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FEATURE-ANOTHER CO-OPERATIVE ASSOCIATION FAILS.

Only Weekly Grocery Paper Published in Canada

THE MACLEAN PUBLISHING COMPANY, LTD.

CANADIAN
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Progressive Grocers
are getting splendid results selling

SILENT
MATCH.

BECAUSE—The Consumer likes the Quality. 
BECAUSE—The Grocer makes a Larger Profit.

WHY NOT YOU?
Dominion Match Co., Limited

Deseronto, Ontario
Toronto Office: Main 7310 65 Front Street East
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CANADIAN GROCER

Domolco Molasses is more whole
some than clover honey

It rfinds favor in the household—on the table 
and for cooking—ten times to the one of honey. 
Domolco Molasses is made from the finest qual
ity Barbadoes sugar cane and is put through 
our own special process, which makes it as pure as pure refined 
clover honey and much more wholesome.
Our extensive advertising has placed Domolco in thousands of 
Canadian homes and built up a steady, increasing demand.
Why not take advantage of the popularity of Domoleo and increase your revenuet 
Write to-day for prices.

Distributors for Manitoba and Saskatchewan 
Messrs. The W. H. Escott & Co., Limited, Winnipeg

The Dominion Molasses Co., Limited
Halifax Nova Scotia

The widely adver
tised molasses

Pure in quality 
delicious in flavor
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Display the delicious

THISTLE BRAND
BADDIES, FLAKED FISH 
and KIPPERED HERRING

NOW
and know what a sound, 
healthy and profitable demand 
there really is for quality fish, 
especially in the cold weather.

Thistle Brand Fish have meant 
extensive sales and consider
able new custom to grocers 
handling them. Who’ll be 
the progressive one in your 
locality? Write your whole
saler to-day.

ARTHUR P. TIPPET & CO.
AGENTS MONTREAL. QUE.

1
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JTEAS are t^ie most satisfactory for the Jobber,
Retailer and Consumer. There are four 

distinct crops in a season. From the first picking to the last in 
fourth crop there are numerous grades and therefore numerous 
prices. Character and excellent cup quality throughout.

FURUYA & NISHIMURA
Montreal Chicago New York and Shidzuoka

like to come for Symington’s
the Coffee Essence that makes such delicious coffee without trouble, waste or 
delay ; only bulling water need be added, and It's ready. Economical, too—40 
cups of perfect coffee from one bottle.

YMINGTONSRteffU Trade Mark.

COFFEE ESSENCE
Is a proven seller everywhere. The liberal profit makes pushing It worth while 

Order from yonr wholesaler to-dsy.
THOS. SYMINGTON A CO., Edinburgh and London

Agents: Ontario—Messrs. W. B. Bsyley & Co., Toronto. Quebec—Messrs. F. L. 
Benedict It Co., Montreal. Vancouver and Winnipeg—Messrs. Shallcross, Macaulay 
It Co.
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Fish Case and Refrigerator

Keep your
eye on this space for 

the big announcement 
of the New Arctic Display 

Case for fresh, frozen and 
cured fish—a real beauty, port
able. Sells at a popular price 
and pays for itself in a very 
short time.

Watch for 
Announcement.

Now is the time to handle fish

John Hillock & Co., Limited
TORONTO

AOKNTSr-Weeterm Ontario: I. H. Osllowev a Co.. Hamilton. 
Saskatchewan : Western Butchers' Supply Ce.. Begins. Saak. 
Montreal, W. S. Sllcock. 33 St Nicholas St

1

A Good
lraae-winner
‘Camp’ Codec is always of 
incomparable quality and 
Once they try it, customers will come 
again — and regularly — for ‘CAMP.'

CAMP
■r Be sure you have it in stock
Makrri : K Paint -a b Sont, LU..CogttSptctoUui, Glnftm
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Preserved 
Purity

If you want to realize the 
utmost in Jam and Jelly 
sales why pamper adulter
ated or compound pro
ducts? Handle the line 
of assured quality, of 
proven goodness, of un
doubted popularity and 
demand—

E.D.S.
Jams and Jellies

—absolutely nothing but 
the purest cane sugar and 
choicest Canadian fruit, 
preserved here in Canada, 
by Canadians, for Cana
dians. Write to-day.

E. D. Smith & Son
Limited

WINONA ONTARIO
AGENTS:

NEWTON A. HILL - Toronto 
W. H. DUNN - . - Montreal
MASON & HICKEY - Winnipeg 
R. B. COLWELL - Halifax, N.S.
A. P. ARMSTRONG - Sydney, N.S.

of Bottom Milk CokJÎÏ* U

•fust* wmpmûl1sül*TRtA|..CAHAO&

A Trio of Leaders
Prepared with scrupulous care for think
ing people—who know what they want.

co-TZgC?
^ontrea^

'tN Mu.K COMPANV l" 
^ Montreal.Canada- ,

lifcafïIlïSSM

Borden Milk Co., Limited
“ Leader, of Quality ”

MONTREAL
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Despite the high prices prevailing, the Demand and 
Consumption of

CANNED LOBSTERS
in the Dominion of Canada are increasing annually. 
The volume of pack is smaller.—Customers insist more 
and more for reliable brands.

Owing to the War
it is expected that next season some of the best qualities 
hitherto exported to Germany and other Continental 
Markets will be available for the Canadian Trade.

To Secure Uniformity of Quality
and render this branch of the Grocery business satis
factory to both Wholesaler and Retailer, all BUYERS 
—catering for high-class trade—will do wel to handle

“ENCORE BRAND”
A Standard quality in the Export trade for 35 years

The Product of the Largest Lobster Shippers and Packers
in the World

A big demand for all classes of Canned Foods is antici
pated this Winter. Your stock will not be complete 
without Canned Lobsters. Ask your Wholesale Grocer 
for “ENCORE” BRAND.
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GOOD FLOOR
versus

Indifferent kinds

Choose the best, invest in the best, sell no other 
kind but the best, and you are sure that your flour 
sales will improve every day to eventually control 
the trade in your district, because no discriminative 
buyer will bother with the inferior, no matter how 
much cheaper he can obtain it, even at his very door.

Anchor Brand Flour is not an experiment, nor the 
results of a day—nearly 20 years’ experience in 
Manitoba Hard Wheat products were necessary to 
attain the high standard that to-day is admittedly 
the supreme “par excellence.” Try it.

Leitch Brothers’ Flour Mills
LIMITED

Oak Lake Manitoba
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1 GIPSY !
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| Stove Gloss |
j is “as black [
| as it’s painted” g

Order from your Wholesaler.
EE —

HARGRBAVES (CANADA,) LIMITED,
33- Front Street. B. TORONTO.

= Western Agent» : For Manitoba. Saskatchewan » Alberta :
— Nicholson & Bain. Winnipeg, Regina, Saskatoon. Calgary ~

and Edmonton. For British Columbia & Yukon. Creedeti 2Z
* Avery. 117, Arcade Buildings, Vancouver, B.C. 22

illlllllllllllllllllllllllllllinillllllllllllllllllll||m|i||||||||||||||l„|

Cleave’s
CELEBRATED

DEVONSHIRE CREAM

Chocolate
A high-grade and up-to-date article, 
showing an excellent profit and giving 
increasing satisfaction.

THE CHOCOLATE THE PEOPLE WANT.

Also other new and attractive 
5 cent lines.

AGENTS i
MONTREAL—F. Davy * Co.. « Si. Sacrament St.
TORONTO Mason's Ltd.. 15 Mellada St.
WINNIPEG—Hamblin & Brereton, Ltd., 149 Notre Dame Ave. E. 
VANCOUVER—Hamblin * Brereton. Ltd .MS Gamble St.

JOHN CLEAVE & SON, LIMITED
CREDITON. DEVON. ENGLAND

HERE ARE A FEW OF

McVitie & Price's

BISCUITS
established favourites from the Old Country, whieh 
every grocer should stock

DIGESTIVE.
SCOTTISH ABERNBTHY. 
ACADEMY CREAMS. 
CREAMY CHOCOLATE. 
OSBORNE.
RICH TEA.
SMALL PETIT BEURRE. 
CORONATION.
BUNTY CREAMS. 
BUTTBRBTTB.
ROYAL SOOT.

“ The Premier Biscuit of 
Britain." Finest wholemeal.
The Scottish favourite. 
Rich cream - filled short
bread biscuit.
Chocolate biscuit filled 
with cream.
The standard Old Country 
biscuit, delightful flavour. 
Popular Scottish tea bis
cuit.
Fine butter flavour.
Rich shortcake.
Butterfly shape, cream 
sandwich, almond flavour.
Light ahort-enting cracker. 
Ideal tea or coffee biscuit.

Recognized Official Agents in the following cities:— 
Halifax, Montreal, Toronto, Winnipeg, Calgary, 
Edmonton, Lethbridge, Vancouver and Victoria.
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extra

“Ye Old Sugar Loafe" 
of 1854

The Canada
Sugar Refining Co.

s^l1^1

us IsaBssêi

An Experiment Worth Trying
Have one of your clerks weigh out a 300-lb. barrel of sugar 

into two or five-pound bags, and tie them up ready for delivery. 
Then sit down and figure out the cost of 
THE CLERK’S TIME—
THE PAPER BAGS—
THE TWINE.
Add the cost of whatever weight of sugar you are short of the 

full 300 lbs.
Then compare the total of these costs with the 75c which is all 

you would have to pay extra for 300 lbs. of sugar put up, ready 
for delivery, in the handy, handsome

2 lb. and 5 lb. Cartons. 

CANADA SUGAR REFINING CO.
MONTREAL Limited

SAUT
JF you are very particu

lar in supplying the 
needs of your patrons you 
will give them only high 
and pure quality products. 
In selling salt the particu
lar dealer recommends 
and gives his customers 
PURITY SALT. Per
fectly distilled and dried 
by the use of the most im
proved processes.
Purity Salt allows the 
dealer a good profit, and 
invariably gives satisfac
tion.

WESTERN SALT CO.
Limited

COURTRIGHT, ONTARIO

—for bigger 
sales
for larger returns, for 
quicker and easier pro
fits, for customer satis
faction, get WONDER
FUL SOAP on display in 
your store. For years it 
has been the Good Samari
tan to thousands of house
wives - and incidentally 
to grocers too. Send 
through your order to-day

Guelph Soap Co.
Gnelph, Ont.
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THE EVIOENCE/QUALITY

AYLMER APPLE BUTTER
is the product of Apples, Sugar 
and Spices. It is known as a “hard 
times” Butter, because it costs one- 
third the price.
The children prefer it to Milk 
Butter on their Bread.
All live • Grocers are featuring 
AYLMER APPLE BUTTER

Be sure it’s “AYLMER.”
Send for samples and prices.

inion Canners, Limited
Hamilton, Ontario
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Remind the Men
that you handle their favorite tobaccos — 
“TUCKETT’S ORINOCO,” “T & B Myrtle 
Cut” and Tuckett’s “Our Seal.” With these 
three lines in your tobacco case you will 
please the majority of the men in vour town 
and get them coming to your store. Remind 
the men by keeping your stock prominently 
displayed.

Your Wholesaler Carries Tuckett’s. .

Tuckett’s 
Orinoco

Tucketts Limited
Hamilton, Ont.

Quaker Flour, Quaker cereals and Quaker feeds are the products of this magnifi* 
cent plant at Peterborough.

Quaker Flour makes better bread because it is better flour, made in a better mill. 
In your business it would mean flour satisfaction.

Total Flour Capacity S, OOO Barrels Per Day Mad* «*• Manufacturer* of
Sold the World Ooor Quaker Oats, Puffed Wheat, Puffed Rice, Etc.

(to)
Tht Quiksr Oils Peterborough, Ont, and Saskatoon, Sask.
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Don't Buy "An Electric Coffee Mill''

Buy a COLES GUARANTEED 
ELECTRIC MILL

There’s a tremen
dous difference — 
as great as there 
is between an un
signed cheek and 
a signed one.

When the name 
COLES is on your 
mill you’re cer
tain it’s “right.”

Have yon a copy 
of Catalogue 
913CÎ

26 models of elec
tric maehinee. 
Makers of Hand 
Coffee Mills for 
twenty-five years.

COLES MANUFACTURING CO.
161S North 23rd St. PHILA., PA.
AOSKTS: CUM A Sukara. Mutnil: T6« CoRvIlle Co., Wloalpw : 
ToSkniUi, Mitchell A Co.. Terooto; I am re Tenet A Co.. Hemtllee, 
Oatirio : Kelt», Doarlaa A Co., Van coûter, R.C. : L. T. Me* ban A 
Co., Caliatr. Alta.

;(JU

The alxtve cut shows an article of daily use 
in even' household in Canada. We specialize on

Scrubbing
Brushes

and have the cost of this class of goods reduced 
to a minimum. The Dealer gets the advantage 
of this when he buys our Brushes. We have a 
large range in every class of material which 
show good margins of profit in lines to retail 
from 10 cents to 25 cents. Remember it’s the 
KEYSTONE BRAND.

Stevens-Hepner Company
Limited

PORT ELGIN, ONTARIO

“SOVEREIGN”

SALMON
FINEST 
BRITISH 
COLUMBIA 
SOCKEYE

QUALITY
IS OOR FIRST 
CONSIDERATION

PACKED BY

THE ANGLO BRITISH COLUMBIA PAC81NG CO.
LIMITED

VANCOUVER. B.C.

“Cow Brand” success 
is never doubted

Housewives have absolute confidence 
in the baking results when they use 
Cow Brand Soda. For Strength, Purity 
and Reliability it is unsurpassed. It is 
the surest trade builder and holder. 
Fill in your stock to-day.

CHURCH and DWIGHT
Limited

Manufacturers
MONTREAL

KgggSiS
[sovereign bra^

jSAlmoR
ggcou verTS
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HENRI JONAS & CO. (Established 1870) Montreal

JONAS’FLAVORING EXTRACTS
MAKE FRIENDS AND KEEP FRIENDS

Over Forty-Four Years' Experience
enables us to produce extracts of the highest quality. Your recom
mendation to use only the best—Jonas’—will be appreciated by your 
customers.

THE SION OP PURITY

NEW FALL FRUIT ARRIVING DAILY
New Valencias (In stock)
New Malaga Raisins 
New Shelled Almonds 
New Currants 
New Sultanas
New California Prunes, Apricots, Peaches, 

Raisins.
Our travelers have full information, or

•Phone No. 3595, 3S98.S3597, 359®, 3800, 748; Night 'Phene, 1807.

SMYE & CO., ^Grocer»e HAMILTOI

There is no better reason why you should sell

CHASE & SANBORN’S
High-Grade Coffees

than that it will be profitable to you—from 
every viewpoint.

Chase & Sanborn, - Montreal
HIGH-GRADE COFFEES
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Seasonable Goods
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1 MADE IN CANADA

and backed by a 
name which is an 
absolute guarantee 
of purity and quality

CLARK’S MINCEMEAT
prepared from the very finest meats, 
fruits and spices, is one of your 
most attractive sellers at this season 
of the year. Packed in tins No. 
1, 2, 3, 4, 5; in glass, one size only, 
also in pails 25 lbs. Tubs 45 lbs. 
and 85 lbs.

Replenish Your Stock Now

W. CLARK, LIMITED, Montreal

11
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ENGLAND’S MOST POPULAR SAUCE
is now selling freely over here — nearly all1 the leading grocers 
make a leading line of H. P., and obtain the full benefit of the 
money we are spending in advertising.

Wouldn’t it be worth your while to stock

V10,\t«4
-tot»'|0to.

* „w » Cà'V\o%w6-

» ’’ 'tue yXT»

BLACK. JACK
QUICK
CLEAN

HANDY

X-lfc. tie»—
S de*. In one*

TRY IT

SOLD BY 
ALL

JOBBERS

BUY

STARBRAND
Cotton Clothes Lines 
and Cotton Twine

Cotton Lines are a* cheap as Sisal or Manila 
and much better

FOR SALE BY ALL WHOLESALE DEALERS 
See that you get them

Sanitary Cans
“The Can of Quality”

Baked Beans, 
Soups,

Meats and Milk.

L
Sanitary Can Company

LIMITED
NIAGARA FALLS, ONTARIO

TT



CANADIAN GROCER

Golden Yellows
This is the season when a large amount of yellow sugar is consumed.

are the finest on the market.
Golden Yellows

BAKING POWDER
If you are interested in Baking 
Powder please ask our best quota
tions on “Duchess” and “Con
naught” brands, packed in one- 
pound tins.

JAMES HOSSACK & CO.
Manufacturing Chemist.

622 ST. PAUL STREET. MONTREAL
Baking Powder, Jelly Powders, Essences

LARGEST MAKERS IN THE WORLD
Tin |Foil—all descriptions
Tea Lead—all gauges and

sizes
Metal Bottle Capsules—any

size, color or stamping
Collapsible Tubes—plain or 

colored
ALL BRITISH MADE

Send specification of your needs or samples of what you now use — stating qualities — 
We will give you BEST QUALITY — BEST DELIVERY — BEST PRICES

BETTS & COMPANY, LIMITED
Chief Office:-! Wharf Road LONDON N., ENGLAND

13

A store convenience — costs 
little — gives big service

BAG BOLDER.

Hold* every die bag from 14 to 10 lbs. Always ready. 
Saves time, apace and waste of bags. Supply of bags la 
laid In the top; one by one la secured as required. The 
moat practical bag holder made. You cannot afford to be 
without one. Write for Prices and detailed particulars.

For sale by all flrat-claaa Jobbers or
the o. f. mcgregor paper co.. limited,

411 Spadlna Ave.. Teroate.
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To Meet
Your Requirements

If you want a
BLACK CHEWING TOBACCO

AT 10c.
we put

A PLUG
up

We manufacture and sell “King 
George’s Navy” Bright Chewing 
Plug Tobacco.
It has been approved by the most 
discriminating.

Royal Crown 
Black Chewing

“Royal Crown” Black Chewing is 
made with the same care and will 
as “King George’s Navy” Bright 
Chewing.
Enquire from your Jobber or write 
to the factory.

Rock City Tobacco Co., Ltd.
QUEBEC

14
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Keep a tun stock ot

MELAGAMA
Tea and Coffee

Quality fully up to our high-grade standard. 
Prices as usual.
Sale guaranteed and freight prepaid.
Bulk Teas:—Samples and quotations cheerfully 
forwarded on application. Stock is very complete 
and prices right.

MINTO BROS., limited
TORONTO

The best way to eat 
the World’s best wheat

"FORCE" makes strength and health.Meeaaat I# eat. Kiddles Ilka "FORCE."

raiei'

ifls wheat !

ÏEF
- i'' ,!

wheel-bread need in everybody’s diet There 
is simply no finer food in the world. Here it 
is : selected wheat, the whole wheat, cooked 
thoroughly ; barley-malt added; then rolled, 
flaked, baked and toasted. “FORCE" gives 
you everything wheat can give you and more 
than white bread ever can give you. Eat 
“FORCE" yourself, Mr. Grocer.

FORCE" perfectly fills the cereal and whole-

it s wheat !

wmm

"FORCE" keens the hrala aetWe

<Made by Tha H O Company, Hamilton,X 
and Sold by good Brocart werywhereX

"FORCE"—the whale familv likes H.
15
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Manufacturers’ Agents and Brokers’ Directory
The Canadian market Is over three thousand miles long and extends from the peach 
belt to the Arctic Ocean. Manufacturers and merchants can not hope to cover this 
market satisfactorily or get the best out of their Canadian opportunities without the 
assistance of local agents. The following firms In all parts of Canada are prepared 
to act as agents for good lines. The service department of the Canadian Qrocer Is 
at the disposal of firms wanting agents or of agents wanting agencies.

WESTERN PROVINCES. WESTERN PROVINCES Continued.

Established IBM.
GEO. STANWAY & CO.

TORONTO
Agents for Furuya & Nishimura, Japan 
Teas. Alexander Molasses Company, 
Cincinnati, for best grade Molasses in 
tins. Phoenix Packing Co., Dried Fruits.

GEORGE E. MEASAM
Wholesale Grocery Broker v

and
Manufacturers* Agent.

Splendid warehouse space. Cold Stor
age in connection.p. o. box mi,
Edmonton ----- Alberta.

H G. SPURGEON
WINNIPEG

Wholesale Broker and Manufacturers’ 
Agent

Canadian, British and Foreign Agencies 
Solicited.

330 Chambers of Commerce.
P.U. Box 1812.

FRANK H. WILEY
IMPORTER A BROKER

Specials jest landed:—
CITRIC ACID TARTARIC ACID
OIL OF LEMON SALTPETRE

757-759 Henry Ave. WINNIPEG

Two Good Agencies Wanted for 
CITY OF OTTAWA

(beet of references )

Martin M. Walsh
Care Canadian Grocer

H. P. PENNOCK & CO.,
Limited

Wholesale Grocery Brokers 
and Manufacturers' Agents. 

WINNIPEG.
We solicit accounts of large and pro
gressive manufacturers wanting live 
representatives.

MORROW & COMPANY
CEREALS

TORONTO......................................CANADA.
Rolled Oats, Oatmeals, Rolled Wheat, Split 
Peas, Pot and Pearl Barley, Graham Flour, 
Buckwheat Flour, Potato Flour, Whestlets, 
Commeal, Lentils, Beans and Peas, Domestic 
and Imported; Sal Soda, etc., etc. Write for 
prices and samples, carloads and less.

G. G. WARREN,
Importer, Wholessle

Broker end Msnufecturers* 
Agent.

Trade Established, 15 years. 
Domestic and Foreign Agencies Solicited 

Warebonse: 1313 Qcrnet SL

Rutlan, Alderson & Lound.Ltd.
Successors to

RUTTAN A CHIPMAN
Commission Broker»

WINNIPEG. MAN.

BRITISH COLUMBIA.

We are Urge buyers of

Evaporated Apples and 
White Beans
Wire or write us.

W. H. Escolt Co.,
LIMITED

Wholesale
Grocery Brokers and 
Manufacturers’ Agents

Commission Merchants
WINNIPEG REGINA
CALGARY EDMONTON

The Campbell Brokerage Co.
g see! ester—l‘ Assets es< tosliSn SreSsrs.

We have our own warehouse and track
age. Shipments stored and distributed.
Can give special attention to a few 
good agencies.
SS7 Beatty Street, - Vancouver, B.C.

NEWFOUNDLAND.

W. H. Millman 
& Sons
Grocery Brokers 

TORONTO

T. A. MACNAB A CO.
BT. JOHN’S - NEWFOUNDLAND
MANUFACTURERS’ AGENTS

end COMMISSION MERCHANTS 
Importers and exporters. Prompt and 

careful attention to all business. High
est Canadian and foreign references. 
Cable address: "Macnab," 8t, John’s. 
Codes : A. B, C, 8th edition, and private.

W.G. PATRICK & CO.
Limited.

Manufactures* Agents 
and Importers.

51-53 Wellington St. W., Toronto

WATSON &TRUESDALE
Wholesale Commission Brokers ui 

Manufacturera’ Agente.
WINNIPEG - MAN.

Domestic end Foreign Agencies 
Solicited.

QUEBEC.

SPLENDID CONNECTION
.Amongst the Jobbers end Retailers.

1 ant open for a few more agencies, 
nuU can handle them to advantage. 

Have Von n Line of Candy Ore»»
The CLAUDE BEAUCHAMP Imports 

Limited.
t*3 Commissioners SI., Montreal.

W. G. A. LAMBE & CO.
TORONTO

Established ISM

SUGARS FRUITS

COCKBURN-NOLAN CO.
Limited

Importers, Brokers wad Commission 
Merchants

Representing Pngsley-Dlngmnn Co., 
Limited. Cnnned Foods, Limited. 

Slt-SM Rose Avenue. Winnipeg.

Agencies Solicited
For many years have had first-class con

nection with both retail snd wholesale 
grocery trade.

J. W. Lapointe
458 St, Antoine St. Montreal

HENRI DE LEEUW
28 Front Street B. TORONTO
I solicit Agencies of large Caaedtaa 
Packers, Evaporator*. Fleer mns, ettker 
for Canada or abroad. Sabmlt aee 
price# ead sample# I have large for
ds» enqnlrlee.

When writing sdvertissrs Madly
mention haring saw the ad.

In this pager.

R. G. KNOX CO.
Merchandise Broker»

Eastern Accounts Solicited
Sen Francisco 24 California St-

18



CANADIAN GROCER

SAFETY FIRST!
Insure Your Income

by
Keeping Informed

on general business conditions that may affect 
the earnings of enterprises in which you are 
interested.

READ

Cf)e financial post
(of Canada)

“THE CANADIAN NEWSPAPER FOR INVESTORS”

which presents weekly in popular form reli
able information respecting investments and 
business affairs in Canada.

Single Copies, 10c. Annual Subscription, $3.00

DETACH HERE

The Financial Post of Canada,
143-153 University Avenue, Toronto.

Dear Sirs,—
Please enter me as a regular subscriber, com

mencing at once. I [i7» u‘~i*r3] one dollar to pay 
for my subscription for first four months.

NAME................................................... .

ADDRESS..............:............... ......... .........
<U. O.)

■■■BBEHBZBEBBBEEZZZ&ZSZZZSSZZ&Z&BSnBBflBBHSmZZZZEBS&SBBBBBKEZi

In Every Drop of
MAPLEINE
we have put the quality 
that gives lasting and 
delightful flavor.

Order yours from
Frederick E. Robson St 
Co., 25 Front St. B., To
ronto, Ont, Can.
Mason A Hickey, 287 
Stanley 8t., Winnipeg, 
Man., Can.
CRESCENT MFC. CO. 

SEATTLE. WASH.

OAKEY A SONS.LIMITED, 
LONDON . ENGLAND.,

AGENTS:
Geo. B. Jenkineon, 43 Queen St. East, 
Toronto, and J. E. Huxley St Co., 220 
McDermed St., Winnipeg.

20th Century Retelling DEMANDS the 
use of

ALLISON S5S
Ton can’t get 
away from 
credit business 
without driving 
away trade. Ann 
If you don’t use
AllUon Coupon
Books yon are 
hound to lose 
some money on 
credit accounts. 
Allison Coupon 
Books make 
credit business 
“good as gold."

HERE’S HOW 
THEY WORKI

redit give him an 
i, and have him 

sign form at the front, which becomes 
then bis promissory note to yoe. As 
he buys yon tear out coupons, end 
when hie book Is exhausted you can 
collect your note or extend ble credit 
for another book, as you deem wise. 
No passbooks, no charging, no time 
wasted, no errors, no disputes.

Far Sets Everywhere by Jobbers.
ALLISON COUPON COMPANY

ladisaspslli, Indien*, U.3.A.

When a uian wants 
Allison Coupon Bo
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Forewarned
— is—

Forearmed

You remember 
the old saying:—

NO GROCER can make ignorance of the law 
• ' ==• an excuse when the inspector

comes around. The new law governing the maple 
industry is being brought to your attention by those 
interested in it and by the Government. The law- 
goes into effect January 1st, 1D15, leaving you less 
than two months to clear your shelves of all but 
the absolutely pure maple syrup and 'sugar.

THE FINE IS HEAVY 
Read the Law!

In the case of au untujunoue to health adulteration, 
the maximum penalty shall be $20000 or three months' 
Imprisonment, no minimum being subscribed.

Subsequent offences shall bring a penalty of $500.00 
and costs or six months’ imprisonment, or both, and 
not less than $100.00 and costs for each offence.

Your Best Protection
is to stock

PRIDE of CANADA
We stand back of every ounce of maple syrup and 
sugar bearing the “Pride of Canada” label. It 
protects you against the penalty of the new law 
as well as dissatisfied patrons. Wc still have a 
good stock in hand. As “Pride of Canada” is 
made from the pure sap of the maple, no raise in 
price has been necessary. The goods are right and 
prices are right. Let us quote you.

Maple Tree Producers’ Assoc.
Limited

58 Wellington Street, Montreal
AGENT*;—W. L. Iterkeeile * C... Winnipeg; Oppenheimer 
Btm„ Vnnmnrer; 8. M. P. Mnekenile, St Chnrrb street, 
T.rente; Canadian Maple Pradneta Cs., Limited, 1 Kadell 
Strait, Leag Ann, Leaden, W.C, England.

WINDSOR

SALT

Ninety-nine 
people out of a 
hundred in Can 
ada use

WINDSOR TABLE 
SALT

Isn’t it better for you to 
make ninety-nine sales, 

than only one?

lire»:;-

Furnivall’s Fine Fruit Jams
Why miss the most select, the most profitable trade of your 
locality by failing to include FURNIVALL’S PURE JAMS on 
your list? The woman who buys FURNIVALL’S is accustomed 
to buy the best in everything else. Open up your relations with 
FURNIVALL’S and you’re sure of her continued custom. Ask 
your nearest jobber to send you a trial assortment. Write 
him to-day.

FURNIVALL-NEW Limited
HAMILTON

AGENTS:—B. C. WOODWORTH, 533 Roble St.. Halifax,
N.8. : W. W. CHASE, T9 Paradise Row, 8t. John, N.B.; 
JACKSON’S. LIMITED, Calgary, Alberta : W. 8. SILCOCK, 
Montreal; A K. SHEPHERD, Sydney, N.S.; J. A. COTE, 
Ottawa : DVNN-HORTOP, LTD., Toronto ; T. B. CHARE8T, 
Quebec, P.Q.: W. V. ELLIOT, Fort William; H. P. PEN- 
NOCK A >#).. LTD., Winnipeg; OEO. C. BENJAMIN.
029 4th St., Edmonton, Alt*.

IS
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s good jea

The Tea of “Distinction”
Your customers will like Red Rose Tea—no other tea will please them as well—no 
other tea will take its place—BECAUSE Red Rose Tea has distinctive qualities. It 
is largely composed of the fine teas of Northern India, which are generous in strength 
and richness. These, blended with the flavory teas of Ceylon, produce the distinctive 
qualities for which Red Rose is famed.
If you sell Red Rose Tea you are sure to hold and increase your business.

T. H. ESTABROOKS CO., LIMITED
TORONTO, ONTARIO

Montreal St. John Winnipeg Calgary

If The fact that the successful business man is an 
advertiser is usually incidental. He is an adver
tiser because he is wise and possessed of good, 
sound business sense and an analytical mind. At 
some time or other he came to the conclusion that 
advertising could be made one of the mightiest 
factors of his business organization, and having 
arrived at this conclusion, he just naturally went 
to it and advertised.
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Readers Of The Grocer, 
Let Us Know Your Wants

You have noticed our Letter Box service.
Every week we hear from dealers who 

? desire names and addresses of firms manu
facturing some particular article.

This service may be beneficial to you. If 
you are in the market for any article you 
do not know where to get, our services will 
be cheerfully given.

The Canadian Grocer is in position to 
secure information on new lines in the 
grocery trade, and of novelties occasionally 
asked for in the grocery store.

Don’t hesitate to write us. As a subscriber 
of The Grocer you are entitled to this 
service.

The Canadian Grocer
Montreal Toronto Winnipeg Vancouver

IT!*
20
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CEYLON TEA

five million cups
of *SALADA11 Tea are consumed by an appreciative public 
every day—Five million cups daily—
How many of these cups do you help to fill?
Could you not get a bigger share of this business by keeping 
a more varied and better displayed stock of "SALADA”
This you may be certain of: some one is getting the business 
it you are not, and you know how quickly the public can trans
fer their trade if they don’t see what they want in your store.
The public demand for this quality tea is constant and insistent—5,000,000 cups to be filled 
every day—and the number increasing all the time—it’s worth seriously thinking about.

IIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIH

FRETZ
Quality—

has done more to build up 
easy sales and steady pro
fits for grocers than any 
food that could he men
tioned. Its moderate price 
is but another advantage, 
broadening your field to 
take in every home in 
your locality. You’ll rea
lize the big profit there is 
in handling a popular-

Itrieed jam once you iret 
i'retz on display. Shall 

we send a trial shipment ? 
Write to-day.

Fretz, Limited
HAMILTON, ONT.

AMOS B. GORDON CO.. Toroalo, Oil 
Ceeeral Sale. Aetata 

A. A. ADAMS, Aeaat lot Hamlltoa. Oat.

llllllllllllllllllllllllllllllllllllllllllllll

Eureka
Refrigerator

Company
Limited

31 Brock Ave. 
TORONTO

TORONTO, MONTREAL, LONDON 
New York, Boston, Chicago 
Detroit, Buffalo, Pittsburg, 
Philadelphia.

Get Dependable 
Refrigeration

Progressive grocers real^e Mint good refrigeration is abso
lutely necessary—it prevents spoilage, keeps perishables fresh 
and tempting, and keeps up demand during any weather.
For over 28 years BVItRKA REFRIGERATORS have given 
superior service and have increased the profits of thousands 
of Canadian grocers and- butchers.
The Kf’RKKA embodies many exclusive (patented) features 
that cannot; be obtained in any other make.
Cold, dry air is constantly in circulation. The KVRKKA pays

for Itself several 
times over In one sea
son. Why not inves
tigate? Our catalog 
Is free. Write us to
day.
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KEEN’S OXFORD BLUE. The blue that ensures snowy white linen and, because 
of its strength, its use is the truest form of economy.
Recommend it to the new housewife, the older folks use no other.

FOR SALE BY ALL THE CANADIAN JOBBING TRADE

MAGOR, SON & COMPANY, Limited
403 St. Paul Street, Montreal 30 Church Street, Toronto

Ageete for the Dominion of Canada

Be Prepared
Newspapers are preaching “Buy Made-in-Canada Goods.” 
Statesmen are talking it. Leaders of thought all over the 
country are expounding this gospel.
The best thing about it is that this appeal is being answered 
—the buying public has taken hold.
Made-in-Canada goods are in demand.
Be Prepared—to get your share of this business.

CROWN BRAND CORN SYRUP
is MADE IN CANADA

It appeals strongly to the saving housewives who trade with 
you.
Feature this Made-in-Canada syrup that goes so far, costs so 
little and is so well advertised.

The Canada Starch Company, Limited
Makers of the Famous Edwardsburg Brands 

Benson's Prepared Corn, Silver Gloss Starch, Lily White Syrup, Etc.

Montreal, Cardinal 
Toronto, Brantford 
Fort William, Vancouver

—
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A Big Co-operative Association Failure
National Railway Concern in liquidation — Was Capitalized at 
$5,000,000 and Operated Some 16 Stores — Recent Statement of 
Liabilities Shows $61,000 Owing, but There is Much Unpaid Stock 
—Made up Principally of Railway Employes.

STILL another co-operative concern 
has passed out. This time it is 
without doubt the biggest failure 

in the co-operative line that has ever 
taken place in Canada. It is nothing 
less than the National Railway Associa
tion, with a large number of stores in 
various parts of Canada, with a small 
army of shareholders who can ill-afford 
to bear such a loss.

The National Railway Association 
went into liquidation during the past 
week. Readers of Canadian Grocer will 
not be much surprised at this latest de
velopment. In our issue of October 23 
it was pointed out that the management 
was making a call for unpaid stock to 
the amount of $40,000, which was signi
ficant at a time like the present when 
working men, such as railway employees, 
were anxious to economize. At that time 
we were aware that a meeting of credi
tors, or at least some of them, had taken 
place, but definite figures of the standing 
of the concern were not then available. 
It was rumored that there was mer
chandise unpaid to the amount of some 
$60,000, but it was stated that there 
were still outstanding in unpaid stock 
some $135,000. It was $40,000 of this 
that the directors evidently were at
tempting to get in, but it would appear 
that their efforts were unavailing.

A Recent Statement.
The Retail Merchants' Association 

had the matter in hand, and from the 
secretary, E. M. Trowera, has been se
cured the following statement of assets 
and liabilities presented at that meeting. 
Late figures arc not yet available to indi
cate whether this statement ia or is not 
correct, but now that the concern has 
gone into liquidation, it certainly does 
not look as if the true state of affairs 
were represented. Here are the figures:

Assets and Llsbilllie*. October 13, 1814. 
LIABILITIES.

Account» payable ..................................$ 58,00000
Mortgage .................................................. 1,300.00
Mortgage, Quebec ................................. 4,200.00

$ 61,400.00

. $269,983.00 

. 15,910.78 

. 22,901.81 

. 95.000.00
. 17,000.00

5,000.00 
800.00

ASSETS.
Stock subscribed, unpaid ___
Cash In bunks .............................
Account* receivable at branches.. 
Stock of merchandise at branches
Equipment at branches .................
Ileal estate ...........................................
Caab at branches, Oct. 7 .................

S428.505.57
Stock subscribed, unpaid In arrsars.f135.000 00 

Do., not In arrears ........................... 154,883.00

Like most co-operative societies, the 
National Railway Association was 
launched on the trumpet fashion. Rosy 
prospectuses and booklets were printed 
calling attention to the high cost of liv
ing and indirectly laying the blame on 
the retailer. Before the writer is a pros

TALKING TO THE 
RAILWA YS.

The Retail Merchants’ Asso
ciation are taking np the mat
ter of employees going into the 
retail business with the railways 
on the ground that they receive 
the largest amount of freight 
through and from the retail 
merchants. The association is 
calling the attention of the rail
ways to the fact that their em
ployees have been induced to go 
into this scheme with the pur
pose of selling goods to them
selves cheaper than the retailers 
could sell them. In so doing 
these men who received good 
salaries from the railways were 
helping to destroy the business 
of the railways, and their efforts 
have resulted in failure.

pectus, dated January 11, 1913, setting 
forth the alleged advantages that must 
come to the shareholder in this concern. 
The officers were given as follows:— 
Directors—Louis G. Weiss, locomotive 
engineer, Toronto, president ; Thomas 
Hueston, locomotive engineer, Toronto, 
vice-president; K. McCuaig, conductor, 
Schreiber, Ont.; Charles Odell, road- 
master, Toronto; J. F. Deadey, road- 
master, Toronto and York Radial Rail
way; P. Downey, engineer, Cbapleau, 
Ont.; R. E. Menzie, managing director, 
Toronto; J. F. Thompson, secretary- 
treasurer. Toronto; E. Wilson Kidd, or
ganizer, Toronto; A. C. MacDonell, K.C. 
and M.P., solicitor, Toronto; and A. 
Moore, auditor, Toronto.

Would Out Living Cost.
Anyone can easily guess what the first 

object of the association as set down in 
this prospectus was—“to reduce the 
high cost of living,” of course. The 
plan of the National Railway Associa
tion to accomplish this was the estab
lishment of stores, or, as they termed 
them, supply depots, at all important 
railway terminals throughout Canada. 
The result is that with the failure of the 
concern there are closed a good many 
stores in various parts of the country. A 
little booklet gotten out since then shows 
views of stores at Kenora, Fort William, 
Chapleau, Palmerston, Allandale, North 
Bav, New Toronto, West Toronto, and 
references are made to other stores in 
Ottawa and Quebec City.' This makes 
ten in all. and some have been opened 
since the booklet was issued. It will be 
seen, therefore, that the havoc wrought 
by this failure will be far-reaching. In 
a letter written by a shareholder in Ken
ora, Ont., to the Retail Merchants' Asso
ciation, an inkling of the heart-rends 
that must follow this failure is evi-
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denced. This man points out that he 
took stock to the value of $150 in the 
association and had paid up $80, leav
ing a balance unpaid of $70. He will, 
of course, be called upon to pay the bal
ance, so that creditors’ accounts may be 
met as far as possible. He says he is 
only a common laboring man and cannot 
afford to lose this money, and asks for 
information on the stability of the con
cern. The fetter was, of course, written 
before the liquidation. Now his money 
is all gone. This must be o'nly one in
stance of thousands where poor people 
will suffer from the blind attempt on the 
part of a few agitators to wipe off the 
earth that bogey of bogeys—the high 
cost of living.

How Subscribers Were Caught.
Some of the baits held out to catch 

the unwary were typical of co-operative 
associations as we know them in Canada. 
Here are a few:

“Reasonable or fair prices on the ne
cessities of life.”

“A discount for cash on all purchases 
to stockholders.”

“Credit for thirty days to the amount 
paid upon subscription for stock.”

“Necessities obtained direct from the 
producers, at the least possible charge, 
and obtaining in dividends the handsome 
profits that now accrue to the middle
men.”

It would be interesting to know just 
how much of the “handsome profits” 
have been divided up as dividends.

That the National Railway Associa
tion intended going thoroughly into the 
retail business is shown by the fact that 
it was capitalized at $5,000,000. The 
shares were $5 each.

At the time of writing the original 
prospectus is not at hand, but from all 
accounts it was of the revolutionary- 
socialistic brand, such as “Big business 
in its vulture-like plunder of the wage
earning classes,” etc.

An Early Plot.
From reports received there was 

trouble in the camp pretty much from 
the start, at feast in one of the Northern 
Ontario stores. One of the officials, how
ever, smoothed things over there by 
“laying bare the plot,” according to our 
informant, “and subscribers began to 
pour in.” There was also a complaint 
from some in this town that there was 
discrimination in the matter of dis
counts. “The higher paid workman who 
got his 20 shares paid up received 10 per 
cent, discount off his goods, while the 
poorer man received only 5 per cent, un
til he got up to the $100 mark,” is the 
way one of the losers puts it.

That the concern was not doing busi
ness on business principles is shown by 
the fact ' that between Julv,, 1913, and 
September,’ 1914, there was no general

meeting of shareholders held in the nor
thern town in question ; no balance sheet 
■had been issued, and no financial state
ment or report of business as applied to 
that store had been circulated. No one 
was asked to vote on changes of man
agement made in Toronto, and nothing 
was ever heard from the’ concern by the 
shareholders except what was read in a 
magazine named the “Head Light,” 
which appeared but once—last January 
or February.

In the above, readers of Canadian 
Grocer have some of the inside history 
of the meteoric career of the National 
Railway Association. Born only a little 
better than a year and a half ago, it 
surely must have been founded >n sand, 
and that sand was the fallacy tint the 
high cost of living was due to the re
tailer.

Letter From the R. M. A.
In this connection it is interesting to 

note the following fetter sent out by the 
Retail Merchants’ Association to manu
facturers :—
“Dear Sir:
“You are no doubt aware that for a 

number of years our association has 
been vigorously opposing the methods 
adopted by co-operative societies of all 
kinds, owing to the deceptive methods 
they adopt to secure their capital,, and 
the unfair and deceptive methods they 
use to sell their goods.

“At the present time, when the mar
ket for all sorts of produce is fluctuating 
and some portions of the press have been 
agitating the public mind, a number of 
adventurers, with the hope of getting 
ear, to secure profit for themselves, have 
embarked into the co-operative societ’ 
business, and with the usual glaring ad
vertisements offering all sorts of impos
sible inducements and condemning the 
retailers who have established their 
businesses on sound business principles, 
thinking thereby that they will be able 
to secure public sympathy, and be able 
to secure more easy money out of the 
pockets of the unthinking classes, are 
now ready to operate.

“We are sending you this fetter with 
the hope that we may have your assist
ance in helping us to rid the commercial 
community of these unfair and deceptive 
developments. For years past the retail 
trade has been handling the manufac
tured products of Canada at the lowest 
possible cost. They have been your sell
ing agents and co-workers in helping to 
place your products before the public. 
We know, without any question of doubt, 
that goods cannot be marketed in any 
cheaper way than they are now marketed 
through the wholesaler and retailer. We 
are desirous, and we know that you must 
he desirous, of preserving these natural 
and economic channels. Believing this, 
we are spiraling to you to stand by the 
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legitimate trade and to assist us, and 
assist yourself, by refusing to sell to 
any co-operative societies or to any 
wholesale houses who supply co-opera
tive societies.

“According to their own statements, 
if these societies had the capital and 
could secure public support, which they 
try to do through misrepresentation, 
they would endeavor to manufacture the 
goods which you are now making, and 
destroy, if they could, your trade. Ex
perience has shown that they will stop 
at nothing to gain their own ends: in 
commercial life they are just as dan
gerous to trade as the German menace is 
to the liberty of the Empire. We do not 
guess, but we know, that the co-opera
tive society system is bad from top to 
bottom, and it must be crushed in Can
ada now at all costs. Will you help us 
to crush it now, before it gets its fangs 
into you and into every honest whole
saler and retailer in Canadat

“Our appeal to you is strong, because 
we know the danger that is facing those 
who are demanding clean, above-board 
methods in the trade and commerce of 
Canada. A temporary profit at the best 
may mean a heavy loss to any who sell 
to them later on, and we can assure you 
that we are compelled to protect the 
legitimate retail trade from their unfair 
methods of competition.

“If you are desirous of knowing if 
there are any wholesale houses who sell 
your goods to these societies we will be 
only too pleased to assist you to the full 
extent of our pwers in that direction.

“Trusting that we may hear from you 
»«■* receive your views on this question. 
I remain, on behalf of the executive, 

“Yours sincerely,
“E. M. TROWERN, 

Secretary Dominion Board.”

-----«-----
CANNED LIMA BEANS.

With a total pack of 15.000 case-; of 
No. 2 choice green canned Lima beans 
worth $50,000 to its credit, the Calima 
Limn Bean Canning Company located 
near Sawtelle, Los Angeles county, the 
only cannery in the State putting up 
this product, will close its 1914 season, 
says the Los Angeles Times. “The value 
of this factory’s output of canned Lima 
beans does not consist in what it will 
bring on the market,” asserted Jules 
Kauffman, its manager, “but in the fact 
that through the successful experiments 
of this single plant there may result the 
erection of a number of similar plants 
on a larger scale, whose outputs should 
not only find an expansive market in 
this country, but even enter the great 
foreign fields. The public probably is 
not aware that until this' factory accom
plished it, the California commercial 
Lama bean had never been canned

i • At» • ■ 'green.
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THE above display explains itself. It was made by Wm. Marsh, with Peebles Hobson Co., of Hamilton, Ont., and a glance will demonstrate 
that the arrangement was cleverly and attractively executed.
Included in the display are fruits in glass, jams, marmalades, jellies, ginger in syrup, flavoring essences, celery salt, paprika, catsups, con

densed and evaporated milk, chicken breasts, smoked beef, lobster in glass, mincemeat and plum puddings. Four large glass globes of fruit 
containing peaches, plums, pears, and apricots are in the centre, also a large pyramid of olives, and on one side of the window a pyramid of 
unfermented wines, and on the other of grape juice and raspberry vinegar are placed. The display was backed up by com flour, baking powder, 
quick puddings, icing sugar, gelatine, canned fruits, pails of jams, canned vegetables, salmon, soups, cereals and biscuits.

Five small appropriate cards were arranged with the following wording: “The March of Progress"’; “ Made-in-Canada”; “Keep the 
Factories Working. They Need Our Support,” etc. The trim has, states Mr. Marsh, brought good results.

An appetizing trim of foodstuffs made or packed in Canada shown recently by the Peebles, Hobson Co., Hamiton, Out. Note the large flag used for the background.
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Display is Big Factor in the Selling of Fish
Too Many Grocers Keep the Stock “Out Behind” or in the 
Basement — No Excuse for Trouble in Handling Frozen and 
Smoked Lines in the Winter Season—People Buy on Appear
ance to a Large Extent.

<‘5
'5-5
'5.5

THERE are many grocery stores 
which the casual observer may 
visit many times without seeing 

a display of fish. This is not necessarily 
because the store does not handle the 
line—although the number that fail to 
do is so much larger than it probably 
should be—but rather because it will be 
found that the stock is kept in some 
mysterious place “out behind” or in the 
cellar, or otherwise located where ro one 
is likely to find it without authority 
from the sheriff.

In many stores there will be a display 
of practically every line which grocers 
handle, with the exception of fish. And 
then, no doubt, there are many proprie
tors who wonder why their volume of 
trade is not larger than it is. There will 
be a clean, sanitary, display of pro

visions while 
the fish is 
hidden, as 
though it 
were some
thing that 
would con- 
taminate. 
One might 
well specu
late as to 
whether the 
returns from 
the p r o v i- 
sion depart
ment or sev
eral other 
depart- 
ments which 
are to be 
found in 
most gro
ceries would 
make as 
good a show
ing if they 
were kept 
“out be
hind.”

Han dling 
fresh fish in

the summer time requires considerable 
care and attention, but where this care 
and attention is given it is generally 
found that the returns are satisfactory. 
And a big factor in these returns will 
be in having a tasty display, which can 
be simply arranged with a glass-covered 
case in which the fish can be kept on ice. 
Only a comparatively small proportion 
of the stock need be shown in this way, 
and the balance can be kept either iced 
in the cases in which they arrive, or— 
and this is preferable—repacked in an 
airtight and light-proof case.

The Winter Fish Department.
Fish in the summer time require con

siderable care and attention. For this 
reason there are some grocers who object 
to handling them. But this objection 
cannot be applied to the fish department 
in the winter time, when frozen and 
cured varieties can be as easily handled 
as potatoes or clothes pins—and with a 
good margin of profit, as has been shown 
in figures previously presented.

However, the same comment on the 
manner in which many of the stores 
handle their fish stocks in the summer 
apply to the winter season also. In
stead of there being a tempting display, 
the stock is usually either relegated to 
the back storehouse or the basement, or, 
on the other hand, is allowed to sit 
around the store in an open box—the 
sight of baddies exposed to dust and 
dirt, and being made the particular at
traction for the hardy members of the 
fly family, is no uncommon sight.

Glass Top for Haddies.
Take the haddie box for example. 

What could be simpler than to make a 
simple glass top for itf This would 
merely require a “light” the same size 
as the box, with a frame to hold it in 
place ; it could be made in a few min
utes. When the top of the box is taken 
off, the glass could be placed over it and 
the display would be improved a hun
dred per cent., not to mention the fact 

, that the stock would be kept in the con
dition which food deserves.

Frozen Fish Easy 
to Handle.

There ia not 
much more trouble 
with the frozen 
fish than with the 
smoked. The fish 
can be kept for 
any period within

reason by being placed in an air-tight 
place or by merely being closed in the 
box in which it arrives. Sufficient for a 
tasteful showing can be taken from the 
case or refrigerator and displayed on the 
block wilthout danger of being harmed 
for a considerable time.

It should be remembered at all times 
'that the modern housewife buys largely 
on appearance. The effect of the cam
paigns, which have been conducted in the 
interest of sanitary food, have brought 
the matter to the attention of all, and 
in connection with foodstuffs there is a 
demand for groceries which are kept in 
good condition, and which are displayed 
in such a manner as to carry this con
viction.

Up to the Retailer.

In an interesting booklet, published by 
the Department of Naval Service, to 
which reference was made in a previous 
article, one of the strongest passages re
fers to the necessity for proper handling 
,to build up the fish business. It com
ments:—

“Retailers frequently do not pre
sent fish to their customers in an at
tractive manner.”
This is set forth as one of the reasons 

that there is not a better demand in the 
fish trade. The trouble is that the people 
are not tempted to eat fish ; they are 
given a wrong impression through the 
manner in which it is handled by many 
retailers.

Buying on Appearance.

And this Government booklet, which 
hopes to help the trade by appealing to 
the public at a time when there is a de
mand for cheap food—and when that 
demand can be met by the consumption 
of fish—recommends particularly that 
the housewife be careful of the condition 
of the fish which she buys. At the open
ing and at the dose is to be found a 
special notice:—

“In buying fresh fish, see that the 
eyes are bright and prominent and the 
flesh firm, not flabby.”
In this there is also a good tip for the 

grocer in his own buying, for he should 
see that hit purchases when they are 
delivered are in good condition—for that 
condition will not improve while the 
stock is in his hands, no matter what 
good rare he may take of it.



Series of Patriotic Window Displays
Regina Retail Firm is Running a Series of Patriotic Displays 
Which Are Attracting Immense Crowds—Display on Trafalgar 
Day.

l-C-A

Trsfa'eer Day Window—one of n series of patriotic trim» shown by the Glasgow House, Regina, Sank. Note the realistic background
and the men-of-war In the front.

GOOD window displays are being 
recognized as a powerful selling 
force in every line of retail 

trade. The window dresser, with a stock 
of original ideas, is coming into his own, 
Some retailers at the present depend en
tirely on window displays to sell their 
goods, but this is generally recognized as 
false economy. A house, which repre
sents the best in window displays, and 
widely advertises its goods by means of 
both newspapers and street car banners, 
is the Glasgow House at Regina. This 
store at the present time is running a 
series of patriotic windows, in which 
goods from all departments of the store 
are used. One of the best of these dis
plays was that representing a naval 
battle. A pointing representing war
ships in action formed the background 
for this display. The painting was 
draped with Union Jacks, with a picture 
of King George immediately above the 
painting. The main part of the display, 
or the attraction as it might be called, 
was represented by models of battle
ships convoying a transport in the fore
ground. The miniature war vessels were 
properly protected by toy submarines, 
etc. Dress goods were arranged to re
present the water, so that the scene 
might have a natural setting.

The miniature battleship and trans
port ship were composed entirely of 
goods sold in the store. The sides of 
these models were composed of cross-cut 
saws. The gun towers of the two battle
ships are composed of small tin dishes, 
while guns are represented by pieces of

pipe with emery stones protruding. The 
funnels are composed of pipe fittings, 
while the look-out tower is represented 
by a circular mouse trap. The transport 
ships’ sides are composed of cross-cut 
saws, while the upper decks are repre
sented by cash boxes of various sizes. 
Two oil stove wicks do duty as funnels 
on this ship. The toy department is also 
represented by a display of toy soldiers 
on the transport ship.

This particular window display was 
revealed to the public on the anniversary 
of Trafalgar Day. Immediately below 
the painting is printed Nelson’s state
ment : "Britain expects that every man 
this day will do his duty.”

This display was of such an unique 
nature that thousands of people saw it 
during the week it remained in the win
dow. At no time during the week was 
this subject lost sight of, and to obtain 
a good view of it, it was necessary to 
have the photographer take the photo 
after midnight.

Messrs. R. H. Williams & Sons, pro
prietors of the Glasgow House, realize 
the value of this kind of advertising, but 
ably supplement it with newspaper ad
vertising and street car advertising, as 
previously stated.

"Now is the time to advertise,” Mr. 
J. K. R. Williams said in conversation. 
"A little more advertising than a com
petitor may just result in swinging the 
balance of trade.”

The display was arranged by A. R. 
Murdison.

ST. JOHN GROCERS TOGETHER.
St. John, N.B., Nov. 12.—(Special)— 

The grocers of St. John are now organ
ized as a branch of the Retail Merchants’ 
Association. This was perfected at a re
cent meeting at which M. E. Grass pre
sided.

Addresses were given by N. C. Cam
eron, local secretary and provincial sec
retary of the association ; Isaac McDon
ald, of Halifax, on subjects that affected 
the retail grocers of the Dominion and 
pointed out that the organization of the 
grocers was not intended to benefit the 
city trade only but to include the whole 
province. The dignity of the grocery 
trade and its importance to the life of 
the people was also emphasized. Repre
sentatives of the wholesale trade spoke 
on the value of organization as co-oper
ation with the wholesaler could thus be 
secured on important matters. Officers 
elected were: M. E. Grass, chairman; 1st 
vice-chairman, D. H. Nase; 2nd, J. P. 
McBay; treasurer, W. Vaughan; secre
tary, N. C. Cameron ; assistant, M. Mor- 
rissv. A committee was appointed to 
assist in completing the organization. 
Fortnightly meetings will be held during 
the winter, the next to be called by the 
executive.

The Board of Health of St. Thomas, 
Ont., decided to draft a by-law com
pelling all bakers in the city to properly 
cover with a sanitary paper wrapping 
each loaf of bread sold.
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The Ad That Doesn’t Pay
fit HE advertisement that does not create a desire 

on the part of the reader to purchase the goods 
• advertised is of very little use. An old news

paper man who was giving a talk on advertising 
recently, told of how he used to have to urge 
the merchants to send in their copy early so 
that they would have time to prepare something that 
would draw trade. Usually, however, it was neces
sary to call at the store at the last moment for the 
copy. The advertiser would apologize for the delay, 
tear off a niece of yellow paper from the paper roll 
and scribble something like: “Jno. Smith sells tea.”

That is no way to advertise. It is a waste of 
money and it explains too why so many in (lie pa«t 
have come to the conclusion that advertising doesn’t 
pay. The aggressive and wide-awake advertiser of 
to-dav knows that such an ad. would bring in very 
little business. People know that every grocer sells 
tea and what they want are reasons why the teas that 
Jno. Smith sells are worth the money. They want to 
tie informed on the uses of goods, tneir quality, and 
purity. The merchant who tells them these points 
in tiie most attractive way and whose goods back 
up what he says, is the man who wins, other things 
being equal.

Fall of Co-operative Concern
IIE National Railway Association, the largest 
co-operative store concern in Canada has fallen 
by the wayside. Having only been in the 

retail business less than two years, its career was an 
exceedingly short one. This association was com
posed chiefly of railway employees and in its early

Sectuses issued some rosy “stuff” designed to 
the eye of the laboring man and to get him to 

join the institution.
Canadian Grocer does not intimate that the down

fall of the concern was due to crooked work on the 
part of the officials. No doubt they were zealous men 
and anxious to see the undertaking prosper. But 
their prospectuses demonstrate that they built their 
future on a very flimsy foundation—they were firm
ly convinced that the so-called high-cost-of-living was 
caused by the established method of distribution and
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they thought that if only the “middle-man” as they 
called him could lie eliminated, living would be 
cheaper and all the ills of life would vanish.

The National Railway Association have surely r. 
learned the lesson that there is more in the operation 
of a store than promises of the reduction of the cost 
of living, and of dividends. Business, nowadays 
must be conducted on business principles and not on 
promises. It is beyond dispute that the profits on 
staple groceries are cut alxiut as fine as they possibly 
can lie, lay ever-increasing competition, and if any 
co-operative concern insists on paying 10, 15 or 20 
per cent, dividend, it cannot at the same time reduce 
the cost of living. Higher prices must lie charged 
than those offered by the legitimate retailer.

The poor shareholders of this concern have learn
ed that lesson at great cost. Thousands of dollars 
were put into it that are gone forever. Men and wo
men who can ill afford to stand such a loss are to-dr.v 
liewailing their fate which at a time like the present 
becomes doubly hard to bear. The experience 
gained is likely to last a few generations.

Provincial Licenses Exeunt
NE of the most important decisions in Cana
dian matters of recent years has been given 
by the Judicial Committee of the Privy Coun

cil. For years the extra-provincial licensing laws of 
the various provinces have caused annoyance to busi
ness firms all over Canada. A Dominion charter did 
not change the situation any, some of the provinces, 
such as Ontario, New Brunswick and Manitoba grant
ing licenses to Dominion companies for example only 
as a matter of discretion. By the decision handed 
down this week a company having a Dominion 
charter can do business without further license in any 
province of the Dominion. Hitherto a company 
which did not take the trouble to take out a license in 
every individual province might find that it could 
not collect its accounts in that province. As the 
licensing fees in most cases were practically the same 
as the cost of getting a Dominion charter the total 
cost was considerable before legal status in all prov
inces was obtainable. There were also certain for
malities in the various provinces in the way of reports
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and the like which often made it hard for a company 
to know just what was ifs position. In British Col
umbia for example, a Dominion company was sup
posed to have a separate head office for the province 
as well as a resident attorney. These licensing laws 
were, moreover, a special tax on limited companies as 
partnerships were not included in their scope. Often 
the fees chargeable in the various provinces were esti
mated on the whole authorized capital whether paid- 
up or not and whether all used in the province or not.

The recent decision will promote inter-provin
cial trade and will make the procedure much simpler. 
Incidentally the decision cuts off materially the rev
enues of the provinces, all of which, with the ex
ception of Prince Edward Island, had extra-provin
cial licensing laws. The decision as such, however, 
does not prevent the provinces from taxing corpora
tions and the provinces may overcome this aspect of 
the decision by changes in their tax laws. Many of 
the annoyances, however, of doing inter-provincial 
business are done away with by the decision.

Little Adulteration Here
IIIEF analyst, A. McGill, of the laboratory of 
the Inland Revenue Department has just sent 
in a report to the department on 93 samples of 

confectionery (marshmallows) which underwent 
diagnosis for injurious matter for whitening pur-

(oses. The results, he points out, were gratifying, 
n fact the dangerous excess of sulphurous acid was 

not found in any sample.
Here are the results in brief: Fifty-one samples, 

constituting 55% of the whole were entirely free from 
the sulphurous acid and 20 others yielded traces only. 
Twenty-two samples or 23% of the whole contained 
distinct amounts of the acid, but in no case did the 
quantity present exceed one part in two thousand 
parts by weight of the confection. This amount is 
generally believed to lie quite harmless to health and 
is permitted by an Order-in-Council of April last.

This Order-in-Council named became effective on 
the 11th May of this year, and decrees that when sul
phurous acid (in any form) is present in a food or 
drink, the fact of its presence shall lie declared on 
the label. This condition was not fulfilled in any of 
the cases reported, and in strict reading of the law, 
all samples in which any determinable amounts of 
sulphurous acid were found, were amenable to pen
alty.

Since, however, the collection was made soon 
after the Order-in-Council liecume effective, and in
asmuch as it is usual to allow a reasonable period of 
time to elapse between the publication of a new regu
lation and its enforcement, in cases where danger to 
health is not involved, the chief analyst recom
mended that, so far us this report is concerned, no 
action lie taken by the department.

Editorial Notes
MANY GROCERS throughout the country are mak
ing good housecleaning sales by means of window 
displays. There is more of this business to be gone 
after.

THE NUMBER of new consumer concerns that have 
sprung up among us this year, demonstrates how 
easily it is to fool some of the people at least some of 
the time.

»

Join the Association

DO the merchants of Canada in general under
stand the aims and objects of their own asso
ciation? If they can read the reports which 

constantly appear in the city papers, and which are 
grossly misrepresenting, and therefore seriously in
juring the interests of the retailers, without being 
aroused to a keen sense of their duty in supporting 
the association, then they do not understand them.

There is no industry of any kind so fiercely 
abused and the men engaged in it, so much maligned 
as the retail merchants. The people have been so im
pressed through these continuous attacks that they 
feel perfectly justified in supporting any schemes 
rather than the regular retail stores.

Taking advantage of this state of affairs, the large 
mail order stores are reaping a great harvest. Co
operative stores are being introduced as « relief; ped
lars are having a good time; schemes of all kinds 
are jierpetrated which are alleged to offer better 
things than the regular trade.

Why is this so, and is there a reason for it? Un
doubtedly this is owing to lack of interest on the 
part of the merchants themselves. The “Associa
tion ’ has done noble work to protect their interests 
in every possible way, and yet many of the merchants 
have never contributed one cent, and know nothing 
about it ; and when approached for the paltry sum of 
the membership fee, they try to wriggle out of it by 
all sorts of excuses. To those who have manfully stood 
with the association, and not only paid their fees, 
from year to year, but have given freely, much of 
their time, belongs the credit for what the association' 
has accomplished and which they all enjoy. They 
know the value of it, and also feel very keenly the 
lack of support from many of their fellow-merchants.

When such articles as the following appear with
out a word of defence on the part of the merchants, 
is it not time that they waken up?:

“Believing that the raising of the prices of food
stuffs by the retailers during the past weeks has been 
l>eyond all reason and unwarranted the Toronto Dis
trict Council will discuss the situation and pass reso
lutions of protest which will be sent to Mayor Hocken 
and the Provincial Government with a request that 
immediate steps be taken to end the extortion now 
being practised upon the people under the pretext 
that the war necessitated the raising of prices. 

“Watch and report the dishonest merchant. 
“Don’t let the butcher rest his finger on a project

ing-bone, and don’t let him press his body against 
the scales.

“Don’t forget to reweigh everything at home.” 
Should these things be tolerated without a pro

test? The merchants should undoubtedly unite to 
defend their business and their honor. Do they ex
pect the association to do it without giving them the 
necessary financial support? The association does 
all in its power to protect and defend the trade and 
nothing stands in the way of raising it to the stand
ard it should occupy except indifference on the part 
of too many merchants. Through the watchfulness 
of the association the Ontario retailers are exempt 
from the Compensation Act which would have added 
another heavy burden to their shoulders, and yet 
many do not know what it means, and many know, 
but take it all without showing their appreciation by 
supporting the association with the amount they ail 
morally owe.



Grocers Discuss Soap, Flour and Advertising
Lively Meeting of Their Section in Toronto — Anxious to See 
End of Price Cutting on Soap and Flour—Proposal to Advertise 
Collectively Introduced and Discussed.

T
oronto, Nov. 12.—(Special). — 
The Grocers’ Section of the Retail 
Merchants’ Association held a 
lively meeting on Monday night last 

when several important matters that 
were warmly discussed arose. The sec
tion have a Question Box for the use of 
members and those with problems to be 
solved are requested to drop them in. 
Chairman Neil Carmichael presided, and, 
after the preliminaries, opened the box.

One inquirer wanted to know if it 
would not be a good thing, now that 
the grocers had organized a section of 
the R. M. A., to arrange for an inter
change of names of members among the 
different sections with a view to an in
terchange of trade. The suggestion was 
met with favor and many propositions 
were tendered. Mr. Forster, Ronces- 
valles Ave., proposed a register in the 
board room so that members could pick 
out those of other sections residing in 
the immediate vicinity. F. C. Higgins, 
Yonge street, suggested a directory with 
lists of members of each section. D. W. 
Clark favored this and proposed that 
Mr. Trowem, the general secretary, look 
into the cost. Mr. Ballard’s idea was a 
pocket directory. The decision was 
reached that Mr. Trowem investigate the 
matter and report at the next meeting.

Mr. King, a representative of the No- 
Egg Manufacturing Co., was then heard, 
and given an opportunity to explain his 
product and prices, and to point out how 
it was being marketed. It will be on 
the contract selling plan.

The Question Box was again reverted 
to. "Is the practice of advertising bar
gains proper or should the people be edu
cated to paying a fair price always, so 
that the grocery business may be placed 
on a higher planet” wiys the next query. 
This, however, was allowed to go un
answered. Another question was of such 
a character that it led the meeting to 
decide that in future the name of the 
questioner must accompany the query, 
not neeessarity for publicity, but just 
as an assurance of good faith on the 
part of members.

The Soap Question.
Considerable discussion followed the 

two questions : "Is it advantageous to 
the retail trade to buy in quantity lots!” 
and "Are you satisfied with the present 
conditions in the soap market t”

There was pretty much of a .general 
complaint that with the cutting of soap 
prices bv the large departmental stores, 
the margin was too small.

"The soap people should have fixed 
prices on their product both to the whole
sale and retail trade and every retailer 
should be compelled to sell to the con
sumer at one price,” was the way one 
member looked at the matter. "We 
should have a reasonable profit on every
thing,” he added, and-his remarks were 
greeted by applause.

“The soap question is the biggest 
with which we have to contend,” de
clared another. "Even if we can buy 
soap for $3.85 we only make 31 2-3 cents 
on $4.16 2-3, selling at six for a quarter, 
and if some of us do not sell at six for 
a quarter the people think we are dear 
and go to the department store.”

When one of the members said it was 
impossible to get the manufacturers to 
do anything they were in opposition to, 
on account of the fact that once before 
when a soap concern had changed its 
prices with a view to helping the retail 
trade and the grocers themselves did 
not stay by it, there were a few protests. 
"Nothing is impossible if we get behind 
the thing,” maintained one. "If we can 
hack one another we can get what we 
want,” was the way another put it. A 
third said : "If it is impossible it is 
only because up to the present there 
has been a lack of unity. If we insist 
on a concern selling its goods on the 
contract selling plan at a fixed price, as
the------------ Comnanv did some years
ago, we would realize a steady flow of 
profits. We should insist on getting a 
fair margin on every new line that is be
ing put on the market and should say 
to the company behind a new line that 
if there is not a fair profit attached, it 
cannot be put on the market. There are 
too many lines to-day being sold by the 
department stores at what we grocers 
have to pav fof them. We get loaded up 
and lose out on the deals.”

Joint Committee Working.
General Secretary Trowem pointed 

out the soap question was already being 
taken up by the joint committee of re
tailers and wholesalers appointed dur
ing the past summer and suggested that 
a resolution be passed backing up the 
contentions of that joint body. After 
several other speakers had endorsed the 
fixed price idea, a resolution by F. C. 
Higgins that a committee be appointed 
from the Grocers’ Section to confer with 
the joint committee above mentioned 
re the re-arrangement of the prices of 
soap and the cutting out of premiums, 
was carried.

The flour question was next on the 
slate. It was declared that department 
stores were advertising certain flours at 
a price only a cent and a half advance 
on what it cost the retailers. A resolution 
by D. W. Clark to the effect that this 
be condemned and that the matter be 
taken up with the companies concerned 
to see that the retailers get a legitimate 
profit, was also passed.

Collective Advertising.
For the past few weeks some of the 

members have had under consideration 
the question of co-operative advertising 
in the daily papers. In a city like To
ronto it is maintained that advertising 
individually in the papers was rather 
expensive, and if any were done it 

would have to be collectively—that is, 
a certain space would be contracted for 
and those wishing to enter the plan 
would pay their share of the space used.

T. N. Humble, an advertising man of 
long experience, and now on the staff 
of the Retail Merchants' Association, 
outlined the proposition and took up the 
various phases of advertising. For a 
number of years he was engaged in look-, 
ing after the copy of Hobberlins, the 
Toronto clothiers, and has also had re
tail experience. At the outset he re
ferred to the cost of advertising as be
ing responsible for so few aggressive 
merchants taking it up. "Many are us
ing handbills.” he said, "but this is al
most a complete waste of money, as so 
many of them find their way into the 
ditch or other places where they are not 
destined to do any good.”

"The sending of circulars into the 
homes is an expensive method and then 
only those to whom they are sent have 
the opportunity of reading them. For 
less money thousands of people could be 
reached through the medium of the 

dailv press. But, of course, advertising 
itself is not going to do the whole job- 
the goods must have merit in them.”

Could Advertise Service.
Mr. Humble gave figures on the cost 

of various spaces for a year and sug
gested that if space should be taken as 
proposed, it could be used to advertise 
certain lines that all the dealers had 
for sale on certain occasions. He pointed 
out that such advertising space could be 
utilized to explain the service the re
tailer was in a position to render that 
could not be given by department stores. 
A free paper, too, he declared. - was no

(Continued on page 35.)
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Lighting Windows to Catch Crowds at Night
Two Circuits Are Economical, Equipped with Switch, Gauged to 
Suit Period of Largest Traffic—Three Types of Reflectors and 
Their Merits—Sources of Light Should Never be Visible—Light 
and Prosperity Linked up. v

By A. J. Edgell.

PROSPERITY and light go hand in 
hand. It pleases a competitor 
mightily to see a store front dull, 

so a merchant who does not have his 
show windows brightly illuminated at 
night loses a good opportunity to in
crease his sales and gives his competitor 
a great advantage.

Window lighting depends to a con
siderable degree upon conditions that are 
individual to each window. The charac
ter of goods displayed, whether light or 
dark, and the color of background, are 
matters that should be taken into con
sideration in installing a system. If 
streets and neighboring windows are 
brilliantly lighted, it is, of course, ne
cessary that the intensity of illumination 
in the window be higher than if such con
ditions do not exist, as the effectiveness 
of the lighting is largely a matter of 
comparison.

Bad When Light Source is Visible.
In a previous article attention has 

been called to the methods of window 
illumination. These may be divided into 
two classes—bad and good. Like the 
maiden in the nursery rhyme who “when 
she was good, she was very, very good; 
but when she was bad, she was horrid. ” 
window lighting when it is good is very 
good, and when it is bad it is horrid. As 
bad examples, might be mentioned the 
windows in which the light source is vis
ible and causes an unpleasant eye-strain ; 
the window in which a lighting fixture is 
visible, with the lamps themselves at 
either end of horir.ontal arms, etc. To 
what extent a firm will go to prevent the 
light source being visible to the passer-by 
is shown bv the method used bv Mar
shall Field, in Chicago. In one of their 
largest windows, situated on a corner, 
the light sources in that portion of the 
window at right angles to the observer 
would, under ordinary circumstances, be 
visible. To prevent this, short wings of 
tin painted dull black have been extend
ed out four to six inches from the re
flector between each lamp.

Concealed Sources.
The proper method of illumination is 

by means of concealed sources, the light 
being thrown from the top and front 
of the window in such a manner that no 
annoying shadows are made. Windows 
call for an installation of reflectors and 
lamps which wjll provide an illumination 
of such intensity and quality that after
dark business may be carried on at day

light efficiency. Good business demands 
the best illumination possible, combined 
with attractive appearance and the 
adoption of every sensible economy.

Reflector Very Necessary.
A reflector is a very necessary part of 

the lighting equipment in order to use 
light efficiently and reflect rays that 
would otherwise be lost. An electric in
candescent lamp does not give light 
equally in all directions; on the contrary, 
it throws its maximum candle-power on 
the walls sideways, and lesser amounts in 
all other directions; thus, a 25-watt 
Mazda lamp gives 21 candle-power side
ways, 6 candle-power straight downward, 
and intermediate amounts at various 
angles. It is, therefore, easy to see how 
necessary are proper reflectors if the 
greatest efficiency of the light burned is 
to be had. Reflectors gather much of 
the light that would otherwise go to 
waste and throw it on the goods where 
it is needed.

Mazda lamps are generally used in 
window lighting, because, they give a 
much more brilliant light than the or
dinary lamp, at no increase in the 
amount of current consumed; in fact, 
the claim made for the Mazda lamps is 
that they will give three times the light 
of the ordinary carbon lamp and burn 
no more current in giving this increased 
light.

There are three types of reflectors in 
general use for window lighting, each 
having the power of effectively illuminat
ing certain types of windows; these are 
prismatic reflectors, trough reflectors and 
individual reflectors.

Where Window is Open to Store.
Where a window is open to the store, 

the background being carried to a height 
of two or three feet, it is frequently ne
cessary to use glass reflectors with frost
ed lamps in order to harmonize with the 
interior arrangement of the store, which 
is visible from the street. In a condition 
of this kind glare is frequently apparent, 
and some of the light is wasted on the 
side walls, but occasionally attractive 
windows may be seen which are lighted 
in this manner. Such a condition need 
not exist with department, clothing, fur
nishing or other stores in which the win
dows have built-up backgrounds.

directed to the most distant corner of 
the window, the portion of the window 
glass behind the reflector having the 
name of the firm, goods carried, etc., let
tered in transparent colors. The light 
diffused by the prismatic reflector il
luminates these signs in an attractive 
manner.

Trough Reflectors.
!

In the trough and individual types, the 
reflecting surfaces range from quick
silver to pure silver-plated mirrors. 
Trough reflectors are very compact, .tak
ing up little room, and being especially 
serviceable where space is limited. A 
Mazda tubular lamp is frequently used 
with reflectors of this type, giving a! line 
of light that falls uniformly upon the 
entire display. The trough reflector is 
hung from or fastened to the ceiling of 
the windows in such manner that the 
light does not fall upon the side walls. 
These reflectors are made with different 
contours for different depths of windows.

Individual reflectors are made in many 
different shapes, from metal, or one- 
piece blown glass reflectors with mirror
ed surface in such form that they direct 
the light rays upon the display with little 
loss. The lamps used range from the 
25-watt up to the larger sizes.

Two Circuits Better.
In installing systems for lighting show 

windows, the lamps should be placed on 
two circuits, so that half of them may 
be turned on during the early evening 
hours and the balance when the full 
strength of illumination is required. To 
get the best results, of course, alternate 
lights should be placed on the circuits. 
A time switch should be a part of every 
lighting installation, whether a night 
watchman ie employed or not. It is not 
subject to the vagaries that human be
ings are, and turns the lights off and on 
promptly. It does not vary the turning 
off from ten minutes to half an hour, as 
a watchman or special outside watchman, 
whoee route may extend a half mile, is 
inclined to do. The Initial cost is small, 
and is saved in a month by the lack of 
waste light thrown on the street when 
there are few passera. In this connec
tion it is well to remem bej that the 
“movie” habit which holds.the people 
in its grip gives the merchant an oppor

Prlsmatic Reflector.
The prismatic reflector ie frequently"^ 

adjusted in window ao .that the light is

tunity to let hie windows wftk another 
hpur at night,Li^hte inftioat cities 
should net w6 extinguished unti
i, . • ( Continued .page 33*)



Increased Business $1,000.00 a Month
Merchant in a Small Town Achieved This Result by Starting to 
Advertise in the Local Papers—Grave Difficulties Were Overcome 
by the Adoption of a Policy of Aggressive Publicity.

T
HE problem that confronts the 
average merchant doing business 
in a small town within easy dis
tance of a large city i? how to create and 

maintain an interest in his store against 
the persistent efforts of the larger peo
ple to draw business from the territory 
that is legitimately his.

This problem is made the more serious 
when the territory is traversed by a 
trolley line giving an hourly service with 
the city, when the roads leading there
to are among the best in the country 
and when the local merchant’s custom
ers are well-to-do fruit growers, many 
of whom have their own motors, and 
can whisk into the city and back again 
at little or no inconvenience.

Merchants in distant towns where 
there are only two or three trains daily 
with the larger cities and their depart
mental stores, will admit that the man 
who has to- contend with the conditions 
described, is at a much greater disad
vantage than they are, and that he must 
avoid the rut if he would continue in 
business.

The following is the story of a retail 
merchant in an Ontario town, doing 
business under the conditions outlined 
above, who managed to increase his 
turnover by $1,000 a month.

How did he manage to do this 1 
Apart from the advantages of a simple 

but thorough system, which takes care of 
important details and the appreciation 
of conditions peculiar to the district, the 
bulk of the explanation is found in the 
two words “aggressive advertising.’’

Merchants of that locality draw busi
ness from a very rich territory within a 
radius of five miles south, east and west. 
Bad accounts are scarce. Notes are 
taken on large purchases, and this 
dealer states that his loss on these lias 
been negligible. Besides it is a method 
which has a tendency to direct business 
to the local merchant, whereas if a hard 
and fast cash rule were enforced, the re
sult would undoubtedly be a larger pat
ronage for the city stores at those times 
when ready money is more plentiful 
than others. On such accounts the mer
chants may be confident of a settlement 
once a year.

This five-mile radius, so easily trav
elled, is a rich prospecting field for the 
city stores.

“The country was being flooded, if ilk 
the advertising of the Hamilton aod-Tei- 
ronto stores,’ said this aggressive- mer
chant, “and about nine months ago, 1

realized that I would have to do some
thing more than use a small regular space 
in the local paper. I accordingly got in 
touch with a concern supplying a good 
advt. service—layouts, seasonable para
graphs, cuts, and all necessary material 
for an interesting campaign. Then I ar
ranged my advertising contract with the 
weekly newspaper so that I would have a 
monthly service of one page and eleven 
halves to be used as desired. Frequent
ly, I would have the printer strike off 
5,000 copies of this full page advt. Then, 
with my runabout and two boys we 
would go over our five-mile radius thor
oughly, distributing those circulars 
where we thought they would do the 
most good. For special occasions, our 
advts. would be exceptionally appropri
ate and never failed to bring results. 
Our Christmas advertising is an ex
ample. We secured through the syndi
cate, a four-page sheet bordered in color 
with holly and mistletoe with a head of 
Santa set in the border on the front 
page. I immediately made an arrange
ment with the newspaper to use this 
two-sheet supplement as the front and 
bark of the regular issue. In a panel 
on the front page the editor ran a seas
onable message to his subscribers, used 
the inside for reading matter, while I 
had the front and back for advertising. 
I was able to do this at a fair price by 
co-operating with the publisher, and the 
result was an exceptionally fine Christ
mas display and one that was very effec
tive. By watching opportunities such 
as these, we have kept our customers 
interested and have developed the busi
ness from sections which were formerly 
more or less prospective. Then, too, 
the loyalty of the staff both in and out 
of office hours has assisted materially.”

This increase in turnover is a most re
markable demonstration of the value of 
advertising. With the merchant fn the 
small town the question of advertising 
frequently does not come in for much 
attention. He feels that he has not the 
same facilities as the merchant located 
in the city where the daily paper serves 
as the medium.

The experience in question shows, 
however, that the advertiser in the week
ly paper can secure results just as surely 
as the advertiser in the daily.

The Royal Provision Store, grocers 
and butchers, Montreal, have dissolved, 
Jno. Kilbride continuing under same 

name. H

EXEMPTION FROM COMPENSA
TION ACT.

According to the reports in the papers 
of the meeting which took place before 
the Hon. I. B. Lucas, and the new board, 
one would naturally come to the conclu
sion, that the retail merchants were thete 
to ask to be left out of the new act, This 
is, however, not the case. Through the 
efforts of the Retail Merchants' Associ
ation they were left out when the bill 
passed the House.

As some retailers, such as tailors, but
chers, jewelers, etc., do some manufac
turing in connection with their retail 
business, the object of the meeting was 
to decide whether they are to be classed 
with the retailers or manufacturers, who 
come under the act. These are some of 
the difficulties which present themselves, 
hut the retailers as well as the farmers 
do not come under this act. As this act 
is considered by many somewhat unfair, 
those who are carrying on small manu
facturing in connection with retailing 
are anxious to be classed as retailers, and 
be exempt. The matter was left in the 
hands of the Retail Merchants’ Associa
tion to submit a statement of where the 
line would be drawn.

LIGHTING WINDOWS TO CATCH 
CROWDS AT NIGHT.

(Continued from page 32.)
o'clock, when the theatre crowds have 
passed. The saving of current from id 
or 10.30 to 11 is economizing at the 
wrong end.

A window of this kind is hard to light 
properly, because the light must be 
thrown practically straight down and 
falling mainly on top of the merchandise 
shown. In the windows shown, the re
flector throws the light in each a way 
that an even illumination of the display 
results. The open portion above the 
background detracts from the appear
ance of these windows, because it allows 
a view of the interior and interior light, 
ing fixtures. These, when lighted, dis
tract the attention of the passer, and so 
weaken the effect of the shop window.

The Meyer-Thomas Co., Ltd., cigar 
manufacturers, Granby, Que., have sent 
n cheque to the Patriotic Fund for 
$142.85, being one day's pay of the em
ployees of their factory. This factory 
also contributed $285.70 te-the Montreal 
branch.
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CANADIAN GROCER

i

A Merchant’s Bookkeeping System 
Explained

Keeps Close Tab on Expenses, Sales, Drafts, and 
Knows Progress of the Business at Any Time— 
Prefers to Make Payment by Draft Rather 
Than Cheque.

Written for Canadian Grocer by W. P. McCarthy. Prescott, Ont.

To the grocer keeping his own 
books with little time to spare, a de
scription of the system I have worked 
may be of use. I might say* that 1 read 
Canadian Grocer from cover to cover 
and find the time well paid for, as it is 
usually full of good ideas which one can 
easily use to advantage. Very often we 
find goods advertised that prove to be 
good sellers and good profit-makers, that 
otherwise we would not have heard 
about maybe for months. In fact for 
the advertized bargains or special sales 
this is about the only way that a grocer 
would know of this.

Market Reports Are Money Savers.
Then the market reports which are 

so arranged that you can grasp them 
in a few minutes or refer to them at any 
time, we find to be a great advantage in 
buying and a great money saver.

For expenses and freight we use one 
book—one page for expenses and the

opposite page for freight. A page does 
for each month and is added up and the 
amount carried to ledger at the end of 
each month. The same with merchandise 
purchased. This takes two pages each 
month and lasts the same time as the 
other hook, about eight yttars. This 
saves space in the ledger as only the 
monthly totals are entered there. When 
an invoice is received and checked, we 
enter it on the merchandise book, as: 
Brown & Co., $210. Then we open an 
account in our ledger for Brown & Co. 
and give them credit for $210—like this: 
Oct. 10, 1 mo., 3 per cent.. $210, or Oct. 
10, 1 mo. net, as the case may be. When 
Brown’s statement comes, we cheek it 
with the ledger and always pay by 
cheque or draft. We prefer to pay by 
drafts, as cheques sometimes go astray 
and they are a great bother. At the end 
of the year we add up all accounts in the 
ledger, which shows the total amount 
purchased from each firm and the

amount due them. Also our total pur
chases for the year, the expense and 
the freight, and our total sales as well.

Watching Drafts.
For keeping track of drafts I rule a 

blank book, a page for each month, as 
follows, and enter drafts as soon as I 
accept them.

November 1914.
Paid Brown & Co. IS

(This la the 
way we mark 

them off.

Smith & Co. 13
210WI
90,00

I

At a glance you can see just what 
you have to meet each month.

For keeping track of monthly sales 
as a reference, I took fourteen letter 
heads and fastened them together, one 
for each month, one for a hack page and 
one for a cover. The back does for 
year’s totals. This is the way:

January Sales.
I Cash

1910 ; looo.oo
1911 ! 1000 00
1912 ! lOOOlOO

Credit . I! 
1000100 
iooo'oo 
1000100

Total
2000
2000
2000100

As we have been in business over 25 
years and can tell at a glance each 
month’s business, we find it well worth 
the little time required.

Charles A. Perkins, for thirty years 
one of the leading grocers of Barrie, 
Ont., died very suddenly of heart failure. 
He was in his 71st year, and retired 
from active business fifteen years ago.

liHfêljLs*!

There are some good anggeatloue here for an nntenan window display. Thle was shown Inst year by the Hudson Bay Co., of Win nlpeg.
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HUNTSVILLE MERCHANTS 
ORGANIZE.

Huntsville, Ont., Nov. 12.—(Special). 
—Huntsville is one of the latest towns 
in Ontario to join the ranks of the Re
tail Merchants’ Association. W. C. Mil
ler, representing the association, has 
been here and has successfully got the 
merchants together, some 25 already 
having pledged themselves to help with 
the good work. The officers elected 
were:

President, A. E. Callahan, grocer; 1st 
vice-president, J J. Bailey, grocer; 2nd 
vice-president, L. H. Ware, grocer; 
secretary-treasurer, J. E. Fisher, general 
merchant.

Executive:—J. Armstrong, butcher; 
John Calderwood, grocer; C. J. Chris- 
tinson, boots and shoes; R. B. Hern, 
hardware.

Here in Huntsville the grocers are 
troubled with wholesalers selling direct 
and this question was discussed at the 
meeting, resulting in the following reso
lution :

The Association will meet on the first 
Wednesday of each month.

“That whereas, we, the undersigned 
retail merchants of the Town of Hunts
ville, who pay taxes and other expenses 
into the municipality, have invested our 
money in merchandise, and have made 
ample provision by providing good 
stocks to supply this town and the sur
rounding country with the necessary 

goods which the public require:
“In addition to this, we are at all 

times present in our stores to supply 
the local requirements, in small or large 
quantities, and at the time they are re
quired:

“Notwithstanding our investments and 
the provisions we have made to supply 
the public, and the obligations we have 
incurred, we find that certain wholesale 
houses, whose names we have attached 
hereto, send their travellers and their 
representatives into our district, and 
supply our customers with goods, and 
in many cases at the same prices that 
they supply us, and they destroy our 
trade, and pay no taxes or other 
amounts to help pay the cost of main
taining the municipality;

“We therefore submit that we have 
a grievance that should be remedied, and 
we ask the Executive of the Ontario 
Provincial Board of “The Retail Mer
chants’ Association of Canada’’ to take 
this matter up and advise us what can 
be done, and what assitance we can 
give them to remedy the same.

“To further verify our knowledge of 
the conditions as above set out, we the 
undersigned, have attached our names 
hereto and have taken our affidavit to 
the same before a Justice of the Pesee. "

CANADIAN GROCER

GOOD VALUE IN FALL 
NUMBER.

The MacLean Publishing Co., 
Toronto, Ont.

Gentlemen :—
I enclose express order for 

$2.00 as per statement also en
closed,

J. B. Kemp, 
Pembroke, Ont.,

Nov. 5th, 1914.
P.S.—The Fall Number of 

Canadian Grocer is just to hand 
and on glancing through it 
would say 1 have already good 
value for next year’s subscrip
tion in this number.—J. B. K.

• • S

MacLean Publishing Co.,
Toronto, Ont.

Gentlemen :—
Enclosed please find cheque 

valued $2.00 payment for Cana
dian Grocer to Nov., 1915. We 
have just received the Fall 
Number and must say it is full 
of very interesting and valuable 
reading.

Puckett & Scilley, 
per G. Puckett, 

Oshawa, No. 4th, 1914.

SUPPLY AND DEMAND.
How the Sugar Market Advanced 10% 
Without Actual Conditions Changing.
Pointing out that the recent remark

able advance of one hundred per cent, 
in the sugar market was the result of 
supply and demand, when during the 
whole period there was no actual chance 
in the conditions, Willett & Gray in 
their weekly sugar report say:

The supply and demand eond’tions on 
August 1st made the price 2.28c, and 
the supply and demand conditions on No
vember 2nd also made the price of 2.44c 
per lb. As developed later, there was at 
no time between August 1st and Novem
ber 2nd any important change in the 
actual supply conditions that '.hould 
have called for the advance in prices 
that was made. The visible supplies of 
sugar were so large at the beginning of 
the last sugar campaign as to bring the 
price of sugar down to or below the cost 
of production.

The price had recovered slightly to 
2.28c August 1st, the supplies had not 
been drawn upon to any unusual extent, 
and the 2.28e price was then a normal 
value on the supply and demand basis.

Between August 1«t and November 2nd

the visible supplies had been drawn 
upon to some further extent, but still 
sufficient supplies remained to meet the 
demands as to warrant the 2.44c value 
again.

What caused the intermediate rise in 
price of over 100 per cent.f

It was simply the mistaken sudden 
conviction that took possession of great 
Britain and the United States that be
cause of the cutting off of European 
beet sugar supplies the cane sugar sup
plies would be insufficient for the de
mands of the two countries.

Immediate action to possess the sup
plies at any cost soon developed the un
changed facts that supplies were easily 
secured and were abundant for all de
mands.

The mistaken conviction ended in 
Great Britain when the British Govern
ment had easily secured about a million 
tons cane sugar from various countries 
by the first of September, and ended in 
the United States soon after, since 
which time the market price has been 
settling itself back to the normal sup
ply and demand basis, with some 300,000 
tons surplus supplies of sugar left over 
in the United States and Cuba for an
other season.

GROCERS DISCUSS SOAP, FLOUR 
AND ADVERTISING.

(Continued from page 30.) 
good. If it has not been paid for by 
the reader, little or no interest would be 
taken in it. He advised on mediums that 
had reputation and that were read and 
urged the necessity of properly written 
advertisements. '‘Talk about the strong
est features in your store,’’ he advised, 
“and leave the others alone.”

After this address several members 
spoke in favor of the proposition, but 
they will await further reports and con
siderations.

During the discussion this sigflniflcant 
remark was made: “Regular customers 
do not come to you for cut prices,” and 
when asked the reason the speaker said 
it was because they were ashamed.

The meetings of the Grocers’ Section 
promise to be lively and informative and 
good attendances are predicted. In fact, 
on Monday practically everv chair in 
the big board room was occupied.

---»---
Edward Francis Hicks, a promising 

young salesman who has been with John 
Sloan à Co., wholesale grocers, To
ronto, for the past year, died on Tues
day night last. Mr. Hicks, who was only 
24 years of age. was formerly with Har
ris of Owen Sound. While his home was 
in Toronto, he travelled north of that 
city for John Sloan * Co. Death was 
due to pneumonia.



Current News

Quebec and Maritime Provinces.
Max Byer, grocer, Montreal, has re

gistered.
H. J. Young, grocer, Montreal, has sold 

to Jno. Kilbrite.
Raoul Tetu, general merchant, St. 

Raymond, Que., died recently.
Cahill & Co., grocers. Halifax, N.S., 

sustained a fire loss recently.
There are 548 grocery-liquor licenses 

in Montreal; of these. 198 • must be 
cut off by May 1, 1919.

Henry Baker, a general merchant in 
Marie Joseph, N.S., for many years, died 
recently at the gge of 65.

Edward Donohue, senior partner of E. 
Donohue & Son, grocers and liquor deal
ers, Halifax, N.S., died recently.

Amirol R. Brown, formerly a general 
merchant in Arcadia, N.S.'. died on Nov. 
3. Latterly he was in the .commission 
business, yanking among the largest ship
pers of blueberries and strawberries.
■ T. B. Mullin, representing the Mont
real Biscuit Co. in St. John, N.B., dis
tort, was recently married to Miss Ada 
Currie. The wedding took place at Jem- 
seg, the summer home of the Curries.

Libby, McNeil & Libby, of Chicago, 
have contributed to the Nova Scotian 
Belgian Relief Fund, 50 cases of canned 
beef, through Pvkes Bros.. Halifax. This 
shipment will go by the second relief 
ship sailing from Halifax.

Some weeks ago we announced the 
death in battle of Paul Genairon, form
erly manager of the French Food Spe
cialties Co. (S.P.A.), Montreal. Word 
has now been received that Paul Caron, 
who succeeded Mr. Genairon as manager, 
has been taken prisoner by the Germans, 
and is being detained at Zuedlir.burg.

A petition signed by a large majority 
of the merchants of Sherbrooke, Qne„ 
was presented to the city council last 
week, complaining that the tax levied on 
persons who came from outside and con
ducted sales of bankrupt and liquidated 
stocks was too low. and that the haphaz
ard and questionable competition was a 
source of injury and menace to the pros
perity and stability of the retail trade in 
general, and to the consumers them
selves.

Ontario.
Geo. A. Cooper, a Toronto grocer, 

passed away recently.
Robert Mann, at one time a grocer in 

Orangeville, Out., died last week in Lon- 
don, Ont.

Several merchants in Kearney, Burks 
Falls, and Powasson have joined the 
ranks of the Retail Merchants' Associa
tion.

Noble Dean, a general merchant in 
Renfrew, Out., for many years, passed 
away last week. He was in his seventy- 
first year.

Stephenson & Anderson, head clerks 
in general stores in Huntsville, Ont., 
have gone into business for themselves 
and are trading as “Rill and Bob”—the 
New Grocers.

The Candied Fruits Confectionery Co. 
has been organized, with headquarters in 
Welland, Ont., to manufacture confec
tionery and prepare fruits in the Italian 
and French style. The capital is placed 
ate.f40,000.

Samuel Hisey has opened a wholesale 
and retail provision store at the corner 
of Dundas and Bloor Streets, Toronto. 
The Chritsworth Market Association and 
the Wm. Davies Co. have formerly occu
pied this stand.

N. C. Cameron arrived in Peter
borough, Ont., on Sunday from St, John, 
N.B., where he has been looking after 
R. M. A. organization work. He has been 
appointed secretary of the New Bruns
wick Association, and will leave shortly 
to take up residence in St. John.

Western Canada.
M. J. Harrison, general merchant, 

Guernsey, Sask., has moved to Plunkett.
Fraser 'Tims, one of Edmonton’s 

“old-timers,” has passed to the great 
bevond. The late Mr. Tims lived in Ed
monton for the last eighteen years, and 
previous to that was a resident of Fort 
Saskatchewan for a number of years. He 
went to Fort Saskatchewan from Swift 
Current, where he conducted a general 
store, and before had been in Regina. 
He was bom in Levis, Quebec, fifty-three 
years ago and in 1882 started for the 
West and located at Regina, where he 
was the agent for the Dominion Express

Company. He resigned his position with 
that company and started in business for 
himself as a general storekeeper in Swift 
Current, and while there had charge of 
the supplies for the Battleford column 
at the time of the Riel rebellion.

B. Kovnats & Sons have opened out in 
new premises at Transcona, Alta., the 
building being a handsome addition to 
the business section of the town. The 
structure is a two-storey one, brick 
veneered, and will be fully occupied by 
the firm. On the first storey will be the 
grocery and meats departments, while 
the upstairs will be devoted to dry goods 
and shoes. On the second floor there 
will be accommodation for parceling all 
goods handled.

----#----
WEIGHTS AND MEASURES.

An amendment to the Inspection and 
Sale Act which goes into effect.on the 
1st of January, 1915, sets forth weights . 
of different commodities when sold by 
the bushel or by the bag, as follows:
Article— Weight per bu.

Lbs.
Artichokes ...........
Ilea»» ..................... .......... <10
Beets .......................
Bituminous coal
Blue grass seed . .......... It
Carrot» ................. . .......... 50
Castor beans ___ .......... 40
Clover seed ......... .......... t‘0
Hemp seed ........... .......... 44
Lime ....................... .......... TO
Malt ....................... .......... 30
Onions ................... .......... 50
Parsnips ...............
Potlto#» ...............
Tiniothv seed ... .......... 4M
Turnip» .................

Article— W#*lght per bag 
Lbs.

Artichoke* .......... .......... 84
Beets ..................... .......... 75
Carrot» ................. .......... 78
Onions ...................
Il»r*nlps ............... .......... (15
Potatoes ............... .......... 90
Turnips ................

A

.......... 75

V

JUNE APPLES IN OCTOBER.
June apples in October. This is a new

development in apple growing, but it is
what A. A. Coons has on some trees on 
his place in the Orange Blossom colony.

The trees bore heavily at their pro
per time in June and Mr. Coons took 
a large crop from them. Within the last 
two weeks the apples have ripened again, 
and Mr. Coons now has a fine second 
crop on his trees.—Oakdale (Cal.) Gra
phic.



London Tea Market Highest in Thirty Years; ; 
Looking for Cheaper Sugar, New York Higher;

Tea Situation Should be Relieved to Some Extent by Capture of
Emden—France Sends New York Sugar Up—Further Declines ’
Being Awaited in Canada — Elimination of Turkish Supplies
Creates a Firm Market for Dried Fruits with Exception of Apples. 1

IT is an interesting coincidence that the announcement of the 
capture of the Emden came at the same time that the London tea 
market reached a high |*oint in thirty years—and it was the 

German menace in the Indian Ocean that made it so. Now that 
shipments can be made freely the situation should ease, but it will 
be some weeks before supplies can come forward and in the mean
time conditions will probably remain firm. Direct importers claim 
that they can umler-buy the London market by a couple of cents. 
The removal of the Emden should also help the market for other 
Indian products, such as pepper which has recently advanced 4c 
to 5c lb.

The sugar market is still a centre of interest and further reduc
tions are lieing awaited following the drop last week. Whether these 
reductions will he immediate remains to be seen. It is not known 
whether the drop took place because high-priced raws were exhausted 
or because of public sentiment ; or it may have been that the Ameri
can price for refined $4.90 had reached a place where it could be 
brought to Canada even despite the high duty of $1.93 on a lower 
basis than prevailed in Canada. New York has reacted on French 
demand and from a low point of 3.64c the price is now 4.01c. The 
attitude of Great Britain still attracts a lot of attention and develop
ments are awaited with interest. 1

The elimination of further supplies of Turkish figs and raisins 
has toned up the market for dried fruits. Opinions differ as to 
whether wholesalers will advance prices as stocks go into consump
tion or whether they will tie satisfied to turn their stocks and get 
their money in. Certainly the dealer who wants to make big pur
chases of these lines to-day must pay the price. Cither fruits have 
gone up in sympathy and hritish and German demand in California 
have stiffened apricots and prunes as well.

Another advance of 10c the bushel is recorded for beans. Dealers 
report a good export demand and the farmers holding for top prices. 
The crop is only about three-quarters of that of a year ago.

The close of navigation in the course of ten days may affect the 
Hour market, but brokers point out that deliveries have l>een so light 
that there are small stocks of wheat at the head of the lakes and, 
therefore, there is not likely to be much change when the boats stop 
running. Business continues very ouiet and mills are cutting to 
short hours while some are closing down altogether. Export busi
ness is still further out of line owing to increases in freight rates 
made during the week. There is some talk of forcing flour sales 
through the demand for mill feeds. Rolled oats have been advanced 
25c the barrel on increasing oats values.

The action of the American government in placing an embargo 
against Canadian poultry is likely to have the effect of glutting the 
market on this side of the line. A break-up of the weather at any 
time now is likely to result in heavy shipments, as the birds will 
come in from the fields and feed is very high. There is plenty of 
stuff in the country, although not much has been coming forward 
and the result of a rush of sellers in the face of a poor demand would 
probably !>e the disorganization of the market.

Eggs continue to advance in price with the export demand 
stronger than it has been for many years. While the American 
surplus of over half a million cases should maintain the balance here 
to a large extent it must also be remembered that the United States 
la«t year imported about half this amount, and, further, there is 
the uncertainty as to what may be the extent of the British demand. 
Butter and cheese markets are both quiet with little change in prices.
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Markets in Brief
QUEBEC MARKETS.

FLOUR AND CEREALS—
Rolled oats advanced 1714c.
Feed* -moving better.
Little demand for flour.

PRODUCE AND PROVISIONS— 
Poultry market glutted .with poor 

atodk.
Turkeys selling eteap.
Pure lard market firmer.
Rolled ham down a cent.

FISH AND OYSTERS—
Halibut scarce; up to 12 to 13c. 
Mackerel plentiful and cheap.
B. C. salmon dearer.
Eels up to 10c.

FRUITS AND VEGETABLES— 
Cauliflowers advance.

•> Hothouse tomatoes cheaper.
Cranberries easier. ...
New lemons expected.
Weaker apple market expected,.

■ GENERAL GROCER IKS—- 
Rice market-steady.
Valencia raisin market firm.
Beàfi market slightly firmer.

ONTARIO MARKETS.
PLOP R AND CEREALS—

Speculation as to HuUr future.
Rolled, oats advance 26c barrel.
Mill feeds firmer.

fruit "and Vegetables—
Florida oranges coming. - • 
Business generally quiet.
Potatoes a little cheaper.

• Apple demapd not very strong.
FISH AND OYSTERS—
. Bettor demand now.
' More frozen lines In.
Last month for fresh varieties.

PRODUCE AND PROVISIONS—
Hums cheaper and hacks dearer.
Lard Is easier.
Embargo by U. 8. on poultry.
Eggs are again advancing.

GENERAL GROCERIES—
Tea takes further advance.
Valencia raisins firmer.
Beans up another 10c.
Dried fruits all firm.
No further change In sugar.

QUEBEC MARKETS.
Montreal, Nov. 12.—The sugar mar

ket seems to be supplying the trade 
with the most pleasing topic this week, 
and a further drop in price is awaited 
with interest. The consensus of opinion 
among brokers seems to be that the last 
drop was inevitable. Much time is spent 
going into the situation, special atten
tion being drawn to the fact that the 
margin of profit on the present basis of 
raws has jumped from $1 or $1.25 to al
most'$2.35, whereas t tie margin in New' 
York is only $1.40. When attention is 
drawn to the fact that refiners have an
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agreement with the Government, and are 
making a profit now which they lost in 
the opening stages of the war, the trade 
reply that if Canadian refiners are now 
working on expensive raws, it is their 
own fault, and the public should not 
be paying for their misfortune. Whole
sale grocers have to a certain extent 
taken sides with the refiners, believing 
that advances were justified, and ;the 
daily newspapers are now going into 
the matter. So that it is not improbable 
that another decline may take place in 
sugar. However, the market for raws in 
New York has advanced to 3c, following 
an order for 50,000 tons of refined re
ceived from France, with more orders to 
follow.

Business in most lines continues on a 
hand-to-mouth basis. Prices on many 
staples, such as tea, sugar and flour con
tinue too high to attract much business. 
Where attractive purchases are offered, 
they are taken advantage of, and good 
business often results. On account of 
scarcity of barrels for apples and labor 
for picking them, farmers around Pie- 
ton and Bloomfield, Ont., have found it 
cheaper to mix up their fruit and ship 
them loose in cars. A local house took 
advantage of this, sent out circulars to 
their customers, and offered these ap
ples on a basis of $1.20 per 140 lbs., 
equal to a barrel. The broker who took 
on this business is finding an excep
tionally good demand. As potatoes are 
selling at 60c for 90 lbs., these apples 
are cheaper than potatoes; they are 
cheaper than hay.

SUGAR.—Refiners state that the de
cline of 30c which took place at a late 
hour last week will not be followed by 
another just now, owing to the fact that 
prices are advancing in New York. Raws 
cannot be bought under Styjc. An ex
ceptional demand from France for re
fined is responsible for this advance. Re
finers further state that in making a cut 
of 30c per cwt. last week they were in
fluenced by the weakness of the New 
York market, yet they are still working 
on their expensive raws. They declare 
that price of refined should have gone 
higher; that it was warranted by the 
high price they had paid for their sup
plies, but could not do as they liked be
cause of the cheap raws being offered. 
They are not in a position to say how 
long their stocks of expensive raws will 
last, and they will only buy further 
supplies as they are required. The ef
fect of this drop in the price of Can
adian refined has been to curtail busi
ness to a hand-to-mouth basis.

Attention last week was drawn to the 
fact that the new No. 16 Dutch sugar 
standard recently issued by the Govern
ment. is at least two points darker than 
in use in Montreal at present. Efforts 
have been made by the trade to have

the Government retain the old stand
ard, but they are not disposed to change 
it. The trade will continue to agitate 
the matter here and in the West Indies, 
which stands to have its business cur
tailed if the new standard is allowed to 
remain. It appears that the Govern
ment received this standard from a firm 
in Holland, who have Government auth
ority to issue these standards, but the 
trade is still of opinion that a mistake 
has been made. The Dutch have furnished 
these standard colors for years, so that 
it has become a precedent, like Green
wich time. The Government maintains a 
stiff attitude on the matter.
Extra Granulated Sugar»— Per 100 lbs.

100 lb. bags .............................................................. § 75
20 lb. bags ................................................................ 6 86 .
2 and 6-lb. cartons ...............................................  7 06

Yellow Sugars—
No. 3 ........................................................................... ;

Extra Ground Sugars—
Barrels .......................................................................  7 16
50 lb. boxes ................................................................ 7 36
26 lb. boxes .............................................................. 7 56

Powdered Sugars—
Barrels ......................................................... .............. § 96
60 lb. boxes ................................................................ 7 15
26 lb. boxes ................................................................ 7 36

Paris Lumps—
100 lb. boxes ............................................................. 7 20
60 lb. boxes .............................................................. 7 SC
26 lb. boxes ............................................................. 7 60

Crystal Diamonds—
Barrels ......................................................................  7 40
100 lb. boxes ............................................................  7 80
60 lb. boxes .............................................................. 7 60
26 lb. boxes ............................................................. 7 80
Cartons and half cartons .................................... 6 78
Crystal Dominoes, cartons ................................. 816

DRIED FRUIT.—At last the S. S.
Jacona has reached Montreal, and gro
cers should soon be receiving stocks of 
dried fruits and nuts. This boat is car
rying good supplies of Valencia raisins, 
which should be good property in view 
of a turn the market has given in the 
last week or two. The demand from 
London for Valencias is growing, spot 
stocks there having been pretty well 
cleaned out. A London correspondent, 
writing, states that at time of writing 
active buying was still proceeding at 
two shillings per cwt. more than the 
average sales to Canada. He adds that 
this crop is shorter than was expected, 
and that only 3,000 tons remain in the 
farmers’ hands, who will not give way. 
This looks as though higher prices will 
shortly be asked. The Turkish war 
seems to be playing an important part. 
Sultanas are pretty well cut off, and as 
demand in this country is large for this 
class of fruit, demand will be thrown on 
currants and Valencia raisins. Whole
salers here have bonght sparingly of 
Valencias, trusting that they would 
secure supplies later on via Liverpool. 
For one reason or another, it seems that 
shipments from Liverpool will be re
stricted. However, leaving that side of 
the question alone, the market for Sul
tanas, currants and Valencia raisins is 
firm.

California markets are easy, and a 
seasonable trade is going on.

XVAPORÀHD FRUITS. Pm A. 
Apple*, 8Mb._ box* .................................... • «M 1«
\ *ct Brines, theta 
Prêches, choies 
Pee re. choice . 
Apricots ...........

• II
• U

DRIED FRUITS.
Candled Peels-

Citron ................................................. . •#Lemon .................................................... • ISOrange ...7...................................... .... Ill
Current»—Amalias, loo* ............................... 0 OTVh • MAmalias, 1-lb. pkge. ...................... 0 08 0 06*

Filiatrss, fine, loose, new ...................... OSFiliatras, packages, new ...................... ••
Dotes—Dromedary, package «toot, per pkg.. • IS 6 19MFards, choicest ............................... Ill 114%

Hallow*, loo* .............................. • 61 IH
Hallow*, Mb. pkge. ..................... 117% I»Prunes—30 to 40, In 25-lb. box*, faced..,............. 01340 to 60, In 26-lb. boxes, faced......... .... 0 11M
60 to 60, In 26-lb. boxes, faced............... 0 1160 to 70, In 26-lb. box*, faced............... 0 10ft
TO to 80, in 26-lb. box*, faced............... 0 61%
SO to *, in 25-lb. box*, faced............... Ill•0 to 100, In 26-lb. box*, faced............... 0 OfMRaisiné—
Malaga table, box of 22 lbs., 3-crowncluster, $2.f0; 6-crown duster.................. 311
Muscatels, loow, 3 crown, lb................... I «MSultana, loo* ................................ 0 01 0 11M
Valencia, new ....................................... 0 0714
Seeded, fancy ........................................ • IISeeded, choice ....................................... OS

Prie* quoted on all line of frotte are liable to be shaded for quantities, according to the state of market
TEAS.—Ceylon and India blacks are 

up in London, due to the fact that sup
plies are difficult to secure. London 
stocks are getting low, and opinion has 
prevailed throughout the week that if 
shipments are restricted further, Great 
Britain would probably replace the em
bargo on tea. No auctions have been held 
in Calcutta or Colombo for some time. 
However, the sinking of the German 
cruiser Emden may result in shipments 
of tea coming through more freely. An 
advance took place in London last week, 
on blacks, of VS> to %d., and cable ad
vices this week report a further ad
vance.

This advance has not affected market 
here, as there has been too little busi
ness done to establish a price. No big 
lots have changed hands recently. While 
local business remains quiet, there can
not be big stocks in the hands of the 
trade; the quietness probably means 
that dealers are not disposed to pay the 
price. The market is exceptionally high, 
thousrh really lower than in London.

The market for Japans is strong, as 
there are no low grade Ceylons this 
year to buck up against them; conse
quently there is a big demand for teas 
ranging from 17 to 18 cents wholesale. 
Dealers in Japan teas state that it is 
impossible to secure Japans cheaper than 
17c, while there are some who state that 
19c is a minimum. These are teas which 
in normal years would bring 14 to 15 
cents.

A few Chinas are coming on to this 
market now, eelling for 13 to 14c on com
mon stuff, which in former years sold 
for 10 to 11 cents. Congos are scarce, 
and are in big demand from the West. 
They are being quoted around 14 to 15c 
wholesale.

RICE.—Prices are the same, and 
storks are moving out slowly. Rice being 
a staple, there is usually an order for it 
with other groceries.
IufM Rlw- Pm «et:f--«-— “B" ................ .......................... INW ..................................................... IS

IiKtta bright .............................................  IN

P~H .......... ........................................  IS
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Fancy Rice*— 

Imperial Glace
SparkleCrystal

Per ewt. .......................... 6 66
..................................-........ 616

.ratal ....................................................................... 6 86
Ice drips ................................................................... 6 20
Snow ........................................................................... 6 06
Carolina head ........  7 86

Price* are per 100 lb*., packed In bags (360 lbs.), half- 
bag» (100 I be.), and quarter-bag» (60 lb».); add 10c per 
100 Ibe. for pockets (26 lb*.), and “ ' *'
(12% It*.).
Imported Patna— Per lb.

10c for half-pocket»

0 06% 001 
0 06% 
0 10% 
0 06%

001
IN
un-
out

Bags, rn Ibe. ............................................  0 06
Half bags, 112 lbs........................................ 0 06%
Quarter bags, 56 Ibe. .............................  0 06%

Velvet head Carolina .............................    0 09%
Sago, brown .................................................... 0 06
Tapioca-

Pearl, lb. ....................................................  0 06%
Seed. lb. ...................................................... 0 06%

MOLASSES.—The market is 
changed. Small lots are moving
every day, but there is no large buy 
ing.
Bertwdw. Molarara I•land'.OMootrati.

Finer. Choie».
Puncheon. ..................................... M JO
Barrel. ................................................... Il M
Half barrels .........................................O ,N

Fer ou ted. territorlra prias. nan about la 1 
per gallon than for dellrere, I eland of Una Irani. 

Carload loi. of fl puncheon, or Its .sulralmflood lot. of 10 puncheon, or its (gulralnt In 
barrel, or half barrels, to one buyer, mat be Mid nt 
"open priera." No dlMouata erlll be gins.
Com Sympe—

B«reels, per lb.. He; H MU.. to; It Mis. I MM
Palls. Jgv, Us., mi: * tbs ............................ 1 m
Caw. I lb. line, i dog. Is eara..........................  I ■
Caw. I lb, tlm. 1 das. In cam.......................  IN
Cun. 10 lb. tbia. % don. hi aam.....................  I N
Caw. N IN Una. % dan. In aam.....................  IN

Mini. Sympo—
Pure, per OH lb. tin .................................... . 0 It
Fut». In IS gal. kega. go per lb., or per gal. 1 00 

Maple auger, pure. Per th. ........................  « 10 0 11
COFFEE.—This market has little life 

in it, demand being poor. Importers are 
only bringing in supplies from hand to 
mouth. Rios are quoted le down this 
week.
Coffee, Rotated—

• 0 
60
• X
• If

Java ...................... .
Msrlralbo ........... .............. 60
Mexican ................ 1* 

6 #Mocha ...................
Rio ........................ 0 20

6 a
Chicory, per Ih. . 919

Shelled nhnenda, ftlb. 
Sdcily filberts .

NUTS.—While some of the nuts on the 
S.S.Jaeona have already been sold, much 
will depend on the quantity arriving 
what the remainder will be sold at. Re
garding the report that the French Gov
ernment had placed an embargo on wal
nuts: this embargo has now been re
moved.

wnlnnta, per lb. ............................ g N
I. par lb.................. ••
................................. Ill

Large ..................................................................... 9 18àhimm ...................................... on os
Walnut*, Grenoble ....................................... 0 21 022
Brasil», new .............................................................. 0 IS
Peanut». No. 1. 12%c; No. 1.............................. 0 60%
Peanuts, No. S ............................... ....................... ft
Canadian chestnut* ................................................ Oil

SPICES.—There is no sign yet of 
new supplies of cream tartar. Those who 
are expecting it state that it will ar
rive in two or three weeks. Prices quot
ed are around 35c. It is stated that
there are spot stocks in city which are 
quoted still around 50c. Other lines are 
holding firm at same price.

land 104b. %-IKi

Allante* ........ ............ 0 14-0 IS 0
(Ma ...............  MM» 0
Oayme pepper .... 0 96—6 » 1
Owvee ....................... Ofi-OO 1
Cream t»rt»r We.
Ginger. Cochin ....... 0 10-0 2$
Ginger. Jamaica .... 0 1*-ft 26 0
Mae* .......................... 9B-ttt
Nutmeg* ...................  0 M-» » 1

black ........  0 9ft—-0 55 ft
white ......... 01M# 1

apte* ........... 0 U-ê * 0
PWdtnc spies ........ IMS 0

ftft-A TOn-oee00-1 II 
•-I »

-106

«fi-1 N» W-1 10

ft TU-fl I000-011 10-11 1 •—1 4

-1 10
1 W-l 0 0ft—1 1»*-1e w-i 0B-4

too

Oil
buieu .................................................................... v m

Cinnamun, Ceylon, lb. ............. ............................ 9 60
Mustard seed, bulk ......................................... 9 16 0 U
Celery seed, bulk ............................................ 0 » 0 «6

Shredded cocoanut. in pails' ..................... 0 9ft 0 25

DRIED VEGETABLES.—It is under
stood a number of carloads of choice 
primes have been sold to wholesale 
houses here at $2.30. Dealers cannot be
lieve that these beans are choice primes, 
and are anxiously awaiting their arrival 
to see what they look like. Best price 
to be secured here is $2.39, but salés 
are being made as high as $2.45. Farm
ers around Chatham and Blenheim are 
asking $2.20 to $2.25 in the field. Sales 
of choice primes, 2-lb. pickers, took 
place here this week, the quality being 
guaranteed. A slight - upward tendency 
is noted in the market. It is stated that 
farmers have lots of money behind them, 
and are backed np with stories that Eng
land will aoon want large supplies, and 
that prices will be considerably higher.

The pea market is reported variously 
as large and small. All, however, admit 
that the quality ia not good. In Quebec, 
peas must be good for soup purposes. 
There are lots of common peas, i.e., peas 
that are not good lookers or good boil
ers. Peas which look good will bring 
ten cents a bushel more than those 
which do not. Good boilers are being 
offered from $2.35 to $2.50.

Hand picked, per bushel ............................... IN
Canadian, white, per bushel ........................ 2 66
Yellow, per buahel ..................... ..................... 3 26
Yellow eyee, per buahel .............. ................... 3 25
Lima, per lb........................................................ 0 06

Pees. Imperial green, per bushel ....................... 2 50
Peas, white soup, per bnehel ...................  2 60 2 75
Barley, pot, per abg ............................................. 3 50
Barley, pearl ............................................................. 4 50

ONTARIO MARKETS.
Toronto, Nov. 12.—Business has con

tinued quiet during the week, but there 
have been a number of factors enter 
into the markets which have created in
terest. Following the reduction in sugar, 
the market has been very quiet, as is 
usually the case when a market is declin
ing. Dealers are evidently holding off 
for lower prices, and generally there are 
good stocks. There is some feeling that 
there should be further reductions im
mediately in view of the price of raws, 
to which the refiners reply that they are 
only taking the usual margin above the 
cost of supplies. Tea in London has gone 
np to the high point of 30 years, but the 
situation is a little easier for direct im
portation, and there should be a general 
improvement now that the German men
ace has been removed from the Indian 
Ocean, although high prices may rule un
til the end of the year. The dried fruit 
market generally has taken strength on 
the elimination of Turkish supplies, but 
it remains to be seen whether whole
salers will advance prices or will en
deavor to turn their goods as uenal. 
Beans show a further advance of 10c.

TEA.—Further advance at the weekly 
tea auction at London on Tuesday took 
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the market to its highest position in 
thirty years. Sales, however, were im
proved, volume passing showing 11,000 
chests, as compared with 6,000 chests 
previous week. There is an excited de
mand for all-leaf grades. This covers 
teas from all countries of production. 
Present high prices are largely due, in 
first place, to holding back of shipments 
on account of enemy’s cruisers, and also 
to a very keen demand from foreign mar
kets. Most distributing houses in Eng
land are short of stocks, and are buying 
from hand to mouth, so that, although 
within next month there should be good 
supplies from India, reactionary in
fluence on price is a matter of specula
tion. Rightly or wrongly, there seems to 
be an expectation that high prices will 
hold at least until after Christmas, and 
perhaps until we run into next season’s 
teas. Although London is the big mar
ket, there are dealers who import to 
Canada direct, with the result that they 
say they can land their supplies as much 
as id. under the London quotation, and 
with the Emden out of the way improve
ment may come quickly.

SUGAR.—Sugar still continues in the 
limelight. Followers of New York mar
ket have noted a reaction of feeling this 
week as the result of France becoming a 
heavy buyer. The price shrunk as low 
as 2 7-16 Cuba, which is on a basis of 
$3.45, but this was the bottom of the 
drop, and there were soon bids back at 
2% Cuba, or $3.64 New York, and from 
this strength continued until New York 
figure is now $4.01. Another factor has 
been the entry of Turkey into war and 
chances of something happening to in
terfere with Great Britain getting sup
plies through Java. Great Britain has 
shown no further interest in situation 
since placing the embargo, and there is 
much room for speculation as to how 
long it will be maintained. In Canada 
reduction of a week ago holds market, 
and it is expected that there will be fur
ther reductions later. On this expecta
tion there has been little buying; a fall
ing market is usually dull, and this is no 
exception, especially as trade seems to 
be pretty generally stocked. Whether 
the reduction made was because high- 
priced raws were running out, or whe
ther it was because of pressure of low 
prices in New York, and the fact that 
public feeling was being aroused is not 
known, bat therein probably lies a reply 
as to how long the present prices will 
prevail. Generally the idea is that there 
will be further reductions, but it may 
possibly be that present level will hold 
until reaction takes prices np to it. How
ever, refiners have laid the claim that 
they are selling at prices in proportion 
to cost of raws, and surely they must 
have been heavy purchasers on the re
cent low level. Again, it may be that 
Canadian price was forced down for rig-



nificant fact that American refined 
dropped to $4.90, and with a duty of 
$1.93, this could have been brought to 
Canada for $6.83, and to this the freight 
could be added and leave the importer 
to benefit by his enterprise. Prospects 
are for a good crop in Cuba this winter, 
and reports indicate that Europe is go
ing to get most of its beets harvested; 
even in Belgium a report from Gennan 
sources indicates that arrangements are 
being made to save the crop.
Extra Granulated Sugars, Montreal Keflnvd—per 100 lbs.

100 lb. begs ..................... ............. 6 81
20 lb. bags ...................... ............. 6 91
10 lb. bags ................... ............. 6 96
2 and 5-lb. cartons ....... ............. 7 10

Nova Scotia refined, 100-11». bag» ............. ................ 6 71
Extra Ground Sugar»—

............. 721
50 lb. boxes ................. ............. 7 41
25 lb. boxes ................... .............  7 61

Powdered Sugars—
Barrels ............................. .............  7 01
50 lb. boxes ................... ............. 7 21
26 lb. boxes .................. ............. 7 41

Crystal Diamonds—
Barrels ............................. ............. 7 56
1(10 lb. boxes .................. ............. 7 56
50 lb. boxes ................... .............  7 66

Pari* Lumps—
100 lb. boxes ................ ............. 7 56
50 lb. boxes ................... ............. 7 66
25 lb. boxes ................... ............. 7 96
Cartons (20 to ease) .... ............. 8 11
Cartons (50 to case) ... ............. 8 61
Crystal Dominoes, cartons .................. ............. 8 71

Yellow Sugars—
No. 1 ............................... ............. 6 41

Barrels granulated and yellow may be had at 5c per
cwt. above bag prices.

DRIED FRUIT.—This market is get, 
ting close attention from trade, and 
there are many factors which require 
consideration in looking to the future. 
The latest element is, of course, the 
Turkish situation, and fact that supplies 
of tigs and Sultana raisins ate likely to 
be cut off for some time; in fact, at mo
ment it is impossible tp even get'mail 
through. The question is with regard to 
price. Values, have certainly advanced 
where it is desirable for wholesalers to 
buy, and there are quotations heard of 
l'/4c up for raisins and lc for figs, but 
for most part there, are no stocks chang
ing, and wholesalers are prepared to hold 
for their regular customers, One theory 
is that there will be an upward market 
from now until after the holiday season 
at least; another theory is that there are 
nearly sufficient stocks to supply, the de
mand, and that wholesalers will be satis
fied to leave prices as they are and turn 
the goods, ns they are hardly satisfac
tory to carry over into another season. 
Whatever the future may be, the imme
diate effect has been to give firmness to 
a very weak market. California fruits 
are in much better position than a week 
ago. Not only has Turkish trouble help
ed to stiffen raisins, which are advance 
ing, but England and Germany have, 
been buying apricots and prunes, and 
these have firmed up considerably. Can
adian evaporated apples continue very 
cheaply with a weak market. Peels are 
about .lc up from bottom of range. Gen
erally the tone in this department is 
better, not only on account of stronger 
market, but from the fact that fag ends 
of Itocks have-been pretty well disposed 
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of. There will be new supplies of Medi
terranean fruits early in the week.
Apricot»—
ft90 0 90 0 ............................ qi Jad ‘popuodBAa -

Standard, 25 lb. boxee ........................ 011%
Choice, 25 lb. boxes ............................... 0 14

Candied Peel*—
Lemou ........................................................ 0 13
Orange ........................... .'..........................  0 13

sejddy

0 15%

0 14
0 14
0 22

Currants—
Filiatras, per lb....................................... ., 0 07% 0 08
Amalas, choicest, per lb......................... 0 07% 0 06
Patras, per lb........................................... .. 008 0 08%
Vostizzas, choice ............................. ..... . 0 09% 0 10
Cleaned, % cent more.

Date»—
Fards, choicest, 12-lb. boxes .............., 861 0 08%
Fard», choicest, 80-lb. boxee ............. . ««% 108

. 0 07% 008
H allowee» ................................................. . 006 0 01%

Prune»—
3040s, California. 25 lb. bexei .......... . 8 13% 0 14%
40-60», » lb. boxe» ............................. . 0 12% 0 13%
60-60», 25 lb. boxe» ............................. . 0 1Î 0 13%
60-70», 60 lb. boxee ............................. . 0 10 0 10%
TO-»». 60 lb. boxes ............................. . 0 08% 0 10
80-80i. 60 lb. boxee ............................. . 801 0 08%
90-100», 60 lb. boxe» ............................. . 0 07% 0 08

38-lb. boxe» 14c more.
Peaches—

Standard, 60-lh. boxee ......................... . 007 0 07%
25-lb. box* 14e more.

Raisins—
Sultana, choice, new ........................... . 1» 8 U
Sultana, fancy, new ............................. . 812 0 14
Valencia ................................................... . 0 08 0 09
Seeded, fancy. 1 lb. packets ............. . 0 10 0 10%
Seeded, choice, 1 lb. packet» ............. . 0 08% 0 10
Seeded, choice, 12 oe............................. 0 08%
Seedless, 16 oe. packets ...................... 0 11%
Seedless. 12 or., packets ...................... 8 18

SPICES.—Material advances in the 
prices of peppers are feature of trade 
this week. The advances have been 
about four to five cents to dealers, but it 
is a question as to what extent these ad
vances may be passed on to retailers. 
Rise is a temporary lluetuation caused 
by activities of the Emden, and now that 
German menace has been removed’ from 
the Indian Ocean, shipments will, no 
doubt, be resumed immediately, so that 
advance should not affect market for 
more than a few weeks. Lower prices 
can be looked for almost immediately 
for cream of tartar. Importers have 
he ight on a basis to warrant this reduc
tion, hut it will not go into effect until 
new goods arrive.

Compound. Pur». 
Spier»— per lb. per 1b.

Allspices, ground .............................—6 IS 0 IS
Allspice, whole ...............................—................... —S 17
Casele, whole ...................................—— 0 21—0 26
Casses, ground ....................... 0 16-0 IS 0 21-0 21
Cinnamon, Bstasia .............. 0 30-0 40
Closes, whole  .'........................—.... 0 2S-0 33
Closes, ground ......................  0 21-0 20 0 31^0 36
Cream of tartar ...................  0 26—0 31 ....—0 40
Curry powder ..................................—................... —0 36
Qlnger. Cochin ..................... 0 14-0 17 0*-##
(linger, Jamaica, grand..., 117-0 » 0 SI—0 H
Ginger, Jamaica. «Thole ..............—.... 0 14—0 27
Ginger, African, ground ...............—................... -0 IS
Mace ................................................... -.... ISO-10*
Nutmeg», brown. 04., He:

80s. 42c; 100« ..................................-................. -OK
Nutmegs, ground, hulk, 46c:

1 lb. tin» .......................................-................. -6»
Paltry «pica ...................................... —— 9 17—0 30
Peppers, black, ground .... 11S-0 11 S 1S-0 22
Peppers, black, whole ..................-.... I S6-0 22
Pepper», white, ground .... 0 1S-6 Î7 0 32—0 35
Pepper», whit», whole .................—.... 0 SI—0 SI
Pickling iplce ..................................-.................-0 IT
Turmeric ............................................—.... S IS—0 »

NUTS.—There are no changes noted 
here, but conditions are much the same 
as apply to dried fruits in relation to 
some varieties. However, it is not ex
pected that there will be any immediate 
change of importance unless rumored 
embargo against exports is imposed by 
France.
la Shell— Per lb.

Almonds, Tarragons ............................... 0 1T% 6 *
Brairils, medium, mv ........................... I 11 0 IÎ
Braefls.1 large, washed, new  .......... Ill 0 14
Chestnuts, peck ........................... ITS ISO
Filberts, Stetly. new .............................  0 IS 0 IT

izaRUrtti-::».::: I S3 iff*

Peanuts, fancy, roasted ....................... 0 OS 0 10 -
Pecan» ......................................................... 0 17 IIS
Walnut*. Grenoble .......................................... 0 17(4
Walnuts, Bordeaux ........................................ 0 14
Walnuts, Marbota ........................................... Oil

Shelled—
Almonds ............................................................. SB
Filberts ............................................................. 0 36
Peanuts ................................................ . 0 10% mm
Pecans ......................................................... SB IB
Walnut» ...................................................... 0» 000

COFFEE.—The situation shows little 
change during the week, although Javas 
and Mochas are, if anything, firmer, 
there being a chance that supplies of the 
latter may be interfered with should 
Shipping through the Suez Canal be 
tampered with. Santos also are notice
ably firmer, although the price has not 
advanced beyond the former range. This 
appears to be a reaction after low level 
reached by Brazilians.
Coffee—

Standard Old Oort Java .................... 0 SI 0 31
Plantation Ceylon .................................. 0 SI 0 34
Jara ............................................................. 033 036
Arabian Mocha ........................................ 0 S3 0 36
Guatemala  ....................................................... 0 32
Rucramanga ..............................................  0 30 0 32
Mexican ........... ......................................... 0 30 o 32
Maracaibo .................................................. 026 021
Jamaica ...................................................... 0 21 0 28
Santo* ........................................................ 0 22 0 25
Rio ............................................................... 0 18 0 22

Chicory ....................................................................... 8 14

BEANS.—Market is stronger, with an 
advance of about 10c a bushel. The bean 
crop is reported to be short, and returns 
confirm this, indicating that there will 
not be more than a three-qukrter crop as 
compared with a year ago. Farmers evi
dently consider that beans are a good 
hold, and the deliveries are compara
tively light. There is a good demand for 
export trade, and this is holding the 
price in its position.
Been»— Pw bushel.

Canadian, hau l picked ........................  3 10 3 35
Canadian prune* ................................ 300 325
Lima, per lh. .......................................... 0 08% 0 08

Peas. blue. Canadian, per buah................ 2 10 3 00
Peas, whole, white, per buah..................... 210 388

RICE.—Market shows no material 
change, but situation has been consider
ably relieved by capture of the Emden 
and removal of the German menace from 
the East. This refers particularly to 
sago and tapioca, of which supplies are 
again assured now.
Rice—

Rangoon, per lb. ................................... 6 03% 8*
Rangoon, fancy, per lb............................  0 041* 0 81
Patna, per lb............................................. • 081* 8 01
Japan, per lb. ................................... • 111* 0 *
Jara, per lb. .......................................... OH 0 081*
Carolina, per lb, ..................................... 8 88 0 10

*Rrown, per lb. ................ ....................... •• I 8H*
White, per lb. .................................................... •••

Tapioca -
Bullet, double goat ........ ............... ............... 8 18%
Medium pearl .......................................... 8 01 8 T
Heed pearl ................................................ 8 86 8 W
Flake .................................... ..................... .... 8 W*
SYRUPS.—Market continues quiet, 

and situation is without change of im
portance.
8yrope— ffw earn.

1 lb. tin. S dos. I» <*m................................. IB
S lb. Une, 1 doe. I» ease ............................... IB
10 lh. Un», % dam hi mm .......................... I IS
» lb. tin. It ta. ta saw .......................... «B
Barrel*, pm Ik. ............................................... IBB
Half barrel». Ik .............................................. SB
quarter banale, lk ......................................... 0 04%
Nile, Mna wk ....................................... IB
Pane, B lb*. *Mk ........................................... 1#

Xtolaawe. net gallon—
' New Orieeaa. barteSe ....................... . IB SB

New Oriean. katf-kaneSa ...................... SB IB
Wait Indie*, barrel» .............................. SB SB
W»et India», ball ban* .................... SB SB
Baiteffeeïlfmw. ban* ...................... SB SB
Barba**, faner, half aan* ............ SB SB

Marta Bn up Oampaund—
Gallon., I to earn ...............1.............. SB IB
16 «ala. IS to earn ................................. SB SB

....V $5 $5Finie, H to ease h..... l ■ !■
t)V M 40 is unit toil



CANADIAN GROCER

I gallon l to ease ....................... I* 110
Oalloos, • to mm 7777............................  I « IN
% «alloua, IS to «Ma ...............................IN T»
Quarts, SI to ••••, to gloss ............ . I « T »
Plata. * to ew ................................... IN IN

Koala Sugar-
Pure, par lb, .................................................. 9 1ft

Maple Cream Sugar—
* twto ban ..................................................... IN
« and « twto ban ............................«IS IN

Maple butter, lb. tta. doeen ............................ IN

MANITOBA MARKETS.
Winnipeg, Nov. 11.—A number of 

price changes are again noted, most im
portant of these being the reduction of 
30c in sugar. Barley has also been put 
on a lower basis, while peas have moved 
upward.

SUGAR.—As was predicted last week, 
a drop has come, but it is considerably 
larger than was expected, and this drop 
moreover is apparently to be followed by 
a still further decrease. It begins to 
seem that those consumers who caused 
tliè retailers much trouble by insisting 
on securing four and five bags of sugar 
to last them over the winter Will now 
have the pleasure of eating sugar bought 
at a higher price than that being asked 
over the grocery counter. It begins to 
look as if this commodity is to stay down 
in price. The cause of this decline is, of 
course, the drop in raws, which was 
brought about quite largely by Great 
Britain ceasing to buy. There is now 
supposed to be enough sugar in the Brit
ish Isles to satisfy all needs for six 
months, and with normal crop conditions 
on cane, and the American beet sugar 
now on market, there seems no reason 
why high prices should prevail. Refined 
sugar is selling in New York to-dav at 
5c, which would make the basis in Win
nipeg about $6.50 per cwt. While this 
figure is considerably below the reduced 
quotations of this week, it is yet thought 
that further declines will bring the mar
ket practically to this basis.

Per cwt.
Huger, Eastern— in sack*.

Extra standard granulated .................................. 7 ’A)
Extra ground or icing .......................................... 7 Al
Powdered .............................................................. '• 7 »
Lump, hard ............................................................. 7 65
Montreal yellow .....................................................  6 30

Sugar, Western Ontario—
Sacks, per 100 11»...................................................... 6 80
Barrels, per cwt....................................................... 3 75
Halves, 5v lbs., per cwt.........................................  5 80
Bales, » lbs., per cwt........................................... 5 «
Powdered, barrels .................................................. 6 W
Powdered, 6u* ..........................................................
Powdered. 25* .......................................................... 6 75
Icing, barrel» ...........................................................  6 40
Icing. SO* .................................................................. 6 “
Icing. 26a ...............................................-................ 6 §0
Icing, pail* .............. .............................................. 6 «°
Cut loaf, barrels ...................................................  6 50
Cut loaf. 50* ...........................,.............................. § lb
t^it loaf, 25a .......................................•................... 7 00

Sugar, British Columbia
Extra standard granulated ................................ 7 00
Bar sugar ................................................................ 7 15
Icing sugar ............................................................. 7 35
Powdered sugar ..................................................... 7 15
H. P. lump* .......................................................... 7 85
Yellow ....................................................................... 6 36

B. C. Vane Syrups—
2 lb. tin*, 2 dive, to case, per « ant-..................... 3 60
6-lb. tin*, 1 doe. to ease, tier case..................... 4 00
10-lb. tins. % do*, to case, per case.................. 3 75
20-lb. tin*. 3 tins to case, per case...................  3 70

(These price* prevail in Winnipeg, Calgary. Begins, 
Moose Jaw and Iathbriilge. For Edmonton and Saska
toon they are 5c case higher.»
Molasses - Per gal,

Barba does ............................................................. 0 53
New Orleans ....................................................... 0 34

Maple Syrups- Per case.
Imperial quarts, case, 2 das............. .... 5 40
Imperial % gals.. 1 do*..................... .............. 5 56
New, pure, % gal. case .................................. 9 00
New. pure, % gal., quarts, case 2 doe.......... 9 TO
New. pure, quart bottles, case 2 do*. 9 75

DRIED FRUITS.—Prunes are con

siderably stronger again, and there now 
seems a chance of a slight advance in 
price. New figs have arrived,, and are 
turning out well. New Valencia raisins 
are also here, while it is expected new 
Sultanas will come on this market next 
week. On all these foreign goods the 
prices are slightly higher than last year, 
due to the exceptional conditions. The 
advances, however, are only such as are 
warranted! by these conditions. During 
the week there have been no price 
changes whatever.
Applas, araporated, new, S» .......................... . 0 07%.
Apple*, evaporated, new. 25', .................... 0 07% 0 07%
Apricot*, choice, »’• .......................................... .'. 0 IT
Aprtoote, choice, 10’e .......................................... . 0 13
Apricots, standard, 25'* ............................. . .... 0 11%
Currant*-

Dry dean ............................................ ,,............. 0 09%
Washed ............................................................................ 0 08%
1 lb. package .................................................................. 0 05%
2 lb. packets ............................................ 0 1»
Vœtlsiaa, 1 lb. ...................................................... 0 12%

Detew-
Hellowl, looee. per lb. ................................ 0 06
Hallow!, 1 lb. Dkg».................................................. 0 06%
herd dates. 12-lb. boxes .......................... ,. 1 M

BEANS. — Reports from Ontario 
would indicate that we will not again 
see prices in beans as low as last year. 
This satisfactory state of affairs, from 
the grower's standpoint, results largely 
from the large orders of the British and 
French Governments. At present it ap
pears beans will not go lower than the 
quotations struck last week of $2.75 for 
3-lb. pickers. Unless better conditions 
prevail than are now reported, even that 
price may not hold long.
Beans-

Koreign, hand-picked ....................................... 3 50
Canadian, hand-picked ........... ...................... 3 40
3-lb. pickers ..................... .................................. 2 75

Barley—
Pot. per sack. 96 lb*............................ ............ 3 9®
Pearl, per sack. 98 lb*...................................... * 15

‘.Split peas, nack. 98 lbs.............................. 330 3 75
Whole peas, bushel ........................................ . 2 50

Fruit»—
Applet, per bbl„ Ontario ........ .........  IN 4 25

................... 5 90

Dried Fruit»—
................... 1 11%

Currants, per lb............................. .

SASKATCHEWAN MARKETS.
(By Wire.)

Regina, Nov. 12.—The -ugnr market 
on November 6.. took another drop of 
20 cents. Sugar is now quoted at $7.23 
in ear lots. New York market is firmer 
this week. An advance in flour is ex
pected owing to advances in wheat.
Produce and Provision»—

Butter, creamery, per lb. ...........
Butter, dairy, No. 1 ............. .......

Lard. S'*, per case .................................
Lard, 5 *. tier case .......... ........................
Lard. 10’a, per case .................................
Lard. N'a. each .......................................

General—
Bean*, Ontario, per bushel ..................

Oocoanut, lb. ......................................... »
Evap. apples. 50’s ....................................
Potatoes, new, per bush., B.C., 11.26;

N. B...........................................................
Rolled oats, 29’s, 75c: 40’*, $1.50; 90’s
Rolled oats, ball of N lbs......................
Hour. N*». ............................................
Rice, per cwt..............................................
Sugar, standard, gran., per cwt............
Sugar, yellow, per cwt, ........................
Walnuts, shelled, 54c; almonds............

Canned Goods-
Apples. gals., case, $1.40-81.91. do*—
Broken beans. 2'a ..................................
Beans ............................................»...........
Com, standard, per 2 dozen................
Peas, standard, per 2 dozen ................

Strawberries and raspberries .......

ALBERTA MARKETS.
(By Wire.)

Edmonton, Alta., Nov. 12.—Christmas 
goods are arriving. City trade is in
clined to be quiet, but country trade 
brisk. Cheese has advanced to 17'/2 to 
1734e. Evaporated apples have shotvn 
a decline to 8 to 8y2c. and potatoes lire 
down lo^ 55c per bushel. Sugar (gran
ulated) ' lias decreased to $7.60 to $7.70 
and -yellow to $6.95 :
Produce and Provisions—
Cheese,r pen 1Ü ............................................... 0 16% 9 17

rButter, ‘'crèflhery, per lb................................... 0 31
Butter, dairy, No. l„ 2Cc: No. 2................... 9 H
Cheese, per lb............................................. 0 17% 0 17%
Lard, pure, 3’s, "pti ra.*c...................... 7 96
Lard, pure, 5’s, per case ....................... .... 7 90
Lard, pitre,-10’$. per case ........................ 7 80
Lard, pure, 20% each .................. 2 53

General— , ; i • _ _ , -
Beans, Ontario, per bushel .................. 2 90 3 25
Coffee, whole roasted. Rio .................. Jj 1*% •»
Evaluated apples. 50’s ........................  0 C8 0 08%

’ ■ Potatoes, lier hush. ............................... 0 55
Rolled oats. N'a .............  .................... .... • £

Flour. N’a. 63.56-t3.56; rolled oat», N's .... IN
Rice, per cwt ...........  IN
Sugar, standard* gran., pet cwt.,........ 7 60 7 7V
Sugar, yellow. |ter cwt. ............. ................. 6 96

Canned Good»— , ^
Apples, gals., case .......................................... IN
Com, standard, jper two dozen 2 05 2 10
Peas, standard, 2 doeen ................................ 2 10
IMums, Lombard —........................................ 2
Peaches ................................................................ 3 g
Strawberries, $4.45; raspberries ................... 4 00
Tomatoes, standard, per dozen ...................
Salmon, sockeye, I doe. tails, case, la • N
Cohoes, l's, $5.75; humpbacks, l’s............. . I 36

Fruit»- ' __
Lemons ,........... ............................................ . 6 75

NEW BRUNSWICK MARKETS.
(By Wire.) '

St. John, Nov. 12.—Drop in sugar en
livened market last week. It went down 
30 cents. Rolled oats are higher by 25 
cents. Bean situation is unchanged 
here. Pork is higher again. American be
ing $27 to $29 and domestic $28 to $29, 
with market quite firm. Shipments of 
figs from Turkey have been received, but 
prices will possibly be higher because 
of the war. Currants are cheaper at 8 
to 8%c. Eggs are firmer, but fairly

Sockeye. Ve, 4 do*, case
Sockeye. %’s ....................
Cohoes, l’s —.................
Humpbacks. Va rvM

41

ON ON
on

plentiful.
Produce and Provision»—

• IT» Oil
0 27
T »
T 45

Bacon, breakfast, per lb.......... ........ . • 22
0 IT

... 26 50 2T 00
Beef, corned. 1 lb................................. 3 N

MO Pork. American clear, lier bbl........
Pork, domestic, lier bbl.....................
Butter, dairy, per lb. ..................... .

... 27 00 29 00
i* .. 28 00 29 00

• 23
Butter, creamery, per lb..................... ... 0 23 • M

0*17 Eggs ........................................................ 0 29
Lard, compound, per lb..................... ... 0 10% 0 10%

0NH
0 12%

Lard, pure, per lb................................ 0 13%
Cheese ....................................................

Flour and Cereal»—
0 16%

Commeal. gran....................................... 1 oo
Commesl, ordinary ............................ 1 If)
Flour. Manitoba, per bbl.................. T N
Flour. Ontario .................................... 6 85
Rolled oats, per bbl.............................. 7 on

7 23
6 83

Oatmeal, standard, per bbl..............
Fresh Fruits and Vegetable*—

7 70

IN Lemons, Messina, box .....................
Oranges. Val., case .......................... !!! in

TN
5N

3 82
IN

Potatoes, new, bbl................ ....
Sugar—

1 »

2 23 Standard granulate*! .......................... ... 6 90 7 00
2 23 United Empire ..................................... 6 90
2 23 Bright yellow ..................................... 6 70 6 80

$ 19 î n No. 1 yellow ........................................ ... 6 40 65D .
3 11 Paris lump* ........................................ ... 8 00 825
4 00 Beans, white, per bush.............................. . . 3 no 3 06

Î 35 210 Beans, yellow eyes; per bush...........
Canned pork and ben ns, per case........

... 3 TO 

... IN
37»
IN

IN Molisses. per gaL .................................. ... 0 34% 0 36
12 36 Cream of tartar, per lb., bulk.............. . . o so o S3f
MO
IN

Currant*, per lb..........................................
Rice per cwt...............................................

008
... 4 60

0 08%
IN



Fruit and Vegetables

Easy Feeling in Regard to the Apple Market
Demand is not so Active and Supplies are Very Heavy—Lower 
Prices May Result—Lemons are Firmer—Potatoes are Some
what Cheaper—Business Generally quiet.

MONTREAL.
FRUIT.—Market for Fameuse and 

McIntosh Reds remains firm, the price 
having advanced again, owing to diffi
culty in securing supplies. The apple 
market may display weakness next week, 
as supplies are coming in Very freely on 
the approach of cold weather. A higher 
market is not expected. Messina Vir- 
dilla lemons are dearer this week on ac
count of scarcity. Four dollars and a 
half is being asked for 300 size. New 
Messina lemons, are expected in shortly. 
Malaga grapes are in, worth $5 for 420 
size. Market in Liverpool on these grapes 
is up $1 per keg. The quality is only 
fair this year.
Apple»-

Baldwins, No. 1, bbl.......................................... 3 00
Bpjs. No. 1, bbl.................................................. 3 25
Russets, Ne. 1, bbl............................................. 3 25
Greenings, No. 1, bbl.............. ......................... 3 00
Fameuse, No. 1, bbl.......................................... 4 00
McIntosh Reds, No. 1. bbl............................... 4 50

No. 2, all varieties, 50c less per barrel.
Bananas, crate ...............................................  100 I 25
Cranberries, bM................................................. 6 00 7 00
Grapefruits, Junmica, cttse ................................... 3 00
Grapes, Cal., box .................................................... 2 40
Grapes, Can., small basket .....................  0 17 0 20
Grapes, Malaga, keg................................................. 5 00
Lemons, Messina*—

Extra fancy, 300 size ......................................... 4 50
LSmee. wnall boxes ................................................. IS
Oranges—

Cal. late Valencia, 150-178-300-216.................. 4 00
Cal., 100-128-150-2# size box .......................... 4 00

VEGETABLES.—The feature of this 
market is the advance in price of cauli
flowers. Very small cauliflowers can be 
bought for $1 per dozen, but the price 
for good cauliflowers ranges around 
$1.75 to $2. Celery and potatoes con
tinue to sell well, the former bringing $3 
per crate. Artichokes can be bought for 
$1 per bag. American beans, for which 
there is a fair demand, are worth $3 
basket, but may be dearer before long. 
The cold weather will probably stiffen 
prices for beets, carrots and turnips. 
These have sold as low as 50c per bag, 
but will probably bring 75c now. Much 
depends on the amount coming in. De
mand for cabbage is poor, this being the 
reason why the price is so low—25c to 
60c. Lettuce is slow; there is lots of 
parsley, bringing 15c dot. Hothouse 
tomatoes are cheaper, bringing as low ms 
14c per lb.

Artichokes, bag ......................................................... 1 $
Beans, American, basket ............................ 3 00
Beets, bag .........................................................  0 40 0 75
Cabbage, per dcsen ....................................... 0 28 0 50
Canota, bag ...................................................... 0 60 0 75
Cauliflower, dozen ........................................... 1 75 2 00
Cucumbers, dox........................................................... 1 50
Celery, crate .................................................... 3 00 4 00
Egg plant, per dozen ...................................... 1 50 1 75
Leaks, doz............................. ....................................... 1 50
Lettuce, head, per box ................................. 1 60 1 75
Curly lettuce, per box ..................................  100 125
Ontuu»—

Spanish, per case <............................................. 3 00
Spanish, per % case ......................................... 1 71
Native, per doe. bunches .....................  030 100
Red. 75-lb. bags ................................................. 1 25

Parsnips, bag ................................................. 0 50 0 75
Parsley, dcz. bunches ............................................ 0 15
Peppers, green, 3% qt. basket .................... 0 25 0 50
Potatoes—

Montreal, bag ........................................... 0 66 0 T5
Potatoes, sweet, Jersey, hpr............. ,............ 1 75

Spinach, Montreal, In boxes .................... 621 0 b0
Turnips, bag ................................................... 0 50 0 76
Tomatoes, hothouse, lb................................. 0 18 0 25
Watercress, dox. ...................................................... 0 40

TORONTO.
FRUIT.—Business is working down to 

cold weather basis, and summer demand 
is going out with the Canadian fruits. 
Volume passing is not large for season. 
Grapefruit continue very cheap and 
somewhat under the quotation of a week 
ago, $3 being a steady price. Valencia 
oranges are advancing, and are np about 
25c since a week ago. The end of the 
Valencias will be seen in about ten days, 
and already the FJoridas are coming to 
take their place, the price being $3 and 
$3.25. Apples are plentiful, but there 
is not a particularly strong demand at 
the time being. The end of Canadian 
grsipes is in sight, and this week should 
see last of them. Lemons are inclined 
to be firmer.

Wagners ............. ................................................. 2 5n
Greta Inga ................................................... 2 » 2 50
King* ............................................................ 2 80 2 75
Baldwin» ....................................................  2 00 1»
Spin ............................................................. 2 75 3 no
fWk* ...........................................................  19 2 10
Canada Reds .............................................. 2 26 2 60
•Mrfntnah Rede ..................................  19 2 60
Snow» .........................................................  2 50 3 00

No. 2a. 40-SOc le*.
Bananas, per bundi ....................................  1 » Î #
CnmenuN. sack .............................................  .... 3 fi
Cranberries ........................................................ 6II
"FwUin. Ht bAt«. ............................ ID e *

T-*,™ .......................................................... Il» I»
Males», barrai ............................................  4M SB

Florida ........................................................ 1« S *
California. IMr Valencia. ........................ IS 1 Tl

Lemons. Meaainae .................................. « M « »
Lime,, per IB .......................................................... IS

California, bo* ................................................... IB
Canadian, late nrtrtim ......................... *» IB

Pineapple*. Porte *leo. mm II......................... IB
Oimp» fruit ........................................................ I W IB

VEGETABLES.—Business is gener
ally quiet, although there is fall stocking 
in some instances, which is leading to a 
demand for late Canadian vegetables. 
Hothouse tomatoes are all that is now 
being offered, price being 15c lb. A little 
corn and some egg plants may be se
cured, but, generally speaking, they are 
through for season, and gherkins and 
red peppers also come off the list, while 
the only slicing cucumbers to be had are 
hothouse, and are worth $1.50 to $1.75 a 
dozen. Citrons and Spanish onions mre 
a little Jügher, and green peppers have 
gone up to 75c basket. California pome
granates are being sold at $3 and $3.25 
the crate, in addition to domestic grown 
at 75c dozen. Ontario potatoes are firm
er, and Delawares somewhat lower in 
price. Some inquiry is reported in the 
export trade for supplies for Cuba and 
other countries.
Beets. Canadian, bag ....................................  0 82% 0 66
f’ahhage. Canadian, dozen ......................... 0 36 0 40
Carrots, bag ..................................................... 0 62% 0 66
Cauliflower, doa. ............................................  0 50 0 76
Citrons, doz. .............................................................. 0 SO
Cucumber*—

Slicing, hothouse ...................................... 1 50 1 75
Medium pickling size» ........................... 0 36 0 76

Celery. California, case ................................ 3 50
Mushrooms, per lb. ........................................ 6 80 9 71
Water Cre*. 11 qt. basket ................................. 6II
Onions—

Spanish, big crate ....................................  3 00 3 28
Can.. 78-lb. hag* ........................................ 6 16 1 08

Green peppers, basket ............................................ 0 75
Potatoes, TVlraware ............................................... 0 75
Potatoes, Canadian, bag ......................................... 0 85
Psrslev, basket, ll^t......................................  4 34 I*
Pumpkins .......................................................... 0 10 0 30
Toms toes, hothouse, lb............................................. 0 15
Turnips, hag .................................  ....... ...7. .... 4»
Sweet potatoes, hamper .............................. 1 36 1 80
Squash. Hubbard, dox..................... ....................... 0 78
Lettuce, box .................. ,.......................................... 2 06
Parsnip*. Canadian, bag ...........   0 65 0 70
Persimmons. California, crate ............................ 2 SO
Pnmmeeren*te3. dor................................................... 0 76
Pommegranate*. crate ................................. . 3 00 3 25

SALMON IN GLASS.
A new experiment with regard to 

“canned” salmon has been tried at the 
Heeeta Island plant of the Rwift-Arthur- 
Croeby Co. Two thousand eans have 
been put up in glass instead of tin and 
the trade will await with some interest 
the reception which these goods receive 
from the consumer.



Flour and Cereals

Navigation’s Close Not to Have Much Effect
Reason is That Arrivals are Light and Stocks at Head of Lakes 
are not Heavy—Business Still Quiet and Some Mills Slowing 
Down—Rolled Oats Advance—Better Demand for Mill Feeds.

MONTREAL.
FLOUR.—This market is expected to 

pick up as soon as the demand for feeds 
is big enough for mills to compel cus
tomers to take both. At present there is 
very little improvement, brokers de
claring that they have never known such 
a quiet period. More than ever, buyers 
seem to be purchasing hand to mouth to 
meet the present small demand. The 
close of navigation at end of this month 
may help some, as some merchants will 
be compelled to lay in stocks. While 
old prices are still good, it is declared 
that millers only need to see the coin to 
make sales at much better prices.............
Maaltob* WWt nom- Fer W.

tint permis ..................................................... I g
Second petrels .................................................. •»
Straw belwe' .................................................... Ml
Hour le eottea cede, » cents per berrtl mere.

Cer Smell
lots. lots.
« » I » 
5 50 I W 
I* IS II» I* 
I» IS

Whiter Wheel Fleet—
Fenrj petrols ............................. .
•1 per cmt, In treed ................
W per emL, In bees ..................
Straight roller ..............................

Blended Sear ....................................

CEREALS.—The rolled oat market 
last week advanced lTV^c, millers giving 
as a reason a shortage of crop. Pack
age goods remain the same. Business is 
quiet, but something better is expected 
as soon as the cold weather is well set 
in. There is little call for eornmeal.
Corn rural — Per IMb. end.

Gold ilnst ................................................. 2 16 I 50
Unbolted .................................................... 11» _ 1 »

Hollr.1 * tat*— We In jute.
Smell lots .................................................. 3 .VS
26 hep or more ........................................  3 10 ....
Rolled nets In entlon ends, I eenta mom.

Oetmeal fine itenderd end peculated. II per eent 
orer rolled oeta hi Ble, In Jnte.

Boiled Wheel- lOMh. bbta.
Small Iota .......................................................... I »

Hominr, per Wlh. ead ....................................... 11»
FEEDS.—While there are some who 

state that feed business is as bad as 
ever, the larger millers state that a 
marked improvement has been noticed, 
especially in shorts and bran. Every 
year an improvement is seen around the 
end of November and the beginning of 
December, when the grass is dune, and 
fanners have to buy supplies to feed 
their cattle. At the close of navigation 
it is believed that prices will be firm. 
However, feeds are being sold at prices 
much below those quoted, and it is 
stated that 40.000 bags of feed are being

stored in Montreal warehouses, which is 
something unusual. However, millers 
always store large quantities at this 
time of year when they can take ad
vantage of cheap freights.
MUl Feed»— Cer lota, per tee

Brae ...................................................................... » W
Shotte ........................................................... .... am
Middiinp ................................................... am mm
Wheat moule# .................................................. 30 00
Feed flour .................................................. 36 00 31 00
Mixed chop, ton ............................................... 31 00
Crushed oat», ton ............................................ 36 00
Barley, pot. 98 Ibe. ............................... 8 00 «00
Oats, chop, ton ................................................. 3806
Barley chop, ton ............................................. 3100
Feed oats, cleaned, Manitoba, bush............ 0 «6

TORONTO.
FLOUR.—Attention is now being 

given to probable effect of closing of 
navigation on the 23rd on flour busi
ness. Usually prices shift, but this year 
the deliveries are so light and there arc 
such small stocks at the head of the 
lakes that it is questionable if there will 
be any change. Trade continues dull 
and the month is much slower than a 
year ago, although some buying on a 
hand-to-mouth basis has brought an im
provement over October and Septem
ber. Mills are slowing down—in fact, 
some are reported to be closed—while 
others are working on short time. Ex
port business is very slow and small 
amount that was passing has been large
ly stopped owing to raising of ocean 
freight rates last week.

Smell Cer
Manitoba Wheat Flour— lot*. lots.

per bbl. per bbl.
First patent .............................................  0 00 0 00
Second patent ........................................  8 SO 6 10
Strone bakers .......................................... 8 10 8 80

Flour In cotton seeks. 10c per bbl. more.
Small Car

Winter Wheel Flour— lots. lots.
per bbl. per bbl.

Fancy patent» .......................................  6 90 I SO
10 per cent ............ ........................ 8 16 « SO
Straight roller ....................... ............ 100 « 10
Blended flour ..................... ............. 8 36 « 16

CEREALS.—With oats market con
tinuing strong and prices ascending, 
there has been a further advance in 
rolled oats of 25c barrel. Com products 
remain same and firm in sympathy. Lit
tle export business is being done in 
rolled oats owing to prices being lower 
on other side, which puts quotations out 
of line here.

Bsitej, prort. * II* ........ .........
Buekwbm rit», II Ihfc .................
Com floor, 96 lie. ............  ..............
Corn mes), yellow, 01 lbe. ............................ 1 66 1 76
Qrshsm lew. * It* ................................ I* 6 30
Hominy, granulated, * Ibe. ....................
Hominy, peed. 96 lbe. ......................................... •»•
Oatmeal, standard, 96 lbe. .................................. 3 92%

180
810 • 00
300 300
801 876
» oo s*

300
ia
3 92*
3*2*

275 3 »
• e

3 37% 3 6716
3 76 *m

366
378 «81
378 «00

Oatmeal, granulated, 96 lbe.
Peas, Canadian. boOtag. boah.................... 3 76
Pea», tphU * lbe. .................................................
Rolled oats, 90-lb. bags ................................ 3 37% 3 57%
Rolled wheat, 180-lb. bbl. * ”
Bye flour, IB lbe. .......... .........................................
Wheatlets, « Ibe. ........ !.............................. 3 78
Whole wheat flour. 91 lbe. ......................... 3 76

MILL FEEDS.—Situation is firmer on 
less favorable weather and slowing down 
of mills, but there is no material change 
in prices. Oats have advanced further 
to the extent of 2c to 4c bash.
Mffl FwM-

Bran .......................................
Shorts ......................................
Middlings -...V..vr:.r.7./.7
Wheat moulee .....................

Feed flour, per hag ................ .
Oata-

No. 3, Ontario, outside points ....................... 0 50
No. 3, C.W., bay porte .................................. 0 60

Mixed earn, per lea.... Î4 00 a 80.... » 00 #00
....... 30 00 32 00.......... 00 00
....... 1 76 1 «

WINNIPEG.
FLOUR AND CEREAL—At the pre

sent time the flour industry is quiet 
This, it is thought, however, will mean 
larger orders a little later on when the 
fanners begin to go to town in larger 
numbers. Prices still remain steady, and 
it is not expected there will be any 
change for some time at least.
Manltob. Whrot Float- P.rbM.

First patent» ...................................................... • «0
Second patenta ........................................  .... 8 80
Strong bakers' .................................................... Hi

Cerwals-
RoMed oats, per 00 lbe. ....................................... 2 00
Oatmeal, fine, standard and gran'd. * lbe .... 1»

Canadian Grocer readers should 
remember that they can get the 
cut “Be Loyal To Your Own Com
munity,” which was shown on 
page 43 of the issue September 18, 
at cost price—15 cents each. This 
can be used to advantage in all 
your newspaper advertising, and 
will have the effect of counteract
ing to a certain extent the work 
of the mail order houses. “Be 
Loyal To Your Own Community” 
is a slogan that should make a 
particularly good appeal at the 
present time.



Fish and Oysters

Better Demand With Cooler Weather
Arrivals of Frozen Stocks Are Helping Business — Eastern 
Merchants Getting in Supplies Before Navigation Closes — 
Halibut Hard to Secure and the Prices Are Higher—Frozen Stock 
Filling the Gap.

MONTREAL ...........
' FISH AND OYSTERS.—Now is the 

ituiif many are getting in supplies of salt 
betting, salmon and green codfish, before 

‘the last boat. Dealers report a better 
demand from the country, for both salt 
prepared, and smoked fish. Prices are 
•about the same as they were a year ago. 
'Kippers and Yarmouth bloaters are com- 
'ing in every few days, of excellent dual
ity. Fillets are more plentiful, and the 
price has been reduced ; but baddies con
tinue scarce. Halibut is hard, to secure, 
and the price is slightly higher—12 to 
13c—but ears of frozen stock are being 
brought in at lower prices, the quality 
M which is good. Mackerel is plentiful 
and cheap. Fresh trout and whiteflsh are 
practically out. the season for latter 
closing on Nov. 10. .’A' supply of frozen 
whiteflsh is : selling now. Dore Also is 
nearly finished. B. C. fresh salmon is 
scarce and higher. Oysters are about 
the same as last week, the demand be
ing fairly good, and prices about the 
same.

Blueflih. per lb. ....... .........................  ......  0 15 6 11

«07
HerHngs, per 100 count ........................ ....... 100fbT

i

TORONTO.
FISH AND OYSTERS.—Business in 

fish and oysters has very much im
proved of late with the cooler weather 
and the bivalves, together with frozen 
ÿmd smoked lines, are moving freely,

E'hile there is also a good demand for 
resh stock. From this time forward, 
owever, there will be a falling off in 

the demand for fresh varieties as usual 
»t this season of the year and another 
kionth will see about the end of:this 
husiness. Frozen cohoes and qualla sal- 
kion, halibut and sen herring are catch
ing public attention for the time being.

F1E8H FISH.
Montreal Toronto

Halibut. fancy express, per H>. ................ 0U 0 12
Haddock, fancy, express, lb.........................  0 05% fl 07
Mteak cod, fancy, express, lh................... 0 07 Q 08-0 09
tfartwt cod. per lb. .......................................  • f
Hminder*, fancy, express, lb............. ........ 0 « Ô to
Ikinned bullheads 0 16
tape salmon ...... 14
1. C. salmon i* 0 14
’hilled salmon . ........ 0 10
>rewed bullheads. per lb. ................ 10 • 10
Thlteflsh. per lb. 

Lake trout, per
11 9 »

lb........................... 11 0 11

Herring,. 1 ____ „................... ........................, _
Iftwe/W lb.’ .......... /.........................   0 12 0U
Mackerel, per lb............................................. . 0 10 ....
Sea basa, per lb., black................................ 0 14 0 15
Pike, pet lb. ................................................... 0 01 0 « 0 97
t’Ofcn, per lb....................................................  0 10 0 06 0 07
<>rp ...................................................................... 0 01
Bela ....................................................................  o 10 o io
Pfckeiel ................................................... 0 10 0 11
Smelta. lb.................................................... . 012 0U

SMOKED FISH.
Montreal Toronto

Haddiee. per lb. ............................... 0T% .«-.»
Haddles, 15-lb. and 90-lb. boxes, lb.... .07% .«-.09

.11 .UHaddiee. fillets, per lb. ...............
Baddies, Nlobe, boneless, per lb................   .oe
Herring. Ciscoe .............................................. 1.90
St John boaters. 100 in-box ................... 1.00
Yarmouth bloaters. « In box ....................1.»
Smoked herring», medium, box ................... 20
Smoked boneless herrings. 10-lb. box.......1.20
Kippered herring», selected, 60 in box... 1.90 1.25-1.60
Smoked salmon; per lb. ............................. « “
Clicoe herring», baeket of 16 Iha.................. 1.71
Smoked halibut ...............................................  ....

FROZEN FISH-SKA FISH.
Salmon— Montreal Toronto

.12
1.»1.»

.231.».»

.U

.09

.10

.If

.10

.10.or

.12
.09-.10

.07

Select», lier gat. solid meat ..................... 2 00 2 00
Beet clam». Imp. gallon .............................. 1 19
Best scollop», imp. gallon ......................  2 25 ....
Beat prawne, Bhp. gallon ............................ ISO
Best shrimp», imp. .gallon  ..................  2 26 ....
Sealed, best standards. Quart cans, each.. 0 60 ....
Sealed, best select, quart cans, each ....... 010
CLAMS, MUSSELS AND SHELL FISH, CRUST

ACEANS. ETC.
Cape Cod ahell oysters, per bbl.................... • « ....
Malpeque, ahell oysters, selected J.A.P.,

per bbl ...................................................... 6 00
Malpeque, shell oysters, C.C.I., bbl.........11 «
Clama, per bbl................................................... 6 00
Mmerle, per bbl................................................  100
Live lobsters, t medium and large, lb........ 0 28
Boiled lobsters, medium and large, lb... 0 92
Winkles, bush...................................    ....
Little Necks, per 100 .................................... 1»

10 «

Red, iteei-heads, per lb, ........ .12 .IS .12-.IS
Red, eockeyee. per lb.  ...................W-.ll .11
Red, Cohoes or silvers, lb............W .11
Pale, qualla, dressed, per lb.........07-.07% .07H-.08

Halibut, white western, large and
medium, per lb.......................................07%-.»

Halibut, eastern chicken and me
dium. per lb............................................«

Mackerel, bloater, per lb...................... 07-.«
Haddock, medium and large, lb........06% .« .07-.«
Market eodflsh, per lb. ......................... «-.06% .07-.»
Steak codfish, per lb. .............................06%-.07 .Of
Canadian soles, per lh. .........................«
Blue flsh, pel lb. ...................... .............. If-.IT
Smelts ...................................................................

FROZEN-LAKE AND RIVER.
White fish, large, per lb........................... 10-.11
White flsh, small tullbeea. per lb.. .«%-.07 
Lake trout, large and medium, lb.. .11
Dore, drew or round, lh........................... 10
Pike, dressed and headless, lb........... 06%-.07
Pike, round, per lb..................................09-.91%

PICKLED FISH.
Salmon. Labrador, tierces, 9» lb................ 20»
Salmon. Labrador, bbl*., 2» Iha.................14»
Salmon. Labrador, half bbls,, 1» lbs.... 7 50
Salmon. B.C.. bbls. ..........  u « 14»
Sea trout, Baffin’s Bay, bbls., 2» lb......... 12 » ....
Sea trout, Labrador, bbls., BOO lb..................12 W __
Rea trout, Labrador, half bbls., 2» lb ... 6» 9 50
Mackerel. N.8.. bbl*., 2» lb............................11 »
Mackerel, N.S., half bhK. WO lb............. 7»
Mackerel, N.8., palls. 20 lbs........................... 1 75 2 00
Herrings. Labrador, bbls...................................  5 75 6 25
Herrings, Labrador, half bbls............................ 9 10 9 25
Herrings, Nora Scotia, bhls........................... 6 » OH
Herrings, Nora Scotia, half bbls.................... 3 10 3 «
Lake trout, half bbl*................................................ •»
Quebec sardines, bhls.................... ................  6» ....
Quebec sardines, half bhls............................ 2 79 ....
Trmges and sounds, per lb................................. 0 07% ....
Scotch herrings. Imported, half bbls........ I» ....
Holland herrings, imp'ted milkers, hf bbls f W ....
Holland herrings, imp’ted milkers, kegs. 0 to 0 75-1 to
Holland herrings, mixed, half bble.......... 7 » ....
Holland herrings, mixed, kegs.................... 0 75 0 70-0 95
Lochfyne herrings, box ................................. 1II
Tnrbot. bbl............................................................. 14 »

DRIED AND PREPARED FISH.
Dried eodflsh. medium and small. 1» lb. 7 to T 89
Dried hake, medium and large. 1» lb... 6» ....
Dried pollock, medium and large. 1» lb. 6 to __
Dressed or skinless codfish. 100-lh. case.. 7» 100
Boneless eodflsh, 2-lb. Mocks. 19-lb. bis,

per lb. ........................................................... •» 9»
Boneless codfish, t-lb. blocks, *Mb. bxs..

per !b................................................................. 0 97 Ml
Boneless eodflsh. stripe, *>-lb. boxas........ 9 12 9 19
Shredded eodflsh, 12-lb. boxes, 24 cartons,
• box .............................................................. 1» 1»

Boneless codfish. In t-Hi. end 8-th, boxes 0 II 9 IS
BULK OYSTERS. CLAMS. ETC.

Standards, solid meat*, gal........... ............... 1 71 1 11
Standards, ordinary, gal.^....................... 1» 10

WINNIPEG.
FISH.—With' the colder weather there 

has come a decided improvement in the 
Remand for flsh. All lines are reported 
to he moving well, especially the newly- 
arrived bloaters and kippers. Oysters, 
<oo. are in larger demand. Sole is now 
off the market. On the other hand, 
frozen halibut and frozen salmon have 
come on, the halibut being quoted at 
9%c and the salmon at 11c.
Fish—

Whiteflsh, i>er lb...........
Pickerel ............................

Gold eyes .......................
Jackflsh ............................
Halibut ...........................
Frown halibut ...............
Salmon ............................
Proven salmon .............
Freeh cod .......................
Fresh smelts ................
Oysters, per gal..............
Shell oysters, tier cw"t. 
Shell oysters, per bbl.
Haddiee .......................
Haddiee, fillet» .............
Bloaters. j>er box ........
Kippers. t<-r box ........

0»
0»
0 12% 
0 05% 
004 
0 12 
0 09% 
0 15 
0 11 
(l 10 
0 11 
275 
2 to 

17 «
0 09 
0 12% 1 »
1 75

FISH BOOKLET FREE.
Every grocer could do much to in

crease his sale of fish by securing a few 
copies of the Fish Cook Book recently 
issued by the Naval Service Department 
at Ottawa, for distribution among his 
customers. A supply of these can be ob
tained without charge from the leading 
flsh dealers in Montreal, Toronto, Winni
peg and other rentres, or by writing the 
Naval Service Department at Ottawa. 
The booklet shows the highly nutritive 
value of flsh, their economy as a food 
and also gives a number of excellent 
recipes.



Produce and Provisions

U.S. Poultry Embargo May Glut Canadian Market
Lot of Poor Quality Stuff in Country Which Will Likely Come 
Frçely with Çold Weather—Some Price Changes in Provisions 

1.'. and Lard—Eggs Firm and Butter and Cheese Easy.

MONTREAL.
PROVISIONS.—Tone of the market 

is steady, but onlya fair amount of busi
ness is passing. Boiled ham is easier, 
demand being lighter, and hogs cheap. 
Lard is stronger on acount of foot-and- 
mouth diseuse in Chicago, hut effect of 
this is only slight, and will not last long. 
Prices for pare are stiff, but com|H)und 
is cheap, ami no changes have taken 
place in either. Dressed hogs are easier, 
being quoted $11.25 to $11.50.

v„ Medium, per lb.
' Large, per lb. ...

Plain, bene in 
Light, per lb. ..
Boneleee ............ .
Peemeal .............

Per lb.
... 0 II

Oil

... OH
oe

... •*
IS

Breakfast, per lb. ........ ......................  011 010
Roll ........................................................................ 0 IT
Bhouklers, bone In .......................................... 0 16
Shoulders, boneleee .......................................... 9 16%

Cooked Meats—
Hams, boiled, per lb................................ .... 0 26
Hams, roast, per lb......... ................................. 0 30
Shoulders, boded .............................................. OS
Shoulders, roasted ............................................ OS

Dry Salt Meets-
Long dear beeon. I0-T0 lbs. ........................... 0 15%
Long dear beedn, 10-100 Ibe.......................... 0 14%
Flanks, bone in. not smoked ......................... 0 16%

Barrelled Pork- & Per bbl.
Heavy short cut me* ....7:............................ 29 00
Heavy short cut dear ..................................... 20 00
Clear fat pork .................................................... 28 00
Clear pork ............................................................ 27 00

Lard. Pure— Per lb.
Tierce», 350 lbs., net 0 12%
Tut*, so it*, nit ....XX.XXXXX.X! XX out
Boxes, 60 lbs. net _______
Pails, wood, 20 lbe gro* ....
Pails, tin, 20 lbs. gro* ........ .
Cases, 10-lb, tins, 80 in ease . 
Cases. S and 6-lb. tins, 00 in
Bricks, 1 lb., each ................

Lard, Compound-
Tierces. 376 lbe.. net ...............
Tube, 50 lbs., net
Boxes, 50 lbs., net

ci. 30 lbs., net..Palls, wood.
Pails, tin. 30 lbe,, gro*.

ns. 60 in

0 13 
0 13% 
0 12% 
0 134 
0 13% 
6 H

0 09% 
0 10 
0 10 
0 10% 
0 10% 
0 11 
0 11 
0 12

h y»

demand from England is quiet, and vol
ume of business in export is small.

New make ...........    0 16 0 17
Old specials, per lb.....................................  0 18 0 19
Stilton .................   0 II 0 19

EOQS.-t-Netv-laiils remain at 41, and
the market remains firm. A good demand
is being experienced from England.
Eggs, case lota— •

New laide ..................................................
Selects .........................................................
No. Is ..........................................................
Splits ............................. ............................

0 41 
0 31 
0 28 
0 20

Cases. 10-lb. tins.
Cases. 3 and 6-lb. tins. 60 In awe—
Bricks, 1 lb., each ............................................

Hogs—
Dressed, abattoir killed ........................  11 26

BETTER.—Butter was easier on local 
hoards, hut no change took place in 
Montreal, although feeling is decidedly 
easy. There are no changes in prices.
Butter—
Finest creamery, new milk ........... ............. 029 0 ^

Dairy butter ............................................ 0 24 0 26

CHEESE.—A good demand was ex
perienced early this week, hut owing to 
fact that quality is slightly inferior at 
this season, the market was easier, prices 
declining slightly at local hoards. The

HONEY.—.The market remains about 
same, with the usual demand.

White Clover Buckwheat
Hooey— per lb. per lb..

Barrels ........................................... 0 11% 0 08%
Tins. 00 lbe. ..........................  0 12 0 80
Tina. SO lbs. ............................ 0 l?% MO
Tins, 6 and 10 lba. ........  " 12% * 1"
Comb, 13-14 oz. section ....... 0 17—9 18 0 14—9 15

POULTRY.—Turkeys are coming in 
plentifully, but in very poor condition. 
Large fat turkeys are bringing full quo
tations, as well as fancy crate-fed 
chickens. Just now the market is glutted 
with poor quality turkeys, chickens and 
fowls. Spring chicken can be bought 
for !)<■ live, of good quality, and dressed 
chicken can be bought at the same price, 
though of very poor quality. Dressed 
turkeys, weighing 12 to 16 lbs., are 
worth 20c: smaller thin turkeys bring 
12c to 18c. There is little demand for 
live turkeys.
Freeh Stuck.- Live. Dressed.

Feet ................................................. 0 «8-0 10 0 12-0 II
.Spring chicken .................. ....... 0 09—0 11 0 12—0 13
Fancy, crate fed chicken. 5 lbs. 0 13—0 15 0 18—0 20
Turkey*. 12-16 lbs............................................. —0 20
Turkey*, -mailer ............................................ 0 12—0 18
Dmk* ..................................... 0 09-0 11 0 13-0 14
Oee*c .............................................  0 09-4) 11 0 11-9 13

es»
o It 
0 16

0 22= 
0 23
0*

oil
014

0 15

0 26 
026% 
0 21. on

26 06 
2109

Q 12 
, 0 12% 

0 12% 
0 13 
0 13%

0 09%
0 10 
0 10%

7 15,

12 ■z'0

TORONTO.
PROVISIXS.-—There is little change 

in conditions during week as regards 
business in this department, and demand 
continues only fair. Hog market has 
slightly firmed, since Inst report, hut this 
has not affected provisions, for while 
hacks and bacon are somewhat higher 
and firm, there is a reduction of le on 
hams. Lard, too, is easy, and prices are 
shaved down further.
Ham*—

Light, per lb. 0 17 0 174

/ Mediunk, per lb.................. ..................  D 16%
Large, per lb, ....... ....... ........... ............ 0.15%

Racks-*- •
. Backs, per ,1b..................................

Boneléte, per lb. ..........  .........
Pea meal, per.lb.  ........ .0 23

Baeoh-1-
Breakfast, per lb. ...... *.........918,;.-
Rdtl, per lb. ............'............................ 6 14%

, 'Shpulders,, per lb. ....................... 0 13%
Pickled meat»—lc less than rooked.

Pry Salt Meat#-,
Long clear bacon, light ........................ 0 14%

Cooked Meats-r iv
Hams, boiled, per lb. ................. 0 25

- Hams. < roast’, per lb. ............................ 0 35%
Shoulders, boiled, per lb......................  0 2<L

'Shoulders, roast, per lb......................... 0 30
Barrelled Pork—,

Heavy mess pork, per bbl.....................25 tW
Short cut, per bbl.................................  27 00

Lard, Pur*—
Tierces, 400 lbs., per lb.................... . 9 11%,

. Tuba, 60 lb*....... ..................................... 0 11%,
Pail* ....................................................... 0 12
Tins. 3 and 5-lbs., per lb.........................0 12%
Bricks. 1 lb., per lb................................ 0 13%

Lard. Compound-
Tierces. 490 lbs., per lb......................... 0 09%
Tube, 50 lbs. per lb............................... 0 09%
Palls, 20 lbs., per lb.............................. 0 09%

«0*»- ' . . '■
F.O.B., live, per cwt....................^.......

•Live; fed and watered, per cwt.....................
Dressed, per cwt. .................................  11 90
BUTTER.—Market continues quiet, 

with little change in prices. Quality of 
fall make has been falling off of late 
owing to the lateness of the season. De
mand from outside points is not Very 
active, and this leaves conditions some
what slack. Should the activities of 
German cruisers continue in Pacific, 
Vancouver may be making further in
quiries in Eastern market. No change

in prices.
Butler—

Creamery print», fresh made ...............  0 28 on
Separator prints  ............................ 5 2 52
Dairy prints, choice ............................. 0 28 0 27
IHIr*. »oUdi ......................................... 0B 0 24
Raker. ...................................................... <18 » »
CHEESE.—Situation is quiet and 

without change. British Government 
continues a buyer, but other sources of 
supply hail worked into a more advan
tageous condition. Stocks are not heavy, 
as compared with a vear ago, and there 
will be more interest on better inquiry 
from abroad. Prices are without change.

Chmd7 tarer ............................................ » itw o t;s
Old. twins .............................................. " 17% 0 I»
New. large .............................................. • »* • £•

EGGS.—The demand for export busi
ness continues, with the result that the 
demand for strictly fresh has advanced 
another 2s, and there arc also higher 
quotations for some of the other grades. 
Commenting further op the situation
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than a week ago, when reference was 
made to fact that there were upwards of 
half a million cases surplus in States to 
maintain level here, it might be stated 
that a year ago States imported about 
half of this amount, and it is not likely 
that there will be any importations this 
year. This brings visible supply in two 
countries to a place where British de
mand has a direct influence.
Eggs, caw lots— Per dozen.

Strictly new laid, in cartons ............... 0 38 0 40
Selects ......................................................... 0 32 0 33
Straights .................  0 29 0 30
Trade eggs ................................................. 0 25 0 26

POULTRY.—United States has just 
declared an embargo against Canadian 
poultry. This is likely to have a serious 
effect on the Canadian market, as there 
have been large supplies going over the 
border. With wet and wintry weather 
setting in now, result is likely to be that 
chickens coming home to roost from 
fields will be killed off quickly on ac
count of high cost of feed, and there will 
be a glut on the market. Such a condi
tion the dealers try to avoid, as there is 
a loss in shrinkage in addition to a de
cline in price. Prices given here are to 
trade and cover a big range owing to 
varying condition of birds. These quota
tions, however, must be taken as nomi
nal, and dealers are likely to withdraw 
their price lists at any time.
Freeh Stock— Lire. Dressed

Fowl ............................................ 0 08-0 10 0 KM) 12
Spring chicken, lb..................... 0 10—0 11 0 12—0 16
Turkeys young .......................... 0 13—0 15 0 17—0 22
Turkeys, old Tom ..................... 0 13-0 15 0 14-0 18
DnekMng* ....................................  0 08-0 12 0 12-0 16
Docks ............................................ 0 08-0 12 0 12-0 II
Gene ............................................. 0 08-0 » 0 13-0 14
HONEY.—There has been a better 

demand for honey recently, and prices 
paid are generally at top price list print
ed hereunder.
^Sortr honey, bbU., per lb.................... I 11 111%

16 lb. thu .................................................  «11 «11%
■ lb. «tan ................................................... Itt
H« lb. tine ................................................ 111% I IS
«% lb. tine ..............................................  Ill «11%
Comb . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .  tee tee

WINNIPEG.
PROVISIONS.—Continued good re

ceipts of hogs have resulted in a further 
decline of y2c in the price of lard. It is 
now expected that these prices will tend 
to hold steady. The hogs being received 
are light in weight, and as a result there 
is not so much upon them for rendering. 
In cured meats there have been no 
change during the week.
Cured Meats—

Hams, per lb........................................................ 0 20
Shoulders, per lb................................................ 0 15
Bacon, per lb........................................................ 0 25
Long dear, D.8., per lb................................... 0 14
Mew pork, bbl..................................................... 23 00

Lard-
Tierces .................................................  .... Oil
Tubs, 60s .............................................................. 6 75
Pails. 20s .............................................................. 2 3*S
Cases, 5e .............................................................. 7 mi
Cases. 3s ............................................................... 7 23

BUTTER.—This market has been 
steady; receipts are fair, and the de
mand satisfactory. There have been no 
price changes whatever during the week.
Butter—

freamery, Manitoba ............. ......................... ISO
Dairy ...................................................................... 0 25
Cooking ......................................................  Ill en
CHEESE.—The latter part of last 

week saw a weak tendency to the mar

ket, which was hard to explain. Receipts 
were off, both in Quebec and Ontario. 
The demand is good, yet one car sold at 
V2c less per lb. than the week previous, 
and this in face of a large export de
mand. The weak tendency has somewhat 
passed away now, and prices remain as 
quoted in the last issue.
Cheese—

New, large .......................................................... 0 1644
New. twins ..................................  0 17%

EGGS.—Though there is a good deal 
of exporting of eggs from Canada, none 
have as yet been taken from the West. 
Because of this, prices here remain 
steady, and by reason of the enormous 
supply of eggs in the States, it is thought 
the steady tone to the market will con
tinue.
Egg*—Extra firsts ........................   0 28

Check» ......................... '.............................. 0 IT 0 18
Extra. In cartons .............................................. I »

OUT OUT THE LONG CREDITS.
There is some good advice given in 

the following circular sent out to their 
customers by a wholesale grocery firm 
in Nova Scotia :

“Old Dr. Taylor used to say to a 
patient when he handed out a prescrip
tion, “Here you are; if it docs you no 
good, it will do you no harm.” This 
remark of his we are applying also to 
this little circular.

“It looks to us as though there would 
again be a financial tightness this com
ing winter. We think any average busi
ness man should realize what this 
means; they had their experience last 
autumn, and in the early part of this 
year, so it will be well for them to 
make special efforts to collect amounts 
due them, and to impress upon ‘slow 
pays’ that unless they can pay for their 
food they will have *o ent loss. The 
curse of the retail trade in this eountry 
is too much credit ; everyone should set
tle their hills at the end of the week for 
that week’s groceries; certainly the lab
oring classes, or people that work on 
week’s wages, should never have longer 
credit than one week, while others who 
are “well to do” should certainly pay 
at the end of everv month. Why should 
they not pavt Why should they eat 
up your sroceries and then not pay for 
themt It is a different matter for a 
steady man to buy some furniture on 
credit and then pay it off week by week, 
even if it takes him six months to pay it, 
as he always has the furniture to rep
resent the value, but the man who buys 
groceries and eats them up has no value 
whatever to represent his debt. There
fore. we say that even with “good 
pays” no one should get credit for 
louver than thirty days at the outside. 
If the consumer does not pav the re
tailer. the retailer cannot pav the whole
saler, then the wholesaler cannot pay hla
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liabilities—then what is going to hap
pent Don’t forget the old proverb, 
which says, “It is better to cry over 
your goods than to cry after them.” 
Cut this long credit out.

“There are several things that are 
responsible for this ruinous credit sys
tem. The first is, we think, the fault 
of the dealer giving too long credit. 
The second, tlieje are too many mothr 
cars flying around to-day. It is all 

right for a man to buy a sewing ma
chine on the instalment plan, because 
it is a useful, labor-saving article to 
his wife. It is not a bad thing either, 
for a man who can spare a few dollars 
a month from his income, to buy a piano 
on the instalment plan, especially if he 
has some growing girls whom he wishes 
to learn music. Besides both these art
icles represent a tangible value, but a 
motor ear is an unnecessary luxury un
less one has the spot cash to pay for it. 
The third evil, which we think has 
cramped the dealer as well as the con
sumer. is the “get rich quick” stock 
market, and the swallowing of a gilded 
pill in the shape of buying stock in new 
companies that were so enormously 
over-capitalized that they were practic
ally still-born, but the prospectuses of 
which were so entrancinglv attractive 
as to almost tempt the devil himself. As 
a general rule, however, the promoters 
take mighty good care to secure their 
profit all right. We don’t have to en
large on this subject ; we fancy the gen
eral public knows how some of these 
beautiful gold-plated propositions turned 
out. We, ourselves, have several certifi
cates of preferred stock in new com
panies started during the last eighteen 
months that are really very pretty cer
tificates; they are quite a work of art 
on the part of the engraver, but as to 
their market value, well, we think they 
would do very nicely for pasting up the 
cracks in window sashes or a hen-house 
or a --------- 1 for the winter.

“Please don’t look unon this circular 
as a joke : we don’t intend it as such. 
We are very serions when we tell von 
that we are willing to do all in our 
power to assist our friends to any reas
onable extent, but that renewals must 
be the exception and not the rule. Stop 
This Long Credit.”

Life is like a bag in which, each 
moment, we place a unit of value or of 
rubbish, and our present and future hap
piness depends upon the contents of that 
hag.

FOR SALE
GROCERY STORE FOR SALE - GOOD, 
eentril Iomtlon In the Cltjr of Windsor, Ont. 
Butcher business In connection. Two-fsmlly 
residence. Fist rented at S°0 00 p-r month. 
Turnover, FÎOOOO yenrlr WIK sell cheap. 
Rontons, retiring from business. Write Roi 
<17. Canadian Grover, Toronto, Ont.
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MORE BUSINESS THAN USUAL
in

TILLSON’S OATS
The new advertising campaign 

is now being launched
• Ktiiodiet * . . M..m m m

TILLSON’S

A Food— 
not a Fad

That’s My Boy!
Mtmr Purest Mi with >y at their etodne #■ ttey I

flètit yeer Wy wit M i r ready to fooa the JUk ■ «
Owe hi* • liberal dhfc of the* eoergy-boildiof, Mfl* ■ 5

I TILLSON’SOATsli
TILLSONS Friday Night i* 

Gift Night I:
If yoe preeemt a paakage wh* ■]* 

•tmr agent nolle, YOU WOT i ■ ra

? The popular 
Canadian 
Breakfast 

Cereal
DOLLAX. W.teh for Mr I j?

"unwwrum 0 «
itomsaii Cereal and Flour Mills, Ltd. _

11restai m uw mm» w»- aa tfce "Turn-1

Now is the time to push
Tillson’s Rolled Oats
We have inaugurated one of the most 
direct co-operative advertising cam
paigns that has ever been carried out 
in the grocery trade. The effects of 
our campaign will extend sooner or 
later from coast to coast of the Do
minion—putting vim and vigor into 
the sales of the well-known Tillson’s 
Rolled Oats.
Our plans embody a house-to-house 
canvass in all the largest cities and
Now is the time to join hands for bigger sales and to create
Famous Breakfast Cereal—Tillson’s Oats.

towns in Canada, introducing and 
actually selling Tillson’s Oats to 
housewives, placing the order with 
the wholesaler to be delivered by each 
woman's grocer, who will receive the 
immediate profits and future benefit. 
Every housewife will learn the real 
merits of these famous oats right in 
lier own home and will become a 
Irteady user after trying the first 
package.

More Business Than Usual in Canada’s
i

Canadian Cereal & Flour Mills, Ltd.
TORONTO, ONT.
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CENTURY

JJIBLESAIJ

There* s money in 
the right ealt
Hundreds of dealers bars 
realised that the right salt, 
the aalt that gives the beet 
satisfaction, la CENTURY. 
Every crystal la pure. It la 
the beat for table or dairy, 
and the moat profitable for 
the dealer to handle. Those 
that know push CENTURY 
SALT. Put up In email, white 
cotton bags and 100-lb. sacks

Dominion Salt Co.,
Limited

'toMlftufo
UNITED

Sahwa.Owario

Sarnia,

i
6Na

An Irresistable 
Trade-Winner

Nothing Is quite so easy to sell or 
will as quickly build up steady 
proflts as Chocolate Turkish De
light. When the folks see it on dis
play In your store they simply can
not keep their eyes off It, or their 
mouth from watering—Its appeal Is 
Irresistable. And then, when once it 
Is tasted, the unusually delicious 
flavor ensures continued sales. Will 
a couple of boxes he sufficient for 
your first order? Write NOW.

Oriental Produce Co., Montreal

7-20-4
The biggest cigar value and 
quickest trade-winner ever 
offered the grocer. Don’t 
tolerate slow tobacco sales. 
Stock 7-20-4 Cigars and realize 
a big demand. Write us NOW.

QUOTATIONS FOR 
PROPRIETARY ARTICLES

SPACE IN THIS DEPARTMENT IS $56 
PER INCH PER YEAR

Çherbrooke Cigar Co., Limited
Sherbrooke, Quo.

BAKING POWDSB.
WHITE SWAN SPICKS AND 

CEREALS, LTD.
Per dus.

6c Tlue, * do*, to vese,
weight 10 lbs..............................to *0

t os. Tlue, 4 Uo*. tu case.
Weight 20 lbs......................... 66

6 os. Tins, 4 dos. tu vase,
weight 26 lb»....................... 00

8 os. 'Tins, 4 uo*. to esse,
weight to lbs.............................. 1 30

12 os. Tlus, 4 dus. to case,
weight 46 lue................................ 1 00

16 os. Tlus, 4 dus. to case, 
weight TO lbs.............................  2 26

5 lb. Tine, 2 dos. to csee,
weight #6 lbs................................6 00

6 lb. Tins, 1 dos. to case,
weight 60 lbe................................0 60

COOK’S FRIEND BAKING 
POWDER.

W. D. McLaren, Limited.
In Cartoue— Per dos.

No. 1 (26c sise), 4 dos. ce.| 2 26
No. 1 (25c sise), 2 dos. vs. 2 80
No. 10 (20c sise), 4 dos. vs. 1 60
No. 10 (20c sise), 2 doa es. 1 85
No. b (16c sise), 4 dus. es. 1 80
No. 2 (10c sise), 6 dos. es. O 80
No. 2 (10c sise), S dos. es. 0 86
No. 8 (6c sise), 4 dos. es.. 0 46 

Alsu lu tins. Prices on 
sppllcatlon.

ROYAL BAKING POWDER 
Sises Per des.

Beyal—Dime ..........................8 0 06
“ %-lb.............................. 1 40
•’ »-o s. ........................ 1 06
“ H-lb............................. 2 66
- 12-oa. ......................... 8 66
“ 1-lb............................... 4 00
’• S-lb..................................U 60
" 6-16...............................» 16

Barrels—when packed ta bar
rel* one per cent, discount will 
be allowed.

FOREST CITY BAKING 
POWDEK.

6-os. tine ..........  I 0 71
12-oa. tlaa ............................... 1 26
18-ea Une .............................. 1 16

BLUE.
Keen'* Oxford, per lb. ...$0 IT
In 10-lb. lota or eaee ........... 0 16

COUPON BOOKS—ALLISON’S.
For sale In Canada by The

Kby-Blaln Co., Ltd., Toronto; C. 
U. Beeucbemln A File, Montreal, 

83, 16, 810, 818 and 820. All 
same price, ene else or eeeerted.

UN-NUMBERED.
too boohi and over, each 0 06(4 
600 hooka to 1,000 books. 8 * 

For aamberlng cover aad each 
coupon, extra per book, 44 coot.

CEREALS.
WHITE SWAN. Per caae. 

Biscuit Flonr (Self-rising),
2 doa. to case, weight TO
lbs................................................82 #

Buckwheat Floor (Self-ris
ing), 3 dos. to esse, weight 
TO lbe...........................................8 80

_ Per case.
Pancake Flour (Self-rlilng),

3 doa to esse, weight 70
lbe.............................................. s 00

Breakfast Food, 2 dos. to 
case, weight 88 lbs. ...... 8 80

King's Food, 2 doa to case,
weight 06 lbe.........................6 10

Wheel Kernels. 2 doa to
ceee, weight 66 lbe..............8 80

Barley Crisps, 8 dos. to esse,
weight 60 lbe........................... 8 00

Flaked Rice, 8 doa to csee,
weight 86 lbe........................... S 00

Flaked Pesa, 8 dos. to ease, 
weight 00 lbe..........................8 00

DOMINION CANNERS, 
LIMITED.

Aylmer Pure Jems, 10 oa Jars.
Per dos.

Strawberry, 1014 pack ...|2 20 
Raspberry, red, heavy

syrup .................................... 2 10
Black Current ...............   2 10
Red Current .....................  2 10
Peechee ...................................1 10
Peer, Bert .........................  2 10

Aylmer Pare Jellies
Red Cnrrsnt .......................  2 10
Black Currant .................  2 10
Crebipple ................................ 1 46
Reepberry end red current 2 10
Raspberry snd gooseberry 2 10
Plum Jam .............................  1 86
Green Gage plum stoneless 1 86
Gooseberry ...........................  l 86
Grape ..................................... 1 86

Aylaeer Mermelade
Orange Jelly .....................  1 80
Lemon ................................... 1 60
Pineapple .............................  1 00
Ginger ................................... 2 28

Aylmer Pure Preserves—Bulk 
6 lbe. 7 lb*.

Strawberry .................. 0 72 1 00
Blick currant ...........  0 66 0 86
Raspberry ................... • 66 0 86

Aylmer 14'e and 30’s per lb.
Strawberry ..............................0 14
Raspberry ........ ....................... .0 14

COCOA AND CHOCOLATE. 
THE COWAN CO., LTD. ' 

Cocoa-
Perfection, 1-lb. tin, dos... 4 60 
Perfection, M-lb. tine, doa. 2 40 
Perfection, U-lb. tine, doa. 1 20 
Perfection, 10c else, dea.. 0 00 
Perfection, 6-lb, tine, per lb. 0 36 
Soluble bulk, No. 1. tb. ... 0» 
Soluble, bulk. No. t, lb. .. 0 10 
London Pearl, per lb. ... 0 J2 

Special quotations for Coco* 
In barrels, keg*, etc.

(Cueweek—«0 Chocolate).
Supreme chocolate, %'a. 12-

lb. boiee, per lb.................  0 ■
Perfection chocolate, 20c 

•lie, 2 doa In box, doi.. 1 00 
Perfection chocolate, lOr 

else, 2 and 4 des la box,

Kr doa ................................. 0 16
rest Chocolate— Per lb. 

Queen’s Dessert, 14’e end
14'*. 12-lb. boxes ................ 0 40

Quree’e Dessert, 6"», 11-lb.
boxee ..........................    0 4#

Vanilla, %-lb., • and 11-lb. 
boxee....................................... 0 »
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MM -The Westerners are 
getting the money

«Si?// them your goods
Good crops and War prices on wheat is bringing prosperity to 
Western farmers. They are buying freely and paying cash.
Why not start to-day and get your lines in this large and pro
fitable market?
Our large corps of salesmen are daily calling on the trade and 
are ready to introduce your lines. These men are well 
acquainted with the trade and in a position to give you a 
business-getting service at remarkably low cost.
Seven large track warehouses in strategic centers offer ample 
storage and shipping facilities.

For further particulars and terms write

Nicholson & Bain, Winnipeg, Man.
Branches: Regina, Saskatoon, Edmonton, Calgary, Lethbridge, Vancouver

A tip on the side, 
Mr. Grocer

Did it ever occur to you that you can make more money selling 
Malcolm’s lines of Condensed Milk and Condensed Coffee than 
any other line on the market? Malcolm’s lines of Milk and 
Coffee are making new and satisfied customers every day. For 
quality and deliciousness they are unsurpassed. Our Condensed 
Coffee, with milk and sugar added ready for use, is a seller from 
the start. No other brand can equal it for flavor.

PRICES:
St. George Brand Coffee, 2 doz. in case............... $4.80
St. George Evaporated Milk, 4 doz. in case..........3.60
Banner Condensed Milk, 4 doz. in case.................  6.26
Princess Condensed Milk, 4 doz. in case......... 4.60
Premier Machine Skimmed, 4 doz. in case......... 3.80

Order them from your wholesaler or direct from the factory. 
Delivered in 5-case lots to any point in Ontario or East of 
Halifax. We will prepay freight up to 50c. per 100 lbs.

Malcolm’s Condensing Co.
ST. GEORGE, ONTARIO
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Coffee Buying

PTE SW4M

The term “coffee” can be applied to 
any grade of beans irrespective of 
the cup quality.

Your customer judges the coffee 
you sell her by the cup quality. To 
please her and retain her patronage 
the coffee you offer must come up to 
her standard. Only by long and 
expert experience in the roasting 
and blending of coffee can the blend 
that satisfies be produced.

White Swan Mocha and Java Coffee is
the result of over 50 years’ experience 
in roasting and blending. It is deli
cious to the taste, and has an exquisite 
aroma. It wins and holds the patron
age of the most exacting customer.

White Swan Mocha and Java Coffee is
put up in 1-lb. tins, 2 or 4 dozen to the 
case. Every package is sealed and 
guaranteed with the Government form 
of Warranty, which absolutely protects 
you.

Tear out and mail this page, marking on the 
margin the quantity you want. Your order will 
receive prompt and careful attention. Or, if 
you want our salesman to call, just say so.

WHITE SWAN 'SPICES 'AND^CEREALS. LIMITED 
TORONTO. ONTARIO

SO

Diamond, S'a, S and 11-lb.
boxes ............................... 0 28

Diamond, fa and T’a, • and
12-lb. boxes .................. 0 26

Dliiuiund, It's, 6 and 11-lb. 
boxes ............................... 0 27
Icings for Cabo- 

Chocolate, white, pink, 
lemon, orange, maple, al
mond, cocoanut, cream.
In H-lb. parknges, 1 do*.
In box, per do*................ 1 00
Chocolate Confections Per lb.

Mnple bulls, 5-lb. boxes.. 
Milk medallions, 6-lb.

boxes ................................
Chocolate wafers. No. 1,

6-lb. boxse ......................
Chocolate wafers, No. 2,

6-lb. boxes .......................
Nonpareil wafers. No. 1,

6-lb. boxes ......................
Nonpareil wafers, No. 1,

6-lb. boxes .......................
Chocolate ginger, 5-lb.

boxes ...............................
Milk chocolate wafers. 6-lb.

boxes ...............................
Coffee drops, 6-lb. boxes.. 
Lunch bars. 6-lb. boxes.. 
Milk chocolate. 8c bandies, 

1 dos. In box. per box.. 
Royal Milk Chocolate, 6c 

cakes. 2 dos. In box, per
Not milk chocolate, H's. 6-

lb. boxes. Ih......................
Nut milk chocolate. If*. ®*

lb. boxes, lb......................
Nnt milk chocolate, 6c bare.

24 bar*, per box ............
Almond nnt bars, 24 bars 

per box ...........................

0 85 
0 ST 
0 ST 
0 86 

0 86
JOHN P. MOTT A CO.'S.

Miss N. Eatahrook, St. John.N. 
B.; J. A. Taylor, Montreal; P. 
Q.-, F. M Hannam, Ottawa. Ont.; 
Jos. B. Huxley A Co., Winnipeg, 
Men.; Tee* A Peraae, Calgary, 
Alta. ; Rnaaell, Johnson. Edmon
ton; D. M. Doherty A Co., Van- 
courer and Victoria.
Elite, 10c sise (for cooking)

dos......................................  0 80
Moll's breakfast cocoa, 1- 

dos. 10c sise, per dos. .. 0 85 
Nnt milk bars, 1 dosen In

box ..................................  0 80
Breakfast cocoa, 14’s and

Vt'a ...................................... 0 88
No. 1 chocolate .................  0 80
Nary chocolate. H’s ......... 0 28
Vanilla attekn. per gr....... 1 00
Diamond chocolate, H's ... 0 24 
Plain choice chocolate II-

poors ................................  20 80
Sweet chocolate coatings.. 0 20

CONDENSED AND 
EVAPORATED MILK.

BORDEN MILK CO.. LTD. 
East of Fort William, Ont
Preserved— Per case.

Engle Brand, each 4 dos.. .$ 6 29 
Reindeer Brand, each 4

dox...................................... 6 28
Silver Cow Brand, each 4

dos. ................................. 6 T5
Gold Seal Brand, each 4

dos...................................... 5 80
Mayflower Brand, each 4

doe...................................... 5 «0
Pnrlty Brand, each 4 doa. 6 80 
Challenge Brand, each 4

doa...................................... 4 86
Clover Brand, each 4 doa... 4 86 

Evaporated (Unsweetened)—
St. Cbarlea Brand, email,

each 4 doa. ..................... 2 00
Peerleaa Brand, email, each

4 dot.................................. 2 00
St. Charles Brand, Family,

each 4 dot.......................... 8 90
Peerless Brand, Family,

each 4 doa.......................... IN
Jersey Brand, Family, each

4 doa................................... 1 80
St Charles Brand, tall,

each, 4 doa........................ 4 60
Peerless Brand, tall, each,

4 dos.................................. 4 60
Jersey Brand, tall, each, 4

doa...................................... 4 60
st. Charles Brand, Hotel, 

each 2 doa..........  ......... 4 25

Peerless Brand, Hotel,
each, 1 dos. .................... 4 26

Jersey Brand, Hotel, each,
2 dos.................................. 4 26

St Charles Brand, gallons,
each H dus. ............... .. 4 T6

“Reindeer” Coffee and Milk,
"large,” each, 2 dos......... 4 8b

“Reindeer” Coffee and Milk.
“small,” each. 4 dos....... 6 00

"Regal” Coffee and Milk,
each, 2 dos...................... 4 68

"Reindeer" Cocoa and Milk, 
eack, 2 dos. ...................  4 88

COFFEE.
WHITE SWAN SP1CB6 AND 

CEREALS, LTD.
WHITE SWAN 

1 lb. tins, 2 dos. to case,
weight 86 Ibe....................... 18

1 lb. tins. 4 dos. to caw,
weight bO Ibe. ..................... 88

ENGLISH BREAKFAST 
COFFEE.

H lb. tins, 2 dos. to case,
weight 22 lbs....................... 22

1 lb. tins. 2 dos. to caw,
weight 40 lbs....................... 20

MOJA.
ft lb. tins, 2 dos. to caw. 

weight 22 lbs....................... 82
1 lb. tins. 2 dos. to caw,

weight 40 lbs........................ 80
2 lb. tins, 1 dos. to caw,

weight 40 lbs......................  80
PRESENTATION COFFEE.

A Handsome Tumbler In Each 
Tin.

1 lb. tins, 2 dos. to caw,
per lb.................................... 27

Shipping weight, 60 lbs. per 
caw.

MINTO BROS. 
MBLAOAMA COFFEE.

Wbol. Bell
is. He. Ord...................... 28 16
Is, Us, B. A 0..................82 40
Is only, B. & 0..................35 46
Is, H*. B. A 0..................88 68
Packed In 80 and 60-Ib. caew 
Terms net 80 days prepaid.

(MINTO COFFEE (Bulk)
M Bean or Or............. 88
I Bean or Or............ 36
N Bonn or Or............ 82
T Bean or Or............. *8
O Beun or Or............. 88
Spec. Ord. Compound......... »
Packed In 26 A 60-Ib. tins.

FLAVORING EXTRACTS.
WHITE SWAN FLAVORING 
EXTRACTS—ALL FLAVORS

1 os. bottles, per dos.,
weight 3 lbs......................I 1 16

2 os. bottles, per dos.,
weight 4 lbs...................... 2 28

214 os. bottles, per dos.,___
weight 8 lbs................... * 2 60

4 os. bottles, per dos.,
weight 7 lbs..................... 4 08

8 os. bottles, per dos.,
weight 14 lbs.................... T 50

16 os. bottle*, per do*.,
weight 23 lbs.................... 14 40

32 os. bottles, per dos.,
weight 40 lb*...................  28 88

Bulk, per gallon, weight 
18 lbs.................................. 10 00

CRESCENT MFO. CO.
CRESCENT MAPLEINE.

Special Delivered Price for 
Canada ■

Per dos.
V4-o*. (4 doe. raw), weight 

9 lbs., retail each 16c . .$ 1 40
1 os. (4 dos. case), weight

14 lbs., retail each SOr... 2 66
2 os. (8 dos. case), weight

15 lbs., retail each 60r. .. 4 40 
4 os. (2 dos. case), weight

IT Ilia., retail each 90e .. T 00 
8 os. (1 dos. case), weight 

IT In*., retail each 81.00.. 18 08 
Pint (1 dos. case), weight 

20 lha., retail each *8 .. 25 00 
Quart (1 do*, raw), weight 

63 lbs., retail each $3 00. 4T T8 
Gallons, each, retail each 

820 .................................... IT 16
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The Standard on Two 
Continents
Folks across the water 
as well as in Canada 
usually judge pickle 
value, and taste, and 
goodness, by Rowat 
Quality. So well known 
is the standard set by 
Rowat’s that Rowat 
sales mean steady sales,
Rowat profits increas
ing profits. Write your 
nearest wholesaler to
day for first order.

ROWAT & CO.
Glasgow - Scotland

CANADIAN DISTRIBUTORS
Snowdon * Ebbltt, 328 Corl«- 
tine Building, Montreal, Que
bec, Ontario, Manitoba, and 
the North-weet ; F. K. Warren,
Halifax, N.8.; J. A. Tilton,
St. John, N.B. ; C. B. Jarrla 
4 Co., Vancouver, B.C.

Headquarters for Fish
Listen, Mr. Grocer—

Have you got a Fish Department t If you 
have not, you are overlooking the handling of 
a line that pays yon a margin of 30 to 50 per 
cent, profit. Here are a few of our specialties 
that sell themselves if properly displayed :

Finnan Haddies Haddie Fillets
Bloaters Kippers

Fresh Smoked Gold Eyes 
Salt Cod Salt Herring 

Salt Mackerel 
Fresh Bulk Oysters

Will you write ue for prices to-day?

The Winnipeg Fish Co., Ltd.
Winnipeg, Man.

Every Day is Dusting Day
More and more 
women are 
learning to dust 
the cleaner, 
easier, more sen
sible way, using

CO
(Qjllgjg)

MADE IN CANADA
Dry dusting merely scatters the dust. A dust-cloth 
moistened with loco Liquid Oloss gathers up all the 
dirt, and leaves a clean, disinfected, and polished 
surface.
loco Liquid Gloss is needed almost daily in every 
household. We are pushing its popularity throughout 
the Dominion with extensive advertising in all leading
magazines.
Put up in convenient sizes—half-pint, pint, quart, half
gallon and five gallon lithographed tins; also in bar
rel! and half barrels For terms and price», write

THE IMPERIAL OIL COMPANY, LIMITED
T.rwl. Moatreal Wlenl.es Veeeeever
Ottawa Quebec Cel.arr Edmeetoo
Halifee St. John Re.laa Saekateea

• w3

i * m
A 1: ^

Fresh Pork ] 
Sausage

This is the Season for Sausages, 
and they are the very finest goods 
on the market. Prices are no 
higher than last year.

Let us book you up for regular 
shipments every day by express or 
as required.

Made under Government inspec
tion.

F.W. Fear man Company
LIMITED

HAMILTON
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The Shprer Grocery Counter
MADE IN CANADA

This splendid grocery counter Is In use In hundreds of 
progressive Canadian stores.P 8 BlOOfl BROS. LIKE THEIRS.

Sherer-OiUett Co., 
Chlcsgo, I1L

Regina, flask., Canada,
December 1st, lfU.

We are very well satisfied with your counter; In fact we 
don’t know how we could get along without It now. It is 
dean, dust-proof, and Is well built as good furniture, and 
we do not hesitate to say that it has paid for itself.

Next year we intend to enlarge our store and we will be 
in the market for another counter, and it will be a Sherer.

Tours very truly,
BIQ08 BROS.,

per Chaa. A. Biggs.
Give us—please—the opportunity to tell you some of the 

many ways In which our counter will increase your net profits. 
A request for catalog CIO will bring you free information.

PATENT PENDING

SHERER-GILLETT COMPANY
Head Office : Chicago, 111.

Canadien Office and Factory t Guelph, Ont.

BOAB’S HEAD LARD 
COMPOUND.

N. K. FAIRBÀNK CO., LTD.

Tierces ................ 0 10%
Tube, 60 lbe..........................0 10%
Pelle, 20 lbi..........................0 10%
Tine, 20 lbe........................... 0 10%
Case*, 8 lbe., 20 to case... 0 11% 
Cases, 8 lbe., 12 to raie... 0 11% 
Cases, 10 lbe., 6 to ease... 0 11

F. O. B. Montreal.

MUSTARD.
COLMAN*S OB KEEN’S.

Per dos. tine
D. 8. F„ %-lb.  $1 80
D. S. F„ %-lb..........................2 68
D. S. F., 1-lb........................... 8 86
F. D„ %-Jb. ....................... 0 06
F. D.. %-lb.............................1 63

Per 1er.
Dorbam, 4-lb. Jar ................ 0 87
Durham, 1-lb. Jar ...............  0 28

WHITE SWAN LTE

Single Cases, « dot. .........88 40
3 cnee lots, 4 don. ............... 8 80
8 case lots. 4 dos..................8 20
Shipping weight 80 lbe. per case.

JELLY POWDERS. 
WHITE SWAN SPICES AND 

CEREALS, LTD.

White Swan, 18 flavors. 1 
dos. In hsndeome counter
carton, per dos................ | 0.00

List Price.

STARCH.
THE CANADA STARCH CO, 

LTD., EDWARDSBURG 
BRANDS and 

BRANTFORD BRANDS 
Boxes. Cents

Laundry Starches—
40 lbs., Canada Laundry...... 06%
40 lbs.. Boxes Canada white

glose, 1 lb. pfcg.................. .06%
48 lbs. No. 1 white or blue,

4 lb. cartons ...................  .67%
48 lbs.. No. 1 white or blue,

3 lb. certone .................... 07%
100 lbe., kegs No. 1 white .66% 
200 lbs., bUls., No. 1 white .66% 
:;o lbe., Bdwirdsburg silver 

glose, 1 lb. chrome pkgs. .67% 
48 lbe. silver glosa. In 6-lb.

tin cenleters ......................66%
36 lbe., silver glees 6-lb.

draw lid boxes ................68%
100 lbe., kegs, silver gloss, 

large crystals ................. 07%
28 lbe., Benson’s Satin, 1-lb.

cartons, chrome label ... .67% 
40 lbe., Bensou'e Enamel 

(cold water) per case „ IN 
20 lbe. Beneon'e Enamel 

(cold water), per case ... 1 86 
Celluloid—boxes cootalnlng 

48 cartons, per c»ee .... 8 66

Culinary 8t*wh.

40 lb*. W. T. Bewson & Co.’i
prepared corn  ......... #1%

40 lbe. Canada pure com
ntarch ............................... A6%

(120-lb. boxes %c higher.) 
Caeco Potato Flour, 20-lb. 

boxes, per lb. ............16

FISH
For Breakfast

For Luncheon
For Dinner

Fish is now prepared in so many tempting ways that |j 
the public are buying and using it more freely than | 
ever before.
No line will show you more profit if a little care is 
exercised in handling.
We are splendidly equipped to handle this business.
Our supplies are obtained in the primary markets.
We own and operate our own tugs on the Great 
Lakes, ensuring constant supply.
Baddies, Ciscoes, Bloaters, Kippers, Halibut, Qualla 
Salmon, Cohoe Salmon, Trout, Whiteflsh, Labrador 
Herrings, Package Codfish, etc. Send for Weekly 
Price List.

WHITE & CO., LIMITED
Wholesale Fruit and Fish 

TORONTO and HAMILTON

JELL-O.

Asserted cess, contains * dee 1 88 
Straight.

Lemon, contains 2 des........ 1 86
Orange, centaine t dns.......1 86
Strawberry, centaine * dos. 1 86 
Chocolate, contains 2 dos... 1 86
Cherry, centaine 2 doe........ 1 86
Peach, centaine 2 dos......... 1 86
Weight, 8 lbe. to case. Freight 

rate, 2nd else».

JELL-O ICE CREAM POWDER.

Assorted case, contains 1 dos 2 80 
Straight.

Chocolate contains 1 dos.... 1 66 
Vanilla contains 2 dos..... 2 86 
Strawberry contains 2 dos. 2 80
Lemon contains 2 dot....... 2 86
Unflavored eontslne 2 dos.. 2 86 
Weight 11 lbe. to ease. Freight 

rate, 2nd class.

•OAF AND WASHING 
POWDERS.

RICHARDS’ PURE SOAP.
Richards’ Quick Nspthe Soap.

Packed 100 ban to case. 
6-csse lets (delivered), 64.16 seek 
with 20 bare of Qelek Naptha 
aa a free premium.

PELS NAPTHA.

Prices Ontario and Quebec:
Lees then 6 ceeee ..............15 00
Five cases or mom ............4 06

BRANTFORD STARCH 
Ontario aad Quebec.

Laundry Starehea—
Canada Laundry—

Boxes about 40 lbe...............00
Acme Oloes Starch—

1-lb. cartoec, boxee of 40
lbe. ...................................... 00%
Flrat Quality White Laundry— 

8-lb. canisters, ca. of 48 lbe. .07%
Barrels, 200 lbs.....................00%
Kegs, 100 lbe.........................00%

Lily White Gloss—
1-lb. fancy cartons caeee 80

lbs. ...................................... 07%
8 In eaee .......................... .08

0-lb. toy trunke, lock and
key, 6-lb. toy drum, with 
drumetlcka, 8 In case ... 66% 

Kegs extra large crystals,
100 lbe...................................07%

Canadian Electric Starch— 
Boxee, containing 40 fancy

pkge., per caw ...............  • 00

Celluloid Starch—
Boxee cootalnlng 46 cartoae, 

per eaae ............................• 66
Culinary Starches—
Challenge Prepared Cora—

1-lb. pkt»., boxee of 40 lbe.. .06% 
Brantford Prepared Cera— 

1-lb. pkte., boxes of 40 lbe.. .07% 
“Crystal Melee" Cora Starch— 

1-lb. pkte., boxea of 40 lbe.. .67%

(86-lb. boxee %r higher thae
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ammy roils

WESTERN CANADA FCOUR MILLS CO.,LIMITED
MILLERS TO THE PEOPLE

PURIT» FLOUR
More Bread and Better Bread

PURITY FLOUR TALK Ns. 2. To thelPrearlelor aad hi. AeaUtanti.

CHEMICAL 
LABOR
ATORY OUR GUARANTEE

PURITY FLOUR ie unbleached. It hag that rich, creamy tint of the flour in its 
NATURAL state.

The PURITY FLOUR bag contains the following guarantee in the upper left-hand 
corner: “This flour is milled from selected Western hard wheat under the most modern 
sanitary conditions, and is UNBLEACHED.”

We go further than the quality guarantee printed on the bag. Wp guarantee 
PURITY FLOUR to be BETTER than “the other kind” of flour. There are no strings 
to this guarantee. It is absolute and unqualified. Tell your customers that we stand 

back of our product by standing back of YOU. Suggest PURITY, 
the guaranteed flour.

Main Offices: WINNIPEG, TORONTO, VICTORIA

$0DWI Ulfs'

i)R[ IRASP3I

THEY

Sell
Well

Show 
a Nice 
Profit

Give
Satis
faction.

WHY?

Because they 
are

CANADA’S BEST
Agents : Rose & Laflamme, Limited Montreal and Toronto

ASK YOUR WHOLESALER FOR THEM

Quality and Quantity
WILL3ALWAYS WIN

That is why our new "piece

NIGHT STICKS
is selling so well.

A big cent’s worth of delicious quality 
Flexible Licorice.

Order from your Wholesaler.

Everything in Licorice for Grocer, 
Druggist and Confectioner.

National Licorice Company
MONTREAL
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r

Sell 
Brunswick
Brand Sea Foods for 
Profit and Reputation

They will win for you a larger and 
more profitable fish trade. The high 
quality and moderate price of 
“Brunswick Brand” Sea Foods has 
produced a large trade, which com
bined with conscientious business 
methods is constantly increasing. 
They are proven winners and will 
add to your prestige as a dealer of 
quality goods.
Located close to the fishing grounds 
we get the pick of the fishermen’s 
catches—Our plant is modern and 
strictly sanitary, one of the largest 
on the Atlantic Coast.
Here are a few of our satisfaction
giving leaders:
y4 Oil Sardines.

* % Mustard Sardines. 
Finnan Haddles 
(oval and round tins)

Kippered Herring 
Herring in Tomato 
Clams [Sauce
Scallops

Connors Bros., Limited
Black’s Harbor, N.B.

V

OCEAN MILLS, MONTREAL.

Chinese starch, 18 os. pack., « 
do*, per esse, $4; Ocean Corn 
Starch, 16 os. pack., 4 dos. per 
case, $3.00; King Corn Starch, 16 
os. pack., 4 dos. per case, $3.12; 
Ocean Blanc Mange, all flavors, 
8 os. pack., 4 dos. per case, $4; 
Ocean Borax, 8 os. pack., 4 dos. 
per case, $1.80; Ocean Baking 
Soda, 8-os. package, 120 pack
ages, per case, $3; Ocean Baking 
Soda, 16 os. pack., 60 pack, per 
case, $3; Ocean Baking Powder,
1 lb. pack., 3 do*, per case, $6.75; 
Ocean Baking Powder, 8 os. pack., 
6 do*, per case, $6.60; Ocean Bak
ing Powder, 4 os. pack., 4 dos. 
per case, $3; Ocean Baking 
Powder, 3 os. pack., 4 dos. per 
case, $1.60; Ocean Baking Pow
der, 6 lbs. tin, 10 tins per case,

60; Chinese Washing Powder, 
8 os., 120 pack., per case, $4.26; 
retail at 6c per do*., 46c; Ocean 
Extracts, all flarora, 2 os., 6 dos. 
per case, $6; Ocean Mustard 
(French Mustard, quart sise), 2 
do*, per case, $4.80; Ocean Mus
tard (French Mustard), pint sise.
2 do*, per case, $4; Ocean Liquid 
Blue, pint bottles, 2 do*, per 
case, $1.80; Petrolatum, 2 os. Jars, 
12 do*, per case, $8.40; Petrola
tum, 6 os. Jars, 6 doe. per case, 
$6.40; Ocean Cough Syrup, 8 os. 
bottle, 3 do*., per case, $7.20.
COW BRAND BAKING) SODA. 

In boxes only.
Packed as follows:

5c packages (96) ................. $J 20
1 lh. packages (60) ................8 M
H lb. packages (120)..........  8 40
V4 îb‘ g J******., Mlied * *°

SYRUP.
THE CANADA STARCH CO., 
LTD., CROWN BRAND CORN 

STROP. '
2-lb. tins, 2 dos. In case----$2 66
6-lb. tins, 1 dos. In case.... 3 00 
10-lb. tins, U dos. In case.. 2 90 
20-lb. tins, U dos. In case. 2 86
Barrels, 700 lbs...................... 8%
Half barrels, 350 lbs........... 4
Quarter barrels, 175 lbs....... 4M
Palis, 88V4 lbs.........................1 »
Palls, 28 lbs. each .............. 1 40

LILT WHITE CORN STROP.
2-lb. tin*, 2 do*. In case.... 8 00 
5-lb. tins, 1 dos. In case.... 8 86 
10-lb. tins, Vi-doa. In case.. 8 28 
20-lb. tins, 14-dos. In case.. 8 20 
(6, 10 snd 20-lb. Uns bare wire 

bandies.)
CANNED BADDIES 

"THISTLE" BRAND.
A. P. TIPPET * CO., Agents 

Cases, 4 dos each, flats, per
case .................................... $6 44

Cases, 4 dos each, orale, per
caae .....................................8 40

INFANTS’ FOOD. 
Robinson's patent barley, U lb. 

tins, $1.28; 1-lb. tins, $2.26; Rob
inson's patent groats, Vi*H>. tins, 
81.25; 1-lb. tins. $2.28.
BEAVER BRAND CORN AND 

MAPLE STROP.
Quart tins (wine measure),

2 doa. In caae, per case.. 4 70
MOLASSES.

THE DOMINION MOLASSES 
COUPANT, LTD. 

Gingerbread Brand.
2a, Tins, 2 dos. to ease.

Quebec, per case ..................$1 86
Ontario, par esse ..................1 90
Manitoba, per case....... . 2 30
Saskatchewan, per caae ... 2 60
Alberta, per case ................. S 70

DOMOLCO BRAND.
2s, Tins, 2 doa to casa 

Quebec and Ontario, per cas* I 96
Manitoba, per case................8 40
Saskatchewan, per ease ... S 66
Alberta, per caae.................I H
British Columbia, per caae. I 66 
British Columbia, par caae. 2 49

SAUCES
PATERSON'S WORCESTER 

SAOCB.
H-plnt bottles 8 and 6 dos. 

cases, dos..............................0 90
Pint bottles, 3 dos. cases,

dos; ................................... 1 78
H. P.

H. P. Sauce— Per dos.
Cases of 8 dosen...............1 90

H. P. Pickles—
Cases of 2 dos. pints ... 8 26 
Cases of 8 dos. ft-plnts.. 2 20 

STOVE POLISH.
JAMES DOME BLACK LEAD.
2a sise, gross ......................  2 60
6a sise, gross ......................  2 46

NUGGET POLISHES.
Dos.

Polish, Black and Tan .... 0 86 
Metal Outfits, Black and Tan 8 66 
Card Outfits, Black and Tan 118 
Creams and White Cleanser 1 16 

TEAS.
THE SALADA TEA CO.

East of Winnipeg.
Whole
sale. R’tT.

Brown Label, Is and Us .29 .36 
Blue Label, Is, Via, H»,

and Vis ........................ M .46
Red Label, Is and Vi*... .41 .86
Gold Label, Us ................. 46 .68
Red-Gold Label, Vis........ 66 A0

ORANGE MARMALADE. 
"BANNER BRAND" PURE 

FRUIT PRODUCTS.
JAMS AND JELLIES. 
.......................................  $2 16

s> ........................................  0 48
Ts ......................................... 0 66
50's, wood ........................... 0 06
12-os. glass Jar ................. 1 16
Tumbler, glass ................... 0 66

marmalade.
2*a, per dos............................$2 16
Cs. Per pall ........................ 0 46
6>. Per pall ....................  0 46
30's, wood, lb................... 0 06%
12-os. glass Jar, dos........... 1 26
Tumbler, glass, dos............ 1 00
Prices subject to change without 

notice.
MINTO BROS., Limited. 

Toronto.
We pack In 60 and 100-lb. cases. 

All delivered prices. 
MBLAGAMA TEA.

„ . , Wbol. Ret.
Red Label, Is or Us. 0 20 0 38
Green Label, Is, Vis,

U» • • ........................ 0 32 0 40
Blue Label, Is, Vi*.
, U« ............................O 37 0 60
Tellow Label, Is, Vis,
Us........................ 0 42 0 60

Purple Label, %s
_ only ......................... 0 66 080
Gold Label, Vis only. 0 70 1 00

MINTO TEA.
_ „ Whol. Ret.
Green Bag ...............  0 26 0 35
ged Bag .................... 0 32 0 40
Yellow Bag .................O 17 0 60
Purple Bag ............... 0 42 000

YEAST.
White Swan Yeast Cakes, 

per case, 8 dos. 6c pkgs., 1 1» 
IMPERIAL TOBACCO CO. OF 

CANADA, LIMITED. 
EMPIRE BRANCH.

Black Watch, 7s, H butts,
9 lbs., boxes 6 lbs............ $0 68

Bobs, 6s and 12s, 12 and 6
lbs......................................... 0 46

Currency, 12s, U butts, 12
lbs., boxes 6 lbs................0 46

Currency, 6s, U butts, 6 lbs. 0 46 
Stag Bars, 6a, U butts, 11

lbs., boxes 6 lbs................ 0 46
Walnut Bars, 8H*. boxes 7

lbs........................................  0 64
Pay Roll, thick bars, 8Vis,

6 lb. boxes ........................ 0 97
Pay Roll, thin bars, 8Vis, 8 

lb. boxes ............................. 0 67
P,77.bHOM«.f>8.^.“.“.d0g,
WMlbïoBI
Empire, 7s and 14s, caddies 

18 lbA. U caddies 6 lbs.. 0 62 
Greet West, pouches, 6s.... 0 9T 
Forest and Stream, tins, 11s,

2 lb. cartons ...................... 9 86
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UNCHANGED!
From Coast to Coast the priceon

WETHEY’S
CONDENSED„ MINCE MEAT

is absolutely unchanged.

THERE HAS BEEN NO 
ADVANCE.

We have protected the trade and 
ourselves for some time to come.

J. H. Wethey, Limited
ST. CATHARINES, ONTARIO

%9uhocola
is the ideal chocolate for 
cooking and drinking pur
poses. Is especially suitable 
for icing cakes, making 
fudge, etc. Your customers 
want and should be given 
only the best—MOTT’S.

Retails at 10 Cents per Cake.

C >

JOHN P. MOTT ft 00.
mamif Attentai

HALIFAX, NOVA SCOTIA 
V_ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _

New Table Raisins
Extra Fancy Dehesa Clusters

Put up in flat 5^2 lb. boxes.

NEW SHELLED ALMONDS
Finest quality and lower in price.

ORANGES GRAPE-FRUIT

SPANISH ONIONS 

CRANBERRIES SWEET POTATOES

OYSTERS HADDIE CISCOES

THE HOUSE OF QUALITY

Hugh Walker & Son
Established 1861

Guelph and North Bay

“Made in Canada*'

Brooms of Quality
to introduce our

CANADA LINE
Please note the following :

Special Prices
Sample Order Solicited

Fine Polished Colored Handles
No. 1 CANADA, 5 stg. - - $4.50 

“ 2 “ 4 “ - - 4.00
“3 “ 4 “ - - 3.75

6-doz. Lots and up delivered (Ontario)

Walter Woods & Co.
HAMILTON
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IMPORTED
SUPERFINE POTATO FLOUR

Write for samples and quotations.

Finegan & Ellis, 506 Board of Trade Bldg., Toronto
Write ue for New Priee Liet ef

WINDSOR SALT
TORONTO SALT WORK»

TORONTO, ONT. GEO. J. CLIFT. Mmuh

SUCHARD’S COCOA
The Highest Quality

Most Reasonably Priced
“ Quality ” Cocoa 

On Sale Anywhere.
FRANK L. BENEDICT & CO.

Agente Montreal

Cabbage Danish Railhead Best 
Winter Keeper

For sale by

Lmkebourne Farm. Limited 
Brighton, Ont.

STORAGE IN OTTAWA
BOND AND FREE

Direct Railway connection. Car distri
buting. Write for rates.
Dominion Warehousing Co., Ltd.

Phone R64. 48 to M Nicholas St, 
Ottawa.

===i

Mathieu’s Nervine Powders
MATHICU'i

NERVINE POWDERS
Far

are a simple but effective remedy 
in all forms of headaches — a- 
remedy which even- merchant can 
recommend as a quick and sure 
cure.

Try Mathieu’* Nervine Powdert 
yourself at our expense as per cou
pon attached, if you don’t know 
them and are a sufferer from head
aches.

As a remedy for colds and bronchial troubles Mathieu's Syrup of 
Tar and Cod Liver Oil has become famous and this sister preparation 
—Nervine Powders—is rapidly winning its way.

n» to*»

The
J. L. MATHIEU CO.

Sherbrooke, P.Q.

Please send regular box of Mathieu’» Ner
vine Powders to the following address:—
Name ................................... ..................................
With (Name of Arm) ............................................
Street .................................................... :.............
City or town ......................... ..Pro».....................

HOLLAND RUSK
after they has 

as good—More-1
The common verdict of your 
tried it: "There's only one thing just 
Order s ease front your jobber to-day.

HOLLAND RUSK COMPANY
HOLLAND, MICH.

"TRENT LOCK ”

EGG FILLERS
FOR SO DOZEN CASES 

FOR ONE DOZEN CARTONS 
THE TRENT MFC. CO., LTD. 

TRENTON. ONTARIO. CANADA

WRITE TO
10 Garfield Chambers, Belfast, Ireland. 

1er Sample Copy ef the

Irish Grocer, Drug, Provision and 
General Trades’ Journal

If you ira interested in Irish trade.

Raw Materials nid Eqn'pment
Horn, of the tores* hskrra in A series era 
piscina the burina of Ihrlr malarial, and 
•qulpmsnt le our beads. They know that they 
art better relue throueh ns.
The Biscuit A Cracker Mfre. Co. 
I OS Hwd.ee St. New Verb City

Dr. JACKSON S

ROMAN MEAL
Made In Toronto 

ROMAN MEAL CO. 
MONARCH ROAD

KINDLY MENTION 

THIS PAPER WHEN 

WRITING ADVER

TISERS
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This is the Market Place of Progressive 
Grocers Throughout Canada

Use this page for making your wants known. You will find it most productive of replies, 
not replies written merely out of curiosity, but from parties genuinely interested in your 
proposition. Use it when you require a competent manager, salesman or a clerk for your 
store, when you want to dispose of second-hand fixtures, etc., or to sell or buy a business.
Try it out. Send along your advertisement right now, someone will look down these col
umns next week for just such a proposition as you have to offer.

CLASSIFIED ADVERTISING
Advertisements under this heeding, It per 

word for Ant Insertion, lc for each subse
quent Insertion.

Where replies tome to our cere to be for
warded, Are rents must be edded to cost to 
eoeer postage. etr.

WANTED FOB SALE — LIGHT AMBER HONEY IN 
60 lb. cans. Apply L. Llveaay, Onondaga, Ont.

WANTED—ENERGETIC MAN TO SECURE 
subscriptions and renewals to Maclean's Ma
gasine and The Farmer's Msgaslne. Good In
come guaranteed to capable person. Apply 
by letter, stating qualifications, to The Mac- 
Lean Publishing Company, Limited, 143-153 
Tnlrerelty Are.. Toronto, Ontario.

GROCERY STORE FOR SALE — EXCEL- 
lent proposition. Stock and Axturea about 
$3,600. Turnover «18,000 to «14.000 yearly. Will 
sell property with business or rent. Illneea 
reason of selling. Good buy for quick sale. 
Box 80. Canadian Grocer. Toronto.

MISCELLANEOUS
EVKltV MERCHANT WHO SEEKS MAXI- 
mum efficiency should ask himself whether a 
Glpe-Hnsnrd Cash Carrier, as a time and labor 
saver, la not worth more than the high-priced 
labor which It liberates. Are you willing to 
learn more about our carriers? If so, send 
for our new catalogue J. Glpe-Hasard Store 
Service Co.. Limited, 97 Ontario St., Toronto.
HAVING A LARGE WAREHOUSE WITH 
room for storage and an organisation with 
travellers covering all of Canada, are open for 
one or two ogendea that will go with our 
line, grocery sundries. Apply Box A4, care of 
Canadian Grocer.

WANTED—WHAT ARE YOU WANTING? A 
clerk, a business, a salesman, a partner? An 
outlay at the rate of two cents a word will 
make your wanta known throughout the Do
minion to Jnst the men who can eatlefy you. 
See our rate» above and send along yeur ad. 
to-day.
WANTED—A POSITION IN GROCERY AS 
clerk or manager. Am now manager of Gro
cery Dept, of Beet Grocery Store in the Boun
dary. Address, C. J. Allen, Greenwood, B.C., 
Can
WANTED — INFORMATION REGARDING 
good grocery or meat market for sale. Send 
description and price. C. C. Shepard, Mlnne- 
apclla. Minn.

AGENCIES WANTED
WANTED—AGENCIES FOR CONFBCTION- 
ery, blaculta. Jama, canned goode and other 
grocery line», on commission. R. C. Wsbber, 
TO Merrick St.. Hamilton.
AGENCIES WANTED FOR OTTAWA CITY 
—any line. Commission. Box 63, Canadian 
Grocer, Toronto, Ont. 
WANTED—ONE OR TWO GOOD LINES ON 
a commission basis for Province of Nova 
Scotia by traveller having first-class connec
tion with druggists, grocers and general store 
trade. Box 66, Canadian Grocer, Toronto.

BUCKWHEAT FLOUR GUARANTEED 
pure and unsurpassed by any mill In the 
province. T. II. 8qulre, Queensboro, Ont., 
solicits yonr orders.

COPELAND - CHATTERSON SYSTEMS — 
Short, simple. Adequate to all classes of busi
ness. The t>|H-laml-Cbatterson Co., Limited, 
Toronto and Ottawa.

ADDING TYPEWRITERS WRITE, ADD OR 
subtract In one operation. Klllott-Flsher, Ltd., 
Room 1X4. Stair lliiltdlng. Toronto.
GOOD STENOGRAPHERS ARK WHAT 
every employer wants. The place to get good 
stenographers Is at the Remington Employ
ment Department. No charge for the service. 
Remington Typewriter Co., Ltd., 144 Bay St., 
Toronto.
FIRE INSURANCE INSURE IN THE 
Hertford. Agencies everywhere In Canada.
THE NATIONAL CASH REGISTER COM- 
pany guarantee to sell a better register for 
less money than any other bouse on enrth. 
We can prove It. Make us. The Netlonsl 
Cash Register Co.. 288 Yonge St.. Toronto.

WAREHOUSE AND FACTORY HEATING 
systems. Taylor-Forbes Company, Limited. 
Supplied by the trade throughout Canada.

(tf)

ACCURATE COST-KEEPING IS EASY IF 
you have a Dey Cost Keeper. It automatically 
records actual time spent on each operation 
down to a decimal fraction of an hour. Rev- 
eral operations of Jobs can be reeorded on one 
card. For small firms we recommend this as 
an excellenl combination — employées' time 
register and mat keeper. Whether you em
ploy a few or htmdreda of hnnda, we can 
supply you with a machine suited to your 
requirements. Write for catalogue. Interna
tional Time Recording Company of Csnads, 
Limited. Office and factory, 2» Alice Street. Toronto.

DO YOU WANT TO SELL OR BUY A 
business? If ao, write Moore Bros., Business 
Brokers, 802 I.umsden Bldg.. Toronto, Ont.

(2711)

FOR SALE
STORE FOR SALE—DOING A STRICTLY 
cash business of about «1,000 per month. 
Clean stock of about «1,600. Post office In 
connection. Apply Postmaster, Fort Pitt. 
Sasic.

GROCERY STORE TO RENT — OWNER 
very 111. William Johnston, 184 Christina St., 
Sarnia, Ont.
THREE LIVE GROCERY STORES FOR 
sale—In one of the best Western Canadian 
cities. Each store selling over «60,000 a year, 
all cash; old established business; will sell 
together or separately. Tlila Is a real snap 
for a progressive grocer. Owner retiring from 
retail trade. Reply to Box 66, Canadian 
Grocer
PEANUT BUTTER IS CONCENTRATED 
nourishment. One pound equals three pounds 
of beefsteak or forty eggs In food value. This 
great economiter can lie retailed at 30c per 
pound In Canada and supplied by year Job
ber. Write Bnyle Food Products Co., originel 
manufacturers, St. Louis, Mo., U.S.A., In the 
heart of the peanut eountry.
GROCERS' COUNTERS AND SHOW ■ A- 
at 26* to 60% below regular price to clear 
atock. Special sale of aamptea and Exhibition 
cases from Oct. 1 to 15. All new goods at 
reduced prices. Call at special sales rooms. 
120 Ray St.. Toronto, or write for particulars 
to Jones Bros. Co., Limited, 29-31 Adelaide 
St. W„ Toronto.
GENERAL STOKE AND MEAT MARKET-

ahone central. In connection. On Calgary and 
leLeod branch C.P.R. Stock $6.600 00, turn 
over $1.500 90 per month. Living rooms above 

store. Reply to Box 67, Canadian Grocer 
Toronto.
mil HAI.B—AN ADVERTISEMENT UNDER 
this heading would be seen by practically 
every progressive grocer In the Dominion. This 
meene that It will be read by the very man 
who la In need of each e coffee mill, cash 
register, rheeee rotter, showcase, etc., that mar 
be standing Idle In yonr store, and which 
ronld he turned Into money by an outlay of 
Joat two cents i word. See onr rates above 
and send year ad. along to-day.

What Do You

Earn?

Don’t think ua impertinent.
' We want you to put the ques

tion to yourself, and to sup
plement it with the further 
question, "Could you earn any 
moret"

Certainly you could, if your 
wasted evenings could be used 
to advantage.

Why not let The MacLean 
Publishing Company help you 
out? They will appoint you 
circulation solicitor in your 
district for MacLean’s Maga 
zine.

When you have tried it you 
may find it pays you well 
enough to give your whole 
time to it. That has been the 
experience of many before 
you.

!ïî MacLean Pub. Co.
143-153'Univer$ity Ave.

TORONTO
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Place Your Christmas Window
in the Contest

This year Canadian Grocer will have as usual a Christ
mas window competition open to grocers and their clerks.
When you have your best window in shape, have it photo
graphed and entered in the race. It may be in the money.

Selling Power, Attractiveness and 
Originality

will be the basis of judgment. Windows must be trimmed 
with Christmas goods.

Photographs must be mailed before December 31. See 
that photographer gets good picture and give description of 
the window.

The
Town* end Cities ever 10,000 

Pepuletien

1st Prize ... $5.00 
2nd " - . 3.00
3rd “ - - - 2.00

Prizes
Centres under 10,000 Pepuletien

1st Prize ... $5.00 
2nd “ - - 3.00
3rd “ - - - 2.00

The Christmas Ad. Writing Contest
For the best Christmas newspaper advertisement sub

mitted by end of year Canadian Grocer will give a prize of 
$3 ; to the second best, $2. Clip it from the newspaper and 
briefly outline your ideas concerning advertising and its 
selling advantages.

Address :

THE EDITOR, CANADIAN GROCER
143-153 University Avenue 

TORONTO
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Fres h meat sausages 
are very wholesome 
and economical.

Now is the time to order a 
regular supply of the high 
quality

Schnieder’s
Country Pork, Weiner 
and Bologna Sausages

There’s quality and deli
ciousness in every ounce. 
Nothing like them for 
boosting provision sales 
and profits.

“Twelve Varieties”
J. M. SCHNEIDER & SONS

LIMITED

Berlin, Ontario

Apples
We will pack

10,000
barrels
of the celebrated 
Georgian Bay Apples
this Fall. Place your 
orders early.

LEMON BROS.
Owen Sound, Ontario

NEW

St. Nicholas 
Puck

Queen City 
Kicking

Messina Lemons

ARE ON 
THE WAY

J. J. McCABE
Agent

Toronto

Would you like a

UNIVERSITY EDUCATION?
Scattered up and down this great country of ours there are a number of young men 
who have the ambition to make good in every sense of the word, to whom a Univer
sity training would act as a spur to greater success. If you are one of these ambitious, 
go-a head young men, we offer you the opportunity to realize your ambition.
Our proposition has already helped many, let it help you. The work is pleasant and 
healthful, besides the training we give you in salesmanship will always be of great 
service to you in whatever work you finally engage in.
In every city and town in the Dominion there are many business men and private 
residents who would appreciate your interest in bringing

MACLEAN’S MAGAZINE
to their notice. It is the Magazine of Canada and is winning its way into the confi
dence of every Canadian reader of high-class matter.
A liberal commission is allowed on all subscriptions, and the spending of a few hours 
a week will easily enable you to realize your ambition and enter the University 
next fall.
If you are interested, write us at once and we will forward full particulars.

MACLEAN PUBLISHING CO.
143 University Avenue Toronto, Ont.

1Î ' ^/
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No Advance 
in Price—No 
Alteration

YES! Still selling at exactly the same price as before 
the war broke out—and no reduction in the standard 

of quality, either! Here is a tea which is meeting with 
an enthusiastic reception everywhere—first because of its unrivalled 
strength and purity, second because of its rare flavor and quality, and 
third because it has not advanced in price since the war broke out 
Hundreds of housewives all over Canada are showing their apprecia
tion of Dickeson’s patriotic attitude by buying this fine Old Country 
Favorite. The demand is growing—growing—growing! The tea 
that’s easy to sell these days is—

in Quality.
Retail Selling Prices:

TMCKfiSONS Tga
"l^e BeVerage ofifie Ofd Country r*

GREEN LABEL 30c. Per Ik. 
BLUE “ 35c. “

RED “ 40c. “
GOLD “ 50c. “

Dickeson’s Tea is the 
BEST Tea.

Write to any of the following Dickeson’s Agents:—
TORONTO

Frederick K. Hobson Co.
HAMILTON 

C. O. Walker 6 Co. 
OTTAWA

H. N. Bate k Hone, Ltd. 
WINDSOR

Q. Clair Bile», Detroit, Mich.

ST. JOHN, N.B. 
B. T. Stordee.

QUEBEC
A. Frau cola Turcotte.

WINNIPEG 
W. Lloyd Lock * Co.

AMHERST, N.S. 
Morrison’s, Ltd.

RICHARD DICKESON & CO., Limited, London, Eng. (Established 1649)

PERSISTENCY IN ADVERTISING
One stroke of a bell in a thick fog does not give 
any lasting impression of its location, but when 
followed by repeated strokes at regular intervals 
the densest fog or the darkest night can not long con
ceal its whereabouts. Likewise a single insertion 
of an advertisement—as compared with regular 
and systematic advertising— is in its effect not 
unlike a sound which, heard but faintly once, 
is lost in space and soon forgot.—Printing Art.
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Mlnto Bros................................. IS
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P
Paterson ft Sons .................... 2
Patrick ft Co., W. Q.............. 16
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4
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Roberta Slmpaon Co............... 4
Rohlnsmn & Co., C. R............ 52
Rock City Tobacco Co............. 14
Roman Meal Co.................... .". 88
Roae ft Lnflamme ..................  66
Rowat ft Co............................... 63
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............................... 16

8
i

St. Lawrence Sugar Re6nlng
<>..........................................

.. 21
Sanitary Can Co................... .. 12
Schneider ft Snna ..............
Sherbrooke Cigar Co.......... .. 48
Sherer-Olllett Company ... .. 54
Smith ft Son. E. D............. 3
Spurgeon, H. Q.................... . . 16
Stanway ft Co....................... . . 16
Rtevena. Hepner Co............. 9
Steven*, Welch * Co........... .. 52
Symington ft Co.................. 2

T
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Toronto Salt Works ......... .. 88
Trent Mfg. Co....................... .. 68
Tucketts, Limited .............. 8

W
Walker Bln ft Store Fixture

Co................... Inside back cover
Walker, Hugh, ft Son ...
Wnlnh. Martin M.................
Warren, O. C.........................
Wntnon ft Trueedale .........
Wellington Mills .................
Western Canada Floor Mills

Co.......................................... .. 05
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Wetfcey, J. H......................... .. 87
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White Swan Spice* ft Cereals 60
Wiley, Frink H..................
Winnipeg Flab Co. ............. 61
Woods ft Co., Walter ....... .. 67

Push Canned Goods
People will economize and will buy 
Canada-Made foodstuffs instead of 
imported, so during these stringent 
times, push the sales of Canadian 
Canned Goods, especially

“Victoria” Brand
It stands for

Quality and Purity
Not only the name is different, but 
the Natural Taste and Wholesome
ness of the contents put “VIC
TORIA” Brand in a class by itself.

The following are put up under the 
“VICTORIA” Brand:

Tomatoes 
Sugar Corn 
Standard Peas 
Wax Beans 
Refugee Beans

Strawberries
Raspberries
Peacùes
Pears
Cherries

Send us a small trial order. We 
absolutely guarantee both QUAL
ITY and PRICES.

WRITE, PHONE or WIRE 
at our expense.

Laporte, Martin, Limitée
568 St. Paul St., Montreal 

TeL Main 3766
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A BOOK THAT SAVES MONEY
“Digest of the Mercantile Laws 

of Canada”

A READY REF- 
ERENCE FOR 
BUSINESS MEN 
AND THEIR 
ASSISTANTS. 
A GUIDE TO 
THEIR DAILY 

BUSINESS

of Canadian-
itile Laws

IN RENTING 
A STORE, PRO- 
CURING A LOAN 
OR COLLECT. 
ING A DEBT, 
THIS BOOK 
WILL SAVE 
YOU MANY 

DOLLARS

No work ever published in Canada equals it for business men. A veritable consulting 
library on this one line so universally needed. Based on Dominion and Provincial 
Statutes and Court Decisions. Indorsed by barristers, sheriffs, magistrates and con
veyancers.
Below appears a few of the questions it answers. These are picked out at random from 
the book.

If you endorse a cheque which bank cashes, are you 
liable to the bank for the amount, if the cheque were 
forged or raised t—173.
(The figures after each question refer to the section 
in the “Digest” which gives the answer.)
Can Interest written “one per cent, per month" in a 
note be collected by “legal process!”—See sections 
345. 185.
In going security on a note, what is the difference be
tween writing your name on the face of the paper or 
on the backf—171.
Why is it that a verbal agreement to buy real estate 
with, say $100 paid down “to bind the bargain," does 
not bind either seller or buyerl—451.
If a proposition is made to you by letter and you accept 
it by letter, do you know the exact time when the 
contract is closed!—39.
How many years does it take a promissory note, a book 
account, a judgment or a legacy to outlaw in your 
province!—356, 359, 360, 367.
How long may the drawee legally hold a draft for
acceptance!—209.
If a man, in the presence of a witness, makes a verbal 
agreement to buy a wagon, say for $53, but does not 
take possession of it, will the sale be binding!—500. 
What effect has it on a will if only one person signs it 
as a witness!—815.

If the wife or husband of a legatee signs the will as 
a witness, what is the effect!—816.
“A," in paying off a Mortgage, gave mortgagee a 
marked cheque on which was written: “This cheque 
is given and received as a full settlement and dis
charge of Mortgage No.-------- ." Is that a legal dis
charge!—410.
If a person goes with his hired man to a merchant 
and says: “Give this man the goods he may need up 
to," say “$16, and if he does not pay you/’ say, 
“within thirty days, I will," will the promise bind 
him!—110.
If stolen goods are sold to an innocent purchaser for 
value, can they be taken from him!—513.
How may a person legally add “A Co." to his name, 
or use any special name other than his own as a firm 
name, without having a partner!—694.
“B" claims that the Canadian Bills of Ex. Act allows 
him two days, in addition to the day of presentment, 
to accept a sight draft, and then three days of grace 
m which to pay it—six days in all. Is he right!— 
209, 217.
If you rent a property for a year, the rent payable 
monthly, and remain on after the year expires, are you 
a yearly or a monthly tenant!—580, 608.
Can you garnishee a debtor’s money deposited in a 
bank if you know it is there!—885, 295.

Forwarded direct post free on receipt of price.

Keep the book ten days, and if it is not worth the price, return it and get your money back. If remitting by cheque make 
same payable at par, Toronto. Eastern Edition, Price, $2.00.

THE MACLEAN PUBLISHING CO. LTD.
Montreal Toronto Winnipeg

143-153 University Are.,
BOOK DEPARTMENT

TORONTO
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The Walker Bin & Store Fixture Co., Ltd.
BERLIN, ONTARIO

Rear of Standard Grocery Counter
This shows rear equipment to he had in standard counter. Inclosed sliding doors for tobacco, 

bread or sundry articles, 2 shelves, shelf and paper space, bog holder for H»-lb. to 20-lb. sacks and fulb 
sized sack or barrel bins, or 2 rows medium-sized bins.

Send us Hoor plan and measurements of your store, and let us show you 
how we can save you money, and increase your business.

Grocery Wall Case Combination X-3
Section No. 41, 6 ft. Section No. 100, 9 ft. X-3 spice, 9 ft. 7 in. No. 100, 9 ft. long. Open No. 40 to order.

Lower case 48 in. high. 18 in. wide top ; Shelving 48 in. high, 10 in. wide : Revel mirror in spice sec
tion 32 x 56.

No. 41 for Confectionery or Tobaccos made to order. Sections No. 100 and X-3 stock in white to 
assemble and finish promptly. Shelving and No. 40 Open Case made to any required length on short 
notice. Stock sections oak only, mahogany finish, made to order.

“Walker Bins” are air-tight and sanitary, unlike awkward, out-of-date drawers for foodstuffs. They 
eliminate waste and shrinkage and do away with an assortment of boxes, barrels and baskets on your 
floor. They will save you 25% of floor space occupied, and pay for themselves in a very short time.
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Whenever you 
exceed the pro
per amount you 
forfeit just s o 
much of your 
profit.

The slightest Jar 
Jolts the ordin
ary pall and 
spills part of 
the contents.

The patent 
grooved lid and 
paraffin waxing 
ensure against 
spilling and 
splattering.

A full pall en
sures the satis
faction and con
fidence of your 
customers

Ordinary pails 
are not made 
exact measure.

LOOK-A-HERE

A partially filled 
pail invites mis
trust.

Empire Contain
ers are exact to 
measure.

At any angle the 
Empire Contain
er Is safe and 
aure from spill
ing.

Is the problem of keeping up with ris
ing costs taxing you?
Retailing demands the strictest atten
tion to small details. Over-measure on 
vinegar, molasses, oysters, etc., is a 
serious matter and directly affects your 
bank balance.
The "Empire Container" solves this 
problem. It effectively checks all losses 
through over-measure. The customer 
is satisfied and you have your full profit.
There is no loss from spillage — even 
though it is upside down. It is easy to 
handle, can be wrapped up like a can of 
salmon. It is well made, strong and 
non-leakable.
For two years we’ve been talking about 
losing money from over-measure. Hun
dreds of live fellows have investigated 
this leak and what they discovered 
amazed them.
They bought "Empire Containers” and 
so will you if you look into this matter. 
Think it over.
Made in three sizes: half-pints at $12; 
pints at $14; quarts at $16 per 1,000, 
F.O.B. factory, Sombra, Ont.
Ask us to prove 
that you can make 
money by using 
them.

Connecticut Oyster Co.
Culiuin Selling Agents

60 Jarvis Street TORONTO


