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Atlanta, Miami, and
Las Vegas events ..o

in the U.S., and over 10,000 high
technology companies that employ
more than 200,000 professionals.

For 16 years, N+l has been the prime
venue to explore, compare, analyse
and select the best in networking,
Internet and telecommunications tech-
nologies. N+ features exhibits by
many of the world’s leading vendors
that are currently defining and shaping
the Internet.

COMDEX Atlanta (www.comdex.
com/atlanta), the most important
business technology event on the east
coast, will use interactive educational
programs fo give IT and business
managers a clear view of the latest
applications and solutions. The show
focuses on end-to-end solutions, wire-
less, security, storage and services.

High Tech Opportunities
Symposium

Miami, FLoriDA — September 13,
2002 — "Discover New Business
Opportunities...Catch the Wave” is
the theme of the Networking,
Telecommunications, and High
Tech Opportunities Symposium
(www.canada-florida-trade.com)
during which the results of a study
undertaken by the Canadian Consulate
in Miami will be presented to Canadian
companies.

The study is expected to identify more
than $100 million in sales opportunities
in the Florida high-tech sector. Not only
will the opportunities be presented
and evaluated during the event, but
the buyers’ representatives from the
identified areas have also been invited
to participate. For added value, experi-
enced exporters and buyers will be on
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FALL 2002

hand to offer practical guidance on
using Florida partnerships as a spring-
board to the dynamic Caribbean and
Latin American high-tech market.

COMDEX Fall 2002

Las Vecas, Nevaba — November 18-
22, 2002 — COMDEX Fall (www.
comdex.com/fall) is the largest IT
show in the Americas, and the largest
business IT marketplace in the U.S.
COMDEX Fall 2002 will cover the
entire information technology spectrum,
from advanced technology solutions
for information security, data storage,
digital image and document manage-
ment, and digital media networking,
to e-mobility, enterprise software
applications, OEM components,
Web and IT services, and wireless
applications.

DFAIT, at your service

To help Canadian firms focus on
strategic business objectives rather than
booth construction and coordination,
DFAIT is organizing Canada Pavilions
that will be situated in prime locations
offering excellent exposure at both
N+1/COMDEX and COMDEX Fall.
At COMDEX Fall 2002, for example,
the Canada Pavilion will be located
next to a main entrance and along a
major aisle in the Central Hall of the
Las Vegas Convention Centre. Major
exhibitors in this hall will include
Microsoft, Palm, Sony and EDS.

All exhibitors will be offered, at no
extra charge, access to the services of
a marketing communications consul-
tant who will help them prepare
marketing plans and media strategies
for the event.

For more information about
exhibiting at N+1/COMDEX or
COMDEX Fall, contact Pat Feraq,
Trade Commissioner, U.S. Business
Development Division, DFAIT, tel.:
(613) 944-9475, e-mail: pat.fera
@dfait-maeci.gc.ca

For more information about
networking, telecom, and other high
tech opportunities in Miami, visit
www.canada-florida-trade.com
or contact Margaret Cullen, Business
Development Officer, Canadian Con-
sulate, Miami, tel.: (305) 579-1615,
fax: (305) 374-6774, e-mail:
miami-td@dfait-maeci.gc.ca %

(For the unabridged version, see www.
infoexport.gc.ca/canadexport and
click on “The U.S. Connection”.)

Check the Business Section of the Canada-U.S. Relations Web site ot wwwi.can-am.gc.ca ... for valuable information
on doing business in and with the United States.
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Abroad

astruction Info & Statistics,
:ennusalan Projektitiedosto:
vw.rpt.fi

: National Technology Agency
KES]: www.tekes.fi

hnical Research Centre of

land [VTT]: www.vtt.fi

nish Standards Association [SFS]:
vw.sfs.fi

Iding Information Institute:
vw.rakennustieto.fi

* more information, confact
Nyman, Business Development
r, Canadian Embassy, Helsinki,
D11-358-9) 2285-3354, fax:
-358-9) 601-060, e-mail:
n.nyman@dfait-maeci.gc.ca
site: www.canada.fi %
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Canada
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ort sales corperation

Canadian Commercial
yoration (CCC) is Canada's export
acting agency. CCC specializes in
‘to foreign governments and provides
lal access to the U.S. defence and
space markets. Canadian exporters
gain greater access to government
other markets through CCC's contract-
sxpertise and unique government-
ed guarantee of contract perfor-
se. CCC provides export contracting
ces that often result in the waiving
rformance bonds, advanced payment
igements and generally better project
5. CCC can provide access to com-
iial sources of pre-shipment export
icing. When requested, CCC acts
rime contractor for appropriate
rnmentfo-government arrangements.
r more information, contact
, tel.: (613) 996-0034, foll-free
nada: (1-800) 748- 8191,
(613) 995-2121, Web site:
w.ccc.ca
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. The Biomedical Markef
United States of America

Chicago

+ The Biotechnology Market
Dallas

« The Biofechnology Market

« The Medical Research Market

Los Angeles,
San Francisco, San Jose
+ The Biotechnology Market

* Produced by the Market Research Centre
of the Canadian Trade Commissioner Service.
To consult them, visit:

www.infoexport.gc.ca

THE EUROPEAN ADVMAN

In the market for Canadian quality and variety

Finland’s construction

looking to foreign markets for costeffective, innovative building products

T o maintain steady growth in private and public construction, Finland is

and services. The Finnish market offers opportunities for Canadian suppliers
of competitively priced materials and technologies that will help keep Finland'’s
construction industry operating at peak efficiency.

Market overview

A strong economy and a growing urban
population are good indicators that the
5% annual growth in Finnish construc-
tion is likely fo continue in the near term.
The industry was valued at $26.9 bil-
lion in 2001, and was composed of
building construction projects (81%)
and civil engineering projects (19%).
Vuosaari’s new har-
bour and Helsinki's
underground tunnel
are among the
largest of the public infrastructure
projects on the horizon.

In Finland, building structures and
materials must weather the same sort
of seasonal fluctuations as in Canada.
Pre-fabricated concrete is used in the
majority (60%) of all apartment build-
ings, while wood is the primary building
material for both detached and ter-
raced houses.

Market opportunities

While there is litle demand for addi-
tional sources of softwood, Finland's
strong economy suggests that there
will be a demand for wood-frame
construction technologies as well as
specialty products for prefabricated
buildings, such as hard maple for
parquet flooring.

Finland is a nation of home
renovators, and several of the
national hardware chains, including
K-Rauta and Starkki, could prove to
be useful outlets for channelling
Canadian tools and other products
into the Finnish and Baltic markets.

In fact, because there is limited choice
in tools and building materials — most
retailers sell the same products — a
variety of imported products are wel-
come, provided they are competitive
with existing brands.

Finland is a gateway to the Russian
and CIS countries, as well as to the
Baltic states, Poland and other Nordic
countries. Many of
its major construc-
tion companies are
well established in
these markets through partnerships,
mergers and acquisitions. Canadian
firms that supply Finland also have
an open door to the vast EU market.

Market access considerations
The Finnish construction and building
material market is highly centralized,
with each product category controlled
by 3-5 companies. Accessing these
major players, or finding distributors
who deal with them, is a very impor-
tant strategy for Canadian suppliers.
Non-EU approved products must
also be tested and approved before
they can be sold in Finland. In some
cases, more stringent national require-
ments may apply. Finland is currently
working to align its product regula-
tions and standards with those of the
European Standards Organization.

Useful Web sites

® The Finnish Association of
Construction Product Industries:
www.rity.fi

® Confederation of Finnish Construction
Industries: wwwa.rtk.fi

® Construction Info & Statistics,
Rakennusalan Projektitiedosto:
www.rpt.fi ?

® The National Technology Agency
[TEKES]: www.tekes.fi

® Technical Research Centre of
Finland [VTT]: www.vtt.fi

® Finnish Standards Association [SFS]:
www.sfs.fi

® Building Information Institute:
www.rakennustieto.fi
For more information, contact

Johan Nyman, Business Development

Officer, Canadian Embassy, Helsinki,

tel.: (011-358-9) 2285-3354, fax:

(011-358-9) 601-060, e-mail:

johan.nyman@dfait-maeci.gc.ca

Web site: www.canada.fi %

Put the power

of Canada

behind your ...
export sales &

The Canadian Commercial
Corporation (CCC) is Canada'’s export
contracting agency. CCC specializes in
sales to foreign governments and provides
special access to the U.S. defence and
aerospace markets. Canadian exporters
can gain greater access to government
and other markets through CCC's contract
ing expertise and unique government-
backed guarantee of contract perfor-
mance. CCC provides export contracting
services that often result in the waiving
of performance bonds, advanced payment
arrangements and generally better project
terms. CCC can provide access to com-
mercial sources of pre-shipment export
financing. When requested, CCC acts
as prime contractor for appropriate
government-fo-government arrangements.

For more information, contact
CCC, tel.: (613) 996-0034, iollfree
in Canada: (1-800) 748- 8191,
fax: (613) 995-2121, Web site:
WWW.CCC.ca
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12th Florida International Medical Expo
Gateway to the Americas
and the Caribbean

MIAMI, FLORIDA — August 21-22,
2002 — The diagnosis is excellent:
the Florida International Medical
Expo FIME is the most compre-
hensive medical trade show of the
Americas, and it's growing! Last year,
380 exhibitors and approximately
10,000 visitors attended FIME. FIME
2002 will draw visitors from the United

States as well as 90 other countries,
a large proportion of these from Latin
America.

The trade show is a fotal experience
for the medical professional, providing
an unequaled opportunity to assess a
far-ranging line-up of the latest in equip-
ment, systems and programs for medical
care, all aimed at creating a healthy bot

ADETFAIRS AND MISSIONS

tom line for medical businesses. Catego-
ries include emergency medical, surgical,
laboratory, diagnostic, home care,
rehabilitative, imaging, pharmaceutic,
biomedical, dental, orthopaedic, dispos-
able products, and medical services.

For details, visit the FIME Web
site: www.fimeshow.com or
contact the organizers, tel.: (941)
366-2554, fax: (941) 366-9861,
e-mail: fimee@aol.com

For more information, contact
Margaret Cullen, Commercial Officer,
Canadian Consulate, Miami, tel.: (305)
579-1615, fox: (305) 374-6774,
e-mail: miami-td@dfait-maeci.gc.ca

Consulate General hosts Giftrware Rep
Locator Program in Atlanta

ATLANTA, GEORGIA — Septem-
ber 20-22, 2002 — The Canadian
Consulate General and the Quebec
Trade Office - Atlanta have announced
a three-day Giftware Rep Locator Pro-
gram for Canadian business people
attending the Atlanta Fall Gift and
Accessories Market & Atlanta
Gourmet Show.

The program is designed to help
Canadian giftware manufacturers and
production craft people secure sales
agents and representation to sell their
products in the Southeastern United
States (Alabama, Florida, Georgia,
Mississippi, North Carolina, South
Carolina and Tennessee, as well as
Puerto Rico and U.S. Virgin Islands).

The Rep Locator Program is open to
export-ready firms that have registered
in the Department of Foreign Affairs
and International Trade’s WIN Exports
database.

The Atlanta Program is being held in
conjunction with the last of four shows
presented annually by AmericasMart -
Atlanta (www.americasmart.com),
the nation’s largest gift and home
furnishings wholesale marketplace.

Program events include:

10 1 (unadExpon lutle 17,‘7.‘00

* September 20: breakfast seminar
featuring speakers from the giftware
and home furnishings industry; tours
of local giftware retailers;

* September 21: tour of
AmericasMart showrooms and
meetings with sales representatives
and program organizers;

e September 22: display of products
and services at a Canadian Product
Showcase, held in conjunction with
an informal brunch hosted by the
Consulate General.

The participation fee for the Atlanta
program is US$150. Companies must
confirm their participation by sending
a fax on company letterhead to Sylvie
Racine at the Canadian Consulate
General in Atlanta: (404) 532-2050.
Payment may be made by either cashier’s
cheque or money order and must be
submitted to the Canadian Consulate
General in Atlanta by July 16.

For more information, contact

Sylvie Racine, Canadian Consulate Gen-
eral, Atlanta, tel.: (404) 532-2011. #

COMPU 2002

GUAYAQUIL/QUITO, ECUADOR —
July/October 2002 — Compu 2002
is Ecuador's leading trade show featuring
computer hardware and software, high-
speed Internet access, and related
products. The city of Cuenca hosted
Compu 2002 in May, and the show
will be in Guayaquil, July 1-7, and
in Quito, October 14-20. This is an
opportunity to identify local distributors
in Ecuador and meet with representa-
tives from neighbouring countries. In

2001 some 200 exhibitors from the
Americas and Europe participated in
the show, drawing 70,000 visitors.
For more information, contact
Rafael Roldan, President, Ecuasistem,
tel.: (011-593-2) 222-0336, fax:
(011-593-2) 222-0855, e-mail:
cemexpo@feriasdelecuador.com.ec
Web site: www.compuecuador.com
(Spanish only) or Canadian Embassy,
Quito, tel.: (011-593-2) 250-6162,
fax: (011-593-2) 250-3108, e-mail:
quito@dfait-maeci.gc.ca Web site:
www.dfait-maeci.gc.ca/ecuador

Eat, drink and do business

TRADE FAIRS AR

Food & Hotel China 2002

SHANGHAI, CHINA — Septem-
ber 3-6, 2002 — For the ninth year,
Shanghai will be hosting China’s top
trade event in the food, drink and
hospitality industry. Food & Hotel
China (FHC), which will be held in
conjunction with Wine & Spirits
China 2002 and Confectionery
China 2002, is one of the most
prominent international food exhibitions
in China for professional buyers.

New market forces are driving growth
in China’s food and hospitality sector,
which employed 15 million people and
produced sales of US$48.2 billion in
2001. FHC is one industry show that
works: last year's FHC 2001 attracted
over 435 companies from 32 countries

and regions, and over 11,000 profes-
sional visitors. This year's show will
feature conferences, competitions and
a multitude of other events designed to
attract trade buyers.

FHC is China’s only food event to be
recognized by the prestigious Union des
Foires Internationales. For details, visit
the FHC Web site: www.fhechina.com

For more information, contact
Henry Deng, Senior Commercial
Officer, Canadian Consulate General,
Shanghai, fax: (011-86-21) 6279-
8401, e-mail: henry.deng@
shanghai.gc.ca or Shirlie Wu, Com-
mercial Assistant, Canadian Consulate
General, Shanghai, e-mail: shirlie.wu
@shanghai.gc.ca #

Canadian pavilion promol'es
seafood exports -

QINGDAO, CHINA — October 29-31,
2002 — Canadian seafood exporters
angling for opportunities in postWTO
China will find no better venue for pro-
moting their products than the China
Fisheries and Seafood Expo
(www.chinaseafoodexpo.com) in
Qingdao, China. Now in its seventh
year, China Fisheries and Seafood
Expo has proven to be the most impor-
tant show of its type in Asia.

In 2001, more than 12,500 proces-
sors, importers, distributors, refailers and
food service operators from 34 coun-
tries attended the show which featured
564 companies exhibiting from 29 coun-
tries. The Chinese market for seafood is
huge. Where once China was perceived
as a reprocessing centre limited to hand-
ling products for re-export to Japan, now
the opportunities for selling seafood fo
an increasingly affluent Chinese middle
class are growing.

Agriculture and AgriFood Canada
is offering booth space to Canadian
seafood exporters wishing to exhibit
in the Canadian pavilion. Companies
may also wish to apply for financial
assistance from the Program for Export
Market Development (PEMD).

For more information, contact
Jane Barnett, Agriculture and Agri-Food
Canada, tel.: (905) 823-0122, fax:
(905) 823-8920, e-mail: barnettj
@em.agr.ca ¥

IFInet is your Internet gateway to procure-
ment business funded by international
financial institutions (IFls) and UN agencies.
www.infoexport.gc.ca/ifinet/menu-e.asp

Opportunities on the menu

JAPAN FOOD
2002

OSAKA, JAPAN — October 23-26,
2002 — The largest international food
exhibition in western Japan, JAPAN
FOOD 2002, will be dishing up the
latest in food products for buyers from
every sub-sector of the food industry,
including the retail, wholesale, import,
and food service industries. Osaka is
Japan’s second-largest city, and the
commercial hub of the Kansai region.

JAPAN FOOD was launched in
1980 by the Osaka International Trade
Fair Commission to promote the distri-
bution of processed food in Japan
and abroad, as well as the advance-
ment and exchange of food technol-
ogy innovation. JAPAN FOOD
2000 attracted over 81,000 visitors
from 24 countries and regions, includ-
ing representatives from food-related
associations and government organi-
zations, This year's 11th edition will
include seminars and exhibits featuring
a wide range of processed food, and
agricultural, meat and poultry, and
marine products.

Canadian suppliers interested in
exhibiting at JAPAN FOOD 2002
must apply before July 1, 2002.
Space at the “table” is limited, however,
so book now.

For details, visit the show’s Web site:
www.fair.or.jp/food/2002/
japanfood

For more information, contact
Robert Lazariuk, Japan Division, DFAIT,
tel.: (613) 992-6185, email: robert.
lazarivuk@dfait-maeci.gc.ca or
Toshihisa Seki, Commercial Officer,
Canadian Consulate General, Osaka,
tel.: (011-81-6) 6212-4910, fox:
(011-81-6) 6212-4914, email:
osaka.fn@dfait-maeci.gc.ca w
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