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THE CANADIAN GROCER

THIS
SOAP

has a reputation for absolute purity
and superior quality that makes it
easy- to sell. Little known brands
take time to talk and make a sale,
and the busy merchant has no time
for either. He prefers the Soap that
people buy without urging---and so
he sticks to SURPRISE.

THE ST1. CROIX SOAP MFG. £0.

Factory at ST. STEPHEN, N.B.

Branches MONTREAI TORONTO WINNIPEG VANCOUVER WEST INDIES
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THE

CANADIAN GROCER

COCO-FrUitine Made in France ‘i
¢ For all cooking purposes where butter or pure

¢ ‘ lard is used, this is unequalled.

It is superior to Butter, Oil or Lard, owing to
its extremely delicate taste and flavor.

It is peculiarly nourishing, being superior to any
other similar product.

It is extremely easily digested and assimilated 1
by the most sensitive stomachs. '

: ; : In Tins of 1-1b., 2-1b., 11-1b., 25-1b. each.

|
i/ Olsen & Kleppe ¢
~ Sardines

The English trade in Olsen & Kleppe’s Sardines
: is enormous and grows steadily from year to
: year. The product has a?national reputation for
quality. The two special brands (‘‘Albatross”
and “ Ambrosia”) signify small and medium sized
fish respectively—each the best of its kind.

Packed in Olive Oil whose purity can not be
questioned. Selected with the :
skill and care that long experience Packed : |
dictates. Sardines that reach the :

top-notch of perfection. n Norway
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. ARTHUR P. TIPPET & (CO.

Montreal Agents Toronto
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THE CANADIAN GROCER

WAGSTAFFE'S

Jine Ol0 English

H
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FINEST FRUIT PRESERVING PLANT #
IN CANADA i

Pure Jams 1912, Raspberry, Black Currant,
Red Currant Jelly, Black Currant Jelly,

Raspberry and Gooseberry, and |

Red Currant Jam, etc. |
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ALL READY FOR DELIVERY

WAGSTAFFE LIMITED

Pure Fruit Preservers

Hamilton - - - . Ontario
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THE CANADIAN GROCER

A TRIO OF QUALITY

“Made in Canada™

"q:h'd\m S be
tagdang £ Paesenygo My will heroaftt’ic
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The Best that Science Can Produce

Just as commerce follows the flag so the best trade of your locality
links itself to the foodstufis that are pre-eminent in their field.

Eagle Brand Condensed Milk
Reindeer Brand Condensed Coffee St.Charles Evaporated Milk

This quality trio reflects the best there is in the manufacture of
such goods. With them on your shelves good sales will result and
a “good will” worked up among the best people.

Borden Milk Co., Limited

“Leaders of Quality ™" MONTREAL
Branch Office:—No. 2 Arcade Building, VANCOUVER, B. C.
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THE CANADIAN GROCER

A Cooling, Thirst-
Quenching Beverage

Your customers are looking
for such a drink ; can you sup-
ply their wants? You will be
giving them the best if you re-

commend
/D[S\

Raspberry Vinegar

The fresh juice of the luscious
raspberry is scientifically pre-
pared by experts, and your
customers are assured of a de-
licious summer drink when
vou pass out the E.D.S. brand.

Made only by

E. D. SMITH

WINONA - ONT.

AGENTS—NEWTON A. HILL, Toronto;
W. H. DUNN, Montreal; MASON &
HICKEY, Winnipeg; R. B. COLWELL,
Halifax, N.S.; ]J. GIBBS, Hamilton.

Cannot Be
Made Purer

Can you conscientiously tell your
customers this about the jam you
are handling? Can you hold up
a pot of your jam to a customer
and stake your reputation on its
quality ?

You can do both with

Because
It Is the Jam Par Excellence

We have supplied the table of Their
Late Majesties Queen Victoria and
King Edward, and are now catering
to King George V. by special command.

Alexander Cairns & Sons
PAISLEY, SCOTLAND

Canadian Agents: SNOWDON & EBBITT, Mostreal, Que.
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WHITE
BEANS
$3.00

BUSHEL

UP

GO
WHITE
BEANS

THE

CANADIAN GROCER

Stmcoe Baked Beans, Family Size,
are still the same price as when
beans cost only $1.80 per bushel.
White Beans have now increased to
$3.00 per bushel.

[t 1s to every dealer’s advantage to
buy NOW. We bought beans in
advance when prices were low, and
are now offering to the dealer this
exceptional opportunity. Will you
take advantage?

Feature the Family size. “A larger

tin at a smaller price.”

DOMINION CANNERS, LIMITED
HAMILTON, ONT.




THE CANADIAN GROCER

P E RRI ’S -
5c. Parchmentine

10c. Red Label
5c. and 10c. Fancy Thin 10c. Cartons

Blue Packages 25c. Cardboard
Only 30c. and 35c. Tins
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D. S. Perrin & Co., Limited

3 |

E” £'d  Lowoon CANADA An Ideal and Healthy Food

;-' Quality unsurpassed. Test the flavor and crispaness
6
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THE CANADIAN GROCER

up iu: REASONS WHY

1 “Melagama”

rd

. Tins | TEA AND COFFEE ARE DESIRABLE TO
YOUR BUSINESS:

They are STANDARD BLENDS unequalled for QUALITY and FLAVOR,
and never fail to give satisfaction wherever introduced. Every day we have
striking evidence of their ever-increasing popularity, and if you, Mr.
Reader, are one of the few that do not sell “MELAGAMA ” for no other
reason than that you are not asked for it—waive the point—order a supply
and we guarantee the sale, and unprecedented success, if you introduce
“MELAGAMA” when your customers ask for Tea or Coffee.

MINTO BROS. s5oese . Toronto

Eureka &ty Refrigerator :
Macaroni
THE GREATEST

Dry air circulating Refrigerator of the age. VeMicelli

This is the Refriger- Swallow Brand
ator that has become
famous from Coast to

Coast. Have you ever considered that

More of them are used (‘i“]ildia“‘lllil(l(‘ .\[il('i”'““i 1\ ‘iHS[

by Butchers than all as good as many lines of import-

4 | other patented Refrig- " .o
A P : . ed? If not, you should satisfy
3 erators combined in * y >

7 Canada. yourself on the peoint and ask

your wholesaler about

SWALLOW BRAND
THE HEIGHT OF PERFECTION

Made all sizes and
prices for every pur-
pose.

WRITE FOR CATALOGUE AND PRICES

Eureka Refrigerator Go., Lid. **ToRoNTG | | The C. H. Catelli Company, Ltd.

Montreal Representative

JAMES RUTLEDGE - Telephone St. Lowis 3076 MONTREAL, CANADA
Distributing Agents, WALTER WOODS & CO., Winnipeg
Agents at Fort William, Hamilton, Calgary, Moose Jaw, Saskatoon

ness
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The Most Profitable Stock

for the average grocer is the stock the public asks
for. By our large advertising campaign we are
telling millions of people in Canada why they should
ask for Chase & Sanborn’s High Grade Cofiees.

CHASE @& SANBORN

COFFEES
MONTREAL

Ts

)

Litster Goods

are made good enough to guaran-

tee. They recommend themselves

and sell themselves wherever intro-

duced. Is the best any too good for
your trade?

Litster Pure Food Co.,

Limited
TORONTO

ON |

NEXT—"‘ Show the Goods”’

Display the Dominion Matches—place them where they
suggest purchase. Goods well displayed suggest ‘‘buy’’
to the buyer.

THE DOMINION MATCH

through its all-round qualities is a popular staple. Every
match is made of good quality wood, with a head that
lights silently every time without sputtering.

The demand will be steady and your profit good.

DOMINION MATCH CO., LIMITED

DESERONTO, ONTARIO

Or The Canada Brokerage Company, Limited, Toronto, Ont.;
The A. Macdonald Co., Winnipeg, Man. ; Snowdon & EbblN
Montreal, Que.; J. B. Rannud & Co., Quebec, Que.; J. A, Tilton,
8t. John, N.B.; J. W. Gorham & Co., Halifax, N.S.

‘e
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THE CANADIAN GROCER

THE NEW ENGLISH
BISCUIT IS BEING'
SOLD IN MILLIONS e

| CARR’S
“SHORTCAKE?”
R 25 20

Bl 32

PIECES TO
THE POUND

v 2 ~ -

I |AS INCREASED THE BISCUIT SALES 500
OF THE TRADE BY AT LEAST O
WHY NOT LET IT INCREASE YOURS?

55
';f!" WIRE, PHONE OR WRITE THE AGENTS BELOW :

SIMPLY W. H. DUNN, Montreal and Toronto.

HA‘I\:'I‘}AHI‘I:(J)u&igf(ERETON. Calgary, Winnipeg,
= DELICIOUS ! T. A. MACNAB & CO., St. Joha's, Nfld.
hat
) .
BY ROYAL ""«4 .. RN APPOINTMENT

L3 oA 7Ky
: CARR &CO., L. SERY, CARLISLE, ENG.




THE CANADIAN GROCER

has no rival. It is in a class by itself. There is always
one by which the rest are measured. In the tea market
that one has always been, and is to-day, TETLEY’S.
Ask the particular buyer of good tea, and the answer
is invariably TETLEY’S.

Put up to sell at $1.00, 75¢, 60¢, 50¢, 40c.

o wvery meagetne JOSEPH TETLEY & CO., LIMITED

guarantee of quality and

excellence. 110 JAMES STREET -  WINNIPEG, MAN.

Be®dare of imitations.

e ST 2o
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Sanitary Cans
“The Can of Quality”

e e

Baked Beans, Soups,
Meats,Condensed Milk,
Evaporated Milk 22

< i ST i
i »;-Wﬁj%}‘gj w4

Sanitary Can Go., Ltd.,

NIAGARA FALLS, ONT.
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THE CANADIAN GROCER

IN

sistent regularity.

a perfect timepiece the pendulum swings with con-
In the same manner, perfect

standard blends maintain their uniformity year in and

year out.

and thick, rich teas the next.

SUCH BLENDS ARE OURS!

The PENDULUM clearly shows you WHERE YOUR
INTEREST LIES.

STATIONARY

PACKET TEAS

Handled by stores of
all kinds—consequently

Small Business.

DISSATISFACTION.

You do not get thin flavory teas one week,
But the same always.

PROGRESSIVE

RELIABLE
STANDARD BLENDS

Handled by Grocers
and Tea Dealers only.

Increased Business.

SATISFACTION.

UNLESS A GROCER is a keen judge of Tea and capable of making his own
Blends—keeping them uniform under all conditions it is most unwise to buy
straight Teas.

Compare any of our Standard Blends with any straight Teas offered you at or
near the price. Providing you will do this, your order is ours! And
what you buy to-day, you can buy 6 months hence—same liquor- same leaf
—same price, and your customers can depend upon their supply to your
certain advantage.

Buy a Package of one or all of these Blends.

on 100 1bs. and over.
/\ Black or

<2> 190. \\/ Mixed at 22(',.

<B> <> Green at 22c. @ Green at 27(:.

EBY-BLAIN, LIMITED

TEA Blenders To The TRADE

TORONTO

Freight paid to any point in Ontario

> ek 2.

Black or
Mizxed at

Green at lgc.

11




THE CANADIAN GROCER

?’2\ l & l One
i Ale StO t
u
i,
L (Non-Alcoholic)
i,
.
i Ideal Summer Beverages
Scientifically brewed from the finest Kentish Hops, ¥
: retaining the healthful, bitter principle derived fron '
{ Hops only. They are, nevertheless, non-aleoholiec and In
4 non-intoxicating. i —
z There are no more wholesome, salutary, palatable is the
< beverages than these. custo
i Possess distinet tonie and stimulating properties. Tl
L If vou did not try them last Summer, we should like Cana,
| to make arrangements to supply a sample lot. '”“*"
= nean
& THE BEST FOR YOUR TRADE : Ju
4 the ti
oL CANADIAN AGENTS :—Hudson’s Bay Co., Vancouver, B.C.; W. L. Mackenzie & Co., 306 Ross Ave., Winnipeg; Kenneth Hrun:
H. Munro, Coristine Bldg., Montreal; W. L. Mackenzie & Co., 606a Center St., Calgary; Royal Stores Ltd., St. John’s, Nild. {
KOPS BREWERIES, London, S.W., England Th

The Pinnacle of Good Value

e ———
M :
SR His Influence Counts ;
7 v Give him a table salt that is always dry and fine— ' :
one that leaves the shaker evenly and without | -
i urging. |
- Is pure and hard and will do more |
work to the bar than any other make. ‘
Its purity allows it to be used in the
washing of the most delicate fabrics ‘ 3
without harming them. TABLE S A LT : ;
It is the kind of soap that makes your = S ) !
customers think yours is the only store makes a firm friend of every man, because it is dry |
for good value. Stock Wonderful Soap and fine, never cakes or clogs in the shaker, and it 3
and be a successful merchant through flavors food as it should be flavored—with not a
the big trade it brings. trace of bitterness. ,
WRITE FOR PRICES. |
The Guelph Soap Company THE CANADIAN SALT CO.,

2 W R o A AT i o

R S P

¥

A

g gt

.

—
SR e X A it 0
-
(- i e

T
- D i P %

GUELPH - . ONTARIO WINDSOR, T—— ONTARIO. |




THE CANADIAN GROCER

REPEAT ORDERS

One of the great advantages to a grocer in featuring

GraEnxllt{:ted S U G A R
In 2 and 5 Pound Sealed Cartons

is the steady trade which it helps him to build up with the most desirabl

customers.

They need sugar so often, that when they find yvou always send them
Canada’s best sugar, in its absolute purity, protected by the sealed ecartons,
they will form the habit of giving you frequent orders, which will by no
means be limited to sugar.

Just now, while the preserving season increases their need of sugar, is
the time to establish a reputation for the best by pushing REDPATH Extra

Granulated.

The Canada Sugar Refining Co.

MONTREAL LIMITED

UG

“Ye Old Sugar Loafe”
of 1854

HE CANADA
ARREFINING

LIMITE

\ THE NAMEAFAI RBANK

| MEANSSOARFSURETY

o

e

SUNNY MONDAY

SUNNY MONDAY LAUNDRY SOAP has to be the best
laundry soap a woman can buy, because the force of Fairbank
advertising pushes it into homes where either hard water, soft
water, cold water or hot water may be used for washing, and it
works as well with one as another.

Grocers sell it evervwhere because they find it gives their
customers mosl ~;tli~l‘:n‘!iun. and that means brings the grocers
most sales.

SUNNY MONDAY is a white soap, containing quick dirt-
starter that saves time and clothes.

SOLD TO RETAIL AT 5c.
“Sunny Monday Bubbles Will Wash Away Your Troubles”

THE N.K. FAIRBANK COMPANY, MONTREAL

b il LI AT I Olally 0o QaEw@C e oo aiar

,.‘:
i
*
.
1
L4
|
'
o




il
i 1
&
: &
& 3l
I &
i
i
; il
. ‘:j‘!
i
1Bt
}
b o
&
1 ’,
:
& (84
181
i &
SRR
¥ i}
i
i1
i
|
i 4
4
| 11
3 g
i.-
,\l‘
il
1
, At
!
A
P & M
AR
by 1
{
35 %
P o
5 i
ol 1
fy " 3
: E
el
T
£ :
28 i
f(- 5‘
o t
T
1; ]
i
t‘f
4

b g e

il S

T o s

o

A

THE CANADIAN GROCER

DRIED FRUIT OF QUALITY
This Mark

on every Box
Insures the Best

Place Order Now for
Fall Delivery

All First-class Jobbers Handle

One Factor in COLEYS’

Success

The COLES Com
pany has never
striven for a record
breaking output.

It has always
been  our aim to
produce the finest
machine that we
could build, and let
quantity take care
of itself

Individual atten
tion to every ma
chine that we pro-
duce is a big factor.
It puys to produce
a machine of qual-
ity

Shall we send you

ogne

COLES MFG. CO., Philadelphia, Pa.

AGENTS—Chase & Sanborn, Montreal: The Codville Co., Winnipeg: .

Eby, Blain, Limited, Toronto: James Turner & Co., Hamilton,
Ontario;: Kelly, Douglas & Co.. Vancouver, B.C,; L. T. Mewburne
& Co.. Calgary, Alta.

WHITE SWAN
YEAST CAKES

are the most reliable and satisfactory
yeast cakes on sale in Canada. Your
customers will not complain of poor
results if you supply this brand.

ORDER FROM
YOUR WHOLESALER

White Swan Spices & Cereals,

Sole Distributors - TORONTO

14

Noip A crausSURE
FFDAwey Co Limres

The everywhere advertised, thor-
oughly reliable and quick-selling
shoe polish is 2 in 1. It will pol-
ish wet or oily shoes, contains no
turpentine and will not soil clothes.
2 in 1 makes satisfied customers
and good customers.

THE F. F. DALLEY 'CO.

LIMITED

Hamilton, Canada Buffalo, U.S.A.
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THE CANADIAN GROCER

JVRAND L o7

> XY

Brand’s Rolled
Ox Tongues

Have attained their pre-
sent wide sale because of
theirunsurpassed quality.

Only thefinest tongues are
used and the greatest care
is exercised in every part
of the process of preserv-
ing and packing them
attractively in glass jars.
They are splendid window
and counter stock, their
inviting appearance lead-
ing to steady sales.

Brand & Co., Limited

Purveyors to H.M. the Late King Edward VIIL

MAYFAIR, - LONDON, ENG.

NEWTON A. HILL, 25 Front St. East, TORONTO
H. HUBBARD, 27 Common St., MONTREAL.
MoLEOD & CLARKSON, VANCOUVER,

RETAIL GROCER

When travelers resume operations
after their holidays, they will be
anxious for business, and will be
carrying samples of leaders. Ask
them to show you a sample of

“The Parker Broom”

Polished vellow handles
Finest (11141/i!_1’ broom-corn
Best workmanshi p
Quicker sellers
and more satisfaction all around

than any other broom. Fully guar-
anteed by

The Parker Broom Co.

692 Wellington Street, OTTAWA, ONTARIO




THE

CANADIAN

GROCER

e P A

%

e -1 e i i, B, e

"W‘ -

THE SIGN OF PURITY

Use our unexcelled phone service at our expense.

BALFOUR, SMYE & CO.,

During Travelers’ Holidays

D Mail, Telephone and Telegraph Orders

All orders shipped the same day received ‘\

IMPORTERS, PACKERS,

We give special prices
on all

'PHONES 3595, 3596, 3597, 3598, 462, 748

HAMILTON

WHOLESALE GROCERS,

-
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Have No
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SMITH & PROCTOR,

in recommending to your best customer

‘Bluenose’ Butter

S > It always opens up in excellent shape, and
e ;') \‘;;%M“‘f 3 its quality and flavor are remarkably fine.
&Y Z Taste ‘Bluenose' yourself!
enthugiastic  about

SOLE PACKERS

Hesitation
SMITH

AND

PROCTOR

SOLE PACKERS

Then you'll
recom-

Halifax, - N.S.

= HALIFAX, N.S.
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MR. GROCER!

Don’t let the hot weather interfere with profits.
Investigate the merits of the new

“WALKER"”
Refrigerator Counter

IT is just what you need for the economical handling
of cooked meats, faney dairy goods, fresh fruit, vege-
tables and seasonable delicacies.

IT combines perfect sanitation with economieal refrig-
eration, and so temptingly displays your goods that cus-
tomers will erowd around this eounter to buy.

IT will boost your sales, win public confidence,
individualize your store, and quickly pay for itself ir
a saving of waste alone.

Let us tell you more about it. Drop us a eard for par-
ticulars and we will immediately get in touch with yoa.
We manufacture the best in modern grocery fixtures—
““ Walker Bins.”’

Write for Illustrated Catalogue and Estimates.

Walker Bin & Store Fixture Co.

LIMITED
REPRESENTATIVES,
Manitoba: Watson & Truesdale, Winnipeg. Man.
Sask. and Alta.: J. . Smith. Box 895 Regina, Sask.
Vancouver - Western Plate Glass Co. 318 Water St.
Montreal: W.S. Silcock, 33 St. Nicholas Street
Maritime Provinces : R. R. Rankine, 4 Wright St., St. John, N.B.

Berlin, Ontario

CLUB HOUSE

QUEEN OLIVES

ARE EXTRA SELECT
STOCK.

Only finest Seville Olives |
are packed in brine made
from our own pure Artesian
water. Your select trade
demand this brand.

= AT
P House
e

Gorman, Eckert & Co.

LIMITED

London, Ont. Winnipeg, Man.

of spa

and g

Dominion
Agent:

z



THE CANADIAN GROCER

Don’t Run Chances

of spoiling good fruit with poor sugar, give your customers

okt

Granulated
and give them the best.

LASCELLES pE MERCADO & CO.

General Commission Merchants

KINGSTON, JAMAICA

EXPORTERS OF

Sugar, Rum, Coffee, Cocoa, Pimento and all West Indian Produce
Rice’s Table

Flies Are Thickest Right Now
Promote the sale of
Wonder Fly-Killer,

i . it will prove its mer- .
:: its every time, and salt ls
= \" R %\‘1 your customers will
5. ; Y W make widely known —_—
d %

its effectiveness and aessssssm——— AL WAYS PURE
insure for you good

e - Give your customers a good article. Rice's Table Salt—the
sules this and f()“UW' salt In the neat package —will Increase your returus ;uull lurml::
mg vears. It \H“ hst you a steady trade
the Llltll'e seasorn. Rice's Salt for table, dairy and general use is a good seller,

and always rellable. Write us for prices
Dominion J h R w ] 204 Stair Bldg.
Agent: osep 118011 TORONTO THENORTH AMERICAN CHEMICAL CO. Lud., Clinton, Ont.

EVERY LITTLE HELPS

There is always a demand for stove polish. The best stove polish that has been giving
complete satisfaction for over 60 years is

JAMES DOME BLACK LEAD

PAYS GOOD PROFIT, DOES GOOD WORK.

W. G. A. LAMBE & CO. TORONTO

CANADIAN AGENTS

17
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THE CANADIAN GROCER

NEw Cror JapraN TEaS

(ON THE SPOT)

FURUYA & NISHIMURA

NEW YORK CHICAGO MONTREAL JAPAN

L g My e R s

AR el oy e e

Sales
Aplenty
These
Days

It i almost beyond human power to keep milk of

Candied and Drained
PEELS

The kind that keeps its rich,
juicy flavor after cooking.

We make one quality only—
THE VERY BEST.

the dairy in a perfectly fresh state for a day—that

is why LAURENTIA MILK is exceedingly popu-
lar just now.

Absolutely fresh milk iz put through the process
of homogenization, which thoroughly mixes the
cream and milk so that it can never be separated

Samples and prices from

Maritime Provinces, Quebec, Manitoba,
Saskatchewan and Alberta, W. H.
Dunn 396 St. Paul Street, Montreal ;
Toronto, Lind Brokerage Co., 73 Front
Street East; Ottawa, E. M. Larner &

Sons, 11 York Street; British Columbia
and Yukon, Kirkland & Rose, 312
Water Street, Vancouver.

JohnGray & Co.,Ltd.

avain and the cream will not rise to the surface.
Then the milk is sterilized in air-tight bottles,
rendering it free from all bacteria and germ life.
Laurentia Milk and Cream is a boon to the in-

valid and the greatest weapon against infantile

mwl".‘llil.\'.

LAURENTIA MILK CO., Limited
371 Queen Street West, Toronto, Ont. Glasgow ‘

SOMETHING NEW-—MR. GROCER!

OU know the present high price of Coffee has started thousands of people
some of them your customers—to using Coffee substitutes. Why should you
be forced to sell only package goods of this kind at a small profit when you
can just as well buy “KOFFIO”—the new RIVAL of Coffee—in bulk (140-b.

sacks) which you can easily sell at only 10c. per pound and

et | MAKE OVER 100% PROFIT | . XS
etc., at a big profit. S R —— to spoil.

Get in line on this new deal. First customers are wiring in re-orders.
Write for prices and full inrormation to MASON & HICKEY, Winnipeg, Western Canadian Agents,
or P. S. DOYLE & CO., Montreal, Eastern Canadian Representatives.
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Buy a better
Laundry Blue.

Playing a great part at the tail end of the
wash, every Blue has to satisfy the searching
eye of the critical woman, which means
every woman. If it does notsatisfy—if in
purity, strength, and colour it fails under the
microscope of experience—somebody at the
counter is going to face a = breeze.”
“OCEAN " Bluesignifies not strength alone,
or brilliant colour only, or purity, but all three
—as much of them as can be packed into the
best 5 cent packets sold. And they never
vary, or somebody would have said so.

OCEAN BLUE

Squares in 5 cent. packets.
Bags in 5 cent. cartons.

Cheap enough for the million.
Good enough for the millionasre.

HARGREAVES BROS. & CO, LTD, HULL,
England.
Agents for Ontario:
F.E. ROBSON & Co., 25 Front Street East.
TORONTO.

THE MAXIMUM OF
SELLING EFFICIENCY

is within the reach of every practical merchant
who carefully studies the particular require-
ments of his trade.

Silent Salesman
Arctic Refrigerator

provides every modern facility for attractive
display of perishable stock, and at the same
time refrigerates and keeps in perfect condition
all such stock it contains, giving the maximum
amount of cold dry air for a minimum of ice.

Send for 1912 Catalogue.

Representatives in the West:
J. D. Brack & Company, Winnipeg, Manitoba.
Donnelly. Watson & Brown, Calgary, Alta.

John Hillock & Co.,Limited

TORONTO, ONT.

Hello! Hello!

Why everyone seems to be ordering "CLUB"
HEALTH SALTS this weather!

Yes, Mr. Grocer

““Club’’ Health Salts

are in great demand just now and you should
stock them.

GOOD, SALINE, EFFERVESCING BEVERAGE
HANDY PACKAGE IN THE PICNIC HAMPER
BIG PROFITS AND GOOD VALUE.

10 CENTS RETAIL

S. H. Ewing & Sons

96-104 King St., MONTREAL 204 Front St., TORONTO

SWEETHEART BRAND
BAKING POWDER

OUR SPECIALTY

Trade Mark of Quality

The experience of years in making,
choice materials and perfect cleanli-
ness in packing, ensure our Baking

Powder a success.

OUR MOTTO—QUALITY

IXL. Spice and Coffee Mills,

Limited
LONDON - - ONTARIO
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THE CANADIAN GROCER

Manufacturers’ Agents and Brokers’ Directory

The Canadian market is over three thousand miles long and extends from the peach

belt to the Arctic Ocean.

Manufacturers and merchants can not hope to cover this

market satisfactorily or get the best out of their Canadian opportunities without the

assistance of local agents.
to act as agents for good lines.

The following firms in all parts of Canada are prepared
The service department of the Canadian Grocer is

at the disposal of firms wanting agents or of agents wanting agencies.

WESTERN PROVINCES.

WESTERN PROVINCES—Continued.

ONTARIO—Continued.

ESCOTT & HARMER

Successors to W. H. ESCOTT CO.

WHOLESALE GROCERY
BROKERS, COMMISSION MER-
CHANTS and MANUFACTURERS’

AGENTS

OFFICES:-
Winnipeg, Regina, Calgary,
and Edmonton

G.C. WARREN

Box 1036, Regina
IMPORTER, WHOLESALE
BROKER and MANUFACTURERS’
AGENT

Trade Established 12 Years.
Domestic & Foreign Agencies Solicited.

MacLaren Imperial Chesee
Co. Limited
DEPARTMENT AGENCY

Agentstfor Grocers' Specialties and Whole-
sale Grocery Brokers

TORONTO, Ont. DETROIT, Mich,

DISTRIBUTORS,LIMITED

P. O. Drawer 99
EDMONTON, ALBERTA.
Manufacturers’ Agents, Commission
Merchants, Warehousemen.
Track connection with all Railroads.

Secure our prices for
Fine FILIATRA CURRANTS,
Greek cleaned, in half cases,
before purchasing

LIND BROKERAGE CO.

49 Wellington St. East - Toronto

LONDON.

WATSON&TRUESDALE

Wholesale Commission Brokers and
Manufacturers’ Agents
WINNPEG - MAN.
Domestic and Foreign Agencies
Solicited.

RUTTAN & CHIPMAN

WHOLESALE GROCERY BROKERS

and
MANUFACTURERS’ AGENTS
Fort Garry Court, Main Street.

Winnipeg - Canada

THE MARSHALL
BROKERAGE COMPANY
67 Dundas St., LONDON, ONT.
Wholesale Grocery Brokers. Fully
equipped to act as agents for Brit-
ish, American and Canadian grocery

lines. WRITE US.

H. G. SPURGEON

WINNIPEG
Wholesale Broker and Manufacturers’
Agent
Canadian, British and Foreign Agencies
Solicited.

230 Chambers of Commerce.
—— P.O. Box 1812.

THE WESTERN BROKERAGE & MANUFACT-
URER’S DISTRIBUTING CO.
Commission Brokers, Customs Brokers
and Manufacturers Agents, Shipments
stored and distributed, Bonded ware-
house in connection. Your business

solicited.

222 Ninth Ave. West - Calgary, Alta.

MARITIME PROVINCES.

The J.J. TOMLINSON CO.

WINNIPEG
Wholesale Grocery Brokers.
Office and Track Warehouse,

92 Alexander St. E.
Correspondence solicited on domestic
and foreign lines.

ONTARIO.

H. R. SILVER, LTD.
MANUFACTURERS' AGENTS
AND GROCERY BROKERS.

HALIFAX NOVA SCOTIA
First-class frost-proof storage facilities

Correspondence solicited on Domestic
and Foreign lines.

FRANK H. WILEY
MANUFACTURERS’ AGENT
and
IMPORTER
757 Henry Ave., WINNIPEG

W.H. MILLMAN & SONS

Wholesale Grocery Brokers

Toronto

W. S. CLAWSON & CO.

Manufacturers Agents and
Grocery Brokers
Warehousemen
ST. JOHN, N. B.

Open for a few more first-class lines

NEWFOUNDLAND,

T. A. MACNAB & CO.

ST. JOHN’S - NEWFOUNDLAND
MANUFACTURERS’ AGENTS
and COMMISSION MERCHANTS
Importers and exporters. Prompt and
careful attention to all business. High
est Canadian and foreign references
Cable address: “Macnab,” St. John’s.
Codes: A, B, C, 5th edition, and private

The TURNBULL Company
DIRECT IMPORTERS OF
GROCER SPECIALTIES.

Open for additional first-class lines.

179 Bannatyne Ave. East, Winnipeg

W.G.PATRICK & CO.
Manufacturers’ Agents
and
Importers

77 York St. - Toronto

WESTERN DISTRIBUTORS LIMITED

Wholesale Commission Merchants, Cus-
toms Brokers and Manufacturers’
Agents. Cars Distributed, Warehoused
and Forwarded. Warehouse on Transfer
Track. Business solicited. Our position
is your opportunity.

Saskatoon - Western Canada

W.G. A. LAMBE & CO.

TORONTO
Grocery Brokers and Agents.

Established 1885.

Your card in owr MANUFACTUR
ERS’ AGENTS AND BROKERS
DIRECTORY pages will keep yo
in touch with every manufacturer at
home and abroad, whe is looking fo
agents to represent h.m in Canada

Many of the best British and for
eign agencies in Canada have bee:
secured through the cards on these

pages.
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THE CANADIAN GROCER

Manufacturers’ Agents and Brokers’ Directory

(Continued.)

BRITISH COLUMBIA.

QUEBEC,

McLEOD & CLARKSON
Manufficturers’ Agents and Wholesale
Commission Agents

$52-6 Cambie St., Vancouver; B.C.

Can give strict attention to a few first-class
Grocery Agencles. Highest References.

L. EMILE GABOURY |

Maoufacturers’ Agent and Commission Merchant iti i
235 St. John St., QUEBEC, CAN. | o WS S St
Correspondence solicited with brokers | kindly mention having seen
or manufacturers looking for a reliable | the advertisement in this paper
representative. Can furnish best of 1
references.
@,,,

O. E. Robinson & Co.

Manufacturers and Buyers of Dried,
Evaporated and Canned Apples.

Ingersoll, - - - - Ontario
Established 1886.

Lories Common 8Sense

KILLS { Ral'anaSiios™" """

All Doslers and 381 Queen 3t. W., Toranle, Oat.

Dealers find Common Sense a very good seller, for
the reason that it gives general satisfaction and each
customer tells others about same. Write for prices.

The BROWN is the
only oonvenient
Bag Holder

Occupies no counter
space. The bags are
held in position by
gravity —no perfora-
tion of bags necess-
ary. Handy, Baves
Time. Will last a life-
time. For sale by
jobbers everywhere.
Ask your jobber or
write

The Brown Mig, Co.
Cresten, lows, U.B.A.

84—

Mathieu’s Nervine Powders

are a simple but effective remedy

MATHIEU'S in all forms of headaches—a reme-
NERVINE POWDERS dy which every merchant can re-
For Headache and Nearaigla commend as a quick and sure cure.

Contain me Upium, Morphine ov Chiorak

will relieve and & few powders

hendache, (o o Try Mathiew’s Nervine Powders

k “"""1 yourself at our expense as per cou-

pon attached, if you don’t know

them and are a sufferer from head-
aches.

revery g
hudren cutting]

eir teeth
yo raigle. e
L 18 Powders Jor 25 cenls

As a remedy for colds and bronchial troubles Mathieu’s Syrup of
Tar and Cod Liver Oil has become famous and this sister prepara-
tion—Nervine Powders, is rapidly winning its way.

o —— ot e e e e
| Pl d regular box of Mathieu's Nervise
The ) Powdem o the folicwing stbemsr—
JLMATHIEUOD. | mw......... sk
Proprietors | With (Name of firm) .......
l Mreet......c00000
Shel'bI'OOkt‘, P-Q- I Oityortown..... «coaes Prov...

1da
for
jeer
1888

Keep in mind the dominant
fact that mankind from its first
appearance on the earth has
been schooled by nature to look
for signs; for invitations to
taste; for suggestions as to what
to wear. Tell your story briefly,
forcibly, truthfully, and address
it through the proper media and
you can successfully apply ad-

vertising as a means to increas-
ed distribution.

ANCHOR
BRAND FLOUR

“The Flour” that meets every
expectation of the housewife.

Manfd. by

Leirce Brotaers Frour MiLLs
Oak Lake, Man. 15

to watch our Condensed
IT W|Ll PAY You Ad. columns. There

are many money-making
positions there. You may find just what you want.
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Your Tobacco Department VOL-PEEK Cement T Let Us Make Your Store Fixtures

is not complete if you bave not a sup- Here's 100 per cent. profit for you. Mends We have fitted up some of the most elab-
piy of our holes in pots and pans in two minutes. orately finished stores in Caunada. Why

PURE CANADIAN LEAF No tools needed. not yours? Our quotations are attractive:
Our prices are attractive. What about As a Seller is O0.K. and all orders are filled In specified time.
pipes? We have a large assortment. Put up in attractive counter cases. Don’t No disappointments. Write when in need.
J. A. FORREST make any mistake, but write S. MENNIER & FILS

189 Amherst St., MONTREAL. H. NAGLE & CO., MONTREAL. Pie IX Ave, Maisonneuve, P. Q.

b s

.

PAPER BAGS—WRAPPING PAPER. TURKISH DELIGHT!
How is your stock? Don't forget to TURKISH DELIGHT ! RIGA WATER
give us a call when you bhegin to get *
short “Sultana” Brand.
Firmness and Durability The real stuff. Absolutely delicious. Big
Two of the qualities entering into our profit and steady demand when introduc-
L’-H-'ll\’ which make them in strong de- ed. Packed attractively. Agents write:
mand by the trade. Write ORIENTAL PRODUCE CO., - TS
COUVRETTE & SAURIOL, Montreal. Montreal. THE RIGA WATER CO., MONTREF

is the water par excellence for the family.
Kegulates the system and makes one feel
good during the warm weather. There is
profit in Riga Water for you. Agents
write:

GRAMOPHONE RECORDS, 10c. OLYMPIA AND High-class

Biscuits and Confectionery

?;:nzzu';::;d Ofsgssrig R’];}C’g?dsle;n'gesf;é BEN BEY CIGARS Big range to choose from. Only the high- Toron'

an? I will forward 10 different ones of same ‘I';lt u‘l::rel"x': made. Prompt attention given

value. 3 i S.
V. de la RONDE Ed. Youngheart & Co., Limited

14-16 McGill College Ave., - Montreal Montreal, P.Q.

%o i g g~ Y T e o

o

See Our Travellers.

THE AETNA BISCUIT CO., LTD.,, MONT-
REAL.

A'{}?So“i{gxéﬁ“hl’{.lilxd{né‘}l PICKLES and CATSUP TROUBLED WITH RATS
’ > = Then try “Exo.” The surest extermin-
:\(’)ﬁdgu?ltta ;'lenrstopnl:itl?ltgonprirt?ers hl{;ludg:: ator manufactured.  No store or home
have the same if you make up your should be without it. Dogs or cats won't
mind to stock our lines. Write for par- touch it, but i
est tests, and has won out. Auto Roach ticulars. Rats Eat it Greedily.
Pays Big Profits. Write for particulars.

No odor. That’s the beauty of it
AUTO ROACH KILLER CO., H. BOURQUE & *ON EXTERMINO CHEMICAL CO.,
241 Bourbonniere Ave., Montreal. MONTREAL. P. 0. Box 714

is recognized by those who have tried
it as a sure death to Cock Roaches, Bed
Bugs, etc., ete. Has been put to the sever-

i< i TRl i el

e

- - Montreal

%

e

Favorite Stove Polish Sanola Disinfecting Fluid. SAVOL i
This polishes, shines, and leaves a last- Domophone, a perfect cleanser. cannot be beaten as a handcleaner, of that

| 3 we are certain.

ing polish. What the housewife wants. Insecticide Fluid, the modern bug killer. Pure and Pleasant to use.
e l\|' guatiniee the goods. Green Sweeping Powder, the leader. Made from pure castile soap. No hard
s ,“.T'-'T-,' ¥ lm{\-.!"‘l.hh is another of our Don't overlook these lines. Write to-day. or rough feeling on the hil“"ﬁ"'f“'r using
o rite: i ; = . = You should get a sample. Write:

UNCLE SAM DRESSING CO., BONTREAL GERMICIDE, SAVOL HAND CLEANER CO.,
Lanoraie P.Q. 220 Colonial Ave., - - Montreal 118 Island St. - - - Montreal

A Eap e Ty

McDOUGALL’S SUCHARD’S COCOA Write us for New Price List of

You want Quality Cocoa all the time, Mr.

Grocer. It will not pay you to sell a tin
CL‘Y PIPES on which you cannot rely. We can prove
beyvond a doubt the high quality of

. Suchard’s. Remember :(—

THE BEST IN THE WORLD Suchard’s. Suchard’s. Suchard’s.

FRANK L. BENEDICT & CO., Montreal TORONTO SALT WORKS
D. McDougall & Co., Ltd., S:sseom, Agents. TORONTO, ONT.  GEO. J.CLIFF, Manager |

*9 BCOTLAND

i 3 bake your own goods and
lbh."“ °-.d 7;::'- .h.h‘ can put you in touch with BIG Your customers like to try some- increase your GENERA L
NG, is the thing new once in a while Why e AE g‘el;[ADl‘:.mYou‘l c?x:‘“?ﬂ;ll'l ::‘
- ° o not introduce some of our leading iy goods and obtall iv.
l".h Gl‘ocer, Dmg, Pl‘ovulon mOFlT lines and secure good business. DIAMOND proﬂttthg, ex{g:esagf:.dor l‘ék,ln
d G l T d » J Cook’s Pride Baking Powder, Chinese Liquid ) :{"; tYuKE can do what others
an enera rades’ Journal Blue, Sister's Starch are doing. Write for our Com
Garfield C 1f WRITE plete Catalogne.

10 Garfield Chambers, Belfast, Ireland H. F. PACAUD & CO., MONTREAL. SRANTFORD OVEN AND RAGK CO.. LTD., Brantford, Cansda

If you are looking for trade with Irish merchants GET THE “SOMETHING NEW”’ HABIT A STEEL SECTIONAL BAKE OVEN

v
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THE CANADIAN GROCER

THE VERY FINEST CEYLON TEA

IS USED TO UPHOLD THE UNEXCELLED REPUTATION ENJOYED BY

TEA

To fully satisfy your customers give them “SALADA.” Each grade
contains the finest tea possible and is of absolutely uniform quality.

Remember the sale is guaranteed.

Toronto THE SALADA TEA COMPANY Montreal

IT WILL PAY YOU TO LOOK UP YOUR STOCK OF

RICE

You have no doubt heard of the recent advances in the Montr.eal.mil.led
Rices. The markets all over the world are short and every indication
points to considerably higher prices.

OUR STOCKS ARE COMPLETE
OUR VALUES ARE THE BEST OFFERED TO-DAY

Moral---Place your order with US to-day

SAMPLES AND QUOTATIONS GLADLY SENT TO THOSE INTERESTED

EBY-BLAIN,LIMITED

Wholesale Grocers Toronto




THE

CANADIAN

GROCER

.

i R S 25 i

-
)i i‘«
t.
15 s
i f
1
TR
it !
g §
;:; ;
)|
! rz
i #‘
1
i
Ry
f‘
£
%,’

pe-
qﬁ?ﬁ-u e

R e

A A e A

A

Robinson’s
Patent Groats

Made from the finest
oats, scientifically

prepared.

MAGOR, SON & COMPANY

30 Church St., Toronto

403 St. Paul St., Montreal

AGENTS FOR THE DOMINION OF CANADA

Barley.

of trade.

Robinson’s
Patent Barley

Made from the finest
W ill bring
you the best class

To Your Family Trade You Can Offer No Better

ADing, }
N

Pure Food Product Than

1 The purest and finest Corn Starch ob-
tainable. The busy Housewife knows
that with Benson’s she can quickly pre-
pare delicious and nourishing Summer
dishes—rich custards, blane mange, ice

Display Benson’s on your counter and shelves—Sales will quickly follow

YOUR ORDER WILL RECEIVE IMMEDIATE ATTENTION.

Benson’s Prepared Corn

cream, ete.—that will appeal to every

member of the family.

1 She knows that children, elderly people
and convalescents thrive on Benson’s.

Y She wants Benson’s because no other

(Corn Starch will do.

1 FDWARDSBURG STARCH (0

MONT

~CARDINAL-TORONTO —~BRANTFORD —VANCOUVER

LIMITED
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Until recently, goods had to be
t hundred miles,

store located at Athabasca Landing, Alberta
from Edmonton, a distance of

Interior view of a retail grocery shipped there by wa

A Fine Retail Store in the Far North

Located in Alberta a Hundred Miles Beyond Edmonton

Only Recently That

It Received Railway Communication—Sells Goods Within The Arctic Circle

Number of Modern Fixtures and Splendid Shelf Arrangement.

Looking at the photograph of the
above grocery store, one would searcely
think of hazarding the guess that it is
located 100 miles north of Edmonton
Alta., or 500 miles nearer the north poe
than the international boundary between
(anada and the United States.

But sueh is the case. It represents
the grocery department of the Athabasea
Grain and Produce Co., of Athabasea
Lianding. Athabasea Landing is located
m the Athabasea river, and while not
very large just now, is destined to be-
come an 1mportant centre in the near
Probably the present popula-
would number around 500 or 600

Lature.
tion

ouls.

Wagon Route From Edmonton.

The appearance of this store interior
15 also the more commendable inasmuch
is the stoek and fixtures, until recently,
had to be transported from Edmonton by
Wagon route, a distance as above men-
tioned of a hundred miles. Within the
past three months, however, that terri-
tory has been invaded by the Canadian
Northern Railway, which runs up to
Athabasea Landing, and which may like-

ly branech out into the famous Peace

River distriet.
In Business Two Years.

It was at the Landing that the Atha

basea Grain and Produce Co. began
business about two years ago. Sinece
that time emigration into that distriet

has increased rapidly and the company
now tranship goods by water and wagon

route to three hundred miles north ot
their headquarters

With the eo operation of this Airm the
goods of many eastern manufacturers
are being sold within the Aretie Circle
in C'entral Western Canada.

Feature Confectionery.
A look at the will

among the fixtures a computing scale, a

illustration

shiow

large silent salesman, quarter-cut oak
counter, metal ceiling and a neat
display raek against the pillar. The
silent given up to
tionery and bisenit illustrating the im-

this

soap

salesman is confe

portance placed by northern firm
on the value of stocking and displaying
this line effectively.

A glance at

ness and

the shelving shows neat-

cleanliness. In faet the ar

25

omls o the shelves 13

rangement ol

mueh superior to that m wany stores in
modern eastern towns and « ¢S Yet
here i1s a store awav up in the e re ol
Alberta, five hundred s 1 t
19 parallel of north latitude with a mod
ern big eity appearance It illustrates
the progressive spiri Weste enter
prise
Retailer as Path-Finder

Such stores as these in new distriets

excmplify strongly the mportance of

the retailer in building up communities.

l'ake the retail stores away from Atha
basea Landing and a considerable quan
tity of its vitality is gone 'he retail
merchant i1s certainly the pioneer in the

pening up ol a new country, and he 1s

an  absolute Ccessity ts pr

aress.
Up-to-date stores are required to keep
out mail-order eompetition. People will

begin to send away for goods which they

want and ecannot get at home. It re
mains for the retailer to prevent this oc
curring in the first place. If he can do
this he spares himself a good deal of

energy later on attempting to ‘“‘eure the

disease




BRAS ot e apmrgonc -z,

~

B S Ny e
OGP A

A

8
& | ‘
T
£ ol
| i
'Sl by |
q: ¥
iy
9 e Si
. ,’2'1, g
L E R
i &
i
|
15 oo
tirIE
R
B i 4
| i
|

‘-J‘.}Vlﬁv\ﬁ(\r‘—;’ o <3;d‘v¥~ P, g ~:!‘"‘

it

.

R

T e v

The Retailer is Not the Beneficiary

Farm Products Have Advanced to Consumer in Recent Years, But Merchants

Have Lost Rather Than Gained—Intimation of a Farm Paper, Which Evidently

Has Not Studied Question—How Rental

Gone Up.

That the ‘‘middlemen’’ are getting a
greater percentage of the inerease in the
cost to the consumer of farm food pro-
duets, is the contention of a farm jour-
nal, which evidently has not given more
than a superficial study to the problem.
In a recent editorial, Canadian Farm,
the paper in question, made the follow-
g statement:

But, all said and done, it cannot
be shown that even at present high
prices for food products in our
towns and ecities, the farmer is get-
ting any more than he is justly en-
titled to. While prices to the con-
sumer may have advanced 40 to
50 per cent., as compared with a few
years back, the price the farmer
gets, averaging all things up, has
not advanced more than 20 to 25 per
cent. Who, then, gets this inereased
price? Many of our correspondents
suy it is the middlemen, the men who
buy from the farmer, and who
handle and care for the produet
mtil it reaches the consumer. While
the cost of handling all kinds of pro
duee has materially inereased in re
cent years, we do not think this
extra cost 1s sufficient to account for
the difference between the inereased
price the farmer gets as compared
with a few years azo, and the in-
crease 1n cost to the consumer. In
other words, the middlemen are get
tine more than they are entitled to
ol the inerease in the cost of food

produets in reecent years.

Does Not Get Down to Facts.

It will be noted that Canadian Farm
does not show, 1n faets and figures, that
farmers are not getting their share of
the inerease in cost of farm goods to
the consumer. Nor does it prove that
the ““middlemen’’—that vague term so
often used nowadays by newspapers
are getting more than they are entitled
to. If the ““middleman’ means the re-
tail dealer and the retail dealer is the
man who sells to the consumer -1t will

require some ficuring to prove he 1s get-

ting more than his share of the increase
in prices referred to.

Gross Margin Usually Fixed.

In the ease of such articles as butter,
eggs, hacon, ete., 1t must first be remem-
hered that a retail dealer can, in major-
ity of cases, only secure a certain mar-
gin per pound or dozen, as the case may
be, no matter how much he has to pay

for the goods.

For instance, if eggs cost him 22 cents
per dozen, he sells them at an advance
of 3 or 4 cents. If at 26¢ he makes a
oross profit of 4 eents, or about 15%
per cent. But if eggs cost him 26 cents
lie eannot sell them for more than 30—
a margin of 4 cents—reducing his gross
profit to 131-3 per cent. If cost is 30
cents and selling price 34, the gross pro-
fit is further reduced to less than 12
per cent.

The same applies to butter, lard, bacon
and other farm produets used every day
in the home.

A Comparison of Prices.

The following comparison shows what
the retail dealer has had to pay on
August 1, Toronto market basis, for pro-
duce and provisions during the past 6

s, Wages and Cost of Business Have

rent now than he did in 1907 or 1908?
If so, how much.

(2) Have wages to employes inereas-
ed or decreased, and how much?

(3) Has general cost of living to him
and his family changed?

(4) Is expense of handling farm pro-
duets more or less, and how much?

Advances in New Brunswick.

During the past couple of weeks The
Groeer got in touch with representative
dealers in different parts of the country
and obtained the following information:

In St. John, N, B., rentals in last three
or four years have inereased 25 per
cent. Inerease in wages has been 40
per cent. The eost of living to the mer
chant has gone up 30 per cent., and
expense in handling farm produets had
advanced 40 per ecent.

years :—
1907. 1908. 1909. 1910. 1911. 1912
Butter, creamery prints 22 28 24 —25 23 24 23 24 2426 27 —29
3acon, hreakfast 151, —16 14%4,—15 16 17 20 16—18 17 —18
Cheese, large, new 113 128, —13 124121 14 13 14 1414
FEggs, doz., new laid 18 24 2 21 —22 1820 24 26
Lurd, tierces, pure 1214 12 144 14% 1010 13%

It will be observed from this table that
the retail groeer is now paying from 5
to 6 cents more for butter than in 1907;
he is paying from 1'% to 2 cents more
for hreakfast bacon; almost 3 eents more
for cheese; 6 to 8 cents more for new
laid eggs, and a cent more for lard,

Gross Profit Percentage Declines.

When a retailer sold butter in August,
1907, at 27 cents, which cost him 23, le
was making a gross margin of 4 ceuts,
or about 15 per cent. gross profit. Wor
lhow muech must he sell butter now whieh
costs him 29 cents, to make the same pro-
fit? The answer is 100-85 of 29, or 34
cents and a fraction. But the dealer
cannot get that price; neither can he sell
as much butter. When butter advances
there is too much competition for him
to increase his price to maintain a cer-
tain percentage of gross profit-—and he

I'l.‘l',‘.
Increase in Rents and Wages.

Look at it from another angle. In
1907 best butter was 23 cents. To-day
it is 29. This represents an increase
of about 26 per cent. It has already
been shown that, as far as the retailer
1s eoncerned, he has lost rather than
remained even, not to speak of gaining
on the inecrease in prices of farm pro-
duets.

Let us ask the farm paper these ques-
tions: (1) Does the retailer pay more
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In the city of Quebee rents are highe:
by 25, 35, and in some cases 50 per cent
Wages have gone up about 50 per cent
the cost of living 25 per cent., and ex
pense in handling farm products 25 pes
vent.

Difficult to Raise Margin.

The experience of a dealer on the mai
sireet in Peterborough is that rents ha
increased a third, wages the same, an
the cost of living has doubled.

‘“When butter was purchased for It
an 17 cents a few years azo,’’ states thi
dealer, ‘it would sell for 20; now 1f wi

pay 22 cents, we can only sell it for 5

In the past spring we paid 30 cents, and

sold it for 33; 33 for 36, and 35 for 35

This shows a deeline in profits as 1ol
lows:—15, 12, 9, 814 and 734 per cent

‘““When eggs were 10 cents, we s
them for 13; now we pay 20 and scl
for 23, and in the winter when they
high, we often do not get the 3 «
margin. ‘‘A few years ago we wou
buy potatoes for 40 and 50 cents, ai
sell them from 60 to 70c¢ per bag. Th
spring they cost us $1.80 to $1.90,
we had to sell them at $2.00. Everythi
else is on the same line. We belic
profits on farm produets are almost hal
as much as some years ago—while o
outlay is double our margin of proli
remains the same.’”’

A Chatham, Ont., retailer claims rent.
are up 25 per cent., wages nearly 50 p«
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cnt., and that cost of doing business
nerally has inereased quite 25 per cent.

i recent years, thus bearing out what

¢ others have claimed.

In the business centre of Hamilton,
tint., aceording to a large dealer, rents
liawve advanced in recent years from 50
to 100 per cent. Under present condi-
tions this dealer claims the cost of liv-

to the merchant has gone up from
2o to 40 per cent.

\Vhat has been presented above are

wis, not mere statements. Canadian
Farm is in error if it means to insinuate

THE

that the retail grocer selling farm pro-
ducts to the consumer is getting the big
end of the deal. Competition is too keen
for that.

What surprises one most who studies
the question, is the insinnating remarks
made by many of our Canadian daily
newspapers against the retailer. Under
the slightest provocation they will ac-
cuse the retailer with charging extortion-
ate profits, whereas the retailer is not
fair to himself in not marking up his
goods in comparison to the increase in
his expense of doing business.

Montreal Grocers Enjoy Splendid Outing

Valleyfield Was the Rendezvous

This Year—Were Royally

Entertained There—Sprinting Events Keenly Contested-—The

Banquet Proved a Popular Part of the Proceedings

lights on the Day.

Side-

Staff Correspondence.,

Montreal, Aug. 1. Jupiter Pluvius
seems to have some regard for the Mon-
treal grocers and their elerks, as he has
seldom marred any of their outtrips. At
Valleyfield on Wednesday of last week
no hetter weather eould have been de-
sired, not too warm but pleasantly eool.

There was quite a weleome awaiting
the excursionists  at -~ their destination
as the groeers of Valleyfield as a whole
decided to join them and also east away
care for ome day at least.
“Comment ea va? Comment ea va,’”’

the order of things when the train
pulled in, and we are safe in saying that
the ““an when time for dejmn

hiisiness

- "
revoir

ture had arrived  was sineere in every

Some Good Racing.

is customary at pienies, the sports

the ehief attraetion; and it
evident that some of the trade

in pretty good training. It is

hle that Canada would have been

more suecessful at the Olympie festival
ferminated at Stoekholm, if she had

of the R.G.A.
in the Pentathlon.

or example, J. A. Phaneuf in the
committee race broke a record for the
| vards, but the onlookers generally
ed that if A. Laniel could boast of
iple more feet

was

I a few members fo

of stature that the
het would been a heat.
ever, let us not detraet the
v of the big J.A.P.
e tfravelers’ race was won by E.
ist (Freneh for dust), the seecond
n I’. Langlois (this is not the Frenech
slation of Longhoat), being consid-
by hampered in the gallop by the
t raised hy the winner who eantered
e with a good margin in his favor.
While these two races were being run
the ““fat men’’ were receiving a

dead
from

have

good rubbing down from their trainers,
and the speeial attention given H. Long
tin, others ecould

hoast of more than 200 pounds avoirda

who amongst eleven
pois, enabled him to secure the verdiet
I'he 150
funeral time, the winner receiving a set
ol military exertion.

yards was ecovered in quick

brushes for his

We would again state that neither is
Longtin the Freneh rendering of Long-
hoat.

J. A. Phaneuf was up against talent

in his second encounter, having to eon-
tend with sprinters of the J. . Therien
and J. O, Malot type, but his long legs
enabled him to reach home onece more;
the water piteher he won being generally
coneeded to be a good container for Bar-
hadoes molasses.

The ladies’ race as usual, was a nerve
breaker (for the
ing partienlarly hard to get ihe [vi
entrants to toe the line. When the b
rier did go up it was plainly evident
that Mrs. E. be the win
ner, as she got off to a good start, and

handieappers } it be

\

Jones would

in spite of the weight she was earrying
was not troubled by Mesdames O.
Fournier and E. Daoust who were judg-
ed second and third respeetively.

The daneing eontest wound up the list,
the fairy stepping of Miss E. Bourdoin
tieckling the judges’ faney, while Miss E
Lapointe was also favorably eonsidered
and placed second.

The Banquet.

Here was the surprise of the day. The
authorities of the Golden Lion Brewery
which has not long been in operation,
furnished as fine a dinner as one could
desire and certainly gave the Montreal
ers reason to be pleased with their de-
cision to go to Valleyfield. J. D. Boi-

leau presided and after making the usual
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g

hadn't tasted
as yet Golden Lion brew—G. A, Archam
bault, president of the R.G.A., said a
few words and allowed Mr. Herbert, pre-
sident of the brewery, to address the
gathering. Thanks extended to
the Golden Lion authorities for their
hospitality prior to the grande finale.

‘‘speechless” excuse —he

were

Grocerlets.
When

Gound 's

tried to
would

somebody
“*Where

warble

vou co,’ a

Caruso on the platform chimed forth

with ‘“Come back to Valleyfield.”’
Where was Armand Chaput? He's a

busy man just now but he must have

thought thus, with Tennvson aurmg the
day:
Work- work

In my oflice, can’t you see

work!

And I would that my tongue could
utter
I'he thoughts that arise in me

However, Geo. Duclos was there as
understudy.

Wholesalers are pretty busy these
dayvs as  friend Demers ot Huadon He
hert & Co., Litd., 1‘\[11.““!'11 It was

that the *“*Gazelle’’ would be

a sure winner i the handred vards but

thought

this "[‘!'I'I_\ one’” did not start

J. Ethier smiled nicely for the tin
plate artist. Nice tune that “Thy
sweet tace haunts me still.”’

J. D, Boileau’s special contest was
a teaser. Oh! you girls! Here it is:
Box of flowers held |'_\ Monsieur Boileau

one only of a number having a string

The fair lady picking out

speeial

on the stem.

the special flower received L

prize. Seecretary Beaudry was quite use-
ful in this event as a number of the
ladies were inelined to resort to suffra-
rette methods but  Monsieur Beaudry

kept them at Bay
Perhaps there would have been a big-

cver attendanee i the Valleviield horse

race meeting had not been !-.v-ll-.vlu-.l
Some few piastres were brought home
from King Edward park last year. You

remember who picked the winning pon
es Mum's the word

\\ .Ul

the Golden

was it suevested
Lion Brewery? Now, thirsty

Don’t you remember these words,

a trip through

one!
“Lead us not into temptation.”’

Mecaphonie Lussier was an absentee.

Perhaps his lungs have given out. J. A.
Phaneut did the bellowing this vear and
along with the ““Golden Lion'’ made
quite a roar

To reduee fat—compete with Longtin
et antres in the fat men's race

When little Laniel got ready to start
in a race somebody said Toot! toot: This
didn’t deter him though. e knew his
auto was safe in the garage, don’t you
know?

Let’s hope next year’s pienie will be

as sueecessful.
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A certa

into the hareain.
A radical change is certainly due in the methods of
many merchants so far as fieuring profits are concerned.

—
THE FLY IN THE STORE.

There are many careless dealers just now driving awa)

is greater than it used to be and greater than it should he.
~ . & . L S ¥ . store ag
I he CANADIAN GROCILR The increase in cost of farm produets is pointed to, store I“"'“
as shown in an article another page of this issue, : pass the s
Established - - 1886 but as shown in an article on ancther pa A i possible.
the dealer loses rather than profits by advances. He pays £ tiel
ST e : S = : A ; ; shioky ba
% FHE MACLEAN PUBLISHING CO., LIMITED from 25 to 100 per eent. more in rents than a few years : | g lll'( P
: , ; i i . B opg i ozen flies
= dohu Bayne Maclean Kreaident. aco; wages to his employes have advanced 33 1-3 to 50 f ;I et
e — 5 . X > = e one
t% Publishers of Trade Newspapers which circulate in the Pro- per cent.; eost of living has gone up from 40 to 50 pa oreat
4 vinces of British Columbia, Alberta, Saskatchewan, Manitoba, S8 p g . se of operatine the business G
"* Ountario, Quebec, Nova Secotia, New Brunswick, Prince Edward ““t".'m'l the ~‘”}”‘ll expense of o l‘“m"_l e s : Every «
Island and Newfoundland. lias risen 20 or 25 per cent. At the same time his gross ek Tthnd
Cable Address: Macpubco, Toronto. Atabek, London, Eng. margin of profit remains the same regardless of increase customers
3 OFFICES: & e T » face of siah aldvances retailer 3 g
B il : in cost to ]n'm. In t‘lu f.}u of such advances, 'fho retailer want goods
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5 P cent. So far the dealer is ]nTm: money by fn]]uwmg'tho a still further decrease per eolony over last year, the entirely in
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;_, W These fizures zo to prove the folly of figuring at S0 {}ere is a considerable shortage in eastern counties, hea partment
& 4 1 muech advance in cents on first eost. Some .nu'l‘t‘]lﬂ”"“ loss heing oceasioned by severity of last winter. ada eanno
. 43i have 2ot fm J;I‘t'ﬂ that 50 ¢ents above first cost is 50 cents There is no doubt that there is plenty of room for ex lr‘w\, It
£ 8 clesr gaint. “I(,'y RIS fhst o "T’"’”d éxpenses Are  jansion of the hee industry in Canada and some measures with Eure
inevitable: that it costs them something fo get the goods should be taken by the government to encourage and pre lionesty is
into the store, to prepare them for sale, fo sell and deliver 516 54 For instance it is claimed that not one quaric: injurions |
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Althou
stition, he
i1 4

nem with

! It eannot come too soon for the good of the eniire trade. g , b ;
’ trade because of the fly nuisance. Careless is the propci
5 H— term, because flies could be kept from the store if fhe

proper attention is given to the matter.
INSINUATIONS NOT SUBSTANTIATED.

In the first place dealers should see that all breedin and most

The id

§ i The insinuations made by many daily newspapers places in the viecinity of the store are removed. Rotiin

i' throughout Canada that the retailer is reaping the benefit fruit and vegetables, garbage heaps, stable refuse, et the summ
il 4 of the inerease in cost of foodstuffs to the consumer. are favorite breeding spots. Flies hateh in ten days, s a eredulit
8 . In other words they make the elaim that the retail dealer that all that is necessary to prevent breeding is the ordin The manu
‘ ary care in removing the causes within the ten days.

is chargineg an excessive rate of profit—that his net profit
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A certain number of flies will find their way into;the
Even then a few
These must be captured as early as
fly destroyers,

store unless sereens keep them out.
pass the sentinels.
possible. Every dealer carries
sticky paper, ete., and it doesn’t take long to get a few
dozen flies. A swatter is a very handy weapon to get
them one at a time, providing their number is not too

various

great.

Every dealer must realize the neecessity from a busi-
Particular
They

ness standpoint to rid the store of the pest.
customers are every day passing by such places.
want goods in a sanitary condition, and they know they
can purchase them somewhere.

WHERE REFORM IS NEEDED.

In last week’s issue reference was brieflly made to the
questionable methods of some Canadian evaporated apple
shippers.  Fuller information of these methods is contain-
ed in the report of J. T. Lithgow, Aeting Canadian Trade
Commissioner in Amsterdam. He writes the Department
of Trade and Commerce as follows:-

““The warehouses of the two merchants in Rotterdam
were visited and many barrels of dried apples examined
with the eo-operation of an assistant, who had had some
cousiderable experience. It was found that in both cases
the moisture was exeessive and had discolored the barrels.
In going into the contents the apples were found to be
sticky and matted together. One lot which had been on
hand for some little time, was full of mould and could
not be used for human eonsumption and will have to be
As to the other lot, excepting that there was
o mould visible, the condition was not any better. (‘om-
plaint was also made about the branding of a shipment of
faney evaporated apples in boxes.
ined, and while the top layer was in perfeet condition, il
was evident on going a little deeper that the appearanc
entirely ehanged, many small pieces were found together
with seeds and cores.
three responsible merchants in Rotterdam and they unani
mously agreed that the goods were not as represented
and that the importer was entitled to a rebate. After ex-
amining some hoxes of this shipment and comparing them

destroyed.

These were also exam

This shipment was examined by

with similar goods put up by a firm in Wayne County,
New York, I came to the conclusion that the award was
entirely in accordance with faets.”’

This is a serious indietment against Canadian dried
apples and certainly should he investicated by the De
partment of Agrieulture or Trade and Commerce.
iu[-il cannot afford to send out sueh goods to foreign coun
fries.

Can

: It not only affects our future trade in dried apples
with Eurcpe, but the reputation we get for downright dis
Im‘m'il.\' is bad for shippers of all goods and therefore
injurious to the eountry.

Inspection is evidently neeaed.
the hetter.

'”H‘ sooner we get it

—
THE SUMMER SLUMP MYTH

: :v\lllmu'_'h the average business man is devoid of super-
\31!1()!)..|le still harbors a number of myths, and elings to
tnem with singular tenacity. One of the most conspieuous
mui”|nnst dangerous is the Summer Slump Myth.

he idea has gone abroad that trade falls off during
the summer months. Business men have accepted it with
a credulity never displayed in regard to other matters.
he manufacturer takes it for granted that the merchant
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will find trade dull and makes hittle effort to find a marke

for his goods. The merchant in turn, concludes t
people are not going to buy as briskly as at other seasons
and ‘“lets up’’ in his efforts. When men start to aect

a false impression of this kind, they inevitably end up

by ereating the condition, the existence of which was a

pure assumption on their part in the first place. W
merchants make no effort to ereate business, the natural
result is that business falls off.

The summer slump is a myth, purely and simply. |
i1s a pernicious myth, for it does damage wherever it 1=
m'o'l'['lwl; and, unfortunately, its aceeptance 1s  prett)
Althoueh it is quite true that the summer sees a

and

general.
pretty

points, statisties show that the number of residents w
of the populatic

general exodus to summer resorts holiday
leave a town never exceeds 10 per cent
at any time; and that is partly made up by the presence
of visitors. Further than that, people are just as pron
to spend their money during the summer months as at
pleasures

any other season of the vear. They spend on

and outines lareer amounts than the difference between
their regular purchases in summer and in brisker seasons
The merchant share of that
expenditure to himself if he would keep his store attrac

tive and advertise regularly.

could divert a Promiseuous

Another point whieh is generally lost sicht of 1s that
to slacken efforts in the antiecipation of meagre results, is
to lose momentum. The athlete must keep in eondition
at all times whether he expects to have an opportunity to
And it is the same with trade
himself to drop out of the
has lost

display his prowess or not
The merchant allows
publie sight finds it hard to get back again. e

who

momentuam

—®
EDITORIAL NOTES.

Make August a trade winner

. . »

Let the summer lines have another good chance to
move out during August
. -~ -
If sugar were $10 per ewt. no doubt” many dealers

would he content to make 50 cents a hundred gross profit

» . .

A thabasea

land, we have retailers of a

Away back at Landine in Canada’s hint
modern v

. . .
o H s

High

another vear

prices in honey are anticipated

Even the bee is contributing its share to

the high eost of living.

- - .
If vou have never done so helor decide now to take
an inventory at the end of the vear. [t is the first

portant step towards sueceessful hookkeeping

Montreal and Winnipeg grocers have also had their

outings for 1912, and have settled down to business for
another yvear
ST
Can anyone follow a three ring eirens performance
without missing something? Consider then the window
display with more than one idea

Some daily newspapers are content to rant over *‘com-
bines,”” *“restraint of trade,”” **holding up the eonsumer,’’
ete. But how much of their veiled statements do they

prove ?
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Making a Good Start i1n Bookkeeping

Every Dealer Should Take an Inventory and Know Where He

Stands—A Financial Statement Which Indicates Loss in
Year’s Business—Manager’s Salary Should Always be In-

cluded in Every Statement.

*By Henry Johnson, Jr.

The following is one of those inevit—
ably-delayed letters which makes me
sometimes wish I had more space. Even
now, it must go in with the bookkeeping
discussion to justify its present inser-
tion. Fortunately, however, its subjeest
forms a proper portion of such discus-
sion, for which I am glad.

Winnipeg, Man., June 29, 1912,
The (‘anadian Groeer:

Gentlemen,—We have had trouble in
figuring our inventory and wish to hand
you the ficures and have you figure out
the gross profit, net profit, and inerease
in net worth and perecentage of expense.
Of eourse this is not asking much, but
as we have not bothered you hefore we
trust that you will favor us. We will
try and make ourselves as clear as pos-
sible and give you the complete figures.

To begin with, we wish to say that
this is a partnership concern and the
writer is the active member, drawing no
salary but drawing as his share two-
thirds of the profits so that manager’s
salary does not appear in the expense.

We often times buy goods in a eo-
operative way, with other stores here
and have included that amount as mer-
chandise purchased and also included it
in our sales, but have kept it separately
and will give you the amount. We also
charge all produce to merchandise when
received and credit sales with a produce
sale when the trade cheeks are traded
out and again credit sales with a eash
sale when the produce is sold to commis-
sion merchants. = We mention this as
the result obtained, for percentage of
gross profit and net profit may seem
low.

Yours very truly,
B--G—F-— &Bro.

Statement.

Mdse on hand Mar. 6, 1911
(freight not included).. $15,737.81

Freight on above .......... 503.61
16,241.42
Mdse purchased up to Mar. 20
P12 UL aas i sl ke 3069486
Freight on same (not in-
ehaded) . srce i ol 1,005.22
Drayage on same (not in-
eladed ool L L. 190.00

*The writer of this article is one of the most succes:-
ful dealers on the continent. He has spent almost 30
ears i the retail grocery business and iz well cqnipped
answer questions and smooth out difficulties with
which others mn{ have met. If a special request is
e names of inquirers will be omitted when their
letters are printed for discussion.

Goods bought in co-operation

with other stores inelud-

ed in the above, also

$333.47 taken out by pro-

prietor. Tolal ... ..... 2,626.24
Money drawn from busiress

in addition to mdse.

T R e e el L
Total net sales including

cash, eredit and produce

(sales include mdse. di-

vided with other stores

and proprietors. mdse.) 44,388.84
Aceounts receivable (delin-

quent not ineluded) .. 3,102.59

Bills receivable 1,508.21
Interest on bills receivable. 99.76
Fixtures depreciation not in-

cluded) ..... S sty 920.82
Cash on hand in hank ..... 330.45
Mdse. on hand Mar. 20, 1912 11,607.07
$hseomnl .o ol s e 549.16

Net worth, Mareh 6, 1911 ..18,805.91

Expense,
Advertising ... ... .. .... § 52293
Rent G T A R i 554.00
ST T G SR N X 58.30
Stamps, stationery, ete.. .... 117.33
T e e S
Lo T R R R
| e e R e 38.19
T e N L ST L 70.35
Clerk Hire ... - . 3,854.85
P T e e AR 22.40
Miscellaneous .. .... v ow e i AN
Interest on investment ... ... 1,100.03
Depreciation on fixtures ... ... 102.31
Depreciation on mdse.. ... .. 99.66
Delinquent aceounts ... .. ... 83.90

$7,636.69
Accounts payable ..$ 1,237.65
Other Jiabihities ... ... ... 354.42
Cash on acconnt ... ... ..... 21,298.67

P.S.—We neglected to state that we
purchased a piece of land, from money
from the business, amounting to $633.17
which is not included in moneys drawn
from the business.

Looks Like a Loss.

There is a lot in that statement that
I cannot understand fully. But first, to
get down to tacks on results, let us see
what we have to-day, compared with
what we had a year ago; and I can only
see a loss for the year’s work.

It is stated that we had, as ‘‘net
worth’’ on Mareh 6, 1911, $18,805.91.
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The followin

What have we to-day?
are all the tangible assets I can disco
er:

Accounts receivable eoe o 3,102.59
Bills receivable ... 1,508.21
Furniture and fixtures ... ... 920.42
Interest on bills ree.. .. .... 99.74
Cashon hand. s ..i covvoveo 330.45
Sloalk 1= 0 it 11,607.07
Land purchased (cost).. .. . 633.17

Total. .. ... $18,202 07

This ecertainly looks as if we had
$603.54 less of solid net worth, Mar. 20,
1912, than we had on Mar. 6, 1911. Wiy
and how this has eome about is what we
now must look into—provided it is o
The statement is not eclear to me, as
stated.

Manager Should Have Salary.

If my eonclusion is eorrect, here is one
of the finest possible illustrations of the
folly of any manager working without a
definite salary. For if eonditions are as
they appear, this manager’s ‘‘two-
thirds’’ will not make him very fat; yet
he has devoted a year of work to the
business. Iad he been paid a fair sal-
ary, he would have had at least what his
clerks and helpers have had—a living
wage for his work.

Merchandise bought, ineluding freight
and drayage, amounts to $31,800.18.
Sales are stated at $44,388,84. 'T'his
shows a ‘‘spread’’ of $12,498.66. 11 all
other factors were constant, here would
be a gross margin of nearly 282-3 per
cent., which ought to be enough for the
most reckless expenditure in any husi-
ness. Even so, it seems to have leen
hardly enough in this one, because we
have:

BEDONBO « . s sen ouv s00 +o0s$ T7,636.69
Withdrawals L e 2NN
Withdxawals ... ... ........ 1.950.03

o T R $12,212.96

The stock, however, has gone ofl jusl

about $5,000, so that eomparison loes
not hold. Allowing for that declinc in
stock on hand, the gross margin amounts

to considerably less. With a gross
spread of $7,212.96 we show a r0ss
margin on only about 16%4 per ccily;
and that is hardly enough for any husi-

ness these days.
Enormous Expense Account.

Let us take another angle. The =ules
are stated at $44,388.84. With aciual
expenses as stated at $12,212.96, here 18
an expense acecount of about 28 per cont.
—and what business can stand up under
that kind of load?

But worse is still to come, for [“Iw'nht
that figure of $44,388.84. This is be-
cause it is stated in the letter that ‘‘We
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credit sales with a produce sale when the
trade checks are traded out and again
credit sales with a cash sale when the
produce is sold to commission merch-
ants.”” Here, then, apparently, is a
double eredit. How far does this go? How
muech do we have to lop off that $44,-
388.84 before we get down to actual
sales?

If the $2,626.24 stated to be ‘‘ineluded
in the above,”’ is really in that $31,-
890.18 of merchandising purchases, ete.,
then the expenditures drop to $9,586.72;
but even so, we have an expense account
of upwards of 2114 per cent.

Too Much Stock Carried.

Lastly, with sales of only $44,000, the
stock of $16,241.42 with whiech we start-
ed out would be turned only about 234
times annually; and the $11,607 with
which we end would only be turned
about four times—probably about 3%
times on the average. That is not active
enough. The business is heavily over-
stocked.

B > .

Now, things may not be so bad as they
look. Probably they art not, seeing we
are only about $600 behind this year.
But there must be some radiecal investi-
gation and I urgently advise the employ-
ment of an expert accountant to exam-
ine into your eondition, report fully, de-
vise and install in operation some ae-
counting that will aeeount.”” The
trifle of $500 to $1,000 that suech an ex-
pert’s services will eost you will be the
hest investment you ever made.

Some Pertinent Questions.

Meantime, 1 should like very much to
have some items explained.

Wherein does that ‘‘co-operative
buying’’ differ from any other buying?
Do you not simply get the goods and
pay for them? If so, why are sueh pur-
chases not simply merchandise pur-
chases ?

What do you mean by depreeiation not
included?”’ Does that mean that ycu
have not written off any depreciation, or
that you have written it off? Same ap-
plies to ‘‘delinquents not ineluded.”

How was the ‘“‘net worth’’ of 1911
made up?

What is that last item, ‘“Cash on ae-
count’’ listed at foot of statement? 1s
that what has been paid you by vour
customers on their acecounts?

List Freight With Stock.

.I recommend now, that von imme-
diately discontinue that plan of listing
merchandise, freight and drayage sep-
arately. Include in the cost of your
goods every item that enters into plae-
ing those goods in your store or ware-
house, ready for sale. Then your stoek
on hand will be listed at full cost to you

THE CANADIAN GROCER

—saving work and obviating the great
liability to error in your present method.

I shall be greatly interested in hear-
ing from you, even though you do not

adopt my suggestion to employ the ex-
pert. We all learn from the mistakes
and improvements of each—so let us
have it.

Winnipeg Grocers at Their Annual Outing

A Dozen and One Varieties of Contests at Picnic of Winnipeg
Caterer‘s Association—Travelers Run for Furnishings— Big
Crowd in Attendance—The Men at the Helm.

Winnipeg, July 31.—(Special).—Those
are the men to whom the honor of eon-
ducting the suceestul 1912 pienie of the
Winnipeg Caterers’ Association, is due:

President.—W. A. Bartram.

Viee-President.—J. A. Campbell

Seeretary.— W. (i. Loek.

Treasurer.——Geo. D. Sinelair.

Committee Chairmen.—Transportation,
Capt. Harper Wilson; printing, M. L
Dennis; sports, S. I. Penwarden; refresh-
ments, Frank Seott.

lives are one long sueecession of raecing
for orders, raced harder at the pieine
In short it was one big, long, round
day of pleasurable eompetition

In the waltzing competition for cater-
ers J. Ogilvie and his partner showed
their prowess on the waxed floor while
F. Marples and his auxiliary two-step-
ped themselves to vietory.

There was a soap contest open to
grocers and eclerks, with prizes worth
while, and here is the order of the win-

I'he officers in
f the

harge

Winnipeg Cater

ers’ Pienic

Winnipeg Beach

Sports Committee.— S. J. Penwarden
(ehairman), Geo. D. Sinelair, R. L.
Waugh, J. W. Campbell, J. Congalton,
N. J. Lawrie, Wm. Boyd, G. Yost, H.
Bartram, P. . Menlove, M. O’Connor.

Transportation Committee. Capt.
Harper Wilson, H. Holman, Ald. Gowler,
D. A. Ritehie.

All kinds of Races.

It was the 26th annual and Winnipeg
Beach was the magnetie point that drew
the erowd. As with the majority of
pienies, the prominent feature was the
racing and other competitive events.
There were sprinting contests for old
and young, feminine and maseuline, two
legs and three legs; there were stareh,
rolled oats and soap races; a bun con-
test; needle and thread, egg and spoon
races, water sports, ete., ete.,, until
everyone was almost ‘‘run off their
feet.”’

Not only these but young ladies and
gentlemen entered into competitions to
bring to light the most graceful waltzers
and two steppers; ecaterers exhibited
their offspring; and travelers, whose
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ners:— Messrs Shipper, D. Richie, and
Perecy White. The travelers who got the
count of one, two, three in their \lll‘\‘l'dl
contest were, J. Congalton, J. Ogilvie,
and J. Wheatman. \s a result their
grips will have a few more neckties or
other body furnishings on the next trip
out.

The eaterers’ championship race of
220 yards for a silver eup brought into
the limelight Gordon Buchan who holds
the coveted silverware for a twelve-
month.

The special handieap 200-yard race
open to eaterers and employes produced
the following luecky quartette: e
White, R. Bowman, Gi. Buchan and Q.
Heppburn.

On the trains going to the Beach a
watermelon was passed through to give
the pienickers an opportunity of guess-
ing the number of seeds it held.

The event certainly was a most sue-
cessful one and the caterers in charge
have good reason to feel elated over the
day. They would still be considered

modest.




Lines to Push During Month of August

Camp Goods, Summer Drinks, Spices, Vinegar, Fruits for Preserving, Fly Des-
troyers, etc., Among the Goods That Will Sell—First Prepared Will Secure the |
Most Business—Value Attached to Seasonable Lines by One Dealer.
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i H AR appeared. that causes a lheavy run on summer rich in opportunities. ers, Montrea
' 2 This 15 the statement of one grocer, drinks. This business the dealer should %00,000.
B perhaps more ageressive than many in he prepared for; but it should also he - - ; Murdoch
L '::" ﬁ the trade but not more ageressive than  borne in mind that people do not use ) Twcn!yYearS AQO ? chant, Hunte
f ¥ i [ every crocer should he. these artieles only when Old Sol is dis- b/ B 1) the Grocety'l‘rade Y by \l‘.'_“‘. A\l"('
g ¥ We have now entered upon another pensing his strongest rays. Even when > i ‘ Ariha i
3 il 4 month-—a month rich in possibilities to  elimatie conditions are more favorable ; _ 3 = { 0., has 'l"“
|8 the dealer ready to take advantage of to the hot blooded person, there is an l‘“”'.'“i“‘f items WESD taken from The i day "” ‘\\“.\"'
i f % them. If the dealer will take the senti- appreciable sale for certain of these Canadian Grocer of Aug. 2nd, 1892: ¥ W. Girard
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! ,! graph as his motto and go after business  kept prominently before customers, even Denis, Montreal, have entered into |8 ""f"‘ "‘ busi
| i f alone those lines, he will find that when the temperature is only moderate. partnership to do business as ““’ S. Rossean
‘ “ !\ August, a month not always given credit Plan for Spice Campaign. ‘Untul'iu. : and Manitoba Milling ; ‘\"““[“l‘;llly .I“
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tunately in many places more adjacent
to the active husiness world, merchants
are found to he ruled strongly and all
too mueh by the seasons. Just because
the family almanae says that August is
the last month of summer is absolutely
no reason why we should relinquish our
selling efforts on summer goods. There
15 vet much of seasonable summer
weather hefore us this yvear and there is
yvet to be an appreciable demand for all
those goods peenliar to the summer sea-
son and it stands to reason that the
grocer who maimntains  his  stoek and
keeps persistently pushinge these lines, is
the one who is going to get the trade.
It is all very well as the season nears
an end to clear stoeks up to a safe mar-
gin, hut 1t does not pay to eut down
supplies while demand is still at its
height.
Camping Goods Still Sellers.

The season for camping and pienies
has yet a considerable time to run and
those goods used for these purposes
should still he pushed. Canned foods of
various kinds are among the stellar
lines that will sell easily. Canned milk
has an important place in the camper’s
hamper while olives, pickles, sauces and
similar lines should not bhe forgotfen.
The same methods as used earlier in
season may he brought into play to uet
this business. The window display is
an important selling agent and in this
regard the value of an appropriate set-
ting should not be forgotten.

Perhaps the weather this vear has not
been as conducive to trade in summer
drinks as that of last year, but those
dealers who have been pushing this line

way. The pickling season is now not
far distant and it 1s the dealer who gets
started early, who secures the eream of
the trade. In past years in many towns
there has been no little amount of the
spice trade obtained by the druggists,
hecause the grocers did not give enough
attention to this line. This is trade that
properly belongs to the grocer and he
is in the best position to secure it too if
he only lays his plans properly so. Per-
haps one reason why certain of this
trade has heen going to the druggist is
the wrong impression which has existed
in the minds of certain eustomers that
the druggist handled better quality
spices than the grocer. Therefore, to
overcome this, purity and quality should
he made the keynote of all advertising,
personal talks and show eards on both
spices and vinegar.

The preserving season has been under
way for some time, but fruit supplies
have heen rather light so that the house-
wife will need e¢onsiderable fruit to
make up the required amount of pre-
serves. Later fruits will apparently he
a fair yield and should be featured for
preserving purposes, as well as the as-
sorted lines, sugar and sealers.

For the later line the demand is now
just opening up. FEarlier in the season,
the housewife was filling up her old
jars but the number of empty ones will
gradually be dwindling to the zero mark.

There are other lines whiech may be
pushed to good advantage during this
month, For instance, flies increase as
the season progresses and fly destroyers
will be in demand. The farmer may be
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pienie report which appears in this weeks
issue of the year 1892, 8. Demers was
president, Thos. Gauthier honorary see¢
retary, and C. K. Bouthillier, secretary,
at that time while A. D. Fraser was
chairman of the refreshment and railway

commitiee.
. . L]

“MeWilliam and Everist, To-
ronto, sold by auetion a ecar of
('alifornia fruit at their warehouse
on Thursday last.”’

Editor’s Note.—This is another firn
in husiness to-day, after lapse o
years. Selling a carload of fruit al
present time is of mueh more frequent
oceurrence.

" L L

““J. F. Eby, of Eby Blain Limited,
Toronto, has ended his holiday fur
lough, and is back to business with
the appearance of a man who had
been drinking at a well-spring of
health. His partner, Mr. Blain, is
now taking his turn and is away to
Rosseau for a few days.”

Editor’s Note.—Curiously enough M
Eby has just returned from a holida)
this year and Mr. Blain has gone to Mus
koka to enjoy a rest.

e

“F. F. Dalley, E. A. Dalley, Mrs.
Maria Dalley, J. R. Vert, Thos
Hood, and C. H. Saunders are ap-
plying for the incorporation of the
F. F. Dalley (Company, Hamilton,
with a capital of $90,000."’

Editor’s Note.—The F. F. Dalley Co
is still in business to-day in Hamilton,
not only doing a national, but an interna-
tional trade.
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Current News of the Week

Quebec and Maritime Provinces.

P “ulllh‘l&l.\, l;lll.. wholesale groe-
ers, Montreal, have been incorporated at
$00,000,

Murdoeh L. MeMillan, general mer-
chant, Hunter River, P.E.1., is succeeded
|v‘\ |4. ” A\l(‘l‘t‘utl.

Arthur P. Tippet, of A. . Tippet &
('o., has left Montreal for a short holi
day at Weymouth, N.S.

W. Girard, of the Co-operative Gro-
cery store, Montreal, will soon retire
after a business stay of 23 years.

S. Rosseau, of Laporte, Martin, Ltd.,
Montreal, has returned from a fishing
trip. Heé got one fish! Quite fortunate.

A. W. Hugman, Montreal, is on his
way homeward from the coast having
cone there some time ago on a business
trip.

(. Bradley, manager of the Soyer
Kookera Bag Co., Ltd., Montreal, has re-
turned from a business trip through to
the coast.

I&. W. Sullivan, of Laporte, Martin,
Ltd., Montreal, has started to his home
at Magog Lake, where he will rest for a
week or so. .

R. Hendry, of Rose & Laflamme, Ltd.,
Montreal, is on a holiday, having left
early in the week for New York, ete.
He will return by boat.

A. W. Hugman & Co., Limited, Mon-
freal, are moving to 286-288 St. Paul
street, where they will have a larger
warelhiouses and larger oflices.

A. L. Dawe, Canadian manager of Ed-
ward Lloyd, Limited, Montreal, manu-
facturers of paper and Ermaline cook-
g bags is at present on holidays.

Food Speecialists of Canada, Limited,
with head office in Montreal, have heen
imeorporated with a eapital of $50,000.
General food produets will he dealt in.

I'he campaign earried on by the Pure
Foods authorities in Montreal is having
pood  results. There are much fewer
dealers exposing fruit, ete., to flies and
dust and it has been proposed that the
police should have authority to break
up all stands whieh are not ecovered.

Ontario.

Gieorge MeNally, groeer, Toronto, has
sold to J. W. Bruce.

Frank Coon has opened a grocery
store at Haveloek, Ont,

F. C. Toon, a London, Ont. grocer, is
removing a few doors south of his pres-

ent stand. Mr. Toon is now fitting up
his new premises.

Hugh Blain, Eby Blain,, Ltd., whole
sile grocers, Toronto, has left on a three
weeks’ holiday to Lake of Bays.

Galt merchants held their annual pic
nie to Port Stanley, Ont., on Thursday
of last week. Sixteen coaches were re
quired for the 1,500 pienickers. Games
and races leatured the day.

The Ontario  Associated
Trade are to make a trip to Northern
Ontario, leaving Toronto on August 13
It promises (o be one of the most sue
cessful that has been undertaken

R. G. Medland, of Medland Bros.,
wholesale grocers, Toronto, while driy
ing his auntomobile at Windsor, Ont.,
was struck by an eleetrie ear and thrown
into a diteh. The oeceupants of the auto
were not seriously hurt

The grocers with other business men
of West Toronto and Weston, held their
annual pienie on Wednesday, July 24 to
Berlin. Although rain in the early part
of the day threatened the suceess of the
outing, it eventually turned out fine and
a good time resulted.

The MacLaren

have decided to open up their own office

|Il||u‘l'i;l| (‘heese (o,

in Calgary, and have appointed Joseph
Furmston, who has been with them for
a considerable time in Toronto, as man
ager of their Calgary braneh. Mr. Furm
ston left here for Caleary at the end of
last week.

The retail fruit men of Toronto who
are opposed to the hy-law requiring the
covering of fruit held a meeting of pro
test at St. Hall on Friday
nicht last and organized themselves into
the Toronto Retail Fruit Dealers’ As
J. W. Owens, ML.P.P., was in

(ieory

soeiation.
the chair.

The London Retail Groeers’ Assoeia
tion on the oecasion of the death of
Mrs. Frank Harding, sister of Gordon
B. I)l';llu’. H London grocer, sent a floral
offering, and a large number of the
members attended the funeral. Mr.
Harding was at one time secretary of
the London R.G.A.

The ('Illpln_\'t'.\ of the MeCormiek Bis
cuit Manufaeturing Co., London, Ont.,
pienicked this year at Port Stanley. It
was 42nd annual.
ed free transportation as well as refresh
ments at Port Stanley. A fine pro-
gramme of sports was run off, and an
all round good time resulted.

The business men in the north end of
Toronto held a pienic on Wednesday
afternoon of last week to the Island
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The company provid

Boards of

PPark Some 200 were pres
comd time spent, Among the grocers who

ook an active part

michael, J Hhll, Gibb Bros, Ib. S, M
Murty and ¢ Page It w L 1
annual

[ra Moore of the Quaker Oats Co., To
ronto, was in London this week hus
eSS,

'he Computing Seale Company ot (
ada has secured a permit to ereet a

$27,000 one-storey factory on Camphbel
\ve., Toronto

\mong the retatlers in Toronto durn
the past week were (. 1 {
Streetsville; W \ Brunton, Newman
ket; and Mr. Willcox of W\ mster X
o, Aurora.

Western Canada.

W. E. Brown, grocer, Greenwood, B
has sold to L. L. Matthews

G. F. Jamieson 15 starting a groeery
and contectionary store at Edmonton

Wi E. Poole, grocer, of Edmonton,
Alta., has been succeeded by \. Barach

W, Dives, general merchant, of Car
diff, Alta,, has sold out to W. Gilliland

. B. Collins & Co, have sueeeeded
F. E. Miller, seneral merchant, Kinley,
Nask

I’. S. Gaudette, general mer t t

Morinville, has been sueceeded by A
Forget

W. J. Price, general mer t I Cold
Lake, Alta,, has sold his business to O
I’. Smith.

The Sultana Grocery Calgary,
\lta., has been purchased by Danger
field & Dawson

]lu\\.lhl \\ \\::‘«III. TCI |
of Edmonton, has sold out his business
to N. S. Wilson

T. Harrison & Co, al
vary, Alta., have been sueceeded by the

nerehant

crocers, ol Cal

Queen Girocery (o,

The Star Groeery and Medical Hall
Co., of Edmonton, Alta,, has been sue-
ceeded hy J. Symes.

(. H. Pratt & Co., have started a gro-
cery and boot and shoe store at Atha-
basea Landing, Alta.

J. M. Dale, general merchant, Port
Hammond, B.C'
Mr. Dale was in business in Hammond

. has sold to Frank Cross

for twenty vears.

F. T. Higgins, who has been connected
with a grocery business in Carberry,
Man., is moving to Regina, Sask., where

he will open for himself.
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High Prices Expected on New Salmon

Some Jobbers of Opinion That it Will Have to Retail at 30 Cents—Agitation for

General Circulation of Half Pound Tins—Prune Prices Being Shaded—No Fur-

QUEBEC MARKETS.
POINTERS—

Sugar.—Market heavy.

Dried Fruits.—Dull.

Montreal, Aug. 1.—The majority of
wholesalers report an inecreasing busi-
ness, and if things keep going as satis-
factory to end of year the auditors
should report a more than favorable
gain.

Rice situation is becoming more deep-
ly interesting daily as it is quite likely
that prices will move higher up if some
change does not take place, From all
reports no relief is in sight. When one
considers that the yearly rice erop of
Japan amounts from 46 to 52 million
Koku and 1s not sufficient to meet the
requirements of the nation it is not sur-
prising to hear of the authorities trying
to abolish the import duty on grains.

The French pea erop has evidently
turned out a failure as shippers have
ordered all quotations withdrawn, one
man in partiecular expressing himself
pretty strongly, ‘‘Thoroughly diseourag-
ing,”” he says. The cause of course is
the bad growing weather and consider-
able drought.

SUGAR.—Retail demand for sugar is
heavy at present refiners being kept on
the hop all the time and some large ord-
ers have been filled recently, so that
even the shrewdest buyers are inclined
to believe that steadiness will prevail
for some time.

As reported in our last issue, general
appearance of Kuropean beet erop is by
no means unfavorable, the representa-
tion that a period of drought experienc-
ed would damage it, being made prineip-
ally for speculative purposes. The ef-

fect these statements had can easily be’

seen from the big jump raws took in
London about a fortnight ago, but things
have quieted down now and a reaction
has brought prices back to praetically
same level. Authentic reports to hand
quite recently state that in Eastern Ger-
many alone drought has been experi-
enced, but in other beet growing dis-
triets there is no complaint.

Granulated, bags .....
Granulated, 20-1b. bags
Granulated, 5-1b. cartons
Granulated, 2 1b, carton
Gmnuhted. Imperial
Granulated, Beaver ...
Paris lump, boxes 100 1bs.
Paris lump, boxes 50 lbs.
Paris lump, boxes 25 lbs.
Red Seal, in cartons, each .
Crystal diamonds, bbls. .......

Crystal diamonds, 100-1b. boxes
Crystal diamonds, 50-1b. boxes ..
Crystal diamonds, 25-1b. boxes ..
Crystal diamonds, 5-1b. cartons .....
Crystal Diamonds, Dominoes, cartons .
Extra groumd, bbls.

Extra ground, 50-1b. boxes .
Extra ground, 25-1b. boxes

TN~ D DGO D D OO Y N Y e
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ther Opening Prices on Barly Fruit and Vegetables Out—The Sugar Situation.
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Powdered, bbls,
Powdered, 50-1b. boxes .
Powdered, 25-1b. boxes
Phoenix .........
Bright coffee
No. 3 yellow
No. 2 yellow
No. 1 yellow
Bbls. granulat d
above bag prices.

SYRUP AND MOLASSES.—With a
short erop of maple this year and prices
now being advanced it looks as if a
larger eorn syrup trade should soon pass,
not that there has been any lack of de-
mand for the latter.

Molasses market is dull there being
only a normal amount of business doing
whieh is somewhat surprising seeing
that loeal market stiffened up to quite
an extent just recently. But warm
weather has no doubt interfered with
things and a heavier volume of business
will be done just as soon as the ther-
mometer begins to deseand.

hn b M O O O Y O
GEESEES

Fancy Barbados molasses, puncheons 038
Fancy Barbados molasses, barrels 04
Fancy Barbados molasses, half-barrels 043
Choice Barbados molasses, g:ucheons 033
Choice Barbados mol 038
Choice Barbados molasses, half- barreln 038
New Orleans ... . 0%

Porto Rico ..
Corn syrups, bbls.
Corn syrups, half- barrels ....
Corn syrups, quarter-barrels
Com syrups, 38%-lb. pails ..
Corn syrups, 25-lb. pails ......
Cases, 2!b tins, 2 doz. per case
Cases, b-1b. tins, 1 doz. per case ...
Cases, 10-1b. tins, % doz. per case .
Cases, 20-1b. tins, % doz. per case

DRIED FRUITS.—When are Cahfor-
nia dried fruits going to move more
freely? At present wholesalers are not
at all satisfied with the general aspect,
trade in all lines being anything but
brisk. Prunes are now being offered
freely on coast as holders have evidently
made up their minds that a stiffening
following on recent reports of a big
drop is bound to take place.

Apricots are firmer than they have
been recently but prices remain un-
changed, peaches being dull with prices
nominal.

According to reports the raisin erop
will fall short of last year’s, while cur-
rants are quiet.

WHWWOHIHNOOOOODOOOOOOO
o
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Evaporated apricots .02 U
Evaporated apples .... sans B
Evaporated peaches 018 019
Evaporated pears ... 018 019
Currants, fine nlhtru pe 0 08% 0 9%
Currants, fine Sliatras, per lb., cluned ... 007 007%
Currants, 1-Ib. pckgs., cleaned 0 08 0 08%
Currants, Patras, per lb. . 009 009%
Currants, Vostizzas, per lb. 0 09% 0 10
Dates, 14b. packages . 006%
Dates, Hallowee, loose 006
Fards ........ on
Figs, 3 crowm 07% 0 19%
Figs, 4 crown 008 010%

, 5 crown . 008%013
Kigs, 6 crown 009 04
Figs, 7 crown 010 015
Figs, 9 crown .0 017
Comadre figs, 1% 18
Glove boxes, 16-oz. per box .... 0 10% 0 11%
Glove boxes, 10-ozs.,, per box - 00T 00T%
Prunes—

200 .. . o
3040 012
®o-a . ol

50-60 010
60-70 0 09%
70-80 00

0 08%

008

o,
Bataa”
Choice seeded raisins wee 008
Choice fancy sedeed, 1-1b kgs. ..... e oese SN
Choice loose m\uuteu 3-crown, per Be sova B8
Choice loose muscatels, 4-crown, per lb sees 0 08%
Seedless, new, in packages . 007% 0 07
Select raisins, 7-1b. box, per box 007% 008
,)ultnnn nhinl loose, per 1b. ... 011 013
8 raisins, 1-lb. cartons . 016 019
ihlm table . 260 675
Malaga table raisins, clusters, . 08 1w
Valencia, fine, off stalk, per . 006 007
Valencia, select, per b. .......... 0 06% 0 073
Valencia, 4-crown layers, per Ib. 007% 008

TEAS. — The tea market contmun
firm and some lines, Congous prineipally,
show an advancing tendency. There is
good demand both locally and from the
country and volume of business being
done goes to prove that buying is not
altogether to fill actual requirements.

Cables from the Far East indicate that
higher prices will soon be asked, so that
teas like every other groecery article
seem to follow the soaring idea.

Japans—
Choicest 04 050
Choice 03 037
Fine 030 03%
Medium ..... 02 030
Good o2 04
Common 019 02
Yamashino ........... 07 100
Ceylon—
o2
020
l'ekoc Souchongs 02
India—
Pekoe Souchongs .... .0
Ceylon Greens—
Young Hysons .... 0
Hyson .......
Gunpowders 019
China Greens—
Pingsuey gunpowder, low grade 0 018
l'lnnuey gunpowder, pea leaf ... 020 030
Pingsuey gunpowder, pinhead 030 0

COFFEE.—A better fee]mg has pre-
vailed of late in this market and roast-
ers report an increase in business over
corresponding period of last year. This
news with high prices all round, would
serve to emphasise the strong demand
there is for good coffee even during 1le
warmest of weather. The mild grudes

are comparatively quiet.

Maracaibo
SPICES.-
good and with moderate stocks lhizh
prices are still maintained. Yet it 13
hardly likely that any appreciable de-
cline would be registered even if more
supplies were on hand, as the demun
from grinders is heavy, though there 18
not such a speculative spirit shown as
at previous periods. Pepper, both kinds:
is likely to advance a few more pol
while it would seem that eloves and nut-
megs also are inclined that way.

lines 1s

Demand for all

: Sooocooooe
I OSRRERRERS
BBERERRESER

present.

age

of

Througl
capital

and

rets

goon Tl

and

fre

Prosp
Korea ¢

the

abu

tiful an

peni

nsu!

remains

M
no |
the
to d
is g
has
last

arki
arge
low
0 be
ood
bee
wh

high ley
Rangool

Rice,
Rice,
Rice,
Rice,

grad
grad
gradi
grade
gradi

, gradi
, grade

grade
gradi

, grads
., pol

Ice Di
Carolina R
Brown
Tapioca
Seed, 1

NUTS

grades

and
prev

it 1
aile

be clea:
manufa

In shell—
Brazils
Filberts
Filberts
Tarrago
Walnut
Walnut
Walnut

Hungar
Shelled—

Almond
Almond
Almond
Almond

Valenci

Pecans,

Pm-chlo-

Walnuts—
Bordea
Broken:

POINT
Spot

sions.
Forei
Sa]m4
Suga

Torom

grip

i




Fa

BSEEER S8

-t ot
oo

&

coomnoooCcOoOOe OO0
2I8L

nues
a]l;.
'e 18
tlir
\eill*!
not
ts.
that
that
ticle

coo
.
i

cewe o
nEE €

-

BRERRESES

cooo

o

Peppers, white . o

RICE.—Prices are stlll hl“’h and there
is little possibility of any deerease at
present. The distress caused by short-
age of supplies in Japan 1is severe.
Throughout the poorer quarters of the
capital relief stations are being opened,
and retailers have arranged to sell Ran-
goon rice at these points at bare cost
and freight.

Prospects of a good erop, however, in
Korea are bright. The rice, thanks to
the abundant rain experienced is plen-
tiful and one of the best erops in this
peninsula will be registered if weather
remains good.

Market in Burma is a little lower, but
no large quantities are being offered at
the lower quotations, as holders expect
to do better by waiting. Loeal business
is good even at high prices; in faet it
has been better this year so far than
last when prices did not reach such a
high level.
Rur“:;‘rm bags 250 lbs.
Rice, grade B, bags, 100 1bs.
Rice, grade B, bags, 50 lbs.

Rice, grade B, % pockets, XZh Tos.
Rice, grade B, pockets 25

Rice, grade C.C., bags 250 lbu. .
Rice, grade C.C., bags 100 lbl.
Rice, grade C.C., bags 50 lbs.
Riee. grade C.C., kets 25 lbs.

grade C.C., pockeu 12% lbs.
Pltm polished

Ice
Carolina Rice
Brown Sago, Ib. .
Tapioca, medium pear

NUTS. — The demand for various
grades is becoming a little more brisk
and it looks as if the dullness which has
prevailed for some little time will now
be cleared away. The demand from
manufacturers is also growing.

ocoﬂaammmu-auuuu;;u;u
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In shell—
Brazils .0 015
Fi]bertl. Sicily, per Ib. . 010% 012
Filberts, Barcelona, per Ib. ... . 0n 012
Tarragona Almonds, per Ib, . 016 01T
Walnuts, Myette Grenobles, per Ib... 04 015
Walnuts, Marbots, per 1b. . 0% 015%
g-lnuu Cornes, per Ib. . . 0n 012
BRGATIAR  c.ccceccsccececcsncacace .
Shelled— el
A!monm 4 crown leleeted per Ib.. 035 03
Al 3 crown sel lb. . 032 0
:‘ 2 °m) ‘tu;d‘xdn 1b. 33; 0%
' a per 02
Vumchduu almonds, new crop.. 035 037
Cashews 015 017
sess 0 08%
008% 009
00 010
on 012
010 on
Vi o
jumbo 018 01
Pistachios, per Ib. . .
Walnuts— e b *w
Bordeaux halves, bright e 028 02
Brokens o LR ]

ONTARIO MARKETS.

POINTERS—

Spot Prunes.—Further price conces-
sions.

Foreign Peas.—Outlook not bnght

Salmon.—Opening prices awaited.

Sugar.—Seareity of spot supplies.

Toronto, Aug. 1.—The knights of the
grip for Ontario wholesale grocery

THE CANADIAN GROCER

houses bring their holidays to an end on
Aug. 3, and will be back on the road
again next week. Even in their absence
there has been quite an active trade,
general summer lines moving out well.
While July is not regarded as a busy
month in groecery lines loecal jobbers
have no complaint to make regarding
the month’s business.

One of the features of the market
this week has been searcity of spot sup-
plies of sugar and wholesalers have not
been able to care for all retailers’ or-
ders, at least on time. ‘‘It has been a
regular sugar famine,”’ said one job-
ber,”” and retailers have been wonder-
ing what was the matter. It is not our
fault. We can’t get supplies.’

Refiners hope to relieve this eondition
at least in part shortly. Real cause of
shortage is that all dealers have been
purchasing only lightly and when big
consumption set in, there was at once
a flood of orders.

SUGAR.—Sugar remains unchanged
at $5.15 per cwt., as compared with
$5.25 one year ago. There has been
some reaction in raws after the specula-
tive upward move. The European beet
erop prospects are not as unfavorable
as they were represented for speculative
purposes.

There is a good buying movement of
refined.

Extra granulated, bags 515
Extra granulated, 20-1b. bags 525
Extra granulated, 5-1b. cartons 545
Extra granulated, 2 1b, cartons . ”» 546
Imperial granulated ... s e s ed s et 500
Beaver granulated .. PSP PESY. SRR 500
THE. DA sssossvssencssiatipusens 4175

Barrels of granulated and yellow will be furnished
at 5 cents above bag prices.
Brtra SroaiE. BBER . .ccc.covoscacscssvsancocsascsces
Extra ground, 50-1b. boxes .. AR y
Extra ground, 25-1b. boxes ..
Powdered, bbls. ..........
Powdered, 25-1b, boxes .
Powdered, 50-1b. boxes .
Red Seal, 5Ib. box .
St. Lawrence Crystal Diamonds .
Paris lumps, in 100-1b. boxes
IParis lumps, in 50-1b. boxes
Paris lumps, in 25-1b. boxes

SYRUPS AND MOLASSES .— Sum-
mer business is present in syrups. This
is not the busy seaon but trade during
summer months does not fall off as it
was wont to do some years ago. Pure
maple syrup as has been pointed out be-
fore is a secare commodity.

Molasses are rather quiet just now and
will be till fall demand sets in. Market
is steady.

Syrups— Per case.

2-1b. tins, 2 doz. in case 25

5-1b. tins, 1 doz. in case .

10-Ib. tins, % doz. in case
20-1b. tins, % doz. in case

ails, Slﬁ Ibs. each
Pails, 25 Ibs. each
Maple Syrup—Compound—
Gallons, 6 t0 Cas€ ........occoviiiinnnnnns
3% gals., 12 to case .
% gals., to case
Pints, 24 la case

e
8822

e L
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olasses, per on—

New Orleans, medium
New Orleans, barrels
Barbados, extn fancy
Porto Rico

ooooo

DRIED FRUITS. — Trade in spot
prunes has been quiet and as there are
quite plentiful stocks on hand, especially
in larger sizes, concessions are being
made in prices in order to induece sales.
For time of year, prunes stocks are said
to be quite heavy, although not so much
so in smaller sizes.

Fancy layer figs are impossible to get
on local market, while there are practie-
ally no bag stock left. There are a few
tapnets and 415 cents is the inside figure
on these. Hallowee bulk dates reported
as searce long sinee are cleaned up.
Package dates are available and are
meeting with fair sale. A lower figure
of 715 to 73, cents is offered on Valencia
raisins. Currants are unchanged.

Future dried fruits continue steady
with exception of seeded raisins which
are being shaded slightly at coast. There
has been some little buying of futures
for early delivery by local wholesalers.
The major portion of buying has not yet
been done, however, and jobbers appear
to be holding back particularly in
prunes. ‘‘Evidently, they are looking
for better values,”’ said a loeal broker.
‘‘However, when you go to purchase
prunes, you find it hard to get any eon-

vy
cessions.

Prunes
ol b boxe
W 1 1 x
#® to 60, boxe
0 to 70, boxt )
70 to 80, i Xes 9
80 to 9, Xt 3

9 to 100, in 25-1b. boxes
Same fruit in 50-1b. boxes, % ceut less,

Bosnia prunes ............e.. . 0% 009
apricots—
Choice, 25-1b. boxes ass ' %
Slabs 013
Candied Peels—

BROBD  <cosensansossisnssssasess ssevasse ) 10 on
Orange 10 0 12%
CItIOD  .ecccccsecssccnscscscccnncanens 015 0T

Tapnets .. 0% 0%
Bag figs ...... 005 007
Evaporated peaches . 015 o
Evaporated apples 010% 01l%
(‘,urunu—
PBITEB  ..cocovssccsccssccecscscssscsces 0 0 8%
Fine Filiatras . casxeses BN SN
Vostizzas ........ sscaess AW 012
Uncleaned, %e less.
Raisins—
Sultans, chol® ........covcvccceccniee.. 012 o
Sultana, fancy ...... i C . 01i% 015%
Valencias, selected .. 0 0 08%
Seeded, 1 Ib. pockzu fancy ...... 0 08%
Seeded, 16-0z. packets, choice . 0 8%
Dates—
Hallowee full boxes .................. 0 064
Package dates, per 1 Ib. .............. ... 007
Fards, choicest, 12-1b. boxes D 09% 0 10%
Fards, choicest., 60-1b. boxes D06 007

TEA.—There is no particular change
in loeal tea situation, nor is there any-
thing in news from producing sections
that would indieate anything but a
rather steady market ahead.

COFFEE. Rather unexpected was
the easier feeling in New York coffee
market last week, buyers having again
taken up a waiting attitude. Brazil
holds the key to coffee situation, and if
Brazil wavers on the eve of a small new
crop and shows continued weakness it
will depress general markets to a simi-
lar degree.

Loeal trade is fair for season.

Rio, roasted 08 o
Green, Rio 020 02
Santos, roasted 0 0>
lhrlalbo muud 025 02
o i
1% o
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Java, roasted 032 0%
Mexican 021 028
Gautemalo 02 02
Jamaica 024 02
Chicory 012 013

SPICES.—Under approach of pick-
ling season, pickling spices are finding a
Steady tone still pre-
Easiness noted in

steady movewment.
vails in general lines.
primary markets in peppers is thought
to be speculative move and loeally
situation continues steady. There are

no changes in local priees.

6 and 10 1b. % Ib. % lb.
Tins. pkg: tins doz.
1 7 70—0 SU
80—0 90

90 90—1 15
90—-09% 8—110

tartar
powder

Peppers, black .

Peppers, white

Pastry spice

Pickling spice

Turmerie
Range for pure spices according to grade. Pails or

m\ux 2 cents per 1b. below tins. Barrels 3 cents below
s,

Mustard seed, per lb., in bulk ......ce.... 010 012
Celery seed, per lb., in bulk o ) 045
Bhredded cocoanut, in pails 01T%

RICE AND TAPIOCA.—General re-
ports indicate a continued firm feeling
Prospeets in east looked real
black for some time and while they have
during past month improved somewhat,
they are far from bright.

Stapdard B 500 Ibs.

in ri ce.

from mills, or over,

3%
Rice, stan . 3 98
Per Ibh.
04 0 04%
o 0 05
005% 0
0 06 007
006% 007
008 010
Bago medium 0w 007
Tapioca—
Bullet, double goat 008
Medium pearl 006% O
Fiake ..c.o. 008
Seed 006% 007

NUTS.—Interest is beine directed to-
wards new erop. Reports from France
advize damage to growing crop of wal-
nuts. | Almonds at present point to
1 range than last year.

rott
getta
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BE \\\ Prices on beans are un-
changed but well maintained. New erop
will not be ready until Octoher. Nego-
tiations are being carried on for further
supplies of Hungarian beans.

Prime beans, per
H pe

"B, -

oo, .

CANNED GOODS.

TORONTO.—That this year’s pack of
sockeye salmon will have to retail at 30
cents a tin is the prediction of one loecal
jobber this week. He does not expect
this grade to open much under $3 per
dozen. How near he is correct should
be known shortly as prices on new pack
are heing awaited. Canners themselves
have not been saying much as to pro-
gress of pack, but local jobbers and

TiHE CA

NADIAN GROCER
brokers appear to be of opinion that this
vear’'s prices will rule above those of
last year.

Commenting on high price of salmon,
one johber maintained that it was not
dear even at 30 cents per tin when com-
pared to prices of fresh meats. He laid
emphasis on fact that there was no
waste in salmon. There has been a
orowing demand for 14 1b. tins not alone
hecause of high price but because peo-
ple especially in eity are purchasing
now in smaller quantities than hereto-
fore.

Prospects for foreign peas are not
bright. English  packers withdrew
prices some time ago and now some
packers in France and Belgium have
followed suit. Peas in these countries
apparently have not progressed favorab-
ly.

As for Canadian peas, things look
brighter than some time ago. Early peas
were rather discouraging but conditions
of late are reported as better. Indeed
recent rains and mild weather in
Niagara distriet has helped things gen-
erally there. Prices on early pack
fruits and vegetahles were expected be-
fore this. Season is later this year, ae-
counting for lateness in announeing
prices.

Cherries are now nearing their close.
Tomatoes are ripening and growing
quite well. Peaches and grapes are
forming well and predictions are that
most brand of peaches will give a fairly
abundant yield.

There is a fair movement of general
canned goods reported for immediate
needs. One jobber says corn has been
moving well. He is asking $1.05 per
dozen. For tomatoes he is quoting
$1.65, although there are cases of sales
at a lower ficure.

MANITOBA MARKETS.
POINTERS—

Sugar.—Market stronger.

Winnipeg, Aug. 1. — Past week has
heen a busy one for wholesale houses.
Rush orders from country points to fill
stoecks by retailers who have found
farmers heavy purchasers has been a
feature of business situation.

Crop outlook is excellent. No damage
of any serious nature being reported and
harvest likely to be general by Aug.
15.

Market values are steady, there being
no changes to announce in any staple
lines.

SUGAR.—Market values here are un-
changed although an advance of a few
cents at primary points is reported. An
advance of 10 cents at New York is not
regarded as anything more than a specu-
lative movement based on visible sup-
ply in Europe. Loecal retail demand is

36

leavy with preserving season in full
swing.

Montreal and B.C. granulated, in bbls. .......... 5 60
Montreal and B.C., in sacks > .. 55
Montreal and B.C. yellow, in bbls. ... 520
Montreal yellow and B.C. yellow, in ~utk~ 515
Icing sugar, in bbls. - : 505
Icing sugar, in boxes (25 1lbs.) 6 30
Powdered sugar, in bbls. ..... 5 80
PPowdered sugar, in boxes ..... 580
I'owdered sugar, in small quanm 560
Lump, hard, in bbls. ....... b 5
Lump, hard, in half-bbls.

Lump, hard, in 100-1b. cases

SYRUPS.—Market is steady with a
somewhat improved demand. Condition
of butter market in which there is no
reserve of stocks points to active fall

business.
Syrups—
2-1b, tins, per case 23
-lb. tins, per case 273
0-1b. tins, per case 261
3 20-1b. tins, per case 262
Half-barrels, per ewt. cEhkpysyasaresiss 394
Barbados molasses, in “half bbls., per gal .. 045

New Orieans molasses, half bbls., per gal 0 30 031
Maple syrup—
Imperial quarts, 2 doz. case ................en 620
1% gals.,, 1 doz. case .
Gals., % doz. case

DRIED FRUITS.—With nmxl\et well
supplied with green fruits at reasonable
figures trade in dried fruits is at pres-
ent eomparatively dull.

New I runes— Per Ib.
90- 007
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40-50s, 25s,
Cooking Figs—
Choice bcxes
Half boxes ..
Half bags
Valencia Raisins—
Fine, f.0.s., 28s, s.p., per box ........
Fine, ulected 28s, s.p., per box x
4-crown ]ayers, 22s, s8.p., per box....
4-crown layers, 14s, s.p., per box ....
4-crown layers, 7s, s.p., per box .....
Ne plus ultra, 82s, s.p., per box ....
Currants—
Dry, clean, per I1b. ..
Washes, per Ib.
1-1b. package
2-1b. package

TEA AND COFFEE.—There is no
change in local tea and coffee trade there
being a steady demand at well maintain-
ed prices. As to the coffee outlook, re-
ports are conflicting but visible supply
seems ample to meet requirements.

FEE
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Roasted Rio, per lb. 02
Gr(en Rio, §’s, 1b. 017%
0 16%
019
anted Sant 02
Chicory 0 12%

BEANS.—Prices are unchanged. In-
terest is now centered in new erop and
up to present no reliable information is
obtainable.

Beans, 3-1b. picker, per bushel
Hand picked, per bushel ......
Peas, split, 100 lbs.

NUTS.—Holiday trade during last
two weeks was excellent. Demand is
still well maintained.

— WO
, 888

Nuts— Per 1b.
Almonds os B
Almonds, --shelled, in 28-1b. boxe: 034
Almonds, shelled, lm than ﬁ lb . 03
Chestnuts, per lb. .02
Cocoanuts, per doz, . 0%
Cocoanuts, sacks . 500
Peanuts, roasted, choice ..... .01
Peanuts, roasted, extra fancy . . 012%
Peanuts, shelled, not roasted . 009
Peanuts, salted, per ctn. of 20x . 070
Pecans, medium = .. . 018
Pecans, 0 204
Brazils ..... 019
NULIEES ccccecoccscoccsccctencrsancssccosenancanss 02

berts . 011%
Walnuts, . 013%
Walnuts, e . 018
Walnuts, shelled, cases 66 Ibs. . .03
Walnuts, shelled, in less quantities 032
Walnuts, California soft shelled, per I 020
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NEW BRUNSWICK MARKETS.

St. John, Aug. 1.—The past week has
been quiet in loeal trade eireles, although
business in general was well up to stan-
dard. Market has been rather quiet
and few changes of interest have been
recorded. Molasses is slizhtly firmer,
but sugar and flour remain unchanged.
Most interesting feature of market has
heen sharp advanee in canned salmon
due to light pack reported from coast.
Some brands are expected to he a dollar
per ease higher hefore long, and in faet
they are almost that now. Dry cod is
also advanced. There is a slight in-
crease in baked beans canned, and straw-
herries and tomatoes as well.

Last week has seen much wet weather
and some kinds of country produee have
received set-hack. Berries have been
softened and spoiled by the continual
rainfall, while the ground in lower areas
was submerged and eaused much damage.
In higher sections rain was beneficial.

Bacon - B aiia 9015
Beans, ha y L 3w J 1
Beans, yellow eye, bushel 29 300
Butter, dairy, per 1b. .. 02 025
Butter, creamery, per Ib. 021 023
Buckwheat, W., grey, bag ...
Cheese, new, 1b., .... 014 0 144
Currants, 1's, Ib. 008 08%
Canned Goods—
Beans, baked $125 $13%
Beans. string 12
Com, doz. 106
Peas, No. 4 12
Peas, No. 3 1%
Peas, No. 1%
Peas, No. 1 18
Peaches, 2's, doz. 1% 200
Peaches, 3's, 3w 308
] rries, 208 210
Strawberries . 22
Tomatoes 18
Clams ...... 40 1%
Cormmeal, gran 5125
Cornmeal. {ufn 1%
Commeal, bbls. %
Eggs, hennery 024
Eggs, case ..... 02
Finnan Haddies 450
Fish, cod, dry . 5 50
Flour, Manitoba 675
Flour, Ontario 620
, compound, 1b, 012%
015
400
03
575
. v 635
U500 AU
Pork, American clear ............. L2350 2550
Potatoes, barrel ........ oo 250 300
R , California, seeded .......... 0o 0 0%%
TR R D cswiny BN 450
Salmon, (ase—
Red Spring 925 95
Cohoes 8 00 825
Sugar—
Standard granulated .............c.000. 520 530
Austrian granulated 500 510
Bright yellow .... 500 510
No. 1 yellow 170 480
Paris lumps 615 6 40

STANDARD FOR TURPENTINE.
Sellers of Adulterated Article Now
Liable to Prosecution.

General merchants who sell turpentine
will be interested in the Government
standard recently announced. In 1910
samples were secured from different
parts of the country and analyzed, the
results showing that censiderable tur-
pentine contained petroleum. Under the
new standard this will be considered an
adulteration, and sellers will be liable

to prosecution.

The act defining turpentine reads as
follows :—

THE CANADIAN GROCER

1. When turpentine is sold as a drug,
for medicinal purposes or to the order
of a physician, it shall meet pharmaco-
poeial requirements as provided by sec-
tion 7 of the said aet.

II. When turpentine is sold under
any other conditions, than for purposes
ol medicine, as above, it shall meet the
following requirements:

1. it shall be entirely free from min-

eral oil.
2. [Unless sold as wood turpentine, 1t
shall absorb not less than 340 times its
weighit of iodine (Hubl solution and me
thod). If sold as wood turpentine 1t
shall absorb not less than 240 times its
weight of 1odine by same method.

3. The undissolved (unpolymerized)
residue on treatment of 10c¢e with 40¢e

d contawi

of a sulphuric a
cent. of the fuaming acid, s
10 per cent. by volume o

. The refractive 1

due shall be not less than

9. I'he refractive
at 20 deg. (. shall Lie betw

1.4730.

O The speeiflie gravity
at 20 deg. ( shall not be
(.501),

7. The initial boiling §

be lower than 150 dee. €. und
atmospherie pressure
8. At least 75 per cent
shall distill below 160 dez. (
Y The residue on evaj
steam bath shall not exceed t

cent

The Many Uses Ascribed to the Lemon

It is Represented as Not Only a Preventive of Ills But Almost
a Cureall of Disease—Some Uses Given It by Medical Men

We all know at least one important
use to which the lemon ean be put. Just
at the present time it is affording re-
lief to many a dry and parched throat
and assisting somewhat in offsetting the
ill-effects of the warm weather and
seorching sun. Lemonade made from the
juice of the lemon is one of the best and
safest drinks for any person whether in
health or not. It is given credit as be-
ing valuable for many purposes besides
that of a refreshing drink.

A Preventive of Disease.

It is reputed to be suitable for all
stomach diseases, in cases of jaundice,
liver complaint and fevers. It is a
specific against skin complaints. It not
only cures disease but prevents it. Sail-
ors make daily use of it for this pur-
pose.

If a person occasionally rubs his gums
with lemon juice, it will keep them in a
healthy condition. The hands and the
nails are also kept white, soft and sup-
ple, by the daily use of lemon instead of
soap. It also prevents chilblains. Lem-
ons are used in intermittent fevers, mix-
ed with strong hot coffee, without sugar;
also in same manner with green tea.

Must be a Panacea.

Neuralgia, it is elaimed, may be eured
by rubbing the part affected with a cut
lemon. It is valuable also to eure warts
and to remove dandruff by rubbing the
roots of the hair with it. It will allevi-
ate and finally eure coughs and colds,
and heal slightly diseased lungs, if taken
hot before going to bed at night.

Its uses are manifold, says one doctor,
and the more we employ it, internally
and externally, the better we shall find
ourselves.

37

We do not grow the lemon in this
eountry and should assuredly be glad
that there is some country that ean hand
us a lemon—Iliterally not slangily.

Fhe grocer will do well to keep in the
mind some of the important uses of the
lemon. They should help him frequent-
ly to make sales. Now is the time when
this line should be pushed stron

—8—
TRADE NOTES.

Thirty Toronto fruit dealers were fin-

rly.

ed $10 each this week for violating the
fruit exposure by-law.

General indications point to a big po-
tato erop in United States this year. On
.lnl_\' 1 condition was 58.9 per cent, ol
normal, compared with 76 last year and
S9.3 per cent. for the ten vear average.

The West Siding Trading Co., general
merchants, Saskatoon, Sask., have sold
their business to Bves Bros., of Grand
Forks, North Dakota, U.S.A. The new
proprietors took over the business in
July

The amount of both Indian and Cey-
lon tea taken by countries outside the
United Kingdom during 1911, was
slightly less than for the previous year.
America, however, took an inereased
quantity of both varieties, importing
23,311,075 Ibs. of Indian as ecompared
with 15,631,669 in 1910 and 29.,136.939
Ibs. of Cevlon as against 25 045 in
1010.

- @,ﬂ

A VALUED ASSISTANT.

Editor Canadian Grocer.—Enclosed
find subseription for your paper. One o«
hardly conduct an up-to-date grocery busin
without it.

GEO. V. KNEEN
Maisonneuve, Moutreal, July 1, 1912

i

b ]
] .' Y
k

13

w1y
L]

1




=8

~L @5

e Dept

:‘g!:'&‘v

e@etabl

 Lemons Expected to Continue Steady

If Weather Continues Favorable For Sales—Reports From
Primary Points Not Encouraging—New Potatoes Again Take
Easier Turn—Markets Generally Active.

large supplies are on the way, and a re-

The truit dealer has long since become
adjustment should soon take place.

acquainted with the fact that weather is
It was
pointed out early in season that pros-
pects for lemons source of supply
were not particularly bright and that a
relatively high summer lemon market
could be expected. This tollowed
with only moderately good lemon wea-
what hcx:'l.l prices might
we had had a repetition of

Apples—
Spies
Bananas,
Cocoanuts, e 3
Grape fruit, Florida, ca .

ruling factor in lemon market.

75
at 00
00

s
3
4

1l

has Sorento

Pineapples—
Cubans, cases of 24
VEGETABLES.—In
prices prevalent, demand continues fine
and wholesalers report a steady move-
Prices are peculiarly
believe

ther.. As to spite ol

nnave risen 1l

last summer’s temperature, we can only

e

o

ment of stocks.
firm, and some are inelined
that the top for praectically all lines has
heen reached, although earrots are not
Cucumbers are

guess.
to

to

immediately

according repol

Al any rate,

For ipem

‘.')A{.'L‘
mary marsets report
as particularly in 300°s.
York market holds quite a stiff

there 1s 11TL1e
lower prices i

Irut
New

position

requiring

scaree,

as plentiful as might be.

demand, while shipments of

strong

onions are uneertain.

11
l'l‘“AJh; I‘
l‘clmciul.;. It would

that with weather prov-

oL Iruit

Wit 1H10st Spanish

mmec

hand,
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therelore seen

12 at all fay . lemons should con-

generally active.

quality are still

are
d1'e

oood
while clierries, currants
wckleberries and other. domestie

now cetting attention. There
cood movement of faney im-
such as peaches, pears and
arapes have just recently

lines are
45 d150 4

ported lines.

plun
made their initial bow. TORONTO.
New potatoes which were firmer last

taken an easier turn.

1- 1
WeeK have

been the larger
New Jersey.
into a more

New stock

i11s 1ds

Gt Ean viding the honors.

raspberries have

S f[,li;.-_'lﬂ s sent

Canadian yield is shaping i
important factor in market.

has next to IJUIle]vlt'i} overshadowed old.

cents per box.

MONTREAL

Prices show an inecrease
th owing to shortage, seemingly
temporary in certain lines. Grapefruit
is getting dearer, as high as $9 per case
being received by many wholesalers.
Lemons, as was expected, have also done
but it is expeeted that

currants are a scarce
command a high figure.

To the list of fancy
from California have been
the price is fancy also.
and plums from across
quite freely.

FRUITS.
1s week

added,

- ey -
. T i AMSATRR WIEHE P

some soaring,
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GREEN FRUITS.—A generally good
business is being done in fruits, imported
and home grown varieties at present di-
Some good quality
coming along,
and prices have been ruling at 13 to 15
Red currants are lower
at 6 to 7 cents per quart box, but black
commodity and

fruits, grapes
but
Peaches, pears
the line move

Montmoreney, a red sour cherry, are

offered 1in fair quantities, bringing 8§
around $1.00 per basket. Huckleberries I
are selling from $1 to$1.50 per 11 quart I
basket.

Bananas, per bunch These a1

Red bananas, per bunch
Grapes, per box
Huckleberries, bask
Lemons, Verdelli

Limes, per 100

Oranges—

California, late Valencias,
Tangerines, half box
Rhubarb, per dozen
Raspberries, per box
Watennelons, each. .. AR
Canadian cherries, red, sour, 11-gt.
Gooseberries, 11-qt. basket, large
Red currants, box ....

Black currants, 11-qt. ba
California Fruits—

Peaches, box

Pears, per half box

Pears, Bartlett, full box .

Plums, box : 2

VEGETABLES. — Cucumber

flour and e
featuring

present tin
sons for tl
As for fl
wife 1«
period of

duetion of
ly i1s eurta
the flour s
this anothe

case

is

bkt.

N o
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prices

have come down with a thump, due to in face o
market inereased offerings, and are be- there 1s n
take on m

ing handed out this week at 50 to 75
cents per basket with prospects of still
further concessions. Green beans are
also down to the half dollar mark.

Canadian green corn has made its de-
but at a faney figure. Tomatoes are ex-
pected to ease.

immediate

el 4% 1 O
at present
“bhut 1t 1s
mouth ])ui
than any 1
““There
during s
tion. H
practically
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basket, 11 qts..
, basket
sket
, per crate
. hamper
. Can., basket
3., 70 1b. bags
11-qt. basket .
w, bbl.
basket .
Canadian, basket

summer
baked in
‘¢“I won
WINNIPEG. tae ]
¥ PRl = MRt question b
FRUITS AND VEGETABLES.—There fos the o
is an active trade in all lines especially Ph =
S 2 - e
preserving fruits which are cheap and
plentiful. Apples are quoted cheaper
and there is a reduction in imported
peaches, plums and pears. End of week
should see these lines at their lowest
and 1t is expected volume of business
will be large.
Fruits—
Apricots, crate
Water melons,
Bananas, bunch
California lemons
Cauliflower
Cucumbers,

doz.
Florida celery,
Cherries, case .

an

Tomatoes,

1o 21

same
more agg)
more trad
mer.

In cere
one (lf
varieties
attention.
continues

Si

FLOUI
in priees.
trade rat
Winter whea
Straight roll
Manitoba 1st
Manitoba st:

Manitoba str
Manitoba se

CERE.

continues

Onions, Cal., sack
Onions, Bermuda,

Potatoes,

Carload

Florida tomatoes
Oranges, Valencia
Pears, case
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Just as Much Flour Being Sold in Summer

So Asserts One Miller—Not as Much Goes Through Grocer’s
Hands—Is Grocer Himself Partly to Blame?—These are Dog
Days in Flour and Cereals—New Crop on the Way.

These are the ‘‘dog days’’ in the
flour and cereal trade, a listless feeling
featuring both these commodities at
present time. There are of course rea-
sons for this order of things.

As for flour, in first place, the house-
wife is not so industrious during the
period of inflated temperature and pro-
duetion of bread in the home according-
ly is eurtailed and this is reflected in
the flour sales of the grocer. Added to
this another erop is now on the way and
in face of present promising outlook,
ihere is nothing to induce retailer to
take on more stock than they need for
immediate requirements.

“It is true that flour trade is quiet
at present,’’ said one miller this week,
“‘hut it is more the effect of a hand-to-
mouth poliecy being adopted by buyers,
than any falling off in eonsumption.”’

““There is really little or no falling off
during summer months,”” was his asser-
tion. He contended that people eat
practically same amount of bread in
summer as winter, although there is less
baked in the homes?

“] wonder how mueh of this is due
to the grocer’s listlessness,”” was a
question he asked which it might be well
for the grocer to consider. Perhaps if
the same retailers displayed a little
more ageressiveness, there might be
more trade in flour secured during sum-
mer.

In cereals also, feeling is now rather
one of summer quietness with lighter
varieties eoming in for greater share of
attention. Feeling in rolled oats still
continues with an undertone of easiness.

MONTREAL.
FLOUR.—There has been no change
in prices. Market is fairly steady but
irade rather quiet.

Winter wheat, fancy patents, 500
Straight rollers, bags .. i 50
Manitoba 1st Spring whea 5 80
Manitoba straight patents, in bags 530
Manitoba strong bakers, in bags 510
Manitoba second, in bags .... §70

CEREALS.—Business in rolled oats
continues quiet, demand being confined

to small quantities. Prices are steady.
The demand for cornmeal has not been
so marked of late.

Fine oatmeal, single bag lots

Standard oatmeal, singl 1
Granulated oatmeal, sing
Bolted Cormmeal, 100 ba,
Rolled oats, jute bags, ¢

rorsEae
S8

.-

OB < .osnssonisssenes PR a
Rolled oats, cotton bags, 90-1b single bag
A c ot ionsas wanssnsaies “us 25
Rolled oats, barrels snvu 523
Rolled wheat, bbl. A= 28

TORONTO.

FLOUR. — Flour trade continues its
summer quietude, retailers under ap-
proach of new erop making provisions
for immediate requirements only. Mani-
toba flour maintains steadiness and no
change is anticipated until something
definite in regard to new crop takes
place.

It seems rather difficult at moment to
get an exact line on winter wheat flour
situation. There was an easier feeling
noted but some millers appear rather
uncertain as to whether it was warrant-
ed. Situation is rather complicated for
while flour that competes with Ontario
in European ~markets is offered at a
lower figure than is possible by local
exporters, winter wheat in Ontario is
at a high figure and outlook is rather
unpromising, a great deal of wheat be-
ing winter killed.

Mani 2 Whea
Ist patent, in car lots, per bbl. 5T
2nd patents, in car lots, per bbl. .. . " §2
Strong bakers, in r lots, per bbl. ...... 500
Feed flour, in car lots, per ton STCHSE | 3

Winter Wheat.

Fancy patents, domestic consumption 51
Patents, 90 p.c., domestic consumption.. 4 80
Straight roller, domes sumption 4
Blended, domestic cons L o

CEREALS. — The easier feeling in
oats still continnes but there is no
change in finished produet, while market
continues listless. “Well, we are at
least not looking for any advance,”’ was
the answer of one man regarding mar-
ket.

Dealers are now quoting rolled wheat
at $2.80 in single lots and $2.70 in five
barrel lots.

8
e ren
200 e

Rolled oats, small lots, %0 1b. sacks .... 2 8
Rolled oats, 25 bags to car lots .......... 2 40
Standard and granulated oatmeal, 98-lb. e

11 lots, 100-1b. bbls...

39
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Rolled wheat

Cornmeal, % 1b. bags, lots 230
Rolled oats in cotton sacks, 5 ¢ w

MILL FEEDS. — Bran and shorts
show no ehange, continuing at $22 and

$26 per ton respectively. Local dealers
appear to be fairly well supplied but
export demand is good and apparently
the firming feature.

WINNIPEG.
FLOUR AND C(CEREALS Flour

situation remains unchanged with a good

domestie trade and fair export

n
Rolled oats are easier in sympathy
itlook in raw materia
Kl
Strong bakers’, o
Rolled Oats
G 1 375
Com Meal—
B 10, -
9 It acks 12
<
FRUIT WINDOW CARDS
Three fruit show cards that the Well-

wood Fruit Co., Toronto, are running
their window at present are:

““We do not expose our fruit to the
dust or dirt of the street.’”’

““Good fruit is the best summer food.”’

““We aim to seeure fruit of quality

rather than appearance.”’

FRUIT MARKET NOTES.

Good oranges continue strong, condi
tions on coast not being favorable for
shipment of really fine any
quantity. Fruit 1s running 1 S1Zt

Aceumula n of lime 1 York

has made market there dull and tone
Jananas continue fairly aetive, but
less so since domestie fruits begcan ¢o
come along.

£
\ el

““There are a good many failures in
the grocery business, says an old
groceryman. ‘‘The reason there are so
many of these is the same as why so
many fail as insurance or book agents—
they take it up after they have failed
at everything else.”’
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Appreciable Trade to be Had in Fish

By Those Dealers Who go After The Business—Fish Considered
Good Summer Food—Difficulty of Handling Stock Detrimental
Feature Now—Fair Supplies on Hand.

To those dealers who go after it, an
appreciable trade 1s to be had in fish
even at present time. True, it is that
weather 1s rather a detrimental feature
making it more difticult and rather more
expensive to handle stocks than at other
times of year. On the other hand com-
petition is much less keen while fact that
fish are acknowledged as a good sum-
mer food should spur dealers on to han-
dle them.

Supplies of fresh halibut are liberal,
trout and white fish are in fair supply,
while at coast points, haddock and fresh
cod are plentiful.

QUEBEC.
Montreal.—Dealers are beginning to
prepare for the big season ahead and are
even now noticing inquiries for salted
and pickled varieties. Haddoek at pre-
sent is plentiful, there being a good de-
mand, as prices are reasonable. Lake
trout is scarce, while dressed perch also
are not over plentiful. Cod is moving
freely, while new Gaspe salmon is also
called for.
FRESH AND FROZEN.
Fancy spring salmon, per lb, -
Large- shad herring, each
Market cod, ¢ , 250 1bs., per lb.
Less than case .........

Smelts, fa
Haddock
Vi

w

per lb.
frozen,

>L;’l and
0'10
0'07%

(’lvUé

OONOOOOOODOOONOOOODOOC
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PREP Allhl) FISH.

Boneless cod, in hmc.n or packages, 1b....8, 10, 11, 12
Dry pollock, 100 !‘ 1les, per Y» md]n gy
Shredded cod, 2 3 210
Joneless strip cod, 30-1b. box e 012
SALTED AND lll'l\lb
N mun cod, per !nu 200 Ibs. .10 00
2 1 g per bbl. .... 550
Ne A ;w: half bbl. . . 300
No. 1 mac pa . 200
No, 1 mackerel, half bt . 800
Lake trout, kegs ..... 6 00
No. 1 green haddock, g%
Salt eels, per 1b
S 1‘P 500
27
6 00
8 6 50
1er & 100
Holland he 'n g, half bbl, 5 50
Holland herring, keg ........... 075
Boneless new herring, 10-1b. boxes 0121
Salt ecels;, per I ooi.ilicias ¥ o 006
Labrador salmon, bbls. 18 00

SMOKED.
T R e AR S e S S 110
Yarmouth bloaters, per box 12
Haddies, fancy 13—1‘| Im\m per 1b 0 0722
Fillets, fancy, 15-1b. boxes, per Ib. . 11
Herring, new, smoked! per box 18
Kippers (small), per box of 50 fish . 110
Smoked salmon, per lb. .......... 2%

SHELL F 1:!{
Solid meats—Standards, gdl > 5] 75; selects, gal 200
Boiled lobsters, per Ib. ... 020

Toronto.—New I'v;mu-u\ of interest in
local fish market are lacking, trade con-
tinuing in the same even tenor as for
some time past and no changes being
recorded either in prices or varieties of
fish offered. Warm weather continues to
make proper handling of fish diffieult,
and more expensive than at other times
of year.

Eanaatl

ONTARIO.

FRESH CAL(;HT FISH
White fish, per 1lb.
Lake trout, per lb.
Steak, cod
Haddock
Halibut
Flounders ......
Lake l~m lnnmxs
Pike ...
Perch

coe
P ES8

per 1b.

SS[|[KLBBEE

"PREPARED.
Shredded cod, 2 doz. pkgs. to box
Acadia cod, ”lb boxes, 12 to crate
Cod in loose strips, .51b to box s
Finnan Haddie ....
Mackerel, each

coonn cococcoooo

BBS2H
C

NOVA SCOTIA.

HALIFAX.—Owing to the hot weather
fish is in light demand at present time.
Market is now bare of fresh mackerel
and few salt mackerel are offering. Good
haddock are plentiful, and fresh cod
also in good supply. Market is well sup-
plied with fresh halibut, also fresh sal-
mon. Smoked fish are in better demand
than the fresh stoek, haddies (light
cured) being the leading seller.

Owing to high price of canned lob-
sters, sales are comparatively small. Can-
ned clams are in demand, also sardines.
Good new July herring are now on mar-
ket, but there is only a fair demand for
them. A little later on the sales will
be heavier.

In other lines of salt fish there is lit-
tle doing. The shipments to foreign mar-
kets are light, and home consumption is
practically nil. Reports from vessels
now on the banks are not encouraging,
the ecatches being small. On some of the
inshore grounds fish are more plentiful.

40

MANITOBA.
WINNIPEG. — Trade in fish keeps
steady and the market is well supplied

in all lines.
recorded.
Fish—
R SR Lt e i isaascassaciirsissanas
Lake Winnipeg whlteﬂsh 1b.
Fresh )‘uk(nl
Steak cod
Trout ....
Halibut
Finnan haddies
Bloaters, per box ....
Holland hernngs, klu
Kippered herrings, box ........
Labrador herrings, half barrel
Mackerel, salt, keg

No changes in prices are

LS

pepomoooScoS
SHESRERSESIEG

_@,_
GROCERS’ LETTER BOX.

Editor Canadian Grocer.—We would
be glad if you could inform us who rep-
resents in (‘anada, the firm of Messrs.
W. R. Jacob & Co., Dublin, Ireland,
manufacturers of biscuits.

Sydney, N.S. F. & J. Morley.

Editorial Note.—The representative of

this firm is Kenneth Munro, Coristine
Building, Montreal.

_®_

WINDOW TRIMMERS’ CON-
VENTION.

The Canadian Window Trimmers’ As-
sociation hold their first annual conven-
tion at Prince George Hotel, Toronto,
on Aug. 21, 22 and Window trim-
ming experts will give addresses while
important draping demonstrations, fix-
ture displays, illustrated lectures and
discussions will make the convention an
occasion of practieal benefit.

—&—
NEXT CONVENTION IN CANADA.

The Christian Commercial Travelers’
Association will hold its convention in
Toronto in 1913. At a meeting at At-
lanta, Ga., the Toronto Gideon organiza-
tion was represented by President J. C.
Siemon, Secretary, Frank A. Douglas and
Walter Seldon, who sueceeded in captur-
ing the eonvention. It will be held in

July.
*®_
FISH ADVERTISING.
Always good fishing in our big pond.
Fresh from the nets—all kinds of fresh

fish. Cheaper than fresh meat—and
more healthful, too.
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Cooked and Smoked Meats Seasonable

As Temperature Goes Up Their Sale Increases — Considerable
Butter Being Stored—New Zealand Expects to Increase Ship-
ments to Canada—=Steadier Feeling in Eggs — Shrinkage is

Quite Large

To a certain extent at least, the re-
tailer ecan gauge the trend of the tem-
perature these days by the fluctuation
in his sales of cooked meats. According-
ly as the thermometer mounts upward,
the housewife’s desire to stand over a
hot stove preparing meats dwindles off,
with result that sales of grocers’ prepar-
ed meats increase. Smoked meats are
also good sellers during summer months,
and sales in these two lines have been
appreciable for some time and still eon-
tinue considerable.

There are without doubt certain inter-
ests in the butter trade who expeet this
commodity to again follow last year’s
example and soar upward. While it is
evident that values next fall and winter
will by no means be low, whether they
will mount to zenith reached last year,
only time will tell. There is at least one
thing true and that is that present
values are above normal, with no waver-
ing in general prices, although dealers
at some centres regard market as pos-
sessing an undertone of easiness. Ex-
port trade is lacking and there are re-
ports of aceumulations at some centres.
There is evidently considerable storing
of butter, even manufacturers tempted
by last year’s high prices taking a hand
in the game.

There is, however, a factor looming up
in the trade to which some importance
must be given, namely, supplies from
New Zealand, which are becoming a more
important feature each year. During
season of 1910-11, while New Zealand
only sent 9,197 boxes to Canada, 44,431
boxes were received during 1911-12, and
butter shippers hope to still further in-
crease this trade.

Warm weather has been proving detri-
mental to eggs right down the line. To
begin with under high temperature, the
Canadian hen has been lagging in her
duties, resulting in decreased produec-
tion. Then shrinkage, always a promin-
ent feature at this time has been help-
ing to firm prices. Although the demand

is hardly so strong, nevertheless general
feeling is firmer.

MONTREAL.

PROVISIONS.—The volume of busi-
ness done this week has been larger than
usual, feeling at all lines at present be-
ing steady, though it may be shaded
slightly if stocks continue to aceumulate.

Long clear bacon, heavy, Ib. ....ccivvvivniiannnnns 0 13%
Long clear bacon, light, Ib. ....cccovvccvnnennnnee 015

Hams—
Extra large sizes, 28 to 40 lbs,, per lb
Large sizes, 20 to 28 lbs., per Ib,
Medium sizes, 15 to 19 Ibs., per Ib.
Extra small sizes, 10 to 14 I ib. ‘o
Bone cut, rolled, large, 16 to % P»f; per Ib....
Bone out, rolled, small, 9 to 12 Ibs.,, per Ib....
Breakfast bacon, English, boneless, per Ib
Windsor bacon, skinned, backs, per lb.......
Spiced roll bacon, boneless, short, per Ib..
Boiled ham, small, skinned, bone]ei! s B
Hogs, live, per cwt. ...... R
B S DA QU coccccsinmnvsicnsaces 13 00
Pure Lard—
IR T BB, T I cuicsinnssesiseniinnacinsae
Cases, tins, each 10 Ib., per 1b. . . :
Cases, tins, each 5 lbs., per Ib. .
Cases, tins, each 3 Ibs., per Ib. ...
Pails, wood, 20 Ilbs. net, per Ib.
Pails, tin, 20 Ibs. gross, per Ib.

b3

EXa

REBEEEBINEEE

Gwooocococeoe

R TR DI onvcecvsenvinnnkepesndiiossera 013%
Compound Lard—
Boxes, 50 1bs. net, per Ib. ....ccvvvivnnnnnnnnn 0 10%
Cases, 10-1b. tins, 60 1bs. to case, per 1b. .... 0 10%
Cases, 5-1b, tins, 60 Ibs. to case, per Ib...... 010%
Cases, 3-1b, tins, 60 Ibs. to case, per 1b. .... 0 10%
Pails, wood, 20 lbs. net, per Ib. ........... . 010%
Pails, tin, 20 lbs, gross. per 1b, . .. 010
Tubs, 50 Ibs. net, per 1b. ...... .. 010%
Tierces, 375 1bs., per Ib. .... .. 010%
GRS P DI ...o.viscariscissssensninose on
Pork—

Heavy Canada short cut mess, bbl., 3545 pieces 26
BoaR POtR .cocoisecee
Canada short cut back pnrk ‘bbl., 455 pkccs
Heavy short cut clear pork, bbl. g
Clear fat backs ......
Heavy flank pork, bbl. ...
Plate beef, 100 1b. bbls. ..
Plate beef, 200 1b, bbls, . sossoe
P . B T T «cscrenasasasasanengens
Dry Salt Meats—
Qo DR BRI oisiviisiaioisacanns 0

BUTTER.—The mlrkor h‘\\ ~]xm\n a
firmer feeling since last week and prices
have worked up, but it is a question
whether high level will be maintained as
there is practically no export business be-
ing done and stocks are aceumulating.
For this reason therefore, dealers will do
well to follow closely the movement of
butter as far as export end is econcerned.

EEEE " DR . .o ivs o raverini s s . 023 0 28%
TR PR Tl ocicorcinracianiRivosusinssin 02 02

EGGS.—The demand for eggs has
been better than usual but that is not
saying that there was any slump in busi-
ness recently. High prices are general
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rule owing to the n arked decrease in

supplies coming lorward We quote
as follows:

New laid eggs, per doz. & ’ 0% 0 %%
Fresh eggs, per d9z. . B sisaees  Sai 024

POULTRY.—A heavy demand from
the West is reported and large ship-
ments have been made by local whole-
salers. This has left the Montreal mar-
ket pretty bare and prices are likely to
go up unless some large supplies come
to hand early net week:

Turkeys, No. 1, per Ib. ...ccovvniiannns e 'F]
Turkeys, No. 2, per lb. A ¥ 1N
Chickens, per lb. ..... 016 -3
Fowls, per 1b. . 015 016
Ducks, per 1b. s 025
Geese, per Ib, 015
|
TORONTO.
PROVISIONS. — Smoked hams and

bacon continue to find a good sale, these
always being stellar lines during sum-
mer months. Cooked varieties are also
moving well, for reasons that have be-
fore been explained. Lard as usual for
this season is not particularly brisk.
There is no change in commodity prices
but they maintain a steady tone.

Stronger feeling noted in live hogs
last week has developed into a total ad-
vance of 35 cents per ewt. under weight
of good demand.
Smoked Meats—

Ligh

01T% 018
o 01T%
016 onw
0l 02
02 oa
'Y 018
3% 0%
Ol% o012
013 0 3%
20 2050
40 230
AN . 03 02
Lard, tierces, per B s arasasioss o 0 13%
Lard, tubs, per 1b. .. e s 013%
Lard, pails, per Ib. . oa 0
Lard. compounds, per 1o, ““tierces ... gxo
Live hogs, at country points 8 1§
Live hogs, local 845
Dressed hogs ....... % * - 110w 1us

BUTTER. Huncr prices continue to
hold at their high level but here and
there some dealers rather regard market
as possessing a somewhat easier under-
tone. Faet of matter is that while deal-
ers have realized that prices were above
normal and that make with good pas-
tures should be appreciable, still they
have not been able to force any conces-
sions from manufacturers. Market
across the line is easier and aceording
to one dealer on lower level than loeal

prices.

Per Ib.
Fresh creamery print ........ ox 'F- ]
Creamery solids nses )% o
Farmers’ separator butter ..... . - 03 ]

. .
f
|
;
{
|
i
1 ’




Dairy prints, choice
Dairy solids

EGGS.—Shrinkage in eggs is scarcely
so large as earlier in July, nevertheless
it is responsible for no little amount of
firmness which has been ruling in eggs.
There 1s again another inerease register-
ed bringing fresh stock up to 23 {o 24
and new laids to 25 to 26 cents
New laid eggs, p 25 026
Fresh eggs, per . bA] 024

CHEESE.—There is rather a steadier
tone to cheese as reflected by sales at
country boards. As compared with last
vear, ceneral produetion is showing up
none too well. Some dealers would
quote a little firmer.
0ld_ Cheese—

Large % 019
.\'ev’rrwe‘ll)m\:s-r - .

Large . 014  0M%

;Z“l'lll‘\\'iix. : gi:‘: g%}?

HONEY. Last winter’s extremely
cold weather did not prove well for bee
colonies and from present indieations
honey prices this year are likely to con-
tinue their high level. Reports received
by the Ontario Beekeepers’ Association
from double the number of beekeepers
reporting in 1911, indieate a still further
decrease per colony over last year,
Honey—strained—

Amber honey, 60-1b. tins, per lb.
Buckwheat, 60-1b. tins, per Ib. ...

POULTRY.—There is a fair business
being done in fresh poultry at present
time, increased offerings bringing great-
er activity to market. Spring chickens
and ducks lead the way, with a certain
trade also present in fowl.

dressed, 1b.

NOVA SCOTIA MARKETS.

Halifax, Aug. 1.—Business continues
excellent in wholesale grocery lines. Col-
lections are tairly good, and fully up to
expectations for season. Jobbers report
a heavy demand for sugars, due prineip-
ally to preserving season. Prices are
firm, and there is no indication of any
immediate change.

Local dealers have placed large orders
for canned goods this season but the
packers cannot deliver more than sixty
per cent. on strawberries. There may
be some improvement later, but present
outlook 1is not favorable for any in-
crease.

There is a heavy demand for cheese
and as a result prices have advanced 11%
cents per pound. Best quality stock is
now going to trade at 15 to 1514 cents,
and prices may go still higher. Eges
are becoming secarce and prices are
higher. New laid stock is bringing 24
cents, and as receipts are falling off
more rapidly dealers say there will be
a further increase hefore very long.

THE CANADIAN GROCER

Magnitude of the Shrinkage in Eggs

Wholesalers Claim Loss From This Cause Averages Two
Cents Per Dozen in Hot Weather—An Actual Sample Shipment
Showing Loss—Circulars Sent Out Re Care of Eggs.

Country merchants who ship eggs to
commission men or wholesalers in the
city frequently, and more especially dur-
ing the summer months, wonder at the
rather wide range hetween the price they
receive and price quoted to retail deal-
ers in the e¢ity. On the other hand ecity
retailers draw a comparison between
country prices and the price they have
to pay the wholesalers.

There is an explanation forthcoming
as to this wide variance, which is par-
ticularly marked during warm weather.
In the first place there is the freight, a
certain percentage of breakage as well as
shrinkage—and it is the shrinkage which
is largely responsible for this order of
things at the present time, because the
loss to the wholesaler through this
source is particularly heavy during sum-
mer months

Half of Them Bad.

‘‘Fifteen dozen discarded eggs out of
a 30 dozen case,”” was a particularly bad
case cited by one wholesaler to the Can-
adian Grocer representative. While this
is, however, an outstanding and unusual
case, it shows in the language of the
street ‘‘just what the wholesaler, eity
retailer and consumer are up against.”’

It is an extremely difficult problem to
arrive at the exact average loss in shrink-
age. It varies according to season, dis-
trict eges eome from dealers who ship
them and several other items. Opinion
as to average loss varies from 1 to 2
cents per dozen.

Shrinkage Heavy in July.

Of course there are instances which go
below this and cases where it is muech
larger. For instance during warm wea-
ther of early July percentage of shrink-
age was much larger than usual. Here
is how the loss worked out on a case of
eges received by a Toronto wholesale
house this week and which was regarded
as an ordinary or average case:—

9 rotten eggs
doz. No. 2, less per doz. 4¢
doz. small and dirty, loss per
doz. 4¢
broken eggs

Loss Averages Two Cents a Dozen.

Thus in this case the loss runs over
114 cents per dozen. ‘‘But,”” said this
wholesaler, ‘‘the loss is often much lar-
ger, there being more rotten, No. 2 and
broken eggs. 1 should judge that with
us, it would average up about 2 cents
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per dozen, and with 1% cent for express,
eges which we paid 22 cents for in the
country really cost us 2414 cents.”’

in lies the difference between quota-
tions in the country and in the city.

Campaign of Education.

If it could be eliminated, it would be
better not only for them, but country
and eity dealers and consumers as well.
Realizing this, many produce firms are
advising retailers how eggs should be
handled to guard against loss, while re-
tailers are themselves being urged to
educate their customers to proper hand-
ling.

The wholesale dealers in Toronto have
this year been particularly aggressive
in this regard. They have sent a little
circular to retail dealers regarding care
of eggs and are also supplying these
circulars to country merchants for dis-
tribution among customers.

The Rules Set Down.

The cireular is headed ‘‘Do you want
more money for your eggs? If so, ob-
serve the following rules’’:

1. Provide plenty of clean, dry nests for
vour hens.

Gather the eggs daily in cool weather
and twice a day in hot or rainy
weather.

Do not wash eggs. Use the dirty,
small, very long and grass stained
eges at home.

Keep eggs in a cool, dry place, which
1s free from odors.

Market your eggs twice a week if
possible.

Don’t sell eggs which were found in a
stolen nest.

Keep the eggs out of the sun when
taking them to town.

Don’t keep eggs near oil, onions, ete.,
as they readily absorb odors.

Don’t sell eggs known to be bad or
which have been in an incubator. It
is dishonest.

10. Male birds should not be allowed
with hens, except for breeding pur-
poses. After that period, Kkill
roosters, save feed, and improve
your egg product.

Then endeth the exhortation:—‘‘The
carrying out of the above rules will en-
sure more money for your eggs and an
easy conscience.’’

Retailers should do their part in elim-
inating the loss in eggs by following
these rules and also urging those who
brings eggs to them to do so.

FRE
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THE CANADIAN GROCER

YOU CAN INCREASE YOUR TRADE BY HANDLING

FOOD PRODUCTS

THEY ARE THE FINEST PROCURABLE

AND INCLUDE

FRESH BEEF, PORK,VEAL, LAMB, MUTTON, CURED MEATS, HAMS, BACON, Etc.

COOKED AND JELLIED MEATS. “MAPLE LEAF” PURE LARD.
“EASIFIRST” SHORTENING. “QUALITY” COOKING AND SALAD OIL.

PORK SAUSAGE, BOLOGNA, ETC. POULTRY.
EGGS, BUTTER, CHEESE.

GUNNS LIMITED, ™¥i&s™

WEST TORONTO, ONT. Montreal, St. John, N.B.

Travellers and Agents everywhere.

AR A Ve TN

FOR The quality of ,
CHEAPER LIVING WETHEY’S

Condensed
We can recommend our Mlnce Meat

Sugar Cured Smoked
Rolls. These are abso-
lutely boneless, cured
just the same as ‘“Star
Brand” Hams and sell WHAT ABOUT YOURSELF?
at much less money.

has been daily making friends for the
past twenty-nine years.

Are you one of its friends?
We have them also g i :
pickled and cooked. If not, now is the time to get acquainted.

Made under Government All Jobbers. 3 doz. to a case.

I ion.
nspection Z WRITE US
: J. H. WETHEY, Limited
F. W. FEARMAN CO., Limited ST. CATHARINES
HAMILTON “THE MINCE MEAT PEOPLE”
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THE CANADIAN GROCER

QUOTATIONS FOR PROPRIETARY ARTICLES —y

SPACE {IN THIS DEPARTMENT IS $40 PER INCH PER YEAR
(Combined

BAKING POWDER. White Swan Wheat Kernels, per Chocolate wafers, No. 14-1b. pkgs. White Moss .. Reladeer I
W. H. GILLARD & CO. doz., $1.50. 5-1b. DOXEB .cesee socuss 0 30 %-1b. pkgs. White Moss .. cane)
Diamond. White Swan Flaked Rice, $1. Chocolate wafers, . 1 and %-1b. pkgs., assort-
1-1b. tins, 2 doz. in o White Swan Flaked Peas, per 5-1b. DOXeB ....ec coosse 025 O cicsscrscssicesasven 0 26%
14-1b. tins, 3 doz. in case... doz., $1. Nonpareil wafers, No. % and %-1b. pkgs., asstd 0 27% EBY-B
%-1b. tins, 4 doz. in DOMINION CANNERS. 5-1b. DOXeB ccivae sesnes 0 30 1%-1b. pkgs., astd., in 5-1b. St:
ROYAL BAKING Aylmer Jams. Perdoz. Nonpareil wafers, G DOXeB ..cscev--cssasconns p Roasted w
Sizes. Strawberry, 1912 pack 5-1b. boxes ...cc. cceces 14-1b. pkgs., astd., in 5-1b. ed in |
Royal—Dime Raspberry Chocolate ginger, §-1b. bxs. k DOXES .ccccvscccccnccncas King Edw
“ 14-1b. Black currant ' Milk chocolate wafers, 6-1b. 1%-1b. pgks., astd., 5, 10, 15- Club Hous
6-oz. RO CUIPRRE ..c.ocivovevace 2 TB - DOXEB coieve sveses sones D G ivoase secesses Nectar ...
Coffee drops, 6-ib. boxes .. Bulk— Royal Jav
Lunch bars, 5-1b. boxes .. d In 15-1b, tins, 20-1b. pails and Empress
Jellies. Milk chocolate, 6¢ bundles, 10, 25 and 50-1b. boxes. Duchess
Red currant 3 doz. in box, per box.. Pails Tins Bbls. Ambrosia
Black currant o Milk chocolate, 5c¢ cakes, White Moss, fine 5 Plantation
Crabapple 3 doz. in box, per box.. SEElD iiiioee 019 021 017 Fancy Bou
Raspberry and red currant 195 Nut milk chocolate, 14’s, 6- Best shredded . voss W28 d Crushed Ji
Raspberry and gooseberry 1 80 . Doxal T ivivas e Ribbon ....... WP ; P
P R A O R 1566 Nut milk chocolate, Macaroon ..... eose BB Geold Me
CEREALS, LTD. g:?sl;b(::fe plum, stoneless 1 75 Nlb. DOXS B, ccoess sanes Desiccated .... OISR D : whole or
White Swan Baking Powder— i s sas s rans ut milk chocolate, 5¢ bars CONDENSED AND EVAPOR- Gold Meda
Sib. ohe, B35: 0% tias, $8; TIEE .occoceeicecneeeciens 24 bars, per box, ........ ATED MILK, Gold Meda
12-08. tins, §1.60; 8-0z. tins, §1.20; GTOPE crreiceeciiiiiiionnn EPPS'S. BORDEN MILK CO., LTD. Anchor B
Sob an 0c: ok G ¢ Marmalade. Agents—Willson & Warden, Per Case : % ...
S tinn. 40e. grangen;lelly .............. ;orotntol; JFo;:elG J!z] N;deéu. EEA:stnof f"‘ort :Vlilh(llm. O:Bt'oo 3 German
3y = U Al R R AP  a ontreal; J. . Gorham 0., agle Brand, eac 0Z.. tins. gr
BORSYZZS_K 8 BAKM;;??X?::‘- A e R T Halifax, N.S.; Buchanan & Gor- Gold Seal Brand, each 4 dz 525 3 German ‘l
Movwieh's 3500 T oo N e T R don, Winnipeg. Challenge Brand, each 4 dz 4 50 tins, gr
DS b M ... . ORI o s ieransae In 3, % and 1-1b. tins, 14- Peerless Brand, “Hotel,” English
Boswick's 10b. Bher 1o, Pure Preserves—Bulk. 1b. boxes, per 1b. QEER T BOE. sosasevccsaces 4 tins, gr
; ; 5-1bs. 7-1bs. Smaller quantities Peerless Brand, “Tall,” each ' Grand P:
COOK’S FRIEND BAKING Strawberry ........ JOHN P. MOTT & CO.'S. O s i tins, gr
POWDER. Black currant G. J. Estabrook, St.John, N.B.; Peerless Brand, “Family,” Demi-Tas
'Cartona—- - Raspberry J. A. Taylor, Montreal, P.Q.; S Cocecisesannes tins, gr
I’:°- 1, 1-1b., 4 dozen ...... 14's and 30's per Ib. F. M. Hannum, Ottawa, Ont.; Peerless Brand, “Small,” ; Flower ]
Z‘V"- 1, 1-1b., 2 dozen ...... Strawberry .............. Jos. E. Huxley & Co., Winnipeg, each 4 doz. ............. 3 ground
:vz- g gz: g gzle“ ------ Black currant ........... Man.; Tees & Persse, Calgary, St. Charles Evaporated K WHITE
. . 3- % " Zen ...... Raspberry .......c...... Alta.; Johnson & Yockney, Ed- Milk (baby size) ........
Nos: S %-oz., 4 dozen .... Freight allowed up to 25c per monton; D. M. Doherty & Co., St. Charles Evaporated
No. 10, 12-0z., 4 dozen .... 100 1bs. Vancouver and Victoria. Milk (family size) ......
P{°~ 10, 12-0z., 2 dozen .... COCOA AND CHOCOLATE. Elite, 10c size (for cooking) St. Charles Evaporated
No. 12, 4-0z., 6 dozen ..... THE COWAN CO., LTD. dowen ... o .. 090 Milk (hotel size) ........
No. 12, 4-0z.,, 3 dozen ..... Cocoa— Mott’sbreakfast cocoa, 2 doz. Bilver Cow Milk ..........
'I“ Tin Boxes— Perfection, 1-1b. tins, doz.. 10c size, per doz. ...... Purity Milk .............. Mo-Ja, 2-
No. 33, 1-1b., 2 dozen ...... Perfection, %-Ib. tins, doz. Nut milk bars, 2 dozen in Good Luck Milk .......... : Cafe des
No. 14, 8-0z., 3 dozen ...... Perfection, 14-lb. tins, doz. DOE Suiei ipesnonie Reindeer Brand (4 doz. in glass ja
No. 15, 4-0z., 4 dozen ..... Perfection, 10c size, doz .. “ breakfast cocoa, CABE) ..cicceriiinniianns ; Cafe I'Ar
No. 16, 2i4-1bs. ............ Perfection, 5-1b. ins, per 1b. and %'s Mayflower Brand (4 doz. glass ja
No. 17, 5-1bs. Soluble, bulk, No. 1, Ib. .. No. 1 chocolate ...... T R R 2 Presentat!
FOREST CITY BAKING POW- Soluble, bulk, No. 2, 1b. .. Navy, chocolate, %'s.. Clover Brand (4 doz. in per dos
London Pearl, per 1b. .... Vanilla sticks, per grs 100 €888 ...... ....oc cevees }
[ e C A Special quotations for Cocoa in Diamond chocolate, 34's 0 2¢ Reindeer Jersey Brand, MEI
ot o N 4 o Y 25 barrels, kegs, etc. Plain choice chocolate Family (4 doz. in case). Ground ¢
10on k. . S Unswegtened Chocolate— HQUOES ovess vansith Reindeer Jersey Brand, ‘ 1 and
- Supreme chocolate, 14’s, 12- Sweet chocolate coat- tall (4 doz. in case)..... 1 and
Keen's Oxford, per 1b. ... 017 1b. boxes, per 1b. ...... [ S s IR S Reindeer Jersey Brand, 1 and
In 10-box lots or case .... 0 16 Perfection chocolate, WALTER BAKER & CO., LTD. Hotel (2 doz. in case)... 3 Packed 1
COUPON BOOKS—ALLISON’S. size, 2 doz. in box, doz... Premium No. 1 chocolate, 3 Reindeer Jersey Brand, Terms—N
For sale in Canada by The Eby- Perfection chocolate, 10¢ and 34-1b. cakes, 33c 1b.; Break- Gallon (% doz. in case) 475 |
Blain Co., Ltd., Toronto; C. O. size, 2 and 4 doz. in box, fast cocoa, 1-5, %, %, 1 and 5-1b. CANADA FIRST BRAND. TR
Beauchemis & Fils, Montreal, $2, I T R AR N N tins, 39c. 1b.; German’s sweet The Aylmer Condensed Milk Co.
83._ $0, $10, $15, and $20. All same Sweet Chocolate— Per 1b. chocolate, %, and 3¥-lb. cakes, Per Case.
price, one size or assorted. Queen’s Dessert, %'s and 6-1b. boxes, 26¢c 1b.; Caracas Canada First Baby Eva-
UN-NUMBERED. 14's, 12-1b. boxes ....... 04 sweet chocolate, 3 and 3-1b porated Milk ...........
Under 100 books ...... Queen’s Dessert, 6's, 12-1b. cakes, 6-1b. boxes, 32¢ 1b.; Auto Canada First Family Eva-
100 books and over.each 0 03%  boxes ...... ...... 0 40 sweet chocolate, 1-6 1b. cakes, 6- porated Milk ............
500 books to 1,000 books 0 03 Ib. boxes, 32¢ 1b.; cinquieme Canada First Medium Eva-
For numbering cover and each @ bOXe8 ...... «eovvr vevenn 085 sweet chocolate, 1-5 1b. cakes, 6- porated Milk ...........
coupon, extra per book 3 cent. Diamond, 8's, 6 and 12-1b. Ib. boxes, 20c 1b.; Falcon cocoa Canada First Hotel Eva- Grape N1
G = = ST e wesaine v e (hot or cold soda), 1-1b. tins, 34c porated Milk ......... $4.50.
WHITE SWAN SPICES AND Diamond, 6's and 7’s, 6 and 1b.; Cracked Cocoa, %-lb. pkgs., Canada First Sweetened Post Tos
CEREALS, LTD. SR BOREE i caives 6-1b. bags, 32c¢ 1b.; Caracas tab- Condensed Milk ........ Postum (
White Swan Breakfast Food, 2 Diamond, 3's, 6 and 12-1b. lets, 5c cartons, 40 cartons to Canada First Rosebud Con- 1, $2.70
doz. in case, per case, $300. @ DOXES ... :.cceceer ccenee box, $1,25 per box. densed Milk ..... o (
The King’s Food, 2 doz. in case, Icings for Cake— The above quotations are f.0.h. Canada First Beaver Con- PE
per case, $4.80. Chocolate, white, pink, lemon, Montreal. densed Milk ............

White Swan Barley C€risps, per orange, maple, almond, cocoa- COCOANTUT. COFFEE. MacLare:
doz., $1. nut, cream, in 34-1b. packages, CANADIAN COCOANUT CO. (Combined with Milk and Sugar) Small
White Swan Self-rising Buck- 2 doz. in box, per doz... 090 Packages—bc, 10c, 20c, and 40c Reindeer Brand (2 dos. Medh;n
wheat Flour, per dozen, §l. Chocolate Confections—Per 1b. packages, packed in 15-1b. and IR CAEB) .oovcccsccocsicns Large
White Swan Self-rising Pancake Maple buds, 5-1b. boxes ... 0 36 30-1b. cases. Per 1b. Regal Brand Tm:bi(
Flour, per doz., $1. Milk medallions, 5-1b. bxs. 036 1-1b. pkgs. White Moss ... 028  cage) .........cceeeevees Palils, |

TS YT

T

one per cent. discount will be
allowed.
WHITE SWAN SPICES AND
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Mo-Ja, 1-1
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Reindeer Brand, in glass
jars (2 doz. in case) .... 6 20
COCOA.
(Combined with Milk and Sugar)
Reindeer Brand (2 doz. in
CIB) cicons secvue s seves B9
COFFEES.
EBY-BLAIN, LIMITED.
Standard Coffees
Roasted whole or ground, pack-
ed in damp-proof bags.

King Edward ........... 0 34
Qb TWOUB ...icooiesine 033
BT sis cheees dence 0 32
Royal Java and Mocha. 0 32
HRPress ...... .ocseo . 030
DUChOIE ' c.ovai sonves 02
ABEORIR <.covs socane oa 028
TR coicoe - sasnse 0 26%
Fancy Bourbon ..... % 026

Crushed Java and Mocha 0 19
Package Coffee.
Geld Medal, 2-1b. tins.
whole or ground ...... 03
Gold Medal, 1-1b. tins, do 0 32
Gold Medal, %4-1b. tins do 0 33
Anchor Brand, 2-l1b. tins,

B oias seenin Gneas 03
German Dandelion, 1-1b.
thae. ground ........e 026
German Dandelion, 4-1b.
tins, ground ......... 028
English Breakfast, 1-1b.
tias, grouad .......... 019
Grand Prix, 1 and 2-lb.
tins, ground .......... 0 30
Demi-Tasse, 1 and 2-1b.
e Sround ......... 0 30
Flower Pot, 1-1b. pots,
L S CRERNR AR 023

WHITE SWAN SPICES AND
CEREALS, LTD.

WHITE SWAN BLEND.
1-1b. decorated tins, 1b. .. 0 82

Mo-Ja, %-lb. tins, 1b. .... 0 30
Mo-Ja, 1-1b. tins, Ib. ...... 028
Mo-Ja, 2-1b. tins, 1b. ..... 028

Cafe des Epicures, 1-1b. fancy
glass jars, per doz., $3.60.

Cafe I'Aromatique, 1-1b. amber
glass jars, per doz., $4.00.

Presentation (with tumblers) $3
per doz.

MINTO BROS.

MELAGAMA BLEND.
Ground or bean~ W.S.P.R.P.

LB e we 085 088
1 008 B oocos ... 032 04
E -0 caceisies 037 o050

Packed in 30's and 50-1b. case.

Terms—Net 30 days prepaid.

BRANSON’S SHEREEF COF-
FEE.

AGENT: F. COWARD.

402 Spadina Avenue, Toronto.
Small size .....$1.45 per dos., net
Large size .....$2.85 per doz., net

In 3 dozen free cases. Freight
paid on 34 gross order.

CEREALS.
Grape Nuts—No. 22, $3; No. 28,
$4.50.
Post Toasties—No. T3, $2.85.
Postum Cereal—No. 0, $2.25; No.
1, $2.70.
CONFECTIONS.
PEANUT BUTTER.
Ontario Prices
MacLaren’s Imperial— Per dos

R T s oiiisinen 0 95

Medium, 2 doz. ......... 180

Large, 1 dos. ..cccocc... 28

35
15

Tumblers, 2 dos. ....... 1
Pails, 24 1bs., per Ib.... @

THE CANADIAN GROCER

CHEESE.
MACLAREN'S IMPERIAL.
Ountario prices per doz.

Individual (each 2 doz.) .. 100
Small (each 2 doz.) ...... 24
Medium (each 1 doz.) .... 40560
Large (each %4 doz.) ..... 8 25
MacLaren’s Roquefort—
Small (each 2 doz.) .... 140
Large (each 1 doz.) .... 2 40
MacLaren’s Canada Cream—
Small (each 1 doz.) ® 90
Medium (each 2 doz.) 1385
Large (each 1 doz.) ...... 24
FLAVORING EXTRACTS.
SHIRRIFF'S.
1 oz. (all flavors) doz. .... 100
2 oz. (all flavors) doz. .... 17
214 oz. (all flavors) doz. .. 200
4 oz. (all flavors) doz. ... 3 00
5 oz. (all flavors) doz. ... 37
8 oz. (all flavors) doz. .... 5 60
16 oz. (all flavors) doz. ... 10 00
32 oz. (all flavors) doz. ... 18 00

Discount on application.
CRESCENT MFG. CO.
Mapleine— Per doz.
2 oz. bottle (retail at 50c) 4 50
4 oz. bottle (retail at 90c) 6 80
8 0z. bottles (retall at $1.50 12 50
16 oz. bottles (retail at $3) 24 00
Gal. bottles (retall at $20) 15 00

GELATINE.
Knox Plain Gelatine (2 qt.
size), per doz. .......... 130
Knox Acldulated Gelatine
(2 qt. size), per doz...... 130

CLARK'S PORK AND BEANS
IN TOMATO SAUCE.
Per doz
os. in case....... 0 60
0z. In case ...... 0 85
No. 3, flats, 2 doz. In case 115
No. 3 2 doz. in case 135
No. 6, 1 doz. in case ...... 4 00
No. 12, % doz. in case .... 6 50
LAPORTE, MARTIN & CO,
MONTREAL, AGENCIES.
These prices are F.0.B. Mont-
real. Imported Peas “Soleil”

No. 1, 4
No. 2, 2
fl

Per case
Sur Extra Fins, %4 flacons,
2 DI ssunsisennsessas 11 00
Sur Extra Fins, tins, %
kilo, 100 tins ............ 15 50
Extra Fins, tins, 3% kilo,
100 tIng ...ccoceccccnccse 15 00

Tres Fins, % kilo, 100 tins 14 00
Fins, tins, 34 kilo, 100 tins 12 50
Mi-Fins, tins, 34 kilo, 100

B8 .icicssenrnnnsscenene 11 00
Moyens No. 1, tins, % kilo,

D BB ciiicnensiniense 10 00
Moyens No. 2, tins, 3 klilo,

100 tIn® ....cccccccecnnee 9 50
Moyens No. 3 ......covvnen 87

Asparagus, Harlcots, etc.
MINERVA PURE OLIVE OIL.

Case—
12 litres
12 quarts .
8 PIED coiicccivsnineee
24 %-pints
Tins—
B ciiconvnnsarans 28 00
 § R s 29 00
S A W o seiie 25 00
el B .iiceeesiiness 26 00
%ol M ...occcoccnee 13 50
15-gal. 488 8. .........: 17 00
%-gal. 488 rd. ......... 15 50
BASSIN DE VICHY WATERS.
*La Capitale, 50 qts. ...... 5 00
La Neptune, 50 qts. ...... 6 00
St. Nicholas, 50 qts. ...... 700
La Sanitas Sparkling, 050
QUERID c.ciconcasssnasnaas 8 00

La Saanitas Sparkling, 100

DR silcnsnnsvsan sansnes 9 00
La Sanitas Sparkling, 100

SPILS ...cccnccvccnncacss 4 00
Lemonade Savoureuse, 50's 7 50

CASTILE SOAP.

“Le Soleil,” 72 p.c. olive oil.
Case, 12 1bs. 2%-1b. bars,lb 008%
Case 25 1bs., 11-1b. bars, 1b 007%
Case 50 1bs. %-1b. bars case 3050
Case 200 lbs. 3'%-0z., case. 375
“La Lune,” 65 p.c. olive oil.
Case 25 1bs. 11-1b. bars, 1b. 007
Case 12 1bs. 23%4-1b. bars, 1b 0 08
Case 50 1bs., %-1b. bars, case 325
Case 100 1lbs. 3%-0z. bars,

B i s sananas s v e 180
Case 200 1bs. 3%-oz. bars,
QBT Gossinnnne sy sneny 34

ALTMENTARY PASTES.
BLANC & FILS.
Macaroni, Vermicelll, Animals,

Small Pastes, etc.

Box, 25 1lbs.,, 1 1b. ...... 007T%
Box, 25 lbs., loose ..... 007
DUFFY & CO. BRAND.
Grape Julce, 12 qts. ..... 47
Grape Juice, 24 pts. ...... 51

v
Grape Julce, 3G splits .... 475
Apple Juice, 12 qts. ...... 4 50
Apple Juice, 24 qts. ...... 47
Champagne de Pomme,12q 5 00
Champagne de Pomme2ép 5 50
Matts Golden Russett—
Sparkling Cider, 12 qts. .. 5 00
Sparkling Cider, 24 pts. .. 5 60
Apple Vinegar, 12 gqts. .... 2 50
CANNED HADDIES “THIS-

TLE” BRAND.

A. P. TIPPET & CO., Agents

Cases 4 doz. each, flats,

PO CREB ccovccsvcssvsane b5 40
Cases 4 doz. each, ovals,
DR QR usesisessssunas b 40

INFANTS FOOD.
Robinson's patent barley, %%-1b
tins, $1.25; 1-1b. tins, $2.25; Rob-
inson’s patent groats, 34-1b. tins,
$1.25; 1-1b. tins, $2.25.

LARD.
N. K. FAIRBANK CO. BOAR'S
HEAD LARD COMPOUND.

TS cccacccncorasnncsoss 113
B il cisian catshonvsson 11%
T ovienansvssansvsesanen 12

TR W AE i.ooiiesinsa 11%
TR § B ...ccosiinvass 124
Cases, B DB ...coco0cecvee 12

CONl 3 IS o vivisainine 12

F.0.B. Montreal.
GUNN'S “BASIFIRST” SHORT-

ENING.

R oo osvnorasnnsing 010
B Saviavonasbiinsanabon 0 10%
BN DI . oiiconaninin 0 10%
20-1b. tins

10-1b. tins

56-1b. tins

3-1b. tins

B30 ORBRORE uvisrivensne 0 11%

MARMALADE.

SHIRRIFF BRAND.
“Imperial Scotch"—
1-1b. glass, doz. ........ 1565
2-1b. glass, doz. -
4-1b. tins, doz.
7-1b. tins, doz.

“Shredded”—
1-1b. glass, doz. ........ 180
2-1b. glass, doz. ........ 3
7-1b. tins, doz. .......... 825
MUSTARD.

COLMAN'S OR KEEN'S.
Per doz. tins

BT B i 140
B B .enes 2 50
BB BT i 500

P. B ... . 08
F. D, %-lb. ..... e

Per jar
Durham, 4-1b. jar ..... 07
Durham, 1-1b. jar . 025

MACLAREN'S IMPERIAL PRE-
PARED MUSTARD
Ontario Prices
Small case 4 doz., per doz. 0 4
Medium, cases 2 doz., doz. VU 90
Large, cases, 1 doz, doz.. 13
VERMICELLI AND MACARONI
D. SPINELLI C'Y., MONTREAL
Fine.
4-1b. box “Special” per box 0 22
8-1b. pox “Special,” box 0+
5-1b. box “Standard” box 0 27%

10-1b. box “Standard,” box 0 55
680-1b. cases or 75-1b. bbis
PR B Ehsaseavees Qe 005
25-1b. cases, 1-1b pkgs.
(Vermicelli) per Ib . 006

Globe Brand.
6-1b. box *“Standard” box 0 30
10-1b. box “Standard,” box 0 60
25-1b. cases (loose) per 1b. 0 068
25-1b. cases, 1-1b. pkgs., 1b 0 063
JELLY POWDERS,
JELL-O.
Assorted case, contains 2
S it ansene B scinis 8
Stralgh
Lemon coutalns 2 doz
Orange contalns 2 doz....
Raspberry contalns 2 doz.
Strawberry coutains 2 doz.
Chocolate contains 2 doz
Cherry contains 2 doz
Peach contains 2 doz...,. 1
Weight 8 1bs. to case. Freig
rate, 2nd class
JELL-O ICE CREAM POWDER
Assorted case, contains 2
R U s s s ha s s e sncs 250
Straight
Chocolate contalns 2 doz
Vanilla contalas 2 dozen
Strawberry contalns 2 doz.
Lemon contains 2 dozen..
Unflavored contalns 2 doz
Welght 11 1bs. to case. Freight
rate, 2nd class
IMPERIAL DESSERT JELLY.
Ontario Prlces.
Assorted flavors, $10.75 per
gross. lmperial Sterilized
Gelatine.

Cartons, 1 doz., 90c¢ per dozen.
SOAP AND WASHING POW-
DERS.

A. P. TIPPET & CO., AGENTS.
Criole soap, per gross ....$10 20
Floriola soap, per gross.. 12 00
Straw hat polish, per gr.. 18 20
SNAP HAND CLEANER.

SEBEBLBEE B

0w
g

SRR ooioccsins $3®
6 dozen to box ........... T2
30 days.

RICHARDS PURE SOAP.
5-case lots (dellvered), $4.15 each
with 20 bars of Quick Naptha as
a free premium.

Richards Quick Naptha Soap
GENUINE. Packed 100 bars to
case.

FELS NAPTHA.
Prices—Ontario and Quebec:
Less than § cases ........ $5600
Five cases or more ....... 49
SAPHO MFG. CO, LTD. MONT-
REAL “SAPHO" INSECTICIDE

300 BB .ococccccces $20
S T <o onionscses 6 00
W B ccooccccsacese 10 00
G issscescecenen 19 20
1-16 gall. gross lot ........ 20 00

»
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“ANTI-DUST” SWEEPING

POWDER.
Size No. 1, 3 doz. crates,
per doZ. .....ccivceenenns $1560
No. 2, 1 and 2 doz. crates,
POF QOB <. connnmriennis 300
STARCH.

EDWARDSBURG STARCH CO.
Boxes Cents
Laundry Starches—

40 1bs., Canada Laundry.. .06%
40 1bs., Canada white gloss,

1 1b. DEg@S. ccccccccocese 06%
48 1bs., No. 1 white or blue,

4 1b. CArtoD8 ......cees 07
48 1bs., No. 1, white or blue,

8 1b. cartons .......... 07
100 1bs.,. kegs, No. 1 white .06%
200 1bs., bbls., No. 1 white .06%
30 1bs., Edwardsburg silver

gloss, 1 1b. chromo pkgs .07%
48 1bs., silver gloss, in 6-1b.

tin canisters ............ .08
36 1bs., silver gloss, 6-1b.
draw lid boxes.......... .08
100 1bs., kegs, silver gloss,
large crystals .......... 07
28 1bs. Benson’s satin, 1-1b.
cartons, chromo label .. 07%
40 1bs., Benson’'s Enamel
(cold water) per case .. 3 00
20 Ilbs. Benson’s Enamel
(cold water) per case .. 1060
Celluloid—boxes contalning
45 cartons, per case .... 3 60

Culinary Starch.
40 lbs. W. T. Benson &
Co.'s prepared corn ..... J07%
40 1bs. Canada pure corn
T e s e 05%
(20-1b. boxes ¥c higher.)
BRANTFORD STARCH
Ontario and Quebec.
Laundry Starches—
Canada Laundry—
Boxes about 40 1bs.... .06%
Acme Gloss Starch—
1-1b. cartons,boxes of 40 1bs .06%
First Quality White Laundry—
31b. canisters, cs of 481bs. .07%
Barrels, 200 1bs. ....... 06%
Kegs, 100 1b8. ..cvcovoses 06%
Lily White Gloss—
1 1b. fancy cartons, cases

R RN AR 078,
6 1b. toy trunks, lock
and key, 8 in case .. .08%%

€ 1b. toy drums, with
drumsticks, 2 in case. .08
Kegs, extra large crys-
tale, 100 I8 i ccavninne 07%
Canadian Electric Starch—
Boxes containing 40 fancy
pkgs., per case ....... 300
Celluloid Starch—
Boxes containing 45 car-
tons, per Case ........ 317
Culinary Starches—
Challenge Prepared Corn—
1-1b. pkts, boxes of 40 lbs. .06
Brantford Prepared Corn—
1-1b. pkts, boxes of 40 lbs .07%
“Crystal Maize” Corn Starch.

1 1b. pkts.,, boxes 40 lbs.. .07%
(20 1b. boxes 3c higher than

40's.)

OCEAN MILLS, MONTREAL.

Chinese starch, 48 1 1b., per
case, $4; Ocean Baking Powder,
3-0z. tins, 4 doz. per case, $1.60;
4-0z. tins, 4 doz. per case, $3.00;
8-0z. tins, 5 doz. per case, $6.50;
16-o0z. tins, 3 doz. per case, $6.75;
6-1b. tins, 10 tins a case, $7.50;
1-1b. bulk, per 26, 50 and 250 lbs.,
at 15¢ per 1b. Ocean blanc mange
48 8-0z., $4; Ocean borax, 48 8-

THE CANADI

0z., $1.60; Ocean cough syrup,
36 6-0z., $6.00; 36 8-oz., $7.20;
Ocean corn starch, 48 1-1b., $3.60.
SOUPS—CONCENTRATED
CHATEAU BRAND.
Vegetable, Mutton Broth, Mulli-
gataway, Chicken, Ox Tail, Pea,
Scetch Broth, Julienne, Mock
Turtle, Vermicelli, Tomato, Con-
somme, Tomato.
No. 1's, 95¢ per dozen.
Individuals, 45c per dozen.
Packed 4 dozen in a case.
SYMINGTON’S SOUPS.
Quart packets, 9 varieties,

R et v sviinenien 0 80
Clear soups in stone jars,
5 varieties, doz. ........ 140

SODA—COW BRAND.
Case of 1-1b., containing 60
packages, per box, $3.00.
Case of %4-lb., containing 120
packages, per box, $3.00.
Case of 1-1b. and %;-1b., contain-
ing 30 1-1b. and 60 %-1b. pack-
ages, per box, $3. Case of B¢
packages, containing 96 pack-
ages, per box, $3.00.

SYRUP.
EDWARDSBURG STARCH CO.
CROWN BRAND CORN SYRUP
2 1b. tins, 2 doz. in case.. 2 66
6 1b. tins, 1 doz. in case .. 2 90
10 1b. tins, 3% doz. in case 2 80
20 1b. tins, 3% doz. in case 2 75

Barrels, 700 1bs. .......... 3%
Half Barrels, 350 ......... 3%
Quarter Barrels, 175 ...... -
Pl B $1 90
- 25 1bs. each ...... 136

LILY WHITE CORN SYRU
2 1b. tins, 2 doz. in case.. 2 90
65 1b. tins, 1 doz. in case.. 3 25
10 1b. tins, % doz. in case 3 16
20 1b. tins, 3% doz. in case 3 10
(5, 10 and 20 1b. tins have wire

handles.)

BEAVER BRAND MAPLE

SYRUP.
2-1b. tins, 2 doz. in case...$3.50
5-1b. tins, 1 doz. in case .. 4.00
10-1b. tins, % doz. in case... 3.95
20-1b. tins, 34 doz. in case... 3.90
(6, 10 and 20 1b. tins have wire
handles.)
Terms: 30 days net. No discount
for prepayment.

Freight prepaid on 5§ case lots,
to all stations in Quebec and
Ontario (east of North Bay), and
during navigation to ports as far
as Sault Ste. Marie inclusive.

To points beyond North Bay
we prepay freight to North Bay
only. MOLASBSES.

DOMINION MOLASSES CO.

Gingerbread Brand (Toronto)
2's—2 doz. to case, per doz. 93

3's—2 doz. to case ........ 14
Winnipeg.

2's—Tins, 2 doz. cases, per

LR R S S 120
3's—Tins, 2 doz. cases, per

B e sha o e dnsee 17
6's—Tins, 1 doz. cases, per

A R S S AN P A 32
10’s—Tins, 34 doz. cases,

DO AR i cevssetasusae 5 80
20’s—Tins, 3 doz. cases,

DR M o s ae s enea 19 40

Pails—1’s each ....
Palls—2's each
Palls b's, each ............ 266
DOMOLCO BRAND.
Maritime Provinces and Ontarjo:
2's, 2 doz. case, per doz... §1 85
3's, 2 doz. case, per doz . 183

AN GROCER

6's, 1 doz. case, per dos. .. 875
10’s, % doz. case, per case. 3 40
20’s, % doz. case, per case. 3 06
Western Prices—Sudbury to
Victoria.

2's, 2 doz. case, per doz.. 160
8's, 2 doz. case, per doz... 2 35
5's, 1 doz. case, per doz... 4 00
10’s, % doz. case, per case. 4 15
20’s, % doz. case, per case 3 80
SAUCES.
PATERSON'S WORCESTER
SAUCE.
14-pint bottles 3 and 6 doz.
Conol, QOB .icciaceenvied $0 %0
Pint bottles, 3 doz. cases,
BB scossnviasaiecsirnnen 117
H P
H. P. SBauce— Per doz
Cases of 3 dozen ........ $1 90

H. P. Pickles—

Cases of 2 dosz. pints .. $3 85
Cases of 3 doz. ¥%-pints. 2 25
HOLBROOK’S IMPORTED
PUNCH SAUCE.

Per doz.
Large, packed in 3-dos.
T SRR B S $2 25
Medium, packed in 3-doz.
GRIE oivnsannsscasseinbiaal 140

HOLBROOK'S IMP. WORCES-
TERSHIRE SAUCE.

Per doz.
Rep. % pints, packed in 6-
Q08 CBEE: vinaososieananih $2 2
Imp. %-pints, packed in 4-
doR. CABE ...cccccvccvnnes 315
Rep. qts. packed in 2-doz.
[ R R S R 6 50

STOVE POLISH.
JAMES DOME BLACK LEAD.
Ga-sise, Gro#8 ..ic.covvsvas $2 40
28 Siz0, GYOBB ciiisoiwecenn 250

NUGGET POLISHES.
Dozen.
Polish, Black and Tan ... 0 85
Metal Outfits, Black and
TR0 isdrarsiansbibe it 366
Card Outfits, Black and
b x| SRR e AP UKL AP 32
Creams and White Cleaner 1 10
TOBACCO.
IMPERIAL TOBACCO COM-
PANY OF CANADA.
Chewing—Black Watch 6s .. 44

Black Watch, 128 +H
Bobs, 6s and 12s .. 46
BoBY, @8 i..iccrassshinends 4
Currency, 6%s and 128 ... 46
Stag, ¥ 23 00 aiaivis 33
Ol Fox. I8 ... cieccavie 44
Pay Roll Bars, Tl4s 56
Pay Roll, T8 ...:ccavos vi. i
War Horss, @8 ..cccconneas 42
Plug Smoking—Shamrock, 6s,

PIUE OF DOF ...ivcovsvns
Rosebud Bars, 68 .....
Empire, 68 and 12s ..
Y, T eiiiiseceninein

Starlight, T ..ccocaccvnnsse
Cut Smoking — Great West
Pouches, 88 .....osenicaivn 69
Regal Cube Cut, 9s ......... 70
TEAS.

THE “SALADA” TEA CO.
East of Winnipeg.

Wholesale R't’]
Brown Label 1's and %4's .26
Green Label, 1I’'s and 14's .27

Blue Label, 1's, ¥4's, ¥'s
UG WS oioiiisenirnes .30
Red Label, 1's and 34's.. .36
Gold Label, %’s
Red-Gold Label, %'s ... .55
LUDELLA CEYLON TEA.
Orange Label, ¥%'s ..... 24 30
Brown Label, 34's & 1's 28 .40

46

B3ks ke

Brown Label, ¥'s
Green Label, %'s & 1s.. 85 ,60
Red Label, %'s ........ 60
MELAGAMA TEA.
MINTO BROS.
45 Front St. East.
We pack in 60 and 100-1b. cases.
All delivered prices.
Wholesale R't’]
Brown Label, 1-1b. or % .26
Red Label, 1-1b. or %.. .27
Green Label, 1's, % or % .30
Blue Label, 1's, 3 or % .85
Yellow Label, 1s, 34 or % .40
Purple Label, % only .. 56
Gold Label, 3§ only .... .70 1.00
“KOLONA"” TEA.
Ceylon Tea, in 1 and ¥-lb.
lead packages—black or mixed.
Orange Label, 1's ...... 23 .30
Black Label, 1-1b., retail at

S

Beaki

Black Label, %4-1b. retail at

BB Lt hsacasrsisoanseviece 21
Blue Label, retail at 30c .... .24
Green Label, retail at 40c.. .30
Red Label, retail at 50c ... .35
Brown Label, retail at 60c. .42
Gold Label, retail at 80c... .55

JAMS AND JELLIES.
T. UPTON & CO.

Compound Jams — Red Rasp-
berry, strawberry, peach, plum,
red currant, black currant, cher-
ry, gooseberry, blueberry, apri-
cot, huckleberry, 12-0z. glass
Jars, 2 doz. in case, $1 per dosz.;
No. 2 tin, 2 doz. in case, $1.90
per doz.; No. 6 tin palls, 9 pails
in crate, 37%c per pail; No. 7 tin
pails, 6 pails in crate, 52%c per
pail; No. 7 wood pails, 6 palls
in crate, 52%c per pail; 30-1b.
wood pails, 73%c per 1b. Packed
in assorted cases or crates if
desired.

Compound Jellles—Raspberry,
strawberry, black currant, red
currant, pineapple, 9 oz. glass
tumblers, 2-doz. in case, 95¢ per
doz.; 12-0z. glass jars, 2 doz. In
case, $1.00 per doz.; No. 2 tin,
2 doz. in case, $1.90 per doz.; No.
5 tin pails, 9 pails in crate, 37%¢
per pail; No. 7 wood palls, 6
pails in crate, 52l%4c per pail;
30-1b. wood pails, 7%c per Ib.
Packed In assorted cases or
crates if desired.

Pure Orange Marmalade —
Guaranteed finest quality. 12
oz. glass jars, 2 doz. in case,
$1.10 per doz.; 16-0z. glass jars,
2 doz. in case, $1.50 per doz.;
pint sealers, 1 doz. in case, $2.26
per doz.; No. 2 tins, 2 doz. in
case, $2 per doz.; No. 4 tins, 2
doz. in case, 35¢ per tin; No. §
tins, 9 in crate, 42%c per tin;
No. 7 tins, 12 in case, §7%c per
tin; No. 7 wood palls, 6 in crate,
b67%c per pail; 30-1b. wood pails.
8¢ per 1b.

JELLY POWDERS.
WHITE SWAN SPICE AND
CEREALS, LTD.

White Swan, 15 flavors, 1

doz. in handsome counter
carton, per dozen ...... $0 90
List Price.
“Shirriff’s” (all flavors), per
B L seesasossisssevoniis 080
Discounts on application.
YEAST.

White Swan Yeast Cakes,
per case, 3 doz. 6c pack-

ABCB .....iccccnenrenanns
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Back to Work
Again

Our travellers will be home from their holidays
on Saturday, and out after business again next
week. They will be in better fettle for work
and you will be more pleased to see them than
if they had been working instead of holidaying
the past two weeks. We have this to say to you
now, that we are sending them out equipped
with samples and prices that will well pay you
to see before placing orders. During their
absence we have collected a number of good
things that will positively be worth while, and
we bespeak for them that you wait and hear
what they have to say.

H. P. ECKARDT & CO.

- WHOLESALE GROCERS
Cor. Front and Scott _Sts. - TORONTO
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CALIFORNIA
FRUITS

PEACHES, PLUMS
AND PEARS

Cars arriving daily. We
handle the best packs.

Canadian Tomatoes,
Cabbage, Cucumbers,
Wax and Green Beans, etc.
Late Valencia Oranges,

Verdelli Lemons, etc.

,[ McWILLIAM

‘Mc.E.

, EVERIST

25-27 CHURCH TORONTO
are Largest Receivers

THE CANADIAN

GROCER

BANANAS

Tomatoes
Celery

all early vegetables

We invite
enquiry

Prompt attention and first-class
service.

WRITE AT ONCE

LEMON BROS.

Owen Sound, Ontario

Keep in mind the domin-
ant fact that mankind from
its first appearance on the
earth has been schooled by
nature to look for signs;
for invitations to taste; for
suggestions as to what to
wear. Tell your story
briefly, forcibly, truthfully,
and address it through the
proper media and you can
successfully apply adver-
tising as a means to in-
creased distribution.

OAKEY’S

The original and only
Genuine Preparation
for cleaning Cutlery,
6d. and 1s. Canisters.

‘WELLINGTON’

KNIFE POLISH

JOHN OAKEY & SONS, Limited

Manufacturers of

Emery, Black Lead Emery Glass
and Flint Cloths and Papers, etc,

Wellington Mills, London, England

Every Box

St. Nicholas Lemons
is ‘““Selected” and
with ordinary care
will reach you in
perfect condition.

It will pay you to
handle the “Selected”’
Lemons.

J.J.McCABE

Agent

Toronto

Frequency of Sailings

Every eleventh day a
Pickford & Black
steamer leaves Halifax
for Bermuda, St. Kitts,
Antigua, Barbados,
Trinidad and Demer-
ara; the round trip oc-
cupying thirty days.
For further particulars

apply to
PICKFORD & BLACK, LIMITED
HALIFAX, N.S. Agents

WE
WANT

of good character, in each city, town and vil'age in Canada, where we are not
already represented, to act as our

SPECIAL CIROULATION REPRESENTATIVE.

Work is dignified and educative. Previous cxperience unnecessary. Duties at
first need not interfere with your present employment.

WE WILL ASSIST THE RIGHT MAN TO BECOME INDEPENDENT

FOR LIFE.
A If you are meking less than $100.00 a month, and are trustworthy and am-
bitious to learn and become competent to handle our business in your vieinity,

write us at once for full particulars.

MACOLEAN PUBLISHING COMPANY,
143-149 University Ave., Toronto, Ons.

MAN

Geo
Bai
Cal

Ca

FR




THE CANADITAN GROCER

Georgia Peaches
Bartlett Pears
California Plums
Watermelons
Cantaloupes

FRESH AND OF THE BEST
DAILY

WHITE & CO., LTD.

TORONTO and HAMILTON

FRUITS FOR
PRESERVING

We have fresh arrivals of all
small fruits and vegetables of
the very best quality every day.
Let us supply you with fruits for
preserving. Send us your order
and we will fill when quality and
price is right.

New Potatoes, Extra Fancy

Quality.
ORANGES LEMONS BANANAS

THE HOUSE OF QUALITY.

HUGH WALKER & SON

Established 1861
GUELPH and NORTH BAY

“Above the ordinary”

that is the verdict of hundreds of grocers in Canada when tell-
ing of the salability of N. P. BAR SOAP. If your customers

knew the truth as to its economy and honest value as a good
soap, a profitable soap trade would be yours. Write us for

prices. Don't delay.

David Morton & Sons, Limited

Victor Soap Works

HAMILTON, ONT.
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CANADIAN

GROCER

Quick Sales Large Profit

No

Satisfaction Dead Stock

CHINESE STARCH

Each package contains a full pound (16 oz.).
Write for list of our products and prices.

AGENTS: Standard Brokerage Co., Vancouver, B.C.; Escott &
Harmer, Winnipeg, Man.; Harry Horne & Co., Toronto, Ont.;
Norman D. McPhie, Hamilton, Ont.; The Lawrence Nfld. Co.,
Ltd., St. John's, Nfid.; J. J. McKinnon, Charlottetown, P.E.L.;
Joivin & Grenier, Quebec, Que.; KEug. Foliot, St. Pierre,
Miquelon; Scott, Boyd & Co., Port of Spain, Trinidad, B.W.I.;
Desmarais & Gregoire, Chicoutimi, Que.; and all the Whole-
sale Grocers throughout the Dominion.

O. Lefebvre, Prop. OCEAN MILLS

Montreal

THINK-THEN ACT!

Just think what it means to you to handle a
line that is becoming so popular with all the
housewives.

SOCLEAN

THE DUSTLESS SWEEPING COMPOUND

saves much labor, lays dust, disinfects, kills
moths, saves scrubbing and dusting, and a host
of other things that are sure to appeal to the
busy housewife.

Put up in 25¢, 50¢ and $1.00 pails.

SOCLEAN LIMITED, Toronto,

ONTARIO
The originators of the Dustless Sweeping Compound of Canada

The Grocer Who Can
Supplyand WhoPushes

SNAP

is sure to bring custom to his store and
satisfy his patrons. You know what sat-
isfied customers mean to a healthy busi-
ness — ‘‘Success,”” and success means
money. See that Snap is prominently
displayed and introduced, and you will
then appreeciate our enthusiasm over this
= wonderful
hand cleaner—
cleans the
hands of all
kinds of soil,
paint, grease,
tar, ete.

NDANTls;PTI;NS
vasam iy | Onap Co.

AP coOMPA
LIMITED

LIMITED
Montreal Que.

SATISFACTION

There is not only satisfaction, but plea-
sure in selling a product that it well
known to the public. W. W. Co. brooms
invariably give the acme of satisfaction
and pleasure to the buyer and the dealer
has the satisfaction of knowing person-
ally that the quality of the brooms is

evervthing that the makers claim.

Our “Bamboo” handle brooms are popu-

lar—vou should keep them.

Walter Woods & Co.

HAMILTON - s WINNIPEG
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- BRUNSWICK BRAND a,

m Quality In Fish Foods Is

Important

If there is one article in a grocery store more than
another that will lose trade for vou it is inferior
grade fish foods. Likewise does it work the reverse
way—through superior quality vou can depend on
it, that fish

BRUNSWICK BRAND

will p{v;m' the taste and L',i\v all-round satisfaction
through its sheer good quality. It does not pay to
experiment, Mr. Grocer, buy Brunswick—the qual-
ity brand and have the assurance of superior quality.
Here’s a line you can handle with credit to your
store and big profit for yourself.

Connors Bros.,Limited
Black’s Harbor, N.B.

AGENTS—Grant, Oxley & Co., Halifax, N.S.: J. L. Lovitt, Yar
mouth, N.S.: Buchanan & Ahearn, Quebee, P.Q.: Leonard Bros.,
Montreal, P.Q.: A. W. Huband, Ottawa, Ont.; A. E. Richards &
Co., Hamilton, Ont.; J. Harley Brown, London, Ont.; . deCarteret
Kingston, Ont.; James Haywood, Toronto, Ont.; Chas. Duncan
Winnipeg, Man.; Shallcross, Macaulay Co., Calgary, Alta.: Johnston
& Yockney, Edmonton, Alta.; Shallcross, Macaulay Co., Vane
and Victoria, B.C.

ET——
-’ cX BRAND %
' BRUNSWICK a

ISR,
7 lj}) Breakfast Dencacy E
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It is Wasteful to Retail Oil Grocery
With a Common Measure Advertising

vou admit that, don’t vou? "Then why do you continue as a sales-
man of oil to carry on oil business at a loss? It is a loss on the g\bt)tl

By Wm. Borsodi

profit of oil and a loss by deteriorating the value of the goods j :
that become tainted through the odor of this waste oil It contains suggestions for
- special sales, bargain sales,
The Bowser Self—Measurmg System cash sales, etc.; ideas for
catch lines or window
cards, and many hints for
the preparation of live ad-
vertising copy. A collection
of short talks, advertising
ideas and selling phrases
used by the most success-
ful grocery advertisers.

saves money ; because it eliminates the use of measures; it is guar-

{ anteed evaporation proof; it gives accurate, guaranteed measure
directly into the customer’s can, and with our Anti-Drip nozzle shuts
| off the flow of oil as soon as the pumping ceases. The whole opera-
tion may be performed with no danger of
soiling your hands.
The Bowser way is the only way to keep
oil and sell it to get the whole profit.
Send for particulars. Book No. 5.

S.F. BOWSER & CO. Inc.
66-68 Fraser Ave. - TORONTO

For twenty-seven years manufactur-
ers of Self-measuring Pumps, Gasoline
and Oil Storage Systems, Dry Clean
g Systems, ete. .

PRICE $2.00

ALL ORDERS PAYABLE
IN ADVANCE.

MacLean Publishing Co.

143-149 University Ave., Toronte
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53 Highest Awards in Europe and America

WHITE DOVE | |woLren sate & co,s| | Discuits That
(et cHocoLaTE| | Build Trade

The cocoanut which can be Y j

depended on—fresh, pure : Every active, discern-

Sl wholeloms, aoik & geont ing grocer should now

favorite with the first-class B . w0
1 make a special effort

cook. The grocery store to »
to push the sale of

carry the best grade must €his Cocon and Chosdlab
stock this brand. s
preparations are Abso-

M| ’
It's a sure winner and a i1 lutely Pure — free from Mooney S
§ coloring matter, chemical

i ’ ) solvents, or adulterants Perfection
B . T e Cream Sodas

Trade-Mark therefore in full conform-
ity to the requirements
of all Pure Food Laws. He has the opportun-

ity of doing so, as this

Walter Baker & (Co. Limited is the great picnic and

Established 1780 vaca tion season. :
I'here is nothing more In
Montreal, Can. Dorchester, Mass. toothsome, erisp and is a pe
relishable in the the spo
cracker line. Every
pleasure - seeker

W. P.SDowney credit o DE knows this.
MONTREAL, QUE. - ‘
Without

Risk

S

s

4% MOONEY'S % -3 E ll

so temr

KT el Ay B e et

A T YR s b B %

s
-

as notl

i 8 :
T .
F H e -

; 3 ({ : withot
| The credit customer ‘‘we have al- Th M B. i to coc
¥ \ ways with us’’—until he gets ‘“in’’ e Ooney lscu“ ] (

| too deep for comfort. s

& e and Candy Co., Limited =
¥ - in hot
i 8 Allison Coupon Books .
2 2 not only eliminate the ‘‘risk,’’ but Stratford, Ont. Winnipeg, Man.
1% ]',\'4‘1‘.\' });U‘]{(‘f of they make it a ‘‘cinch’’ to hold the BRANCHES AT HAMILTON., OTTAWA
| iﬁ‘ customer, and hk(ijse make it SYDNE\YN'ILCLFKM HALCHRQE,A;J?S..
3 sesior S0 denl with him. VANCOUVER. B.C.' ST. JOHN'S. NFLD The na

A man wants credit. You think he

¥,

is good. Give him a $10.00 Allison ————
How Coupon Book. Have him sign the -— WORLD

, T"EY r(r'cm{)t ({;; rl:ote l]florlr;n in the front
of the ok, which you tear out .
d keep. Charge hi ith $10.00—
wu 80“ s WORK iz, Shampmms sk, | All Good Things <
worth, tear off a ten cent coupon, are lmltated. BRAI

and so on until the book is used
up. Then he pays the $10.00 and gets another

book. No pass books, no charging, no lost
time, no errors, no disputes. Allison Coupon

Books are recognized everywhere as the best.
For sale by the jobbing trade everywhere,
manufactured by Allison Coupon Company, (The flavor de Luxe)
Indianapolis, Indiana. 2
Is not the exception.

& Try the imitatiovn your-
Queen c lt Wat er self and note the difference.
y Order from your jobber, or
. . Frederick E. Robson Co,.
. . : Wh Ite 0 lI 26 Front St.E., Toronto.
will kill more flies than : Mason & Hickey, Winnipeg

300 sheets of any sticky GIVES PERFECT LICHT The Crescent Mfg.Co.
SEATTLE, -  WN.

fly cateher on the market. The most sconomicsl hish-grade o
ever sold in Canada

A want ad. in this paper will bri
FOR SALE EVERYWHERE results from all over Canada.
52
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For Summer Appetites

In hot weather, when the appetites are just a little off, and there
is a peculiar craving for something cool and satisfying, nothing touches

the spot like

JELL-

It is so deliciously cool, so light, so wholesome, so nutntious,
so tempting and good every way, that it satishes the summer appetite
as nothing else can.

There is no other dessert worth serving that can be made
without cooking and fuss, and in hot weather no housewife wants
to cook and fuss more than is necessary.

Consequently, Jell-O is one of the few articles that sell as well

in hot weather as at any other time.

THE GENESEE PURE FOOD CO.,
Bridgeburg, Can.

The name JeLL-O is on every package in big red letters. If it isn’t there, it isn’t Jere-O.

WORLD \ \ W) RENOWNED

Preserver

repeater

cents worth of another.

DELICACIES.

Genuine Caviare,
Anchovies in Brine,

IN TINS AND GLASSES.
Sold by all Migh-olass Provision Dealers,

C.F. STUHR & CO., HAMBURG

bushel of tomatoes.

PARKE & PARKE, Druggists

HAMILTON,
53

Parke’s Catsup Flavor and

Sells rapidly and is a sure

(1) It saves a lot of time and waste
to a dealer making up reci
with 2 cents of this spige and 2

(2) A 25 cent bottle flavors and pre
serves catsup made from

Sold at $2.00 per doz., less regular
cash discount, by most wholesale
grocers and druggists. If not pro
curable from them we will send it
to you at regular prices, and allow
express charges on a 3 dozen lot.

ONTARIO

Don’t fool yourself

ERMALINE
COOKING

BAGS

Are the big seller to-day,

because the up-to-date
housewife finds them an

unusual boon.

Tell the housewife that by

cooking

THE
ERMALINE
- WAY

She can:
Save Gas
Save Time
Lessen Trouble

Improve Meat, etc., etc.

Write and we’ll send sam

ples and tell you more,

EDWARD LLOYD Limitea

508 EASTERN TOWNSHIPS BANK BLDG.

MONTREAL
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THE CANADIAN GROCER

BISCUITS

from the Old Country

Notice to Grocers and Stores in Canada

McVITIE & PRICE

are now sending regular supplies of their biscuits
to Ontario, Quebec, Manitoba, Alberta, Saskat-
chewan, British Columbia and the Yukon
Territory.

When you sell MCVITIE & PRICE'’S Biscuits
you are supplying your clients with first-class
goods noted for their excellent quality and
absolute purity.

AGENTS:

Ontario and Quebec
W. G. PATRICK & CO., York Street, TORONTO

Manitoba and Sask h

RICHARDS & BROWN, James Street, WINNIPEG

Alberta
CAMPBELL BROS. & HORNE, Ltd., CALGARY.

British Columbia and Yukon
KELLY, DOUGLAS & CO., Ltd.,, Water St. VANCOUVER

Chaocolate

is the ideal chocolate for
cooking and drinking pur-
poses. Is especially suitable
for icing cakes, making
fudge, etc. Your customers
want and should be given
only the best—MOTT’S

- B

JOHN P. MOTT & CO.

MANUFACTURERS

HALIFAX, NOVA SCOTIA
\ J

A SLIGHT
DIFFERENCE

in price on a cheap article like

Sal Soda

should not count when quality is considered

BRUNNER, MOND & CO.’S
ENGLISH SAL SODA

Is the PUREST, contains LEAST MOISTURE and
therefore GOES FURTHEST of any
Washing Soda Sold.

WINN & HOLLAND, uure

SOLE AGENTS
MONTREAL

YOU ARE THE MAN WE WANT

—that is, if we haven’t yet had the pleasure of

putting an
ELGIN
National Coffee Mill

in your store. No mill can mateh the ‘‘Elgin’’ for
rapid grinding and easy running, and it is unsur-
passed for attractiveness and finish. Equipped with
speecial adjuster device and the new style force feed
steel-cutting grinders.
Ask any of the following job-
bers for our illustrated catalogue
WINNIPEG—G. F. & J. Galt
(and branches); The Codville
Co. (and  Dbranches) °
VANCOUVER—The W. H. Mal-
kin Co., Ltd.; Wm Braid &
Co.; Kelly, Douglas & Co.,
Ltd.
HAMILTON—James Turner &
Co.; Balfour, Smye & Co.; Mc-
Pherson, Glassco & Co.
TORONTO—Eby, Blain, Ltd.; R.
B. Hayhoe & Co.
LONDON—Gorman, Eckert & Co.
ST. JOHN, N.B.—G. E. Barbour
& Co.; Dearborn & Co.
REGINA, Bask.—Campbell, Wil-
son & Smith.
MONTREAL — The Canadian
Fairbanks Co. (and branches).
EDMONTON, Alta—The A. Mac-
Donald Co.

Woodruff & Edwards

CO.
ELGIN DL, US.A.
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Sterling Brand
Pickles

is the brand every
progressive dealer
should supply his cus- o
tomers with. You give '
them both quality and
quantity at a moder-
ate price. Let us send
you a sample of our

Your Chance to Get E.A’s

EVAPORATED APPLES

Great Stock. Particularly at- ST e
Yoy, //u‘n//ﬁ')&

tractive prices. Prospective
shortage for the coming season.

That’s the whole story. o6 &

i ,,%W . line if you do not al-

¢ : _ ready ecarry them in

: Order a Trial Box : :

i3 r————— Are you selling Ster-
NOW! ling Brand Raspberry

Vinegar these warm
days? You should, the
profits are good.

WRITE FOR PRICES

3
S Mathewson’s Sons THE T. A. LYTLE CO.

Wholesale Grocers - - Montreal Limited a
Sterling Road, - Toronto §

Condensed Milk

Growing Popular

If we could make it purer

MLEANS
WhITE MOSS we would.

MO N

A great change has

‘Q\\
N

But—

come over the pub-

NN
.
‘\‘\\

lic in the course of

NSy

A

’
we can t.

(OCOANUT

the past few years
and Condensed| Milk
is a recognized
household article. Canadian Cocoanut Co., Montreal

Grocers who are up-to-date should tone up
their stocks with the Malcolm lines, which

\\\

are both new and good.!

TEA LEAD

! St. George Evaporated Milk, 4 dozen in case - $3.50 !
1 { Princess Oondensed Milk, 4 dozen in case - - $4.20 : -
5 Banner Condensed Milk, 4 dozen in case - - $5.00 (Best Incorrodible)

Buy “PRIDE OF THE ISLAND” Brand

Our lines will bring you new customers

. : as extensively used for years past by most |
, ' and quick returns. of the leading packers of Tea in Canada.

| Order them from your wholesaler or direct ISLAND LEAD M]LLS Ltd
: L

» from the factory. Delivered in 5-case lots to
. Tel. Address: “‘Laminated,’”” London. LIMEHOUSE

] i iing . :
¥ point in Ontario or Rast of Halifax. A.B.C. Codes used 4th & 5th Editions LONDON, E., Eng.

J. MALCOLM & SON HUGH LAMBE & CO.. TORONTO

. Canadian Agents : J. HUNTER WHITE, ST. JOHN, N.B.
St. George Ontario R CECIL T. GORDON. MONTREAL
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ONE SELLING REASON
BUT THERE ARE MORE

It 1 human nature to prefer to sell goods guar-
anteed in quality by the manufacturer, and it is
human for the public to prefer that class of goods.
Elgin Brand Pure lLard, Cooked Meats, Smoked
Ham and Bacon are guaranteed quality; but we
don’t want you to sell for that reason alone. There
1s another.

Very shortly after you start to sell it, Elgin Brand
ooods will give you another reason. [t very
seldom loses an adherent, once it gets him.

Quality pulls for Elgin Brand.

The St. Thomas Packing Co.,
LIMITED

Pork Packers and Provision Merchants. Pork, Pork
Products and Beef, Butter, Eggs and Cheese

ST. THOMAS, ONT.

Wholesale Branches at Windsor and London Ont.

Let us send you one of our Post Card Order Books

CANADIAN

E x = S agas- « 1 >
B g oy BN e ot T ity B e i

GROCER

D.W.C.
Spanish Olives

Have stood for all that is
good for so long that now
they are naturally regarded
by the dealer and the con-
sumer alike as the stand-
ards by which all others are
Judged.

The reputation they enjoy
makes them salable the
vear round: and as they are
profit-makers, they are the
goods the retailer can push
to advantage.

Your jobber can always sup-
ply vou with Rowat’s, and
he is ever pleased to quote
you.

ROWAT @. CO.

GLASGOW, SCOTLAND
CANADIAN DISTRIBUTORS:

Snowdon & Ebbitt, 325 Coristine Build-
ing, Montreal, Quebec,Ontario,Manitoba
and the Northwest; F. K. Warren,
Halifax, N. S.; F.H. Tippet & Co,, St.
John N. B.: C. E. Jarvis & Co., Van-
couver, B, C.

Better Servic MMeans More Trade

THE McGREGOR PATENT BAG HOLDER
is the biggest step to quick service of your cus-
tomers, and quick service is probably the re-
maining thought of every trader to your store.
Make it a favorable one.

KILGOUR BROS.
21-23 Wellington St. West, TORONTO

QUICK
CLEAN

HANDY SOLD BY

ALL
JOBBERS

3-1b. tins
3 doz. in case

COFFE

High Grade Coffees are up several cents per pound, but we will
contract with you for the balance of the year for

AURORA COFFEE

the same magnificent quality at the same prices.

present customers, but hope to make many new ones. Now, don’t miss your opportunity. Get a

By this plan we will not only retain our many i

sample from us. We will send you a big sample on application. You are to be the judge. It's

easy money to get in touch with us.

W. H. GILLARD & CO,,

Wholesalers

HAMILTON, ONT.
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& Perfume

< Gloss
;@ .A..lAI.L s
*! OboRr %
% mSTARCE ) Ezy Wash

The Best Laundry Starch %
'+ ol o Parisian
by SR e Perfume
&:: M B R MANUFACTURING cO. %
= R - I
:: V. J. CARON g Blue
;’: 3 Montrel Gty =
-..ﬁuﬂm'm”‘zjgnﬂ, Odor Gloss

Five Laundry Specialties

which are winners. Don’t you feel that these are
just the very kind of lines that yoar customers
will try and be pleased with?

Write for particulars.

V. J. CARON & CO., LIMITED

13 ST. CLAUDE STREET, MONTREAL

It 1s a Mistake

for you to think that you can
not sell an article because your
customers do not ask for it.
You are a salesman and we
venture to say that you will be
surprised at what yvou ean do
with

Maple Sugar Chewing Tobacco
King George’s Navy
Master Mason

if vou put vour selling power
behind them and make up your
mind that the men who come
to vou for eroceries will come
for tobacco supplies also. You
have the first call on them very
often, so take advantage of all

opportunities.

The Rock City Tobacco Co.

Quebec Winnipeg

Tuckett’s

Orinoco

Tobacco

NO BETTER
JUST

A LITTLE MILDER

THAN

TucKett's Myrtle Cut Tobacco

WHICH HAS THE LARGEST SALE IN CANADA.

Hamilton.

TUCHKHETT LIMITED
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GLASSIFIEDADVERTISING

Advertisements under this heading, Z%e. per
werd fer first insertion, lc. for each subse-
quent imsertion.

Centractiens count as ome word, but five
fgures (as $1,000) are allowed as one word.

Cash remittances to cover cost must =se-
eempany all advertisements. In no case can
this rule be overlooked. Advertisements re-
eelved without remittance cannot be ac-
knewiedged.

Where replies come to our care to be for-
warded five cents must be added to cost te
eover postages, etc.

FOR SALE

CASH REGISTER FOR SALE—GOOD AS
pew. Total adder. DPrints detail strip. Ap-
ply E. A. Stahl, Berlin, Ont.

BUSINESS CHANCES

GROCER BUSINESS FOR SALE — GOOD
paying trade, well established, best location
in town. Apply Box 435, Canadian Grocer.

FOR SALE—GROCERY BUSINESS, CARR)Y
ing a well assorted “stock: inventory about
$2,500. Doing a good paying business. Turn-
over about §18,00Q Good location in one of
the best towns ir New Ontario. Apply Box
440, Capadian Groeer.

FOR SALE—GROCERY, CONFECTIONER)Y
and ice cream, in good country town, doing
a good business. Established thirty years.
Good reason for selling. Purchaser can have
store with a dwelling above at moderate rent.
Apply Box 437, Canadian Grocer

SUNNY ALBERTA—YOUR OPPORTUNITY
to get a paying business. General merchan-
dise stock of $6,000 offered for sale, doing a
strictly cash business; good profits. Close
investigation invited Cash required about
$3.,000. Write owner, Box 438, Canadian
Grocer
AGENTS WANTED
MANUFACTURERS OF BACON SLICING
machine, which sells at ten dollars carriage
forward, suitable for small grocers, pork but-
chers, hotels and boarding houses, desire to
appoint old established wholesale grocers and
stores in the largest cities as sole agents for
same. The machine slices bacon or bread of
any size or thickness required. Sells at sight.
Large commission. State references and full-
est particulars to H., 48, Birchall's Advertising
Offices, Liverpool, England.

PRICE TICKETS

PRICE TICKETS FOR WINDOW SHOW
oods. Black lettering on white eards marked
25¢.. >, Tbe., $1, $1.25, $1.50, $1.75, $2, $2.50,
y Dozen in set, per set, 15 cents
postpaid, or two sets for 25 cents while they
last. Technical Book Dept., MacLean Pub-
lishing Co., 143 University Ave., Toronto.

PRINTING

CHEAPEST PRINTING ON EARTH.—BOOK-
lets. Catalogues, Price Lists, Handbills, and
any other fine printing for the grocery trade
at flercely cowpetitive prices. Russell Smart,
40a Chancery Lane, London, England.

MISCELLANEOUS

ADDING TYPEWRITERS WRITE, ADD OR
subtract in owpe operation. Elliott-Fisher,
Ltd., Room 314 Stair Bullding, Toronto.

ACCURATE COST KEEPING IS EASY IF
you have a Dey Cost Keeper. It automati-
cally records actual time spent on each opera-
tion down to the decimal fraction of an hour.
Several operations of jobs can be recorded on
one card. For small firms we recommend
this as an excellent combination—employes’
time register and cost keeper. Whether you
employ a few or hundreds of hands we can
supply you with a machine suited to your re-
quirements. Write for catalogue. Inter-
anational Time Recording Company of Canada,

Limited. Office and factory, 29 Alice Street,
Toronto.

THE

MISCELLANEOUS

BUCKWHEAT FLOUR GUARANTEED
pure and unsurpassed by any mill in the
province. T. H. Squire, Queensboro, Ont,
solicits your orders.

BUSINESS-GETTING TYPEWRITTEN LET-
ters and real printing can be quickly and
easily turned out by the Multigraph in your
own office—actual typewriting for letter-
forms, real printing for stationery and ad-
vertising, saving 256% to 75% of average an-
nual rinting cost. American Multigraph
Sales Co., Limited, 129 Bay St, Toronto.

COPELAND - CHATTERSON SYSTEMS -
Short, simple. Adapted to all classes of busi-
ness. The Copeland-Chatterson Co., Limited,
Toronto and Ottawa.

COUNTER CHECK BOOKS—WRITE US
to-day for samples. We are manufacturers
of the famous Surety Non-Smut duplicating
and triplicating counter check books, and
single carbon pads in all varieties. Dominion
Register Co., Ltd., Toronto.

COUNTER CHECK BOOKS—ESPECIALLY
made for the grocery trade. Not made by
a trust. Send us samples of what you are
using, we’ll send you prices that will in-
terest you. Our holder, with patent carbon
attachment, has no equal on the market. Sup-
plies for binders and monthly account sys-
tems. Business Systems, Limited, Manufac-
turing Stationers, Toronto.

DOUBLE YOUR FLOOR SPACE. AN OTIS-
Fensom hand-power elevator will double your
floor space, enable you to use that upper floor
either as stock room or as extra selling space,
at the same time increasing space on your
ground floor. Costs only $70. Write for
catalogue “B.” The Otis-Fensom Elevator
Co., Traders Bank Building, Toronto. (tf)
EGRY BUSINESS SYSTEMS ARE DEVISED
to suit every department of every business.
They are labor and time savers. Produce re-
sults up to the requirements of merchants
and manufacturers. Inquire from cur nearest
office. Egry Register Co., Dayton, Ohio: 123
Bay St., Toronto; 258% Portage Ave., Winni-
peg; 308 Richards St., Vancouver.

FIRE INSURANCE. INSURE IN THE
Hartford. Agencies everywhere in Canada.

MODERN FIREPROOF CONSTRUCTION-
Our system of reinforced concrete work—as
successfully used in many of Canada's largest
buildings—gives better results at lower cost
“A strong statement” you will say. Write us
and let us prove our claims. That's fair.
IL.each Concrete Co., Limited, 100 King St.,
West, Toronto.

MOORE’S NON-LEAKABLE FOUNTAIN
pens. If you have fountain pen troubles of
your own, the best remedy is to go to your
stationer and purchase from him a Moore's
Non-Leakable Fountain Pen. This is the one
pen that gives universal satisfaction, and it
costs no more than you pay for one not as
good. Price $2.560 and upwards. W. J. Gage
& Co., Limited, Toronto, sole agents for
Canada.

OUR NEW MODEL IS THE HANDIEST FOR
the grocer, operated instantly, never gets out
of order. Send for complete sample and best
prices. The Ontario Office Specialties Co.,
Toronto.

PENS—THE VERY BEST PENS MADE ARE
those manufactured by William Mitchell Pens,
Limited, London, England. W. J. Gage &
Co., Limited, Toronto, are sole agents for
Canada. Ask your stationer for a 25c. assorted
box of Mitchell’s Pens and find the pen to suit
you.

THE NATIONAL CASH REGISTER COM-
pany guarantee to sell a better register for
less money than any other house on earth.
We can prove it. Make us. The National
Cash Register Co., 285 Yonge Street, Toronto.
THE “KALAMAZOO” LOOSE LEAF BINDER
is the only binder tbhat will hold just as many
sheets as you actually require and no more.
The back 1is flexible, writing surface flat.
alignment perfect. No exposed metal parts or
complicated mechanism. Write for booklet
Warwick Bros. & Rutter, Ltd., King and
Spadina, Toronto. (tf)

WAREHOUSE AND FACTORY HEATING

systems. Taylor-Forbes Company. Limited,

Supplied by the trade throughout Canada.
(tf

YOU CAN BUY A REBUILT TYPEWRITER
from us. We bave about seventy-five type-
writers of various makes, which we have re-
built and which we will sell at $10.00, $15.00
and $20.00 each. We have also a large stock
of better rebuilts at slightly higher figures.
Write for details. The Monarch Typewriter
Co., Ltd., 46 Adelaide St. W., Toronto, Canada.

58

CANADIAN GROCER

t to the

liad b’ A'r e
House of Lords

O.K.
SAUCE

Delicious
ber 1911 Festival

FrIIity of Empire Exhibi-
Appetizing tion. LONDON.

Highest Award
(Gold Medal) Octo-

Ask your Jobber or apply direct

SALES AGENTS:

The Lind Brokerage Co.
49 Wellington St. E. Toronto.

George H. Gillespie,
437 Richmond St., London. Ont.

J. T. McBride,
62 Canadian Life Chambers,
Montreal.

The Turnbull Co.,
Winnipeg, Man.

The Standard Brokerage Co.
860-864 Cambie St., Vancouver.

OLIVE OIL

is in good demand now, but it
is only the leading Dbrands
which bring repeats.

BERTqul;Ll
INVICTUS

are leaders. Ask about them.

BLACK OLIVES
GREEN OLIVES

You can build up a nice busi-
ness in olives if you will only
feature them as strongly as you
do some other lines.

Give Them a Show.

H. E. VIPOND

MONTREAL

Reliable Representation Wanted.




THE CANADIAN GROCER

ALL grocers should
carry a Full Stock of
Royal Baking Powder.

It always gives the
greatest satisfaction
to customers, and in
the end yields the

larger profit to the
Absolutely Pure grocer
The only baking powder g
made with Royal Grape
Cream of Tartar

No Alum,No Lime Phosphate

THERE IS NO SUBSTITUTE

ASTOUNDING FACTS

In this advertisement we are not going to say much about the prosperity and

bhuying characteristic of the people of Western Canada. If you, as a wid
awake manufacturer, have your ear to the ground—you know the facts
TIHIS YEAR'S CROPS WILL BEAT ALL RECORDS and prosperity gen
('l';l”'\' in Western Canada has taken a double stride this year These remark
able facts, granted ; and vou, as a manufacturer, who could do excellent busi
ness among these prosperous people with organized representation

We are at vour service with five great warehouses and a selling staff’ that i

daily in touch with every pulsating point in this Western country

Do not overlook this market —WRITE US TO-DAY

NICHOLSON & BAIN

Wholesale Commission Agents and Brokers HEAD OFFICE, WINNIPEG, MAN.
WINNIPEG, REGINA, SASKATOON, EDMONTON, CALGARY
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Readers Of The Grocer,
Let Us Know Your Wants

You have noticed our Letter Box service.
Every week we hear from dealers who
desire names and addresses of firms manu-
facturing some particular article.

This service may be beneficial to you. If
you are in the market for any article you
do not know where to get, our services will
be cheerfully given.

The Canadian Grocer is in position to
secure information on new lines in the
grocery trade, and of novelties occasionally
asked for in the grocery store.

Don’t hesitate to write us. As a subscriber

of The Grocer you are entitled to this
service.

The Canadian Grocer

Montreal Toronto Winnipeg Vancouver

(] This

informa
There :
followis

(275 pa

anaq
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WESTERN GROCERS

Need not go without any grocery or confeetionery
line that they want. We are here to supply the
demand for evervthing in the grocery trade.

Our new warchouse is overcrowded, and we are
now building a new addition 100 feet x 44 feet, with
four storeys and basement.

Our development is due to the good serviee we
render.

TRY US

For High-Class Groceries at /owest prices

“Everything For The Grocer”

RICHARDS & BROWN

Wholesale Grocers and Commission Merchants,
WINNIPEG, - E CANADA

Cea Dints Not an Enterprise

Jor Retai{,e,s.s.,. o for the “Quitter”

( This book, written by a practical tea man, contains “If th ’ : b h
information whicb will be of great value to every grocer. | there 1s one CmerP“SC on earth, says JO n

There are ten chapters, one being devoted to each of the Wanamaker, ‘““that a * qui“er ' should leave
following subjects :— )

severely alone, it is advertising. To make
The Tea Gardens of the World

T oo Sad s Lo a success of advertising one must be prepared

Tea from Leaf to Cup to stick like a barnacle on a boat’s bottom
The Tea Marts of the Orient i :

How to Test Teas “He must know before he begins it that
Where to Buy Teas he must spend money—lots of it.

Is it Wise to Place an Importation Order?

Bulk versus Package Teas “ Somebody must tell him that he cannot
How to Establish a Tea Trade . .
Tos Bisading hope to reap results commensurate with his

(275 pages) s lniss Itnd) expenditure early in the game.

Sent t dd, eipt of §2.00. > - .
MBS ae “ Advertising does not jerk; it pulls. It

begins very gently at first, but the pull is steady.
MacXean Publishbing Company

(Technical Book Department)
148-149 University Ave., TORONTO

It increases day by day and year by year,

until it exerts an irresistible power.”
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NDNER& BENNIK S
TORONTO

s _—

NEW PACK

STRAWBERRIES,
RASPBERRIES,
CURRANTS.

Get your orders in now for either or all of the
above puacks,

Quality is always predominant in the manufac-
ture of B\\\l‘lt BRAND JAMS AND JELLIES.
1'..4}\.41 in 25 and T 1b. gold lacquered pails
and 30 1b. wooden pails.

LINDNER & BENNER, Toronto

Phone Park 2985 291 Arthur St.
: WESTERN AGENTS:
Laing BIP(;S., Wholesale Grocers, Winnipeg, Man.

Sardines

Are Healthful
Food!

RECOMMEND *“ KING
OSCAR” BRAND

0P

AULSRST SRS

MADE
STAVANGER
FAMOUS

By Special royal permission

In so doing you are sure that every atom of
health-giving quality in which the sardine
abounds will reach your customer in the best
form.

Pure olive oil with the greatest care in packing
of the finest uniform size sardines, are features
that make * King Oscar ”’ Brand popular.

Canadian Agents

John W. Bickle & Greening

(J. A. HENDERSON)
HAMILTON - - ONTARIO

In

Fruits

Write, ’phone or

Don’t be disappointed.
Wire.
CURRANTS.
300 es. ““Vietoria,”’ cleaned, 36 1-1b.

packages to case,1b. ............ D715
70 es. “New York,” loose, 25 1b.

eases, 1B, ..o il i . 07
40 ¢s. ‘“Royal Excelsior,”’ loose, 50

Ib.canes, Ih. .. . = ... 0614

500 es. Valencia Raisins, F.0.S., 614¢ 1h.; Se-
lected, T14¢ 1b.; 4 Cro. Layer, 8e 1b.
36 cs. Sultana Raisins, Cleaned, 50-1h. pcks.
to case, 18¢ 1b.; Loose, 35-1h. cases, 14¢ 1b.
200 ¢s. Seeded Raisins, 8¢ 1h. and 814e¢ 1b.
500 BOXES PEELS, 7 LBS. TO BOX.
Lemon, 9¢ 1b. Orange, 10c 1b. Citron, 18c Ib.
EVAPORATED FRUITS.
10 es. 25 1bs. each, Peaches,
‘“Glen Rosa,’”’ 15¢-1b.
100 es. 50 1bs. each, Apple,
Choiee, 10¢ 1b.
26 es. 25 1bs. each, Pears,
“Oro,” 18¢ 1b.
SHELLED WALNUTS.
110 boxes of 55 1bs., 24¢ 1b.
SHELLED ALMONDS.
o8 es. “‘Pritz,”” 3 cro. of 28 1bs., 34¢ 1b.
PRUNES AND NUTS.
A Snap.
600 boxes California Prunes | Prices are
100 bags Assorted Nuts - more than
200 bags Peanuts ‘ favorable.
Above goods are all tip top quaht\, at low-
(\t possible prices.

Don’t Delay.
Laporte, Martin & Cie
Limited
568 St. Paul Street
Montreal

Apricots (“Red
Shield”). 250
- boxes, to arrive
on or about Aug-
ust 15th.

Tel. M. 3766

Aetna Bisat
Alison Couj
Armsby, J.

Auto Roach

Baker, Wall
Balfour-Smy)
Benedict, F,
Bickle, J.
Borden Con
Bourque &
Brand & C
Bowser Co.,
Brantford O
Brown Mig,

Caims & S
Canada Sug
Canadian Co
Canadian 8¢
Canadian N/
Catelli, C,

Clawson, W,
Coles Mfg.
Common Ser
Connors Bro
Couvrette &
Crescent Mf|

Dalley, F.,

De La llnnl
Distributors,
Dominion C
Dominion M
Downey, W,

Eby-Blain. 1
Eckardt, H.
Edwards lnu.

Ewing & So

Extermino (
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INDEX TO ADVERTISERS
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A F M 8
Aetna Biscuit Co. .... 2 Fairbank, N. K. ........ccocooovneen. B MacLaren Imp. Cheese Co. .... 20 St. Croix Soap C Inside fre
Alison Coupon Co, 52 Fearman, F. W., Co. cereenenee. 83 MacNab, T. A., & Co. 0 St. Lawrence Sugar Refining
Amsby, J. K. ....... 14 Forrest, J. A. . tesenessaans e McCabe, J. J. ...... e oy St. Thomas Packing Co
Auto Roach Killer Co, .ernrriiiinins 22 Furuya' & Nishimura aes 18 McDougall, D)., & C0. ...ooovvvnven 22 Salada Tea -
McLeod & Clarkson ........ suniseey Bi  RUSBNEE -SSR SA0.
B McVitie & Price z 54 Savol Hand Cleaner Co.
S & G McWilliam & Everist .48 S
- : Gaboury, L. Emile .......... svsiwns BB 3 “p
ﬁ:ﬂmlﬂxlzlsmﬁe i‘} ., 13 Genessee Pure Food (u FANTRISRISE .::4«44“»()]}\:‘ Bros, .Inside front “,n_; :‘l:nLllY:m.‘\ P re
: sesssesuesase 2 Gillard, W. H., 8  Magor, Son & €o. cwens - ¥ Spurg
mﬁﬁlﬁ} ‘L"un}l\une% {i:f:l‘:l]b b_'; S RE oienciens lé Malcolm, Juo., & Son ....c.eeuee 5 :3;‘:"»‘»‘”‘}‘\ (
Bourque & Son, H % Gorman, Eckert & Co. .. - 16 Marshall Brokerage Co. 2 Snap Con
Bt & O i = Gunns, Ltd 43 Hn*““ & Sons, Geo. 5t ;\'p;!llflll.ll
Bowser Co. lnc Guelph 5\-,..11 Co. 12 athewson's Sons 55 Stuhr, C. F
: Mathieu, J. I . . T
Brantford Oven &
- & Meakins & Sons ARSI . o
Brown Mfg. Co. ...... H Mennier, D., & Fils 22
5 ) Millman, W, H., & Son 20
argreaves ros, 3 0., Al 3 to 08,
C ” e B & ( Ltd 19 Minto Bros, vossessss T
(dimis & Sons, Alexander ......... 5 " Sy ¥ s - W t} oy "ll G ‘l”'l'” ‘\ll :”' 3 3
by B - < gy - ¢ H cide i 2
1‘{‘.3:2:?;.:.51“".‘:{@.&&’“(-‘.t“' I Morton & Sons, David ®
S Canadian Salt Co. ....... Mott, John P., & C s
Canadian National E Irish Grocer 2
Catelli, C, s Island Lead Mills Co. 5 N .
Caron, V, vs I. X, L. Spice Co., Ltd. . 19 L
Carr & Co; Litd Nagle & Co., H = Uncle Sam Dressing (
n Chase & Sanborn Nicholson & Bain 59
Clark, W, J Nickle Plate Stove Polish Co
Clawson, = e North American Chemical Co 17 v
Coles Mfg. James Dome Black Lead . . B Vipond, H. F
Common Sense ) o
Connors Bros. - W
Couvrette & Saur - Sahesd K Ocean Mills 50 W taffe. Ltd
' . Y 52 e > agsta
Crescent MIg. €0 ......cocoivcivosses 52 Kelth, Gocc. & Bous = 12 Oriental Prod ( -~ Walker Bin & St Fixture
D Kilgour Bros, 56 Walker, Hugh, & Son
y }gmgu'»“ Mfg. © 19 'S ::A..‘.:. {;-,["-
s < Dalley, F. F., Co. ... % . B Kops Breweries . 12 atson & ruesdale
De La Rond Business Chance Broker 22 Pacaud, H. F . a8 Wellington il
Distributors, Ltd. e RS 1 Patrick,. W. G., & Co. . 3 \\l: m  Distributors, Ltd,
Dominion Canners, Lid. A ll:\ & Park B ten I| ': M i
Don Match C ¢ 1 = X r Broom ( 5 stern ¥ [ !
Fomnion Mateh Co. Lake of Woods Milling Co., Ltd.. Perrin, D. 8 §  White, Cottell & ¢
; : v Outside back cover Pickford & } 13 Whi & (
E Iﬂ::"l;‘l' “\l’u‘llx‘n -\\- Ci T Sl Al
Japorte, Ma & 8 cssivennes . 82 Vi
/ Lascelles de Mercado .... . “ 2 R t\ 1sor ; \“‘
/2 Eby-Blain. Limited ............. 1 23 Laurentia Milk . 13 Wil ‘ | ; I
BN B B ocosvircisnnssius onians 47  Leitch Bros. 21 wn { Winn & Holla
P- l';vl\».mlalmu. \lau‘h . 24 Lemon Bros, P sacs sos I8 pe Wonls & ©C Walte
interprise Mfg. Co...Inside back cover Lind Brokerage Co. .. W st 20 O, ¥ 21 Woodmuff & Edwards
Escott & Harmer . o B Lindner & l'mml e a s e 62 ( 7 it
Eurcka Refrigerator Co ek Litster Pure Food Co, ........... ) I i ) r
BUE & BN B W, ....iovcvnsnine 19 Lloyd, Edward, l t l . 53 t g ¥
S. Extermino Chemical Co. aiees B CETTR O EREL R e e A 55 ]‘ ttan & Chipman A X I uwt & ( Ltd,, Ed

l . k2 .
) A  Proposition That Is Worth While
Ve
One that will fill your spare time with congenial work-—-bringing good
money. Are you interested ? You are. Well, here are the details.
Throughout Canada is scattered an army of men who
are everywhere booking subscriptions for Macl.ean’s
Magazine. If you join them you can add very con-
siderably to your regular income. If you are a hustler
you will find it will pay you to give all your time to
the work.
Some of our most successful salesmen were ‘‘spare time men’’ first.
e Write us for terms and full particulars
MacLEAN PUBLISHING COMPANY
- 143-149 University Avenue, -t TORONTO, CANADA
-
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CANADIAN NATIONAL
EXHIBITION

Aug. 24th.  TORONTO  Sept. 9th.

OFFICIAL OPENING

H.R.H. The Duke of Connaught

Monday, August 26th.

Imperial Cadet Review and Competitions.

Representation Corps from
Australia, New Zealand,
South Africa, England,
Scotland and the Provinces

of the Dominion.

Two Great Musical Attractions

Scots 6uard Band. Besses 0 Th* Barn Band.

Both From England.

Wonderiful Historical Sketch

SIEGE OF DELHI

= IMPERIAL FIREWORKS ————

60 Numbers Nightly 60 Numbers Nightly

Grocery Advertising
has made Fortunes

for the retailer who has used the ads. published
in this remarkable book. They are not clever
nonsensical ads; nor are they fanciful freaks. The
selling phrases and descriptive advertising matter
in this book cover every article sold by the
grocer in practical, profit-pulling language.

i

GROCERY'
ADVERJ‘ISING

WILLIAM BORSODI

The book is divided
into departments,
making it a simple
matter to prepare a
good ad.

Grocery Advertising is a book you have been
looking for—it gives you the fruits of nineteen
years' practical advertising.

PRICE POSTPAID $2.00

TECHNICAL BOOK DEPARTMENT
MacLean Pub. Co., 143-149 University Ave., Toronto

ADS anp SALES

By HERBERT N. CASSON

A Study of Advertising and Selling from the
Standpoint of the New Principles
of Scientific Management

Something in it for Every Advertiser, Advertising Manager,
Corporation, Salesman, Sales Manager, American
Business Man.

CONTENTS

Chapter Chapter
I. Can thePrinciples of Effici- VII. The Principles of Effici-
ency be Applied to Sales ? ency Applied to Advertis-

1I. Efficient Salesmanship ing

III. A Sales Campaign—How VIII. T'hc Building of an Adver-
to Start It tisement
I1V. Faceto Face Salesmanship IX. An Analysis of Current Ad-
vertising -

V. The Evolutioh: of iBaeees X. The Future ot Advertising

tising
VI. The Weak Side of Adver- X1. Public Opinion
tising XIl. The Professional Outsider

PRICE, $2.00 NET

Postage, 13 cents additional

TECHNICAL BOOK DEPARTMENT

MacLean Publishing‘Co..
143-149 University Avenue, Toronto

e e it S SN,
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| MEAT GHOPPER
A -

Trade Makers—Profit Makers—"I'ime Savers

ENTERPRISE

Meat and Food Choppers—and Mills

B3

h

h
i i=h
vhilee art

The Enterprise Mfg. Co. of Pa.
Patented Hardware Specialties

Philadelphia - U. 8. A.

igo Branch, 1760 North Dearborn St 21 Murray St New York AW Golden Gate Ay Sa
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