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By Sheer F orce o_f Quality

P

Griffin’'s Seedless Raisins Lead!
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ORIFFIN & SKEL £y 0
"““F.)L'\,UA V.

Griffin’s Seedless Raisins all over Canada have been for
years the leaders. Every locality has endorsed them as the
best, and in the raisin world that distinct and individual
production,Griffin’s Seedless Raisins,easily takes first place.

Free from dirt as well as seeds carefully chosen by skilled
hands and alert brains—the seedless raisin, the standard
of quality everywhere.

ARTHUR P. TIPPET & CO.

AGENTS
MONTREAL TORONTO
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E 5¢c. Parchmesr tine

10c. Red Lab:|
S5c. and 10c. Fancy Thin 10c. Cartons

Blue Packages 25c. Cardboa:d
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D. S. Perrin & Co., Limited

LONDON J CANADA An Ideal and Healthy Food

Quality unsurpassed. Test the flavor and crispne s
2




THE CANADIAN GROCER

nes put i p h

archmes tip,
Red Lab |
Jartons

sardboa: d
nd 35c. Tiy

GOLD DUST

Whenever you offer GOLD DUST to a customer you're going
to make an easy sale, due to our extensive, persistent advertising
that says to women everywhere: “"LET THE GOLD DUST
TWINS DO YOUR WORK."

Once a woman tries GOLD DUST she keeps on using it be-
cause of its wonderful cleansing power:; once a grocer makes a
special: effort to push it he_keeps on because he finds the sales
come SO easy.

* Just try pushing GOLD DUST."”
“LET THE GOLD DUST TWINS DO YOUR WORK.”
THE N. K. FAIRBANK COMPANY, MONTREAL
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BORDEN’S \\%/ Makes

EVAPORATED | Poroexs £ Your

MILK NeeL
PEERLESS BRAND B& ....cs=(

‘ Satisfied

Customers

\_‘,/ S

BORDEN'S CONDENSED MILK CO.
" Leaders of Quality " Established 1857

Sales Offices and Agencies:
Mason @. Hickey, Winnipeg and Calgary
WILLIAM H. DUNN

8pne-s Montreal, Toronto and Vancouver
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Broom

shows the dealer a good

profit,and gives the user
a good BROOM.

We are represented in
Winnipeg, Saskatoon,
Edmonton, Regina and
Calgary, by Messrs.
Nicholson & Bain.

Toronto—

The Lind Brokerage
Co.

Vancouver—
Kirkland & Rose.

We are after the Particu-
lar-Grocer, everywhere
in Canada, who wants
high-class BROOMS and
WHISKS.

The Parker Broom Co.

Ottawa, Ontario

o eSS S S

THE CANADIAN GROCER

The Parker

T

on the name and fame of the goods you handle.
Inferior products never get a name and only make
unsaleable stock for the grocer.

Brand & Co.’s products have long been on the mar-
ket—the fame for deliciousness of taste has spread
world-wide and the retailer is sure of profitable
and steady sales when he handles this line.

BRAND'’S India or
Mango Chutney

is right in keeping with all Brand's table delicacies
and is sure to please the tastes of your more fas-
tidious customers.

BRAND’S Al and
Worcestershire Sauces

always leave a lasting favorable impression by
reason of the pleasant taste they add to any meat
foods.

Get Your Spring Orders in Now

Brand @ Co., Limited

Purveyors to H.M. the Late King Edward VIL
MAYFAIR LONDON, ENG.

NEWTON A. HILL. 25 Front St. East. TORONTO.

H. HUBBARD. 27 Common St. MONTREAL,
McLEOD & CLARKSON, VANCOUVER
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Do you know that many of your
customers are being

HELD UP

by the high cost of potatoes and that
Baked Beans have become the popu-
lar substitute ? Beans baked as are

the SIMCOE BRAND BAKED
BEANS contain as much nutriment

inone tin as is contained in a pound of
beefsteak. Notwithstanding
that beans have advanced in

price along with the many oth-
er lines of foods, Simcoe Brand Baked
Beans still remain the same. Call

to the attention of your customers

that we are the originators of the

3's Family Size—THE CAN

THAT CONTAINS MORE
BEANS AT THE LOWER
PRICE.

Write for our new Stmcoe

‘““Hanger.”

Dominion Canners, Limited

Hamilton, anada
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RICHARDS @ BROWN ?
WINNIPEG :
THAT immigrant officers claim that there will be DON'’T you try to land some business in the big
a larger influx to Western Canada than Western Country ? Appo
SVer hetaws. DON’T you start n nd watch your business
THAT the people of Western Canada depend on Z?ows, OW A0S
the grocer for supplies. ;
THAT the dealer depends on the manufacturer DON'T you write us and tell us about your line
for his supplies. qnd _enquire about our facilities for hand-
THAT there is an enormous demand continually ling it ? ‘
for Grocery and Confectionery stocks.
THAT if you do not ship goods to the west some- RIGHT "ow WH"E .0“
one else will beat you out.
THAT you are losing money by your present IT WILL PAY YOU TO KNOW US. - L
attitude. WE GUARANTEE YOU SUPERIOR SERVICE. i
i RICHARDS & BROWN
:' i i
Ai'i,f g WHOLESALE GROCERS and COMMISSION MERCHANTS. WINNIPEG, CANADA
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| : “Winter Pack”
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Sanitary Gan Co., Ltd.,

Nisgara Falls, Ont
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“GRAND PRIX,” FESTIVAL OF EMPIRE EXHIBITION, LONDON, 1911

21 Royal . - 32 Prize
Appointments ™ - - Medals

FREAN’S

PAT-A-CAKE BILLIKEN GOLDEN PUFF CREAM CRACKER

m-——nwﬂ“'— - 0 o
- VRS-
! ‘ l

TEXAS - CRACKER DIGESTIVE BOURBON

FULL LIST AND ILLUSTRATED ALBUM ON APPLICATION

AGENTS IN WESTERN CANADA :

The W. H. Malkin Co, Limited, Vancouver.
Ruttan & Chipman, Fort Garry Court, Winnipeg.

PEEK, FREAN & CO., Ltd., Biscuit Manufacturers,

LONDON, ENCLAND
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HIGH-GRADE
(CONFECTIONERY

We manufacture Confectionery in enormous quan-
tities and are thus enabled to supply at a REASONABLE
PRICE, consistent with the HiGH QUALITY which is always

maintained. 1

We have an extensive variety and invite enquiries
through our sole Canadian Distributors:

., The Manufacturers’ Agency Co.
Halifax, N.S., C. E. Creighton, Bedford Chambers
Boston, U.S.A., Gen. Sales Office, 330 Board of Trade Building

E. & T. PINK, London,

" Better Be Safe
Than Sorry

Less than a year ago a young fellow walked
into one of our offices and announced that he
was about to engage in the grocery business
and that he wanted to purchase some sales
books. Our salesman requested permission to
demonstrate the Keith Account System, the use
of which would shorten his work of keeping
customers’ accounts, eliminating the possibility
of mixing ‘or losing charges and give him full
protection against loss by fire. He replied that
he could not afford to purchase such a system
at the outset, as his capital was small and was
needed to properly develop his business, although
the benefit of the system was apparent. After
explaining to him, however, how he could pay for the system with the money it would save him, he gave us his order and a Keith
Account System was installed in his store.

One night several months later, his store was discovered on fire and before it could be extinguished his stock of goods was
completely destroyed, and his customers’ accounts in the Keith Account System were all that were saved. As his whole capital
was invested in stock, it was only by saving his accounts that he was able to resume business. (Name and address ca request.)

THE KEITH ACCOUNT SYSTEM
ONE WRITING SELF INDEXING : FIRE PROOF
Do you, as this merchant did, feel that you can't afford to buy The Keith Account System? Would vour accounts be saved
if your store burned to-night ? Ask yourself these questions, then obey that impulse to write us and tell you how the Keith Account
System will pay for itself with the money it saves. You won’t obligate yourself.

THE SIMPLE ACCOUNT SALESBOOK COMPANY

Patentees and Sole Manufacturers.

FREMONT, OHIO.

FIRE PROOF

Easy to operate.

T o T P ysﬁrw“;—*

Quick reference.

e &
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DEPARTMENT C,

All Styles Duplicate Sales Books.
Victor Archambault, 28 Bridge St. Sherbrooke, Que.. Representative for Quebec and Maritime Provinces. Sydney McKeever, Box 167, Brockville, Ont
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WHITE SWAN YEAST CAKES
=

The success of “White Swan” Yeast cakes is not a
mere happen-so. For two years the organization
necessary to do the work precisely right has been
evolving and we are ready now with absolute
security of quality and satisfaction. There need
to be no question on that score. Our facilities are
very complete and we are full of endeavor to do
our best.

The *“ White Swan” policy is to offer only high
grade goods and to surround the selling with every
possible courtesy. You can judge us by Yeast
Cakes as well as anything.

ORDER FROM YOUR WHOLESALE GROCER
OR WRITE

White Swan Spices & Cereals, Ltd., Toronto

SOLE DISTRIBUTORS
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American Cans

N SELECTING your-FRUIT and VEGETABLE Cans use

the same careful judgment and criticism that you exercise

in all other purchases.

‘“ American Cans” court such a
test. Cans are not all alike, even

if they do seem similar

and look alike as “two peas in a pod.” Satisfy every one
of your needs in weight, strength, manufacturing detail and
appearance; then consider price, promptness of delivery and
possibility of a continuous supply without interruption. On

the above basis we will
holding your business.

take a chance on securing and

American Can Company

MONTREAL, QUE.

HAMILTON, ONT.

SUPERIOR GRADE

Both in material and in process of manufacture
the explanation of the wonderful and increasing
sales of

ADAM & CO.S

Worcester Sauce

is quality.

The ingredients are from an original recipe,
guaranteed absolutely pure and prepared with
the most scrupulous cleanliness.

FOR BUSINESS BUILDING there is no rival
of Adam & Co.'s Worcester Sauce, and the profit
makes it worth handling.

Canadian Agents :

ALEX, TYTLER cocvc...s saes casove Temple Building, London, Ont,
J. A. CROOKS.... ... ...Bedford, Halifax, N.S
KIRKLAND & ROSE ..312 Water Street, Vancouver, B.C.
G C. WARREN........ ST N e S A R Reglina, Sask.

PROPRIETORS :

Kit Coffee Company

Govan, Glasgow, Scotland

She doesn’t take kindly to substitutes for

WINDSOR SALT

nor to the grocer who fills her salt order
with anything else but this bag, with this
familiar trade mark on it. Most of the
housekeepers in Canada ag;‘ee with her too.

The Canadian Salt Co.,

LIMITED
WINDSOR - - ONTARIO
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F there is one thing more than another that distin-
guishes “Melagama” Brand from other Teas and Cof-
fees it is its good old-fashioned quality.

“MELAGAMA”

TEA and COFFEE

are not only economical to use but they give such satisfaction that you can increase
your Tea and Coffee business wonderfully by making “MELAGAMA " your leader.

The fact that our January 1912 business was double that of January 1911,
means that our goods have merit. Get busy. Enquire about “MELAGAMA.”

MINTO BROS. TORONTO

Auto Delivery Curtails
Delivery Expenses

Service is one of the main features which de-
termines a merchant’s patronage, with delivery
the most important part. Merchants are more
and more beginning to realize the many points
in favor of automobile delivery, because it
brings them more business and because it is
cheaper than any other method.

The Menard Commercial Car

has been designed to meet the demand, and is a quiet car of great reliability, reasonable speed, with
a large reserve of power and a frame of strength and size capable of carrying a load of considerable
bulk and up to 1500 lbs. weight.

The design of tires used on the Menard Commercial Cars reduces the cost of maintaining tires
to a nominal sum. There are many other features of the Menard that will impress it upon merch-
ants for its superiority above all others.

Send for prices and full particulars.

Menard Commercial Motor Car Co'y
WINDSOR, ONT.

11
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» . The MILL I‘xhiif:ll]llsl!ei;’s:; le
Candied and Drained el 5 '

which is at all
times ready to do
its work silently

and perfectly, and
one in which the
highly perfected
mechanism is free
to render its ser-
vice year in and
year out with the
minimum of aiten-
tion and expense.

The kind that keeps its rich,
juicy flavor after cooking.

We make one quality only---
THE VERY BEST. Such a mill is en-
tirely the result of

Samples and prices from: : an extended
experience in the
building of
high-grade mills.

Maritime Provinces,Quebec, Manitoba,
Saskatchewan and Alberta, W. H.
Dunn, 396 St. Paul Street, Montreal ;
Toronto, Lind Brokerage Co., 73 Front
St. East; Ottawa, E. M. Lerner & Sons,
11 York St.; British Columbia and
Yukon, Kirkland & Rose, 312 Water
St., Vancouver.

John Gray & Co., Ltd.

Glasgow

COLES MFG. CO., Philadelphia, Pa.

AGENTS—Chase & Sanborn, Montreal: The Codville Co., Winnipes
Eby, Blain, Limited, Toronto: James Turner & Co., Hamiltos,
Ontario; Kelly, Douglas & Co.. Vancouver, B.C,; L. T. Mewburne
& Co., Calgary, Alta.
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THE SAPHO LINES LEAD TO SUCCESS |

and make good cogs for your business wheels. Here are some of them, profit makers and satisfaction producers:

““Sapho” ' “ Sapho” * Sapho™ “Sapho” gry.s,

Stove Polish

b
£
{

i
4

S

¥

Liquid Bluing

The housewife
wants this line.
The cloth bag
will soon be a
‘“dead head.”

§ The attractive

bottles show

i up well on the

Household
Ammonia

Put up in such
a form that the
housewife can
always keep it
in good condi-
tion. No loss to
her and a gain
to you.

Anti-Dust

A disinfectant
with a good rep-
utation. The
““bane’’ of other
m a nufacturers.
Going strongly.
Keeps the house
clean and sweet.

i.'//_—“:
EWMINEGRAS 5™

'SAPHO

. RECIETERED
“Toveipollss
S—

This is the polish
which we calculated
would take the -

off the others. It!
done so. Once
becomes a rey
friend.

Just drop a card.
Full particulars
later.

SASKATOON V

g

The Sapho Mfg. Co. |

Genuine Specialties - Montreal

o

i shelves. ‘ v
Wwe'll tell you all. ; ! Write about

Ask Us. Tell - You tell N [ Anti-Dust.
Your Customers. the housewife. Worth while,

=g
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FARROW’S *A-1’ MUSTARD

THE BEST BRITISH MAKE—DIRECT FROM THE GROWERS 3

In every market of the world FARROW'S “A-1" has forced its way. Write your near f
agent for a sample tin. Compare the get up, the quality and the prise—then you’ll know the reason wi
CANADIAN AGENTS:—

V. G. PATRICK &CO., 77 York Street, Toronto; T. A. MACNAB & CO., Cabot Bldgs., St. John’s, Newfoundland; W. A. SIMON
39 Union St., St. John, N.B; RUTTAN & CHAPMAN, Fort Garry Court, Main St., Winnipeg; ROSE & LAFLAMME, 400
Paul St., Montreal; C. E. CHOATE & CO., Pickford & Black’s Wharf, Halifax.

et pka.
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EES & PERSSE LIMITED

ESTABLISHED 1884

Manufacturers’Agents
and Warehousemen

PORT ARTHUR FORT WILLIAM
WINNIPEG REGINA
SASKATOON MOOSE JAW
CALGARY EDMONTON

s . REGINA WAREHOUSE
Resident Salesmen calling on

_— i . EVERY jobber
= e - - EVERY day

Agencies and Consignments
Pa. ' R Solicited.
mineu - T
T : ; | Solid Brick and Stone Ware-
4« 8 - houses of approved Mill Con-
-.S 3 - struction, located on private
4 3 | = .
a4 S : spurs, low insurance rates.
oducers:
s “Mi { y ' : li¢s
c_ya'::e" _ Handling and storage facilities
bugudd _ _ the very best.
» caleuluted 3 5 e MOOSE JAW WAREHOUSE
e the suine . -
yers. It has
Once used .
2" rexiar B oo Flats to rent in our new
a card, 2
Ftioulrs Moose Jaw and Saskatoon mayes DV ¢
ter. ' _'j_! E B EDDY Co
Warehouses. e TR
7. Co. ,
Montreal

TEES & PERSEE LIMITED

WINNIPEG PORT ARTHUR FORT WILLIAM
REGINA SASKATOON MOOSE JAW

A . i EENR | TEES & PERSEE of ALBERTA, Limited

' -
n wh ! - A g CALGARY EDMONTON.
MONI .,
. 400

“From the Great Lakes to
the Rockies.” EDMONTON WAREHOUSE

13

CALGARY WAREHOUSE
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A RECCRD Success

¢CAMP” COFFEE produces
horus of praise trom all w
1t 1Ice 1s to

TavavavavavavavavaTavavw AVAYAYATAY A 'A'A'A'.'A“VA'AVAVA'A"’

NELSONS
dﬂk@m

I.OZENGES

AVAVAY AV

AV AV AT AV AV AV AVAY A o

Should be in your confectionery
deparument.

C. NELSON, DALE & CO., LTD.,
WARWICK, ENGLAND.

Y AT AT AT AT AT A Y AT AT A P AT AT AT AT AT AT AT AV A AT AT AV AV A AV AT AT AT AV AT AP oV AV AT AV
A AT A A A A A AT AT AT AT AV A Y AT Y AV AT AT AV AV AV AV AV AV AV AT AT AV AV o
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ALL GROCERS
SHOULD STOCK

Burwick’s
BAKING
POWDER

The original Bak-
ing Powder wish
a world-wide rep-
utationof 70 years.
A genuine British
manufacture and
recognized as
the standard ar-
ticle in the Mother
}1b., $1b.and 1 1b. Tins, Country.
Made from the
finest and purest
ingredients, abso-

George Borwick & SONS |iiery free from

Limited S
alum, acid phos-
LONDON, ENGLAND phates or daleter-

Canadian Agent : KENNETH H. MUNRD, 333  jous substances.
Coristine !nllcllg MONTREAL

Economical and Reliable.

i

B i

TO THE WHOLESALE TRADE

West India Co., Limited

305 St. Nicholas Building
MONTREAL

THE CANADIAN HOUSE OF:

Sandbach, Tinne & Co., Liverpool, Eng.
Sandbach, Parker & Co., Demerara, B.G.

SUGARS
MOLASSES

and all West Indian Produce

We repres=nt some of the chief house:
in Barbados, Trinidad, Jamaica, St
Kitts, Antigua and other islands, beside:
having our own house in Demerara
which was established there in 1782

Ask us for prices before MNiiing
your orders for the ceming season

West India Co., Limitec

AV AvAvava OO0 VAVATYAVAVAW,




THE CANADIAN GROCER

The Home of Wagstatkfe's
MARMALADES

e g

-%WW“"‘W”"“"

HE NAME that is indelibly impressed upon the minds of the people
of your locality as positively the best and purest there is in jams,
jellies and marmalades.

ted

-~

Preserved fruits of the Wagstaffe quality are the lines for you
to handle if you want to best serve the customers’ interests. They
will give satisfaction, there is noYdoubt; and will command repeats
through the favorable impression their quality has performed. Sl

T

%
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R
%
v
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| The accompanying illustration represents the present home of Wagstafie's
1 —the most up-to-date Fruit Preserving Plant in Canada. The walls in processing
' rooms are constructed of white enamelled bricks, the floor is of mastic, and'has
every modern sanitary method that skill or money can procure. AR

-w e

THE PROFIT ALSO MAKES IT WORTH YOUR
uce WHILE TO HANDLE WAGSTAFFE'S.

yuse:
St

= |1  Wagstaffe, Limited

on | Hamilton, Canada

W———— i 15
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Stocktaking Bargains

/ Our travellers have special list of bargains
for you.

B RAND It will pay you handsomely to have a look.

THE SIGN OF PURITY

BALFOUR, SMYE & CO., cos” HAMILTON

'PHONES 3595, 3596, 3597 3598, 748, 462

SN\ ANANS S NANT

Every Live Grocer ? SHE COMESWBACK

SHOULD KNOW ABOUT
“Walker Bin” Fixtures ? F OR MORE

They represent the‘ maximum effici- L AN r\‘z:/:j: ;:ce”ehm[x;:‘:;i;
ency in grocery equipment---the most . Powder she .is sure
complete system for easy and economical e e
handling of a grocery stock, either large Ji TR b this high
e Small. quality line.

They insure minimum of waste, ) FUHEST [:"Y
shrinkage, labor and expense, which ) ' BAKING POWDER
means larger profits. ' N8 ' B e

The attractive display makes cus- # kB ment and Kitchen test

and has long been re-

tomers feel “more like buying and buy- ‘ cognized as the stand-
ard of purity—the line

. 5 ;
Ing more. X you can honestly re-

commend

Write for Illustrated Catalogue B /o You can make no mis-
‘ MODERN GROCERY FIXTURES"” take by offering this
and let us give you an estimate. brand.

Walker Bin & Store Fixture Co. i 7 i smmi"gonfclfff.!

RRPRESENTATIVES: — opicad , 8 TYRLE LONDON, ONT.
Manitobs : Watson & Truesdale, Winniped, Moa. Berlin' On'ﬂrio ) } . ¢ Winnipeg, Man.

BIG who s rsaneg BJELLAND’S
Gm==>VJ11J1) Smoked Herrings in Bouillon

Your Particular Customer will welcome your recommendation to try this line! None but small
selected, summer-caught herrings are canned in these patent tins, and none but pure delicate spices
are used. Scrupulous care and cleanliness are observed in the various processes, and the line leaves
a ‘real’ good margin of profit for YOU. Try a case. Ask your wholesaler.

JOHN W. BICKLE & GREENING (. A. HENDERsON) HAMILTON

Canadian Agents

Produced o1

The St. L
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PURE CANE SUGAR

can always be had by simply asking for

e

Sugar

The Standard of Quality.
Produced only from British Grown Cane Raws. Try our Celebrated Golden Yellows.

The St. Lawrence Sugar Refining Co., Limited, Montreal, Quebec

your customers by pointing out to them the
excellence of the tips of

DOMINION MATCHES

They are silent lighters, do not sputter or spark,
which would endanger inflammables.

The only safe match, having never been
matched.

These lines have gained high- DUMIIWI ""'cﬂ co-, |.|"|TED

est favor wherever introduced. DESERONTO, ONT.

Or The Canada Brokerage Company, Limited, Toronto, Ont.
Abbott, Grant products have The A. Macdonald Co.. Winnipeg. Man.

held pride of place for years and Snowdon & Ebbitt, Montreal, Que.
are unequalled in all grades for

quality and flavor. Al ; _
The family grocery trade will / . i B . l N ] D N
AEh Nainiin: Sisoe sptoandid tooes . U M ‘
> . | ' q |
; )V SILENT
2

LIMITED

BROCKVILLE ... ..  ONTARIO g ey

04T A

/7 DA
L L 4 4

JAMES SELLS EASILY
e sest DOME PAYS WELL
STOVE POLISH BLACK
YOU CAN BUY
LEAD

W. G. A. LAMBE & CO., Canadian Agents, ORONTO

= T %
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MONTREAL NEW YORK

THE CANADIAN GROCER

JAPAN TEAS

We have a few lines just going into store. Also some leafy Fannings.
Ask our Agents for Samples.

FURUYA & NISHIMURA

- NS P AL T

R e s 30 K S R

CHICAGO JAPAN

‘Pride of Canada’
Maple Syrup

is undoubtedly the purest on the
market to-day. It IS maple.
That is why you should have it

to supply those customers asking

for Maple Syrup.
THE ADVANTAGES

to you of handling this line in

preference to others are numerous. You have

the satisfaction of recommending Quality
Goods. You have the pleasure of seeing your
customer endorse your recommendation and

still greater the satisfaction of selling more

goods than formerly.

“PRIDE OF CANADA'" and N-O O-T-H-E-R

1 4 The Maple Tree Producers’ Assoc.

LIMITED
MONTREAL TORONTO

|

BOOKING ORDERS

“GLOBE"

GLOBE'

MACARONI and VERMICELLI

Made from hard wheat without maize or
rice flour, and is absolutely pure.

The season is now opening for the sale
of these goods. Get your share of a
good profit.

D. SPINELLI @& CO.

REGISTERED

MONTREAL, - - QUEBEC

B s S Sl

The Bulk of Your Trade

F. F. Dalley Co., Limited, 50ffaco Ny "

g
Is done with women. They are directly reponsible 3
for the appearance of the home. 3
is the household favorite for polishing the stove. It %
gives a brilliant, lasting shine with little exertion ’
and does not stain the hands. H
Your profit is assured if you stock this popular ¥
household requisite. t

¢

R e




THE CANADIAN GROCER

CLARK’S—§
Pork and Beans |

Are the Pork and
Beans People Buy

CLARK’S PORK AND BEANS

have that natural nutty flavor which
makes them so appetizing.

T RO A OIS BT eI

r

sl

CLARK’S PORK AND BEANS

are packed in the most up-to-date
plant in Canada, and only selected
hand-picked beans are used.

Make a point of getting your order in
for early spring delivery without delay.

CLARK’S PORK AND BEANS

Tomato Sauce Chili Sauce Plain Sauce
3 Sizes 6 Sizes

==, W. CLARK, - MONTREAL

Manufacturer of the celebrated

, Bl  MINCEMEAT in the CAN THAT'S ADVERTISED
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Manutacturers’ Agents
and Brokers’ Directory

Manuructurers and merchauis Cannol eXpect 1o aes clup, inalnias
and get the best outof the Canadian market without the assis:

ance of local agents.

able agents

The following is a representative list of reput
The service department of the Canadian Crocer is a:

he disposal of firms wanting agents nr of agents wanting agencies

— WESTERN PROVINCES

THE
W.H. ESCOTT CO.

Wholesale
Grocery Brokers

o avenve - WINNIPEG
COVERING

Manitoba and Saskatchewan
CORRESPONDENCE SOLICITED

DISTRIBUTORS, LIMITED

P. O. Drawer 99
EDMONTON. ALBERTA

Manufacturers’ Agents, Commission Mer
chants, Warehousemen.
Track connection with all Rallroada

TORONTO

Wire us when
wanting a car of

Evaporated Apples.

WATSON & TRUESDALE

Wholesale Commission Brokers and
Manufacturers’ Agents.

WINNIPEG, - MAN.
Domestic and Forelgn Agencies Solicited.

— WINNIPEG—

H. G. SPURGEON

Wholesale Broker and Manufacturers’ Agent
Oanadian, British and Foreign Agencies Bolicited.
120 Chambers of Commerce. P.O. Box 1812

WINNIPEG
THE J. J. TOMLINSON CO.

WHOLESALE GROCERY BROKERS
Office and Track Warehouse, - 92 Alexander St. E.

Correspondence solicited on domestic and
foreign lines.

FRANHK H. WILEY
MANUFACTURERS’ AGENT
and
IMPORTER

757 Henry Ave., WINNIPEG.

W.H.Millman & Sons

Wholesale Grocery Brokers
TORONTO

W. G. PATRICK & CO.

Manufacturers’ Agents
and

Importers

77 York Street, Toronto

W. G. A. LAMBE & CO.
TORONTO

Grocery Brokers and Agents
’stablished 1885

MACLURE & LANGLEY, Limited

IMPORTERS AND
MANUFACTURERS’
REPRESENTATIVES

Toronto Montreal Ottawa Winnipeg

WESTERN DISTRIBUTORS LIMITED

Whelesale Commission Merchahants, Customs
Brokers and Manufacturers’ Agents, Cars Dis-
tributed, Warehoused and Forwarded. Warehouse
on Transfer Track. Business solicited. Qur posi-
tion is your opportunity.

SASKATOON, - WESTERN CANADA

MacLaren lmg:lr‘;lgl Cheese Co.

AGENCY DEPARTMENT

Ageats tor Grocers' Specialties and Wholesale
Grocery Brokers

TORONTO, Oant. DETROIT, Mich.

G. C. WARREN

Box 1036, Regina
IMPORTER, WHOLESALE
BROKER, and MANUFACTURERS’
AGENT
Trade Established 12 Years.

Domestic and Foreign Agencies Solicited

When Wanting
Canned Vegetables or Fruit

Wire or Write

LIND BROKERAGE CO0.

73 Front St. East TORONTO

FOR SALE

Cheap for cash, Fruit Cleaning Plant
with Date Press. In good running order.

J. T. ADAMSON & CO.

Customs Brokers
and Warehousemen

27 St. Sacrament Street, Montreal
TEL. MAIN 778 BOND 28

LONDON

THE MARSHALL
BROKERAGE COMPANY
67 Dundas St., LONDON, ONT.

Wholesale Grocery Brokers. Fullyequip-
ped to act as agents for British, American
and Canadian grocery lines. WRITE US.

MARITIME PROVINCES —
J. W. GORHAM & CO.

Manufacturers’ Agents and Grocery
Brokers
HALIFAX NOVA SCOTIA

We are open for a few high class specialty
lines

H. R. SILVER, LTD.

MANUFACTURERS' AGENTS
AND GROCERY BROKERS

HALIFAX - NOVA SCOTIA

I'irst-class frost-proof storage facilities.
Correspondence solicited on Domestic and
Foreign lines.

J. A. TILTON
WHOLESALE GROCERY BROKER

ST. JOHN, N.B

Correspondence solicited with Houses
looking for first-class grocery connections.

W. S. CLAWSON & CO.
Manufacturers’ Agents and Grocery
Brokers.

Warehousemen
ST. JOHN, - - - N.B.

Open for a few more first-class lines.

—NEWFOUNDLAND———
T. A. MACNAB & CO.

ST. JOHN'S, NEWFOUNDLAND
A ' AGE!

NTS
and COMMISSION MERCHANTS
Importers and exporters. Prompt and careful at-
tention to all business. Hig Canadian and foreign
references Oable address: ““Macnab " 8t. John's.

MONTREAL——

COodes: A.B,0, 5th edition, and private.
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MANUFACT
BROKE]

(

LOI
F. KE!

Railway Approac

Jam Manuf

tioner
Specialty :—F
Corres;

——BRITI¢
McLEOI

Manufacturers Age

852.6 CAMBII

| Can give strict atti
{ cery Agenci(

. 0. E. Ro
Manufacturers

Evapora

Ingersoll,
ESTI

SUCHAI

This is the seas
COCOA. From
demand daily. It
guarantee Sucha:
makes. Delicious

FRANK L. BEN

WIND?

CAR LOTS OR L
Write us for pric

TORONT(
TORONTO_ONT.

Me DO

Insist up
D. McDOUGALL &




MANUFACTURERS'AGENTSAND
BROKERS' DIRECTORY

(Continued.)

LONDON, ENG.
F. KESSELL & Co.

Railway Approach, London Bridge, London,Eng.

Jam Manufacturers and Confec-

tioners’ Sundriesmen.
Specialty :—Fruit Pulps of all Kinds.
Correspondence Inviteu,

——BRITISH COLUMBIA——
McLEOD & CLARKSON

Manulacturers Agentsand Wholesale Commission

Agents
852.-6 CAMBIE ST., VANCOUVER, B.C.

| Can give strict attention to a few first-class Gro

cery Agencies. Highest References.

| 0. E. Robinson & Co.

| Manufacturers and Buyers of Dried

Evaporated and Canned
Apples
Ingersoll, - - Ontario
ESTABLISHED 1886

SUCHARD’S COCOA

This is the season to push SUCHARD'S
COCOA. From now on Cocoa will be in
demand daily. It pays to sell the best. We
guarantee Suchard’'s Cocoa against all othe:
makes. Delicious in flavor. Prices just right,

FRANK L. BENEDICT & CO.. Montreal
Agents

THE CANADIAN GROCER

HOUSEWIVES’
FAVORITE

WHITE DOVE
Cocoanut

The White Dove, symbolic
of purity, is the proper brand
for this popular cocoanut.
Every can passed over the
counter will return many
profits in good will. Be sure
to stock “White Dove."" Full

particulars from

W. P. Downey

MONTREAL, QUE.

WINDSOR SALT

CAR LOTS OR LESS. Prompt shipments.
Write us for prices. Phene order at our
expense.

TORONTO SALT WORKS
TORONTO ONT. _ GFO.J.CLIFF. Manaser

MecDOUOAL L

Insist upon having them
D. McDOUGALL & CO. Ltd., Glasgow, Scotland

CLAY PIPES

Queen City Water
White 0il

GIVES PERFECT LIGHT

Thas most economical high-grade o))
ever sold in Canada,

FOR SALE EVERYWHERF

If you are looking for trade with Irish merchants
there is one paper that can put you in teach with
buyers. and that is the

Irish Grocer, Drug, Provision
and General Trades’ Journal

10 Garfield Chambers, Belfast, Ireland

THE PEOPLE OF

JAMAICA

are now buying things in the
United States which they ought
to buy in Canada. They don’t
know what we can do. A small
advertisement in the

RINGSTON
“GLEANER"

might bring inquiries. Better
write for rates to

I. C. STEWART, Halifax

When writing to advertis-
ers, kindly mention this paper.
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The Herald of PROFITS
in Business Done on Credit

ALLISON oo

Credit business is convenient, desir-
able, easy to hold---and PROFIT-
ABLE---when you get the money

And experience.--the experience of
thousands of men like you---has
demonstrated that ALLISON COU-
PON BOOKS do make the credit end
of the business SAFE.

HERE'S HOW THEY WORK :—

When aman wants
credit. give him an
Allison Coupon
and have

slgn form at

the front which be-
comesthen his pro-
missory note lo you
As he buys, you
tear out coupons,
and when his book
is exhausted you
can collect your
note or extend his
credit for anothe:
book. as you deem
wise. No pass
books.no charging,
no time wasted, no
errors, no disputes

For sale by jobbers everywhere.
Manufactured by

Allison Coupon Company

INDIANAPOLIS, IND, U.S.A.

FREQUENCY OF SAILINCS

Every eleventh day a
Pickford & Black steamer
leaves Halifax for Ber-
muda, St. Kitts, Antigua,
Barbados, Trinidad and
Demerara ; theround trip
occupying thirty days.

For further particulars
apply to

PICKFORD & BLACK, Ltd.

Agents
NALIFAX, NS

ESTABLISHED 184

BRADSTREET'S

Offices Throughout the Civilized World

OFFICES IN CANADA :

Calgary, Alta. Vancouver, B.C
Edmonton, Alta, Hamilton, Ont.
Halifax, N8, Montreal, Que.
London, Ont,
Ottawa, Ont,
8t. John N.B. Winnipeg, Man.
Reputation gained by long years of vigorous,
eonscientious and successful work.

THOMAS C. IRVING, W25 <clas

TORONTO

The GCondensed Ads. In this
Paper will bring good resuits
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FLUID
VERO {348 Prepared from the finest British beef by a firm with 46

ALLBEEF & ALLBRITISH] years’ experience in making beef extracts.

Send for prices and sample.

“ VEROX " is highly concentrated and much stronger than most beef extracts—and more economical
in use. It is an ideal strengthening food and is used extensively for invalids and growing children.

“VEROX " is also made in tablets, one of which is sufficient to make a large cupful of stimulating,
healthful beef food. The “VEROX" tablets have a delicious flavor of fresh garden vegetables.
A good profit is assured the grocer who sells “VEROX" goods.

Tooth’s Extract of

WHOLESALE AGENTS WANTED FOR TORONTO, MONTREAL AND WINNIPES. [Meat Co. Est. 186"

12 Duke St.,, London, S.E., Englan:

TEA LEAD

(Best Inocorrodible)

Buy “PRIDE OF THE ISLAND” Brand

as extensively used for years past by most of the leading
packers of Teain Canada.

ISLAND LEAD MILLS, LIMITED

Tel. Address: "Laminated,” Londen. LIMEHOUSE,
A.B.C Codes used 4th and Sth Editions LONDON, K., ENG.

Canadian Agents HUGH LAMBE & CO, TORONTO
J. HUNTER WHITE, ST. JOHN, N.B
CECIL T. GORDON, MONTREAL

Outside
Appearance

adds prestige to your
store in the eyes of
your trade.

An awning affords
protection from the
sun and excessive
light to the interior
thus allowing your
stock to retain its new
appearance—a point
that will always make
it saleable, and inci-
dentally add to your
profits.

Ask us for quota-
tions

London, Ont..

|
|
ol
‘I:

McLEAN

MRk THAT'S THE NAME

WHITE MOSS

When your customers ask for
cocoanut, hand them the

White Moss Package

RN

R

)
N\

You can’t give them anything better or
anything " just as good.”

The Canadian Cocoanut Co. - Montreal

THE SALT EVERYBODY WANTS
IT°'S THE BEST,

“Ontario People’s Salt”

For prices, etc., address

The Ontario People’s Salt & Soda Co., Limited

KINCARDINE, ONTARIO ‘ﬁﬂ
o —

euick @ —~ | U

CLEAN S I
.JAG‘K cm;ousv

HANDY g% ~r T JOBBERS
- STOVE poL! Stk

Y,

¥%-1b tins—
3 dox. in ease.

CONFECTIONERY BOOMING

We can supply you with the purest pf 'candy at
the lowest price and want you to get in touch

Y BARRATT'S CANDY

is famous for its purity.

PENNY LINES  BULK GOODS NOVELTIES

Stocks carried. Write for samples of special
selling lines in Canada. .
AGENTS:

BRITISH CANADIAN MANUFACTURERS’ AGENCY
I4 St. Nicholas Building, Montreal
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ESTON’'S Soda Biscuits have the
distinction of being the largest Sc.
package of biscuits put up in Can-
ada. They are especially known for their

appearance and positive quality only the
best ingredients being used in their manu-

facture. The public know a good thing and

little effort is needed to create a »ig demand.

WESTON’S
SODA BISCUITS

are packed in 24’s and 48’s, with 24 biscuits

=
:

¥y -;__‘m&_g‘.‘ <

A

to the package.

You should write for sample package, which
will be gladly sent on request. We are con-
fident you will be delighted.

GEORGE WESTON, Limited

TORONTO
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Sales Increase Steadily

As the convenience and quality of EDWARDS'’
DESICCATED SOUP become more widely known,
its sales are bound to become enormous.

The grocer who features

FFDWARDS
DESICCATED soup

and thus links his store with the advertising now go-
ing on all over Canada, will reap the greatest benefit,
and build up a steady trade which will help the sales
of all his goods.

EDWARDS’ DESICCATED SOUP

is made in three varieties, Brown, Tomato and
White. Retails at 5c. a package, and in canisters
at 15¢. and 25c.

Your orders will be promptly filled if sent in at once. Novel
Window and Counter Cards and other sales stimulants are
liberally supplied.

DISTRIBUTORS :

W. H. DUNN, 396 St. Paul St., Montreal
W. G. PATRICK & CO, Toronto
W.'H. ESCOTT & CO., Winnipeg

If You Have Any 'Doubt

About any class of goods, the best way of satis-
fying yourself as to whether they are worth
stocking or not, is to get a sample free and give
it a trial. If it pleases you it will please your
customers.

“GOLDEN RAY

CLEANER

is a line which every housewife in Canada will
want sooner or later, and you may as well satisfy
yourself on its merits as not.

An Effective Hand Cleaner

as well as a sure remover of stains from any fab-
ric. Cleans canvas shoes, etc., with wonderful
results.

WRITE FOR SAMPLE

WAITE & FULLER, 143 McGill St., Montreal

Have No

Hesitation

in recommending to your best customer

‘Bluenose’ Butter

It always opens up in excellent shape, and
its quality and flavor are remarkably fine.
Taste ‘Bluenose' yourself! Then you'll
feel more enthusiastic about recom-

SMITH

AND

PROCTOR

SOLE PACKERS

mending it.

Halifax, - N.S.

SOLE PACKERS

SMITH & PROCTOR, HALIFAX, N.S.

SWEETHEART BRAND

‘Baking Powder and D. S. F. Mustard

6, 12, 16 oz. 4%0z.3Tin
Two Staple Lines  Good Sellers QUALITY Guaranteed Satisfaction Assured
Are you handling our Jelly Powder?

IXL SPICE @ COFFEE MILLS, Limited

LONDON, ONTARIO

Trade Mark of Quality
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CANADIAN GROCER

KO-KO-BUT

TALK NO. 7

Mr. Groocer1:

A little use of salesmanship, a little educational work,
will make your customers give KO-KO-BUT, the perfect
cooking butter, a trial and you will never regret the day you
do it. KO-KO-BUT is bound to please. It makes cooking
more satisfactory in every respect. Your customers will

thank you for introducing it.

KO-KO-BUT

is 1007, pure. Can you want anything with a better guar-

antee of quality?

We advertise FREE for retailers. Do you want your

name advertised in your locality ?

Dominion Cocoanut Butters Limited
Montreal

BISCUITS

from the Old Country

Some of the most popular Biscuits
in Britain are made by

M°VITIE & PRICE

Biscuit Manufacturers

EDINBURGH and LONDON

The thousands of new-comers to
Canada will welcome the sight of
their old favorite varieties in your
shop.

AGENTS:

Ontario and Quebec
W. G. PATRICK & CO., York Street, TORONTO
M 2 ' “d < & 'y
RICHARDS & BROWN, James Street, WINNIPEG
British Columbia and Yukon
KELLY, DOJGLAS & CO., Ltd,, Water St. VANCOUVER

¢ (TCHENER n

speak the praises of

OMPOUND JAM

OSHAWA -

ALL WE SAY WE MEAN

And what is more, you can do the same when you tell
your customers of our high quality jams. Tryacan
on your own table—we know that you will then be-

Kitchener Brand Jams

with both confidence and sincerity. Don’t try to con-
s vince your patrons that something else is just as
good—you’ll be found out.

RASPBEB_R_Y The best ripe fruit and high grade sugar with the

aid of modern cooking apparatus characterize all
Kitchener Canned goods.
start off they will win the favor of your trade. h

Ask for Quotations.

OSHAWA. CANNING Co,

H el

You will see that from the

- ONTARIO
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Why Not Make Your
Full Profit in Cheese?

You frequently give overweight.
You have many scraps and crumbs to dry out.

You lose time.

It takes strength to use a butcher knife.
It is impossible to weigh out your full value.

A Perfection Cheese Cutter cuts
out the full value.

Every clerk can use it without
a mistake.

The leverage on it makes the
cutting easy.

Overweight and wastes are
prevented.

It takes one-third the time.

It is popular-priced and lasts a
lifetime.

A Perfection Computing Cheese
Cutter, bought now, will
save its cost before the
summerisover. Buy it now

Manufactured by the

American Computing Co. of Canada, Hamilton, Ont.

Grocery
Advertising

By Wm. Borsodi

It contains suggestions for
special sales, bargain sales,
cash sales, etc.; ideas for
catch lines or window
cards, and many hints for
the preparation of live ad-
vertising copy. A collection
of short talks, advertising
ideas and selling phrases
used by the most success-
ful grocery advertisers.

PRICE $2.00

ALL ORDERS PAYABLE
IN ADVANCE

MacLean Publishing Co.

143-149 University Ave.. Toronto

Headquarters for

Maple Flavor

Henderson’s Tri-Maple Flavor 1s
the best thereis made in Maple Flavor
A good seller and repeat order
producer.
Sold in bottles or in bulk.
Let us quote you prices
and : ubmit sample.

THOS. HENDERSON

Manufacturing Chemist

86-88 Fulton St., - New York

OAKEY’S

The original and only
Genuine~ Preparation
for Cleaning Cutlery,
6d. and 1s. Canisters.

‘WELLINGTON'’

KNIFE POLISH

JOHN OAKEY & SONS, Limited

Manufacturers of
Emery, Black Lead, Emery, Glass
and Flint Cloths and Papers, etc.

Wellington Mills, London, England

26

The machine that is reducing
bills for hundreds of dealers.

No big advertising bills when |

you have an

Automatic Printer

Can be attached to any paper :

wrapper and prints as you pull
the paper off. Can you imagine
anything better for announcing
cheap sales at a minimum
of cost.

Always keep your name before |

the customer. Make her
know you better.

UTILITIES LIMITED

MONTREAL

Bec
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THE CANADIAN GROCER

Why we are able not only to maintain our sales but
also increase them ¥

Why in spite of intense competition we continue to
receive orders from the best dealers from all over the
Dominion?

Our guiding light in the past has been quality and
it will shine as brightly in the future. On that vou

RAMSAY’S
FARM CREAM SODAS

Delightfully wholesome. Are made in the “Sunshine
Factory” of Canada. - Their appearance on the mar-
ket signalized a revolution in the biscuit industry,
because dealers were formerly unable to secure sodas
capable of maintaining for any length of time that
crispness and delicacy which appeal to the palate.
Don’'t hesitate to write if our travellers do not call.

We will appreciate your business and know that
vou will be satisfied with the goods.
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Montreal

Ramsays Limited
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“BANNER” BRAND JAMS

Have long been recognized as the leader of Pure Fruit Jams. It is the
lowest priced high quality jam on the market---a trade winner for the
dealer and a pleased-smile producer for the consumer. When selling Jam
by the pail you sell larger quantities and give better value for the buyer’s

money.

|\DNER& BENNIR
‘URON'?A

«-

It's 2 good proposition---get in touch with us.

Put up in 30-1b. wooden pails; 5-1b. tins, 8 to case; 2-1b. tins, 24 to case.

LINDNER & BENNER, 2=:

Western Agents---Laing Bros., Wholesale Grocers, Winnipeg.

TORONTO

WE HAVE SOME SPECIAL VALUES IN

BROOMS

An especially good line is a bamboo-handled, 4-string, at $4.00 dozen

- It will pay you to wait for our Travellers

They are carrying samples of lines that will interest you

Also they have a word to say regarding CANNED GOODS for 1912 that
should put money in your pockets

A SPECIAL---A Green Ceylon TEA

at 18%c.
Fully worth 22c.

Chest 100 lbs.
Write for sample,

EBY-BLAIN, LIMITED

Wholesale Grocers

Spices, and How to Know Them

By W. M. GIBBS

The only book on the subject—just published. The
merchant or salesman, who knows all about spices, can com-
mand the spice trade in his territory. To get this informa-
tion, he should read this work, dealing with PREPARATION,
Use and ADULTERATION OF SPICES—a chapter devoted to
each spice.

14 Colored Plates. 176 Pages.

Price $3.50, Postpaid.
MACLEAN PUBLISHING COMPANY
Technical Book Department
143-149 University St. -

100 lllustrations.

Toronto, Canada

Toronto

STORE MANAGEMENT—COMPLETE

16 Full-Page
lllustrations

ANOTHER NEW BOOK
By FRANF. FARRINGTON
A Companion book to Retail Advertising Complete
$1.00 POSTPAID
Store “'Store Management—Complete" tells all about the
Manﬂiz'"‘,"m
Complete

management of a store so that not only the greatest sales
but the largest profit may be realized.

THIRTEEN CHAPTERS
Here is a sample:

CHAPTER V.—The Store Policy—What it shonld be
to hold trade. The money-back plan. Taking back goods.
Meeting cut rates. Selling remnants. Delivering roods
Substitution. Handling tel=phone calls. Rebating railroad
fare. Courtesy to customers.

ABSOLUTELY NEW JUST PUBLISHED

Send us #1 00. Keep the book ten days and [ it isn't

worth the price return it and get your money back.

TECHNICAL BOOK DEPARTMENT
143-149 University Ave., Toronto, Canada.

272 Pages
Bound in Cloth
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RAISINS

Valencias are getting very scarce, Denia about ex-
hausted and the only supplies left being a limited
quantity in London to carry through the balance
of the season.

We have a good substitute in California Seeded
and we now offer

Choice Seeded, 1 lb. pkg., 7%
Fancy Seeded 1 1b. pkg., 73
—very fine fat quality fruit.

JAPAN TEAS

With the high prices being now quoted on leaf
Japans, we have some siftings and fannings
which should come in very handy for dealers
who want Teas for price. @ The quality of the

draw is just as good or better than in the
leaf kinds.

Japan Siftings, bulk - 94
” " 1 Ib. pkts., 10%

“ * Fannings, bulk, 11
= “11b. pkts., 11%

H. P. ECKARDT & CO.

WHOLESALE GROCERS
Cor. Front and Scott Sts.- = TORONTO
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For Years in the Lead
—Still Leading

is the unparalleled record of these two brands of staple
condiment.

COLMAN'’S MUSTARD
KEEN’S MUSTARD

Double Superfine Quality e

—In square tins L SPECIAL WARRANT

i :,% MA%mrmens TOTHE(

Any dealer stocking these brands will be cater- ‘ C ‘ N_D\_]_“
ing to the demands of the general public. \ D )
' G

; 3 L

MAGOR, SON & CO. %,

TRADE ;
‘ BULLS Y\
G Mnetar

et \ .‘: Doug[ £ SUp:RFI\(

AGENTS FOR THE DOMINION OF CANADA

403 St. Paul St., MONTREAL
Toronto Office, 30 Church St.

SUGGEST TO MRS. CUSTOMER
THAT

the food value for children is higher in Crown
Brand than in any other syrup. Those who can
not digest other sweets can freely digest

CROWN BRAND CORN SYRUP

and children can eat all they want of it not f
only without harm, but with real beneft. i
Don’t you suppose that if your customers
knew these facts it would help your sales?
Remind them of it.
LIMITED
MONTREAL-CARDINAL-TORONTO -BRANTFORD —~VANCOUVER {
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Dominion Wholesalers in Convention

Annual Meeting Attended by Members of Trade From Western, Eastern and
Central Canada—Contract Selling Plan, Rights of the Trade, Price-Cutting,
Secret Rebating and Extension of Credits Among Questions Discussed—Archi-
bald Miller, of Quebec, the New President.

l'oronto, Feb. 15.—Wholesalers from
ar west as Caleary, Alta., and as fai
as St. John, Monecton and Fred-
c¢ton, N.B., were present at the annual
etine of the Dominion Wholesale Gro-
<" Guild at the King Edward on Mon
and Tuesday of this week.
Ilueh Blain, Toronto, the president,
<ided Matters of common interest
the wholesale trade were advanced
| diseussed, among the more llh;u-l'l:lll'
+ the Contraet Selling Plan, the
vet Commissions Aet, the Work ot
Credit man in a Wholesale House,
Bulk Sales Aet, loyalty among mem-
ind  to manufaeturers, and In
ces ol where some  manutacturers
sard to be diseriminating against
esitlers %_\ selling direet.
\ pleasing feature of the convention
i bhanquet siven I».\ the Toronto
ale trade to the visitors on Mon
nizht
'resident Hueh Blam, Toronto, ealled
convention to order about 1030 and

trodneed Mavor Geary of Toronto, who

comed the visitors to the ey, He

crred i complimentary terms to the
“Guld ™ whieh had sueh an las

L] 0] ('l"l”“

. the Dominion Wholesalers®

¢ sald. **were a combination of
terests with the objeet in view to in
e prtees ;1:.1| Lo 1-.»mhmv as i )uunnltlv\
unst the common cood of the |n*n]vl-
would not feel so keen i welcomine
1t here. But 1 know a number of yvom
mhers, and I am glad you gentlemen,
ough competitors i business, ean
tocether from Halitax to Vanecon-
lor a common ;!HH].”
\rehabald Miller, Whitehead & Turner,
chee,  vice-president of The Guild,
ed, referring joeularly to Toronto
ther, whiech- he had expeeted would
¢ shown a considerable advantace
r that let't in Quebee eity: but in this
was doomed to some 1||\:l|'|ll>1nlHI('HY.

appreeciat

«d the welcome of .\I:l)-il'
ry and stated that so far as the Guild
coneerned there was no combination
nduly enhance prices. There was no

ol men dome business on sueh a

F'margin as the wholesale erocers

A Voice from the West.

W Georgeson, Georgeson & o, Cal
Alta., vice-president for Alberta,
ed his appreciation of the Mayvor's

e

NStalt Corre \|u|r‘.\»-"m—

He rejoiced in the crowth of Toronto
and Montreal The advance of these
mmportant eities as manulactaring cen
tres meant erowth of the West and as
the West crew so would these and other
laree eastern eities

The Guild te m was an ordinary as

socition of members assembled to see

what ecould be done to prevent ram

among its members

*‘For 25 m M vears,” e added,
wholesale groecers didn’t earn eommon
interest on ther money Thev got to

ARCHIBALD MILLER. Quebee City,

Flected President of Domimion Guild for
1912
|

rether, not to ereate a monoply or to

enhanece prices, bu to consider qnes
tions ol mutnal benetit whieh  would
place distribution on a better basis 1
Some Money in the Bank.
Dominion seeretary, J. Stanlev Cook,
of Montreal, presented the financial re
port tor the iN')'Tlll! sinee the last meet
ing, covering a term ol nearly two vears.
It showed receipts ol SHO8T47T and ex
penditures of 212104, leaving a bal
ance ol $1,566.435. There 1s also an iten
of outstanding accounts off #5350 o
whieh there has been no bhills sent out as
vet and whieh adds that amount to the
total balanee.
Working of Bulk Sales Act.
Thomas Jobin, of Winnipeg, reported
on the workines of the Bualk Sales Aet
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in Manitoba. It is one of the best acts
for the grocery trade that has ever been
passed in the West. This Act makes it
impossible for a seller of zoods in bulk
to defraud his ereditors. The man who
purchases a retail business has to as-
certain the debts the seller owes, and

the seller does not make arrangements
for settling sueh debts, the purchaser
withholds that amount:; because 1if the
seller fails to meet suech habilities, he
will be held l"*l"'ll‘lilll‘ for them Be-
fore the Bulk Sales Aet was Jn foree,
Mr. Jobin explained, a man could sell
his business, receive the purehase price

and decamp, thus defranding the whole-

sitle men from whom he had purchased
vods on eredit

President reportes A 1 A
similar to this had been brought bhetore

the Ontario lecislature for some time

back and he was lead to believe that
the covernment wias now n correspon
denee wit those provinees wh had
already adopted it, no doubt with a view
o passing st an aet i tntari
MONDAY AFTERNOON SESSION
(n openinge the alternoon Sess10
'resident Hue Blan present ~ i

nual report as tollows

My first duty is to thank the Guld
for electing me President. Unfortunate-
Iv I was unable to attend the last annual
meeting, and theretore add not an op
portunity ot personally expressing my
appreciation of the honor yvou conferred
ipon me, but took oecasion, ~“-'Hlb\ al
terward. to do so by letter, setting fortl
my views in terms, whieh, | trust, met
with vour approval. Had | been present

I would. most certainly, have done my

utmost to have deelined aceeptanee, leel-
ing that 1t would be impossible for me
to do Justice to the position Having,
however, 'n'!‘n S0 hunnr\"l 1 my ;mwnvv.
I considered it ineumbent upon me to
» annual

comply with the deecision of tl
meeting, and have done the hest 1 eould
tor the advancement of our business n-
terests during my ineuambeney of the
olfice
Result of Improved Methods.

| congratulate the trade upon a fairly
satisfaetory business last vear, largely
the result of the adoption of improved
business methods. It i1s true that this
was but sharing in the general prosperity
ol the country, but a share in the gen-
eral prosperity can easily be lost by
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want of proper attention to sound busi- Membership Qualification. The evolution in trade in recent yea
has, as you all well know, gradually ;
upon the market, in package form, ma
lines of goods that were formerly s
in bulk. These goods being put up

der well-advertised brands, and in m:

ness prineiples, and ean be more than
lost if the thoughtless and dishonest
practices of the secret cutter and con-
tract breaker should prevail, and to
which it 1s my duty to make reference

It has also been my duty to decide the
question of the qualification for mem-
bership. The constitution provides in the
form of application for membership, in
addition to other clauses, the following:

satisfaction. membered, is, there can be no comju

£ later-on. _ or less attractive packages, have gra
?% In my ecapacity as President, it has “In making this application we ally attraected the attention of the ¢
.,ﬁ been my duty to give eareful thought and beg to state that our lmfnn-“ is be- sumer, and to-day we find a large p
R study to many matters of vital import mg carried on as a strietly whole- centage of goods, that were forme
ie‘f" to the trade, and I am convinced that our sale grocery business, and is not a bought and sold in bulk, now be
B future weltare depends, to a great ex- co-operative concern, whose mem- hought by consumers in packages,
tent, upon a high standard of business hers or stockholders are made up of here it might not be out of place to
ethies and well organized provineial retail merchants: we are not in any mind the eonsumer that to some ext
assoclations. way connected dirvectly or indirectly at least, the enormous sums of mor
It cannot be assumed that an in- with any plan or agreement by which spent annually in advertising food p
dividual house ecan, or will, adopt or our stockholders are to receive divi- duets and putting them up in expens
carry out a broad poliey for the better- dends on the basis of their purchases, packages, are paid for by the consun. r, o tist's
ment of trade, for in such cases we are neither are we interested direetly and this, to some extent, adds to
apt to restriet our vision to immediate or indirectly in the profits of any cost of living. This reference to St woods
surroundings, and look only at a super- retail grocery business.™ evolution of trade in package goods s ibate '“”‘_”,,, g
fiecial or temporary advantage. It is only not to diseuss the wisdom of a tr ant or amer
i by getting together and trequently dis- : : in package goods, but to point out arabivoa Gvin
‘< cussing fhe question of trade, that we effect it has upon our business, as v. and the me
can hope to maintain a high standard tributors of food products. The esser ML A COMMET
; that will give general and continued ’ of it all, the indubitable fact to be ceepts rebates
A 3
|

In this connection I regret to say that tion in the same brand of goods withou cither ease b
I have been ealled upon (during the g, gl the annihilation of that brand. The r 4 o vears' imp
vear) to sanction the dissolution of the son 1s, the retailer and the wholes: ave of the
Halifax Guild. This braneh of the Guild | cannot work for nothing, and will d it would
seems to have had diflieulties, which a | Ll interest themselves in the sale of a e owner of t
well oreanized Guild could have prevent- ! prietary artiele, the marzin upon w & condition ti
ed. and I hope the Halifax Guild will %, will not earry its fair share of the old at a fixed
at an early date, re-orcanize and cordial- ] pense of distribution. E e eriminally h
buver It

ST, bl v CARE B 5. 2N

Iv co-operate on a basis that will secure :
' I it ‘ Secret Rebate Question.
for the trade in the east, a healthy, at the eourt
active, beneficial provineial assoeiation. While I regret to say, jundging by s a secret reb;
action, some manufacturers have

New Applications During Year. ‘ given this matter very serious consids
On the other hand it has been the tion, I am pleased to say many ma
pleasing duty of the Exeeutive Commit- facturers have, and it 1s a well-kn: : I may say hw

{

a breach of

Comparison W

tee to approve of the tollowing appliea- fact that the great volume of trad rietary- artiele,
tions, and instruet the Seeretary to ad- in the protected hrands. - 1 value. at a |
vise the applicants of their election as b This condition of trade has had t¢ an to another
menibers of the Guild: faced, and carefully dealt with, beca - 3 nation and as m

35 .\10']']!&-[1\ ('o., Limited, Collinewood. HUGH BLAIN., Toronto, it gives an Hillmrlxlllﬁ_\' for dishon t e for a raillway

W. P. Jamieson & Co.. Limited. Win- Rebivine Prasident. who Presided Disnne competition, It eives an opening Lol pper for the
unserupulous employver and the dis! ] rried under t

nipeg. the Sessions and at Banguet Mon- {
‘3=l¢-‘)l-(' Preservine ('o.. QHC}I('V, Jaxv: Night. est 4'Il|]||n_\'v, It opens the field for tween the same
Stewart & Mobley, Prince Rupert. secret rebater and contraet breaker, eight than 1t
Magnan & Chevalier, Joliette. as vou know, the secret rebater in m pper The 1

This must be sicned by the applicant, ; . : : y
; and discounts on proprietary good ch a thing wo

Puddington-Wetmore-Morrison, Lim-

sted St 1Al N R and is the condition on which member-
iteda, St. John, N.b.

: essentially and necessarily dishonest, ed. but would

ship is civen. : :

) S SRS ; P sven canse he 1s oblizced to earry on his I held up to
In connection with the application of ‘

W. P. Jamieson & Co., Ltd., Winnipeg,

there was no provineial Guild to eive My decision. under the cirenmstances,

Injustice of Wholesaler to Consumer. farious business dealings secretly n without a

The seeret rebater deceives himsel emy of publie
to the belief that he is making m erest  exeerat
hy securing business on whieh there d perhaps be t
present diminished profit. e dees lation of 1its ¢
himselt into the bhelief that he can ilway Commi:

from his customers and the publie 1 bring sueh

its approval. Under the ecirecumstanees that anvone interested in a retail busi-
we passed the application as approved, ness is not eligible to become a member
and would ask vou to eonfirm the action of a Wholesale Grocers’ Guild, and
taken. The $£150 which would have gone theretore, even il the application has

to the Manitoba Provincial Guild, has been passed cannot be a member, will . na
AL, A4 ] e ? TR " faet that he is a eriminal in the « ognition of 1

of the law. If a proprietor, he dece 1€

the manufaeturer, whom he is in h It 1t 1s legall
bound not to deceive, and he dece pany to cha
his eompetitors who are in honor b richt price f(

’ : . . ; : to maintain good faith with him 3 hould surely
and one-half retained as its share by the nz to the ¢onsumer, and hoenee tie ruie, or individua

Dominion Guild. I would also advise rinking any merchant havine o rvetuil A Criminal Act. the richt
that, in all similar cases, a like course counfer, inelivible for membershi) in tie The commereial traveler who, wit ' lf’fhi’; hor
should be followed. W Lolesale Ghrocers® Guild. the knowledge of his prineipal, sells | l
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heen held by the Dominion Guild, sub- 1 trust, receive vour approval and en
Jeet to your direction. In the absence dorsation. The wholesale trade has re
of the Provineial Guild, I would advise cognized the injustice, and has endeator-
one-half of the amount beine paid to ed to enforee the rule, especially so fawe
the Guild whieh the applicant joined, as preventine the wholesaler from ol
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of the president and some

etary coods at eut prices, or gives a

chate off the stipulated price to a mer-

¢ or a merehant’s elerk, i1s unques-
onably a eriminal in the eyes of the
v. and the merchant or clerk who l)ll_\'s
om a commereial traveler and secretly
ceepts rebates is unquesionably a erim-
I in the eves of the law, the penalty
either ease being, a fine of $2,500 or
o vears' imprisonment, or both. The
suaee of the Aet is definite and plain,

d it would appear certain that even
e owner of the goods, 1f' he bought on

¢ condition that the goods should bhe

sold at a fixed price, would be held to

¢ eriminally hable if he gave a rebate
buyer. It is reasonable to believe
at the eonrt would hold such an Aet

s a seeret rebate. It would eertainly

a breach of faith and a moral erime.

Comparison With Railway Methods.

I may say further, that to sell a pro-
rietary- artiele, having a recognized fix-
d value., at a less price to one person

han to another, 1s as mueh a diserim-

nation and as morally wrong, as it would

e for a railway company to charge one
ipper for the same quantity of goods,
wrried under the same conditions be-
een the same points, a lower rate ol
reizht than it would ec¢harge another
ipper.  The raillway that wonld do
ch a thing would not only be heavily
ed. but would be exposed by the press,
d held up to the world as a eorpora-
m without a soul--as a dangerous
emy of publie rights, entitled to the
erest  execration and econdemnation,
d perhaps be threatened with the can-
lation of its charter. The Dominion
ilway Commission would  ecertainly
1 bring sueh a eompany to a speedy
ocnition of its responsibility to the
":1
it 1s legally wrong for a railway
ipany to charge more or less than
richt price for freight on an artiele,
hould surely be morally wrong for a
or individual to charge more or less
the right price for the article it-
[f this be granted, (and I do not

see how be denied) then the t-hl_\
question that remains 1s, ecan the right
price of an article be ascertained, tor )
it can, then the price so ascertained
should, undoubtedly, me enforeed just as
rigidly as the rate of freight. It must
at onee be admitted that an absolute
standard for like commercial commodi-
ties i1s lmpossible, because a uniform

quality of commodities can neither Le

made nor maintained, but these econdi-
tions do not apply to proprietary goods.
A proprietary article ean be, and fre-
quently is, of a uniform standard qual-
ity, and sueh an article should have a
uniform standard fixed price, and this
price should be established and enforead
in the recognized channels of trade, and
should govern the manufacturer, the
wholesaler, and the retailer

Suggests Trade Commission.

To :u*ruln}n]l.\h this, there should be a
properly econstituted Government com-
mission, with powers commensurate with
the requirements, and corresponding in
secope and authority with that of the
Dominion Railway Commission. I would,
therefore, strongly recommend and urce
the ereation of sneh a ecommission ll_\' the
Dominion Government. When goods are
[“ill'!'ll upon the market, they become
articles of eommerce, in which the pub-
lic have an interest, and when fixed
prices are established they should be
subject to the examination, adjustment
and approval of sueh a eommission, and
then they should be properly enforced.
The interests of all parties concerned
could, in this way, be properly looked
after and protected. I conceive it to be
the duty of a Government to extend to
every citizen equal rights and privileges
so far as it is possible to do so under
legislative and administrative anthority.
There is no question I know of which
is of more importance to the consumer.

Act Regulating Combines.

If the consumer has reasonable
grounds for believing that he is being
charged exorbitant prices for goods, he
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has the means ol mtiating an investi-
vation under the Hon. Mackenzie King's
Aet, passed by the Dowminion Govern-

ment for the investigation and regulation

ol eombines. This 1s an admirable Aet
1p to a eertain point, but it stops being
readily effective at that important point
where a }'l‘uln':'i»‘. constituted permanent
commission would take up the investiga-
tion and conduet it to a satisfactory con-
clusion.

This feature was urged upon the Hon.
Mr. King when the bill was before the
House, but he had doubts as to whether
the views of the country were sufficient-
ly formed on the subjeet to support such
advanced lesislation. I am confident
that publie opinion would now justify
and endorse the ereation of a permanent

commission to investicate and rezulate

business conditions, whieh, it must be
admitted, i1s of the utmost magnitude and
nuportance to the I»'\"'['l".

Under the workings of sueh a commis-
ston, 1t would have been impossible for
the Standard Oil Company to have ac
cumulated such enormous sums of monev,

and it would have been equally impos

sible to require an expenditure of over
$20,000 for the wholesale grocers to have
established the faet that Ifzv_\ were dolr 14

a reasonable and lesitimate business

Some of Year’s Accomplishments.

Allow me to say

of sueh necessary legal machinery
hive endeavored to adopt method

'l earry out many of the oh
whieh 1 have referred, and have
ceeded to a considerable extent in !:.n -
iz the business on a higher, more hon-
orable, and more satisfactory basis. We

ve sueceeded in getting the wt -
Jority of the prineipal manufactacers of
proprieiary lines to sell their products
on the ““Contraet Selling’’ or ‘‘Proiee-
tive'’ plan. We have succeeded in cet-
ting the trade of Ontario to agree to
unitorm terms, and to abolish liscounts
for cazl, and instead, allow a reasonable
rate of interest for the payment of an
account before it is due. I trust all

i, Uit s o s P B2 s Ml
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provinces will also adopt these terms, be-
cause it has been found that where a
disecount for eash is given, it has been
impracticable to adhere to the stipulated
time for the allowance.

The Retailer’s Profits.

Retail trade, in this way, can depend
upon receiving equal and uniform treat-
ment, which should prevent the cutting
of prices, and restrict competition t,
fair and legitimate business methods. It
should be one of the highest aims of the
wholesale trade to require all fixed prices
so arranged as to afford their retail ens-
toniers a reasonable profit. For example,
no retailer sliould have to pay 50¢ a dozen
for an arlicle that has to be sold at 5e
each, or $1 a dozen for an article that
has to be sold at 10e each. If he does,
he is doing business at less than cost.
Goods to be sold at these fizures should
not be invoiced at more than 40c¢ and
90¢, Trespectively. To these prices,
freight and all other expenses must be
added, which leaves a very small profit
to the retail merchant.

The Retailer a Necessity.

It must be borne in mind that the re-
tailer is a necessary convenience to the
publie. Thoughtless people, who talk
loudly about the producer selling direct
to the consumer, and doing away with
the middleman, do not seem to be able
to look bevond their own environments.
A few rich, or rather, fairly well-to-do
people, who do this loud talking, may be
able to buy direet from the producer, but
what about the great majority, and es-
pecially the poor, who can only buy as
necessity requires?

To say that one-fifth of the population
of cities like Montreal or Toronto, or,
indeed, any of our large ecities, could
buy direct from the producer, would be
an assertion which could only be hon-
estly made by someone fit for an asylum.
The great bulk of the people must have
the retail store to go to, and the cream
of the business done otherwise, only im-
pairs the service of the great majority,
making the quality of the goods kept by
the ordinary store poorer, and the cost
greater.

Injurious to Community.

It is doubtful if this mistaken cupid-
ity of the few is an advantage even to
themselves. - Certainly, as a rule, it is
not, whole it is injurious to the rest of
the community. The same conditions
and the same reasoning apply to the
wholesale distributing trade. How almost
impossible it would be for anyone com-
mencing a retail business to buy the
goods required, if he could not go to a
wholesale house, where what he wants
is assembled together in large quantities,
under the most economiecal system, in-
stead of having to apply to the thousand
and one producers of each article, at
greater expense.

While there may be exceptional in-
stances of individual benefit, it has been
established beyond question that the
regular channels of trade gfford the
maximum of economy and convenience,
and secure an army of experts who se-
leet for the consumer, wholesome and
suitable goods. If these established
channels must, on the grounds of pub-
lie economy and ¢onvenience, be retained,
they should be kept in the state of high-
est efficitency. I would recommend that
appointment of a eommittee to confer
with the manufacturers and the retail-
ers, to eonsider the whole question and
define as clearly as possible the rights
and duties of each, the manufacturer,
the wholesaler and the retailer.

I have endeavored, and I trust sue-
cessfully, to show that the established
channels of trade should be maintained

The Alberta Vice-President, Wm. Georgeson,
looked as hale and hearty as the
west he came from.

in their hichest efliciency, and if so, the
retail trade shouid be as fully protected
as possible. It is clear that if the great
body of retail merchants are to be pro-
tected, they should not be subjeet to
indue or unfair competition. The whole-
saler should sell only to the retailer, and
the retailer should buy from the whole-
saler and sell to the consumer, and the
manufacturer should sell only to the
wholesale distributer.

Cost of Living Problem.

The high cost of living is one of the
absorbing topies of the hour, for which,
the idea is prevalent, that the grocer is
chiefly responsible. So far as the whole-
sale trade is concerned and the articles
dealt in, this is not so. Please bear in
mind that the wholesale grocer does not
handle farmers’ produce, such as flour,
meat, poultry, vegetables, fruits, cheese,
butter, milk and eggs, except such of
these as are canned, and 1 am safe in
saying in the most absolute terms that
the profit for distributing canned goods,
both wholesale and retail, is never un-
reasonable, and is frequently less than
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the cost of the service. 1f you eliminat

these articles of daily eonsumption, an

consider only the articles which t!
wholesale trade deal in, you will fi;
that there has been very little advan
in priees.

W. G. Craig, of Kingston, then pre
dent of the Ontario Wholesale Grocer
Guild, in his address in 1910 quoted fi
ures which showed prices had not m
terially advanced. In bringing the fi
ures quoted, up to date, I find that t
position then taken ean still be mai
tained. These figures show that t«
sugar, currants, raisins and rice ha
advanced, but these advances have be
world-wide, and complaint cannot fa
ly be made as the result of conditio
affecting the Canadian trade alor
Apart from these articles, there has be
practically no increase in the price
food produets usually handled by t
wholesale trade, and 1 desire to add t!
there is not a trust, combine or merg
in the wholesale grocery business.

The Retailer Upheld.

It is true there have been heavy
vances in the articles produced by t
Canadian farmer, such as 1 have m«
tioned, for which, however, the reta
grocer cannot honestly be held resp
sible. There is no elass that labors
strenuously with so meagre eompens
tion as the retail grocer, nor is the:
any class that eaters so fully to t
wants of the public. He is daily up
the morning purchasing produce, wi
the rest of us are asleep, and workir
at night after we have retired. To su
ceed, he requires to work continuous!
with the utmost vigilance, and few
us realize how much our convenience a
health depend upon his efforts.

It must, I think, be admitted that pr
teetion adds to the cost of living, wi
it also adds to the population and
the comforts and happiness of life.
think it may be accepted as an axi
that if we are to have a high standard
living, we must have a high standard «
employment and abundance of it. 7!
-an only be done by the establishme
and maintenance of all kinds of indu
trial pursuits, which ereate what we c
the ‘“home market.”” I quote from t
editorial page of the Globe of Janua
10, as follows:

““Sir Edmund Walker never said
a truer word than when, after point
ing out that last year our imports
increased over eighty millions while
our exports declined four millions:
he added that we must enlarge the
volume of products we have to ex-
port, and either lessen our imports
by curtailments \of expenditure or
by manufacturing’at home, many of
the articles we buy from abroad,
especially from the United States.

(Continuel on page 39).
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The Management of a Retail Business

We have now reached June, the sixth
nth of operation of these two stores,
I, as forecast in last week’s artiele, the
jpkeeper No. 2, has found real diffi-
ties staring him in the face. Of his
ounts payable, amounting to $2,-
767, all but $900 is past due, and
tements received indicate that a num-
of his ereditors are growing tired of
dilatory taecties.
Ile is compelled to erave their indulg-
which, of course, is granted, but
irally further purchases are not en-
raged. His chief necessity now is to
<o muech as possible for cash, and
colleet his outstanding accounts re-
able. Jut eash eustomers are no
er attracted to his store. It has lost
spick and span appearance which is
least an outward semblance of pros-
ity, and those who have the ecash in-
ablv exercise the funetion of choice
to where they will spend it.

Cash Trade Disappearing.
is trade, therefore, is almost wholly
stricted to eredit patronage, and under
cireumstances it would seem that the
< woods he sold, the better off he
ild be. But he has not realized this.
r has he realized that insolveney may
brought about by other means than
execess of labilities over assets. And
¢ blunders on in his stupid way, ex-
ding more eredit while his is shut off
the buying end.
the meantime his stock has been
riously depleted (purchases amounting
only $150) both in*quantity and varie-
and he cannot fill his customers’ or-
rs completely, even if he would. His
< on eredit for June have amounted
51,500, and for cash to only $200. Iis
cetions, notwithstanding speecial ef-
put forth, have reached only 20 per
of the total amount due, or $650,
of whieh he has been compelled to
tle his local personal aeccounts, $300,
shown previously, store expenses for
month, $150, and living expenses,
being half his usual amount. To
f his creditors he has forwarded re-
ances of $30 each on aecount, as a
‘e offering, and all thankfully receiv-
v them, no doubt, but with a mental
rvation, in all probability, to secure
halance as speedily as possible, and
Il him only for cash in future.

A Belated Regret.

e full seriousness of his sitnation
at last dawned upon him, and as he

CASH DISCOUNT AND CREDIT.

By H. C. Carson, F.S.S.

proceeds to cast up his accounts at the
end of the month, he is filled with regret
that he did not stick to the trade at
which he had been trained—a skilled me-
chanie—instead of venturing on the
troublesome sea of business, without
even an elementary experience to guide
him through the ecommerecial shoals and
quicksands. Scores are wrecked in the
same way each year.

Business capital consists of two things

-knowledge and money, the latter be-
ing more the adjunet or accessory than
the former, and the reeords of the mer-
cantile agenecies show that inexperience
is the basiec cause of a big majority of
the failures. The accounts of No. 2
stand as follows:-

Merchandise.
Stock on hand June 1........%$2,375.00
Purchased during month . - 150,00

$ .00
Sales $1,700 at 75 per ecent cost. 1,275.00

Stock on hand June 30.......%$1,250.00

Receipts and Disbursements.

Cash on hand June 1 £33.00

Reeeived on acet. 630 .00

200 .00

("ash sales

$883.00
Paid ereditors on aecet. ....... 336.00
Wages and other expenses ... 150.00
Personal acets. and ecash ...... 350.00
2836.00
C'ash in hand June 30 ........ £47.00

Balance Sheet.

Assets.
Canh I 28 ... teiceseni $47.00
Acet. receivable ... ......... 4,083.64
Merehandise ... ... .ceoccivi 1,250.00
PR 05 s valias 1.000.00

$6,380.64

Liabilities.

To sundry ereditors ......... $1,807.67
Net worth .. cocvus vasuuns $4,5672.97

The books show, therefore, that he is
worth $1,072.97 more than when he com-
menced business, that he is apparently
solvent, but, nevertheless, in such a con-
dition that he cannot continue business

35

suceessfully. His stoek is lower thar the
original installation by exactly 50 per
cent., and he owes nearly $2,000, all past

Consults His Creditors.

He has only one alternative, and he
takes it. The state of affairs is laid be-
fore his creditors by his solicitor. They
are kindly disposed towards him, for he

n

has heen honest in all |

and offer to assist him in

business. Iis m.n,iu-:itnr. No. 1, offers

80 c¢ents on the dollar for the stock,

which is accepted with the approval of
the ereditors, and the landlord is zen-
erous enough to pay him 2500 for his

fixtures. With the proceeds of stoek
and fixtures, amounting to #1,500, and
cash on hand $47, he pays his creditors
off, all but #260.67, which bhalance he
contrives to colleet from his outstanding
accounts, making settlement in full.

He has retired from business, a sad-
der, but wiser man. Instead of $3,500
cash with which he started, he now owns
accounts receivable with a faee value
of $31.82297, and is free from debt. [t
would serve no useful purpose to pursue
his course further. He is probably hack
at his trade, which he should never Lave
left, while his lawyer is making the
usual effort to colleet the delinquent ae-

counts, If he nets $1,500 from these he

six

months® ventu ill have eost him #2.-

will be lueky, on which basis

000, in

The Merchant Prospering.

Merchant No. 1, in the meantime, con-
tinues to prosper. He is adhering to the
rules he has laid down for his guidance,
and his trade is inereasing week by
week in consequence. His business is
now well organized. His credit is es-
tablished, and we will leave the trading
and financial end of the enterprise, and
take up, next week, improvements in
equipment and system, which will en-
hanece the efficiency of his service, reduce
waste to a minimum, and otherwise add
to his reputation as a sueeessful mer-
chant.

BESS SIS

R. G. Smith and L. L. Adams have
opened a grocery store on Eighth St.,
New Westminster, B.C.

Chas, George has purchased the groc-
ery business of D. Hurley & Son, at
Glencoe, Ont.
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THE SUGAR SITUATION.

In our last issue, an advance ot 10 cents per ewt. in
sugar was briefly announced. Another advance of a
similar amount took place on Saturday.

This movement of strength in the sugar market was
not altogether unexpected by those who have followed
the situation elosely. It will be remembered that during
January, when the majority of the trade were expecting
big declines to comie in sugar, we emphasized the fact that
there was a big shortage of sugar in the world and that

until production made up that shortage, sugar could be
expected to hold high.

The outeome of the Brussels Convention, however, gav?
reason for eaution. Russia is allowed to export 200,9
tons yearly of her surplus raws. England wanted this
increased to 500,000. The convention has decided to ailow
an inerease of 150,000 tons this year and 100,000 n2 *
vear. It was generally expected that at least 50,000
increase would be allowed this vear, and the faet had
already been discounted in the markets.

Attention has turned to the'Cuban crop, which is 10t
turning out very favorable. Up to February 6, the total
receipts were 157,000 tons less than to the same date in
1910, and which serves as a strong feature unless this
deficiency is made hp in whole or part later on.

There is a big|shortage of sugar in the world. We
know exactly what ecan be expected from Russia. The
Cuban crop is backward. A\ strong spring demand for
sugar 1s expected.

These are reasons that speculators have faith in tle
future, and are likely to continue so, while consumption
holds up. :

BECSEE
A LIFT FOR THE RETAILER.

It is gratifying to find some daily newspapers who
have the zood sense to appreciate the retail merchant as a
prominent part of the community and who realize that a
profit must be made on the goods he sells. When a prom-
inent paper like the Montreal Herald comes out in de-
fence of the merchant. the matter deserves some speecial
reference.

‘“An interesting but misdirected experi-
ment,”” says the Herald under the caption,
‘Business and Philantrophy,” ‘‘was made in
New York the other day by a well-meaning
but, it is to be feared, impracticable clergyman
who combined business and philantrophy in a
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crusade against high prices for food. He
opened a store in the east side of the
city in whiech all the necessaries of life
were to be sold to the poor at cost
price. The store was next door to a small
grocery kept by a German woman, who pro-
tested vigorously against the sale of groceries
at cost so near to ler, on the ground that she
had to pay rent, rates and taxes and had a liv-
ing to make. The woman's argument was so
conclusive—there were no allegations of extor-
tionate charges against her—that an agitation
followed, and the Rev. Madison C. Peters, one
of New York's best known clergymen, was
constrained to move his at-cost-for-cash store
to another locality, where it is quite likely he
will meet with further trouble. He does not
seem yet to realize that his resourceful com-
bination of c¢harity and business is antagon-
1stie to the general sentiment of the eommun-
ity, notwithstanding the fact that there are in
the city hundreds of thousands of needy poor
who are oppressed by the high prices of food.
A benevolent movement for the relief of this
class 1s to be commended, but a movement
supported by the purses of the wealthy and
philantrophi¢ and organized on the basis of
charity to compete with legitimate business
cannot hope to succeed unless it confines its
operations to persons who are the proper ob-
jeets of e¢harity. No merchant ean earry on
business and support himself and family by
selling goods at cost.”’

The spirit of the above is to be highly ecommended, and
it 1s tc be hoped other influential newspapers will come
to see the injustice of their untair high cost of living erun
sade against retailers—tor the sake of popular opinion
who are not only the backbone of any community, but
who are recognized the world over as absolute neces
sities.,

—_—
ROLLED OATS UP AGAIN.

Another advance of 10 cents per bag has taken plac
in rolled oats. This 1s the second upward movement of
a similar amount from the low point reached duri
December.

The higher values do not come as a surprise to thos
who have been following our market reports. We pointe
out even while the market was deelining, that the lower
values were unwarranted in the face of the steady mark
for the raw material, and that a reaction could be ex
peeted when price-cutting had subsided.

Such has been the case. Following an advance of 1
cents per sack in late January, another inerease in price
took place on Saturday last. The raw material holds u
strongly and rolled oats can be expeeted to rule stead)
firm.

e
WESTERN WHEAT SITUATION.

At last something definite seems to be ecoming out of

the petitions of the western grain growers for lower
freight rates to United States wheat centres for the
surplus grain in the country.

It has been definitely reported during the last week
that tariffs have been filed with the Interstate Con
mission allowing similar rates for barley and\ flax t¢
Minneapolis and Duluth as are in existence Port
Arihur and Fort William. These new rates, it is under
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stood, will be effective on Mareh 7. This agreement will
he effective on all railroads, and in addition, the C. P. R.
has also filed a through tariff on wheat and oats, which
will go into effect on the same date. Barley and flax
<hipped after Mareh 7 to Minneapolis will have no re-
strietions placed upon it.

The reduced rates to Duluth, whiech went into effeet
<ome time ago, in connection with grain shipment, were
{for export purposes only, but now that this further con-
ession has been obtained, it is expected that the move-
ment south will be heavy. It means that farmers will
now be given a chanece to dispose of the great bulk of the
tongh grain to be found in the prairie provinces, as a
market will be found in Minneapolis.

The buyers for such quality will, of course, he milling
‘ompanies, and the grain will be shipped direet to them,
thus calling for no elevator storage.

It has been reported by hoth the C. P. R. and C. N. R.
that all foreign ears may be used for shipments to the
south, and if these are not sufficient, local ears may be
itilized.

S
A WEIGHTY ARGUMENT.

The editorial on Selling Milk from Horseback in last
week's i1ssue has called forth an expression of opinion
from a Grocer reader.

It was intimated in the editorial that selline milk
from horseback got around the license charged for selling
from ‘‘vehicle or store’’ in a certain eity.

Our reader claims that ‘‘horseback’’ is a ‘‘vehicle”’
I{e reasons thus: ‘“Horseback’’ is a ‘‘conveyance’” and a
““vehicle’’ 1s a conveyance, therefore ‘‘horseback’’ is a
‘‘vehiele,”” using the axiom that things which are equal
to the same thing are equal to one another.

But is ‘‘horseback’’ a vehicle? Webster’s dietionary
says a vehiele is ‘“that in which anything is or may be
carried.””  This might, one would think, include the
saddle. But Webster, with a desire no doubt to create
a controversy, qualifies himself and says further it is
“‘any kind of earriage moving on land either on wheels or
runners.”’  This word comprehends coaches, chariots, gigs,
sulkies, waggons, carts of any kind, sleighs or sleds.

But never a word about horseback. It may be pre-
sumed that Webster did not anticipate the milk license
n the city under the limelight, when he defined the word,
or the method some would use to evade the hy-law.

e this as it may, the eity council where the law ‘s
otten over through a technicality, doesn’t appear to bhe
taking steps to bring the horseback system of delivery

ider the vehicle'section. The members of it have either
cen outwitted by the new delivery man or they are badly
oled.

The controversy nevertheless remains. Is horseback

ilk-delivery vehicular delivery? If not, what is it?

_O_—
BUY A WATCH.

Cumbersome methods in business should be disearded
td replaced by those of a scientific and systematie char-
ter. The retailer or any other business man who sticks

the years gone by for his methods is going to have
difticult row to hoe in the present and future.

A story was told by one of the speakers at the National
mners’ Convention in Rochester, N.Y., last week, which
Il illustrates the point.

A young man had inherited a grandfather’s eclock
m his grandfather. For years the big clock had not

been running and stood in the garret covered with dust
and minus considerable varnish. At last the grandson
decided the clock would be a useful and attractive bit of
furniture were it going.

It was beyond his skill, of course, to start the works.
He determined to take it down to the town jeweler and
have him look it over. Not being in very affluent cir-
cumstances he could not afford cartage very well so
decided early one morning to carry it to the clock maker.
All went well till he was turning a sharp corner and
accidentally bumped into a pedestrian with the result that
men and clock went sprawling en the pavement.

The pedestrian picked himself up with much ill bumor
and rebuked the one who was the cause of his trouble.

““For God's sake, man, why don’t you buy a wateh!"’
he inquired in wrathy tomes.

It is up to all of us to discard our ‘‘grandfather’s
cloek”” in business and getting down to the less cumber-
some and more systematie ‘‘wateh’’.

e
START LEAP YEAR DAY SALE.

The last day of February presents another opportunity
to the grocer and general merchant to work up something

he

special which will serve to arouse greater interest in t
store and also work for bhetter business.

February 29 is ‘‘Leap Year Day’'’ or the ‘‘Extra Day "’
of 1912. It behooves the merchant to take full advantage
of this extra day presented to him to boom sales to the
ureatest possible extent. Whatever sales made this day
are ‘“‘extra’’ in assisting the dealer to beat his 1911 record.

If the ‘‘Leap Year'’ idea has been used extensively in
a town or neighborhood since the opening of the year, it
might be well to name this vour ‘*Extra Day Special.™
Repetition of an advertising scheme or heading soon
causes it to lose its attractiveness. Thus the reason
tor the ‘‘Extra Day’’ idea.

[t is well to have something special for this day. Some
attractive figures might be quoted on a few artieles.
Better still make it a day on whieh to introduce some new
line or lines whiech you have reeently stocked and with
whieh your eustomers are not vet well acquainted. Use
vour window, interior display and advertising towards
this end.

Some special variety of goods might be featured, such
as teas and coffee, canned goods, cereals or dried fruits.
““The Extra Day is Canned Goods Day'’ or ‘“The Extra
Day is Dried Fruit Day,’”” mizht serve as an advertising
slogan, while window and store c¢ould be made to work mn
unison with this idea.

The suceess of an extra day e terprise li";n'nd\ to a
ereat extent on adoption of a catehy slogan.

The value of such special days in making sales should
not be underestimated. When ]»l‘n]u'l‘].\‘ carried out they
are a material help in improving business.

—_——
EDITORIAL NOTES.

Don’t eount your eollections until they are made
. - -

Henry Johnson, Jr., the author of our articles on
store management, receives a great many letters from
readers of The Groeer for an expression of opinion. As
he is answering these in the order received, those who
do not see their questions taken up as soon as sent to us,
will understand the reason. Mr. Johnson is desirous of
hearing from any Groeer reader for suggestions, advice
or opinions.

o
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ROCHESTER,
N. Y., Feb. 15.—
T hat Canadians
are much inter-
ested in the asso-
ciation of Nation-
al Canners and
allied industries
was  clearly de-
monstrated by
the faet that
more than a hun-
dred from the
northern section
ot the econtinent
were in  attend-
ance at the fifth

S

i i

o

annual eonvention

held  here from
Feb, 5 to 9.
was the ureatest on

hest from the stand-

ce, enthusiasm and in

ity and mmportanee of maechin-
I supply exhibits.

Thi= couvention of National Canners’
Association, Machinery and Supplies As-
sociation amd Dried Fruit and Canned
Goods Brokers®  Association  embraces
members trom all over America. The
size to which 1t has grown, as indicated
byithe attendance of between 4,000 and
5,000 visitors, shows the enormity of the
canned coods business and the import-
ance of it from a food supply considera-
tion. Prominent speakers., not only in
the industry, but those conneceted with
the Chemistry Bureau of the Department
of Agriculture, Institutes of Teehnology,
Industrial Research, as well as the Com-
missary General of the United States
army, told of the development of the
canned goods trade during recent years,
the advances made in quality and the
part borne by canned goods in the feed-
g of an army.

Canadians Inspect Exhibits Closely.

Probably the bigzest feature of the
convention, so far at least as the Can-
adian canners present were concerned,
was the exhibit of machinery and sup-
plies in the Machinery Hall at Exposi-
tion Park. These included tin ecans,
labels. solder, paste, seeds, salt, corn
huskers, all kinds of eanning machinery,
apple corers, parers and peelers, canned
‘ecorn shakers and other articles the or-
“dinary per<on never dreamed existed. To
many visitors the exhibit was a revela-
tion. There was never a moment that

(Staff Correspondence.)

Machinery Hall was not extensively
populated during the three days of the
convention. The Canadians present in-

Canadians Present at
Canners’ Convention

J. J. Nairn and W. R. Drynan,
Dominion Canners, Hamilton; ¢. E.
Innes, Simcoe, Ont. ; S. Pearce,
Hillier, oOnt.; W. A. Staley, Wel-
ton, Ont.; A. Morden, Wellington,
Oont.;: -J . Jervis and A, Mackeig-

. Ntrathroy, Ont.; J. A. Fuller, West
Lorne, ont.; Jas. Chas , Belle River,
Ont.; C. F. Smith, Picton; Thos. W.
Kinney, Picton: W. G. Duttan, Ayler;

W. T. Macpherson, Petrolea; G. M
Brunet, St. Enstache, Que.; Arthur Al
len, Frankford, Ont.: F. Watson,

Frankford, Ont.: W. . Cronk, Hunt
ington, Qu G. A, Willis, Hamilton,
Oont.: M. F. Smith and E. 8. Thomas,
Oshawa Canning Co., Oshawa; D. J.
Wiaterous, A. T. Gahan
Ontario (% Sarnia; H. A
Clark. Montreal: Chas. . Saylor, Hom
er 8 White, A. V. Sykes, W, H. Lusk,
Ed. B. Purtelle, H. Y Cooper, F, C
Cooper, of Bloomfield: 1. W Yedell,
" I. M. Chapman, Weston, Ont.;

3. Blandford Mrs. W. E. Bland
ford. Thos. A. Brown, Mrs. Thos. A.
Brown, I'. Lavery, of Hamilton: S, Ed-
. Bloomfield; €. A. William-
i BN W. Smith, Hillier:
omfield: D. Friar,
Wall, C. G. Mur-

Smith

Hillier: J. Wa

rayv, Hamilton: H. 8. Drake, Port Rob-
inson: . L N

1. . Boyle. Cohourg
3 ¢ 1he Bowmanville: P J
Schenck, Hamilton: H) E. Edgecombe,
Daunnville: 1. €. Danheiser, F. Becker
Burford: W, J. Flynn, St. Catharines;
Ed. Todd, Norman Todd, Grimshy:
W. A.. Crockett, Hamilton;: W. Me-
Dongnll, Lakeport: Jas. B, Campbell,
American Can  Co., Montreal: J. R
Hay and Chas. B. Seawright, FEssex;
E. E. Ball, Strathroy: Jas. W. Corner,
Hamilton: C. Fretz, Vineland, Ont.;
A W. Crow, Fenwick, Ont.: Thos.
Flynn, Trenton, Ont.: D. S. Whittall,
Montreal; W. A. Carson. Napanee: Geo.
Winona: J. Wagstaff, Ham-
1: Jas. D. Usher, Queenston, Ont.:
W. P. Eby. Eby, Blain, Ltd., Toronto;
Jno. W. Hyatts, Picton; Geo. Lauzon,
St. Eustache, Que.: Jos. Brunnette, St.
Eustache, Que.: Thos. G. D. Bell,
Grimsbyv: I.. J. Laurin., Ste. Dorothee,
OQue.: W. J. Briggar. T. Upton Co,,
Hamilton: W. M. Miller. Port Hope;
Jno, Tombs, €. H. Dougall & Co., Mont-
real: Jno. A. Flynn, Garden City;
J. F. Logan, St. Catharines; Wm,
Tayvlor, Owen Sound ; Fred. D.
Lea. Simeoe: A, J. Richards, Simecoe:
S, Sannders and W. Saunders, Exeter:
Messrs, Staley and Graham, Frankford:
Mr. Boulter, Niagara Falls: B. Edge-
combe, Dunville: H. Edgecomhe, Til-
bury: Mr. Wright, Picton: J. B, Orser,
Colhorne Mr. Jacobs, Winona: Mr.
Searight, Essex: Mr. Hurbert. Laing
Packing Co.. Montr C. H. Kilhorne,
Ameriecan Can Montreal ; J.
Bethune, G. W. Willis and Mr. Crockett,
all of American Can Co., Hamilton;
Mr. Williamson, Napanee, Ont.

cluded heads of many large firms and
their employes, and every bit of machin-
ery was carefully inspeeted by them all.

President W. R. Roach, of Hart, Mich.,
called the convention to business on
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Many Canadians at Canners’ Convention

More Than Hundred Interested in Canning Industry Inspect Great National
Exhibit of Canners’ Machinery and Supplies—Growth and Development of This
Important Trade—Food for Thought for Retailers — Progress Made Through
Publicity Campaign.

Tuesday morning. Facts and figur

creat interest to the retail trade,

have the selling of canned goods in °

hands, were presented by various s

ers illustrative of the phenomenal

vances in demand, production, q
and use.

Speakers showed how this artic
diet had revolutionized the feedir
an army, and how it has lessene
chanees of starvation to a great «
amony sailors, fishermen and expl
who meet with misfortunes on the s

Samuel Haserot, a Cleveland,
canner, pointed out that now
canned goods consisted of only
fresh fruit or vegetables, with a«
ot salt, sugar and spring water, ste
by intense heat, and with no eche
whatever present.  These stat
were substantiated by United S
CGiovernment officials, whose dut)
test the food supply of the nat
determine whether or not  fo
manufactured under the Food and |
Aet,

Canadian eanned goods are 1
to he the equal, and in ecases s
in quality to United States foc
that the retail dealer ean have
tation in inereasing their sales.

Protecting the Nation’s Health

The famous Dr. Wiley, c¢hief of I
of Chemistry of the Department
rienlture. was one of the prineipal -
ers at an open meeting in Conve
Hall.

He spoke on The Conservation ¢
tional Health, and emphasized t!
cessity of Governments, as well
dividuals, doing their utmost to p
the existence and spread of deadly
tacious germs. Had he had the o
ing of conditions relative to good
bad health, he would have mal
health contagious, instead of diseas

The ec¢hief blame for spread
disease he laid to governments,
and municipal. Tn places where
measures were in foree, and where
were made to conserve health.
was at a preminm. Down in I
there was an official who looked
this. One eould not now find a fl
grocery store there, so striet and «
were the laws.

Canners Packing Better Good

¢¢Canners are finding out,”’ he r
ed, ‘“that it doesn’'t pay to'car

oods, and that
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sure

oods, and that it doesn’t pay to can
ater. They are now giving us nutri-
ous foods, which prevent the diminishing

vitality, and hence, infectious dis-

1ses. For one is not so liable to con-
wion or sickness whose vitality is

cal.

\n important address was given by

0. B. Wason, president of the National

holesale Groeers’ Association of the

ited States, on the need of business
in our governments,

The Need of Business Men.
‘It was the duty of every good mer-
" he said, ‘“to see that the eoun-
is represented hy business men. You
ot persecute the great  industries.
are necessary to the stability of the
trv. Members of governments were
often prone to overlook this and

to the ceneral surface talk.”’
Importance of Publicity.

More time was given to the question
iblieity than to any other. During
vear this has been a prominent

he seeretary, but for the future

ore extensive plans have been

inners, supply men and brokers, as

< wholesale grocers, are all keen

ending this phase of the work. It
work to their mutual benefit, and

of £100,000 1s heine looked forward

the past there has been a great

prejudice against eanned goods,

to a larze extent by the daily

‘Cases of sickness,”” as J. P

of Rome, N. Y., put it, ““have

known to be attributed to ptomaine

soning, if the patient had eater

ed  goods at any time during a
wl of two _\1':!!‘\.”

Poisoning Cases Exploded.

One of the important duties of Frank

Giorrell, the seeretary, has been the
owing up of such reports, and out
o0 cases of ptomaine poisoning re-
ted, not a single one was found to he
to use of canned goods. The Publi-
Fund is for the purpose of investi-
¢ sueh reports, and for removing
rejudice the people have to a large

against canned goods. The Am-
i1 Can Co., through its general sales
. H. W. Phelps, New York, made a
contribution to this fund. The
rs, supply men and wholesalers are
ssisting in the work. Addresses on
lue of this publicity eampaign were
by J. P. Olney, Rome, N. Y.; H.
‘helps, American Can Co.; C. L.

president National Brokers’ As-
ion, Peoria, Tll.; Walter B. Timms,
wlesale grocery firm of Austin,

(Continued on page 48).

DOMINION WHOLESALERS IN CON-
VENTION.

(Continued from page 34).

Our great excess of imports is evi-
denve that we are going into debt
at a rapid pace. There is need for
much care in the selection of sub-
jects for exploitation, so that we
may pay interest on the capital
borrowed abroad, and reap a rea-
sonable margin of profit besides.”’
To this, 1 think, every earnest,
thoughtful Canadian will subseribe.

The Grange Alliance.

A rather curious ineident occurred in
the proceedings of the reeent meeting
of the Dominion Grange, which were ex-
ceedingly interesting, hearing in mind
the high eolor given to the discussion,
when a speaker advoeated an alliance
hetween the farmer and the laborer.
How the farmer is going to pay lower
prices for his supplies by high wages
heiny l'i”l] to the artisan, or the labor-
er get cheaper food by the farmer get-
ting higher prices for his produets, is a
question I ecannot readily solve. DPer-
sonallv, T would welecome sueh an al-
hance. It wounld lead to a ecompromise
of views aud would be educational and
henefieial \\'f:ll we want 1s the closest
allianee among all elasses, exercising due
rezard for the interest of all coneerned,
and thus tend to make us a prosperous,
a happy, and a contented people.

There are many matters of interest to
the trade, to whieh T wounld like to refer,
but my address 15 already too long. Let
me remind vou, in conelnsion, that the

n-ln_i('l'l\‘ of the Guild are:

““To foster and promote the in-
terest of, and goodwill among its
members, and on broad and equit-
able lines to advance the welfare
of the wholesale grocery trade of the
Dominion of Canada.

““To eliminate or minimize abuses,
methods, and praetices inimiecal to
the proper conduet of the business.

““To establish harmonious rela-
tions between manufacturer, jobhber,
and retailer, to the end that the job-
ber be universally recognized as the
hest ehannel through whieh the
manufacturer ecan distribute his
produets to the retailer.

““To assist in the enactment and
enforeement of laws, whieh, in their
operation shall deal justly and
equitably with the rights and inter-
ests of the eonsumer, retailer, job-
ber and manufacturer.

““To have business conduected on
legitimate lines, to diseourage dis-
honest praetices and the subsidiz-
ing of jobbers’ employes by manu-
facturers.”’ .

These ohjects should be observed if we
are to have the confidence and respect
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of each other and of our fellow eciti-
zens. We must lay broad and deep the
principle of honesty in business, and act
upon it, as the foundation of our daily
life and conduct. With unswerving de-
votion to what is right, let us build a
charaeter for ourselves that will make
our homes happy; enable our children to
follow our example with pride and satis-
faction; prepare us as a Christian peo-
ple, not only to uphold the stability and
integrity of the state, but inspire us
with a firm belief in that great truth
that ‘‘ Righteousness exalteth a nation.”’

References to the Address.

Archibald Miller econgratulated the
president on his address and referred
particularly to terms of eredit adopted
by Ontario wholesalers, but sugzzested
eliminating the interest elause. It should
in his opinion be net 30 days without
diseount for ecash.

F. T. Smye and H. C. Beckett also re-
ferred in complimentary terms to the ad-
dress. Mr. Beckett proposed that it he
printed in pamphlet form and distribut-
ed among the trade. He made a motion
to this effect.

Wm. Georeeson, “;l]_‘.u'_\,

that the report be printed and eireul:
ed to-morrow morning so that the
bers will have an opportunity to stu
and diseuss it intellizently.

Zeph. Hebert added his commendation
to the address. Many good ideas were
expounded and the address should prove
beneficial to all. It certainly should be
printed and spread broadeast.

T. B. Escott, London, concurred also
in this view and it was deeided to print
the address and eirenlate it in pamph-
let form.

Address by Zeph. Hebert.

““The Essentials of a Credit Man’’ was
the subjeet of an address next read by
Zeph. Hebert, Hudon, Hebert & Co.,
Montreal. It was as follows:

Essentials of a Credit Man.

An address containing mueh food for
thought was that given by Zeph Hebert.
Hudon, Hebert & Cie.,, Montreal, on the
‘“Essentials of a Credit Man.'' It was
as follows:—

“* At the request of our werthy presi-
dent, T have prepared a paper, the
subjeet of which is: ‘The Essentials of
a Credit Man.” Of eourse, the opinion
that I have formed in this respect may
probably not be shared by everyone.
Nevertheless, it is by the interchange
of views and ideas that the real and true
notion of a thing may be brought to
light.

““What 1 consider to be the real char-
acteristies of a credit man are, first and
above all, intuition and keen insight.

““If one is not cifted so, I elaim that
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he lacks the essential. elements which
constitute the ideal eredit man.

**Tuition and experience are un-
doubtedly very valuable assets, but, if
they are not backed up by the true es-
sentials, they lose much of their useful-
ness.

**It comes to this, that the credit man
must be able and apt to size up a pro-
spective elient in a very short time. And
e eannot do so unless he 1s endowed
with those attributes, which are inher-
ent to his funections.

**Now, how is the eredit man to per-
torm his work, and what has he to find
out 1 one that wishes to enter upon
husiness intercourse with his firm?

What is Left Unsaid.

**He has to allow the man who asks
for credit to speak and lay before him
his reasons for his doing so. And, as
regards this, he must be so well up in
his work that whatever the applicant
does not say or forgets to say, he must
very quickly notice and use skill in find-
ing it out.

“*Now, let us take, for instance, a
voung -man who wishes to start a busi-
ness of his own, and who ecalls on the
credit man of a firm, with the intention
of seliciting a line of eredit.

**What has the eredit man to find out
about him? Very often these beginners
have very little capital, and, therefore,
if the eredit man finds out that it is de-
sirable to open an aecount to one of
them. on what grounds is he justified in
ll"i”" .\‘"‘?

““The financial responsibility being
very little, then there must be another

responsibility which is, of course, the
moral one.

““And what eonstitutes this last re-
sponsibility? Knowledee of the busi-
ness, zood sehooling and training, sound
judement,  honesty, ambition, energy,
working power.

‘If one has all the above, then he 1=
worthv ot econtidence. ami he ean be

trusted for a line of eredit.

When Insight is Needed.

‘It 1s there and then that the credit
man has got to use his intuition and
keen insizht whieh will enable him to
appreciate fully his man and rest satis-
fied that he has all those characteristies

which command confidence.

**One may reasonably remark that, in
no few cases, many of the possessors of
the so-called moral responsibility may
lack some of the features already point
ed ont.

‘I admit this, as it is not every one's
privilece to be so endowed, yet some of
those traits may exist in one in such a
marked degree that they may offset those
wanting.

T HE
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*Aegain, the eredit man has got to
bring fully into action his essentials, so
as to determine if the commanding fea-
tures are of such a nature as to over-
whelm the shorteomings.

“*The innate eredit man soon finds it
out, or rather he has that feeling that
cuides him either the one way or the
other.

““These essentials will naturally bring
to one assuranee and self-confidence.
whieh will enable him to take a very
4|llir12 deeision.

Depend on First Impressions.
“*Now, once a deecision has been taken,
it always proves bad poliey to change it.

as, as experience has taucht, the first

impression is always the best.

‘“One may say that there are many
clients that the eredit man never sees,
and. therefore, where does his intuitive
power come in? The reply is that he
has eot to exercise it through the instrn-
mentality of the traveling salesmen, and
to be enabled to do so, he must have
studied very minutely each and every
one of them as recards the hent he mayv
have in referenece to the sizing up of
one.

“TPherefore, when a new client is re-
commended by a traveline salesman, the
eredit man being fully aware as to what
extent he ean place reliance in the apti-
tudes of a partieular salesman. in this
respect, can at onee determine the worth
of the recommendation and act upon it.

Early Action Advised.

““In a ceneral way, the eredit man
must ever he vieilant, as nothing shonldl
eseape his notice. He must follow every
acconnt very closely and detect at onee
anv laxity or remissness which oucht
to be investicated immediately. and acted
npon. if need there he.

““Fren those aecounts that are econ-
sidered to he indisputable and ahsolutely
cafe mnst, as a matter of prineciple. be
watehed earefully.

““Tn this respect, althouech the intni-
tive power of the eredit man need not he
exercised to the full extent, vet. it oncht
not to relax all the same.

“The funetions of the eredit man are
of sneh a nature that he should be pick-
ed ont with ereat eare hy every firm.

““Tndeed. in a business orcanization, he
is ealled upon to fill one of its most im-
portant parts.

Places Credit Man Before Salesman.

A full pledeed eredit man is worth
more to a firm than the ablest salesman,
and this, on aecount of his funetions,
which require great taet. Tt is he who
opens up accounts, who lays down the
policy to he followed in connection with
each and every one of them, and who
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may also, when he thinks fit, close a
undesirable one.

“*Oftentimes he will be ealled upon
orant favors to elients, either with 1
newals or in exereising tolerance. Ther
fore, any mistake he may make in ti
direction may have the effect of hay
a firm lose a good client through la
of taet or judgment.

“On the other hand, through want
judiciousness, if too lax with a eus
mer, it may bring about a loss to
firm.

““That is why in many business hou
the funetions of eredit man are alw
held by a member of the firm.

““Tt is obvious that the eredit man «
help very largely to the development :
progress of his firm, just as he can,
the other hand, prove to be harmful
it.

““To resume, the functions of
eredit man are so important and tl
are of such a particular nature, that
who wishes to disecharge them prop
must be endowed with the essentials
ready pointed out: intuition and ki
insight.”’

A resolution was passed that Mr. 1
bert’s address be printeq in the mn
and ecirculated was moved by A. H. 1
ford. Davidson & Hay. Toronto, and
C. Cross, Hall & Fairweather, St. Jo
N. B.. who referred to it in most com
mentary terms. President Tugh Bl
and T1.-C. Beckett added their appre

tions.

TUESDAY MORNING.

On opening the Tuesday sessions,
C. Beckett, Hamilton, Ont., diseus
the Contract Selling Plan of placing
prietary articles on the market. He r
from report of the Ontario Guild n
ing last July, whiech was adopted by
Ontario trade and signed by the m:
bers. This explained the character
the system whereby manufaecturers |
the pl'i(-(' of their ||rm!'1<'l to the r
trade to prevent cuftine.

The Rights of the Trade.

E. F. B. Johnston, K.C., followed
an address on ““The Rights of the T
and Manufacturers.”” It will be rem:
bered, Mr. Johnston was the defend
counsel in the Wholesale Grocers’ (i
case, which was coneluded three v«

ago.
One of the ehief contentions of
Johnston was that men could unite
the purpose of self-preservation; tha
the work of self-preservation pr

{

micht be raised. But, he declared, pru
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principles that must be considered on
the ereetion of the foundation, having
respeet to the future.

“The whole sueccess of a body of men
depended in the first place on unity. The
‘nited States and Dominion of Canada
vere a eombination of units. Unless
nity exist among the various parts the

ole will fail. Workmen who unite

weceed because they acknowledge a sov-
reicn head, with the result that they
re standing to-day against capital in
way they never stood before.’’
Unity Must be Permanent.

Besides unity, continuity was neces-
iry.  ‘““The working out of the final

il needs unity for 365 days in the
cear, and not simply at your eonventions
ore once a year. Continuity has built
ailways against all obstacles. Persist-
nt strugele has given us our eivil and
cligious rights, and it is needed in your
ssoeiation,”’ said Mr. Johnston.

““The individual in the assoeiation, to
nake it suecessful, must be subservient
to the government of the body. There

ould, too, be an observance of trust
ind confidence and business morality, and
astly, no organization can succeed un-
less possessed of business courage.

“*These result in the objeet desired
and ultimate suecess of such a body of
men as the Groeers’ Guild.

Law Gives Right to Unite.

“*You have the right by law to unite.
You can form a union at any time un-
der any ecircumstances, if von bear in
mind that what vou do in your union is
eeessary to vour self-preservation.

“1f men unite for the sole objeet in
view to raise the price of snear from
» to 7 cents per lb., then that is a eon-
piraey against trade and is illegal.

“*But if necessary for yomm self-pre-
ervation and the general welfare of the
trade, | take it, that the law justifies

¢ reasonable raising of prices. Com-

nes are not illegal on that basis. They
re only illezcal when they unduly en-
nee prices or prevent competition.

“*When prices are raised under the

o methods named, although the re-

ts may be the same, thie motive power
entirely different. One is done with-

any necessity theretor, and 1s il-
al; the other becomes neeessary in
ak’’
Trade a Condition, Not Fact.

My, Johnston cave some strong areu-

imterests of trade, and 1s l¢

ents why ehanges in methods of trade
re necessary to illustrate the eonten-
n that trade was not a ‘law,” but
rely a ‘eondition.’

“Trade is not a law,”” he said, ““nor
mtraet, nor a prineiple, nor anything
sting as a faet. Trade 1s a eondition
iffairs, an evolution of certain condi-
s resulting from the manufacturine,
lesaling and retailing of goods.
‘What was cood trade 40 and 50
rs ago is not good for (nwl:l_\'. We
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improve conditions, and in order to sue-
ceed it is necessary to improve the con-
ditions of trade.

““The law says if that is the object
it is not illegal to unite and not punish-
able. You have to meet the varying
changes in conditions that you or the
retailer or consumer do not suffer. You
have the right of co-operation with cer-
tain lawful prineiples in view. You have
the right to co-operate for purposes of
economy, better faecilities for running
your own business and right to eo-oper-
ate in the interests of wholesale groecers
in Canada.

The Making of Profits.

“You also have the right to make
your terms and profits, so long as yon
are not unreasonable. You are justified
in making them more advantageous to
vour general welfare, and in doing so
you are bevond the reach of the law.’

’

of Hamilton, took an active part
the deliberations

The ecomplication of trade through
wholesale and retail ehannels made much
consideration necessary. The wholesaler
and retailer in a wayv were agents of the
manufaeturer. The latter wanted, ot
course, to vet as mueh }»l'niil over cost
of produetion as possible. But he has
competition to meet and so must place
his produet at a reasonably low figure
to secure his share ot business. Whole
salers had to purchase through the manu-
facturer and pass the goods on to the
retailer at a fair margin, and at the same
time see that the retailer could sell those
xoods as cheaply as possible to the con-
sumer.

Making Living Profit.

‘Your test should be: ‘Is the price
enough to enable me to have a fair pro-
fit?” You must go on amending until
you have that living profit. As long as
the inerease is not more than a living
profit it does not come within the law.
If you are ever called to court, that is
the point you will have to explain.”’
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The Wants of the People.

The speaker next took up the now
time-worn question of Cost of Living.

““It 1s alleged the eost of living is too
much,’” he said; ‘“that it has increased
too much, due to eombines or conspira-
cies. Take any of you who were in busi-
ness 25 years ago. Are you making as
mueh™ profit as you did then?

““Twenty years ago rent which was
$15 or $16 1s now $25 and more. .\ very
important reason for the advance in cost
of living i1s the increased wants of the
people. Theatre seats then were ole,
whereas now they are $1.50 to $2. Com-
mereial travelers eannot go about the
country unless they pay about double
what they did 20 years ago. The day
was when we would be content to wear
the old fulleloth tweeds produced on a
hand loom at 25¢ or 30¢ a vard. To-day
we must have our tweed at $1.50 and
$2, and the tailor charges us more for
making than the eloth costs.

Desires of Humanity Reign.

““‘If we could limit the desires of hu-
manity we.would have lower wages and
cheaper goods. The mode of life, the
method of dressing have all been ad-
vancing and wages are a great deal
higher to enable people to live.’

Relation With Manufacturer.

“‘If vou sueceed you must exhibit the
greatest good faith to vourselves and to
the manufacturer. But you will have
interlopers. You will find that while
99 out of a hundred are endeavoring to
carry out their eontraets and agreements,
the one will be eutting prices and be-
traying the association. It is better to
have 50 men and all honest than 500
with one dishonest. If an individual
member interferes with the smooth run-
ning proeess, the whole fabrie will be
disorcanized The beginning and the
end of an undertaking must be seen at
the same time,

“Yon want a handling !;ruf:T on the

You must hg :

interest, diseounts: vou want a

ein of safety for the future. That
1= vour position. The manufacturer
wants the hichest price he ean zet be-
cause von ean only get the article
through him If there were no e¢om-
petition, prices on many goods would be
mueh hicher than they are.”

Advises Conferences.

Touching on the Contract Selling Plan,
Mr. Johnston could not see any objection
to a fair and full diseussion with the
sugar, tobaceo, canned goods men, ete.,
because prices would then be dealt with
from actual knowledge of conditions. By
seeing the manufacturers and laying
bhefore them exaetly your position a
creat deal of good results would follow.
Leave them to fix their own prices, 3o
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long as you can agree with them on your
margin of profit.

‘*The manufacturer has what you
haven’t. Bulk of the manufacturers
have bonuses by way of a proteective tar-
iff, which benefits them by lessening com-
petition from outside sources. But you
lose by having to earry a more valuable
stock than otherwise would be the case
if competition were greater.’’

Commission on Trade.

A board or ecommission was sugeested
similar to the Railway Commission to
settle matters of dispute or argument in
trade. The only place to settle such
matters now is in the eriminal eourt,
whereas they shonld be settled in eivil
courts.

Mr. Johnston made a strong arraign-
ment of the Combines and Investizations
Act of 1910. ‘It must have been hewn
out of a block of wood by a broadaxe,”’
he declared. Six men had power to hale
a suspeet before a judge, who, if he
thinks there is enough evidence. com-
mits him to a Board of Investigation
for trial on stated facts, cazetted, ete.
If the alleced offence is continued after
10 days a fine i1s imposed at so much per
day. Later on the defendant may hYe
acquitted in court. ‘‘There we have two
tribunals and different verdiets and dif-
ferent penalties for the same offence—a
state of law whieh i1s an outrage."’

Term ‘‘Combine’’ Not Defined.

The same Aect, he stated, gave differ-
ent definitions of eombines. It would be
only justice, lie considered. that if the
alleged ‘‘combine in restraint of trade'’
were found not guilty. the six ecomplain-
ants should shoulder the costs.

In closing, he urged the trade to he
honest with themselves in the observance
of the Seeret Commissions Aet, which
should be made clear to evervone.

A vote of thanks, moved by H. (.
Beckett and Z. Hebert, was tendered Mr.
Johnston.

TUESDAY AFTERNOON.
Association Loyalty.

F. T. Smye zave an address on ‘* Asso-
ciation Loyalty,”” which was the open-
ing of the session on Tuesday afternoon.
His address was as follows:

““The #bject which has been assigned
to me is one of such wide seope and so
inexhaustible and far-reaching that it
embraces the whole conduet of our
everyday business life. Loyalty in every
sense is the foundation of national and
commercial - honor. It has been from
time immemorial, and will continue to
be, the base through all ages, therefore,
I say it is a large subject, and if the
few thoughts that one person could eom-
pile can only create some light on the
importanee of individual and collective
loyalty, as applied to the grocery busi-
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ness of our Dominion, will feel amply
compensated for the privilege of speak-
ing to you to-day on this subject.

“‘In reviewing the trend of trade in
this vast and growing Dominion we ecan
look back to the days when Canada had
but few wholesale grocers and when the
business conditions were not so strenu-
ous as they are now, the volume was
smaller and the business was carried on
with small expense, and there was no
such a thing as an association or trade
conventions, but some of those pioneers
tell us that they had trade evils to con-
tend with in those days, principally
price-cutters who demoralized profits
while they remained in business, but
who, as a rule, generally made a failure
and were soon gone and forgcotten.

Number of Houses Increased.

“*To-day, however, conditions are dif-
ferent, the volume of business and the
number ot houses have vastly inereased
with the growth of the country, and it
has become more vitally important to
form associations " to reculate the dis-
tribution of the many millions of dol-
lars of foodstuffs whieh are handled by
!]n' \\’hn]o'\:!]!‘ orocers UI‘ ”l(' 1'H'1“I|'A\’. ;lr]n]
it 1s a serious responsibility which has
heen placed upon you to establish the
commercial status of the grocery trade
so that our sueeessors can build wisely
on the foundations we are laying; and
I feel that our progress is slow, owing
to the lack of interest in many of the
provinees, but it is never too late to

mend our ways.

Association’s Work in South.

“*In reading accounts of the progress
made in the last few years by the Na-
tional Wholesale Groeers’ Association of
the United States, I eannot help but
feel that we are very lax in our duties
as business men of Canada when we do
not follow their glorious example. The
National Wholesale Grocers’ Associa-
tion of the United States have a most
complete organization, with head offices
in New York, where a competent staff
is employed to keep the entire trade post-
ed, and although the expense of such an
organization is great, the outlay of each
individual firm has been repaid a thous-
and-fold; the interest is maintained by
the appointment of committees to carry
on the various sections of the work and
by the appointment of directors in al-
most every jobbing point, thereby assur-
ing uniformity in the work, and that is
where we fail. One province knows noth-
ing whatever of what is going on in
other provinces, through lack of organ-
ization, and the time is now, at this
meeting, for us to do something to-
wards better organization throughout the
Dominion.

Where Much Trouble Arises.
““If we neglect our duty in this re-
gard we cannot help but have confusion,
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and the longer you hesitate the worse 1t
will be for us all. We must cultivate a
ereater degree of confidence in our com-
petitors. Trade jealousies are the cause
of most of our trouble; we are too ready
to believe ill of our neighbor and to take
the word of our travelers, who, in turn,
are loaded, instead of personally inter-
viewing your competitor to find out his
side of the ease. And if you will adopt
this method you will discover very often
that there is no foundation whatever to
vour charges. Many cruel injustices are
practised by hasty judgment, and those
of yvou who have experience know this
to be so.
Classes of Jobbers.

“‘In my experience as a Guild officer,
in the work of having agreements signed
for the bhetterment of trade conditions,
I have found that the jobbers of this
provinee are divided into three classes,
viz.:

1st. The houses who sign an agree-
ment and who back up the officers of
the Guild and are ready to make saeri-
flees,

2nd. The houses who sign up, but who
are lukewarm. and at the first provoea-
tion, whether real or imaginary, fall
down.

drd. The houses who sign anything
]»I't'\vnll'ti to them and who never intend
to ]im-;n their word.

““OFf the first elass there is nothing
we can say too praiseworthy. They are
the men whose gcood name cannot he
honeht with lihill\' luere and who have
builded their business integrity on a
solid roek, whieh no tide will ever wash
away, and when this battle of life 1s
past we will say, *Well done, good and
faithful,” and will write their obituary
in classical language.

The Good Example.

““To the second elass I would suggest
that they look around them and figure
out the houses who are the most sue-
cessful in their business, and you must
conelude that it is the house who stands
for good business morals who always
sueceeds. Make up vour mind to back
up your assoeciation in their commend-
able work, and even at personal saeri-
fice, as it will be only temporary, as with
class one and two united, class three
will be so ostracized that it will soon be
promoted to the higher grade. The
house that wavers is the food on which
the crooked house feeds and often de-
stroys the whole structure. Dare to be
a Daniel, dare to stand alone, where busi-
ness honor is at stake.

Conscience and Cowards.

““To the third elass, embracing the
agreement-breaker and secret rebater,
we are forced to say they have the con-
tempt of every honest man, and in their
inmost soul they must hate themselves
‘for conseience makes eowards of us
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all.” We are glad to say, however, that
this class, whereas they create all the
trouble, they are in the great minority,
and it is our duty to stamp out this evil
with all our might. We have laws that
can reach this class, but we have been
too generous in our nature to enforce
them, but there is an end to evervthing,
and we hope that we will eventually be
able to eliminate this class from the gro-
cery trade of Canada. We have tried
educational methods; let us econtinue
them, for, ‘while the lamp holds out to
burn, the vilest sinmer may return.’

A Plea for the Future.

“*Move away from eliques that are
crooked, to the hilltops of mightier
thought. Don’t try to undermine your
rival: it only comes home to you. You
don’t need to do this; have confidence
and go on. Let us be nation-builders
he men of sicht, for opportunity 1is
knocking evervwhere. As someone has
written: ‘Thank God for a country of
good hard work, where men raise blist-
ers and do not die of gout, where 1t 1s
not birth or rank. but get-up-and-get
that makes great men.’

“*May we grow, may our present be
happy, and mayv the future be one of
steady progress, and may we understand
that that whieh 1= worth having eosts

time, costs labor and sometinmes Mmul i

Loyalty to Manufacturers.

An address by H. €. Beckett, of Ham-
ilton, on “‘Loyalty to Manufacturers,’’
followed, in which expressions of opin-
ion were made regarding the standing
by contracts made between manufaetur-
er and wholesaler, and the consideration
of the wholesaler by the manufacturers.

The Bulk Sales Act.

*“The Credit Exchange’” was the sub-
ject of an address by L. J. Ball, seeretary
of the Ontario section of the Cansdian
('redit Men's Association, in which be
touched upon the operation of the sys-
tem and the Bulk Sales Aet. The Groeer
has in previous issues gone into his suh-
jeet fully, but extraets from Mr. Dall's
address will be interesting.

““The Credit Men's Association,’’ he
said, ““stands for one Federal law cov-
ering bankruptey, as opposed te as many
provineial laws as there are provinees.
We stand for a law under which a jude-
ment secured against a debtor in any
one provinee will hold against him in
any other provinee. We stand for a law
to prevent the giving of eheques without
funds in the bank to cover them. We
have now under preparation a Bulk
Sales Aet, which will be introduced at
the present session of the Ontario Legis-
lature, by whieh any trader, in order to

dispose of his goods in bulk, must get

the written consent of at least €0 per
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cent. of his ereditors, otherwise the pur-
chaser can be held for any of his lia-
bilities. Sueh an aet has already been
passed in Manitoba, Saskatehewan and
British Ceolumbia, and will, T believe,
come hefore the Legislature of Alberta
at this session

“You listened yesterday, with muel
pleasure and profit, to a very able ad-
dress by Mr. Hebert, on **The Qualifi-
cations of a Credit Man.”’
to the need in a successful eredit man

He referred

of experience, tact, knowledge and in-
tuition. The purpose of our association
1S o le]' the eredit man hroaden his
experience, as well as develop along all
the other lines mentioned and, at the

same time, help him to better safeguard

i
l'iu » - HYD-

Secretary Stanley Cook saw the funny sides
to the banqguet addresses

the mterests of his firm in the matter of
ctxending eredits,”’

The ‘‘Selling Direct’’ Question.

General discussions took place regard-
ing sonre manufacturers selling direet
to the retail trade in small, as well as
large quantities, members considering
this to be unfair to the wholesalers who
were asked to compete with the same
goods at wholesale prices. It was main-
tained that the best system to pursue
in such a case would be to appoint manu-
facturers’ committees from the various
guild members in each provinee and
confer with the manufaeturers in ques-
tion. Assistance could also be given by
the Dominion Guild, if necessary.

Canned Goods Delivery.

The question of econtracts with the
Dominion Canners was also on the board,
partieularly in respeet to the percentawe
of delivery on wholesalers’ orders. As
pointed out in The Grocer some weeks
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ago the canners, who, by the way, were
complimented on thieir metheds in the
past, will this year deliver sixty per
cent. of tomatoes, peas, corn and beans

hased on orders of last vear. The Dom-

mion  Canners  were represented by
J. J. Nairn, R. L. Innes and W. R. Dry-
nar In event of the canners not heme

able to supply the entire orders, whols
salers will. after getting their pereent
aze, he free to h'l_\' In the oper

as many were forced to do last scasor
on aceount ol short ]-;h"r»

W. P. Eby, Toronto, raised the poi
of the number of brands ol ecar
roods and eonsidered the interest ot
trade would be best served by less
it as mueh as possible. It was freque
,_\‘ the eause of delaved n!ri‘\»r}. delavs
n cheeking, ete.

W. R. Drynan stated *

to reduee the

anxions 1
vested the wholesale ‘
private hrands. Thi

ated by the eanners,

Supplying the Retailer.
A. E. Provest, Provost & Allard, Ot-

tawa. asked the eonvention to eonsuler
the .1-.'.,~‘1»1‘ iy ol "'1|" ¢ the retalier
ipon a sunlar  contract basis as

wholesaler. Thos. Wilson, Groceries

Limited, Toronto, opposed IS5 O

14 | 1ids | cach esaler s 1
sithle fo1 percentase re
s' orders he should deliver. (

petition was too kKeen, he maintamed

This ‘was the general impression. Mem-

bhers told of ¢ to go into the op«

market to purchase tomatoes at a muel
higher price than $1.15—the opening—
and to supply their trade with 100
cent. although 1t meant an aetual loss
to them.

The New Officers.

Afl'ter the passing of a number of cor
plimentary resolutions to the president
committee in eharge of the banquet, ete.,
the eleetion of oflicers was made wit
followine results:

President—Archibald  Miller, White-
head & Turner, Quebee, Que

Provineial Viee-Presidents:

British Colnmhia
Percy Wollaston, Jr.,, Wilson Bros.
Alberta

W. Georgeson, Georgeson & Co., Cal-
cary.

Manitoba.

H. B. Gordon. the Codyille Co., Win-
nipeg.

Ontario.

Thos. Kinnear, Toronto.

Quebee.

Zeph. Hebert. Hudon. Hebert & Cie.,

Montreal.
New Brunswick.
W. C. Cross, Hall & Fairweather, St.

Jaohn.
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Nova Scotia.

R. M. Symons, R. B. Seeton & Co.,
Halifax.

Dominion Secretary—J. Stanley ook,
Montreal.

Wholesalers in Attendance.

Among those Canadian wholesalers
present at the convention were the fol-
lowing:—Fred. T. Smye, Balfour, Smye
& Co.; Samuel Vila, James Turner Co.,
H. C. Beckett. W. H.  Gillard & Co..
Hamilton. Ont.: R. F. Randolph, A. F.
Randolph & Sons, Fredericton, N. B.:
J. F. Edeett. Reed Co., Ltd.. Monecton.
N. B.: Archibald Miller., Whitehead &
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Co., London, Ont.; Samuel Sereaton, E.
Adams & Co., London, Ont.; W. George-
son, Georgeson & Co., Calgary, Alta. ;
Jno. Ross, St. Catharines, Ont.; W. G.
Armstrong, The Young Co., North Bay,
Ont.; W. T. Dunecan, The Young Co.,
Sudbury, Ont.; A. H. Pafford, Davidson
& Hay. Toronto: Armand Chaput, L.
“Chaput Fils & Cie.. Limited, Montreal;
Cyrille Langlois & Paradis,
Quebee, Que.: \. St. Laurent, A. Carrier
& Fils, Levis, Que.; A. Desrocher, La-
londe & Desrocher, Montreal: Thos. Joh-
in. Jobin Marrin (C'o., Winnipeg, Man.;
F. J. Healey, Geo. E. Bristol Co., Hamil-
ton, Ont.; Alph. E. Provost, Provest &
Allard, Ottawa, Ont.; H. T. Wilson, Gro-

Paradis,

W. P. Gundy, vice-president of the
Toronto Board of Trade, who was mis-
taken frequently during the evening for
Wm. Georgeson, of C(algary, was an-
other of the speakers.
connection of the Board of Trade with

the advancement of
meree.

roads, efficient canal service, opening of
territorie

unexplored
waterpowers, ete,

Zeph. Hebert, Hudon, Hebert & Cie,

s, pulp

He showed the

trade and

Montreal. who contributed many

gestions during the convention, also re-

plied to toast to *‘Our Guests.”’

com-
Its duties included getting good

lands,

sug-

Mr.
Hebert referred in terms of ecommenda-

An
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POINTER
Sugar
Prunes-
Shelled

Montrea

Turner. Quebee. Que.: Jas. R. Gardner tion to the prineiples involved in Arch- the faet t
deacon Cody's address, and pleasantly quiet mon!
remarked that when next he came to been brisk
Toronto he would give his address in eral marke
Sugar ad

and H. W. Chamberlain, the F. .J. Castle ceries Ltd., Toronto; Mr. Logan, David-
Ltd.. Ottawa. Ont.: J. H. Gilmour. Gil- son & Hay, Toronto; Z. Hcehert, Huden
mour & Co., Brockville, Ont.: R. J. ('ar- Hebert & Cie, Montreal: .Juo. Dillon, A
son, Kingston, Ont.; Wm. C. Cross, Hall M. Smith & Co., London: J 1. Smyth,
& Fairweather, Ltd., St. John, N.B.", Windsor, Ont.; W. Ince, Perkins, Ince,
A. Foster, The Young Co., North Bay. Humphrey,
Ont.: Hugh Blain, F. J. Eby, W. P.
Eby and H. D. Eby, Eby, Blain, Ltd.

Freneh and would expeet all to he able
He noted
the very friendly relations between the
Quebee and Ontario wholesalers—this
entente cordiale was necessary to their
welfare at large. Competition would of
course ever exist but business could be

encies tow:
Shelled
delivery o
cents,
SUGAR-
press last
vanced 10e

to listen to him intvl“:l‘llll)'.
Toronto:

Toronto: Ross
Thos. Kinnear and T. H. Kinnear, Ter-
onto: Frank Sloan, John Sloan & Co.,
Toronto: J. Medland, Medland Bros., Toronto: J. S. Roger, J. B. Renaud &
Toronto; F. W. Humphrey, Toronto: Cie, Quebee. Que.; W. G. Craig, Kings-
James Maepherson, Glaseco Co., Hamil- ton, Ont.: S. Gagnon, Gagnon Garaut.
ton: Jno. H. Tnee. Perkins, Ince & Co.. Limitee. F. Armstrong, Warren Bros..
Toronto: A. MePherson, Elliott Marr & Toronto.
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COMPETITORS MEET ABOUT BANQUET BOARD

Pleasant Entertainment on Evening of First Night of Whole-
salers Convention—Addresses by Guests in Response to
Toasts.
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WHOLESALERS SELLING DIRECT.

IMamon

Retailers Confer on the Subject—Left
To Individual Towns and Cities.

Toronto. Feh. 15.--

on “Hllll:l}‘

The bhanquet given termed. ‘the boys’ and the good fellow-
Toronto ship existing had taken all the stiffness
wholesalers to the visiting delegates at  trom any formality
Wholesale

Guild convention was a pleasing diver-

evening by the
that might have
present at first,”’
Toronto, IFeh. 15—W. J.
president of Branttford Retail Groeers
and J. A, Melntosh and Jno. O. Carpen- unchanged
vears aco and alwavs coneratulated ter representing the Hamilton Groceers molasses. |
Monday was transiormed into an elab- Lim that he was SET it laree.’”” He Wwere in the e¢ity on Tuesday, attending a fair supy
orate 'h:n;n;swt hall. The guests, apart

the Dominion Grocers”  heen

.\11‘“(‘”. ‘;‘un\- bag 1

SYRUP A

referring to H. (.
Beckett: “*T used to meet him oeeasion-

Aeain he said
sion to the steady work done during the
l].’l)'. allv. on the streets of Hamilton some

The Kine Fdward meeting room of
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aracefully and modestly acknowledeed the convention of the Dominion Whole- (uotations.
from the visiting wholesalers, ineluded {0 : (.‘,,“].];‘”,(.m\- on the sale Grocers’ Guild. They held a Fancy Barbardos

conference  with local men on the Fancy Bar
question of wholesalers selling direet to
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Sir Jehn Gibson. Lieut-Governor of On-
tario, Archdeacon Cody, W. P. Gundy,
Toronto Board of Trade, and a large

honor of ]\—!ii'_'I.Tinm-l he T"H‘Il!]_\' re-
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Advocates Technical Education.

turine concerns. . Archdeacon Cody replied to the toast
Hugh Blain, president of the Guild, to Canada. e explained his connee-

presided and in many happy speeches tion with the trade by bheing among the

An R . .0 .
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number of representatives of manufae- which has frequently of late been dis-

poy

cussed by assoeiations throughout the

o
e e

Dominion.
'I'ln'.\‘ deeided that in view of the dif-
ferences in conditions existing at dif-

-

introduced the various speakers. Mr. ranks of the consumer, and the consum-

e AR AA

Blain referred to the reeent honor con- er was necessary to the wholesaler. His ferent centres, it would be well to leave
address was along lines of morality and this matter in the hands of each indi-
ethies in business and was greatly ap-
preciated. He

Young

ferred by the Kineg on Sir John Gibson,
and to his life of patriotic and zealous vidual association. As every town has

devotion to his country. Sir John, was strongly  advoeated
gaining
knowledgze and the learning of French

as well as English to assist them in their

certain conditions peenliar to itself, the
hardly bhe
handled to the best advantage by the
trade as a whole.

M. Moyer, of Toronto, represented
Canada presented a fair field and a the Retail Merchant’s Associatior at
splendid oppertunity.

aiven three hearty cheers and a tiger, ("anadians technical question is sueh as eould
when he rose to acknowledge the com-
pliments,

““The wholesale groeers’ association
was.”" he wittily remarked, ‘‘composed

of that division or class that might be

Evaporated apricot
Evaporated apples
Evaporated peache
Evaporated pears
Currants, fine filia

business. For such, he maintained,

the conference.
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Another Advance in the Sugar Market

Following 10 Cent Increase Noted in Last Issue Market Advances Another
10 Cents on Saturday—Outcome of Brussels Convention Affords Little Relief
—~Cuban Crop Backward—Evaps. Hold Firm Position—High Price of Potatoes
Increases Bean Consumption—Prunes Firmer in Winnipeg But Easier in Mon-
treal—Primary Markets in Rice Strong.

QUBBEC MARKETS Currants, fine filiatras, per b, cleaned .. 007% 0 08 Ceylon Greens

Currants, 1-1b. packages, fine filiatras, cleaned 0 08 0 09% g Hysons
Currants, Patras, per b, whie e M 009% H B . 54
Sreer— Currants, Vostizzas, per Ib, 9% 010 Gunpowders

P 3 Dates, 1-1b. packages 2 008 P P
l’()lN l ERS— |):I‘v:\v Hallowee, loose R ) ;1:! r 1 L B s,
Sugar—Now at $5.55 per cwt. P pea leat 0
Prunes—Easier. ; v, 4 crown
Shelled Walnuts—Decrease. Figs. 6 crown

5 crown COFFEE—Coffee market has develop-
Figs, 7 crown SR TR ed no new features this week. Prices
Montreal, Feb. 15. — Notwithstanding &%, 0 fo™ oot s 00 13 ‘ remain unchanged, with a normal de-
the fact that February is said to be a :Hf »):.’x‘.': 1”'4:}’_', ,‘::1’:&‘ : 07 ¢ mand. To all appearances the market
quiet month in the trade, business has Fpmes- = has settled down for some time.
been brisk throughout the week. Sev- 0 4 028
eral markets offered new features. 0 12'; ¥ DA 4
Sugar advanced again and shows tend- PRI i 0 +-%
encies towards further movement. 100 ) 1 SPICES-Prices remain quiet and un-
Shelled walnuts, owing to the special osnia prine g 8 0 moved. Business is brisk, but of a
delivery of c¢rops, have declined two
cents,

. Sl ik . %  bhand-to-mouth order. The spring trade,

s B L s 37 which begins early in March, promises
SUGAR—Just previous to going 10 Seclice mew i iastgorown, per I, ... )  to be very interesting.

press last week the sugar market ad- §oyct faisina. 7ib. box per box ... 3 _Per 1b,

vanced 10¢ and again showed an inerease jjyjjant riuine. 1ib. cartons ..

. e . ay Malaga table raisins, cluste r % box .
of a similar amount on the Saturday {}iea table raitina, clusters, per ¥ box

following. Tendencies are towards fur- ajmeia. slect perih. ...

NUTS—With the exception of two
changes, there are no special market fea-

RERRYEs

> cocoooc
NESRUYHRREEES

ther advancement.

| CE AND TAPIOCA-—Market is fea-
S ump, : } 3
" boxes, % Ib moving well and are likely to maintain tureless this week. Demand is steady

., In carto * . » ™ . :
rystal diamonds, bhi sesee 83 this attitude for some time. The price and the situation remains firm.
stal diamonds, 1 t Cod > .
tal diamonds, 5 1b. } of shelled walnuts decreased this week, erab
stal diamond ) s 6 o . + Erabe
I diamonds, 31b. cartor owing to the inereased supply by speeial !
al Ihamond Dominoes, 5-1b, cartons 3 ) X

tures to report in nuts. General steadi- eppers, wi
s lump, 100 1bs - ness is the rule. Shelled varieties are

delivery.

i

FE

na Almond
ts, Maye
Walnuts, Marbots
1 . bags Walnuts, Cornes
ls. granulated and vellow may be had at 5Se. Hungarian
above bag prices

Shelled

Rt . - <l Al . Almonds, {1 crowr

SYRUP AND MOLASSES--Market is M. § csomn

Almonds, 2 crown

Almonds (in bags

Valencia shelled al
Cashews

3

ERG BIEBR

unchanged for all grades of syrup and

s

molasses. Demand is seasonable, with

pearl, It

223"

a fair supply. prices being steady at

quotations. roasted . . ) 08
Coo roasted B a

Fancy Barbardos olasses ) $038 0 Diamond G, roasted 9 )

Fancy Barba X ) o i 04 T roasted 1 12 CANNED GOODS

Fancy Barby ) f-barrels 04 1 3 a1 = v, £

Choice Barbados mol s, puncheons .03 ]()RO:\TO—L@I}L which

Choice Barbados molasses, barrels ... .03 Wed ] 2 )

Choice Barbados molasse half-barrels . 03 ednesdav., will "

New Orleans sessssseee

A consumption of eam

Portio Rico . ;

‘orn syrups, bbls, ... vl

‘orn syrups, half-barrels

‘'orm syrups, quarter barrels ...

‘'om syrups, J8's-1b. pails

‘orn syrups, 25-1b. pails ............

‘ases, 2-1b, tins, 2 doz. per case .

. 51b. tins, 1 doz. per case

uses, 10-]h. tins, % doz. per case .

ases, 20-1b, tins, ' doz. per case .........

0 % ,J;J fit of the crocer. » should de
TEA—A fair trade is passing in tea, ?’~‘ featuring salmon, sardines,
considering the fact that February is "¢Trings and lobsters
always a dull month in the tea business. Other lines of
Prices show no quotable change for the "¢ in zood demand from now or
DRIED FRUITS—Dried fruit market week. The market undertone, however, Vecetables are scarce and hich i ]
is devoid of new developments. Demand 1s still strong. and the canned artiele should for this
is active and most prices for the pres- Japans \ reason be brought inte favor. Fruits
ent remain unchanged. Prunes are show '_“"' : ~hould also do well.
ing signs of aetivity, but prices have - B

Good common

eased considerably during the week. Common . . . . ' M apparently had not bheen so keen for

canned cods

NN~ OO0 DD
3412 Ty

One jobber points out that - demand

Ceylon—

Evaporated apricots
ivaporated appl
Evaporated peaches .
Evaporated pears | . 018 019

Currants, fine filiatras, per Ib., not cleaned 0 08% 0 09%

Omnge Pekos
Pekoes . . .
Pekoe Souchongs
India
Pekoe Souchongs
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fruits this year as last. The plenitude
of apples as eompared with the extreme
seareity last vear is one reason offered.
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“1 think,”" he said. ‘‘that if demand

had been as heavy as last year,

situation in many lines would not
extremely acute.”” As it is, several

lines are in limited supply.

the
be

Qlll‘('iill

mention might be made of raspberries

and strawberries,
was so small last year.

TORONTO.

FRUITS.
3's—Apples, preserved
pples, standard
(ml —\y\'\‘u standard

oosebernes,  p
Gooseberries, “salid mck =
s apes, white, Ningara, preserved .
I—l.u»« white, Niagara, standard
(‘l'|~ white heavy symp
white heavy syrmp
vellow flats, heavy symp

fiats, heavy symp ..
flats, heavy syrup

vellow, heavy 1\rnp ,

not peeled .

c! ecles . .

Gal.—1"caches, not .

I'eaches, pie, peele g

!‘.mr_\' symp =

heavy  SYrup  ...... %

symp, globe .

sviup, globe >

rie, not peeled .

pie, peeled . .

pie, peeled ... .

pie, not peeled %

light svmip 5

Hght .

heavy ¥

heary "

standard .. .

egez, heavy syrup =

egg, heavy M =

ndam .

e .\ is 2i4¢ higher than A

Group—R

black, pitted, heavy syrup .. 195

pitted, hy. sy 155

pitted, hy. sy. 19

not pitted, hy. <\"" .15

. pitted ...... 8 55

pitted. heary syrip.. 265

2 . nnt pitted, hy, s p, 165

2 . heavry svmp 200

2 ack, preserved 230

G black, standard 530

« black. solid pac 83

2 red, heary syrup 2 00

2 red,.  preserved 230

G red, standard 530

G red. solid pack 830
2 <, heary symp 2 M%
Ga).—Gonseherries, standaml | 7 07%

2" rtonherries  (hlackhe r‘irsx) 180

= nherries, preserved 2 00

G wtonherries, standard ..... 705

2' slieed. heary sym 2

gated, heavy symp
whnle. heary syrmp

heavy sTrmp 235
} . heavy svrup ..
black, preserved 2
.—Raspherries, hlack, standard ... 7
black, solil pack 9 52

red, heavy avrup
resl. preserved

e, red, standard .
solid pv‘k

Gal.—Rasnhe
Gal.—Rasnherries, red
1h presery
preserved
standard .
heavy symp
preserved
jes, standard  ........ T
Gal.—Strawberries, snlild nm‘k ........... 9 52%

IO AN 4 D =11

VEGETABLES. Group

2's—Reans, red kidney .......
—Reets, blonl red Simecoe
—Reets, whole, blno1 red Ro
—Reets, sliced, blood red Simcoe
whole, blool red Simeoe.
whole, blood red Rosebu
s—{("abbage oss

2's—Canliflower
3's—Canliflower
o=formn  .i.ieicese 3 . 110
Gal.—Com on cob S
3's—Comn on cob, golden dwarf .
—I’arsnins
EY s—Parsnips ...
3's—I"nmpkins
—Pnmpkins
Sqnash
—Sqnash
—Sneeotash
s—Tomatnes
Gal.—Tomatoes
3's—Tnmips

Gronip A s 2%c higher than Gronp B
2's—Asparagns  Tips ... 25
3's—Teans, gnolden wax 140

—Reans, golden wax. midge 110
—Reans, golden wax 110
3's—RBeans. golden wax . 140
—Reans, golden wax 425
—Reans, refugee or valentine 110
3's—Reans, refugee (Treen) .....ce..eevees 140
2's—Peans, refugee mideet, Anto brand 130
2'a—Peas, extra fine «ifted size 1 ... 1%
2's—Peas, sweet wrinkle, size 2 ..

i D ok )k S e B D ok Bk ko e o d h d

T TSy

Bt et b 10 ek ek €43 bk et o 3 s ek ke 1D 5k I e ek Bt 13 1D e ek £ 1t €l ek O 1D Y 1t 0 et
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CANADIAN

2 w—-l’mq early June, size S8 ............ 13
‘s—Peas, standard, size 4 . 130
Spinach, table .. 160 1 62%
3's—Spinach, table - 25 27%
Gal.—Spinach, table . SR . 600 602%
Clover Leaf and Horseshoe brands salmon—
1-1b, talls, dozen O 25
1%-1b. flats, dozen 160
1-lb. flats, dozen . 25
Other salmon prices
Humpbacks, dozen . 13
Pinks ) &
Cohoes, per dozen 19 200
Red Spring, per dozen 210 2%
Northern River Sockeye N
Lobsters, halves, ]'u-r dozen . 300
Lobsters, quarters, per dozen 17

CANNED POULTRY AND SOUP.
Chicken

45
Turkey 450
Ducks 45
Soup, 24
1%

Soup,

ONTARIO MARKETS.
POINTERS.—

Sugar—Now up to 5.65 per ewt.

Rice—Primary markets strong.

Evaps.—Firm.

Toronto, Feb. 15.—The upward trend
of the sugar market has supplied per-
haps the most interesting market fea-
ture during the last week. Following
the 10¢ advance recorded briefly in our
last issue, refined prices increased an-
other 10 cents on Saturday last. The
market shows considerable strencth at
advance, attention having been direet-
ed to the rather hackward showing be-
ing made by the Cuban erop. Buying
has been on ft(‘:l\'_\' scale sinee .\H‘"H'_'lh
Refiners and jobbers
note brisk movement.

The approach of Lent brings certain
kinds of foods into prominence. Sub-

hecame apparent.

stitutes for meats will be in good "de-
mand. These the dealer should feature.
Honey, dried fruits, and eanned goods
should sell well with the wvrocer who
brings these lines to the attention of
customers. The dealer should not fail
to cater to those people who ohserve
this season.

SUGAR.—Followine the advance of
10 cents per ewt. briefly announced last
issue, refined prices were increased an
additional 10 cents on Saturday, bring-
ing present local quotations up to $5.65.
This was not altogether unexpected in
face of how situation has  been shaping
of late. The biz world’s
a factor that had to be kept in view,
while the unlikeliness of Russia offer-
ing much relief and poor reports re-
carding the outturn of the Cuban erop
all had their firming tendeney. The
Brussels convention has allowed Russia
to inerease her exports 150,000 tons,
which amount was probahly discounted
before finally arranged. England want-
ed it inereased to 300,000 tons. Now
that this faetor has heen cleared away.
the Cuban and West Indies erops will
be turned to as a guide to the market.
Cuba is not showinz up well ecompared
with 1910, the last zood year. In the
face of this and the probability of a
good spring demand, the tone of the
market is quite strong.
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GROCER

Extra granulated, Dags .....cccevceccaccscces o 65
Extra granulated, 20-1b. bags 615
Imperial granulated oe 54
Beaver granulated 546
Yellow, bags 5%
Barrels of granulated and )(]10\' will be furnished
at 5 cents above bag pnru

Extra ground, bbls. e e S e (S e 605
Extra ground, boxes . 62
Extra ground, boxes e 8§35
Powdered, . 58
Powdered, boxes . 62
Powdered, boxes 585
Red Besl. 0W8  Jiiinisiinssssazie 710
St. Lawrence Crystal Diamonds 75
Paris lumps, in 100-1b. boxes 65
Paris lumps, in 50-1b, boxes . 6 65
Paris lumps, in 25-1b. boxes 68

SYRUPS and MOLASSES.—The faect
that syvrups and molasses are in good
demand during Lent should be kept in
mind by the retail trade. They should
look ecarefully after their stocks and
give these lines due prominence. Whole-
salers report a hrisk movement at pres-
ent time.

Syrups— Per case,
Ib. tins, 2 doz. in case 40
51b. tins, 1 doz. in case 75
l” Ib. tins, % doz. in case 65

EL L
8

20-1b, tins, % doz, in ca
Barrels, per 1b., ...... .
Half barrels, b,

8
¥

QV"nrt-r barrels, 1b, .. 0 3%
Pails, 38% 1bs. each 17
Pails, I each Li... 12
Maple Syrup—Compound—
Gallons, 6 to case .... 4
% gals, 12 to case 5
4 gals, 24 to case 5
Pints, 24 to case 3

Maple Syrup—Pure—
Gallons, 6 to case
% gallons, 12 to case
Qnarts, 24 in case
Pints, 24 to ecase ...
Quart bottles, 12 to case

Mc ||“-~a per gallon—

New Orleans, medinm .

New Orleans, barrels

Barbados, extra faney

PPorto  Rico

Muscovado

DRIED FRUITS.—While thvrv is In
special hriskness in dried fruits, a fair
movement 1s in evidence. Demand is
fairly well distribnted. I and dates
are still movine well.

waaman
BILBE TIRRT =85

CELLEE)

Primary markets on all lines rule
steady to firm, with steadiness expeet-
ed to continue locally.

Prunes—
40, in 25-1b. boxes ............ .. 015 018
50, in 1b. boxes . 0 015
80, in Ib. boxes wee B 10
8) to 9, in Ih. boxes . 0 9%
9 to 100, in 25-1b. boxes ..... 009
Same fruit in 50-1b. boxe
Bosnia prunes e 0 08%
Apricots
Choice 1b, boxes 03
Fancy, Ib. boxes ... 025
Candied Peels—
Lemon ., . on
Orange . . . 0 12%
CHIOD .5 i« diesnicios o
Figs, 2 to 2% inches, per Ib. 013
Tuvm'! e 0 04%
Rag figs . 007
Driel peaches 018
Dried apples % 009
Evaphstess apRleE. oo iiiiiicavoranson s sanos 0 10%
Currants—
IS PRIRIIE ooiciiia s sinsssssnoras 008
Pateis . '« 0 08%
Vostizzas s 012
Uncleaned, %e less.
taisins—
SulMans . o o iae 012
Sultana, fancy 0 14%
Sultana, extra fancy 017
Valencias, selected ’ 0 08%
Seeded, 1 1b. packets, fancy .. 009
Seeded, 16-0z. packets, choice 0 08%
New Dates—
Hallowees—
Fnll boxes
Half boxes . 8:”‘7"
Package dates, per 1 Ib. e BN
Fands, ChOIRE - it caiiiaiessosioce 0 09% 0 10%

TEA.—An indication of the econfi-
dence in the stability of tea market is
afforded hy the continnance of aectivity
and steadiness since the beginning of
the year. In spite of goodly increases
shown in shipments for this season so
far, all apparently has bheen well ab-
sorbed. Prospects are now for more
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moderate supplies over the end of the
season, and although prices are still ab-
normally high ecompared with many
vears past, the more general opinion is
that prospective receipts will not be in
excess of trade requirements.

One tea firm says of the market:
1912 opens with the tea markets of
the world in a still stronger position
than they were at the ecommencement of
1911. Consumption generally continues
to increase while supplies are not as
elastic as distributors would wish. The
trade, however, has now become accus-
tomed to the higher range of prices, and
owing to the stronz probability that
for a year or two, at least, prices will
ot have a serious sethack, buyers are
purchasing with more confidence.”’

COFFEE.
ization eoffee has had little, if any ef-
feet upon the market. The committee

This vear’s sale of valor-

er deliverine the 700,000 bags sold
this vear will still econtrol 4,400,000
acs. It is pointed out that the small

crops of Brazil coffee will not eontinue
ndefinitely, and when a large crop
comes, possibly within the next two
vears, the situation will change again
to one of supply and demand. The

present erop is known to be small and
the next erop will not be mueh larger:
after that however, some change ean be
aoked for. The lessened consumption

s a factor that has also to he taken

to aecount.

023 0
019 020
......... 024 023
024 025
0% 027
..... 03 032
03 035

0 0®

n 0%
02 02

012 013

lnally taking
1 more life after the dullness notice-
hle at the becinning of the year. Pep-
wers show every indication of continu-
1 their present steadiness. Nutmegs
ind allspiee are steady also.

%-1b. %-1b.
Tins, pkgs. tins doz.
I o @ - eecsaeinaninny 15—-18 60070 70— 80
€ N N 25
Cayenne pepper 15
Cloves .

= 10

Cream  tartar .
rry powder

ringer

e

megs LS

eppers, black

P'eppers, white
‘astry spice . . D=2

I’ickling spice .... 750 00

xes 2 cents per 1b. below tins. Barrels 3 cents below
Mustard seed, per 1h. in bulk wee - 98

lery seed, per 1bh. in bulk ..... Ty
ihredded cocoannt, in pails i . 016% 0 17%

NUTS.—Shelled varieties are moving
reely. . Nuts in shells are rather quiet.
\ general tone of steadiness prevails
wth loeally and in primary markets.

AIORAS. PORIROtE ....ooiciiierisisscsanis 015 015%
{Imonds, Tarragona .. 016% 017
\lmonds, shelled . 0% 03
Walnuts, Grenoble . 015 018
Walnuts, Ronleanx . 012 013
Walnnuts, Marbots ... . 013 04
Walnuts, shelled, new . .03 03
M . oo . . 011 012
I . 01T 018
020 o1

Peanuts, roasted ..... 010 013
Peanuts, green, extras e 0 08%
Peanuts, green, jumbo ....... . os soes OB

RICE and TAPIOCA.—Cables and
correspondence from abroad note strong
markets on all deliveries of rice. Reports
from Burmah note damage to crop by
harvest storms. Demand is normal for

both rice and tapioea.

Standard B, from mills, 500 lbs., or over,
f.o.b. Montreal ......ccceo0ineee cece 365
Rice, standard B o 315
Per 1b,
Rangoon . . . e RSN . 003% 004
Faucy rangoon TPONRIIY. Ry . 006
PAIBE ¢ ¢ ccocccscccccerascsccnssnne . . 005% 006
Japan . . . . 005 o
Java . sesenssses . sessiee B0 OO0
Carolina . . . B 010
Sago, medinum brown . 005% 006

Tapioca

Bullet lonhle goat . = 2 0
Medium  pearl . 006% 007
08
%% 0 07

ANS.—Beans continue steady to
firm. Steocks are not large while de-
mand i1s good. The high price of pota-
toes tends to bring ahout a larger con-

sumption of beans.

Prime beans, per bushel 24
Hand picked beans, per bushel . 260
California line beans, Ib, ....... case wenes 008

EVAPORATED APPLE Evaps.

are firm in the opinion of loeal dealers
1 1
lnal

|

and gradually becoming e¢ornered up

with stoeks 'r_\ no means large. Pro-
duetion last vear was average, but the
high prices of dried and eanned fruits

0w wonoral ) ol Paw i > o
I general nas worked or a mg con-

sumption of this line. The West has
heen  taking  econsiderable  quantities

hil } 19 ’ ) .l ]
whilee 2 lair amount nas wen Worked
for export. The market i1s regarded as
firn

MANITOBA MARKETS.
POINTERS—
Sugar—Advanece.
Syrup—Firm.
Prunes—Advanced.
Evap. Apples—Advanced.

Winnipeg, Feb. 15.—With annual bon-
spiel in full swing, members of various
wholesale hiouses are busy finding enough
time to play the games, entertain visi-
tors, and look after business. The first
and second events are, however, looked
upon as sacred as they occur only once
a year, and consequently all work that
can be possibly shelved till next week
is being put away, and the most of the
time devoted to entertaining country cus-
tomers in town, and discussing situation
of the trade.

The prevailing feeling is one of optim-
ism, and with the granting of lower rates
to the south by the Interstate Commis-
sion, the country will be relieved consid-
erably of the tension it has been living
under during the last three months. All
are now enthusiastic and look for re-
cord year if present predictions ecan
be reckoned on.

Sugar performed the ‘‘ballooning act’’
by taking two sharp advances of 10e
each within three days. While some had
expected a slight advance.
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Other lines to show advances are evap-
orated apples and prunes. Former shows
an advance of l4¢ per pound, and the
latter as high as le over old quotations.

SUGAR—As stated above, this line
has been performing some ascension
feats during the week, and as a result
prices are now quoted at 20e¢ per hun-
dred over the figures used last week.
The first advanece took place on Tues-
day and the latter on Saturday, and
market remains firm and fairly active.

aned B . granulated, in bbls.

18GE

Tl L

RUR-“HREER

SYRUP—Aective and steady. Demand
18 holding up well and a successful win-
ter’s trade has already taken place.

e | 18, per case >
12 case 268
61 case * 5
3 » case s
Half bar cwt, . . I
Barbadoes m in half bbis., per gal ) 45
New Orleans asses, half bbls,, per gal » n

DRIED FRUITS —Predicted advances
in prunes has arrived and prices are
quoted this week at le above last week’s,
and market econtinues to hold strong.
Raisins are also being watehed carefully,
but as yet no advance has been announ-
ced. Stocks in these lines are light
enough to warrant advanece.

New Prunes
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Cooking Figs—
Choice boxes
Half boxes
Half bags -
Valencia Raisins—
ine, f.0.8, 28s,
Fine selected
f-crown layers,
{-crown lavers,
f-crown layers, T
Ne plus uitra,
Currants—
Dry. clean, B
Wekes, '8
1-1b. package
21h  package

EVAPORATED APPLES—Here again
considerable strength is noted and the
first of series of advances expected have
taken place. Quotations show price
ranges from 10l%e to 1le flat, Winnipeg,
to be in vogue, and many look for rapid
advances as supplies are being reducad
and will soon be in hands of a few firms
who will doubtless demand their price.
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COFFEE—Coffee remains unchanged
from last week. Market is still strong
and active.

Roasted Rio, per Ib.
Green Rio, 5's, 1b, . gg
Green Rio, T's, per 0155
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tions all point to firm prices on these
lines, and there appears to be no chance
of market easing for some time.

Reans, 3-1b, picker, per bushel

Hand picked, per
Peas, split, 100 1lbs

- ee
838

NEW BRUNSWICK MARKETS.

St. John, Feb. 15.—In so far as mar-
kets are concerned, past week with loeal
grocers was fairly quiet, and no unusual
features presented themselves, although
general trade was steady and more en-
courazing. Beans remain tirm and some
firms are quoting slight inerease over
last week, and general inerease is looked
for soon. Sugar advanced ten cents on
Wednesday last, followed by a similar
advance on Saturday.

Much interest eentres in potatoes, for
which from $£2.60 to $2.90 is now being
asked, with e¢hances of further increase
particularly strong. Some dealers are
asking a solid $3 retail, and have paid
from = 90 wholesale, and there

Hto ®
seems a readimess to purchase at these
prices.. beeause of  the indications for
icher markets.

slightly

there is no change in price, but as the

Iiges are easier, although
demand 15 vood and ehances for new
laids in the eold weather none too hricht,
there is a pessibility of another jumn
hefore lonz. At present 35 cents is the
vhest being asked -for hennery stock.
larly in the country market
the supply during past week has hew
tace of fairly cold weather.

In hutter market the prices quoted at
week s writing are still in foree.

and 5!;“'!31'1:

it is only in an exceptional

that more than, 35=cénts is bheing

bus,
L , _bus,
dairy, TR
creamery, per lb.
. W. grey bag .

v, 1b. S

SRS 260 290
Raisins, California, seeded 010% 011
Rice, per b, ...... 003% 004

o=

5382
-

o
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BEANS AND PEAS—Present indica--
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NOVA SCOTIA MARKETS.
HALIFAX. Feb. 15.—While whole-
sale grocery dealers report business a
little slack at present time, retail gro-
trade is

cers  say that exceptionally

cood for this season. Trade is well dis-
tributed among the various lines, with
the exception of eanned fruits. Some
dealers attribute falling off in these
plentiful

Dealers say, however, that the demand

lines to supply of apples.
for this elass of coods will come later
on. Local dealers have cood stoeks of
evaporated apples on hand, but there is
little demand for them at present.
There was an
week.

ed up five cents to %375, while United

advanee on snear this
Standard crannlated was mark-

Empire was raised to £5.65. Bricht vel-

low was advanced five cents to /

and No. 1 vellow from #£3.20 {0 &35.95.
Rolled oats are firm. and are in oood

demand.

The vrice is ten eents hicher

than last week. the qnotation heine
£5.80 per harrel now.
—_—
MANY CANADIANS AT CANNERS'’
CONVENTION.

(Continned from page 39).
.\.l.l"m”\‘ -(‘ ‘Nn,. New \'ﬁl’k: P- \[ Fn‘r-
nald. ev-covernor of Maine, and others.

Raising Health Standard.

The importance of the industry and
the necessity of it was perhaps hest
illustrated in three points dwelt on hy
the new president of the National Can-
ners’ Association. Samnel F. Maserot. of
Cleveland. Thev are as follows:

“First
nine industry. as represented hy the as

The men eneaced in the can-

soeiations eathered here. have reduced
and are reducine everv dav the cost of
livine.

““Second—The men identified with
these associations. in studvine ont the
details of their hnsiness ventures. have
inereased the averaze health of the na-
tion.

“Third

by investication and hy the introduetion

This same element. hy stndv.

of intensive enltivation and lahor-savine
machinery. has inereased the food ont-
look. from the standpoint of quantitv.
for the nation.

“The constant erv whieh is eoine un
1 fo the bieh eost of livine ean in no
sense he direeted to the thines in whieh
these associations have heen most larce-
Iv interested. The preservation of the
hounty of nature, when it is at its hest
and at its heicht. von will acree. has
presented the opportunity to earrv from
one season to another the life-givine ele-
ments that, without this industry, eonld
not have heen presented to the people:
not only in the ease of strawherries
bronght from the cardens in June and
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July, not only in the case of sweet corn,
so generally in use from the gardens and
the fields for perhaps two months in the
year (an inheritance of the six nations),
but in the ease of other desirable pro-
ducts of the fields and the gardens en-
rolled in the list of food necessities.”’
The new president of the Dried Fruit
and Canned Goods Brokers' Association
is Joseph H. Kline, Cleveland, Ohio, and
Thos. A.
cuide the destinies of the supply men.
Visitors Royally Entertained.

Among the pleasing features of the

Scott, Cadiz, Ohio, will again

convention were an intertainment with
retreshments and dancing given the visi-
tors on Wednesday night at Convention
Hall. and a theatre party tendered by
The American Can Co. at the Lyeceum,
on Thursday night. ** Rebeeea of Sunny
hrook

Phelps and his assistants had a diffienlt

Farm'' was the play, and Mr.

time hunting up =eats for everybody.

The selection of next vear's convention
city has been lett to a committee, but
the prospeets are that either St. Paul
or Cinetnnatt will win out as strong rep
resentations tfrom hoth these places wer
made,

———

2F INTEREST TO THE
TRADE

(‘hamberlain, who has been
F. J. Castle Co, Ltd,
wholesale grocers, Ottawa, Ont., since
its inception, has purchased the capital
stock and on March 1 will take over the
active management in succession to .J
R. Gardrer. Mr. Chamberlain has been
an Ottawa resident for 16 years. He
was Ottawa of the Toronto
Gieneral Trust C'o. for some years and
later with the Roval Trust Co., Mont
real. Mr. Gardner will give his entire

time to the extension of his insurance

NEWS

Hiram W
president of

manager

bhusiness.
* - -

Harold Spaliord, formerly of Spafiord
& Mahler, grocers, Chatham, Ont., and
for some time past on the staff of .J
H. Burnie & Co., grocers, has left for
Fdmo#iton, Alta., where he will become
manager of the grocery department ol
the .J. H. Morris Co

. L .

The Toronto Retail Grocers’ Associa
tion will hold their annual banquet on
Wednesday evening, Feb. 28. It will be,
held at the Arlington Hotel, King St
West and from prospects will be not
only a pleasant but profitable event.

. - .

Last week grocers of the Brantford
Retail Grocers’ Association went over
to Hamilton and met their confreres in
the trade there. The Hamilton grocers
won the game. It was a progressive
euchre contest.
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Pricing Advanced Goods in Inventory

Important Question Raised By Winnipeg Reader — Percent-
ages of Gross Margins and Expenses—A Retail Firm That
Asks Candidly For Co-operation of Consumer,

*By Henry Johnson Jr.

———— Canada, January 2nd, 1912.
Henry Johnson Jr., Canadian Grocer:—

Dear Sir:—On one previous ocecasion
I have trespassed on your kindness by
writing yon for information regarding
one of your articles, all of which I
have read with mueh interest. Many
of the points with whieh you have dealt
have been of particular interest to me.

As the time for our annual inventory
is approaching there is a matter which,
for the past vear or two has given me
considerable food for thought, and on
which T would like to get yvour opinion,
namely, the basis on which goods should
he ||1il'<-|l on stoek sheets, which have
been bought some considerable time
previously and on which marked quota-
tions have advanced very considerably.

As an example this vear, take ean-
ned tomatoes. Realizing that opening
looked particularly  good last
fall. we bought heavily at from $2.65
to $2.74 F.O.B. Winnipeg, and are at
present retailing for 15¢ per tin, with

prieces

prospeet of an advanee in the near fu-
ture.

As, generally speaking, we do not
ligcure on mueh more than 20 per cent.
on cost as a profit on canned vege-
tables, writer feels that he should be
justified in taking these into stoek at
about $2.90 per ease, which, at retail
price of 15¢, would allow a somewhat
better margin than the 20 per cent. on
cost above mentioned.

I feel that as we are, of ecourse,
obliged to reduce the figures on any
lines which may have declined since
time of purchase, we should he justified
in putting on at least a proportion of
any advance which may have oceurred
on other lines, provided that the re-
tail price is such as to show as muech as,
or a little more than, the usual per-
centage of profit. Canned lobster is
another line re which very mueh the
same sitnation obtains.

Trusting T have made my meaning
clear, and. awaiting yvour opinion in this
conneetion, believe me,

Yours very truly, W-—— A~ FE—

I'am only sorry that the mass of cor-
respondence which reaches me prevents
me from handling sueh matters as
these more promptly; but I can only
answer letters in rotation of their

*The writer of this article 18 one of the
most successful dealers on the continent. He
has spent almost 30 years in the retall gro-
cery husiness and Is well equipped to answe-
questions and amooth ont Aifficnltien with
which others may have met.

dates, in justice to each correspondent.
But I trust T am not too late now for
any use,

Profits on Selling Price.

There is_ obviously some error in
W— A— E’s statement, as these toma-
toes show the following percentages of
gross margin, not on the Cost but on
the SELLING PRICE of $3.60 per case

15¢ per tin:

If bought at $2.65 per case, 26.39
per eent. minus.,

If bought at $2.74 per case, 23.88
per cent. plus.

If bought at $2.90 per case, 19.44
per cent. plus.

These margins are surely good enonel
for anvbody on sueh a staple: even the
last not being unreasonable, though T
shoula plan to advance until I had a
full 20 per eent. margin, or over.

These same costs per ease show on
the COST, as follows:

If bought at $2.65 per ease, 3585
per cent. minus.
If bonght at $2.74 per case, 31.48
per cent. minus.
If houeht at £2.90 per case, 2417
per cent. plus
Sa it looks verv mueh as if W—A--FE

meant {o write on selling price’’

where he has <aid cost.’”’ Of course.
I have given the margin-on-cost fieures
merelv as a mathematical demonstra-
tion, hecanse that is never the wav to
compute margins

Replacement Value Should be Basis.
Goods should be priced on the inven-
torv sheets just as nearly as possible
on replacement values—what it would
cost to buv and lav down those goods
at date of inventory, This
sueh is the only logical method. As
this eorrespondent savs, we have to re-

hecanse

duee our valnes when the market de-
elines, so we should take unto onrselves
the bhenefit of am enhancement n
values.

If all this were not true, our inventor-
ies might readily give us a false indica-
tion of our condition. We could so easily
fool onrselves into feeling that we had
done well after a protracted period of
deelining valnes, and we eonld also so
readilv make a poor showing if we did
not take advantace of anv consider-
able inerease in the general values of
4_"1\01'\‘.

Make the Safest Error.

We must, however, he verv ecareful
if we
must err at all, on the safe side. Let
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us be sure to take cognizance of all
shrinkages, but let us hesitate to ad-
vance our values unless, as W—A—E—
says, we intend to advance our selling
prices to correspond. It is mueh better
to be in a stronger position than our
records show than it is to be in a
weaker position than we think we are.

I hope this may be the information
W— A— E— is looking for. If so, it
is, perhaps, ‘‘better late than never.”’

L . L ]

Henry Johnson Jr., Canadian Grocer,

Dear Sir:—Allow me to thank you
for information given in recent issues.
I was tryving to get at the cost of doing
business in the directest method. I am
still of the opinion that donations such
as are donated for good will, should be
charged in the expense aceount, sayv 14
of 1 per cent. of gross sales; bad debts,
as long as the conditions are as now, 1%
of 1 per cent. of cross sales; advertis-
ing expense, 11 to 2 per cent of gross
<ales. As we figure percentage of ex-
penses of gross sales same way should
be for gross profits. I hope you will
still continue vour good work and wish
von another Happy New Year

MeA w

As stated in my previous review of

this man’'s n-nl'lt‘~‘|m:u':o~'_n-r, expense 1=

e¢o~1 of doine business. If one so d

esire,
he ean ran all shrinkages and losses in-
to expense, but to my mind it is bette:
to run them into the Loss and Gain ae
count where theyv will show up individu-
uallv. It is all right to estimate 1; per
cent. here and ', per eent. there as a
kind of buffer, for the sake of safety

and econservatism: but these

ficures
must ¢o to a final definite adjnstment
to meet actual conditions in every inven
torv, and a new start on the basis of
those actual conditions must be made
each new vear In other words, we
should take what we find at the end ot
one vear as a kind of ‘‘dead reckon-
ing’® bv which to euide our business
during the coming vear: then we must
readiust our course again in the light
of what we find is aetually the situa-
tion.

I am ¢lad T have been helpful: thank
myv friend for his zood wishes, and
shall be exceedingly glad to have him
call on me at any time agan

s - -
.
A Candid Statement.
As an example of frankness in mak
g an appeal to enstomers r their

houghtiul co-operation, here is some-
thing from the Maodel Groeery Com-
panv. Pasadena. California: a eoncern I
personally know well and one T know
to be sunecessful. This throngh news-
paper advertising:
Please anticipate vour wants and
order goods enongh to last a few
days at a time, especially of staple

- e
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articles. It is sometimes impossi-
ble for us to deliver an order
RIGHT AWAY, when you wait
the eleventh hour to place the
order: where would we as a grocer
be, if we ordered our supplies that
way ?

If possible, please so regulate
vour orders that they can be de-
livered on our vregular delivery
run; it costs lots of money to make
these speeial trips.

We make three regular trips
each day inside of the mile ecirele.
We make two deliveries each .day
inside of the two-mile circle, and
reanlar trips to all ontside points.
And if there is a store in the coun-
try that gives von any better ser-
vice theyv will have to 2o some.

THE
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Please do not ask us to deliver
any order less than 25¢ and always
more if possible; it is expensive to
make the delivery, even though we
are going your way.

Please let us have your co-opera-
tion, your pleasant good will:
don’t seold or
they are all human, and striving to
please vou: vou will get far better
results to work with them.

abuse our clerks;

(tood service is essential to any busi-
ness: but why not frankly ask for the
co-operation of the buyver? Should she
not realize that pampering service is ex-
pensive and that she must inevitably
pay the cost of her want of systematie
Mavhe the idea 1s worth

spreadine further.

ordering?

Opportunities in House Cleaning Brushes

Considerable Business Going to Mail Order Houses That Could
be Done by Dealer= Throughout the Country — Some Special
Brushes That Will Sell Well in Many Places — Sales Can
Easily he Created for Them in Spring Months.

There 1s a good deal of business golng
to mail order houses in housecleaning
brushes that should be secured and de
veloped bv crocers and general merch
ants throuchout the country.

The large catalogue houses are not
only selling tiese house-cleaning utensils
but through them they secure other husi
ness which the grocer and general deal
er should take care of. The  only
trouble is that these dealers do not
stock or attempt to create demand ior
such goods

During the spring house-cleaning cam
paign particularly, women are on the
look-out for time-savers that will do
the work not only more quickly but bet
ter than bv the use of a rag or some
other home-made device.

Special Brushes That Will Sell.

Ilvery general dealer and most grocers
of course handle scrubbing brushes, boot
and stove brushes and probably a few
others There are, however, as many
opportunities i others as in these

For instance the floor-waxing brush
used for waxing hardwood floors is one
that should prove a good seller if it
were stocked, displaved and its useful
ness represented to customers.

Among the other specialties sold in
large quantities by the mail order
houses are the bannister brushes and
hair floor brooms. The use of these can
be readily appreciated from their names
There are also window brushes for
cleaning windows with water and win-
dow cleaners oi rubber for rubbing ofi

the water Manv  stores use these
themselves but neglect opportunities t
sell them to customers

Cornice dusters for ceilings, walls.
etc., glass jar brushes for cleaning fruit
ars and bottles ; plate brushes for sil
verware and bowl brushes for the lava
torv could all be sold if stocked and dis
plaved. \ good brush to stock in the
autumn for winter trade is the radiator
brush, a narrow long bandled brush that
will clean with the least trouble all

parts of a3 hot water radiator

What General Merchant Can Do.

That all these can be sold, is proven
by the extensive business the catalogue
lrouses are doing in them. These houses
are selling by means of the catalogue
and have not the opportunities of the
general merchant or grocer who can not
only advertise them himself but can dis
play and talk their usefulness to pos
sible purchasers

Have Stock Ready by March 1.

The house cleaning season will soon be
with us again. Every
have his

dealer should
stock ready by March 1 se
that early customers will not have to
be turned down. During March and
April frequent window displays of
brushes ana brooms will aid sales. While
brooms are all-the-vear-round sellers yet
many will require new brooms for their
spring cleaning. By all means, how-
ever, brushes of all kirnds should be
stocked and displayed within the next
two months. This will be their big sea-
son and the most should he made of
them. [
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Where One Dealer Made Money.

Here is a specific instance where
brushes such as mentioned above were
made a paying sideline.

A grocer in a medium sized town who
had never handled them was called on
by a representative of a brush and
broom manufacturer.

“I] don’t handle brushes,”” he replied
shortly when the salesman attempted
to interest him.

The traveler knew there was no valid
excuse ~for not doing so. He pointed
out that this line was well within the
grocer’s scope and as the housewife was
interested in them the chances for pro
moting sales were excellent. He pointed
to the handsome profits in selling brush
es and at last induced this dealer te

take a trial order

Jle incluoed in his first order a few
dozeh scrub, shoe and stove brashes as
well as window brushes, banister brush
es, hair brooms and some otler lines.

“Now don't chuck them in a drawer
or some other place where no one will
ever see them,”’ advised the traveler :
“vive  them some display space. The
profit is large enough to warrant it
The ¢rocer followed his advice. It
was searcely more than a month before
that house received 3 repeat order

Six months after this department had
heen worked into g profitable and exten
sive  one. A\ separate portion of the
store  had been set aside for display
The grocer now thanks this salesman
for giving him g start on a profit mak
ing side line

—— -

INSULT TO INJURY.
Widener, the Philadelphia

horseman  and  eollector, told a horse

.ln\l'llil E.

story at a dinner in New York.
“There's a erocer out Elkin's wav,”’
<audl Mr. Widener, **

lis wretehed horsetlesh,

who 1s notorious for

“*The '_'I‘m‘l'l'.\ lm) 1= rather a reck
less  driver. He drove one of his
master’'s worst nags a little too hard
one day, and the animal fell il and died.

‘You’ve killed my horse, curse yvon!’
the erocer said to the boy next morn-
.

“I'm sorry, Boss,” the lad faltered

*eSorry,  be durned!” shouted the
crocer. *Who's eoing to paly me for my
horse 2’

“I'I make it out all right, boss,’
said the bhoy, soothingly. ‘You ecan
take it out of my next Saturday’s
wages.” '’

—

Iiisenberg & Co., of Detroit, have
leased the upper flat of the Ferriss
Building, Windsor, and will establish a
cigar factory, manufacturing high grade
Havana cigars. Mr. Eisenberg has been
sales manager for the Surety Cigar Co.,
of Detroit

R

Trade 1n

. agam qllll«-
extremely ¢
of Canada.
up shipment
cases, while
able risk wi
the trade. 1
milder weat
overcome.

The effect
c¢ertain exte
fruits. For
fornia, whiel
firmed the p
in sympathy
are even mo
oranges, ;l!lc]
marked danu
er prices.
~:|]||v|»\ from
Canada depe
ons. Sieily
hmeher, for
\:|~ heen hn‘:l‘

There 15 n
haps that pot

soarimg lor s
less exeited.
helieve that 1
ed settling p
ent. Europe:
in consideral
brought in at
market, pro
takes kindly
toes have be¢
America that
firming in ma
Brunswick ha
of her erop a
continue firm
whieh had a |
vear, has pots
figure than .
cold weather
present.

Carrots, be

Crops were ge

ada last year



oney.

3 where
we were

wn who
alled on
ish and

¢+ replied
itempted

no valid
pointed
thin the
vife was
for pro
pointed
g brush
ealer to

a lew
ishes as
r brush
lines.
drawer
e will
aveler
‘. The
AT
ice. It
1 before
er
ent had
| exten
of the
lisplay
tlesman
it mak

lelphia

|w<>!'\"

wav,” '

ms for
| I'l"'l\
f  his
» hard
il died
3 .\tnlf.

morn-

ltered
d the
‘or my

hoss,’
u can
rday s

, have
‘erriss
lish a

grade
i been
t Co.,

v

Cold Weather Hampers Fruit Trade

But Milder Conditions are Overcoming Difficulty — Firming
Tendency in Some Lines Due to Cold—Potato Market Less
Excited—Imports of European Stock Will Help to Steady it
—Root Products Generally Firm and Scarce—Grapefruit Con-
tinues High.

Trade in fruits and vegetables was at present are small and the strong mar-
ket likely to continue.
Further shipments ot

. again quite seriously interfered with by
extremely eold weather in many parts marmalade
of Canada. The low temperature held oranges are awaited at some markets.
up shipments to country dealers in many Grapefrait is in light supply and high
cases, while even in the cities consider- in price.

able risk was run in sending goods to —

MONTREAL.
GREEN FRUITS—The green (fruit

market 1s becoming exciting and prom

the trade. However, with the advent of
milder weather, this difliculty has been
overcome.

The effects of cold is reflected to a

1ses interesting results The prices show

¢ertain extent in the prices ol some p )
. tendeney of advaneing all around, as re-
fruits. For instance, the frost in Cah- 1 ; i
sult of shortage 1n stoeks, acconunted tor

fornis h affecte ANTes § wrsely, 2 .
fornia, \‘\l ich affected orange ltltll el HAPTEET B it e SRS T
firmed the price of navels, while Floridas

considering the season. Florida grape

in sympathy have been steadied. Lemons . :
. . fruit, whieh 1s searce and has bheen ad-

are even more susceptible to frost than

3 : vaneing rapidly ot late, again shows an
and California stoek ineurred

Orange
% merease
marked damage. which has eansed el s
er prices. Western Canada draws he < ;

supply  from this sonrece, while easter ! 6 (X
r IS0 45
Canada depends mainly on Sieily lem- 175 200
= 100 45

ons. Sicily lemons are also firmer and i ; 8
higher, for demand ftrom all countries 5
has been heavy, more especially Ameriea. 5
There is more reason to believe per 5 .

8 box % 15

haps that potato market, whieh has been

soaring for some time, will now become 21

3
less exeited. At some ecentres dealers box 17
helieve that market has probably reach- Ritter oranges, per box
ed settling point, at least for the pres- Vinpjvels

I _
VEGETABLES Vegetable market

has developed no new features this week

ent. European stock is now on the way
i considerable quantities, and can be
brought in at figure that should steady
market, provided Canadian consumer All lines rule high and show no tend-
takes kindly to them. European pota- encies towards decline. Demand is limit-
toes have been in such keen request by . ed, as result of the high quotations, but
America that recent despatches indieate offers a promising outlook. Potatoes are
firming in markets across the water. New  still high, with few signs of an advance
Brunswick has sent out large percentage or decline.

of her crop and holders in that province Beans, green. hamper " s
Y 3 . - “ Brussels sprouts, per qt. ns
continue firm in their ideas. Manitoha, Carrots, bag . 1%
s Cabbage, dozen P e 1 W . . 100
which had a better erop than usual last Caulifiower, dozen ..... srys . sveuien 300 3%
3 J . . Celery, Cal.,, 6 doz. to cmte, crate 8 Sw
vear, has potatoes at considerably lower  Garlic. 2 bunches 1
N - Green peppers, bns, basket 2 25 3Im
figure than eastern markets, hut the Lettuce, Boston, per box of 2 doz. . .: . 250
. e X ! . TR Leeks, dozen 4 . s avvssan. 3R W0

cold weather prevents their shipment at g~
present. Spanish. crate 37
Half crate . & »e 2%

" B . ) (

Carrots, beets, onions and other root 1:a|,3:‘.:'_h"r|l..nmnl"_ - gt o
o . s . i - . . Sweet potatoes, per basket ... 260 275
'i"l'\] were generally short erop in Can- Montreal potatoes. new, bag ... 180 175
ada las o X ke 2 2 - " ew potatoes, $9 bbl.; 6 Ib,

ast year. Stocks at most centres Biravbaiten Nor G it 078
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TORONTO.
GREEN FRUITS—Trade has again
heen hampered econsiderably by severe
t fruits has

cold weather Shipping «
heen interfered with, so that goods both
coming in and going out were held up,
while at times it has been so eold as to
make it unsafe to send goods anv dis-
tance about the ey

Marmalade oranges are pretty well

cleaned up, but further arrivals are ex-

pected shorthy Navels and Floridas
have been coming along in larczer volume
and 1mproved quality in some cases.
Grapetfruit holds firmly and the high
price has, no doubt, been responsible for
smialler consumptiorn durimng season.
Lemons are firmer and meetine with cood
demand
-
I M
M A 5 2%
I a 5
Mo 9
Valencia 4 5 5
- -
Tang ¥ 60
325 350
‘ X, e keg 500 &
) grapes &
\ bt §
I . ca 00 45
Straw X &
VEGETABLES Potatoes  show a

shehtly higher price than a week acgo,
New Brunswick being quoted at $1.90
to $1.95, and Ontario at $1.75 to $1.85
Sitnation for a long time has been strong
\< noted last

week, the exeitement n this hine s ;'rulb-

and the tendeney upward

able to subside. Many dealers helieve
that market has probably reached set
tling point, at least for present. The

import of European stoek is hkely to
steady the market, especially 1t 1t 15 o
such quality as to win the favor of the
consumer. First arrivals are expected
around the middle of the montl

Quite early in the fall, the small erops
of beets, carrots, parsnips ai d onions in
Ontario and pretty well thronghout Can-
ada was referred to. This shortage
combined with eold weather has gra-
dually been firming prices on these lines,
Stoeks of all loeally are small, especially
onions. No wavering in steadiness ean

he t‘\]n'vl\'«l. Valencia onions are re-
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ported slightly firmer. Shipments of [innies.

California celery will increase within Iotatoes,
£ reek Onions—
eW Wweexks. Spanish, case

Boston cucumbers, dozen s 2 H Spanish, % cases ....
Boston head lettuce, dozen v veme Canadian, 75-1b. bags
Canadian beet, per bag . 2 Sweet potatoes, hamper
Cabbage, barrel .. 24 d Musinooms.  1-1b.  boes .
Carrots, bag Can. hothouse tomatoes, Ib,
Twimips, bag .... New “lettuce, per dozen ...
Celery, per dozen e Green onions e
Celery, Cal., per case, tc doz. New radish, per dozen

D
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Wide Awake Methods in Retail Stores

Chatham Dealer Who Imports Early Strawberries at Loss to
Secure New Trade—Classified Ad. Page in Newspaper Used by
St. John Grocers—Merchants to use Auction Sales to Boom
Trade — A Family Competition.

This Loss is Profitable. taneously. lience, it is more easy to
Chatham, Ont., Feb. 15.—A local gro- ieature the store news from each store
cer makes a feature of handling the first in combination with the others and for
strawberries of the season. To do so, this purpose under a four-column head,
he has to import extensively, at 3 time an inch and a half with that width is
of vear when such shipments are verv used and the ‘‘special ofierings’ are dis
precarious. plaved in a wide variety cach with its
Imported iruits, and particularly im- price aflixed.
ported strawberries, are rather risky The same ad. generally runs ior two
commodities. This particular  dealer days. For instance under the heading
states - that, aiter paving duty and ex “A Few of the Bargains for Saturday
press charges and allowing for loss oc and Mondav™' are listed articles of d”V
casioned by iruit going bad, he not in ferent kinds carried in the grocery trade
frequently finds he is handling the im It is reasoned that many

people are in
ported herries at a ioss:

terested in the page where the classified
“Nevertheless, we will continue to “‘ads.’” are displayed, as it is one which
handle them,” he adds. ‘‘Even though contains information of importance on
the direct transaction mav involve a many matters, and thus with a spread
loss, there is a great advantage in the of four columns an advertisement is cer
long run. The imported berries start a tain to attract
great share of the summer preserving
and fruit trade in our direction. Peo-
ple who want early strawberries prac-
tically have to come to us. When the Wallaceburg, Ont., Feb. 15 —With a
homie  grown heryies eome in. however. view to attracting the trade of the far-
the trade of a creat percentage of these '¢TS, the merchants of Wallaceburg,
people comes our wav as a matter of through the Board of Trade, are making
course. Home grown raspherries and Aafrangements for the holding of regular
blackberries follow the strawberries al- [[¢¢ auction sales.
most without a break ; then peaches, A'I’ho scheme is to hold a regular aue
plums, pears and all the later fruits. 1P market at which zoods of all kinds
We make a dead set on the fruit trade will be sold at anction. No charge will
richt at the beginning of the season and be made to the farmers for the services
start it coming our wav—and it keeps of the auctioneer. The scheme has heen
on coming. tried in a number of United States cities
“Of course, the handling of earlv stui 2nd was first brought to the attention
constitutes an advertisement for the ©f the board of trade bv ex-mavor Hugh
store, and proves helpful to our general Stonehouse, a prominent merchant
business as well.”’ The Board of Trade viewed the plan
favorablyv. T. D. MecGuire was appoint
ed auctioneer and an initial grant of $25
made toward the enterprise

attention

Auction Sales to Bring Trade.

Uses Classified Ad. Page.

St. John, N.B., Feb. 15.—On the ‘‘clas-
sified ad.” page of the evening dailv
papers each day is to ke found the ad- Family Hunted for the Pork.
vertisement of the ““Two Barkers, Ltd.” Vancouver, B.C., Feb. 15.—‘‘Advertis
and it is a feature which is read with ers should live up strictly to what they
interest by a great many careful house- advertise,” was the remark of a mer
wives. They conduct four stores in St chant to The Canadian Grocer, when dis
John now, “one each in King Street cussing general matters. ‘‘For instance,
West, Brussels, Main, and Princess I had a customer in the other day, who,
Streets, and they so plan their affairs while he did it in a jocular way, evi-
that the prices in all four stores are dently had a serious complaint back of
similar and ‘‘specials’ are offered simul- it all. He was giving a large order, and
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was casting his eye along the displays
to see if there was anything that might
tickle his palate, when his eye caught a
line of—pork and beans.

“ ‘Do you know we have an interest-
ing contest at our house every once in a

while,” he said, with a twinkle in his

eye.

“I was not at first aware that the
contest had anything to do with me or
my store, and I instantly took quite an
interest. I enquired what it was, and
said it must be nice for the children.

‘““‘Yes, they enjov it immensely,’ he
replied. He went on to tell me how
they always anticipated it, in fact it
was when the last order was delivered
from my store that the-last sessiowu
took place.

““In the end it developed that he had
ordered several tins ol these pork and

il
beans. Then they got a Saturday Eve

ning Post arnd turned up the Van Camp
advertisement where a nice plate of pork
and beans are shown, with a fine slice
of pork right across the top. It seems
he has offered a box of candv to the one
who finds a slice of pork like what is
shown In the advertisement. At first he
thought he had a zood [oke, for hardly
anyv pork was found in the tins. But
the children did not have to buy the
pork and beans and thev hurried through
all the tins in their vain quest. [le he
gan to find that he was soon out oi
pocket more to supply pork and beans
for the contest he had inaugurated than
if he had bought the candv straight
awav. So he bought the candv and call
ed the contest off

‘**“That pork and beans stunt is the
funniest oi them all,’ he said. ‘Why in
the world they advertise pork and beans
when in most cases the park could be
put in a thimble is more than I can
tell.’

‘““He went at it in a nice wayv, though
soms> customers think we are positively
taking advantage of them. One woman

deliberately declared that it was hecause
pork was so dear that none was in the

tins and that we efiected quite a3 saving

Some times T have thought of suggest
ing that manufacturers should have a
notice on their labels asking that com
plaints be made direct to the factorv
It would often make it much easier for
us. The only person the dissatisfied pa
tron can complain to is the dealer. It
troubles the new man, but we old stag
ers learn in time to have excuses for
everv shortcoming.”

—_—

Hewitt & Armstrong, grocers, Medi

cine Hat, Sask., have moved into their
new store on Main street. Among the
fixtures installed are included an electric
coffee mill, electric scales, cash register,
and silent salesman
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Rolled Oats Advance 10c. Per Bag

In Accordance With Last Week's Prediction—Raw Market Still Holds Up —
Cereals in Good Demand—Fair Domestic Trade In Flour—A Sale of 100,000
Bags of Flour to Bakery Firm—Domestic Flour Trade is Fair—Cornmeal Con-

tinues Firm.

\nother advance of 10¢. per bag, or

X ¢ents per barrel, is announced in

0

olled oats by millers this week. This
i keeping with what we stated last

evk, that  market showed marked

rength, and that -millers were about to
nounee another inerease in  priee.
s Is a total upward move of 20 cents
er sack from the low point reached
iring  December’s deeline.  Trade is
ute brisk from millers to retailers,
e consumptive demand under favor-
Ble weather eonditions is brisk.
There are no speeial features in Mani-
a flonr to report. Domestic  eon-
mption 1= on fair seale at presen:

¢.  Feed of all Kinds is extremely

aree, amd n Keon reqguest Ii.\ retail
mntry  dealers, and this faet serves
newhat to mmercase volume of flour
om millers to retailers, as most mills
I sell feed only on eonditions that a
tain ratio of flonr he taken also.

Iv larze sale of flour to

thie extreme
akery firm is reported this weel:, Tt
<abd to amount to 100,000 haes, the
tract heing spread over a year’s
ne Competition for sueh orders as
Usee IS 1N l""l !\1"”,
he Canadian ~wheat visible last week
reased 202,000 hushels. and oats in-
cased 580000 bhushels The Interna
al Agrienltural Institute  estimates
produetion of wheat in the southern
¢ as 290987000 hushels, eompared
275.817,000 last year.
Wheat weakened slichtly at beginning
week, under expectations of inereas-

shipments from Argentine.

MONTREAL.

FLLOUR.—Firmness prevails in flour.
e market has not varied this week in
ther price or demand, although in-
resting results have heen predieted.

Winter wheat patents, in bags . s 48
rollers bags iy

2 lst Spring wheat atents, bags 5¢

ba straight patents, in bags e 5

a strong bakers, in bags .' iw
ba second, in bags i ¥

CEREALS.—The price of rolled oats

has mmereased and still oats show signs
of further movement, The \11]~]vt_\.
though fair at present, mizht offer a
shortage later on, owing to seareity of
miling oats. Fort William and Port
Arthur millers ¢l

they ean only find
a hmited sapply of raw material, and
soon will not he able to meet the de-
mand. |lv market 1s now becon mng
interesting,-and should be carefully fol-

owed,

oatmeal, bags . 26
lard oatmeal. bags 264
ated oatmeal. bags 264
ol cornmeal, 10 bags 1
led oats t AR 3-1h 25
wts, cotton bags, 91t 25
oats, barrels ¢ oosses 56
TORONTO.
FLOUR.—Past week has broug

about no change in tlour prices, nor is

there any ehange i the 2e neral situatior

The wheéat martet, whie s had 1«
deney to strength for some time, show-
ed ~'1'_""‘ weakness n.ll“\_\ 1 the weel
on expectations of larger shipmeni= 1

\reentine,

Ontario wheat 1s still in seareity sap
ply, and winter wheat flours " =ld steady,
Straizht roller 1s quoted at $#4 to $£4.20
per barrel.  One miller states he finds it

ard to get $£L10 per barrel loeally, al

though #4.20 is bheing reeeived in Mont-
real.

Domestie trade in flour is reported
fairly brisk for season.

Manitoba Wheat.

Ist patent, In car o8 .....cccccceese s 28

2nd patents, in car lots 5 . 510

Strong bakers, in car lots .. saiasdaoh Ak -0

Feed flour, in car Jots ssvsresses 300 I8
Win

Straight roller S .40 42

Blended .......... 45 50

CEREALS.—In accordance with what
we said last week could be expeeted.

53

I ' ~ (Y | \ Tin r hag
| BT ] imnye 1.:1: imnno “t ( >a r-
0\ Raw marke s re-
.
Heet oosteardy ¢ O I oats
(o ,: - el 1S
couple of weeks 1s firm. For American
corn, some houses are as o
Demand in eereals is brisk level
at ts ks 2 5
a t 240
) : k 275
at s " b
vl wheat to ca ty
nmea 1x 25

& 2
Rolled ocats in cotton sacks, 5 cents  more.

+
A RUSKIN OPINION.

A Groeer reader sends the following:
In his book, **Sesame and Lilies,”’
Ruskin says: **It s very ecurious to
watch the efforts of two shopkeepers to
ruain ead other, neither having the least
wlea that his ruined neighbor must
eventually be supported at his own ex-
pense, with an nerease of poor rates
(taxes), and that the contest between
them 1s not in reality whieh shall wet
evervthing tor himself, but whieh shall
first take upon himselt and his eus-
tomers the gratuitous maintenance

the other’s famly

ONE OF EARLY SUBSCRIBERS

MacLe Publishing ¢

sl yvou w firred oy < rie

$6.00, covering amount due to
1911 As I have now retired

ro the grocery business, I would

hank you to cancel my name

our list, but I must ¢

iration for your ure
cons .!n‘{.<i ! the hest i\ !
useful pape v grocver could
I severing my nnect

1 your good selves I think [ ea
ost take the credit
earliest subscr

nnected with

in Vietoria from

continuonsly
With bhest wishes and success to
I'he Grocer

FRED CAME

1319 Douglas St., Vietoria, B.C.
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Making Money in Handling Confectionery

St. John, N. B., Dealer Points Out How He Has Secured New
Accounts by Means of this Department—Newspaper Adver-

tising a Great Help.

By G, P.

It is possible for the grocer to de-
velop a large and protitable trade in con-
fectionery, by displayving 1t in large
quantities, and advertising it as a pro
minent feature of the store

I do not mean by saving in large quan
tities, that he must buy a ton or two,
but sufficient to make an attractive
show window. Mr. Grocer, the coniec
tionery depariment is well worth spend-
ing some time and money on. It 1s right
Iv a department of the grocery store and
not that of the drug store ; why wail
for so manyv ol vour customers to co to
a druggist and pav from fifty to eighty
cents a pound for the same goods vou
could prottably sell for forty or ity
cents, and deliver them to the home of
the buver, beiore he or she is readyv to
g0 lor them ?

Brought Business After Marriage.

\ zood line of confectionery will tring
to vour store a class of people that no
other line wiil ; it wiil bring the vounc
men and the voung ladies. I have now
trading with me three newly married
couples who when single came to my
store for the box of chocolates for the
sweetheart. 1 consider the coniectionery
dept. ot me these three

Advertising Brings Results.

The following advertisement is a san
ple of what we do to interest the con
sumer through the newspaper. It was
in a space 3 inches square and brought

extra cood results

Lovers of Turkish Delight here 1s
vour chance to buv a pound of that
Delicious Sugar Coated Pure Fruit
Juice Candy at g price that will suit
vour pocket book. Special price for
Saturday  only 15 pound. Colwell

dros. i vou can't come, telenhone

\dvertising in the daily papers may
seem expensive to one who never tried
it, but this advertisement under con
tract costs me a little over jortyv cents
each night

This special ad. brought us in on the
Saturdav of that week 315 worth of ex
tra business. My profit on this special
was more tharn six dollars besides bring
ing to myv store a class of people that
we could could not have got there under
anv other means Not onlv did T sell
these people this one particular article
in confectionerv but several kinds not
advertised It also helped to sell 4 con
siderable amount ol groceries

These are some ol the reasons why |
think everv grocer should handle confec
tionerv. Bv using special ads of this

Colwell.

character one will be surprised at the
turnover in the run of a iew months

e e
AMENDMENT TO INSPECTION ACT
Hon, Geo. E. Foster is introdueinz
into the House of Commons an amend

GROCER

ment to the Inspeetion and Sale Aet.
His resolution reads that it is expedient
to amend the Inspection and Sale Aet
I'v providing, (a) for the inspection of
feed imported into Canada, and of flour,
meal or feed manufactired, sold or of-
fered for sale therein; (b) that every
hae or package of flour, meal or fee
shall be marked with the name of the
manufacturer or packer, the place of
pacting and the weight of the contents,
and (¢) for the mposition ot penalties

for offences in contravention thereof,

Abuse of Credits Result in Failures

Traveler Points Out Tha* Too Many Grocers Are Lenient in
Matter of Credit—Last Man to be Paid—Case Where Doctor,
Butcher and Dry Goods Man Got Preference.

Montreal, .Jan. 25.—(Special,—\ tray
cler who has had varied experiences wit
wholesale and retaill erocors reeently

Leved himselt of some ot the "l';‘"""“‘
has formed in his frequent rounds of
trade.  The representative of The Cio

dian Groeer mdneed i to talk «
suhjeet of why some corceers tal and
wdeas in this direction mav prove ol
terest to readers,

His first eanse of the business dow

|

fall of many vroeer<s was 1 abnse
the eredit svstem.

** Look about you.”" he continned, **
what do ven find?  Every merelant de
ramgds eash but the croea The bhaod
man wants IS money with every sale

So does the dev coods man, and the hnt

cher and haker. The bhouse furmsha

0
Chs toniloniv s e
[EH B paNments, In the finaneial em <l
erations of the averace family the o
32 o i ‘li‘l,ll‘lv‘. Cones ]‘I\I by HEIEY ol he
'»-'.H}ll" ;<l { rir!:.’l ded casit o pavieents
o\ ave enltivated s praetiee
e enstomers, I one of the latter has
hard luek story he saves 1t for the ar
cer, heeanse his experience has tanght

lnm that the crocer is svimpathetie and

‘will stand for a toneh.”™

Collections Become Difficult.
Wlha 1 Family s clreinerstances
come steatehtencd, money has< to he em
fully handled. And in dolineg out the

limited sum it is remembered just whai

merehants demand eash and the orocer
1< nsnallv ealled upon to ““hear with us

for a ile until thines beein 1o e

|
brichter™  Thus the man who i<

ine the sn

allest profits is asked to carr
the heaviest hurdens.
CTF the orocer is ealléd npon to sl

many enstomers of this kind, ™" <aid 1!

e

traveler. **it will not he longe hefor

there 1s a red flae hancinge trom
-lmll'. Sentiment 1 sentiment :IVHI hns
ness is bhusiness, and no one will adn
that the grocer should alone he aske
to play the part of the cood Samarita
OFf ¢course he must deerde what attitods
he will assumne on I]|i~ lglli'\'lvvli of ered
which, T elaim. when not properly a
tended to is the croeer'’s ereatest me
ace,

*Besides, when evervone else is as
cash, when there is a ceneral

eney to edneate the !HlMll‘ mto this <\
tem of doing business, why shonld
crocer stand aloof and still follow
old and often dangerons method that
heen handed  down  from  that  peri

en harter was the husiness system

actual money was rather searee!?

Doctor and Butcher Came Firct

I noed only mention by wav ot

tration an instanee that was broneit

myv attention only a few davs aco, |
=hand of a family reeeived an i
il was for a tpee unable to wor!
nded recularlv. In fwo we
a croeery hill of sixteen dollars hae
i ‘||:l"'I and ivv answer to the oo
reauest for pavment, asked for ~‘1M"
or an additional fwo  weeks assm
hiim that a pavment wounld be fortheo
i";‘_ When the month had come

woman stated that she bad teo ny
other Vills to pav. There was the
tor and the hateher: The ehildren
ta have heavier elothes and Teots

the winter.

“The result is that the erocer n
waitt and it is bard to fell when he

have recovered this hill,

COF conrse this is only a mild eas

hut it is guoted to show that the groce

<should demand that he is M:Iw'll np
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Lenten Season Opens on Wednesday

Expected to Bring Big Demand—Two Special Fish Days Next
Week—Wholesalers Finding Rush of Business

Retailers

Stock Fairly Heavy on Pickled and Smoked Lines—Frozen
Fish in Good Demand—Market Expected to Rule Steady to

Firm.

Wednesday next, Feh. 21, is opening
day of Lent. The present activity on all
markets indicates that busy season is
close ‘at hand. While many retailers
ave been preparing their stoeks ftor
ome time now, there are always belated
orders whieh bring a speeial rush just
previous to opening day.  The next six
veeks ean be expected to be busy ones

there are retatlers who handle fish
at tins season who do so at no other
time of the vear. Besides this, those
retallers who have regular fish depart-
ment put more energy behind it dur-
ne Lenten season

I'here has been a big demand from re-
tatlers for ]4|~'|~,|V'||‘ |l1~"';tl'l'<] .‘Hnl smoked
Hes Dealers cenerally cet in cood
~toeks to start off Lent with. The frozen

es, whieéh are e sellers just now, they
buy as they require. This is at least

e method of many dealers.

Receipts of fresh fish at eastern points
e ‘“..l“ l""lll'lll"ii \\llil l"l“'l' .\"dr.\.
Halibut is in stinted supply. With a
cood  demand, fish in general, as Lent
dvanees, with some special exeeptions,
can be expected to rule steady to firm.

—
QUEBEC.

MONTREAL—Now that Lenten sea
on 1s drawing near, dealers tind them
clves in midst of rushine trade The
wemand, in sympathy with season, has
reatly inereased, and market presents a
cene ol aetivity Supphies are sufli
ent to meet the eall in all lines, except
Labrador herring and creen salt eod,

el are searee, the latter being almost
ntirely off the market.

Iready offered a shortave, having sul-

Ovysters have

cred greatly hy extreme cold at begin-
mg of season. The week has seen no
nge n prices, but judeing from large
demand and small stoek in some lines
Ls evident an inerease is elose at hand.

FRESH AND FROZEN
Market cod, cases, 250 Ibs,, per Ib. .. i 0 4%

%5 than case 0 05
nelts,  taney WARAPRTE SRRSO LR
Iaddock 0% 005

I fish 175
and  hea b ¥
1
skere 7
8l 9
t 18
X
pe t 1
I b 1
Ia ] o 1
Ton 23 50
Whitefis) 008% 009
Wi 005 005%
Bonele 1, ir Ib..7. 8 10,711, 1
I T bundle ..... 660
st 1« box
Skinles '
0 1 % Ib. bundles, per bundle
Boneless strip codd It box

SALTED AND PICKLED

New greer . per b t 10 o
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Hadd I I* ) o7
1 . " 3
H w r ! <
K nal t { 5 fish

SHELL FISH
o In I ' 14
0 hulk 16
O 4 ' ht 9w
\a ! S00 120
Qolid 1 Qtand $1.75; selects, gal., ¥

NEW BRUNSWICK.

ST. JOHN.- Catehes of fish about the
provinee during the last week have been
hetter than usual., owing to a great ex-
tent to the fair weather whieh has pre
vailed. Gaspereanx have hecome more
plentiful than at last week s writing, and
smelts on north shore have been secured
in very large quantities. W. S. Mont-

comery, of Dalliousie, said this week that

he alone had bhought more than 40,000
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2%

pounds i one day, and in ten davs had
smelts, all
caught in Resticouche river. Other nrms,
among them Donald MeGregor, R. .
Miller. Edward Crockett. \. & R. Locuie,

bought eight carloads ot

amd ot ers, have also dealt ~:\'t[1\l.~l‘,
n smelts tfrom north shore, so that it
will be seen some fine catelies have been
made I'he catehes in the Ker nebecasis
river ave not heen nearlyv s large, hut

of late have been better than usual

l,w'.x: dealers ar vreatly :':»x.w‘n'.l
n the proposal to establizh a shad hateh-
ery in the St. John river, with a view

o restorin

o Lhis hie ol hs to the pum-

bers whieh were known some vears aco

i those waters., It s proposed to have

i oaltinge hatehiery ar ave It so

thal egvs e¢an e secured ,;ITt rent
nts

ONTARIO.
FORONTO,  With openn t Lent

IV a matter ol davs now, 1he 1rade n
fis s extremely hris \ll lines are
"t ng n or thelr ~Hare 3

I'wo illu‘~ wit A 'c-:,‘i.zn 1 1
Hess are ahbnt and gualla salmo he
s¢ stocks and offerings an ed

15t now, pointing to probable shortage
later on. Winter-canght lake tish are

fairly plentiful. with exeeption perhaps

mke and prekerel Present indiea-
ons, according to loeal dealers, point
to zeneral market holdir Pre stead
d during first P
wesent
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Scotch haddies, per boX .......cccvvivennes 150
Scotch kippers, per box ......c..cceveieneann 165
PICKLED.

Eake herring., Der BEE .ciioccociesissenis T L
Oysters, selects, per gallon i 2N 1N
Oysters, standards, per gallon e e
Pickled trout, per half bbL 725 11
Labrador herring, bbls. ..... Rt &
Labrador herring, half bbls, .30 3%
Shrimps, ‘1-gallon CANS ......cccocccencoces o

PREPARED.
Shredded cod, 2 doz pkgs. to box ........
Acadia cod, 2-1b. boxes, 12 to crate ....
Skinless cod, 1w-1b. boxes, whole fish, box
Cod in loose strips, 25-1b. to box. Ib. ...
Pure cod tablets, 20 1-lb. tablets .......

oo
2EZER

NOVA SCOTIA.

HALIFAX.—The lobster fishing on
the Nova Scotia coast this season is
practically a failure. Majority of fish-
ermen have had their traps destroyed
by storms. and those who have traps are
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not setting them. The toothsome lobster
is now selling at a record price. Few
lobsters were offered for sale on the Hali-
fax market this week.

Fresh halibut is now on local market,
the first for several weeks. The fish are
of medium size and of fine quality. The
price is high and demand limited on
that aecount.

Packers of boneless fish are now Joing
a rushing business. Demand 1s good
and dealers have large orders on hond.

The stoek of smoked salmon on land
is light, with fair demand. Salt codfish
is now the market leader.. Heavy ship-
ments are being made daily to loeal
points. mostly choiece grocery cod.

How to Maintain the Quality of Oysters

Condition of Oysters Cannot bz Improved, But Can be Main-
tained—Should be Kept Well Iced From Time Received —
Freezing Impairs Flavor—How to Care for Shell Oysters.

Absolutely nothing can be done to
improve the condition of oysters.

This is what ovster men, who should
know, say of the common bulk oysters
which the grocer sells. It is a quite
common thing for dealers to be given
advice on methods which may be used to
‘‘doctor’ the slightly impaired oyster
back to a periect condition. The use of
soda, of washing and dozens of other
methods have been put forward as a
sure thing, but it seems that thev all
fail in the desired aim.

Decline Can be Prevented.

But the quality or vitality of the
oyster may be preserved or maintained.
For instance, if the quality of a can of
ovsters has been slightly impaired it is
impossible to bring them back to their
once periect condition but they may be
kept from being still further weakened.

The grocer should not, however, wait
for the vitality of the ovster to be
weakened in the least. If he takes
proper care of his stock when it is in
proper condition it will remain so. It
is astonishing the number of grocers
who do mnot give proper attention to
their ovster stocks, with the result that
the qualitv is affected, and frequent com-
plaints are made by customers.

Knowledge Easily Applied.

‘“Any ordinary small boy can take
just as good care of the oyster stock as
any one clse,” said one dealer, ‘‘so that
the retailer has absolutely no excuse for
allowing his stock to be affected.”

Keep the oysters away from direct
contact with water and ice. The old-
time method of adding water and throw-
ing a cake of ice into the oyster tank to
keep the bivalves cool, all helped to
oiminish  the quality The oyster
shouldn’t he washed. Nothinzg should

be added in an attempt to improve them
But to hold the present quality see that
the space around the ovster tank is well
iced. That is what preserves vitality
They should not he allowed to freeze.
Keep them at a temperature that is
cool but that does not congzeal. And
he sure to seald a package hefore put-
ting more ovsters into it. If these
directions are followed oyvsters ean be
kept properly, eustomers will he hetter
satisfied and so will the dealer.
Although freezing does not spoil oys-
ters, still it weakens them and impairs
the flavor, and this should he egnarded

arainst.
Something About Shell Oysters.

So mueh for the solid meat ovsters.
Unfortunately the <ale of shell oysters
in Canada is as vet deecidedly small.
There are also some points to he ob-
served in the ecare of these.

The oyster in his own hed has the
vood sense and instinet to lav alwavs
one way up. or approximately so, and
we must duplieate these conditions.

The packers make a point of ‘‘set-
tine’' the ovsters, at is termed that
is, flat side uppermost: in the trans-
port it can easily happen that an ugzly
jolt will disturh this
which should be remedied at once upon
their arrival home.
not, like other fish, come to the surface
to breathe: theréfore, deny him all the
fresh air vou possibly  can. smother

arranzement,

The oyster does

bim down in the dark barrel with a
damp ecloth or sack, keep his surround-
ings cool and spotlessly clean, and he
will reward vyour care by recommend-
ing himself and making many more
customers for vou.
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Care Will Bring Good Results.

There has in the past been a cer-
tain amount of dissatisfaction express-
ed at times by dealers in handling oys-
ters. The ehanging from the old meth-
od of half water to that of solid meat
eliminated some of this. If dealers
will but take proper care of their stock
so as to maintain the quality and satis-
fy their eustomers they will find the

sale of oyvsters gratifying in results.
PR S

LETHBRIDGE MERCHANTS' AN-
NUAL.

Lethbridge. Alberta.—At the an-
nual meeting of the Lethbridee Business
Men's Association, W. J. Nelson was
elected president; J. W. Bawden, viee-
president, and B. l. Cope, secretory-
treasurer. The executive consists of .\,
L. Johnston, k. .J. Sehl, Georege Kerr,
W. A. Dodman, E. Kirkbam, L. 1. Fowl-
er, H. G. Clark, H. A. MeKillop, A. €
Price and E. A. Cunnincham.

Tie oceasion was featured by « ban
quet, presided over by the newlyv-elected
president, Mr. Nelson. Addrvewes were
viven by Mayvor Hateh, E. A. Cunning-
ham, F. W. Downer, Dr. Stewart, M.P.P.,
H. A. MeKillop, past-president, B. L
(ope, secretary-treasurer, and others.

Mr. MeKillop pointed out that he
objeets of the association were prine
pally protection to the merchants in the
matter of extending eredits, the instiza-
tion of and eheck on by-laws relating
to trade, proteetion in the matter of un-
Justifiable subseriptions to  which the
business men are constantly a prey: pro-
tection of the commumty against fake
advertising, and numerous other ques
tions arising ont of loeal trade condi
tions, which necessarily ecall for co-
operation of similar organizations in
other towns and eities.

Secretary B. L. Cope stated that line
merchants throughout the country were
civing the eredit end of their business
more and more attention.

““During the past few years,”’ he sa'd,
“*retailers have endeavored to fortify
themselves by eloser co-operation through
the establishment of loeal credit asso
ciations or rating bureaus, as they are
frequently called, whieh keep a reeord
of the habits of pay of the eredit buy
ers of that particular eommunity. While
considerable bhenefit has been derived
from these local organizations, it s only
a slight measure of what ecan be de-
rived by a strong provineial effort
to check the ravages of the tran-
sient, the rudderless rover who s
the greatest menace to our business in
terests. He is in the city to-day, in the
country to-morrow, and the next day
somewhere else, and behind him, more
pungent than the fumes of gasoline, we
get the odor of a myriad of unpaid
hills. "
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The Acute Egg Situation is Relieved

e

Increased Offerings From Southern States Breaks the Strong Market—Easier
Tendency at Hand, Which Will Continue as Weather Moderates—Storage BEggs

are at an End-—Butter Steady and Marking Time-—New Zealand Becoming a

The mild weather, which it was point
e out last week, would alone bring
relief to the acute situation in eggs, has
in part arrived. Down in the Souther:
States, where an early inerease in the
production of new laids was expected,
but which failed to materialize on ac-
count of the set in ol extremely cold
weather, the temperature last week he-
can to moderate with a conscquent n
crease in the vield of egces.  Offerings
from that section have accordingly heen
larger. and at  considerably reduced
prices, makinge it possible for Canadian
dealers to im|ml'l from aecross the line.
NSeveral large shipments  have been
hronght in and are on the way, thus
affording relief to the strong market
whieh has ruled during the past fes
months. At the beginning of the weel
wany Canadian markets were practically
hare of ezes, as storage stoeks are wel'
to an end, and the Canadian hen lhas
heen far from industrions of late. Sup
plies are now on a more plentiful seale,
however, and the market ean he expect
ed to ease accordingly as the weather in
the Southern States and here moderates
and the eece production inereases,
Butter is steady and marking time.
The market has reached sueh a high fie-
ure that consumption is heing material-
Iy curtailed. Small stocks and light re-
ceipts are the rule, while an inerease in
home produetion cannot be expeeted for
a month or so hence. New Zealand. as
reported last week, is becoming a faetor
in the supply. a large amount bheing re-
ported due in Vancouver during the next
week or so, while some New Zealand
stock is also on the way from England.
From several centres in Canada comes
report of improvement in the movement
of provisions over a week ago, but trade
is as vet rather quiet. Under the high
values in bhutter, lard is naturally finding

a good demand,

Factor in Supply—High Price Reduces Consumption—Lard in Good Demand.

MONTREAL.
PROVISIONS. The  provision mar-
ket still remains firm, with a good sea-
sonable demand Nothing exeiting has
taken place n this market for some

owards a

time, but there are tendeneles
change noticeable

Pure Lard-

Boxes, 50 lbs.., per lb. ............ 011%
Cases, tins, each 10 lbs., per Ib. 012%
(‘ases, tins, each 5 lbs,, per Ib. ...... 012%
(‘ases, tins, each 3 Ibs, per Ib. ...... 012%
I"ails, wood. 20 Ibs. net. per Ib. . 012%
Pails, tin, 20 lbs. gross, per Ib, 011%
Tubs, 50 Ibs. net, per Ib. SR o
Tierces, 375 1lbs., per Ib. 0%
Une pound bricks 012y
Compound Lard—

Boxes, 50 Ibs. net, per Ib. SR 0 08%
Cases, 10-1b, tins, 60 Ibs., to case, per Ib. 0 08%
Cases, 51b, tins, 60 lbs, to case, per Ib. ..... 008%
Cases, 3.1b. tins, 60 lbs, to case, per lb. ) 09
Pails, wood, 20 Ibs. net, per Ib. . 0 084,
Pails, tin, 20 lbs. gross, per 1b. ..... 0 08%
Tubs, 50 Ibs. net, per Ib. 0 08%
Tierces, 375 lbs., per 0 08%
One pound bricks 0 09%
Pork—

Heavry Canada short cut mess, bbl. 3545 pleces 22 50
Hean Pork . sesdsesnsnsveses . .. 1650
(‘anada short cut back pork, bbl. 4555 pieces 22 @0
Heavy short cut clear pork, bbl. . sivisnsnase RN
Clear fat backs . cevoe 300
Heavy flank pork, bbl. ............ . . 20
Plate beef, 100 1b. bbls .. . BRS¢
Plate beef, 200 1b. bbls 14 50
Plate beef, 300 1b. bbls, as
Dry Salt Meats—
Green bacon, flanks, |b. o
Long clear bacon, heavy, lb. e een 010%
Loug elear bacon, light, Ib, . g 011y
Hams—

Extra large sizes, 25 lbs, upwards, Ib. on
Large sizes, 18 to 25 lbs, per Ib. ........... o
Medium sizes, 13 to 18 lbs., per Ib. 3 818
Extra small sizes, 10 to 13 lbs., per Ib. ... . 0 14%
Bone out, rolled, large, 16 to 25 lbs., per Ib. oM
Bone out, rolled, small, 9 to 12 Ibs., per Ib. .. 0 15%
Breakfast bacon, English,” boneless, per 1b. ... 014
Windsor bacon, skinned, backs, per Ib. o
Spiced roll bacon, boneless, short, per Ib. 012
Boiled ham, small skinned boneless - 02
Hogs, live, per cwt, A=l 700 T10

975

Hogs, dressed, per cwt. iyt

BUTTER.—Butter market has per-
haps never been in such a doubtful state
hefore, and dealers are not keen on
making any definite statements, as 1t is
a toss-up whether conditions will be-
come more ~;|’|~1;n-l«-r_\ or whether the
consumer will have to pay an exces-
<sively high figure.

Stocks have become extremely small,
making it necessary for dealers to eall
upon the New Zealand market for sup-
plies.

This, however, is not altogether a
promising ontlook, as prices run on a
parallel with those of Canada, and past
experiences have taught dealers not to
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put too mueh confidence in New Zealand
bhutter export It not only takes three
weeks to land: but often the dealer 1s
<suhjeet to great loss.

Dairy and fresh dairy rolls have -
ereased this week, and show sien

further advance.

Creamery > 3 % 0 %
rairy tubs, It 3 0%
Fresl lairy Wl ox

EGGS.—1t is diffienlt to sav exaeth
where the ege market stands at present

|_.u_|‘ stoeks e _|l|[.,.y exiha ‘\ani' ;|)~.‘

the prices of those remaining on hand

have advaneed oreatly The prices_no
thing will likely last nntil the end of the
week, wher e =il will be relieved

by import of American eggs, whieh will
elp to \M;I-I_\ the situnation and deereas
the priee. This market shonld be fol-
lowed with the ntmost care. The sappl
ol seleets as heen l-HHri‘l_\ exhansted.

1< . '8 o0&
0

New  lai
No. 1

CHEESE.—There is a steady deman:
and a firm market for all deseriptions
hased on small stoeks Prices reman
mehanged, and are likely to remair 1l

same for some time

1{nrb«r large A * o 0 1T%
Western, large : 017 01T%
Western. twins . 017 0ITH
Western, small, 20 Iba, 01 01T%
0ld  cheese large . 018 LB

POULTRY.— This market is quiet at

present. The fair demand and supply
are on equal basis: but the great ealls
expected for poultry when navigation
opens are likely to meet with a shortage
of stoeks.

Prices have advanced this week, and
show a strong tendeney toward a stead)y

increase.

F sunsnesen SORGOREI | HRNIOA '3 oM
('::‘«ll.n- i . W4 013 01
GOEIR .....cc. <cecosesenne M OB
Turkeys o2 o3
Ducks ......... 018 o™

HONEY.— No special aetivities have
heen noted in the honey market. The
normal demand is met with a ready sup
ply. while priees show no advance. The

——
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Lenten season will, most likely, vary the
situation.

White - clover, strained
White clover, in comb .
Buckwheat, strained ..
Buckwheat, in comb

TORONTO.

PROVISIONS.—While trade in pork
products is generally reported as show-
ing some improvement, still it has an
inclination to quietude. Lard is moving
well because of the high price now rul-
ing for butter, while long, clear is also
selling quite well.

Live hogs are 10 cents higher this
week, and show a steady undertone.

Roll bacon, per
Shoulders
Pickled Meats—1 cent less t
Long clear bacon, per Ib.
Heavy mess pork, per bbl.
Short _cnt, bbl.

Co:jked h

8= ZEmgsgpsz

. cocooly a‘a-ooooaooo

-1t
5

e

BUTTER.—There is no chanee in
ter from last week. but market
rules steady to firm. There is no doubt
but that the high figure for this commo-
dity is considerably euttine down con-
sumption. Dealers, as stated last weok.
see nothing in the near future to shape
the market from its present path of
steadiness. Prices in Chicazo have fal-
len from the record fizure reached a
couple of weeks aco.

Fresh creamery print .... s

Creamery solids
Farmers’ separator butter .
Dairy prints, choice ...
No. 1 tubs or boxes ..
No. 2 tubs or boxes ...

oooooo
uaasamg

b.

037
035
03
02
oz
0
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EGGS.—Fges were scarce at begin-
ning of week, but offerines heean to in-
crease as the week advanced. Under
milder weather in the Southern States.
production has heen on the inerease
there. and quite large shipments have
been coming along to local des'ers.
Prices are expected to ease as the wea-
ther moderates and the vield inereases.
Storage and pickled ecgs are cleancd up
on this market, and new laids will have
to be depended on in the future.
042
CHEESE.—The market holds firm
with nothing in view to break it. Stocks
are small, with markets elsewhere
strong. Trade is routine in charaecter.

POULTRY.—Trade is quiet in poultry
just now. Only a moderate amount is
coming along. Fowl and chickens are
somewhat easier in price just now.

THE CANADIAN GROCER

Turkeys 019
Dressed, 2 cents per lb. more,

HONEY.—There is only a fair trade
in honey, with no particular market fea-
tures at present.

Honey—strained—
White clover, 60-1b,
White clover, 10-1b,
White clover, 5-lb.
Dark clover, 51b, pe!
Amber honey, 60-lb, tins,
Buckwheat, 60-1b. tins, per 1

Comb white clover, per dos.

seanegs

Wall Paper Dealers Should Study Designs

To His Advantage to Study New Ideas—Kinds of Designs in
Popular Favor To-day—Colors That Agree With the Eye—

Paper for a Bedroom.

The change in designs of wall paper is
one of the features of the business to-
day with which every dealer should be
well acquainted. New ideas in wall pa-
per must be introduced by the retailer
just as the introduction of many other
new lines must fall upon his shoulders.
It should, therefore, be one of his chief
aims to know what styles are coming in
and whatever tendencies may be felt in
the trade.

The latest collection submitted by pro-
fessional . wall paper designers shows
figures of an order frequentlv connected
with stripe motives, leaving considerable
spacing. This allows the introduction of
background treatment which verv often
forms the chief attraction of patterns
As many as five and six fine blocks are
employved in the making of these back-
grounds. Much appreciation is shown
for dimity and clothy effects, and very
little metals is being used by wall paper
manufacturers to-dav except in cheaper
grades and even then quite sparingly
Colors are rather subdued than formerly,
dark reds have practlcally disappeared
One reason for this change is that the
demand for cheap reds several vears ago
was so great that manv people found
that color being cheap was so fleeting
that a prejudice acainst it hecame wide-
snread. T.arge sales are made now in
colors of the Seotch oatmeal variety
This is a dupnlex inerain and is much
sunerior to the ordinarv inerain which,
thouch a little cheaper is diffienlt to
hane. verv fleetine as to eolor and sub-
iect to stains throurh chemical action
of an unprepared wall

Plain Strines Good Sellers.

Plain stripes are very much in favor.
They lend themselves to cut out border
treatment so much featured at present.

The cut out border is one of the new
ideas in wall paper and is being shown
in a large number of designs. Tt is de
cidedly an innovation and is attracting
wide interest. The lower part of the
border has bheen cut away leaving its
principal design standing out holdly
against the paper. The idea has been
worked into many designs and a general
note of approval has been expressed con-
cerning them.

The actual work of cutting out the re-
quired design Is done by means of a die,
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but the extra labor required is compen-
sated for by the result secured. With
this idea there is usually a cut out base
horder and the corners are made in
separate pieces.

The Bedroom Design.

The harmonizing of purpose and design
is being aimed at more generally than
usual and many striking and tasteful
effects have been achieved. For instance
the usual plan for a bedroom is to cre
ate a light and cheerful design in both
pattern and color. The paper and fur-
nishings of the room are made to har
monize as much as possible, the idea be
ing carried out even to the color of the
rug, the adornments hung on the wall
and so on. The result is most pleasing
and when done in partlcular colors cre
ates a soothing, restful and at the same
time rather cheerful feeling that the de
signer strives for in his plans for a hed
room.

A Scientific Work.

This planning might well be said to bhe
based on psvchological principles. It is
a fact that certain colors have particu
lar effects on the mind, and it is the re
alization of this and a knowledge of
how to use it that makes the designer’s
efforts a success when turned in this
direction. The wall ' paper salesman
might profit considerably by taking a
paze from this hook. But more will he
said about the peculiar requirements of
the wall paper salesman

el

BOOK ON TRADE MARKS.

“Things to Know About Trade
Marks,” is the subject of an informative
book on {rade marks issued by the .J
Walter Thompson Co., advertising
agents. The purpose is to give {he
main features of the law relating to
trade marks and to illustrate their ap-
plication by examples of trade marks
now in use. Tt includes econditions of
reristration, how 1o apply for it, »pro
cedure of the patent office, registration
in foreien countries, classification of
merchandise, what mav and must not
he included in trade marks, etc. An en-
tire chanter is devoted to trade marks
in Canada.
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OCEAN BRAND

HADDIES

The Lenten Season fast approaching means a large demand for
fish. Will you be prepared to meet it? Don’t set about “trim-
ming your lamps” at the eleventh hour. You know what that
means. Clear a few boxes off your counter, and make way for
the big sellers, and you’ll not regret it.

A FEW OTHER LINES:

Boutilier’s Fillets Ocean Brand Bloaters
Ocean Brand Kippers CanadaPureBonelessCod

GET IN TOUCH WITH US

The Halifax Cold Storage Co., Montreal

Protcct Your Customers

The housewife cannot do good baking with poor baking
powder. The absolute purity and reliability of SHIELD
BAKING POWDER give it first place in the baking cab-
inet of your women customers.

SHIELD is a quick seller, sells with least effort and profits
best. It's pleasure to sell an article
that you know will please.

The “safe and sure” method of
selling saves time, expense and
avoids dissatisfaction. The “uncertain” products bring
doubt as to the reliability of the dealer and eventually
the loss of the custom.

Campbell Bros. & Wilson, Ltd., Winnipeg

Campbell, Wilson & Horne, Limited, Calgary
Campbell, Wilson & Smith, Limited, Regina
Campbell, Wilson & Adams, Limited, Saskatoon *

Campbell, Wilson & Horne, Limited, Lethbridge r
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THE

CANADIAN GROCER

QUOTATIONS FOR PROPRIETARY ARTICLES

SPACE IN THIS DEPARTMENT IS $40 PER INCH PER YEAR

Goods made by

. W. GILLETT CO.. LTD.
(Ontario and Quebec¢ Prices.)

IMPERIAL BAKING POWDER.

Cases Sizes Per dos.

MAGIC BAKING POWDER.
Cases Per doz.

O OB 0D e e e e
23ERRBLBRA

Special discount of 5 per cent. al-
lowed on five cases or more of
“Magic Baking Powder.”

MAGIC SODA.

Per Case.
Case No. 1, 60 1-1b. pack-
ages, 1 case $2.85; 5 cases $2 75
Case No. 2, 120 %4-1b. pack-
ages, 1 case $2.85; 5 cases $2 75
Case No. 3, 30 1-1b., 60 %-1b.
packages, 1 case $2.85; 5
Cases ...
Case No. 5, 100 lo-oz pnok-
ages, 1 case $2.90: 5 cases

GILLETT’S CREAM TARTAR.

Per doz.
1%-1b. paper pkgs.. 4 doz.
in case ... s voe 3100
14-1b. paper pkgs 4 dos. ln
case ...
Per case
4 doz. 3-1b. paper pkgs.
2 doz. %-1b. paper pkgs.
assorted $8 00
Per doz.
14-1b. cans with screw cov-
ers, 4 doz. In case
1-1b. cans with screw cov-
ers, 3 doz. in case
Per 1b.
5-1b. 8q. canisters, 34 doz. in

10-1h.

25-1b. wooden pails
100-1h. kegs.
360-1h. barrels

GILLETT’S PERFUMED LYE.

4 doz. in Case.
1 case

Per case

Royal Yeast, 3 dozen 5¢
packages in hox

Gillett's Creamn Yeast, 3
dozen 5¢c. packages in box 1 15

BAKING POWDER.
W. H. GILLARD & CO.
Diamond.
1-1b. tins, 2 doz. in case .. $2 00
14-1b. tins, 3 doz. in case .. 125
1%-1b. tins, 4 doz. in case .. 0 75

ROYAL BAKING POWDER.

Sizes
Royal—Dime

oy %-1b.

6-0z.

15-1b.

12-0z.

1-1b. ...

I ...

5-1b. ...
Barrels—When packed in barrels
one per cent. discount will be
allowed.
WHITE SWAN SPICES AND

CEREALS, LTD.

White Swan Baking Powder—
5-1b. size, $8.25; 1-1b. tins, $2;
12-0z. tins, $1.60; 8-oz. tins, $1.20;
6-0z. tins, 90c; 4-oz. tins, 65¢;
5¢ tins, 40c.

BORWICK'S BAKING POWDER
Sizes. Per doz. tins.

Borwick's 34-1b. tins

Borwick’'s %-1b. tins ..

Borwick's 1-1b. tins

COOK'S FRIEND BAKING
POWDER

Cartons—

No. 1, 1-1b,, 4 dozen

, 1-1b., 2 dozen

. 2, 5-0z.,, 6 dozen
. 2, 5-0z., 3 dozen
. 3, 214-0z., 4 dozen
. 10, 12-0z., 4 dozen
. 10, 12-0z., 2 dozen
. 12, 4-0z., 6 dozen
. 12, 4-0z., 3 dozen
In Tin Boxes—

No. 13, 1-1b,, 2

No. 14, 8-0z., 3 dozen

No. 15, 4-0z., 4 dozen

No. 16, 2%4-1bs.

No. 17, 5-1bs.

FOREST CITY BAKING POW-

6-o0z, tins
12-0z. tins
16-0z. tins

Keen's Oxford, per lb. ...
In 10-box lots or case ... 0 16
COUPON BOOKS—ALLISON’S.
For sale in Canada by The Eby-
Blain Co., Ltd., Toronto; C. O.
Beauchemis & Fils, Montreal. $2,
$3, $5, $10, $15 and $20. All same
price, one size or assorted.
UN-NUMBERED.
Under 100 books ... .. each 0 04
100 books and over...each 0 03%
500 books to 1,000 books.. 0 03
For numbering cover and each
coupon, extra per book 14 cent.
CEREALS.
WHITE SWAN SPICES & CER-
EALS, LTD.
White Swan Breakfast Food, 2
doz. in case, per case, $3.00.
The King’s Food, 2 dosz. in case,
per case, $4.80.

White Swan Barley Crisps, per
doz., $1.

White Swan Self-rising Buck-
wheat Flour, per dozen, $1.

White Swan Self-rising Pancake
Flour, per dos., $l

60

White Swan Wheat Kernels, per
doz., $1.50.
White Swan Flaked Rice, $1.
White Swan Flaked Peas, per
doz., $1
DOMINION CANNERS,
Aylmer Jams.

Strawberry
Raspberry

Black currant ...
Red currant

Jellies.
Red currant
Black currant ...
Crabapple
Raspberry and red ourrnnt
Raspberry and gooseberry
Plum jam
Green Gage plum, stoneless
Gooseberry

R3Aa52

Marmalade.
Orange Jjelly
Green fig
Lemon
Pineapple

RE&E8REG

Pure Preserves—Bulk.
51bs. Tlbs
Strawberry .
Black currant 0 82
Raspberry 082
14's and 30’s per Ib.
Strawberry ..
Black currant .. 0 10%
Raspberry ... 0 10%
Freight allowed up to 25¢ per
100 1bs.
COCOA AND CHOCOLATE.
Cocoa—
Perfection, 1-1b. tins, do=z.
Perfection, 14-1b. tins, doz.
Perfection, 4-1b. tins, doz.
Perfection, 10c size, doz. ..
Perfection, 5-1b. tins, per 1b.
Soluble, bulk, No. 1, 1b. ..
Soluble, bulk, No. 2, 1b. ..
London Pearl, per 1b.
Special quotations for Cocoa In
barrels, kegs, etc.
Unsweetened Chocolate—
Supreme chocolate, %'s, 12-
1b. boxes, per 1b. 035
Perfection chocolate, 20c size
2 doz. in box, doz. 180
Perfection chocolate, 10c size
2 and 4 doz. In box, per
doz.
Sweet Chocolate— Per 1b.
Queen’s Dessert, 1's and
14's. 12-1b. boxes
Queen’s Dessert, 6's, 12-1b.
boxe!

0 10%

Q0000 =N
BE8R88%%

Parisian, 8's, 6 and 12-1b.
boxes 028
Diamond, 6’s and 7T's, 6 nnd
12-1b. boxes 024
Diamond, %'s, 6 and 12-1b
boxes T
Icings for Cak&-
Chocolate, white, pink, lemon,
orange, maple, almond, cocoanut,
cream, in 14-1b. packages, 2 doz.
in box, per doz. 0 %0
Chocolate Confections— PerIb.
Maple buds, 5-1b. boxes ... 0 36
Milk medallions, 5-1b. bxs. 0 36

Chocolate wafers,
5-1b. boxes
Chocolate wafers,
5-1b. boxes
Nonpareil wafers,
5-1b. boxes
Nonpareil wafers,
5-1b. boxes
Chocolate ginger, 5-1b. bxs.
Milk chocolate wafers, 5-1b.
boxes
Coffee drops, 5-1b. boxes ...
Lunch bars, 5-1b. boxes ..
Milk chocolate, 5¢ bundles,
3 doz. in box, per box .
Milk chocolate, 5¢ cakes,
3 doz. in box, per box .
Nut milk chocolate, 's, 6-
Ib. boxes, lb.
Nut milk chocolate,, %'s, 8-
Ib. boxes, Ib.
Nut milk chocolate, 5¢ bars
24 bars, per box
EPPS'S.
Agents—Willson & Warden, To-
ronto; Forbes & Nadeau, Mon-
treal; J. W. Gorham & Co., Hali-
fax, N.8.; Buchanan & Gordon,
Winnipeg.
In %, % and 1-1b, tins, 14-
1b. boxes, per 1b.
Smaller quantities

JOHN P. MOTT % CO.'8
G. J. Estabrook, St. John, N.B.;
J. M. Douglas & Co., Montreal;
R. 8. McIndoe, Toronto; Jos. E
Huxley, Winnipeg; Tees & Per-
sse, Calgary; Johnson & Yock-
ney, Edmonton; Standard Bro-
kerage Co., Vancouver; Frank
M. Hannum, Ottawa.
Elite, 10c size (for cooking)
dozen S
Mott's bl‘&lkflﬂl cocoa,
size, per dozen
‘““ breakfast cocoa,
No. 1 chocolate, 4's.
Navy chocolate, 4's.. @
Vanilla sticks, per grs 1
Diamond chocolate, 14's 0
Plain choice chocolate
liquors 0
Sweet rhocolnte cont

WALTER BAKER & CO.,, LTD

Premium No. 1 chocolate, %
& 1%4-1b. cakes, 35c 1b.; Breakfast
cocon, 1-5, %, %, 1 and B5-1b.
tins, 41¢ 1b.; German’'s sweet
chocolate, %, and 34-1b. cakes,
6-1b. boxes, 26¢ 1b.; Caracas sweet
chocolate, % and 3-1b. cakes,
6-1b. boxes, 32¢ 1b.; Auto sweet
chocolate, 1-6 1b. cakes, 3 and 6-
Ib. boxes, 32c¢ 1lb.; Vanilla sweet
chocolate, 1-6-1b. cakes, 6-1b. tins,
44c¢ 1b.; Falcon cocoa (hot or
cold soda), 1-1b. tins, 38c¢ I1b.;
Cracked cocoa, %-1b. pkgs., 6-1b.
bags, 32c 1b.; Caracas tablets,
100 bdls., tied, 5s, per box, $3.
The above quotations are f.0.b.
Montreal.

COCOANTUT.
CANADIAN COCOANUT CO.,
Packages—5¢c, 10c, 20c and 40c
packages, packed in 15-1b. and
30-1b. cases. Per 1b.
1-1b pkgs, White Moss .... 026
%4-1b pkgs, White Moss .. 027
%-1b pkgs, White Moss ... 028
1 and 3%4-1b. pkgs., assorted 0 26%
% and %-1b. pkgs, asstd... 0 27T%
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GUNNS g?ggl?fastBBacon
' k
QUALITY ' K(::?ﬁeeds ; R:gd:red Leaf Lard
STANDARDS OF

Appetll"‘g : EXCELLENCE

an d PRODUCED
UNDER OUR OWN

. B EXCLUSIVE
Satisfying FOOD PRODUCTS RO

ALWAYS IN DEMAND WITH HIGH-CLASS TRADE

GUNNS LIMITED

PORK AND BEEF PACKERS, COOKING AND SALAD
OIL MANUFACTURERS

WEST TORONTO

CANADIAN, U.S. AND FOREIGN
MANUFACTURERS get in touch with

The Largest and Most Progressive
WHOLESALE

COMMISSION HOUSE in CANADA

N . Wholesale Commission
NIChOIson & Baln’ Merchants and Brokers
Head Office, WINNIPEG, MAN.

Branches: REGINA, SASKATOON, EDMONTON, CALGARY

P.S.—DO IT NOW.
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1%4-1b. pkgs, astd, in 5-1b. Grand Prix, 1 and 2-lb. No. 3. flats, 2 doz. In case 1 00 Vermicelll, Macaroni, Spaghetti,
DORSN - - Sl e vese O3B tins, ground ... ... .... 030 No. 3, talls, 2 doz. in case 125 Macaroni Short Cut, Small Pastes
%-1b. pkgs., astd., in 5-lb. Demi-Tasse, 1 and 2-1b. tins No. 6, 1 doz in case ... 4 00 assorted, Melon Seeds, Animals,
BOXER e el 029 BIOORE -t s S b 030 No. 12, % doz. in case ... 650 Stars, Alphabets, Alphabets Mid-
i %-1b. pkgs., astd., 5, 10, 15- Flower Pot, 1-1b. pots, gd. 022 . . o 0 AARTIN & CO dle.
; Ib. cases ...... i 0 3 S ioa e “Y"  (Cases of 25 pkgs, 1 1b. 006
Bulk— CONFECTIONS. == MON PBP“”" A(-bl)\([;lE:( Cases of 25 1bs. loose ... 0 05%
In 15-1b. tins, 15-1b. pails and PEANUT BUTTER. These prices are F.0.B. Mon- Egg noodles, cases, 50
10, 25 and 50-1b. boxes Ontario Prices treal. Imported Peas “Solell” pkgs., %-lb. .......... 0 0614
Palls Tins Bbls.  MacLarew's Imperial— Perdos o po oy g Percase pog noodles, cases, 10
White Moss, fine R e " “4:) ‘: ;' ns, % flacous. o R 0 06
strip 012 021 017 .\ledlum. B . 180 i ““ T SEesee 2 Lasagnes, cases of 10 lbs.
Best shredded.. 0 18 017 Large, 1 @0Z. ....c..... 2% bukr“ L‘]'OB‘ IF'"B' tins, 15 e R R e 008
Special shred... 017 016 Tumblers, 2 doz. ........ 135 > s Fi tntsl "‘H‘l" Marguerite, all var., pkgs.
Ribbon 019 015 Pails, 24 1bs., per 1b. .... 015 ";I;)" “"’:"" ns, % s P e A WS
: 17 7 RGN ;
S e 91" WHITE SWAN SPICES & CER- Tres Fins, % kilo, 100 tns 14 00 =S AL, ,
Desiccated .. .. 016 016 Grape Nuts—No. 22, $3; No. 23
White Moss in 5 and 10-b. sq. EALS, LTD. Fins, tins, % kilo, 100 tins 12 50 = ol '
tins ... i WHITE SWAN BLEND. €-Fins. tine, 3§ Mio M O ttioe o, T8, 5
. s e vas e e g " <o
CONDENSED MILK. 1-1b. decorated tins, Ib. ... 082 U8 et e % Kilo Postum Cereal—No. 0, $2.25; No
BORDEN'S CONDENSED MILK  Mo-Ja, %-Ib. tius, Ib. ..... i SR> S SR S B ' 10 00 1, $2.70.
Wm. H. Dunn, Agent, Montreal Mo-Ja, 1-1b. tins, 1b. ...... 028 AEasetis \:" ,,“ns % klln‘ I R - 5o o i iaie were 488
and Toronto Per Case Mo-Ja, 2-1b. tins, 1b. ...... 0 2 : 160 "“Ag - ...... i 9 50 Gusto, 3¢'s ...... S e N
Eagle Brand, each 4 doz... $ 75 Cafe des EP‘"“"?? “‘b'ﬁga“cy Moyens NoO. 3 ..ce.uonens 875 MUSTARD.
Gold Seal Brand, each 4 dz. 4 90 glass jars, per doz., $3.60. COLMAN'S OR KEEN'S
Challenge Brand, each 4 dz. 4 15 Cafe I'Aromatique, 1-1b. amber Asparagus, Haricots, etc. Per doz. tins
Evaporated Milk. glass jars, per doz., $4.00. MINERVA PURE OLIVE OIL, DER Y %S ... 140
Peerless Brand, “Hotel,” Presentation (with tumblers) $3 Case— B F %D ... 250
j el D daeid s $3 90 per doz. 12 MO i viisusaaas 6 50 B Yah . 5 00
: Peerless Brand, “Tall,” each Ground or bean— WS.P. R.P. 12 QUARER ... iniiaena 57 T R 085
2 Boh. oy 4 40 2 T AR 02 030 24 pints ...... voni v B . i 14
4 Peerless Brand, “Family,” i ST S S 032 040 28 M-PINtS .......vcavrd 425 Per jar
3 el 4 ol i s isaas 3 65 1and 3§ ......... 037 0 50 Tins— Durham, 4-1b jar ......... 0
Peerless Brand, “Small,” : ’ll:ucked ‘i\'nt:ig;]s ;m‘n'l 50;11). 1éaue. {: gz:ll]ss. 2;; .............. '2.’328 Durbam, 1-1b jar ......... 02
each 4 dom. .. ool 2 00 erms—Ne L(;A: prepaid. ; :‘” " R st 4 IMPERIAL PREPARED MUS-

b REINDEER LIMITED. CHEESE. . e~ ASE R R T TARD.

i “Jersey” brand evaporated MACLAREN'S IMPERIAL ‘,’2'_3"‘1]; e fggg Ontario Prices.

1 cream, per case (4 doz.) $3 65 Ontario Prices ,ﬁ,:;] At e 1700 Small, case 4 doz., per dos. 0 46

p “Relndeer” brand, case (4 per doz. %-gnl" 48s e 15 50 Medium, cases 2 doz, doz. 0 80

. 5 doz.) Frcefaleons s a5 550 .dividual (ea«h doz.) .. 100 4 " : s ; Large, cases 1 doz., des... 135

3 Relndeer Con(lensed Cof- Small (each 2 doz.) ....... 2 40 BASSIN DE VICHY WATERS. CANNED HADDIES “THIS-

"nfee' case ... 500 \edium (each 1 doz.) ..... 4050 La Capitale, 50 qts. ...... 5 00 TLE” BRAND.
} eindeer Condensed Co- ] Large (each % doz.) ...... g o5 La Neptune, 50 qts. ....... 600 A p TIPPET & CO., Agents
3 coa, case ...... 48  \pcLaren's Roquefort— St. Nicholas, 50 qts. ...... T00 (uges 4 doz. each, fiats,
“Reindeer” Condensed CO" Small (each 2 doz.) ..... 140 La Sanitas Sparkling, 50 BRI ¢ cioc vecais e 846

. fee, in glass jars, case.. 6 20 Large (each 1 doz.) ..... 2 40 QUSEEE .. cee. 800 (ages 4 dos. each, ovais,

E ST. CHARLES CONDENSING MacLaren's Canada Cream— La Sanitas Qparkllng, 100 R s ceciiaiee 0w

' Co. Small (each 1 doz.) ..... 0 90 pints ...... .o.eer eenes PO e ... 44 00

Prices— Medium (each 2 doz.) ... 130 La Sanitas Sparkling, 100 S No. S iars ............ 83 60
St. Charles Milk, family Large (each 1 doz.) ..... 2 30 splits ...... ...... ... 400 NS s oo 27 60
] size ECADR -, .o Lemonade Savoureuse, 50's 7 50
_4 Bk OREOReN 3 66 LARD
Baby size, per case ........ 2 00 CREAM. CASTILE SOAP. N. K. FAIRBANK .CO BOAR'S
Ditto, hotel ............... FUSSELL & CO. LTD. LON- “Le Solell,” 72 p.c. olive ofl. " HEAD LARD COMPOUND.
Silver Cow Milk .. DON, ENG. Case 25 1bs., 11-1b bars, 1b 0 07% F.0.B. Montreal. .
i (l;:r;t!LMl:k sesenes “Golden Butterfly” Brand Cream, (ace,121bs, 2%-1b. bars,1b. 0 08%  Tierces, 1b. ...... ....... [ B0
: 0 UCK oieiiiniinll 8 doz. 10c size, cases, $7.00. Case 50 1bs, %-1b barscase 3 50 20.1h
> = L , 3 S DRI . i cvens 810
COFFEES, Golden Butterfly” Brand Cream, Case 200 1bs. 3%-0z., case 376 20-1b. tins ...... ...... 800
EBY-BLAIN LIMITED. 8 doz., 15¢ size, cases, $11.50. “La Lune” 65 p.c. olive oil. 60-1b tubs, per 1b. ...... 0 104
Standard Coffees. INFANTS' FOOD. Case 251bs, 11-1b bars, 1b.. 007 3-1b. tins, 20 to case, Ib. 11
% 0
Roasted whole or ground. Pack- Robinson’s patent barley, 3-1b. Case 12 1bs. 215 1b. bars,1b. 008 5.1b. tins, 12 to case, 1b. 0 10%

piv ed in damp-proof bags tins, $1.25; 1-1b. tins, $2.25; Rob- Case 50 Ibs, %-1b. bars, case 3 25  10-1b. tins, 6 to case, 1b... 0 10%

i i and tins. inson's patent groats, %-lb. tins, Case 100 1bs. 3i4-o0z. bars, GUNN'S “EASIFIRST* SHORT-

',i Cloh Heuse ........i..ci.. 032 $1.25; 1-lb. tios, $2.25. N i see een wee. 180 ENING.

i Newtac . e 030 FLAVORING EXTRACTS. Cate 30 Me.. 3i5-on. N Tierces 0 08%

& Empress ...... B veinae 028 SHIRRIFF'S. R --ee 340 R . .. 00D

W Duchess ...... ... Allmentary Paqtes Blnnc & Fils, T e 009

o TraERvees S n P i

1 e Eehecais . 1 oz. (all flavors) doz. ..... 100 Macaronl, Vermicelll, Animals, 20-1b. tins ............... 0 08

RS o A T o IDPOBIR ichiv venies Il 2 nf 10-1b. ti 0 004

" Plantati 0z. (a avors) doz ..... 17 Small Pastes, etc. 10-1b. tins ................ \

i oD ...... Sae miens 023 2% oz., (all flavors) doz 2 00 v AR 5 5 o vt s oo eve 0 09%

i Fancy Bourbon ........... 'n " Py 3 hres Box, 25 1bs, 1 1b. ...... QOIS 300 B ..oicoinvicecons 0 00%

i erhon il o 020 oz. (a 4 ;vorn) doz. «.... 300 Box, 25 1bs., loose ...... 007 1-1b. cartons ...... acuene 0 1044

| Crushed Java and Mocha.. 018 o :: ((:" ﬂ:v?:)) do(;l» g;g DUFFY & CO. BRAND. MARMALADR.

3 Crushed Java and Mocha, i o.z SoF Sanete) & RS - Grape Julce, 12 qts. ...... 47 SHIRRIFF BRAND.

; (ground) ... ... ... ...008% & - e 0z. ... Grape Julce, 24 pts. ...... 515 “Imperial Scotch"—

! 25 ¥ 32 oz. (a avors) doz. ... 18 00 arape Juice, 36 splits .... 475 1-1b. glass, dosz. ....... 1560
1 ! ackage Coffees. Discount on application. Apple Juice, 12 qts ....... 450 2.1b. glass, dos 2 80
1R % - Gold Medal, 2-1b. tins, whole CRESCENT MFG. CO. Apple Julce, 24 qts. ....... 475 4-1b. tins ‘doz i 46

- -f b or ground .............. 030 Maplelne— Per doz. Champagne de Pomme, 12q. 5 00 7-lh. tlns.' doz: 78
| gy 1 Gold Medal, 1-1b. tins, do 031 2 oz bottles (retall at 50c) 4 50 Champagne de Pomme, 24 p. 550 “Shredded”—
{a.:; ! Gold Medal, 3%-1b. tins, do 0 32 4 oz. bottles (retail at 90c) 6 80 Matts Golden Russett— 1-1b. glass, doz. ......... 190
1- g : ! Anchor Brand, 2-1b tins,do 0 81 8 oz. bottles (retall at $1.50) 12 50 Sparkling Cider, 12 qts.... 5 00 2-1b. glass, doz. ........ 810
i i Anchor Brand, 1-1b. ting,do 032 16 oz. bottles (retail at $3) 24 00 ~Sparkling Cider, 24 pts. ... 5 50 T s, dos. ......... 8 26
{ !3 German Dandelion, 1-1b tins Gal. bottles (retail at $20) 15 00 Apple Vinegar, 12 qts. .... 250 VERMICELLI AND MACARONI

2) : Gegr::::d D dn ......... 026 CLARK'S PORK AND BEANS PASTES, D. SPINBELLI C'Y.,, MONTREAL

i a =

‘,‘ v lron:de on, 345-1b. e IN TOMATO SAUCE. THE C. H. CATELLI CO., LTD. Fine.

;* Inglu’h e t. lllb tl ; Per doz. MONTREAL, CANADA. 4-1b. box “Special” per box 0 22

i# kfas ns No. 1, 4 doz. in case ...... 0080 Alimentary Pastes. 8-1b. box “Special” box . 0 ¢

£ PIENE ... .o s 018 No. 2, 2

F . ; 0. 2, 2 doz. In case ...... 090 “Swallow Brand” (Hirondelle) 5-1b. box “Standard” box 0 27%

IT : 62
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THE CANADIAN GROCER

Al Expestion -+ Put your efforts behind

well advertised goods

If Grocers and General Merchants will do
this it will be an easy matter to simplify business.
What applies to Baking Powder applies equally
well to other lines of goods.

More money would be made by getting things
“down fine,” as the saying is. How much easier
and how much nicer it would be to handle and
push one brand only of a well-known and well-
advertised articlee We spend a fortune every

year in advertising

MAGIC BAKING
POWDER

Madeincmada because we believe it to be absolutely the best

Baking Powder possible to produce, and if our
efforts were properly followed up by Merchants it would soon be unnecessary to carry
a dozen or more kinds—good, bad and indifferent, as most dealers are doing now.

Throw out the worthless ones.

Our 1912 Advertising Campaign will be more extensive and far reaching than
ever. Each and every dealer in the Dominion of Canada can benefit by this enormous

expenditure if they care to do so.

E. W. GILLETT COMPANY LIMITED

Winnipeg TORONTO, ONT. Montreal

WARNING—Beware of unscrupulous imitators that advertise and label the mixture

they call baking powder as containing no alum.
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10-1b. box “Standard,” box 0 55
680-1b. cases or 75-1b bbls.
per 1b. cor 1O 0B
25-1b. cases, E
(Vermicelli) per Ib. 0 08
Globe Brand.
5-1b. box *“Standard,” box 0 30
10-1b. box *“Standard,” box 0 60
25-1b cases (loose) per 1b. 0 06
25-1b. cases, 1-1b pkgs., 1b. 0 0681,
JELL-O—THE DAINTY DES-
SERT.
Assorted case, contains

doz.

Lemon (straight) contains
2 dozen e s ad e
orange -(straight) contains

2 dozen
Raspberry (straight) con

taning 2 dos. o s
Ntrawberry (straight) con

tains 2 doz.
(hocolate (straight) con

tains 2 doz. - B 80
Cherry (straight) contains

2 doz SR RS s ity S0
Peach «straight) contains

2 doz e ERIEMEEA T
Weight & 1hs. to ense.  Freight

rate, 2nd class

JELL-O ICE CREAM POW-
DERS,
Asgurted case, contains

dozen S e
t‘hocolate (stralght) con-

tains 2 doz. Sk
Vanilla (straight) contains

2 dozen - : :
Ntrawberry (straight: con

talns 2 doz. . -
I.emon stralght) contains

2 dozen 3 R ONILR LT |
I'nflavored (straight) con-
taing 2 doz a2 0
Weight 11 1hs. to case. Freight
rute 2nd class
IMPERIAL DESSERT JELLY.
ontario IP'rices
Assorred flavors, $1075 per
LTONK, Imperial Sterilized
Gelatine.

Cartons. 1 doz., #0¢ per dozen
SOAP AND WASHING POW-
DERS.

FFor sale by all grocers
A. P. TIPPET & CO., AGENTS
Criole soup, per gross .. $10 20
Florfola soap, per gross .. 12 00
Ntraw hat polish, per gross 18 20
SNAP HAND CLEANER.

3 dozen to box - $3 60
6 dozen. to box .. : T2
30 days.

RICHARDS PURE SOAP
S-cuse lots (dellvered), $4.15 each
with 20 bars of Quick Naptha as

a free premium
Richards Quick Naptha Soap.
GENUINE Packed 100 hars to

CHSe,

> ol

FELS NAPTHA.

Prices—Ontario and Quebec:
I.ess than 5 cases
Five cases or more
SAPHO MFG. CO., LTD., MONT-
REAL “SAPHO" INSECTICIDE.
1-16 gall., doz
1. gall, doz.
15 gall, doz.
1 gall, doz.

1-16 gall. gross lot ...... 20 00
“ANTI-RUST” SWEEPING
POWDER.

Size No. 1, 3 doz. crates, per
doz. .. PRI R o
No. 2, 1 and 2 doz. crates, per
L orehgeet e ELER I Seeae 7

THE CANADIAN GROCER

Liquid Bluing, 90c per doz.
Liquid Ammonia, 90c per doz.
Both put up in corrugated paper
shipping boxes.

STARCH.
EDWARDSBURG STARCH Co.,
Boxes Cents
Contanin Laundry Starches per lb.
40, Canada Laundry .... .05%,
10, Canada white gloss,

1-lb packages ... ... .06
45, No. 1 white or blue,

$-1b. eart's. 06%,
45, No. 1 white

3-1b. cart's.

100 1bs., kegs, No. 1 white .06%

200 Ibs. bbls.,, No. 1 white .06
30 Ibs. Edwardsburg silver
gloss, 1 1b. chromo pack-

ages SR LR R $0 07
4N 1bs. silver gloss, in 6-1b

eanisters ... ... ... ... 007%
36 1bs. silver gloss, 6-1b.
draw lid boxes ........ 0 073
100 1bhs. kegs, silver gloss,

large erystals ........._ 0 063
2N [bs. Benson's satin, 1-1b.
cartons, chromo label .. 0 07
10 1bs. Benson's enamel

teold water) per case.. 3 00
20 Ibs. Benson's enamel

teold water) per case .. 1 3
Celluloid—boxes containing

#5 cartons, per case ... 3 60

Culinary Starch
10 lbs. W. T. Benson &

Co’s celebrated prepared
corn .. ) A 0 07
10 1bs. Canada pure corn
stiareh ... .. ssnse B 95

(20-1b. boxes 1gc higher.)
BRANTFORD STARCH WORKS,

Ontario and Quebhec,
Laundry Starches

Canada  Laundry, hoxes

of 40 1b. TS R o i3
Acme Gloss Starch

1-1b. cartons, boxes of

LY e e .
Finest Quality White Laundry-
3-1b. eanisters, cases of
4 lbs VRN § )

Burrels, 200 1hs. .... 0 06%,

Kegs, 100 1b. .....: 0 053
Lily White Gloss
1-1h. fancy eartous, cases

30 Ibh. .. o'y . 007
ti-lb. toy trunks ! in

cHse e e O
t-1b.  toy drums, with

drumsticks, 8 in case 0 073
Kegs, ex crystals, 100 Ib 0 081
Brantford Gloss
1-1b. faney hoxes, cases

34 1h. AP e P e B
Canadian  Electrie  Starch
Boxes of 40 fancy pkgs,

per case AL o %08
OCEAN MILLS, MONTREAL.
Chinese starch, 48 1-1b., per
cnse $4: Ocean Baking Powder,
4-0z. tins, 4 doz. per case, $1.60;
4-0z. tins, 4 doz. per case, $3.00:
N-oz. tins, 5 doz. per case,
16-0z. tins, 3 doz. per case, $6.75;

5-1b. tine, 10 tins a case, $7.50;
1-1b. bulk, per 25, 50 and 250 1bs.,
at 15¢ per Ib. Ocean blanc mange,
48 8-0z., $4: Ocean borax, 48 K-
oz. $1.60; Ocean cough syrup.
36 6-0z. $6.00: 36 B8-0z. $7.20:
Ocean corn starch, 48 1-1b., $3.60
SOUPS—CHATEAU BRAND
CONCENTRATED SOUPS
Vegetable, Mutton Broth, Mulli-
gatawny, Chicken, Ox Tail, Pea,
Scotch Broth, Julienne, Mock
Turtle, Vermicelll Tomato, Con-
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somme, Tomato.

No. 1's. 98¢ per dozen.

Individuals, 45¢ per dosen.

I'acked 4 dozen in a case.

SYMINGTON’S SOUPS

Quart packets, 9 varieties.

Bom. i Siin e s 0¢

Clear soups in stone jars, 5
vitrieties, dez.

SODA—COW BRAND

“wse of 1-1b., containing 60 pack-
ages, per hox, $3.00.
ise of 14-1b., containing 120
packages, per box, $3.00.

‘ase of 1-1b. and ¥-1b., contain-
ing 30 1-1b. and 60 %-1b. pack-
ages, per box, $8. Case of H¢
packages, containing 96 pack-
iges, per box, $3.00.

SYRUP.
EDWARDSBURG STARCH (€O,
Crown Brand Corn Syrup

2-1h. ting, 2 doz. in case,

per  cnse

S-1b. tins, 1 doz.
per cnse PR

10-1h. tins, % doz. in cnse,
per case es .. .

20-1h. tins, 13 doz, in case,

per  ease & b e

Barrels, 700 lbs. ....... . 30

Hualf barrels, 350 lbs. .... 0

Quarter barrels, 176 1bs. . 0

Palls, 388 oo s siasana

I'ails, 25 1bs., each

Lily White Corn Syrup

Plain tins, with label

Per Case

2-1b. tins, 2 doz in case $2 65
S-1b. tins, 1 doz. in case 3 00
10-1b. tins, Y9 doz. in case 2 90
20-1b. tins, % doe. in cuse 2 85

5. 10 and 20-1b. tins have wire
handles
Beaver Brand Maple Syru

2-1b. tins, 2 doz. in case
S5-1b. tins, 1 doz. In case
10-1b. tins, % doz. in case
20-1h. tins, 3 doz. in case
5. 10 and 20-1b. tins have
handles
OX0 CUBES.
Minimum
Fuamelled Price per reselling
tins of dozen tins prices
4cubes ... .. $095 $0 10
10 - cubes . : - 24 025
50 cubes . .. .. 11 00 115
100 cuhbes . o 2R 0 22
Oxo Minimum
(Liquid) reselling
Bottles prices prices
1 doz. 1-0z. .... $200 $0 20
t don. 2ox 3 50 0 35
1 dox. 4-0z2. ... 8 50 0 65
1 doz. S-oz. . 11 25 110
1 doz. 16-0z, ... 18 50 155
MILK.
CANADA FIRST BRAND.
The Ayvimer Condensed Milk o,
Per cuse
Canada First Evap. Cream,
family size . $3 50
Canada First Evap. Cream,
mediom sige ............ ‘480
Canada  First Evaporated
Cream, hotel size
t‘anada First Evaporated
Cream, baby size .. -
tanada First Condensed
Milk
Beaver Condensed Milk ...
Rosebud Condensed Milk
MOLASSES.

DOMINION MOLASSES CO.
(Gingerbread Brand (Toronto)

s 2 doz. to ease, per doz. H153

s 2 doz to case
Winnipeg.
s Tins, 2 doz. eases,
doz. .
2% Tins, 2 doz. cases,
oz
a's—Tins,
doz,
s Tins,
per doz
20 Tins, 1
per doz
I'ails
I'ails
I'ails -5's, each
DOMOLCO BRAND
Maritimme Provinces and Ontario:
s 2 doz case, per doz ... $1 35
4's. 2 doz. cuse, per dog. ..
5's. 1 doz. case, per doz....
10°s, 4 doz. case, per case..
20's. ¥ doz. case, per case..
Western Prices—Sudbury
Victoria.
'8, 2 doz. case, per dos...
A8, 2 doz case, per doz.
'8, 1 doz. case, per dos
s, 'y doz. case, per case
200k, 14 doz. case, per case
SAUCES.
PATERSON'S WORCESTER
SAUCH.
s pint bottles, 3 and 6 doa.
1ses, doz .. 0w
hottles, 3 dox. cases,
17
Per doz
b dozen .. §1 90

5 % pints ... $3 85
ses of 3 doz. Y4-pints 226
HOLBROOK'S IMPORTED

PUNCH SAUCK.
Per doz

Large, packed in  8-dos.
ciase S

Medlum, packed in $-doe.
cise ARRRNTEENN T

HOLBROOK’'S IMP. WORCHS-

TERSHIRE SAUCE.
Per doz

Rep. ', pints, packed in 6-
duz. case s §8 B

lip. 1o pints, packed In 4-
doz. case S B

Rep. qts. packed In 2-dez.

Lo s
STOVE POLISH.,
JAMES DOME BLACK LBAD.
G size, gross csie R
In size, gross v 00
NUGGET POLISHES.

Dozen

PPolish, Black and Tan ... 08

Metal Outfits, Rlack and
Fan . s 65

Card  Outfits, Black and
Ian 2 el L

Creams and White Cleaner 1 10

TOBACCO.

IMPERIAL TOBACCCO COM

PANY OF CANADA,

Chewing--Black Watch, 6s .. 44

Black Watch, 12¢ .. 45

Bobs, 68 and 128 46

Bully, ¢6s 44

Currency, 46

Stag. 51-3 to b, ........ &8

0Old Fox, 128 ...... “

Pay Roll Bars, Ti4s 56

Pay Roll, Ts o .

War Horse, 6s ga
Plug Smoking—Shamrock, Gs,

plug or bar

Rosebud Bars, 6e

Empire, 68 and 12s

Ivy, s
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What’s the Matter

with your sales of Macaroni?
Are they low ? If so, we can
put them up. You cannot be
stocking goods which give

complete satisfaction.

““Swallow Brand”’

(Hirondelle)

is just what you wam, and
the price is right. Gives you
a good profit and does not
weigh heavily on the house-

wife's purse.

“SWALLOW BRAND " SELLS

Get it and you'll see why.

The G. H. Catelli Company, Ltd.

MONTREAL CANADA

THE CANADIAN

YOU ARE SURE OF

FRESH TOMATOES

all winter, Mr. Grocer, and, furthermore,
vou will have no loss from the decayed or
crushed variety if you entrust us with your
business. Write about

“CROWN” BRAND

OUTDOOR GROWN
6 BASKETS TO THE CRATE

Each crate thoroughly examined
before shipping.

All crushed Tomatoes removed.
Weekly Shipments Guaranteed.

WEST INDIES FRUIT CO.

38 William Street, Montreal

TANGLEFOOT

THE ORIGINAL FLY PAPER

FOR MORE THAN 25 YEARS THE
STANDARD IN QUALITY.

ALL OTHERS ARE IMITATIONS.

GROCE

R

—
Jelly Powder

It is not a question of any
kind of jelly, it is up to you
to supply your customers
with the best and the best
all the time. To do this

it must be

CLUB

Indisput-

that you offer.
ably the best at the price
because each carton con-
tains an extra delicious
Custard Powder, which is
also quality through and
through.

S. H.Ewing & Sons
MONTREAL
“ The House With a Character ™

WoRLD RENOWNED

BRAND

Stuhr’s
DELIQACIES.

Genuine Caviare.
Anchovies in Brine.
Shrimp Extract.

Sold by all High-class Provision Dcalers,

C. F. STUHR & CO.,, HAMBURG

FROMYOUR , o
STANDPOINT

perfection is made up
of four things: Mak-
ing, Baking, Packing
and Selling.

Mooney's Perfection
Cream Sodas are
made right, baked
right, packed right and
sell right.

Popularity and Per-
fection go hand in
hand. The wise gro-
cer knows this to be
a sound commercial
fact. He accordingly
stocks the right kind.

The Mooney Biscuit
and Candy Co., Limited
FACTORIES AT

Stratford, Ont.

BRANCHES AT HAMILTON, OTTAWA
SYDNEY, CB. HALIFAX, N.S,
FORT WILLIAM CALGARY

VANCOUVER, B.C ST. JOHN'S, NFLD

Winnipeg, Man.

" PERFECTION

MOONEY BISCUIT A CANDY, C2
STRATFORD CANADA

(REAH m Soda5 :

THERE IS A DEMAND
' OR

MAPLEINE

(The Flavor de Luxe)
Housewives need it, and
must have it.

ARE YOU MEETING

THIS DEMAND ?
Order from your jobber, or

Frederick E. Robson Co,,
26 Front St. K., Toronto.

The Crescent Mfg.co.

SEATTLE, .

LS e AR S R
.: s Il.';»c&uv‘ -j\'?’

i g ~
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Starlight, 7s We pack in 60 and 100-1b. cases. berry, strawberry, peach, plum, anteed flnest quality. 12-0z
Cut Smoking—Great West All delivered prices. red currant, black currant, glass jars, 2 doz. in case, $1.10
cherry, gooseberry, blueberry, per doz.; 16-0z. glass jars, 2 doz.

: apricot, huckleberry, 12-oz. glass in case, $1.50 per doz.; pint seal-
TEAS. ﬁzg“ﬁﬂi‘:ﬁe;'_ltl%ro;"?: ? : jars, 2 doz. in case, $1 per doz.; ers. 1 doz. in case, $2.25 per dos.;
THE “SALADA” TEA CO. Green Label, 1's, % or % .30 . No. 2 tin, 2 doz. in case, $1.90 per No. 2 t‘lns. 2 doz. In case, $2 per
East of Winnipeg. Blue Label, 1's, 3 or %. .35. doz..; No. 5 tin palils, D‘pnils in :iuz.: '\0'. 4 t!ns. 2 dos. in case,
Wholesale R't'l. Yellow Label, l'sl. 1% or % .40 . crate, 37%c per pail; No. T tin 32¢ per tn{: .\n.' 5 tins, 9 in case,
Brown Label, 1's and 14's .25 .30 Purple Label, % on.ly iy ; pails, 6 pails in crate, 52%¢c per 10¢ ;n-r‘tm; ‘\‘f' 7 tins, 12 in
Green Label, 1's and 14's .27 . Gold Label, % only pail; No. 7 wood pails, 6 pails crate, H6c per tin; No. T wood
Blue Label, 1's, %4's, 1's 5 aip i = iy : in crate, 52%4c¢ per pail; 30-1b. pails, 6 in crate, 56c per pall;
and %'s 30 .40 5 "OLQ-\A TEA. wood pails, T%c per 1b. Packed 30-1b. wood pails, 7%c per 1b.
Red Label, 1's and 14's . .36 . Ceylon Tea, in 1 and ¥-1b. lead  jn gssorted cases or crates if JELLY POWDERS.
Gold Label, 1’ e '{;‘;"kzg‘:—b“;"“flsr "““;;1- desired. WHITE SWAN SPICE AND
Red-Gold Label, 14's ... .55 . o P os Ko Compound Jellies — Raspberry, CEREALS, LTD.
LUDELLA CEYLON TEA. e strawberry, black currant, red White Swan, 15 flavors, 1
Blue Label, %'s : B“'l‘ [‘"bel l"”'lb remll at currant, pineapple, 12-oz glass doz. in handsome counter
Blue Label, 1's 3 % s jars, 2 doz. in case, $1.00 per carton, per dozen
Orange Label, 1's and 14's .2¢ ff“{e I;’lh]el.] retu'il‘l:\t 30(: it doz.; No. 2 tin, 2 doz. In case, List Price.
Brown Label, 1's and %'s . ke retail at 40c ... . $1.90 per doz.; No. 5 tin palls, “Shirriff’s” (all flavors), per
Brown Label, Y4's X ]_{"d .l"”“'l‘ retail at 50c ' 9 pails in centre, 37%c per pail; doz.
Green Label, 1's and %'s . B l:r”“" _L"hel‘ Fotall st e . — No. 7T wood pails, 6 pails in erate, Discounts on xpplltntlol
Red Label, %'s 2 1 Gold Label, retall at 80c ... . 52%ec per pail; 30-1b. wood pails YEAST
MELAGAMA TEA. JAMS AND JELLIES. T%c per 1b. Packed in assorted White Swan Yeast Cakes,
MINTO BROS. T. UPTON & Co. cases or crates if desired per case, 3 doz. 5¢ pack-
45 Front St. East. Compound Jams — Red Rasp- rure Orange Marmalade—Guar- 1ges

Regal Cube Cut, 9s Wholesale B't1.

Florida Butter Eggs In Ontario in
Oranges

THEY ARE SWEET, HEAVY, JUICY FRUIT

CALIFORNIA I\;AVEL. ORANGES, Drled Apples months

both Volunteer and Rose Brands.
LEMONS—Expect an early advance. I sold 7,500,000 Lemons

We invite

A i TP YR

GRAPE FRUIT---Very scarce, have enquiry
both Florida and Jamaica. —

Tracuzzis Brands are in

demand

Cranberries, Marmalade Oranges, Prompt attention and first-class

Grapes, Sweet Potatoes, California service. ST. NICHOL AS
Cauliflower, Strawberries, Head Let- m—

tuce, California Celery, etc. . HOME GUARD

We have also
1000 BARRELS No. 1 HARD KICKING
PUCK

Georgian Bay Dustrict

WINTER APPLES

WRITE AT ONCE J. .l. MccABE

AGENT
25.27 CHURCH TORONTO Lemon B ros. TORONTO, ONT.

(R A O\ S D pmc

are Largest Receivers Owen Sound, Ontario

The BROWN 14 the
- . S \ Perfect Bag Holder
Mention this paper when writing ' St reauired can be seen

Handy, saves time snd
therefore money.

Advertisers. ' For sale by iobbers ewers.

or write

T A ) A T 0T

o

A

o S BT
e

The Brown Manufacturing Co.
CRESTON - IOWA, U.S.A.
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Fish for Lent

‘ “GOLDEN ORANGE”

Don't fail to stock up on Fish
for Lent

Fish is the best selling line and
the most profitable you can
handle during cold weather.

Haddies, Oysters, Bloaters,
Kippers, Package Codfish.

Frozen Trout, Halibut, Salmon,
etc., etc.

WHITE @& COMPANY,
LIMITED

Fancy Fruits and Vegetables, Fish and Produce

TORONTO HAMILTON

BRAND

If you want something in Navels that is
really Extra Fancy—an Orange that you can
honestly recommend to your trade—order
Golden Orange brand.

Cuban Grape Fruit

Bright, clean Fruit---heavy pack
-==yery fine eating.

Tangerines---Lemons---Marmalade
Oranges---Haddies---Oysters
---Ciscoes
HOT HOUSE AND SOUTHERN VEGETABLES

Hugh Walker & Son

Established 1861 GUELPH, ONT.

FLORIDA
ORANGES

are the best Oranges, because they are juiciest
and most highly flavored. Cheaper, because
Florida packs in a larger box than any other
state. Fresher, because only a week between

picking and eating.

“Drink the juice’ of Florida Oranges and
enjoy oranges. Cut the fruit in half, squeeze
the juice and serve in a small tumbler.
Order Floridas and

See this mark

F&@8%

is on every box

W. B. STRINGER Sales Agent

If Mince Meat ever sold at any time
then it should now.

Pies made from

WETHEY’S
Mince Meat

are particularly appetizing—the Mince
Meat has just that happy blend
that makes the pie so palatable.

Try our ‘Extra Standard’ Brand
28 Ib. pails - - 7c. per lb.
50 and 65 |b. tubs - 63jc.perlb.

WRITE US
J. H. WETHEY, Limited
ST. CATHARINES

“THE MINCE MEAT PEOPLE".
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Anchor Brand
Flour and you
will not want
your money
back; all dee-
lighted; all trade
bringers, no complaints or quibbles about

quality. Join the happy throng. 16

AnchorBrand
Flour

Manfd. by
Leitch Brothers Flour Mills
Oak Lake, Man.

53 Highest Awards in Europe and America Supplied by Appointment to the

WAI_TEH BAKER & CU.,S i ey
o chocouatel | Qa1
B ¢ 0000h| | SAUCE

Delicious Highest Award
Our Cocoa and Chocolate Fruity Lc;'r"": '9”]’1“,!.:‘(3:"3
preparations are Abso- Avpetizin of Empire Exhibi-
lutely Pure — free irom PP g tion LONCON.
coloring matter, chemical Ask your Jobber or apply direct
solvents, or adulterants Sales Agents for the Dominion
of any kind, and are

Registered therefore in full conform- The Tu’nbu" Company

Trade-Mark i Wi ;i
ity to the requirements fRIRSE. Manibs

of all Pure Food Laws.

Walter Baker & Co. Limited| | ~ ™1, 4

Established 1780

Montreal, Can. Dorchester, Mass. This Paper
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How Far

Will a
Dollar Go ?

Would you like to know ?
We can show you how
the expenditure of one
dollar will not only se-
cure you a certain
amount of goods, but
will also be the means
of creating a great deal
of satisfaction amongst
your customers. Isn't
it worth while spending
a dollar or two for the
satisfaction at any rate ?

The Ermaline
Cooking Bag

Dissatisfaction Satisfaction

is bound to produce sat-
isfaction. In fact, it has
done so, and hundreds
of Canada’s best families
will tell you so.

SO CHEAP AND YET SO GOOD

Write

Edward Lloyd

Limited

MONTREAL

Let us
a trave
your C
justifie
you he:
you are

AN
A
A

then it
because
profit.

you sho
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BOVRIL| The Reason Why |BOVRIL

Let us have a straight talk with you. When
a traveller calls with samples of a line you or
your customers never heard of before you are
justified in hesitating about stocking them until
you hear more about their quality. But when
you are shown goods which have

AN OLD-TIME REPUTATION
A GENUINE GUARANTEE OF QUALITY
A GOOD NAME WITH THE PUBLIC

then it will pay you to put in a strong stock,
because you can sell them and make a good
profit.

That is WHY

you should always have BOVRIL in stock and
push it.

Write for Show Cards

BOVRIL, LIMITED

Montreal, Que.

BOVRIL BOVRIL

Lucky Pod
Dried Peas

For years we have been sole
agents for this excellent brand of
dried peas. There is no brand on
the market equal to them for flavor
and quality—and we have tested
numerous samples in coming to
this conclusion. They afford a
very pleasant change in the winter
vegetable list, especially when
potatoes are scarce and high in
price.

Sold in cases of 3 dozen and
6 dozen each.

F. W. FEARMAN CO., Limited

HAMILTON

CURE COUGHS FOR KINDNESS

and add to your daily sales by
suggesting that

MATHIEU’S
'‘SYRUP

OF TAR AND
COD LIVER OIL

is a splendid household remedy
and is displacing ordinary cough
cures -the reason being that it
not only stops the eough, butital-
so removes the cause and builds
up the tissues

It's horse sense that a bottle in
the home,ready for an emergency.
may save a serious illness

This suggestion may mean sev-
eral extra sales.

J. L. MATHIEU CO., PROPS.
SHERBROOKE. P.Q.

For Feverish Colds, don't forget
to recommend

Mathieu’s Nervine Powders

the great Headache and
Neuralgia Remedy.

Newtoa A.Hill,25Front S1.E. Toronte,Out.
Distributor for Western Ontario.

Chapat, Fils & Cie., Mostreal, Que.
Foley Bros. & Larsos, Winsiped, Mas.

DONALD Says :

“There is NO ALUM present in

QUAKER
BAKING POWDER

It is therefore an efficient and health-
ful Baking Powder. @We consider
the package an aitractive one.”

Report of analysis by

DR. J. T. DONALD, Dominion Gov't Analyst,
November 26, 1910.

MATHEWSON’S SONS

WHOLESALE GROCERS
MONTREAL




R e R T Y

THE CANADIAN GROCER

LASCELLES pE MERCADO ® CO.

General Commission Merehants

KINGSTON, JAMAICA
EXPORTERS OF

Sugar, Rum, Coffee, Cocoa, Pimento and all West Indian Produce

S S R R e R R A e 4

BI( PR(]Hng A Few Dollars

CAN BE MADE More a Week

BY HANDLING OUR CELEBRATED i ‘JEg ,
e makes a big difference in your

ENGLISH KIPPERS { | i

Have you ever thought how
(50 to 60 FISH PER BOX)

you might add to your weekly
salary without interfering with
THERE IS A RAPIDLY INCREAS-
ING DEMAND FOR THESE

your regular work?
Will you let us solve this
TASTY FISH IN THE WHOLE
OF CANADA,

problem for you?
Sofar this year, we have shown
WRITE US TO-DAY
IT WILL PAY YOU

seventy-five enterprising and
ROBERT ISAAC, Ltd.

ambitious clerks how to make
23 Gt. CHARLOTTE ST.

$5.00 a week more during their
LIVERPOOL, England

spare hours. They will each make
this additional salary every week

Cables'—""Mullett " Liverpool

Codes: —A.B.C. 5th Ed., Western Union

v

FOR—

“Green Mountains,’
‘““Delawares ”

or other varieties of

POTATOES

for SEED or
TABLE USE.

Bags or bulk in Cars.

Wire or Write

this year and longer should they
wish.

If you would like us to show
you, write to-day.

Clements Company, Thia M htes.

LIMITED THE MACLEAN PUB. CO.
ST.JOHN, - - N.B. When writing advertisers kindly men. 143-9 University Ave., Toronto
tion this paper.

"“““Q‘--““Q“““\“‘m“

‘S“‘55““““‘5“““““

DA e e S e T S e S R

Does Its Work ’With\ Ease!

Every wife and every husband have at sometime or other use for a
hand cleaner. We place in your hands an article of merit in

TIGER HAND CLEANER

Tiger is made by a practical {chemist with long experience
—the result is a hand cleaner that will remove any and all stains
with the same ease that you would wash with a toilet soap.

Be prepared to meet the daily demand by ordering to-day. It is good profit.

The Tiger Mfg. Co., Walkerville, Ont.

TWO CENTS PER WORD

You can talk across the continent for two cents per word with a WANT AD. in this paper.
70
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THE CANADIAN GROCER

The Better Display
Sells More Goods

Consider, if you can, the feeling of delighted satisfaction
the customer has upon entering a store that properly dis-
plays foodstuffs. An attractive array of goods in a

SILENT SALESMAN REFRIGERATOR

One of the Famous Arctic Line

will double your sales, because you will be observing the
most sanitary and cleanly way of foodstufis display.

Grocers all over Canada are proving for themselves the
advantage of this mode of display. It will pay YOU to

investigate.

Representatives in West: Ryan Bros., 147 Bannatyne Avenue,

RIS

\Nmmp:-x. Man. Donnelly, Watson & Brown, Calgary. Alta.

Write for Catalogue
and Details

Limited
Toronto, Ontario

John Hillock & Co.

£ e et eyt A —

'DISCOUNT
%
0
On all orders booked before March 15th. These
may be booked for delivery up to June Ist.
You should prepare early to meet your cus-

tomers’ demands in their crusade against the
menace to public health—the fly.

Wonder Fly Killer

is yvell gotten up, in a neat tray, and when
moxsteqed with water kills instantly every fly
that drinks of the poisoned water.

You will find it a ready profit getter, and the
stock never grows old. Write for Quotations.

Stock early and be prepared

Dominion Agent: Joseph R. Wilson, 204 i Buildine.

Distributors :—BRITISH COLUMBIA, McLeod & Clarkson, Vancous
ver, I?.C.: ALBERTA, K. & A. Cameron, 204 2nd St. W., Calgary,
Alta.; MANITOBA and SASK.. W. H. Escott. 137 Bannatyne Ave. E.,
XVnF:lmu. .llfhn.; Ol;TARl(z.#o.Tuanu & Co,. Hamilion; QUEBEC,

. ncis Turcott, Room 16. Morin Block, Quebec, Que.;: EASTERN
PROVINC!' S, H. B. McLaughlin. Truro, N.S. i

E. D. S. Pure Fruit deli-
cacies in the form of Jams,
Jellies and Preserves are
made on our own fruit
farms at Winona, Ont.
Are canned a few hours
after being picked, this
ensures their freshness and
explains why they have
always been found so deli-
cious.

Are advertised everywhere
—the most profitable line
for any dealer.

Made only by

E. D. SMITH, "o

AGENTS—NEWTON A. HILL, Toronto;
W. H. DUNN, Montreal; MASON &
HICKEY, Winnipeg; R.B.COLWELL,
Halifax, N.S.; ]J. GIBBS, Hamilton.




THE

CANADIAN GROCER

Rowat’s Goods Sell!

The Connoisseur’s
Choice !

Cater for your particular
customer by featuring

ROWAT’S
PICKLES

AND

PATERSON’S SAUCE

“King” Brand Jam

The name is a happy one because
the goods certainly “rule” over
all other makes. Extreme care
is taken in their preparation and
the consumer can rest assured
that they come from a factory
where everything is spotlessly
clean.

Remember King Brand

They are quality goods
which never fail to satisty.

W
ze¥aidc | ROWAT& GO
]

Snowdon & Ebbitt, 325 Coristine Building. Montreal, Quebec.
Ontario, Manitoba and the Northwest; F. K. Warren, Halifax,
N.S.; F H. Tippett & Co., St. John, N.B.; C. E. Jarvis & Co.,
Vancouver, B.C.

5 ¢ A ¥
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GLASGOW, - SCOTLAND

CANADIAN DISTRIBUTORS:

when you are giving your next
order, because we can pack it
to suit your trade, either in pails,
cartons or glass.

Our Prices are Right

Labrecque & Pellerin

MONTREAL, QUE.

B e e

ey
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S. F. Bowser & Co., Inc.

66-68 Fraser Avenue

T A I T T 4. T TR e e

Wasted Oil Is Profit Lost

Perfect cleanliness in all departments of the grocery
and general store is the largest asset to that store's
success. If you are engaged in the sale of kerosene
or gasolene, it will pay you to observe the most
accurate and cleanly methods in its sale.

The Bowser System removes all objections of sloppy,
saturated floors, and holds the oil in a tank absolutely

BOWSER leak and eva-

poration proof,
measuring
Self-Measuring
Systems

the required
amount of oil

tomer’s can at
a stroke.

TORONTO P

Free Booklet
No. 5.

e m—— e

Take Note
and Profit

into the cus-

Full particulars
will be sent up-
on application.

We will soon have on hand 500
cases of the famous and popular

Bertolotto and Ercole

Tomato Extract

Quality superlative. Price right

Also coming
100 Boxes Gorgonzola & Parmesar

OLIVE OIL

How are your supplies? Have yo
tried the

Bertolli and Invichis
Brands ?

If not, write immediately
for quotations.

H. E. VIPOND & CO.

MONTREAL

BF

Ca

is full cre:
one-third
containing
in butter f
The puri
of “Canada

The
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THE CANADIAN GROCER

BRUNSWICK BRAND SEA FOODS |

will surely build up business for you, because only the most care-
fully selected and sweetest fish are used—fish caught in the
famous Passamaquoddy Bay. Skill, care and cleanliness are our
watchwords throughout the canning process, and the result is the
retention of the natural fish flavor to a degree unknown in
other brands.

We stand back of all our products with an unconditional
guarantee of purity.

Here’s a line, Mr. Grocer, you can handle with credit to
your store and increasing profit to yourself.

THE “QUALITY” BRAND

CONNORS BROS., Limited

Blachk's Harbor, N.B.

AGENTS—Grant, Oxley & Co , Halifax, N.S.: C. H. B. Hillcoat. O"J
3

Sydney.N.S.: J. L. Lovitt. Yarmouth, N.S : Buthanan & Ahern, e e
Quebec. P.Q.; Leonard Bros., Montreal. P.Q.: A. W. Huband, By, o’

Ottawa,Ont: A. E. Richards & Co , Hamilton. Ont.: J. Harley
‘Brown, London, Ont.: C. deCarteret, Kingston, Ont.: James Hay- » CORNORS F}ROS
wood, Toronto, Ont.; Chas. Duncan, Winnipeg, Man ;: Shallcross.

Macaulay Co., Calgary, Alta.: Jonnston & Yockney. Edmonton.

Alta.:Shallcrosy, Macaulay Co., Vancouver and Victoria.B.C

U)Ql"()§ N ey

Canada " Evaporate
First Milk

is full cream milk reduced to about ' '\ ¥ and unreservedly guaranteed. The
one-third consistency in a vacuum, v sterilizing process it undergoes positive-
containing nearly three times as much ly destroys all bacilli and renders it
in butter fat and solids. s

The purity and quality of every can
of “Canada First” milk are absolutely ' Order from your jobber.

The Aylmer Condensed Milk Company, Limited, - Aylmer, Ontario

Head Offices: Hamilton, Ontario

superior to ordinary milk.

& YR DU RN 0 AR M K

Brooms
“BROOMS OF QUALITY"”

are hard to get.

W. W. & CO. BRANDS are made up to themark, always. Our customers
know this and our Factory runs full time on “Quality” account

TRY A SAMPLE SHIPMENT

WALTER WOODS & CO.

HAMILTON WINNIPEG
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ing and drinKing chocolate not ann
OW that fresh milk is so high, advise made. ‘ are ope
your customers to use REINDEER ) wants
BRAND MILK for cooking. They all know lamon display,
its good for infants, but some may not cement
e s b % t:h. » Sn; 4 ;EIN nothing better for eating in
st o e £ this style is made anywhere [ Master |
DEER MILK is perfectly clean and three AND IN ADDITION (ood
times richer than fresh milk. Proﬁ" to the retailer. "'pl‘ s
Ask your jobber. H A
If they need Unsweetened Milk sell — ng 'o
E :iﬁINtDlE;ER-]ERSEY EVAPORATED to re- .'Ohll p. MOtt Q CO. are ali
& L ail a c. a can.
Y Halifax, N.S.
45 SELLING AGENTS:
il REINDEER LlMlTED J. M. Douglas & Co. RS Melndes Th' R
8t on
E Factories at Jos. K. lwix-l:”“l'mh Po‘r:-:""hh-nnt I:.::'m 0'

Truro, N.S. and Huntingdon, P. Q. Frank M. Hannum, Ottawa

Qu

COFFEE High Grade Coffees are up several cents per pound, but we will
contract with you for the balance of the year for

AURORA COFFEE L

Ori

the same magnificent quality at the same prices. By this plan we will not only retain our many rlno
present customers, but hope to make many new ones. Now, don’t miss your opportunity. Get

a sample from us. We will send you a big sample on application. You are to be the judge.

It’s easy money to get in touch with us. TO
NO BE

JU

. . A LITTLE
Chinese Starch | TH
The Starch for Beautiful Work | g |

~ -
Develop your starch trade by featuring the starch which
gives complete satisfaction. “Chinese” is the starch that

customers are so pleased with that they keep on re-ordering it.
AGENT3

Standard Brokersge Co., Vancruver, B.C.; W. H. Escott Co., Winnipeg, Man.;
tireen & Co., Torcnto, ¢'nt.; Norman N. McPhee, Hamilton, Ont.. The Lawre ce
Nfld. Co., Ltd., “t. John's, Nfid.: J J. McKinnon, Charlot tetown, P.E.I.; Boivin
& Grenier, Quebec, Que.; Eug. Foliot, S8t. Pierre, M quelon; Scott, Boyd & Co.,
Port of “pain, Trinided B.W.I.; Desmarais & Gregoire, Chicoutimi, Que.; and all
the Wholesale Grocers throughout the Dominion.

.
O. Lefebvre, Prop. OCEAN MILLS MONTREAL H.mll“

W. H. GILLARD ®. CO., Wholesalers HAMILTON, ONT.
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THE CANADIAN GROCER

Master Mason

Does the name strike you? Per-
haps yes, perhaps no, but the
goods will certainly appeal to the
men who deal with you. Why
not announce the fact that you
are open to fill their tobacco
wants by making a tobacco
display, the most effective announ-
cement of all ?

Master Mason Smoking Tobacco
Maple Sugar Chewing Tobacco
King George’s Navy Chewing *
are all lines of sustained profit
Write for Price List

The Rock City Tobacco Co.

Quebec Winnipeg

Banner ;... Lamp Burners

MADE WITH

COVERED BASE

TRADL |\ MARR,,

It is put in the BANNER for YOUR PROTECTION

Does not collect dirt, dead insects, or inflammable
material.

SOLD BY ALL JOBBERS

Ontario Lantern and Lamp Co., Ltd.

Head Office and Factory, HAMILTON, ONT.
BRANCHES: MONTREAL, WINNIPEG AND VANCOUVER

P

—-

Tuckett’s

Orinoco 7

Tobacco

NO BETTER
JUST
A LITTLE MILDER
THAN

-

TucKett's Myrtle Cut Tobacco

WHICH HAS THE LARGEST SALE IN CANADA.

Hamilton,

TUCHETT LIMITED

Ont.

—e

—
S

-
{
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BUSINESS CHANCES

YOUR BUSINESS SOLD QUICKLY, OR
wanting a business, write us.  Co-operative
Realty Co., Hamilton, Ontario.

GOOD GOING GROCERY BUSINESS; TURN-
over average $400 weekly; excellent locality,
West Toronto. Apply Box 410, Canadian
Grocer, Toronto.
SALESMAN WANTED

ATTENTION! SALESMEN CALLING ON
retail and wholesale grocers are invited to
carry, as a side line, the most complete line
of Quality Chewing Gums in Canada. Our
gums are of the highest standard In quality
and appearance. Splendid opportunity. Dom-
inion Chicle Co., Limited, London, Canada.

SITUATION WANTED

EXPERIENCED GROCERY AND SPECIALTY
traveler is open for engagement for western
Canada. Can_furnish first-class references.
Box 412, Canadian Grocer, Toronto, Ont.

DO YOU WANT A LIVE, PRACTICAL MAN
with a printing and outdoor experience, whose
education_is first-class and_executive ability
high? Write G., Canadian Grocer,
Montreal.

TRAVELER, 15 YEARS' EXPERIENCE IN
the Maritime Provinces, open to handle line
of grocers' specialties. Apply Box 413 Can-
adian Grocer, Toronto.

SITUATIONS VACANT

WANTED—A GROCERY CLERK, ONE WHO
has had good experience in the retail grocery
business and eapable of handling assistants.
Must bhe strictly temperate and be able to
furnish first-class references from Ilate em-
ployers.  The Marks-Clavet-Dobie Co., Limi-
ted, Port Arthur, Ont.

STORAGE

STORAGE, VANCOUVER, B.C.—STORAGE
or space to rent, office if required; warehouse
close to all wharves, with railway siding; two
elevators. Martin & Robertson, Ltd. 320
Railway Street, Vancouver.

PRICE TICKETS

PRICE TICKETS FOR WINDOW SHOW

Zoods. Black lettering on white cards marked
5 S, $1.50, $1.75, $2, $2.50, $3, $3.50, $5.

Dozen in set. per set 25 cents postpaid.

'{.w’hni'ﬂl 3ook Dept., 143 University Ave.,
oronto.

NOTICE

NOTICE IS HEREBY GIVEN, THAT SWIFT
& Company have obtained for Canada patent
No. 117195, in connection with cowb bacon
hangers, and The Dennis Wire and Iron
Works, of London, Ont., will manufacture this
article instead of the American Can Company,
of Montreal, and is prepared to supply the
same to any person who may wish to pur-
chase it at a reasonable figure. Any person,
firm or corporation desiring to purchase this
:nrtlclg will kindly communicate with 'The
Dennis Wire and Iron Works, of London, Ont,

~ MISCELLANEOUS

ADDING TYPEWRITERS WRITE, ADD OR
gubtract in  one operation. Elliott-Fisher,
Ltd., Room 314 Stair Building, Toronto.

ACCURATE COST KEEPING IS EASY IF
you have a Dey Cost Keeper. It automati-
cally records actual time spent on each opera-
tion down to the decimal fraction of an hour
Several operations of jobs can be recorded on
one card. For small firms we recommend
this as an excellent combination—employes’
time register and cost keeper. Whether you
employ a few or hundreds of hands we can
supply you with a machine suited to your re-
quirements. Write for catalogue. Inter-
national Time Recording Company of Canada,
Ir,lmi:ml. Office and factory, 20 Alice Street,
Toronto

THE CANADIAN GROCER

CLASSIFIEDADVERTISING

BUCKWHEAT FLOUR GUARANTEED
pure and unsurpassed by any mill in the
province. T. H. Squire, Queensboro, Ont.,
solicits your orders.

BUSINESS-GETTING TYPEWRITTEN LET-
ters and real printing can be {uickly and
easily turned out by the Multigraph in your
own office—actual, typewriting for letter-
forms, real printing for stationery and ad-
vertising, saving 25% to 75% of average an-
nual printing cost. American Multigraph
Sales Co., Limited, 120 Bay Street, Toronto.

COPELAND - CHATTERSON SYSTEMS —
Short, simple. Adapted to all classes of busi-
ness. The Copeland-Chatterson Co., Limited,
Toronto and Ottawa.

COUNTER CHECK BOOKS—WRITE US
to-day for samples. We are manufacturers
of the famous Surety Non-Smut duplicating
and ' triplicating counter check books. and
single carbon pads in all varieties. Dominion
Register Co., Itd., Toronto.

COUNTER CHECK BOOKS—ESPECIALLY
made for the grocery trade. Not made by
n trust. Send us samples of what you are
using, we’ll send you prices that will in-
terest you. Our holder, with patent carbon
attachment, has no equal on the market. Sup-
plies for binders and monthly account sys-
tems. Business Systems, Uimited, Manufac-
turing Stationers, Toronto.

DOUBLE YOUR FLOOR SPACE. AN OTIS-
Fensom hand-power elevator will double vour
floor space, enahle you to use that upper floor
either as stock room or as extra selling space,
at the same time Increasing space on your
ground floor. Costs only $70. Write for
catalogue “B.” The Otis-Fensom Elevator
Co.. Traders Bank Building, Toronto. (tf)

EGRY BUSINESS SYSTEMS ARE DEVISED
to =uit every department of every husiness.
They are labor and time savers. Produce re-
sults up to the requirements of merchants
and manufacturers. Inquire from our nearest
office. Egry Register Co.. Dayton, Ohlo: 128
Bay St.. Toronto: 2581 Portage Ave., Winni-
peg: 308 Richards St., Vancouver.

FIRE INSURANCE. INSURE IN THE
Hartford. Agencies everywhere in Canada.

FROM NOW TILL THE END OF THE
vear we offer unusually good bargaing iIn
second-hand typewriters. 1ney are carefully
rebuilt, work and look like new, but the price
is a mere fraction of the original cost. Write
for ecatalogue. The Monarch Typewriter Co.,
Limited, 46 Adelaide Street West. Toronto.

MODERN FIREPROOF CONSTRUCTION—
Onr svstem of reinforced concrete work—ns
snecessfully used in many of Canada’s Iargest
buildings—gives hetter results at lower cost,
“A strong statement” you will say. Write ns
and let us prove onr eclaims That's fair.
Teach Conerete Co., Limited, 100 King St.
West, Toronto.

MOORE'S NON.LEAKABLE FOUNTAIN
pens. If you have fountaln pen trouhles of
vour own, the hest remedy is to go to vour
stationer and purchase from him a Moore's
Non-Leakable Fountain Pen. This is the one
pen that gives universal satisfaction., and it
costs no more than vou pay for one not as
good. Price $250 and npwarde. W, J. Gage
& Co.. Limited, Toronto, sole agents for
Canada.

OT'R NEW MODEL 1R THE HANDIEST FOR
the grocer. operated instantly, never gets out
of arder. Send for comnlete sample and hest
nrices.  The Ontario Office Specinltiee Ca,
Toronto.

PENS—THE VERY BEST PENS MADE ARE
thege mannfactured hy Willlam Mitehell Pens,
Limited. London, England. W. J. Gage &
Co.. Limited, Toronto. are role agents for
Canada, Ask vonr stationer for a 25¢. nssorted
hox of Mitchell's Pens and find the pen to suit
you.

THE NATIONAL CASH REGISTER COM-
pany guarantee to sell a hetter register for
less money than any other house on earth.
We ean prove it. Make us. The National
("ash Register Co., 285 Yonge Street, Toronto.
THE “KALAMAZOO” LLOOSE LEAF BINDER
is the only hinder that wya nold just as many
sheets as von actually require and no more
The bhack is flexible. writing surface flat,
alignment perfect. No expored metal parts or
campliented mechaniem. Write for hooklet.
Warwick BRros. & Rutter. Ltd., King and
Spadina. Toronto. (t)
WAREHOUSE AND FACTORY HEATING
systems. Taylor-Forhes Company, Limited.
Supplied by the trade throughout Cannda.

(tf)
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Merchants

and

alesmen!

Would you be willing to pay
$2.00 to hear some of the lead-
ing authorities on salesmanship
express their opinions on this
all-important subject? In
BRAIN-POWER BUSINESS

MANUAL

125 Presidents, Vice-Presi-
dents, General Managers, Sales
Managers and Star Result Get-
ters, have contributed of their
knowledge and experience on
such phases of the subject as:—
The Selling Profession.
Education and Training.
Before the Interview.

Getting Interviews.

The Approach.

Selling Talk.

Answering Objections.
Selling Tactics.

(Closing  Sales.

(C'ash with Order.

Samples.

Getting the Price.

(redits and Terms.
("ancelled Orders.

Territory.

Long vs. Short Trips.
Finding New Customers.
Salesmen’s Relation to Hous
Salesmen and Advertising.
Expense Accounts.
Promotions.

Bribes.

Conduct Toward Customer.
Special Tacties.

Character and Conduct.
182 pages, 53, x 834 inche

PRICE $2.00

TECHNICAL BOOKS.
143-149 University Ave.
TORONTO
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THE BEST SHELVING
FOR Y(lllR BUSINESS

Note the splen-
did stretch of shelf
space—not a stick
or prop inthe way

all reserved for
the best display of
merchandise.
This is one of the
many good points
of our

Patent Adjustable

BRACKETS

They are strong,
durable, beautiful
in appearance and
leave all the space
. fordisplaylofgoods.
Write, stating whether your building is brick or
frame:; and full information will be gladly sent.

The Piqua Bracket Company

SOLE MANUFACTURERS

PIQUA : s OHI0

GROCER

There is a particu-
larly delicate
flavor about Ster-

ling Brand Goods
that has made

them prime favor-
ites with your par-

ticular customers.

Are you making the most of this ? Are
you ready to supply the demand ? It will
pay you well to let Sterling Brand Products
appear strongly on your early

Spring orders. gRg e P

-

Just now is a good time to

place your orders for lemonade.

THET.A.LYTLECO.

LIMITED

Sterling Road Toronto

Always
Good

A Grocer
is looked
down upon
by his cus-
tomers to
A grocer is

whom he sells inferior soap.
complimented who recommends to them the
magic cleaner,

Wonderful Soap

which lessens the labour of work day, and makes
that duty a pleasure instead of a task. No
aundry soap is so good, and none so pure, per-
tect and uniform in quality as Wonderful Soap.

It whitens all clothes, no matter how dirty,
ind will not injure the most delicate fabrics.

Packed‘ nicely, making it an attractive window
or shelf display stock—and your profit is as the
soap —always good.

THE GUELPH SOAP COMPANY

GUELPH ONTARIO

77

Three Lines You Should Know
and Introduce to Your
Customers

Tone up your stocks of Condensed Milk by adding these
three lines—New Ones and Good. They will bring you new

customers and quick returns.

St. George Evaporated Milk, 4 doz. in case, $3.35
Princess Condensed Milk, 4 doz. in case, $3.90
Banner \londensed Milk, 4 doz. in case, $4.40
Order from your wholesaler or direct from the factory

Delivered in 5 case lots to any point in Ontario or East to

Halifax.

J. MALCOLM & SON

ST. GEORGE, ONTARIO

i
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THE CAN

THE ELGIN

National
Coffee Mill

ADIAN

GROCER

The “Elgin" Mill is easily
first favorite with the up-to-
date grocer, because it com-
bines easy running and rapid
grinding qualities with beauty
of appearance and finish. It
is very durable and is fitted
with a special adjuster for
regulating the grinder.

Equipped with the new

> style force feed grinders. In-

vestlgate this grinder carefully. Its price is very
reasonable.

Ask any of the following Jobbers for our Catalogue :

WINNIPEG—G. F. EJ Galt (and branches) The Codville Co. (and
branches); Foley Bros., Larson & Co. (and branches).
VANOOUVEB.—TheW H. Hnlkm Co., Ltd.; Wm. Braid & Co
Douglas & Co.,
HAMILTO —Ju.'I‘umer&Co Blllour Smye & Co.; McPherson,
Glasaco

& Co,
TOROV'N)—Eby Blain, Ltd.
NDON—Georman, Eckert & Co
. E. Barbour Co., Dearborn & Co.
REGINA, SASK. —Campbell, Wilson & Smith
MONTREAL—The Oanadian Fairbanks Co. (and branches).
EDMONTOUN, ALTA.—The A. MacDonald Co.

MADE BY

Woodruff @ Edwards Co.

ELGIN, ILL., U.S.A.

“EUREKA™”

Canada’s Scientific
and Sanitary

REFRIGERATOR

P@ There are "9
more Eureka
Refrigerators
in use in
Canada by

Butchers,
Grocers,
Creameries,
Hotels, Res-
taurants,
Hospitals,
Public Insti-
tutions, etc.,
than all other

patented

Refrigerators

P@— comhined. ~WE§

The above is the strongest
guarantee of anm article’s
superior merits.

WRITE FOR
CATALOGUE AND
PRICES.

Eureka Retrlgeraior 6o, Ltd. > TORONTO
Montreal Representative

JAMES RUTLEDGE - Telephone St. Louis 3076
Distributing Agents, WALTER WOODS & CO., Winnipeg
Agents at Fort William, Hamilton, Calgary. Moosejaw, Saskatoon

)

Don’t Stop at Good--
Get Better Profits

Good profits are pleasing, but better profits
make things even more satisfactory. You
have a big chance now to secure a number
of lines for Lenten trade at prices away below
the ordinary, and remember—the quality is
just the same as if you were paying the higher
figure. That's just where you and your cus-
tomers gain.

FOR LENT

1000 Cases PINK SALMON. Good quality

1911 pack. $1.00 dozen.

800 Cases CANADIAN PACKED SARDINES.
At a price to retail at 5 cents, with a good

profit.
300 Boxes IMPORTED MACARONI—BIlanc
et Fils.

Prices for Butter, Eggs
and Cheese being

s0 high there will be a
great demand for

DRIED FRUITS

IN STOCK

1 Carload CALIFORNIA PRUNES.
1 Carload OREGON PRUNES.

All sizes from 3040 to 100/120 to the It
Crop 1911. Finest quality. In perfe
condition.

1000 Cases EVAPORATED APPLES. EX
TRA FANCY. Bought at the right tim:
ONE CENT LOWER than the actual pric

Our Stock of Tea is Complete
Victoria and Princess Louis:

are always favorites. Write for samples

Laporte, Martin & Cie
LIMITEE

Telephone Main 3766 MONTREA

A R S T SGRAR T

reets
Bran ! & Oo
Brown Mig. Oo .

Fairbank Co, N. K.,
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Make Sure People 0

P
Know You're Sellinggxcuus

) the It } More people are taking up OXO every day. Your customers

perfe see it advertised in the papers. Their friends tell them how
good it is, and how much it helps in preparing tasty meat

. EX dishes. Perhaps they try a drink of OXO at a restaurant.
ht tim:

W pric . Then they want OXO Cubes

3

Do they at once think of your store as the place to get them?
yUlse Have you made such good use of the OXO signs and window
cards that people just naturally come -
to you for their supply of OXO?

Corneille David & Co.

Toronto Montreal Winnipeg
Ottawa  London, Ont. St. John, N.B.

nples

& 79
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No. 1—Women who want ‘‘big moneysworth’’ buy KNOX GELATINE because
each package makes two full quarts of jelly. No. 2 —~Women who want Quality
and Purity buy KNOX GELATINE because it’s finest and purest. No. 3—
Grocers who believe in ‘‘giving customers whatever they want’’ sell KNOX
GELATINE because our advertising makes so many want it. No. 4 Grocers
who “push profitable products” push KNOX GELATINE because it's the most
profitable. Think over the above four points and you’ll find every one is a reason
why you ought to PUSH KNOX GELATINE.

rX Gelatine Sells and SatiSfles.‘

# 1CAARLES B.KNOX CO.[t
JOHNSTOWN, N.Y. U.S.A.

Branch Factory:—Montreal, Can.

Vice-President .
Mr. ARM

o &
D T e
P "

e

PR TR - SN

A SLIGHT
DIFFERENCE

IN PRICE ON A CHEAP ARTICLE LIKE

Sal Soda

SHOULD NOT COUNT WHEN QUALITY IS CONSIDERED

BRUNNER, MOND & CO0.S
ENGLISH SAL SODA

is the PUREST, contains LEAST MOISTURE and
therefore GOES FURTHEST of any
Washing Soda sold

That’s a surety Mr. EN

when you use

SNAP

HAND CLEANER

There's no preparation so widely approved by
people who require a thorough hand cleanser.
It removes instantly all vestige of paint.
grease, tar, ink, or dirt, without injuring the
daintiest skin.

Stock Snap and increase your sales.

Snap Company, v

MONTREAL

WINN & HOLLAND, vure

SOLE AGENTS MONTREAL

Montreal, |
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Mr. CHARLES CHAPUT

Vice-President and General Manager
Mr. ARMAND CHAPUT
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NEW BOARD OF DIRECTORS
OF

L. CHAPUT, FILS
& Cie.,

Limitee.

Director

Mr. EMILE CHAPUT

Director Director

Mr. O. LOISEAU

Mr. J, W DEZIEL
Montreal, February 16th, 1912
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