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Studying the interests of your customers 
is what holds their trade

Robinson's Patent Barley
is u food of necessity in every 
family—It is a food for children and 
every mother will thank yon for 
selling it—

Besides—It pays yon a handsome profit—

Write for particulars

Frank Magor <& Co., 403 St. Paul St., MONTREAL, Agents for the Dominion

Always the same—and always the Best

Benson’s “Prepared” Corn
for cooking purposes

Edwardsburg “Silver Gloss” Starch
, for the laundry

The care that is exercised in the selection of the 
finest corn, and the methods employed in the 
manufacture of our goods makes it absolutely 
sure that Purity and Perfection must
follow— Remember the brands when buying

EDWARDSBURG STARCHC O., Limited
ESTABLISHED 1SSS

Work»,
CAiOINAl, ant.

I at. Jum Street, 
UOWTBEAU M-
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Large Soap Sales
• Don’t try to sell soaps that are un

known—it’s hard work and unprofitable
labor.

The best selling soap is the best 
known soap, and the best known soap 
is the one which is advertised the most 
extensively and is at the same time ab
solutely pure and of high quality.

Baby’s Own
Soap

■

is the most extensively advertised soap in 
Canada —• it is absolutely pure and is 
known throughout Canada as the best 
soap for the Nursery, Toilet and the 
Bath, because of its rare quality. It is 
not surprising that it sail# easily and in 
very large quantities. You cannot afford 
to let your customers go elsewhere %o buy 
Baby’s Own Soap.

It is one of the excellent lines manu
factured by

THE ALBERT SOAPS, LIMITED 
MONTREAL

y 4 5 
SCÙDDER 

M. ft R.
STICK LICORICE

ACME PELLETS
M. AS. WAFERS

LOZENGES, ETC.
and a complete fine of

Herd *»d Soft Lloorice Spooioltios.
Price List» end Illustrated Catalogue on request.

CANADA’S STANDARD
ro*

REFINED SUGAR
Manufactured by

THE
SUGAR REFINING GO.

UMITiB

Montreal

Brooklyn, B.V.

Toronto Depot, 1*D Churoh Street, 
B. S. MolNOOE, Agent

We are prepared for

SPRING TRADE
with a splendid assortment of the Standard 

Grades:

Extra Choice Porto Ifico, Lion Brand, 
Cintron Brand, Beaver Brand, &c.

Fancy Barbados Syrup, Choice Barbados 
Grocery.

SEND FOB SAMPLES AND PRICES
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Brand

The fact that for twenty-five years we have sold the “Thistle” 
Brand of Canned Haddies. Kippered Herrings, etc., is pretty good 
evidence of the high standard of quality of the goods. By high quality 
we mean, first, the very best fish put up in the very cleanest way: 
second, the preservation of the rich, delicate, natural flavor by 
prompt action after the fish are caught.

There has never been any attempt by theo wners of the 
“Thistle” Brand to produce their goods as cheap gooods—quality has 
been their watchword first, last and always. They have never pretend
ed to compete on the basis of price and they never will. The “Thistle” 
Brand is the best by every test and regardless of expense.

The Manager of the company is unsurpassed as a fish-curer as 
his father was before him. The buyers of the “Thistle” Brand can 
be absolutely sure of perfection. It is the standard from which 
the quality of all other brands is judged.

Not the Cheapest but Always the Best

Arthur P. Tippet & Co., Agents,
8 Place Royale, Montreal 

20Va Front St. E., Toronto.

The

itThistle 99

Fish

i
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* BROKERS' DIRECTORY
Manufacturers and merchants cannot expect to develop, maintain 
and get the best out of the Canadian market without the assist
ance of local agents. The following is a representative list of reput
able agents. The service department of The Canadian Grocer is at 
the disposal of firms wanting agents or of agents wanting agencies.

JONES & SW A N
GENERAL COMMISSION MERCHANTS AND 

SHIPPERS OF WEST INDIA PRODUCE.
Cable Address-Joneswan, Barbados.
Codes vskd-Liuber's, Western Union, A. B. C., 

WaUins' Scott's and Private Codes.
Represented by—John Farr, 140 Pearl St., New 

York ; L. G. Crosby, St. John, N. B. ; Mitchell & White- 
head, Quebec : Rose & Latiamme, Montreal ; Geo. 
Musson & Co., Toronto; J. C. LeQuesne, Paspebiac.

CHARLOTTETOWN, P E I.

HORACE HASZARD
IMPORTER of Refined and Raw Sugars, Barbados
-----------------  Molasses, Flour and Commeal.
EXPORTER of Cheese, Butter and Canned Goods.
AGENT in Canada and the United States for the 
------------famous Brahmin Tea.

Charlottetown, Prince Edward Island.

HALIFAX, N.S.

J. W. GORHAM & CO.
JERUSALEM WAREHOUSE 

HALIFAX, N.S.
Manufacturers’ Agents and Commission Brokers.

WAREHOUSEMEN
Domestic and Foreign Agencies solicited. 

Highest references.

M005B JAW.

THE MOOSE JAW FRUIT & PRODUCE CO.
D. STAMPER, Prop.

Wholesale Agents and Jobbers 
Fruits, Groceries,Tobaccos, Cigars, etc.

Correspondence Solicited.
P.O.Box 238, MOOSE JAW, Sask

Office, 8 Main Street.

HO,NTREAL.

H. J. STEVENS
126 Board of Trade, - Montreal

Wholesale Brokerage

Beans, Boiling Peas, Flour, Oats

J. T. ADAMSON & CO.
Customs Brokers 

and Warehousemen

27 St. Sacrament Street, Montreal

TEL. MAIN 778. BOND 88.

J. H. MAIDEN
425 St. Paul Street, MONTREAL
Manufacturers’ Agent and Commission Broker.

Domestic and Foreign Agencies solicited. 
Special attention to introducing New Lines to 

the Trade.

A. J. HUGHES
Whulesa’e Grocers" Bioker, Manufacturers Agent 

and Jobber,
1483 Notre Dame Street, MONTREAL

Open for few more foreign and domestic agencies. 
Correspoi dence Solicited. Highest References.

BAN A NAS
exclusively the year round.

Best fruit Properly crated Lowest prices

JOSEPH BROWN <& SONS
29 and 31 Youville Square 

Montreal

TORONTO.

W. G. A. LAMBE & CO.
Toronto

Grocery Brokers and Agents.
Established 1885.

MacLAREN IMPERIAL CHEESE CO.
Limited

AGENCY DEPARTMENT:
Agents for Grocers’ Specialties and Wholesale 

Grocery Brokers.
Correspondence solicited. Address all com

munications to our head office.
26 Front St. East, Toronto

Green Apples
Wire us for prices by the 

Car.

W. H. MILLMAN ARSONS
Grocery Brokers

TORONTO

W. G. Patrick & Co.
Manufacturers’ Agents 

Importers
29 Melinda St., Toronto

McGAW & RUSSELL
Manufacturers’ Agents and Importers 

48>/2 Front St. East, Toronto
Highest References Correspondence Solicited

Phone Main 2647

C- E. KYLE 8. HOOPER

KYLE & HOOPER
Wholesale Grocery Brokers and 

Manufacturers’ Agents
27 Front St. E., Toronto

Highest references Commissions solicited

QUBBBC.

P. W. CARRIER
COMMISSION

GROCERIES; FLOUR, GRAIN 
Demestic and Foreign Agencies Solicited. 

Hochelaga Bank Building, 
QUEBEC.

WINNIPEQ.

DO YOU wish to extend your business to this 
GREAT WEST COUNTRY 

WE CAN handle your account to our 
MUTUAL ADVANTAGE. 

Correspondence solicited. Established over 13 years

George Adam & Co.
Wholesale Broker» and Oommlealon Merchants

Winnipeg, Manitoba

STUART WATSON
Manufacturers'" Agent and Whole

sale Commission Broker.
Winnipeg, - Man.

Highest References. Correspondence Solicited.

W. A. TAYLOR
BROKER and WAREHOUSEMAN 

243 Main Street
WINNIPEG, MAN.

HIGHEST REFERENCES

2
(.Continued on pnge 4.)
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Highest Award
AND

GOLD MEDAL
AWARDED AT

1 HE MONEY-BACK KIND

St. Louis Exposition to

“ANCHOR” brand
CANNED FRUITS VEGETABLES

Pretty good argument in favor of their quality—
Another is the very large number of dealers throughout Canada who from year to 
year handle “ANCHOR" CANNED GOODS almost exclusively-THEY MUST BE GOOD. 
New season's PEAS are unequalled. If you haven’t placed your order tor

CORN and TOMATOES

You should do so at once to ensure fall delivery. WE GUARANTEE THE QUALITY.

THE EBY, BLAIN CO., LIMITED

WHOLESALE GROCERS

TORONTO

FLAVOR WINS FAVOR For

Blue Ribbon 
Tea

AND IT IS A TRADE WINNER FOR EVERY GROCER, 
AS WELL AS A MONEY MAKER. COMMENCE NOW 

BY GIVING OUR TRAVELLERS A TRIAL ORDER,
OR WRITE US FOR A SAMPLE CASE.

BLUE RIBBON TEA CO., Limited, V'S
»
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Manufacturers’ Agents—Continued.

WINNIPEG.

G. C. W A R R E
REGINA

Direct Importer of Pure Ceylon 
greeu and tlack teas of all grades, 
and coffees. Will act as manufac
turers’ agent in other lines of 
merchandise.

N Established 1887.

JOSEPH CARMAN
Wholesale Grocery Broker and Manufacturing

Union Bank Block, Rooms, 722 and 723 

Winnipeg, Man.
o respondence Solicited. Highest References.

G. B. THOMPSON
Wholesale Broker and Commission 

Merchant
159 Portage Avenue East, - WINNIPEG, MAN.

Cable address, “Capstan.”

Storage facilities. Correspondence solicited

JOHN A. CHEYNE
Wholesale Commission Broker and 

Manufacturers’ Agent
Correspondence Solicited.

41 Bannatyne Ave., Winnipeg, Man.

CALGARY STORAGE 
TO RENT

Second floor new modern warehouse
100 x 25

Track Privilege

THE McDONALD-DUNLOP CO, LTD.
BOX 363

CALGARY, ALBERTA

R. B. WISEMAN & CO.
WINNIPEG, MAN.

Wholesale Brokers and Storage 
Warehousemen. 

Centrally Located.

Can handle a few additional lines.

H. W. MITCHELL
WINNIPEG, MAN.

Correspondence is solicited from firms wishing 
a representative in Winnipeg. Travellers call 
regularly on the Wholesale and Retail Trade in 
Western Canada.

Highest references and financial responsibility.

ASHLEY & LIGHTCAP
Manufacturers' Agents and Wholesale Commission Brokers

Storage. Track Warehouse. Central Location. Low Insurance. Quick facilities for handling Goods 
Open for Foreign and Domestic Agencies.

Highest References. Correspondence Solicited.
214 PRINCESS STREET, - - WINNIPEG

ESTABLISHED 1897

BROKERS AND COM- 
MISSION MERCHANTS

Cor. Notre Dame East and Victoria Sts., Winnipeg, Canada
Correspondence solicited with tirm wishing representation in this market or wishing their goods sold on com

mission to the jobbing trade. Be t reft rences.

SCOTT, BATHGATE CO.

...ESTABLISHED 1849..

Capital and Surplus, $1,500,000. Offices Throughout the Civilized World
Executive Offices: Nos. 316 and 348 Broadway, New York City, U.S.A.

THE BRADSTREET COMPANY gathers information that reflects the financial condition and 
the controlling circumstances of every seeaer of mercantile credit. Its business may be defined as of the 
merchants, by the merchants, for the merchants. In procuring, verifying and promulgating information no 
effort is spared, and no reasonable expense considered loo great, that the results may justify its claims as an 
authority on all matters affecting commi rdal affairs and mercantile credit. Its offices and connections have 
l,.eii steadily extended, and it furnishes information concerning mercantile persons throughout the 
civilized world.

Subscriptions are based on the service furnished, and are available oi ly by reputable wholesale, jobbing 
and manufacturing concerns, and by responsible and worthy financial f duciary and husint ss ( 01 forations. 
Specific terms may be obtained 1 y addressing the Company at any of its offices. Correspondence Invited.

-OFFICES IN CANADA-
CALGARY. ALTA. 
HALIFAX. N.S. 
OTTAWA, ONT.

HAMILTON, ONT. 
QUEHH\ QUE. 
Vancouver, b r.

LONDON, ONT. 
ST. JOHN. N.R. 
WINNIPEG, MAN.

MONTREAL. QUE. 
TORONTO, ONT.

THOS. C. IRVING. Gen. Man. Western Canaria, Toronto.

• 4

r _uu
CHINESE Starch

The best money maker in your store— 
Write for particulars—

OCEAN MILLS, - MONTREAL

TRADE WITH ENGLAND
Every Canadian who wishes to trade 
successfully with the Old Country 
should read

“Commercial Intelligence”
(The address I» 168 Fleet St.. 

London, England.)
The cost is only 6c. per week. (Annual 

subscription, including postage, $4.80.)
Moreover, regular subscribers are allowed 

to advertise without charge in the paper. 
See the rules.

VICTORY
DINNER RELISH

The Saute

is the sauce for 
every dinner- 
hot or cold, and 
the sauce for 
every Grocer,— 

large or small. 
Awarded IS Medals.

SPECIFY IT 
IN YOUR NEXT 

ORDER.

G. F. SUTTON, 
SONS & CO.

King’s Cross

, ENGLAND
CANADIAN «BEITS: 

MACLURE1 LANGLEY, Ltd 
1S4 Paarl SI., Toronto 

30 Hospital SI. Nontnal

7
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You Have Noticed Yourself
the value of a neat and attractive store, of bright and pleasing 
windows, of a handsomely got up package.

The housewife judges, and judges rightly, that if the 
manufacturers are careless with the exterior they will be 
careless with the interior -that a common package will 
contain common goods.

There is Where 
Old Homestead Goods

Shine
Particular in every detail, the Old Homestead Canning 

Co. have secured labels for their goods that are a positive 
delight to look at. Labels that sell the goods at sight.

For a striking window display 
To brighten the appearance of your shelves 
To please your customers 
To increase your sales

Old Homestead Brand Canned Goods are the proper
thing.

Try a sample order. If your wholesaler will not supply 
you, write us direct.

The Old Homestead Canning Co
Picton, Ontario

'
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QO YOU KNOW that One Pound of 
Red Rose Tea, which retails at 

40 cts., will make 200 Cups of Tea ?

If the people who use 25 and 80-cent teas knew this, don’t you 
think many of them would use the 40-cent grade instead ?

Tell them about it ! Let me help you. Send me your address 
and I will send you some printed slips giving this and other 
interesting facts, for distribution among your customers.

Put more energy into the selling of really good tea, and you 
will be surprised at the results.

Branches : H. ESTA BROOKSTORONTO
WINNIPEG ST. JOHN, N. B.

STOCK $23.75 $21.00 CONTINUOUS Size 12 x 12

LEDGERS
The above prices are for a complete outfit comprising,

/ Regular Crain Continuous Binder and index 
1 “ K" Sectional Post Canvas Transfer Binder and index 

One Thousand Pages (500 leaves)
The Continuous Binder is the same in every particular as the high-class goods we have always manufactured

FIVE DIFFERENT LEDGER RULINGS TO CHOOSE FROM
on best ledger paper.

Before placing your order for a new ledger this fall write us for further particulars.

18 Toronto Street.

TORONTO

L/M [TED

MONTREAL 
74 Alliance Bldg.

WINNIPEG
Sylvester-Willison Bldg.

t>
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The Target for All Imitators

70 Years Reputation Behind it

J. M. DOUGLAS & CO., MONTREAL
(Established 1857), Canadian Agents

Something 
Worth 

Knowing ! That
The Original 
and Genuine

WORCESTERSHIRE
SAUCE

is made only by

LEA&PERRINS
WORCESTER

7
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Batger’s 
Whole Fruit 
Strawberry 
Jam

JL—

Hatger & Co., London, England, 
with over 150 years experience, to
gether with the finest Garden 
Strawberries England can produce, 
are to-day manufacturing Straw
berry Jam by the most modern 
methods, in a factory where clean- ✓ 
liness comes first. As a result we 
are offering you a first-class reliable 
article, a jam that every Good 
Grocer in Canada can sell to his 
customers, knowing that it will 
give the satisfaction that builds up 
trade.

ROSE & LAFLAMME
MONTREAL end TORONTO

DON’T RUN 
CHANCES

with your customers. Get a line of Maple 
Syrup that is reliable

“IMPERIAL BRAND’
MAPLE SYRUP

has stood the test of 
years of success. It 
is reliable. It sells 

well. It gives a 
good margin 

of profit.

ROSE A 
LAFLAMME

ANADAv

AGENTS,
MONTREAL.

GIVES
GOOD

PROFIT

and these are the two mighty good 
reasons why Paterson’s Camp 
Coffee Essence is coffee for you to 
push.

ROSE & LAFLAMME 
Agents, Montreal

i iiiiiiiii«i*w*

| When buying

Valencia Raisins

I
 Ask your Wholesaler 1 
for these Reliable Brands 1

MANQUES, DOMENECH & CO,

I “ J), (ft, CO.” sPecial Fancy Quality

** W. Abd ** Standard Quality

4 Cr. Layers 
Selected 
Fine Off Stalk

They will please you
AGENTS-

ROSE & LAFLAHnE flgggffft

8
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"15
MILLION

SALADÀ

ILLE7T

Packets

Annual Sale
BLACK MIXED CREEK

6ILLETTS LYE
I

The “go-ahead” Crooer who sells

GILLETT’S LYE
knows It’s the household cleaner 
most people use.
Read Its many uses on the label, and 
recommend It to your customers.

They’ll be delighted.

own
«_ Gillstt’s Chemical Works Established 1852.

The
Enormous 

Sale 
Already 
Created 

Best Answers 
the Very 
Natural 

Question

F
I WONDER IF IT’S 

AS GOOD AS 
ADVERTISED

" STERLING” BRAND PIOKLES MADE IN CANADA

None Better 
the

World Over

“Sterling"
BRAND

Made of Best 
Crown Cana

dian Vegetables

" Sterling "
BRAND

A PICKLEthat BUILDS BUSINESS for the GROCER

LimitedTHE T. A. LYTLE CO.
Canada's Greatest 
Pick la Manufacturers TORONTO, CAN.

29444915
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WINNIPEG and CALGARY
' ~ ■<

nicholsON A BA I N

TO MANUFACTURERS AND SHIPPERS
DEAR SIRS, -

IFyou are not already represented in the West, write us. Do 
not put it off till to-morrow. Western Canada is to-day the talk of 
all large progressive Eastern manufacturers. Get busy, and com
municate with us at 0nC6. It does not matter how small or how 
large your line is—give your account to US—and watch your Wes
tern business grow. We are representing some of the best manufac
turers in Canada, United States and Europe. BUT we are 
not too busy to look after your interests too. We are at all times 
in touch with the Wholesale grocers at Winnipeg (9), Kenora (3), 
Brandon (l), Lethbridge (l), Calgary (5), Edmonton (2). We have 
special facilities for storing and distributing goods of all kinds- 
Write us for our rates.

Firms in Great Britain or Europe when in the market for Rolled 
Oats, Oatmeal, or Mill P eed, write us for c.i.f. prices any point.

We are, Yours truly,

NICHOLSON & BAIN,
Wholesale Commission Merchants and Brokers

WINNIPEG and CALGARY
Established 1SS2.

10
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ever put up, and it will out-shadow anything in the canned goods line 
ever before put up.

Buy Riverdale Brand !

There is no such thing as a 1905 can of Riverdale Brand goods. 
There never was such a thing. The peas, corn,. tomatoes, beans, 
raspberries, pumpkin, etc., that will comprise our pack, have been 
grown or are now growing in the fields. 1906 pack to be SUTC ! This 
will be the first line of

The Lakeside Canning Company, Limited

RIVERDALE BRAND

Wellington, Ontario

QUEBEC

VALENCIA
RAISINS

D. RATTRAY ®> SONS

ASK your Jobber for

Montreal OTTAWA

11
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And

She Trusted You!
Loss of confidence

begets lossxrf trade—it’s a good thing to keep on the sate side of the “Woman of 
the house.’’ When you told that woman last week that a particular kind of Salt 
(not Windsor Salt) wouldn’t cake and was pure, she believed you,but she didn't know 
you made a little extra profit on the Salt. She trusted you and later found out 
her mistake.

Next Time Give Her

Windsor Table Salt
—the Salt that set

he st in j irj of ijualily for other salts so many years ago. “Windsor"—the 
tpure, white Salt. Give her Windsor Salt and you can be absolutely sure 
that whatever you may say about it will be SO absolutely. That woman 

will keep on trading at your store.

7he Canadian Salt Co., Limned
Windsor, Ont.

“EDINBURGH’S PRIDE”
EVERY HOTTLE OF

ROWAT’S

h Symington’s The name that applied
| “Edinburgh” to

| Cofiee Essence PICKLES-nd
NÜSffitün

IT IS Blue

iiFÜÉtî
CHEMISjjiiyg

jjjj does credit to the makers and the city of
ml production. Every bottle gives satisfac-

tion and helps to create further demand.
ESSENCE OF COFFEE AND CHICORY

OLIVES
Ou means

gives wonderful value. One bottle makes 40 cups of 
delicious coffee fit for any connoisseur. Quality the best

Recommend it for camping parties and Summer 
outings. It always pleases.

Profit satisfactory

Thos. Symington & Co.
Business increasing

EDINBURGH You can’t wish for more.
Agents—W. B. BAYLEY & CO.

Cor. Church and Colbomc 8te. Toronto.
All jobbers.

12
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The Best of all Teas are

japan Teas
They have the qualities that appeal to every 
lover of Teas------

Purity
Fragrance
Aroma
Deliciousness
Healthfulness

They are the Teas that stand out as the Best._ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ j
Those merchants who 
have bought our

Hatches
have made money and 
pleased their customers.

Send for our Price List 
and profit by values 
we offer.

The Improved Match Co.,
Heed Office : Factory:

BOARD OF TRADE, DRUMMONDVILLE,
MONTREAL. P. Q.

PERRYS
WORCESTERSHIRE 

SAUCE

1*9* OF AN ENCUSn%
NtAT. ITS AM. OVTLtn.^

M«vm CAM *

. JWnuMcTuRee »»,,/<
SAUCtJ

NANCrtlS

“Perry’s Sauce will Always Suit, 
Take no Worthless Substitute.”

WHEN 
CONVINCED 
OF MERITS

in a Worcestershire Sauce stay con
vinced, providing the Merits that 
convinced you are

Always Present

in the sauce.

Perry’s
Worcestershire
Sauce

never changes. It is in a rut as far 
as Quality is concerned.

The corresponding rut is regu
larity of trade for the man who 
sells it.

SELLING AGENTS

Taylor & Pringle Co.,
Limited

OWEN SOUND, ONT.
Manufacturers of Queen Quality Brand 

Ploklea.

13



Ideal !

A COMPANY OWNED AND DIRECTED BY THE MEN WEfO OROW THE EREJIT AND VEOETABLES.

The Farmers' Canning Co., Limited, is a signal proof-of the fact that if you wish to get the best from an industry you must 
have the component parts oi its make-up working con jointly to a common end.

FARMER 
BRAND

are put up in an excellently situated factory with pure spring water close at hand, and high, dry land all around. The fruit 
and vegetables are grown in the garden of the Ray of (juinte by the men interested in the company, and the product is 
brought in fresh from the fields and packed while fresh.

Our 1905 pack is sold right out. If you order from us now we will guarantee 190© PACK.

The FARMERS’ CANNING COMPANY, Limited
BLOOMFIELD, ONT.

Dealers in

or PURE CHOICE GOODS ONLY

I NICHOLSON ïc BROCK
TORONTO, CAN.

THE CANADIAN GROCER

ps
Canning Co.■i/',

p. Bloomfield, 
Ont.

Canned Goods

Lleber’s, » B 0 Sth edn 
*1 - Premier 
end Standard S lipping

WATSON, BOYD & CO.
TRINIDAD, B.W.I.

COCOA, COMMISSION AND GENERAL MERCHANTS

Canadian, 
America n

and Eastern Producp

Consignments 
Promptly Attended "to.

Correspondence
Solicited.

CORRESPONDENTS :

LONDON—Frame &Co., 21 Mincing Lane. NEW YORK—Frame & Co., 132 Front Street

Cable Address : BOYD—TRINIDAD. CODES USED:

Mince Meat is a great seller

—That is, THE EIGHT KIND
We make that kind. It is called

NICHOLSONS 
MINCE MEAT

Do you sell it? Do you sell it 

regularly?
Have we your order for

S. 4 4. JELLY POWDER 
R. S B. ICIR8 POWDER 
R. S B PUDDIRE 
R. 4 B. VERIQUICK TAPIOCA 
■ ROCK'S BIRO SEED?”

NICHOLSON & BROCK, 9 Jamls SI., Toronto, Ont.

CAPSTAN BRAND

High-" ' Tomato Catsup
Put up in 10-oz. and 20-oz. bottles of a 

new design, and is very attractive.

This Catsup is far superior to many others 
and is giving perfect satisfaction.

We guarantee this Catsup to give perfect 
satisfaction.

Ask your wholesale Grocer for it or see 
our travellers’ samples.

The CAPSTAN MFC. CO., Toronto, Ont., Can.

57
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Good Coffee 
Good Trade 
Good Profit

FOR THE MAN 
WHO SELLS

Chase (EL 
Sanborn’s

HIGH-
GRADE

COFFEES

Chase & Sanborn
The Importers, MONTREAL

VALENCIA RAISINS 
SULTANA RAISINS

CURRANTS
I7or Import----
Write for Quotations to

THOS. BELL, SONS & CO.,
MONTREAL

15
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ST. JOHN EXHIBITION.
Merchants visiting the St. John Exhibition are invited to inspect and test our 

celebrated "CLUB” Coffee, which will be demonstrated in the Main Building. The 
value of the coffee is recognized by judges as without equal. It will prove a good seller 
and profit maker for you.

Special attention paid to visiting merchants, and information furnished as to our Spices, Grocers’ Sundries, etc.

8. H. EWING & SONS
•6-10* KING ST.. MONTREAL TORONTO BRANCH, 29 CHURCH STREET

TeUphes» BsUMelnW. Telephone Mein 1171
" MeiekenuML Telephone orders receive prompt attention.

■m** I

MAKE DELICIOUS EATING 
CAUSE LIVELY SELLING

The Hay of Quinte District is the nestor district of 
Cauada for fruit and vegetables. We are situated in the 
heart of this district.

We have been looking forward to the time when we 
could tell you that

“CANADA’S PRIDE”
SUGAR CORN---------------- CREAM SUGAR CORN

were ready. That time is now here.

Carefully selected cobs processed in a factory admirably situated for sanitary arrange
ments and water supply. The corn is put up in cans bearing artistically embossed labels, 
and looks its quality.

STOCK UP AT ONCE.

WM. GALBRAITH & SON,
Sole Agents for Montreal.

NAPANEE CANNING CO., Limited
W. A. CARSON, Manager - - Napanee, Ont.

WILLIAM GALBRAITH & SON
WHOLESALE GROCERS

68 MoOILL ST., MONTREAL
We control the sale of

“CANADA’S PRIDE ” CANNED GOODS
FOR nONTREAL 

The Best» In the Dominion.
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THE ERIAL
KINGSVILLE, ONT.

CO.
(Branch of the Canadian Canners, Limited) 

“ one of the best in the Province ”

The following editorial is clipped from the

The canning factory started up on the lôth of 
this month, a few days earlier than last year. While 
this factory is always to the fore front, it IS THIS 
YEAR STILL MORE MODERN IN ITS EQUIP
MENT. CLEANLINESS IS ONE OF THE FEA
TURES WHICH IS RIGIDLY ENFORCED BY 
MANAGEMENT, and this year more machinery has 
been added which will facilitate the cleaning of the 
raw material, making it still more easy to put up 
the goods in the cleanest possible manner. THE 
TOMATOES ARE emptied from the boxes into a 
washing machine and agitated until the sand or 
other dirt is washed off. They pass from this into a 
tank of hot water and are scalded, then they pass out 
into a chute and are carried in to the peelers. They 
fall from the carriers into fibre pails which are plac
ed on a revolving platform, around which the women 
and girl workers are assembled.

As the tomatoes are peeled they are carried in 
pails to the canning machine and are soon in the

KINGSVILLE REPORTER Of August 26, 1906.

cans which are soldered automatically, and pass out 
into the cooker and cooler and from there are wheeled 
to the storeroom. Each pail of the peeled tomatoes 
is carefully examined as they are emptied into the 
canning machine, and if a worker has been careless 
and left any spots in them she is reprimanded. Eaeh 
pail is numbered and is traced by the check given the 
peeler. A woman is kept constantly at work sweep
ing up refuse and tidying things up generally. The 
annual output of the factory is (>00.000 cans toma
toes, 90,000 gallons of apples, and this year peaches 
will also be put up. Employment is given to a staff 
of 100 people, who will put through, running full 
time, 2,000 bushels of tomatoes per day. THE 
FACTORY IS ONE OF THE BEST IN THE PROV
INCE, AND PEOPLE NEED HAVE NO HESITA
TION IN EATING IMPERIAL BRAND OF TINNED 
GOODS, BECAUSE THEY STAND ON THEIR 
MERITS FOR ABSOLUTE PURITY, WITH QUAL
ITY OF STOCK THE BEST THAT CAN BE PRO
CURED IN CANADA.

The remarks as above are equally applicable to each of our thirty factories. In 
ordering Canned Goods it will pay you to stick to brands as follows, viz.!—“ CANADA 
FIRST,” “ LITTLE CHIEF,” “ LOG CABIN,” “ HORSESHOE, ‘ KENT,” “AUTO,” 
“LYNNVALLEY,” “MAPLE LEAF," “LION," "THISTLE” “ GRAND RIVER ” 
‘‘WHITE ROSE," etc.

44 Quality and Cleanliness," our Motto.
Yours respectfully,

CANADIAN CANNERS, Limited
17
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STORE SUPPLIES The Canadian Grocer

DO YOU PREFER AN

Computing Scale

S57«

to any other style ? If so be sure to 
get the best and at the same time 
the cheapest— IVe have it.

No. 103 DAYTON
is constructed throughout of best 
material and workmanship and guar
anteed by us.

No Loose Weight on Pendulum. 
Full Capacity Thirty Pounds.
Each Pound Same Width on Chart 
Each Cent Indicated by a Line. 
Working Parts Always in Plain

Plate Glass 
encloses Pendu-

A Most Beau
tiful Fixture.

Tne “ Dayton ”
Send a postai to

THE COMPUTING SCALE CO.
OF CANADA, LIMITED

164 King Street West, TORONTO

WHat a Difference It Makes

m.:

PuTf'* V-i

,-V-l

i'a 5%

>'■ v'l

When you look up at a ceiling and, instead of seeing 
smoky plaster, see beautifully designed

METAL CEILING
Thats the aesthetic point ! Then there is the sani

tary point. Metal Ceilings are more healthful than 
plaster or wood. Then there is the financial point. 
Metal Ceilings need never be repaired. They last forever.

IF YOUR STORE NEEDS THIS CEILING YOU SHOULD GET IT.
METAL SHINGLE 4 SIDING CO.. Limited

PRESTON, ... ONTARIO

CÇ Electrically Driven 
VULCLO — Coffee Mills.

GRANULATOR. PULVERIZER.

No. 65

Single and Double Blinder
Pulverizing " " "V
Every Coles Coffee Mill has a 

l-'vakcr that breaks the Coffee be- 
I. re it enters the grinders, thus 
r .lucing wear of grinders and sav
ing current.

Our Grinders Wear Longest

Height, 29 in.
Length, 33 in.

Width, 23 in. 
Weight, 275 lbs.

Grinding Capacp.
Granulating 2 lbs. per 

minute.
Pulverizing % lb. per 

minute.
Capacity ot iron Hop

pers, 5 lbs. of Coffee.

We make 25 other styles 
and sizes of Grocers’ 
Counter Mills, Floor 
Mills and Electric Mills. 
For Prices, Terms and 
Discounts, address

COLES MANUFACTURING CO.
Nas. 1615-1635 North 23rd St. PHILADELPHIA, PENN., 11.S.A.

Agents :
Todhunter, Mitchell & Co., Toronto. Forbes Bros., Montreal.
Dearborn & Co., St. John, N.B. Gorman Eckert & Co., London, Ont.

Busy, Busy, Busy
Cans are rushing.

Get your supplies in—Don’t 
wait until the last moment

We are running full capacity 
and are anxious that you get 
your orders in early. Don’t 
delay. We want to satisfy 
you.

Order Now!

Acme Can Works
MONTREAL

18
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TOLEDO COMPUTING SCALES
Automatic but Springless.
The “Toledo” is a money saver because it posi

tively stops the giving of overweight.
A time savet because it is Automatic.
A labor saver because there are no weights to lift, no 

poises to slide, or prices to set.
A trade bnnger because it indicates to the customer 

n plain figures the correct weight of the article he is 
buying.

It is honest both to the merchant and customer.
The Toledo system costs you nothing because it is 

paid for with the money you are now losing.
For Catalogue and information apply,

.\
J

THE TOLEDO COMPUTING SCALE CO., Hamilton, Ont.

AS |/r\fin The originel end only Genuine I I A K I Y N Preperetion lor Cleenlng Cue
VÜIXL. I V le,,, u. end le. Cent.ten

'WELLINGTON»
/ KNIFE POLISH

JOHN OAKEV 1 SONS, Umit.d
Manufacturera of

Emery, Black Lead, Emery, Glass and 
Flint Clothi and Papers, etc.

Weill Ml, Loin, Sniland
Agent :

JOHN FORMAN, • 644 Craig Street
MONTREAL.

Have you yet icalized the usefulness of
our Special Duplicating Counter Check 
Book?

THE TIME 
TO ENQUIRE 
IS NOW

THETIME 
TO ORDER 
IS NOW

Drop a Postcard to

The Carter-Grume Company,
TORONTO and MONTREAL1"™

Manufacturers of Counter Check Books of every des
cription. We make many styles.

WILL BRING NEW CUSTOMERS TO YOUR STORE.

TRY IT
BLAG K JACH 
^Ovl POU*''

•OLD BY ALL 
JOBBERS

%-lb. tint—3 dot. In esse.

TO MANUFACTURERS'
AGENTS :

The Canadian Grocer has enquiries from time to 
time from manufacturers and others wanting represen
tatives in the leading business centres here and abroad.

Firms or individual open for agencies in Canada or abroad 
may have their names and addresses placed on a special list 
kept for the information of enquirers in our various offices 
throughout Canada and in Great Britain without charge.

Address
Business Manager

CANADIAN GROCER
Montreal and Toronto.

la

ELECTRIC POWER COFFEE MILLS

nsntR cut 
Me 107

This email cut illustrates another 
of the designs we make.

Fitted with Vi-H P. Motor fur
nished for direct or alternating 
current and with metal or nickel 
hopper.

Granulates 2 pounds and pulver- 
zes Vi pound per minute.

Makes neat, attractive store fix
ture. Saves time and labor— 
increases profits.

Mfritm for Catalog and prices

THE A. 0. FISHER CO., LIMITED, TORONTO

ll WALKER BINS n

In order to meet the increased demand for 
WALKER BIN FIXTURES in the West, it has 
been found necessary to open Distributing 
Agencies for Manitoba, Saskatchewan and 
Alberta, and we are pleased to announce that 
connections have been made with Mr. Stuart 
Watson, 433 Main St., Winnipeg, for Mani
toba, and The H. W. Laird Co., Limited, of 
Regina, for Saskatchewan and Alberta, by 
whom careful and prompt attention will be 
given to all enquiries for MODERN STORE 
FIXTURES.

Write for Illuetrated Catalogue 
“Modern Grocery Fixtures."

THE WALKER BIN A STORE FIXTURE CO., limited 
BERLIN. ONTARIO
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SCARCE GOODS
Strawberries Raspberries Beets

There will be a scarcity of these goods this Fall.
Better order your requirements at once.

THE DAVIDSON & HAY, LIMITED
WHOLESALE GROCERS, TORONTO

Our WHITE SWAN MILLS contain the finest equipment and most up-to- 
date plant in Canada for the roasting, grinding, preparing and packing of

COFFEES, SPICES, EXTRACTS,
BAILING POWDER, COCOANUT.

We import all our goods direct, do all our own roasting and grinding, so 
are able to absolutely guarantee every pound of goods sent out. Quality 
is pre-eminent with Us. An important point, too, is that we can sell 
on closer margin and give better values because no one of our departments 
is called on to bear the entire cost of our business.

OUR COMPLETE CATALOGUE WILL BE CHEERFULLY SENT ON REQUEST

THE ROBERT GREIG CO., LIMITED.
White Swan Mills <• * TORONTO

Æ

A Hearty Invitation
IS GIVEN OUR CUSTOMERS AND FRIENDS TO CALL ON US AT OUR TORONTO

OFFICE DURING EXHIBITION

Thomas Kinnear <3b Co.
Petertîoro 49 Front St., East, TORONTO, Ont.
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BrandSIGN OF PURITY

TO MAKE GOOD PICKLES, OSE |TARTAN and Red Feather SPICES 
(Imperial VINEGAR

STOCK NOW
\ WAGSTAFFE’S Sealed Fruits, in glass i 
\ “ Jams, in glass \

ALL PURE 
FRUIT and 
SUGAR.

When in a hurry phone 596, our long distance number.

BALFOUR, SMYE <6 CO., Wholesale Grocers, HAMILTON

tu .
i r f

J

___

TERMINAL STORAGE WAREHOUSE
* HE moat modem, beat equipped, absolutely Fireproof Public Storage Warehouse on the continent. Bonded and free. Heated throughout by the 

hot blast system.
Now in course of construction in the centre of the city. Will be ready to receive consignments August 1st, next Railroad siding direct into building; 
Deliveries and transhipments to all Steamship Lines, Railroads, and Merchants iu the city and vicinity.
Special facilities for the storage of Canned Goods, W ines and Spirits, Tea and Coffee, Flour and Grocers’ Sundries.
Lowest rates of Insurance. Ratage and deterioration reduced to a minimum.
Customs, Storage, Cartage, Traashipplng and Delivery of Goods, Insurance and Warehouse Receipts arranged by one company, by one Letter. 
Less worry for merchants and manufacturers when dealing with a company of large financial responsibility.
For information please communicate with the

TERMINAL WAREHOUSE <6 CARTAGE CO.t LTD.
12-38 Grey Nun Street, MONTREAL
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Currants
Currants

Currants
GREECE’S FINEST PRODUCTIONS :

HAYCASTLE, OLYMPIC, PARADISE, 
MINERVA. ATHENA

OUR SPECIALTY is CURRANTS. The best 
growers in Greece—from the best districts in Greece— 
supply us. Our goods are about J/£c. per pound higher 
in price, and one cent per pound be'ter in quality—but 
it pays to buy QUALITY. Poor currants are always 
dear—ever think of it? Our travellers will tell you. 
We are the largest dealers in currants in Canada.

W. H. GILLARD & CO.
HAMILTON

Wholesale Grocers Importers of Fine Fruits1

IN STORE

Half Barrels of New

Labrador
Herrings

LUCAS, STEELE & BRISTOL
Wholesale Grocers,

HAMILTON, ONT.

RICE RICE RICE
RANGOON

PATNA
JAVA

JAPAN
CAROLINA

Just
Arrived

Write for Samples and Quotations

WARREN RROS. & CO.
Wholesale Grocers

35 and 37 Front SI. E., Toronto

“ANTITIS PEPPER”
Packed in 2, 4, and 8 oz., 

1 lb. and 7 lb. Tins.The New Pepper

KING OF ALL PEPPERS
Guaranteed absolutely a pure blend

of Finest Peppers
Specially Selected

Carefully Ground. Scientifically Prepared
Write for particulars and samples, to

ANTITIS PEPPER CO.,
Trial Orders Solicited

“QUEEN BRAND PEAS"
Are The Rest Peas Packed in " To-day

This is no exaggerated st tement. We have made a SPECIALTY 
of Peas for years, and Grocers who have handled our

QUINTE GARDEN SIFTED JUNE
SWEET WRINKLE and GOLD LABEL 

FRENCH PEAS
KNOW that these varieties are properly graded, have a perfectly clear 
Syrup, are tender and far superior to any and nil brands on the market.

Grocers who have not yet placed your orders ask vnur Wholesale 
House for any of the above grades of QUEEN BRAND Peas. One 
trial order will prove all we say.

BELLEVILLE CANNING CO.,
BELLEVILLE, ONT.
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Triangle Canned Goods T
Now ready for prompt shipment.

1906
Gallon Apples 
Red Pitted Cherries, 2’s 

11 Un pitted Cherries, 2’s 
White Pitted Cherries, 2’s

“ Unpitted Cherries, 2’s 
Black Pitted Cherries, 2’si

All in addition to lines advised as ready last week. 
The finest production of the Canners’ Art.

JAMES TURNER & CO., HAMILTON, ONT.
LIMITED

PHONES 422—1265—1816
WHOLESALE GROCERS

Essex Tomatoes 

drought, and its had effect on the Tomato crop, we have
been specially favored with the finest qualities grown in years 
and a superabundance of the better grades. As a result we’re 
doubling our sales of last year, and are equal to still more 
business. Our cannery is located in the most favored agri
cultural section in Canada where the finest vegetables of all 
sorts reach the highest stages of perfection.

Send for quotations. This is headquarters for the best of everything in canned 
fruits and vegetables.

THE ESSEX CANNING AND PRESERVING CO., Limited
Head Office : 8 Wellington St. East, TORONTO

Factory : ESSEX, ONT.
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GROCERY LABOR MARKET
Views of one of the Important Retail Grocers Houses in Canada—Great 

Difficulty in Getting Good Men —Efficient Old Country Clerks 
Have to be Gone After.

Two requests by Old Country grocery 
clerks for help in securing positions in 
Canada were forwarded by The Grocer 
to one of the largest retailers of fine 
groceries in Canada. They replied in 
part as follows :

"While we do not wish to be quoted 
in this matter of help, we would state 
that if we had been written to by them, 
as we frequently are, we should in these 
cases inform them that this was un
doubtedly a time when EFFICIENT 
grocery assistants had no difficulty in 
securing employment at better wages 
than have been paid here for many years.

"If they had applied to us. we should 
not give them encouragement, as neither 
seems to be of the class we require, but 
it scents to us that anyone with any 
little grocery knowledge can get a posi
tion now. and we think the travelers for 
the wholesale trade will tell you that 
they are constantly asked for a GOOD 
man, but these letters appear to be from 
the very ordinary kind that are coming 
out in shoals, and even they seem to 
get employment.

“Of course, almost every man who has 
swept a store and delivered a few par
cels in the Old Country thinks lie is lit 
for a first counterman out here, but it 
is a fact that we seldom see a finished 
retail grocery salesman, and we don't 
mean an expert but. a man with the 
grounding of a good common school 
education, able to write distinctly, spell 
correctly, and use reasonably good Eng
lish ; this much as grounding ; then he 
requires the grocery part of the train
ing. which we need not enumerate, but 
it is a fact that we have to take on men 
who claim years of experience and yet 
cannot let them at our counter to serve 
a ladv until we have first gone through 
the A B C of the business with them, 
showing ihem how to take an order 
down properly, how to wrap a parcel in 
many cases, how to assemble a number 
of parcels for one delivery into a good 
neat looking package, how to give an 
intelligent opinion to a customer who 
asks as to the merits, the uses, the 
quality, etc., of what he is selling ; and 
by the time we have done that they are 
ready to look elsewhere for another 
position at higher salary, on the 
strength of the fact that they have been
at ---------- .

“Theoretically men are w*ll trained in 
the Old Country ; actually, they may be. 
but if they are they can get good jobs 
at home, and they don’t come here of 
their own accord—you have to go and 
get them.”

TEA TRAVELERS CONVENE.

Selling Staff of Red Rose Tea Gather 
in Toronto—Annual Banquet.

Last Friday’s boats and trains took 
away from Toronto the traveling staff 
and heads of departments of the great 
tea house of T. H. Estabrooks, St. 
.John, N.B., proprietor of the widely 
advertised Red Rose Tea. They were 
assembled in Toronto for their annual

convention, which covered five days, 
during which time business points of 
interest to the firm were systematically 
discussed. The mornings were devoted 
to convention work, and the afternoons 
to seeing the beauties of Toronto and 
its environs, as far as Niagara Falls.

MENU
Green Turtle Soup, a l'American 

Filet of Sole, au Vin Blanc 
Spring Lamb Chop, en Paupiette 

Roast Spring Chicken
New Wax Beans Peas

Boiled New Polatoes
Lettuce and Tomato Salade 

Red Rose Ices Assorted Cakes
Red Rose Tea 

Coffee

The men assembled on Saturday, and 
Sunday the party spent quietly by at
tending the Besses O' the Barn Band's 
sacred concert at Haitian's Point in the 
afternoon and attending the various 
churches in the evening. On Monday

TOASTS
The King 

National Anthem

Cur Chief

Responded to by Mr. Herman Sullivan and 
Mr. Walter R. Miles.

The Travellers
Proposed by Mr. George H. Campbell. Manager 

Toronto Branch.
Responded to by each of the travellers individually. 

Song
YYT. C. Gaden. Montreal.

Quartette
Messrs. H. A. Howey, Fred. Rose. J. V. Kierstoad. and 

L. C. Armstrong.

Song and Piano Solo
Mr. Fred. Rose.

Chorus
By the party led by Mr. YV. C. Gaden.

The Toronto Staff 
Proposed by Mr. L. C. Armstrong.

Responded to by Mr. G. H. Campbell and others.

Office Staff 
Proposed by Mr. L. W. Cox.

Responded to by Mr. H. Sullivan.

Manufacti ring Dei*artmbnt 
Proposed by Mr. H. A. Howey.

Responded to by Mr. YV\ R. Miles.

Ladies
Proposed by Mr. B. A. Fisher.

Responded to by Messrs, Fred. Rose, G. L. Palmer 
and others.

G. .1. Campbell, manager of the firm's 
Toronto branch, acting as host in the 
unavoidable absence of Mr. Estabrooks, 
took the boys to Niagara Falls, by 
boat to Lewiston, and thence by the 
world renowned Gorge Route. At the 
Falls the party took in everything to 
be seen, and especially enjoyed the auto
mobile ride thoughtfully provided. They

returned to Toronto by boat that night. 
Tuesday and each succeeding morning 
was devoted to discussing rnc various 
points of interest to the business in 
general. On Wednesday the Toronto 
Exhibition was visited and the party 
were entertained to cups of delicious 
tea at the Red Rose Tea booth, so ably 
conducted by Geo. F. Taylor.

On Wednesday evening the greatest 
event of all such gatherings, the annual 
banquet, was held at McConkey’s. As 
the menu explained, it was a compli
mentary dinner given by T. II. Fsta- 
brooks to his travelers. The story of 
the evening is skeletonized in the menu 
and toast list.

Thursday afternoon passed quickly 
enough in a 36-ft. motor boat on the 
bay and lake. Part of each day was 
devoted to testing tea under the super
vision of Walter It. Miles, who has 
charge of the Red Rose Tea testing and 
blending department. Mr. Miles is the 
third generation of tea testers, as his 
father and grandfather before him made 
tea testing their profession. Ilis talks 
were interesting and vew instructing to 
every traveler present.

When leaving the travelers all agreed 
it was the most nmtitahle and pleasant 
convention yet held, and that the re
maining four months would show the 
greatest increase yet in the sales of 
Red Rose Tea.

STARC AND SYRUP PRICES.
Notification was made the trade Sep

tember 1 that the Edwardsburg Starch 
Company bad advanced the price of their 
starch in several lines. Canada Laundry 
Starch, Canada Corn Starch, and Silver 
Gloss Starch have been advanced jc. a 
pound. One or two other brands have 
been advanced also to bring the different 
lines into harmony. Further than this, 
there have been some changes in quota
tions for the Lower Provinces and Mani
toba, Alberta and British Columbia.

Crown Brand corn syrup has also been 
advanced. Cases, two and five pound 
lins, liavc been advanced five cents ; ten 
pound pails have been advanced ten 
cents ; twenty-pound pails, fifteen cents; 
two and three gallon pails, ten cents, 
and barrels, half barrels, and quarter 
barrels have been advanced ic. per 
pound.

STARCH AND SYRUP PRICES.
A very cleverly gotten up cooking re

ceipt book has been issued by the Cox’s 
gelatine people, Arthur P. Tippet & Co., 
Montreal, agents. In the booklet there 
are hundreds of choice receipts. A sup
ply of these cooking books will doubt
less be sent to any merchant on appli
cation. The same firm are sending out 
telephone mouthpiece covers, or discs to 
fit over the mouthpiece of the telephone, 
as they may be called. The idea is to 
insure sanitafion. These are also ob
tainable through the company’s Mont
real agents.

HALF HOLIDAY ALL THE TIME.
A movement is on foot among Hamil

ton grocers to continue the Wednesday 
half holidays during September, with a 
view' ultimately to securing them all 
the year round except in December, as 
is the common practice in England.
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HERE AND THERE WITH THE TRADE
Happenings Among Foodstuff Dealers From the Atlantic to the Pacific—News 

of Your Brother Grocer in all the Provinces.
I*. Dill, Seafoiih, Ont., was a visitor 

in Toronto Iasi week.
Nap. Charrette, genetal merchant, St. 

•Invite, Que., deceased.
II. \V. booth, grocer, Ottawa. Out., lias 

assigned to W. A. Cole.
i\V. I,, lirown, llaileybiiry, Ont., has 

assigned to M. <i. Hunt.
Uoy.i.n Kreres, grocers, .Montreal, Que., 

have dissolved |iartnershi|i.
I). C. ltussell, Krin, Ont., spent a few 

days in Toronto last week.
Pierre Dttlie. grocer and diy goods 

niorchant, Quebec, Que., deceased.
Knight & Co., grocers, Chatham, Out., 

have sold out to Wesley Parrott.
F. II. Pearson, general merchant, of 

Oiland, Ont., lias been burned out.
K. Ware, manager for !.. II. Ware, 

Huntsville, was in Toronto last week.
Melady & Co., grain merchants. To

ronto, Ont., have dissolved partnership.
A. V. J. Hebert, grocer, Ottawa, Out.. 

lias sold his stocik at till cent on the 
dollar.

David Henderson, M.P., oi Acton, 
Ont., and Mrs. Henderson are in the Old 
Country.

Phillips & Foster, grocers, Vancouver, 
K.C.. has been succeeded by Phillips & 
Lachlan.

Louis Peueault, 'Mineral merchant. St. 
Anges, Que., assets to have been sold 

• a the 5th ilist.
dames Thompson, general merchant, 

Itouglas. Out. has been succeeded by 
loseph Phillips.

F. H. Brown, Port Hope, Ont., one of 
the hustlers in the grocery line, was in 
Toronto last week.

Wm. Ince, of Perkins, luce & Co., To- 
onto, is spending a pleasant holiday at 
. iagara-on-the-Lake.
lieo. J. Thorp has sold his retail 
mi and feed store in (iuelph to J. T.

1 hillick, of Walkerton.
dames Ince, of Perkins, Ince & Co., 

i oronto, has returned from a vacation 
a the Georgian Bay.

Robert A. Hutchinson, gtocer and 
oekery dealer. Wingham. Out., has sold 
.1 to d. 11. Christie, 
d. K. Rioux, general merchant, St. Ar
ne. Que,, has assigned to Y. E. Para- 
s. provisional guardian.
I). B. Gunn, M.P., Scaforth, «'as in 
a onto last week and paid a friendly 
'll to .John Sloan A: Co.
I. Knxvard Brown, of Joseph Brown A 
■ns, Montreal, has returned from a 
ill business trip to Quebec.

R. McKenzie, general merchant, ai
ded the old boys’ reunion at Mount 
u-st and enjoyed himself hugely.

. W. Valley, grocer, Bridgcburg, Out., 
building a fine brick store and expects 
lie into it in a couple of months, 

b Ballantine has gone into the gro- 
i business again in Georgetown, Ont. 
lias been out of it a couple of years.

I). Gamlet, general merchant. St. dav
it lies. Que., lias assigned, meeting of 
creditors was to have been on the -list 
tilt.

Howard Barker, one of the grocers 
that make Stratford. Out . a better 
looking rilx, is spending bis holidays in 
Detroit.

K. Berwick, Shelburne, Out., is con
templating a visit shortly with Mrs. 
Berwick to their son, XV M Berwick, at 
Nemo, Sask.

The plants of the American Can Com
pany and the Heinz. Pickle Company al 
St. Paul, Minn., were burned Monday 
night. The loss is V 100,1100

R. XV. Waters, Norwood. Out., lias 
been enjoying the pleasure of that famed 
Ontario watering place, Stoney Lake, 
for a season of some weeks.

T. A. Main, Orillia, Out., has sold Ins 
general store business to Geo. X'ickers A 
Co., Barrie. Vickers A Co. are hustlers 
and will make things go some.

John Luiiz, Drayton,"Out., has return
ed froth a pleasant six weeks trip to the 
Canadian west. While there he purchas
ed some land as an investment.

A small lire occurred in the grocery 
store oi A. Renaud, corner St. Lambert 
Hill and Craig street, Montreal. Monday 
morning. Very little damage was done.

Jos. XV. Shields, general merchant, 
Victoria Road, Ont., is erecting an ad
dition that will quite double the size ol 
his store. He was in Toronto last week.

H. A. Lawson, of Stratford, traveler 
ior the Canada Spice A Grocery Co., 
London, is lather to a bouncing baby 
girl, a bran new one, liai, and line and 
healthy.

Fred Burrows, Niagara Falls, after a 
year or so iti the grocery business has 
sold out to Mr. Place and returned to 
his former occupation, lumbering in the 
north country.

F. Trudel, of L. Cliaput, Fils A Civ., 
Montreal, who has been holidaying in 
Quebec after a business trip through the 
northern part of Ontario, is expected 
home this week.

A. 11. Lindsay, of the advertising de 
partment of the Intercolonial Railway. 
Moncton, N.B., is now in Toronto, in 
charge of the very attractive exhibit at 
the Industrial Exhibition.

James Haskett,, London, has a new 
boy in his family. Somehow the new 
arrival seems to make the grocery busi
ness more worth while. His father never 
was slow, but watch him now.

John XV. Timmons has purchased the 
grocery of Ed Moore, St. Vatharines, 
Out. It is one of the best businesses in 
the city. Mr. Timmons has been asso
ciated with it as clerk for some years.

Seen in Toronto last week were John 
R. Burns, Janelvillc, Ont. ; J. L. Ar
nold, Eenelon Falls, Ont. ; Harry Hop- 
kis, of Hopkis A Mark, Kinmount, Ont. ; 
C. Waters, of R. XV. Waters A Son, Nor
wood, Ont.

D. Kraft, Preston, Ont., was in To
ronto last week, calling on the wholesale 
trade, seeing the exhibition and enjoying
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himself generally. Mr Kraft lias a 
pleasant way oi enjoying himself and 
helping others to enjoyment all the time

F. F. Dailey, Hamilton, met with a 
nasty accident recently Two strange 
ilogs began a light on his lawn and he 
undertook to end the mill. As a result 
he was pretty severely bitten on his 
hand and leg and was laid up for a few 
days.

James J. Hatley, who has a large gro
cery and butcher business in Orillia, has 
sold out his butcher business in Midland 
to Mr. Preston. Mr. Hatley has one of 
the finest stores between Toronto and 
the North Pole. His store is an orna
ment to Orillia.

Frank Hailey a Son, one of l.(union's 
progressive grocers, may change the 
sign to Frank Harley. Son A Grandson 
Harry Harley is the proud father of a 
new boy and the young gentleman seems 
thrifty enough to entei the business. He 
weighed nine pounds upon arrival.

The West Indies Plantations Co ha- 
been incorporated under Ontario char 
ter, with $200.000 share capital, and 
these Toronto gentlemen a- provisional 
directors E. G West. J E. Black. J. 
A. McAlpine, C. D. XlcAlpine. A. T 
Blackwell. Geo. Crompton and James 
Langmuir.

DRIED FRUIT CROPS

Interesting Statement by P. L. Mason & 
Co. on the Raisin and Currant 

Situation.
P. L. Mason A Co.. Toronto, yester

day issued the following report on dried 
fruit situation :

In view of the high level of prices 
tanging for foreign dried fruits, the fol- 
•owing details regarding the situation 
may be of interest

VALENCIA RAISINS —The crop ear
ly in August was estimated at 17.000 to 
IK,mill tons. By the yud of August esti
mates had fallen to 15,mill to Iti,mm 
tons, the latter being equivalent to 
1,280.000 boxes. A leading shipper says 
crop is about one-half of last year's. In 
1902 crop was ls.tmti to Ut.omi tons, 
and prices ranged throughout the season 
(except on some speculative sales made 
early) at the 'equivalents of 27s. to 2Ks 
e.f. The average crop of ten years ( IHHti 
to 1899) was 2.300,000 boxes . largest 
crop in that period was 3. 107,980 boxes; 
smallest crop in that period was 1,807,- 
7til boxes.' The small product ion this 
year is aggravated by the low and de
clining rate of exchange, and prospects 
are anything but bright for lower prices.

SULTANA RAISINS—Last year the 
yield was Iti.OOP tons . lielil over from 
19111, 3,000 tons ; total, 19,mm tons In 
May of this year the crop was estimat
ed at 38.mill tons . in July, 35.mitt tons; 
in August, 28.0011 tons ; and a cable just 
received now estimates crop at barely 
22,000 tons. Even with present high 
prices, market is strong and advancing.

CURRANTS.—Crop estimates in July 
were 170,000 tons ; in August this was 
reduced to 110,000 tons. Prices have ad- 
xaneed again this week. The decline in 
exchange and the heavy charge against 
currants, brought about bv the increas
ed retention (which now amounts to 
fully 50 per cent, on first cost of cur
rants) are responsible for this. Cable 
to-dav says : “Market is impracticable , 
Is. advance, and rising."
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VACATION TIME.
Thu holiday season is about over and 

more grovel s have taken a vacation 
this year than ever before, according 
to the commercial travelers. This will
ingness of the retailer to Ineak away 
from business for a week or two is said 
to be one of the results of the prevalent 
prosjierity.

Whatever the reason, it's a good time 
now In lake a reckoning. Didn"t it pay i 
Mentally and physically a man is the 
better for a change occasionally. lie 
comes back with renewed energy and 
brightened ambition.

The wife should have a vacation loo. 
Men are apt to forget that housekeep
ing can become as monotonous as busi
ness. To a woman it’s pretty nearly as 
good as starting all over again to come 
back after a few weeks visiting away. 
If husband and wife can get away to
gether so much the better.

Then there are the clerks. Good 
elerks are mighty hard to get and the 
grocers are partly to blame. They should 
take more interest in the men who work 
for them. No sort of business effort

would pay belter. A clerk who doesn’t 
lake an ini-rcsl in the business isn't 
worth much. A good clerk needs a vaca
tion and deserves il and it will pay Ins 
employer to sec that lie gets il with his 
wages in advance to help make it en
joyable.

While business is important, health is 
miich more important and that is a fact 
many men forget. A vacation rightly 
spent will make for health every time, 
and the better health a man has the hel
ler grocer lie will make. Sell le it now, 
that good times or had limes tile vaca
tion i> lo lie an annual affair.

GETTING SUBSCRIPTIONS.
Some abuses result from thoughtless-, 

uess and failure to get more than a 
merely local or personal view of a silua- 
lion. Such an abuse is the practice of 
merchants and clerks soliciting subscrip
tions for Fall fairs from wholesalers. 
Why should a wholesale grocer subscribe 
to local fairs throughout the district 
from which he draws his trade ? There 
is as much reason for his subscribing to 
all as one. Such a practice would be a 
heavy drain upon his prolils. lie would 
regard it as a part:of the cost of doing 
business, just as lie would a traveler’s 
salary and expenses.

Such bad practices breed others. A 
group of business men in one of the 
wholesale centres were discussing the 
fair subscription nuisance the other day 
and one told of having been asked by a 
lady clerk in a store for a subscription 
to herself as a wedding present. This 
particular kind of girl is not likely lo 
be prevalent, but it just shows what the 
illegitimate begging habit leads to.

There’s another side to this. The re
tailer and wholesaler are partners as 
purveyors of food stuffs. It is the re
tailer’s interest that the wholesaler 
has a fair profit. It is equally to the 
wholesaler’s advantage that the retailer 
does a profitable business. A merchant 
who solicits a fair subscription from a 
wholesaler evidently regards him as the 
other fellow in a horse deal. That is 
bad for business. It breeds distrust 
where there should be sympathy and co
operation.

TECHNICAL EDUCATION.
Germany has put her millions into 

technical schools and has no problem of 
the unemployed, the principal of a newly 
established technical institute in Boston 
told an interviewer after a tour of 
Europe. Other European countries have 
more or less effectively solved the prob
lem of technical education. Ajl are in
dustriously working at it. In Switzer
land there is a city of only 18,00b with 
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a school where 700 boys, including a 
dozen Americans, are being technically 
trained. This school is superior to any 
in Boston. In Vienna there are 15 lower 
commercial schools and four higher 
schools of commerce.

Where is Canada in this procession '! 

Standing afar off. We’re asking ques
tions ; let us take credit for that. Be
cause we are a young country with un
developed resources is just why we 
should be going at the technical educa
tion question, hammer and tongs, ft is 
needed in agriculture, in mining, in 
manufacture, in commerce, and now here 
more than in the grocery .trade.

We are unlikely to go back to the Old 
Country system of apprenticeship ; it 
does not seem suited lo the new world 
soil. But if the food stuff trade is to 
keep pace with the progress of the coun
try in other lines the men in ft must In
ti allied. In the aggregate both grocer 
and clerk must know more of the techni
cal detail of the business. Package goods 
may lighten labor and lessen the neces
sity for technical skiff, but they cannot 
answer the everlasting “which" and 
“why’' of the grocer’s customer.

CANADIAN DAIRY PRODUCTS.
The Montreal Produce Association has 

submitted to the Government at Ottawa 
suggestions for some radical reforms in 
connection with the dairy industry. Be
cause Canada supplies Great Britain 
with the greater portion of its cheese 
some people may think we are doing 
well enough. Nothing is truer than tliai 
when such an industry stops in ils pro 
gross it begins to go backward. What 
Canadians should be /iLxious about in 
regard to dairying i^thc quality of the 
product. It can never be good enough.

The butter and cheese associations 
throughout the country, says the Mont
real Witness, will have the sympathy- of 
the public in their efforts to raise Hit- 
standard of Canadian dairy products 
higher and higher. At one time the 
United States exports of dairy produels 
to Great Britain were enormous, but si 
much trickery was condescended to, so 
much “filled” cheese and “faked" buttei 
was put on that market that the trad- 
became discredited, and the cheese trad- 
fell largely into Canadian hands. Tin 
principal reason was that about the tim- 
United States dairy products were ib- 
teriorating, ours were improving, very 
largely as a result of the education.! 
campaign that was carried on among 
our farmers and shippers by Mr. Sydney 
Fisher and Professor Robertson, of tin 
Department of Agriculture. There i 
still, however, a remnant of ignorant o 
careless makers who send poor goods h 
market, and to some extent dépréciai'
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prives for the whole product. The chief 
faults seem to be lack of cleanliness ami 
ignorance of temperatures. These and 
other faults there is now to be a deter
mined effort to overcome. Many are in 
favor of all butter and cheese makers 
being required to pass an examination, 
and the department is said to regard 
such an examination with favor. Anoth
er reform proposed is the establishment 
of a central warehouse, a sort of clear
ing house, and Government inspection. 
Mr. Fisher may be depended upon to give 
all suggestions his best thought, and the 
butter and cheese men are to be con
gratulated upon their determination not 
only to preserve but to increase the al
ready high general reputation of t’ana- 
dian dairy products.

INDIA’S LARGE WHEAT CROP.
The wheat crop of India this year is a 

large one. The area sown amounts to 
26,226,200 acres, and the yield is esti
mated at 8,560,01)11 tons (nearly 300,- 
HUO,000 bushels), as against 7,582,000 
ions last year, the increase being 13 per 
rent. The Indian Trade Journal, which 
makes this statement, says that the 
Government is taking a deep interest in 
ilie complaint of the admixture of dirt 
in the wheat exported. The Government 
uas consulted the chambers of commerce, 
Mime of whom, however, indicate a re
luctance to depart from the present cus- 
loms of the trade ; but the Chamber of 
Commerce at Karachi, from which 70 
per cent, of Indian wheat exports are 
now shipped, strongly supports the Gov- 
inment’s proposal for 98 per cent, pure 

a heal.

SHOULD CANADA BE IN THIS?
The next great exposition is to be held 

1 Jamestown, Va., next year, to 
■> ortliily celebrate the first permanent 
English settlement in America. British 
Vice-Consul Barton Myers, of Norfolk, 
x a., thinks Canada should have a promi- 
icnt place in it and in a letter to The 
Canadian Grocer says :

“Referring to your letter of June 25 
ii relation to the markets in the United 
states for Canadian goods, I beg to 
ring to your attention the Jamestown 
xposition, which is to be held here 
lorn April 26 to November 30, 1907.
I'liis is an international celebration of 
lie 300th anniversary of the first per- 
lanent Anglo-Saxon settlement in 

Xmerica. In addition to an exposition 
m the shores of Hampton Roads, near 
Norfolk, the United States Government 
as invited all nations to send their 
nips and soldiers. The invitation has 
men generally accepted. Additionally, a 
irge number of the states have made

appropriations for Stale buildings and 
exhibits here. There will unquestionah'y 
lie a vast concourse of visitors. The 
naval and marine features of this ex
position are new and will be very at- 
t ractive.

“Large exhibit buildings are being pre
pared by the exposition company, space 
in these buildings being sold at rates 
about on a par with those which were 
charged at Buffalo.

“1 suggest that great good would be 
accomplished here for the commercial in 
teresls of Canada if a Canadian building 
could be erected by the Government or 
commercial bodies of Canada, in which 
could be assembled such matters of his
torical interest and exhibits of industrial 
and commercial character as might tend 
to make it a fair advertisement of what 
Canada is now seeking to offer to the 
trade of the United States.”

NEW AUSTRALIAN TARIFF.
The Australian Government, according 

to a cable despatch from Canadian Com
mercial Agent l.arke at Sydney, has in
troduced a tariff measure giving a pre
ference to Great Britain and New Zea
land, but raising the duty against Can
ada. This is tightening the commercial 
bonds of Umpire to the point of strain
ing. The Dominion Government should 
commission Col. Denison to make a 
lecturing tour in the island continent 
and J. Castell Hopkins might be induced 
to accompany him. They arc both high 
protectionists, but doubtless they could 
show the Australians that fostering in
dustry in Canada is the same as foster
ing it in Australia.

The Australians are evidently con
vinced that protection begins at home. 
Evidently they are not sentimental, at 
least imperially, else they would not 
have struck at so small a thing as Cana
dian-Australian trade. For 19111 the 
total was only $1,410,9(9, and Canada 
had $1,080,000 of that. With jyéat 
Britain, Australian trade totalled $232,- 
031,760, about evenly divided between 
imports and exports. With the United 
States it was $15,597,351, also about 
evenly divided. With Germany, the next 
largest customer, it was $20,918,930, 
the balance being on the side of Ger
many by live millions. The trade be
tween New Zealand and Australia 
amounted that year to nearly $16,000,- 
000, the smaller colony having a little 
the best of it. Australia’s other large 
customers are India, South Africa, 
France and Belgium.

The Australian discrimination against 
Canada as a part of the Empire will 
not disarrange the commercial system 
of the Dominion, but for the Imperial
ists it is a rather nasty pill.
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EDITORIAL NOTES.
More than $9,000,000 worth of Ameri

can goods were shipped from St. John. 
New Brunswick, during the fiscal year 
1906 to the United Kingdom and South 
Africa. The principal shipment was 7,- 
000,000 bushels of grain.

• . •
The aggregate value of the stocks, 

bonds, and similar securities belonging 
to French capitalists is estimated by 
Mr. Neymarck, a French statistician, to 
have been at the end of the year 1905 
93,000,000,000 francs ($18,600,000,000), 
87,000,000,000 francs ($17,400,000,000) 
in 1900, and 74,000,000,000 francs ($11, 
800,000,000) in 1890.

Bulawayo, South Africa, several hun
dred miles north of Cape Town on the 
Cape to Cairo Railroad, held an agricul
tural exhibition on July 5. There were 
over 1,000 visitors on the lirst day and 
at the dinner in the evening when the 
administrator of the district and the 
principal farmers oi the vicinity were 
present it was decided to make the show 
an annual affair.

« . •
A great Australian exhibition in Lon

don is announced by the 1‘all Mall Ga
zette as being in process of organization 
by the agents general of the six states 
of the Commonwealth. When it has run 
its London career it is proposed to lako 
the exhibition on tour through the prin
cipal provincial centres. All the leading 
Auglo-Aust rail.m linns have promised
their cordial co-operation.

* . •
American harvests this year will he 

the largest on record, according to the 
following estimates based on data of the 
Department of Agriculture : Winter
wheat, 193,134,000 bushels; Spring
wheat, 278,830,000 bushels, against
128,162,831 and 261,516,655 bushels, re
spectively, in 1905. The total corn crop 
for 1906 is estimated at 2,713,194,000, 
against 2,707,993,510 bushels last year.

* . •
The New Zealand University has es

tablished a chair of commerce, and will 
give to successful candidates the degree 
of bachelor of commerce. Only matricu
lated students of the university are eligi
ble. The final examinations are of a 
purely business diameter and consist of 
commercial taw, statistical method, 
commercial French or German, accoun
tancy, and two of the following : Ac
tuarial mathematics, industrial law, eco
nomic history, and currency and bank
ing. The Sydney University has resolv
ed to likewise take up commercial edu
cation.

A
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QUEBEC MARKETS.
Fluctuations.

Honey Advanced one venl.
Fish— Revised.
( oiii Syrups Advanced.

Montreal. September ■">, liMIti. 
Continued improvement is noticeable 

in the volume of business being trans
acted. Orders coining in are huger than 
they have been for some time past and 
Summer dullness is now becoming a 
thing of the past for another year. I he 
grocery market this week is an inter
esting one all through. While prices 
have not been changed in a great many 
lines, yet nearly eveiy grocery article 
has some feature which "ill prove of 
interest to the modern grocer. Sugar 
is very strong and many in the trade 
look for an advance at any moment. The 
remaining canned goods prices aie still 
awaited, but it is thought that the lists 
will be out in about another fortnight. 
Tomatoes, owing to crop conditions, and 
mm. will probably be higher than last 
vear. Corn syrups have been advanced 
since last report. Full particulars will 
be found under that market. Tea con
tinues of special interest to grocers. 
•Japans are still very tirm and high. Cey
lon and Indian greens are advancing in 
sympathy with Japans. Coffee and 
spices have not changed since last week 
Several interesting feat ni es are notice
able in the foreign dried fruits market 
ibis week. Californian raisins have 
been advanced a ipiarter of a cent a 
pound. Xuts are still advancing. Crimes 
are stronger this week. First shipments 
of the new stock are expected to arrive 
this month. New evapoiated apples are 
expected to arrive next week. Dealers 
are piloting around Sc.

Collections have been very good dur
ing the past week, and jobbers say they 
have nothing to complain of in this 
respect.

CAXNKJ) GOODS — The trade 
are still waiting for the remainder of the 
prices which are to be issued. It is 
probable that the lists will be out in 
the course of a fortnight or two weeks. 
1 lie feeling in the trade is that toma
toes and corn, two of the chief lines to 
lie uuoted will be higher owing to crop 
conditions. The hot weather has affect
ed the tomatoes so much that it is im
possible that there should be a full 
yield, while lack of rain has affected 
the growth of corn. Fruits will prob
able be alaiul as expected, there being 
little room for surprises. Jobbers re
port better- business in peas than they 
have experienced for some time past. 
Other lines are moving out fairly well.

Group Group 
No. 1. No. 2.

Cherries—
2a, red, pitted.............................................. 2 25 2 22*
2's, red, not pitted..............................  1 75 1 72*
2'b, black, pitted .........................................  2 25 2 22*
2'a, black, not pitted .................................. 1 75 1 72$

2'b, white, pitted..................... ...................  2 40
2b, white, not pitted.................................. 1 90

Currants —
Red, heavy syrup........................................  1 80
Red. preserved......................................................
Black, heavy syrup......................................  1 90
Black, preserved...................................................

i^al. apples ...........  2 77*
Gooseberries—

Heavy syrup.........
Gallons, standard., 

Lawton berries—
Heavy syrup...........
Gallons, standard.

1 90

Peaches—
Yellow, flats, 11........................................... 1 70

" " 2..............................................  1 90
“ “ 21............................................  2 60

“ 3.............................................. 2 85
whole 2.............................................. 2 371

White.............2.................................................1 75
“ ............ 21...............................................2 50
“ ............3................................................  2 70

Pie..................3.............................................. 1 271
Pie, not peeled, gal..................................... 3 57$
Pie, peeled................................................... 4 521

Flemish beauty 2........................................  1 65
21...................................... 1 971

" “ 3.........................................2 121
Bartlett............ 2.........................................  1 80

“ ............ 21........................................ 2 171
“ .............3 .........................................  2 321

Pie..................... 3......................................... 1 271
Pie, not peeled . 3.........................................  3 80
Pie, not peeled, gal..................................... 3 271

gal........................................................
Pineapples—

2's, sliced................................................................
2 s " grated.................................................
3's " whole...................................................

2's, Damson, liçht syrup
2's 21s 
3?s
Gals.
2’s
2's
2$'s
3’s
Gals.
2‘s
2's
21 s
3s
Gals. 2 s 
2i's 
3's

heavy syrup ,

“ standard............
Lombard, light syrup . 

*' heavy syrup.......

“ standard.................
Green Gage, light syrup . 

" heavy syrup..

" standard 
Egg, heavy syrup.........

Raspberries—
Red. light syrup ...................................................
Red, heavy syrup........................................  1 75
Red, gallous, standard.......................................

“ “ so id pack.......................................
Black, heavy syrup.................................... 1 75
Black, preserved.........................................  1 90

Black, gallons, standard .........................................
“ " solid packed ....................................

Strawberries —
2 s, heavy syrup............................................ 2 00
2's, preserved................................................ 2 15
Gallons, standard

VEGETABLES
Asparagus—

2’s! refugee........................................
.........SO 85

2-lb. tins, per doz............................ ...........0 85

Peas—
2's, standard (No. 4) .....................
2’s, early June (No. 3)...................
2’s, sweet wrinked (No. 2)..............
2's, extra fine sifted (No. 1)...........

........... 0 95

........... 1 00

........... 1 25
Pumpkins—

3-lb. tins.............................................
Rhubarb—

........... 1 17*
3’s, preserved....................................

...........2 65
Spinach—

2’s, table...........................................
3's, table...........................................

............ 1 42$
........... 1 82$t
............  5 02

Squash—
3-lb......................................................

Tomatoes—
3-lb. tins, per doz.......................
Gallon tins, per doz.....................

2 371 
1 87$

1 771
1 87*

2 75

1 87* 
6 50

6 50 
5 50

1 67*
1 871
2 57$ 
2 82$ 
2 35
1 72j
2 47
2 671 
1 25
3 55
4 50

1 621
1 95
2 10
1 771
2 15
2 30
1 25
3 77* 
3 25
2 50

2 25 
2 35 
2 50

1 00 
1 30 
1 57*
1 85
2 95 
1 05 
1 35 
1 62* 
1 90
3 15 
1 15 
1 47*
1 72*
2 00 
3 45
1 52* 
1 80
2 10

1 50 
1 72* 
5 50 
8 50 
1 72* 
1 87* 
5 25 
8 25

1 97*
2 12*

2 50 
0 95

$0 82* 
0 82$

0 82i 
0 92 
0 97? 
1 221

0 80

1 15
1 90
2 62

1 40 
1 80 
5 00

1 20
3 02*

FISH
Lobster, tails ................................

" 1-lb. flats..........................
" $-lb. flats..........................

Mackerel .......................................

.... 3 50 

.... 3 85 

.... 2 00 
1 00 1 25

Salmon. Horse Shoe, Maple JiCaf. Clover Leaf.
1-lb. Tails, 5 cases and over, per doz...............................
1-lb. “ less than 5 cases, “ ...........................
1-lb. Flat, 5 cases and over, “ ...........................
1-lb. “ less than 5 cases, “ ...........................
Arrow brand, 7$ cents less.

I-lb. “ 5 cases and over, " ...........................
-lb. " less than 5 cases, “ ...........................
,ow Inlet.

1-lb. Flat, 5 cases and over, " ...........................
$-lh. “ less than 5 cases. " ...........................

Thistle " baddies, 4 doz. 1-lb. flats, per doz...............
Canadian kippered herring. 4 doz. ovals,per doz...........

‘ fresh herring in tomato sauce, 4 doz.
ovals, per doz................................................................

Canadian plain herring, per doz.....................................
Scotch kippered heiring, per doz......................... 1 35

“ herring in tomato sauce, per doz.............  130

1 55
1 57* 
1 67$ 
1 70

1 00 
1 o-l

0 95 
0 971 1 20 1 00
1 0U 
1 10 
1 40
I 35

TEA— A very firm tone prevails in 
the tea market ibis week. Japans are 
very hard to get, and when a few small 
lots aie found high prices are always 
asked. Maneliuria continues to figure 
largely in the market. Reports from 
primary markets say that fourth crop 
Japans have been purchased by Man
churia. Further advices are to the ef
fect I bat all Ceylon fannings and dust, 
and Calcutta fannings and dust have 
been bought up. to he made into brick 
for export to Maneliuria. Consequently 
tlie present market in these lines can
not help being very firm in tone. As 
lias already been stated in The Grocer, 
Japan fannings and dust are not obtain
able for export to Canada. It now be
gins to look as though fannings and dust 
were to be hard to get after present 
stocks run out. First, second and third 
ciop Japans are strong. Green Indian.- 
and Ceylons are advancing. One tea 
merchant reported having cabled an or
der for Ceylon green at last week’s 
price, which order was turned down un
less half a cent advance was paid. Low 
grade black teas are cheaper than they 
have been for a long time, but the bet
ter grades are all going for good money.

0 23
0 18

.................. 0 13 0 15
-Broken Pekoe ....................... .................. 0 25 0 38

Pekoes.................................... .................. 0 17 0 20
Pekoe Souchongs.................. .................. 0 15 0 20

-Pekoe Souchongs.................... 0 18
Ceylon greens—Young Hysons ........................... 0 17 0 18

Hysons ......................................... 0 16 0 17
Gunpowders ................................ 0 13* 0 14

China greens—Pingsuey gunpowder, low grade. - 0 11 0 15
“ " pea leaf  0 19 0 22
** " pinhead ... 0 28 0 32

COFFEE—Fairly good trade is pass
ing in coffee. Orders received show an 
improvement over those which have 
been coining in durilig the past couple 
of months. Prices are not changed.
Jamaica...........   0 10* 0 11
Java.............................................................................. 0 18 0 22
Mocha . .....................................................................  0 19 0 22
Rio, No. 7 ...................................................................  0 08* 0 10
Santos............................................................................ 0 10* 0 11
Maracaibo .................................................................. 0 11 0 13*

SFGAR—Sugar this week is very 
strong. Owing to conditions existing 
in other markets, and the state of the 
raw sugar market, it is highly probable 
that there will shortly he another ad
vance. Just when it may occur, if it 
does, it is hard to say. hut the trade mav 
lie on-pared for higher prices in the 
near future if present indications work 
out as it is thought they will.
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Granulated, bbla. .................................................... 94 30
" 4-bble..................................................  4 45
M bags...................................................... 4 35

Paris lump, barrels ................................................. 4 95
“ " half-barrels............................................ 4 95
" '* boxes, 100 lbs.......................................... 4 85
“ " boxes, 50 lbs............................................ 4 95

Extra ground, bbla................................................... 4 70
'■ " 50-lb. boxes...................................... 4 80
" " 85-lb. boxes...................................... 4 90

Powdered, bbla......................................................... 4 50
" 50-lb. boxes.............................................. 4 70

Phoenix.................................................................... 4 30
Bright coffee.............................................................  4 10

“ yellow........................................................... 4 15
No. 3 yellow.............................................................. 4 15
No. 8 “   4 01
No. 1 " bbla........................................................  3 90
No. 1 " bags....................................................... 3 85

SVIU'I'S AM) M»H.ASSKS—Mulas- 
continues quiet. Practically no busi

ness is being transaeted in Ibis line. Com 
svrups have been advanced about an 
eighth of a cent in barrels, half barrels 
and quarter barrels; ten cents in pails, 
live cents in two and live-pound lins, 
eases: ten cents in ten-|H>und tins, eases 
and fifteen cents in twenty-pound tins, 
eases.
Barbfcdoee, in puncheons............................................  0 30

" in barrels.................................................... 0 321
" in half-barrels ............................................. 0 331

New Orleans....................................................... 0 28 0 35
Antigua.......................................................................  0 30
Porto Rico.................................................................... o 40
Com syrups, bbls.........................................................  0 02;

" 4-bbls............................................................ 0 03
M fcbbla............................................................ 0 OSi
" 884-lb. pails................................................... 1 40
" 85-lb. pails.................................................... 1 00

Cases, 8-lb. tins, 2 doz. per case................................  1 95
" 5-lb. " 1 doz. "    3 40
" 10-lb. " 4 doz. "   8 35
" 20-lh " | dor "   2 25

KOKEIGX I IKIED FRUITS- Valen
cia raisins continue very high and conse
quently there is not much buying being 
done, buyers preferring to wait until 
there is a drop. ('inrants arc higher for 
Kail owing to advances on primary mar
ket. Advices from California sav that 
owing to the hoi weal her and the snhse- 
mien I shrinkage in the crop, il has been 
necessary to advance the price of all 
Californian raisins a quarter of a cent. 
Prunes are distinctly stronger than at 
the time of our last report. The first 
estimates on Californian fruits have 
been greatly reduced owing to the very 
warm weather. The price recently quot
ed on Californian iteaches has been 
withdrawn. First shipments of new 
pi unes are expected this month. Dates 
are about cleared up on spot, what lots 
i here remain being taken up at Ac. Pack
ages bring 5 l-2e. Nuts continue to ad
vance. Reports received say that Tarra
gona almonds will be scarce this season. 
Walnuts are higher.
Valencia Raisins—
Fine off-stalk, per lb.................................................. 0 05
Selected, per lb.............................................. <.......... 0 054
Layers, " ............................................................  0 06
Dates—
Gates, Hallowees, per lb ........................................... 0 05
1 alifornian Evaporated Fruits—
Apricots, per lb................................................... 0 134 0 14
!'caches, "..................................................... 0 124 0 14
l ean, ".....................................................  0 134 0 15
Malaga Raisins—
mondon layers.............................................................. 2 85
‘ Connoisseur Clusters "..............................................  3 50

" 4-boxes...................................... 0 80
Royal Buckingham Clusters,'' 4-boxes....................... 1 10

“ “ boxes........................  3 50
Excelsior Window Clusters,"...................................  4 50

- " M 4s...............................  13
alifornian Raisins—
tose muscatels, fancy seeded, in 1 lb. pkgs. ... 0 094 0 094

“ " choice seeded, in 1-lb. pkgs— 0 084 0 094
" " 2 crown.................................. 0 071 0 08
" ” 3 crown.................................  0 084 0 09

runes— Per lb.
«i................................................................  0 m 0 09]
50».................................................................  0 084 0 09
60s.................................................................  0 08 0 08|
70b...................   0 07* 0 08

'-$b................................................................  0 07 0 074
...............................................................  0 06 0 061

regon prunes (Italian style), 40-50s..............................  0 084
" " 50-60» ....................... 0 07*

Oregon prunes (French style), 60-70s............................  0 074
“ “ 90-100»............................. 0 06“ M îoo-iaos..................  o os

Currants—
Filiatras, uncleaned, barrels..................................   0 054
"" <er lb., In cases...............................  0 06 0 064

cleaned......................................... 0 06*
in 1-lb. cartons......................... 0 06;
..............................................  0 064 0 07|
........................................................ 0 06

Sultana raisins, per lb............................................... 0 064 0 08
1-lb. carton................ ...................

Fine Filiatras, per 1

Finest Voetizzas ' 
Amalias "
Sultana Raisins—

abilities point to only halt* a crop. How 
true this may he has yet to be seen.
Choice prime beans....................................................  160 1 65
Lower grades................................................................  1 55 1 60

0 06
Eleme Table Figs—
Six crown, extra fancy, 40-lb. boxes................................ 0 13
Four crown, fancy, 10-lb. boxes....................................... 0 09
Three crown................................................................ 0 J74 0 08
Glove boxes, fine quality, per box................................... 0 10
Fancy washed figs, in baskets, per basket..................... 0 20

" pulled figs, in boxes, per box.............................. 0 22
“ stuffed tigs, " " .............................. 0 28

12-Oz boxes.................................................................  0 064 0 07

EVAPORATED APPLES—New cnq. 
evaporated apples are expeeted to arrive 
next week. Dealers are quoting 8c. to 8 
1 -2c. Meantime theie are some who are 
quoting about 1 but this figure is 
not obtained, buyers preferring to wait 
a week for the new crop.

SPICES—Dealers report an increasing 
business in spices. All lines are now 
subject to more or less inquiry. Jamaica 
ginger is very high in the primary mar
ket. but locally it is practically un
changed. Nutmegs are very cheap.
Peppers, black.........

„ white .......
Ginger, whole...........
Ginger, Cochin.........
Cloves, whole...........
Cream of tartar..
Allspice.....................
Nutmegs...................

Per lb 
0 16 0 23 
0 35 0 3C 
0 16 0 341 
0 17 0 17* 

. 0 17 0 32 
0 25 0 30 

. 0 12 0 15 

. 0 30 0 55

LAST MINUTE PROVISION MARKETS.

Montreal, Thursday, Sept. 6, 1906.

BUTTER Market firm. Demand from Engluait 
continues small.

CHEESE - Market featureless Little exiKut t usi
nées passing.

EGGS—No change noticeable.
PROVISIONS—Steady market rules Price « un

changed. Abattoir dressed bogs quoted $10.00 
per 100 lbs

HONEY— Honev is very scarce, in 
some districts it being impossible to 
obtain any at all. The price of buck
wheat has been advanced one cent.
White clover comb honey................ ..................... 0 14, n If,
White clover, extracted tin®............................................. 0 08
Buckwheat............................................................. 0 08

MAPLE PRODUCTS—There has been 
no change in this market since last im
port.
Maple syrup, in wood, per lb................................... 0 064 0 06)

" in large tine................... .............. — 0 064 0 07
Pure Townships sugar, per lb............................. . 0 07 0 07)
Pure Beauce County, per lb— ............................  0 08 0 08J

RICE AND TAPIOCA—There is some 
talk in the trade of an advance in rice. 
It is not usual for this article to either 
n(lvtinee or decline at this neriod, but 
owing to conditions in the primary mar
ket it is thought that it may soon be 
necessary to change quotations.
B rice, in 10 bag lots............................................................ 3 15
B rice, less than 10 bags....................................................... 3 25
C rice, In 10 bag lots............................................................. 3 15
C rice, in less than 10 bag lots.................................. 3 35
Tapioca,medium nearl.............................................. 0 074 0 03

BEANS — A rejiort received from the 
bean district in Ontario states that the 
recent rains have damaged the crop very 
considerably. Rumor says that i>ro1>-

ONTARIO MARKETS.
ABBREVIATIONS—

Corn syrups advanced.
Starches up je. to Je.
New Valencia raisins very high.
Kiev higher in London.

Toronto, Sept. 6. ltim. 
Toronto wholesalers are very busy tins 

week extending the glad hand to the 
multitude of customers attracted to flu- 
fit >' by the exhibition and cheap rates. 
Not a very heavy business is passing, 
however. Many of the travelers have 
been in all week.

Prices are pretty steady The most 
noteworthy change was an advance in 
starch ami corn syrups, announced Mon
day. Increased cost of raw material and 
labor are alleged to he the reason for 
the advances. Sugar is still firm, and 
opinions as to the future differ between 
steady and an advance. Dried fruits con
tinue to advance in price and the situa
tion is not very satisfactory

CANNED GOODS — No new prices 
have come out this week, hut tomatoes 
and corn are looked for any time now 
Demand continues good.
Group No. 1 comprises—

“Canada First," “ Little Chief. “ Log Cabin," “Horse
shoe " and '* Auto " brands, also all private brands. 

Group No. 2 comprises—
“ Lynn valley," “ Maple Leaf." “Kent" "Lion, 
“Thistle," and “Grand River" brands.

Group No. 3 comprises—
“Glo|»e. "Jubilee, “ White Roee," and "Deer'

Group Groupe
FRUITS No 1 No. 2

This year s pa- k.
Blueberries—

2*6, standard.................................................... 0 92| 0 90
2 s. preserved.................................................. 1 42| 1 40
Gals., standard................................................  4 00 4 50

Cherries—
2's. red, pitted.................................................... 2 25 2 22*
2's. " not pitted.............................................  1 75 1 72*
Gals., red pitted.................................................... 8 75

" “ not pitted.............................................. 7 25
2 s. black, pitted............................................  2 25 2 224
2's, " not pitted.......................................... 1 75 1 734
2 s, white, pitted 2 40 2 37*
2's. " not pitted.......................................... 1 90 1 87$

Currants—
S'», red. H.S.........................................................  1 80 1 77*
Gals., red. solid pack.............................................. 7 25
Gals., red, standard.................................................. 5 On
2's. preserved..................................................... 2 00 1 97' •
2s, black, H.S.....................................................  1 90 1 87|
2's. preserved.................................................... 1 124 2 10
Gals., black, standard.......................................... 5 5U
Gals " solid pack............................................. 8 00

Gooseberries—
2 a. H S................................................................  2 19 2 12*
2 s. preserved............................................  3 37* 2 35
Gals., standard............................................................ 6 50
Gals., solid pack ....................................................... 8 50

La wtonbe rries—
2 s. H.S..............................................................  1 77* 1 75
2's, preserved....................................................... I 95 1 924
Gals., standard.......................................................... 5 50

Pineapple—
2's, sliced.........................................................  2 02* 2 00
3 s. grated........................................................ 2 124 2 10
2%'s. whole....................................................... 2 82* 2 80
Florida 2's, sliced or grated.................................... 2 60
Singapore, lVs's. sliced.............................................. 1 50

“ 2%'s, whole..........................................   2 30
Raspberries, Red—

5 s, L. S. ( Stafferberries).................................... 1 50
2 s. H 8................................................................. 1 75 1 73*
2's, preserved...................................................... 1 95 1 WV*
Gals., standard.......................................................... 5 50

'* solid pack........................................................ 8 50
Raspberries, Blsck—

5 s. black. H. S.................................................  1 75 1 724
2's. preserved..................................................  1 9j 1 87#
Gals., standard........................................................... 5 25

" solid pack......................................................... 8 25
Strawberries—

2's, heavy syrup................................................ 2 CO 1 97|
2 s “ preserved..............................  3 15 2 12$
Gals. “ standard .......................................... 6 25
Gals “ solid pack........................................ 9 00



VEGETABLES. 
Asparagus, California—

2* a........................................................
2's, Canadian......................................

2 b, sliced, sugar and blood red — 
2's, whole, “ ‘j
3's, sliced, "
3's, whole, “ "

Fancy brands ......................................
2’s, golden wax......................................
3s •; ;; .......................................

2 s, refugee or VaVnrinc (green).......
3;s (green)................................................

....... 0 85
........  1 30

2 s, crystal wax.....................................

l’s, extra tine sifted ............................
2 s, standard...........................................
2‘s, early June.......................................
2's. sweet wrinkled...............................
2 s extra tine sifted............................

........  1 00

.......  1 to

Rhubarb—
2 s, preserved........................................
3 s " ............................ .........
Gal., standard.....................................

Spinach—
2’s.............................................................

......... 1 171
1 924

....... 1 424

....... 1 824
Gals........................................................ ....... 5 024

3 90 
2 75

1 00 
90 

1 20 
1 10

0 82 i 
1 27; 
3 75 
0 824 
1 27$

0 924

97 i 
0 82f 
0 92 
0 97. 
1 22j 
3 75

1 15
1 90
2 624

1 40 1 80 
5 00

SAUCE. ETC.

Tomato sauce, I s.............................. .....................
•' " 2 s.......................................................

M 3’s......................................................
Chili sauce same as tomato sauce.
Catsups, tins, 2’s........................................................

" “ gal........................................................
“ jugs...............................................................

.... 0 50 

.... 0 78 

.... 1 00

0 75 0 90 
.... 4 50 
7 70 12 00

FISH.
Lobster, tails.......................................................................... 3 50

“ 1-lb. flats.................................................................  3 85
" 4-lb. flats.................................................................  2 00

Mackerel...................................................................... 1 00 J25

Salmon, Fraser River Sockeyes-
1-lb. Tails, per doz.............................................................. 1 80
l-lb. Flat. " ...................................................... 1 to
Lib. " “ ........................................................ 1 »
Northern River Sockeyes..................................i............ 1 6o
Cohoes, per doz..............................................................................
Humpbacks, " .....................................................  ••••
Sardines, French i's............................................................. 0 14

«• 4s.................................................... 0 23
“ Portuguese t's............................................ 0 08 0 10
" P. A C., fs................................................. 0 35 0 38
“ Domestic, t’s .............................................. j 034 0 M
" Mustard, J size, cases 50 tins, per 100.... 3 75 4 50

Haddies, per doz....................................................... 1 10 1 20
Haadies, per case......................................................  4 25 4 <o
Kippered herrings, domestic........................................... 1 00

*' " imported .................................  1 45 1 50
Herrings in tomato sauce, domestic................................ 1 00

“ " " imported................. 1 40 1 40

MEATS. ETC.
Beef, corned Is, per doz.................................................. 1 35

" 2s, "   2 40
•• 6s “   7 20
" 14s. "   16 80

Chicken. I s. boneless....................
Turkey, l's. “ ....................
Duck, l’s, “ ...;.............
Tongue, l’s, lunch .. ..................
Soup, 2’s. giblet...............................

“ 2’s, tomato..............................
" 3’s. “ ..............................

Pig s feet, l's, boneless .................
14* " ..............................

Per dozen tins
3 JO 3 10
3 20 3 10
3 20 3 10
2 85 2 75
2 05 1 95
1 00
1 45 i 65
2 40

Last year s pack
FRUITS

Apples, standard, 3 s...........................................  1 024
" preserved, 3 s..........................................  1 274
" standard, gal...................................................

1 00 
1 25 
3 00

Grapes -
2’s, white Niagara .. 
24s, white Niagara . 
3 s, white Niagara ... 
Gal., white Niagara. 

Peaches —
14 s, yellow (flats) ...
2’s, yellow ..................
24's, yellow................
3’s, yellow ..................
3’s, yellow (whole)...
2’s, white ..................
24’s, white..................
3s, white....................

Gal., pie, peeled.......
Gal., pie, not peeled.

2’s, Flemish Beauty. 
24’s, Flemish Beauty. 
S’s, Flemish Beauty..
2’s, Bartlett..............
24's, Bartlett..............
3s, Bartlett...............
Gail., pie, peeled.......
Gal., pie, not peeled . 

Plums, Damson -
2’s, light syrup...........
2's, heavy syrup.......
24's. heavy syrup.......
3s, heavy syrup .......
Gal., standard...........

. 1 42.
1 77 

. 1 97 

. 3 52]

. 1 70 

. 1 90 
. 2 60 
. 2 85 
. 2 374 
. 1 75 
. 2 50 
. 2 70 
. 1 “ 

4 
3

. 1 65
1 974 

. 2 124 

. 1 80 

. 2 17.

. 2 - 
. 1 27.
. 3 80 
. 3 274

. 0 924 
1 174 

. 1 474

. 1 774 

. 2 974

1 40 
1 75 
1 95 
3 50

1 67.
1 87
2 57 
2 82]
2

1 25 
4 50 
3 55

1 624
1 95
2 10
1 774
2 15
2 30 
1 25
3 774 
3 25

0 90 
1 15 
1 45
1 75
2 -
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Plums, Lombard—
2’s, light syrup.......................................
2’s, heavy syrup.....................................
24’s, heavy syrup...................................
3’s, heavy syrup.....................................
Gal., standard.......................................

Plums, greengage—
2’s, light syrup........................................
2’s, heavy syrup.....................................
24’s, heavy syrup...................................
3’s, heavy syrup.....................................
Gal., standard........................................

Plums, egg—
2’s, heavy syrup.....................................
24’s, heavy syrup .................................
3’s, heavy syrup.....................................

VEGETABLES.
Cabbage—

3’s................................................................
Carrots—

2’s................................................................
3 s................................................................

Cauliflower—
2’s................................................................
3’s................................................................

2’s.................................................................
Gal., on cob............................................

Parsnips—
2’s................................................................
3’s................................................................

Pumpkin —
Gal. ". *. " *. *. *. 1 ! *. *. ". *. '. 7.7.7”.’.’ .77 *.

Squash—

Succotash—

Tomatoes—
3’s, all kinds.......................................
Gal., all kinds....................................

Turnips—3>......................................

.... 0 97 0 95

.... 1 22 1 20

.... 1 52 50

.... 1 77 1 75
17 3 15

.... 1 02 1 00

.... 1 27 1 25

.... 1 52 1 50

... . 1 82 80
47 3 45

.... 1 55 1 524
.... 1 82 1 8U
.... 2 12 8 10

874 0 85

92 0 90
.... 1 02 1 00

42
82

.... 0 85 0 824

.... 4 524 4 50

92»
024 1

90
00

80 0 771
. . 2 524 2 50

.... 1 024 1 00

.... 1 171 1 15

.... 1 25 1 30
3 75

.... 1 024 i 00

SUGAR—A careful observer of the 
sugar market said to The Canadian Gro
cer yesterday : “The market is firm. 
Some people look for an advance.”

“What’s your own view ?"
“I think an advance is not unlikely, 

hut 1 wouldn’t be surprised if it stayed 
where it is.”

The latest quotation on European beet 
is 9s. tifd., which is 3 farthings higher 
than a week ago. The situation in 
Cuba is probably the most interesting 
feature at the moment. Willett & Gray 
say :

"Cuban exports for the week were 
Hi,800 tons, leaving a stock of only 77,- 
000 tons, of which about one-half re
mains unsold.

“The price of 4c. for centrifugals is 
high enough, based on present conditions 
of supply and demand, provided depen
dence can be placed on the new Cuba 
crop coming to market at the usual 
time. Refiners’ supplies of raws on hand 
and to arrive from Cuba, Europe, Java 
and Hawaii are sufficient for their re
quirements until December 1.

“Meanwhile the new beet crop will be
gin to come in, and if cane sugars 
should become scarce, the deficiency can 
be made up by imports of beet sugars. 
But the question is—what price will the 
European holders demand in ease the 
new Cuba sugars are not available at 
an early date ?

“The time for grinding cane in Cuba is 
three months off. and the Government 
officials arc making strong efforts to 
crush the revolution immediately, in or
der that work on the crops may not he 
interfered with. The movement, how
ever, appears to be spreading, and indi
cations are that it cannot be suppressed 
by force of arms in a short period. Cane 
is being neglected in several localities, 
hankers are withholding loans and plant
ers are becoming discouraged.

“If a settlement of the troubles, by 
compromise or otherwise, is effected 
soon, the supplies of raw sugars will be 
abundant and prices will be regulated 
accordingly ; but if present conditions 
in the island continue, there will he not 
only a delay in harvesting but an im
portant shortage in crop outturn, which, 
in addition to the expected decrease of

30

800,000 to 800,000 tons in the European 
beet crops, would cause a deficiency in 
supplies and speculators would certainly 
pusii prices upward. Events in Cuba 
will he watched with keen interest by 
everyone lor some time to come.
Paris lumps, in 50-lb. boxes..............................................

" in 100-lb. " ...........................................
St. Lawrence granulated, barrels....................................
Redpath’s granulated.........................................................
Acadia granulated ..........................................................
Berlin granulated................................................................
Phoenix.................................................................................
Bright coffee........................................................................
Bright yellow.......................................................................
No. 3 yellow..........................................................................
No. 2 " .......................................................................
No. 1 " ......................................................................
Granulated and yellow. 100-lb. hatre 5c. less thanhb'v

5 US 
4 93 
4 38 
4 38 
4 35 
4 28 
4 38 
4 18 
4 23 
4 23 
4 08 
3 98

SYRl PS AM) MOLASSES — Corn 
syrups advanced on September 1 and tin- 
quotations are revised accordingly. Kail 
business is passing.

dwa!7..................................................................................
Medium........................................................................ 0 33 0 35
Bright ......................................................................... 0 38 0 42
Corn syrup, bbl., per lb....................................................... OO.

i" 4-bbls “ .......................................................... 0 C3
" kegs “ .........................................................  0 0

t " 3 gal. pails, each .......................•................... 1 40
" 2 gal. " " ............................................... 1 0j
" 2-lb. tins (in 2 doz. case) per case................. 115
" 5-lb. " (in 1 " ) " ............... 2 40
" 10-lb. " ini " " ............... 13'
" 10-lb. " (in $ " ) " ............... 1 25

Molasses-
New Orleans, medium.............................................. 0 30 0 35

" " 4 bbls.....................................  0 30 0 35
Barbadoes, extra fancy............................................  0 40 0 50
Porto Rico....................................................................  0 45 0 60
West Indian...............................................................  0 30 0 35
Maple syrup-
imperial qts......................................................................... 0 874
1-gal. cans.............................................................................. 0 95
5-gal. cans, per gal................................................................ 1 00
Barrels, per gal................................................................... 0 75
5-gal. Imp. brand, per can.................................................  4 50
1-gal. " per case.................................................  5 10
t-g»L " “ .................................................. 5 60
Vt* " " .................................................. 6 00

TEA—Fair business is passing locally 
and nothing of great moment has tran
spired within the week. From England 
mail advices give the old story of bettei 
prices for all except common teas and 
they are rather a drug on the market.

COFFEE—Of the present outlook Wil
lett & Grey, New York, say :

“While valorization matters in Brazil 
are developing, the markets have gone 
lower on various local causes, such as 
September settlements, liquidation and 
transfers, as well as forced selling and 
manipulation, under which stop orders 
were reached. The market position is 
decidedly better and will assert itself 
ere long. The same necessity for sup 
plies exists in consuming countries ami 
the Brazil crop is required to satTsTi 
consuming demand and complete the 
stocks of commercial grades. There is 
no reason for the pessimistic sentiment 
which manipulators are trying to spread 
and cspcciallv when looking ahead at the 
prospects of the now growing crop.”

DRIED FRUITS—All markets appeal 
to be firm, but Valencia raisins appeal 
to be the most interesting subject 
Prices continue to advance and it would 
cost now to lay down the fruit in To 
ronto 3c. a pound more than a year ago 
That represents an advance of about 7ti 
per cent., making the fruit cost aboui 
as much as California seeded raisins 
There is promise of a big year for the 
California product. Prunes have ad 
earned another $c. in California, making 
Je. within a fortnight.
Prunes, Santa Clara—

Per lb.3 (KMQQb,50-lb boxes 
<0-90e “ .... 0 071----- 17}

Per lb.

70-80s 0 074 0 074

60-708, 50-lb boxes 0 0710
------ "ll 0 C950-60s! 
40-508 
30-40s

0 084
0 094 

0 104 0 10!
French prunes, 110-120 s.................................................... 0 ( 44

Note—25 lb. boxes 4c. higher.
Candied and Drained Peels—
Lemon..................0 11 0 114 Citron.......................  o 18 0 2U
Orange.................0 114 0 12$
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Elemee, per lb...........................................................0 10 0 14
Tapneti, “ .................................................................... 0 04*

C'ilifornian evaporated, ........  0 14 0 17
Pears—
Californian evaporated, per lb......................................... 0 13
Currants—
Fine Piliatras.... 0 061 up
Patras.................. 0 06ft 0 Of J
Cleaned ftc. more.
Raisins—
Sultana........................................................................  0 05ft 0 19

'• Fancy ..............................................................0 10 0 14
*' Extra fancy ............................................... 0 15

Valencias, selected................................................... 0 06
Seeded, 1-lb packets....................................................0 09
California, loose muscatels—

3-crown..............................

Dates—
Haliowees...................  0 05 Fards new choicest 0 09 0 104
Saint............................. 0 04 " new choice.......... 0 09ft
Domestic evaporated apples............................................ 0 13

Vostizzas............  0 07ft 0 08*

0 16 
0 06ft 
0 10ft

0 071 
0 90

N UTS—Tarragona almonds are now 
costing on the primary market 2c. a 
pound more than a year ago. There are 
no changes locally in quotations.
Almonds. Tarragona, pet lb.................................... 0 14 0 15

" Formigetta ............................................ 0 13* 0 14
" shelled Valencias.....................................  0 28 0 30

Walnuts. Grenoble, " ..................................... 0 144 0 15
" Bordeaux, '* ....................................  0 10ft 0 11
•• shelled................................................  0 26 0 28

Filberts, per lb.................................................................. 0 10
Pecans, per lb...........................................................  0 14 0 17
New Brazils, per lb..................................................  0 14ft 0 15

(The following quotations on pear.uts are for sack lots, 
green. For roasted add 2c. )
Selected Spanish................................................................ 0 08ft
A I s, banners and suns .................................................  0 08
Japanese Jumbo’s............................................................ 0 08ft
Virginia "   0 10

SPICES—Quotations aie unchanged :
Per lb.

Peppers, blk.............................................................  0 16 0 20
r‘ white............................................................ 0 25 0 30

Ginger........................................................................ 0 18 0 35
Cassia......... ........................  0 25
Nutmeg....................................................................  0 45 0 75
Cloves, whole................................................................... 0 30
Cream of tartar........................................................... 0 25 0 35
Allspice...................................................................... 0 22 0 28

" whole....................................................... 0 17 0 20
Mace .................................................................................. 0 85
Mixed pickling epives, whole................................... 0 15 0 20
Cinnamon, whole..................................................... 0 17 0 20

“ ground .................................................. 0 20 0 Î2

WOK AND TAPIOCA—Fred Dane, 
importing broker, yesterday received 
from London a cable advice stating that 
i lie rice market was going considerably 
higher there.
Rice, stand. B................
Rangoon.........................
Patna..............................

Carolina rice.................
Tapioca, medium pearl 

" double goat ...

0
0 03j 
0 05 
0 06 
0 06

Per lb. 
“ 0 03! 

0 03| 
0 05* 
0 07$ 
0 07 
0 07

0 07ft 0 10 
0 07 0 07ft 
.... 0 07*

DRIED FIS1I—Prices are unchanged.
Bonelftflft tiflh per lb,.......................................................... 0 06
Cod fifth, 1-lb. bricks.................................................  ■ 0 07
quail-on-toaet, per lb................. ......................... 0 05| 0 60
Flitched cod flub. cawee of 100 lha.................................. B 50

WOOL AND HIDES—Quotations are 
practically unchanged.
Hides, inspected, steers, No. 1... 

“ “ No. 2.
' “ cows, No. 1...

No. 2...
1 Juntry hides, flat, per lb., cured
Calf skins. No. 1, city.....................

" " No. 1, country................
iamb skins and pelts......................
Horse hides, No. 1 .........................
Rendered tallow, per lb.................
Pulled wools, super, per lb..............

H extra " ...........
Wool, unwashed fleece...................

" washed fleece .....................

3 15 
0 05

0 16
0 26

o 12; o ni 
0 121 
0 111 
0 11 
0 13 
0 12 
0 75 
3 50 
0 05ft 
0 25 
0 27 
0 17 
0 27

NOVA SCOTIA MARKETS
Halifax, N.S., Sept. 4, Iftthi. 

The produce markets are now very ac
tive and dealers report business good. 
Rutter is very firm and owing to the 
limited receipts the price is advancing, 
t'reamery prints are now quoted at 24c. 
ami dairy is rather scarce at 20c. to 21c. 
Many of the factories are now turning

their attention to cheese making. Eggs 
have also been advanced, Nova Scotia 
being quoted here at 19c. and Charlotte
town from 17c. to 18c.

FRUIT—Is in good supply and is now 
increasing daily. Nova Scotia peaches 
are quoted at 60 cents l>er six quart 
basket. Nova Scotia apples, ast radian 
apples are quoted at from $1.50 to $2. 
Ameriean gravensteins are worth $5 and 
early Williams $4 to $4.50. Nova Scotia 
gravensteins are expected on the market 
shortly. California Rartlett jieais are 
quoted $4 per box, and American Bart- 
letts at $5.50 to $6 per barrel. There 
has been a glut of bananas on the mar
ket during the past week, and good 
stock could be bought on the wharf at 
which the steamer loaded her cargo at 
from 50c. to 75c. per bunch. Oranges 
are very scarce and high, and also 
lemons.

FIS|H—Niotliwithstanding the report 
of the small catch of fish on the New
foundland Const, dealers here do not 
seem to he worrying over the outlook, 
although they are buying up all the fish 
available. The condition of the foreign 
markets at the present time is not very 
encouraging, and in consequence this has 
had some effect on the home markets. 
Cod is selling here ex vessel at $4 to 
$4.25. The shore fishermen are doing 
fairly well, paiticularly those in the 
vicinity of Ketch llarhor and Lamliro. 
where large catches of imllock and cod 
are being made. Large catches of 
herring are being made at Yarmouth. 
Port I .a Tour and Liver) tool. Bait is 
becoming more plentiful. The fishermen 
on the t'a|>e Breton coast have been 
greatly bampeied in their o|ierations 
owing to the scarcity of bait. The 
schooner Twilight, from Dover. N.S.. 
landed 100 barrels of pickled mackerel. 
50 hai rels of pickled herring and 25 qtls. 
of dry fish. The Rising Sun from Pros
pect brought 175 barrels of herring and 
eight quintals of cod; the Venus from 
Fallport. 800 qtls. dry fish and 10 bar
rels herring, and the Louise Maud 75 
qtls. dry fish.

The grocery markets on the whole arc 
in a healthy condition, and there is a 
general movement in all lines. No 
changes of special note have occurred 
since last report.

The retail grocery stores of Halifax 
■were open for business during the 
morning of Labor Pay. but in the after
noon all closed up.

Fred J. Clarke has purchased hv ten
der the grocery business of J. L. Archi
bald & Son, on Spring Garden Road, 
and took [xissession on Saturday last. 
Mr. Clarke also conducts an up-to-date 
grocery on Seymour street. Mr. Archi
bald and his son. Bert, have also dis
posed of their fine residences on Coburg 
Road, and it is understood that with 
their families they will remove to West
ern Canada where they will engage in 
the same line of business.

Robert Urquhart. the veteran grocer 
of Spring Garden Road, who has been 
laid aside by illness for several weeks, 
is about again and once more behind 
the counter.

31

N. B. MARKETS
St. John, N.H., Sept. 3, PfOfi.

This has been a somewhat quiet week 
—that is, there has been light business 
as far as the wholesale houses are con
cerned. The exhibition brought large 
crowds to the city, and while very many 
of the outside buyers called to see the 
trade, lew were inclined to talk busi 
ness. There is, however, great advan
tage in buyers and sellers getting ac
quainted. It results in increased confi
dence where conditions are right.

The exhibition was a success. Exhibi
tors were pleased, feeling the value of 
the advertisement, the direct touch with 
the consumer under the most favorable 
conditions. Without doubt much money 
was left in the city. Travelers finding it 
impossible to do business on the road 
were, in many cases, on hand and busv 
showing every attention to their cus
tomers.

In markets there ale few changes. Rice 
is firm. Spice, particularly ginger and 
cloves, held at full figures. Flour is 
somewhat of a puzzle. Sugar very firm 
but advance is slow. The feature of the 
market is the very extreme price of 
cheese.

OIL.—In burning oil improved sale, 
prices unchanged hut firm. Lubricating 
oils continue to have a free demand 
Faint oils rather quiet, prices unchang
ed. Vod oil has just a fair demand. 
There are fair receipts. The feature of 
this line is the heavy sale of gasoline 
and the dilliculty to get stock.

SALT.—There are continued receipts 
of Liverpool coarse salt. Sales are 
good and prices well maintained. In fine 
sale chiefly for Canadian.

CANNED GOODS.—While both toma
toes and corn, particularly the latter, 
are firmly held, there are fair stocks 
here and no special interest shown. New 
peas, beans, and a few other lines re
ceived. Peas well above last year’s 
prices. Fruits are firmly held. Apples 
and strawberries well above last year. 
Salmon firm at the advance. Oysters 
scarce and higher, in domestic fish, sar
dines a light pack and very firmlv held 
Kippers and baddies unchanged.

GREEN FRUIT.—While then is now 
lots of cheap apples, best stock is held 
at full figures. New Brunswick stock is 
chiefly Fall apples. Crop not large 
Oranges and lemons are still very high. 
Bananas in fair supply. Bears are of fine 
quality ; prices are firm. Peaches high 
California plums unchanged. Ontario 
fruit shortly expected.

DRIED FRUIT—The feature of Un- 
market is the high prices of Valencias. 
This is the more noticed because of the 
low prices of last year. It will mean 
light sales. California prices unchanged. 
Sales of California goods have been 
large, particularly prunes. Owing to the 
price very few apricots and peaches 
sold. Prunes quite low. Spot seeded 
raisins higher. New evaporated apples 
freely quoted, prices quite low. Cur
rants are firmly held. Owing to very- 
favorable terms and prices quoted by 
New York firms they have sold freely of 
new goods. Dates, peels and tigs firmly 
held. Onions quoted rather higher.

SUGAR.—Full stocks are held. Prices 
firm at the advance of some two weeks 
ago. Higher figures daily expected. So 
far the advance has been slow.
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Douglas, J. M.,4 0o., Montreal 
Gillard's Pickles, London, Eng.
Holbrook k Go., London, Eng.
Lytle. T. A., Ck>., Toronto 
Paterson’s— Rose k Laflamme, Mont real
Purnell, Webb A Co , Bristol, Eng.

. Knv

Gillett, E.W., Co., Toronto.
McLaren s, W. D., Montreal.

Biscuits, Confectionery, Gum, Etc
Cowan Co., Toronto.
Jacobs, W. A R., Dublin, Ireland. 
Kingery Mfg. Co., Cincinnati. 
McLauchlan, Sons A Co., Owen Sound. 
Mooney Biscuit & Candy Co., Stratford. 
Mott, John P., k Co., Halifax, N.S. 
National Licorice Co., Brooklyn. N.Y. 
White Candy Co., St. John. N.B.

Brooms and Brushes.
Woods. Walter, & Co., Hamilton.

Canned Goods
Balfour, Smye À Co., Hamilton. 
Belleville Canning Co, Bellevillv Ont. 
Bloomfield Packing Co., Bloomfield, Ont. 
Canadian Canners, Hamilton.
Lakeside Canning Co., Wellington, Ont- 
Manitoba Canning Co., Grande Pointe,
Napanee Caminr Co., Napan e. Ont. 
Old Homestead Canning Co., Picton. 
Turner. James & Co., Hamilton, Ont. 

Cans, Tin-
Acme Can Co., Montreal.

Cash Registers
National Cash Register Co., Dayton, O.

Cash Sales Boohs.
Carter-Crume Co., Toronto.

Cheese Cabinets.
WalkerBin and Store Fixture Co.,Berlin

Cigars, Tobaccos. Etc-
American Tobacco Go.. Montreal 
Cote, Joseph, Quebec. Que.
Empire Tooacco Co., Mon ureal 
McDougall, D., k Go., Glasgow, Scot. 
Payne, J. Bruce, Granby, Que.
Tuokett, Geo. E. k Son Go.. Hamilton

Clothes Lines.
Hamilton Cotton Co., Hamilton.

Cocoas and Chocolates-
Baker, Walter k Co., Dorchester, Mass. 
Cowan Co., Toronto.
Dunn, Wm. H., Montreal.
Epps, James, & Co., London, Eng. 
Lowney, Walter M., Co., Boston, Mass. 
Mott, John P., k Co., Halifax, N.S. 
Peter's Chocolate, Montreal.

Computing Scales-
Computing Scale Co.. Toronto.
Toledo Computing Scale Co. Hamilton

Concentrated Lye.
Gillett E. W.. Go., Toronto.

Condensed Milk and Cream
Borden’s—Wm. H. Dunn, Montreal. 
Truro Condensed Milk Co., Truro. N.S.

Counter Check Books, Etc
Allison Coupon Co., Indianapolis, Ind. 
Carter-Crume Co., Toronto.

Cordials.
Batger's, Rose k Laflamme, Montreal. 

Crockery, Glassware and Pottery.
Gow&ns, Kent k Go.. Toronto 

Dairy Produce and Provisions
Clark, Wm., Montreal.
Dawson Commission Co., Toronto. 
Fearman. F. W.. Co., Hamilton.
Graham Bros., Kinmonnt, Ont. 
MacLaren Imperial Chew* i*».. Toronto 
Montreal Packing Co., Montreal.
Park. Blackwell Co.. Toronto.
Power, B. H , Halifax, N.S.
Rutherford, Marshall k Co., Toronto. 
Ryan Wm., k Go., Toronto.

Acme Can Works ................................ 18
Adam Geo. k Co................................. 2
Adamson, J. T., k Co 2
Albert Soaps...............inside front cover
Allison Coupon Co..............................  62
American Tobacco Co ...............  73
Antitis Pepper Co...............................  22
Ashley k Lightcap...............................  4
Atlantic Fish Co....................................67
Auburn Orchards................................ 65
Balfour, Smye k Co............................. 21
Battle Creek Health Food Co..............  62
Bell, Thos.. k Co.................................   15
Belleville Canning Co........................... 22
Boyd, Thos., k Co...................................78
Bradstreet’s......... ................................. 4
Braid, Wm., k Co...............................  79
Brown, Joseph k Sons ...................... 2
Campbell’s, R., Sons... inside back cover
Canada Paper Co................................  62
Canada Sugar Refining Co ...............

inside front cover
Canadian Canners................................ 17
Canadian Press Clipping Bureau........

inride back cover
Canadian Salt Co................................. 12
Capstan Manufacturing Co................ 14
Carman, Joseph................................... 4
Carrier. P. W.......................................  2
Carter-Crume Co.................................. 19
Chase k Sanborn..................................  15
Obey ne, J. A........................................ 2
Clark. W................................................  57
Codville-Georgeao a Co..........................fl
Colbeck, Henry ...................................  78
Coles Manufacturing Go............ — 18
Colson. C. E., 4 Son.. outside back cover
Computing Scale Co............................  18
Connors Bros.......................................  67
Cowan Go. ..........................................  68
Cote, Joseph ...................................... 73
Cox. J. * G............................................ 71
Crain, Rolla L., Co........... ................... 6
Davenport, Percy P............................. 51
LfwVldauu k Hay ........  20
Dawson Commission rm . 65
De Ybarrondo, J. V., k Co................ 66
Dominion Molasses Go. outside front cover 
Doughty, A. C., * Od...........................  78

Financial Institutions <£» Insurance
Bradstreet Go.

Fish
Ailautic Fish Co.. Lunenburg, N.S 
Halifax, The. Fish Co., Halifax, N.S. 
James, F. T., Co.. Toronto.
Loggie, W. S. k Co., Chatham, N.B.
Mc William k Everist. Toronto.
Millman, W. H,, k Sons, Toronto.
Northrup A Co., Halifax, N.S.
Windsor, J. W., Montreal.

Flavoring Extracts.
Capstan Mfg. Co., Toronto.
Imperial Extract Co., Toronto.

Fly Pads-
Wilson. Archdale, Hamilton. Ont. 

Foreign Importers- 
Boyd, Thos., k Co., Liverpool, Eng. 
Colbeck, Henry, Newcastle-on-Tyne.Eng. 
Doughty, A. Ck Co., Loudon, Eng. 
Gaitskell. J. H., Liverpool, Eng.
Gregson, W. C., k Co., Liverpool, Eng. 
Little, Geo., Manchester, Eng.
Murray, Oswald k Co., London, Eng. 
Rapp, Herman, k Co., Liverpool Eng. 
Scott, David, k Co., Liverpool, Eng. 
Vincentelli, P. k F., Antwerp.
Wickes, Hamilton, k Co., London, Eng. 

Fruits—Dried j Green, and Nuts 
Brown Bros, k Sons, Montreal.
Davidson k Hay, Toronto.
Dawson Commission Co,, Toronto 
De Y Barroudo, J. V.. k Co., Bordeaux,
Gibb, W. À., k Go., Hamilton.
Gillard, W. H., k Co., Hamilton Ont. 
Hilborn, W. W., Leamington, On . 
James, F. T., Co., Toronto.
Kinnear, Thos., k Co., Toronto.
Lucas, Steele k Bristol Hamilton. 
McWilliam k Everist. Toronto.
Ozo, The, Company, Montreal.
Rattray, D., k Son, Montreal.
Robinson, O. E., Ingersoll.
Smith, E. D., Winona, Ont.
Stringer, W. B., k Go., Toronto.
Tippet, A. P., k Co., Montreal.
Turner, James, k Co., Hamilton.
Walker, Hugh, k Son, Guelph.
Warren Bros, k Co., Toronto.
White k Go.. Toronto.

Gelatine.
Cox. J. AG., Edinburgh, Scotland. 
Nicholson A Brock. Toronto.

Grain, Flours and Cereals.
Greig, Robert, Co., Toronto.
Hamilton Saratoga Chip Co., Hamilton. 
Hart, Levi, A Son, Halifax, N.S.
Kirouac, Nap. G., A Co., Quebec.
Leitch Bros, Oak Lake, Man 
Mackav, J , Co., Ltd., Bowmanville, Ont 
McFall. A. A., Bolton, Ont.
McLeod Milling Co., Stratford, Ont. 
Nicholson A Bain, Winnipeg.
Nicholson k Brock, Toronto.
Peter boro’ Cereal Co , Peterboro’, Ont. 
Quance Bros., Delhi, Ont.
Tanguay, Alf. T , A Co. Quebec.
Western Canada Flour Mills Co. .Toronto 
Wilson, W. H., Co. Tillsonburg, Ont. 
Woodstock Cereal Co., Woodsto.sk, Ont. 

Grocers— Wholesale 
Balfour A Co., Hamilton.
Barbour, G. E., Company. St. John, N.B. 
Battle Creek Health Food Co.. Battle 

Creek, Mich.
Bell, Thos.. Sons A Co., Montreal.
Canada Brokerage Co., Toronto. 
Codville-Georgeson Go., Winnipeg.
Colson,C. E. A Son, Montreal.
Davidson A Hay, Toronto.
Eby, BlainCo., Toronto.

EEckardt, H. P., A Go., Toronto.
Gillard, W. H., A Go., Hamilton. 
Kinnear, T., A Go., Toronto.
Lucas, Steele A Bristol. Hamilton. 
Turner, James, A Go., Hamilton.
Warren Bros. A Go., Toronto.

Grocers* Grinding and Packing 
Machinery-

Coles Mfg. Go., Philadelphia, Pa. 
Enterprise Mfg. Go., Philadelphia, Pa. 
Fisher, A. D., Co., Toronto.
Sprague Canning Machinery Co., Chicago

Infants* Foods.
Keen, Robinson A Go., London, Eng. 

Interior and Exterior Store Fittings - 
Walker Bin A Store Fixture Co., Berlin 

Jams, Jellies, Etc- 
Batger’s—Rose A Laflamme. Montreal. 
Good willie’s—Rose A Laflamme,Mont real 
Smith, E. D., Winona. Ont.
Southwell A Co.—Frank Magor A Co., 

Montreal.
Upton, Thos., A Go., Hamilton. 

Manufacturers* Agents, Brokers and 
Commission Merchants.
Adam, Geo., A Co., Winnipeg, Man. 
Adamson, J. T., Montreal.
Ashley A Lightcap, Winnipeg.
Carman, Joseph, Winnipeg, Man.
Carrier, K W., Quebec.
Cheyne, John A., Winnipeg, Man. 
Dawson Commission Co., Toronto. 
Dominion Brokerage Co., Calgary, Alta. 
Dunn, Wm. H., Montreal and Toronto. 
Gorham, J. W . A Co., Halifax N.S. 
Haszard, Horace, Charlottetown, P.E.I. 
Hughes, A. J., Montreal.
Kyle A Hooper, Toronto.
Lam be. W. G. A., A Go., Toronto 
MacLaren Imperial Cheese Co., Toronto 
Maiden, J. H., Montreal.
Millman, W. H., A Sons, Toronto.
Moose Jaw Fruit A Produce Co., Moose
Nicholson A Bain, Winnipeg.
Radford, Herbert, Winnipeg.
Rutherford, Marshall A Go., Toronto. 
Ryan, Wm., Go., Toronto.
Scott, Bathgate, A Co., Winnipeg. 
Stevens, H. J., Montreal.
Taylor, W. A., Winnipeg.
Thompson, G. B., Winnipeg, Man.
Tippet, A. P. A Go., Montreal.
Watson, Stuart, Winnipeg, Man. 
Wiseman, R. B., A Co., Winnipeg. 

Matches.
Improved Match Co., Montreal.

Mince Meat
Capstan Mfg. Co., Toronto.
Clark, Wm., Montreal.
Fearman, F. W., Co., Montreal.
Lytle, T. A., Co., Toronto.
Nicholson A Brock, Toronto.
Wethey J. H., St. Catharines.

Office Supplies-
Copelana-Chatterson Co., Toronto. 
Universal Systems, Toronto.

Oils-
Queen City Oil Co., Toronto.

Oil Tanks.
Bowser, S. F., A Co., Toronto.

Pass Books, Etc-
Allison Coupon Go.. Indianapolis, Ind.

Pickles, Sauces, Relishes, Etc.
Capstan Mfg. Go., Toronto.

INDEX TO ADVERTISERS.
Douglas, J. M., A Co...........................  7
Dunn, Wm. H.......................................  78
Eby, Blain Co ...................................... 3
Eckardt, H. P., A Co..............................51
Edward aburg titan h. outside front cover 
Kmplrp Tobacco Co. 73
Epps James, A Co................................ 71
Essex Canning Co................................... 23
Estabrooks, T. H.................................  6
Everet , Jas., A Co............................... 78
Ewing, 8. H., A Sons................................................ 16
Farmers Canning Co............................ 14
Fearman, F. W., Co ........................ 51
Fisher, A. D., Co....................................19
Gaitskell, J. H......................................  78
Galbraith. Wm., A Sons...................... 16
Gibb, W. A., Co..............   64
Gillard, W. H., A Co........................... 22
Gillett, E. W., Go., Ltd...................... 9
Gorham, J. W., A Go............................ 2
Gowans, Kent A Go... outside back cover
Graham Brop........................................... 59
Greyson, W. G , A Co...........................  78
Greig, Robi. Go..................................... 20
Haszard, Horace................................... 2
Hilborn, W W.....................................  64
Hughes, A. J........................................  2
Imperial Extract Co................................71
Improved Match Co.............................. 13
Jacobs, W. A B..................................... 70
James, F. T., Co.....................................65
Japan Teas............................................ 13
Jones A Swan....................................... 2
Kingery Mfg. Co...................................  71
Kingston “Gleaner” .. .inside back cover
Kinnear, Thos., A Co..........................  20
Kirouac, Nap. G., A Go.......................... 62
Kyle A Hooper........................................ 78
Lakeside Canning Co.......................... 11
Lambe. W. G. A.................  i
Leitch Bros............................................ 62
Little, Geo............................................  78
IjOggie, W. 8., A Co............................. 66
Lowney, Walter M., A Go ....................68
Lucas, Steele a Bristol........................ 22
Lytle, T. A., Go................................... 9

McDonsld-Dunlop................................ 4
McDougall. D. <6 Co............    73
MvGaw A Russell.................................. 2
McLaren s Cooks’ Friend Baking

Powder.................. inside back cover
McLauchlan A Sons Go....................... 71
McLaundrtsa, J. A............................... 62
McLeod Milling Co.................................62
McWilliam A Everist............... 64

Maokay, J., Co..................................... 62
MacLaren s Imperial Cheese Co........ 2
Magor, Frank...........outside front cover
Manitoba Canning Co............................ 59
Maiden, J. H........................................ 2
Marceau, E. D. Co..................................63
Marshall. James............................— 78
Metal Shingle and Siding Co............... 18
Methven, J., Sons A Co.......................  78
Miller Bros............................................ 59
Millman, W. H., A Sons...................... 2
Mitchell. H. W..................................... 2
Montreal Packing Co............................ 54
Mooney Biscuit and Candy Go............69
Moose Jaw Fruit and Produce Co ... 2
Morse Bros........................................ 78
Mott, John P., A Go............................  68
Murray, O , A Co..................................  78

Napanee Canning Co............................ 16
National Licorice Co.. .inside front cover
Nestle's Chocolate................................ 70
Nicholson A Bain................................. 10
Nicholson A Brock................................ 14
Nickel Plate Stove Polish Go............ 19

Oakey, John, A Sons.............................  lo
Oakville Basket Go................................ 64
Ocean Mills........................................... 4
Old Homestead Canning Co...............  5

Park, Blackwell Co.............................. 61
Patrick, W. G., A Go............................. 2
Payne, J. Bruce......................   72
Peterboro* Cereal Co.......................... 6‘)
Power, B. H.......................................... 57
Psimenos, Th. J...................................  66
Rapp, Herman A Go..............  78
Rattray, D., A Sons.............................. 11

Sutton. G. F., Sons A Coon don.
Taylor A Pringle, Owen Sound, Ont. 

Polishes—Metal.
Oakey, John, A Sons, London, Eng. 

Polishes—Stove- 
Nickel Plate Polish Co., Chicago.
James' Dome, W. G. A. LambeïA Co 

Toronto.
Morse Bros., Oanton, Mass. 

Refrigerators.
Eureka Refrigerator Co., Toronto.

Salt.
Canadian Salt Co., Windsor, Ont.
Gray, Young A Sparling, Wingham, Om. 
Toronto Salt Works. Toronto.

Soak-
Albert Soaps, Montreal.
St. Croix S»p Co., St. Stephen, N.B.

Soda—Baking.
Church A Dwight, Montreal.

Starch-
Edwardsburg Starch Co., Cardinal, Ont. 
Ocean Mills, Montreal.
8t. Lawrence StarchCo., Port Credit.

Sugars, Syrups and Molasses.
Canada Sugar Refining Co.. Montreal. 
Crosby, The Molasses Go., St John, N.B. 
Dominion Molasses Co., Halifax, N.S. 
Edwardsburg Starch Go., Cardinal Uuu 
Lucas, Steele A Bristol, Hamilton.
" Sugars " Limited, Montreal.
Tippet, A. P., A Co., Montreal.

Teas, Coffees, and Spices
Balfour A Co , Hamilton.
Braid, Wm., A Go., Vancouver, B.O 
Ceylon Tea Traders’ Ass n.
Chase A Sanborn, Montreal. 
Codville-Georgson Go., Winnipeg 
Ewing, 8. H. A A. S., Montreal 
Ewing, 8. H A Sons, Montreal.
Gillard, W. H., A Co., Hamilton.
Greig, Robt. Co., Toronto.
Japan Tea Traders’ Ass n.
Salada Tea Go., Toron 1* and Montreal 
Symington, T., Edinburgh, Scot.
Truro Condensed Milk Co., Truro, N.S. 
Turner, James, A Co., Hamilton.
Warren Bros., Toronto.
Wentzell, H. W., A Co., Halifax, N.S. 
Wood. Thos., A Go., Montreal.

Vinegar and Cider.
White, Gottell A Co., London, S. E. 

Washing Compound.
Fairbank, N. K. Go., Montreal.
Gillett, E. W. Co., Toronto.
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GREATEST ANNUAL FAIR
CANADIAN NATIONAL AT TORONTO WITHOUT AN EQUAL IN THE WORLD AS A YEARLY EXHIBITION-HOW IT 

STARTED—ITS SPLENDID EDUCATIONAL VALUE-SUCCESS THIS YEAR UNPARALLELED-GREAT 
ARRAY OF FOOD STUFF EXHIBITS—FINE DISPLAY OF THE PRODUCTS 

OF THE WEST INDIES-EDUCATION IN THE ART OF 
DISPLAY AND DECORATION.

Ideal weather, lutwtil crowds, more 
and liner displays have put this year’s 
Canadian National Kxhihition at Toron
to away beyond any former achievement. 
The greatest annual exhibition in the 
world is now its rightful name beyond 
all doubt. People who see it year after 
year get used to it and fail to appreciate 
its superiority. A Toronto teacher had 
some American friends visiting him this 
week. They had taken advantage of the 
low fares without any thought of the 
exhibition. When invited out, to the fair 
they thought it wasn’t worth while and 
impressed their host anil hostess with 
the great things to he seen in New York 
and other American cities. They were 
persuaded to go, however, and a short 
lime oil the grounds put an end to the 
talk about what they had seen else
where.

There were exhibitions in Toronto be
fore I87!), hut it was in that year the 
present exhibition was started. Hamil
ton was the first place in Canada to un
dertake an annual exhibition, and Toron
to got the idea there. In-1877 the Pro
vincial Kxhihition, an itinerant fair, 
was held in Toronto. The city made an 
arrangement with I he Agricultural and 
Arts Association to conduct an annual 
fair on condition that certain buildings 
were erected. The vilv did its share but 
the society got cold feet and drew out. 
Some public-spirited gentlemen took the 
matter up and decided to go on with it.
I lie exhibition of 187!) was opened in the 
present grounds by the Marquis of Lome. 
Many mistakes have been made in the 
•in years and a good deal of money has 
been expended ill-adviscdly, hut the pre
sent exhibition is worth far more than 
il has cost in money and public-spirited 
effort. It is estimated that there is now- 
in buildings alone an investment of a 
million and a half dollars.

There is not a business interest in 
Canada not touched by the fair and 
every year it becomes a larger factor in 
ihe agricultural, industrial and mercan
tile life of the Dominion. In 1881) there 
were 8,284 exhibits. This year there 
■ire over 8,DUO animals alone on exhibi
tion. Tlie educational value of the fair 
unnot he computed. A teacher walked 

into the exhibit of West Indian products 
• md said to Mr. l’ickford, who is in 
liarge : “Have you any more of those 
-ooklets about the West Indies ? I got 
■ne myself, but I wiiuld like one for each 

1 my pupils.” Them was a pebble of 
nowledgc thrown ini* the young life of 
anada to cause cvep increasing ripples 
Ï learning. Thai—is but a very minute 
stance of the educational value of the 

xhibitiun.
The manufacturing operations in the 
tocess Building were an endless source 

t interest to the visiting multitudes.
| bis department is being fostered and

will one day occupy the whole of the 
great building.

No Dairying Lectures.
The only department that might lie 

considered weak this year is the dairy 
ing. The Ontario Government has not 
taken the usual interest and the lectures

Canadian National Exhibition—Mechanical Figure 
at Main Entrance of Manufacturers' 

Building.

by experts which have been so popular 
in the past are this year eliminated.

The loan exhibition is a feature that 
cannot be too highly prized. There arc 
gathered pictures from the public galler
ies and private collections of Great
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Britain that otherwise would lie quite 
unavailable to the gteal mass oi the 
people who see them at the exhibition 
Canada is Lai young a country to have 
fostered art a great deal, but true ap
preciation ol line alt is a quality in a 
people ill all individual greatly lii he de 
sired. Nothing could better advance the 
cause of art than these loan exhibitions

Next year it is expected the depart
ments of horticulture and fioravullurc 
will liv new K housed and a decided im
petus will he given to these important 
departments.

Wealth of the West Indies.
One of lin- .... . instinctive and inlvi-

I Sling exhibits i- Hull of West Indian 
products in the Htnccss Building. Ii 
contains upwards of 2.Ô00 examples of 
• lii* agriculture and manufacture of the 
t arriliean Arc ago. Most of them 
are foodstuffs, but there are many sam
ple.» id cotton voiimien-iallx recognized 
as tlie best in ihc world, flic whole lias 
been arranged and is undvi tile direc
tion of Mr. Bickford, of Bickford A 
Black, wlnsc line of »lea'n»li i|■» i- the 
prinei| al meal.» of communication lie 
I w een Canada ami the Indies. The dis 
I lay is a credit to his last,, and judg- 
nivlil. I hough a little loo eonlined for 
the best results th<. public are admitted 
within liie enclosure and nay examine 
;.s minutely as they please the hundred» 
of articles.

I Ih- Indies produce a great variety of 
spices and In see them as they are pre
sented in Iliis- exhibit is tin- best pos
sible kind ol education for tin* grocer. 
There is I lie nutmeg just as it grow» 
with it.» coaling of mace and enclosed in 
a big pulpy shell. And such nutmegs! 
Lots of dealers have said "We can't get 
nutmegs like that.” Mr. Bickford's re
ply i.» Why don't you deal with the 
Indies instead of through New York/""

There are sugars in great variety, 
many glass jars of cocoa, a large variety 
of preserved finits, tapioca, an interest
ing feature in Hie grocery markel» to
day which lew dealers are aware i< pro
duced ill tlie West Indies: nul.» of many 
and élirions varieties, green fruits, 
syrups, cordials, rum. hitlers, woods, a 
sticky compound of molasses for row 
feed, essential oil.», honey and a host 
of ulliei equally interesting exhibit».

The exhibits anil their housing in the 
Manufacturers’ Building arc this year 
liner and more elaborate than rver In 
the aggregate a great sum of money- 
must have been expended in providing 
these displays. For an observant grocer 
a trip through that building is in itself 
an education in tlie ail of display and 
decoration.
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Borden's Condensed Milk.
"11 iv most important article of food is 

milk. The most important question is 
its purity. Impure milk is the chief 
cause of death amollir infants, flail Hoi- 
den in Isfid solved tlie pioklem of “milk 
evaporation in vacuo ’ and became in a 
la i ire wa v a benefactor of I lie human 
race I pon the beginning he made one 
of the greatest business institutions in 
America has been built up and is to-day 
carried on by his family and associates. 
The Horden Condensed Milk Co. is the 
largest handler of milk in the world. The

are subject to carelessness and unscienli- 
tic handling. The very best milk may he 
impaired m llavor and otherwise robbed 
of its natural and healthful characteris
tics in one stage or another, unless 
thoroughly safeguarded from pasture to 
consumer.

Science is unfolding many startling 
things in these days of investigation. 
The belief is gaining ground that the re
sult is the same whether you are killed 
In a hull or by a microbe. As a means 
of self-protection, wise men are carrying 
fewer pistols and more microscopes. -

Just an instance of the company’s 
carefulness : Before a factory is formal
ly opened, there ate often long months 
of rehearsing to accomplish the absolute 
sanitary efficiency of employes and 
dairymen. No milk is sold from a fac
tory until the president of the company 
is satisfied that “(lie principles under 
which it is managed are as perfect as 
human ingenuity can make them," lo 
quote the official announcement. There 
are ninety factories and receiving sta- 
t ions.

Of course, such a while light of iioil-

Canadian National Exhibition—Borden’s Condensed Miik Co. Exhibit.
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success of this company goes hack of 
their spotless methods of manufacture 
and handling and lies primarily in the 
minute and absolute control of all dairy
men who supply them with milk. It is 
on the farm that milk is most often con
taminated, but the Hftrden dairymen 
must operate hygienically according to 
a cast iron contract and a very thorough 
system of inspection is maintained.

Cleanliness is the chief item of expense 
in the production of pure milk. The pro
ducts prepared by unreliable companies

experiments have shown that the con
tamination of milk occurring under ordi
nary circumstances can he reduced over 
ninety-five per cent, by taking care to 
avoid all sources of impurity and un
favorable conditions, but the care neces
sary is expensive. The different steps 
through which milk passes might be com
pared to the links of a chain—if one is 
weak thev.stlength of the whole chain is 
impaired ; so if the care of milk is 
neglected at any step, the care taken at 

other times may be rendered useless.
34

est y could not remain hid under a bush
el. During half a century, these pio- 
ducts have taken the highest award when
ever exhibited in competition.

The Borden -Condensed Milk Co. claim 
that more babies have been successfully 
raised on Kagie Brand milk than all oth
er so-called artificial foods combined.

Testimonials arc never used in the 
Borden Co. advertising (the firm is in
tensely conservative in the manner of 
its announcements), but there is in its 
archives a collection of thousands of
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Canadian National Exhibition—Minto Bros. Melagama Tea Exhibit.

in regard to package tea. l.ike their 
blended hulk teas, their package tea i-> 
hlended hi experts and Ils uniloiin qual
ity is assured.

.Vlinlo Itros. invite grocers to write for 
samples of their new crop Japan teas 
This invitation is not limited to Japans, 
the company will lie pleased to furnish 
samples of any of their teas on request.

Their booth at the exhibit ion is one oi 
the busiest corners in the .Manufacturers' 
liilildmg anil the public evince a keen de
sire to sample “moiliet s tavorite. in 
addition to an attractive display >>i 
.Melagama packages there are in view 
samples of hulk teas ranging in pi lo
up to a dollar and more a pound wnole- 
sa le.

Majestic Polishes.
Among the exhibits at the Fan that 

brought a personal interest to all who 
-aw it. that of the Majestic I tdishes. 
Limited, Toronto, was up with the 
leaders. 1’olishing up metal and burn 
ishvd surfaces ordinarily suggests lin- 
application of elbow grease, the con 
temptation of which often left the clean 
ing up until corrosion and time put tin- 
articles to In- cleaned without tin- lo 
ot' such work.

Polishes have been brought out from 
time to lime that eliminated to a great 
extent this hard labor, but which eithei 
ate into the metal or scratched the 'in 
face so that soon the brightness was al 
together gone. Il was to do away with 
these injurious elements and yet get a 
quick shinning polish that the Maic-tu- 
brands were lit si made. In the li pud 
metal polish only the lugnest quali;i of 
refined oils are used, free I nun all arid 
and grit, and which can be used with 
perfect sa fell on tin- most delie.itc gold 
and silver. The Majestic bar polish is 
made for cleaning and pousiimg copper, 
brass, nickel, zinc, bar fixtures and 
household articles. A feature of ibis 
and all the Majestic polishes, is that

iliildren’s photographs, sent voluntarily, 
liicli would lake a da) to go through, 
al which would make a mighty effective 

- mpaign if widely published. For with
- Ii pictuie came a letter from a grate- 

.1 mother eager to fell of the benefit
- in feeding her child on Kaglc milk, of- 
a supplemented by one from the family 

- sician.
Melagama Tea.

After thirty-live years in the tea liusi- 
■s people are apt to know what they 

doing. That is where the Melagama 
a people, Minto Bros., are. And they 

not confined to package teas or a 
kage tea. They make a specialty of 

ik teas. They are blenders, too, and 
ibis line of work a generation of suc- 
sful operation in the lea trade stands 
m in i fie highest stead. Their long 

nerienee insures for their customers a 
i i nuit y of blend so that when a gro- 
gets a blend that lie likes and his 

lomers like, he can confidently build 
trade upon it, knowing that the next 

1er will he the same, and the next and 
next. That is success in tea hlcnd- 
the success that tea blenders the 

i Id over strive for.
be company claim that Melagama 

1 yields the retailer a better profit 
any other package tea on the mar
aud that the quality is as good as 

best. Melagama is well advertised,
| n il is another important consideration Canadian National Exhibition—Majestic Polishes Exhibit. 
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nul only i.s a lasting lustre obtained, 
but all stain» and oxide are removed, 
and the metal left less susceptible to 
atmospheric conditions. I ne company's 
paste metal polishes are made in three 
colors -white, red and Idark—of the 
same high grade ingredients as the 
liipiid polish. As many housewives are 
prejudiced aaaiiist a liquid polish for 
their silver, the Majestic people have 
got out a silver polishing powder, which 
is a dry polish highly recommended as 
giving a lasting brilliancy to the ar

ticle cleansed. This powder is guaran

and well there might be, for it is too 
expensive an article to experiment upon, 
as many have found out by experience. 
For this class of work, however, the 
Majestic furniture polish has been 
proven to he a complete success as can 
be testified by the many people in To
ronto and other Canadian towns who 
have used it.

Bed Rose Tea.
It could seldom he seen for the throng 

about and in it. hut the Red Rose Tea 
booth was one of the daintiest and

sampling the tea, which was daintily 
served in a corps of pretty girls. The 
booth was in charge of <leu. II. Taylor, 
who made tea in a way to surprise a 
great many ladies and please them all.

Just about live years ago Red Rose 
Tea was introduced on the Ontario 
market, starting with two travelers 
the tea and firm absolutely unknown on 
this market, being told continualh 
there was no room for another package 
tea. In fact one of the above mentioned 
travelers told our reporter that whei 
making his first call on the Ontarii

\
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Canadian National Exhibition—Exhibit of Red Rose Tea and Staff.

iced to contain no acid or alkali, and 
like their other polishes contains only 
pure ingredients. The Majestic furni 
111 re polish is another line, made ex 
pressly for high grade polished wood 
surfaces, and there is no case where a 
good polish is more desirable. Nearly 
everyone has some idea how to go 
about polishing metals, but low am a 
leurs have been successful in restoring 
1 lie lust re to a big ilv finished niano or 
other article of furniture. There i.s 
usualU a li.'sifancy in tackling a piano,

most attractive in the Manufacturers' 
iiuilding. The decoration was in white 
and green, very artistically done, with 
some touches of the oriental. In the 
centre was an illuminated pillar pro
claiming Red Rose Tea to the multi
tude of eyes the Jive-long day. The 
hack of the booth was walled with 
packages of tea and the words Red Rose 
Tea were spelled out in the roses on the 
ends of the packages. Tables and 
chairs were furnished for 30 people, and 
usually the booth was full of people

grocers, some of them had a go I 
laugh, as they thought it ipiite a joi 
To day they have ten travelers calli : 
on the Ontario trade, and flic name I 
T. 11. Kstabrooks and Red Rose T1.1. 
and its familiar echo, "Is Good Ten 
is certainly well impressed on the |r 
lie.

Their new premises at 3 Welling! 11 
street cast arc centrally located a d 
well adapted to the tea trade, (i. il 
Campbell, who is well known to 1110 ! 
of the Ontario trade, has charge of I e
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I'oronto branch, ami thoroughly enjoys 
aeet ing hi' uhl friends and making new
airs.

Mr. Kstahmoks is hi hr congratulated 
n his rrmarkalilr surrrss mi I hr I hi 
arid market. 11 all goes to prove 
liât hr claims, that liril liose T’ra "Is 

■ oikI Tea.”
Fry’s Cocoa.

I'liat Fry’s chocolate anil cocoa arc 
i|ialar articles was well ileinonstrateil 

. I lie fact of the large crowd of in I ri
led and salislied customers constantly 

tu ni 1 their booth at the Toronto exliihi 
mu. and which at limes fairly swarmed 
lie limited space afforded them and 

i ixed to its utmost the active staff 
i hit'll looked after the wants of the 

■ople. The booth is tastefully decorat
'd in blue and white.

I'liere were distributed tens of tliou- 
uuds of match boxes filled with Fry’s 

cocoa, picture post cards, souvenirs, 
uilk chocolate samples, etc.
Fry’s celebrated pure concentrated

i. h na was served daintily in I he linn’s 
own special bout ton china ware. This 
cocoa lias a world-wide reputation and
ii. is taken medals and diplomas in every 
ni ilizcd country on the globe. Clioeo- 
l.i 1rs in popular priced sizes were on ex
hibition and sale.

The exhibit was in charge of M I). 
Heard, who represents in Ontario the 
t’.iuadian agents, I) Masson A: Co., of 
Montreal, who have their Ontario branch 
ai .X Colborne street, Toronto. There a 
complete line of the goods of .1. A. Fry 
A Sons is always kept in stock. The 
til in have now upwards of two thousand 
rustomrrs in Ontario, where a year ago 
I here were atilt That speaks lot nines for 
! lie ipiality ol* the goods.

CANADIAN NATIONAL EXHIBITION
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Canadian National Exhibi tion—Exhibit of Fry’s Milk Chocolate
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Varieties

Canadian National Exhibition—H. J. Heinz Exhibit.

H. J. Heinz Co’s Usual Fine Exhibit
Among llie specialty notable exhibits 

at the Toronto exhibition ibis year, it 
is a pleasure to mention the display ol 
II. .1. Heinz Company. the high citai 
act el" of w hose products is mutely evi 
deni ed in the beaut ilul appearance ol l lie 
display itself. In accord with tlie com 
pane’s well known business hospitalil\ 
a stall of courteous demonstrators is 
constantly on duly at 1 lie booth, sen 
ing samples of I tir "üi Varieties" to l he 
thousands of exhibition i isiljus who 
have heard of I leinz quality and want 
to test the many good things for them 
selves.

This thorough manner of acquainting 
the consumer with the merits ot tbeii 
products, is characteristic of the Heinz 
way of doing things. With them, thoi 
oughness is an all pervading business 
principle. Beginning with the very 
source ot supply they raise their own 
seeds on experimental farms devoted 
solelv to the propagation and perfection 
of those varieties of fruits and vege
tables best suited to their purposes . to 
supply the raw materials for Heinz prie 
duels, 30,000 acree of land located in the 
most fertile sections of the l nitetl 
States and Canada annually yield up 
I heir richness. In these widely scat lei 
eil sections I't blanch factories a nil u7 
filing stations have been established, 

aiding I lie company to manufacture 
I Tic fully ripened p inducts fresh from the 

.^Ifcld the same day they are harvested. 
*"* ^nsuring in the finished product a 

■*** Hlnuâ-lul the fresh fruit not otherwise 
ilmible./ Coupling this care in these 

ei ti*qy, W" raw materials with the most 
auiiemr and scientilic methods of manu- 

ufacture, an inviolate insistence upon
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11 is 1111*1 t v M 
blessed with l In* 
oriliuary ilegice 
smith aisle ul 
lluililing xxilhou 
exhibit. There 
ing it. I'resenti 
color—green — it 
live qualify Ilia 
lion. That nee 
I he slightest lik< 
going away will 
pie is being ail 
is everywhere, a 
I hone eonhl not 
than the goods I 
lire exhibit is hi 
O-See. and I he i 
I hough x el y etl'ei

I he booth lia.* 
nil people îles 

rival.
Kgg-O-See is ; 

*‘i* Cereal Co.,
hole of the xx 

lavor in ailditii 
< i ioil of | wo In
-lit, inner-lim 
ixeil eiisp and 

1:1 *11 Imiehed by 
I' the grain to 

Kdxvard II. K« 
Iry. St. I.onis, 
f Kgg-t )-See. a 
i a high grade

Canadian National Exhibition — Exhibit of Egg O See Co.

And this thorough supervision of even 
step in I lie growth and nianufaetmc of 
the “f)7 Varieties” I'foni I lie planting of 
I he seed to the delivery of I lie finished 
produel, finds its keynote in the single

aid have been fully met in the llein/. 
kitchens is conclusively proved by the 
testimony of more than dll,mill visitors 
who annually go through the company's 
main plant at Pittsburgh and see for

X :!o

in the mind of every householder, h. 
done miieli in gaining' a w m Id wide eo; 
lidenee for Heinz produels and eslaldisi 
ing them as the standards of purity an 
excellence every where.

cleanliness in every stage of pi épuration 
and a high regard for the comfort and 
eonxenienee ot their employes, we max 
understand in some measure how II -f. 
Heinz Company have grown to lie I he 
hugest manufacturers of food products 
in the world.

word—1*1 it IT \ . a pui it v which in
volves absolute perfection ul raw ma
terials, cleanliness to the minutest de
tail ot manufacture and environment, 
and the constant endeavor to improve 
upon their best in quality. That the 
exacting conditions of such a high staml-

tncmsclvcs just how the ‘‘f>7 Varieties” 
are made.

The Heinz, doors are always open lo 
\ isiiurs, and I his w illingness lo show an 
inquiring public how they do things at 
all times, and especially at such limes 
as this when food purify is a question
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Egg-O-See.
Il is prclty suie In sax I lull no one 

hlessed with I lie sense ill' sight in an 
ni di miry degiec lias passed ilnwn the 
smilli aisle of the Manufacturers’ 
Building xvilhniit seeing the Kgg-O-See 
exhihil. There is little eliaili-e nt' miss
ing il. Presenting a solid nimiotone of 
eolor—green —il lias a derided disline- 
live ipiulity that quickly draws altcii- 
Iinn. Thai aeeoni|ilished, there is mil 
the slightest likelihood of lln- spectator
going awa.v wit I.... . knowing what arli-
rle is lining ailverlised. ••Kgg-O-See” 
i> everywhere, and a man with a mega 
I hone could not draw a larger crowd 
I hair the goods themselves do. The en
tire exhibit is 1: nil I of packages of Kgg- 
O-See, and the arrangement is simple, 
llmugli very effective.

The following tablv of |n*i’n■ntages
show the result :

K»_!u-( l-Sw.
Wheat
Khmr.
i:uu

I’rotciils............... . .. 10. Li it.irj
Kill ........................ ......... 2.NI 1..M
Ash................. . .. 2.47 42
Crude Kiher .... ......... 1211 r.vn
t 'ar'hr hydrate............... 716—.*»

100.00 100.110 

The analyst concludes: ••Knnn these
analyses we see the superiority o ! ihv
Kgg. O-Sce in ...... 1 value. It has a l.iuli-
er |ierrelitilge of )!l’Olvitis , fill, and a>li.
The ash, w liieh i- rivli in plinspluilc > iiml
iron eoini oumls. i> VVIV -nail in 1 lit*
mile r process Ilnur. Thi• tiller in t’lV

.mil potiml boxes, eli Cliiistinas novel 
ties are shown in wide variety Silk 
boxes, silk lined baskets, fancy and pn 
line boxes, etc . loin: an attractive ills
I'lay

Biscuit Makers of Quality.
rimstiv. Kiown A Cn.\ allai «»f oxri 

">uu xarivlivs ui hisvuils and vakvs is .ts 
usual a |iiinvi|ial food stuff illspl.iv No 
favt of business is bvltvi vsiablishvil than 
lh.it it pays the gr«»vvi to liaudlv thv 
bust goods and yjvt (hv hvst tradv. Koi 
mort» than a gvnviation thv namv 
"(’In ist it»'* has bvvu indivativv ot qual 
ill and pin it > in hisvuils thioughou! 
Canada ami far hvvoiib thv boundaries ui 
Ihv Ihmiinion

As an illustiaiion ot h**xx Vlnistiv 
Krown A Co maintain thvii standaid ui 
vxvvllvnvv. takv thv u:tv ittin ui hultvi 
Thv hulk of thvii >uppl\ is purvh.isvd

-* vuto,

______
Canadian National Exhibition—Exhibit of the Harry Webb Company, Confectioners.

I lie lioolh bus Ini'll aelnnlly besieged 
ith I’eople desiring samples of Hie 

e lea I.
Kgg-ll-See is a produel of the Kgg-O- 

rr Cereal Co., Quincy, III. It is the 
hole of the wheat with an exipiisitc 

hivor in addition. Il is rooked for a 
iiioil of two bonis, then baked. In air- 
gilt, inner-lined packages il is pre- 
i'xni eiisp and délirions, never having 

i i'en loiirhrd by band from llir reaping 
I Ihe grain In the serving al the (able. 
Kdward II. Reiser, Professor nf Cliem- 

Iry. Si. I.ouis,, Mo., made an analysis 
f Kgg-O-See. and for emi'parisen me* 
f a high grade of wheat Hour.

Kgg-O-See is also of gleal xalr.e, in that 
il assists Ihe digestive processes; I hi- i- 
almost entirely larking in Ihe Hour.”

In tli' hooklel. “ Itaek to Nature,” 
which has been distributed al ihe Kx 
hihil on, Ihe sluing poilils of Kgg-O-See 
are eonvineingly staled. Kgg-O-See 
menus for every day in Ihe week ai - 
given also, as well as instructions in re
gard to Ihe proper mode of living.

The Harry Webb Co.
The Harry Webb Co., wholesale eon 

f.i'tioncrs, Toronto, presented a dainty 
array ol llicit goods in the Manufar 
lures Building. Besides the staple lilies 
in 111.-, and 25c. packages, halt pound
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finui dairy farmers under vvntiarl to 
supply llieli whole oiitpul These ale 
Ihe very best Imiter m.fteis in the eoun 
1 iv and as the company pay the highest 
price llieie is keen competition in supplx 
them When supplies from these sources 
prove insulin icut the livsl creameric- arc 
drawn upon. XII the but 1er is salted 
avvording lo the company's directions 
In Ibis way uiilfot mil y is a It.lined and 
in turn insures uuiforiuilx in Oie plie 
duel. Cxaminr a tin of Christie's bis
cuits and scarcely one will ililler from 
Hie rcsl in the slightest degree.

An import mg molasses broker lold Ihe 
xvtiler one day when discussing Ihe tine 
lasses . market Ilia I no mailer what the 
lost Christie. Brown A Co. always got
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i In- vi > lii.nln-.st quaJil \ and the price 
was usually about twice u li.it indifferent 
v i ailes sold at. Throughout the purchas
ing trade this is the reputation of the 
lit in.

Paying such attention to quality of

expense. Kadi employe is allowed time 
during working hours for two baths a 
week. Such is the organization that if a 
complaint should come in of gravel in 
Sultana biscuits—a circumstance almost 
unknown—given the number on the box,

is put into boiling water and next into 
an oven. When removed it is handled by 
a man with heavy leather mills.

The company have adopted the new 
method of putting up their fragile goods 
in half-pound cartons. These are packed

“kk’VL'vW- -jÊ.

Cut B9ukm
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Canadian National Exhibition—Exhibit of the Christie, Brown Co.

raw material, the company is not likely 
to he lax in its methods of manufacture. 
Xor is it. The great factory is a model 
of cleanliness and organization. Every 
one of the hundreds of employes is fur
nished With a uniform and handkerchief, 
which are laundered at the company’s

the girl who cleaned the raisins would 
be known.

The cleaning of returned biscuit boxes 
is another example of the firm’s par
ticular methods. Every such box gets 
the same treatment, li is first soaked 
in water and the label removed, then it
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in the usual tin box. Those who prefei 
the old style can have it ; the new costs 
lc. a pound more. Sodas are packed in 
pound and half-pound boxes.

The company’s four-way exhibit con
tains over 500 dillercnl varieties. Chris 
tie’s biscuits arc so light that there arc
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an unusual number ol" I hem lo a pound 
which more than makes up I hi' Increased 
cost to the consumer. The company now 
pay freight on lots of 2011 lbs. and over.

Very Popular Exhibit.
Judging from appearances, one of the. 

most popular exhibits at the exposition 
is the Jell-O booth, located near the 
south-east corner of the Manufacturers’ 
Building, where competent demonstra 
tors serve free delicious ice cream made, 
from Jell-O ice cream powder. The ice 
cream is made by simply stirring the 
contents of one package of Jell-O ice 
cream powder into a quart of milk, or 
milk and cream mixed, and freezing 
without heating, rooking or the addi 
lion of anything else whatever, as 
everything but the ice and milk is con 
tained in the package, and is strictly 
pure and wholesome, standing the 
severest tests of the pure food commis 
sioners.

Jell-O is prepared by dissolving con
tents of one package in a pint of boil
ing water. When cool it will he ready 
to serve and makes a most delicious de
sert .

A cordial invitation is extended to 
all grocers and their families to call at 
the booth, sample the ice cream and 
Jell-O, and gel acquainted with the 
manager.

Jell-O ice cream powder is sold two 
packages for 25c., and Jell-O for l(k\ 
per package, and are enormous sellers 
in the States. The Canadian factory 
will soon he in operation.

Dominion Canister Co. Exhibit.
A very handsome exhibit ami one of 

the greatest interest to wholesale ami 
manufacturing groccis is that of the 
Dominion Canister Co. of Dumlas. Out., 
in the western end of the Manufactur
ers’ Building. The company manufac
tures a container in three sha|*-s, round, 
square ami oblong, in sizes to suit all 
requirement.'. The canister or contain
er has a tin top and bottom, a tin side 

" oard.
The canister is a patent device. Jl is 
much lighter and ill per cent. chea|ier 
than tin, ami 1er all dry products is 
much superior and more convenient. 
It makes an especially line container for 
tea, coffee and spices and is in use for 
Tartan brand and Vim brand lea. the 
I ted Feather teas, coffees and spices, 

XX indsor salt, and scores of other lines 
in the grocery trade, samples lieing dis
played in abundance. In making the 
canister the label can be put on at the 
same time, the effect being very pleas
ing. The canister is lined to siril the 
contents and is moisture proof, air 
proof, asceptie and original. The com
pany have a line commodious factory at 
blindas. Ont., and their canisters are 
rapidly gaining In favor with the trade, 
who are quick to see its advantages 
over the tin can for dry pioducts.

Eureka Refrigerator Co.
Right in the centre of the Process 

Building is situated the line exhibit of 
III is firm. They are showing a fine line 
of batchers’, grocers’ and dairy refri
gerators. and their staff have been kept 
busy showing the trade the superior 
qualities of Eureka refrigerators.Canadian National Exhibition—Exhibit of the Dominion Canister Co. of Dundas, Ont.
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Canadian National Exhibition—Exhibit of the Genesee Pure Food Co.—Jell-O.

jell-o I POWDER.

U ELL' O
THE DAINTY DESSERT,
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Pure Fruit Preserves.
Thcic's one exhibit in the Manufactur

ais' Building that suggests mother and 
hei fruit cellar. It beats mother in style 
bee,iuse i he bottles are of French design 
and handsomely and uniformly labelled.

Mr. Smith emphasizes very strongly 
the fact that lie uses on It fresh fruit and 
pure granulated cane sugar, lie uses no 
preservatives, llis canning and preset v 
ing are all done during the fruit season.

Mr. Smith owns a fruit farm of sec

tion, a product of extraordinary merit 
must result.

Some time since the Pure Food Blanch 
of the Inland Revenue Department, Ot
tawa, issued a statement in regard to 
1X2 samples of Jams, jellies anil pie-

E D. SMITHS PURE JAMS 8t JEbblES

2k rvVp

I i i

Canadian National Exhibition—Exhibit of E. D. Smith’s Pure Jams and Jellies.

hut the contents of each jar look like 
I lie real thing'that mother used to make. 
It is an all ladite array of K. I). 
Smith’s pure fruit, jams, jellies and pre
serves from the 1 leldei leigh Farm, Win
ona . Ont. W. (I, Pal rick A Co. are the 
Toronto agents.

era I hundred acres and it is the product 
of his own lands and adjacent farms he 
uses in the products in question. They 
are gathered when ready and made into 
jam. jelly or preserves without delay. 
With cleanly methods, and the llelder- 
leigh Farm methods are beyond ques- 
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serves examined. Of these 2!) were found 
pure. Mr. Smith in a little pamphlet for 
distribution says :

“Now let us examine where these 29 
samples were made. Ten were made by 
K. I). Smith, Winona, Ontario ; three 
were made by Knglish and Scotch firms;



CHOCOLATES &BDNBÜ

(LcsdM' à**

Ml**

The Canadian Grocer CANADIAN NATIONAL EXHIBITION

fteurorU

RNF
10

Canadian National Exhibition—Exhibit of Stewart’s Chocolates and Bonbons.

The Quaker Oats Co.
The Quaker (lain Company—formelly 

The American Cereal Company—have a 
splendid corner booth, in which Hie sev
eral finals manufactured In them are 
well displayed. A stall from the Chic.mo 
ollice is in charge, and the demonstra
tors have been exceedingly busy. Their 
efforts have been liberally rewarded by 
line returns right on llie spot. The re
sults achieved are greatlv in advance of 
expectations.

rite booth has a good position and the 
display is attractive as well as effective

The Canadian headquarters of this 
company are at I’elerhoro, and the busi
ness has increased so salisfactorilv that 
a stronger force will likely he put on 
this ground.

Quaker Oats, IVl t Violin's Breakfast 
h'ooil. Quaker Rice tpulled) and Apile/.o 
are among the well known foods adver
tised.

Canadian National Exhibition—Quaker Oats Co. Exhibit.
4.1

Quaker Puffed Rice is rice, to he sure, 
hut so vastly different in llavor. tex
ture and appearance from rice cooked in 
the old way that comparison is impos
sible. The grain is cleaned, sterilized 
and placed in great air-tight cylinder 
guns where it is thoroughly cooked in the 
steam from its own moisture. Then the 
cap is taken from the gun. and the e\ 
plosion which follows puffs the grains 
to several times their original size 

Following is the Vnalytical report of 
the Columbus Food Laboratory. Chi
cago. on Apitezo —Protein. Itt.ut* fat, 
.till , dextrinized carbohydrates and cellu-

thrcc were made by Mrs. Luke, Mont
real, (/tie. ; two were made by Mr. Ren
net, a retail grocer in Ottawa; four 
were made by various fruit linns on the 
Pacific coast of British Columbia ; four 
were made by local establishments in 
Charlottetown, P.K.l ; one was made by 
a lady in Fredericton, N IL ; one each 
by two Toronto firms. Not one single 
pure sample was made in Canada (out
side K. I). Smith's) by any of the lead
ing establishments manufacturing a gen
eral line of jams, jellies and preserves 
and catering to the trade of the whole 
Dominion. What need is there for more 
words ? Surely in the face of this most 
absolute proof no one wanting pure 
goods will run the risk of buying from 
any other source.”

Stewart’s Confectionery.
Kite of the daintiest stands at the 

Kxhibition is that of the Stewart Co., 
Limited, where is displayed samples of 
tlie various lines of line confectionery 
and chocolates which they make. The 
high standard of Stewart's chocolates 
and confectionery is becoming so well 
known that the Him has difficulty in 
keeping up with the demand for them. 
Kvery high grade chocolate turned out 
In them has the name Stewart stamped 
on the bottom, which is a guarantee to 
the purchaser that the quality is of the 
very best. It has always been the 
policy of the company to use only ma
terials of the purest grade, and through 
out the factory the most scrupulous 
cleanliness is insisted upon, and the 
best class of help is employed, the re 
suit being that Stewart's goods are 
known front end to end of Canada as 
having an uniformly high quality which 
is maintained by few other makers. An 
other feature is the great care exercised 
in the packing of every line put out, 
which ensures them reaching their des 
filiation in perfect condition.
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In.-e. ,1.1.7 , g rape Mig.i i. Hi.nn ; ash, 
l..'i7 . moisthiv. 7.77 : total, llHI.IMt.

I’rtt i.iolin's Breakfast Food is not 
rooked at I lie mill, but through exclusive 
and original processes is made ready for 
east cooking at home. In each Pelti- 
lolm ilake is retained every one of the 
myriad food qualities for brain, hone 
muscle anil blood, placed in the wheat by 
na t ure.

Walter Baker & Co’s Chocolate.
It i> a fact of interest to every hand 

1er of cocoa and chocolate that in Oc
tober. 17mi. just I2U years ago. the

est price for which unadulterated ar
ticles of high grade can be put upon the 
market.

Under cover of a similarity in name, 
trademark, label or wrapper, a number 
of unscrupulous concerns have, within 
recent years, made attempts to get 
possession of the great market won by 
this house, by trading on its goad name 
— selling to unsuspecting consumers 
goods of distinctly inferior quality by 
representing them to be the products of 
the genuine “Baker's.’’ The quantity 
of goods sold in this way is not so 
much of an injury to Walter Baker tk

the cost and giving a fictitious appear
ance of richness and strength The 
safest course for dealers, therefore, is 
to handle goods bearing the name and 
trade-mark of a well known and repu 
table manufacturer. Walter Baker ik 
Co. have behind them one hundred aryl 
twenty-six years of successful manufac 
turc, and forty six highest awards from 
the great industrial exhibitions in 
Europe and America.

Cowan’s Chocolate.
To exhibition visitors the display of 

the Cowan Cocoa Company has long

FCoçoa
Pure BREft

Canadian National Exhibition—Exhibit of Walter Baker & Co.’s Pure Breakfast Cocoa and Chocolates.

house of Walter Baker <k Co., Limited, 
was established in Dorchester, Mass., on 
the site of one of the large mills of the 
company. The plant now comprises six 
large mills and storehouses, having a 
fioor space of 348,480 square feet, about 
eight acres.

The house has grown to be the largest 
of its kind in the world, and it has 
achieved that result by always main
taining the highest standard in the 
quality of its cocoa and chocolate pre
parations and selling them at the low-

(’o. as the discredit, cast upon their 
manufactures by leading some consum
ers to believe that these fraudulent ar
ticles are of their manufacture and that 
they have lowered the high standard 
maintained for so many years.

Statements in the press and in the 
reports of the Pure Food Commission 
ers show that there are on the market 
at this time many cocoas and choco
lates which have been treated with 
adulterants, more or less injurious to 
health, for the purpose of cheapening
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been a familiar one. The exhibit this 
year was as heretofore centrally located 
in the middle aisle and the attendants 
were left very little time to rest, an
swering inquiries and filling the urgent 
demands for Cowan’s Milk Chocolate in 
croquettes, medallions and wafers, in 
which direction I he taste of the exhibi
tion visitor seems strongly directed. A 
full line of Perfection cocoa and choco
late was of course also on exhibition and 
made a line showing indeed.
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For the Handling of Oil.
Standing out prominently in the list 

of those exhibits which in themselves 
were alone worth coming hundreds of 
miles to see, is the oil and gasoline 
storage system made by S. K. Bowser 
<V Co., Inc., 530 Front street west, To
ronto.

The growth of this firm has been re
markable. Kstablishcd in 1SX5, they of
fer a tried and proved success. The mer
chant, manufacturer, autnmohilist, rail
road ollicial—in fact, anv handler or user 
of all kinds of oils, benzine, gasoline or 
solution in large or small quantities, 
were quick to recognize and take advan
tage of the safe, economical, clean and 
profit-insuring method which the Bowser 
system alone affords. In these days of 
keen competition every device which re

interesting and instructive hour at Bow
ser & Co.’s display in the Process Build
ing and gained much information from 
the members of the Canadian organiza
tion who were in constant attendance 
upon the thousands of interested callers, 
lie met the manager, W. R. liante, and 
the following salesmen, all of whom,are 
well and favorably known in their re
spective territories : J. B. Bate, A. K. 
Motïatt, J. E. Hale, Levi Swartz, 
C. S. Hetrick, and S. W. Paisley, of 
Ontario. The representatives who were 
not present are : Thos. Cragg, of Mani
toba and the western provinces, Napo
leon Rosconi, of Quebec, and Wm. Rob
ertson and J. H. W. StrubBe, of the 
Maritime Provinces.

In the handling of coal oil, gasoline, 
varnishes, glycerine, castor oil, luhrivat-

ovcrflow. over-measure, .-pilling, diip- 
ping. etc.

A view of the Bowser exhibit i- shown 
below. Among late installations max In- 
mentioned Marks, Clavet, Ikdiie. Port 
Arthur. (bit.: the Uomiiiion Automobile 
Co., Montreal, Toronto, and Winnipeg: 
Singer Sewing Machine Co.. St. John. 
Que.; Parke-Bavi' (Urtig) Co.. Walkcr- 
\ die. Out., and London. Hug.: Canadian 
Furniture Co.. Waterloo: Canadian liuli- 
her Co.. Montreal. Ncailv one-third of 
a million outfits are in use throughout 
the world, Mr. Ilanee told the re|w»rter. 
and the wonderful |>art of it all is that, 
such heavy Huids a- varnish, paint oils, 
lard oil and rubber cement, by means of 
specially designed combination suction 
and force pumps may be drawn any di-

Canadian National Exhibition—Exhibit of the S. F. Bowser Co.

duces cost or lire risk, or conserves 
time, labor and material, is just so 
much gain and advantage in the battle 
for supremacy. So broadly adaptable 
are the Bowser equipments, so complete 
m detail and so simple and comprehen
sive in construction that they meet all 
conditions required. No money or care- 
have been spared in making these oullits 
the very best that can he produced.

The demand for Bowser four-measure 
self-measuring outfits of a few gallons to 
thousands of gallons capacity has in
creased so rapidly and to such an cxtentl 
that larger manufacturing facilities have 
become necessary and a large new two- 
storey building, tilixlXU feet, is being 
erected at Iiii-li8 Fraser avenue, two 
squares west of the King street subway, 
to he ready for occupancy by October 15.

A Canadian Grocer reporter spent an

ling an dpaints oils, etc., in grocery, 
drug, general and hardware stores, the 
liquid is discharged by gallons, half gal
lons. quarts or pints diicrtly into the 
customer’s can from the tank located on 
the first Hour, or in the cellar, or buried 
outside in the ground. Ju garages, pub
lic and private the gasoline may he 
brought directly into the reservoir of 
the machine .and in shops, mills, fac
tories, railroad roundhouses, etc., by ad
justable measures, accurate quantities, 
according to size of oiler or other vessel 
to he filled, may he drawn in minimum 
lime, at minimum labor and with maxi
mum safety, in all eases keeping the 
gases in and dirt and grit out : prevent
ing all loss by waste so common to the 
ordinary method through evaporation.
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tance aXuVlo any height, and ihu- dis
tributed for use as needed as icadily and 
easily us the lightest fluids made. And 
better still by absolutely preventing 
every drop of waste of whatever kind 
and doing away with o|h-ii. sloppy meas
ures ami oil-soaked Moors, as many gal- 
hyns arc sold or used, as bought, and 
thus all the profits are secured.

Ill a word, these outfits pay for I hem- 
selves over and over during their life
time. Many in use fifteen to twenty 
years are still giving satisfactory ser
vice. lu proof of the great utility and 
lasting qualities of these systems, your 
reporter was shown letters from a num
ber of users, all of whom are enthusias
tic in their statements I hat the Bowser 
is one of the very lies! investments they
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Upton’s Jams.
Upton’s jams hail a line situation and 

one of the most attractive displays in 
I he great building. The public were in
vited to taste and see that the fruit 
products of the company were good and 
the crowds about the booth would in
dicate that not a visitor had declined 
the invitation. A stall of courteous 
young ladies served the jams and jellies 
and preserves very daintily.

Peterboro Cereal Co.
Jlere is vvheie the crowd are hot after 

the sample packages of’ “Canada 
Flakes,” which are distributed along 
with advertising matter in the shape of 
blotters and match boxes. Great inter
est is shown in this exhibit and every
where on the grounds can he seen peo
ple carrying “Canada Flakes” cartons. 
The booth is very prettily arranged and 
a big sign over the door reads: “Can
ada Flakes the Food of tonality.”

Walter Lowney & Co.
“Lowney’s Chocolate Hon Hons,” 

“l-owney’s Cocoa.” This neatly paint
ed sign greets the eye immediately after 
entering the main door of the Maiml'ac- 
I urers' Huilding. This exhibit is receiv
ing special attention, particularly by the 
ladies. Here courteous demonstrators 
serve cups of cocoa and try to show I he 
good points of their prepatalions. A 
very pretty fan is also given away, so 
the visitor will keep in mind the goods 
put up by this company. The exhibit 
is specially attractive and nicely arrang
ed, and should ptove very profitable.

The Computing Scale Co.
Walking down the main aisle of the 

Manufacturers’ Huilding one cannot 
miss the sign “The Famous Dayton Com
puting Scales. ” This is where are shown 
grocers’ and butchers’ computing scales 
and their steiling qualities are demon
strated to those interested by the 
firms’ representatives, who are certain
ly kept busy. Judging by the interest 
taken in this display by the trade pres
ent it should prove a result-bringing ex
hibit.

Gowans, Kent & Co.
Situated in the centre aisle of the 

Manufacturers’ Huilding is one of the 
most beautiful and costly exhibits at 
the Fxposition, it being the display of 
cut glass shown by Gowans, Kent 
Co. The booth is very tastefully ar
ranged and is hi il I ia lit ly lighted by elec
tric lights, the large plate glass mirrors 
in I lie background adding an extra lin- 
ish to this line exhibit. It is highly 
spoken of by visitors to the fair ami 
should prove a good business getter.

Blue Ribbon Tea.
One of the most familial exhibits is 

I he booth of I SI ne Ribbon Tea, and t bis 
year, as in the past, the ladies crowded 
around the booth to get a refreshing 
cup of their favorite tea. The linn’s 
courteous representatives demonstrate 
effectively the line flavor and quality of 
Blue Ribbon Tea. A striking sign in 
this very neat and attractive exhibit 
reads “ HI lie Ribbon Tea Wins Favor 
Through Flavor.”

ever made. Then, too. they have the un
qualified approval and endorsement of 
lire boards, underwriters and insurance 
companies. Indeed Howser outfits pos

sess ihe peculiar quality and design that 
comes within the nio.-t rigid speeifica- 
i ions.

Edwardsburg Starch Co., Limited.
As usual the handsome exhibits ol the 

Cihvaidsburg Starch Co., Limited, in

CANADIAN NATIONAL EXHIBITION

F.namel, etc., etc., while in two hand
some showcases and twelve bottles was 
a display of all their starches (in bulk), 
both for household use and manufactur
ing purposes. The other booth was de
voted to their well known brand of corn 
syrup. This needs no introduction to 
Grocer readers, Crown Brand syrup be
ing a household word in Canada. They 
were also showing samples of their lat
est product, Edwardsburg maple sugar

the Manufacturers' Huilding, were a 
great attraction to the grocery trade 
and the general public. Their display 
consisted of two booths erected in Turk
ish "mosque" style with large white and 
blue canopied tops. One of these booths 
was devoted to showing their well 
known brands of starch in packages, 
such as Silver Gloss in pound cartons 
and six-pound “horseshoe” tins, Ben
son’s celebrated prepared corn, Benson’s

table syrup, which has captured the 
taste of the public and bids fair to rival 
their enormous output of Crown Brand, 
it is made from the finest selected In
dian corn and the purest maple sugar, 
and with such a guarantee behind it as 
the name “Edwardsburg,” is sure to be 
a large seller. Both exhibits were in 
charge of F. A. Verey, of the Toronto 
stall.

4ti

Canadian National Exhibition—Edwardsburg Starch Co. Exhibit No. 2.
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Eby, Blain's Coffee Exhibit.
One ni l lie must nnlii'eiilile tent hits ui 

I liis cxliiliiliiin is I lie ini>nst t-r coffee |m>1 
Mini stands on t lie lu|> id' I In- il mol h 
which helps to advertise Kliy, 1 tin in & 
• o’s “Gold Medal Coffee” and the 
‘‘Quick Coffee I'ot.” The demonstra
tors are kept busy as bees showing the 
advantages of using their coffee and 
I ml. and servi ne a nice cup of coffee to 
any one desiring it. Experience, care 
and latest machinery have made this 
firm one of the best known and largest 
coffee houses in Canada.

Canadian National Exhibition—Cerebos Salt Exhibit.

Reliance Baking Powder.
The International ........ I Co. started

about the liist ol the year In maniifav 
turc high class food products. The lirst 
they have put on tlie market is Reliance 
baking powder. The company was or 
ganized lu K. H. \ AI. XX. Savage, of 
the International Stock Food Co., of 
Toronto and Minneapolis, and with this 
strong linancial hacking its products 
arc sure of being pushed very energet i 
rally. They are already large ailver 
tisers. An idea seen in all their ails is 
that of the two cooks.

The demonstrations at the booth in 
Manufacturers' liuilding have been very 
successful. A chef in spotless white is 
kept busy baking miniature tea biscuits 
and other dainties, which pretty girls 
pass to the waiting crowds, and highly 
satisfactory business has resulted.

it is the universal table salt in Great 
Britain, the Toronto agents. \\ G. 
Patrick iV Co. asset I, anil widely used 
in Europe, Egypt, India and Austral
asia “Shortly put,” says the Bristol 
l Eng. ) Men ni y , "the ilillereiiee between 
ordinary salt and the Cerebos prepara
tion is this—tlie one is a seasoning, the 
other a splendid food containing the 
most nutritive ipiaiilies absolutely es
sential to the physical framework."

The British Medical .lournul says : A 
delicately line and dry table salt, with 
which is incorporated a lived gmount of 
mixed phosphates as found in bran. The 
object of this salt is to supply to the 
food an equivalent for the nutritious 
elements which ought to exist in bread, 
hut which are eliminated from white 
Hour with the bran."

Phosphates ale absolutely essential 
t lu ouglmut I lie enl ire animal economy 
The phosphates necessary foi blood, 
bone, muscle and brain are deiived from 
vegetable, null and ideal I lie bran m 
wheat contains llie phosphate and it is 
lost in the milling, t ookiug deprives 
vegetables of most of their phosphates. 
In butli cases common salt is substitut 
cil. But it is only a seasoning l Ills is 
v. h\ in so many cases ot sicknc s and ill 
health phosphates ale prescribed in one 
form or another as a medicine t ci.cbos 
salt, besides being a pel fed" table salt, 
provides these necessa:y phosphates m 
the ordinary diet and prevents the run
down condition if the system w ht. h in
vites sickness such as tuberculosis, pneu
monia. liiplil hell.i. typhoid and other 
zymotic diseases.

Cerebos salt never cakes This itself 
makes il worth its increased cost over 
common salt. 11 is put up in lwo-pound 
I ins handsomely decorated in blue and 
gold, and m JH-lb tins for hotel use 
The salt 'Vas displayed and its qualities 
demons I la I ed in a handsome booth in 
charge of K. .1 Blackburn.

Electric Coffee Mills.
The south-west wing of the 1‘rocvss 

Building housed the display of the X l> 
Fisher Co., who had a line collection of

Canadian Na'ional Exhibition—International Food Co. Exhibit, Reliance Baking
Powder.

Cerebos Salt.
"Push I he new thing if its good," is 

a safe motto for the grocer. Cerebos 
salt is on that list. Though rompara
il vrly recently introduced into Canada.
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their electric coffee mills fitted either 
for direct or alternating currents. These 
mills are compact, handy and handsome 
in appearance. Mr. Carmichael, who had 
charge of the exhibit in person, demon
strated to the publie the ease and facil
ity with which these mills work, granu
lating two pounds and pulverizing one- 
half pound per minute when driven by a 
j-h.p. motor.

STANDARD APPLE BARRELS.
• James Innés, of the Sutherland-lnues 

Company, Chatham, Ont., is one of the 
strongest advocates of the adoption of

the Nova Scotia standard apple barrel 
throughout the whole of Canada, lie 
gives his reasons to the National Coop
ers’ .Journal as follows :

“At the present time the coopers in 
Ontario are making barrels with 30-in. 
staves of 1-2-in. bilge, 9-lfi-in. bilge, 
5-8-in. and 11-16-in. bilge, also out of 
28 1-2-in. staves of 5-8-in. bilge. In Nova 
Scotia the barrel is uniform, 28 1-2-in. 
staves of !)-16-in. bilge.

“Now I think you are sufficiently con
versant with the practical part of the 
cooperage industry to know that either 
in the 28 1-2-in. or 30-in. staves, where

the barrel is going to be used for goods 
which are packed, with apples or any 
other commodity which will bruise, 1-2- 
in. or 9-16-in. bilge is not enough on a 
barrel ; the objection to a longer barrel 
with a large bilge is that it holds too 
many apples, a three-bushel barrel being 
wliai is desired at the very outside.

“The law in Canada is that not less 
than 28 1-2-in. staves with 17 1-8-in. 
head should he used, but the coopers 
here have been in the habit of using 
28 1-2-in. or 30-in. staves, according to 
the supply of No. 2 staves.

“Now, my idea is, and it is also the 
idea of the Department of Agriculture in

Canada, that a barrel with sufficient 
bilge to stand up and not press on the 
apples is what is required, and to make 
a barrel to hold the required quantity of 
fruit and pack the barrel full, that a 
28 1-2-in. stave with 5-8-in. bilge on the 
stave would give what is required.

“I went fully into the matter with 
Chief McNeill ; we experimented last 
year in shipping the 28 1-2-in. barrel 
with 5-8-in. bilge and we got the best 
possible results, the fruit arriving in 
splendid condition, and the apples selling 
for just as much as the 30-in. barrel ; 
the advantages are therefore, first, in-
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creasing the consumption of barrels, on 
account of the fruit arriving in lirsl- 
class condition when packed in a good 
barrel. Secondly, the Canadian manufac
turers can use up their No. 2, 28 1-2-in. 
staves just as easily as 30-in., even with 
an ordinary small crop year. Thirdly, a 
uniform barrel would he made through
out the whole of the country."

SUNDAY CLOSING IN SPAIN.
The Sunday closing laws of Spain are 

very interesting. Certain kinds of estab
lishments are allowed to keep open on 
the Sabbath. The Government intends, 
however, that very little manual labor 
shall be performed on that day, and all 
mines, quarries, and most all mills are 
obliged to be closed down on Sunday, 
the only factories that are exempt are 
those for making extracts for liquorice, 
Hour mills, ice laclories, and breweries. 
Nearly all places of amusement, includ
ing billiard halls, are allowed to remain 
open. The grocery stores are allowed lo 
remain open all day, as are the dealers 
in fresh fish, but they are not allowed to 
have the assistance of any clerks after 
11 a.m. Bakeries and confectionery es
tablishments can also keep open all day, 
but it is against the law lo have any 
clerks at work after 11 ^.in. Drug stores 
may sell drugs, but not perfumery , bar
bers must close at noon, while dealers 
in tobacco are only allowed to sell to
bacco, stamps and matches. Fish deal
ers can keep open until 2 p.m. Versons 
engaged in renting bicycles and livery 
stable keepers, also those engaged in 
renting masquerade costumes, are allow
ed to do business on Sunday. Other 
kinds of stores must he closed all day, 
with the exception of temperance bars 
and refreshment booths.

THE CHRISTIAN SCIENCE HAM.
She sailed into the butcher’s shop 

With calm and stately mien,
Although her hat was not on straight, 

And her face was rather lean.

The butcher came at once and said, 
“How can 1 serve you, ma’am ?”

“Give me,” she said, with toss of head, 
“A Christian Science ham.”

“1 want no ham that’s sugar cured,
No hickory smoked for me ;

I want one that’s been cured by failli, 
As all good hams should be."

The butcher grinned as he replied,
“The world is full of shams.

Your Christian Science may cure colds, 
But it certainly won’t cure hams.”

—Exchange.

PEELS HIGH FOR FALL.
It is probable that candied peels will 

be on the high side this Fall. At present 
the market is very strong, and from pre
sent indications lower prices are not 
within the range of possibilities. The 
supply of citron peel especially is very 
limited.

CASTILE SOAP HIGHER.
Owing to the continued high price of 

oils Castile soap has again been ad
vanced.

Canadian National Exhibition—Edwardsburg Starch Co. Exhibit No. 1.
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PROGRESSIVE RETAILING
Making the Pure Food Agitation Pay— Figuring the Cost of Goods—An Impor
tant Study—Push Specialties and Staples will take Care of Themselves—Encour

age the Clerk.

When I lie pure food agitation is pass
ing like a spasm over the English- 
speaking world, every g rover and pur
veyor of foodstuffs should try and take 
advantage of the fact that the public 
mind is dwelling u|x>n the things he 
sells. Few grocers, however, are looking 
at it this way. If any considerable 
number of the trade were, there would 
not be so much fruit stacked out on the 
si i vet. This is about as tilt by a prac
tice as detracts from the reputation of 
the grocery trade. The dust, the dog. 
tlm Hy, the microbe and the unclean 
hand all add to the undesirability of 
foodstuff so exposed. If a grocer would 
keep his fruit inside and arrange to 
display it nicely, then display outside a 
good big sign to the effect that the 
fruit was inside away from dust, dirt 
and disease, he would get the discrimin
ating tiade at any rate and they are the 
people who buy the best goods and will 
pay the price to get them.

• • *

rS pea king of signs outside, a gentleman 
tonnerly, in the grocery business in 
Toronto, stated to a representative of 
The Grocer this week that he had ex
perimented with a blackboard outside 
liis store and had found that when he 
neglected to write it up he lost as much 
as $5 a day.

There is a subject the progressive gro
ve. should study carefully and constant
ly, that is the cost of doing business. 
This means in fact the cost of his goo<|. 
If the wholesaler’s price of an article is 
a dollar some men would say “I’ll sell 
that for $1.50 and make 50 per cent, on 
it.” Would hef Rent, light, heat, 
labor, insurance, delivery, his own 
wages and whatever else goes to making 
up the cost of doing business will 
amount in the average retail grocery 
in say 20 per cent, of the turnover. The 
aitiele in question then costs $1.20 and 
freight 5 cents, making $1.25 before the 
grocer can begin to figure protit. lie 
sells for $1.50 anil makes 25 cents, but 
his profit is 20 per cent, instead of 50 
per cent. If he had said in the first 
place “I’ll be satisfied with 20 per cent. 
hi this” lui would have sold for $1.20 
and lost five cents. Some careful, pains
taking men can do business for less 
'Inin others, but every man in business 
should know to a cent what it is cost- 
big him to do business. Applied science 
? the dominant feature of present pro

gress in all industry. To know the cost
the only scientific way of carrying on 

'lie retail grocery business.
• • •

Have you got a telephone t If you 
ave, are you getting out of it all you 
ant There is one big grocery firm in 

Toronto that gets as many as 200 orders 
over the telephone in a day How’s 
• hat ? The same store gathers in a good

ly share of the best trade in the city 
with one of the clerks serially trained 
to call for orders. He knows the stock, 
knows his customers and he doesn’t go 
in a delivery wagon either. He has a 
nice turnout, rubber tired buggy and 
the rest of it .

DIG INTO YOUR BUSINESS.
A goon profit (or the retail grocer is 

the object sought. It cannot be gained 
without a thorough knowledge of the 
conditions and circumstances governing 
each distributer. The stock may be of a 
quality to satisfy consumers and the 
service the best, and yet the capital ac
count will stand still or shrink. If a 
liberal net profit is to be gained it is 
essential that the retailer should know 
the exact relation which the sale of each 
class of articles bears to the total.

Recently one of the most successful re
tail grocers in America claimed that 
unless the sales of coffee were 20 per 
cent, of the total, the business was de
fective. That seems an extreme position 
but there is no question about the aver
age profit being greater as the propor
tion of staple articles sold is kept at a 
minimum. When the sales of sugar, 
flour, butter, ano other goods sold close 
roll up to one-half or more of the total 
business it will be next to impossible to 
make money, unless a good net profit is 
secured on the staples.

The thing to do is to push profit-pay
ing goods and let the other fellow dis
tribute articles sold at or below cost. 
Every effort should he made to bring up 
the demand for tea, coffee, spices, dried 
fruits, crackers, wooden ware, flavoring 
extracts and such package goods as are 
quick sellers and afford a living profit 
Put the effort right there. Staples sell 
themselves.

It pays to add new departments as 
fast as possible. A soda water fountain 
in connection with light refreshments 
will make lots of money. In many places 
a bakery pays handsomely. Several are 
to be found in large city stores, the 
oven being located on the main floor, 
proving a great attraction. This is 

"operated by a baker in spotless white 
cap, coat and apron, who, with his as
sistants, mixes the dough and manipu
lates the materials that enter into pics 
and cakes, baking them in plain sight 
and selling fresh from the oven.

New goods are coming on the market 
every day, many of great merit. Be the 
first to introduce them, but do not go at 
it in an indifferent way, but push the 
article, seeing that its merits are made 
plain to every patron. Advertise it by 
handbills, home-made signs, personal ef
fort, even if you have to offer a pre
mium to the boys for making sales.

One firm in Newark so increased the 
demand for soup in tins by giving the 
clerks a premium that they were forced 
to buy in carload lots, securing a dis
count thereby which more than ipiid the 
bonus.

It pays to study details ; to know
40

exactlv the relation which the units in 
the stock bear to the aggregate. It takes 
time and requires patience and persis
tency, but there is big money in the 
policy. Try it !—American Grocer.

v

ENCOURAGE THE CLERK.
A kindly, encouraging word to the 

clerk now and then goes a long way to
ward helping make the business pay It 
makes the clerk a better workman, gives 
him more enthusiasm and more desire to 
so employ his time and talents as to 
make them of the most value to his em
ployer. An employer who treats his 
clerks kindly and encourages them now 
and then will have willing, ambitious 
clerks. The employer who is constantly 
grouchy and never has a kind word for 
his clerks will have a staff of knockers. 
They will knock their employer behind 
his back, and they will knock each other 
They will not have the interest of tlu
st ore at heart, and, no matter how good 
a business man the head of the concern 
mav be. this condition of affairs amongst 
the clerks is bound to make itself ad 
versely felt in computing the earning 
power of the store.

In this connection we do not advocate 
free and easy relationship between the 
head of the concern and the clerks, al
though this condition of affairs is bound 
to obtain to a greater or less extent in 
the smaller store of the country town 
While the employer should always he just 
and kind and deal courteously with his 
clerks he should always be aide to main
tain his position in such a way that 
familiarity cannot he tmi easily bred. 
There is a wide difference between friend
liness and familiarity The employer 
should make his clerks feel that he is 
their friend, but at the same time he 
should so carry himself as to always 
maintain the exact status of employer 
and employe.

The man who is cranky and grouchy 
with his employes usually adopts the 
plan with a view to getting more work 
out of them and of keeping them in fear 
of him. It is possible that he may suc
ceed in instilling a fear of the loss of 
their positions in the breasts of his em
ployes. but that is all. lie loses their 
respect, and he loses their best earning 
ability. The just man, who treats his 
clerks fairly and kindly is the man who 
will get the best return for the amount 
expended in wages, be it large or small

THINGS THAT CAN T BE DONE.
You can never tell till you try.
The man who didn't, know whether he 

could play the piano or not, had the 
right spirit.

Lots of things that couldn't he done, 
have been done.

The earth was flat for a good many 
hundreds of years. And of course, no 
body could sail around the underside ol 
it.

The Alps couldn't be crossed in Win 
ter

It was impossible for the American 
Revolution to succeed, but it aid.

The Atlantic cable was a mere hair
brained dream, but it happened

A few years ago, horseless carriages 
couldn’t be built, but now we’re in great 
luck if one of the blasted things doesn't 
run over us on our way home from the 
office.
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LONDON TRADE DOINGS
A Great Picnic at Springbank; to Celebrate the Wednesday Half Holidays— 

They had Five Thousand People With Them and all had a Fine 
Time—An Interesting Baseball Match and Sports.

The grocers of London met with un
qualified success with their picnic at 
Springbank on Wednesday of last week.

As mentioned before the retail g to
nus have closed their stores on Wednes
day afternoons during the summer 
months and not one of them has been 
sorry. On the contrary they wished to 
show that they considered Wednesday 
afternoon a very important occasion and 
so on the last of August decided to give 
a picnic for everybody.

Springbank is a 300 acre park that 
London owns four miles down the.river 
and the resort reached by the street 
railway. It is the most beautiful civic 
park in Ontario and an ideal spot for 
big picnics and as other than grocery 
stores close on Wednesday during the 
hot months there were thousands ready 
to accept the invitation of the grocers 
to “come on in, the water’s fine” (with
out the water of course).

The Free Press dispensed with its 
evening edition that day sufficing to 
make its noon edition the last for the 
day and gave the newsboys a chance to 
have some fun. And the Free Press 
Newsboys’ Band, engaged by the retail 
grocers, helped make the day a lively 
one.

Perhaps 5,UUU people enjoyed the sport 
of the afternoon and the grocers had the 
satisfaction of knowing that they bad 
given the best thing of its kind ever 
held in London li was certainly a big 
time and Harry Ranahan, .John Di
prose, Ed. Ryan and a few others were 
the busiest men one ever saw.

The feature was perhaps the great ball 
game between the boss grocers and the 
clerks. To make sure that they were 
going to win the clerks got their crack 
pitcher to put in a few of his evenings 
for the previous two weeks, as one of 
the daily papers said, practicing curves 
in the back yard.

The bosses could not get on to Andy’s 
curves at all, and if it hadn’t been for 
the reckless way in which Harry Rana
han stole bases they would have been 
shut out. Harry did not seem to caie 
at all how many people walked all over 
his white straw hat as long as he 
clutched the bag at second. And then 
he made a double play, too. Altogether 
the bosses got two runs and the clerks 
got 8. ^ x

After the ball \5an1e the following 
sports were carried 'put :

Girls’ race, unden lb—Ruth Loveless, 
Helen McFarlaue, Tillie Level y

Boys’ race, under ID—Roy Burridgc, 
Gordon Coldwell, Herb Bugg.

Girls’ race, under 15—May Parsons, 
Annie McGregor, Mamie Keyes.

Boys’ race, under 15—Stanley Keyes, 
Clifford Richardson, Ralph Coates.

Clerks’ raet—A. Crawford, J. A. Mc
Leod, Robert Collins.

Ladies’ race—Pearl Bugg, Annie Mc
Gregor, Rheta Seur.

Drivers’ race—1. Young, W. Clampitt, 
H. Calhoun.

Girls throwing baseball—Mrs. Wil
liams, Miss Hutchinson, Mrs. Southeott.

Sack race—A. Crawford, F. Stewart, 
W. Backus.

Three-legged race—McLeod and Shaw, 
Collins and Trolley, Hayes and Wilkey.

Wholesale fruiters’ race—A. Crawford, 
W. Moore, C. Parker.

Officers’ race—Harry Ranahan, J. Mc
Kenzie, Gordon Drake.

Travellers’ race—11. Nichol, M. Jones. 
Watermelon race—Bert Wood, R.

Wright, C. Singer.

W. G. A. Lambe & Co., Toronto, have 
the following advices from Griffin and 
Skelley Co., under date of Aug. 29th, re 
seeded raisins :

“Up to date we have had favorable 
weather so far as early shipments are 
concerned. The fruit is being gathered 
at this time, and placed upon trays for 
evaporation. If we should have for, say 
two weeks, dry hot weather, it will he 
possible to make shipment of seeded 
raisins in September. On the other 
hand if we were to have even one rain 
it would delay shipments considerably. 
The more rain we have the greater the 
delay will be.”

MELTING THE ICEBERG.
There isn't much in the wav of ex

perience that doesn’t come hand'- to the 
resourceful commercial traveler some 
time or other. In the current issue of 
System. F. J. Seldon, in “Stories of a 
Salesmanager,” tells how an offended 
customer was won back after an 
estrangement of 12 '-ears. The cause of 
the customer’s anger was that, through 
no fault of the company’s, an order had 
been delayed, and he had wired to send 
it by exnress. They did so and billed 
him with the extra expense. Traveler 
after traveler had been “skidooed” or 
denied an interview, and now the sales
manager sends Manners, who, upon his 
return tells this story :

Up I went. T got inside the office. I 
kind of fiddled around until T saw what 
T thought was the old man coming out
side the office. T stuck out my hand 
and told him who I was, not being 
willing to let any little piece of paste
board go in there and get that man 
all riled up before he saw my kindly 
fare. He took my hand like a gentle
man and while he see-sawed it up and 
down, he said in that high and squeaky 
tone of his : “1 don’t need anything
to day. Mr. Manners, don’t need any
thing to-day.” and off he turned, back 
to his office.

But just then a city collector came in 
with a bill and handed it to him. And 
the next thing 1 heard that squeaky 
voice calling out on a higher note than 
ever. "$5 a hundred for that stuff ? I 
would not 1 for it”—and so on for
five minutes.

I sat there during the whole thing, 
wondering when fur was going to begin 
to flv. but with mv ears wide open and 
my eves looking around everywhere try
ing to catch something that would give
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me a hook to hang my case 011. Sud
denly in the old man's harangue, I 
heard the word “paste.”

Now, I had once been in the paste 
making business myself and knew all 
about it. The principle thing in know
ing all about paste is in knowing how 
to take care of the troubles that come 
up while it’s in the making, for paste 
making consists principally of going 
wrong. And I judged from the way the 
old man talked that he had come to 
that same conclusion regarding the 
make-up of paste making.

So I leaned up against the wall and 
was taking in all he said, when along 
came a young fellow.

"Won’t you sit down ?” he asked po
litely.

“No, thank you,” I said, “I am just 
preparing to run. Ixroks a little dan
gerous in here for a peaceful man,” and 
I east my eyes down to the wrangling 
group at the other end of the room.

“Oh, no, that’s all riirht. There’ll be 
no harm done there.”

T thought this young fellow must be 
the old man’s son—at least they told 
me up at the hotel that he had a son— 
so I thought it was a good opportunity 
to just slide in the thin edge of my 
wedge.

“Judging from the talk I hear, you 
are having some trouble in getting 
your paste right,” I remarked.

“That’s where you’re right. We don’t 
seem to be able to get the stuff to come 
out right. The old man blames it onto 
the material, but T think that we are 
just about as much at fault as the stuff 
we put into it.”

By this time the clouds had blown 
over, the collector had gone out, and 
juft us the old man was finally passing 
through his office door, 1 said, rather 
loud1' - .

“T was in the paste business once my
self, and I know about these troubles 
that you people have to face. I worked 
out a good many of them myself.”

The old man turned, and his squeaky 
voice spoke up again.

"Been in the paste business, have 
you ?” he asked. “Well, 1 suppose be
tween the lumps and the cracking and a 
half a hundred other troubles, you were 
glad to get out of it.”

“Oh. no.” T said. “That was not the 
reason. T took care of the lumps and 
got rid of the cracking before T got out 
of the business.”

“How did you do it ?” he came hack 
quick as a flash.

And then I talked to him for about 
ten minutes straight, finally ending up 
with, "Ivet’s go out to the factory, and 
let me show you just what I mean.”

“Oh, no,” the yqung man said, "you 
will get your clothes all dusty and 
dirtv out there.”

“I don’t mind that,” T said; “I just 
want to show" you that I am not all 
talk.”

So out we went, the old man tripping 
along in advance, I in the middle, and 
the youn«r man, still solicitous regard 
ing the condition of my American ap 
parel, in the rear.

We walked through the shop, I stick 
ing mv thumb'into the pots, glancing at 
the grinding machinery, testing the con 
stituency of the stuff; and finally I said. 
“The best wav for you to understand 
exactly what I have been telling you is 
for me to make so rye paste for you 
Now if you’ll just get me a pair of

SEEDED RAISIN SHIPMENT.
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overalls. I’ll fix it up for you in a min
ute."

After some more protests from the 
son, the father brought me a pair of 
“jumpers.” I took off my coat and en
veloped mvself in them.

Then I began the manufacture, and 
when it was done T poured the paste out 
into the pot. The old man could hardlv 
keep on his feet for joy. Tie stuck his 
hand in the stream, put it up against 
the wall and tried it on a piece of pa
per to try its adhesive power and its 
constituency.

“That’s fine,” he said, "that’s fine. 
This half hour has done more for us 
than six months of experimenting.^

T took off the jumners, and after'^he 
voting man had carefullv brushed away 
the flour T still had on my coat. T was 
allowed to nut the latter on again and 
we wandered hack to the office.

"T had said nothing about what the 
original object of mv visit had been, al
though T had incidental'- made an on- 
nortunitv to bring the fact before the 
attention of the son. while we were in 
the factorv. Now the old man said :

"T don’t know how we should thank 
you, Mr. Manners for vour kindness 
this morning. T rea'lv wish we could 
show our annreeiation in some way.”

“That’s all right. Mr. Scott.” T put 
in cheerily. “T did it for the love of the 
game. Whenever T get interested T like 
to do a thin-' right. Of course, if you 
insist on har»imr on vour gratitude, you 
know what T came for,” T ended up 
quietly—“but,” T added, “we won’t 
speak about that. T am very glad I 
met you in this wav.”

The old man hesitated. “T am 
sorrv ” he said “T would do anything 
for von. but T don’t see how T can for 
that”—

"That’s all right, that’s all right,” T 
reneated, “I don’t ask vou for any
thing: T don’t want anything.”

"You see,” the old man continued, 
still troubled. "T hate that firm. T told 
vour salesmanager T would see mvself 
in an unmentionable region before T 
ever again gave his house an order.”

“T am sure,” T said smiling, "that 
when T report this to the salesmanager 
he won’t blame me for coming hark 
enint'- handed, for. although he isn’t a 
pious man exactly, T don’t think hr 
would want vou to journey to anv 
place of that kind just to give me an 
order. T don't wish you any such had 
luck myself.”

The old man’s face suddenly colored, 
and he laughed, as he gave me his 
hand.

“You’re all right,” hr said. “You 
just write down an order for fifteen bar
rels in that little book of vours and 
tell vour salesmanager that T have for
gotten everything.”

NOTES.
fiav Bros., bakers, Niagara Falls, Ont. 

are about to erect a three-storey build
ing to accommodate their greatly in
creased business. They have purchased 
a desirable site. The three brothers 
purchased the business two years ago 
and have increased it to ten times what 
it. was. They are a thoroughly pro
gressive trio. David Gay is the head of 
me firm.

J. T. Uraund and R. V. Braund, gen
eral merchants, of Peleiboro, spent a 
couple of days in Toronto this week 
seeing the exhibition and calling on the 
trade. They are brothers, but each runs 
his own business, one in the east and 
the other in the west of the newest On
tario city. Theirs are the only general 
stores in Petcrboro. They are keen buy
ers and have been very successful.

Harvey Mitchell, dairy superintendent, 
of Sussex, N.B., states that not so 
much cheese and more butter is being 
made in that province this year. The 
price is keeping up to 22c. wholesale. A 
great deal of the butter is disposed of 
locally, but the trade to the West Indies 
and South America in that line, he says, 
is rapidly assuming huge proportions.

Something New! 
Something Dainty! 
Something Saleable!

GOLD STANDARD 
ICE CREAM POWDER

A ten cent package makes 
a quart of pure and de
liciously flavored ice cream 
in ten minutes.

This is going to be 
a big seller, so order 
now whilethe warm 
weather lasts.

Put up in three pure and 
delightful flavors, Vanilla, 
Strawberry, Chocolate and 
unflavored.

This is sold to you on the 
same basis as Gold Standard 
Tea, Coffee, Baking Powder, 
Extracts and Spices, satis
faction guaranteed or your 
money back.

PUT UP BY

n. Mile, Georgeson Co.
LIMITED

WINNIPEG AND BRANDON, MAN.
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CONDENSED OR “WANT” 
ADVERTISE/! ENTS

Advertisements under this heading. 2c. a word first 
nsertion ; lc. a word each subsequent insertion.

Contractions count as one word, but five figures (as 
$1,000) are allowed as one word.

Cash remittances ‘to cover cost must accompany all 
advertisements. In no case can this rule be overlooked 
Advertisements received without remittance cannot be 
acknowledged.

Where replies come to our care to be forwarded five 
cents must be added to cost to cover postages, etc.

YXABLY COHTXACT BATES
100 words each Insertion, 1 year......................$30 00

“ 6 months................ 17 W
“ 3 months................ 10 00

•0 M M 1 year ................... 17 00
" 6 months................ 10 0$

•1 M M 1 year.................... 10 10

REPRESENTATIVES WANTED

AGENCY — Well connected representatives in 
** Eastern, Western and Central Canada are re
quired by large firm of malt vinegar brewers, in 
England, with special facilities for meeting the re
quirements of the Canadian trade. Write fully, 
stating territory covered, and giving references. 
Box ioi.Thk Canadian Grocer, 88 Fleet St. 
E.C., London, England. (f tf.)

BUSINESS CHANCES.

dt . f r\i A solid brick store and separate 
} t-A ) dwelling, storehouses, stable and

drive shed, together with the good will of an old 
established general store, situated about ten miles 
from Toronto. The post office is in the store, 
which does a yearly business of $7,000 to $10.000 
Owner giving up. and property must be sold. 
National Trust Company, Limited. Real Estate 
Department, 22 King Street East. Toronto.

Persons addressing advertisers will 
kindly mention having seen their adver
tisement in The Canadian Grocer.

EXPERIENCED ADVERTISEMENT WRITERS
who are open for a situation are requested to 
register tneir names with the MacLean Pub
lishing Co., at any of their offices. Inquiries are 
occasionally made by manufacturers and whole
sale houses who contemplate establishing their 
own advertising department.

HIGHEST PROFITS ABSOLUTELY SURE
Wanted—Agents for the sale of a first-class Food 

Preparation, highly recommended b> authorities.
FOR PARTICULARS ADDRESS

O F. 1170, care Orell Fussli Publicity, Zurich 
(Switzerland.)

Expert Bookkeeping
Investigation and auditing of all 
classes of accounts undertaken. 
Trading, profit and loss accounts 
and balance sheets prepared. Sets 
of books opened and office systems 
deviled in an np-to-date manner. 
Collection of overdue accounts a 
specialty.

PERCY P. DAVENPORT
Chartered Accountant 

137 Elgin Avenue, Winnipeg
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ISLAND COLONY'S TRADE
Present Situation in Newfoundland— (Canadian Goods Preferred and the 

Trade With the Dominion Increasing— Good Transportation Facilities
(Hy E. P. Arnaud, Canadian Commercial Agent.) ■=*

X< w fonmlland cowls ill! area of some 
42,0011 square miles, about one-third of 
w liirli consists of lakes and rivers. The 
population is estimated at 220,000 in
clusive of the Labrador Coast. Of these 
about 30,000 are to be found at Si. 
John’s, tlie capital, and 10,000 at Har
bor Grace the only two large centres in 
the colony. The rest of the people are 
to be found in scattered settlements, and 
small towns and village- along the coast 
line mainly engaged in the fishing in
dustry. The larger number of these un
settled upon the east coast.

Agricultural Progress Slow.
The interior of the country is to a 

very great extent unoccupied, the land 
not being cultivated more than a few 
miles from the coast line, very little 
progress has hitherto been made in agri
cultural operations, and consequently 
the amount of farm piodnee raised in 
the colony has not been at all sufficient 
to supply the needs of even the limited 
number of people to he found in the 
colony. It may be generally stated that 
the inhabitants have to lie fed and cloth 
i ll ‘hy importations from abroad.

Canadian Trade Increasing.
For many years these have mainly 

been brought from Great Britain and the 
United States for reasons which are well 
understood, but which at the present 
time have not the same foire that they 
once had. The rapid progress of Can
ada as a manufacturing and exporting 
country, together with tin- greatly im
proved facilities if communication with 
this ancient colony, is sufficient to ac
count for the fact that the imports from 
Canada have been largely augmented 
in recent years, naturally at the expense 
of our competitors in Great Biitain. and 
more particularly those in the United 
States.

Canadian Goods Preferred.
Other things being equal, there is, f 

am satislied, a decided preference in 
favor of Canada, and it only remains foi
lin' traders of the Dominion to cultivate 
in a careful way the lequirements and 
good-will of their kinsmen in this colony, 
not only to retain the large share they 
now have, but to extend it very mater
ially in the years to come.

The day has gone by when any pro

duct not considered good enough to send 
elsewhere can be sold here to advantage. 
In recent years there has been a consid
erable increase in lumbering and min
ing operations, and the establishment of 
seveial local factories, made possible by 
the customs tariff in force, has of course 
had some effect in the volume of certain 
imports.

Colony in Prosperous Condition.
The colony is in a very prosperous 

condition at present, and the time seems 
to be an opportune one for the promo
tion of an increased trade from the Dom
inion.

The transportation facilities for 
freight are good, as nearly all the small 
ports around the coast can he reached by 
steamer at frequent intervals, while the 
interior has been opened up in re.eut 
years by the Heid-Newfoimdlaml Rail
way system, connecting the capital city 
of St. John’s on the east with I'ort-an- 
Basques on the west coast, whence a fast 
steamer runs to North Sydney in Ua|ie 
Bieton, Nova Scotia, thus completing 
the link between Canada and Newfound
land.

V Buckland, of Purnell, Webb & Co., 
malt vinegar brewers, Bristol, Eng., was 
a visitor in Toronto this week, calling 
on tin- trade and incidentally attended 
the Industrial Kxhihition in company 
with C. E. Kyle. Mr. Buckland has 
come from the Pacific and is returning 
to England shortly.

THE UNITED ALKALI CO., Limited
LIVERPOOL ENGLAND

Manufacturers of

GREENBANK LYE, i. ma
RED HEART LYE, 8 oz. and 12 oz. Borax

CHLORIDE OF LIME,
A LEADER—12 oz. Tins, 80c. doz SPECIAL PRICES TO THE TRADE

L. CHAPUT, FILS CEL CIE.
DISTRIBUTING AGENTS

WHOLESALE GROCERS, and IMPORTERS

2, 4, 6 and 8 DeBresoles Street, MONTREAL



Fruit, a Short Crop This Year 

Jams Will Be a Good Seller
It was difficult for us even to get fruit this year, but we 

are now finishing putting away a good big share of the best 
berries and fruits that came to Montreal this summer.

The enormous increase in population this year means that 
all these people will have to rely almost altogether on the gro
cers for their foodstuffs, and taking it into consideration that 
house-keepers have not been able to get fruits to do their own 
preserving, the demand for a good line of Jams, Jellies, Marma
lades, etc., will be ten times bigger than ever before. We think 
we have provided for this demand in the best way possible. 
We have secured from one of the best known English houses 
their head jam maker and placed him in charge of this depart
ment in our factory, and we know that, price for price, we can 
turn out better goods than any other makers in Canada.

As we were early advised of the shortage of berries, our 
men bought right and left. This gave us a good stock, but we 
would advise everyone to book their orders as soon as possible 
as prices are advancing fast.

We have a large assortment of packages in glass, runn
ing up to 7 lbs., 14 lbs., 30 lbs. ; and barrels and pails for 
confectioners in any size.

Send us an order for Standard Brand Jam in 7-lb. palls 
(6 to crate), at 5l/*c. per lb., and we will send you something 
that will please you. We know by testing that it contains from 
15 to 20 per cent, more fruit than any other make at the price, 
and as we bought sugar pretty cheap there is very little glucose 
in it, and absolutely no chemical preservative. The goods will 
show a good profit and prove fast and satisfactory sellers.

Do l-t Now

THE 0Z0 COMPANY, Limited, MONTREAL
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Hot Weather
Means a heavy demand for our 

MILD CURED

Hams
Breakfast Bacon 
Skinned Backs

BOILED HAMS
HAM, CHICKEN and TONGUE SAUSAGE 
BOLOGNA SAUSAGE QUALITY
CANNED MEATS THE BEST

WRITE US FOR PRICE LISTS

THE PARK, BLACKWELL CO.
PORK AND BEEF PACKERS LIM,TK0

TORONTO
TELEPHONE M 3960

LARD
There are two very good reasons 

why we may expect to see higher 
prices for Lard.

The weather is getting colder, 
people use more Lard in cold weather.

Butter is scarce and higher and will 
be higher yet.

We do not think you can go astray 
in buying Lard at present prices.

F. W. FEARMAN CO.,
HAMILTON

Represented by R. G. UeCew, St. John, N.B.
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CORONA PURE LARD
IN 1 LB. BLOCKS 

50 lbs. to Box

QUALITY GUARANTEED
A FIRST-CLASS ARTICLE IN 

A CLEAN PACKAGE

Send for Trial Orders by Express

The Montreal Packing Co.,
MONTREAL, P.Q. Umlud
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DELICIOUS!
is the only word that describes our

WINDSOR BACKS
SKINNED

The choicest bacon smoked in the choicest 
way.

You do well to enquire about this bacon 
now. The orders for it are coming in 
plentifully.

When you’re writing specify your needs 
in HAMS, BUTTER, LARDl EGGS, 
CHEESE, SAUSAGE, BOLOGNA, etc.

i |W
THE WM. RYAN CO., Limited

70-72 Front St. East, TORONTO, ONT.
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Produce and Provisions

CHEESE AND BUTTER BULLETIN
The cheese market is, at the moment, 

slightly irregular, there is apparently u 
weak undertime, hut this seems more 
likt- a halt in the steady advance.

Late country markets were somewhat 
lower than the previous week, but ac
tual settling prices seem to he about the 
same .and on the whole there is no de
cline in prices and the market may he 
quoted as quiet but steady.

Cable reports from Great Britain show 
an increase in stocks theie, and in fact 
larger stocks than at the same time last 
year. It is, however, an open question 
whether the total visible supplies of 
cheese on both sides of the Atlantic are 
equal to those of a year ago.

The maike of cheese this year is un
doubtedly larger than last year in spite 
of the fact that the yield of milk is 
much lighter than a year ago, but this is 
due to the relatively higher prices for 
cheese as compared with butter, the 
make of the latter product shows a very 
marked decrease owing to the fact that 
all factories equipped to make either 
cheese or butter, were, and are, still 
making cheese as the better (laying pro
duct of milk.

Against this increased production of 
cheese, we have undoubtedly an increas
ed consumption this year and as lust 
.tear’s supplies pioved inadequate to the 
Winter’s demand, our present situation 
does not seem unjustifiable as far as rul
ing prices are concerned.

Receipts in Montreal were last week 
111,885 boxes of cheese and 20,80(1 pack
ages of butter against 82,000 boxes of 
elieese and .'11,088 packages of butter for 
the same week of last year, or a total 
s lice May 1 of 1,470,152 boxes of cheese 
and 442,310 packages of butter, as com
pared with 1,405,776 boxes of cheese ami 
535,580 packages of butter for the same 
period of last year.

Owing to this week’s holiday, our 
shipments were not made up exactly, 
but the correction in actual figures will 
appear in next week’s issue as far as 
figures at hand appear at the moment. 
Our exports of cheese were last week 
55,078 boxes, and butter 15,392 pack
ages, against 71,331 boxes of cheese and 
28,157 packages of butter for the same 
week of last year, a total since May 1 
of 1,349,484 boxes of cheesfe and 258,161 
packages of butter, as compared with 
1,247,974 boxes of cheese and 381,768 
packages of butter for the correspond
ing period of last year.

While there is an increase in the re
ceipts of cheese in Montreal of 64.376 
foxes, there is a decrease in the receipts 
of butter of 93,270 packages, which

shows an enormous falling oil" in the 
production of milk.

Itecent rains have dune some good to 
pastures, hut many sections in the Dom
inion of Canada are so completely dried 
up with the long continued heat and 
drought that a number of smaller fac
tories had to be closed for the balance 
of the season as they could not get suf
ficient milk to keep) open.

The situation is really serious, extra 
feeding is very expensive and every ar
gument that can be brought forth is 
decidedly ‘•bullish.” The only ‘‘bear
ish” argument is the ruling high prices, 
which is a warning to be careful about 
carrying stocks in hopes of a still fur
ther advance in prices. If stocks are 
really accumulating, pirices will not go 
much higher, but as long as British 
markets will buy our elieese prices can
not decline.

Butter has lately come in for a very 
sharp advance in prices. It is reported 
that Siberian supplies are short, and with 
steadily advancing prices of Danish but
ter, our Canadian butter is in good de
mand, but, as usual, we lead in prices, 
anticipating higher markets in the fu
ture and our ruling prices are above a 
present expiort basis.

After all, present prices of butter, al
though they show a considerable ad
vance, are still below the prices of 
cheese by comparison and butter seems 
to be the better value of the two, if there 
is any demand for it to come, while we 
have a demand for cheese, the demand 
for butter denials on European sup
plies.

OUR LONDON LETTER.
August 25, 1906.

The most noticeable feature of the 
l^ondon provision markets during the 
past few days is the extraordinary man
ner in which Canadian cheese, in spite 
of the continued upward tendency of 
prices, continues to go into consump
tion. With quotations over the cable 
from Canada very firm, sellers here 
have seen fit to put prices up another 
shilling, and quotations now stand at 
62s. for choicest colored and fils, for 
choicest white. Although report has it 
that considerable quantities of cheese 
are on the water, arrivals during the 
past week have not been on a very large 
scale, and stocks in warehouse have 
shrunk by some 10,090 boxes. Quality 
is being well maintained, and as the 
cheese, owing to brisk demand, do not 
require to remain long in storage, it 
reaches the public in particularly good 
condition just now. The weather, too, 
has not been so hot, a fact which has

5»

helped considerably to preserve its con
dition.

The butter market continues to 
gather strength, and a large volume ot 
business has passed -once last report. 
Quotations are soaring somewhat too 
high for buyers, however, and there will 
likely be some easing oil in demand din
ing the coming week. For the most 
part supplies are short, although some 
10,(Mill boxes of Siberian butter have 
come to hand, and are passing rapidly 
into consumption. This being the "oil 
season fqr Australian butter, there is 
naturally very little on offer, although 
for such small supplies as there are the 
demand is good, and as much as 112s. 
is being realized for the very best par 
cels. No further stocks of New Zea 
land butter have come to hand, and so 
the market is quite bare in this re
spect. Choicest brands of Canadian 
butter are selling easily at 110s., and 
some Canadian dairies at 90s. to 92s., 
but trade is not over brisk and leaves 
much to be desired. Something more 
can be dpne by Canadians to turn out 
a more uniform quality and to improve 
in the salting. From 2 per cent, to 3 
per cent, of salt is ample, if the taste 
of consumers here is to be taken into 
consideration.

Owing to a fall in the price of conti
nental bacon, sellers of the Canadian 
product have found trade somewhat 
slower this week, ami a fall in price is 
expected in the course of a day or two. 
Even continental bacon is moving very 
slowly, supplies being small, and buy 
ers lacking interest.

Supplies of Canadian pea fed bacon on 
the Liverpool market have been very 
moderate, and prices have advanced ac
cordingly Is. or 2s.

GOING BACK TO CHEESE.
Weddell & Co., London. England, im

porters of dairy products, in a com 
munication to the Dominion Trade ami 
Commerce Department, pay a high tri
bute to the value of Canada's cheese. 
In their review of the last fiscal year 
they say that cheese on the British 
workingman's table was being displaced 
by frozen mutton and beef until the 
Chicago disclosures came, which had the 
effect of driving the people back to 
cheese. During the last fiscal year Can
ada sent to Great Britain 95,884 tons 
of cheese, while all other countries and 
colonies combined contributed only 33,- 
000 tons. The quality of Canadian 
cheese last year was not only maintain 
ed, but it improved its reputation. The 
Canadian cheesemaker, like the Danish 
buttermaker, has become so proficient 
in his art that it is seldom necessary to 
unfavorably criticize his work. Butter 
from Canada is not so successful in 
this country, Canada contributing only 
15,000 tons out of Britain's total of 
272,000 tons.
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PROVISION AND DAIRY MARKETS.
MONTREAL.

PROVISION'S—There has been no 
change in provisions since last week. 
Prices are expected to change shortly, 
from present indications, but just when, 
it cannot be determined. Business is 
very good in afi lines. Smoked meats 
are still in good request. Lard, both 
compound and pure, is selling well. Ex
port business is not large.
Lritrd, pure Ueruee .........................................................  U 12

..............................56-lb. tube .... U 12i
“ ......... 20-lb. pails, wood (1<H) — 0 12J
" cases, 10-lb. tins, 60 lbs. incase 0 12*
“ “ 5-lb. “ .... 0 12j
“ " S-lb. ** .... 0 12|

Lard, Boar’s Head brand, tierces, per lb.................. 0 09
“ " |-bbl, per lb.......................... 0 091
" “ tube........................................... 0 098

Cases, 20 S-lb. tins, per lb.............................................. 0 10
" 12 5-lD. tins “ ............................................... 0 U9i
“ 610-lb. tins " ................................................  0 09f

20-lb. wood pails, each .................................................. 1 90
20-lb. tin pails, each.......................................................  1 80
Wood net, tin packages, gross weight—
Canadian short out mess pork.........................  $22 50 $23 00
American short cut clear ................................. 22 00 22 50
American fat back................................................ 23 00 23 50
Breakfast bacon, per lb...................................... - — 0 15J
Hams...................................................................... 0 14| 0 16
Extra plat*- beef, per bbl..................................... 12 50 13 00

BUTTER—Butter is slightly higher 
than at the time of our last report. The 
market is very firm. The prices quoted 
this week are the highest on record for 
years past. It is doubtful if prices will 
go any higher, but it is hard to tell 
whether they will or not. Demand from 
the other side has been very good.
Choicest creamer)-, salt.........................................  0 Zii 0 24
Medium creamery....... .......................................... 0 221 0 23|
Western dairy.................................................................. 0 20

CHEESE—Prices are lower this week 
than they have been for some little time. 
Ontarios are quoted 12jc. to ljfgC. Fair 
business has been done in an export 
way, but the orders have not arrived so 
freely as a couple of weeks ago. The 
present prices are likely to he fairly well 
maintained for some time.
Ontarios........................................................................0 A2j| 0 12g
Townships....................................................................0 12$ 0 12$
Quebec*........................................................................ 0 12$ 0 12$

EGGS—While, prices are unchanged, 
the market is rather easier this week.
Receipts are becoming heavier, and the 
quality of the eggs arriving is improv
ing with the advent of the cooler wea
ther. Selects are now selling from 20c. 
to 21c. , good No. 1 bring 17£c. to 18c. 
There is very little demand for No. 2, 
which are selling at a very low figure— 
13c. Trade in this class is very limited, 
however, very few lots being sold.

TORONTO MARKETS.
PROVISIONS—Street lot hogs are 

another half cent lower, but there are 
no other quotable changes. The market 
still continues somewhat easier, but 
business keeps up well.

Long vicar Dawn, uer iu....... ............
Smoked breakfast bacon, p r lb.........
Roll bacon, per lb................................
Small hams per lb.................................

......... 0 16
U 13
0 17
0 13
0 16
0 16
0 15

Shoulder hams, per lb..........................
Backs, plain, per lb..............................

" pea meal.........................*.......
Heavy mess pork, per bbi................
Short cut, per bbl.................................
Lard, tierces, per lb............ .................

" tubs “ ..............................

0 11|
0 17
0 18

21 50 
24 00
0 lié
0 111 
0 Ilf

" compounds, per lb.......................
Plate beef, per 200-lb. bbL...................

0 09 
12 00
9 00

*• * front quarters............................... 5 00
7 50

“ common......................................... .........5 00
.........  0 08

5 50
0 10

Lamb........................................................
Hogs, street lots...................................
Veal..........................................................

......... 0 12

......... 9 00
0 13
9 60
0 10

BUTTER—There is a much firmer tone 
in butter this week. The pasture is fall
ing off, and in addition to this dairy 
herds have been much bothered by (lies

and insects, and are not giving the milk 
they ordinarily would.

Creamery prints.................................
Per lb.

................. 0 22 0 23
Dairy prints, choice...........................

“ tubs, choice............................
Baker’s butter...................................

................ U 21 0 22

CHEESE—Cheese still maintains its 
high figure, with a firm market. We 
quote :

Per lb.
New cheese, large.......................................................... 0 13

" “ twins......................................................... 0 13i
EGGS,—A good supply is coming in, 

and the loss is lessening. Prices are 
unchanged.
Eggs (new laid) ....................................................... 0 18 0 18%

" bakers ................................................... .. .... 0 16
POULTRY—The demand is fair. These 

prices are for dead weights. Live weight 
varies from a cent to two cents less.
Old t wi  U lü U 12
Vouug ducks .......................................................... U «9 0 10
Spring chickens........................................... 0 13 0 14

ST. JOHN, N.B.
PROVISIONS—There is light busi

ness. Pork keeps firm, while barrel beef 
is easier. Smoked meats are high. Pure 
lard still held at full figures. Refined 
compound in good demand. Fresh beef 
has but little sale, prices rather lower. 
Domestic sold chiefly, as buyers will not 
pay the price for western. Lamb still 
quite high. Large quantities bought, 
through the country, for the American 
market. Good veal in demand. Mutton 
dull. Pork high.
Mess pork | er bbl................
Clear pork, " ..................
Plate beef, “ ................
Domestic beef, per lb...........
Western beef, “ ...........
Mutton. " .........
Veal, " .........
Pork, ' '*

RoUs/ *•

Lard, pure, tubs, ” .........

Refined lar i, tube................
“ " pails................

$22 50 $23 50
20 00 23 CO
13 50 14 50
0 05 0 074
0 07 0 09
0 06 0 06|
0 07 0 08
0 09 0 10
0 10 0 12
0 14 0 16
0 12 0 14
0 12 0 124
0 12} 0 13
0 091; 0 094
0 09J 0 10

BUTTER—Prices are higher and sup
plies hard to get. The outlook is for 
high prices.
Creamery butter..................................................... 0 24 0 26
Best dairy butter........................  0 20 0 22
Good dairy tube....................................................... 0 17 0 20
Pair   0 14 0 16

EGGS—Little change, but prices are 
firmer. Buyers need to be particular 
about quality at this season.
Eggs, strictly fresh.................................. .............020 0 25

“ fresh................................................................. 0 19 0 20
" case stock........................................................0 18 0 19

CHEESE—Record prices are the order 
of the day and the outlook is extremely 
firm.
Cheese, per lb 0 13 0 14

DO A CASH BUSINESS.
There are two ways of doing business, 

a right way and a wrong way. Doing it 
the right way results in the survival of 
the fittest. It does not require a fore
cast of the finality when doing business 
the wrong way.

A series of articles appearing editor
ially and on this page, bearing directly 
on doing business on a cash basis have 
caused considerable comment and some 
action. Whole counties are considering 
the transformation. Merchants in many 
sections would shift ins tan ter but for 
the fear that some trade might be sacri
ficed. It matters not how drastic the 
change, it is a fact that the old way 
of doing business will not meet the re-
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qui remen Is of to-day and the merchant 
who continues to extend credits for a 
year or more, without interest, will 
sooner or later find the truth of this 
statement.

There is a way to do a cash business 
without insisting on immediate pay
ment. Your jobber does a cash business. 
He gives you discounts for immediate 
payment, for payment after ten days, 
etc., and then after the maximum time 
on which goods are sold, you are forced 
to give bankable paper bearing interest 
to cover your account.

Every large manufacturing concern 
does a cash business, because on every 
sale made there is a stipulated time for 
payment and interest is made on defer
red payments.

Every large city store does business 
on a cash basis and yet no small part 
of the trade of these stores is done on 
credit—but this credit differs from that 
demanded by the farmer. An agreed 
time for payment is arranged for, and 
the applicant for credit is investigated 
as to ability to meet obligations, past 
record, etc., while there is a distinct 
understanding as to the maximum 
amount of credit to be used.

Reputable people, and disreputable 
people, who had not been discovered in 
their favorite pose as dead beats, were 
given credit for any old amount and for 
any old time.

There was even no limit to the pa
tience of the merchant. Moreover, the 
collection of accounts worried him not. 
If a debtor wanted to pay well and 
good, if not, why it made no difference, 
and he was as welcome to borrow tin- 
goods of the retailer as the cash cus
tomer who just happened in.

This habit grew and grew and paved 
the way for the retail mail order busi
ness. It was handicapping the cash cus
tomer for the benefit of the time and 
eternity debtor. It disgusted men with 
money ready to pay their way to find 
that the slow and never-paying custom
ers were just as welcome and received 
the same prices that they did.

The retailers with their limited stocks 
and with their own slow ideas were 
moving along slowly, when they awak
ened to the fact that they had aggres
sive competitors in the big mail order 
houses. The difference between the cata
logue houses’ price and their own 
startled them.

Many changed quickly to the cash 
basis. Cash or bankable paper after 30 
days. Some to cash outright. Find one 
of the firms that changed that would 
ever go back to the mixed method.

We are at the very crest of the cata
logue retail trade wave. It will go 
backward or forward from this time on. 
It is up to the retailers of this country 
to give the movement a good swift kick.

You can meet catalogue retail compe
tition only in one way. Do business on 
as near a cash basis as possible, and 
above all things have a limit to credit 
and a date for payment of accounts. Tin- 
more people who cut out time and eter
nity credits, the less powerful the mail 
order competition. There should cer
tainly be a difference in the price of 
goods sold for cash and on goods sold 
to be paid for in six months, a year, 
two years or—perhaps. The nearer a 
straight cash business you do the bet
ter, and there is safety, satisfaction, 
security and surplus in it, with assur
ance against the coming of the sheriff. 
There will be no creditors.—The Hard
ware Trade.
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THE POSITION OF CHEESE.

Explanation of the Unusual Course of 
Prices in England.

Grocers’ Journal, London, Eng., July 28.
The manner in which the price of 

cheese has kept up this season has been 
a puzzle to people on both sides of the 
Atlantic, as quotations have taken a 
habit of rising just when they should 
have fallen, and the drop usual with ex
panding imports has failed to eventnate. 
Tlie quantity coming in has been so 
great that the close wind-up of last sea
son might reasonably have been expect
ed to have counted for nought. But 
that it had considerable effect on the 
situation is made .'dear ‘by the rapid 
manner in which the arrivals were 
. aught up, the seller being able to tlx 
his limits again and again without shut
ting off demand. There is no doubt 
that the Canadian article lias become the 
staple in this particular line of produce, 
and what Canada does is more likely in 
consequence to influence the course of 
prices than what any other producing 
centre does. Theiefore the situation be
comes complicated when we look at the 
ligures of imports and $ee that Canada 
has been trying to double her exports 
and has nearly succeeded. Other coun- 
I ries, too, have added to their usual out
put, and we have had landed in England 
this year up to the end of June 931,438 
cut., against 772,861 cwt., in 1905, and 
■■>85,438 cwt. in 1904. The imports last 
month were exceedingly heavy, amount
ing to 279,605 cwt., against 185,109 owt. 
ilie previous June, and 206,032 cwt. in 
•lune, 1904. There has been a continu
ous stream of imports this month also, 
and yet prices have remained on the 
up giade until the present week, when 
ihere has been a set-back of Is. per 
1 wt. What is the cause of the excep- 
lional firmness of the market for Cana- 
wian cheese in face of these enormous 
mportet There must be a very good 
ason somewhere, and that very good 
a son is no doubt the fact that con- 
nnption has been able to seize hold of 
ie stuff as it has come in. But the

natural increase of the population would 
not admit of such an addition to our 
consumptive requirements as is indicat
ed by the figures There must have been 
an increase in the consumption per 
capita, and that, we think, is the answer 
to all the questions on the strong cheese 
position that has existed. It is custom
ary at this period of the year for the 
consumption of cheese to go up with a 
bound; the arrival of green stuff and 
the change in appetite which comes with 
the hot weather brings that about. But 
there have been exceptional causes this 
year to throw people on to eating cheese. 
The Summer has ‘been so far a finer one 
than we usually have, and this takes 
people out of doors and increases the 
bread and cheese bill, and a five per cent, 
increase in consumption, which would be 
easily accounted for this way, means an 
enormous addition to our imports. 
Again, the foreign meat scare has been 
bound to have its effect. As our readers 
know very well, when the hot weather 
deci eases the butchers’ sales there is 
usually a rise in the tinned meat trade 
over the grocer’s counter. But this year 
we have got “Jungle” fever, and the 
public has been frightened off the tin
ned comestible. Where can it turn bet
ter than to cheese t And to cheese it 
has turned. But there is au end to all 
things, and the end to the continuous 
rise has come this week with a declina
tion in the demand from the country 
districts. Buyers have been fewer, the 
niNke proceeds merrily in Canada, and 
c.i.f. quotations have been coming over 
lower and differing and it has been found 
necessary to lower the London quota
tion to meet circumstances. It was cer
tainly time the buyer began to have a 
look in. The English make has not been 
a heavy one up to now, and the* Scotch 
and Welsh output has been short, but 
supplies have been sufficient lately, and 
America has exhibited an intention not 
to be left out of the competition.

Jos. Switzer, Richmond Hill, Ont., 
has been paying a visit to friends at the 
old home.

ou Should Handle

Clark’s Sliced Smoked Beef
rtCCause every can is guaranteed to be of the first quality. 
i ecause of its fine Flavor and Texture.
- ecüUSC it will please your customers and a pleased customer is 

the best advertisement you can have.
* ecause it is canned by the most perfect and cleanly method

known.
* ecause its price is within the reach of all.

BUTTER, CHEESE, EGOS
U you bsve Butter, Chew or Eg*» twell. 

write me. I tm elweys In the merket to buy. II 
you weal to buy Egg». Butter or Cheeee, write 
or wire for price».

B. H. POWER

Table, Dairy and Cheese Salts. Fine and Coarse 
Salts in Sacks and Barrels,1 Land Salt.

0. 1. COOPER
TORONTO SALT WORKS

TORONTO, ONT.
AQIMTg Fee THE DOMINION SALT Miller

KABITOBA end L0W1B PROVISO».

BUTTER»" EGGS
-----WE ARE-----

BUYERS and SELLERS

Every country store should 
•took them, because 

every housekeeper 
wants them.

Paper Bags 
Wrapping Paper | j 

Grocer’s Sundries

Hamilton and Winnipeg

ROOMS
RUSHES
ASKETS
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EFFECTIVE ADVERTISING
Exhibitions a Fruitful Source of Sugges tion—Governor Folk advises Advertising 

in the Local Papers—A Sample Ad— Hints on Effective Publicity.
From Halifax to New Westminster this

is exhibition time.
When you visited the Exhibition did 

you get any advertising pointers ?
Besides visiting the foodstuffs exhibits 

did you also take in those of general 
manufacturing—any display where a 
hint could be picked up t

Did you accept all the literature of
fered you, and did you bring the same 
home ?

Did you make any comparisons be
tween the effectiveness of one manufac
turer's methods over another ?

Did you notice any advertising that 
was new to you ?

Did you notice any advertising that 
you considered too costly ?

Did you notice any advertising fail
ures for want of the proper people back 
of them ?

Think over your visit. Remember, 
you saw the publicity methods of some 
of the biggest concerns in the country.

Remember, most of these concerns 
have publicity men.

Remember, they are more apt to be 
light than to be wrong.

FOLK AND THE RETAILER.
Gov. Folk, in addressing the retail 

merchants of Missouri at their conven
tion in Jefferson City, July 17, spoke 
against the mail-order business, and 
favored advertising in the town papers. 
He said in part :

“We are proud of our splendid cities, 
and we want them to increase in wealth 
and population, and we also want our 
country towns to grow. We wish the 
citv merchants to build up, but we also 
desire the country merchants to pros
per. 1 do not believe in the ma’i-order 
citizen. If a nlace is good enough for 
a man to live in and to make his monev 
in. it is good enough for him to spend 
his money in.

“No merchant can succeed without 
advertising in one way or another. 
Patronize your town papers, build them 
up. and they will build the town up and 
build you up increased trade, and great
er opportunities. Do not be afraid that 
business is going to be hurt by the re 
cent exposures of wrongdoing in the 
commercial world. No man who is do
ing an honest business can be injured by 
the light. All business will be better 
for the cleansing process it is going 
through, and for the stamping out of 
evil.”

W. 0. WALLACE’S ADS.
W. O. Wallace understands what time

liness means in advertising. His reach
ing out for picnic orders was a good 
stroke of business.

In specializing on fruit and biscuits he 
chose lines that were bound to appeal 
to those talking picnic.

More grocers might take up this “op
portune" advertising

BAILEY’S WAY.
Maple, Ont., has a live grocer in H. 

(’. Bailey.

He knows that the post card is neater 
and easier to handle than the circular.

So he adopts the post card as his 
store messenger.

Vnder date of August 1, Mr. Bailey 
sent out a special notice on jars, with 
the additional mention of a butter 
proposition.

Keep up this style of advertising, Mr. 
Bailey.

A Kansas business man in the course 
of an address on advertising recently, 
said :

“If I ventured to advise the adver
tiser the advice would be largely 
‘Don’ts,’ and something like this :

“Don’t expect too much. Advertis
ing may seem to work miracles in in
stances, but miracles are exceptions and 
not the rule.

“Don’t lie. Live up to your an
nouncements.

“Don't indulge in ‘flapdoodle,’ anil 
don’t ‘slop over.’

“Don't be stingy in your appropria
tion.

“Don’t be brusque, giuff, smart,' nor 
exacting with the solicitor. He may be 
fully as much of a gentleman as your
self, and if he is not you have a fine op
portunity to show him an example of a 
true gentleman's behavior.

“Don't try to tell too much in a 
small space. Give your announcement 
daylight and breathing room. A stuff
ed advertisement is liable to have a 
short reach.

“Don’t overlook the value of well- 
made, well-printed, convincing illustra
tions.

“Don’t publish yourself as ‘cheap,' 
doing a eheap-John business, by using 
‘cheap’ stationery.

“Don't fail, if not located at a well- 
known point, always to announce your 
direction and distance from some well- 
known point, and the railroads that 
reach you.

“Don’t forget the value of the short 
and friendly reading notice.

“Don’t forget that they cost the pub
lisher money.

“Don't demand something for nothing, 
especially long-winded puffs of yourself 
and what you have. Pay your way, and 
pleasantly. The prompt payment is 
doubly sanctified. The haggler, the
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skin-flint, the knocker’ and 'bluffer' 
may carry his point at times, but in 
the long run he will lose out—in stand 
ing if not in money.

“Don't, if the publisher makes an 
error, of commission or omission (and 
these errors are common to most o 
us), try to regulate him by rudeness un
til other means have failed. He may 
know how to be quite as rude as you, 
and, besides, he has a club. There are 
few instances in which a publisher is 
not glad to rectify in good measure any 
mistakes for which his office is respon 
sible.

“Don’t drop out. Keep something do 
ing. Change your copy and stay alive.

“Don’t forget to award the other fel 
low the same ‘square deal’ you ask for 
yourself. ’ ’—A. A. B.

CHANGES IN WINE AND SPIRIT 
FIRM.

Acting in behalf of foreign capitalist> 
1). J. Rattray, managei or the Montreal 
branch of 1). Rattray & Sons, Quebec, 
has secured control of tlie capital stock 
of tlic old-established wine and spirit 
firm, William Farrell, Limited, Mom 
real. Mr. Ratfiay has been appointed

president and managing director. It :> 
understood that the capital stock will I 
largely increased, and in the future tl. 
business will be actively pushed alm.- 
modein lines. The company contei; 
plates the erection of distilleries in t:*i 
vicinity of Mt lit real.

Mr. Rattray’s new position will n-i 
pievent him giving his attention to i 
various offices of his other firm in I 
i’i|o'l commission business.

J. II. Galloway, formerly of Gall' 
wav <k I’arnell. brokers and commissi 
merchants. Vancouver, was in Toron - 
last week. Mr. Galloway has sold ■ t 
his interest to E. G. l’arnell, and 
tends taking up his residence in t 
east. He intends takinc mi agenc 
for special lines. When in Vancouver . 
represented a number of Patr. 
Smyrna, Jaiiane.se and other Orient I 
firms, besides a number of Canadi i 
concerns. Tn conversation with t n 
Canadian Grocer he said that his tii ;i 
had also of late been doing quite a bu : 
ness in grain of Alberta product. I c 
says that this trade has grown enur 
ously of late and has great possibilité 
Mr. Galloway is an old Ontario bi 
having gone to Vancouver a litt'e o\ -r 
seven years ago.
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EGG CASE FILLERS

NEW LAID EGGS
to bring the highest market price

MUST BE PACKED
in clean, fresh Fillers.

Theae can bo obtained from

The Miller Bros. Go., Limited
Manufacturers of Egg Case Fillers 

30-38 BO W D STREET

MONTREAL
Board Mills and Flllsr Factory at GLEN MILLER, ONT.

THE

Manitoba Canning Co. Ltd.
GUARANTEES

ALL ITS TINNED MEATS

Corned Beef, Roast Beef, 
Chicken, Tongue, Potted 

Meats, etc.

YOU RUN NO RISK

SELLING AGENTS

Mobil & Bain, Galloway & Parnell
WINNIPEG and CALGARY VANCOUVER

Oval Wood Dishes
Clean, Strong 

and Inexpensive
FOR

BUTTER, LARD, MINCEMEAT, 
PICKLES, and a dozen 

other Grocery Lines.
Make a clean, neat package. Never leak ; never go 

to pieces.

Your customers will congratulate you on them.

18,000 now ready for shipment. We can 
fill all orders promptly just now.

Write or wire for prices. You will find them 
reasonable.

GRAHAM BROS., Kinmount, Ont.
Agent for Maritime Province.

W. 8. CLAWSON & CO.
1U12 South Wharf St., ST. JOHN, N.B.
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FLOUR AND CEREAL FOODS
Market Still Waiting for the Oncoming of the New Crop—Cereals lower—Very 

Little Export Business Doing.

The western wheat crop is still a 
mystery. The Northwest Grain Deal
ers’ Association went on a tour with 
a flourish of trumpets to size things up. 
Upon their return they give out an esti
mate of 84,500,000 bushels, then a 
newspaper correspondent writes of it 
thus :

“Grain men, like other folk in the 
west, work hard, and when they go out 
for a jaunt into the country it is hard
ly to be expected that they will sit at 
the car window with their eyes glued to 
strong field glasses and look at nothing 
but wheat. Anyway, no matter what 
may be expected of them, they certain
ly do not do it. This year, in order 
that the itinerary might include sunny 
southern Alberta, a number of the most 
important wheat sections were either 
omitted altogether or were covered in 
the night. It is safe to say that their 
train did not travel over the railway 
running through even one-half of the 
wheat areas, and there was practically 
no driving into the country. A number 
of men who knew nothing of crops went 
with them, and in the making of the 
estimate their votes were counted.”

Figuring, though, while waiting for 
results, is interesting. Here is how 
some industrious statistiean has ascer
tained that the western farmer will this 
year get $90,000,000 for his wheat, oats 
and barley : Wheat, 91,813.900 bus. at 
68c., $62,433,452: oats. 80,854,680 bus. 
at 28c., $22,639,310; barley. 17,735,790 
bus. at 30c., $5,320,370; total, $90,39.3,- 
132.

Aside from these admixtures of arith
metic and the imagination, things are 
quiet in the world of cereals. There is 
some export business and very little 
local.

MONTREAL.
GRAIN—Export business in new peas 

is very brisk, but dealers sav there is 
not much money in it, since they ob
tain only 714c. f.o.b. There is no ex
port trade in oats or wheat at present. 
Bids are two cents out of line.
Nn. 4 barley store.......................................................... n 5H
Rejected barley, st^re....................................................  0 48*
No. 2 white oats “ .................................................... 0 38
No. 3 white oat* " .................................................... 11 37
Vo. 4 white oats “ .................................................... 0 36
No. 3 yellow corn " .................................................... Oh*
No ° npia b-wig 78 per ce*11, rv'inf*................ 0 71*

FLOUR—There has been no change in 
the flour market since last report. 
Trade is reported as being very good in 
some quarters, while on the other hand 
there are some millers who say that 
business is limited. With the coming 
of the Fall season, however, there will 
be more demand for flour, as for other 
lines. Prices are steadily maintained.
Winter wheat patents................................................ 4 40 4 70
Straight rollers .............. ............................................ 4 00 4 20

Extra.............................................................................. 4 10 4 40
Straight rollers, bags, 90 per cent.... ....................  1 75 2 00
Royal Household.................................................................... 4 50
Glenora.................................................................................... 4 00
Manitoba spring wheat patents.......................................... 4 50

“ strong bakers........................................................  4 < 0
Buckwheat flour..........................................................  2 00 2 10
Five Roses ............................... ........................................... 4 60

ROLLED OATS—Rolled oats con
tinue featureless. Prices are unchanged.
Fine oatmeal, bags.................................................... 2 20 2 40
Standard oatmeal, bags.........................................  2 40 2 50
Granulated " " ___*................................... 2 40 2 50
Rolled oats. 90-lb. bags......................... ................  2 20 2 25

" 80-lb. bags ..................................................... 2 10
“ bbls.......................................................... 4 55 4 70

Ch >ice boiling peas................................. ............. 1 0 1 10

HAY—Locally the hay situation is 
practically unchanged. It is very diffi
cult to obtain anything in the country, 
the farmers being inclined to hold any 
stock they have. Export business is 
very small. The situation in the Old 
Country, as seen this week, is not 
changed. Reports from the different 
markets do not contain anything new 
of interest. Liverpool quotations re
cently received hover around 65s. e.i.f.
No. 1...................................................................................... 10 25

8   9 25
Clover mixed .........................     7 00
Clover, pure................................................................. 6 00 6 21

FEED—In feed it is the same old 
story—bran and shorts are very scarce, 
but otherwise nothing new. Bran has 
been advanced again this week in conse
quence of the large demand and small 
stock there is to meet it.
Ontario bran...................................................................... 18 50
Ontario short a..........................................................  21 00 22 00
Manitoba aborts....................................................... 21 00 22 00

" bran........... ............................................ 18 00 18 50
Vfouillie, milled.................................................— 21 00 24 00

" straight grained.....................................  25 00 28 00
Feed flour.................................................................. 1 25 1 03

TORONTO MARKETS.
GRAIN—Some local business is mov

ing, but transactions are within narrow 
compass. Prices for Manitobas were 
higher than a week ago, but are lower 
again. Very little Ontario wheat is 
coming to market as yet.

(F.o.b. Georgian Bay points.
Manitoba wheat, Northern No. 1.................... ...

" " " No. 2............................
" “ " No. 3, nominal...........

Red. new “ per bushel. 78 per cent, points .. 
White, new " " " '
Mixed, new " " " "
Spring, nominal " " "
Goose,
Barley, No. 1. "

“ No 2. “
“ No. 3x. "
“ No. 3. "

Oats, new " “ “
“ " new " '* “

0 79 
0 761
6*70 
0 70 
0 69

0 48 
0 47 
0 44
0 31 
0 3*

FLOUR—There is a little export busi
ness passing. Local trade is quiet. Gen
erally prices are shading higher than a 
week ago.

On track, Toronto.
Manitoba patents, No. 1, per bbl. in bags........  4 40 4 60

" “ No, 2, " “ .............. 3 90 4 10
Strong bakers " " .....................  3 80
Ontario 90 p.c. patents, No. 1 " " ............ 3 10 3 25
straight miter " " ........... 3 00 3 10

CEREALS—Not enough of the new 
crop has come out as yet to give the 
market stability. Prices are considera
bly lower. Some local business is pass
ing, but large buyers arc holding off.
Oatmeal, standard and granulated, carlota, on

track, per bbl............ ' *..............................nominal 4 50
Rolled wheat in boxes. 100 lbs............................ " 2 40

" " 50 lbs...................................... " 1 25
Rolled oats, standard, carlots, per bbL, in bags .. “ 4 00

........................ " " in wood..*'* 4 26
“ " " " for broken lots " 4 25
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OUTLOOK IN APPLE MARKET.

Situation as Surveyed by the Dominion 
Department of Agriculture.

The fruit crop report for August, 
issued by the Dominion Department of 
Agriculture, has this to say of the mar
ket conditions in regard to apples :

“The effect of the present hot weather 
upon the apples must be taken into con
sideration. It will induce an early ma
turity which will cause a material de
preciation in Winter stock that is 
stored. Extra precautions should, 
therefore, be taken by all who store 
apples to pick them as soon as they are 
mature and place them in the coldest 
possible situation.

“The first of the early apples for ex
port to Great Britain have gone for
ward but no reports of prices are yet 
available. The confidence which ship-, 
pers have in this market is shown by 
the fact that a single shipper has sent 
forward three carloads. The large 
dealers in Great Britain do not hold out 
any prospects of high prices for early 
fruit, but they unite in predicting a 
better market for Winter fruit. There 
is no reason to believe that the market 
will be as good as last year, but the 
undoubted shortage in Great Britain of 
pears and plums, and the very- moderate 
crop of apples renders it highly prob
able that there will be a very large im
portation of foreign fruit, probably 
larger than last year if the prices are 
somewhat lower.

Situation in the States.
“The Government crop report of the 

United States shows slightly more than 
an average crop of fruit that will com
pete with Canadian Winter fruit. It is, 
therefore, extremely unlikely that any
thing but very high prices will induce a 
large export from the United States of 
Winter fruit, so that the most probable 
outlook is for a large importation by 
Great Britain of Winter fruit at moder
ately good prices, a large portion of 
this stock coming from Canada. Should 
prices go up to a certain figure no 
doubt it would draw a very large sur
plus from the United States that will 
otherwise he consumed at home at low
er prices.

Northwest Demand Keeps Up.
“There appears to be no diminution 

in the demand for apples from the 
Northwest. A feature of the Northwest 
trade is the desire of the merchants to 
make preliminary contracts with dealers 
in Ontario for direct shipments. The 
Northwest dealers have refused so far 
to make contracts for No. 2 apples, in
asmuch as this grade was not defined. 
The recent amendment! to the Fruit 
Marks Act, which give a definition of a 
No. 2 apple, will undoubtedly establish 
this trade in the Northwest, but will be 
slow to affect this year’s business, as 
the only evidence which dealers will ac
cept of the high quality of a No. 2 
apple will be the actual shipments sent 
forward as samples.

“A notable feature of this year’s busi
ness is that several extensive buyers 
have come from Great Britain and are 
buying for direct sale to consumers. 
There are also two buyers from South 
Africa: one consignment has already left 
Nova Scotia for Cape Town.

“In a few instances where the quan
tity of early fruit grown by each indi-
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vidual is small buyers have not consid
ered ■ it worth white to bid for the 
stock. It is under such circumstances 
as these that the co-operative associa
tions of Western Ontario were estab
lished. These small lots of fruit could 
by the co-operative scheme be economi
cally collected into large shipments for 
which there is a ready sale.

Prices.
"The buyers have been very active in 

the districts growing Winter fruit and 
a very largie proportion of the fruit is 
already in the hands of dealers. There 
has, perhaps,been more than the usual 
amount of buying orchards by the 
lump, though there are a few reports of 
buying by the barrel for firsts and sec
onds. The prices vary greatly accord
ing to the quantity of the orchards. 
Growers apparently have sold upon a 
basis of $1.25 per barrel on the trees 
for Winter stock. Many growers have 
sold at $1 per barrel for everything in 
the orchard, buyers picking and pack
ing. Some choice orchards in the 
Georgian Bay district have been sold at 
$1.50 per barrel on the trees, which the 
growers estimate as equivalent to $2 
delivered at the railway stations for 
No. I s and No. 2’s. Prince Edward 
County growers are delivering Duchess 
and Red Astrachan on the docks at 
$1.50 to $1.75 per barrel. British Col
umbia growers report that their early 
apples have netted them from $1 to 
$1.50 per box ready for shipment. The 
four-basket crates of plums and prunes 
are selling all the way from 50 to 85c. 
per crate, the average being about 65c.

Arriving at Montreal.
"The Dominion fruit inspectors at 

Montreal have sent in reports of the 
temperature of five carloads of apples 
in refrigerator cars, all of which are 
said to have been fully iced at starting. 
They arrived at Montreal with tempera
tures ranging from 64 to 82 degrees. 
Although this fruit was placed in the 
cold storage of the steamships, it is ex
tremely likely that there will be a very 
great depreciation in the quality of 
these apples when they reach their des
tination. After having been exposed 
from the time of packing until they 
were placed on board steamship to this 
very high temperature, no cooling 
could prevent a very serious détériora 
tion in so soft an apple as the Duchess 
or Astrachan. Attention is once more 
drawn to the fact that, unless fruit is 
cooled before being put into refrigerator 
cars there is little chance of it reaching 
the steamship in good order.'*

BEAN CROP INJURED.

Sprouted by the Wet Weather—Loss in 
Quality Placed at $500,000.

A correspondent in the bean growing 
district of Western Ontario under date 
of August 25 writes regarding the bean 
crop :

‘‘This crop is now passing through its 
most critical stage, i.c., harvesting. One 
week ago the prospects were fair, but 
the extreme drought which had prevailed 
over the entire bean section and which

had materially lessened the yield, was 
broken by excessive downpours of raiu, 
which coupled with the extreme heat 
caused great damage ; in many instances 
the pods were driven into the moist 
ground, causing the beans to discolor 
and sprout. In some instances where the 
earlier crop had been pulled but not 
housed, the damage is very serious. The 
quality will be materially affected and 
the merchantable quantity greatly re
duced. Conservative estimators claim 
that the Government report can be cut 
in two. Owing to the above conditions 
the new beans will be soft and not tit 
for shipment for some time after being 
threshed. Very little old stock remains 
in dealers’ hanus and it would not be 
surprising to find that the new crop 
would not be sufficient for the domestic 
demands.”

Two days later he adds :
“I have waited until I could give you 

some definite and reliable information as 
to the bean crop, the reports in reference 
to which had heretofore been somewhat 
mixed. The recent rains and extreme 
heat have settled the question. Since 
writing the enclosed we have had an
other drenching rain and the end not yet 
in sight. To-day from all quarters the 
reports arc that the beans are growing 
in the pods. The loss in merchantable 
quality must mean about $500,060 to the 
growers.”

SHIVER IN SUGAR.
European beet sugar declined Jd. to 

9s. 5jd. Tuesday, but recovered Wednes
day to 9s. 6d.

WESTERN CANADA 
FLOUR MILLS CO., Limited

AN AMALGAMATION OF

Till LAKE HURON 4 MANITOBA MILLING CO., Ltd.
AND

A. KELLY MILLING CO., Ltd.

MILLS AT

WINNIPEG
GODERICH
BRANDON

OFFICES

ST. JOHN, N.B. 
MONTREAL .Que. 
TORONTO (» 
GODERICH 
WINNIPEG 
BRANDON

IT PAYS YOU TO PAY FOR QUALITY

BUY FIVE STABS FLOUR

Come to Toronto Exhibition
and note the dis
plays of the pro
gressive manufac
turers of food pro
ducts. Look up 
the exhibit of

Canada 
Flakes

and make it a point 
to see the manager 
and have a chat 
with him. You will surely receive some 
ideas to assist your business. And your sug
gestions are earnestly desired in return.

Our display aims to impress the ‘‘House- 
h >11” 25i. pekage. The beautiful china 
placed in this package is shown to advantage.

Our exhibit shows Canada Flakes to be 
the purest and best cereal food in Canada, 
with the additional features of a special aim 
to advertise direct to your customers, Mr. 
Grocer.

CANADA

FLAKES
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J. A. McLANDRESS, WM. McLANDRESS,
West Lome, Ont. Dutton, Ont.

Successors to D. McKillop & Son. Dealers in all kinds 
of («ruin. Wo >1, Live Stock. Wood and Coal, Screened 
and Gradeu tVu Bvans in car lota a specialty.

Caramel Cereal
The original and best substi
tute for coffee is put up in 
one pound cartons, to sell at 
15 cents.

It is fragrant, rich in color 
and flavor, and has good 
body.

Write for Stock to

The Battle Creek Health Food Company,
Limited

Canadian Factory, LONDON. ONT.

BETTER FLOUR
means a better trade 
for the grocer.

Anchor Brand
Flours are the better 
kind. A trial order 
will convince you.

Mixed cars if you want 
them.

LEITCH BROS.
OAK LAKE, MANITOBA

NOTES OF INTEREST.
G. H. Hasenflug, Teeswater, was in 

Toronto last week.
A. .H. Rae, Teeswater, is visiting his 

brother in Manitoba.
Mr. Barnard, of Hunt A" Co., Mont

real, is in Toronto and the west at pre
sent .

W. J. Snell, baker and confectioner, 
East Toronto, will shortly open a 
branch at Kew Beach.

Mr. Trout, of Hunter & Trout, Wiar- 
ton, Out., was a buyer in Toronto last 
week and a fair visitor also.

V. .J. Halliday, Chesley, Out., has just 
returned from New York, where he at
tended the millinery openings.

F. Oberlcy, Formosa, Ont., saw his

NAP. 6. KIROUAC & CO., QUEBEC
Receivers and Shippers

FLOUR, GRAIN, MILL FEED, SALT 
and FRESH FISH

Willing to act as Agents for Canned Goods Manu- 
acturers or Grocers Supplies.

BUY YOUR FLOUR FROM
and you will have no difficulty 

pleasing the people.

US

THE McLEOD MILLING CO., LIMITED 
Stratford, Ontario

WE ARE
ALWAYS READY

to handle your orders for

Pot Barley 
Pearl Barley 
Feed

ARE YOU READY
to send the orders ?

JOHN McKAY, Limited
BOWMANVILLE

CORONET ROLLED OATS
We buy our grain in the best oat district of Ontario, 
and our Rolled Oats are of Superior quality.

WRITE FOR QUOTATIONS.

THE WOODSTOCK CEREAL CO., Ltd., Woodstock, Ont.

Th:s design a guar
antee of quality.

GREY BREAD WRAPPER
ALSO TASTELESS AND ODORLESS 
PARCHMENT PAPER FOR CAKE BAKING

SPECIALTY

SAMPLES AND PRICES 

WITH PLEASURE. Canada Paper Co.
TORONTO limited MONTREAL

wholesale friends in Toronto last week 
and was a visitor at the exhibition.

VY. H. Thompson, one of F. F. Dailey 
Co.’s travelers, has been confined to his 
house in Hamilton for three weeks with 
an injured leg.

F. M. Ramage, Chesley, Ont., took a 
holiday last week, visiting between Col- 
lingwood and Owen Sound. This week 
he was in Toronto.

K. Shiratory, manager of the Toyo 
Tea Trading Company, Japan, who has 
been visiting Montreal, Teff for New 
York end of last week.

1). M. Todd, Oshawa, Ont., has opened 
his new and thoroughly sanitary bakery. 
It has cement floors throughout and hot 
and cold shower baths for the employes.

Maylor Hayne, of Fort William, has 
returned from a three weeks visit in the 
east. While in Toronto he purchased a 
complete new stock for his new grocery 
store.

J. E. Adams, of Adams <k Sparling, 
grocers, London, has retired on account 
of ill health. W. B. Sparling is con
tinuing the business and there will be 
no relaxation of energy or fading of the 
spirit of progress.

Jt is asserted at Medicine Hat that 
an English syndicate has taken over the 
large lands of the Grand Forks Cattle 
Co., will irrigate them and place them 
on the market. The same syndicate 
propose, it is said, to erect at Medicine 
liât the largest sugar relinery in the 
world.

Aid. Win. McClarity, a leader in Owen 
Sound society, visited Toronto this week 
and the exhibition. He's a great ad
mirer of cats, but they having given 
place to canines he looked over the 
King’s horses. He was not, however, 
one of those who stood in line to be 
kicked by royalty.

demand» modern 
method». The Allison 
Coupon Book I» astrict- 
ly modern Conven
ience and Safeguard 
against mistakes and 
consequent loss ot 
money. It is better than 
any pass-book, punch 
or check system ever 
inVfented, and its abso
lute accuracy makes it 
the Cheapest j vs rex 
on this big earth—ex
cepting, of course, the cash system. See here :

IF A MAN WANTS CREDIT
for $10. give him a $10 Allison Coupon Book, charge 
him with $10, and there you are. No trouble at all. 
If be buy» a plug ol tobacco for ten cent». Just tear 
off a ten-cent coupon—that'» all. And »o on for all 
hi» purchases up to limit oi the book. NO PASS 
BOOK NO WRITING. NO TIME LOST. NO 
KICKING. There are other Coupon Book», of course, 
but why not have the bestf Let u» send you » 
free sample.

For Sale in Canada by
THE ERY, BLAIN CO., Limited, TORONTO.
C. 0. BEAOCHEMIH A FIL8, MONTREAL.
WM. T 8L0ANE, WINNIPEG, MAN.

ALLISON COUPON
Manufacturers 

Indianapolis, Indiana.

CO.,

r.2
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BUYERS
Of them, we told you sometime ago that 
prices were lower than they had been for 5 

years, and that a change might take place at any moment. We believed 
so strongly in this that we bought heavily and can now give you the 
benefit of our purchases.

We offer you 1,500 Half chests of our Condors,
besides a big stock of all other sorts of Japan. We have not 
changed our prices. We want a share of your 
business. See our sampies:

Condor XX 18c Condor IV - - 27 V.
XXX I9V- “ III - - 35c.

“ XXXX - 21V. “ II - 37Xc
V 25c. “ I - - 42V.

CEYLON GREEN GUNPOWDERS-
In these we believe and feel sure that they will take the place of China 
Green. They are superior in every way : appearance, CUp
quality, advantage in price and in the package.
We were the first to sell them and they have proved so satisfactory that 
we have contracted for lbs.

WE QUOTE : ALL 40-LB. BOXES : c.
4,000 lbs. finest made, choicest liquoring, Imperial Ceylon Green, Gunpowder, at 20 
12,000 “ ‘ “ “ “ Pea Leaf, at 22%
8,320 “ “ “ “ “ Medium Pinhead, at 25
18,000 “ “ “ 41 “ Small Pinhead, at 2 1%

INDIAN BLACK-r'Xff?life In Ifec.
No such teas were ever sold at less than 12% 

to 15c.—Ask to see them.

JAPAN TEAS-

Th. E. D. riARCEAU CO., l«.
TEAS, COFFEES, SPICES. VINEGAR 'MONTREAL

03
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EXHIBITION
During the next two weeks Toronto mar

ket will be a large receiver of Canadian 
basket fruit.

PEACHES, PEARS, PLUMS, 
GRAPES,

TOMATOES, EGG PLANT, 
MELONS.

We are headquarters. Give us a call when 
in the city. You can make your own 
selections.

Car of new Verdelli
LEflONS

due now.

ORANGES
Lite Valencias, Assorted Sizes

BANANAS
Firsts and Eights, Finest Selections

25-27 Church St. TORONTO 
CANADA

PEACHES
If you want Peaches of fine quality, write 
me for prices. All telegrams phoned out 
to our fruit farm.

W. W. HILBORN,
Phone 83 Leamington, Ont.

Night service.

BASKETS
We make them in all shapes and 
sizes. We have

Patent strawboar<f Berry Box 
Grain Root Baskets, 

Clothes Baskets, 
Butcher Baskets,

In fact, all kinds ; besides being very neat 
in appearance, they are strong and dur
able. Send your orders to

THB...

Oakville Basket Co.
Oakville, Ont

FRUITS, VEGETABLES AND FISH
Crawford Peach Season is on—Fruit Trade Generally Continues Very Satis

factory—All Kinds of Vegetables Plenti ful—Fish trade is picking up.
The Crawford peach season has com

menced, and that marks the beginning of 
the end of the Ontario Summer fruit 
season. The samples coming forward are 
of fine quality. Everywhere throughout 
the Dominion the fruit trade continues 
to flourish, and the question is rather 
one of supply than demand. Throughout 
Canada the volume of business is 
greater than ever before. Vegetable 
markets are continuing their normal ac
tivity. Cooler weather is acting as a 
stimulant to the fish trade.

MONTREAL MARKETS.

tions coming with the gradual closing of 
the season. A few small lots of new 
sage are reported as coming in, but very 
little is noticeable. It will be some 
time yet before large lots are offered 
Prices are well maintained.
Parsley, per doz. Uunvnee......
Sage, per doz............................
Savory, per doz.........................
Green pepper», per baaket........
Montreal cabbage, per doz — 

“ tomatoes, basket..
New turnips, per doz.............
Water cress, per doz................
Lettuce, per doz.......................
Spinach, per bbl......................
Cucumbers, per doz................
Celery, per doz..........................
New potatoes, per bag............
Nyw b ets 3 doz......................
New carrots, per doz...............
Wax beans, per bag.................
Green beans, per bag..............
Green peas, per bag................
New corn, per doz...................

0 20 0 25 
.... 060
.... 050 
0 50 0 75 
.... 0 35 
0 65 0 75 
0 85 0 5' 
.... 075 
0 15 0 50 
.... 8 00 
0 10 0 15 
0 35 0 50 
l 00 IL; 
.... 0 25 
0 12* 0 1 
0 5U 0 6, 
0 50 0 6; 
0 75 1 00 
0 07 0 1

GREEN FRUITS—There will be no
ticed this week many changes in the 
quotations, changes necessitated by mar
ket conditions. Bananas are strong at 
prices quoted. Trade is good, especially 
in the city. Old lemons and watermelons 
are out of the market this week. Cana
dian grapes are now quoted, the price 
asked being 32$c. to 30c. a basket. An
other new line is western melons at 
$1.25 to $1.50. Western plums are 
scarce this year and the price is high in 
consequence, being some twenty-five cents 
above last year’s figure at this time.
Late Valencia 01 anges, per box...............
Dates, per lb................................................
Cocoanuts, per bag of iÔO...........................
Pineapples...................................................
Apples, bbl..................................................
New apples, baskets .. .............................
Crab apples, per basket..............................
New lemons.................................................
Limes, ter hundred....................................
Peaches, per box.........................................
Pears, per box.............................................
Canteloupes, per crate.............  ...............
Jamaica oranges, per bbl...........................
Western melons........................................ .
Spanish Onions, cases................................
Blueberries, 22 quart boxes........................
Lawton berries...........................................
Jamaica grape fruit, box............................
Canadian plums, per basket.................. .

“ peaches “ ...........................
" grapes, champions, per basket.

, .... 6 00
........ 0 05
. 1 50 8 25
......... 3 60

5 00 5 50 
2 0J 2 75 

, 0 25 0 40 
. . .. 050 
. 7 0C 8 00
......... 1 85
........ 2 25

1 50 3 00 
. 3 50 3 85
........ 5 00
........ 7 00
. 1 25 1 30 
. 2 50 2 75
........  8 25
......... 0 10
......... 6 50
. 0 60 0 76 
. 0 40 0 6) 
. 0 60 0 75 
. 0 221 0 30

VEGETABLES—Although the weath
er is becoming cooler, good business in 
vegetables continues to be done. There 
is a very good general demand, there be
ing no call for certain lines above oth
ers. It will be noticed that cabbage is 
advancing, quotations now reading 50c. 
to 75c. per dozen. From présent indica
tions cabbage will bring good money 
this Winter. Tomatoes, while unchanged 
this week will probably be higher next 
week. Boxes are now offering from 65c. 

-to 75c. It is expected that the baskets, 
which now bring 35c., will have to be 
raised to 50c. to meet the new condi-

DRIED APPLES
HIGHEST PRICES PAID 
FOR BRIGHT QUARTERS

THE W. A. GIBB CO.
7 and 9 Market Street, 

HAMILTON

FISH—Recent cool weather has been 
the cause of a revival of the fish trade. 
Quite respectable orders have been com
ing in during the past week and a half 
Prices have been very wcfl maintained 
Fresh British Columbia salmon continues 
scarce, but Gaspe salmon, chilled, is tak 
ing the place of it to a great extent 
Fresh dote and pike continue scarce al 
so, but lake trout and whitefish are ar
riving freely. Fresh mackerel, too, is 
coming forward in good quantities. 
Steak cod is not obtainable in anything 
like good sized lots. Halibut is lowet 
this week, owing to increased arrivals.

Fresh steak cod " " " .................
............... 0 081
............... 0 06-
............... 0 09
................ 0 22
................  0 09

Weakfish “ " ............. ................  008
............... 0 09
................. 0 09
................  0 08
................. 0 14
...............  0 10

Fresh frozen fish—
B.C. salmon, per lb................................
Herring, large, per 100 fish .................

................. 0 09
...............  2 00

Smoked fish—
New h&ddies, 15-Ib. boxes, per lb.......................... 0 07 •
St. John bloaters, 100 in box, per box................. 1 00
Smoked herring, in small boxes, per box............... 0 12

Oysters and Lobsters—
Standards, per imp. gal........................................ 1 50
Oyster pails, pints, per 100 .................................... 0 90

" “ quarts, “ ..................................... 1 25
Prepared fish—

Boneless cod, “ Favorite," 1 and 2-lb.bricks .... 0 06
“ fish, 3-lb. bricks, per lb.......................... 0 051.
“ fish, 25-lb. boxes, per lb........................ 0 041 „

Skinless cod, large, per case ................................. 5 50
Scotch cured herring, 25 lb. kits...............................  1 00

Salt and pickled fish—
No. 1 Labrador herring, per half-bbl.................... 3 50

“ “ per pail............................... 0 80
" salmon—
" " inbble.........................13 00
" " in à bbls............................ 7 00

mackerel, per pail......................................... 1 75
green cod, per lb...................................... 0 031

Small. “ “ ...................................... 0 02Î.

TORONTO MARKETS.
GREEN FRUIT—A very limited sup 

ply of lemons is on the market at price- 
that are very high, but more are ex 
peeted shortly. Grapes are now on thi 
market in a much improved form tha: 
they were last week, and a goodly quan 
tity is coming in. Yellow Freeston. 
peaches, Bartlett pears and plums ar. 
arriving regularly, and meet with read> 
sale. Duchess and Astrachan apple 
are selling at 20c. and 25c. a basket 
and $1.75 to $2 a barrel. Egg fruit 
is lower, and can now be bought for 20c
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and 2,So. a basket. Lawton berries are 
getting scarce and falling off as well in 
quality.
Oranges, late Valencias, 96 s, 119». li.'g ..............
Lemons,Messina, 300’s 360's, per box....................
Limes, perorate.....................................................
Apples, Duchess and Astrachan, per huke t.........

" " per bbl ............
M Spies XXX, per bbl.................................
* * XX. per bbl......................................
" Baldwins. XXX, per bbl..........................
" " XX, per bbl.............................
“ other Winter varieties XXX, per bbl....
“ ' " XX, per bbl.........
'• farmera', per bbl..........................................

Bananas, per bunch.................................................
Red bananas per bunch..........................................
Plums, California, per basket.................................
Peaches, “ per basket........................•.......

" St. John, per basket.................... ,...........
Pears, eating, per box ............................................

" per basket.................................................
Caoadian peaches, per basket................................

" pears, per casket.....................................
Watermelons............................................................
Cantaloupes, Canadian, per basket......................

•* Canadian, per case.............................
" Rocky fords, imported, per case- —

Lawton berries, per box.........................................
Southern grapes, 6 bgsket crates............................
Egg plant fruit............................................  ..........
Grapes, small baskets..............................................

large baskets.............................................

b 50 6 85 
8 00 8 50 
.... 1 25 
0 90 0 15 
1 75 2 0J

1 75 2 35
2 20 2 50 
0 66 0 75 
0 30 0 45 
0 50 0 75
1 25 
0 20 
0 25 
0 30 
0 25 
0 20 
0 40 
4 50

2 50 
0 65 
0 50 
0 75 
0 30 
0 40 
0 75 
5 00

0 08 0 09
.... 300
0 20 0 25 
0 20 0 30
0 4J 0 GO

VEGETABLES—Potatoes are coming 
down as the season advances, but other 
vegetables are holding at about the 
same price as last week. There is 
scarcely anything new to come on the 
market now and everything having 
about struck its regular gate there will 
hardly be so many price changes for a 
while. Some nice sweet potatoes are on 
the market selling at $4.50 per barrel. 
Some new Spanish unions are due to 
arrive next week. They will be about 
50 pounds to the crate.
New potatoes, Ontario, per bus .......................... 0 80 0 70
Sweet potatoes, per barrel............................................. 4 50
Onions, Canadian, per basket................................ 0 75 0 85

" green, per doz. bunches................................... 0 121
“ Spanish, per large case ................................... 3 25
" silver »kins. pickling, per basket ......... 1 00 1 25

Cabbage, new Canadian, per doz........................... 0 30 0 40
Wax and green beans, per basket......................... 0 40 0 50
Beets, new, per bushel........................................... 0 30 0 40
Carrots, Canadian, per bushel..........................   0 40 0 50
Lettuce, per doz. bunches....................................  0 23 0 25
Radish, per doz.......................................................  0 20 0 25
Cucumbers large, per basket ................................  0 15 0 25
Mushrooms, 1-lb. boxes, per lb..................................... 0 75
Beans, white, prime, bush...........................................  1 75

“ " hand-picked, bush.................................... 1 90
“ Lima, per lb.......................................................... 0 07

Tomatoes. Canadian, per basket...........................  0 15 0 25
Rhubarb, 1 doz. hndls ...........................................  0 2) 0 25
Watercress, per doz. bunches........................................ 0 15
Rggplant.................................................................. 0 40 0 50
Peppers, green, per small basket..........................  0 75 0 85
Parsley, per doz.... ................................................. 0 20 0 25
Turnips, per bushel....................................................... 0 40
Mint, per doz...........................................................  0 15 0 20
Cauliflower, per dox................................................  1 00 1 50
Celery, Michigan, per doz. bunches...................... 0 40 0 50

Canadian “ “ .................... 0 40 0 50
Squash per doz ......................................................  1 00 1 25
Vegetable marrow, per doz ................................... 0 35 0 50
Green ooro, per doz.................................................  0 07 0 10
T-f*eks. per d *z .........................  ................................ 0 25

FISH—There arc no price changes in 
the fish market, but business continues 
to improve.
Freeh haUibut ......................................................  0 10 0 13
Haddock, freeh caught, per lb............................. 0 06 0 064
Freeh rod. per lb..................................................... 0 07 0 08
Freeh lobsters, boiled, per lb................................ 0 18 0 20
Shrimps per gal.....................................................  100 125
Whitehall, per lb.........................................................  0 10
Salmon trout, per lb.............................................. 0 08 0 09
Ciscoes, per basket.......................................................  1 35
Perch, per lb..........................................................  0 06 G 06
Herring, large, per lb................................................... 0 08

" medium per lb............................................... 0 04
Brook trout, per lb.....................................................  0 25
Pike, per lb......................... .................................. 0 06 0 06
Blue fish, per lb............................................................. 0 10
Fresh mackerel......................................................  0 20 U 25
Baste m salmon, per lb.................................................0 20

TEA BIEN SEE MONTREAL.

Red Rose Selling Staff Enroute to Meet
ing at Toronto.

Last Saturday a party of the eastern 
division of the traveling staff of T. H. 
Estabrooks, Red Rose tea, St. John, 
N.B., visited Montreal. The party were 
on their way to the annual Red Rose 
tea reupion, which will take place this 
year at the King Edward Hotel in To

«Long Island Native”

OYSTERS
Large, Sweet, Clean, Delicious

The season has opened. We solicit your first order this season, wishing to 
convince you of the superiority of these famous Oysters. THE MOST 
PERFECT OYSTER KNOWN TO COMMERCE. No order too small 
or large, and can be shipped on a moment’s notice.

WHITE & CO., LIMITED
Wholesale Fruit and Produce, and 

Oyster Dealers
HAMILTON TORONTO

Phone 1116
JAMES LANGSKILL. Pres.

Phone Main 4106
W. M. DESPARD, Mgr. and Sec.-Treas.

“ST. NICHOLAS” LEMONS
Deceives nobody—pleases everybody. 

Superior fruit honestly packed.
•/MONEY IN EVERY BOX"

W. B. STRINGER S CO., Sole Agents Toronto

CANADIAN PLUMS, PEARS and PEACHES
now arriving freely. Plums very fine quality, but scarce. Very fine Crawford 

peaches arriving daily, prices ranging from 40c. to $1.25.

THE F. T. JAMES COMPANY. Limited
Wire, Rhone,

or Mail your Order* TORONTO 76 Colhorno St 
33 Church St.

PEACHES, PLUMS, GRAPES
Now is the time to order.

THE DAWSON COMMISSION COMPANY, LIMITED, TORONTO
Oor. West Market end Oolborne Sts.

BANANAS, WATER MELONS,
ORANGES AND LEMONS

And all kinds of
FOREIGN AND DOMESTIC FRUITS

Send uo your order

HUGH WALKER A SON
ESTABLISHED 1861 GUELPH, OUT.

AUBURN ORCHARDS, - - Queenston, Ont.
W. O. BURGESS, Proprietor

We are quickly disposing of those large luscious PEACHES we spoke 
about last week, also BARTLETT PEARS and GRAPES.

Our Peaches are graded and sold according to diameter measurement : four 
grades; special sites to order. Guaranteed Uniterm.

Wire to-day for prices. Long distance telephone at the Orchards.
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ronto. Wall it (’. tiadvn, Montreal re
present a live of T. 11. Estabrooks, took 
liis fellow travelers in hand when they 
reached the eit> and showed them round. 
Several of the large business houses 
were visited in the morning, after which 
the “round the mountain” trip was

taken. Lunch was served at Morgan's 
at twelve o’clock. With invited guests, 
the party started out in a special car 
after lunch to see the district around 
Montreal. Lachine, and incidentally 
Lake St. Louis, West mount, Cote des 
Neiges and Outremont were taken in,

and then the inevitable trip to Dominion 
Park.. Here the sights were seen from 
the House of Nonsense to the Scenic 
Railway, after which a dinner was 
served at Riverview Inn, on the grounds. 
The table was decorated with Red Rose 
tea calendars and mottoes, while, to 
make things complete, Mr. Gaden sang 
a Red Rose tea song after dinner. Be
fore leaving the table L. W. Cox, senior 
salesman present, thanked Mr. Gaden in 
very hearty terms on behalf of the visit
ing travelers. W. D. McCallum thanked 
him on behalf of the guests. The ear 
was then boarded for Windsor Station, 
where the travelers arrived in time to 
take the ten o’clock train for Toronto, 
to which a special Pullman car was at
tached.

The boys all enjoyed their stay in 
Montreal, which was made very pleasant 
for them largely through the instru
mentality of Mr. Gaden.

The salesmen in the party were : W. 
C. Gaden, L. W. Cox, W. R. Miles, M. 
B. Armstrong, J. V. Kierstand, N. D. 
Leblanc, G. L. Palmer, Louis C. Arm
strong, J. A. Trites, H. Sullivan and 
W. P. Currie. Among the city guests 
present were : Geo. Lloyd, manager of 
the grocery department of Scroggie’s ; 
A. W. Childs, traveling staff Laporte, 
Martin & Cie. ; Frank Spence, J. F. B. 
Foote and W. D. McCallum.

CODFISH CATCH SMALL.
Codfish is likely to be high this year. 

According to the Canadian commercial 
agent at St. John's, Nfld., the catch this 
year will be about 300,000 quintals be
low last year’s, but on account of the 
advanced prices the returns to the fisher
men will be about the same.

John Checsman, a leading grocer of 
Barrie, Ont., was in Toronto last week 
calling on the trade.

GOLDEN DIAMOND CANNED 
1906 DLUEDERBIES

We are now booking 
orders at opening prices. Please 
ask us for prices.

W. S. LOOGIE CO., Ltd.
CHATHAM, N.B.

Shippers Also of

All Canned 
Vegetables, 

Pure White Wine 
Vinegar,

Clarets, Brandies 
and Champagnes.

OF TUI OLD à WELL BfOWK SFADDS I 
R» ROSE CHOICE fl 

SUPERIOR EXTRA ft 
EXCELSIOR 

EXCELSIOR F LOR

WALNUTS IN SHELL fc SHEUJ-n 
GREEN PEAS OLIVE OIL 

MUSHROOMS SARDINES **

BORDEAUXfrance

J.VdeYBARR0ND0&C
Successors to James VioleÜ & C?

IMPERIAL PLUMS IN BOTTLES

pKPRESENTED BY—
Halifax, N.S.. E. D. Adams 
St. John, N.B., J. Hunter White 
Montreal, D. Rattray & Sons

DRIED FRUIT
lAli Id) Cleaned and Otherwise, fMLLliUlH MnlOlllW) uvuiminu) i iww) umu u
Direct from my own houses in the countries of production. Goods packed under private brands 

if desired, according to buyer*"
Toronto, F. L. Mason à Co.
Winnipeg, Jas. Garmon 
Victoria, h.C., H. Donkin 
Vancouver, C. E. Jarvis & Co.

I HANDLE SPECIALLY FINE LINES OF

4 Cullum SI., E.C. LONDON. EUS.,

CRAWFORD PEACHES
For Canning

This is the hour to think about th< m.
I have a choice crop of Crawfords.
These will be so packed that each basket will be 

sound throughout I’LL GUARANTEE THAT.

You can be just as sure of my 
Peaches as you can of my Jams.
You know what that means.

E. D. Smith’s Fruit Farms, Winona, Ont.

SPECIAL OFFERING NEXT WEEK
Boneless Cod. In 25-lb. boxes ; assorted 1 and 2-lb. blocks.
PiCklOd Herring. Large bright Nova Scotia fish ; brls. and half-brls. 
Golden Rule Sardines. Old and new style, also patent opening cans.

All Guaranteed Net* Stock. Right Prices. Wholesale Only.

J. W. WINDSOR, - MONTREAL
HANDLERS OF LARGEST ASSORTMENT OF CANNED GOODS IN CANADA
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The Canadian Grocer FRUITS, VEGETABLES AND FISH

ITS A GOOD THING 
TO SELL CODFISH

THE RECOGNIZED BRANDS 
FOR QUALITY ARE-------------

HALIFAX and ACADIA
BRANDS

Every progressive grocer in Canada carries them in stock— 
from the Atlantic to the Pacific.

m ATLANTIC FISH COMPANIES, Limited
Head Offices: LUNENBURG, N.S., CCM.

A. H. BRITTAIN & CO., Agents Quebec and Ontario, Montreal

j

FINNAN HADDIES
THE FAMOUS

“BRUNSWICK

BRAND”

is now on the market. Strictly new pack.
Every tin guaranteed. The large sales 
prove they are all right.

Send in your orders while we are packing.

Connors Bros., Limited
Blade’s Harbour, N. B.

i son 1906

: SHOE SALMON
Now In Store

fîtes/.

TRADE MARK REGISTERED

ALSO

SPRING SALMON—“Columbia" Brand 
COHOES—' ' Tiger" Brand 
PINKS—“Sunflower" Brand.

“Jacques Cartier" Brand.
PACKED BY

J. H.Todd &
Victoria, B.C.
Wholmle burn cm Mill* quotations true

6*0. Stun; A Co., Torooto, for Oeterle. C. F. Thompson, Winnipeg, Muitoh*. 
W. S. Soodhugli A Ce, Hantrul, Queue. J. Hunter White, St. Joke, Lower Freinte
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FfOCOA
IIIIIUIMUÜÏÏÜ1!

Lowney’s Cocoa is purely the choicest, 
highest cost, cocoa beans, ground to flour 
fineness, and nothing else.

THE WALTER M. LOWNEY CO. ef Canada, Limited
165 William St., ... MONTREAL, CAN.

COWAN’S COCOA
Maple Leaf Label Our Trade Mark

Cowan’s Chocolate,
Cake Icings,
Cream Bars, and
Cowan’s famous Milk 

Chocolate

are absolutely pure goods

THE COWAN CO., LIMITED
TORONTO

CANADA ■OTT'S:
Nt batter 

Choc.lit,
Ne bettei

MOTT’S
CHOCOLATE

“DIAMOND" and 
“ ELITE” brands—

are known and sold throughout Canada as 
the finest in Chocolates—

Every customer satisfied.
Profitable for you all the time.
Ask your Jobber.

John P. Mott <$L Co.
HALIFAX, N.S.

SELLING AGENTS:
J. A TAYLOR R. S. MoINDOE JOS R. HURLEY 
Nonuu Toiojrro Wurnns

WEBB'S

CHOCOLATES
High-class goods for 
High-class grocers.

The largest and finest line of packages 
and Christmas novelties in the Dominion.

The HARRY WEBB CO.,. . . . . .
31-36 Buchanan St., Toronto
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SARNIA GROCERS' PICNIC
A Very Pleasant Wind-Up to the Summer Half Holidays—Long List of 

Sports Contributed to a Pleasant Afternoon.

The grocers of Sarnia are a pretty 
lively aggregate of traders and they havu 
an association that is in line fettle. They 
held their annual picnic at Lake Huron 
Park a fortnight ago as a pleasant wind
up for their Wednesday half-holidays. All 
day long the crowds they took with 
them taxed the capacity of the street 
railway facilities. The Sarnia Silver 
Band provided music afternoon and even
ing.

The set feature for the afternoon was 
a lengthy programme of sports, into the 
spirit of which the huge company enter
ed with great zest. In addition to the 
events for the children there were pro
prietary races arranged by Red Rose 
Tea, Richards’ Pure Soap, Maple Leaf 
Tea, Comfort Soap and Aroma Tea. 
Other events and the results were as fol
lows :

Kat men’s race, 200 pounds or over, 
50 yards—1st, 5 lbs. Red Band tea, A. 
M. Smith & Co., Harry Lawson ; 2nd, 
3 lhs. Red Band tea, A. M. Smith A 
Co., K. R. Abbs ; 3rd, 2 lbs. Red Band 
lea, A. M. Smith & Co., 1C. J. Smith.

Three-legged race, 100 yards—1st, 100 
Mis. granulated sugar, Wallaceburg Sugar 
Co., Cortese Bros. ; 2nd, 50 bars Bee 
Hive soap, London Soap Co., J. Mor
rison, W. Ross ; 3rd, ti-lb. box candles, 
Imperial Oil Co., Cowan and Cortese.

Grocer’s boys’ race, 100 yards—1st, 5- 
11). caddy tea, Elliott, Marr & Co., P. 
Palmer ; 2nd, 0-lb. box blue, Alpha 
Chemical Co., Geo. Palmer ; 3rd, 1 doz. 
(juickshine shoe polish, Alpha Chemical 
Co., Wm. Campbell. 4th, 1 doz. Quick
Time stove polish, Alpha Chemical Co., 
F. Allard ; 5th, 1 pocket knife, Maple- 
Flake Co., Wm. Ashe.

Grocer drivers’ race, single, 100 yards 
—1st, 100 lbs. granulated sugar, St. 
Lawrence Sugar Co., D. Ross ; 2nd, 5- 
lli. caddy tea, J. Garvey A Co., Geo. 
Palmer ; 3rd, 1 doz. veal loaf, Libby, 
McNeil & Libby, Albert Forbes ; 4th, 1 
doz. catsup, Gorman, Eckert A Co., 
Oran Nichol.

Grocer drivers, married, 100 yards — 
1st, 100 lbs. granulated sugar, St. Law- 
icnee Sugar Co., S. Merritt ; 2nd, 5-lb. 
caddy tea, J. Garvey & Co., O. Horn
ing ; 3rd, 4 doz, veal loaf, Libby, Mc
Neil A Libby, G. Brown.

Grocery clerks, single, 100 yards—1st,
I no lbs. granulated sugar, Wallaceburg 
Sugar Co., Chas. Hoskins ; 2nd, Water
man fountain pen, Brantford Starch Co.,

I Winters ; 3rd, one umbrella, Tellier, 
Roth well & Co., W. Boyd ; 1th, 1 doz. 
Egg-O-See, Egg-O-Sec C’o., Ed. McCart.

Grocery clerks, married, 100 yards — 
1st, 100 lbs. granulated sugar, St. Law
n-nee Sugar Co., I). Scott ; 2nd, one 
arpet sweeper, United Factories, Roy 
Mills ; 3rd, 5 lbs. coflee, Gorman, Eckert 
-V Co., M. Crawford ; 4th, 1 doz. 
dives, Gorman, Eckert A C’o., Alf. Bax
ter.

Walking race, commercial travelers, 
130 yards—1st, 2 doz. veal loaf. Libby, 
McNeil A Libby, C. F. Kendall ; 2nd, 
;-doz. bottles Gherkins, Heinz & Co.,
1 A. Gibson ; 3rd, 1 doz. Egg-O-See, 

Hgg-O-See Co., R. E. Smith.

Sack race, 50 yards,—1st, 1 ham, F. 
W. Fearman A Co., O. Horning ; 2nd, 1 
side bacon, Ingersoll Packing Co., Joe 
Cortese ; 4th, 12 packages Kgg-O-See, 
Egg-O-See Co., Ted Cortese.

Married couple’s race, over 30 years 
of age, 50 yards—1st, 1 box Surprise 
soap, St. Croix Soap Co., A. B. Gra
ham and wife ; 2nd, 5 lbs. tea, Mc
Pherson, Glassco A Co., J. Carmichael 
and wife ; 3rd, 50 lbs. Royal Household 
Hour, J. A. Couse, B. Cook and wife ; 
lth, 50 packages Cow brand soda, J. 
Dwight & Son, E. McMillan and wife.

Egg race, ladies, lOu yards—1st, ti 
boxes toilet soap. Lever Bros., Twilight 
Soap Co., Mrs. S. Gilfel , 3rd, 50 pack
ages Cow Brand soda, John Dwight A 
Son, Mrs. Cahill ; 4th. 1 doz. jelly pow
ders, Pure Gold Mfg. Co., Mrs. Blake.

Aged couple competition—1st, 100 lbs. 
granulated sugar, Wallaceburg Sugar 
Co., Mr. and Mrs. II. Smith ; 2nd, 5 
lbs. tea, McPherson, Glassco A Co., Mr. 
and Mrs. J. Davidson.

Pie-eating contest—1st, 3.boxes creams 
McCormick Mfg. Co., Harold Parsons ; 
2nd, 2 boxes creams, McCormick Mfg. 
Co., B. Wilson ; 3rd, 1 box creams, Mc
Cormick Mfg. Co., S. O’Neil.

Jockey race, 100 yards—1st, 4 boxes 
creams, McCormick Mfg. Co., R. Mills 
and Stanley Williams ; 2nd, 2 boxes 
creams, McCormick Mfg. Co., J. Mills 
and E. J. Smith ; 3rd, 2 boxes 4-lb. 
creams, McCormick Mfg. Co., A. Baxter 
and O. Horning.

Grocers’ lace, 100 yards—1st, 1 china 
pitcher, Chase A Sanborne, J. Mills , 
2nd, 1 china vase. Chase A Sanborne, W. 
C. Palmer ; 3rd, 12 packages of Klen- 
zine, Alpha Chemical Co., Jerry Ward.

Ladies’ race, over 40 years, loo yards 
—1st, 5 lbs. Red Band tea, A. M. Smith 
A Co., Mrs. Buckle ; 2nd, 50 lbs. Royal 
Household flour, J. A. Couse, Mrs. T. 
Smith ; 3rd, 1 side bacon, Ingersoll 
Packing Co., Mrs. J. Lawrence.

Men’s quadruped race, 50 yards—1st, 5 
lbs. Red Band tea, A. M. Smith A Co., 
J. Scott ; 2nd, 1 box candles, Imperial 
Oil Co., S. W'illiams , 3rd, Sarnia Post 
for one year, W. B. J. Williams, S. 
Merritt ; 4th, 6 packages parafinc wax, 
Imperial Oil Co., O. Horning.

Baseball match, Grocers vs. Clerks — 
Winning team, 2 boxes tobacco. Empire 
Tobacco Co. ; losing team, 1 box cigar
ettes, American Tobacco Co. From I). 
S. Perrin A Co., 1 5-lb. box chocolates. 
From Wm. Guthrie, 1 box cigars, to be 
divided among the players. Tie game, 
11-11.

Catching greasy pig—Wm. Ross.
Climbing greasy pole, $5 in gold—Did 

not fill.
Youngest tjiild on the grounds — Set 

gold baby pins, donated by W. B. J. 
Williams ; child of Mr. and Mrs. John 
Naundrell, 16 days obi.

Smoking contest—Cigars donated by 
Patterson & Sons, Brantford—1st, 3ft 
cigars ; 2nd, 15 cigars ; 3rd, 5 cigars — 
J. Booth, C. F. Kendall.

WHY IT IS SO
A number of people have tried in a 
number of ways to account for the 
"Mooney” success for Perfection 
Cream Soda’s great sweep of 
popularity.

flKKXBEMS I
• PERFECTION

V MOONEY BISCUIT à CANDY CS 
^ STRATFORD CANADA

ARE
MADE
RIGHT

That accounts for it all.

Just dot the fact down in your 
diary and decide to get on the line 
with us.

We like to be asked questions.

THt Mooney 
Biscuit & Candy 

Company,
LIMITED,

Stratford, Canada.

DIAMOND
Brand

MAPLE SYRUP
has that delicate flavor of New Sap 
Syrup direct from the bush. Try it.

ALL JOMAUtS

Sugars Limited, Montreal
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W. & R. JACOB & CO.
SPECIALTIES 

King’s Own Mixed 
Puff Cracknel 
Veda Oatmeal 
Kiel Fingers 
Glacier Wafer 
Milk Chocolate 

Finger
Butter Cream 
Polo
Macaroons
Marie

LIMITED

DUBLIN, IRELAND

biscuit makers
For Over Fifty Years.

00R PRODUCTS rank high among the

BEST BISCUITS IN THE WORLD
and are distinguished for their good keeping qualities. We have such variety 
that no taste is left uncatered tor—no biscuit need forgotten.

BISCUITS IN HALF-ROUND PACKETS. (Packed in large tins). We wish to 
draw your special attention to these packets. By this method ot packing, the 
biscuits are preserved in much better condition than if loose in the tin, and any 
handling of them is avoided. You can serve out at once a correctly weighed 
packet without loss from breakage, and your customer benefits by obtaining 
fresher and crisper biscuits.

OUR AGENTS will be happy to send you samples with full particulars regard
ing prices, etc.

WILSON BROS.,
Wharf Street,

VICTORIA, B.C.

AGENTS:

C. & J. JONES,
424-5 Union Bank Buildings, 

WINNIPEG.

KENNETH H. MUNRO,
324 Coristlne Buildings, 

MONTREAL.

INOEROOLL, CANADA—FACTORY

AN EASY ONE.
Added to our splendid assortment of

GOLD MEDALS.

ST. CHARLES 
EVAPORATED CREAM

given Highest Award at World’s Fair St. 
Louis, Mo., 1904. Proven the purest and best 
and for many purposes PREFERABLE TO 
FRESH MILK. Can be purchased through 
any wholesale house.

St. Charles Condensing Co.
A L/NE THAT WILL .PLEASE YOUR CUSTOMERS

Made

Switzerland

InTËSTLE’s
CHOCOLATE

LAMOMT, COBLISS & CO., lra£AV.
27 COMMON ST., MONTREAL

■piijfaiSTWia

M OX

PUT DOWN 
Shirriff’s Extracts

on your order sheet and your 
clerks will be kept busy.

Manufactured by

IMPERIAL EXTRACT CO.
TORONTO
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FREIGHTS AND CHARTERS
Water Still Low in Montreal Harbor —Export Shipping Trade is Brisk—A 

Good Deal of Wheat Going Abroad and Cheese in large demand also.
There has been little improvement in 

the wafer situation in the port of Mont
real. Since last report the water has 
fallen again, with more or less serious 
results to the shipping trade. There is 
no remedy apparent, however, so that 
shippers and shipping companies must 
perforce put up with the inconvenience.

Notwithstanding existing conditions, 
a good healthy trade is passing in gen
eral export lines. There has been a 
very good demand from the United 
Kingdom and foreign points for Cana 
dian products generally, so that the ex
port business is considered rather satis
factory than otherwise.

Cheese has been moving out in a most 
satisfactory manner, despite the high 
market prices at present demanded. The 
report issued by the Government for the 
fiscal year ending last June, gives some 
idea of the amount of cheese exported. 
This season's export business promises 
well also.

Butter has been in good request from 
the other side recently. While at times 
orders from England are light, yet on 
the whole very good business is done. 
Prices locally have been steadily ad
vancing, resulting in a holding back 
tendency on the part of buyers across 
the water.

Meats and provisions generally are in 
fair to good demand, and some very 
good shipments have been made recent
ly.

There has been very little activity in 
hay lately, few lots going forward. 
Grain has been a strong line, many of 
the out-going boats taking good-sized 
cargoes.

One boat bound for fxmdon and Ant
werp last week carried over nine thou
sand cases of cereal foods.

Rates this week arc not materially 
changed. A few small lines have been 
altered more or less, but this is all.

The Virginian, of the Allan Line, sail
ed for Liverpool with a general cargo 
August 31.

Among the other boats which cleared

the same day were the C.P.R. liner 
Montezuma, for Antwerp; the Turcoman 
for Bristol, Dominion Line, and the 
Allan boat Pomeranian for London and 
Havre. All these vessels carried gen 
eral cargoes.

BORDEN’S CONDENSED NEWS.
,T. Arthur Morgan. Hamilton, has 

joined the traveling staff of W. II. Dunn, 
Montreal. Mr. Morgan's headquarters 
will be in Toronto.

B. ('. Many, of Borden's Condensed 
Milk Co.. New York, is in Toronto sup
erintending Borden's exhibit at the Can
adian National Exhibition.

Jos. Irving, formerly traveler for W. 
H. Dunn, Montreal, has recently been 
transferred to the staff of Borden’s Con
densed Milk Co., and will take charge of 
the Canadian sales, under Mr. Dunn's 
supervision.

Mrs. Kerr, Buffalo, demonstrator fo • 
Borden's Condensed Milk Co., has 
charge of Borden’s booth at the Cana
dian National Exhibition in Toronto.

S. F. Taylor, vice-president of Bor
den's Condensed Milk Co., New York, is 
expected in Montreal next week. After 
a short visit he will leave with W. II. 
Dunn for a fortnight's holidays at the 
Mastigoushe Fish and Game Club, St. 
Gabriel’s, IJuc.

SPRAGUE

CANNING MACHINERY CO
CHICAGO, ILL., U.S.A.

An Auto? Nol
Peanut and Popcorn Seller. 
Catalog show’em #8.50 to 
*350.00. On easy terms.

KINGERY HFG. CO. 
106 E. Pearl St., Cincinnati

EPPS’S GRATEFUL
COMFORTING

IN y*-LB. LABELLED TINS. 14-LB. BOXES.
Special Agents for the entire Dominion, 0. 1. COLSON * SON, Montreal.

In Nona Scotia, I. 6. ADAMS, Halifax. In Manitoba, BUOKAKA* * CORDON, Winnipeg.

THE MOST 
NUTRITIOUS COCOA

Cultivate your Biscuit trade by ordering
MoLAUCHLAN'S

Cream Soda Biscuits
MoLAUCHLAN â SOUS CO. Limited, Mxmifaoturers, OWEN SOUND, Canada.
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Why do you buy imported

Orange 
Marmalade 

or Jams
when you can buy

■■OriS. MA

UPTON’S
just as good, if not better, 
than most of the imported. 
UPTON is the old reliable 
and the oldest established 
Marmalade maker in Canada.

AFTER
SIXTY
YEARS
» New 
Form of

COX’S
GELATINE

COX’S
INSTANT POWDERED 

GELATINE
dissolves instantly in hot water. No sonkmg re
quired. First in solubility, strength and purity.

Canadian Agents : J. 4 G. COX,
C. EL Colson A Son, Montreal Ltde
D. Masson â Co., Gorg/e Mills,
A P Tippet iCa, - EDINBURGH



TOBACCOS AND CIGARS The Canadian Grocer

You are as Sharp as the Next Grocer; 
What He Has Done You Cain Do

Only the other day one of my men came across a Grocer whose 
cigar business had made such strides that he had put it into a clerk’s 
keeping—the young man to devote the best part of his time to cigar 
buying and cigar selling.

The Grocer himself knows no more about cigars than you do, 
but he knows enough to select brands like Pebb/B and PhCirCLOh 
and to put confidence in me to use him well.

Exchange cigar views with me and see if we cannot be 
instructive to each other.

J. BRUCE PAYNE,Limited, GRANBY, QUEBEC

Can Your “Smoker” Customers 
Speak Thus of You—

“ When I want good tobacco I know where to go for it.
“ My grocer keeps 7". & B.
“ He told me I could always bank on his having a supply.
“ I put confidence in him as a tobacco man because I have con

fidence in him as a grocer.
“ Yes, come along till I get my package.”

T, & B. is manufactured and sold by

THE CEO. E. TUCKER & SON CO., LIMITED
Hamilton, - Canada
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TOBACCO AND CIGARS
James B. Duke, Head of the So-Called 

Interesting Inteiview—He Tells 
Beginning and how He Fought Hii

The head of the so-called American 
lohaeeo trust, James B Duke, is an in
teresting personality, lie recently told 
his story to a New York Tribune in
terviewer, who recounted it as follows :

While he talked with me Mr. Duke 
moved around in his chair with energy.
He is a tall, robust man, with thin, red
dish hair, dark blue eyes and a smooth, 
florid face. His clothing was as plain 
as a farmer’s. A person who is familiar 
with him says he never has tasted in
toxicating liquor.

“My father," Mr. Duke said, “was the 
wisest and best man I have ever known 
t'ntil he was forty-five years old he had 
lived in the country, out of contact 
with the world, save in his narrow com
munity, but he went into business and 
made a fortune. In his youth he rented 
land and with his meager savings 
bought a farm. At the opening of the 
Civil War he owned three hundred lean 
acres, hut nothing else worth mention
ing. While yet a boy be was converted 
at a Methodist revival, and ever after 
lived a consistent Christian life. He 
despised secession, but followed his 
state into the rebellion. After the war, 
however, he became a Republican. At 
the age of forty he sent his children to 
their relatives and joined the Confed
erate army.

“On the retreat from Richmond he 
was captured by the enemy, but soon 
released. He walked home, Ida miles, 
and sent for me, Brodie L., my half- 
brother ; Benjamin Newton, my own 
brother, and Mary Elizabeth, mv sister 
1 was nine years old and Mary was 
twelve. The whole family went to 
work. Mary was housekeeper. We al
ways regarded her as being a member of 
the firm. She I was consulted and receiv
ed her share of Hie profits along with 
the rest of us. During his long tramp 
toward home my father traded a $5 
Confederate note for 50 cents .in Yankee 
silver. He bought t wo blind mules on 
credit from my uncle. With his thin 
acres, his children, his blind mules and 
iiis half dollar he began the business of 
at’owing tobacco on little patches of 
laud near the house. In fact, he couldn’t 

■ ave grown anything else.
“Our crops at first were small. We 

cured the tobacco in a log barn, under 
vhicb we had a fire to give it the right 
(ilor. I have often wondered why the 
tarn wasn’t burned down. We granulat
’d the tobacco with a common flail, 
ifted it and put it in bags. I remem

ber that it too! a piece of muslin one 
aid long and one yard wide to make a 
ag, and that each bag contained thirly- 
hree pounds. With the blind mules and 

tumbledown wagon wefpeddled the to- 
•tacco in Winter to country merchants 
nd others.’’
“But when did you go to school ?”
“I had an opportunity to attend col- 
ge, but did not accept it. Instead, at 

he age of eighteen, I asked my father 
o take me into his business as a parl
er, and he did so, giving me a sixth of 
he property and profits. He was then 
caking about $7,0110 a year, had given 
-|i farming and had started a tobacco 

: ictory in Durham, N.C. He would have

American Tobacco Trust, Gives a Very 
the Story of His Life, His Humble 

s Way to Distinguished Success.
been better pleased, however, if I had 
gone to school. While his own education 
had been neglected, under the pressure of 
circumstances, he believed in education 
for others. But while he desired to have 
me go to school he sympathized with 
my ambition to succeed in business. Our 
first factory in Durham was a wooden 
building 7il feet long, III feet wide and 
three storeys high. We employed fifteen 
hands, but it wasn't long before our 
buildings covered ten acres of ground

“When did you come to New York ?”
“In 1883 I concluded that mone) 

could be made in cigarettes, and began 
to manufacture them in a small way. 
Our capital at that time was $7ii,lillii, 
and the business was owned by my 
father, his three sons and a man in 
Richmond. 1 came to New Vork in 1ht 1 
to give the manufacture of cigarettes 
my personal attention. 1 realized that 
hand labor was too slow and costly, and 
that, a machine would have to do the 
work. The other manufacturers laughed 
at me, and were free to predict thaï 1 
would end in bankruptcy. 1 spent most 
of my time in experimenting with a 
crude machine which 1 had bought, 
but—”

“It was at this period, I suppose, that 
you moved out of a $3 room and tool- 
one that was a dollar cheaper ?"

“Yes, but I wasn’t prompted to do so 
by avariciousness. I needed every cent 
1 had for my business. 1 toiled all day 
at the factory, and at night took my 
cigarettes under mv arm and urged them 
upon the retail dealers. Therefore, I 
didn’t have much use for a room. No 
man ever worked harder or longer than | 
I dill between the years 1881 and 18911. • 
1 am glad to say that my labor was | 
reasonably successful. I became ac- . 
quainted with a broker in lead tobacco,

SWEET
CAPORAt

n|
Cigarettes

STANDARD
OFTHE

WORLD
Sold by ell leading Wholesale tluuiei.

None equal Insist upon McDougall s 
There IS a differente

CLAY PI

It pays to buy Pipes, Tobaccos and 
Smokers’ Sundries from
JOS COTE

Importer of Pipes, Havana Cigars, 
Wholesale Tobacconist

186-188 St. Paul St.
QUEBEC

Don't orget that this firm is the leader lor 
Leaf Tobacco in Canada.

IT PA YS TO INVESTIGATE

All First-Class Grocers
Handle

OLD CHUM
Cut Plug Smoking Tobacco

It's e Trade Bringer.
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a shrewd but eccentric man, and he loan
ed me $40,0110. No one else in New 
York would have loaned me forty thou
sand vents. Hut he had faith in my 
plans and confidence in me and I got the 
money. I was a heavy borrower in 
those days, but my plans were laid in 
prudence and luv maturing obligations 
were invariably protected. I managed 
the business in Durham as well as here. 
In 1800 we sold everything we had to 
t be company of which 1 am now presi
dent. VYe received $7,500,000 in securi
ties. The business we turned over to 
the new company returned a profit of 
$1,400,000 the first year.”

“The market value of the shares and 
bonds of your company is $400,000,000. 
Have you that much visible property ?”

“No. Factories are a small part of 
the tobacco business—you can build 
them any Unit—but brands, or trade 
names, are everything. It takes years 
and barrels of money to establish a 
brand of tobacco and make it profitable 
to the manufacturer. We have one 
brand of smoking tobacco which nets us 
two millions a year. 1 wouldn't sell 
the simple right we have in its name for 
$15,000,001) cash in hand. Moreover, we 
always have a new brand coming on. We 
are now sending out our best known 
smoking tobacco under 1 wo names—its 
old one and a new one. We are pushing 
the new brand as hard as we can, ad
vertising it cxtensiveh and giving away 
samples, but after a long effort we are 
selling only four hundred pounds a dav 
and losing a dollar a pound at that. 
We lost a million and a half a year for 
four years fighting the men who pro
duced the best plug tobacco in the world. 
They had a safe and highly successful 
business, and it would have taken us 
ten years to make our brand profitable ; 
even then they would have had their own 
brand and process and only the worst 
possible management could have injured 
them. But they became frightened and 
sold out.”

“A case of pure nerve on your part ?"
“And money. Nerve is all right, but 

it is not effective unless fortified with 
money. Nerve with an empty pocket- 
book is merely bluff, and bluff is the 
common refuge for cowardice and im- 
pecuniosity."

“How do you advertise ?”
“In every way known to modern busi

ness. We have college fraternity men, 
for instance, selling cigarettes. Every 
male immigrant who lands at Ellis Is

land has a package of smoking tobacco 
put into his hand. lie sees the name 
and remembers it, and when he goes to 
Texas or Alaska carries the memory 
with him.”

“How many persons do you employ ?”
“Eighty-two thousand. Our sales 

amount to $175,000,000 a year. We have 
between three hundred and four hundred 
retail stores in this country."

“What have you to say about the so- 
called trusts ?”

“Combinations of all kinds should 
serve the public thoroughly well at only 
a fair profit and keep on improving the 
quality of their products. The men at 
the head of the steel trust could have 
good times permanently if, contrary to 
Andrew Carnegie’s prince and pauper 
theory, they fixed a reasonable standard 
of profit and stuck to it. When a buyer 
is loaded up with the things he deals 
in he quits purchasing. Neither has the 
sugar trust perceived this incontroverti
ble business truth. On the other hand, 
the Standard Oil Company is managed 
with consummate sagacity—it knows the 
plain rules of trade. Several years ago 
1 laid down the principle that our cus
tomers should be taught to buy frequent
ly and no more at a time than was 
needed. Cnder Ibis practice the dealer, 
we find, is easy in his mind, his capital 
is continuously employed, maturing obli
gations give him no concern and our 
surplus stock is in our own warehouses 
and not scattered all over the country. 
Business men should work together in 
maintaining prosperous conditions. A 
dollar in hand doesn’t make up for the 
certain loss of $10 in the future. There 
is no sense in selling a dealer more than 
he can use—you do him no good and you 
bring a period of stagnation to the mar
ket so far as he is concerned.

“Another folly is the payment of divi
dends ovcrhastily. When my four part
ners and I were making $200,000 a year 
in our business we each drew $160.00 a 
month and no more — I saw to that. 
There were complaints and on one occa
sion a threat. ‘You own only one-fifth 
of the concern,’ my partners said. ‘We 
shall vote a dividend over your head. Wo 
have families and must live.’ ‘If you 
do,’ 1 replied, ‘1 quit.’ The dividend 
wasn’t authorized and the money which 
would have been necessary had it been 
voted was employed to extend our busi
ness.”

“Can a man earn a fortune ?”
“Not on a salary nor by the sweat of 

his brow. Necessarily, one must be

economical and self-denying until he has 
capital with which to begin business. 
Thousands of men are doing well, but 
they spend every cent they earn. Hav
ing obtained a little capital by industry 
and frugality, the man who wants a for
tune must see some need of the public 
and then pitch in and supply it, no mat
ter what it costs.”

HARD FOR AN OLD FELLOW.
“Medicine won’t help you any,” the 

doctor told his patient, according to 
Everybody’s Magazine. “What you 
need is a complete change of living, (let 
away to some quiet country place for a 
month, (io to bed early, eat more roast 
beef, drink plenty of good, rich milk, 
and smoke just one cigar a day.”

A month later the patient walked into 
the doctor’s office. He looked like a 
new man, and the doctor told him so.

“Yes, doctor, your advice certainly 
did the business. I went to bed early 
and did all the other things you told 
me. But, say, doctor, that one cigar a 
day almost killed me at first. It's no 
joke starting in to smoke at my time 
of life.”

GROCERS THANK THE RAILWAY.
At the recent Hamilton grocers’ pic

nic to Niagara Falls the statement was 
made that the transportation arrange
ments provided by the Grand Trunk 
Hailway had never been excelled. This 
opinion was pretty generally expressed 
gmong the grocers and it was agreed 
that some recognition should be made 
to the company. Accordingly A. G. 
Bain, chairman of the picnic committee, 
has forwarded to Charles E. Morgan, 
the local ticket agent, the following 
letter :

“As chairman of the retail grocers’ 
picnic. committee I wish to personally 
thank you and the other officers of the 
Grand Trunk Railway Company for the 
splendid service, the good coaches and 
the many personal attentions extended, 
which added much towards making this 
the largest and most successful of any 
excursion held by us.”

S. C. Bartlett, St. Mary’s, Ont., man
ager of F. W. Hutton’s grocery depart
ment, spent last week in Toronto visit
ing the exhibition and the trade and 
gathering ideas for the betterment of his 
fine grocery trade.

We Want to Hear From You !
You should carry our

MOGENMOGEN and ROYAL SPORT
5-Cent Cigars lO-Cent Cigars

If you do not, let us know about it—we will do the rest.

The SHERBROOKE CIGAR CO.
SHERBROOKE, P.Q.
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GROCERY TRADE IN OTTAWA

Death of John A. Bryson—Question of Early Closing the Year Round Being 
Agitated by the Clerks' Association— Personal Notes.

John A. Bryson, Ottawa’s leading 
grocer, died suddenly of pneumonia, at 
his Summer cottage, Kingsmere, Que. 
He was highly respected and greatly 
esteemed both in business and social 
life. His death came as a shock to all.

Feeling somewhat run down, but at 
work Monday of last week, he left to 
bring his family from their Summer 
residence at Kingsmere, which he pro
posed doing on the day following. That 
evening he took ill, and the disease be
came so deep seated before medical aid 
arrived that all efforts to save him were 
unavailing, and he died Friday noon. 
His body was removed to the citv and 
the funeral took place on Monday of 
this week, from his late residence. 
Cooper street, to Beech wood Cemetery.

fn Ottawa there has been somewhat 
of a fraternity among members of the 
grocery trade, and the members of it 
feel they have met with a personal loss 
by the death of one who was such an 
ideal business man. Expressions of re
gret are heard on every hand. John 
Bryson was a most successful grocer, 
one who had ideas of his own and ideas 
that were always good. He was a 
master of detail in every particular, 
and his system of doing business was 
unique. If he could be of service in ex
plaining to others for their benefit some 
of his mottoes it was always a pleas
ure for him.

Among travelers his loss will be keen
ly felt. He was always kind and con
siderate, and for a salesman to be able 
to tell the trade that John Bryson 
bought so and so was sufficient war
rant that it must be right.

His business staff was a large one. 
consisting of about ‘20 or more em
ployes, and they feel very much the sud
den change that has taken place bv 
their loss of so considerate an employer. 
The funeral was a very large one. Most 
of the city's business houses were rep
resented, and there was a large at
tendance of citizens in all walks of life.

Mr. Bryson left a wife and three 
■ hildren, the oldest a girl of ten, and 
two boys. The sympathy of all those 
who knew the deceased goes out to 
them in their bereavement.

• , •
President Ford, of the Grocers’ As- 

-ociation, has left for Old Orchard 
Beach for a few days.

Wm. R. Finnev spent last week in To- 
•onto.

John Evcrrct, the veteran salesman 
f Christie Brown, called on Ottawa 
rocers last week.
An agitation in favor of still further 

hortening the hours of doing business 
s being pressed among all lines of 
lusincss, the Clerks’ Association being 
the principal instigators of the move
ment, their proposal being to close 
very night at 6 p.m., Saturdays in

cluded, during the year, excepting at 
Christmas Holidays. The Grocers’ As- 
-ociation are' not in favor of this alto
gether, although willing to close at 6 
pm. every day but Saturday, which 
they propose to shorten to 9 p.m. The 
question will be threshed out at the 
next regular meeting on the 12th inst..

and if carried arrangements will be 
made for petitioning council for a 
change in the present early closing by
law.

Trade is brightening up considerably 
owing to many families returning to 
the city. Every year it is becoming 
more noticeable that people are taking 
to the country more, so that business 
suffers very much during July and 
August.

Ottawa's Exhibition will be held im
mediately after the close of the To
ronto Fair, and it promises to eclipse 
all previous years.

NEW MAN IN WHOLESALES.

James Langikill, President of Weite & 
Co. Ltd.—A Progressive firm.

Born a Scotchman, reared a grocer, 
now president of an important whole
sale fruit and provision house. That is 
the history of James Langskill, and he 
is still a young man. Mr. Langskill has

James Langskill. President of White & Co., Toronto

been in business in Toronto fifteen years 
and his present position as president of 
White & Co., Ltd., bespeaks his success. 
He was elected to the position at the first 
of the year, has since disposed of his 
fine grocery store and with the first of 
this month assumed actively his duties 
in connection with the fruit and provi
sion company. These will be to aid W. 
H. Despard, manager and secretary- 
treasurer, whose duties have become too 
heavy for one pair of shoulders.

White & Co. have been established 12 
years and the business has experienced 
phenomenal growth. Mr. Despard has 
been with the firm from the start and 
has the fruit business at his fingers’ 
ends. The firm claim they are the 
largest in their line in Canada, employ
ing in Toronto 52 men, and besides there
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is the Hamilton branch established a 
year ago under the direction of Kred An
derson. The produce department, under 
C. R. Lucas, is a rapidly increasing pro
position and ranks now as one of the 
largest handlers of produce in Ontario

TO END GROCERY EVIL.
the National Wholesale Grocers' Asso
ciation to put an end to the evil result
ing from the subsidizing of jobbers’ 
salesmen by manufacturers, it has been 
learned, says the New York Commercial, 
is still being pushed with vigor. Many 
well known manufacturers, it is said on 
good authority, have endorsed the ac
tion of the National Association and are 
working with the association to end the 
abuse.

It is rumored in grocery trade circles 
that the agitation against the practice 
has brought the situation up to the 
point where the manufacturers are con
sidering the matter of signing an agree
ment under cash penalty for infringe
ment to discontinue the “extra induce
ment to salesmen" plan objected to by 
the jobbers.

L. Schepp, of L. Schcpp & Co., im
porters and manufacturers of cocoa nut 
products, condemning the practice anil 
including under the same head all prize 
schemes, said : “Where the scheme or 
prize package system is in vogue it is 
not safe to eat, drink or take medicine 
without endangering the health or suffer
ing the evil effects of this most damag
ing and corrupting method of doing busi
ness. No first-class grocer should en
courage scheme or prize-package meth
ods of conducting business in food pro
ducts for the following reasons :

“First.—Because these methods tend 
to reduce the quality of food products, 
encourage adulteration, and thereby en
danger the health of the people.

“Second—It leads to demoralization 
and corruption in business. No scheme, 
present or bribe should influence the 
grocer in the selection of his goods, for 
his customers rely upon him to see that 
they get wholesome and pure food.

“No manufacturer should have influence 
by scheme, present or bribe, over the 
grocers’ salesmen or clerks, as to whose 
goods they should recommend or sell in 
preference. The grocer should be the on
ly authority from whom the clerk or 
salesman should receive orders or direc
tions in anything pertaining to bis (the 
grocer’s) business.

“Third—All first-class salesmen or 
clerks will understand that it is no com
pliment to them to be approached by a 
manufacturer with a bribe or a present. 
These arguments against the evils I have 
mentioned arc approved and endorsed by 
all first-class grocers.”

BOARD OF TRADE OFFICERS.
The new board of trade of Rapid City, 

Man., has elected the following officers: 
President, G. I,. Stone; vice-president. 
J. G. Hindson; secretary-treasurer, A. 
.1. LePage; council, S. L. Head, A 
C'arss, H. (’. Clay, C. M Beattie, G. J 
Hunter, D. McNaught, G. B. Ross and 
A. F. laiPage. Committees : Railway. 
S. L. Head, G. B Ross, T. I. But 
chart; telephone, telegraph and post 
office, H. C. Clay, E. C. U. Jackson, 
If. Ixx-khart; publicity, B. McNaught, 
J. G. Hindson, H. C. Clay: local im
provement, G. J. Hunter, A. F Gled- 
hill and A. F. LePare.
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r

to the High-grade Qualities of SURPRISE SOAP
-AN_ORDER FOR B BOXES, FREIGHT PAID, WILL BE PROMPTLY SHIPPED----------------

ST. CROIX SOAP MFC. GO., St. Stephens, N.B.
Montreal Toronto ..^Winnipeg Vancouver West Indies Newfoundland
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QUOTATIONS FOR PROPRIETARY ARTICLES
Quotations on staple articles, prepared by our own staff, will be found in the market reports in the centre of the paper. 
The following are prices of proprietary articles which are supplied by the manufacturers or their agents, who alone are 

responsiblefor their accuracy. For charges for inserting quotations in this department apply to Advertising Manager, The Canadian 
Grocer, at our nearest office.

Sept. 6, 1806. Black Lead.
Baking Powder.

Oook l Friend—
SUe I,:i
eounS
12-os. fc 
5-lb.

In 1 and 4 dos. boxa
In 4 dos. boxes.......
in 6 " .........
In 6 “ .........
in 4 " .........
tins, t dos. In ease.

Per dos.
.. H 40 
.. 1 10 
.. MQ 
.. «fl 
.. 0 46 
.. I 00 
.. 140 
.. 14 00

Reckitt’s, per box..................................$1 15
Box contains either 1 gross, 1 os. sise;

1 gross. 2 ox., or 1 gross. 4os.
Reckitte Zebra paste, i-gro. boxes, $10.20

JAMBS’ DOME BLACK LB AD.

6a sise...........
2a sise...........

H 40 
2 %

W. H. GILLAKD à OO.

Diamond—
1-lb. tins, 2 dox. in c 
4-lb. tins, S "
4-lb tins, 4 "

. $2 00 

. 1 * 

. 0 75

AMERICAN PURE FOOD COMPANY. 

Borax “Queen."

40-oz. case, 4 doz........................................ 0 40
8-oz. “ 4 “ ..................................... 0 50

IMPERIAL BAKING POWDER.

Sixes. Per dos.

3-dos..... 
1-dos..... 
34os..... 
1-dos.... 
{-dos....

10a
5ox

13-os.
13os.

$0 86 
. 1 75 
. 1 50 
. 1 40 

10 50 
19 75

OCEAN MILLS. Per do*.

Ocean Baking Powder, 1 lb., 4 doz.... 
“ " “ J lb., 5 doz....
•• •• •• 1 lb., 3dos....

Borax, 4 lb. packages,4 dox.... 
Cornstarch, 40 pks. in a case . 
Freight paid 5 n.alO days.

$0 45 
0 90 
1 25 
0 40 
0 78

MAGIC BAKING POWDER.

Sixes.
6 dox.

ROYAL BAKING POWDER.

*■1“-

Bises. Per Dos.

.10 96

- I os.......................................... . 1 95

" . 3 85

jb.......................................... . 13 60

arrele—When packed in barrels 
cent, discount will be allowed.

CLEVELAND'S BAKING POWDER.

Sizes. Per Dos
v’lexelAnd’a—Dima............................ .$0 93

i lb...............................
. 1 90

i lb................................
12 os. ...........................
lib...............................
1 lb.................................
5 lb...............................

Barrels—When packed in barrels one per
cent, discount will be allowed.

T. KINNEAR A CO.

Crown Brand—
1 lb. tins, 2 dos. in case ........................ $1 20
i lb. " 2 " " ........................ 0 80
111. H 4 “ " ........................ 0 45

Blue.
Keen's Oxford, per lb. 

' I lots 0In 10-box__________
tleotitto Square Blue, 1Mb. box 
Heokitts Square Blue, 6 box lots ....
•lllett's Mammoth, | gross box........

Nixey's “Cervua,” In squaros, pm lb.
to bwper gross 
In pepper boxes.according to tie.^TT... 0 01 0 10

$0 17 
0 16 
Oil 
0 16 
1 00 
0 II
i r

Lot 7 cases, freight paid. 
Conditions—2 per cent. 10 days ; net 

30 days.

Cereals.
Wheat 08. 1-lb. pkgs., per pkg.......... 0 0b

" " 7-lb. cotton bags, per bag.

PETERBOROl (iH 
CEREAL CO.

Canada Flakes,
“ Standard ” 
case, 36 15's
..................$t 40
5-case lots. 4 30 

Canada Flakes, 
"Jumbo 

case, 24 25 a
.................  4 90

Canada Flakea. 
••Jumbo" 
5-case lots. 4 80

Freight prepaid.

ANADA

Chocolates and Cocoas
THE COWAN CO., LIMITED.

Perfection, Mb., per doz.................... $2 40
" 4 lb., " ................ 1 20

10c. size "  0 90
b ..............  0 37

_________ __ tins,per lb 0 20
No.2 5 and 10-lb. tins." 0 18

Special quotations for cocoa in bbla.,kegs,etc.

5-lb. tins per lb 
Soluble,No 1.5 and 10-lb.

Chocolate-
Queen’s Dessert. | • and |> per lb. |0 40
Vanilla. ....................................... •> **
Parisian 8s per lb........... .................. 0 30

The following sweetened for household 
purposes :

Royal Navy i's and i's, per lb...........#0 30
Diamond. " " .........  0 25
Special Diamond. I s, "   0 22

" 6 s. ••   0 22
•• 8 s, "   0 30

The following unsweetened :
Perfection, i's, per lb..........................

i " .......................  0 30
lat cakes per lb......... 0 30

b-ings f- r uakf—
Chocolate, white, pink, lemon, orange, 

almond, maple and cocoanut cream, in
(-lb. pkgs.. p r doz................ .......  0 9 »

Chocolate, white, pink, lemon, orange, 
almond, maple and cocoanut cream, in 
1-lb. boxes, per doz....................... 1 75

l onfiNtions— Per dox.
Cream bars, 60 in box, per box......... 1 81

" 6 in box. per doz. boxes 2 25

Chocolate ginger, per lb....................... 0 30
" * 4 lbs., per doz ... 2 25

Cryetalized " I's, per doz. boxes 2 25 
Vanilla chocolate wafers, No. 1, 5 lb.

boxes, per lb....................................... 0 30
Nonpareil wafers. No. 2, 5 lb. boxes,

per lb..................................................... 0 25
Milk chocolate, 36 in box, per box.. . 1 35 

36 in box,per doz. cakes 0 35

"Gold Medal," swi

per lb.
$0 41 

0 41
________" sweet, i s, 6-lb. boxee 0 »

Pure, uMMMfeMaed, as, 6-lb. boxee 0 42 
Pry's "Diamond," 4s. 14-lb. boxes 0 14 
Fry's "Monogram," is, 14-lb boxes 0 14

Concentrated, i s, 1 dos. in box ..
Per dos.

.. 1 40

..4M
.... 8 26

Homoeopathic, i's, 14-lb. boxes................i s, 12 lb. boxes................

Epps a.
Agents, C. E. Colson A Son, Montreal.

In i, i and 1-lb. tins, li-lb. boxes, per
lb..........................................................0 35

Smaller quantities .. ....................  0 37
BEN8DORF S OOOOA

A. P. MaoLaren, Imperial Cheese Ca, 
Limited, Agents, Toronto, 

lb tins, 44 dos. to case.......per dos., $ .90

t“ 140
175
100

JOHN P. MOTT à OO.'B.

R. 8. Molndoe, Agent, Torontr. 
J. A. Taylor, Montreal.

Joe. E. Huxley, Winnipeg.

Per lb.
Elite. | •.....................................................$0 30
Prepared cocoa, i s to | e....................  0 28
Mott's breakfast cocoa, i s.................... 0 38

" I s.................... 0 35
" No. 1 chocolate, i’e....................  0 30
" Navy " i s...................  0 27
" Vanilla sticks, per gross — 1 00 
“ Diamond chocolate, i's and 6 s. 0 23 
" Cnnfe tionery chocolate, 21a to 0 31 
" 3wee «hooolate liquors. 30o. to 0 34

WALTER BAKER A CO , I.IMI1 ED.

Per lb.
Premium No. 1 chocolate, 12-lb. boxes $0 35
Vanilla chocolate. 6-lb. boxes............ 0 47
i fenuan sweet, 6-lb. box»* ............ 0 16

Per lb.
Breakfast cocoa, i, i, 1 and 5-lb tins 0 40 
Cracked cocoa, i-lb. pkgs., 12-lb. boxes 0 33 
Caracas sweet chocolate, 6-lb. boxes 0 37 
Caracas tablets. 100 bundles, tied 6e,

per box ................................................ 3 00
Soluble chocolate (hot or cold soda!

lib. cans............................................. 0 41
Vanilla chocolate wafers, 48 to box,

per box..........    1 66
The above quotations are f.o.b. Montreal.

WALTER M. LOWEST CO.

Canadian Branch,165-171 William at. Montreal

Breakfast cocoa— Per lb.
5- lb screw top cans, 10 cans in case, 36c.
11- lb. boxes, 6 boxes In case, 1-lb. Una. 36c 
61b. boxes, 11 boxes Incaeai-lb, tins. * v
6- lb. boxas, 11 boxes In cae,f-lb. tins 36 
6-lb. boxes, 11-boxes in case, l-5-lb.tin».40c.

Sweet chocolate powder—
5- lb. tins, 10 tins in case.......................  25o.
12- lb. boxes, 6 boxes in case, 1-lb. tins.26c.
6- lb. boxes, 11 boxes in case, i-lb. Una. .26a 
6-lb. boxes. 11 boxes in case, Vlh. tins. 18c

Premium chocolate—
6-lb. bxa., 11 bxs. in case, 4-lb. pkgs. .30a 
Mb. bxa., 11 bxa. In oaae, |-lb. peer .30^

MUk chocolate—
Mb. bxa., 11 bxa. in case. i-lb. pkgs. .28a 
100 2-cent pieces in box, each............ $1.15

Vanilla sweet chocolate—
100 2-cent. pieces in box.......................$1.25
6-lb. bxs., 12 bxx. in oaae. Mb. Una. .36a 
6-lb. bxs. 11 hxR, In oseaHh- tine... 25a 
6-lb. bxa., llbxs. In caee, i-lb. pkgs Mo,

Diamond sweet chocolate—
Mb. boxes, 13 bxs. In caee, i-lb. pkgs. 22a 
lf-lb. boxes. * boxes In case. 1 ,v> p»v« 52 .
Mb. " 12 " " i-lh. " 22a

Gold Model < hocolste powder—
5 IK tire, 10 tins in care.........................36c.
10 lb tins, 10 tins in case........................ 33a

XXXX chocolate powder
5-lb. tins, 10 tins in case...........................35a
10-lb. tins, 10 tins case....................... 25c.

TOBLER9 MILK CHOCOLATE.

5a sticks, per box (40 sticks).............. 1 50
10c. tablets or croquette(20)............... 1 50
20c. " (30)............... 2 42

Condensed Milk
BORDEN 9 CONDENSED MILK OO.

Wm. H. Dunn, Agent, Montreal A Toronto.
Cases. Doz.

" Eagle " brand «doz. )................. $6 00 $1 50
“Gold Seal" brand (4 doz.)........  5 00 1 25
“ Challenge " brand (4 doz. ).......... 4 00 1 CO
Evaporated cream—
"Peerless" brand evap. cream.. 4 75 l 20

" hotel size ...................  4 90 2 45

TRURO CONDENSED MILK OO., LIMITED.

"Jersey brand evaporated cream
per caee (4 doz.)..................................$4 65

" Reindeer • brand per cnee (4 dot)....160

Coffees.

JAMBS TURNER A OO. Per 1
Mecca........................................................... $0 S3
Damascus.................................................. 0 38
Chle........................................................... 0 M
Mar......................................................... 0 If
Old Dutch Rio.........................................  0 114

a. D. marokau, Montreal. Per lb
"Old Crow " Java...................................... $0 »

" Mocha................................. 0 174
" Condor " Java................... ............... 0 10
Arabian, Mocha.....................................  0 10
15-year-old Mandheling Java and

hand-picked Moeha.........................  0 50
1-lb. fancy tins choice pure coffee, 48

tins per care....................................... OH
Madam Huot's coffee, 1-lb. tins............. OS

...........................Mb. tlaa.................. 0 63
100 lb. delivered in Ontario and Quebea
Rio Na 1................................................... 0 16
Condor L 40-lb. boxes........................... 46a

II. 401b. boxee................... Sr
“ m 80-lb boxe........................... MÂ
" IV. 00-lb. boxe......................... Ma

e. h. à a. e. swing's.
Per lb

Mooha and Java coffee, in I-lb tins, 30-
lb oaae................................................ 9

Mocha and Java coffee, in 3-lb tins, 30- 
lb case................................................ »

Cheese.

Jars.

HMApI Melee..........
Imperial holder—Large sise

Medium sie ........................
Beal Mae........................

Roquefort—Large ale.... -

$8 25 
4 50
2 40 
1 00 

18 00 
17 00 
12 00 
1 40 
1 40
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RISING SUN
STOVE POUSH

IN TINS

To Maintain a Standard
It costs us more every year to make RISING SUN 
Stove Polish and SUN PASTE Stove Polish up*to 
“Morse Brothers’ Standard.” Our increasing 
sales enable us to maintain the standard without 
raising the price. We are constantly improving 
our facilities for the manufacture of our goods on a 

larger and larger scale and we never allow anything but the best materials to be used in our processes. That is why our grrds 
please the trade and consumer. RISING SUN and SUN PASTE are right every time you sell them.

MORSE BROS., Props. - Canton, Mass., U.S.A.

EAGLE
Brand Condensed

MILK BORDEN’S
PEERLESS

Brand Evaporated.
CREAM

Made With Scrupulons Care for Those Who Demand the BEST. 
SUPREME FOR PURITY 

BORDEN S CONDENSED fllLK CO.
Est. 1857 “LEADER OF QUALITY” New York. (Unswmtbmbd)

EXF»ORT TRADE DE PARTM ENT
Firm. Abroad Open for Canadian Bu.lnoa.

THOS. BOYD A CO.,
88 Kino St., - LIVERPOOL, 

are open te receive All kinds of Canadian 
Produce. Highest references. Wide 
connections. A. B. 0., 4th And 6th ed., 
Western Union And Lleber's Codes. T. A. 
“Boyd."

LONDON is the CAPITAL 
of the BRITISH EMPIRE, and will 
tak- any worthy productions of her chil
dren across the seas.
JAMES EVERETT A CO.. Grocers' Agents,

88 Gt. Tower St.. LONDON, E.C„ ENG. 
do business with all the best buyers. Send 
them something to sell.

OEOROB LITTLE LIMITED
Canadian Produce Importers,

MANCHESTER
Butter, Cheese, Egos, Bacon, Apples, 

Poultry.

DAVID SCOTT A CO.
Est. 1878. 10 North John St., "Liverpool 
England. Splendid connections and 
references. Try us with a shipmen of 

CANNED GOODS.
T. A.—Scottish, Liverpool.

This space $15.00 per year.

J. H. GAIT5KELL & CO.
Provision Merchants, Liverpool, 

invite consignments of Spare Ribs, Hocks, 
Tongues, etc. Splendid outlet for all kinds 
of pickled meats. Best prices—prompt 
returns. Write us. Established 1883.

JAMBS MARSHALL
Aberdeen, Scotland, 

invites corsignments of Canadian Pro
duce, gives persnnal attention to hand
ling of same, and guarantee! prompt re
turns. Reference — Clydesdale Bank, 
Aberdeen. Codes—A.B.C. 4th and5th Eds.

This space $15.00 per year.

HENRY COLBECK
N EW CASTLE-Upon-TYNE. 

invites consignments of green and dried 
fruits. Newcastle is the centre of one • f the 
largest mining and industrial districts in the 
United Kingdom, with apopula-ion of up
wards of 2,000,100 within a 2 o'-mile radius.

This space $15.Ot per ear.

OSWALD flURRAY A CO
Merchants and Manufacturers' Agents, 
53 Gracechurch Street. London, England 

Are open for Agencies for Canadian pro
duce (fruits,pulps, Ac.) such at are u ed by 
Co- fectionera and Jelly makers, and aro in 
touch with all these firms in the United 
Kingdom. First-class references.

OBO. RAflSAY WARD,
53 Limes Grove, Lewisham, England, 

Solicits representation of Canadian shippers 
of Hams, Cheeses and Canned «-oods to 
canvas for orders from large English whole
sale buyers. Extensive connection. High
est references and security.

A. C. DOUGHTY <6 CO.
Head Office, 89 Eastcheap, LONDON. 

Provision Importers
Invite consignments of Bacon, Hams, 
Butter, Cheese and Poultry. Telegraphic 
Address: Avouching, London. Codes: 
A.B.C. 4th and 6th editions, Al, Western 
Union. Highest References.

W. C. GREQSON & CO-

PROVISIONS POULTRY
CEREALS

LIVERPOOL, Produce Exchange Bldg

Cable Address "Rapp, Liverpool"
HERMAN RAPP * CO.

Provision Merchants.
19 MATHEW street, LIVERPOOL. 

Liberal advances on consignments.

HAMILTON WICKES A CO.,
Canned Goods Brokers, Eastcheap, Lon. 
don, and Victoria Street, Liverpool 
Reports and valuations made ju Canned 
Meats, Fish, Fruit and Vegetables. Consign
ments handled. Correspondence solicited.

J3.ITI6S Mothvoil, Soil & Co., EaitchEp, London, Eng

Large connection amongst best Wholesale Grocers and Bakers in Great Britain 
We also ship several British lines to United States and Canada.

Correspondence Invited.

D Or D \finr*nn+n11i Makers and Exporte re of Candied Peels
I, (X T1. V lllLclllclll Daily capacity of our plant : ten thousand lbs 

Telegraphic Address—" VINCENTELLI," Antwerp. A.B.C. Codes.
General Agencies wanted for Belgium, Alsace, Lorraine and Switzerland. Reports 

and va uations made on fresh or canned fruits, fish, pork and beef meats.
Best attendance on consignments. Highest Bank Reverences

RECKITT’S SLUE .v ZEBRA PASTE)SSSSTJS^.
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WM. BRAID & CO., Importers of TEAS, 
COFFEES and SPICES

BRAIDS BEST COFFEE
is winning its way into Canadian homes on merit, which 
is the result of careful selection of the bean, and scien
tific blending, imparting a flavor rich and smooth, which 
is instantly recognized by the consumer.

ONCE USED ALWAYS USED
Packed in 1, 2, 6, 10, 26 and 60-lb. air-tight cans, also in barrels.

WM. BRAID & CO., Vancouver,

Coupon Books—Allison’s.
Kor sale In Canada by The Eby Blain Co., 

Limited, Toronto. O. O. Beau chemin k 
Plia, Montreal
•1. és. IS. SR. 110 and $30 books.

Un- Coven and 
num Coupons 

bered. numbered
In lots of leas than 100

books, 1 kind assorted 4c. 44c.
100 to 500 books.................... 8|o. 4a
100 to 1,000 books................. 8a S*c

Allison's Coupon Pass Book.
SI 00 to |8 00 books ................ 8 cents each

5 00 books................................... 4 "
10 00 " .....................................64
15 00 "  6i "
80 00 "  74
15 00 ”  8
50 00 "  11

Cleaner.
Per dor..

rn «aiwnrni» 4-oz. cans $ 0 90
f MLUJUUript 6-oz. " 1 35

I Quart " 3 75
L ^CiUtsCmmnsi Gallon “ 10 00

Wholesale Agents 

The Davidson à Hay, Limited, Toronto

Fly Fids.
Wilson's Fly Pads, in boxes of 

50 10c. packets, |3 per box, or 
three boxes for 18.40.

Bode’e Brands of Chewing Gum.
BETAIL PRICE LIST.

„ , , Per Box
Bodes Menthal " Pepsin Gum, 40

5 cent i kgs to the box....................... fl 5
Bodes Crushed Fru t uum, 36 5-cent
.Pkgs. to the b**x.................................. 1 00
Bode s Peps:n Gum, 23 5-ceut pkgs. to

the box........................... .................. o 76
Bode s Ghulets in 3-lb. boxes, guaran-

t'.ed 200 to the pound ........................ 14
Bode's Chulets. 6u 6 cent. pkgs. to the 

cartoon....... ......................per cartoon 10

Infante* Food.
n s patent barley 4>lb. tins .... $1 25 

" 14b. tins.... 115 
hlb. Uns.... 1 * 
14b- this. .. 1 13

Jams and Jelliee.
SOUTHWELL'S GOODS. Per dot

Frank Magor à Co.. Agents.
Orange marmalade...................................... $1 50
Clear jelly marmalade...............  1 80
Strawberry W. F. jam..............................  3 00
Raspberry " " ......................... 2 00
Apricot " " ......................... 175
Black currant " ............................. 1 75
Other jams.................................... $1 55 1 90
Red currant jelly ................................ 2 75

T. UPTON A oo.

Compound Fruit Jams—
13-ox. glass jars, 1 doz. incase, perdos. fl 00
3-lb. tins, 2 doz. In case..............per lb. 0 074
5 and 7-lb. tin palls, 8 and 9 pails in

crate...................................... per lb. 0 07
7 and 14-lb. wdod pails.............per lb. 0 07
80-lb. wood pails........................ * 0 U6|
Compound Fruit Jellies—
13-os. glass Jars, 3 dos. In case, per dos. 1 00
3-lb. tins, 3 dos. In case per lb............. 0 074
7 and 14-lb. wood pails, 6 palls in orate

per lb. 0 07
304b. wood pails........................... “ 0 tt|
Home Made Jams—absolutely pure—
1-lb. glass Jan (16-os. gem) 8 dos. in

case...........................per dos. SI fiO 190
6, 7.14 and 30-lb. palls, per lb.. 0 08 0 12

Laid.
PAIRBANE8 CO. BOARS 
LARD COMPOUND

Tierces ..................................................... SO 084
i-bbls.........................................  0 09
Tube............................................................ 0 09
Cases, 3-lb. tins............................   0 00

'* 5-lb. M .........................................0 09
” 10-lb. - ..........................................0 09

20-lb. wooden pails ................................. 1 83
20-lb. tin pails............................................ 1 73

Wood net, tin gross weight.

Licorice
NATIONAL LICORICE OO.

5-lb. boxes, wood or paper—per lb. |0 40 
Fancy boxes (36or 50 sticks) — per box 1 25
" Ringed " 5-lb. boxes............ per lb. 0 40
M Acme” pellets, 5-lb. cans... per can 3 00 

" “ (fancy boxes 40) per box 1 50
Tar licorice and Tolu wafers, 5-lb.

cans.....................................per can 1 00
Licorice lozenges, 5-lb. glass Jan.... 1 75

“ 30 5-lb. r**n»............. 1 50
"Purity" licorice 10 sticks............ lit

100 sticks.............. 0 73
Dolce large cent sticks. 100 In box...

Lye (Concentrated)
OILLETT’e PERFUMED. Per case.

I case of 4 doe......................................... $3 60
3 oases of 4 doz...................................... $3 50
6 cases or more .................................... 3 40

Minot Moat.
Wethey's condensed, per gross net . ..$12 00 

per case or doz. net......... 3 00

Mustard.
OOLMAN8 OR KEEN a.

D.ti.P., 4b. tins......................per dra$ 1 40
•• 4-lb. tins..................... - 1 50

14b. tins ................... " 5 X
Durham 4-lb. Jar......................per Jar. 0 75

F. D., 4 lb. tins........................per dos. 0 »
" Hb. tins......................... 1 46

E. D. MARCEAU, Montreal
" Condor,” lAlb. boxes—

4-lb. tins............................... per lb.$Q 36

14b.the................................... '* OMft
4-lb. Jan................... per Jar 1 »
14b. jan.............................. ‘ 0 15

Old Crow," 13-lb. boxse-
44b. tins................................per lb. »
Lib. tins................................ 0 23
14b. tiBB............................... 0 334
44b. lea...............................parlai 0 70
14b. Jan................................. * o »

Orange Marmalade.
T. UPTON 4 OO.

13-ra glass Jan, 8 doe.case... .per dos.11 00 
Home-made, In 1-lb. glees Jan " 1 40

In 5 and 74b. tins and 7-lb. pails, per lb. 0 07 
Golden shred marmalade. 3 dotcaee.

per dos.......................................... 1 75

Saratoga Chips.
MR-< BORER S SARATOGA CHIPS.

30 large size pkgs.. per case...................  g-, in
72 small........................ ............ !. 5 40
Assorted Id's and 36 a.......................... 5 in
In bulk Bbls.. 50-lb., per lb........... " 0 25

- 4 bbls., 254b. ................ 0 25
Terms 30 days net or 1 per cent, iô days.

Sauces.
Worcestershire, Holbrooks, small

per doz......................................... 82
Worcestershire, Holbrook's, large,

per dos......................................... 3 uq
l*m than case lots, 10c and 13a dos. extra

•oda.
OOW BR1ND.

Case 011-lb. contain 
ing 60 packages pebox, at on

44 b. loon

30YÏMÏIH il

lUIKf.SO

OkM 0< So. pkg, ooou 
box. n oa

■Aero e»A*D
Pw owe

**»• ” - }......... ■«
Ma I M»*lc rod, mw 1W—Idea piga
low............................................... 1 «6
Sow............................................... 1 If

•oep end Westing Powders
A. r. TirriT A oa. Agomg

Oriole soan.............. M is IB
“*—*-*---- — e " 13 0B

- IS 31
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Primrose 
Ceylon2 ,

Blue Label, ls. 
Blue Label, ft's.mue uauei. f ■................
Orange Label, l’a and ft',
Rrnom T.ahal l’a anrl l'aBrown Label, l’a and fi
Brown Label. *’■ ...........
Green Label, l’a and ft'a 
Red Label, fts..................

Mum

60 11b..

80 ï-lb
1W ft-lh

FIRST AT THE TEA TABLE !
“The best of all good company” is a good cup of Tea. The best of all good Tea

is a cup of WOOD’S

“PRIMROSE”
rightly brewed and rightly served. In many “inner circles” it is regarded as the

finest summer “soft drink” ever invented.

CANADIAN FACTORY and SALESROOM :
No. 428 St. Paul Street - - MONTREAL.

Starch.
ZDWAP.DSBURO STARCH CO., LIMITED.

Laundry Starches— per lb
No. 1 White or blue, 4-lb. carton.$ 0 05|
No. 1 ” " 5-lb. " 0 06|
Canada laundry................................  0 05
Silver glosa, 6-lb. draw-lid boxes. 0 07 
Silver gloss, 6-lb. tin canisters— 0 07 
Edward e silver gloss, 1-lb. pkg. 0 07
Kegs silver glca>, large crystal---- 0 06
Benson's satin, 1-lb. cartons......... 0 07
No. 1 white, bbls. and kegs........ 0 06
Canada White Gloss, 1-lb. pkgs... 0 051 
Benson ■ enamel__ per box 1 35 to 8 50

Culinary Starch—
Benson A Go. a Prepared Corn.... 0 07 
Canada Pure Corn ........................  0 05ft

Rice Starch—

Edwards burs No. 1 white, 1-lb. car. 0 10

AMERICAN PURE FOOD COMPANY.

Japanese Starch.
Case

1 case, 5 doz.............................................. $5 00
5 “ 5 “ ..........................................  4 85

Lot 5 eases, freight paid.

CORN STARCH “ ROYALTY.”

12-oz. case, 4 doz ..................................... 0 50
Lot 10 cases, freight paid.

KKA.nTKOKD 8TARCU W OH Km. LIMITED 

Ontario and Quebec.

Laundry titaruhee—
Canada Laundry, boxes of 40-lb. $0 05 
Avuie Gloss Starch—

1-lb. carious, boxes of 40 lb....... 0 051
Kinest Quality White laundry— 

i-lb. Canisters, cases of 48 lb.... 0 05$
Barrels, 300 lb.............................. 0 06
Regs. 100 lb.................................. 0 06

Lily White (' lois —
1 tb. fancy cartons, cases 50 lb. 0 071
6-lb. toy trunks, 8 in case.......... 0 071
6-lb. enameled tin canisters, 8

in ease........................................ 0 071
Regs, ex. crystals, *00 lb............  0 06*

Brantford Gloss -

1-lb. fancy boxes, cases 36 lb....... $0 U71

Canadian Electric Starch—
Boxes of 40 fancy pkgs., per case 2 50

Celluloid Starch—
Boxes of 46 cartons, per case__ 8 50

Culinary Starches—
Challenge Prepared Corn—

1-lb. packages, boxes 40 lb.......... 0 061

_<o. 1 Brantford Prepared Corn—
1-lb. packages, boxes 40 lb.......... 0 07

Crystal Maiee Corn Starch—
1-lb. packages, boxe.* 40 lb.........  0 07

HAN TOY STARCH, 

pkg en, cases 6 doz., per case.. 4 75

ST. LAWRENCE STARCH CO., LIMITED. 

Ontario and Quebec.

9* A\iTa\svV\\v) auû \ot '
'fc V’tV* -

, ia\\w ft Vtufo> vwnvaWtA^

Pergroer.
Rising Sun, 6-ox. cakes, 1-gross boxes $8 50 
Rising Sun, 5-ox. cakes, gross boxes 4 50 
Sun Paste, 10c. size, i-groes boxes.... 10 00 
Bun Paste, 6c. size, f-grose boxes.... 5 00

Syrup.
"GROWN ” BRAND PERFECTION SYRUP.

Per case.
Enamelled tins, 1 doz. In case............  62 40
Plain tins, with label -

9 lb. tins, 2 doz. in case................ 1 90
6 * 1 " " ............... 2 55

10 " 1 " ................ 195
20 " I M ................ 1 10
(10 and20 1> . tins have elre handles I

small’s brand—Standard.
5 gal. tins, per can.................................. 4 40
1 " " per case..............................  4 90

..................... ................................ 5 46

..................... ................................ 5 70

Cases, each

"GROWN" BRAND
Wholesale. Retail

Red Laoel, 1-lb. and fr.............$ 0 86 60 60
Blue Label, 1-lb. and Is............... OS 040
Green Label, 1-lb........................ 0 19 OS
Green Label, is........................... 0» OS
Japan, Is...................................... 0 19 OS

e. d. marge ad, Montreal.
Japan Teas—

"Condor" 1 40-lb. boxes.............C
II 40-lb. boxes............

" ni 80-lb. boxes........
EMD AAA Japan. 40 lb " at............." AA “ 40 M .............
Blue Jay, basket fired Japan, 70 lbs.,

"Condor"IV 80-lb. " ..............
" V 80-lb. " ..............

XXXX 80-lb. boxes....
xxxxao-ib. " ....
XXX 80-IK •• ....
XXX 80-lb. " ....
xx ao-ih.
xx sc-lb - ....
LX60-lfcper case, lead 

packets(951s and 10 i a)
Or.ndor " Ceylon black tea In lead pa 

Green Label, is, is and Is.
GO-lb. cases................ retail

'æ-ïï'SÜi
Yellow Label, is and Is.
60-lb. cases .............. retail
Blue Label, is. fr and Is.
50-lb. oases...............retail
Red Label, is, fr and Is.
50-lb. cases.............. retail
White Label, ie.fr and Is,
80-lb. oases..............retail

Black Teas-" Old Crow " blend- 
Bronzed tins of 10,16,60 and 80-lb.
No. I...................................per lb.
No.1................................... "
No. 8................................... "
No. 4................................... M
No. 6................................... "

à

0 27ft at 0 

0 80 at 0 93

0 16 at 0 96

0 40 atO 80

0 60 at 0 84 

at 0 40

0 86 
080 
0 K 
0» 
0 17*

Tobacco
THE EMPIRE TOBAOOO GO., LIMITED.

Smoking—Empire, 4s, 6s and 11s.... |0 46
Amber, 8s. and 8e............. 0 60

" Ivy, is.................................... 0 60
" Rosebud, 7s......................... 0 61

Chewing—Currency, 19s. and 6fr.... 0 46-UUI1VUU1, Ul. BUUPH.... V TO
Old les, Ml.......................... o 48
Snowihoe, 6fr....................... 0 61

“ Pay RoOfr......................... 0 66
" Stag, 10 ox............................. 0 46
" Bobs, 6s. and 19s.................. 0 46

1 " 10 oz. bare, 6fr. .... 0 46
M Fair Play, 8s. and ISs .... 0 65
" Club, 6s. and 11s................. 0 46
" Universal, 18s....................... 0 47
" Dixie, 7s................................. 0 66

Vinegar,.
e. D. margeau, Montreal. Per gal 

BSD, pure distilled, highest quality.. «0 flj
Condor, pure distilled........................... 0 87ft
Old Grow.................................................. 0 95ft

Special prices to buyers of large quaotltlfi

Teait.
Boni ,wt, Sdoe. 60. nkge.. 
OlfleU’l omm mat, I do,. In c

Culinary Starches—
St. Lawrence corn starch, 40 lb <• 07 
Durham corn starch. 40 lb............  0 06ft

Laundry Starches—
No. 1 White, 4-lb. cartons, 48 lb.. U 051

" 3-lb. cartons, 56 lb.. 0 05*
“ 200-lb. bbL............. 0 06
" 100-lb. kegs............ 0 06

Canada Laundry, 40 to 46 lb........ 0 05
Ivory Gloss, 8-6 family pkgs., 48 lb 0 07

1-lb. fancy. SO lb......... 0 07
“ large lumps,100-lb kegs 0 06

Patent starch, 1-lb. fancy, 28 lb.. 0 07 
Akron Gloss, 1-lb. packages, 40-lb 0 05

OCEAN MILLS.

Chinese starch, 
per case of 4 
doz., $4, less 5

J. A J. OOLMAN’a, LIMITED.

Rice Starch-
Packed in cases of 56 lbs. each (cases free)

No. 1, London—
Per lb.

in papers of 4 to 5 lbs..................
Blue, white or assorted.

In Pictorial Cardboard Boxes—
4 lbs. net weight............................
1 lb. gross weight ......................... ■ Xft lb. gross weight ......................... ... 9c.

... 10c.t lb. gross weight .........................

Buff Starch, for Curtains, Lace, etc., 
Cardboard Boxes.

in

1 lb. gross weight .........................

Stove Polish

... Me

Teas.

SALADA OB Y LON.

Brown Label, Is..,
Wholesale. Retail

_ ___...................  10 90 80 95
„ , ft ’s......................... 0 21 0 96
Green Label, I s and ft’s........... 0 99 0 50

' i s and ft s 0 80 0 40
0 60 
0 60

LUDELLA CEYLON, I t 
AND i’8 PKGS.

SO 18ft to 96 
. 0 19 0 96
. 0 91 0 30
. 0 98 0 40
. 0 80 0 40

... 0 86 0 60
......................  0 40 0 60

MOTHERS
FAVORITE
MELAOAMA

TEA.

Wholesale Retain UUlCBBlt
Black, green, mixed. 1 lb........0 18

ft lbs........ 0 19
" " 1 lbs. k fts.. 0 90
" “ 1 Its.. i-Als. 0 28
" " 1 lb”A Is. 0 35“ 11,1 * C o «

3 p.c. off 30 days or Sn^nths.

0 25 
0 25 
0 30 
0 40 
0 50 
0 60

Black Label. 1-lb., retail at ISc............  |0 19
" ’* i-lb., " " ............  0»

Blue Label, retail at 50c........................ 0 99
Green Label “ 40c........................ OS
Red Label, " 50c........................ 0 56
Orange Label. " fiOc....................... 0 41
Gold I^bel, 8fa....................... 0 56

Head Office, St.
John, N.B. 

Toronto Office, 3 
Wellington E.

Brown Label,
Wholesale, 

fts.. 0 20
Retail. 

0 25
Crimson “ l’s and jl's... 0 22 0 30
Green " ft’s. . 0 25 0 35
Blue l's, M; s, ft's 0 30 0 40
Bronze " I s. ft’s,}ï's... 0 36 0 50
Gold I s, i s, 1 s... 0 44 0 60

All grades, either black, green or mixed.

BLUE RIBBON 
TEA CO.,TORONTO

Wholesale. Retail.
Yellow Label, l’s and ft’s........  0 20 0 25
Green Label, l’s and Vs.........  0 22 0 30
Blue I a bel l’s and ft's........... 0 25 0 35
Red Label l’Ri’s.i’s and ft’s.. 0 30 0 40
White Label, fs. ft's and *’».. 0 36 0 50
Gold Label 1 e and ft’s........  0 42 0 60
Purple Label, i’s and fts.........  0 65 0 80
Embossed, ft’s and i’s............  0 70 1 00

d0L0NÀ
Pure Ceylon Tsa

Ceylon Tea, In 
I ana ft-lb. lead 
packages, black 
or mixed.
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THE CANADIAN GROCER

AN OPPORTUNITY

LAMPS
Wfc make Lamps and our factory is the only one in 

l anada. Iv. t ry now anti then we get a few lamps out 
of a kiln lot which are not i|uite up to our standard ol 

ua)it\. You would perhaps never detect the fault, but 
wt will not send them out as regular goods. We have 
made up several assortments of stock on hand and the 
"p-pori unity is yours while they last.

Job Lot No, I 6 Deco Vase Lamps, complete, for $ 5,00
Job Lot No. 2 9 Deco Vase Lamps, complete, for 6.00
Job Lot No. 3 16 Deco Vase Lamps, complete, for 16.00

GOWANS, KENT & CO.
LIMITED

Crockery and Glassware, Importers and Mfrs.

TORONTO

We want you to sell

WETHEY’S
Condensed Mince Meat

It has been tried in every 
particular for twenty years and 
NEVER FOUND WANTING

3 doz. in a case. Sold by Every Jobber

J. H. WETHEY,
LIMITED

ST. CATHARINES, - - CANADA

C. & Be
Crosse & Blackwell’s Marmalade

1, 2, 4 and 7-lb. tins and 1 and 2-lb. glass jars.

Crosse & Blackwell’s Fresh Fruit Jams
1, 2, 4 and 7-lb. tins and 1 and 2-lb. glass jars.

Agents :

C. E. COLSON &L SON
lO St. John St., MONTREAL


