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Tuey issue Sunday newspapers in Vancouver, B.C.
A
Tuexe is an immense demand for microscopes,
owing to the new type used on the Toronto Mail.
It is almost “out of sight.”
3¢:3
Jonx Greenvcear WnitTiek was one of the Amer-
icans whom we, as Canadians, loved as being onc
with us, though not of us. \Ve have all been thrilled
and charmed by his musical and elevating poetry.
Born in 1807, in 1826 he made his first venture in
print in the Newburyport Frce Press. In 1829 he
went to Boston as editor of the American Manufac-
turer. In 1830 he was appointed to a more dignified
post, in the editor's chair of the Newr England Weekly
Review, published at Hartford. In 1832 he came back
to his birthplace to edit the Haverhill Gazette and to
work on his farm. \While at Haverhill he was twice
elected to the State Legislature. In 1836 he became
one of the secretaries of the American Anti-Slavery
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socicty, and removed to Philadelphia, where he con-
ducted the Freeman, an anti-slavery paper.  In 1840
he removed to Amesbury, and acted as corresponding
editor of the National Era, printed at \Washington.
His poetical works during this time had been winning
him wide celebrity. He was a strong abolitionist, and
attacked slavery with all his might. Up to the pres-
ent, his life was taken up with writing and publishing
his works. He was a poet of the people—the poet
of freedom; of the anti-slavery movement; but

Life is indeed no holiday ; therein

Are want, and woe, and sin,

Death and its nameless fears, and over al}

Our pityiny tears must fall.

.t;’a
Witk we lament the death of the Quaker poet,

our sorrow is increased with the knowledge that one
of the greatest of modern journalists—George William
Curtis—has passed away. Whitticr, though a some-
time journalist, was dear to us as a poet, while George
William Curtis was the noblest soul in the ranks of
journalistic writers. Whether we view him as wearing
out his precious life in an cffort to cancel a debt
of sixty thousand dollars, incurred by the failure of
Putnam’s magazine, or whether we view him as the
fearless exponent of what he believed to be just and
right, he scems to us a noble being. As an orator,
too, he was in the highest rank, and musical and
thrilling were the sentences rendered massive by the
power of the mind behind them.  But these two great
minds have ceased to be with us, except in memory
and precept; the manly hands will wield the facile
pen no more, yet their lives were noble, and must live
on in the nobility they have stimulated in others.

2N

Too often the cditor’s remarks are tempered by
expediency in the light of certain extrancous circums-
stances. It is said of the late George William Curtis
that on one occasion when, during his absence, a strong
utterance of his, a delicate matter, was toned down
slightly, he at once resigned upon his return, and he
was induced to remain only on condition that his
freedom was thenceforth assured \We need more of
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such men to elevate the standard of journalistic
morals.  Men with finn convictions, the result of
long, carcful and critical study, are the men who are
respected.  But the rabble goes a certain direction,
and most editorial writers follow them for the sake
of popularity; or perhaps a prospective loss of a few
dollars will cause a change in opinion.
‘. -~

A WRITER in one of our leading dailies took occa-
sion to remark in a recent issue, that to hold wrong-
doing up to the public guze is injurious to the moral
health of the community. That sympathy with the
wrong-dner is often created by such action. Onc
instance cited was the sympathy created by Milton
in his ¢Paradise Lost” for the Arch-Traitor, the
Great Fallen One. It is undoubtedly true that Milton
surrounded this wicked angel with a halo of fortitude
and courage which makes any man, moral or immoral,
a hero. Twue Prixter axp Pustasner has spoken
several times on this subject, yet much remains to
be said concerning the scope ot journalism. Much
that has hitherto been inserted without protest should
be severely condemned.  Purity in presentation of all
classes of happenings is desirable and necessary. The
vulgar must be avoided ané the obscene and degrading
matter tabooed.

n(r

Tue newspaper is gaining in influcnce. Slowly
but surcly the circle is widening, and improvements
in journalistic art are bound to be effectual in widen-
ing the circle still more. It has becn frequently re-
marked of late, that Canadian journals were becoming
more independent and less partisan. A recent edi-
torial in the Week calls attention to his fact, and
illustrates it by reference to the attitude of the
majority of the newspapers while the canal toll question
was under discussion.  While we agree with the Week
that there is an improvement, we must say that the
mprovement is but slight, and that we are yet a
long way off from exceilence. Justice to opponents
has not yet entered into the minds of the majority
of journalistic writers of to.day, ncither in Canada,
nor in the United States. The aim of our writers is
not to weigh all the evidence and testimony in the
scales of reason and thus arrive at truth; but the
custom is rather to decide un the stand to be taken
on any question, and then to bring all the ingenuity
possible to maintain that stand. It is condemn or
liberate the criminal first and then try him, guiding
the trial so as to justify what ha. been done.  Modera-
tion on the part of our journalistic writers is to be
desired, but the cntical judgment which sceks after
truth is hard to bt found, and perhaps will never be
promincnt, nor even recognized as the proper thing
by the public, until the pernicious party politics are
banished or modified.
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BOOMERANG ADVERTISING

IN the railway depots of Ontario may be seen a

huge, ungainly collection of the business cards of
the “leading™ newspapers of this province. This large
sign is supposed to tell the reader the names of the
best newspapers in cach town in Ontario. It was
got up by a man who wanted to make money, and
he made it. It is doubtful if he could have made
the same amount, in the same manncr, out of those
engaged in any other business of this province. He
seemed to recognize that people like to be humbugged,
and that those who are most easily humbugged are
those whose business it is to guard the public from
the depredations of humbugs, But the sign remains
a monument to the inconsistency of men, who live
on the profits of legitimate advertising, of men who
are supposed to be thoroughly conversant with the
principles of proper advertising.

Railroad advertising is in most cases a failure,
and thousands of dollars have been sunk in this work,
for which not a cent of revenue has ever been re.
ceived. Advertising to be effectual must be in an
advertising medium, and station houses are not an
advertising medium. They are frequented by persons
who are there in a hurry, for the purpose of securing
a ticket and moving on, not for the purpose of reading
advertisements. Only one person in a hundred ever
reads these cards, and not over one in a thousand
reads them with sufficient care to ever remember
what has been rcad. \When a man is looking for an
advertisement and sces it, he then remembers and
profits by what he has read. But no one would
ever think of starting for a railway depot, when he
wanted to find out the name of the best paper in a
particular town or county. He would at once look
for a newspaper or other directory; that is, something
authentic and reliable.

Morcover, the cditor who countenanced such a pro.
cecding, struck a blow—though, perhaps, a feeble one
—at proper and legitimate means of advertising. These
legitimate mcans are the news and trade papers. Their
business is to make their papers interesting, so that
they will be read, and to make them so reliable that
they will be trusted. They are the established and
proper channels through which the seller reaches the
buyer, and at least ninety per cent. of the buyers of
this country read the newspapers. They not only
rcad the news, but they study the particular adver-
tiscmeats which tell them about those articles in
which they are accustomed to deal. They know the
advertiscments that will appear there, and that is the
place they are accustomed to look for them. It is a
combhination of knowledge and habit. \Vhen they
are reading these advertisements, their minds are not
fixed on something more important to them at the
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time. To read an advertissment in a depot, is to
read it when your mind is full of something, which,
for the timc being, is of transcendent importance.
To read an advertisement in a newspaper is to be
profited thereby, but to read it in a railway station
is like pouring water into a bottle, which has a hole
in the bottom.

Editors should discot rage such methods of adver-
tising as depot lithographs, hotel register cards, etc.
They should, on the other hand, encourage the use
of the proper medium of advertising as much as
possible. They should countenance only the right
way of doing advertising, because it is to their own
interest to do so, and because there is a right method
of advertising and a wrong one. Depot advertising
should be placed on a par with perpetual calendars
and other such fakes, and no one class of persons
should take more interest in placing it there, than
newspaper editors.

THE PREMIUNM NUISANCE

%T the last aanual meeting of the Canadian Press
Association, there were four propositions laid
down on which the Association hoped to unite the
weekly Press of Ontario, in order to bring about a
general and simultaneous adoption. These were:—
1. That all subscriptions be paid in advance—-
not more than one month’s overtime to be allowed.

2. That twelve months only shall constitute a
year's subscription.

3. That the commission to agents shall not exceed
25¢. on each subscription.

4 That no premiums shall be given as free gifts.

A committee was appointed to sound the editors
on the question and make arrangements for carrying
this into effect. But the secretary of the committce,
Mr. L. G. Jackson, informs us that the scheme has
fallen through for this year. He says that the prin-
ciple was, on all sides, admitted to be the proper
one for the guidance of editors, but that some of the
larger weeklies had already placed their orders for
premiums for this year, and they would lose heavily
by agreeing to the arrangement.

Nevertheless, good work has been done by the
Committee, and the attention of cvery editor has
been directed towards the question of abwolishing pre-
miums on all subscriptions for weekly newspapers.

Nearly every editor admits tacitly that the habit
of giving premiums, whether in the form of a few
months’ extension of subscription, or whether in the
form of gifts, is very pemnicious and wasteful. Very
often it reaches the height (or the depth) where the
gift becomes a dishonest one, and given, perhaps, as
the resuit of some flimsy guess-work, or for the
solution of a simple puzzle. Here is where it finds
its worst expression, and can, and should be strongly
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condemned. The plans used to wring money from
unlucky prize-winners is often extremely disgraceful
and dishonest. Some are fakes pure and simple,
But while the ordinary editor holds up his hands in
holy horror at such a practice, he is doing business
along a similar line, when he advertises a fifty-cent
premium which in reality costs him but a few cents.
The difference is but one of degree. Such gift giving
should be condemned in all its forms without dis-
crimination. It should be thoroughly eradicated from
the business systems of all newspapers, who desire
to uphold the respectability of the profession. More-
over, it is to the interest of all printers that subscrip-
tions should be paid in advance; only, the difficulty
has been that they have, in many cases, not had the
moral courage to uphold their convictions. This
cowardice is extremely despicable. A man who has
not the courage and confidence necessary to enable
him to make his income dependent on the quality of
the paper he turns out, had better hire out as a
farmer’s hired man. He has missed his calling, or
at least mistaken the profession of which he is a
member.

These propositions should have been adopted by
every editor, but only a few signified their willing-
ness so to do. A large number failed even to reply,
thus leaving themselves open to the stigma of heing
discourteous. The matter will again be discussed, in
all probability, at the next session of the Press Asso-
ciation, and no weekly editor should enter into any
agreement which will debar him from agreeing to the
proposals which will undoubtedly be again laid before
him for his consideration.. If the adoption be made
general, the “other fellow” and his neighbor will be
on equal footing, and there can thus be no ruinous
competition. Let the newspaper car get on the
proper track, and the running will be more swift
and smooth.

Parer from rags was made in 1000 A.D., the first
linen paper in 1319, and paper from straw in 1800.

Seats will he provided at the World's Fair ded-
icatory cercmonies in October for 1,500 newspaper
correspondents, it having been cstimated that about
that number will be present.

A LavGHAsLE story of some carrier pigeons is told
in an Antwerp newspaper. The editor of a celebra-
ted journal published in that city sent a reporter to
Brussels for the king's speech, and with him a couple
of carrier pigeons, to take back the document. At
Brussels he gave the pigeons in charge of a waiter,
and called for breakfast. He was kept waiting for
some time, but a very delicate fricassee atoned for the
delay. After breakfast he paid his bill and called for
his carrier pigeons, “Pigeons!™ exclaimed the waiter,
“why, you've eaten them.”

-y |

. we



00O, 1S IBUO | far Jp 108 1) ININNIINAL ANY DRILNING 4140) 3y K[
«1IIMS IHL OL1 S1IIMS.. $10103 UdAds 1 Ydealoyiry € wosp 4addo) uo NutavsRuz -0

Ocr1onin, 1892

R

.
.

-
-
=
/.
=
t
=
=
:
~
—
-
=
“.
<
%
&~
:
4
-
=
-~
——
=
P
—
S




OCTORER, 1892 Tue Prister AN Prsrisaer 5

A JOURNAL FOR PRINTERS AND PUBLISILERS

Published Monthly by

Tue J. B. McLiax Co., L.

Tuanr Joumuat, PURLisitnes AN
Fixy Macazisr. Prastrns

No. 10 FroONT ST. EAST, ToroNTO

Subscription $2 00 per annnum

J. B, McLEAN, HUGH C McLEAN,
Jresrdent Manager

Toroxto, Octoneg, 1892

PRACTICAL PROFIT-SHARING

HE relations hetween the Master Printers and

the employces seem to be in a precarious
condition at present, and the former should consider
cvery possible means of bringing these relations into
a sympathetic mood. One plan that has been adopted
in many trades by cmployers who are anxious to
experiment, is that of profit-sharing. It has been
adopted by the DeVinne publishing house, where
every employce received five per cent. of the profits
of the year. In this issue will be found a letter from
a well-known Canadian editor, giving more informa-
tion on the subject, and we quote the following, which
is worthy of consideration, on account of the plan on
which the profit-sharing is determined. Many plans
are in vogue, and all should be carefully considered.
«“The saw and tool manufacturing firm of 2. C. Atkins
& Co., of Indianapolis, recently distributed $9,306.64
among 270 of their 4oo employces, in accordance with
a profit-sharing arrangement that has been operative
at their works for some time. For next year the
firm announce that the same policy will be pursued.
The following is the basis on which they will work:
First, after providing for the payment of cight per
cent interest and two per cent. contingent fund upon
the capital stock of $600,000 the net profits will be
divided pro rata to capital and labor in proportion
to investment. Second, whatever remains thereafter
as the net earnings of the year will be divided to
capital stock and labor of persons employed, in pro-
portion to the investment of cach; that is to say,
the capital stock of the company—$600,000—on the

one hand, and the total amount of the salary and
wages accounts of persons in the employ of the com-
pany entitled to participate, on the other. Thind,
the payment of the profits to each person entitled to
receive the sume will be made in one payment or
instalments, as the condition of the business will
permit. Al questions respecting the amount of net
carnings, time of payment, and who are entitled to
participate in the profits, will be decided by the board
of dircectors of the company, and its decision will be
final. Fourth, no employce will incur any risk in the
business.”

\We also quote the following from Gever's Stationcr
of September 1st:i—-+The heauties of profit-sharing,
as applied to paper mills, have again been illustrated
in the case of the Bowdoin Paper Manufacturing Co.,
at Brunswick, Me. That concern has just made its
third dividend to its workmen, the amount being 7.2
per cent. of their wages for the past six months, or
at the rate of nearly fiftecen per cent. a year. The
Bowdoin Company began profit-sharing as an experi-
ment, and it is a notable and gratifying fact that
the present dividend is nearly double the amount of
the previous one, which would indicate that profit-
sharing pays.

EXHIBITION ADVERTISING

HAT a harvest the Toronto dailies garnered
into their shekel-barns during the time the
Exhibition was being held. Column after column of
descriptive and  culogistic matter concerning the ex-
hibits and the energetic exhibitors.  Every man who
had anything worth mentioning, got his little pufl as
often as he could afford it. 1t was worth so much a
line—to the newspaper. It was truly a paying exhi-
bition—to the stockholders and the newspapers.  RBut
it is doubtful if it will be as profitable to the papers
as it might have been, had they pursued a different
plan.  To these great lords of the press we offer a
suggestion.  Had they made one of these reading
notices the bonus of an advertising contract for a
three, six, or twelve-month standing advertisement,
they would have had fewer of these notices—-a bless.
ing in itself—and a very much greater total of receipts,
and more profits.  Advertising should be in advertising
columns, and the opinions of the writers on a paper
should never be sold. 1t is not far removed from the
worse practice of sclling an  editorial column. It
should be condemned: firstly, because it imisleads
readers; secondly, because it is degrading to adver.
tisers and the newspaper staff; and thirdly, because
it is not so profitable as other methods of advertising.
When these notices were given free much trouble
arose from the jealousy of the different exhibitors,
hence, free notices could not be allowed.  For these
reasons our plan should commend itself.
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WHY DON'T YOU RUN YOUR OWN
BUSINESS ?

ELOW is given a lengthy article from the
Chicago Journal of Commerce, on the abuses
of advertising agencics, which is worth its length in
gold to both the large and small advertiser.
Advertis ng agencies have had their day.  They
have flounshed like the green bay tree, and bave
made money.  But as is quoted below, “ bigotry, de-
ceit, petty jealousies and fraud may prosper for a
time, but the end is inevitable failure and disgrace.”
The way these agencies do business is this: As
soon as they see a firm doing a little advertising
they find out the exact amount to be spent. The
agent then makes up a list of papers and submits it.
The advertiser is surprised, and his heart at once
gladdens at getting into so many papers at such a
small figure, and the agent’s contract is signed, then
a placard neatly framed is hung in a conspicuous
place 1 the advertiser’s office, with the legend:

ALL PROFPOSITIONS FOR ADVERTISING
SHOULD BE MADE To
W, E. FLEECEYOU & CO.,
ADVERTISING AGENTS,
WHO HAVE CHARGE OF WHATEVER RUSINESS WE HAVE
TO DO WITH NEWSPAPERS.

The advertiser retires to his private office, con-
gratulating himself on the time and money he has
saved, and at once prepares for a big run of business.
Then the agent begins his work. In the list of pa-
pers he had submitted there are probably not more
than three of value to the advertiser or anybody clse.
These three are among the best known in the country,
and are the bait with which the advertiser is caught.
The rest of the list is composed of papers that the
advertiser has never scen or heard of. He thinks of
course they are as valuable and well-known as the
three mentioned. “The copy for the advertisement is
then made out and printed, and sent, together with a
letter, to cach paper on the list. The letter is an
offer, (generally seventy-five per cent. lower than reg-
ular advertising rates) to run the advertisement, and
finishes something like this: “1f you accept our offer
we will forward cheque by return mail less our twenty-
five per cent. commission.”  Oh ye gods, what a
chance this is for the half-starved publishers who
make up this list! Of course the offer is accepted,
the “ad” is inserted, and the paper—save the mark
- appears.  The quality of the paper used is of the
cheapest, the ink is uothing better than coal tar, and
the type is worn down to the second nick in nine
cases out of ten, and it is almost impossible to deci-
pher the advertisement.  But the advertiser does not
know tlis. He has the utmost confidence in the
ageney, and thinks all is right.  However, the months

slip by, “the busincss that he looked for never came,”
his money and his confidence in advertising are gone;
he plants his foot down firmly and says *“advertising
doesn't pay.”

Just another word. You would never think of
handing your book-keeping or your correspondence
over to an agency. And yet you do it with the most
important part of your business. The old saying:
“He that by the plow would thrive, himself must
cither hold or drive,” nught be very properly applied
here.

This is what the Journal of Commerce says:

1t is absolutely necessary in this age of competition
for busincss men to advertise. They must disseminate
the knowledge among the people of the intrinsic
value of their products or merchandise.

Every day there are thousands of dollars vir-
tually thrown away because of the lack of know-
ledge of how or when to advertise, and too frequently
on account of the confidence reposed in men who
make a specialty of decling with the publishers of
papers throughout the country.

There is another class of advertising agents who
are prone to impose upon the publisher and abuse
the confidence of their patrons. Their cupidity and
sclfishness is too apparent to in any manner consider
equity and justice. Instances have been known where
publications of reputed worth and dona fide circulation
have been ignored, for the simple teason that space
could not be obtained upon such advantageous terms
as desired.

Oftentimes the agent referred to, or his represent-
ative, allows personal prejudice and strong political
or religious preferences to interfere with the transac-
tions of their legitimate business, and not infrequently
the advertiser who sclects a list of papers whose cir-
culation and standard of excellence are apparent, is
given to understand cither directly or by innuendo that
such and such a paper against which the agent may
have a real or fancied gricvance, is not worthy of his
consideration, and for that rcason is stricken from
the list of papers to be favored with his business.
The advertiser who is a thorough man of business is
looking only for results which he knows a judicious
and liberal use of printer's ink always insures, and
his wishes shonld not be thwarted by the narrow-
gauge policy of ignorant and prejudiced bigots, who
form the class to which reference is made.

The advertising agent who endcavors to increasce
his income by trickery and alleged smart business
methods, with the publisher on the one hand, and his
patron on the other, must sooner or later reap the
result of such questionable means, and if he loses the
confidence of one, and the business of the other, he
has no onec to blame but his own shortsighted self.
An instance may be cited which will give the inter-




Octoner, 1892

Tue PRINTER AND PUBLISHER 7

ested reader an idea of how the unscrupulous adver-
tising agent herewith referred to is prone to abstract
a profit both from the publisher and his patron, the
advertiser.

The advertiser selects his list of papers in which
he desires his advertisement to appear. The agent
notes that among the list selected there is possibly
one or two papers in which he has no contracted
space. He forthwith communicates with the publisher
and is informed that there is no deviation from the
card rates, and that no commission is allowed. For
example we will say that the space desired is $100
per month. The agent has the letter wherein it is
explicitly stated that no less price will be accepted.
Reluctantly he shows it to the advertiser, who thus
satisfied that that is the ultimatum, consents that
the agent place his advertisement in that especial
publication at the price named. Thenit. .he agent
begins to work upon the cupidity and firmness of
the publisher. A letter is forwarded stating that the
agent is very sorry that the valuable paper aforesaid
was not at first included in the list selected and that
the amount of money appropriated for the purpose
was nearly, if not quite exhausted, but upon his own
responsibility he will offer say $60, wuich he has
every reason to belicve will be refused. 1t is refused.

This serves to lengthen the correspondence and
the next letter is cunningly worded. The publisher
is, figuratively, patted upon the back and told that
after further consideration it had beun decided to
strike from the list a less important publication and
make his valuable journal the best offer possible, and
that it would be considered a favor if the enclosed
cheque for $75 would be accepted for the space
mentioned. Nine times out of ten the publisher does
not refuse the $75 at hand cash in advance for the
space.

The advertising agent has thus acquired the $to00
space for $75, and credits himself with what his in.
genious correspondence earned him., Of course he
charges the advertiser a small per cent., say 12§c.,
and thus on the one publication his aggregate profit
is $37.50. Such methods arc considered sharp, and
there are advertising agents who do not hesitate to
employ them. Many business men, however, are
having their eyes opened to the deceit and trickery,
as practised by a certain class of agents who pass
as the sponsors for honesty and integrity in business.
1t is for this reason that large advertisers have found
it to their advantage to place a competent man in
charge of that department of their business. Much
more than his salary is saved in commissions usually
allowed by the provincial press, and there is, beside,
the satisfaction of conducting their own business
without hindrance or interference. No petty spites or
jealousies enter into the contract-making.

Every advertising agent who has the business
of his patron at heart should and does study how
best to serve him. Bigotry, deceit, petty jealousies
and fraud may prosper for a time, but the end is
inevitable failure and disgrace.—Canadian Grocer,

A WORD TO THE WORDY EDITGR

1 CANNOT resist the impression that editors are

moking  their journals, especially the “great
dailies,” almost impossible to read, partly by the iu.
ordinate amount submitted to their readers, and still
more by the manner in which it is submitted. 1 know
that the criticism is not new and 1 know the usual
answer—that a newspaper is made up of an *‘assort-
ment to suit all tastes,” and that each class of readers
can and will choose what is really of interest. But
the answer is only partly true.  There is much in the
contents of any considerable newspaper—the greater
part often—that is meant for the general reader, and
it is precisely this portion that is growing in volume
and diffuseness beyond all reason. I one compares
it with a portion meant for special classes, the differ-
ence is very marked. Why, in the name of mental
hygicne, should not the wants of the general reader
—myself, for example —so far as they can be known,
be treated with the same intelligent respect 2 Of
course, there is necessarily a certain vagueness about
some of these wants. No editor can be expected to
know whether 1 want my reading served with “sance
piquante,” or accompanied by *“picces sucres.” But
there can be no doubt that i, with every other fairly
intelligent reader, do like my news told me in gen-
erally simple English, and with a decent sense of the
Telative importance of an earthquake in California,
and an elopement in a village of central New York,
a day’s session of Congress, or a duel between two
insignificant Americans on foreign soil.—Scribner's,

AN ENCOUNTER WITH MARK TWAIN

“TeN years ago,” says a newspaper man, “1 was
very voung and correspondingly fresh. 1 had secured
a place as reporter on The Boston Traveller, and felt
that 1 held the destinies of nations in my hands. 1
was taking hotel arrivals one d: ;, when a stranger
lounged up to the register and asked with a drawl:
‘Editor of a paper here?” 1 nodded patronizingly,
and he observed that it was a great iesponsibility.
He said that he had tried hard to become a great
editor, and once secured a place on a \Western weckly,
but had been ingloriously discharged. He seemed
quite heart-broken, and 1 procceded to tell him that
journalists were born, not made, and to make an
egregious ass of myself generally. He lounged away,
the clerk told me his name was Mark Twain, and |
made a sneak out the back way.”
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A QUEER AGENCY

OR some time past. Prixtex avp Pustisnek has
been in receipt of letters enquiring as to the
reliabnlity of a certain Newspaper Advertising Agency
managed by Geo. F. Wrigley. This gentleman was
sending orders for advertising to various American
papers, the advertiscments containing particulars of
a prize Bibie Competition repulated by the Exquisite
Toilet Mfgz. Co. of 170 Yonge Street, and similar in-
stitutions. A representative of Printer axn Pun.
LISHER sct out to investigate. Calling at 170 Yonge
St., he found two rooms in this building taken up by
the Exquisite Toilet Mfg. Co.  The centrance was par-
titioned so as to allow a person entering no chance
to see anvthing that was going on. .\ younyg lady
came to ask his busmess, and he was informed that
the manager, Mr. M. B. Steel, was away travelling,
and she didn't know where he could be found, nor
when he wonld be back,  She knew Mr.\Wrigley, but
did not know where hic could bie found nor when he
would be in. He somctimes came in two or three
times a day, somctimes only two or three times a
week. From these the representative went to the
Ladies® Pictorsal W eekly and enquired for Mr.\Wrigley.
He was found in a neat little office on the second
tloor. busy opening letters.  Mr. Wrigley stated that
he was acting as advetising agent for the Ladies
Pictorial Weekly and the Eaquisite Toilet Mii. Co.,
the latter being a branch of the former. Conserquently
it would scem that he is in the cmploy of tiie com.
pany, and this mcans of saving twenty-five per cent.
by mcans of an advertising agent was perhaps strictly
leggal, bt hardly just.  Everybody knows what kind
of concemns these are that hold prize Bible Competi-
tions and give away tooth powder and low priced
magazines, and United Stiutes papers would sceure
themsclves and avoid aiding 0 class of companics
which live on the credulous by repressing all adver.
tisements from such mysterions agencies. The Exquis-
ite Toilet Mfp. Co. looks to be a gennine fake, as the
lady whe said she was pro tem. manager tried to
conceal mnowiledge which she must have possessed.
Rut of course appearanuces ate often deccitful.

THE WORK OF THE MACHINES

IN the August ssue a report of the work of the

type-sctting machines was given, and another re-
port is now given for the information of printers who
are interested i the introdaction of machines. The
greatest trouble with the machinies ts that bang so
comphcatad and delicate, reakages occur quite often,
and much e is lost.  Both kinds of machines re-
aquire A practical machinst to e alwavs in attendance,
and this would seem 1o destroy their uscfulness m an
office that was uot so stuated as to have an expent

machinist always at hand. ‘The first report is that
of the Linotypes (Merganthaler) in the Globe office,
for the two weeks ending August 23rd, since which
date numerons changes have prevented accurate

Teports.
NIGHT WORK.

Aug. 10th, 120,900 cms.  Aug. 17th, 112,500 cms.

* 11th, 117,500 ¢ 13th, 100,600 ¢
* 12th, 8300 * *  19th, 110,900 *
** 14th, 108,300 * 218t 120,100 ¢
** 15th, 104,600 < «  22ad,117.000

¢ 16th, 114,600 «  23rd, y6,200 *

1321,500 ¢
That is, six men working for twelve days of seven-
and.onc-half hours cach, or a total of 530 hours, set
1321,500 ems. Deducting 534 hours lost for lunch.
cons, and by delays, 3164 was the number of actual
working hours: thus giving an avesage of 2,716 ems
per hour.  Now, the manager of the Globe states that
the cost of the machines is about five dollars per
day, and from the figures given it can be readily
scen that 18,333 ems is the average per machine per
day, thus giving a cost of sctting of 27 3-11 cents
per thousand. Thus the gain is scen to be quite
great, and to this direct gain must be added the gain
from having no stock of type to carry. The Globe
people scem to be well satisfied with the way the
machines arc running, and with the actual cost of
scuiting.
The Empire report of its three Rogers machines

for the week ending August 13th, was as follows:

Dixon, - 34 hours, - 119,900 cms.

Scymour, 32 - 72500 **

Harper, 32 - - 88,300 -

28o.9co>
The average per man is thus 6,666 cms per week,
while the cestimated cost of the machines is $23.10
per week, thus giving a cost of 243c. per thousand.
This would be lessened if the Empire office used the
machines in the day time also, as the rent is one
dollar per day.
The Mail report for the week ending Septantnr

3rd, is as follows:

Pearce, - 33 hours, 94,600 cus.

Sparrowhawk, 3o -~ - 3$2,300 °*

Mulligan, - 48 - - 73800 -

250,000 °°

Here the average per man is 83,556 cms per week.
These machines are the same as the Emprre, but be.
ing run both night and day the rent is to be estima.
ted at one-half, hence, the cost of a machine per week
1s §20.10, of an average cost per thousand of 23c.

In Ountawa the maclines are doing fairly good
work, the men receiving 15¢. per 1000 cms.  Some
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operators have carned as much as $18.00 per week,
working cight hours each night, thus sctting 120,000
ems, which is a large amount for one muachine, but
just the amount which those interested in the ma.
chines claim should be attained by all fairly skilled
operatives.

The machine in the office of the J. B. McLewn
Co. reached 94,000 in one week, but it is not steadily
operated.

All these estimates are on the wage basis of S135
per week.  The reports are accurate as to the num.-
ber set, but the cost of the respective machines may
not be exactly as represented, yet they are as near
as can be readily ascertained; and while the estimated
cost per thousand may not be exactly correct, yet it
is sufficiently so to indicate the work that is being
done. \When the operators become more skilful in
working the keyboard, and more familiar with the
mechanism of the machines, better results are antici-
pated. Taking all circumstances into consideration,
complete success has not yvet been attained.

THE PAPER MARKET

BURING the past couple of years there has been
a gradual decline in the prices and a steady
mprovement in the quality of printing papers. News.
paper publishers were leginning to hope for the
old-time profits from their business. Unfortunately,
however, it docs not look as if the low prices were
to be permanent.  Manufacturers claim that they bave
been losing money. Owing to close competition they
have been sclling paper about cost.  The recent rise
in chemicals and rags, and the scarcity of the Iatter,
have forced the manufacturers to consider the advise-
ability of advancing prices. \Wood pulp is also higher.
It was delivered at the mills @ short time ago at $13
a ton, and cven less; now S23 is asked.  Sixteen of
the manufacturers held a mecting in Montreal re-
cently, and after considerable discussion decided to
advance prices, making a list below which none of
them would sell. These figures show a slight ad-
vance on the prices previously asked. The tendency
is towards a still further advance. Although they arc
asking these and higher prices, it is not likely that
present figures will be maintained, but that cutting
will go on as before, nnless the prices of raw material
keep up. A simple agreement amony manufacturers,
such as the onc now adopted by the Canadian Paper
Maker's Association, is ncver adhered to: someonc
alwavs cuts. They already foresee this, and admit
that the only way to put the business on a satisfac-
tory basis is the formation of a pool, a trust, or a
consolidation of the companics. The teadency scems
to bo in the direction of the organization of a joint
stock company to take over all the mills. Should
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the leading manufacturers decide o do so. they can
casily force all the smaller wills to come in, as the
lat ¢ with oll-time machinery and limited hours can.
not possibly compete with modern machinery, working
twenty-four hours a day.

The following are prices now asked by manufuc-
turas and jobbers:

. . . CARS, T3NS THAN CARS
No. 3 Print, in rolls, perlb. . 3§10 4c. 3% to gic.
.o e .o r(.‘-'"“s. . « - 3..) 4 4(:. 4} 'y 45(:.

Machine-finished book reams. . b Ldc.
No. 2. or sup. cal. hook. - 7 7l
No. 1, or sup. cal. lith.. - . N e ge.
Writings, engine-sized. - N e10c.

. tub . < .- 123 15¢.

BUSINESS CHANGES

C. E. D. Woon, late publisher of the Macleod
Guzclte, has gone into the insurance business.

Ruonr connects the name of \W. H. Kerr, of the
Brussels Post, with the probable purchase of the God-
crich Signal.

Thg Gazette and Reviewe, of Parkhill, have Iwen
amalgamated, and under one management appear as
the Guascttc-Reviess.

Mx. J. L. Steruexs has retived from the firm of
publishers of the Stratford Beacon, leaving Mr. Will.
iam O’ Bricn in sole control.

Mg. Tuouss McGivexix has sold the Dumfries
Rcformer 1o Mr. Laidlaw. formerly of Patullo & Laid.
Iaw, Woodstock, who assumed possession on the 1st.
instant.

Mx. Usent Sexecas, publisher of La Minerve, has
acquired Le Monde for $23.000, and will at once take
charge of the paper. No changes in the staff are
cxpected.

Mr. Fren, Arusreoxe, late city cditor of the
Guelph Herald, has purchased a paper in Necepawa,
Manitoha. Previous to leaving he was the recipient
of many handsome presents.

Tug Yssex Free Press has changed hands, E. J.
Lovclace having bought out H. X H. Walters. The
Walters brothers have gene to look for health among:
the Rocky mountains. Mr. Lovelace was formerly
cditor of the Pctrolea Topic,

M. Jous Hacrs, formerly editor of the Fournal of
Comneree, Montreal, has purchased Forest aud Farm
in Toronto. of which he will in future be the manag-
iny cditor. It is intended to organize . company for
the purpose of cnlarging and improving the paper.

Tueke Ilatedy appeared an advertisement in an
Erglisk paper for an cditor of a first.class journai.
it being cxpressly stipulated that “he must be a
practical man of the world. No onc who has grad-
uated at Oxford or Cambridge need apply.™
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Patsekstox, Oz, AvatsT 30, 18g2

1.4ty Pranter aud Publisher :

D1ag Sueci—1 have just read i the Prixteg aNp
Pratesues an alntiact from the St Lonis Stationer
telative 1o sharimge in profits.  Pernnt me to gave vour
teaders another sample.

The finm of Spottiswoode & Co.. New Street
Square. London, England, is probably as large an
establishiment as that of Theodore L. Devinne & Co.,
New Yaik, for it cmplovs over seven hundred hands,
and it has for many vears Jdivided 2 share of the
profits amony its employees every vear.  Mter the
profits have scaciied @ catam figuie, the balance is
divided pro rate among the cmplovees sccording to
thenn cammmygs, but the money is not given to thems
it s put an the Government sivings bask., and the
bank books e kept by the finn, the interest bemng
added vearly by the Government official~e. When. from
death or any other cause. the onwner of a book be-
comes unable to folfow his cplovinent, the book is
handed over 1o him o1 his next of kin to dispose of
the amount set down therein as he may think fit.

With 1ezand to the nine-hour movement, the fizm
of Spothswoode & Co. generously give to ther am-
plovees peceiving weekly  wages four hours every
Saturday, dunyz the months of May to September,
ine Insive, and close at five pane on the other Satur-
daxs ot the year.

Youts uly,

J- T.LACY.

MONTREAL NOTES

Missks. Bancann & Co, have moved 1o new
premises on Cialg St

M. C. L. Davitsoy, manager for Barber & Ellis,
has tcturned from the seaside.

Tue French ob-houses 1epoit good business, hut
at eut prices. \Wha is to blame?

Tux ramor that the Camada Paper Company was
putiig an new machinen s unfounded.

Tur Gawette jobroum i working full blast on
theatie wotk, Vhey do a Iage trade in that line.

Me. Jo € Wirson s ont wt his nall in Lachute.
He encially takes a few fdving visits every month.

Nirve MoBring, the City Hall man for the Gazeite,
has st scturned from his vacation. He was west.
to lus home.
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D. Exctasy is now working on theaire tickets.
He does most of this work, as he is popular with
the managers.

Messks. Eaton & Co., job printers, say business
with them is good. They do a large job trade but
it is all small work.

Mx. Romxsoxs, formerly city editor of the Gazctte,
has returned from a three months' trip to England.
Robbic is looking fine, and is back with the old boys
on the local staff.

Tue George Bishop Lithographing Company
printed the Iarge poster for the Exhibition Company.
The poster is a nice one and strictly in keeping with
the work this firm turn out. .

Mussks. Desharats & Company are now working
the second cdition of Bradley & Garrettson's * Mex
or Caxana.” They also have in hand H. K.Martin's
«Casvoro10Gia,” which will soon be ont.

Sixcr the new management have taken hold of
the Herald they have been doing a nice job trade.
Mr. Tom Lurkin, the foreman, is always glad to see
his old friends. He was with the old company for
a lony e and is well liked.

My Euuas, of the Datber & Ellis Company, was
in town this month. The Montreal ranch of this
i are now doingr a nice steady trade both in this
and the lower province. Mr. Davidson, their man-
ager 35 a1 hastler, and is well known te the trade in
both scections.

Mx. C. Mcdvay, financial manager for §. C. Wilson
X Co., has just returned from England, where he was
with the Bisley team. It was a sad home.coming
for Mg McAdam, as his father was killed a week or
s0 before his arrival. My, McAdam, sr., was onc of
our oldest book mien. having been connected with
that trade for years. He retired some time ago.
When the accidenmt happened he was out walking.
His age was seventy-five years. By his death Mon-
treal loses one of her oldest citizens. \We offer his
son our decpest sympathy in his bereavement.

A VALUABLE TRADE PAPER

Havixe a cnitieal constitucrey to cater for. it is
only mtural that eatrente care has been taken with
ke letter-press of that admirable journal, Tue Prister
axp Peosnsuek. 13 s o model of typography.  The
arrangement of the matter is good and the substance
mteresting.  Every person engaged in the prining
and publishing business should read this paper if he
would keep himself informed of the occurrences par-
ticularly interesting 1o the trade. The Scptember
nwnber, which is issued. containg a lengthy and inter-
esting report of the recent convention of the United
Tyvpothetie. - Toronto Globe.
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THAT BOY JIM

He was the “ devil,” that boy Jim
Couldn’t do nuthin® at all with him |
Ragged an’ dirty-- a gutter snipe

Pi-in’ the cases. distributin® type:

Peltin® the neighbors on their heads,

With bran® new quoins an’ stugs an’ feads,
From carly momin’® to cvenin® dima

tie was the “dewvil,” that boy Jim,

Editor cussed him—"twan’t no good :

Head as bard as a peice o' wood ;

Just bust out in a loud hooray.

An’ kept right on in his hard head way.

Hut onct when the train was passin® by,

An’ the editor’s child on the track --Oh, my *
Jim he rushed with the saane don’t care
Right in front o' the enjine there?

Child was saved ! * * * lut where was Jin 2

With flamin® lanterns they looked for him,

While the peaple trembled an® held their breath

* Undcr the enjine, crushed to death 1™

There in the dust an® gritne he lay-

Jim £ he had given his life away ?

“T'wasw’t no use 1o weep for nm ¢

He was 2" angel that boy Jim:

THE NEWSPAPER PRESS OF AMERICA
AND EUROPE
HE American Newspaper Directory for 1892,
published by Geo. 1. Rowell & Co., New York,

just out, gives a table showime that there are 18,714
newspapers and magazines published in the United
States. There are 1,759 dailies. 33 tri-wecklies, 209
semi-weceklics, 13,4034 wecklies, §3 tri-monthlics, 22
semi-wonthlics, 2,753 menthlics, 56 bi-monthlies and
192 quarterlies. New York comes first with a total
of 1.g71 periodicals: Illinois is second with 1,338,
and Pennsylvania third with 1,303. Alaska has the
least number, 3: Indian Territory is scecond lowest
with 23, and Arizona third with 32, Canada and
Newfoundland have a total of S39 periodicals. In
1891 there were 18,536 periodicals published in the
United States, and the list for 1882 shows a gain of
178 over last vear's fipures. In Canmada and New-
foundiand 22 more periodicals are issued this year
than in 1891,

The number of newspapers published ia all coun-
trics is estimated a1 36,000, of which number about
24,000 appear in Europe.  Germany heads the Euro.
pean list with 5.000, then comes France with 4,100,
England with 3,000, Austria-Hungary with 3.500, Italy
with 1,400, Spain with S350, Russia with Soo, Swit.
zetland with 4350, Belgium and Holland with 300
cach, and the rest are published in Portugal, the
Scandanavian and the Balkan countrics.

Tae world consumes 3,000,000,000 pounds of paper
a year, and is supplicd by 4.500 paper mills.
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PHOTO-GRAVURE

Qur Half-Tone, Relief Line, kograving Process,

THE BEST IN THE WORLD.

.1.:.'; ‘," g Do not send to the States because
=y vou think you canunot get these cu-
ERIP) nravings done well enougly hiere.
SN Our work is uncqualled in Canada,
b unexcelled anywhere. . . .
IR
3. ‘{{ We make a speciahty of engraving
;1“.’_; and printing illustrated newspaper
N ;\_\,,é supplements and specialissnes. . . .
NCS ’K
i:}‘: -~ FAIR PRICES MArATCN
.J.( 1 ‘».y. Wiite for quatatiatt and specunen ol to o . -

DESBARATS & GO., “sommeas™
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CRAFT NOTES

Carnenny is to have a1 new paper, to be called
The Express.

Tue Winchester Press has been enlarged, and a
HEW PSS 15 N0W in use.

Tue Clatksburg Reflector is a recent addition to
the countty journalism of Ontario.

Tur Fort Willlam Fonrnal has been considerably
cealarged, and appears to be prospering.

Twa editors of the New York Triinne have been
vistting the Indizn reservation at Brantford, Ont.

My, K. W, Snaxsox, editor and proprictor of the
Ottawa Citizen has been visiting New Brunswick.

MWL AL Riternie, commerciad editor of the Mon-
treal Gazette, called on Prister axo Prmasner last
weck.

Tur Campbellford Press has suspended publica-
tion. The job department will be continued by H.
Dryden.

A sew daily paper has been started at Dighy,
called the Evening Telegram. Its editor is John T.
McBiide.

Tur Mussisquoi Enterprise is the title of 1 new
barque on the journalistic ocean, launched by Mr. T.
W, Liunce.

Mx. J. Winkixsox, proprictor of the St. Thomas
Times, who has been i1l the past few weeks, 1s some-
what better.

Mz, Patrick Fouuy, of the Trish World, New York.
is on a vacation just now, and is visiting his Can-
adian fricnds.

Tur neat issue of The Typotheter, formerly pub-
lished 2t Dittsburgh, will be published from Chicago.
its new home.

Tur Commercial Priming Company, Winuipey,
has been awarded the contract for Manitoba Govern-
ment printing.

Mu. AL Co Patrersoy, editor of the Qu'Appelle
Progress, was recently married in Winnipeg, to Miss
Irving., of Thedford, Ont.

Tus. publication of the Standord—the journal es.
tablished by Henty George in New York to push his
single tax theory  has been discontinned.

Tue book debts of the old Montreal #erald com-
pany, valued at §7.9%, were sold by anction to C. C.
Claggett & Coo at 23 cents on the dollar.

Juper E.R. Cotuss, of Westficld, N.J.. managing
cditer of Teaax Siftings, was in Ottawa lately. Jook-
g at seme phosphate lands in which he thinks of
investing.

Tur agncultural journal of British Cojumbia now
becoming well known under the name of the Com-
monalth, has again increased its size. The young
journal is ambitious.
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Mu. Cerran, M.P. has taken action against the
1ituess for $5,000 dmmages for its statement that he
used undue influence with regard to Custom House
appointments, and insinuated that he was a political
broker,

J. W. Bexcoven, founder of Grip, is to bhecome
the cartoonist of the Montreal Star. His cartoons
have been holding their own in the world-wide selec-
tions in the Review of Retviewrs, but Canada will still
derive benefit from him.

T Port Huron Times announces that johm Mur-
ray, editor of the Herald of that city, has been sel-
ccted as the Democratic candidate for State Senator
of Michigan. Mr. Murray is a Canadian l;_\- birth,
an old Tilsonburg boy.

AT the recent trades procession in Toronto, Typo-
graphical Union, No. 91, nearly 500 strony, with
beautiful banner, made a great showing. So did the
Bookbinders and the Pressmen's Union, The Empire
chapel wore tiles—appropriate.

Ix the recent libel suits at Goderich, Mr. W. I,
McLean succeeded in defending himself, while Mr.
Mitchiell, of the Goderich Star, was hardly as success.
ful. Hec was forced to apologize for a certain article
and pay five dollars damages.

Tue current issuc of The Eunglish Canadian has
come out under new cditorial auspices, the paper
now being in the hands of Mr. Frunk Vipond. ~ Mr.
Vipond is an ecnthusiastic member of the Order of
the Sons of England, of which The English Canadian
is the official organ.

Tug Regina Standard has passed from the hands
of the «Standard Publishing Co.” to those of the
+Standard Printing Co.” The new firm is composed
of Mr. J. K. McGinnis, the late editor, and Mr. Wal.
ter Scott, of the Standard staff. The Stemdard will
be issued in futute as a wecekly.

Tue Montreal Star has added to its admirable me-
chanical equipment a manmoth printing press, capable
of printing forty-cight thousand copies of the Star per
hour. It is one of two contracted for by the publishers
of the Star, and will, with its coming mate, print very
nearly one hundred thousand Stars per hour.

Tue last issue of the Victoria Daily News has ap-
peared. The stockbolders in the paper have reached
sotme sort of an agreement with the Colonist people
for a consolidation, the Neses will pass out of exist-
cnce and they will become sharchowders on some
evidently satisfactory basis in a new joint stock com-
pany, which will run the Colonist.

MoxTtenerro is to have a weekly newspaper. Mr.
H. Bourassa, mayor of the village, and a grandsoa of
the late Hon. Louis . Papincay, has purchased L'In-
terprete, which has been published at Alfred and
L Original for some years, and will make Montebello

-
Lo
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the place of publication, though the paper will con-
tinue to circulate extensively in Prescott and Russell.

Four informations have been sworn out against
ex-Ald. E. Ring Dodds, publisher of the Canadian
Sportsman, charging him with a breach of the Lot-
tery act. The alleged offences consist of inserting
advertisements of the Carlslake St. Leger sweepstake
and the Carlslake St. Leger stake, which the Moral-
ity department claim are “modes of chance.” He
admitted publishing them and was fined on onc only.

Mr. J. A. Gagrviy, a highly estcemed member of
the Toronto Neirs staff, has accepted an engage-
ment with the Montreal Herald. Mr. James Pane,
formerly parliamentary reporter of the Ewmpire, and
editor of the London Free Press, has been appointed
sccretary to the Hon. Mackenzie Bowell, Minister of
Militia, and has resigned the secretarvship of the
Dominion \World's Fair Commission. Mr. H. E.
Smallpicce, for many years the cnergetic business
manager of the Toronto World has resigned.

Tue Kingston Whig says E. Miles is the oldest
printer in Canada. He is working in the Belleville
Intelligencer office. He served his time at the print-
ing business in the Chronicle and Gazette office, grad-
uating in 1834. He is scventy-four years of age and
still hale and hearty. His father cstablished the first
paper printed in Kingston. Here arc others. Mr.
George Cox, of the Goderich Signal, worked at the
trade 55 ycars. Mr. E. Holmes, formerly of the Clin-
ton New Era was ncarly 60 ycars in the printing
business, and a swift type setter.

Tue London, Eng. Morning Post of the 13th uit.
contains the announcement that “a marriage has been
arranged and will take plice this antumn between Mr.
H. F. Moorc and Miss Nellic Thistleton.” Mr. Moore,
who is cditor of the Mark Lanc Express, is well known
in Canada, having made several visits to this country.
Indced, Canada is indebted to him, perhaps more
than to any other LEnglish journalist, for his able pro-
ductions regarding her resources and  capabilitics.
Mr. Moore has also read several papers dealing with
Canada before the Royal Colonial socicty, and other-
wise displayed interest in all matters pertaining to
the welfare and development of the Dominion.

Cuartes Axxaxoy, proprictor of the Halifax Chron-
icle, dicd recentiy in London, Eng.  Mr. Annand had
piven but little personal wttention to his paper, but
was largely interested in other enterprises. Mr. Ann-
and sold his gold mines at \Waverly and Montague
to an English syndicate for $100,000, aud went to
London to complete the negotiations.  He was taken
ill with pncumonia and died very suddenly when he
had so much recovered as to have made all arrange-
ments to start for home. He is supposed to be worth
over $100,000. Hce leaves a widow and two sons.

AND PuBLISHER §

w

Tur London Echo has moved into a larger build-
ing, and sccured a new press, regarding which the
Echo suys:—*1n this comniodious building we have
placed a new $3.500 double-revolution Huber printing
press, which is the most complete michine west of
Toronto, in fact, was the first of its kind in Canada.
The Huber Printing Press Company has an cnviable
reputation, and wherever their presses are introduced
they step up to first place at the outset.  The ma-
chine sccured by us has all the latest improvements,
and it is capable of exccuting work which most of
the printing presses now in use in Canada cannot
begin to do.” Messzs. \. Talbot & Co. are doing a
goad business,

Le Monde Newspaper company is the name of a
proposed association, with a capital of $75.000, which
is seeking incorporation by letter patent for the pur-
poses of publishing and printing newspapers, ctc., in
Montreal.  The promoters are Messrs. Eusche Senccal,
Andre Scnccal, Denis Poitras, Aime Senccal and
Dame Theophanie Carpenticr, wife scparated as to
property of Andre Senccal. ¢ La Societe d' lmpri-
meric de Waterloo™ also sccks to be incorporated
for the purpose of publishing of Le Fournal de Water-
loo or any other newspaper that the company shall
decide to pullish, and to do all what gencerally con.
stitutes the trade of printers, binders, stationers,
editors and paper dealers.

A MmeeTING of the Exccutive Entertiinment Com-
mittee, which had charge of the entertaining of the
United Typotheta of America in August last, was held
at the affice of Messrs. \Warwick & Sons, Front street
west, a few days ago, for the purpose of winding up
the affairs connected with the holding of the conven-
tion. Those present were: Messts. James Murray,
president of the executive; R. L. Patterson, C.\V. Tay-
lor, W. A, Shepard, Daniel Rose, A, F. Rutter, Jas.
Dadley, D. A. Rose, and H. B. Brough. The finan.
cial statement was most satisfactory, and the members
present were delighted with the success which had
attended the result of their labors. The secretary
stated that he had received from members of the Ty-
pothete of New York, Boston, Chicago, St. Louis and
other places, letters of appreciation and thanks from
the delegates from those cities for the manner in which
they had been entertained. A tea service and casy
chair were presented to ex-President Shepard, and a
swinging water service to Sccretary Brough.  Both
gentlemen miade brief speeches expressive of their
appreciation.  These presents were very handsome,
but nonc too handsome to bictoken the great services
which these two gentlemen gave gratuitously for the
success of the entertaining of the delegates. Mr.”
Shepard especinlly was worthy of appreciative recog-
nition, because to his cfforts were due the holding of
the Convention in Toronto.
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NO PERFECT BOOKS

WHERE are some houses who pride themselves
on the clam that they have the facilities for
making a typographically perfect book, but it is not
believed that a perfect hook has yet been made.  H.
A, Southern, a Philadelphia publisher, recently ex-
pressed the apinion that no perfect hook of ordinary
size by any standard writer has yet been issued.  He
savs, “If vou have never thought about the matter
vou will be astonished to find the number of crrors
of this kind in a volume printed by a1 good house.
No matter how much care is taken, errors are sure
to creep in somehow, and 1 don’t think a book of
any size has ever been printed that was perfectly
free from typographical errors.  The attempt has often
beent made, but it has never succeeded.  One famous
effort was made by a large Spanish publishing house
who spared no pains on a magnificent edition of a
Spanish poet, and spared no expense to hive cevery
letter and mark of punctuation correct. Yet when
the book had been printed and bound, an error of
one letter was found. This, however, was rather
mechanical than typographical, as the letter had been
worked out of position by the shifting of forms.  This
was the closest approach to typographical perfection
that has cver been made.  Another famous attempt,
with more surprising results, was made by a large
Glasgow publishing house, which started in with the
avowed intention of getting out a perfect book.
Every conccivable precaution against errors that could
be conceived of was taken.  Six of the most expert
proofreaders in the United Kingdom were employed
at a high salary, and they went over the proofs very
slowly, devoting hours to each page.  After they had
found cvery crror they could, the revised sheet was
posted in the University with an offer of two hundred
dollars for the discovery of an crror. Enormous
crowds read the sheets, but no claim to reward was
made.  Yet, notwithstanding all this, when the book
came out uno less than five crrors were found on the
very fitst page.  This illustrates the difliculty of getting
out a really perfect book.—Western Stationer.

A PRINTER'S NOTES ON ADVERTISING

M:\;\'Y advertiscments are now to he found in
the magazines which have been engraved
although they are words and not pictures. This is
a mistake.  Engraving has its uses, and it will very
frequently give one or two effective lines, but a whole
half page or whole page notice will never look as
well engraved as in type. The original characters
in type requite from half a day 10 a day to ent each
of them. They are compared, and weakly exceuted
oncs are thrown away. They line better and are
more legible than engraved characters. A mistake
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in a block can be amended with difficulty, and the
surface has usually too much upon it. Neither do
engraved characters print as well as the others.  This
docs not apply to large lines used for purposes of
display in the midst of lines of type.

A corollary to this statement is that engravings
of any kind are of very little value in advertising
unless well printed. It is useless to use half-tone
cuts for this purpose on any ordinary newspaper.
Neither will a fine wood-cut be valuable. Those in
which the lines are heavy and wide apart will print
well enough, but they are very far from being works
of art. The only kind that is of value in daily
newspapers is the outline drawing, similar to those
shown by a Broadway clothing house. If of other
kinds, every line is clogged with ink, and the hollows
also get filled, so that the whole is smudgy and
undesirable.

Since it became common to make up newspapers
in small pages, many old established journals have
tricd the experiment, and a large number without
reaping advantages. Indeed, some have lost so much
by the trial that they have gone back to the former
shape. Onc great reason for this has been that there
was too little reading matter to spread over the sur-
face. Three or four columns out of nine are sufficient
for reading matter in a folio paper, but when the
matter is broken up on two or three pages there is
very little inducement for the reader to turn over
the leaves. Unless an advertisement is read it is of
no value, and it is unfortunately the case that much
of the surface of such a journal is rarely looked at.

A good thing for an advertiser to do, when he
puts a notice into a journal is to stipulate that it
shall be reset every two months or so. There are
many advertisements which are constantly changing,
because their wording is different, but there is also
another class in which the charm consists in being
invariable.  The more vencrable it is as a chestnut,
the more 1t is worth to the advertiscr, as, for instance,
“children ay.” \When the notice has been inserted
for forty or fifty times, the type becomes worn. It
ought to be changed, and is changed by every good
printing house. Sometimes it is well to specify that
it shall have different display.—\W. \WW. Pasko in
Printer's Ink.

St. PETER.—You say yoursclf that you were a
compositor on a daily paper. \Vhat earthly claim
have you, then, to come in here.

Compositor.—-\When | came to an italic “i. e.” in
distributing, 1 always took it over to the italic casc
instead of putting it in my pocket to throw into the
gutter after 1 got outside the office.

St. Peter.—Hustle this man down to the other gate.
A good liar is bad enough, but he doesn't even know
how to tell a plausible lic.—Somerville Fournal.




OcToBER, 1892 The Printer anp PusLisuer 15

Thé BROW" & CARVER Paper g:qtgin.zgﬂ Machines—

Tue SrroxGEsT

- QuiCKEST

Mosr Drrane

. h 2PN .
e : RELianLe

Conmpacr

“CHTTER?®:

3 Emer T C

IN THE WORLD....

Write for References in Your
Vicinity

Your friends are Using Them

Sole Manufactuter

23 N.SEVENTH ST,

PHiLADELFINA, PA.

tF vou will write us we will tell you all about it Together we can
Lot Cput up a job” on vour advertisers that will make you moncy. 1t

}_&TK\ requires some ingenuity to get the best of the cxacting advertiser of to.day,

x % but we have been perfecting this scheme for a long time and can say that it is L
meeting with great success.  You need not print a paper onc-third larger than f},'f
sovr have any use for, ninc months out of cack vear in order to handle three gf
months’ rush of advertising  -:- .- -
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BOOI\=1* OLDING MACHINES =
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You ought to know who makes the best before you ;]’\,
L4
place vour order. We will be glad to tell you all abont {
}i:’k\ what we think to be the very best Point Feed Book-Folder
K

for accurate work that has ever been placed on the mar-

ket Write for circular with full particulars -:- -2

Ew yons orrice Dexter [older (Co.
RoOM 69 COTTON EXCHANGE BUILDING ’ FULTON. N.Y.
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THE J. L. MORRISON CO.

TRANSLATION AND
CoMPOSITION FOR
THE TRADE + 2+

French

German

The Ladder of Tournalism

.. HOW TO CLIMB IT . .

1 T. Caurnets-Corrsasn

A primer of newspajer wotk, prepared Ly a geactical newsjajer man
containing hints and suggestions of value to every asjarant fiw joursalistic dotnmsg
telling just what the yuung repurter wants to know ; outlining the duties of each
man on the staff=in a word, **A Test Bok on Joumalisne,® A landwme bk
of 315 pages.

Price, SO cents

e rinee & -
Join 1. Cameron, 1. oy [ 400

Toroxto, ONT.

- .- SUBSCRIBE FOR THE

PRINTIER & PUBLISHIER

g/ The only Journal in the interests

i of the craft pubhished in Canada.

BLUE PENCIL RULES

A Pocket Primer for the use of Keguuters, Cotresprunlents amd “"Copn
Choppers.”  Shott, simple and geactiaal snles e the unaling amd atiting of
newsjajer OOy,

Prr2anstr oy Atev. G Novins

Tlas olltion of rules has teceinmd the agguonal of nany of the a'leu
alitrs in the country, and a Laizge numter of the fealing newsjageers are faying
the el in g ~ for ditrilaticn among the tejauters amt cotresjasntent..

Price Tenn Corta e copy

Special rates for orders of une humlresd amd mote.

Qtlan $orman, Publisher, 117 Wassau =1, Y.
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Grip Printing

Publishing Co.

IENGRAVERS ON

COPPER, ZINC oz \WOOD

——RY THE——
Latest Improved Methods

AhARAS

Quer Hall-tone Engravings on Copeer, ate etched  specially
deep, and consequently ate clear printing, while the
wurface is uxh that a Leautiful wofe effect is oltained.

QOrx Zinc Plates are made on & specially hard quality of Zinc,
deep etched, amd will dand 3 s, sun better than
plates o0 indinary Zine will vte of 24,000

(12111

Wo 2ise make on Ziac all kinds of Line Engravings

HALF-TONE ENGRAVING ON COPPER
Made drect trom Photo

o e WL

P

&R1LLED artists in our cmployment furnish eriginal designs
for CARDS, LETTER or BILL-HEADS, HEADINGS,
CERTIFICATES, cic., for reproduction in one, two or \
more colors, and we are always willing to submit pencil
sketches with estimate -1+ -2 e

’on Half-tones, Photos, Wash.drawings, Crayon Sketches, or
Lithographs, which can be reduced to any size -:-

Iun Line-Work, Pen and Ink Sketches, Litho and \Wood-Cut =
) Prints, Stee! Engravings or Etchings, the amount of
reduction possible depending on the fineness or closeness )
of the lines  -:- - .-
s \-(?- T
Samples and Estimates on application
ARNARARS
The Grip Printing and Publishing Co.
u.Z:N:.fﬂ"? ::V;Nb .2," fu";f.m 201 and 203 Yonge St., Toronto -
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« + JF YOU WANT A FIRST-CLASS PURE LINEN PAPER, USE . . .

“SUPERFINE LINEN RECORD”

(Each sheet contains above water-matk)

The following ar 1lie stock sires (whnite 1 azuie)

HIS paper is made from pure linen stock, is the strongest paper j :
[
Uantint Csp 314 x 17 Roysl 19 x Dbl Medium 33 x
Y DbhI. én 1798 Super. lgoy'n‘ 0238 DL, Royal24x 38
T
|

on the matket, is tub-siredand loft.-driesl. Sec tnat each sheet
contains the water.mark, “ Superfine Linen Record,'* othetwise it
is not genuine. 1t i
weighis in Demy 18 x 1t Imperialad x 31 Dbl.Royal(tong)sp x 48
cuch aine. Large Poc. :7x 712
Medium 18 x 33

SouDp BY THE ULEADING WHOLESALE RAPER
DEALERS SHROUGHOUR THE DOMINION

MONTREAL PAPER MILLS CO.

(ST. LAWRENCE PAPER MILLS)
MANUFPACTURERS OF AND DEALERS IN

Book, News and Poster Papers, Bleached and U B Maaillas,
Brown and Red Wrappings

.

P
!
|

Bag Manillas and Special Hosiery Papers

O AND DEALERS IN )

WhiTe AxD Cororep WRITINGS, PrisTeRs' Rotrer ComrosiTioN

CoLorep CoviER Papers PrinTeErS' PostTeER, Book axp News Inks

Linen Axp Bosxp Papeks AND GENERAL PrINTERS' SuppLIES

- O g . ~ “I .
BeLL TELEPHONE 2600 FFICE AND WAKREHOUSE

P.0. Box 133 586 & 588 Craic Streer, MONTREA® |, P.Q.

———e. W RITE FOR SAMPLES AND PRICES

CARD BOARDS -- BOOKS FOR PRINTERS AND PUBLISHEHS

The most useful works ever published

We carry at all times a kl.rgc and Spectmens of Job Werk. Hy H G. lisior. Mou useful Look ever offered
well assorted stock of Fine and Uy Thirty diffrent printers fa 8 many offoec. TFall cloth tice dueacty ol styles
1 3 P The Prastical Printer. ByH.G. 1 . Containi | inf 3
Commercial Printer's Blanl\s, and f:cpvimrr}'.auiublefor|hel)m)'.lh;jo::;'xgmn.tumm:rh‘fmmuw
N o . the proprietor. 200 pages, full ¢ , price $r.00. it
\WWhite and Tinted Bristol Boards. mnn'ouormmwotc'ou. Iy H.G lll:w::or. Printed
and ruled 20 a< to affon! a dmple plan of recording the items of cont of ev
. donc. | ll:,‘:ch,l'uixrl b?m?;m o slr.wc. !ﬁ% 3 :16!"'"" provides room for entersag
I . , . 2. 31000 jo! al url, price $3.00. i ition.
\V(' “OUId Cdll )our bpe(‘l‘l] atten- Diagrans of Iy H. G, Hisstor.  Schemes for laying down

1 Impestition.
log(-.t, with notes and ex{hnauuns. Printed on tond zpc.r and bound in red
ftion,

cather to fit the vt pocket.  Price socents. S

. . . . The Prianters’ Ready Reckener. Iy 1. G. flichop. Showingatagla
CO]Ode bOdl’d -t - -t the coxt of <stack used on job worl,, quantity of stock revjuired for jofn of f:nn"::)
10 10,000 copies, and the number of sheetx contained in any number of quires.
Price 25 centa.  ‘Third edition.

DOMINION BRISTOL e o e A ioioukh fo siles on the Ll

and on opponite, o right hand page. when wanted, (189 ), sire of paper or card,

- weight, price, quantity sevuired, cost of stock, cost of composition, alterations,

Far cheaper and much better than and premwork, total cout, amount charged, remarke, «o that in one line all the

Ch' B d ] f l . ] esvential u.emsofa1obanl;‘;}ulckl)';mcrcd and instantlyreferred to.  Prices:

mna oar smooth surface, bright 32 pages, §1.00; too pages, “raan, $1.¢o; 200 pages, ¥3.00. Sire gx 12 in,

: ’ 1 B « 9’ o cuu-mh- ﬁmﬂnﬂ\; ‘.?;h:t . llﬁicu;lthm}lgh to enter on the left Aand

OOd - . - . page the Advertiser™s Name al tically, Ageat, C ission, space. position,

co Ors, g stock. est “due In rate, number of invertivne, date ltgiming.'d‘ne cnding, amounr, :“hm yalle.

the market -. - . The right hand page opposite the monthe (189 ), wide space for monlbf;’., inters

. Pl - vening spaces for weekly, and <paces down for daily, to check whenan **ad”

begins and ends. Prices: sa pages, $1.00; 100 pages, halfiraan, 92.00; 200
fages, §3.00. Size g x ¢z inches.

Challen's Subseription Recerd. Fox Wrrxiv, Sxur-Weesiy asp
Mowvniy Joursats.  ludexed through to enter on the left hand page date
;«e‘i‘\!d. l'h;ak q;c?»fof lol}cis.'ulmhul:;m and u,»e,l'o\i Office. The richt

R . and page has s te Iagiration, Amount and Jlitc jmi) repeated £

Special Attention to Letter Orders times, 30 that onc entry of a sulncriter’s nae Jdoes for ave )“e:u. q:\(l‘no npaz':

for remarke, It is esjecially useful for all Journals whove patrons renew year

W after year, Trices? s2 pages, $1.00 ! 100 pages, half-rvan, ¥1.005 200 pages
#3.00. Sire g x 12 inches,

By mail, prepald, to any addresns, on receipt of price

tion to our new line of cheap

Write for Samples and Prices

- : - 15 Fron: St. W. Toronto
Ganaca Pa P& 0., “Cruig st. Mowtreat, | The . 8. MeLem Go LA, 10 Front Strest East, Toroute
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c o+« \WWE STANI ON MERIT ALONE -« - -

- . e o e ¢ e o

TH I H I I B E R CRANK MOVEMENT T2l

IMPROVED TWO-REVOLUTION

. . JoB axp Book

Do -tie Rolling Sugle E~8 S ¥ wrodnh Fare oy Mon ’

The Hatwr Ieves aze wwnl 1o the tepeeeniative boases 1t thes

: Ll
Feame . Sporrgs  Front of Back Iteiwery comztry whee will sulmtantiate all we clanm o them Nend
— N 1t 4 dewcnpine drculars of coar Sheet $Perfecting Hook Bvess
e " Tuot e I'1on. TweReaolutaa Job and ool - Crank
Coagr- 0k v T0 R 0 Bros . fmte ~ K » ! Weement” Ivees Two-Kevolune Job and Hok - Aw !
I et T Mans  1ves and Twe Revdaten - Mestang ™ Kaped
Tr Dl T Nt Tl { Pkt Craoh Moncmemt = - -« - -
.t . 0 A2 NSNIoONS, M GIT ANES NMERD
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I e ST LA T e e
s - vt a b T 8 et " A +h wm &t gam Aleant 8§ vame. PSS LA D ol
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Wetar o0 wirthPress € oo tes Statt Hangers Corel Jiecs Do Pulless twogets oof Kodler Stocks. Weeaches, 1haing and Shiggung

Can de seen runn:ng in offices of A Talbo: & Co . Lordon.Ownt.. and Brough & Caswell. Toronte. Ont.
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