts, Figs and Dates, for prompt shipment.

PTIPPCP We have 35 full size colored September make of Cheese in stock 
vI1£iu3Li which are well matured, at 15 l-2c. per lb.

For the balance of this year we will sell a very choice quality of Rice in 
11 bags and sacks at 3 l-2c. per lb.

WE GET THE BUSINESS, BECAUSE WE HAVE THE VALUES 
MAIL AND TELEPHONE ORDERS PROMPTLY ATTENDED TO

R. SIMPSON & CO.,
Tea Importers and Wholesale Grocers

29-31 Charles St., Hamilton, Ont.
TELEPHONE 3541
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UIIU :

U MrtW
(MtT)

MTTt
li Utter 

ttceeute

ite”
tt ue to its name, the beat cooh> 
iikg end drinKing chocolate 
n ade.

Diamond
n othing better for eating in 
ttiis style is made anywhere 
AND IN ADDITION good
profits to the retailer.

Ask your jobber.

John P. Mott <& Co.

Joe E.

Halifax, N.S.
SELLING AGENTS :

R S. Mclndoe
Toronto

Huxley Tees & Persse Johnston & Yoeknev 
Winnipeg Calgary Edmonton

Frank M. Hannum, Ottawa

J. M. Douglas êb Co.
Montreal

Do You Realize
what it means to handle biscuits in 
perfect condition ? Why, it is the very 
crux of a successful biscuit trade !

Carr’s Biscuits

. h
UA, Ml.

isjlWCER CREAMS^
I W c^PLiS..i'

CARR & CO.

are sent out in 
air - tight tins, 
are well packed 
and invariably 
reach the re­
tailer in first- 
class condition, 
crisp and fresh. 
Prompt deliv­
ery is guaran­
teed.

Send your order 
to our nearest 

Agent

CARLISLE
ENGLAND

AGENTS Wm. H. Dunn, Montreal and Toronto; Hamblin & 
Brereton, Winnipeg and Vancouver, B.C.; L. T. Mewburn & Co., 
Ltd., Calgary ; T. A. MacNab & Co., St. John’s, Newfoundland.

“Canada’s Best”
Laundry Soap

So pure and sweet.
Does the work alone.

Does not waste away.
Washes all kinds of things. 

Will not injure clothes. 
Contains no resin.

It’s the Soap 
for you to sell

Write for Special Premium 
Proposition. A Winner.

The United Soap Co. of Canada
LIMITED

MONTREAL

WE ARE 
PLEASED

to tell you that our flour now finds a position 
in the very best stores to-day, but the bags don't 
sit there as an ornament. They keep on the 
move and that is what you want to see all 
goods do—keep going out.

“ Regal, ” “ National. ”
“ Laurentia, ” “ Daily Bread, ”

These are the brands with which 
you should be acquainted.

The Consumer is Pleased
Another point in our favor. Of course we were 
certain of this as soon as the first carload left 
the mills, because we made sure that we had 
the “very best" before we sold a bag.

Are you interested ?

The St. Lawrence Milling Co., Ltd.
MONTREAL
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Rolled Oats Decline 25 Cents per Barrel
But Market for Raw Material is Steady and Reaction is Ex­
pected at Early Date—Domestic Flour Trade Fair Considering 
that Interest is Centered Elsewhere—Some Price Cutting Re­
ported—Scarcity of Cars Causing Trouble.

Rolled oats supplied the feature of the 
week with a decline of 25 cents per bar­
rel. The market for the raw material 
has been steady and there has also been 
a seasonable demand for this product so 
that a drop in price was not generally- 
expected. Although this reduction has 
taken place with the majority of firms, 
all have not lowered figures. Probably 
the reduction was made with the view 
of drumming up business at a time when 
interest is centered elsewhere. At any 
rate this explanation was given by one 
big house. Under the conditions a re­
action upwards again at an early date 
would not come as a surprise.

The Christmas rush in other lines de­
tracts a little from flour. However, a 
fair domestic trade is reported, but ex­
port business is decidedly slow. As ex­
plained before, the English millers have 
corralled the trade. Then again an ad­
vance of 7 cents per cwt. in ocean 
freight rates has not at all helped in 
this business.

From some centres it is reported that 
a certain amount of price cutting is go­
ing on, resulting no doubt from keen 
competition.

Scarcity of cars is making trouble for 
some flour companies, especially those 
who have their mills in the West, while 
even in Ontario it is at times hard to 
get cars, clean cars being essential for 
flour shipments. One firm in the West 
give an instance where it had orders to 
send a car of flour forward by Nov. 20, 
but it was unable on account of the lack 
of cars to send it before Dec. 8.

The visible supply of wheat in the 
United States last week was 70,488,000 
bushels as against 42,666,000 a year ago 
and 28,400,000 in 1909.

MONTREAL.
FLOUR.—Business in flour remains 

satisfactory in a general sense. There is 
reported a certain amount of price cut­
ting going on, resulting no doubt from 
keen competition, but the more substan­
tial firms are apparently letting others 
attend to this. The trade is fair for 
this season of the year when holiday- 
buying puts staples into the back­
ground. On the whole, however, busi­
ness is reported satisfactory.
Winter wheat patente, in bags............................................ 4 80
straight rollers, in bags......................................................... 4 30
Manitoba let Spring wheat patente, in bags................ 5 60

.......................», in bags.straight patents, 
tkers^ir 'strong bakers, in bags........................................ 4 90

second, in T * “

Rolled Oats.—A decline of twenty-five 
cents a barrel in rolled oats is a feature 
of the week. The market has been 
steady and firm under a seasonable trade 
and lower price was not generally ex­
pected. The prices quoted below are 
not exactly uniform for the trade, as 
one firm were quoting at a higher level 
than the appended figures.
Fine oatmeal, bags.................................................................. 2 71
Standard oatmeal, bags........................................................ 2 71
Granulated oatmeal, bags.................................................. 2 71
Bolted cornmeal, 100 bags.................................................. 1 75
Rolled oats, jute bags, 90 lb ............................................ 2 47J
Rolled oats, cotton bags, 90 lb ........................... . 2 52$
Rolled oats, barrels................................................................ 5 20

TORONTO.
FLOUR.—Flour prices are unchanged. 

Wheat quotations are somewhat easier 
at the moment. “I think there is more 
of a tendency towards easiness,” said 
one dealer, “although not reflected by a 
reduction in wheat quotations. For in­
stance despite the storm damage in Ar­
gentine and the sensational advance of 
about 4 cents at Buenos Ayres, the 
wheat market on Monday sagged instead 
of strengthening. The world has a plen­
tiful supply of wheat, while receipts in 
the West are heavy on both sides of the 
line. Supplies are pouring into Minnea­
polis where a 20-cent. cut in flour has 
taken place.”

Domestic trade is quite good but ex­
port business is decidedly dull, although 
considerable wheat is being exported. In 
Ontario flour there are not even bids for 
export.

Manitoba Wheat
1st patent, in car lota............................................................. 5 50
2nd patents, in car lota.........................................................  5 10
Strong bakers, in car lota...................................................... 4 90
Feed flour, in car lota................................................... 3 00 3 20

Winter Wheat.
Straight roller . ................................................................ 4 21
Blended.............................................................................  4 50 5 00

CEREALS.—Quite unexpected was the 
drop of 25 cents per barrel in rolled 
oats during the past week. The price of 
raw material has been holding quite 
steady, while the demand for rolled 
oats has been seasonable. Apparently 
the only reason was for the purpose of 
stirring up buying at a season, when on 
account of the rush of other lines, rolled 
oats are somewhat neglected.

The market for oats is quite steady 
and a reaction to the former level or 
at least a strengthening tendency at an 
early date would not be a surprise.

Some manufacturers of family pack­
ages have reduced them 10c per case.
Rolled oats, small lots, 90-lb. sacks.................................  2 47|
Rolled oats, 25 bags to car lots........................................... 2 37$
Standard and granulated oatmeal, 98-lb. sacks.......... 2 65
Rolled wheat, small lots, 100-lb. barrels........................ 2 90
Rolled wheat, 5 barrels to car lots...................................  2 75
Cornmeal, 100-lb. bags........................................................... 2 00
Rolled oats In cotton sacks, 5 cents more
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PERFECTION

f* MOONEY BISCUIT S CANDY CO 
STRATFORD CANADA

ACME 
OF PURITY
In biscuit excellence is only 
attained by the use of purest 
ingredients combined with 
ideal conditions of manufac­
ture. This has been the aim 
and endeavor of the makers 
of Mooney's Perfection Cream 
Sodas which has brought 
them to their present high 
standard of popularity with 
all classes of trade.

Always have a good stock 
on hand.

The Mooney Biscuit
and Candy Co., Limited 

Stratford, Ont. Winnipeg, Man.
BRANCHES AT HAMILTON. OTTAWA.

SYDNEY.C.B. HALIFAX. N.S.
FORT WILLIAM. CALGARY 

VANCOUVER. B.C. ST. JOHN S. NFLD.

MAPLEINE
(THE FLAVOR DE LUXE)

Fulfils all Pledges 
of Quality, 
Delicious Flavor 
and Maintained 
Selling Price.

•j Order a supply from your 
jobber, or—Frederick E. Rob­

son Co.. 26 Front St.
E., Toronto.

The Crescent Mfg. Ce.
SEATTLE. WH.

When writing advertisers kindly men­
tion this paper.

■ t
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C. C. Koopman, Amsterdam-Rotterdam
Agent, Broker and Commission Merchant 
in all kinds of Dried and Evaporated Fruits

Cable Addreee: " Nimrod, Amsterdam " 
Post Bo*, Amsterdam, 149.

Cable Address: "Diana, Rotterdam" 
Post Box, Rotterdam, 225.

Sundried and Evaporated Apples, Waste and Chops
a specialty. Correspondence and offers solicited. Liberal advances on consignments! 
Offers wanted f.o.b. shipping ports, payment against shipping documents in New 
York. Ask for reports about every article you wish to sell. Highest references on 
application!

ANCHOR BRAND

A Good 
Resolve

Anchor
Brand
Flour

Resolve never to be Second Class in 
anything. No matter what you do, try 
to be a King in it; Resolve to have 
nothing to do with the Inferior. Do 
your best in everything—deal with the 
Best ; choose the Best ; live up to the 
Best, and you cannot help but succeed.

These arc the sentiments that govern 
the manufacture of ANCHOR 
BRAND FLOUR and those that 
use it. If you deal with the Best 
they will help you to choose the 
Best and carry out

YOU CAN'T GET AWAY FROM CREDIT 
BUSINESS—BUT YOU CAN MAKE 

SUCH BUSINESS SAFE
You can "stop the leaks"- avoid disputes, 
misunderstanding, i 1 1 feeling — prevent 
accounts running too long or growing too 
large—by using

ALLISON r*0;
which also PAY FOR THEMSELVES by 
saving time and work in bookkeeping alone 
without counting the main features of safety, 
accuracy and that all important point—
'* stopping the leaks." Furthermore, the 
customer LIKES the system because it is a 
system HE can understand.

HOW THEY WORK:-

When a man wants 
credit, give him an 
Allieon Coupon 
Book, and have 
him eign form at 
the front which be­
comes then hie pro­
missory note to you 
As he buys, you 
tear out coupons, 
and when hie book 
is exhausted you 
can collect on your 
note or extend hie 
credit for another 
book, as you deem 
wiee. No pee a 
booke.no charging, 
no time waeted. no 
errors, no disputes

For sale hr jobbers everywhere.

Allison Coupon Company
INDIANAPOLIS. IND.

A Good Resolve
Manfd. by H

Leitch Brothers Flour Mills, Oak Lake, Manitoba.

IT WILL PAY YOU
■i e maw y i

positions there. You may find just what you want.

to watch our Condensed 
Ad columns. There 
are many money-making

Headquarters for
Maple Flavor

Henderson’s Tri-Maple Flavor is 
tbs best there is made in Maple Flavor 

A good seller and repeat order 
producer.

Sold in bottle» or in bulk.
Vet ns quote you prices 

and submit sample.

THUS. HENDERSON
Meeufeeturleg Chemist

86-88 Fulton St, - Now York
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A Good Delivery has Won 
Many a Game

We have a real snap in a Warren 30 h.p., 
1000-lb. delivery car that has been used for only 
two weeks as demonstration.

Fo»r Cylinder. 110 Wheel Base. Grey Body.

32 a 4 lire». Nonakid on Bear. Complete Lamp Eqaipment.

This car is an aristocrat amongst deliveries. 
Get after this at once. The car must be sold 
before Christmas. To be sold at cost.

APPLY

American Abell Engine & 
Thresher Co., Ltd.

Queen Street West, Toronto.

BANNER BtatT LANTERN

Notice to Dealers
Every purchaser of a

Banner Lantern
can get a

CALENDAR for 1912
by filling in and mailing the coupon 

found in the

LANTERN
Ontario Lantern and Lamp Co., Ltd.

Head Office and Factory, HAMILTON, ONT. 
BRANCHES: MONTREAL AND WINNIPEG

•^«4' •
^ _ vP -
; oE-i- Pflf

PURITY

E.D.S. Brand always points to purity in 
Jams, Jellies and Preserves. They have 
gained this stamp by the approval of 
Government inspection, thereby elimin­
ating all doubt as to its quality and ex­
cellence, in the minds of prospective 
purchasers.
One sale means a repeat. Two sales a 
steady patron.

MADE ONLY BY

E. D. SMITH
WINONA ONTARIO

AGENTS—NEWTON A. HILL. Toronto; W. H DUNN, 
Montreal, MASON & HICKEY, Winnipeg; R. B. COL­
WELL, Halifax, N.S.; J GIBBS, Hamilton.
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Christmas
fruits

Have full stock of all Season­
able Fruits, Vegetables, Nuts, 
etc.

Extra Fancy and Extra 
Choice California Navels, 
Florida, Jamaica and Mexi­
can Oranges, Dates, Nuts, 
Figs, Grapes, Celery, Hot 
House Tomatoes, Head 
Lettuce, Cucumbers, Holly, 
Holly Wreaths, etc.

ae-*7 QHURCH ST. TORONTO
are Largest Receivers

EVERY
time you purchase a 

box of

“ St. Nicholas ”
or

“ Home Guard ”
Lemons you are 

getting the

B. L. O. E.
Best Lemons on Earth.

J. J. MoCABE
AGENT

TORONTO, : ONT.

Christmas Fruits Now to the Front
Big Trade Anticipated as Shown by the Volume of Goods Go­
ing to Retail Trade—Oranges a big Leader—Cranberries High 
in Price—Cape Cods are Scarce—California Celery High in 
Price—Lemon Shipments from Italy Irregular.

Fruits arc now occupying a position 
of prominence on the grocery trade 
stage. Orders have been pouring in free­
ly since the first of the month for fruits 
in anticipation of a big Christmas busi­
ness and wholesalers have been busy 
sending the goods out to the trade. 
Wholesale dealers report good demand 
from retailers for holly, holly wreaths 
and evergreen. They expect an increased 
interest in vegetable specialties during 
the coming week as well as a big “last 
moment” trade in fruits.

Oranges are one of the chief lines in 
demand during Christmas week and vol­
ume handled this year promises to run 
into a big figure. Navels and Floridas 
will be the two big sellers. The former 
are somewhat firmer in price as ship­
ments from California have been light 
as compared with last year, due to the 
fact that the fruit did not mature as 
early as usual. Floridas are excellent 
this year, for while in some instances 
they may lack a little in color, they are 
very sweet. There has been some pre­
judice against the Florida orange be­
cause in past years early shipments of 
green sour fruit have been sent out, but 
the producers are now trying to guard 
against this.

On the Eastern Canadian markets, 
Mexican, Jamaica and Valencia oranges 
will come in for the lower priced trade 
People want oranges at Christmas time 
and many cannot afford the higher priced 
fruit so that consequently many grocers 
find a certain sale for these lines.

California celery is high but shipments 
are expected at some Canadian markets 
for Christmas trade. High duty of 30 
per cent, coupled with high price at 
primary points bring it to a lofty fig­
ure when it reaches the consumer. At 
the present price one dealer stated the 
duty alone would amount to 90 cents 
per case or 13 cents per dozen. In some 
sections of the Dominion there is some 
home grown celery available but the 
quantity is 'small.

Shipments of lemons from Italy have 
been irregular on account of lack of boats 
due to the war. Demand for lemons is 
normal.

MONTREAL
GREEN FRUITS.—Apparently the

Cape Cod variety of cranberry will be 
absent in a general sense from Canadian 
tables during the festive season, and the 
native Nova Scotian article will have to 
serve. It is stated that there is hardly 
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a sufficient quantity of the Cape t .1 
berry to meet the demand of the Unn • .1 
States market. There need be no wot, 
about oranges. The navels that ho e 
been received here have been of fine qua 
ity and almost matured, a welcome ù. t 
at this time of the year. They are con­
ing forward freely and price quoted 
should satisfy most buyers. Pineapples 
are higher in price and are meeting with 
a fair demand. Apples are firm. It is 
stated that the present holding in this 
city is about 75 per cent, less than the 
supply at this time a year ago. Ontario 
is still holding on to practically all lutt 
a mediocre quality and at auction this 
week prices for No. 2’s were pretty 
steep. Should supplies come forward 
with a rush a ‘killing’ is anticipated, to 
use the words of the representative ui a 
local house. Lemons range from ilâu 
to $3.50 with the former price for No. 
2's.

Spies................  5 50 5 50
Fameuse......... 3 75 5 50
Baldwins......... 4 25 4 75
McIntosh reds ... 6 00
Greenings........ 4 25 4 50

Bananas, crated. 2 00 2 60 
Oocoanuts, bags. 4 00 4 60 
Cranberries, N.S.

bbtfl............................ 8 60
Grape fruit, Flo­

rida, case......... 4 75 5 00
Jamaica, case........... 3 60

Grapes, Malaga, 
per keg ......... 5 00 0 (JO

Lemons............. 2 50 3 60
Limes, a box — 1 25 1 50

Oranges—
Navels.......................... 3 50
Valencia........... 5 00 5 50
Jamaicas, box... 1 76 2 00
Mexican...........  1 75 2 CO

Pineapples—
Cuban, case....... 4 [0 "> 00

VEGETABLES.—Among the new veg 
etahlcs that will grace the Christmas 
dinner table will be California celer to 
arrive about the 15th, and southern 
cucumbers. Canadian onions are slightly 
higher, being quoted at $3.50 per 1U0 ihs. 
Potatoes are held firmly and stocks are 
reported light. Sweet) potatoes up a 
little firmer. Thé vegetable mark- . is 
moving along without much featu,. ole 
change.
Beans, green, hamper 3 00
Carrots, bag................ 0 90
Cabbage, doz__ u 40
Cauliflower, doz. 1 75 2 00 

- Celery, Cal. 6 doz
to crate, crate__ 6 00

Cucumbers, doz......... 0 60
Garlic, 2 bunches__ 0 26
Green Peppers,

bushel basket 1 75 2 25

Leeks, doz.......
Onions

Spanish.crate. .
Half crate----

Canadian reds,
100 lbs...........

Sweet potatoes
per basket__

Montreal pota­
toes, new, bag

1 ,. 1 75
... ., 50

.... jW

2 00 - 50 

... MO

TORONTO.
GREEN FRUITS.—With Chris ias 

little more than a week away, wi de 
salers are transacting a big trai. m 
fiuits. Oranges are one of the le; : rs 
and large quantities are this week ; mg 
out to retail trade as well as other l.aes 
while from low on to the holiday as 
sorting orders will be arriving free);

California navels, under lighter ship­
ments than a year ago and the pn ent 
good demand, are firmer in price. Fior- 
idas range about the same. Cranbe. ies
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ture. Cranberries

should show a better movement next 
week. They hold firmly in price.

Almeria grapes, bananas, grape fruit, 
etc., should all come in for their share 
of extra business created by the Christ­
mas trade. Apples will also be to the 
fore

YOUR XMAS SUPPLIES
OF

FRESH TOMATOES
should be ordered now to insure delivery 

We can supply you all winter with the

BEST OUTDOOR GROWN
and you need have no fear of any damaged 
ones in the crates. All are carefully exam­
ined and the bad ones removed.

WEEKLY SHIPMENTS 
6 BASKETS TO THE CRATE

WEST INDIES FRUIT CO.
S9 William Street, Montreal

FOR—

“Breen Mountains,” 
“Delewares”
or other varieties of

POTATOES
for SEED or 
TABLE USE.

Bags or bulk in Cars.

Wire or Write

Clements Company,
LIMITED

ST.JOHN, - - N.B.

Hothouse Tomatoes English Hothouse Grapes 
Florida Strawberries

Cucumbers Lettuce Celery
Red and Yellow Bananas

A Full List of High-class 
Specialties for Christmas,

SEND US YOUR SORTING ORDERS FOR

ORANGES, ALMERIA GRAPES, NUTS, DATES, FIGS, etc.
PROMPT DELIVERY

WHITE & COMPANY, LIMITED
TORONTO and HAMILTON

THE HOLIDAY TRADE
demands the very best quality that money can buy.
Let us look after your Xmas order and you will be 
able to satisfy the most particular.

ORANGES, LEMONS, BANANAS, 
GRAPE-FRUIT, CRANBERRIES,

NEW NUTS, NEW DATES, NEW FIGS, 
HOLLY, HOLLY WREATHS, EVERGREEN.

THE HOUSE OF QUALITY

HUGH WALKER & SON
Established 1861 GUELPH, ONT.

EVAPORATED CRANBERRIES
Use this product and enjoy Cranberries throughout the year, without the 
expense and loss connected with keeping fresh fruit. No danger of freez­
ing. No loss from decay. Only perfectly sound, thoroughly cleaned, 
fresh berries are evaporated—the moisture only is removed. The de­
licious flavor, piquancy and medicinal properties are retained.

To one cup of Evaporated Cranberries 
add \% cups of cold water and soak 

hours. Do not drain. Boil IS min.

W. B. STRINGER, Sales Agent, Toronto
FOR

AMERICAN CRANBERRY EXCHANGE
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English hot house grapes are quoted at 
60 to 65 cents per pound.
Bananas.............. 1 85 1 75 Grapes, Aimeria

Lemons— per keg.............. 5 00 6 00
Meeains,uewcrop3 00 3 SO Englid. hot house

«x»1.................. 150 grspM.lb........ 0 80 0 65
Oranges— Cranberries,

S. Am navels . 3 00 3 50 Cape Cod. brl.10 50 11 75
Florida................ 3 00 3 50 Nova Scotia............. 8 U0
California navels .... 3 50 Jersey long

Grapefruit— keepers ... 12 00
Florida, case. .. 4 50 5 50 Apples, brl........... 2 25 4 00
Jamaica, case............ 4 00 Pineapples.case. 3 25 3 50

VEGETABLES.—Cucumbers, head let­
tuce, celery, sweet potatoes, mushrooms 
and similar lines will be in good demand 
during the coming week. People like to 
have something like this for the Christ­
mas table. Hothouse tomatoes are al­
so obtainable at 30 cents per pound. 
Mushrooms are quoted in 1 lb. boxes at 
70 to 75 cents.

The strength in such lines as carrots, 
beets, turnips and parsnips is still ap­
parent. In some cases increases have 
taken place in prices. In other instances 
there is merely an upward tendency. 
Scarcity of some of these lines is quite 
marked. Potatoes hold firmly and deal­
ers are not anticipating any lower prices 
at any rate.
Boston cucuni- Onions—

here, doz. .... 2 25 Spanish, esse... 3 50 3 75 .
Boston head lot- Spanish, 4 cases I 85 2 00

tuce. doz.....................  1 75 Canadian. 75-lb.
Canadian beet, bags............................... 2 00

par bag............I 80 0 90 Potatoes, N. B.
Oabbag*. Cana- stock, bag ____  1 50

dian, dosen... 0 50 • 66 Potatoes, On ta­
bs rrel .............. 1 66 1 76 no, bag...................... 1 40

Os-rots, bag.... 0 80 0 90 potatoes.
Turnips, bag.................. 0 50 hamper  1 76 2 00
Celery, per doz.......... 0 40 Mushrooms, 1-lb.
Oaalifiowars, da 1 25 1 50 boxes...............  0 70 0 76
Parsnipe, bag............ 0 90 Can. hot house

tomatoes, lb............ 0 33

WINNIPEG.
Fresh Fruits.—There has been some 

change during the last two weeks in the 
prices of several lines. The demand is 
holding steady and it is expected that 
during the next two weeks a banner re­
tail trade will be conducted throughout 
the city. Wholesalers have been pre­
paring for this and as a result are in 
a position to successfully cope with the 
situation. Valencia oranges are off the 
market, while California navels show a 
decline of $1 per case. Malaga grapes 
have increased $2 per keg, and Jersey 
cranberries have followed with a similar 
advance. Washington pears hold steady 
while Florida grape fruit remains firm. 
Sharp increases will be noticed this 
week in vegetables as compared with 
two weebs ago. Native beets have taken 
a jump of 50c per cwt., while parsnips 
are 25c higher than they were last 
week. A fair supply of green vegetables 
are reaching the city, with the excep­
tion of radishes and celery, and owing 
to the limited supply in these lines 
prices show considerable advance, the 
former being quoted at 50c per doz., and 
the latter at 60c.
Bananas. bunob .............................................................. 2 76 3 60
Oal. navel oranges, per case........................................ 4 00
California lemons, crate................................................................ 6 00
Malaga grape*, per keg .......................................................... « 0#
Jersey cranberries, bbl................................................................... 14 00
Washington pears   4 35
Florida grape fruit, per case............................................... 6 60
Aoplaa. aanortad Canadien rehetie», per bbl ... « 60 6 60
Weah bo« eppfee. box................................... ......................... 3 60
Montana Macintosh rede, boa........................................... 2 60

Potatoes.—Supplies are not coming in 
very fast at the present time and the 
tone of the market is strong. There has 
been considerable comment regarding 
the large quantities of frozen potatoes 
which have been sold to the trade dur­
ing the last few wo nd much sat­
isfaction has been expressed by whole­

salers, retailers and consumers. Owing 
to the light supply received during the 
last two weeks an advance of 5c a bush­
el has taken place for smaller lots. New 
prices are as follows :
Manitoba», 5 to 10 bus............................................................. 0 BO
Manitobas, 10 to 20 bus........................................................... o 75
Buying price, carlots, f.o.b. Winnipeg............................. i, 66
Yirg. sweet potatoes, per hamper...................... ...... 25

IF:/ •<
PMHrfrsi

Fish - Oysters

Three Special Fish Days Next Week
Should Add Considerably to Ordinary Demand—The Mild Wea­
ther Not Been Conducive to Trade—Frozen Lines in Promin­
ence—More Interest in Smoked Fish — Weather on Eastern 
Coast More Favorable for Fishing

The unseasonable weather which has 
been quite general in Canada lor the 
past week has not been conducive to a 
record breaking trade in fish. However, 
considering the mild weather, thanks to 
the special fish days, trade has been 
maintained at an appreciable level. Two 
fish days this week and three next week 
should assist materially in keeping sales 
above the ordinary demand.

Frozen lines are in promii.ence, while 
several points report increased interest 
in smoked fish. A fair trade is present 
in oysters.

The weather off the Nova Scotia coast 
has been more favorable for fishing. 
Larger catches of haddock were made, 
as well as cod, while few halibut were 
landed. Bank dry salt cod at Lunenburg 
is now held at $7 per quintal, as com­
pared with sales in September at $5 to 
$5.50.

QUEBEC.
MONTREAL.—Mild, unseasonable wea­

ther has not aided the fish market which 
to reach its heaviest trade at this pe­
riod requires the colder weather which 
makes the handling of fish comparatively 
easy. There have been no particular 
price changes during the week, but busi­
ness has been good in spite of conditions 
that were unlocked lor. Two fish days 
this week and three next week will add 
considerably to the ordinary demand.

Steak *4. See*
1 tea, pet IS.... « 66

Haddook............. 0 04
Halibut, per lb. 0 08
Herring, frozen,
per 100 fish........ 1 70

Pike, round lb 0 05 
Pike, dressed * 

headless, lb... 0 06
Steak cod....................
Mackerel... ..........
Dressed perch............
Dore or Pickerel 0 07

FRESH
Haddock, per lb 0 044 0

S 154 Smelts, fancy.............. 0
FROZEN

Round red salmon 09 0
Gaspe salmon.............

per lb.......................... •

0 04* 
0 084

1 80 
0 054

0 07 
0 06 
0 11 
0 10 
0 074
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Qualls salmon.. Ô 074 <
No. 1 smelts, lb.......... I
Extra smelts, lb___ <
Lake trout, lb... I
Tomeoda, per brl___ !
Whi teflsh, large,

lb.......................... 084 l
Whiteflsh, small 0 06 I

PREPARED FISH
Boneless cod, in blocks or packages, per lb___7, 8, 10, 11 12
Dry pollock, 100 lb. bundles, per bundle......................... o 00
Shredded cod, 2 doz. in box, per box...............................  2 00
Skinless cod. 100 11). case........................................................  7 no
Dry cod, 1U0 lb. bundles, per bundle................................ 7 00

SALTED AND PICKLED
New green cod, 

per lb . .. 0 044 0 05 
New Labrador her­

ring, per bbl............ 5 50
New Labrador her­

ring, per half bbl... 3 15 
Labrador sea trout,

bbls.............................  12 00
Labrador sea trout,

half bbls.................... 6 f0
No. 1 mackerel, pail. 2 00 
No. 1 mackerel 4 bbls. 8 00 
Scotia herring, No.

2, bbl......................................
Lake trout, kegs___ 6 50
Choice mackerel,pail 2 00
Mackerel, 4 bbls___ 8 00
No. 1 green haddock, 

per 203 lbs................

No 1 green pollock.
per 20. lbs.............  7 00

Salmon,B.C., red,bbl. 14 50 
Salmon,B.C., half bl S 00 
Salmon, Labrador, LI. 15 00 
Salmon, Labrador,

half bl....................... S 00
Salmon, Labrador,

très, 300 lbs............. 21 00
Salt eels, per lb.O (Nif. 0 07 
Salt sardines, bbls 5 50 
Salu sardines, 4 bbls 3 00
Sea trout, 4 brl.......... 6 50
Sea trout, bbls......... 12 00
Scotch herring........... C 00
Scotch herring, keg 1 00 
Holland herring, 4 bl. 5 50 
Holland herring, keg 0 75

7 50 
SMOKED

Smoked eels, per lb ................................................................ 0 16
Bloaters, large, per box............................................... 1 10
Yarmouth bloaters, fancy, per box................................. ] 25
Daddies, fancy, 15-lb. boxes, per lb.......................... 0 07 0 08
Fillets, fancy, 15-lb. boxes, per lb......................................  0 11
Herring, new smoked, per box............................. 1 lg
Kippers (small), per box of 50 fish ........... 1 25

SHELL FISH
Oysters, choice, bulk, Imp. gallon................................... 1 40
Oysters, bulk, selects......................................................... 1 GO

alters, fancy cape, large bbls....................... 3 00
alpeiue Oysters, per bbl.............................. 8 b- 12 00- ,1---s—- J .. ...................... ......................................O U*' i.

Solid meats-Standards, gal., $1.70; selects, gal., $1

ONTARIO
TORONTO.—Considering circumstances 

there is a fair movement under pressure 
of the Advant demand. A good steady 
business is being done in oysters.

There are no special changes in m rket 
prices this week. A general steadiness 
is apparent. Steak cod and haddock are 
about the only fresh fish on the list.

FRESH CAUGHT FISH
Steak cod...................... 0 07J Haddock.............0 (Hi 0 06

FROZEN FISH
Gold eyes...................... 0 06 Redial mon,
Pike................................ 0 05 round........................ *) 10
New Pink sea salmon 0 09 Sea herring, lb......... 0 644
Whi teflsh............0 10 0 11 Sea herring. 66-lb. Lx 2 25
Red il 1 m on. Mackerel, lb............... 0 12

headless and Mullets........................ 0 04
dressed...................... Oil Blueflsh........................ 0 12

Halibut......................... 0 09
SMOKED

toppers, per box. 1 25 1 35 Cod, Imperial........... 0 064
Bloaters, per box 11; Quail-on-toast.. 0 07
Finnan Haddie, lb.08 0 09 Fillets of haddie 0 11 0 12
Digby herring, bundle 100 Gisooes, basket.................... 125
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A WISE GROCER WITH WISE ANSWERS
Q.—Do You Stock Fish ? A.—Sure. Lots of it, and my profits are good.
Q.—How did you get the trade ? A.—Got a supply. Made a display. Customers got wise right away. 
Q.—Does it cost you much extra to run a Fish Department ? A. —Not at all. Goods sell quickly. You 

get your money back, and more, a few days after you spend it.

BE LIKE THIS MAN
Drop us a line. We will give you any information you require about any class of fish. Here 

are some of our leaders:—

Smoked Fish for Advent Trade.
OCEAN BRAND : Haddies, Kippers, Bloaters. BOUTILIER BRAND : Smoked Fillets.

ARBROATH BRAND : Smokies.

Canada Brand Pure Boneless Codfish.
CANADA TABLETS, 20 1-lb. Tablets. CANADA STRIP, 30-lb. Boxes, Whole pieces.
CANADA CRATE, 12 2-lb. Boxes. COD BITS, 25-lb. Boxes. Bulk.

N.B.—We anticipated being able to supply all demands for Canada Strip and Crate, but orders have been 
so numerous that we must apologize for delay in filling. We can ship you immediately any of the 
other lines.

The Halifax Cold Storage Co., Limited
MONTREAL

CHRISTMAS!
Is a time when it behooves the merchant to make sure that 
the people with whom he books his order are capable of taking 
care of him. You cannot be governed by promises. It is best 
to judge their ability by their past performances
Do not leave the booking of your order until shipping time. 
Let us have your advice now, for at least a part of your needs. 
Advise when you want shipment to reach you, and we will 
make reasonable allowance for the congestion experienced by 
the Express Companies at that time.
“Coast Sealed” Oysters are carrying more quality than any 
oyster on the market this season, and in view of the fact that 
how often the consumers will use oysters in their homes, 
depends entirely on the satisfaction experienced in eating them, 
it is essential that you should obtain the best quality possible.
Kindly let us have your favor, which we will acknowledge on 
receipt, and advise you as to the date shipment will be made.

Connecticut Oyster Co.
Canadian Braneh: 90 JARVIS STRICT, TORONTO, ONT.
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PICKLED
Lake herring, per keg 4 00 Labrador her-
Oysters, selects, gal ring, bbls .......... 6 00

Ion..................... 1 70 1 75 Labrador her-
Oysters, standards, gl 1 55 ring, half bbls.......... 3 85

NOVA SCOTIA.
HALIFAX.—Several vessels arrived 

this week with fares of fresh fish. The 
cargoes consisted principally of haddock 
of excellent quality and the fish found a 
ready sale. Weather was a little more 
favorable during the week, and there 
was an improvement all round in the 
catches. A few halibut were landed, and 
cod is in fairly good supply. Smelts 
are still scarce on the local market.

The past two years the exports of 
cream from Canada to the Vnited States 
have shown a big increase. A few years 
ago there was practically no cream sent 
across the line, but this year for the six 
months ending Sept. 1, the exports am­
ounted to $554,003.

This has been due to the lower tariff 
on cream entering the United States. 
The last revision set it at 5 cents per 
gallon, which is generally conceded was 
a mistake and that 5 cents per pound 
was really meant. This would have been 
practically prohibitive.

This change in tariff has brought about 
considerable change, or at least has 
made conditions different from what they 
otherwise would have been. Instead of

There is an improved demand for smoked 
fish. Dealers report large sales of sal­
mon, finnan baddies and kippered herring.

Sales of oysters are large, principally 
in bulk, the price of Island stock being 
too high for the ordinary consumer. The 
United States bulk oysters now coming 
on the market are good stock.

A record price was paid for fresh mack­
erel at Gloucester this week. The first 
vessels arriving with small fares reaiVly 
sold their fish for 26 cents a piece. Then 
another vessel came along when tie. mar­
ket was bare and the pn e jumped up to 
36 cents. This is the highest price ever 
paid for fresh macserel in that market

the cream being turned into butter here, 
thus increasing Canada’s production, it 
is made into butter across the line. 
Last year this piled up such a supply of 
butter on United States markets that 
during the winter prices tumbled in an 
effort by dealers to clear the decks. It 
was thought that this would put a 
crimp in the import of cream, but little 
or no decrease is noticed.

What difference it would have made if 
the cream had not left Canada is a ques­
tion. It certainly would have increased 
butter production here, and it was need­
ed this year. A combination of circum­
stances, including the dry hot weather 
and the high price of cheese, helped this 
year to curtail the make of butter,

while a good export demand has cut 
down considerably the supplies held in 
this country.

While creamery butter a year ago was 
quoted at 25J cents on the Montreal 
market to-day quotations rule around 
304 cents.

---- #----
ORIENTAL FLOUR MARKET.

Vancouver, 13.C., Dec. 14.—Advices 
from the Orient, received by local deal 
ers, is that the flour market is growing 
constantly stronger. Stocks are fairly 
large, but there are big purchases fot 
Central and Northern China, a million 
bags having been recently ordered for 
those points. In South China and Hong 
Kong territory the need of supplies is 
becoming more acute all the time. The 
action of several of the governments in 
protecting the food supplies of their own 
people has increased the gravity of the 
situation. Indo-China has prohibited the 
export of rice, as has the Dutch East, 
Indies, and the usual Chinese laws 
against the export of rice have been 
augmented by provincial enactments 
which prevent the interchange of this 
foodstuff between provinces.

Norman Hill, who recently purchased 
the business of Eyre & Cutbill, Pentic 
ton B.C., is installing new fixtures in 
his store.

W A. Cameron, New Glasgow, N.S 
has opened a new grocery store.

.1 A. Goodwillie, who has a canning 
factory near Welland, Ont., contemplates 
erecting one in Welland, and to move 
his plant to the new establishment.

CANADA'S CREAM EXPORTS TO UNITED STATES
Big Increase Shown Since Tariff Was Lowered to 5 cents a 
Gallon—Means Less Butter Production in Canada and Tends 
to Firm Prices.

Dates

Shelled 
Waln vts

S vit am a
"H A I s I «N s

Al» K I O 0X3

Suggestion for floor of a Christmas window. The various articles can be separated by tinseled strips of wood, or by 
other articles on sale. For instance, separate the spices in the centre by rows of nutmegs, the raisins from the dates,

peaches, etc., by package raisins, etc.
66



THE CANADIAN GROCER

SésfsgîF
mtm

I l.'NNDU UFO

When placing your order for Canned Fish, be sure you have the name right :

“BRUNSWICK” Brand
It is the finest brand obtainable, and may be relied on to give the fullest 
satisfaction.

By the “ Brunswick’’ modern, sanitary process of canning, the natural 
fish flavor is preserved to a remarkable degree

Keep a generous stock of “ Brunswick ” Sea Foods. There is an 
excellent profit in selling them.

Connors Bros., Limited
Black*» Harbor, N.B.

AGENTS—Grant. Oxley fc Co.. Halifax, N. S.; C. H. B. Hillcoat, Sydney. N. S.: J. L. Lovitt. 
Yarmouth, N.S ; Buchanan ft Ahern, Quebec. P.Q.; Leonard Bros.. Montreal. P.Q.; A. W. 
Huband, Ottawa Ont; A. E. Richards it, Co . Hamilton, Ont.; J. Harley Brown. London,
Ont; C. deCarteret, Kingston. Ont.; James Haywood, Toronto. Ont.; Chas. Duncan. Winnipeg.
Man ; Shallcross. Macaulay Co.. Calgary. Alta.; Johnston & Yockney. Edmonton. Alta.; 
Shallcross. Macaulay Co.. Vancouver and Victoria,B.C.

SELL SARDINES
WITH A GUARANTEE

There’s nothing like a guarantee 
to help sell your canned goods ! 
Read the exact wording below :

vAuidw

MW &&

^,/ohcord/Zanming■Æmmranm
/ it u z- //etcAete

a e_t hacAeiA'A. //tw&freiuâ&rr, n.
2 J 'ii A ̂ eâ/i/xcuso/i '~Ad 
<3 5* ic ÙAAe/ÛAwe'Ûi ( i ce

I n AxÿïAAefürie>/ 7*.
oAedA eci-Uya\u txAeanAvncM

ANNINGXX 0.

•/n.xii l/ea/n.
v. r

AAfiMaerialh

(This is the guarantee appearing on each tin 
of CONCORD SARDINES, a line that re­
tains the natural delicate flavor of the fish to 

3 a remarkable degree. For your best trade sell 
CONCORD. Order from your wholesaler.

List of Agencies ;
R. S. McINDOE. Toronto 

WATSON ôt TRUESDALE. Winnipeg 
A. H. BRITTAIN dt CO.. Montreal 
W. A. SIMONDS. St. John. N.B. 

RADIGER dt J ANION. Vancouver and Victoria. B.C.

gtROfi

GOUDRON
~rr~

O’HUILE DE

FOIE DE MORUE
De MATHIEU

EiwrMtnte » Ottawa. Ca«**b,ti - 
W»ihro<«w.B.-U.

MATHIETTS
Syrup of Tar

-as»-

GOD LIVER Oil

l. L MATHIEU,
imerlffl flawrtftrn >i»>,mfi»i ruato. 

tltflfff, ft 0Ü i

■‘ÆÊm.

v:,l

ismH

CURE YOUR CUSTOMERS’ COUGHS

Sell them

flATHIEU’S
SYRUP

OF TAR AND 
COD LIVER OIL

They’ll be thank­
ful and you’ll make 
a “little something” 
—and be happy 
also.

J. L. MATHIEU CO., PROPS.
SHERBROOKE. P.Q.

If they seem feverish, suggest

Mathieu’s Nerviae Powders
--the great headache remedy 
which, taken in connection 
with Mathieu's Syrup, helps 
to break up the cold.
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Christmas

An Assortment of

PERRIN’S
Attractive
FANCY

BISCUIT
Pack ages

and

Fruit Cakes
will be appreciated by your customers. Why not 

add an assortment to your Christmas Order?
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Master Mason
Does the name strike you ? Per­
haps yes, perhaps no, but the 
goods will certainly appeal 
to the men who deal with you. 
Why not announce the fact that 
you are open to fill their tobacco 
wants by making a tobacco 
display, the most effective 
announcement of all?

Master Mason Chewing Tobacco 
Maple Sugar Chewing Tobacco 
King George’s Navy Smoking “

are all lines of sustained profit.

Write for Prloe List.

The Rock City Tobacco Co.
Quebec Winnipeg

What Figures are These?
They represent one oi the best Cigars on the 
market to-day, the 7-20-4, one which you 
should not fail to feature during the holiday 
season, in fact always.

You —Yes, You
are able to sell tobacco, and a large amount 
too. You have a lot of customers who smoke 
and a little energy on your part will secure 
them as regular tobacco purchasers.

DON’T LOSE CHANCES

The Sherbrooke Cigar Co.
SHERBROOKE, P.Q.

Tuckett’s
Orinoco

Tobacco
NO BETTER

JUST
A LITTLE MILDER 

THAN

xCl

lit

ll\

TucHett’s Myrtle Cut Tobacco
WHICH HAS THE LARGEST SALE IN CANADA.

Hamilton,
TUCMETT LIMITED

Ont.
59
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CLASSIFIED ADVERTISING
Advertisements under this heeding, 2o. per word foi 

first insertion, Is. for eseb subsequent lasertloa.
CoatracilOBS sob at as eas word, bat five flgarss (as 

91,000) are allowed aa oae word.
Caab remitt«sees to cover coat mwet ecoompany all 

advertlaeateats. Hi no eaee caa thle rule be overlooked. 
Advertlaemeate received without remlttaace cannot be 
acknowledged.

Where replies come to our care to be forwarded five 
cents must be added to cost to cover postages, etc.

BUSINESS FOR SALE.

FOR SALE Good general store business in Parry 
Sound District, stock about $4,000, doing good, 
safe trade. This is a snap. Good reasons for 

eelling. Box 402, CANADIAN GROCER, Toronto.

SALESMAN WANTED.

A TRAVELING SALESMAN, scqusloied with ihc 
wholesale and manufacturing trades in the Mari­
time Provinces, to represent the MACLEAN 

NEWSPAPERS, looking after our advertising in tbis 
district. Good position for progressive young man. 
Apply, stating full particulars, THE MACLEAN 
PUBLISHING CO., LTD , 702 Eastern Townships 
Building, Montreal.

MANAGER WANTED.

WAN FED - Managing clerk for general store; 
hustler, trade winner, state experience, refer­
ence, salary. COOPERATIVE LIMITED. 

Silvcrdale, Ont.

POSITIONS WANTED.

COFFEE EXPERT (with wide experience In green 
and roasted coffees in buying, blending and 
superintending rotating) desires position aa 

manager of coffee department in wholesale grocery 
or coffee firm. Winnipeg or West preferred. “ Coffee 
Blender,” Box 406, CANADIAN GROCER, Toronto.

ENGLISHMAN, age 30, requires position. Thor­
ough knowledge of grocery, provisions, wines, 
spirits, beers, also furnishing ironmongery. 

Accustomed to shop and window dressing, advenising 
and the buying of everything for the trade. No objec­
tion to travelling for good house. Ten years with two 
of leading houses in London. Eng., and nine months’ 
experience in Canada. Disengaged after Christina». 
Apply “Traveller,” Box 405, CANADIAN GROCER. 
Toronto.

MISCELLANEOUS.

ADDING TYPEWRITERS write, add or subtract in 
one operation. Elllott-Fleber, Ltd., Room 314 
Stair Building, Toronto.

Accurate cost keeping is easy if you
bave a Dey Coat Keeper. It automatically records 
actual time spent on each operation down to the 

decimal fraction of an hour. Several operations of 
lobs can be recorded on one card. For small firms we 
recommend this as an excellent combination—em­
ployees’ time register and coat keeper. Whether you 
employ a few or hundreds of hands we can supply you 
with a machine suited to your requirements. Write for 
catalog. International Time Recording Company of 
Canada, Limited. Office and factory, 2B Alice Street, 
Toronto.

BUCKWHEAT Flour guaranteed pure and unsur­
passed by any mill In the Province. T. H. 
Squire, Quecnaboro, Oat., solicits your orders.

Business-getting typewritten letters
and real printing can be quickly and easily turn­
ed out by the Multigrapb in your own office- 

actual typewriting for letter-forms, real printing for 
stationery and advertising, saving 25% to 75% of 
average annual printing cost. AMERICAN MULTI­
GRAPH SALES CO., Limited, 120 Bay Street, 
foronto.

COPE LAN D-CH ATTERSON SYSTEMS — Short, 
simple. Adapted to all classes of bualneee. The 
Copeland-Cbatteraon Co , Lim'ted, Toronto and 

Ottawa.

MISCELLANEOUS.

COUNTER CHECK BOOKS-Especially made far 
the grocery trade. Not made by a trust. Seed us 
samples of what you are using, we'll send you 

prices that will Interest you. Our Holder, with patent 
oarboa attacbmcat baa bo equal oa the market. Sup-

6Ilea for Bladera and Monthly Account Systems.
ualneas Systems Limited, Manufacturing Stationers, 

Toronto.

COUNTER CHECK BOOKS-Write ue to-day for 
samples. We are manufacturers of the famous 
Surety Non-Smut duplicating and triplicating 

Counter Check Books, and single Carbon Pads in 
all varieties. Dominion Register Co., Ltd., Toronto.

DOUBLE your floor space. An Otle-Fenaom hand- 
power elevator will double rour floor apace, en­
able you to use tbst upper floor either as stock 

room or as extra selling space, at the same time in­
creasing space on your around floor. Costa only 970. 
Write for catalogue “B. The Otle-Fenaom Elevator 
Co., Traders Bank Building, Toronto. (tf)

EGRY BUSINESS SYSTEMS are devised to suit 
every department of every business They are 
labor and time severe. Produce results up to the 

requirements of merchants and manufacturers. In­
quire from our nearest office. Egry Register Co., 
Dayton. Ohio; 123 Bay St., Toronto; 258% Portage 
Ave., Winnipeg ; 308 Richarde St., Vancouver.

Fire insurance, insure in the hart-
ford. Agencies everywhere in Canada.

ÜROM NOW TILL THE END OF THE YEAR 
* we offer unusually good bargains in second-hand 

Typewriters. They are carefully rebuilt, work 
and look like new, but the price is a mere fraction of 
the original cost. Write for catalogue. THE MON­
ARCH TYPEWRITER COMPANY, Limited. 46 
Adelaide Street West, Toronto.

MOORE’S NON-LEAKABLE FOUNTAIN PENS. 
If you have Fountain Pen troubles of your own, 
the beat remedy is to go to your stationer and 

purchase from him a Moore’s Non-Leakable Fountain 
Pen. This is the one pen that gives universal satis­
faction and it costs no more than you pay for one not 
as good Price, $2.50 and upwards. W. J. GAGE 
<r CO., Limited, Toronto, sole agents for Canada.

OUR NEW MODEL is the handiest for the grocer, 
operated instantly, never gets out of order. Send 
forcemplctc sample and beat prices. The Ontario 

Office Specialties Co., Toronto.

PENS—The very beat Pena made arc those manu­
factured by William Mitchell Pens, Limited, 
London, England. W. J. Gage ft Co., Limited, 

Toronto, are sole agents for Canada. Ask your sta­
tioner for a 25c. assorted box of Mitchell’s Pens and 
find the pen to suit you.

Modern fireproof construction-gup
system of reinforced concrete work—aa success­
fully used in any of Canada’s largest buildings — 

gives better results at lower cost. “ a strong state­
ment” you will say. Write us and let us prove our 
claims. That’s fair. Leach Concrete Co., Limited, 
100 King St. West. Toronto.

THE “Kalamazoo” Looae Leaf Binder la the only 
binder that will hold lust as many sheeta as you 
actually require and no more. The back is flex­

ible, writing surface flat, alignment perfest. No ex­
posed metal parte or complicated mechanism. Write 
for booklet. Warwick Bros, ft Rutter, Ltd., King and 
Spadlna, Toronto. (tf)

TW7ARBHOUSB AND FACTORY HEATING SYS- 
W TEMS. Taylor-Porbes Company, Limited. 

Supplied by the trade throughout Canada, (tf)

YOU don’t buy a National Cash Register—it pays 
for itself. Saves money. Prevents mistakes. 
We can prove it. National Cash Register Co., 

285 Yonge Street, Toronto.

Keep in mind the dominant fact that 
mankind from its first appearance on the 
earth has been schooled by nature to 
look for signs; for invitations to taste ; 
for suggestions as to what to wear. Tell 
your story briefly, forcibly, truthfully, 
and address it through the proper media 
and you can successfully apply advertis­
ing as a means to increased distribution

Grocery 
Advertising

By Wm. Borsodi

It contains suggestions for 
special sales, bargain sales, 
cash sales, etc.; ideas for 
catch lines or window 
cards, and many hints for 
the preparation of live ad­
vertising copy. A collection 
of short talks, advertising 
ideas and selling phrases 
used by the most success­
ful grocery advertisers.

PRICE $2.00

ALL ORDERS PAYABLE 
IN ADVANCE.

MacLean Publishing Co.
143-149 University Ave., Toronto

Coffee, Its History, 
Classification and 

Description
By Joseph M. Welsh

This is the most exhaustive, inter­
esting and instructive book ever pub­
lished on Coffee. It is attractively written 
and richly illustrated, and should be 
read by all who deal in or use Coffee. 
The contents include,

Cultivation and Preparation. 
Commercial Classification and Des­

cription.
Adulteration and Detection.
Art of Blendiag, Preparing, etc.

This work, written by one of the 
greatest authorities in the world upon 
the subjects of Tea and Coffee, will be 
mailed to you postpaid on reccipi of

$2.00
IT WILL PAY YOU TO SEND AT ONCE

MacLean Publishing Co.
Techalsal Seek Deaarts.se i

143-146 University Avenue, TmobW
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QUOTATIONS FOR PROPRIETARY ARTICLES
Baking Powder

Diamond w. h. gillard k oo.
14b. tine, 3 doz. in case........................ $3 00

rib tine, 3 " "   1 25
|b. tine. 4 “ “    0 75

IMPERIAL baking powder 
Cun. Sizes. Per doaéSun............... 10c.  $0 86

Sdozen................ 8-o z. ................ 1 76
Vdozen...............  12-oz.   3 60
gdozon................ 12-oz.................... 3 40
fiozen............... 21 lb..................... 10 60
(dozen............... 5-lb.......................... 19 80

magio baking row deb 
Ontario and Quebec Prices 
Oases. Sizes. Per doz 
6 dozen 6c. ..
4 “ 4-oz

SPACE IN THIS DEPARTMENT
Raspberry * red Plum...................1 70

currant........1 96 Grape.................... 1 85
Raspberry and Marmalade

gooseberry.. 1 80 Orange Jelly___1 55
Plum jam...........1 66 Green Pig............2 25
Greengage plum, Lemon .........  1 60

s toneless----- 1 75 Pineapple............. 1 95
Gooseberry..........1 76 Ginger................... 2 25

Pure Preserves—Bulk
Bibs. 7lbs 14's * 30's per lb.

Strawberry .. 0 69 0 82 .................... 0 If
Black currant. 0 59 0 82 .................... 0 11
Raspberry. .. 0 59 0 82 ....................OH

Wv«rivH, allowed UP to S6o per 100 lbs.
„ ^ Blue
Keen's Oxford, per lb............................... 0 17

In 10-box lots or ease........................ 0 16
Gillett’s Mammoth, 1-gross box.

Ooooa ana Jùocotate
THE OOWAN oo.. LIMITED

Cocoa-

Special discount of 5 per 
cent, allowed on five cases 

or more of " Magic Baking Powder."

BAKING POWDER 
Sizes. Per Doz 

Royal—Dime.. $0 95 
‘ \-\b........ 1 40

1 95
2 55
3 85
4 90 

13 60 
22 35

2 00

. 84 50 
2 40

0 37 
0 20

it
4-lb....
12-oz...

" Mb. ...
" 3 1b....
*• 54b............

Barrels When packed 
in barrels one percent, 
discount will t>e allow­
ed.

WHITS SWAM SPICES AMD CEREALS LTD. 
White Swan Baking Powder—6-lb. size, 

1-lb. tins, $2 ; 12-oz. tins, $1.60; 8 oz. 
6-oz. tins, 90c.; 4-oz. tins, 66c.;

6c. tins, 40c.

Borwicks$^
I Baking Powder
Sizes

Berwick's 1-lb. tins...........
J-li). tins...........
l ib, tins...........

Per doz. tins
................. $1 35
................ 2 35
................ 4 65

JSL S *^*/**- «s

Oartotnis— Per doz 
go. 1.14L., 4 doz 2 40 
No. 1.1 lb., 2 doz 2 60 
No. 2,6-oz., 6 doz 0 80 
No. 2, 6 oz.,3doz 0 86 
No. l,24-oz.,4 dz 0 46 
No.10,12-oz.,4dz 2 10 
No. 10,12-oc.,2dz 3 20

Mo. 12,4-oz., ti dz 0 70 
No. 12,4-oz.,3dz. 0 76 
In Tin Boxes- 

No. 13,l-lb.,2dz. 3 00 
No. 14,8-oz.,3 dz 1 75 
No. 16.4-oz., 4 dz. 1 10
No. 16,21-lbs__ 7 25
No. 17,64bs....... 14 00

Aylmer Jams 
e, . PerStrawberry........ ]

P not»!?Perfection, 1-1 b.
--------~jei ~ tins, per doz.

d/mfr Perfection, è-1 b.
tins, per doz----
Perfection, J-lb.

tins, per doz.... 1 30 
Perfection, 10c 

size, per doz.... 0 90 
Perfection, 5-1 b.

tins, per lb.
Soluble, bulk, No.

SoVXe.'ÙuikiNo.
2, per lb........... 0 18

London Pearl, per lb................................ 0 22
Special quotations for Cocoa in bar­

rels, kegs, etc.
Unsweetened Chocolate-

Supreme choco­
late, i’s, 12-lb. 

boxes, per lb... 0 35 
Perfection choco­
late, 20c size, 2 

doz. in box, doz. 1 80 
Perfection choco­

late, 10c size, 2 
and 4 doz. in 
box, per doz..

Sweet Chocolate-
Queen's Dessert, i's and i's, 12-lb. bxs.
Queen's Dessert, 6's, 12-lb. boxes.......
Vanilla, 1-lb., 6 and 12-lb. boxes............
Parisian, 8's, 6 and 12-lb. boxes..............
Diamond, 6's and 7's, 6 and 12-lb. boxes 
Diamond, I's, 6 and 12-lb. boxes...

Icings for cake— 
Chocolate, white, 
pink,lemon, orange, 
maple, almond, 
cocoanut cream, in

ilb. packages, 2 
ozen in box, per 
dozen............ 0 90

FORBHT CITY BAKING 
POWDER

Dozen
6 oz. tins..............  0 75

12 oz. tins.............. 1 25
16 oz. tins.............. 1 75

Cereals
WHITE HWAN HPIOKH & 

CERKALH, LTD. 
White Swan Breakfast 

Food, 2 doz. in case, 
per case $3.00.

The King’s Food, 2dz. in 
case, per case $4.80. 

White Swan Bar e y 
Crisps, per doz. $1. 

White Swan Self-rising 
Buckwheat Flour, per 
dozen $1.

White Swan Self-rising 
Pancake Flour, per 
dozen $1.

White Swan Wheat Ker­
nels, per doz. $1.60. 

White Swan Flaked 
Rice, per dozen $1. 

White Swan Flaked 
Peas, per dozen $1. 

DOMINION CANNES». LIMITED
"’each.................... 1 80

...................... 1 TO
Jellies

Red currant.... 2 00 
Black currant... 2 16 
Gtsbspple.......... 1 48

UIW

SUPERIOR-1-

Maplo buds, 6-lb. boxes 
Milk medallions, 5-lb. boxes

IS 040 PER INCH PER YEAR.
Auto sweet chocolate, 4 lb. cakes, 3 and 6 lb. 
bxs., 32c. lb.; Vanilla sweet chocolate, 4-lb. 
cakes, 6 lb. tins, 44c. lb.; Falcon cocoa (hot 
or cold soda ), 1 lb. tins, 38c. lb. ; Cracked 
cocoa, 4 lb. pkgs., 6 lb. bags, 32c. lb.; Caracas 
tablets, 100 bdls., tied 5s, per box $3.00. The 
above quotations are f.o.b. Montreal.

Cocoanut
CANADIAN COCOANUT OO., MONTREAL. 

Packages— 5c., 10c., 20c. and 40c. packages, 
I>acked in 15-lb. ahd 30-lb. cases. Per lb. 

1-lb. packages, White Moss .................. 0 26

I-lb. packages, White Moss.................. 0 27
-lb. packages, White Moss................. 0 28
and i-lb. packages, assorted.............. 0 264

I and 4-lb. packages, assorted............. 0 27$
-lb. packages, assorted, in 5-lb. boxes 0 28 
-lb. packages, assorted, in 5-lb. boxes 0 29 
-lb. packages, assorted, 5,10, 15 lb cas 0 30 
Bulk­

in 15-lb. tins, 15-lb. pails and 10 25 and 50-lb. 
boxes. Pails. Tins. Bids.

White moss, fine strip 0 12 0 21 0 17
Best Shredded............ 0 18   0 17
Special Shred................0 17 .... 0 16
Ribbon...........................0 19 ... 0 15
Macaroon.......................0 17   0 17
Desicated.......................0 16   0 16
White Moss in 5 and 10 lb. square tins, 21c.

Condensed Milk

Chocolate
Confections—

Per lb. 
U 36

36c. lb.; Breakfast eocoe, 4. \ and Bib. 
Un., 4ic. lb. ; German s sweet chocolate, 4 and 
I lb. cakes, 6-lb. bxs., 26a lb.; Caracas sweet 
chocolate, 4 and 4 lb. cakes, 6-lb. bxs., 32c lb.;

1 20
1 00

0 50 

0 90

Her lb

>APORATEt>H!y

REINDEER, LIMITED 
“Jersey" brand evaporated cream

per case (4 dozen)........................... $3 50
" Reindeer" brand, per case (4 dozen) 5 51 
" Reindeer" Condensed Coffee, case. 5 00 
“ Reindeer" Condensed Cocoa, case.. 4 80

0 uG
Chocolate wafers, No. 1, 5-lb. boxes.... 0 30 
Chocolate wafers, No. 2, 5-lb. boxes ... 0 25 
Nonpareil wafers, No. 1,5-lb. boxes.... 0 30 
Nonpareil wafers, No. 2, 5-lb. boxes.... 0 25
Chocolate ginger, 5-lb. boxes .............. 0 30
Milk chocolate wafers, 5-lb. boxes......... 0 36
Coffee drops, 5-lb. boxes.........................  0 36
Lunch bars, 6-lb. boxes............................ 0 36
Milk chocolate, 5c bundles, 3 doz. in

box, per box.............................................. 1 35
Milk chocolate, Be cakes, 3 doz. in box,

per box......................................... . 1 35
Nut milk chocolate, i's, 6-lb. boxes, lb. 0 36
Nut milk chocolate, i’s, 6 lb. boxes, lb. 0 36
Nut milk chocolate. 5c bars, 24 bars, 

per box...................................................... 0 ̂

Agents Willson & Warden. Toronto; 
Forbes 4 Nadeau. Montreal; .1 W Gorham 
& Co., Halifax. N.S.; Buchanan <V Gordon, 
Winnipeg
In i. i and l ib. tins, 14-lb. boxes, per lb 0 35
Smaller quantities ..................................... b 37

JOHN i*. MOTT & oo.'a.
G. J. Eatabrook. St. John, N.B.; J. M. 

Douglas 4 Go., Montreal; R. H. Mclndoe, 
Toronto; Jos. E. Huxley, Winnipeg; Tees 4 
Persse Calgary ; Johnson & Yockney, Ed­
monton ; Standard Brokerage Oo., Vancou­
ver; Frank M. Hannurn, Ottawa.

Elite, 10c. size
Koor.00!‘!n,<U

Mott's breakfast cocoa, 10c size 90 per dz
“ breakfast cocoa, 4.s....................0 38
•• " " is.....................  0 38
“ No. 1 chocolate, 4'*.................. 0 32
" Navy “ I's........................ 0 2$
" Vanilla sticks, per gross............1 00
•' Diamond Chocolate, 4’*........... 0 24
•• Plain choice chocolate, liquors. 0 32
•• Sweet Chocolate Coatings........0 20

WALTER BAKER k OO.. LIMITED.
Premium No. 1 chocolate, j and 4 lb. cakes, 

1-6,4, 4.1 at

ST.CHAPlfc

4 lb. tins, 
, 1 lb. tins.

0 30 
0 31 
0 S3 
0 31 
0 32 
0 26 
0 28 
0 18 
0 30 
0 30 
0 22

WHITE SWAN SPICES AND CEREALS LTD
White Swan Blend.

1-lb. decorated 
tins, 32c. lb. 

Mo-Ja,4-lb. tins 
30c. lb

Mo-Ja, 1-lb. tins 
28c. lb.

Mo-Ja, 2-lb. tins 
28c. lb.

, MOCMAajAVA , 
It CO? Ml Hr.—» eoe«e« •««.* Ulr.J

Cafe des Epicures—1-lb. fancy glass jars, per 
doz . $3.60

Cafe V Aromatique—1-lb. amber glass 'are. 
per doz., $4

Presentation (with tumblers) $3 per doz.

Ground or bean-

BOBDEN'S CONDENSED MILK OO.
Wm. H. Dunn, Agent, Montreal k Toronto.

Cases. Dos.
Eagle Brand Condensed Milk----$5 75 1 45
Gold Seal Condensed Milk......... 4 75
Challenge Condensed Milk......... 4 00
Peerless Brand Evaporated Milk

five cent size (4 dozen). . .2 00
Peerless Brand Evaporated Milk

family size................................. 3 50
Peerless Brand Evaporated Milk

pint size (4 dozen)...................... 4 40 1 10
Peerless Brand Evaporated Milk

hotel size................................... 8 70 11

W.H P. KP
h U 25 0 301 &1>d 1\ 0 32 0 40
i 0 37 l 50

Packe-d in 30s and 50-lb
Terms Net 30

days prepaid.

Cheese—Imperial
Large size jars, doz..................................... 8 25
Medium size tars,
per doz................... 4 50

Small size jars, per I
doz.......................... 2 40 I

Individual size jars
per doz................ 1 00

Imperial holder—
Large size, doz. 18 00 
Med. size, doz. 17 00 
Small size, doz. 12 00 

Roquefort—
* 2 40

1 40
Large size, doz. 

mall size, doz.Small

Canada Cream Cheese-
In carbons, each 1 dozen..................... 0 0
Large blocks, dozen.............................. 2 30
Medium blocks, dosen......... 1 30

J;' ,-r -i)
vmsELië ;

||/-PureR|CHj)
MhickC,,

I^Ây^VaaELL tCT-

Cream
| FUH8ELL k CO., LTD 

Loudon, Kng.

"Golden Butterfly'1 
brand Cream, 8 doz. 
10c. size, cases $7.60

“Golden Butterfly" 
I brand Cream, 8 doz. 
f 15c. size,cases $11.50

NT. CIIAHLEN CONDENSING

St. Charles Milk, fam­
ily size, per case__ $3 50

Baby size, per case... 2 00
Ditto, hotel................ 3 75
Silver Cow Mi k......... 4 93
Purity Milk................ 4 75
Good Luck.................. 4 00
Coffees

KBY-BLAIN, LIMITED.
Standard Coffees

Roasted whole or ground. Packed in damp- 
proof bags and Lius.

Club House__ $0 32 Ambrosia..........0 26
Nectar...............  0 30 Plantation........ 0 23
Empress............  0 28 Fancy Bourbon 0 22
Duchess............. 0 27 Bourbon............ 0 20
Crushed Java and Mocha..................... 0 18

" “ " gvouud---- 0 184
Package Coffees.

Gold Medal, 2 lb. tins, whole or ground 
“ " 1 lb. tins, “
“ “ 4 lb. tins, “

Anchor Brand, 21b. tins “
" " 1 lb. tins “

German Dandelion, 1 lb. tins, ground

Coupon Books Allison s
For sale in Canada by The Kby Slain Co. Lto 
Toronto. O.O. Beauchemis 4 Fils. Moulret l 

$2, $3. $5, $10. $15 and $20.
All same price one size or assorted -

UN-NUMBERED
Under 100 books................................. each 04
100 books and over.................... . . . . each 034
500 books to 1UU0 books ...................... 03

For numbering noter »ud o.oh coupon, 
extra per book % oent.

Infants' Food
Rol-inson's |

i-lb. tins, . _________ _
2.25; Robinson's patent

Rroats, 4-lb. tins, $1.25 ; 1- 
». tins, $2.25.
Flavoring Extracts

HHIRRlKr'8

[m s patent barley, 
is, $1.25 ; 1-lb. tins,

1 oz. (all flavors) doz.
2 ..

24 "
4 "
5 "

00
1 75
2 00 
3 00

o .. .. .. 3 75
8 ' 5 50
16 " ' “ 10 00
32 ............................ 18 00
Discount on application.

English breakfast,
Grand Prix, 1 and 2 lb. tins.
Demi-Tasse, 1 and 2 lb. tins,
Flower Pot, 1 lb. pots,

Confections
IMPERIAL PEANUT BUTTER

Small, cases zen.......................  0 95 dozen
Medium, cesee dozen.................... 1 80 “
Large, oaaee 1 dozen........................ 2 75 "
Tumblers, oases 2 dosen................... 1 35 "
26-lb. palls...........................................0 16 lb.

ORBHOSNT MPO. OO.

Mapleine.
Per dot.

2 oz. bottles (retail
at 50c.)............ 4 60

4 oz. bottles (retail
at 90o.)............ 6 80

8 oz. bottles (retail
at $1.50)........... 12 50

16 oz. bottles (retail
at $3)................ 24 00

Gal. bottles (retail 
at $20)............... 16
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COFFEE High Grade Coffees are up several cents per pound, but we will 
contract with you for the balance of the year for

AURORA COFFEE
the same magnificent quality at the same prices. By this plan we will not only retain our many 
present customers, but hope to make many new ones. Now, don't miss your opportunity. Get 
a sample from us. We will send you a big sample on application. You are to be the judge. 
It’s easy money to get in touch with us.

W. H. G1LLASD CD. CO.. Wholesalers HAMILTON. ONT.

Store Management-Complete
16 Full-Pate

272 Pake» 
Bound iu Clolli

Store
Manage1”

Compk*

ANOTHER NEW BOOK
BY

FRANK
FARRINGTON

A Companion Book to

Retail Advertising 
Complete

$1.00 POSTPAID
“Store Management— 

Complete” tells all 
about the management 
of a store so that not 
only the greatest sales 
but the largest profit 
may be realized.

THIRTEEN CHAPTERS
Here is a sample:

CHAPTER V.—THE 
STORE POUCY-What it
should he to hold trade. 
The money-hack plan. 
Taking back goods. 
Meeting cut rates. 
Selling remnants. De­
livering goods. Sub­
stitution. Handling 
telephone calls. 
Courtesy. Rebating 
railroad fare. Courtesy 
to customers.

ABSOLUTELY NEW JUST PUBLISHED

Send us SI .00. Keep the book ten days and if it isn't worth the 
price return it and get your money back.

TECHNICAL BOOK DEPARTMENT 
43-149 University Ave., - Toronto, Canada

BUY

Star Brand
Cotton Clothes Lines

AND

Cotton Twine
Cotton Lines are ae cheap as Sisal or Manila and much better 

For Sale by All Wheleeele Dealers
SEE THAT YOU GET THEM

A TEMPTING DISH
» made more appetizing with the addition of salt. But it must be pun ,.,n clean, 
wholesome salt. In these respcets the

ONTARIO PEOPLE'S SALT
lise won the charm of every household.
It is the faultless product of a faultless factory, which has won an enviable- r. i„.tsiion 
among the cleot through its unvarying tjuality.
Suooess to the merchant who handles this staple of tried merit is bound to follow .

The Ontario People's Salt & Soda Co., Limited
KINCARDINE. ONTARIO

The Bulk of Your Trade
Is done with women. They are directly responsible 
for the appearance of the home.

BLACK KNIGHT STOVE POLISH
is the household favorite for polishing the stove. It 
gives a brilliant, lasting shine with little exertion 
and does not stain the hands.
Your profit is assured if you stock this popular 
household requisite.

F. F. Dailey Co., Limited
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Brooms Brooms
“BROOMS OF QUALITY”

are hard to get.
W. W. & CO BRANDS are made up to the mark, always. Our customers 

know this and oui Factory runs full time on “Quality” account.
TRY A SAMPLE SHIPMENT.

WALTER WOODS & CO.
HAMILTON WINNIPEG

TWO CENTS PER WORD
You can talk across the continent for two cents per word with a WANT AD. in this paper.

Clark’» pork
AND BKAN8

in Tomato Sauce

Per doz 
No. 1, 4 doz.

in case.... 0 50 
No. 2, 2 doz.

in case.... 0 90 
No. 3, flats, 2 

doz in case 1 0 
No. 3, tails, 2 

doz in case 1 25 
No. 6,1 doz.

in case---- 4 00
No. 12, à doz. 

incase---- 6 50

LAPORTB, MARTIN « CO., MONTREAL. 
AGENOIBH. THKHE PRICE» ARE 

F.O.B. MONTREAL.
IMPORTED PEAS "HOLEIL"

Per case
Sur Extra Fins.......... flacons, 40 Bou.

tins ; kilo 100 tins 
100 "
100 “

1 100 “
' 100 “
1 100 ••
1 100 -

Case—
... 6 50
... 5 75 24 4-pinta........

Tins—
..23 00 i gals., 20s. ..
...29 00 1 gal., 48s Sq.
. 25 00 4 gal., 48s Rd.
. 26 00

Extra Fins 
Très Bins 
Fins 
Mi-Fins 
Moyens No. 1 
Moyens No. 2
Moyens No. 3...............................................

Asparagus, Haricots, etc.
MINERVA PURE OLIVE OIL.

Case- 
12 litres .
12 quarts 
Tins—
6 gals., 2i 
2 gals., 6i 
1 gals., II 
4 gals., 2i

BA SHIN DE VICIIY WATERS.
La Capitale, 50 qts........................................ 5 00
La Neptune, 50 qts....................................... 6 00
St. Nicolas, 50 qts........................................... 7 00
La Sanitas Sparkling, 50 qts........................ 8 00

“ “ 100 pts......................... 9 00
“ “ 100 splits.................... 4 00

Lemonade Savoureuse, 50's...................... 7 50
CASTILE SOAP

Le Soleil," 72 per cent. Olive Oil
Case 25lbs., 11 lt>. bars..................... 0 071 b.

" 12 lbs., 241b. bars...................... 0 084 1b.
•• 50 lbs., J lb. bars.................... 3 50 case

200 lbe., 34 oz...............................  3 75 case
“ La Lune,” 65 per cent. Olive Oil
Case 25 lbe., 11 lb. bars................... 0 07 lb.

" 12 lbs., 24 lb. bars.................. 0 08 lb.
" 60 lbe., (lb. bars .................. 3 2a case
“ 100 lbe., 34 oz. bars.................  1 80 case
" 100 lbe., 34 oz. bars.................. 3 40 case

Alimentary Pastes, Blanc & Fils, Macaroni, 
Vermicelli, Animals, Small Pastes, etc.

Box, 25 lbe., lib........................................... 0 074
“ 25 lbs., loose........................................ 0 07

DUFFY t CO. BRAND.
Grape Juice, 12 qts......................................... 4 75

" 24 pts......................................... 5 15
36 splits.................................... 4 75

Apple Juice, 12 qts........................................ 4 50
" 14 pts......................................... 4 75

Champagne de Pomme, 12 qfce.................. 5 00
n " 24 pts................. 5 50

Matts Golden Russett—
Sparkling Cider, 12 qts................................ 5 00

“ “ 2* pts............................... 5 50
Apple Vinegar, 12 qts................................. 2 50

Pastes.
THE C. H. CATKI.LI CO., LIMITED, 

MONTREAL, CANADA 
Alimentary Pastes.

“Swallow Brand" (Hirondelle). 
Vermicelli, Macaroni, Spaghetti, Macaroni 

Short Cut, Small Pastes assorted, Melon 
Seeds, Animals, Stars, Alphabets, Alphabets 
Mii.dle.

Cases of 25 packages, 1 lb..................... 0 06
Cases of 25 lbs., loose.............................  0 054
Egg noodles, cases of 50 pkges., 4-lb. OU6 4 
Egg noodles, cases of 10 lbs., loose.. 0 06
Lasagnes, cases of 10 lbs., loose.........  0 06
Marguerite, all varieties, pkgs. only. 0 05

Cereals.

15 50 
15 i0

100 Boxes 
24 No. 3 Jars,
12 No. 5 Jars

Lard
N. K. FAIRBANK CO. BOAR'» HEAD 

LARD COMPOUND.
F.O.B. Montreal 
Tierces, lb 0 10 
20-lb. pails *2 10 
20-lb. tins. £2 00 
60-lb. tubs

Vermicelli and Macaroni.
D. SPINELLI C'Y, MONTREAL.

Fine.
4 lbs. box “Special"..................per box
8 lbs. “ ..................
5 lbs. “ “Standard”............

10 lbs. “ “ ............ “
60 lbs. cases or 75 lbs. bbls..........per lb.
25 lbs. cases. 1 lb. pkgs (Vermicelli) " 

Globe Brand.
5 lbs. box “Standard"..............per box

10 lbs. “ “ ..............
25 lbs. cases (loose)......................... per lb.
25 lbs. cases, 1 lb. packages........

f

Jelly Powders

JELL-0HT lb

5-lb. tins 
12 to case, per 11 The Dainty Dessert

EASIFIRST 
HORTEN

Grape Nuts-No. 22, $3.00; No. 23, $4.50. ZT
P)st Toasties No. T3, $2.85. _____ V
Postum Cereal—No. 0, $2.25; No. 1, $2.70. V

F«roe, 36’s. ILLETTGusto, 36 e

I

‘ 20-lb. pails. 0 10
20-lb. tins.. 0 094 
10-lb. " 0 101 
5-lb. " C 10'
3-lC. “ 0 10:

1-lb. cartons lOj
Lye (Concentrated).

OILLETT'S 
PERFUMED LYE 

Ontario^ and Quebec

1 case of 4 doz $3 66 
3 cases of 4 doz 3 46 
5 cases or more 3 35

Assorted Case, Contains 2 d
Lemon (Straight) Contains 
Orange (Straight) Contains 
Raspberry (S.raignt) Contains 
Strawberry Straight) Conta'ns 
Chocolate (Straight) Contai: - 
Cherry (Straight) C-.uit.iins
Peach (Straight.) Contains ............ .......
Weight 5 lbs. to case. Freight rate. 2d das

doz..*1.SO

-1 ,st>
> d.SO

Tl .'U

Mustard
OOLMAN8 OR KEEN 8

Per doz. Per doz
D.8.F., 4-lb. tins 1 40 F.D.. 4-lb. tins.. 1 45 

" 4-lb. tins 2 50 Per jar
“ 1-lb. tins 5 00 Durham, 4-lb. jar 0 75

F.D., 4-lb. tins.. 0 85 " Mb. far 0 25
IMPERIAL PREPARED MUSTARD

Small, cases 4 dozen.......................... 0 45 dozen
Medium, cases 2 dozen..................... 0 90 *'
Large, cases 1 dozen..........................1 36

Canned Baddies, “Thistle” Brand
A. P. TIPPET k OO., AGENTS

Oases 4 doz. each, flat*», per case.......... $5 40
Oases 4 doz. each ovals, per case......... 5 40

Marmalade.

Assorted Case, Contains 2 doz, $2 50 
Chocolate (Straight) Contains 2 doz, 2 50 
Vanilla (Straight) Contains 2 doz, 2 50 
Strawberry (Straight) Contains 2 doz, 2 50 
Lemon (Straight) Contains 2 doz.. 2 50 
Unflavored (Straight) Contains 2 doz. 2 50 
Weight 11 lbs. to case. Fr’ght rate, 2d class.

IMPERIAL JELLY DESSERT

UHIRRIFF BRAND 
11 Imperial Scotch

1- lb. glass, doz... 1 55
2- lb. glass,doz... 2 
4-lb. tins,doz.. .
7-lb. tins, doz. ..

“ Shredded"—
1- lb. glass,doz...
2- lb. glass,doz...
7-lb. tins, doz—

Pure
AND

Delicious
True Frjit Flavors 

Cartons each ! Doz

Assorted flavors—gross 10.76 .

63



Soap and Washing Powders

For sale by all grooers.
▲. P. TIPPET * OO., AGENTS

Oriole soap, per groee................................. 10 30
Floriola soap, per groee............................ 13 00
Straw bat polish, per gross...................  18 20

3 doz. to 
box.............$3 60

6 doz. to 
box.............S7 36

30 days.

CHIfltSL
ST^pCH
WORTH

WEIGHT

THE CANADIAN GROCER
Lily White Qloee-

14b. fancy cartons, oaeee SO lb. 0 07
6-lb. toy trunks, 8 in caee..............  0
6-lb. toy drums, with drumsticks 

8 in
Kegs, ex. crystals, 100 lb 

Brantford Q
14b. fancy boxee, cases 36 lb... 

Canadian Electric Starch—
Boxee of 40 fancy pkgs., per caee

GÏLLETT 8 CREAM TARTAR 
Ontario and Quebec Prices.

|-lb. paper pkes.. 4 doz. in cane...............SI 00
l-lb. paper pkgs., 4 doz. in case............... 2 00

$ d£ tiu. EÏÏ2ÏÏS: }*-ort*1 *•*«*»
4- lb. can* with screw covers, 4 doz. in

case.....................................................  S2 20
l-lb. cans with screw covers, 3 doz. in

4 10 
Per lb

5- lb. sq. canisters, $ doz. in case.......... 0 33
10-lb. wooden boxes..................................... 0 ?0%
25-lb. wooden pails ................................... . 0 30 /,

100-lb. kegs.......................................................... o 28%
360-lb. barrels....................................................  0 28

Wholesale Ret ai
East of Winnipeg only.

BrownJjabel. Ve and |i........... $0 26 $6 30
Green Label, l's and mm............ „ *, „ oo

‘ lnd 0 30 0 40
1 • and ft.................. 0 36 0 60

Gold Label, Is................................ o 44 0
Red-Gold Label, |'s...................... o 65 0

MUk.

EYL0N
É

CANADA FIRST 
BRAND

The Aylmer Con­
densed Milk 

Co., Ltd.
Blue Label, ^ ».................................U XI 0 36
Blue Label, l's................................  0 20 0 26
Orange Label, l’s and fe...........  0 23 0 30
Brown Label, 1’ and l's..............  0 28 40
Brown Label, l’s............................  0 30 0 40
Green Label, lTs and l's.............  0 35 0 50
Red Label. 1’e..................................  0 40 0 60

JMINTO BB06.,| 
45 Front St. Bast

100 fb. cases. All 

delivered prices

Wholesale Ketai
Brown Label, 1 lb. or

1 lb. or

I only--------

Oeylon Tea, In 
1 and l-lb. lead
packages — black 

. or mixed.

Ocean borax, 48 8-oz.

5-case lots (delivered), $4.15 each, with 20 
bars of Quick Naptha as a free premium.

wm

OCEAN MILLS 
Montreal

Chinese starch, 48 
l-lb., per case $4.00 ; 
Ocean Baking Pow­
der, 3-oz. tins, 4 doz 
per case, $1.60; 4-oz 
tins, 4 doz per case, 
$3.00; 8-oz. tins, 5 
doz. per case, $6.50; 
16-oz tins, 3 doz per 
case, $6.75; 5-lb tins 
10 tins a case, $7.50; 
l-lb. bulk, per 25, 60 
and 250lbs., at 16c 
per lb. Ocean blanc 
mange, 48 8-oz., $4 :

_ $1.60; Ocean cough 
syrup, 366-ox., $6 00; 36 8 oz., $7.20; Ocean 
com starch, 48 l-lb., $3.60.

Soups
CHATEAU BRAND 

CONCENTRATED BOUP8

Vegetable Mutton Broth 
Mulligatawny Chicken 
Ox Tail Pea
Scotch Broth Julienne 
Mock Turtle

Vermicelli Tomato 
Consomme Tomato

No. l's. 95c. per dozen. 
Individuals, 45c. per dozen 
Packed 4 dozen in a case.

symington's sours

Quart packets, 9 
varieties, dozen 0 90 

Clear soups in 
stone jars, 5 
varieties, dozen 1 40

Soda
OOW BRAND

Case of l-lb. contain­
ing 60 packages per 
box $3.00.
Case of %-lb. con­
taining 120 ]

GENUINE. Packed 100 bars to case.
BAKING sODA

\bWIGHT*S7

per box $3 00.

Prices—Ontario and Quebec ;
Lees than 5 oases...............................................$5 00
Five oaeee or nsnve . ............................ 4 95

KAFHO MFC. CO., LIMITED, MONTREAL. 
"SAI*H<# INSECTICIDE.

1-16 gall... doz. 2 iX) 1 gall.........doz. 19 20
i gall............. " 6 00 1-16gall.,gross
1 gall............. " 10 80 lui------------ 20 00

“ ANTI Rl ST" SWEEPING POWDER
Size Nu. 1, 3 doz. crates, per «loz........... *1 50
No 2, 1 and 2 doz crates, per doz___ £3 00

Liquid Bluing. 90c. per doz. Liquid Am­
monia. 90c per do/ Both put up in corru­
gated paper shipping boxes.

EDWABDHBURO MARCH CO., LIMITED 
Boxes Cents
contain Laundry Starches per lb.
40 lbs. Canada Laundry............................ 0 051
40 lbe. Canada white gloss, 1 lb. pkgs. 0 06 
48 lbs. No. 1 while or blue, 4 lb. cart's 0 064
48 lbs. No. 1 white or blue, 31b. cart's 0 06j

100 lbe kegs, No 1 white.......................... 0 061
200 lbe. Mils., No. 1 white......................... 0 061
30 lbe. Kdwardsburg silver glose, 1 lb.

chromo package#................................ 0 07:
48 lbe. Silver gloss, in 6 lb. canisters.. 0 07 
36 lbe Silver gloss. 6 lb. draw lid boxes 0 07! 

100 lbe kegs, Silver gloes, large crystals 0 06| 
28 lbs Benson's satin, 1 lb. cartons,

chromo label......................................... o 074
40 lbe Benson's enamel (cold water)

per case ............................................... 3 00
30 lbe Benson's enamel (cold water)

per case.......... ...................................... 1 50
Celluloid—Boxes containing 46 cart's,

uer case................................................... 3 60
Culinary Starch

|40 lbe W T. Benson à Co.'s cele­
brated prepared com...................... 0 074

140 lbs. Canada pure com starch...... 0 06
(20 !b. boxes 4c. higher) 

BRANTFORD 8TARCH WORKS, LIMITED
Ontario and Quebec.

Laundry Starch—
Canada Laundry,box—of 40lb.. 0 06 
Acme Qlo— Starch—

14b. cartons, box—of 401b,.... 0 064 
Finest Quality White T—n<1ry—

34b- —nteUrm, — of 41 lb.... 0 06*
Barrels. 180 lb..................................... 0 Oti
Regs, 100 lb......................................... o59

lase of l-lb. and |4b 
containing 30 l-lb. 
and 60 %-lb packages 
per box $3.00.

Case of 6c. packages, containing 96 packages, 
per box $3.00.

MAGIC SODA

Ontario and Quebec Prices. Per case 
Case No. 1, 60 l-lb. packages . J 1 case $2 85 

\ 5 " 2 75
Case No. 2. 120 4-lb. “ .. / I case 2 85

15“ 2 75
~ , /3014b. “ ../lease 2 85Gsm N°. 3. lb .. (5 .. 2 7r>
Case No. 5, 100 10-oz. “ .. / 1 case 2 9-)

15 “ 2 80

Syrup
EDWABDHBURO STARCH CO., LTD. 

Crown Brand Com Syrup
24b. tins, 2 doz. in case, per case-----2 40
54b. tins, 1 doz. in case, per caee-----2 75

10-lb. tine, % doz. in case, per case-----2 65
20-lb. tins, 4 doz. in case, per case-----2 60
Barrels, 700 list........... . “
Half laurels, 350 lbs

_ Per case
Canada First 

Evap. Cream 
family size.. 3 60 

Canada First 
Evap. Cream

Canada First Evaporated Cream,“hotel * 80
size.................................................................. 3 jq

Canada First Evaporated Cream, baby
size.................................................................. goo

Canada First Condensed Milk___ ... 4 66
Beaver Condensed Milk..............................  * 4 oo
Rosebud Condensed Milk.........  * 4 25

Molasses
DOMINION MOLAHHE8 CO.

o- o ^ Gingerbread Brand (Toronto)
2 b—3 doz. to case...........................................$2 35
3’s—2 doz. to case ............... j ’ * $2 85
,* « —. _ , WINNIPEG........................
nÜ 1 t!"8, 2 aox ca8ee> *** doz........... 108

rî 1 ? *?oz caae8' l>er doz.......... 1 67

Nn 11 fSt caeee' *** doz........ 2 98oX ÎI ' i a°z CMefl' Per doz..... 4 83
d°‘. , .Tm8’ i doz ua8e8, per doz.....  10 90
rails—1 s, each.............
Pails—2's, each...........
Pails—5's, each............... .............

. . DOMOLCO BRAND.
.»• o Maritime Provinces and Ontario:

£*<'»— per doz.......................... *1 35
2 doz. case. i>er doz......... •......... 1 95
,d?z ca8e* P< r doz .............................. 3 75

o/v f , ca8C| Per c—e.............................  3 40
20 8-4 doz. case, per ease............................ 3 05
q Prices-Sudbury to Victoria.
2fi. 2 doz case, per doz............................ 1 (
3 s, 2 doz case, per doz....................... 2 35
if?' 1j - ca8c> lM-‘r doz ................. .1111 4 60

f Voz- ease, per case........................ 415
0 s, 4 doz. case, per case............... " 3 go

Sauces
PATERSON'S WORCESTER SAUCE 

t bottles, 3 and 6 dozen cas—, do* 0 90 
it bottles, 8 dozen cas— dos............... 1 76

H P. Sauce- per dozen
Cases of 3 dozen.........$1 90

H P Pi. kles
Cases of 2 dozen pints 3 35 
Cases of 3 doz. { pints 2 25

Red

Blue
Yellow
Gol$6

u 62 
0 96 
2 10

Quarter barrels, 115 lbs.. 
Pairails, 38j ......... ................................................ 1 75
Pails, 25lbs., each.......................................... 1 25

Lily White Coro Syrup.
Plain tins, with label— Per case

2 lb. Lins, 2 doz. in case..................... 2 65
6 *' 1 " " .................... 3 00

6. 10 and 20 lb. tins have wire bandies) 
Beaver Brand Maple Syrup. Case

lb. t ns 2 doz in case............................$3 50
5 " 1 “ "   4 00
10 M 4 " "   3 96
20 j " *'   3 90

(5,10 and 20 lb. tins have wire handl—)

HOLBROOK'H IMPORTED PUNCH SAUCE. 
t , . . „ , Per dozen
Large, packed m 3-doz. case...................$2 25
Medium, packed in 3-doz case................... 140
HOLBROOK'S IMP. WORCESTERSHIRE SAUCE
Rep. % pints, packed in 6-doz. case V. d<jf 25 
Imp % pints, packed in 4-doz. case.... 315 
Rep. quarts, packed in 2-doz. case.. . 6 50

Stove Polish
JAMEH DOME BLACK LEAD

Basize, grow $2.40 2a size, grow, $2.60

Black Label, l-lb., retail at 25c...........$0 20
Black Label, 4-lb., retail at 26c........... 0 21
Blue Label, retail at 30c.......................... 0 24
Green Label, retail at 40c........................ 0 30
Red Label, retail at 50c........................... 0 35
Brown Label, retail at 60c................... 0 42
Gold Label, retail at 80c.......................... 0 55

Jams and Jellies
T. UPTON k OO.

Compound Jams — red raspberry, straw­
berry, peach, plum, red currant, black cur­
rant, cherry, gooseberry, blueberry, apricot, 
hucklenerry. 12-oz. glass jars, 2 doz. in case, 
$1 per doz.; No. 2 tin. 2 doz. in ease, .<1. 90 pi 1 
doz.; No h tin pails. 9 pails in crate, 374c. per 
pail ; No. 7 tin pails, 6 pails in crate, 524c. per 
pail ; No. 7 wood pails, 6 pails in crate, 52; 
per pail ; 30-lb wood pails, 7jc. per lb. Pack 
ed in assorted cases or crates if desired.

Compound Jellies raspberry, strawben> 
black currant, red currant. pineapple. 12-m 
glass jars, 2 doz. in case, $1 per doz.: No. 2 
tin, 2 doz. in case, $1.90 per doz; No. 5 tin 
pails 9 pails in crate, 374c. per pail; No 7 
wood pails, 6 pai.s in crate 524c. per pail . 
30-lb. wood pails, 7Jc. per lb. Packed ix. 
assorted cases or crates if desired.

Pure Orange Marmalade guaranteed fin 
est quality. 12-oz. glass jars 2 doz. in can. , 
81.10 lier doz.; 16-oz. glass jars 2 doz. in case, 
$1.50 per doz.; pint sealers, 1 doz. in cat.- 
$2 2 > per doz.; No. 2 tins, 2 doz. in ease,. 
lier doz.; No. 4 tins, 2 doz. in case 32c. per 
tin ; No. 5 tins, 9 in ease, 40c. per tin ; No. 7 
tins, 12 in crate, 56c. per tin ; No. 7 wood 
pails, 6 in crate, G6c. per pail ; 30-lb. wood 
pails, 74c. per lb.

Jelly Powders.

OXO CUBES
Enamelled Price per

dozen tins
$ 0 96

10 cub-
60 cub-

100 cub—

Nugget Polishes.
tek and Tan...

Minimum re­
selling prices 

$0 10 
0 25
1 15
2 25

Minimum re-
Bottle» Prie— selling prie

1 doz. 1-oz........... $ 2 00
1 doz. 2-oz......... 3 50 0 35

6 50 0 65
1 doz. 5-oz......... 11 25 1 10
1 doz. 16-oz.... 18 60 1 76

Polish, Black 1....... ...........................
Metal Outfits. Black and Tan......... ........
Card Outfits. Black and Tan ......... •• 3 25
Creams and White Cleaner............... “ 1 10

Tobacco
IMPERIAI TOBACCO COMPANY OF CANADA, 

LIMITED—EMPIRE BRANCH.
Chewing— Black Watch, 6s................................  44

Black Watch. 12s............................................... 45
Bobs, 6s and 12s..................................................46
Bully, 6e.................................................................. 44
Currency, 61s and 12s............................ 488Ug, 54 to lb.......................................................g
Old Fox, 12s............................................... 22
Pay Roll Bars, 74» .............................. ***** 55
Pay Roll, 7s......................................................* 5g
War Horse, 6e............... ........ ... .......... 42

’lug Smoking—Shamrock, 6s., plug or bar 64
Rosebud Bars, 6s..................................... 54
Empire. 6e and 12s............................................ 44
Ivy, 7s....................................................................... so
Starlight, 7s..................... ....................... „„ m 50

Out Smoking-Great West Poach—. 8s 69 
Regal Cube Out, 9s......................7..... 70

WHITE SWAN SPICE 
AND CEREALS, LTD.

White Swan, 15 
flavors, 1 doz. in 
himdsomecounter 
carton, per doz., 90c.

List price.

•’Shirriffs" (all 
flavors), per dox. 0 90 
DiecounUon applica­

tion.
Plu Yeast

Ontario and Quebec Prie—.
Royal Yeast, 3 dozen 6-cent packages.. $1 1§ 
Gillett's Cream Yeast, 3 dozen in box.. 1 li>

64



GROCER
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PS COFFEE ESSENCE
t discriminating customers. It is prepared from the

that retains the flavor and 
| thp Coffee Bean. Its economy and handiness make it in- 

r to every housewife. A

& Con Edinburgh and London
W. B. Bayley * Co., Toronto. Quebec—Messrs. F. L.

Vancouver and Winnipeg—Messrs. Sh aller osa, Macaulay * Co.
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Strength Purity

Your guarantee of profit lies in

“COW BRAND”
Baking Soda

DWIGHTS

BXKIMi SODA

because of its popularity with the house­
wife!

Order from your jobber.

CHURCH DWIGHT
LIMITED

Manufacturers

Uniformity MONTREAL Reliability

W. A. JAMESON
COFFEE CO.

Importera and Roasters of High Grade 
Coffees.

Manufacturers end Proprietors of
"Futtir-tigl!" Braid Bakiig Povdir

We eke carry a full tine of TEAS, 
SPICES, etc.

Mail orders promptly attended to.

Cor. Langley and Broughton Sts. 
VICTORIA, B.C.



THE CANADIAN OBOCBB

YOUR TRADE
at this season of festivities will be ex­
ceptionally large in Wafers and Fancy 
Biscuits. Many social functions will 

be in order and the grocer should supply the best biscuits obtainable.

have the distinction of being the most tasty, rich flavored wafers on the market 
and are sure to please your discriminating customers. We make *11 kinds of 
dainty and high-grade biscuits.

Tetter’s Vanilla and Reception Wafers

Pumh theme llnem at thlm time,

TELFER BROS., Ltd., »*V
Breaches»

Toronto Winnipeg Hamilton Fort William
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