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INTERNATIONAL EXHIBITIONS

“YONLY-COLD -MEDAL PARIS 1878 T

TWO-GOLD -MEDALS
INTERNATIONAL HEALTH EXHIBITION LONDON |834
Only Prige Medal Jondon. 1862 Only Silver Medal Paris. 1575

Onl_y Medal Dublin. 1865. %’Ea Crand gold Meda\ Moscow 13]2,&'&'
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HOLD YOUR TRADE BY SELLING THESE FAMOUS BRANDS

SOJIVHOL DNINONS v rva v o ..

ol 52 Have obfained great Celebrity for tbcnr
L7 T T Lo -=PURITY & EXCELLENCE =-

Factory . LONDON. Sample Room : Schepp Building, Hudson and Duane Streets, NEW YORK
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VARSITY CIGAR 6c¢. THE BEST IN THE MARKET




Armour's White

.
E
E Label doups

material, and wherever used
are thoroughly appreciated.
If you have not yet handled
this line—start now. It's a
seller. Nicely gotten up book-
lets, describing many different
ways of serving the soups,
mailed to your customers on

receipt of a list.
H. P. ECKARDT & CO.
TORONTO

smcz
Are unquestionably the finest and

most enjoyable in the world. Have
been awarded

ALL WHOLESALERS

HAVE THEM. .o ;n"‘ mc uin‘ts

Canadian Agents

J. A, GORDON & CO.
: ... Montreal

McLAREN'S -

is Honest Goods and just
the Thing on Which to
make or Extend a Busi-

DOKSFRIEN]

ness. ~ BAKING POWDER

The Best Grocers Make
a point of Keeping it al-
ways in Stock.

K1ppered Herrings

MARSHALL & CO.

8pring Garden Works, ABERDEEN, SCOTLAND,

The recognized bdlz Brand in all
the markets of the world.

Fresh Herrings
Herrings in Tomato Sauce
Herrings in Shrimp Sauce
Herrings in Anchovy Sauce
Herrings a-la-Sardine
Preserved Bloaters, etc.

SALT N KEGS, “CROWN " BRAND.

ﬂ"‘"’" from the famed
nwwamomn

Walter R. Wonham & Sons

Sole Agents for Canags, NONTREAL.

e

Most Usef




3 ‘-. DIAMOND ~
J " SwEET
CHOCO}LA‘TE

-

DON'T FORGET TO
ORDER

..SOME OF.. S

FRY'S CHOCOLATE AND COCOA

For Your New Year’s Trade.

PURITY

FOR

STRENCTH

TRADE MARK

This brand is always reliable Highest test 98,5 7/ pure.

“'"" The UNITED ALKALI CO., Ltd., Liverpool.

“New Process” Soda, finest on the market.

The Lever Top Pickle

NO CORK
NO LEAKAGE

Most Useful Jar When Empty

A FEW OF

LAZENBY LEADERS

TABLE JELLIES.

CHOW CHOW PICKLES.
LUCCA CREAM OLIVE OIL.
SOLIDIFIED SOUP ' SQUARES.
ASSORTED POTTED MEATS.
FORTT'S OLIVER BISCUITS.
HARVEY’'S SAUCE.

ALL ABSOLUTELY PURE

The above lines to be had of Leading Wholesale Grocers throughout the Dominion.

AGENTS

A. P. TIPPET & CO. F. H. TIPPET & CO.

MONTREAL and TORONTO ST. JOHN, N.B.
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me St. Lawrence Sugar Refining Co

LIMITED
MONTREAL
Laboratory of Inland Revenue,
Office of Official Analyst,
MonNTREAL, April 8th, 1895. *

I hereby certify that I have drawn, by my own hand, ten samples
of the ST. LAWRENCE SUGAR REFINING CO.’S EXTRA STAND-
ARD GRANULATED SUGAR, indiscriminately taken from ten lots

of about 150 bbls. each, I have analysed same, and find them
uniformly to contain :

993 to 100 per cent. of Pure Cane Sugar

with no impurities whatever.”

(Signed) JOHN BAKER EDWARDS, Ph.D,, D.C.L.

Prof. of Chemistry and Pub, Analyst,
MONTREAL

GRESEEBMD  BRUNNER, MOND & CO., Ltd,

NORTHWICH, ENGLAND

MANUFACTURERS OF

svic) BICARBONATE of SODA

T.RI\DE MARK REFINED and RECRYSTALIZED--The Purest and Cheapest in the Market.
C “ .7 T I Of the Finest Quality.
SODA R S A S i In Barrels and Drums
Orders for direct importation from
the Wholesale Trade only. \
WINN & HOLILAND - - MOIN TRE.A_D\

SOLE AGENTS FOR THE DOMINION OF CANADA

WE BEG TO THANK

Our numerous customers for their patronage for the year 1896, and hope to continue to
have a fair share of their business for the incoming year. We have several new lines,
which we expect to interest the trade in, for the coming year, and we would kindly ask
the merchants to wait until our travellers call on them, and inspect the same,

The F. F. Dalley Co. Ltd. - Hamilton, Ont.
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"THERE ARE OTHERS® |

But none so good as

MALLAWALLA

e
CEINITN

o ?
.b

Ay e T

£

MALLAWA| [,
PURE "« TEA
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VERY OLD G| T
COCKBURN’S

HIGHLAND WHISKY.
//«/4////»9 /(,, WHISKY

\. [/
| ESTABLISHED 1796 / . >
~Z /// vz ”( s Nothing Finer in the Market

Cockburn & Co this year attain their centenary, the firm having been founded
) in Leith in 1796. The quality of their Whisky has never been excelled, and
you can rely upon duplicate shipments always being equal to the preceding.

Their brands are

Cockburn’s Special Liqueur
J. S R. Nl A, Nontreal Cockburn’s Special Scotch

ADRINTS 2os Cockburn’s Very Old Highland

THE DOMINION
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PAPER BAGS | |

“WE DO I'T ALL.”--

From the raw

materials to

« EDDY’S.”

the

fimished and printed
paper bags 1t 1s all don¢
under the same roof. Paper

Bags at their best are known as

38 Front St. West
318 St. James St.

The E. B. EDDY CO, Litd

HULL, QUE.

AGENTS—F. H. Andrews & Son, Quebec; A. Powis, Hamilton; J. A. Hendry, Kingston ;
Schofield Bros., St. John; J. Peters & Co., Halifax; Tees & Persse, Winnipeg ;
James Mitchell, Victoria and Vancouver, B.C.; John Cowan, St. John’s, Nfid.

TORONTO
MONTREAL

s
Fire

Capital, sul
Capital -

"Assets, OvVe

Annual In¢
Head (

Gro. A. Cox, Pre

|
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WESTERN =

ASSURANCE COMPANY

Fire and Marine

Capital, subseribed $2,000,000.00
Capital - - - 1,000,000.00
Assets, over - - 2,320,000.00
Annual Income - 2,400,000.00

Head Office: TORONTO, ONT.

Ggro. A. Cox, President. J. J. Kennvy, Vice-President
C. C. FosTERr, Secretary.

CHILDREN FREE.

By sending your name and address
(write plainly) to Adams & Sons’ Co.,
11 and 13 Jarvis street, Toronto, Ont.,
you will receive one of their beautiful
paper dolls, with movable heads and
bodies, for the children free.

!O“IOIOIOIO"IOIOIOI‘I.I.

BROOMS

Three most reliable lines :

ROSE, PANSY, THISTLE

Do you sell them ? If not, why not ?

H. A. NELSON & SONS

MATCHES

Sovereign Brand
GUARANTEED equal to any match made.

Freight allowed on 5 case lots.

Montreal and Toronto

e DID YOU EVER..

BATGER'S

T'RY

PEELS

ALWAYS RELIABLE.

All Right

“REINDEER” BRAND

Condensed Tlilk; Coffee; Cocoa. Evaporated Cream.
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Large shipment to hand with the New Year ; good .
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Decided bargains in Choice Family Natural Figs, man knows

spent in on¢

28-lb. boxes, and Choice Natural Figs in 56-lb. & business, an
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OUR STANDARD BLACKS... : =

Meet the universal demand for rich, heavy-bodied % O S
delicious beverages. Packed in our patent metal- because it
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fhis journal has the largest paid circulation and the largest adver-
tising patronage of any grocery paper in America.

We prove it.

Vol. XI. (Published Weekly)

MONTREAL AND TORONTO, JANUARY 8, 1897

(82.00 per Year) No. 2

THE WHY AND HOW OF BOOK-KEEPING.

HE accounts of a business are its his-
tory, and as history owes its import-
ance as a study to the fact that it is

used as a guide for numerous decisions of
political nature, so are we guided by our
accounts in business, says a writer in Trade
Magazine. We learn to eschew the errors
of those who have gone beforg, and to take
advantage of their good judgment. If for
no other reason, a careful account of the
best years of a business is a very important
guide in determining future policies. If a
man knows just how much money he has
spent in one year on a certain branch of his
business, and also knows exactly the amount
of money he made on his investments and
expenditures, he has some basis to work on.

But it is not in this light, especially, that
we desire to view the subject of accounts.
It is the absolute necessity for them which
exists in any business. It is a very trite
simile to say that one cannot navigate a ship
safely without an exact knowledge of its
whereabouts, and we only use this old saying
because it is perhaps the most apt one. In
the present swiftly-moving times, no one
knows what conditions will rule the markets
three months hence. No one can possibly
foresee the contingencies that arise and
which affect business. In fact, business,
particularly in our country, is, you might
say, the barometer of the political condition.
When men's minds are uneasy and unsettled
by rumors of trouble with other nations,
business is immediately unsettled, and very
frequently many failures follow a disturb-
ance of the normal condition. Hence, it will
at once be seen that it is of the utmost im-
portance that every business man be able,
by reference to his accounts, to determine
his exact position at any one time.

Itis a remarkable fact that the class of
business in which are interested the greater
part of business men in the United States,
viz.: that of the smaller retailers, is the one
in which less attention is paid to this import-
ant detail than in any other. Some men

feel that because their business is small, and
there is, as a rule, but one person interested
in its ownings and earnings, it is not neces-
sary to keep an exact account of everything
that comes in and goes out. They content
themselves, as a rule, with a mere record of
outstanding accounts, and even this is usu-
ally no more than a memorandum book
which contains the entries of the purchase
when it is made, and is crossed off when
payment has been received. There is, asa
rule, no record whatever as to the goods
which have been bought, or the amount of
cash sales. There is generally no proper
cash account, if there is any at all, and the
business is allowed to run on until in many
cases the proprietor finds that money is not
coming in fast enough to pay his bills, and
then he usually fails, a condition which
might have been averted had he known
how things were going

Suppose the store of one of these careless-
ly managed concerns should burn down
with all the stock, what sort of claim would
its owner have upon the insurance company,
if he was insured? It would be necessary
to show a record of goods bought and also
the amount of goods that had been sold. In
the absence of any such record, it is almost
certain that the insured would be the loser
to the extent of a very large amount of the
insurance money, to which he would have
been entitled, had he been able to show con-
clusively to the insurance company that he
was possessed of a certain amount of stock
at the time of the fire.

If it were a matter of difficulty to keep
a set of books, or a thing that
required sufficient time to necessitate the
employment of a person whose duties should
be attention to this branch of the business
only, or if the science of book-keeping were
one that required a special education, we
would not wonder as we do that there are so
very many businesses that are run without
any proper record being made. Keeping
books properly is the easiest thing in the

It consists of merely recording the
There is no

world.
transaction when it is made.
business man of intelligence who could not
learn the principles that govern the keeping
of books on the double entry system in a
few hours. In a small business the book-
keeping can be done readily by the pro-
prietor. The cash sales can, of course, be
entered as they are made, without any extra
troubl¢ whatever. The charge purchases
have to be entered anyway, so that does not
entail any extra trouble, and in a few hours
each week all the other business of keeping

books could be attended to.

Itis not the intention here to teach any
method of book-keeping, but a brief outline
of what is necessary will be attempted. To
begin with the cash book : The cash book
has entered in it all receipts and expendi-
tures of cash. It is not meant by this that
every individual cash sale should be entered
upon the debit side of the cash book, but
that a memorandum of these small cash
sales be kept in a book for this purpose, and
at the close of the day the sum of all the
cash sales be added and entered as one
It is a very important point that a
from the

item.
balance be taken
cash book, and that this
with the amount of money in possession of

every day
balance agree

the business.

Charge sales are entered in the sales
book. It may be mentioned here that in
book-keeping all entries are made precisely
as though they were so much cash. Mer-
chandise sent out is charged just the same
as though it were so much cash. Merchan-
dise received is credited just as so much
cash would be credited, for the reason that
all merchandise is reckoned at its value in
money.

A bill book is also used. By this is
meant a large book in which all bills for
merchandise bought are posted every month.
all the bills from one house being placed to-
gether, and the total of their amount is set
opposite the last bill. All of this is exceed-
ingly simple ; it is merely a record at the
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THE RISING SUN STOVE POLISH

YICE
FO0R DURABILITY ano ECONOMY.

FOR GENERAL BLACKING.
3.000 TONS SOLD YEARLY.

%%

MORSE BROS., Proprietors, Canton, Mass.
FOR SALE BY ALL WHOLESALE GROCERS, ALSO THE M'CLARY MFG. CO., LONDON AND TORONTO.

s TRADE MARK REGISTERED

< mons,

ao  THE SUN PASTE STOVE POLISH
: T

TOyE poL\S

E BROS. CANTOR

time of each transaction entered into by the
firm.

The ledger is the one point upon which
there might be some doubt. As is well
known, a ledger account is always divided
into two separate parts, the debit and the
credit, and the only point upon which any
explanation need be given is that of the de-
cision into which side of this account shall
be placed each individual entry, and a very
little thought will readily show anyone which
is the proper side. Take, for instance, the
account of John Jones, who, we will sup-
pose, is a customer of the house. We have
entered in the sales book a charge against
John Jones of g10. The point now to be
decided is where to place the charge of 1o
on the account of John Jones. The left side
of the ledger account is the debit ; the right
is the credit. John Jones, having received
this merchandise, is debtor to merchandise
to the extent of $10; consequently, this
item would be entered on the left side of the
ledger. When this is paid it is entered on
the cash book on the left page and is posted
in the ledger on the right, or credit side,
because John Jones is credited by cash to
the extent of gio0.

With goods bought, the same theory will
apply. We buy from Wm. Smith gioo0
worth of goods. Wm. Smith is to be cred-
ited with 100 worth of goods; consequently,
this bill, or one month’s bills, are to be
entered on the right side of Wm. Smith’s
account, and when payment is made for the
$100, it is Wm. Smith who is debtor to cash
for this $§100, which he receives as payment.

The sum total of all the merchandise sold
during one month is an item which is enter-
ed in the merchandise account. Itis mer-
chandise credited by the amount that has
been charged against it in the sales book ;
or since it would be folly to make a mer-
chandise entry for each separate charge
that has been made, this entry is made,
merchandise credited by sundries, meaning
all the sales that have been charged (not
cash sales) during the montn. It is the
same way with all cash received for the

month and all cash paid out. All the cash
received is debtor to cash inthe ledger, and
is entered on the left side of the ledger, and
all cash paid out is credited to cash and is
entered on the right side of the ledger.

But one item more, and that is the entry
in the ledger of the total of all goods pur-
chased. In any business there must neces-
sarily be two kinds of purchases made—one
for stock or merchandise and the other for '
the expenses of the business. It is always
desirable to know just how much it costs
one to run a business. For this reason, the
bills which come in in one month, which
are for merchandise, are collected, care be-
ing taken, as was observed, to separate the
bills of each concern. The expense bills
are treated in the same way. The total of
all merchandise bought is then entered in
the ledger on the left side, as merchandise
is debtor to what is received in the
way of merchandise, and the expense
items in total are entered on the left side of
the expense account. All expense items
which are paid in cash should be entered on
the cash book ; as, for instance, expense,
rent ; expense, postage, and at the end of
the month are charged into the expense
account.

It will thus be seen that every item is
really entered on both sides of the ledger,
each charge sale is charged separately on
the left side of the ledger account, and the
total of all charge sales for the month is
entered on the right side of the account.
Thus, if these were the only entries in the
ledger, the totals of all the entries on the left
side and all entries on the right side would
agree. It is the same way with both sides
of the cash book, the individual items being
entered on one side and the-total on the
other; the same with merchandise bought ;
and, in fact, all entries that are made on
the books appear either directly or indirectly
on both sides of the ledger. Consequently,
at the end of the month, by adding up the
balances on each side of the ledger, we have
what is known as the ‘‘trial balances.’’
When the sums of all balances on each

side agree, it can be taken for granted that
the books are correct.

One word more, and this is in regard to
the entries governing the proprietor of the
business. It must be remembered that the
business owes to its investor whatever
money he has put into it, and this is
represented on the books as a debt of the
concern.

It is hardly to be expected that anyone
totally unconversant with the practice of
book-keeping would be immediately able to
open and carry on a set of books from the
very rapid explanation given above ; but we
believe we have shown the simplicity and
ease with which the work can be done ;
and for those who have been sufficiently in-
terested to desire to make the experiment,
we would say that with this explanation and
a little help from some friend who has a
knowledge of the details of book-keeping, it
will be a very easy thing to keep a perfect
set of books.

The writer of this article believes that he
might be considered a very good book-
keeper, and he desires to point to the fact
that his experience and knowledge of this
branch of business was obtained merely by
observation when employed in an office as
an assistant to the book-keeper. He never
had one hour's instruction on any point
mentioned above, but found the whole mat-
ter one requiring only the most ordinary
business sense.

U.S. TOMATO PACK.

In its seventeenth annual report on the
tomato pack, The American Grocer notes a
reduction in the output this year, which
brings it below the average annual supply
for nine years. The total pack compares

with the output of nine previous years as
follows :

Cases of 2 doz. Cases of 2 doz
tins each. tins gach.

3,541,188 . 3,495,365

4,194,780 1890 . . vui.vuus 3,166,177

6,586,979 1889.... 2 976,765

4,635,183 1888........00 3343037

3,366,792 B v s 2,817,048

Total for ten years............ «oviveenns 38 033,414
Average per year. $Ensscses 3,803,341
Average per year 1893-18¢6............ 4730532

|
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H HIT The Secret's Out!

We like to give our friends somethlng new now and again.

mums CIRCLE TEA

See our Travellers, or write us for particulars

LUCAS, STEELE & BRISTOL - HAMILTON
Our Latest Production..

3¢ 3¢
Will
" Always
Sure e Al Give
Seller S\ o e e e el
)\’ \ WA Satisfaction
M'bonrr.o.\.h ——
b 2 3 PREPARED J oNT: 3€

JAMES TURNER d COT IMPORTERS HAMILTON

Ask our Travellers to show you our LEADERS in BuLk.......

. 1

SPLENDID VALUES.

AGENTS IN CANADA FOR ENGLISH BREAKFAST HOP TEA.

Pounds and Half Pounds. Once Tried Always Used.

BALFOUR & CO., =~ HAMILTON.
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: : : We draw your attention to our : : :

Special Brands Package Tea

Victoria |
Blend |

at 35¢c., 1's and %4’s
Black and Mixed
at 28¢c., 1's and %4’s
Black and Mixed

Blend

Crown

at 18c.
1's and %’s
Black and Mixed

Also Sole Agents for Western Ontario for Tetley’s famous Package Teas.

T. KINNEAR & CO., 49 Front St. East,

TORONTO

WORK AND WAIT.

HAT we do upon some great occasion
will probably depend upon what we
already are ; and what we are will

be the result of previous years of self-disci-
pline.—H. P. Liddon.

In all matters, before beginning, a dili
gent preparation should be made.—Cicero.

I consider a human soul without education
like marble in a quarry, which shows none
of its inherent beauties until the skill of the
polisher sketches out the colors, makes the
surface shine, and discovers every ornamen-
tal cloud, spot and vein that runs through
the body of it.—Addison.

Many a genius has been slow of growth.
Oaks that flourish for a thousand years do
not spring up into beauty like a reed.—
George Henry Lewes.

All good abides with him who waiteth
wisely.—Thoreau.

The more haste, ever the worse speed.—
Churchill.

Haste tips up its own heels, fetters and
stops itself.-—Seneca.

- Wisely and slowly ; they stumble that
run fast.”

How can we expect a harvest of thought
who have not had the seed-time of char-
acter >—Thoreau.

I call a completeand generous edueation
that which permits a man to perform justly,
skilfully and
offices, both public and private, of peace
and war.—Milton.

magnanimously, all the

The safe path to excellence and success,
in every calling, is that of appropriate pre-
liminary education, diligent application to
learn the art and assiduity in practising it.—
Edward Everett.

The more you know, the more you can
save yourself and that which belongs to you,
and do more work with less effort.—Charles
Kingsley.

‘« All things come round to him who will
but wait."’

The great lack of the age is want of

thoroughness. How seldom you find a
young man or woman who is willing to take
time for their life work! A little education is
all they want, a little smattering of books
and then they are ready for business.

Unless you have prepared yourself to profit
by your chance, the opportunity will only
make you ridiculous. A great occasion is
valuable to you just in proportion as you
have educated yourself to make use of it.
Beware of that fatal facility of thoughtless
speech and superficial action which has
misled many a young man into the belief
that he could make a glib tongue or a deft
hand take the place of deep study or hard
work.

Patience is Nature's motto. She works
ages to bring a flower to perfection. What
will she not do for the greatest of her crea-
tion? Ages and aons are nothing to her ;
out of them she has been carving her great
statue, a perfect man.

What the age wants is men who have the
nerve and grit to work and wait, whether
the world applaud or hiss. It wants a Ban-
croft, who can spend twenty-six years on the
«« History of the United States''; a Noah
Webster, who can devote thirty-six years to
a dictionary ; a Gibbon, who can plod for
twenty years on the ‘‘ Decline and Fall of
the Roman Empire'' ; a Mirabeau, who
can struggle on for forty years before he has
a chance to show his vast reserve destined
to shake an empire; a Farragut, a Von
Moltke, who have the persistence to work
and wait for half a century for their first
great opportunities ; a Garfield, burning his
lamp fifteen minutes later than a rival
student in his academy ; a Grant, fighting
on in heroic silence when denounced by his
brother generals and politicians everywhere;
a Field's untiring perseverance, spending
years and a fortune laying a cable when all
the world called him a fool ; a Michael An-
gelo, working seven long years decorating the
Sistine Chapel with his matchless *‘Cre-
ation '’ and the ‘* Last Judgment,'’ refusing
all remuneration therefor, lest his pencil

might catch the taint of avarice ; a Titian,
spending seven years on the ‘‘Last Sup-
per’’; a Stephenson, working fifteen years
on a locomotive ; a Watt, twenty years on
a condensing engine; a Lady Franklin,
working incessantly for twelve long years to
rescue her husband from the polar seas; a
Thurlow Weed, walking two miles through
the snow with rags tied around his feet for
shoes, to borrow the ** History of the French
Revolution,’’ and eagerly devouring it be-
fore the sap-bush fire ; a Milton, elaborating
““ Paradise Lost'' in a world he could not
see, and then selling it for £15; a Thack-
eray, struggling on cheerfully after his
“Vanity Fair’' was refused by a dozen
publishers ; a Balzac, toiling and waiting in
a lonely garret, whom neither poverty, debt
nor hunger could discourage or intimidate ;
not daunted by privations, not hindered by
discouragements.
work and wait.
When a young lawyer, Daniel Webster
once looked in vain through all the law
libraries near him, and then ordered, at an
expense of $50, the necessary books, to
obtain authorities and precedents in a case
in which his client was a poor blacksmith.
He won his cause, but, on account of the

poverty of his client, only charged §15, thus
losing heavily on the books bought, to say
nothing of his time. Years after, as he was
passing through New York City, he was
consulted by Aaron Burr on an important
but puzzling case then pending before the
Supreme Court. He saw in a moment that
it was just like the blacksmith's case, an
intricate question of title, which he had
solved so thoroughly that it was to him now
as simple as the multiplication table. Going
back to the time of CharlesII. he gave the law
and precedents involved with such readiness
and accuracy of sequence that Burr asked in
great surprise if he had been consulted be-
fore in the case. ‘ Most certainly not,"

It wants men who can

he replied; ‘1 never heard of your case
till this evening.”’ *‘Very well,”’ said Burr,
‘““proceed.”” And when he had finished

Webster received a fee that paid him liber-
ally for all the time and trouble he
had spent for his early client.—Architects
of Fate.
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WE ENTER UPON OUR THIRD YEAR WITH

KURMA TEA

Thoroughly satisfied with its progress and firmly convinced of its ultimate triumph over all other Pack-
age Teas. Sales quadrupled in two years.

QUALITY

e

MUST TELL

The DAVIDSON & HAY, Ltd.

WHOLESALE AGENTS, - - TORONTO.
Telephones 3899 and 1399.

The Miller who mixes the essence of Buckwheat with a low
grade flour and turns the nameless mess into his product of
Buckwheat Flour is playing a game of chance with your interests.

Should you pay the penalty of another’s greed for unreason-
able profits? Is the confidence of your customers worth saving ?
Tillson’s Roller Process Buckwheat Flour is a pure Buckwheat
flour—nothing more nor less. White—because the best selected

grain is used.
Flavor-—strong and natural because it is pure. Price—no

‘ hance higher than other flours, whose makers play upon the confidence
of the retailers’ customers, through the retailer himself.
The TILLSON COMPANY Ltd.

TILSONBURG, ONT

From Manufacturer to
Retailer Direct

-

Our Table Delicacies

Are the sort that you can always sell, with a feeling of
confidence and security.

Our JAMS
JELLIES
PRESERVES, etc., etc.

are sure to please even those who favor the home-made
You run no risk in buying *“ Maple Leaf” Brand.

Deci (aNNING (o., DeLHI, ONT.

article.
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COMPETITORS.

HE retailer who uses the coarsest sort
T of straw paper finds a competitor in

the dealer who uses high-grade and
sightly paper.

The retailer who uses cheap stationery,
and sends in bills irregularly, in an untidy
envelope, finds a strong competitor in the
man who uses attractive billheads, neat en-
velopes, and who does everything connected
with the book-keeping systematically, regu-
larly and in style.

The retailer whose assistants make errors,
delay in deliveries, make mis-statements,
has no show alongside of a competitor who is
noted for correct dealing, promptness and
truthfulness.

The retailer whose clerks are untidy in
personal appearance has a strong competitor
in the store where the boys always wear pol-
ished shoes, have a clean collar, a coat free
from grease, hands clean and finger nails
tidy.

The retailer who economizes in gas or
illuminating oil is not in the race with the
brilliantly-hghted store.

The retailer who is ignorant of the nature
of the goods he sells cannot compete with
the man who knows all about them.

The retailer whose clerks make mistakes
in giving change cannot keep abreast of the
store where no such errors occur.

The retailer whose clerks forget to enter
goods sold a credit customer is sure to be
outdistanced by the one whose system pre-
vents such costly carelessness.

who does not meet these requirements. It is
not so much what is charged, within reason-
able limits, as the quality of the goods and
the method of handling them that bring the
most desirable custom. What is desirable
custom ? The custom that buys intelligently
and critically and pays promptly, and a
few cents this way or that makes little dif-
ference to such custom.—Brains.

THE CRAZY MAN.
l KNOW, writes ‘‘ The Stroller "’

in Gro-

cery World, a retail grocer who has

originated one of the most remarkable
advertising schemes ever thrown on the cold
world. He's not a specially large man,
either, probably doing a yearly trade of $15,-
ooo. To get right at the scheme, this man
absolutely gives away every article whose
regular retail price is less than sc. Did I
hear somebody say fool ? Wait.

When I first heard of the idea I thought
the fellow wascrazy. When somebody gets
hold of an especially new and striking idea,
we're apt to conclude that the originator is
crazy, mainly because he got hold of a good
thing before we did. But to get back. All
of the other grocers in the town where this
special schemer does business believe he's
plumb cracked. Those fellows will argue
for hours that that grocer is out of his head
and ought to be put in an asylum, while
their own business dries up and the dust
gathers on their prunes.

Well, to decide for myself whether he was
crazy or not, I went to see him. I found

lated sugar at 4 cents a pound, how much
do you charge?"”’

‘“Eight cents,”’ was the reply. ‘‘The
aggregate value of the articleis what counts,
not the value of an individual pound o
quart.”’

**Well, does it pay you 7 Tell methat,’y,

I said.

* Pay me ? It pays me better than anything
I ever tried before, or expect to try again.
All I'm afraid of is that some of the other
grocers here will startit, too.

“T'll just tell you how it pays me,”’ he
said. ‘I started this thing three months ago
yesterday, and in that time my business has
increased as near 25 per cent. as I can
figure. That's good evidence, isn't it ?"’

I thoughtit was.

““ Don't you find that you are imposed on
a good deal? I asked.

““Very little, if any. I suppose l amtoa
very slight extent, but hardly enough to
count.

“You see,’”" he went on, ‘| made a
close calculation as to what percentage of
my total business the articles which sold
under 5c. amounted to. At that time I did
a gross business of about $12,000. I found
that of this only 5 per cent. was on articles
that sold for less than 5c. That proportion
may vary in other places, but that's what it
was with me. Five per cent. of $12,000 is
$600 a year. That $60o worth of goods
probably cost me not over $300. I have
stopped all other sorts of advertising and
that $300 I set down as my advertising

The retailer who neglects his front win- him a rather young man—probably 35 years appropriatlon.h lf{l hadd to still do ealy
dow and counter display helps along the old, with the glint of the sharp, shrewd busi- $!2:000 Worth of ‘trade a year, $300
for advertising might be rather steep.

business of his competitor who challenges
attention by new, tasty, fresh and novel
displays.

The retailer who keeps behind in the pro-
cession and lets other merchants try new
goods is always chasing to catch up with
the competitor who keeps up with the times

The retailer who never reads a trade jour-
nal goes rapidly to seed, as compared with
the fellow across the way who is always
posted.

The retailer who never advertises is the
one who contradicts his neighbor that there
is money to be made in the jewelry busi-
ness.

The retailer who overbuys, who fails to
overhaul the stock frequently, is hardly
handicapped, as compared with the other
chap who buys frequently and always turns
the stock over often enough to keep it bright
and fresh.

The merchant who offers good goods,
gives effective, prompt and polite service,
conducts his business in relation with his
customers methodically and satisfactorily,
can always charge a fraction more and retain
his trade as compared with the merchant

ness man in his eye.

*“Well, sir, what can I do for you?"" he
said, as I approached.

In answer I stood and looked at him full
in the face for several seconds.

““You don't look like a crazy man,” I
said, finally.

He laughed in spite of himself.

‘“ My esteemed competitors have been
filling you up, have they ?’’ he asked, quizzi-
cally. ‘'Youdidn't hear anybody outside
say so, did you?"

‘“No consumer,”’
mean,’’ I answered, *but the other grocers
here would have you put away if they could.”’

‘1 suppose they would,”’ he said, laugh-
ing again.

This got us on fairly good terms, and I
dove right into the subject.

I wish you'd give me an idea what this
scheme of yours is,”’ I said.

“It's very simple, I simply don’t charge
for articles under 5 cents.”’

‘*Suppose the price is just 5 cents,”” I
asked, ‘“do you charge them ?"’

“¥Yes, oiv."

“If a customer buys 2 pounds of granu-

if that's what you

But the minute I got the thing about I notic-
ed a steady increase in my trade. It's
very seldom a person will come in here and
ask for a 3-cent bottle of bluing and go out

withit alone. They are anxious toget some-
thing for nothing and will come out of their
way to get the 3-cent article, but they will in
nearly every case buy something else while
they're here. [I've gotten the entire trade
of at least twenty-five families just through
this scheme. And you ask me if it pays.’

*« How many times have you been victim-
ized?"’ I asked.

« Very few. There is a notoriously mean
old man in town here, and he comes and
gets little things for nothing, and under the
arrangement I can’t refuse him, but what he
gets don’t amount to much. That's really
about the only case where I haven't come
out ahead. If my business increases dur+
ing the next nine months in the same pro-
portion that it has increased during the last
three, I'll have all the business of the town,”’
he said, laughingly.

“ And the other grocers call me crazy,
do they ?’’ he said, with a peculiar expres-
sion, as I started to go.

‘*Yes,"’
give me some crazy way of making money."

Let's all go crazy.

I said, ‘*and I wish you coul’(
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Japan,

WE HAVE THEM ALL

We want your tea trade and we can give you what you need at right prices,

bought before the advance.

We

Our offers of Japans from the lowest grades to the highest are surpassed by none

and equalled by very few.
Of green and black we have the largest and best assorted stocks.

4. TRY OUR SPECIAL BRANDS

CHOICEST TIAY
g PICKINGS. . .

OWL CHOP BRAND
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in sack packets is the
best sold.
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BEAVER BRAND

v

TR IT

and be convinced.

L

Ask for our samples and compare them with the best; we can save you money.

g We are not holding out for a duty, we are willing to sell.

L. CHAPUT, FILS & CIE.

MONTREAL

ina, India and Ceylon Teas
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J. B. MacLEAN
Presid

TO TEA BUYERS

Just received a large invoice of Japans rang- FINE &

. s . TRADE J
ing from 15c. to 18c.---exceptional value. roronto

MONTREAL:

EUROPEAN B|
Canadia:

Indians and Ceylons arriving every week.

R.
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Major A. 6. C

DEREI]

H. P. Eckardt & Co. "“"lroronto | Rt

active
municipal af
4¢cts. FOR CLEANED 1895 VALENCIAS ality fonte;t
criterion, the
instead of b

A corpora

Keep up Oq:hl] the Times.. stsacorly
v

. AND HANDLE GOODS business pri!
'*_ THAT WILL SELL THEMSELVES. tuted for bu

ment of a ¢

for oil as a
ing wheel fc

ROSE BRAN LARD in parchment bags is made S = ol

expressly for best family Although
trade—rendered in open kettles from finest leaf lard. dent it is su
During tl

the (360, Matthews Co, Luw.

to the gove
OTTAWA and PETERBOROUGH, tions of the
men of the

fell upon ti

- On the cor
W at home, v
taken up w
of various
and doctor:

S i

ugar and Spice . ...
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HUGH C. MacLEAN,
Sec.-Treas.

J. B. MacLEAN,
President.

The MacLean Publishing Co.

LIMITED

FINE MAGAZINE PRINTERS
and
TRADE JOURNAL PUBLISHERS.

TORONTO : - - - 26 Fromt St. W.
MONTREAL : - Board of Trade Building.
Telephone 1255

EUROPEAN BRANCH :
Canadian Government Offices,
17 Victoria St., London, S.W.
R. Hargreaves, Manager.

Joan Cameron. General Subscription Agent.

Major A. 6. Campbell,
General Saubscription Agent.

DERELICT BUSINESS MEN.
USINESS men in the larger cities have
not for a long time been noted for the
active interest they have taken in
municipal affairs. But, if the recent mayor-
ality contest in Toronto can be taken as a
criterion, the conditions are getting worse
instead of better.

A corporation, like a mercantile venture
must be conducted, if it is to be conducted
satisfactorily, on business principles. Non-
business principles can be no more substi-
tuted for business principles in the govern-
ment of a city than can sand be substituted
for oil as a lubricant. Business is the driv-
ing wheel for a civic corporation as well as
for a warehouse.

Although these principles are so self-evi-
dent it is surprising the lethargy the average
business man in Toronto exhibits in regard
to the government of the city.

During the last campaign the task of en-
lightening the public on the municipal ques-
tions of the day fell not upon the business
men of the community. Obviously the duty
fell upon them, but they did not take it up.
On the contrary, they, as a rule, remained
at home, while the work they should have
taken up was performed largely by agitators
of various theoretical schools, young lawyers
and doctors with ambition in abundance and
practice infinitesmal, with theories prolific,
and business commonsense slender. The
idea of these young men mounting the pub-
lic platform and essaying to instruct the elec-
torate how it shall vote ! It is absurd.

And yet the blame is not upon them.
The major part of itis not, at any rate. The
fault lieslargely with the business men. They
are not doing their duty, either to the
community or themselves. A good many of
the business men who formerly actively

participated in municipal elections are still
in existence, but their activity, in a public
sense, is not.

The reason for this deggnerated influence
is probably varied. One reason is no doubt
the disgust with the too often unbusinesslike
character of the candidates for municipal
honors—men " whose qualification is often
either the strength of the lodge or political
influence they can bring into operation. In
Toronto the disgust of business men began
to develop when the citizens some years ago
rejected Mr. E. B. Osler, a practical busi-
ness man and now president of the Board of
Trade and one of the representatives of the
city in the House of Commons.

Another reason is the greater competition
that has been engendered in business of late
years and the consequent closer attention
demanded from those who are engaged init.

No man can be asked to sacrifice his busi-
ness for the municipality, but there are few
merchants or manufacturers who could not
sacrifice some of their time for the city with-
out sacrificing their business.

The chief contributors to the taxation of
Toronto, or any other city in the Dominion,
are its business men. And yet those who
have the least to say in the conduct of the
affairs of the city are its business men.

People who cannot appreciate the require-
ments of a business community cannot in-
telligently legislate for it. And Toronto
has suffiered because she has usually had
landlubbers and rarely qualified men navi-
gating the m'unlcnpal ship. Things cannot
always go on in this way.

Canada is rich in all the other products of
nature, except population. And that, too,

she will have some day.

THE PROPOSED TEA DUTY.

HE argument that a specific duty would

be a hardship upon the poor man

who uses cheap tea is more fanciful
than real.

A duty of 10c. per pound would certainly
tend to reduce the quantity of the cheap
teas which now come into the country in
such quantities, for, of course, under a
specific duty, the lower the price of the tea
is the higher will be the percentage of the
rate levied upon it, while on the higher
priced teas the tendency would be just the
opposite. On some descriptions the duty
would probably be as high as 8o to 100 per
cent.

It 1s obvious that rather than pay that in-
creased price for the old, low-grade, trashy
tea which he formerly drank the consumer
would pay a few cents per pound extra and
get a tea of better quality. While this would
apparently be still further increasing the

cost of his tea, in reality the effect would be
the opposite.

The tea that retails at goc. per pound
sells at that price because it possesses that
inherent value. The same law governs the
value of the 20 or 25c. tea. ['herefore the
man who pays joc. per pound gets value
for his money as well as he who pays 20c.

In reality the man who pays the higher
price is getting the better value. There are
several factors which conduce to this
Aside altogether from the tact that the
higher priced tea is the more healthy one, it
is beyond all question the most economical,
possessing as it does relatively greater
strength and decidedly higher flavor. It
naturally follows that it means also the use
of a less quantity® tea for a given quantity
of people than would be the case with so
many of the trashy low-grade teas that are
on the market. Take, for instance, a good
Indian or Ceylon tea and one spoonful of it
will easily go as faras two or three spoonfuls
of many of the cheap teas that are now so
freely drunk

Then it must not be forgotten that the
better grade teas are gradually getting rela
tively cheaper as compared with the low
grade teas.

With a specific duty the consumer
would naturally be compelled to pay a
higher price for his tea, but it is just as cer-
tain, as far as the consumer of the very
cheap teas is concerned, that he will come
less often to his grocer for tea, while the
beverage he drinks is a more palatable and
more healthy tea.

TAKE STOCK.

AVIGATORS would as soon think of
neglecting to use the helm as to fail
from time to time to take their bear-

ings and study their chart.

Stock-taking to the merchant is what the
quadrant and chartare to the navigator : It
enables him to ascertain his whereabouts

It is true a merchant may conduct a busi-
ness year after year without wrecking it.
So may a vessel cross the Atlantic without
quadrant or chart. But it is a most dange:
ous practice.

No man can properly carry on business
in the dark. And he who does not take
stock at least once a year is in gross dark-
ness.

Itis not enough for a merchant to know at
the end of the year that he has got a bal
ance to his credit in the bank, or that that
balance is larger than it was twelve months
before. That does not tell him exactly
where he stands.

Knowing where he stands means that
every merchant must get a clear insight into
his business.

There is depreciation in stock to be taken

——.
—
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into account, interest on capital invested to  a month earlier. The price is low and the It is a disgrace that we have got to give
be considered, and bad and doubtful debts  quality good. away something to sell another article. If
to be allowed for. With these thingstaken The rice crop of Japan is about 385,000 properly put before the new Government HE Tari
no cognizance of it is quite possible that the tons short this year, or 7 per cent. below the by the Toronto Grocers’ Association, it session
business may be sinking, when it is ap- average. The Louisiana rice crop is about might be remedied. conclud

parently as buoyant as ever. 33 per cent. short. Yours, etc., as that city is
WiLsoN & SMITH.

But stock-taking not only leads to the e - = : ) AERATED
discovery of leakages, but it points out ways SCARCITY OF FILBERTS. St. Catharines, Dec. 28, 1896. Mr. J. Chri

and . of developing and improving ILBERTS have been unusually scarce A STORY WORTH THE TELLING tin & Co., ¢
the business. upon the Toronto market during the b ) y g ) asked that c1
There are in every merchant’s stock lines past week or two. Some of the whole- l:‘.jltor ('ROCER.- ‘—Dunng the holiday sea- At present th
which have not proved assalable as others, sale houses are completely cleaned out of . = v m.y privilege to have the oppor- thought that ¢
while still others have possessed little or no  them, and in some instances small lots had "™ of rfa.dmg t}.w **Annals of Niagara ™ purpose as of
profit-earning properties. It is advisable to be brought on from New York to supply by f\h' William Kirby. And‘l fee‘ safe in under the sai
that the merchant] should ascertain beyond  the holiday demand. saying “13" not only ey Canadian, but factured in tl
peradventure what theseare. Stock-taking Two reasons are advanced for the short- everybody~ interested in Canadian history, had been ere
will impart this knowledge to him. What age. The one is that the wholesale trade would- .proht by its perusal. 'ln speaking of paid at prese
the possession of this information is to a  were over cautious in placing their orders. Mr. Kirby, Mr. Geo. H. I.\hlls‘, the presl- manufacture
wide-awake merchant is obvious. The other, and probably the most direct, is dent of tl!e Wentworth HI-SIOI’I.(Ial Society, home indust
Stock-taking demands a great deal of the non-arrival of the steamer with the ship- refers to him as the connecting link betwe'en ]
time and the expenditure of nosmallamount ment due some weeks ago. When this the long ago and the present. Mr. Mills ot oa4

5 . . . e t ) —— -
of patience, but the knowledge which is ob-  steamer arrives, stocks will be in better :" her stal.es ‘h:t h‘; 1sa r:an 3‘; careful of Thls';(,ius
: d X F 1s reputation t 1 o §

tained as a resultant is worth it all. Take shape. putatio at the readers of any book H. Catelh

S e i of his may rely upon its veracity. An inti- duty tobe s)
o L UNTRUSTWORTHY TARIFF WIT- mate knowledge of the history of Canada is when it was
sadly lacking amongst us all. Why such ment chang
should be the case it is hard to understand. they had ha
There is much to be proud of, and I am sumers. Tht
sure a perusal of the Annals will strengthen in Canada,
this thought. | understand the Lundy's treal.
Lane Historical Society has issued a number
of publications bearing upon Canada’s early Mr. Tees
history, and the same may be procured tea mercha
from Mr. James Wilson, Niagara Falls of Montrea
South. During the year upon which we as to the d
have just entered, I trust many of your the article
readers will avail themselves of the oppor- revenue pu
tunity of knowing the origin and history of to the grea
the U.E. Loyalists, and they will then per- the present
haps better understand their loyalty and de- on all impi
votion to their country. discriminal
Yours, etc., United St:

g . O R. TASKER STEELE. ome
an increased protection to their industry, Hamilton, Jan. 4th, 1897 the l}(; nt
’ . ’ o wou a

which every one in the trade knew to be - e bt
L neighbors.
E B ithe Kilkous - utterly untrue. Another wanted the duty The man who cannot look ahead a little hb i
v / ving resoluti /as g : . " E y it is
P ¢ following resolufion Was  ,n a certain article removed and said they will soon be left behind: WS-
adopted : e stantaneo
were deputed by a large association of mer-

Resolved,—That a committee be appointed to chants. The alleged organization was a JAMAICA ORANGES FOR ENGLAND. limited m:

draft a resolution strongly advocating the discon- United St
would be

consumer
merchant
to sell tea
market.

stock.

Atlantic steamers occasionally collide in NESSES.

New York harbor. LastSaturday there was  |¢ the Cabinet Ministers who have been

another of them, but we hear nothing re- taking evidence on tariff matters are guided

garding the safety of that route. by the views expressed by some of the

P LI ity gentlemen who have appeared before them,

DON'T WANT A BONUS. particularly in Montreal, we will have a
mighty queer tariff.

Where they may be tempted to give at-
tention to statements submitted by any but
men of well-known reputation they should
enquire thoroughly as to the standing of
these gentlemen. The word of the average
business man is as good as his bond, but
even documentary evidence submitted by
some should be critically examined.

One deputation made some extraordinary

T present creameries enjoy a certain
bonus from the Provincial Govern-
ment of (Quebec for the manufacture

of butter.

The Montreal Butter and Cheese Asso-
ciation has all along been opposed to the
practice, and last Tuesday, at a special
meeting held to consider the question, in-
dulged in some strong talkin regard to it.

They consider that the system conduces
to a lot of fraud and instance cases
where creameries got their milk in Ontario
yet were paid the bonus, and vice versa.

statements, in urging the Commission to grant

myth, and is not now and has never been Direct shipments of oranges from Jamaica
in existence. to London, Eng., commenced a couple of
applying whatever moneys have been voted for that weeks ago. The fruit, says a contemporary,

purpose to the increasing and improving of refriger- THE LAW REGARDING SPICES. will enter into keen competition with the

ator accommodation, both on water and land

tinuance of the system of granting bounties to
creameries, and recommending the advisability of

Editor GROCER,—I would like to say a produce of the Canary Islands. Five steam-
few words about spices. We hear a good ers have been chartered by the English com-

The spirit distillers of the United States : . : . - ‘* respect
P . .y many complaints about the law being such pany conducting the direct shipments refer- .y
have been trying to form a combination, . : z opinion t
: LLE : that an inspector can come into our stores red to, and these have been fitted up with
but so far without success. Spirit, evident- . . | would b¢
and seize every package that has not got the refrigerator space for large cargoes. Every Sollowing
ollow

ly, is lacking somewhere. A :
y g owner's name on; and also to fine the manu- precaution has been taken to ensure the suc-

facturer of such goods. There is plenty of cess of the undertaking. To Jamaica the gt

JAPAN RICE. raw material to make baking powder and results mean a great deal. It is impossible, tition, so

The first shipment of new season’s Japan spice out of, without adulteration, and the itis claimed, to grow sugar in that island existing
rice reached New York last week. This time has come when such fakes as giving without loss, and the direct shipment of that ma
arrival is about one month eariier than in  bicycles, watches, tinware, silverware, etc., fruit, with its cheaper freights, offers an short tin
any previous year. The second shipment, as prizes with goods, should be put down. opportunity to restore its somewhat frayed ey, 1
which is due February 1, will also be about Let people sell goods on their own merits.  prosperity. us, inas
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THE TARIFF ENQUIRY.

HE Tariff Commissioners held another
session in Montreal last week, and
concluded their investigations as far

as that city is concerned.

AERATED WATER MANUFACTURERS.

Mr. ]. Christin, of the firm of J. Chris-
tin & Co., aerated water manufacturers,
asked that crown corks be admitted free.
At present they came under tinware, and lje
thought that as they were used for the same
purpose as other corks they should be put
under the same list. The article was manu-
factured in the States, where large factories
had been erected for their production. They
paid at present 25 per cent., and not being
manufactured in Canada they protected no
home industry.

VERMICELLI AND MACARONI.

This industry was represented by Mr. C.
H. Catelli. He said that he wished the
duty to be specific, as it was prior to 1893,
when it was 2c. a pound, but the Govern-
ment changed it to 25 per cent. Since then
they had had serious trouble with the con-
sumers. There were only two manufacturers
in Canada, and both were situated in Mon-
treal.

THE TEA TRADE.

Mr. Tees, who appeared on behalf of the

tea merchants, said that the tea merchants
of Montreal, while differing in their opinions
as to the desirability of having a duty on
the article of tea, unless such be required for
revenue purposes, are unanimous in regard
to the great benefit which they derive from
the present discrimination of ten per cent.
on all imports from the United States. This
discrimination shuts out the jobbers of the
United States and gives the retail trade to
the home merchants. The removal of it
would at once open this market to our
neighbors. The effect would readily appear
when it is considered that it means the in-
stantaneous doubling of competition in a
limited market. The purchase of tea in the
United States by Canadian retail merchants
would be of no benefit to them or to the
consumer, as, under existing circumstances,
merchants in this country are in a position
to sell tea at prices as low as any competing
market. ‘“We would,”" he continued,
* respectfully point out to you that in our
opinion the removal of such a discrimination
would be injurious to dur country for the
following reasons :

‘1. It would, by increasing the compe-
tition, so reduce the volume of business and
existing net profit of the wholesale merchant
that many of the weaker ones would, in a

short time, be forced to retire.

2. It would remove current capital from
us, inasmuch as bills sold by United States

houses would be at shorter dates than we
usually give ; and while their bills sould be
paid at maturity, ours, in many instances,
would be renewed.

3. It would also, in the case of a declin-
ing market and where surplus stocks exist,
make Canada a slaughter market.

‘“ 4. It would materially increase the cost
of tea in our country, as every pound bought
by the retailer would be paying a profit to a
foreign instead of a domestic merchant. ¢

that

‘“We would also point out the fact
for all practical purposes the United States
market is now sufficiently open to the
wholesale importer, as almost every invoice
of Japan tea imported by the United States
merchants bears what is termed the Canada
clause, which permits its entrance into Can-
ada free of duty. Should the Government
deem it expedient to impose a duty on tea,
we would suggest that it be specific and not
ad valorem. As regards inferior teas, we
would strongly urge that appraisers at the
various ports of entry be instructed to reject
all tea not fit for consumption.’’

In answer to a question he said that he
had never heard any complaint from the
retail merchants about the present state
of affairs.

Mr. Stroud, of Stroud & Sons, Montreal,
was the next one of the delegation to ad-
dress the Commission. He said : ** In the
name of our firm, and we think in the inter-
est of the majority of tea importers of Can-
ada, we wish to place before you a few facts
relalive to the tariff as it affects Canadian
trade. Last week some representatives of tea
houses and wholesale grocers waited upon
you, but the only item of importance which
was brought before your Commission was the
necessity of maintaining the 10 per cent. ad
valorem duty against the United States.
This we consider of importance, but it seems
to us questionable that the gentleman should
lay such stress upon the retention of the 10
per cent duty against the United States,
whereas nothing has been said about other
countries that ship quantities of tea into
Canada without paying any tax. The
wholesale tea trade are not afraid of com-
petition ; in fact they desire it. It is an in-
centive to business, but what we do find
fault with is the disadvantage we are placed
at by having English representatives in
Canada selling teas and coffees without a
cent of cost in the way of storage, office
hire, or other expenses.

“If this 10 per cent. was levied against
England just as it was against the United
States it would force the English merchant
to open up a warehouse and offices here
and spend a part of his profits. Asanillus-
tration of this : Since the 10 per cent. duty

has been levied against the United States,
Japan houses exporting teas to Canada have
opened warehouses and ofhces in Montreal,
and at all seasons of the year store large
quantities of teas for distribution among
the trade. A 10 per cent. duty against
England and all other non-producing coun-
tries will compel other firms to act in a
similar manner. I might be asked why the
Canadian trade should have a duty of 10
per cent. against all non-producing countries
in order to do a satisfactory business. As
the New York market is the great centre for
the auctioning of Japan and Gunpowder
teas, so is London the great centre for the
auctioning of black teas. And these blacks
consist of all classes of China teas as well as
Ceylon and Indians. At the New York
auction, which takes place every Wednes-
day, about 11,000 packages of teas are sold,
and we consider that 25 per cent. of these
teas should not be allowed into this country.
Fortunately these are kept out through the
1o per cent. imposed. In England about
40,000 packages of black teas are auctioned
weekly, a large amount of which only
changes hands in bond and pays no duty,
and eventually finds its way to Canada. If
this duty of 10 per cent. was placed against
England a considerable portion of the poor
teas that are sold at these London auctions
would not enter this country

** Another grievance which we importers
have is that blends in half-pounds, pounds,

and full packages are allowed to be mani-

pulated in Bond under the supervision of the
English Goyernment and
Canada freeof duty. If Canada is to use

these g(m(h she should be benefited h_\ the
It is our firm

exported to

labor and material involved.
opinmon that a specific duty in addition to an
ad valorem duty in Canada would create a
demand for a better class of teas. The Rus-
sian Government imposes a duty ot 48c

per pound, and it is a well-known - fact
that the Russians receive the best tea of any
The duty on tea in

. Austria,

people in the world.
in Germany, 11¢
Portugal, 48c.; Norway,

France is 21c.,
20c¢. ; Spain, 28c.;
24¢., and England collects a duty of 8c. per
pound, not only from tea imported from
China and Japan, but the same duty from
her own colonies, India and Ceylon

It has béen said that a specific duty is not
just to the poor man. | do not agree with
this latter statement, for the reason that a
pound of tea that is retailed at joc. will go
as far as 13 pounds of tea that is retailed at
20c. Ifa duty from the place of growth,
say from 5 to 7c. per pound, is placed on a
common article, the article would never
leave the country. The late Government
placed a duty of 10 per cent. duty against
all non-producing countries, and the only
reason that this 10 per cent. was taken off
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England is that a number of English mer-
chants waited upon Sir Charles Tupper,
stating that if the 10 per cent. duty were
maintained it would curtail their trade with
Canada. Sir Charles Tupper cabled to his
Government here, and, strange to say, that
Government discriminated in favor of the
English merchant to the detriment of the
Canadian trade.”’

In reply to Hon. Mr. Fielding, Mr. Stroud
said that if there was a law against the entry
of these inferior goods it had not been
enacted. He further stated that it was not
because of the cheapness that he objected.

In answer to Hon. Mr. Laurier, Mr.
Stroud said he did not think that these
cheap teas were consumed to any great
extent in England.

In answer to Mr. Fielding, as to whether
the imposition of a duty against England
would be regarded as discriminating against

that could be obtained to-day was an ad-
vance of 7 to 10 per cent. on an order of
£300 to §500, which is all caused by home
competition. Such a small margin was
enough to remgsre any cause of alarm to the
tradigf-s:o\mgetition from outsiders. If a
differeptial duty was placed against the
States, he held that it should also be placed
against all countries not of growth and pro-
duction. This was the opinion of the trade
at a meeting held two years ago. He had yet
to learn that that opinion was changed ; and,
with all due respect, he thought that when the
Budget was brought down and should show
a leaning towards free trade, the 10 per
cent. duty would be a blot and a contradic-
tion of its apparent principles. With re-
gard to the duty on tea, he quite agreed
that it should be a specific duty, as being
more simplified. As to a specific and an
ad valorem duty, there could be no very

the smaller area. On other seeds in bulk,
ten per cent. is the present tariff, and he
considered them fair. Red clover and
timothy were both imported from the United
States, as they did not grow all that was
necessary for home use. The duty of 10
per cent. on clover and grass seeds was not
too heavy. A heavier duty on common red
clover and timothy might be beneficial.
Canada could produce better seeds than the
States, and certainly the United States pro-
duced much more inferior seeds. The more
good seeds sown the better crops would re-
sult. It was also a fact that the United
States was about a month earlier than
Canada, so that just when they were putting
their seeds on the market the Americans
came in with their inferior kinds.

Mr. Ward, of Joseph Ward & Co., spoke
chiefly on agricultural produce. They, in
Canada, grew the finest seed, and they pro-
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off against Canada it closed up all the tea
houses in Montreal, and the country was
supplied from New York, Boston, etc. With
regard to chicory, which was largely used
by coffee grinders, the Enghsh article could
be bought at 8!4c. perIb., and the Can-
adian at 3%c. The duty on English and
Belgian chicory should be reduced from 4
to 2c. per lb.
ANOTHER IMPORTER'S VIEWS.

Mr. R. ]. Anderson then gave his views.
He said that he could readily understand
the fear that existed among those engaged
in the wholesale trade with regard to the re-

justice that the Canadian importer of teas
coming from the States had to put up
with.  All teas coming direct through the
United States, necessitates the merchant
going tothe Custom House and making affi-
davit that these goods were always and
originally intended for Canada, and were
never offered for sale in the United States.
With regard to the American merchant, he
had an agent here, and when his principal
in New York imports teas with a Canadian
consular certificate he offers them in the
States, while his agent offers them in Can-
ada ; hence he had the benefit of the two

tect this high-class farming produce. As
the seed season was about to commence he
would respectfully ask that if a change was
made in the tariff it be made known as
soon as possible. He thought that the duty
of 10 percent. on fertilizers should be re-
moved. They were admitted free into the
United States, both compounded and un-
compounded. The duty debarred about g5
per cent. of the farmers from getting fertil-
zers, which they so much require for their
exhausted soil.

THE DUTY ON CHOCOLATE.
Mr. Wheeler, of Walter Baker & Co.,
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ment, he would point out that the C. P. R.
was not built then, whereas to-day it was an
accomplished fact, and freights to Canada
are as cheap as to any point in the United
States. They had the advantage of the

Mr. T. Doherty was of the opinion that
if a duty was imposed it would be im-
possible to prevent smuggling.
favor of a ten per cent. duty against the

United States, which was not against the

He was in

late used by the confectioners was a raw ma-
terial. The Canadian manufacturer was
charged 2c. a pound going into the States,
and he asked for reciprocity in this respect.
Within the last six years his firm had spent
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asm shown on the part of the public or
traders, which drew the remark from Hon.
Mr. Fielding *‘that this was quite a change
from Montreal, where they were falling over
each other in their eagerness to lay their
views before the Commission.”' Perhaps
this apathy may be accounted for by the
fact that the municipal elections were going
on. A Liberal was heard to remark : *‘ The
people of Ottawa had no grievances, and
they were more interested in the election of
a mayor than in a change in the tariff.’”’
Whatever the cause, the deputations were
not strong nor many, and the ““audience '’
was conspicuous by its absence. Hon. Mr.
Fielding arrived on time, but the other
members of the Commission, Hon. Mr.
Paterson and Sir Richard Cartwright, at
eleven o'clock had not put in an appear-
ance and other members of the Commission
had to take their place. They were Hon.
W. Laurier, Hon. Mr. Davies and Hon. Mr.
Fisher.
THE LUMBER TRADE.

Hon. E. H. Bronson was the first to give
evidence. He said that he appeared there
more in his individual capacity than
as the representative of lumbermen. The
lumber trade, he said, would not be affected
so much directly, but indirectly it would be
affected, if a change in the tariff was made
in connection with what they consumed in
their trade. Take pork, for instance. At
present they were not disposed to ask the
Commission to make any change in the
duty, for they realized thatit was in the agri-
cultural interests to sustain the price of
pork in Canada and they felt diffident about
making any suggestion. Instead of reduc-
ing the duty on pork, if the Government
would admit corn free it might answer the
purpose and would increase the quantity of
of home-grown hogs and reduce the price.
That, of course, would tend to benefit the
Jumber trade and people generally who con-
sumed that product.

In answer to Mr. Davies, Mr. Bronson
said that the proportion of American pork
used was greater than Canadian, which was
accounted for by the fact that the American
article was much firmer and did not lose so
much in the cooking. He thought that Can-
adian pork was just as sweet as the Ameri-
can. The duty at present did not stimulate
the consumption of Canadian pork in the
lumber camps, because the American suited
their requirements better.

Proceeding, Mr. Bronson said that it had
been stated that pressure was being brought
to bear with the American Government to
have a duty placed on Canadian lumber
and pulp wood, and he thought that the re-
imposition of the duty on lumber should be
made by the Canadian Government. Speak-

Lmself and the trade, he said that

ing for
'

they felt very strongly on the question. He
would like them to decide at once upon this
question, as perhaps it was one of the most
important industries in the Dominion. If
the American Government did impose the
duty he would bespeak for the lumbermen
of the Dominion a hearing so that they may
not be taken advantage of.

Mr. J. R. Booth next gave evidence from
a lumberman’s standpoint. He said there
were some things in general which he would
like to touch upon, but as a whole he had
no serious complaint to make. He was of
opinion that the country required to foster
in every way the natural products of the
country, and what was not natural to admit
as free as possible. He thought it impos-
sible for the Canadian farmer to compete
with pork against places where corn could
be raised from 15 to 16c. a bushel. In the
interests of the working classes, he thought
that pork should be made as cheap as pos-
sible. No doubt the duty was imposed
upon pork in the interest of the farmer, but
he thought it was the other way around,
and that it was more of a hindrance to the
working classes than of benefit to the far-
mer. Although the duty was $2a barrel on
United States pork, yet the consump:ion of
domestic pork was not greater. In his
lumber camps he used American pork al-
most exclusively, as, for one reason, he
could not get a supply of Canadian, and for
the reason that Canadian pork did not keep
so well.

In answer to Mr. Fielding, Mr. Booth
said that, as a whole, corn was not natural to
this country.

In answer to Mr. Laurier, he said there
was money in pork raising, and the fact
of corn lbeing admitted free would help to
build up the industry. It had been talked
about making Canada a cheap country to
live in, but before that work was required ;
what they wanted was manufacturers to give
the people work, as they could not all farm.
Continuing, he said that iron in the bar
should be admitted free, because before
manufacturers could turn out their goods
cheap they must get their raw material free.

Mr. Fielding said that from the evidence
submitted to the Commission at various
points it was shown that iron was found in
large quantities. He did not argue the
point. He was merely stating what he had
heard.

Mr. Booth, in answer to Mr. Davies, said
that he was in favor in some cases of the
payment of the bounty in preference to the
straight protective duty.

Mr. Laurier : Where would you get your
revenue to pay the bounty ?

Mr. Booth said his opinion was that the
revenue should be collected from cigars,
liquors, broadcloths, silks, tobaccos, etc.

They could tax them as high as they could,
but permit the necessaries of life to be as
free as possible. His opinion was that if a
protective duty was put on a certain time
should be specified for the duty to remain,
so that capitalists would have some idea of
what protection they would receive before
investing, and he thought that that would
induce capitalists to invest.

Mr. Fielding said that they were sub-
ject to public opinion as regards that, and
what would be the opinion of to-day might
be changed to-morrow, and legislators had
always to be governed by the will of the
people.

Mr. Fielding, in reply to Mr. Booth's con-
tention that protection cheapened an article,
said that they were told the very opposite,
as it was stated that protection made an
article dear. Take iron, for instance ; the
produced article was made much dearer by
protection. v

Mr. Booth said that protection created
competition among industries at home and
that made goods cheaper. They could not
get cheap goods at first, but after the manu-
facturers had been in existence for some
time the goods became cheaper.

He went on to say that coal should be
made free, and Mr. Fielding asked if coal
was a natural product. The people of
Nova Scotia and Vancouver Island would
tell them that it was as natural as lumber.

Mr. Booth said that it would be better for
Ontario railways to have coal free, as it
would assist in stimulating trade. Railways
had done a great deal for them, but it w.:h
well understood that investors had made
nothing out of them. They would be able
to treat their employes better and be able to
pay a dividend to the investor.

Mr. Reford, Montreal, was the next to
address the Commission. He said, with re-
gard to pork, that the Canadian article was
very much better than the American, and
it was becoming of very considerable im-
portance.

Speaking as to the duty on lumber, Mr.
Reford said that he would ask that the im-
position of the duty on saw logs be imposed.
The Americans were getting the Canadian
timber for next to nothing, and their forests
were being thinned down and the country had
nothing to show for it. Canadian lumber
was sold here for 4 per 1,000 feet to Ameri-
cans, and that was away below the actual
price. He thought thatan export duty would
stop this depletion, and he expressed the hope
that measures would be taken to prevent the
cutting of trees under a certain size.

Mr. Fielding said that with regard to the
imposition of an export duty on lumber, he
thought it hardly fair to take for granted that
the United States intended to be unfriendly
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to Canada with regard to her lumber inter-
ests, and Mr. Reford referred to the pub-
lished statement of the Commission at Wash-
ington, that a duty should be imposed on
Canadian lumber, as an indication of an
unfriendly feeling.

NoTtE.—The report of Mr. E. B. Eddy’s
evidence before the Commission is unavoid-
ably held over till next week.

HINTS TO BUYERS.

[This department has become so popular that many more
notices than there is space for are received every week.
In future only important items of information will be
inserted. Contributors are requested to send news
only, not puffs of goods they handle, or the arrival of
standard goods that everyone has in stock, or that they
are offering goods at close figures, or that they have
had an unusually large sale this season.)

KINNEAR & CO. are in receipt of

a carload of Le Roy's dairy salt
e ‘‘ Perfection'' brand, in
boxes and little barrels.

The Davidson & Hay, Ltd., offer choice
evaporated apples at a low figure.

« Rising Sun "’ stove polish, 5 and 10c.
sizes, is selling well with Lucas, Steele &
Bristol.

Lucas, Steele & Bristol have some splen-
did codfish in quintals; also B.C. salmon
in half-barrels.

The demand for mince meat increases
A. Lytle & Co. re-
port the heaviest holiday trade for years.

L. Chaput, Fils & Cie. ask for a trial of
their ‘‘ Bee''
packets, handy for selling over the counter.

W. H. Gillard & Co. have made a most
advantageous purchase of Rio coffee, which
they are advertising in THE
GROCER this week.

The Davidson & Hay, Ltd., claim their
“Tea Cup'’ Japan tea in 1-lb. packages to

with each season. T.

brand Ceylon tea in sack

CANADIAN

be superior in style and liquor to any bulk
Japan being offered at the same money.

L. Chaput, Fils & Cie. call attention to
their special brands of Japan tea, all of the
choicest May pickings. They also offer a
full assortment of China, India and Ceylon
teas.

A handsome grocery display case, sold
by W. H. Gillard & Co., is being reduced
to a low price. These cases are effective in
securing sale for otherwise uncalled for
goods.

A shipment of Hallowee dates is to hand
with T. Kinnear & Co., which they are
offering at prices lower than usual. The
firm is also in receipt of a shipment of Bor-
deaux walnuts.

T. B. Escott & Co. have a carload of
Ceylon tea and nearly two carloads of In-
dian ‘arriving in a few days which were pur-
chased at the very lowest point the market
reached. ““We have several hundred
packages of Japans bought at the lowest
price in the market, and we are still offering
them at the old price,"" writes the firm.

bags,

ARE BUSINESS MEN TOO BUSY?

HERE has been suspicion in many
minds that business is assuming too
closely the level of machine work. It
can be asserted, without fear of strong op-
position, that the proposition is true. Business
men, says The Detroit Herald of Commerce,
are in the mass too much engaged with ma-
terial affairs and too little engaged with the
conditions that make wholesome social life,
both in and out of the home.

Man possesses great capacity for develop-
ment. He was not created solely for busi-
It was not intended that he should
rush away from home in the morning, re-
main at his desk until noon, grab a lunch
at a restaurant, remain at his desk until
night and into the night, and hurry to bed
And yet
the mass of business men are living about
that sort of a life.

ness.

for a few hours of enforced sleep.

We are voluntary slaves to business in
It is admitted, of course, that
under the social conditions of our time many

large part.

Toil is more than work. It
is by work that we thrive, both physically
and materially.
but he was not made to abuse himself by
work. This he often voluntanly does, how-

men must toil.

Man was made for work,

ever.

Many business men fail to grasp the real
purpose and opportunity of life.
sume that correct living is being successful

They as-

in business, and business success is measur-
ed in the amount of money that can be ac-
cumulated. If we will investigate for a
moment the nature of man and its possibili-
ties, it will be apparent that this idea of suc-
cess is too narrow. It is right that ambition
for material success should exist ; it is right
But it
is not right that ambition should exist mere-

that money should be accumulated.

ly to accumulate money, for in that there is
no room for proper social and moral ad-
vancement.

Gladstone, at nearly four score years and
ten is still a student, while it is not uncom-
mon, under the prevalent idea of a success-
The
example of the purely material life is bad
for a community.
is struggling for an existence.
see in it something that he can never attain
to, and he becomes dissatisfied.
business would give more time to social ad-
vancement, they would soon call a halt on
the mad race for wealth. In this plan of
living business men would learn how to use
money as well as how to make it, and, with
that knowledge acquired, selfishness would
have smaller standing-place in the world.

We can see in much of the present ten-
dency toward social reform that a force is at
work in the minds and hearts of men that
gives promise of beneficent results. The

ful career, to cease study at 2j5.

It misleads the man who
He comes to

If men of

idea of man's brotherhood is sweeping over
the world. It has invaded India; it has
gone into the islands of the sea ; it has taken
root in China ; it is beginning to manifest it-
self in America in a far more practical way
than ever before. 'What part is the business
man going to have in this development?
Shall he be content to be left behind, with
no thought, no aspiration, no attainment
outside of the narrow and contracted sphere
of his money-making ?

LATE ADVERTISEMENTS.

[The following items arrived too late for insertion in the
regular advertising space. Reading notices inserted
in this column at sc. per word.)

ATURAL figs in bagsand boxes are
being offered by W. H. Gillard &
Co. at prices that it will pay the keen
buyer to investigate.
The Davidson & Hay, Ltd., report large
sales of low-grade Young Hysons during the
past ten days.

We start the
tea stock we
Still have some wonderful values
in 10c. Young Hysons.

Lucas, Steele & Bristol :
new year with the cleanest
ever had.

‘ We are offering magnificent values in
medium grade Ceylon and Assam teas,’’
say the Davidson & Hay, Ltd.

H. P. Eckardt & Co.: You can make a
few dollars extra by selling Armour's
““White Label '’ soups, which havean earn-
ing power that is not easily calculated.

T. B. Escott & Co. : ‘*Grand Mogul "’
is holding its own and increasing in popu-
larity. We have just received a letter from
a dealer in the west in which he says:
““Send me one case ‘ Grand Mogul ' tea, as
it gives good satisfaction.’’ This isa sample
of reports we get frequently from those who
handle this excellent tea.

CHANGE IN A SPICE FIRM.

Mr. ]J. D. Roberts, who has been with the
Pure Gold Manufacturing Co. for the past
ten years, during the last three years of
which as junior partner and manager, has
retired from the firm. He will hereafter be
found with the Toronto Coffee and Spice
Co., Ltd., he having entered that firm as
vice-president.

HAMILTON RETAIL GROCERS.

The Retail Grocers' Association of Ham-
ilton have elected the following officers :
J. O. Carpenter, president: J. C. Boligan,
first vice-president; F. R. Close, second
vice-president ; W. R. Harvey, secretary ;
C. Bremner, treasurer ; C. Holt and G.
Powell, auditors; J. Ronan, C. Duff, W.
Smye, C. H. Peebles, A. Ballentine, Execu-
tive Committee.
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.: WELL WORTH CONSIDERING.
¢ Teas! Teas!!
TERSIII

The tea market is in ¢ Fine Condition” just now. Besides there is
the possibility of a duty being put on teas. Why not buy a few good
lines and be on the safe side? We sell our teas on basis of cost, not
on basis of actual market value, which to-day would mean 10 to

20 pcr cent. more than our prices.

We have ¢« Remarkably Fine Values” in:

Young Hysons at 10c.
Congous at 10c.
Gunpowders at 10c.
Japans at I3 and I5c.
Our 5 Japan at I8c.
10 h/c lot IT c.

Compare our % Japan with any Japs offered at 19 to 20c., but
not with same price teas as we quote above, as it would mean a loss of
time to you.

Hudon, Hebert & Cie.

MONTREAL.
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THE DIFFERENCE IN TRAVELERS.

WO traveling men, according to a con-
T temporary, were discussing the pe-

culiarities of another traveling man,
and one remarked : ‘‘ Why, the fellow is
an ignoramus and does not know how to
speak a grammatical sentence.'”” ‘‘You
may be right,”’ replied the other, ‘‘but he
knows how to sell goods, and that is what
his house hires him for.”” ** But,'’ said the
other, *‘how can such a man sell goods ?"’
‘1 don’t know,'' replied his companion,
‘“ unless it is because he is a gentleman.”
There is a good deal of truth.in this state-
ment, and it merely shows that education
does not necessarily imply that the indi-
vidual must be a graduate of a college. We
are all familiar with the expression of ‘‘a
learned fool."”" An education, from a busi-
ness point of view, should consist of, first,
good common sense and good judgment.
A man may be well educated, as far as
a knowledge of books, etc., is concerned,
but may be sadly deficient either as a gentle-
man or a man of business, and if so, he is
far worse than an uneducated man who
possesses good, sound judgment, is a
gentleman and who has a knowledge of
business details. Some people who have
received a good education lose no opportun-
ity to show the world at large that they are
vastly superior to the common herd of hu-
manity, and consequently they become in-
veterate boors. You will only be in the
society of such people a few minutes when
they will either give hints or come out boldly
and tell you just how much they know.
Then again you will meet intelligent as well
as educated people who do not try to press
their importance on you, and who are as
good listeners as they are talkers, and such
people are a pleasure to meet. There are
others who have a superficial knowledge of
nearly everything, but who do not have a
thorough knowledge of anything, and it does
not require any long length of time to find out
just what they do or do not know, for they
will tell what they know at every opportunity,
and you can guess at the rest. In actual
business life, the plain, uneducated person
who understands his line of business, and
who sticks to that line, is far more to be
preferred than the educated boor who gives
you an impression heis conferring a favor
on you by even condescending to talk to
you.

“CIRCLE ” BRAND TEA.

This week Lucas, Steele & Bristol, of
Hamilton, have placed on the market their
“«Circle’’ brand of tea. - The label has a
most elegant and attractive appearance,
and is totally different from anything of the
kind in use in Canada. The package is
air-tight, and its hygienic qualities are be-

yond a doubt. When its contents have been
used up the container can be used for vari-
ous purposes, and will be found a useful
adjunct to the housekeeper’'s pantry. The
new and improved machinery employed in
the manufacture of the packageis a surprise
to people who have seen it. The cases of
““Circle’’ tea contain 6o pounds each, and
are packed either all black or black and
Young Hyson mixed, pounds and halves.
Nothing but natural, clean tea is used in
this brand. The firm's travelers have
samples of both tea and package. Those
on ground not covered by them can have
samples on application.

GLUCOSE CHEAPER THAN EVER.

Advices received in Toronto this week
note a further decline in glucose in Chicago,
and the price is now lower than ever before
known. The decline is owing to the dul-
ness of trade and the desire of the manufac-
turers to keep business moving. It is
claimed that the price of corn is not a fac-
tor.

FAILURES FOR THE YEAR.

In the Dominion of Canada (Newfoundland
included) the total number of business fail-
ures in 1896 was 2,205, compared with
1,923 the year before, and with 1,873 the
year before that. The contrast with the
comparisons of liabilities in the United States
is marked, the total being only $16, 369,000,
compared with $15,793,000 in 1895, and
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with $23,985,000in 1894. The liabilities of
failing concerns in the United States in 1896
were $247,052,343, asagainst $158,842,445
in 18g5.

THE CITY AND THE COUNTRY
GROCER.

ANY country grocers feel aggrieved
because their townspeople leave
them and patronize the city grocer,

without looking into the matter to find why.
There is only one reason why the average
consumer prefers to trade with the city gro-
cer rather than the one in his own town,
and that is because he gets better goods or
better or quicker service. Nine times out
of ten this discrepancy or inferiority in the
country grocer's service is unnecessary.
Nine times out of ten he could prevent a
dollar's worth of trade going to the city gro-
cer if he would.

In some ways the country grocer can un-
deniably not compete with the city dealer.

In more, he can compete with him. He
can compete with him in the quality of his
advertising, in the promptness of his service,
in the quality of his goods, the way they
are sent out, and, more often than not, in
the price. He can compete with him, in
brief, in the way of making his customers
feel that they are, to the fullest degree, in
safe hands.—Grocery World.

PREDICTED CALIFORNIA ORANGE
SLUMP.

CALIFORNIA correspondent has

sent to The Grocery World a copy

of an interview with H. K. Pratt, a
prominent orange handler of Redlands,
Cal., who predicts a decided slump in Cali-
fornia oranges a little later in the season.
He states that about 200 cars of oranges have
already been shipped from Southern Califor-
nia, with a probability of nearly that
number in the next ten days. This
he believes, will weaken the market to a
very low point. As yet it is said that east-
ern buyers have purchased a small percent-
age of the crop. The demand has not been
overly large, and there seems to be but little
confidence among fruit men. There is also
fear of repeated rejections.

Mexican oranges are said to be worrying
the Californias to a considerable extent.
They are selling in car lots in the Central
West at $1 less than California navels, laid
down, and the Mexican oranges are sweeter
than the Californias and come in better
sizes.—Grocery World.

PERSONAL MENTION.

The friends of Mr. W. H. Seyler, of the
Eby, Blain Co., will be pleased to learn
that his little child, August, has been dis-
charged from the Isolation Hospital, where
hehad been for three weeks suffering from
diphtheria.
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ONTARIO MARKETS.
GROCERIES.

S might be expected, the after-holi-
day quietude still obtains in the
wholesale trade of Toronto, the

orders, as a rule, being of a hand-to-mouth
character. The exception is probably con-
fined to teas, the demand for which con-
tinues good. The sugar markets generally
are steady, while yellows in New York on
Saturday last advanced 1-16 to !§c. per lb.
The only effect this has had upon the local
market is to impart a little more confidence.
Purchases of sugar here are limited. Syrups
and molasses, while quiet at the moment,
are expected to experience a better demand
Canned goods are in
Foreign diied

with colder weather.
fair demand for the season.
fruits are quiet, and the only feature of in-
terest in them is a further advance in the
primary market.

CANNED GOODS.

The demand for canned vegetables is
fairly good for this time of the year. Some
houses are experiencinga good trade in ex-
tra sifted canned peas. There is a fair
quantity of cheap salmon on the market
which retails at 10c. per tin, and this line
the demand seems to be chiefly for at the mo-
ment. We quote standard brands as fol-

lows : Tomatoes, 65 to 7s5c.; corn,
50 to 75c.; peas, 60 to 75c. for ordin-
ary ; sifted select, 8o to gsc.; extra

sifted, $1.15 to $1.30 ; beans, 65 to 95c.;
peaches, $2.50 to §3 for 3's, $1.65 to

raspberries, $1.50 to $1.80;
strawberries, $1.65 to $1.95, according to
brand and quality; blackberries, $1.75 to

$2 for 2's;

$2.00; cherries, $2 to $2.2 apples, 3's,
70 to g5c.; gallons, $1.65 to $2.25; salmon,
“Horseshoe,'" $1.37% to $1.40; ** Maple
Leaf,”" $1.37% to $1.40; Lowe Inlet, $1.30
to $1.35, in tall tins ; $1.10 to
$1.25 ; canned mackerel, $§1.20 to $1.30 ;
lobsters, $2.10 to $2.30 for tall tins; flats,
$2.75 to $2.85 ; half tins, $1.50 to $1.55;
Canadian canned beet, 1's, $1.20 to $1.35 ;
2's, $2.30 to $2.50; 6's, $7.75 to $8.25;
14's, $15 to $16.
COFFEES.

cohoes,

There is not much enquiry for green cof-
fees and the market is weak and unsettled.
\}'e quote green in bags: Rio, 15to 17¢., ac-
cording to grade ; East Indian, 27 to 3oc.;
South American, 21 to 23c.; Santos, 19 to
22%c.; Java, 25to 35¢.; Mocha, 27% to
35c.; Maracaibo, 21 to 23c.; Jamaica, 21
to 25c.

SYRUPS.

Some nice dark syrups are being offered,
but they are not inducing sales. With con-
tinued cold weather a better demand is
looked for. We quote: Dark, 23 to
25c. ; medium, 28 to 3sc.; bright, 32 to
42c.; corn syrup, 3 to 3% c. per lb.

MOLASSES.

Quiet and unchanged with an improved
demand looked for. We quote: New
Orleans, barrels, 23 to 3sc.; ditto, half-
barrels, 25 to 37c.; ditto, fancy, 50 to 55c.,

in barrels and half-barrels; Barbadoes, 31
to 35c.; half-barrels, 33 to 35¢

SUGAR.

I'he local sugar market continues quiet at
unchanged prices. Dealers have been buy-
ing from hand to mouth, not taking a barrel
more than they canavoid. There has been
a little request for dark sugars during the
past week or ten days, but this grade of
sugar is scarce, although a few more are
being offered. On Saturday in New York
yellow sugars advanced from 1-16 to 'y
perlb. The former fraction represents the
advance in the two lower grades. The
market in New York has a steady tone, and
there is a promise of increased business
The raw market, both for cane and beet
sugar, is strong. Wholesalers' quotations
for granulated are unchanged at 4 to
4.10c., and yellows range from 3.30 to
3.75¢. per Ib

SPICES

Business in spices 1s uiet and prices un
changed. We quote : Pure black pepper, 10
to 12c.; pure white, 18to 25c.; pure Jamaica
ginger, 23 to 25¢c.; cloves, 15 to 20c.; pure
mixed spice, 25 to 3oc. ; cream of tartar,
French, 25 to 27¢. ; do. best, 28 to joc. per
Ib. ; allspice, 14 to 18c.; cassia, 12 to 15c.
for China and 18 to 20c. for Batavia

NUTS.

There is a scarcity of filberts on the

market, some houses having none at all

We quote : Brazilnuts, 11to 12 %c.; Valencia

BANNER
GLOBE

Washboards are A1.

Try them in your next
order.

Best 25c. Washboard

WALTER WOODS & CO.

Xtdddbdbdbbbdddix

MEADOW SWEET
CHEESE . .

Put up in 3% and 7
oz. packages, and in 82
oz. white pots. Stylish-
ly packed. Quality un-
equalled. Quick seller,
good profits and perfect
satisfaction.

Address . ..

Meadow Sweet Cheese Co.

Box 2321, Montreal.

Xtddddttbdddtrtdvrdrddtd
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JNCREASE
117 PER CENT.

= OVER LAST YEAR.

"SALADA”

CEYLON TEA

has had the above phenomenal increase
during 1896. We propose that it

will increase Q00 per cent

during 1897.
D0 YO

want to sail with us?
If so, drop us a line at

25 Front St. East TORONTO
318 St. Paul St MONTREAL
15 Niagara St. BUFFALO
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§ 4DON'T OVERLOOK

the fact, that your customers want

THE ST. CROIX SOAP MF'G CO. =
ST. STEPHEN, N. B.
022 2% %2%2%%2%2%92%2%22%9%2%%%%7

AUV VVVVVLIL AR

“ SURPRISE SOAP”

If you are a first-class
grocer you keep first-class
Soap; that is Surprise Soap.

;
.3

shelled almonds, 18 to 22c.; Tarragona al-
monds, g to I11c.; peanuts, 10 to 12c. for
roasted and 7 to 1oc. for green; cocoanuts,
£4.50 to $5 per sack ; Grenoble walnuts,
12%c.; Marbot walnuts, 915 to 11c.; Bor-
deaux walnuts, 8to gc.; Sicily filberts, 10c.
for sacks and 103 to 11c. for small lots ;
Naples filberts, 11c.; pecans, 12 to12%c. ;
hickory nuts, $1.50to §2 per bushel; Cana-
dian walnuts,. §1 per bushel.
RICE, TAPIOCA, ETC.

There is no new feature to note in this
line. We quote: Rice, Standard *“‘B,”" 334
to 3sc.; imported Japan, 5% to 53c.;
tapioca, 3% to 4%c. ; sago, 3 %c.

TEAS.

The market is probably receiving a little
more attention than is usual at this season,
on account of the possible change in the
duty, wholesalers buying whatever is show-
ing extra good value. There have been a
number of transactions in all kinds of teas
except Japans, which are being neglected at
this point, and for two reasons : (1) Small-
ness of supplies and (2) the high prices
asked by holders.
teas at from 11 to 12cC

Low-grade China green
are scarce and
wanted. Ruling prices on the Toronto
market toretailers are :
to 18c. for low grades, 24 to 27c. for me-

diums, and 30 to 45c. for high grades ;

Young Hyson, 21

China Congous, 14 to 18c. for mediums,
and 25 to 55c. for high grades; Japans,
15 to 20c. for mediums, 28 to 35c. for
high grades; Indians and Ceylons, 18 to
22c. for mediums, and 30 to 65c. for high
grades.

FOREIGN DRIED FRUITS.

A private cable received on Monday an-
nounced another advance of gd. per cwt.
in the price of currants in Patras. The
local market is quiet and unchanged.
We quote : Provincials, 4% to 4X%c. in
bbls. ; fine Filiatras, in bbls., 4% to 4%c.;
do, half-bbls., 4% to 4%c.; Patras, 5 to
534c. in bbls., 5 to 52§c. in half-bbls., and
5 tos5l4c. in cases; Vostizzas, cases, 7 to
81c.

Valencia raisins are quiet and firm, The
little buyingthatis being done is by retailers
who have been, as a rule, buying in small
quantities all the season. Those who bought
early in the season are apparently still well
supplied. The grade of fruit most wanted is
selected, and it is scarce, some houses having
none atall. We quote: Off-stalk, 5to 5%c.;
fine off-stalk, 53{ to 6¢.; selected, 6% to
7¢.; layers, 7% to 7%c.

California loose muscatel raisins are quiet
and unchanged. We quote: 3-crown, 7%c.;
4-crown, 8 to 8%4c.

Malaga raisins are receiving little or no

attention, but the fruit now in stock is the
better kind, for which a demand is usually
experienced later in the season. We quote
as follows : Blue baskets, $2.25 to
$3.50 ; Dehesa clusters, $3.50 to $4 ; Non
Plus Ultra, $6 ; Imperial bunches, $5.75
to $6; Imperial Russian clusters, §5 t

(<}

.50.

The demand for figs is almost nil.
Wholesale quotations are: 10 oz., 7%c.;
10lb.,gtor2c.; 181b., 11to13c.; 281b., 13
to 4%c.; natural,

A
wn

to 16c. ; taps, 3%
4%c.in bags, and 7c. in boxes.

There is very little doing in dates.
We quote 7 to 7 %4 c. for Hallowee and 6 %4 to
63 c. for cheaper grades.

A few transactions are reported in Califor-
nia prunes, but in other kinds no new busi-
ness is reported. @ We quote: Bosnias,
U's (110 to 113 half kilo), 6 to 6%c.:
C’s (85 to go half kilo), 7 to 7%c. per Ib.
California,, go to 100's, 6%c. per lb. ; 30
to 40's, 11%4cC.

California evaporated prunes are quiet
and unchanged. We quote: Choice
peaches, 25-lb. boxes, 10%c.; Royal
apricots (fancy), 15c.; fancy egg plums,
10c.; fancy silver prunes, 13c.

GREEN FRUIT.
Valencia oranges are cabled 6d. per case

dearer in Liverpool. Oranges locally are
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Subscribers wanting goods or special
quotations on anything anywhere in Canada
at any time, can get them by mall or wire
by corresponding with THE CANADIAN
GROCER, Toronto or Montreal.

BUTTER, EGGS & POULTRY

Quick Sales and Prompt Returns

Graham, McLean & Co.

Produce Commission Merchants
77 Golborne St. TORONTO.

Bright & Johnston

Wholesale Fruit Importers and Commission

Merchants.
Consignments 140 Prhi'xl\ce;,s 5!5
it arket uare
Solicited. . WINNIPEb

MY BUSINESS
COMMISSION

SALES TO JOBBING TRADE ONLY.

Coffee, Rice, Dried Fruit, Sugar,
Spices, Canned Meats, Teas, Canned Goods,
Smoked Meats, Evaporated Apples,
Dried Apples, White Beans.

And all Lines handled by Wholesale Grocers
Write me with samples and prices.

E. NICHOLSON

124 Princess S8t., WINNIPEG.

Successor to W, F. HENDERSON & CO.
Wholesale Commission Merchants

J. F. ROGERS

16, 18 and 20 FRANCIS STREET TORONTO
PORK PACKER, Etc., Ete.
Importer and dealer in best brands of
English Sheeps’ Casings
American Hogs’ Casings

BOLOGNAS, ETC.,ETC.

Kettle-rendered Lard of best quality.

..Preservatives and Seasonings a specialty..

Direct Importers

= FRUIT

You should GET OUR PRICES

before placingjyour orders

ORANGES
LEMONS
DATES
FIGS

Clemes Bros., Toronto

not as much wanted as they were and prices
are lower. F'he demand for lemons is
good. Cranberries, considering the quan-

tity of apples on the market, are in good

demand. The liberal supply of turkeys,
and their cheapness, is the cause of
this. We quote Oranges — Jamaicas,
$3.50 to $3.75 per box; ditto, bar

rels, $7; Valencias, ordinary, 420's, $3.75
25 per case; large, 420's, $5.25 to
$5.50; 714's, $4 to

Mexicans,

to $4.2
$4.50 per case;
$3.25 to $3.75 per box; Flori-

das, $4.50 per box ; California navels, $3.75

to §4. Lemons —Messinas and Palermos,
$2.25 to $3 per box for choice to fancy ;
cocoanuts, $3.75 a sack and 6oc. per doz.;

apples, $1to $1.25 per bbl. for red fruit or

greenings, and 75c. for ordinary ; onions,
75c. per 8o Ib. bag for Danvers and $1
per crate for Spanish ; cranberries, $7 per
bbl. for Jerseys; $5 to $5.50 for Canadians
and Nova Scotians ; cases, $2 to $2.50;
bananas, $1.50to $1.75; Almeria grapes,
#5 to §7.
BUTTER AND CHEESE.

BurTeER —Is still dull, scarcely anything
doing. Large rolls are glutting the market
and there is still a great de.\l of poor quality
butter coming forward. To effect sales of
any size it is necessary to shade price. We
hear of one transaction of 30 cases of large
We quote

rolls at 11c. Dairy butter—Tubs,

12 to 13c. for good to choice ; low-grade to
medium, 8 to 10c.; pails and crocks, 12 to
13c.; large rolls, 11 to 13c.; pound prints,
13 to 14c. Creamery—Tubs, 18 to 19c.; 1

Ib., blocks, 19 to 2o0c., according to make.

CHEESE—There is not much doing and
prices are much about as before. We
quote early makes at 10to 10%c. and local

per 1b. /
|

makes at 10% to 10¥c.

COUNTRY PRODUCE.
Beans—There is scarcely anything doing
Stocks in the hands of country dealers are
reported to be large and it is expected that
there will be a great deal of old stock on
the market. We quote 50 to 6oc. for or-
dinary and 70 to 75c. per bushel for hand

picked.

DRIED APPLES—Some contracts are being
fflled on export account, but no new ones
are apparently being made, there being
little or no demand. There is nothing
scarcely . doing on local account either
Exporters are paying 2%c. f.o.b. for prime
stock and jobbers are quoting ordinary to
choice at 2to 23] c. per Ib.

EVAPORATED ApPLES—Dull, with hold

ers asking 3% to 4c. f.o.b., which is more
5 372

MORROW & EWING

General Commission Merchants
13 St. John St., MONTREAL

We beg to notify the Wholesale Grocery Trade that we
have to offer best values in

Rio, Santos, Maracaibo
and Mocha Coffees
0 have on hand full lines of
Japan, Co ou, Indian, Ceylon
and Gunpowder Teas

Samples and particulars on np;l atior
Wholesale umhn! only

“SHIPPERS ATTENTION™”

Our specialty is BUTTER, EGGS, FOWL
for the next three months, and our facili

ties tor
its disposal are unexcelled. FOWL—Always
dry pick, and NEVER DRAW. Anything you
may have to sell in our line we will be pleased
to handle on consignment, wh *0 your interests

will be guarded.

Rutherford, Marshall& o

General Produce and
Commission Merchants

62 FRONT ST. EAST . TORONTO.

JAPAN JAVA
MOUNT ROYAL

RICE

MILLS BRAND
PATNA BURMAH

D. W. Ross Co., Agents.
NONONONONONONONONONONONONON

VINEGARS

Made under Government Super-
vision. Absolutely pure.

BADGEROW
SCOTT & CO.

Reference—Bradstreet’s.
‘T681 pPIysjqeIsy

79 and 81
JARVIS St
TORONTO

Every up-to-date Grocer
should keep

COWAN'S

HYGIENIC COCOA
ROYAL NAVY CHOCOLATE
“* FAMOUS BLEND COFFEE

Send your orders to

THE COWAN CO., Ltd.

470 King 8t. Eest, Toronto

G chJGALT

[0 CELEBRATED

PACHKERS
F THE

BLUERIBBONTEAS
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PURE CANDY FOR HOLIDAY TRADE.

BON BONS ,
CREAM MIXED k
TOYS |
LOVE DROPS r

ROYAL MIXED
DIAMOND MIXED
TAFFY MIXED
NOVELTY MIXED

Manufactured by ="

Jas. McLauchlan & Son

WALN
BON BONS

FRENCH CREAMS
UT th
CHOCOLATES

Biscait
Manufactarers

MIXED '

GUM DROPS
CON. LOZENGES
LOVE GEMS
BUTTER CUPS

Owen Sound, Ont.

than exporters are willing to pay. Jobbers’
quote 4 to 4 %c. in small lots.

EGGs—The market is firmer, the receipts
having fallen off during the past week,
while the demand is fair. We quote: Limed,
14 to 14%c.; fresh gathered, 17 to 18c.;
new-laid, 20 to 21c.

MAaprLE Syrup—The sale is fair at 70 to
8oc. per gallon.

PoraTOES—The market is dull and weak,
with sales on the track at 25c. per bag. Out
of store 335to 4oc. is asked.

PouLtRy—The market is pretty well
cleaned up. Geese are scarce and during
New Year's sold up to 8c. per lIb. Ducks
are scarce and wanted. Turkeys are plentiful
and cheap. We quote : Chickens, 30 to 4oc.
per pair; turkeys, 6 to 7c. ; geese, 6
to 6%c.; ducks, 60 to 7oc.

HoxEy — Dull and unchanged. We
quote : Strained, 7c. in 6o-lb. tins, and 8c.
in 5 and 10-lb. tins ; comb, $1.50t0 §1.75
per dozen.

GRAIN, FLOUR, BREAKFAST FOODS.

GRAIN—Receipts of grain are light. We
quote: Wheat, 8824c. for white and 86 ;c.
for red, and 66 to 67c. for goose; oats, 21 to
23%c.; peas, 44cC.

FLourR—Business is fairly good and prices
as before. We quote in carloads on track,
Toronto: Manitoba patents, $5.30 ; Mani-
toba strong bakers’, $4.90; Ontario patents,
$4.75 to $5.25 ; straight roller, $4.30, To-
ronto freights.
are a little
We quote :

BREAKFAST Foobps—Prices
lower and business quiet.
Standard oatmeal and rolled oats, $3.20 in
bags and $3.30in bbls.; rolled wheat, $2.70
in 100-lb. bbls.; cornmeal, $2.40to $2.50;
split peas, $3 to $3.25; pot barley, $3 to
$3.25.

FISH AND OYSTERS.

The conditions are much the same as a

week ago. Business is quiet. We quoteas

follows : White fish 73c.; trout, 7c.;

Pickerel, 6c. per Ib.; haddies, 6c.
Ib. ; Labrador herring, $5 to $5.50 per
bbl. and $2.25 to $2.50 per half-
bbl. ; boneless cod, 3%4c. per lb.; pure
cod, 6% to 63c. per lb. ; ciscoes, g§I.10
per 100 ; haddock, 5c. per Ib. ; steak cod,
6c. per lb.; frozen herring, 4c.; frozen white
fish andtrout, 7c.;sea herring, $1 to $1.25
per 100 ; smelts, 7 to 10c. Oysters are
quoted at $1.25 to $1.35 for standards, and
$1.65 for New York counts.

PROVISIONS AND DRESSED HOGS.

Trade in provisions is still quiet with
Packers claim that quota-

per

prices as before.
tions, in view of the prices ruling for hogs,
should be higher, and they are looking for
an advance in hams and meats. There are
not a great many dressed hogs coming for-
They are quoted at $4.50 to $4.65
for light

ward.
for heavy weights, and $5.25
weights.

DRy SALTED MEATS—Long clear bacon,
53c. for carload lots, and 53 to 6¢c. for
small lots ; backs, 7 to 7%c.

SMOKED MEATs—Breakfast bacon, 1oc.;
rolls, 7c.; hams, large, 22 Ibs. and
over, 9 to 10c.; medium, 15 to 20 lbs.,
11c.; backs, 9%
all meats out of

10}%c. ; small hams,
to 10c.; picnic hams, 7c.;
pickle, 1c. less than above.

LarRD—Pure Canadian, tierces, 7c.; tubs,
7X¥c.; pails, 7%c.

BARREL Pork—Canadian heavy mess,
$12 to §12.50 ; Canadian short-cut, $12.50
to $13; clear shoulder mess, $10 to $10.50.

HIDES, SKINS AND WOOL.

Hipes—Areunchanged, with cured quoted
at 734c. Dealers pay 6%c. for No. 1, 6c.
for No. 2, and 4 *%c. for No. 3.

CaLFsk1Ns—Market isdull at 6 to 7c. for
No. 1 and 5c. for No. 2. Sheep and lamb-
skins, 85 to goc.

WooL—The market is steady.
are paying 21 to 22c. for combing fleece,
Pulled supers are 20 to

Dealers

17¢. for rejections.
21c. and extras at 22 to 23c.

SALT.

Trade continues fair at unchanged prices.
We quote at Toronto : In carload lots, $1
per bbl. and 6oc. per sack; in less than car-
load lots, $1.05 per bbl. and 65c. per sack.
Atthe wells we quote: F.O.B. barrels, 70c.;
sacks goc. for points west of Toronto, and
45c. for Toronto and points east of Toronto.

PETROLEUM.

The price of Canadian oil and American
water white are ¥4 c. lower. Business con-
tinues brisk. We quote in 1to 10 bbl. lots,
imperial gallon, Toronto : Canadian, 15c.;
carbon, safety, 17c.; Canadian water white,
17¢.; American water white, 1g9c.; Pratt’s
astral, 1gc. in bulk.

MARKET NOTES.

Yellow sugars are dearer in New York.
Valencia oranges are cabled 6 to gd.
per case dearer in Liverpool.

A cable to Watt & Scott reports an ad-
vance of gd. per cwt. in the price of cur-
rants.

Eleven carloadsof oranges, or 3,000boxes,
have arrived within a week for Clemes Bros.
This is believed to be the largest consign-
ment ever received by one firm in Toronto.
It is the intention to auction the fruit off in
the course of a few days.

OUEBEC MARKETS.
MONTREAL, JAN. 7,
GROCERIES.
USINESS has hardly
normal proportions yet, butthere were
indications this week of a reviving in-
terest. In every case, however, demand and
enquiry is confined to and regarding goods
for actual wants. No buyer seems disposed
to reach out ahead. Values generally are
steady. Sugar shows little change, except
that low-grade yellows have been shaded in
some instances at the refineries. Syrups
continue lifeless, while the firm feeling in
molasses in fully maintained. The same

1897.

resumed its
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W. B. BAYLEY & CO.

EXPORT BROKERS

a6 FrONT sT. E. TOronto




will be your customers once
they use the celebrated i

ENGLISH

Club Pickle| |

Cases 2-doz.

‘ m; oS This is the perfection of fine Table '

c|LYN MILLS,& LLOYD
oNDon & PARLS Delicacy.—None to beat them.—

Price, $3.25 doz.—Try a case.

There is ONE b o Salmon

that stands at the head of all Cohoes fish—that brand 1s
“ANCHOR.”—It is the cleanest, finest and richest

Salmon packed.—Try a case or sample.

| EBY, BLAIN COMPANY mn |

WHOLESALE IMPORTING AND MANUFACTURING GROCERS

TORONTO . CANADA
/P
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can be said of spices and rice, which are tos, 16% to 17c.;Maracaibo, 18 to 20%c.; however, the market is quiet. We quote :
strong in tone. Scarcity of Maracaibo and Java, 24 to 26c., and Mocha, 24 to 26c¢. Young Hysons, 13 to 18c. for low grades, 25 E
corresponding strength continues the feature TEAS. to 28c. for mediums, and 30 to 45c. for high
of the coffee market. Japan teas were also A fair demand has been noted for Japan grades; China Congous, 12 to 18c. for
enquired for by jobbers and some round lots  teas, and quite a few round lots have chang- mediums, and 25 to 55c. for high grades ; gzagg‘l:irn:leﬁzb

changed hands at firm values. Dried fruit, ed handsbetween dealers. In a jobbing way, Japans, 15 to 21c. for mediums, 28 to 3sc.

nuts. and other lines were practically

motionless. aatly) “Alwa s a BQSt"
Leonard Bros. N rvnin

The sugar market has exhibited little
hesaton as S i Gnnfnad Wholesale Fish Merchants L - 45
SaCIEtO a5 yeu demand beir e, < We have the BEST in the canned fish line L

strictly to actual wants. Jobbers' stocks are ST JUHN NB MUNTREAL A“n TORONT

understood to be of small compass, but the : N 0 134 MoGIL
fact fails to spur them into any buying ex- Ask your wholesale grocer for D
cept of a hand-to-mouth character. At the Leonard’s 1-1b. Cod, in blocks and 5 and Are the BEsT. They are Delicate, De-
refineries _\\.'”0\\': have sold, it is claimed, 20 1b. boxes' and 1-1b. “ Gem of licious and Appeli:ing. If you sell the
under j3!gc., but the sales were hardly a the Sea,” in 21-1b. boxes GOLDEN brand Haddies, it will be the —_—
fair criterion. At any rate, there is no (GUARANTEED) finest DRAWING CARD you can get.

change in the jobbing basis. Granulated we are also puttingup . . . Every can guaranteed or money refunded. PP

e which e e tover than what s New Haddies, Kippers and| NORTHRUP & CO. i~

37%ec., which is % c. lower than what is ask- Boch o
o g g 2 ackers’ ents.
ed for it in New York. In a jobbing way Yarmouth Bloaters. St. John, N.B
. 4 ey Weare in

we quote : Granulated, 4 1-16 to 4%c. and Great Britai
2 erable spac

s 21 5 23
yellows 3% to 33c. money in fri

SYRUPS.
There has been no change for the better DAw’
in the syrup market. Demand continues 32‘

THOMAS

Corresponder

1l and the easy feeling ruling for over a :
SR Il S ey TG ryling Tor Gve In 14 pt., 1 pt, 1 qt,, 2 qt. and 1 gal. sizes. Solicited.

fortnight is still dominant. We quote 22

to 35c. as to grade. GOVERNMENT STAMPED
GeorGE McW

MOLASSES. 5 ’ . to Measures made of Tin, Wood ’
The firmer feeling in Barbadoes molasses ’ ] upcrlor or Copper. Easily cleaned and
is quite as marked as it was last week. No 3 will not Rust or Corrode . . . . Mcw
great activity is noted, however, for the ——
GENERAL .
holders are not urging sales. No round lots . > The MCCLA RY MFG. CO.
hands under LONDON, TORONTO, MONTREAL, WINNIPEG, VANCOUVER

28 15¢., which is a gain of 1%c. in less than

two weeks. As a result of this continued

reason that supplies are extremely light and

Comn
26

MARSHALL'S e

All orders w

are now obtainable from first

strength, we quote a higher range in a job- > .

bing way at 30 to 32c. as to quality, and E . , : Saratoga Potato

some sellers refuse to sell at the inside.

ing the past week. We quote: Crystal 3 1 ; ! ot sl et
5 standard B., $3.70; y B R Manufactured by . . that
5.25; Carolina, $6.75 to ! JOHN E. MARSHALL ; atth
4 to §4.25. 75 ) o 118 Commercial St., y juic
Boston. ? Bre:
2 ) D. H. RENNOLDSON, - , © you
Demand for white and black pepper and Agent in Montreal. 0 you
a good enquiry for nutmegs have been Jux
leading features of the spice market. We abl

—

Al

RICE.

There has been little change in rice dur-

Japan, $5 to £5.2
Patna, $4.75 to §
$

$#7.75, and Java,

SPICES.

quote : Pure black pepper, 10c.; pure 1
/hite, 15c.; pure Japmica ginger, 20cC.; . = .
“1 ) I J i L) sl must be good, safe, and profitable enough for every Gro- Ba
oves, I5C.; pure mifed spice, 25 to 3oc.; : :
- | S es L cer to handle, COTTAMS BIRD SEED occupies this
cream of tartar, Frengh, 25 to 27c.; ditto, L b e s
X . unique position. Embodying the most recent and valu- F
best, 28 to 3o0c. per 1b.\allspice, 10 to 14c.; : - F -
able discoveries for birds, covered by 6 patents, we
nutmegs, 60 to goc. _ ) .
guarantee 1-lb. packet of C.B.S. better value than 2%
SOFEER packets of any other brand selling at the same price.
There is little change in coffee. Enquiry This is why C. B.S. is so popular from one end of the
for Maracaibo is fairly active and prices on Dominion to the other. All wholesalers.
it are firmly held. Other descriptions are
slow. We quote: Rio, 15% to 17c.; San-
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TRADE

BEARDSLEY'S SHREDDED CODFISH

Ready for the table in 10 minutes.
No Soaking. No Boiling. No Odor,

SELLING i:
AGENTS: | Chicago, IIl.

MARK

Harley Brown, London ; R. Thomson, Hamilton Chambers, 17 St. John St., Montreal ; J. E. Huxley, Winnipeg
Hunter White, St. John, N.B.; W. H. C. BURNETT, General Western Manager, 509 Masonic Temple,

J. W. BEARDSLEY’S SONS, New York, U.S.A.

THOMAS DOHERTY & CO.

: : Importers of : :

TEAS and COFFEES

134 McGILL STREET, Corner ST. PAUL.

Dominion Buildings.

wsacmemerasn. MONTREAL.

APPLES

FOR EXPORT.

We are in position to handle all your apples in
Great Britain, and as we have engaged consid-
erable space to Liverpool, we can save you
money in freight rates.

DAWSON & CO.
32 WEST MARKET STREET
Correspondence TO R 0 N TO r

Solicited.

GEORGE McWiLLIAM. Frank EvERrisT,

TELEPHONE 645.

MCWILLIAM & EVERIST
GENERAL . . FRU'T

Commission Merchants
26 and 27 Church street,
TORONTO, ONT.

Consignments of FRUIT and PRODUCE SOLI-
CITED. Ample Storage.

All orders will receive our best attention.

A Luxury

that your customers will appreciate
at this season of the year is a plump,
juicy ham or a side of delicious
Breakfast Bacon. We can supply
you with both, and at prices that give
you a good profit and still give the
luxury to your customers at reason-
able price.

The **Star Brand ” Hams and
Bacon cannot be excelled.

F. W. Fearman

HAMILTON

for high grades; Indians and Ceylons, 18
to 22c. for mediums, and 3o to 65c. for
higher grades.

DRIED FRUIT.

Business in Valencia raisins continues
much the
Ordinary
5%

layers, 63 to 7c.

same as it was. We quote

off-stalk, 5% to fine,
A

6%

§JcC. ;
to 6c¢.; selected, to 6%c., and

There is no change in California raisins,
which are firmly held as follows : 2-crown,
6%c.; 3-crown, 7 to 73%c., and 4-crown,
8 to 8%c.

Sultana raisins continue quiet and steady
at 7 to 12c., as to quality.

There is no change in Malaga which are
dull at $1.50 to $4.50.

The currant market is unchanged and

reflects no disposition to swing with
the firm foreign advices. We quote :
Provincials, bbls., 4¢. ; half-bbls.,
4%c.; cases, 43c.; half - cases, 4%c.;
Filiatras, ditto; Patras, 5% to 6c¢., and

Vostizzas, 64 to 8c.

Prunes are quiet and steady as
last noted. We quote: French 35 to
15c., as to grade; Austrian, 6 to 8c.,

and Californias, 10to 11c. for goto 50's.; 9

to 1oc. for 50 to60’'s. ; 8 to gc. for 6o to

70's., and 7 to 8c. for 70 to 80's.
Figs are without change at 9} to 11c, as
to grade. Demand is fair.

Dates move quietly at 5 to 5ic. for
ordinary brands.

There is a moderate enquiry for evapor-
ated California fruit, and we quote

i'e«ll-‘, Q' to

Evap
orated peaches, 11 to 12c.;
12c.; apricots, 14 to 17c., and prunes, 3 to
12c. as to brand.
NUTS.
Demand for nuts has fallen off with the
We

shelled

end of the holidays. quote  as

follows : Valencia almonds,

18 to 19c.; Tarragona almonds, 10 to

10%c.; filberts, gtog}c.; pecans, 8 to 12c.
yeanuts, 7 to ¢gc.; Grenoble walnuts,
I 7

shelled

20c.; shelled peanuts, ¢ to 10c.;

11 to walnuts, 18 to

12)5¢C. ;
cocoa-
nuts, §5 per 100.
CANNED GOODS.
The canned goods market exhibits little
Business is quiet and prices gener-

We

change.

ally steady. quote : Tomatoes, 75

It Has No Equal
BROCK’S BIRD SEED g
We know it because

The Wholesaler sells more, The Retailer sells more
The Customer buys more.

t pays to handle such goods.

NICHOLSON & BROCK - TORONTO

SHIPMENTS
OF PRODUCE SOLICITED

Prompt returns Correspondence invited
References, Bradstreet's A

H. P. GOULD & CO.

Wholesale Produce and Commission Merchants,
33 Church St., TORONTO

SOMETHING CHOICE

HAMS
BREAKFAST BACON
ROLL BACON

FOR HOLIDAY TRADE.

The WM. RYAN CO. Lta.

Pork and Beef Packers.
TORONTO

). K. MOYER,

(OMMISSION MERCHANT
Wholesale Dealer in
Oysters, Finnan Haddies, Fresh and
Frozen Fish, Oranges, Lemons, Al-
meria Grapes, Cranberries and Dates

76 COLBORNE ST.,

TORONTO, ONT.

There's a Time for Ev ¢-r; thing...

I'HIS is the time f

Christmas Stock of

SMOKED MEATS,
PURE LARD, Etc

T'his is the PLACIH procure r stock
Our ** Maple Leaf” Brand Smoked Meats
and Pure Lard are positively unexcelled,
D.GUNN, BROS. & CO.
PORK PACKERS,
w——TORONTO

ORANGES

Special Fancy California Washington Navels. Fancy New Valencias.

Fancy Messina Lemons.
Malaga Grapes, New Nuts,
Figs and Dates. . .

HUGH WALKER & SON

e GUELPH, ONT.
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to 8oc.; corn, 65 to 75C.; peas, 70 to
goc.; beans, 7oc. up; peaches, $2.90 to
$3 f0r 3's, $1.g0 to $2 for 2's ; raspberries,
$1.40to $2; strawberries, $1.80 to $2.45, ac-
cording to brand and quality ; blackberries,
$1.90 to $2.20; cherries, $2.40 to $2.45:
apples, 3's, 85 to goc.; gallons, $1.55 to
$1.65 ; pumpkins, 75 to 8sc. ; salmon,
« Horseshoe,”" $1.40 to $1.45; *‘ Clover
Leaf,”" $1.35 ; ‘‘Lion,"" $1.37% to $1.40;
Lowe Inlet, $1.30, in tall tins; cohoes,
$1.20; canned macketel, $1.25; Canadian
canned beef, 1's, $1.20 to §1.25; 2's, $2.15
to $2.25; 6's, £6.75 to §7; 14’s, $14 to $15 ;
lobsters, $10 per case; French sardines,
$10.25 to $11 extra brands; ordinary brands,
$8 to 3¢9 ; Canadian brands, $4.25.
FISH.

Salt fish rule dull and there is little de-
mand for fresh frozen fish at this writing.
Values generally are steady as follows :
Labrador herrings, $4.75 per bbl.; No.1 N.S.,
$3.75 to $4 per bbl., and $2.25 to $2.35 per
half-bbl.; No. 1 draft green cod, $5 to
$5.25; No. 1do., $§4.50;: No. 2, $3.35 to
$3.50; No. 1 green haddock, $3.50; No. 1
Lake trout, $3.90 to $4 per keg; No. 1
white fish, $5 per barrel ; small Labrador
salmon, $12.50 to $13; No. 1 B. C., $6 per
half-bbl., and $12 per bbl. to arrive ; No. 1
halibut, $7.50 to $8 per bbl. ; tongues and
sounds, $7.50, and salt eels, 43 to 5c. per
Ib. Fresh tommycod, $1.25to $1.40 per
bbl, ; haddock, 3% to 3%c.; frozen salmon,
11 to 12c.; halibut, 8c., and Manitoba
pickerel, whitefish and trout, 6 }c. per lb.;
smoked haddies, 6 to 7c.; Yarmouth and
Bay bloaters, goc. per box; kippered her-
rings, $1.30 to $1.50; ciscoes, 75¢. per bas-
ket of 100 fish, and medium smoked her-
ring, 10to 11c. per lb. Dried cod, $4 per cwt.;
pollock, $1.9o to §2 per 100 lbs.; skinless
cod, $4.50 to $5.25 per 100 lbs. ; boneless
cod, s %c. per 1b., and fish, 3c. per Ib. Malpe-
ques, $5 to $5.50 per bbl. ; Buctouche,
$4.50 to $5 ; Miramachi, $3 to $3.50, and
ordinary, $2.50 per bbl.

GREEN FRUIT.

The green fruit market has ruled extreme-
ly quiet this week.
easy as to value, and the same can be said
of Valencia oranges, which are plentiful and
cheap. Jamaicas, on the other hand, are
scarce and firm. California oranges are
showing excellent flavor, and sell at steady
prices. We quote : California oranges,
$4 to $4.50 per box; Florida oranges, $5
to $5.50 per box; Jamaica oranges, $6.50
to $7 per bbl.; Valencia oranges, $3.75
to $4 per box ; lemons, $2 to $2.75 per
box, and $5 per chest; pears, $2 to $2.50
per keg; cranberries, $4.50 to $5 per bbl.;
Spanish onions, 85c. per crate.

Lemons rule rather

APPLES.
The apple market continues quiet and

unchanged at goc. to $1.40 for No. 1, and
40 to 8sc. for No. 2.
DRIED APPLES.

There is little life in dried apples, and we
quote 3 to 3%c. in small jobbing parcels,
while jobbers bid 24 to 3c. for them laid
down in Montreal. Evaporated apples are
quiet at 33{ to 4} c., as to quality.

COUNTRY PRODUCE.

EcGs—There is no changein the situation
of the egg market. Demand is slow and
prices unchanged. We quote: Montreal
limed, 14 to 14%c. ; western ditto, 13 to
13%c¢.

BEANS—Only a small jobbing trade doing
at 8o to 85c. in car lots, and go to g5c. ina
jobbing way.

PoTATOES— Potatoes continue slow at 35
to 4oc. per bag in car lots, and 45 to 5oc. in
a small way.

On10Ns—Continue quiet at $1.50 to §1.60
per bbl. for red, and $1.75 for yellow.

HoxEey —Dull, ranging from 8 to 10c. for
comb honey in cases, with extracted 74 to
9c.

Hors—Without life, at 11 to 12c. for
choice 1896, and fair to good 8 to 10c.,
while yearlings offer at 5 to 6c.

DRESSED HoGs—Dressed hogs are 15c.
lower, at £4.75 to $4.85.

PROVISIONS.

The only change in the local provision
market was the easier feeling in pure Can-
adian lard, and the very outside figure
obtainable for round lots is 64c., while
in a small way 7c. is paid. The demand
for all lines is limited. New packed
Canadian pork is offering at $11 to $12,
and old is selling in a small way at
$10 to $10.50 per bbl.; pure Canadian
lard, in pails, at6% to 7c., and compound,
refined, at 5% to 5c. per lb. ; hams, ¢
to 10c., and bacon, 8% to gc. per lb.

FLOUR, MEAL AND FEED.

The early days of the week witnessed a
good demand for flour, several thou-
sand sacks being put through for export
also to Great Britain. Locally, winter
wheat patents are selling at $4.70 to $4.85;
Manitoba spring wheat, patents, $5 to
$5.30 ; strong bakers’, $4.50 to $5; straight
rollers, $4.25to $4.50;and in bags, $2.10
to $2.25.

The demand for oatmeal continues of a
limited character, and the market is quiet
and about steady at $3.40 to $3.50 per
barrel for rolled oats, and g1.70 to §1.75
per bag. A fair business was done in feed,
and values rule about steady. Manitoba
bran, $1o to $10.50 per ton, including
sacks ; Ontario, $9.25 to $9.50 in bulk;
shorts, $11 to $12; mouillie, $15 to $16.
Enquiry for hay in small lots was fair, and
the market is firm at §10.50 to $11 for No.

1, and at §9 to $9.50 for No. 2 per ton in
car lots.
CHEESE AND BUTTER.

Values on finest September cheese are
firmly held at 10%c., and it is understood
that further business has been put through
over the cable at a figure equivalent to that
price on spot. In late October and No-
vember goods trading ranges all the way
from 93 to 10cC., as to quality.

The butter market was quiet and about
steady. Shippers are paying 18 to18%c.
for creamery, and for really finest stock,
whichis very scarce, a fraction more would
probably be given. In a jobbing way cream-
ery is selling at 19c., and western roll at
13.

NEW BRUNSWICK MARKETS.
OFFICE OF THE CANADIAN GROCER.
St. JouN, N.B., Jan. 7, 1897.

N this the first letter or report for another
I year the St. John correspondent ex-

tends to all the readers of THE Cana-
DIAN GROCER best wishes for a prosperous
year. In wholesale business there is very
little moving, and for this reason there is
little change in values. They tend easy on
account of the slight demand, the more asin
the case of flour and oatmeal the goods in
stock were bought at prices much lower
than those now ruling. Quite an effort is
being made to boom St. John and the pro-
vince generally as a summer resort by a
local organization called the Tourist Asso-
ciation. Already much good work has been
done. We feel assured that if the advant-
ages of our province were better known the
already very large number traveling this
way in the summer would be very largely
increased. The Maine Central have taken
the matter up and the January, Febru-
ary and March numbers of their official or
gan will give a large amount of space to this
matter.

O1L — The dealers are now beginning to
book spring orders for lubricating oils, for
which this province is a very large market.
While we have a number here in the busi-
ness, both American and Upper Canadian
houses send travelers here, who all get a
share of our trade.
change. There s still quite a quantity mov-
ing. Empties come in to local dealers
quite freely. We quote : Best American,
19%c.; best Canadian, 18%c.; prime, 16c.

SALT—St. John is one of the large receiv-
ing ports for Liverpool coarse salt. While
at present there is only the regular demand,
the large quantity which arrives here by
steamer goes promptly into comsumption.
Prices in car lots from steamer’'s side are
quoted lower than we give below. We quote :
Coarse, 48 to s5oc., factory-filled, goc.
to $1: 5-lb. bagsinbbls., $3.25; 10-lb. bags,

Burning oil shows no
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® . B
Honesty of purpose
r Purity tof r:1;(erf)al~
Skilful assistance.
° . ]U W[ ] Efficient mechanical
lC es equipment.
lhorough care.
sauces, etc.,, add a pleasant
piquancy to a meal, that mul-

tiplies many fold the pleasure
of eating it.

’ ‘

Who was the man ?

amieson

What was the product ?

Consequent superiority

Jamieson’s
Biscuits

Are thoroughly up to i
date and popular as the . ,

Biscuits ) === |

POPULAR SPECIALTIES
Heinz's Baked Beans with Tomato Sauce

Sweet Pickles, Tomato Chutney ’ Sold b] all Grocers :h
India Relish, Etc. i i f{
ﬁ Manufactured DY ————— h ‘ !

MEDALS-- "’“i
oyl R. E. Jamieson

ANTWERP
ATLANTA, Etc.

OTTAWA i

backward.
leads to more barrels being bought. Onions i
show a fair movement at full prices. The

quiet than other lines and will be so, as for
The Valencia

in bbls., $3; butter and cheese salt, bulk,
$2.60 to $2.65 per bbl. ; 20-lb. wood
boxes, z2oc.; 1o-lb. wood boxes, 12¢c.; car-
toons, $2 per case of 2 doz.; Canadian fine, improve with later importations.
$1. which have been ruling higher, are quoted
Apples show no improve-

|
Currants tend higher, and this ‘ I i
i

two months little is done.
oranges now here run small in size, but will
Lemons, low price of peanuts has caused quite a
quantity to be bought by our merchants. We
quote as follows: Valencias, 5 to 6c.;

California L.M. 3-crown, 7 to 7%c.; Lon

lower this week.
ment ; quite a number of auction sales have
been held lately. In round lots good

CANNED Goobns—There is a firm feeling,
but not the demand to really settle prices.

While corn, peas, and tomatoes were sold don layers, $1.75 to $2.00; currants, cases,

cartoons,

at even prices early in the season, this is no
longer the case, both peas and tomatoes
ruling 10c. above lowest price. Corn is still
low. One retailer, in sending out a circu-
lar, wishing to quote low prices and still
make a profit, quoted two grades : Corn, 5¢
per can, and best corn, 7c. One retailer
offers 3 cans for 2oc. Lobsters are about out
of the market. @ We quote : Corn, 65 to
70cC.; peas, 75 to 8oc.; tomatoes, 75 to 8oc.;
gallon apples, $1.80to $1.90; corned beef,

Bishop Pippins have changed hands as low 4% to sc.; bbls.. 44 to 4%c.;

as $1 per bbl. Malaga grapes are quoted

higher ; they are about out of the market.
We quote cranberries rather lower. A few
California oranges are being received. We
quote : Lemons, $3 to $3.50; Valencia
oranges, $3.25 to $3.50 per case; apples, §1
to $1.50 per bbl.; keg grapes, 87 to $7.50 ;
cranberries, Cape Cod, $5 to $6 per
bbl.; bog cranberries, native, £3 to $5;

pines, $1.50 per doz.
I 5

cleaned, 7% to 7%c.; bulk, cleaned, 6 to

6%c. ; prunes, boxes, 5 to 6« dates,
4% to §4¢c.; , evaporated
apples, 4% to 3c.;
to $2.20; cocoanuts, $4 to §£4.50 per 100 lbs. ;

dried apples, 3c
Canadian onions, $2

figs, 10 to 12c.; Sultana raisins, 7% to g«

citron peel, 17 to 18c.; orange and lemon,
Valencia layers, 6% to 7c.
raisins, 8 to 8 ¥c.;

13 to 14cC.;
California 4-crown L. M
Imperial cabinets, $2: Dehesas, $2.50 to

- i 25 2.35; i -1b. . $3.25.
Llanadlan, $2.25 0§ 351'b ~\n'1encan, . DrIED FruiT—Merchants are still wait gt

5 2.50; 1-1b. S, . t .
tins, $2.40 to $2.50; 1 tins, $1.30 to ing for new dates. About 100 cases are all Dairy Probuce.—Market is dull

$1.50; oysters, 2's, $2 to $2.20; I's, $1.34
to $1.45; peaches, 3's, Canadian, $2.75 to
$3: 2's, $1.90 to $2; pineapples, $2.25 to
$2.75; salmon, $1.30 to $1.40; lobsters,
$2.20; haddies, $1.25 to $1.30; clams, $5
for 4 doz.; chowder, $2.60 to $2.75 for 2
doz. ; scallops, $5.50 for 4 doz.; Digby
chickens, $1 per doz.; kippered herring,
$1.10 per doz.; American peaches, 3's,
$2.25.

GREEN FruiT —Is, if possible, more

that have so far arrived in this market. An
extra price was obtained for these, so the
delay had that advantage. Others are now
daily expected. Raisins and peels are well
cleaned up. A car of California raisins
were sold here this week, the first car since
the advance. The marketis very irm. In
California prunes there is less demand than
usual. There appears no demand for the
evaporated fruits. While only introduced a
few years, the demand is rather tending

Canadian creamery is being quoted much
below ours. A small quantity comes here,
but the butter trade is dull. Eggs show less
demand, with prices of case eggs easy. For
hennery stock high prices are asked. There
is but a limited movement in cheese. The
quantity exported by local dealers is small,
chiefly because the stocks here were not
large. The higher prices.from last season
ruling on the other side has had an affect
on the consumption We quote: Dairy




o v s s

-

v....i_,

THE CANADIAN GROCER

32

butter, 16 to 18c.; creamery, tubs, 2oc.;
prints, 20 to 22c. Cheese, 10%c. Eggs,
17 to 18c.

Sucar—There is nothing to report. Fair
stocks are held, and there is little movement.
It is thought rather better prices will rule
with the opening of the spring trade. Quo-
tations are sometimes shaded a little for
round lots, We quote: Granulated, 4 to
4%c.; yellows, 3% to 3%c.; Paris lump,
53 to 6¢.; powdered, 53 to 6c.
MorassEs—The New Orleans now com-
ing to hand is in some cases very fine. It
must not be thought, however, that all New
Orleans is alike, for while some shipments
run very even (much more so than West
India goods), it can be bought at any price
The dark
The

and the price rules the grade.
much in flavor.
price compared

qualities lose very
best quality is low in
with West India
advantage of being in smaller packages. In

molasses, and has the
West India molasses prices tend rather firm-

er. We quote: Barbadoes, 27 to 28c.; Porto

Rico, 28 to 32c.; New Orleans, bbls., 26 to
28c. ; Antigua, 25 to 26c.; syrup, 36 to

Fisi—As noted last week, just at present
the demand is dull. During the holidays
the people eat something better than fish,
or, at least, the tendency is to other grades
of food, particularly poultry. In smoked
herring the feeling is a little firmer again.
Frozen cod and herring, while so far not
arriving in very large quantities, are equal
The need of better pickled
Smelts find a better

to demand.
herring is much felt.

market. Fresh smoked haddies are be-
ing shipped west freely. They are a
splendid fish. We quote: Large cod,
$3.25 to $3.50; medium, $2.75 to
83 ; pollock, $1.20 to $1.25; bay her-
ring, $1.35 to £1.40 per half-bbl.; smoked,
6 to 7c.; shad, half-bbl., $5 to $5.50;

boneless, 2 %4to 8c. ; frozen herring, 60 to 70c.
per 100; bloaters, 60 to 7oc. per box; kippered,
go to $1 per box; Barrington herring, §3 to
$3.25 per bbl.; Shelburne, $3.50 per bbl.
Frozen cod, 2% c. per lb.
Provisions—There is no change to note.
The stock of lard held is quite large, and
low. In smoked

prices still rule quite

meats there is a light movement. Each
year our wholesale grocers seem to give less
attention to this branch. The line is not a

satisfactory one to handle. We quote:
Clear pork, $13.50 to $14;
$13.50; plate beef, 12 to $13; hams, 10
to 11c. ; puke lard, tubs,
7% to 8c.; compound, 6% to 7c.

Frour, FEED AND MEAL—The marke
at the time of writing appears to rather gain
in firmness, though there is no change hete.
Prices keep about 5c. above mill prices, &s

dealers are making a fair profit. As they

mess, $13 to

rolls, 71 to 8c.;

have to stand full declines, they should get
the full benefit when prices go the other
way, but in a small market this is almost

impossible. Stocks are beginning to get
low. Oatmeal is off a little, but, as in flour,

holders still have a good profit. Stocks are
Beans are again easier, being
almost at low-water mark. Oats are quigt,
and, itis thought, a little firmer. Hay dull.
Cornmeal shows no change from the low
price which has now ruled so long. There

is a good, steady demand. Native buck-

quite large.

wheat rather lower. We quote : Manitoba

flour, $£5.75 to $5.80; best Ontario,
5735 5

$5 to $5.10; medium, $£4.70 to §£4.80;

oatmeal, $3.50 to $3.65; cornmeal, $2 ;
middlings, 814 to $15 ; bran, §13.50t0 14 ;
oats, 32 to 35¢. ; hay, $11to $12; barley,
3 to £3.10; round peas, $1.10; split peas,
.10 to $3.25; beans, hand-picked, g5 to
31;prime,goto g5c.; yellow eye beans, §1.25
yellow buckwheat meal, $1.20 to

$1.25; grey, $1.75 to $2.

ST. JOHN NOTES.

The steamer Alpha has discontinued for
the season her trips between St. John and
Yarmouth.

It is currently reported that Newfound-
land will make every effort this year to get
reciprocity with the United States.

Smelt fishing on P.E. Island is quite active
and profitable, some catches amounting to
so far on the Resti-
Quite a

#20to §30. The run
gouche, N.B., has been
number of large cod have been caught in the

small.

nets, which is unusual.
N. W. Taussig & Co., New
making large shipments of New Orleans

York, are

The quality is fine
Hunter White, the
local representative, states that more mer-

molasses to this port.

in color and flavor. J.

chants now handle this grade of molasses
than during any previous season.

T. S. Simms, our local broom manufac-
turer, is just home from Chicago, where he
bought his season’s supply of corg.
While he found the price low, it was higher
than last season, and a further advance is
expected. Mr. Simms starts this week for
British Columbia on a business trip.

THE GROCER regrets to learn that Geo.
Sterling, agent for the Dominion Atlantic
Railway here, is to be transferred to Kent-
He had made many friends here,
Our

ville.
particularly among the merchants.
best wish to his successor, A. D. Hewitt, is
that he may fill the position with the same
satisfaction.

Calendars, cards, etc., are the order of
the day. Since our last report THE GROCER
would acknowledge the following : From
Smith & Tilton, perhaps the neatest card of
the son, with the compliments of the

McKay Milling Co.; also a neat booklet
published by J. & ]J. Colman ; a note book,
particularly well bound, from T. H. Esta-
brooks, tea importer ; and very pretty cal-
endars from C. & E. Macmichael and Jos.
Finley, wholesale grocers, and W. A. Porter,
retail grocer.

THE GROCER regrets to report the total
wreck of the steamer Warwick, of the
Donaldson Line, bound from Glasgow to St.
John, within a half day's sail of this city.
The cause of the accident is not yet known,
but as she was far out of her course, there is
no fear of the accident being taken as an
evidence that St. John is a dangerous port.

The merchants and manufacturers are
looking forward with not a little interest to
the visit of Sir Richard Cartwright and the
Hon. Mr. Fielding to our city during this
month to receive evidence on the tariff.
These gentlemen have also an invitation
from the Board of Trade of Chatham to
visit that town during their trip west.

THEIR ANNUAL REUNION.

The employes of the Balfour company,
wholesale grocery firm, Macnab street north,
Hamilton, held their annual reunion at the
residence of St. Clair Balfour, head of the
firm, Tuesday night. There was a jolly crowd
present, and the thorough enjoyment was
greatly added to by the untiring efforts of Mrs.
Balfour to please and entertain her guests.
There was a supper, and afterwards a toast
list, with singing, speech-making, etc. One
of the interesting items of the evening was
a presentation to L. Fraser, the north-
ern traveler of the firm, who has just
completed 21 years of service as an employe.
On behalf of his fellow-employes, Mr. Bal-
four handed to the popular traveler a hand-
some diamond pin. Another pleasant fea-
ture was the announcement
telegram from Toronto that Fred Smye,
another of the firm’'s travelers, had just been
elected to the directorate of the Commer-
The gathering

received by

cial Travelers' Association.
broke up with cheers for the host and
hostess and good wishes for the continued
prosperity of the firm.

WHAT THE “IDEAL” PACKER DID.

We have been shown an affidavit of two
boys who packed in one day of ten hours on
the ‘‘Ideal’’ tea packer 4,400 half-pound
lead packets of tea. P. C. Larkin & Co.,
Toronto, are the patentees of this popular
packer, which they are weekly shipping to
all parts of the world.

Hudon, Hebert & Cie. are offering ex-
ceptional values in Young Hyson, Congous,
Gunpowders and Japan teas this week. Full
particulars, prices, etc., are given in their
regular advertisement.
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GRAHAMS PEPSIN CHEESE smii Leaps

Try it and be convinced.

Pure APPLE JELLY (unsweetened) for the following price during January only, viz.

In carload lots, 7 and 14 Ib. pails. ..... s «e......3C. per lb. f.o.b. Kingsville, Ont,
In ton lots . 8 R : 3¥c. * . " .
In smaller quantities, 7 and 14 1b. pails ...... ssr sl

OUR MINCEMEAT IS HAVING A BIG SALE NOW

Don't forget our PURE CIDER Toronto Office : R. Jo GRAHAM

VINEGAR at 10c. per gal- 519 King Street West
lon f.0.b. Belleville. w Belleville

FOR THE™

Whitest Ocean
Lightest % Wave

and &)
Sweetest °/ Bal(ing
Cakes Powder

Manufactured by the

Hamilton Coffee and Spice Co.

HAMILTON, ONT,

,/\\4/\ 4/\ l’\\l,\‘l LA/\\1‘\ 4 4,’

..SPECIAL OFFERS OF..

Finest Malaga Raisins,
Figs, Shelled Almonds, Shelled Walnuts.

ABOVE GOODS ARE OF BEST QUALITY, AND OUR PRICES ARE LOW.

We will give Special Quotations for our

Celebrated P. Richard’s Brandy ", aess

‘ The quality of this Brandy is unequalled for price

LAPORTE, MARTIN & CIB. -

[ - e\ e\ 7 2P\ % \ ~
: /1\ \'r”" \.t '\ \./ "‘ \.r ’\ \'r ’'\ \.r"‘ \.t 7'\ \
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‘“ There are Others” . . .

Good, bad, and indifferent. If you want the BEST insist upon getting "' LORNE?”

Brand Canned Fruits and Vegetables.

Packed from the choicest sound

stock, retaining the natural delicious flavor of the fresh article.

= WARREN BROS. & CO., Toronto.

POWER OF THE SMALL PACKAGE.

HE man with grapes, dried fruit, al-
monds or other produce to sell in-
variably finds a full, and frequently a
glutted, market. These conditions are
chronic and his goods reach markets that
have like goods, and in very large quanti-
These are graded as to qualities
sizes, but even in grades the man

ties.
and
with something to sell finds the sharpest
sort of competition. His product may be
the finest grown ; so is the other fellow's,
and both are placed alongside each othe:
waiting for a change of ownership. Equally
tempting as to quality, both are seeking a
customer. Under such circumstances is it
not reasonable to suppose that the goods in
the most attractive appearing and most gen-
erally convenient package will be the first to
find a purchaser?

It is with much pleasure that the Cali-
fornia Fruit the growing
popularity of the carton. It believes that
the practice of exposing for sale certain
fresh truits, and all dried or cured fruits as
well as nuts, in neatly got up cartons oi

Grower notices

boxes of from one pound to five pounds,
or, in cases, ten pounds’ weight, will stimu-
late the purchase and consumption of such
goods as nothing else will, or can. The
appreciation of fruit is inherent in almost
everyone, and nearly everyone would be
regular customers if only it could be ob-
tained easily and in a proper package.
How many men are there in this country,
and women also, who have no home in the
complete sense of that word 7 How many
are there who earn fair and regular salaries
but who occupy a single room only, or at
best, a couple of rooms 7 That their num-
ber is large is certain, and a large propor-
tion of such will purchase little luxuries
when it comes in a one-pound or two-and
one-half or five-pounds carton, who would
do without if served to them by the retaile:
in a paper bag or other untidy package.
This is also true of the smaller households
of the country, as well as of individuals.
A sack of almonds, a sack or large box of
prunes, raisins or other fruit, or a large, un-
gainly box of grapes, do not appeal to the
eye as does a small, convenient package.
Many a customer in a store gives no thought
to the large bag of almonds, who would be

instantly attracted should the eye fall upon
a one-pound package of the nuts. A sack
or a large box of dried fruit will not reach
the purse nearly as quickly as will a care-
fully filled, neat The
small, handy, attractive package is a sales-
man in itself of large proportions. The
small package is

appearing carton.

tendency toward the
marked everywhere, and this, it is confi-
dently increase the

consumption of California’s products and

believed, will largely

stimulate its industries.

No village is so remote from trade centres
or sources of supply that one cannot obtain
a single glass or bottle of beer, and no village
should be so remotely situated that one
could not obtain in ita pound of almonds,
walnuts, prunes, raisins, peaches, apricots,
or other fruit, and in exchange for coin, to
have it served neatly, cleanly or conveni-
ently.—California Fruit Grower.

WALNUT-GROWING IN EUROPE.

ALNUTS are, to a certain extent,

grown all over Europe, but in
most countries, such as Germany,
Belgium, Holland, etc., the yield is small,
and some years not sufficient to supply the
home demand, the deficit being supplied
from the more favored walnut-growing coun-
tries. Thus it will be seen (says the Ameri-
can Consul at Zurich) that France, Italy,
and Austria-Hungary are the only countries
raising that article in quantities for export.
The French walnut-growing districts are
Dordogne, Correze,
district, in the de-

the departments of

Lot, and the Grenoble
partment of Isere. The latter are of especi-
ally fine quality, being of the soft-shell vari-
ety, large, white meat, and running uniform-
ly. These nuts yield the grower from 93 to
100 kilograms (about 8 to
The latter

105 francs per

9.18c. per American pound).

price is for Grenoble nuts. The crop in

France this year is good. It compares

favorably with former years and is as good
The 1895 crop was above the
The
principal points of export for France are
Bordeaux, Marseilles, and Havre. The
trees in France are not subject to scale,
blight, or other diseases. The orchards are
mostly small and owned by farmers.

as in 1893.

average and that of 1894 below.

The Italian walnut-growing districts are

the Neapolitan provinces around Naples,
Castellamare di Stabia, and Sorrento. The
points of export are Naples and Sorrento.
In Italy, this year’'s crop compares favorably
with former years. Last year's (1895) crop
was one-fourth less than a medium cropand
somewhat inferior to the average. The
principal growing district is Piassio di Sor-
rento. The trees are, to some extent, owing
to climatic influences, subject to scale and
blight diseases. The walnut brings on an
average $9.25 per 100 kilograms, or from
43 to s5¥c. per American pound. The
extent of orchards is the same as in France.

The walnut-growing districts of Austria
are in the lower part of the empire, or what
is known as ‘* Nieder Oestreich.”” In first
line, comes what is known as the Steiermark,
where the crop is a medium one ; second,
Mahren, a good crop; and third, Bosnia,
where the crop prospeces are excellent.
[Last year's crop was a light, medium onein
the above named districts, and the nuts, as
a rule, are poor, not well filled, small, and
of the hard, thick-shelled variety. In Hun-
gary, the districts of Nagy, Banya, and
Grosswardein produce an excellent nut of
good quality, large, white-meated, and well
filled, and, as my informant tells me, com-
pares favorably with the French Marbeaux
nuts. No figures as to prices are given.
The point of export for Austria-Hungary is
Trieste. Trees are hardy and not subject to
diseases, as scale, etc.

HOW TO KEEP CIDER SWEET.

The following scientific method of treating

cider to preserve its sweetness is recom-
mended, says Meyer Bros.' Druggist: When
the saccharine matters by fermentation are
being converted to alcohol, if a bent tube
be inserted air tight into the bung, with the
other end into a pail of water, to allow the
carbonic acid gas evolved to pass off without
admitting any air into the barrel, a bever-
age will be obtained that is a fit nectar for
the gods.

A handy way is to fill your cask nearly
up to the wooden faucet when the cask is
rolled, so the bung is down. Get a com-
mon rubber tube and slip it over the end of
the plug in the faucet, with the other end in
the pail. Then turn the plug so that the
cider can have communication with the
pail. After the water ceases to bubble,
bottle or store away.
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- Every Can__—=»

Of ** Kent *’ Tomatoes is filled exactly the same. Filled with choice ripe fruit. The

cans are absolutely solid with Tomatoes, all the juice being run off. When you sell
x a can of these Tomatoes to your customers, you are giving the fullest measure pos-
sible. We guarantee each can. You run no risk in handling our brand.

Agents . .. THE KENT CANNING CO.

Wright & Copp, Toronto.
CHATHAM ONT.

Rose & Laflamme, Montreal.

he Aubin’s Patent Refrigerator LYTLE'S

JAMS o JELLIES

TAKE FIRST PLACE

Clubmen always want
the best. That is how
this Coffee gets its

name. There are still Because of their purity, fresh fla ind keeping

i jualities
a few towns unrepre-
sented. Do you want
a good thing ?
Write

[wmg' He"nn & Eﬂ. The ¢ Grocer’s Standard ”* is the Favorite. T.A. LYTLE & CO.

Send for Catalogue and Price List.
Coffee and Spices . » D s Vinegar Manufacturers
3167-3171 Notre Dame St
Montreal. C. P. FABIEN MONTREAL TORONTO

Put up in glass and wood. Write for prices

D COFFEE gt KINSRY [l etana

Is fast becoming one of the

Now in store Ex. SS. most popular package teas on N
Catania. the market. of Exce IS ' O r
WARREN BROS. & (O. JOHN SLOAN & CO. G Oﬁe en

EXTRA CHOICE SELECTION-

Wholesale Agents
86 and 87 Front 8t. East, Toronto. TORONTO

As popular to-day as Twenty
Years Ago. The most successful

i.l.l‘........'............’ HA LLO WEE and reliable trade-winner to build ’i

BUY up a profitable business with. Why

DA TES should it be necessary to have your
good trade experimented on with

new brands having no reputation ?
THE BEST MADE

Choicest Quality

Todhunter, Mitchell & Co.

DIRECT SHIPMENT JUST TO HAND

Coffee Importers and Roasters

PERKINS, INCE & (0.

TORONTO.
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CATALOGUES, BOOKLETS, ETC.

USEFUL FOR CLERKS AND MERCHANTS.

HERE is no need for the merchant to
go back to his store aad begin ‘*bles-
sing '’ his assistants because he has
forgotten to order some line at his wholesale
house. The Pure Gold Manufacturing Co.
are issuing a neat little leather-covered note
book that will entirely do away with this,
and all that they ask is that you send in your
name and enclose a one-cent stamp for pos-
tage. It has a pencil attached and also a
pocket for stamps and memos.

THERE IS ONE FOR YOU.
The Hamblin & Russell Manufacturing
Co., Worcester, Mass., hardware and stand-
ard wire goods, have issued their new cata-
logue for 18g7. Itis a credit to any firm.
The illustrations of the different classes of
goods manufactured by them are numerous
and exact. This firm also invites correspon-
dence with inventors and will manufacture
patented articles in iron, tin, wood, brass,
wire, etc., on royalty and place them on the
market. Patéentees should make a note of
this. Every retail hardware man should
have one of these catalogues as it would be
quite an addition to his desk. They will
send a copy to any address on receipt of a
postal card asking for one.
THE E. B. EDDY CO.'S CALENDAR.
The E. B. Eddy Co., Ltd., of Hull, Que.,
has issued its calendar for 1897. The cal
endar is unique and attractive. The most
striking feature of it is the bird's-eye view
on each page of the mammoth works of the
firm, with a glimpse of Ottawa in the dis
tance.
number of phrases brightly put.

Running through the pages are a
Here are
some of them: ‘“ Things seen are greater
than things heard of

largest of its %ind and one of the most

“This is the

unique establishments under the British
flag "' ;K. B. Iiddy's matches—here since
1851 ;" « E. B. Eddy's daily production
of paper is 45 tons ;"' ** Climatic variations
do not affect . B. Eddy’s matches ; '" “* L.
B. Eddy's washboards prevent many an
aching back.”
L. CHAPUT, FILS & CIE.

The calendar issued by L. Chaput, Fils
& Cie., wholesale grocers, Montreal, is both
attractive and interesting. What chiefly
make it so are the views which are given of
the three different buildings which the firm
has occupied since its organization in 1842.
The first shows an unpretentious two-storey
building with a floor space of about 8,500
square feet. This building, at Commission-
ers & Peter streets, was vacated in 1872.
The second view shows a tour-storey build-
ing on the same site, with a floor space of
21,000 square feet. This building did duty
till 1889. The third and last view shows
the fine building, with a floor space of 50,-

000 square feet, at present occupied by the
firm. Every grocer in the country should
send for a copy of L. Chaput, Fils & Cie.'s
calendar.

A NEAT LITTLE REMINDER.

J. S. Mitchell & Co., iron and hardware
merchants, Sherbrooke, Que., are this year
remembering their friends with a neat and
useful little pocket note-book in Russian
leather. This firm makes a specialty of a
variety of lines, which are enulmerated on
one of the pages. The pocket-book is vest-
pocket size, and is just the thing for a busy
merchant. Those who have not yet re-

ceived one should write the firm for one.
A PAINT TRADE HUNTER.

The Walter H. Cottingham Co., Ltd.,
Montreal, are distributing a booklet among
the trade, dealing with the Sherwin-Williams
paints. The booklet is oblong, is printed
in three colors, is illustrated, and is bright
and inviting. ‘“We want your paint busi-
ness. We don’t want all of it, but we want
the part that requires good paint,’’ is the
terse and pointed way in which the reading
matter starts off. A neat folder, giving
further information regarding the Sherwin-

Williams paints, accompanies the booklet.
I'HE PEDLAR ROOFING CO.

I'he Pedlar Metal Roofing Co., of Osha-
wa, are becoming famous for the annual
catalogues, etc., which they issue. This
year they have exceeded rather than other-
wise their previous efforts in this line. Their
catalogue proper contains g6 pages of liber-
ally illustrated matter regarding the great
variety of lines manufactured by the firm.
ut the chief interest is centred in the *‘Art
Metal Interior Decorations,”’ as the catal-
ogue illustrating the interior decorations
made by the Pedlar Metal Roofing Co. is
called. This particular catalogue contains
56 pages, and is a beautiful piece of work.
The aim sought is to illustrate from photo-
graphs and sketches the patterns of the in-
terior decorating metals of the firm, and
well is the aim accomplished, for the very
samples themselves could scarcely convey
a better idea of the patterns. The Pedlar
Roofing Co. is to be congratulated upon its
enterprise. The officers of the company
are: G. H. -Pedlar, general manager; G. H.
Nellie
Grace Pedlar,

Pedlar, Jr., assistant manager ;
Pedlar, secretary-treasurer ;

correspondent.

CANNED GOODS IN THE STATES.

In a circular dated January 2, Thomas J.
Meehan & Co., of Baltimore, say of the
canned goods market : ‘‘ There has been
a lively market here during the past week,
monopolized almost entirely by tomatoes
Several large jobbers realized that they
might have to pay more money for tomatoes

after the new year set in, and they decided
to place their orders between Christmas and
New Year's, thereby anticipating their com-
petitors. All the full standard 3-lb. toma-
toes oftered at 65 to 67%c. have been
cleaned up, and the market to-day 1s firm at
7oc. regular terms. It would be difficult,
we believe, to buy a large block of tomatoes
in this section even at that price. Two-
pound standard tomatoes have advanced to
55c., and gallons range from $2.10 up. The
balance of the listis firm, and prices are well
maintained in spite of the usual quiet busi-
ness during the month of December. The
canned goods market starts the new year on
a firmer basis, and with a stronger upward
tendency than it has had for a long, long
time."’

Hon. Elijah A. Morse, M.C., who is the
sole proprietor of the firm of Morse Bros..
Canton, Mass., has served in the United
States National House of Representatives
eight years as a representative of one of the
most historic districts in the old Bay State.
He still continues in the active management
of the business, and the popularity of the
“ Rising Sun'’ stove polish well illustrates
the force of his business methods.

GENERAL MERCHANTS

and other Dealers who are regular subscribers

10 THe CanapiaN GrociEr wishing copies of
The Canadian Hardware and Metal Merchant.
The Canadian Dry Goods Review.
The Canada Bookseller and Staticner.
The Paper and Pulp News.
The Canadian Printer and Publisher.
Plumbing and Steamfitting.

May have a single copy of them sent free at
any time they wish to consult the advertising
columns. Special clubbing rates on applica
tion

MaclLean Publishing Co.

Montreal Toronto

P00 0 0000000000000 000000
. v

We will mail you a valuable
little book on

§ 10 cents
:

{ BUYING
SELLING AND

} HANDLING OF TEA

i This is a complete and use-
:

:

;

ful work, which every grocer
should have in his possession.

The Macl_ean Publishing Co.

26 Froot St. West, Toronto.
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Want to Do More Business this Year ?

(r00d
Goods

Will
Make

Your

Business

Better

A little satisfactory purchase often
insures a customer’s steady trade — the
paying kind of trade. One sale at a large
profit may cost you the trade of a steady

customer. The careful, successful grocer

always is sure of the quality of a line of

goods before he supplies them to a cus-

tomer.

Crown Brand
Flavoring Extracts

are of known purity and strength. We
make them in forty different flavors. We
allow nothing to adulterate their purity

hothing to weaken their strength. We
want you to [r) h()W’ your customers \Vl)lll(]
like them. If they are not in every way
satisfactory return them and get your

money baek.

THAT IS OUR GUARANTEE.

(oods
We

Handle
Make
And

Keep

Customers

Robert Greig & Co.

‘

MONTREAL.

2 7
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TEAS

India and
gardens,

picked and
Write for

and prices,

Represent the choic-
est growths from the

% (MONTREAL-—FRANK MAGOR & Co., 16, St. John Street.
Agents !

e Hopleton's India & Geylon Yeas

THESE

tHE *‘ TAPIR’’ BrAND.
,ﬁ SOLD IN LEAD PACKETS

Spring Picked 7!/
Shitfutty Blended !/
| Hrtractively Pached ! /

i

Ceylon
carefully
blended.

samples

(TORONTO - THOMPSON & THOMPSON, 18, Front Street East.

CONTINUED

| FoIMBsED ) SO RSEA € AL
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N e

POPULARITY

Always of the highest quality,
Carr & Co.’s Fancy Biscuits have
retained their popularity since first
manufactured, half a century ago.
The grocer who means to do a
good business must keep the goods

"D MAY 81841 that appeal to the public taste.

Do you keep Carr & Co.’s Bis-
cuits in stock? You are losing
business by not doing so. Send
in a trial order for “Cafe Noir,”
your customers are sure to like
them.

Sole agents for Canada

Robert Greig & Co.

MONTRE AL
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BRITISH GROWN

..FROM..

TEAS

Ceylon ¢ India

are pure, and unlike those of China and Japan

are not rolled by hand---they are clean.

British grown Teas are displacing China’s and Japan’s

teas 1n all parts of the world.
our ‘¢ American Cou-
the south are falling

huying ......

Even

sins”’ to

mto hine and

CEYLON AND' INDIAN- Tehs.

Will you be wise in 18()7 and do the same ?
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WINDFALLS AND UNCLAIMED
MONEY.

6é HAT there be as many miseries be-
yond riches as on this side of

them,”" as Izaak Walton ob-
serves to Scholar, deters no one in the pur-
suit of fortune.  But the sudden possession
of unexpected fortune has proved to many
people as great a trial as its sudden loss.
Only, like Sam Weller, most folks wish that
somebody would just try and ruin them in
that way. A sudden access of fortune or
misfortune tests a man's stability of charac-
ter and greatness of mind. Sir Walter
Scott noted in his journal after his failure :
““If 1 have a very strong passion in the
world it is pride, and that never hinged up-
on world's gear, which was always with me,
light come, light go.”" That same strong
passion made him sit down at his desk
when well-nigh three-score toredeeman over-
whelming burden of debt. His efforts were
so far successful, but mind and body gave
way under the strain. Mark Twain (Samuel
L. Clemens), one of the most successful
authors of modern times, likewise, through
unsuccessful business speculations, at sixty
years of age started lately on a lecturing
tour round the world to retrieve his fortunes.
Had John Ruskin earned the fortune of
£157,000 left him in hard cash by his father,
it is possible he might have disposed of it in
a different way. The year 1877 was his
last appearance as a rich man, after allow-
ing himself about £3,000 for a holiday at
Venice : he meant at that time to invest a
sum in the Funds sufficient to bring him in
£1 aday. But his publisher, Mr. Allen,
has come between him and poverty, and a
re-issue of his works at popular prices has
meant a handsome annual income to the
author of ‘*Modern Painters.”” His first
fortune went in this way : One-third of it
was invested in mortgages, whereby he lost
/20,000 ; he handed over a sum of f17,-
000 to poor relatives ; another sum of
£17,000 was freely lent to a cousin, to
whom he forgave the debt. His gifts to
Sheffield and Oxford absorbed £14,000, and
as he lived considerably above his income
at /5,500 for many years, his capital soon
ran low. So that to get rid of a fortune is
easy enough; the ‘‘Jubilee Plunger,"
managed to go through a quarter of a mil-
lion in two years. George Peabody, who
gave away more than one and a half mil-
lions during his lifetime, half a mullion of
which was for industrial homes in London,
said this giving was really a victory over a
naturally parsimonious disposition. But he
did not become suddenly rich; his wealth was
gradually acquired, the result of ability and
energy, coupled with great opportunities
which he was able to utilise. Cornelius
Vanderbilt, the American millionaire,

boasted in his eightieth year that he had
made £200,000 for every year of his life.
““Secret? There is no secret in it,”" he
said, when once asked the question as to
how he managed this. ‘* All that you have
to do is to attend to your business, and go
ahead.”’

Thomas Brassey, the well-known civil en-
gineer, father of the present Lord Brassey,
who laid out at least /78,000,000 of other
people’s money in his various contracts, and
probably deserved the £2, 500,000 which fell
to his share, was a philosopher in regard to
money. When a French viaduct gave
way, landing him in a loss of at least £ 3o0,-
000, his one thought was how quickly he
could get it built up again. His own loss
never engaged his attention.  To his friend
Bartlett, at the time of the panic, when it was
belieyed he had lost £1,000,000 of money,
he said ‘* Never mind, we must be content
with a little less ; that is all.””’

The class, however, which is sometimes
envied are those who become suddenly rich
by what are known as windfalls or unex-
pected fortunes. Some have their heads
turned, and if lacking in self-control their
good-fortune may ruin them ; others, who
have been of a miserly turn before, become
greater skinflints than ever. It takes pru-
dence and a well-ordered mind to keep the
balance level.

A “HIGH UP” DINNER.
According to custom, J. L. Prescott & Co.,
New York, manufacturers of Enameline stove
polish, entertained their salesmen in New
York for their Christmas holidays, and on
New Year's eve to a banquet. This year the
banquet was on a more gigantic scale than

usual. It was held at the New Commercial

Club, on the fourteenth storey. It was a
‘“ high old "’ dinner, and in every respect a
fourteen-storey affair. Full justice having
been done to the good things a few hours
were spent telling drummers’ yarns, making
witty speeches, varied with good songs and
sparkling wines. During the evening P. M.
Berry, their manager, read an interesting
paper on ‘‘ The Growth of Enameline,’’ be-
ginning with the time that the entire output
could be taken daily in a wheelbarrow to
the station from their North Berwick factory,
up to the present, when the output of their
Jersey City factory amounts to from three to
four carloads per day.

At the dinner there were 56 salesmen,
who cover the different distributing points
throughout the United States, and W. H.
Dunn, of Montreal, who looks after their
Canadian interests. Theirsalesmen in Eng-
land held their banquet in London. They
have 18 salesmen there, and a crew of
about 30 advertising men. At the present
time they have representatives in every civi-
lized country in the world. After the dinner
the different salesmen dispersed for their
territories, only to meet again in July at
their club in North Newry, where every
summer they have a re-union for six weeks
holidays.
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2 \AOTT‘S
DIAMOND

.CHOCOLATE, Z
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The wise grocer does not compete with Sugar, but looks and points with pride
to the extra value of the

Our sales of Teas for 1896 were enormous, but we want 1897 to eclipse all past efforts.
We will make it worth your while to help us break all past records.

INDIANS l
ot o 1 All grades
CHINAS

T. B. ESCOTT & CO.

- LONDON, ON1.
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COCOANUT?

Yes,
It’s all right!

SCHEPP’S

Improved Shredded and Edelweiss Brand
Thin Strip have no equal.
They are the Standard goods with first-
class trade.

Factory, 6 and 8 Bay St TORONTO

DRINK A

-+ Chocolate for Breakfast

It invigorates MIND and BODY
whereas Tea and Coffee
SLOWLY RUIN THE NERVES

CHOCOLAT MENIER

But to get a good
cup of Chocolate,
use

you want to

the best of all

VANILLA

CHOCOLATES

CHOCOLAT MENIER

And not that cheap stuff sold as
sweet chocolates, which lacks purity
and becomes injurious.

Ask your grocer for Chocolat Menier

The world-renowned French Vanilla Chocolate

SN, SIS BRI I RTINS S

' The
“Vacuum’
System ———p-

DI,
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:
(&
of making salt is as far ahead
of the old-time methods as
the modern roller system of
making flour is ahead of the
old stone process. When
your customers once get
using the “Windsor” Salt
made by the *Vacuum” 3}
system, they will want no
other. Suppose you write
to us for prices on a car lot.
3

Toronto Salt Works

128 Adclaide Street East
TORONTO, ONT.

Toronto agents for the Windsor Salt Co.

INDIAN FAMINE AND THE TEA
CROP.

LONDON of tea dealers has

this to say regarding the effectof the

firm

famine in India on the tea crop
It is hardly possible to think of India
just now without being depressed by the ap-
palling famine which has so sorely smitten
that densely-populated empire. Though our

Government can and will save the lives of
many millions who would otherwise perish,
it will be impossible to prevent the awful
misery of starvation, extending over many
months, with resulting life-long weakness.
Though the famine will not appreciably
affect the quality or quantity of Indian tea
disaster to the British

it is indirectly a

planter, for the doubling of the price
of rice means nearly doubling the cost of
cultivating his crop. Under every contract
between the tea garden coolie and his em
ployer the latter is bound by the Govern
ment to provide for staple food--rice-= which
the coolie may require for his family at a
price not exceeding a certain normal limit
If rice is cheaper, the cunning coolie can
buy his rice elsewhere, but so soon as the
market price touches the stipulated limit, he
and his family flock to their master's gran
ary and demand all they want at a price
which already in this famine is but half that
which the planter has to pay. Fortunately
the drought has come too late to lessen the
new season's growth of leaf in the Indian
gardens, so the tea-loving English public
will get their tea at the same price as usual
As to the general quality of this year's out
classed as and

put, it may be ‘average

whilst "¢g6 will not be known as a ‘vintage

year' in tea, the leaf this season is very

good.’
DEMISE OF MR. WM. CRAIG.
Mr. Wm

of Russell, breathed his last at his hcme in

Craig, merchant and ex-M. P

Duncanville, Russell, on Friday mght. M

Craig had been unwell for some time past,
and went to Ottawa about four weeks since,
entering the Protestant Hospital for special
treatment. He remained but a couple of
weeks, however, as, learning more fully the

nature of his ailment, and that there was
little hope for a cure, he returned to his
sank

Mr. Craig was a pro

home a few days since and gradually
from heart trouble
minent business man in the county he
replcscnlcd in Parliament for four years,

and was very highly respected.

Brothers
durable

Durability is economy. Morse
““Sun Paste’ stove polish has
qualities which make it a favorite with the
trade and the housekeeper. It not
rust or eat the boxes, and does not deterior
ate on the grocers’ shelves. It gives and
holds a brilliant lustre, which makes it a

does

favorite in the hands of the customer

Nothing Succeeds
Like Success g

First-class quality and handsome appearance is
what makes our “ White Moss Brand " in
such demand

Our new handsomely lithographed package will
greatly add o the appearance of your shelves for
the Holidays.

Goods are strictly up-to-date and prices lowest

We manufacture all grades and pack to suit the
trade
For sale by all first-class wholesale grocers

throughout the Dominion

SEE CURRENT PRICES.

Manufactured only by

Canadian Cocoanut Co.

(J. Albert McLean, Prop.)
MONTREAL
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Chard, Jackson & Co.
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10 Lemoine St.
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SOAP
AND
WATER

May be good for cleaning
and scrubbing, but it's a
well-known fact that there'’s
something better. The
grease and dirt and stains
of ages quickly vanish be
fore

SILVER DUST
WASHING POWDER
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The Hilliard |

The favor!
Strictly First-C
Parties. LOU

BUSINESS CHANGES.

DIFFICULTIES, ASSIGNMENTS, COMPROMISES.

H. TONKIN, general merchant,

|iskard, has assigned to Richard P /

e Tew, Toronto. He owes about Otted Meats ,<
£1,000. % o : N 'y E ‘

: The McKellars, grocers, Glencoe, are [RESNE RA Are nice goods inside and outside, You i

1 d LNTRE_ should have them on your shelves. bty

meeting their creditors.

Robertson & Co., grocers, St. John,N.B.,
have suspended payment

Albani Lamarre, grocer, Montreal, has
fyled consent of assignment.

Margaret C. Cameron, general merchant,
Durham, N. 5., has assigned.

(Geo. W. Newcombe, general merchant,
Canning, N.B., has assigned.

C. Johnston & Son, creamery, Athens,

on a commission produce business under
the style of Bentley & Layton.

Gariepy & Co., produce, Montreal, have
dissolved.

Heywood & Kitchen, grocers, Chatham,
have dissolved.

Fink & Co., general merchants, Lunen-

burg, N.S., have dissolved ; 1). J. Rudolph

H. W.
out.

J. Hillman has started a general store in

Healy, grocer, London, has sold

I-ast Angus, Que.

Lequille Store Co. has opened a grocery
store in Lequille, N.S.

John Hill, general merchant, Glen Annan,
has removed to Wingham.

David Fraser, flour and feed, Virden,

EPPSS

or COC

A light, 1
1-4 1b, Tir

Special Agent, O, E

Smoked

i g .
: has assigned to John Cawley. el
5 co 1ues. = &
Isabella Sinclair, general merchant, Flora, Man., has added a line of groceries.
: has assigned to W. H. Gordon. M “"”f‘ld &  Dunning, V'r;t'“t"'iil ”‘e"‘ Moise Laurance, general merchant, St. Sm
! Joseph Cloutier, general merchant, St. chants, ( mn.bcrland, are dissolving. W. Jean de Matha, Que., has sold out to C. E.
! Raymond, ue., has agsigned. W. Dunn retires. McConnell.
: - i J - o - - >
" C. A. Mercier, genefal merchant, Mont R. J. Sweet & Co., wholesale grocers, N. D. McKinnon, general merchant,
magny, (Que., has compromised. Halifax ; co-partnership registered by John  Badjeros, Ont., has been succeeded by Hay UNSURPASSI
0. Gignac & Fils, saw and planing mill, E. Ellis and Geo. H. Foster. & Phillips. SAMPLE ORD
()uebec, are offering to/ compromise. M. Hubaw & Co., grocers, Sault au Re- Otto Wile, general merchant, Bridge-
E. S. Belasco, cigars, Montreal, has com-  collet, (Que.; Magloire Hubaw and Jos. M.  water, N.5., are closing up their branch at
promised at 20c. on thédollar, cash. Hubaw registered as proprietors. New Germany. PARK BLI
i Lynch & Budgeon, grocers, Winnipeg, T. F. Courtney. groceries and liquors, I'he Medicine Hat Trading Co. is the <,
! > - . ~ . 1 5 - '] o
o have been closed out by the creditors. Halifax, has admitted J. I). Curry as part- hame of a new firm that has recently opened
Anthony Walker, wholesale and’ retail 0. ynder the style of T. F. Courtney & Co.  UP in Medicine Hat.
-onfe« .ry, Montreal, has been granted . : A grocery, flour and feed business h:
: Shisscimory. e s J. R. Siteman, groceries and liquors, b & )d in Ed . lbb hib
i ; > p L 3 P een open ut In F / »
r ESURISROR l ] Halifax, has admitted W. T. Holland as Bach I ";‘h i lH . moll:ton o
4 S P: & Co., general merchants, . . s eckett. omas ellamy 5 S
JW. Tt & o, § - i partner under the style of |. R. Siteman . y has started a
Greenway, Man., have assigned to W. & C general store in the same place. GTANULATED PR
g ' & Co. " [hosd ool s
(;eorgeson. ' kL Biack {2 11 FIRES. 3
eph L. ackK, general store anc um . , . . [
; J. 1. Mathers, groceries and dry goods, <m‘ p g st ; . (. H. Kerr, general store, Middle Sack- }r QOX
: . - ber, Sackville, N.B., has admitted Frank = i
’ Ruscom Station, has assigned to R. Pin - ville, N.S., has been burned out; insur- PARKLIN
i 3 I5. Black as partner under the style of J. L. s S [
i chin, Windsor. Black - ance, $1,400.
: , ack & dHon. p— : g i . f
] Crawford, Lynch & Co., general mer : E T'he stock of Fraser, Viger & Co., groceries F, 3
i chants. Orillia, have called a meeting of J. H. Dionne and T. Jacques have formeda and liquors, Montreal, has heen damaged EE[K 0
: their creditors. partnership to carry on business as general by water and smoke.
Lewis McConnell, lumber, Sunnidale, Mer hants in Garthby, Que., under thestyle » PASATES, ”_“;;:_-u;;o;‘
i has assigned to W. (. Fisher, and a mcet- of Dionne & Jacques. 4 J H.'.\!mfc, flour and provisions, Wolf-
H 2 ville, N.S., is dead.

ing of creditors is called for the 15th inst.

I-. Seeber, general merchant, Carlsruhe,
Ont., has assigned to A. Goetz, and a meet-
ing of creditors will be held on the 12th
inst.

A meeting of the creditors of the Grogan
Co., grocers, Kouchibouguac, N.B., has
been held, and W. H. McLeod appointed
assignee.

B. McDonald, general merchant, Ilesh-
erton, has assigned to A. S. VanDusen,
and a meeting of creditors will be held on
the 13th inst.

Mann Bros., general merchants, Kearney,
have assigned to J. H. Knifton, Parry
Sound, and a meeting of creditors is called
for the 12th inst.

PARTNERSHIPS FORMED AND DISSOLVED.

John H. Bentley and A. C. Layton have
registered a partnership in Halifax to carry

SALES MADE AND PENDING.

McDougall Distillery Co., Halifax ;
sheriff's sale advertised.

Wm. Penny, general merchant, Mattawa,
has assigned to R. Small.

The stock of J. Barsalou & Co., grocers,
Montreal, has been sold at 46¢. on the dollar.

The stock of Mrs. O. Boucard, general
merchant, Chicoutimi, QQue., has been sold.

The stock of L.. A. H. Hogle & Son, gen-
eral merchants, Pike River, QQue., has been
sold at 56¢. on the dollar.

The stock, etc., of the estate of Geo.
Armstrong & Co., grocers, London, are ad-
\erw to be sold by auction on the 12th
inst.

CHANGES.

Goldsmith & Hague, flour and feed, Alex-

ander, Man., are out of business.

I'. B. McKenzie, of IF. B. McKenzie &
Co., produce, Brandon, Man., is dead.

GERMAN BEET SUGAR INDUSTRY.

The extent of the GGerman beet sugar in-
dustry is shown by United States Consul
Monaghan at Chemnitz, who, in a report to
the State Department, says 958,128 tons
were exported in the past fiscal year, and
the home consumption was estimated at
668,860 tons, the latter being an increase
over the previous year of 116,165 tons. The
consul says the industry has made huge
strides in a dozen years with intelligent
(Governmental aid, but its manufacturers
were energetic as well. He thinks that,

particularly in Ohio and Nebraska, beet
planting should take the place in part of the
raising of meat and grain where competition
is sharper, and that the United States ought
to supply its own sugar. This he thinks can
be accomplished with Governmental as well
as popular encouragement.

A.E
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The Hilliard House, Rat Portage

The fav h Summ R so t of the We |
Stri |ly FI u Eec Rates to To st
Parties. UlS HlL IARD, Proprieto

EPPS'S GUGOA

The most nutritious Cocoa
1-4 1b. Tins. 14 1b. Boxes

EPPS'S COGOAINE

or COCOA-NIB EXTRACT.

A light, refreshing beverage.
1-4 1b, Tins. 6 1b. Boxes.

Special Agent, O, E. COLSON, MONTREAL

Smoked Hams
Smoked Rolls
Pure Lard

UNSURPASSED IN QUALITY
SAMPLE ORDER SOLICITED

PARK, BLACKWELL & (0,, Ltd,

Wholesale Pork Packers

TORONTO

When you want it for any pur-
pose, please write us.

VERRET, STEWART & CO.

Montreal

Salt

GRIVIBLE'S "
Sit GOLD Medas I NNNEG AR

GRIMBLE & CO,, Ltd., LONDON, N. W. ENG.

TRY A PACKAGE OF OUR

“CLUB HOUSE”

A Perfect blend of the finest

INDIA =« CEYLON TEAS

For which we are sole agents in America.

It will please your customers.

J. F. RAMSAY & CO.

Wholesale Importers 14 and 16 Mincing

TORONTO

e
fsu inG
e,

TOWN  NEW YORW

make the finest

KNOX'S .

ACIDULATED
GELATINE

GEL/\TINES

llies.

They are clear and spark]ing and are the Standard for Purity.

REMEMBER OUR BICYCLE OFFER.

A. E. Richards & Co., amiton, ont

S8ELLING AGENTS

C. B. KROX, Johastown, N..

MANUFACTURER
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Keens
Muatard

has been selling for the last 400

YEARS and

the sales

are still

increasing. This 1s convincing proof
of its hold on public favor.

Absolutely Uniform

in Quality

F. MAGOR & CO., acents, MONTREAL.

Toronto, Jan. 7, 1897.

This list is corrected every Thursday. The
prices are solicited for publication, and are
for such qualitics and quantities as are usually
ordered by retail dealers on the usual terms
of credit

Goods in large lots and for prompt pay are
generally obtainable at lower prices

All quotations io this department are under
the direct control of the Editor and are not
paid for or doctored by any mannfacturing or
jobbing house unless given under their name,
the right being reserved to exclude such tirens
a8 do no: furnish reliable information.

BAKING POWDER.
Snow Drift

’V 1b. tina, 3 dut..l_n case..... .per“doz 307
1 - 3 R S
3 RN > 6 50
5 * = 0 00
10 lb DOZOB. ..ocovvvenisocanene perln: }g

PURE GOLD
5 1b. cans, 1 doz. in

case...... . 19 80

4 1b. cans, 1 doz. in
case. . = 16 00

2% lh Lmu. l and 2
in ¢ 10 50

lboz cans, l 2and 4
doz. in case 460

12 oz. cans, 2 and 4
doz. in ¢ 360

8 oz cans, 2 and 4
doz.incase........ 240

6 oz. cans, 2 and ¢
e doz. in care 18
lozcuulmdbdoz. in case 1%
10centcan......... 0%

Ocean Wave

No 10 (b5 oz. H doz. cases, round or
OQUBLL..cocenosossanscens 075
lb 3 doz. cases, round . R
§0 1(14 0z'), 2 doz. cases, round . 180
llh 2doz Lue‘,round s ceeeee 200
cue 90
511,., ¢ . W AR st 9 00
Prices of cheaper goods or special brands

Cook’s Friend—
Size 1, in 2 and 4 doz. hoxes
0, in 4 doz, boxes.
“ 2in6
“12,in6
3,i

n 4
Pound l,lnu 3 doz. in case

0
80
< : . 70
“ &
300

oz. tins, 3 aea . 24
o 110

4

oz. tins, 4 *' ' é

Ib. tivs, % “ . sve 1

W. H. GILLARD & CO.,
Dismnnd«

l in. tas,? doz. in SLase.... perdoz. 120

1b. tins, 3 ** maE 90

4 1b. tins, 4 * rhnwen, 60

MAPLE LEAF BAKING POWDER,

PROPRIETORS.

3% Ib. glass !An, AR AN IS 8125
T R R 200
1 1b. sealer jars.. - 2%
THE ¥. F. DALLEY CO
per doz
Bilver (,mm, %4 Ib. tins, 4 to 6 doz
hngluh Cream, % 1b. tins, 4 to 6 doz. =
11b. tins 2to 4 doz. cases. 200
Kitchen Queen, 4 b, tins, 4 to 6 doz
cases 0 55
1b. tins, 4 to 6 doz. cases . 080
l b. tins, 2 to 4 doz cases ..115
En lish Cream, uhu tumblers . 07
/? 1b. jellies v 1%
DU B o ks o aasossassasmossbos 2%
1% 1b. Crown sealers .2%
BLACKING.
P. G. FRENCH BLACKING per gross
‘/ 1 TAS—— .0
{8 No. 6 .\ 4 50
)No. 8 oooe 7%
B I e s asii cr s aansnss 8%
THE ¥. F. DALLEY CO.
English Army Blu:kmu. gross cases $ 0
No. 2 Spanish A 3 60
No. 3 4 50
No.5 o o » e 72
No. 10 * .“ “ 9 00
Yuocan Oil Bhokma 1 doz. cases, liguid 2 00

New York Dressing, 1 doz. cases
Spanish Satin Gloss, *

Crescent Ladies’ Dressing, 1 doz
Spanish Glycerine Oil Dressing

BLACK LEAD.
Reckitt's Black Lead, per box

Each box countsins either 1 gross, l

CABEH

0z., % gro. 20z, or % gro. 4 oz
Dixon's Carburet of Iron Stove Polis
Tve doz . P Per r Y
&“ and tor
wus s prepa -
valwon \s truly uarvalled.!
STOVE POLIsH,
Per gross
Rising Sun, 6 ounce cakes. alf-gross
DD oo v i onites 3 .8$850
Rising Sun, 3 ounce cakes, gross
boxes...... 450
Sun Paste, 10c. size, '4 gross boxes. . 10 0
Sun Paste, 5c. size, % gross boxes.. . ... 500

THE F. F. DALLEY CoO.
Gem Btove
Polish. %

gross cases §9 00

per doz

Stovepipe
Varnish, 4

oz. bottles 1 70
6 oz. bot
tles 15
Boston
Brunswick
Bluck, 8 oz
bottles. . 17
BIRD SEEDS
BART. COTTAM & CO
“Cottams” Bird Seed 0o
Warblers Bird Seed 0 064
Belgian Bird Seed. 0 06
International Bird Seed. . 0 05%
German X Bird Seed. 005
German Bird Seed . 0 04%
London Rird Se: d, bulk 25 ib. cases. . 0 (5
Bird Gravel, 1 c. pkts., 24 in case, 0w
Bird Gravel, 5c. pkts., 18 in case 003

THE F. ¥. DALLEY CO

Dalley sSpanish Bird Seed, 401h. cases 0 06
0 LAY

Dalley's Bird Seed, 40 Ib. cases
CORN BROOMS
CHAS. BOECKH & SONS. per doz
Carpet Brooms— net.
“ Imperial,” extra fine, 8, 4 strings $1 65
- ¥ 7. 4 strings 34
= » 6, 3 strings 3%
* Victoria,” fine, No. 8, 4 »trings 3%
- - 7, 4 strings 310
o - 6, 3strings.. 290
“ Standard,” select, 8, 4 strings. 2%
» - T,4strings.. 275
b - 6, 3strings.. 260
- - 5 3strings.. 34

s

(“

EDW

l Ib. pu:kou seee
4 1b.

Rc(.kltl » Bquare

Reckitt's Bquare

CAN]

Apples, 8 .
PR gtlloul
Blackberries, 2
Blueln.mvl. 2
Beans, 3 . .

e
Sifted sel
Extra sifu

Pears, Blrllcl:;.
" w3

('menpple.;l
I’e.chu s .
3s

Plums, Green (
“  Lombat
Damso
Pumpkins, s
¢ gal
Raspberries, 31
Strawberries, {
Succotash, 's
Tomatoes, 3's
Lobster, talls
- flats
Mackerel
Salmon, Bocke

*  QCohor
Sardines, Albx

“ 8por
ine French
opener .....

Sardines, Spo1

S"{\Hng_l. n.'

Sardines, otht
Sardines, Am
" Must
50 tina per
MARS

Fresh Herrin
Kippered He




THE CANADIAN GROCER 45

QER e

/AN

Tastes Differ

in regard to the degree of stiffness required
in certain articles, but when 1t comes to a
question of what starch gives the best re-
sults, popular sentiment goes strongly in
favor of

OFRY

Ay

S JNIA SN NSNS SN AN\

a0\ A\

78N\

DI BTIETIAN

7\

WL JAIIS AT NI NI SN 408 SN \00S )\ %o

vmsosuens  EDWARDSBURG
===, ' STARGH

BLUE. Herrings in Tomato Sauce 170 19 pane R .
Herrings in Shrimp SBauce 300 mn _— 2‘ lltl; ; 7“5) ; ;“i) Rlal‘:'ic 'l‘r‘u?ll? hl wglish or Freach -
KEEN'S OXFORD per Ib Hcmng .mhAg:Eggeﬂwm ;% Brawn 11b .13 140 wrappers) 115 1c picces 075
e 0y .e ..
LIb. packeta .......... . 8017  Preserved Bloaters............ 18 19  « :,b - IR 18 CHOCOLATES & COCOAS.

4 1b. 8q focssoipieod ve g }; Real Findon Haddock . 18 1% “ b g 1450 150 ?‘. i n lrl‘:u per Ib
Reckm.l uare Blue, 13-1b. box. ... X 0 * s ‘ase 8. eacC 03
Reckitt's Square Blue, 5 box lots.... 0 16 c"‘f‘:‘:u:\‘,"s s T lgh.... - I8 IR Swmalier quantitics ' 0 7%

CAD . " ) CADBURY &
CANNED GOODS. per doz.  (omp Corn Beef, 1-lb. cans.. $1 20 $1 3 Lanch To R receeceers B B Fraok Magor & Co., Agents.  per dos
Apples, 88 ...oooiiiiiiiiinnn $0 70 §0 95 s . D PN .. 33 1% e, alb. .. $§5 6% Cocus essence, 3 0z packages $16
gallons sessssnsace SEN IS Comp Corn Beef 4db.can .. .... .... Chi Boef Ib. 160 170 per Ib
Blackberries, 3 175 200 W' e w1 88 pped h 1% 3%  Mexican chocolate, % and % Ib. pkgs. 0 40
Bluehernu. . .07 08 o ® - g 1500 16 W P '.‘. 1b i 165 175 Rui('howl.w loose 0%
Beams.3 ... . - 0% 0%  Minced Callops 3 ie 19 o s 16 10 o i D e 0 42% i
orn, 3's ..... é 50 075 - - . otted “" “‘“. ‘ocos Ni . tins 03
(Phemeo. rod pitied, 33 - (’) g g ’7? gt Togpee 11 e : (53 - H.l ! S 70 18] TODHMUNTER, MITCHELL & 0. % '
s - . R W E S8 BB i b
“" Bifted select .. . 08 0% English Brawn 2 i 3m P oor Ham 12 135 ) ha}ow /. s—6 and 12 1bs ‘:).Tlgh :
' Extra sifted 115 130 Camb Sausage 1 . 3% Pou.cd Deviled Ham or Ton Caraccas, %4 's—6 and 12 Ibs 03
Pears, Bartlett, 7. 1686 17 2 . 3 x $0 " gue, %Ib ° Premium, % s—6 and 12 Ibs 0%
z g I8 oo + zaz 39 &m}-. amgried 1 = 1% , iled Ham or Ton- Sante, Y4'» Gsnd 12 s 0%
Pineapple, 3% ....... . 175 240 : ~ i s in gue, % Ib. 120 13 ool bt and 13 ibs 0n

% 3s . 240 350  Soupsand Boull. 3 . 1% By Sticks, ,,,.:.,o, b
Peaches, 35 ....... S 16 300 “ i 450 WHITE LABEL o - L

- s . 325 00 Soups Assorted, 1qt... 300 315 meopathic,

Plums, Green Gages, s 160 180 v 15 300 210 e Rl Y. 0D
® Lowmband.......co00000 15 70 Gelatine of Boar's 3lb 3N I London Pearl, 12and 18 * 0

*  Damson Blue 115 140 Braised Beef with Vegetables, Rock Chr kN £
l'umPiinl, B s avipe .07 3 90 Piquant Sauce, Gumbo, Tom- Bulk. in boxes 018
RaspberrieH10% -3l 1% pito sad Rice, 31b............ 308 310 ' St

herries, J s . over Roast . esee ‘ou ~
Strawberries, 2's 16 1% liced Gold Band Bacon . . 300 . SegnlCosen Bussnce. pachages e
Snw.r- g% 0“ ;g Mh por - CHOUOLAT ‘l.\(lA:‘:. ¢ i3
's Y » > PR O n 12
. ;;g 535) Beardaley's Shredded, 3doz. pkgs.... 090 Veaille '*"1“1 b Ib bxs
gL}
12 1% CHEWING GUM. Yellow wrapper, p lb. 3034 $03%
‘ : % l‘; Tutti Prutti ‘Su;:.h.n. e l’t.lr ;’" TW“ . 03 om
Lt , 3800 barm .............. &
O s 115 1% " lin cream pitcher) 33c bare 1 0 Usswagennd
“ - Hnrdlnu. Albert, i'stins ... ... 13 . = sugar bowl lk bars 135 lue Premium om 0w
#' ~ ‘stins ... 030 03 e un )u) 1 3% Cascs of Less
- Sportsmen, '4's genu- l’oplin Tutti Prutti (in da- 15 Pastilk S41ls than
in. Mm high grade, Iay ................... 37 “Ml': ‘T - g~
.............. e 019% rml:chuumm 23 50 packages .. 075 . et L L
Sudmu. Sportsmen, %' . . Round Pepsin, 30 5c packages 100 RY's
Su'dlnel key opener, 016 0 18% , 380 5¢ b.n snd pkgs : 15 00 (A. P. Tippet & Co., Agenta ) N
s 010011 Cash Box, 160 5c bars LX) Chocolate— per I}
" W = g » 0185019 Tutti Prutti Show Ouase, 180 5¢ bars C 148, 61b. boxes 042
Sardines, other brands 9 11 016 017 A e esascuestndtertnt 65 Vaailla, 48 04
PCO. -uu..., gg g: Vuﬁ,@u-(ﬁuminmhou - * Gold Medal b:doelt 6ib. bxs.. 09
- ‘s 1 cgka— s Pure, unsweeten (s 042
Sardines, Amer., %» " . 004 009 LMET BRAND Banper Gum (English or French wrap- Fry's * Diamond, ‘- G’H. l.:: 0N
. . " ... 0m on (OmdB« 1ib. . 140 150 pﬁ"""“”"“"' 07 Pryl“lono‘nm ?..sn.u. oM
" Mustard, ¥ size, cases = 3b........ . 360 3175 rtation Gum (English or French Coc: per doz
50 tina per 100 .......... ... 10 00 11 00 ’ :{g :,'8 5% wrappers) 115 lo pieces ............ 065 (mw.u.!uam in box -t
MARSHALL & 00., SCOTLAND. - “ i ‘e e Mesios "’“{‘; 'I L 1% - e
Fresh Herring, 1b............ 110 115 Roast Beef, 11b . 140 150 Orsnge 150 1c pieces........ 075 Homeopathic, %'s, Mib. ¢ 0
Kippered Herring, 1-ib.. 16 1% " 2ib 260 37  Black Jack, 115 lc pleces . swweds. — 14'1?- n'n.’ovi:p §
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CANADIAN TOMATO CHUTNEE

For Soups, Gravies, Curries, Fish, Game, etc.

Used for lunch and breakfast as sandwiches.

Highly recommended by H. R. H. Princess

Louise and by the late Sir John A. Macdonald.
For sale by leading wholesalers.

Prepared by M. P. CARD, Guelph, Ont.

Headquarters for

Stencil Brands

CORPORATE SEALS . . .
RUBBER, BRASS AND STEEL STAMPS

HAMILTON STAMP & STENCIL WORKS

Hamilton, Ont.

THE “ DIAMOND”

OIL BLACKING

TRADE

ally prepared for the people, recommending itself
en acknowledged for years the best kind, as it pre
% and imparts Lo leather a brilliant jet black polish. It
has numerous imitators, but continues to outshine them all
Ask for the original, and sce you get it

W. BERRY, - MANCHESTER.

Send for samples and quotations to

INSURE YOUR LIFE IN THE
CONFEDERATION LIFE ASSOCIATION

he right man

he right man

to fill a responsible place in business is the one who

he right man

to have the responsibility for the welfare of his wife :
and famlily is he who makes provision for their com- g
fort In case of his death.

knows that to insure his life is the only way to make
such provision, and he knows that

he right policy

CDONALD,

Managing Director.

&
x

is the UNCONDITIONAL ACCUMULATIVE Policy of the i

looks ahead and provides for future contingencies.

CONFEDERATION LIFE ASSOGIATION

It contains one condition only--that is the payment
of the premium. Rates and full information will be
sent on application to the Head Office or to any of
the Agents of the Assoclation.

~ HEAD OFFICE- TORONTO.
W. C. MACDONALD, =
Actuary.

WHEN YOU REQUIRE e n

Offices and Warerooms Factories

80 York Street.

R. E. Boyd & Co. * = Montreal

168 to 168 Adelaide St. W,

Brushes, Brooms and
. Woodenware

Drop a card to Chas. Boeckh & Sons, Toronto,
asking for Illustrated Catalogue and Price List.

Montreal Branch

{ & 3 De Bresoles St.

JOHN 1. MOITT & CO.'S Caraceas Sweet, in hoxes, 6 1bs. each. 0 38 ‘lII.‘ purkugv.;.:‘ and gobll» cuses
2 rent v lla Tablets, 416 in box, 24 Loxes s b " o ) -
(R 5. M don gent, Toron anilla Tablets, 416 g y
Mott \‘ Bro ,mi paae, S ll" ;, ;: “d 30 in cuse, per box, net .42 5¢. package, 4 doz. in case, per doz. ..
Mott s Prepared Cocoa 0 28 German Sweet Chocolate Bulk Brls
3obi:s Honen YO 032 Grovers’ Style, in boxes, 12 1bs. cach. 0 28 Edelweiss (thin strip) per 1b 020
Motts Breakfast Cocou (in tins 0 45 Grocers' Style, in boxes, 6 1hs. each 02 Improved Shredded, 018
Moti s No. 1 Chocole 030 Eight cakes to the Ib., in bxs, 61bs. . 0 25 Beaver - g 16
Mott 8 Breakfast Chocolate 028 Soluble Chocolute l}:‘d::‘r:(x).“d . =i 1l§
:;.,” ! ‘hm‘.l gosoe f:) ;9, In canisters, 110, 4 1b. and 101b 0 50 Porms, 3 et cont. o 3 Saoe
A S A g - Breakfast Cocoa
Mot s Freach-Can. Choeolat 018 e 9 1bs. cach. % 1b A COFFEE.
Mott 8 Nuvy or Cooking Chovolute 027 In bxs, 6 a0d 13 be. cuch, 3% 1b., tine. 0350 Green.

Mott's Cocna Nibbs 035 COCOANUT. Mooks 0
;l‘)uuxli..( St I:\I‘ “ : {j g‘; CANADIAN COCOANUT €O Old Government Java 0
an SUIcks ¥ros<s 2
Mott's Confs cti ry Chocolate. 021 0 43 » White Moss Beaad 927 ::l“.'m.allib.n l'c)lonv '''''' g
Mott s Sweet Chocolate Liquors. 019 030 Pkgs. 110, 150r 30 1b. « 98  Porto Rico...... ‘ 0
COWAN COCQA AND CHOCOLATE (0O 4 “ “ 0 %9 Guatemala . 0
Hygienic Coco o or 10 020 J.mmu‘_n " 0
('%"‘ul.”l'l', : Bulk Y Maracaibo....... 0
soluble Coco: \)‘hu. Moss. 10, 15 or 20 1L, Pails 02 TODHUNTER, MITCHELL &
Diamond Feather Strip " ks 0 022

Ih. cake, per Ib Special Shred,

Koyul Navy Chocolate Macaroon, “ 4 . . 018 ‘,’,“,’,".'."“
1% Ih. cake, per 1} Crown Desic., 12, 20 or 251, * 0180 o
Mevican Vanilla Chocolate, 12 1L Special, o ol i 017 "B
boxes, % Ib. cake, per Ib . 035  Burrels, 2c. per Ib. less o TR
WALTER BAKER & CO.% Terms, 3 p.c , 30 days net Arabian Mocha 0 32
Chocolate — SCHEPPS Maracaibo... 028
Premium No 1, hoxes 17 1hs cach 0 4¢ Tmproved in packages— per Ih Santos 022

1= Excelsior Blend.

Baker's Vanilla in boxes, 12 1bs each. 0 50 1 1L puckage, 15 and 30 1bL. cases 02 Crushed East India

=88
BRERRERE &

cocoocceoe T

T
50D e -

coococccooce
ERBRRKRNEEe

CONDENSED MILK.
NEW YORK CONDENSED MILK CO

per doz

Gail Borden

Eagle, 4 doz. 1

Ib. cans per case 2 50
Gold Seal Brand

4 doz. 1-1b. can

per case 2w

Borden's Peerless
Evaporated Cream

Family size,

d incase 17
Hotel size,

quarts, 2doz

in case
Half-gallons

1 doz. in case
Gallons, %

doz. in case

Quality thorough
guaranteed,

—————————

EXTR

Dalley's Pure Fruit
bottles, all flavor
Lml:ﬁ'l‘l‘mpmd Ext

flavors.
Crown Brand (R‘obe
]

flavors .
Dalley’s Fine Gold E
tles, all

©

%

0 - 0O -

Parisian Essence, §
K, Bores
tchup,

giauad 5 5

"

Pepper Sauce, |

FLU)

JOHNSTO!

Fluid Beef No. 1,

No. 3,

No. 3,

No. 4,

No. 5,

Staminal—3 oz. bo
40z

8 oz.
18 oz.
Fluid Beef Cordial

Milk Granules, in
Milk Granules wit

4 doz
|
Currants—Provin
o Filiatn
Patras
» Vostiz
Blue |

Dates, Hallowee
Figs Eleme, 10 ¢
o il

181
"8l
Laps
natural, bo
ditto, bag:
Prunes—Bosnia,
- Bordes
Raisins— Valenc
- Fine, ¢
Selectt
Layer
Sultan
Cal. I«
50 1b
Mawaga
London
Black By
Blue Ba
Choice C
Dehesa (
Non Ph
Imperial
“ R

Applel. dried,
. evapor!

Split Peas
Pot Barley ...,
Pearl Barley, .

ROBINSON

Patent Barley,
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Nothing suits refined tastes half as well.

A. F. MacLAREN & CO. - TORONTO.

| S From all Parts
“ w ...of the world come enquiries and orders for...
T =l WcLRENS IMPERIAL CH
j \—_/
.'; MDA O I B A L i

|
iscui Celery Salt, 2 oz. bottles, silver tops,

; EXTRAOTS. per doz. Tea Biscuit Flour, 31b. packages, 3 doz ' ® JAMS AND JELLIES. : -
Puse N BRI ooesansssionss i £ = per doz p 25
| Dalley's v hni;.nﬂnncu P4 oz 0 Graham Flour, 3 Ib. packages, 3 doz I-'r::k‘ ';'"‘:l:L‘L:.‘ .um‘»'l"'nl.m per d0Z.  Ourry Powder, 3 0z, bottles, silver
! Dalle -'l‘ropu:sl Extracts, 2 0z. bottles e s T oA T 1 P : ¥ Orange Marmalade ‘ 150 tops, per doz 175
‘ﬂ P Bread and Pastry Flour, 2 Ib. pack v ’ .
| 075 . 3 dos. cases 1% Clear Jelly Marmalade 180 RICE, ETC.
! Dalley's Hne Gold Extracts. 2 oz. bot- . e R i Sunwlmrry W. F. Jam 20 Rice i perlb. per Ib
| tles, all flavors...... % GELATINES. rrx.en, 200 Standard “ B 0 03%, 0 0o}
Crown Brand (Robert Greu & Co F ENOX'S 175 Patua 0 4%
! oz Bottle, per doz. 0 %0 Sparkling calves foot. .. .. wice 39D B"" Currant .. 18 Japan 005
| 2 .. - 150 Crystalized Fruit, flavored 165 OtherJams *“ j 1% 1% [mperial Sceta 0 05%
| e . - 200  Acidulated .. 15 Red Ourrant Je“y 27 Extra Burmah 003% 004
| = - -« “ 30 (Sold by all wholesale grocers.) (All the above in 1 1b. clear glass pota. Java Extra 0084 0 06% :
) 8 " Bottle b 6 00 KEOPFF'S FAMILY GELATINE LICORICE. Genuine Carolina 0085 010 H
| 4 » Olmlﬂmp'r * 350 Robert Greig & Co., Agents. —_ Grand Duke 0 06%5 0 06% 1
1 “ 700 1 oz. Packages, White, per doz. 85 w0 YOUNG & SMYLIE 8 LisT Sago 003 005 :
i per 21 00 “ “ Red w 90 g5 3-lb. boxes, wood or paper, per 1b W Tapioca 0 UJ“ 0 05% -
! I\Qwhu l'lul.d Bmu“' "gross 13 00 COX 8 Fancy boxes (36 or 50 sticks) per box.. 125 . :
{ Ketchup, Bcro' To) 00 1 Quart size, per doz . 115 ., Ringed 5 ib. boxes, per Ib .. 040 STARCH
P 8.&L "lrl(h(}ndo‘ 2 Quart size, “ 2% Acme " Pellets, 5 Ib. cans, per can 20 WARDEDURS SRARG ¥
i per doz .. 380 HARDWARE, PAINTS AND  “pecpog. o fancy boxes (40) Laundry Starches— o0 i
"""" y per box 50 — B
! Pepper Sauce, per groms........... B OILS. Tar Licorice and Tolp Wafers, 5 Ib (b_" 1 w}l‘“" "j Blue, cartoons 0 5% ’
FLUID BEEF. Cut NAILs—From Toronto— cans, per can 200 "‘"’a aundry s 0 0%y
! 0 , 0 g 50 to 60 dy basis . 13 Licorice Lozenges, 5 1b. glass jars 175 Silver Gloss, 6-1b. draw-lid bozes 0 07
JOHNSTON 85, MONTREAL. - z p . >
- « Silver Gloss, 6-1b. tin cannisters om :
Fluid Beef No. 1, 30z tins ........ $3m 40 dy . 2% 5 Ib. cans 150 e dwardst - -
No. 2, 4 oz. tins s B8 ﬁ xlly6 opiar e 240 *“Purity * Licorice, 200 sticks 146 Ex :xx'.wk::"" Gloss, 1-Ib 007
- 3. 8 oz, ti 5 an y 245 “ 100 sticks 073 - A
| gg' 2_ i.ﬁ,‘ :'::: ls 15 10 dy * 2 50 Dulce, large cent sticks, 100 in box 075 ;".l"r("‘ . large ‘l‘;’“‘l' 0 063
! No. 5 21b. tins. ... 27 00 8 and 9 dy 25 . = uson's Satins, 1 cartoons... 0 07%
l — S -2 6and 7 dy 270 MINCE MEAT. No. 1 White, bbls and kegs 0 04y
; T oo et 5dy 2% Wethey's Condensed per gross, net #1200 l-l“ Ty Sta ;. i N o gyt
soz i . lg (7)(5) ;:}; :g 3 2 WINES, LIQUORS AND MIN- "'W. . Benson & Co.'s Prep. Corn 0 06%
Elid Beof ot o boiies " 13 d8 4B QR $B o snin poe, weoses,  SenIRRE oo ~
dy © ’ b AACKS 00, MONTREAI R :
M:Ik Gm:ll:‘::l;:‘(.{'re‘ntllmm cases o HORSE NAILS - AGENTS Edwardsburg No. 1 white.1-1b.cart. 0 09
4 doz 4 * &4 Canadian, dis. 50 per cent Watson's Scotch ""“‘"l‘“."‘ No. 1 White or . 3
l"ill;li‘l‘s HORSE SHOES 1 Star Glenlivet, in cases %80 30 Blue, 4-1b. lumps 0 0% "
. From Toronto, per keg 360 I ’ )50 10 0 KINGSFORD S OSWRGO STARCH
FOREIGN. per Ib.  SCREWS—Wood— Old Liqueur ; 1500 1550
Currants— vamunln bbls 0 00‘.‘0 044 Flat-head iron, 80, 10 and 5 p. c. dis Old Glenlivet, in wood, pgal. 125 68
bbls 0 04'5 0 04y Round-head iron, 75, 10 and 5 p. ¢. dis Watson's Irish
5 Filiatras, h s 0 04% 0 0415 Flat-head brass, 7%, 10 and 5 p. c. dis Old Trish i% %
- %4 bbls 0045 004 Round-head brass, ’?‘ , 10 and 5 p.c. dis Banagher P50 10w
- I‘uru bhis 006 005's WiINpow Grass. [To find out what break in wood, per gal 2 » =
v % bbls 005 005 any required size of pane comes under, ‘00 Sayer & Co Cognm
% *  cases 005 005% add its length and breadth together I Star, in cases 1 120
" Vostizzas, cases 007 008, Thus in a 7x9 pane the length and breadth vsop * 1630 170
- Blue Pearls 008 008 come to 16 inches, which shows it to be a In wood, per gal 50 )
Dates, Hallowee boxes (new) 0 06'4 0 063, first-break glass, i.e. not over 25 inches in ~ Warter & May, Oport :
FIFI Eleme, 10 oz . 007000 the sum of its length and breadth.] Ports 210 &
. " }g::) 009 012 ::L hrunﬁ(?ﬁ in. and under) 1 1 \\n}‘lwm & Warter ‘ 401b. bozes, 11b. phgs.. 008 I
* “ ) 011 013 opE—Manilla 009 009%  Sherries 200 6 > - .
. " : < {7 6-1b. boxes, sliding covers
®1b 013 016 Sisal ‘ 0 08% 0 07! ). & R WLEA, MONTREAL SILVER | 6-lb. ing .
“  taps o 003% 0 04% AxEs— Per box 6(»“!21!] . Cockburn very old Highland §75 9% GLOSS \ (12-1b. boxes each crate. 0 08 }
natural, boxes 007 Snor—Canadian, dis, 17% per cent sSpecial Scotch »50 100w PURE 16-1b. boxes o
ditto, bags 004% HiNaEs “ Special  Liqueur, 1 OSWEGO | 40-1b. boxes, 1-1b
Prunes—Bosnia, cases 006 007 Heavy T and strap 0 4% 005 years old 1550 165 CORN STARCH | packages 0%
rdeaux 0 04% 0 06% Screw, hook and strap 003% 04 I Fine old Scotch 440 For puddings, custards, et
luum. Valencia, off stalk.. 005 0 05'y WHITE LEAD—Pure Association guarantee, Special old Scotch 300 ONTARIO) 3B1b. to 451b. boxes
Fine, off stalk 0 05% 0 06 ground in oil per Ib . STARCH 6 bundles "o08
" Selected ...... 0 08% 0 07 % Ib. irons...... . 0 043 0 04 MUSTARD. STARCH IN | Silver G .
u M . NO. ( e » Tins wr b - ot ]
" gy e o o No 3 0 03% \'W?)".‘""_g T ;" h; ; 'rlu: r'mnk;'mm-q ARCH CO., LTD
50 Ib. bxe. 3k 4cr. 007% 0 08", TURPENTINE “ Y 1b. tins 0 42 - i“‘l" - AN
' Mawngs per box. Selected packages, pergal. 040 041 “ 12 1b. tins 045 F‘""_““ 4;“"_ l")‘_h*-f-ls of 40 lba.. 0 04
**  London Layers........ 160 180 %c, extra outside points Round Tins ‘:;"l’; Quality White Laundry
“  Black Baskets 122 265  LINSEED OIL— F. D. % Ib. tins 025 Bk Bl Suse 36 1bs 0 054
*  Blue Baskets . 225335 Raw, per gal veees 0456 086 “ ' 12 1b. tins 0 7% K "‘-l'"m"‘ 0 4y
' Choice Clusters BV Bonlnr,u . 048 049 i gt =t egs, 10011s 0 4%
“ 5 : 4 1b. jars, per jar 075 Lily White Gloss
Dehesa Clusters ...... 350 400 %c. extra outside points “ 1™ o 0% l\’ X "
) " Non Plus Ultra 600 Guus—Common perlb...... 007% 008 * 4§ 1Ib. tins, decorated, p.t. 0 80 S o et apecTyutaln. 0the. § G0N
*  Imperial Bunches 575 6 INDURATED FIBRE WARE , ! H l‘""’ ﬁ“'”f“' Cases 361ba. 0 07
* amian Clusicrs § 0015 % ' ol R s 3 e
D ) Crown Bram obert Greg o » 1D » clied cannisters,
DOM ESTIC. 1% pail, 6 ¢ LT“‘ -5 2T - 8B T KTUSS per gross 8 in crate 48 [bs 0w
) Apples, dried, perlb....... 002% 003  Star sun .n: 12qt 380 Pony size, - §7 50  Beer Mug . 16 2 Braotford Gloss
o evaporated. . 093 004 Milk, y 475 Small Med. 750 Tumbler 11 50 1 1b. fancy boxes, cases 36 lba. 0 07%
| Ruun-l holu.)mul fire l'lll 4qt 475 Medium 10 50 Cream Jug 21 @ Brantford Cold Water Rice Starch
FOOD. per bri Tubs, No. 1 : 13 30 Large 1200 Sugsr Bowl 22 00 11b. fancy boxes. cases 28 1bs 008
HDIN. PORS «ccocicconones 3% $$50 ? 11 40 Spoon 1800 Caddy 28 00 "l".(hlkn lectric Starch
'ot Bar 3% 350 .« « 3 9 50 THE ¥F. ¥. DALLEY Co PRSNAEES 2 op 30
Purl B.rl.foy. XXX, 601b. pkt. 100 Fibre Butter ‘Nln(m 1bs) 380 Dalley's Mustard, bulk, pure, perib.. 02 ¢ “"“?” g"_:“"’ .‘m‘”""&‘l‘.r" p. Corn
b ROBINSON'S BARLEY AND GROATS. Nests of 3 28 Dalley’s Mustard. % 1h. tins, 2 doz. in 1 1b. plega IS % W 0 064,
w e p No. 1 Pure Prepared Corn
Keelers No. 4 8 00 case, per doz 2 00 11b. pk Seass & 8
Patent B"h % Ib. tins pe; d’f"' s " 5 700 Dalley’s Mustard, 4 1b. tins, 4 doz. in - PN, S0 - 0 0slg
“ il ¢ T 1% Al 6 00 case, per doz 10 SUGAR ——
Groou o ‘1% 7 5 00 lmlh') s Superfine Durham Mustard, Granulated 0 040
o 5?", G ot arsorasssil g lllll Pans 265 bulk, per Ib 012  Paris Lump. bbls. and 100-1b
ash Basins, flat bottoms 265 15 Ih. tins, 4 «I../ in case, per doz 065 voxes 0 5% 0 %)
DALLEY'S ROYAL HYGIENIC SELF-RISING H dy Disi **  round bottoms gg ‘]H. tins, 2 * . - 12 ™ in 50 1b. boxes 005k 0 (5;:
FLOURS. an . l b jars, per.loz 140 Extrs Ground, bbls. Icing 0 005
Hook - ;° 4 per doz.  Wate Glosst ‘l‘wh ok L1700 780  Powdered, bbi ea” § asi':
,z“'"“ our, I whce- Dish Pan, No. 1........ 760 % m lass tumblers 075  Very bright refined 0 03% 0 03%
p ~ n;‘:‘, “) D“!i Py 1% P ’ 3 62 Jersey Butter Color, 2 oz. bottles, per ight Yellow 0035 008,
y ‘“ln “" 19 Barrel Covers and Trays 475 doz 135  Dark Yellowll 3 3%
case.. .. Rallroad or Factory Pails 475 1 gallon tins, per gal 200 Demerars I 5w
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THE CANADIAN GROCER

After the Rush

Jams and Jellies in 1, 5, 10-pound tins, and 7, 14,

and of course you want CREAM SODAS,

2-pound tins, and 7, 13,

27-pound pails ;

stock is complete without them.
If you are in need of any of these, drop us a card.

Toronto

of Christmas trade you will naturally want some
lines that will be *“ business bringers.”
Jellies and Mince Meat will aid you.

Our Jams,

Mince Meat in 1 and
no grocery

28-pound pails ;

Biscuit & Confectionery Co.

TORONTO.

FRONT STREET EAST - -
SYRUPS AND MOLASSES. el CEYLON PR “rTR e Llhel retail ulﬁ wadaa 3;2 CIGARS—S. Du'ls l soNs. MONTREAL.
T n oes s Y GUSIabs), * W iciisens
SYRUPS bbls. %bbls  Pekoos ...... 02 040 q Tmna 3 per cent. off 30 days. Madre E' Hijo, 1 - g P"'m"
Dark...... .pergallon. 023 025 Pekoe Souchong 017 03 o io, el —
Medium.... e . 08 03 e i TOBACCO AND CIGARS. Madre E' Hijo &733.'.'3;" ----- : S8
}Bin‘hlf(' cvees . 032 8 ""-’ wder British Consols, 4s; Twin Gold ' Perfectos 85 00
3 “’ué b aadis ° 1 fp;j Jases, extra firsts 042 050 Bar, 8's 059 - *  Longfellow . 85 00
S o ne i 140 Half = Chests, ordinary Ingots, rough and ready.Bs 0 57 “ “  Reina Victoria .... 80 00
- » e ﬂr;{u Sl ; 022 038 Ir;;;lrrtl7gﬂ e 3:? HP.d R' Pv . 5500
MOLASSES i Young Hyson— e . re, Reina mwna . 8500
Barrels. . 023 03 Cases, sifted, extra firsts. 042 0 Index, 7's 04 . 5000
Half-barrels swee .02 03 Cases, small leaf, firsts 03 0 Honeysuckle, 88 ...............c..ee 0 56 - (‘um_hl.lde Renlu ...... 50 00
SOAP Half ' Chests, ordinary g s .. 41 Bouguet ceereriens 5600
S ] firsts 02 0 clona, 158 . ins ....... . 50 00
Babbitt's ** 1776 " Soap Powder 84 00 Half Chests, seconds 017 0 Brunette, 12's ceeens 044 e: Longfellow . 8000
thirds 015 0 ane of Wales, in caddies. . . .. 048 . Perfectos .. . 8000
common 013 0 “  in 40-1b. boxes. 048 Mungo, Nine........... . 3500
Vot Bgson— FING SUBYS CANADIAN TOBACCO CO., MONTREAL. , Cable, (Glmhu g g
2 = ‘ ueens ..
Hulf C hu:w ::.a}:nla 3 11:': ‘lj Cut Tobaccos— O l‘.(m'fl“ All 1“]““0 *
Half Boxes, firsta 028 0 Comfort, 1-6,51b. box 0 22 p‘? ']lxid,e Z %
seconds 016 0 ’R_TT (hlll nu)n 1-10,5lb.bx 0 ZBl Mauricio . E 15 00
Half Chests JAPAN @IRMIL] 10.F,10.51b. hox 0328
Finest May pickings 038 0 5uhmu 1-10, 51b. box 0 32'% WASHING POWDER.
Ch v P . 032 0 Imperial Cigarette Tobacco, 1-10,
“hoice 0 32 ‘SILVER DUST
" g F 51b. box ¢ 040
:mui( " :j i@ :_) Quesnel Tolascs. Al shot 0 60 Case .. 72 1-lb, cartoons . 500
ine y . 5 0 2 4 wt P : 1 g Hull case.. 36 1-1b 2 50
Good medium 02 0 ( r‘tmu( |ll“, lug .Muture, & 1b gm 0 50 Case 2 3ib 425
Box Lot tsoisadl £ (- Medium. ................. 019 02 llb.tin 047  Haie cage.. 12 $b. 212
ox Lot X 10 Good common i 016 0 Cigarettes— per LOOC  Case. 100 5-cent paci hgm 350
Freight prepaid on 5 box lots Common . : 013% 015 Sonadora Havana $10 00 Half case.. 50 5-cent packages 180
Nagasaki, % chests Pekoe 0 16 0 2 Royal Turkish Egyptian 10 00
BRANTFORD SOAP WORKS 00 - " ::::l’;,‘::(wdﬂ g {'4 3 u‘i'ﬁ’,ﬁil{;“ Creme s ; g WOODENWARE.
“ g = > - : per doz.
s:hm;;" i L I‘lln‘n‘lrr'xll"llrll(‘/xrmrxm tobacco) g‘lg PM“ 2 hoop d”" h‘) 2 $ } g
LIPTON 8 TEAS > "
No. 1 Ceylon, retailed at 0 50 0 ll\){lu.,.‘«:l:mht:i:“'::; chewing)— e “ 2 " “ “ g 140
Mo & ¥ v Y 0 2% ¢ 5 " “ =
\.‘: 3 o . :j gj 0 2 \u\) plug mark..... 633 3% “ 3 " pmnlul “ g } ‘53
" All the above can be had mixed with- . e s snsan 8 Tule No.oO..... 8 00
Green Tea at same prices, -y v b A 6 50
Pl k (with h d - b "
Tuapanacron.  perty, TUHmg ST S pkeu G- gelb v 4 1
* Ivory Bar " is put up in 1ibs Ibs, Brown Label, 1 lbs. retailod at 25 20 Crown Rouge smoking 0 38 e .
3b. bars, 60 1bs. in box : 10and 12 oz cakes, Brown Label, % lba. retailed at 26 Leaf tobacco, in bales 008 02 b R S0k o Tl
120 in box: Twin Cake, 114 oz. each, 100 in Cigars— = R, SRS oo s
Green label, La Sonadora Reina Viec- S« s 140
hox retailed at toria Flor Fina, 1-20 $85 00 X 3 1%
Quotations for ' Ivory Bar and othe 0c La Sonadora Reina Bou- Special Globe 15
brands of soap furnished on application Blue label, quet, 1-10 55 00 Matches— 5-Case Lots, Bingle Case
retailed at Creme de la Creme Reina Telegraph ... $3 30 g
2 0c. Victoria Extra, 1-20 55 00 Telephone . 310 33
TEAS Red lable, Creme de la Creme Reina Parlor . 170 175
BLACK retailed at Victoria Special, 1-20 50 00 Red Parlor. 170 175
Congou per 1b. per It . " ! 50c. Honeymoon, Regalia Com- Safety 400 420
Half Chesta Kaisow. Mon Gold label rnv!.nlwl at fc me il Fait, 1-40 55 00 Flamers ........ 22 23
ing, Paking 012 06 Terms. 30 days net :-](;\'lu(uhh;(u |w‘ 55 00 BRYANT & MAY
Caddies, Pakling, Kaisow 018 050 " KOLONA 4 Fayette Reina Vie- §
Ceylon Tea, in 1-1b. and %-lb. lead packets toria, 1-20 32 50 Robert Greig & Co., Agents
INDIAN = L) black or mixed Noisy Boys, Blue Line, 1-20 25 0 A\(' 9 *}nhl) per gross $200
Darjeelings 03 05 Blue La 1 at 30 022 Princess of Wales, Prin 10 5 110
éx&"'r'f“”” - 0 ?.1"‘ :J G!_) ﬂrf "“,'f 40« ? '.’{' cess, 1-10 . .. B0 2 Tlger. - 5
ekoe Souchong 018 0 25 Red Labe e 0 35 Ditto, low xruh:u S1350 2000 4 . - 2

icorice Good

S

SOME OF OUR
LEADERS ARE:

E§P°"'5h

0URG & SMYLIE'S

CHLC

LicoRrice

Pure Calabria “Y& S Licorice
Acme Licorice Pellets
Tar Licorice and Toln Wafers

Licorice Lozenges
“Parity” Penny Licorice

- Brooklyn, N.Y.
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“ATHLETE” CIGARETTES

THE CANADIAN GROCER “DERBY” CIGARETTES

PUREST AND BEST

Winds;)r Salt

FOR HOUSEHOLD USE N |3
FOR MAKING BUTTER Al e ser,. ‘
FOR MAKING CHEESE e |
Ccmpesed of Natural Crystals uniform—and dissolves readily oS son ;
TAg:; gAh! 4
/’-"‘\. y
THE WINDSOR SALT CO., LIMITED,
AWAAGN 3
N S
=2 ’

THE “GENUINE”

s the King of all Lamp Chimneys. Made
of the finest quality of Pure Lead Glass.

RADE HANDLE SEAL OF NORTH CAROLINA SMOKING TOBACU!

V/T

s

EVERY CHIMNEY
NICELY WRAPPED
AND LABELLED.

HEAT WILL! NOT
BREAK IT.

I'here are a number of so-called Pure l.ead
(;lass Chimneys on the market, and we
would warn dealers to beware of imitations
of our “Genuine” Lead Glass Chimney.

GOWANS, KENT & GO0, - TORONTO

ALL THE LEADING WHOLES

E. T. STURDEE

Mercantile Broker,
Manufacturers’ Agent,

GOX'S GELATINE reastworsss.

ESTABLISHED 1726.

Agents for Canada
C. E COLSON, Montreal.
D. MASSON & CO., Montreal.
ARTHUR P. TIPPET & CO,,
Toronto, St. John, N.B., and Mont1eal

ST. JOHN, N.B. Evc, ETc.

Wholesale trade only.

CHARLES F. CLARK. EDW. F. RANDOLPH
PRESIDENT. TREASURER

ESTABLISHED 1849.
THE BRADSTREET

HERCHNTILE AGENCY

HE BRADSTREET COMPANY,
Executive Offices, PROPRIETORS.

NOS. 279, 281 AND 283 BROADWAY, NEW YORK
m'h the principal cities of the United States
the Oontinent, Australia and
in London, England.

The Bradstreet Company 18 the oldest and,
financially, the strongest organization of its
kind—working in one interest and under o©ne
wmanagement—with wider ramifications, with
more capital invested in the business, and it
expends more money every year for the collec-

tion and dissemination of information than any
similar institution in the world.

TORONTO OFFICES gg %’:ﬁ{&t{m&‘i‘:&
THOS8. O. IRVING, 8Superintendent.

0AKEY'S
‘WELLINGTON’

KNIFE POLISH

The Original and only Genuine Preparation for
Cleaning Cutlery.

JOHN OAKEY & SONS, LIMITED,

« Manafacturers of Emery, Black Lead, Emery and
Glass Cloths and Papers, etc.

Wellington Mills, London, England
REPRESENTATIVE IN CANADA :

JOHN FORMAN, 650 Craig Street

MONTREAL

“RICHMOND STRAIGHT CUT” CIGARETTES

“SWEET CAPORAL” CIGARETTES
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