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More Grocers Than Ever
are handling . . .

Robinsons’
Patent Barley

Those who study their customers’ necessities 
are enthusiastic in pushing this line. It is a 
Food pure and simple. It pays a good profit.

Write for sample package and particulars.

Frank Magor & Co., 403 St. Paul Street, Agents for the Dominion, Montreal

■GROWING IN POPULAR FAVOR DAILY—
The healthful and nourishing qualities of

“Crown” Brand Table Syrup £e
are being appreciated by all families using it.
As a seasonable line, bring it forward NOW.

Ask and get “Crown Brand” 
from your jobber.

PUT UP IN TINS
2-lb. tins—esses 2 doz. Also in Bris., V% Brls 
5 “ “ “ 1 “ Kegs and Pails

10 " “ “ 54 “
20 “ “ “ yA •*

Freight psid on 5 cases and over to all railway 
stations east of North Bay.

it-

EDWARDSBURG
53 Front St- East. TORONTO, Ont.

STARCH
ESTABLISHED 1858 
Works, CARDJNAL, OoL

LIMITED
164 St. James SL, MONTREAL J
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THE CANADIAN GROCER

1 I *11 The faultless pro-
UVr U 5) duct of a faultless

factory—a factory 
whose seventh time enlargement is due en
tirely to7he Satisfaction of Unvarying Quality

It’s the old story of the success that comes 
to those who live

ïp.Vïï flacaroni
highest.

Taylor’s
1Ï Candied and Drained Peels, 

produced by specialists in 
this one thing from year’s 
end to year’s end. Their

Unvarying Quality
has won an enviable reputa
tion among the elect. The 
entire time of the makers is 
devotèd to maintaining the 
standard

Peels

“Thistle”
IT The brand that sells solely 

on its recognized merit, 
which was gained by con
scientious effort to maintain

Unvarying Quality
Clean, wholesome Haddie 
that win confidence and hold 
permanent trade. The brand 
that sells—the “Thistle”

Haddiç
________________________v -

Arthur P. Tippet & Co.
Sole Canadian Agents

8 Place Royale, - Montreal

i
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# BROKERS' DIRECTORY
Manufacturers and merchants cannot expect to develop, maintain 
and get the best out of the Canadian market without the assist
ance of local agents. The following is a representative list of reput
able agents. The service department of Tne Canadian Grocer is at 
the disposal of firms wanting agents or of agents wanting agencies.

BDMONTON.

F. J. FOLEY & CO.
Manufacturers' and General Commission 

Agents for
ALBERTA and SASKATCHEWAN

Agencies Solicited 
Office and Warehouse— 

LARUE-PICARO BLOCK, EDMONTON, ALTA.

HALIFAX, N.5.

J. W. GORHAM & CO.
JERUSALEM WAREHOUSE 

HALIFAX, N.8.
Manufacturers’ Agents and Commission Brokers. 

WAREHOUSEMEN
Domestic and Foreign Agencies solicited. 

Highest references.

HA/IILTON.

A. R. McFarlane Wm. Field

McFARLANE& FIELD
HAMILTON, ONT.

Wholesale Grocery Brokers and 
Commission Merchants.

TEAS, COFFEES, DRIED FRUITS, ETC. 
Highest references. Prompt attention

nONTRBAL

General Commission Merchants 
MONTREAL

Agencies : “ Royal Crown " Skinless Codfish. 
Canned Salmon—"Lifebuoy,” "Otter” and "Salad. 
Brands. Morris & Co., Pork, Chicago.

ROBERT ALLAN & CO

FOR SALE
Cheap for cash, Fruit Cleaninj 

Plant with Date Press. In goo< 
running order.

J.T. ADAMSON &. CO
Customs Brokers 

and Warehousemen

27 St. Sacrement Street, Montreal 
TEL. MAIM 771 BOND St

RBOINA.

G. C. WARREN
REGINA

Direct Importer of Pare Ceylon 
green and olack teat of all grades, 
and coffees. Will act as manufac
turer»’ agent In other lines of 
merchandise.

NEWFOUNDLAND

T. A. MAONAB & CO.
MANUFACTURERS' AGENTS

and COMMISSION MERCHANTS 
Importers and exporters. Prompt and 

careful attention to all business. Highest 
Canadian and foreign references. Cable 
address : "Macnab, 8t. John's.

Codes: A, B, C, 5th edition, and private.

TORONTO.

THOS. B. GREENING & CO. 
TORONTO

Consignees oirect from primary markets, and 
distributors of

Our samples will invariably indicate current 
market value.

MacLAREN IMPERIAL CHEESE CO.
Limited

AGENCY DEPARTMENT.

Agents for Grocers’ Specialties and Wholesale 
Grocery Brokers

TORONTO, Ont. DETROIT, Mich.

W. G. A. LAMBE & CO.
Toronto

Grocery Brokers and Agents.
Established 1885.

ON SPOT

W. H. MILLMAN A SONS
Wholesale Grocery Brokers

TORONTO

Barbadoes Molasses
Raisins
Currants

W. G. Patrick & Co.
Manufacturers’ Agents

and
Importers

29 Melinda St., Toronto

TORONTO.

TAPIOCAS
Medium and Seed Pearl 

Spot and for Import

Anderson, Rowis & Co.
Agents

16 Wellington Street East, Toronto

VANCOUVER

RAY & WINDLE
Manufacturers’ Agents and Commission Brokers
330 Homer Street, VANCOUVER, B.C.

Fruit and Produce Exchange of B.C. 
Representing Dry Salters Limited, Montreal.

14 R. S. Hudson’s Dry Soap, Hull, England

WINNIPEG.

DO YOU wish to extend your business to this 
GREAT WEST COUNTRY 

WE CAN handle your account to our 
MUTUAL ADVANTAGE. 

Correspondence solicited. Established over IS years

George Adam & Co.
Whelseale Brokers and Commission Merchants

Wixnirio, Manitoba

ELSOM & WHITLOCK
MOOSE JAW, SASK.

Manufacturers’ Agents and Commission 
Merchants

Wholesale Fruits and Produce 
Large Track Warehouse Accommodation 

Correspondence Solicited

Correspondence Solicited Highest References.

Wholesale Commission Merchant 
and Broker

M. B. STEELE

GROCERY RROKERS

Office and Warehouse : 141 Balentine St. 
Correspondence Solicited.

WINNIPEG, MAN.

2
(Continued on page 4.)



THE CANADIAN GROCER

Only Three Weeks Selling to Xmas—
Our Stock is complete in every particular—We were never in a better 
position to cater to your requirements — Our prices are right — 
Our values are not equalled in the Trade—

NEW NUTS IN STOCK-
Our first shipment of—

TARRAGONA ALMONDS GRENOBLE WALNUTS
SICILY and BARCELONA FILBERTS WASHED BRAZILS

You should see our line of

FANCY FRENCH FRUITS-
GLACE and CRYSTALIZED CHERRIES 
FANCY ASSORTED CRYSTALIZED FRUITS

—Boxes lbs. Also fancy 1-lb. Boxes
The World-famous Madame Dumains’

BAR-LE-DUC JELLY ST-
In fancy glasses.

A particularly good line are

JACOB’S IRISH BISCUITS-
In fancy Japanese Glove Boxes

“ “ Handkerchief Boxes
“ Tin Biscuit Barrels

Pascall’s Confectionery
In fancy glass bottles is just the line for Xmas Trade—Lemon Barley Sugart 
Assorted Barley Sugar, Satines, Golden Maltex.

We are quoting exceptionally low prices on all kinds of

DATES-----FIGS-----RAISINS
«

Letter Orders—Receive Prompt Shipments and Lowest Prices.
Don’t delay—Order now

THE EBY,BLAIN CO.
The House for 
Fancy Groceries

LIMITED

TORONTO
3



THE CANADIAN GROCER

Manufacturers' Agents—Continued.

G. B. THOMPSON
Wholesale Broker and Commission 

Merchant
159 Portage Avenue East, - WINNIPEG, MAN.

Cable address, “Capstan."
Storage facilities. Correspondence solicited

Domestic and Foreign Agencies Solicited.

STUART WATSON & CO
Wholesale Commission Brokers and 

Manufacturers' Agents

WINNIPEG, MAN.

Correspondence is solicited from firms wishing 
a representative in Winnipeg. Travellers call 
regularly on the Wholesale and Retail Trade in 
Western Canada:
Highest references and financial responsibility.

H. W. MITCHELL
WINNIPEG, MAN.

STRANG BROTHERS
Commission Brokers and 

Manufacturers' Agents

233 Fort Street, Winnipeg
Correspondence Solicited

MOOSE JAW

BUNNELL & LINDSAY
MOOSE JAW

(The largest city in Saskatchewan)
General Forwarding and Storage Agents. 
Large track warehouse accommodation. 
Goods of all kinds transfçrred and re-ship
ped promptly. Moderate charges, corres
pondence solicited.

THE MOOSE JAW FRUIT AND 
PRODUCE CO.

J. J. McLean ... Prop.
Manufacturer's Agents and Wholesale 

Commission Merchants 
Storage, Forwarding and Transfer Agents 
Office, Fairford St. and Third Ave. 

Tel. 359 Box 793 MOOSE JAW, SASK

EXPORT TRADE DEPARTMENT
Fir mm Abroad Open for Canadian Bumlnoss

JAMBS rtBTHVBN, SON & CO.
8t. Georges House 

BA8TCHBAP, LON ON. ENG.
Large connection amongst best Wholesale Grocers and 

Bakers in Great Britain. We also ship eeveral British lines 
to United States and Canada. Correspondence invited.

TOOTH’S EXTRACT OF MEAT CO.,
12 Duke Street, London Bridge, S.E.

We have a large and old established connection amongst 
leading wholesale and retail grocers and druggists through
out the United Kingdom with agencies on the continent of 
Europe, and are open to represent Canadian homes.

DAVID SCOTT * CO.
Established 1878. 10 North John St.

Liverpool, England.
Splendid connections and references. Try us with a ship
ment of CANNED GOODS.

T. A.—Scottish, Liverpool

JAMES MARSHALL
Aberdeen, Scotland,

invites consignments of Canadian Produce, gives personal 
attention to handling of same, and guarantees prompt 
returns. Reference— Clydesdale Bank, Aberdeen. Codes— 
A.B.C. 4th and 5th Eds.

COMMON SENSE
IX || | Q J Roaches and Bed-Bug» 
rVI bbO 1 Bat» and Mice

All Peelers end 381 Queen St. W.
TORONTO, ONT.

Dealers find Common Sense a very good seller, for 
the reason that It gives general satisfaction and each 
customer tells others abtfut same.
Write for prices.

TRADE WINNERS.
Pop Corn Poppers, 
Peanut Roasters and 
Combination Machines.

Many Style». 
Satisfaction Guaranteed. 

Send for Catalog. 
K1NGERY MFG. C0.J06-108 E. Pearl St..Clnclnnati.O

Five hundred neatly printed Business Cards, Bill
heads or Dodgers one dollar. Full line of Price Tickets 
and Window Cards. Samples and price liston application

FRANK H. BARNARD, PRINTER
246 Spadina Ave. Telephone Main 6357, Toronto.

L'rri

...ESTABLISHED 1849...

Capital and Surplus, $1,600,000. Offices Throughout the Civilized World
Executive Offices: Nos. 346 and 348 Broadway, New York City, Ü.S.A.

THE BRADSTREET COMPANY gathers information that reflects the financial condition and 
the controlling circumstances of every seeker of mercantile credit. Its business may be defined as of the 
merchants, by the merchants, for the merchants. In procuring, verifying and promulgating information no 
effort is spared, and no reasonable expense considered too great, that the results may justify its claims as an 
authority on all matters affecting commercial affairs and mercantile credit. Its offices and connections have 
been steadily extended, and it furnishes information concerning mercantile persons throughout the 
civilized world.

Subscriptions are based on the service furnished, and are available only by reputable wholesale, jobbing 
and manufacturing concerns, and by responsible and worthy financial, fiduciary and business corporations. 
Specific terms may be obtained by addressing the Company at any of its offices. Correspondence Invited.

-----OFFICES IN CANADA-----

CALGARY, ALTA. HAMILTON, ONT. LONDON, ONT. MONTREAL, QUE.
HALIFAX, N.8. QUEBEC, QUE. ST. JOHN, N.B. TORONTO, ONT.
OTTAWA, ONT. VANCOUVER, B.C. WINNIPEG, MAN.

THOU. $. XRVOra. Oee. Man. Western Canada. Toronto.
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Many Good Lines Un Germant
On Grocers’ Shelves

Keep Yours on the Move
by appointing a

Working Resident Salesman and 
Advertiser

JNO. J. WATT
Manufacturers' Agent 

Good References TORONTO, ONT 
Special Attention to Advertising

You can make money as well as 
oblige your customers if you handle 
our

BASKETS
Butcher Baskets, 
Clothes Baskets, 

Grain ana Root Baskets 
and Patent Strawboard 
Berry Box.

We can supply all your basket 
wants and guarantee satisfaction 
because we guarantee the goods. 
Orders receive prompt attention.

The Oakville Basket Co.,
OAKVILLE ONT.

Do You Want to Buy
A BOILER, ENGINE 
OR MACHINERY ?
If you are a subscriber of 
Canadian Grocer, you can 
insert a notice free in

CANADIAN MACHINERY
TORONTO MONTREAL

60Y WANTED
TO START IN BUSINESS FOR HIMSELF.

We will establish YOU in a good-paying busi
ness of your own.

Profits right from the start, and Prizes.
No money required to begin.
We will mail to you FREE 5 copies of our 

publication.
These can be sold and will provide the 

capital for the next week’s supply.
The work is easy.
You be sure to write at once and we will send 

you 5 copies for next week and everything 
necessary.

The MacLean Pub.
10 Front Street East, TORONTO. CANADA

454



THE CANADIAN GROCER

EDUCATE YOUR CUSTOMERS 
TO LOOK FOR THIS 

SEAL

It’s our guarantee of Quality

CANADIAN CANNERS, LIMITED



1

THE CANADIAN GROCER

QUAKER
CANNED
GOODS

Packed by

TKe Bloomfield Packing Co.
at, Bloomfield, Ont.

x

6
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THE CANADIAN GROCER

“CERTAINTY
Is what we all want In business. But how often are we sure of It? Seldom, 'tls true. The 
phenomenal euooeee of “ SA1ADA " le based on CERTAINTY. To handle a Tea which SELLS READILY, 
the SALE of which Is ABSOLUTELY GUARANTEED, In which there Is NO DEAD STOCK, NO CUTTING IN 
PRICES, NO SELLING BY PEDLARS, NO LOSS IN INTEREST, NO FREIGHT TO PAY,

MEANS SELLING
“ SALADA.” We have the Confidence of the Publie back of us, for they know that for Unexcelled Quality, 
Flavor and Purity “SALADA” has no Equal. The proof of Ite Superiority over all other Teas le In Its 
Enormous and Ever Inoreaslng Sale. Will you let us demonstrate to you that the one Tea that 
will satisfy all yovr customers first and last Is

SALADA'
Write TORONTO MONTREAL

K

Camp 
Counsels.

Your Customers Know 
what they want when they ask for

Camp
COFFEE

They desire a beverage that is quickly 
and easily made, economical in use, in
variably delicious in flavour and fra
grance. Such, and such alone, is 
“CAMP1' Coffee. See that they 

have it !
R. Paterson & Sons,

Coffee Specialists, Glasgow

_ Agents: ROSE & LAFLAMME 
MONTREAL.

*

Quality and Purity march 
hand in hand in

STERLING
BRAND

PICKLES
Everything that enters into 
them is absolutely pure, and 
the most careful methods of 
manufacture are used.

The grocer, who handles 
Sterling goods, can command 
the finest trade of his town.

Buy from your Jobber or 
enter direct from the 
manufacturer.

The T. A. LYTLE CO.
Limited

TORONTO CANADA

9M4
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THE CANADIAN GROCER

vis
SCÙDDER 

M. it R.
STICK LICORICE

ACME PELLETS
M. & R. WAFERS

LOZENGES, ETC.,
and a complete line of

Hard and Soft Licorice Specialties
Price Lilt* and Illustrated Catalogue on request.

National Licorice Co.
Brooklyn, N.Y.

Toronto Depot, 120 Churoh Street,
R. S. MoINDOE, Agent.

Montreal Depot, 322 Notre Dame St. East.
J M. BRAYLEY, Agent.

Ashley & Llghtoap, Agents, Winnipeg, Man.
H. S. Daly, Agent, St. John, N.B.

J. F. Mowat & Co., Agents, Vancouver, B.C.

Molasses
Extra Choice Porto Rico 

Lion
Fancy Trinidad 
Fancy Barbados 
Open Kettle Circle 6 
Open Kettle Circle 7 
No. 5 Special 
Extra Choice Porto Rico 

Beaver

Molasses
Extra Fancy Trinidad 
Choice Barbados 
No. 7 Choice West India 

Molasses
No. 4 Strong Bakers 
No. 1 Golden Cane 

Syrup
No. 2 Golden Cane 

Syrup
The above supplied in puncheons, tierces, barrels 

and half barrels. Also

Gingerbread Brand Molasses—
In tins—2’s, 3's, 5’s, 10’s and 20’s. Also Pails l’s, 
2’s, 3’s and 5 gallon.

Golden Sling Syrup—
Also supplied in the same style packages as Ginger
bread Molasses.

Agents
C. E. Paradis. Quebec.
C. DeCarteret, Kingston.
J. W. Rickie & Green ng, - Hamilton. 
Carman Escott Co., Winnipeg.
Tees & Peerse, Edmonton.

William Forbes, Ottawa.
Geo. Musson & Co., Toronto.
G. H.Gillespie, - London,
R. G.Bedllngton * Co., - Calgary. 
Wilson L McIntosh, Vancouver

Dominion Molasses Co.,
LIMITED

Halifax, - Nova Sootla

Shelled Almonds
Valencias and Jordans

Cluster Raisins
From Sunny Spain

You can give your customers 
the richest flavor, most tender 
skin and finest quality if you 
insist on having the pack of

José Segalerva
Malaga, Spain 

ROSE & LAFLAMME
Montreal and Toronto

VRAP.OPII.'M

fTïïgËÉ

Quality
is the Key-note of 
the success of these
goods, which are 
in demand every
where.

“Goodwillie’s”

is a name 
that stands 

for
THE BEST 
la canned 
FRUITS in 

BLASS.

ROSE & LAFLAMME
AGENTS

Montreal Toronto

8
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TIN and the TEA
A writer in the “Canadian Grocer” says : "Don’t you know that tea 

is sensitive to the odors and the conditions surrounding it ? It will absorb 
the smell of onions in less than 24 hours. It loses its flavor when exposed 
to the air."

Of course we know it. We knew it years ago. Hence our perfect 
TIN for holding it until the buyer is ready to brewout the delicious liquid of

UPTON’S TEA
Over 1,000,000 packages sold weekly

THOMAS J. LIPTON
Canadien Offices 75 Front St. East, - - - Toronto

GROCERS GALORE
have profited and are profiting to-day, by hand
ling our goods. Are you? Have you ever con
sidered it worth your while to inquire about us ?
Now is the time to do so. Our

Pure Teraato Catsup 

Pure Older Vinegar
and

Pure Apple Juice
for drinking purpeeee;

are the leaders in the field. They cannot be 
equalled—much less excelled—for absolute purity 
and deliciousness of flavor.

We want to hear from you

The Belleville Frail end Vinegar Co.
LIMITED

BELLEVILLE - - ONTARIO

Ne* Grenoble Walnuts 
New Shelled " ’
New Raisins 
Currants, Etc.

Shipments now on hand. We 
guarantee delivery when you 
require the goods. Our quot
ations will interest you.

Our Circular FREE

C. A. CHOUILLOU A CO.
14 Flies Royals. U0RTRE4L

4845



THE CANADIAN GROCER

CANADA’S STANDARD
The choicest growths 
from the most favored 
Districts in Greece.

REFINED SUGARWe have new selected
Valenoias in stock.

ManuTaoturma my

CANADA SUGAR REFINING COWholmma/m Oroomrm

TON

Branch House—Sault Ste. Marie

Manufacturers !
Do you want your goods

Sold in British Columbia ?
If so, write the up-to-date Brokers,

The Standard Brokerage Co., Limited
ARTHUR NELSON, Manager.

144 Water Street

VANCOUVER, B.C.
Bonded and other Warehouse Facilities.

io



THE CANADIAN GROCER

ave ear
of the pure food inspector. On the contrary, we 
welcome his advent, because with every visit of an in
spector to our factory it is again demonstrated that

Old Homestead Brand
Canned Fruits and Vegetables 
is Peerless for Perfect Purity

Purity and the perfect preservation of natural fruits 
and vegetables in all their deliciousness, are the 
corner stones of our outstanding success. When 
you sell a customer a can of Old Homestead Brand 
you may rest assured that his satisfaction with his 
purchase will be complete.

Why not handle the purest and best brand of Canned 
Goods ? It cannot help but pay you. Your jobber is 
always prepared to ship Old Homestead Brand.

The Old Homestead Canning Co
Picton, Ontario

ii
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NICHOLSON, WINNIPEG.

CALGANY 
EDMONTON

t . Ni CHOLSON

COOES
ABC. 4-T~& ÔZ?Eg/t/qh 

Western Union
Arhisbvs 1901

BAN N AT V NE AVE EAST 

T R A NSFER TRAC K

Edmonton Branch Nicholson & Bain 
k CavGARy Branch Nicholson & Bain-'

Rolled Oats and Oat Feei
We beg to advise the Wholesale Grocers and Flour and Feed Merchants of Canada that we are Selling 

Agents for The Dow Cereal and Milling Co. of Pilot Mound, Manitoba, manufacturers of the

Buffalo Brand Rolled Oat»—Granulated and 
Standard Oatmeal—Oat Feed—Rolled 

Wheat—Pot and Pearl Barley
BUFFALO BRAND ROLLED OAT»are well-known from the Atlantic to the Pacific. Manufac

tured from Selected Manitoba White Milling Oats. Free from black specks and Hulls.

PACKAGE» We pack in bags of 90, 80, 46, 40, 22%, 20, 10, 8, 7, 6 and 6 pounds.

QUOTATION» Write or wire us for quotations C. and F. any station in Canada.

QUALITY Remember Buffalo Brand Rolled Oat» are the fmest manufactured in Canada.

NICHOLSON & BAIN
Wholesale Belling Agent»

CALGARY- - WINNIPEG FDHONI4
! 12
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LEA’S
The Pickle with the 
Home-Made Flavor

We are offering a Sweet Mustard Pickle 
in bottle and bulk of excellent quality 
which has been pronounced by connois
seurs to be one of the finest Mustard 
Pickles ever offered to the Canadian trade.

Try a small lot, and your sales of Mustard 
Pickles will astonish you

PACKED BY

The Lea Pickling & Preserving Co. 
Limited

SIMCOE, - ONTARIO
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There wasn’t a cent’s worth of Windsor Salt found in the stock 
of John Smith, the grocer, who failed last week. Way up on the 
shelves, though, were no less than six different kinds of salt under 
various names—every package, box and bag of it was dirty and 
fly-specked.

Seems as if every successful retail grocer in Canada sold 
Windsor Salt—grocers who are not tempted to buy “just as good” 
kinds for the saving in price. Poor John Smith was tempted too 
far ! No Windsor Salt for him—rather have dirty salt, salt that 
cakes, salt that’s not all salt, salt sold for its attractive name—than 
the pure white, dry salt crystals of Windsor Salt.

THE CANADIAN SALT CO., LIMITED 
Windsor, - Ontario

j j 11111
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E. T. Grocers !
Consider the Money You Can Save

Huy in Montreal, Quebec, Halifax if you like—if you have money to burn.
If you are out to make larger profits—Buy in Sherbrooke from us.
You Save Freight—and as we have a full assortment of grocery lines you get the best prices and 
the goods are first-class.

Drop u* a line and we will explain further.

T. A. Bourque & Co., Reg., whoie»aie Grocer», Sherbrooke, Que.

THE CANADIAN GROCER

Clover Leaf Salmon
Is Tall, Is Flat, l/2s Flat. New Goods.

We have a limited quantity unsold

Thomas Kinnear <&b Co.
Wholesale Grocers TORONTO an^ PETRRBOR.O
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Fact—Incontrovertible Fact—Our Proof!

We indulge in no flight of fancy—overlook no small detail of strict 
truth—when we declare that

E. D. S. Brand
JAMS and JELLIES

are absolutely without a peer for Purity and Flavor. Government documents, 
obtainable by anyone, prove beyond the shadow of a doubt that this famous brand 
is the leader of leaders. You are sure of a customer’s lasting trade if you 
sell him E. I). S. p>rand.

Agents: W. G. Patrick & Co., Toronto; W. H. Dunn, Montreal; Mason & Hickey, Winni
peg; W. A. Simonds, St. John, N.B. ; A. & N. Smith, Halifax, N.S. ; J. Gibbs, Hamilton.

E. D. SMITH’S FRUIT FARMS

*
*

*

WINONA, ONTARIO

Most Women 
ask for 
Bee Brand

Bee Brand Jelly Powders 
have taken hold wonder
fully, and wise grocers 
who have recognized this 
are selling great quantities 
and reaping profits.
The flavors chiefly In demand are i

Strawberry Raspberry
Lemon Cherry
Pineapple Nutto

But we have other• If you want them.

SNOWDON, FORBES & CO.,
Makorm

M9 St. Paul Street, ■ MONTREAL

WOH.

Pure Food is Essential 
to Good Health

Wagstaffe’s Fine Old English 
Mince Meat

Guaranteed absolutely Pure.
The finest made in Canada.

Wagstaffe Limited
PURE FRUIT PRESERVERS

HAfilLTON, CANADA

■5
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ESTABLISHED 1841

Old enough to have the benefit of the experience of a lifetime but 
strictly up-to-date in every particular.

NELSON’S
Brooms have been offered to the trade in Canada for well over half a 
century and at no time has their reputation stood higher or their distribution 
covered as wide an area as at the present time.

“PANSY” BROOM
wears longer and gives better satisfaction than any other broom on the 
market to-day.

We make some lines that are larger and some others with more ex
pensive handles, but the “Pansy” is the correct size for family use and the 
material and workmanship are

Absolutely the Best
that can be procured.

If you have not already stocked them a sample order will convince you.

H. W. NELSON & CO., Ltd.
Office and Warehouse 

92 Adelaide W. TORONTO Factory,
17 to 21 Jarvis St.
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COCOANUT
Has Been Scarce of Late

We have however just landed several cars of Prime Jamaica Cocoanuts 
and our entire Cocoanut Department staff are busy working day 
and night to get it ready for your Christmas trade.

SEND IN YOUR ORDERS NOW

THE ROBERT GREIG COMPANY, Limited
TORONTO

The Government Reports 
“Pride of Canada” Absolutely Genuine

Over forty samples of our “Pride of Canada” Maple 
Syrup and Maple Sugar were collected by Government 
Inspectors from grocers all over Canada, and were for
warded to Ottawa for official examination.

siEttma p
The Government analysis proved every one of these 
samples genuine.

Remember ! Samples collected in every part of the 
Dominion. ALL PURE.

Quality wins out !

Maple Tree Producers’ Association,
Waterloo, P.Q.
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Mr. Grocer—
Your aim is big profit and satisfied customers. In the Coffee line you get both 

when you sell
TRADEKAISERs::,“COFFEE
MARK

Guaranteed 100 per cent, more healthy and better flavor than any other. In 1 and 2-lb. 
cans, and 48 and 60 pounds in box.

Order from your jobber.
THE KAISER MANUFACTURING CO.

Profitable Goods

Are the goods that are a little 
better than the others : goods 
that will make sales where the 
others won't. Obo Brand Pickles 
are good pickles, and show their 
quality. We have special faci
lities for turning out the best 
pickles, and we have made the 
most of them. For instance, we 
provide the seed from which the 
vegetables are grown and so get 
the best from the start ; the cu
cumbers go straight from the vine 
to the factory, so that none of 
the fresh crispness is lost. We 
make our own vinegar and it 
cannot be beaten for pickling 
purposes. It will certainly pay 
you to specify that you want our 
goods when ordering pickles.

THE OZO CO., Limited 
Montreal

Allison Coupon Books
Eliminate the Non-eeeentlale

n-S impiktOei, ■

Many a business 
man is so loaded 
down with details 
that his really im
portant problems 
can receive only 
secondary consid
eration.

This condition is 
overcome in any 
mercantile house 
bv the adoption of 
the Allison Coupon 
system. With it, 
accounts are kept 
better and more 
accurately, at about one-tenth the usual 
cost.

THE PLAN
If a man warns credit for $10 and you think he is 

good for it, give him a $10 Allison coupon book and 
have him sign the receipt or note form in the front of 
the book, which you tear out and keep. Charge him 
with $10 — no trouble. When he buys a dime’s worth, 
tear off a tcn-cent coupon, and so on till the book 
is used up. Then he pays the $10 and gets another 
book. No pass books, no charging, no lost time, no 
errors, no disputes. Allison Coupon Books are re
cognized everywhere as the beat. Let us send you a 
cancelled sample free.

For sale by the lobbing trade everywhere.

Manufactured by

ALLISON COUPON CO.
Indianapolis, Indiana.

The MBY, BLAIN CO., TORONTO 

Canadian Aamnta

SHOE BOILS
Are Hard to Cure, 

yet

ABSor BINE
will remove them and leave no 
blemish. Does not blister or re-move tlie hair. Cures any puff or swelling. Horse caube worked. $2.00 per bottle, delivered. Book 6-Clree.

ABSORBING, JR, for mankind, 11.00 per 
bottle. Cures Bolls, Bruises, Old Sores.Hwelllnys, 
Varicose Veins, Varicocele, Hydrocele. Allays raw
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Buy
Herbs
Now

Do not leave the buying of your herbs until the last minute. See 
our traveller and his samples.

Sage, Savory, Mint, Thyme, Marjoram, etc.
In /^-lb. air-tight tins, and in bulk. All guaranteed superior herbs.

S. H. EWING & SONS
96-104 King St., Montreal 

Phones Bell Main 65 and 155
20è Front St. E., Toronto 

Phone Main 3171

Currants
Almonds

Raisins
Filberts

Walnuts
Figs

“Maple Leaf” brand Valencia raisins, Standard of Quality.

Pall trade coming on. Anticipate your wants.

Let us know what your requirements are of dried fruits, nuts, 
etc., and we will give you-a cost and freight or duty paid

price, as you prefer.

D. RATTRAY SONS Limited

QUEBEC Montreal OTTAWA

JAPAN TEAS
are the best, and cannot be imitated for their distinct character and delicate aroma. Prices remain 
unchanged with rather a stronger tendency. The season is now closing and mail just received brings 
advices of shipment to me of a few parcels of desirable teas, being my last for the season.

SHAW T. NISHIMURA, Sole Agent
55 St. Francois Xavier Street, MONTREAL 

Japan Consolidated Tea Co. Japan Tea Firing Co. Ito's Tea Firing Dept. Nakamura's Tea Firing Dept. Fuji Company
19
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TSt PERFECTION CHEESE CUTTER.

THE AMERICAN COMPUTING C6„
OF CANADA

Thle Cutter has been 
complets satlefaotien for ov«r 
four years to many thousand* 
of Retail Oroeere. Any one of 
them will tell you 11 It paid for 
Itself In the first ninety days” 
in time, accuracy and the saving 
of acrapa. You sell all your 
Cheese and make an absolute 
profit of as much aa you desire. 
It attracts and satisfies a new 
Cheese trade.

Be sure you are getting a
Perfection. There le ne other 
as simple, as accurate, or aa 
good.

Shipped f.o.b. Hamilton.
Ont. Send all orders to

18 and 20 Mary St.,
HAMILTON, Ont

it Non-Pareil Oil
M

Highly Recommended by

Leading Bakers and 
Confectioners

The most Economical 
and Satisfactory Oil

Kentucky Refining Co.,
Incorporated

Louisville, Ky.

J. M. BRAYLEY, Manager Montreal Branch, 
322 East Notre Dame Street, 

MONTREAL

Samples and prices on nppliention. Rhone Main 3938.

I Offer

French Shelled Walnuts
Perfect halves and broken. Shipment 
from December, 1907, to June, 1908.

600 Bags, Specially Fine

Spanish Peanuts
for Prompt Shipment

ANDREW WATSON
rempAon. Main 4400 *1 Haoc dtOUVlIIC, M0NTMIAL

A PAYING INVESTMENT
for the grocer who is looking for 
the best trade is a shipment of

Palace Car Brand
Canned Fruits and Vegetables. All 
the lusciousness of perfectly sound 
fruits and vegetables, perfectly packed 
under scientific sanitary conditions. 
PALACE CAR BRAND make 
and keep the best class of customers.

St. Thomas Canning Co.. Limited 
St. Thomas, • Ontario

egistehld

BROOMS
The fact that our output has

Doubled in One Year
is convincing proof of the quality of

Keystone Brand Goods

Stevens-Hepner Company
Limited

Port Elgin, Ontario

CAPSTAN BRAND 
PURE MINCE HEAT

Package Minos Meat
Put up In Vi grow oases.

Bulk ii 74b. Pails,
Vz Gin ii trill. 

264b. hill nd 764b. Tubs.
Capacity oac ton per hour.

Sold by all Sale Daalera

The CAPSTAN MFC. ML, • Toronto, Ont
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BANISH
“BLUE MONDAY’

SELL

SUNNY MONDAY
to customers and mjptke them YOUR customers.

Your stock is not complete 
without our new LAUNDRY SOAP

SUNNY MONDAY
XT’OUR CUSTOMERS should try it 

* and avoid the aching backs which 
cause ‘‘Blue Monday.”

SUNNY MONDAY is made almost entirely from 
vegetable oils with enough ammonia incorporated to 

make it cleanse quickly and thoroughly, with less rubbing 
than ordinary laundry soaps.

SUNNY MONDAY
CAI/FC LABOR, TIME, CLOTHES 

FUEL, TEMPER, MONEY
THERE IS PROFIT IN IT FOR YOU

“SUNNY MONDAY BUBBLES WILL WASH AWAY YOUR TROUBLES."

THE /V. K. FAIRBANK COMPANY, Montreal

PRIDE”
BVBRY BOTTLB OP

Symington’s
“Edinburgh"

Coffee Essence
doe* credit to the makers and the city of 
production. Every bottle give* satisfac
tion and helps to create further demand. 

Our BSSBHCB OF OOFFBB AMD CHICORY 
gives wonderful value. One bottle makes 40 cups of 
delicious coffee fit for any connoisseur.

Recommend it for camping parties and Summer 
outings. It always pleases.

Thos. Symington A Co.
EDINBURGH

Agents for Ontario—
Messrs. W. B. Bsyley & Co., Toronto.

Agents for Quebec—
Meeers. P. L. Benedict & Co., Montreal.

66Balmoral»

Red’d.

Scotch Marmalade
New Season’s ready in a few days.

The name “BALMORAL” on a jar of 
Preserves or Marmalade means Purity. 
Order a trial lot to-day, you’ll find it’s the 
right line. There’s money in it for you.

Prices and particulars that will be of 
interest.

J. W. WINDSOR
Montreal

^
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IN STOCK—FANCY EVAPORATED

APRICOTS
25 lb. BOXES.

THE DAVIDSON (EL HAY, LIMITED
Wholesale Grocers, TORONTO

From 25 to 49 Raisins.
Why you should purchase

ROWLEY’S
Finest Selected Valencia Raisins

Count the number of RAISINS in a pound of other brands, then count ROWLEY’S 
and you will find they run the above number of RAISINS in a pound less than other 
packers best grades. You might as well purchase S. BODI BRAND Selected Valencias 
at less money and get the same fruit as other packers use for their finest brands.

Rowley's Valencia Shelled Almonds are the same we Pack Both 
Rowley’s Seedless Valencias seedless.

UNDERDOWN & CRICHTON
London, Eng. Valencia, Spain Dénia, Spain

Agents : Wm. C. Christmas, 22 St. Francois Xavier St., Montreal 
Eugene Moore, 402 Spadlna Avenue, Toronto 
Grant, Oxley & Co., Halifax, N.8.
E. T, Sturdee, St. John, H.B.

CHRISTMAS WANTS
We have just received a large 

shipment of

New French Cherries
Olive Oil

fRose Leaves 
Crystallized -j Lilacs

l Violets, etc.
For decorative purposes

PROMPTLY FILLED
direct from MARTIN FRERES, the celebrated

French dealers.

SHELLED ALMONDS
CACHEW NUTS from Ceylon

We are also agents for
DE FORNEL » CO'S famous

SHELLED WALNUTS
The largest NUT firm In the world.

LET US KNPW YOUR WANTS EARLY

W. P. DOWNEY. 26 St Peter Street, MONTREAL
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Burlington Brand
Canned Fruits and Vegetables

require little pushing after 
buy a trial can. The goo 
every can is a most effective advertisement for the brand

a customer to 
excellent, that 

It is also
a most effective advertisement for you, because the customer re
members that you provided him with it ; and he will unfailingly re
commend the brand—and you as a seller of it—to his friends.

It is really worth your while to 
Inquire about Burlington Brand

THE BURLINGTON CANNING
BURLINGTON. ONT.

MADE IN CANADA

XtIL BEST TON,c
FOR

BREAKFAST A LUXURY
^iSTANDAffo 

COFFEE DRINKERS
In every walk of life there are 
men who stand out promin
ent among their fellows. They 
possess something which dis
tinguishes them from all the 
rest.

It is so in things that men pro
duce, as for instance, Laundry 
Soap; the public are quick to 
recognize the best from the 
second best or lower grades.

NAPTHO IS A SOAP that 
was bound from the first to be 
successful because it pos
sessed just those qualities 
which make it stand out above 
others.

OUR FACTORY EQUIPMENT IS THE LATEST IMPROVED. OUR COFFEES ARE 
DIRECT IMPORTATIONS. SELECTED SPECIALLY FOR THEIR DRINKING 
MERIT WE GUARANTEE THE HIGHEST EXCELLENCE AND BEST 

OBTAINABLE VALUE

Ioohunter.Mitcheli& Cp. Coffee ImportersIoronto

The Welcome Soap Co,
8t. John,

k wsmn
soab
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^0 '* okT^

Stock44'

COFFEE.r
CHICORY

-KIT3
COFFEE

Second to None

the
R«*t. 1X11

COFFEE
BEST in Quality 
SMARTEST in Finish 
KEENEST in Price
KIT is an up-to-date extract, 
entirely free from the bitterness 

objectionable in ordinary
essences.

By sheer force of merit it 
has achieved a remarkable 
success in the Home Market, 
and Merchants in the Dominion 
introducing KIT to their cus
tomers are laying the foundation 
of satisfactory repeat business.

Unit ii lie Domi.ioe—Moelre.l City, Hitkewsoi'i Sen,
202 McGill Sl.i Quebec City, Albert B. Dm, 67 St. Filer St.
Oitario, A. B. Sown», IS liai Willi.» St.. Bielltoni A
Vlaaipei. Huai A llckaylSS Friacaaa Street.

FACTORY AT ESSEX, ONT.

Our Success is Your Success 1

SHOE POLISH
is undeniably the most successful 
shoe polish ever marketed, for several 
reasons. It is moderate in price ; it 
is convenient in handling ; it is thor
oughly satisfactory as a shoe shiner; 
and possesses the unique merit of 
being a preserver of Shoe Life.

That’8 why you find 2 In 1 eo
easy to sell. How is your stock 
now?

The F. F. Dailey Co.
Limited

HAMILTON, Canada BUFFALO, U.S.A.

Essex Tomatoes have a country wide 
reputation as the best to be had in 
canned goods. Everybody is asking 
for them, and we’ve no more to sell.

Essex Pumpkin is just as fine in its 
way and will surprise those who think 
Canned Pumpkins are all alike.

The Essex Canning and Preserving Co. Ltd.
28 Wellington Street E., TORONTO, Can.

Grocers who want the better class of 
trade should sell Essex goods.

24
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SIGN OF PURITY

CHRISTMAS SUPPLIES COMPLETE
OUR TRAVELLERS HAVE ALL DETAIL

1

NUTS—Shelled Valencia and Jordan Almonds.

SULTANAS—Fancy, extra bright and fine qualities.

MINCEMEAT—Wagstaffe’s fine old English.

PLUM PUDDING—Wagstaffe’s cannot be excelled.
Packed in 2-lb. and 3-lb. porcelain 
crocks.

RAI8IN8, VALENCIAS—All finest grades, no trash.

CURRANTS—Finest Filiatra Cassalina Patras and Vostizzas.

FIGS—All sizes Pressed and Pulled, finest quality.
Also Mats of Comadra, bags and boxes Naturals.

PEELS—Finest Drained Caps and Candied.

DATES—New Hallowees and Fards.

Your Mail Orders will receive spontaneous attention.

PHONE 596. FREE TO BUYERS

BALFOUR, SMYE CEL CO.
Wholesale Grocers, - - HA.M1LTO

)e@e®e®e®eex#®#.vt - •i• •«••• • • ••• • •••••o: to: to: to: to: :o: :o: :o: :o: :o: 10: o: to: :o

MATHEWSON’S
RED

VICEROY SALMON
Price $1.75 dozen

This salmon carries our personal 
guarantee to be equal to anything 
on the market. Every tin contains

The Choicest Red Salmon Procurable
We solicit a trial of this most excellent brand

Mathewson’s Sons
WHOLESALE CR0CER8

MONTREAL

“Profit in Everything 
Yon Sell”

should be the grocer’s motto.

The Profit on 
Our Matches

is a very large item in your business. 
Besides a larger profit we save you 
money in freight charges—a large 
factor in a year’s business.

Write tor prices, etc.

The Improved Match Co.,
Limited

Head Office : 
BOARD OF TRADE, 

MONTREAL.

Factory:
DRUMMONDVILLE,

P.Q

25
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A SOAP WITHOUT AN EQUAL
At anything like the price, our

Mother’s Delight
stands out as a leader which you can confidently recommend and which it will pay you to push. 

We also make several other lines at popular prices and profits.

SAVON FRANÇAIS, C. PAGNEULO, Manager, MONTREAL
Factory: 1663 Notre Dame Street East.

“Imperial Brand” 
Maple Syrup

ii

is sold by grocers 

who are wise in 

knowing a good 

thing. — Do you ?

Put up by

Imperial Syrup Go.
Montreal, Winnipeg, Calgary, 

Edmonton, Vancouver

YQXroWb WüNWto \
\ V>, *A\\W\T.V \
\v : ' '■ ■ - - \

1 DIRECTIONS

dbC FNTS LA Lk'nlt

* Sell 
The Best

That’s the idea that wins—that will make yon 
soccessfnl—that will bind yonr customers to yon. 
Don’t offer any substitute, but sell

Mathieu’s Nervine 
Powders

Everywhere they are known as the best and 
safest remedy for headaches and all nerve 
pains(18 powders la every 25c. package). 
Don’t let yonr holding of Mathien’s Syrup 
of Tar and Cod Liver Oil run ont just be
cause it is not winter. Many people use 
it all the year round.

J. L MATHIEU CO..
Proprietors, SHERBROOKE, P.Q.

L. Chaput, Fils & Cie, Wholesale Depot, 
Montreal

etFiOf.

QOUDRONi

600 m OIL
■estasar

«HMMMM.IV

WILL BRING NEW CUSTOMERS TO YOUR STORE.

%-lb. tins—1 dos. in ease.

•OLD BY ALL
JOBBERS

BLAG K JACK

TO MANUFACTURERS'
AGENTS :

The Canadian Grocer has enquiries from time to 
time from manufacturers and others wanting represen
tatives in the leading business centres here and abroad.

Firms or individuals open for agencies in Canada or abroad 
may have their names and addresses placed on a special list 
kept for the information of enquirers in our various offices 
throughout Canada and in Great Britain without charge.

Address
Business Manager

CANADIAN GROCER
Montreal and Toronto.

26
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You know much depends 
upon the Coffee you sell. 
Every pound must be 
satisfactory.
CHASE & SANBORN’S 
grades are especially sel
ected to please your cus
tomers.
The Importers,

CHASE & SANBORN
MONTREAL

WABMIHTONS 
CLUCTH HAILS

The best device on the market for 
Repairing and Strengthening Boxes. 
You know them. If not, try them. 

Stock up for your fall trade.

Samples on retfueat.

i. N. WARMIKTON
43 Scott St., 

Toronto.
207 St James St., 

Montreal.

William *. . . . . & Son
Wholesale Brocers

80-82 St. Peter St, - MONTREAL
New Valencias all grades
New Currants, cleaned, in cases, halt-cases 

and 1 lb. Cartons.
New Japan Teas, bought at last year’s 

prices.
1 car New Red Salmon, just arrived, at 

$1.50.
1000 brls. choice No. 1 Herrings, at bottom 

prices.

WRITE FOR QUOTATIONS

William . . . . . . . & Son
27
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It Pays Every Grocer to Handle Our TEA

WHY?
Because it has been so well advertised and its QUALITY 
is such that it is in constant demand.

MELAGAMA
will give you a QUICK Turn-over and show COOP 
PROFITS, as per Price List on last page.

Write for samples of our BULK TEAS. One hundred 
lines to choose from, bought on the cheapest markets and

CAREFULLY SELECTED BY EXPERTS.

MINTO BROS., - TORONTO

^ZZZZZZ>ZZZZZZ^Fxj—— . " ‘
x »w; v«:

Æ jTa$.^////////7/77/i

EXCEPTIONAL VALUES
IN CHRISTMAS GOODS

Housekeepers will from now on be asking for Dried Fruits of all kinds, including Raisins 
and Currants, Peels, etc., etc. Your stock should be complete. If it is not, see our travellers' 
samples. We have the finest fruits at interesting prices.

“SIGNAL” JAPAN TEAS
New shipment due. Finest cup quality. Prices right. Order early. Also some 

choice “Signal’’ Black and Green Ceylon Teas.

“QUICK NAPTHO” SOAP
Since we have been appointed district agents for this first-class cleanser we have 

booked numerous orders. Have we yours yet ?

HUDON & ORSALI
WHOLESALE GROCERS

259 St. Paul Street, MONTREAL
28
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❖ SPICES
When preparing for Christmas trade do not overlook the 
Spice business, we have the best lines on the market, the

Red Feather and Majestic
Our travellers have full information.

JAMES TURNER & CO., Limited
Hamilton, Ont.

Oyster Facts
Si-alshipt Oysters are shipped in sanitary steel, 

which is sealed at the beds. This case is 
air-tight, water-proof, dirt proof, germ- 
proof.

Si-alshipt Oysters are never bloated by soaking 
in water. No ice or water ever touches 
them. The ice is packed outside of the 
sealed case.

K alshipt Oysters are guaranteed to be abso
lutely free from preservatives—none are 
needed, as the oysters are never exposed 
to air or water.

S-alshipt Oysters retain the piquant half-shell 
flavor, the delicate tang, the smooth firm
ness, the nourishing quality and the 
natural color.

For full particulars, address

National Oyster Carrier Co.
KENOSHA, - WISCONSIN.

29

Sales Manager 
Wanted

for leading Canadian Whole
sale House, one capable of 
taking charge of the selling, 
organization and directing the 
advertising.

Highest salary will be paid to 
the right man.

Send applications to the

Canadian Grocer
Toronto
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Keep the Store Bins Closed
Pertinent Ideas as to What the Retail Grocer Ought Not to be—Cleanliness in Every Department and Provision fo. 

* Modern Methods of Handling Goods Necessary in the Grocery of To-day.

In a recent issue The Grocer repro
duced an article from a scries in the 
Woman’s Home Companion on “Cleanli
ness in the Grocery.’’ The paragraphs 
following are taken from the second of 
the series. All the conditions spoken of 
herewith may not exist in Canadian gro
ceries, but it is safe to presume that 
a good many of them do, though we do 
not believe that many stores into which 
this paper goes would for a moment 
countenance the existence of the dis
agreeable things which are mentioned. 
The article will be valuable, however, as 
conveying ideas of what a Canadian gro
cery ought not to be, and may give 
some hints from which a good many of 
our readers may benefit.

To the Consumer.
“How can we secure clean, sanitary 

groceries ?”
The question was addressed to Bayard 

C. Fuller, chief of food inspection, De
partment of Health, city of New York.

“By implanting in the hearts of un
clean grocers the fear of God, which, 
being interpreted, means fear of arrest 
and pun shment,” was his prompt re
ply.

Again the question was addressed to 
the manager of a model grocery store.

“By educating the housewives of Am
erica to visit their groceries in a cri
tical, observing frame of mind, to de
mand cleanliness in the store, its own
er or manager and his assistants, and to 
make cleanliness a possibility by treat
ing the grocer and his clerks in a busi
nesslike way.’’

Both replies arc correct. Both reme
dies are practical in either the large or 
the small city. Every city, every town, 
every hamlet that is incorporated and 
has a municipal, a borough or a village 
government has its department of 
health. The degree of authority invest
ed in the department of health or the 
individual health officer varies in differ
ent cities and towns.

Generally speaking, however, a health 
officer can bring about the following re
forms : He can condemn and destroy 
over-ripe, decaying fruit and vegetables, 
also dried fruits that are wormy and 
infested with parasites of any sort. He 
can order a filthy cellar cleared of all 
decayed matter and then properly white
washed. He can order all bins contain
ing food to be supplied with covers. He 
can order dirty counters scrubbed. He 
can insist that proper receptacles be 
supplied for sputum, and can see that 
these spittoons are kept clean. He can 
order the display of green vegetables 
and fruits to be raised to such a height 
that no dog can commit a nuisance upon 
them. Ami he can see that butter and 
cheese are kept in refrigerators or cool
ers that are absolutely free from bac
teria.

What the Housewife Can Do.
Every woman is a power for food 

cleanliness, whether she boards a street

car and hurries down town to attend a 
grocery sale of a much-advertised de
partment store in a bustling city, or 
rides across the plains, five, ten or fif
teen miles, in a spring wagon or buck- 
board to do her trading at one of the 
two general stores of which the county 
seat may boast.

The health officer cannot force the 
grocer to provide oiled paper with which 
to handle butter, cheese, etc., when cut
ting and weighing it, but the housewife 
can, by going to a store where oiled 
paper is used. He cannot force the gro
cer to supply his clerks with running 
water, a decent sink or basin and clean 
towels for wash purposes, but the house
wife can, if she insists on clean hands. 
He cannot force the grocer to equip his 
store with the proper scoops and forks 
for ladling out foodstuffs, but the 
housewife can, by refusing to trade with 
a man who digs out prunes, pickles and 
mackerel with his hands, and wipes the 
accumulation of filth off on his already 
overworked and discolored waiting 
apron.

Value of the Inspector.
Call him what you will, health officer 

or inspector of foods, the man who 
thrills the heart of the untidy grocer 
with “the fear of God and imprison
ment" is a power for good in every 
household. He is- often the one thing 
that stands between the household and 
wholesale poisoning, trichinosis, pto
maine and all the train of evils which 
follow unsanitary food conditions. He 
does the work which every individual 
housewife should do, which thousands of 
housewives are either afraid to under
take or are too lazy to do—and that is, 
detective work, whose influence reaches 
the family kitchen and saves the family 
health.

Follow one of these food inspectors 
through a crowded but thrifty section 
of a great city. In front of a store 
where groceries and green goods are 
sold he pauses. His trained glance has 
caught behind the tray of sound scarlet 
tomatoes a basket used apparently to 
prop up the tray. In reality he finds 
that it is filled with half-rotten toma
toes, which some “thrifty" housewife on 
bargains bent will purchase to cut up 
for soup, or, perhaps, after cutting away 
the best parts, to serve raw to her un
suspecting family. This arouses his sus
picion regarding the entire store.

He darts inside and catches the pro
prietor of the shop by the apron strings. 
The man is sneaking into a back room 
with a huge tray of bread, cake and 
pics which have been uncovered and ex
posed to dust and dirt on top of a filthy 
glass case.

Next he makes a quick move in the 
direction of the tumble-down refrigera
tor. As he opens the door a most un
pleasant odor salutes his nostrils. Cock
roaches and water bugs run this way 
and that. The pipe is clogged up, and 
the water has settled in a limy pool 
beneath the rack. He gives orders for
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the necessary cleaning—and there his 
power ceases. He cannot force that gro
cer to remove his filthy shirt and Ion 
something half way clean. He cannot 
order into confinement a great parrot, 
which goes everywhere at will, per- ting 
now on a pile of bacon, now on a bin 
of cornmeal, now on the edge of a bar
rel of bulk pickles. He has forced the 
grocer to provide covers, but he cannot 
stand over him and see that the covers 
are kept in place ; nor can he condemn 
a pet that the customers of the store 
seem to like, even though it flits at will 
among the bulk food that later is .serv
ed on some one’s table.

In another store a thrifty grocer lias 
pressed into service his slovcnly-looking 
wife. A customer at the delicatessen 
counter was debating between sliced 
corn beef and smoked tongue. While she 
contemplated the dainties, the wife of 
the grocer stood with one hand holding 
the butcher knife ready for action end 
the other scratching her frowzy head. 
And when the order was given, the gro
cer’s wife removed her hand from her 
hair, and without so much as wiping it 
on her apron, laid it on the huge piece 
of corned beef. The customer looked 
like the sort of woman who would have 
a fern dish on her polished table and 
hand-embroidered doilies under hei 
plates", but she did not notice, apparent
ly, the slovenly, disgusting actions of 
the woman who was waiting on hei.

“But," you say, “these are scenes in 
a crowded city with a large foreign 
population."

The Country Grocer.
That is true. Perhaps your grocer is 

a man of a different stamp—a self-re
specting citizen whom you are glad to 
know, whose family belongs to your 
church, whose store, like his home, is 
sweet and clean and pure. We know such 
grocers, and we are proud of them. But 
you may not be so fortunate in all your 
tradesmen. You may find that your 
grocer neighbor, after all, is not clean ; 
and then, too, where can you escape the 
so-called foreign population ?

Come with the writer to two stores. 
One is in a pretty Connecticut village 
This is a hot Saturday afternoon, and 
suburbanites are pouring into the store. 
The distracted grocer needs every hit of 
help he can rally. So his wife - .lines 
in, wearing a suspiciously clean shirt 
waist with much cheap lace adornment 
above a black mohair skirt filthy enough 
to stand, like the proverbial painters 
towel, quite alone. She brings the chil
dren with her, because she is too poor 
to employ a “girl,” let alone a nurse 
maid. One of the children, a littli girl 
whose curly hair is matted beyond re
course to the ordinary brushii and 
combing, with hands that suggest mud 
pies and a pinafore that only the most 
vigorous treatment could restore to 
freshness, is happily entertained mim
ing a fort with block sugar in one bin. 
A brother, only a year or so older, in



THE CANADIAN GROCER

the same need of bathing and clean rai
ment, is filling an order for bulk crack
ers from another bin. The littlest one, 
,i babe just able to sit up and play is 
lying in a wicker carriage whose pil
lows and fittings are nothing short of 
sickening. Suddenly the baby sets up a 
wail, the mother starts to carry it into 
a rear room, when an urgent customer 
appears on the scene, and the baby, ar
rayed in a single garment, is literally 
dumped into a big bin of rice, where, it 
sits contentedly digging in the pretty 
white grains ! And this is not an imag
inary scene.

“But why,’’ argues a critic, “jump al
ways on the small store ?”

Well, we won’t ! Again make a trip 
In the store of a large grocer, one of a 
siring of stores under the direction of 
a well-known firm.

The Large Stores.
The shelves, ostentatiously hung with 

inther dusty-looking mosquito netting, 
are half hidden by flamboyant announce
ments of cut sales, reductions in canned 
goods, “specials" in coffee and tea, 

‘cuts’’ in butter and eggs and potatoes. 
VIen are scurrying about the store, clad 
in long coats that were once white. Cus
tomers elbow and shove. Small deliv
ery boys dart in and out of doors. The 
entire place radiates enterprise, push and 
inn of custom dear to the heart of the 
modern merchant.

But step behind Ihe counter. Papers 
i re strewn thickly all over the floor, 
uliich is slimy almost to the point of 
I ring dangerous, and yet the papers are 
not thick enough to hide the telltale 
marks of the chronic spitter. From a 
bin of coffee hangs a dirty rag. Tl was 
dropped there by a man who had just 
Idled an order for kerosene. Some other 
man will look at his wife across the
I eakfast table, and inquire: “I wonder 
•■'by this coffee tastes of coal oil?’" And 
-lie will not know—because she never 
h ally knows her grocer or looks behind 
he counter. Nor does sn- go back
he refrigerator, where die would find 
pen lard pails next to open butter lid s, 

d some especially high-p/e.«i bacon 
ihe slab next to a freshly cut cheese. 

"x,|r does she find her way into the back 
"in, where a hard-pushed delivery lad 
sniveling over a fall, the result of 
milling over a big piece of bacon 

!,i'own to the floor by a busy clerk. 
"These are extreme cases,” exclaims 

housewife. ‘‘I never saw such scenes 
'he store where I trade. The man 

“i" lakes my order always looks \ery 
•lice."

Yes—but what of the man who (ills 
> ir order? ])q you ever look behind 
|m counter, into the refrigerator or the
II ■'k mom?

I ook at the slice" of cream cheese 
ivered at your door. Is there a dark 

■i:.v line just below the rind on either 
i i . becoming fainter toward the centre 

'd Ihe slice? If so, you may be sure 
'h:'1 Ihe dirt on the knife used in eut- 
1,11 : it has gradually been wiped off 
on the cheese and absorbed into its 
1 my body. That means dirty knives 
m 'lie cheese box or cooler, and dirty 
knives in one place mean dirty scoops 
*n another.

The Model Store.
Now let us move on to the model or 

sanitary grocery.
Suppose you start with the grocery 

section of a large department store.
“All,” exclaims a champion of the 

untidy grocery, ‘‘look at the staff of 
clerks you have here! Hundreds where 
the small grocer has a dozen.”

Yes; but where the small grocery has 
two or three hundred customers in the 
course of the day, this grocery has from 
five to ten thousand shoppers on the 
floor at once. Its floor space covers 
nearly half of a large city block. And 
all through those broad aisles are men, 
women and children buying and 
sampling and dropping crumbs and 
papers on the floor. And close on the 
heels of the shoppers come the sweepers, 
three of them, armed with long-handled 
brushes who pace the aisles day in and 
day out preventing Ihe food samples 
from being ground into the flooring.

In some departments, such as meats, 
delicatessen, butter, baked stuffs, etc., 
the clerks wear white coats and aprons 
supplied and laundered free by the firm. 
The girls are encouraged to wear white 
aprons. The motto of this store is. 
“Cleanliness Regulates the Volume of 
Trade. ’ ’

Another model store inspected was 
that of a firm which handles only staph: 
groceries, branded goods perfumes and 
candy, and no fresh or green groceries 
save oranges, lemons, imported grapes 
tnd grapefruit. In this store, of course, 
package goods predominate—a fact 
which adds materially to the cleanli
ness of the store, the convenience of the 
grocer, the speed of the service to the 
customers, and lastly, to the safety of 
the customers’ health. There isn’t a 
woman in the land who would not enjoy 
spending an hour or two in this clean, 
sweet-smelling store. Here, with a staff 
of two hundred and fifty men and boys, 
ten thousand orders are filled in a day. 
No spittoons are provided for workers, 
but at every turn of the rooms or 
floors where orders are filled are signs. 
“No Spitting Allowed.”

In this store the employe who is a 
chronic spitter is admonished once, 
warned once and then dismissed.

Instead of advertisements announcing 
cuts in groceries, at intervals above all 
bins and in all the storerooms where 
orders are filled are signs “Keep Bins 
Closed.”

The twelve-year-old lad who suggest
ed the posting of this sign received an 
award of two dollars for his suggestion. 
This firm distributes among its em
ployes bulletins or leaflets, advocating 
iiditiess, cleanliness promptness, cour
tesy, etc., and offers an award of two 
dollars for every practical suggestion 
made by an employe for the betterment 
of: Ihe service or the appearance of its 
stores.

In this store one boy does nothing 
but wield the long-handled, soft brush 
Hint does not raise dust on the show
room floor. One man does nothing but 
fill butter orders. He is dressed in white 
apron and coat, is well supplied with
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oiled paper, so that his bare hand never 
touches the butter. Close at hand is 
limning water and a clean towel. An
other man washes bottles in which vine
gar and molasses as well as bulk liquors 
are delivered. He has an enormous 
fresh towel daily, running water of 
course, and works in front of a gas jet, 
before which every washed bottle must 
iie held for inspection. Across the aisle 
from this man is a scouring table, where 
a brisk colored youth polishes scoops, 
spoons, ladles, etc.

Mr. Gerald Byrne, superintendent of a 
mammoth grocery department in one 
of New York’s largest stores, said: 
“The clean grocery store, large or small, 
is the result of system, organization and 
management. The manager or pro
prietor of a grocery who will not toler
ate personal untidiness or uncleanly 
handling of goods will soon have a force 
of capable clean clerks through 
force of example and fear of 
dismissal. He can take a raw boy 
from a dirty home and make a clean 
grocery clerk, through sheer force of 
character and training, but you cannot 
expect the man whose home is filthy 
to maintain a sanitary, clean grocery. 
I’ick your grocer, as you would your 
servant, for cleanliness first, last and 
always.”

And the truth of this statement can 
lie seen in your own town, where you 
can find the model grocer if you hunt 
for him. Make a tour of the grocer! s 
in your own neighborhood. You will 
be able to choose between clean gro
ceries and groceries of varying degrees 
of uncleanliness. Yrou will be supple
menting the efforts of the health office s. 
doing your part of the team work, and 
getting one step nearer to the neuf 
where you can say, with truth, “I km w 
my grocer.”

A. H. Mace, manufacturer, Montreal, 
has returned from an extended business 
trip to New York.

Jas. S. Keys, who has been conduct
ing a general store at Pinkerton, Ont., 
has made an assignment.

The general store of J. W. Richard
son, Bladworth, Sask.. has been taken 
over by the Bladworth Mercantile Co.

XV. J. Bartley, of Bartley & Reid, tea 
merchants, has just returned to Mont
real from a trip to the Canadian XXresl.

Angrignon & Frere, Montreal, have 
purchased the pork packing business 
carried on for years by X7. Castonguay.

The road race conducted by the Mara
thon Athletic Club, of St. John, on 
Saturday, was won by Holmer, of Hali
fax, with Geo. A. Stubbs, an employe 
of Bowman & Cole, wholesale grocers, 
on XVater street, second. Holmer’s time 
was 26.31 1-5, and Stubbs’, 37.15. The 
distance was about seven miles, from 
Renforth to the Victoria grounds, in 
this city. Stubbs received an ovation 
from his friends on his excellent show
ing.

A Result of System.

TRADE NOTES.
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EX-MAYOR PATRICK HENNESSY, 
Newcastle, N.B.

One of the most successful business 
ruen of Newcastle, N.B., is ex-Mayor 
Patrick Hennessy. Burn in Wexford 
County. Ireland, in March, 1837, he 
came to New Brunswick with his 
father, Michael Hennessy, in 18.13, set
tling on Beau hair’s Island, at the con
fluence of the South-west and Norlh- 
uesl branches of the Miramiehi and di
rect ly opposite Newcastle. There he be
came apprenticed to John Harley, ship
builder, with whom he continued till the

EX-MAYOR HENNESSY, 
Newcastle, N.B.

latter’s failure in 1810. The family then 
removed to Rosebauk (now called Nor- 
din) where they lived for many years, 
engaged in the shipbuilding industry, 
which was then a leading occupation in 
this section. At Rosebank Mr. Hen
nessy was employed with the well- 
known master builders, R. Hutchinson 
and John A. Hawes.

In 1873, Mr. Hennessy removed to 
Newcastle, where in 1875 he engaged 
in the grocery and provision business. 
He has gradually extended his opera
tions until at the present day his estab
lishment is one of the largest on the 
Miramiehi and indeed on the North 
Shore.

In 1883 Mr. Hennessy becanje a 
school trustee, a magistrate and Alms 
House Commissioner. He is still a

Justice of the Peace and chairman of 
the Alms House Board. He remained 
on the school board until the town’s 
incorporation in 1899.

He has been an active member of 
Newcastle Board of Trade for many 
years, having served as president of 
that body for about ten years, and still 
being on its executive.

He was elected to the Town Council 
in 1900 and was re-elected regularly 
for several years. In 1906 his fellow 
townsmen honored him with the highest 
ullice in their power, voting him into 
the position of Mayor. At the close 
cf his term, in 1907, he retired from 
active civic life, but still takes as keen 
an interest as ever in the business af
fairs of his adopted home.

Mr. Hennessy has long been a prom
inent member of the Ancient Order of 
Hiherians, and has been highly honor
ed by his brethren of that order.

Mrs. Hennessy who has for many 
\ears been her husband’s active and 
capable colleague, was a Miss Bannon, 
sister of Michael Bannon, another prom
inent merchant of the same town.

DISSATISFIED WITH NEW LAW.

Hog Raisers in Kent and Essex County 
Complain of Recent Regulations.

Kent and Essex are just now in the 
throes of a vigorous agitation against 
the Dominion Government’s new Meat 
Inspection Act. The trouble is all on 
account of the otherwise quiet and in- 
offending hog. The farmers in these two 
counties have, in consequence of the fa
cilities for raising corn, gone largely in
to the breeding of hogs. Many hog rais
ers number their hogs by hundreds. The 
industry, encouraged by good prices, 
has grown to large proportions, both 
live and dressed hogs being shipped from 
almost every station in the two coun
ties to packers in Hamilton, Toronto, 
Montreal and other points.

A couple of weeks ago the price of 
hogs on the local market, live weight, 
was $fi per cwt. Last Saturday it had 
dropped to $5. The farmers lay the 
blame upon the new regulations, which, 
they declare, have placed them at the 
mercy of the packers and compelled 
them to sell their hogs live and at the 
packers’ prices.

The outcry against the regulations 
has political as well as commercial as
pects ; local Conservatives availing 
themselves to the utmost of the oppor
tunity to embarrass the Government, 
and Government candidates. Neverthe
less, the antagonism to the regulations 
embraces farmers on both sides of poli
tics, is, in fact, universal, rather than 
political.

The chief objection is raised against 
clause 35 of the new regulations, which 
provides that dressed hogs must he ship
ped to the packing houses with the 
liver, lungs and other organs intact, in 
order to facilitate the Government in
spection at these places. With respect 
to this clause, Kent and Essex arc in an 
entirely different situation from all the 
rest of Canada, east of the Rockies. 
Here, the winters are uncertain. Zero
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weather may reign one day and tin- 
country be blessed with spring warmth 
the next. As a result, hog raisers de
clare that it is impossible to ship car
casses under the new regulations with 
the certainty of reaching the packers in 
good condition, the presence of the or 
gans leading, they say, to possible de
terioration. Producers have hitherto 
been accustomed to sell some of then 
hogs live and others dressed, about hair 
and half being the ratio.. Such as wert 
dissatisfied with the live hog prices I 
November would hold their hogs over 
till January, slaughter then and sel, 
them dressed. For instance, one farm 
er last year was offered $490 live 
weight for his hogs in November. Hi 
fed them till January, at a cost of ,, 
little over $100, and sold them dressed 
for $750. Farmers are accustomed 
simply to turn their hogs into the com 
fields, and let them forage for them 
selves. By the time the field is exhausi 
ed, the hogs are ready.

Fanners declare that the new régula 
lions have practically killed the dressed 
hog trade in these counties; that lice- 
which could, without the organs, in- 
shipped in perfect safety and with the 
certainty of reaching the packers in good 
condition, cannot he shipped now with 
any such certainty. Hence, hogs can
not he held over with the certainty that 
when slaughtered and dressed they will 
not be condemned, even though not dis 
eased. Hence, also, farmers, without 
the alternative of holding them over to 
sell dressed, must sell live ; and, being 
compelled to sell live, must sell at the 
packers’ prices. At $5, the price quut 
ed on Saturday, they declare hogs can
not be profitably raised with corn at 
the present figure. This, in brief, is I In- 
logic of the protest against the new 
regulations.

On Wednesday week there were more 
hogs weighed at the local market scales 
than on any one day during the past 
four years. They totalled 310, making 
four cars, most of them going to Ham
ilton packers. All were good quality, 
the price then paid being $5.35 per 
cwt. At the same time, dressed I "gs 
were little in evidence. Farmers de
clare that the fall in prices is due to a 
glut of live hogs, the feeling being t hat 
the new regulations have killed the dn-.-s- 
ed trade.

Last Saturday, in consequence of the 
strong feeling of opposition, a public 
meeting was held here, which was ad
dressed by Hon. Sydney Fisher, Dm ni
ton Minister of Agriculture, and Hr. 
Ward, of the veterinary staff. The Min
ister explained the causes leading to 
the passage of the new Act, and ac
companying regulations.

Discussion and suggestions were in
vited from those present, and sc -ral 
farmers presented thei# side of the ‘ use. 
The suggestion was made that for these 
counties, where the climatic conditions 
apparently preclude shipment of tin or
gans to the packing houses, the Gov
ernment inspection take place at the 
points of shipment. The Minister j no
ised to take the suggestions into con
sideration.

E. G. .Jones, Toronto, has discon
tinued his grocery business.

John H, Ledger, Toronto, has dis
posed of his grocery business t< F. 
Gent,



Hiv. àMàjâ
**<*•£**+$

4 Mt > f.
**<r*ufe

THE CANADIAN GROCER

TO PREVENT FROSTY WINDOWS
Proper Construction and Arrangement for Thorough Ventilation Will Obviate 

This Difficulty in the Winter Season.

During the winter season frosty win
dows are one of the greatest bugbears 
with which grocers in Canada have to 
deal. While many methods have been 
tried to obviate the difficulty, only one 
has seemed to be at all effectual. This 
is to box in the window so as to keep 
the warm air in the store from coming 
in contact with the glass, and then to 
provide adequate ventilation. Various 
methods of heating the glass have been 
tried, but do not seem to prove general
ly satisfactory.

The following article from the Zenith, 
the house organ of Marshall Neil & Co., 
Chicago, treats more fully the methods 
of preventing frost on the boxed-in win
dows.

“During the course of the season mer
chants are confronted with great incon
venience whereby the goods are render
ed practically invisible, and consequent
ly cease to attract customers.

In nearly every instance a careful ex
amination of the window will show that 
the construction of the woodwork cas
ing, position of the window panes or the 
lack of adequate ventilation is to blame.

On putting in the window panes, whe
ther the framing be of wood or iron, a 
row of ventilating holes should be pro
vided below, extending all across the 
window front. These holes should be 
broad and set low down, but not cover
ed with protecting covers on the out
side, since these covers only catch dust 
and help to stop the draft. The idea is 
to cause a wide current of air to enter 
the window so that the same may 
spread over the whole front of the win
dow ; and this is more easily realized 
with wide holes than by round ones or 
vertical slits. To prevent an inrush of 
dust raised by the street traffic or 
blown about in the summer time, a slid
ing damper may be arranged inside the 
window so that the holes may be closed 
when required.

Above the level of the window panes, 
but still within the casing of the show 
window, should be provided hinged ven- 
lilator to allow the heated air in the 
window to escape out into the street. 
For this purpose a row of holes similar 
to those underneath the window would 
be insufficient, owing to the increased 
volume occupied by the heated air, and 
on this account the upper opening must 
must be of larger area In order that the 
circulation of air inside the window may 
be intensified. This hinged ventilator 
must be mounted right at the top of the 
shop front, and open inwards and out
wards, since otherwise it would oppose 
mi undesirable resistance to the outflow 
"f air or divert it, and thus lead to a 
deposit of mist on the upper part of the 
window. Furthermore, inlet holes must 
not be surmounted by a ledge or bead
ing that can reflect the flow of air and 
allow ice to form ; and it is an equally 
- rroneous practice to extend the flooring 
'■f the show casing right up to the win
dow, and bore a number of inlet holes 
through the flooring.

In order to keep the glass free from 
nest, the inflowing cold air must as
cend close to the window panes and es

cape at the top without hindrance. When 
this is possible the window will never 
he dimmed with either mist or frost, 
since the moisture that would be de
posited on the glass is carried away by 
the ascending current of air the instant 
the particles of water are formed.

In some cases it happens that al
though the ventilation is believed to be 
satisfactory the glass gets dimmed, but 
this is due to defective construction of 
the window frames or of the casing. For 
instance, if the door leading into the 
show window from the store does not

ON PRICE CUTTING.
A new man in business nearly always 

cuts the price or does things that have 
a bad effect on the trade as a whole. 
He suffers as much as the others, but 
doesn’t know why until experience 
teaches him a severe lesson in the art 
of doing business on business principles.

The salesman who believes that he can 
sell goods at a wrong price without his 
action being discovered by competitors 
was never more mistaken. Not one buy
er in a thousand will keep the secret. 
He is so proud of his achievement that 
he will tell the lirst competitor that 
comes along all about how he “work
ed” the other salesman down in price.

It is better to lose some business than 
to lose the profit on all business. A 
salesman who has the courage to refuse 
unprofitable business, seldom fails to

Poultry Display—English Provision Sh op, Pembroke.

shut quite tight, or there are any cracks 
or holes in the woodwork the warm 
moisture-laden air from the store flows 
into the cooler windows, and a fine 
dew is deposited on the panes and mir
rors. Hence the doors should never be 
of the sliding type, admitting air and 
dust, but should open and shut and be 
beaded and fitted into a rabbeted frame 
to make them air-tight.

The window lights should be inclosed 
in glass cases, to isolate them from the 
actual show space, because in the case 
of gas the lights would heat the air 
more rapidly than the ventilator could 
carry it away, the result being a deposit 
of moisture on the relatively cold win
dow pane.
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get an abundance of business of the 
right kind in the long run.

Thos. Montgomery, Montreal,, was 
seen in Ottawa a few days ago.

Mr. Hughes, Bailey Broom Mfg. Co., 
Kingston, was in Montreal during the 
week.

John Anderson, with Chase &' San
born, Montreal, has returned from a suc
cessful hunting trip north of Mattawa.

S. W. Ewing, chairman Montreal 
branch of the Canadian Manufacturers’ 
Association, will be in Ottawa for the 
meeting of that body next week.
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MAKE COLLECTIONS NOW.
For the past few months the MacLean 

papers have been advising merchants 
generally to collect accounts as far as 
convenient and to get in every cent of 
cash possible. The prevailing scarcity 
of money at the present time shows the 
wisdom of this advice and those who 
have taken advantage of this, no doubt, 
tind themselves in pretty satisfactory 
condition financially.

To those who have not yet made a 
special effort to get their business on a 
good cash basis we would impress the 
necessity of doing -so at once. Now is 
the time to make collections. Money 
is always fairly plentiful around Christ
mas time, and there is very little to be 
secured thereafter. A persistent and 
well-planned campaign should bring very 
satisfactory results at this time of the 
year.

Canada seems to be in for a period 
of more or less dullness in business 
which may last for a year or longer. 
With this in view, it is incumbent on 
business men to retrench in expenses as 
much as possible. There is no reason, 
however, with the growth which is 
bound to steadily continue in this coun
try, why there should be any loss- in 
net income. There are many means of 
encouraging and carefully extending

business so that actual results will be just 
as satisfactory as in the period of ex
pansion through which we have recently 
passed.

Now is the time to advantageously get 
a business on a cash basis. Retailers 
should only allow monthly credit, and 
this to customers who have well founded 
assets or assured incomes.

More attention should be given to the 
details of business. The little leaks 
should be hunted up and stopped, better 
system should be introduced into the dif
ferent departments, greater care should 
be exercised in buying, and exact cost 
systems should be applied with a view 
to finding out what departments of the 
business are giving the best returns.

Business may be stimulated by care
ful, though not extravagant advertising 
in the local newspapers, by careful win
dow trimming, and more attractive 
store display. Then again, the best 
trade papers should be studied for hints 
which may lead to reduction in expenses 
or expansion in business.

With Canada’s enviable position as 
regards resources and with the present 
period of growth, the conditions which 
are certain to be materially felt else
where cannot be very serious or long 
continued here. It remains, however, 
for us to take advantage of this by being 
careful to avoid any contingency and to 
build up business with all possible 
activity.

THE COMMERCIAL SIDE.
The Ontario Horticultural Exhibi

tion held recently, should not be 
regarded merely as an opportunity for 
the display of the Province’s fruit and 
flowers. It has a far wider purpose, a 
practical commercial side which is much 
more important than appears at first 
thought.

In the first place, the Exhibition and 
the conventions held in connection with 
it, attract hundreds of fruit growers 
from all over the Province. These men 
come not only to see, but also to learn, 
and not only in the conventions, but 
also in impromptu discussions among the 
fruit displays, under the tutelage of a 
staff of Government officers, an immense 
amount of information aed interest is 
picked up. These men are becoming in
terested in spraying and other forms of 
culture, and go out among their neigh
bors emphasizing more and more the im
portance of growing really good fruit. 
Again, through the exhibition, growers 
are beginning to understand how a box 
or barrel of apples should be packed, a
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feature that materially affects our ex
port trade. The improvement in meth
ods used is quite apparent from year to 
year. Further, the general public is 
becoming impressed with the importance 
of the industry, and this fact reflects 
with advantage on the fruit grower. Tin- 
comparison of the varieties and quali 
ties of fruit grown in different counties 
is invaluable, as demonstrating the 
varieties which should be grown in cer 
tain districts. All these facts are active 
in pulling up the export side of the 
fruit growing industry.

Other features encourage the wider 
use of Canadian fruit, particularly the 
apple, at home. City people who visit 
the Exhibition more to be entertained 
than for purposes of education, earr> 
away favorable ideas of the Province’s 
fruit and are likely to make more regu
lar use of it. The Government, too, has 
done good work through its Women’s 
Institute representatives, in impressing 
by demonstration and explanation, the 
possibilities of much more extensive use 
of the apple for cooking purposes.

The floral department of the exhibi
tion has also its commercial value in de
monstrating the possibilities of floricul
ture, and again in popularizing the use 
of flowers among the general public.

Altogether, the exhibition, as it has 
been conducted in recent years, is doing 
a very important work, not only for On
tario, but also for Canada, as a whole, 
and it deserves all possible encourage
ment.

SOME NEW FEATURES.
As in former years The Grocer is of

fering a series of cash prizes for com
petition among its subscribers at 
Christmas time. This year, however, 
the offer has been extended, and two 
distinct competitions have been ar
ranged.

The Christmas Window Dressing Com
petition is being carried on under slight
ly different conditions than last year 
in that competitors will be divided in
to two classes. Class I. includes gro
cers and grocery clerks in city stores. 
Class II. includes the same brethren in 
the trade in stores in country districts. 
First and second prizes of $7 and $3 re
spectively are offered in each class. The 
division was made at the suggestion of 
one of our subscribers in the belief that 
it would present a more favorable op
portunity to competitors coming under 
Class II. by reason of the fact that ma
terials and facilities for window dress
ing are not so convenient in the coun
try as in the cities.

The new competition—for the best ad
vertisement of Christmas groceries in a
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loc^J newspaper, has been arranged with 
a view to showing the trade how the 
best results can be reached in adver
tising. $5 is offered in this competi
tion. This should be exceedingly popu
lar as almost every grocer who is at 
all enterprising runs an advertisement 
for a short time preceding the Christ
mas holidays, even if he uses no space 
during the rest of the year.

Another new feature inaugurated in 
this issue is “The Travelers’ Page.” 
Recognizing the interest being taken in 
The Grocer by traveling men in the 
trade all over Canada and with a view 
to showing our appreciation of this and 
at the same time providing for a closer 
relation between salesman and retailer, 
a condition which will be mutually 
beneficial, this new department has 
been instituted. The Travelers’ Page 
will be made up of news concerning men 
well known and who ought to be known 
to the grocery trade in Canada with 
stories about them, brightly put, and 
while space may not permit of its being 
run every week, it will be inserted fre
quently enough to keep up a live inter
est.

The articles by a member of our staff 
in the west, on the local situation, 
which have been running regularly for 
several weeks, have created consider
able interest. They have the true west
ern spirit and are filled with western 
pride and patriotism. Written from a 
local standpoint, they give a valuable 
idea as to the real western outlook.

THE SITUATION IN THE WEST.
It would take a wise man to say 

whether conditions have actually im
proved or grown more critical in the 
past seven days. The banks are appar
ently still standing shy of the Govern
ment offer of aid, and perhaps it was 
hardly expected that there would be a 
general announcement that it had been 
accepted, but on the other hand, there 
is evidence that some measure of relief 
has been afforded and some lines of cre
dit extended. The last three days of the 
week saw trading much more active 
than the first three. At the same time 
our wheat has very largely gotten away 
from an export basis and the season is 
growing so late that exporters are by 
no means as keen as they were two or 
three weeks ago. One cannot help sus
pecting that having been deprived by 
the banks (either justly or unjustly) 
of the opportunity of doing business 
when profits were good they feel like 
resting on their oars and buying at their 
own price when the market slumps after 
the close of navigation, as it is sure to 
do. Perhaps because the month is fur
ther away and therefore easier to 
finance, there has been great activity in 
May wheat and the price has been main

tained at a very high level. closing Sat
urday at 11c over Chicago, 4-g-c over 
Minneapolis, and 3gc over Duluth, 
which is completely out of line, espe
cially when it is remembered that Am
erican wheat can enter many European 
ports closed to Canadian wheat on ac
count of discriminating duties. One of 
the factors in maintaining a high price 
for May wheat has been the heavy pur
chases, amounting in all to over a mil
lion and a half, made by local brokers 
for Minneapolis milling concerns. This 
is a speculative proposition, because the 
wheat has all been bought Fort William 
delivery, so there is no question of its 
going to United States to be ground in 
bond. The movement for the week has 
been very heavy, over two and a half 
millions going into lake terminals, but 
it is understood that there has been an 
improvement in outward shipments, al
so, and though stocks are, still abnor
mally high for the time of the year they 
liav.e not increased in proportion to the 
increase of the two preceding weeks.

Boats are offering very freely and the 
indications now are that there will be a 
fair clearing out of terminals before 
winter sets in.

The amount of low grade wheat in 
store is very high and great uneasiness 
is felt by railway auu elevator com
panies until this is moved.

There is a tendency on the part of 
some farmers to hold both low aim 
grade wheat looking for higher prices, 
but the majority of them would part 
with every bushel readily enough if they 
could find elevators to take it.

Although it is not being much talked 
about, there is practically a suspension 
of the Grain Act at some points, to en
deavor to enable the railway companies 
to relieve the congestion occasioned by 
car shortage.

The basis on which this is arranged is 
practically to give the farmers what 
cars they can actually load over plat
forms and then give the elevator all 
that they can load and have ready for 
shipment in a day. There is no doubt 
that the car distribution clause of the 
Grain Act has aided materially in the 
general tie-up of things this season, and 
if its unworkableness can be really 
brought home to the farmers and it is 
shown to them how it is militating 
against their own pockets, there will 
likely be a permanent change in the act 
before long.

In the meantime the effect of these 
things on trade is of interest. A very 
thorough inquiry shows that on the 
whole payments on land are being met 
with a commendable degree of prompt
ness and regularity. On the other hand, 
wholesale merchants continue to meet 
with many excuses from country mer
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chants, and, in some cases, extended 
credit is asked for. The universal com
plaint is that payments on land are be
ing met in exclusion of the country- 
storekeeper ’s account. In some districts 
very little money has even yet been re
ceived on this year’s crop, and when it 
has not ben received it cannot be paid 
over.

There is no doubt that the whole 
wheat situation will right itself in time, 
but it is a question whether that time 
is not some months hence rather than 
in the immediate future.

The cattle trade is feeling the finan
cial stringency as well as the wheal, 
and there has been a complaint that a 
large number of cattle have had to he 
turned hack on the ranches because the 
promised buyers have not come forward. 
Like many lies this is also a partial 
truth. Some cattle have had to be 
turned back on the ranges, but it is quite 
safe to say that very few indeed of them 
were export steers of good quality. The 
weaker the British market has become 
the more fastidious it is as to the qual
ity of animal offered, and it is abso
lutely no nse to send the unfinished ones 
forward, even if dealers had money to 
finance such shipments, which very evi
dently they have not.

if any scheme can be devised by 
which the men with cattle and no feed 
and the men with feed and no cattle 
can he got together, there is no ques
tion hut that both would realize a 
handsome profit next spring, when de
mand will he keen and prices high, but 
at present the solution of this problem 
has not been reached, though probably 
it will be before many months are past.

All this talk of financial stringency 
might create the impression in the east 
that there is something of a panic in 
the West, but nothing could be further 
from the truth of the situation. In 
fact, to be quite candid, the east is 
worrying far more about the west than 
the west is worrying about herself. 
Matters are moving forward very much 
in the usual way, there are difficulties, 
of course, but to westerners that is only- 
something to overcome. The west has 
been in tight places before and come 
out all right, and will do it again, it is 
only a question of .a litle time and pati
ence. Up to the present labor is well 
employed, and Christmas shopping is 
going forward steadily and cheerfully. 
The weather is fine and open, and this 
is giving an excellent opportunity for 
the finishing of building operations 
which are being pushed forward with 
all possible despatch.
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Markets and Market Notes
QUEBEC MARKETS

POINTERS—
Sugar—Declined 10 cents.
Valencia Raisins—Firmer.
Teas—Firm.
Beans—Decline.
Evaporated Apples—Lower.

Montreal, Nov. 28, 1907.
Not a great deal of attention is being 

paid by the wholesale trade to their 
retail customers to-day for the reason 
that the average grocer is just a little too 
busy to devote much time to his general
ly welcome friends. Again, wholesale 
houses are still receiving fall importa
tions and these goods are arriving in 
such quantity keep them pretty busy 
every day. The retailers in turn are 
receiving Christmas and holiday goods, 
though several lines are late in arriving 
this year.

The feature of the market is the de
cline in sugar. This amounted to ten 
~ents and it took place the end of last 
week. Canned goods are quiet. Teas 
continue strong with limited buying. 
Beans are easier, and prices to-day are 
more favorable to buyers than they have 
been for some time past. Peas are also 
selling at more advantageous prices. 
Syrups are movin'* freely with the com
ing of colder weather. Interesting cur
rant export statistics will be found in 
the dried fruit market report. Evapor
ated apples are easier. Lard has de
clined i-cent, while pork meat is lower 
owing to the decline in hog prices. Dairy 
produce is steady with an easier feel
ing. Collections, are reported good in 
some cases, but many say they find it 
difficult to gather in accounts.

SUGAR—Sugar declined ten cents the 
'alter part of last week, but since then 
there has been no change in the situa
tion. There is not a great deal of buy
ing being done. Grocers are purchasing 
only for what they require at once.
Granulated, bbls ............................................................. $4 30

" 4-bbto.................................................................. 4 45
" bags ............................................................. 4 315

Paris lump, boxe3, 100 lbs ............................................. 5 16
" " " 60 lbs...................................................... 6 25
“ " " 25 lbs........................................................ 6 45

Extra ground, bbls .........................................................  4 70
" “ 50-lb. boxes............................................ 4 90
" " 25-lb. boxes.............................................. 5 in

Powdered, bbls................................................................... 4 59
60-lb. boxes..................................................... 4 70

Phoenix ...........................................................................  4 26
Bright coffee ....................................................................  4 20
No. 3 yellow.......................................................................  4 10
No. 2 "   4 00
No. 1 " bbls .............................................................  3 90
No. 1 " bags................................................................. 3 85

SYRUPS AND MOLASSES—With 
'he colder weather coming on, corn 
syrups are selling more freely than ever. 
The movement in molasses, from whole
sale to retail is reported quite brisk by 
some houses.
Barbadues, in puncheons........................................  0 27 0 32

“ in barrels................................................. 0 314 0 334
" in half-barrels ............................................... 0 34
" fancy .................................................. 0 32| 0 334
" extra fancy.................................................. 0 36

New Orleans...............................................................  0 22 0 36
Antigua ............................. ...............................»...............  0 30
Porto Rico 0 40
Com syrups, bbls................................................................. 0 0

“ 4-bbls.................................................................. 0 (
" 4-bbls ........................................................ .... On
" $84 lb palls........................................................... 1 76
“ 85 lb pails...........................................................  1#

Cases, 2 lb tins, 2 doz per case........................................ 2 40
" 5-lb. " 1 doz. “ ........................................ 2 75
** 10-lb. " 4 doz. " ........................................ 2 65
" 20-lb. " l doz. " ........................................ 2 6C
TEA—Teas of every description are 

firm, but there have been no material 
changes since last writing. Buyers are 
not eager purchasers at the moment, 
their orders being of a hand-to-mouth 
nature, much the same as their general 
purchases in the grocery line.
Choicest...................................................................... 0 38 0 45
Choice........................................................................Q 31 0 37
Japans—Fine ........................................................... U 27 0 32

Medium....................................................  0 22 0 2'
Good common.......................................... 0 21 0 22
Common....................................................  0 20 0 21

Ceylon —i'rokf-n Orange Pekoe............................•» 20 0 38
Pekoes ...................................................... 0 17 0 20
Pekoe Souchongs .................................. 0 17 0 204

India—Pekoe Souchongs ...................................... 0 164 0 18
Ceylon greens—Young Hysons...............................  0 19 0 315

Hysons...........................................  0 18 0 20
Gunpowders..................................  0 17 0 26

China greens—Pingsuey gunpowder, low grade. .0 121 0 16
r‘ " pea leaf... 0 19 0 27
" 11 pinhead... 0 30 0 45

COFFEES—The coffee market local
ly has not changed since last report. 
Fair trade is reported.
Jamaica...................................................................... 0 12 0 29
Java .................  0 18 0 30
Mocha........................................................................ 0 191 0 25
Bio No. 7.................................................................. 0 «8Î 0 0»
Santos ...................................................................... 0 09$ 0 11
Maracaibo ...................................................................0 11 0 13
Roasted and ground 20 per cent, additional.

FOREIGN DRIED FRUITS AND 
NUTS—Transactions in currants are 
fairly good, and stocks held locally and 
abroad are not large. Advices from 
Patras show that shipments from that 
port have been in excess of what they 
were a year ago. To the 15th of Octo
ber, 66,244 tons in all had been export
ed, against 63,824 tons for the same 
period last year. Of this amount 1,726 
tons came to Canada, against 1,476 tons 
during the same time in 1906. Raisins 
do not show much change. Valencias 
continue firm in feeling. Recent ad
vances in the Old Country amount to 2s. 
Californias are not a. feature in the 
market at the moment. Malaga reports 
are of the same tenor as those which 
have been received during the past 
couple of weeks. Prunes are firm, as 
are also peels. All peels are one cent 
above openin'- "rices, and it is not easy 
to obtain first-class stock even at the 
advanced prices. Considerable quan
tities of “skins” found their way onto 
the market and these are not being 
cleared away very rapidly. New shell
ed walnuts are now on the market, 
prices running about 24 cents for new 
cracked and 27 cents for new. Wal
nuts are late, but they are some two 
weeks ahead of the supply of last year. 
Other nuts are unchanged. The cargo 
of the Bellona, which arrived in port a 
couple of weeks ago, is rapidlv being 
distributed in the trade. It will he re
membered she carried 75,000 boxes of 
Valencia raisins, and 15,000 boxes of 
Malagas. The Jacona’s cargo is also 
finding its way into the warehouses of 
the wholesale and retail trade. Those 
who have a good memory will recall that 
she was loaded with 5,000 boxes al
monds, 3,500 boxes shelled almonds, 800 
boxes more from Dénia, and 45,000 
packages of currants.
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Currants—
Filiatraa, uncleaned, barrels........................................ 0 07
Fine Filiatras, per lb., in cases ................................ 0 07

cleaned  ................................. 0 07
“ " in 1-lb. cartons............. 0 07 0 074

Finest Vostizzas " .......................................... 0 084 0 09
Amalias " .......................................... 0 08 0 084

“ 1 lb. packages................................. ......... 0 08
Sultana Raisins—

Sultana raisins, per lb..........................................0 10 0 13
" “ 1-lb cartons........................................ 6 15

Eleme Table Figs—
Six crown, extra fancy. 40-lb. boxes................ 0
Four crown, fancy, 10-lb. boxes ........................ 0 074
Three crown............................................................ 0 061
Glove boxes, fine quality, per box.................... 0 074
Fancy washed figs, in baskets, per basket.... 0 15

“ pulled figs, in boxes, per lb................... 0 15
" stuffed figs. “ " box .................0 25

Valencia Raisins—
Fine off-stalk.^ger lb.
Selected, per 
Layers, " 

Dates—
Hallowees. per lb
Sairs, per lb.........
Packages " ...

0 04 
, 0 064

0 09 
0 08 
0 07 
0 08 
0 18 
0 20 
0 30

0 07 
0 074 
0 (8

0 154 
0 044 
0 164

California Evaporated Fruits—
Apricots, per lb...........................
Peaches, “ ...........................
Pears, " ...........................

0 30 
0 II 
0 18

Malaga Raisins-
London layers................................................................. | *
"Connoisseur Clusters"............................................... 8 00

•• “ 4-box...................................... 1 00
“ Royal Buckingham Clusters," 4-boxes................. 1 874

" " boxes... e........................ 4 50
" Excelsior Window Clusters " ................................ 6 60

" " fs .............................. 1 60
California Rai*ins—

Fancy seeded 1-lb pkgs.................................... 0 13
Choice seed- d. 1-lk pkgs....................................0 12 0 10|
Loose muscatels 3 crown.................................. 0 104 0 11

" " 4 crown .................................0 lit 0 13
Prunes - P®r lb.

Oregon prunes 25-lb. boxes, 30-40s............................. 0 11
40-5bs............................. OC94

•• " " 60-6ES............................. 0 « 9
" " " 60-70s............................. or
•• •• " r- os............................. 70 «
•• " •• 90-100».................

0 064 
70 184 
0 0 !

SPICES—The spice market is fea
tureless. Local men are busy filling or
ders which have been booked some time.

Her II).
Peppers, black.......................................................... 0 16 U 20

Ginger, whole ............................................................. 0 16 0 *0
•• Cochin ........................................................ 0 17 0 20

Cloves, whole ...........................................................  0 20 0 30
Cream of tartar .............................     0 25 0 32
Allspice......................................................................  0 18 0 18
Nutmegs......................................................................  0 30 0 55

RICE AND TAPIOCA—Rice is sub
ject to satisfactory demand, grocers 
buying for usual reouirements. Tapioca 
is slightly easier, but the lower prices 
have not increased sales to any extent.
B rice, in 10 beg lute .................................................... $ 10
B rice, less than 10 bags................................................... 3 20
O C rice, in 10 bag lots .................................................... 3 00
C O rice in lees than 10 bag lots  ................................. 3 10
Tapioca, medium pearl............................................  0 64 0 (74

Beans—Beans and peas are both much 
easier in feeling this week. Reports 
were circulated that the bean crop was 
very short, and some good sales were 
made in a wholesale way at $1.90 to $2 
on the strength of this information. Now 
offers are being made at prices which 
will mean a loss to holders of goods 
bought at “scarce” prices. Some at
tribute the decline in a measure to the 
presence on the market of Austrian 
beans. These are being offered around 
$1.60 in a wholesale way in some in
stances.
Choice prime beans...................................................... 1 75 2 00
Soup pea*, whole, bag 2 bushel...............................  2 4 j 2 50

EVAPORATED APPLES — Evapor
ated apples are easier in tone this week, 
brokers offering new stock at prices 
considerably lower than have been
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quoted for some little time. Old stock 
is still cheaper.
Evaporated apples ...................................................... 0 10

MAPLE PRODUCTS—Maple syrup 
is not so plentiful, but otherwise the 
situation is unchanged. Demand for 
sugars and syrups is fair.
Pure maple syrup, bulk, per lb...............................  0 07 0 0*1
Compound maple syrup, per lb................................0 0*k 0 06»
Pure Townships sugar, per lb ....    0 08 0 03$
Beauoe County, per lb.............................   0 09 I iff

CANNED GOODS
Montreal—Late deliveries are being 

made by wholesalers to the retail trade, 
but otherwise there is little activity in 
the canned goods line. Prices are steady 
without likelihood of a change fdr some 
weeks.

TORONTO—Practically all the pack 
seems to have been shipped out from 
the factories and deliveries are not at 
all active. The rumors of two or three 
firms having been oversold have been 
confirmed, but satisfactory arrangements 
will probably be made. There is nothing 
new in the situation.
Group No. 1 comprises—

"Canada First," "Little Chief," "LogCabin," "Horse
shoe " and " Auto " brands, also all private brands.

Group No. 2 comprises—
“Lronvalley, "Maple Leaf," “Kent" “Lion,
" Thistle," and “ Grand River " brands.

Group No. 3 comprises—
“Globe," "Jubilee," and "White Rose.” brands.

___ , Groups
FRUITS. No. i No. 2

1 17k 
1 40 
3 25 
3 95

1 15 
1 65 
5 15

1 62* 1 50
3 77| 3 75

tfo.T

Apples, standard, 3’s....................................... 1 20
" preserved, 3’s....................................... 1 42*
" standard gal....................................... 3 27 i
" preserved, gal .................................... 3 971

Blueberries—
2’s, standard...................................................1 171
2’s, preserved...............................................  1 871
Gals., standard...............................................5 17|

Grapes— 
fi s Preserved .. 
Gals. Standard.,

2's, red, pitted.............................................. 2 271
2’s, " not pitted.......................................  1 77$
Gals., red. pitted..................................................

" " not pitted............................................
2's, black, pitted..........................................  2 271
2’s, " not pitted.................................... 1 77$
2’s, white, pitted..........................................  2 42$
2's, " not pitted..................................... 1 92$

Currants—
Gals., red, solid pack........ ...................................
Gals., red, standard............................................
2’s, red preserved..................   2 121
2 s, red, H.8.....................................................1 92*
1’s, black, H.S............................................... 2 02$
2’s, black, preserved....................................... 2 25
~ * .black, i * *

2 25
1 75 
8 90 
7 40
2 25
1 75
2 40 
1 90

Gals.,
Gals.

, standard . 
solid pack..

Gooseberries—
2's, H. 8......................................................... 2 2
2’s, preserved................................................2 5
Gals., standard....................................................
Gals., solid pack ...............................................

Lawtonberries—
2’s, H.8...........................................................2 2
2’s, preserved................................................ 2 £
Gals, standard............................... ............ 7 7

Peaches —
lj’s, yellow (flats).......................................... 2 1
2‘s, yellow.................................................... 2 î
3%, yellow .................................................... 8 (
3’s, yellow (whole)....................................... 3 0
2's, white ..................................................... 2 3
2k*s. white......................................................... 3 2
3*8, white....................................................... 3 5
3’s, pie peeled............................................. 2 L
3’s, not peeled.............................................. 17
GaL, pie, peeled.............................................. 7 5
GaL, pie, not peeled.......................... 5 5

Pears—
2’s, Flemish Beauty....*........................... 1 £
M’s, Flemish Beauty.................................. . 2 3
3’s, Flemish Beauty.....................................  2 4
2’s, Bsitlett............................... .................2 1
2IXBftrftlett...................... t........ .............. 2 <
Fsi Bartlett....................................................... 2 t
3’Stpie...........................................................11
Gal., pie, peeled............................................ 4 5
GaL, pie, not peeled............ .............. ..... 3 7
2’s, light syrup’s.................................................
S’s, " " .............. . .... ....................

Pineapple—
fftitoed......................................»...........20
2’s. grated................I..................... .3 1

2 25 
2 47| 
6 75 
8 7<

200 
210

Pure maple syrup, bulk, per lb..............................
Oompouud maple syrup, per lb..............................
Pure Townships sugar, per lb................................

2%’s. whole..................................................... 2
Florida 2’s, sliced or grated...........................
Singapore, 1%’s, sliced.....................................

" 2%’s, whole........................................
Plums, Damson—

2's, light syrup.............................................. 1
3’s, light syrup ..........................................  1
2’s, heavy syrup........................................... 1
2k’s, heavy syrup..........................................  1
3 8, heavy syrup..........................................  1
GaL, standard.............................................. 3

Plums, Lombard—
2’s, light syrup................................................1
3’s, light syrup.............................................. 1
2's, heavy syrup............................................ 1
21's, heavy syrup..........................................  1
3 s, heavy syrup............................................. 1
Gal., standard.............................................. 3

Plums, greengage—
2’s, light syrup..............................................  1
2’s, heavy syrup............................................ 1

0 061 0 07 
0 04$ 0 05| 

0 09

57k

1 35
1 27ft 
1 45
1 55 
1 50 
3 79

1 27k
1 55
1 70 
1 97k

2k’s, heavy syrup..........................................  1 72k
3rs. heavy syrup............................................. 2 00
GaL, standard.............................................. 3 87k

Plums, egg—
2’s, heavy syrup... ..................................... 1 72k 1 70
2k’s, heavy syrup ........................................ 2 00 1 97f
3 s, heavy syrup...........................................  2 32k 2 30

Rhubarb—
2’s, preserved............................................... 1 77k 1 75
3’s " ....................................... 2 52$ 2 50
Gal., standard............................................... 3 53 5U

Raspberries, Red—
2’s, L. 8. (Shafferberries).............................2 12k
2’s, H. 8.........................................................  2 27ft
2’s, preserved...............................................  2 52%
•Gals., standard...........................................  7 77*

" solid pack........................................  10 52 j 1U 50
Raspberries, Black—

2's, black, H.8.............................................. 2 27ft
2’s, preserved............................................... 2 52k

2 10 
2 25 
2 50 
7 75

Gals., standard............................................ 7 77ft
" solid pack..........................................10 52$

Strawberries—
2’s, heavy syrup.............................................. 2 27ft
2’s " preserved.............................. 2 52$
Gals. “ standard.............................  7 774

2 25 
2 50 
7 75 

10 50

2 25 
2 50

......................, 7 75
solid pack............................. 10 5$k 10 50

VEGETABLE
Gals.

Asparagus—
2k’s, tips, California.................................... 3 77k 3 75
2’s, Canadian................................................ 2 80 2 77%

2’s, sliced, sugar and blood red......................... 1 10
2 s, whole, " "   1 00
3 s, sliced, " "   1 35
3’s, whole, " “   1 25

Beans—
Fancy brands .............................................  1 32k 1 30
2’s, golden wax.............................................. 0 92k 0 90
3's *' “ .............................................. 1 37» 1 35
Gala. “ “ .............................................. 4 02% 4 00
2's, refugee or valentine (green)............... 0 92$ n 90
2’s, crystal wax............................................ 1 02* 1 00
Red kidney, 2’s .......................................... 1 07$ 1 05
Lima 2’s ....................................................  1 32$ 1 30

2’s .................
Gal., on cob..

Carrots—
2’s ................
3’s.................

Turnips—
3’s,.............

0 97k

0 97% 
1 07%

0 95 
4 90

0 95 
1 05

1 07k 1 OS
Cabbage—

3’s..................................................................  0 92%
Cauliflower—

2’s.................................................................. 1 47%
3’s................     1 87%

Succotash—
2’s...................................................... .

Parsnips—
2's......................................................
3’s.......................................................

0 90

1 45 
1 85

1 27k 1 25

.............................................. 0 97%.............................................. 1 07#
reas—

I s, extra fine sifted ...................................  1 07
2’s, standard......................  0 92
2’s, early June.................................................1 02
2’s, sweet wrinkled.........................................1 07
2’s extra fine sifted....................................... 1 37
Gals., No. 4.................................................  3 72

Pumpkins, 3’s...................................................... 0 95
" Gal................................................ 3 02k

Bpinach—
2’s....................... .
3’s........................
Gals.....................

Squash—
3’s........................
Gal......................

Tomatoes—
Is ...............
3’s, all kinds —
Gals., til kinds.,

Baked Beans—
l’s baked beans, plain, 4 doz.............

in tomato sauce, 4 doz ;. 
in Chili sauce, 4 doz ..,
plain................. ............ .
iu tomatoe sauce..........
in Chili sauce.................
plain................................

• in tomato sauce...........
in Chili sauce...............
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», tins, Red Cross................... 75
“ Delhi........................... 0
“ Aylmer...................... no
“ * (screw tops) ... 50
“ Tiger............................ 50

kegs (10 gals ), per gal . ... . 0 45
jugs....................................... 8 00
Delhi “New Process”........ 1 00
Aylmer, * Canada First” ... 1 00
Simcoe, "L>nn VaLey”. ... 1 00
Laio , “Monarch’............... 1 00

. Delhi, “Epicure”............... 1 20
Delhi. "Epicure ............... ,. 1 90
Red Seal............................... 1 50
Delhi, "Epicure” ............... 00
Red Seal............................... 00
Delhi “New Process ’ ........ 3 00
Aylmer, “Canada First’ ..,.. 2 00
Simcoe, "Lynn Valley” . 
Lalor, "Monarch”............. .

.. 2 00
00

Tiger...................................... 17

Brands—Red Cross, Little Chief, Log Cabin, Aylmer 
Delhi, Simcoe, etc.
Catsup—

2’s tomato i
2 s
GaL 
Gals.
Gal.
GaL 
Gal.
%-pts “

0 95 
1 05
1 05 
0 90 
1 00 
1 06 
1 35 
3 70 
0 92% 
3 0U

.. 1 52ft 1 50 

.. 2 02$ 1 00 
.. 5 17* 5 15

.. 1 20 1 17%

.. 3 52% 3 50

. 1 07k 1 05. 1 27$ 1 25
. 3 77% 3 71

Par doz. 
. $0 50
. • 50
. 0 50
. 0 SO
. 0 80
. 0 80
. 1 00
. 1 00
, 1 00

ONTARIO MARKETS.
POINTERS—

Sugar—Declined 10 cents.
Dried Fruits—Firmer.
Beans—Stea’dy.
Collections—Fair.

Toronto, Nov. 25.
The tightness in financial circles does 

not seem to have much effect on thp 
grocery business. Sales continue gen
erally pretty satistactory, and Christ
mas selling is keeping business brisk.

The past two weeks have seen a 
slight stiffness in collections and latter
ly some renewals have had to be ac
cepted, but wholesalers generally are 
optimistic over the outlook. The only- 
material change during the week has 
been a decline of 10 cents in all grades 
of sugar. What has caused this is 
rather difficult to state, as the Euro
pean markets show no change from their 
continued steadiness. The American 
market, which slumped recently, has no 
appreciable effect on the local situation 
and indeed, cable advices yesterday 
showed a recovery in New York on the 
better grades.

The decline seems to be the result of 
dull business and the practical close of 
the selling season for sugar. Prices now 
ruling are as follows :
Peril lump., In 5" lb. boxe............................................ $ 25

“ In lu*-lb. " ........................................  s 35
St Lewrenoe (rural.tod, barrels.................................. 4 40
ReAnatb’e granulated...................................................... 4 40
AoMt» granulated .......................................................  4 35
Berlin granulated............................................................. 4 30

:::::::::::::::::::::::::::::::::::::::: IS
No. 1 " .................................................................... 4 OU
Granulated and yellow, 100-lb. bags 5c. less than bbls.

SYRUPS—Business is dull in syrups 
and prices continue steady. The decline 
in sugar is not at all reflected in this 
line.

ÊS5T......................................
New Orleans, medium............................................ o 30 0 36
_ “ . bbl!...................................  0 30 oye

Porto Rioo................................................................  0 46 0 M
Welt Indian............................................................0 30 0 36

._ „ . Per rase.I lb. Tins, 3 dor. in ease...........................................  j 40
I " ' 1 “ " ............................................ 3 75

Barrels............................................................................. 0 031
H.If Barrels................................................... ................ 0 036
Quarter “ ................................ .................................. 0 03*
Pella, 381 lbs. each ...................................................... 1 75*

" 35 " “ ..................................................... 135
Maple syrup—
Gallons, 6 to case............................................................ 4 go
Quarto, 24 "  540
P.ntr, 31 '* ............................................ .......... . 190

a
11
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DRIED FRUITS—The greater part of 
these goods have already been delivered 
and what is now passing is more or less 
fancy lines for the Christmas and late 
fall "trade. There has been no change of 
prices locally, though the market is 
stiffening on one or two lines.
Prunes, Santa Clara—

Per lb Per Id.
100-1208 .......................... 0 06
90-1008,50-lb boxes .... 0 J6* 7040b " .... 007
80-90b " .... 0 06Î 60-70b, 50-lb boxes .... 0 084

Note—25 lb. boxes *c. higher than 50 "lb.
Candied and Drained Peels—
Lemon.................. 0 11 0 114 Citron.......................  0 21 0 22
Orange.................0 11 0 12
Peaches, " .........................................................  0 18 0 20

Figs—
Elemee, per lb..............................................
Tapnets, “ ........................... ..................
Bag Figs..................................... ...................
Currants—
Fine Filiatras.... 0 07 0 07i Voetlzzas,
Patras.................. 0 08 0 Obi

Uncleaned, 4c less.

0 08 0 15 
0 031 0 034 
0 04$ 0 05

0 09 0 194

Sultana....................................................................

“ Extra fancy ............................................
Valencias, new.................................................
Seeded, 1-lb packets, fancy................................

•' 16 oz. packets, choice...........................
" 12 oz. " " .................... .

Dates— „ ,
Halloweee........... 0 06 ___ Fards choicest.
Bairs..................... 0 054 — " choice...
Domestic evaporated apples................................

0 12y30 Id

0 064 0 07 
.... Oil 
.... 0 114 
.... 0 09

.... 0 09
.... 0 084
0C9 0 0* |

NUTS—Large deliveries of Grenoble 
walnuts have been made to local deal
ers this week, and these will be dis
tributed very shortly for the Christmas 
trade. Prices continue the same as last
reports as follows :
Almonds, Tarragona, pei lb.

" Formigetta ..........
" shelled Valencias ... 

Walnuts, Grenoble, '* ...
" Bordeaux, “ ...
11 shelled...............

Filberts, per lb........................

.... 0 15
0 134 0 15 
0 32 0 35 
0 124 0 134 
0 104 0 11 
0 27 0 28 
.... 0 11

SPICES—There has been no material 
change in prices this week and the mar
ket all round continues steady.

Peppers, blk....... a-...................
*' white...........................

Cinnamon................................
Nutmeg....................................
Cloves, whole...........................
Cream of tartar.......................
Allspice....................................

Mace........................................
Mixed pickling spices, whole.
Cassia, whole.........................

“ ground..................

Per lb. 
0 16 0 20 
0 25 0 30 
0 18 0 35 
.... 0 35 

0 30 0 76 
0 30 0 50 
0 22 0 25 
.... 0 16 
0 17 0 20 
.... 085 

16 0 20 
0 20 0 60 
0 25 0 51

TEA—The local market is quiet with 
no change in the continued high prices. 
Late mail advices from London, how
ever, note a slight decline generally 
with common to mediums most affect
ed. Quotations for useful common leaf 
declined to 7jd and a few inferior 
grades to 7d. In regard to this reduc
tion. Gow, Wilson & Stanton, in circu
lar dated Nov. 15th, say :

“This will probably give some confi
dence to buyers, and if only the offer
ings during the next few weeks can be 
kept on a moderate scale, it seems like
ly that producers will reap considerable 
benefit, because not only is home con
sumption increasing, but the stocks of 
all tea in the United Kingdom are 
nearly 6,000,000 below what they were 
this time last year, whilst there seems 
no doubt that the Indian tea available 
for this market will show a heavy re
duction upon last season's figures.

“Although re-exports for the first ten 
months of the season show a falling 
off as compared with last ‘year, they 
are well above those of 1905. The chief 
reduction has been to Russia, where 
supplies are being now more largely tak
en direct from countries of production.”

In regard to Indians the same firm 
reports : “There was a dull tone in

the market and large quantities were 
in consequence withdrawn for higher 
prices. Where sales were effected, a fall 
of Jd per tb. occurred in common and 
medium teas. For the higher class teas 
the drop was greater, ranging in some 
instances up to Id per It). Commonest 
grades, which were selling at 74d a 
week ago, can now be purchased at 
71 d and occasionally even at 7d per lb. 
Reports from India point to an earlier 
closing of the season than last year.”

Ceylons, too, have shared in the de
cline. The same report says regarding 
them : “Although the auction was ex
tremely small, the supply was more 
than the market could take at last 
week’s rates, and prices generally gave 
way, especially for common and medium 
grades, which must be quoted fully id 
per lb. lower, commonest whole leaf tea 
being obtainable at 7id per lb. Better 
grades sold with an irregular and 
slightly easier tendency.”

In regard to Java, they say : “The 
small quantity brought to auction met 
with rather more competition than In
dian and Ceylon, but prices were hard
ly up to last week’s rates.” .

While these declines seem pretty gen
eral they are, of course, but a mere 
bagatelle when compared with the heavy 
advances made during the year. They 
seem to have been the result primarily 
of a dull market and the prevailing fin
ancial stringency.

RICE AND TAPIOCA—There is no 
change in the situation since last re
port.

Per lb.
Rtoe, itend. B........................................................... 0 0M 0 0M
Rangoon..................................................................0 OM 0 0M
P&tna ...... ........................     0 36 0 06

flago...........................................................................  0 05 0 06
Seed tapiooa ...........................................................  0 074 0 074
Carolina rice................... .......................................... ^ 10
Tnniooa. medium pearl .............................................. 0 : 7

BEANS—The market is somewhat 
firmer this week and local stocks which 
have been offered more freely of late are 
being held somewhat firmly. There has 
been no change, however, in prices.
Beans, hand picked, per bush................................  1 90 2 00

“ prime No. 1. “ ............................... 1 80 1 9Ï
" Lima, per lb ................ .................... ... 0 n7

EVAPORATED APPLES—The lower 
price noted last week still continues, 
though stocks are being held more firm
ly in anticipation of another advance.
Evaporated apples....................................................  008 0 C9

Additional Correspondence
KINGSTON.

Mr. Cockburn, of Comfort Soap, was 
around shaking hands with his friends, 
the grocers this week. He is a square 
fellow, and his soap is all right.

I understand there is a law making it 
a penal offence for anyone not having a 
creamery of certain standard, marking 
creamery on labels. No law is more 
violated than this one. Some of the 
most abominable trash is put up by 
dealers and marked finest creamery. A 
Kingston dealer got a dose from a west
ern jobbing house, and every box had a 
different maker’s name on it. I sup
pose each' one had four or five cows.

The Kingston dairy school has again 
opened up under the supervision of Pro
fessor Mitchell. It is a hard problem
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where sufficient cream can be had to 
answer demands this winter.

Corn and peas are selling 10c straight 
and tomatoes 124c. There is very little 
price-cutting here. The fact is, we can
not afford to do it and keep up with the 
times.

* . •

The Bijou, Wonderland and the Prin
cess, three 5c theatres, are doing a big 
business and are crowded night and day. 
Sunday they put on moving pictures, 
such as “The Prodigal Son.” There are 
many patrons who might better spend 
5c for a loaf of bread, which, by the 
way, has gone back to 14 lbs., instead 
of H tbs. The bakers got at logger- 
heads and the people get the benefit.

Kingston- merchants are fast falling 
into the principle of soliciting orders. 
Too bad. It seems more independent to 
have people come to the store and buy. 
Better for both parties. If we all could 
sell for cash what a lot of worry we 
would escape, and it’s worry that kills.

W. R. Eby, of Eby, Blain & Co., To
ronto, called on the best trade last 
week with the finest grip of fancy gro
cery samples seen in a long time here. 
He booked some large orders and we 
will be glad to see him again. We only 
knew him before through the columns of 
The Grocer. I tell you, wholesalers who 
do not advertise in trade papers are 
practically unknown out of their own 
city. Rose & Laflamme’s traveler sold 
a lot of fancy West India molasses. This 
is just the thing for pancakes, and is 
away ahead of syrup.

Since the license for selling fresh meat 
was reduced from $50 to $2 a year, fully 
50 per cent, of the grocers started in 
selling it, and it seems quite a drawing 
card. I wonder, do the meat inspectors 
ever analyze sausages or ground hog 
products ?

NEWCASTLE, N.B.
Bay du Vin oysters are in greater de

mand this fall than ever before. Fish
ermen are getting $4.50 per barrel for 
them in bulk, whereas a few years ago 
they could not get more that $1 for 
them. Our oysters here are of superior 
quality, hence much of the increase in 
price.

* . *
Fishermen arc commencing to prepare 

for smelt fishing, which opens on De
cember 1st. The prospects are good.

* . *
Cod has been scarce this season. All 

kinds of fish are higher in price than 
last year.

* • *

After the end of this month, Camp- 
hellton meat market will be run on a 
strictly cash basis.

* . •
Poultry and dressed hogs are being 

largely imported into this province from 
PET!

* * *

The Sussex Packing Co., with a capi
tal of $150,000, and head office in
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Sussex, has been incorporated, 
with power to prepare meats. The 
incorporators are, Simeon H. White, 
merchant ; Alfred J. Mathews, manufac
turer ; Geo. W. Hoegg, packer ; Walter 
.1. Mills, merchant, and Howard Robin
son, all of Sussex.

* . *
In Fredericton market last week, hay 

sold at $14 and $15 per ton ; chickens, 
50c to $1 a pair ; beef, 5c to 6c ; pota
toes, $1.30 per barrel ; butter, 25c ; 
eggs, 30c ; turnips, 50c ; carrots, 80c.

* * *

Hay in Newcastle is at a premium, 
i-’ew local dealers have any.

Sackville parties are asking $19.50 a 
ton for hay delivered here. In Miller- 
ton, near this town, the best hay is 
held at $20 a ton, the poorest going for 
not less than $15.

* . *

The potato crop in Victoria county 
was very poor this fall.

* » *

James A. Rundle, wholesaler, has 
sold out his provision business here to 
Baird &i Peters, of St. John. W. E. O. 
Jones is temporarily in charge. Baird 
& Peters will enlarge the business. Mr. 
Rundle will devote all his energy hence
forth to lumbering.

QUEBEC.
A heavy autumn trade is being done 

in groceries, but with the first snow fall 
business is becoming a little quieter, al
though satisfactory orders have been re
ceived by wholesalers during the last 
week. Good sales were registered for 
canned goods. It is true that prices 
were high, but this did not affect the 
i rade, on account of the supply being 
limited. Retailers are well occupied 
and some of them are making their in
ventory. Business in fruits, butter and 
cheese is not so active as last week, but 
is still good. Flour and grain are not 
selling so well as during the advance, 
and the market is not so strong.

* * *

Grocers of our city are following with 
rreat interest the actual question of the 
selling of meats, poultry and game, 
pork, fish, vegetables and other provi
sions outside of the public markets. At 
the last meeting of the City Council this 
inleresting question was taken into con
sideration and quite a discussion arose 
on tlie second reading of the by-law for 
i livate butchers’ stalls. Finally the 
by-law was carried. One of the princi
pal remarks was made by Aid. Hall, who 
ays that if butchers were allowed to sell 

: cats in store there would be consider
able complaints, as meats and other pro- 

.sions pould not be given a thorough 
investigation, except by the construc- 
imn of abattoirs in this city. He says 
that-certain Montreal firms intend start
ing the butchers’ business in Quebec if 
the by-law was adopted, and no later 
than a few days ago three carloads of 
nttle arrived here and the dead cattle 
viiich numbered five, had been sent to 

an adjoining parish to be slaughtered, 
•nid then sold in Quebec. The license 
! a1 private butchers’ stalls will be from 
-h'l to $100 a year.

There has been in this city a bakers’ 
trust, for a couple of weeks, and on ac
count of this donsumers were obliged to 
pay 20c for their bread, instead of 18e. 
But a division has declared in their as
sociation on account of this advance, 
and from the thirty-nine bakers, who 
are members, twenty-one have refused 
to raise their price. The consequence is 
that grocers encourage bakers not be
longing to the trust, and take the bread 
they need from those that have not 
raised their prices.

TORONTO.
The grocery trade is none too brisk 

at present. Both the. big and little gro
cer complains of the state of affairs. 
While it is no uncommon thing for busi
ness to be rather quiet at this season 
yet there is not the slightest doubt but 
that the prevailing high prices of many 
household necessaries has injured trade. 
For instance, the consumption of butter 
has dwindled down until there are many 
families here to-day who are denying 
themselves the use of butter. As one 
grocer put it, “People simply won’t pay 
the price.” It is the same with eggs, 
honey and cheese. Business in these 
commodities is very dull. They are 
not being used as luxuries, but merely 
as necessaries. Advances have been 
made in many other lines. As a result 
there is a great deal of wrangling 
among Toronto citizens.

Out in Parkdale the majority of the 
grocers are rubbing their hands in a 
self-satisfied way. Parkdale is essential
ly a residential section, the home of 
business people. As such, conditions are 
somewhat different from other parts of 
the city. One is at first greatly sur
prised to learn the extent of the cre
dit system among its merchants. Nearly 
all the grocers carry accounts ef con
siderable size on their books. Indeed, 
one of the most progressive grocers in 
Parkdale admits that over 75 tier cent, 
of his business is conducted on credit. 
At first thought this seems a startling 
revelation, but this grocer claims that 
he knows his clientele thoroughly, has 
studied conditions and is quite satisfied 
with his business methods. This state
ment is interesting. It shows that 
there are grocers who seem to prefer 
the credit system to the strictly cash 
system. As as off-set to this grocer’s 
opinion it may be remarked that the 
failure recently of a certain Parkdale 
grocery firm was indirectly attributed 
to the credit system.

ALEX. W. GRANT IN DIFFICULTY.
On Wednesday of this week Alex. W. 

Grant, butter and cheese exporter, 
Montreal; announced that he had tem
porarily suspended payment, and that a 
meeting of creditors had been called for 
next week, probably Tuesday. When 
seen by The Grocer the firm was not in 
a position to make a statement as to its 
assets and liabilities, but this is being 
prepared tp be submitted at the meeting 

•of creditors. The firm is one of the old
est and best in Montreal, having been in 
existence twenty-seven years. Mr. 
Grant is known to the butter and cheese 
men all over Canada.
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MORE IMPORTED BUTTER.
One of Montreal’s largest butter and 

cheese dealers, who has just returned 
from a trip to the coast, in speaking to 
The Grocer this week, said that 4,50U 
packages of Australian butter had just 
been received at Vancouver. Local mer
chants claim it is better than the Cana
dian product, and it sells at from 37c 
to 40c retail. Considerable will likely 
be brought in during the winter. He 
said further that Irish butter is com
ing in at Montreal in some quantity, 
and with the continued scarcity of Can
adian it is estimated that 25,000 pack
ages will be brought in this year. Ask
ed regarding the quality, he said that 
this Irish butter ranks much better 
than the Canadian, and can be brought 
in to sell at 25 cents.

NO CREDIT DISCOUNT.
The Department of Customs has is

sued an order discontinuing the giving 
ot discounts for certain specified terms. 
In the past it has been the general rule 
to give 2y2 cents discount at ten 
days. The new regulation forbids this 
practice. No discounts will be given on 
credit transactions. In the future the 
discount will only be allowed on spot 
cash transactions.

GALT RETAIL MERCHANTS.
Galt Retail Merchants’ Association 

held a successful annual meeting on Wed
nesday evening, Nov. 27th, and the fol
lowing were elected officers for the en
suing year : President, T. A. Ruther
ford ; first vice-president, A. M. Ed
wards ; second vice-president, J. H. 
Laird ; secretary, G. F. Hamilton ; 
treasurer, F. H. Chappie ; executive 
committee, J. Sloan, Alfred Taylor, 
William Mullet. The association is en
tering upon the second year of its ex
istence with very favorable prospects.

MAKING STRIDES.
The business of Minto Bros., proprie

tors of the Melagama Tea Co., has been 
making noteworthy strides during the 
last two years. Two years ago F. J. 
White assumed the management of the 
company, and since then “Melagama” 
business has been increasing remarkably 
until this package tea is becoming fav
orably known in most of the homes in 
Canada. Not only that, but latterly 
the business has been extended across 
the border, and a profitable trade is be
ing built up. This firm were fortunate 
enough to buy extensively before the 
advance in prices and arc offering some 
particular values in black and green 
teas.

F. D. Cockburn, Montreal manager of 
the Comfort Soap Co., returns to-mor
row from a short trip to Ottawa.

Phone Bell Main 3938.

CHAUSSE & CIE.
Wholesale Manufacturers of

OILS AND ESSENCES
Write for prices and particulars 

MONTREAL, QUE. OTTAWA, ONT.
322 Notre Dame St. E. 49 Anglesea Square .
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MANITOBA MARKETS
(Market quotations corrected by telegraph up to 12 noon 

Thursday, Nov 28, 1907.)
Christmas trade is now in full swing 

with the wholesale houses, and it prom
ises to be large. A better feeling is 
evident among all branches of the gro
cery trade, and talk of hard times is 
not' so often heard. It is recognized 
that the country has a year ahead of it 
a little less prosperous than was hoped 
for, but the business of the west is on 
a sounder basis than before, and there 
is no reason for undue anxiety.

There are few price changes of im
portance this week. Oatmeal has de
clined a trifle, but is still held at a 
high figure. Clover Leaf salmon has 
advanced 10c per case. Evaporated ap
ples are cheaper than was expected ow
ing to declines in Ontario. The new 
fruit is selling at 10c per lb., and the 
old at 9ic.

CANNED GOODS—Wholesalers re
port sales of canned fruits and vege
tables slow owing to the high prices 
which have been set for this season and 
they are much dissatisfied with the state 
of affairs. Clover Leaf salmon has been 
advanced 10c per case, the price now 
being $7.60, with a reduction of 10c for 
live-case lots. We quote :

FRUITS.
Group Group 
No. 1 No. 2 & 3

Blueberries. 2 a....................................................  2 27$ 2 25
Oherriee New—

2 b, red pitted, per doz. case .................... 2 41$ 2 39
Currants New—

2’a. red, heavy syrup, per doz ...................2 C9 2 C4
2’s black “ " ...................2 19 2 14

, 2 311

, 2 411

, 2 30 
3 12

Gooaeberriee New—
2's, heavy syrup " ........

Lawtonberries New—
2’a heavy syrup 11 ........

Peaches—
2’s yellow flats “ ........
3’s “ " ........

Pe&”s, F.B., “ ........
3's, “ “ ........
2 s Bartlett's ‘ ........
3’s M ‘ ........
2's Globe, light syrup " .......

Plums—
2’s Da&ison, l.s. ' ........
2’s Lombard, l.s. “ ........
2's Greengage, l.s. " ........

Raspberries—
2's red, light syrup " ........
2’s black, heavy syruph ........

Pineapple», whole, 2 lb., per case.......
" “ 21 " ................................
" sliced, 2 .................................
" grated, 2 “ .................................

Strawberries (new), per case................................ 4 83
Rasyberry Jam (Smith’s)—

12-oz. bottles per doz ................................................
1-lb. “ ...............................................................
44-oz. " ...............................................................
5-lb. tins, each ...........................................................
7-lb. “ .............................................................

, 1 811 
. 2 39è 
, 1 96* 

2 59$ 
1 51$

. 2 93 

. 3 U3 

. 3 13

, 2 26$ 
. 2 41$

VEGETABLES.
Beans (new) per dozen-

golden wax, *'   1 061
refugee, “   1 06*

" crystal wax.................................................1 16T
“ red kidney.........
lima...........................

Corn—
2’s...........................

Tomatoes ....................
Peas (new) per dozen- 

(No. 4) 2’s

1 16$ 
1 21$ 
1 46$

2 23 
, 2 99

1 66$
No. 3 2’s "   1 16$
No. 2) 2's sweet wrinkle............................  1 21$
No. 1) 2’s extra fine sifted......................... 1 51$(No. . 

Succotash- 
2’s 

Beets— 
whole, 
sliced, 
whole, 3-lb.,

2 27$
3 09$

1 79
2 37
1 94
2 57
1 49

2 88
2 98
3 08

2 24 
2 39
3 65
4 50
3 85
4 40 
4 78

1 65
2 20 
4 75 
0 59 
0 80

1 04 
1 14 
1 14 
1 19
1 44

2 18 
2 94

1 04 
1 14 
1 19 
1 49

2 08 
2 28 
2 64

2 50
1 90
2 50

“ 1 " tomato sauce, per case.............................. 2 60
2 " " “   1 90
3 " " " .............................. 2 60
1 “ Chili
2 “ "
3 " "

Soups, per doz....................................................................  1
Canned chicken (Man. Can, Co.) per doz.................. 3 25

" turkey " “   3 25
' chicken, per doz ...............................................  3 30

" turkey “     3 30
duck *’ ..................................................  3 30

Corned beef " 2’s per dez........................ 2 80
" “ l’e “ ................ 1 60

Roast beef
I s, per doz................................................... 1 60

“ 2’s. “   2 80
Potted meats, $’s, per doz................................................  0 66
Veal loaf $ lb., per doz...................................................  1 85

"....................................
2 60 
1 85 
3 50 
3 f

3 35
1 46
2 60 
3 06 
3 10
3 25 
2 30 
2 90
4 00

Lib.
Ham loaf % lb.

“ fib.
Chicken loaf $ lb.

" 1 lb.
Lunch tongue 1’s, ..............................................
Sliced smoked beef $-lb. tins, per doz........................ 1 80

" " 1-lb. tins, “   3 10
" 1-lb. glass,

Chipped " $-lb. tins,
,r " 1-lb. tins,
" “ 1-lb. glass,

Sliced bacon, 1-lb. tins,
" 1-lb glass,

Lobsters (new) $’s, per doz ........
Salmon -

Sockeyes, No. 1, per case....................................... 7 65
Cohoes, “   5 76

SUGAR—Prices are unchanged:
Montreal and B C. granulated, in bbls......... ........... 5 00

" " in sacks...................................... 4 95
11 yellow, in bbls................................................. 4 60
" “ in sacks................................................ 4 55

Wallaceburg, in bbls.................................................  4 90
" in sacks.................................................. 4 85

Berlin, granulated in bbls .......................................... 4 80
" " " sacks.......................................... 4 85

B C. qunnies granulated, 5-18’s to bale, per cwt .... 5 05
“ 5-2.’s " " .... 5 05

hard pressed lump, 25>, per cwt...................... 6 15
“ ■' half bbls., ptr cwt ...............  $90

icing..............................  6 80
bar sugar................................................................ 5 fcO

icing sugar in bbls.......................................................  5 60
“ " in boxes................................................ 5 80
11 " in small quantities.............................. 6 20

Powdered sugar, in bbls................................................ 5 40
" “ in boxes.............................................. 5 60
" " in small quantities............................  5 65

ijump, hard, in bbls..................................... ................. 5 95
,r " in $-bbls............................................... 5 95
“ " in 100-lb cases..................................... 5 95

SYRUPS AND MOLASSES — Corn 
syrups are in strong demand in spite of 
recent advances, the high prices of can
ned goods having diverted consumption. 
We quote :
Syrup “Crown Brand," 2-lb tins, per 2 doz. case — 2 65

“ “ 5-lb tins, per 1 “ .... 3 SO
" “ 10-lb tins, per $ ” ----- 2 80
" " 20-lb tins, per $ 11 .... 2 86
" '• $ barrel, per lb........................... 0 03$
" " Sugar syrup, per lb..................... 0 03|

Beaver Brand, 2 lb tins, per 2 doz case....................... 3 10
“ 5 “ *' 1 "   3 60

Barbadoes molasses in $-bbls, per gal.......................... 0 40
New Orleans molasses in $-bbls, per lb....................... 0 03*
Porto Rico molasses in $-bbls., per lb......................... 0 04$
Blackstrap, in bbls., per gaL.................... ;.................. 0 31

" $ •• “ ......................................... 0 33
" 5 gal. bats., each.................................... 2 25

MINCE MEAT—
Mince meat, 7 lb. pails, per lb.................................... 0 09$

“ •' 28 “ “ “ .................................... 0 08$
“ “ 12 oz pkgs., per doz................................ 1 05

PICKLES—Local 
as follows :

1 gal pail..................................... ....................... .... 70
3 “ “ ..................................................................... 1 80
5 " “ ......................................................................2 75
Crock................................ ............ ................... .... 65
Bottles, ié oz„ per doz...............................................2 00

“ 20 “ “ " .............................. 2 25
Chow—

le»1- P"1................................................................... 1 75
5 " " !!!!!!!!!!!!!!*!!!!!!.!!!!!!!!!!!!!! !!!! 300
Crocks......................................................................... 70_ . — . , 2 00

, 2 25

brands are quoted

Bottles, 18 oz., per doz., 
.. 20 “ “ “ .,

Sweet—
1 çal. pails.

here about Dec. 10th, will sell at 6c 
per ft. We quote :
Australian raisins-
Brown Lexias, per lb............................................... »... 0 08
Extra brown •* ........... ....................................... 0 0
Sultana raisins, bulk, per lb.................................. 0 10

“ cleaned, •* ........................................ 012
'• 1 lb pkgs- " ........................................ 0 12$

Table raisins, Connoisseur clusters per esse............... 8 60
" extra dessert, " •••*.... 3 40
“ Royal Buckingham, " ........... 4 00
" Imperial Russian t ........... 6 26
" Connoisseur clusters, 1 lb pkgs, percase (20 pkrâ)..........................................  8 36
" Connoisseur clusters,boxes (5$ lbsL ,

Trenor's Valencia raisins, f.o.s, per case, 88's ..

selects

layers

14 s 
28’e . 
14'e .
28 • . 
14 s .

California raisins, choice seeded in f-lb.packages
uer nackage .......................

fancy seeded in 1-lb.

2 15 
, 3 25

0 80 
2 80 
1 85 
8 SO
1 15
2 25 
1 80

, 0 09$
per package 7....'........7........... 0 09%

choice seeded In 1-lb packages
per package............................. 0 Ilf

" " fancy seeded, 1-lb. packages,
ner nackage......................  .... 0 12Prunes 90-100 per lbVT................................................... 0 06$

" 80-90 “ ........................................... 0 07
" 70-80 " ........................................... 0 07$
" 60-70 " ........................................... 0 08
” 50-60 “ ........................................... 0 08$
" 40-60 “ ................................................... 0 09$

Silver prunes................................................................... 0 11$
Currants, un cleaned, loose pack, per lb...................... 0 07

“ dry cleaned, Filiatras, per lb........................ 0 07$
" wet cleaned, ner lb............ ................... .... 0 07*
" Filiatras in 1-lb nkg. dry cleaned,per lb .... Of*’

Hallowee dates, new per lb..................................• 06 0 (
Figs, cooking, in tapnete, per lb.......................... .... 0 ( _

" " in sacks " ................................... 0 06
" table, 1 crown '* ...................................  0 10
" “ 3 - " .................................. 0 11
" " 6 " " .................................. 0 13
“ " glove boxes, per box ........................ 0 09$
" '• square boxes (12 oz) per box...................... 0 08*
" “ 1 lb baskets, per basset.................... 0 15

Apricots, choice, in 25-lb. boxes,per lb........................ 0 22$
Apricots, standard In 25-lb. boxes, per lb.............. 0 22
Peaohee, choice, per lb....................:............................ 0 15
Peaches........................................................................... 0 15/
Pears, choice (halves), per lb......................................  0 13%

“ standard “ “ ........................................ 0 13
Plums, choice (dark pitted) per lb............................... 014)
Nectarines, choice......................................................... 0 16

NUTS—The market is firm with no 
notable changes.
Almonds, per lb........................................ ..................... 0 16

" (shelled), per lb............................................... 0 33
“ " in small lots, per lb............................ 0 11$

Filberts..........................................................................  0 11$
Jumbo peanuts, roasted...............................................  0 17

“ " green................................................... 0 14
Diamond peanuts, roasted.......................................... 0 14

“ “ green.............................................. 0 11
Walnuts, new,Grenoble», per lb.................................. 0 1

" “ sheUed, “ ......................................... 0 30
Pecans, per lb........................................................ 0 15 0 16
Shelled walnuts, January delivery............................... 0 26
Brazils, per lb.................................................................. 0 1$

CEREALS—Rolled oats have declined 
slightly, but the market is firm and fur
ther declines are not expected. We 
quote :
Rolled oats, 80 lb sacks, per 80 lbs...........................  8 15

“ 40 " " 80 ............................ 3 30
" 20 “ " 80 ............................ 3 28
“ 8 " “ 80 ............................ 3 55

Granulated oatmeal, per sack.....................................  8 78
Standard, per sack.......................................................... 8 75
Oommeal, 49's, per sack............................................. 0 95
Pot Barley, per sack......................................................  2 8 >
Pearl " " ...................................................... 3 85
Pearl ” per $ sack................................................... 1 96
Split Peas. per sack....................................................... 2 75

HONEY—Fancy Ontario comb honey 
is selling at $3.50 per case, and fancy 
glass honey in pound jars, at $4.80 per 
three-dozen case.

GREEN FRUITS AND VEGETA
BLES—The first cars of California 
navels have arrived, We quote :

Ontario Apples
Fancy Quebec famuse No. 1, per bbl........................... 6 00
Winter apples (assorted varieties) No. 1, per bbl.... 5 op 

“ “ “ No. 2 “ .... 4 50
Northern spies and Kings No 1. per bbl.... ..........  5 50

•' “ “ No. 2, “ .................... 4 50
Oranges and Lemons.

Washington navels. 96's, per case................................ 4 25
^ " 126 s, “  .............................. 6 00

Spinach—
2’s, per doz.....................................................3 13 3 08

4 04
11 10
2 89

Crocks.............................................................................
Bottles, 18 oz., per doz...............................................

75
2 25
2 50

California lemons, 300's, 360's, per case...............
Grapes.

........ 7 00

3's “ ..................................................... 4 09
gallon, per doz.......................................................

Asparagus per doz......................................................
Onion—

„ 90
Almeria grapes, kegs, per keg................................

Pears.
3 “ “ .....................................................................

3 75Tomatoes
2 74 85 ....... 13 50

Beans, golden wax..............................................  1 98
refugee......................................................  1 98

1 93
1 63

Bottles, 18 oz., per doz...............................................
20 “ “ “ .................................. ....

2 50
3 75 Vegetables.

MEATS.
Clark's 1 lb., pork and beans, plain, per case...........

h g h h •• h «
.. 2 50

a so

FOREIGN DRIED FRUITS — New 
dates are on the market. The opening 
price is ti^c. The next shipment due

Sweet potatoes, per bbl...................................... ..
Va'encia onions, large cases, per care...............
Native onions, per lb................ » • s t ........... ■ •

.......... 600
.. 400

...... 001

40



THE CANADIAN GROCER

EFFECTIVE
The Dodger versus The Newspaper 

as a Medium for Grocers.
GROCERY Helpful Criticism and Suggestion

ADVERTISING Brightly Put.
By W. F. Ralph.

There’s more to advertising than 
writing the copy—there’s the placing of 
it. The placing of an ad., indeed, is 
more important than the copy. Because 
no matter how attractive the copy may 
be, if it isn’t in the right medium, it 
might as well be stuck on the ice-clad 
side of one of Greenland’s icy moun
tains, as far as getting business is con
cerned.

Properly speaking, there are only 
three ways by which you can announce 
your offering to the public, excepting 
show cards, letter enclosures and other 
in-the-store forms of advertising. Those 
three ways are, billboard, circular (com
monly known as “dodger’ ’)and the 
newspaper.

As far as retail grocery advertising 
is concerned the billboard is almost, if 
not quite, useless. True, it may be of 
some value if set up on the roads lead
ing into your town, directing the incom
ing farmer to your place of business. 
As a general way of keeping your name 
and address in the public eye, the bill
board has a certain value. But in speak
ing of grocery advertising I am speaking 
of the live kind, gotten up with the 
intention of selling specific goods from 
time to time.

The choice, then, lies between the 
dodger (very aptly named, though more 
often dodged than dodging), and the 
local newspaper. There are advocates 
of each method, and quite a number 
of men who advocate both. But let us, 
for a moment or two, consider each 
method on its merits.

The dodger, judging by the samples 
which I have seen from time to time, 
is usually a piece of the cheapest grade 
of printing. I have seen some dodgers, 
however, which have been worded 
pithily, strikingly set up, well printed, 
and having prices gaily sprouting all 
over them. But such dodgers (save in 
the matter of prices) are the excep
tions. The majority of dodgers coming 
under my notice have been but poor 
specimens of the printer’s or the ad. 
writer’s art. The item of typography, 
on a dodger, is not of course, one to 
cause its writer and user much worry, 
because, if read at all, the dodger is 
usually quickly crumpled up and cast 
into the fire. Every dodger user seems 
to realize that the main thing in dodger 
construction is to have the prices print
ed good and big.

The fact that little more than price 
prominence, no attempt at a quality talk, 
ever figures in the construction of a 
dodger, has led me to believe that the 
dodger is frequently regarded, even by 
its user, as a sort of “last straw” of 
publicity. Circumstances under which

I have frequently come across the 
dodger, have tended to confirm me in 
the belief that the retailer who regards 
it as such is within hailing distance 
of the strict truth.

For instance, the other day I had oc
casion to visit a number of vacant 
houses. In the hallway of every house 
I entered, there was a miscellaneous col
lection of dodgers ranging from the one 
sheet grocery announcement to the patent 
medicine almanac. Now, throwing dodg
ers into the hallways of unoccupied 
bouses, is casting the bread of adver
tising upon the waters of uncertainty, 
with a compound, double-action ’steen 
horse-power vengeance. Who’s going 
to read them? Of course the sender of

the dodger doesn’t mean it to land in 
an empty house. And probably the 
youthful distributor responsible for such 
a miscarriage of advertising effort would 
make a close acquaintance with a mas
sive boot-toe, were his dodger-delivering 
delinquencies to become known to his 
employer. However, that may be, and 
however good the intentions of a dodg
er user may be, the fact remains that 
a good many dodgers never reach the 
spot where the possible customer may 
see them. So there is a good deal of 
“waste circulation” in dodger adver
tising.

On the other hand, a whole lot of 
any given batch of dodgers, are bound 
to dodge the vacant house and other 
popular depositories known to distri
butors, and land in the letter box or ud- 
on the hall floor of an inhabited place 
of human abode. What is their fate? 
Do they induce people to trade at your 
store ?

Judging by what happens to the aver
age dodger which dodges through my 
letter box, the dodger quite frequently 
is never read at all, but forms a useful 
article with which to start the morning 
fire. With good newspapers so cheap, 
and so plentifully besprinkled with ad
vertising announcements, it is quite rea
sonable to assume that few people who 
are at all busy ever read the ordinary- 
dodger.

As to the question of whether the 
dodger, even if read, is liable to result 
in business it is hard to say. If the 
announcement is properly written, and 
the prices are right, and the dodger is 
read at the proper time, there ought 
to be a chance for business. To sum 
up the case for the dodger, I am in
clined to the opinion that the store which

trusts to dodger advertising would find 
it much more profitable to use the money 
in newspaper space instead.

Few people who have tried it, will 
deny the all round efficiency of the news
paper as an advertising medium. It 
is relied upon to-day by tens of thou
sands of successful business men—par
ticularly retailers—as the main bulwark 
of their advertising plan. Without the 
assistance of the newspaper, many and 
many a huge retail establishment must 
have remained a small and petty affair. 
The most prosperous retailers in the 
world to-day are those who realize the

Family Groceries
That embraces a great many things, and a list would fill a newspaper. So we 

simply want to impress the fact that our stock embraces all the line needed in a home and 
usually carried in a Grocery.

Goods Delivered Promptly
We strive to have all Goods delivered promptly. Telephone orders solicited.

Best Butter and Eggs Always Wanted.

THOMAS HARHER
FAMILY GROCER O AH. VILLE
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value of Uiv newspaper. as tlie adver
tising medium par excellence.

There are various natural reasons for 
the efficacy of the newspaper as an ad
vertising medium. In the first place, 
a newspaper costs its reader something, 
and therefore has more value in his 
i yes as reading matter than has a dodg
er or pamphlet flung through his letter 
Vox. Having a certain cash value, a 
newspaper is bound to be read.

Then a newspaper contains that which 
he reader is anxious to read—news. In 
lie case of women it frequently happens 

’liât the offerings of regular advertisers 
form the most attractive news in the 
whole paper. Thus, advertising is not

pared to mentally absorb the contents 
thereof. In other words, the reading jf 
a newspaper is a deliberate act, as dis
tinguished from the accidental and 
cursory scanning which a dodger receives 
it it is read at all.

The natural consequence of a paper 
being read when the reader is in the 
right mood to absorb information, great- 
’> enhances the business—building 
chances of a well-written and displayed 
newspaper ad. If you place your ad. in 
your local paper or papers you will 
îeaeli practically every person in your 
locality who is likely to have money to 
spend. You will reach them at a time 
when their minds are open to receive

Family Groceries
That embraces a great many things, and a full list would fill a 
newspaper. So we simply want to impress the fact that our stock 
embraces all the lines needed in a home, and usually carried in a 
grocery.

These few items are interesting :

Oranges Sweet Jamaica fruit, fine, large and 
6 juicy, per doz..................................... 30c.

Prunes Choice California prunes, every prune . _
clean and good, per lb..........................  12c.

Jelly Blank’s celebrated jelly powders, each 
J package making one pint of beautifully 

flavored sparkling jelly, special price, 
4 packages for .................................................... 25c.

Goods Always Delivered Promptly 
TELEPHONE ORDERS SpLICITED 

Best Butter and Eggs Always Wanted

THOMAS MARKER
FAMILY GROCER - OAKVILLE

only looked for, but is read with intent. 
It is expected. The paper would lose 
half its interest to half its readers were 
: he retail announcements to be elimin
ated.

A newspaper is never thrown by a 
distributor into a place where it will 
never be read. Only about sufficient •: o 
cover the paid circulation—street sales 
end subscriptions—are run off the press; 
and the subscriber who doesn’t receive 
ins paper when it is due, wants to know 
I he reason why. Thus you don’t fas 
in dodger advertising) pay for copies 
which never reach a possible customer.

A newspaper is generally read when 
tin reader is in a receptive mood—par
ticularly an evening or a weekly paper. 
When a person takes up the weekly 
paper in the evening, he or she is pre

information; and it usually rests with 
the nature of your ad., and the induce
ments offered, to determine how far you 
will be successful in inducing the people 
to buy.

• •
*

Prices invariably figure in the ads. of 
‘he great retail establishments of big 
cities; and there seems reason to believe 
ihat such should be the case with the 
ads. of stores in smaller places. Par
ticularly the prices of seasonable goods. 
About this time of the year, Christmas 
groceries, tersely described and com
mended, and having the prices attached, 
should figure largely in the grocer’s 
newspaper space.

* »
*

The ad. of Thomas Barker is another 
case where a few lines mentioned with

the prices attached might have made a 
more effective ad. The heading and in
troductory paragraph is good, and the 
emphasis laid in promptitude in deliv
ery is a good point. We suggest an 
alternative ad., with a few priced lines 
introduced.

LONDON CORRESPONDENCE
The assignment is announced of Chas. 

J. McCormick, grocer, 261 Wellington 
Street.

* . *
That the agents of the Heinz Pickle 

Company, of Pittsburg, Pa., are favor
ably impressed with the advantages 
which London offers as the site of the 
big branch factory they propose to start 
in Canada is shown by the fact that 
President Stevely, of the Board of 
Trade, has received a letter from the 
company, announcing that the agents 
would return to this city shortly and 
go further into the matter. Everything 
seems to indicate that the company will 
locate here, in which case a factory will 
be erected and a plant installed costing 
altogether in the neighborhood of $200,- 
000 and giving employment to several 
hundred persons.

Poultry promises to be cheaper this 
Christmas than last. One thing is cer
tain. Turkeys and fowls are more plen
tiful. The manager of Flavelles Limited 
states that they are killing from 1,000 
to 1,500 chickens daily. Large ship
ments of poultry have been arriving 
here of late from all over the province 
and these have been passed through the 
factory and stored in greater quantities 
than has been known for some years.

Wholesalers report an improvement in 
the monetary outlook, collections hav
ing been much freer during the past 
couple of weeks.

* . *

The city clerk has received a letter 
from O. Pressprieh & Co., of New York 
regarding the establishment of a can
ning factory here. The firm installs 
canning plants and seeks information 
regarding the possibility of a company 
being organized here for the purpose. 
The Manufacturers’ Committee will 
look into the matter.

Brokers report trade very fair. Mont
real sugars are down ten cents ; raws 
are very dull, with little change in 
price. Rice is very firm, with an up
ward tendency. The coffee market is 
becoming more than ever of a specu
lative character, as is evidenced by re
cent rapid fluctuations. Still while the 
ups and downs have been unusually fre
quent of late there has been no move
ment of a pronounced nature either 
way. Teas are quiet and unchanged. 
Raisins are advancing and currants also 
are steadily rising.

Of the newly elected officers and di
rectors of the Commercial Travelers’ 
Mutual Benefit Society only two are 
connected with the foods trades, viz., 
Robt. Tait, the president, with the Mc
Cormick Manufacturing Co.-, and C. 
Carrie, a director with D. S. Perrin & 
Co., in the same line.
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wishes from his fellow travelers and em
ployes..

THE News of the Knights of the

TRAVELERS’
Grip, Particularly Those
Who Sell Groceries.

PAGE Some Items Worth Reading.

DINNER TO JIM McLEAN.
Most travelers who have covered 

Eastern Ontario know “Jim” McLean. 
He has been trotting up and down over 
that country selling groceries for 
twenty-seven years, and he has friends 
in about every store in that territory. 
For the last seventeen years Mr. Mc
Lean has been connected with the firm 
of T. Kinnear & Co. Recently he bought 
a livery and hack business in Port Hope, 
and to show their appreciation and good 
wishes the firm made him the guest of 
honor at a house banquet at McConkey’s 
on Thursday evening, November 21st. 
The gathering included, beside the heads 
of this sterling old house, the travelers 
and heads of departments. Around the 
board were seated the following gentle
men : T. Kinnear and T. Kinnear, jr., 
.Jas. McLean, R. Keys, A. H. Lawson, J. 
R. McRae, E. G. Bingham, A. G. Flem
ing, T. Wheater, W. J. Ramsay, F. 
Anderson, G. T. Morris, E. J. Peters and 
J. J. Hardill, travelers; A. E. Cutler, ac
countant; G. H. Rennie, cashier; C. B. 
Rennie, and R. W. Telford, salesmen; 
Jas. McLean, jr., W. B. Campbell and 
V. Brooke, head and assistant shippers: 
C. Clarridge, head packer, and The 
Grocer representative.

The jolly crowd did hearty justice to 
a generous dinner, and then R. Keys, 
on behalf of the firm, presented Mr. Mc
Lean with a magnificent Morris chair 
in weathered oak with inlaid front.

And then came the fun. The head of 
the house, T. Kinnear, inaugurated 
things by proposing a toast to the 
King. This was followed by one for the 
success of the retiring employe, which 
was drunk with a chorus of “He’s a 
Jolly Good Fellow.” Then followed 
brief speeches by each of the twenty 
employes around the table in praise of 
Mr. McLean. Not one was given a 
chance to sit still and none wanted to. 
Everybody had a good word to say for 
“Jim.” Some had known him seven
teen years, some seven, some only a few 
months, but each one liked him, and was 
able to scrape up a mighty good reason 
for doing so.

“Why,” said “Tom,” the junior- 
partner, “it always made the day go 
better when I shook hands with ‘Jim’ 
on Saturday mornings. He carried a 
sunshine factory with him and always 
kept it grinding.”

Some of his fellow-travelers told 
stories of him—how he had gotten turn
ed round after driving over the big 
bridge at Hastings and drove back over 
it again in an hour or so, thinking he 
was at Campbellford—how he used to 
mix politics in with raisins and tapioca 
—how he always had a good joke to tell 
on himself or somebody else—but they

all told of his popularity among the 
firm’s customers and of his success 
through honest and straightforward 
methods. All of them wished him suc
cess in his new venture, and several of 
them promised to patronise his big Port 
Hope livery. Mrs. McLean was not for
gotten, either, and reference was made 
to the way in which she regularly helped 
her husband to make up his order 
sheets.

Following this tribute a toast to the 
firm was drunk, proposed By “Bob” 
Keys. In reply, Mr. Kinnear, sr., spoke 
of the principles of integrity and

JAMES McLEAN.

straightforwardness which had always 
been present in the business, and attri
buted to this and to the high quality 
of goods sold the successful position 
they had reached. He desired that the 
employes should look upon themselves 
as a part of the firm, not as mere wage- 
earners, and expressed himself as proud 
of the staff of men he had gathered 
round him. “Now, Tom,” he said, when 
it came to the junior partner’s turn, 
and T. H. Kinnear responded in similar 
terms, trusting that kindly relations 
would continue to exist in the business.

The last toast was to The Canadian 
Grocer, a compliment which this paper 
appreciates exceedingly, coming as it 
does from this old firm, which occupies 
such a strong position in the trade of 
Canada.

The gathering broke up with cheers 
for “Jim” McLean and a host of good
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DEATH OF JOHN BAKER.
When John F. Baker came in from his 

last trip, a few months ago, and his 
kind-hearted employer told him to put 
his grip to one side and take a few 
weeks’ rest, no one thought he would 
remain there long, for John in his long 
career on the road never lost many 
hours through sickness, for he was ro
bust, sober and of a cheerful mind.

He rallied many times and hopes were 
entertained for his recovery, but death 
claimed him, and the news has cast a 
gloom over the city of Kingston.

Instead of the usual post card an
nouncement of his 'coming, his many 
friends and customers on his route re
ceived a notice of his death in a neat 
folder with black border, sent out by 
his late employers, George Robertson 
& Son, grocers.

The merchants on whom he has been 
calling for years, will miss the friend 
that will talk to them no more. No 
traveler ever lifted a grip who had a 
warmer place in the hearts of those 
with who he did business.

After graduating from the W. H. 
Coombs academy. Mr. Baker commen
ced his commercial life by joining the 
staff of John 0. Carruttiers & Co., 
wholesale grocers and exporters, as 
bookkeeper about the year 1870. After 
a few years in the office he took un his 
trrip and samples. He also traveled for 
their successors, A. Gunn & Co., and 
latterly until his death, for sixteen 
years past has done faithful and valu
able service on the road for Geo. Ro
bertson & Son. He was an ardent sup
porter of Queen’s "University, and the 
students remembered the fact and sent 
a letter of regret and a beautiful wreath 
of flowers to be laid on his casket.

LONDON TRAVELERS ACT.
The executives of the London Travel

ers’ Club and the Western Ontario 
Commercial Travelers’ Association held 
a joint meeting on Saturday night for 
the purpose of considering what steos 
should be taken to bring to 
the attention of the Provincial 
Government the hardships to 
which the traveling public are subjected 
in the matter of obtaining suitable ac
commodation in municinalit.ies where 
local option has been adopted. The 
various speakers agreed that prevailing 
conditions were intolerable and that 
something must be done. Lengthy reso
lutions were adonted in which the be
lief was expressed that any municipal
ity choosing to do away with the bars 
should be compelled to maintain the ne
cessary accommodation for the travel
ing public, even though the mainten
ance of such hostelries should reauire 
the financial support of the municipal
ity. It was also recommended that all 
lodging and eating houses be placed 
under special license and a medical cer
tificate for cleanliness and sanitation 

: accompany each application for license. 
The specific grievances to which Govern
ment attention is directed are impure 
water, filthy lavatories, washrooms and 
bathrooms, bedrooms and sitting 
rooms. The resolutions will be duly 
signed and forwarded to the Provincial 
Secretary.
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GROCERY NEWS FROM
ATLANTIC TO PACIFIC

IN THESE COLUMNS THE GROCER IS IN TOUCH WITH THE TRADE 
IN EVERY PART OF CANADA.

CONTRIBUTIONS ARE INVITED FROM MERCHANTS IN SMALL 
PLACES OR WHERE THERE IS NOT A REGULAR CANADIAN GRO
CER CORRESPONDENT.

BRANDON.
There is nothing very startling in 

business circles here just now. A talk 
with some of the principal business men 
here well shows that trade is very quiet. 
The merchants out West won’t know 
how to take this quiet spell, because 
they are always so busy as a rule. There 
is one thing sure, we shall have to be 
very careful with our accounts and 
especially so with opening up new ac
counts. However, we will have to make 
the best of it because we have had four 
years in succession of the very best kind 
of business.

• ••
Mr. Mason, of Mason & Hickey. Win

nipeg, was around calling on the trade 
to-day. We are always pleased to see 
his cheerful countenance.

• ••
The Cowan Co., of Toupnto, ai e demon

strating their Perfection cocoa in Smith 
& Burton’s this week and report very
satisfactory results.

* *
*

O’Connor & Babe, successors to T. 
L. Orchard, have opened up a first-class 
restaurant and ladies’ tea-room in con
nection with their confectionery store. 
They certainly did not spare any ex
pense in fitting it up and they deserve 
to do well because their establishment 
is a credit to our city. They had their 
opening Saturday night with an or
chestra in attendance.

• •
*

The price of flour has declined 10 
cents per sack recently, but wheat is 
starting to go up again. The bakers 
here don’t seem to hitch together very 
well. Some sell bread at 5 cents and 
others for 6 cents.

GALT.
Affairs in Galt arc rather quiet as 

vet. The fruit season is over and trade 
is rather slow. Everything is high. But
ter and eggs are away - up, selling at 30 
cents each. Flour has advanced and 
also milk and bread. The advance in 
the prices of all necessities has furnish
ed material for many jokes in the Cana
dian press, but it is a matter that 
should be regarded seriously. There ap
pears to be no reasonable explanation 
why the price of necessities should be 
advanced. Granted that there is a rea
son, is there also not a reason for a 
corresponding advance in salaries and 
wages. Undoubtedly the matter will ad
just itself, but there is room for action 
on the part of all parties concerned.

The first annual banquet of the Galt 
Retail Merchants’ Association was held 
in Galt last week and to say that it 
was successful would be a mild expres
sion. It was by far the best banquet 
ever held in Galt. The speeches were 
full of information and the local asso- 
çiationjvill be much benefit ted. A pleas
ing feature was the number of grocers 
present, every concern in Galt being re
presented. Mr. Trowern, Dominion sec
retary, was the chief speaker.

Are freight rates high ? A local man 
wishing to ship a barrel of apples to

Montreal gives a couple of new 
ideas which ought to be mighty 
helpful in the grocery business.

The Edmonton correspondent 
compares this year’s and last 
year’s prices.

High freight rates are troubling 
ing Galt merchants.

Stratford emphasizes the bene
fits of grocery advertising.

An enterprising grocer’s boy in 
Chatham has a new scheme for 
delivery which ought to work 
well.

The Guelph correspondent dis
cusses the value of lady grocery 
clerks.

An influx of outside capital 
keeps business good in Van
couver.

Two retired Edmonton grocers 
are candidates for the mayoralty.

Prospects are not very bright 
for Christmas turkeys in Galt.

Hamilton urges early Christ
mas shopping.

Chicago, found that it would cost him 
over two dollars, or as much as the 
apples were worth. He didn’t ship.

* * *

The police of Galt are most efficient 
regarding the Weights and Measures 
Act. They have recently weighed the 
coal supplied by local dealers and found 
everything all right. The bread was 
next, and this also measured up to the 
standard. On Saturday the butter of
fered by the farmers on the market was 
weighed, and found to be full weight. It 
would appear that the Galt merchants 
are trustworthy.

*.*■*

In his speech at the retailers’ ban
quet, Secretary Trowern bitterly de
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nounced co-operative businesses. He de
clared them to be trade’s worst enem
ies and declared that in time they would 
stamp out all beneficial competition.

• * ••
Trade in general has picked up con

siderably during the past week. For 
a short time there was a slight depres
sion, but it proved only temporary, and 
business is brisk at present.

* . *

The merchants are already consider
ing their Christmas windows, and as 
this town is noted for the excellence of 
its windows, the public are eagerly 
awaiting the annual effort.

The membership of the local Retail 
Merchants’ Association is growing very 
rapidly, and the membeiship committee 
will have an excellent report, to present 
at the annual meeting, which will be
held shortly.

• •
*

The Saturday market was largely at
tended, and prices still continued on the 
increase. Merchants and public alike 
claim that Galt prices are too high in 
comparison with those of surrounding 
towns. Some of the prices were as fol
lows: Eggs, 35c doz.; butter, 35c
pound; apples, $2 to $2.50 per bbl.; 
pears, 60c basket ; potatoes, $1 per bag ; 
chickens, 25c to 65c each ; ducks, 60c to 
70c each; geese, $1 to $1.25; pork saus
age, 12y2c lb.; beef, 5y2e to 7c lb.; pork, 
10c to 12c; lamb, 10c to 12y2c.

• ••
Many of the recently arrived emi

grants will probably suffer this winter. 
A large number have been thrown out 
of employment by the local industries 
and in the neighborhood of one hundred
are now seeking vainly for work.

• •
*

The remarks of the Ingersoll corre
spondent regarding waiting accommoda
tion for customers, might be taken up in 
Galt to good advantage. The average 
customer does not relish being jostled 
about here and there while waiting for 
attention.

• »•
The grocers are already fixing one eye 

on their supply of Christmas turkeys. 
If the present high prices continue the 
lordly gobbler will be absent from many 
a table which has heretofore been 
graced by his presence.

* . *
Geo. Mutch, who recently opened a 

store in the southern end of the town, 
is meeting with deserved success. Al
though only in business for a few 
months, he has found it necessary to 
double the size of his store.

The fruit business, formerly conduct
ed by Joseph Zuccaro, has been pur
chased by Beni Gerri, who signified his 
acquisition by repainting the property 
a brilliant red. Joe has returned to his 
home in Italy.

EDMONTON.
As Edmonton is a very young, though 

a very ambitious city, there has never 
been much of a market. As a-conse
quence we cannot reply to a recent query
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from Ottawa regarding market regula
tions prohibiting buying before certain 
hours. Now, however, the City Council 
are awaking to the necessity of estab
lishing a good market and several im
provements in the present market square 
and regulations to govern the market 
have been proposed. This will be wel
comed by everyone, the retail grocers, 
as well as the consumers.

• * *

The City Grocery, located at the cor
ner of Eighth St. and Jasper Avenue, 
has changed hands recently and in fu
ture will be known as Prentice & Com
pany. The new proprietors are making 
extensive arrangements for the hand
ling of their already large trade and 
several additions have already been 
made to the staff. Their store is com
pletely equipped with a first-class line 
of groceries and provisions while more 
stock is constantly arriving. It is the 
intention of the management to open a 
bakery in connection with their store 
in the near future as this district is 
much in need of a store of this kind.

Grocers in the city report a big in
crease in the wholesale price 
of almost every line of goods 
they carry. This has necessitated a cor
responding increase in the retail price so 
that living is, as a consequence, more 
expensive in Edmonton. During the 
past three months there has been an in
crease of between 30 and 60 per cent, 
in the price of some of these neces
saries of life. It is announced that the 
increase is due to the greater demand 
and to the scarcity of the article.

Porridge, one of the staple articles 
for breakfast, particularly among the 
Scotch, has increased 60 per cent, in 
price during the past three or four 
months. Earlier in the year an 80-pound 
sack of rolled oats cost $2 wholesale, 
while now the price is $3.15 wholesale 
for the same sized sack. Flour, also, a 
few months ago could be purchased 
from the wholesaler for $1.75 per cwt., 
while now it costs $2.60, an increase 
of 85 cents per hundred pounds. The 
advance in the price of these two lines 
lias been caused by the shortage in the 
oat and wheat crop in the country this 
year and the consequent increase in 
price.

Speaking of the price of rolled oats, 
one prominent grocer in the city stated 
to The Canadian Grocer that he had 
been in business in Edmonton for fif
teen years and had never seen the price 
higher than it is now. Even when they 
had to ship it in from Winnipg before 
ihills were established in the West, the 
price was no higher than it is at present.

In canned goods, such as tomatoes and 
corn, there has also been an increase in 
the price. Tomatoes are now 20 cents 
per case dearer than formerly and corn 
costs 10 cents a case more.

A shortage in the fruit crop has caused 
an advance in the price of canned 
raspberries, peaches, pears and other 
fruits.

Perhaps the increase in the price of 
fruits can be illustrated best by a com

parison of the price of apricots now 
with that of former years. At present 
they cost 40 cents per pound in Edmon
ton or 30 cents a pound at the Pacific 
Coast, wholesale price. Last year the 
wholesale price was 20 to 22 cents per 
pound while two years ago the price 
was from 10 to 12 cents per pound. 
Three or four years ago apricots could 
be purchased for from 7 to 9 cents per 
pound by the case.

In butter there is an increase in the 
price over that of last year. The grade 
of butter that costs 30 cents per pound 
to-day could have been purchased last 
year at this time for 25 cents per pound.

The price of bread, too, has taken an 
upward bound. A year ago 20 loaves 
could be purchased for $1, while at 
present 14 to 16 loaves for $1 is the 
prevailing price.

Milk now costs ten cents a quart or 
12 quarts for $1, a considerable in
crease over the price of a year ago.

Grocers and provision merchants gen
erally feel that there will be no great 
improvement in these prices for some 
time, till next spring, anyway.

It is estimated that there are about 
75 grocery stores of various sizes in

A LOVE-TAP FROM GALT.
“The special number of The 

Grocer was the best example of 
a trade publication I have ever 
seen,’’ was the remark made by 
a prominent grocer, to your cor
respondent. The whole grocery 
trade in Galt is immensely proud 
of its official organ.

the city. Many of these are operated 
by foreigners who cater to the wants 
of residents of their particular nation
ality in Edmonton.

The excitement which usually attends 
every municipal contest in Edmonton is 
on now, as the time draws near for the 
next municipal election. Already some 
of the candidates arc in the field, filling 
the newspapers with their platform and 
election addresses, and speaking at pub
lic meetings in all parts of the city. 
The election this year promises to be as 
exciting and as closely contested as in 
former years and will be of especial in
terest to grocers, as two retired gro
cery merchants are candidates for the 
mayoralty. These are John A. McDou
gall and J. H. Picard. Both men have 
resided in the city for years and have 
made successes of their business, and re
tired, and both are thoroughly convers
ant with the municipal situation in Ed
monton. Opinion in the city is divided 
and the issue is doubtful. Both candi
dates are Liberals, so the election will 
not be fought on political lines. In any 
event, as there are as yet no other can
didates in the field, it seems pretty cer
tain that the mayor of Edmonton for 
the year 1908 is going to be a grocer. 
To be mayor of Edmonton may not, at 
first sight, seem to be much, but in the 
present condition of affairs it means a

great deal to the city to get a thorough, 
practical and level-headed business man 
at the head of affairs during the coming 
year. Edmonton may properly be call
ed the home of municipal ownership in 
Canada, for this system is being carried 
out here more fully, perhaps, than in 
any other part of Canada. Edmonton 
owns her own sewerage system, wa
terworks, electric light and power plant, 
telephone system, street railway line, 
incineration and other public utilities. 
Large sums of money" have been spent in 
improving the city this year, necessitat
ing the issue of approximately $610,000 
worth of debentures in the summer, and 
about $850,000, which are now on the 
market. In view of these facts it will 
be seen that in the present financial con
dition in the country it will require a 
skilled man at the head of city affairs. 
And to whom are the people turning in 
their hour of need but to grocers, who 
have by long and diligent efforts made 
a success of their own business.

• . *

It has been suggested that Edmonton 
grocers and others should encourage the 
farmer in this district to go into dairy
ing more extensively. If a few more 
good milch cows were kept and butter 
made and marketed in Edmonton, the 
farmer would make a good profit, and 
the grocer would always be able to get 
a good supply of fresh butter for his 
customers. One farmer stated recently 
that he made from $40 to $50 per sea
son from one good cow in the sale of 
butter alone. This is the price of a 
good cow, so that after the first year 
it would be clear profit. The farmer- 
will always find a good market for his 
butter in Edmonton and should em
brace this opportunity at once. In ad
dition to the profit on his butter, he 
would also have the skimmed milk for 
his calves and pigs, and thus find a good 
revenue at very little expense and la
bor. At the present time the supply of 
butter from.the district is not sufficient 
to meet the demand, and as a conse
quence butter has to be shipped in from 
outside points, thus making the price 
high.

There is also a scarcity of milk in the 
city, and hotels are, on occasions, hard 
put for a supply of the lacteal fluid. 
Ten cents a quart or twelve quarts for 
a dollar is the top price now.

The Prince Arthur cafe, which has 
been closed for some time, has been 
opened again this week. Some Chinese 
have started the restaurant again under 
the name of the Queen’s restaurant.

The Retail Clerks’ Protective Associa
tion held a meeting in the Mechanics’ 
hall last week, at which the newly- 
elected officers were installed and the 
charter formally presented. The ques
tion of the advisability of having an 
early closing by-law in the city was in
troduced and discussed. A committee 
was appointed to confer with the Trades 
and Labor Council to decide on some 
united course of action in connection 
with the introduction of another early 
closing by-law. The association have de
cided to hold meetings regularly every 
two weeks.
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New Western Freight Rates
Winnipeg Jobbers Objecting Strenuously to New Freight Tariff—Claim it will Force Them to Give up the

Kootenay Trade—Will be Hard on Fruit Dealers.

One of the features of the week has 
been the publishing of the first draft of 
the proposed new freight tariff for the 
west.

New freight tariffs are apt to be dis
turbing elements at any lime, but a 
freight tariff that increases rates at a 
time when there is a general tendency 
to reduction, both of freight and pas
senger rates on American roads, has 
practically raised an insurrection.

The railways claim that what they 
have done has been done at the request 
of the Tariff Commission, but any stick 
will do to beat a dog with. The iact of 
the matter is that when the Railway 
Commission sat in the west, the Van
couver merchants made a most vigor
ous kick because the Winnipeg whole
salers had an advantage over them in 
the famous commodity tariff into the 
Kootenay. There appeared to be dis
crimination, and the Railway Commis
sion ordered that discrimination be done 
away. The railway company has ac
complished this by doing away with the 
commodity rate altogether and putting 
the tariff on a mileage basis, which not 
only throws the advantage to Van
couver, but also places the eastern 
wholesaler in a better position than the 
Winnipeg jobbers, who, by the way, 
were the men who had enterprise enough 
to go in and build up the Kootenay- 
trade, when neither Vancouver or the 
east were ready or willing to touch it.

In addition to this the rates in Mani
toba have been very sharply advanced, 
and while it is not known just what the 
through rates will be, the little infor
mation that has come to hand indicates 
that here again the Winnipeg jobbers 
are at a disadvantage.

The proposed tariff is to come into 
force on Nov. 25, and in the meantime 
the council of the Board of Trade have 
taken the matter up and wired the 
Railway Commission as follows :

“Winnipeg, Man., Nov. 14, 1907 
"Hon. A. C. K il lam,

“Chairman, Board of 
“Railway Commissioners,

"Ottawa, Ont.
“Joint meeting of Jobbers’ and Ship

pers’ Association and council Board of 
Trade protests emphatically against the 
proposed tariff of freight rates out of 
Winnipeg, C. P., C.R.C., W. 746, C. N. 
C.R.C. 199, and contend that any re
adjustment of the freight rates out of 
Winnipeg should be done on the basis 
of the rates out of St. Paul and Min
neapolis to Minnesota and Dakota 
points and should be no higher than 
these rates.

“Secondly : They also protest against 
the proposed tariff of freight rates out 
of Winnipeg, C. P. C.R.C. W. 746, C. N. 
C.R.C. 199, so far as Kootenay points 
are concerned as being absolutely de
structive to the trade covered by the 
present commodity rates which Win
nipeg has built up with those points 
and ask that no such rates shall be put 
in force, but that they be materially

modified or the old tariff C. P. C.R.C. 
W. 644 C. N. C.R.C., 154, be allowed to 
remain in force.

“Both trade bodies request that the 
proposed tariffs C. P. C.R.C. W. 746, 
C. N. C.R.C. 199, shall be held and not 
enforced until they have opportunity 
of considering them and being heard 
further, but in any event not before 
February 15,

“Proposed new tariff, though prom
ised by railway officials, only now sub
mitted, and neither body had time to 
consider more than outline. This abso
lutely contrary to agreement made be
fore you. Letter following.

“ C. N. BELL, 
“Secretary Board of Trade.”

There is no question that the blow 
will fall heaviest on the hardware 
trade. In fact, one hardware merchant, 
with a branch at Nelson, stated freely

that the enforcement of this tariff would 
mean the closing out of his business al
together at that point. For example, 
the rates on heavy iron have been jump
ed from 62 cents to $1.09 per cwt. An
other grievance is that the minimum of 
cars has been increased from 30,000 to 
40,000, and mixed cars have been done 
away with.

The Free Press, which was the first 
western paper to print the tariff, has 
made up some very interesting tables, 
of which the following are copies. These 
show a comparison of old and new rates 
and also give the rates that previously 
have obtained on what are technically- 
known as “commodities” and fruits. In 
addition to the places named, increases 
are made amongst others, to Hartney, 
Boisevain, Deloraine, Holland, Carroll, 
Morris, Morden, Minnedosa and Crystal 
City, with reductions to Birtle, Areola 
and Broadview.

NEW AND OLD FREIGHT RATES COMPARED.

Below is a representative showing of the new freight rates from Winnipeg 
to points in Manitoba, and to points west of Manitoba. In each case there 
ded by the new tariff. The rates are inis also shown the rate which is superce 
cents per 100 lbs. :

inipeg to Class C lass Class Class Class Class Class Class
1 2 3 4 5 6 7 10

’ortage la Prairie—
New rates .................. ........ 30 26 21 17 15 10 9 7
Old rates ............................ 20 18 16 14 9 54 4 34
Increases .................... ..... 10 8 5 3 6 44 5 3*

Brandon—
New rates .................. ........ 48 41 33 26 23 18 14 11
Old rates .................... ........ 37 32 27 22 16 12 8 74Increases ..................... ........ 11 9 6 4 7 6 6 34

Souris—
New rates .................. ........  52 44 36 28 25 19 15 12
Old rates .................... ........ 39 33 28 23 20 14 9 9
Increases .................... ......... 13 11 8 5 5 5 6 3

Moose Jaw—
Old rates ................... .........1.05 88 72 55 49 40 27 23
New rates ................. ......... 99 83 67 51 45 36 27 21
Reductions ............. ........ 6 5 5 4 4 4 2

Swift Current—
Old rates ................... ......... 1.23 1.03 84 64 57 48 33 29
New rates ................. ......... 1.18 99 79 61 54 43 32 25
Reductions .............. ........ 5 4 5 3 3 5 1 4

Medicine Hat—
Old rates ................. ..........1.43 1.19 97 75 68 58 40 34
New rates .................. ..........1.40 1.17 94 72 64 52 37 30
Reductions ................ ......... 3 2 3 3 4 6 3 4

Calgary—
Old rates ................... ..........1.66 1.39 1.13 86 77 69 48 41
New rates ................. ......... 1.61 1.35 1.08 82 73 60 42 35
Reductions .............. ........ 5 4 5 4 4 9 6 6

Commodity Rates.

Commodity Articles — Implements, 
churns, binder twine, felt, furniture, 
glass, iron and steel, paint, paint lead, 
paint oil, paper, wire, woodenware. 
Commodity Articles—

Oil ..........................................................

1 2 3 4 5
143 119 97 75 68

142 118 94 69 63

127 106 84 56
107 90 72 52 48
140 117 94 72 64

6
58

7
40

10
34

53 36

52 37 30
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Next to hardwaremen the fruitmen 
will be the hardest hit by the new tariff 
arrangements and also the Western fruit 
consumer will be made to suffer. The 
bulk of the fruit used in this country 
must be brought from long distances, 
and it is felt to be a very serious griev
ance that the necessarily high price 
should be increased in this way. For 
years the West has been pleading to 
have the customs duties on fruits either 
lowered or abolished, and now instead of 
any relief in that direction there comes 
an advance in freight which will materi
ally enhance the price to the consumer.

While many of the wholesale men are 
willing to suspend judgment until the 
through rates from the East are posted, 
they all concur in one thing, that there 
is absolutely no reason for the very heavy 
advance in local rates. It is all right 
to have a freight tariff that does not 
discriminate in favor of one section of 
the country against another, but that 
could have quite as readily been over
come by a lowering of the rates instead 
of advancing. It is stated on very good 
authority that in many instances the 
rates on freight proposed by this tariff 
are actually higher than they were when 
the C.P.R. opened freight trade in 1886. 
There is a feeling that the present rates, 
which have been, with only the slightest 
modifications in force for many years, 
must have been profitable or the com
pany would not have maintained them.

The question of a freight tariff on a 
mileage basis was put into effect in re
gard to wheat and coarse grain on the 
15th of October, and this has made it 
impossible to ship to any point between 
Winnipeg and the lakes on the propor
tion of the through rate, which was the 
custom for many years. In this section 
the people most hardly hit are the rail
way contractors and lumber and tie 
camps, and these are protesting vigor
ously against the taking away of this 
privilege, and already formal protest has 
been filed with the Government at Ot
tawa.

With the country suffering from a 
general shortage of cars for getting the 
wheat out anything that is calculated to 
lower the prices and increase the cost 
of handling is looked upon with very 
marked disfavor.

VANCOUVER.
Conditions in the wholesale grocery 

trade are fairly satisfactory considering 
the condition of unrest which has been 
prevalent throughout the continent this 
fall. In immediate local trade, upon 
w'hich the jobbers of the coast cities 
mainly depend, there is nothing to give 
cause for complaint! But in the sec
tions of the Northwest to which B. C. 
wholesalers reach, business is mildly de
scribed as “dull.” So dull is it, in 
fact, that some travelers have been pull
ed off indefinitely, or at least until next 
season opens. In the lumber trade there 
has been an extreme dearth of North
west business for some weeks, and as a 
consequence many mills are closing down 
for a time, while those which are run
ning have cut the time down to eight 
hours from ten.

Elements which tend to hold business 
good in B. C. are easily noted by the

observer. There is a steady inliux of 
outside capital for investment in lands 
and timber. There is also a steady in
crease in population, notably in the 
horticultural districts of the coast, Van
couver Island and the interior. The ma
jority of the newcomers are locating on 
land and thus joining the army of pro
ducers, so that the province is receiving 
double benefit from their accession. The 
amount of land being brought under cul
tivation, especially in the way of being 
set out in orchards, etc., is increasing 
very rapidly and as this process has 
been going on for some years the in
crease in fruit production is now be
coming rapid.

* * *

The East Kootenay district, watered 
and served by the two great interior 
rivers of B.C., and containing valuable 
farming and timber lands, as well as 
mineral deposits of high grade, has long 
lain dormant for the want of transpor
tation facilities. Its wealth is soon to 
be laid under tribute for the general 
good of the province, as the road is to 
be constructed by the C.P.R. next sea
son, all surveys and plans being now 
practically complete.

* « *

A question of vast importance to the 
coast and to the province in general is 
the control of the coast fisheries. This 
matter is likely to be very prominent 
in the coming season, through the ac
tion of the Provincial Government ap
pointing one of the ministers, Hon. W. 
J. Bowser, as Commissioner of Fisher
ies. The declared intention is to as
sume control of the coast fisheries, 
which have heretofore been administered 
by the Dominion Government, along 
with the deep sea fisheries. With these 
latter the province has no intention to 
interfere. One lessee of coast fishing 
privileges has been notified not to ex
ercise the rights granted by the Domin
ion, under penalty of seizure of gear. A 
deputation of cannerymen recently wait
ed on the Provincial Government to dis
cuss the situation. It is felt that with 
local administration something may be 
done to check the ravages in the sal
mon industry, which have been so mark
ed of late years.

* * *

The new C.P.R. freight tariffs will be 
issued on Nov. 25th and Dec. 1st. These 
govern the rates of freight under whole
sale and jobbing shipments in the west. 
They have especial reference to alleged 
discrimination in favor of Winnipeg as 
against Vancouver, and have long been 
under discussion. The ordef of the Rail
way Commission has been carried out, 
eliminating all discrimination. Coast 
jobbers consider that they have secured 
distinct advantages in the new rates.

* * *

New stock nuts, dried fruits, candied 
peels, etc., for the coming Christmas 
trade are making their appearance much 
more promptly than they did last year, 
when some goods never reached this 
market at all for the Christmas busi
ness.

STRATFORD.
The city bakers have had quite a time 

lately boosting prices, reducing weight, 
etc. A week or so ago five of the city 
bakers held a caucas and owing to the 
increased cost of material and delivery 
they decided to either boost the price
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of the loaf or reduce the weight. They 
came to the conclusion that the citizens 
would not take well to the idea of having 
to pay an extra cent or two for their 
bread, so agreed to reduce the weight. 
For a whole week the delivery men had 
a strenuous time of it and were given 
mighty cool receptions by a large num
ber of the citizens (the housewives). 
Gradually their trade slackened, for al
though five bakers had agreed to re
duce the weight, another well-known firm 
still made and sold their bread at the 
usual figure. Naturally the busy house
wives Hocked to the stores where they 
could secure the “staff of life” at the 
cheapest price and as a result the other 
quintet of bakers began to lose their 
custom. The result was that bread 
came down again or the weight was in
creased to the former figure and the 
housewives are happy.

* * *

W. J. McCully, one of the hustling 
>oung grocery men of this city, is one 
of the incorporators in the A. F. Mac- 
Laren Cheese Cutting Machine Com
pany, which has just obtained Dominion 
letters patent, with a capital stock of 
•>60,000, with head offices at Ottawa. 
The two other incorporators are A. F. 
MacLaren, M.P., of Stratford, and G. 
W. Hunt, of Ottawa.

* * *

There is talk of the electric trolley 
line from St. Thomas to London being 
extended through to Stratford. If such 
a project materializes as it is expected 
it will, Stratford merchants, grocers 
included, will receive untold benefit. 
The line would not only bring trade 
in from the towns directly on the line, 
but would draw a large crowd of farm
ers to the city. Here’s hoping that 
the scheme will materialize.

* . •
“It pays to advertise.” The slogan 

is a chestnut. But does it pay? It js 
quite evident that the majority of Strat
ford grocers think different, or at least 
they do not patronize the local news
papers. They may hang up a number 
of attractive cards (and this is a good 
way) but very few of the retailers try 
to draw trade by means of an ad. in 
the press. Quite likely they will “take 
a chance” during the Christmas season, 
but the man who knows will tell you that 
it's not the spasmodic advertising that 
pays. Other merchants in different 
lines of trade advertise and do so al
most continuously year in and year out. 
Are they losing by their contract? Not 
much ! Just look at their stores. They 
are the very best in the city. To the 
non-advertiser we would say, just try 
a small ad. and see if it does not bring 
sure results. Ask any merchant who 
advertises what he thinks of newspaper 
advertising and he will tell you—well, 
just interview him and find out.. “A 
word to the wise (or unwise) is suf
ficient.” Some people have an idea 
!hat they have no need to advertise as 
their good and bright store speaks for 
itself. Not always, friencH. That’s 
where you are wrong. The better the 
store is the more this fact should be 
advertised.
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CHRISTMAS COMPETITIONS
\ S noticed elsewhere in this issue, The Canadian Grocer 

is offering prizes to its subscribers for two Christmas 
Competitions.

I. For Best Trimmed Christmas Window.

II. For Best Advertisement of Christmas Goods In
a Local Paper.

IT WILL PAY YOU TO TAKE PART IN THESE
COMPETITIONS

BRANSON’S
Concentrated

Coffee
* * *

Unquestionably the most pop
ular and the best coffee extract 
on the market. Made from 
highest quality coffees with 
right proportion of chicory.

* * +

Good cup results assured.
* * *

Unvarying quality.
* * #

Large bottles.

Concentrated ;
Coffee |

+ <r +
A quick-selling article that al
ways gives satisfaction. Price 
is right, and good margin of 
profit. Be sure you have it 
during picnic season.

* * *
Thirty years' reputation

* * *
Deserving its title—“ the best.”

+ + +
Large bottles.

Branson & Co., Ltd., chase Works, ciapham, London, S.W., Eng.
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CORRESPONDENCE
CHATHAM.

With the approach of Christmas, the 
grocery windows are showing unwonted 
evidence of decoration and display. Dur
ing the past week there have been quite 
a few well decorated windows, not only 
on King street, but beyond the confines 
of the big thoroughfare. As a rule, 
though windows are generally neat, 
clean and presentable, most grocers do 
not attempt to specialize in the line of 
scientific window display. Hence, the 
good displays in evidence during holiday 
seasons are more striking than they 
might otherwise be.

* » *

Aid. Wm. Potter is now definitely in 
the field for mayor. His card appeared 
in the city papers last week, in pur
suance of his already expressed inten
tion to enter the field against all com
ers. Aid. Potter has five years’ service 
in the council to his credit, two of 
which were spent in the difficult post of 
chairman of the property committee. 
The new city market and the still newer 
electric light plant have come within 
the scope of his committee, and in con
nection with the latter he during the 
past year fought a hard and successful 
battle for the maintenance of public 
ownership. At the Council board and in 
committee there has been no harder 
worker. Aid. Austin is also in the field 
for mayoralty honors, while there is 
strong probability that Mayor Stone 
will be a candidate for re-election.

Mahler Bros.’ evaporator, at Ridge- 
town, took fire on the evening of Nov. 
20 and was completely destroyed. The 
building was a two-storey frame and the 
driers were heated by large coal fur
naces, which made it burn like tinder, 
despite the good work of the fire de
partment. The loss will total about 
*0,000, partly covered by insurance. Only 
one shipment had beep made this sea
son, and the building was filled with 
goods ready for the market, as well as 
about 20,000 bushels of apples ready for 
peeling. Only a small portion of the 
machinery was saved.

* » *

Walter Hales, the general storekeeper 
at North wood, was last week united in 
marriage to Caroline, daughter of Mr. 
and Mrs. J. G. Ousterhout, of the same 
place. The ceremony took place on No
vember 19 at 6 o’clock, Rev. Mr. Pent- 
land officiating. Mr. and Mrs. Hales 
will visit London, Peterboro and other 
eastern points on their wedding trip.

* » *

Mrs. C. P. Powell, of Tilbury, has 
rented the store in the May block, Es
sex, recently vacated by R. Williams, 
and will move her grocery and crockery 
stock there.

* * *

Frank Hcrdman has purchased the gro
cery business till recently conducted by 
John Settcrington, on Talbot street 
east, Leamington. Mr. Jeffery, an oil 
man, was the first purchaser, but re
ceived a better offer to remain in the 
field, and accordingly sold to Mr. Herd- 
man. The latter will continue in the 
livery business also, as. heretofore.

* . *

Among the artistic windows in Chat
ham this week, that of H. Malcolmson
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was one of the most noteworthy. It was 
chiefly a meat window, the good things 
being tastefully arranged in rows. The 
expert window dressers of the establish
ment, who were responsible, deserve 
lots of credit for an attractive display.

* . *
Lome Cummings, the West street gro

cer, was last week the recipient of some
thing not for retail during the coming 
Christmas season. It’s a girl.

* . *

Eggs at 30c a dozen and butter at 30c 
a pound are becoming the usual things 
on the local market, and there seems 
every prospect that the prices will not 
only stay that high, but even go higher. 
On the contrary, there is a plentitude 
of fow.l. Prices are now much lower 
than they have been, and the prophecy 
is ventured that as the season advances 
the prices will continue to slacken. In 
connection with the egg and butter 
prices, there is plenty of talk of a mar
ket vendors’ union for the purpose of 
keeping up prices. However, there is 
really little doubt that the high prices 
are merely due to the unfailing law of 
supply and demand.

* * *

Wm. Clifford, the Wallaceburg butcher, 
has on exhibition a fine bear—not of the 
Teddy variety, but a genuine specimen, 
shot by Geo. Crawford up north.

* * *

R. I. Weaver, the St. Clair street gro
cer and butcher, has a delivery boy who 
possesses a distinctly inventive turn of 
mind. The lad in question is accustom
ed to- deliver goods by means of an ex
press wagon, for which he himself sup
plies the motive power. Apparently, 
however, he wearied of the role of horse 
and aspired to the higher glory incident 
on being driver. Necessity being the 
mother of invention, he proceeded to de
vise ways and means. The ways and 
means included an easy-going friend, a 
long strand of rope, and a bicycle. As 
a result of the combination, residents 
of St. Clair street were yesterday treat
ed to the spectacle of a lad on a bi
cycle slowly towing a big green express 
wagon due north, the wagon containing 
a load of groceries and an elated driver. 
The driver also furnished passenger ac
commodation for a friend, and seemed 
immensely tickled at the success of his 
invention.

* . *

E. R. Putnam, Queen street, has im
proved his butcher shop by installing a 
new oak front. A large plate glass win
dow in front affords him an excellent 
opportunity to display his various kinds 
of meat. The change adds very much to 
the appearance of Mr. Putnam’s place 
of business. The interior of the shop 
is also much improved and handsomely 
grained.

* . *
E. R. Wigle, of Ruthven, who has been 

in the general store business at that 
place for the past eighteen years, has 
disposed of his building to his next-door 
neighbor, T. H. Wigle. T. H. takes pos
session Dec. 1st, and intends to put in 
a stock of dry goods and boots and 
shoes, in addition to the present stock 
of groceries.

* . *

The appeal of the Traders’ Bank 
against the decision of Judge McHugh, 
of Windsor, in the case of Traders Bank 
v. White, came up in the Divisional
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Court at Toronto, on Nov. 11th, and 
was dismissed. The suit was to recov
er on notes given in payment for stock 
subscriptions in the old Consumers’ To
bacco Co., which afterwards became 
merged into the McAlpin Co. About 
100 Essex farmers and growers were in
terested, the amounts totalling $10,000. 
They opposed payment on the ground 
that the original company had not car
ried out their agreements, and that 
there was fraudulent representations 
made in obtaining subscriptions. There 
is no further appeal. It is understood 
the Traders’ Bank will not lose by the 
decision, being secured by endorsers.

• •
*

The marriage of Bernard C. Watson, 
the popular young Leamington grocer, 
to Miss Nettie Wigle, daughter of Leon
ard Wigle, took place on Nov. 22nd.

* . *
Thos. Dillon, formerly a prominent, 

general merchant, of Bothwell, and well 
known in municipal life as ex-mayor, ex
county councillor and ex-clerk of Both
well Division Court, passed away at 
that town last week. He was born in. 
Carlow, Ireland, August 1, 1827, and 
was in business in Bothwell for up
wards of thirty years, retiring in 1890. 
The funeral last Saturday was one of 
the largest in the history of the town.

* *•
The Bradley Store, which is giving a 

lot of attention to window dressing, 
had an exceptionally attractive display 
last week. It comprised hams, bacon, 
sausage, cheese, lard, and kindred pro
ducts, arranged on a series of shelves, 
or steps, the meat items being inter
spersed with bottled pickles, catsups, 
olives, and like comestibles. A note
worthy feature was the liberal use of 
excelsior as a sort of background, to 
fill in the interspaces. It is rather a 
difficult thing to make a meat window 
attractive, and the fact that all day 
long passers-by were pausing for a look 
was ample evidence of the success of the 
efforts put forth by Mr. McQueen, the 
local manager, who designed the dis
play.

• •
Aid. Jas. N. Massey has announced 

that with the close of the present year 
he will retire from municipal life. “I 
haven’t time to give the office the at
tention that it should have,” he stated 
on Saturday last to an interviewer. “I 
like the office very much, but it requires 
a great deal of time to look after it as 
it should be looked after. I cannot af
ford the time, and for this reason I have 
made up my mind not to be in the field 
this year.”

In the retirement of Aid. Massey, the 
city loses the services of a good out- 
and-out business man, who, with a cre
ditable two years’ record behind him, 
would be assured of re-election should 
he care to run.

Ex-Aid. John Edmondson, the St. 
Clair street butcher, has stepped into 
the gap, however, and announced his 
candidature for the council board. His 
defeat last year was one of the sur
prises of the municipal campaign, and 
his chances this year are considered ex
cellent.

BARRIE.
The fine weather which has been pre

vailing here for the last week had a 
tendency to keep the farmer busy a+

Ï
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home, so there was no great market on 
Saturday, Butter was a little easier ; 
eggs dropped two cents a dozen ; chick
ens remained firm for clean, dry picked 
birds : geese sold about the same price 
as last week ; ducks the same, while 
turkeys dropped from one to one and a 
half cents per pound. Potatoes, apples 
and other vegetables sold about the 
same as last week. Butter sold at 2(ic 
and 27c; eggs, 24c to 27c ; chickens, 8c 
to Itic ; old fowl, 5c ; geese, 8c; ducks, 
8c; turkeys, 10c to 12c; potatoes, 75c to 
80c a bag ; apples, a few No. 1 Spys 
sold at $2.50, while other varieties sold 
at from $1.25 to $2. Hay sold at from 
$19 to $21, according to the quality.

* . *

Mrs. S. Metcalf, late of St. Thomas, 
has opened a grocery store on the cor
ner of John and Bradford streets, Al- 
landale road.

* , *
With just a few weeks till Christmas 

to get the store and windows fixed up, 
the merchants are very busy. With all 
the talk of hard times, etc., it docs not 
seem to have affected the grocery busi
ness, at least, as the volume of busi
ness in fruits and Christmas prepara
tions so far has been larger and better 
than last year. We also notice quite a 
lot of price-cutting on Christmas fruits, 
etc., particularly among the smaller 
firms.

* . *

Much sympathy is felt here for Thos. 
Turner, who lost his wife last week, 
from an illness lasting only two days.

Bradford merchants arc trying to get 
a cash system working in their village, 
and held a meeting of the merchants on 
Friday last to organize a committee to 
look after the same.

A Weinert, who for many years has 
conducted the Elmvale creamery, has 
sold out and purchased a hotel at Clif
ford, Ont.

MONTREAL.
Isaie Lalonde, Eastern Townships tra

veler for Hudon, Hebert & Co., reports 
business very satisfactory for this time 
of the year." He said that everywhere 
he has been the usual holiday prepara
tions are being made, perhaps on a larg
er scale than ever before.

“These are hard days for the travel
er,” said Mr. Lalonde, “the roads are 
almost impassable, indeed. 1 have been 
obliged to omit several places on my 
list, and the country hotels are never 
prepared for this kind of weather.”

* » *

One of the most important towns in 
the vicinity of Montreal is Valley field. 
It is beautifully situated on Lake St. 
Francis, and has a population of about 
15,000. The chief industry is the cot
ton mills. Valleyfield has always been 
a paying town for grocery travelers. 
This year, however, it is much quieter 
than usual, so Mr. Boileau, a traveler 
for the same house reports: “There is 
much less money in the town this year,” 
said he. “than for a long time past. The 
results of the recent strike in the cot
ton mills are now being felt by the gro
cers.” Mr. Boileau covers all the towns

between Montreal and Ottawa and re
ports more than average business.

* » *

The Grocer called on A. O. Galarneau, 
grocer, of Point St. Charles. His clean, 
well-lighted and up-to-date store is more 
attractive than ever. During the past 
summer Mr. Galarneau visited the 
Jamestown exposition, and on his way 
home visited many of the leading retail 
groceries in Philadelphia and New York, 
with a view to getting new ideas. One 
idea which he has put into practice, and 
which is giving the most gratifying re
sults, is the arrangement of a centre 
table. In the middle of the store he 
has placed a table for the display of 
grocery novelties, sich as fancy bottles 
of olives, pickles, small canned goods, 
and all similar lines. On each article is 
a small clear price card. “The advan
tage of that table,” said Mr. Galarn
eau, “is that it waits on itself, and 
often when we are rushed, it keeps cus
tomers from getting tired and going 
away without being served. Since be
coming used to it, I could not possibly 
get along without something of the 
sort.”

The keeping of accounts is one of the 
problems which grocers are called upon 
to solve. Everyone is familiar with the 
difficulties and endless work attending 
the usual method of entering up sales. 
One of the most alert grocers in Mon
treal showed The Grocer a system which 
he thought out for himself, and which 
has been giving highly satisfactory re
sults. Further, it is so simple that the 
wonder is it has not been universally 
adopted long ago. For every regular 
customer running a weekly or monthly 
account, he has a small sales book, on 
the back of which is the customer’s 
name. All these books are filed alpha
betically, with the backs up in a draw
er. That is all there is to it. It works 
in this way : When Mrs. M. comes in, 
her purchases are entered in the book 
with her name on it, she gets her bill, 
and the carbon duplicate is left in the 
book. At the end of the week or month, 
as the case may be, the book is added 
up. It cannot possibly be wrong, be
cause it is a carbon copy of the bill she 
got with the gqods. Further, no mat
ter when she comes in to pay her bill, 
any clerk can turn up her account in a 
moment’s time, just as well as the man
ager himself could. When asked of what 
value he found the system, this grocer 
replied: “It is equal to a good man’s 
time to me. I get better results than 
when I devoted most of my days and 
all my evenings to keeping the old sys
tem books. It has solved one of the 
hardest, problems I have ever been call
ed upon to face.”

“Where do you keep your crackers?” 
was the question put to a number of 
Montreal grocers. Many and various 
were the replies. Some kept them in 
boxes, some in barrels, and some in 
places where you would never dream of 
finding anything to tickle the palate. 
By far the best arrangement was found 
adopted in a few very enterprising 
stores. The goods are displayed in a 
silent salesman and are held in place by 
a thin wooden back. Consequently, the 
drawers always appear full, even when 
almost empty, And, further, the goods 
arc kept entirely free from dust, and no
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broken pieces can be seen: Some of 
those who have adopted this method are 
so pleased with the results obtained 
that they are putting in a similar ap
pliance to display dried fruits.

* . *
A gentleman prominent in the tea 

trade in Montreal remarked the other 
day that there had been quite a notice
able improvement in the service of the 
Customs Department in passing teas 
imported, since The Canadian Grocer 
gave prominence to the Government’s 
lax action in omitting to appoint an 
inspector in Montreal.

VICTORIA.
In your issue of Nov. 1 your London 

correspondent makes a few remarks on 
cranberries. As the item is but a short 
one I will quote it: “The first cran
berries of the season have been received 
by local wholesalers. The price ranges 
from $12 to $15 pr barrel and they sell 
retail at 15 cents per quart.” These 
quotations happened to catch my eye. 
The retail price rather astonished me, 
and set me wondering how London gro
cers could afford to do business at those 
prices and expect their balance sheet 
to come out on the right side. Jusl 
let us go briefly into this matter and 
see what figures will show us: The 
standard weight of a barrel of cran
berries here in the West is 100 pounds, 
and I judge that it is the same in East
ern Canada. I refer to Cape Cod ber
ries. A quart of cranberries weighs 18 
ounces and, therefore, there are almost 
89 quarts in a barrel. 89 quarts at 15 
cents is $13.35. This is allowing for a 
full 100 pounds in a barrel. The ber
ries cost $12 to $15 per barrel. Let 
us strike a happy medium and assume 
the average cost to be $13.50. Now 
where does Mr. Grocer come in? His 
cost of doing business is, let ns say, 35 
per cent., so that the barrel of cran
berries actually cost him, delivered to 
his customers, $15.52J. He has received 
for them $13.35, and is thereby a looser 
of $2.17i. T have no doubt that London 
is not the only place where cranberries 
are being sold at such prices, and many 
a grocer might do well to either add 
an extra 5 cents per quart to the re
tail price, or stop handling cranber
ries.

« *•
Times are still lively in Victoria anil 

all grocers seem to be very busy. The 
majorty are displaying and advertising 
“Xmas” fruits, although they are some
what handicapped on account of the non- 
arrival of some lines.

* . *
The old grocery business of Fell & Co., 

which some few weeks ago was assigned 
to Wilson Bros., has now been re
organized and is running smoothly un
der the management of Mr. Acton.

• ••
S. J. Heald, president and T. Red

ding, treasurer of the Victoria Retail 
Grocers’ Exchange, have just returned 
from Seattle, where they attended a 
convention of retail grocers.



THE CANADIAN GROCER

EXPERIENCED

AGENTS WANTED
The only

AUT
SC A L

100 lbs.

Scale No. 70.

Springless

MATIC
MADE

Our travellers are out now with a full line of samples. A postal card will bring them to you.

STIMPSON COMPUTING SCALE CO.
301 HOMER ST. 332 Qarry S*. Calgary

Vancouver \A/I N N I PEC, IVI AN. Edmonton

It paya to have proper connections In

The West
We have first-class facilities for distributing cars and we 

make a specialty of this line.
Consign your cars to us and please your customers.

Our storage facilities are complete—plenty of room in our 
new quarters.

Chorees Reasonable Satisfaction Guaranteed

Re Be WISEMAN & CO.
Storage, Warehousing and Distribut

ing Agsnts
*3 Bannatyne ^ WINNIPEG, MAN.

HAWESArC0

FOR 8T0VE8 FOR SHOES

SHINO SIMPLEX
UNEQUALLED AND PAYS 
YOU A GOOD PROFIT.

Write for Sample and Prices.

Order through your jobber, or direct 
if be does not handle it.

Edward Hawes & Co.
109 Front Street East 

TORONTO

In Everything we Manufacture 
OUR AIM IS QUALITY.

That is why we make

“Young-Tom”
Washing Powder
which is “for PURIFYING and 

CLEANSING UNEXCELLED.”
We make the Best High-Grade 

Toilet and Tar Soaps.
Our aim is to place the product 

of our factory in every Canadian 
home.

TEe
YOUNG-THOMAS SOAP CO., 

Limited
REGINA, CANADA
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DAIRY PRODUCE AND PROVISIONS The Canadian Grocer

The Superior Quality
of our

Mild Cured Hams

Boneless Breakfast Bacon

Skinned Smoked Backs

meets the most exacting require
ments of your customers.

THE PARK, BLACKWELL CO.
PORK AND BEEF PACKERS UMI™

TORONTO

COOKED
MEATS

are just as handy and just as much in demand 
to-day as during the warm weather. In fact 
more so, because more of your customers are 
living in flats and rooms that do not permit 
of cooking.

We offer you a good line of Cooked Hams,
Pork Tongue, Ox Tongue, English Brawn, Head 
Cheese, Jellied Hocks, Jellied Tenderloins, 
Bolognas, Frankfurters. Also Fresh Sausage 
and Pickled Pigs’ Feet.

All made under government inspection.

F. W. Fearman Co.
Limited

Hamilton, Ont.

%%%%%%%%%%%%%%^

-

BRAND
CORONA

HAM AND BACON
have that particular tenderness and 
flavor which is incontrovertible evi
dence that we have the “know how” 
of the curing business. Once intro
duce your customers to Corona Brand 
and you have provided yourself with 
a lasting source of profit. People 
never tire of Corona Brand.

We have no retail stores.

The Montreal Packing Co.
LIMITED

MONTREAL, P.Q.

The Brand for the Quality 
Trade is “Ryan Brand”

Shouting “Quality” doesn’t make 
quality. We don’t do an awful lot 
of shouting —we spend most of our 
time producing provisions which 
have won for us the confidence of a 
host of grocers all over Canada. 
Provisions, moreover, which have 
not only won the confidence of the 
trade for us, but which have also 
won the confidence of the consumer 
for the dealer.

Write to us now about Ryan Brand !

The WM. RYAN GO., Limited
70-72 Front Street East

TORONTO, - ONT.
52
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Dairy Produce and Provisions
CHEESE AND BUTTER BULLETIN

Export business through the port oi 
Montreal is now practically over, 
though odd shipments of small lots are 
being made by the late boats. Prom a 
statistical standpoint the season has 
been a poor one, compared with last 
year, especially in butter, but financial
ly it has been satisfactory.

In 1900 the returns from the export 
butter and cheese amounted to some
thing like $25,700,0011, while this year 
the approximate estimate of the returns 
is around $21,000,000. Considering the 
difference in the export figures of tin; 
two years, this is certainly a good 
showing.

Take the exports of butter for this 
season. They amounted to hut 06,773 
packages, against 301,400 packages last 
year, and 573,440 the previous year. 
Therefore, the decrease in exports, as 
compared to last year, amounts to 294,- 
1127 packages, and compared with 1905 
there is noticeable the enormous differ
ence of 506,676 packages.

It is little wonder, therefore, that the 
returns financially should be smaller in 
the case of butter, anyway.

During the season 1,973,262 boxes of 
cheese were exported, against 2,227,838 
boxes last year, showing a falling off to 
the extent of 254,576 boxes. The de
crease, compared with 1905, amounts to 
117,839 boxes. In that year, total ex
ports were 2,12.1,101 boxes.

Prom these figures it will be seen that 
t lie season cannot be regarded as a poor 
one financially, rather the reverse.

Only two packages of butter were ex
ported last week. Marne week one year 
ago 235 packages were shipped.

During the week 61,015 boxes of cheese 
were exported, compared with 37,870 
boxes same week, 1906.

There is not a great deal of business 
being done in cheese at the present time, 
for that matter there never is at this 
season. There has been considerable 
hustling and bustling on the part of 
shippers to catch the last boats, in or
der to get their goods over before win
ter rates and conditions come into 
effect, but this rush has about subsided 
and things are assuming their normal 
winter aspect.

A nominal market rules, from 12Jc to 
13c, for Septembcr-October cheese, some 
asking less, around 12Jc. November 
rules around lljc to 12c. The range of 
prices is large, as is usually the case at 
this time of year.

Stocks of cheese in the Old Country arc 
light as compared with holdings of last 
year. English buyers arc keeping in 
touch with the market here.

The market is likely to rule firm, as 
holders of certain makek are hanging 
onto their stock for 13c, and they are 
pretty sure they will get it if they wait 
sufficiently long.

Receipts of cheese last week were 21,- 
803 boxes, as compared with 38,054 box
es same week last year. Total receipts 
for the season amount to 2,039,065 box
es, against 2,315,116 boxes for same 
period 1906.

Butter is easier this week, as will be

seen from prices. About the highest ob
tainable for choicest is 284c, but the 
range runs down to 27c, and good but
ter is obtainable for anything between 
these figures. Imported butter is quot
ed : Siberian, 26c to 28c, and Irish, 25c 
to 26c. Some New Zealand butter is 
reported sold to dealers here, which will 
have to bring 294c to 30c to let the 
buyers out. It is likely, however, that 
these figures will be reached, as the 
make in Canada is falling off every week 
and stocks are not reckoned to he heavy.

One dealer who is in a position to 
know pretty well.how stocks stand, es
timated the holdings in Montreal at 15,- 
000 to 20,000 packages. When one con
siders that it takes something like 1,000 
packages a day to supply the trade con
trolled by Montreal dealers, it will 
readily be seen that more butter has to 
come from somewhere, and unless it

arrives in extremely large quantities,
' which, on the face of it, is impossible 
at present, there is likely to be an ad
vance. During December the amount re
quired would hardly be so large, but 
even so, 700 to 800 packages a day ne
cessitates the daily arrival of consider
able quantities.

Reports from Ontario points state 
that 28c is being paid for creamery in 
Ontario. If butter costing this were 
shipped to Montreal it would mean 29c 
here. Under these circumstances no ex
planation is needed as to why there is 
not much Ontario butter offering local
ly. It is further said that 25c is easily 
obtained for roll butter. In Montreal, 
dairy, which is as scarce as ever, is 
selling from 24c to 26c.

Receipts last week were 7,538 pack
ages, as compared with 5,975 packages 
same week, 1906. Total receipts for 
the season amount to 386,436 packages, 
against 579,822 packages for the same 
period last year.

THE PROVISION SITUATION
The Canadian market is in a very un

satisfactory condition all round this 
week. This is a reflection from the 
English market, which is in an even 
more unsettled state thah last reports, 
hut the immediate influence lias come 
from the other side of the border, where 
matters in hogs have been running riot. 
How far this has gone may i e judged 
when it is known that the price dropped 
as low as $3,80.

The Journal of Commerce summarizes 
the American situation ns lol’ows :

The past week has been quite active 
in the speculative line for hog products, 
big packers having been sellers all the 
week, both of futures and spot stuff, at 
declining prices for both, to avoid ac
cumulations and the carrying of stocks. 
Hogs have declined now to nearly 4c, 
the packers’ price, proclaimed before 
the decline ; but they have not let up on 
their bear operations, and are still sell
ing cash and future stuff at concessions 
in prices at the close. There has been 
very little activity, however, in spot 
stuff, as Europe had been Idled up with 
forced sales of lard for cash previously 
at Chicago and did not come in for 
meats until the latter part of the week, 
when it took about 5,000 boxes from 
the west, the first time that she has 
come in for these goods since the panic 
and the second time on this crop. There 
was considerable covering on the de
cline by the Cudahy Packing Company 
and other short packers outside of Chi
cago, and these were the chief buyers. 
Shipments from New York for the week 
were over 9,000 boxes meat and over 
1,000 barrels pork.

Receipts of hogs have increased ma
terially during the week at all points, 
as it is claimed that the farmers are 
now selling them to avoid feeding high- 
priced corn. But the weights do not in
dicate that the hogs have been over- 
kept, heavy hogs still being scarce. But 
the country is said to be full of hogs, 
old and young, although th s may be a
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part of the packers’ bear campaign, for 
weights ought to increase if the charge 
of overkeeping is true.

This situation has influenced the Can
adian market so strongly that packers 
here are not at all anxious to do busi
ness, and the condition is so unsettled 
that they are not even quoting prices. 
The week will probably see some inter
esting developments either one way or 
the other.

MONTREAL.
With the decline, in the hog market has 

come a drop in the price of pork and a 
decline in lard values, both pure and 
compound. Plate beef is also easier. 
Lard dropped 4c. Packers report a fair 
trade in lard and heavy meats, while 
smoked meats are dull.
Lard, pure, tierces.................................................. 0 111 U 12$

..............................56-lb. tube 0 12 0 12*

....... 20-lb. pails, wood___0 131 0 14*
cases,10-lb. tins,60 Ibe.incaaeO 12$ 0 13 

5-lb. - 0 121 0 13
3-lb. " 0 121 0 13

Lard, compound, tierces, per lb.......................... 0 09$ 0 JO
tubs ........................................... 0 (98 J 11

“ 20-lb. pails, wood...................... 0 10 0 10
30-lb. nails, tin........................ 0 09$ 0 11

“ oases,lu-ib.tins,60lbs.incase0 09! 0 11
" " “ 5-lb. “ 0 09$ 0 11
" " " 3-lb. " 0 10 0 11

Wood, ne ; tin packages, gross weight—
Canadian short out mtss pork........................... 21 50 22 00
Canadian short cut dear .................................  21 00 22 no
American fat back.......................................................... 23 01
Breakfast bacon, per lb .................................... 0 13$ 0 16
Hams........................................................................ n 12 0 15%
Extra plat* beef, per bbl.................................. 13 00 14 50

BUTTER—Late make butter is worth 
29c, but there is not a great deal offer
ing. Supplies are not at all heavy. 
Large rolls are easier,’ as will be seen 
from quotations. Some Siberian and 
Irish factory butter is offering at prices 
running from 25c to 28c.
Creamery, ohoice, boxes.......................................... 0 27 0 Î9

" " pound prints ........................... 028 029
Dairy tubs... ............................................................ 0 25
Fresh large rol’s ..................................................... 0 23 0 25

EGGS—Dealers report brisk demand 
for eggs at prices which rule about the 
same. Storage stock is being used to

I
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fill orders, practically no new-l^id ar
riving.
Selects ... 
No. 1 .... 
Seconds .

0 2* 0 27 
I 23 (< 24 
0 17 0 20

CHEESE—Old cheese is a little firm
er this week, as much as 164c being 
asked. Twins are cheaper by \c. A 
good local trade is being transacted. 
Export business is finished, the major
ity of the ocean liners having left port 
on their last trip of the season.
Cheese, old ........

new, lnrge .
U A»s U 10* 

t 13 
0 134

HONEY—Little honey is offered, and

SPRAGUE

CANNING MACHINERY CO,
CHICAGO, ILL., U.S A.

WINDSOR SALT
Table, Dairy and Cheese Salt, 

Fine and Coarse Salt.
Write for Prices.

TORONTO SALT WORH.S 
Agents for WINDSOR SALT

BUTTER, CHEESE, EGGS
If you bava Butter, Cheete or Eggs to tell 

write me. I am always in the market to buy. II 
you want to buy Kggi, Butter or Cheese, write 
or wlie for prices.

B. H. POWER
ate ARGYLE STREET, HALIFAX, N.S.

BUTTER*nd EGGS
-----WE ARE—

BUYERS and SELLERS
Correspondence solicited from 0R1XI0, 

MANITOBA and LOWER PROTIEOU.

BUM, Marshall 4 Ct.
W be lésais Pregase Merchants,

TORONTO.

ORDER NOW

Butter
Tubs

Boxes and Paper
Beet Goods, Prompt Shipment 

Prloos Right

WALTER WOODS & GO.
Hamilton and Winnipeg

demand for what is obtainable is not 
brisk. Prices remain as before.
Whit# clover comb honey 
Buckwheat, extracted — 
Clover, strained, bulk....

0 14 0 16 
0 07* 0 09
e h e 13

POULTRY—It is yet a little early 
for active demand on the part of gro- 
ders for turkeys, chickens and other 
fowl. Some business is being done in 
certain sections. The birds arriving 
now are not as plump, and show the 
care of fowl arriving in December. Some 
say this is due to the high prices asked 
for grain, and also to the fact that 
farmers are not paying much attention 
to poultry at this early date.
Turkey, per lb..............
Chickens and fowls, lb,

U 12 0 14* 
0 07 0 11* 
U 08 0 10 
0 10* 0 U

TORONTO.
PROVISIONS—There has beeu no ma

terial change in the provision markets. 
Deliveries are quite satisfactory for the 
time of the year. Lumber and construc
tion camps are buying up large lots of 
pork products. Fresh beef remains 
steady, Lard is slightly stronger, 
though prices are unchanged. The veni
son supply has diminished. Dealers are 
not anxious to stock heavily, owing to 
the fact that it can no longer be held in 
storage for consumption after the New 
Year. No venison can be handled after 
Dec. 31st.

Long clear bacon, oer lb...........
Smoked breakfast bacon, per lb.
Boll bacon, per lb......................
Small hams, per lb......................
Medium hams, per lb.............
Large hams per lb...................
Shoulder hams, per lb...............
Backs, plain, per lb...................

" pea meal......................
Heavy mess pork, per bbl —
Short cut, per bbl......................
Lard, tierces, per lb...................

*• tubs " ...................
" compounds, per lb...

Plate beef, per aoo-lb. bbl.
Beef,hind quarters...........

•' front quarters...........
•' choice carcases........
" common....................

Mutton..............................
Hogs, street lots...............
Veal.....................................
Venifl >n...............................

0 10* 0 11 
0 16 0 16* 
0 10* 0 11 

. 0 16 0 15*
0 14* 0 16* 
0 13* 0 14 
0 IV* 0 11

........  0 17

........  0 17*
19 60 20 00 
22 50 23 00.....  0 12..... 0 121

. 0 12* 0 12*

......... 0 09|

.12 60 13 Ou 

. 8 00 9 00

.5 00 6 00

. 7 50 8 0V

. 4 50 5 60

. U 07 0 08*
. 0 08 0 09*
. 6 6U 7 25 
. U 09 0 10*
. 0 0.1 0 10

BUTTER—Supplies have greatly im
proved. Country merchants are sending 
large shipments in freely, but the mar
ket continues very slow. The demand is 
practically dead. Prices are not much 
changed. Creamery solids are quoted a 
shade lower.
Creamery prints...........
Creamery solids............
Dairy prints, choice— 

" " ordinary
" tube choice..........
" tubs, ordinary.... 

Baker’s butter.............

Per lb.
0 29 0 30 
0 28 0 29 
0 28 0 27 
• 22 0 24 
0 22 0 24 
0 20 0 22 
0-20 0 21

EGGS—The market is still dull. De
mand is slow. No important change in 
prices is reported. If anything, the 
situation is a little easier.
Eggs, candled 0 22 0 23 

0 26 0 28 
.... 0 23

CHEESE—Prices have been lowered 
another point. Dealers report sales as 
being very slow.
Cheese, large.......................................................... î H. Î

HONEY—The market for honey is 
dead. Like cheese, it is a luxury, and 
sells very slowly at present.
Honey, strained, 10 lb tins..........

“ “ 10 lb tins.............
“ " 6 lb tins............
“ In the comb, perdos.......

Buckwheat honey, per lb................
" " in comb, per do*

0 12 0 13 
0 12* 0 13* 
.... 0 13
2 50 3 00 
0 8 0 10
186 1 00
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POULTRY—The market is glutted 
with fowl. Supplies have been coming 
in freely until now poultry is very plen
tiful. Prices are quite low and the de
mand is none too brisk. Some choice 
milk-fed chickens are being held in stor
age. Prices have taken another drop.

Spring chickens, per lb................................
.......0 03

0 06 
0 (5
e 06
0 06

Turkeys........................................................... 0 10
Dressed weight.

.......0 18 0 10
.......0 05 e 06

0 10
Geese.............................................................. 0 10
Turkeys........................................................ Ü 13
Squabs, per doz............................................ .......2 50 3 00

WINNIPEG.
BUTTER—There is little change in 

the situation. Offerings of dairy but
ter arc fairly liberal for this season, 
owing to the open fall. For choice No.
1 the Winnipeg price to country dealers 
is 21c per ft.; No. 2, 20c to 22c ; No. 3, 
17c to 18c. As noted last week, one 
large house has stopped buying country 
produce.

The creamery market is still unset
tled, but the average price to the trade 
is about 32c per ft. for fancy bricks.

EGGS—Owing to heavy importations 
from the south, due to heavy liquida
tions, caused by the money stringency, 
the egg market is weaker than it was. 
Very few country eggs are offering. The 
average price to the retail trade is 25c 
to 26c per dozen. Produce dealers are 
paying about 3c less than these prices 
for country eggs.

CHEESE—Prices arc as follows :
Finest Manitoba, large............................................... 0 13*

" Ontario, " ................................................. 0 16
" " twins..................................................  0 15J

CURED MEATS—
Cured Meets.

Hams eel' cted, mild cure, 10 to 14 lb , "00-lb. crates 0 17 
Bacon, felected, mild cure, 5 to 7 lb. *' 0 22
Backs, selected, mild cure, 8 to 10 lb., crates ......... 0 18

Sugar Cured.
Pii es for 100-lh. sacks ; add * for Î00 lb. boxes ; * for 100-lb.
I ox s; * for 50-lb. boxes.
Hams light, 10 to 14 average .....................................  0 16*

" medium. 14 to 16 average................................ 0 16
“ heavy, 25 to 30 average..................................... 0 15*
“ skinned. 20 and 25 average............................. 0 16#

Picnic hams, 6 to 10 average ....................................... 0 12*
Shoulders, 0 to 14 avez age.......... ...........................  0 12*
Breakfast bacon, clear bellies, 8 to 10 lbs.................. 0 17*

" “ “ 10 to 121b.................... 0 17
" wide, 14-10, or strips 6-8 lb.. 0 16

Clear backs, bacon, 8 to 10 lh.................................... . 0 17*
" “ 12 to 16 lb....................................... 0 16

Spiced rolls, long........................................................... 0 16
“ short..........................................  ............ 0 14

Drbd beef hams, sets................................................... 0 16
English cured bacon, bellies, 14 to 18 average ........  0 16
Sm ked beef tongues, choice....................................... 0 18

Smoked hams, boned and rolled. 3c, per lb. additional. 
Dry Salt Meats.

Trices for 200-lb sacks; add * for 2C0-lb. boxts; * for 
100-lb. boxes.

Unsmoked Smoked
Long clear sides, 50 to 75 lb........ 0 13
Short clear sides, 45 to 60 lb....... .............. 0 12* 0 131
Extra ah r clear, 35 to 50 lb...................... 0 12* 0 131
Boneless backs............................ ............... 0 13 0 14
Clear bellies 20 to 25 lbs............................ 0 131 0 15
Clear fat backs, 12 to 141ba........ ............... 0 ll| 0 12*
Squire shoulders, 14 to 16 lbs... ............... 0 12 0 13

Barreled Pork and Beef.
Bbls Hf. Bbls.

Mess pork..................................... 13 00
Short cut mess, standard.......... ..................  26 00 14 00
Pork, boneless briekett.............. 12 00
Selkirk bean pork, clear............. 11 50
New mess beef............................ ...................12 00 7 00
New plate beef............................ f. 50

ON A TRIP TO EUROPE.
Leon Fontanel, Montreal, left Tues

day for Europe, via New York, where 
he sailed on the French line steamer La 
Savoie. He will visit his several prin- 
eipals in France and will also spend 
some time in Spain, and possibly Italy. 
He will be away some months. During 
his absence G. Suzanne will be in charge 
of the Montreal office.
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Clark’s Mince Meat 
Is Selling Now

Everywhere good Mince Meat is 
sold you will find Clark s.

It is prepared scientifically from the 
purest and best ingredients, and 
satisfied customers are gained 
through selling it.

CLARKS MINCE MEAT
is sold in hermetically sealed tins, 
pails, barrels and half barrels.

INVEST ONE CENT IN A l'OSTAL INQUIRY.

WM. CLARK - MONTREAL
Manufacturer

$

k

è

é

A GOOD SELLER
A cup of excellent 

Coffee is made by 

simply adding boil
ing water.

There is no waste. 
Take from the tin, just what is needed 

for a cup.
It will keep till the whole is used.

TRURO CONDENSED MILK CO., Limited, TRURO, N.S.

m
m
#
ms
%
#

#

The utmost Cleanliness
and Experienced Care 
is taken to Cure

O’MARA’S
«

Hams and Bacon
Under Government Inspection

JOSEPH O’MARA
Pork Packer, PALMERSTON

n

By Te

Royal Warrant H. M. King

Purveyors Edward VII

There is only one

BOVRIL
Look to your stocks. The public 
demand will be brisk very shortly.

Supplies can be obtained from—
BOVRIL LIMITED,................................................................MONTREAL

27 St. Peter Street
W. 8. CLAWSON & CO.......................................8T. JOHN, N.B.

11 and 12 South Wharf
A. B. MITCHELL...............................................HALIFAX, N.S.

Mitchell’s Wharf
R. 8. MOIND0E...................................................................... TORONTO

120 Church Street
W. L. MoKENZIE A CO.......................................................... WINNIPEG

306 Ross Avenue
A. G. URQUHART * CO.........................................................VANCOUVER

336 Hastings Street West

and from all wholesale houses 
throughout Canada

55

II



THE CANADIAN GROCER

Bode’s

Buster Brown
Gum

To assist the grocer in selling Buster 
Brown Gum we have inaugurated a prize 
competition, giving each boy or girl saving 
the eleven letters (one letter to each 
one-cent package) forming the words 
B-U-S-T-E-R B-R-O-W-N, a handsome 
watch.

This competition has already created a 
strong demand for this popular brand, aed 
progressive grocers all over Canada are 
stocking Buster Brown Gum to meet this 
demand, and at the same time reap the 
large profits obtainable on this brand.

If you are not yet supplied write us. It 
will pay you. Your competitor will take 
advantage of this opportunity if you do 
not.

THE BODE'S GUM CO., LIMITED
MONTREAL

Trade Winning and 
Profit Bringing Pernot 
Biscuits for Christmas

It is well enough to push extra fine and fancy 
biscuits for the Christmas trade, but it pays 
still better to sell them if there is good profit 
in the brand.

That is the beauty of Remote BlSOUlte. 
Quality for the consumer; Profit for the grocer.

Let us explain further. Better still send us an 
order. We guarantee satisfaction on your 
part and on the part of the consumer.

*41b, jib., lib., 2 lb., 4 lb. and 9 lb. air 
tight tins.

Leon Fontanel & Co.
4-6 St. James St., MONTREAL

to Reeumur St., Parle (France)

Scientists, Bakers and Housewives
all agree that a blended flour is the best. It has 
been found that a blending of Eastern and Western 
grown wheat produces a flour absolutely peerless 
in quality. How much more so when the blending 
is done by an expert of fifty years’ experience. 
That’s how

BUDA
“The Flour of Quality”
is produced. It will pay you to please your cus
tomers by selling Buda flour. The margin of pro
fit isAl;and the sale, once begun, is unceasing.

WRITE FOR LOWEST PRICES

J. B. HARTY
PICTOU, N.S.

Sale* Manager for the Maritime Provinces, Province of 
Quebec, Newfoundland, West Indies.

Car Lots, Assorted or Straight.

Western Canada Flour Mills Co.,u™

PURiry FLOUR
Offices :

St. John. N.B. 
Montreal, Que. 
Toronto (Head Offics) 
Goderich 
Winnipeg 
Brandon

Mills at 
WINNIPEG 

GODERICH 
BRANDON

It pays you to pay for quality.

Brands: 1st Patent—Purity and Five Stars 
2nd Patent—Three Stars

PURITY
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CEREALS AND CONFECTIONERY
An Easier Feeling in Canadian Markets—Oats Decline in Ontario and the West 

—Crop Moving More Satisfactorily.
A generally easier feeling seems to 

prevail in Ontario and the West though 
the markets in the Eastern Provinces 
remain in about the same condition as 
last week.

The easiness has been reflected in a de
cline in rolled oats of from 15 to 20 
cents. Flour is $^lso easier but the 
feeling has not been sharp enough to 
affct pries. The change is felt par
ticularly in Ontario’s.

The proportion of Western wheat 
which, on inspection, is classed as in
ferior or good for feed only, continues 
large. Inspections at Winnipeg Satur
day amounted to 386 cars, compared 
with 273 cars, on the corresponding day 
last year. The returns were: No. 1 
northern, 44 cars; No. 2 northern, 76 
cars; No, 3 northern, 57 cars; No. 4,
38 cars; No. 5, 14 cars; No. 6, 19 cars; 
winter wheat, 3 cars, and 105 cars of 
inferior kinds.

World’s shipments of wheat during 
the past week were 8,544,000 bushels, 
compared with 9,760,000 in the previous 
week, and 11,240,000 in 1906. Corn 
shipments were 3,210,000 bushels last 
week, 2,104,000 the previous week and 
3,750,000 a year ago. Bradstreet’s 
estimate of the world’s visible supply 
of wheat shows a decrease of 3,400,000 
bushels during the past week, compared 
with an increase of 3,100,000 a year ago.

slightly below the level of a week ago. 
This probably results from the easier 
feeling in the west and a loosening up 
of local stocks. The decline is most 
marked in Ontarios.

Manitoba Wheat.
•0 per cent, patenta................................................. 5 80 6 10
•5 " " ...............................«......................... 6 50
Strong bakers................................................................... 5 20

Winter Wheat.
Straight roller.......................................................... 4 90 5 10
Patents ...................................................................  5 20 5 4 »
Blended.................................................................... 515 530

CEREALS—Oats dropped from 15 to 
20 cents since last reports, and the feel
ing all round is a good deal easier.
Rolled wheat in barrels, 100 lbs........................... 3 00 3 1R
Rolled oats, in wood, per bbl................................ 6 35

•' " in bags, per bag 90 lbe...................... 3 00 3 20
Oatmeal, standard and granulated, per bbl................. 6 7u

.......................... “ in bags, 98 lbe........ 3 42

MONTREAL.
FLOUR—Flour prices remain unchang

ed with business a little less brisk, ac
cording to some millers. Others report 
a steady local demand for all grades.
Wlater wheel petcnti......................
gbelsht reliera.................................
^ftOHooMhoid,' V.'.V
Manitoba sprint wheat patenta ....

■trong bakers.

CEREAL NOTES.

L. Monseek, Melfort, Sask., has sold 
his confectionery business to M. Fisher.

Roy German, baker and confectioner, 
of Amherstburg, Ont., has sold to Sam. 
Cox.

An assignment has been made by Mc
Kinley & Co., confectioners, Glace Bay, 
N.S.

A recent fire at Caledonia, Ont., de
stroyed the premises of the Caledonia 
Milling Co.

The general store of A. J. Brotzloff, 
Ladysmith, Que., was destroyed by fire 
last week.

Five Roms. .

... 6 60 
4 70 4 80 
4 00 4 10 .... 6 10 
.... 55)....  6 10
.... 6 50 .... 6 10

FEED—Feed is steady at old prices, 
the market showing no tendency to 
either firm up or decline.
Fine oatmeal, begs............................................................ 3 40
Standard oatmeal, ban .................................................  * 40
Granulated " " ................................................. 3 45
Oolddust oommeal, 96-lb bags.....................................  2 25
White oornmeal....................................................... 1 66 1 76
Rolled oats, 90-lb. ban..................................................... 3 35

" 80-lb. ban.......................................................... 3 1')
" hhle.................................................................. 6 90

ROLLED OATS—There is still some 
under-selling going on, but a better mar
ket rules to-day, and it is not so diffi
cult to quote a range of prices which 
are nearly correct from the viewpoint of 
all sellers. If anything, the feeling to
day is a little easier, but steadiness is 
likely to characterize the market.

Ontario bran........................................................... 31 00 33 '0
Ontario «botta........................................................ 24 00 IS 00
M«nltobe «hort»................................................... 3S 00 37 00
. * bran................................................................. 13 00
MoullUe, milled...................................................... 26 00 31 03

" etnlfht grained .................................. 87003300
MiU feed .............................................................. 1 60 1 68

POTATOES BY STREET CAR.

Some Montreal dealers are receiving 
potatoes from the outlying districts on 
iho Island by street car. Several large 
lots have been bought in Longue Pointe, 
Bout de L’lsle, Riviere des Prairies, and 
other sections and transported through 
ihe eastern section of the city to Moreau 
St. where they have been loaded into 
C.P.R. cars. Tli street railway peon Ic
are willing to bring the potatoes into 
1 he heart of the city if necessary This 
is the first step in the transport i-.i ,n of 
freight by the street railway in Mon
treal. The question has been und-.-r con
sideration by the City Council for some 
time.

TORONTO.
FLOUR—Millers report a considerably 

easier feeling this week, with prices

EASTERN FIRM MAKING GOOD.
The McKay Packing Co., a firm of 

enterprising young men in New Glasgow,
N. S., have built up a noteworthy busi
ness in the few months since their es
tablishment. With good business abil
ity applied in a large and growing dis
trict and with advantageous central 
premises things are bound to sro. R.
O. Doucett, manager, and C. H. Mc
Kay, are both genial and gentlemanly 
men who deserve to make progress.
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It is Important
for you to be in a position to 
guarantee the quality of your 
goods. You must have im
plicit confidence in your 
goods in order to work to the 
full your ability as a sales
man.
That’s one of the reasons why 
you should latov

PERFECTION

MOONEY BISCUIT * CiNDY CC I 
I __ STKATfQRD CANADA _ _ _

They are undeniably the 
daintiest, crispest, freshest 
cream sodas on any market. 
Moreover, they will keep 
their freshness and crispness 
right down to the last cracker 
in the package.

Why not write us?

The Mooney 
Biscuit & Candy 

Company,
LIMITED

STRATFORD, CANADA

BOX'S
limn

POWDERED
GELATINE!

A PURE Powdered GELATINE die 
solving instantly in HOT WATER- 
MANUFACTURED and PACKED by 
Messrs Cox under the control of their 
scientific staff.

J.&G. COX,
Ltd.

Gorgie Mille 
EDINBURGH

Canadian Agents :
O.B. Colson à Son, Montres 
D. Masson k Co., „
▲. P Tippet à Co., „

#
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GOOD PROSPECTS IN NEW 
BRUNSWICK

Opinions of Wholesale and Retail Grocers—Opening of Winter Port Business 
—Fish Scarce—New Cold Storage Warehouse.

(Special Correspondence of The Cunauian Giover )

St. John, Nov. 25.
The manufacturers, jobbers and retail

ers in St. John unite in saying that 
1907 has been a good year with a very 
large volume of business. They report 
that collections have been good, which 
shows that the purchasing power of the 
people has not been impaired. Practical
ly all agree, however, in expressing the 
view that there is now some falling off 
in the demand for goods, due 'o the 
financial stringency, and the natural 
feeling of caution which it has develop
ed. They do not anticipate any marked 
falling off in business, or more than a 
temporary check to the great activity of 
the past few years. In a word, there is 
no doubt about the general soundness of 
business conditions apart from the pres
ent scarcity of money.

* . *A number of manufacturers, jobbers 
and retailers were interviewed by The 
Grocer correspondent and from all en
couraging reports were received.

DeB. C’arritte, speaking of the '.clump 
of trade of the Welcome Soap Co., said 
that on the whole they had had a very 
good year, and as far as they can see, 
business would continue good. The money 
stringency, up to the present time, has 
had no effect to speak of, unless it is 
that the dealers through the country are 
a little more conservative in placing 
their orders. Mr. Carritte said one of 
their travelers, who had just returned 
from a trip to P. E. Island, reported 
that both crop and trade conditions 
there were exceptionally good.

T. S. Simms & Co., manufacturers of 
brooms and brushes, report that the 
volume of their business exceeds last 
year to a considerable extent. There has 
been no heavy stocking up and the peo
ple must have the goods, so he could 
not see that there would be any serious 
drop in the trade.

T. Rankine & Sons, biscuit manufac
turers, in answer to a query, had noth
ing to complain of. Their business has 
been good all along, and the indications 
are bright as far as they can see.

Thomas F. White, of the White Candy 
Co., said they haven’t had as much busi
ness as usual, mainly owing to the scar
city of help. They had had to scratch 
off about 25 per cent, of their orders on 
account of lack of help. They can’t get 
girls, like they could a few years ago 
Mr. White says, and this handicaps them 
to a large extent.

The condition of the wholesale trade 
is fairly summed up by the following re
ports : W. C. Cross, of Hall & Fair- 
weather, reported that his firm had had 
the biggest year’s business in their his
tory, and things were in a fairly heal
thy condition, but at the same time it 
was quite necessary to be a little cau
tious just now. Local wholesalers, he 
thought, were beginning to feel the ef
fect of the tightness in the money mar
ket in their collections, and more peo
ple than usual were asking for renewals. 
The fall business, he added, had been 
quite up to the average, but the pros

pects for winter were not as bright as 
usual. The markets have gone back 
somewhat lately. Dried fruits are eas
ier, compound lard has slumped half a 
cent, peanuts are a little lower and 
pork has eased off somewhat. Flours 
dropped last week but have come up 
again to the previous high mark. The 
natural effect of this has been to fright
en the average country storekeeper. The 
large fall orders are pretty nearly all 
filled, and from this on it will be sort
ing-up orders principally that the tra
velers will get.

C. H. Peters, of Baird & Peters, re
ported that business has been very good, 
fully up to last year, and in fact a lit- 
I le better. Collections have been good 
to date. With a little colder weather 
lumbermen’s supplies will be shipped 
away. There was a drag on business 
just now and it was likely to be a little 
harder from this on, but he did not 
think there would be any serious slump.

G. E. Barbour, of the Geo. E. Bar
bour Co., said there was a falling now 
in business, but it had been good up to 
the present.

Among the retailers, W. Alex. Porter 
said business had been very good and he 
was looking for a continuance of it 
through the winter. Collections had 
been about as usual.

C. S. Philps found but slight differ
ence in volume of business from the aver
age. Collections were fair, what might 
be expected at the approach of the holi
day season. Prospects were, on the 
whole, good, however.

P. Nase & Sons found the amount of 
business about the average, with the 
prospects not any too promising. When 
asked in what way they accounted for 
the unfavorable outlook, they explained 
that lumbering operations have every ap
pearance of being on a much smaller 
scale than usual, much less work being 
planned for the woods than last year. 
This was because foodstuffs and feed 
were very expensive this season, the 
outlay for fitting out for men and horses 
in consequence was heavy.

N. C. Scott found the customary 
quantity of business with a rather bad 
outlook. He accounted for this by the 
indications of a poor lumber market.

F. E. Williams & Co., wholesale and 
retail grocers and pork packers, had a 
large volume of business, a fair increase 
over last year.

Slipp & Flewelling, pork packers, 
found things on the ordinary, the larg
est amount of their business was be
tween the months of December and May 
1st. The bulk of buying, selling and cur
ing were done between these periods.

THE OLDEST MILL IN CANADA

POT PEARL BARLEY
CALEDONIA MILLS

John MacKay Limited Bowmanvllle, Ont

SUCHARD’S COCOA
This is the season to push SUCHARD’S CO
COA. From now on cocoa will be in demand 
daily. It pays to sell the best. We guarantee 
SUCHARD’S cocoa against all other makes. 
Delicious in flavor ; prices just right.

FRANK L. BENEDICT & CO., Montreal 
Agents.

The GRAY, YOUNG & SPARLING CO., Limited
SALT

MANUFACTURERS
competi-Qranted the highest awards in 

tion with other makes.
WINGHAM established 1871

EPPS’S GRATEFUL
COMFORTING

IN ti-LB. LABELLED TINS. 14-LB. BOXES 

Special Agents for the entire Dominion, C. E. COLSON A SON, Montreal 
In Nova Sootla, E. 0. ADAMS, Halifax. In Manitoba, BUCHANAN A CORDON, Winnipeg

THE MOST 
NUTRITIOUS COCOA

H. CONSTANT
First and sole maker in Canada 

of all kinds of

MACARONI, VERMICELLI AND PASTES
02 Bmaudry Street MONTREAL
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NAP 6. KIROUAC & CO.,
Receivers and Shippers of Flour and Grain.

Importers of Foreign Products.

128 St. Peter St., QUEBEC.



CEREALS AND CONFECTIONERY

l

The Canadian Grocer

lUIIIIIIIIIIIIIIIIII11111111
îlSîuiiiiiii!Bi,i|l',lll,,,"'!lli"

Focoa,

The purity of the Lowney products will 
never be questioned by Pure Food Officials. 
There are no preservatives, substitutes, adul
terants or dyes in the Lowney goods. Dealers 
find safety, satisfaction and a fair profit in 
selling them.

THE WALTER M. LOWNEY CO. of Canada, Limited
IBS William St., - - MONTREAL,

MOTT'S;CANADA
Ne betterNo better

Cheeelete

Merit is bound to win—

The absolutely indisputable 
superiority of

Mott’s
“ Diamond” and “Elite” 

brands of

Chocolate
has convinced the Canadian 
housewife that experiments 
in other brands are unsatisfac
tory—Every grocer handling 
it will be of the same opinion.

All Jobbers

JoHn P. Mott CEL Co.
HALIFAX, N.S.

BILLING AGENTS:
J. A. Taylor 1.1. McIbAm Jit. E. Huxley Artier Him

Miilriel Teieete Wleeliei fie moth

....................... ........ ' a

THE NAME AND THE FAME OF

Cowan’s Cocoa 
and Chocolate

IS KNOWN FROM OCEAN TO OCEAN

PURITY
is a characteristic of Cowan’s 
Cocoa and Chocolate ; and 
another characteristic is that 
flavor which is at once the 
envy and despair of other 
manufacturers. These points 
make Cowan’s the name for 
unfailing

PROFIT

ITIOUS

'*£3 /

The Cowan Co., Ltd.
-

COCOANUT IS OUR ONE SPECIALTY

and we make it good, as good 
as the very best.

r White Moss
was the pioneer Canadian 
brand. There have been many 
imitations since but no equals.

The Canadian Commit Co.‘IMZC""....
J. ALBERT MacLEAN, Proprietor

VANCOUVER. B.C.—J. F. MOW AT & CO. ST. JOHN. N.B.-W. A. SIMONDS. 
WINNIPEG—J. M. SCOTT QUEBEC-ALBERT DUNN

KIN6ST0N. OHT.-W. H. DALBY

Dealers are requested to write for special free deal.

Nestlé*
Milk Chocolau

"#/CH£Sr /M Cfi£4Af
•Surprisingly Sustaining

LAMONT, CORLISS & CO., 27 Common St., MONTREAL

M(Lf ANS
WHITE MOSS

(O(OANl)T
US NADIAS l1
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Milk is 
Scarce
FUSSELL’S
BUTTERFLY BRAND

Condensed Milk
Red Butterfly

Evaporated Cream
Silver Butterfly Brand

Unsweetened Milk
White Butterfly Brand

Thick, Rich Cream
Golden Butterfly Brand

Can Be Shipped 
Prompt from 

Europe

Prepared in the Highlands of Nor* 
way and Austria

TEN GOLD MEDALS AWARDED

Contractors to the British, German and 
Norwegian Governments

FUSSELL & CO.
LIMITED

LONDON, ENG.
CABLE ADDRESS : “ Fussellato," London. A.B.C. 

4tb and Stb édifions.

Or Particulars and Prices of tbe Agents,

JOHN W. BICKLE&GREENING
HAMILTON

CARMAN, ESCOTT & CO.
WINNIPEG

4IÜL.

These expressions of opinion may be 
taken as a fair criterion of the general 
situation with all the dealers.

* , *
Things were quiet in the local market 

the last week and no great changes in 
prevailing prices arc reported. Dealers 
in the produce market say that butter 
is offering more freely and the outlook 
is for lower prices. Ëggs are also more 
plentiful, but the market is quite firm. 
Pork is down from a cent to a cent and 
a half a pound. Turkeys are quite plen
tiful and are now quoted at 17 to 18 
cents a pound.

* * *

The winter port business of 1907-08 
was opened Friday with the arrival of 
the royal mail steamer Empress of Ire
land, with a large passenger 1 st and a 
good general cargo. The season has 
started out badly, however, as the local 
ship laborers refused to work for less 
than 40c an hour, the rate th'ey have 
been receiving during the summer 
months, whereas the rate last winter 
was 30c, and this amount is all the 
steamship people say they will pay. As 
a result there is a deadlock, the men 
refuse to work for less than !0c, and 
the steamship people will not grant the 
demand. The work is being done at 
present by the crew of the steamer, and 
other steamers are due at once. The 
steamship people say they will do one 
of three things ; work their own cicws, 
bring men from Montreal, or take the 
ships elsewhere* It is a serious state of 
affairs, greatly deplored by the citizens 
generally. It is hoped that a speedy 
settlement will be reached, as the busi
ness of the port is greatly threatened.

* * ^

Though several large cargoes of fish 
arrived here during the past two weeks, 
local dealers report that the supply is 
not up to this time last year. On Nov. 
17 the schooner Defender arrived with 
20,000 pounds of fresh haddock for H. 
I>. Robertson, and during the week the 
schooner Cora May landed 22,800 pounds 
of haddock and 1,200 pounds of cod and 
hake for the same dealer. Mr. Robert
son reports that the fish curing busi
ness is good, but the trouble is to se
cure a sufficient quantity of fresh stock 
to work with. During the past fort
night Mr. Robertson shipped 900 thirty- 
pound boxes of finan baddies to Winni
peg, and has orders for several carloads 
of fish for Winnipeg, Calgary and the 
Pacific coast.

Leonard Bros, received 30,000 pounds 
of fresh haddock from Westport, N.S., 
and 20,000 from various places along the 
Bay of Fundy coast. A thousand pounds 
of fresh cod arrived from Grand Manon 
for James Patterson.

The big plant of the New Brunswick 
Cold Storage Company will he ready 
for business by December 1, hut every
thing will not be completed before the 
first of the year. This plant is the sec
ond largest in Canada, and there is but 
one company in the U. S. that has 
more storage space under one roof. The 
structure is 150x250, and is six storeys 
high at the rear and four at the front, 
which is of grey stone. There are about 
twenty rooms in the building. The first, 
second and third floors are divided into 
four rooms, about 00 to 63 feet, and on 
the fourth and filth floors one large 
room runs tne entire length of the build
ing. The company will handle all kinds 
of perishable goods, and at present they 
have about six hundred barrels of ap

ples on hand. Their capacity for apples 
is 110,000 barrels. In all there is about 
810,000 cubic feet of storage space. II 
R. Ross is manager, and A. G. Craw 
ford, assistant manager.

• •
It‘is possible that St. John may lose 

one of its industries : the White Cand> 
Co. Readers of The Grocer will remem 
her the curious and remarkable adver
tisement of this concern, which was re 
produced in a recent issue. The com
pany stated that owing to scant con 
sidération given to their welfare by the 
common council in allowing the street 
railway to lay double tracks on Union 
street in front of their premises, and for 
various other grievances, they were will 
ing to sell their factory at cost and re
move elsewhere. That they are in earn 
est in the matter is indicated by the 
fact that F. A. McAndrews, with full 
authority from the company, has been 
looking at possible sites and studying 
conditions in Moncton and Fredericton, 
with the view of their removal to either 
of these places. Mr. McAndrews was 
very favorably impressed with Moncton 
us a centre for labor and in other re
spects, and Manager T. F. White states 
that it is possible that they may re
move there. A number of prominent 
business men of the railway town are 
interesting themselves in the project. 
Mr. While and his legal adviser were 
heard before the general committee of 
the common Council here last Tuesday 
night, but nothing was done, and it is 
unlikely that any further action will he
taken. • ••

The drug and confectionery store of 
William Hawker & Sons, on Prince Wil
liam street, was flooded last Wednesday 
night by an overflow of water from a 
lap left running in a toilet room, two 
floors above. Damage to the stock anil
fixtures amounting to about $500 was
done. * •

In conversation with a prominent 
wholesale grocer mention was made of 
the fact that a number of small retail 
grocers are complaining of the effect on 
their business of the moving picture 
shows. One of the travelers of this 
house, in going his rounds, had heard 
frequent complaints of the “Nickel 
habit.” The small dealers point out 
that many people in moderate circum
stances who are in the habit of taking 
in the picture shows are short of cash 
when it comes to settling up the week’s 
grocery bill on Saturday night. For in
stance, a mother or father will take 
three or four children to the nickel 
shows, as the price looks small, but in 
going four or five times a week il 
amounts to quite an item, and the gro
cer is many cases has to hear the short 
age. There are at the present time 
eleven of these five-cent shows in tin- 
city and two others are about to h 
launched. * •

Owing to the fact that the game law 
will be rigorously enforced this year, no 
game will be shown in the local markc; 
during the approaching Christmas sea 
son, and til's class of goods is being dis 
played at the present time.

The death occurred on Thursday oi 
Mrs. John McMulkin, wife of John Me 
Mulkin, factory inspector and ex-alder 
man. Mr. McMulkin also conducts a 
grocery on Main street, north end. Mrs 
McMulkin is survived by her husband 
five sons and one daughter.
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TKe Hunting Season
is a time for all enjoying venison and game to insist 
upon

Lea (EX Perrins*
Worcestershire Sauce

Game is plentiful but the “original and genuine” Wor
cestershire Sauce is only to be had under Lea & 
Perrins’ label.

Imitation Sauces spoil the game—
Hand out the genuine.

J. M. DOUGLAS (EL CO., Montreal
Canadian Agents

ESTABLISHED 1637 y
A STANDARD OF EXCELLENCE 1

Æ has been set before the brush and broom trade by

f BOECKH
’S

BRUSHES and 1BROOMS
The wise grocer rejects anything which falls below that standard.

Inferior Brushes and Brooms haven’t even the merit of selling quicker !
The enormous growth of our great factory from small but honest begin-

E nings, is proof positive that our goods have met with public approval.i The name “Boeckh” on any brush or broom is ai guarantee of excellence
' both of material and workmanship.

UNITED FACTORIES, Limited 1
I TORONTO LONDON NEWMARKET MONTREAL |
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APPLE EXPORTERS
The fruit merchants of Great 
Britain would do well to cor
respond with us regarding

CANADIAN APPLES

33-17 Church St., TORONTO

The Canadian Trade
write for price list. All lines

Imported Fruits, Nuts, Figs and 
Dates

Domestlo Fruits and Canned 
Coeds

SHIP TO US
We pay the highest market price for

DRIED APPLES
and wish to do business with you. 
We will be pleased to mail you our 
weekly quotations. Drop us a card 
if same is desired.

THE W. A. GIBB CO.
Packers and Exporters

7 and 9 Market Street 
HAMILTON

Highest pries paid for

DRIED APPLES
O. E. ROBINSON & CO.

Eotabliohad 1686

Ingersoll - Ontario
WOULD YOU LIKE OUR WEEKLY CIRCULAR?

EXPERIENCED ADVERTISEMENT WRITERS
who are open for a situation are requested to

æter their names with the MacLean Pub- 
01 Co., at any of their offices. Inquiries are 
occasionally made by manufacturers and whole
sale houses who contemplate establishing their 

own advertising department.

FRUITS, VEGETABLES AND FISH
Demand for Green Fruit Continues Active—Potato Market Brisk—Fish Sailing 

Steadily Under Good Demand.

The fruit markets are steady. Prices 
have not changed materially. Jamaica 
oranges are not meeting with a very ac
tive demand and consequently the prices 
are getting easier. Navels are coming 
in regular shipments. Christmas buy
ing, no doubt, accounts for some of the 
briskness. Lemons are rather slow. It 
is reported that the banana crop of 
Jamaica has been greatly injured by 
drought, and this fact will, dountless, 
have a stiffening effect on the banana 
market. Cranberries are moving stead
ily.

Vegetables are rather dull. This, of 
course, is due in a sense to the nature 
of the season. Considerable interest is 
being taken in the potato situation. 
Prices are firm and the demand is keen 
for good stock. Imported lettuce and 
cucumbers are selling well. Business in 
beets, carrots, cabbage and parsnips is 
slow.

The approach of Advent is stimulat
ing the demand for fish. Fish dealers 
report sales as being entirely satisfac
tory. The demand for oysters is brisk 
and will continue with the coming of 
winter. Prices have not changed to any 
great extent. Smelts are arriving and 
are of good quality.

MONTREAL.
GllEEN FRUITS—Late apples are 

selling freely at prices which have not 
materially changed. Demand for or
anges is fairly good, grocers and fruit 
dealers being in the market for holi
day supplies. Jamiaca oranges are very 
low. Demand for them is light. Cran
berries are moving steadily at old prices. 
Almeria grapes are in good demand at 
quotations given below. Lemons are 
slow. The supply of bananas is not 
large. It is reported that Jamica this 
\ear lost eighteen million stems through 
drought. High prices are being asked 
for choice jumbos, some demanding as 
much as $3.50. This price is rather 
extreme.
Bananas, flue stalk.....................

" jumbos......................
Ooooanute, per bag....................
Lemons .....................................
Porto Rico oranges, box ..........
Jamai a o anges bbl...............
Nassau grapa fru t. box............
Florida *r»pH fruit, box.............
Aim-ria Grapes, keg..................
Cape Cod cranberries, bbl........
Nova ->cotia cran Lorries, bbl...
Apples Tameuse, ..........

" other fall varieties, bbl,

1 76 2 00
2 00 2 25 
.... 4 U0
3 00 3 75

4 75
4 00 6 00 
4 oO 5 00
... 7 0 

4 00 5 60
9 00 11 00
10 Oi 10 50 
3 60 4 50 
3 25 4 50

VEGETABLES—Business in vege
tables is limited owing to the season. 
There have been few market changes 
since last week. Potatoes, good stock, 
are scarce, and demand for the best 
is brisk at prices ranging from 90 cents 
to $1. There are several lots of poor 
potatoes offering around 80 and 85 
cents. Beets, carrots and parsnips are 
:n good supply, but demand is not over
ly good. Spinach in the barrel is quot- 
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ed this week. Boston lettuce is easier, 
as is also horse radish. Sweet potatoes, 
in basket, have advanced.
Parsley, per doz. bunenes....................................... 0 10 0 15
Sage, per doz.................................................................... 0 6 j
Savory, per doz.................................................................  0 60
Cabbage,.......... ........................................................  0 20 0 35
Turnips, bag............................................................. 0 65 0 7u
Celery, doz ............................................................... 0 2b 1 mi
Water cress, large bum bee, per doz............................. 0 75
Spinach, per box............................................................... 0 50
Spinach, bbl .. ........................... ........................ 3 UÔ
Green peppers, bag......................................................... 1 00
Boston ho house cucumbers, doz........................ 1 fU 18)
Potatoes. per bag ...................................................0 10 1 10
Sweet Potatoes bbl ...............................................  3 7o 4 00
Sweet Pm at ;es basket .............................................. 2 4u
Beers hag ............................................................... 0 60 0 65
Carrots, bag ............................................................ 0 60 0 65
Tomatoen, box 30 lbs............................................ 1 25
Hot ho se tnmat e<. per lb.................................... H 95 u 30
Spanish onions small crates................................... 0 65 0 75

“ '• large crates................................... 2 uO 2 25
Canadian onion*, lb ........................................... 0 011 0 * 15
Boston let uce per doz...................................................  0 75
Mushrooms, per lb .................................................. 0 90 1 00
Horseradish, per lb......................................................... 0 15

FISH—With Advent beginning De
cember 1, fish dealers are looking for 
ward to brisk business. Already the 
nearness of the season is being fell, 
good sales being reported by various 
handlers of fish. Grocers are offered a 
good range in fresh, and frozen fish to
day, and are availing themselves of 
Ihe opportunity given them to stock up 
early. Smelts and sea herring are two 
lines selling freely to-day. Yarmouth 
and St. John bloaters, and new kip
pered herring are selling well, speaking 
of smoked fish, while green cod. lale 
arrivals, salt herring, eels, mackerel and 
sardines are in request in pickled anil 
salted fish. The oyster fishing season 
being practically over, dealers are urg
ing their customers to buy for Advent 
immediately. Nice lots of choice oys 
ters are received daily by the larger 
houses, and are rapidly being distributed 
over Canada. The price of shell oysters 
it easier.

Fresh and Fiozen Fish.
Haddock, express, per lb...............................
Halibut, express, per lb ................. .
Mackerel, '* " ....................
Pise,’lb..................................... !!!!!!!!**.*
Market cod lb...............................................
Steak cod, lb .................................................
Wh.Leflsh lb ..............................................
Fl iun en. per lb..........................................
Sea trout, lb ............................................
B.O. talmon lb.............................................
No. 1 Pmel *. Ih ...........................................
Dressed ullheads, lb...................................
Smoked and Sal ed—

New baddies, box s. ner lb..................
Kipp red H< rring. 50 In box.................
Smoked herring, per sma’l box...........
Yarmouth Bloaters, per box................

Prepaed and dried—
Skinless cod. 100 lb. cases....................
Boneless cod. V0 lb. boxes ...................
Boneless fish, 20-lb. boxes, bricks........
Boneless fish, 25-lb., boxes, per lb.........
St. John bloaters box...........................

.... 0(51 
.... 0 10 
.... 0 10 
0 09 0 lu 
0 07 0 < 8
__ 0(4*

0 06 0 07 
.... 0 07 
.... 0 10

.......... 14
0 10 0 12

0 08 1 10 0 16 
1 25

5 25 
0 07 
0 On 
e 05 
1 00

Standsrds hulk, per imp. gal......................
Selects tulk gal.................................... • •••
Maipequee, bbl .......... ........... ......................
Malp» ques common grades, per bbl..........
Paper pails, 10 , pint s ze ............................

,r 100, quart size............................
Pickled flab—

No. 1 Labrador herring, per bbl....................
" per half bbl...............

No. 1 Salt herring per bbl............................
" " ner half-bbl .........................

No. 1 Mackerel, pails..................................
No. 1 s a trou i 10U lb kege..........................
Small Green cod, per lb..............................
Me ium " " " " .............................
Large " " " " ....................................
L brador Salmon, |-bbls................................

Salt sardines, bbl ............................................
" •• % bbl ............................................

No. 1 salt eels, lb...................................................

.... 1 40
1 60 1 70 

10 on 15 00 
8 00 10 00 
0 80 1 10 
1 00 1 6)

6 00 
3 25
5 50 
3 002 Hi6 00
0 (-31 
n r Sf 0 Oi
7 Qi 
6 00 
3 50 
0 07*
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TORONTO.
GREEN FRUITS—The fruit market 

remains active. Prices are easier in 
some fruits. Jamaicas are lower, the 
demand being rather light. Navals are 
arriving in fair quantities, notwithstand
ing the earliness of the season, some 
\ ery choice grape fruit is on the market 
at higher prices. Almeria grapes are 
selling well. Cranberries are in good 
demand with prices unchanged. Winter 
apples are rather slow. Some fall apples 
are still on the market owing to the 
late season.

Oranges, JamuLas, per lLI.......................................  4 25 4 5d
" Florida's nrw................................................ 3 51 4 25

Oranges, Mexicans, new..............................................  2 50 2 75
“ naval , new ....................................................3 <5 4 25

Lemons, California, 2i0, 3u0, 360, 420........................ 4 75 5 U0
“ Verdillis 300’s 3Vs.............................................  3 00
“ Messiuas, new crop.....................................  3 75 4 50

Grape fmit, o4‘s dll’s, »ti s.........................................  4 50 6 00
Apples, No. 1 wint r fruit ........................................ 3 75 4 50

“ No. 2 “ .......................................... 3 25 3 75
'■ lower grades.................................................... 2 00 3 00

Bananas. Jamaica tirsts, per bunch ......................  1 65 1 75
Bananas, jumbo bunches .......................................... 2 00 2 25
Bananas, o hanos, green ...........................................  1 25 1 35
Bananas, Firsts............................................................. 1 65 1 75
Quiuces, per basket......................................................  U 50 0 60
Cranberries per bbl ................................................... 11 50 12 01
Almeria grapes, per keg............................................... 5 50 6 50

VEGETABES — Potatoes remain 
firm. Very few Delawares are on the 
market owing to their scarcity and poor 
sample. Trade in other vegetables is 
inclined to be slow, due dealers say, to 
the feeling of hard times. California 
telery is meeting with a good demand. 
Some good sound cabbage is on the mar
ket. Cauliflowers vary a great deal in 
quality. Imported cucumbers are a little 
stiffer. Carrots are lower.
New Brunswick Delawa e*. per bag ...................... 0 93
New po aloes, Canadian, pei bshl..........................  0 05 1 o0
Sweet rotator (Jersey), per bul...................... 3 00 4 00
Onions, Spanish, ter case........................................ 2 40 2 50

" per bag............................................................0 Î0 0 75
Beets, per ba* ..............................................................U 75 0 90
Cabbage, per doz...................................................... U 40 0 60
Carrots. Canadian, per bag.....................................  0 60 0 70
Parsnips, per bag ........... ................................................ 0 75
Cauliflower, per doz...................................................  0 60 1 5J
Parsley, i>er doz.................... ................................  0 25
Celery, Canadian, per doz......................................  0 35 0 40

*' california, per doz..................................................  0 75
ljettuce, imported “ ................................................... 1 35
Cucumuera. imported, per doz............................... 1 50 1 75

FISH—No important changes are re
corded. The demand is active. Prices 
remain about the same. Oysters are 
stiffening in price owing to the brisk 
demand caused by the cold weather. 
Haddock and cod are still reported 
scarce but improved in quality. Fresh 
caught smelts are arriving in small quan
tities and selling sharply. Herring are 
in good demand as are also bloaters and 
ciscoes.
Perch, large, per lb ................................................ 0 07
Blue pickerel, per lb.................................................0 OG
White tt-h, Georgian Bay, per lb...................................
Whiteflsh, winter caught, per lb...................................
Haddock, frozen, per lb.........................................0 07
Herring, medium, per lb.......................................  0 07J

*' jumbo, per lb....................................................
British Columbia salmon, per lb..................................
Qualla, per lb......................................................................
Troui, fresh, per lb............................................................
Ciscoes, per basket................................................... 1 00
Labrador herring, per bbl......................................6 00
Halibut, fresh caught......................................................
Shredded cod. per lb........................................................
Shredded cod per doz......................................................
Halifax flsh cakes, case....................................................
Acadia tablets, per case...................................................
Live lobsters ............. .............................................  0 20
Bluefln*, small white, per lb............................................
Mackerel mediums, each................................................
Finnan H ddie, per ib....................................................
Oyste’s, per gai..................................................................
Shell oysters, blue p lints, per 100................................
Bio» t-rs -nx .. .. ............................................
Kippered Herring.............................................................
Smelts, fresh caught.........................................................

U 08 
0 08 
0 12 
0 10 
0 08 
0 08 
0 10 
0 12 i 
0 10 
0 11
1 25 ?: 
5 60e io
0 Q8 
0 95
2 40 T 
4 80,' 
0 35
0 07 
0 12 
0 26 
0 08 
1 85 
1 50 
1 60 
1 76 
0 10

W. A. Gibb, of W. A. Gibb Co., Ham
ilton, who has been confined to the 
house for a week with a severe cold, is 
on 'the way to' recovery.

‘ * Cranberries ”
Fancy Late Howes

We are offering this week a car of very fancy large Dark 
Berries. Suitable for long keeping and very attractive for Xmas.

Our Xmas pricelist is being mailed this week. As usual we are 
giving a small box of Holly with each Xmas order. Also a very 
neat “Ready Reckoner” in leather case one for each 
customer.

WHITE <6 CO., Limited
TORONTO and HAMILTON

J

MEXICAN ORANGES
STAR BRAND BEATS THEM ALL

Never Before
So Sugary Sweet

Highly Colored, Beautifully Textured

XAZ.B. Stringer & Co. , Agents.Toronto

Our First Car

FANCY ALMERIA GRAPES
is here

Prime QuaJity, long-keeping Handsome Fruit

NEW FIGS
Celebrated “CAMEL” brand, A. Hamparzum’s 

Packing, Finest Quality.
3, 5, and 7 Crowns, 10-lb. boxes.

FIRST NEW DATES
Due this week

We would be pleased to have your orders.

HUGH WALKER & SON
Established 1861 Guelph, Ont.
Persons addressing advertisers will kindly 

mention having seen their advertisement in 
The Canadian Grocer.
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-Bronco-
“Nuff Sed”

Everybody in the 
Orange Business 
knows what it 
means.

California's
Finest

Production
Solo Distributors

White <6 Co.
LIMITED

Toronto and Hamilton

Almeria Grapes
Splendid crop with a dry season 
is the report for 1907.

Choice Mountain Fruit only
is selected for shipment to your 
Dominion. C. & F. rates to 
all points.

For closest market rates apply to

ANDREW WATSON
91 Place d’Youville, - Montreal

STUART WATSON A CO.
P.O BOX 144, - WINNIPEG

Proprietors,

FRED" FISHER • SONS
Green Fruit Experts

“St. Magnus” House,
LONDON, - ENGLAND

THREE NEW SENATORS.

Two of the Recent Appointees Interest
ed in Provision Business.

The elevation to a seat in the Senate 
of Archibald Campbell, M.P., for Centre 
York and President of the Campbell 
Milling Co., Toronto Junction, has just 
been officially announced. No appoint
ment in recent times meets with more 
hearty approbation than this. As a 
citizen, politician, business man, and 
gentleman, '‘Archie” Campbell, as he 
is familiarly called, has won the esteem 
and good-will of everyone with whom 
he has come into contact.

‘‘Archie” Campbell was born in the 
Township of Howard, County of Kent, 
on April 27th, 1845. His parents were 
Scots, being natives of Argyleshire, a 
circumstance which perhaps helps to 
explain his success. His education was 
received at the public and high schools 
of Kent.

His first taste of public life was ob
tained in Chatham. Here he served his 
political apprenticeship in municipal af
fairs. For several years he was a 
member of the town council and also 
îepresented Chatham in the County 
Council. He proved to be a valuable 
member and no doubt this training 
stood him in good stead on his election 
to the House of Commons in 1891 and 
189(1. In the meantime he had removed 
to Toronto Junction and in 1900 he con
tested West York ,but unsuccessfully. 
L'pon the death of the Hon. W. Clarke 
Wallace in 1901 he was elected Liberal 
member for West York. In 1904 he 
was elected member for Centre York, 
the redistribution of the county having 
wiped out West Yrork for Dominion elec
tions. At Ottawa he lias always taken 
a keen and lively interest in national 
affairs. He has filled numerous 
positions in a creditable manner, such

as Chairman of the Commission oh 
Banking and Commerce when his in
timate knowledge of finance and busi
ness proved most helpful.

From the age of fifteen to the pres
ent time, Arch. Campbell has been identi
fied with the milling industry. In 1892 
he left Chatham and started the Queen 
City Mills at Toronto Junction. Under 
careful and skillful management his 
business made rapid increases until a 
few years ago it was turned into a joint 
stock company, the Campbell Milling 
Co., whose products have mad a name 
for themselves all over the Dominion.

His life has been singularly success
ful. And now after many years spent 
in the turbulent arena of politics, he 
lias obtained a fitting reward for his 
services. No doubt, in the comparative
ly peaceful atmosphere of the Senate, 
‘‘Archie” Campbell will still be found 
a ‘‘warrior worthy of his mettle” and 
will continue to stamp his individuality 
on Canadian public life.

In addition to Mr. Campbell, two 
other Senators have been appointed, 
the Hon. W. A. Belcourt, and D. Derby
shire. President of the Eastern Ontario 
Dairymen’s Association and ex-M.P. for 
Brockville.

Daniel Derbyshire is a native of Leeds 
County and was born in 1846. He early 
came into close touch with the dairy in
dustry and has made his name famous 
as an authority on butter and cheese. 
He has served faithfully in the muncipal 
life of Brockville and in 1904 was 
elected to the House of Commons.

Hon. W. A. Belcourt is a native of 
Toronto, being born in 1860. He re
ceived a university education and later 
look up the study of law in which he was 
eminently successful. He afterwards 
removed to Ottawa where, after holding 
several municipal offices, he was elected 
to represent one of its divisions in the 
Liberal interests.

Jamaica Oranges Cranberries
Fine goods, $5.00 per barrel. Carload fancy stuff just arrived.

Tha D a w son CommlsBion O c
Consignment! of Farm Product 

Solicited T ororvto

FRUITS and VEGETABLES I
We are in touch with the leading shippers and 
can supply the bast at olosmst pr/oss.

J. R. CLOGG & CO., " "• *•*■*“•£}MONTREAL

J-VdeYBARRONDOh.C1
Successors to James Violell & Cn

MOTTOl 

SUI 

KX

IMPERIAL PLUMS l ZV BOTTLES

R? ROSE CHOICE 
SUPERIOR EXTRA 

EXCELSIOR 
EXCELSIOR PLOR .

GREEN PUS OLIVE (ML

BORDEAUX .an. , !,
64

Shlppors Also of

All Canned
Vegetables,

Pure White Wine 
Vinegar,

Clarets, Brandies 
and Champagnes.
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No. 1 CHOICE LABRADOR
NEW
PACK HERRING

We offer a few cars of our DUFF’S ’’ Choice No. 1 
LABRADOR HERRING in Barrels, % barrels 
and 20-lb. Pails For Prompt Shipment.

FULL WEIGHT and QUALITY GUARANTEED

Write or wire our nearest Selling Agents for full particulars.

ATLANTIC FISH COMPANIES, LTD.
Selling Agents:

A. H. BRITTAIN 4 CO.
Montreal.

NOVA SCOTIA
STUART WATSON 4 CO.

Winnipeg, Man.
CHAS. MILNE 

Vancouver.

BRUNSWICK BRAND

§AIIOINES~X£? Quality

sardinIsin oil
PICKED BY

Black* Harbour,

i Oil Sardines—I Mustard Sardines— 
Finnan Haddis—Kippered Herring 

Herring in Tomato Sauce— 
Clame and Scallops

ALL NEW PACK

Connors Bros., Limited
Black's Harbor, H.B.

DO YOU
PUT UP

Meats Baking Powder
Lard Coffee

Syrups Spices
If you are a manufacturer or 
packer of these lines we can do 
business together.
You require first-class cans of 
every size and description ; the 
kind that will give you 
satisfaction. You want them 
well made and you want them
when you want them.

We can supply you.
Write Us.

ACME CAN WORKS
Montreal
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FISH for ADVENT
Fresh and Frozen Fish of all kinds in season. 
Haddies, Bloaters and other Smoked Fish. 
Labrador Herring, Salmon and Trout.
Green Cod, Skinless Cod, Boneless Cod.
All grades at Lowest Prices.

WRITE FOR NEW PRICE LIST.
THE LARGEST FISH WAREHOUSE 
IN CANADA.

P. O. Box 639. 
LONG 
DISTANCE 
TELEPHONES

LEONARD BROS.
20, 22, 24 and 26 Youville Square,

Near Custom» House

Branches :
ST. JOHN, N.B. 
MONTREAL 
GRAND RIVElt 
GASPE, QUE.

MONTREAL

SPECIAL
We have been devoting our energies during the 

past few weeks to figuring out the Oyster question 
to advance the interests of our customers and con
sequently ourselves, and think we have been highly 
successful. We have decided to handle 3 grades of 
oysters at prices that suit all classes of trade, and 
will sell only Imperial measure.

«
AsK for our Prices. It will pay you.

We also have a complete assortment of

FresH, Frozen, Salt and SmoKed

FISH
Î5he F. T. JAMES CO., Limited

Wholesale Fish and Oyster Distributors
r. T. JAMES.

76 Colborne St. TORONTO
Msnsgsr
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NEW FIRM IN VANCOUVER.
GET IN YOUR WINTER'S 

SUPPLY OF
LONG ISLAND NATIVE

OYSTERS
Large, Clean, Delicioue

Possessing the Size and 
Flavor not found 

in others.

Freeh Every Day.

Same price as ordinary 
Oysters.

Solid Meats, $1.85 per Imperial 
Gallon.

White & Go., Ltd.
Toronto and Hamilton

DISTRIBUTORS.

i
iueenQufllilv

QUEEN QUALITY PICKLES 
Sweet—Mixed and Ohow 

Bulk Pickles
Tomato Catsup

Worcester Sauce
B.y and use thfc best Pickles

TAYLOR 4 PRINGLE CO., United
OWBN SOUND

Hudson Bay Co.’s Officer Will Open 
Wholesale Brokerage Business.

Early in the new year Messrs. F. G. 
Evans & Co. will open in the wholesale 
brokerage and commission business in 
Vancouver, with especial attention to 
I he needs of the wholesale grocery 
trade. At the present moment Fred. G. 
Evans, head of the new firm, is in the 
east making an extended visit to the 
many wholesale centres of eastern Can
ada and the United States. He will 
visit all the principal cities of Canada 
and many of the U.S. cities, going as 
far south as New Orleans.

For nearly fifteen years Mr. Evans 
lias been a valued officer of the Hud
son’s Bay Co. at Vancouver, being con
nected with the wholesale grocery 
branch of their business, most of the 
time being head salesman and buyer. 
On the occasion of his retirement re
cently, the fellow-members of the Hud
son’s Bay Co.’s staff honored Mr. 
Evans by presenting him with a very 
handsome onyx and bronze clock, with 
elaborate candelabra to match. The 
sterling business worth and valuable 
services of Mr. Evans to the company 
were expressed by Mr. Lockyer, the 
manager, while he spoke of his personal 
regret at, the severance of a connection 
which had been pleasant throughout.

TRADE NOTES.

F. C. Stipe, grocer, Toronto, lias sold 
1o Geo. McLaughlin.

The assets of L. Legate & Frere, Rox- 
ton Falls, Que., have been sold.

C. W. Varcoe and .J, li, Lennon, two 
Toronto grocers, have sold.

Levitt & Son, grocers, Montreal, have 
dissolved partnership.

L. Methot, grocer, of Quebec, lias 
made an assignment.

D. M. Grant & Co., Rosscau, have 
assigned to O. Wade, Toronto.

Toupin Frétés, general storekeepers, of 
St. Justin, Que., have assigned.

S. G. Cline, a fish merchant, of Ham
ilton, has assigned to C. S. Scott.

W. E. Vandervecr, grocer, of London, 
Ont., has assigned to E. J. Dawson.

Mrs. L. Seymour, White Fish, Ont., 
is advertising her general store for sale.

The grocery stock of W. A. McQues- 
tion, North Bay, has been seized at the 
instance of creditors.

An assignment has been made by F. 
X. Gadhois, general storekeeper, of 
Maniwake, Que.

0. E. Authier and W. Brouillet, gro
cers, of Montreal, have recently made 
assignments.

The partnership existing between Ger- 
vais & Frere, grocers, Montreal, has 
been dissolved.

Mrs. A. Joubert. who lias been con
ducting a general store at Ripiu, Que., 
has made an assignment.

Millar &< Co., and Jas. Connell & Son, 
two general storekeepers, of Vegreville, 
Alta., have been forced to assign.

Jos. Lamoureaux & Cie., pickle, jam 
and catsup manufacturers, Montreal, 
have gone into liquidation. The liabili
ties are estimated at $78,000.
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Sauce of

the Premier 
the World

Holbrooks Limited
Oenadlaa Branch :

25 FRONT ST. I., TORONTO
Canadian Manager, H. 61LBERT HOBBS
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Cold CasH May Be Scarce
but that won’t prevent the smoker from continuing to hanker after his pipe of

&
Nothing “ dopey” about “ T & B ” ! Just the purest of pure Virginia Leaf, cured 
and flavored in that particular manner which the discriminating smoker 
appreciates. It won’t clog the pipe or bite the tongue.

The Qeo. E. Tuckett & Son Co., Limited
HAMILTON. CANADA

Why?
Why is the BUSY MAN’S MAGAZINE the best publication in the magazine fieldÎ

Simply because each issue contains, in addition to its original articles, the Cream and the Choicest and 
Best articles appearing in all other magazines and periodicals.

Take your favorite magazine, pick out the articles that interest you, then turn to the Busy Man’s 
and you will find that these same articles appear in it.

Not only do the best articles in your favorite magazine appear in Busy Man’s, but the live, up-to- 
date ones appearing in SCORES of publications which do not come your way.

Think of how interesting, entertaining, and instructive this many-in-one magazine must be. Not a 
lull page in it; every page SELECT.

It is so interesting that not one per cent, of our thousands of readers discontinue their subscriptions. 
A post card giving us your address will bring you the unsolicited testimony of dozens of our readers.

We will send the Magazine till January 1st, 1 !)<!!> (14 issues) for $2, the price of one year’s sub
scription. This offer only holds good while the Chris!mas Number lasts.

Send Us Your Order To-day

The Busy Man’s Magazine
Toronto
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TRADE PRESS AND THE POST 
OFFICE

Some Tributes by American P.O. Offie ials—The Situation in Canada—What 
The MacLean Newspapers Have Done.

We have several times referred in 
these columns to the tendency of lead
ing officials in the Canadian Post-office 
Department to cater to the interests 
of the big departmental stores and mail 
order houses. We have pointed out that 
the present Postmaster-general was 
not personally to blame for this ten
dency, but it is a fact that one of his 
predecessors, Sir William Mulock, was 
associated with the owners of two of 
the largest mail order houses in the 
country in the control of a well-known 
daily newspaper. A year ago these of
ficials prevailed upon the present Post
master-general to adopt a C.0.1). sys
tem, which, if carried out, would have 
meant that every postmaster in Can
ada would have become an agent for a 
departmental store. The MacLean 
newspapers drew the attention of the 
trade to the matter and such a storm 
of protest arose from manufacturers, 
wholesale and retail merchants from one 
end of Canada to the other that he was 
forced to withdraw it. In doing so he 
explained and frankly admitted in the 
House that he was not familiar with 
the situation, having never been in touch 
with the trade outside of Montreal.

Quite recently when the new postal 
;ates went into effect betwen Canada 
and European countries whereby twice 
I lie weight could be sent in a letter 
for the same rate, a leading post-office 
official in an interview published in one 
of the dailies, speaking of the great ad
vantages this regulaton would be, re
ferred partcnlarly to the fact “that 
it would be a great saving to the de
partmental stores who s.mc large orders 
lor goods to Europe.’’

These officials and the mail order 
houses do not by any means entertain 
a friendly feeling towards the MacLean 
newspapers for having defeated the 
-rheme to make postmasters agents for 
departmental stores. Recently one of 
I he officials at Ottawa announced his in- 
lention of trying to induce the Post- 
master-general to make it uncomfort
able for the Maclean papers by charg
ing a higher postage on trade news
papers than on any other publications. 
The departmental stores complain that 
Irade newspapers give so much news 
and information to the business men in 
ihe smaller cities and towns that they 
ne in consequence as much up-to-date 
as the departmental stores themselves; 
Tint the trade newspapers are educating 
I hem in the value of advertising and 
lo do as good advertising in the local 
newspapers as the departmental stores 
are doing in the big cities, that in con
sequence consumers are getting more 
confidence in the local merchants and 
buying more freely from them instead of 
developing their trade with the big

stores in Montreal, Toronto and Win
nipeg.

While some of the higher officials in 
the Canadian Post-office Department 
have been showing their antipathy to 
trade newspapers the very opposite views 
have recently been expressed by the Post
master-general of the United States and 
by his Deputy, when addressing a 
gathering of trade newpaper publishers 
in Washington recently. Hon. Von L. 
Meyer, the Postmaster-general, said:

“First of all, I am delighted to have 
the honor of extending a cordial greet
ing and1 welcome to all you gentlemen 
who are here this evening, and I am 
pleased to be here to meet you, because 
1 am aware of the great work which you 
men are doing, not only in extending 
I rade but also in education, and I de
sire to take this opportunity to say to 
you that the policy of the department 
toward your association and its mem
bers is absolutely friendly.

“The problems which come up before 
the department will be taken up and 
handled carefully by the Third Assist
ant Postmaster-general, Mr. Lawshe, 
who is here this evening, and with whom 
l am heartily in accord. I want to also 
assure you that similar treatment, un
der similar conditions, will be accorded 
to all publishers. As questions arise, they 
will not be taken up in a bureaucratic 
manner. Our desire is to carry out the 
Siilent of the law and at the same time 
do justice to the publisher. In turn we 
ask that you act in good faith, which 1 
am happy to say is the case with rare 
exceptions.

Handle

OLD CHUM
Cut Plug 

Smoking 
Tobacco

It's a Trade Bringer

CLAY
PIPES

Those made by
mcdougall

are peerless. Insist upon 
having them

D. MdlOUQAll & CO., Glasgow, Scot.

How Much Do You Spend?
A merchant will spend, each month, a con

siderable sum for Leaf, Plug and Package 
Tobacco, Cigars and Cigarettes, Pipes, Tobacco 
Pouches, and all Smokers’ Sundries, Biscuits 
and Confectionery. Does he always get the 
value of his money? It is contestable. To 
make sure, he should buy from

JOS. COTE
The liriisl Wholnali Import» an* Tobacco nisi 

In the District.
Office and Sample loom: 186-108 SI. Paul Si. 

Warehpuse : 119 SI. Andra* St., QUEBEC. Phone 1272

Persona addressing advertisers will 
kindly mention having seen their adver
tisement in this paper.

SWEET
CAPORAL

Cigarettes
STANDARD

OFTHB
WORLD

Handled 
by all the 

W holesale T rade

s»
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••'flu* work that the department is 
uoiug in the way of transporting and 
distributing second-class mail matter i« 
stupendous, but it is not a money-making 
concern, ami I want to assure you, from 
the study which 1 have made of this 
subject and the object lessons which I 
have derived, that it will not be my 
policy to advocate any increase in rates.

“I said to you that the Post-office 
Department is not a money-making con
cern, as that is clearly evident from the 
uefieits, which you are all aware of, 
which have been shown for the last ten 
ears. At the same time we desire to 

make in return a dividend to our pat- 
lous by giving excellent service and by 
giving such satisfaction as is possible.”

Mr. Meyer further said that he had 
been urged to extend the parcel posts 
system and he would recommend some 
changes but he recognized the rights and 
importance of the country merchants 
as compared with the mail order houses 
cud any changes made would be in the 
interests of the smaller dealers.

Mr. Lawshe, the Assistant Poslmaster- 
general, said:

‘‘I am always glad to meet publishers 
face to face. I was guilty myself once. 
1 began my career as “devil” in a 
printing office and worked my way up, 
or down, as you please, to the proud 
position of editor and publisher of a 
country newspaper. It was my custom 
to receive payment from those who de
sired to enroll their names on the 
“legitimate list of subscribers” in any
thing anil everything—pumpkins, apple 
butter, water elm wood, and, on rare 
and festive occasions real money. You 
will, therefore, understand that I have 
no prejudice against publishers or pub
lishers’ interests.

“The attitude of the Post-office De
partment toward the trade press is in 
no way different from its attitude to
ward other publications, and that gene 
ral attitude may be said to be one of 
friendly interest. Trade publications, 
iike other periodicals, have certain rights 
under the law, and it is the declared 
purpose of the Postmaster-general and 
myself to accord to every publisher of 
this class, as well as every publisher of 
any class, every right to which he may 
be lawfully entitled. To deprive any

man of a legal right, however insigni
ficant, is to deprive him of his liberty 
to that extent. The press in general 
is the one supreme educational factor 
<d" our country in disseminating informa
tion to the masses, and for that reason 
Congress in its wisdom saw fit to estab
lish for the press a rate of postage lower 
than that accorded to any other class of 
.nail matter.

“I recognize that the trade press is 
peculiarly educational, and that it is a 
powerful factor in trade and commerce. 
There is no higher plane of usefulness 
in journalism than that occupied by 
some of the great engineering, manu
facturing and other technical periodicals 
of our day, which search the world for 
tilings new and useful to place before 
their readers. The trade press has been 
fitly designated “the great clearing 
house and equalizer of technical inform
ation.” In their true sphere such papers 
are the legitimate product of business 
needs and conditions, and if they fail 
to meet those needs and conditions it 
is their fate to die the death of the un
worthy’ In the true sense they are 
“specialized publicity,” invaluable to 
their respective constituencies. Congress 
must have taken this view of the mat
ter, and rewarded the trade press with 
favor, when it gave to it special men
tion and distinct recognition in the law* 
covering the admission of newspapers 
and periodicals to the second-class of 
mail matter.

“After specifying certain, conditions 
upon which a publication shall be ad
mitted to the second-class, such as 
regularity of issue as often as four 
times a year from a known office of pub
lication, and that they must be formed 
of printed paper sheets not having sub
stantial bindings such as distinguished 
periodicals from printed books for pre
servation, the law further provides that 
a publication to be admissible must b? 
originated and published for the dis
semination of informatibn of a public 
character, or be devoted to literature, 
the sciences or some special industry. 1 
conceive that this language as used by 
the law makers had no other purpose 
than to place the trade press—that 
jiortion of the press devoted to special 
industries—on the same footing as the

press devoted to public information, or 
the arts and sciences. Gentlemen, I be
lieve that in these statements I have 
established the eminent respectability of 
the trade press and defended its right to 
move in good society.”

NEW CUSTOM HOUSE.

Montreal to Get $3,000,000 for New 
Site and Building.

Owing to the inadequacy of the pres
ent custom house, there is to be a new- 
building erected on Lower McGill St. 
Deeds have been signed transferring 
from the Grey Nuns to the Dominion 
Government, an area of 67,800 square 
feet of land, for the sum of $402,000. 
It is reported that the entire cost of the 
land and building to be erected thereon 
will amount of $3,000,000, thus making 
the new custom house one of the most 
handsome government buildings in Can
ada.

At present the custom house fronts 
on Place Royale, Youville, Common ami 
Callieres Sts., and the examining ware
house is at the corner of Common and 
McGill Sts. Recently the top storey of 
the custom house was severely injured 
by fire. However, this was not the 
cause of the purchase on McGill St., as 
the project of a new custom house for 
Montreal has been under way for some 
time.

TRADE NOTES.
Jos. Valiquette, grocer, Ottawa, has 

been succeeded by P. L. Foisy.
The grocery and confectionery business 

of J. D. Leith, Kganville, is advertised 
for sale.

W. T. Robinson has taken over the 
general store business of C. H. Keys, 
at Maple.

Mrs. M. A. Hicks, Ottawa, who has 
been conducting a grocery, has retired 
from business.

C. C. Ross, of Hyde Park Corner, 
Ont., has disposed of his general store 
to Wm. Rutledge.

H. Saunders, Arnprior, has taken over 
the general store business of A. J. 
Charbonneau & Co.

Ever Try a Royal Sport ?
Mr. Grocer, we have claimed, and do claim, a great deal for our Royal Sport and Hogen 

Mogen Cigars. These claims are based upon the conviction that we are making the best cigars 
in Canada for the money. To appreciate what we say you must know the cigars.

Try one yourself. If you have none to try, drop us a postal saying so.

Sherbrooke Cigar Co. Sherbrooke, Que.
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SHOULD CONSIDER THE RETAILER
Manufacturers and Wholesalers Cannot Ignore the Man Behind the Counter— 

instances of Disaster Through Negligence of This Principle.

The following article from a recent 
issue of the New York Journal of Com
merce should be read with interest not 
only by wholesalers and manufacturers 
lo whom it seemed to be originally di
rected. but also by the man behind the 
counter, to whom it will give some very 
valuable information:

Advertisers—that is, advertisers who 
do any serious thinking along the lines 
of the psychological effects of adver
tising—will do well to consider some of 
i he utterances of the Los Angeles Com
mercial Bulletin regarding the recent 
collapse of the “Force" and “H. 0."’ 
concern. It may not all be accepted 
without debate, but it is worth consider
ing for the thought it contains. Among 
ihe statements are these:
“The retail grocers of the United 

States, nearly 200,000 strong, contribut
ed more than any other one element to 
ihe $2,760,000 failure. The Force and 
il.O. companies reckoned without the 
ictailer. They regarded him as a neces
sary though objectionable element in 
distribution; an element to be used but 
,iot respected. And they have failed.

The consumer demanded Force, and 
the retailer was forced to stock it. He 
bought at $4.25 to $4.50 a three-dozen 
case, and sold it at two-for-a-quarter, 
making a margin of profit which would 
bankrupt him if it represented the mar
gin on all of his grocery sales. For a 
time be was defenseless. The sales 
managers for Force depended on just 
.me thing for this success—advertising 
. .to the consumer. They concluded that 
an advertising-made demand for Force 
represented all that was necessary.

A Pertinent Lesson.
The lesson to be drawn from this by 

el her manufacturers is that the retailer 
must be reckoned with. He is the big
gest single element in the trade.

He can dictate the manufacture and 
sale of things about as powerfully as any 
other class. He can buy what and1 where 
lit pleases, and if he does not like one 
line he can turn it aside and take up 
some other more to his liking.”

Whether it be just to attribute all 
the troubles of the “H.O.” people to 
the antagonism of the trade or not in 
his particular instance is immaterial 

I'm- the purpose of this argument. But 
I here is back of it a thought which every 
advertiser ought to consider—must con
sider eventually—if he is to get results 
from bis advertising. That thought is, 
ihut “the man behind the counter is the 
man who sells the goods,” and it is as 
i rue of the jobber, perhaps, more so, 
Hutu of t he retailer. In modern adver
ting the manufacturers appear to have 
mmpletely forgotten this fact, and have 
dyne mad on this one fad of “adver
ting to the consumer.”

That there is merit in advertising 
to the consumer there can be no reason

able doubt. It is equally true that on 
a new commodity there is an education
al effect from advertising to the con
sumer which is valuable in introducing 
the new goods. But, alas, the resulting 
demand is generally one of mere curios
ity, which fades away about the time 
the grocer has stocked up. If there is 
any effect at all from advertising of 
that sort, it is as effective for the next 
new-comer as for the first. And in 
breakfast foods, which nowadays come 
trooping down the defile in daily pha
lanx, the invasion becomes to the aver
age grocer an intolerable nuisance and 
graveyard for his capital. He is 
heartily disgusted with advertising-fed 
artificial demand.

Then there is the manufacturer who 
feels so confident of his ability to force 
the grocer to take his goods that he 
boasts of the fact, takes all the profit 
and doesn’t care a rap for the grocer. 
He is using the fickle public as a blud
geon with which to bulldoze the trade 
into submission. He relies on the claim 
rliat his goods are “the only genuine,” 
when as a matter of fact, it is quite 
likely the self-same goods are being- 
sold by some grocer under another 
label. His tyrannical attitude merely 
places a premium on substitution bv 
I be grocer at the first opportunity. And 
lie has only himself to blame. He has 
really been a foe to the grocer and a 
deceiver of the public. And you can’t 
fool all the public all the time.

As against this, contrast for a minute 
a logical advertising campaign which 
will become effective because it is na
tural and sound. If a manufacturer 
expects his products to take a perman
ent stand on the market, he must reckon 
with two elements of trade—the whole
saler and the retailer—as well as the 
consuming public^ The manufacturer 
who is wise will make his peace and 
friendship with both alike, and will 
share with each a reasonable profit in 
payment for his share in marketing the 
manufacturer’s wyes. The wisest stu
dents of the art of merchandising 
lo-day have agreed that the true tide 
of success lies along the logical channel 
of the jobber and the retailer. Here 
and there an eddy which cuts out one 
or both may reach its goal, but the great 
deep irresistible tide runs smoothly in 
the recognized channels, and a cargo on 
such a stream will reach its goal more 
safely than it will when threatened bv 
rocks of antagonism.

Co-operation Necessary.
The manufacturer who can win the 

co-operation of the jobber need have no 
concern about the fate of his goods. The 
jobber, with his corps of salesmen his 
economical and co-opelrative facilities 
for handling many lines, his knowledge 
of local conditions, his recognized in
fluence with the retailers, the obligation,
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perhaps, which the retailer owes him fin- 
past favors, his knowledge of financial 
circumstances—all these are the pos
session of the manufacturer who will 
win to his cause the jobber. It is of 
far move value than any conceivable 
demand from the consumer that may last 
a few- hours or days, and then fade away 
with the advent of a cleverer scheme.

Advertising to the consumer, or even 
to the retailer, is well enough in its way 
and may possibly be worth what it costs 
if applied with intelligence. But the 
average manufacturer rushes pellmell 
into a wild furore of billboard and barn 
door advertising which amuses rather 
than convinces the public. He stands in 
front of the grocer’s shop and yells in 
a tone of mingled egotism and defiance 
without once thinking of going in and 
talking it over with the grocer serious
ly. How much more effectively might 
he spend some of his appropriation if he 
would appeal directly to the trade, the 
jobber and retailer alike, select reput
able, trustworthy newspapers which act
ually reach the trade, print in them plain 
trade arguments, which will appeal to 
I he grocer as a business man, show 
him where bis interests and the manu
facturer’s may alike be subserved, talk 
dollars and cents to him. If there is 
:eal merit in the goods and the proposi
tion, the intelligent grocer will listen. 
And once won an outlet of that kind 
will last a lifetime many lifetimes. It 
was advertising of this stamp, backed 
by real merit in the goods, which placed 
some of the staples of the grocery trade 
in positions many years ago from which 
no end of clap-trap clamor of recent 
limes lias been able to shake them. Any 
grocer can recall a score of them in a 
minute.

The great mistake made by the aver
age large advertiser is that he spends 
his resources clamoring at the front door 
of consumption, totally forgetting that 
there is a back door which is quite like
ly to lead directly into the confidential 
i (Tice of the trade. Carrying one’s eggs 
all in one basket is a bad practice. 
There is more than one w-ay to create 
a demand, and the perpetual campaign 
of advertising to the consumer has b -e:* 
very much overdone. Remember that 
“the li an behind the counter is ti e man 
iv'n sells the goods,” and alwaxs ■ it!

ELECTED BY ACCLAMATION.
The Commercial Travelers’ Benefit 

Society of Western Ontario met. in the 
Temple Building, London, on Saturday, 
November 16th, for the nomination of 
officers. The peculiar result was reached 
that all officers were elected by accla
mation, as follows : President, Robert 
Tait; first vice-president, J. M. Fergus
on; second vice-president, F. E. Hailey; 
treasurer, A. Anderson, London; secre
tary, Alfred Robinson, London.

The retirinf president, A. Anderson, 
who presided, delivered a short address, 
in which he complimented the associa
tion on its prosperous condition. A 
large number of new members, he 
stated, had been secured, and after pay
ing all death claims, the reserve fund 
would be increased by almost $2,500.
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QUEEN CIIY WATER WHITE OIL
GIVES PERFECT LIGHT

The most economical high-grade oil ever sold in Canada.
FOR SALE BY ALL DEALERS

“They'll transform your store and transform your business, too.”

WALKER BIN FIXTURES
A large Western Departmental Store writes :
“THEY (WALKER BINS) ARE SPLENDID 
SILENT SALESMEN ; OUR GROCERY BUSINESS 
HAS INCREASED OVER 60 p.c. SINCE WE 
INSTALLED THEM. WE CONSIDER THE 
MONEY PUT INTO THEM TO BE A SPLENDID 
INVESTMENT.”

Write for Illustrated Catalogue.

The Walker Bin &, Store Fixture Co.
Limited

BERLIN ONT.
Representatives :

Manitoba—Stuart Watson & Co., Winnipeg, Man. 
Saskatchewan and Alberta—J. C. Stokes, Regina, Sask.

*Tmmensa store improvement for very little expense.’

Still the 
Best on the 
Market

Arctic
Refriger
ator
Serviceable, 
Dry, Low 
Temperature 
and
Easy-Price.

John Hillock 
& Go., Ltd.

Toronto

BAGS
We sell Eddy’s Paper Bags.

Write for Prices.

A. M. THORNE ft CO.,
77 Front Street East, Toronto

Twine, Paper Bage 
and Jute Goode.

Phone Main 5548

PC Electrically Driven 
LULLO —Coffee Mills
Single and Double Grinder Pulverizing and Granulating

Every Coles Coffee Mill has a Breaker that breaks the Coffee 
before it enters the grinders, thus reducing wear of grinders 
and saving current.

Our
Grinders

Wear
Longest

Grinding
Capacity

Granulating 2 lbs. 
per minute.

COLES MANUFACTURING CO.
Nit. 1615-1635 Null 23rd St. PHILADELPHIA, PENN., U.6.A-

mmi

I ’H» Mil,

Absolutely Automatic

All that is necessary to 
get the value of a piece of 
merchandise at any price per 
pound shown on the chart, 
and at any weight up to and 
including the full capacity 
of the scale is to put the 
merchandise on the plat
form of the scale.

Plate glass platform. Full 
jewelled Siberian agate and 
ball-bearings.

Plain Flguree Show 
Value

No mistakes or errors 
are possible. Down weigh: 
not possible.

The Dayton
Over 210,000 Scales sold. Are you Pays for Itsslt

one of the users ?

The Computing Scale Go. of Canada, Limited
Toronto, Ont.
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Crain.

BELLEVILLE

-CRAIN & JOHNSTON
Œenetal merchants

DRY GOODS. GROCERIES. CROCKERY. GLASSWARE. ETC

IF

Bail attic.»

<v i
o
u/ /<.•** <7/ >?. • -y
A* Ç <■ —a Q 00

The Totals Only of the Accounts 
Are Posted in the Ledger

The old, slow and laborious method of posting every item of an 
account from the day book to the ledger is agreeably missing in 
the Crain Monthly Account System.

By the Crain method the accounts are written up in duplicate 
daily from the counter check books or blotter—always up to date.

At the end the month, or other regular periods of rendering, 
the originals are tom out and sent to the customers, the duplicates 
removed and filed on a separate binder, and the total monthly 
balance only posted in the ledger.

Just think of that for economy of time and labor. Glad tc mail our folder, 
“ The Retail Dealer’s Friend," with complete information.

Monthly Account System
THE ROLLA L. CRAIN CO., Limited, Ottawa 

Branch Offices—Toronto, Montreal, Winnipeg

General Storee
All general storekeepers handling hardware should 
subscribe for the one paper in Canada, published in 
the interests of the Hardware and Metal, Stove and 
Tinware trades.

Hardware and Metal
will give you each week full information regarding 
market changes. It will give you ideas for displaying 
your goods which enable you to increase the hardware 
end of your business.

suesoRiimoN, «2.00 per year

The Mao Lean Publlehlng Co., Limited
MONTREAL TORONTO WINNIPEG

CONDENSED OR “WANT” 
ADVERTISEMENT».

Advertisements under this heading, lc. a word each 
ineartion.

Contractions count as one word, but five figures (as 
$1,000) are allowed as one word.

Cash remittances to cover cost muet accompany all 
advertisements. In no oaeo can this rule be overlooked. 
Advertisements recéived without remittance cannot be 
acknowledged.

Where replies come to our care to be forwarded five 
cente must be added to cost to cover postages, etc.

Yearly Contract Bates.
100 words each Insertion, 1 year..............................$30 00
" " " • months..................... 17 08
" " " 8 months..................... 10 00

M " " lyear............................. 17 00
" " " • months..................... 10 W
25 “ " lyear............................. 10 00

BUSINESS CHANCES.

TOHN NEW, Reel Estate and Business Broker 
156 Bay Street, Toronto. Established fifteen 
years. No charge unless sale effected.

GROCERY BUSINESSES —l have several choice 
grocery businesses for sale in Toronto, good 

stores and dwellings, rent reasonable, genuine money 
makers, stocks from seven hundred to twenty-five 
hundred. John New.

(fe/f GENERAL country stock for sale,
fifty miles from Toronto, splendid 
farming community, all new goods, 

satisfactory reasons for selling, eighty cents on invoice. 
John New.

splendid stand, excellent
________ welling, trade exc
three hundred weekly. John New, Toronto.
(tr Or^-GROCERY, 
lDI’OUU store and dwelling, trade exceeding

[P you want to buy or sell i business, write, John 
New, Toronto.

WANTED.

WANTED—Few more good selling lines of grocery 
specialties; Toronto and Ontario district 
Apply box 165, CANADIAN GROCER, 

Toronto. [48]

wANTED—A good second-hand, 6-foot silent sales
man. Reply with price, etc., to Box 168, 
CANADIAN GROCER, Toronto. [51]

SALESMAN calling on wholesale and retail trade In 
) Ontario and Quebec desires line on commission. 

Box 169, CANADIAN GROCER, Toronto.

SITUATION VACANT.

WANTED—Two first-class tea travellers Dec. lat, 
or not later than Jan. lat. 1908, must be 
hustlers, know less and have good connections ; 

flrst-cltss reputation essentisl. Box 170, CANA
DIAN GROCER, Toronto.

The Need Supplied
Many grocers have felt the need for a 
check book that had a white paper and 
a colored paper—one for originals, 
the other for duplicates. The

“Duplex”
Counter Check Book

is just that kind of book. It is made 
in various sizes too. You will find the 
book of much service to you.

Write and secure Sample, Free

The Carter-Crume Company, Limited
Toronto and Montreal

i m
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Surprise
Soap.A PURE 

HARD

Mi y- "i> ,iU

If “Surprise” is 
the best value in 
Soap, you will sure
ly advise your trade 
to use it. Examine your 
stock of soaps. See for 
yourself. Made by

"f- Ç?
i tz* f T ' -, ^

1 K' ' =^ yO"*"-v> <
< t f ^Ss;_s ,/-

>Jr ^ -• */
r: -■

s? vz

The St. Croix Soap Mfg. Company
Factory at ST. STEPHEN, N.B.

Branches :—Montreal, Toronto, Winnipeg, Vancouver, West Indies
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QUOTATIONS FOR PROPRIETARY ARTICLES
Quotations on staple articles, prepared by our own staff, will be found in the market reports in the centre of the paper. 
The following are prices of proprietary articles which are supplied by the manufacturers or their agents, who alone are 

responsiblefor their accuracy. For charges for inserting quotations in this department apply to Advertising Manager, The Canadian 
Grocer, at our nearest office.

Not. 99, 1907.

lakiag Powder.
W. H. BILLARD ft OO.

Diamond—
l-lb. tins, 1 dos. In case...................... SI 00
Mb. tins, 8 " " .....................  118
l-lb. tins 4 " " ......................... 0 IB

TMPSRTAL BAKING POWDER
Cases. Sises. Per dos.

4-do*................... 10a ............... SO 85
S-dos...................
3-doz....................
1-dos...................
t-dos...................

8-os..................... 1 75
11-os..................... 8 W
18-os.   8 40
nib. ................ 10 50
51b........................ 19 75

MAGIC BAKING POWDER

Cases Sixes Per doz.
6 dos. 6a . ... $0 40
4 " 4-os . ... 0 60
4 " 6 " . ... 0 76
« " 8 " . ... 0 96
4 " 18 " . ... 1 40
8 " 18 " ..... 1 45
4 " 16 " . ... 1 66
f " 16 " ... 1 70
1 "
1 " rt- ... 7 80i " 18 " 

16 "
? Per one

! " ' $4 55

ROYAL BA KINO POWDKR.

Sixes. Per Dos
4 lb.......................

4 lb......................
18 oi....................
lib.......................
51b ....................

-Dima.......
I lb-............Bos.............
lib..............
II OS..............
lib.............
lib.............
Sib.............

r/.ÏS

Barrels—When packed in barrels one per 
cent, discount will be allowed.

CLEVELAND'S BAKING POWDER.

Per Dos.
....... SO 93
....... 1 88
....... 1 90
....... 145
....... 3 70
....... 4 65
....... IS 30
.......81 65

Chocolate—
Queen's Dessert, i -lb. cake , 12-lb. boxes

per lb............................................... et 38
Queen’s Dessert, 6’s, 12-lb. boxes, lb. 0 4) 

Vanilla, l-lb., 12-lb. boxes per lb. ù ss
Parisian be. per lb............................... 0 SO
The following sweetened for household 

purposes :
Royal Navy.l’s, Js,121b. boxec per lb.O 33
Diamond, 1, 7’s, boxes, per lb......... 0 28
Perfection, 2nc. size, 2 doz. ia case per

doz ...................................................SI 83
Perfection. 10c. size, 2 and 4 doz. in

case, per doz..................................... 0 90
Icings for oafce-

Chocolate, white, pink, lemon, orange, 
almond, maple and cocoanut cream, in 
l-lb. boxes, per doz...................... 1 75

Chocolate-
Maple buds, 5-lb. boxes, lb............  0 33
Vanil'a wafers, “ “   0 35

" “ noni.ariels.5-lb. box 0 35
“ 2’s, 5-lb. boxes lb 0/8 
“ 2's, nonpareils “ .. 0 28

Ginger, 5-lb. boxes, lb.................... 0 30
Milk sticks. b« x............................ 1 35
Milk cakes, 5c. size, box.................. 1 33

yry’s
Chocolate— per lb.

Oaraooae. is, 6-lb. boxes.....................|0 41
Vanilla, |'i ....................................... 0 41
"Gold Medal," sweet, is, 6-lb. boxes 0 29 
Pure, unsweetened, is, 6-lb. boxes 0 48 
Pry’s "Diamond,” Ja, 14-lb. boxes 0 34 
Pry’s "Monogram," is, 14-lb boxes 0 84

Cocoa— Per dos.
Concentrated, is, 1 dos. In box .... 8 40

Homoeopathic, is, 14-lb. boxes , 
i’s, 111I lb. boxes .

barrels—When packed in barrels one per 
cent, discount will be allowed.

T. KINNEAR * OO.
Grown Brand—
1 lb. tins, 8 doz. in case........................ ». $1 30
4 lb. " 8 " " ........... ............ o 80
« lb. " 4 '* " .......................... 0 45

Blue.
Keen’s Oxford, per lb.......................... fO If

In 10-box lots or case................... u lb
QUlett’s Mammoth, | gross box.......... 8 00

1AMRB' DOME BLACK LEAD.

b. ai.. . . . . . . . . . . . . . . . Frvrr
la sise ................................................  J 50

Oeresls.
Wheat 08, 8-lb. pkga, per pkg ....... 6 01

' T-lb. ootton bags, per bag.

EBY, BLAIN CO. LTD.

Meat of Wheat, per case................... 4 20
Wheat OS 16 lb. bags.....................  0 19
" Pickaninney” Buck Wheat Flour

doz. 1 00 
Pancake Flour,. “ 1 00
Pastry Flour, " 1 00

ChoeoUtes and Cocoas
THE COWAN OO., LIMITED.

Ooooa—
Perfection 1-lb, tins per doz............. $4 50
Perfection, 4-lb., per dos. ................8 60

.Ub.lM V.
_ Hb. tin, per lb...............  0 40
Uÿdeneed cocos,cream and sugar, dor 9 95 

Soluble, bulk, per lb.........................  0 99
London Pesrl per lb. 0 94

special quotations for Cocoa in bbls,kegs,etc

EPPS’S.
Agents, O. B. Colson ft Son, Montreal.

In 1,1 and l-lb. tins, 14-lb. boxes, per
lb....................................................... 0 85

Smaller quantities ............................... 0 87

BEK8DORP S OOOOA

A. P. MaoLaren, Imperial Cheese Co , 
limited. Agents, Toronto.

10c. tins, 4 dos. to case.......per dos., $ .90

Î" " 4 " " .... " 140
" " 1 M " .... " 175
" " 1 » •' .... " 9.00

JOHN P. MOTT ft OO.'B.
R. 8. Molndoe. Agent, Toronto.

J. A. Taylor, Montreal.
Jos. B. Huxley, Winnipeg.

Standard Brokerage Co., Vancouver, B.O.

Pei
Elite, f » (for pooking)................................ $0 32
Prepared cocoa, is............ ....................0 30
Prepared %’s ......................................... 0 28
Mott’s breakfast ooooa, I's........................ 0 40

" " " ia................... 0 38
" No. 1 chocolate, is...................  0 32
" Navy " is................... 0 88

Vanilla sticks, per gross............ 1 00
1 Diamond chocolate, is............  0 84

.xmfectiooei'e chocolate,ilia to 0 81 
Sweet Chocolate liquors..81a to 0 86

WALTER BAKER ft CO., LIMITED.

Premium No. 1 chocolate, | and 4-lb. ^lb
cakes...............................................$0 43

Breakfast cocoa, 1-5,1, 4. 1 ft 5-lb. tins 0 43 
German Sweet chocolate, 4 and 4-lb.

cakes, 6 lb. boxes. ......... .. 0 30
Caracas Sweet chocolate, 4-lb. cakes

6-lb. boxes..................................... o 35
Auto Sweet chocolate, 1-6 lb. cakes,

3 and 6 lb. boxes........................... 0 35
Vanilla Sweet chocolate, 1-6-lb. cakes 

6-lb. tins......................................... o 47

75

Soluble cocoa (hot or cold soda'
l-lb. tins...........................................  0 45

Cracked cocoa, 4-lb. pkgs., 6-lbs. bags 0 38 
Caracas tablets, ICO bundles, tied 5s,

¥?r box........................................   3 00
he above quotations are f.o.b. Montreal

WALlEH M. LUWN Kl DO.

CanadianBranch,165-171 William st. Montreal 
Breakfast cocoa— Per lb.

5-lb. screw cap cans, 10 cans in case, 42c. 
12-lb. boxes, b boxes in case. l-lb. tins. 42c.
6-lb. boxes, 12 boxes In case,4-lb. tins. ,42c. i 
6 lb. boxes. 12 boxes in case, l-5-lb.tins.43o.
12-lb. boxes, 6 boxes in case................ 45a

Swett cocoa p >wder—
12-lb. boxes, 6 boxes in case, l-lb. tins. 35c. 
6-lb. boxes, 18 boxes in case, Mb. tins. .35a 
6-lb. boxes, 18 boxes in case, 4-lb. tins. 36a 

Premium chocolate—
6-lb. bxs, 18 bxs In case, 4-lb. pkgs. .38c. 
61b. bxs., 12 bxe. In case, Mb. pkgs. .88). 

Milk chocolate—
50 5-cent pieces to box, per box .... $1.75 

Vanilla sweet chocolate—
50-5 cent, pkgs., in box........................$1.75
6-lb. bxs. IS bxs., in case, 4-lb. tins—30o. 
R-lb. bxe.. labxa in oase, i-lb. pkgs. 30c. 

Diamond sweet chocolate—
6-lb. boxes, 18 bxs. in case, i-lb. pkgs.. 26a 
Mb. " 18 " “ i-lb. " 26o.

Cocoanut.
CANADIAN COCOANUT CO., MONTREAL.

Packages_
5c., 10c, 20 and 40c. packages packed in 

15 lb. and 30 lb. cases Per lb.
1 lb. packages....................................... 0 26

lb. "   0 27
4b. “  0 28

1 and 4 b. packages assorted ..........  0 261
4 and lb. " " ............  0 274
V2 lb. " in 5 lb. boxes— 0 28
4 lb. " " .... 029
I lb. “ in 5,10,15 lb. cases 0 3)
In 15 15 lb. pails and 10, 25 and 50 lb.

boxes. Pails. Tins. Bbls.
White Moss, fine strip. 0 19 U 21 0 17
Best Shredded..............0 18 — 0 16
Special Shred ..............0 17 — 0 15
Ribbon.........................  0 19 0 17
Macaroon..................... 0 17 .... 0 15
Desiccated..................  0 16 .... 0 14
White Moss in 5 and 10 lb. square tins, 21c.

Condensed Milk.
BORDEN’S CONDENSED MILK OO.

Wm. H. Dunn, Agent, Montreal ft Toronto.
Oases. Doz

"Eagle” brand(4 doz.).... ....... $6 00 $1 50
"Gold Seal" brand (4 doz.)..... 5 25 1 35
" Challenge " brand (4 doz.)...... 4 30 1 10
Evaporated cream—
"Peerless” brand evap. cream.. 4 75 1 20

" hotel size..............  4 90 8 45

(bea*‘

TRURO CONDENSED MILK OO., LIMITED.
"Jersey" brand evaporated cream

per oase (4 doz.).................... .$4 65
" Reindeer " brand per oase (4 doz).... 5.60

JERSEY CREAK

Package Coffees.
Gold Medal, 1 and 2 lb. tins, whole

or ground................................ 0 30
Cafe, Dr. Gourmet’s, 1 lb. Fancy

Glass Jars, ground ................... 0 30
German Dandelion. 4 and 1 lb. tins,

ground........................................ 0 22
English Breakfast, 1 lb. tins, ground 0 18

THOS. J. LIPTON
retail wholesale

Lipt^n’s "Special” blend 
coffee, 1 lb. tins, ground 
or whole..............................0 40 0 30

JAMES TURNER ft OO. Per lb
Mecca........................................................$0 88
Damascus..............................................  o 28
Cabo...................  o 90
Sirdar..............................................  ... o 17
Old Dutch Rio....................................... 0 184

e. d. MARCEAU, Montreal. Per lb.
"Old Grow" Java................................... $u 85

" Mocha............................... 0 874
" Condor " Java...................................  0 80
Arabian, Mocha...................................  o 80
15-year-old Mandheling Java and

hand-picked Mocha....................  0 50
l-lb. fancy tins choice pure onffe*. 48

tins per oase.....................  per doz. 2 S’1
Madam Huot’s coffee, l-lb. tins.......... o 39

" " " 8-lb. tins............ 62
100 lb. delivered in Ontario and Quebea 
Rio No. 1................................. 0 15

THOMAS WOOD ft CO.

"Gilt Edge” in 1 lb.
tins.................... $0 33

“Gilt Edge” in 2 lb.
tins...................... 0 32

Canadian Souvenir 
1 lb. fancy litho
graphed canisters 0 3

PATTERSON S "CAMP” COFFEE ESSENCE
Agents, Rose ft Laflamme, Montreal an 
_ , , Toronto.
5 oz. bottles, 4 doz, per doz................  1 75

1? " “ 4 " " ................  3 1
Rep. quarts, 1 " $ 00

................ 6 50

.............t. 9 00

Oheegg.

Coffees.
THE EBY, BLAIN CO. LIMITED.

Standard Coffees.
Roasted whole or ground. Packed in damp- 

proof hags and tins.
Club House................................................ $0 32
Nectar.................................................  0 30
Empress .............     0 28
Duchés*................................................. 0 6
Ambrosia.............................................. 0 25
Plantation .......................................... 0 22
Fancy Bourbon....................................  0 20
Bourbon............................................... 0 18
Crushed Java and Mocha, whole... 0 17 

" " " ground.. 0 174
Golden Rio.......................................... 0 14

Imperial—Large size Jess... .per doz. $8 26
Medium size jars................... " 4 50
Small size jars........................ " 2 40
Individual size jars............  " 1 00

Imperial holder—Large size *• 18 00
Medium size......................... " 17 00
Small else............................... " 12 00

Roquefort—Large else.........  " 1 40
Small else.............................. •* s 40

Coupon Books—Allison’s.
sale In Canada by The Bby Blatn Oo 

Limited, Toronto. O. O. Beanchemln ft 
Fils. Montreal.
$L $8. $8, $5. $10 and $K books.

Un- Covers and 
nom Coupons 

bered. number ed
In lots of less than 100

books, 1 kind assorted. 4a 44a
100 to 500 books................ 84a 4a
100 to 1.000 books............. 8a 4a

Allison's Coupon Pees Book.
00 to $8 00 books ...............8 cents each
00 books................................. 4 "

10 00 M .................................. 54
15 00 "  64 "
10 00 "  74
85 00 "  8
50 00 "  IS

Cleaner.
Per doz. 

4-ojl ouu I 0 90
Bos. “ 1 »

lOoe. " 1 85
Quart " I 75
Gallon " 10 00

rue Dartdaon 4
Wholwale Agent. 

Hay. Limited, Tomate
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A Guarantee that is Worth Something

RISING 
SUN

STOVE POLISH fgglfe
IN CAKES

SUN
PASTE
STOVE POLISH

IN TINS

is printed and packed in every box of 
SUN PASTE Stove Polish. Our guar
antee stands at par because all you have 
to do is to notify us if any of our SUN 
PASTE is found defective in any way and 
we do the rest. It is no surprise to us, 
however, that so many thousands of store
keepers are selling our SUN PASTE yea: 
in and year out with never a defective 
tin. We make the goods right. That is 
the kind of Paste Polish you find it worth 
while to push.

MORSE BROS,, Props, - Canton, Mass,, U.S.A.

Canners
We know of some canners with headquarters in Ontario and the West who are shaking hands 
with themselves to-day. Because their foresight was as good as their hindsight, and, foresee
ing a scarcity and likelihood of increased prices in the East, they put large quantities in our 
storage warehouse, where from time to time lately they have been letting them out at increased 
profits.
At times last year we had as many as 60,000 cases for different enterprising canners.

We Have special facilities
for storage of Canned Goods, Teas,
Coffees and all Grocer’s Sundries,
Wines, Liquors, etc.

Deliveries and transhipments to all Steamship Lines, Railroads, and Merchants in the city and 
vicinity.
Lowest rates of Insurance. Loss by vermin and deterioration reduced to a minimum.
Customs, Storage, Cartage, Transhipping and Delivery of Goods, Insurance and Warehouse 
Receipts arranged by one Company, by one Letter. Less worry for merchants and manufac
turers when dealing with a Company of large financial responsibility.

Terminal Warehouse and Cartage Co.
LIMITED

12-38 Grey Nun Street, MONTREAL
:

INQMSOLL, CANADA—FACTORY

AN EASY ONE.
Added to our splendid assortment of

GOLD MEDALS.

ST. CHARLES 
EVAPORATED CREAM

given Highest Award at World’s Fair at. 
Louis, Mo., 1904. Proven the purest and best 
and for many purposes PEEFEHABLE TO 
FRESH MILK. Can be purchased through 
any wholesale house.

St. Charles Condensing Co.
76
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the A 1 SAUCE
A Fine Tonic and Digestive.
An Excellent Relish For 
“FISH, FLESH or FOWL.”

Simply A 1.
Pleases everyone.
The Public WILL have it.
Sold all over the world.

For particulars and prices write our Agent

H HUBBARD 27 Common St.,1 " nUDDMIMJ, MONTREAL

BRAND <6 CO., TôXm»,King, Mayfair Works, Vauxhall,
- ENG.

LIMITED

Extract of Beef.
LAPORTE, MARTIN & CIE, LTD.

' Vita” Pasteurized Extract of Beef.
Per case.Bottles 1-oz., case of 2 doz.............. Î3 20

" 2 " “ 1 “ .............. 3 00
20 i -   4 75
» ■ *• 1 " .............. 0 00

THOMAS J. LIPTON
Prices on application.

Infante’ Food.
U iblmon'» patent barter Hb. tin. .... «1 35 

" " 1-lb. tins..., 1 S
grojJtaWb. tins.... IS 

" 1-lb. Uni. ..as

Jams and Jelliei.
HATOKR'S WHOLE FRUIT STRAWBERRY JAM 

Agent., Rose k Laflamme, Montreal and 
Toronto.

1 iu. glass jar, screw top, 4 doz., per doz 2 20
THOMAS J. LIPTON 

Prices on application.
T. UPTON A 00.

C Lupound Fruit Jama
is oz. gla# jam, 2 doe. in case, per doe. $1 00
a-ik tins, 2 doe. in case............. per lb. 0 07$5 and 7-lb. tin palls, 8 and 9 pSSs in

orate.................................... per lb 0
7 uud 14-lb. wood palls............ per lb. 0
Mb. wood palls....................... •• g
Compound Fruit Jellies—
12^z glass jars. I doe. In oase.per doe. 1 00
8-ib. tins, 2 doe. in case per lb............ 0 07$
7 -.ad 14-lb. wood palls,6 palls In orate 1

glb.woodpM!......................... .*"!“• g0”j
Home Made Jams—absolutely pure— 
l-lh. glus Jan (16-ot gem) 1 dm. In
„ -we......................... per doe. 81 60 2 on5.7.14 and SC-lb. palis, per lb.. .0 09 0 12

Lard.
TQK N. K. FAIRBANK OO. BOAR’S HEAD 

LARD COMPOUND.

Tierces .........|C 10$ 20-lb. tins..... 2 08
••• 0 105 Cases 3-lb. " .. 0 112Tube, 60 lbs .. 0 10$ " 5-lb. " .. 0 111

2o-lb. Pails .... 2 18 " 10-lb. " .. 11$

Licorice.
NATIONAL LICORICE CO.

Wb. boxes, wood or paper... .per lb. $0 40 
Fancy boxes (36 or 50 sticks).... per box 1 25
*. Ç*0»6* $Tlb- boxes............per lb. 0 40

Acme pellets, 5-lb. cans... .percan 2 00 
_ ..." (fancy boxes 40) per box 1 50
Tar licorice and Tolu wafers, 5-lb.

cans................................... per can 1 00
Lioorioe lozenges, 5-lb.glass jars.... 1 75
„ __„ . 10 5-lb. cans............ 1 50

Purity lioorioe 10 sticks............ 1 4E
« . , " lOOsdoks............. 0 71
Duloe large cent sticks, 100 in box................

Lime Juice,
BATGER’S LIME JUICE CORDIAL.

Agents, Rose & Laflamme, Montreal and 
Toronto

Quart bottles, 2 doz., per doz ............ 2 90
Pint “ 2 “ " ............  1 85

BATGBR'S LEMON SQUASH.
Agents, Rose & Laflamme, Montreal and 
_ , Toronto.
Quart bottles, 2 doz., per doz............... 2 90
Pint “ 2 “ “ ................ i 85

THOMAS J. LIPTON
Prices on application.

Lye (Concentrated).
BILLXTT8 PERFUMED. Per Q1U

1 case of 4 dos....................................... S3 60
1 oases of 4 dos.....................................50
5 oases or more................................... 3 40

Mince Meet.
Wether', condensed, per grow net. ..$13 00 

per mie of do*, net......... S 00
■uitard.

dOLMAjr'e oa nu t
liS- .......... ...per doa$l 40" J-lb. tine..................... " f go
14b. tine............ . " g oo

Durham 44b. 1er.......................perler. 0 75
" 14b. jar.......................... " o 35

V. D Hb. tine........................per doe. 0 56• 4b. tine........" lS
a. d. marceau, MootreeL 

"Condor,- 13.1b. box»-
Hb-ti™...............................per lb.$0 V
Hb. tine.................................   » 0 1114b. tine...........................   « o mg
44b. Jeta............................ perler 1 30i«.|ea................. Ï.Ï.” I*

77

Old Crow,” 12-lb. boxei
i-lb. tins....................
t-lb. tins...................
l-lb. tins..................
4-lb. jars..................
Mb. Jars..................

......... per lb.

Olive Oil.

•perja

25 
0 » 
0 lié 
0 70
0*

LAPORTE, MARTIN * OIE, LTD
Minerva Brand—

Minerva, qts. 12's............................. $5 75
" pts. 24’s ....,......... ............. 6 50
” i-pts. 24’s.............................. 4 25

Orange Marmalade.
T. UPTON 8 OO.

13-0*. glass jars, 2 doe.case... .per doz.$ 1 00 
Home-made, In l-lb. glass Jars " 1 40
In 5 and 7-lb. tins and 7-lb. pails,per lb. 0 07 
Golden shred marmalade, 2 doe. case,

per doz........................................ l 75
THOMAS J. LIPTON 

Prices on application.

Sauces.
PATERSON’S WOCBSTER SAUCE.

Agents, Rose & Laflamme, Montreal and 
Toronto.

i-pint bottles, 3 & 6 doz., per doz......... 0 90
Pint “ 3 doz............................. 1 75

THOMAS J, LIPTON
Prices on application.

Soda.
OOW BRAND.

Bo'.'iwrïw-a Case of l-lb. contain 
togBOrnnk^eepe

Mb. loon

lb. loom 
14X

1 Ulnlng ft 
4 50 Tib. 
box, 1100. 
Pketlpei

Owe of So. pkga. oontafidng1, w’pkgw 
box, $3

MAOIO RRAXD. Per eaee.

No-*r " {Shu » }.........

No. 6 Megle eoda-eeeee tOO-tooe. pkge. 
lew....................................................  106•eew.....................................  m

■o»p and Washing Powders.
A. P. ti|pxt 4 oo., Agent*.

. . . . . per.p°-*}»s
Straw hat polish............. JJ JJ

itarah.
«DWARD8BUBO STARCH OO., LIMITED.

Lanndrp Starobee- ..
No.lWU.teorblRe.yb.ow^,^

draw-lid texm oil 
surer glow Hb. tin nantit.re... Ï f«
Beneon'e satin, l-lb. oartdm o ri

Bemon'e enamel.Tie, bdilMio 3 00* 
Oulinaiy Starch—

Rice Starch—
Bdwardsborg Na l white, l-lb. ear. 0 ID 

... . I "or blue,4 lo. lumps....................7 g Si

BRAHTPORD STARCH WORKS, LIMIT1D

Ontario and Quebec,
Laundry Starches—

01 •» « 
l-lb. cartons, boxes of 401b..... o 61 Quality White Laundry— *

e° fg
Ulp White aieee-

f*ocf a*ft0°f., wee Hlb. 0(8Mb. to* trunks, 0In ease........  0 (8
64b. enemeled tin canisters, I
Ken. ax.' oêntèü.' in’ü.'! If 

Brantford (Hoe»—
ce,J£iSn£SSSS^lb--«01» 

o5£^5d08t^Se?ek,," e" 110
Boxaaoiaeartaos.per oate,.,. I 68
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ITS THERE
Full value every time, no Fluctuation, a standard article, good as gold without alloy. 

The quality that suits.

“ OIL.T EDGE”
Coffee carries intrinsic worth in every particular. Experience is the best teacher and 
Experience says that “GILT EDGE” Coffee, with its superb aroma, delightful 
flavor, and uniform strength, makes the best Leader.

Its introduction regulates and inspires your whole coffee trade.
Sold in 1 and 2 pound cans. Cases of sixty pounds.

Canadian Factory and Salesrooms :
No. 428 St. Paul Street - - MONTREAL

Culinary Starches—
Challenge Prepared Oom—

1-lb. packages, boxes 40 lb......... 0 64
Jo. 1 Brantford Prepared Oom-

l-lb. packages, boxes 40 lb.........  0 07i
Crystal Maise Oom Btaroh— 

l-lb. packages, boxes 40 lb......... 0 074
8AM TOY BTAROH. 

pkges, cases 5 do*., per case.. 4 76 
BT. LAWRENCE STARCH OO., LIMITED.

Ontario and Quebec.
Culinary Starches— _,

SL Lswrenoe oom itaroh. «0 lb . 0 074
Durham corn starch, 40 lb............. 0 06$

Laundry ttuaronee—
Sal White, t-lb.oaitoM.« lb.. 0«

h Hb. carton», * lb.. 0 07
» «00-lb.bbL................. 0 164
•• 100-lb. ken...............  0 16,

Laundry, 40 to 46 lb...... 0 06
it!

v large lumps,100-lb kegs 0 07
Patent «taroh, l-lb. tuio,. Olb.. 0 'i

fllrxM 1.1k M"VacrNI «(Lib 0 06$
Coldwater Ivorioe Starch, per

box, 4upkgs................................ 3 00
•tove Polish.

Pergross.
Rising Bun, free, cakes, l-gross boxes I8 60
sruing Bun, 2-ox. cakes, gross boxes 4 60 
BonPaste, 10a slae, Fgross boxes.... 10 00 
Bun Paste So. sise. £grom boxes,... 6 00

Bed Label. I s and i 's..............  0 16 0 60
d Label, is............... “ "

LIPTON’8 TEA
Gold I 0 44 0 SO

MXLAGAMA TEA.

rut up In
’ and 100 lb.

Wholesale
Is........... U 70
$s.............0 55
Is.............0 43

Retail.
Black,green

CHOICEST

Thos. J. Lipton 
75 Front St. 

East, 
Toronto.

Packed in air-tight tins only
wholesale retail

Green label, l’s only................. 0 20 0 25
Blue “ is and l’s ....... 0 22 0 30
Orange “ 4'b, i's and l’s___  0 30 0 40
Pink “ %’s & l’a. tin* ____ 0 35 0 50
Bed “ Dominion blend,

4’b and l’s.................................. 0 44 0 60
Gold “ Afternoon blend,

4’s and l’s................................  0 50 0 70

et tlXXTMVXlXV) 61XÛ \OX

tAtoe 16 \tt«s eww>\\t«

EYL0N

PU«9E&PHTM

MICKLE PLATE 8T0YE POLISH.
Pints.........................................................  2 90
Quarto............................................
4 gallons........................................

5 40 
5 104 r

gallons.. 4 50

Syrup.
KDWARD8BURO STARCH OO.. LTD. 
■•Crown" Brand BerfecUon Syrup.

Barrel», 60u ................................. 0 Mi per lb.
Hall-barrel», 350 I'm.................. 0 Ml
Keg», 150 ...................................... ? .
2-gal pail»251be........................ 1 2o each

f lain tins, wild label— °ernn**e-
lib. tin». Idea. In ow...............  2 «

,0 ••' 4 " “ 2 65
» •• J •■ ................ 2 60

(5,10 »nd 20 lb. tin» hare wire handlee.)
ST LAWRRNCK STARCH CO., LIMITED. 

Bee Hive Brand Com Syrup.
Barrel», 60,1b. ............................. ° p€r.lb'
Half-barrels, 3d0 lba.................... 0 03|
Kegs, 160 lbs................................  0 03|
2-gal. pails 25 lb........................... 125 each

• 384 lbs.......................  1 *6
2-lb. tins, 24 in case, per case 
5-lb. " 12 
10-lb. " 6
20-lb. *' 3

Teas.

2 40 
2 75 
2 65 
2 60

Blue juauoi, 1 ................................eu 19 $0*
Blue Label, is......................... 0 194 0 *
Orange Label, l’s and is .... 0 22 0 30
Brown Label, l’s and 4 *....... 0 2» 0 40
Brown l*beL is ................... 0 30 0 40
Green Label, l's and is........  0 86 0 60
Red Label, is.......................... 0 40 0 80

LAPORTE, MARTIN * CIE, LTD.
Japan Teas—

Victoria, hf-c, 90 lbs.......................... 0 25
Princess Louise, hf c, 80 lbs............ 0 19

Ceylon Green Teas—Japan style—
Lady, cases 60 lbs..............................  0 18
Duchess, cases 60 lbs........................ 0 19

"GROWN " BRAND
Wholesale. Retail

Bed Laoel, l-lb. and is............ $ 0 86 $0 60
Blue Label, l-lb. and 4s..............  Ofl 0 40
Green Label, l-lb....................... 0 19 0 16
Green Label, Is.......................... 010 0»
Japan Is.................................... 0 IB 0 »

BLUE RIBBON 
TEA OO. .TORONTO

Wholesale. RetalL
Yellow Label, l's and is........ 0 22 0 25
Green Label, l's and irs......... 0 22 0 30
Blue Label l's and l's............. 0 25 0 35
Red Label isA's,*'» and is.. 0 30 0 40
White Label, lV is and is.. 0 36 0 50
Gold Label 1 ■ and i's........ 0 42 0 60

" s Label, is ana is............ 0 66 0 80
‘ is and i's............... 0 70 1 00

-TEA

8 vLADA CEYLON.

Wholesale. Retail.
Brown Label, la......................*0» $0 95

is....................... on on
Green Label, l's and i's ....... Og 010
Blue Label, l's, i's, is and is 0 80 0 40

Ram Lal’s
Pure 

ndianTea

4 lbs......... 0 31
lib..........0 20

We pace Japans in all grades at same 
prices, any shipment of 60 lbs. or over prepaid.

Ceylon Tea,| in 
1 and 4-lb. lead 
packages, black 
or mixed.

Black Label, l-lb., retail at 16c............ #0 22
„ ", " è-lb., " *• ............  0 22
Blue Label, retail at 80c....................... 0 23
Green Label " 40c....................... 0 30
Bed Label " 60c....................... 0 35
Orange Label " 60c....................... 0 42
GoldLabel " 80a...................... 0 55

e. d. MARCEAU, Montreal 
Japan Teas—

"Condor" I 404b. boxes............ $....
II 40-lb. boxes.................

" in 80-lb. boxes..................
KMD AAA Japan, 40 lb " at......................

1 AA '• 40 *i ......................
Blue oaj, basket fired Japan, 70 lbs...........

" Condor"IV 804b. .......... . ...
" V 864b. " ........................
" XXXX 80-lb. boxes...............
» XXXX 80-lb. " ................
*• NTT 804b. " ................
" XXX 80-lb. " ................

"Condor'’ XX 804b. •.................
XX 80-lb. " ................
LX 60-lb. per case, lead 0 274 

packets(KTsand70i's) .... 
" Condor " Ceylon black tea In lead packers 

Green Label is. is and Is
8Mb. oases...............retail, 0 10 at 0 25
Urey Label is, is and 1»,
60-lb. osne* ............. retali 9* at 0 Ï0

"Condor ” Ceylon black tea in lead packets 
Yellow Label is and Is.
60-lb. oases............. retail 0 16 at 0 86
Bine Label is, is and Is.
604b. oases............. retail 0 80 at 0 40
Red Label is. is and Is,
60-lb. oases............. ratal 0 84 at 0 60
White Label is, is and Is,
604b. oases ..........retail 0 40 at 0 60

Black Teas—" Old vtow " blend—
Bronsed tins of 10,86,60 and 804b.
No. 1................................. per lb. 0 16
No. 1.................................. " 0 10
No. 1.................................. " 0*
No. 4.................................. " 0 82
No. 6.................................. " 0 18

THOMAS WOOD A CO.
Montreal and Boston

Oases, each 80 14b................................SO 16
- *&!$::::}............

" " l* Hb................................. ew

78

wholesale reta 
Wood’s Primrose, per lb.. .. 0 40 0 60

*• Golden Rod............. 0 35 0 50
" Fleur-dt-Lis.............0 30 0 40

Pack in i-lb. tins. All grades—either 
black, green or mixed.

Tobaeeo.
THE EMPIRE TOBACCO OO., LIMITED. 

Smoking—Empire, 4s, 6s and lie.... $0 46
11 Amber, 8s. and 8s..............  0 60
" Ivy, 7s.................................... 0 60
" Rosebud, ?•......................... 0 61

Chewing—Currency, 12s. and 6is.... 0 46
" Old Fox, 12s......................... 0 48

Snowshoe, 6is.................... 0 61
" Pay Rollïis...................... 0 56
" Stag, 10 o«........................... 0 45
" Bobs, 6e. and 12s............... 0 45
' " 10 ox. bars, tis......... 0 45

“ Fair Play, 8s. and Us .... 0 53
" Club, 6s. and 12s............... 0 46
" Universal 18s..................... 0 47
" Dixie, 7s............................... 0 56

JOS. COTE, QUEBEC.
Cigars, per thousand.

Cote’s FinelOheroots 1-10......................|15
V.H C.,1-20.............i...................................... 25 00
St. Louis (Union), 1-20 ............................  33 00
Champlain, 1-20........................   35 00
El Sergeant Premium, 1-20—1-40 .........  55 00
J. O. 01, Havana P. Finos. 1-20.................. 75 00

Out tobaccos.
Petit Havana, i, 1-12-14)..............................0 48
Quesnel 1-4,1-2.................................................0 60

" 1-9......................................................... 0 65
Cote’s Choice Mixture, l-lb tins................... 0 75

" " i-lb " .............. 0 70
" " 1-lb " .............. 0 65

Veterinary Remedies.
W. F. YOUNG

Absorbine, per doz................................ $18 0G
Absorbine, per dozen........................... 6 00
Absorbine Jr., per dozen.................... 9 00

Vinegars.
s. D. MARCEAU, Montreal Per eal 

BMD, pure distilled, highest quality.. $0 324
Ocudor. pure distilled........................... 0 30
Black Swan............................................ 0 274
uldOrow................................................... 0^34

QneoUl drices to buyers of large quantMe
White Wine, proof............................. 0 32

" extra strength pickling 0 28
" yyy . ..... 0 25
" XX   0 20
" X .................................... 0 18

Woodenware.
BOECKHS BAMBO CARPET BROOMS. 

Made of extra selected fine carpet brush. 
Decorated bambo handles, very light ami 
strong. Per doz.
A—4 string, plush finish.................... $4 7J
B—4 " fancy " .................... 4 00
C—4 " plush “   4 10
D-4 '* fancy "   3 95
F-4 " wire “    3 65
G—3 “ “ "   3 40
1-3.......................... ........................... 2 90

CANE’S WIRE HOOP WOODEN TUBS.
No. 0, per doz. $1100 No. 1 per doz. 9 00 
No. 2, " 7 50 No. 3,' " 6 50

CANE’S WIRE HOOP WOOD BN PAILS.
No. 1, 2-hp. pails...................................  $160
No. 1,3-hp. pails................................... 2 05

CANE’S WASHBOARDS'
Pony, per doz......................................... $1 10
Crown...................................................... * <5
Improved Globe.................................... \
Standard Globe ................................... 2 o5
Original Globe...................................... 2 3o
Superior Globe..................................... 2 5u
Newmarket King.................................. 2 7u
Jubilee.................................................... 8'»
Diamond King Glass............................  3 -30

CANE’S CLOTHESPINS.
5 cases. single.

5 gross loose, per case........ 0 56 0 57
* " package», perçue.. 0 62 0 67

Yeast.
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Machine-cut Mixed Peel
In %-lb. and 1-lb. Drums.

Prepared and packed by machinery, thus 
ensuring cleanliness and uniformity.

Saves time, trouble and loss of weight.
The three kinds of Peel, Lemon, Orange 

and Citron, properly blended, are all cut 
ready for immediate use. If you once sell 
this line to your customers they will always 
ask for it, because every housewife likes 
BATGER’S Machine-Cut Peel, once she 
uses it. Your profit is sure and substantial. 
Ask your jobber for it. In % and 1-lb drums.

ROSE & LAFLAMME 
Agents

Montreal and Toronto

When Orderingr
Valencia Raisins

Ask for these Marks—

“M.D. £>Co. Beaver”
Special Fancy Quality

“W. Abel ” 8tanffity

4 Cr. Layers
Selected

Fine Off-Stalk
They will please you.

PACKED BY

MAMIQUES, DOMENECIf & CO. 
Agents : Rose & Laflamme 

Montreal and Toronto

INDEX TO ADVERTISERS.
This index is made up on Tuesday. The insertion of the advertiser’s name in this index is not part of his advertise

ment, nor does he pay for it, but it is placed here entirely for convenience of readers. We endeavor to
have the index as compjete as possible.

A
Acme Can Works.................................... 29
Adam, Geo * Oo.................................. 2
Adamson, J. T., A Oo. ..............   2
Allan, Bobt, Oo...................................... 2
Allison Coupon Oo................................. 18
American Computing Co....................... 20
American Tobacco Oo...........................  68
Anderson, Powis * Oo............................ 2
Atlantic Fish Companies . ................... 65

B
Balfour. Smye A Oo............................... 25
Barnard, Frank H................................... 4
Belleville Fruit and Vinegar Oo ......... 9
Benedict, F. L...................:...................  58
Bloomfield Packing Co........................... 6
Bode Gum Co.......................................... 56
Bourque, T. A. k Co.............................. 14
Bovril, Ltd............................................... 5ï
Rradstreet’s............................................. 4
Brand k Co.............................................. 77
Brayley k Co............................................ 21
Brunnell k Lindsay................................ 4
Burlington Canning Co.......................... 23
Busy Man’s Magazine............................  68

o
Campbell’s, B.. Sons. — inside back cover
Canada Sugar Refining Oo.................  10
Canadian Oanners................................... 5
Canadian Oocoanut Oo........................... 59
Canadian Salt Oo................................... 14
Capstan Manufacturing Oo.................. 20
Carman, KscottOo................................. 2
Carter. Grume Oo....................................  73
Chase k Sanborn ...................................  -27
ChouiUou, O. A Go............................ 9
Christmas, W. O.................................. 25
Clark, W................................................... 55
Ciogg, J. B., A Oo................................... 64
Coles Manufacturing Oo........................ 72
Colson, E. 0. A Son................................ 2
Common Sense Mfg. Oo........................ 4
Computing Scale Oo...............................  72
Connors Bras.......................................... 65
Constant, H.............................................  58
Cote, Joseph........................................... 69
Cowan Oo....-......................................... 69
Cox. J. AG..............................................  57
Crain, Bella L.........................................  73

D
Daller, The F. F., Co., limited............ 24
Davidson A Hay...................................... 22
Dawson Commission Oo......................... 64
DeVbarrando A Oo.................................  64
Dominion Molasses Oo........................... 8
Douglas, J M.. A Go............................... 61
Downey, W. P......................................... 22

E
Eby, Blain Oo ..   3
Eckardt. H. P., & Co..............................
Edwardsburg Starch__ outside front cover
Elson k Whitlock.................................. 2
Empire Tobacco Co................................ 69
Epps, Jas., A Co...................................... 58
Essex Canning Co................................... 24
Estabroox's............................................. 21
Ewing. 8. H.. A Sons..................  .... 19

F
Fairbank, N. K., Co..............................  21
Fearman, F. W., Oo .......................... 52
Fisher, Frederick k Son........................ 64
Foley, F. J., k Co................................... 2
Fontanel, Leon...................................... ?6
Fussell k Co............................................. 60o
Galbraith, Wm., k Son......................... 17
Gibb, W. A. A Oo.................................. 62
Glllard. W. H.. A Co.... .. 10
Gillett. K.W.. Co., Ltd. out «de back cover
Goodwillie A So'>.................................... 8
Gorham, J. W., A Oo.............................. 2
Gray, Young A Sparling........................ 58
Ureig, Bobt, A Go................................... 17
Greening, Thos. B................................... 2

H
Harty, J. B.............................................. 56
Hawes, Ed., A Oo.. ... ......................... 51
Hillock, John, A Go................................ 72
Holbrooks Ltd........................................ 67
Hudon A Orsali........^............................  23

Imperial Syrup Co.................................. 26
Improved Match Oo................................ 25

d
James, F. T., k Co.................................  66|(
Kaiser Mfg. Oo........................................ 18
Kingery Mfg. Oo..................................... 4
Kronear, Thos., A Oo ........................... 14
Kirouac, Nap. G.,AOo.......................... 58
Kit Coffee Co.......................................... 24

L
La Cie Des Savon Francois................... 2»
Lam he. W. G A.................................... 2
Lea Pickling A Preserving Co................ 13
Leonard Bros..........................................  66
Lipton, Thos. J...................................... 9
Lowney, Walter M., Oo......................... 59
Lucas, Steele A Bristol., outside back cover
Lytle, T.A..OO...   7

Me
MCDoosaU, D.. * OO........................  69
MoFarlane A Field................................. 2
McLean, J. J............................................ 4

Me Will lam k Evert *t .............. ••• 62
MacDonald, Gordon A Oo..................... 4
MacLaren’s Imperial Cheese Co........... 2
MacNab, T. A., A Oo............................. 2

M
Magor, Frank .... outside front cover
Mahiqnes, Domenech A Co................... 79
Maple Tree Producers’ Association — 17
Marshall. James..................................... £
Mathewson’s Sons.................................. 25
Mathieu, J. L, Oo.................................. 26
MacKay, John, Ltd................................ 58
Methven, J., Sons A Oo......................... 4
Millman, W. H., A Sons........................ 2
Minto Bros.............................................  28
MitcheU. H. W........................................ J
Montreal Packing Oo.............................. 52
Mooney Biscuit and Candy Oo.............. 57
Moore Jaw Fruit A Produce Co............ 4
Morse Bros.............................................. 76
Mott, John P.. A Oo............................... 59

N
National Licorice Oo............................... 8
National Oyster Carrier Co................. 29
Nelson, H. W., A Oo..............................  16
Nestle'a Chocolate.................................. 59
Nickel Plate Polish Co.......................... 26
Nicholson A Bain................................. 12
Nishimura, Shaw T................................. 19o
Oakville Basket Oo.................................. 11
Oakey, John, A Sons.......inside back cover
Old Homestead Canning Co.................. 4
O’Mara, Joseph....................................... 55
OzoOo...................................................... 18

P
Park, Blackwell Oo........ ....................... 52
PatersomB., A Sons............................... 7
Patrick, W. G., A Oo.............................. 2
Power, B. H.......................   54

Q
Queen City Oil Co................................... 72

R
Rattray. D.. * Son,................................. 19
Kay Swindle........................................ 9
Robinson, O. B. fcOo............................. 62
Rosa fc Laflamme...................................8.79
Rutherford, Manhall * Oo..................  51
Ryan, Wm., Co......................................... 62

8
* Salada" TeaOo...................................... 7
Sherbrooke Cigar Co........................... i. 70

Scott, David, A Oo.................................. 4
Smith. B. D.............................................. 15
Snowdon, Forbes A Co........................... 15
Sprague Canning Machinery Oo ......... 54
Standard Brokerage Co........................ ]q
St. Charles Condensing Co.................... 76
St. Croix Soap Co................................... 74
Stevens-Hepaer....................................... 20
Stimpson Computing Scale Co.............. 51
Stringer. W. B., A Oo.............................. 63
Strang Bros............................................. 4
St Thomas Canning Co.........................  20
Sugar A Cannera Ltd............................. 80
Segalerva, Jose ..................................... 8
Symington. T., A Oo............................... 21

T
Taylor A Pringle Co.............................. 67
Terminal Warehouse and Cartage Co.. 76
Thompson, G. B................................... 4
Thorne, A. M. A Co................................ 72
Tippet, Arthur P.,A Oo........................3, 39
Todhunter, Mitchell A Co.....................  23
Tooth Extract Meat Co....................... 2
Toronto Salt Works............................... 54
Truro Condensed Milk Oo., Limited... 55
Tuckett, Geo. B., A Son Oo................... 68
Turner, James, A Oo............................... 29

u
Uoderdown A Crichton.......................... 24
United Factories Ltd............................. 61

v
Verret, Stewart Oo.......outside back cover

w
Wagstaffe Limited ............................... 15
Walker Bin A Store Fixture Co.......... 72
Walker, Hugh. A Son ................... 63
Warminton, J. N...................................  27
Warren Bros...........................................  26
Warren, G O......................................... 2
Watson, Andrew................................... 20
Watson, Stuart....................................... 4
Watt, John J.......................................... 4
Welcome Soap Oo................................... 23
Western Canada Flour Mills Oo ......... 56
Wethey, J. H................outside back cover
White A Oo..................................  63, 64, 67
Windsor. J. W........................................  21
Winn A Holland............inside back cover
Wiseman, B. B., Oo.................   61
Wood, Thomas, A Co ............................ 78
Woods, Walter, A Oo.............................. 54

Y
Young, Thomaa, Soap Go...................... 61
Young, W. P........................................... is
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CLASSIFIED LIST OF ADVERTISEMENTS.
Baking

Gillet!,Gillett, B.W., Co., Toronto.
Biscuits, Confectionery, Gum, Ac

Bode’a Gum Co., Montreal.
Cowan Co., Toronto.
Kingery Mfg. Co., Cincinnati.
M x>ney Biscuit ft Candy Co.. Stratford. 
Mott, John P., ft Co., Halifax, N.S. 
National Licorice Co., Brooklyn, N.Y.

Brooms, Brushes and Woodenmare.
Stevens-Hetner Co., Port Elgin, Ont. 
United Factories Ltd., Toronto.
Woods. Walter, ft Co., Hamilton.

Canned Goods-
Balfour, Smye ft Co.. Hamilton. 
Bloomfield Packing Co., Bloomfield,Ont. 
Burlington Canning Co., Burlington,Ont. 
Canadian Cannera, Hamilton.
Lea Pickling ft Preserving Co., Simcoe. 
Old Homestead Canning Co., Picon. 
Turner, James ft Co., Hamilton, Ont

Cans.
Acme Can Works, Montreal

Cash Sales Books•
Carter-Crume Co., Toronto

Cigars, Tobaccos. Etc-
American Tobacco Co.. Montreal.
Cote, Joseph, Quebec, Que.
Empire Tobacco Co., Montreal 
McDougall, D., ft Co., Glasgow, Soot. 
Tuokett, Qbo. B.. ft Son Co.. Hamilton. 

Clutch Nails, Pail Hooks, Strap
ping, Etc.

Warminton, J. N., Montreal.
(ffffffiy and Chocolates•

Baker, Walter ft Co.. Dorchester, Mass. 
Cowan Co., Toronto.
Dunn, Wm. H., Montreal.
Epps, James, ft Co., London, Eng. 
Lowney, Walter M., Co., Boston, Mass. 
Mott, John P.. ft Co.. Halifax, N.S. 
Nestles Chocolate, Montreal.

^Canadian Cocoanut Co., Montreal.

Computing Scales -
American Computing Co., Indianapolis, 

Indiana.
Computing Scale Co.. Toronto.

Concentrated Lee.
Gillett B. W„ Co., Toronto.

Condensed Milk and Cream.
Fussell ft Co., London, Eng.
Truro Condensed Milk Co., Truro. N.S.

Cotton Seed Products•
Brayley, J. M., Montreal

Counter Check Books- 
Carter-Crume Co., Toronto 

Crockery. Glasswsare and Pottery. 
Campbell’s, R Sons, Hamilton.
Toronto Pottery Co., Toronto.

Dairy Produce and Precisions.
Clark, Wm., Montreal
Dawson Commission Co., Toronto.
Duff ft Son , Hamilton, Ont.
Fearman, F. W., Co., Hamilton. 
MaoLaren Imperial Cheese Co., Toronto 
O’Mara, Joseph, Palmerston.
Park. Blackwell Co., Toronto.
Power, B. I ., Halifax. N.S.
Rutherford, Marahall ft Co., Toronto. 
Ryan, Wm., ft Co.. Toronto. 

Decorations, Table.
Hovell, A. J., ft Co., London, W.C.

Financial Institutions A* Insurance
Bradstreet Co.

Fish.
Atlantic Fish Co., Halifax, N.S.
Biokle, J. W., ft Greening, Hamilton. 
Connors Bros.. Black’s Harbor N.B. 
James, F. T., ft Co., Toronto 
Leonard Bros., Montreal 
Me William ft Everist. Toronto.
Millman, W. H, ft Sons, Toronto. 
Windsor, J. W., Montreal

Flavoring Extracts.
Capstan Mfg. Co., Toronto.
Imperial Extract Co., Toronto.

Fluid Beef 
Bovril Limited, Montreal.

Foreign Importers.
Fussell ft Co., London, Eng.
Methven, James. London, Eng.
Scott, David, ft Co., Liverpool, Eng. 
Tooth’s Extract of Meat Co., London, 

Eng.
Fruits—Dried, Green, mud Nuts.

Belleville Fruit ft Vinegar Co., Belleville. 
Clogg, J. R., ft Co., Montreal.
Davidson ft Hay, Toronto.
Dawson Commission Co., Toronto.
De^ Ybarrondo, J. V., ft Co., Bordeau,
Downey, W. P., Montreal 
Fisher, Frederick, ft Sons, London, Eng. 
Gillard, W. H., ft Co., Hamilton, Ont. 
Kinnear, Thos., ft Co., Toronto.
Lucas, Steele ft Bristol Hamilton. 
Montreal Fruit Exchange, Montreal.
Mo William ft Bvenst. Toronto.
Rattray, D., ft Sons, Ltd., Quebec 
Smith, E. D., Winona, Ont.
Stringer, W. B., ft Co., Toronto.
Tippet, A. P., ft Co., Montreal.
Turner. James, ft Co., Hamilton. 
Underdown ft Crichton, London, Eng. 
Walker, Hugh, ft Son, Guelph.
White ft Co., Toronto.

Gelatine
Cox, J. ft G., Edinburgh, Scotland. 
Nicholson ft Brook. Toronto.

Grain Flours and Cereals. Seeds
Greig, Robert, Co., Toronto.
Harty, J. B., Pictou, N.S.
Kirouac, Nap. G., ft Co., Quebec.
McFall, A. A., Bolton. Ont.
MacKay, John. Ltda Bowman ville, Ont. 
Nicholson ft Bain, Winnipeg.
Western Canada Flour Mills Co.,Toronto

Grocers—Wholesale.
Balfour, Smye ft Co., Hamilton.
Ozo Co., Montreal 
Carter, S. J ft Co., Montreal.
Colson,0. E. ft Son, Montreal.
Davidson ft Hay, Toronto.
Bby, Blain Co., Toronto.
Bokardt, H. P., ft Co., Toronto. 
Galbraith, Wm., ft Son. Montreal 
Gillard, W. H., ft Co., Hamilton. 
Kinnear, T.. ft Co., Toronto.
Lucas, Steele ft Bristol Hamilton. 
Mathewson’s Sons Montreal.
Todhunter, Mitchell ft Co., Toronto. 
Turner, James, ft Co., Hamilton.
Warren Bros., Toronto.

Infants’ Foods,
Keen, RRobinson ft Co., London, Eng.

Jams. Jellies, Etc- 
Batger’s—Rose ft Laflamme. Montreal. 
Goodwillie’s—Rose ft Laflamme, Montreal 
Lipton, Thomas J.
Ozo Co., Montreal.
Smith, E. D., Winona. Ont.
Upton, Thos., ft Co., Hamilt n. 
Wagstaffe Limited, Hamilton, Ont. 
Windsor, J. W., Montreal.

Manufacturers’ Agents, Brokers and 
Commission Merchants.
Adam, Geo., ft Co., Winnipeg, Man. 
Adamson, J. T., Montreal.
Anderson. Powis A Co., Toronto.
Ashley ft Lightoap, Winnipeg.
Bunnell ft Lindsay, Winnipeg 
Carman, Escott Co., Winnipeg, Man. 
Dunn, Wm. H., Montreal and Toronto. 
Elsom ft Whitlock, Moose Jaw, Sask. 
Foley. F. J., ft Co., Edmonton, Alta. 
Fontanel, Lion, Montreal.
Gorham, J. W., ft Co., Halifax N.S. 
Holmes, W. G.f ft Co., Calgary, Alta. 
Lambe. W. G. A., ft Co., Toronto. 
McFarlane ft Fi^ld, Hamilton, Ont. 
MacLaren Imperial Cheese Co.. Toronto 
McLean, J. J., Moose Jaw, Sask. 
MacNab, T. A, ft Co., St. John, Nfd. 
Millman, W. H., ft Sons, Toronto. 
Nicholson ft Bain. Winnipeg.
Rutherford, Marshall ft Co., Toronto. 
Ryan, Wm., Co., Toronto.
Standard Brokerage Co., Vancouver 
Steele, M. B., Winnipeg, Man.
Strang Bros., Winnipeg, Man. 
Thompson, G. B., Winnipeg, Man. 
Tippet, A. P. ft Co., Montreal.
Warren, G. C., Regina, Sask.
Watson, Stuart, Winnipeg, Man. 
Watson, Andrew, Montreal 
Watt, John J., Toronto

Matches•
Improved Match Go., Montreal 

Meat Extract.
Tooth’s Extract of Meat Co., London, 

Eng.
Mince Meat.

Capstan Mfg. Co., Toronto.
Clark, Wm., Montreal 
Fearman, F. W., Co., Montreal 
Lytle, T. A., Co., Toronto.
Wagstafles, Limited, Hamilton.
Wethey J. H., St. Catharines.

■ocars’ Grinding
Machinery-

Packing

Cole. Mfg. Co.. PhilMlelphim, Pa 
Enterprise Mfg. Co., Philadelphia. Pa. 
Sprague Canning Machinery Co., Chicago

Office Supplies.
Crain, Rolla L., Co.. Ottawa.
Ontario Office Specialties Co., Toronto

Patent Medicines•
Mathieu, J. L., Co., Sherbrooke, Que.

Pass Boohs, Etc
Allison Coupon Co., Indianapolis, Ind.

Pickles, Sauces. Relishes. Etc.
Brand ft Co., London, Eng.
Capstan Mfg. Co., Toronto.
Douglas J. M., ft Co., Montreal.
Lea Pickling ft Preserving Co., Simcoe. 
Ozo Co., Montreal.
Hudon, Hebert ft Oie, Montreal 
Paterson’s— Rose ft Laflamme. Montreal. 
Taylor ft Pringle, Owen Sound, Ont.

Poison, Rat.
Common Sense Mfg. Co., Toronto.

Polishes—Metal,
Majestic Polishes, Ltd., Toronto.
Oakey, John, ft Sons, London, Eng. 

Polishes—Shoes.
Dailey. F. F., Co., Ltd., Hamilton. Ont. 
Hawes, Ed., ft Co., Toroi to

Polishes—Stove.
Hawes, Ed , ft Co., Toronto 
Morse Bros., Canton, Mas».

Printing.
Barnard Frank H., Toronto.

Refrigerators.
Eureka Refrigerator Co., Toronto 
Hillock, John, ft Co., Ltd., Toronto. 

Salt.
Canadian Salt Go., Windsor, Ont.
Empire Salt Co., Sarnia, Ont.
Toronto Salt Works. Toronto.
Verret, Stewart ft Co., Montreal.

Soap.
La Cie Des Savon Français, Montreal.
St. Croix Soap Mfg. Co., St Stepnen, N.B. 
Welcome Soap Co., St. John, N.B. 
Young-Thomas Soap Co., Regina.

Soda—Baking.
Church ft Dwight, Monti eat.

Starch.
Edwardsburg Starch Co., Cardinal, Ont. 
St. Lawrence StarchOo., Port Credit. 

Storage and Warehouses, * 
Terminal Warehouse ft Cartage Co. 

Montreal.
Sugars, SyruPs and Molasses.

Canada Sugar Refining Co., Montreal. 
Dominion Molasses Co., Halifax, N.S. 
Edwardsburg Starch Co., Cardinal, Out. 
Imperial Syrup Co., Montreal.
Lucas, Steele ft Bristol Hamilton.
'* Sugars " Limited, Montreal.
Tippet, A. P., ft Co., Montreal

Teas, Coffees, and Spices- 
Balfour, Smye ft Co , Hamilton.
Brayley ft Co., Montreal.
Ceylon Tea Association, New York. 
Ewing. 8. H ft Sons, Montreal.
Gillard, W. R ft Co., Hamilton.
Greig, Robt. Co., Toronto.
Kaiser Mfg. Co., Winnipeg.
Kit Coffee Co., Glasgow, Scotland. 
Nishimura, Shaw T., Montreal.
Minto Bros., Toronto.
Paterson, R., ft Sons, Glasgow, Scot. 
Salada Tea Co., Toronto and Montreal. 
Symington, T., Edinburgh, Scot.
Truro Condensed Milk Co., Truro, N.S. 
Turner, James, ft Co., Hamilton. 
Warren, G. 0., Regina, Sask.
Wood, Thos., ft Co., Montreal.

Veterinary Remedies
Young, W. F., Montreal

Vinegar and Cider.
Belleville Fruit and Vinegar Co. .Bellev ille

Washing Compound.
Chouillou, C. A., Montreal.
Gillett, E. W. Co., Toronto.
Winn ft Holland, Montreal. 

Woodenmare
Stevens-Hepner Co., Port Elgin 
United Factories Limited, Toronto.

Wrapping Paper. Paper 
Twine, Wood Dishes, Etc

Thorne, A. M. ft Co., Toronto
Feast.

Gillett, B. W.,Oo., Toronto.

Bag».

OUR FAMOUS 
TWIN BLOCK

PURE MAPLE SUGAR
This Sugar has stood the test of Government analysis. Out of 
the many samples collected not one is reported adulterated.

SUGARS and CANNERS Ltd., MONTREAL
8o
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Everything in the line of

SALT
VERRET, STEWART & CO.

LIMITED

MONTREAL

MINCE PIES
MADE FROM

Wethey’s Condensed
Mince Meat

are what your customers want.
Have you got this l/no In stock ?

Every day you are without this Mince 
Meat you are losing profits you might just 
as well have.

It la a ready seller.
It la a steady seller.
It Is a repeat seller.

It ••//* when other brands do not moll.

All Jobbers. 3 doz. to a case.

J. H. WETHEY, LIMITED
ST. CATHARINES


