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ZGENERAL STOREKEEPER.

published in the interest of Grogers, Qanners, Produce and Provision Dealers

and General Storekeepers.

%“Vol. VI.

SPECIAL TO OUR READERS.

As the design of THE CANADIAN GROCER
is to benefit mutually all Interested in the busi-
ness, we would request all parties ordering goods
or making purchases of any description from
houses advertising with us to mention In their
letter that such advertisement was noticed In
THE CANADIAN GROCER.

This paper leaves the Toronto
Post Office Thursday evening.
Subscribers not receiving it
promptly should write us at
once. Their doing so will be
considered a favor.

THIS WEEK’S MOTTO:

Laziness Is the mother of inven-
tion.

Tinware manufacturers report an unusu-
ally strong demand this spring for milk can
tnmmings. The significance of this appears
to be that an increased proportion of the
milk produced on the farms of the country is
finding i1ts way to cheese factories and cream-
eries. That will reduce the production of
home-made butter. Whether the raw ma-
terial is made up nto cheese or butter, it will
yield better returns to the farmers than if it
were used to produce an excess of inferior
bad-keeping butter of domestic make. Last
year was a comparatively satisfactory one to
butter makers and butter dealers,the market
being kept fairly well cleared up throughout

the whole year. An exceptional export de-
mand was the cause. The exceptional, how-
ever, cannot be depended upon as the rule,
and Canadians must look to the ments of

their butter for any steady support from
Itis a sign of improvement
that farmers are giving up more and
more the making of butter in their
The creamernes will make
They must, as they

abroad.

own homes.
a marketable product.
produce for dirgct acceptance by the market.
There 1s no such intermediary between them
and the market as the country merchant was
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The
position of the country merchant could

between the farmers and the market.

hardly be classed as a market factor. It was
not independent enough to be a real market
influence. It could not adjust itself to the
grades of quality, or the relation of the sup-
ply and demand, as a market interest should.
The country merchant had to keep other
objects in view besides the value of the but-
ter ; he had to consider the customer’s
patronage, temper, and the danger of a
transfer of that customer’s trade to a rival
dealer. The creamery will remove all these
embarrassing circumstances from the butter
trade and will consequently have to depend
on merit for the sale of its product. The
quality is not always first-class even when
produced by creameries. In that case there
is no one to bear the loss for the creameries.
Last fall there was quite a large stock of
creamery butter put on this market, which
did not command as ready sale as good
dairy butter.
- . *

The shortage of fruit jars last summer was
a cause of considerable annoyance and of
some loss to the retail grocers of the country.
Not only could they have sold many more
jars than they did, but they could also have
sold much more fruit and sugar than they
did. It is unhkely that there will be so great
a demand this summer, as the jars sold last
summer will go equally far to supply the de-
mand this year. They do not wear out in a
year, so that it is likely few more will be
needed than would have sufficed to fill up
There is no likelihood,

therefore, that an exceptional run on glass

last year's shortage.

jars will be experienced.
* * *

Soon the accessories of hot weather trade
will be brought into requisition. No grocer
can afford to do business without some of
them, and for a trade of any magnitude it

paysto have all of them. The refrigerator

is a necessity n all grocery stores. Ice is

cheaper than any perishable article of mer-
chandise, and the saving through the use of

it will soon pay for a refrigerator. Awnings

are not only a protection from excessive heat
and light, but they are attractive. Wire
cloth doors, to let the air in and keep the
flies out, mosquito netting to cover the shelf
goods, sticky fly-paper to capture the fugi-
tives that do get in, can be made profitable
use of in the hot season. With the light
properly subdued, the flies kept out, the floor
kept cool and a fresh atmosphere maintained
through liberal ventilation, the interior of the
store will be agreeable to all the senses of
anyone who comes into it. The impression
that it makes upon the mind of the customer
is favorable to buying. The whole psych-
ology of the frame of mind which disposes a
man to purchase goods 1s not always to be
found in the comparative cheapness of the
goods. A man will often buy because he is
prepossessed with something inthe salesman
or the store. A store that is a grateful place
to drop into on a hot day will not fail to
have an eftect on even the steadiest sup-
porters of a rival store, as people are more
often fickle than they are loyal, and in this
fact, if he does his best to please, the trader
can as frequently rejoice as complain.
* * *

Last summer there were a few sales of low
grade butter from this market to makers of
butter substitutes in New York. The duty,
however, was an insurmountable barrier
when the quality of the butter was much
above the lowest, and the trade was conse-
quently limited to grades costing here not
more than 11c. A decision of Acting-Secre-
tary Spaulding will be apt to cause a wider
demand this summer, however, from the
same source and for generally the same
grades. By that decision, the manufactu-
rers of refined butter made in New York are
allowed on all their refined product that they
export, a draw-back of whatever duty they
have paid for any constituent of it that they
imported. Since, therefore, they can reco
ver on exports whatever duty they pay us on
rough butter, it is likely we shall hear a good
deal more this season from the New York
manufacturers of refined butter substitutes
and compounds.
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THE FRESH FRUIT TRADE.

The trade in fresh fruit ought to be a very
remunerative one to grocers if a profit is
made upon all of it that they sell. It would
be much more remunerative if a profit were
realized on all they should sell. Oranges,
lemons, bananas, pineapples have for several
years past been very cheap, the cost and
facilities of rapid transportation having
greatly mmproved in recent years, and re-
moved one of the greatest obstacles in the
way of general consumption. The develop-
ment of the orange groves on this side of the
Atlantic—in Floridaand California—is an-
other factor that has had great influence on
the side of cheapness in the price of oranges.
Consumption in consequence has expanded
extraordinarily in the last ten years. The
consumer can get a dozen good oranges for
the same money he would have paid for three
a few years ago. Bananas, which used to
find their way only to the leading cities and
in small quantities, owing to the time, cost
and risk of transport, are now abundant and
cheap, the establishment of steamship lines,
the opening of new railways and the de-
velopment of proper carriage facilities hav-
ing done much to bring about the change.
The enormous consumption benefited the
grocer, who for years past has had a grow-
ing summer line in these and domestic
fruits.

But while consumption has increased and
the value of the grocers’ trade correspond-
ingly expanded, there has been one draw-
back. Despite the precautions taken in the
packing, shipping, carriage and storage of
the fruit, there would be loss through decline
in quality, and re-packing would necessitate
the separation of culls from choice stock.
For this of course there had to be an outlet.
It was considerable in quantity and far from
worthless. Some one had to take it and
the pedlars offered the needed relief. Here
the difficulty commences. The low grade
fruit and the pedlars are to the legitimate
fruit trade as bankrupt stocks and bank-
rupts are to the hundred-cents-in-the-dollar
trade. The pedlars buy this fruit at low
It is better to sell it to them at low
prices than to allow it to become utterly
The pedlars get the fruit, hawk
it over the towns and cities, and quote prices
that put the grocers out of competition with

prices.

ansaleable.

them, it comparison be hmited to figures
alone, and that 1t usually is by the consum-
ing public. A housewife is offered a dozen
of oranges for 20c., and has been charged

4oc. for a dozen by her grocer. She will not
compare the oranges, but will compare the
prices, and the grocer’s quotations will, of
course, by this test be found wanting. The
waywardness of human nature in trying the
grocer’s value on this narrow ground may
be objected to, but objection to it will not
correct it or turn to the grocer’s counter the
demand that has been warped towards the
pedlar's wagon.

It is probably a fact that the inferior fruit
of itselt 1s not sufficient to keep the army of
pedlars stocked all season. Their supplies
have no doubt to be replenished now and
then from passably good lines, but that fact
does not diminish the force of the advantage
pedlars have in their monopoly of the stock
of inferior fruit. They are the only ones
who can make anything out of such a mono-
poly, as their system of forced distribution
is the only means of getting it into consump-
tion in time to save it. A sprinkling of bet-
ter fruit will go far to give plausibility to the
pedlar’s representations that his stock is as
good as the grocer's. But the inferiority of
the fruit 1s not the only cause of its cheap-
ness at pedlars’ hands. Peddling is itself a
cheap way of trading. The license is low,
the pedlar need not lay much out on his
cart, wagon, horse or what he wears. Usu-
ally an Italian, his wants are few, supplied
at the lowest cost, as a colony of them will
inhabit one tenement and subsist on the
barest and rudest necessaries. The grocers,
being a respectable body of traders, com-
manding sufficient capital to carry on busi-
ness, paying taxes and heavy rents, and
supporting manifold social expenses, bound
to behave honorably by all, as they are al-
‘ways in the same place and aiming to deal
with the same people, cannot do business
on the slender margin of profit that suffices
for the Italian pedlar.

The sanitary aspect of the peddling ques-
tion was touched on in an extract published
in this journal some time ago, under the title
“ Do Pedlars Disseminate Disease?” That
is now to be looked 1nto, so far as this city
is concerned, by the health authorities, and
it is understood that inspectors will investi-
gate the state of the storage and ripening
rooms used by pedlars. The fruit is often
stored in the same room with a crowd of
Italian men, women and children, not par-
ticular as to their personal cleanliness and
often having one or two sick persons breath-
ing the atmosphere in which the fruit is kept.

Thus the health department may do some-
thing to raise the status of the fruit peddling
trade, and thereby second or supersede the
influence of the Markets and Health Com-
mittee. The wholesale trade cannot be ex-
pected to do anything in the matter. Itis
their business to sell in quantities, and if
there are classes or conditions of fruit that
cannot be got out of stock through the regu-
lar trade demand, it has to be sold through
some other channel, and the peddling trade
affords that channel.

INSOLVENCY LEGISLATION. — ~

The draft of the proposed insolvency act,
as submitted by the Montreal board of trade,
is not meeting with favor in the west. The
Winnipeg board has declared against the
proposed act, on several grounds. It is claim-
ed that it is not suited to Manitoba and the
Territories, on account of the sparse popu-
lation here, greater distances, slower megns
of communication, expensive nature of pro-
ceedings under the proposed act, etc. The
simple and inexpensive act which has been
in force in Manitoba for some years, is held
by the Winnipeg board to be superior to the
proposed Dominion act, so far as this part of
the country is concerned.

The Vancouver board of trade hag also
pronounced against the proposed act,
pared by the Montreal board, for much the
same reasons as those given by the Winnipeg
board. The act, the Vancouver board says,
“would supercede our present inexpensive
and very effective method of administering
the estates of insolvent debtors,” while the
expense of administering the proposed act,
under the conditions prevailing 1n British
Columbia, *“ would be so great asto leave

but little for the creditors.” The only ad-
vantages of the proposed act, in the opinion
of the Vancouver board, “ would be the ob-
taining of his discharge by an msolvent
debtor; the inflictment of punishment upon
fraudulent debtors; and compulsory assign-
ment in cases where a debtor refused to
make a voluntary assignment.” The latter,
however, the Vanccuver board believes is
open to abuse, as it “ could be made to oper-
ate harshly against deserving debtors who
might be temporarily embarrassed.—Win-
nipeg Commercial.

CULTIVATING TRADE.

The manager, the bookkeeper, the cashier,
the entry clerk, the shipping clerk, the sales-
man, the office boy, the porter—everyone, in
fact, who 1s in any way connected with a
business establishment should bear in mind
that there 1s such a thing as cultivating
trade, and that they, as well as the proprie-
tors, are responsible for a share of the firms,
success. Because a man is hired to fill a

certain position there should be no excuse
for his hesitating to do any other work which
may require attention. A bookkeeper might
soil his fingers by reason of stepping out-
side the office and waiting upon a customer
it occasion required, but he would not lower
bimself in the estimation of his employer’
through thus sigmfying a willingness to
make himself generally useful, and anyhow
the dirt will wash off. To make a business
grow and make it pay should be the main
object of every employe, regardless of posi-
tion or conditions. The day is gone when
business can be conducted successfully with-
out the undivided and best efforts of those
who are responsible for it. In days gone by
a merchant might succeed in a measure by
sitting down and waiting for trade to come
to him, but not now. In our day and gene-
ration the most persistent and systematic ef

forts are essentlal in bringing about a satis-
factory result. A progressive spirit and a
capacity for pleasing customers will work
wonders 1n any business.—The Bookkeeper.
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Fred. R. Smith, grocer, Windsor, N.S.,
will soon have to move into larger premises
or the citizens will have *o give up the side-
walk altogetner, as Fred’s. orders are throng-
ing his space and his delivery service.

« W. H. Payzant, grocer, Windsor, N.S., has
been put to a great deal of inconvenience
this spring by the property owners taking off
part of his store to add vault room to the
bank adjoining, and he is undecided whether
to move into the bank’s old premises or put

: up with his cramped quarters.
also
W. R. Logan, grocer, Fredericton, N.B.,

says his trade is good and he has no reason
to complain. If the time a representative of
THE GROCER spent with him is any criterion,
his trade is certainly good. He 1s interested
in the articles written in THE CANADIAN
GROCER and thinks every grocer should
take that journal.

Scott & Co., Halifax, N.S., having effected
a compromise with their creditors, are again
pushing forward with renewed hope of suc-
cess in the near future. e creditors have
shown great sympathy for Mr. Scott, his
being an old business house, and at one time

the ™~
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1pon
ign- quite wealthy, his present trouble being
?le‘;’ brought about by leakages that will be

S @ guarded against in the future.

per- Randolph & Son, Fredericton, N.B., are
who ;
i large dealers in flour, etc., at that point.

They do a large shipping trade by rail and
the River St, John, supplying many of the
largest lumbering camps in the provinces.
They handle the best brands of Ontario

bier, Milling as well as Manitoba Flour. They
ales- have capacious store rooms and fine offices,
:}; - built ot brick, and fire proof.

a
nmd The oldest grocer in Windsor, N. S, is
iting Joho Lynch, who has been in business there
prie- twenty-five years. Mr, Lynch can see many
irms, changes in the trade of that town in that
6l a time. He was the first grocer to put on a
icuse delivery wagon, alsc his was the first store to
‘hich have in a plate glass front. I venture to say
1ght if a few of the rich inhabitants, in which
)2:’; Windsor abounds, had shown the same en-
aver terprise that he has, Windsor would have
loyer’ had some much finer blocks and business
s to places than it can boast of now. But Mr.
fhow Lynch has now given the actjve management
iness 3 - ( .
aain of the business into the hands of his sons,
posi- John and Henry, whom he has admitted to
when partnership, and who would\be a credit in
";‘;z'e' any capacity as business en) and citizens.
e by The clean, tidy well-arranged store shows
e by the interest they take in the work before
ome them. The first remarks of the senior mem-
e ber of the firm on shaking hands with the re-
ic ef .
s presentative of the CANADIAN GROCER will
nd a suffice to illustrateone lessontothem : “Yes,
work boys, pay for your GROCER, and don’t fail to
eper. read it.

SAWING OFF PRICES.

Some men have a mama for cutting
prices, and where the habit 1s strongest it is
the least frank and open-handed, It con-
descends to trickery, and 1s in trade relation-
ships what Judas Iscariot was in the councils
of the twelve apostles. It is, of course, im-
possible to manipulate business morals on a
pancake basis of even justice. It may
have its revivals, but these are usually re-
stricted to sales, and leaves the sinner
still unregenerated. Saints are scarce
both in churches and shops, and, if a pity,
it is still a fact; and if Moses fails with
the ten commandments, it is not reasonable
to suppose any trade law can escape
the usual violation. The evil however, is
none the less for being too common, for it
is to this spirit of rivalry and cupidity we
find so many men making meat of their
noses to spoil their neighbor's face. Itis
this frenzy that makes competition homi-
cidal. It simply does a butchering busi-

ness and fills the modern shambles with
debtors and creditors, financial skeletons

and busy sheriffs. This, of course, is foolish;
but as fools seldom die when young, they
have to be endured in whiskers. They are
pratically immortal, and never die. They
co-exist with the mosquitoand the wart that
spoils the beauty of a Roman nose. Every-
body knows that two-thirds of our business
failures, bad debts and ruined creditors
are traceable to these unrepentant sinners,
and that their delinquencies in the long
run have to be balanced in the big clearing
house of the public purse. All kinds of
schemes are devised to limit this business
evil. We cork it up in conventions, com-
mittees and organizations, and frame all
kinds of affidavits to keep the modern
Annanias from his old habit of going back
on his veracity. Men travel hundreds of
miles, fran#@ constitutions and employ the
national mails to distribute 1esolutions
and schedules in printed forms, but still
the cat gets into the pantry and the
dreaded camel gets through the needle’s
eye. In fact, men who would adhere to liv-
ing prices and save themselves from the
sheriff are frequently compelled, by the law
of self-preservation, to take to the water on
a plank when the bottom is kicked out of
the business boat. Competition keeps its
knife on the grindstone and the trader’s
*hroat, with the criminals sitting before a
ledger, and their names on the official roll of

fair and honest trade. It may be safely said
that it would pay, with a handsome profit,
to give a life pension, with board and lodg-
ing and free rides on Sundays, to this class
of men, who are straugling themselves and
their neighbors by undue and injudicious
competition.—Ex.

The clerks in the various stores of Hamul-
ton, are agitating for a weekly holiday, on
Wednesday afternoons, through June, July

and August. The Hearld has taken up
their cause in a sensible editorial.

WHERE THE JOKE COMES IN.

“Your husband 1s a man of wealth, is he?’
inquired the judge. “ He's worth about
$75,000,” said the applicant for divorce. “He
owns a baking powder factory.” “ M-—yes.
You want a separate maintenance, I pre-
sume  “A what?” ‘A separate mainten-
ance—allowance—aliinony.” “That'sit. I
want my share of his alum money.”—Chicago
Tribune.

Fortune-teller—You will shortly inherita
large fortune.

Schmidt—Are you sure of it ?

“There is no doubt of it.”

“PIm glad to hear it. Would you—ah—
mind lending me $25? I'll pay you $50 just
as soon as | finger that what is coming to
me.” *

Glanders—*“It is said that paper can be
used effectively in keeping a person warm.”
Gazlay—* That is very true. I[remember a
thirty-day note of mine once kept me in a
sweat for a month.”—Brooklyn Life.

THE AN T WS s e
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Doctor—Well, my friend, what seems to
be the matter with you?

Grogan—Shure, docther, there’s somethin’
the matter with me jaw ; I can’t domesticate
me food.

“ Does your pastor permit himself to make
any jokes in the pulpit ?’ said one lady to
another.

“ Oh, yes I” was the apologetic tone ; * but
they are never very good ones.”

A lady came imo a well-known grocery
store this morning a2nd soberly inquired when
the funeral of Mr. S., the proprietor was tobe.

“ Why he isn’t dead,” answered the clerk,
seriously.

*“Oh, yes, I think he must be,” persisted
the lady.

“ But he was here in the store not an hour
ago,’ rephbed the clerk, who was nevertheless
growing a little anxious, for fear some sud-
den calamity had overtaken his employer.

“ Well, [ have every reason to believe that
he has passed to his final reward,” calmly
remarked the lady. “ It was about ten days
ago that he assured me he would send a bar-
rel of flour, if he was alive. The flour has
not come yet.”—Portland Advertiser.

“Trust mer and they will be true to you,”
says Emerson; but any ordinary grocer

could have given Emerson points on that.—
Somerville Journal.

“ Beg pardon, sir, but haven’t I met you
before? Your face seems qulte familiar to
me."

(With a pitying smile for the other’s ignor-
ance.)—* It ought to be if you take the pa-
pers. I'm the fellow that was cured of the
seven year scratches by Hunkerson’s hver
pills.”

“Tommy,” said his mother, “you surely
don’t mean to say that there’s a quart of milk
in this pitcher. Why, there surely isn’t a
pint.” Tommy had been sipping the lacteal
fluid on his way home from the corner gro-
cery. “Well, mom,” he rePhed, “ perhaps
he gave me condensed milk.”—Philadelphia
Record.
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DON'T CARRY YOUR BUSINESS
HOME.

The American plan of business, founded
as it is upon rush and push, hurry and hur-
rah, 1s at best a grinding system, wearing
away the lives of participants in it, and the
question arises how can some relief be found
from this constant taxing to the uttermost of
the strength and ability ?

In no country ‘n the world are the people
living in the mental and physical strain as
they are here. In every other country the
relief comes to the business man and the
laborer in the shorter hours occupied ; the
few moments’ respite enjoyed with compan-
10ns over the glass and the lunch, when the
forenoon is but half spent, and its repetition
again in the afternoon just as the burdens of
the day begin to be a heavy weight; in the
holidays crowded with everything which
would tend to drive from the mind the cares
of the bread winning, gain getting struggle
of life.

The Americar business man, as a rule, if
he 1s what we term “up with the times,” a
“hustler,” does not take any holidays, and
he can be found at his work early and late,
without an intermission. No dropping out
for a social hour with him—it would never
do, for to the American heart percentage
and profit, exchange and barter, dimes and
dollars seem to be the synonyms for every
luxury and blessing which should make life
worth the living.

The average American business man has
a sti]l greater fault, which comes as a neces-
sary result, attendant upon his daily custom
of attaching a secondary value to everything
which does not carry with it a tangible profit
in the shape of a dividend payable in gold,
and this is the fact that owing to the over-
work of the day he carries home his business
disappointments and failures to be vented in
a pleasure-destroying petulancy, which is
sure to destroy the opportunity for the rest
and home comfort which tired nature so
much needs and craves.

We have to work at this universally
adopted rate in order to keep up with the
competition of the times in any line in which
we may be engaged, but even this being
true, can the business man not cultivate the
habit of laying off the cares of his surround-
ings, as he does his office coat, and go into
the atmosphere of home or society, forget-
ting the dark cloud of the day, trusting that
a brnighter to-morrow’s sun may dispel it, or
bring a clearer sky ?

It can be done. We have in our mind a
character of this description, who closes the
doors on every troublesome difficulty when
he closes his safe, and only opens them, to
public view at least, when he begins the
battle of another day. He makes it a rule to
never mention in his home the doubts he
may entertain, nor more than menticn the
anticipated successes until they are fully as-
sured facts. His home-coming is sure to

bring its ray of sunshine, and he has so
schooled himself in the matterof confining
business to business hours, as to find many
a good night’s sleep upon the pillow which
would bring only frettul tossing to the ordin-
ary man.

DON'T CARRY YOUR BUSINESS HOME.

Leave it down town; wait and meet its
hardships to-morrow when you have renewed
strength.

Don’t meet your family with a flag of
despair flying at half mast, and by word and
act send a chill to the hearth and hearts of
your home which will destroy every chance
for them to help you by the loving tender-
ness they would otherwise extend. Itisa
hard matter to accomplish, we know ; there
are a thousand and one things to banish
from your mind which it seems impossible to
do, but it can be done.

Forget when you close your ledger that
your bookkeeper made a mistake which cost
you a huadred dollars ; forget when you
close your safe that the note you hold is yet
unpaid, and the money you depended on to
meet the claims upon you to-morrow is not
there ; forget all, banish the last disagree-
able business talk as you leave your friend
and step from the &ar at your home, and if
you can’t carry into it the brightest sunshine,
don’t bring a cloud by harping on failure.

Life is worth hving if its pleasures are
not murdered by the missapplication of
things to time and place. Let your out-of-
business hours drive the wrinkles from your
brow, and strengthen your manhood for the
effort the future will demand.—Merchant
Sentinel.

WHAT ARE YOU IN BUSINESS FOR?

As the sole aim of every man engaged in
business should be money getting, so the
amount of money which may reward his ef-
forts 1s the sole criterion of his ability asa
business man and the true test of the degree
of success that he may meet with, A business
man may acquire a splendid requtation for
honesty, courtesy and prudence, as well as
for boldness, courage and shrewdness, yet if
he fails to make money he is a failure as a
business man. There are men engaged n
trade who do not know the meaning ot the
word system ; who have not a spark of ori-
ginality, but tamely follow in the foot-prints
of competitors ; who are tied to no rules
as to the keeping of accounts and the
granting of credit, yet make money rght
along, while some of their rivals, with
every aid that a sound business education
and painstaking zeal can give, find it diffi-
cult to keep their heads above water and
often fail disastrously. The trouble with
these latter persons is, no doubt, that they
lose sight of the object which they should
constantly keep in view, namely the accumu-
lation of money. They desire, perhaps, to
impress their community with a sense of
their ability as heavy buyers—with the mag-

nitude of their operations ; or they allow
sentiment to interfere with business, and
give credit to undeserving people, under the
delusion that the sole end in view should be a
certain amount of sales per annum. A wise
man does not engage in a mercantile business
for the purpose of simply selling goods ; the
sales are but the means to an end, and if by
an increase 1n the volume of his business the
sagacious dealer cannot increase the volyme
of his profits, he will rest content with a
modest trade.

We can imagine some of our readers ex-
pressing disgust at the above statements of

perfectly obvious facts, but has the suspicion
never crossed their minds that some merch-
ants are in business either for the fun of the
thing, or for some other purpose than money
getting ? Take the case of any “out-and-out”
cutter with whom the reader may be ac-
quainted, and it probably will appear upon
investigation that the end which he origin-
ally bad in view has been lost sight of in a
thirst for an increased patronage, regardless
of profitss. We have no doubt that
much of the price-cutting which occurs in
the retail grocery business and kindred
lines of trade would disappear, if the
members of these trades wouF always bear
in mind the object with which they at first
started out. A fruitful source of loss in re-
tail trading is over-buying. Owing to van-
ity, which may have been adroitly fanned
by the salesman, a merchant orders a larger

uantity of goods than he can handle in
their season, and even if he succeeds in pay-
ing for them, runs a nisk of losing by their
depreciation in value through changes
in fashion, damage by becoming shop-
worn, &c., while the locking up of more
capital than he can spare, prevents him
taking advantage of market changes on
other goods. Such a risk ‘ought not to
be taken, because it endangers the reali-
zation of the prime aim in business.
If the goods are novel in design and
there is the least doubt of their popularity
they should be handled very gingerly. The
merchant is not in business exclusively for
the purpose of pushing new goods ; that s
the manufacturer’s province, and the former
should not sink into a mere agent of the lat-
ter, because such a capacity lessens his
chances of making money. There are other
ways in which the end in business is forced
out of sight. But the chief are those which
have been just mentioned. If every retail
merchant from this time forward will re-
solve to constantly keep before his men-
tal vision the money - getting end, to
the exclusion of all other objects, we
believe the losses from bad debts, price-cut-
ting and over-buying will rapidly and stead-
ily shrink to nominal figures. If a business
man has other ends in view than the com-
mon one, he may be warranted in adopting
the role of a philanthropist where the grant-
ing of credit 1s concerned, or in testing the
depths of human kpavery it he is philosophi-
cally inclined and doubtful parties ask him
to put his trust n them. Also, if
he wishes to make a grand splurge
and dazzle his neighbors with the extent
of his business, there may be justification
for him. But there are other callings in
which such men can shine much better than
in trade in which sentiment has no place,
and to achieve success therein the fact that
it is exclusively a money-making pursuit,and
that without the money-getting condition no
man should enter it, must not be lost sight
of.—Merchants’ Review.
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THE RAPID INCREAS

in the sales of our Hillwattee

Tea show that the grocers and

consumers appreciate a good thing when they get it.

We do not ask you to buy Hillwattee Tea because it has had an immense sale but for the reason

of its superiority over other package teas.
i

“ Dozens and dozens”

Try a sample half chest (50 lbs) and see how it goes.
of Grocers have done this and are now handling Hillwattee only.

LUCAS, STEELE & BRISTOL,

SELLING AGENTS,

73 McNab St. North, Hamilton, Ont.

W. H. GILLARD & GO., Hamilton.

Wholesale Grocers.

MALLAWALLA

TEHEA.
RICH AND DELICIOUS.

A trial will convince you of its superiority
over all other Package Teas.

NO BETTER

Baking Powder in the Market
than

“DIAMOND”

NONE

as profitable both to consumer
and dealer.

WRITE US.

We give special care to the
execution of mail orders. Full
details and quotations promptly
given on application.

If you want the best value in
the country in a Congou tea to
retail at 25 cents write us for
samples.

ALL LOVERS OF A REALLY GOOD CUP OF TEA

e

RAM ILAT’S.

Wholesale Agents, JAMES TURNER & CO., Hamilton.

CRESCENT BRAND.

TRapg maRK”

BRUNNER, MOND & CO,, Ltd-,

NORTHWIOH ENGILAND,

MANUFACTURERS OF

) BICARBONATE of SODA

REFINED and RECRYSTALLIZED---The Purest and Cheapest in the Market.

11111 T SO D A C RYST A LS R e —— 1

Of the Finest Quality, in 1-2 and 38 Cwt. Drums, and 400 lb. Casks Net Weights.

Orders for direct Importation from the Wholesale Trade Only.

WINN & HOLLAND,
SOLE AGENTS FOR THE DOMINION OF CANADA.

MONTREAT.
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[This department is made up largely of item
from travellers and retailers throughout the
Dominion. It contains much interesting informa-
tion regarding the movements of those in the
trade. The editor will thank contributors to
m il copy to reach the head office Tuesday,]

Hamilton grocers are to hold their pic-nic
on the 2oth of July.

Mr. Jas. H. Slaughter, of Point Edward,
has opened a grocery and confectionery store
in Sarnia.

Read Harry Herman’s advertisement this
week. He publishes a book on how to dress
windows. Did you ever see one.

Nearly a carload of commercial trayel-
lers reached this city from Halifax on Satur-
day night.—St. John Telegraph.

Bean & Westlake’s biscuit factory, Wood-
stock, Ont., suffered considerably from fire
on Saturday night. It broke out shortly after
8 d'clock in the rear of the cellar.

The Whiting Cash and Parcel Carrier is
being placed in the principal business houses
throughout the Dominion, and is invariably
giving satisfaction. See ad. 1n next issue of
this journal.

A large quantity of salmon arrived up by
the Intercolonial railway the other morning
from Dalhousie and Chatham, N. B, en
route to New York. This 1s the first salmon
consignment this season and is the earliest
to arrive for a number of years past. It
almost filled a freight car.

Mr. J. Walter Allison, of John P. Mott &
Co., Halifax, N.S., was in the city this week
on a business trip. Mr. Allison’s face 1s a
familiar one, that receives a hearty welcome
by the trade everywhere. He some years
ago called on the tiade regularly and has
many friends in the west.

The Toronto Buiscuit and Confectionery
Co., whose factory 1s immediately opposite
us, have had the street blocked one day with
C. P. R. teams handling a very large ship-
ment for Winnipeg. This house bas already
secured an immense trade in Canada. They
have been working over time for weeks. As
we said before young blood with push and
energy and a get there desire regardless of
fatigue and obstacles is bound to win.

Gorman, Eckert & Co., coffee and spice
manufacturers, of London, are obliged on
account of the increase of their business, to
move to larger premises, and have secured
the building lately occupied by Stevens, Glass
& Clark, known as Hyman’s shoe factory,
Nos. 144 and 146 Carling street. The build-
ing 1s very suitable for spice mills, and will
enable Gorman, Eckert & Co. to add the
machinery necessary to supply the increas-

ing demand for their goods. They are men
ot energy, and their goods are fast becaming
known to the retail trade from coast to
coast.

An itinerant peddler visited a shop in
Deseronto and purchased some tweeds,
which were old stock that the firm could not
dispose of very easily. He then sold thisto
consumers, persuading his victims that the
cloth was the genuine Scotch article, which
he had smuggled in free of duty and which
he would sell at a sacrifice. The bait took
and the goods were purchased for three times
what they were worth.

The Brandon Times says : “]J. L. Buck-
nal, produce and commission merchant,
Winnipeg, has received an enquiry for
Manitoba tinned butter, from Rio de Janeiro,
Brazil, and has forwarded some samples of
the article to that country. Mr de la Bo-
dairre, of the St. Malo creamery, has been
the first to put up tinned butter in Manitoba,
and it is through the exhibition of his article
at the Jamacia exposition, and at Paris, that
the enquiry came from Brazil. New Zea-
land tinned butter is used in Brazl largely,
but there is complaint that it is not up to
quality. Mr. Bucknal has also contracted
with parties at Hong Kong, China, to make
shipments of butter to that distant port, by
each trip of the China steamers from Van-
couver.”

MONTREAL TRADE CHAT.

Wm. Moody, the retail grocer, has failed
again. Liabilities small.

W. F. Costigan, tea merchant, has just re-
turned from a business trip to the Southern
States.

Burglars broke into the fruit store of B.
Schiel, St. Catherine street, on Friday night
last and stole $60 worth of fruit.

J. D. White & Co. retail grocers on Sher-
brooke street, state that since they have
opened business trade has been fine.

The J. B. Page Tobbaco Company have
bzen incorporated with a capital of $25,000.
Theu place of business will be Montreal.

The corner stone of the new Board of
Trade building was laid last week in the
presence of a large assemblage of people.

Geo. Graham, Walter Paul, W. H. Gravel,
W. V. Gordon, all retail grocers, have been
appointed justices of the peace for this pro-
vince.

The Canadian Bankers Association held
its first annual meeting in the board rooms
of the Merchant’s Bank last week Mr Geo.
Hague presiding.

A. Dionne has sold out his Sherbrooke
street grocery store. As soon as he gaveit
up Mr. Laverty rented it. Itis one of the
best stands in the city.

The following notice was on Saturday post-
ed on the Board of Trade bulletin:—In reply
to enquiries, J. B. McLea bas this morning

received a telegram from Sir William While-
way, Premier of Newfoundland, to the effect
that the difficulties regarding tariffs between
Canada and that place have been arranged.

M. P. Laverty has moved to his new store
on the corner of Bleury and Sherbrooke
streets. Mr. Laverty has been 1n the grocery
business in Montreal for years.

H. C. McLean, manager of the J. B. Mc-
Lean Publishing Company, (Limited), puﬁ-
hshers of THE CANADIAN GROCER, is in
town on his way to England.

The Hearte Manufacturing Co. have
started work at their new place of business
on St. Urbain street. They are now ready
to supply the trade who wish to favor them
with orders for their fine line of toilet soaps.

The next trade sale of teas to be held here
will be one of the largest ever held in Cana-
da, and, like the fruit sales, will be attended
by buyers from all over Canada as well as
the United States. It will take place in
September.

The Grand Trunk Railway gives notice
of the sale at Montreal on Wednesday, the
6th day of July, of a large quantity of un-
claimed freight and baggage, consisting in
part of glassware, groceries, hardware, ma-
chinery, drugs, household effects and other
sundries.

Amongst the arrivals in port, at Montreal,
on Saturday, was the sailing vessel Baarm,
which left Java on February 2nd, with a car-
go of raw sugar for the Canada sugar refine-
ry. The Baarm had an eventful passage.
While passing south of the Island of Mauri-
tius, in the Indian ocean, a terrific hurricane
struck the vessel, carrying away the upper
main topsail yard. The vessel, however,
succeeded in weathering the hurricane.
Whilé rounding the Cape of Good Hope a
heavy breaker struck her and smashed the
main hatch to atoms. The vessel suffered
considerably from the damage done by the
waves.

John Duncan & Co., tea merchants, St.
Paul street, have received the following ca-
blegram from their buyer at Shanghal, which
will be of interest to tea merchants and tea
drinkers generally. *Market in Hankon
opened 8th inst. Settlements two first
days 20,000 half chests. Quality inferior,
with prices far too high. Ningchows
brought 60 taels; Kintucks and Keer-
muns 45 to 50 taels; bonfas, 30 to 39
taels. Many lnes smoky and tarry fla-
vored, Russians doing all the buying.”
This news concerning the black tea trade is
considered rather disappointing. The price
is altogether too dear for the market, and
the bulk of the crop will have to go else-
where. Notwithstanding this fact, however
John Duncan & Co. have made a consider-
able purchase of fine early teas. Hankon is
known as the northern market where all the
fine teas come from. The firm will not hold
its first tea sale before September.
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H. P. ECKARDT & CO

WHOLESALE GROCERS,

WHOLESALE AGENTS FOR

Diamond Crystal Salt.
Webb’s Perfect Starch.

Faulder’s Silver Pan Marmalade.

MacUrquart’s Sauce.

H. P. HOEARIDES OO0
TORONTO, ONT.

Snow - Drift

Baking Powder
LEADS.

A traveller tells us he saw from train at
highest point on Rocky Mountains a man
climbing a mountain path going still higher
with a five pound tin of Snow Drift Baking
Powder under his arm ; quite natural, its
tendency is to go up.

THE SNOW-DRIFT BAKING POWDER GO,

BRANTFORD.

PICKLES.

MIXED AND MUSTARD

In kegs of any size, also in 16 and
20 oz. bottles. Quality guar-
anteed to be the hest.

Send us a trial order.

Wm. Paterson & Son
BRANTFORD.

Best Value Made.

Jcean Wave
Baking Powder

8Sold only in Cans.

LOCKERBY BROS., "8, i
MONTREAT, P. Q.
ARE OFFERING THIS WEEK

SUGARS. (Barbadoes
TEAS. : s

Cuba
FINE LARGE DRY COD IN BUNDLES. BONELESS FISH IN BOXES.

Canned Salmon, Lobsters, Mackerel and Oysters.

FAUDON, HEBERT & CIE.,

Wholesale Grocers
—AND—

Wine Importers,
MONTREAL, CANADA.

143, 145 Commissioners St.
Double Concentrated Lye.
Double Concentrated Soda.

GREENBANK i

IN METATLILIC TIINS.

Send your order for Spring business.

L. CHAPUT, FILS & CIE.

Wholesale Grocers, Montreal.

304, 306 St. Paul St.,

MOLASSES.

Just Recelved.

Fresh supply of Batger’s Nonpareil Jellies and
Cunningham De Fourier & Co.’s
Table Delicacies.

CAVERHILL, ROSE, HUGHES & CO.,,

Wholesale Grocers, Montreal, Que.
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PUSH IN BUSINESS.

It is an assured fact nowadays that if yeu
intend to make money, you must, says Fi-
nance, take hold of something, you must de-
vote your work, your skill, your expenence,
and whatever money you have to something.
Caution is, indeed, a great thing in invest-
ment ; but as in everything else, there can
be too much of it. The man who is too cau-
tious in his business policy runs a greater
risk of being ruined by missing golden op-
portunities than one who 1s seemingly reck-
less in his undertakings. Conservatism of
the genuine sort should be the characteristic
of every legitimate business man ; aggres-
siveness, however, in every line of commerce,
enlarges a thousand-fold the possibilities of
success, while at the same time permitting
of the employment of conservative methods.
The genuine business man is a speculator ;
he 1s no gambler. He takes risks, but they
are warranted by the necessities of his enter-
prises. He also often comes to grief, but his
ruin often emphasizes the mistakes that
should be avoided by others. Any man who
wishes to invest has lots of good chances.
But he must act ; and by rightly acting he
will win.

TALKING TO-----?

Many a salesman who, to-day,meeting his
customers face to face, is more than fairly
successful, would be a total failure were he
condemned to sellgoods through a telephone
to unseen buyers.

The advertiser 1s a salesman calling
through a telephone, too often utterly ignor-
ant as to whether the right man is at the
other end of the wire, or if indeed there is
any one there. He is continually in danger
of using upon Smith the arguments which
would have heen effectual with Jones, of
arousing unnecessary difficulties in the mind
of Brown while combatting the objections of
Robinson.

The good salesman finds it necessary to
know his customers, to study the very whims
of each one, to adapt his arguments and his
persuasions to individual peculiarities. The
advertiser cannot do precisely this, but he
can learn a lesson from the salesman’s
methods as to the necessity of knowing his
audience.

Too much of our advertising smacks of
the closet. The writing may be grammati-
cally perfect, the sentences terse, clean,
snappy, but the whole utterly ineffectual be-
cause the writer, knowing well what he was
writing about, has had no definite idea of the
persons he was writing to.

All mankind have very much in common,
or, as some one puts it, there is a good deal
of human nature in each one of us. The ad-
vertiser who will reach the general public
must appeal to qualities common to all
human nature. He whose wares appeal
only to a certain class needs to know some-

thing of the mode of thinking of that class.
He must know, too, what interests his par-
ticular public at any given time. There are
times when the public 1s ready to be amused.
There are others—not so frequent, however,
when it resents anything in the shape of
fooling. We New Yorkers all remember
with what effect some of our advertisers
utilized the piles of snow when all the city
seemed disposed to treat “the blizzard” as
a huge good joke. Suppose some one had
advertised in the same spirit when the angry
nation had just heard of Lincoln’s death, or
when, years later, the people held their
breath as they watched Garfield’s brave
struggle with death !

The attitude of the public towards one’s
goods needs to be carefully considered.
Smith starts in business. He has something
to sell which he knows to be of value, but of
which the public, as yet, knows nothing.
In wniting his advertisement he begins with
the recognized public need and then shows
how his article meets the need. The name
of his article becomes a househo'd word,
and wherever it is seen calls up at once all
that at first it was necessary to say about it.

Brown has at this time an article to put
before the public. He is an admirer of
Smith’s style of advertising—the later style,
which consists in keeping prominently in
sight everywhere the name of that which he
has to sell. Brown, forgetting that the name
of his new thing means nothing to outsiders,
essays the same style, makes a flat failure,
and connot understand why.

And the moral of it all ?

Let us get out of ou: shells, go out among
the people, learn what they are saying about
other people and about us, learn to talk to
definite people—not simply to talk. . Get
hold of an actual average man—they are
not hard to find—try our arguments, our
persuasions on him ; note their effect and
then embody in the next advertisement, as
tersely, as convincingly as we can, what we
have found effectual.—B. C. Nevins in Print-
ers’ Ink.

VALUE OF HARD WORK.

Time is stock n tr:ie. One man makes
use of it, another allows it to waste away ;
one extracts from it wondrous wisdom, the
other lies in the dust. It is also life’s ladder,
up which one is led to honor and immor-
tality, down to depravity and obscunty. All
of us have leisure hours between the time
of ordinary business, although they may be
short, irregular or fragmentary. Let all cul-
tivate the habits of punctuality, promptness
and dispatch, and they will find leisure
hours that may be turned to golden account.
The brief and broken periods of a man’s life
are more important than his business mo-
ments, and are the most potent for his wel-
fare for time and etemitr The grandest
genius 1s the genius of plodding and hard
work. Genius never did much tor the world,
but furnished the fireworks. Plodding and
hard work have solved the greatest problems
of humanity.—Ex.

SOME HINTS ABOUT SUCCESS.

“ No gain is so certain as that which pro.
ceeds from the economical use of what you
have.”—From the Latin.

Why do men fail? Is not the question
answered in the majority of cases by the
above quotation? How many young clerks
to-day are making an economical use of what
they have? They look at the merchantaho
has amassed an immense fortune, and say :
“ That man once was as poor as | am, and
what is to hinder me from making the same
fortune # Much.

That merchant once was a clerk, and at a
time when the hours of labor were much
longer than they now are, and the facilities
for making work easy and light not as num-
erous as now. Yet we venture the assertion
that as a clerk he was as faithful in the dis-
charge of his duty as though the store was
his own. He didn’t hang around the corner
until it was time to go to work ; nor begin an
hour before to watch the clock, in order that
he should not lose a single moment of the
noon hour, and then return, taking five or
ten minutesof his employer’s time, and show-
ing no disposition to make the same up at
the evening hour. He wasn’t forever letting
his employer know how essential he was to
the business, and how the house would col
lapse in case he should leave. Plain in his
dress, frugal in his expenditures, with no
vices whatsoever, he laid the foundation fcr
the immense fortune he now enjoys.

A splendid illustration of this is in a large
and prominent house in New York. Years
ago two young men stood side by side in
this house as clerks. Their chances for pro-
motion were equal. To-day she one is
junior partner in_the house, and the othe:
1s a salesman. Why are not both partners ?
Something must have been wrong with the
one. There was a screw loose somewhere.

Here is a young clerk, who when the store
is closed wends his way to the comfortable
lager beer saloon, and it is midmight ere his
home sees him. Here is another who can
save nothing, because all he can earn goes
for stylish clothes, gloves and fancy ties.
Here is another whose salary is being eaten
up, because he feels he is popular, belonging
to a large number of organizations and so
on to the end.

There is but one, and only one avenue
leading to sure and permanent success in
this world, and that 1s steady, earnest and
hard work. The knowing how to save
money after it 1s once made. Money that is
made easy goes easy, and there are many
paths one can take for making it easy ; but
each and every one is thickly crowded with
dangers, and life’s pathway is crowded with
the wrecks. Ward was called the Napoleon
of Wall street. The young man astounded
the world by his bold movements. But
Ward was buried, so to speak, in Sing Sing
prison for a number of years. His abilities
devoted to a legitimate business would have
made him a rnich man in time. To-day he
15 ruined.

The opportunities this country offers the
young man of becoming well off, are not
equaled by any other on the face of the
globe, and that men do not become such, is
owing entirely to themselves in not starting
right and then steadily pushing ahead.—
American Grocer.
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A NEW TRADE WINNER

— BOR

Grocers and General [VIerchants

HOODS DELICIOUS CASTOR OIL.

Knowing the value of Castor Oil as a medicine, peculiarly
adapted to the troubles of children and women, induced many of
our leading chemists, to, if possible, overcome the disagreeable and
nauseous taste of it, and after years of careful research and experi-
menting, one of the number has succeeded in making Castor Oil,
not only palatable, but pleasant to take, without in the least degree
altering the essential qualities of the Oil.

The Oil so prepared will be sold as Hood’s DellCIOuS Castor Oil.

WHAT WE CLAIM FOR THE ABOVE:

(1) As a cathartic for women and children it is

absolutely safer and much preferable to any
Patent Medicine or Soothing Syrup.

(2) It is virtually pure Castor Oil, as it contains
99 per cent. of the finest Oil pro-
curable.

(3) No trouble to administer, particularly to the

little folks, as it 1s just as the name implies,

“ Delicious.” |
(4) Contains no Chloroform, Glycerine, or any

U : injurious ingredient.
L e R , (5) Recognized and appreciated by the Medical
CAs'ronOu. :

B PrcE 2 15 825l profession wherever known.

DEMAND RAPIDLY INCREASING.
BIG PROFITS TO PUSHING RETAILERS.

Ask your Wholesale Grocer for it or write direct to the Manufacturers
for Samples and Quotations.

WM, HOOD & CO,, K Sole Proprietors.
48 & 506 LOMBARD ST. TORONTO,
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If you do not know what
this stands for, your not

posted.

Send for Price List

or Sample Caddies.

Empire Tobacco Co.,

MONTREAL.

AGAINST THE METRIC SYSTEM.

The system of measures having the meter
for its basis has been much bepraised as
theoretically and practically well-nigh per-
fect. But Mr. E. Noel, of England, chal-
lenges 1t, and also the use of ten as a basis
of notation. To begin with, the meteris an
inconvenient unit. It 1s too long to pace
and too long for architectural measurements.
The foot is a much more convenient unit.

The value of the metric system is sup-
posed, however, to lie in its decimality, or
use of ten, and the consequent ease of calcu-
lation, and not in the particular length of
the meter. But Mr. Noel gives reasons for
considering the decimal the worst possible
system of notation. The reason for its use,
he thinks, 1s our having ten fingers, not its
convenience. Ten is unhandy for divisions.
The half of it is five—an odd number—and
its fourth 1s not a whole number. In business
and ordinary transactions we want to halve
and to quarter things ; also to divide into
thirds. We rarely wish to divide anything
first of all into tenths. The series half, quar-
ter, eighth and sixteenth comes more natur-
ally and usefully to the mind than tenth,
hundredth - and thousandth. A system
based on twelve would be better.

Then we should have halves, quarters,
thirds and sixths. In multiplying we get
along too fast if we have ten to start with.
Ten times ten is a big jump. In measures
of area and capacity we find this inconven-
ient. We cannot apply the decimal system
conveniently to many things in practice.
We do not want ten or a hundred, but
twenty-four hours in a day. A circle-is bet-
ter with its 360 degs., with go in each quad-
rant. The pound of sixteen ounces 1s vastly
more convenient than the kilogram (2.2)
pounds, which is 1,000 grams. Nobody
wants so little as a thousandth or even the
hundredth part of a kilogram of sugar. We
find ourselves instinctively halving and quar-
tering the kilogram when we use it. The
terms heetogram and dekagram are not used
in practice. The binary syStem, which pre-
vails in India, admits of continual halving ;
eight, sixteen or sixty-four being taken as
the basis.

The Romans used duodecimals, our words
ounce and inch being derived from the Latin
for one-twelfth of the as. * There are,” says
Mr. Noel, “three main systems of the sub-
division—the decimal, duodecimal and bina-
ry—and of these the decimal is the worst.”
A proof of the inconvenience of the
French system is that the French do not
themselves use it fully. They do not
use the decaare, or the milliare, while
the square meter they call the centiare—the
one-hundredth part of a square of ten times
itself. The hectare is used, but not the kilo-
are or myriare. The liter, the unit of capa-
city, is too small, being the cube of the deci-
meter. The milliliter is, of course, too small
for use, while the kiloliter is too large, being

over four hogsheads. The hectbliter 1s mere-
ly a name for one hundred Iiters,?nta cubic
measure.

The dekaliter and centiliter are mere
names, and are not in use. Practically the
liter is the only real cubic measure in use,
The unit of weight is the gram, which 15
ridiculously too small, being about one-
twenty-eighth of an ounce. Hence the use
of a thousand of it, the “kilo,” for a practical
unit, which 1s too large. Myriagram is not
used. Beyond that the Greek prefixes fail,
and one hundred thousand grams is called a
quintal. Summing up objections to the
metric system, we find that, being a system
of pure decimals, subdivisions are too small;
that it affords only one real measure in each
series, and many of its measures are nom-
inal; that its standards are of inconvenient
size; that its measures of capacity are bad
and unnatural; and, finally, that the scientific
connection between its measures of capacity
and weight 1s unsatisfactory.—Baltimore
Sun,

“TREATING” CUSTOMERS.

The customer who 1s in the habit of
taking solace out of the clay pipe, may ex-
perience a beatitude through a choice Hav-
ana cigar, which. will allay discordant feel-
ings and put him in good buytng humor.
But 1t must be handled cautiously by the
traveler, and it must never appear that he
goes about with a case full of the article in-
tended expressly for the purpose of giving
him an audience with the trade. The dealer
is not to be bought, and if the offering of a
cigar carries with it the remotest intimation
of anything of this sort, the traveller had
better pack his grip on the spot. Should he
have the faculty of casually presenting the
the weed, and with the same air of uncon-
cern and good fellowship that he would un-
consciously assume when he hands a cigar
to a friend of the inner circle, the act would
do no harm. But this is a hard thing to do,
and the man whom you may possibly never
have seen before, can hardly fail to sus-
pect your motive when you deliberately
hand him a cigar. This is especially
apt to be the case when the gentleman
is not a smoker. As a rule, therefore, do
not attempt the cigar lay. An intimate
acquaintance with the customer 1s, un-
questionably, a very decided advantage, and
the nearer the traveler can get to him, n a
dignified social way, the more he enhances
his chances of capturing his order. The
acquaintance, however, must never degen
erate into familiarity. Some travelers as-
sume the familiar manner and think they
have made substantial progress when thcy
have reached the point at which they can
address the castomer by his given nanic.
This is dangerous ground to tread upon.-
The Traveling Salesman.

One thing in partioular shouia pe iinpn.-» ed
upon clerks—the necessity of carefulattentiou to
small customers
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Beats ‘'em all.

It's So.

The ¢ Barm” Yeast Manufacturing Co.,

TELEPHONE 1920,

39 Wellington St. East, Toronto,

In the smoking room of the steamship La
Bourgogne, westward bound, this story was
told: Mr. Isaacstein of New York returned
home very late one nightand Mrs. Isaacstein
asked : “Shakey, where you got all dot
tobacco stain on your shirt front?’ “ Blay-
ing draw boker mit three shentlemen from
New England, Rachel” “Vell, couldn’t
you turned your head to one side ven you
spit?” “ Not mit dose fellers.”—Sun.

SITUATIONS VACANT.

Advertisements for assistants in retail and
wholesale houses, under this head, free.

BUSINESS CHANCES.

(OLLINGWOOD ~FISHERY.

Fresh Trout
and

Whitefish

Received daily and shipped by express in
barrels of 100 to 200 lbs., and in carts
of 8oo to 1500 lbs. each.

A. MONTGOMERY, Agent.
Collingwood, Ont.

\dvertisements inserted under this heading
one cent per word each insertion.

CANADIAN AGENTS WANTED, FOR FOR-

eign manufacturers of Vinegar and Mustard.
Apply with references, C. & Co., care CANADIAN
(G ROCER.

EVERY DEALER :uouid koo
TEXAS BALSAM

The Best Healer for Corks, Galls, Scratches
and all wounds on Horses and Cattle.

Sample by mail, 86 cents. Price to the Trade
51,80 per doz., express prepaid also. Write for
Circulars and Testimonials.

Address, C. F. SEGSWORTH,
6 Wellington St. East,
Toronto.

TERMS :
Oash with order.

e SN

TENDERS.

SHALED TENDERS marked “For Mounted

Police Provisions and Light Bupplies,” and
ddressed to the Honourable the Fresident of
the Privy Council, Ottawa, will be received up to
noon on Tuesday, 7th June, 1803.

Printed forms of tender, containing full infor-
mation as to the articles and approximate quan-
tities rcﬂnlmd. may be had on .gglicnlon atany
of the Mounted Police Posts in the North-West,
or at the office of the undersigned.

No tender will be received unless made on such
printed forms.

Taollowut or any tender not necessarily ac-
copled.

ach tender must be accompanied by an ac-
cepted Canadian bank cheque for an amount
oqual to ten per cent.of the total value of the
articles tendered for, which will be forfeited it
the party declines to enter into a contract when
called upon to do so, or if he fails to complete the
service contracted for. If the tender be not ac-
cepted the cheque will be returned.

No payment will be made to newspapers insert-
ing this sdvertisement without authority having
been first obtained.

FRED. WHITE

Ottawa, May 8rd, 1802,

Comptroller, N. W. M. Pouo'o‘.

FANCY CHEESE

MacLaren’s Imperial
IN GLASS JARS.

SWISS.
NEUFCHATEL.
CREAM.

Ete., Ete.
Write us for quotations.

WRIGHT & COPP,

IMPORTERS
GROCERS’ SPECIALTIES,

40 Wellington St. East, TORONTO.

ROQUEFORT.
GORGONZOLA.
PINEAPPLE.
EDAM.

‘““CAIRN’'S ”
HOME MADE MARMALADE.

As supplied to Her Majesty, The Queen.

Import orders for MAY shipment of these
fine goods should be placed at once.
BLAIKLOCK BROS, MONTREAL.
General Agents for Oanada.

TORONTO AGENTS:

WRIGHT & COPP,
40 Wellington St. East, Toronto

PURE CONFECTIONERY,
FINEST BISCUITS.

Manutactured by

J. McLAUGHLAN & SONS,

OWEN SOUND, ONT.

Send for Price
List of our vari-
ous brands of
chewing gum.

C. T. HEISEL,

36-38 Lombard St
TORONTO.

y

It sells well and pays well to sell. See
prices current.

T. J. COOKE & CO., Agents.

St. Nicholas Street, Montreal.

Grocer Refrigerators.

Mauutactured by KNOWLES & NOTT,
Write for Catalogue. BRANTFORD, ONT
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NEW SEASON FOR CHINA TEAS.

The news that the market at Kiukiang is
on the eve of being opened, as reported by
special telegram, reminds us that the penod
for the commencement of another season for
China teas 1s drawing near, and that before
they have advanced far into the present
month the trade will be calculating the time
when the first vessel with the new season’s
Monings will probably arrive in the Thames.
But although it is formally announced, ac-
cording to old-established usage, that the
market for Chinese teas is opened so early
this month for the year 1892-93, it does not
follow that business will immediately begin,
for, from what we hear, the Russians are
pothing like so eager to operate as they were
in 1891 or most previous years, having, on
the contrary, determined to adopt very dif-
ferent tactics with the traders of the Flowery
Land from what they did last year. Then
the Russian houses made a grand demon-
stration 1n tavour of the new teas, and paid
as much as 2s. 2d. to 2s. 6d. and even up to
3s. per Ib. for what they required—pnices al-
most as high as the Chinese in their “hongs”
were pleased to ask. This bold, not to say
rash, action of theirs entirely spoiled the
market for the English purchasers, whose
instructions as to buying did not admit of
their giving more than 1s. 6d. to 2s. per lb.
at the outside for the finest chops, and the
greater part of the first crop teas, as may be
imagined, passed into the hands of the Mus-
covite merchants, who, in the excitement of
the hour, no doubt fondly imagined that
they had secured most, if not all, of the best
bargains in new teas.

These fierce Russian operators, however,
not long afterwards found out the mistake
they had committed in buying hand-over-
head at such extravagant figures as theabove,
and as the season 1891-92 progressed they
discovered to their dismay that when the
teas arrived at Moscow and other principal
cities, and sales had to be pressed, the high-
est bids that could be extracted from local
buyers were 1s. to 1Is. 6d. per lb., or 50 per
cent. below what the plack and red leafs had
cost in China some months back. It was
generally remarked by those who held aloof
that the opening rates for China tea last year
were quite unwarranted, for, besides giving
a deal more money themselves for the ear-
liest shipments, the Russians not only “burnt

their own fingers,” as the saying is, in mak-
in;‘f;heir contracts, but also caused their ri-
v or competitors to do the same by
sanctioning a range of prices which was
injurious to all parties ; and many Lon-
don firms, wholesale dealers as well as
import merchants, have had to rue the
day when they rashly gave for choice Mon-
ing and Kaisow sorts quite 1s. per Ib. more
than they were really worth. In fact, the
whole season may be said to have been
wasted, so far as the European trade were
concerned, by fruitless attempts to realise
the 1891-92teasatanything like remunerative
rates, and a serious contraction of operations
has been expenienced accordingly. Instead

of confidence prevailing, nothing but mis-
trust has been bred, and the new season for
1892-93 opens with a determination on the
part of Western buyers not to purchase an
ounce of tea except on pretty much their own
terms. Nearly all bidders for the new teas
at Hankow wxfl now be seen playing a wait-
ing game, as the English have already let 1t
be clearly underst: that they will not be
the first to go in and buy, whilst the deplor-
able state of commercial affairs at home,
through the ravages and distress occasioned
by the rye famine last year, will prevent
the Russians from taking the lead in
clearing off the tea as it arrives from
up the country to the shipping ports.
When it is remembered that most of the
China tea in London has been sold during
the season now closing at marvellously cheap
rates—iod. to Is. per lb., and several pence
under—it 1s not the least surprising to hear
that the merchants this year intend adopting
a strictly cautious policy, and will be careful
not to plunge too deeply into engagements
until other persons have satisfied their most
pressing wants. This may not be until the
second-crop teas come down for sale at such
rates as would accord with the value here,
which, at the utmost stretch of the mer-
chants’ limits, 1s not above 1s. 6d. to 1s. 7d.
per Ib. for the finest qualities ; and offers on
this basis will no doubt act as a great shock
to the ideas of the “ native Chinee,” accus-
tomed as he has been to receiving relatively
fancy prices for his produce.

London statistics of China tea are favour-
able only has regards the quantity on hand,
which is exceedingly light, and of Congou
only 14,934,050 lbs., in contrast with 25,404,-
4oo0lbs. last year, and 38 433,750lbs. at the
end of April in 1890. Reckoning that eleven
months of the 1891-92 season have elapsed,
the landings of all kinds of China tea since
the beginning of June lasi have not been
more than 60,000,000lbs. in comparnson with
69,497,550lbs. in 1890-91, and 89,771,100lbs.
in the same period of 1889.go. The fall-
ing-off in the supply within two years
1s thus shown to have been no less than
29,771,100 lbs., which no amount of rea-
soning can prove to be otherwise than
serious, especially as a great part of this de-
ficiency is reflected in the deliveries. These
in the past eleven months have shrunk more
alarmingly than in the previous season, hav-
ing been only 63,426,550 lbs., against 75,-
219,500 lbs., whereas the difference between
that total and the corresponding one in
1889-g0o—when the delivery was 76,078,150
Ibs.—was not more than 858,650 lbs. It is
therefore to be hoped that the coming sea-
son will witness a recovery in the trade for
China tea.—London Grocer.

It will be noticed in this issue that George
Childs & Co., of Montreal, are now acting
as agents for that district for Lazenby &
Sons’ pickles and other preparations, and

have just landed a full assortment. They
havegot a “sure” thing this time, judging
from the favorable reports that continually
appear with reference to these goods.

H. N. Bate & Sons of Ottawa, with char-
actenistic enterprise have taken the agency
for the Ottawa district for Lazenby & Sons’
pickles and other preparations, includin3
the celebrated, original Bath olive biscuits,
for which Lazenby & Sons are sole export
agents. As the enormous trade for La-
zenby’s goods has grown entirely from the
very superior excellence of their prepara-
tions, nsumers may rejoice at the op-
portumity of obtaining these goods so near
at home, i )

THE OFFICE AND ITS WORK.

In first commencing a business, there i.
not only no necessity for, but it would be
simple folly to provide, the elaborate ar-
rangements to be found in businesses which
are not only well established, but have been
well developed. To provide separate ac-
commodation for the principal, and also for
a clerk, or clerks, is not necessary;indegd,
except in rare cases, would be most unwise.
What is needed is a place where private
business may be transacted in a convenient
and private way, with such accommodation
as will produce the best results to all parties,
yet not such as to tempt a neglect of bus:
ness.

Such, then, will be the best office for a
beginner as will answer to the following re-
quirements :—

(a). Sufficient room for two persons, at
least, to converse in comfort with one an-
other.

(b). Provision for instantly converting
the office from a purely clerical or bookiny
department into a strictly private apartment,
and vice versa.

(c). Accommodation for the use of—and,
preferably, for the storage and safe custo
dy of—all necessary books and papers for
accounts, and for all catalogues, price lists,
books of reference, etc.

It will be seen that these requirements,
though simple, are pretty comprehensive,
and may be extended almost to an unlimit-
ed degree. With the growth of a business
this is not only natural but necessary; but
at the outset of a new concern the more
these matters can be reduced to a mni
mum the better, so long as efficiency can
be preserved.

To be of real utility, an office must be
handy to the front shop, and no arrange
ment will answer so well as when it com
mands a view of the latter. [t is not always
practicable to make this provision, but it is
so great an advantage that some minor dis-
advantages as to size, shape, height, etc.,
may well be set aside in its favor - In after
years, supposing the business to be success-
fully carried on, this office may be turned
over to the tender mercies of a clerk or two,
and the principal may seek a weil-earned re-
tirement to a more secluded spot. Even
then, the nearer at hand such private office
is, the better it will be for all. Thisis a
matter, however, which need not be now dis
cussed, as our business is only in its infancy.

So long as the office 1s to be used as a
place for privacy, it should be capable of
complete 1solation, and herein many err by
not having their offices carred nght
up to the ceiling, or, in very high-pitched*
shops, having them covered in at a lower
level. Light, too, is a most essential point,
and, wherever possible, the office should
be Iit by daylight, both for comfort and
health’s sake. @ Where this is obtain-
able, good ventilation can also generally
be easily got, an advantage certainly no
less than good hght. Where practicable,
it will be well to arrange ‘'some means of
audible communication with those in the
shop, thereby saving many journeys in and
out. This may be provided for by a fair-
sized pigeon-hole or sliding sash, gener-
ally to great advantage. It also saves
leaving the office unattended when as will
occasionally happen, the vyisitor is not to
be trysted, RS |
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The demand for “ Kent” bottled
Pickles is continually increasing.
The sales for this season are
away ahead of any previous year.
Their popularity is due, in a large
measure to the great care exer-
cised in their preparation, and
the excellence of all ingredients
which enter into their manufac-
ture. The present stock being
sent out is the finest in the his-
tory of their manufacturing.

The Kent Canning and Pickling Co,

Chatham, Ont.

CORTICELLI

SPOOL SILKS & TWISTS,
EMBROIDERIES & FANCY SILKS.

To satisfy and please your customers you
must keep the best lines. *“ CORTICELLI”

has that reputation ; if you want to put in a
line of these goods. Send for further infor-

mation and prices to

CORTIGELLI SILK GO.,

ST. JOHNS, P. Q.
T. A. LYTLE & CO.,

Vinegar Manufacturers,

TORONTO.

Have reduced the price of
their Celebrated

BEAVER BRAND

PICKLEY

Send for Quotations.

) at
an-

ting
cing
ent,

and,
1sto
i for
hists

ents,
sive
imit-
iness
; but
more
mini
' can

st be
inge
com
ways
titis
r dis-
L @tC.,
after
cess-
arned
rtwo,
ed re-
Even
office
sis a
w dis
fancy.
| asa
ble of
err by
nght
ltched
lower
oint,
should
t and
btain-
1erally
ly no
icable,
ans of
n the
in and
a fair
gener
saves
1s will
0t to

THE CAIL BORDEN

Eagle Brand Gondensed LK

Has maintained Its high reputation for ABSOLUTE
PURITY for over a QUARTER OF A CENTURY.

AS A FOOD FOH IIFAITS IT HAS NO EQUAL.
I|Grocers and Drugglsto Everywhore.

Egg Fillers--Egg Cases.

30 Doz. 36 Doz. 49 Doz.

GROCERS.

Our 3tb Package Soda Biscuits sell like
Hot Cakes. TRY THEM.

JACKSON BROS.,
G ALT.

NOTICH.

The British Columbia Fruit Canning and
Coffee Co'y, Li'd.

VANCOUVER, B.C.

Havin¥ largely increased their olraony We ad-
vise all dealers to see their price list before plac-

% their orders for Jams, Jellies, Canned Fruits,
and Canned Vegetables.

Besides their rei ular brands of Ground Coffee,
now so favorably known, they quote:

Blend No. 1 at 85¢c.,either ground or whole roasted
" 2 at 330.. o

3 at 30c.,
Their Flavoring Extracts are of the choicest
quality.

Boeckh's
Standard
Brushes and
Brooms are
Handled by all
Leading
Hardware
Paint and 0il
And Grocery
Trade.

The Best and Cheapest in the Market.

Have youseen our 15 doz Case for Farmers use?

Write for quotations—Toronto Warehouse, 60
Frout St. E.,or the mill, CAMPBELLFORD, Ont.

NORTHUMBERLAND PAPER AND ECG CASE CO.

have our Goods always
and as represented

We aim to
reliable

Chas. Boeckh & Sons.

MANUFACTURERS
Brushes,
Brooms and
Woodenware.

TORONTO, ONT.
E. Lazenby & Sons,

18 Trinity St.,, London, S.E.

EVERY ARTICLE prepared by us is ENTIRELY UN-
ADULTERATED and our labels are affixed
to the CHOICEST DESCRIP-
TION OF GOODS only.

Our goods can be obtained from :—

OCAVERHILL, PERKINS, INCE
ROSE & CO. & 0O0.

GEO. CHILDS
& CO

BALFOUR & CO.

J. W. LANG & CO.
Hamilton.
Toronto.

Montreal.
English

GRINVMBILE’'S ..
Sit GOLD Medts W I TN IEG AR

GRIMBLE & CO., Ltd., LONDON, N. W. ENG.

GILLARD'S SPecialtIes

High Class, Engl h Made,

“™N "W Pickles and ““IN T3 "W Sauce.

WALL 5 ¢ , ENG., and of
Gl LLARD & CO'! \A‘\l’l:(::sb:ls:?‘-\:ocegr‘:;o:‘l\e ll:;mi:::)n.o




i
‘Z

e

- R

it

{

%

i
f
|
/

I e TR ot o
P

sy

‘. o

2t ,;‘

=
-

THE CANADIAN GROCER

TORONTO MARKETS.
TORONTO, May 26, 1892.
GROCERIES.

A week is too short a time to observe any
marked difference in trade under the pre-
sent quiet action of the demand. It is like
a time of slow vegetable growth, when the
difference in the size of the plant in a given
time is scarcely perceptible. As was last
week so this week 1s, in the grocery trade.
A moderate activity in general staples goes
on. There is no revival in any line that was
quiet befure, if exception be made for a
shght stiffening in the value of Valencia
raisins. Sugar has not shown much re-
sponse to the easier price and approach-
ing midsummer call. Teas continue to grow
firmer, as they usually do towards the end of
the crop year. Canned goods hold their
own. The holiday gave some check to
trade. Little shipping was done on Mon-
day, as nobody wanted goods for Tuesday,
The travellers who came home on Saturday
did not go out again until Wednesday. The
street on Monday was nearly as dead as it
was on Tuesday. All this made some dit-
ference between the trade which should
have been done and that which was done.
Of payments there is no complaint: money
is apparently circulating better in the coun-
try than it was some time ago.

COFFEES.

The general tone of the market for all fine
coffees is one of unaltered firmness, which
stiffness in the primary markets and at lead-
ing centres of distribution is apt to maintain
for some time. Common coffees are un-

changed and without any decided features,
prices of last week repeating exactly.
Mochas are 28 to 33c. Old Government
Java 28 to 35¢c., Padang 25 to 30c., Rios 17 %
to 21¢C.

DRIED FRUITS.

Therehas been no cessation in thedemand
for off-stalk Valencia raisins, for which the
movement this week has been good. It is
having a healthful effect, which 1s reflected 1n
the tone of prices, now much firmer than
they have been any time during the dull pe-
riod. The improvement had its beginning
in New York where the prices of both off
stalk and layer fruit has strengthened very
materially. . Canada has lent something to
the influences which have caused that
strength, and last week Canadian orders
moved about 6,000 boxes off that market.
The selling price here continues at the same
figures that have been in quotation for some
weeks, but the possibility of shading them as
formerlé is no longer implied in the quota-
tion. fi-stalk are 3%c. upwards. Layers
are 7to 8c. Prunes are quiet at 44 to 5 c.
in casks, and to 7c. in cases. Currants

have a steady call but without any change in
prices, the bottom quotation heard being
4%c

RICE AND SPICES.

No perceptible alteration in the volume of
trade is to be noted. Common rice 1s quiet
at 3% to 4c.,and Javais 5% tobc.

Spices have lost none of the sameness
that has long characterized them, neither
demand nor price having undergone any
modification.

‘ SUGAR. Mg

The nuimber of retailers who have placed
orders for'garloads so far i1s small. Some,
believing that the market has nothing more
in store for them~ in the way of furthér ad-
vantages, have contracted for the early de-
livery of car lots. ¥rices continue/at 4}4c.
for granulated and 3%c¢. for yellow. Rumors
of quotations }c. insi f thesé are made
ang contradicted from time to time. The su-
gar trade, with all the influences in favor of
activity in 1t, has s far been disappointing.
The raw market continues in that state of
uncertainty in which dependence upon the
Sugar Trust of the United States has long
kept it. The raw sugar carried in wholesale
grocers’ stocks on this market finds very
limited sale, the cheapness of refined yellow
h?ying a depressing influence upon the sale
of it.

Willett & Gray, New York, in their weekly
“Statistical,” say: “Total stock n all the
principal countries, at the latest uneven dates
1s 1,478,086 tons, against 1,480,758 tons at
the same uneven dates last year.

“Raws—The market - holds its steady,
even course, at the same quotations that
have now been current for some weeks past.
The fine weather in Cuba adds daily to the
crop of that island, and hence there are no
signs as yet of any disposition on the part of
the planters to with-hold from the market
that portion of their sugar which 1s ready for
sale. Probably one reason for this is the
fact that at present prices the Cuban planter
is doing very well, and making a very good
profit by reason of the extra production for
this year. The beet fabricants are also quite
well satisfied with the average prices obtain-
ed for the present beet crop. We sometimes

(Continued on page 16)

CANNED GOODS.

A sort of equation of supplies is kept up
by occasional movements of car lots from
the hands of jobbers who have plenty of
stock to those of some others who have not.
The smaller centres of distnbution make
calls every week for such round lots. A dar
this week was shipped to the west, its con-
tents being assorted vegetables. As usual
with such quantities, the sale was made.on
private terms. For ordinary jobbing lots
prices hold at quotations now long current,
$1.05 to $1.10 being the figures, according
to quantity, for choice brands. Anything
lower than this is paid for stock that is below
first-class. The future business goes on at
its usual unknown velocity, and may be well
torward or not, nobody knowing anything
more than relates to his own sales or his own
purchases. It is believed to be as far on as
it usually is at this season, though reserve in
placing orders was naturally to be expected
when the chances are shaping so much in

favor of buyers as they appear to be this
year ; the number of new producers being a
decided influence on the side ot cheapness
As to other goods besides vegetables, they
are not coming into prominence. Canned
salmon is quiet from $1.30 up. Lobster is
in low demand. Brokers have been offering
salmon of the new pack.
MONTREAL.

There is no change in the position of the
canned goods trade since our last, which is
dull but firm owing to green fruit being so
plentiful at this season of the year. Baked
beans and vegetables have fair sales locally.

ST. JOHN, N. B.

Prices are being slaughtered in most all
lines. Gallon apples, which cost $2.26 pe:
doz. last fall are selling at 2oc. per can now.
Corn, which cost $1.05, retails at gc. All
other lines in proportion, and as a conse-
quence several jobbing houses have decided
to give up selling any canned goods at all.
Tomatoes are quoted higher.

To Calng Men.-0UR CYCLONE PULP MACHINE

For making tomato
pulp and preparing
pumpkin and squash
for canning is very well
known to all the can
ners in ,the United
States, and a few of
them are in use in
Canada. The high
tarif has prevented
their being used exten-
sively heretofore.

We are now manufac-
turing these machines at
Oskville, Ont., to enable
our Canadian friends to
obtain them without pay-
ing a heavy duty; but we
shall make only a few of
them unless ordered.
Those who ocontemplate
rurchulng, should send
heir orders promptly to

% insure the saving of duty,
as orders will have to
be filled from stock in the
United States which will
be subject to & 80 per cent

Address

THE BUCKLIN CAN-FILLER CO., KEYPORT, N. J.

duty.
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REINHARDT & CO,,

SALVADOR LAGER

IS THE VERY BEST.
TOROINTO.

Canned Goods.
V il Hav;: you goods

We :
bearing my name
Pack in stock? They

Only are always the

same, always reli-

the able.
Best. D. W. DOUGLAS,

8t. Johns, P.Q.
The Norton Manufacturing Co.,
C. 0. Warren,

New York,'Sec.-Treaa

W. 0. Breckenridge,
Resident-Manager.

E. P. Breckenridge,
Toledo, Pres.

Edwin Norton,
Chicago, Vice-Pres.

MANUFACTURERS OF

TIN CANS

By Automatie Machinery.

FRUIT, PAINT, LARD, BAKING
POWDER, FISH AND LOBSTER
CANS.

Capacity, fifty thousand csns per day.

Sole Agents in Canada for Norton Brothers

‘“ Solder Hemmed’’ Caps.

Inquiries and Correspondence Solicited.

HAMILTON, - ONT.

THE ‘¢ Lion Brand”
s so popular that JNSCRUPULOUS

packers have adopted it. To prevent the

public from being imposed on we have in

addition lithographed the word “BUULT[H"

T —————
across the face of each label in a distinctive

color. Look out for the word "BUUL][H”

if you want first class “canned goods.”

Bay of Quinte
Canning Factories.
PICTON and DEMORESTVILLE.

W. BOULTER & SONS,

PROPRIETORS,

PICTON, ONT.

It always pays to

Buy the Best

Goods. Fresh Fruits and Vegetables can
be had every day, by using the Lakeport
Preserving Co’s Canned Goods. All goods
guaranteed. Try them once and you will
use no other.

Lakeport Preserving Co.,
Lakeport, Ont.

Factories at Lakeport and Trenton.

REd RASPBERRY |A.

The Largest and Finest Stock

IN THE DOMINION OF CANADA.

APPLY TO

THE SIMCOE CANNING CO.,
SIMCOE, ONT.

THE CANADA MEAT PACKING GO,

MONTREAIL,
BEEF AND PORK PACKERS,

Carers of the Celebrated C.M.P Brand of Smoked Meat, Sugar cured
extra-flavored Hams and Bacon.

Compressed Corned Beef. Ox and Lunch Tongue.
Pure Lard a Specialty.

B. R. Nelles,

GRIMSBY, ONT.

Packer and Preserver of the Cele-
brated BEAVER Brand Ganned
Goods, Evaporated Apples.

JAMS and JELLIES

IN GLASS AND PAILS.

Wholesale Only.

“Don't be Sidetracked

Insist on your Wholesale House
supplying our goods. You know the
old story: *“here is a Brand Just as
Good and Cheaper.”

There is no Brand so Good
that’s Cheaper.
Our Strawberries, Raspberries, Eng-
lish Morello Pitted Cherries, Gage Plums and Yellow Peaches are
all selected Fruit, Preserved in Pure Granulated Sugar.

Each Label has a Maple Leaf which Guarantees the Qual-
ity. Test them and prove the assertion.

Delhi Fruit ax» Vegetable Canning Co.,
FACTORIES : DELHI AND NIAGARA.

WRITE FOR QUOTATIONS.
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M ARKETS— Continued.

think that the profits to the producers of
sugar are standing in the way of the im-
provement in prices which has been, and 1s,
generally expected. It is difficult to account
in any other way for the continued heavy
receipts, and the readiness with which the
imperters dispose of their sugar at current
prices. There appears to be no disposition
on part of buyers to lower quotations, and
we look for a steady continuonce of present
prices.

“ Refined—The market for refined sugar
during the week has been steady and firm,
and a somewhat increased demand is per-
ceptible, partly owing to a decrease in the
rate of freight tocertain points westward, and
partly to the increased consumption natur-
ally expected at this season. Small fruits
are beginning to be more abundant in the
market, and with the commencement of our
hot and dry season, we look for the con-
sumption to increase up to last year's level
at least. It 1s to be hoped that this will prove
true, as refiners are now carrying larger
stocks than usual of both raws and refined,
awaiting this increased demand. Probably
at no time last year was there less sugar in
the hands of grocers than at the present
moment.

NUTS.

The New York Commercial Bulletin says:
Tarragona almonds continue to show a
hardening tendencv. Further sales have
been made at 14c. but in most instances to-
day 14c was quoted as an inside price.
The bulk of the stock is under good control.
Ivica have further advanced, and are now
held at 12c. Grenoble walnuts continue to
improve. Inquiries for stock revealed 10} ¢
as the 1dea of most holders, this position
being taken in consequence of the strong
advices received from Marsilles, where the
stock is said to be very nearly exhausted.

SYRUP AND MOLASSES.

Syrup makes its wayinto the (emand very
slowly, and at the moment has small support
on this market. Consumers never had so
good a chance to buy low as they have now.
Prices begin at the same low starting point,
13%c. per Ib. The trade in grades quoted in
the neighborhood of 3c. appears to be the
largest.

Molasses has had no sale of any conse-
quence this week. Quotations are steady at
30 to 45c. for West Indian, and 26¢c. upwards
for New Orleans.

No sooner was a circular issued by one of
our wholesale grocery firms offering Barba-
does at 3oc to arrive, than his competitors
sent out another circular offering to sell at 1c
lower, namely, 29c, although it is claimed
that it costs 29.10% laid down here. Itis said
that wholesale houses do not expect any pro-
fits on sugar and molasses, as they look to
place these articles at about cost in order to
obtain orders for goods such as tea, coffee,
etc., which yield hiberal margins above cost.
—Montreal Trade Bulletin.

TEAS.

The firmer value of Japans noted last week

is well maintained. Medium teas are goj{

SURPRISE

SOAP
While good for all general pur-

poses, has peculiar qualities for easy
and quick washing of clothes.
We’ll send you a sample cake to test.

The St. Croix Soap Mf’g Co,,

Branches :
MONTREAL : 17 8t. Nicholas 8t.

St. Stephen, N. B

TORONTO : Wright & Copp, 40 Wellington St. East.

up at all points of distribution and are very
scarce on spot. Low grades do not by any
means favor the buyer so much as they did
awhile ago. The price of Pekoe Souchong
Ceylons has gone up d. to 1d. 1n London,
and is much firmer here in consequence. In-
dian teas are active and unchanged.

The London Produce Markets’ Review
says of Indian tea: A firm ‘one has pre-
vailed in the Indian tea market, and prices
generally show an upward tendency. The
medium descriptions have been fairly repre-
sented in the public sales, and are distinctly
firmer, at prices ranging from Xd. to )d.
higher than in the previous auctions. This
has not, however, checked the demand.
which continues active, particularly for good
class Pekoe Souchongs and Pekoes, while
Broken Pekoes, which are not too plentifully
offered, meet with an increasing inquiry at
enhanced values. Finest kinds are now in
an exceptionally small compass, and the few
brought forward were eagerly competed for
at extreme rates. The common sorts, owing
to smaller supplies, have on the whole
shown firmness, with an occasional shght
advance, and it 1s not improbable that prices
may harden with the prospect of decreasing
quantities to come forward. The last ad-
vices from Calcutta point to a later season
than usual, and that the first public sale
there of new season’s tea will be held on the
19th instant. At the auctions 13,863 pack-
ages were offered, and only 1,635 withdrawn.
The bidding throughout was brisk, at higher
prices in most cases.

London statistics of China tea are favor-

able as regards the quantity on hand, which
is exceedingly light, and of Congou only
14,934,050 pounds in contrast with 25,404,
400 gounds last year, and 38, 433,750 pounds
at the end of April in 18go. Reckoning
that eleven morths of the 1891-92 season
have elapsed, the landings of all kinds of
China tea since the beginning of June last
have not been more than 60,000,000 pounds
in companson with 69,497,550 pounds in
1890-91, and 89,771,100 pounds in the same
period of 1889-go. The falling off in the
suppleithin two years i1s thus shown to
have been no less than 29,771,100 pounds,
which no amount of reasoning can prove to
be otherwise than serious, especially as a
great part of this deficiency is reflected in
the deliveries. These in the past eleven
months have shrunk more alarmingly than
in the previous season, having been only
63,426,550 pounds against 75,219,500 pounds
whereas the difference between that total
and the corresponding one in 1889-go-when
the delivery was 76,078,1 30 pounds--was not
more than 858,650 pounds.—“Grocer.”

The hint given in our last of a proposed
sweeping up and concentration of desireable
black teas is fully verified by results, and we
have direct information of about 13,000 pkgs
Formosa handled in execution of the deal.
Some of these teas were evidently taken for
speculative investment,. but a very large pro-
portion goes nto the hands of regular op-
erators who want the supply for legitimates
trade purposes and are stimulated to invest
by the apﬁarent strong character of the sit-
uation.—N. Y. Commercial Bulletin.

WE ARE BUYING

Dried
Apples.

SEND SAMPLES
AND QUOTATIONS.
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GENERAL COMMISSION MERCHANTS.
DNT S8T. EAST. TORONTO.
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WE ARE BUYING

Evaporated
Apples

SEND SAMPLES
AND QUOTATIONS.




AN InteEresTiNG SkercH or Thr J. B. McLean Pusuisning Co., L.

“There is a tide in
“the affairs of men which taken at the
“flood leads on to fortune.” —Shakespeare

¢ The acknowledged wisdom of the great masters finds verification in the origin and success of The |. B.

\lIcLean Publishing Co. (L.td.), of Toronto. Two country merc hants one day in the month of August, 1887, were disc ussing

in a Front Street whole- sale grocery, the very

unl.«(isf.u’tury and in-
then furnished by the
ly deploring the scarcity
ceries. Mr. J
cial IEditor of ¢ The
ter the warehouse the
nore fully in his pres-
journal devoted exclu-
the Grocery and kindred
vesteditselftohim. With
\Within two months of
he first number of T
(FENERAL STOREKEEPER
« monthly periodical,
that were sent out to
veneral \lwl!l\(¢|n| in
t was the intention of
the merchants of Can
the conveyance of reli-
md market reports. It
the .||v|lt.|| for support
initial copy met  with
ing success, one solitary
ult of the mountains
however, Mr. M |,t.||l,
woal, with that sturdy
haracteristic of his race
ultimate success, sel
work. I'he next two
coples ead h, sent broad
Dominion with probably
though anything  but
be stated that at this
f Mr. Mcl.ecan only,
[arious positions of pro
g solicitor, book
general utility man; a
I’ooh-Bah without that
cemoluments; and the
aspirant for journalistic
the modest space of a

Jordan St.  After the

=~
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adequate market reports
daily papers, particular-
of items relating to gro-
McL.ean, then Commer-
Mail,” happening to en-
matter  was  discussed
ence, and the idea of a
\i\(‘|)' to the interests of
trades immediately sug-
him to think was to act.
the date of discussion
Caxaniaxy GROCER AND
made its appearance as
and the 10,000 copics
every retail grocer and
the Dominion show that
the new concern to give
ada a proper vehicle for
able trade information
must be confessed that
that  accompanied  the
anything but encourag
stbscriber being the re-
labor. Nothipg daunted
having set himscelf  a
pluck  and  persistence
and fecling sanguine ot
himsell more hirmly to
issues consisted of 1o,000

st over  the w hole
a little better success,
cncouraging. 1t ught
time the stadt consisted
who occupied the multi
prictor, editor, advertis
keeper, office-boy, and
veritable  Journalistic
distinguished Celestial's
oftice  where  this new
honors issucd occupied
gx 12 room at No. 5

November and Decem-

ber issues had made their appearance it was felt that ainonthly paper was ol very little benefit to the trade and a weekly

issue was decided on, the first of which appeared on January 6th, 1883, since which time it has regularly made its

appearance, brighter, newsicr, more interesting and artistic than ever, and

it is safe to say that no periodical on this

D T ST




Continent has made and is improving the standard of excellence set itself by its ambitious and enterprising management.
About this time new blood was enfused into the concern by the entrance of Hugh C. McLean, a brother of the inceptor,
a practical printer with some years experience as a business manager in this country and in New York, Boston and other
American cities. . A joint stock company was formed under the style of The J. B. McLean Publishing Co. (Ltd.), with
large additional capital and with Mr. J. B. McLean as President and Mr. Hugh C. McLean as Sec. Treas. and
Manager, enabled the concern to increase their staff of writers, canvassers &c. and open branch offices. The ideal set
themselves by the brothers was to take the lead with their publications, to conduct their business on honest business

principles, to give their clients the utmost value, to gain the confidence of the trade, to live up fearlessly to their con-

.’
victions and to be independent of any clique, house, association or other guild, and to allow no one to dictate the policy

of their papers, to give subscribers and advertisers adequate value and impartial attention, and to resort to no schemes
or use undue influences to secure advertising patronage. It was their intention to be in_business for a life time and
not for a day, and the confidence of the trade was desired as a permanency. To this end efforts were put forth
which resulted in increased advertising patronage and large additions to the subscription list. Canvassers were
sent through the whole Dominion, and thousands of dollars spent in giving the merchants of Canada a reliable
guide to business and its requirements. Although their advertising rates were higher than other papers, and it
was an uphill struggle against low rates and so-called trade or private papers, the new and excellently carried
out ideas of advertising implanted into the firm by Mr. Hugh C. McLean,—who made that department a special
study, looking after all advertisers’ interests as if they were his own,
the desired aim being to make the advertiser’s space, no matter
how large or small, profitable, R ba ultimately a continuation of all
advertisements,—at last received R recognizance, and as an evidence
of the proper appreciation of these L .3 ideas one need but glance at the
advertisements of the largest and : i il shrewdest business men that ap-
pear week after week in the R columns of their publications.
They felt that cheap advertising did not pay the advertisers, and
every true business man must - recognize the wisdom of this con-
clusion. Another point in their A J . manner of doing business is that
if a subscriber wants his paper A stopped, which by the way seldom
occurs, his wish is promptly com- i plied with. Promptness and
punctuality have'always been one V. 4 of their main attributes, and they
point with pride to the fact that : =7 THe CanapiaNn Grockr has never
lost a mail in over four years. ' e . }  This fact is commendable in itself
to the country merchant, who : < — oftentimes is at considerable pe-
cuniary loss through lack of market news. To-day THE CaNaDIAN

Grocer stands at the head of trade journals, acknowledged as
Mk. J. B. McLEAN

President

in Canada, and if the progress of the paper keeps up its remark-

the most trustworthy guide for Grocers and General Storekeepers
able growth, the merchants of Canada may well congratulate themselves on having such a reliable finger-post

to point them aright through the devious ways of Trade. So much for THe CaNapiaN GROCER.

In 1888 the Company purchased “Books anp Nortions,” the official organ of the Canadian Book, Stationery,
Fancy Goods, Music and Wall Paper trades. Owing to the ill-health of the former owner of the paper it had
been allowed to run down to almost a mere pamphlet, but the new proprietors infused into their acquisition the
same push, energy and merit as was given THE Grocer and to-day it is a credit to themselves, an ornament to

journalism and a satisfactory index for its patrons. It is a monthly publication. -t - -

As a great many of the subscribers to Tue CanapiaN Grocer were general dealers, and as such handlers
of hardware and dry goods, and frequent representations were made to the management for information regarding
these two important branches of commerce, it was decided to accede to the demands of their patrons. The
courage of such a step is apparent when one reflects upon the comparatively few exclusive dealers in hardware
and dry goods in Canada and that their next venture ‘ THE HARDWARE AND METAL MERCHANT” at once met
with appreciation and success is another evidence of the foresight and business tact and ability displayed by this
young firm. The first number appeared as a monthly in February 1889, this was its only appearance as such
as on March 29th, following, it came out as a weekly and is so continued. -i- -t- -2
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These additional publications necessarily involved an increased staff and more commodious premises, as the
small office on Jordan Street had become too crowded, consequently new and larger quarters were engaged at 6
Wellington Street West. The Hegira took place in April, 1889. Success seemed to follow them into their
new home and the demands from their subscribers for information on dry goods and kindred subjects continuing
to be made on them they decided once more to satisfy the requirements of another section of their clientage and
on January 1st, 1891, the first copy of The Canapian Dry Goops Review made its first bow. This journal, a
model of typographic art, is the organ of the dry goods, hats, caps and furs, millinery and clothing trades, and the

instantaneous approval and flattering reception it received confirmed the publishers in their belief that such an
]

organ would serve a useful purpose. -:- -- -3-

One might presume that the goal of their ambition had been reached when the entire general trade of
Canada was supplied by them with their trade papers, but their fame as successful publishers had become so widely
recognized and the merit of their work acknowledged by even the most reluctant and carping critics that they were
recently urged by resolution of the Canadian Press Association and by members of the Toronto Employing Printer's
Association to publish a journal in the interests of the printers and publishers of Canada. The first number of
this latest deserving venture, THE CanNapiAN PRINTER AND PUBLISHER, made its appearance in the early part of
May of this year. -t -1 -2 --

The new publication, the acme of printers’ art, issues from their new quarters at 10 Front St. East, next
door to the Board of Trade, right in the centre of the city and of trade.

It was found that the accommodation at 6 Wellington
Street West was too limited for A ; their requirements and constantly
growing business, and a glance at A the cut of their new premises and
offices will convey a fair idea of ‘ ) the concern.

A few words retrospect- ively. Starting in October, 1887,
in a room gx 12 with a staff of { one, now in May, 1892, the large
and commodious, well-equipped establishment with their very large
staff. Besides this large home e staff they have branch offices in
LLondon, England, in New York 3 r and in Montreal, Que., their can-
vassers are constantly on the road, . & covering the Dominion from Bras’
D’or to Victoria, B.C., while in the principal Canadian cities their
special correspondents keep their i : o patrons posted. The success at-
tending the efforts of these young E ) s ‘ men is remarkable and an evidence
of the truth of Emerson’s words ‘. L. . . il that ¢ Concentration is the secret
of strength in politics, in war, in ; ! ¥ TRADE, in short, in all the
management of human affairs.” AT j [t is concentration of ideas, efforts
and push that has placed this firm R in the race of trade journalism and

the controllers of one of the largest Mg. Huga C. MCLEAN and most influential trade publish-
ing houses on the American con- N tinent. It is their confidence in
themselves and the worthiness of their intentions and high goals that has made them so successful. ¢ Self-trust,”
says Emerson, “is the first secret of success,” and self-trust is the motto of the J. B. McLean Co. After reading
the above, one not conversant with the amount of work and detail involved in issuing one journal, let alone five,
might think that it was simply luck that placed them where they now are, and that the trades in Canada had

been clamoring for years for these journals, and that as soon as issued a rush was made both by advertisers and

“subscribers to help the journal along. Far from it, the exact opposite was what occurred. They were not wanted,

particularly by probable advertisers. Not only did thousands of dollars go out before a single dollar returned to
the pockets of the publishers, but obstacles and disappointments that would have driven other men to utter despair
had to be overcome. They had absolute faith in themselves and in the ultimate success of their enterprise as a
beacon light which burned brighter and brighter as each fresh obstacle and each fresh disappointment was sur-
mounted and they kept pressing onward with redoubled courage to the goal of success. Without having passed
through it no one can conceive of the immense labor and worry involved in starting a journal, outside altogether
of the financial aspect of the question. They have toiled unceasingly and spent their money freely in popularizing
their journals, confident in a rich and bountiful return and in a brilliant and successful future.
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Wiy 11 Pavs 1o ApvertisE 1IN Trape JourNaLs
“Successful men are always safe Guides”

There is not a man in the manufacturing or wholesale business to day, of any experience, who will den
that advertising pays. We all agree on that point; except perhaps those who go on the principle that becaus
they are an old house that everybody when they read their firm name knows all about them. When, in fact,
there are lots of people who never heard about them or what they make and have to sell. Take the leadin,

hardware, grocery, dry goods and printing trade paper:
of the world, and in their pages will be found the adve;
tisements of millionaire concerns. Who thinks that
these advertisers want to ‘““create a demand” fo
their products? The question is ‘*“how and where t
advertise?” There is no doubt about it that the
trade journal is the only true medium, becaus

every reader is a probable buyer and you can

talk direct with the trade. There is no lost

circulation, every copy issued carries its messag

direct to

those who
buy youl
goods; with

daily and

general
one-quarter of their circula- commercial
tion is uscful to you, the papers not
other ljll(l"]li{ll[']> reach

1 class who are not at all inter-
ested i your goods.  Another

point is that the thousands who

~ubscribe for their trade papers

look there and there only for
mnouncements  of new  goads,
5 . " . i fge < p
changes in- prices and other matters refating e
their trade. - -1 -1-

The trouble with a great many advertisers in

tradde journals is that they expect too much from that

source.  They expect the advertisement to do more

vork than their best travellers, whose NPENSes ar
as much in one week as the yearly cost of the adve

tsement. As a rule no attention is given to the
vlvertisement except perhaps a change of wording
once i osix months, Imagine the big (7) orders your
travellers would receive sif l]ll} .\lllllrl'\ handed then
card to a customer and said they would sit down and
wall for an order. This is how the advertisement in the trade paper is treated.  Why not change your advertise

ment every week or month?  Speak to your customers through it the same as your traveller would talk to them, and
you will soon discover that the trade paper is THIE ONLY medinm.  The publisher of the best journal in existence
can only scll you space and guarantee circulation among your probable buyers. He cannot guarantee that the
advertisement will pay you.  That rests with yourself.  You must use the space to your best advantage and last but
not least do not give your travellers all the credit for the year's business.  Another mistake advertisers make is that
they look too much for cheap advertising. When you are sick do you look around for the cheapest doctor?  Or if you
want to engage a lawyer do you look for the low priced and most obscure? Certainly not. The best evidence of the
value of a paper as an advertising medium is its ability to secure and hold the best paying class of advertisements.

Take a look through any of the Trade Journals published by the J. B. McLean Co. and see the class of advertisements

that appear week after week and year after year. It is not what you pay for an advertisement, but what it pays you.
’ ’ ’ -~
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STAR
FIRE LIGHTERS.

BIG REDUCTION.
60 5¢. packages in a case. Price
$1.75, profit $1.25 per case.
BIG PROFIT! BIG SELLER !

5C. worth lights 18 fires without coal oil or
kindling.

Send for free sample.

STAR MFE, C0., London,
Meglaughlin, Marshall & Co.,

Wholesale Provision Merchants,

3 and 4 Corn Exchange,
won  Manchester,
Liverpool and Glasgow. E ngl a n d 1

Are prepared to receive Consignments of Eggs,
Bacon, Hams, etc. Having been established more
than 40 years, they are in sonnection with all the
best buyers in the North of England.

THOMPSON & GO0,

LATE

Robertson, Thompson & Co,

Wholesale Commission Merchants,

Gran, Flour, Feed, Canned Goods,

Sugars, etc.

185 NOTRE DAME ST., EAST,
P.0: Boxe1s.  WINNIPEG, MAN.

TELEPHONE 62.

All kinds of produce handled. Consignments
Solicited. Promp. sales and guick returns.

W. A. MCCLEAN & (0.,
Pork Packers.

FOR SALE--

Boneless Bacon, Sugar Cured
Hams, Spiced Rolls,
Backs, and Breakfast
mild cured.

Bacon,

Write tor Quotations.

UWEN SOUND, ONT.

Bellies,

McWilliam & Everist,

Have always on hand, Flonida and Califor-
nia Oranges, best brands; Fancy Messina
Lemons, Valencia Oranges, Marmalade
Oranges, etz., also full line of

DATES, FIGS, NUTS, CALIFORNIA
DRIED FRUITS, ONIONS, ETC.

26 and 27 Church 8t.,
TELEPHONE 645. Toronto.

BANANAS—Receiving one to two Cars
good Fat Stock weekly. Port Limon Fruit.

ORANGES--Car San Gabriel Mission, Cali-
tornia, Oranges, fine juicy, heavy fruit. Car
ex Los Angelos, to arrive, containing Fa-
mous Highland Seedlings and Washington
Navels.

LEMONS-—Fancy Marks in Stock. Send
for Prices.

J. Cleghorn & Son,

94 Yonge 8t., TORONTO.

J.F.YOUNG&GO.

PRODUCE AND COMMISSION MERCHANTS

74 Front St. E., Toronto.

Our business is solely Commission. The onl

lan whioh does justice to the Consignor. e
gsndle everything which the Country Store-
keeper has to send from home to sell. None ot
our own goods to ull ln prohrence toyours when
the market u? Nothing between you and
best price obta able except a small commission.

Prompt Sales and Quick Returns.

We Furnish Egg Cases. Try Us.

WILLIAM RYAN,

PORK PACKER

70 and 72 FRONT 8T. EAST,
Toronto, Ont.

NEW CURING HAMS,
BACON, PORK,
NEW PURE LARD.

JAS. PARK & SON,

TORONTO.

New cheese,

Small Two Pound cheese,
Roquefort cheese.

Choicest quality Hams, Bacon, Beef Hams,
Dried Beef, &c. Write us for
Price List.

Husband Bros. & Co.,
Commission Merchants,

WHOLESALE FRUITS.
71 Colborne St., Toronto.

REFERENCE : Imperial Bank, Yonge and Queen.

Brantford J. 8. HAMILTON & 00'Y,
an } BRANTFORD, ONT)
Pelee Island ) Sole Agents for Canada.

The Ontario Produce Co'y.

Produce Brokers and Commission Agents,

70 COLBORNE STREET, TORONTO,

Solicit consignments or

TUB, LARGE and POUND ROLL

BUTTER. EGGS.

ONIONS HONEY. APPLES.

CHEESE.

Egg Carriers Supplied.
Telephone 2557.

JOSEPH CARMAN,

Commission and Manufacturer's Agent.
GRAIN SHIPPER.
P.O. Box 1014. Winnipeg, Man.

We are o

en to receive a few first-class agencies
connection wholesale and retail.
Correspondence invited

LAURENCE GIBB

Provision Merchant,
83 COLBORNE STREET, - TORONTO.

Allkinds of Hog Products handled. Also Butter
Oheese, Poultry, Tallow, Ete

PATENT EGG CARRIERS SUPPLIED.
Good Prices paid for Good Dairy Butter.

JAS. DICKSON & CO.,
26 WEST MARKET STREET,
Provision and Commission Merchante,
Eggs, Butter, Hams, Lard, Bacon, Cheese, Dried
Apples, Finnan Haddies, Dried Cod Fish, boulht

or sold on commission. Agents for all lines of
Canned Corned Beef. Egg Carriers supplied.

Reesor & Rogers,
Produnce and Commission Merchants

Solicit conllgnmonu ot Country Produce
from Storekeepers.

71 Colborne St., Toronto.

Telephone $391.

McLAREN’S

Is Honest Goods and just
the Thing on Which to

make or Extend a Busi~
ness.

KS FRI The Best Grocers Make
a point of Keeping it al-

BAKING PDWD[R ways in Stock.
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MARKETS— Continued

MARKET NOTES.

[Importers, wholesale merchants and manufac-
turers should send any items intended for this
department so that they may reach the head
office not later than Wednesday morning. The
editor will always welcome such information.]

H.W. Northrup & Co., are offering canned
lobsters, new at $6.25 per case, f.0.b.,St. John,
N. B.

There is a new Brand of Washing Com-
pound on the market, put up by the Star
Mtg. Co. of London, which is having a good
sale.

A line of gallon apples was sold to the
wholesale trade here at $1.60. Best packers
say that choice goods cannot be put up for
less than $1.70.

“ Staminal,” made by the Johnston Fluid
Beet Co., Montreal, is having an extensive
sale in Norway, Sweeden and Denmark.
Although the last of the fluid beefs ‘ntro-
duced into these countries it is having the
largest sale.

The Star Mfg. Co. of London have made
substantial reduction in the price of the Star
Fire Lighters. They are now packed 6o s5c.
packages in a case instead of 48 as formerly.
The price is now $1.75 per case, which now
makes this article a profitable one to handle.

The new Soluble Cocoa put up n X4 lb.
tins by the John P. Mott Co., Halifax, 1s one
of the latest specialties on the market. The
fine quahty and attractive shelf appearance
of th:s line ably back up the guarantee that
the name “ John P. Mott Co.” stands for on
every label that bears it.

J. S. Mclndoe is showing a very fine
sample of fancy open Kettle New Orleans
molasses for N. W. Taussig & Co., New
York & New Orleans, which should be
handled with profit by the wholesale and re-
tail trade in Canada. It can be sold whole-
sale in barrels at 45c.

PETROLEUM.

The market loses none of its features, or
rather acquires no features, the great dis-
tinguishing condition just now being an en-
tire absence of features. Prizes quote still
at 14 to 15<. for Canadian refined.

The Petrolia Advertiser reports: Petro-
lia crude $1.25 per barrel, Oil Springs crude
$1.25% per barrel, although a drop of a
cent in crude values has taken place the
past week, there can scarcely be said to be
any noteworthy change in the situation in
values, in fact there seems to have developed
a firmer feeling the latter part of the pre-
sent week, as tor refined the volume of busi-
ness has been larger the past season than it
has been for years past, although there is a
general complant of the meagerness of
profits, and the manufacturing industry is
said not to be extra flourishing, but, on the
contrary, in rather an impoverished condi-
tion.

BUTTER AND CHEESE.

There is no want of butter now. Free ar-
rivals continue to be the rule, and the kind
of stock coming to hand is the same as ever,
roll butter. There 1s more of it than dealers
know what to do with at the moment, and
easy prices accordingly aregoing. The range

of quotations for rolls is generally 12 to 13c.,
and there is nothing better than this for any
grade now coming into stock. Tub butter,
if obtainable or if wanted, would probably
quote at 14 to ‘16c., but there is nothing to
call foreven a nominal quotation just now.
There has been enough rain and the weather
has just been forward enough to enable the
cows to thrive on pasture: hence the pro-
duction of dairy rolls is large. The demand
still is confined for the most part to nearly
and local consumers, though sales of half ton
lots are occasionally made to dealers at
a greater distance.

Cheese is in moderate request, with new
leading in the local demand at 10 to 10}%c.
Old quote at 11 to 11}%c. The English mar-
ket is very firm.

COUNTRY PRODUCE.
s APPLES—Such as can be had are taken at
5.

BEaNs—Have sagged hack into a state of
stagnation, and car lots are offered under
goc. Jobbers sell at $1.05 to $1.15.

DRIED APPLES-—Are worth 3%c. in round
lots and 4c. in ordinary jobbing quantities.

EVAPORATED APPLES—Prices are un-
changed and trade almost at a standstill, 64
to 7c. being the quotations.

EGGs—Are in abundant supply at 10}%c.

HIDES—Are rather scarce, but are no
firmer, No. 1 green cows’ being 4 c. Cured
are 5c.

HoNEy—Is still exceedinglydull and weak
at 8 to gc. for extracted and 13 to 15c. for
sections.

Hops—Quotations vary between 21 and
24c. for ’g1 stock. Yearlings are 16 to 18c.
_ ON10Ns—Native stock is about done, and
is nominal at $2.25 to $2.75. Egyptian are
$3 to $3.25 per bag, and Bermudas $2.25 to
$2.50 per crate.

. PoTATOES—The price remains 30 to 3ic.
in cars. Out of store 1t 1s hard now to get
4oc.

SKINS—Sheepskins are rather scarce.
Good ones are $1.25 to $1.40. Lambskins
are g25c. ; calfskins are 5 to 7c. for city in-
spected.

TALLOW—Rough is steady at 2c., refined
at 5c., to re-sell at 5%c.

WooL—Some new fleeces have come in
at 16 to 17c. The factories keep up a quite
steady call for super at 22c. and extra at 25c.

PROVISIONS.

The stock in packers’ hands is for the
most part confined to long clear bacon and
smoked meats. Some have other products
as well, but only some. The trade is hard
to describe by any term, being somewhat
desultory, now active and now dull. Prices
are the same as ever.

BAcoN—Long clear is 7% to 8c., smoked
backs are 10c., bellies 9} to 1oc., rolls 8%
to 83c.

HaAMs—Are steady at 10 to 10%c.

LARD—Pure is unchanged at 10 to 10%c.
fortubs and pails. Compound 1s steady at 7
to gc.

BARREL PORK—U. S. heavy mess is $13
to $14, Canadian $15. short cut $16 to $16.50.

DRESSED MEATS—Beef is 4 to 5%c. in
fore and 74 to 8 4c.in hindquarters, yearling
lamb 1s 10 to 11c, Spring lamb is $4.50
to $6.50 per head, mutton 7 to 8c., veal 6 to

7%c.
GREEN FRUIT.

The damp weather has been rather ad-
verse to trade, but the quantity of stock
handled during the week has been satisfac-

(Continued on page 20)

FLOUR AND FEED.

TORONTO.

It is too soon to see any good effect in the
market as a consequence of the restored
good feeling and friendly tanff relations be-
tween Newfoundland and Canada. The in-
quiry has been stronger, but no benefit to
sellers in the way ot a greater readiness to
concede the prices asked is experinced yet.
Trade is veryflat,was never flatter,and every-
bodyhopes it has got to and through its worst
stage. Feed is little more active than flotir.

FLOUR.—City millers’ and dealers’ prices
are : Manitoba patents, $4.95 to $5 ; strong ba-
kers’,$4.50;white wheat patents,$4.80;straight
roller,$4.40; low grades,per bag,$1.25to $1.50.

Car prices are : Toronto freights—Mani-
toba patents, $4.95 to $5.15; Manitoba
strong bakers’ $4.45 to $4.70 ; Ontano pat-
ents, $4.00 to $4.25 ; straight roller, $3.65 to
$3.90; extra, $3.50 to $3.80; low grades, per
bag, $1.00 to $1.50

MEAL—Oatmeal is $3.80. Cornmeal is
$3.50.

BUCKWHEAT FLOUR--Is $4.50 per barrel.

FEED—Bran is $14 to $15, shorts $14.50 to
$15.5¢c, mixed feed $22 to $25, cracked corn
$1.10, feeding corn 50 to 52, oats 32 to 32)4c.

HAv—is fairly active at $12.50 to $13 for
No.1 timothy and $10 to $10.50 for mixed.

STRAW—is steady at $6 to $6.50.

MONTREAL.

The only encouraging feature to note 1s
the settlement of the Newfoundland diffi-
culty, which, although effected too late to
materially assist the demand this spring, is
hailed by merchants with satisfaction. It is
still hard to sell in this market notwithstand-
ing the low prices asked. The better tone
of foreign advices recently 1s not maintained
this morning. The stocks in store on Satur-
day last show an increase of 2966 barrels
when compared with the same day of the
week previous and a def:rease of 12,971
barrels, when compared with the corres-
ponding date last year. We quote as follows :
Patent spring, $4.90 to $5.00 ; patent win-
ter, $4.60 to $4.90 ; straight roller, $4.35 to
54.550; extra, $4 to $4.10; superfine, $3.75
to $3.90; fine, $3.25 to $3.50; strong bakers,
$4.45 to $4.70.

Oatmeal is being pressed for sale and, al-
though prices are nominally unchanged out-
side quotations are practically abandoned.
The stock in store on Saturday last showed
a decrease of 75 barrels when compared
with the same day of the week previous,
and an increase of 5,051 barrels when com-
pared with the corresponding date last year.
We quote as follows :—Granulated, bbls.
$3.80 to $3.90; Rolled, bbls. $3.80 to $3.90;
Standard, bbls. $3.75 to $3.85; Granulated in
bags $1.85 to $1.90; Rolled in bags $1.85
to $1.90; Standard, in bags $1.80 to $1.85.

Feed is held about the same as last week,
bran being quoted $14 to $14.50; shorts $16;
Mouillie $20 to $23.

ST. JOHN, N. B.

Flour—There is very little change in the
flour market. It has a firmer tone, but no
actual advance. Quotations are : Manitoba
$5.65 to $5.75 ; High Grade Ontario $4.90 to
$5 ; Medium Patents $4.65 to $4.80.

Oatmeal has advanced somewhat at the
latest quotations, being : Rolled $4.15 to
$4.25 ; Standard $4.15.

Cornmeal is considerably higher, millers’
prices to-day being $2.85 to $2.95, and they
will likely be higher.

Feed 1s quoted at $21 to $22 per ton.
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A. HAAZ & CO.,

Bonded Manufacturers of

Honey Dew, White Wine, Malt and Cider
VINEGARS.
74 Bagot Street, Kingston, Ont.

For Choice Family Flour

Try the Beaver Brand

AS MANUFAOTURED BY

THE T. H. TAYLOR CO., LIMITED,

CHATHAM, ONT.

ROLLED OATS.

Cugtomers report that our Rolled Oats contain
less dust, less dirt, are better kiln dried and of
larger flake than tixe common oatmeals. Write

'Ah‘é’ﬁl”éﬂn"'ﬁ"ﬁos.. INGERSOLL, ONT.

BRANDON ROLLER MILLS,

Brandon, Man.
———MANUFACTURERS OF——

Hungarian, Patent, Strong Bakers

FLOUR

Also Oatmeal, Rolled Oats, Rolled Oatmeal
Granulated and Standard.

Dealers in all kinds of grain and feed.

ALEXANDER, KELLY & CO'Y,

PROPRIETORS

EMBRO
OATMEAL
MILLS.

D. R. ROSS, EMBRO, ONT.
A CHOICE QUALITY OF

Roller, Standard and Granulated
Oatmeal

IN BARRELS, HALF BARRELS OR BAGS.

Selected WHITE OATS only used. For prices
of Oatmeal or Oathullsin Car- loadsorless quan-
tities, write or wire, and will reply promptly.
Can shlp via Canadian Pacific or Grand Trunk
Railways.

Baffles Human Conception.

Nature'sall-powerful heal-
o ©r is discovered and when
imbibed freely radiates the
arterial network of the body,
B absorbs and rushes off all
%6 effete,deadly poisonous mat-

~ter. Also it contains all
Wthe sixteen elements of ripe
molecular life, builds up
every weak part, 1estores
nerve and vital power, is the
sunshine of life, the won-
derful. Sosay all that use
8t. Leon Water. World,
Feb. 13th, 1862.

St. Leon Mineral Water Co., Ltd.,

Head Office, 101% King St. w Toronto.
MB.ANOH —Tidy’s Flower Depot, 164 "onge St.

Sells Faster Every Day
ADAMS’

FLIRTATION

CHEWING CUM

115 1c. Pieces in Box,
Price 65 Cents.

ADAMS & SONS’ CO.,

I I and 13Jarvis 8t., Toronto.

S
FLOU

Feed of all kinds.

High Patents, Bakers and Low Grades.
Split Peas, Pot Barley and Corn Meal.

E. D. TILLSON, TILSONBURC, ONT.

WALTER THOMSON
MITCHELL, ONT.

GENERAL (CRAIN [EALER.

Manufacturer of all kinds of
Oatmeal, Split Peas, Cornmeal,
Pot Barley, etc.

EZ" Quotations by Wire or Letter. &3

HARRY T. DEVINE & CO.,
FLOUR, FEED AND PRODUCE MERCHANTS.

Sole Agents for Vancouver, New West-
minster and District for LEITCH BROS.

CELEBRATED OAK LAKE MANI-
TOBA FLOUR.

City Office and Store : 130 Condova 8t.

Wharves, No. 1 and 2 : False Creek,
Westminster Avenue,

VANCOUVER,B.C.

N.WENGER & BROS.,
AYTON, ONT.
- = MILLERS - -

(Hungarian Process)

BRANDS :

KLEBER, MAY BLOSSOM.

AGENTS :
J. L. SMITH & SON, - Montreal.

EPHRAIM ERB, - Halifax.

Dominion Mills,
LONDON, ONT.

HEADQUARTERS FOR

OATMEAL

CORNMEAL, POT BARLEY,
SPLIT PEAS, ROLLED WHEAT,
AND ALL BREAKFAST CEREALS.

Write for Samples and Prices.
CARTLEY & THOMSON,

308 to 311 Talbot St
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MARKETS— Continued.

torily large. Prices keep pretty uniform
with last week’s quotations, Valencia or-
anges are $6.50 to $7.50, Messinas, Catenas
and Palermos are $4.75 to $5.25 in boxes
and $2.50 to $2.75 in half boxes, California
Seedlings are $3.75, Navels are $4 50 to $5,
Blood oranges are $3 per half box. Lemons .
are $2.75 to $4, bananas $1.25 to $2, pine-
apples are 6 to 20c., sweet potatoes are
$4.50 per barrel.
FISH.

The fish market can easily enough dis-
charge all its functions these days, there be-
ing little to embarrass it in the way either of
excessive supply or demand. Prices are
steady at quotations in Prices Current.

DRY GOODS.

The weather is too backward for any
great headway to be made in the dry goods
trade. Sorting orders are disappointing
and fall business is being slowly worked up
by the travellers. The complaints as to a
scarcity of money are no longer heard.

SALT.

The outward movement draws no special
character from conditions present this week.
The sales comprise a car of barrel salt at
$1.20, a car of sacks at 7oc., and a car of
rock salt at $12.50 per ton.

MONTREAL MARKETS.

MONTREAL, May 26, 1892.

The week has not shown any material
change since our last report. However, the
cold snap which we have had this last few
days has to a certain extent affected some
branches of the grocery trade, but not to any
alarming extent. Green fruits have been
quieter this week, owing to the condition of
the weather. Teas have their same good
enquiry n all low grade lines. Sugar 1s
quiet, although some houses are still cutting,
others are not pushing sales init. Th= tra-
vellers that are out, are all doing fairly, and
all the houses say that things are in better
shape now than they have been for some
time. The French houses are still waging
war on one of the English houses. Sugar
and molasses are the implements used; every
cut is met promptly; 1t is hard to say when
it will stop as both parties are well stocked.
Manufacturers’ agents report trade good in
all their different lines. Purveyors’ agents
have had a busy time of it, shipping spring
goods that have been arriving here in large
lots lately. They say business with them is
good.

SUGAR.

The sugar market 1s still quiet, although
there is not much change in price. The re-
finers are still said to be selling at 434c., but
some seem to think sugar could be bought
lower for round lots. The wholesale trade
are still cutting the price, especially some of
the French houses, other houses say they
are not trying to sell but they would like to
see some of the cutters cutting their own
throats. On the whole, the local feeling in
the sugar market is not very friendly, and it
will continue so till some arrangement is ar-
rived at. We quote: Granulated 4% to
4 9-16¢.; yellows, low grade 3% to 3¥%c.,
and yellows, bright 3% to 4% c.

SYRUPS AND MOLASSES.

There is not much doing in syrups outside
of a jobbing trade. American syrup has a
fair movement at steady prices, and on the

whole there is not much change in the local
market. Molasses is quiet, with only a few
small sales at old prices. Quite a few small
lots have been sold to arrive in June, on a
basis of 29c., but outside of above there is
not much doing in either of these lines.
Advices from the Island 1s steady, 12c. 1s the
price. We quote as follows :—Barbadoes,
35 to 38c., American 28c. ; syrups are quoted
at 25 to 28c for medium bright, 40 to 45¢
tor choice, amber 40 to 45c.

One firm here 1ssued a circular, offering
molasses to arrive at 3oc., and no sooner
than it was out, another firm offered it to
arrive at 29c., although it is said to cost
laid down 29.10. According to this some of
the wholesale trade do not want to make
profit either on sugar or molasses, but use
the both to push sales in teas and other
lines of groceries.

MAPLE PRODUCTS.

Maple syrup is still firm under much
lighter stock, and prices are the same as
quoted last week. Sugar is firm and the same
remarks apply. We quote maple syrup
n tins 6o to 65c. per gallon and in wood
at 5 to 5’%c. per pound. Maple sugar is
quoted at 8 to g J4c. and fancy cakes at gc.

TEAS.

The market is still active in low grade Ja-
pans, but these are only being sold in small
lots to our local wholesale houses. High
grade stock has only fair movement. Blacks
in the low grade are a little more active than
a week ago, but high grade stock is quiet.
Indian and Ceylon teas have the same steady
sales ; the retail grocers say they are meet-
ing with better enquiry every day. Advices
say that prices are higher, but with the lower
rate of exchange it pretty nearly evens
things up. Mail advices from New York
show a strong maiket for both medium and
low grade Japans. The local market will
not be aﬂ'ecterr by newarrivals for some time,
as the fourth grade crop wiil not be in tll
October. The first arrivals here are expect-
edin June, but they will be restricted to high
grade stock.

The following cable message has been re-
ceived this day from Messrs. C. P. Low &
Co,, Yokohama :(—

Steamship Empress of India sailed the
16th inst., taking—

For— P’kgs
I T s c s snnnse e 5,500
I s s o% s voa s o0 veies 5,500
B s« /0/s05 s e 006 s 5 4 s aia 2,000
T eecs

B e~ o h v v essen b d s 13,000

Steamship City of Rio de Janeiro sailed
to-day, taking—

For— Pkgs.
L R 5,000
B e s v a6 wiaaih s & 00 5. 4,500
B s <o e s 5006 oo 250
R R S 500

L AR R 10,250

Total export to date, 2,000,000 Ibs.
Freight next C. P. R. steamer, 2 c.; steam-
er via San Francisco, 2%c. per Ib gross ;
Suez Canal, £2 15s. Exchange, 2s.11%d.;
four months credit. Market uncertain.

R. W. FORESTER, agent.

COFFEE.

Coffee furmshes a fair trade, a good en-
quiry coming from all points. Wih no im-
portant changes to mention. A few small
lots have moved from first hands during the
week. Advices from New York report an ad-

LONDON BROOM FACTORY

Brooms, Brushes, Whisks, &ec.

Send us a sample order.
Satisfaction guaranteed.

ROBERT GURD, London, Ont.

A. H. BADGEROW. ALEX. H. D1xon.

The Badgerow, Dixon Bonded Vinegar
Manufacturing Co.,

79 and 81 Jarvis 8t., Toronto
Highest award, Toronto Exhibition.

J. P. CLEMES. W. H. CLEMES.
M. P. CLEMES. A.E.CLEMES.

THE BIC 4

EVERYTHING AND ANYTHING IN

-FRUITS-

Bananas, Oranges, Lemons, Pines, Onions,
“ Maple Leaf” brand Maple Sugar.

CLEMES BROS.
TORONTO.

CEYLON TEA.

From the celebrated Gartmore estate
now 1n stock. Teas fiom this estate
brought recently the highest prices ever
known at auction in. London.

P.C.LARKIN & Co.,

WHOLESALE GROCERS,

25 FRONT ST. E.
TORONTO.

CANNED CORN BEEF.
ARMQUR 3, 1, 2 and 14 Pound Tins ; with
cuRKs I and without key opener.

Now is the time to buy cheap.
Bee our Quotations.

L AR B ubs and Pais.

BEST QUALITY! LOWEST PRICES!

T. B. ESCOTT & CO., London.

liott, Marr& Co,

Importers of Teas

BRI ) S

Wholesale Grocers.

LONDON, ONT.

vance of 1 cent. We quote : —Rio, 18 to

-
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DSON & HAY

Wholesale Grocers,
36 Yonge Street,

TORONTO.

TEAS.

Just arrived, 1640 packages of fine Eng-
lish Breakfast Congou purchased at a very
low price for cash.

Live merchants in places where our sales-
men do not reach please write for samples
and quotations. The value will surprise you.

Sloan & Crowther

WHOLESALE GROCERS,
19 Front St. E., Toronto.

Canned Fruits,

VEGETABLES AND MEATS.

A very large and well assorted stock of
these goods at low prices.

Ask for Nimkish River Salmon in tall tins
and Clover Leaf Salmon in flats. These
are the finest goods in the market.

STUART,HARVEY{CO.
HAMILTON.

Special Attention always given to Mail Orders.

ESTABLISHED 1851.

Just Received

New Atlas Prunes

In Boxes 55 lbs. net, at 6c¢. Ib.

N. QUINTAL & FILS,

WHOLESALE GROCERS,

274 St. Paul Street,

MONTREAL.

BALFOUR & CO0.,

IMPORTERS OF TEAS

e AN D——

WHOLESALE GROCERS,
HAMILTON.

WESTERN ONTARIO AGENTS FOR THE

Irish Mustard

8 gua l .b-

ld h pe chmth

COFFEES

RIOS—To arrive ex S. S. Humbolt.
IN STOCK :

East India, Java and Mocha.
EXCELLENT VALUE.

WARREN BROS. & BOOMER,

385 and 37 Front St. East,
TORONTO, - ONT.

WE ARE OFFERING

AN EXCELLENT QUALITY OF

COLUMBIA RIVER SALMON
“INDIAN BRAND”

at reasonable prices.

Write for Quotations.

SMITH & KEIGHLEY

WHOLESALE GROGERS,
9 Front St. E., Toronto

EDWARD
ADAMS & CO.

ESTABLISHED 1846,

Wholesale Grocers and Importers of

TEAS,
SUGARS,
COFFEES,

TOBAGCOS.
96 & 97 Dundas St., London, Ont,

Thos. KINNEAR & Go

Wholesale Grocers,

TORONTO.
-:JAPAN TEAS :-

We are offering special values
to retail at 25c¢., 35¢., 40c.

Drop a postal card for samples.

49 Front Street East,

J W LANG & (0.,

WHOLESALE GROCERS,

JUST TO HAND :

~Ceylon 2 Assam

THAS.

Several New Lines. Good value.

59, 61, 63 FRONT STREET EAST,

TORONTO,

CHOICEST

COFFEE
NOW IN STORE.

41-43 Front St. East,

PORTO RICO

PERKINS, INCE & Co., ||

= HALF CHESTS
Medium and Low Grade
s JAPAN TEAS

JUST RECEIVED 3
n Canada. Wri wmples. ,

[ Best valu

¥EBY, BLAIN & 0O.,

WHOLESALE GROCE~S,

TORONTO ONT ]
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MONTREAL MARKETS— Continued.

20c., Java, 23 to 25c.; Mocha, 24 to 25¢. ;
Jamaica; 19 to 21c.; Maracaibo, 22% to
23c.; Santos, 17% to 19c.

We have to report the continued good de-
mand for rice from the west and other points,
also a good local trade among our wholesale
houses. The trade here report good sales, as
quite a few car lots have gone forward since
our last. Prices however remain the same.
We quote Standard $4 to $4.10, Japan $4.50
to $5, Patnas $4.50 to $5, and Carolinas $7
to $8 per hundred Ibs.

DRIED FRUIT.

There has been a fair movement in dried
fruit during the week, and the demand for
good quality is brisk. Stocks here in whole-
sale hands are said to be light. The
general tone of the market is strong and
prices are firmly held. We quote : Valen-
cias, ordinary, 3% to 4c.; No. 1 off stalk,
4%c. ; layers, 6¢. to 6} c.; Patras currants, §
to 5% c; Vostizzas, in cases, 7% to 8c.; pro-
vincial currants, 4% to 5}c.; do. in half
barrels, 5 to 6c.

NUTS.

The nut market is about the same as noted
last week, with only a fair tiade doing. Co-
coanuts have droped during the week andare
now held easier at prices below. We quote:
Almonds Tarragona 13 to 13%c. ; almonds,
Ivica, 12 to 13c. ; almonds, common, 10 to
11c.; almonds, hardshell, 7 to 8c.; walnuts,
Grenoble, new 11 to 12c.; walnuts, French
10 to 10%c.;cocoanuts per 100 $4.00to $4.50;
filberts g to 10c.; pecans 16 to 17c.; peanuts
7 to 10C.

GREEN FRUIT.

The cold snap which we have had this
last few days has matenally affected the
green fruit trade but not to any extent.
Oranges have the same movement at steady

rices but shipments this week bhave not

en as large as last. Messina oranges have
a little better movement than other kinds.
Lemons are in the same steady demand at
firmer prices. The local demand would no
doubt be large if the weather was warmer
but on the whole the trade seem satisfied.
Owing to large recept of pineapples the
trade have been pushing sales to some ex-
tent but at old prices for prime stock. The
local demand for this line has been good
during the week. Bananas have met with
good sales since our last report and quite a
few small lots have moved off, Strawberrie
stocks here are still scarce and old prices
still rule. We quote : Valencia oranges §6
to $7; bloods in half boxes $2.75 to $3;
Masenas $4 to $4.50; lemons $2 to §$3.25;
pineapples 7 to 15c. each, strawberries 25 to
soc. per box, bananas $1 to $1.50 per bunch,

APPLES.

Stocks of apples on spot are very light
and prices have advanced for prime stock,
which are in good demand at $5 per barrel,
Evaporated apples have about the same en-
quiry as noted last week, the same may be
said about dried. We quote apples $4.50 to
$5 per barrel; evaporated 6 }{p to 7c.; dried
4% to 5%c., and evaporated peaches 12 to
13c. per tin.

HOPS.

Hops are about the same, the only busi-
ness doing on spot is for actual wants, this
no doubt 1s owing to the brewers being well
stocked. Prices are the same, 24c. being
about the figure. Pressed hops are having
a fair jobbing movement at 16 to 18c.

FISH.
British Columbia salmon still meets with

fair en?:; at former prices, this is the only
line in fish that has much call. Smoked
: i

and pickled fish are quiet. We quote smoked
Yarmouth bloaters, per 60 box, $1.00 to
$1.10; St. John’s bloaters, per 100 box, 8oc.
to $1.00; boneless cod, large boxes, 6 to 7c.;
do.8 small boxes 7c. to 8c. ; finnan haddies, 7
to 8c.

We quote No. 1 herring, per brl, $4.50
to $4.60; lake trout, per half brl, $4.00
to $4.25; sea trout, per bbl, $8.25 to
$8.75; codfish, green, No. 1, per bbl. $4.75 to
$5.00.; do. No. 2, per bbl, $4.25 to $4.50;
codfish, dried, per bbl., $4.25 to $4.50; salmon,
B.C., per bbl,, $13 to $13.50; do., Nfid., No.
1, per tee, $22.50 to $23; do. do., No. 2, per
tee, $21 to $21.50; do. do., No. 3, per tee,
$20 to $20.50.

PROVISIONS.

The tone of the provision market showed
a decided improvement, and dealers are be-
ginning to feel easier. The demand for pork
and smoked meats has shown a much better
mark and purchasers seem satisfied to pay
prices quoted. We quote as follows :—Ca-
nadian short cut, per brl. $16.25 to $16.50;
mess pork, western, per brl. $14.00 to $14.75;
short cut, western, per brl. $15.50 to $17.00;
hams, city cured, per Ib. 10c. to 10)c;
lard, Canadian, in pails 8% to gc ; bacon,
per Ib. g to 10c ; lard, com refined, per lb. 7
to 7X%c.

BUTTER AND CHEESE.

The butter market is quiet and easy this
week, the only business doing is to supply
local demand, even that is small. Factory
men have been in town during the week of-
fering their Fodder creamery at 20 to 2ic.,
but the best bids they could get was 18to
18%c. In dairy butter fine dairy 1s absorbed
on arrival at 17 to 18c. Western is offering
at 15 to 16¢c., but very little tub butter has
yet arrived from the west. Sales of western
rolls have been made during the week at 13
to 14c., and Morrisburg at 15c.

Cheese is quiet, but quite a few sales have
been made for this week’s steamers.

EGGS.

The egg market was steady up till a few
days ago,” when there were unmistakable
signs of weaknessand dealersfound it neces-
sary to make concessions in order to induce
business. The receipts during the week
were 5,084 packages against 8,690 the pre-
vious week. We quote prices nominal.

GRAIN.

The brokers continue to report that ship-
E:rs are not taking the interest in the mar-

t expected at the time of year. There is
no demand for wheat For peas there is some
enquiry, but bids not being up to holders’
ideas of values little business results
Oats are in some demand at quotations.
No. 2 hard Manitoba, 94 to 95¢c; No. 3do., 83
to 86c.; No.2 Northern, 94 to 95c.;peas, 75c.
to 76¢. per 66 pounds; oats, 35 to 36c. per 34
g:unds; corn, 57 to 6oc., duty paid ; feed

{ley, 40 to 42c.; barley, middling, nomi-
nal.

The stocks of grain and flour in store in
Montreal show a decrease of 40,820 bush. of
wheat, 54,862 bushels of peas, 16,403 bushels
of oats, 2,066 barrels of flour, 75 barrels of
oatmeal, and an increase of 4,047 bushels
of barley and 635 bushels of rye, compared
with a week ago. Compared with the cor-
responding time last year, there is an in-
crease of 296,368 bushels of wheat, 187,931
bushels of peas, 350,878 bushels of oats,
72,124 bushels of barley, 17,138 bushels of
rye, 4,973 barrels of oatmeal, and a de-
crease of 12,971 barrels of flour.

The stocks of flour and grain in store in

Montreal on the dates mentioned were as

follows :
May 21, May 14, May 23,
15‘. 1& 1801.

Wheat, bush ............ 644,665 635,485 848,297
Corn, o e ey e o iy S 5,032
Peas, bush 378,084 432,946 190,153
Oats, bush. 460,169 476,572 109,391
Barley, bul 100,111 95,064 27,987
Rye, bush.. 40,646 40,011 23,508
Flour, brls 58,401 61,367 71,372
Oatmeal, brl 5,170 5,345 197
-

ST. JOHN, N. B., MARKETS.

ST. JOHN, N.B., May, 25, 1892.
There is very little change in our market
or business since last week. The weather
has been unusually cold, and as a conse-
quence spring work is backward.

Sugar—Is without change, our market is
well supplied, and prices are the same as
last week. Granulated $4.40 to $4.50; extra
C. 35 to 33%c., yellows $3,35 to $3.50.

Syrups and Molasses—Are selling slowly.
There seems a good demand for the latter,
and prices hold steady at 31 to 33c.

Provisions—American clear pork 1s quoted
$17 to $17.25 per barrel, mess pork $14to
$14.50, extra plate beef $13.50 to $14.

Cheese—Is selling 11 to 12c. for new.

Butter—Is lower, at 18 to 22c.

Eggs—Are steady at 10 to IIcC.

Beans—Are $1.25 to $1.40.

Fish—Dry cod, large, per quintal $4.85 to
$5; medium cod $4.50 to $4.70; pollock
$2.50 to $2.60; shad per half barrel $5 to
$6; herring, bag, half barrels $1 65 to $1.75.

The early closing movement 1s progressing
very satisfactorily in Nanaimo, B. C.

The Aylmer Canning Company are ship-
ping two carloads of canned apples to Lon-
don, England.

Mr. H. W. Waddell, of Dresden, was in
Toronto, this week, on business for his firm,
which does an extensive business in that sec-
tion of the Province.

The Nanaimo, (B. C.) City Council has
declined to grant a bonus in aid of the pro-
posed establishment of a local soap factory,
being opposed to the principle of bonuses.

The London Free Press says :—The City
Council have arranged to let space under
the market bazaar to hucksters and those
who rent. These will be exempt from pro-
secution if they buy on the market. The
Council has also allotted the space north of
the Covent Garden market to the florists,
and hucksters who do not rent are not to?
have any regular space or any of the privil-
eges in the power of the Market Clerk to
give, such as allowing sample bags, etc., on
the ground. After being notified the hucks-
ters went into their old places on Saturday-
For this soon the P. M. will be asked to de-
cide whether the city own the market or not.

The trader who pays hie way must sell at &
profit, and cannot afford io cut below others in
the same line.

Credit is often too cheap and overbuying far too
common. Don’t be guilty of the one, and don’t
abuse the other.

Competition is keen and active, and the enly
way to meet it successfully is to buy from the
best houses, and at lowest prices.
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LIFAX SUGAR REFINERY, wrp,

“WOODSIDE”

BRAND.

PURE CANE SUGAR. NO BEET.

NO CHEMICALS.

N. B.--Please note our brand, “WOODSIDE” and do not
confound us with other firms.

STORAGE-Bond or Free

Warehouse Receipts Issued.

CASH ADVANCES MADE ON ALL KINDS

OF MERCHANDISE.
WILLIAM HARDER,

Successor to J. M. Davison & Co.,
54 and 56 Wellington Street East.

SEPTEMBER

AND

OCTOBER

CHEESE

Selected from the finest factories in
Canada.

F. W. FEARMAN,

Hams, Bacon,
HAMILTON.

YOUR STOCK

Is not complete
without a full line of

Munn’'s
Boneless
Codfish.

There is no nicer or choicer material packed
anywhere.

Be sure and send your orders for this ECO-
NOMICAL and CONVENIENT article of food.
Packed in 2 1b. bricks.
Assorted Boxes 51b., 10 1b., 20 1b. and 40 1bs.

We have also on hand

Thick Codfish Steak,

packed in 100 1b. Boxes.

BUY THE BEST.

STEWART MUNN & CO.,
#2 8t. John 8t., Montreal.

Lard, ||

GANONG BROS, o5

ST. STEPHEN, N.B. CHOCOLATES.

There is no other Blacking for sale in Canada equal to

P. G. FRENCH BLACKING.

If you have not already compared it with others, send to us for
a sample—Try it—You will be convinced.

PURE GOLD MANUFACTURING CO.,

31 Front Street East, Toronto.

H. BROWN & SON'S

7 Garrick Street, London, England, and at 26 Rue Bergere, Paris

 BOOT PREPARATIONS

SOLD EVERYWHERE.

ROYAL
LUTETIAN
CREAM

MELTONIAN
CREAM

(white or black)

NONPAREIL
DE GUICHE

Parisian Polish

MELTONIAN
BLACKING

{As used In the Royal 'The best for Cleaning

Hoveshald) Por Renovsting alljand Polishing %:::ll-‘or Varnishing Dress Boots|
Renders the Boots soft, dur-|kinds of Glace Kidffoh 850 SEOWR TO8 e n g Shoes is more elastic and
able and waterproof. Boots and Shoes. Shoes, ete. |easier to use than any other.
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“~*SEEN IN THE PAPER.”

The presiding genus of a large commer-
cial irm in this city said to me the other
day : “Within the past five years we have
reduced our expenditures in newspaper ad-
vertising just about one-half. You remem-
ber, we used to be profuse advertisers in the
public prints. Our reasons for retrenching
in that line were owing to a system of cir-
cularizing that I invented, tried and found
effective.”

He then proceeded, under the promise
that I would not divulge it, to explain the
circularizing system which he devised and
which is certainly very ingenious. But he
did not convince me that he was making any
more money operating thus than he did
when he more liberally patronized the news-
papers.

The day has gone by for circulars; at
least for the kind that advertise patent medi-
cine “fakes” and the thousand and one nos-
trums that the public has grown incredulous
about. In some cases, doubtless, a neat cir-
cular may be used to advantage in these
times, especially if it contains any an-
nouncement in which certain people are in-
terested. On the other hand, how few there
be who can spare the time to peruse every
circular thrust into their hands, and how
disgusted are those who, deceived by an at-
tractive head-line and an illusory opening,
wade through the dreary wilderness of hy-
perbole that usually 1s encountered in these
gratuitous sheets.

A great deal is expressed in the oft heard
phrase: “I saw it in the paper.” Itimples,
first, that the matter, whether an advertise-
ment or news, has been read; and second,
it implies more or less confidence in what
has been read.

How many stories are prefaced with these
words: “I saw a good thing in the paper
the other day”? In like manner the fair
shopper enters a store and remarks: “I see
by the papers that you have marked down
your dress goods. I'd like to look at 'em.”

All this illustrates that newspapers are de-
liberately read and their contents remem-
bered. I have frequently overheard men
discussing politics, theology or current af-
fairs in some public place. As a rule, they
repeat the views that they have read in their
favorite newspapers, like so many parrots ;
for original thinkers do not seem to be wildly
abundant in elevated railway trains and
ferryboats.

Another thing 1s noticeable about news-
papers, and that is that people read the ad-
vertisements in them with more interest than
of yore. The evolution of advertising has
been rapid within the past twenty years, and
it now can be well termed an art—not per-
haps the polite art by which we distinguish
belles lettres, but still an art, Brains capable
of producing enthralling romances and
charming poetry are now engaged in writ:

ing “ads,” presumably because the latter
kind of composition is more lucrative. And
advertisers have come to understand that
there 1s a broad financial gulf between loose-
ly constructed, ramshackle advertisements
and those which are the very pink of perfec-
tion in arrangement and conciseness. And
in order to place before the public artistic,
attractive and effective advertisements in
newspapers, clever thinkers and unimpeach-
able grammarians must be employed.

Can it be possible that in the Golden Age
of our Republic the newspaper advertise-
ment may have reached such a state of evo-
lution that i1t will vie with the best news item
or the most piquant bit of scandal n general
interest ’—L. Mead, in Printers’ Ink.

THE ADVANTAGE OF FREQUENT
SETTLEMENTS.

It is probably the experience of most re-
tailers who keep a “ running account” with
customers that when a settlement is finally
made, the customer denies the accuracy of
the account and says he does not owe any
such amount. Then comes a long dispute,
and frequently 1ll feeling is engendered be-
fore the matter is settled.

A customer almost always underestimates
the amount of his bill when he *“ carries the
amount in his head.” He may not intend to
be inaccurate, but he cannot avoid it. But
the blame should not all be upon him, for
the retailer should insist upon frequent set-
tlements so as to avoid just such difficulties.

Between retailers and wholesalers there is
little chance for such disputes, for that whole-
saler is a “rare bird” nowadays who does
not send out his monthly statements; and if
the accounts are not paid they are at least
balanced, and the balance forwarded.

A good business man will insist on a
settlement at stated periods, say thirty, sixty,
or ninety days, and there should be a full
accounting and settlement made by carrying
the balance forward if the account is not
paid in full. We have known retailers to
bave no settlement with customers for a
year, and no statements rendered in the
meanwhile. There is apt to be trouble in
making such a settlement, and a full item-
ized statement might as well be made when
such a settlement is undertaken. But run-
ning accounts should be shu nned. —Grocers
Bulletin.

A customer secured is & promise of greater sal-
aryin time.

Soap and water are cheap, but soil on goods
is expensive.

Goods conveniently located save time, money
and temperin showing.

A reputation for truthfulness is indispensable
to permanent and satisfying success.

No young man can possibly have mistaken his
calling who finds in it whatthe world wantsdone

‘“There are geniuses in trade, as well as in war,
or the state, or letters; and the reason why this
or that man is fortunate is not tq be told, It lies
ia the man."—EMERSON,

WEAK-KNEED DOCTRINE.

Fiery Orator—Yaw,shentlemens, der tiem
vas ripe for making an end to der so-called
righds of private property, und—

Auditor—Lend me your pipe, Hans ; you
can’t smoke und talk, too.

Fiery Orator (bridling)—Mine friendt,

dot vas my pipe. I bought it, don'd you
see !

ILLUSTRATED TESTIMONIALS.

“ Tokay Rope Co. Gentlemen—I was pre-
sent at a trial of your new-style hemp rope.
It worked admirably. Yours truly,

“ LEFT HANGING.”
Restore goods to their proper places as soon
after using as possible
A 'eather duster disperses butdoes not remove
the dust from the store.

Every line of goods embodies & hhtox! and &
oionce woyth yoars of study to updersten




»’

e

pe.
joon

nd &

THE CANADIAN GROCER

Indispensable,
Incomparable,
Faultless.

Of our *“Telegraph” Matches, 30 cents per case; Our “Telephone,” 30 cents per case, and our

“ l). ] ”
arlor, 10 cents PEr case.

Our “ No. 1 Telegraph Matches” are packed in wood-board caddies, thus reducing the weight
of the 10 gross case to about 60 lbs., but without reducing the quality or quantity, These caddies are
printed in assorted colors and make a handsome display.

| Our Matches please the
Public Everywhere.

The E. B. EDDY CO.,

Hull, Canada.

TORONTO BRANCH *
29 Front St. W.
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SALES MADE OR PENDING.
Geo. B. Maling, provision dealer, Halifax,
has sold out.
H. J. Fowler, general merchant, Hampton,
N. B., has sold out.

H. N. Shaw, grocer, Ottawa, has assigned

TH X
to P. Larmouth, Ottawa.
Joseph Morin, grocer, Montreal, has called 1] M o N s o o N ”»
a meetin, of his creditors. -
C. A. Mercier, general merchant, Mon- BRAIND

taguy, Que., has assigned.
Livingstone & Co., general merchants,
Glenbaro, Man., have assigned.

Edward Barras, grocer, Levis, Que., has
assigned to A. Carner & Son, Levis.

Wm. Dunn, general merchant, Washing-
ton, Ont., has assigned to Geo. Foster.

Denis & Durocher, flour and feed mer-
chants, St. Hyacinthe, Que., has assigned.

Pure Indian Tea

Is always reliable; never changes; comes
from the same garden, famous for the
STRENGTH and FLAVOR of its *feas.

STEEL, HAYTER & CO.,,

W. F. Britton, grocer, Toronto, has sold cdl:;:fralc I‘;;l:mir?’lsj;é'erf:; et;alco:;:g:nna'::: Growers’ and Importers,

out to John Davision. E. H. Kelcey, general merchant, Loring, TORONTO

H. K. Webster, dealer in flour, meat and Ont., has assigned to Campbell & May, To-
feed, Truro, N. S., has sold out. ronto.

C. P. Knight, general merchant, Emerson, ch:&( “’\,4'0!{!\!:‘:);.?' :rl;(#::a:‘le E’Jogéi%':o::?:; TANGLEFOOT
Man., is selling out by auction. ? . DR .

B. Farrel,general merchant, Kentville, N. O B B ol cash. Sthky Fly Paper
S., advertises his property for sale. IS SOLD IN

F. G. Davidson, feed merchant, Edmun-
ton, Man., has sold out to Willlams & Reed.
Reuben Harlow, general merchant, Shu-

P. CORRIDI,
Accountant, Auditor, Receiver, Etc.

EXPERT AUDITING, and ACCOUNTANCY A
PECIALTY.

CAINADA

By the following Jobbers :

: . Accounts Adjusted, Statements of Affairs Pre- | TORONTO. HALIFAX,
benacadle, 2 S.’ g ool e pnsrg«l‘l‘; Representative for Toronto, for Gold Lllm::rnl;?:;i& - Brown&Wohb:
sale. man's System for Locating Errorsin Trial Bal- NON¥REAL- F%"y"h' Satolie &

CHANGES IN STYLE OR PARTNERSHIP.

Gregor Burgess, general merchant, Ber-

ances.
No Accountant or Book-keeper should be with-

Special Agent for the Dominion:

Evans & Sons, Lt'd.
Lyman Sous & Co.

C. McCallum & Co.

0.
Simson Bros. & Co.
WINNIPEG.

D. 8. Curtis & Co.

15 McGarity & Kinsella, grocers, Montreal, outit. Call or write and &
A ; get particulars Lyman, Knox & Co. A s
. h dissolved : 3 ’ flice, Room 26, York Chrm s, erry, Watson & Co. Martin Rosser & Co.
(k| ave dissolved. 9 Toronto 8t., TORONTO. Qgﬁ.ggénm & Fils. vnaromz.c

3 1 = . oore 0.

18 Steel & Campbell, ﬂogr and grain mer W Brunet & Co. e 8%0.
2Y ¥ { chants, Montreal, have dissolved. ) E-};mnnd, Giroux & | yANCOUVER.
SR \ West & Rendell, provision dealers, St. KINGSTON. LS TOL & Co
IR ¥ John’s, Nfid., have dissolved Ltl){:gr Nt_"““e' & Co. E. Pimbury & Co.
j;é i é, 3 REMOVALS AND DEATHS. 34 1b. packets, 14 Ib. boxes secured in tin. Jas. A. Kennedy & Co NEW WESBTMINSTER.

i

C.E.Colson, Montreal | TANGLEFOOT NEVER SPOILS.

sionis, Que., is dead.
F. C. Dube, oi Dube & Fils, wholesale
flour and provision merchants, Fraserville,

R I K M ST oS AR, R

R RN RPN
: " ey

LN
z § g4 o Autographic Cash Registers.
&5 i‘ f ’v FIRES. Before ordering any Autographic Register, see the NAT.IONAL. Guaranteed equal
},‘1 ?: i &' i John White, grocer, Midland, Ont., 1s to the PECK, the STANDARD, or any other Register of this kind, and only half the price.
+ & ¥ burnt out. :
%, ” 2 g 43 D. Sullivan, grocer, Peterboro’, Ont., is We make 34 differ-
& iy burit-oet: ent kinds of Cash and

C. M. Bostwick, & Co., wholesale grocers
and lumber manufacturers, St. John, N.B,,
have had their saw-mill burnt.

The following grocers were burnt out in
Fairville, N.B. :—Daniel Brophy, insured ;
Robert Catherwood, insured ; Mrs. Dalton,
partially insured ; Geo. Ervine, insured ;
Robert Ervine, partially insured ; Thomas
H. Wilson, insured.
DIFFICULTIES,ASSIGNMENTS, COMPROMISES.

Joseph Trappier, grocer, Montreal, has
assigned.

E. Booth, fruit dealers, Nanaimo, B. C,,
has assigned.

Alexis Leburn, grocer, Fraserville, Que.,
has assigned.

J. & A. Kent, crockery ware dealers, Hali-
fax, have assigned.

Autographic Registers

ey

PRICES:

$15, $20, $25, $30,
$50, $60, $75,

$100, $125, $150,
$175, $200,

$225 and $250.

S TN,
e it

i

No. 33 AUTOGRAPHIC, with Combination Lock, $20.

Why pay others $30 or $40 for an Autographic Register when we will sell you
one superior to any other made, for $156 or $ Og

THE NATIONAL CASH REGISTER CO.,
DAYTON, OHIO, U. S§. A.

Oanadlan | Toronto, Ontario, 638 King Street W Montreal, P. Q., 174 8t. James St
Salesrooms :} Halifax, N. 8., 107 Holles Street. Winnipeg, lt?‘., Main and Qneo!l;ogtt.l

Cleveland’s

a superior quality that a customer gained is always retained.

Baking
Powder yields best profit to the grocer, and is of such
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We Please Them All ! _ THE
Oakville Basket Co.,

We deduct from prices the cost of travel-
MANUFACTURERS OF

Cowan'’s
HYGENIC COCOA.
ROYAL NAVY ROCK
CHOCOLATE.

These standard preparations are kept by all
first-class Grocers,

Ask For Them.

The Cowan Cocoa and Chocolate Co. L'd,
14and 16 Minecing Lane, Wellington 8t. W.

e
A
%Pow:l%%

Owing to special processes and
finest materials, is the lighest and
strongest, and goes twenty per
cent. further than any other.

THE EMBODIMENT OF STRENGTH.
JOHNSTON'S FLUID BEEF

IMPARTS

_ Robustness, Lustiness, Vigor.

An invaluable means of developing
firmness of muscle, power of endur-
ance, and general healthfulness.

ing men, and all allowances for bad debts.
We sell Shears, Scissors, Pocket and Table
Cutlery, Silver-Plated Flat and Hollow
Ware, Gold Pens, Watches, Clocks, Jewelry,
and a great variety of Show Case Goods.
Send for catalogue.

THE SUPPLY CO.,, Niagara Falls, Ont.

HOW TO
DRESS
YOUR WINDOWS | © %3 e finch bakes, "
2, 3 clothes baskets.
2, 3, 4 market baskets.
Butcher and Crockery baskets.

Fruit package of all descriptions.
For sale by all Woodenware Dealers.

Oakyville, Ont.

W. G. A. LAMBE & C0.,
Commission Merchants,

TORONTO.
AGENTS FOR

The St. Lawrence Sugar Ref’g Co., Montreal.
The British America Starch Co., Brantford.

Is explained in my 30 page Pamphlet.

FREE To purchasers my book of 300
« ways to dress windows, contain-
ing 250 pages and 150 illustrations, devoted to
every line of business. You rend $1.50 and I do
the rest. A Nickle-Plated Hammer given as a
Souveneir if this AD comes with order,

HARRY HARMAN ,Window Dresser and Decora

tor, P. 0. Box 537, Louisville, Ky.

P . W A s .

BLUE.

ToronTo, May 26, 1863,

This list iscorrected every Thurs-
day. The prices are solicited for
ul’.,licnlon. and are for suchquali-
l’m and quantities as are usually
ordered by retail dealers on the
usual terms of credit.

Goodsin large lots andfor gromm
ay are generally obtainable at
ower prices

All quotationsin this department
are under the direct control of the
Editor, and are not paid for or doec-
tored by any manufacturingor job-
bing house unless given under their
name; the right being reserved to
exclude such firms as donot furnish
relinble information.

BAKING POWDER.
Cleveland’s Superiox

Baking Powder in tin
cans, per dogen net.

5 1b. tins. ....o...
bulk verlb..

Bmpin,bdonn 4ozoans..
, ‘ “" s “

" 18 "
“ 5lbeans.....
bulk, perlb....... sy

COOK’S FRIEND.

(in Paper Packages.) Perdoz
dize 1,in3and4dosz boxes.... $2 40

\
' 3,ind

Pound tins,8 0z in case.

182 o tins,8 0%z in case

5 oz tins, 4 ¥

51b tins, %

Ocean Wave, 4

WAVE

WHITE BTAR.

 10,ind dos Roxen... .. 310 Graham Wafer .

Lemon .....
Milk ....
Nic Nao
Oyster ..

per doz

4oz tins, 8 doz incase 0 75
B 1% 2dozin case 2 00

51b ** )

50z glass jars, 2§ doz
in case....

10 oz glass jars,2 doz
in case

Bulk, perlb. ........

dos. in
case

BISCUITS.

TORONTO BISCUIT AND CONFEC-
TI NERY 00,
Abernethy
Arrowroot..

10 Cottage .........

00 Day & %urﬁn’n.,‘pil‘x.u
“

8 00

BLACKING.

" 110
Bpanish, No.8..cvi.siginsons .. 450
b i, .. 800

bl | . 9500

3888

“
¢ 1-gr
Ezy“u'nu, No

eeoSrenan
888

g

BLACK LEAD.
Heckitt's Black Lead, perbox... 115
Each box contains either 1 gro., 1
0%.; § gro., 2 0z, or} gro , 4 oz.
TELLIER, ROTHWELL & 00'8.

Royal Black Lead, pergross
F.F. DALLEY & CO.
Per gross
Silver Star Stove Paste
Packed in fancy wood boxes, each
box contains 8 dos.

00 Pln‘llnn. Gr Gages

Reckitt's Pure Blue, per gross.. 2 10
TELLIER, ROTHWELL & 00’8,
Parisiun Bquare Blue, perlb..18 tol4c
CORN BROOMS.

OHAS. BOECKH & 8ONS. per dos
;( Carpet, 4 strings, net ... e
r i “ ¥

%
g

“ “ “

3
XXX Hurl4 NG .
1X e |

“ “
2X Parlor4 1
3 i .

4 e
5 "2
Warchoused
Ship
1 Cable
i

o B G0 e e 00 0C B B 1D &0
SESRIRHBERE =

2 wire lmnds,'ﬁt; .
3 o h

LONDON BROOM FACTORY.

Parlor Brooms, per doz
No. 1 Climax "
No.1 Carpet “
XX .
No.1 Mill v

Apples, 8's

- gallons..
Blackbe:ries. 8..
Blueberries, 2..

pecial
Cherries, red pitted,
Peas, ¥'s
Pears, Bartlett,

- ugar, 2's
Plnospple. Balti

. Bahama

Peaches, #'s .....

“" .1 <

L Pie. 8's

Lombard.... .
Dawson Blue,.......

it 0 B0 4 B0 00 €0 8O It bt et ) ek st Bt
8SBRZRSZZIRLBES

T R,
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THE CANADIAN GROCER

ol

PURE CALABRIA “Y. & S.” LICORICE, 4, 6, 8, 12 and 16s to pound.

“ACME” LICORICE PELLETS, In 5-

Manufactured

Excl

und Tin Cans.

TAR, LICORICE and TOLU WAFERS, in 5-pound Tin Cans.

LICORICE “Y. &

S.»

LOZENGES,

>

In 5-pound Tin Cans and §5-pound Glass Jars.

“PURITY,” PURE PENNY-LICORICE, 100 and 200 Sticks in a Box.

usively by

E=Z" Where did you see this advertisement ?

YOUNG & SMYLIE,

BROOKLYN, NEW YORK.

Prices Qurrent, Continued—

an?kinl. s 09 100
* allon 800 825
Raspberries, 2's . 335 240
Strswbnriu,chmca s.. 200 240
Succotash, 2 . 150 165
'l'omn.ou, I' . 110 115
Finnan haddies ........... ... 150
Lobutor Clover Leat 225
Crown flat.. 2175

- Other brands . 210
Mackerel 110
Sulmon Horleahoo. 145
u..u 170

- white 185
'hudines Albaxt K" ins ... .. ;‘i’%
10 10%

lnrtlny. K'u il
W
o8 Other brands, 9% 11 16 17
& P&.C !"l mu 25

“

Sardines Amer,!(s N
“ W hg u

CANNED MEATS.
(CANADIAN)
bomp Corn Boolllbcunu ll 50 §

. ' ‘ “w
“ “ g &
“" “" l "
Minced Collops, x lhruns
Eolut Bee

Par Ox Ton‘no, 254 -
Ox Ton pe
l “
g

-

Lunolh oni}iﬁ"
English Brawn.2 *
C.n.:‘b. Ssu‘l_ngo.: o

SOIIPI. assorted. 1 vl
v “

Soups & Boulli..g *
) “" ‘

“"

Potted Chicken,
Game,6 0oz CARS...........
Potted ham. Tongue or Be

LR \‘lt
&&
- B ARNEI T AN~ O
2 ZEIERESZERBRERTITREYE2R

anloy. or

% 1b can
d?:dwioh
Ham, Chicken and Tongue, §

1b cans

CHEWING GUM.
ADAMS & BONS.
To Retailers
Tutti Frutti, 36 5¢c bars......... $1 2
Pepsin Tutti t’rnlu 235¢. packets 0 75
Orange Blossom (new)lw ieces 1 00

(each box contains a bottle of high
class perfume. Guaranteed first
class)
Monte Cristo, 180 pieces... 1 80
(wlth brilliant stone ring)
Sappota, Wplscel ... 100
Sweet Fern, 280 .o 070
Red Bose 116 pieces ... 0 7
Magio Trick, 115 .0
lah 'Y s 0 7%

Puzzle Gum 115 pieces .... 075
Bo-Kay ... 100
Mexican Fruit, 36 5¢. bars .... ... 120
Flirtation Gum (new) ....... .. 0 65

(115 pieces)
C.T. HEISEL.

To retailers per box

Red Jacket, 115 pieces. 0 756
Royal Fruit, 36 5c. pkgs. 12
Digestive 120 pieces. 0 80
Largest Heart 150 100
Globe picture 150 “ 100
C. R. BOMERVILLE.
Mexican Fruit, 36—5c. Bars ... 120
PopuméDyupoPsm). 20—5¢. Bars 070
Sweet Sugar Cane, 150 pleceu (l, %
1

bulln Rookh (all lhvoru) w0 70
Jingle Bell, 100
Cracker, lu ® 1%
0-Dont-0, 144 5 100
Little .hp 100 44 070
Dude Pnze. 144 il 100
Clock Gum comrrmmg,w pieces

Gum (assorted flavors), andl

“Little Lord Fnuntluyroy clock

(guaranteed.) . el §

CHOCOLA
TODHUNTER, MITOHELL & ©€0.85.
C Imeoluto— Per
French, %'s....6and 121bs .
(muccuu. %’s..6 and 12 lbs..
Premium, §'s..6 and 12 lbs...
Sante, K’-, 6 and 12 1bs
Diamond, %'s, 6 and 12 lbs .
Sticks, gross Loxn- each.

TES & LO( OAS.

1b.
"o 30
0 35
0 30
0 26
024
100

Oocos. lli,ommopn.'c K’u. 8 lr. 14 lb- S0
2

§a London Pearl 12&18‘' 323

“ noa “w " 30

SRR T TR T T R 18
BENSDORP'S ROYAL DUTCH COCOA,

i 1b. cans, per doz 2 40

AT ) 4 50

e w “ 8 50

JOHN P. MOTT & CO.'8

R.S. Mclndoe, Agent, Torﬂ’nto .)

Mott’s Broma............ per
Mott's Prepared Cocoa ......
Mott's Hommopat'c Cooon()‘l)
Mott's Breakfast Cocos.......
Mott's Break!. Cocoa(in tins)
Mott's No.1 Chocolate.........
Mott’s Breaktast Chocolate...
Mott’s Caracas Chocolate.....
Mott’s Diamond Chocolate....
Mott’s French-Can. Chocolate
Mott's Navy or Cooking Choe.
Mott's Cocoa Nibbs
Mott's Cocoa Shells. .

.ow
ss
85

3

26
80

5
Mott’s Vanilla Chocolate stick $3&34
40

Mott's Contec Chocolate...... %c-

Mott’s Sweet Choe. Liquors 31¢—380
OCOWAN COCOA AND CHOCOLATE 00.

Co oas—

ygienie, 1, §, } 1b. boxes . 70, 76

.nd 088 ¥%1bin 181b boxes 8¢
Solnblo (bulk) 15 & 80 1b bx- .. 18, 80
Soluble (tins)61b and 12 1b.. 20
Cocoa Nibs, any quantity ... . 80, 85
Cocoa Shnlio. any qluntlty 05
Oncos Essence..... vo..pordos 140

lf‘h‘ooolntu s lb b CHAS. B®CEH & BONS.perlox
:.!.flﬂb."")t i = 40° ross, sin othboxlou 075 080
anilin “ ”B ar, l dol n pw age... 0 85

Sweet Caracas b oo 4 125

g.l:onoi.:o 18,21'2"' 15,80 1b bxs :6 ‘ cotton bags 0%

ocolate cks tlrou,.. 00 -

Puro Caracas (plain ) JHlbs 40 COFFEE.

Royal Navy (sweet) 30 GREEN e, per Ib

Confectioners’ ,in 10 Ib cakes 30 iocha...........cco.vven ouuns 25 33

Chocolate Creams, in 81b bxs a"Old Government Java... ... &4, 35

Chocolate Parisien, in 6 1b bxs

WALTER, BAKER & CO'S ';L‘['::‘E.‘é‘; Ceylou e
Chocolate— b
Pre’um No. 1, bxs. 12 & 25 1bs each 40?::,‘:,:‘:“ i: f;
Baker's Vanilla in bxs 12 Ibseach 52 BEERORIDG « oororerorionaanes 24 v

Caraccas Sweet bxs 6 1bs each, 12
bxs in case..
Englg. sweet & -plced "bxs 19 1bs

Vsnllls Tnbleu ns in box u bna
in case 2
Spanish Tnbletl looln box lB bu
in case. 8 00
Germnn Sweet Ghoooh.to—
Grocers’ Style, in cases 12 boxes,
12 1bs eac
(#rocers’ Style,in cases 34 boxes, 6

1bs each.. 2
48 Fingers to theib. ln cases 13 bxs

12 1bs each .. 25
48 Fingersto tho Ib In onolu bn

6 _.bs each.. 25

Cocoa—
Pure Prepared boxes, 12 Ibn each 40
Cracked, boxes, 20 1bs each , 11b

and assorted papers............. L 1]

Cracked, in bx- llrb yeach, § 1b.

Orso?ed in ba a,e 108 $51bs each 8%
Cocoa and shells, 12s and 358 .... 30

Breakfast Cocoa—

[pbxs 8 & 13 1bs., each, § 1b., tins 45
In boxes,121bs., each, lb tlnn,
dawnud canisters .. s 45

Bro
In boxel. 121bs., each, } Ib.tins... 40

GIBSON & a1B8ON'S  per 1b
(J. M. Lowes, Son & Co., Toronto,

Manufacturers. )
Sydney Gibson’s cooo., Ku 080
Dr Cluko [ Co i's

. 046
018
082
0 80
e 0 88
8 s. 080

Confectioners’ Pnn Ohooolnto
10 1b. blocks.. - 0 80
por dosz

Glb:lon 5 Iclnl, “"{ulbn in cuo}' 25

Packed, chooollto ink or whlu
assorted, or it required, any kind
upnuto

CLOTHES PINS.
b gross, per| box
4 gross,
6 gross, g

anva aud Mocha ...

8
. Rn‘li-h Breakf

WHOLE OASTED OR PURE GROUND

ELLIS & EEIGHLEY'S
e. per Ib
............................. 33, 97
. 34,96
35

Plantation Ceylon

Royal Dandelionin 11b tina.. ... 2
TODHUNTER, MITCHELL & CO.

Excelsior Blsnd ............... B
Our Own " ;
Laguayra **
Mocha and Java
Juvn, Staudard .
0ld Govern
Aubhn Mocha
Santos ........

J. W.COOWAN & co.

Standard Java in sealed tins,
25 and 50 1bs

Standard Imperial in sealed
tins, 25 and 50 1bs

Standard Blend in sealed tins,
TR LTV e

Gronnd, in thu. 6, 10, 15 and

BB cseessonsvssessssnessrpene 0 50
Bsy s Puhlon. in K andlbtins %0
DRUGS AND CHEMICALS.

................. 1b oo oa 90 03

Bluo Vltriol ......... 01
0 0. 0 08}

Boul . 018 014
Camphor . 0656 07
Oubouo Ac 080 050
Castor Oil.. 010 o q
Cream Tar 088 0380
Epsom Balts 001§ o00x
Paris Green . 018 017
Extract Lo 018 014
" 015 017
Gentian . . 010 01
Glycerine, por 1b.. . 017 0%
Hellebore. . 018 017
Iodine .... . 580 600
(nsect Powder .. . 080 036
Sal 008} 009
Bod 2850 37
Sal b eaiess . 100 19
TREOR ooesssrsesessrsresee 018 ..

~EEEE RECKITT s BLUE.




THE CANADIAN GROCER

TO THE MERCHANTS OF CANADA.

If you have not already done so send us a trial order. We believe our
are the best made. If they are not we
BISOU |TS never expect another order.
Toronto Biscuit and Confectionery Co.,

7 Front St. E., Toronto. « L

H i
¢ i
4 Prices cwrvent, continued— Lemons . weeeeee. 375 375 Somrews: Wood— LICORICE. 2, 3 ; H
e Oranges, ‘J:f:%:?.- §'00 706 [Flat headiron 77} p.o. dis FUTPRLOIR. L 152 o SR
BL DURABLE PAILS AND TUBS  , falencia; © §60 475 [Bouna v v po. dis. ?i
* Seedlings.. 800 375 51b boxes, wood orpaper, per 1b 0 40 | 4 R
) 50 WM. OANE & BONS, MANUFACTURING CO (0 Nsve]s.‘f AORRNY I Round head brass 10 p.e. l-nncy bxs. (36 or wmoh')? per ¢ N
) 85 NEWMARKET. WINDOW GLASB : [To find out what box ...............cconn.. 12 185 : i 4
i -I.'s DOMESTIO. break any required size of pane comes " Binged" 5 1b boxes, per lb ...... 0 40 : ; i
B b .~ -+ N e e ae TR e T
Steel hoops,painted snd grain’d 8 20 do Evaporated...... .... " Ragth and Dueadit Gomme S0 Ealaaaa Pelleu. Funoy boxes " ij
rib Brass hoops, oiled and varnish. 8 25 inches; which shows it to be a first- (soa) TL1 T PRESeN 150 & 23
5 38 No 1 tub 9 50 FISH. break ‘lu-, i.e., not over25 inches in ‘' Acme" l;slleu. Fanoy paper HE
' 95 No2 “ 8 50 o smrn r gallon 1985 180 thesum ofits lsngt.h and breadth.] boxes, per box (40s) ...... 185 '
I No3g “ .. § U8 'n?ieo “pergalion 160 170 1st break (35 in and under) Tllt; I(;;L;'ncaandToluWMeu 5 §
), 81 Plokerel ..... por Ib .... 006 :ug = m :o gginoﬂhes) Licorice Lo 8
i 3 EXTRACTS. Pike do ‘00 S0 n v BHEmTeEe R Al GO i g
I, % White fish.. 0 06§ 0 07 5th * 61to 70 4 Licorice Lozenges 5 1b oca £
£, 28 Manitoba White fish do cees 006 ( Purity " Licorice, 200 sticks 1 45 a
(7 Dulley’s Fine Gold, No. 8, p dos. .0 15 Salmon Trout....... 40 . ... 008 oo apiiie oS v o 19 -
s “ o “ 11 !I’Jl‘ckk'l’eg:rx::l it ik : 100 300 %60 BOBL iconrins Imltnt}on Calabria, 5 1b bxs % 1
¥ “ “ “ Labrador herring, p. bbl 600 635 New Zealand.......... L ES AR ke WA 025 { b
i SBhore herrinf ...... 500 Axes: Per box, $6 to $12. o
1. % FIRE LIGHTER. gv‘l::’::’l‘“‘.":’“i b{“‘ bbl ‘;’ ‘; g .?: SHoT: Canadian, dis. 10 per oent MINCE MEAT. 2
45 “s Hinages: Heavy T and strap .. 05 !
A Star™ Bive Lighter, per gross 61 19 D00y ek per quintal..... 835 815 Sorow, hook & strap. 03] 081 aiee Mows "ie mek SGot ToRONY
o 46 1 tos e 800 8 B0 Wantn Slsn: ;!i’l\m Ase'n guarantee Ditto'ss un'holg ﬁ-. per 1b.' 18%¢
S Boneless fish .....perlb .... 004 :
6, 2 FLUID BEEF. Bono‘]len‘ood """""" 07063 0 ua‘ ﬁobi irons..........per1b 5% g% J. H. WETHEY'S—8T.CATHARINES H
" JOHNSTON'S, MONTREAL suﬁ?::.nyg'.ddi" per lb 0 07} 0 08} Irgo.'i o .. 4% Condensed. per gross, net.... $12 00
ol
43 3 per dos Bl";?'g;l‘.;i;“:ffi__b"..' 100 3 i": TURPENTINE Selected packages,  por MUSTARD
- Cozon Mok ontine - 42 1803 6 wan Bith "Budibiiiiir 1o o 008wl L v o0 ) '
2, : “  No. l'. 8 oz tins.... 800 875 B O. salmon . “ 018 8 %‘ Boiled, per gal.......... 059 059§ BLLIS & EEIGHLEY’S ots
53 n No 4,11b tins.... 1360 14 85 Market Cod ... « ... ... Guus: Common, perlb .. 010 011 Dushons Pins, is fand § 1 tins
0, st 0.5, 1b tins.... 3500 3700  Frogen Sea Herrings FIBRE WARE M1
- 38 el INDURATED 1 . 5?‘“’- ‘i“. .l.libb.
. . - ne, in 4 ars .
200y Wheat,Fall Nos 083 083 %m 5 « Quaperiet bj‘ﬁ"{k”" % '
e “ 08y cvevsesesss 8 2 o or in 20
FORRIGN. d Winter, No 3 082 0 63 Bonnd bot.tomed fire pail 5 50 “ p“‘::l_l o 15
3 o.per It When,Sprln - 77 e 080 081 Tubs, No.1 .. ig 50
Currants, Provincial, bbls. 4} 5% \, Mant "d' g:g" 332‘,‘ (1)8“’ e g g :3 CuERRY'S IRISH,
= “ " ozﬂ: 6 g " " 0.3.. 083 084 Nestsof .. - 340 Ppyreinilb. tins....... . 040 {
" “" m““,.. bbls ¢ 6% Oats,Nos3, poxulbl 81 82 Keelers No. .. 10 00 Pure in }1b. tins . Ny 0 43 g !
; ‘ : Barle No l er 48 1bs.. 53 54 » 9 00 Purein §1b. tins K
‘ ibbls 6% 6 ariey, P! b 8 00 e O 44
20 30 “ b cases .. 6 6} extn ....... ﬁ :‘5’ z 7 00
s e P."“' bbg;l' 4 ; X ) 79 81 Milk pans 835 NUTS. per 1b
LS o ‘' cases 7 6 60 Wash Ba g g“' Almonds, Ivica...... seseees 39 14 4
o “ Vostizzas cas 7 o % 0 . l‘uru ona 15 5
» 03 “ : %‘nély %ll'h t l: 1)(5) A l’ul:ﬂu 2 14 i
- ' ater Olose 1
7 ¢ 5- n Exoel-io A d
g:‘“ o(;t::“ ........ r 0 10 HAY & STRAW. huon 8, Shelled }l;'l‘:::ln :8 :2
014 ‘“ jomase.... 0% 9% JAMS AND JELLIES. » *  Canary.. 38 30
0% #Me.ﬁ Persian, l:o!po s 5 5§ gly. Pi’“"dduon track 13 33 lg % . s gulil ............. - lg l:i
g8 e oo t 8 N i ocosnut
3 -4 ;f‘ '10 Ib boxo 114 18§ G i Jams assorted, extra fine,1's. 2 85 Filberts, s]olly 104 11
0 8¢ " Beven-Orown . 164 17 Jellies, extra fine I's............ 295 Pecans ..... ..... 11 15
003 Prunes, Bonnlté:::. beos i g} ? HARDWARE, PAINTS AND .0 00 B18c0IT & CONFECTIONERY 00 Ponnnulronud 18 }3
017
OILS. er lb
214 Kaulnl.v:‘l;noh.oﬂn.lk e J.m" absolutely pure—apple... §0 06 Wslnntubg?.n.«;l; {:] }!:
017 “  New off stalk...... 6} Our NaILs, from Toronto T e e e 007 “  Naples, oases
01s Selected 8 80 d‘ b 2 80 Blsok and Red ourrant. Rasp- “ erbou s 13
31‘7’ PN i o = 8 285 berry, Strawberry, Poooh “  Chills. . 18
6 00 Raising Snlun .. 1113 '8 and Gooseberry eelh.... oo
0 36 " e Jollies—pure—all kinds .. b “
0 ”Z Londopn layers 295 265 92.’;% 'I‘lmlepgoodl are put np in OUR NATIONAL FOODS.
T % Loose musoste . 200 235 270 Iass jarsand in 5, and 10 pkg. dos
ey l'mpe'u'ﬁ eabinets . 876 800 2 90 . tins and 28 1b. pails Desiceated wn.n ....... 41b. 93 %
b Jonnoisseur olusters ... 350 8 80 1% Marmalado—orange .. SEUE 3 lold Oats.. 41
ol Etradeteert [ G 13 1w 30 LARD. Dosiooated Rolled Wheat3 «+ 3 1
'#2!:"%}‘“:'{3:. " 7 680 30 vamsanw's” azrivep courounn. PUENIALUIGRED R 300
2 Binok basket 800 350 HomsE NarLs: In Butte Tubs - 008} Baravens Milk Food..... 1 850
‘ * »0 110 180 “O'"60and 5 per cent. from list. ney Patent Prepared Barley1 * 300
Blue “ 400 485 8- hoop pails 009 0 on Patent Prepared Groatsl * 150
wd o Fina Dehes 540 550 HORSE SHOES: 80 1b. cases o by @Gluten Flour... 4lb. 800
. 180 190 From Toronto,perkeg.. 860 8170 and 10 1b, tins,perldb .... 010 Iulnb. very cho %1b. 140
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THE CANADIAN GROCER

Prices current, continued.
PETROLEUM.

to 10 bbl lots, Toronto lmp gaL
Canadian . #0156
0 11 018
Canadian WQ or Whito 020 0 22
Amer'n Prime Whi 023

Water Wblto 0 4 035
Photogono 0287 000
(For prices at Petrolia, see Market

Report.)

PICKLES &SAUCES.

BRYANT, GIBSON & C0'8.TORONTO
PICKLES.
John Bull, mixed, in bulk $0 45
'Chow Pickle, in bulk 0 50
“  mixed and Chow Chow 1 90
*  mixed and Chow Chow g
21
John Bull mixed and Chow
ho qts S«
John Bull mlxed and Chow
Chow, 16 gal 190
Horse Rnduh bottles, per doz. 2 20
THE T. A. SNIDER PRESERVE CO.,
(Wright & Copp, Toronto, Agents,)
per doz
Home Made Tomato Catsup, gts 6 00
M . pts

Chili §uuce

Sours (in 3 1b. cans).
Tomato. .
FAncy—Chxcken, Mock Tunle,
Cream o! Corn Pea, Cel sry.

Aspara
ano Cmckun G
Connomme Bouillon,
Hullls atawny, Mutton Broth,
ea, Printanir, Julienne
Venmcelil Vugetubl
SAUCES,
John Bull ke 8, per gal..
ottles, per doz ..
” p(. boules. per doz.
(according to ?unntxty)snc to
Devonnlure Bel sh keg-gg
oAy

Nreg-u Tomnto, kegn, {mr gul
Reputed pts...

Raspberry Vinegar, Amr S o

Bupberry Syrup and Vinegar...

Terry's Candied Peels. peel
Lemon, 7 1b. boxes.

Onnge. L

Citron, %o
LEA & PERRIN

Worcester Sauce, § pts.. $8 60 §8 75
it - plntl 62 660

LAZENBY & BONS

Pmklen all kinds, pints

quarts.. 6 00
Harvey Bsnoa-genume—hlt pn 8%
Mushroom Catsup * 2 8
Anchovy Sauce . g 8%

PRODUCE.

DAIRY, Per1b

Butter,creamery, tubs. $0 17 $0 20
e duty.mb» choice 014 015
medium 0 12
“ low grades tocom 0 10
Butter, pound rolls .... ....
. large rolls ......... 012
store crocks....

COUNTRY
Eggs, fresh,per doz
“ lime
Onions, per bbl..
Potatoes,per bn.g

ﬂonay. extracted..
section
PROVISIONS.

Bacon, long clear, p1b.0 07}

Pork, men. p. bbl 18 00 1

‘" short cut . . 16 0C

l{uns, smoked, pet lb 0 10

pickled

009

-o

gE5-288

cocoooCoom

e:muﬁmg

cks
Lurd Canadian, per 1b 0 10
Componnd
Tnllow refined, perlb
‘*  rough,

RICE, ETC.
Rlce, Anosn
Patna .
‘“ Japan...
“  extra Burma
“ Java extra...
“ @Genuine Old Carolina ....

o bt
-

Grand Duke
Bago ..
Tapioca, sospoe
SPICES,
GROUND
Peppor,bhck pure

“ fine to superior..

white, pure
fine to choice

5 Glnger Jamaica, pure

African,
Cassia, fine to pure ...
Cloves,
Allspice, choice to pure
Olyenno, ’
Nncmogl <if PN

“ 1

Kixed Bpice, choice to pnre 80
Cream of Tutn fine topure 26

STARCH.

EDWARDSBURG STARCH 00. LIMITED
MONTREAL. c. per 1b

No.1 White, 4 1b cartoons

Canada Laundr

Silver Gloss, crates

Silver Glou. 11bchromos..

Satin, Starch 1 1b chromos. ..

Nol Whim, barrels & halves

Benson’s Canada Preplred Corn 7

Canada Corn .. " 6

Rice Starch,1 15 cesimtresis [T

BRITISH numCA s'nncs co

BRANTFORD.

1st quality white, in kegs and brls 4§

1st quality white, 8 1b. cartoons,

Lily White glou crates

Branttord gloss, 11b....

Lily White gloss,1 1b ¢ rol

Canada L:undry. Boxes

Pure Prepared corn

Challenge Corn..

Rice Stnrch lula)oy

EINGSFORDS OSBWEGO STARCH.
Pure Starch—
40-1b boxes, 1,2 and 4 1b pack’g's 8
86-1b * 81b. packages ....... 8
13ib ¥ . 8}
88 to 45-1b boxes 8
Bilver Gloss Starch—
40-1b boxes, 1, 2and 4 1b. pack g 8 9
40-1b lh pockage 9
40-1b -
40-1b i
lb “"

S 10
usortzd 4and}lbs. 93
slidmg covers 93
88 to 451b boxes...

Oswego Corn Btarch—for Puddi
ceﬁ'fnm, etc.— e

40-1b boxes, 1 1b packages
”_lb - “

S8T. LAWRENOE STARCH 00'8
O%llnuy Starches—

Lawrence corn starch..
Durham ocorn starch...........

Laundry Starches—
No 1, White 41b, Cartons..
Bbls

Kegs

Canada Lnund?

Ivory Gloss, six ib. bor.es, slid-
ing covers

Ivor Glou, unoy plcture 11b

6
Psunt Staroh, uncy pioture 1
1b, cartons ..
Ivorine Surob ln ‘cases of 40
packages .. wsseshusensas: s 000D

SUGAR.

Granulated..
Pnln Lump,bbls and 100 lb bxs

50 1b. boxes.. o
Extn. Gronnd bbls .

less than a bbi
Powdered bbls

less than & bbi

Extu bright refined
Braght. Ye low

c. perlb

Bbl sal¢, car lots
Coarse, car lots, P.
“ small lots ...
Dl.iry, car lots, F O.
small lots ..

o qunter»mkl v =

COmmon fine car lots ....
'small lots

Rock salt, per ton
Liverpool COBEBO ......u. v 075 080

SYRUPS AND MOLASSES,
SYRUPS.

la {I,l,ls
- - 11 3
M

| juekekad

WW@SF@R@%
@@WE@@

) OTARCH
UREMS[NER CLESS-CORY STFCH [

FOR THE LAUHDRY.| FOR THE TABLE
A\ THE STNDARDEXCELLENCE ABSTLUTELY PURE

e ¢

SALE BY ALL LEADING JOBBERS I CANADA

"N TKINGSFORD&SON.

___OSWEGO. HY
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THE CANADIAN GROCER

ST. LAWRENGE Corn Starch

FOR COOKING.
These brands are to-day RECOGNIZED as

¢  THE HIGHEST STANDARD,
And are supplied by all leading GROCERS to the best

FaAMILY TRADE.

ST. LAWRENCE ory Gloss

FOR THE LAUNDRY.

Prices current, continued—

VB ccocesescocssnsanscacassscce 2% 32
E.V.B.. . 3§ 3
E. Superior . 3
XX ecocds 28 2
XK ... 28 3
Crownm - R
MOLASSES. Per %:l

l'rmldld in pnncheons 085 087
bbls 038 046

™ 5 bbln 040 040

Now Orleans, in bbis 080 052

Porto Rico, hdds.... 088 040

et barrels. .. . 042 044

¥ § barrels........ 044 046

SOAP.
Lvory Bar,11b. bars...... perlb 5§
Do. 8,6-16 and 8 1b bars ‘' 5
Primrose q lb bsu wax w_o" :
John A, olke, WAX W per dol 42
Mayflower, cake, 48
@Gem, 3lb bars perlb.............. 3
 180s,1and 3 1b. bars ...... 3
Suaen s Laundry, per bar........ [
ride of Kitechen, per box. 217
Sapolio, § gross boxes ... . 396
a: per gross, net cash ....... 12 00
MORSE'S BOAPS, Perlb
Mnkudo(waned) .. 004
Eclipse . . 004
Stanley Bar ....... 0 04
Defiance . . 004
Toronto, 13 0 0 50
Ruby, 10 0% . 0 80
Monster, 8 o 0 24
Detroit, 14 0z .. i 0 48
Lily White - 0 90
Everyd F v 0 80
Queen C ty. ax 073
Por box
Iumad in 5 box lotl. 100 bars... 500
60 bars... 8 00
. 650
27
2 50
Roysl Laundry ... 885
Octagon.. . 400
r doz
Rn)yll lnanum 085
85 doz per box 0 30
Amhor Assorted 0 10
Castile . 050
Morse's As-orte . 045
M trle’l Bo-o . 046
. 046
) Glltil . 045
Buuquet, & pe .. 080
use lsgnnm. hlte Outllo 0178
oney iie S T
Jgtt . dlycerine . 07
“ - Oatmeal........ 072
Per box
“ ¢ Honoy.nokle w 078
Sweet Briar ... .. 085
Extra Perfume... . 066
0Old Brown Wlndlor Squno. . 080
White Lavender... st 1 00
Por 0z
White Oastile Bars ............. 085
thiiu Onmu: ....... (’) %
orsian Boquet, paper..
Oriental . . 0 45
Pure Cocoanut, 8 d0s. bxs, wood 0 40
Heliotrope paper .... 150
Carnation ......... 0 60
Rose Boguet .. 0 60
Cocoa Castile. 0 40
Arcadian . 045
New Aro.dhn, por grol 425
Ocean U 045
Barber's Bu por 1b 025
Pure Bath .. 100
Magnolia.. 1%
Oatmeal ‘e . 086

Unscented Glycerine ............. 090
Grey Oatmea . 060
Plain Honey . 070
Plain Glycerine . 070
Plain Windsor... . 070
Fine Bouquet .. . 100
Morse’s Toilet Balls.. . 090
Turkish Bath. . 060
Infants’ Dallght 120
TEAS.
CHINA GREENS

Gunpowder— per 1b

Cases, extra firsts ............... 42 50

Half chests, ordinary firsts 22 38
Young Hyson—
Cases, sifted, extra firsts ... 42 50
Cases, umalllenl firsts .
H.llahests.ordmuryh ts 22 38
“  geconds 1

i it thirds.. 15 17
- " common 1 4

PING BUEYS.

Youn7 Hyson—
Half chests, firsts 25 33
L secon 16 19
Halt Boxes firsts 28 82
second 16 19
JAPAN

Half Chests—

Choicest 38 40
Choice 32 36
Finest 28 30
WIS cooopessase . 35 271
Good medium e 28
Medium .. 19 20
Good comm 16 18
Common.. .. 12} 15
Nngnukl {chusts Pekoe... 16 22
Oolong . 14 15
% “  Gunpowder 16 19
- o Siftings.... 5 9
Congou— BLACK.
HI f Chests, Kaisow, lon-
, Pak lmg 12 55
Oud 1ea Psklmg. ‘Kaisow... 18 50
INDIAN.
Darjeelings .................... 85 50
Assam Pekoes ........... .. 20 40
Pekoe Souchong ..... 18 80
CEYLON.
Broken Pekoes ............ 35 43
RN TS S IR 20 40
Pekoe Souchong . e ond 17 85

TOBACCO AND CIGARS,
British Consols, 4's ; bright twist,

5's ; Twin Gold Bn OB oovivees Te
lngon, rough and readv, 7's...... 64
Laurel,8's.....c..oooi00 v cevennnn 67
Brier, T e G 65
[ndox. W Wecseossesassancescertasses 50
Hon .nokle. ....... 58
Napoleon, 8'8.......ccovonninnnns 54
Royal Arms,19's.. 65
Victoria, 12'8 .......... o 53
Brunette and Lovely, 12's .... 50
Prince of WIIOI. in caddies 51

in761bboxes.. 51
Rréghtﬂmoklng Plug Myrtle, T& k!
Ef19, 78 . covecnoisese 65
Diamond Solace, 12's 50

Mvrtle Cut Smoking, 1 1b tins.... 70
} 1b pg, 6 1b boxes 10
os pg,51bboxes ..........coeuee 70

GLOBE TOBACOO OOMPANY.

OUT SMOKING TOBACOO.

Per 1b

Tho 0ld Flli. )i b. in 51 b. boxes 70¢
‘ F.noy Tlnl ‘7;)0

Gold Flake, l-5.g 1b boxes........
“ m ‘e

¢ wo100,5 o N
.- . 1 tanocy tins .....
' “ i e
. 1 '‘glass jars
Htu.xd Mm‘de 1‘5, [ lbbous
. X 1 uncy mu 68¢
“ “ i i
" i 1 glass jars
GRANULATED SMOKING TOBACCO:
Uncle Tom, 1-5, 61b boxes...... 450
- 110 6,1b i SRS 450
LONG OUT BMOKING TOBACCO
ng an. 54, %llb DOBES. .ot vovivi 4lc

“ " 48c
110 61b

FINE CUT OHEWING TOBACCO.

Golden Thrend 6& lolb pnls
Globe, -
Victoria, - o % it
High Court, - " o
Jersey Lilly, - -
Golden Thrsld 16* Foilin,1- n,ro
boxes, per gross 9 05
Solace - 1-16 “ Foilin } gro.
boxes, per gross............... 6 05

OIGARS—8. DAVIS & soNS, Montreal.

Bizes. Per M

M.dro E' lhjo, Lord Laudsdow $60 00
Panetelas........ 60 00

oy . . BoBENes.......--. 60 00

9 ‘ Perfectos .. .. .. 85 00

‘ Longfellow ....... 8500

*« Reina Victoria.... 80 00

i o PRI e ey T 55 00

&1 Padre, Reina Victoria .. .. 55 00

Reina Vict., E.specml 50 00

” Conchas de Regalia ...

= Bouquet

s Pins........

o Longfellow

- Perfectos.............
Mungo, Nine........ 3

Oable, Oonchu

T IR BRI

Qigarettes, nll Tobacco—
) P R
El Padre
Mauriolo......ccoveisrsnsosainas
DOMINION OUT TOBACOO WORKS, MON-
TREAL.
OIGARETTES. Per M.
Athlete ............ .. 8150
Puritan 6 25
Sultana 5175
De:by.... 4 00
B. 0. No.1..... 4 00
Sweet Sixteen. 8 50
The Holder ... 8 85
Hyde Park ...... 10 50
OUT TOBACOOS. per lb
Puritan, tenths, 51b.boxes......
0ld Chum, ninths, 5 1b box...... 71
0Old Virgin.,1-10 1bpkg, 10 Ibbxs 62
Gold B ock,ninths, Ib boxes. 73
OIGARETTE TOBACCO.
B.0.N.1,1-10, b]bboxu ...... 83
Puritan, 1-10, 5 1b boxes... .. 85
Athlete, por lb : 115
Hyde Park . 10 50
VINEGAR.
A. HAAZ & 00
XX, W.W 0 2
XXX, W.W.. 035
Honey Dew . 030
Pickling........ 0380
Malting 045

THE BADGEROW DIXON VINEGAR CO

French Bordeau..........per ,al 0 84
'l‘lrngonn 0 083
Trig .......... - 080
t Vinegar. . 027
Piokling » 0 28
BB viss - . 025
Eltrl XX. - g 0 32
XX . - 020
g 016

Oider Vinegar . 016 to 0 85
Hone LT A S 025
g alt Vinegar 050 to 0 60
tled Malt Vlno(.r, qu ...... % 00
lethyhted Bpirits ...... 200 to3 35

WOODENWARE. per dos

Pails,2 hoop, clear No D .l 70

" ' “" “" bs N m

Pails,2hoops,clear 4 l 60

W'y w “ 1 80

1 80

9 6v

8 00

7 00

.......... 6 00

Wnshbo»rdl Globe...... $19 200

5 Water Witch.. 140

Northern Qneon 225

. Planet sosens 3 €0

o anexly .......... 1 60

:: R oas v, wonbenis 150

X. 1380

ok Single Creloent 185

" Double ** .. 376

z JUBEOS .o oco0osa 235

* Glob: Tmproved. 1 90

o %mck and Easy . 1 80

ST IR ke 5

" OIS . .c.ovinies 1380

per case.

Matches, 5euelots singlecases
PRSIOF o.0o.s 1 60 $1 65
Telephone ... 8 60 37
Telegraph .... 3 80 3 %0
Safety ........ 42 480
French . 3 60 875

Railroad (10 gro in case)
Single case and under 5¢s. §3 70

5 cases and under 10cases... 3 60
Steamship (10 gro. in case)

Single case and under 5cs.

5 oases and under 10cases... 3 40

Mops and Handles,comb.
Butter tubs ....cconeerrses 81
Butter Bowls, cratosast’d

WASHING
COMPOUND.
Housekeoper's Quick-
Washing per ca
5¢ pkps 100 in case ...
10¢ * 60 in case ...

8 50
4 00

YEAST.
BARM MFG. CO. per box
l box containing 3 doz. be. pkﬁl 0 50

2doz. 10c 100

BREADMAKER'S

per box
jl5c packages 36 in box 1 00
3¢ *“  45inbox 050

—
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1. LAWRENCE SUGAR REFINING CO'S

GRANULATED
AND YELLOWS
AND SYRUPS

ARE PURE.
: NO BLUEING :

Material whatsoever is used in the manufacture of

OUR GRANULATED

THE CANADA SUGAR REFINING CO'Y CumiTep],

MONTREAT,

Offer for sale all grades of REFINED SUGARS and SYRUPS of the well-known
brand of

\

CERTIFICATES OF STRENGTH AND PURITY.

OFFICE OF THE PUBLIC ANALYST,

MonTeEAL, September 9th, 1887.
To the Canada Sugar Refining Co., Montreal :

"
OHEMICAL LABORATORY, Mapioar Facurry, MoGiLn UNIVERSITY.
MonTeRAL, September 9th, 1887,

GeNTLEMEN,—I have personally taken samples from a large stock of
your Granulated Sugar, ‘“ REDPATH ” brand, and carefully tested them
by the Polariscope, and I find these samples to be as near to absolute purity
»s can be obtained by any process of Sugar-Refining.

The test by the Polariscope showed in yesterday s yield 99°90 per cent.
of Pure Cane Sugar, which may be considered commercially as ABSOLUTELY
PURE AUGAR.

JOHN BAKER EDWARDS, P,L.D., D.C.L., F.C.8,,

‘ublic Analyst for the District of fontreal, and Professor of Chemistry.

To the Canada Sugar Refining Company :

GENTLEMEN,—I have taken and tested e sraiple of your “EXTRA
GRANULATED” Sugar, and find that it yielded 99°88 per cent. of Purs
Sugar It is practicaly as pure and good a Sugar as can be manufactured.

Yours truly,
G. P, GIRDWOOD.
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THE CANADIAN GROCER

TRAVELLERS

GUIDE

J. EDWARDS, J. B, INSLEY.

LELAND HOTEL

Oorner Hastings and Grauville Streets, one block
um;‘r‘on Bbﬂl::y%hﬂon and Bteamship dock,

Vancouver, B.C.

INSLEY & EDWARDS,
Proprietors

The Hilliard House

RAT PORTAGE, ONT.

Strictly first-class. The favorite commercial
house along the lineof C. P. B

LOUIS HILLIARD, Prop.

“THE SANITARIUM
BANFF, N.W.T.

Special apartments for invalids. Bath houses
in conneetion and & staff of male and female at-
tendants, The best of accomodation for Travel-
ers. Rates, $2.00 and $2.50.

R. G, BRETT

J. HASTIE,
Medioal Direstor Pro

P.

- The Alberta Hotel -

CALGARY, N.W.T.

Striotly first-class, Headquarters for Commercial
Men. Large sample rooms.

H. A. PERLEY, Prop.

- Queen’s Hotel -
MOOSOMIN, N.W.T.

Newly built, newly furnished.
Pour iu‘o sample rooms,

WM. CLEVERLY. Prop.

The Clarendon Hotel,

Winnipeg, Man.
RUTLEY & McCAFFREY Proprietors.

THE LELAND HOUSE,
Portage La Prairie, Man.

Best sample rooms west of Winnipeg. Strictly
first-class.

WM. NEVINS, Prop.

Queen’s Hotel,

WINNIPEG, MAN.
First-elass in every respeet.

Jas. O'CoNnNoOR, Prop. FrED. SPRADO, Mgr

Todhunter, Mitehell & Co.

—DIBROT IMPORTERS OF—

HIGH GRADE COFFEES,

Old Government Java Arabian Mocha, Plantation Ceylon, Maracaibo
d Santos,

@Grocers draw trade by selling their FAVORITE EXOELSIOR BLEND.

RELIABLE HOASTING BY PATENTED PROCESS.

:: TORONTO.

. ELLIS2KEIGHLEY'S COFFEES '

-

E

i
]

ELLIS & KEIGHLEY,

IMPORTERS AND MANUFACTURERS,

COFFEES,

SPICES,
EXTRACTS, &C,,

BAKING POWDER,

BEAVER LINE STEAMSHIPS.

SAILING WEEKLY between Montreal and
Liverpool Direct. Will be despatched as follows:

From 2 From
Liverpool. Steamships. Montreal..

Baty, April 16 | Lake Huron.... | Wed'y, May 4
pe “ 23| Lake Superior. - sl * 1
“ * 30| Lake Winnipeg “ w38
May 7| Lake Ontario... * “ 8
" ‘" 14| Lake Nepigon.. ' June 1
=8 * 31 ke Huron .... b o 8

Superior accommodation for Saloon, Interme-
diate and Steerage Passengers.

The Saloon Staterooms are Roomy and all
outside, admitting of perfect ventilation.

Each steamer carries a duly qualified surgeon
and experienced stewardess

Rates of Passage, Montreal to Liverpool.

SALOON, $40 and $50...... | According to Accom-
RouxD Trip, $80 and $90) modation.
The $40 and #80 rates are per Lake Nepigon only.
INTERMEDIATE, $30. STEERAGE, 320,
_Passages and Berths can be secured on Applica-
tion to the Montreal Office or any local Agent.
For further information apply to
H. E. MURRAY, Gen. Manager,
4 Custom House Square,
Montreal.

DURABLE PAILS A% TUBS.

TRY THEM

The Wm. CANE & SONS MANUFACTURING Co
OF NEWMARKET, ONT.,

The goods are hooped with Corrugated Steel
Hoom1 sunk in grooves in the staves and cannot
possibly fall off. The hoops expand and contract
with the wood. BEST ODS MADE,

Represented by
Chas. Boeckh & Sons, Toronto,

H. A. Nelson & Sons, Montreal.

b
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ALL THE LEADING WHOLESALE TRADE HANDLE OLD CHUM PLUG AND CUT SMOKING (OBACCO.

THE CANADIAN GROCER

PLUG AND CUT

~TORONTO SALT WORKS,

128 Adelaide E., Toronto,

Sole NityAgentsfor the‘'Canada S8altAssociation’’

——
Dealers in .ll kinds of 'l‘oblu. Dairy, Muat Cur-
ing, B.ml and Land Salts.

The *“ Acme * Table Salt (new process) will not
get damp or hard

Two Bilver lod.ll at Industrial Exhibition,
Toronto, 1890, for our “ Mmo” Table Salt and
our “Star Brand "’ Dairy Sal

“A Perfect Gelatine Dessert,
Easily and Quickly Prepared.”

“TUXEDO.”

Canadian Agents,
Wright, & Copp.,

40 Wellington E.,
TORONTO.

Grocers' Slicing Machine.

IT SLICES
GREEN DRIED BEEF,
HARD DRIED BEEF,
BACON,
BOLOGNA SAUSAGE,
BONELESS HAM,
PRESSED CORN BEEF.

Eeconomieal. No waste Material.
Can be instantly changed to cut any thickness

from one sixteenth of an inch nly
RICE £4.50 nett.

GEO. SPARROW & CO,,
38 Colborne 8t., Toronto. Ont.

Gem, Imperial

are prepared to

FRUIT JARS.

Don’t be misled by dealers or travellers who
tell you we cannot supply any Jar in the Canadian
Market for we can,

We can give you the Lightning, Crown.

or American Porcelam Lined, and
quote best prices.

— SPECIAL.-

The Manufacturers have authorized us to quote gpecial

discounts to early buyers.

season’s supply at low rates.

Write now and secure your

GOWANS, KENT & CO.,

TINIMIHT|

,hf;‘

TORONTO and WlNNlPEG

JOHN PETERS & C0.,

General Commission Merehants
and mn”o

Halifax, N. S. and
Kingston,Jamaica,W.|.

Agents for The E. B, EDDY MFG €,
HULL, P. Q
to acoept one or two more Agen

lus houses, either at Halifax o«
a gond ocomnection and

We are o
nxhl %ﬂ

ingston.
splenaid

References: The Merchants Bank of Halifax.
The E. B. Eddy Agencies. M1g Co., Hull, P.Q,
The Mercantile Agencies.

40 Bbls. Dulse.
2000 boxes Smoked Herring,
also Choice Medinm Codfish.

Lowest Prices.

H. W. NOATHAUP & Co.

South Wharf, Saint John, N. B.

AGENTS

GOLDEN FINNAN: HADDIES,

Grand Pacific Hotel
KAMLOOPS, B.C.

We
storage luslﬁt

The leading hotel in the city. Sample rooms
convenient to stores, provided for commercial
men

H. SMITH, Proprietor.

COUGH DROPS.

Every retailer should have them at this
season of the year. Watson’s Cough Drops
are the best in the world for the throat and
chest ; for the voice unequalled. “R. & T.
W.” stamped on each drop. Write

R. & T. WATSON, TORONTO,
for Prices, etc.

Mention THE GROCER.

4ND ANV ONTd NNHD A0 FaNvH 3AavilL FTVSITOHM ONIGVET FHL 1TV

ESTABLISHED 1868.
To please your customers sell Martin’s, s
Mount Forest Oatmeals.

Ordinary oatmeal is hard to digest be-
cause it is not boiled long enough.

By enar New Process the meal is
partly cooked and is easily digested

If your wholesale grocer does mot keep
them write direet to

NOOVEO0L DONINOWS

‘MARTIN BROS,,

Mount Forest, Ont.

Om and Feed a Specialty.




