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THOS. J. PETERS

Fresh
Florida ' . N Tomatoes

Grown Right Picked Right
Constant watching the matur-

Our seed is specially selected -

by the Best Seedsmen in the ing of the fruit by thoroughly
world. We pay more for it then experienced picking and field men
does any other grower in Florida. b : enables us to gather them at the
Our Fertilizer is made as we want it, Right time. Every vine is so trained
out of the ingredients that from 26 that winds do not mark and scar the
years' experience we have learned, our soil fruit. Every Tomato can be seen. Every
requires to give keeping quality and solidity tomato is bleached in the shade. Spring
of Fruit. carriers haul our fruit to the packing house.

Packed Right

All packing and packing house work is looked after by our men whom we
keep in our employ the year round. Thus ensuring efficient service. All
tomatoes are earefully handled and when packed for shipment we carefully
stack them on their sides to prevent bruising on the top. All cars are
strapped to protect the top layers.

“ THOS. J. PETERS BRAND” ORDER FROM :—

is worth more—is cheaper than any other pack at any price Hart & Tuckwell, - - - . - Montreal.
B e

because they are the Best Tomatoes grown in Florida—put up Recnad s Tad Brantford, Ont
s ey . . . - rantford, X

the Very Best Way. s. 8. Simpson, - - - - - - - Toronto.
Handle only ‘‘Thos. J. Peters’’ pack of Ripe, Fresh Florida %hivtv:]:e;)o& ?3’:1' A e T A 3 H‘(l;:i::z:'
J .y ) e .

Tomatoes—Packed in 6 Basket Crates. White & Co., Ltd., - - . - - . - Toronto.

One Straight Grade and Pack Throughout the Season

W. B. STRINGER
Car Lot Distributor ¢ TORONTO
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There’s only one RIGHT w:ay for a grocer to handle oil, and that is with a

BOWSER
SAFE SELF-MEASURING OIL TANK

The BOWSER way is right because it is CLEAN and PROFITABLE. The old oil tank splashes oil on customers, and you
lose their trade; it lets oil drip away, and you lose your profits. You get oil on your hands from the measure and -
funnel, and it taints sensitive foods. The BOWSER gauge does away with measure and funnel, but shows you just how
much to charge for when filling odd measures. It shows how much oil is left in your tank. The BOWSER automatic
stop prevents dripping. Write for our FREE catalogue and learn the advantages of the BOWSER outfit. Don’t delay,
because you lose money every day you are without it.

S. F. Bowser & Co., Inc., 72-73 FRAsER AVENUE, Toronto, Ont., Can.

Made by Canadian Workmen and sold by Canadian Salesmen.

Patentees and manufacturers of standard, selt-mensurlnﬁ. hand and power driven pumps, large and
small tanks, gasoline and oil storage systems, ofl filtration and circulating systems, dry
cleaning systems, ete,
Established 1885.

THE NAMEFAIRBANK: &
| MEANS SOAR/SURETY |

FAIRY SOAP

FAIRY SOAP QUALITY. No better soap can be made; your customers
can’t buy better for five times the 5 cents they pay for it.

FAIRY SOAP ADVERTISING. The extensive advertising that helps the
sale of every Fairbank product has made the pure, white, sweet floating
oval cake known to women everywhere.

FAIRY SOAP SALE. Because of the combination of exceptional quality
and extensive advertising, all you need do is display Fairy Soap promin-
ently to enjoy a steady stream of profits from its persistent sale to pleased
customers.

uttd

‘‘Have you a little ‘Fairy’ in your home?'’

The N. K. Fairbank Company,
LIMITED, . . MONTREAL

b4l R I T R WK NN
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“BRITISH MADE”

the standard
the world over T

With the advent of spring, and
incidentally, the shortage of
preserved fruits, the good
housewife will be grateful to
you if you will suggest some-
thing delicious and appetizing
to take their place until the
fresh fruits come in again. Tell
her about the toothsome delic-
acies she ean prepare by using
Cox’s Gelatine in combination
"with oranges, bananas, pine-
apples, richly preserved figs,
and various other imported
fruits. You can help her out

and make a profit at the same
time. Try it.

Arthur P.Tippet
& Company
SOLE AGENTS

Montreal and Toronto

The Standard WS Makes Jelly---
Gelatine - For s Delicious with
Qver Seventy Years AF T F Fresh Fruits

.
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The Big Annual Spring Sales Number

OF THE

CANADIAN GROCER

is beginning to take shape. For months our editors have been on tae still
hunt for the right sort of material.

Actual instances of Creative Salesmanship, ‘

Interesting Old Customers in New Goods,

Attr actin;., the Public through the Window, )

How some of the best Salesmen among the R(*t(ul Grocers securg
their results.

«

Iach year we have raised the standard of these articles. Each year w= have
received more congratulations from our readers. Each year our annual
Spring Sales Number has become $

MORE PRACTICAL
MORE LOOKED-FORWARD-TO
MORE APPRECIATED

by the retail grocers and their clerks throughout Canada.

April 18th---Date of Publication this Year---April 18th

Every Manufacturer should have his announcement in this issue.
Every retailer will be expecting it. » f

Here is your opportunity to speed up your Spring trade, by enthusing
the retail grocers and their clerks, priming them with your selling points,
and getting most results from your whole sales organization by securing the
hearty co-operation of the man behind the counter.

Use a Double Page Spread

Show vou have confidence in your goods and yvou will put confidence in
the retailer who is recommending vour goods to the customer.

Our advt. writing department will gladly assist in preparing -copy for
this issue. Drop us a line and we shall have a representative eall with fur-
ther particulars.

Canadian Grocer

Montreal Toronto Winnipeg
Publication Office: 143-149 University Avenue TORONTO




No -Donbt Can Remain

in the mind of any dealer, as to the quality and exceeding popu-
larity of BORDEN'’S Milk Products; the present demand is
greatly exceeding the supply.

People everywhere appreciate the purity and high quality of
Berden’s Milk Products, and dealers the country over are kept
hustling to supply the needs of the family table.

- BORDEN’S
record and success extends for over a period of 56 years, having

received highest awards wherever exhibited.

Jiagle Brand Condensed Milk (the original); St. Charles, Peerless
und Jersey Brands Evaporated Milk; and Reindeer Brand Coffe
and Cocoa (all ready for use). y

Make Borden’s your leader.

BORDEN MILK COMPANY, Limited

_ “LEADERS OF QUALITY"
o MONTREAL
: Branch Office: No. 2 Arcade Building, Vancouver
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GAZ ELLE

Thousands of the Best Dealers, in Fact

ALL THE GOOD MERCHANTS

Will Handle no other Brand
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The Foremost

Brand of Canned Goods
in Canada and elsewhere.

HUDON, HEBERT & CO., Ltd

Wholeule Grocers and Wine Merchants
(Established /

The Most Liberally Managed Firm in Canada -

4
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AS WHOLESOME [AS
THEY ARE DELICIOUS

You cannot find a staple stock that is more attractive and

meets the requirements of your customers more satisfac-
torily than

“Simcoe’” Brand Baked Beans

The cooking methods are much superior to those of the
home cook, and the materials used in Simeoe Brand Baked
Beans are the best to be had on the market.

It’s Gilt Edged Stock for high grade grocers. The profits
will meet your expectations and surpass them.

Get a stock now.

DOMINION CANNERS LIMITED

HAMILTON CANADA
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WHITE SWAN

Powdered, Perfumed

LY E

1009% Pure Lye in the Handy
Sifter-top Can

Do your customers ever complain of the inconvenience of the old time lye can? White
Swan Lye, besides being 100% pure, powdered and perfumed, is contained in a very con-
venient rotating sifter top can, which overcomes the necemty of keeping a second cover
on the can to prevent slacking. The sifter top is an economizer.

Show White SBwan Lye to your customers. They will appreciate the sifter top fixture,
as well as the excellent quality of the lye itself.,

You can safely recommend it

WHITE SWAN SPICES & CEREALS, LTD.
TORONTO

PURE AS GOLD
HEALTHFUL AS SUNLIGHT CHEAPER THAN BUTTER
EAT AT BREAKFAST

PREPARED IN

PACKED IN
COPPER
GOLD LINED
KETTLES.
PAILS
BOILED IN
AND GLASS,

SILVER PANS.

PUT UP IN.THE MOST UP-TO-DATE FRUIT PRESERVING FACTORY IN CANADA.

Wagstaffe’s Seville Orange Marmalade
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~ CLARK'S
PORK and BEANS

Are indisputably the best
sellers on the market.

CLARK’S ADVERTISING IS BOTH

EXTENSIVE AND EFFECTIVE

and 1s backed up by the very
HIGHEST QUALITY

- Canned Foods on sale anywhere.

The DEMAND for CLARK'S Pork and Beans
is UNIVERSAL, and exceeds many times over
the demand for any other brand.

‘Clark’s Pork and Beans
are essential to you.

W. CLARK, MONTREAL

Try Chateau Brand Concentrated Soups. Every Variety.

7
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The Money Combmatlon

Get your hand on a few extra dollars by handling our fish letdan The
high cost of meat and other foodstuffs makes your chance of working up
a big fish trade even rosier.

Canada Brand Pure Boneless Codfish

We can supply

" " 'In Tablets, Whole Strips,
‘ BoneJl_ess Fish . Whale Sucless

Skinless Figsh  Eestern Hundrede, 100 Ib. Boxes

Eastern Fifties, - 50 1b. Boxes

Ask your Wholesaler also for
HADDIES, KIPPERS, BLOATERS—OCEAN BRAND. FILLETS—BOUTILIER’S

NORTH ATLANTIC FISHERIES LIMITED -  MONTREAL

FRIEND GROCER:—

We take much pleasure in informing you that we had an enormous increase in
our business year ending 1912,

| If the chests were put in a line, think the increase would reach from here to
Halifax!
Are you getting your share of this tremendous business ? Remember

MELAGAMA

TEA and COFFEE

_ sale is guaranteed or money refunded, we also pay freights. You just order a case of
each to—day by phone, wire or mail at our expense and share in our profits and see
. how your Tea and Coffee trade wlil increase.

'MINTO BROS. 45 Front St. E. TORONTO

8
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Your Collection Problenis

There is no merchant in Canada who has riot got his collection problems.

Under this head we inelude bad accounts, accounts hard to collect, accounts that
can’t be collected, slow pay propositions, and we can go even further and say the
nuisance and hard work of sending out statements once a month; and further
yet, the clumsy and out-of-date system of keeping books by the old day-book,
journal and ledger system.

If you want a practical answer to these problems, an
answer that will banish them ard reduce your out-
standing accounts to a minimum, we will answer it,
for these problems

Are Answered =mp—)>

by the Barr Register System.

The Barr Register does at least 16 things immedi-
ately to save money in your store. We want a chance
to tell you about these 16 things. Will you give it
to us? Use the coupon.

When you use a Barr Register in your store, three
things are accomplished every time a purchase is
made. First, your customer gets a bill of current
purchase. Second, your customer gets a statement
of the account to date. Third, your accounts are
posted down to the minute and your bookkeeping
done without another penstroke.

We know a merchant who reduced his outstanding .
accounts by #2500 by the installation of a Barr i

- Register. Do you want vour collection problems
answered in this manner? Then use the coupon.

All we ask is a chanee to prove these statements. We

don’t want you to take our word for it. We want to Use This Coupon NOW!
prove it. Surely if we can prove that the Barr e

Register can increase vour profits, do away with r S ]

clumsy systems of bookkeeping and the rendering of BARR REGISTERS LIMITED,
monthly statements—secure a greater confidence | Trouten, Ons, |
from your customers, actually increase your trade— | geuuemen: |
and make your profits bigger—in short, save you I Wi el
money in many ways, then it certainly is only justice you give us a free demonstration of

v . v v the Barr Register, showing how it

to yourself to give us a chance to prove it.

can save money for our store.

Barr Registers Limited

TRENTON, ONT.
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OLD MILL CANNED

...GOODS...

There is now a splendid
demand for canned goods,

and we are having many
enquiries for Old Mill

Brand. We still have a
surplus of
STRAWBERRIES - 2'sH.S.
RASPBERRIES - 2'sH.S.
RED PITTED CHERRIES 2's H. S.
YELLOW PEACHES 2'sH.S.

GALLON and No.3 PIE PEACHES
. GOLDEN WAX BEANS 2's
REFUGEE BEANS 2’
GALLON APPLES
GALLON RHUBARB
TOMATOES - 3%
PUMPKIN : 3's

All goods packed in Sani-
tary Tins. Prices cheerfully
quoted on application.

THE

W. H. Merriman & Co.

WHOLESALE GROCERS and CANNERS

St. Catharines, :  Ont.

Why Not
Make
Your
Profit
Full?

You are losing part of your profits’every
day selling cheese by guess work.

Remedy the trouble at once and sell your
cheese at a profit—install a

PERFECTION CHEESE CUTTER

‘This fixture pays for itself in a remarkably
short time, after which cheese profits keep
rolling in at every sale.

Have no hesitation—WRITE TO-DAY.
We Ship on Receipt of Order.

The American Computing Co.
of Canada

Hamilton, - “

Canada

Tea Hints for Retailers

By John H. Blake

This book, written by a practical tea man, contains
information which will be of great value to every
grocer. There are ten chapters, one being devoted
to each of the following subjects:

The Tea Gardens of the World

Tea from Seed to Leaf

Tea from Leaf to Cup

The Tea Marts of the Orient

How to Test Teas

Where to Buy Teas

Is it Wise to Place an Importation Order?
Bulk versus Package Teas

HOW TO ESTABLISH A TEA TRADE
Tea Blending

(275 pages) (24 full-page Illustrations)
; Sent to any address on receipt of $2.00

MacLean Publishing Company

(Technical Book Department)
143-149 University Av'o.,

TORONTO
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Litster Goods

are made good enough to guaran-

tee They recommend themselves

and sell themselves wherever intro-

duced. Is the best any too good for
your trade?

Litster Pure Food Co.,
TORONTO s

A direct appeal to Mothers.

OXO CUBE advertising is as demo-
cratic as the uses of OXO CUBES are
national.

It reaches all classes — particularly
those who deal at your store.

™
"% %

-. & 0’0

*%¢ ¢ chnis
» Soups and

Fo
g Gravies Oxo Cubes are
2 ),%) splendid — so  quick —so
)5/ convenient—so good.

1
6(— 7~ None of the bother and
.";\"( X delay of stewing meat.
Simply drop some Cubes
into a saucepan of stock,
and serve. 151
cubes-t0c. 19

Showing home uses.

OXO CUBE advertising is as steady as
a mountain. Year in and year out, it
appears in newspapers and magazines,
helping the dealer to sell more Cubes.

'CORNEILLE DAVID & CO.

A hot of
OXOvvlllmm
you and
away the shivers.

One OXO Cube to a
cup — add hot water—

4 cubes—16c.

VBES|
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MODERN GROCERY EQUIPMENT

Adds an air of distinction to your
store—and
ATTRACTS TRADE.

The “Walker Bin” System

will save 257 of your floor space and
also of your expense for skilled sales-
men,

Is this worth your consideration?

We manufacture the best in show
cases and refrigerator counters.

Write now for illustrated catalogue
and estimates.

Iallur Bin & Store Fixture Co.,

LIMITED
Bcrlin. Ontario

TWO CENTS PER WORD

with a Want Ad. in this paper.
You can talk across the continent for two cents per word

Don’t make out your sales-
slips “Fluid Beef,” just write
“Bovril,” for your customers

@
N E LSO N S all know it to be the finest beef
extract in the world.
C.)/S t al Good Profit and no
: loss from spoilage.
Leaf

CELATINE

LH'I\ Hlt lf IiNn th

can ht rrlr.'..:nw--! [roi

W.G.PATRICK & CC
SR 4 LIMITED

s B Pv'.'.I ) 1 \1 N T ¢

BOVRIL LIMITED, - MONTREAL
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agrees with

pl [\ KS every palate.

THERE IS NO FEAR OF
DISAPPOINTING A CUSTOMER
IF YOU RECOMMEND.

PINK’S »
< MARMALADE

NO OTHER MARMALADE
POSSESSES SUCH A DELIGHT-
FULLY FRESH ORANGE
FLAVOR.

THE

WRITE NOW FOR PRICES TO OUR REPRESENTATIVES,

MARMALADE o Scknicn, Bpurcas 2

OR DIRECT TO

WITH THE ORANGE FLAVOUR E. & T. PINK ==

LONDON---ENGLAND

(‘ £ T it ;.’31 ;

PEEK, FREAN'S
SHORTCAKE
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BEANS AnD PEAS

White Haricot Beans Rice

White Pea Beans Lentils

Rangoon Beans Pearl Barley

Large White Peas Pot Barley

Split Peas Pea Flour

New Zealand Butter Potato Flour
Honey

We hold large and carefully selected
stocks of the above, and can offer the
very highest qualities at moderate
prices, delivered to any points in
Canada. We solicit trial orders.

ROTHON & CO.,

23, St. Mary Axe, London, E.C. (England)
Cables: * CHYLE, LONDON.”

(A.B.C. Code, 5th Edition used.)

John Gray & Co., Ltd.

Scotland

Glasgow

1 Ib. Floral
Glass

Samples and Prices
from

Maritime Provinces, Que-
bec, Manitoba, Saskatche-
wan and Alberta, W. H.
Dunn, 306 8t. Paul Street,
Montreal; Toronto, Lind
Brokerage Co., 47 Welling-
ton St. Bast; Ottawa, B. M.
Lerner & Sons, 11 York
Street; British Columbia
and Yukon, Kirkland &
Rose, 812 Water Street,
Vancouver.

THE MARKET

Value of Pr is fluctuating—but the value of perform-
ances is pretty well fixed.

We do mnot sell
electric coffee mills
and meat choppers
on the strength of
what we are going
to do, but on what
we have done.

Let us talk agen-

cy to you. There Is
a market Iin your
city for a high
grade Electric, such
as we produce. Why
not arrange to se-
cure this business.
It would mean a
nice revenue for
you at the expendi-
ture of only part of
your time.
We alse manufac-
ture hand mills, and
electric meat chop-
pers.

T

ColesiManufacturing Co., 1615 Nerth 23rd 8t., Phila., Pa.
AGENTS: Chase & Sanborn, Montreal; The Codville
Co., Winnipeg; Todhunter, Mitchell & Co., Toronto;
James Turner & Co., Hamilton, Ontario; Kelly,
Doué:. & Co., Vancouver, B.C.; L. T. Mewburne &
Co., Calgary, Alta,

'No
Disappoint-
ments

The housewife is
never ted
with  her

when Forest City
Baking Powder 1s
used and the Dealer
is never ted
with his For-
est City Bakin
Powder is

as the standard of
purity and has been
the standard for over
25 years. Sales are
sure and profits
good.

Gorman, Eckert & Co., Lt
London, Ontario ‘

Western Selling Agents:
Mason & Hickey, Winnipeg
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Quality is the Keynote of Success

BANNER BRAND Perfect cleanliness prevails through-

is the name that stands for superb out the factory ensuring a product
uality and big quantity in Jama[:hd wholesome and delicious.

ellies. Packed in 2, 5 and 7 Ib. gold lacquer-
Only fure fruits and highest qualitv 2d pails and 30 1b. wooden pails.
granulated sugar are used in their
manufacture. PEgns

LINDNER & BENNER REPRESENTATIVES :

The Amos B. Gordon Co., Teronte
291 ARTHUR STREET TORONTO WESTERN AGENTS:

W. L. McKenzie & Co., Grocery Brok
PQ: Park 2988 Winnipes, l.o:-.n. Calgary .-d"u-.-";'-

“As handy as a
Renfrew Scale”

is hundreds of Canadian Grocers’ simile de-
fining handiness. This handy, two wheel,
truck seale is a great labor, time and money
saver. Goods are Weighed as they are de-
livered to your door—trucked into their place
without removing. Strong, accurate, practi-
cal. Write for full deseription and prices
to-day.

| RENFREW SCALE COMPANY, Renfrew, Ontario

Have No Hesitation ,

in recommending to your best customer

‘Bluenose’ Butter

It always opens up in exceller. shape, and
its q-nz:g and flavor are rmarkably fine.
Taste ‘Bluenose’ yourself! Then i
feel more enthusiastic about
mending it.

SOLE PACKERS
SMITH & PROCTOR, - HALIFAX, N.S.

THE WILLIS DISPLAY STAND

will double you:. .=|I:‘ on green
m““-‘ 11 your pro-
fits on these sales.

Each tray revolves individually.
The wire mesh in the shelves in-
sures perfect ventilation and pre-
vents decaying. The mist ma-
chine throws a fine spray which
keeéps the vegetables fresh and
clean, giving them an Inviting

lpk_e-nnce.
rite to-day for complete de-
scription.

Let us show you how this stand
is working for hundreds of

WILLIS MFG. CO.
GALESBURG, ILL.

Wholesalers or Jobbers: write
for agency proposition.
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Manufacturers Agents and Brokers’ Directory

The Canadian market is over three thousand miles long and extends from the peach

belt to the Arctic Ocean. Manufacturers and merchants
market nﬁ:‘fubclly otMlholndeMCmd

at the disposal of

can not hope to cover this
opportunities without the

agents. The following firms in all parts of Canada are
to act as agents for good lines. The service department of the Canadian

firms wanting agents or of agents wanting agencies.

ONTARIO.

WESTERN PROVINCES.

WESTERN PROVINCES—Continued.

If wanting car
Corn, Peas or

Evaporated Apples
write us
W. H. MILLMAN & SONS

Wholesale Grocery Brokers
Toronto, Ont.

Write
NORMAN D. M- ?Y4IE

Grocery Broker
HAMILTON, ONT.

For Bargains in Split Peas, Pearl
Barley, Canadian and imported
small White and Lima Beans of all
grades on the spot.

ORR & McLAIN

Importers, Buyers
an
Manufacturers’ Agents
Domestic and Foreign Agencies Solicited
507 Confederation Life Building, Winnipeg

H. P. PENNOCK & CO,,

Wholesale Gtooory Brokers & Manufac-
turers’ Agents,

EG
We solicit accounts of large and progres-
sive manufacturer’s wanting live represen-
tatives.

WESTERN DISTRIBUTORS LIMITED
Cus-

ESCOTT & HARMER

WHOLESALE GROGERY BROKERS,
COMMISSION MERCHANTS
and WARENOUSEMEN

Head Office,
181 Bannatyne Ave., - WINNIPEG
Branches:
Regina, Calgary, Edmonton
Western Agents for

WM. CANE & SONS CO.

JOHN J. GILMOR & CO.

Wholesale Manufacturers’ Agents and Com-
mission Biokers

WINNIPEG, MAN.
Covering Manitoba, Saskatchewan and Alberta.

W attention to a few mere

G. C WARREN

II?OI‘I'II, WH
BROKER and unnnu

\Trade lmblhhod. IS Years
Domestic & Foreign Agencies Solicted

WATSON&TRUESDALE

W.G.PATRICK & CO.
Limited.

Manufacturers’ Agents
and Importers
77 York St. - Toronto

Eastern Manufacturers Limited
Manufacturers’ Agents,
Nm Baskatchewan,

Cove: rthern Saskatchewan completely.
The Sob:ln trade in Baskatoon, !orm

North Battleford and Prince Albert is
ited daily. Womtton yuh
this large and mwll‘ ry.

W.G.A.LAMBE & CO.
" TORONTO

Established 1885
SUGARS FRUITS

CARDELL, nmm & FREE, Lud

The Westera Brok _hll-d_ ‘s Distributing Co.

Brokers, Customs Brokers and
mnu shlmnenu-ta«lnd
warehouse in connection,

222 Ninth An. West-Oalgary, Alta.

The J.J. TOMLINSON CO.
' WINNIPIG
Brokers.

THE MARSHALL
BROKERAGE COMPANY
7 M“u LONDON,
Grocery Brokers.

ONT.
hutum-htwndt-
Cansdian grecery

HOLLOWAY, REID & CO.

Cor. Vermillion Ave. and 5th St.
EDMONTON « - ALBERTA

importers and Manufacturers’ Agents

We specialize in Biscuits and Candies
We are still opon for a few good Agencies

FRANK H. WILEY

WHOLESALE COMMISSION MERGHANT
and
: GROCERY BROKER
M-”' Heary Ave.,, WINNIPEG

CONVENIENT, MODERN,
WAREHOUSING

‘WOOLLARD & STARRATT

Manufacturers’ Wholesale
mmhn

Room Bruner Block, First Street
West, Y, ALBERTA.
Demestic and Foreign Agencies Solicited

RUTTAN & CHIPMAN
WHOLBSALR GROCERY BROKERS

MANUPA AGENTS
Fort Garry Court, Main Strest.

Winnipeg - Canadg

16
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Manufacturers’ Agents and Brokers’ Directory

Western Provinces—Continued.
R CARS TO
SIMPSON PRODUCE CO. SHIP YOUR C

Winsises FERGUSON'’S SIDING

m::.'_-:; ';':;;;;:.ﬂ e e Cats eo-u-uny uun-g for all cities in the Bw:c and Northwest.

; nland Revenue and
Open For One or Two Good Lines Our siding is on c'r.p and O.N.R,, uuuwmmg wm. CP.R. and Midland

Trackage, Wmlonn. Splendid Storage Railway.  Cars distributed carefull
; FERGUSON BROS., Warehousemen
_ BRITISH COLUMBIA. 123 Bannatyne Ave., s WINNIPEG, Can.

We have records in our vaults covering ten years’ satisfactory service.
McLEOD & CLARKSON :
ln-hetlé:r: Annu and Wlolﬂuh

352-¢ Cambie oc.. v-oo-vu. B.C. FHA um-cztgoa:'m j
e o CREDIT CU Have You Had
$ Gfgz:!.m:“& ol.;th‘:t m::zu There’s no harm in ave ou a

running a credit
business, IF

'OU
— r Sample?
O'Losne, Kiety & o 10, | | B otirai> I Your Samp

1
WHOLESALE GROCERY BROKERS é?‘ R, 4 "’2‘{ | , There is a package of that

CANNED GOODS, DRIED FRUITS, ETC. you “into highly popular
CANNED SALMON A SPECIALTY . - A

PB4 el WHITE DOVE
o mom N = - COCOANUT

'l‘. A. MACNAB & CO.

UNDLAND
nmu:'rmu' AGENTS
and COIX!“ION MERCHANTS

: “Macna t. John's.
: A, B, C, Bth edit ol. and private.

L. EMILE GABOURY

Manufacturers’ Agent and Commission A a
S For Sale by the Jobbing Trade Awaiting your enquiry.
235 St. John BSt. QUEBEC, CAN. l’ where.

Correspondence solicited with brokers or Manufactured Free for the asking.
manufacturers looking for a rellnlo rep- o

Manufactured by ALLISON COUPON
mam Can furnish best of refer- CO., Indiana ’.".. Indiane, U.S.A. We want all to know that we

are the leaders. Very few
don't.

Do It Now.

Mathieu’s Nervine Powders w. E&,ng.W“, ey

knows- that they sell themselves.
MATHIEU'S So effective are they in all cases

NERVINE mvmns ;’fwdh":f}:;h“ that when ‘once BUYING AGENTS WANTED

immediately re- THROUGHOUT THE DOMINION FOR
commended. Every merchant can WELL KNOWN OLD COUNTRY

TOFFEES PRESERVES
with P‘“'fe‘i't safety recommend BOOT POLISHES HEALTH SALINE
Mathieu’s Nervine Powders as a FLY-CATCHERS, ETC.

W, KIDD
T o wad Bratio ot 1090 Heahlien Str, YANCOUVER. B.C.
merchant may try Mathieu’s Ner-
vine Powders at our ex nse, as
per coupon attached. athiew’s
Syrup of Tar and Cod Liver Oil1s a specific in all forms of colds, r

A want ad. in this paper

Every Merchant who handles—

The ' Please regular box of Mathieu's Nervine

J.L.MATHIEUCO. | nem o W it adies will bring replies from

o W all parts of Canada.
Sherbrooke, P.Q. iy ;
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OUR ANNUAL TEA SALE

Great values secured before advance in market.

Ask for samples if our travellers don’t see you.

Bargains after stock taking in all lines. Our men have the lists. It
will pay you to look them over.

'Phone Numbers—462 Long Distance, Free to Buyers: 3595, 3596, 3597
THE SIGN OF PURITY i 3598 Order 'Phones. 748 Shipping Office.

All orders shipped same day as recelved.

BALFOUR, SMYE & CO., wuutacturing crocen  HAMILTON

TEA LEAD

(Best Incorrodible)
Buy “ PRIDE OF THE ISLAND” Brand

as extensively used for years past by most

N H 0 LE PU N C HlNG of the leading packers of Tea in Canada.

or 59 extra trouble whatsoever, in putting the bags ISI A ND LEAD MILIS Ltd.
in the McGREGOR PATENT BAG HOLDER. The .

bags are simply laid in the top with the various sizes Tel. Address: “I ated,” W oL

all available for quick service. Prompt service im- A.B.C. Codes 4th & 5th E. Esg
proves the trade. ; Mo used Editions LONDON, N

Selli ts for Canada: O. P, McGREGOR Canadian Agents : me.l
Hl.agﬁl. I.iO;,. o Patentee and Manufacturer CECIL T. GORDON, MONTR

21-3Wellington St. W.,Toronto ° 411 Spadina Ave., Torento

'APER BAG HOLDER.

- For
“Green Mountains” “Delawares” WARNIN G!

or other varieties of

POTATOES

FOR SEED OR TABLE USE
Bags or bulk in cars Write or Wire

CLEMENTS COMPANY, Limited TRapge parK
7. Jonm : : ek SODA-CRYSTALS (WASHING SODA)

CHaRE

: Foreign Soda Crystals—and of English

D. & J. McCALLUM witohu:}ln:l °°‘ms ltt? (‘é ulph:t? & ) .m
product which is rot only entirely useless for
PERFECTION | | rmsbine pupoes iui i oven kaly o njore te
fabrics with which it comes in contact. The

SCOTCH WHISKEY ot o e s PRUNNER, MOND'S PURE

is known throughout the Canadian trade as the finest SODA &YBTALSt are in mﬁt’ much dearer

flavored Scotch on the market. It hasn’t thut smoky owing to the large quantity of useless and injurious
flavor of most Scotch Whiskies. It represents cus- matter which they contain.

tomer satisfaction and good profits.
Wm. E. McIntyre, Limited BRUNNER, MOND & CO., LIMITED

23 Water Street, St. John, N.B. WINN & “omn’:.n' Agents

e
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Golden Yellows

The original golden yellow sugar.

The favorite cooking and baking sugar of the Baker and the
Housekeeper.

MOLASSES

Extra Fancy Barbados

“DaCosta” Brand

The standard of quality. Ask your wholesaler for it and take no other.

LASCELLES pE MERCADO & CO.

General Commission Merchants

KINGSTON, JAMAICA

EXPORTERS OF

Sugar, Rum, Coffee, Cocoa, Pimento and all West Indian Produce

STOVE POLISH

The best stove polish you can buy or sell is the old reliable

James Dome Black Lead

The most satisfactory and economical Polish on the market to-day

Sells well Pays a Good Profit

W. G. A. LAMBE & CO., Canadian Agents
19
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Japan Teas

We are now taking IMPORT ORDERS for new season’s,but se-

cure a few lines of last season’s on the spot while they are available.

FURUYA & NISHIMURA

MONTREAL NEW YORK CHICAGO

COLD WEATHER

More fires at this season than any other

You protect your stock by taking outinsurance.
Are your books, contracts, sufficiently protected? -
If not, write us, and we will quote attractive
prices on safes, vaults, etc. Easy Terms.

Canadian Scale & Fixture Company
SHERBROOKE, . . : QUEBEC

e PANSY —

The Zenith of Broom Quality

This is the best good broom. Made of selected parlor
stock. Highest grade of workmanship.

Our long experience shows, in no uncertain way, in
the quality of material and workmanship of these
brooms, making them the best values ay on the
Canadian market. Place your spring order now.
Write for prices.

H. W. Nelson & Co., Limited
TORONTO, ONTARIO
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HARD FACTS

Getting down to hard facts, does' it make any difference to your
business whether you sell good tea or another kind?

Then if it makes a whole lot of difference, what have you done to
find out for yourself which is the best tea on the market?

Time and égain we have paid the price for this space to tell you about
Red Rose Tea, and you yourself have seen Red Rose race forward to a
leading place in the package tea business.

But the only way you can prove its quality to yourself is to try Red
Rose in your home. Many grocers have done this and are recom-
mending Red Rose as the best quality in tea at the price in every
grade. That is why their sales increase so rapidly.

Red Rose Tea

N e namteer— “isgood tea”™ T.H.Estabrooks Co., Ltd.

Winnipeg, 156 Lombard St.
Calgary, 322-326 Ninth Ave. W. 7 Front St. East, TORONTO

The sooner you stock ‘‘Hirondelle
Brand’’ Pastes the sooner you will
gain the patronage of customers who
know and appreciate high quality
pastes.

OR LATER

By putting off to a later day you
" lose these extra profits and miss the
good-will of your patrons.

YOU WILL SELL

When once you get these lines going
sales and profits increase rapidly.

"come hand in hand and every dealer should get

P ” ready with a large stock of Maple Syrup and
HIRONDELLE BRAND PRI

(SWALLOW BRAD) “PRIDEorCANADA”

Macaroni, Vermicelli, Spaghetti, Map“ sy‘;‘:‘?.ol::ld g:ple sn‘ar
Macaroni short cut, Small Pastes, : o 3
Assorted Egg Noodles, ete. is purity to the fullest—every test proves its

: superiority and deliciousness.
The damage done to our premises by If you handle the Pure product you will not dis-
the recent fire is inconveniencing us

. appoint. The profits are good.
somewhat but every effort is being ou will gain nothing by waiting. Get your
?i:::t:: fill orders with all possible order in now and insure delivery.

The C. H. CATELLI COMPANY Maple Tree Producers’ Assoc.
LIMITED

LIMITED

Montreal, . Canada Montreal

21
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MR. JAMES METHVEN
Managing Director of —

James Methven, Son & &.,

2, Talbot Court, Eastcheap
LONDON, ENGLAND

16, Viotoria Street 69, Oswald Street
LIVERPOOL, ENGLAND GLASGOW

purposes visiting Canada about the
middle of March, with the intention
of developing his firm’s business in
that country, in their standard lines,
which include CANDIED AND
CUT PEELS, GLACE CHER-
RIES, FRENCH CRYSTALLIZ-
ED FRUITS, Special lines in
BRITISH AND CONTINENT-
AL CONFECTIONERY, ]JA-
PANESE MARROWFAT PEAS,
~ etc., etc. He also intends introduc-
ing the undernoted firms’ goods, for
which his house controls the Agen-
cies for Canada and the United
States.

LINDSAY & LOW, Ltd., DUNDEE.

Jams, Marmalade and Confectionery.
(Excepting British Columbia.)

EDWARD SHARP & CO., Maidstone, ENG.
Sharp’s * Kreemy *’ Toffee.

BRANSON & CO., Ltd.,, LONDON.
*“Spade” Coffee (Excepting Ontario)

GEO. KEMP, Ltd., LONDON
Biscuits, Cakes, Etc.

MR. KARL FAZER, Helsingfors, FINLAND
Imitation Fruit Sweets.

Mr. Methven can be addressed clo
The American Express Co., at the
following points: TORONTO,
WINNIPEG, MONTREAL,
CALGARY.

1004
PURE

Is the Verdict of the
Government Analyst

when E.D.S. Pure Fruit produets are
analyzed. See Government Bulle-
tin No. 244 just issued and you will
find that E.D.S. Products are stamped
‘‘GENUINE.”’

Could any dealer or customer want a
stronger proof for quality and purity?

Get a stock now—our extensive econ-
sumer advertising campaign will aid you
in introducing the goods.

Made only by

E. D. SMITH
WINONA, ONTARIO

AGENTS:—NEWTON A. HILL,
Toronto; W. H. DUNN, Montreal;
MASON & HICKEY, Winnipeg;
R. B. COLWELL, Halifax, N.S.;
J. GIBBS, Hamilton.
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§ Famous for Quality

"SALADA"

is tea in all its native purity and garden freshness.
For twenty-one years its high standard of quality
has been consistently, unswervingly maintained.

A tea that does credit to your recommendation.

“SALADA”

LONDON, ENG. BUFFALO NEW YORK TORONTO MONTREAL BOSTON CHICAGO DETROIT
41 Eastcheap 11 Terrace 198 W. Broadway 32 Yonge St. St.Paul St. 34-35 S. Market St. 361 N. River St. Shelby Block

Branches also in Pittsburg and Philadelphia.

HIT UP TRADE

right now with Anti-Dust Sweeping
Powder, and you will clinch the sweep-
ing powder business during this Spring
season. The practical and sanitary
qualities of this eclass of powder is
being realized more and more by house-
wives, and

g

the most successful sweeping compound

on the market to-day, is meeting the

favor of the majority. Disinfects, deodor-

izes, and makes microbes impossible.

Anti-Dust is needed everywhere. Are you

glng to profit by helping us distribute
is modern necessity?

SAPHO MFG. CO., LIMITED, MONTREAL

perial Cheese Co., Ltd., Toremte, Ount.,
Distributors for Ontarie.
Laure Chemical & Perfumery Co., City of Ottawa,

Ont.
Fenwick, Hendry & Co,, » Ont,
Albert Dunn, 67 8¢, m‘:."f.:r- Quebee City.




THE CANADIAN GROCER

The Food for Young and Old

NUTRITIOUS AND HEALTHFUL
Robinson’s “Patent” Barley

is especially good for children up to the age of nine months. It
1s prepared from the finest fully matured barley.

Robinson’s “Patent” Groats

a spécially prepared food made from the best oats is a great favorite with the older folk
and is for children over the age of nine months. These two foods are well known and
used extensively by the better trade.

Stock up to-day on Robinson’s “Patent” Barley and “Patent” Groats

MAGOR, SON & CO.

403 St. Paul Street, MONTREAL 30 Church Street, TORONTO

AGENTS FOR THE DOMINION OF CANADA

9 ¥ Crown Brand Corn Syrup

w is the syrup that fills the want of Canadian house-

holds for table and cooking purposes.

Crown’Brand Corn Syrup is most delicious

w with hot griddle cakes, tea biscuits, muf-

fins, etc. Your customers will clamor
w for it when once you get them
started using this delicacy. Try w
w a small order—the profit
is good.

r \
Tre (ANADA STARCH (S

MANUFACTURERS OF THE

EDWARDSBURG BRANDS

Works. Cardinal & Brantford, Ont




Misrepresentations Against Retail Grocers
" Gonsumers’ Association of Windsor, Ont., Olaim That it Oosts Dealers 55 Per :
Cent. To Do Business, and That They Double Their Money on Every Article

Sold—Prejudices of Public Further Worked on By Statement That Merchants
Take Trips to the Seashore and Wear Diamonds—Their System of Doing Busi-

ness Explained.

Periodically more or less misinformed
people get the idea that the retail mer-
chant 'is charging excessive prices for
his ‘goods, so they attempt to devise
some means or other to work on the
prejudices of the comsuming public to
try to change the established system of
distribution. These may work all right
for a time, but eventunally the majority
go to the wall, and in the meantime the
legitimate retailer must suffer.

In Windsor, Ont.,, there is a firm
known us The Consumers’ Association—
note the high-sounding name—selling
groceries and other goods, the majority
being apparently at cut-rate prices, to
those of the consuming public who obtain
- certificates for $2 entitling them to be-
eome customers. The usual method of
procedure is to -appoint loeal agents,
who are to canvas for members at $2
each, and retain 50 per cent. of this for
their services. Agents are secured
through small advertisements in papers
all over the country,

Must Have Certificates.

Agents are mnotified that this associa-
tion sells to members only, and that
anyone who does not hold a certificate
cannot get the goods. They are request-
ed to sell these certificates wherever
they ecan—to dealers, boarding houses,
restaurants, private families and any-
body else who will pay the fee. It will
be noted from this that The Consumers’
Association will sell to the retail dealer
and to as many of his customers as the
agent can sell certificates. A very
peculiar offer that, and one that will not
appeal to many retailers! Its unfair-
ness bespeaks a rather low sense of busi-
ness integrity.

Instructions to Agents.

Other statements made to agents are
that ‘‘we make no extravagant claims,
nor do we make any promises that we
cannot fulfil.’”’ . ““Our money
back guarantee makes it perfectly safe
for anyone to trage with us; if they
are not satisfied we will cheerfully re-
fund all mopey sent us.”’ ., . “We
do not limit our members to certain
lots or assortments, as we also allow
them to select as large or as small an
order desired from the open lists which
appear in the eatalogue that we supply
to members only.”” ——— “‘You

(agents) are not to take orders for goods
as your duties are to seeure members
““You may be asked

only."’

A MUCH TALKED OF CON-
CERN.

Since The Grocer published
the article two weeks ago on Lhe
Windsor firm doing business
only with customers purchasing
theiwr certificates, there has been
a great deal of talk regarding it.
Several letters have been receiv-
ed, giving and asking for fur-
ther information. The Grocer
secured one of theiwr catalogues
and other literature and
herewith will be found
some of the methods and mis-
representations The Consum-
ers’ Association have in use to
get business from the consum-
ing public. Any further infor-
mation known to readers will
be appreciated.

how we ean sell at sneh astonishing
low prices, this we are enabled to do
from the faet that with customers all
over the Dominion, no travelling sales-
men to pay, no losses from bad debts,
paying cash for every article we buy.
All of these advantages give us a pur-
chasing power that few firms possess.’’
‘‘Every member’s fee helps to
maintain the association and we are not
compelled to ask high profits on the
goods we supply.’’
Some Real News for Retailers.

In attempting to demonstrate that the
retail merchant charges excessive prices
and make enormous profits on his goods,
the following enlightening information
in included in one piece of literature
the Consumers’ Association is sending
out :—

‘“We can give you another illustration
showing that you are paying anywhere
from 40 per cent. to 75 per cent. or 100

per eent. more on any merchandise you -

need. Take for example the average
merchant who earries a stock valued at
$10,000. His average monthly expense
is as follows:—

L R R R $50 00
Light and Insurance ...... 15 00
IR O .- e 100 00
Loss or Depreciation of

Stoek (in figure very low) 50 00
General losses in bad aec’ts - 50.00
Advertising ............ 50 00
Living Expenses ........ 50 00

Total expenses for month $365 00
%

“‘The average sales of the store will
amount to about $1000 a month. This
means a total expense of fully 35 cents
on eash $1 worth of goods sold and still
you see the merchant and his family take
trips to the seashore, ride round in auto-
mobiles, and wear diamonds on the pro-
fits. You can readily see that they
could not afford these luxuries if they
did not double their money on every
article they sell.”

Every reader will see that this is a
most preposterous conclusion to come to,
and one that create a false impression on
those consumers who may read it and
who know nothing about the retail trade.
The writer of the above intimates that
a retail grocer’s overhead expenses are
more than 33 per cent., which is untrue,
so far at least as 99 per cent. of the
grocery trade is concerned. It is a gross
and misleading untruth, too, that the re-
tail grocer doubles his 1oney on every
article sold, yet the consuming publie
is lead to believe that suck is the case.

The combination of rigures above and
the conelusions eome to, stamp the
author of it as a poor specimen of a
business man. Imagine a retail groecer
carrying $10,000 worth of stock and
turning over only $1,000 per month.
This example of ignorance of the trade
does not speak very highly of the future
prospeets of the firm whose represen-
tative planned them. If the writer of
them knew them to be untrue, then he
i~ dishonest. @ He must either plead
ignorance or dishonesty. Should His
Majestey’s mail be open for such litera-
tore?

Will All Manufactureres Sell Them?

Still another statement made is this:—
““Our business is to cut out all middle-
men’s profits and unnecessary expenses,
By our own system all the above wasted
expense of large stores is eliminated.

. When we get your order for any goods

we turn to the manfacturer, get the
goods from him and send them or hand
them direet to you. This avoeids pay-
ing large rents, insurance fees, clerk
hires, ete. You get the goods you order
for almost the same price that the mann-
facturer sells to the wholesaler or
the department store.’’ ““The
enormous benefits secured by our mem-
bers being apparent, the question arises;
‘How are such price benefits secured.’
The answer is: ‘Through our common-
sense orginazation.” For the member-



ship fee of $2 per year we will act as
your agents. We will get you almost
anything you want from the manufaet-
urer at a saving of from one-third to
one-half.’’ ‘“The manufact-
urers are glad to deal with the consumer
when they are assured the same volume
. of sales without the added expense to
them of salesmen, advertising and risks.
They are the producers—we are the dis-
tribut -rs.”’

Make Sugar the Leader,

Sugar at 4 cents per pound is made
the leader in this firm’s catalogue. Can
The Consumers’ Association, as stated
‘above, buy the best granulated sugar
.from the manufacturers? Every retailer
knows that it cannot. The same applies
to many other lines in the catalogue.
Here, then, is another gross misrepre-
sentation. Representatives of Montreal
sugar refiners state it is utterly impos-
sible for any but legitimate wholesalers
to purchase from them.

There is too a string attached to the
sale of sugar as the following announce-
ment from the eatalogue shows:—

‘“We will supply the best grades of
Granulated Sugar at 4¢ per pound upon
the following conditions only:

‘‘First.—As it appears with the dif-
ferent assortments.

‘¢Second.—F'ive pounds of best Granu-
-lated Sugar at 4e¢ per pound with an
order of $2 worth of other goods se-
leeted from the open list.

¢“Third.—Ten pounds of best Granu-
lated Sugar at 4¢ per pound with an
order of $4 worth of other goods
selected from the open list.

‘‘Fourth.—Fifteen pounds of best
Granulated Sugar at 4e¢ per pound with
an order of $6 worth of other goods
sclected from the open list.

‘‘Fifth.—TPwenty pounds of best
Granulated Sugar at 4e per pound with

an order of $8 worth of other goods

_selected from the open list.
‘¢Sixth.—Twenty-five pounds of best
Granulated Sugar at 4¢ per pound with
an order of $10 worth of other goods
selected from the open list.’’

Unbroken Assortments.

The eatalogue too shows a number of
assortments which the Association does
not break. @ Members must buy the
whole thing to get the prieces quoted.
Otherwise they. would have to order from
the body of the ecatalogne. ‘It may
oceasionally oceur,’’ the eatalogue winds
_up, ‘‘that eertain artieles given in this
catalogue cannot be secured without de-
lay and in this ease we reserve the right
to substitute; however, we will at no
time send an inferior article and will
always furnish as good if not better
than what has been ordered and any
article not entirely satisfactory may be
returned and money will be cheerfully

: T
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refunded.”” It will be noted it does
not say who shall pay the freight on
these retnrned goods. :

The Men Interested.

The Consumers’ Association is made
up of three men H. Martin, Wm. E.
Clark and. A. Breitenwisher. This
business is run in conjunction with the
Dominion Grocery Co., the same men
being connected with both. It was be-
gun about a year ago. Mr, Martin
was previously clerking in a dry goods
store in Windsor and was also at one

time in the groecery business at Deecatur,
IIl. Mr. Clark has been a resident of
Detroit, Mich., for some time where he
was clerking and Mr. Breitenwigher
has acted as agent at Ann Arbotir, Mich., *
for the Ford Motor Co. Americans are
therefore behind the proposition.

That The Consumers’ Association has
appointed agents and seeured members
in many places in Ontario at least, is
known to The Grocer. How long should
it be allowed to make the untrue re-
presentations referred to above?

Good Time to Plan for Maple Syrup Sales

Old Stock Should Be Moved Out Before New Arrives—Sug-
gestion for Window and Interior Displays — Make OCapital
From Magic Words, ‘‘Pure Maple Syrup’’—What the Out-

side Order Taker Can Do.

‘‘Sap’s Running’’ is a shout that
brings to the farmer a realization that
spring is at hand, and that it is time
for collecting the erystal drops of maple
sap that is later boiled down into either
delicious syrup or made into maple
sugar. To the city dweller or towns-
man it brings a longing for those tasty
dishes that mother used to make with
the fresh maple syrup that grandfather
used to send in from the old bush.

To the grocer it brings an opportunity
to inerease his profits by pushing this
d&lectable liquid. Every grocer knows
that now is the opportune time to push
these goods, but for want of ready-made
suggestions it is put off till some other
day, with the result that his competitor
takes advantage of this proerastination
to capture the trade for himself. Take
time by the forelock and ecapture the
trade while yet you have time,

. -

A MAPLE BUSH WINDOW.

Suggestion for Realistic Display Which
Should Get Good Business.

A splendid selling display of maple
syrup can be made in reproducing a
maple sugar bush. One plan would be
to seeure a big branch of a maple tree.
A stout sapling would do. Place this at
the farther eorner on one side of the
window. Around it scatter some leaves
and twigs to make it more realistic. The
floor of the window should be eovered
with eoiton botting to represent the
snow in the woods. Over this should be
scattered a few twigs and leaves. Leaves
wonld also make an appropriate cover-
ing. Tap the tree, placing in it a sap
spout, and hanging on this a sap bucket.
Fill this.partly full of water, To make
it more real a bottle of water could be
arranged to feed the sap spout so that it
would drip as it does in the woods,

In the centre of the window place a

’

kettle partly filled with water, arrang-
ing this on a rough stick placed on two
tripods formed of rough eut top wood.
Under the pot pile some wood, and by
arranging this with a red electrie light
it will appear very natural. On the
other side of the window arrange a
background of maple syrup in eans and
bottles, placing in the front a dish of
syrup with a spoon in it. Take a big
five-gallon ean of the syrup and balance
it so that it will appear that it has just
filled the quart measure full of syrup
whieh is placed just below the opening
in the big tin. On this measure place a
neat card, saying ‘‘This much for 40¢,’’
or whatever is your charge for this
amount. Also put a priee ticket on all
the cans and bottles displayed. Across
the window place in large letters the
words, ‘‘Maple syrup fresh from the
bush.”’

If Oonnected Up With Window Trim
Sales Would be Better.

By ecarrying out a similar arrange-
ment as the one above described in the
store interior a much more effective
method would be produced for selling
maple syrup. -

By placing a tripod of roughly ecut
boughs of maple in the centre floor
space or other conspienous place and
banging on it a kettle of maple syrup
you will make your window more effec-
tive, and will thus elinch the sale at the
physicological moment. Neat displays
of the cans and bottles of maple and
other syrups should be arranged on the
counters and other interior display
points, By placing a special price on
two, three and five-gallon lots the dealer
should be able to sell quite a lot of
gyrup in these quantities.




a small ecountry towi who sold 120 gal-
lomofmplovmpmonomonthby
setting a fixed price on these quanﬂtul
and pushing them. The price isn’t
ovorythmg, it is only a part, and if it is

given the co-operation of the window -

and newspaper publicity, backed up by
an enthusiastic sales force, the dealer
has a combination that will be hard to
beat, and one that will win ultimate
suceess in such a special sale,

TOR THE OUTSIDE ORDER TAKER.

These retailers who go out for or--
ders once or twice every week or every .

day:have a splendid opportunity to in-
troduce maple syrup to those ecustomers
who seldom come to the store.  The
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The writer knows’of one merchant in  casusl méiition of **Pure Maple Syfup’”
when the regular order bhas been taken,

backed up by the showing of a bottle éf
clear syrup, would get almost anybody’s
attention.

The writer knows of one gmeer who,
when he goes out for orders, carries a
small gnp containing new goodl

others he is desirous of moving out. His

. customers appreciate this; and he makes

many a sale that would otherwise be

passed by simply by getting behind

these goods with his selling power.
Every opportunity, too, should be

* taken to sell these goods to ’phone cus-

tomers.
L ] & *

SELL OFF OLD STOOK.

Many dealers still have stocks of old
maple syrup, whiech should be’ moved out

' tomers.

before the new goods make their ap-
pearance. Nowi(thtmotopuh
sales ‘of thesé, Because later on the pub-
lie will be anxious for the fresh, even if
last season’s were just as good.

This stock should, therefore, be push-
ed strongly just mow. Let it be shown
in the windows and on. the ecounters.
Every dealer knows the magic there is
in ‘the words, ‘‘Pure Maple Syrup,’’ and
if he has a stoek of the ‘‘pure stuff’’ it

- would eertainly pay to get two or three

“heatly drawn eards with these or simi-

lar words. ‘‘Guaranteed pure maple
syrup’’ is bound to get business for the
man who has the eonfidence of his cus-
A card in the window, one on
the counter, and another pinned to the
shelving are suggested

R. G A Convention Program Well Under Way

Executive Making Definite Arrmm.nu-!or—l’rmnd lntomtnmnnt—s-
Good Time Promised as Well as Profitable Discussions—Those Who Intend
Attending Should Send Now for Railway. Qarunntu—Qn-ﬁonl Oomiu in

From all indieations  the members of
the Ontario Retail Grocers’ Association
are going to have an enthusiagtic and
profitable first annual convention. This
will be held, as announced two weeks
ago in The Grocer, on April 16 and 17
i Toronto. Already outside members
have written Secretary Miller for rail-
way certificates demonstrating that
they are anxious to attend. Mr. Miller
desires to-‘hear from as many of the
trade as soon as possible with regard to
certificates, .as then the Toronto mem-
bers of the exeecutive will have an idea
as to how many should be provided for.
President Clark and the secretary are
making arrangements for a econvention
hall and expeet to have this closed up in
a few days’ time,

"Questions Coming in Already.

That the Qunestion Box feature .pro-
mises to be a good one is evidenced by
the faet that already retailers are send-
ing in their questions to the secretary
in response to the request made in The
Grocer two weeks ago. The Question
Box is open to anybody and everybody.
All questions bearing on any phase of
the retail grocery business are invited.
They should be mailed to the secretary
at once, as those that come in first will
be given the preference. Questions from
members who eannot find it convenient
to attend are wanted. They: will be
published withr their answers in The
Grocer.

The econvention will open at ten
o’clock Wednesday morning, April 16.
The address of President D. W. Clark,
secretary’s report and assignments for

for the ‘‘Question Box.’’

various committees will be the chief
orders of the morning. Addresses are
being arranged for by prominent speak-
ers, and the visiting delegates will be
entertained in the evening. A theatre
party is scheduled for Wednesday
night. The entire programme for Wed-
nesday as well as Thursday will be
ready in a short time, and will be duly
announced. An attempt is being made
to secure a prominent member of an
Australian Board of Trade, who is now
in the States, to give an address. The
election of officers will, of course, be
held on Thursday afternoon..
Petitions Pretty Well Signed.

The work of getting the Garnishee
Act and weights and Measures petition
signed up is going merrily on. Secre-
tary Miller reports that more than 80
per cent. have been returned, and more
are still coming in. On Tuesday last
they arrived from Waterford, Port
Rowan, MecIntyre, Aurora and Cooks-
ville. There are still a few out, and the
secretary urges that these be slgned and
returned before the convention. The
association’s solicitor is arranging for an
interview with Sir James Whitney, when
the petition will be presented regarding
the amendment to the Garnishee Law.
The Toronto trade is now being ecan-
vassed, and practically every grocer and
butcher in the city is signing.

That those retailers who come to the
convention will spend two profitable as
well as enjoyable days is the claim of
the Toronto resident members of the
exenutive,

¢ Just tell them,’’ said Mr. Miller to

n

The Grocer, ‘‘we have something pretty
good arranged for between sessions, and
that we want everybody to come. Say
that they are to come one day anyway
if they cannot spare the time for both.’’

The railway certificates provide for
single fare if there are more than 300
present, and if more than 50 and under
300 a fare and a third. Secretary Mil-
ler should be written at once for eerti-
ficates. His address is 632 Yonge Street,
Toronto. )

To JAS. PATTON,
the Canadian Cereal & Flour Mills, Lim-

sales manager of

ited, Toronto. Mr Patton’s birthday is
to-day, March ‘14. He was born in
Huntingdon, P.Q. For eleven years he
was with J. E. Hunsicker, of Montreal,
and 14 years with the Ogilvie Flour
Mills, first in Montreal, then in Halifax,
and lastly in St. John, N. B.

To FREDERICK M. MOFFAT, man-
aging director, Gunns Limited, meat
packers, West Toronto. Mr. Moffat was
born on Mareh 17 (St. Patrick’s Day)
in 1875 in Yorkville, now Toronto. He
has been econneeted with Gunns Limited
for 10 years. Before that he was 4
vears in the grain business, and still
prior to that 2 years in the Board of
Trade office.
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WHAT RETAILERS HAVE TO FAOE.

Readers will note some interesting reading in the first
article of this issne. It deals with a firm in Windsor,
Ont., which sells goods to the public who first spend $2
in purchasing a membership certificate.

That misrepresentation is used to create a prejudice
against the legitimate retailer is evident from some of the
statements quoted from their literature. The assertion,
for instance, is made that it costs a retail merchant 35
per cent. to do business. It is also inferred that the aver-
age merchant doubles his money on every article he sells.

This is on a par with the sort of rot that so many have
been preaching on for the past year or two. Some of the
large daily newspapers have been busy creating the im-
pression that the retailer has been robbing the publie,
that he has been charging excessive prices and, in faect,
that the country could get along very well without him.
This has raised such a stir among certain classes of the
publie, that it has been easy for men like those behind
The Consumers’ Association to work upon the publie’s
prejudices against the retailer.

It is time the Government of the day recognized the
importance and necessity of the legitimate retailer and put
a stop to the exploits of those who misrepresemt either
wilfully or through ignoranee of trade conditions, for their
own personal gain. Retail merchants are up against this
sort of thing all the time. It shows the need of organiz-
ation among the trade. Every retailer should identify
himself with assoeiation work and make the organization
so strong that the establishment of other than honest
legitimate retail businesses would be an impossibility.

wirinlfse

THE FINANOIAL OUTLOOK.

The retail trade should remember that money is tight
just now and continue to push eollections. They should
aim to get old aceounts cleared up at the earliest possible
time.

The Finanecial Post in its last issne states that the
attention of business men is centred on the monetary
outlook and that the country is feeling the stringenecy
keenly in so far as the market for Canadian securities

It is not so much a question as to the quantity of
money, but the price Canada will pay for it. Meanwhile
during the past week there has been some easement of the
stringency. Some of the banks have been lending in
strictly call loans, and the rate is 6% per cent. Some
manufacturers and business men have not been able to
get money from the banks for the purpose of capital ex-
penditure, and have had in econsequence to turn to the
loan eompanies.

The problem in the mind of most thinking business
men, The Post adds, is as to what is going to happen.
Leaving external influences out of consideration, it does

. not think anything serious is in prospeect. The tight
money will certainly slacken up business, building opera-
tions, etc., somewhat, but outside of money the funda-
mentals are sound, and there is no oececasion for fear.
There  is, however, abundant occasion for eaution with
respect to over large commitments or extensions beyond

conservative lines,
.._‘_.
OLEANLY METHODS REQUIRED.

The Board of Health of Montreal, P.Q., at a recent
meeting; passed resolutions prohibiting the use of printed
newspaper for the wrapping up of meats, groceries and
foodstuffs. This reform was strongly advoated by Dr. L.
Laberge, M.H, Officer, and after some discussion a reso-
lution was passed permitting only the use of elean paper
which has not been printed on.

Another clause adopted was one to the effect that any

person engaged in handling foodstuffs, cream and milk,
must keep his hands elean and must not use tobaeco during
such time. This resolution was urged by Dr. Hood, chief
food inspector, who stated that this was necessary to
protect foodstuffs against eontamination.
*  The delivery of bread was another subject dealt with.
An amendment added to the present regulations, requiring
that a clean vehicle be used, was that bread wagons be
utilized exclusively for bread and pastry delivery. The
use of these wagons for other commereial purposes is a
state of affairs that cannot longer be permitted, after
May 1st no Montreal bakery will be permitted in a cellar
or basement.

The above is another evidence of the result of the pure
food campaign throughout the country. Retailers every-
where are taking advantage of this eampaign by making
their stores as clean and sanitary as it is possible to have
them. The public are quick to observe this and it will be
found that, other tlnngs being equal, the dealer with the.
bnght clean store is getting a goodly share of the trade

in his distriet.
P
SITUATION IN EGG MARKET.

The bulk of the receipts of eggs at Montreal this
week, as shown by the statement in the market eolumn,
inelude storage stock. The difference between this week’s
receipts and those of a year ago, is accounted for by the




big importations of U.S. cg'g: at that time. This year the
imports are almost nil owing to the extraordinary supplies
of new laid eggs during January and February, forcing
out the storage stocks before they would otherwise have
appeared.

The heavy receipts ecoupled with the weather condi-
tions and high prices paid for storage stocks last year
has forced the storage man’s hand and he sold at any
price to get clear. Some sales were made in Montreal at
13 and 14¢ which is econsiderably below pnees paid at
- paeking time.

The season has been a trymg one with weather condi-
tions against the storage holders. A goodly number of
them will face a defieit. This will have the effect of keep-
ing prices at a lower level during eoming season, as it is
hardly likely that the packers will want to repeat their
experience of this year and eonsequently they will hardly
pay as high prices for their storage stocks as last.

. -/
CHINA'S FUTURE FOR WESTERN FOODSTUFFS.

Dealing with the adoption of modern Western methods
by the Chinese people, United States Vice-Consul Gen-
eral at Shanghai states that these methods will have only
a slight influence on the food of the people for many
years to come. Rei'erring partlenhrly to baking powder
he believed it wouid probably remain unknown to the
masses for many years to come. They must first be edu-
eated to the use of breads, pastries, and cakes that require
such a preparation in the making, as the masses here
change customs and modes of living slowly. Even in dress
no impression will be made for years in regions away
from the influence of the treaty ports, and there will
doubtless be in Ckina a repetition of Japan’s experience.

In Japan at the seaports one frequently finds native
men dressed in foreign fashion, oceasionally a woman so
attired, and foreign-style food is served in some eating
establishments and private houses. Last summer the Vice
Consul went for a walking tour in the interior of the
country and day after day rarely saw a foreign garment
except those worn by some chance European. Food was
entirely Japanese and, as of old, was consumed seated on
the floor, with the aid of chop-sticks. Japan has been
absorbing and praeticing foreign ideas for many years,
but only a few of the inhabitants have to any extent been
influenced in their diet or manner of dress. Thedogree
of household echange will probably be no greater in China
than in Japan, and one should not, therefore, look for a
largely inereased demand for foreign foodstffs and kind-
red produets.

The trade for baking power depends on the foreigners
~—residents of the various treaty ports, missionaries in he
interior, troops, vessels of the navies, ships of commerce,
and tourists. There are, in addition, some foreign-adu-
cated and well-to-do Chinese at the open ports who in-
dulge in foreign pastries, ete.,, and so consume a eertain
amount of baking powder, but their number is small.

———

SUGAR MARKET FIRMER.

On February 1 New York refiners bought sugar at
$3.48, with the expectation that they might be able to buy
raws at a lower level, and the retail trade held off. On

March 4 raws got up to $3.54, both refiners and speculat-
ors buying. On Mareh 6 refiners and speculators bought
120,000 tons, which is equivalent to 800,000 bags. This
was all that was in sight, and it was bought up at the
high level, $3.54. On this basis the margin between the
price of raw and refined sugar in New York was only

THE CANADIAN GROCER

67 cents, as compared to a normal of 80 and 85 eents—
that is, it was nearly 20 cents lower. Sinee then, New
York refiners bought at $3.57 and $3.58, and buyers are
now on the market at $3.61, and for June at $3.67.

European market on beet sugar is firm, and has al-
ready advanced from 9s 93/d to 10s 114d.

The trade here expect that New York has to make
up the 20 éents difference and when they do Canadian
refined will in all probability follow.

The eause of the whole situation appears in Russia.
Russia asked for permission to export 50,000 tons above
the usual 200,000 tons: lutudofhvmgtln-foroxport
that country had to draw on their own Government re-
serves for domestic use. England and other continental
countries are being obliged to buy Cuban raws. ..

This, in brief, is the sugar situation as seen to-day.
Judging from appearances an advance is naturally ex-
poeted although just what will happen, time alone will tell. -
It is interesting to note, however, that the statistieal situ-
ation of total stocks and afloats, gives an inecrease of
1,247,677 tons over total amount at corresponding time a
year ago. The trade therefore should keep a close eye on

the sugar market.
pmsilios
EDITORIAL NOTES.
The top of the momin’ to ye.

The Question Box of the OR 6.A. is a collection box,
but for money this time.
e o o

With Easter only a week hence the provision counter
should be cleared for action.

The retail trade will be interested in knowing that it
doubles its money on every article sold.
L J L N
A retail merchant who requires 35 per cent. of his
sales to cover expenses ought to be treasurer of the elee-

tion campaign funds.

The 17th of Marech, Good Friday and the advent of
Spring are all due next week. Another evidence of the
contention that good things never come alone.

e o o

The spring fever should pretty soon be attacking the
housewife. Be prepared with the housecleaning goods
before the fever sympto:ns present themselves.

e 0

Ontario retailers who are going to attend the conven-
tion of the R.G.A. in Toronto should send for railway cer-
tificates at once. The more the merrier—a cheap trip and
a good time.

e o o

If the members of the House of Commons could dis-
pose of the navy question, there might be an opportunity
to present the views of the retail grocers regarding seale

inspections. If
.._..'__

Appreciates Profit Figuring Table.

The MacLean Publishing Co.—Enclosed please find
my cheque for my subseription to your Canadian Grocer.
I can assure you I have had very great pleasure in read-
ing the discussions from week to week, about how to run
a grocery suecessfully, and the proper methed of marking
goods, adding percentages to selling instead of cost price.
I think the table for figuring percentages, as shown on
Page 35 of your December 6th number, will be a great
assistance to many grocers.

Toronto, Ont. W. J. FLEWWELLING.
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Which of These Cards Will Sell the Most ?

This Question Can Only be Decided by Sizing Up the Points of Both Cards—
The Card on the Left is Good Amateur Work, and Undoubtedly Shows
Signs of Ability—The Oard on the Right is a Suggestion for the Rearrange-

ment Which Should Attract More Attention and Sell More Goods.

the reason:

2 I ( ? er
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Card No. 1—An attractive card made by L. W.
Myers, grocery salesman in Stratford, Ont.

Card No. 1, to all intents and pur-
poses on first sight, is a very fair
amateur card, and the artist is deserv-
ing of enconragement. It undoubtedly
would sell considerable goods, and give
an attraetive appearance to the window,
but we would suggest a rearrangement,
such as shown in eard No. 2.

Bringing Out Important Words.

This eard has more life and artistie
display, bringing out the more impor-
tant words and price in contrast to the
rest of the inseription and decoration.
‘‘ Altmen,’”’ the name of the brand;
‘“Beans,”” the goods advertised, and
‘“10e,’’ the price of the article, are un-
doubtedly of most importance, and
should be more prominently displayed
than the rest of the inseription.

Aside from the artistie, the suggested
lay-out will make a stronger appeal and
attract attention quicker than the other
card, becanse the chief words stand out
in eontrast. Black letters with 5 white
outline on a grey card give a very
pleasing, yet striking effect, while, as in
card No. 1, white on green is more or
less lost, especially when the whole
phrasing is the same—white with a
black undersecore.

We greatly approve of timely illus-

By J. C. Edwards,

The people passing to and fro
by your window are more or
busy peoplé—people in a hurry,
glancing here and there on the
natural human outlook for
something to interest them.
That something wmust strike
their optic nerve hard enough
to call a halt and to bring the
attention to, and rivet it on, in
this case, the goods advertised
in the window. Which of these
cards will do that?

trations on show eards, but the applica-
tion must be attended by care to avoid
having the afterthought appearance.
The stalk of- beans, as shown in eand
No. 1, if worked into a sketchy design,
as shown in card No. 2, would have a
much better effect, without detraeting
from the wording, which, of ecourse,
should at all times eclipse the decora-
tion.- In this lies the real selling valune
of a card. The decoration should serve
to brighten a card advertisement and
bring out more prominently the message
you desire to deliver to the publie.

Daylight Around the Wording.

To make a ecard - stand out prom-
inently there must be plenty of space
between the wording and the edge of
the card, otherwise there is not enough
contrast. The decoration ecan eome
very near the edge, though, as long as
it is in subdued shadings and does not
overpower the inseription.

Bring Out Selling Points,
Such words as- ‘‘Tender’’ and
‘‘Stringless’’ are very important, as
they are desecriptive of the quality of

the beans, and constitute the main sell--

ing points of the beans. Therefore,
while they are not the most important
80

Here’s

Card No. 28 rearrangement of Mr.
Myers' card to bm:g "out the important
points,

words, and cannot be given the display,
they should be brought out elearly and
distinetly and in relief to the rest of
the eard. You will notice in the sug-
gested rearrangement that these words
are written small, but are in their own
section of the eard, thus making them
stand out on a par with the rest of the
phrasing.
Too Much Underscoring.

I am a believer in the underscore
wken used judieciously, but would dis-
courage its use to the extent shown in
card No. 1. It loses its intended effect
almost entirely. If the words ‘‘Wax’’
and ‘‘Beans’’ and the price had been
underscored only the effeet would have
been better. We may be wrong in giv-
ing the display to ‘‘Altmen’’ and
‘‘Beans’’ alone, and should have
brought out ‘‘Wax Beans’’ prominently
in the one line. However, this would
only neecessitate nsing condensed letters,
and would make little material differ-
ence in the lay-out of the eard.

The writer does not offer the above
as a criticism, but as a suggested re-
arrangement which we believe would
serve to improve the appearance and
incidentally the selling power of this
show card.




Borrowmg to Discount "ﬁs

unmmmmm«.muum»m(ﬂ
. Money From the Bank to Save the Discounts—Some Dangers That Teénd to
) _ Crop up WlthInMOlpitd—Onrbwiundltm of Oollections Prob-

able—Big Men Usually Stuccessful Borrowers.

Often the question arises: Is it good
business to borrow for the purpose of
discounting bills? and the answer al-
most invariably is in the affirmative.
Then "the man who answers proceeds to
show conclusively that a business man
cannot afford not to borrow if he is los-
ing discounts by not borrowing.

The demonstration is simplieity itself.
If a merchant diseounts a thirty-day bill
in ten days and takes off 1 per cent., he
gets the 1 per eent. for 20 days time.
Twenty days goes into 365 days 18 times
and then some. Therefore, money kept
active all the time discounting 30 day
bills at 1 per cent. ten days, is earning
18 per cent. annually.

On this basis we might take $1,000
from the bank at 6 per cent. and by
keeping it aetive we should earn $120
in excess of what the money would eost
us—that is, pay $60.00 for the money
and get $180 in discounts, That is sim-
ple arithmetic and is incontrovertible;
and surely $10 per month is not to be
passed over lightly, to say nothing of
keeping one’s eredit up to the scrateh.

Some Dangers of Borrowing.

But I am so constitutionally opposed
to debt of all kinds that I should never
advise any man to enter the horrowing
field without great care and deep
thought; beeause it is easy to get in but
hard to get out, and there are many
dangers of the gravest character.

First comes the danger of overbuying.
A man who has been losing some dis-
counts and who has thought enough
about the matter to go the length of
borrowing to save the discounts, is apt
to feel some eonsiderable relief. He is
not unlikely to go the length of letting
up just a trifle in his purghases. It will
be easier for the smooth salesman to
ﬂntter him into the feeling that he is a

worth where etherwise he would have
bought $20 worth. He will have three
times the money invested in a given
item. Thus his diseount will not avail
him much—he will be in the position of
the man trying to lift himself by pulling
on his own boot straps. He is very apt
to find himgelf carrying just $1,000

* By Henry Johnson, Jr.

worth mo;'e stoek. So the discount will
prove to be a delusion in his case—yea,
even a snare.

Slower Movement of Stocks.

Next comes in the loss of profit
through the tendency to turn stocks
more slowly. The lines bought in $60
lots where formerly $20 was enough are
not likely to move much faster than
formerly—possibly they will not move as
rapidly, due to the greater variety pur-
chased and the consequent lack of con-
centrated selling effort on the smaller
assortment. Here comes in part of that
deceptive ‘‘saving’’ whereof salesmen
and department-store advertisers prate
so volubly—more boot straps, in faet.

And again, we have the loss from de-
terioration, no stocks of any kind save,
perhaps, cheese, being improved by
keeping; and even cheese is generally
better kept by the jobber and echeese
specialist than by the retailer. Here is
a loss which is exemplified almost daily,
certainly many times during the year, in
the best regulated grocery stores. It is
a loss which ean hardly be avoided by
the most unceasing vigilance on the part
of the buyer of stoeks.

Tendency to Neglect Collections.

So much for the direect loss and ob-
vious dangers. But there are others,
Chief among these, perhaps, in the lia-
hility to let up on colleetions. The mer-
chant who is pressed for eapital, whose
business is kept poor through having to
pay its own way and lay aside money, is
likely to be a sharp, ecareful eollector.
He gets his money as promptly on the
dot as possible—because he NEEDS it.
He is made conscious of his needs by
the constant demand of bills to be met.
Having no resource other than his eash
sales and collections, he is after the
money owing to him all the time. If one
asks for an extension he can truthfully
and with clear conscience reply that he
cannot grant the extension because he
must” have the money NOW to keep
square with the world. If, now, that
man be given an extra $1,000 with which
to take discounts, he is very apt to let
up a bit, harken a little more patiently
to the pleader, and yield a little more
frequently. Under this treatment, the
§1,000 is liable to be largely dissipated
into more book aceounts of the slow-pay

character.
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That these dangers are very positive
and very real is easily ascertainable.
Ask your banker what his experience is
and he will tell you that he constantly
observes that merchants who begin to
borrow become chronic borrowers, never
get caught up, are néever again able to
get ahead of the game.

May be an Expensive Saving.

Looking at it this way, you ean read-
ily see how the ‘‘saving’’ of discounts
may be the most delusive and expensive
saving you ever started out to make. On
the other hand; if your lack of capital
makes you keener in your buying, so
that you constantly seek to purchase
just as little as you can get on with,
buying one case of eorn weekly and sell-
ing that ecase and then buying again, you
will soon be in position to diseount mod-
erately, then in a larger way, until all
your bills are discounted and your ae-
cumulations begin to put you at some
ease. When thal time ecomes in this
natural way, there is little danger that
you will slip backward into the slough
of debt or loose buying, for you will
know by experience just what the value
of each dollar is—you will be mighty
careful how you jeopardise any of your
hard-accumulated eapital.

These are a few of the dangers of eon-
tracting the borrowing habit—and there
are others.

Successful Borrowers.

The biggest men of the financial world
are great borrowers. They earry through
big déals on borrowed capital. But they
know to a nicety beforehand just what
every borrowed dollar is going to earn
for them and they foresee to the minute
the time when they will be able to cancel
their loans. But mind you, these are
the big men. They are likely to be big-
ger and stronger than you and I. It is
not likely that we ean hope to trot in
their class. Maybe it will be as well for-
us not to try it, and certainly it will be
best for us not to venture until we are
also very sure where we are going to
come out.

There is another elass of merchants
who seem to be very suceessful. I
have noted some remarkable examples.
They are men who do not borrow and
who also do not pay promptly. They
delay payment as long as they possibly

(Continued on page 38.)
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Qurrent Newsh of the Wee‘k‘

Quebec and Maritime Provinces. '

Robt. Cattherwood, grocer, Fairville,
N.B., has sold to Clarence Quinton and
G. H, Allan.

A petition for a winding up order
and appointing a liquidator has been
made in the case of the Colehester (lo-
operative Association, Truro, N.S.

Matters of interest to the wholesale
and retail trade were discussed at a
meeting of the Wholesalers’ Associa-
tion of St. John, N.B., last week, when
it was proposed to make certain changes
as regards dealings with grocers about
the city and province. There is to be
in future an inerease in quotations to
the dealer, small or large, who makes a
purchase of a half-case of any line of
package or canned goods instead of as
formerly being able to buy at the same
rate as the grocer who purchased in
quantities from two to ten or more
cases. The change, while only slight, is
expected to make a difference with the
irade, particularly those who have been
accustomed to buy in small quantities.

S. T. Nishimura; of the tea firm of
Furuya & Nishimura, was in Montreal
this week and leaves on Wednesday for
New York, thence to Japan. Mr, Nishi-
mura, in an interview with a Grocer
representative, stated that reports from
Japan advise fine weather, although
cold. Conditions are favorable for the
production of a bountiful erop, but, of
course, the extent of the erop eannot be
estimated with any degree of certainty
at this stage.

Ontario.

Arthur G, Hibben, groeer, Toronto,
sold to Geo. Ganll.

Thos. Lewington, groeer, Hamilton,
Ont., has sold to Geo. Cann.

W. Miller, a Sunderland, Ont., groeer,
sustained loss by fire last week.

The Gunn-Munro Spice Co.,
Brantford, Ont., have
charter.

The merchants of Parkhill, Ont., have
established the co-operative system of
delivery.

W. Kearns, of W. Kearns & Co., gen-
eral merchants, Burlington, Ont., died
last week.

0. 8. Matchett, traveler for Chas.
Rishor, wholesale grocer, Peterborough,
Ont., spent Tuesday and Wednesday in
Toronto. '

Geo. H. Campbell, manager Toronto
.office T, H. Estabrooks Co., Limited, re-
torned this week from a month’s vaca-
tion in Florida.

Ltd.,
obtained a

Galt, Ont., is the next place to have a
co-operative society. A number of well
intentioned folk, who think expense of
living is too high, are behind the pro-

‘position,

The Ministerial Association of Wood-
stock, Ont., have secured the consent of
a majority of grocers there to close at
9.30 Saturday nights and to aceept mno
orders for delivery after 7 pm. This
takes effect Mareh 15.

The Wayne Oil Tank and Pump Co.,
Limited, has been granted letters patent

by the Dominion authorities to take
over the business of the Wayne Oil Tank

and Pump Co., of Wabash Avenue, To-
ronto, manufacturers of self-measuring
pumps, storage tanks, ete.

The Toronto Retail Grocers’ Associa-
tion held their annual dinner on Wed-
nesday night at the St. Charles. Toron-
to wholesalers and travelers were pres-
ent, as well as representatives from
some of the Western Ontario retail as-
sociations. Report of the banquet will
appear in next week’s issue.

T. J. McKey, manager of the Toronto
branch of the Connecticut Oyster Co.,
has just returned from a meeting of the
executive of the National Association of
Oyster Growers held in New York City.
While in the South Mr. MeKey took a
trip through Connecticut, Rhode Island,
Massachusetts, New York State, and
Long Island, the more important dis-
tricts of the oyster ecountry. He reports
that pickers eonsider the weather very
unseasonable, and think they wounld
have done better under normal condi-
tions.

The financial report issned at the an-
nual meeting of the Dominion Canners
at Hamilton last week shows profits of
$503,409.30, from which a dividend of 7
per cent. was paid on the preferred
stock and a dividend of 6 per cent. on
the common; $50,000 was added to in-
surance reserve, and $172,593.30 added
to profit and loss aecount.

Western Oanada.

J. J. Stiegler, general merchant,
Humboldt, Sask., has inaugurated the
eash business, beginning with Monday,
Mareh 10,

A. B. Ferrier,, general merchant,
Lemberg, Sask., are advertising a Cash
Diseount Sale, offering 25 per cent. off
on dry goods, boots and shoes, china,
ete., and 15 per cent. off on groeceries ex-
cept tobacco and sugar. The reason
given by this merchant is that he is
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overloaded with stock. He offers to pay
the railway fare of any person coming
from East or West who purchases $25
worth of goods.

el

TweNTY YEARSAGO
G IN THE

Following are items from the Groeer
of Mareh 17, 1893:—

‘‘George Musson, Toronto, has
been econfined to his house since
Friday. A threatened attack of ty-
phoid fever is the cause, and his
friends will be pleased to know that
he is improving.’’

Editorial Note.—Mr. Musson is to-day
a well known figure on Front St., Tor- -
onto.
L ] L .

‘“The butcher, the baker, the
candle maker, and even the under-
taker is being affected by the ad-
vance in the price of hog produets.
The undertaker’s pockets are
touched through the advance in
ecandles, which has been marked of
late. It was only a ecouple of
weeks ago that the price of the im-
ported article appreciated 20 per
cent. at a bound.’’

Editorial Note—At the present time
lard is again on the advance, due to
shortage of hog produects. Whether the
undertaker will be affected as much to-
day as 20 years ago is, however, a ques-
tion,

L] . L
‘‘By last mail it is learned that
the Indian Tea Association gives
final figures of the season’s erop,

which show an outturn of 11344 mil-

lions against the revised estimate of

118 millions, and a probable export

to the United Kingdom of 10634

millions,’’
e

DUTIES OFF IN NEWFOUNDLAND.

The Governor of Newfoundland, in a
reeent speech from the throne, gave
notice of a bill to remove the duty from
tea, sugar and salted meats. This would
mean the abrogation of $400,000 in du-
ties annually.




Firm Situation Still in Sugar Market
Following Tone of Raw Market, Refined: Shows - Greater Strength — Situstion

8till Uncertain—Liberal Buying of Molasses in Quebec—Firmness in Tea Mar-
ket—Heavy Booking for Next Season’s Canned Goods.

QUEBEC MARKETS.
POINTERS,—
Sugar—Firm.
Teas—Advanecing on primary mar-
kets.
Coffee—Mocha higher.

Montreal, March 13.—Business this
week in groeery trade is good, although
Easter trading is not expected to equal
that of last year for reason that holiday
season comes too early. Nevertheless
considerable fanecy goods are being
sold. Collections are improving and are
coming in more freely than for some
weeks past.

Sugar is main topie of interest in gro-
cery circles here. Fluectuations in this
staple are about the only items of inter-
est in market this week. There have
been no price changes during past week
and it is not expected that any will de-
velop until after Easter. There is a tem-
porary shortage in Canadian alimentary
pastes due to destruction of a loeal fae-
tory last week by fire. However this
shortage will soon be covered by import-
ed goods and as the faetory will be run-
ing again in a very short time it is not
thought that prices will be affected.

SUGAR.—Primary market advaneced
on raw sugar from $3.54 to $3.58 during
past week, giving entire market strong
tone. Loeal sugar market reflects condi-
tions of the primary market and it is
believed by some that an advance is pos-
sible. This supposition is supported by
the advanee in molasses. The demand for
refined sugar is heavy with many car
lot orders. There is a feeling that sugar
is on verge of another ehange which is
most expeeted to be a lower one.

SYRUPS AND MOLASSES. — Ad-
vance of last week stimulated buying
somewhat on spot goods. Trading in fu-
tures is good and in anticipation of fur-
ther advances dealers are buying lib-
erally. Prices remain at same level as

‘quoted for last week being quite firm at

those quotations.

Corn syrups are in good demand and
are moving freely. Maple syrup stocks
are being cleaned up in expeectation of

DRIED FRUITS.—There is a little
better demand for dried fruits than
there has been for some time, but volume
of business transacted is not yet very
large, but is quite satisfactory for this
season of the year. Prices remain un-
changed.
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TEAS.—Supplies of quality teas are
diminishing with resalt that several
lines are trifle higher than last week,
partieularly Ceylon blacks. Several rep-
resentatives of San Franeisco and Seat-
tle tea houses were in ecity during past
week, but it is not thought that they aec-
complished much business as local im-
porters ean undersell them. Teas are
selling better this week. Several advances
are expected in event that ecost to
wholesaler continues to advance. While
wholesalers and importers cost price
has continually advanced during past
few weeks they have not advaneced
price to retailer; but it is stated that

33

unless conditions echange shortly they
will be foreed to advance price to retail
trade. ;

»

sent is quite heavy and eonsiderable
business has been acecomplished during
past week. Mocha ecoffees are a shade
higher than last week on primary mark-
ets, but loeal prices have not advaneed
as yet. At present there is considerable
fluetuation in prices on primary mar-
kets which gives the coffee situation an
unecertain tone.

%
(£
0%

SPICE.—Trading is wholly without in-
terest. Prices have not varied and de-
mand is steady. Collections are better.
Supplies are ample to take care of ex-
isting trade.

BN BERNNNEEEE

RICE AND TAPIOCA.—Trading in
these staples is featureless and void of
interest. Demand is steady with prices

e |
NUTS.—Little business is passing in
nuts at this season of the year. Loeal

niarket has a steady demand such as it
is, with prices remaining same.
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THE COMING :
INDUSTRIAL
METROPOLIS
OF QUEBEC

The Ideal City

MR. MANUFACTURER OF FOODSTUYFFS, you are seekin
the most advantageous location for your factory. Then you w1ﬁ
have regard for these facts about Maisonneuve, the most rapidly-
growing industrial city in Canada. There are reasons.

ACCESSIBILITY. Maisonneuve is easily reached from all
points, lying directly alongside Montreal, with its stores and sup-
plies, affording convenient market for the purchase of raw
material and marketing of finished produets.

SHIPPING FACILITIES. The C.P.R., C.N.R. and the G.T.,
with a terminal electric railway linking them all together, furnish
sidings for practically all sites, besides which there is the St.
Lawr&xce River with its great docks for ocean liners and up-the-
lake boats.

IMPORTANT CONCESSIONS. Ten years’ exemption from
taxes are freely offered the bona fide manufacturer.

SPLENDID SITES along the terminal railway and elsewhere
are available at low prices.

ALL THE IMPROVEMENTS, gas, clectricity, water, sewers,
power, are readily obtainable. 2

LOW POWER RATES, the result of >competing electric com-
panies, give the manufacturer in Maisonneuve a very distinet

advantage.
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, THE COMING
. : INDUSTRIAL
METROPOLIS

OF QUEBEC

for Your Factory

FREEDOM FROM LABOR TROUBLES is offered by Maison-
neuve, which has the finest labor market in the Dominion of
Canada, male and female, skilled and unskilled, for practically all
the workmen own their own homes.

A CONSUMING MARKET of six hundred thousand at your
very door is an advantage every manufacturer will recognize,
particularly when joined with the economy and convenience of a
moderate-sized city.

MAISONNEUVE has a population of thirty thousand people,
churches of all denominations, schools, ‘both Protestant and
Catholic, theatres, shops, department stores, parks, beautiful
shaded streets, mammoth industries, including the UNITED
SHOE CO., THE MONTREAL STEEL WORKS, and the
VICKERS-MAXIM CO.

GET IN TOUCH with this enterprising town. We can make it
- worth your while to locate here in Maisonneuve, the Pittsburg
of Canada.

FOR FACTORY SITES, WRITE:

M. G. ECREMENT,
Sec.-Treas. Maisonneuve
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BEANS.—Trading in beans is slug-
gish and as result prices are shaded a
little for large orders. The poor quality
of the Ontario beans which are still be-
ing offered here, is about the only fea-
ture of interest.

ONTARIO MARKETS.

POINTERS :—

Sugar—Market firm.

Tea—Better grades firmer,

Coffee—Slightly easier on primary.

Nuts — Shelled walnuts declining.
Shelled peanuts searee.

Beans—Weak.

Spices—Advaneing.

Toronto, March 12.—Trade during
past week, though still inelined to be
dull, shows brisker tone than week ago.
Collections are only fair, and there is
much talk about the tightness of money.
One firm reports renewals from ecusto-
mers who had never asked such a thing
before., Another firm states that there
are more apparent bad debts, but fewer
" renewals; more making assignments
and a greater number asking for com-
promises.

SUGAR.—All indications point to-
wards the immediate continnance of
strength in sugar markets. It is the
opinion of some dealers that an advance
is probable. At present the margin in
New York between raw and refined is
20¢ lower than usual. The trade here
think that New York will have to make
up this 20¢ difference, and when they
do Canadian refined will likely follow.

There is a reported large increase in
sales of 5lb. packages and 20lb. bags.

THE CANADIAN‘GR'O'OE_R

SYRUP AND MOLASSES. — All
lines are moving out freely, and whole
market has taken on bnlhr tone dur-

escese
. 338823
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DRIED FRUITS. —Sltuatmn here is
practically unchanged. Only small
quantities of California fruits are being
ordered, so that dullness still prevails.
Evaporated apples continue dull.
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TEA.—Quantities of cheap teas are
becoming reduced chiefly through low
prices. On good stuff dealers are hold-
ing out for high prices. Market is
slightly firmer than last. week, but
owing to heavy local stocks there ap-
pears no likelihood of advanece.

COFFEE. — Primary market has
shown many fluctnations during past
week.  Brazil grades appear slightly
casier than week ago. Good washed
milds have shown no reaction, prices
remaining the same for desirable
quality. Loeal market i

-3 §

SPICES.—Fewer compounds are ap-
pearing on market, demand being on
increase for pure goods. Up to present
spices have been nominally pure, but
not so absolute as to stand inspeection.
Market’ is firm, with prices all advane-
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RI(‘E AND TAPIOCA.—Rice ap-
pears slightly firmer on primary mar-
ket. Locally there is no change.
Tapioca continues same as week ago

NUTS.—Shelled walnuts are much
easier, prices on futures (May 1) being
quoted as low as 28¢. Shelled peanuts
are extremely scarce and hard to get.
All other nuts continue same, with light
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BEANS,—Large qunnhhu of im-
ported beans are now ecoming on this
market on contract. These will likely
have to be sold at present figures, or
what they will bring. At present mar-
ket is sick. Some holders have already
disposed of stocks at whatever price
they could get, fearing lower figures.

MONTREAL.—Booking for c¢oming
season’s pack is heavy, as dealers are be-
ginning to realize that this procedure
is to their ultimate benefit, and has not
speculative feature that they onee at-
tributed to it. Consequently, retailers
throughout the country have booked
more liberally than usual.
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is likely that some lines will be short
before‘the new pack is ready to market.
TORONTO. — Situation in eanned

goods is unchanged. Bookings for next

season’s goods have already been heavy.
Trade is dull.

8 e
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' MANITOBA MARKETS.

"Winripeg, March 12— (Corrected by
Wiré).-~Wholesale grocery houses re-
port trade as a little quiet. The stimu-
lug' 8#"spring has hardly yet been felt,
b@“ arket is opening with a little brisk-
er tone and Easter specialties are com-
ing info prominence as features.

There is still complaint of tight money
and , consequently little inclination for
spegylative trade of any kind. Retail
trade.in city and eountry is reported as
good;: Farmers should be heavy buyers
during next two weeks of supplies to
carry: them through seeding.

There is a fair trade in all lines of
staples at steady prices, no changes be-
ing quoted since last review.

Collections are slow, but will no doubt
improve as wheat now in reserve in far-
mers’ hands finds it way to market.

SUGAR.—Sugar is reported as a lit-
tle firmer in the east, but loeally priees
are unchanged. Demand is said to be

good.
C, in sacks
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SYRUPS.—Syrup is in fair demand

at steady prices and conditions are with-
out features of speeial interest.

DRIED FRUITS.—Evaporated apples
stand at the substantial reduction re-
ported last week.  All lines of dried
fruits are steady and there is a fair
and improving demand.

TEAS AND COFFEES.—Statisties of
the London tea trade indicate that
stocks are heavy. Higher grades are
however said to be searece. There is no
change in the coffee situation.

cooe ococes
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NUTS.—Trade is ‘very.quiet with lit-
tle prospeet of improvement until there
are more outdoor amusements in season.
o

ESEISEE;
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walnuts .
BEANS.—Beans are firm at the prices
quoted at last reduction. Peas and
barleys are steady.

FISH.—Halibut are searce and bare-
ly eoming in in quantities to supply de-
mand. Other supplies ample. Trade in
oysters is falling off,

ot 1 11 =
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FRUIT AND VEGETABLES.—Cali-
fornia lemons and Seville oranges are a
little cheaper all other lines are steady
except Baldwin apples which are quoted
25 cents per bbl. higher. Green fruit
trade is quiet.

Saa
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PRODUCE AND PROVISIONS.—
Lard and hams and bacon have all ad-
vaneed. Light backs having reached a
price of 24 cents. There is good sup-
ply of fresh eggs at prices unchanged.
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Bautter is steady, but with a weak under-
heavy.

tone as stocks are said to be
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‘N'EW BRUNSWICEK MARKETS.
By Wire. )

St. John, March 11.—There has been '
little change of interest in markets dur-
ing last week. Business continues up
to average. Good sleighing has brought
many farmers to city and added slightly
to sales. Travelers report business to
be fair through the provinee, but con-
ditions are none too encouraging. Buy-
ing in sugar still continues easy. Dealers
are afraid to purchase any large quanti-
ties, as some have already been bitten
through slumps. Flour continnes un-
changed. Molasses are slightly lower in
consequence of arrivals of fresh stock.
Eggs are a little lower. Butter remains
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per box
olasses, Barbados, fancy
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NOVA SCOTIA MARKETS.
By Wire.

Halifax, Mareh 12.—Trade continues
up to average in.most lines. Receipts
of eggs are increasing, and fresh laid
stock dropped to 25¢. Creamery butter




is le¢ easier to ‘3le.
firm at 15¢ per lb. Large stocks are re-
ported to be held here. Potatoes are in
heavy demand at $1.60 per bag. Grape-
fruit advanced 50¢ to $4, and Florida
oranges 50c¢ higher to $4. Side bacon
is marked ap to 19e.

Some Nova Scotia dealers are now
importing American cabbage. One East-
ern firm got seven tons during week.
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GOODS HARD TO GET.

A report comes from Peterboro’, Ont.,
to the effeet that the new Co-operative
Society there is having a diffieult time of
it seeuring goods. A store has been
bought on which a payment was made
and it was intended that it should open
some time ago. It had not, however,
opened at the beginning of the week.

The trouble has been that the Peter-
boro’ wholesalers would not sell the
Society the goods it wanted and it is
stated, attempts have been made to pur-
chase in Toronto, Lindsay, Belleville and
Kingston, with little sucecess.

+
MILK KEPT IN REFRIGERATOR.

Health Authorities Claim It Should Not
Be in Same Department as Provisions.

Toronto, March 12.—(Special).—An
Avenue Road grocer states that a ecity
food inspector entered his place of busi-
ness recently, and pointing to his re-
frigerators, ordered the immediate re-
moval therefrom of his stoek (which was
not large) of breakfast bacon, and cook-
ed ham. Asked for the reasons why he
should comply with such an extraordin-
ary order, he was informed by the in-
spector that it was contrary to the ecity
ordinances to permit hog produets to be
kept in storage with milk and eream.
It was customary for this grocer, as
with hundreds of others, to keep his
stock of milk and eream in the refriger-
ator with his meats, but in a lower and

separate eompartment. What puzzles

this groeer is—how ean milk and eream"

tightly sealed be contaminated under
these conditions?

" Cheeéses remains

Editorial Note.—The Groeer on reeexpt

of the above information, deeided to in-

vestlgate this matter. with & view to find-
ing what part of the Ontario Publie
Health Aet ineluded sueh a regulation.
At the City Hall this paper was told
that the food inspector was within his
nghts and quoted the following elause
in the Ontario Health Aet, Sehedule
Section 114:—

‘“All mileh eows, cow byres and
dairies, and all places in which milk
is sold or kept for general use, and
all cheese-factories and creameries
shall be subjeet to inspeetion under

"the direetion of the Board; and the
proprietors shall obtain permission
in writing from the Board, to keep
any such dairy or other place in
which milk is so sold or kept, or to
keep a cheese factory, or ereamery,
and the same shall not be kept by
any person without such permission,
which shall be granted after approv-
al of such premises upon inspeetion,
subjeet to the condition that all
such places are so kept and CON-
DUCTED THAT THE MILK
SHALL NOT CONTAIN ANY
MATTER OR THING LIABLE TO
PRODUCE DISEASE, EITHER
BY REASON OF ADULTERA-
TION, CONTAMINATION WITH
SEWAGE, ABSORPTION OF DIS-
EASE GERMS, INFECTION OF
COWS, OR ANY OTHER CAUSE,
and upon such eondition beinz brok-
en the said permission may he re-

" voked by the Board.”’

. The capital letters towards the end
of the above are The Grocer’s, the rea-
son being that this is the part of the
clause bearing particularly on the mat-
ter. The health authorities were asked
what words applied to the refrigerator
case above referred to and the answer
was ‘‘or any other cause,”” This evi-
dently permits of very wide interpreta-
tion and how it eould be applied to
keeping bottled milk in a refrigerator
with ecooked meats is something not
easily understood by the layman.

The health officer admitted that if
bottled milk were kept covered, there
would be little cause for alarm, but there
was a possibility that part of the bottle
might be sold and the remainder left un-
covered in the refrigerator. He stated
that as far as the purity of milk was
concerned, untainted meats would not
affect it. But as milk rapidly took up
the odors of meats, as of other things,
it affected the taste.

It was, however, pointed out that
where a refrigerator had two compart-
ments entirely separated from one an-
other, it would be permissible to place
boitled milk in one and provisions in
the other.

By P. J. C., Estevan; Sask.

I was pleased to notice recemtly in
your valuable paper (of which T have
been a reader for the last five years) an
article on ¢‘ Weight, Measure = and
Count.”’ IfeellmustbukupdlM
was said in the artiele, knowing that it
is absolutely necessary to the suceess of
any grocer to check both weights and
number of any articles entering his
store. :

To enumerate all I have discovered in
the last twenty years in the groeery
trade would take too muech time and
space. I say to every grocer to leok
particularly to the weights of cheese
and smoked meats. On smoked meat
shipments of about 100 Ibs. I find almost
without exception a shortage of frem
10 to 12 Ibs.—that is, of eourse, allow-
ing for the heavy packing paper that
most packers use. When I am charged
with 100 lbs. of meat, from 18¢ to 20e
per Ib., I’'m going to see that I get it,
and not pay for 10 or 12 lbs. of paper
at these big prices. Packers who do
this should be in the paper business I
think, as they are surely making more
on their paper than on the meat they
are selling. I am sure there is quite as’
hrge.lukmthegoodlentmn[the.
store as there is in careless clerks giving

overweight,
+

BORROWING TO DISCOUNT; USING
OTHERS' OAPITAL.
(Concluded from page 31.)

can, evidently pcymg no attention to-the
date on their invoices. They keep their’
general credit good by showing plenty
of resoureces of various kinds, so find
plenty of people ready to sell them. Thus
they do business largely on the other
fellows’ eapital—and they seem to get
on. In faet, I know of one or two such
firms who have made big money and are
making it every day. I hear one say
that ‘‘So-and-so’s standing is not so
very good, after dl—thoy are always
very slow in paying up.’”’ But mean-

time, I note that So-and-so are buying
real estate and trading outside quite
heavily, having plenty of stuff which, at
& pineh, might beeome readily available.

"And because they are knmown to have

such stuff, nobody them—and
their 30-day bills are not paid often in
two or three months.

Question is: Do they not manage nbout
as well, maybe, as we who think it the
best businm to discount?
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Oranges Advancing;
\f'i Firming up of Primary Orangs Markets. Heralds Further Lo-
cal Advances—Tomatoes Arriveiin Car Lots — Firmness Ex-.
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. Tomatoes

i por e -

pected in Lemon Market—Prospects for Easter Trade Bright.

-+ Flofida oranges arriving onCanadian
@g%re meeting with good desand,
owing &hiefly to fine quality. This week
“a Toronto dealer has five. cars coming
in and states that they are-arriving in
splendid shape. Prices on all oranges
are likely to advance owing to heavy de-
mand from all parts of Canada and
States since California frost. It is re-
ported that Florida will not be able to
meet the demand and that the season for
the ordinary varieties will be over in
about three weeks. After that Florida
Valencias will come forward to meet
demand.

Tomatoes are now being shipped from

Florida to Canadian markets in car lots,
and meet with ready demand. Toronto
market alone uses up about a car a day.
Trade is expected to keep steady now'till
on in May.
. GREEN FRUITS.—Business in green
fruits this week is brisker than it has
‘been for some time past and is be@inning
to take on hum and bustle of summer
business. Trading for Easter is espeeci-
-ally good and buying has been more lib-
eral than for some time past. Prices re-
main same as last week. The importa-
‘tion this week amounted to only about
‘seven or eight cars due to intense cold
weather prevailing during past week. As
dealers were fairly well stocked up they
did not relish risking shipments in such
cold weather. It is expeeted that im-
ports this week will be heavy. Trading
in apples has reeceived another set back
‘as the export prieces have declined till
it is unprofitable to ship. Local demand
continues steady with good russets sell-
ing at $4.756 per barrel
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VEGETABLES.—There is little doing
in. vegetables and it is not thought. that

‘much business will be acecomplished till

after Easter. Florida asparagus--has
appeared on loecal market and is selling
at $12.00 per ease of twelve bundles.
Quality of the grass is very good. Straw-

berries are lower this week selling at -

35¢ to 40¢ per box. Cabbage is a little
higher. Ameriean oyster plant has ad-
vanced 10¢, while cukes are a little
easier. Spinach is higher than last week
having advanced about 25¢ per barrel.
Boston lettuce is_cheaper having deeclined
to $1.35 per crate. New potatoes are
easier selling at 6e¢ per pound instead
of 7c as last week.

Canadian oyster plant ...
American
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TORONTO.

GREEN FRUITS.—Business on local
market has taken on brisker tone during
past week so that prospeects for good
Easter trade look bright. It appears
that oranges of all kinds are likely to be
searcer, owing direetly to the supply
from California having been so greatly
reduced. There is at present a tempor-
ary secarcity on loecal market but ship-
ments are expeeted to arrive shortly.
Dealers predict higher prices. Good
strawberries are still bringing from 45
to 56 cents per quart. One dealer this

Decline

week sold a whole tank at 45 cents

. strgight. Poquer quality however are to
be.found on market at much lower fig-
ures.

Apples—
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VEGETABLES.—Florida tomatoes are
now coming in car lots instead of by
express with result that prices have been
greatly reduced. Sweet potatoes have
advanced from 25 to 50 cents during past
week on account of seareity in South,
and it being near the end of the season
here. Imported vegetables are all mov-
ing a little more freely than week ago,
but in Ontario vegetables dulness still
prevails. All lines are now low and ap-
pear to be still on a declining market.
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Good Finish to Season’s Business Expected

Prospects Are for Heavy Trade in Fish During Remainder of Season—Supplies
.of Fresh Haddock and Halibut Coming in More Freely—Preparations for Com-
mencing Spring Season’s Work—Oyster Growers Begin Planting for Next Sea-

son.

Trade in fish throughout Lenten sea-
son has been satisfactory to dealers, and
with another week vet to run it is ex-
pected that records will show 2 fine sea-
son’s business. During past week, re-
tailers supplying from Montreal have
been fairly well stocked so that orders
have been light, but a brisker movement
is expected before the week is over as
heavy stocks will be required to meet in-
creased demand of next week. In Tor-
onto, dealers are now beginning to wind
up business so as not to be left with
stocks on hand after season eloses.

Weather conditions have been” more
favorable during past week with result
that larger offerings of fresh fish have
been made. Small boats are now out for
spring work and it is expeected that the
larger ones will be going out -in a few
days.

Oyster growers are now engaged in
cleaning up their beds and getting things
into shape for planting next season. Just
now no one seems anxious about business.
Growers are of the opinion that weather
throughout season has been unfavorable,
and that they would have done much bet-
ter under normal conditions.

MONTREAL.

FISH.—Business is a little dull in fish
markets this week but a big trade is
looked for next week. Trading during
Lenten season has been exceedingly brisk
right up till two weeks ago when it sud-
denly took a dull turn but it is expeeted

«that demand will be heavy next week as
the retailers’ stocks will be pretty well
run out, ‘and they will be foreed to re-
plenish to meet demand during the many
fast days next week.

Supplies of fresh haddock are coming
forward more freely this week, two cars
of haddock being now on way from eoast
to loeal market. Halibut is also eoming
more freely as well as other fresh fish.
The demand is_pretty well confined to

fresh lines as it seems that the publie
have tired of frozen and salt fish. Frozen
fish are selling slowly and there is prac-
tically no demand for salt or pickled fish.

Fresh eured haddies are in good sup-
ply and are meeting with good demand.
Prices are higher than for those put up
when fish were cheaper and stored till
the present. Fresh cured cost about
1%e more than the frozen haddies.
There is also a good demand for salmon,
mackerel and smelts for the Italian trade
at Easter.

Lobsters, shell oysters, bulk oysters,
shrimps and elams are in better demand
and a good trade is looked for during
Easter week. Many people who would
not purchase these expensive fish under
other ecircumstances will do so during
holiday season. Small boats are out now
but the bigger trawlers will not leave
for the ‘' Banks’’ for about ten days, or
at least until the weather is more favor-
able. With the boats out it will not be
long until there are good supplies of
fresh fish and in view of this faet sever-
al lines of fish went down in price dur-

!
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FISH.—With Lenten season continu-
ing now for only another week fish deal-
ers are already beginning to elean up
stocks and get rid of all winter lines be-
fore season finally closes. This week,
several lines disappear altogether.
Among these are, cohoe salmon, pickerel,
haddock and eod in the frozen fish;
flounders in the fresh, and Labrador
herring in the salted and piekled. Fresh
caught steak ecod and haddoek have been
slightly redueed in price and are now
quoted at 8 and 7 cents respeetively. In
fresh fish, cod and salmon are in great-
est demand, while in frozen lines white-
fish and halibut appear to be most sought
after. Owing to great difficulty in se-
euring fresh fish, Easter comes at a poor
season this year. :

Stocks in oysters are still coming
along in good shape, and loeal dealers are
of opinion that eonsidering the way in




which trade has been moving lately, sea-
son will be prolonged even after Eutor
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FISH.—The arrival here this week of
two American fishing sechooners for re-
pairs, both of which disposed of their
cargoes at this port greatly relieved the
condition of loecal fish market. Halifax
dealers bought the fares which consisted
of halibut, cod and haddoek. The plae-
ing of several thousand pounds of hali-
but on market caused the priee to drop
from 25 to 20 cents per pound. The fish
found a ready sale. Cod and haddock
were also of good quality. Lobsters eon-
tinue searce and high. Some small lob-
sters marketed this week sold at $1.50
per dozen.

8T. JOHN.

FISH—Dealers throughout ecity are
pleased with amount of business done
over fish ecounters since commencement
of Lent, and look for its continuance up
to close. Last week saw fairly good
weather for the trade and the ecatches
were up to standard. Haddock and eod
as usual were the staples, while Western
halibut was also in good supply. There
were quite heavy arrivals of Newfound-
land herring. American bluefish and
whitefish came in as well, although the
demand for these lines has never been
particularly brisk in St. John. Oyster
trade throughout Lent has been most en-
couraging, supply being.good and prices
holding firm at 75¢ quart to retail trade.

+
NORWEGIAN SARDINES SCAROE.

Fishing Poor After September of Last
Year.

A report ecomes from Stavanger, Nor-
way, to the effect that Norwegian sar-
dines are searce. The fishing season
elosed on Feb. 15, and canners of salmon

say it must on the whole be deseribed
as a failure, -

The summer packing season in 1012
was an average one as regards the quan-
tity packed and the quality of the fish
was first eclass. But about the middle
of September the fishing came to a
standstill. This, in itself, was not em-
barrassing, as eanners are always used
to that, sinee sardines disappear peri-
odieally, but invariably return in three
to four weeks. The past season, how-
ever, made an exception to 'this rule,
and there was practically no fishing
whatever from the middle of September

THE CANADIAN GROCER.

till February. Usnally the season
closes February 1, but owing to the
hortqoxtv“ heldopenhll!'ebruq

15 this year.

Thoreportgouontouythttbu
shortage in connection with other rea-
sons will mnltmhxgherpnouonth
markets abroad, and buyers will in
future have to pay higher prices for
Norwegian smoked sardines than before.
The fishing will be resumed on the 25
of May this year and canners are in
hopes that the next season will turn
eut more satisfaetory than the past
one.

Use of Better Methods Would Sell More
Fish

Opinion of Men Interested im the Catching and Distribution
of This Article—Cheap Food Compared With Many Other
Lines and Should be Pushed Strongly by the Trade—OCondi-
tions of Pishing Industry on Atlantic Coast.

‘“The fishing this year has not been
as good as last in regards to the quan-
tity caught,”’ said H. B. Short, Mayor
of the famous fishing town of Digby,
N.8., and representing the fish merchants
of the Atlantie coast on the Dominion
Fisheries Advisory Board, in a recent
interview in Montreal with a Groeer
representative. ‘‘However, when you
take into consideration the inereased
prices realized for some lines of fish,
the season financially speaking, is prae-
tieally the same as last year.”’ Con-
tinuing, Mr. Short said, ‘‘Conditions
seemed to be against the fisherman dur-
ing the past season. First bait was
scarce and curtailed operations to some
extent. Then storms interfered and
forced the fleets to seek shelter. The
storms also had the effect of driving
the fish ‘off-shore’ into the proteetion
of deeper water. A few steamers are
out now, in fact, two catehes landed this
week totalled about 200,000 fish, but
the fishing fleets are outfitting now and
will put out in about ten days. The
outlook for the season’s fishing is prom-
ising and big eatches are expected.”’
Better Sanitary Methods.

Mr. Short called attention to the
sanitary methods employed in handling
the fish at the coast and expressed the
wish that all dealers would handle the
fish exposed for sale in a sanitary way.
‘“If every dealer would only use a little
care as some do in displaying his fish,
the public would purchase more, but
when a housewife sees fish covered
with ice and twisted out of shape and
thrown in a heap, her appetite is not
stimulated and she does not buy. Again,
when she buys fish, many a dealer will
send it to her unecleaned, and there is
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nothing that a woman hates more than
cleaning fish. Now, if the dealer wo
only give a little attention to the
details he would surprise himself with
the inerease in his fish sales. . By dis-
playing the fish in an appetizing manner
and sending them out on deliveries
cleaned and boned, the dealer ean build
up a trade to be prond of,”’ remarked
Mr. Short.
A Good 'l'llkinl Point.

‘“Some dealers do not seem to take
full advantage of the cheapness of fish
as compared with many other edibles,’*
he maintained.

““The dealer can use the ‘High Cost
of Living’ as an argument to sell fish.
By drawing the eustomer’s attention to
the difference in the eost of fresh meat
and fish, dealers ecan give their fish
sales a great boost,”’ is the opinion of

Mr. Short.
. O e

IS SAUSAGE FRESH MEAT?

A curious situation has arisen in Blen-
heim, Ontario, where in recent years a
number of grocers have gome into the
sale of eured and cooked meat and of
factory sausages. The butchers pay a
license fee of $10 and have now com-
plained to the town council that a profit-
able end of their business has been large-
ly cut into by the grocers handling goods
whieh the former claim to eome under
the head o fresh meats. The town so-
licitor’s opinion has been taken in the
matter, and is to the effeet that the de-
cision rests on the constituents of saus-
age. If fresh meat, the by-law prohibits
any but licensed butchers selling them.
The grocers are still dealing in sausages,
and it is understood that a charge will
be laid and a test case made.




Demand for Flour is on the Increase

Good Export Trade From Montreal — Wheat Market Takes
Slump—Effect on Flour Market Doubtful—Mill Feeds Moving
Freely—Demand Coming for Bran in Car Lots in Toronto—
Prices Remain Unchanged on all Markets.

Inquiry on all the larger markets for
flour has been slightly better during
past week, so that now a good steady
trade is passing. With demand continu-
ing heavy, an advance would seem prob-
able, but at present so many other fea-
tures enter market that none of the mil-
lers feel in a position to make predie-
tions. ;

On primary markets wheat, oats and
corn all took big drop on Tuesday,
wheat: going down 134 to 114 cents. This
is the greatest fluctnation experienced
for several months, but whether it will
have any effeet on -flour situation is a
question. The eause of this decline was
given as the heaviness of stocks in far-
mer’s hands, which are reported as hea-
vier than for many years.

Mill feeds have been moving out free-
ly during past couple of weeks and
stocks'in bran are now becoming rauch
reduced. Some dealers predict an ad-
vance of $1 before: the month is out.
Shorts and middlings though moving
well, are still in large supply on all
larger markets. No change in these is
now anticipated.

Receipts of flour in Montreal for the
week were 6,305 sacks as compared with
14,807 sacks for the corresponding week
last year. The exports from Portland
and St. John for the week were 44,473
gacks as against 14,807 for the same
week the year previous. The stock of
flour on spot, in store to-day showed a
decrease of 8,711 sacks as compared with
week ago and an inerease of 60,255
sacks over the eorresponding week year
ago.

MONTREAL.

FLOUR.—Inquiry for export flour is
quite heavy, but in some cases little busi-
ness has been accomplished. Shipments
are being made on booked export or-
ders. Loecal demand continues steady
with little of interest to report. Prices
remain firm at last week’s quotations

and it is not expected that these will be

- revised for some little time.

Winter wheat, fan tents, in .
e mt. noy, Datinks. in: hage
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Manitoba m m
CEREALS.—Demand for rolled oats
is better this week owing to favorable
weather. There is steady demand from
both local and country buyers for small
lots. Tone of market is steady with
prices unchanged. Exports of rolled oats
from Portland and St. John this week
were 3,780 sacks and 9,500 cases as com-
pared with 15908 sacks and 8,500 cases

firm and unchanged, although prices on
middlings have advaneced with some
firms. Trading in mill feeds however
is still quite heavy and is not confined
to any one centre, but is well divided.
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FLOUR.—Inquiry for flour during
past week has been quite heavy as com-
pared with corresponding week in other
yvears. Trading is steady and supply

does not appear to be any more than is "

necessary to meet the demand. With
present econdifions holding, chances
would bid fair for an advance. On the
other hand if spring were to cpen early
chances are that such advance would not
be made.

‘““Export trade in flour,”” said one
dealer this week, ‘‘is absolutely dead,
or at least as nearly so as it is possible
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to be.””  Bulk of trade from this poin
is domestie. ‘

I domestic
CEREALS.—Owing to mild and open
winter demand for oatmeal and rolled

©ats has not been as heavy as usual. Dur-

ing past couple of weeks, however, trade
has picked up and now these are moving
out fairly freely. Situation is praeti-
cally same as week ago, with- no sign of
change,

Millers still find difficulty in seeuring
good quality Ontario, white wheat for
manufaeturing rolled wheat. Wheat of-
fering early in season was damp, but
now that farmers have kept it for some
time, it is in rather better eondition.
Cornmeal situation remains unehanged.

Bolled oats, 5 bags fo ear

W (O
Rolled oats in cotton sscks, § cents more.

MILL FEEDS.—Trading in mill feeds
especially bran and shorts has been
heavy, eausing greater firmness in mar-
ket. 'While some mills are selling on a
car lot basis, others refuse to ship full
cars and insist on at least 100 bags best
flour going out in ear. Demand for bran
is heavy and most mills would find good
inquiry for car lots were they willing
to ship in that way. One dealer states:
We are now getting $20 for ear lots and
are looking for $21 for bran before the
month is out.”” 2
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WINNIPEG.

FLOUR AND CEREALS.—The flour
market is aliogether featureless, but an
improvement iz expected with the open-
ing of navigation. Oats are weak and de-
elining and rolled oats should be cheaper.




Greater Firmness in Provision Market

Light Receipts of Hogs Cause Continued Firmness in Provi-
sions—Butter Market Firm for Choice Makes—Dealers Look to
Lower Prices in Near Future—Good Export Trade in Cheese
Causes Market to Firm up—Poultry Scarce and in Great De-
mand—Buckwheat Honey Moving Freely in Toronto.

Owing to light receipts of hogs on all
large stock markets prices have been kept
continually advaneing with resulting
firmness in all hog produets. Movement
in all manufaectured pork produects dur-
ing past week has been on increase.
Smoked meats have been in good demand
and show marked firmness in price. Lard
too, continues steady and is moving free-
ly. Demand for all lines is especially
good for Lenten season.

Butter market continues steady .and
firm. For really choice makes full prices
at highest figures are readily obtained as
owing to searcity of supplies demand is

heavy. Dairy butter at present offering -

is still strongly marked with feedy,
stably flavor, so that for average qua-
lity coming demand is poor. With
spring advancing there is every prospeet
for better quality stoeck being offered
and for larger offerings being made so
that prospects are for declining market
in near future.

Vancouver firms are reported as being
overstocked with New Zealand butter
and having to work off surplus stocks
on the three northwestern provinees.

Cheese market is taking on a much
firmer tone owing to inerease in export
trade and stocks being worked off in
that way.

The table below shows receipts of but-
ter, eggs and cheese on Montreal mar-
ket during past week with ecomparisons:
Butter, Cheese, Hggs,

boxes.  cases.
2,422 10 4,760

186 8,608

70 7,443

PROVISIONS,—Provision market re-
mains same as last week with prices un-
changed. Hogs are eoming forward a
little more freely here than for some
weeks past but are still behind demand.
Demand for smoked meats is excellent
and the booking for Easter delivery is
pleasing to the trade. Lard is moving

Week ending March 8,

freely. There is no new item of interest
in the provision market and it is not
probable that any change will be an-
nounced before Easter.
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BUTTER.—There is stronger tone in
butter market here this week and Sep-
tember and Oectober made creamery has
advaneed to 32¢ per lb. ' This advance
went into effeet in face of fact that 2,000
packages of New Zealand buiter were
imported by local dealers during past
week and this importation aecounts for
inerease in weekly receipts which were
1100 packages more than preceding
week, but 329 packages less than year
ago. There seems to be considerable dif-
ference of opinion regarding quality of
this butter, yet faet remains that good
ereamery is searce. These importations
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tend to keep butter at present level and
it is not thought that higher prices will
prevail for some little time.
Qresmery blogks, Sept. and Oct. make
EGGS.—New laid eggs are higher this
week and receipts are about same as week
ago. Total receipts for the week were
4,760 cases, which is an increase of 1,252
cases over last week but decrease of
2,683 as compared with corresponding
week year ago. Demand for eggs is
good, especially for new laids which are
moving out freely.

New laid egszs, per doz.
Selects

CHEESE.—Cheese market has bright-
er tone owing to increased inquiry from
abroad. Illustrative of this demand is
the statement that 5,000 boxes were ex-
ported in one shipment this week. Re-
ceipts were 176 boxes less than last week
and 69 boxes less than year ago. Loecal
demand remains about same with prices
unchanged but firm.

POULTRY.—There is no change in
local poultry market. Supplies are fair-
ly good and demand is excellent for sea-
son. However, high prices have cur-
tailed econsumption to some extent.

Geese, per Ib. ...

HONEY.—Trading in honey is
with few large orders coming in.
orders are mostly for small lots with the
exception of those coming from econfec-
tionery and biseuit manufacturers.
Prices remain unchanged.

PROVISIONS. — Firmness -prevails
throughout provision market and still
there is strong tendency to advance. Re-
ceipts at eity stock yards continue light
so that demand soon snaps up all avail-
able stocks. Prices on hogs have ad-
vanced greatly since week ago and show
signs of further advances in near future.
Thus prospeets are for high prices con-
tinuing to rule in all hog produets. Lard
keeps firm with slightly better demand.




All meats are moving out especially well
for Lenten season.
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heavy ..

Long clear bacon, extia hea
Lard, tierces, per Ib,
Lard, tabs, per Ib.
Lard, pails, per Ib.
Lard, compounds. per Ib,, tierces .
Live hogs, fed and watered
Live hogs at country points .
Dressed hogs

BUTTER. — Butter market keeps
steady and firm. Cold snap of past two
weeks blocked up roads and prevented
farmers from making larger offerings.
Greater receipts however are expected in
short time. Finest grade in dairy econ-
tinues scarce, and market is still stoek-
ed with lot of poor stuff. Demand for
ereamery has taken on brisker tone dur-
ing past week. Dealers are taking eream-
ery solids from storage and eutting into
prints. These sell at 30 to 31 cents, with
good demand. An easing off in price of
all lines is expected within next couple
of weeks.

#E R

PVODOD DO
=
3

-

Fresh creamery print
Creamery solids
Creamery Prints, per Ib. ..
Farmers’ separator butter .
Dairy prints, choice

Dairy solids

EGGS.—Situation here is again slight-
ly easier, although prices are quotably
unchanged. New laids are offering free-
ly, . and with reasonable prices demand
has hecn on inerease. Stoeks hoth of
storage and pickled are becoming pretty
well eleaned up much to relief of hold-
.ers. The greater number now on the
market are held on contract. But even
these will need to be greatly reduced be-
fore usual spring speculative market be-
gins.

Strietly new laid, per doz.

Storage, per doz.
Pickled, per doz.

A display of provisions

THE

CHEESE.—Cheese situation remains
unchanged and steady. There seems to
be quite a lot on this market at present,
but it is difficult to aseertain exaet con-
dition of stocks. - During past week
there has again heen some trade in ex-
port so that prospects are for firmer tone
to market.

Cheese—
Old, large
Old, twins

New, large .
New, twins

POULTR n great
scareity and heavy demand so that stocks
are snapped up as soon as they arrive.
One dealer expressed it thus:—*‘‘Buyers
are sitting on the cases waiting, when
we arrive in the morning.’’ Prices show
a tendency to firm up although as yet
they are quotably unaltered. Frozen

CANADIAN GROCER

birds too are in good demand,
whole market shows great firmness.
% :::. milk mlfbnr&

HONEY.—Prices remain firm seeming-
ly through manipulation for amount sell-
ing does not justify sueli great firmness,
No. 1 sold at 10145 cents last fall to the
wholesaler so that chances for decline
at any time during the season were
slight. Buckwheat honey is firming up
and showing suech great scareity that
almost any price may be obtained for it.
With passover near at hand demand has
inereased greatly among the Jews,
Honey, strained—

Clover honey, 60-Ib. pails, per 1b

Clover honey, 10-1b. pails, per

Clover honey, 5-1b, s, per 1b..

Buckwheat, 60-1b, tins, 1b.

Push Provision Sales Prior to Easter

Next Week a Good Time to Make

Displays and Talk up

Cooked and Smoked Meats, Etc.—Since Lent Will be Over,
Demand Will be Greater—a Winnipeg Display of Provisions.

Next week is Easter week. Every re-
tail grocer knows what that means from
the standpoint of cooked meats, baeon,
sausage, ete. A good many Canadians
who have been observing Lent have not
aten mueh of this elass of food lately,
so that when KEaster arrives they will
enter upon the new season with sharpen-
ed appetites.

It is therefore an opportune time for
the pushing of all pork produets. A dis-
play in one of the windows, or a counter
in a conspicuous place in the store
given over to cooked and smoked meats
and sausage will do much to create sales
next week.

That Geo. Nicholson, a Winnipeg gro-
cer pays mueh attention to the provision
end of his business is shown by the ae-
companying illustration. This window
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.

was well laden with all kinds of meats,
cooked, smoked as well as fresh fish,
sausage, lard, chickens, butter, pickles
and meat sauces.

Suech a display if used towards end of
next week ought materially to assist in
selling these lines. In a small window
coocked and smoked meats ean be ef-
feetively shown on platters with prob-
ably one or two slices cut. Garnished
with lettnee or spinach, it will create a
greater desire on the part of the on-
looker to purchase.

— -

Fire in the Cowie Building, Ottawa,
caused loss estimated at $5,000 to the
Mooney Bisenit and Candy Co., and
560,000 to Lowe-Martin, manufaeturers
of bookkeeping books. Both were part-
ly insured. Other firms also suffered.

shown by Geo. Nicholson, a Winnipeg grocer,




W. H. GILLARD & CO.
Diamond.
1-1b, tins, 2 dos. In case ..$2 00
3%-1b, tins, 8 dos. in case.. 1 28
%-1b, tins, 4 dos. in case .. 075

ROYAL BAKING POWDER.

Sizes. Per dos.
Ronl—mm

Barrels—When pneked in blrrelc
one per cent. discount will he
allowed.

WHITE SWAN SPICES AND
CEREALS, LTD.
White Swan Baking Powder—
6-1b. size, $825; 1-1b. tins, $2;
12-0z. tins, $1.60; 8-ox. tins, $1.20;
8-o0s. tfns, 90c; 4-03. tins, 65c;
Be tins, 40c.

BORWICK'S BAKING POWDER

Sizes. Per dos. tips.
Borwick's 34-1b. tins
Borwick's %-1b. tins
Borwick's 1-1b. tins ......
COORK'S FRIEND BAKING
POWDER.
Cartons—
No. 1, 1-Ih, 4 Aozen
No. 1, 1-1b,, 2 dozen ......
No. 2, 5-0s,, 6 dozen .
No. 2, 5-02., 8 dosen .
No. 8, 2%-oz, 4 donn
No. 10, 12-0s,, 4 dosen ....
No. 10, 12-0z., 2 doszen
No. 12, 4-0z, 6 dosen
No. 12, 4-03,, 8 dozen
In Tin Boxes—
No. 13, 1-1b., 2 dozen ......
No. 14, 8-0%., 8 dosen .....
No. 18, 4-ox, 4 dozen .....
No. 16, 2%-1bs.
No, 17, 6-1bs. .... ...
FOREST CITY BAKING POW-
DEDR,
o-o-. BB iiees senn

Per dos.
240

sesnas

Keen’s Oxford, per Ib, ....
In 10-1b. lots or case ....
COUFPON BOOKS—ALLISON'S.
For sale in Canada by The Eby-
Blain Co, Ltd., Toronte; C. O.
Beauchemin & Fils, Montreal, $2,
§3, $5. $10, $15, and $20. ANl same
price, one sise or assorted.
UN-NUMBERED.
Under 100 books ....each 0 04
100 books and over, each 0 08%
800 books to 1,000 books 0 08
For numbering cover and each
coupon, extra per book 3 cent.

CEREALS,
WHITE SWAN SPICES AND
White Swan Breakfast Food, 2
dos. in case, per case, $3.00.
The King's Food, 2 dos. In case,
per case, 54.80.
White Swan Barley Crisps, per
deos, f1.

THE CANADIAN GROCER

QUOTATIONS FOR PROPRIETARY ARTICLES

SPACE IN THIS DEPARTMENT IS $56 PER INCH PER YEAR

White Swan Self-rising Buck-
wheat Flour, per dosen, §l1.

White Swan Self-rising Pancake
Wiour per dos., S

White Swan Wheat Kernels, per
doz., $1.50.

White Swan Flaked Rice, $1.

White Swan Flaked Peas, per
dos., $1.

F. COWARD,
402 Spadina Avenue, Toronte.

Flaked Rice, Sago, and Taploca
in Bc cartons, per dos., 40c.
Potato Flour (finest) in 10e car-
tons, per dos., 90c.
Self-raising FlouY (as prepared
in England), in 10c cartons, per
dos., 95c.

DOMINION CANNERS.

Aylmer Jams. Per deos.
Strawberry, 1912 pack ....$§2 15
Raspberry, red, bh'vy urnp 215
Black currant 2 00
Red currant
Peach, white, heavy syrup l 00
Pear, Bart,, heavy syrup 1 T7%

Jellies.

Red currant

Black currant .

Crabapple vocoei vovese s .

Raspberry and red curnnt 200

Raspberry and gooseberry. 2 00

Plum jam 165

Green Gage plum, stoneless 1 65

Gooseberry 185
85

Marmalade.

Orange jelly
Green fig
Lemon .
Pineapple
Ginger ...

Pure Preserves—Bulk.

5 Iba, T Ibs.
060 095
06 08
i 095

Black currant ....
Raspberry

14’s and 30's per 1b.

Strawberry ... s
Black currant .... ...... 013
RUBPDEEEY o206 cvens sass 0123

Freight allowed up to 25¢ per
100 1bs.

COCOA AND CHOCOLATE,
THE COWAN CO., LTD.
Cocoa—

Perfection, 1-1b. tins, dos.. 4 40
Perfection, %-1b. tins, dos. 2 85
Perfection, %-1b. tins, dos. 125
Perfection, 10c size, dos... 0 90
Perfection, §-1b. tins., per 1b.0 35
Soluble, bulk, No. 1, I1b... 020
018

2

Soluble, bulk, No. 2, 1b. .
London Pearl, per 1b. .... 0
Special quotations for Cocoa ir
barrels, kegs, etc.
Unsweetened Chocolate—
Supreme chocolate, 34's 12-

ib, boxes, per Ib. .......
Perfection eloco te, 20c¢

sise, 2 dos. In bos, dos..
Perfection chocolate, 10¢

size, 2 and 4 doz. In box

PP BOB civess niavasa

083
18

Sweet Chocolate— Per 1b.
Queen's Dessert, ¥%'s and
1%'s, 12-1b. boxes ........
Queen’s Dessert, 6's, 12-1b.
boxes ...... ....
Vanilla, 34-1b., 6 and 12-1b.
boxes ....
Diamond, 8's, 6 and 12-1b.
028
Diamond, 6's and 1'-. o and
12-1b. boxes .
Diamond, %'s, 6 and 12-1b,

040
040

we sans senfane

Icings for Cnke—

Chocolate, white, pink, lemon,
orange, maple, almond, cocoa-
nut, cream. in %-l1b. packages,
2 doz. in box, per dos.. 090
Chocolate Confections—Per 1b.

Maple buds, 5-1b. boxes ... 0 30

Milk' ‘medaltions, 5-1b. bxs. 0 36

Chocolate wafers, No.
5-1b. boxes

Chocolaté whafers,
5-1h. boxes

Nounpareil wafers, No.
B5-1b. boxes

Nonparell Wafers, No.
5-1b. boxes

Chocolate ginger, 5-1b. bxs.

Milk chocolate wafers, 5-1b.
boxes .

Coffee drops, 5-1b. boxes ..

Lunch bars. 5-1h. boxes ..

Milk chocolate, 5¢ bundles,
3 dos. in box. per box..

Royal Milk Chocolate. B¢
cakes, 2 dos. in box, per
box sessavksread

Nut milk chocolnte. V.'a. 6-
1b. boxes. 1b.

Nut milk chocolate, ¥'s, 6-
1h. boxes, 1b.

Nut milk chocolate, 5¢ bars,
24 bars, per box

0 30

.......... N

025
0 30

025
0 30

0368
0 38
038

135

085
0 36

0 36

EPPR'S.

Agents—Willson & Warden,
Toronto; Forbes & Nadeau,
Montreal; J. W. Gorham & Co.,
Halifax, N.S.; Buchanan & Gor-
don. Winnipeg.

In %, % and 1-1b tins, 14-
1b, boxes, per 1b.
Smallér quantities

JOHN P. MOTT & CO'S.

G. J. Estabrook, 8t. Jobn, N.B.;
J. A. Taylor, Montreal, P.Q.;
F. M. Hannum, Ottawa, Ont.;
Jos. B. Huxley & Co., Winnipeg,
Man.; Tees & Persse, Calgary,
Alta.; Johnson & Yockney, Ed-
monton; D. M. Doherty & Co,
Vancouver and Victoria.

Elite, 10c size (for cooking)
dozen
Mott’s breakfast cocoa, 2-dos.
10c sise, per dos. s
Nut milk bars, 2 dosen in
DOR  .iiiie
“ Dbreakfast eocu. K's
and %'s
No. 1 chocolate :
Navy chocolate, 3%'s ..
Vanilla sticks, per grs 1 00
Diamond chocolate, 34's 0 24
Plain choice chocolate
liquors .... .....
Sweet chocolate coat-

R
sesanne

“venas senne

WALTER BAKER & CO., LTD.

Premium No. 1, chocolate, %
and 14-1b. cakes, 33¢ 1b.; Break-
fast cocoa, 1-5, %. %. 1 and 6-Ib.
tins, 89c. 1b.; QGerman's sweet
chocolate, %, and 3-1b. cakes,
6-1b. boxes, 26c 1b.; Caracas
sweet chocolate, %. and ¥-lb.
cakes, 6-1b. boxes, 32¢ 1b.; Aute
sweet chocolate, 1-6 1b. cakes, 6-
1b. boxes, 32c 1Ib.; cinquieme
sweet chocolate, 1-5. cakes, 6-
Ib. boxes, 20¢ 1b.; Falcon cocou
(hot or cold soda), 1- Ib. tins, 34¢
1b.; Cracked Cocoa, %-1b. pkgs.,

&lb. bags, 31c 1b.; Caracas tab-
lets, Bc cartons, 40 cartons to

box. $1.25 per box.
The above quotations are f.0.b.
Montreal.

CONDENSED AND EVAPOR-

ATED MILEK.
BORDEN MILK CO., LTD.

East of Fort Willlam, Ont.

Preserved— Per Case
Bagle Brand, ea. 4 dos.... $6 00
Reindeer Brand, ea. 4 dos.
Silver Cow Brand, en. 4 ds
Gold Seal Brand, ea. 4 dos
Mayflower Brand, ea. 4 doz
Purity Brand, en. ¢4 dos..
Ch-llense Brand, ea. 4 dOI

r

Clover Brand, ea. 4 dos....
Evaporated (Unsweetened)—

St. Charles Brand, small,
ea. 4 do=.

Peerless Brand, small,
4 dos.

St. Charles Brand, Famlly,
ea, 4 doz.

Peerless Brand,
ea. 4 dos.

Jersey Brand, Family, ea.
4 dos.

St. Charles Brand, tall, ea.
4 dos.

Peerless Brand,
4 dos.

Jersey Brand, tall, ea. 4
dos.
St. Charles Bnnd ﬂoul.
ea. 2 dos. ..cccvnrianen .
Peerless Brand, Hotel, ea.
2 dos=. 42
Jersey Brand,
2 dos.
St. Charles Bnnd. galions,
each, 13 dos.

“Reindeer” Coffee & um
o8 R AoB ..ioociiincnnnnns

“Regal” Coffee and llllk.
ea. 2 dos,

“Reindeer” Cocoa & Milk,
ea. 2 dos.

CANADA FIRST BRAND.

The Aylmer Condensed Milk Co.
Per Case.
Bva-

6 00
540
52
526
528
47
475

Family,
39

tall,
4 50

4350

4

Hotel ea.
425

“esssassseansenane .

Canada First Baby
porated Milk ...

Canada First Family Bva-
porated Milk .... ........

Canada First Medium (20
os.) Evaporated Milk....

Canada First Hotel Eva-
porated Milk ...

Canada First Gals Evapor-
ated Milk, Manufactur-
er's Special .....

Canada First Condensed
(sweetened)

Rose Bud Condensed Milk.

Beaver Condensed Milk ...

v oesessrun

CLoesasnan




COFFEES.
EBY-BLAIN, LIMITED.

g Standard Coffees.
Roasted whole or ground, pack-
ed in damp-proof bags.

King BEdward

Royal Java and Mocha.

028
0 26%
026
019

Fancy Bourbon
Crushed Java and Mocha
Package Coffee.
Gold Medal, 2-1b. tine.
whele or ground ...... 031
Gold Medal, 1-1b, tins, do 0 32
Gold Medal, %4-1b. tins do 0 33
Anchor Brand, 2-1b. tins,
German Dandelion, 1-1b.
tins, ground .... . 02
German Dandelion, 14-1b,
tins, ground
BEnglish Breakfast, 1- lb
tins, ground .... ...
Grand Prix, 1 and l-lb
tins, ground .... ......
Demi-Tasse, 1 and 2-ib.
tine, ground .... ......
Tiower Pot, 1-1b. pots,
o2
om
WHITE SWAN SPICES AND
CERBALS, LTD.
WHITE SWAN BLEND.
1-1b. decorated tins, Ib....
Mo-Ja, %-1b. tins, 1b......
Mo-Ja, 1-1b, tins, 1b 0%
Mo-Ja, 2-1b. tins, 1b........ 0 30
Presentation (with tumblers) 28c
per 1b.

MINTO BROS.
MELAGAMA BLEND,
Ground or bean— W.B.P,

1 and %

1 and % 04

5% (gl O Rae 0 50
Packed In 30’s and 50-1b. case.
Terms—Net 30 days prepaid.
BRANSON'S SHEREEF COF-

FEE,
AGENT: F. COWARD,

402 Bpadina Avenue, Toronto.
Small sise .....$1.50 per dos., net
Large sise .....$3.00 per dos., net

In 8 dosen free cases. Freight
paid on 3 gross order.

¢ CEREALS,
Grape Nuts—No. 22, $3; No. 23,
$4.50.

R.P.
03

Post Toasties—No. T3, $2.85.
Postum Cereal—No. 0, $2.35;
1, s2.70.
CONFRECZIONS.
PRANUT BUTTER.
Ontario Prices
MacLaren’s Imperial— Per dos.
Small, 2 dos. .....cc0n... 095
Medium, 2 dos.,.... ....
Large, 1 dos. .......c.un
Tumblers, 2 dog. .... ..
Pafls, 24 1ba, per Ib....

Small (each 2 dos.) ......
Medium (each 1 dos.) ....
(each % dos) ......
MacLaren’s Roquefort—
Small (each 2 dos) ....
Large (each 1 dos) ....

s
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MacLaren’s Canada Cream—
Small (each 1 dos.) ....
Medium (each 2 dos.) .... 135
Large (eéach 1 dos.) ...... 2 40
FLAVORING EXTRACTS.

SHIRRIFF'S,
1 oz. (all flavors) dos. ....
2 ox. (all flavors) dos. ....
2% os. (all flavors) dos. ..
4 oz, (all flavors) dos. ....
5 os. (all flavors) dos. ....
8 os. (all flavors) dos. ....
16 os. (all flavors) dos. ...
32 os. (all flavors) des. ...

Discount on application.

CRESCENT MFG. CO.
Mapleine— Per dosz.
2 osz. bottle (retall at B0c) 4 .60
4 ox. bottle (retafl at 90c) 6 80
8 ox. bottles (retail at $1.50) 12 50
16 os. bottles (retail at $3) 24 00
Gal. bottles (retall at $20) 15 00

GELATINE,
Knox Plain Gelatine (2 qt.
size), per dos. ..........
Knox Acidulated Gelatine
(2 qt. size), per dos...... 130
CLARK'S PORK AND BEANS

IN TOMATO SAUCE.
Per dos.
0 60
095

0D =3 N 08 08 0D b
88238838

13

Nu. 1, 4 dos. In case ......
No. 2, 2 dox. In case ......
No. 8, flats, 2 dos. In case
No. 8, talls, 2 dos. in case
No. 6, 1 doz. In case

No. 12, 3 dos. In case ....

LAFORTE, MARTIN & CIB,
LTD.. MONTREAL AGENCIES.
BASRIN DE VICHY WATERS.

La Capltale, 50 qts. .
. Nicolas, 50 qts. ..
. Nicolas, 50 pts.
Neptune, 50 qts.
Ln Sanitas Sparkling,

Claret, qts., Crown, 50s....

Claret, pts., Crown, 050s...

Claret, qts., Cork, 50s

Claret, pts., Cork, 50s

Champenolse, qts.,
508

Cork,

1208
Lemonade Suonrenu. 50 qts 800
Lemonade, St. Nicolas, 50

qts.
Lemonade, St

pts.
Lemonade, St. Nicolas, 100

PUE aiis iviaibavbenvennes 10 00
Lemonade, St. Nicolas, 100

.. Nicolas, 50

CASTILE SOAP.
“Le Soleil,” 72 p.c. olive ofl
Cs. 200 7-ox. pleces, cs...
Cs. 200 10-0z. pleces, cs
Cs. 100 10-02. pleces, cos..
Cs. 50 % 1b. pleces, cs...
. 50 1-1b. pleces, os....
.- 12 3-1b. bars, 1b
. 25 11-1b, Bars, 1b
. “Le Lune,” 65 p.c. olf
. 50 8-1b, pleces, cs
. 12 3-1b. Bars, 1b....,
. 25 11-1b. Bars, Ib....
ALIMENTARY PASTHS.
BLANC & FILS.
Macaroni, Vermicelli, Animals,
Small Pastes, ete.
Box, 25 1bs., 1 1b......... 0 07%
Box, 25 1bs., loose ........ 0 07
DUFFY & CO. BRAND.
Grape Julce, 12 gts. ...... 4T
Grape Juice, 24 pts........ 500
Grape Juice, 36 splits ..... 47

2884888

OOGHOO.UQGQ
E

g8
E S

Apple Juice, 12 qts.........
Apple Juice, 24 pts........
Champagne de Pomme, 24 p
Motts Golden Russett—
Sparkling Cider, 12 qts....
Sparkling Cider, 24 pts....
Sparkling Cider, 36 sp.....
Extra Fins, 100%
Apple Vinegar, 12 qts...... 2 40
These prices are F.0.B. Mont-
Imported Peas “Soleil”
Per case
Tres Fins, 3% kilo, 100 tins 13 50
Fins, tins, 3% kilo, 100 tins 12 G0
Mi-Fins, tins, % kflo, 100
tins
Moyens No. 1, tins, % kilo,
100 tins ...
Moyens No. 2, tins, % klilo,

S
8838 384

5*»*

Moyens No. 2
Frs. “Petit” Peas.
Fins, tins, 3 kilo, 100.... 10 00
Moyens, tins 3 kilo, 100.. 7 50
Asparagus, Haricots, ete.

MINERVA PURE OLIVE OIL.

24 %-pints ...
Ting—
S iesinnnine
2 gals. Gs .....
1 gal. 10s
208, % gal. ...
CANNED HADDIES,

TLE” BRAND,
A, P, TIPPET & CO, Agents.
Cases 4 dos. each, flats,
POF CAB® ...ccoovisesacas
Cases 4 dos. each, ovals,

INFANTS' FOOD.
Robinson's patent barley, %-ib.
tins, $1.25; 1-1b. tins, $2.25; Rob-
inson’s patent groats, 14-1b. tins,
$1.25; 1-1b. tins, $2.25.

BOAR'S HEAD LARD
COMPOUND.
N. K. FAIRBANK CO., LTD.
Tierces .
60 1b. tubs ..
20 1b, wood palls
L LT RN ORE O
Cases, 3 1bs., 20 to case. O 11
Cases, 5§ lbs., 12 to case. 0 10%
Cases, 10 lbs, 6 to case 0 10%
F.0.B. Montreal.
MARMALADE,
SHIRRIFF BRAND.
“SHREDDED.”
1 1b. glass (2 ds case).$1.90 $1.80
2 1b. glass (1 ds case). 3.20 3.00
4 1b. tin (1 ds case)... 550 535
7 1b. tin®(14 ds case).. 860 835
“IMPERIAL SCOTCH."
1 1b, glass (2 ds case).$1.00 $1.55
2 1b. glass (1 ds case). 280 2.70

41b, tin (1 ds case)... 480 465
7 1b, tin (4 ds case).. .76 7.0

MUSTARD.
COLMAN'S OR KEEN'S.

Per dos. tins

F.D, %I, covviiinnrnnnen

Per jar
Durbham, 41b. jJar ......... 078
Durham, 1-1b. jar ......... 038

MACLAREN'S IMPERIAL PRB-
PARED MUSTARD.

Ontarlo Prices.
Small case 4 dos., per dos. 0 45
Medlum, cases 2 dos.,, dos. 0 90
Large. cases 1 dosz., dos... 13

VERMICELLI AND MACARONI
D. SPINELLI C'Y., MONTREAL
Fine.
4-1b, box “Special,” per box @ 22
8-1b. box “Special,” box... 0 ¥
5-1b. box “Standard,” box. 0 27
10-1b. box “Standard,” box ® 85
60-1b, cases or 75-1b. bbls,
Per Ib. ..ccvicnccssinanes
25-1b. cases, 1-1b. pkgs.
(Vermicelll), per Ib. ....

Globe Brand.
5-1b. box “Standard,” box
10-1b. box “Standard,” box 0 8
25-1b. cases (loose), per 1b, 0 08
25-1b. cases, 1-1b, pkgs., 1b. 008%

JELLY POWDERS,
JBLL-0.

Assorted case, contains 2
dos.

ot

b b e b e
!.383..'. B

Straight.
Lemon contains 2 dos.....
Orange contains 2 dos.....
Raspberry contains 2 dos.
Strawberry contains 2 dos.
Chocolate contains 2 dos...
Cherry contains 2 des.....
Peach contains 2 dos......
Weight 8 1bs. to case. Frelg

rate, 2nd class.

JELL-O ICB CREAM POWDRR

Assorted case, contains 2

seprenesarnsrannne

Bt \ight.
Chocolate contains 2 dos... 2
Vanilla contains 2 dos..... 2
Strawberry contains 2 dos. 2
Lemon contains 2 dos..... 2

Unflavored contains 2 dos..
Weight 11 1bs. to case. Freight
rate, 2nd class.

IMPERIAL DESSERT JBLLY.
Ontario Prices.
Assorted flavors, §10.75 per
Imperial Sterilised Gelatine.
Cartons, 1 dos., 90c per dosen.
ROAP AND WASHING POW-
DERS,

SNAP HAND CLEANBR.
S dosen to DOX .....000v0v. 3 00
6 dosen t0 DOX ....co0vneee TN
30 days.

RICHARDS PURB SBOAP.
S-case lots (delivered), $4.15 each
with 20 bars of Quick Naptha as
a free premium,

Richards Quick Naptha Soap.
GENUINE. Packed 100 bars to
case.

FELS NAPTHA.
Prices—Ontario and Quebec:
Less than § cases ........5 0 00
Five cases or more ...... 48

SAPHO MFG. CO., LTD., MONT-
RBAL “SAPHO" INSECTICIDE.
1-16 gall, @08, ....cco0vee 300

gall, 408, ...ccoiii vees . D0
<16 gall. gross lot ....... W 8
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Don’t Throw Money Away

by trying to cover the Western territory with salesmen
who are only half acquainted with the ground, or who
are totally ignorant of it. A territory only half worked
might better be left alone. We have a large staff of
representatives and five great warehouses in the best
sections of the country, and are daily in touch with the
entire Western trade.

‘Why not let us handle your accounts? A i

d e Wholesale Commission
Nicholson & Bain, y Copmisien
Head Ofﬂce——WlNNlPEG, MAN.

Branches : REGINA, SASKATOON, EDMONTON, CALGARY

Lucky Pod Peas Try Us on
From Old BULK
England MINCE MEAT

The Green Peas of England are said to
be the finest in the world. They cer- the next time
tainly taste very good, and these will you are buying.
please you and please your customers. Our quality will
Put up in one pound packages, three surprise you. We
dozen and six dozen in a case, and sold have what you
at $1.00 the dozen. want.

Established 1854.

 J. H. WETHEY, Limited
F. W. FEARMAN CO. ST. CATHARINES

HAMILTON «“THE MINCE MEAT PEOPLE.”




“SOCLEAN."
THE DUSTLESS SWEEPING
COMPOUND.

26¢ Pall, 2 dos. in case (4%
1bs.) enlarged size ...... $4 50
40c Pall, formerly 60c, 2 dos.
in case (8 1ba) ..... seven 09
T6¢ Pall, formerly $1.00, 1
dos. in case (17 1bse.)..... 67
“ANTI-DUST” SWEEPING
POWDER.
2 1b. tins, 3 doz. crates, doz 1 40
6 1b. tins, 1 and 2 doz,

crates, per doz. ......... . 300
STARCH.
EDWARDSBURG STARCH CO.
Boxes Cents

Laundry Starches—
40 Ms. Canada Laundry.. .00%
40 1bs., Canada white gloss,

1 1b. pkgs. ...ccviiiinne 08
48 1bs., No. 1 white or blue,

4 1b. cartons ........... 06%
48 1bs., No. 1 white or blue,

3 1b. cartons .......... 0683%
100 1be., kegs, No. 1 white .08
200 1bs., bbls.,, No. 1 white .08

30 1bs,, Edwardsburg silver
gloss, 1 1b. chromo pkgs. .07%
4% 1bs,, sllver gloss, in 6-1b.

tin canisters ............ 08
36 1bs., silver gloss 6-1b.

draw 1id boxes ......... 08
100 1bs.,- kegs, silver gloss,

large erystals ........... o

28 1bs. Benson’s satin, 1-1b.

cartons, chromo label ... .0T%
40 1bs. Benson's Enamel

(cold water), per case .. 3 00
20 1bs. Benson’' Enamel

(cold water), per case .. 1650
Celluloid—boxes containing

456 cartons, per case ..... 3

Culinary Starch.

40 1bs. W. T. Benson &

Co.'s prepared corm .....

40 1bs. Canada pure cern
APl iiienvenss sessnes AR
(20-1b. boxes %c higher.)
BRANTFORD STARCH.

Ontario and Quebec.
Laundry Starches—
Canada Laundry—
Boxes about 40 1bs.... .05%
Acme Gloss Starch—
1-1b. cartons, boxes of 40
First Quality White Laundry—
8-1b. canisters, cs of 48 Ibs .06%
200 1b8. ......co0n.. 08
Lily White Gloss—
1-1b. fancy cartons, cases
6-1b. toy trunks, lock aand
key, 8in case ...........
6-1b, toy drums, with
drumsticks, 2 in case...
Kegs, extra large crystals,
“anadian Blectric Starch—
Boxzes containing 40 fancy
pkgs., per case ......... 300
Cellulold Starch—
Boxes contalning 45 car-
tons, per Case ........... 380
Culinary Starches—
Challenge Prepared Corn—
1-1b. pkts., bozes of 40 Ibs. .05%
‘Brantford Prepared Corn—
+1b. pkts., boxes of 40 1ba. 0TY
“Crystal Maise” Cora Btarch—
£-1% pkts., boxes of 40 lbs. 07TY%
1<U-ib bozes e bigher than
W)

"2t
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OCEAN MfLLS, MONTREAL,

Chinese starch, 48, 1 1b., per
case, $4; Ocean Baking Powder,
3-os. tins, 4 dos. per case, $1.00;
4-os. tins, 4 dos. per case, $3.00
8-0s. tins, § dos. per case, $6.50
16-0s. tins, 3 dos. per case, $875;
5-1b. tins, 10 tins a case, $7.50;
1-1b, bulk, per 25, 50 and 250 Ihs.,
at 15¢ per 1b, Ocean blanc mange
48 8-0z., $4; Ocean borax, 48 §-
oz, $1.60; Ocean cough syrup,
36 6-os., $6.00; 36 8-os., $7.20;
Ocean corn starch, 48 1-1b., $3.00.

SOUPS—CONCENTRATED,

CHATEAU BRAND.
Vegetable, Mutton Broth. Mulli-
gatawny, Chicken Ox Tail, Pea,
Scotch Broth, Julienne, Mock
Turtle, Vermicelll, Tomato, LUon-
somme, Tomato.
No. 1's, 86¢ per dosen.
Individuals, 45¢ per dosen.
Packed 4 dosen in a case.
SYMINGTON'S SOUPS.

Quart puckets, 9 varietles,

SO iasissenaresian sesee 00
Clear soups in stone jars,
5 varieties, dos. ........ 140

SODA—COW BRAND.

Case of 1-1b., containing 60 pack-
ages, per box, $3.00.

Case of %-l1b, containing 120
packages, per box, $3.00.

Case of 1-1b, and %-1b,, contain-
ing 30 1-1b. and 60 %-1b. pack-
ages, per box, $3. Case of B¢
packages, containing 96 pack-
ages, per box, $3.00.

SYRUP.
EDWARDSBURG STARCH CO.
CROWN BRAND CORN SYRUP.
2-1b. tins, 2 dos. in case... 2 40
5-1b. tins, 1 do=. In case... 2
10-1b. tins, 3 dos. in case. 2
20-1b. tins, 3% doz. In case. 2

Barrels, 700 Ibs. ......... 3%
Half barrels, 350 ......... 3%
Quarter barrels, 176 ...... 3%
Palls, 38% .....ccc000000ee 178
Pafls, 25 1bs. each ..... R,
LILY WHITE CORN SYRUP.
2-1b. tins, 2 dos. in case.. 278
5-1b. tins, 1 dos. in case... 3 10

10-1b. tins, % dos. In case. 3 00

20-1b. tins, % dos. in case. 205

(5, 10 and 20-1b. tins have wire
handles.)

BEAVER BRAND MAPLBE

SYRUP.

2-1b. tins, 2 dos. in case.... 3 80

5-1b. tins, 1 dos. in case.... 4 00

10-1b. tins, 3 dos. in case.. 3 08

20-1b. tins, ¥ dos. In case.. 3 90

(5, 10 and 20-1b. tins have wire
handles.)

Terms: 30 days net. No discount

for prepayment.

Freight prepaid on B-case lots,
to all stations in Quebec and
Ontario (east of North Bay), and
during navigation to ports as far
as Sault Ste. Marie inclusive.

To points beyond North Bay
we prepay freight to North Bay
only. MOLASSES,

THE DOMINION MOLASSES
COMPANY, LTD.
Gingerbread Brand.

2s., Tins, 2 dos. to case.

Quebec, per case .........0 188
Ontario, per case ......... 190
Manitoba, per case ....... 28
Saskatchewan, per cage ... 280
Alberts, per case ......... 2N
British Columbia, per case 3 &

‘Cut Smoking — Great West

DOMOLCO BRAND,

2s., Tins, 2 dos. to case.
Quebec & Ontario, per case 2 80
Manitoba, per case ....... 300
Saskatchewan, per case ... 3 20
Alberta, per case ......... 330
British Columbia, per case. 3
SAUCES,
PATERSON'S WORCESTER
SAUCE,
14-pint bottles 3 and 6 dos.
cases, d08. ......coc00enee. S0 90

Pint bottles, 3 dos. cases,

10

QOB iiisi sitsvaresingis 3B
H. P.

H. P, Bauce— Per dos.

Cases of 8 dosen ........ $1 90

H. P, Plckles—
Cases of 2 dos. pints ... 3385
Cases of 3 dos. %-pints. 225
HOLBROOK'S IMPORTED
PUNCH SAUCE. Per dos.
Large, packed in 3-dos.
case ....... shvnsssssvsnes 9889
Medium, packed in 3-dos.
HOLBROOK'S IMP, WORCES-
TERSHIRE SAUCE. Per dos.
Rep. % pints, packed in 6-
dos. case .......... reeses 3228
Imp. ¥%-plots, packed in 4-
dos. CABe .....iiieviinnns 315
Rep. qts., packed in 2-dos.
CRBP iisaseensens sibssser B

STOVE POLISH.
JAMES DOME BLACK LEAD.

6a size, gross ............. 2 40
2a size, Gross ............. 200
NUGGET POLISHES. Dos
Polish, Black and Tan ... 088
Metal Outfits, Black and
TOR Lisinesnnorvisornoses. B 1B
Card Outfits, Black and
TRE  Jiccisssiowseansvies . B I
Creams and White Cleaner 1 10

TOBACCO.

IMPERIAL TOBACCO COM-
PANY OF CANADA.

Chewing—Black Watch, 6s ..
Black Watch, 128 .........
Bobs, 6s and 12s .... .
Bully, @8 .ceceveeecsinecsss
Currency, 6%s and 12s.....
Stag, 6 18 to Ib. ........0
Old Fox, 128 ......convvens
Pay Roll Bars, T%Hs ......
Pay Roll, T8 ..covvenivinnnse
War Horse. 88 ............

Plug Smoking—8hamrock, s,

plug or DAF ..cccvvnnvine
Rosebud Bars, 6s ......
Empire, 6z and 12s ...
199, W iicivevicsannns

Pouches, 88 .......cc0000s0
Regal Cube Cut, #s ........
TEAS,

THR “SALADA” TEA CO.

Bast of Winnipeg.
Wholesale R’t"1
Brown Label, 1's and %'s 38 30
Green Label, 1's and %'s 27 35
Blue Label, 1's, ¥'s, ¥'s
AN W'S ciiiiinnieenes B0 40
Red Label, I's and ¥'s.. 30 50
K.}
»

Gold Label, %'s ........ M
Red-Gold Label, %'s .... 58
LUDELLA CRYLON TEA.

Omnge Label, %'s ...... M4 2N

Brown Label, %'s and 1's 28 .
Brown Label, ¥'s ....... 30 .40
Green Label, %'s and 1's. 35 50
Red Label, %'s .......... 40 0

MELAGAMA TEA.
MINTO BROS.

45 Front St. East.
We pack in 60 and 100-1b. cases.

All delivered prices.
Wholesale R't'T
Brown Label, 1-1b, or %. 28
Red Label, 1-1b, or %.... 27
Green Label, 1's, 14 or ¥ 30
Blue Label, 1's, 3 or . 38
Yellow Label, 1's, 3% or ¥ 40
Purple Label, % only ... 58
Gold Label, ¥ only ..... 0

“KOLONA" TEA.

Ceylon Tea, In 1 and ¥%-
1b. lead pkgs., black or

MIROE .iiairivivinasessione
Black Label, 1-1b,, retail
Black Label, %-1b. retail
Blue Label, retall at .... .24
Green Label, retail at .. 30
Red Label, retail at .... 38
Brown Label, retail at... 42
Gold Label, retail at.... 58

JAMS AND JELLIES,
T. UPTON & CO.

Compound Jams — Red Rasp-
berry, strawberry, peach, plum,
red currant, black curraif, cher-
ry, gooseberry, bl » aprl-
cot, huckleberry, 12- glase
jars, 2 dos. in case, $1 dos.;
No. 2 tin, 2 dos. In cafe, $1.90
per dos.; No. § tin pails, 9 pails
in crate, 37%¢ per pail; No. 7 tin
palls, 6 pails in crate, 5214c per
pail; No. 7 wood paills, 6 palls
in crate, 52%c per pall; 30-1b.
wood pafls, T%c per 1b. Packed
In assorted cases or crates 1if
desired.

Compound Jellies — Raspberry,
strawberry,- black currant, red
currant, pineapple, 9-on. glass
tumblers, 2 dos. in case, 95c per
dos.; 12-0s. glass jars, 2 dos. In
case. $1.00 per dos.; No, 2 tin,
2 dos. In case, §1.90 per dos.; No.
6 tin pails, 9 pails in crate, 3T%e
per pail; No. T wood palls, ¢
palls in ecrate, B2%ec per pafl;
30-1b. woed palls, T¥Hc per 1b,
Packed In assorted cases eor
crates if desired. -

Pure Orange Marmalade —
Guaranteed finest quality. 12-
os. glass jars, 2 dos. In case,
$1.10 per dos.; 16-0s. glass jars,

8338kl

-

Beessk bk ¥

CERBALS, LTD.
White Swan, 15 flavors,

doz in bhandaome counter
carton, oo ....... 3090

WHITE SWAN SPICE AND
1

“Shirrif"s” (all Savors), per
BOB. ..veevnnssssscssscees 000
Discounts on application. -
YEAST.
White Swan Yeast Cakes,
per case. 3 dos. 5S¢ pack-
B8 ... cicisacisasessces 308

e R R S——
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HERE is no better Magnet to draw
and hold the best trade in your neigh-

borhood than

Chase & Sanborn’s
High Grade Coffecs

CHASE

& SANBORN

THE IMPORTERS

- MONTREAL

SMOKED |
MEATS |

Are Cured To
A Turn.

Cured just to that de-
gree whicill only long years
of experience can give.

Our pork and beef products are of

a supreme quality. Let us demon-

strate our claim by sending you a

trial order. We handle only the

best grade of dairy products, eggs,
ete.

A Post Card Order Book sent on
request.

| The St. Thomas Packing Co., (i

LIMITED

Pork Packers and Provision Merchants, Pbrk l‘orl Products
and Beef, Butter, Egas and C|

ST. THOMAS, ONT

Wholesale Branches at Wiadsor and Loadon, Ont.
Let us send you one of our Post Card Ovder Books

ARCTIC REFRIGERATORS
Lead in
the refri-
geration!
world.

For real refriger-
ation, genuine sani-
tation, han dsome
appearance, a n d
handiness, the Are-
tic has yet to have
an equal. If this
were not so, there
would not be the
long list of wusers
throughout Canada
that there are. The
‘“Arctic’’ dry ecold
circulation is per-
fection itself.

Send to-day for 1913 catalogue.

We have a full line of our goods in stock.

We build refrigerators to snit your partieular
requirements.

JOHN HILLOCK & CO., LIMITED
TORONTO, ONTARIO

Agents In West: ), UPRICHARD - Regina, Sask.
Quebec and Maritime Provinces: WOLF, SAYER & MELLER
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It Will Pay You to Sell

SNAP

Every dealer will eventually realize that it will be
to his best interests to sell SNAP—then why not
get in line at once.’ There is a good profit to be
made in SNAP and the sales multiply rapidly.
SNAP is the best hand cleaner on the market, it
cleans effectively all dirt, grease and grime, leaving
the skin smooth and soft. It will not injure the most
delicate hands.

Everybody has use for SNAP.

SNAP COMPANY,Linited

Montreal, Quebec

_AAnéiior BraninFiour
IS UNIFORMLY EXCELLENT

and has been so during a quarter of a century,
always receiving the same endorsement by
householders and bakers as representing the
highest degree of perfection attained by Stand-
ard Mills the world over.

Exclusively a Manitoba Hard Wheat Flour,
milled right in the heart of the Manitoba Hard
Wheat Belt that has for many years upheld the
reputation as the finest in Canada and that
is still the foremost in every respect.

Free, 3 1b. sample bags Sovereign grade will
be distributed through Dealers and Distribut-
ing Agents.

Leitch Brothers’ Flour Mills, Ltd.
« MILLERS OF QUALITY”

OAK LAKE 1e2 MANITOBA, CANADA
Established 25° yoars

ROSE QUESNEL
A Pure Canadian Smoking Tobaceo

specially selected and perfect in
every respect. Delightfully cool
and sweet in its natural fragranecy.

KING GEORGE
NAVY PLUG
A Chewing Tobacco
surpassing all others in quality and
: ﬂavz_ ‘ D%liciously swegt anctlynon-
irritating.
QUALITY backed up with exten-

sive advertising make them profit-
able to handle.

Rock City Tobacco Co., Limited
Quebec

| Dirt Must Give Way to
Wonderful Soap

It can’t withstand the attack of this
wonderful cleansing medium. Wonder-
ful Soap gets to the bottom and frees
the dirt, then removes it without leaving
the finest fabric injured or discolored in -
the slightest degree. Please your cus-
tomers and profit yourself by selling this
satisfactory soap.

THE GUELPH SOAP COMPANY
GUELPH, ONTARIO
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There's A Good Profit
SOCLEAN in Handling the
the original dustless Humpty Dumpty

S “:eeping compound___ Folding
WILL CLIP THE
WINGS OF DUST EGG CRATE

These crates are well. made and
Dust that has been the bugbear of housekeepers for

years—that has been stirred up every day just to
settle somewhere else, is doom& to fly ng more if very strong.
“Soclean” is used on floors and carpets throughout

the home. Stock a few—put them in a prom-

Get ready for 't‘he bi ng'lnl clean-up by ordering ? %
IR IR W WUCTRIOL M inent place and you will effect many
sales.

SOGLEAN LIMITED e Write us for cata-

*“The originators of Dustiess Sweeping” ' L log of our Wooden

oS o e (i Ware, Brooms,
T NT e it \ :

ORO o : iz Brushes, Wrapping
Agents for Western Canada: J. J. s Paper, Pa Bags,
Gl'l:i(.)l!"& C(.).. a?l.ﬂl:ll’m. w3 3 (£ i
Agents for Montreal : HEDLEY ; Cordage and Twines.
M. SUCKLING & CO., Agents
‘&"c g!uvnx W. R. BARNARD

Walter Woods & Co.

HAMILTON and WINNIPEG

Let Us THE QUALITY OF

Help CANE’S
You

if you are think- ; WASHBOARDS

ing of inatllli;:g
o AP N . MAKES THEM QUICK

B ol o SELLERS AND SATIS-
feo Bins, We are FACTION GIVERS.
the general agents
for the United
States and Cana-
da for the incom-
parable Henry
Troemmer Agate
Bearing Scales,
exclusive Tea,
Coffee and Spice Among the 13 different
Bins and Cans, styles and grades we have
Coffee Mills, ete. a board at a price which
Our fixtures pos- every class of trade can
sess uniqueness afford.

and individuali &
and can be :{f Customers can tell at a

's Wash
tained at the low- : ;l::rcdel tt:: o:nn;:lor “to
est possible price. others.

Information, Estimates and Prices cheerfully fur-
nished on request. Your Jjobber has them

in all styles and grades.

J. A. FLBCH & SON Write us for catalogue.

178 W. Jackeen Bivi. Chicago The “}3351:3 Eﬁfn:ﬂﬁo.. Ltd.




STUHR'S
GENUINE CAVIARE,
ANCHOVIES [N BRINE

(Salted Sardels).

In!Tins and Glasses.

““Please ask for our offer’’

C. F. STUHR & CO., HAMBURG,

Headquarters
for

Maple Flavor

Wecan supply anythinf wanted in
Maple Flavor

We can quote BETTER PRICES
than you are NOW PAYING

Be sure and ask us to quote—it's
to YOUR ADVANTAGE

THOMAS HENDERSON
Mahufacturing Chemist

86 FULTON ST NEW YORK

OAKEY’S

The original and only
Genuine Preparation
for cleaning Cutlery,
6d. and 1s, Canisters.

‘WELLINGTON’

KNIFE POLISH

JOHN OAKEY & SONS, Limited

Manufacturere «f

Emery, Black Lead Emery Glass
and Flint Cloths and Papers, etc,

Wellington Mills, London, England

THE

CANADIAN GROCER

53 Nighost Awards in Europe and America

WALTER BAKER & C0.'S

CHOGOLATE
& COCOA

Our Cocoa and Chocolate
preparations are Abso-
lutely Pure — free from
coloring matter, chemical
solvents, or adulterants
of any kind, and are
therefore in full conform-
ity to the requirements
of all Pure Food Laws.

Walter Baker & Co. Limited

Established 1780
Montreal, Can. Dorchester, Mass.

Registered
Trade-Mark

Keep in mind the domin-
ant ﬁfact that mankind fr:hm
its first appearance on the
earth has been schooled by
nature to look for signs;
for invitations to taste; for
suggestions as to what to
wear, Tell your story briefly,
forcibly, truthfully, and ad-
dress it through the proper
media and you can success-
fully apply advertising as a
means to increased distri-
bution.

Grocery
Advertising

By Wm. Borsodi

It contains suggestions for

"special  sales, bargain
sales, cash sales, etc. ; ideas
for catch lines or window
cards, and many hints for
the preparation of live ad-
vertising copy. A collec-
tion of short talks, adver-
tising ideas and selling
phrases used by the most
successful grocery adver-
tisers.

PRICE $2.00

ALL ORDERS PAYABLE
IN ADVANCE,

MacLean Publishing Co.

143-149 University Ave., Toronto

Merchants
and

Salesmen!

Would you be willing to pay
$2.00 to hear some of the lead-
ing authorities on salesmanship
express their opinions on this
all-important subject? In

BRAIN-POWER BUSINESS
MANUAL

125 Presidents, Vice-Presi-
dents, General Managers, Sales
Managers and Star Result Get-
ters, have contributed of their
knowledge and experience on
such phases of the subject as:—
The Selling Profession.
Education and Training.
Before the Interview.

Getting Interviews.

The Approach.

Selling Talk.

Answering Objections.

Selling Tactics.

Closing Sales.

Cash with Order.

Samples.

Getting the Price.

Credits and Terms.

Cancelled Orders.
Territory. o

Long vs. Short Trips.
Finding New Customers.
Salesmen’s Relation to House.
Salesmen and Advertising.
Expense Accounts.
Promotions.

Bribes.

Conduct Toward Customer.
Special Tactics.

Character and Conduct.

182 pages, 53, x 834 inches.

PRICE $2.00

TECHNICAL BOOKS,

143-149 University Ave.
TORONTO
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Carr & Co.’s Carlisle Biscuits
have their own distinet following. People who know

good biseuits, use good biscuits, demand good bis-
cuits, are the people who buy Carr’s Biseuits.

The mere ‘‘say so’’ that you handle Carr’s Biscuits
puts ycu into_the front rank of a quality salesman.

For prices, eto., write to-day

CARR & Co. Excuaw

AOINT&—W- Dunn, Montreal and 'I'omto Hamblin
& Brereton, Wl-lm and Vancouver, B.C.; A. MacNab
& Co., St. John's, !(Month-d.

SMALLEY,

. This is one of the features

of the QUEEN SQUARE
FRUIT JAR. Made in clear
white flint glass, with seam-
less rubber base and smooth
polished top with adjustable
fastener.

The biggest selling Lightn-
ing style Jar in the United
States or Canada. This Jar
is much superior and should
not be confused with the
ordinary type of jar.

Sell the Quality Jar during
1913 — the ‘“QUEEN.”

Manufactured by

KIVLAN & ONTHANK

BOSTON, U.S.A.

For sale by all ﬁ{,ﬂi:lnu dealers in Canada and

States.

Superlative
Quality
Consistently
Maintained

Malecolm’s preserved milk
products are noted for their
high and unvarying qual-
ity—only the richest and
purest cow’s milk being
used.

Grocers should tome wup
their stocks with the Mal-
colm lines. Your customers
will appreciate them.

Order from your wholesaler
or direct from the factory.
Delivered in 5-case lots to
any point in Ontario or
East of Halifax.

umlumlﬂhcmu

$3.50
Pmmllt.dduh-n“
Banner Condemsed Milk, 4 dos. in case...$5.00

J. Malcolm & Son, 8t. George, Ont.

PARAFFINE—
Wax Candles

tomers.

A Favorite Line of Staples

+ Made of pure paraffine wax, in all popular
sizes. Specially desirable for home use.

Our Paraffine Wax Candles are guar-
anteed to give satisfaction to your cus-

If you are not carrying them already,
write to-day for complete list of prices.

The imperial il Go., Limited

Toronto, Winnipeg, Montreal,

St. John, Halifax
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BISCUITS

"from the Old Country

Notice to Grocers and Stores in Canada.

M°VITIE & PRICE

are now sending regular supplies of their
biscuits to Ontario, Quebeec, Manitoba,
Alberta, Saskatchewan, British Columbia
and the Yukon Temtor

When you sell McVITIE & PRICE'’'S

Biscuits you are supplying your clients

with first-class goods noted for their ex-
cellent and absolute purity.

AGENTS:
Ontario and Quebec

W. G. PATRICK & CO., Ltd., York Street, TORONTO

Manitoba and Saskatchewan
RICHARDS & BROWN, James Street, WINNIPEG
Alberta

CAMPBELL, WILSON & HORNE, Limited, CALGARY
British Columbia and Yuken

KELLY, DOUGLAS & CO., Ltd., Water St., VANCOUVER

[,’/mcale

is the ideal chocolate for
- cooking and drinking pur-
' poses. Is especially suitable
-for icing cakes, making
fudge, etc. Your customers
want and should be given
only the best—MOTT'S

~ N

JOHN P. MOTT & CO.

By Special Royal Permission.

None Quite So Good

You take no chance in pushing ‘‘King Oscar’’
Brand Sardines. Give them prominent display, for
they are attractive and will create interest and sell
quickly.

After they are sold the sardines will do the rest,

for there is no other brand quite so good, none
quite so tasty, as the ‘‘King Oscar.”” Try them.

CANADIAN AGENTS;

J.W. Bickle & Greening

(J. A, Henderson)

Hamliton, - Ontario

HALIFAX, NOVA SCOTIA

*
THE ELGIN
| National
Coffee Mlll

The “Elgin” lhll is
first favorite with the u
grocer, because it com
i with bty
q ies wit uty o
ance and ﬁmsh tylt i:w

umdummmmm.

WINNIPEG-G. F. & J. and H
OO.E’W' . mr&%
\/ w. :
Wﬁ‘mumuo
lA&hOlu. & OCo; Baliour, Smye & On;

& Co.
TO! 0 W.llm.&

IOIN

Ly Iam ::M & Os :
BDM ALTA.~The A. o‘.'.“
IADI BY

Woodruff & Edwards Co.
ELGIN, ILL., U.S.A.
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MASON'S

SAUCE

As purveyed sppointment to the
Ho-nd‘lnrz. As to the
lA'lo- of Commons, H. ﬁn‘v‘:
Lﬁ‘ﬂuﬁ'u‘%tm
t orid.

CAUTION—No connection with aoy
lmouu-o-ytnﬁlh g
a similar name.

THE MARK
OF QUALITY

An introductory size . A
and a certain leader to
the larger size. Price s. 5

Sole Manufacturers:
GEORGE MASON & CO. LIMITED,
LONDON, ENGLAND,

by 1~

a good profit.

The Money Market

GENERAL BUSINESS CONDITIONS.
REAL ESTATE, BOND AND STOCK

are discussed every week in

THE FINANCIAL POST OF CANADA

The service of The Post’s Investor's In-
formation Burean is free to subscribers.

Write for Published $3.00
Sample Copy Saturdays per annum

THE FINANCIAL POST OF CANADA
“The Canadian Newspeper for Investors.”

TORONTO - CANADA

AFISH 5 MINUTESFROM

THE WATER

cannot have a more real sea flavor than
do the Brunswick Brand Sea Foods.
The flavor is retained by the employ-
ment of the latest and most modern
methods of preparing and packing —
immediately after the fish comes from
the water.

Brunswick Brand Sardines in oil, one
of our leaders, is holding the foremost
place among Canadian packed sardines.
They sell at a moderate price and pay
Our years of experience and large
modern factories enable us to turn out
sea foods as nearly perfect as can be
made.
Our supplies are the choice of fisher-
men’s catches, caught in the neighbor-
hood of our factories.
Known and appreciated all over
Canada.

OUR CHIEF SELLERS

¥ Oil Sardines Kippered Herring
% Mustard Sardines Herring in Tomato Sauce
Fi Haddies

nnan Clams
- - (Oval and Round Tins) Scallops

CONNORS BROS., LIMITED
Black's Harbor, N.B.

AGENTS8—J. L. Lovitt, Yarmouth, N.8.; Buchanan &
Abern, Quebec, P.Q.; Leonard Bros., Men b P@;
A. W. Huband, Ottawa, Ont.; A. E. Richards & Co.,
Hamiiton, Ont.; J. Harley Brown, Londom, Ont.; C.
de Carteret, Kingston, Ont.; James mywo«i Toronto,
o pim 1’:‘.":"‘:". - g8 Yockney

can. 0. ) H obhn n [}
Bdmonton, Alta.: m«-o-. Macaulay Co., Vancouver
and Victorla, B.C.
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Sterling Vanilla Gives Bost

Bl1@ VALUE-
HIGH QUALITY
Sterling Brand Pure Vanilla l.n.! PnnFl‘

is one of the leaders of the :
famous ‘‘STERLING’’ line, Mr. Grocer, do you

being produced from the realize th(} excep-
choicest of vanilla beans. tionally blg value
; you can give your
Its splendid qualities may be customers, by fea-
tested in the results it gives tm'ing

in flavoring puddings, pies,

cakt?s, sauces, et?. Every bot- D. w. C.

tle is packed with the neat-

ness and exacting cleanly SPANISH OLIVES

process. that characterizes Customers get qual-
[ ” . .
all ““STERLING’’ goods. ity and quantity—

Sell one bottle to your parti- they come back for
cular customer; we are satis- more.

fied that it will bring repeat

orders. RO'IT & cn.

Blasgow, Scotland

Send for prices, etc. CANADIAN DISTRIBUTORS

The T. A. LYTLE CGO., Limited

STERLING ROAD, TORONTO o LBl s iy

Think It Over!

Isn't it worth while to handle a line that the
women want? Such a line is

Twenty-seven years of Eureka| | Black Knight Stove Polish

nf' whichprodu;:un dg)etbhckpolnhinﬂ:‘
minimum of time an minimum

efrigeration e

Over a quarter century ex- Moreover, there’s a ‘worth while’ margm of profit

perience behind the manufacture for you in selling ‘Black Knight.’
ofjEureka Refrigerators serves

well to make this line the Stan-
dard of the Canadian Market.
Eureka on a Refrigerator is a
guarantee of perfection. The
Eureka contains no zinc or
galvanized iron or other offensive
material likely to conflict with
the Pure Food Laws. The
Eurekajway is the dry cold cir-
culating air way.

WRITE FOR CATALOGUE AND PRICES

Eureka Refrigerater Go,, Lid. * TokoNTO

Montreai Representative
JAMES RUTLEDGE - Telephone St. Louis 3076

Distributing Agents, WALTER WOODS & CO., Winaipeg F. F. DALLEY CO.. Lillﬁted
Agents at Fort Willixm, Hamilton, Calgary, Mosse Jaw. Saskatoon Hamilton, Canada Buffale, U.S.A.
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JUDGMENT

has already been passed and a verdict
given entirely in favor of

PARIS PATE
SANDWICH

that exquisite delicacy, which has prov-
en so popular in France, and is now
being prepared in Montreal.

PUREST MEATS
AND SPICES

only used.
Flavor is retained indefinitely by a
special canning and preparing process.

Price is within the reach of every one.
One tin constitutes a good meal.

Retailers:—We will ship
you, freight prepaid, six
tins for 50 cents, as a
trial lot.

Correspondence Invited.

Societe Francaise

de Specialites Alimentaires
MONTREAL

{ KING
=l (BRAND)
Y JAM

"Sure,They WantIt’

¥.Z IN KING BRAND JAM

You have a compound jam which is the
equal of many so-called pure on the
market, and you need have no hesita-
tion in recommending it to your cus-
tomers.

What We Want

Agents in the different distributing
centres in Ontario to look after our

‘business. We have a real good pro-

position, so write.

Packed in Jars, Cartons, Glass,
5 1b. and 7 1b. pails.

Labrecque & Pellerin
| MONTREAL

AGENTS:—Winnipeg, John J. Gilmor & Co.
Lendon, Ont., Marshall Brokerage Co.
St. John, N.B., J. Hunter White. :




‘Three Home Necessities

Especially during house cleaning season your custom-
ers will require large quantities of polishers and
cleaners. Get » good stock and sell them the leaders.

Brodie’s British Plate Powder
. ‘Brodie's Cloudy Ammonia ~
Brodie’s Furniture Polish

Brodie’s Cloudy Ammonia

Is not a mere mixture of ammonia and water, but a
combination of five ingredients which make it abso-
lutely what the housewife has often longed for.

Put up in Pints.

The Brodie Lines Have Merit
Agents Correspond

A. W. Hugman, Limited

MONTREAL

ADS »» SALES

A Study of Advertising and Selling from
the standpoint of the New Principles of
Scientific Management,

By Herbert N. Casson.

An Invaluable Book for the Manufacturers,
Sales Managers, Salesmen, Etc.

This is the first book which has attempt-
ed to apply the principles of Scientific
Management to the Problems of Sales
and Advertising.

Cloth-bound, Limited Edition, 167 pages.}
Sent Postpaid on Receipt of $2 to any Address.

‘Technical Book Department

MacLean Publishing Co.

143-149 University Avenue, Toronto

Business
Development

1 Do you ever feel that your present
occupation prevenis the develop-
ment of your business talent®

1 Many a young man is engaged in
office or store clerking. Owing to the
nature of the business, he has but a
narrow range in which to exercise
his talent. He cannot relinquish his
position to seek ome giving better
opportunities and paying a larger
salary. To do so would be to give
up his only source of revenue, and
someone may need his support. Yet
1t 15 imperative that he increase not
only his business, but also his salary.

1 W e will solve the problem for you.
W e have need of part time salesmen.
Men who can devote spare hours to
our work and make as much, and in
many cases, more money than they
can from their regular occupation.
Many of these men we develop into
regular road men with a high salary.
Do you feel that there are latent
forces in you, waiting for an oppor-
tunity to assert themselves? If so,
we want you to let us show you how
to discover them. Write at once for
the particulars.

MacLean Publishing Co.,

143 University Ave.
Civ. Rest. TORONTO




L Y A A AP it pres R TN <
A P e Ny S 1A CABEA S N g S SRR
2. e o R A %

" THE CANADIAN GROCKR

S Pt 1 L R N Al e Sy eihy e PO

SPRING TIME IS CLEAN-SHINE TIME

A BRILLIANT POLISH
WITHOUT A SCUM

Brown’s Furniture Polish

————————
———————

An Old Country (English) furniture polish
which gives a fine rich gloss and does not
leave a scum.

Packed in a very neat jar and. sells at b'v;

reasonable price. Nothing better for highly
polished furniture.

Your wholesaler has Brown's. Be sure you
get it.

- C. C. PARSONS’

TRADE

HOUS_E!!OLD
AMMONIA

Introduced 1876

. Pure Ammonia combined with substances

which give it a ecloudy appearance, and
which prevent all injurious action.

Will not discolor or injure the finest of fabrics
or irritate the hands.

Most people use it in bathing, as it adds that
softness to the water which creates a pleas-
ant and refreshing after-effect.

COLUMBIA CHEMICAL WORKS -

BROOKLYN, N.Y., U.S.A,
Sole Proprietors

ROSE & LAFLAMME, Limited, MONTREAL

ROSE & LAFLAMME, LTD. - MONTREAL

- American Cans

N SELECTING your FRUIT and VEGETABLE Cans use the

l same careful judgment and criticism that you exercise in all
other purchases. ‘‘American Cans’’ court such a test. Cans
are not all alike, even if they do seem similar and look alike as
“two peas in a pod.”” Satisfy every one of your needs in weight,
strength, manufacturing detail and appearance; then consider
price, promptness of delivery and possibility of a continuous
supply without interruption. On the above basis we will take a
chance on securing and holding your business.

American Can Company
MONTREAL, QUE. HAMILTON, ONT.




CLASSIFIEDADVERTISING

Advertisements under this heading, 2c. per
word for first insertion, lc. for “a subse-
quent insertion.

Contractions count as one word, but five
Qgures (as $1,000) are allowed as one word.

Tash remittances to cover cost must ac-
company all advertisements. In no case can
this rule be overlooked. Advertisements re-
ceived without remittance cannot be ac-
knowledged.

Where replies come to our care to be for-
warded five cents must be added to cost to
cover postages, etc.

BUSINESS CHANCES

FOR SALE—FIRST-CLASS GROCERY BUSI-
ness of the late W. H. Fielding, corner of
Woolwich St. and London Road, Guelph
Ontario. Stock at invoice price about 3,
to 8,200 dollars. Horses, rigs and fixtures
about 1,200 to 1,500 dollars. Present Ilease
three years to run. This one of the largest
and most profitable tfrocery businesses in the
City of Guelph, and is a .MY for a good
live, energetlc mnn Turnover last year $56,-
: month, including house.
Tcrms euh or fnrther rticulars apply
L. Fleldlng Guel enders to be ad-
dressed to J. L. Fiel n A Guelph not later
than the end of March,

REPRESENTATIVES WANTED

THE MAKERS OF A WELL-ENOWN LINE
of grocers’ specialties want to arran for
Toronto representation with some firm already
calling regularly on the retail trade. Libenl
comtm ssion. Box 487, Canadlan Grocer, To-
ronto.

A SBIDE LINE FOR COMPETENT SALES-
men—a commission of 25% will be paid to
salesmen of ability calling on grocery,
drug, cigar stores, confectlonerg stores, etc.,
throughout Canada. Strictly high-grade goods
manufactured by largest concern in Canada.
Only men of ability need apeny and by let-
ter only. Jackson, Room 724, 64 Welling-
ton St. W, Toronto.

SITUATIONS WANTED

GROCERY CLERK, 12 YEARS' EXPERI-
ence, desires po.ltlon as traveller or position
in retail store. Good references. Apply Box
466, Canadian Grocer, Toronto

s e

MISCELLANEOUS

A BOOKKEEPING STAFF IN ITSELF
doing the work with machine precision an
accuracy, the National Cash ister. Write
for demonstration literature, ational Cash
Register Co., 285 Yonge St., Toronto.

ACCURATE COST KEEPING IS EASY IF
you have a Dey Cost Keeper. It automati-
cally records actual time lmnt on each o .
tion down to the decimal ction of an nur
ral operations of jobs can be recorded on

one card. For small firms we recommend
this as an excellent eomblnntlon—onploya
ter and cost keeper. Whether you

employ a few or hundreds of hands we can
supply you with a machine suited to your
requirements. Write for catalogue. Inter-
asational Time Recording Comg'uy of Canada,
{“o “’eﬁ' Office and factory, Alice Street,
ronto.

BUCKWHEAT FLOUR GUARANTEED
pure and unsurpassed by any mill in the
provinee T. H, Squire. Queensboro, Ont.,
solicits your orders.

BUSINESS-GETTING TYPIWBI'H’IN urr
ters and real printin m h
]o‘r

m turned out b
’t’mﬂtll‘ ’or letter-

etual
rnl prlntl for muomy and ad.
an-

aual émﬂﬁ“'mm o Muldgraps
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COUNTER CHRCK BOOKB——WRITI USs
to dny for samples. We are manufacturers

the famous Surety Non-Smut dupuuuns
and triplicating _counter check -books, an
»single urbon m' in all varieties. Dominion
Register Toronto.

DOUBLE YOUR FLOOR SPACE, AN OTIS-
Fensom hand-power elevator will double your
floor space, enable you to use that upper floor,
either as stock room or as extra selling space,
at the same time increasing space on your
ground floor. Costs only Write for
catalogue “B.” The Otis-Fensom Elevator
Co., Traders Bank Buflding, Toronto. (tf)

FIRE INSURANCE. INSURE IN THE
Hartford. Agencies everywhere in Canada.

BECAUBE THE REMINGTON TYPEWRITER
Company’s Employment Department has earn-
ed the reputation among stenographers of
filling the most desirable office positions, the
result is that we place the 'most desirable
class of office help. May we fill your steno-
graphlc vacancy? No fees. 144 Bay BStreet,
oronto,

MODERN FIREPROOF CONSTRUCTION —
Our system of reinforced concrete work-—as
successfully used in many of Canada’s larg-
est bulldings—gives better results at lovor
~agt. “A strong statement” you will sa
Write us and I us prove our claims. That's
fair. Leach Concrete Co. Limited, 100 Kln.
St. West, Toronto.

PENS—THRE VERY BEST PENS MADE ARE
those manufactured by Willlam Mitchell Pens,
Limited, London, England. W, J.

Co,, Limited, Toronto, are sole

Canada. Ask your lhtlour for a

ed box of Mitchell's Pens and find the pen
to suit you.

THE “KALAMAZOO” LOOSRE LEAF BINDER

Il the only binder that will hold just as many
as you actually require and no morve.

'l'ho back is flexible, writing surface flat,

alignment perfect. No cxpond'

complica eru

Warwick Bros.

Spadina, Toronto.

YOU CAN BUY A REBUILT TYPEWRITER
from us. We have about mu-ln type-
writers of various makes, which we bave re-

built and which we will sell at mﬂ. uuo
and .00 each. We have also a large stock
of better rebuilts at .Ilglmy higher figures.
Write for details. The Monarch Typewriter
Co., Ltd., 46 Adelaide 8t. W., Toronto, Canada.

COPELAND - CHATTERSON BSYSTEMS —
Short, .lmph. Ada to all classes of busi-
ness. The Co nd-Chatterson Co., Limited,
Toronto and tawa.

COUNTER CHECK BOOKS—ESPECIALLY
made for the nocery trade. Not made by
a trust. BSend samples of what you are
using, we'll leud you prlene that will in-
terest you. Our holder, with patent .carbon
attachment, has no equal on the market. Sup-
plies for binders and monthly account sys-
tems. Business Systems, Limited, Manufac-
turing Stationers, Toronto.

WAREHOUSE AND FACTORY HEATING
systems. Taylor-Forbes Company, Limited.
Supplied by the trade throughout Cn(.&)l

FEGRY BUBSINESS SYSTEMS ARE DEVISED
to suit every department of every business.
They are labor and time savers. roduce re-
sults up to the nirements of merchants
and mnnhmm nquire from our near-
R lo;'lomr Co., l,)lml. oAhlo.
y 'oronto; 208% Portage Ave,
Winnipeg; 308 Richards St., Vancouver.

MOORE'S NON - LEAKABLE FOUNTAIN
pens. If you bave fountain pem troubles of
your own, the best remedy is to go to your
tioner and purchase from him a Moore's
ountain Pen. This is the one
pen that gives universal satisfaction, and it
costs no more than you pay for one not as
tood. Price $250 and upwards. W. J. Gage
Co., Limited, Toronto, sole agents for
Canada, 5

ADDING TYPEWRITERS WRITE, ADD OR
subteact in one o tion. Elliott-Fisher,
Ltd., Room 314, Stair Bullding, Toronto,

When writing advertisers, kindly
mention having seen the ad. in this
m'
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TANGLE-
FOOT

Gets 50,000,000,000 flies
t{w——vutlylnore

The Sanitary Fly Dutnyl'_;
Non-Poisonous.

(Bascall’

ENGLISH

Confectionery
~ Ghocolates

Quality: The Purest
and Best

Variety: The Largest

Prices: Right

AGENTS—

Toronto : The Toronto European Agencies
122 Wellington St. West.

Winnipeg: Ruttan & Chipman, Fort Garry
Court.

Vancouver: C. & J. Jones.
New Brunswick: J. E. Angevine,Hampton.

Why not reap the
harvest of your
bad account
seceds? WNo need
to lose on them.

Every dollar you
leave on your books
is losing money tor
you every day.
are sowing the u«I
of loss. ive us a
chance to collect all

our old accounts.

o collection — no

CONDENSED AD.
PAGE

WILL INTEREST YOU
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COMPLETE YOUR
TOBACCO DEPT.
by stocking and selling

e prices. We have & good assert- Bitter Oranges and Peels

t ment of plp-.
. A. FOREST, F. KESSELL & CO.7-8, The Apﬂu‘i
180 Ambherst ll.. - - Montreal. London Bridge, London,

0. E. Robinson & Co.
Manufacturers and Buyers of Dried,
Bvaporated and Canned Apples.
Ingersell, - - - = Ontarie
Established 1886.

UALITY

GOODS HIGHEST
: PRICES ALWAYS RIGHT PICKLES & CATSUP
PAPES BAGS - WEAFPING PAPER. e Dot i v s seas A 3en set
How is your stock? Don't foi to our lines. Write for particulars.
:l.n us a call when you begin
ort. H. BOURQUE & SON
COUVRETTE & SAURIOL HONTRBAL.

Let Us Make Your Store Fixtures
We have fitted up some of the most elab-
orately finished ltonl in Canada. Why
not yours? Our quotations are attractive
and all orders are filled in specified time.
No disappointments. Write when in need.
8. MENNIER & FILS
Ple IX Ave., Malsonneuve, P.Q.

e | | VAN LN
Irish Grocer, Drug, Provision N BE GAR

and General Trades’ Journal Ed. -;o:::hent & (.:.o‘ Limited.

if you are interested in “rish trade. Moantreal, P. Q.

Biscuits and Confectionery
Big range from which to choose your
Christmas stock. Only the highest grade
goods made. Prompt attention given all
orders.

See Our Travelers.
THE AETNA BISCUIT CO. LTD., MON-
TREAL,

GRATTAN & CO., LIMITED
COMTE’'S COFFEES ESTD. 1835

The Original Makers of
Satisty every user. Let's tell you why. BELFAST GINGER ALE

Address Agents in Western Canada
X EMERSON, BAMFORD' CO.
95 S5 Deban 96, Moatreal 842 Cambie Street VANCOUVER, B.C.

BAKE OVENS

)-un Decks eof BScotch
rlek' loeﬂ;:d Steel
l

lnywhero.
I-cll. Preof Boxes,
P- uco-lty
for the Buln

MMO“.M.
mmlmlumunmn LTS8, Srantierd, Canada

SUCHARD’S COCOA

:i.lr l?;:t:lm MAPL EIN E B S ol R oy i T e e

on which you eunot rel We m pron
beyond 8 doubt ‘Q‘I of
Recommend it to them | Suchards n'-w Suchard’s.
with & money back guar- FRANK L. BENEDICT & CO. Montreal
antee for a ‘‘Flavor’’ Agents.

that is dainty and dif-

Write us for New Price List of

WINDSOR SALT

TORONTO SALT WORKS
TORONTO, ONT = GRO.J.CLIFF, Manager

ferent,—

Or to make table syrup

by adding to white

lum and water. o
from your jobber or

Gnumi E. Robson & Co When writing advertisers

- Mﬂ-l"l‘a...o-n kindly mention having seen
wwwumun the advertisement in this paper

TWO CENTS PER WORD

You can talk across the continent for two cents per word

.o

CLEAN FLOORS EASILY
without dust, by using the best disinfectant
sweeping powder on the market.

“NO-DUST”

Sold in bulk only.

NO-DUST MFG:. CO.
8 Market Sq. 8t. John, N.B,

DO YOU BUY ? SELL?

Maple Sugar
SZASONWAJZI:I:’?ACHINGI

Woodman & McKee, Coatioook, Que.

A want ad. in this paper will bring

g with 8 WANT AD, in this paper 2P replies from all parts of Canada.
63
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We are prepared to offer values in Jams to the Canadian trade that have
heretofore been unheard of. The four brands here listed are standard British
and Canadian goods and are in every way A 1 quality and first-class values
at the regular prices. For a limited time only we will offer the trade the
rare opportunity of purchasing their future supply at these exceptionally

low prices.
Write now for a few cases and save money. Compare these prices with
what you have been paying.

These Prices Mean Larger Profits for You on
Standard Goods — Glance Ove_r Them Now

GRAY'S JAMS (Imported)

4 Do: to (-oe

5 Case Lou—Leu l. Per Co-t.f—l.cu anllty—Nd

GRAHAM'S JAMS (Oanadian)

ll)u.h(‘ne

8 Case Lots—Less 7% Per (k-t.—hn thlty—h‘ﬂ

UPTON’S JAMS (Canadian)

lDu.qu

3 Case Lots—NLess 7% Per c-c.—uu Q-mlty—-xﬂ

STEPHEN'S JAMS (Importod)

Black Currant J-“-

M4 ox
] Cne Lots—Less l. Per c-t;—l.uo Quantity —N.

ORDER NOW FROM

CANADA BROKERAGE CO., Limited

9 Front Street East, TORONTO, ONT.
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A TIMELY HINT
Secure Extra Profit
FIRST COME  FIRST s;nv:n

‘300 cs. Evaporated Applos,
50 1b. and 25 1b. boxes.

1309 Boxes Valencia Raisins

344 boxes Rowley F.O0.8,, 28 1bs. .07Tl4ec
220 boxes Rowley Selected Ts. .. .081%¢
539 boxes Rowley Selected, 28

OB i invis SRR 08¢
206 boxes Rowley Layers, 28 1bs. .0814¢

[ IN $TOCK and TO ARRIVE |

1000 cases Blanc & Fils Alimen-
tary Pastes, Macaroni, Vermicelli,
Spaghetti, etc.

Valance sur Rhone.

132 boxes Malaga Table Raisins

“COUNTESS,” “DUCHESS,"
; “Pmcg“,”

In 22 and 54 1b. boxes.

LARGE ASSORTMENT OF SALMON
AND SARDINES.

All Sizes, All Brands,
Highest Quality, Lowest Prices.

JOB! OREGON PRUNES JOB!
30-40, 80-90 25 1b. boxes.

WRITE, PHONE, WIRE immediate-

ly. Your orders will receive
prompt attention.

LAPORTE, MARTIN & CIE, LIMITEE

Tel. Main 3766 668 St. Paul St., MONTREAL

INDEX TO ADVERTISERS -

A 3 M

............

O 0 BRI .oipoiiisssarsensosiin 1%
D 'Loave, Kicly & Co., Ltd, ........ 17

Pascall, Ltd., JRMES ....ccoevenpenneae
Patrick & Co.,, W. G. ....
E Peek ¥rean & Co,, Ltd.

Pennock, H. P., & Co., Ltd
Eastern Manufacturers, Ltd. ....... u® Pink, Lul, E. & T.
Eckardt & Co., H. P. .... 4«
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8 W. B, ...Outside front cover
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WHY NOT PUSH “NUGGET”

WATERPROOF SHOE POLISH

It is a line that will satisfy your customers and
shows you a good margin of profit. Right
now is the time to get in your Spring stock.
Carry a line that is advertised and well known.

Yaur customers will ask for “Nugget ”

2 F Wiy
-4
-

311 (@ Lindis

9, 11 and 13 Davenport Rd. Toronto, Ontario
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The Motor Car vs. The Horée

The Motor delivery car will make three distance trips to a horse’s one.

Long trips can be made with an auto car, it never tires—a horse must stop to rest.
Deliveries are quick and prompt—a horse cannot be chased continually.

The auto car needs no food when not in use—a horse must be fed continually,

The heat of a summer will not affeet a motor car—a horse fatigues very quickly
in the heat.

Prompt and efficient service given by a Menard Commercial Car increases trade and
builds up business.

The MENARD COMMERCIAL CAR is
a quiet, reliable car with good speed
and great power. It reduces delivery
expenses and enables the dealer to give
a much better service.

Write for information to-day.
It costs nothing.

Menard Commeracial

Motor Car Company
WINDSOR, - ONTARIO

The Menard Commercial Car

Sanitary Cans
“The Can of Quality”

Baked Beans, Soups,
Meats,Condensed Milk,
! Evaporated Milk 22

Sanitary Can Go., Ltd.,

NIAGARA FALLS, ONT.
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Have YOU ever tried to
switch her from

FIVE ROSES?

Thousands of grocers sell this
flour simply because they couldn’t
make her change.

Who has lost sales thereby?

Not he who sells FIVE ROSES, Brother
Grocer, since its sales have increased faster
than the population.

Thus proving that not only does it hold your
customers but gets #ew ones for you.

Why have the FIVE ROSES sales in-
creased from 800 barrels to 11,500 since
1888, from 1600 bags to 23,000 bags every
selling day?

Every woman has a different reason for
sticking to FIVE ROSES—and it is all
these reasons put together that have made
FIVE ROSES the best-selline flour in
Canada to-day.

Why should YOU row against the current?
Why not make more flour sales with less
trouble?

This flour is packed to suit your trade in -

barrels and halves, and in bags of 7, 14, 24,
49 and 98 Ibs.

Won't YOU ask your jobber to-day, or

write our nearest office?

LAKE OF THE WOODS MILLING COMPANY, LIMITED
“The House of Character”

Capacity, 11,500 bbls. Daily
MONTREAL




