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THOS. J. PETERS
Fresh
Florida

Grown Right
Our seed is specially selected 

by the Best Seedsmen in the 
world. We pay more for it then 
does any other grower in Florida.
Our Fertilizer is made as we want it, 
out of the ingredients that from 26 
years' experience we have learned, our soil 
requires to give keeping quality and solidity 
of Fruit.

Ripe
Tomatoes

Picked Right
Constant watching the matur

ing of the fruit by thoroughly 
experienced picking and field men 

enables us to gather them at the 
Bight time. Every vine is so trained 

that winds do not mark and scar the 
fruit. Every Tomato can be seen. Every 

tomato is bleached in the shade. Spring 
carriers haul our fruit to the packing house.

Packed Right
All packing and packing house work is looked after by our men whom we 
keep in our employ the year round. Thus ensuring efficient service. All 
tomatoes are carefully handled and when packed for shipment we carefully 
stack them on their sides to prevent bruising on the top. All cars are 
strapped to protect the top layers.

“ THOS. J. PETERS BRAND ”
is worth more—is cheaper than any other pack at any price 
because they are the Best Tomatoes grown in Florida—put up
the Very Best Way.

Handle only ‘‘Thos. J. Peters” pack of Ripe, Fresh Florida 
Tomatoes—Packed in 6 Basket Crates.

ORDER FROM
Hart A Tuckwell,................................................................. Montreal.
C. E. Plain, Ltd.....................................................................Ottawa.
Byerson Bros., Ltd........................................Brantford, Ont.
Chas. 8. Simpson,..................................................................Toronto.
H. Walker A Son,...................................................................Guelph.
White A Co., Ltd., - - • Hamilton.
White A Co., Ltd., • -......................................Toronto.

One Straight Grade and Pack Throughout the Season

W. B. STRINGER
Car Lot Distributor TORONTO
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There’s only one RIGHT way for a grocer to handle oil, and that is with a

BOWSER
SAFE SELF-MEASURING OIL TANK

The BOWSER way is right because it is CLEAN and PROFITABLE. The old oil tank splashes oil on customers, and you 
lose their trade ; it lets oil drip away, and you lose your protits. You get oil on your hands from the measure and 
funnel, and it taints sensitive foods. The BOWSER gauge does away with measure and funnel, but shows you just how 
much to charge for when filling odd measures. It shows how much oil is left in your tank. The BOWSER automatic 
stop prevents dripping. Write for our FREE catalogue and learn the advantages of the BOWSER outfit. Don’t delay, 
because you lose money every day you are without it.

S. F. Bowser & Co., Inc., 72.73 fraser avenue, Toronto, Ont., Can.
Made by Canadian Workmen and sold by Canadian Salesmen.

Patentees and manufacturers of standard, eelf-measurine, hand and power driven pumps, large and 
small tanks, gasoline and oil storage systems, of! filtration and circulating systems, dry

cleaning systems, etc.
Established 1886.

FAIRY SOAP
FAIRY SOAP QUALITY. No better soap can be made; your customers 
can’t buy better for five times the 5 cents they pay for it.
FAIRY SOAP ADVERTISING. The extensive advertising that helps the 
sale of every Fairbauk product has made the pure, white, sweet floating 
oval cake known to women everywhere.
FAIRY SOAP SALE. Because of the combination of exceptional quality 
and extensive advertising, all you need do ip display Fairy Soap promin
ently to enjoy a steady stream of profits from its persistent sale to pleased 
customers.

“Have you a little ‘Fairy’ in your home?”

The N. K. Fairbank Company,
LIMITED, - MONTREAL
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St BRITISH MADE

’S GELAT
the standard 
the world over

With the advent of spring, and 
incidentally, the shortage of 
preserved fruits, the good 
housewife will be grateful to 
you if you will suggest some
thing delicious and appetizing 
to take their place until the 
fresh fruits come in again. Tell 
her about the toothsome delic
acies she can prepare by using 
Cox’s Gelatine in combination 
with oranges, bananas, pine
apples, richly preserved figs, 
and various other imported 
fruits. You can help her out 
and make a prolit at the same 
time. Try it.

COX’S

The Standard 
Gelatine For 

Over Seventy Years
s______________________________ >

Arthur P.Tippet 
& Company

SOLE AGENTS

Montreal and Toronto

Makes Jelly— 
Delicious with 
Fresh Fruits
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The Big Annual Spring Sales Number
OF THE

CANADIAN GROCER
is beginning to take shape. For months our editors have been on tae still 
hunt for the right sort of material.

Actual instances of Creative Salesmanship, ^
Interesting Old Customers in New Goods,
Attracting the Public through the Window, i
How some of the best Salesmen among the Retail Grocers secure

their results.

Each year we have raised the standard of these articles. Each year we have
received more congratulations from our readers. Each year our annual 
Spring Sales Number lias become t

MORE PRACTICAL
MORE LOOKED FORWARD TO
MORE APPRECIATED

by the retail grocers and their clerks throughout Canada.

April 18th—Date of Publication this Year—April 18th
Every Manufacturer should have his announcement in this issue. 3
Every retailer will be expecting it. e
Here is your opportunity to speed up your Spring trade, by enthusing 

the retail grocers and their clerks, priming them with your selling points, 
and getting most results from vour whole sales organization by securing the 
hearty co-operation of the man behind the counter.

Use a Double Page Spread
Show you have confidence in your goods and you will put confidence in ' 

tin* retailer who is recommending your goods to the customer.
Our advt. .writing department will gladly assist in preparing copy for

tins issue. Drop us a line and we shall have a representative call with fur 
flier particulars.

Canadian Grocer
Montreal Toronto Winnipeg

Publication Office: 143-149 University Avenue TORONTO
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SlCHARlfs"

No Doubt Can Remain
in the mind of any dealer, as to the quality and exceeding popu
larity of BORDEN’S Milk Products; the present demand is 
greatly exceeding the supply.
People everywhere appreciate the purity and high quality of 
Be rden’s Milk Products, and dealers the country over are kept 
hustling to supply the needs of the family table.

BORDEN’S
record and success extends for over a period of 56 years, having 
received highest awards wherever exhibited.
1 lagle Brand Condensed Milk (the original) ; St. Charles, Peerless 
uid Jersey Brands Evaporated Milk; and Reindeer Brand Coffee 
and Cocoa (all ready for use).
Make Borden’s your leader.

BORDEN MILK COMPANY, Limited
'-UAKRS OF OUAimr
MONTREAL

Branch Office : No. 2 Arcade Building, Vancouver

3
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Thousands of the Best Dealers, in Fact

ALL THE GOOD MERCHANTS
Will Handle no other Brand

Brand of Canned Goods 
in Canada and elsewhere.

HUDON, HEBERT & CO., Ltd.
Wholesale Grocers and Wine Merchants 

(buUI>M A.D. less)
The Most Liberally Managed Firm in Canada
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AS WHOLESOME [AS 
THEY ARE DELICIOUS
You cannot find a staple stock that is more attractive and 
meets the requirements of your customers more satisfac
torily than

“Simcoe” Brand Baked Beans
The cooking methods are müch superior to those of the 
home cook, and the materials used in Simcoe Brand Baked 
Beans are the best to be had on the market.
It’s Gilt Edged Stock for high grade grocers. The profits 
will meet your expectations and surpass them.

Get a stock now.

DOMINION CANNERS, LIMITED
HAMILTON CANADA

5
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WHITE SWAN
sirtw» *ro> 
TJM COVER

^UlTE SWA^

y
Powdered, Perfumed

LYE
100°Jc Pure Lye in the Handy 

Sifter-top Can
Do your customers ever complain of the inconvenience of the old time lve cant White 

Swan Lye, besides being 100% pure, powdered and perfumed, is contained in a very con
venient rotating sifter top can, which overcomes the necessity of keeping a second cover 
on the can to prevent slacking. The sifter top is an economiser.

Show White Swan Lye to your customers. They will appreciate the sifter top fixture, 
as well as the excellent quality of the lye itself..

You eon eafeiy recommend It

WHITE SWAN SPICES & CEREALS, LTD.
TORONTO

PURE AS GOLD
HEALTHFUL AS SUNLIGHT CHEAPER THAN BUTTER

EAT AT BREAKFAST

PREPARED IN 

COPPER 

KETTLES. 

BOILED IN 

SILVER PANS.

PACKED IN 

GOLD LINED 

PAILS

AND GLASS.

PUT UP IN.THE MOST UP-TO-DATE PBUIT PRESERVING FACTORY IN CANADA.

Wagstaffe’s Seville Orange Marmalade
6
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CLARE’S
PORK and BEANS

Are indisputably the best 
sellers on the market.

CLARK’S ADVERTISING IS BOTH 
EXTENSIVE AND EFFECTIVE 
and is backed up by the very 

HIGHEST QUALITY 
Canned Foods on sale anywhere^

The DEMAND for CLARK’S Pork and Beans 
is UNIVERSAL, and exceeds many times over 
the demand for any other brand.

Clark’s Pork and Beans 
are essential to you.

W. CLARK, MONTREAL
Try Chateau Brand Concentrated Soups. Every Variety.
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The Money Combination

Get your hand on a few extra dollara by handling our fieh leaders. The 
high cost of meat and other foodstntfe makes your ehanee of working up 
a big flsh trade even rosier.

Canada Brand Pure Boneless Codfish
We can supply

Boneless Fish ' 10 Tablets, Whole Strips,
in.    —— Blocks, Bulk and Boxes.

Skinless Fish Eastern Hundreds, 100 lb. Boxes 
Eastern Fifties, SO lb. Boxes

Ask your Wholesaler also for
HADDIES, KIPPERS, BLOATERS—OCEAN BRAND. FILLETS-BOUTIUER S

NORTH ATLANTIC FISHERIES LIMITED MONTREAL

FRIEND GROCER:—
We take much pleasure in informing you that we had an enormous increase in 

our business year ending 1912.
i If the chests were put in a line, think the increase would reach from here to 

Halifaxl
Are you getting your share of this tremendous business ? Remember

MELAGAMA
TEA and COFFEE

sale is guaranteed or money refunded, we also pay freights. You just order a case of 
each to-day by phone, wire or mail at our expense and share in our profits and see 
how your Tee and Coffee trado will Ineroamo.

MINTO BROS. 45 Front St. E. TORONTO
8
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??T?T??7
Tour Collection Problems

There is no merchant in Canada who has riot got his collection problems.
Under this head we include bad accounts, accounts hard to collect, accounts that 
can’t be collected, slow pay propositions, and we can go even further and say the 
nuisance and hard work of sending out statements once a month; and further 
yet, the clumsy and out-of-date system of keeping books by the old day-book, 
journal and ledger system.
If you want a practical answer to these problems, an 
answer that will banish them and reduce your out
standing accounts to a minimum, we will answer it, 
for these problems

Are Answered ^
by the Barr Register System.
The Barr Register does at least 16 things immedi
ately to save money in your store. We want a chance 

• to tell you about these 16 things. Will you give it 
to usf Use the coupon.
When you use a Barr Register in your store, three 
things are accomplished every time a purchase is 
made. First, your customer gets a bill of current 
purchase. Second, your customer gets a statement 
of the account to date. Third, your accounts are 
posted down to the minute and your bookkeeping 
done without another penstvoke.
We know a merchant who reduced his outstanding 
accounts by $2,500 by the installation of a Barr 
Register. Do you want your collection problems 
answered in this manner? Then use the coupon.
All we ask is a chance to prove these statements. We 
don’t want you to take our word for it. We want to 
prove it. Surely if we can prove that the Ban- 
Register can increase your profits, do away with 
clumsy systems of bookkeeping and the rendering of 
monthly statements—secure a greater confidence 
from your customers, actually increase your trade— 
and make your profits bigger—in short, save you 
money in many ways, then it certainly is only justice 
to yourself to give us a chance to prove it.

Use This Coupon NOW!

r

Barr Registers Limited
TRENTON, ONT.

BARN REGISTERS LIMITED, 
Timtw, ObI.

Gentlemen :

We would be very glad to have 
you give us a free demonstration of 
the Barr Register, showing how It 
can save money for our store.

Name

Street and No.

nty ..Province.............. I
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OLD MILL CANNED 
...GOODS...

There is now a splendid 
demand for canned goods, 
and we are having many 
enquiries for Old Mill 
Brand. We still have a 
surplus of

STRAWBERRIES - 2’s H. S.
RASPBERRIES 2’e H. S.

RED PITTED CHERRIES 2’s H. S. 
YELLOW PEACHES 2’« H. S. 
GALLON and No. 3 PIE PEACHES 
GOLDEN WAX BEANS 2's
REFUGEE BEANS 2’e
GALLON APPLES

GALLON RHUBARB
TOMATOES 3'e
PUMPKIN 3’s

All goods packed in Sani-
taryTins. Prices cheerfully
quoted on application.

THE

W. H. Merriman & Co.
WHOLESALE GROCERS and CAHNERS

St Catharines, x Ont

Why Not 
Make 
Your 
Profit 

• Full?
You arc losing part of your profits every 
day selling cheese by guess work.
Remedy the trouble at once and sell your 
cheese at a profit—install a

PERFECTION CHEESE CUTTER
This fixture pays for itself in a remarkably 
short time, after which cheese profits keep 
rolling in at every sale.

Have no hesitation—WRITE TO-DAY. 
We Ship en Receipt of Order.

The American Computing Co. 
of Canada

Hamilton, ... Canada

Tea Hints for Retailers
By John H. Blake

This book, written by a practical tea roan, contains 
information which will be of great value to every 
grocer. There are ten chapters, ons being devoted 
to esch of the following subjects :

The Tee Gardens of the World
Tee free Seed te Leaf
Tee free Leaf te Cap
The Tee Marts ef the Orient
Hew te Test Teas
Where te Bay Teaa
la It Wise te Piece ea Importation Order7 
Balk versas Package Teas 
HOW TO ESTABLISH A TEA TRADE 
Tea Bleadiag

(275 pages) (24 full-page Illustrations)

Sent te eay address ea receipt of $1.00

MacLean Publishing Company
(Techeleal Seek Department)

143-149 University Ave., TORONTO

10
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Litster Goods
are made good enough to guaran
tee They recommend themselves 
and sell themselves wherever intro
duced. Is the best any too good for 

your trade ?

Litster Pore Food Co.,
Limited

TORONTO

A direct appeal to Mothers.

0X0 CUBÉ advertising is as demo
cratic as the uses of 0X0 CUBES are 
national.

It reaches all classes — particularly 
those who deal at your store.

XO
♦ CUBES

Soup* end
Oxo Cubes are 

— so quick—so 
convenient—so good. 
None of the bother and 
delay of stewing meat. 
Simply drop some Cubes 
into a saucepan of stock, 
and serve. 151
saiM-we. wadn-llt

Showing home uses.

0X0 CUBE advertising is as steady as 
a mountain. Year in and year out, it 
appears in newspapers and magazines, 
helping the dealer to sell more Cubes.

CORNEILLE DAVID & CO.

gpr-r-r
- A hot cup of 

^ 0X0 will warm 
you through end 

through and drive 
iway the shivers, 
te 0X0 Cube to » 
—add hot water—
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MODERN 8R0CERY EQUIPMENT
Adds an air of distinction to your 
store—and

ATTRACTS TRADE.

The "Walker Bin" System
will save 25% of your floor space and 
also of your expense for skilled sales
men.

Is this worth your consideration ?
We manufacture the best in show 

cases and refrigerator counters.
Write now for illustrated catalogue 

and estimates.

Walker Rin & Store Fixture Co.,
LIMITED

Berlin, Ontario
Situ. * TranM*. tWIni.

Ut*.: J. *. Wit, In MMh, Ink 
' t Vnten Mitt llm C*. Ill Site IfowL 
. S. l. triiMk. n It DcMtt Itnet.

Pmt.ui : 1.1. aathw.l «itiMSL.lt. We,I*.

' . V ■ if’ » : JA

TWO CENTS PER WORD
\ y'~

with a Want Ad. in this paper.
You can talk across the continent for two cents per word

NELSONS

GELATINE
Un rival led in the kitchen 

can he obtained from
G. PATRICK

St.Paul St Montrer
York St . Toronto

Nw.

Dont make out your sales- 
slips “Fluid Beef,” just write 
“Bovril” for your customers 
all know it to be the finest beef 
extract in the world.

U*
Good, Profit and no 
lorn from spoilage.

Bovril

BOVRIL LIMITED, - MOITREAL
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Pinks

THE

Marmalade
WITH IHC ORANGE FLAVOUR

agrees with 
every palate.

THERE IS NO PEAR OF 
DISAPPOINTING A CUSTOMER 
IF YOU RECOMMEND.

PINK’S -
~ MARMALADE

NO OTHER MARMALADE 
POSSESSES SUCH A DELIGHT- 
FULLY FRESH ORANGE 
FLAVOR.

WRITE NOW FOR PRICES TO OUR REPRESENTATIVES,

Messrs. EMERSON, BAMFORD CO.,
VANCOUVER, B.C.,

OR DIRECT TOE. * T. PINK LTD.

LONDON--ENCLAND

»

‘

■We? • —. . .
.. ' ~ .r v-x . h

PEEK, FREAN’S
SHORTCAKE
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BEANS and PEAS
White Haricot Beans Rice
White Pea Beans Lentils
Rangoon Beans Pearl Barley
Large White Peas Pot Barley
Split Peas Pea Flour
New Zealand Butter Potato Flour 

Honey

We hold large and carefully selected 
stocks of the above, and can offer the 
very highest qualities at moderate 
prices, delivered to any points in 
Canada. We solicit trial orders.

ROTHON & CO.,
23, SL Mary Axe, London, E.C. (England) 

Cable»: “CHYLE, LONDON."
(A.B.C. Code, eta Edltlee meed.)

THE MARKET
Til» of Promisee It fleet mettes—bot the T»loe of perform- 

ences Is pretty well fixed.
We do not sell 

electric coffee mills 
end meat choppers 
on the strength of 
what we ere going 
to do, but on what 
we here dene.

Let ns talk agen
cy to you. There Is 
a market In your 
city for a high 
grade Electric, such 
as we produce. Why 
not arrange to se
cure this business.
It would mean a 
nice revenue for 
you at the expendi
ture of only part of 
your time.
We alto bum mfar
te re hand mille, end 
electric meet chop
pers.

CdMlManufaeturing Co.. »•« *rtb Mr*».. Mila., Fa.
AGENTS : Chase * Sanborn, Montreal; The Codrllle 
Co., Winnipeg; Todhunter, Mitchell a Co., Toronto ; 
James Turner * Co., Hamilton, Ontario: Kelly, 
Douglas * Co., Vancouver, B.C.; L. T. Mewburne A 
Co." Calgary, Alta.

John Gray & Co., Ltd.
Glasgow Scotland

1 lb. Floral 
Glass

Samples and Prices 
from

Maritime Provinces, Que
bec, Manitoba, Saskatche
wan and Alberta, W. H. 
Dunn, 396 at. Paul Street, 
Montreal; Toronto, Lind 
Brokerage Oo., 47 Welling
ton 8t. Bast; Ottawa, B. M 
Lamar a Sons, 11 Tort: 
Street; British Columbia 
and Yukon, Kirkland a 
Boss, SIS Water Street, 
V»

No
Disappoint
ments
The houaswifs is 
never disappointed 
with her baking 
when Forut City 
Baking Powder is 
used and the Dealer 
is never disappointed 
with his safee—For
est City Bating 
Powder is recognised 
as the standard of 
purity and has been 
the standard for over 
25 years. Bales are 
sure and profits 
good.

Gorman, Eckert & Co., Ltd.
London, Ontario

Weste re Selling Agents i
Mason è Hickey, Winnipeg

14
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H&eH

Quality is the Keynote of Success
BANNER BRAND

is the name that stands for superb 
quality and big quantity in Jams and 
Jellies.
Only pure fruits and highest qualitv 
granulated sugar are used in their 
manufacture.

Perfect cleanliness prevails through
out the factory ensuring a product 
wholesome and delicious.

Packed in 2, 5 and 7 lb. gold lacquer- 
ad pails and 30 lb. wooden pails.

LINDNER & BENNER
291 ARTHUR STREET TORONTO

Phene Perk 2985

REPRESENTATIVES !
The Amo« B. Gordon Co..

WESTERN AGENTS:
W. L. McKenzie * Co.. Grocery Broke re 

Winnipeg, Regina. Calgary and Edmonton

Toronto

RENFREW SCALE COMPANY, Renfrew, Ontario

“As handy as a 
Renfrew Scale”
is hundreds of Canadian Grocers’ simile de
fining handiness. This handy, two wheel, 
truck scale is a great labor, time and money 
saver. Goods are Weighed as they are de
livered to your door—trucked into their place 
without removing. Strong, accurate, practi
cal. Write for full description and prices 
to-day.

fiaœsa

dJU'M

Have No Hesitation
in recommending to your best customer

‘Bluenose’ Butter
It always opens up in exceller’, shape, and 
its quality and flavor are remarkably âne. 
Taste 'Bluenose* yourself 1 Then you’ll 
feel more enthusiastic about recom
mending it.

SOLE PACKERS

SMITH * PROCTOR. - HALIFAX, N.S.

SMITH
AND

PROCTOR
SOLE PACKERS

Halifax, - N.S.

-

BLACK JACK
QUICK
CLEAN

1

rmr it

HANDY •OLD BY 
ALL

K-lb. ties- |
1 «Ms la ease ” w

THE WILLIS DISPLAY STAND
will denble year sales sa green 
vegetables sad deeblc year gre
ets ea these sales.

Each tray revolves Individually. 
The wire mesh In the shelves In
sures perfect ventilation and pre
vents decaying. The mlat ma
chine throw» a Sne spray which 
keeps the vegetable! fresh and 
clean, giving them an Inviting 
appearance.

Write to-day for complete de
scription.
Let a» show yon how this stand 

Is working for hundred» of
dealer».

WILLIS MFG. CO.
GALESBURG. ILL.

Wholesalers or Jobbers : write 
for agency proposition.
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Manufacturers’ Agents and Brokers’ Directory
The Canadian market le ever three thousand miles long and extends from the peaeh 
belt to the Are tie Ocean. Manufacturers and merchants can net hope to cover tide 
market satisfactorily er get the beet out of their Canadian opportunities without the 
assistance of local agente. The following firme In all parte of Canada are prepared 
to act ae agents for good lines. The service department of the Canadian Grocer le 
at the dlepeeal of firme wanting agente er of agents wanting agencies.

ONTABIO. WMTIUI PltOVIKrKS. WESTERN PROVINCES—Ceotlaesd.

G. C. WARREN

BBOKBB and MANTTPAOTUMBl 
AGENT.

'.Trade Established. IS Tsars 
Domestic A Foreign Agencies Solicted

CAiDELL, ironme â piee, ln.
Feneerlr

lbs Westers inters* â ■eedeeletw’e DWHUtled Ce.
Cotnmleslon Brokers, Customs Brokers and 
Manufacturers Agents. Shipments stored and 
distributed. Bonded warehouse In connection. 
Your budneec solicited.

H. G. SPURGEON
WINNIPEG

British

RUTTAN & CHIPMAN
WHOLESALE OBOCEBT BBOKBBS

MAMUFACTCBBBT AGENTS 
fwt Gerry Court, Hein Street

Winnipeg Canada

WATSON & TRUESDALB

WINNIPEG MAN.

HOLLOWAY, REID & CO
Cee. Vermillion Ave.

EDMONTON ALBERTA

CONVENIENT, MODERN, 
WAREHOUSING

et Ottawa, tracks at the doer, coenec 
doe with etmmers. Fireproof. Bade 
■eng Free. Write tor low re tee.

The J. J. TOMLINSON CO.
•WINNIPEG

77 York St Toronto

797-79» Henry Are., WINNIPEG

FRANK H. WILEY
IfHtl It Ilf COMMISSION MERCHANT

WOOLLARD A STARRATT

W.G. A. LAMBE & CO.
TORONTO 

Established 1889

SUGARS FRUITS

■leeina Bickers
WINNIPEG. MAN.

Covering Manitoba. Saskatchewan and Alberta. 
We can give specie! attention to a lew weeo 
■ret elaae lines. Domestic end Fervtgfa agencies 

solicited.

JOHN J. GILMOR & CO,

H. P. PENNOCK & CO.,
LTD.

Wholesale Grocery Brokers ds Manufac
turers' Agents,

WINNIPEG
We solicit accounts of large and progres
sive manufacturer's wanting live represen
tatives.

•T Deedas St.,
BROKERAGE COMPANY

WRITE US.

THÉ MARSHALL

to act aa agents for Brit-
Groeery Brokers. Pally

and Oanadiaa

LONDON. OUT.

Eistirn Manufacturers Limited
^Mmetoetnrevej^AjrmU,

Cover Northern Seeks to hew sa completely.

this Urge end growing territory.
I ted dally. We want to rei

Importers. Buyers 
and

Manufacturers' AgenU 
Domestic end Foreign Agencies Solicited 

507 Confederation Ufa Building. WiaahM

ORR & McLAIN

WESTER! DISTRIBUTORS LIMITED
tome Broker» ged Manufacturers' 
Agente. Care Distributed. Warehoused 
end Forwarded. Warehouse on Transfer 
Truck. Business solicited. Oar poettioa 
Is yoer oppertunlty.
Saskatoon Western Canada

ESCOTT & HARMER

Heed Office, 
1S1 Bannatyne Ave.,

Regina, Calgary, Edmouti 
Western Agente fer

WM. CANE * SONS CO.

C0MMI88IM MERCH/UfTI
end WAREHOUSEMEN

WINNIPEG

Evaporated Apples
write tie

W. H. MILLMAN & SONS
Wholesale Grocery Brokers

For Bargains in Split Peas, Pearl 
Barley, Canadian and imported 
small White and Lima Beans of all 
grades on the spot.

Write

NORMAN D. M<?HIE
Grocery Broker 

HAMILTON, ONT.
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Manufacturers’ Agents and Brokers’ Directory
(CwtisaeA)

Western Provinces—Continued.

SIMPSON PRODUCE CO.
Winnipeg WHOLESALE Mu.

Produce and Provision Merchants 
Bakers' and Grocers’ Specialties

Open For One or Two Good Linos
Trackage, Warehouse, Splendid Storage

BK1TIIB COLOMBIA.

McLEOD & CLARKSON
Manufkctnrora* Agents and Wholesale 

Commission Agents
eet-e Onenble SL. Vnneenver, B.C.

Can stre strict attention to a few flrst-claas 
Grocery Agencies. Highest Beferencee.

O’Loane, Kiely & Co., Ltd.
WHOLESALE GROCERY BROKERS

CANNED GOODS, DRIED FRUITS, BTC. 
CANNED SALMON A SPECIALTY

w» cover British Colombia tad Alberta 
Heed Office Vancouver. B.C.

«NIP YOUR GARS TO
FERGUSON’S SIDING

Can continually loading for all eitiee in the West and Northwest 
Inland Bevenue and Customs Bonds.

Our siding in on G.T.P. and O.N.R., inter-switching with C.P.B. and Midland 
Bail way. Cars distributed carefully.

FERGUSON BROS., Warohousommn,
123 Bannatyna Aum., WINNIPEG, Can.

We have records in onr vaults covering ten years’ satisfactory service.

NEWFOUNDLAND.

T. A. MACNAB & CO.
ST. JOKX'e NEWFOUNDLAND
MANUFACTURERS’ AGENTS

and COMMISSION MERCHANTS 
Importers and exporters. Prompt and 

careful attention to all b usinées. High- 
sat Canadian and foreign re fares cos. 
Cable address: “Macnab," St John’s. 
Codes : A. B, C. 6th edition, and private.

L. EMILE GABOURY
Agent and Commies lea

tat St John SU 4UIBEC, CAN. 
Correspondence solicited with brokers or 
manufacturers looking ter n reliable rep
resentative. Can furnish beet of reter-

1 : IIA SAFETY-CHICK OH THE 
CREDIT CUSTOMER

There’s no harm In 
running a credit 
business, IF YOU 
ARB SAFEGUARD
ED. The dan-
Sr lies In let- 

ig the credit 
customer get 

yon 'into deep 
water." The 
remedy I a a 
Safety - Cheek, 
and the one 
Perfect Safety- 
Check Is found

ALLISON
Coupon Books

Here's How They Werk

him riin the receipt or note form in the front 
of the book, which you tear out and keen. 
£*£2* him 1,101 IP* .t” doUM-oo trouble. When he buys a dime's worth, tear off a ten 
oent coupon, and eo on until the book la used 
!•£*. T£en W the $10 and gets another 

No paie book», no barging no lost time, 
Alliaon Coupon Books 

art reeoenimd everywhere ae the beet.
Per Bale by the Jabbing Trade 

Everywhere.
Maaefaetered by

Maaafacta red by ALLISON COUPON 
CO., ladlaaapalla, Iadiaaa, U.S.A.

Every Merchant who handles—

Mathieu’s Nervine Powders
knows that they sell themselves. 
So effective are they in all cases 
or headaches that when once 
tried they are immediately re
commended. Every merchant can 
with perfect safety recommend 
Mathieu’s Nervine Powders as a 
perfectly safe and harmless rem
edy in all cases of headaches. Any 
merchant may try Mathieu’s Ner
vine Powders at our expense, as 

n _ , ,. per coupon attached. Mathieu’»
Syrup of Tar and Cod Liver Oil is a specific in all forms of colds

MATHIEU'*

NERVINE POWDERS

tsgærgI

The
J. L. MATHIEU CO.

Sherbrooke, P.Q.

I Plasm seed regular box of Mathieu', Nervine
I Powders to the following address i—

Name............................................................................................
I With (Name
| Street............
I Ofty or Iowa.

of firm) ,

Have You Had 
Your Sample?

There is a package of that 
highly popular

WHITE DOVE 
COCOANUT

Awaiting your enquiry. 
Free for the asking.

We want all to know that we 
are the leaders. Very few 
don't.

Do It Now.

W. P. Downey
MONTREAL

BUYING AGENTS WANTED
THROUGHOUT THE DOMINION FOR 

WELL KNOWN OLD COUNTRY 
TOFFEES PRESERVES
BOOT POLISHES HEALTH SALINE 

FLY-CATCHERS. ETC.
Apply EDWARD KIDD

10B0 Hamilton St.. VANCOUVER. E.C.

A went ad. in this paper 

will bring replies from 

all parts of Canada.
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Brand
THB SION Or PURITY

ANNUAL TEA SALE
Great values secured before advance in market.
Ask for samples if our travellers don’t see you.
Bargains after stock taking in all lines. Our men have the lists. It 

will pay you to look them over.

'Phone Numbers—«62 Long Distance. Free to Buyers: 3595, 3596, 3597 
3596 Order 'Phones. 746 Shipping Office.

All o refer* mhlppmd eeme day am rmomlvmd.

BALFOUR, SMYE & CO. Wholesale
Manufacturing Grocers HAMILTON

THE M'CREG R BAG HOLDER

NO HOLE PUNCHING
or any extra trouble whatsoever, in putting the bags 
in the McGREGOR PATENT BAG HOLDER. The 
bags are simply laid in the top with the various sizes 
all available for quick service. Prompt service im
proves the trade.

Selling Agents 1er Canada: O. P, McGREGOR
KILGOUR BROS. Patentee and Manufacturer

21-3 Wellington St. W.,Toronto * 411 Spadina Aro.. Toronto

For
“Green Mountains” “Delawares”

or other varieties of

POTATOES
FOR SEED OR TABLE USE

Bags or belli in ears Write or Wire

CLEMENTS COMPANY, Limited
ST. JOHN n. a.

D. & J. McCALLUM

PERFECTION
SCOTCH WHISKEY

ia known throughout the Canadian trade as the finest 
flavored Scotch on the market. It hasn’t that smoky 
flavor of most Scotch Whiskies. It represents cus
tomer satisfaction and good profits.

Wm. E. McIntyre, Limited
23 Water Street, St. John, N.B.

Buy

TEA LEAD
(Best Incorrodible)

" PRIDE OF THE ISLAND" Brand
as extensively used for years past by most 
of the leading packers of Tea in Canada.

ISLAND LEAD MILLS Ltd.
Tel. Address i “Laminated,” London. UMEHOUSE 
A.B.C. Codes need 4th A 5th Editions LONDON. Eh Eng.

Cneedlan Agente i
HUGH LAMM A CO.. TORONTO 
J. HUNTER WHITE, ir. JOHN, N.B. 
CECIL T. GORDON. MONTREAL

WARNING 1

CRESCENT BRAND

MA**

SODA-CRYSTALS (WASHING SODA)
Foreign Soda Crystals—and some of English 

manufacture—are being extensively offered for 
sale in this country which are grossly adulterated 
with Glauber-Salts (Sulphate of Soda), » cheap 
product which is not only entirely uselea for 
washing purposes, but is even likely to injure the 
fabrics with which it comes in contact The

nominally 
D*8 PURE

SODA CRYSTALS, are in reality much dearer 
owing to the large quantity of useless and injurious 
matter which they contain.

BRUNNER, MONO A CO., LIMITED
WINN A HOLLAND, Agents

MONTREAL

18
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Golden Yellows
The original golden yellow sugar.

The favorite cooking and baking sugar of the Baker and the 
Housekeeper.

MOLASSES
Extra Fancy Barbados

“DaCosta” Brand
The standard of quality. Ask your wholesaler for it and take no other.

LASCELLES de MERCADO & CO.
General Commission Merchants

KINGSTON, JAMAICA

EXPORTERS OF

Sugar, Rum, Coffee, Cocoa, Pimento and all West Indian Produce

STOVE POLISH
The best stove polish you can buy or sell is the old reliable

James Dome Black Lead
The most satisfactory and economical Polish on the market to-day

Sells well Pays a Good Profit
W. G. A. LAMBE & CO., Canadian Agents
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Japan Teas
We are now taking IMPORT ORDERS for new season’s, but se
cure a few lines of last season’s on the spot while they are available.

FURUYA & NISHIMURA
MONTREAL NEW YORK CHICAGO

COLD WEATHER
More fires at this season than any other

You protect your stock by taking out insurance.
Are your books, contracts, sufficiently protected?
If not, write us, and we will quote attractive 
prices on safes, vaults, etc. Easy Terms.

Canadian Scale & Fixture Company
SHERBROOKE, - QUEBEC

ik PANSY-
The Zenith of Broom Quality
This is the best good broom. Made of selected parlor 
stock. Highest grade of workmanship.

Our long experience shows, in no uncertain way, in 
the quality of material and workmanship of these 
brooms, making them the best values to-dav on the 
Canadian market. Place your spring order now. 
Write for prices.

H. W« Nelson & Co., Limited
TORONTO, ONTARIO

ao
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HARD FACTS
Getting down to hard facts, does* it make any difference to your 

. business whether you sell good tea or another kind ?
Then if it makes a whole lot of difference, what have you done to 

, find ont for yourself which is the best tea on the market?
Time and again we have paid the price for this space to tell you about 
Red Rose Tea, and you yourself have seen Red Rose race forward to a 
leading place in the package tea business.
But the only way you can prove its quality to yourself is to try Red 
Rose in your home. Many grocers have done this and are recom
mending Red Rose as the best quality in tea at the price in every 
grade. That is why their sales increase so rapidly.

Red Rose Tea
Head Office : ST. JOHN. N.B.

Western Branches: 
Winnipeg, 156 Lombard St. 
Calgary. 322-326 Ninth Ave. W.

“ is good tea ” T. H. Estabrooks Co., Ltd.
7 Front St. East, TORONTO

SOONER
The sooner you stock “Hirondelle 
Brand" Pastes the sooner you will 
gain the patronage of customers who 
know and appreciate high quality 
pastes.

OR LATER
By putting off to a later day you 
lose these extra profits and miss the 
good-will of your patrons.

YOU WILL SELL
When once you get these lines going 
sales and profits increase rapidly.

‘HIROIDELLE BRAND"
(SWALLOW SUMO)

Macaroni, Vermicelli, Spaghetti,
Macaroni short cut, Small Pastes,
Assorted Egg Noodles, etc.
The damage done to our premises by 
the recent fire is inconveniencing us 
somewhat but every effort is being 
made to fill orders with all possible 
dispatch

TlwC.M. CATELU COMPANY

come hand in hand and every dealer should get 
ready with a large stock of Maple Syrup and 
Maple Sugar.

“PRIDE of CANADA"
Maple Syrup and Maple Sugar

(Absolutely pure)
is purity to the fullest—every test proves its 
superiority and delieiousness.
If you handle the Pure product you will not dis
appoint. The profits are good.
You will gain nothing by waiting. Get your 
order in non and insure delivery.

Maple Tree Producers’ Assoc.
LIMITED

Montreal
I
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MR. JAMES METHVEN
Managing Director of —

James Methwen, Sea & Ce.,
LIMITED

2, Talbot Coart, Eaoteheap 
LONDON, ENOLAND

16, Vleterle Street 69, Oswald Street
UVBFOOl. ENOUND 0US00W

purposes visiting Canada about the 
middle of March, with the intention 
of developing his firm’s business in 
that country, in their standard lines, 
which include CANDIED AND 
CUT PEELS, GLACE CHER
RIES, FRENCH CRYSTALLIZ
ED FRUITS, Special lines in 
BRITISH AND CONTINENT
AL CONFECTIONERY, JA
PANESE MARROWFAT PEAS, 
etc., etc. He also intends introduc
ing the undernoted firms’ goods, for 
which his house controls the Agen
cies for Canada and the United 
States.

LINDSAY A LOW, Ltd., DUNDEE.
Jam, Marmalade and Confectionery. 

(Excepting British Colombia.)

EDWARD SHARP A CO., Maidstone, ENG.
Sharp's " Kreemy " Toffee.

BRANSON A CO., Ltd., LONDON.
” Spade" Coffee (Excepting Ontario)

GEO. KEMP, LtcL, LONDON
Bise aits, Cakes, Etc.

MR. KARL FAZER, Helsingfors, FINLAND
Imitation Frai» Sweets.

Mr. Methveo can be addressed c|o 
The American Express Co., at the 
following points: TORONTO, 

WINNIPEG, MONTREAL, 
CALGARY.

100%
PURE

Is the Verdict of the 
Government Analyst

when E.D.8. Pure Fruit products are 
analyzed. See Government Bulle
tin No. 244 just issued and you will 
find that E.D.S. Products are stamped 
“GENUINE."

Could any dealer or customer want a 
stronger proof for quality and purity 1

Get a stock now—our extensive con
sumer advertising campaign will aid you 
in introducing the goods.

Made only by

E. D. SMITH
WINONA, ONTARIO

AGENTS.—NEWTON A. HILL, 
Toronto; W. H. DUNN, Montreal; 
MASON & HICKEY. Winnipeg; 
R. B. COLWELL, Halifax. N.S.; 
J. GIBBS, Hamilton,

22
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Famous for Quality fStyui

"SALMA"
is tea in all its native purity and garden freshness. 
For twenty-one years its high standard of quality 
has been consistently, unswervingly maintained.

mm.

A tea that does credit to your recommendation.

“SALADA”
LONDON, ENG. BUFFALO NEW YORK TORONTO MONTREAL BOSTON CHICAGO DETROIT

«tEaatahea» 11 Terrace 1 98 W. Breedway 22 Yoase St. St. Peel St. S4-SS S. Market St. 361 N. Hirer St. Sheik, Block
Branche, nice In Pittsburg and Philadelphia.

BEST
EVE» SUCE 1889

COCOA A CHOCOLATES

Gorhaw ft Co.

«Si

HIT HP TRADE
right now with Anti-Dust Sweeping 
Powder, and you will clinch the sweep
ing powder business during this Spring 
season. The practical and sanitary 
qualities of this class of powder is 
being realized more and more by house
wives, and

Sweeping Powder
ANTrDUST

the most successful sweeping compound 
on the market to-day. Is meeting the 
favor of the majority. Disinfects, deodor
ises, and makes microbes Impossible. 
Anti-Dust Is needed everywhere. Are you

SÂPH0 MFC. CO.. LIMITED. MONTREAL

Anti-Dust Is needed everywhere. Are you 
going to prom oy neipmg i-s aistnontc 
this modern necessity t

Maciases Imperial Cheese Ce., Ltd., Tcreatc, Oat., 
Dletrlbetere fee Oatarie.

Leave Chemical • Perfamery Ce.. City ef Ottawa, 
Oat.

Fenwick, Heedry » Ce., Klagataa, Oat.
Albert Dama, OT 84. Peter St., far Qeebec City.

83



THE CANADIAN GROCER

and OldThe Food for Young
NUTRITIOUS AND HEALTHFUL

Robinson’s “Patent” Barley
is especially good for children up to the age of nine months. It 
is prepared from the finest fully matured barley.

Robinson’s “Patent” Groats
a specially prepared food made from the best oats is a great favorite with the older folk 
and is for children over the age of nine months. These two foods are well known and 
used extensively by the better trade.

Stock up to-day on Robinson’s “Patent” Barley and “Patent” Groats

MAGOR, SON & CO.
403 St. Paul Street, MONTREAL 30 Church Street, TORONTO

AGENTS FOR THE DOMINION OF CANADA

Jf Crown Brand Corn Syrup
CIO is the syrup that fills the want of Canadian house- 
"R. holds for table and cooking purposes, 
of Crown‘Brand Corn Syrup is most delicious

œwith hot griddle cakes, tea biscuits, muf- Ç# 
__ fins, etc. Your customers will clamor 
C8S for it when once you get them

«started using this delicacy. Try 
a small order—the profit 

. is good.S
t«e (anada Starch (o.

......... I LIMITED '
MANUFACTURERS Of THE

QWARD5BURG'BRAND5
Works.Cardinal v Brantford. Ont



Misrepresentations Against Retail Grocers
Consumera’ Association of Windsor, Ont., Claim That it Costs Dealers C6 Per 
Cent To Do Business, and That They Double Their Money on Every Article 
Sold—Prejudices of Public Further Worked on By Statement That Merchants 
Take Trips to the Seashore and Wear Diamonds—Their System of Doing Busi
ness Explained.

Periodically more or lese misinformed 
people get the idea that the retail mer
chant is charging excessive prices for 
his goods, so they attempt to devise 
some means or other to work on the 
prejudices of the consuming public to 
try to change the established system of 
distribution. These may work all right 
for a time, but eventually the majority 
go to the wall, and in the meantime the 
legitimate retailer must suffer.

In Windsor, Ont., there is a firm 
known as The Consumers’ Association— 
note the high-sounding name—selling 
groceries and other goods, the majority 
being apparently at cut-rate prices, to 
those of the consuming public who obtain 
certificates for $2 entitling them to be
come customers. The usual method of 
procedure is to appoint local agents, 
who are to canvas for members at $2 
each, and retain 50 per cent, of this for 
their services. Agents are secured 
through small advertisements in papers 
all over the country.

Must Have Certificates.
Agents are notified that this associa

tion sells to members only, and that 
anyone who does not hold a certificate 
cannot get the goods. They are request
ed to sell these certificates wherever 
they can—to dealers, boarding houses, 
restaurants, private families and any
body else who will pay the fee. It will 
be noted from this that The Consumers’ 
Association will sell to the retail dealer 
and to as many of his customers as the 
agent can sell certificates. A very 
peculiar offer that, and one that will not 
appeal to many retailers! Its unfair
ness bespeaks a rather low sense of busi
ness integrity.

Instructions to Agents.
Other statements made to agents are 

that "we make no extravagant claims, 
nor do we make any promises that we 
cannot fulfil.” . . . ‘‘Our money 
back guarantee makes it perfectly safe 
for anyone to trade with us; if they 
are not satisfied we will cheerfully re
fund all money sent us.” . . . “We 
do not limit our members to certain 
lots or assortments, as we also allow 
them to select as large or as small an 
order desired from the open lists which 
appear in the catalogue that we supply
to members only.” ----------- “You
(agente) are not to take orders for goods 
as your duties are to secure members 
only.” -------— “You may be asked

A MUCH TALKED OF CON
CERN.

Since The Grocer published 
the article two weeks ago on the 
Windsor firm doing business 
only with customers purchasing 
their certificates, there has been 
a great deal of talk regarding it. 
Several letters have been receiv
ed, giving and asking for fur
ther information. The Grocer 
secured one of their catalogues 
and other literature and 
herewith will be found 
some of the methods and mis
representations The Consum
ers’ Association have in use to 
get business from the consum
ing public. Any further infor
mation known to readers will 
be appreciated.

how we can sell at such astonishing 
low prices, this we are enabled to do 
from the fact that with customers all 
over the Dominion, no travelling sales
men to pay, no losses from bad debts, 
paying cash for every article we buy. 
All of these advantages give us a pur
chasing power that few firms possess.”
----------- “Every member’s fee helps to
maintain the association and we are not 
compelled to ask high profits on the 
goods we supply.”

Some Real News for Retailers.
In attempting to demonstrate that the 

retail merchant charges excessive prices 
and make enormous profits on his goods, 
the following enlightening information 
in included in one piece of literature 
the Consumers’ Association is sending 
out:—

“We can give you another illustration 
showing that you are paying anywhere 
from 40 per cent, to 75 per cent, or 100 
per cent, more on any merchandise you 
need. Take for example the average 
merchant who carries a stock valued at 
$10,000. His average monthly expense
is as follows:—

Rent..................................... $50 00
Light and Insurance.......... 15 00
Clerk Hire ......................... 100 00
Loss or Depreciation of 

Stock (in figure very low) 50 00
General losses in bad aec’tS 50.00
Advertising......................... 50 00
Living Expenses .............. 50 00

Total expenses for month $365 00

“The average sales of the store will 
amount to about $1000 a month. This 
means a total expense of fully 35 cents 
on eash $1 worth of goods sold and still 
you see the merchant and his family take 
trips to the seashore, ride round in auto
mobiles, and wear diamonds on the pro
fits. You can readily see that they 
could not afford these luxuries if they 
did not double their money on every 
article they sell.”

Every reader will see that this is a 
most preposterous conclusion to come to, 
and one that create a false impression on 
those consumers who may read it and 
who know nothing about the retail trade. 
The writer of the above intimates that 
n retail grocer’s overhead expenses are 
more than 33 per cent., which is untrue, 
so far at least as 99 per cent, of the 
grocery trade is concerned. It is a gross 
and misleading untruth, too, that the re
tail grocer doubles his money on every 
article sold, yet the consuming publie 
is lead to believe that such is the case.

The combination of figures above and 
the conclusions come to, stamp the 
author of it as ft poor specimen of a 
business man. Imagine a retail grocer 
carrying $10,0JO worth of stock and 
turning over only $1,000 pier month. 
This example of ignorance of the trade 
does not speak very highly of the future 
prospects of the firm whose represen
tative planned them. If the writer of 
them knew them to be untrue, then he 
i- dishonest. He must either plead 
ignorance or dishonesty. Should His 
Majestey’s mail be opien for such litera
ture ?
Will All Manufacture res Sell Them?
Still another statement made is this:— 

“Our business is to cut out all middle
men’s profits and unnecessary expanses. 
By our own system all the above wasted 
expense of large stores is eliminated. 
When we get your order for any goods 
we turn to the manfactnrer, get the 
goods from him and send them or hand 
them direct to you. This avoids pay
ing large rents, insurance fees, clerk 
hires, etc. You get the goods you order 
for almost the same price that the manu
facturer sells to the wholesaler or
the department store.” -----------  “The
enormous benefits secured by our mem
bers being apparent, the question arises; 
‘How are such price benefits secured.’ 
The answer is: ‘Through our common- 
sense orginazation. ’ For the member-
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ship fee of $2 per year we will act as 
your agents. We will get you almost 
anything you want from the manufact
urer at a saving of from one-third to 
one-half.” -----------  “The manufact
urers are glad to deal with the consumer 
when they are assured the same volume 
of sales without the added expense to 
them of salesmen, advertising and risks. 
They are the producers—we are the dis
tributers.”

Make Sugar the Leader.
Sugar at 4 cents per pound is made 

the leader in this firm’s catalogue. Can 
The Consumers’ Association, as stated 
above, buy the best granulated sugar 
from the manufacturers f Every retailer 
knows that it cannot. The same applies 
to many other lines in the catalogue. 
Here, then, is another gross misrepre
sentation. Representatives of Montreal 
sugar refiners state it is utterly impos
sible for any but legitimate wholesalers 
to purchase from them.

There is too a string attached to the 
sale of sugar as the following announce
ment from the catalogue shows :—

“We will supply the best grades of 
Granulated Sugar at 4c per pound upon 
the following conditions only:

“First.—As it appears with the dif
ferent assortments.

“Second.—Five pounds of best Granu
lated Sugar at 4c per pound with an 
order of $2 worth of other goods se
lected from the open list.

“Third.—Ten pounds of best Granu
lated Sugar at 4c per pound with an 
order of $4 worth of other goods 
selected from the open list.

“Fourth.—Fifteen pounds of best 
Granulated Sugar at 4c per pound with 
an order of $6 worth of other goods 
selected from the open list.

“Fifth.—Twenty pounds of best 
Granulated Sugar at 4c per pound with 
an order of $8 worth of other goods 
selected from the open list.

“Sixth.—Twenty-five pounds of best 
Granulated Sugar at 4c per pound with 
an order of $10 worth of other goods 
selected from the open list.”

Unbroken Assortments.
The catalogue too shows a number of 

assortments which the Association does 
not break. Members must buy the 
whole thing to get the prices quoted. 
Otherwise they would have to order from 
the body of the catalogue. “It may 
occasionally occur,” the catalogue winds 
up, “that certain articles given in this 
catalogue cannot be secured without de
lay and in this ease we reserve the right 
to substitute; however, we will at no 
time send an inferior article and will 
always furnish as good if not better 
than what has been ordered and froy 
article not entirely satisfactory may be 
returned and money will be cheerfully

refunded.” It will be noted it does 
not say who shall pay the freight on 
these returned goods.

The Men Interested.
The Consumers’ Association is made 

up of three men H. Martin, Wm. E. 
Clark and. A. Breitenwisher. This 
business is run in conjunction with the 
Dominion Grocery Co., the same men 
being connected with both. It was be
gun about a year ago. Mr. Martin 
was previously clerking in a dry goods 
store in Windsor and was also at one

“Sap’s Running” is a shout that 
brings to the farmer a realization that 
spring is at hand, and that it is time 
for collecting the crystal drops of maple 
sap that is later boiled down into either 
delicious syrup or made into maple 
sugar. To the city dweller or towns
man it brings a longing for those tasty 
dishes that mother used to make with 
the fresh maple syrup that grandfather 
used to send in from the old bush.

To the grocer it brings an opportunity 
to increase his profits by pushing this 
délectable liquid. Every grocer knows 
that now is the opportune time to push 
these goods, but for want of ready-made 
suggestions it is put off till some other 
day, with the result that his competitor 
takes advantage of this procrastination 
to capture the trade for himself. Take 
time by the forelock and capture the 
trade while yet you have time.

e •

A MAPLE BUSH WINDOW.

Suggestion for Realistic Display Which 
Should Get Good Business.

A splendid selling display of maple 
syrup can be made in reproducing a 
maple sugar bush. One plan would be 
to secure a big; branch of a maple tree. 
A stout sapling would do. Place this at 
the farther corner on one side of the 
window. Around it scatter some leaves 
and twigs to make it more realistic. The 
floor of the window should be covered 
with cotton betting to represent the 
snow in the woods. Over this should be 
scattered a few twigs and leaves. Leaves 
would also make an appropriate cover
ing. Tap the tree, placing in it a sap 
spout, and hanging on this a sap bucket. 
Fill this partly full of water. To make 
it more real a bottle of water could be 
arranged to feed the sap spout so that it 
would drip as it does in the woods.

In the centre of the window place a
M

time in the grocery business at Decatur, 
HI. Mr. Clark has been a resident of 
Detroit, Mich., for some time where he 
was clerking and Mr. Breitenwightir 
has acted as agent at Ann Arbohr, Mich., 
for the Ford Motor Co. Americans are 
therefore behind the proposition.

That The Consumers’ Association has 
appointed agents and secured members 
in many places in Ontario at least, is 
known to The Grocer. How long should 
it be allowed to make the untrue re
presentations referred to above t

kettle partly filled with water, arrang
ing this on a rough stick placed on two 
tripods formed of rough cut top wood. 
Under the pot pile some wood, and by 
arranging this with a red electric light 
it will appear very natural. On the 
other side of the window arrange a 
background of maple syrup in cans and 
bottles, placing in the front a dish of 
syrup with a spoon in it. Take a big 
five-gallon can of the syrup and balance 
it so that it will appear that it has just 
filled the quart measure full of syrup 
which is placed just below the opening 
in the big tin. On this measure place a 
neat card, saying “This much for 40c,” 
or whatever is your charge for this 
amount. Also put a price ticket on all 
the cans and bottles displayed. Across 
the window place in large letters the 
words, “Maple syrup fresh from the 
bush.”

• • •

INSIDE ARRANGEMENT.

If Connected Up With Window Trim 
Sales Would be Better.

By carrying out a similar arrange
ment as the one above described in the 
store interior a much more effective 
method would be produced for selling 
maple syrup.

By placing a tripod of roughly cut 
boughs of maple in the centre floor 
space or other conspicuous place and 
hanging on it a kettle of maple syrup 
you will make your window more effec
tive, and will thus clinch the sale at the 
physieologieal moment. Neat displays 
of the cans and bottles of maple and 
other syrups should be arranged on the 
counters and other interior display 
points. By placing a special price on 
two, three and five-gallon lots the dealer 
should be able to sell quite a lot of 
syrup in these quantities.

Good Time to Plan for Maple Syrup Sales
Old Stock Should Be Mowed Out Before New Arrives—Sug
gestion for Window and Interior Displays — Make Capital 
From Magic Words, “Pure Maple Syrup”—What the Out
side Order Taker Can Do.
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The writer knows 'of one merchant in 
a small country town who sold 130 gal
lons of maple syrup in one month by 
setting a fixed price on these quantities 
and pushing them. The price isn’t 
everything; it is only a part, and if it is 
given the co-operation of the window • 
and newspaper publicity, baeked up by 
an enthusiastic sales force, the dealer 
has a combination that will be hard to 
beat, and one that will win ultimate 
success in such a special sale.

• • •
FOR THE OUTSIDE ORDER TAKER.

Those retailers who go out for or
ders once or twice every week or every 
day have a splendid opportunity to in
troduce maple syrup to those customers 
who seldom come to the store. The

casual mention of “Pure Maple Syrup” 
when the regular order has been taken, 
baeked up by the showing of a bottle 6t 
clear syrup, would get almost anybody’s 
attention.

The writer knows of one grocer who, 
when he goes out for orders, carries a 
small grip containing new goods and 
others he is desirous of moving out. His 
customers appreciate this, and he makes 
many a sale that would otherwise be 
passed by simply by getting behind 
these goods with his selling power.

Every opportunity, too, should be 
taken to sell these goods to ’phone cus
tomers.

• • •
SELL OFF OLD STOCK.

Many dealers still have stocks of old 
maple syrup, which should be moved out

before the new goods make their ap
pearance. Now is the time to push 
sales of these, because later on the pub
lic will be anxious for the fresh,* even if 
last season’s were just as good.

This stock should, therefore, be push
ed strongly just now. Let it be shown 
in the windows and on the counters. 
Every dealer knows the magic there is 
in the words, “Pure Maple Syrup,” and 
if he has a stock of the “pure stuff” it 
would certainly pay to get two or three 
neatly drawn cards with these or simi
lar words. “Guaranteed pure maple 
syrup” is bound to get business for the 
man who has the confidence of his cus
tomers. A card in the Window, one on 
the counter, and another pinned to the 
shelving are suggested.

R.G.A. Convention Program Well UnderWay
Executive Making Definite Arrangements for Programme and Entertainment—
Good Time Promised as Well as Profitable Discussions—Those Who Intend 
Attending Should Send Now for Railway Certificates—Questions Coming in 
for the “Question Box.”

From all indications the members of 
the Ontario Retail Grocers’ Association 
are going to have an enthuriagtie and 
profitable first annual convention. This 
will be held, as announced two weeks 
ago in The Grocer, on April 16 and 17 
in Toronto. Already outside members 
have written Secretary Miller for rail
way certificates demonstrating that 
they are anxious to attend. Mr. Miller 
desires to hear from as many of the 
trade as soon as possible with regard to 
certificates, as then the Toronto mem
bers of the executive will have an idea 
as to how many should be provided for. 
President Clark and the secretary are 
making arrangements for a convention 
hall and expect to have this closed up in 
a few days’ time.

Questions Coming in Already.
That the Question Box feature pro

mises to be a good one is evidenced by 
the fact that already retailers are send
ing in their questions to the secretary 
in response to the request made in The 
Grocer two weeks ago. The Question 
Box is open to anybody and everybody. 
All questions bearing on any phase of 
the retail grocery business are invited. 
They should be mailed to the secretary 
at once, as those that come in first will 
be given the preference. Questions from 
members who cannot find it convenient 
to attend are wanted. They will be 
published with their answers in The 
Grocer.

The convention will open at ten 
o’clock Wednesday morning, April 16. 
The address of President D. W. Clark, 
secretary’s report and assignments for

various committees will be the chief 
orders of the morning. Addresses are 
being arranged for by prominent speak
ers, and the visiting delegates will be 
entertained in the evening. A theatre 
party is scheduled for Wednesday 
night. The entire programme for Wed
nesday as well as Thursday will be 
ready in a short time, and will be duly 
announced. An attempt is being made 
to secure a prominent member of an 
Australian Board of Trade, who is now 
in the States, to give an address. The 
election of officers will, of course, be 
held on Thursday afternoon.

Petitions Pretty Wall Signed.
The work of getting the Garnishee 

Act and weights and Measures petition 
signed up is going merrily on. Secre
tary Miller reports that more than 80 
per cent, have been returned, and more 
are still coming in. On Tuesday last 
they arrived from Waterford, Port 
Rowan, McIntyre, Aurora and Cooke
ville. There are still a few out, and the 
secretary urges that these be signed and 
returned before the convention. The 
association’s solicitor is arranging for an 
interview with Sir James Whitney, when 
the petition will be presented regarding 
the amendment to the Garnishee Law. 
The Toronto trade is now being" can
vassed, and practically every grocer and 
butcher in the city is signing.

That those retailers who come to the 
convention will spend two profitable as 
well as enjoyable days is the claim of 
the Toronto resident members of the 
exviutive.

“Just tell them,” said Mr. Miller to
tr

The Grocer, “we have something pretty 
good arranged for between sessions, and 
that we want everybody to come. Say 
that they are to come one day anyway 
if they cannot spare the time for both.”

The railway certificates provide for 
single fare if there are more than 300 
present, and if more than 50 and under 
300 a fare and a third. Secretary Mil
ler should bo written at once for certi
ficates. His address is 632 Tonge Street, 
Toronto.

To JAS. PATTON, sales manager of 
the Canadian Cereal & Flour Mills, Lim
ited, Toronto. Mr. Patton’s birthday is 
to-day, March 14. He was born in 
Huntingdon, P.Q. For eleven years he 
was with J. E. Hunsicker, of Montreal, 
and 14 years with the Ogilvie Flour 
Mills, first in Montreal, then in Halifax, 
and. lastly in St. John, N. B.

To FREDERICK M. MOFFAT, man
aging director, Gunns Limited, meat 
packers, West Toronto. Mr. Moffat was 
born on March 17 (St. Patrick’s Day) 
in 1875 in Yorkville, now Toronto. He 
has been connected with Gunns Limited 
for 19 years. Before that he was 4 
years in the grain business, and still 
prior to that 3 years in the Board of 
Trade office.
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WHAT RETAILERS HAVE TO FACE.
Readers will note some interesting reading in the first 

article of this issue. It deals with a firm in Windsor, 
Ont., which sells goods to the public who first spend $2 
in purchasing a membership certificate.

That misrepresentation is used to create a prejudice 
against the legitimate retailer is evident from some of the 
statements quoted from their literature. The assertion, 
for instance, is made that it costs a retail merchant 38 
per cent, to do business. It is also inferred that the aver
age merchant doubles his money on every article he sells.

This is on a par with the sort of rot that so many have 
been preaching on for the past year or two. Some of the 
large daily newspapers have been busy creating the im
pression that the retailer has been robbing the public, 
that he has been charging excessive prices and, in fact, 
that the country could get along very well without him. 
This has raised such a stir among certain classes of the 
public, that it has been easy for men like those behind 
The Consumers’ Association to work upon the public’s 
prejudices against the retailer.

It is time the Government of the day recognised the 
importance and necessity of the legitimate retailer and put 
a stop to the exploits of those who misrepresent either 
wilfully or through ignorance of trade conditions, for their 
own personal gain. Retail merchants are up against this 
sort of thing all the time. It shows the need of organis
ation among the trade. Every retailer should identify 
himself with association work and make the organisation 
so strong that the establishment of other than honest 
legitimate retail businesses would be an impossibility.

THE FINANCIAL OUTLOOK.
The retail trade should remember that money is tight 

just now and continue to push collections. They should 
aim to get old accounts cleared up at the earliest possible 
time.

The Financial Poet in its last issue states that the 
attention of business men is centred on the monetary 
outlook and that the country is feeling the stringency 
keenly in so far as the market for Canadian securities

in London, Eng., is concerned. Some heed, it says might 
well be given to the official trade returns just issued by 
the Dominion Government covering the first nine months 
of the fiscal year ended December last. The imports and 
exports of merchandise are as follows :—

Importa Exports. Balance.
1909 .......... $267,041,035 $238,667,077 $ 28,373,958
1910 .......... 331,502,622 235,317,515 96,185407
1911 .......... 382,451,923 241,886,332 140,566,591
1912 .......... 496,692,803 297,134,761 199,558,042

It will be seen that the balance is rather great against 
Canada. v

It is not so much a question as to the quantity of 
money, but the price Canada will pay for it. Meanwhile 
during the past week there has been some easement of the 
stringency. Some of the banks have been lending in 
strictly call loans, and the rate is 6% per cent. Some 
manufacturers and business men have not been able to 
get money from the banks for the purpose of capital ex
penditure, and have had in consequence to turn to the 
loan companies.

The problem in the mind of most thinking business 
men, The Post adds, is as to whet is going to happen. 
Leaving external influences out of consideration, it does 
not think anything serious is in prospect. The tight 
money will certainly slacken up business, building opera
tions, etc., somewhat, but outside of money the funda
mentals are sound, and there is no occasion for fear. 
There is, however, abundant occaaion for caution with 
respect to over large commitments or extensions beyond 
conservative lines.

CLEANLY METHODS REQUIRED.
The Board of Health of Montreal, P.Q., at a recent 

meeting; passed resolutions prohibiting the use of printed 
newspaper for the wrapping up of meats, groceries and 
foodstuffs. This reform was strongly advoated by Dr. L. 
La berge, M.H. Officer, and after some discussion a reso
lution was passed permitting only the use of clean paper 
which has not been printed on.

Another clause adopted was one to the effect that any 
person engaged in handling foodstuffs, cream and milk, 
must keep his hands clean and must not use tobacco during 
such time. This resolution was urged by Dr. Hood, chief 
food inspector, who stated that this was necessary to 
protect foodstuffs against eon lamination.

The delivery of bread was another subject dealt with. 
An amendment added to the present regulations, requiring 
that a clean vehicle be used, was that bread wagons be 
utilized exclusively for bread: and pastry delivery. The 
use of these wagons for other commercial purposes is a 
state of affairs that cannot longer be permitted, after 
May 1st no Montreal bakery will be permitted in a cellar 
or basement.

The above is another evidence of the result of the pare 
food campaign throughout the country. Retailers every
where are taking advantage of this campaign by making 
their stores as clean and sanitary as it is possible to have 
them. The public are quick to observe this and it will be 
found that, other things being equal, the dealer with the 
bright, clean store is getting a goodly share of the trade 
in his district.

SITUATION nr NM MARKET.
The bulk of the receipts of eggs at Montreal this 

week, as shown by the statement in the market column, 
include storage stock. The difference between this week’s 
receipts and those of a year ago, is accounted for by the
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big importations of U.S. eggs at that time. This year the 
imports are almost nil owing to the extraordinary supplies 
of new laid eggs during January and February, forcing 
out the storage stocka before they would otherwise have 
appeared.

The heavy receipts coupled with the weather condi
tion» and high prices paid for storage stocks last year 
has forced the storage man’s band and he sold at any 
price to get clear. Some sales were made in Montreal at 
13 and 14c which is considerably below prices paid at 
packing time. «

The season has been a trying one with weather condi
tion» against the storage holders. A goodly number of 
them will face a deficit. This will have the effect of keep
ing prices at a lower level during coming season, as it is 
hardly likely that the packers will want to repeat their 
experience of this year and consequently they will hardly 
pay as high prices for their storage stocks as last.

CHINA'S FUTURE FOB WESTERN FOODSTUFFS.
Dealing with the adoption of modern Western methods 

by the Chinese people, United States Vice-Consul Gen
eral at Shanghai states that these methods will have only 
a slight influence on the food of the people for many 
years to come. Referring particularly to baking powder 
he believed it would probably remain unknown to the 
masses for many years to come. They must first be edu
cated to the use of breads, pastries, and cakes that require 
such a preparation in the making, as the masses here 
change customs and modes of living slowly. Even in dress 
no impression will be made for years in regions away 
from the influence of the treaty ports, and there will 
doubtless be in China a repetition of Japan’s experience.

In Japan at the seaports one frequently finds native 
men dressed in foreign fashion, occasionally a woman so 
attired, and foreign-style food is served in some eating 
establishments and private houses. Last summer the Vice 
Consul went for a walking tour in the interior of the 
country and day after day rarely saw a foreign garment 
except those worn by some chance European. Food was 
entirely Japanese and, as of old, was consumed seated on 
the floor, with the aid of ehop-stieks. Japan has been 
absorbing and practicing foreign ideas for many years, 
but only a few of the inhabitants have to any extent been 
influenced in their diet or manner of dress. The degree 
of household change will probably be no greater in China 
than in Japan, and one should not, therefore, look for a 
largely increased demand for foreign foodstffs and kind
red product».

The trade for baking power depends on the foreigners 
—residents of the various treaty ports, missionaries in ;he 
interior, troops, vessels of the navies, ships of commerce, 
and tourist». There are, in addition, some foreign-idu- 
eated and well-to-do Chinese at the open ports who in
dulge in foreign pastries, etc., and so consume a certain 
amount of baking powder, but their number is small.

SUGAR MARKET FIRMER.
On February 1 New York refiners bought sugar at 

$3.48, with the expectation that they might be able to buy 
raws at a lower level, and the retail trade held off. On 
March 4 raws got up to $3.54, both refiners and speculat
ors buying. On March 6 refiners and speculators bought 
120,000 tons, which is equivalent to 800,000 bags. This 
waa all that was in sight, and it was bought up at the 
high level, S3 A4. On this basis the margin between the 
price of raw and refined sugar in New York was only

67 cents, as compared to a normal of 80 and 85 cents— 
that is, it was nearly 20 cents lower. Since then, New 
York refiners bought at $3.57 and $3.68, and buyers are 
now on the market at $3.61, and for June at $3.67.

European market on beet sugar is firm, and has al
ready advanced from 9s 9%d to 10s iy2d.

The trade here expect that New York has to make 
up the 20 cents difference and when they do Canadian 
refined will in all probability follow.
The cause of the whole situation appears in Russia. 

Russia asked for permission to export 50,000 tons above 
the usual 200,000 tone. Instead of having this for export 
that country had to draw on their own Government re
serves for domestic use. England and other continental 
countries are being obliged to buy Cuban raws. ..

This, in brief, is the sugar situation as seen to-day.. 
Judging from appearances an advance is naturally ex
pected, although just what will happen, time alone will tell. 
It is interesting to note, however, that the statistical situ
ation of total stocks and afloats, gives an increase of 
1,247,677 tons over total amount at corresponding time a 
year ago. The trade therefore should keep a close eye on 
the sugar market.

EDITORIAL NOTES.
The top of the momin’ to ye.

• • •
The Question Box of the O.R.G.A. is a collection box, 

but for money this time.e • •
With Easter only a week hence the provision counter 

should be cleared for action.
• • •

The retail trade will be interested in knowing that it 
doubles its money on every article sold.• • e

A retail merchant who requires 35 per cent, of his 
sales to cover expenses ought to be treasurer of the elec
tion campaign funds. • • • e

The 17th of March, Good Friday and the advent of 
Spring are all due next week. Another evidence of the 
contention that good things never come alone.

• • •
The spring fever should pretty soon be attacking the 

housewife. Be prepared with the housecleaning goods
before the fever symptoms present themselves.e e •

Ontario retailers who are going to attend the conven
tion of the R.GJL in Toronto should send for railway cer
tificates at once. The more the merrier—a cheap trip and 
a good time. e e e

If the members of the House of Commons could dis
pose of the navy question, there might be an opportunity 
to present the views of the retail grocers regarding scale 
inspections. If----------- .

Appreciates Profit Figuring Table.
The MacLean Publishing Co.—Enclosed please find 

my cheque for my subscription to your Canadian Grocer. 
I can assure you I have had very great pleasure'in read
ing the discussions from week to week, about how to run 
a grocery successfully, and the proper method of marking 
goods, adding percentages to selling instead of cost price. 
I think the table for figuring percentages, as shown on 
Page 36 of your December 6th number, will be a great 
assistance to many grocers.

Toronto, Ont. W. J. FLEWWELLING.
2»



Which of These Cards Will Sell the Most ?
This Question Can Only be Decided by Siring Up the Points of Both Cards—
The Card on the left is Good Amateur Work, and Undoubtedly Shows 
Signs of Ability—The Card on the Bight is a Suggestion for the Rearrange
ment Which Should Attract More Attention and Sell More Goods. Here's 
the reason:

By J. C. Edwards.

A 3. i men

G olden

WAX

BEANS
ci-un aa. ce :

'Tender'

and.
Sir'in.ÿlcss

Card No. 1—An attractlTe card made by L. W. 
Myers, grocery salesman In Stratford, Ont.

- i

The people patting to and fro 
by your window are more or lett 
buty people—people in a hurry, 
glancing here and there on the 
natural human outlook for 

‘ something to interest them. 
That something mutt strike 
their optic nerve hard enough 
to call a halt and to bring the 
attention to, and rivet it on, in 
this cate, the goods advertised 
in the window. Which of these 
cards will do thatt

Card No. *—Sngsested rearrangement of Mr. 
Myers’ card to bring out the Important 

points.

Card No. 1, to all intents and pur
poses on first sight, is a very fair 
amateur card, and the artist is deserv
ing of encouragement. It undoubtedly 
would sell considerable goods, and give 
an attractive appearance to the window, 
but we would suggest a rearrangement, 
snch as shown in card No. 2.

Bringing Out Important Words.
This card has more life and artistic 

display, bringing out the more impor
tant words and price in contrast to the 
rest of the inscription and decoration. 
“Altmen,” the name of the brand ; 
“Beans,” the goods advertised, and 
“10c,” the price of the article, are un
doubtedly of most importance, and 
should be more prominently displayed 
than the rest of the inscription.

Aside from the artistic, the suggested 
lay-out will make a stronger appeal and 
attract attention quicker than the other 
card, because the chief words stand out 
in contrast. Black letters with a white 
outline on a grey card give a very 
pleasing, yet striking effect, while, as in 
card No. 1, white on green is more or 
less lost, especially when the whole 
phrasing is the same—white with a 
black underscore.

We greatly approve of timely illus

trations on show eards, but the applica
tion must be attended by care to avoid 
having the afterthought appearance. 
The stalk of beans, as shown in eard 
No. 1, if worked into a sketchy design, 
as shown in card No. 2, would have a 
much better effect, without detracting 
from the wording, which, of course, 
should at all times eclipse the decora
tion. In this lies the real selling value 
of a eard. The decoration should serve 
to brighten a card advertisement and 
bring out more prominently the message 
you desire to deliver to the public.

Daylight Around the Wording.
To make a card stand out prom

inently there must be plenty of space 
between the wording and the edge of 
the card, otherwise there is not enough 
contrast. The decoration can come 
very near the edge, though, as long as 
it is in subdued shadings and does not 
overpower the inscription.

Bring Out Selling Point*.
Such words as “Tender” and 

“Stringless” are very important, as 
they are descriptive of the quality of 
the beans, and constitute the main sell
ing points of the beans. Therefore, 
while they are not the most important

words, and cannot be given the display, 
they should be brought out clearly and 
distinctly and in relief to the rest of 
the card. You will notice in the sug
gested rearrangement that these words 
are written small, but are in their own 
section of the card, thus making them 
stand out on a par with the rest of the 
phrasing.

Too Much Underscoring.
I am a believer in the underscore 

when used judiciously, but would dis
courage its use to the extent shown in 
card No. 1. It loses its intended effect 
almost entirely. If the words “Wax” 
and “Beans” and the price had been 
underscored only the effect would have 
been better. We may be wrong in giv
ing the display to “Altmen” and 
“Beans” alone, and should have 
brought out “Wax Beans” prominently 
in the one line. However, this would 
only necessitate using condensed letters, 
and would make little material differ
ence in the lay-out of the eard.

The writer does not offer the above 
as a criticism, but as a suggested re
arrangement which we believe would 
serve to improve the appearance and 
incidentally the telling power of this 
show card.



; Üsing Others’Capîtal
An Interesting and ProflUble Discourse on Whether it le Advisable to borrow # 
Money From the Bank to Save the Discounts—Some Dangers That Tend to 
Crop np With Increased Capital—Overbuying and Neglect of Collections Prob
able—Big Men Usually Successful Bdrrowete. 7.‘ ?"

• By Henry Johnson, Jr.

Often the question arises: Is it good 
business to borrow for the purpose of 
discounting bills t and the answer al
most invariably is in the affirmative. 
Then the man who answers proceeds to 
show conclusively that a business man 
cannot afford not to borrow if he is los
ing discounts by not borrowing.

The demonstration is simplicity itself. 
If a merchant discounts a thirty-day bill 
in ten days and takes off 1 per cent., he 
gets the 1 per cent, for 20 days time. 
Twenty days goes into 365 days 18 times 
and then some. Therefore, money kept 
active all the time discounting 30 day 
bills at 1 per cent, ten days, is earning 
18 per cent, annually.

On this basis we might take $1,000 
from the bank at 6 per cent, and by 
keeping it active we should earn $120 
in excess of what the money would cost 
us—that is, pay $60.00 for the money 
and get $180 in discounts. That is sim
ple arithmetic and is incontrovertible; 
and surely $10 per month is not to be 
passed over lightly, to say nothing of 
keeping one’s credit up to the scratch.

Some Dangers of Borrowing.
But I am so constitutionally opposed 

to debt of all kinds that I should never 
advise any man to enter the borrowing 
field without great care and deep 
thought; because it is easy to get in but 
hard to get out, and there are many 
dangers of the gravest character.

* First comes the danger of overbuying. 
A man who has been losing some dis
counts and who has thought enough 
about the matter to go the length of 
borrowing to save the discounts, is apt 
to feel some considerable relief. He is 
not unlikely to go the length of letting 
up just a trifle in his purchases. It will 
be easier for the smooth salesman to 
flatter him into the feeling that he is a 
bigger merchant than he really is—and 
sell him accordingly. He will buy $80 
worth where etberwise he would have 
bought $20 worth. He will have three 
times the money invested in a given 
item. Thns his discount will not avail 
him much—he will be in the position of 
the man trying to lift himself by pulling 
on hie own boot straps. He is very apt 
to find himself carrying just $1,000
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worth more stock. So the discount will 
prove to be a delusion in his ease—yea, 
even a snare.

Slower Movement of Stocks.
Next comes in the loss of profit 

through the tendency to turn stocks 
more slowly. The lines bought in $60 
lots where formerly $20 was enough are 
not likely to move much faster than 
formerly—possibly they will not move as 
rapidly, due to the greater variety pur
chased and the consequent lack of con
centrated selling effort on the smaller 
assortment. Here comes in part of that 
deceptive “saving” whereof salesmen 
and department-store advertisers prate 
so volubly—more boot straps, in fact.

And again, we have the loss from de
terioration, no stocks of any kind save, 
perhaps, cheese, being improved by 
keeping; and even cheese is generally 
better kept by the jobber and cheese 
specialist than by the retailer. Here is 
a loss which is exemplified almost daily, 
certainly many times during the year, in 
the best regulated grocery stores. It is 
a loss which can hardly be avoided by 
the most unceasing vigilance on the part 
of the buyer of stocks.

Tendency to Neglect Collections.
So much for the direct loss and ob

vious dangers. But there are others. 
Chief among these, perhaps, in the lia
bility to let up on collections. The mer
chant who is pressed for capital, whose 
business is kept poor through having to 
pay its own way and lay aside money, is 
likely to be a sharp, careful collector. 
He gets his money as promptly on the 
dot as possible—because he NEEDS it. 
He is made conscious of his needs by 
the constant demand of bills to be met. 
Having no resource other than his cash 
sales and collections, he is after the 
money owing to him all the time. If one 
asks for an extension he can truthfully 
and with clear conscience reply that he 
cannot grant the extension because he 
must" have the money NOW to keep 
square with the world. If, now, that 
man be given an extra $1,000 with which 
to take discounts, he is very apt to let 
up a bit, harken a little more patiently 
to the pleader, and yield a little more 
frequently. Under this treatment, the 
$1,000 is liable to be largely dissipated 
into more book accounts of the slow-pay 
character.

That these dangers are very positive 
and very real is easily ascertainable. 
Ask your banker what his experience is 
and he will tell you that he constantly 
observes that merchants who begin to 
borrow become chronic borrowers, never 
get caught up, are never again able to 
get ahead of the game.

May be an Expensive Saving.
Looking at it this way, you can read

ily see how the “saving” of discounts 
may be the most delusive and expensive 
saving you ever started out to make. On 
the other hand, if your lack of capital 
makes you keener in your buying, so 
that you constantly seek to purchase 
just as little as you can get on with, 
buying one case of corn weekly and sell
ing that case and then buying again, you 
will soon be in position to discount mod
erately, then in a larger way, until all 
your bills are discounted and your ac
cumulations begin to put you at some 
ease. When that time comes in this 
natural way, there is little danger that 
you will slip backward into the slough 
of debt or loose buying, for you will 
know by experience just what the value 
of each dollar is—you will be mighty 
careful how you jeopardise any of your 
hard-accumulated capital.

These are a few of the dangers of con
tracting the borrowing habit—and there 
are others.

Successful Borrowers.
The biggest men of the financial world 

are great borrowers. They carry through 
big déals on borrowed capital. But they 
know to a nicety beforehand just what 
every borrowed dollar is going to earn 
for them and they foresee to the minute 
the time when they will be able to cancel 
their loans. But mind you, these are 
the big men. They are likely to be big
ger and stronger than you and I. It is 
not likely that we can hope to trot in 
their class. Maybe it will be as well for 
us not to try it, and certainly it will be 
best for us not to venture until we are 
also very sure where we are going to 
come out.

There is another class of merchants 
who seem to be very successful. I 
have noted some remarkable examples. 
They are men who do not borrow and 
who also do not pay promptly. They 
delay payment as long as they possibly 

(Continued on page 38.)
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Current News of the Week
Quebec and Maritime Provinces.

Robt. Cattherwood, grocer, Fairville, 
N.B., has sold to Clarence Quinton and 
G. H. Allan.

A petition for a winding up order 
and appointing a liquidator has been 
made in the case of the Colchester Co
operative Association, Truro, N.S.

Matters of interest to the wholesale 
and retail trade were discussed at a 
meeting of the Wholesalers’ Associa
tion of St. John, N.B., last week, when 
it was proposed to make certain changes 
as regards dealings with grocers about 
the city and province. There is to be 
in future an increase in quotations to 
the dealer, small or large, who makes a 
purchase of a half-case of any line of 
package or canned goods instead of as 
formerly being able to buy at the same 
rate as the grocer who purchased in 
quantities from two to ten or more 
cases. The change, while only slight, is 
expected to make a difference with the 
trade, particularly those who have been 
accustomed to buy in small quantities.

S. T. Nishimura, of the tea firm of 
Furuya & Nishimura, was in Montreal 
this week and leaves on Wednesday for 
New York, thence to Japan. Mr. Nishi
mura, in an interview with a Grocer 
representative, stated that reports from 
Japan advise fine weather, although 
cold. Conditions are favorable for the 
production of a bountiful crop, but, of 
course, the extent of the crop cannot be 
estimated with any" degree of certainty 
at this stage.

Ontario.
Arthur G. Hibben, grocer, Toronto, 

sold to Geo. Gaull.
Thos. Lewtngton, grocer, Hamilton, 

Ont., has sold to Geo. Cann.
W. Miller, a Sunderland, Ont., grocer, 

sustained loss by fire last week.
The Gunn-Munro Spice Co., Ltd., 

Brantford, Ont., have obtained a 
charter.

The merchants of Parkhill, Ont., have 
established the co-operative system of 
delivery.

W. Kearns, of W. Kearns & Co., gen
eral merchants, Burlington, Ont., died
last week.

O. 8. Matchett, traveler for Chas. 
Riehor, wholesale grocer, Peterborough, 
Ont., spent Tuesday and Wednesday in 
Toronto.

Geo. H. Campbell, manager Toronto 
office T. H. Estabrooks Co., Limited, re
turned this week from a month’s vaca
tion in Florida.

Galt, Ont., is the next place to have a 
co-operative society. A number of well 
intentioned folk, who think expense of 
living is too high, are behind the pro
position.

The Ministerial Association of Wood- 
stock, Ont., have secured the consent of 
a majority of grocers there to close at 
9.30 Saturday nights and to accept no 
orders for delivery after 7 p.m. This 
takes effect March 15.

The Wayne Oil Tank and Pump Co., 
Limited, has been granted letters patent 
by the Dominion authorities to take 
over the business of the Wayne Oil Tank 
and Pump Co., of Wabash Avenue, To
ronto, manufacturers of self-measuring 
pumps, storage tanks, etc.

The Toronto Retail Grocers’ Associa
tion held their annual dinner on Wed
nesday night at the St. Charles. Toron
to wholesalers and travelers were pres
ent, as well as representatives from 
some of the Western Ontario retail as
sociations. Report of the banquet will 
appear in next week’s issue.

T. J. McKey, manager of the Toronto 
branch of the Connecticut Oyster Co., 
has just returned from a meeting of the 
executive of the National Association of 
Oyster Growers held in New York City. 
While in the South Mr. McKey took a 
trip through Connecticut, Rhode Island, 
Massachusetts, New York State, and 
Long Island, the more important dis
tricts of the oyster country. He reports 
that pickers consider the weather very 
unseasonable, and think they would 
have done better under normal condi
tions.

The financial report issued at the an
nual meeting of the Dominion Cannera 
at Hamilton last week shows profits of 
$503,409.30, from which a dividend of 7 
per cent, was paid on the preferred 
stock and a dividend of 6 per cent, on 
the common ; $50,000 was added to in
surance reserve, and $172,593.30 added 
to profit and loss account.

Western Canada.
J. J. Stiegler, general merchant, 

Humboldt, Sask., has inaugurated the 
cash business, beginning with Monday, 
March 10.

A. B. Ferrier,. general merchant, 
Lemberg, Sask., are advertising a Cash 
Discount Sale, offering 25 per cent, off 
on dry goods, boots and shoes, china, 
etc., and 16 per cent, off on groceries ex
cept tobacco and sugar. The reason 
given by this merchant is that he is 
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overloaded with stock. He offers to pay 
the railway fare of any person coming 
from East or West who purchases $25 
worth of goods.

Following are items from the Grocer

| Twenty Ye ars Ago
■ ,, IN THE- in ins.

I Grocery »

of March 17, 1893:—
“George Musson, Toronto, has 

been confined to his house since 
Friday. A threatened attack of ty
phoid fever is the cause, and his 
friends will be pleased to know that 
he is improving.”
Editorial Note.—Mr. Musson is to-day 

a well known figure on Front St., Tor- - 
onto.

• • •
“The butcher, the baker, the 

candle maker, and even the under
taker is being affected by the ad
vance in the price of bog products. 
The undertaker’s pockets are 
touched through the advance in 
candles, which has been marked of 
late. It was only a couple of 
weeks ago that the price of the im
ported article appreciated 20 per 
cent, at a bound.”
Editorial Note.—At the present time 

lard is again on the advance, due to 
shortage of hog products. Whether the 
undertaker will be affected as much to
day as 20 years ago is, however, a ques
tion.

• • •
“By last mail it is learned that 

the Indian Tea Association gives 
final figures of the season’s crop, 
which show an outturn of 113% mil
lions against the revised estimate of 
118 millions, and a probable export 
to the United Kingdom of 106% 
millions.”

DUTIES OFF nr NEWFOUNDLAND.
The Governor of Newfoundland, in a 

recent speech from the throne, gave 
notice of a bill to remove the duty from 
tea, sugar and salted meats. This would 
mean the abrogation of $400,000 in du
ties annually.



Firm Situation Still in Sugar Market
Following Tone of Raw Market, Mined Shorn Greater 
StUl Uncertain—Liberal Buying of Molasses in 
ket—Heavy Booking for Host Season's Canned Goods.

Strength — Situation 
in Tea Mar-

QUBBBO MARKETS.
POINTERS,—

Sugar—Firm.
Teas—Advancing on primary mar

kets.
Coffee—Moeha higher.
Montreal, March 13.—Business this 

week in grocery trade is good, although 
Easter trading is not expected to equal 
that of last year for reason that holiday 
season comes too early. Nevertheless 
considerable fancy goods are being 
sold. Collections are improving and are 
coming in more freely than for some 
weeks past.

Sugar is main topic of interest in gro
cery circles here. Fluctuations in this 
staple are about the only items of inter
est in market this week. There have 
been no price changes during past week 
and it is not expected that any will de
velop until after Easter. There is a tem
porary shortage in Canadian alimentary 
pastes due to destruction of a local fac
tory last week by fire. However this 
shortage will soon be covered by import
ed goods and as the factory will be Tun
ing again in a very short time it is not 
thought that prices will be affected.

SUGAR.—Primary market advanced 
on raw sugar from $3.54 to $3.58 during 
past week, giving entire market strong 
tone. Local sugar market reflects condi
tions of the primary market and it is 
believed by some that an advance is pos
sible. This supposition is supported by 
the advance in molasses. The demand for 
refined sugar is heavy with many car 
lot orders. There is a feeling that sugar 
is on verge of another change which is 
most expected to be a lower one.

quoted for last week being quite firm at 
those quotation».

Corn syrups are in good demand and 
are moving freely. Maple syrup stocks 
are being cleaned up in expectation of 
an early spring and new supplies.
fil«T Bwbadoa lllllMH. pwngbaene .... !• IS

Choie* fancy wM, 14b.
Choice loo** mmcotds, 3 . JP
Choice loose moeceteU, 4-crown, per lb.. 
Seedleee, new. to pecfcagss, IS oo...
Select citato*. T ib. bee, per lb..........
Sol tana ni laine, leoee, per lb. .......
Saltan* ralatoe, 1 
Malaga table rale 
Malaga table ratlin», dirateri. per

«SS:
Valroda, 4-crown laym, par lb..

clusters, per box., 
dusters, per M box

sins
000 0 00
«uni 0B ,
oer !mt
0 07% corn*
0 11H • it
0 12H 0 14
0 75 1 00
0 75 l m
0 OTH 000
0B 0 «%
IBM 0B

Evaporated pears ................. ...............
Currants, fine fillstnui. per lb., cleaned.. 
Currants, 1-lb. pfcga fine fllletras, cleaned

• mt

bebad'"'i*

SYRUPS AND MOLASSES. — Ad
vance of last week stimulated buying 
somewhat on spot goods. Trading in fu
tures is good and in anticipation of fur
ther advances dealers are baying lib
erally. Prices remain at same level as

DRIED FRUITS.—There is a little 
better den and for dried fruits than 
there has been for some time, but volume 
of business transacted is not yet very 
large, but is quite satisfactory for this 
season of the year. Prices remain un
changed.

TEAR.—Supplies of quality teas are 
diminishing with result that several 
lines are trifle higher than last week, 
particularly Ceylon blacks. Several rep
resentatives of San Francisco and Seat
tle tea houses wera in city during past 
week, but it is not thought that they ac
complished much business as local im
porters can undersell them. Teas arc 
selling better this week. Several advances 
are expected in event that cost to 
wholesaler continues to advance. While 
wholesalers and importers cost price 
has continually advanced during past 
few weeks they have not advanced 
price to retailer, but it is stated that 
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unless conditions change shortly they 
will be forced to advance price to retail 
trade.
Japan»—Chotomt ...........................    IS SBChoice ........................................  SB IS

Good ooaaaum ...........................   SB SBCommon .....................................  SB SBTamaahiro ................................... SB IB
Caylon—

Broken Orange Pokoe ...................  SB SB*Pekoe* ........................................  SB SBPaboe Souchong* .......................... SB SB
India—Pake* Souchong* .......................... SB SB
0*’£n2"SE- .............................  SB SB

SSUkis IS
China Oroen*—Pingauey gunpowder, low grad* ....... Sit SBPtoganor gunpowder, pa* Caf ........ SB SBPtogroaar gunpowder, ptobaad ........  SB SB

COFFEE.—Demand for coffee at pre
sent is quite heavy and considerable 
business has been accomplished during 
past week. Mocha coffees are a shade 
higher than last week on primary mark
ets, but local prices have not advanced 
as yet. At present there is considerable 
fluctuation in prices on primary mar
kets which gives the coffee situation an 
uncertain tone.

.......... «.................... SB SB
eeee **a***•*##**##•****oaoa* 6 SOS t 804

» S ob
.. .. .. .. ............  « earJava* .......................  OSS 0 4»

SPICE.—Trading is wholly without in
terest. Prices have not varied and de
mand is steady. Collections are better. 
Supplies are ample to take care of ex
isting trade.
AltapSro .......................................... SB SBasstja*=== is isCaraway lead ................................... IB SBBatarta *■■■*■ ............................  SB SB
« p^d :::::::::::::::::::::::::::::: IS ISCréa» of tartar .................   SB SBOheor. Coehta ................................. S IfGinger. Jamaica ................................ SBMae* ....................................................Hntmagi .......................................... SW IIFoppon. black ................................. SIS SBPgtm whit* ................................. sans sbPimento .......................................... SB S V

RICE AND TAPIOCA.—Trading in 
these staples is featureless and void of 
interest. Demand is steady with prices 
unchanged.

*i. bag* m lb*. ...................... SBB. bog* 1« lbs. .....................
..tJW-aS SLTj:

EE h: 55 5Ê ..... |S
«rod* Ç.O.. bog. W ton ............... SBmoo, grodo C.C.. pockets B lb*. ............... S BBio*, grad* act.. H pookste. IP* lbs...... SB

SpEEEEiEEE E is
IMV ................................................ I 00Imperial Otero ................................... SBfro DipG a.».»*»*».*».*».**..*»****»»*.»** eeee 8 B

IS IS
NUTS.—Little business is passing in 

nuts at this season of the year. Local 
market has a steady demand sueh as it 
is. with prices remaining same.



ÏMÎÏî!MinimVmMIIMSÎÜ»lrMÎ«iM,?!î
i.mN|||M**U 

VI
iiiuiâiMiiiaaaifl

ffiÎMÎîïüüüîliimillââMMMi

III
lN'lt'5%

rrw

THE CANADIAN GROCER

THE COMING 
INDUSTRIAL 
METROPOLIS 
OF QUEBEC

The Ideal City
MB. MANUFACTURER OF FOODSTUFFS, you are seeking 

the most advantageous location for your factory. Then you win 
have regard for these facts about Maisonneuve, the most rapidly- 
growing industrial city in Canada. There are reasons.

ACCESSIBILITY. Maisonneuve is easily reached from all 
points, lying directly alongside Montreal, with its stores and sup
plies, affording convenient market for the purchase of raw 
material and marketing of finished products.

SHIPPING FACILITIES. The C.P.R., C.N.R. and the G.T., 
with a terminal electric railway linking them all together, furnish 
sidings for practically all sites, besides which there is the St. 
Lawrence River with its great docks for ocean liners and up-the- 
lake boats.

IMPORTANT CONCESSIONS. Ten years’ exemption from 
taxes are freely offered the bona fide manufacturer.

SPLENDID SITES along the terminal railway and elsewhere 
are available at low prices.

ALL THE IMPROVEMENTS, gas, electricity, water, sewers, 
power, are readily obtainable.

LOW POWER RATES, the result of competing electric com
panies, give the manufacturer in Maisonneuve a very distinct 
advantage.

MAISON
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NEUVE
for Your Factory

THE COMING 
INDUSTRIAL 
METROPOLIS 
OF QUEBEC

FREEDOM FROM LABOR TROUBLES is offered by Maison
neuve, which has the finest labor market in the Dominion of 
Canada, male and female, skilled and unskilled, for practically all 
the workmen own their own homes.

A CONSUMING MARKET of six hundred thousand at your 
very door is an advantage every manufacturer will recognize, 
particularly when joined with the economy and convenience of a 
moderate-sized city.

MAISONNEUVE has a population of thirty thousand people, 
churches of all denominations, schools, both Protestant and 
Catholic, theatres, shops, department stores, parks, beautiful 
shaded streets, mammoth industries, including the UNITED 
SHOE CO., THE MONTREAL STEEL WORKS, and the 
VICKERS-MAXIM 00.

GET IN TOUCH with this enterprising town. We can make it 
worth your while to locate here in Maisonneuve, the Pittsburg 
of Canada.

FOR FACTORY SITES, WRITE:

M. G. ECREMENT,
Scc.-Treas. Maisonneuve
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SYRUP AND MOLASSES. — All 
lines are moving out freely, and whole 
market has taken on brisker tone dur
ing past week. Prices remain un
changed.

ïfcteîteSte:
SifctetteVS.
Barrdc, per lb .............Saif barrels. IK .............Quarter barrels, IK Page. yo n», each

. • 68 rale., it to eaet
Plats, tt to sms

•eeeeeeeeeeee

BEANS.—Trading in beans is slug
gish and as result prices are shaded a 
little for large orders. The poor quality 
of the Ontario beans which are still be
ing offered here, is about the only fea
ture of interest.

Imported white beans, bush................ 2 60 1 76
Yellow beans, bushel ........................... 3 00 3 00
Ontario, 3 IK pickers ..................:....... t 00 2 08
Imported green peas, Belgium..........  2 75 3 30
Yellow peat ............................................ 2 10 2 TO

ONTARIO MARKETS.
POINTERS:—

Sugar—Market firm.
Tea—Better grades firmer.
Coffee—Slightly easier on primary. 
Nuts — Shelled walnuts declining. 

Shelled peanuts scarce.
Beans—Weak.
Spices—Advancing.
Toronto, March 12.—Trade during 

past week, though still inclined to be 
dull, shows brisker tone than week ago. 
Collections are only fair, and there is 
much talk about the tightness of money. 
One firm reports renewals from custo
mers who had never asked such a thing 
before. Another firm states that there 
are more apparent bad debts, but fewer 
renewals ; more making assignments 
and a greater number asking for com
promises.

SUGAR.—All indications point to
wards the immediate continuance of 
strength in sugar markets. It is the 
opinion of some dealers that an advance 
is probable. At present the margin in 
New York between raw and refined is 
20c lower than usual. The trade here 
think that New York will have to make 
up this 20c difference, and when they 
do Canadian refined will likely follow.

There is a reported large increase in 
sales of 51b. packages and 201b. bags.

Gallon». • to <% gallon». It to aw Quart», M to aaat .. Plata, M to eaaa .... Quart botOaa. B to

....*8St , IB 
. SB . «B*

88 88
SPICES.—Fewer compounds are ap

pearing on market, demand being on 
increase for pure goods. Up to present 
spices have been nominally pure, but 
not so absolute as to stand inspection. 
Market" is firm, with prices all advanc
ing.

tartar

ire, white

in
B—I N
838

73—0»IB
IB ........

m^i'B ri^i'ii 
simili ilfcSw
67-0 71 KM) 60 B—1 B 1 B—4 B 
65-4) W 76-1 B 
75—0 60 75—6 B

New Orleans, barrels .... New Orleans, half barrelsWest Indies, barrels ....West Indies, half barrels 
Barbados, feney. barrels 
Barbados fancy, half

• sr• X
MB 
• #

iff in IN • SIMTm

Ranee for pure spices according to grade. Pads or 
>xes 2 cents per lb. below tins. Barrels S cents below

DRIED FRUITS.—Situation here is 
practically unchanged. Only small 
quantities of California fruits are being 
ordered, so that dullness still prevails. 
Evaporated apples continue dull.

35 to 65. to
65 to B. to__________a to 55. ta BB. hew B to 75, to 75 to B, ta SMK 1 W to B. to WIK to B to 155. to 35 IK

IBS 113%.... 5 ill!.... I 16%
.... IB.... 5 55%.... IB
.... 5 574

Choke, B4K bon
—I*—

Standard, B4K bow 
Choke, 261K bum ..

• a• M

Currents—
Fine Httstres. per b. ........................ ...........
Choicest j*—ri*“. per lb» ....... ...................
litres, per “
Choie» feel 
Shade dried T< 

id. H ee

tins.
Cardamon seed, per lb.. In hulk ............. 1 25 lb
Mustard seed, per lb.. In bulk ................  0 10 0 IS
Celery seed, per lb., m bulk ..................... OX I »
Shredded cocoenut, in pells ..................... 0 IT IX
Standard B., from mills, 860 lbs. or over

f.o»b. Montreal .................................................... STB
Rice, standard B., f.o.b. Toronto......................... SB

RICE AND TAPIOCA.—Rice ap
pears slightly firmer on primary mar
ket. Locally there is no change. 
Tapioca continues same as week ago.

,tr %
:::::::::::::::::::: ;« $g%
.............................. MM 566
-.......................... IB IS
.............................. 15» IB
........................................ I 65%
..............................  t B 517
....................................... IB
................... .......... IB IB%

NUTS.—Shelled walnuts are much 
easier, prices on futures (May 1) being 
quoted as low as 28c. Shelled peanuts 
are extremely scarce and hard to get. 
All other nuts continue same, with light 
demand.

wb8"!!..

Rangoon, per ewt 
Fatna ................... .
M

Medium, pearl 
Flake ................

A
Data»—

Hallowee', full tow .
HaDoweeV half boa*» 
Farda, ebolaaat. 12-1K

TEA.—Quantities of cheap teas are 
becoming reduced chiefly through low 
prices. On good stuff dealers are hold
ing out for high prices. Market is 
slightly firmer than last, week, but 
owing to heavy local stocks there ap
pears no likelihood of advance.

COFFEE. — Primary market has 
shown many fluctuations daring past 
week. Brasil grades appear slightly 
easier than week ago. Good washed 
milds have shown no reaction, prices 
remaining the same for desirable 
quality. Local market shows no price 
ehange.

na. toaaa _____ _______Smiled ................................ 6B
BEANS.—Large quantities of im

ported beans are now coming on this 
market on contract. These will likely 
have to be gold at present figures, or 
what they will bring. At present mar
ket is sick. Some holders have already 
disposed of stocks at whatever price 
they could get, fearing lower figures.
Bren». G

Prim» beans, per I 
Austrian. H.P.. bush. 
Austrian, mixed, per

IX 1»
IN 2N2 40

• ft• 1il

CANNED GOODS.
MONTREAL.—Booking for coming 

season ’■ pack ie heavy, as dealers are be
ginning to realise that this procedure 
is to their ultimate benefit, apd has not 
speculative feature that they once at
tributed to it. Consequently, retailers 
throughout the country have booked 
more liberally than usual.
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The demand for spot goods is quite 

heavy, end stocks are ample, but should 
the demand be curtailed from any rea
son it will tend to force lower prices. 
Shout# the present demand continue it 
ii> likely that some lines will be short 
before the new pack is ready to market.

TORONTO. — Situation in canned 
goods is unchanged. Bookings for next 
season’s goods have already been heavy. 
Trade is dull.

MANITOBA MARKETS.
Winnipeg, March, 12.—(Corrected by 

Wire) Wholesale grocery houses re
port' Wade as a little quiet. The. stimu
lus Sf4 spring lias hardly yet been felt, 
b(jit market is opening with a little brisk
er tone and Easter specialties are com
ing u\to prominence as features.

There is still complaint of tight money 
and . consequently little inclination for 
speculative trade of any kind. Retail 
trad# in city and country is reported as 
good, Farmers should be heavy buyers 
during next two weeks of supplies to 
carry, them through seeding.

There is a fair trade in all lines of 
staples at steady prices, no changes be
ing quoted since last review.

Collections are slow, but will no doubt 
improve as wheat now in reserve in far
mers’ hands finds it way to market.

SUGAR.—Sugar is reported as a lit
tle firmer in the east, but locally prices 
are unchanged. Demand is said to be 
good.
Mcntral uti B.C. In «to ..................................... S M
Montreal and B.C. yellow. In bbls. ..................... 4 T»
Montreal yellow and B.C. yellow. In eacto .... 4 TO
lehi« ««or. In bbla. .................................................. 4M
Iota» ««or. In bone. * lbe. .................................. IT»

SYRUPS.—Syrup is in fair demand 
at steady prices and conditions are with
out features of special interest.
t a tine. »ar eeee .............»........................ . Ill
1 B. Une, pee enee ..................................................... SB

1«BS ========= |
»b" e*

_____ „ __ .................. SB SB
rSkrr..~ :::::::::::: :::: S8

DRIED FRUITS.—Evaporated apples 
stand at the substantial reduction re
ported last week. All lines of dried 
fruits are steady and there is a fair 
and improving demand.

ft ft ÎS*
ft g-:::::::::::::::::::::::::: :::: L

N», ft I::::::::::::::::::::::::: ; l
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Stop Sapa aaaaeaaaaaaaaaaaaaaaaaaaaan area 8 W|

_ __ ::::::::::::::::::::::::::: :::: Î»
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Jtaa. T o.a-.Ba. op., pee ben ................ IJ
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I w» layers, tti. a.p., per b* ......... .... 8 i
lewai Inyen. Me. e-p.. per bee ...............
♦oiown lnrera. Ta, e-p.. per bee .................. SB1 *S5: .......... *»

.......... 15* iff1
— P«r lb, ..........................................
JO. ...............................

TEAS AND COFFEES.—Statistics of 
the London tea trade indicate that 
stocks are heavy. Higher grades are 
however said to be scarce. There is no 
change in the coffee situation.
OoC«Gl Rio, No. I___ IBU. .....

Green Bon toe .... 
Routed Son toe ... 
Chicory ................

................................... » IT

....................................... SB.......................... 4M6*..................... 11114
Chino hteeko, choice ............................. SB 444
Indie end Oaytan. choice ..................... SB 4 44
Jopono, May plcblng ............................ SB 4M
depone, choice .........................................  SB 4 44
NUTS.—Trade is Very quiet with lit

tle prospect of improvement until there 
are more outdoor amusements in season.
Rraudl ................ , ..............
Torreconn olutode ..........
Pannnto. rneilid. Jmebee 
Peannte, '

Morhet welnnta .. OtreoMai^wbHicily t 
SMDad

Hood picked. 
3 lb. picker . 

Pees—
Stilt pees, an 
Whole peon.

U lbs.

sack 18 lbs. ............
tr rack » lbs. ........

t « 
2 30
488
ITS
l«
Ilf

Seville

Ontario apples ...............................  s 75

grape fruit

Per lb.
................  8 IS 818
........................ 8 18ft
::::::::::: :::: Iff*
.......................... 4 B

.........
................. 411%

ShêÜïd walnut. !... 4 n

BEANS.—Beans are firm at the prices
quoted at last reduction. Peas and
barleys are steady.

WINNIPEG.
FISH.—Halibut are scarce and bare

ly coming in in quantities to supply de
mand. Other supplies ample. Trade in 
oysters is falling off.

■to—
Oyatera, par *aneo .............................................. IB
Freeh eefiecn .........................................................  4 U
Frown halibut ...................................................... 4M
Fre* whltBM ................................................... 4 0414
Freah pickerel ...................................................... 4M
Meek eed ............................................................. 4M
Heddeek .......................... .................. I." 4M
g»
5ÎSSS- Jftr15

......................................... 4M

...........................................  4M

............................................... 4M

WINNIPEG.
FRUIT AND VEGETABLES.—Cali

fornia lemons and Seville oranges are a 
little cheaper all other lines are steady 
except Baldwin apples which are quoted 
25 cents per bbl. higher. Green fruit 
trade is quiet.

Valencia onion.
Hothouse rhubarb 
Strawberries, quart 
Sauerkraut, lb.
Potato*—

Potatoes, pu bushel
Carload lota ..............
Ji

WINNIPEG.
PRODUCE AND PROVISIONS.— 

Lard and hams and bacon have all ad
vanced. Light backs having reached a 
price of 24 cents. There is good sup
ply of fresh eggs at prices unchanged.
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Butter is steady, but with a weak under
tone as stocks are said to be heavy.
lard- . *,

Tierces, per lb. ........................................... 414
» lb. tube .................................................... IS
M lb. pail................................ .............  .... S M
14 lb. cues ................................................... 4M
* lb cases ................................................. 4M
3 lb. cases .......................... ......................... 4M

Cured Meata
ll sea .....................................................  4,17 4M
Bacon .................... t.................. ........... 4M 4M
Shonldcre ....................................................... 414*
Lone dear D. 8............................................ 4M '
Me* pork, bbla. .......................................... MM

Better—
Cre-mery ......... . ................................ 4 33 4 M
Dairy, best ......................................... 4B III
Dairy, No. 1 ......................................  0 a 4 B

_ Dairy. No. 1 ......................................  4 11 4B
""Manitoba, per dos.............................   4 B

Storage .................................................  0 IT
Ontario lama ............................................... 41414
Ontario twlna ............................................. 4 IS*
Manitoba large ........................................... 4 It*
Manitoba twins ........................................... 4 14

NEW BRUNSWICK MARKETS.
By Wire.

St. John, March 11.—There has been 
little change of interest in markets dur
ing last week. Business continues up 
to average. Good sleighing has brought 
many farmers to city and added slightly 
to sales. Travelers report business to 
be fair through the province, but con
ditions are none too encouraging. Buy
ing in sugar still continues easy. Dealers 
ore afraid to purchase any large quanti
ties, as some have already been bitten 
through slumps. Flour continues, un
changed. Molasses are slightly lower in 
consequence of arrivals of fresh stock. 
Eggs are a little lower. Butter remains 
the same.
Bacon, roll ................................................ 0 IS 414
Bacon, breakfast .............................. 0 IS 020
Beam. Austrian, bushel ............................ 181 ITS
Beans, yellow eye, bushel ........................ 118 SIS
Butter, dairy, per lb. .............................. 0 28 8 30
Butter, creamery, per lb.............................. 0 30 0 32
Buckwheat. W„ gray, bag ........................ STi 1 81
Cheese, lb. .................................................  8 15 8 lift
CurTaata._rs. Ib. ..........................................  8 67% 181

.....................................  198 1 *
__    18*4Corn, doe. ....................... .............  .... 1 16

Pena. No. 4 ................................................... 188
Pens. No. 1 ................................................... 1 8*4
Pena. Nn. 1 ......................................... .... 1 «
Pens. Nn. 1 ................................................... 188
Panama. 1% dan. ................................ 1 88 1 88

ra. den. ............................... IN 2 48
* L ......................................... IN................................... 1 »................................... 1 •

.........................:.................. 4 ».................................................. 1 41.................................... . IN
Eggs, hennery .......................................... 6N 0 If
Eggs, case ................................................. 0 21 0 26
Flour, Manitoba ....................................... 6 25 6 SO
Floor, Ontario ........................................... 5 66 I 70
Lard, compound, lh. ................................ 0 !«% Ml
Lard. pure, lb.............................................. 0 15 0 15ft
Lemooa. Messina, per box ...................... 1» 4 88
Molasses, Barbados, fancy ....................... 0 37ft 6 38
Oatmeal, rolled ................................................... 5 25
Oatmeal, aid. ...................................................... 8»
Pork, domestic mem ..................................N 50 27 50
Pork. American dear ..............................  25 00 27 50
Potatoes, barrel ........................................  1 65 2 25
Raisins. California, seeded ...........   0 07ft 6 08
Rice, per cwt ............................................ 3 86 1»

......... .............................................  6» 681
Cohom ..................................................  8 58 8 71
Standard granulated ............................ 6 71 4 88
Andrian jponnlalsd ......... ...................  4 88 418
Bright yellow ......... ....................... . 4 18 4 88
No. I yelliw ..........................................  4» 4M
Paris ramps .......................................... 5 88 5 79

NOVA SCOTIA MARKETS.
By Wire.

Halifax, March 12.—Trade continues 
up to average in. most lines. Receipts 
of eggs are increasing, and fresh laid 
stock dropped to 25c. Creamery batter
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is le easier" to 3lè. Cheese» remains 
firm at 15c per lb. Large stocks are re
ported to be held here. Potatoes are in 
heavy demand at $1.60 per bag. Grape
fruit advanced 50o to $4, and Florida 
oranges 50c higher to $4. Side bacon 
is marked np to 19c.

ri, pu ta
£SSA1
Strawberries, 3 
Tomatoes, i s

Comme*], per

Flour, Manitoba beet, per bbl.
Grapefruit,

Florida,
navel, per case
per bag

Balmen, Sockeye,

Some Nova Scotia dealers are now 
importing American cabbage. One East
ern firm got seven tons during week.

bbl.

m lb.

IS

1per lb.
IS

sa • »• a
0 15• m

in $

GOODS HARD TO GET.
A report comes from Peterboro Ont., 

to the effect that the new Co-operative 
Society there is having a difficult time of 
it securing goods. A store has been 
bought on which a payment was made 
and it was intended that it should open 
some time ago. It had not, however, 
opened at the beginning of the week.

The trouble has been that the Peter
boro ’ wholesalers would not sell the 
Society the goods it wanted and it is 
stated, attempts have been made to pur
chase in Toronto, Lindsay, Belleville and 
Kingston, with little success.

MILK KEPT Di REFRIGERATOR.

Health Authorities Claim It Should Not 
Be in Same Department as Provisions.

Toronto, March 12.—(Special).—An 
Avenue Road grocer states that a city 
food inspector entered his place of. busi
ness recently, and pointing to his re
frigerators, ordered the immediate re
moval therefrom of his stock (which was 
not large) of breakfast bacon, and cook
ed ham. Asked for the reasons why he 
should comply with such an extraordin
ary order, he was informed by the in
spector that it was contrary to the city 
ordinances to permit hog products to be 
kept in storage with milk and cream. 
It was customary for this grocer, as 
with hundreds of others, to keep his 
stock of milk and cream in the refriger
ator with his meats, but in a lower and 
separate compartment. What pussies 
this grocer is—how can milk and cream 
tightly sealed be contaminated under 
these conditions f

Editorial Note.—The Grocer on receipt 
of the above information, decided to in
vestigate this matter, with i view to find
ing what part of the Ontario Public 
Health Act included such a regulation. 
At the City Hall this paper was told 
that the food inspector was within his 
rights and quoted the following clause 
in the Ontario Health Act, Schedule B., 
Section 114:—

“All milch cows, cow byres and 
dairies, and all places in which milk 
is sold or kept for general use, and 
all cheese-factories and creameries 
shall be subject to inspection under 
the direction of the Board; and the 
proprietors shall obtain permission 
in writing from the Board, to keep 
any such dairy or other place in 
which milk is so sold or kept, or to 
keep a cheese factory, or creamery, 
and the same shall not be kept by 
any person without such permission, 
which shall be granted after approv
al of such premises upon inspection, 
subject to the condition that all 
such places are so kept and CON
DUCTED THAT THE MILK 
SHALL NOT CONTAIN ANT 
MATTER OR THING LIABLE TO 
PRODUCE DISEASE, EITHER 
BY REASON OF ADULTERA
TION. CONTAMINATION WITH 
SEWAGE, ABSORPTION OF DIS
EASE GERMS, INFECTION OF 
COWS, OR ANT OTHER CAUSE, 
and upon such condition being brok
en the said permission may he re
voked by the Board.”

The capital letters towards the end 
of the above are The Grocer’s, the rea
son being that this is the part of the 
clause bearing particularly on the mat
ter. The health authorities were asked 
what words applied to the refrigerator 
ease above referred to and the answer 
was “or any other cause.” This evi
dently permits of very wide interpreta
tion and how it could be applied to 
keeping bottled milk in a refrigerator 
with eooked meats is something not 
easily understood by the layman.

The health officer admitted that if 
bottled milk were kept covered, there 
would be little cause for alarm, but there 
was a possibility that part of the bottle 
might be sold and the remainder left un
covered in the refrigerator. He stated 
that as far as the purity of milk was 
concerned, untainted meats would not 
affect it. But as milk rapidly took up 
the odors of meats, as of other things, 
it affected the taste.

It was, however, pointed out that 
where a refrigerator had two compart
ments entirely separated from one an
other, it would be permissible to place 
bottled milk in one and provisions in 
the other.

By P. J. C., Estevan, Sask.

IN THE GROCERY 5TORE

I was pleased to notice recently in 
your valuable paper (of which t have 
been a reader for the last five years) an 
article on “ Weight, Measure and 
Count.” I feel I must back up all that 
was said in the article, knowing that it 
is absolutely necessary to the success of 
any grocer to check both weights and 
number of any articles entering his 
store.

To enumerate all I have discovered in 
the last twenty years in the grocery 
trade would take too much time and 
space. I say to every grocer to look 
particularly to the weights of cheese 
and smoked meats. On smoked meat 
shipments of about 100 lbs. I find almost 
without exception a shortage of frees 
10 to 12 lbs.—that is, of course, allow
ing for the heavy packing paper that 
most packers use. When I am charged 
with 100 lbs. of meat, from 18c to 20c 
per lb., I’m going to see that I get it, 
and not pay for 10 or 12 lbs. of paper 
at these big prices. Packers who do 
this should be in the paper business I 
think, as they are surely making more 
on their paper than on the meat they 
are selling. I am sure there is quite as 
large a leak in the goods entering the 
store as there in in careless clerks giving 
overweight.

BORROWING TO DISCOUNT; USING 
OTHERS’ CAPITAL.

(Concluded from page 31.) 
can, evidently paying no attention to the 
date on their invoices. They keep their 
general credit good by showing plenty 
of resources of various kinds, so find 
plenty of people ready to sell them. Thus 
they do business largely on the other 
fellows’ capital—and they seem to get 
on. In fact, I know of one or two such 
firms who have made big money and are 
making it every day. I bear one say 
that “So-and-so’s standing is not so 
very good, after all—they are always 
very slow in paying up.” But mean
time, I note that So-and-so are buying 
real estate and trading outside quite 
heavily, having plenty of stuff which, at 
a pinch, might become readily available. 
And because they are known to have 
such stuff, nobody presses them—and 
their 30-day bills are not paid often in 
two or three months.

Question is: Do they not manage about 
as well, maybe, as we who think it the 
best business to discount f
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Tomatoes Decline
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Oranges Advancing ; >i- y --
Pinning np of Primary Orange Markets Heralds Further" Lo
cal Advances—Tomatoes Arrive in -Car Lots — Firmness Ex
pected in Lemon Market—Prospects for Easter Trade Bright.

Florida oranges arriving on "Canadian 
<h|iirt|1are meeting with good demand, 
ofoinj? Aiefly to fine quality. This week 
à Toronto dealer has five ears coming 
in and states that they qre arriving in 
splendid shape. Prices on all oranges 
are likely to advance owing to heavy de
mand from all parts of Canada and 
States since California frost. It is re
ported that Florida will not be able to 
meet the demand and that the season for 
the ordinary varieties will be over in 
about three weeks. After that Florida 
Valencias will come forward to meet 
demand.

Tomatoes are now being shipped from 
Florida to Canadian markets in car lots, 
and meet with ready demand. Toronto 
market alone uses up about a car a day. 
Trade is expected to keep steady now'till 
on in May.

GREEN FRUITS.—Business in green 
fruits this week is brisker than it has 
been for some time past and is beginning 
to take on hum and bustle of summer 
business. Trading for Easter is especi
ally good and buying has been more lib- 

"eral than for some time past. Prices re
main same as last week. The importa
tion this week amounted to only about 
seven or eight cars due to intense cold 
weather prevailing during past week. As 
dealers were fairly well stocked up they 
did not relish risking shipments in such 
cold weather. It is expected that im
ports this week will be heavy. Trading 
in apples has received another set back 
as the export prices have declined till 
it is unprofitable to ship. Local demand 
continues steady with good russets sell
ing at $4.76 per barret

winter emriettee, No. 1 ...........  1 St 4SI
winter mrfetlM. No. * ............ IN IN

~ H8 iS
...................................................... IS 4M
California liante ........................... SM 4M
'ahadu .................................... STS SM
Itateaa ........................................ ISO SM

Cobœ, eu* et M .................... 4M

‘ VEGETABLES.—There is little doing 
in vegetables and it is not thought, that 
much business will be accomplished till 
after Easter. Florida asparagus has 
appeared on local market and is selling 
at $12.00 per ease of twelve bundles. 
Quality of the grass is very good. Straw
berries are lower this week selling at 
35c to 40c per box. Cabbage is a little 
higher. American oyster plant has ad
vanced 10c, while cukes are a little 
easier. Spinach is higher than last week 
having advanced about 25c per barrel. 
Boston lettuce «.cheaper having declined 
to $1.35 per crate. New potatoes are 
easier selling at 6c per pound instead 
of 7c as last week.
Canadian outer plant ................................. .... 0 80
Spanish onions, large case ........................ 2 96 2 TB
Canadian red onions, per lb. ................ 0 (HI* 0 61%
Wax beans, in hamper. Imported .......... 8 80 1 00
Carrots, bags ................................................. 0 75 1 CO
Cabbage, bbl a. of 3 doe. .......................... 1 60 1 TS
Cauliflower (for single cases 18.00) double 3 00 3 80
Celery, per crate (3 to 6 doe.) .................. 4 80 5 00
Cucumbers, per down ............. ................  8 88 8 80
Leeks, per bunch .................................................. 0 88
Peppers, green, crate ........................................... 810
Radishes, down ...................................................... 0 00
Sweet potatoes, basket ........................................ 8 81
Potatoe»—

Green Mountains, car lota, per hag.. 0 72% 0 TB
Quebec grades, oar lota, per beg........ 0 80 0 65
Quebec grades, «nail lota, perbeg... 0 00 010

Spinach, bbl. .......................................................... 3 00
Tomatoes, hothouse, lb. ............................  0 30 0 36
Turnips, per bag ........................................... 080 1 00
Egg plant, doe...............................................  8 80 1 76
Boston lettuce, crates. I doe. ........................... 136
Curly lettuce, crates, 4 doe. ..................... 1 75 8 00
Strawberries, qt ................................. ................ 0 36
New potatoes. 6c lb. or, bbl....................... T 80 8 00
Horse radbh, lb. ................................................... 0 15
Garlic, bunch ......................................................... 0 IS

TORONTO.
GREEN FRUITS.—Business on local 

market has taken on brisker tone during 
past week so that prospects for good 
Easter trade look bright. It appears 
that oranges of all kinds are likely to be 
scarcer, owing directly to the supply 
from California having been so greatly 
redueed. There is at present a tempor
ary scarcity on local market but ship
ments are expected to arrive shortly. 
Dealers predict higher prices. Good 
strawberries are still bringing from 45 
to 55 emits per quart. One dealer this

sold a whole tank at 45 cents 
. straight. Poorer quality however are to 

be-, found on market at much .lower fig

ures.
Apple»—

Spite, lint grade, per barrel .......... SM 4M
Spite, second grade, per barrel ........ 1 M 1 26
Roeeets, No. 1, per barrel .................. 3 M 3 SO
Roaaeta. No. 2, per barrel .................. ITS 3 00
Greenings, fancy, per box ................ 1.00 1 »
Greening», No. 1, per bbl...................... 3 00 3 M
»£?• bV"..bb,\.:::::::::::: is $5

:::: Î8
mrsK==ss «Cocoannta. per eeek of M .................................. 4 M
Hothouse grapes, per lb. ........ ......................... ID
Grapefruit, Florida, state 44. M gad M.
ag^jaBia-a jg jg

Oranges, Florida, ordinary, ease ............ .... 31
Oranges, Florida, Pineapple rartety, case 4 00 4 M
Needs, per cue ................ .......................... SIS 4M

8=2St f^teC^yr^: « 18
fteeraTceT.. lTboxes (M'to'M)".""""" .... I 8
Pears. Cal., fall boxes <180 to M0).......... SM SM
Strawberries, per quart box .......... ..........  IS 0 M
Tangerines, per strap, 2 boxes ........................... 4M

VEGETABLES.—Florida tomatoes are 
now coming in car lots instead of by 
express with result that prices have been 
greatly reduced. Sweet potatoes have 
advanced from 25 to 50 cents during past 
week on account of scarcity in South, 
and it being near the end of the season 
here. Imported vegetables are all mov
ing a little more freely than week ago, 
hut in Ontario vegetables dulness still 
prevails. All lines are now low and ap
pear to be still on a declining market.

Beane, wax and green, hamper ........ 4 00 4 M
Beets, Imported, per doe. ................................... IM
Brussel sprouts, par quart box ......................... 4M
Carrots, Imported, per doe. ................................ 178
Cabbage, per bbl. (about 3 doe. heads).. 0 75 1 04
Cauliflower. hamper of 14 ...................... 2 no t »
Cauliflower, hamper of M ........................ 38 4M
Celery. Florida, per cue ........................... 3 66 3 78
Celery. California, per cue ................................ 5 66
Celery^ Cdtfornla, punch of down heads .... 1 5
Cucumbers, Boston,‘ ' hot" house," " dôe'ÜX! ! i'ÎÔ 3 04
jn tient, per crate of M to 48..............  3 M 4 00
MÆ-bSa.* ,* SS
Lettuce. Boston heads, hamper ............... 3 M 404
Mushrooms, per lb. ..................................... 4M IN
Onions—

SpanhM, per orate ................................ 2 24 2 84
Canadian onions, 78 lb. bag ............. 4M 4 74
Onions, green, Imported, per dor................ 4 16

Peppers, green, basket ................................ 4M 4M
Peppers, green, hamper of 4 boxas.......... 2 M SM
PuMay. Verge trroehee, doe. ...................  4 M 4 78

î S Ï8
PA S,,bjMSgrïissa™ V" !8Potato*, new, Bermuda, barrel....................... 8M
Rhubarb, according to fixe. dos. bunches 4M 1 M
Spinach, per bbl............................................. 2 M 2 M
Spinach, per hamper ................................... 4 78 1 04
Turnips, per bag .................................................... g *
Tomatoes, hothouse. par tb. .............................. 4M
Tomatoes Floride eue ............................. IM 8M
Sweet potatoes. M lb. hogur .................. Ill 2M
Water erase, per dee. bawbee .......................... 4M
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Good Finish to Season’s Business Expected

Proepecte Are for Heavy Trade in Fiah During Remainder of Beaaon—Supplies 
of Freeh Haddock and Halibut Coming in More Freely—Preparations for Com
mencing Spring Season's Work—Oyster Growers Begin Planting for Next Sea
son. I

Trade in fish throughout Lenten sea
son has been satisfactory to dealers, and 
with another week yet to run it is ex
pected that records will show a flne sea
son’s business. During past week, re
tailers supplying from Montreal have 
been fairly well stocked so that orders 
have been light, but a brisker movement 
is expected before the week is over as 
heavy stocks will be required to meet in
creased demand of next week. In Tor
onto, dealers are now beginning to wind 
up business so as not to be left with 
stocks on hand after season closes.

Weather conditions have been more 
favorable during past week with result 
that larger offerings of fresh fish have 
been made. Small boats are now out for 
spring work and it is expected that the 
larger ones will be going out in a few 
days.

Oyster growers are now engaged in 
cleaning up their beds and getting things 
into shape for planting next season. Just 
now no one seems anxious about business. 
Growers are of the opinion that weather 
throughout season has been unfavorable, 
and that they would have done much bet
ter under normal conditions.

MONTREAL
FISH.—Business is a little dull in fish 

markets this week but a big trade is 
looked for next week. Trading during 
Lenten season has been exceedingly brisk 
right up till two weeks ago when it sud
denly took a dull turn but it is expected 

. that demand will be heavy next week as 
the retailers’ stocks will be pretty well 
run out, and they will be forced to re
plenish to meet demand during the many 
fast days next week.

Supplies of fresh haddock are coming 
forward more freely this week, two cars 
of haddock being now on way from coast 
to local market. Halibut is also coming 
more freely as well as other fresh fish. 
The demand is pretty well confined to

fresh lines as it seems that the public 
have tired of froxen and salt fish. Frozen 
fish are selling slowly and there is prac
tically no demand for salt or pickled fish.

Fresh cured baddies arc in good sup
ply and are meeting with good demand. 
Prices are higher than for those put up 
when fish were cheaper and stored till 
the present. Fresh cured cost about 
lV2e more than the frozen baddies. 
There is also a good demand for salmon, 
mackerel and smelts for the Italian trade 
at Easter.

Lobsters, shell oysters, bulk oysters, 
shrimps and clams are in better demand 
and a good trade is looked for during 
Easter week. Many people who would 
not purchase these expensive fish under 
other circumstances will do so during 
holiday season. Small boats are out now 
but the bigger trawlers will not leave 
for the ‘ Banks” for about ten days, or 
at least until the weather is more favor
able. With the boats out it will not be 
long until there are good supplies of 
fresh fish and in view of this fact sever
al lines of fish went down in price dur
ing past week. Stocks of frozen are 
pretty well cleaned up and there is just 
about enough left to fill in till new catch 
comes in.

FRESH AND FROZEN.
. .____ m. per lb. ............................................... Ill

BluefUh, fancy, per lb. ...................................... . f IS
BarboMe (dreeeedK bullheads, per lb. .................. #11
Market cod, cases, m Ifaa., per lb........................ 6 «
Less than ease ............................................................. 0 86%
Bleak cod, per IK ........................................ 0 06 • ff
Toss new, per bbl.................................  1 86 1 »

per K ................................................. 0 06
per lb., fraeen ...........................  0 01 011K»h. perlb.. by «pnm........... IN • W4

Herbie, fnwen, per 1» a*, ■■lime............... 16
Herrins, lui», per lM It*. ................................ IS
ïuJleto, per lb. ..................................................... I»
Mackerel. per lb. ................................................... IS
Pike, dremetl and bewOeae, per lb..................... IS
PU», round .............................................................. IS
Perm, dreewd .............................................. IS IS
Smilfi, liner .................................................  IB •»
Seel». No. 1, per lb. ..............................  IS IS
Salmon, fancy aprinc, per lb...... ............ IS !»
Salmon, red. B.C., per lb. .............................. IB
Salmon. Oaine. per lb, ..................................... IS
salmon, QuelU, per lb. ............................. IS* IS
Trout, lake, per lb .......................................... Oil
Whltefleb, Urge, per lb. ...................................... IS
WhlteBsh, naall, per lb. ..................................... 0m
Weakfleh. fancy ...................................................... 616

PEEP A BED FISH.
Beaelw» lab. In blocks, S lb. boue, per lb....... IS
Dry Pollock. IS lb. bundle, per bundle.................. I S

40

Acadia pune cod tablets, » lb. bases, per
Acadia, pare cod tablets, » lb. boxes, per
Halifax 3 lb. box. per lb.

in box, per box

SALTED AND PICKLED.

per bbl.
half bbL

No. 1 mackerel, » lb.

Na I per m Ike.
per lb.

Scotch
Holland
Holland

Sea trout, half bbh.

Bloaters, bo*
ith bloaters, fancy,

Haddiea, extra fancy, per
Baddies,
Fillets,
Fillets,
ISS-,»»: per box of

sehnon, per B
■eked herring.

Ciscoes, per baaket

Medium sise, per bbL
Boiled lobsters, per lb.

SMOKED...............  100
fiT.......IIIXIII XI!

• ft

ir.r.rrft- 
riTEssrirnr

1 10
1»onis
IS
0 12

e n l s
18

IS
IS

TORONTO.
FISH.—With Lenten seseon continu

ing now for only enother week fish deal
ers are already beginning to clean up 
stocks and get rid of all winter lines be
fore season finally closes. This week, 
several lines disappear altogether. 
Among these are, cohoe salmon, pickerel, 
haddock and cod in the frozen fish; 
flounders in the fresh, and Labrador 
herring in the salted and pickled. Freeh 
caught steak cod and haddock have been 
slightly reduced in price and are now 
quoted at 8 and 7 cents respectively. In 
fresh fish, cod and salmon are in great
est demand, while in frozen lines white- 
fish and halibut appear to be moet sought 
after. Owing to great difficulty in se
curing fresh fish, Easter comes at a poor 
season this year.

Stocks in oysters are still coming 
along in good shape, and local dealers are 
of opinion that considering the way in

*



THE CANADIAN GROCER

which trade has been moving lately, sea
son will be prolonged even after Easter.

tdSjgfffÏMS iü !|
pike, per lb. etisHht ........................ ISLake Erie heWfiïï. per lb. strelebt............... IN

FRESH CAUGHT FISH.
.....e.e.eee.ee^.eeeee.eeeeeeee.ee e«ee 0 ®

, SMOKED.
:::: iS

SUete ......................................................... 0«
______ bloeten. Me .............................................. 1»
Ktppeie .................   .... 1»

PREPARED.
Shredded cod, 1 dee. pko. to her................... IS
Acedia cod, 1-lb. baxoT U to crate.................. *»
Cod la knee .tripe. 26-lb. to bm. lb............. 0 Mtt

SALTED AND PICKLED.
trout, per kaa ................... .. .............. î Sbarrios. LodTWiw. per Mt... IS

Helloed herring, per hag ........................... •(* SB
0yaSSeëta. per galloo .................................. IT* IN

Straight, 1 gal. loge ........................................ ITS
l tt B !8

T§& SS :::::::::::::::::::::::::::: :::: $8
S gaHoa cane .................................................... 4M

1. per lb. ................................................. #11
Eatia. per lb. ................................................. III

HALIFAX.
FISH.—The arrival here this week of 

two American fishing schooners for re
pairs, both of which disposed of their 
cargoes at this port greatly relieved the 
condition of local fish market. Halifax 
dealers bought the fares which consisted 
of halibut, cod and haddock. The plac
ing of several thousand pounds of hali
but on market caused the price to drop 
from 25 to 20 cents per pound. The fish 
found a ready sale. Cod and haddock 
were also of good quality. Lobsters con
tinue scarce and high. Some small lob
sters marketed this week sold at $1.60 
per dozen.

ST. JOHN.
FISH—Dealers throughout city are 

pleased with amount of business done 
over fish counters since commencement 
of Lent, and look for its continuance up 
to close. Last week saw fairly good 
weather for the trade and the catches 
were up to standard. Haddock and cod 
as usual were the staples, while Western 
halibut was also in good supply. There 
were quite heavy arrivals of Newfound
land herring. American blucfish and 
whiteflsh came in as well, although the 
demand for these lines has never been 
particularly brisk in St. John. Oyster 
trade throughout Lent has been most en
couraging, supply being good and prices 
holding firm at 75c quart to retail trade.

NORWEGIAN SARDINES SCARCE.

Fishing Poor After September of Last 
Tear.

A report comes from Stavanger, Nor
way, to the effect that Norwegian sar
dines are scarce. The fishing season 
dosed on Feb. 15, and canners of salmon

say it must on the whole be described 
as a failure.

The summer packing season in 1912 
was an average one as regards the quan
tity packed and the quality of the fish 
was first class. But about the middle 
of September the fishing came to a 
standstill. This, in itself, was not em
barrassing, as canners are always used 
to that, since sardines disappear peri
odically, but invariably return in three 
to four weeks. The past season, how
ever, made an exception to this rule, 
and there was practically no fishing 
whatever from the middle of September

till February. Usually the season 
closes February 1, but owing to the 
shortage H was held open till February 
16 this year.

The report goes on to say that this 
shortage in connection with other rea
sons will result in higher prices on the 
markets abroad, and buyers will in 
future have to pay higher prices for 
Norwegian smoked sardines than before. 
The fishing will be resumed on the 26 
of May this year and canners are in 
hopes that the next season will turn 
eut more satisfactory than the past 
one.

Use of Better Methods Would Sell More
Fish

Opinion of Men Interested in the Catching and Distribution 
of This Article—Cheap Food Compared With Many Other 
Unes and Should be Pushed Strongly by the Trade—Condi
tions of Fishing Industry on Atlantic Coast

“The fishing this year has not been 
as good as last in regards to the quan
tity caught,” said H. B. Short, Mayor 
of the famous fishing town of Digby, 
N.S., and representing the fish merchants 
of the Atlantic coast on the Dominion 
Fisheries Advisory Board, in a recent 
interview in Montreal with a Grocer 
representative. “However, when you 
take into consideration the increased 
prices realized for some lines of fish, 
the season financially speaking, is prac
tically the same as last year.” Con
tinuing, Mr. Short said, “Conditions 
seemed to be against the fisherman dur
ing the past season. First bait was 
scarce and curtailed operations to some 
extent. Then storms interfered and 
forced the fleets to seek shelter. The 
storms also had the effect of driving 
the fish ‘off-shore’ into the protection 
of deeper water. A few steamers are 
out now, in fact, two catches landed this 
week totalled about 200,000 fish, but 
the fishing fleets are outfitting now and 
will put out in about ten days. The 
outlook for the season’s fishing is prom
ising and big catches are expected.”

Better Sanitary Methods.
Mr. Short called attention to the 

sanitary methods employed in handling 
the fish at the coast and expressed the 
wish that all dealers would handle the 
fish exposed for sale in a sanitary way. 
“If every dealer would only use a little 
care as some do in displaying his fish, 
the public would purchase more, but 
when a housewife sees fish covered 
with ice and twisted out of shape and 
thrown in a heap, her appetite is not 
stimulated and she does not buy. Again, 
when she buys fish, many a dealer will 
send it to her uncleaned, and there is 
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nothing that a woman hates more than 
cleaning fish. Now, if the dealer would 
only give a little attention to thetie 
details he would surprise himself with 
the increase in his fish sales. By dis
playing the fish in an appetizing manner 
and sending them out on deliveries 
cleaned and boned, the dealer can build 
up a trade to be proud of,” remarked 
Mr. Short.

A Good Talking Point
“Some dealers do not seem to take 

full advantage of the cheapness of fish 
as compared with many other edibles, ’ ‘ 
he maintained.

“The dealer can use the ‘High Cost 
of Living’ as an argument to sell fish. 
By drawing the customer’s attention to 
the difference in the cost of fresh meat 
and fish, dealers can give their fish 
sales a great boost,” is the opinion of 
Mr. Short.

IS SAUSAGE FRESH MEAT?
A curious situation has arisen in Blen

heim, Ontario, where in recent years a 
number of grocers have gone into the 
sale of cured and cooked meat and of 
factory sausages. The butchers pay a 
license fee of $10 and have now com
plained to the town council that a profit
able end of their business has been large
ly cut into by the grocers handling goods 
which the 'ormer claim to come under 
the head o', fresh meats. The town so
licitor’s opinion has been taken in the 
matter, and is to the effect that the de
cision rests on the constituents of saus
age. If fresh meat, the by-law prohibits 
any but licensed butchers selling them. 
The grocers are still dealing in sausages, 
and it is understood that a charge will 
be laid and a test case made.
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Demand for Flour is on the Increase
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Good Export Trade From Montreal — Wheat Market Takes 
Slump—Effect on Floor Market Doubtful—Mill Feeds Moving 
Freely—Demand Doming for Bran in Oar Lots in Toronto— 
Prices Remain Unchanged on all Markets.

Inquiry on all the larger markets for 
flour has been slightly better during 
past week, so that now a good steady 
trade is passing. With demand continu
ing heavy, an advance would seem prob
able, but at present so many other fea
tures enter market that none of the mil
lers feel in a position to make predic
tions.

On primary markets wheat, oats and 
corn all took big drop on Tuesday, 
wheat going down 1% to 1% cents. This 
is the greatest fluctuation experienced 
for several months, but whether it will 
have any effect on flour situation is a 
question. The cause of this decline was 
given as the heaviness of stocks in far
mer’s hands, which are reported as hea
vier than for many years.

Mill feeds have been moving out free
ly during past couple of weeks and 
stocka in bran are now becoming touch 
reduced. Some dealers predict an ad
vance of $1 before the month is out. 
Shorts and middlings though moving 
well, are still in large supply on all 
larger markets. No change in these is 
now anticipated.

Receipts of flour in Montreal for the 
week were 6,305 sacks as compared with 
14,807 sacks for the corresponding week 
last year. The exports from Portland 
and St. John for the week were 44,473 
sacks as against 14,807 for the same 
week the year previous. The stock of 
flour on spot, in store to-day showed a 
decrease of 8,711 sacks as compared with 
week ago and an increase of 60,255 
sacks over the corresponding week year 
ago.

MONTREAL.
FLOUR.—Inquiry for export flour is 

quite heavy, but in some cases little busi
ness has been accomplished. Shipments 
are being made on booked export or
ders. Local demand continues steady 
with little of interest to report. Prices 
remain firm at last week’s quotations

and it is not expected that these will be 
revised for some little time.
Winter wheet, fancy patents, to
Straight rollers, in boss ..........
Manitoba let Sprint wheat patent! 
Manitoba "
Manitoba 
Manitoba

4»
410

4ff

SSi. n Is
CEREALS.—Demand for rolled oats 

is better this week owing to favorable 
weather. There is steady demand from 
both local and country buyers for small 
lots. Tone of market is steady with 
prices unchanged. Exports of rolled oats 
from Portland and St. John this week 
were 3,780 sacks and 9,500 eases as com
pared with 15,908 sacks and 8,500 cases 
for same week year ago.

Rolled onto. In ■ nek loto .... 
Rolled onto, to rtage bee loto 1* is

«3
BTLd-SSU- MSjTjSSr $8

Comment, to * to, tecta ..........
Rolled onto, to cotton eecta. In IS IS

iiil

MILL FEEDS.—Demand for mill 
feeds seems to be slackening off and is 
not as brisk as last week. Prices remain 
firm and unchanged, although prices on 
middlings have advanced with some 
firms. Trading in mill feeds however 
is still quite heavy and is not confined 
to any one centre, but is well divided.
Bran, In cor loto, per tan ................................ M
Short», in cor loto, por ten .............................., IS
Middling, ......................................... to* M

TORONTO.
FLOUR.—Inquiry for flour during 

past week has been quite heavy as com
pared with corresponding week in other 
years. Trading ia steady and supply 
does not appear to be any more than is 
necessary to meet the demand. With 
present conditions holding, chances 
would bid fair for an advance. On the 
other hand if spring were to epen early 
chances are that sneh advance would not 
be made.

“Export trade in flour,” said one 
dealer this week, “is absolutely dead, 
or at least as nearly so as it is possible

to be.” Bulk of trade from this point
is domestic.
1st petaot, to eu ütaTjS?................ in

Feed floor, to eu lot», per toe ..................... S*
Floor, to cotton muta. Me per bun 

Winter Wheel 
Fancy patents, flora ratio 
Patents, W me..
Straight roller.
Blended domeet

CEREALS.—Owing to mild and open 
winter demand for oatmeal and rolled 
■eats has not been as heavy as usual. Dur
ing past couple of weeks, however, trade 
has picked up and now these are moving 
out fairly freely. Situation is practi
cally same as week ago, with no sign of 
change.

Millers still find difficulty in securing 
good quality Ontario, white wheat for 
manufacturing rolled wheat. Wheat of
fering early in season was damp, but 
now that farmers have kept it for some 
time, it is in rather better condition. 
Commeal situation remains unchanged.
BoDed oats, roan lota, to to, ras 
Rolled oats. 2S bags to oar lob 
8to»dard_aod_iErairaUtod
gX, *5!“,“2 -vt...................................... *5§39 s# ftàj’to "» *»j •***" ® y y*»*'»."1; ••••Carniaral, B to. bags. ■ bag lotto but 
oS, Whkbagto ■ büi'iotto'eaanàr 
RoSad oata'to eottoe'aüta, ï'oratoararô

MILL FEEDS.—Trading in mill feeds 
especially bran and shorts has been 
heavy; causing greater firmness in mar
ket. While some mills are selling on a 
car lot basis, others refuse to ship full 
cars and insist on at least 100 bags best 
flour going out in car. Demand for bran 
is heavy and most mills would find good 
inquiry for car lots were they willing 
to ship in that way. One dealer states : 
We are now getting 020 for ear lota and 
are looking for 021 for bran before the 
month ia ont.”

ear loto, pu tag ............................. ton

is IIS
tens

IS

””
!i

11* is
1» IS

MkMltoéü to o 
Wheel roottlee,

to, per tan .............................. ft #

.'SES-lU-iü^SS 88
WINNIPEG.

FLOUR AND CEREALS.—The flour 
market is altogether featureless, but an 
improvement ia expected with the open
ing of navigation. Oats are weak and de
clining and rolled oats should be cheaper.

is
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Greater Firmness in Provision Market
Light Receipts of Hogs Cause Continued Firmness in Provi
sions—Butter Market Firm for Choice Makes—Dealers Look to 
Lower Prices in Near Future—flood Export Trade in Cheese 
Causes Market to Firm up—Poultry Scarce and in Great De
mand—Buckwheat Honey Moving Freely in Toronto.

Owing to light receipts of hogs on all 
large stock markets prices have been kept 
continually advancing with resulting 
firmness in all hog products. Movement 
in all manufactured pork products dur
ing past week has been on increase. 
Smoked meats have been in good demand 
and show marked firmness in price. Lard 
too, continues steady and is moving free
ly. Demand for all lines is especially 
good for Lenten season.

Butter market continues steady and 
firm. For really choice makes full prices 
at highest figures are readily obtained as 
owing to scarcity of supplies demand is 
heavy. Dairy butter at present offering 
is still strongly marked with feedy, 
stably flavor, so that for average qua
lity coming demand is poor. With 
spring advancing there is every prospect 
for better quality stock being offered 
and for larger offerings being made so 
that prospects are for declining market 
in near future.

Vancouver firms are reported as being 
overstocked with New Zealand butter 
and having to work off surplus stocks 
on the three northwestern provinces.

Cheese market is taking on a much 
firmer tone owing to increase in export 
trade and stocks being worked off in 
that way.

The table below shows receipts of but
ter, eggs and cheese on Montreal mar
ket during past week with comparisons:

Receipts.
Butter,
pkge.

Cheese,
boxes.

Week ending March 8, 
1918........................ 2,422 10 4,760

Week ending March 1, 
1818 ........................ 1,822 186 8,606

Week ending March 9, 
1912 ........................ 8,761 79 7,448
PROVISIONS.—Provision market re

mains same as last week with prices un
changed. Hogs are coming forward a 
little more freely here than for some 
weeks pest but are still behind demand. 
Demand for smoked meats is excellent 
and the booking for Easter delivery is 
pleasing to the trade. Lard is moving

freely. There is no new item of interest 
in the provision market and it is not 
probable that any change will be an
nounced before Easter.

Extra large sUee, 8
sizes, 20 to 28

IB to 18 lbs.,
Extra small sixes, 10 to 14 lbs.,
Bone oat, rolled, 4*r lb.

t to 12 n*.,Bone out, rolled,none uui, rvneu, snuu, e
Breakfast bacon. Bngihh,

short, lb.
< to 11 lbs.
per poundRub., 1 mil. LUURrii. liter KKiuiiei .....

Wiltshire bacon (50 lb. sides)
about 4rolls, smsll,

Hogs, live, per cwt.
Hogs, d reseed, per
Pure Lard-

Boxes, 50 lbs. net,
Ceeee, tins, each.
Cases, tins, each 5 lbs.,
vura, uns, men »
PsOs. wood. 20 lbs. per lb.
Tubs, SO lbs. net.
Tierces, 3TB lbs., per lb.
One pound brtclu

Lard—
>xee, SO lbs., oer lb.

Cases, tins, 80 lbs. to per lb.
tins, 10 lbs. to case, per lb.

3-lb. tins. 00 lbs, to case, per lb.
Pails, wood, 20 lbs. net, per lb.raiia, won,» ids, net, per iu.
Pails, tin, 20 lbs. gross, per lb.rw«, uu, at in. «row,
Tubs, B0 lbs. net, per lb.
Tierces, STB lbs., per lb.ihuuw, ids., per id. .
One pound bricks, 00 lbs.

Canada short

Clear
Heavy

Dry Belt

Jellied tongue. 10 lb.
per lb.

liah brawn,
per tin■raina son, s in. un, per uu ...................

Cooked pickled pin feet (In vinegar, kits 8 lb.
per lb.

Tripe, in

dear bacon, heavy, lb. .................. ............. 0 iB
40 lbe., per lb.................... 0 IS

lb............................. 0 i«%
IV 018

0 19 
0 17% 
020%• »

.... 0 22
• 15%

..............................  0 14

................................... 88

..............................  018
lbe.............. 0 18
boneleee.... 0 8 0 8%

...............................................  9 86
cwt.  ................... 14 00 14 80

lb..................................... 014%
lb........  0 16 0 15%

0 15% 018%
0 15% 0 15%
0 15 015%

0 15
............  0 14%

0 15% 0 10

....... 0 10
0 19%

:SB8
............... eiev..................  i r

..................... oio o ie>„......................... own
to eass..................... 0 U14

eat M, Ml.. U............................. tt 00 SN
it beet poik. Ml., IMS
......................................................... tt 00
deer pork, bbl...............................IITT7................. :.......................II

..............................II
lb. ................................ ..........  0 1M
........................................None offend
open the. per lb.................. IS

............................................... IBM
• n

............................................. . o w
Ut, et a It*., pm lb.................. ......... IN

BUTTER.—There is stronger tone in 
butter market here this week and Sep
tember and October made creamery has 
advanced to 32e per lb. ' This advance 
went into effect in face of fact that 2,000 
packages of New Zealand butter were 
imported by local dealers during past 
week and this importation accounts for 
increase in weekly receipts which were 
1J00 packages more than preceding 
week, but 329 packages less than year 
ago. There seems to be considerable dif
ference of opinion regarding quality of 
this butter, yet fact remains that good 
creamery is scarce. These importations 
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tend to keep butter at present level and 
it is not thought that higher prices will 
prevail for some little time.
Ovumery Mocks, Sept and Oct make............. 0 32
Dairy tubs, lb. ............................................. 0 8 0 8
Creamery, winter made ...............................  0 30 0 30%

EGGS.—New laid eggs are higher this 
week and receipts are about same as week 
ago. Total receipts for the week were 
4,760 cases, which is an increase of 1,252 
cases over last week but decrease of 
2,683 as compared with corresponding 
week year ago. Demand for eggs is 
good, especially for new laids which are 
moving out freely.
New laid egjs, per doz. ........ .................  0 30 0 82
Selects ........................................................................ 0 22
No. 1*8 ............................................................  0 IS 0 8

CHEESE.—Cheese market has bright
er tone owing to increased inquiry from 
abroad. Illustrative of this demand is 
the statement that 5,000 boxes were ex
ported in one shipment this week. Re
ceipts were 176 boxes less than last week 
and 69 boxes less than year ago. Local 
demand remains about same with prices 
unchanged but firm.

Lew ... 
Twin ...
Ï, Twin 

til too .

New. Old.
. 0 14 0 14%
. 0 14% 0 15%
.......... 0 15....... eis

POULTRY.—There is no change in 
local poultry market. Supplies are fair
ly good and demand is excellent for sea
son. However, high prices have cur
tailed consumption to some extent.
Poultry, Dreesed—

Turkeys, per 
Ducks, per lb.
Fowls, per lb. 
“ per lb.

lD* ..................
lb. ................

.................  0 15

08
022
08
910
014

HONEY.—Trading in honey is dull 
with few large orders coming in. The 
orders are mostly for small lots with the 
exception of those coming from confec
tionery and biscuit manufacturers. 
Prices remain unchanged.
Glonr. white ................ ................................ f Uamm.
White,

dark grades
txfcractad ... 

honey ..
0 14IS .• 10% 0UIs

TORONTO.
PROVISIONS. — Firmness prevails 

throughout provision market and still 
there is strong tendency to advance. Re
ceipts at city stock yards continue light 
so that demand soon snaps up all avail
able stocks. Prices on hogs have ad
vanced greatly since week ago and show 
signs of further advances in near future. 
Thus prospects are for high prices con
tinuing to rule in all hog products. Lard 
keeps firm with slightly better demand.
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All meats are moving out especially well 
for Lenten season.
Smoked Meat»—

Light hams, per lb. ....................
Medium bama, per lb.....................
Large hams, per lb........................
Backs, plain, per. lb......................
Backs, pea meal ........................... ......... .........
Breakfast bacon, per lb........................... 0 19
Roll bacon, per lb..................................... 0 15
8houIders ................................................... 0 13%
Pickled Meats—lc less than smoked.
Heavy mess pork, per bbl...................... 22 00
Short cut, per bbl.....................................17 00

' Cooked hams .................................
Long clear bacon, light ..............
Long clear bacon, heavy .........
Long clear bacon, extia heavy

Lard, tierces, per lb...................................... 0 14
Lard, tnbs. per lb.......................................... 0 14%
Lard, pails, per lb......................................... 0 14%
Lard, compounds, per lb., tierces .
Live hogs, fed and watered ................
Live hogs at country points ...........
Dressed hogs .........................................

• 17% 0 IS
0 17%

0 16% 0 17
0 22

0 22 0 24
0 19 0 21
0 15 0 16%
0 13% 0 14%

22 00 23 00
27 00 28 00
0 26 0 27
0 15 0 15
0 14 0 14%
0 13 . 0 13%
0 14 0 14%
0 14% 0 11%
0 14% 0 15
0 09 0 09%

9 85
9 50

14 00

BUTTER. — Butter market keeps 
steady and firm. Cold snap of past two 
weeks blocked up roads and prevented 
farmers from making larger offerings. 
Greater receipts however are expected in 
short time. Finest grade in dairy con
tinues scarce, and market is still stock
ed with lot of poor stuff. Demand for 
creamery has taken on brisker tone dur
ing past week. Dealers are taking cream
ery solids from storage and cutting into 
prints. These sell at 30 to 31 cents, with 
good demand. An easing off in price of 
all lines is expected within next couple 
of weeks.

Per lb.
Fresh creamery print .................................  0 32 0 33
Creamery solids ............................................... 028 030
Creamery Prints, per lb................................ 0 30 0 31
Farmers* separator butter ........................... 0 26 0 28
Dairy prints, choice .................................. 0 22 0 23
Dairy solids ...................................................... 0 20 0 22

EGGS.—Situation here is again slight
ly easier, although prices are quotably 
unchanged. New laids are offering free
ly, and witli reasonable prices demand 
has becn on increase. Stocks hotli of 
storage and pickled are becoming pretty 
well cleaned np much to relief of hold
ers. The greater number now on the 
market are held on contract. But even 
these will need to be greatly reduced be
fore usual spring speculative market be
gins.

Strictly new laid, per do*...................... 026 027
Storage, per doz......................................... 0 16 0 20
Pickled, per doz......................................... 0 11 0 15

CHEESE.—Cheese situation remains 
unchanged and Steady. There seems to 
he quite a lot on this markejt at present, 
but it is difficult to ascertain exact con
dition of stocks. During past week 
there has again been some trade in ex
port so that prospects are for firmer tone 
to market.

• 14% 
>16%

Old. lire, ................................................... 111% 0 16
Old, twins ................................................... 0 16% 0 16%
New, lane ................................................... 0 14 I 14%
New, twin, .......................................... ........ 0 14% 0 14%
POULTRY.—Fresh birds are in great 

scarcity and heavy demand so that stocks 
are snapped up as soon as they arrive. 
One dealer expressed it thus:—"Buyers 
are sitting on the cases waiting, when 
we arrive in the morning.” Prices show 
a tendency to firm up although as yet 
they are quotably unaltered. Frozen

birds too are in good demand, and 
whole market shows great firmness.
Spring chicks, milk fed. lb. .......................  0 22 0 23
Spring chickens, dresaea. lb. .......................  0 17 0U
Spring ducks, dressed, lb. ........................ 011 0 20
FWV drew! ................................................... 6 14 016
Turkeys, dressed .............................................. 0 23 0 25

HONEY.—Prices remain firm seeming
ly through manipulation for amount sell
ing does not justify such great firmness. 
No. 1 sold at 10% cents last fall to the 
wholesaler so that chances for decline 
at any time during the season were 
slight. Buckwheat honey is firming up 
and showing such great scarcity that 
almost any price may be obtained for it. 
With passover near at hand demand lias 
increased greatly among the Jews.
Honey, strained—

Clover honey, 6Mb. palls, per lb..............
Clover honey, 1Mb. palls, per lb. ... .. ____
Clover honey. 5-lb. pails, per lb..................... 0 13
Buckwheat, «-lb. ttosTlb............................... 0 16%

• 12%
0 12%

Push Provision Sales Prior to Easter
Next Week a Good Time to Make Displays and Talk np 
Cooked and Smoked Meats, Etc.—Since Lent Will be Over, 
Demand Will be Greater—a Winnipeg Display of Provisions.

Next week is Easter week. Every re
tail grocer knows what that means from 
the standpoint of cooked meats, bacon, 
sausage, etc. A good many Canadians 
who have been observing Lent have not 
eaten much of this class of food lately, 
so that when Easter arrives they will 
enter upon the new season with sharpen
ed apatites.

It is therefore an opportune time for 
the pushing of all pork products. A dis
play in one of the windows, or a counter 
in a conspicuous place in the store 
given over to cooked and smoked meats 
and sausage will do much to create sales 
next week.

That Geo. Nicholson, a Winnipeg gro
cer pays much attention to the provision 
end of his business is shown by the ac
companying illustration. This window

was well laden with all kinds of meats, 
cooked, smoked as well as fresh flsli, 
sausage, lard, chickens, butter, pickles 
and meat sauces.

Such a display if used towards end of 
next week ought materially to assist in 
selling these lines. In a small window 
cooked and smoked meats can be ef
fectively shown on platters with prob
ably oue or two slices cut. Garnished 
with lettuce or spinach, it will create a 
greater desire on the part of the on
looker to purchase.

Fire in the Cowie Building, Ottawa, 
caused loss estimated at $5,000 to the 
Mooney Biscuit and Candy Co., and 
$50,000 to Lowe-Martin. manufacturers 
of bookkeeping books. Both were part
ly insured. Other firms also suffered.

«Vu » é?;î5;sS* ii ite !'JI
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A display of provisions shown by Oeo. Nicholson. » Winnipeg
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QUOTATIONS FOR PROPRIETARY ARTICLES
SPACE IN THIS DEPARTMENT IS $56 PER INCH PER YEAR

BAKING rOWDKK.
W. H. GILLABD * CO. 

Diamond.
1-lb. tine, 2 do* in eeee . .22 Ob 
H-lb. tin», S do*. In caw.. 1 26 
H-lb. tin», 4 doe. la caw ..OH

HOTAL BAKING POWDER. 
81m». Per do*.

Royal—Dime.......................  0 OS
“ H-lb.................................. 1 «
“ 6-0». ...........................  1 06
“ H-lb.............................  2 66
" 12-0». ........................... S 86
“ 1-lb..............   4 00
“ 8-lb.................................18 00
“ 6-lb............................... 22 88

Barrel»—When parked In barrel* 
one per cent dliconnl will be 
allowed.
WHITE SWAN SPICES AND 

CEREALS. LTD.
White Swan Baking Powder— 

6-lb. »l*e, 88.26; 1-lb. tin*. 82; 
12-os. tin», 81.60; 8-0». tine, 81.20; 
6-0». tin», 90c; 4-0». tin», 66c; 
6c tin», 40c.
BORWICK'S BAKING POWDER

Site». Per do», tin».
Berwick'» H-lb. tin» ......... 1 86
Berwick’» H-lb. tin»......... 2 86
Berwick'» 1-lb. tin» ......... 4 66

COOK'S FRIEND BAKING 
POWDER.

Cartons— Per do».
No. 1. l ib., 4 doxen ......... 2 40
No. 1. 1-lb., 2 down ......... 2 80
No. 2, 6-o*„ 6 down ......... 0 80
No. 2, 6-0».. 8 down 0 86
No. 8, 2H-o»„ 4 down .... 0 46
No. 10, 12-o»„ 4 down .... 2 10
No. 10, 12-o»„ 2 down .... 2 20
Ne. 12, 4-0*., 0 down .... 0 70
No. 12, 4-os. 8 down ...... 0 76

In Tin Boxe»—
No. 13. 1-lb., 2 down ......... 8 00
No. 14, 8-0»., 3 down ...... 1 16
No. 16, 4-o*„ 4 down......... 1 10
No. 16, 2H-lbe.................... T 86
No. IT, 6-lbe........................... 14 00
FOREST CITY BAKING POW- 

DEC.
6-o*. tin» ............................ 0 16

18-0». tine ............................ l 28
16-o*. tine ...........................  l 76

BLIT*.
Keen'» Oxford, per lb......... 6 IT
In W-lb. lot» or caw .... 6 16 
COUPON BOOKS—ALLISON'S. 
For wle In Canada by The Bby- 
Blaln Co, Ltd, Toronto ; C. O. 
Beencbemln * File, Montreal, 82, 
88, 86. 810, $16, and $28. All same 
price, one aim or assorted.

UN-NUMBERED 
Under 100 book» ....each 8 04 
100 books and ever, each $ 08H 
008 books to 1.600 book» 0 08 

For nnmbertng cover and each 
conpon. extra per book H cent.

CB BEALS.
WHITE 8 WAN SPICKS AND 

. CEREALS, LTD.
White Swan Breakfast Food, 2 

do*, in caw, per eaw, $8.00.
The King's Food, 2 dee. In eaw, 

par caw, 34 JA
White Swaa Barley Crispe, per 

dan. $1.

White Swan Self-rising Buck
wheat Flour, per down, $1. 

White Swan Self-rising Pancake 
Flour par do*., $L 

White Swan Wheat Kernels, per 
do*, $1JW.

White Swan Flaked Bice, $1. 
White Swan Flaked Peas, per

dor, $1.

F. COWARD.
402 Spadlna Avenue, Toronto

Flaked Rice, Sago, and Tapioca 
In 6c cartons, per dos., 46c. 

Potato Flour (ûneet) In 10c car
tons, per dos, 00c. 

Self-raising Flout #as prepared 
In England), In 10c cartons, per 

dos, 06c.

DOMINION CANNBR8. 
Aylmer Jama. Per do*. 

Strawberry, 1012 pack ....$2 16 
Raspberry, red, b'vy syrup 2 16
Black currant ..................... 2 00
Red currant .......................... 1 86
Peach, white, heavy syrup 1 00 
Pear, Bart, heavy syrup 1 T7H

Juillet.
Red currant ........................ 2 00
Black currant ..................... 2 20
Crnbapple............................ 1 06
Raspberry and red currant 2 00
Raspberry and goowberry. 2 00
Plum Jam ........................... 1 68
Green Gage plum, «toneless 1 «6
Goowberry .......................... 1 86
Grape .................................... 1 66

Marmalade.

Orange Jelly........................ 1 66
Green 6g.............................. 2.25

1 60
Pineapple ............................. 2 00
Ginger .................................. 2 26

Pure Preserves—Bulk.
6 lb* 7 lb*

Strawberry............. . 0 00 0 06
Rlack currant ....... 0 06
Raspberry ............. . 0 00 0 06

14'» and 8Fa per lb.
Strawberry ........... 0 IS
Black currant .... 0 13
Raspberry.............. 0 IS

Freight allowed up to 20c per 
100 lbs.

COCOA AND CHOCOLATE.
THE COWAN CO, LTD. 

Cocoa—
Perfection, 1-lb. tine, dos.. 4 40 
Perfection, H-lb. tins, dos. 2 SO 
Perfection, H-lb. tins, doe. 1 26 
Perfection, 10c sise, dos... 0 00 
Perfection, 6-lb. tins, per lb.0 16 
Soluble, bulk. No. L lb... 0 20
Soluble, bulk. No. 2. lb.........0 16
London Pearl, per lb......... 6 22

Special quotation» for Cocoa In 
barrais, kegs. etc.

Unsweetened Chocolate— 
Seprame chocolate, H'o 12-

lb. boxen, per lb..............  0 62
Perfection chocolate, 20c 

etw, 8 don. la box, don.. 1 60 
Perfection chocolate, 10c 

sine, 8 and 4 des. In box 
per doe. ............................

Sweet Chocolate— Per lb.
Queen's Dessert, H’» and

H’e. 12-lb. boxen ............  0 40
Queen's Deawrt, 0’s, 12-lb.

boxes................................. 0 40
Vanilla, H-lb, 0 and 12-lb.

boxes..........................»... 0 86
Diamond, Fs, 6 and 12-lb.

boxes................................. 0 28
Diamond, Fs and T* 6 and

12-lb. boxes .....................  0 24
Diamond, %’•. • and 12-lb.

boxes................................. 0 26
Icings for Cake—

Chocolate, white, pink, lemon, 
orange, maple, almond, cocoa- 
nut. cream. In H-lb. packages, 
2 dos. In box, per dos.. 0 90
Chocolate Confections—Per lb.

Maple buds, 6-lb. boxes ... 0 30 
Milk medallions. 6-Hi. bxa. 0 86 
Chocolate wafers. No. 1,

6-lb. boxes ....................... 0 SO
Chocolate wafers, No. 2.

6-lb. boxes ...................... 0 28
Nonpareil wafers. No. 1,

6-lb. boxes.............  0 80
Nonpareil Wafers, No. 2,

6-lb. boxes ....................... 0 26
Chocolate ginger. 6-lb. bx*. 0 30 
Milk chocolate wafers, 5-lb.

boxes................................. 0 30
Coffee drops, 6-lb. boxes .. 0 30 
Lunch bars. 6-th. boxes .. 0 38
Milk chocolate. 6c bundles,

3 dos. In box. per box.. 1 35 
Hoyal Milk Chocolate. 6c

case*, 2 uui. iu uux. per .
box .................................... 0 86

Nut milk chocolate, H’s, 6-
lb. boxes, lb.......................  0 SO

Nut milk chocolate, H’». 6-
lh. boxes, lb.......................  0 38

Nut milk chocolate, Be bars,
24 bars, per box ............. 0 00

EPPS'S.
Agent»—Willson A Warden. 

Toronto; Forbes A Nadeau, 
Montreal ; J. W. Gorham A Co, 
Halifax. N.8.; Buchanan A Gor
don. Winnipeg.
In H. H and 1-lb tin», 14-

lb. boxes, per lb...............  0 36
SmalMr quantities.............. 0 87

JOHN P. MOTT A CO.'S.

G. J. Estnbrook, St. John, N.B.; 
J, A. Taylor, Montreal, P.Q. ; 
F. M. Hannum, Ottawa, Ont.; 
Jon. B. Huxley A Co, Winnipeg, 
Man.; Teen A Pense. Calgary, 
Alta.; Johnson A Tockney, Ed
monton ; D. M. Doherty A Co, 
Vancouver end Victoria.

Elite, 10c slae (for cooking)
down ................................. 0 00

Mott's breakfast cocoa, 2-do».
10c sise, per dos.............. 0 86

Nut mllfc ban, 2 down In
box .................................... 0 80
" breakfast cocoa, H’s

■nd H’s......... .............. 0 86
“ No. 1 chocolate ......... 0 80
“ Navy chocolate. H’s .. 8 28
“ Vanilla sticks, per grs 1 08 
“ Diamond cfcocelate, H’s 8 84 
" Plain choice chocolat»

liquor» .... ................. 20 28
“ Sweet chocolate coat-

inn .........................

WALTER BAKER A CO, LTD.
Premium No. 1. chocolate, H 

and H-lb. cake». 33c lb.; Break
fast cocoa, 1-6, H. H. 1 and 6-lb. 
tin». 88c. lb.; German's sweet 
chocolate, H> and H-lb. cekee, 
6-lb. boxes, 26c lb.; Caracas 
sweet chocolate, H- «nd H-lb. 
cakes, 6-lb. boxes, 32c lb.; Autu 
sweet chocolate, 1-6 lb. cakes. 6- 
lb. boxe», 32c lb.; cinquième 
sweet chocolate. 1-6. cake», fl
it). boxes. 20c lb.; Falcon cocoa 
(hot or cold aoda), 1-lb. tins, 84c 
lb.; Cracked Cocoa, H-lb. pkge, 
8-lb. bags, 31c lb.; Caracas tab
lets. 6c cartons, 40 cartons to 
box. 8126 per box.

The above quotations are f.o.b. 
Montreal.
CONDENSED AND EVAPOR

ATED MILK.
BORDEN MILK CO, LTD.
East of Fort William, Ont. 

Preserved— Per Cnw
Eagle Brand, ea. 4 dos.... $6 00 
Reindeer Brand, en. 4 dos. 6 00 
Silver Cow Brand, en. 4 ds 6 40 
Gold Seal Brand, ea. 4 dos 5 26 
Mayflower Brand, ea. 4 dos 6 26 
Purity Brand, ea. 4 dos... 6 26 
Challenge Brand, ea. 4 dos 4 76 
Clover Brand, es. 4 dos.... 4 76 

Evaporated (Unsweetened)—
St. Charles Brand, «mail,

ea. 4 do*. ......................... 2 00
Peerless Brand, small, ea.

4 dos..................................  2 80
St. Charles Brand, Family,

ea. 4 dos............................ 3 00
Peerless Brand, Family,

ea. 4 dos............................ 8 00
Jerwy Brand, Family, ea.

4 dos..............   8 00
St. Charles Brand, tall, ea.

4 dos................................... 4 *•
Peerleea Brand, tall, en.

4 dos................................... 4 60
Jerwy Brand, tall, ea. 4

do* .................................... 4 90
St. Charles Brand. Hotel.

ea. 2 do* ......................... 4 26
Peerless Brand. Hotel, ea.

2 do* ............................... 4 26
Jerwy Brand, -Hotel, ea.

2 do* ................................ 4 26
St. Charles Brand, gallons,

each. H dos....................... 4 76
"Reindeer” Coffee A Milk.

ea. 2 do* ............................ 6 06
“Regal” Coffee and Milk.

ea. 2 dos. ....................... 4 80
"Relndwr" Cocoa A Milk, 

ea. 2 dos............................ 4 W
CANADA FIRST BRAND.

The Aylmer Condensed Milk Co.
Per Caw.

Canada First Baby Eva
porated Milk..................... 2 00

Canada First Family Eva
porated Milk..................... 3 00

Canada First Medium (20 
o*) Evaporated Milk.... 4M 

Canada First Hotel Eva
porated Milk .................... 4 28

Canada First Gals Evapor
ated Milk. Manufactur
er'» Special......................  4 16

Canada First Condensed
(sweetened) ...................... 6 26

Bow Bud Condensed Milk 116 
Beaver Condensed Milk ... 4M0 00 6 26
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COFFRES.

BBY-BLAIN, LIMITED. 
Standard Coffee*.

Routed whole or ground, pack
ed In damp-proof bag*.

King Edward .................. 0 84
Club House .....................  0 88
Nectar............................... 0 82
Royal Java and Mocha. 0 82
Bmp reel ........................... 0 80
Duché** ....................  6 29
Ambre*ta .......................... 0 28
Plantation........................  • 2614
Fancy Bourbon............... • 28
Cruabed Java and Mocha 0 19

Package Coffee.
Gold Medal. S-lb. tin*.
whole or ground ......... 0 81

Gold Medal, 1-lb. tine, de 0 82 
Gold Medal, 14-lb. tins do 0 88 
Anchor Brand, 2-lb. tine,
German Dandelion, 1-lb.

tin*, ground.................. 9 28
German Dandelion, 14-lb.

tine, ground ............ • 28
English Breakfast 1-lb.

tin*, ground ............  0 18
Grand Prix, 1 and 2-lb.

tine, ground.................. 9 89
Demi-Tame, 1 and 2-lb.

tine, ground.................. 8 88
Flower Pot 1-lb. pots,

ground ........................... 8 28
do.....................................  8 81

WHITE SWAN SPICES AND 
CEREALS. LTD.

WHITE SWAN BLEND.
1-lb. decorated tins, lb.... 0 86
Mo-Ja, 14-lb. tin*, lb......... 0 82
Mo-Ja, 1-lb. tins, lb........... 0 80
Mo-Ja, 2-lb. tins, lb............  9 80
Presentation (with tumblers) 28c 

per lb.
M1NTO BROS 

MBLAOAMA BLEND.
Ground or bean— W.S.P. R.P.

1 and H ........... 9 88
1 and H ........... 9 40
1 and V4 ........... 9 88

Packed In 80's and 88-lb. cam. 
Term*—Net 88 day* prepaid. 
BRANSON'S 8HEBBEF COP- 

FEE.
AGENT: F. COWARD.

408 Bpadlna Avenue, Toronto.
■"til elm....... 81.00 per do*, net
I«rg* elm....... 88.00 per do*, net

In 8 dome free cam*. Freight
paid on 14 gram order. 

CEREALS.
Grape Nut»—No. 22. 88; No. 28,

84-00.
Peat Toastie*—No. T3, g2_S6. 
Poatum Cereal—No. 0, 82J86; No 

L 82.7*
CONFECTIONS. 

PEANUT BUTTER.
Ontario Price* 

MacLerea'e Imperial— Per do*.
Smelt 8 do*. ...................  8 96
Medium, 2 do*.,............... 1 80
Large, 1 doe..................... 2 18
Tumbler*, 2 dog............  1 88
Pell*. St lbs, per lb....... 9 18

CHEESE.
MACLARBN'S IMPERIAL.

Ontario prices per do*. 
Individual (each 8 dee.) .. 1 88
Small (each 8 doe.) ......... 2 48
Medium (mcb 1 dm.) .... 4 88
Large (each % doe.) ......... 8 26
MacLarea’a Roquefort—

Small (each 2 dee.) .... 1 48 
Large (each 1 dee.) .... 8 48

MacLaren'a Canada Cream- 
Small (each 1 doe.) .... 0 00 

Medium (each 2 doe.) .... 1 88
Large (each 1 do*.) ......... 2 40

FLAVORING EXTRACTS. 
SHIRRIFF-S.

1 os. (all Savors) doe. .... 1 00
2 os. (all Savors) do*. .... 1 18
214 os. (all Savors) dos. .. 2 90 
4 os. (all Savors) dos. .... 8 00
8 os. (all flavors) dos......... 8 78
8 os. (all Savors) dos. .... 6 60
16 es. (all Savors) dos. ... 7 00 
82 os. (all Savors) dm. ... 6 00

Discount on application. 
CRESCENT MFO. CO. 

Maplelne— Per do*.
2 os. bottle (retail at 80c) 4.60 
4 os. bottle (retail at 90c) 6 80 
8 os. bottles (retail at 81-80) 12 SO 
16 os. bottles (retail at IS) 24 00 
Gel. bottles (retell at 820) 18 00 

GELATINE.
Knox Plain Gelatine (2 qt.

else), per dos. ................ 1 SO
Knox Acidulated Gelatine

(2 qt. else), per dm......... 1 88
CLARK'S PORK AND BEANS 

IN TOMATO SAUCE.
Per dos.

No. 1, 4 dos. In cam ........ 9 88
No. 2, 2 dos". In cam ........ 0 90
No. 8, Sate. 2 dos. In cam 1 18
No. 8, tails, 2 dos. la cam 1 86
No. 6, 1 dos. In case......... 4 00
No. 12, 14 dos. In cam .... 6 80 
LAPORTE, MARTIN A CIB, 
LTD.. MONTREAL AGENCIES. 
BASSIN DE VICHY WATERS.
La Capitale, 60 qts. 6 00
St. Nicolas, 50 qts. ... 7 00
St. Nicolas, 50 pts. .. 9 00
I.n Neptune, 50 qts. 6 00
La Sanltas Sparkling, 80

quarts ... 8 00
Claret, qts., Crown, 80s.... 7 50
Claret, pts.. Crown, 60s... 6 10
Claret, qts- Cork, 60s 7 60
Claret, pts- Cork, 50* 6 00
Champenoise, qts., Cork,

60s ......... 8 00
Champenoise, pts- Cork,

fiOH.............. 6 60
Champenoise, sp- Cork,

120s ....... 9 60
Lemonade Savoureuse, 80 qts 800
Lemonade, St. Nicolas, 60 

qts.......................................... 7 00
Lemonade, St. Nicolas, 60

pts..............................   6 80
Lemonade, St. Nicolas, 100

Pts..........................................10 00
Lemonade, St. Nicolas, 100

Splits ..................................  7 80
CASTILE SOAP.

“Le Soleil,” 72 p.c. olive oil.
Ce. 200 7-os. piece*, ce... 7 80 
Ce. 200 10-os. pieces, cs.. 12 00 
Cs. 100 10-os. piece», cs.. 6 80 
Ca. 60 It lb. pieces, cs... 8 78 
Cs. 60 1-lb. pieces, cs.... 4 60
Cs 12 S-lb. bars, lb....... 0 09
Cs. 28 11-lb. Bars, lb....... 0 08
Cs. “Le Lune," 66 p.c. olive oil. 
Ca. 60 14-lb. pieces, cs.,.. 8 38 
Cs. 12 S-lb. Bars, lb....t 0 0814 
Cs. 26 11-lb. Bars, lb.... 0 08

ALIMENTARY PASTES. 
BLANC A FILS. 

Macaroni, Vermicelli, Animals, 
Small Pastes, etc.

Box. 26 lbs- 1 lb.............. 0 0714
Box, 28 lbs- loom .............0 67

DUFFY A CO. BRAND.
Grape Juice, 12 qts.............. 4 18
Grape Juice, 24 pt*............. 6 08
Grape Juice, 86 splits .......  4 18

Apple Juice, 12 qts............. 8 18
Apple Juice, 24 pts............  4 60
Champagne de Pomme, 24 p 6 90 
Motts Golden Ruseett— 
Sparkling Cider, 12 qts.... 4 60 
Sparkling Cider, 24 pts.... 4 76
Sparkling Cider, 38 sp......  4 90
Extra Pins, 10014 ..............  16 00
Apple Vinegar, 12 qts......... 2 40
These prices are F.O.B. Mont

real. Imported Peas “Soleil” 
Per cam

Très Fins, H kilo, 100 tins 18 60 
Pina, tins, It kilo, 100 tins 12 DO 
Ml-Fins, tins, 14 kilo. 100

tins .................................... 11 60
Moyens No. 1, tins, 14 kilo,

100 tins ............................  10 80
Moyens No. 2, tins, 14 kilo,

100 tins ............................  18 00
Moyens No. 2 .....................  9 00

Fra. “Petit” Peas.
Fine, tins, 14* kilo, 100.... 10 00
Moyens, tin* 14 kilo, 100.. 7 80

Asparagus, Haricots, etc.
MINERVA PURE OLIVE OIL.
Case—

12 litres ....................   8 00
12 quarts ............................ 6 00
24 pints .............................. 6 60
24 14-ptnts ......................... 4 28

Tins— Gall.
6 gals. 2a .......................... 2 00
2 gals. 6s .......................... 2 06
1 gal. 10s ..........................  2 10
20*. 14 gal.......................... 2 60

CANNED HADDIEB. “THIS
TLE” BRAND.

A. P. TIPPET A CO- Agents.
Cams 4 dos. each, flats,

per cam ............  ........... 6 48
Cases 4 dos. each, ovals,

per cam ........................... 8 48
INFANTS' FOOD.

Robinson’s patent barley. 14-lb. 
tins, 81-28; 1-lb. tins, 82.28; Rob
inson's patent groats, 14-lb. tine, 
81.26; 1-lb. tins, 82.26.

BOAR’S HEAD LARD 
COMPOUND.

N. K. FAIRBANK CO- LTD.
Tierces .............................. 0 10
60 lb. tubs ......................  0 1014
20 lb. wood palls........... 0 1014
20 lb. tins ........................ 9 10
Cases, 8 lbs., 20 to cam. 9 11 
Cases, 8 lbs- 12 to cam. 0 1014 
Cases, 10 lbs- 6 to case 0 10* 

F.O.B. Montreal. 
MARMALADE. 

SHIRH1FF BRAND. 
“SHREDDED."

1 lb. glam (2 da cam) . 81A0 81A0
2 lb. glam (1 da spas). IN 8.00 
4 lb. tin (1 ds cam)... 6A0 6A6 
7 lb. tin*(14 da cam).. 8.60 8J6

“IMPERIAL SCOTCH."
1 lb. glam (2 ds cam).81-88 81-68
2 lb. glam (1 da cam). 2AB 2.18 
4 lb. tin (1 ds cam)... 4.80 4.66 
7 lb. tin (H ds cam).. 7.18 7A0

MUSTARD.
COLMAR’S OR KEEN'S.

Per dos. ties
D. S. F- 14-lb....................... 1 46
D. g. F- 14-lb..................... 2 88
D. 8. F- 1-lb........................ 6 88
F. D- 14-lb............................ 9 ».
F. D- 14-lb............................ 1 «

Per lei
Durham, 4-lb. |ar..............  9 18
Durham. 1-lb. Jar..............  8 28H

MACLARBN’S IMPERIAL PRE
PARED MUSTARD.

Ontario Prices.
Small case 4 doe- per doe. 9 46 
Medium, cases 2 dos- dos. 0 90 
I<arge. cases 1 dos- dos... 1 86

VERMICELLI AND MACARONI
D. SPINBLLI CY- MONTREAL 

Fine.
4-lb. box “Special," per box 0 22 
8-lb. box “Special," box... 9 44 
6-lb. box “Standard," box. 0 2714 
10-lb. box “Standard,” box 8 86 
60-lb. came or 76-lb. bbls-

per lb.................................. 9 88
26-lb. cams, 1-lb. pkga.

(Vermicelli), per lb......... 9 88
Globe Brand.

6-lb. box “Standard,” box 9 88 
10-lb. box “Standard," box 9 88 
26-lb. cams (loom), per lb. 9 88 
26-lb. came, 1-lb. pkga- lb. 98614

JELLY POWDERS. 
JELL-O.

Assorted case, contains 2
doe. ..................................... 1 88

Straight.
Lemon contains t dos....... 1 88
Orange contains 8 dos..... 1 88 
Raspberry contains 2 doe. 1 88 
Strawberry contains 2 dos. 1 98 
Chocolate contains 8 dos... 1 88 
Cherry contains 2 dee..... 1 88
Peach contains 8 dos........ 1 88
Weight 9 lbs. to cam. Freight 

rate, 2nd clam.
JELL-0 ICE CREAM POWDER 
Assorted cam, contains 8

dos. ..,.................................  2 88
Stt tight.

Chocolate contains 8 dos... 8 88
Vanilla contains 2 dos....... 2 88
Strawberry contains 8 dos. 8 88 
Lemon contains 2 dos..... 2 88 
VnSavored contains 2 dos. 8 88 
Weight 11 lbs. to cam. Freight 

rate, 2nd class

IMPERIAL DESSERT JELLY 
Ontario Prices.

Assorted Savon, 818.18 per gross.
Imperial Sterilised Gelatins 

Cartons 1 dos, 99e per dome.
SOAP AND WASHING POW

DERS.
SNAP HAND CLEANER.

8 dome to box.................... 9 88
6 dome to box.................... 7 28

88 days.

RICHARDS PURE SOAP.
5-cam lots (delivered), 84.18 each 
with 28 ban of Quick Naptha as 
a free pnmlum.

Richards Quick Naptha Beep.
GENUINE. Packed M9 ban te

PELS NAPTHA.
Pries» Ontario and Quebec:

Lem than 6 eases .............8 8 88
Five came or mon ......... 4 88
8APHO MFO. CO- LTD- MONT
REAL “SAPHO" INSECTICIDE.
1-19 gall- dos ................... 9 * *■
14-g«ll- des.............................. 6 98
14-gall- des ........................ 28 88
1 gall- dos ................. 18 28
1-16 gall, gross let ............ 28 88
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Don’t Throw Money Away
by trying to cover the Western territory with salesmen 
who are only half acquainted with the ground, or who 
are totally ignorant of it. A territory only half worked 

S might better be left alone. We have a large staff of 
*• ! representatives and five great warehouses in the best 
»/t sections of the country, and are daily in touch with the 

* entire Western trade.
Why not let us handle your accounts ? , - " ~

Nicholson & Bain,
Head Office—WINNIPEG, MAN.

Branches : REGINA, SASKATOON, EDMONTON, CALGARY

Lucky Pod Peas 
From Old 

England
The Green Peas of England are said to 
be the finest in the world. They cer
tainly taste very good, and these will 
please you and please your customers. 
Put up in one pound packages, three 
dozen and six dozen in a case, and sold 
at $1.00 the dozen.

Established 1864.

F. W. FEARMAN CO.
LIMITED

HAMILTON

Try Us on

BULK
MINCE MEAT

the next time 
you are buying.
Our quality will 
surprise you. We 
have what you 
want.

J. H. WETHEY, Limited
ST. CATHARINES

“THE MINCE MEAT PEOPLE.”

47
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“MCLIAX."

THE DU8TLB88 SWEEPING 
COMPOUND.

26c Pall, 1 do*. In case (414
lbs.) enlarged else ......... *4 GO

40c Pall, formerly 60c, 2 do».
In case (8 lbs.) ................7 20

78c Pall, formerly $1.00, 1
dos. In cane (17 lbs.)....... 8 79
“ANTI-DUST" SWEEPING 

POWDER.
2 lb. tins, 8 dos. crates, doa 1 40 
6 lb. tins, 1 and 2 dos..

crates, per dos................... 8 $•
STARCH.

KDWARDRBURO STARCH CO.
Boxes Cents

Laundry Starches—
40 Mm. Canada Laundry.. 06>4 
40 lbs., Canada white gloea,

1 lb. pkgs........................  M
48 lbs.. No. 1 white or bine,

4 lb. cartone ......................06%
46 lbs.. No. 1 white or bine,

8 lb. cartons ................
100 lbs., kegs. No. 1 white .06 
200 lbs., bbls.. No. 1 white .08
20 lbe„ Edwardaburg silver 

gloss, 1 lb. chromo pkgs. .0744 
48 lbs., sliver gloss. In 6-lb.

tin canisters ...................  08
38 lbs* silver gloss 6-lb.

draw lid boxes .............. .08
100 lbs., kegs, silver gloss, 

large crystals.....................07
28 lbs. Benson’s satin, 1-lb.

cartons, chromo label ... .0744 
40 lbs. Benson’s Enamel 

(cold water), per case .. 8 00 
20 lbs. Benson' Enamel

(cold water), per case .. 1 60 
Celluloid—boxes containing

46 cartons, per case ....... 8 60
Culinary Starch.

40 lbs. W. T. Benson *
Co.’s prepared corn....... .6744

40 lbs. Canada pore earn 
starch ...................................«14

(90-lb. boxes 14c higher.) 
BRANTFORD STARCH. 

Ontario and Quebec. 
Laundry Starches—

Canada Laundry—
Boxes about 40 lbs.... .0614 

Acme Gloss Starch—
1-lb. cartons, boxes of 40

lbs. ................................... -W
First Quality White Laundry—

8-lb. canisters, cs of 48 lbs .0644
Barrels, 280 lbs............. J6
Kegs, 100 lbs................  -to

Lily White Gloss—
1-lb. fancy cartons, cases 

80 lbs. .............................. -0744
6-lb. toy trunks, lock and

key, 8 la case .................. J6
6-lb. toy drums, with 

drama ticks, 8 In case... .07% 
Kegs, extra large crystals,

MO lbs. ..............................  JOT
Canadian Electric Starch— 

Boxee containing 40 fancy
pkgs., per case ................ 8 80
Celluloid Starch—

Boxes containing 46 car
toon, per case ................... 8 80

Culinary Starches 
Challenge Prepared Core—

1-lb. pkta* beans of 40 lbs. .6644 
Brastford Prepared Cora—

Mb. pkta., boxas et 40 Ibe. JT44 
“Crystal Maine" Cora Starch— 

Mb Pkta., basas of 40 lbs. 0744 
t-D-lh. boxes 14c higher than 

48’».)

OCEAN MILLS, MONTREAL. 
Chinese starch, 48, 1 lb., per 

rasa, 84; Ocean Baking Powder,
8-os. tins, 4 doa. per case, 81.60; 
4-os. tins, 4 dos. per ease, $2-00; 
8-os. tins, 6 doa. per case, $6J6: 
16-os. tin», 8 doa. per case, 86 76; 
6-lb. tins, 10 tins s case, 87A0; 
1-lb. bulk, per 26, 60 and 260 lhe„ 
at 16c per lb. Ocean blanc mange 
48 8-os* 84; Ocean borax, 48 9- 
os* $1.00; Ocean cough syrnp, 
26 6-os* 86.00 ; 88 8-os* 87A0; 
Ocean corn starch, 48 1-lb* $8.00. 

OOCPS—CONCENTRATED. 
CHATEAU BRAND. 

Vegetable, Mutton Broth. Mulli
gatawny, Chicken Ox Tall, Pea, 
Scotch Broth, Julienne, Mock 
Turtle, Vermicelli, Tomato, Con
somme, Tomato.
No. l’e, 06c per doaen. 
Individuals, 46c per doaen.
Packed 4 doaen In a case. 

SYMINGTON'S SOUPS.
Quart packets, 8 varieties,

dos....................................... 0 06
Clear soups In stone (are,

6 varieties, dos. ............  1 40
SODA—COW BRAND.

Case of 1-lb* containing 60 pack
ages, per box, 88.00.

Case of 44-lb* containing 120 
packages, per box, $8.00.

Case of 1-lb. and 44-lb* contain
ing SO 1-lb. and 60 44-lb. pack
ages, per box, $3. Caae of 6c 
packages, containing 06 pack
ages, per box, $8.00.

STROP.
EDWARDSBURG STARCH CO. 
CROWN BRAND CORN SYRUP. 
2-lb. tins, 2 doa. In caae... 2 40 
6-lb. tins, 1 dos. In caae... 2 16 
10-lb. tine, 44 dos. In caae. 8 66 
20-lb. tins. 44 dos. In caae. 2 60
Barrels. 700 lbs................... 844
Half barrels, 880 .............. 844
Quarter barrels, 176 ......... 8%
Palls, 8844 ..........................  1 76
Palls, 26 lbs. each ............  1 96
LILY WHITE CORN SYRUP.

9- lb. tine, 2 dos. In caae.. 2 16 
6-lb. tins, 1 dos. In caae... 8 10
10- lb. tine, 44 doa. In case. 8 00 
20-lb. tins, 44 dos. In caae. 9 86 
(6, 10 and 20-lb. tine have wire

handles.)
BEAVER BRAND MAPLE 

SYRUP.
2-lb. tins, 2 dos. In cans---- 8 60
6-lb. tin», 1 dos. In case.... 4 00 
10-lb. tins, 44 doa. In case.. 8 06 
20-lb. tins, 14 dos. In case.. 8 00 
(6, 10 and 90-lb. tins have wire 

handles.)
Terms: 80 days net. Ne diaconat 

for prepayment 
Freight prepaid on 6-caee lota, 

to an stations la Quebec and 
Ontario (east of North Bay), and 
during navigation to ports as far 
as Sanlt Sts. Marie Inclusive.

To points beyond North Bay 
we prepay freight to North Bay 
only. MOLASSES.
THE DOMINION MOLASSES 

COMPANY, LTD. 
Gingerbread Brand.

9s* Has, 8 dos. to esse.
Quebec, per ease ........... .8186
Ontario, per ease ...........
Manitoba, per ease .......
Saskatchewan, per ease . . 8 66
Alberta, per caae ...........
British Columbia, par ama 9 68

DOMOLCO BRAND.
2s* Tins, 2 doe. to case. 

Quebec * Ontario, per ease 2 60
Manitoba, per caae ........... 8 60
Saskatchewan, per case ... 8 20
Alberta, per caae ..............  8 80
British Columbia, per case. $ 10 

SAUCES.
PATERSON’S WORCESTER 

SAUCE.
44-pint bottles 8 and 6 dos.

cases, dos.......................... 80 00
Pint bottles, 8 doa. cases,

dos. ...............................  1 16
H. P.

H. P. Sauce— Per doa.
Cases of 8 doeen ............. 81 90

H. P. Pickles—
Cases of 2 doa. pints ... 8 86 
Cases of 8 dos. 44-plnts. 8 86 
HOLBROOK’S IMPORTED 

PUNCH SAUCE. Per doa. 
Large, packed la 8-doe.

case ...................................  82 26
Medium, packed In 8-dos.

case ................................... 1 40
HOLBROOK'S IMP. WORCES

TERSHIRE SAUCE. Pardos. 
Rep. 44 pints, packed In 6-

dos. case ..........................  88 26
Imp. 44-plnts, packed In 4-

dos. caae ........................... 8 16
Rep. qta* packed In 8-dos. 

case ................................... 6 60
STOVE POLISH.

JAMBS DOME BLACK LEAD.
6a alas, gross .....................  82 40
2a alae, gross ..................... 2 00

NUGGET POLISHES. Dos 
Polish, Black and Tan ... 0 06
Metal OntSts, Black and

Tan ................................... 8 06
Card OntSts, Black and

Tan ................................... $ 86
Creams and White Cleaner 1 M

TOBACCO.
IMPERIAL TOBACCO COM

PANY OF CANADA.
Chewing—Black Watch, 6s ..

Black Watch, 12» ..............
Bobs, 6s and 18s ................
Bully, 6s ....... .....................
Currency, 644* and 12s.......
Stag, 6 1-8 to lb..................
Old Fox. 12a .......................
Pay Ron Bars, 744s .........
Pay Roll, Is.........................
War Horne. 6a ....................

Ping Smokings—Shamrock, 6a,
ping or bar.....................

Rosebud Bara, 6s................
Empire, Sa aad 12s............
Ivy, 7s ..................... -..........
Starlight, Is .......................

Cut Smoking —Greet West
Pouches, 8s .........................
Regal Cabs Cat, 9s.............

TEAS.
THE “SALADA” TEA CO.

East of Winnipeg.
Wholesale R’t’l 

Brown Label, l’s aad 44’a JS JO 
Green Label, l’s aad 44’a 91 J6 
Bine Label, l’e, 44% 44’e

and 44’s ...........................J9 M
Red Label, l’s and 44%. J* JO
Gold Label. 44*6 .............. 44 JO
Red-Gold Lab* 44*0 .... J6 JO

LÜDBLLA CEYLON TEA. 
Orange Lab* 44'»........... 84 JO

Brown Label, 44'e and l's JO .as
Brown Label, li's........... JO .40
Green Label, 44’e and l's. J6 JO
Red Label. V4’s..................40 .60

MBLAGAMA TEA.
MINTO BROS.

46 Front St. East.
We pack In 66 and 166-lb. eases. 

All delivered prices.
Wholesale R’ft 

Brown Label, 1-lb. or 44. 26 JO 
Red Label, 1-lb. or 44.... JT J6 
Green Label. 1% 44 or 44 JO .40 
Blue Label, l’e, 44 or 14 JO JO 
Yellow Label, 1% 44 or 44 .40 JO 
Purple Lab* 14 only ... J00 JO
Gold Label. 14 only.......... 16 1.06

“KOLONA" TEA.
Ceylon Tee, In 1 and 44- 

lb. lead pkgs* black or
mixed ..................................  .24

Black Label, 1-lb* retail
at ................................... JO J6

Black Label, 44-lb. retail
at .................................... .21 J6

Bine Label, retail at .... M JO 
Green Label, retail at .. JO .40 
Red Label, retail at .... J8 JO 
Brown Label, retail at... .42 .60 
Gold Label, retail at.... J6 JO 

JAMS AND JELLIES,
T. UPTON A CO. 

Compound Jama — Red Rasp
berry, strawberry, peach, plum, 
red carrant, black corralt, cher
ry, gooseberry, bloeberff, apri
cot. huckleberry, 12-oa. glass 
]ara, 2 dos. In case, $1 per dos.; 
No. 8 tin, 9 doa. In case, $1J0 
per doa.; No. 6 tin palls, 0 palls 
In crate, 8744c per pall ; No. 7 tin 
palls, 6 palls to crate. 6844c per 
pall; No. 7 wood palls, 6 palls 
In crate, 6>44c per pad; 86-lb. 
wood palls, 744c per lb. Packed 
In assorted cases or crates If 
desired.

Compound Jellies — Raspberry, 
strawberry, black current, red 
carrant pineapple, 6-es. glass 
tumblers, 8 dos. In caae, 96c per 
doa.; 18-os. glass Jars, 8 dos. la 
caae. $1 JO per doe.; No. 8 tin. 
2 dos. In case, $1J6 per don. ; Ne. 

46 6 tin palls, 6 palls to crate, 8744c
46 per pall; No. 1 wood palls, 6
46 palls In crate, 6844c per pell;
44 80-lb. wood palls. 744c per lb.
*6 Packed to assorted eases er
86 crates If desired.
44 Pure Orange Marmalade — 
68 Guaranteed Onset quality I9
60 os. glass Jars, 2 dos. to case,
48 $1.16 per dee.; 16-os. glass Jars,

2 dos. to caae, 81J6 per dos.; 
46 pint sealers, 1 dos. In caae, 82.86
46 per dos.; No. 8 tins, 8 doe. to
44 case, 88 par' dee.; No. 4 tins, 8
66 doe. la ease, 26c per tie; No. 6
■* tins, 6 to crate, 4944c per tin;

No. 7 tins, 18 to ease, 6744c per 
■ tin; Ne. 1 wood palls, 6 to era* 
76 6744c per pall; 26-lb. weed palls.

Sc per lb.
JELLY POWDERS. 

WHITE SWAN SPICE AND 
CEREALS, LTD.

White Swan, 16 Sara* 1 
dos la handsome counter
carton, per doaen ........... 86 96

List Price.
“Shlrrtre" (aE Seram), par 

dee. ...................................  #86
Discount» oa application.

YEAST.
White Swan Yeast Oak* 

par ease. 8 d* 8e pack
ages ................................... 1 *
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'pHERE is no better Magnet to draw 
and hold the best trade in your neigh

borhood than

High Grade Coffees
CHASE <& SANBORN
THE IMPORTERS MONTREAL

SMOKED
MEATS

Are Cured To 
A Turn.

Cured just to that de
gree which only long years 
of experience can give. 

Our pork and beef products are of 
a supreme quality. Let us demon
strate our claim bv sending you a 
trial order. We handle only the 
best grade of dairy products, eggs, 
etc.

A Post Card Order Book sent on 
request.

The St Thomas Packing Co,
LIMITED

Pork Packets tad Provision Merchants. Pork. Pork Products 
and Beef, Butter, Eres and Cheese.

ST. THOMAS, ONT.
WMn.il Braach.. ,1 Wlsfeov led Loedon, Oat.

ARCTIC REFRIGERATORS 
Lead in 
the refri
geration 
world.

For real refriger
ation, genuine sani
tation, hand some 
appearance, and 
handiness, the Are- 
tic has yet to have 
an equal. If this 
were not so, there 
would not be the 
long list of users 
throughout Canada 
fhat there are. The 
‘ * Arctic ’ ’ dry cold 
circulation is per
fection itself.

Send to-day for 1913 catalogue.
We have a full line of our goods in stock.
We build refrigerators to suit your particular 

requirements.

JOHN HILLOCK & CO.. LIMITED
TMOBTO. OITA,10

Ageets la West : J. UPRICHARD Asglaa. task.
Oesbse aid Maritime Provisos, i WOLF. SAVER A HELLER
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It Will Pay You to Sell
SNAP

Every dealer will eventually realize that it will be 
to his best interests to sell SNAP—then why not 
get in line at once. There is a good profit to be 
made in SNAP and the sales multiply rapidly. 
SNAP is the best hand cleaner on the market, it 
cleans effectively all dirt, grease and grime, leaving 
the skin smooth and soft. It will not injure the most 
delicate hands.
Everybody has use for SNAP.

SNAP COMPANY.umi.ed
Montreal, Quebec

ROSE QUESNEL

ANTlt&TlC

NAPcÎ

A Pure Canadian Smoking Tobaceo
specially selected and perfect in 
every respect. Delightfully cool 
and sweet in its natural fragrancy.

and

KING GEORGE 
NAVY PLUS 

A Chewing Tobacco
surpassing all others in quality and 
flavour. Deliciously sweet and non- 
irritating.
QUALITY backed up with exten
sive advertising make them profit
able to handle.

Rock City Tobacco Co., Limited
Quebec

_ylNGS)R.BR^IDFi9tlR
IS BNiFOnmiY EXCELLENT

and has been so during a quarter of a century, 
always receiving the same endorsement by 
householders and bakers as representing the 
highest degree of perfection attained by Stand
ard Mills the world over.
Exclusively a Manitoba Hard Wheat Flour, 
milled right in the heart of the Manitoba Hard 
Wheat Belt that has for many years upheld the 
reputation as the finest in Canada and that 
is still the foremost in every respect.
Free, 3 lb. sample bags Sovereign grade will 
be distributed through Dealers and Distribut
ing Agents.

Leitch Brothers' Flour Mills, Ltd.
“MILLERS OF QUALITY”

OAK LAKE MANITOBA, CANADA
EitiUliM 16 year*

Dirt Must Give Way to
Wonderful Soap

It can’t withstand the attack of this 
wonderful cleansing medium. Wonder
ful Soap gets to the bottom and frees 
the dirt, then removes it without leaving 
the finest fabric injured or discolored in • 
the slightest degree. Please your cus
tomers and profit yourself by selling this 
satisfactory soap.

THE GUELPH SOAP COMPANY
OUELPH, ONTARIO
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SOCLEAN
the original dustless 
sweeping compound

Will clip the
WINGS OF DUST
Dust that has been the bugbear of housekeepers for 
years—that bas been stirred up every day just to 
settle somewhere else, is doomed to fly no more If 
“Soclean" Is used on floors and carpets throughout 
the borne.'
Get ready for the big Spring clean-up by ordering 
your stock of ‘’SOCIÆAN” now.

SOCLEAN LIMITED
“Ths originators of Dsstlsss Sweeping"

TORONTO
Agents for Western Canada : J. J. 
GILMOR * CO., WINNIPEG, 
Agents for Montreal : HEDLEY 
M. SUCKLING * CO., Agents 
for Ottawa! W. R. BARNARD 
4k CO.

There’s A Good Profit 
in Handling the

Humpty Dumpty
Folding

EGG CRATE
These crates are well made and 

very strong.
Stock a few—put them in a prom

inent place and you will effect many
sales.

Write us for cata
log of our Wooden 
Ware, Brooms, 

Brashes, Wrapping 
Paper, Paper Bags, 
Cordage and Twines.

Walter Woods & Co.
HAMILTON and WINNIPEG

Let Us 
Help 
You

if you are think
ing of installing 
any store equip
ment in the line 
of Coffee Mills 
Spice, Tea or Cof
fee Bina We are 
the general agents 
for the United 
States and Cana
da for the incom
parable Henry 
Troemmer Agate 
Bearing Scales, 
exclusive Tea, 
Coffee and Spice 
Bins and Cans, 
Coffee Mills, etc. 
Our fixtures pos
se s s uniqueness 
and individuality, 
and can be ob
tained at the low
est possible price. 

Information, Estimates and Prices cheerfully fur
nished on request.

J. A. FLESCH & SON

THE QUALITY OF

CANE’S
WASHBOARDS
MAKES THEM QUICK 
SELLERS AND SATIS

FACTION GIVERS.

Among the IS different 
sty lee and grades we have 
a board at a price which 
every class of trade can 
afford.

Customers can tell at t 
glance that Cane’s Waah 
Boards are superior to 
others.

Tear Jobber hju 
la all styles aad grades.

Write us for catalogue.

1300 Madia ah Building 
178 W. Jaekeea Blvd. Chicago Ths Wm. Cana & Sons Co., UJ.

NEWMARKET, ONT.
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WOULD RENOWNED

•RAND stuhr.

I] •'
Aim»

STUHR’S
GENUINE CAVIARE, 

ANCHOVIES IN BRINE
(Saltod Sarde la).

In! Tins and Glasses.
I---------

"Please ask for our offer”

C F. STUHR A CO, HAMBURG..

Headquarters
for

Maple Flavor

THOMAS HENDERSON
Manufacturing Chemi .t

86 FULTON ST.. NEW YORK
I

 We can supply anything wanted in I 

Maple Flavor

We can quote BETTER PRICES I 

than you are NOW PAYING 
Be sure and ask us to quote—it’s I 

to YOUR ADVANTAGE

OAKEY’S
The original and only 
Genuine Preparation 
for cleaning Cutlery, 
6d. and Is. Canisters.
•WELLINGTON’

KNIFE POLISH
JOHN 0AKEV& SONS. Limited

NamiMsturers « t
Emery, Black Lead Emery Glass 
and Flint Cloths and Patters, etc.

VMHiftN ÜÂ Esflisd
Keep in mind the domin

ant fact that mankind from 
its first appearance on the 
earth has been schooled by 
nature to look for signs; 
for invitations to taste; for 
suggestions as to what to 
wear. Tell your story briefly, 
forcibly, truthfully, and ad
dress it through the proper 
media and you can success
fully apply advertising as s 
means to increased distri
bution.

53 llghtl Anris il Eirept ui Awriti

WALTER BAKER & CO/S

Regtotered
Trade-Mark

CHOCOLATE 
& COCOA

Our Cocoa and Chocolate 
preparation» are Afcee- 
lutely Pure —free Iron 
coloring matter, chemical 
•olventa, or adulterant» 
of any kind, and are 
therefore in full conform
ity to the requirement»

of all Pure Food Laws.

Walter Baker & Co. Limited
Establishes 1700

Msstrssl, Caw. Derebestar, Mass.

Grocery
Advertising

By Wm. Borsodi

It contains suggestions for 
special sales, bargain 
sales, cash sales, etc. ; ideas 
for catch lines or window 
cards, and many hints for 
the preparation of live ad
vertising copy. A collec
tion of short talks, adver
tising ideas and selling 
phrases used by the most 
successful grocery adver
tisers.

PRICE $2.00

ALL ORDERS PAYABLE 
IN ADVANCE.

MacLean Publishing Co.
143-149 University Are., Toronto

A want ad. in this paper will 
brins replies free all 

parts ef Canada.

Merchants
and

Salesmen !
Would you be willing to pay 

$2.00 to hear some of the lead
ing authorities on salesmanship 
express their opinions on this 
all-important subject? In
BRAIN-POWER BUSINESS 

MANUAL

125 Presidents, Vice-Presi
dents, General Managers, Sales 
Managers and Star Result Get
ters, have contributed of their 
knowledge and experience on 
such phases of the subject as :— 
The Selling Profession. 
Education and Training.
Before the Interview.
Getting Interviews.
The Approach.
Selling Talk.
Answering Objections.
Selling Tactics.
Closing Sales.
Cash with Order.
Samples.
Getting the Price.
Credits and Terms.
Cancelled Orders.
Territory.
Long vs. Short Trips.
Finding New Customers. 
Salesmen’s Relation to House. 
Salesmen and Advertising. 
Expense Accounts.
Promotions.
Bribes.
Conduct Toward Customer. 
Special Tactics.
Character and Conduct".
183 pages, 5% x 8% inches.

PRICE $2.00

TECHNICAL BOOKS. 
143-149 University Ave. 

TORONTO
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Carr & Co/s Carlisle Biscuits
have their own distinct following. People who know 
good biscuits, use good biscuits, demand good bis
cuits, are the people who buy Carr’s Biscuits.

The mere ‘"say so” that you handle Carr’s Biscuits 
puts you into.the front rank of a quality salesman.

For prlomo, oto., writm to-day

ncer creams

CARR & Co. CÆ£
AGENTS—We. H. Des», Mralmd sad Toro.to; Hamblin 
* Brereten, Wlaalpe* and Vancouver, B.C.| T. A. MaeNab 

• Ce„ 8*. Jaba’s, Newfeaadlaad.

A
WIDE

MOUTH
“sc—

This is one of the features 
of the QUEEN SQUARE 
FRUIT JAR. Made in clear 
white flint glass, with seam
less rubber base and smooth 
polished top with adjustable 
fastener.
The biggest selling Lightn
ing style Jar in the United 
States or Canada. This Jar 
is much superior and should 
not be confused with the 
ordinary type of jar.
Sell the Quality Jar during 
1913 —the “QUEEN.”

Manufactured by

SMALLEY, KIVLAN & ONTHAMK
BOSTON. U.S.A.

Far sale by all first-class dealers in Canada and 
United States.

Superlative
Quality
Consistently
Maintained
Malcolm’s preserved milk 
products are noted for their 
high and unvarying qual
ity—only the richest and 
purest cow’s milk being 
used.
Grocers should tone up 
their stocks with the Mal
colm lines. Tour customers 
will appreciate them.
Order from your wholesaler 
or direct from the factory. 
Delivered in 6-ease lots to 
any point in Ontario or 
East of Halifax.

Princess Condensed MUk. 4 des. la eese.S4.SS 
Banner Condensed Milk, 4 dee. In eoee...SSAS

J. Malealm À Sen, St Sttrga, Ont

=—PARAFFINE—
Wax Candles

A Favorite Line of Staples

• Made of pure paraffine wax, in all popular 
sizes. Specially desirable for home use.

Our Paraffine Wax Candles are guar
anteed to give satisfaction to your cus
tomers.

If you are not carrying them already, 
write to-day for complete list of prices.

Thu hnpuriil Oil Ct.,UmlM
Toronto, Winnipeg, Montreal,

' St. John. Halifax

mm
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BISCUITS
from the Old Country
Notice to Grocers and Stores in Canada.

MCVITIE & PRICE
are now sending regular supplies bf their 
biscuits to Ontario, Quebec, Manitoba, 
Alberta, Saskatchewan, British Columbia 
and the Yukon Territory.

When you sell McVITIE & PRICE’S 
Biscuits you are supplying your clients 
with first-class goods noted for their ex
cellent and absolute purity.

AGENTS.
Ontario and Quebec

W. G. PATRICK A CO., Ltd.. York Street, TORONTO
Manitoba and Saskatchewan

RICHARDS A BROWN, Jamea Street, WINNIPEG
Alberta

CAMPBELL, WILSON A HORNE, Limited, CALGARY
British Columbia and Yukon

KELLY, DOUGLAS A CO.. Ltd., Water St..VANCOUVER

fAOTTS

Chocolate
is the ideal chocolate for 
cooking and drinking pur
poses. Is especially suitable 
for icing cakes, making 
fudge, etc. Your customers 
want and should be given 
only the best—MOTTS

------------------------------------------------------------\

JOHN P. MOTT & CO.
hmmfmtnqis

HALIFAX, NOVA SCOTIA
V--------------------------------------

By Special Royal Permission.

None Quite So Good
You take no chance in pushing “King Oscar’' 
Brand Sardines. Oive them prominent display, tor 
they are attractive and will create interest and sell 
quickly.
After they are sold the sardines will do the rest, 
for there is no other brand quite so good, none 
quite so tasty, as the “King Oscar.” Try them.

MMMM» AatMT»,

J. W. Biokiedi Greening
f* A. Mailmnre ■«)

Hamilton, - Ontario

THE ELGIN
National 

Coffee Mill
The “Elgin" Mill m 

first favorite with the up-to-date 
grocer, because it combines «my 
running and rapid «rinding 
qualities with beauty of appear
ance and finish. It is very 
durable and is fitted with a 
special adjuster for regulating 
the grinding.

Equipped with the new 
style force feed steel grinders. 

Investigate this grinder carefully. Its price is very 
reasonable.

Ask nay of the following Jobbur, lor our Cetnleeee ,
WINNIPEO-O. P. * J. Oslt lend hra.WI; 1b. OuMD. 

gnjtaad hmmàml; M, Bran. Imran a On (sed
VANCOUVEsUnraW. H. Mil kin On. Ud.: Win BmM a
HAMH^lffi.n^VÎ£w a°"Onft~BMfaar. Smy. A On: 

MePheirae. OUraco * On
TOBONTO-Ehy. sum. ud.; a. a. hs*w a On 
LONDON-Oomen. Mart a On
ST. JOHN, N.B.—O. E. Barbour On. Drarhrau a On 
BEOI.NA, BASK.—CrauptwlL Wtirau a Smith.
MONTREAL—The Cmdu PMrtwnk. On (*d Ml*. ) 
EDMONTON, ALTA.—Tb. A. MmDaoMd On

MADS BY

Woodruff £& Edwards Co.
ELGIN, ILL.. U.S.A.
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Bat Winnipeg, k
W4 Cembic StnM.
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at Larde. Near A
Holds end Caterers tl

the World.

at Lords.

Leading Hotels se 
Ike World.

CAUTION-No

THB MARK 
OF QUALITY

lysuoT

(.TntTTt.TJm

l^ZULi

rC X

ok:
SAUCE

THE ORIGINAL

Sole Maaalaalararai
GEORGE MASON A CO. LIMITED, 

LONDON. ENGLAND.

cnensollee with ear 
trading fat

Aa introductory sise 
end a certain leader to 
the larger size. Price lOcts.

The Money Market
OHNBBAL BUSINESS CONDITIONS.

BEAL ESTATE, BOND AND STOCK 
DEVELOPMENTS

are discussed every week in

THE FINANCIAL POST OF CANADA
The service of The Poet’s Investor’s In
formation Bureau is free to subscribers.
Write for Published 03.00
Sample Copy Saturdays per annum

THE FINANCIAL POST OF CANADA
"The Canadian Newspaper tar In nantira." 

TORONTO CANADA

ssgBagcfc

Sammm3

&APOINCS IN OIL
|6msw»j<fc»*J&Z

A FISH 5 MINUTES FROM 
THE WATER

cannot have a more real sea flavor than 
do the Brunswick Brand Sea Foods.
The flavor is retained by the employ
ment of the latest and most modern 
methods of preparing and packing — 
immediately after the fish comes from 
the water.

Brunswick Brand Sardines in oil, one 
of our leaders, is holding the foremost 
place among Canadian packed sardines. 
They sell at a moderate price and pay 
a good profit. . .
Our years of experience and large 
modern factories enable us to turn out 
sea foods as nearly perfect as can. be 
made.
Our supplies are the choice of fisher
men’s catches, caught in the neighbor
hood of our factories.
Known and appreciated all over 
Canada.

OUR CHIEF SELLERS
X Oil Sardines 
X Mustard Sardines 
Finnan Haddlaa 
• (Oral and Round Tlaa)

Kippered Herring 
Herring In Temete Sauoa 
ClansScallops

CONNORS BROS., LIMITED
BUek’s Harbor. N.B.

AGENTS—J. L. Lo
Ahern, Quebec, P.Q.;__________ _______ .
A. W. Huband, Ottawa. Ont: A B. Richards as V.V., 
Hamilton, Ont; J. Harley Brows, London, Ont; C. 
do Carteret Kingston, Out; James Haywood, Toronto, 
Ont; Chas. Duncan, Winnipeg, Man.; thulkrum. 
Macaulay Co., Calgary, Alta.: Johnston A Tockney, 
Edmonton, Alta.; Bhallcroen, Macaulay Co„ Vancouver 
and Victoria. B.C.

ivltt Yarmouth, HA; Buchanan A
Leonard Bro#-, Montreal, ^PAJ.;
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Sterling Vanilla Beat

Sterling Brand Pure Vanilla 
is one of the leaders of the 
famous “STERLING” line, 
being produced from the 
choicest of vanilla beans.

Its splendid qualities may be 
tested in the results it gives 
in flavoring puddings, pies, 
cakes, sauces, etc. Every bot
tle is packed with the neat
ness and exacting cleanly 
process that characterizes 
all “STERLING” goods.

Sell one bottle to your parti
cular customer; we are satis
fied that it will bring repeat 
orders.

Send for prices, etc.

The T. A. LYTLE GO., Limited
STERIIM ROAD, TOIOITO

Twenty-seven years of Enreka
Refrigeration

Over a quarter century ex
perience behind the manufacture 
of|Eureka Refrigerators serves 
well to make thle line the Stan
dard of the Canadian Market. 
Eureka on a Refrigerator is a 
guarantee of perfection. The 
Eureka contains no sine or 
galvanised iron or other offenei ve 
material likely to conflict with 
the Pure Pood Laws. The 
Eureka|way ie the dry cold cir
culating air way.

WIRE POR CATALOGUE AND PRICES

Emka Retrigenter 6a., Ltd. 54 NOBLE STREET
TORONTO

Mammal Representative 
JAMBS RUTLEDGE Telephone St. Loads SOTS
Distributing Agents, WALTER WOODS A CO., Winnipeg 

Agents el Pert WMm, ItemRtse, Celesta. Meeee Jaw. SeshMeen

JAR
Diet

Think It Over!
Isn’t it worth while to handle a line that the 
women want? Such a line is

Black Knight Stove Polish
which produces a lasting jet black polish in the 
minimum of time ana with the minimum of 
‘elbow grease.’
Moreover, there’s a ‘worth while’ margin of profit 
for you in selling ‘Black Knight’

mam

F. F. DALLEY CO., Limited
HneBtee, Canada Buff ala, U.S.A.
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JUDGMENT
has already been passed and a verdict 
given entirely in favor of

PARIS PATE 
SIANDWICH

that exquisite delicacy, which has prov
en so popular in France, and is now 
being prepared in Montreal.

#A*OWIt1fr

PUREST MEATS 
AND SPICES

only used.
Flavor is retained indefinitely by a 
special canning and preparing process.
Price is within the reach of every one. 
One tin constitutes a good meal.

Retailers:—We will ship 
you, freight prepaid, six 
tins for 50 cents, as a 
trial lot.

Correspondence Invited.

Seelété Française 
de Spécialités Alimentaires

MONTREAL

“ycouiXMi

i^strawberrv KING
(BRAND)
J? AM

Sure,They WantU
r~~ IN KING BRAND JAM
You have a compound jam which is the 
equal of many so-called pure on the 
market, and you need have no hesita
tion in recommending it to your cus
tomers.

What We Want
Agents in the different distributing 
centres in Ontario to look after our 
business. We have a real good pro
position, so write.

Packed in Jars, Cartons, Glass, 
5 lb. and 7 lb. pails.

Labrecque & Pellerin
MONTREAL

AGENTS:—Winnipeg, John J. Gllmor & Co.
London, Ont., Marshall Brokerage Co. 
St. John, N.B., J. Hunter White.
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Three Home Necessities
Especially during house cleaning season your custom
ers will require large quantities of polishers and 
cleaners. Get s good stock .tnd sell them the leaders.

Brodie’s British Plate Powder 
Brodie’s Cloudy Ammonia

Brodie's Furniture Polish

Brodie's Cloudy Ammonia
Is not a mere mixture if ammonia and water, but a 
combination of five ingredients which make it abso
lutely what ilie I msewife lias often longed for.

Put up in Pints.

The Brodie Lines Bave Merit 
Agents Correspond

A. Wh Hugman, Limited
MONTREAL

ADS *"» SALES
A Study of Advertising and Selling from 
the standpoint of the New Principles of 
Scientific Management.

By Herbert N. Casson.

An Invaluable Book for the Manufacturers, 
Sales Managers, Salesmen, Etc.

This is the first book which has attempt
ed to apply the principles of Scientific 
Management to the Problems of Sales 
and Advertising.

Cloth-bound, Limited Edition, 167 pages.j 

Sent Postpaid on Receipt of $2 to any Address.

Technical Book Department

MacLean Publishing Co.
143-149 University Avenue, Toronto

Business
Development
1 Do you ever feel that your present 
occupation prevents the develop
ment of your business talentf

If Many a young man is engaged in 
office or store clerking. Owing to the 
nature of the business, he has but a 
narrow range in which to exercise 
his talent. He cannot relinquish his 
Position to seek one giving better 
opportunities and paying a larger 
salary. To do so would be to give 
up his only source of revenue, and 
someone may need his support. Y et 
it is imperative that he increase not 
only his business, but also his salary.

1f We will solve the problem for you. 
We have need of part time salesmen. 
Men who can devote spare hours to 
our work and make as much, and in 
many cases, more money than they 
can from their regular occupation. 
Many of these men we develop into 
regular road men with a high salary. 
Do you feel that there are latent 
forces in you, waiting for an oppor
tunity to assert themselves? If so, 
we want you to let us show you how 
to discover them. Write at once for 
the particulars.

MacLean Publishing Co.,
143 Univereity Ave. 

cir. D... TORONTO
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SPRING TIME IS CLEAN-SHINE TIME

A BRILLIANT POLISH C. C. PARSONS’
WITHOUT A SCUM TRADE

HOUSEHOLD
Brown’s Furniture Polish

MARK

AMMONIA
lntnductd 1876

An Old Country (English) furniture polish 
which gives a fine rich gloss and does not 
leave a scum.
Packed in a very neat jar and sells at fc-tr 
reasonable price. Nothing better for highly 
polished furniture.
Your wholesaler has Brown’s. Be sure you 
get it.

Pure Ammonia combined with substances 
which give it a cloudy appearance, and 
which prevent all injurious action.
WiU not discolor or injure the finest of fabrics 
or irritate the hands.
Most people use it in bathing, as it adds that 
softness to the water which creates a pleas
ant and refreshing after-effect.

COLUMBIA CHEMICAL WORKS
BROOKLYN. N.Y.. U.S.A.

Sole Proprietors
ROSE & LAFLAMME, Limited, MONTREAL

ROSE & LAFLAMME. LTD. - MONTREAL

American Cans
IN SELECTING your FRUIT and VEGETABLE Cans use the 

same careful judgment and criticism that you exercise in all 
other purchases. “American Cans” court such a test. Cans 

are not all alike, even if they do seem similar and look alike as 
“two peas in a pod.” Satisfy every one of your needs in weight, 
strength, manufacturing detail and appearance; then consider 
price, promptness of delivery and possibility of a continuous 
supply without interruption. On the above basis we will take a 
chance on securing and holding your business.

American Can Company
MONTREAL, QUE. HAMILTON, ONT.
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CLâSSIFlEDâDVERTISIIia
Advertisements under this heeding, Sc. per 

word tor Brut Insertion, 1c. for each subs»- 
qnent Insertion.

Contractions count ne one word, bnt flve 
tgures (as $1,000) are allowed ae one word.

Cash remittances to cover coet must ac
company all advertisements. In no case can 
thle rule be overlooked. Advertisements re
ceived without remittance cannot be ac
knowledged.

Where replies come to our care to be for
warded flve cents mnet be added to coet to 
cover postages, etc.

BUSINESS CHANCES

FOR SALE—FIRST-CLASS GROCERY Busi
ness of the late W. H. Fielding, corner of 
Woolwich St. and London Road, Guelph, 
Ontario. Stock at Invoice price about 3,000 
to 3,200 dollars. Horses, rigs and fixtures 
about 1,200 to 1,800 dollars. Present lease 
three years to run. This one of the largest 
and most1 prolltable grocery businesses In the 
City of Guelph, and Is a snap for a good, 
live, energetic man. Turnover last year $56,- 
000; rent $36 per month. Including house. 
Terms, cash. For further particulars apply 
to J. L. Fielding, Guelph. Tenders to be ad
dressed to J. L. Fleming, Guelph, not later 
than the end of March, 1913.

REPRESENTATIVES WANTED

THE MAKERS OF A WELL-KNOWN LINE 
of grocers' specialties want to arrange for 
Toronto representation with some Arm already 
calling regularly on the retail trade. Liberal 
commission. Box 487, Canadian Grocer, To
ronto.

A SIDE LINE FOR COMPETENT 8ALES- 
men—a commission of 26% will be paid to 
salesmen of ability calling on grocery, 
drug, cigar stores, confectionery stores, etc., 
throughout Canads. Strictly high-grade goods 
manufactured by largest concern In Canada. 
Only men of ability need apply, and by let
ter only. H. Jackson, Room 724, 64 Welling
ton St. W., Toronto.

SITUATIONS WANTED

GROCERY CLERK, 12 YEARS' EXPERI- 
ence, desires position as traveller or position 
In retail store. Good references. Apply Box 
466, Canadian Grocer, Toronto.

MISCELLANEOUS

A BOOKKEEPING STAFF IN ITSELF, 
doing the work with machine precision and 
accuracy, the National Cash Register. Write 
for demonstration literature. National Cash 
Register Co., 286 Yonge St., Toronto.
ACCURATE COST KEEPING IS EASY IF 
you have a Day Coet Keeper. It automati
cally records actual time spent on each opera
tion down to the decimal fraction of an hour. 
Several operations of Jobe can be recorded en 
one card. For small Arms we recommend 
thle aa an excellent combination—employes' 
time register and coet keeper. Whether you 
employ a few or hundreds of hands we can 
supply you with s machine united to your 
requirements. Write for catalogue. Inter- 
eational Time Recording Company of Canada, 
Limited. Office and factory, 2» Alice Street, 
Toronto.
BUCKWHEAT FLOUR GUARANTEED 
pure and unsurpaaeed by any mill In the 
province T. H. Squire. Queeneboro, Ont., 
solicits your orders.
BUSINESS-GETTING TYPEWRITTEN LRT- 
ters sad real printing can. be quickly and 
easily turned out by the Multigraph In your 
own office—actnal typewriting for letter- 
forme, real printing for stationery and ad
vertising, saving 26% to 16% of average an- 
eual printing coet American Multigraph 
Sales Co.. Limited. 1» Bay St. Toronto.
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COUNTER CHECK BOOKS—WRITE US 
to-day for samples. We are manufacturers 
of the famous Surety Non-Smut duplicating 
and triplicating counter check hooka, and 

- single carbon pads In all varieties. Dominion 
Register Co, Ltd.. Toronto.

DOUBLE YOUR FLOOR SPACE. AN OTI8- 
Feoeom hand-power elevator will double your 
floor space, enable you to use that upper floor, 
either as stock room or as extra selling apace, 
at the same time Increasing space on your 
ground floor. Coe ta only $70. Write for 
catalogue "B." The Otls-Fensom Elevator 
Co., Traders Bank Building, Toronto, (tf)

FIRE INSURANCE. INSURE IN THE 
Hartford. Agencies everywhere In Canada.

BECAUSE THE REMINGTON TYPEWRITER 
Company's Employment Department has earn
ed the reputation among stenographers of 
tilling the most desirable office positions, the 
result Is that we place the -most desirable 
class of office help. May we All your steno
graphic vacancy? No fees. 144 Bay Street, 
Toronto.
MODERN FIREPROOF CONSTRUCTION — 
Our system of reinforced concrete work—ae 
successfully used In many of Canada’s larg
est building»—gives better results at lower 
-net. “A strong statement" you will say. 
Write us and let na prove our claims. That’s 
fair. Leech Concrete Co, Limited, 100 King 
St West Toronto.
PENS—THE VERY BEST PENS MADE ARE 
thoae manufactured by William Mitchell Pena, 
Limited, London, England. W. J. Gage A 
Co., Limited, Toronto, ate sole agents for 
Canada. Ask your stationer for a 26c assort
ed box of Mitchell’» Pena and And the pen 
to ault you.

THE "KALAMAZOO" LOOSE LEAP BINDER 
la the only binder that will hold jnet aa many 
sheet» aa you actually require and no mere. 
The hack la flexible, writing surface flat, 
alignment perfect No exposed metal parts or 
complicated mechanism. Write for booklet. 
Warwick Bros. A Rutter, Ltd., King and 
Spadlna. Toronto. (tf)
YOU CAN BUT A REBUILT TYPEWRITER 
from us. We have about seventy-flve type
writer» of varioue makes, which we have re
built and which we will sell at $10.00, $16.00 
and $20.00 each. We have also a large stock 
of better rebuilt» at slightly higher ligures. 
Write for details. The Monarch Typewriter 
Co, Ltd, 46 Adelaide St. W„ Toronto, Canada.
COPELAND - CHATTERSON SYSTEMS - 
Short, simple. Adapted to all claaeas ef busi
ness. The Copeland-Chatterson Ce, Limited, 
Toronto and Ottawa.
COUNTER CHECK BOOKS—ESPECIALLY 
made for the grocery trade. Not made by 
a trust Send as sample» of what you are 
using, we’ll send you prlcec that will In
terest you. Our holder, with patent carbon 
attachment baa no equal on the market Sup
plie» for binders and monthly account sys
tems. Business System», Limited, Manufac
turing Stationers, Toronto.

WAREHOUSE AND FACTORY HEATING 
syetema. Taylor-Forbee Company, Limited. 
Supplied by the trade throughout Canada.

RQRT BUSINESS SYSTEM» ARE DEVISED 
to suit every department ef every business 
They are labor and time savere. Produce re
sult» op to the requirements of merchants 
and manufacturer». Inquire from our near
est office. Egry Register Co, Dayton. Ohio; 
123 Bay St., Toronto: 268% Portage Ave., 
Winnipeg; 208 Richard» St, Vancouver.
MOORE’S NON - LEAKABLE FOUNTAIN 
pen». If you have fountain pen trouble» of 
your own, the beat remedy la to go to your 
stationer and purchase from him a Moore’s 
Nou-Leakable Fountain Pen. Thle la the one 
l*n that gives universal satisfaction, and It 
coats no more than you pay for one not aa

rd. Price $2AO and upwards. W. J. Gage 
Co, Limited, Toronto, sole agent» tor 
Canada.

ADDING TYPEWRITERS WRITE, ADD OB 
subtract In one operation. EIllott-Fleher, 
Ltd.. Room 814, Stair Building, Toronto.

When writing Advertisers, kindly 
mention having seen the ad. In this

TAKIE-
-flfcFW

Gets 50,000.000.000 flies 
a year—vastly more than all 
other means combined.

Thi Sanitary Fly Destroy**, 
Mon-Poisonous.

Pascalls
FC EN8U8H ^

Confectionery
Chocolates

Quality: The Purest 
and Best

Variety: The Larrest 
Prices: Rifht

AGENTS—
Toronto : The Toronto European Agencies 

122 Wellington St. Weet. 
Winnipeg: Rattan * Chip man, Fort Gerry 

Court.
Vancouver! C. * J. Jones.
New Brnnswicht J. E. Angevine,Hampton.

Why not reap the 
harvest ef your 
had aeeeunt 
seeds T He need 
to lose on them.

Every dollar you 
leave on your book» 
1» losing mouey for 
you every day. You 
are sowing the seed 
of loss. Give us s 
chance to collect nil 
your old accounts. 
No collection — no 
charge.

Write for terms.
THE BASIE 

MERCANTILE ASEB6V 
Westuweet. lea.

The

CONDENSED AD.
PAGE

WILL INTEREST YOU
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COMPLETE YOUR
TOBACCO DEPT.

by stocking and selling
mi CANADIAN

Attractive prices. We bare •

GOODS HIGHEST QUALITY
PRICES ALWAYS RIGHT 

That’s Oer Policy.
PAPS* BAGS—WRAPPING PAPS*. 

How le year stock? Don’t forget to 
attrapas a call when yoa begin to get

COUVRETTE * SAURIOL

PICKLES & CATSUP
liable high-class goods at reasonable 
a. Ton can have the Basse If yon stock 
lines. Write for particulars

H. BOURQUE * SON 
MONTEBAL.

Let Us Make Your Store Fixtures 
We have fitted up some of the most elab
orately finished stores in Canada. Why 
not yours? Our quotations are attractive 
and all orders are filled In specified time. 
No disappointments. Write when In need, 

g. MENNISB * FILS 
Pie IX A vs, Maleoenenve, P.4.

Bitter Oranges and Peels
FRUIT PULPS O. E. Robinson & Co

Manufacturers and Buyers of Dried, 
■vaporsted and Canned Apples.

gereell. .... Ontario 
Established IMS.

WRITS TO
10 Garfield Chambers. Belfast. Ireland, 

far Sample Coer of the

Irish Grocer, Drug, Provision 
and General Trades’ Journal

If yea are Interested la 'risk trade.

OLYMPIA AND 
BEN BEY CIGARS

are seed iseekers sad sellers
Ed. Younghenrt ft Co., Limited. 

Montreal, P. Q.

Biscuits and Confectionery
Big range from which to choose your 
Christmas stock. Only the highest grade 
goods made. Prompt attention given all 
orders.

See Our Travelers.
TIB AETNA BISCUIT CO., LTD.. MON

TREAL.

COMTE’S COFFEES
Satisfy every near. Let's tell yea why. 

Address
14S St. Urban St. - Montreal

GRATTAN & CO.. LIMITED 
BSTD. 18»

The Original Makers of
BELFAST GINGER ALE

Agent» la Western Canada
EMERSON, BAMFORD CO.

MI Gamble Street VANCOUVER. B.C.

BAKE OVENS
Baking Decks ef Scotch 
Tire Brick. Sectioeal Steel 

MHMHk Ovens that can be pieced 
anywhere.

VtWHr Bread Baeka. Proof Eeree. 
wBawp Pens end ftary aeceeetty 

for the Bake Shop.
Write for Oearral Catalog

The lumen mi Ul ItCI «•„ HR, baIM.Cadi

Your Customers 
will Likw— MAPLEINE

Recommend it to them 
with n money beck gusr- 
antee for a “Flavor" 
that in dainty and dif
ferent,—
Or to make table syrup 
by adding to white 
auger end water.

Order from rear jobber or
Frederick I. Rebeee 4 Re..
M Front St.*.. Toeow*a.Oat.

Moeoa ft Rlekey.
W Stanley St. Wlaalpeg Man.
Th* Crescsst Mff.Cs.

SUTTU. . WASH.

SUCHARD’S COCOA
Ton went Qaallty Coma all tba time, Mr. 
Grocer. It will not pay you to sell a tin 
on which you cannot raly. We can prove 
beyond a doubt the high quality of 
Sachard’s. Remember :—
Saehard’e. Sachard’e. Snehard’e.
PRANK L. BENEDICT * CO. Maatraal 

Asiate.

When writing advertisers 
kindly mention having seen 
the advertisement in this paper

«►

TWO CENTS PER WORD
You can talk across the continent for two cents per word 
4fUf with s WANT AD. in this paper

Writs for Now Price List of

WINUSUR SALT
TOHONTO SALT WORKS

TORONTO. ONT GUO. J. CUFF. Maaaaar

CLEAN FLOORS EASILY 
without dust, by urine the best disinfectant
sweeping powder an the amrtot.

"NO-DUST"
Bold la hulk only.

NO-DUST MFC. CO.
8 Market 8q. St. Joha. NA

DO YOU BUY ? SELL 7

Maple Sugar
SEASON APPROACHING! 

Write Ua
Woodman A McKee, Ceatleeek. lee.

A want ad. in this paper will bring 
replies from all parte of Canada.
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BUY JAMS
7t to 10°!° Less on 5 Case Lots

We are prepared to offer values in Jams to the Canadian trade that have 
heretofore been unheard of. The four brands here listed are standard British 
and Canadian goods and are in every way A 1 quality and first-class values 
at the regular prices. For a limited time only we will offer the trade the 
rare opportunity of purchasing their future supply at these exceptionally 
low prices.

Write now for a few cases and save money. Compare these prices with 
what you have been paying, x

These Prices Mean Larger Profits for You on 
Standard Goods — Glance Over Them Now

GRAY’S JAMS (Imported)
Black Currant.......................... IS os. « Dot. to Case Per Dot.......... Sl.SSRaspberry............................... “ “ •* " ......... 1 96
Strawberry ............................... “ “ - " ........ I ts
Plum ......................................... “ “ « •• ......... I SO
Bed Currant ............................. “ “ " ........ I BSApricot ..................................... “ “ •• •• ......... l.SS
Marmalade ................................ “ « •• “ ......... \ so

S Case Lets—Less It Per Cent.—Les. Quantity—Net.

GRAHAM’S JAMS (Canadian)
Black Currant 
Raspberry .... 
Strawberry ... 
Marmalade

IS os. t Dos. to Case Per Dos..

S Case Lots—Lees Tt4 Per Ceet.—Less Quantity—Net.

UPTON’S JAMS (Canadian)
Black Currant 
Black Carrant 
Raspberry .... 
Strawberry

It es. 1 Des. te Case Per Dos.
IS os. “

1 Cam Lots—"Less 7V4 Per Cent.—Less Quantity—Net.

STEPHEN’S JAMS (Imported)
Black Currant dam ........................ Mes. I Dos. to Cam Per Dot............. ft .St
Raspberry “ ........................ “ .... - ........... t.SS
Strawberry “ ........................ “ " “ ........... t.SS
Raspberry “ ........................ IS es. “ “ " ........... SIS
Strawberry “ ........................ a « « - ............ S.IS
Marmalade ___ " " “ * ........... 1 m
Marmalade ......................................... SS eu. - “ “ ............ t.SS

S Case Lots—Less IS Per Cent.—Lees Quantity—Net.

ORDER NOW FROM

CANADA BROKERAGE CO., Limited
9 Front Street East, TORONTO, ONT.
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A TIMELY HINT
Secure Extre Profit

FIRST COME FIRST SERVED

300 cs. Evaporated Apples,
50 lb. and 25 lb. boxes.

1309 Boxes Valencia Raisins
344 boxes Rowley F.O.S., 28 lbs. .07i/^c 
220 boxes Rowley Selected 7s... .08%c 
539 boxes Rowley Selected, 28

lbs.................................... ............... 08c
206 boxes Rowley Layers, 28 lbs. .OS1/^

IR STOCK and TO ARRIVE
1000 cases Blanc & File Alimen
tary Pastes, Macaroni, Vermicelli, 
Spaghetti, etc.

Valance sur Rhone.
v v

132 boxes Malaga Table Raisins
“COUNTESS,” “DUCHESS,”

“PRINCESS,”
In 22 and 5% lb. boxes.

LARGE ASSORTMENT OP SALMON 
AND SARDINES.

All Sizes, All Brands,
Highest Quality, Lowest Prices.

JOB! OREGON PRUNES JOB1
30-40, 80-90 25 lb. boxes.

WRITE, PHONE, WIRE immediate
ly. Your orders will receive 

prompt attention.

LAPORTE, MARTIN & CIE, LIMITEE
Tel. Hein 8766 668 It. Paul It., MOITRIAl

INDEX TO A

Aetna Biscuit Co. ......
Allison Coupon Co. 
American Can Co. ... 
American Comp. Co.

•
Baker. Walter ...................................... M
Balfour-Smye A Co.............................. lfc
Barr Register Co. .............................. ?
Benedict, F. L. ................................... to
Bickle, J. W., A Greening ............. S:
Borden Condensed Milk Co. ............ S
Bourque A Son, H...........«................  fci&SÜr jWa'V/.saKTSgiSw
Brantford One * Back Co., Ltd... 18

Calm. * Sons,________
Canada Brokerage Co., Lti 
Canada Starch Oo. ...
Cane * Son», Wm. .............
Canadian Seale * Fixture Co.
Carden! Nutting’ft“Free." Ltd!!
Catelli, C. H....................................
Chase A Sanborn ................ .
Hark, W...........................................
Clements Co., Ltd.......................... .
Colee Mfg. Co...................................
Comte's Coffee ........ ...................... .
Connote Bros. ...........  ...................
Corneille, David, ft Co. .............
Couvrette ft Samedi ........ .
Creecent Mfg. Co....................

D

Dailey. F. F.. Co. ......................
Dominion Canner», Ltd. .............
Dominion Warehousing Co..........
Downey. W. P..................................
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Eastern Manufacturer», Ltd. .......... 1C
Eckardt ft Co.. H. P......................... #
Kppe, Jae., A Co., Ltd. .................. tf
Beeott A Humer ................................ It
Est»brook» Co., Ltd., T. H.............. 2s
Eureka Refrigerator Co. .............  62

Fairbank ft Co., N. j
Fearraan, F. W„ Co. 
Ftmaoe Bn*. .... 
n«h ft Son. J. A. 
Forest. J. A.- .. 
Funiya A Nishi

Oaboury, L. . ___
Gilmour ft Go., John .
Gorman, Eckert A Co. ..................... _
Grattan A Co., Ltd. ......................... ft
Gray ft Oo.. John ..............................  14
Guelph Soap Co. ................................ it

V
If
14

Henderson, Thoe. ... 
Hillock, John, ft Co.. 
Holloway, Beil ft Co. 
Hudon, Hebert A Cie. 
Hugman. Limited, A.

Imperial Oil Oo. ........
Irish Grocer .................
latend Lmd MO» Oo.

e
*

Dcm, Black Lwd

Kwl A Oa. F..................................... K
Kidd, Unri ...................................... r
Kllgonr Bros. ...................................... If

X.

Labrcque * Pdl.rln ..........   »
Lake at tfca Woods MUllns Co. ....

Outdo# back eorrr 
Lamb. * Co., W, O. A 
LaDorte. Mama A Cla.KSKi d. M.rSdo ...
Ldteh Blue. ......
Lemon Bra. .........................................  mISSE'ZftS! 8
1.5tie Co., Ltd.. T. A. ..................... «6

DVERT1SERS

MacNah, T. A., ft Co. .............
McCabe, J. J...................................
McIntyre, W. K. ....
McLeod ft Clarkson 
McPhie, Norman D. ,
McVitie A Price ..

tor. Son ft Co. .........................
ShrJreJJZ' à»::::::

Mathieu ft Ca. J. L. ..
Marshall Brokerage Co.
Mason.ft Co., Geo. ....
Menard Commercial Car
Merriman ft Co., W.__
ÎKSE- H°n * Co- LbSLS-'E”
Mr,ft, John J., * Co.

Natie Mercantile Co. ...............
NaBon, JB. J. ........................
Nelson A Co.. H. W.................
Ndsco-lfale ..............
Nlcholaon A Bain ..............................
Nlckle 1-lato Store Poll* Co..."..
No-Dust Mfg. Co. .............................
North Atlantic Fisheries, Ltd..........
Nuggett Polish'**, .................................

Orr ft McLain ....................................  16
O’Loane, KHy ft Co., Ltd. ...........  17

Pascal], Ltd., James ....
Patrick ft Oo., W. O......................... w
Peek Frean ft Co., Ltd.................... 13
Pennock. H. P., ft Co., Ltd.......... 16
Pink, Lui., B. ft T. .........................  13

Renfrew Scale Co...........
Robinson ft Co., O. E. 
Rock City Tobacco Co. 
Rose A Lallan 
Rothon A Co.
Bowat A Co. ........
Rnttr i ft Chipman

Ml. Lawrence Sugar Refining Co.... #
SL Thomas Packing Co. .........   H
Balada Tea Co. ....................................  8
Sanitary Can Oo. ....Inaide back cover 
Sapho Mfg. Ca .................................  SI
SHE fc'A0^^":::::::: 5
Smith ft Proctor .................................. 16
Smith, E. D............................................ *
Snap Co., Limited.............................    «
So-clean, Ltd. ...................................... *
Société Française de Spécialités 

Alimentaire# .......................................  *
lff!3S”-w: §: :::ô^mü“\J£
Stvhr O. b.........................................   II

T

Them, O. ft W. ...................
Tippet, Arthur P., ft Co. . 
Tomlinson Ca, The J. J.
Toronto Salt Works ............
Town of Maisonneuve .......

Wags tait e, Ltd. .....................................
Walker Bin A Store Fixture Co....
Walker. Hugh, ft Son .....................
Warrth, O. OC ...........
Watson A Troeedale
Wellington Mill» ........
Western Distributor»
West India Co. ..........
Wet key, J. H.. Lid. .......... .........
White ft Oa .......................
White Swan Spice» A Cereal». Lid..
Wiley, F. H...........................................wmfs Mfg. ~
Winn A HoL _
Woodman ft 1 
Woods A Oa.
Woodruff ft 1 
Wor.Hard ft SI

w

Younghcart. Ed., ft Ca. Lid. ..... «3



WHY NOT PUSH “NUGGET”
WATERPROOF SHOE POUSH

It is a line that will satisfy your customers and 
shows you a good margin of profit. Right 
now is the time to get in your Spring stock.
Carry a line that is advertised and well known.

Your customers will ask for “ Nugget ”

JulUj

9, 11 and 13 Davenport Rd.
66

oronto, Ontario



THE CANADIAN GROCER

The Motor Car vs. The Horse
The Motor delivery car will make three distance trips to a horse’s one.
Long trips can be made with an auto car, it never tires—a horse must stop to rest. 
Deliveries are quick and prompt—a horse cannot be chased continually.
The auto car needs no food when not in use—a horse must be fed continually, 
The heat of a summer will not affect a motor car—a horse fatigues very quickly 
in the heat.
Prompt and efficient service given by a Menard Commercial Oar increases trade and 
builds up business.

The Menard Commercial Car

The MENARD COMMERCIAL OAR Is 
a quiet, reliable car with good speed 
and great power. It reduces delivery 
expenses and enables the dealer to give 
a much better service.

Write for information to-day.
It costs nothing.

Menard Commercial 
Motor Car Company
WINDSOR, - ONTARIO

Sanitary Cans
"The Can of Quality”

Baked Beans, Soups, 
Meats,Condensed Milk, 
Evaporated Milk

Sanitary Can Co., Ltd.,
NIAGARA FALLS, ONT.



THE CANADIAN GROCER

FIVE P°StS 
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Have YOU ever tried to 
switch her from 

FIVE ROSES?
Thousands of grocers sell this 
flour simply because they couldn't 
make her change.
Who has lost sales thereby ?
Not he who sells FIVE ROSES, Brother 
Grocer, since its sales have increased fasitr 
than the population.
Thus proving that not only does it hold your 
customers but gets new ones for you.
Why have the FIVE ROSES sales in
creased from 800 barrels to 11,500 since 
1888, from 1600 bags to 23,000 bags every 
selling day?

Every woman has a different reason for 
sticking to FIVE ROSES—and it is all 
these reasons put together that have made 
FIVE ROSES the hit- vliinr flour in 
Canada to-day.
Why should YOU row against the current? 
Why not make more flour sales with less 
trouble?
This flour is packed to suit your trade in 
barrels and halves, and in bags of 7, 14, 24, 
49 and 96 lbs.
Won’t YOU ask your jobber to-day, or 
write our nearest office?

LAKE OF THE WOODS MILLING COMPANY, LIMITED 
“The House of Character”

Capacity, U.5M bble. Dally 
MONTREAL

eftife&toeâeflotii*
eXot Steadied cXot Slended


