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Ôy SHeer F orce of Quality

Griffin’s Seedless Raisins all over Canada have been for 
years the leaders. Every locality has endorsed them as the 
best, and in the raisin world that distinct and individual 
production,Griffin’s Seedless Raisins,easily takes first place.

Free from dirt as well as seeds carefully chosen by skilled 
hands and alert brains—the seedless raisin, the standard 
of quality everywhere.

ARTHUR P. TIPPET & CO.
AGENTSMONTREAL " TORONTO
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SODAS

D. S. Perrin & Co., Limited
CANADALONDON

THE CANADIAN GROCER

Regular Lines put ip i* 

5c. Parchmei tine
10c. Red Lab >1 
10c. Cartons 
25c. Card boa d 
30c. and 35c. Tim

SODAS
An Ideal and Healthy Food 

Quality unsurpassed. Test the flavor and crispnes

PERRIN’S
5c. and 10c. Fancy Thin
Blue Packages 
Only



THE CANADIAN GROCER

TCAnp
.. -

V

mr iÉÊ\

GOLD DUST
Whenever you offer GOLD DUST to a customer you're going 

to make an easy sale, due to our extensive, persistent advertising 
that says to women everywhere : “LET THE GOLD DUST 
TWINS DO YOUR WORK."

Once a woman tries GOLD DUST she keeps on using it be
cause of its wonderful cleansing power : once a grocer makes a 
special effort to push it he,keeps on because he finds the sales 
come so easy.

“ Just try pushing GOLD DUST."

"LET THE GOLD DUST TWINS DO YOUR WORK." 
THE N. K. FAIRBANK COMPANY, MONTREAL

BORDEN’S
EVAPORATED

MILK
PEERLESS BRAND

Makes 
Your
Customers 

Satisfied

BORDEN'S CONDENSED MILK CO.
" Leaders of Quilily " Established 1857

Seles Offices sad Agencies: -

Meson (Q. HicKey, Winnipeg end Celgery 
WILLIAM H. DUNN 

Montreel, Toronto end Vencouver
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The Parker 
Broom ■ORKWP d c«».'

shows the dealer a good 
profit, and gives the user 
a good BROOM.

We are represented in 
Winnipeg, Saskatoon, 
Edmonton, Regina and 
Calgary, by Messrs. 
Nicholson & Bain.

Toronto-
Thé Lind Brokerage 
Co.

Vancouver—
Kirkland & Rose.

Your Profit Depends
on the name and fame of the goods you handle. 
Inferior products never get a name and only make 
unsaleable stock for the grocer.
Brand & Co.’s products have long been on the mar
ket—the fame for deliciousness of taste has spread 
world-wide and the retailer is sure of profitable 
and steady sales when he handles this line.

BRAND’S India or 
Mango Chutney

is right in keeping with all Brand’s table delicacies 
and is sure to please the tastes of your more fas
tidious customers.

BRAND’S A1 and 
Worcestershire Sauces
always leave a lasting favorable impression by 
reason of the pleasant taste they add to any meat 
foods.

Get Your Spring Orders in Now

Brand Co., Limited
Perteyors to B.M. the Late linj Edward VII.

MAYFAIR - - LONDON. ENG.
NEWTON A. HILL. 25 Front St. East. TORONTO. 

H. HUBBARD. 27 Common St. MONTREAL. 
McLEOD & CLARKSON. VANCOUVER

We are after the Particu
lar-Grocer, everywhere 
in Canada, who wants 
high-class BROOMS and 
WHISKS.

The Parker Broom Co.
Ottawa, Ontario
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Do you know that many of your 
customers are being

HELD UP
by the high cost of potatoes and that 
Baked Beans have become the popu
lar substitute ? Beans baked as are 
the SIMCOE BRAND BAKED 
BEANS contain as much nutriment 
in one tin as is contained in a pound of 

beefsteak. Notwithstanding 
that beans have advanced in 
price along with the many oth

er lines of foods, Simcoe Brand Baked 
Beans still remain the same. Call 
to the attention of your customers 
that we are the originators of the 
3’s Family Size — THE CAN 
THAT CONTAINS MORE 

BEANS AT THE LOWER 
PRICE.

Write for our new Simcoe 
“Hanger.”

Dominion Canners, Limited
Hamilton, Canada

\
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RICHARDS C& BROWN
WINNIPEG

YOU KNOW
THAT immigrant officers claim that there will be 

a larger influx to Western Canada than 
ever before.

THAT the people of Western Canada depend on 
the grocer for supplies.

THAT the dealer depends on the manufacturer 
for his supplies.

THAT there is an enormous demand continually 
for Grocery and Confectionery stocks.

THAT if you do not ship goods to the west some
one else will beat you out.

THAT you are losing money by your present 
attitude.

THEN WHY
DON'T you try to land some business in the big 

Western Country ?

DON’T you start now and watch your business 
grow ?

DON'T you write us and tell us about your line 
and enquire about our facilities for hand
ling it ?

RIGHT NOW WRITE NOW
IT WILL PAY YOU TO KNOW US.
WE GUARANTEE YOU SUPERIOR SERVICE.

EXCELLENT TRAVELLING STAFF. NEW MODERN WAREHOUSE

RICHARDS & BROWN
WHOLESALE G&OCERS and COMMISSION MERCHANTS. WINNIPEG, CANADA

SANITARY CANS
FOR

“Winter Pack”
Baked Beans, Soups, 
Meats, Condensed Milk, 
Evaporated Milk at at

Sanitary Can Co., Ltd.,
Niagara Falla, Ont
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“GRAND PRIX,” FESTIVAL OF EMPIRE EXHIBITION, LONDON, 1911

21 Royal 

Appointments

32 Prize 

Medals

PEEK, FREAN’S 
BISCUITS

PAT-A-CAKE BILLIKEN GOLDEN PUFF CREAM CRACKER

■B
TEXAS CRACKER MILK DIGESTIVE BOURBON

FULL LIST AND ILLUSTRATED ALBUM ON APPLICATION

AGENTS IN WESTERN CANADA :
The W. H. Malkin Co, Limited, Vancouver.
Ruttan & Chipman, Fort Garry Court, Winnipeg.

PEEK, FREAN & CO., Ltd., Biscuit Manufacturers,
LONDON, ENGLAND

7
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HIGH-GRADE

Confectionery
We manufacture Confectionery in enormous quan

tities and are thus enabled to supply at a REASONABLE 
PRICE, consistent with the HIGH QUALITY which is always 
maintained.

We have an extensive variety and invite enquiries 
through our sole Canadian Distributors :

_ The Manufacturers’ Agency Co.
Halifax, N.S., C. E. Creighton, Bedford Chambers 

Boston, U S. A., Gen. Sales Office, 330 Board of Trade Building

E. & T. PINK, London, Eng.

PROOF

Easy to operate.

Better Be Safe 
Than Sorry~ Rk

Less than a year ago a young fellow walked 
into one of our offices and announced that he 
was about to engage in the grocery business 
and that he wanted to purchase some sales 
books. Our salesman requested permission to 
demonstrate the Keith Account System, the use 
of which would shorten his work of keeping 
customers' accounts, eliminating the possibility 
of mixing or losing charges and give him full 
protection against loss by fire. He replied that 
he could not afford to purchase such a system 
at the outset, as his capital was small and was 
needed to properly develop his business, although 
the benefit of the system was apparent. After 

explaining to him, however, how he could pay for the system with the money it would save him, he gave us his order and a Keith 
Account System was installed in his store.

One night several months later, his store was discovered on fire and before it could be extinguished his stock of goods was 
completely destroyed, and his customers' accounts in the Keith Account System were all that were saved. As his whole capital 
was invested in stock, it was only by saving his accounts that he was able to resume business. /

Quick reference.

(Name and address on request.)

THE KEITH ACCOUNT SYSTEM
ONE WRITING : SELF INDEXING : FIRE PROOF

Do you, as this merchant did, feel that you can't afford to buy The Keith Account System ? Would your accounts be saved 
if your store burned to-night ? Ask yourself these questions, then obey that impulse to write us and tell you how the Keith Account 
System will pay for itself with the money it saves. You won’t obligate yourself.

THE SIMPLE ACCOUNT SALESBOOK COMPANY
Patentees and Sole Manufacturers.

DEPARTMENT C, FREMONT, OHIO.
All Styles Duplicate Sales Books.

Victor Archambault. 28 Bridge St. Sherbrooke, Que., Representative for Quebec and Maritime Provinces Sydney McKeever, Boa lliT. Brockville, Ont.

1 8
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WHITE SWAN YEAST CAKES

The success of “White Swan” Yeast cakes is not a 
mere happen-so. For two years the organization 
necessary to do the work precisely right has been 
evolving and we are ready now with absolute 
security of quality and satisfaction. There need 
to be no question on that score. Our facilities are 
very complete and we are full of endeavor to do 
our best.

The “White Swan” policy is to offer only high 
grade goods and to surround the selling with every 
possible courtesy. You can judge us by Yeast 
Cakes as well as anything.

ORDER FROM YOUR WHOLESALE GROCER
OR WRITE

White Swan Spices & Cereals, Ltd., Toronto
SOLE DISTRIBUTORS

9
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American Cans
IN SELECTING your-FRUIT and VEGETABLE Cans use 

the same careful judgment and criticism that you exercise 
in all other purchases. “ American Cans ” court such a 

test. Cans are not all alike, even if they do seem similar 
and look alike as “two peas in a pod.” Satisfy every one 
of your needs in weight, strength, manufacturing detail and 
appearance ; then consider price, promptness of delivery and 
possibility of a continuous supply without interruption. On 
the above basis we will take a chance on securing and 
holding your business.

American Can Company
MONTREAL, QUE. HAMILTON, ONT.

SUPERIOR GRADE
Both in material and in process of manufacture 
the explanation of the wonderful and increasing 
sales of

ADAM & CO.’S
Worcester Sauce

is quality.

The ingredients are from an original recipe, 
guaranteed absolutely pure and prepared with 
the most scrupulous cleanliness.

FOR BUSINESS BUILDING there is no rival 
of Adam & Co.’s Worcester Sauce, and the profit 
makes it worth handling.

Canadian Agents :
ALEX, TYTLER........................................ Temple Building, London, Ont.
J. A. CROOKS..................................................................Bedford. Halifax. N S
KIRKLAND & ROSE 312 Water Street. Vancouver. B.C.
G C. WARREN................................................................................Regina. Saak.

PROPRIETORS :

Kit Coffee Company
Govan, Glasgow, Scotland

She doesn't take kindly to substitutes for

WINDSOR SALT
nor to the grocer who fills her salt order 
with anything else but this bag, with this 
familiar trade mark on it. Most of the 
housekeepers in Canada agree with her too.

The Canadian Salt Co.,
LIMITED

WINDSOR - - ONTARIO

10
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TF there is one thing more than another that distin- 
* guishes “Melagama” Brand from other Teas and Cof
fees it is its good old-fashioned quality.

“MELAGAMA”
TEA and COFFEE

r
are not only economical to use but they give such satisfaction that you can increase 
your Tea and Coffee business wonderfully by making “MELAGAMA” your leader.

The fact that our January 1912 business was double that of January 1911, 
means that our goods have merit. Get busy. Enquire about “MELAGAMA.”

MINTO BROS., Toronto

Auto Delivery Curtails 
Delivery Expenses

Service is one oi the main features which de
termines a merchant’s patronage, with delivery 
the most important part. Merchants are more 
and more beginning to realize the many points 
in favor of automobile delivery, because it 
brings them more business and because it is 
cheaper than any other method.

The Menard Commercial Car
has been designed to meet the demand, and is a quiet car of great reliability, reasonable speed, with 
a large reserve of power and a frame of strength and size capable of carrying a load of considerable 
bulk and up to 1500 lbs. weight.

The design of tires used on the Menard Commercial Cars reduces the cost of maintaining tires 
to a nominal sum. There are many other features of the Menard that will impress it upon merch
ants for its superiority above all others.

Send for prices and full particulars.

Menard Commercial Motor Car Co’y
WINDSOR, ONT.

11



THK CANADIAN GROCER

Candied and Drained
PEELS

The kind that keeps its rich, 
juicy flavor after cooking.

We make one quality only— 
THE VERY BEST.
Samples and prices from:

Maritime Provinces,Quebec, Manitoba, 
Saskatchewan and Alberta, W. H. 
Dunn, 396 St. Paul Street, Montreal ; 
Toronto, Lind Brokerage Co., 73 Front 
St. East; Ottawa, E. M. Lerner & Sons, 
11 York St.; British Columbia and 
Yukon, Kirkland & Rose, 312 Water 
St., Vancouver.

John Gray & Co., Ltd.
Glasgow

The MILL
Should be the one 
which is at all 
times ready to do 
its work silently 
and perfectly, and 
one in which the 
highly perfected 
mechanism is free 
to render its ser
vice year in and 
year out with the 
minimum of atten
tion and expense.

Such a mill is en
tirely the result of 
an extended 
experience in the 
building of 
high-grade mills-

COLES MFC. CO., Philadelphia, Pa-
AGENTS—Chase & Sanborn. Montreal ; The Codville Co.. Wlnnipee • 

Eby. Blain. Limited. Toronto; James Turner 6k Co.. Hamiltoa. 
Ontario; Kelly. Douglas 6k Co.. Vancouver. B.C.: L. T. Mewburne 
6k Co.. Calgary. Alta.

THE SAPHO LINES LEAD TO SUCCESS
and make good cogs for your business wheels. Here are some of them, profit makers and satisfaction producers:

i<r.“

“Sapho”
Liquid Bluing

The housewife 
wants this line. 
The cloth bag 
will soon be a 
“dead head.” 
The attractive 
bottles show 
up well on the 
shelves.

Ask Us. Tell 
Your Customers.

î’ï SAPHO''5SAPH0GBWI
I TSPtoAinB’

^5nphc]

“ Sapho”
Household
Ammonia

Put up in such 
a form that the 
housewife can 
always keep it 
in good condi
tion. No loss to 
her and a gain 
to you.

We’ll tell you all. 
You tell 

the housewife.

(ICE 35 CE*
MANUFACTURt?

SAPHO MfG.t

mm

“ Sapho”
Anti-Dust

A disinfectant 
with a good rep
utation. The 
"bane” of other 
m a n ufacturers. 
Going strongly. 
Keeps the house 
clean and sweet.

Write about 
Anti-Dust. 

Worth while.

IWoMnCii"

tAlWE'GRASSf

SAPHO

“Sapho” 2*..
Stove Polish

This is the polish 
which we calcul «ted 
would take the stune 
off the others. It has 
done so. Once used 
becomes a regular

Just drop • card. 
Full particulars 

later.

The Sapho Mfg. Co.
Genuine Specialties - Montreal

FARROW’S ’A-r MUSTARD
THE BEST BRITISH MAKE—DIRECT FROM THE SHOWERS

In every market of the world FARROW’S “A-1” has forced its way. Write your near t 

agent for a sample tin. Compare the get op, the qaalitf and the price—then you’ll know the reason wl !
CANADIAN AGENTS:-

W. G. PATRICK* CO., 77 York Street, Toronto; T. A.MACNAB Sc CO., Cabot Bldga., St.John’s, Newfoundland; W. A. SIMON i . 
SO Union St., St. John, N.B ; RUTTAN Sc CHAPMAN, Fort Garry Court, Main St., Winnipeg; ROSE & LAFLAMME, 400 U 
Paul St., Montreal; C. E. CHOATE & CO., Pickford Sc Black's Wharf, Halifax.
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FEES & PERSSE LIMITED
Manufacturers’Agents 

and Warehousemen

ESTABLISHED 1884

PORT ARTHUR 
WINNIPEG 
SASKATOON 
CALGARY

FORT WILLIAM 
REGINA 
MOOSE JAW 
EDMONTON

WINNIPEG WAREHOUSE

Resident Salesmen calling on 
EVERY jobber 

EVERY day

Agencies and Consignments 
Solicited.

REGINA WAREHOUSE

SASKATOON WAREHOUSE

CALGARY WAREHOUSE

Solid Brick and Stone Ware
houses of approved Mill Con
struction. located o n private 
spurs, low insurance rates.

Handling and storage facilities 
the very best.

Flats to rent in our new 
Moose Jaw and Saskatoon 

Warehouses.

TEES & PERSEE LIMITED
WINNIPEG

REGINA
PORT ARTHUR 

SASKATOON
FORT WILLIAM 

MOOSE JAW

TEES & PERSEE of ALBERTA, Limited
CALGARY EDMONTON.

From the Great Lakes to 
the Rockies."

13

MOOSE JAW WAREHOUSE

EDMONTON WAREHOUSE
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A RECORD Success
‘CAMP' (OFFIAH produces 
a chorus of puuse iront all who 
ir\ ii, and to ty it once is to 
ba\ it ai\vn\ ■>.

1\ t umuw-ml • .mill to vnur Ct-^timers.mm
A. I'aUrsuii v- uni,LvjLC : ;tc.tuu>:±,LiUisgcw

ÜiÜiÂkiiéiii

SjX GOLD MEDALS

BftEAp YEAStS^)

—** jimy, 2a

i tvuwotHtitsxiy
^?SJ0RUSE

~ ..........

iffifiBwnw

•11

i lb., Jjb. and 1 lb. Tins. 
Economical and Reliable.

George Berwick & Sons
Limited

LONDON, ENGLAND
CiniOlia Ageil : KENNETH H. MUNRO, 333 

Cerisllie Building. NONTREtL

<Mr

ALL GROCERS 
SHOULD STOCK

Borwicks
BAKING
POWDER

The_original Bak
ing Powder with 
a world-wide rep
utation of 70 years. 
A genuine British 
manufacture and 
recognized as 
the standard ar
ticle in the Mother 
Country.
Made from the 
finest and purest 
ingredients, abso
lutely free from 
alum, acid phos
phates or deleter
ious substances.

■r/1—

TO TM£ WHOLESALE TRADE i

West India Co., Limited
305 St. Nicholas Building 
MONTREAL

THE CANADIAN HOUSE OF:

Sandbach, Tlnne & Co., Liverpool, Eng. 
Sandbach, Parker & Co., Demerara, B.G.

SUGARS
MOLASSES

and all West Indian Produce
We represent some of the chief house; 
in Barbados, Trinidad, Jamaica, St 
Kitts, Antigua and other islands, beside? 
having our own house in Demerara 
which was established there in 1782

Amk us for prlo— before filling 
your ordera for the oomlng soaeon

West India Co., Limited
14
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The Home of Wagstaffe’s
MARMALADES

■^semum.

— iu Dat£ fruit PRESERVING

HE NAME that is indelibly impressed upon the minds of the people 
of your locality as positively the best and purest there is in jams, 
jellies and marmalades.

Preserved fruits of the Wagstaffe quality are the lines for you 
to handle if you want to best serve the customers' interests. They 
will give satisfaction, there is noldoubt : and will command repeats 
through the favorable impression their quality has performed. flH

The accompanying illustration represents the present home of Wagstaffe's 
—the most up-to-date Fruit Preserving Plant in Canada. The walls in processing 
rooms are constructed of white enamelled bricks, the floor is of mastic, and^has 
every modern sanitary method that skill or money can procure. -----

THE PROFIT ALSO MAKES IT WORTH YOUR 
WHILE TO HANDLE WAGSTAFFE’S.

Wagstaffe, Limited
Hamilton, Canada
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Stocktaking Bargains
Our travellers have special list of bargains 

for you.

It will pay you handsomely to have a look.
THE SIGN OF PURITY

BALFOUR, SMYE & CO., = HAMILTON
’PHONES 3595, 3596, 3597 3598, 748, 462

Brand

Every Live Grocer
SHOULD KNOW ABOUT

“Walker Bin” Fixtures
They represent the maximum effici

ency in grocery equipment—the most 
complete system for easy and economical 
handling of a grocery stock, either large 
or small.

They insure minimum of waste, 
shrinkage, labor and expense, which 
means larger profits.

The attractive display makes cus
tomers feel “more like buying and buy
ing more.”

Write for Illustrated Catalogue 
" MODERN GROCERY FIXTURES " 

and let us give you an estimate.

Walker Bin & Store Fixture Co.
MflUBUATTYBS

luitoba : Wataoi A Treesdsle, Wiesipei, Use,

LIMITED

■wi.Mii w. * suce,.33 si. iticboiust.Mi Berlin, Ontario
Vaecenrer, B. C.i W. W. Bnrka A Co., 334 Cardera St. W. ► ’

When the housewife 
needs more Baking 
Powder she .is sure 
to be back for FOREST 
CITY after you have 
once sold her this high 
quality line.

FOREST CITY
BAKING POWDER
stands both Govern
ment and Kitchen test 
and has long been re
cognized as the stand
ard of purity—the line 
you can honestly re
commend

You can make no mis
take by offering this 
brand.

SoraiiD, Eckert
limited

r BIG
SALES

BIG
PROFIT

For every grocer 0 1171 f A XTTVÇ 
who is handling £>«l H/.L/ JL/xYlN YJ d

Smoked Herrings in Bouillon

Your Particular Customer will welcome your recommendation to try this line! None but small 
selected, summer-caught herrings are canned in these patent tins, and none but pure delicate spices 
are used. Scrupulous care and cleanliness are observed in the various processes, and the line leaves 
a ‘real’ good margin of profit for YOU. Try a case. Ask your wholesaler.

JOHN W. BICKLE & GREENING <J. a. hendersoni HAMILTON
Canadian Agents J

16
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PURE CANE SUGAR
can always be had by simply asking for

Suèar
The Standard of Quality.

Produced only from British Grown Cane Raws. Try our Celebrated Golden Yellows.
The St. Lawrence Sugar Refining Co., Limited, Montreal,Quebec

High
Grade
Biscuits

These lines have gained high
est favor wherever introduced.

Abbott, Grant products have 
held pride of place for years and 
are unequalled in all grades for 
quality and flavor.

The family grocery trade will 
surely be influenced to the store 
which handle, these splendid lines.

ABBOTT, GRANT & CO.
LIMITED

BROCKVIUE ONTARIO

your customers by pointing out to them the 
excellence of the tips of

DOMINION MATCHES

% T l p

They are silent lighters, do not sputter or spark, 
which would endanger inflammables.

The only safe match, having never been 
matched.

DOMINION MATCH CO., LIMITED
DESERONTO, ONT.

Or Tkf Canada Brokerage Company, Limited. Toronto. Ont. 
The *. Macdonald Co.. Winnipeg. Man.

Snowden A Ebbltt. Montreal. One.

SILENT
MATCH.rr,k ■,//

//V
■ 'r4*<aiwMwyj s* *>**■»*>»*

1Z : rt f/v:. '

JAMES
DOME

SELLS EASILY
THE BEST ATViTIAj PAYS WELL

STOVE POLISH BLACK
LEADYOU CAN BUY

W. G. A. LAMBE & CO., Canadian Agents,ORONTO
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JAPAN TEAS
We have a few lines just going into store. Also some leafy Fannings.

Ask our Agents for Samples.

FURUYA & NISHIMURA
MONTREAL NEW YORK CHICAGO JAPAN

‘Pride of Canada’
Maple Syrup

is undoubtedly the purest on the 
market to-day. It IS maple. 
That is why you should have it 
to supply those customers asking 
for Maple Syrup.

THE ADVANTAGES
to you of handling this line in 

preference to others are numerous. You have 
the satisfaction of recommending Quality 
Goods. You have the pleasure of seeing your 
customer endorse your recommendation and 
still greater the satisfaction of selling more 
goods than formerly.

• ‘PRIDE OF CANADA” and N-O O-T-H-E-R

The Maple Tree Producers’ Assoc.
LIMITED

MONTREAL TORONTO

BOOKING ORDERS

For our famous

“GLOBE”
GLOBE’

MACARONI and VERMICELLI
Made from hard wheat without maize or 
rice flour, and is absolutely pure.
The season is now opening for the sale 
of these goods. Get your share of a 
good profit.

D. SPINELLI & CO.
REGISTERED

MONTREAL, - - QUEBEC

> The Bulk of Your Trade 1
f

Is done with women. They are directly reponsible 
for the appearance of the home.

BLACK KNIGHT STOVE POLISH
is the household favorite for polishing the stove. It 
gives a brilliant, lasting shine with little exertion 
and does not stain the hands.
Your profit is assured if you stock this popular 
household requisite.

F. F. Dailey Co., Limited, rS.v^* [

B)
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r-CLARK’S-
Pork and Beans

Are the Pork and 
Beans People Buy

CLARK’S PORK AND BEANS
have that natural nutty flavor which 
makes them so appetizing.

CLARK’S PORK AND BEANS
are packed in the most up-to-date 
plant in Canada, and only selected 
hand-picked beans are used.
Make a point of getting your order in 
for early spring delivery without delay.

CLARK’S PORK AND BEANS
Tomato Sauce Chili Sauce Plain Sauce

6lSizes 3 Sizes 6 Sizes

W. CLARK, - MONTREAL
Manufacturer of the celebrated 

MINCEMEAT in the CAN THAT’S ADVERTISED
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Manufacturers’ Agents
and Brokers’ Directory

■danuiucturera and merchants cannot expet t to oetciop, mainiai 
and get the best out of the Canadian market without the assist 
ance of local agents. The following is a representative list of repul 
able agents. The service department of the Canadian Grocer is at 

disposal of firms wanting avents or of agents wanting .tgencies

—WESTERN PROVINCES----
THE

W.H. ESCOTT CO.
Wholesale 

Grocery Brokers
137 BANNATYNE Ilf I II II I DC fi

avenue nmmrcu
COVERING

Manitoba and Saskatchewan
CORRESPONDENCE SOLICITED

WATSON & TRUESDALE
Wholesale Commission Brokers and 

Manufacturers’ Agents.

WINNIPEG, - MAN.
Domestic and Foreign Agencies Solicited.

—WINNIPEG—
H. G. SPURGEON

Wholesale Broker and Manufacturers’ Agent 
Canadian, British and Foreign Agencies Solicited.

PI Chambers of Commerce. P.O. Box 1812

WINNIPEG 
THE J. J. TOMLINSON CO.

WHOLESALE GROCERY BROKERS 

Office end Tnclt Warahosse, • 92 Alennder St. E.
Correspondence solicited on domestic end 
foreign lines.

FRANK. H. WILEY
MANUFACTURERS' AGENT 

end
IMPORTER

757 Henry Ave., WINNIPEG.

WESTEIN DISTRIBUTORS UNITED
Wholesale Commission Merohshsnts, Customs 
Brokers sad Manufacturers’ Agents. Cers Dis
tributed, Warehoused and Forwarded. Warehouse 
oa Transfer Trick. Business solicited. Our posi
tion Is your opportunity.
SASKATOON, WESTERN CANADA

G. C. WARREN
Box 1#36, Regina 

IMPORTER. WHOLESALE 
BROKER, and MANUFACTURERS' 

AGENT
Trade Established 12 Yesra.

Domestic and Foreign Agendee Solicited

DISTRIBUTORS. LIMITED
P. O. Drawer 99

EDMONTON. ALBERTA
Manufacturers' Agents. Commission Mer 

chants. Warehousemen.
Track connection with all Railroad*.

- - - - - - - - - - - - TORONTO- - - - - - - - - - - -

Wire us when
wanting a car of 

Evaporated Apples.

W. H. Millman 8k Sons
Wholesale Grocery Brokers

TORONTO

W. G. PATRICK & CO.
Manufacturera’ Agent» 

and
Importera

77 York Street, Toronto

W. G. A. LAMBE&CO.
TORONTO

Grocery Brokers and Agente 
atabllehed IBM

MACLURE & LANGLEY, Limited
IMPORTERS AND 
MANUFACTURERS' 
REPRESENTATIVES

Toronto Montreal Ottawa Winnipeg

MacLaren Imperial Cheese Co.
Limited

AGENCY DEPARTMENT
Agents lor Grocers’ Specialties and Wholesale 

Grocery Brokers
TORONTO, Ont. DETROIT. Mich.

When Wanting
Canned Vegetables or Fruit

Wire or Write

LIND BR0KERÂ6E CO.
73 Front St. Eeat - - TORONTO

-MONTREAL-
FOR SALE

Cheap for cash, Fruit Cleaning Plant 
with Date Press. In good running order.

J. T. ADAMSON & CO.
Customs Brokers 

and Warehousemen

27 St. Sacrament Street, 
TEL. MAIN 77S

Montreal 
BOND 31

LONDON
THE MARSHALL 

BROKERAGE COMPANY 
67 Dundas St.. LONDON. ONT.

Wholesale Grocery Brokers. Fully equip
ped to act as agents for British. American 
and Canadian grocery lines. WRITE US.

---- MARITIME PROVINCES —
J. W. GORHAM & CO.

Manufacturers' Agent» and Grocery 
Brokers

HALIFAX . NOVA SCOTIA
We ere open for a few high class specialty 

lines

H. R. SILVER, LTD.
MANUFACTURERS* AGENTS 
AND GROCERY BROKERS

HALIFAX NOVA SCOTIA
llrst-cJass front-proof storage facilities. 

Correspondence solicited on Domestic and 
Foreign lines.

J. A. TILTON

WHOLESALE GROCERY BROKER
ST. JOHN. N.B

Correspondence solicited with Houses 
looking for firet-claea grocery connections.

W. S. CLAWSON & CO.
Manufacturera’ Agent» and Grocery 

Broker».
W.rebousemeo

ST. JOHN, - - - N.B.
Opee for a lew more flret-oleae lleee.

- - - - - - - - NEWFOUNDLAND- - - - - - - -
T. A. MACNAB * CO.

ST. JOHN'S, NEWFOUNDLAND 
MANUFACTURERS' AGENTS

and COMMISSION MERCHANTS 
Importera and exportera. Prompt and careful at

tention to all business. Highest, Canadian and foreign 
references Cable address : "Maonab " 8t. John's. 

Codes : A. B.O. 6th edition, and private.

t6
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EANUFAOTUBBRS’AOBNTS AND 
BROKERS’ DIRECTORY

(Continued.)

- - - - - - - - - - LONDON, ENG.- - - - - - - - - - -
F. KESSELL & CO.

Railway Approach.London Bridge. London.Eng.

Jam Manufacturers and Confec
tioners' Sundriesmen.

Specialty •—Fruit Pulps of all Kinds.
Correspondence Invitee.

------ BRITISH COLUMBIA-------
McLEOD & CLARKSON

Manufacturers'Agents and Wholesale Commission
Agent*

852 6 GAMBIE ST.( VANCOUVER B.C.
Can give strict attention to a fee first-class Gro 

eery Agencies. Highest References.

O. E. Robinson & Co.
Manufacturers and Buyers of Dried 

Evaporated and Canned 
Apples

InQmrwotl, - . Ontario
ESTABLISHED 18*6

SUCHARD’S COCOA
This is the season to push SUCHARD'S 
COCOA. From now on Cocoa will be in 
demand daily. It pays to sell the best- We 
guarantee Suchard's Cocoa against all othei 
makes. Delicious in flavor. Prices just right 
FRANK L. BENEDICT * CO.. Montreal 

Agents

WINDSOR SALT
CAR LOTS OR LESS. Prompt shipments. 
Write us for prices. Phene order at our

toromt(Tmalt works
TORONTO ONT GFO.J. CLIFF. M>awr

MoDOUOAL-L.
Insist upon having them 

D. McDOUGALL & CO. Ltd., Glasgow, Scotland

C L_ A Y PIPES

Queen City Water 
White Oil

CIVES PERFECT LIGHT

The meet economical high-grade ail 
ever aold in Canada.

HOUSEWIVES’ 
FAVOR1T E

WHITE DOVE
Cocoanut

The White Dove, symbolic 
of purity, is the proper brand 
for this popular cocoanut. 
Every can passed over the 
counter will return many 
profits in good will. Be sure 
to stock “White Dove.” Full 
particulars from

W. P. Downey
MONTREAL, QUE. *

If you are looking for trade with Irish merchants 
there is one paper that can put you in teach with 
buyers, and that is the

Irish Grocer, Drug, Provision 
and General Trades' Journal

10 Garfield Chamber», Belfast, Ireland

THE PEOPLE OF

JAMAICA
are now buying things in the 
United State* which the) ought 
to buy in Canada. They don’t 
know what we can do. A email 
advertisement in the

KINGSTON
“GLEANER”
might bring inquiries. Better 
write for rates to

I. C STEWART, Halifax

When writing to advertis
ers, kindly mention this paper. 
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The Herald of PROFITS 
In Butinais Dons on Credit

ALLISONS
Credit business is convenient, desir
able, easy to hold---and PROFIT
ABLE ---when_you_gej_2i£_JH22£y. 
And experience—-the experience of 
thousands of men like you—-has 
demonstrated that ALLISON COU
PON BOOKS do make the credit end 
of the business SAFE.

HERE S HOW THEY WORK -

When a man wants 
credit, give him an 
Allison Coupon 
Book, and have 
him sign form at 
the front which be
comes then hia pro
missory note to you 
As he buys, you 
tear out coupons, 
and when hie book 
is exhausted you 
can collect your 
note or extend hia 
credit for another 
book, as you deem 
wise. No pass 
books, no charging, 
no time wasted, no 
errors, no disputes

For sale by jobbers everywhere.
Manufactured by

Allison Coupon Company
INDIANAPOLIS. IND . U.S.A

FREQUENCY OF SAILINGS
Every eleventh day a 

Pick ford St Black steamer 
leaves Halifax for Ber- 
muda, St. Kitts, Antigua, 
Barbados, Trinidad and 
Demerara ; the round trip 
occupying thirty days.

For further particulars 
apply to

PICKFORD A BLACt, Ltd.
A(«ata

RAUF AX. R.l

1
ESTABLISHED 1849

BRADSTREETS
Offices Throughout the Civilized World

OFFICES IN CANADA :
Calgary, Alta. I Vancouver. B.C. 
Edmonton. Alta. I Hamilton, Oat. 
Halifax. N 8. Montreal. Que
London, Ont. Quebec, Qùe
Ottawa, Ont. I Toronto. 0«t.
8t. John NB I Winnipeg. Man.

Reputation gained by long years of vigorous, 
conscientious and successful work.

THQIAS C. IRVINS, wïïrVaifcïîîaî
TORONTO

Ths Condensed Ade. In thle 
Paper will bring seed reeulte

FOR SALE I VERY WHIR I'
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VEROX1^
ALL BEEF & ALL BRITISH.'!

Prepared from the finest British beef by a firm with 46 
years’ experience in making beef extracts.

VEROX " is highly concentrated and much stronger than most beef extracts—and more economical 
in use. It is an ideal strengthening food and is used extensively for invalids and growing children.

VEROX ” is also made in tablets, one of which is sufficient to make a large cupful of stimulating, 
healthful beef food. The "VEROX” tablets have a delicious flavor of fresh garden vegetables.
A good profit is assured the grocer who sells “VEROX” goods.
Send 1er prices and sample. TOOth’S Extract O'

WHOLESALE AGENTS WANTED FOR TORONTO. MONTREAL AND WINNIPEG. Meat Co. Est. 1865
12 Duke St., London, S.E., England

TEA LEAD
(fleet /noorrodfbto)

Buy “PRIDE OF THE ISLAND” Brand
as extensively used for years past by most of the leading 

packers of Tea in Canada.

ISLAND LEAD MILLS, LIMITED
Tel. Address: "Laminated," Londen. LIMEHOUSE,
A.B.C Cedes used Sth and Sth Editions LONDON, K., ENG.
Canadian Agents HUGH LAMBE * CO . TORONTO

J. HUNTER WHITE, ST. JOHN. N.B 
CECIL T. GORDON. MONTREAL

V

McLEAN
- - - - - - - - THAT’S THE NAME- - - - -

When your customers ask for 
cocoanut. hand them the

White Moss Package
You can't give them anything better or 

anything “ just as good."

The Canadian Cocoanut Co. Montreal

THE SALT EVERYBODY WANTS 
ITS THE BEST,

“ Ontario People’s Salt ”
For prices, etc., address

The Ontario People’s Salt & Soda Co., Limited
KINCARDINE. ONTARIO

Raymond Bros.

Outside
Appearance
adds prestige to your 
store in the eyes of 
your trade.

An awning affords 
protection from the 
sun and excessive 
light to the interior 
thus allowing your 
stock to retain its new 
appearance—a point 
that will always make 
it saleable, and inci
dentally add to your 
profits.

Ask us for quota
tions

London, Ont».

BLACK JACK

QUICK

CLEAN

HANDY

Ji-lb tins—
3 do*, in cue

i *?pf£SpTOL0>
■ x 'LPlATE STOVE POUShC ,

TRY IT

SOLD BY 
ALL

JOBBER»

V

CONFECTIONERY BOOMING
We can supply you with the purest of candy at 
the lowest price and want you to get in touch
with us.

BARRATT’S CANDY
is famous for its purity.

PENNY LINES BULK GOODS NOVELTIES
Stocks carried. Write for samples of special 
selling lines in Canada.

AGENTS:
BRITISH CANADIAN MANUFACTURERS’ AGENCY 

114 St Nicholas Building, Montreal
22
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eESTON’S Soda Biscuits have the 
I A I distinction of being the largest 5c.

package of biscuits put up in Can
ada. They are especially known for their 
appearance and positive quality only the 
best ingredients being used in their manu
facture. The public know a good thing and 
little effort is needed to create a jig demand.

WESTON’S 
SODA BISCUITS

are packed in 24’s and 48’s, with 24 biscuits 
to the package.

You should write for sample package, which 
will be gladly sent on request. We are con
fident you will be delighted.

GEORGE WESTON, Limited
TORONTO
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Sales jncrease Steadily
As the convenience and quality of EDWARDS’ 

DESICCATED SOUP become more widely known, 
its sales are bound to become enormous.

The grocer who features

EDWARDS
Wm DESICCATED |QCOUP 

and thus links his store with the advertising now go
ing on all over Canada, will reap the greatest benefit, 
and build up a steady trade which will help the sales 
of all his goods.

If You Have Any Doubt
About any class of goods, the best way of satis
fying yourself as to whether they are worth 
stocking or not, is to get a sample free and give 
it a trial. If it pleases you it will please your 
customers.

“GOLDEN RAY"
CLEANER

is a line which every housewife in Canada will 
want sooner or later, and you may as well satisfy 
yourself on its merits as not.

EDWARDS’ DESICCATED SOUP
ie made in three varieties. Brown, Tomato and 
White. Retails at 5c. a package, and in canisters 
at 15c. and 25c.
Your orders will be promptly filled if sent in at once. Novel 

Window and Counter Cards and other sales stimulants are 
liberally supplied.

DISTRIBUTORS :

An Effective Hand Cleaner
as well as a sure remover of stains from any fab
ric. Cleans canvas shoes, etc., with wonderful 
results.

WRITE FOR SAMPLE

W. H. DUNN, 396 St. Paul St., Montreal 
W. G. PATRICK & CO., Toronto 
W.'H. ESCOTT & CO., Winnipeg

WAITE & FULLER, 143 McGill St., Montreal

Have No Hesitation

SHiTMthocroes
bLU ENOS*?;

in recommending to your best customer

‘Bluenose’ Butter
It always opens up in excellent shape, and 
its quality and flavor are remarkably fine. 
Taste ‘ Bluenose ' yourself ! Then you'll 
feel more enthusiastic about recom
mending it.

SMITH
AND

PROCTOR
SOLE PACKERS

Halifax, - N.S.
SOLE PACKERS

SMITH & PROCTOR, HALIFAX. N.S.
% >

Trade Mark of Quality

SWEETHEART BRAND

Baking Powder and D. S. F. Mustard
6, 12, 16 oz. 4|oz.£Tin

Two Staple Lines Good Sellers QUALITY Guaranteed Satisfaction Assured

Are you handling our Jelly Powder ?

I XL SPICE <% COFFEE MILLS, Limited
LONDON, ONTARIO
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KO-KO-BUT
TALK NO. 7

Mr. Grooen
A little use of salesmanship, a little educational work, 

will make your customers give KO-KO-BUT, the perfect 
cooking butter, a trial and you will never regret the day you 
doit. KO-KO-BUT is bound to please. It makes cooking 

more satisfactory in every respect. Your customers will 

thank you for introducing it.

KO-KO-BUT
is 100 pure. Can you want anything with a better guar

antee of quality?

We advertise FREE for retailers. Do you want your 

name advertised in your locality ?

Dominion Cocoanut Butters Limited 
Montreal

BISCUITS
from the Old Country

Some of the most popular Biscuits 
in Britain are made by

MCVITIE & PRICE
Biscuit Manufacturers 

EDINBURGH and LONDON

The thousands of new-comers to 
Canada will welcome the sight of 
their old favorite varieties in your 
shop.

AGENTS:
Ontario and Quebec

W. G. PATRICK A CO., York Street, TORONTO
Manitoba and Saskatchewan

RICHARDS A BROWN, James Street, WINNIPEG
British Columbia and Yukon

KELLY, DOUGLAS & CO., Ltd., Water St. VANCOUVER

ALL WE SAY WE MEAN
And what is more, you can do the same when you tell 
your customers of our high quality jams. Try a can 
on your own table—we know that you will then be
speak the praises of < J 1 i

_ < ilMhil Ml 1AM _

RaspberrytoEQ3!33l

Kitchener Brand Jams
with both confidence and sincerity. Don't try to con
vince your patrons that something else is just as 
good—you’ll be found out.

The best ripe fruit and high grade sugar with the 
aid of modern cooking apparatus characterize all 
Kitchener Canned goods. You will see that from the 
start off they will win the favor of your trade.

Ask for Quotations.

pE AC H

OSHAWA CANNING C0„
OSHAWA - - - ONTARIO
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Why Not Make Your 
Full Profit in Cheese ?

You frequently give overweight. .
You have many scraps and crumbs to dry out. 
You lose time.
It takes strength to use a butcher knife
It is impossible to weigh out your full value.

A Perfection Cheese Cutter cuts 
out the full value.

Every clerk can use it without 
a mistake.

The leverage on it makes the 
cutting easy.

Overweight and wastes are 
prevented

It takes one-third the time.
It is popular-priced and lasts a 

lifetime.
A Perfection Computing Cheese 

Cutter, bought now, will 
save its cost before the 
summer is over. Buy it now

Manufactured by the

American Computing Co. of Canada, Hamilton, Ont.

Grocery
Advertising

By Wm. Borsodi

It contains suggestions for 
special sales, bargain sales, 
cash sales, etc.; ideas for 
catch lines or window 
cards, and many hints for 
the preparation of live ad
vertising copy. A collection 
of short talks, advertising 
ideas and selling phrases 
used by the most success
ful grocery advertisers.

PRICE $2.00

ALL ORDERS PAYABLE 
IN ADVANCE

MacLean Publishing Co.
143-149 University Ave.. Toronto

Headquarters for

Maple Flavor
Henderson's Tri-Maple Flavor is 

the best there is made in Maple Flavor 
A good seller and repeat order 

producer.
Sold in bottles or in bulk.

Let us quote you prices 
and • uhmit sample.

THOS. HENDERSON
Manufacturing Chemlit

86-88 Fulton St., • New York

S
I OAKEY’S

The original and only 
x Genuine- Preparation

for Cleaning Cutlery, 
6d. and is. Canisters.

- WELLINGTON ’

* KNIFE POLISH
JOHN OAKEY & SONS, Limited

Manufacturera Of

Emery, Black Lead, Emery, Glass 
and Flint Cloths and Papers, etc.

Wellington Mills, London, England
26

Here It Is ?

The machine that is reducing 
bills for hundreds of dealers. 
No big advertising bills when 
you have an

Automatic Printer
Can be attached to any paper 
wrapper and prints as you pull 
the paper off. Can you imagine 
anything better for announcing 
cheap sales at a minimum 
of cost.
Always keep your name before . 
the customer. Make her 
know you better.

UTILITIES LIMITED
MONTREAL
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DO YOU KNOW------ -
Why we are able not only to maintain our sales but 
also increase them ?

Why in spite of intense competition we continue to 
receive orders from the best dealers from all over the 
Dominion?

Because
Our guiding light in the past has been quality and 
it will shine as brightly in the future. On that you 
can rely.

RAMSAY’S
FARM CREAM SODAS
Delightfully wholesome. Are made in the “Sunshine 
Factory” of Canada. Their appearance on the mar
ket signalized a revolution in the biscuit industry, 
because dealers were formerly unable to secure sodas 
capable of maintaining for any length of time that 
crispness and delicacy which appeal to the palate.

Don’t hesitate to write if our travellers do not call.
We will appreciate your business and know that 
voir will be satisfied with the goods.

Ramsays Limited Montreal
27
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IBRAND

ire '“TT Fruit

liNDWRABMMR
TORONTO

“BANNER” BRAND JAMS
Have long been recognized as the leader of Pure Fruit Jams. It is the 
lowest priced high quality jam on the market—a trade winner for the 
dealer and a pleased-smile producer for the consumer. When selling Jam 
by the pail you sell larger quantities and give better value for the buyer's 
money.

It's a good proposition—get in touch with us.

Put up in 30-lb. wooden pails ; 5-lb. tins, 8 to case; 2-lb. tins, 24 to case.

LINDNER & BENNER, TORONTO
Western Agents—Laing Bros., Wholesale Grocers, Winnipeg.

WE HAVE SOME SPECIAL VALUES IN

BROOMS
An especially good line is a bamboo-handled, 4-string, at $4.00 dozen

It will pay you to wait for our Travellers
They are carrying samples of lines that will interest you

Also they have a word to say regarding CANNED GOODS for 1912 that
should put money in your pockets

A SPECIAL—A Green Ceylon TEA
at 18^c. Chest 100 lbs.

Fully worth 22c. Write for sample.

EBY-BLAIN, LIMITED
Wholesale Grocers Toronto

Spices, and How to Know Them
By W. M. GIBBS

The only book on the subject—just published. The 
merchant or salesman, who knows all about spices, can com
mand the spice trade in his territory. To get this informa
tion, he should read this work, dealing with Preparation, 
Use and Adultération op Spices—a chapter devoted to 
each spice.

14 Colored Plate*. 176 Page*. 100 Illustration*.
Price $3.50, Postpaid.

MACLEAN PUBLISHING COMPANY
Technical Book Department

143-149 University St. Toronto, Canado

STORE MANAGEMENT—COMPLETE
lf$ Full-Pate 
Illustration»

Store
Manage”"*'

Comple*

272 Paiee
Bound in Cloth

ANOTHER NEW BOOK
Br FRANK FARRINGTON

A Companion book to Retail Advertising Complete 
$1 .00 POSTPAID

Storo Man.zrmrnl—Complete" tell* all about the 
management of a store so that not only the greatest sales 
but the largest profit may be realized.

THIRTEEN CHAPTERS
Here ia a sample:

CHAPTER V.—Tbe Store Policy—What it ahonld be 
to hold trade. The money-bark plan. Taking bark goods. 
Meeting cut rates. Selling remnants. Delivering floods. 
Substitution. Handling telephone calls. Rebating railroad 
fare. Courtesy to customers.

ABSOLUTELY NEW JUST PUBLISHED
Send us $1 00. Keep the book ten days and f it isn't 

worth the price return it and get your money back.

TECHNICAL BOOK DEPARTMENT 
143-149 University Ave.. - Toronto. Canada.
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RAISINS
Valencias are getting very scarce, Dénia about ex
hausted and the only supplies left being a limited 
quantity in London to carry through the balance 
of the season.

We have a good substitute in California Seeded 
and we now offer

Choice Seeded, 1 lb. pkg., 7l/i 
Fancy Seeded 1 lb. pkg., 7Y\
—very fine fat quality fruit.

JAPAN TEAS
With the high prices being now quoted on leaf 
Japans, we have some siftings and fannings 
which should come in very handy for dealers 
who want Teas for price. The quality of the 
draw is just as good or better than in the 
leaf kinds.

Japan Siftings, bulk - 9lA 
“ “ 1 lb. pkts., 10/2

' Fannings, bulk, 11 
“ " 1 lb. pkts., U/2

H. P. ECKARDT & CO.
WHOLESALE GROCERS

Cor. Front and Scott Sts. TORONTO
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For Years in the Lead x 
Still Leading

is the unparalleled record of these two brands of staple 
condiment.

COLMAN’S MUSTARD 
KEEN’S MUSTARD

Double Superfine Quality 
—In square tins

Any dealer stocking these brands will be cater
ing to the demands of the general public.

MAGOR, SON & CO.
AGENTS FOR THE DOMINION OF CANADA

403 St. Paul St., MONTREAL 
Toronto Office, 30 Church St.

trade
BULL'S

SUGGEST TO MRS. CUSTOMER
THAT

PSCSB

the food value for children is higher in Crown 
Brand than in any other syrup. Those who can 
not digest other sweets can freely digest

CROWN BRAND CORN SYRUP
and children can eat all they want of it not 
only without harm, but with real benefit.

v Pon’t you suppose that if your customers 
knew these facts it would help your sales ? 
Remind them of it.
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Dominion Wholesalers in Convention
Annual Meeting Attended by Members of Trade From Western, Eastern and 
Central Canada—Contract Selling Plan, Rights of the Trade, Price-Cutting,
Secret Rebating and Extension of Credits Among Questions Discussed—Archi
bald Miller, of Quebec, the New President.

Stall ( 'orrcsjMiiiileiH-c.

Toronto, Feb. 15.—Wholesalers from 
, far west as Calgary, Alta., and as far 
,~t as St. John, Moncton and Fred- 
ititon. X.IS.. were present at the annual 
vet ing of I lie Dominion Wholesale O ro
is" Guild at the King Kdward on Mon- 

,iv and Tuesday of this week.
|high Blain, Toronto, the president, 

resided. Matters of eommon interest 
i. the wholesale trade were advanced 

el discussed, among the more important 
• ,-ing the Contract Selling Plan, the 
s,.,-ect t "oiitmissions Act, the Work ot 
; v Credit man in a Wholesale House, 
: e Bulk Sales Act. loyalty among ntcin- 
Iiei*s and to manufacturers, and in
stallées of where some manufacturers 
Men- said to he discriminating against 
« lioles.alers by selling direct.

A pleasing feature of the convention 
» a- a banquet given by the Toronto 
wholesale trade to the visitors on Mon
day night.

President Hugh Blain, Toronto, called 
llie convention to order about 10.JO and 
introduced Mayor Geary of Toronto, who 
welcomed the visitors to the city, lie 
relcrrcd in complimentary terms to the 
word "•Guild which had such an his
toric connect ion,

"If the Dominion Wholesalers " 
Guild." he said. 1 • were a combination of 
interests with the object in view to in
hale prices and to combine as a monoply 
against the common g.... I of the people,
I would not feel so keen in welcoming 
Vu here. But I know a number of your 
■ embers, and I am glad you gentlemen, 
although competitors in business, can 
work together from Halifax to Vancou
ver fora common good.

Archibald Miller, Whitehead A Turner, 
•jucher, vice-president of The Guild, 
••plied, referring jocularly to Toronto 
'•ather, which he had expected would
• ve shown a considerable advantage

• r that left in Quebec city: but in this 
was doomed to some disappointment.

II *• appreciated the welcome of Mayor
ary and stated that so far as the Guild 
is concerned there was no combination 
unduly enhance prices. There was no 

"dy of men doing business on such a 
" all margin as the wholesale grocers.

A Voice from the West.
A. Gcorgcsoti, Georgeson & Co., Cal- 
■y. Alta., vice-president for Alberta,
• led Ids appreciation of the Mayor’s
■Iconic.

lie rejoiced in the growth of Toronto 
and Montreal. The advance of these 
important cities as manufacturing cen
tres meant growth of the West and r.s 
tin* West grew so would these and other 
large east on cities.

The Guild to l im was an ordinary as
sociation of member- assembled to see 
what could lie done to prevent ruin 
among it- members.

“For 25 or .'tit years. lie added, 
wholesale grocers didn't earn common 
interest on their money. They got to-

Ali’CllIBAI.lt MII.I.KK. Quebec City.
Klei led President of Dominion Guild for

I!» 12.

gel her. not to create a monoply or to 
enhance prices, but to consider ques
tions of mutual benefit which would 
place distribution on a better basis. " 

Some Money in the Bank.
Dominion secretary. .1. Stanley Conk, 

of Montreal, presented the linaneial re
port for the period since the last meet
ing. covering a term of nearly two years. 
It showed receipts of IS7.47 and ex
penditures of ti.121.lH. leaving a bal
ance of •■kl.Stili.-l.i. There is also an item 
of outstanding accounts of .1=451) for 
which there has been no bills sent out it' 
yet and which adds that amount to the 
total balance.

Working of Bulk Sales Act.
Thomas .Inhin. of Winnipeg, reported 

on the workings of the Bulk Sales Act
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in Manitoba. It is one of the best acts 
for the grocery trade that has ever been 
passed in the West. This Act makes it 
iin|tossihle for a seller of goods in bulk 
to defraud his creditors. The man who 
purchases a retail business has to as
certain the debts the seller owes, and 
if the seller does not make arrangements 
for settling such debts, the purchaser 
withholds that amount ; because if the 
seller fails to meet such liabilities, lie 
will be held responsible for them. Be
fore the Bulk Sales Act was in force. 
Mr. Jobin explained, a man could sell 
his business, receive the purchase price 
and decamp, thus defrauding the whole
sale men from whom he had purchased 
goods on credit.

President Blain reported that an act 
similar to this had Im-cii brought lief ore 
the Ontario legislature for some time 
back and he was lead to lielieve that 
the government was now in cnrres|mn- 
denre with those provinces which had 
already adopted it. no doubt with a view 
to passing such an act in Ontario.

MONDAY AFTERNOON SESSION.
I hi o|idling the afternoon session. 

President Hugh Blain presented his an
nual report as follows :

My first duly i~ to thank the Guild 
for electing me President. Vnfortunate- 
ly I was unable to attend the last annual 
meeting, and therefore had not an op- 
portunity of personally expressing my 
appreciation of the honor you conferred 
upon me. but took occasion, shortly af
terward. to do so by letter, setting forth 
my views in terms, which. I trust, met 
with your approval. Had I been present 
I would, most certainly, have done my 
utmost to have declined acceptance, feel
ing that it would lie impossible for me 
to do justice to the position. Having, 
however. Iieen so honored in niv absence.
I considered it incumbent upon me to 
comply with the decision of the annual 
meeting, and have done the best I could 
for the advancement of our business in
terests during niv incumbency of the 
office.

Result of Improved Methods.
I congratulate the trade u|wm a fairly 

satisfactory business last year, largely 
the result of the adoption of improved 
business methods. It is true that this 
was but sharing in the general prosperity 
of the country, but a share in the gen
eral prosperity can easily lie lost by
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want of proper attention to sound busi
ness principles, and can be more than 
lost if the thoughtless and dishonest 
practices of the secret cutter and con
tract breaker should prevail, and to 
which it is my duty to make reference 
later on.

In my capacity as President, it has 
been my duty to give careful thought and 
study to many matters of vital import 
to the trade, and 1 am convinced that our 
future welfare depends, to a great ex
tent. upon a high standard of business 
ethics and well organized provincial 
associations.

It cannot be assumed that an in
dividual house can. or will, adopt or 
carry out a broad policy for the better
ment of trade, for in such cases we are 
apt to restrict our vision to immediate 
surroundings, and look only at a super
ficial or temporary advantage. It is only 
by getting together and frequently dis
cussing flie question of trade, that we 
can hope to maintain a high standard 
that will give general and continued 
satisfaction.

In this connection I regret to say that 
I have been called upon (during the 
year) to sanction the dissolution of the 
Halifax Guild. This branch of the Guild 
seems to have had difliculties, which a 
well organized Guild could have prevent
ed. and I hope the Halifax Guild will 
at an early date, re-organize and cordial
ly co-operate on a basis that will secure 
for the trade in the east, a healthy, 
active, beneficial provincial association.

New Applications During Year.
On the other hand it has been jt\ie 

pleasing duty of the Executive Commit
tee to approve of the following applica
tions. and instruct the Secretary to ad
mise the applicants of their election as 
members of the Guild:-—

V. Stephens Co.. Limited. Collingwood.
W. P. Jamieson & Co.. Limited, Win- 

n i peg.
Quebec Preserving < 'o.. Quebec.
Stewart & Mobley. Prince Rupert.
Magnan & Chevalier. Joliefte.
Paddington-Wet more-Morrison. Lim

ited. St. John, X.P>.
In connection with the application of 

M . P. Jamieson & Co.. Ltd.. Winnipeg, 
there was no provincial Guild to give 
it- approval. Cnder the circumstances 
we passed the application as approved, 
and would ask you to coil linn the action 
taken. The $150 which would have gone 
to the Manitoba Provincial Guild, has 
been held by the Dominion Guild, sub
ject to your direction. In the absence 
of the Provincial Guild, I would advise 
one-half of the amount being paid to 
the Guild which the applicant joined, 
and one-half retained as its share by the 
Dominion Guild. I would also advise 
that, in all similar cases, a like course 
should be followed.

Membership Qualification.
It has also been my duty to decide the 

question of the qualification for mem
bership. The constitution provides in the 
form of application for membership, in 
addition to other clauses, the following:

•‘In making this application we 
beg to state that our business is be
ing carried on as a strictly whole
sale grocery business, and is not a 
co-operative concern, whose mem
bers or stockholders are made up of 
retail merchants : we arc not in any 
way connected directly or indirectly 
with any plan or agreement by which 
our stockholders are to receive divi
dends on the basis of their purchases, 
neither are we interested directly 
or indirectly in the profits of any 
retail grocery business."

HI GH PLAIN*. Toronto.
If< tiring President, who Presided During 

the Sessions and at Hanquet Mon
day Night.

This must lie signed by the applicant, 
and is the condition on which member
ship is given.
Injustice of Wholesaler to Consumer.

My decision, under the circumstances, 
that anyone interested in a retail busi
ness is not eligible to become a member 
of a Wholesale Grocers' Guild, and 
therefore, even if the application has 
been passed cannot be a member, will, 
I trust, receive your approval and en 
dorsal ion. The wholesale trade has ie- 
cognized the injustice, and ha- endeavor
ed to enforce the rule, especially so far 
as preventing the wholesaler from rail
ing to the consumer, and hence the rule, 
making any merchant having a retail 
«ouider. ineligible for memheishi,i in toe 
V' ’.ole-ale timetrs’ Guild.
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The evolution in trade in recent yea - 
has, as you all well know, gradually p t 
upon the market, in package form, mu v 
lines of goods that were formerly si I 
in bulk. These goods being put up i - 
tier well-advertised brands, and in nn 
or less attractive packages, have grai - 
ally attracted the attention of the to 
sumer, and to-day we find a large p. 
ventage of goods, that were formei . 
bought and sold in bulk, now bei g 
bought by consumers in packages, a 1 
here it might not lie out of place to 
mind the consumer that to some exti t 
at least, the enormous sums of moi y 
spent annually in advertising food p 
ducts and putting them up in expens v 
packages, are paid for by the consun r. 
and this, to some extent, adds to the 
cost of living. This reference to l c 
evolution of trade in package good- - 
not to discuss the wisdom of a trade 
in package goods, but to point out 
effect it has upon our business, as .! - 
Irilmtors of food products. The cs.-c .■ 
of it all. the indubitable fact to lie 
niemhered. is. there can be no com pi r 
tion in the same brand of goods with., it 
the annihilation of that brand. The rea
son is. the retailer and the wholesaler 
cannot work for nothing, and will not 
interest themselves in the sale of a pro
prietary article, the margin upon wl 
will not carry its fair share of the > 
pense of distribution.

Secret Rebate Question.
While I regret to say, judging by tl. r 

action, some manufacturers have not 
given this matter very serious consider i- 
tion, I am pleased to say many manu
facturers have, and it is a well-known 
fact that the great volume of trade - 
in the protected brands.

This condition of trade has had .......
faced, and carefully dealt with, been e 
it gives an opportunity for dishorn t 
competition. It gives an opening for 
unscrupulous employer and the dish 
est employe. It opens the Held for • 
secret rebaler and contract breaker. ! .
as you know, the secret rebater in pri - 
and discounts on proprietary good- - 
essentially and necessarily dishonest, 
cause he is obliged to carry on his 
tarions business dealings secretly.

The secret rebater deceives himself 
to the belief that he is making mm 
by securing business on which therf> 
present diminished profit. He decei 
himself into the belief that he can k 
from his customers and the public 
fact that he is a criminal in the c 
of the law. If a proprietor, he decei 
the manufacturer, whom he is in Inn 
bound not to deceive, and he decei 
his competitors who are in honor bo 
to maintain good faith with him.

A Criminal Act.
The commercial traveler who, wit In 

the knowledge of his principal, sells p>
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rilsf's iiiqircssliiii nt the president and some of the guests ot the hen H in hie during the banquet --n Monday night

inietary "noils ut rut prives, or gives a 
rebate off the stipulated price to a mer
ci.ant or a merchant’s clerk, is imques- 
l ionahly a criminal in the eyes of the 
law. and the merchant or clerk who buys
• tom a commercial traveler and secretly 
ceepts rebates is unquesionably a crini-

! Mil) in the eyes of the law, the penalty 
•i either case being, a line of .f'J.fiOO or 

I wo years' imprisonment, or both. The 
i a tig ua "e of the Act is definite and plain, 
ami it would ap|>ear certain that even 
the owner of the goods, if he bought on 
ilie condition that the goods should he 
sold at a fixed price, would he held to 
lie criminally liable if he gave a rebate 
in a buyer. It is reasonable to believe 
that the court would hold such an Act 
a- a secret rebate. It would certainly 
he a breach of faith and a moral crime.

Comparison With Railway Methods.
I may say further, that to sell a pro

prietary- article, having a recognized fix
'd value, at a less price to one («erson 
than to another, is as much a discrim
ination and as morally wrong, as it would 
he for a railway company to charge one 
shipper for the same quantity of goods,
• arried under the same conditions be
tween the same points, a lower rate of
'eight than it would charge another 

-flipper. The railway that would do 
'tell a thing would not only he heavily 
tied, hut would he exposed by the press, 
nil held up to the world as a corpora

tion without a soul- as a dangerous 
"nemv of public rights, entitled to the 
merest execration and condemnation, 
•id perhaps he threatened with the ean- 

■ Hation of its charter. The Dominion 
failway Commission would certainly 
•on bring such a company to a speedy 
cognition of its responsibility to the 
iblic.
It it is legally wrong for a railway 

unpany to charge more or less than 
“ right price for freight on an article, 
should surely be morally wrong for a 
■n or individual to charge more or less 
111 the right price for the article it- 
l If this be granted, (and I do not

see how it can lie denied 1 then the only 
question that remains i>. van the right 
price of an article lie ascertained, for if 
it can. then the price so ascertained 
should, undoubtedly, me enforced just a> 
rigidly as the rate of freight. It must 
at once he admitted that an absolute 
standard for like commercial commodi
ties is impossible, because a uniform 
quality of commodities can neither Le 
made nor maintained, hut these condi
tions do not apply to proprietary goods. 
A proprietary article can he, and fre
quently is, of a uniform standard qual
ity, and such an article should have a 
uniform standard fixed price, and this 
price should be established and enforced 
in the recognized channels of trade, ami 
should govern the manufacturer, the 
wholesaler, and the retailer.

Suggests Trade Commission.
To accomplish this, there should he a 

properly constituted (iovernment com
mission, with powers commensurate with 
the requirements, and corresponding in 
scope and authority with that of the 
Dominion Railway Commission. I would, 
therefore, strongly recommend and urge 
the creation of such a commission hv the 
Dominion Government. When goods are 
placed upon the market, they become 
articles of commerce, in which the pub
lic have an interest, and when fixed 
prices arc established they should lie 
subject to the examination, adjustment 
and approval of such a commission, and 
then they should he properly enforced. 
The interests of all parties concerned 
could, in this way, he properly looked 
after and protected. I conceive it to he 
the duty of a Government to extend to 
every citizen equal rights and privileges 
so far as it is possible to do so under 
legislative and administrative authority. 
There is no question I know of which 
is of more importance to the consumer.

Act Regulating Combines.
If the consumer has reasonable 

grounds for believing that he is being 
charged exorbitant prices for goods, lie
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has the means of initiating an investi- 
gation under the Hon. Mackenzie King's 
Act, |«issed by the Dominion Govern
ment for the investigation and regulation 
of combines. This is an admirable Act 
up to a certain point, but it stops being 
readily effective at that important point 
where a properly constituted permanent 
commission would take up the investiga
tion and conduct it to a satisfactory con
clusion.

This feature was urged upon the Uon. 
Mr. King when the hill was before the 
House, hut he had doubts as to whether 
the views of the country were sufficient
ly formed on the subject to support such 
advanced legislation. I am confident 
that public opinion would now justify 
and endorse the creation of a permanent 
commission to investigate and regulate 
business conditions, which, it must lie 
admitted, is of the utmost magnitude and 
importance to the people.

I’mler the workings of such a commis
sion. it would have been impossible for 
the Standard Oil Com («any to have ac
cumulated such enormous sums of money, 
and it would have been equally impos
sible to require an exjienditure of over 
$20.000 for the wholesale grocers to have 
established the fact that they were doing 
a reasonable and legitimate business.

Some of Year’s Accomplishments.
Allow me to say that, in the absence 

of such necessary legal machinery we 
have endeavored to adopt met boils that 
■viM carry out many of the objects to 
which 1 have referred, and have suc
ceeded to a considerable extent in plac
ing the business on a higher, more hon
orable. and more satisfactory basis. We 
have succeeded in getting the g-cat ma
jority of the principal manufacturers of 
proprietary lines to sell their products 
vu the ‘‘Contract Selling” or “Protec
tive” (din. We have succeeded in get
ting the trade of Ontario to agree to 
uniform terms, and to abolish Jiscoimts 
for cash, and instead, allow a reasonable 
rate of interest for the payment of an 
account before it is due. I trust all
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provinces will also adopt these terms, be
cause it has been found that where a 
discount for cash is given, it has been 
impracticable to adhere to the stipulated 
time for the allowance.

The Retailer’s Profits.
Retail trade, in this way, can depend 

upon receiving equal and uniform treat
ment. which should prevent the cutting 
of prices, and restrict competition tj 
fair and legitimate business methods. It 
should be one of the highest aims of the 
wholesale trade to require all fixed prices 
so arranged as to afford their retail cus
tomers a reasonable profit. For example, 
no retailer should have to pay 50c a dozen 
fv an a1 tide that has to be sold at 5c 
each, or $1 a dozen for an article that 
has to be sold at 10c each. If he does, 
he is doing business at less than cost. 
Goods to be sold at these figures should 
not be invoiced at more than 40c and 
90c. respectively. To these prices, 
freight and all other expenses must be 
added, which leaves a very small profit 
to the retail merchant.

The Retailer a Necessity.
It must be borne in mind that the re

tailer is a necessary convenience to the 
public. Thoughtless people, who talk 
loudly about the producer selling direct 
to the consumer, and doing away with 
the middleman, do not seem to be able 
to look beyond their own environments. 
A few rich, or rather, fairly well-to-do 
people, who do this loud talking, may be 
able to buy direct from the producer, but 
what about the great majority, and es- 

• pecially the poor, who can only buy as 
necessity requires?

To say that one-fifth of the population 
of cities like Montreal or Toronto, or, 
indeed,_ any of our large cities, could 
buy direct from the producer, would be 
an assertion which could only be hon
estly made by someone fit for an asylum. 
The great bulk of the people must have 
the retail store to go to, and the cream 
of the business done otherwise, only im
pairs the service of the great majority, 
making the quality of the goods kept by 
the ordinary store poorer, and the cost 
greater.

Injurious to Community.
It is doubtful if this mistaken cupid

ity of the few is an advantage even to 
themselves. Certainly, as a rule, it is 
not, whole it is injurious to the rest of 
the community. The same conditions 
and the same reasoning apply to the 
wholesale distributing trade. How almost 
impossible it would be for anyone com
mencing a retail business to buy the 
goods required, if he could not go to a 
wholesale house, where what lie wants 
is assembled together In large quantities, 
under the most economical system, in
stead of having to apply to the thousand 
and one producers of each article, at 
greater expense.

While there may be exceptional in
stances of individual benefit, it has been 
established beyond question that the 
regular channels of trade afford the 
maximum of economy and convenience, 
and secure an army of experts who se
lect for tlie consumer, wholesome and 
suitable goods. If those established 
channels must, on the grounds of pub
lic economy and convenience, he retained, 
they should be kept in the state of high
est efficiency. I would recommend that 
appointment of a committee to confer 
with the manufacturers and the retail
ers, to consider the whole question and 
define as clearly as possible the rights 
and duties of each, the manufacturer, 
the wholesaler and the retailer.

I have endeavored, and I trust suc
cessfully. to show that the established 
channels of trade should be maintained

The Alberta Vice-President, Wm. Georgeson, 
looked as hale and hearty as the 

west he came from.

in their highest efliciency, and if so, the 
retail trade should be as fully protected 
as possible. It is clear that if the great 
body of retail merchants are to be pro
tected, they should not be subject to 
undue or unfair competition. The whole
saler should sell only to the retailer, and 
the retailer should buy from the whole
saler and sell to the consumer, and the 
manufacturer should sell only to the 
wholesale distributer.

Cost of Living Problem.
The high cost of living is one of the 

absorbing topics of the hour, for which, 
the idea is prevalent, that the grocer is 
chiefly responsible. So far as the whole
sale trade is concerned and the articles 
dealt in, this is -not so. Please bear in 
mind that the wholesale grocer does not 
handle farmers’ produce, such as flour, 
meat, poultry, vegetables, fruits, cheese, 
butter, milk and eggs, except such of 
these as are canned, and I am safe in 
saying in the most absolute terms that 
the profit for distributing canned goods, 
both wholesale and retail, is never un
reasonable, and is frequently less than
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the cost of the service. If you éliminât' 
these articles of daily consumption, am 
consider only the articles which th 
wholesale trade deal in, you will fin 
that there has been very little advam 
in prices.

W. G. Craig, of Kingston, then pre.-. 
dent of the Ontario Wholesale Grocer 
Guild, in his address in 1910 quoted ti 
ures which showed prices had not m; 
terially advanced. In bringing the fi 
ures quoted, up to date, I find that t 
position then taken can still be mai1 
tained. These figures show that te 
sugar, currants, raisins and rice ha 
advanced, but these advances have be 
world-wide, and complaint cannot fai 
lv be made as the result of conditio; 
affecting the Canadian trade alon 
Apart from these articles, there has be- 
practically no increase in the price < 
food products usually handled by t, 
wholesale trade, and I desire to add tl 
there is not a trust, combine or merg. 
in the wholesale grocery business.

The Retailer Upheld.
It is true there have been heavy ad 

vances in the articles produced by tl;» 
Canadian farmer, such as I have me:: 
tioned, for which, however, the rcta i 
grocer cannot honestly be held respou 
sible. There is no class that labors 
strenuously with so meagre compensa 
tion as the retail grocer, nor is there 
any class that caters so fully to the 
wants of the public. He is daily up in 
the morning purchasing produce, while 
the rest of us are asleep, and workin - 
at night after we have retired. To sue 
ceed, he requires to work continuous!;, 
with the utmost vigilance, and few of 
us realize how much our convenience and 
health depend upon his efforts.

It must, I think, be admitted that pr 
tection adds to the cost of living, win1 
it also adds to the population and t 
the comforts and happiness of life, 
think it may be accepted as an axioi: 
that if we are to have a high standard 
living, we must have a high standard o 
employment and abundance of it. Th 
can only be done by the establishmen 
and maintenance of all kinds of indu 
trial pursuits, which create what we ca 
the “home market.” I quote from t! 
editorial page of the Globe of Januav. 
10, as follows:

“Sir Kdmund Walker never said 
a truer word than when, after point
ing out that last year our imports 
increased over eighty millions while 
our exports declined four millions: 
he added that we must enlarge the 
volume of products we have to ex
port, and either lessen our imports 
by curtailments of expenditure or 
by manufacturing/at home, many of 
the articles we buy from abroad, 
especially from the United States.

(Continuel on page 39).



The Management of a Retail Business

We have now reached June, the sixth 
onth of operation of these two stores, 
d, as forecast in last week’s article, the 
opkeeper No. 2, has found real difli- 
ilties staring him in the face. Of his 
counts payable, amounting to $2,- 
7.07, all but $900 is past due, and 
.dements received indicate that a num- 
r of his creditors are growing tired of 
> dilatory tactics.
He is compelled to crave their indulg- 
ce. which, of course, is granted, but 

it orally further purchases arc not en
gaged. His chief necessity now is to 
11 so much as possible for cash, and 

collect his outstanding accounts re- 
ivable. But cash customers are no 

'linger attracted to his store. It has lost 
at spick and span appearance which is 

t least an outward semblance of pros
perity. and those who have the cash in
variably exercise the function of choice 
■I- to v here they will spend it.

Cash Trade Disappearing.
His trade, therefore, is almost wholly 

n drifted to credit patronage, and under 
the circumstances it would seem that the 
h-ss goods he sold, the better off he 
would be. But he has not realized this. 
Nor has he realized that insolvency may 
In brought about by other means than 
an excess of liabilities over assets. And 

lie blunders on in his stupid way, ex- 
ieliding more credit while his is shut off 
ai the buying end.

In the meantime his stock has been 
- riously depicted (purchases amounting 

only $150) both in'quantity and varie
ty. and he cannot fill his customers’ or

es completely, even if he would. His 
les on credit for June have amounted 
-1.500, and for cash to only $200. His 

dlections, notwithstanding special ef- 
■rt put forth, have reached only 20 per 
et. of the total amount due, or $650, 
it of which he has been compelled to 
i tie his local personal accounts, $.’100, 
shown previously, store expenses for 

month, $150, and living expenses. 
•9. being half his usual amount. To 

of his creditors he has forwarded re- 
;ttances of $30 each on account, as a 

*e offering, and all thankfully receiv- 
hv them, no doubt, but with a mental 
rvation, in all probability, to secure 
balance as speedily as possible, and 

sell him only for cash in future.

A Belated Regret.
: he full seriousness of his situation 

at last dawned upon him, and as he

CASH DISCOUNT AND CREDIT.

By H. C. Carson, F.S.S.

proceeds to east up his accounts at the 
end of the month, he is filled with regret 
that he did not stick to the trade at 
which he had been trained—a skilled me
chanic—instead of venturing on the 
troublesome sea of business, without 
even an elementary experience to guide 
him through the commercial shoals and 
quicksands. Scores are wrecked in the 
same way each year.

Business capital consists of two things 
—knowledge and money, the latter be
ing more the adjunct or accessory than 
the former, and the records of the mer
cantile agencies show that inexperience 
is the basic cause of a big majority of 
the failures. The accounts of No. 2 
stand as follows:—

Merchandise.
Stock on hand June 1............. $2,375.00
Purchased during month ........ 150.00

$2.525.00
Sales $1,700 at 75 per cent cost. 1,275.00

Stock on hand June 30........... $1,250.00

Receipts and Disbursements.
Cash on hand June 1 ............ $33.00
Received on acct............................... 650.00
Cash sales.................................. 200.00

$883.00
Paid creditors on acct............... 336.00
Wages and other expenses ... 150.00
Personal accts. and cash.......... 350.00

$8.30.00

Cash in hand June 30.............  $47.00

Balance Sheet.
Assets.

Cash in hand ........................... $47.00
Acct. receivable ....................... 4,083.64
Merchandise.............................  1,250.00
Fixtures....................................  1.000.00

$6.380.64

Liabilities.
To sundry creditors ............... $1,807.67

Net worth................................. $4,572.97

The books show, therefore, that he is 
worth $1,072.97 more than when he com
menced business, that he is apparently 
solvent, but, nevertheless, in such a con
dition that he cannot continue business
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successfully. Ilis stock is lower than the 
original installation by exactly 50 per 
cent., and he owes nearly $2,W0. all past 
due. with only $47 cash in hand.

Consults His Creditors.
He has only one alternative, and he 

takes it. The state of affairs is laid be
fore his creditors by his solicitor. They 
are kindly disposed towards him, for he 
has been honest in all his transactions, 
and offer to assist him in liquidating the 
business. Ilis competitor, No. 1. offers 
NO cents on the dollar for the stock, 
which is accepted with the approval of 
the creditors, and the landlord is gen
erous enough to pay him .$5W for his 
fixtures. With the proceeds of stock 
and fixtures, amounting to $1,500. and 
cash on hand $47, he pays his creditors 
off. all but $260.67. which balance he 
contrives to collect from his outstanding 
accounts, making settlement in full.

lie has retired from business, a sad
der, hut wiser man. Instead of $3,500 
cash with which he started, he now owns 
accounts receivable with a face value 
of $3.822.97. and is free from debt. It 
would serve no useful purpose to pursue 
his course further. He is probably hack 
at his trade, which he should never have 
left, while his lawyer is making the 
usual effort to collect the delinquent ac
counts. If he nets $1.500 from these he' 
will lie lucky, on which basis his six 
months’ venture will have cost him $2.- 
000. in lost capital.

The Merchant Prospering.
Merchant No. 1, in the meantime, con

tinues to prosper. He is adhering to the 
rules he has laid down for his guidance, 
and his trade is increasing week by 
week in consequence. His business is 
now well organized. His credit is es
tablished. and we will leave the trading 
and financial end of the enterprise, and 
take up. next week, improvements in 
equipment and system, which will en
hance the efficiency of his service, reduce 
waste to a minimum, and otherwise add 
to his reputation as a successful mer
chant.

---- $----

R. O. Smith and L. L. Adams have 
opened a grocery store on Eighth St., 
New Westminster, B.C.

Chas, George has purchased the groc
ery business o( D. Hurley & Son, at 
Glencoe. Ont.
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THE SUGAR SITUATION.
iu our last issue, an advance of 10 cents per cwt. in 

sugar was briefly announced. Another advance of a 
similar amount took place on Saturday.

This movement of strength in the sugar market was 
not altogether unexpected by those who have followed 
the situation closely. It will he remembered that during 
January, when the majority of the trade were expecting 
big declines to come in sugar, we emphasized the fact that 
there was a big shortage of sugar in the world and that 
until production made up that shortage, sugar could be 
expected to hold high.

The outcome of the Brussels Convention, however, givi 
reason for caution. Russia is allowed to export 200,') 1 
tons yearly of her surplus raws. England wanted this 
increased to 500,000. The convention has decided to all nv 
an increase of 150,000 tons this year and 100,000 ni * 
year, it was generally expected that at least .50,000 
increase would he allowed this year, and the tact had 
already been discounted in the markets.

Attention has turned to the "Cuban crop, which is lot 
turning out very favorable. Up to February 6, the total 
receipts were 157,000 tons less than to the same date in 
1910, and which serves as a strong feature unless this 
deficiency is made bp in whole or part later on.

There is a bigIshortage of sugar in the world. We 
know exactly whin can he expected from Russia. The 
Cuban crop is backward. A strong spring demand for 
sugar is expected.

These are reasons that speculators have faith in the 
future, and are likely to continue so, while consumption 
holds up.

A LIFT FOR THE RETAILER.
It is gratifying to find some daily newspapers who 

have the good sense to appreciate the retail merchant as a 
prominent part of the community and who realize that a 
profit must be made on the goods he sells. When a prom
inent paper like the Montreal Herald comes out in de
fence of the merchant, the matter deserves some special 
reference.

“An interesting but misdirected experi
ment,” says the Herald under the caption,
‘Business and Philantrophy,’ “was made in 
New York the other day by a well-meaning 
but, it is to be feared, impracticable clergyman 
who combined business and philantrophy in a

crusade against high prices for food. He 
opened a store in the east side of the 
city in which all the necessaries of life 
were to be sold to the poor at cost 
price. The store was next door to a small 
grocery kept by a German woman, who pro
tested vigorously against the sale of groceries 
at cost so near to her, on the ground that she 
had to pay rent, rates and taxes and had a liv
ing to make. The woman’s argument was so 
conclusive—there were no allegations of extor
tionate charges against her—that an agitation 
followed, and the Rev. Madison C. Peters, one 
of New York's best known clergymen, was 
constrained to move his at-eost-l'or-cash store 
to another locality, where it is quite likely he 
will meet with further trouble. He does not 
seem yet to realize that his resourceful com
bination of charity and business is antagon
istic to the general sentiment of the commun
ity, notwithstanding the fact that there are in 
the city hundreds of thousands of needy poor 
who are oppressed by the high prices of food.
A benevolent movement for the relief of this 
class is to be commended, but a movement 
supported by the purses of the wealthy and 
philantrophic and organized on the basis of 
charity to compete with legitimate business 
cannot hope to succeed unless it coniines its 
operations to persons who are the proper ob
jects of charity. No merchant can carry on 
business and support himself and family by 
selling goods at cost.”

The spirit of the above is to be highly commended, and 
it is to be hoped other influential newspapers will come 
to see the injustice of their unfair high cost of living cru
sade against retailers—for the sake of popular opinion 
who are not only the backbone of any community, but 
who are recognized the world aver as absolute neces
sities.

ROLLED OATS UP AGAIN.
Another advance of 10 cents per bag has taken place 

in rolled oats. This is the second upward movement ot 
a similar amount from the low point reached during 
December.

The higher values do not come as a surprise to those 
who have been following our market reports. We pointed 
out even while the market was declining, that the lower 
values were unwarranted in the face of the steady market 
for the raw material, and that a reaction could be ex
pected when price-cutting had subsided.

Such has been the ease. Following an advance of 10 
cents per sack in late January, another increase in price 
took place on Saturday last. The raw material holds up 
strongly and rolled oats can he expected to rule steady t" 
firm.

WESTERN WHEAT SITUATION.
At last something definite seems to be coming out of 

the petitions of the western grain growers for lower 
freight rates to United States wheat centres for the 
surplus grain in the country.

It has been definitely reported during the last week 
that tariffs have been filed with the Interstate Con 
mission allowing similar rates for barley and\ flax to 
Minneapolis and Duluth as are in existence Port 
Arthur and Fort William. These new rates, it is under-
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stood, will be effective on March 7. This agreement will 
he effective on all railroads, and in addition, the C. P. R. 
lias also tiled a through tariff on wheat and oats, which 
will go into effect on the same date. Barley and flax 
shipped after March 7 to Minneapolis will have no re
strictions placed upon it.

The reduced rates to Duluth, which went into effect 
some time ago, in connection with grain shipment, were 
for export purposes only, hut now that this further con
cession has been obtained, it is expected that fhc move
ment south will be heavy. It means that farmers will 
now be given a chance to dispose of the great bulk of the 
tough grain to be found in the prairie provinces, as a 
market will be found in Minneapolis.

The buyers for such quality will, of course, be milling 
companies, ami the grain will be shipped direct to them, 
thus calling for no elevator storage.

It has been reported by both the C. P. R. and C. X. R. 
that all foreign cars may be used for shipments to the 
south, and if these are not sufficient, local ears may be 
utilized.

----♦----

A WEIGHTY ARGUMENT.
The editorial on Selling Milk from Horseback in last 

week's issue has called forth an expression of opinion 
from a Grocer reader.

It was intimated in the editorial that selling milk 
from horseback got around the license charged for selling 
from “vehicle or store” in a certain city.

Our reader claims that “horseback” is a “vehicle”. 
He reasons thus: “Horseback” is a “conveyance” and a 
“vehicle” is a conveyance, therefore “horseback” is a 
“vehicle,” using the axiom that things which are equal 
to the same thing are equal to one another.

But is “horseback” a vehicle? Webster's dictionary 
says a vehicle is “that in which anything is or may he 
carried.” This might, one would think, include the 
saddle. But Webster, with a desire no doubt to create 
a controversy, qualifies himself and says further it is 
“any kind of carriage moving on land either on wheels or 
runners.” This word comprehends coaches, chariots, gigs, 
sulkies, waggons, carts of any kind, sleighs or sleds.

But never a word about horseback. It may be pre
sumed that Webster did not anticipate the milk license 
in the city under the limelight, when he defined the word, 
or the method some would use to evade the by-law.

Be this as it may, the city council where the law :s 
gotten over through a technicality, doesn't appear to be 
hiking steps to bring the horseback system of delivery 
under the vehicle‘sect ion. The members of it have either 
been outwitted by the new delivery man or they are badly 
ooled.

I’he controversy nevertheless remains. Is horseback 
milk-delivery vehicular delivery? If not, what is it?

---- *----

BUY A WATCH.
• umbersome methods in business should be discarded 

nd replaced by those of a scientific and systematic char
mer. The retailer or any other business man who sticks 
i the years gone by for his methods is going to have 
difficult row to hoe in the present and future.

A story was told by one of the speakers at the National 
miners’ Convention in Rochester, N.Y., last week, which 

■ell illustrates the point.
A young man had inherited a grandfather's clock 

itu his grandfather. For years the big clock had not

been running and stood in the garret covered with dust 
and minus considerable varnish. At last the grandson 
decided the clock would be a useful and attractive bit of 
furniture were it going.

It was beyond his skill, of course, to start the works. 
He determined to take it down to the town jeweler and 
have him look it over. Not being in very affluent cir
cumstances he could not afford cartage very well so 
decided early one morning to carry it to the clock maker. 
All went well till he was turning a sharp corner and 
accidentally bumped into a pedestrian with the result that 
men and clock went sprawling on the pavement.

The pedestrian picked himself up with much ill humor 
and rebuked the one who was the cause of his trouble.

“For God’s sake, man. why don’t you buy a watch!” 
he inquired in wrathy tones.

It is up to all of us to discard our “grandfather's 
clock” in business and getting down to the less cumber
some and more systematic “watch".

---•---
START LEAP YEAR DAY SALE.

The last day of February presents another opportunity 
to the grocer and general merchant to work up something 
special which will serve to arouse greater interest in the 
store and also work for better business.

February ‘2!) is “Leap Year Day” or the “Extra Day” 
of 1912. It behooves the merchant to take full advantage 
of this extra day presented to him to boom sales to the 
greatest possible extent. Whatever sales made this day 
are “extra” in assisting the dealer to beat his 1911 record.

If the “Leap Year” idea has been used extensively in 
a town or neighborhood since the opening of the year, it 
might be well to name this your “Extra Day Social." 
Repetition of an advertising scheme or heading soon 
causes it to lose its attractiveness. Thus the reason 
for the “Extra Day” idea.

It is well to have something special for this day. Some 
attractive figures might be quoted on a few articles. 
Better still make it a day on which to introduce some new 
line or lines which you have recently stocked and with 
which your customers are not yet well acquainted. Use 
your window, interior display and advertising towards 
this end.

Some special variety of goods might he featured, such 
as teas and coffee, canned goods, cereals or dried fruits. 
“The Extra Day is Canned Goods Day" or “The Extra 
Day is Dried Fruit Day,” might serve as an advertising 
slogan, while window and store could be made to work in 
unison with this idea.

The success of an extra day enterprise depends to a 
great extent on adoption of a catchy slogan.

The value of such special days in making sales should 
not be underestimated. When properly carried out they 
are a material help in improving business.

---- $----
EDITORIAL NOTES.

Don't count your collections until they are made.

Henry Johnson, Jr., the author of our articles on 
store management, receives a great many letters from 
readers of The Grocer for an expression of opinion. As 
he is answering these in the order received, those who 
do not see their questions taken up as soon as sent to us. 
will understand the reason. Mr. Johnson is desirous of 
hearing from any Grocer reader for suggestions, advice 
or opinions.

1)0



Many Canadians at Canners’ Convention
More Than Hundred Interested in Canning Industry Inspect Great National 
Exhibit of Canners’ Machinery and Supplies—Growth and Development of This 
Important Trade—Food for Thought for Retailers — Progress Made Through 
Publicity Campaign.

(Stall Correspondence.)

ROCHESTER, 
X. Y.. Feb. 15.— 
T h a t Canadians 
are much inter
ested in the asso
ciation of Nation
al Canners and 
allied industries 
was clearly de
monstrated by 
the fact that 
more than a hun
dred from the 
northern section 
of the continent 
were in attend
ance at the fifth 
annual conventionthe I’rcsalelil 's

tan..11 held here from
Feb. 5 to 9.

The convention was the greatest on 
record. It was the best from the stand
points of attendance, enthusiasm and in 
the quant it \ and importance of machin
ery and supply exhibits.

This i on vent ion of National Canner-' 
Association. Machinery and Supplies As
sociation and 1 tried Fruit and Canned 
Goods Brokers Association embraces 
members from all over America. The 
size to which it has grown, as indicated 
by1 the attendance of between 4.00(1 and 
5,000 visitors, shows the enormity of the 
canned goods business and the import
ance of it from a food supply considera
tion. Prominent speakers, not only in 
the industry, but those connected with 
the Chemistry Bureau of the Department 
of Agriculture, Institutes of Technology, 
Industrial Research, as well as the Com
missary General of the United States 
army, told of the development of the 
canned goods trade during recent years, 
the advances made in quality and the 
part borne by canned goods in the feed
ing of an army.

Canadians Inspect Exhibits Closely.
Probably the biggest feature of the 

convention, so far at least as the Can
adian canners present were concerned, 
was the exhibit of machinery and sup
plies in the Machinery Hall at Exposi
tion Park. These included tin cans, 
labels, solder, paste, seeds, salt, corn 
buskers, all kinds of canning machinery, 
apple corers, parers and peelers, canned 

Atom shakers and other articles the or
dinary |«erson never dreamed existed. To 
many visitors the exhibit was a revela
tion. There was never a moment that

Machinery llall was not extensively 
populated during the three days of the 
convention. The Canadians present in-

Canadians Present at
Canners’ Convention

•T. J. Nairn and W. H. Drynan, 
Dominion Canners, Hamilton ; C. E. 
limes, Sim cue. Ont. ; S. Pearce, 
Hlllier, Ont. ; W. A. Staley, Wel- 
ton, Ont. ; A. A. Morden, Wellington, 
• Mit.; .1. E. Jervis and A. Maclvvig- 
•m. Stratliroy. Ont.: J. A. Fuller, West 
Lome. Ont. ; .las. Chaseley, Belle River, 
Ont. ; C. F. Smith, Piéton; Thos. W. 
Kinney, Piéton: W. <i. I Mit tan, Aylmer ; 
W. T. Maepherson, IVtrolea; (5. M. 
Brunet. St. Etistaehe. I>ue. ; Arthur Al
len. Frankford. < Mit. : F. J. Wats-.n. 
Fraiikft»rd. Ont. : W. C. Oronk. Hunt
ington. (.Mie. : G. A. Willis. Hamilton. 
< Mit. : M. F. Smith and E. S. Thomas. 
o<h:i\va Canning Co.. < ishawa ; I >. J. 
W .-itérons. Brantford : A. T. Gahan. 
Ontario « 'aiming Co., Sarnia : II. A. 
Clark. Montreal: < "lias. II. Saylor, Hom
er S. White. A Y Sykes. W. Il Lusk. 
Ed. B. Purtelle. If. V. Cooper. F. < '. 
Cooper, of Bloomfield : II W. Bedell. 
Piéton; H. M. Chapman. Weston. Ont. : 
W. E. Bland ford. Mrs W K Bin ml- 
ford. Tims. A. Brown. Mrs. Tin s. A. 
Brown. F. Lavery. of Hamilton: S. Ed
gar Masten. Bloomfield; C. A. William
son. London: Thos. W. Smith. Hlllier : 
Ralph Smith. Bloomfield: I» Friar. 
Millier : .1 Wall. Wm Wall. C. (i. Mur
ray. Hamilton ; H. S. Drake. Port Rob
in* *ii : .T. H. Boyle. Cohourg : J. S.
Edgeeefllhe. BoWIll lnville : F. J. 
Seliem k. Hamilton : H. E. Edgecombe,
I Minn ville : .1. c. Danheiser. F. Beeker. 
Burford : W. J. Flynn. St. Catharines; 
Ed. Todd. Norman Todd. Grimsby : 
W. A. Crockett. Hamilton ; W. Me- 
Doiigall. Lakeport : Jas. It. Campbell. 
American Can Co.. Montreal : .T. R. 
Hav and <'has. B. Seawright. Essex : 
E E. Ball. Stratliroy: Jas. W Corner. 
Hamilton : C. Fretz. Vineland. Ont.; 
A W. Crow. Fenwiek. Ont. : Thos. 
Flynn. Trenton, i Mit. : I>. S. Whlttnll, 
Montreal: W. A. Carson. Napa nee : Geo. 
It. Jacobs. Winona : J. Wags ta ff. Ham
ilton : Jas. D T’sher. Qneenston, Ont. : 
W. P. Ehy. Eby, Blaln. Ltd., Toronto ; 
Jno. W. Hyatts. Piéton; Geo. Lauzon, 
St. Etistaehe. Que. : Job. Brunnette. St. 
Kustaehe. <pie. ; Thos. <5. D. Bell. 
Grirnsbv; !.. J. Laurin. Ste. Itorothee. 
One.: W. J. Brlggar. T. Vpt<m Co., 
Hamilton : W. M. Miller. Port Hope; 
.Tno. Tombs. C. II. Dougall A Co., Mont
real : Jno. A. Flynn. Garden City : 
J. F. Logan. St. Catharines : Wm. 
Taylor. Owen Sound : Fred. D.
Lea. Simeoc: A. ,T. Rhhards. Simeoe: 
S. Saunders and W. Saunders. Exeter ; 
Messrs. Staley and Graham. Frankford : 
Mr. Boulter. Niagara Falls : It. Edge
combe. Danville: IT. Edgecombe. Til
bury : Mr. Wright. Piéton: J. B. Orser. 
Colbome: Mr. Jacobs. Winona : Mr. 
Sea right. Essex : Mr. Hurbert. Lalng 
Packing Co.. Montreal; C. H. Kflhome. 
American Can Co., Montreal ; J. 
Beth une. G. W. Willis and Mr. Crockett, 
all of American Can Co.. Hamilton ; 
Mr. Williamson. Napa nee. Ont.

vluileil heads of many large firms and 
their employes, and every bit of machin
ery was earefully inspected by them all.

President W. R. Roach, of Hart, Mich., 
called the convention to business on
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Tuesday morning. Facts and figun f 
great interest to the retail trade, 0 
have the selling of canned goods in * r 
hands, were presented by various sp . 
ers illustrative of the phenomenal 
vances in demand, production, qn y 
and use.

Speakers showed how this art ici f
diet had revolutionized the feedit. f 
an army, and lmw it bus lessened , 
chances id' starvation to a great e1 t 
among sailors, fishermen and expie 
who meet with misfortunes on the

Samuel Hase rot, a Cleveland, • 
canner, pointed out that now a 
canned goods consisted of only ~p 
fresh fruit or vegetables, with add i 
oi -.ill. suvoir ami spring water, stic l 
by intense beat, and with no clien d- 
whatever present. These stale! 
were substantiated by United v 
Government officials, whose duty i1 to 
test the food supply of the nat :■> •
determine whether or not ......
mauiifaetured under t lie Food and I 
Act.

Canadian canned goods are n c > 
to be the equal, and in eases sap 
in quality to United Stales fund- -a 
that the retail dealer can have in> -i- 
tation in increasing their sales.

Protecting the Nation’s Health
The famous Dr. Wiley, chief of Id i 

of Chemistry of the Department • >i Ag
riculture. was one of the principal sp 
its at an open meeting in t'unvr 
Hall.

He spoke on The Conservation o’ a- 
tionnl Health, and emphasized tin e- 
cessity of Governments, as well a- 
ilividnals, doing their utmost to pm t 
the existence and spread of deadly 
lagiims germs. Had he had the iro\ 
ing of conditions relative to good d 
had health, he would have made d 
health enntagions, instead of disea.-.

The chief blame for spreadi1 f 
disease he laid to governments, f d 
and municipal. In places where 
measures were in force, and where < >:
were made to conserve health, di e 
was at a premium. Down in In *
there was an official who looked *
this. One could not now find a ft.' ;1 
grocery store there, so strict and c; ' 
were the laws.

Canners Packing Better Good
“Canners are finding out,” he m 

ed. “that it doesn’t pay to can ,r



THE CANADIAN GROCER

and that it doesn’t pay to can 
water. They are now giving us nutri
tious foods, which prevent the diminishing 
.,f vitality, and hence, infectious dis

uses. For one is not so liable to con- 
agiiin or sickness whose vitality is 
.real.”

An important address was given by 
.in. B. Wason, president of the National 
Vholesale Grocers’ Association of the 
nited States, on the need of business 
,'ii in our governments.

The Need of Business Men.
"It was the duty of every good nier
ont,” he said, ‘‘to see that the coun- 
v j< represented by business men. You 
niiol persecute the great industries.

are necessary to the stability of the 
.untry. Members of governments were 

■ often prone to overlook this and 
-ten to the general surface talk.”

Importance of Publicity.
More time was given to the quest ion 
publicity than to any other. Muring 

i-t year this has been a prominent 
\ of the secretary, but for the future

more extensive plans have been
,;..le.
Fanners, supply men and brokers, a- 
•I! as wholesale grocers, are all keen 

. extending this phase of the work. It 
dl work to their mutual benefit, and a 

I ol .'100.01111 is being looked forward

In the past there has been a great 
d of prejudice against canned goods, 

d to a large extent by the daily 
moss. ‘‘Cases of sickness,” as J. P.
' 'liicy. of liome. X. Y„ put it. ‘‘have 

" ‘ n known to be attributed to ptomaine 
poisoning, if the patient had eaten 
• unied goods at any time during a 

find of two years.”

Poisoning Cases Exploded.
tine of the important duties of Frank 

Gorrell, the secretary, has been the 
" "wing up of such reports, and out 

’oil eases of ptomaine |K>isoning re- 
u tied, not a single one was found to be 

to use of canned goods. The Publi- 
Fund is for the purpose of investi- 

’inff such reports, and for removing 
prejudice the people have to a large 
nt against canned goods. The Am
in Can Co., through its general sales 
t. 11. \V. Phelps, New York, made a 

" contribution to this fund. The 
■ rs, supply men and wholesalers are 
-sisting in the work. Addresses on 
due of this publicity campaign were
by J. P. Olney, Rome, N. Y.; H.

I‘helps, American Can Co.; C. L.
-. president National Brokers’ As- 

ion, Peoria. 111.; Walter B. Timms, 
ndesale grocery firm of Austin,

(Continued on page 48).

DOMINION WHOLESALERS IN CON
VENTION.

(Continued from page 34).

Our great excess of imports is evi
dence that we are going into debt 
at a rapid pace. There is need for 
much care in the selection of sub
jects for exploitation, so that we 
may pay interest on the capital 
borrowed abroad, and reap a rea
sonable margin of profit besides.”
To this, I think, every earnest, 

thoughtful Canadian will subscribe.
The Grange Alliance.

A rather curious incident occurred in 
the proceedings of the recent meeting 
of the Dominion Grange, which were ex
ceedingly interesting, bearing in mind 
the high color given to the discussion, 
when a speaker advocated an alliance 
between the farmer and the laborer. 
How the farmer is going to pay lower 
prices for his supplies by high wages 
being paid to the artisan, or the labor
er get cheaper food by the farmer get
ting higher prices for his products, is a 
question 1 cannot readily solve. Per
sonally. I would welcome such an al
liance. It would lead to a compromise 
of views aud would he educational and 
beneficial. What we want is the closest 
alliance among all classes, exercising due 
regard for the interest of all concerned, 
and thus tend to make us a prosperous, 
a " v. and a contented people.

There are many matters of interest to 
I he trade, to which I would like to refer, 
but my address is already too long. Let 
me remind you, in conclusion, that the 
objects of the Guild are:

‘‘To foster and promote the in
terest of, and goodwill among its 
members, and on broad and equit
able lines to advance the welfare 
of the wholesale grocery trade of the 
Dominion of Canada.

‘‘To eliminate or minimize abuses, 
methods, and practices inimical to 
the proper conduct of the business.

‘‘To establish harmonious rela
tions between manufacturer, jobber, 
and retailer, to the end that the job
ber be universally recognized as the 
best channel through which the 
manufacturer can distribute his 
products to the retailer.

‘‘To assist in the enactment and 
enforcement of laws, which, in their 
operation shall deal justly and 
equitably with the rights and inter
ests of the consumer, retailer, job
ber and manufacturer.

‘‘To have business conducted on 
legitimate lines, to discourage dis
honest practices and the subsidiz
ing of jobbers' employes by manu
facturers.”
These objects should be observed if we 

are to have the confidence and respect
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of each other and of our fellow citi
zens. We must lay broad and deep the 
principle of honesty in business, and act 
upon it, as the foundation of our daily 
life and conduct. With unswerving de
votion to what is right, let us build a 
character for ourselves that will make 
our homes happy; enable our children to 
follow our example with pride and satis
faction; prepare us as a Christian peo
ple, not only to uphold the stability and 
integrity of the state, but inspire us 
with a firm belief in that great truth 
that “Righteousness exalteth a nation.”

References to the Address.
Archibald Miller congratulated the 

president on his address and referred 
particularly to terms of credit adopted 
by Ontario wholesalers, but suggested 
eliminating the interest clause. It should 
in his opinion be net 30 days without 
discount for cash.

F. T. Smye and II. C. Beckett also re
ferred in complimentary terms to the ad
dress. Mr. Beckett proposed that it he 
printed in pamphlet form and distribut
ed among the trade. He made a motion 
to this effect.

Wm. Georgeson. Calgary, suggested 
that the rejxirt be printed and circulat
ed to-morrow morning so that the mem
bers will have an opportunity to study it 
and discuss it intelligently.

Zeph. Hebert added his commendation 
to the address. Many good ideas were 
expounded and the address should prove 
beneficial to all. It certainly should be 
printed and spread broadcast.

T. B. Escott, London, concurred also 
in this view and it was decided to print 
the address and circulate it in pamph
let form.

Address by Zeph. Hebert
“The Essentials of a Credit Man” was 

the subject of an address next read by 
Zeph. Hebert. Iludon. Hebert & Co- 
Montreal. It was as follows:—-

Essentials of a Credit Man.
Art address containing much food for 

thought was that given by Zeph Hebert. 
Iludon. llehcrt & Fie- Montreal, on the 
“Essentials of a Credit Man.” It was 
as follows:—

“At the request of our worthy presi
dent. I have prepared a paper, the 
subject of which is: ‘The Essentials of 
a Credit Man. ’ Of course, the opinion 
that I have formed in this respect may 
probably not he shared by everyone. 
Nevertheless, it is by the interchange 
of views and ideas that the real and true 
notion of a thing may lie brought to 
light.

“What I consider to be the real char
acteristics of a credit man are, first and 
above all. intuition and keen insight.

“If one is not gifted so, I claim that

4
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lit* lacks I he essential elements which 
constitute the ideal credit man.

•‘Tuition and experience are un
doubtedly very valuable assets, but, if 
they are not backed up by the true es
sentials. they lose much of their useful
ness.

•*_It comes to this, that the-credit man 
must he able and apt to size up a pro
spective client in a very short time. And 
lie cannot do so unless he is endowed 
with those attributes, which are inher
ent to his functions.

• • Now, how is the credit man to per
form his work, and what has he to find 
out in one that wishes to enter upon 
business intercourse with his firm?

What is Left Unsaid.
"He has to allow the man who asks 

for credit to speak and lay before him 
his reasons for his doing so. And, as 
regards this, lie must be so well up in 
his work that whatever the applicant 
does not say or forgets to say. he must 
very quickly notice and use skill in find
ing it out.

• "Now, let us take, for instance, a 
young - man who wishes to start a busi
ness of his own. and who calls on the 
credit man of a firm, with the intention 
of soliciting a line id' credit.

• ‘ What has the credit man to find out 
qhout him ? Very often these beginners 
have very little capital, and. therefore, 
if the credit man finds out that it is de
sirable to open an account to one of 
them, on what grounds is he justified in 
doing so?

"The financial responsibility being 
very little, then there must he another 
responsibility which is, of course, the 
moral one.

“And what constitutes this last re
sponsibility ? Knowledge of the busi
ness. good schooling and training, sound 
judgment, honesty, ambition, energy, 
working power.

“If one has all the above, then he is 
worthy of confidence, and he can be 
trusted for n line of credit.

When Insight is Needed.
"It is there and then that the credit 

man has got to use his intuition and 
keen insight which will enable him to 
appreciate fully his man and rest satis
fied that he has all those characteristics 
which command confidence.

••One may reasonably remark that, in 
no few eases, many of the possessors of 
the so-called moral responsibility may 
lack some of the features already point ■ 
ed out.
“I admit this, as it is not every one’s 

privilege to be so endowed, yet some of 
those traits may exist in one in such a 
marked degree that they may offset those 
wanting.

"Again, the credit man has got to 
bring fully into action his essentials, so 
as to determine if the commanding fea
tures are of such a nature as to over
whelm the shortcomings.

"The innate credit man soon finds it 
out. or rather he has that feeling that 
guides him either the one way or the 
other.

“These essentials will naturally bring 
to one assurance and self-confidence, 
which will enable him to take a very 
quick decision.

Depend on First Impressions.
• ‘ Now. once a decision has been taken, 

it always proves bad policy to change it. 
as. as experience has taught, the first 
impression is always the best.

“One may say that there arc many 
clients that the credit man never sees, 
and. therefore, where does his intuitive 
power come in ? The reply is that he 
has got to exercise it through the instru
mentality of the traveling salesmen, and 
to be enabled to do so. he must have 
studied very minutely each and every 
one of them as regards the bent he may 
have in referenee to the sizing up of 
one.

“Therefore, when a new client is re
commended bv a traveling salesman, the 
credit man being fully aware as to what 
extent he can place reliance in the apti
tudes of a particular salesman, in this 
respect, can at once determine the worth 
of the recommendation and act upon it.

Early Action Advised.
“Tn a general way. the credit man 

must ever he vigilant, as nothing should 
escape his notice. He must follow every 
account very closely and detect at once 
any laxity or remissness which ought 
to lie investigated immediately, and acted 
upon, if need there be.

“Even those accounts that are con- 
sidered to be indisputable and absolutely 
safe must, as a matter of principle, he 
watched carefully.

“Tn this respect, although the intui
tive power of the credit man need not he 
exercised to the full extent, yet. it ought 
not to relax all the same.

“The functions of the credit man are 
of such a nature that he should he pick
ed out with great care by every firm.

“Tndeed. in a business organization. h° 
is called upon to fill one of its most im
portant parts.

Places Credit Man Before Salesman.
“A full pledged credit man is worth 

more to a firm than the ablest salesman, 
and this, on account of his functions, 
which require great tact. Tt is he who 
opens up accounts, who lays down the 
policy to he followed in connection with 
each and every one of them, and who
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may also, when lie thinks fit, close au 
undesirable one.

• ‘Oftentimes he will be called upon t 
grant favors to clients, either with r- - 
ncwals or in exercising tolerance. Then 
fore, any mistake he may make in th: 
direction may have the effect of liavi 
a firm lose a good client through ho 
of tact or judgment.

“On the other hand, through want 
judiciousness, if too lax with a cost 
mer. it may bring about a loss to t 
firm.

“That is why in many business liou- 
the functions of credit man are alwa 
held by a member of the firm.
“It is obvious that the credit man - 

help very largely to the development a 
progress of his firm, just as he can. 
the other hand, prove to he harmful 
it.

“To resume, the functions of t 
credit man are so important ami tic 
arc of such a particular nature, that 
who wishes to discharge them pro pc 
must he endowed with the essentials , 
ready pointed out : intuition and ki 
insight.”

A resolution was passed that Mr. II 
bert’s address he printe^ in the minim 
and circulated was moved by A. H. I*a: 
ford. Davidson \ May. Toronto, and M 
C. Cross, Hall & Fairweather. St. Jo 
X. R. who referred to it in most comp, 
mentary terms. President Hugh Blai 
and II. <’. lh-ckett added their appro : 
tions.

TUESDAY MORNING.
On opening the Tuesday session-., il 

C. Beckett, Hamilton. Ont., discus • 
the Contract Selling Plan of placing pm 
prietary articles on the market. He re 
from report of the Ontario Guild me 
ing last July, which was adopted by 1 
Ontario trade and signed by the me 
hers. This explained the character 
the system whereby manufacturers liv, 
the price of their product to the ret; 
trade to prevent cutting.

The Rights of the Trade.
K. F. B. Johnston. K.C., followed w 

an address on “The Eights of the Tri 
and Manufacturers.'’ It will herein- 
tiered. Mr. Johnston was the defend, 
counsel in the Wholesale Grocers <- 
ease, which was concluded three ye 
ago.

One of the chief contentions of V 
Johnston was that men could unite 
the purpose of self-preservation ; that 
the work of self-preservation pr 
might be raised. But, he declared, pri- 
could not be unduly enhanced sinm 
and solely with that one object in vi- 
Neither could a body of men unite 
create a monopoly in restraint of tra

“In all movements,” he said, “ 
derlying whole schemes there ware so
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principles that must be considered on 
the erection of the foundation, having 
respect to the future.

“The whole success of a body of men 
depended in the first place on unity. The 
United States and Dominion of Canada 
were a combination of units. Unless 
unity exist among the various parts the 
whole will fail. Workmen who unite 
succeed because they acknowledge a sov
ereign head, witli the result that they 

t tre standing to-day against capital in 
a way they never stood before.’’

Unity Must be Permanent. 
Besides unity, continuity was neces

sary. “The working out of the final 
end needs unity for 365 days in the 
year, and not simply at your conventions 
here once a year. Continuity has built 
railways against all obstacles. Persist
ent struggle has given us our civil and 
religious rights, and it is needed in your 
association,’’ said Mr. Johnston.

“The individual in the association, to 
make it successful, must be subservient 
to the government of the body. There 
should, too, be an observance of trust 
and confidence and business morality, ami 
lastly, no organization can succeed un
less possessed of business courage.

“These result in the object desired 
and ultimate success of such a body of 
men as the (iroeers’ liuild.

Law Gives Right to Unite.
"You have the right by law to unite. 

You can form a union at any time un
der any circumstances, if you bear in 
mind that what you do in your union is 
necessary to your self-preservation.
“If men unite for the sole object in 

view to raise the price of sugar from 
5 to 7 cents per lb., then that js a con
spiracy against trade and is illegal.
“But if necessary for your self-pre

servation and the general welfare of the 
trade, I take it. that the law justifies 
the reasonable raising of prices. Com
bines are not illegal on that basis. They 
arc only illegal when they unduly cn- 
1 at nee prices or prevent competition.

“When prices are raised under the 
two methods named, although the re- 
'iilis may be the same, the motive power 
- entirely different. One is done with

out any necessity therefor, anil is il- 
•egal; the other becomes necessary in 
tie interests of trade, and is legaL” 

Trade a Condition, Not Fact.
Mr. Johnston gave some strong argu- 

"iits why changes in methods of trade 
■•re necessary to illustrate the conten- 
>n that trade was not a •law.’ but 
'■rely a ‘condition.'
“Trade is not a law," lie said, “nor 
contract, nor a principle, nor anything 
“ting as a fact. Trade is a condition 
allairs, an evolution of certain condi- 

iis resulting from the manufacturing, 
"lesaling ami retailing of goods.
' What was good t rade 40 and 50 

■ irs ago is not good for to-day. We

improve conditions, and in order to suc
ceed it is necessary to improve the con
ditions of trade.

“The law says if that is the object 
it is not illegal to unite and not punish
able. You have to meet the varying 
changes in conditions that you or the 
retailer or consumer do not suffer. You 
have the right of co-operation with cer
tain lawful principles in view. You have 
the right to eo-o|ierate for purposes of 
economy, Imiter facilities for running 
your own business and right to co-oper
ate in the interests of wholesale grocers 
in Canada.

The Making of Profits.
“You also have the right to make 

your tenus and profits, so long as you 
are not unreasonable. You are justified 
in making them more advantageous to 
your general welfare, and in doing so 
you are beyond the reach of the law.’’

Kreil Suive. i,f Hamilton, took an active part 
In the ilclitieratfnne.

The complication of trade through 
wholesale and retail channels made much 
consideration necessary. The wholesaler 
and retailer in a way were agents of the 
manufacturer. The latter wanted, of 
course, to get as much profit over cost 
of production as possible. But he has 
compel it ion to meet ami so must place 
his product at a reasonably low figure 
to secure his share of business. Whole 
salers had to purchase through the manu
facturer and pass the goods on to the 
retailer at a fair margin, and at the same 
time see that the retailer could sell those 
goods as cheaply as possible to the con
sumer.

Making Living Profit.
“Your test should be: ‘Is the price 

enough to enable me to have a fair pro
fit?’ You must go on amending until 
you have that living profit. As long as 
the increase is not more than a living 
profit it does not come within the law. 
If you are ever called to court, that is 
the point you will have to explain.’’

41

The Wants of the People.
The sjieaker next took up the now 

time-worn question of Cost of Living.
“It is alleged the cost of living is too 

much,’’ he said; “that it has increased 
too much, due to combines or conspira
cies. Take any of you who were in busi
ness 25 years ago. Are you making as 
much profit as you did then?

“Twenty years ago rent which was 
#15 or $16 is now $25 and more. A very 
important reason for the advance in cost 
of living is the increased wants of the 
lieople. Theatre seats then were ->0e, 
whereas now they are $1.50 to $2. Com
mercial travelers cannot go about the 
country unless they pay about double 
what they diil 20 years ago. The day 
was when we would be content to wear 
the old fullclotb tweeds produced on a 
hand loom at 25c or 31k1 a yard. To-day 
we must have our tweed at $1.50 and 
$2, and the tailor charges us more for 
making than the cloth costs.

Desires of Humanity Reign.
“If we could limit the desires of hu

manity we. would have lower wages and 
cheaper goods. The mode of life, the 
method of dressing have all been ad
vancing and wages are a great deal 
higher to enable people to live.”

Relation With Manufacturer.
“If you succeed you must exhibit the 

greatest good faith to yourselves and to 
the manufacturer. But you will have 
interlojiers. You will find that while 
OH nut of a hundred are endeavoring to 
carry out their contracts and agreements, 
the one will lie cutting prices and be
traying the association. It is better to 
have 56 men and all honest than 500 
with one dishonest. If an individual 
member interferes with the smooth run
ning process, the whole fabric will be 
disorganized. The beginning and the 
end of an undertaking must be seen at 
the same time.

“You want a handling profit on the 
goods. You must have a margin for 
losses, interest, discounts: you want a 
margin of safety for the future. That 
is your position. The manufacturer 
wants the highest price he can get be
cause yon can only get the article 
through him. If there were no com
petition. prices on many goods would be 
much higher than they are."

Advises Conferences.
Touching on the t'ontract Selling Plan, 

Mr. Johnston could not see any objection 
to a fair and full discussion with the 
sugar, tobacco, canned goods men, etc., 
because prices would then be dealt with 
from actual knowledge of conditions. By 
seeing the manufacturers and laying 
before them exactly your position a 
great deal of good results would follow. 
Leave them to fix their own prices, so
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long as you can agree with them on your 
margin of profit.

“The manufacturer has what you 
haven't. Bulk of the manufacturers 
have bonuses by way of a protective tar
iff. which benefits them by lessening com
petition from outside sources. But you 
lose by having to carry a more valuable 
stock than otherwise would be the case 
if competition were greater.'’

Commission on Trade.
A board or commission was suggested 

similar to the Railway Commission to 
settle matters of dispute or argument in 
trade. The only place to settle such 
matters now is in the criminal court, 
whereas they should be settled in civil 
courts.

Mr. Johnston made a strong arraign
ment of the Combines and Investigations 
Act of 1910. “It must have been hewn 
out of a block of wood by a broadaxe,” 
he declared. Six men had power to hale 
a suspect before a judge, who, if he 
thinks there is enough evidence, com
mits him to a Board of Investigation 
for trial on stated facts, gazetted, etc. 
If the alleged offence is continued after 
10 days a fine is imposed at so much per 
day. Later on the defendant may be 
acquitted in court. “There we have two 
tribunals and different verdicts and dif
ferent penalties for the same offence—a 
state of law which is an outrage."

Term “Combine” Not Defined.
The same Act. he stated, gave differ

ent definitions of combines. It would be 
only justice, he considered, that if the 
alleged “combine in restraint of trade” 
were found not guilty, the six complain
ants should shoulder the costs.

In closing, he urged the trade to be 
honest with themselves in the observance 
of the Secret Commissions Act. which 
should be made clear to everyone.

A vote of thanks, moved by H. C. 
Beckett and Z. Hebert, was tendered Mr. 
Johnston.

TUESDAY AFTERNOON.
Association Loyalty.

F. T. Srnye gave an address on “Asso
ciation Loyalty,” which was the open
ing of the session on Tuesday afternoon. 
His address was as follows :

“The Jtibject which has been assigned 
to me is one of such wide scope and so 
inexhaustible and far-reaching that it 
embraces the whole conduct of our 
everyday business life. Loyalty in every 
sense is the foundation of national and 
commercial honor. It has been from 
time immemorial, and will continue to 
be, the base through all ages, therefore,
I say it is a large subject, and if the 
few thoughts that one person could com
pile can only create some light on the 
importance of individual and collective 
loyally, as applied to the grocery busi

ness of our Dominion, will feel amply 
compensated for the privilege of speak
ing to you to-day on this subject.

“In reviewing the trend of trade in 
this vast and growing Dominion we can 
look back to the days when Canada had 
but few wholesale grocers and when the 
business conditions were not so strenu
ous as they arc now, the volume was 
smaller and the business was carried on 
with small expense, and there was no 
such a thing as an association or trade 
conventions, but some of those pioneers 
tell us that they had trade evils to con
tend with in those days, principally 
price-cutters who demoralized profits 
while they remained in business, but 
who, as a rule, generally made a failure 
and were soon gone and forgotten.

Number of Houses Increased.
“To-day, however, conditions are dif

ferent. the volume of business and the 
number of houses have vastly increased 
with the growth of the country, and it 
has become more vitally important to 
form associations " to regulate the dis
tribution of the many millions of dol
lars of foodstuffs which are handled by 
the wholesale grocers of the country, and 
it is a serious responsibility which has 
been placed upon you to establish the 
commercial status of the grocery trade 
so that our successors can build wisely 
on the foundations we are laying; and 
I feel that our progress is slow, owing 
to the lack of interest in many of the 
provinces, but it is never too late to 
mend our ways.

Association’s Work in South.
“In reading accounts of the progress 

made in the last few years by the Na
tional Wholesale Grocers’ Association of 
the United States, I cannot help but 
feel that we are very lax in our duties 
as business men of Canada when we do 
not follow their glorious example. The 
National Wholesale Grocers’ Associa
tion of the United States have a most 
complete organization, with head offices 
in New York, where a competent staff 
is employed to keep the entire trade post
ed. and although the expense of such an 
organization is great, the outlay of each 
individual firm has been repaid a thous
and-fold ; the interest is maintained by 
the appointment of committees to carry 
on the various sections of the work and 
by the appointment of directors in al
most every jobbing point, thereby assur
ing uniformity in the work, and that is 
where we fail. One province knows noth
ing whatever of what is going on in 
other provinces, through lack of organ
ization, and the time is now, at this 
meeting, for us to do something to
wards better organization throughout the 
Dominion.

Where Much Trouble Arises.
“If we neglect our duty in this re

gard we cannot help but have confusion,
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and the longer you hesitate the worse it 
will be for us all. We must cultivate a 
greater degree of confidence in our com
petitors. Trade jealousies are the cause 
of most of our trouble ; we are too ready 
to believe ill of our neighbor and to take 
the word of our travelers, who, in turn, 
are loaded, instead of personally inter
viewing your competitor to find out his 
side of the case. And if you will adopt 
this method you will discover very often 
that there is no foundation whatever to 
your charges. Many cruel injustices are 
practised by hasty judgment, and those 
of you who have experience know this 
to be so.

Classes of Jobbers.
“In my experience as a Guild officer, 

in the work of having agreements signed 
for the betterment of trade conditions,
1 have found that the jobbers of this 
province are divided into three classes, 
viz. :

1st. The houses who sign an agree
ment and who back up the officers of 
the Guild and are ready to make sacri
fices.

'2nd. The houses who sign up, but who 
are lukewarm, and at the first provoca
tion. whether real or imaginary, fall 
down.

dnl. The houses who sign anything 
presented to them and who never intend 
to keep their word.

“Of the first class there is nothing 
we can say too praiseworthy. They arc 
the men whose good name cannot lie 
bought with filthy lucre and who have 
huilded their business integrity on a 
solid rock, which no tide will ever wash 
away, and when this battle of life is 
past we will say. ‘ Well done, good and 
faithful,' and will write their obituary 
in classical language.

The Good Example.
“To the second class 1 would suggest 

that they look around them and figure 
out the houses who are the most suc
cessful in their business, and you must 
conclude that it is the house who stands 
for good business morals who always 
succeeds. Make up your mind to hack 
up your association in their commend
able work, and even at personal sacri
fice, as it will be only temporary, as with 
class one and two united, class three 
will be so ostracized that it will soon be 
promoted to the higher grade. The 
house that wavers is the food on which 
the crooked house feeds and often de
stroys the whole structure. Dare to be 
a Daniel, dare to stand alone, where busi
ness honor is at stake.

Conscience and Cowards.
“To the third class, embracing the 

agreement-breaker and secret rebater, 
we are forced to say they have the con
tempt of every honest man, and in their 
inmost soul they must hate themselves 
‘for conscience makes cowards of us
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all. ’ We are glad to say, however, that 
this class, whereas they create all the 
trouble, they are in the great minority, 
and it is our duty to stamp out this evil 
with all our might. We have laws that 
can reach this class, but we have been 
too generous in our nature to enforce 
them, but there is an end to everything, 
and we hope that we will eventually he 
able to eliminate this class from the gro
cery trade of Canada. We have tried 
educational methods ; let us continue 
them, for, ‘ while the lamp holds out to 
burn. t|ie vilest sinner may return.’

A Plea for the Future.
“Move away from cliques that are 

crooked, to the hilltops of mightier 
thought. Don’t try to undermine your 
rival ; it only comes home to you. You 
don’t need to do this ; have confidence 
and go on. Let us be nation-builders— 
be men of sight, for opportunity is 
knocking everywhere. As someone has 
written: 1 Thank God for a country of 
good hard work, where men raise blist
ers and do not die of gout, where it is 
not birth or rank, but get-up-and-get 
that makes great men.’

*‘Mav we grow, may our present he 
happy, and may the future be one of 
steady progress, and may we understand 
that that which is worth having costs 
time, costs labor and sometimes blood.

Loyalty to Manufacturers.
An address by 11. <’. Beckett, of Ham

ilton, on “Loyalty to Manufacturers,” 
followed, in which expressions of opin
ion were made regarding the standing 
by contracts made between manufactur
er and wholesaler, and the consideration 
of the wholesaler by the manufacturers.

The Bulk Sales Act.
‘•The Credit K.xchange" was the sub

ject of an address by L. J. Ball, secretary 
of the Ontario section of the Canadian 
Credit Men's Association, in which he 
touched upon the operation of the sys
tem and the Bulk Sales Act. The Grocer 
has in previous issues gone into 1 his -ab
ject fully, but extracts from Mr. Ball’s 
address will he interesting.

“The Credit Men's Association.” he 
said, “stands for one Federal law cov
ering bankruptcy, as opposed to as many 
provincial laws as there ar-‘ provinces. 
We stand for a law under which a judg
ment secured against a debtor in any 
one province will hold against him in 
any other province. We stand for a law 
to prevent the giving of cheques without 
fuuds in the hank to cover them. AYe 
have now under preparation a Bulk 
Sales Act, which will be introduced a* 
the present session of the Ontario Legis
lature, by which any trader, in order to 
dispose of his goods in bulk, must get 
the written consent of at least CO per

cent, of his creditors, otherwise the pur
chaser can be held for any of his lia
bilities. Such an act has already been 
passed in Manitoba, Saskatchewan and 
British Columbia, and will, I believe, 
come before the Legislature of Alberta 
at this session.

“You listened yesterday, with much 
pleasure and profit, to a very able ad
dress by Mr. Hebert, on “The Qualifi
cations of a Credit Man.” lie referred 
to the need in a successful credit man 
of experience, tact, knowledge and in
tuition. The purpose of our association 
is to help the credit man broaden his 
experience, as well as develop along all 
the other lines mentioned and, at the 
same time, help him to better safeguard

X U •

Sci-retary Stiinlry Cook saw the funny sides 
to the banquet addresses.

tin* interests of his firm in the matter of 
vtxvmtintr credits.”

The “Selling Direct” Question.
General discussions took place regard

ing some manufacturers selling direct 
to the retail trade in small, as well as 
large quantities, members considering 
this to he unfair to the wholesalers who 
were asked to compete with the same 
goods at wholesale prices. It was main
tained that the best system to pursue 
in such a case would lie to appoint manu
facturers’ committees from the various 
guild members in each province and 
confer with the manufacturers in ques
tion. Assistance could also he given by 
the Dominion Guild, if necessary.

Canned Goods Delivery.
The question of contracts with the • 

Dominion fanners was also on the board, 
particularly in respect to the percentage 
of delivery on wholesalers’ orders. As 
pointed out in The Grocer some weeks
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ago the canncrs, who, by the way, were 
complimented on their methods in the 
past, will this year deliver sixty per 
cent, of tomatoes, peas, corn and beans 
based on orders of last year. The Dom
inion fanners were represented by 
J. J. Nairn, R. L. Innés and \V. R. Dry- 
nan. In event of the canncrs not being 
able to supply the entire orders, whole
salers will, after getting their percent
age, lie free to buy in the open market, 
as many were forced to do last season 
on account of short packs.

AA'. P. Ehv, Toronto, raised the |w»int 
of the numlier of brands of canned 
goods and considered the interest of • he 

trade would lie best served by lessening 
it as much as possible. It was frequent
ly the cause of delayed delivery, delays 
in checking, etc.

AY. II. Drynan stated ‘lie canner- were 
■Viximts to reduce the number, and sug
gested the wholesale trade cutting out 
private brands. This would be appreci
ated by the canncrs.

Supplying the Retailer.
A. K. Provost, Provost & Allard. Ot

tawa. asked the convention to consider 
the advisability of placing the retailer 
upon a similar contract basis as the 
wholesaler. Tlios. Wilson, Groceries 
Limited. Toronto. op| wised tlii- on the 
grounds that each wholesaler should le 
res|wmsible for what percentage of re
tailers’ orders he should deliver. Pom- 
petition was too keen, he maintained. 
This was the general impression. Mem
bers told of having to go into the open 
market to purchase tomatoes at a much 
higher price than $1.15—the opening— 
and to supply their trade with 100 per 
cent, although it meant an actual loss 
to them.

The New Officers.
After the pa.—ing of a numlier of com

plimentary resolutions to the president, 
committee in charge of the banquet, etc., 
the election of officers was made with 
following results:—

President—Archibald Miller, White
head & Turner. Quebec. Que.

Provincial Vice-Presidents:—
British Columbia.

Percy Wollaston, Jr., Wilson Bros.
Alberta.

AY. Georg* son. Gcorgesiin & Pu.. Cal
gary.

Manitoba.
II. R. Gordon, the Podville Co.. AA in- 

nipeg.
Ontario.

Thos. Kinnear. Toronto.
Quebec.

Zepb. Hebert. Hudon. Hebert & Pie.. 
Montreal-

New Brunswick.
AA*. P. Cross. Hall & Fairweather, St. 

John.
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Nova Scotia.
R. M. Symons, R. B. Seeton & Co., 

Halifax.
Dominion Secretary—J. Stanley Cook, 

Montreal.
Wholesalers in Attendance.

Among those Canadian wholesalers 
present at the convention were the fol
lowing:—Fred. T. Smye, Balfour, Smye 
& Co.,- Samuel Vila. James Turner Co., 
IT. C. Beckett. W. II.' (iillard & Co- 
Hamilton. Ont.: R. F. Randolph, A. F. 
Randolph & Sons, Fredericton, X. B. : 
J. F. Edgett. Reed Co.. Ltd.. Moncton, 
X. B. : Archibald Miller. Whitehead & 
Turner. Quebec. Que.; Jas. R. Gardner 
and H. W. Chamberlain, the F. .1. Castle 
Ltd.. Ottawa. Ont.; J. II. Gilmour. Gil- 
mour & Co., Brockville. Ont.; R. J. Car- 
son. Kingston. Ont.; Wm. C. Cross. Ilall 
& Fairweather, Ltd., St. .John, X.B.*; 
A. Foster. The Young Co.. North Bay. 
Out.; Hugh Blain, F. J. Ehy, AY. P. 
Eby and H. D. Ehy, Ehy. Blain, Ltd. 
Toronto: J. Medland. Medland Bros., 
Toronto: F. W. Humphrey, Toronto: 
James Macpherson. Glaseo Co.. Hamil
ton : .Tno. H. Tnce. Perkins, Ince & Co- 
Toronto: A. McPherson. Elliott Marr &

Toronto. Feb. 15.—The banquet given 
on Monday evening by the Toronto 
wholesalers to the visiting delegates at 
the Dominion Wholesale Grocers' 
Guild convention was a pleasing diver
sion to the steady work done during the 
day.

The King Edward meeting room of 
Monday was transformed into an elab
orate banquet ball. The guests, apart 
from the visiting wholesalers, included 
Sir John Gibson. T.ieut-Governor of On
tario, Archdeacon Cody, W. P. Gundy, 
Toronto Hoard of Trade, and a large 
number of representatives of manufac
turing' concerns.

Hugh Blain, president of the Guild, 
presided ami in many happy speeches 
introduced the various speakers. Mr. 
Plain referred to the recent honor con
ferred by the King on Sir John Gibson, 
and to his life of patriotic and zealous 
devotion to his country. Sir John, was 
given three hearty cheers and a tiger, 
when he rose to acknowledge the com
pliments.

“The wholesale grocers" association 
was." lie wittily remarked, “composed 
of that division or class that might be

Co., London, Ont. ; Samuel Screaton, E. 
Adams & Co., London, Ont. ; W. George- 
son, Georgeson & Co., Calgary, Alta. ; 
Jno. Ross, St. Catharines, Ont.; A\T. G. 
Armstrong, The Young Co„ North Bay, 
Ont.; AX'. T. Duncan, The A'oung Co.. 
Sudbury, Ont.; A. H. Paflford, Davidson 
& Hay. Toronto; Armand Chaput, L. 
Oliaput Fils & Cie- Limited. Montreal; 
Cyrille Paradis. Langlois & Paradis, 
Quebec, Que.; A. St. Laurent, A. Carrier 
& Fils. Levis. Que.; A. Desrocher, La- 
londe & Desrocher, Montreal; Thos. Job- 
in. .Tobin ATarrin Co., TXTinnipeg, Man.; 
F. J. Healey, Geo. E. Bristol Co- Hamil
ton, Ont.: Alpli. E. Provost. Provost & 
Allard, Ottawa, Ont.; H. T. Wilson, Gro
ceries Ltd., Toronto; Mr. Logan, David
son if; Hay. Toronto; Z. .Hebert. Tltidon 
Hebert X" Cie. Montreal: Jn >. Dillon, A. 
AT. Smith & Co- London: J F. Smyth. 
Windsor, Ont. ; W. Ince, Perkins, Ince, 
Toronto; Ross Humphrey, Toronto: 
Thos. Kinnear and T. II. Kinnear. Tor
onto: Frank Sloan. John Sloan & Co.. 
Toronto: J. S. Roger, J. B. Renaud & 
Cie. Quebec. Que.: W. G. Craig, Kings
ton. Ont.; S. Gagnon, Gagnon Garant. 
Limitée. F. Armstrong, Warren Bros.. 
Toronto.

termed, ‘the boys’ and the good fellow
ship existing had taken all the stiffness 
from any formality that might have 
been present at first."’

Again be said referring to IL C. 
Beckett: “1 used to meet him occasion
ally on the streets of Hamilton some 
years ago and always congratulated 
him that lie was still at large.” He 
gracefully and modestly acknowledged 
the president’s compliments on the 
honor of Knighthood he recently re
ceived.

Advocates Technical Education.
Archdeacon Cody replied to the toast 

to Canada. He explained his connec
tion with the trade by being among the 
ranks of the consumer, and the consum
er was necessary to the wholesaler. His 
address was along lines of morality and 
ethics in business and was greatly ap
preciated. He strongly advocated 
young Canadians gaining technical 
knowledge and the learning of French 
as well as English to assist them in their 
business. For such, he maintained, 
Canada presented a fair field and a 
splendid opportunity.

• i

W. P. Gundy, vice-president of the 
Toronto Board of Trade, who was mis
taken frequently during the evening for 
Wm. Georgeson, of Calgary, was an
other of the speakers. He showed the 
connection of the Board of Trade with 
the advancement of trade and com
merce. Its duties included getting good 
roads, efficient canal service, opening of 
unexplored territories, pulp lands, 
waterpowers, etc.

Zepli. Hebert. Hudon. Hebert & Cie. 
Montreal, who contributed many sug
gestions during the convention, also re
plied to toast to “Our Guests.” Mr. 
Hebert referred in terms of commenda
tion to the principles involved in Arch
deacon Cody’s address, and pleasantly 
remarked that when next he came to- 
Toronto he would give his address in 
French and would expect all to lie able 
to listen to him intelligently. He noted 
the very friendly relations between the 
Quebec and Ontario wholesalers—this 
entente cordiale was necessary to their 
welfare at large. Competition would of 
course ever exist but business could be 
carried on in a pleasant manner and 
those elements eliminated that proved 
disadvantageous. The fundamental 
principles of right and justice were con
ducive only to good results to all con
cerned.

Music and songs interspersed the 
program and added to an enjoyable 
evening.

WHOLESALERS SELLING DIRECT.

Retailers Confer on the Subject—Left
To Individual Towns and Cities.

Toronto, Feb. 1.1.—AX'. J. -Alellen, 
president of Brantford Retail Grocers 
ami J. A. McIntosh and Jno. O. Carpen
ter representing the Hamilton Grocers 
were in the city on Tuesday, attending 
the convention of the Dominion AVliole- 
sale Grocers’ Guild. They held a 
conference with local men on the 
question of wholesalers selling direct to 
hotels and other consumers, a matter 
which has frequently of late been dis
cussed by associations throughout the 
Dominion.

They decided that in view of the dif
ferences in conditions existing at dif
ferent centres, it would be well to leave 
this matter in the hands of each indi
vidual association. As every town has 
certain conditions peculiar to itself, the 
question is such as could hardly be 
handled to the best advantage by the 
trade as a whole.

AT. Aloyer, of Toronto, represented 
the Retail Merchant’s Association at 
the conference.

COMPETITORS MEET ABOUT BANQUET BOARD
Pleasant Entertainment on Evening of First Night of Whole
salers Convention—Addresses by Guests in Response to 
Toasts.



Another Advance in the Sugar Market
Following 10 Cent Increase Noted in Last Issue Market Advances Another 
10 Cents on Saturday—Outcome of Brussels Convention Affords Little Relief 
—Cuban Crop Backward—Evaps. Hold Firm Position—High Price of Potatoes 
Increases Bean Consumption—Prunes Firmer in Winnipeg But Easier in Mon
treal—Primary Markets in Rice Strong.

QUEBEC MARKETS.

POINTERS—
Sugar—Now at *5.55 per ewt.
Prunes—Easier.
Shelled Walnuts—Decrease.
Montreal, Feb. 15. — Notwithstanding 

the fact that February is said to be a 
quiet month in the trade, business has 
been brisk throughout the week. Sev
eral markets offered new features.

Sugar advanced again and shows tend
encies towards further movement.

Shelled walnuts, owing to the special 
delivery of crops, have declined two 
cents.

SUGAR—.1ust previous to going to 
press last week the sugar market ad
vanced 10c and again showed an increase 
of a similar amount on the Saturday 
following. Tendencies are towards fur
ther advancement.
Granulated, bags ............. ......... ......... ............................ 5 55
Granulated. 20-lb. bags ..................................................... 5 65
Granulated, Imperial .................................................— 5 40
Granulated. Beaver ............................................................. 5 45
Baris lump, 1k>x»“*. 100 lbs.................................................  6 35
Baris lump, l*oxes, 50 lbs................................................... 6 45
Baris lump, boxes, 25 lb-.................................................... 6 65
Bed Seal, in cartons, each ...........   0 55
« 'rystal diamonds, bhls......................................................... 6 20
« "tv-ita! diamonds, MO lb. boxes ..................................... 6 30
•'rystal diamonds. 50-lb. tioxes ....................................... 6 40
«'iv.Htal diamonds. 25 11». b»»xes ......................................  6 60
«'rystal diamonds. 5-1K cartons ...............................  7 20
« 'rystal Diamond Dominoes. 5-lb. cartons, each .. 0 27*4
Kxtra ground, bbls................................................................. 5 95
Kxtra gromi'l, 50 lb. b--\es ................................................ 6 15
Kxtra ground. 25-lb. boxes .............................................. 6 35
Powdered, bbls.......................................................................... 5 75
Bowden d. 59-lb. boxes ..................................................... 5 06
Bhoenix .........................   5 55
Bright coffee ........................................................................... 5 59
No. 3 Yellow .........       5 In
No. 2 yellow............................................................................ 5 30
\o. 1 yellow, bags   5 15
Bbls. granulated and yellow may be had at 5c.

above bag prices.

SYRUP AND MOLASSES- Market is 
unchanged for all grades of syrup and 
molasses. Demand is seasonable, with 
a fair supply, prices being steady at 
quotations.
Fancy Barbados molasse*, puncheons ..........$0 38
Fancy Barbados molasses, barrels ...................0 41
Fancy Barbados molasses, half-barrels ......... 0 43
<'hoice Barbados molasses, puncheons ............0 34
< 'hoice Barbados molasses, barrels ...................0 37
t’hoic© Barbados molasses, half-barrels ......... 0 39
New Orleans ................................................................0 25
Antigua . . . .»................................................
Bortio Rico . . ............................................
t'om syrups, bbls............................................
Kora syrups, half-barrels .........................
Kora syrups, quarter barrels ....................
Korn syrups. 38%-lb. nails ......................
Korn syrups, 25-lb. nails ....................................... ......
Kases. 2 lb. tins. 2 aoz. per case .................................
I'asee, 5 lb. tins, 1 doz. per case ___
Kases. 10-lh. tins, *4 doz. per case ...
Kases, 20db. tins, *4 doz. per case ...

$0 38 $0 40
. 0 41 0 43
. 0 43 0 45
. 0 34 0 36

0 37 0 39
. 0 39 0 41
. 0 25 0 3

0 30
0 40
0 03%
0 03%
0 03%
1 75
1 3
2 40
2 75
2 65
2 60

DRIED FRUITS—Dried fruit market 
is devoid of new developments. Demand 
is active and most prices for the pres
ent remain unchanged. Prunes are show 
ing signs of activity, but prices have 
eased considerably during the week.
Kvaporated apricots ................................................... $0 22 SO 34
Kvaporated apples ................................................................ 0 11
Kvaporated peaches ................................................. 0 18 0 19
Kvaporated pears ..................................................... 0 18 0 19
Kurrants, fine flliatras, per lb., not cleaned 0 08% 0 09%

Kurrants, fine flliatras, per lb., cleaned ..
H I. fine flliatras. cleanedKurrants. Mb. packages, 

Kurrants. Patras. i>er lb. 
Currants. Vostizzas. [>er lb.
Dates, lib. packages ...............
Dates, Hallowee. loose ...............

Fig*. 3^ crown ...............................

Komadre tigs, about 33 lb. mats 
Glove boxes, 16-oz. per box

0 07% 
0 08 
0 09 
0 09% 
0 07

0 08 
0 09% 
0 09% 
0 10 
0 08

Figs,
Figs,
Figs.
Figs.
Figs,

0 06 
.... Oil 
0 07% 0 lf»% 
0 08 0 10% 
0 08% 0 13 
0 09 0 11
0 10 0 15
0 14 0 17
1 30 1 40
0 10% 0 11%

Glove boxes, ll)-oz.. per box ............... ............... 0 07 0 07%

7/' 10 ............................................................. ............... 0 16 0 18
.30 40 ........................................................ 0 15
10 50 ..................................................... 0 It
304» ............................................................. 0 12%
Ml 70 ....................................................... 0 12
70 ............................................................ 0 11%
*) 91 ................................... 0 11
91-ion 0 10
100-120 . . . •............................................... 0 '#
Bosnia prunes .................................... ............. 0 09 0 09

Choice seeded raisins ..................................... 0 09% 0 10%
Choice fancy seeded. 1 lb. pkgs...................... 0 10% 0 11%
l hoice loose muscatels, 3 crown, per lb. ... 0 08 0 08
< 'hoice loose muscatels. 4-crown, per lb..................... 0 09
Seedless, new . in packages ............................... 0 09 0 10
Select raisins. 7 lb. box. per box .......................... 0 63%
Sultana raisins, loose, per lb............................. 0 12 0 16
Sultana raisins. 1 lb. cartons .....................   0 16 0 19
Malaga table raisins, clusters, per box ......... 2 50 5 75%
Malaga table raisins, clusters, per % box ... 0 go 1 90
Valencia, fine off stalk, per lb.......................... 0 06 0 f£%
Valencia, select. j>er lh........................................... 0 08% 0 09%
Valencia. 4 crown layers, per lb.................... 0 09 0 10

NUTS—With the exception of two 
changes, there are no special market fea
tures to report in nuts. General steadi
ness is the rule. Shelled varieties are 
moving well and are likely to maintain 
this attitude for some time. The price 
of shelled walnuts decreased this week, 
owing to the im-reased supply by special 
delivery.
In shell—

Brazils ............................. ......................... ............
Filberts, Sicily per lh....................................
Filberts. Barcelona, per lh.........................
Tarragona Almonds, per lb.........................
Walnuts, Mayette On nobles, per lb.
Walnuts. Marhots. i»er lb...........................
Walnuts. Comes, per lb..............................
Hungarian ............................................................

Shelled-
Almonds, I crown selected, per lb..........
Almonds, 3 crown selected, per lh.............
Almonds. 2 crown, selected, per lh.............
Almonds (in hags' standards, per lb. ... 
Valencia shelled almonds, new crop ___

American—
Japanese masted ...............................................
Coon, roasted .....................................................
Diamond G. masted ........................................
Bon Ton. roasted ........................................
Sun. roasted ......................................................
Spanish, No. 1 ...................................................
Virginia. No. 1 ................................................

B» . ans, himho .........................................................
Pistachios, j»er lh...................................................
Walnuts—

Bordeaux halves, bright ...........................
Broken* ..................................................................

0 22% 0 25 
0 10% 0 12 
0 10% 0 12 
0 15 0 17
0 15% 0 16% 
0 12% 0 15 
011 0 13
0 13% 0 15

o35 or
32 0 31

0 31 0 32
0 27 0 28
o35 or
0 15 0 17

0 08%
o -*% o
0 1-9 0 10
0 11 0 12
0 10 0 11..0 12
0 13 0 15
fl 18 0 19

0 75

o 9 0 30
0 3 0 30

TEA—A fair trade is passing in tea, 
considering the fact that February is 
always a dull mouth in the tea business. 
Prices show no quotable change for the 
week. The market undertone, however, 
is still strong.

P< hoicest .................................... ............................. 0 40 0 50
< ’hoice ..................................................................... 0 35 Or
Fine ...........................................................  o 30 o 36
Medium .................................................................. 0 26 0 30
Good common ...................................................... 0 21 0 24
< ’ommon .................................................................  0 19 0 21

Ceylon—
Broken Orange Pekoe ................................. 0 21 0 40
Pekoes .....................................................................  0 20 0 22
Pekoe Souchongs .............................................  0 20 0 22

India—
Pekoe Souchongs ............................................. 0 19 0 30

Ceylon Greens—
Young Hysons .....................................

Gunpowders ........................................... .
Khina Greens—

Pingsuey gunpowder, low grade
Pingsuey gunpowder. p**a leaf __
Pingsuev gunpowder, pinhead ...

0 24 0 25 
0 24 0 25

0 14 0 18
0 2D 0 30

COFFEE—Coffee market has develop
ed no new features this week. Prices 
remain unchanged, with a normal de
mand. To all appearances the market 
has settled down for some time.
Mocha . . . .

Mexican .........................................................................

Maracaibo ...................................................................i

0 25 0 28
0 21% 0 23% 
0 25 0 3
0 2 0 24
0 23 0 36%

SPICES Prices remain quiet and un
moved. Business is brisk, but of a 
hand-to-mouth order. The spring trade, 
which begins early in March, promises 
to be very interesting.
Allspice . ............. .
« "innamon, whole 
Cinnamon, ground 
Batavia cinnamon 
Cloves, whole ... 
Cloves, ground ... 
Cream or tartar
Ginger, whole ........
Ginger, Cochin . .
Mace........................
Nutmegs...................
Peppers. Mack 
Peppers, whit

Per lb.
.... 0 13 0 18
.... 0 16 0 18
... 015 0 19

0 30
.... 03 0 35
.... 03 0 35
.... 0 3 0 32

0 30
0 30
0 85

.... 0 25 0 60

.... 0 16 0 18

.... or 0 27
RICE AND TAPIOCA—Market is fea

tureless this week. Demand is steady 
and the situation remains firm.

Rangoon»—
Rice, grab*- B. hags, 250 lbs. .....................
Rice, grade R. bags. 100 lbs..........................
Rice, grade B. hags. 50 lbs............................
Rice, grade B. pockets. 25 lbs. ..................
Rice, grade B. % pockets, 12% lbs...................
Rice, grade C.C., bags, 250 lbs. ...............
Rice, grade C.C.. bags. 100 lbs...............
Rice, grade C.C.. bags. 30 lbs......................
Rice, grade C.C., pockets. 3 lbs.................
Rice, grade C.C.. % pockets. 12% lbs. .... 
Fancy Patna -

Patna polished ...................................
Pearl ..................................................... 1.
Imperial Glace ..................................
Sparkle ....................................................

Japans—
Krystal ..................................................................
Snow .......................................

Karolina nee ........................
Brown Sago lh..............
Tapioca, medium pearl. 
Seed lb. . ........................ .

3 65 3 75
3 65 3 75
3 65 3 75
3 75 3 85
3 90 4 fO
3 56 3 65
3 56 3 66
3 56 3 65
3 65 3 75
370 3 80

3 85 3 96
4 10 4 20
4 60 4 70
4 70 4 90

5 06 5 15
5 15 5 25
5 30 5 40

0 10
0 06 0 07
o or 0 08
0 07 0 08

CANNED GOODS.
TORONTO.—Lent, which opens on

Wednesday, will bring an increased 
eimsnmptiim of canned fish, to the liene- 
tit of the grocer. He should do bis part 
by featuring salmon, sardines, smelts, 
herrings and lobsters.

Other lines of canned goods should 
lie in good demand from now on also. 
\ egetahles are searee and high in price 
and the canned article should for this 
reason lie brought into favor. Fruits 
should also do well.

One jobber points out that demand 
apparently had not been so keen for 
fruits this year as last. The plenitude 
of apples as compared with the extreme 
scarcity last year is one reason offered.
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"I think," he said, “that if demand 
had been as heavy as last year, the 
situation in many lines would not be 
extremely acute.’’ As it is, several 
lines are in limited supply. Special 
mention might he made of raspberries 
and strawberries, the pack of which 
was so small last year.

TORONTO
FRUITS.

3’s—Apples, preserved ...................................... -
3’s—Apples, standard ................................................ 1, *7%
Gal.—Apples, standard ...................................
2'a—IIltH‘lH*rries. (hmkluhcfries) standard

Group B. 
1 gn

3 05 
1 47%

Gal. —Blueberries thuckleberries) standard ......... 5 97%
2's—GooseNu nes. preserved .................................... 2 00
Gal.—Gooseberries, so)i<l pack ................................ 8 80
2's—Grapes, white. Niagara, preserved ............. 1 55
Gal.—Gnti>es, white. Niagara, standard ......... 3 5o
2’s—Peaches. white heavy syrup ...................
3’s_I»paehes. white heavy syrup .................
VA's_l»(.aches. yellow Hats, heavy syrup ..
2's— Peaches, yellow flats, heavy syrup ...
3’s—Peaches, yellow, flats, heavy syrup ..
3’s—Peaches, whole, yellow, heavy syrup ..
3’s—Peaches, pie. not peeled .....................
3’s—Peaches, pie. peeled ........................................
Gal.—Peaches, pie, not peeled ......................
Gal.—Peaches, pie. peeled ..............................

syrup, globe .....................
syi up, globe ......................

1 90
2 90 
1 55
1 90
2 00 
2 10 
1 50
1 TO
4 40
5 55 
1 80
2 40 
1 35 
1 75 
1 40 
1 55 
4 55 
4 10 
0 90

syrup .............................................. 1 30
svmp ......................................... 1 45
syrup .......................................... 1 45

Gal.—Plums, standard .............................................. 3 55
2’s—Plums, egg. heavy syrup —.......................... 1 45
oifc’s—Plums, egg. heavy syrup .............................. 1 70
3’s—Plums, egg. heavy syrup ............................... 2 20
2's—Plums, Given Gage, light syrup ................ 1 00
2’a—plums. Green Gage, henry svnip .............. 1 30
3's—Pl”ms, Green Gage, standard .................... 1 90
Gal—Plums. Green Gage, standard ................... 4 05

Group A is 2%c higher than above.
Group—R

2’s—rhemes, black, pitted, heavy syrup .. 1 95 
2's—Phonies, black, not pitted, by. by .. 1 55 
2’s—(’berries, red, pitted, by. sy............... 1 95

2’s—Pears. light
3’s—Peats, light

Gal.—Pears.
Gal.—Pears.

light
3’s—Plums, light

3’s—Plums,

not peeled 
peeled .........

not i>ecled

2’s—Cherries, red. not pitted, hy. synip .. 1 55
Gal.—Cherries, red. pitted ........................... 8 55
2’s—Cherries, white, pitted, heavy syrup.. 2 65 

..................... 1 652 no-Cherries, white, not pitted, hy. syrup.
Currants, black, heavy synip .................
Currants, black, preserved .................. 2 30

2 00 
7 05

2’s
2’s—Currants, black, r
Gal.—Cun ants, black, standard ............... 5 30
Gal.—Currants, black, solid pack .............. 8 30
2 s—Currants, red. heavy syrup ............... 2 00

^2’s—Currants, rod. preserved ........................ 2 30
Gal.—Cun-ants, red. standard .................... 5 30
Gal.—Currants, red. solid pack ............... 8 30
2’s—Gooseberries, heavy synip ...................... 2 27%
Gal.—Gooseberries. «Dan lard .........................
2’s—Lawton berries (blackberries) hy. sy...
2's—I.awmnberries. preserved ..........................
Gal. —Lawton (terries, standard ..........................
2’s—Pineapple, sliced, heavy synip ......................
2’s—Pineapple, grated, heavy synip ....................
2’s—Pineapple, whole, henvv synip ....................
3's—Pineapple, whole, heavy synip .........  2 35
2*s—Raspberries, Mack, heavy synip 
2’.s—Raspberries, black, preserved ...
Gal.—Raspberries, black, standard 
Gal.—Raspberries, black, solid pack 
2‘s—Raspberries, red. heavy svnip
2’s—Raspberries, red. preserved .........
Gal. —Raspltemes. red. standard .........
Gal.—Raspberries, red. solid pack
2’s—Rhubarb, preserver? ..........................
3’s—Rhubarb, preserver] ................................. 2 30
Gal.—Rhubarb, stnndanl ................ .................. 3 55
2’s—Strawberries, heavy svmp ..................... 2 07%
2’=—Shawbetries, preserved ........................... 2 07%
Gal.—Strawberries, standard ........................ 7 27%
Gal.—Strawberries, solid pack .................... 9 52%

A
1 9714 
1 57% 
1 97%
1 57% 
8 57%
2 67%
1 67%
2 02% 
2 32% 
5 32% 
8 32% 
2 02% 
2 32% 
5 32% 
8 32% 
2 30

7 0?% 7 05 
1 80 1 82%

2 02% 
7 n?% 
2 27% 
2 27% 
2 27% 
2 37%

2 37% 2 40 
7 27% 7 30 
9 52% 9 55

2 27% 2 30 
7 27% 7 30 
9 52% 9 55 
1 55 1 57%

2 32%
3 57% 
2 27%
7 30^ 

9 55
Group B. 
... 1 15

1 00 
... 1 30

1 35
... 1 40
... 155
... 1 00

1 00 
... 1 30
... 1 67%

2 10

VEGETABLES.
2’s—Beans, red kidney ............................
2’s—Beets, blood red Simcoe ..............
2’s—Beets, whole, blood red Rosebud 
3's—Reefs, sliced. Mood red Simcoe ..
3’s—Beets, whole, Mood red Simcoe..
3’s—Beets, whole, blood red Rosebud
3’s—Cabbage ....................................................
2’s—Carrots ......................................................
3's—Carrots .................................................... .
2’s—Cauliflower ................................................
3’s—Cauliflower .............................................
2’s—Com .................... ................................................. 1 10 1 15
Gal.—Com on cob ........................................................ 4 80
3’s—Com on cob, golden dwarf ................................... 1 80
2’»— Parsnips ...................................................................... 1 15
3’s—Parsnips ......................................................................... 1 30
3's—Pumpkins ................................................................... 1 00
Gal.—Pumpkins ................................................................. 3 12%
3’s—Squash .:........................    '
Gal.—Squash .......................................................................
z’s—Succotash .....................................................................
3’s—Tomatoes .........................................................  1 65
Gal.—Tomatoes ...................................................................
3’s—Turnips ..............................................................

Gmup A is 2%c higher than Group B
2's—Asparagus Tips ........................................... 2 55
3's—Reaps, golden wax ................................... 1 40
2’s—Beans, gol len wax. midget. Auto brand 1 10
2’s—Roans, golden wax ................................ 1 10
3’s—Beans, golden wax .................................... 1 40
Gal.—Beans, golden wax ................................ 4 25
2’s—Beans, refugee nr valentine (green).. 1 10
3’s—Rea ns, refugee f green )   1 40
2’s—Roans, refugee midget. Auto brand .. 1 30
2'e—Pms, extra flne «flffed size 1 ....
2’s—Peas, sweet wrinkle, size 2 ...

1 15
3 35 
1 15 1 no
4 80
1 15

2 57%
1 42%
1 15 
1 25 
1 42% 
4 27% 1 15 
1 42% 
1 32% 

1 77% 1 80 
.... 140

2’s—Peas, early June, size 3 ...............................
2*s—Peas, standard, size 4 ..................................
2's—Spinach, table ...........................................  1 60
3’s—Spinach, table ........................................... 2 25
Gal.—Spinach, table ............................................ 6 00

Clover Leaf and Horseshoe brands salmon—
1-lb. tails, dozen .............................................................
%-lb. flats, dozen .........................................................
1-lb. flats, dozen ..........................................................

Other salmon prices arc—
Humpbacks, dozen .........................................................
Pinks —’.................................................................................
Cohoes, per dozen ......................................... 1 90
Red Spring, per dozen ..............................  2 10
Northern River Sockeye ........................................
Lolistvrs, halves, per dozen .....................................
Lobsters, quarters, per dozen ............................

CANNED POULTRY AND SOUP. 
Chicken ................................................................................
Ducks .................................................................*..! !*!!
Soup, 2’s ...............................................................;..............
Soup, l's ................................................................................

ONTARIO MARKETS.
POINTERS.—

Sugar.—Now up to 5.65 per ewt.
Rive.—Primary markets strong.
Evaps.—Firm.
Toronto. Fel>. 15.—The upward trend 

of the sugar market has supplied per
haps the most interesting market fea
ture during the last week. Following 
the 10e advance recorded briefly in our 
last issue, refined prices increased an
other 10 cents on Saturday last. The 
market shows considerable strength at 
advance, attention having been direct
ed to the rather backward showing be
ing made by the Cuban crop. Buying 
has been on heavy scale since strength 
became apparent. Refiners and jobbers 
note brisk movement.

The approach of Lent brings certain 
kinds of foods into prominence. Sub
stitutes fur meats will lie in good de
mand. These the dealer should feature. 
Honey, dried fruits, and canned goods 
should sell well with the grocer who 
tilings these lines to the attention of 
customers. The dealer should not fail 
to eater to those people who observe 
this season.

SUGAR.—Following the advance of 
10 cents per ewt. briefly announced last 
issue, refined prices were increased an 
additional 10 cents on Saturday, bring
ing present local quotations up to $5.65. 
This was not altogether unexpected in 
face of how situation has been shaping 
of late. The big world’s shortage was 
a factor that had to lie kept in view, 
while the unlikeliness of Russia offer
ing much relief and poor reports re
garding the outturn of the Cuban crop 
all had their firming tendency. The 
Brussels convention has allowed Russia 
to increase her exports 150,000 tons, 
which amount was probably discounted 
before finally arranged. England want
ed it increased to 900.000 tons. Now 
that this factor has been cleared away, 
the Cuban and West Indies crops will 
be turned to as a guide to the market. 
Cuba is not showing up well compared 
with 1910. the last good year. In the 
face of this and the probability of a 
good spring demand, the tone of the 
market is quite strong.
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1 35 
1 30
1 6214
2 2714 
6 0214

2 50 
1 60 
2 56

1 35
1 36
2 00 
2 25
2 45
3 00 
1 75

4 60 
4 50 
4 60 
2 40
1 90

Extra granulated, bags ..........................................*........
Extra granulated. 20-lb. bags .........................................
Imperial granulated ..............................................................
Beaver granulated ............................. ".................................
Yellow, bags ..............................................................................
Barrels of granulated and yellow will be furnished 

at 5 cents above bag prices.
Extra ground, bhls..................................................................
Extra ground. 50-lb. boxes ..............................................
Extra ground. 25 lb. boxes ................................................
1‘owdered, bhls.............................................................................
Powdered, 25-lb. boxes .......................................................
Powdered. 50-lb. boxes .........................................................
Red Seal, ewt..............................................................................
St. Lawrence Crystal Diamonds ...................................
Paris lumps, in 100-lb. boxes ..........................................
Paris lumps, in 50-lb. boxes ..............................................
Paris lumps, in 25-lb. boxes .............................................

o 66
675 
5 46
5 46
6 26

6 06 
6 25 
6 35
5 85
6 25
5 86
7 10 
7 50
6 55 
6 66 
6 86

SYRUPS and MOLASSES.—The fact 
that syrups and molasses arc in good 
demand during Lent should he kept in 
mind hy the retail trade. They should 
look carefully after their stocks and 
give these lines due prominence. Whole
salers report a brisk movement at pres
ent time.

2-lb. tins. 2 doz. in case 
5-lh. tins, 1 doz. in case 
ltl-lb. tins, % doz. in case 
20-lb. tins, V* doz. in case
Barrels, per lb........................
Half barrels, lb.........................
Quarter barrels, lb.................
Pails, 38% lbs. each ........
Pails. 25 lbs. each .............

Maple Syrup—Compound-
Gallons. 6 to case ...............
% gals. 12 to case ........
% gals, 24 to case ...............
Pints. 24 to case ...............

Maple Syrup—Pure—
Gallons, 6 to case .............
% gallons. 12 to case ........
Quarts, 24 in case ...........
Pints, 21 to case ...........
Quart bottles. 12 to case 

Molasses, per gallon —
New Orleans, medium .........
New Orleans, barrels .........
Barbados, extra fancy __
Porto Rico .............................
Muscovado ................................

.... 2 40 

.... 2 75 

.... 265 

.... 2 60

......... 0 03%

.... 0 03% 

.... 0 03% 

.... 1 75 

.... 125

4 80
6 40
5 40
3 00

6 60
7 25 
7 25
4 no 
3 60

0 30 0 35 
0 28 0 32 
.... 0 45 
0 45 0 62 
.... 0 30

DRIED FRUITS.—While there is in 
special briskness in dried fruits, a fair 
movement is in evidence. Demand is 
fairly well distributed. Figs and dates 
are still moving well.

Primary markets on all lines rule 
steady to firm, with steadiness expect
ed to continue locally.
Prunes—

30 to 40. in 25-lb. boxes ................................. 0 15 0 16
40 to 50, in 25-lb. boxes ..................................  0 14 0 15
70 to 80, in 25-lb. boxes .............................................. 0 10
80 to 90. in 25-lh. boxes .............................................. 0 09%
90 to 100. in 25-lb. boxes ............................................... 0 09

Same fmit in 50-lb. boxes, % cent less.
Bosnia prunes ..................................................... 0 08 0 08%

Apricots—
Choice, 25-lh. boxes .......................................... 0 21 023
Fancy. 25-lb. boxes ..................................................... 0 25

Candied Peels—
Lemon .................................................................... 0 10 0 11
Orange . . . ....................................................... 0 10 0 12%

... ritron .....................................................................  0 15 0 17
1* ig*. 2 to 2% inches, per lb.................................. 0 09 0 13
Tapnets........................................................................... 0 04 0 04%
Bag figs ......................................................................... 0 04% 0 07
Pnetl peaches ............................................................  0 17 0 18
Dried apples .............................................................. 0 08% 0 09
h va ported apples ................................................. o 10 0 10%
Currants—

Fine Filiatras ..................................................... 0 07% 0 08
Patras .....................................................................  0 08 0 08%
V ostizzas .............................................................. o 10 0 12

Uncleaned, %c less.
Raisins—

Sultana ...................................................................
Sultana, fancy ............................... .!
Sultana, extra fancy .....................................
Valencias, selected ........................................
Seeded, 1 lb. packets, fancy ...................... .
Seeded. 16-oz. packets, choice ...................

New Dates—
Halloweea—

Full boxes ..........................................................
Half boxes ...................................................
Package dates, per 1 lb.............................1.
Fanis, choicest ...................................................

011 0 12
0 14 0 14%
0 18 0 17

0 06%
0 09
0 06%

0 05%
0 07
0 07

0 09% 0 10%

TEA.—An indication of the confi
dence in the stability of tea market is 
afforded hv the continuance of activity 
and steadiness since the beginning of 
the year. In spite of goodly increases 
shown in shipments for this season so 
far, all apparently has been well ab
sorbed. Prospects are now for more
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moderate supplies over the end of the 
season, and although prices are still ab
normally high compared with many 
years past, the more general opinion is 
that prospective receipts will not he in 
excess of trade requirements.

One tea firm says of the market: 
i'1912 opens with the tea markets of 
the world in a still stronger position 
Ilian they were at the commencement of 
1911. Consumption generally continues 
to increase while supplies are not as 
elastic as distributors would wish. The 
trade, however, has now become accus
tomed to the higher range of prices, and 
owing to the strong probability that 
for a year or two, at least, prices will 
not have a serious setback, buyers arc 
purchasing with more confidence.” - 

<'OFFER.—This year’s sale of valor
ization coffee has had little, if any ef
fect upon the market. The committee 
after delivering the 700,000 bags sold 
this year will still control 4,400.000 
hags. It is pointed out that the small 
crops of Brazil coffee will not continue 
indefinitely, and when a large crop 
romes, possibly within the next two 
years, the situation will change again 
to one of supply and demand. The 
present crop is known to he small and 
the next crop will not bo much larger: 
after that however, some change can be 
looked for. The lessened consumption 
is a factor that has also to be taken 
into account.
Kin, malted ............................................................
Given ltio ................................................................
Santon, roasted ..........................................................
Maricaibo, roasted ...................................................
Bogota* ..........................................................................
Mocha, masted .........................................................
Java, masted ..................................................... ..
Mexican .........................................................................
Ganfitnalo ..................... ............................................
Jamaica .........................................................................

0 23 0 24 
0 19 0 20 
0 24 0 3 
0 24 0 25 
0 2* 0 27 
0 30 0 32 
0 32 0 35 
0 27 0 2* 
0 25 0 28 
0 25 0 2* 
0 12 0 13

SPICES.—Trade is gradually taking
on more life after the dullness notice
able at the beginning of the year. Pep
pers show every indication of continu
ing their present steadiness. Nutmegs
and allspice are steady also.

W-lb. 
tins doz. 

70~o on 
95-1 3 
90-1 1$ 
85—1 10

75-0 95 
0-2 75 

gn-o no 1 *0-2 50 
67-0 75 90-0 90

' 1 05—' 15 
75-1 10 
75-0 00

90-1 05 
65-0 95 
75-0 C

*4-lb.
Tins. pkgs.

Allspice ..........................................  15—18 60—0 70
f'a-ksia ............................................... 20-30 85-1 15
Cayenne pepper ........................... 23—3 80—1 05
('loves ............................................... 23-3 75-0 96
Cream tartar .............................  27—00 90—0 00
Curry powder ............................. 25—00 .............
Ginger ..............................................  22-27 65-0 85
Mace ..................................................  50-85
Nutmegs ......................................... 30—15
1‘eppers, black ............................ 19—22
Peppers, white ............................ 3—30
Pastry spice .................................  20—27
Pickling siiice .............................. 16—20
Turmeric ........................................ If—00

Range for pure spices according to grade. Pells or 
: -ixes 2 cents per lb. below tins. Barrels 3 cents below

Mustard seed, per lb. in hulk ....................................... 0 12
c.-lerv seed, per lb. in bulk .......................................... 0 20
-Shredded cocoanut, in pails .........................  0 16% 0 1744

NETS.—Shelled varieties are moving 
freely. Nuts in shells are rather quiet. 
A general tone of steadiness prevails 
both locally and in primary markets.
Almonds. Formigetta ....................
Almonds. Tarragona ..........................
Almonds, shelled ............................
Walnuts. Grenoble ..........................
Walnuts, Bordeaux ........................
Walnuts, Merhota ............................
Walnuts, shelled, new ....................
Filberts ....................................................

0 1$ 0 15%
0 16% 0 17
0 34 0 38
0 15 0 16
0 12 0 13
6 13 0 It
0 35 0 »
0 11 0 12

0 17 0 18
6 » 021

Peanuts, roasted ........................................ .. 0 10 0 13
Peanuts, green, extras .................................................... 0 08%
Peanuts, green, jumbo —........................................... 0 10

RICE and TAPIOCA.—Cables and 
correspondence from abroad note strong 
markets on all deliveries of rice. Reports
from Burnish note damage to crop by
harvest storms. Ilemaml is 
both rice and tapioea.

normal for

Standard R, from mills, 500 lbs., or .°"rX... 3 65
................ 3 75

Per lb. 
.... 0 03% 0 04
................. 0 06

.... 0 06 0 07

. . û T6 0 07

.... 0 08 0 10
Sago, medium brown ....................................
Tapioca—

Bullet, double goat ...............................
Medium pearl ............................................
Flake ................................................................
Seed ..................................................................

BEANS.—Beans continue steady to 
firm. Stocks are not large while de
mand is good. The high price of pota
toes tends to bring about a larger con
sumption of beans.
Prime beans, per bushel ................................................ 2 40
Hand picked beans, jwr bushel ..................................... 2 60
California line beans, lb................................................... 0 08

EVAPORATED APPLES.— Evaps. 
are firm in the opinion of local dealers 
and gradually Iwconiing cornered up 
with stocks by no means large. Pro
duction last year was average, but the 
high prices of dried and canned fruits 
in general has worked for a big con
sumption of this line. The West ha- 
been taking considerable quantities 
while a fair amount itas been worked 
for export. The market is regarded as 
firm.

MANITOBA MARKETS.
POINTERS—

Sugar—Advance.
Syrup—Firm.
Prunes—Advanced.
Evap. Apples—Advanced.
Winnipeg, Feb. 15.—With annual bon- 

spiel in full swing, members of various 
wholesale houses are busy finding enough 
time to play the games, entertain visi
tors, and look after business. The first 
and second events are, however, looked 
upon as sacred as they occur only once 
a year, and consequently all work that 
can be possibly shelved till next week 
is being put away, and the most of tho 
time devoted to entertaining country cus
tomers in town, and discussing situation 
of the trade.

The prevailing feeling is one of optim
ism, and with the granting of lower rates 
to the south by the Interstate Commis
sion, the country will be relieved consid
erably of the tension it has been living 
under during the last three months. All 
are now enthusiastic and look for re
cord year if present predictions can 
be reckoned on.

Sugar performed the “ballooning act” 
by taking two sharp advances of 10c 
each within three days. While some had 
expected a slight advance.
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Other lines to show advances are evap
orated apples and prunes. Former shows 
an advance of Vic per pound, and the 
latter as high as lc over old quotations.

SUGAR—As stated above, this line 
has been performing some ascension 
feats during the week, and as a result 
prices are now quoted at 20c per hun
dred over the figures used last week. 
The first advance took place on Tues
day and the latter on Saturday, and 
market remains firm and fairly active.
Montreal and B. C. granulated, in bbla. .
Montreal and ltd'., in sacks ...................... .
Montreal, yellow, in bbls...................................... .
Montreal, yellow, in sacks ...................................
Icing sugar, in bbls...................................................
Icing sugar, in boxes (25 lbs.) .........................
Powdered sugar, in bids...........................................
Powdered sugar, in boxes .............................
Powdered sugar, in small quantities
Lump. hard, in bbls. .........................................
Lump, hard, in half bbls........................................
Lump, harl, in 100-lh. vases ..............................

6 » 
6 15 
6 80
5 75 
• 66

v
6 35 
• 36 
6 10 T «
7 15 
7 06

SYRUP—Active and steady. Demand 
is bolding up well and a successful win
ter’s trade lias already taken place.

Synip.%—
24 2 lb. tins, per case ................................................... 2 3
12 5-lh. tins, per case 2 68
6 10 lb. tins, per cause ............................................... 2 56
3 20-lb. tins, i#r case .............................................. 2 57
Half barrels, per cwt.................................... ................ 3®
Barliad'ies molasses, in half bbls.. per gal ___ 0 45
New Orleans molasses, half bbls.. per gal 0 30 0 31-

DRIED FRUITS—Predicted advances 
in prunes has arrived and prices are 
quoted this week at lc above last week’s, 
and market continues to hold strong. 
Raisins are also being watched carefully, 
but as yet no advance has been announ
ced. Stocks in these lines are light 
enough to warrant advance.

New Prune*— Pot lb.
90-pm*.

|l*k. 1'N.
8tU9*. 25*. S.p.
*> y*. VN. s.p.
70
70-**». ' s.p.
60-70s. 25*.
50 60s. 2k.
40-Sin, 2k. ®.p.

Camel 3-crown table figs ...........................
Camel 4 crown rahle Bgs ..........................
Camel 5-crown table figs ..........................
Camel 6-crown table figs, about 10 lbs. 
Camel 6-crown tigs, about 50 Iba. .. 
Camel 7 crown table tigs, about 100 lbs. 
Camel 9 crown table figs, about 10 lbs. ..
Emmanuel 3-cmwu ..........................................
Emmanuel 4-crown ............... ........................
Emmanuel 5-crown ................................. . " *
Emmanuel 6-crown ................................XX.. X
Emmanuel 7-crown ...................................
<'Ink box figs ...............................................XX!

Cooking Figs—
Choice boxes ..................................
Half boxes ...................................................*"**
Half bags ......................................................... ]

Valencia Raisin*—
Fine, f.o.s. 3s. vp*r—per box ....................
Fine selected. 28k. s.p.V>»r box
4-crown layers, 3s.. s.p, pek box .........
4-crown layers. 11s.. a.p.. p* box ...........
4 crown layers. 7s.. s.p.. per box..............
Ne plus ultra. 28*., s.p., per box

< 'urranta—
Dry. clean, per lb. 
Washes, per lb.
1-lb. package ...........
2 lb. package ............

0 09%
0 10% 
0 u9 "» 
0 10% 
0 10% . o ns 
o 10% o ns 
0 12%

6 10 e u 
0 11% 
0 12% 
0 12% 
0 14% 
0 16 
0 08% 0 os\ 
0 06% 
0 10 o u 
0 06

0 06% 
0 06% 
0 MS

2 » t S 
2 »
1 »
0 »
2 30

• 07% 0 « o <*%
0 17%

EX APORATED APPLES—Here again 
considerable strength is noted and the 
first of series of advances expected have 
taken place. Quotations show price 
ranges from 10%e to 11c flat, Winnipeg, 
to be in vogue, and many look for rapid 
advances as supplies are being reduced 
and will soon be in hands of a few firms 
who will doubtless demand their price.

COFFEE—Coffee remains unchanged 
from last week. Market is still strong 
and active.
Roasted Rio. per lb. .................................
Green Rio. 5's. lb............................................... '
Green Rio. 7*s. per lb...................................................

on
0 IT0 «%
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BEANS AND PEAS—Present indica
tions all point to tinn prices on these 
lines, and there appears to be no chance 
of market easing for some time.
Beans. 3-lb. picker, per bushel ............................. 2 66
Hand picked, per bushel ...................................... 2 76
rests, split, 100 lbs. ........................................ 4 00

NEW BRUNSWICK MARKETS.
St. John. Feb. If).—In so far as mar

kets are concerned, past week with local 
grocers was fairly quiet, ami no unusual 
features presented themselves, although 
general trade was steady and more en
couraging. Beans remain lirm and some 
firms are quoting slight increase over 
last week, and general increase is looked 
for soon. Sugar advanced ten cents on 
Wednesday last, followed by a similar 
advance on Saturday.

Much interest centres in potatoes, for 
which from *2.60 to $2.90 is now being 
asked, with chances of further increase 
particularly strong. Some dealers are 
asking a solid $1 retail, and have paid 
from *2.70 to $2.90 wholesale, and there 
seems a readiness to purchase at these 
prices, because of the indications for 
higher markets.

Eggs are slightly easier, although 
there is no change in price, but as the 
demand is good ami chances for new 
laids in the cold weather none too bright, 
there is a possibility of another jump 
before long. At present -id cents is the 
diighest being asked for hennery stock, 
and particularly in the country niarkit 
the supply during past week has been 
good, in face of fairly cold weather.

In butter market the prices quoted at 
last week’s writing are still in force, 
although it is only in an exceptional 
case that more than, lî'f-cénts is being 
asked.
Bacon . . ..............................................................  $...; $0 15
Bean*, hand picked, bus...................................... 2 50 2 55
Bean*, yellow eye, bus...................................  2 GO 2 65
Rutter, dairy, per lb............................................. 0 21 0 2fi
Butter, creamery, per lb...................................... 0 29 0 34
Buckwheat, W. grey bae ..................................... 3 l*) 3 hi
t’heese. new. lb..............................................................  0 15-% 0 16%
<’urrants. l's, !b......................................................... 0 08 U (6%
Canned Goods—

Beans, haked ................................................  $1 15 $1 25
Beans, string ..    1 02% 1 05
Bom, doz. ........................................................... 100 105
Peas. No. 4 ................................................................... 1 20
Peas. No. 3 ...................................:........................... 1 25
Pea*. No. 2 ................................... i........................... 1 30
Peas. No. 1 .............................................................   1 80
Peaches, 2'*. rloz................................................ 1 95 2 00
Peaches. 3‘s doz................................................ 3 00 3 05
Raspberries, doz....................................... ........ 2 05 2 10
Strawberries ....................................................... 1 85 1 90
Tomatoes . . ................................................... 1 75 1 80

Hams ........................................................................... 4 00 1 25
Commeal. gran........................................................................ 5 10
Commeal. hags ............................... ..................... .... 1 70
t'omtneal. barrels .............................*.............................. 3 55
Eggs, hennery ..............................................................   0 35
Eggs, case ................................................................ 0 29 0 35
Finnan Baddies .................................................. 4 40 4 50
Fish. cod. dry ..................................................... 6 25 6 50
Flour. Man.................................................................. 6 45 R 50
Hour. Ontario ....................................................... 5 60 5 70
Lard, compound, lb............................................... 0 10% 0 11
Lard. pure. Ih.......................................................... 0 12% 0 13
Lemons. Messina, per box ..............................  3 50 . 4 00
Molasse*. Barbados, fancy .............................  0 3G 0 37
Oatmeal, rolled .................................................................... 5 50
Oatmeal, std.............................................................................. 6 10
Pork, domestic mess .........................................  21 00 22 00
Pork. American clear ...................................... 21 00 23 00
Potatoes, barrel ..................................................... 2 60 2 90
Raisins, California, seeded ...........................  0 10% 0 11
Rire, per lh.................................*........................... 0 03% 0 04
Salmon. Case—

Red Spring ......................................................$7 75 $8 00
Cohoes .................................................................  7 25 7 50

Sugar-
Standard granulated ........................................... 5 80 5 90
Austrian. granulated .......................................... 5 70 5 80
Bright yellow ...................................................... 5 60 5 70
No. 1 vel low ........................................................ 5 30 5 40

Paris lumps ................................................... 6 50 G 75

NOVA SCOTIA MARKETS.
HALIFAX. Feb. lf>.—While whole

sale grocery dealers report business a 
little slack at present time, retail gro
cers say that trade is exceptionally 
good for this season. Trade is well dis
tributed among the various lines, with 
the exception of canned fruits. Some 
dealers attribute falling off in these 
lines to plentiful supply of apples. 
Dealers say. however, that the demand 
for this class of goods will come later 
on. Local dealers have good stocks of 
evaporated apples on hand, but there is 
little demand for them at present.

There was an advance on sugar this 
week. Standard granulated was mark
ed up five cents to *."> 7."». while United 
Empire was raised to *."i.Bright yel
low was advanced fixe cents to 
and No. 1 yellow from *."i.'J0 In $5.25.

Rolled oats are firm, and are in good 
demand. The price is ten cents higher 
than last week, the quotation being 
$1.80 per barrel now.

MANY CANADIANS AT CANNERS’ 
CONVENTION.

(Continued from page .19). 
Nicholls & C,,.. New- York: B. M. For- 
nald. ex-governor of Maine, and others.

Raising Health Standard.
The importance of the industrv and 

the necessity of if was perhaps hest 
illustrated in three points dwelt on by 
the new president of the National Fan
ners’ Association. Samuel F. TTasernt. of 
Cleveland. They are as follows:

“First- The men engaged in the can
ning industry, as represented bv the as
sociations gathered here, have reduced 
and are reducing every day the cost of 
living.

“Second—The men identified with 
these associations, in studying out the 
details of their business ventures, have 
increased the average health of the na
tion.

“Third This same element, hv stndv. 
bv investigation and by the introduction 
of intensive cultivation and labor-saving 
machinery, lias increased the food out
look. from the standpoint of quantity, 
for the nation.

“The constant cry which is going up 
as to the high cost of living can in no 
sense he directed to the things in which 
these associations have hcen most large- 
Iv interested. The preservation of the 
bounty of nature, when it is at its best 
and at its height, yon will agree, has 
presented the opportunity to carry from 
one season to another the life-giving ele
ments that, without this industry, could 
not have been presented to the people: 
not only in the ease of strawberries 
brought from the gardens in June and
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July, not only in the case of sweet corn, 
so generally in use from the gardens and 
the fields for perhaps two months in the 
year (an inheritance of the six nations), 
but in the ease of other desirable pro
ducts of the fields and the gardens en
rolled in the list of food necessities.”

The new president of the Dried Fruit 
and Canned floods Brokers’ Association 
is Joseph II. Kline. Cleveland, Ohio, and 
Thos. A. Scott. Cadiz, Ohio, will again 
guide the destinies of ttie supply men.

Visitors Royally Entertained.
Among the pleasing features of the 

convention were an intertainment with 
refreshments and darn ing given the visi
tors on Wednesday night at Convention 
Hall, and a theatre party tendered by 
The American ("an Co. at the Lyceum, 
on Thursday night. “ Reheeca of Siinny- 
brook Farm" was the play, and Mr. 
Phelps and his assistants hail a dilTicull 
time hunting up seats for everybody.

The selection of next year's convention 
city has been left to a committee, but 
the prospects are that either St. Paul 
or Cincinnati «ill win mit as st rung rep
resentation- from both these places were 
made.

NEWS OF INTEREST TO THE 
TRADE

Hiram W. Chamberlain, who has been 
president of F. J. Castle Co., Ltd., 
wholesale grocers, Ottawa, Ont., since 
its inception, lias purchased the capital 
stock and on March 1 will take over the 
active management in succession to J. 
R. Gardner. Mr. Chamberlain has been 
an Ottawa resident for Hi years. He 
was Ottawa manager of the Toronto 
General Trust Co. for some years and 
later with the Royal Trust Co., Mont
real. Mr Gardner will give his entire 
time to the extension of his insurance 
business.

Harold Spalîord, formerly of Spafiord 
& Mahler, grocers, Chatham, Ont., and 
for some time past on the staf! of J. 
ft. Burnie & Co., grocers, has left for 
Kdmoftton. Alta., where, he will become 
manager of the grocery department of 
the I If Morris Co.

The Toronto Retail Grocers’ Associa
tion will hold their annual banquet on 
Wednesdax evening, Feb 28. It will be, 
held at the Arlington Hotel, King St. 
West and from prospects will he not 
only a pleasant but profitable event.

Last week grocers of the Brantford 
Retail Grocers' Association went over 
to Hamilton and met their confreres in 
the trade there. The Hamilton grocers 
won the game. It was a progressive 
euchre contest.

J -I ;
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Pricing Advanced Goods in Inventory
Important Question Raised By Winnipeg Reader — Percent
ages of Gross Margins and Expenses—A Retail Firm That 
Asks Candidly For Co-operation of Consumer.

•By Henry Johnson Jr.

----------- Canada, January 2nd, 1912.
Henry Johnson Jr., Canadian Grocer:—

Dear Sir:—On one previous occasion 
I have trespassed on your kindness by 
writing you for information regarding 
one of your articles, all of which I 
have read with much interest. Many 
of the points with which you have dealt 
have been of particular interest to me.

As the time for our annual inventory 
is approaching there is a matter which, 
for the past year or two has given me 
considerable food for thought, and on 
which T would like to get your opinion, 
namely, the basis on which goods should 
he priced on stock sheets, which have 
been bought some considerable time 
previously and on which marked quota
tions have advanced very considerably.

As an example this year, take can
ned tomatoes. Realizing that opening 
prices looked particularly good last 
fall, we bought heavily at from $2.65 
to $2.74 F.O.R. Winnipeg, and are at 
present retailing for 15c per tin. with 
prospect of an advance in the near fu
ture.

As. generally speaking, we do not 
ligure on much more than 20 per cent, 
mi cost as a profit on canned vege
tables, writer feels that he should be 
.justified in taking these into stock at 
about $2.90 per ease, which, at retail 
price of 15c, would allow a somewhat 
better margin than the 20 per cent, on 
cost above mentioned.

I feel that as we are, of course, 
obliged to reduce the figures on any 
lines which may have declined since 
time of purchase, we should be justified 
in putting on at least a proportion of 
any advance which may have occurred 
on other lines, provided that the re
tail price is such as to show as much as. 
or a little more than, the usual per
centage of profit. Canned lobster is 
another line re which very much the 
same situation obtains.

Trusting I have made my meaning 
clear, and awaiting your opinion in this 
connection, believe me.

Yours very truly, W— A— E—
I am only sorry that the mass of cor

respondence which reaches me prevents 
me from handling such matters as 
these more promptly; but I can only 
answer letters in rotation of their

•The writer of this article la one of the 
moat successful dealers on the continent. He 
hue a pent almost 30 years In the retail gro
cery hualneaa and Is well equipped to answer 
questions and smooth out difficulties with 
which others may hare met.

dates, in justice to each correspondent. 
But I trust I am not too late now for 
any use.

Profits on Selling Price.
There is obviously some error in 

W— A— E's statement, as these toma
toes show the following percentages of 
gross margin, not on the Cost but on 
the SELLING PRICE of $5.60 per ease 
—15e per tin:

If bought at $2.65 per ease. 26.59 
per cent, minus.

If bought at $2.74 per case, 25.88 
per cent. plus.

If bought at $2.90 per ease, 19.44 
per cent. plus.
These margins are surely good enough 

for .•uivbodv on such a staple: even the 
last not being unreasonable, though I 
shoulo plan to advance until I had a 
full 20 per cent, margin, or over.

These same costs per ease show on 
the COST, as follows:

If bought at $2.65 per ease. 55 85 
per cent, minus.

If bought at $2.74 per ease. 51.48 
per cent, minus.

If bought at $2.90 per ease. 24.17 
per cent. plus.

So it looks very much as if W--A E— 
meant to write on “selling price” 
where lie has said “cost.” Of course.
I have given the margin-nii-eost figures 
morelv as a mathematical demonstra
tion. because that is never the wav to 
compute margins.
Replacement Value Should be Basis 

Goods should be priced on the inven-
t»rv sheets just as nearlv as possible 
on replacement values—what it would 
cost fo hiiv and lav down those goods 
at date of inventory. This because 
such is the onlv logical method. As 
this correspondent savs. we have to re
duce our values when the market de
clines. so we should take unto ourselves 
the benefit of unv enhancement in 
values.

If all this were not true, our inventor
ies might readily give us a false indica
tion of our condition. We could so easilv 
fool ourselves into feeling that we had 
done well after a protracted period of 
declining values, and we eould also so 
readily make a poor showing if we did 
nof take advantage of anv consider
able increase in the general values of 
goods.

Make the Safest Error.
We must, however, he very careful 

about this thing. I.et us err, if we 
must err at all, on the safe side. Let
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us be sure to take cognizance of all 
shrinkages, but let us hesitate to ad
vance our values unless, as W—A—E— 
says, we intend to advance our selling 
prices to correspond. It is much better 
to be in a stronger position than our 
records show than it is to be in a 
weaker position than we think we are.

I hope this may be the information 
W— A— E— is looking for. If so, it
is, perhaps, “better late than never.”

see

Henry Johnson Jr., Canadian Grocer,— 
Dear Sir:—Allow me to thank you 

for information given in recent issues. 
I was trying to get at the cost of doing 
business in the directest method. I am 
still of the opinion that donations such 
as are donated for good will, should be 
charged in the ex|iensc account, say *4 
of 1 per cent, of gross sales; bad debts, 
as long as the conditions lire as now, *4 
of 1 per cent, of gross sales; advertis
ing expense, 11 to 2 per cent, of gross 
-ales. As we figure percentage of ex- 
lieuses of gros* -ales same way should 
be for gross profits. I hope you will 
still continue your good work and wish 
vou another Happv New Year.

McA— W—
As stated in my previous review of 

this man’s correspondence, expense i- 
co-t of doing business. If one so desire, 
he can run all shrinkages and losses in
to expense, hut to my mind it is better 
to run them into the Loss and Gain ac
count where they will show up individu- 
ually. It is all right to estimate 1 j per 
cent, here and 1 per cent, there as a 
kind of buffer, for the sake of safety 
and conservatism: hut these figures 
must go to a final definite adjustment 
to meet actual conditions in every inven
tory, and a new start on the basis of 
those actual conditions must be made 
each new year. In other words, we 
should take what we find at the end of 
one year as a kind of “dead reckon
ing” by which to guide our business 
«luring the coming year; then we must 
readjust our course again in the light 
of what we find is actually the situa
tion.

I am glad I have been helpful: thank 
mV friend for his good wishes, ami 
shall be exceedingly glad to have him
call on me at any time again.

• e • fc
A Candid Statement.

As an example of frankness in mak
ing an appeal to customers for their 
thoughtful co-operation, here is some- 
thing from the Mis lei Grocery Com
pany. Pasadena. California: a concern I 
personally know well and one T know 
to he successful. This through news
paper advertising:

Please anticipate your wants and 
order goods enough to last a few 
days at a time, especially of staple
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articles. It is sometimes impossi
ble for its to deliver an order 
RIGHT AWAY, when you wait 
the eleventh hour to place the 
order : where would we as a grocer 
be, if we ordered our supplies that 
way ?

If possible, please so regulate 
your orders that they can be de
livered on our regular delivery 
run ; it costs lots of money to make 
these special trips.

We make three regular trips 
each day inside of the mile circle. 
We make two deliveries each day 
inside of the two-mile circle, and 
regular trips to all outside points. 
And if there is a store in the coun
try that gives you any better ser
vice they will have to go some.

I’lease do not ask us to deliver 
any order less than 25c and always 
more if possible; it is expensive to 
make the delivery, even though we 
are going your way.

Please let us have your co-opera
tion, your pleasant good will: 
don't scold or abuse our clerks ; 
they are all human, and striving to 
please you: you will get far better 
results to work with them.

Good service is essential to any busi
ness : but why not frankly ask for the 
co-operation of the buyer? Should she 
not realize that pampering service is ex
pensive and that she must inevitably 
pay the cost of her want of systematic 
ordering? Maybe the idea is worth 
spreading further.

Opportunities in House Cleaning Brushes
Considerable Business Going to Mail Order Houses That Could 
be Done by Dealer- Throughout the Country — Some Special 
Brushes That Will Sell Well in Many Places — Sales Can 
Easily be Created for Them in Spring Months.

There is a good deal of business going 
to mail order houses in housecleaning 
brushes that should be secured and de
veloped to grocers and general mercli 
ants throughout the country.

The large catalogue houses are not 
only selling these house-cleaning utensils 
but through them they secure other tiusi 
ness which the grocer and general deal 
er should take care of. The only 
trouble is that these dealers do not 
stock or attempt to create demand ior 
such goods

During the spring house-cleaning cam
paign particularly, women are on the 
look-out ior time-savers that will do 
the work not only more quickly but bet
ter than by the use of a rag or some 
other home-made device.

Special Brushes That Will Sell.
Every general dealer and most grocers 

of course handle scrubbing brushes, boot 
and stove brushes and probably a few 
others There are, however, as many 
opportunities it. others as in these.

For instance the floor-waxing brush 
used for waxing hardwood doors is one 
that should prove a good seller if it 
were stocked, displayed and its useful
ness represented to customers.

Among the other specialties sold in 
large quantities by th'e mail order 
houses are the bannister brushes and 
hair floor brooms. The use of these can 
be readily appreciated from their names. 
There are also window brushes for 
cleaning windows with water and win- 
flow cleaners of rubber for rubbing off

the water. Many stores use these 
themselves but neglect opportunities to 
sell them to customers.

Cornice dusters for ceilings, walls, 
etc . glass tar brushes for cleaning fruit 
iars and bottles . plate brushes for si I 
verware and bowl brushes for the lava 
ton could all be sold if stocked and dis 
played A good brush to stock in the 
autumn for winter trade is the radiator 
brush, a narrow long handled brush that 
will (dean with the least trouble all 
parts of a hot water radiator.

What General Merchant Can Do.
That all these can be sold, is proven 

by the extensive business the catalogue 
houses are doing in them These houses 
are selling by means of the catalogue 
and have not the opportunities of the 
general merchant or grocer who can not 
only advertise them himself hut can dis 
play and talk their usefulness to pos 
sible purchasers.

Have Stock Ready by March 1.
The house cleaning season w ill soon be 

with us again. Every dealer should 
have his stock ready by March 1 so 
that early customers will not have to 
be turned down. During March and 
April frequent window displays of 
brushes and brooms will aid sales. While 
brooms are all the y ear-round sellers yet 
many will require new brooms for their 
spring cleaning. By all means, how
ever, brushes of all kinds should be 
stocked and displayed within the next 
two months. This will be their big sea
son and the most should he made of 
them.

Where One Dealer Made Money.
Here is a specific instance where 

brushes such as mentioned above were 
made a paying sideline.

A grocer in a medium sized town who 
had never handled them was called on 
by a representative of a brush and 
broom manufacturer.

“I don’t handle brushes,” he replied 
shortly when the salesman attempted 
to interest him.

The traveler knew there was no valid 
excuse for not doing so. He pointed 
out that this line was well within the 
grocer’s scope and as the housewife was 
interested in them the chances for pro 
uniting sales were excellent. He pointed 
to the handsome profits in selling brush
es and at last induced this dealer to 
take a trial order.

lie included in his first order a few 
dozeh scrub, shoe and stove brashes as 
well as window brushes, banister brush 
es, hair brooms and some other lines.

“Now don’t chuck them in a drawer 
or some other place where no one will 
ever see them,” advised the traveler : 
“give them some display space. The 
profit is large enough’ to warrant it ”

The grocer followed his advice. It 
was scarcely more than a month before 
that house received a repeat order

Six months after this department had 
been worked into a profitable and exten
sive one A separate portion of the 
store had been set aside for display 
The grocer now thanks this salesman 
for giving him a start on a profit mak 
ing side line

INSULT TO INJURY.
Joseph K. Wiilener. the lMiiladelphin 

horseman ami collector, told a horse 
story at a dinner in New York.

•'There's a grocer out Elkin's way." 
-aid Mr. Wiilener. "who is notorious for 
his wretched horsellesh.

"The grocer's boy is rat her a reck
less driver. lie drove one of his 
master's worst nags a little too hard 
one day. and I lie animal fell ill and died.

“ ‘You’ve killed my horse, curse you!’ 
the grocer said to the hoy next morn
ing.

" 11 "m sorry. Boss." the lad faltered.
"‘Sorry, be’dimied!’ shouted the 

grocer. ‘ Who's going to paly me for my 
horse !'

• ‘ "INI make it out all right, boss.' 
said the boy. soothingly. ‘You can 
lake it out of my next Saturday's 
wages. ’ ’’

-----S’----
Eisenberg & Co., of Detroit, have 

leased the upper Hat of the Ferriss 
Building, Windsor, and will establish a 
cigar factory, manufacturing high grade 
Havana cigars. Mr. Eisenberg has been 
sales manager for the Surety Cigar Co., 
of Detroit

50



T

Cold Weather Hampers Fruit Trade
But Milder Conditions are Overcoming Difficulty — Firming 
Tendency in Some Lines Due to Cold—Potato Market Less 
Excited—Imports of European Stock Will Help to Steady it 
—Root Products Generally Firm and Scarce—Grapefruit Con
tinues High.

Trade in fruits and vegetables was 
. again quite seriously interfered with by 

extremely cold weather in many parts 
of Canada. The low temperature held 
up shipments to country dealers in many 
cases, while even in the cities consider
able risk was run in sending goods to 
the trade. However, with the advent of 
milder weather, this difficulty lias been 
overcome.

The effects of cold is reflected to a 
Certain extent in the prices of some 
fruits. For instance, the frost in Cali
fornia. which affected oranges adversely, 
firmed the price of navels, while Floridas 
in sympathy have been steadied. lemons 
are even more susceptible to frost than 
oranges, and California stock incurred 
marked damage, which lias caused high
er prices. Western Canada draws her 
supply from thi~ source, while eastern 
Canada depends mainly on Sicily lem
ons. Sicily lemons are also "firmer and 
higher, for demand from all countries 
has been heavy, more especially America.

There is more reason to believe per
haps that potato market, which has been 
soaring for some time, will now become 
less excited. At some centres dealers 
believe that market has probably reach
ed settling point, at least for the pres
ent. European stock is now on the way 
in considerable quantities, ami can lie 
brought in at ligure that should steady 
market, provided Canadian consumer 
takes kindly to them. European pota
toes have been in such keen request by . 
America that recent despatches indicate 
firming in markets across the water. New 
Brunswick has sent out large percentage 
of her crop and holders in that province 
continue firm in their ideas. Manitoba, 
which had a better crop than usual last 
year, has potatoes at considerably lower 
figure than eastern markets, hut the 
cold weather prevents their s" ' at
present.

Carrots, beets, onions and other root 
crops were generally short crop in Can
ada last year. Stocks at most centres

at present are small and the strong mar
ket likely to continue.

Further shipments of marmalade 
oranges are awaited at some markets. 
Grapefruit is in light supply and high 
in price.

MONTREAL.
GREEN FRVITS The green fruit 

market is becoming exciting ami prom
ises interesting results. The prices show 
tendency of advancing all around, as re
sult of shortage in stocks, accounted for 
by the cold weather. Business is brisk 
considering the season. Florida grape- 
fruit, which is scarce and lias lieen ad
vancing rapidly of late, again shows an 
increase.

...
It.iMv lit' — 1 73 4 . »
Mclnt«**h Red* ...................................... ........... 6 00
Greening* .............................................................. 3 50 4

Banana*. crated .................................................... 175 2 00
Gncnanut.s. bag* ......................................................  4 00 4 50
t’ai*' God rmttlw-trii •*. in Mil'......................... 14 cm* V, twi
• ’ranbem»*. VS.. bbl*. .................V» 110»
Box rratiU-rriv' ................ .. 3 50
t«rai* fiirft. Kl.iridt. . am ........................................... 7 00

Jamaica, cate ............... ✓ ........................................... 3 50
tim|H-s Malaga.. |*i keg ..............— . ti to •' 50
Lemon* .........................................................................  2 50 3 00
Lime*. a box ......................................................... 125 150
« Irangi t -

Florida ....................................................................... 4 W
Vtx. ;. .’75 3 00
X'alencia ................................................................ 3 75 4 50
Jamaica, box ..................................................... 1 75 2 00
Mexican ................................................................. 1 75 2 00
Bitter oranges, per box .............................  2 50 3 00

Pineapples—
Kb.ii la« ........................ 1 «*t

Tangerine*. |* r strap . 5 25

VEGETABLES Vegetable market 
lias develu|>ed no new features ibis week. 
All lines rule high and show no tend
encies towards decline. Demand is limit
ed. as result of the high quotations, hut 
offers a promising outlook. Potatoes arc 
still high, with few signs of an advance 
or decline.
Beans, green, hamper ...................................... 6 00 ? y
Brussels sprouts, per qt.............................................. 0 25
Garrot.*. bag .......................................................................... 1 25
Gabbage. dozen ................................................................... 1 00
Cauliflower, dozen ................................................ 3 00 3 50
(Vlerv, Cal.. 6 dox. to crate, crate ........... 8 5u 9 tv
Garlic, 2 hunches ............................................................. 04s
Green peppers, bus. basket .......................... 250 300
lettuce, Boston, per box of 2 doz. . .t........... ...  2 50
Leeks, dozen ............................................................ 150 175
Onions—

Spanish, crate ............................................................. 3 75
Half crate ............................................................... 2 25

Canadian reds. 100 lb*............................................. 4 on
Radishes, dozen ................................................................ 1 on
Sweet potatoes, per basket ............................. 250 275
Montreal potatoes, new, hag .......................... 1 50 1 75
New potatoes. $9 bbl. ; 6c lb.
Strawberries, per qt.......................................................... 0 75
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Spiuage. per bbl..................................................................... $ 00
Turnip», per bag ................................................................ 1 00
1‘anmip" ....... ............. ............................................... 150 2 00
Tim*** ................................................................................... 0 »

TORONTO.
GREEN FRVITS—Trade has again 

been lianqiered considerably by severe 
cobl weather. Shipping of fruits lias 
been interfered with, so that goods both 
coming in and going out were held up, 
while at times it lias lieen so cold as to 
make it unsafe to send goods any dis
tance about the city.

Marmalade orange- are pretty well 
cleaned up. but further arrivals are ex- 
l>ccted shortly. Ninel- ami Florida* 
have been coinin'.' along in larger volume 
and improved quality in some eases.

Gra|iefruit hold- tirmly and the high 
price has. no donlit, lieen responsible for
smaller consumption during reason.
IjCUioii- are firmer and meeting with

demand.

Bansnz* . 1 25 l 75
Ia mon* Messina. mvr crop ......................... . . Su 3 (W

.Marmalade . 2 50 2 75
l ion la 3 5;
• rtlifornia n»v. !- 3 • 4
Mexicans ............................... ................ . 2 00 2 25
\ aleiicia*. 714*............................................. 5 5
X 11« tivia*. I.f * 1 4 7"
Tangerine*, strap .......................................... 6 30

Honda, ci *t
Jamaica, case .................................................. . 3 25 3 50

«1181*“*. Almma. per keg................ ............. . 5 00 6 no
Kngh*h hot house grapes, lb...........................

i
0 65 0 75

Apple*, bbl...................................................................
1‘lilt-apple*, case ......................................................

. 2 25 4 U0
4 00 4 50

Unit!» St raw hem.-*, box ......... ...................... 0 65

VEGETABLES Potatoes show a

slightly higher price than a week ago. 
New Brunswick being quoted at #1.90 
to #1.9.'). and Ontario at #1.7.") to $1.8.). 
Situation for a long time lui- lieen strong 
and the tendency upward. As noted last 
week, the excitement in this line i- prob
able to subside. Many dealers believe 
that market lias probably reached set
tling point, at least for present. The 
import of Eunqieuii stock is likely to 
steady the market, esjieeially if it is of 
such quality as to win the favor of the 
consumer. First arrivals are ex|iected 
a round the middle of the month.

truite early in the fall, the small crops 
of lw>ets. carrots, parsnips and onions in 
Ontario ami pretty well throughout Van* 
ada was referred to. This shortage 
combined with cold weather lias gra
dually lieen firming prices on these lines. 
Stocks of all locally are small, especially 
onions. No wavering in steadiness can 
be expected. Valencia onions are re-
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ported slightly firmer. Shipments of 
California celery will increase within 
few weeks.
Boston cucumbers, dozen .................... ..................... 2 25
Boston head lettuce, dozen ........................................ 1 5o
Canadian beet, per bag ................................... 1 10 1 25
Cabbage, barrel ......................................................  2 25 2 50
Carrots, bag .............................................................. 1 10 1 25
Tmnips, bag ........................................................................ u 5u
Celery, per dozen ............................................................. 1 00
Celery, Cal., per case, b1^ to 8 doz.......................... 8 00

This Loss is Profitable.
Chatham, Ont., Feb. 15.—A local gro

cer makes a feature of handling the first 
strawberries of the season. To do so, 
he has to import extensively, at a time 
of year when such shipments are very 
precarious.

Imported fruits, and particularly im
ported strawberries, are rather risky 
commodities. This particular dealer 
states that, after paying duty and ex
press charges and allowing for loss o< 
casioned by fruit going bad, he not in 
frequently finds he is handling the irn 
ported berries at a loss.

“Nevertheless, we will continue to 
handle them,” he adds. “Even though 
the direct transaction may involve a 
loss, there is a great advantage in the 
long run. The imported berries start a 
great share of the summer preserving 
and fruit trade in our direction Peo
ple who want early strawberries prac
tically have to come to us When the 
home grown berries come in, however, 
the trade of a great percentage of these 
people comes our way as a matter of 
course. Home grown raspberries and 
blackberries follow the strawberries al
most without a break ; then poaches, 
plums, pears and all the later fruits 
We make a dead set on the fruit trade 
right at the beginning of the season and 
start it coming our wav—and it keeps 
on coming.

“Of course, the handling of earlv stuff 
constitutes an advertisement for the 
store, and proves helpful to our general 
business as well ”

Uses Classified Ad. Page.
St .John, NR, Feb. 15.—On the “clas

sified ari ” page of the evening dailv 
papers each day is to be found the ad
vertisement of the "Two Barkers, I.td.” 
and it is a feature which is read with 
interest by a great many careful house
wives. They conduct four stores in St. 
• John now, one each in King Street 
West, Brussels, Main, and Princess 
Streets, and they so plan their affairs 
that the prices in all four stores are 
similar and “specials” are offered simul-

I’.tiMiips, bag.......................................................................... 0 90
Potatoes. X. B.........................................................  1 90 1 95
Potatoes, Ontario, bag ........................................ 1 75 1 85
Unions—

Spanish, case ..........  3 50 3 75
Spanish, Vi vases ............................................  1 85 2 00
Cnuathaii. 75-lb. bags ............................................ 2 25

Sweet potatoes, hamper ............................. 1 76 2 00
M iislilooms. 1-10. In.u'i ................................................ 0 75
« 'an. hothouse tomatoes, lb........................................... 0 32
New ' lettuce, per dozen .....................................  0 30 0 36
Green onions ....................................................................... 0 25
New radish, per dozen .................................................. 0 50

taneously. lienee, it is more easy to 
feature the store news from each store 
in combination with the others and for 
this purpose under a four-column head, 
an inch and a half with that width is 
used and the “special offerings” are dis 
played in a wide variety each with its 
price affixed.

The same a cl. generally runs for two 
days. For instance under the heading 
“A Few of the Bargains for Saturday 
and Monday” are listed articles of dit 
ferent kinds carried in the grocery traoe. 
It is reasoned that many people are in 
tcrested in the page where the classified 
“ads.” are displayed, as it is one which 
contains information of importance on 
many matters, and thus with a spread 
of four columns an advertisement is cer
tain to attract attention.

Auction Sales to Bring Trade.
Wallaceburg, Ont , Feb. 15 —With a 

view to attracting the trade of the far
mers, the merchants of Wallaceburg, 
through the Board of Trade, are making 
arrangements for the holding of regular 
free auction sales.

The scheme is to hold a regular auc
tion market at which goods of all kinds 
will he sold at auction Vo charge will 
he made to the farmers for the services 
of the auctioneer The scheme has been 
tried in a number of I'nited States cities 
and was first brought to the attention 
of the hoard of trade by ex-mavor Hugh 
Stonehouse, a prominent merchant

The Board of Trade viewed the plan 
favorably. T O Mefiuire was appoint
ed auctioneer and an initial grant of $25 
made toward the enterprise

Family Hunted for the Pork.
Vancouver, B.C., Feb. 15.—“Advertis

ers should live up strictly to what they 
advertise,” was the remark of a mer 
chant to The Canadian Grocer, when dis
cussing general matters. “For instance, 
I had a customer in the other day, who, 
while he did it in a jocular way, evi
dently had a serious complaint back of 
it all He was giving a large order, and
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was casting his eye along the displays 
to see if there was anything that might 
tickle his palate, when his eye caught a 
line of---- pork and beans.

“ ‘I)o you know we have an interest
ing contest at our house every once in a 
while,’ he said, with a twinkle in his 
eye.

“I was not at first aware that the 
contest had any tiling to do with me or 
my store, and I instantly took quite an 
interest. I enquired what it was, and 
said it must be nice for the children.

“ ‘Yes, they enjoy it immensely,’ he 
replied. He went on to tell me how 
they always anticipated it, in fact it 
was when the last order was delivered 
from my store that the last session 
took place.

“In the end it developed that he had 
ordered several tins of these pork and 
beans. Then they got a Saturday Eve-" 
mug Post ai.d turned up the Van Camp 
advertisement where a nice plate of pork 
and beans are shown, with a fine slice 
of pork right across the top. It seems 
he has offered a box of candy to the one 
who finds a slice of pork like what is 
shown in the advertisement. At first he 
thought he had a good oke, for hardly 
any pork was found in the tins. But 
the children did not have to buy the 
pork and beans and they hurried through 
all the tins in their vain quest He he 
gan to find that tie was soon out of 
pocket more to supply pork and beans 
for the contest lie had inaugurated than 
if he had bought the candy straight 
away So he bought the candy and call 
ed the contest off

“ ‘That pork anil beans stunt is the 
funniest of them all,’ lie said. ‘Why ii. 
the world they advertise pork and beans 
when in most cases the park could be 
put in a thimble is more than I can 
tell.’

“He went at it in a nice way, though 
sony* customers think we are positively 
taking advantage of them One woman 
deliberately declared that it was because 
pork was so dear that none was in the 
tins and that we effected quite a saving 
Some times I have thought of suggest
ing that manufacturers should have a 
notice on their labels asking that com
plaints he marie direct to the factorv 
It would often make it much easier for 
us. The only person the dissatisfied pa
tron can complain to is the dealer. It 
troubles the new man, hut we old stag 
ers learn in time to have excuses for 
every shortcoming.”

Hewitt & Armstrong, grocers. Medi
cine Hat, Sask., have moved into their 
new store on Main street. Among the 
fixtures installed are included an electric 
coffee mill, electric scales, cash register, 
and silent salesman

Wide Awake Methods in Retail Stores
Chatham Dealer Who Imports Early Strawberries at Loss to 
Secure New Trade—Classified Ad. Page in Newspaper Used by 
St. John Grocers—Merchants to use Auction Sales to Boom 
Trade — A Family Competition.
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Rolled Oats Advance 10c. Per Bag
In Accordance With Last Week's Prediction—Raw Market Still Holds Up —
Cereals in Good Demand—Fair Domestic Trade In Flour—A Sale of 100,000 
Bags of Flour to Bakery Firm—Domestic Flour Trade is Fair—Cornmeal Con
tinues Firm.

Another advance of 10r. per hag, or 
-’ll cents per barrel, is announced in 
rolled oats liy millers this week. This 
i' in keeping with what we stated last 
week, that market showed marked 
-tmigtli. and that millers were about to 
announce another increase in price. 
This is a total upward move of 20 cents 
per sack from the low point reached 
during Deeemlier’s decline. Trade is
* fuite brisk from millers to retailers, 
while consumptive demand under favor
able weather conditions i- brisk.

There are no special features in Mani
toba Hour to report. Domestic con
sumption is on fair scale at present 
' imi*. Feed of all kinds is extremely 
-< aree, and in keen ropiest by retail 
country dealers, and this fact serves 
'omcwliat to increase volume of Hour 
' rnin millers to retailers, as most mills 
will -ell feed only on conditions that a
• erf a in ratio of Hour be taken also.

thie extremely large sale of Hour to 
1 bakery firm i- reported this week. It 
~ said to amount to 100.0011 bags, the 
"titrait being spread over a year’s 
inie. Competition for such orders a*
" se is indeed keen.
flic Canadian -wheat visible last week 

creased 202.000 bushels, and oats in- 
eased fiSO.OOO bushels. The Interna- 
oiial Agricultural Institute estimates 
io production of wheat in the southern 
nie as 200.0S7.000 bushels, compared 
ilh 270.817,000 last year.
Wheat weakened slightly at beginning 

'■ week, under expectations of inereas- 
■1 shipments from Argentine.

MONTREAL.
b'l-OUR.—Firmness prevails in flour.

I lie market has not varied this week in 
ither price or demand, although in- 
" sting results have been predicted.

W inter wheat patenta, in bags .............................. 4 80
Straight rollers, in bags ....................................... 4 3u
Manitoba 1st Spring wheat patenta, bags __ 5 6U
Manitoba straight patents, in bags ........................ 5 in
Manitoba strong bakers, in ltags ......................... 4 9U
Manitoba second, in bags ...................................... 4 4u

< T'.KKAI.S. - The price of rolled oats 
has increased and >1 ill oats show signs 
of further movement. The supply.
though fair at present, might oiler a 
shortage later on. owing to scarcity of 
milling oats. Fort William and Port 
Arthur millers claim they ran only find 
a limited supply of raw material, and 
soon will not lie aide to meet the de
mand. The market is now becoming 
interesting, and should lie carefully fol
lowed.
Fine ontmval. bags ....................... ........................... 2 64
Standard oatmeal, hags ........................................... 2 (4
(translated oatmeal, bags ...................................... 2 64
ltnited cornmeal. 1"0 bags ...................................... 1 gn
Ib»!!ed oats, jntv bags. 9' lb......................................... 2 50
Rolled fiats, cotton bags, 9d-lb.................................... 2 55
Rolled oats, barrels ..................................................... 5 06

TORONTO.
FI.Ol l{.—Past week has hroughl 

about no change in Hour prices, nor i- 
there any change in I lie general situation. 
The wheat mar! el, which has had ten
dency to strength for some time, show
ed slight weakness early in the week, 
on expectations of larger shipments from 
Argentine.

Ontario wheat i- still in scarcity sup
ply. and winter wheat Hours h! steady. 
Straight roller is quoted at *4 to $4.20 
per barrel. One miller states he finds it 
hard to gel $4.10 per barrel locally, al
though $4.20 is being received in Mont
real.

Domestic trade in flour is reported 
fairly brisk for season.

Manitoba Wheat.
lit patent, in car lota ........................................... 5 50
2nd patents, in car lota .......................................... 5 10
Strong bakers, in car lota ...................................... 4 90
Feed flour, in car lot* ................................ 3 00 3 20

Winter Wheat.
Straight roller ....................................................  4 00 4 20
Ulended .................................................................  4 50 6 00

CEREALS.—In accordance with what 
we said last week could he expected.
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rolled i ats have advanced lu.-, per bag. 
I be change being announced on Satur
day. Raw market holds up well, re
flecting steady tone to rolled oats.

<"omineal. as re|*irted for the past 
• ou pie of weeks is firm. For American 
corn. Mime hoiisi > are asking more.

Demand in cereals i- on hri-k level.
Rolled «at-», small loti. 9>lb. sacks .................. 2 50
Rolled -iats. 25 bags to car lot* ......................... 2 40
Standard an I granulated narra* d. 94-lb. sk __ 2 75
Rolled « heat, mall l-*u. 1 ■)•!»». bbh................... ? SO
Rolled wheat. 5 Uirrt 1 to car lot* .................... 2 $n
«‘ornmeal. 10b-lb. bags ................................... 200 2 15
Rolled oats in cotton sack*. 5 cents more.

—♦—

A RUSKIN OPINION.
A Grocer reader sends the following :
In his book. "‘Sesame and Lilies." 

Rusk in says: "It i- very curious to 
watch tlie efforts of two shopkeepers to 
ruin each other, neither having the least 
idea that his ruined neighbor must 
eventually lie supported at his own ex
pense. with an increase of |mor rates 
(taxes i. ami that the contest between 
them is not in reality which shall get 
everything for himself, but which shall 
first take upon himself and his cus
tomers I lie gratuitous maintenance of 
the other's family."

ONE OK E.\KI.\ SI list KIUKKs.

The MacLean Publishing Co.— 
Enclosed you w ill find express order 
for $h.00. covering amount due to 

1911. As I have now retired 
from the grocery business. I would 
thank you to cancel my name from 
your list, hut I must express my 
admiration for your journal, as I al
ways considered it the best and 
most useful paper any grocer could 
have. In severing my connection 
from your good selves I think I van 
almost take the credit of being one 
of your earliest subscribers, as I 
had been connected with the grocery 
trade in Victoria from 1ST- to 11)00 
continuously.

With lu-st wishes and success to 
The Gnx-cr.

FRED CAME. 

1310 Douglas St.. Victoria, B C.
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Making Money in Handling Confectionery
St. John, N. B., Dealer Points Out How He Has Secured New 
Accounts by Means of this Department—Newspaper Adver
tising a Great Help.

By ( i. P. Colwell.

It is possible ior the grocer to de
velop a large and profitable trade in con
fectionery, by displaying it in large 
quantities, and advertising it as a pro
minent feature of the store

1 do mit mean by saying in large quan
tities, that lie must buy a ton or two, 
but sufficient to make an attractive 
show window. Mr. Grocer, the confec
tioner! department is well worth spend
ing some time and money on. It is right
ly a department of the grocery store and 
not that of the drug store , why wait 
for so many of your customers to go to 
a druggist and pay from fifty to eighty 
cents a pound for the same goods you 
could profitably sell for forty or hit i 
cents, and deliver them to the home of 
t he buyer, before be or she is reach to 
go for them ?-

Brought Business After Marriage.
A good line of confectionery will 1 rii.g 

to your store a class of people that no 
other line w ill . it will bring the young 
men and the young ladies 1 have now 
trading with me three newly married 
couples who when single came to m\ 
store for the box of chocolates for the 
sweetheart 1 consider the confectioner! 
dept got me these three

Advertising Brings Results.
■file following advertisement i- a sain 

pie of what we do to interest the eon 
sumer through the newspaper. It was 
in a space 3 inches square and brought 
extra good results.

I.overs of Turkish Delight here i- 
! our chance to buy a pound of that 
Delicious Sugar (dated Pure Fruit 
Juice Candy at a price that will suit 
iour pocket book. Special price for 
Saturday only 1 Ac pound Colwell 
Bros If von can't come, telephone

Advertising in the daily papers may 
seem expensive to one who never tried 
it, but this advertisement under con 
tract costs me a little over forty cents 
each night

This spec ial ad brought us in on the 
Saturdav of that week $!"> worth of ex 
tra business Mv profit on this special 
was more that, six dollars besides bring 
ing to my store a class of people that 
we could could not have got there under 
anv other means Not only did I sell 
these people this one particular article 
in confectioner! but several kinds not 
advertised It also helped to sell a con 
siderablc amount of groceries 

These arc some of the reasons win 1 
think every grocer should handle confec
tionery By using special ads of this

character one will be surprised at the 
turnover in the run of a few months.

AMENDMENT TtMNSPECTION ACT
I Ion. Geo. K. Foster i- introducing 

into the House of l 'ominous an aniend-

Montreal, Jan. 2-V—(SpecialA trav- 
< 1er who lias had varied exjicrienc -- with 
wholesale and retail grocers recently n 
lie!cd himself of some of the opinions In- 
lias formed in his frequent rounds of 11 ■ 
trade. The representative of The Cana
dian Grocer induced him to talk on l" 
subject of why some grocers fail and Id- 
ideas in i his direc t ion may prove of iu- 
tcrest to rt aders.

11 i- tirsl cause of i In- business down- 
tall of many g run rs Was the abuse of 
the credit system.

■ " l.ook about yon." he cont inned. "and 
what do yon find.’ l-'.verv merchant dc- 
n-ainls cash but I he grocer. The boot 
man wants his money with every sale. 
So does the dry goods mail, and the but
cher and bake r. The house furni-'u r 
n ay allow credit but there is more r a- 
son |br hi- -giving credit than tin- gl
ee r.

I lie tendency of to-day i~ to war I 
cash payment'. In the liuanc-ial mu-h’ 
e rat ion- of the average family I he gri 
eel* usually conics last. because otlici 
retailers have demanded cash payments 
1 -■ V have cultivated Il-i- practice in 
their customers. If one of the latter ha- 
a hard luck story lie saves it for the g re
el r. because his experience has 1 a light 
him that the grocer 1- sympathetic and 
•‘will stand for a touch.”

Collection? Become Difficult.
When a family's rircun slum c - b - 

come straightened, money has to be care
fully handled. And in doling out tlie- 
limited sum it is remembered just w ha, 
nu rehauts demand cash and the grocer 
i- usually called upon to “bear with ns 
for a while until things begin to look 
brighter" Thus the man who i- m-d 
ing the smallest profits is asked to < arrv 
the heaviest burdens.

“Tf the grocer is enllffil upon to snoot , 
manv customers of 111i~ kind," -ai l the
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ment to the Inspection and Sale Act.
1 Iis résolut.........-ends that it is expedient
to amend the Inspection and Sale Act 
ly providing, (a) for the inspection of 
feed imported into Canada, and of Hour, 
meal or feed manufactured, sold or of
fered for sale therein; (b) that every 
bag or package of Hour, meal or feed 
shall In- marked with the name of the 
manufacturer or packer, the place of 
par' ing and the weight of the contents, 
and (<•) for the imposition of penalties 
for offence- in contravention thereof.

traveler. " * it will not be long before 
there i- a red flag hanging from lii- 
iloor. Sentiment i- sentiment and Imsi 
lies- is business, and no one will aduii' 
that I In- grocer should alone be a-ke-i 
to play the part of the good Samaritan 
Of course lie must decide what attitude 
he will assume on this question of eredi 
which. I claim, when not properly at 
tended to is the grocer’s greatest men 
ace.

"■ Besides, when everyone else 1- ask 
ing cash, when there is a g< lierai lend 
elle! to educate the public into tills -v - 
tom of doing business, why should I in 
grocer stand aloof and 'till follow lb 
old and often dangerous method that ha- 
herti handed down from that peril- 
when barter was the business system ai 
actual money was rather scarce?

Doctor and Butcher Came Firct.

• ■ I n id only mention l»v wav of ill a- 
I rat ion an instance that vas brought ~t 
et! alt -niion only a few days ago. Ti 
It it s'-;i n d of a family i—reived an injur 
and wa- for a time unable to wort V 
dm 1er at tended regularly. In two wee! 
a g run r! bill of sixteen dollars had a- 
cun ulated and in answer to the grocer 
request for iiavun-iit. asked for supple 
for an additional two weeks assure 
him that a pa voient would lie fort limn 
ing. When the month had come t: 
woman stated that -lie had l< n man 
other 1 ill' I,, pav. There was the do. 
tor and (fie butcher. The children lia. 
to have heavier clothes and loots !. 
the winter.

“The result is that the grocer nm- 
v. ait and it i- hard to tell when he v i 
have recovered this bill.

“Of course this is only a mild ca-‘ 
bill it is quoted to show that the grovei 
should demand that he is placed upon

Abuse of Credits Result in Failures
Traveler Points Out Tha‘ Too Many Grocers Are Lenient in 
Matter of Credit—Last Man to be Paid—Case Where Doctor. 
Butcher and Dry Goods Man Got Preference.
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Lenten Season Opens on Wednesday
Expected to Bring Big Demand—Two Special Fish Days Next 
Week—Wholesalers Finding Rush of Business — Retailers 
Stock Fairly Heavy on Pickled and Smoked Lines—Frozen 
Fish in Good Demand—Market Expected to Rule Steady to 
Firm.

Wednesday next. Fell. 21, is opening 
day of Lent. The present activity on all 
markets indicates that busy season is 
dose at hand. While many retailers 
have liven preparing their stocks for 
some time now, there are always belated 
orders which bring a s|iecial rush just 
previous to opening day. The next six 
weeks can he expected to he busy ones 
a> there are retailers who handle flsli 
at this season who do so at no other 
time ot the year. Besides this, those 
retailers who have regular lisli depart
ment put more energy behind it dur
ing lamteu season.

There has been a big demand from re
tailers for pickled, prepared and smoked 
lines. Dealers generally get in good 
slocks to start off Lent w ith. The frozen 
lines, which are big sellers just now, they 
buy as they require. This is at least 
the method of many dealers.

Receipts of fresh lisli at eastern points 
are small compared with other years. 
Halibut is in stinted supply. With a 
good demand, lisli in general, as Lent 
advances, with some s|w‘cial exceptions, 
can lie expeeted to rule steady to linn.

QUEBEC.
M<tX'I’REAIj—Now that Lenten sea

son is drawing near, dealers liml them
selves in midst of rushing trade. The 
demand, in sympathy with season, has 
greatly increased, and market presents a 
scene ol activity. Supplies are suffi
cient to meet the call in all lines, except 
Labrador herring and green salt cod, 
which are scarce, the latter being almost 
entirely off' the market. Oysters have 
already offered a shortage, having suf- 
tered greatly by extreme cold at liegin- 
ning of season. The week has seen no 
change in prices, hut judging from large 
demand and small stork in some lines 
it is evident an increase is close at hand.

HIKSII AMI Kill IZKN.
250 lbs., per lb.............Market owl, rases, 

1 ■<•** than case 
■On,-lia. tancr 
Haddock ...............

.... 0 044............... 0 (ft
....................... 0 in
............. ft 044 0 05

........ o ng i t hm 2

......... 1 65 1 75...... o t>i4 o ur,

........  0 US 0 («4

.................. 0 0#»4

........ 0 164 II or,............. <111

.................... 0 1"
.......... ft o: ft 08
............ 0 084 ft 09
................... ft 18
......... ft UTH ft «8
................... 0 10

ft 11
lb. ........................ .............. o ft 1ft

bbl. ..............  2 25 2 5ft
0 09

small. lb............................ ............... 0 06 0 054

Halibut. per lit....................................
liftrmg. htwn. per lftft fish
Mullets ...................................................
I'ike. round, per 11»............................
l‘ikv. dressed and headless, lb.
St« ak nul .........................................
Mm ken I .................................................
I ircssvtl JK-redi .....................................
I ‘ore or Pickerel ...........................
B. <*. ml salmon ........................
<«itane salmon, iter lb. ................
t^nalla salmon ..................................
No. 1 smells, p«-r lit........................
K\tra sm- It-, per lb.......................
Pake trout 
Tome»* Is.
Whiteflsh.
Whit^flsh.

l‘ItKI\\ltKD PISH.
Boneless cod. in blocks or package**. lb. .7. 8. 10.~11. 12
Dry pollock, lftft lb. bundles, per bundle ........... 6 60
'diredded col. 2 do-/, in box. iter box ................. 2 25
Skinless col. lftft lb. case ............................................. 7 no
I *rv cik|. lftft lb. bundles, per bundle ..................... 7 ftf1
Boneless strip cod. 3ft-lh. tiox ................................ 0 12

•8ALTKI* AND PICKLED.
N« w green col. per bbh. 200 lbs............................... 10 0ft
No. 1 bid.. ano lb-......................................................... 9 lift
.Nt-w l.abrador herring. |>er bbl............................... 5 5ft
N• w Lahrailor herring, p* r half bbl.................... 3 1"
l.abrador sea trout, hhls...........................................  12 00
I iihrador -* t trout, half hid-. ................................ f, 50
No. 1 mackerel, pail ................................................... 2 0ft
Xu. 1 mackerel, half hhls........................................... g no
Scotia herring. No. 2, bbl. ................................................
Lake trout, keg- ............................................................ 6 5"
Choice mackerel, pail .................. ............................ 2 TO
No. l green haddock, per :vt0 lb-. ....... 7 5ft 8 00
N*, 1 green pollock. r 2l<ft lbs.......................... . 7 5ft
Salmon. It. <*.. red. bbl.......................................... . H 50
Salmon. B. <*.. half bbl............................................ g i»)
Salmon. Labrador, bbl.................     15 ftft
Salmon. Labrador, half bbl....................................... 8 no
Salmon. Labrador., très,. 3flft lbs............................. 21 ftft
Salt eels, per lb.
Salt sardines, bbl-. ...............................
Salt sardines, half hhls..........................
Se» trout, half bbl. ........... .......
Sea trout, hhls.
Scotch hi rring .............................................
Scotch herring, keg ...............................
Holland herring, half bbl.
Holland herring, keg ............................
Boneless new herring. 1» lb. brls..

SMOKED.
IVoaters, large, per box ....................
Yarmouth bloaters, fancy, per box 
Buddies, fancy, 15 lb. boxes, per lb. 
Fillets, fancy. 15 lb. boxes. per lb. 
Herring, m w. smoked. per t><>x 
Kipper- (small) per box of 5ft fi-h

SHELL FISH.
Oyster*, choice, hulk. Imp. gallon
Oysters, bulk, selects .........................
Ov-ters. fancy rape, large hhls..............
Malpeqne oysters, per bbl.

ft 064

.......... 1 40...... 1 fin..... 9 ftft
... 8 no v: ne

Solid meats standards, gal. $1.75; select-, gal.. 12.00.

NEW BRUNSWICK.
ST. -TOI|X. <’atehes of lisli alunit the 

provinee «luring the Inst week have been 
hotter than usual, owing to a groat ex
tent to the fair weather which has pre
vailed. Gasporeaux have become more 
plentiful than at last week’s writing, and 
simdts on north shore have lieen seeured 
in very large ipiantities. W. S. Mont
gomery, of Dalhousie. said this week that 
he alone had bought more than 40.000
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pounds in one day. and in ten days had 
bought eight earloads of smelts, all 
caught in Bestigouche river. Other firms, 
among them llonahi Mefiregor, R. .1. 
.Miller. Kdwaril Crockett. A. & R. Loggie, 
and others, have a lit extensively
in smelts from north shore, so that it 
will he seen some line catches have liven 
made. Hie eat «-lies in the Kennebecasis 
river have not liven nearly so large, hut 
ot late have been better than usual.

LiM-al dealers are greatly interested 
in the propo-al to establish a shad hatcli- 
ery in the St. John river, with a view 
to restoring this line of tish to the num
bers which were known some years ago 
in those waters. It is pro|>oscd to have 
a floating hatchery and to have it so 
that eggs van lie secured at different 
points.

ONTARIO.
HfflttN |H. With opening of Lent 

only a matter of days now. the trade in 
lisli i> extremely brisk. All lines are 
ciuiiing in for their full share of atten
tion. Two lines with a tendency to firm- 
ticss are halibut and qualla salmon, be
cause stocks and offerings are limited 
.just now, pointing to probable shortage 
later on. Winter-caught lake lisli are 
fairly plentiful, with exception perhaps 
of pike and pickerel. Present indica
tions. according to local dealers. ]«oint 
to general market holding pretty steady 
and firm during first part of Taint a* 
present.

FROZEN FISH.

eye- ... .................
11. - ...

WhilftHh
lied salmon. beadle— au-1 
Halibut .. . .

■
•Mivlt-s No. 1, per lb.
Red salmon, rounl
<« a It, i rmg. It*' .....................
Mackerel, iw-r lb. ...........
Mull.t- ..........................
Blu. fi-h
I .ak* herring ............................
st.ak. «•■*!. ;>< r lb.
Flounders, per lb..................
Tulltbu- tH-r lb................

0 ftS

0 <6
0 «54

FRF.HH CAVGIIT FISH.
Sf.ak 0*1 ............... o ue
Haddock ................ . . 0 05 0 ft7
Tr”,rt ......... . ........

SMOKED.
ft 084

Kip|* IV M 1 I* A 1 15
1 13

Finnan H addle, per lb................................ ... o s 0 9
1 Tfgby herring, per bundle ................ ft 9
<*o.l, Imperial 0 Ob 4
Otiail on toant . — 
Fillet- of II addle

0 P?
0 11 0 12

I'iscoe-. basket n y 1 nr
1 'i-coe< per lb. ... ........ 0 08 0 1ft

EE
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Scotch baddies, per box ................................... 1 60
Scotch kippers, per box ...................................... 1 65

PICKLED.
Lake herring, per keg ...................................... 4 00
Oysters, selects, per gallon .................... 1 70 1 75
Oysters, standards, per gallon ........................ 1 55
Pickled trout, per half bbl.......................  7 25 7 75
Labrador herring, bbls......................................... 6 00
Labrador herring, half bbls.............. ..........  3 00 3 25
Shrimps, 1-gallon cans ....................................... 1 25

PREPARED.
Shredded cod, 2 doz pkgs. to box .................... 2 25
Acadia cod, 2-lb. boxes. 12 to crate .............. 2 80
Skinless cod. lOU-lb. boxes, whole fish, box .... 7 50
Cod in loose strips. 25-lb. to box. lb................ 0 06*4
Pure cod tablets, 20 1-lb. tablets ................... 2 30

NOVA SCOTIA.
HALIFAX.—The lobster fishing on 

the Nova Scotia coast this season is 
practically a failure. Majority of fish
ermen have had their traps destroyed 
by storms, and those who have traps are

Absolutely nothing can be done to 
improve the condition of oysters.

This is what oyster men, who should 
know, say of the common bulk oysters 
which the grocer sells. It is a quite 
common thing for dealers to be given 
advice on methods which may be used to 
“doctor” the slightly impaired oyster 
hack to a perfect condition. The use of 
soda, of washing and dozens of other 
methods have been put forward as a 
sure thing, but it seems that they all 
fail in the desired aim.

Decline Can be Prevented.
Hut the quality or vitality of the 

oyster may he preserved or maintained. 
For instance, if the quality of a can of 
oysters has been slightly impaired it is 
impossible to bring them back to their 
once perfect condition hut they may be 
kept from being still further weakened.

The grocer should not, however, wait 
for the vitality of the oyster to be 
weakened in the least. If he takes 
proper care of his stock when it is in 
proper condition it will remain so. It 
is astonishing the number of grocers 
who do not give proper attention to 
their oyster stocks, with the result that 
the quality is affected, and frequent com
plaints are made by customers.

Knowledge Easily Applied.
“Any ordinary small boy can take 

just as good care of the oyster stock as 
any one else,” said one dealer, “so that 
the retailer has absolutely no excuse for 
allowing his stock to he affected.”

Keep the oysters away from direct 
contact with water and ice. The old- 
time method of adding water and throw
ing a cake of ice into the oyster tank to 
keep the bivalves cool, all helped to 
diminish the quality. The oyster 
shouldn’t be washed. Nothing should

not setting them. The toothsome lobster 
is now selling at a record price. Few 
lobsters were offered for sale on the Hali
fax market this week.

Fresh halibut is now on local market, 
the first for several weeks. The fish are 
of medium size and of fine quality. The 
price is high and demand limited on 
that account.

Packers of boneless fish are now doing 
a rushing business. Demand is good 
and dealers have large orders on hand.

The stock of smoked salmon on hand 
is light, with fair demand. Salt codfish 
is now the market leader— Heavy ship
ments are being made daily to local 
points, mostly choice grocery cod.

be added in an attempt to improve them. 
But to hold the present quality see that 
the space around the oyster tank is well 
iced That is what preserves vitality. 
They should not lie allowed to freeze. 
Keep them at a temperature that is 
cool but dial does not congeal. And 
lie sure to scald a package lief ore put
ting more oysters into it. If these 
directions are followed oysters ran be 
kept properly, customers will lie better 
satisfied and so will the dealer.

Although freezing does not spoil oys
ters. still it weakens them and impairs 
the flavor, and this should lie guarded 
against.

Something About Shell Oysters.
So much for the solid meat oysters.

I"nfortunately the sale of shell oysters 
in Canada is as yet decidedly small. 
There are also some points to lie ob
served in the earn of these.

The oyster in his own lied has the 
good sense and instinct to lay always 
one way up. or approximately so. and 
we must duplicate these conditions.

The packers make a point of “set
ting'’ the oysters, at is termed that 
is. flat side uppermost ; in the trans
port it can easily happen that an ugly 
jolt will disturb this arrangement, 
which should he remedied at once upon 
their arrival home. The oyster does 
not. like other fish, come to the surface 
to breathe : therefore, deny him all the 
fresh air you possibly can. smother 
him down in the dark barrel with a 
damp cloth or sack, keep his surround
ings cool and spotlessly clean, and he 
will reward your care by recommend
ing himself and making many more 
customers for you.
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Care Will Bring Good Results.
There has in the past been a cer

tain amount of dissatisfaction express
ed at times by dealers in handling oys
ters. The changing from the old meth
od of half water to that of solid meat 
eliminated some of this. If dealers 
will but take proper care of their stock 
so as to maintain the quality and satis
fy their customers they will find the 
sale of oysters gratifying in results.

LETHBRIDGE MERCHANTS' AN
NUAL.

Lethbridge. Alberta. -At the an
nual meeting of the Lethbridge Business 
Men's Association, W. J. Nelson was 
elected president ; .1. W. Bawdcn. vice- 
president, and B. L. < ope, secreterv- 
treasurcr. The executive consists of A. 
L. Johnston, .1. Selil, George Kerr. 
\V. A. 1'oilman. F.. Kirkham, L. 11. Fowl
er. 11. 11. Clark. 11. A. McKillop, A. 
Price and K. A. Cunningham.

Ti c occasion was featured by a ban
quet, presided over by the newly elected 
president, Mr. Nelson. A ldre-e- were 
given by Mayor Hatch, K. A. Cunning
ham. F. W. Downer, Dr. Stewart, M.l’.l'., 
H. A. McKillop. past-president, B. L. 
Cope, secretary-treasurer, and others.

Mr. McKillop pointed out that ill-1 
objects of the association were princi
pally protection to the merchants in tin 
matter of extending credits, the instiga
tion of and check on by-laws relating 
to trade, protection in the matter of un
justifiable subscriptions to which the 
business men are constantly a prey: pro
tection of the community against fake 
advertising, and numerous other ques
tions arising out of local trade condi
tions, which necessarily call for co
operation of similar organizations in 
other towns and cities.

Secretary B. L ( 'ope stated that li\e 
merchants throughout the country were 
giving the credit end of their business 
more and more attention.

“During the past few years,” lie sa;il. 
“retailers have endeavored to fortify 
themselves by closer co-operation through 
the establishment of local credit asso
ciations or rating bureaus, as they an 
frequently called, which keep a record 
of the habits of pay of the credit buy
ers of that particular community. While 
considerable benefit lias been derived 
from these local organization it. is only 
a slight measure of what can he de
rived by a strong provincial effort 
to check the ravages of the tran
sient, the rudderless rover who is 
the greatest menace to our business in
terests. He is in the city to-day, in the 
country to-morrow, and the next day 
somewhere else, and behind him, more 
pungent than the fumes of gasoline, we 
get the odor of a mvriad of unpaid 
hills.”

How to Maintain the Quality of Oysters
Condition of Oysters Cannot b3 Improved. But Can be Main
tained—Should be Kept Well Iced From Time Received —
Freezing Impairs Flavor—How to Care for Shell Oysters.
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The Acute Egg Situation is Relieved
* Increased Offerings From Southern States Breaks the Strong Market—Easier

Tendency at Hand, Which Will Continue as Weather Moderates—Storage Eggs 
are at an End—Butter Steady and Marking Time—New Zealand Becoming a 
Factor in Supply—High Price Reduces Consumption—Lard in Good Demand.

The mild weather, which it was |ioiiil- 
eil out last week, would alone bring 
relief to the acute situation in eggs, has 
in part arrived. Down in the Southern 
States, where an early increase in the 
production of new laids was expected, 
but which failed to materialize on ac
count of the set in of extremely cold 
weather, the temperature last week be
gan to moderate with a constiptent in
crease in the yield of eggs. Offerings 
from that section have accordingly been 
larger, ami lit considerably reduced 
prices, making it possible for Canadian 
dealers to import from across the line. 
Several large shipments have been 
brought in ami are on the way. thus 
affording relief to the strong market 
which has ruled during the past lev 
months. At the beginning of the week 
many Canadian markets were practically 
bare of eggs, as storage slocks are wel' 
to an end. anil the Canadian lien 11- 
been far from industrious of late. Sup
plies are now on a more plentiful scale, 
however, and the market can be expect
ed to ease accordingly as the weather in 
ilie Southern States and here moderates 
and the egg production increases.

Butter is steady and marking time. 
The market has reached such a high fig
ure that consumption is being material
ly curtailed. Small stocks and light re
ceipts are the rule, while an increase in 
home production cannot be expected for 
a month or so hence. New Zealand, as 
reported last week, is becoming a factor 
in the supply, a large amount being re
ported due in Vancouver during the next 
week or so. while some New Zealand 
stock is also on the way from England.

From several centres in Canada comes 
report of improvement in the movement 
of provisions over a week ago. hut trade 
is as yet rather ipiiet. Coder the high 
values in butter, lard is naturally finding 
a good demand.

MONTREAL.
PRttVIS1<INS. The provision mar

ket still remains firm, with a good sea
sonable demand. Nothing exciting ha- 
taken place in this market for some 
time, but there are tendencies towards a 
change noticeable.
Pure Lard -

Boxes. 50 lbs., per lb........................................ 0 11%
rases, tins, each 10 lbe.. per lb...................... 0 12%
• 'ase*. tins, each 5 lbs., per lb......................... 0 12%
rases, tins, each 3 lbs., per lb. ................. 0 12%
Pads, wool. 26 lbs. net. per lb....................... 0 12%
Pails, tin. 20 lbe. gross, per lb........................ 0 11%
Tubs. 50 lbe. net, per lb.................................. 0 12
Tierces. 375 lbs., per lb.................................. 0 11%
one pound bricks .......................................... 0 12%

Compound Lard-
Boxes. 50 lb*, net. per lb.................................. 0 08%
Caae*. 10-lb. tins. 60 lbe. to case, per lb. ... 0 08%
Cases. 5 lb. tins. 60 lbe. to case, per lb...........  0 08%
Cases, 3-lb. tins. 68 lbe. to case, per lb. ... 0 09
Pails, wood. 20 lbe. net. per lb.................... 0 06%
Pails, tin, 20 lbe. gross, per lb..................... 0 08%
Tube, 50 lbs. net, per lb................................. 0 08%
Tierces. 375 lbe.. per lb..................................... 0 08%
i »ne i>otmd bricks ........................................... 0 08%
Pork—

Heavy Canada short cut mesa, bbl. 35-46 pieces 22 50
Bean Pork ................................................   16 50
« 'anada short cut back pork. bbl. 45 56 pieces 22 00
Heavy short cut clear pork, bbl...........................  22 00
Hear fat backs ................   23 00
Heavy flank pork, bbl............................................. 22 00
Plate beef. 100 lb. bbls ....................................... T 50
Plate beef. 200 lb. bbls.......................................... 14 60
Plate beef. 300 lb. bbls. ....................................  21 So

Dry Salt Meats—
Green bacon, flanks, lb......................................... 0 11
Long clear bacon, heavy, lb............................... 8 10%
l»ng clear bacon, light, lb................................... • 11%
Extra large sizes. 25 lbs. upwards, lb................ 0 11
Large sizes. 18 to 25 lbe.. per lb........................ 0 13
Medium sues. 13 to 18 lbe.. per lb..................... 8 14%
Extra small sizes, 10 to 13 lbe.. per lb..................... 0 14%
Bone out, rolled, large, 16 to 25 lbe.. per lb... 0 14
Bone out. rolled, small. 9 to 12 lbe.. per lb. .. 0 15%
Breakfast bacon, English, boneless, per lb. ... 0 14
Windsor bacon, skinned, backs, per lb............. 0 16
Spiced roll bacon, boneless, short, per lb. ... 0 12
Roiled ham. small skinned boneless ............... 0 24
Hogs, live, per cwt..................................... 7 00 7 10
Hogs, dressed, per cwt. .................................. 9 75

BI TTER.— Butter market bus per
haps never been in sueh a doubtful state 
before, and dealers are not keen on 
making any definite statements, as it i- 
a toss-up whether conditions will be
come more satisfactory or whether the 
consumer will have to pay an exces
sively high figure.

Stocks have become extremely small, 
making it necessary for dealers to call 
ii|x>n the New Zealand market for sup
plies.

This, however, is not altogether a 
promising outlook, as prices run on a 
parallel with those of Canada, and past 
experiences have taught dealers not to
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put loo much confidence in New Zealand 
butter e.\|M>rl. It not only takes three 
weeks to land: but often the dealer is 
-abject to great loss.

Dairy and fresh dairy rolls have in
creased this week, and show -igns of 
further advance.
• 'n amt-ry .................................................................... u 35 0 36%
Dairy, tubs. 11....................................................... 0 28 090
Fr*-wh. dairy roll* ........................................................... 0 32

El it is. Ii is difficult to -ay exactly 
where the egg market stands at present. 
Local stocks are almost exhausted, and 
the prices of those remaining on band 
tune advanced greatly. The price->_uou 
ruling will likely last until the end of the 
week, when t lie situation will lx1 relie veil 
by ini|H>rt of American eggs, which will 
help to steady I be situation and decrease 
the price. This market should he fol
lowed with the utmost care. The supply 
of selects lias been entirely exhausted.
\ rw laid* ........................... ...................................... n 48 0 60
No. 1 ...................................................................................... 0 38

CHEESE.- -There i- a steady demand 
and a firm market for all descriptions, 
based on small stocks. Prices remain 
unchanged, and are likely to retrain Do
sante for some time.
Ouebec. Urge ................................................... 0 17 I 17%
western. Urge ................................................... 0 If • lf%
Western twins .................................................... 0 17 I 1T%
Western, small. 30 lbe...................................... 0 17 • 1T%
Old Cheese. Urge ......................................... OU I 18%

POULTRY.- This market is quiet at 
present. The fair demand and supply 
are on equal basis: but the great call- 
ex|ieeted for |*oultry when navigation 
iqieus are likely to meet with a shortage 
of stocks.

Prices have advanced this week, and 
show a strong tendency toward a steady 
increase.

rh„U. ..................................................................... •» JJ»
•= •»

Ondes ................................... ............................ • IS • *

HONEY.— No special activities have
been noted in the honey market. The
normal demand is met with a ready snj*- 
plv. while prices show no advance. The

5
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Lenten season will, most likely, vary the 
situation.
White clover, strained ......................................... 0 12
White clover, in comb ............................................ 0 16
Buckwheat, strained ................................................. 0 06%
Buckwheat, in comb ............................................. 0 12

0 14% 0 15
0 14 0 14%
0 13% 0 14
0 17 0 18
0 18% 0 19
0 15 0 17
0 ion 0 11%
0 10% 0 11

0 11 0 11%
19 00 20 00
21 00 22 on
0 21 0 23
0 11% 0 11%
o un 0 12
0 12 0 12%
0 09 0 09%

6 35
6 65

• 00 9 25

TORONTO.
PROVISIONS.—While trade in pork 

products is generally reported as show
ing some improvement, still it has an 
inclination to quietude. Lard is moving 
well because of the high price now rul
ing for butter, while long, clear is also 
selling quite well.

Live hogs are 10 cents higher this 
week, and show a steady undertone.

Smoked Meats—
Light hams, per lb........................................ 0 14% 0 15
Medium hams, per lb................................ 0 14 0 14%
Large hams, per lb...................................... 0 13% 0 14
Backs, plain, per lb..................................... 0 17
Backs, pea meal ...............................
Breakfast bacon, per lb.................. .
Roll bacon, per lb....................................... » .v.
Shoulders .......................................................... 0 10%

Pickled Meats—1 cent less than smoked.
Long clear bacon, per lb.........................  6 11
Heavy mess pork, per bbl..............................19 00
Short cut, per bbl......................................21 00
Cooked hams ...............................................  0 21 v «
Lard, tierces, per lb...................................  011% 0 11%
Lard, tubs, per lb......................................... 0 11%
Lard, pails, per lb........................................ 0 12
Lard, compounds, per lb. ............................ 0 09
Live hogs, at country points ........................... on
Live hogs, local ...................................................... 6 65
Dressed hogs ................................................. 9 00 9 25

BUTTER.—There is no change in but
ter from last w-eek. but market still 
rules steady to firm. There is no doubt 
but that the high figure for this commo
dity is considerably cutting down con
sumption. Dealers, as stated last week, 
see nothing in the near future to shape 
the market from its present path of 
steadiness. Prices in Chicago have fal
len from the record figure reached a 
couple of weeks ago.

Per lb.Fresh creamery print ................................... 0 35 0 37
Creamery solids .............................................. 0 33 0 35
Farmers' separator butter .........................  0 SI 0 33
Dairy prints, choice .................................... 0 28 0 29
No. 1 tubs or boxes ..................................  0 25 0 27
No. 2 tube or boxes ................................ 0 22 0 24

EGGS.—Eggs were scarce at begin
ning of week, but offerings began to in
crease as the week advanced. Under 
milder weather in the Southern States, 
production has been on the increase 
there, and quite large shipments have 
been coming along to local den’ers. 
Prices are expected to ease as the wea
ther moderates and the yield increases. 
Storage and pickled eggs are cleaned up 
on this market, and new laids will have 
to be depended on in the future.
New laid eggs ................................................ 0 39 0 42

CHEESE.—The market holds firm
with nothing in view to break it. Stocks 
are small, with markets elsewhere 
strong. Trade is routine in character.

Large ........................................................................ 116%
Twin ................................................................ 0 16% 0 17
Stiltons .............................................................  0 18 0 18%
POULTRY.-—Trade is quiet in poultry 

just now. Only a moderate amount is 
coming along. Fowl and chickens arc 
somewhat easier in price just now.
Ponltrr—«lire— _______

Fowl .................................................................. (I <8 0 10
Chicken .....................................   0 II) 0 12
Ducks ................................................................ 0 14 0 15
Oeeae ......................................................................... 0 13

Turkey* ........................................................... 0 IT 0 II
Brewed, 2 cent* per lb. more.
HONEY.—There is only a fair trade 

in honey, with no particular market fea
tures at present.

Honey—etrained-
Whit* clover, 60-lb. tins, per lb. .................... 012
White clover, 10-lb. tins, per lb. .................... 0 12%
White clover, 5-lb. pails, per lb........................ 0 13
Dark clover, 5-lb. pails, per lb........................ 0 12
Amber honey, 60-lb. tins, per lb. .................. 0 06
Buckwheat, 60-lb. tins, per lb. .................... 0 07

Comb white clover, per doe. .................... S 25 3 06

Wall Paper Dealers Should Study Designs
To His Advantage to Study New Ideas—Kinds of Designs in 
Popular Favor To-day—Colors That Agree With the Eye—
Paper for a Bedroom.

The change in designs of wall paper is 
one of the features of the business to
day with which every dealer should be 
well acquainted. New ideas in wall pa
per must be introduced by the retailer 
just as the introduction of many other 
new lines must fall upon his shoulders. 
It should, therefore, be one of his chief 
aims to know what styles are coming in 
and whatever tendencies may he felt in 
the trade.

The latest collection submitted by pro
fessional wall paper designers shows 
figures of an order frequently connected 
with stripe motives, leaving considerable 
spacing. This allows the introduction of 
background treatment which very often 
forms the chief attraction of patterns. 
As manv as five and six fine blocks are 
employed in the making of these back
grounds. Much appreciation is shown 
for dimity and clothy effects, and very 
little metals is being used by wall paper 
manufacturers to-dav except in cheaper 
grades and even then quite sparingly 
Colors are rather subdued than formerly, 
dark reds have practically disappeared 
One reason for this change is that the 
demand for cheap reds several years ago 
was so great that, manv people found 
that color being cheap was so fleeting 
that a preiudice against it became wide
spread Large sales are made now in 
colors of the Scotch oatmeal variety 
This is a dtmlev in"rn’n and is much 
superior to the ordinary ingrain which, 
though a little cheaper is difficult to 
bane, very fleeting as to color and suh- 
icct to stains through chemical action 
of an unprepared wall

■Plain Strines Good Sellers.
Plain stripes are very much in favor. 

They lend themselves to cut out border 
treatment so much featured at present.

The cut out border is one of the new 
ideas in wall paper and is being shown 
in a large number of designs. It is de
cidedly an innovation and is attracting 
wide interest. The lower part of the 
border has been cut away leaving its 
principal design standing out boldly 
against the paper. The idea has been 
worked into manv designs and a general 
note of approval has been expressed con
cerning them.

The actual work of cutting out the re
quired design Is done bv means of a die,
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but the extra labor required is compen
sated for by the result secured. With 
this idea there is usually a cut out base 
border and the corners are made in 
separate pieces.

The Bedroom Design.
Tire harmonizing of purpose and design 

is being aimed at more generally than 
usual and many striking and tasteful 
effects have been achieved. For instance 
the usual plan for a bedroom is to cre
ate a light and cheerful design in both 
pattern and color. The paper and fur
nishings of the room are made to har 
monize as much as possible, the idea be 
ing carried out even to the color of the 
rug, the adornments hung on the wall 
and so on The result is most pleasing 
and when done in particular colors ere 
ates a soothing, restful and at the sarrv> 
time rattier cheerful feeling that the de 
signer strives for in his plans for a bed 
room.

A Scientific Work.
This planning might well be said to he 

based on psychological principles. It is 
a fart that certain colors have particu
lar effects on the mind, and it is the re 
alizatinn of this and a knowledge of 
how to use it that makes the designer’s 
efforts a success when turned in this 
direction The wall ' paper salesman 
might profit considerably by taking a 
page from this hook Rut more will be 
said about the peculiar requirements of 
the wall paper salesman.

----ê----
BOOK ON TRADE MARKS.

“Things to Know About Trade 
Marks," is the subject of an informative 
book on trade marks issued by the .1 
Walter Thompson Co, advertising 
agents. The purpose is to give the 
main features of the law relating to 
trade marks and to illustrate their ap
plication by examples of trade marks 
now in use. It includes conditions of 
registration, how to apply for it, pro 
endure of the patent office, registration 
in foreign countries, classification of 
merchandise, what mav and must, not 
he included in trade marks, etc. An en
tire chanter is devoted to trade marks 
in Canada.
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OCEAN BRAND

HADDIES
The Lenten Season fast approaching means a large demand for 
fish. Will you be prepared to meet it? Don’t set about “trim
ming your lamps" at the eleventh hour. You know what that 
means. Clear a few boxes off your counter, and make way for 
the big sellers, and you’ll not regret it.

A FEW OTHER LINES :

Boutilier’s Fillets Ocean Brand Bloaters 
Ocean Brand Kippers Canada Pure Boneless Cod

GET IN TOUCH WITH US

The Halifax Cold Storage Co., Montreal

Protect Your Customers
The housewife cannot do good baking with poor baking 
powder. The absolute purity and reliability of SHIELD 
BAKING POWDER give it first place in the baking cab
inet of your women customers.

SHIELD is a quick seller, sells with least effort and profits 
best. It’s pleasure to sell an article 
that you know will please.
The “ safe and sure " method of 
selling saves time, expense and 

avoids dissatisfaction. The “uncertain" products bring 
doubt as to the reliability of the dealer and eventually 
the loss of the custom.

Campbell Bros. & Wilson, Ltd., Winnipeg
Campbell, Wilson & Home, Limited, Calgary 
Campbell, Wilson & Smith, Limited, Regina 
Campbell, Wilson A Adams, Limited, Saskatoon * 
Campbell, Wilson & Home, Limited, Lethbridge
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QUOTATIONS FOR PROPRIETARY ARTICLES
SPACE IN THIS DEPARTMENT IS $40 PER INCH PER YEAR

Goods made by 

E. W. GILLETT CO.. LTH.
< Ontario and i.im-bev Prices.)

IMPERIAL BAKING POWDER.

Cases Sizes Per do*.
4-dozen... ... 10c .. ............ 86
3-dozen... ... 6-oz. ............ 1 75
1-dozen... ..........  3 60
3-dozen... ... 12-oz. ..........  3 40
%-dozen.. ... 214-lb .............10 50
14-dozen.. ... 5-lb. ............19 80

MAGIC BAKING POWDER.
Cases Sizes Per do*.

6-dozen... ... 5c ... ........ 50
4-dozen... ............ 75
4-dozen... ... 6-0*. ............ 1 00
4-dozen... ... 8-0*. ............ 1 30
4«dozen... ... 12-oz. ............ 1 80
2-dozen... ... 12-0*. ............ 1 85
4-dozen... ... 16-oz. ...........  2 26
2-dozen... ... 16-oz. ............ 2 30
1-dozen... ... 214-lb . . 6 00
%-dozen.. ... r»-ih. ............. 9 60
2-do*en... ... 6-oz. \ Per
1-dozen... ... 12-oz. 1 case
l-dozen... ... 16-oz. 1 $6.00
Special discount of 5 per cent, al
lowed on five cases or more of 
"Magic Baking Powder."

MAGIC SODA.
Per Case.

Case No. 1, 60 1-lb. pack
ages, 1 case $2.86; 5 cases $2 75 

Case No. 2. 120 14-lb. pack
ages. 1 ease $2.86; 5 cases $2 75 

Case No. 3, 30 1-lb.. 60 14-lb. 
packages. 1 case $2.85; 5
vases ... ................................ 2 TTi

Case No. 5, 100 10-oz. pack
ages. 1 ease $2.00; 5 eases 2 80

GILLETT'S CREAM TARTAR.
Per do*.

14-lb. paper pkgs., 4 do*.
in case..................................$1 00

14-lb. paper pkgs.. 4 do*. In
case .......................................  2 00

Per case
4 do*. 14-lb. paper pkgs.
2 do*. 14-lb. paper pkgs.

assorted $8 00 
Per do*.

14-lb. cans with screw cov-
ers. 4 do*. In case ........$2 20

1-lb. cans with screw cov-
ers, 3 do*. In case .......... 4 10

Per lb.
5-lb. sq. canisters, 14 do*, in

ease ........................................ 33
10-lb. wooden boxes .......... 3014
2T>-lb. wooden pails ............ 3014
100-lb. kegs.............................. 2814
360-lb. barrels.......... . .... 28

GILLETT’S PERFUMED LYE. 
4 do*, in Case. Per ease

1 case ................................... 3 50
3 cases .................................... 3 40
5 cases or more .................. 3 $6

YEAST.
Royal Yeast, 3 dozen 6c

packages in box .......... 1 15
Gillett’s Cream Yeast, 3 

dozen 5c. packages In box 1 15

BAKING POWDER.
W. H. GILLARD A CO. 

Diamond.
1-lb. tins, 2 do*. In case .. $2 00 
14-lb. tins, 3 do*. In case .. 1 26 
14-lb. tins, 4 do*, in case .. 0 75

ROYAL BAKING POWDER. 
Sizes Per do*.

Royal—Dime ......................... 0 95
“ 14-lb................................ 1 40
” 6-o*................................. 1 95
“ 14-lb................................ 2 55
" 12-oz............................... 3 85

1-lb................................ 4 90
“ 3-lb................................... 13 60
“ 5-lb................................. 22 35

Barrels—When packed In barrels 
one per cent, discount will be 
allowed.
WHITE SWAN SPICES AND 

CEREALS, LTD.
White Swan Baking Powder—

5- lb. size, $8.25; 1-lb. tins. $2; 
12-oz. tins, $1.60; 8-oz. tins. $1.20;
6- oz. tins, 90c ; 4-0*. tins, 65c ; 
5c tins, 40c.

BORWICK'S BAKING POWDER
Sizes. Per do*, tins.

Borwick's 14-lb. tins .......... 1 36
Borwlck's 14-lb. tins .......... 2 36
Borwick’s 1-lb. tins .......... 4 66

COOK S FRIEND BAKING 
POWDER

Cartons— Per do*.
No. 1, 1-lb., 4 dozen ............ 2 40
No. 1, l-lb„ 2 dozen ............ 2 60
No. 2, 5-ot„ 6 dozen ............ 0 80
No. 2, 5-oz., 3 dozen ............ 0 85
No. 3, 214-os., 4 dozen ........ 0 45
No. 10, 12-oz., 4 dozen ....... 2 10
No. 10, 12-o*., 2 dozen ....... 2 20
No. 12, 4-0*., 6 dozen ........  0 70
No. 12, 4-oz„ 3 dozen ........  0 75

In Tin Boxes—
No. 13, 1-lb., 2 dozen .......... 3 00
No. 14, 8-o*„ 3 dozen .......... 1 75
No. 15, 4-oz., 4 dozen .......... 1 10
No. 16, 214-lbs........................ 7 25
No. 17. 5-lbs.............................. 14 06
FOREST CITY BAKING POW

DER. Do*.
6-oz, tins ............................... 0 75

12-oz. tin................................... 1 26
16-oz. tins .............................  1 76

BLUE.
Keen's Oxford, per lb. ... 0 17 
In 10-box lots or case ... 0 16
COUPON BOOKS—ALLISON’S. 
For sale In Canada by The Eby- 
Blain Co., Ltd., Toronto; C. O. 
Beanchemls A Fils, Montreal. $2, 
$3, $5. $10, $15 and $20. All same 
price, one size or assorted.

UN-NUMBERED.
Under 100 books..........each 0 04
100 books and over...each 0 0314 
500 books to 1,000 books.. 0 03 

For numbering cover and each 
coupon, extra per book 14 cent.

CEREALS.
WHITE SWAN SPICES A CER

EALS, LTD.
White Swan Breakfast Food, 2 

do*, in case, per case, $3.00. 
The King’s Food, 2 do*. In case, 

per case, $4.80.
White Swan Barley Crisps, per 

do*., $1.
White Swan Self-rising Buck

wheat Flour, per dozen, $1. 
White Swan Self-rising Pancake 

Flonr, per do*., $1.

White Swan Wheat Kernels, per 
do*., $1.60.

White Swan Flaked Rice, $1. 
White Swan Finked Peas, per 

do*., $1.
DOMINION CANNERS. 

Aylmer Jams.
Per doz.

Strawberry ............................ 1 05
Raspberry .................. .......... 1 95
Black currant ............ ........ 1 95
Red currant .............. .......... 1 75
Peach ............................ .......... 1 80
Pear .............................. .......... 1 70

Jellies.
Red currant ............. ........ 2 00
Black currant .......... ........... 2 15
Crabapple ................... ........ 1 46
Raspberry and red currant 1 96 
Raspberry and gooseberry 1 80
Plum Jam ................ ........ 1 55
Green Gage plum, stoneless 1 75
Gooseberry .................. .......... 1 75
Plum ............................. .......... 1 70
Grape ........................ .......... 1 86

Marmalade.
Orange Jelly .............. .......... 1 66
Green 6g...................... .......... 2 25
Lemon ........................ .......... 1 60
Pineapple .................. .......... 1 96
Ginger ........................ .......... 2 25

Pure Preserves--Bulk.
5 lbs. 7 lbs

Strawberry ............... 0 59 0 82
Black currant .......... 0 69 0 82
Raspberry.................. 0 59 0 82

14’s and 30's per lb.
Strawberry.................. ... o 1014
Black currant ............ ... 0 1014
Raspberry ......................... 0 1014

Freight allowed up to 26c per
100 lbs.

COCOA AND CHOCOLATE.

Perfection, 1-lb. tins. do*. 4 40 
Perfection. 14-lb. tins, do*. 2 35 
Perfection, 14-lb. tins, do*. 1 25 
Perfection, 10c size. do*. .. 0 90 
Perfection, 5-lb. tins, per lb. 0 35 
Soluble, bulk. No. 1. lb. .. 0 20 
Soluble, bulk. No. 2, lb. .. 0 18 
London Pearl, per lb.......... 0 22

Special quotations for Cocoa In
barrels, kegs. etc.

Unsweetened Chocolate— 
Supreme chocolate, 14’s. 12-

lb. boxes, per lb.....................  0 36
Perfection chocolate, 20c size

2 do*. In box, do*.................. 1 80
Perfection chocolate, 10c size 

2 and 4 doz. In box, per
do*................................................. 0 90
Sweet Chocolate— Per lb.

Queen's Dessert, 14's and
14's. 12-lb. boxes .............  0 40

Queen's Dessert, 6’s, 12-lb.
boxes ................................ 0 40

Vanilla, 14-lh., 6 and 12-lb.
boxes .................................... 0 36

Parisian. 8's, 6 and 12-lb.
boxes .................................... 0 28

Diamond. 6’s and Ts, 6 and
12-lb. boxes............................ 0 24

Diamond, 14's, 6 and 12-lb
boxes ........ .................. ... 0 25
Icings for Cake—

Chocolate, white, pink, lemon, 
orange, maple, almond, cocoannt.
cream, In 14-lb. packages, 2 do*.
in box, per doz. .............. 0 90

Chocolate Confections— Per lb. 
Maple buds, 5-lb. boxes ... 0 86
Milk medallions, 5-lb. bxe. 0 *6

60

Chocolate wafers. No. 1,
5-lb. boxes .......................... 0 30

Chocolate wafers, No. 2,
5-lb. boxes ......................... 026

Nonpareil wafers, No. 1.
5-lb. boxes ........................ 0 30

Nonpareil wafers. No. 2,
5-lb. boxes ........................ 6 26

Chocolate ginger, 6-lb. bxe. 0 30
Milk chocolate wafers, 5-lb. 

boxes ....................................  0 36
Coffee drops. 5-lb. boxes ... • 36 
Lunch bars, 5-lb. boxes ... #36 
Milk chocolate, 5c bundles,

3 doz. in box, per box . 1 16
Milk chocolate, 5c cakes,

3 do*, in box, per box . 1 36
Nut milk chocolate, %’», $-

Hi. boxes, lb......................... 0 36
Nut milk chocolate., 14’s, 6-

Ib. boxes, lb......................... 0 36
Nut milk chocolate, 5c bars

24 bars, per box ................ 0 90
EPPS'S.

Agents—Willson & Warden, To
ronto; Forbes & Nadeau, Mon
treal : J. W. Gorham A Co., Hali
fax, N.S. ; Buchanan A Gordon. 
Winnipeg.
In 14. 14 and 1-lb. tins, 14-

lb. boxes, per lb................ 0 36
Smaller quantities................ 0 37

JOHN P. MOTT 14 CO.'S 
G. J. Estabrook, St. John, N.B. ; 

J. M. Douglas A Co., Montreal : 
R. S. Mclndoe, Toronto; Jos. E 
Huxley, Winnipeg; Tees A Per- 
sse. Calgary ; Johnson A Yock- 
ney, Edmonton ; Standard Bro
kerage Co., Vancouver; Frank 
M. Hannutn, Ottawa.
Elite, 10c size (for cooking)

dozen ....................................  0 90
Mott's breakfast cocoa, 16c

size, per dozen ................... 6 90
“ breakfast cocoa, !4’e. 6 38
" No. 1 chocolate, !4’s. 0 32 
’■ Navy chocolate, !4's.. #26 
" Vanilla sticks, per grs 1 00 
“ Diamond chocolate, H's 0 24 
“ Plain choice chocolate

liquors ...........................  6 32
“ Sweet chocolate coat
ings ........................................ 0 2b

WALTER BAKER A CO., LTD 
Premium No. 1 chocolate, 14 

& 14-lb. cakes, 35c lb. ; Breakfast 
cocoa, 1-5, 14. 14, 1 and 6-lb. 
tins. 41c lb.; German’s sweet 
chocolate. %, and 14-lb. cakes. 
6-lb. boxes, 26c lb.; Caracas sweet 
chocolate, 14 and 14-lb. cakes. 
6-lb. boxes, 32c lb.; Auto sweet 
chocolate, 1-6 lb. cake*, $ and 6- 
lb. boxes, 32c lb.; Vanilla sweet 
chocolate, 1-6-lb. cakes, 6-lb. tins, 
44c lb.; Falcon cocoa (hot or 
cold soda), 1-lb. tins, 38c lb.; 
Cracked cocoa, 14-lb. pkgs., 6-lb. 
hags, 32c lb.; Caracas tablets, 
100 bdls., tied, 5a, per box, $3. 
The above quotations are f.o.b. 
Montreal.

COCOANUT.
CANADIAN COCOANUT CO.. 

Packages—5c, 10c, 26c and 40c 
packages, packed In 15-lb. and 
30-lb. cases. Per lb.

1-lb pkgs. White Moss .... 0 26 
14-lb pkgs, White Moss .. 0 27 
14-lb pkgs. White Moss ... $ 28 
1 and 14-lb. pkgs., assorted 0 2614 
14 and 14-lb. pkgs, asstd... 6 2714



THK CANADIAN CROCK R

GUNNS I Hams
I Breakfast Bacon 

s\T tat Tr-pvwr- i Boneless Backs 
V/UrVJL/1 A X I Kettled Rendered Leaf Lard

Appetizing

and
Satisfying

PON-HONOR

UNNS
FOOD PRODUCTS.

STANDARDS OF
EXCELLENCE
PRODUCED
UNDER OUR OWN
EXCLUSIVE
PROCESSES

ALWAYS IN DEMAND WITH HI6H-CLASS TRADE

GUNNS LIMITED
PORK AND BEEF PACKERS, COOKING AND SALAD 

OIL MANUFACTURERS

WEST TORONTO

CANADIAN, U.S. AND FOREIGN 
MANUFACTURERS get in touch with

The Largest and Most Progressive
- —WHOLESALE—
COMMISSION HOUSE in CANADA

Wholesale Commission 
Merchants and BrokersNicholson & Bain,

Head Office, WINNIPEG, MAN.
Branches : REGINA, SASKATOON, EDMONTON, CALGARY

P.S.—DO IT NOW.
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%-lb. pkgs, astd., In 5-lb.
boxes .................................. • 28

14-lb. pkgs., astd., In 5-lb.
boxes .................................. 0 29

14-lb. pkgs., astd., 5, 10, 15-
lb. cases ...........................  0 SO
Bulk

in 16-lb. tins, 15-lb. palls and 
10, 25 and 50-lb. boxes.

Palls Tins Bbls.
White Moss, fine

strip .............. 0 12 0 21 0 17
Best shredded.. 0 18 ------- 0 17
Special shred... 0 17 .... 0 16
Ribbon ............ 0 19 .... 0 15
Macaroon . ... 0 17 ___ 0 17
Desiccated .... 0 16 .... 0 16
White Moss In 5 and 10-lb. sq.

tins .........  .................... .... 21c
CONDENSED MILK. 

BURDEN'S CONDENSED MILK 
Wm. H. Dunn, Agent, Montreal 

and Toronto Per Case
Eagle Brand, each 4 doz... $5 75 
Gold Seal Brand, each 4 dz. 4 90 
Challenge Brand, each 4 dz. 4 13 

Evaporated Milk.
Peerless Brand, "Hotel,"

each 2 doz......................  $3 90
Peerless Brand, “Tall," each

4 doz..................................... 4 40
Peerless Brand, "Family,"

each 4 doz.......................... 3 65
Peerless Brand, “Small,"

each 4 doz.......................... 2 00
REINDEER LIMITED. 

“Jersey" brand evaporated 
cream, per case (4 doz.) $3 65 

“Reindeer" brand, case (4
doz.) ..................   5 50

"Reindeer" Condensed Cof
fee, case ...........................  6 00

“Reindeer" Condensed Co
coa, case ........................... 4 SO

“Reindeer” Condensed Cof
fee, in glass jars, case.. 6 20

ST. CHARLES CONDENSING 
CO.

Prices—
St. Charles Milk, family

size, per case ........................ 3 66
Baby size, per case............. 2 00
Ditto, hotel .......................... 3 80
Silver Cow Milk ................. 6 05
Purity Milk .......................... 4 90
Good Luck ........................... 4 16

COFFEES.
EBT-BLAIN LIMITED. 

Standard Coffees.
Roasted whole or ground. Pack

ed In damp-proof bags
and tins.

Club House .......................... 0 32
Nectar..................................... 0 30
Empress ............................ 0 28
Duchess ................. ............... o 27
Ambrosia ............................... o 28
Plantation ............................. o 23
Fancy Bourbon ................... 0 22
Bourbon ......................   o 20
Crushed Java and Mocha.. 0 18 
Crushed Java and Mocha,

(ground)........................... 0 08%
Package Coffees.

Gold Medal, 2-lb. tins, whole
or ground ..................  0 30

Gold Medal, 1-lb. tins, do 0 31 
Gold Medal, %-lb. tins, do 0 32 
Anchor Brand, 2-lb tins, do 0 31 
Anchor Brand, 1-lb. tins, do 0 32 
German Dandelion, 1-lb tins

ground................................ o 26
German Dandelion, %-lb.

tins, ground ... ............ 0 28
English breakfast, 1-lb tins 

«round ................................ o 18

Grand Prix, 1 and 2-lb.
tins, ground.....................  0 30

Demi-Tasse, 1 and 2-lb. tins
ground ................................ 0 30

Flower Pot, 1-lb. pots, gd. 0 22
CONFECTIONS. 

PEANUT BUTTER.
Ontario Prices.

MacLaren's Imperial— Per doi.
Small, 2 doz........................ 0 95
Medium, 2 doz..................... 1 80
Large, 1 doz..................... 2 75
Tumblers, 2 doz................. 1 35
Palls, 24 lbs., per lb......... 0 15

WHITE SWAN SPICES & CER
EALS, LTD.

WHITE SWAN BLEND
1-lb. decorated tins, lb........  0 32
Mo-Ja, %-lb. tins, lb........... 0 30
Mo-Ja, 1-lb. tins, lb............. 0 28
Mo-Ja, 2-lb. tins, lb............. 0 28
Cafe des Epicures, 1-lb. fancy 

glass jars, per doz., $3.60.
Cafe TAroniatlque, 1-lb. amber 

glass jars, per doz., $4.00. 
Presentation (with tumblers) $3

per doz.
Ground or bean— W.S.P. R.P.

1 and % ............... 0 25 0 30
1 and % .............. 0 32 0 40
1 and % .............. 0 37 0 50

Packed in 30's and 50-lb. case. 
Terms—Net 30 days prepaid. 

CHEESE.
MACLAREN'S IMPERIAL

Ontario Prices 
per doz.

Individual (each 2 doz.) .. 1 00
Small (each 2 doz.) ........... 2 40
Medium (each 1 doz.) ....... 4 60
Large (each % doz.) ......... 8 25
MacLaren's Roquefort—

Small (each 2 doz.) ....... 1 40
Large (each 1 doz.) ....... 2 40

MacLaren’s Canada Cream—
Small (each 1 doz.) ....... 0 90
Medium (each 2 doz.) ... 1 30
Large (each 1 doz.) ....... 2 30

CREAM.
FUSSELL A CO., LTD., LON

DON, ENG.
“Golden Butterfly" Brand Cream, 

8 doz. 10c size, cases, $7.00. 
"Golden Butterfly” Brand Cream, 

8 doz., 15c size, cases, $11.50. 
INFANTS’ FOOD. 

Robinson’s patent barley, %-lb. 
tins. $1.25; 1-lb. tins, $2.26; Rob
inson's patent groats, %-lb. tins, 
$1.25; 1-lb. tins, $2.25.

FLAVORING EXTRACTS.
SHIRRIFF’S.

1 oz. (all flavors) doz........... 1 00
2 oz. (all flavors) doz........ 1 75
2% oz., (all flavors) doz. .. 2 00
4 oz. (all flavors) doz......... 3 00
5 oz. (all flavors) doz. ... 3 75
8 oz. (all flavors) doz......... 5 60
16 oz. (all flavors) doz. ... 10 00 
32 oz. (all flavors) doz. ... 18 00

Discount on application. 
CRESCENT MFG. CO. 

Mnplelne— Per doz.
2 oz. bottles (retail at 60c) 4 50 
4 oz. bottles (retail at 90c) 6 80 
8 oz. bottles (retail at $1.50) 12 60 
16 oz. bottles (retail at $3) 24 00 
Gal. bottles (retail at $20) 16 00 
CLARK’S PORK AND BEANS 

IN TOMATO SAUCE.
Per doz.

No. 1, 4 doz. In case ...... 0 50
No. 2, 2 doz. In case .........  0 90

No. 3. flats, 2 doz. In case 1 00
No. 3. tails, 2 doz. in case 1 25
No. 6, 1 doz, in case 4 00
No. 12, % doz. in case 6 50
LAPORTE, MARTIN & CO.,

MONTREAL, AGENCIES. 
These prices are F.O.B. Mon
treal. Imported Peas “Soleil” 

Per case
Sur Extra Fins, % flacons.

40 bou.........................  11 00
Sur Extra Fins, tins, %

kilo, 100 tins................... 15 60
Extra Fins, tins, % kilo,

100 tins .............................. 15 00
Très Fins, % kilo. 100 tns 14 00
Fins. tins. % kilo, 100 tins 12 60
m-Fins. tins, % kilo, 100

tins ....................................... 11 00
Moyens No. 1, tins, % kilo,

100 tins .............................. 10 00
Moyens No. 2, tins. % kilo,

100 tins .............................. 9 50
Moyens No. 3 -.................... 8 75

Asparagus, Haricots, etc. 
MINERVA PURE OLIVE OIL.
Case—

12 litres .............................. 6 60
12 quarts .......................... 6 75
24 pints ............................. 6 25
24 %-plnts ................... 4 26

Tins—
5 gals, 2s ........................ 23 00
2 gals. 6s ................... 29 00
1 gal., 10s ................... 25 00
%-gal., 20s ................... 26 00
%-gals.. 20s   13 50
%-gal., 48s sq................... 17 00
%-gal., 48s rd................. 15 50

BASSIN DE VICHY WATERS
La Capitale, 60 qts............. 5 00
La Neptune, 60 qts..............  6 00
St. Nicholas, 50 qts............. 7 00
La Sanitas Sparkling, 50

quarts ................................. 8 00
La Sanitas Sparkling, 100

pints ................................... 9 00
La Sanitas Sparkling, 100

splits .................................. 4 00
Lemonade Savoureuse, 60’s 7 60

CASTILE SOAP.
"Le Soleil," 72 p.c. olive oil. 
Case 25 lbs., 11-lb bars, lb 0 07% 
Care.12 lbs, 2%-lb. bare, lb. 0 08% 
Case 50 lbs, 64-lb bars case 3 60 
Case 200 lbs. 3%-oz., case 3 76 
"La Lune," 65 p.c. olive oil. 
Case 25lbs. 11-lb bars. lb.. 0 07 
Case 12 lbs. 2% lb. bars, lb. 0 08 
Case 60 lbs, 64-lb. bars, case 3 26 
Case 100 lbs. 3%-oz. bars,

case ..................................... 1 80
Case 200 lbs., 3%-oz. bare,

case ................................... 3 40
Alimentary Pastes, Blanc A Fils, 

Macaroni, Vermicelli, Animals. 
Small Pastes, etc.

Box, 26 lbs., 1 lb............. 0 07%
Box. 25 lbs., loose ......... 0 07

DUFFY A CO. BRAND.
Grape Juice, 12 qts..............  4 75
Grape Juice, 24 pts.............. 6 16
Grape Juice, 36 splits ___ 4 75
Apple Juice, 12 qts ............ 4 60
Apple Juice, 24 qts.............. 4 76
Champagne de Pomme, 12 q. 5 00 
Champagne de Pomme, 24 p. 5 60 
Matts Golden Russett— 
Sparkling Cider, 12 qts.... 5 00 
Sparkling Cider, 24 pts. ... 5 60
Apple Vinegar, 12 qts.........  2 60

PASTES.
THE C. H. CATELLI CO.. LTD 

MONTREAL, CANADA. 
Alimentary Pastes. 

"Swallow Brand" (Hirondelle)

Vermicelli, Macaroni, Spaghetti, 
Macaroni Short Cut, Small Pastes 
assorted. Melon Seeds, Animals, 
Stars, Alphabets, Alphabets Mid
dle.
Cases of 25 pkgs, 1 lb. 0 06
Cases of 25 lbs. loose ... 0 06%
Egg noodles, cases, 60

pkgs., %-lb..................... 0 06%
Egg noodles, cases, 10

lbs., loose ....................  0 06
Lasagnes, cases of 10 lbs.

loose ............................... 006
Marguerite, all var., pkgs. 

only ................................. 0 06
CEREALS.

Grape Nuts—No. 22, $$; Ne. 23. 
$4.50.

Post Toasties—No. T$, $2.85. 
I’ostum Cereal—No. 0, $2.26; No

1, $2.70.
Force, 36’s .................... 4 50
Gusto, 36's .................... 2 85

MUSTARD.
OILMAN'S OR KEEN'S

Per doz. tins
I). S. F„ %-lb ................... 1 40
I). S. F„ %-lb ................... 2 50
1). S. F„ 1-lb ................. 6 00
F. D„ %-lb .......................... 0 to
F. D., %-lb........................... 1 46

Per Jar
Durham, 4-lb Jar ............... 0 7.7
Durham, 1-lb Jar ............... 0 26
IMPERIAL PREPARED MUS

TARD.
Ontario Prices.

Small, case 4 doz.. per doe. 0 46 
Medium, cases 2 doz, doa. 0 90 
Large, cases 1 doz., des... 1 35
CANNED HADDIE8 "THIS

TLE" BRAND.
A. P. TIPPET A CO., Agents 
Cases 4 doz. each, flats,

per case ............................  6 48
Cages 4 doz. each, ovals,

per case ............................  6 49
100 boxes ............................. 44 00
24 No. 3 Jars ..................... 83 60
12 No. 5 Jars ................. «7 60

LARD.
N. K. FAIRBANK CO. BOAR'S 

HEAD LARD COMPOUND. 
F.O.B. Montreal.

Tierces, lb.............................. t 1*
20-lb. palls ..........................  • 1»
20-lb. tins .................. I 00
60-lb tubs, per lb............... • 10%
3-lb. tins. 20 to case. lb. 0 11 
5-lb. tins, 12 to case, lb. 6 10% 
10-lb. tins, 6 to case, lb... 0 10% 
GUNN'S "EASIFIR8T" SHORT

ENING.
Tierces ..................... .......... 0 08%
Tubs ......................... ......... 0 09
20-lb. pails ............. ......... 0 09%
L'O-lb. tins ............... ......... 0 08%
10-lb. tins................. ......... 0 09%
r»-lh. tins ................. ......... 0 09%
3-lb. tins ................. ....... o 00 %
1-lb. cartons .........

MARMALADE. 
SHIRRIFF BRAND

"Imperial Scotch"—
1-lb. glass, doz.......... ... 1 5f.
2-lb. glass, doz............ ... 1 80
4-lb. tins, doz.............. .. . 4 65
7-lb. tins, doz.............. ... 7 35

“Shredded”—
1-lb. glass, doz............. ... 1 90
2-lb. glass, doz............ ... « 10
7-lb. tins, doz.............. ... 8 85

VERMICELLI AND MACARONI 
D. SPINBLLI C’Y., MONTREAL 

Fine.
4-lb. box "Special” per box 0 22 
8-lb. box "Special," box . • 44 
6-lb. box "Standard" box • 27%
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Awarded Highest Honors 
at all Expositions

JjlE WHITEST LI6HTL

^ÜQains no Aitil

h»cK
Baking
•‘OWDi1*

baking
powder

Put your efforts behind 
well advertised goods

If Grocers and General Merchants will do 
this it will be an easy matter to simplify business. 
What applies to Baking Powder applies equally 
well to other lines of goods.

More money would be made by getting things 
“down fine,” as the saying is. How much easier 
and how much nicer it would be to handle and 
push one brand only of a well-known and well- 
advertised article. We spend a fortune every 
year in advertising

MAGIC BAKING 
POWDER

Made in Canada because we believe it to be absolutely the best
Baking Powder possible to produce, and if our 

efforts were properly followed up by Merchants it would soon be unnecessary to carry 
a dozen or more kinds—good, bad and indifferent, as most dealers are doing now. 
Throw out the worthless ones.

Our 1912 Advertising Campaign will be more extensive and far reaching than 
ever. Each and every dealer in the Dominion of Canada can benefit by this enormous 
expenditure if they care to do so.

E. W. GILLETT COMPANY LIMITED
Winnipeg TORONTO, ONT. Montreal

WARNING—Beware of unscrupulous imitators that advertise and label the mixture 
they call baking powder as containing no alum.
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T H K C A N A D I A N (KROGER
10-lb. box “Standard,” box 0 56 
AO-lb. cases or 75-1 b bbls.

per lb........................................ 0 OT»
25- lb. cases. l-1b. pkge.

~ (Vermicelli) per lb............. 0 W
Globe Brand.

5-lb. box "Standard," box 0 30 
10-lb. box "Standard.” box 0 60
26- lb cases (loose; per lb. 0 Oti
25-lb. vases. 1 - lb pkgs., lb. 0 06%
JKM.-0-TIIE DAINTY DES

SERT.
Assorted case, contains 2

doz............................................... 1 80
Lemon (straight) contains 

•J dozen ............................ 1 80
< frange (straight > contains

2 dozen ................................. 1 80
Raspberry «straight i «on-

tains 2 do*........................... 1 80
Strawberry (straight i von

tains 2 doz........................... 1 80
< 'hovolate «straight i « on-

tains - doz............................ 1 80
< berry «straight « «-ontains

•J d«.z......................................... 1 80
Pea«-h « straight; «-ontains

2 do/......................................... 1 80
Weight 8 lbs. to vase. Freight 

rate. 2nd « lass.
.1 ELL-O l(E (REAM POW

DERS.
Assorted I’ase, «-ontains -

dozen ...................................... -5O'
« hovolate (Straight • con

tains - doz.......................... 2 50
Vanilla «straight; von tains

2 dozen ................................. 2 50
Strawberry «straight > «-on-

tains 2 doz........................... 2 50
I.einon « straight « «-ontains

2 dozen .................................. - 50
Luttavored (straight ■ con

tains 2 <loz.......................... 2 50
Weight 11 lbs. t-> vase. Freight 

rate 2nd «-las*.
IMPERIAL DESSERT JELLY.

« Mitario Prices.
Assorted flavors, $10 75 per 

gloss. Imperial Sterilized 
Gelatine.

Cartons. 1 doz.. DO'- per dozen.
SOAP AND WASHING POW

DERS.
For sale by all grocers.

A. P. TIPPET & CO.. AGENTS 
Criole soap, per gross .. $10 20 
Fhfriola soap, per gr«.ss .. 12 00
Straw hat polish, per gruss 18 20 

SNAP HAND ( LEANER.
3 dozen to box ....................... $3 GO
G dozen, to box ....................... 7 20

30 days.
RICHARDS PI RE SOAP.

5 vase lots (delivered;. $4.15 each 
with 20 bars of Qub-k Naptha as 
a free premium.

Richards Quick Naptha Soap. 
GENT INK. Packed 100 bars t « *

EELS NAPTHA.
Prives—Ontario and Quebec :

Lees than 5 cases ................  $6 00
Five oases or more ............... 4 95
SAPHO MFG. CO.. LTD.. MONT 
REAL "SAPHO” INSECTICIDE
1-16 gall., doz.......................$ 2 00
% gall., doz............................ 6 00
% gall., doz............................... 10 80
1 gall., doz............................... 19 20
1-16 gall, gross lot .............. 20 00

“ANTI-BUST” SWEEPING 
POWDER.

Size No. 1, 3 doz. crates, per
doz..................................................$1 50

No. 2, 1 and 2 doz. crates, per 
doe..................................................$3 60

Liquid Bluing. 90c per dox. 
Liquid Ammonia, 90c per dox. 
Both put up in corrugated paper 
shipping b«>xes.

STARCH.
EDWARDSBVRG STARCH CO., 
Boxes Cents

Contain Laundry Starches per lb.
40. Canada Laundry............ 05%

10. Canada white gloss.
1-lb packages .....................00

48, No. 1 white or blue.
1-lb. cart's.................................... 069*

48. No. 1 white or blue,
3-lb. cart's...................................069*

100 lbs., kegs, No. 1 white .06% 
200 lbs. bbls., No. 1 white .06% 
30 lbs. Edwardsburg silver 
gloss. 1 lb. chromo pack
ages .........................................$0 07%

4s lbs. silver gloss, in 6-lb
«•anisters............................. 0 079*

36 lbs. silver gloss. 6-lb.
draw 1 i<1 boxes ............... 0 079*

100 lbs. kegs, silver gloss,
large « rystals ................. 0 069*

•_‘s ip*. Benson's satin, 1-lb. 
cartons, thru mo label .. 0 07%

40 lbs. Benson's enamel 
icohl water) per case.. 3 00 

20 lbs. Benson's enamel 
««•«•Id water; per case .. 1 50

Celluloid—boxes containing 
45 vactons, per case ... 3 60

Culinary Starch 
40 lbs. W. T. Benson A 
Co.'s celebrated prepared
«•«•ru   0 07%

40 lbs. Canada pure corn
starch.................................. 0 05

« 20-lb. boxes %c higher, i
BRANTFORD STARCH WORKS.

Ontario and Quebec. 
Laundry Starches 

Canada Laundry, boxes
of 40 lb............................. 0 05

.Vine Gloss Starch- 
1 - lb. cartons, boxes of

40 lb...............................  0 05
Finest Quality White Laundry- 

3-lb. canisters, vases of

somme. Tomato.
No. l's. 95c per dozen. 
Individuals, 46c per dosen. 
Packed 4 dozen in a case.

SYMINGTON’S SOUPS 
Quart packets. 9 varieties.

doz................................................ 0 90
Clear soups In stone jars, 0

varieties, doz.......................... 1 40
SODA—COW BRAND 

Case of 1-lb., containing 60 pa«-k- 
agvs, per box, $3.00.

Case of %-lb„ containing 120 
pa«-kages, per box, $3.00.

Case of 1-lb. and %-lb., contain
ing 30 1-lb. and 60 %-lb. pack
ages. per box, $8. Case of 5c 
packages, «‘ontaining 96 pack- 
;i g**s. per box, $3.00.

SYRUP.
EDWARDSBURG STARCH CO..

Crown Brand Corn Syrup
tins. 2 doz. 
<ase ...........

-Il», tins. 1 doz. in «-ase.

48 lbs...................
Barrels, 200 lbs.

.... 0 06(4
0 06%

handles.
OXO CUBES.

Kegs. 100 lb..........
.ily White Gloss -

. 0 05%
Enamelled Prl«-e per

Minimum
reselling

l ib. fancy «-artous. vases tins of dozen tins prives
30 lh........................... ... 0 07 $0 10

0 256 lb. toy trunks 8 In 10 cul>es . 2 40
1 15
2 25Gib. toy drums. with « lilies . .. 21 TO

«lrumstivks. 8 in vase 0 07V, ( >xo Minimum
Kegs, ex crystals, 100 lb 0 06% ( Liquid ) reselling
rant ford Gl«»ss Bottles prices. prives.
1-lb. fancy boxes. cases 1 doz. 1-oz. $ 2 00 to 20

36 11,.......................... ... 0 07 1 doz. 2-oz. 3 50 0 35
amelia n Electrh- Starch — 1 «loz. 4-oz. 6 50 0 65
Boxes «»f 40 fan «y I’kgs. 1 il«»z. 8-oz. ... 11 25 1 10

per «ase ................. . . 3 00 1 doz. 16-oz . ... 18 50 1 75
(MEAN MILLS. MONTREAL.
Chinese starch. 48 1-lb., per 

«•ase $4; ocean Baking Powder. 
3-oz. tins. 4 d*»z. per case, $1.60:
4 oz. tins. 4 doz. per case, $3.00 :
8 oz. tins, 5 doz. per case, $6.50:
16-oz. this. 3 «loz. per case, $6.75:
5-lb. tins, 10 tins a case, $7.50; 
1-lb. hulk, per 25, 50 and 260 lbs., 
at 15c per lb. Ocean blanc mange. 
48 8-oz., $4: Ocean borax, 48 8- 
*>z. $1.60 ; Ocean cough syrup. 
36 6-oz. $6.00: 36 8-oz. $7.20:
o«-ean corn star«*h, 48 1-lb.. $3.60 

SOUPS—CHATEAU BRAND 
CONCENTRATED SOUPS 

Vegetable, Mutton Broth, Mulli
gatawny, Chicken, Ox Tall, Pee, 
Scotch Broth, Julienne, Mock 
Turtle, Vermicelli Tomato, Con-

MILK.
CANADA FIRST BRAND.

The Aylmer Condensed Milk <’«»..
Per case.

Cana «la First Kvnp. Cream,
family size ............................ $3 50

Canada First Evnp. Cream,
medium size ....................... 4 80

Canada First Evaporated
Cream, hotel size ........... 3 70

Canada First Evaporated
<'ream, baby size ............... 2 00

Canada First Condense»!
Milk .......................................... 4 66

Beaver Condensed Milk ... 4 00
R«*sebud Condensed Milk . 4 26

MOLASSES.
DOMINION MOLASSES CO. 

Gingerbread Brand (Toronto)
2*x 2 doz. to «-ase. per doz. 93

64

i «

1 20

:i i

5 30

Palls l's e.-n-li ....................... 0 65
Palls 2*s. each ........................ 1 12
Pails —5*s. each ...................... 2 55

DOMOLCO BRAND 
Maritime Provinces and Ontario :

Tins.
Winnipeg.

2 «loz. eases, per

Tins. 2 d«»z. cases, per

Tins. 1 «I*»/., eases, per

; Tins. % doz. eases.

: Tins. •, «loz. «-ases.

$ 2 40

per «-ase ................................ 2 if>
10-lb. tins, % «loz. in «-ase,

per case ................................ 2 65
20-lb. tins. % <l«»z, in «-ase,

per «-ase .............................. 2 60
Barrels. 700 lbs..................... $0 03%
Half barrels, 350 lbs. .... 0 03%
Quarter barrels, 176 lbs. . 0 039*
Palls. 38%.............................. 1 75
Palls, 26 lbs., each ........... 1 25

Lily White Corn Syrup. 
Plain tins, with label —

Per Case.
2-11». tins, 2 doz in «-ase $2 65
5-lb. tins. 1 doz. in «-ase 3 00
10-lb. tins. % doz. in case 2 90
20-lb. tins, % doz. in «-use 2 85

5. 10 and 20-lb. tins have wire 
handles.

B«*aver Brand Maple Syrup -

2 11», tins, 2 doz. in case $3 50
5-lb. tins, 1 doz. In case 4 00
10 lb. tins. % d«»z. in case 3 96
20-lb. tins, % doz. in case 3 90

5. 10 and 20-11». tins have wire

•j*s. 2 «l«»z < i>e. per <l«»z .. x>
3’8. 2 doz. case, per doz. .. i 06
5*8. 1 doz. case, per doz---- i 76
10's. % doz. « ase. per case.. s 46
20'S. % doz ease, per case.. t 06

wvstern Prices—Sudbury to
Victoria.

2‘s. 2 d«»z. « •ase, per dos... 1 60
3's. 2 «loz «*;ase. per doz. .. 2 36
5's, 1 d«>Z. «• use. per dos. .. 4 00
Mi s. % »l«»z. case, per «ase 4 15
20'x. % d«*z. « ase. per vase 3 80

S Xl t KS.
PATERSON’S WORCESTER 

SAV< U
‘.. pint bottles. 3 and 6 dus.

■ ases. «I..Z ....................... $0 90
Pint bottles. 3 doe. cases, 

d«.z................................................ I 76
Per doz 

. . . $1 90
II IV

« ises ,f 3 dozen 
IL P. Pickles

< Vises of 2 dox pints ... $3 35 
« V's«‘S of 3 «loz. %-pints 2 26 
HOLBROOK’S IMPORTED 

PI \'( H SAUCE.
Per doz

Large, packed hi t-dos.
«•ase .   $2 25

Medium, parked in 3-doz.
«•ase ............................................. 1 40

HOLBROOK’S IMP WORCES
TER *111 RE SAUCE.

Per d«»z
Rep. 1 j pints, paekeil in 6-

« I •• z. «ase .................................. $2 25
Imp % pints. pa«-ked In 4- 

«I..Z «-ase ............................. 3 16
Kep. vis. pa.-keil In 2 <luz.

• as*. .......................................... 6 59
vrOVK POLISH.

JAMES DOME BLACK LEAD..
6a size, gr-iss ...............................$2 40
2n size, gloss ......................... 2 50

M (.(.FT POLISHES.
Dozen

Polish. Black and Thu ... 0 85
Metal Outfits, Bla«-k and

Tan S 65
Card Outfits, Black and

Tan.............................................. 3 26
Creams and White ('leaner 1 10 

TOBACCO.
IMPERIAL T< ) B ACCCO COM 

PA NY OF CANADA,
< hewing Black Watch, 6e .. 44

Black Watch, 12s ................. 45
Bobs, 6s and 12s ................. 46
Bully, 6s .................................. 44
Currency, 6%s and 12s ... 46
Stag. 513 to lb. 38
Old F«>x. 12s ............................ 44
Pay Roll Bars. 7%s ........... 56
Pay Roll. 7s .......................  56
War Horse. 6s .......................  42

Plug Smoking—Shamrock, 6s.
plug or bar ................... 54

Rosebud Bars, 6« ............... 54
Empire, 6a and 12s ........... 44
Ivy, 7a ........................................ ••



T I! K C A N A I) I A N G ROC E R

What’s the Matter
with your sales of Macaroni ?

Are they low ? If so, we can 

put them up. You cannot be 
stocking goods which give 

complete satisfaction.

“Swallow Brand”
(Hirondelle)

is just what you want, and 

the price is right. Gives you 

a good profit and does not 
weigh heavily on the house

wife’s purse.

“SWALLOW BRAND” SELLS
Get it and you'll see why.

The C. H. Gated i Company, Ltd.
MONTREAL CANADA

YOU ARE SURE OF

FRESH TOMATOES
all winter. Mr. Grocer, and. furthermore, 
you will have no loss from the decayed or 
crushed variety if you entrust us with your 
business. Write about

“CROWN” BRAND
OUTDOOR GROWN 

6 BASKETS TO THE CRATE
Each crate thoroughly examined 

before shipping.
All crushed Tomatoes removed. 
Weekly Shipments Guaranteed.

WEST INDIES FRUIT CO.
39 William Street. Montreal

TANGLEFOOT

%
THE ORIGINAL FLY PAPER
FOR MORE THAN 25 YEARS THE 

STANDARD IN QUALITY.

ALL OTHERS ARE IMITATIONS.

—CLUB—
Jelly Powder

It is not a question of any 
kind of jelly, it is up to you 
to supply your customers 
with the best and the best 
all the time. To do this 
it must be

CLUB
that you offer. Indisput
ably the best at the price 
because each carton con
tains an extra delicious 
Custard Powder, which is 
also quality through and 
through.

S. H. Ewing & Sons
MONTREAL

“ The House With a Character "

WOULD RLNOWNKD

IIHAM) STUMK.

Stuhr’s
DELICACIES.

Genuine Caviare. 
Anchovies in Brine. 

Shrimp Extract.
SolJ ky all Hifli-otaa* Pr. vision Dealer».

C. F. STUHR & CO., HAMBURG

FROM YOUR 
STANDPOINT

perfection is made up 
of four things: Mak
ing. Baking. Packing 
and Selling.
Mooney's Perfection 
Cream Sodas are 
made right, baked 
right, packed right and 
sell right.
Popularity and Per
fection go hand in 
hand. The wise gro
cer knows this to be 
a sound commercial 
fact. He accordingly 
stocks the right kind.

The Mooney Biscuit
and Candy Co., Limited

FACTORIES AT

Slrallord, Uni. Winnipeg, Man.
BRANCHES AT HAMILTON. OTTAWA.

SYDNEY. C B. HALIFAX. N.S.
FORT WILLIAM CALGARY

VANCOUVER. B.C ST. JOHN'S. NELD.

PERFECTION

1 Nflnurv K.l(rillT ■ r.ainv r,1% v MOONEY BISCUIT 1 CANDY C3 
STRATFORD CANADA

THERE IS A DEMAND
•FOR

MAP LEI N E
•The Filter de luit)

Housewives need it. and 
must have it.

ARE YOU MEETING 
THIS 0EMAN0 7

Order from your jobber, or
Frtdirlok E. Robson Ce.. 
11 Front St. L. Toronto.

The Crescent Mfg.Co.
SEATTLE. WN.
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Starlight, 7s ........................ 00
Cut Smoking—Great West

Pouches, 8s .................... 59
Regal Cube Cut, 9s ............. 70

TEAS.
THE “SALADA” TEA CO. 

East of Winnipeg.
Wholesale R't'l. 

Brown Label, l's and %’s .25 .30 
Green Label, l’s and %’s .27 .35 
Blue Label, l's, %’s, %’s

and %’s .............................30 .40
Red Label, l’s and %’s . .36 .50
Gold Label, %’s  44 .60
Red-Gold Label, %’s ... .55 .80 

LUDELLA CEYLON TEA.
Blue Label, %'s ................... 21 .26
Blue Label, l’s ................... 20 .25
Orange Label, l’s and %’s .23 .30 
Brown Label, l’s and %’s .28 .40
Brown Label, %’s ..............30 .40
Green Label, l’s and %’s .35 .50 
Red Label, %’s ................... 40 .60

MELAGAMA TEA 
MIXTO BROS. 

45 Front St. East.

We pack in 60 and 100-lb. cases. 
All delivered prices.

Wholesale R’t'l.
Brown Label, 1-lb. or %. .25 .30 
Red Label, 1-lb. or % .. .27 .35 
Green Label, l’s, % or % .30 .40 
Blue Label, l’s, % or %. .35. .50 
Yellow Label, l’s, % or % .40 .60 
Purple Label, % only ... .55 .80
Gold Label, % only........... 70 1.00

"KOLONA” TEA.
Ceylon Tea, in 1 and %-lb. lead

packages—black or mixed.
Black Label, 1-lb., retail at

25c..................................................20
Black Label, %-lb. retail at

25c.................................................. 21
Blue Label, retail at 30c ... .24 
Green Label, retail at 40c ... .30
Red Label, retail at 50c............35
Brown Label, retail at 60c . .42 
Gold Label, retail at 80c ... .55

JAMS AND JELLIES.
T. UPTON & Co. 

Compound Jams — Red Rasp

berry, strawberry, peach, plum, 
red currant, black currant, 
cherry, gooseberry, blueberry, 
apricot, huckleberry, 12-os. glass 
jars, 2 doz. in case, $1 per dos.; 
No. 2 tin, 2 doz. in case, $1.90 per 
doz..; No. 5 tin pails, 9 pails in 
crate, 37%c per pail; No. 7 tin 
pails, 6 pails in crate, 52%c per 
pail ; No. 7 wood pails, 6 palls 
in crate, 52%c per pail ; 30-lb. 
wood pails. 7%c per lb. Packed 
in assorted cases or crates if 
desired.

Compound Jellies — Raspberry, 
strawberry, black currant, red 
currant, pineapple, 12-oz glass 
jars, 2 doz. in case, $1.00 per 
doz. ; No. 2 tin, 2 doz. in case. 
$1.90 per doz. ; No. 5 tin pails. 
9 pails in centre, 37%c per pail ; 
No. 7 wood pails. 6 pails in crate. 
52%c per pail ; 30-lb. wood palls. 
7%c per lb. Packed in assorted 
nises or crates if desired

Pure Orange Marmalade—Guar

anteed finest quality. 12-os 
glass jars. 2 doz. in case, $1.10 
per doz. ; 16-oz. glass jars, 2 doz. 
in case, $1.50 per doz. ; pint seal
ers, 1 doz. in case, $2.25 per dos. ; 
No. 2 tins, 2 doz. in case, $2 per 
doz. ; No. 4 tins, 2 dos. in case, 
32c per tin ; No. 5 tins, • in case, 
40c per tin; No. 7 tins, 12 in 
crate, 56c per tin ; No. 7 wood 
pails, 6 in crate, 56c per pail ; 
30-lb. wood pails, 7%c per lb.

JELLY POWDERS. 
WHITE SWAN SPICK AND 

CEREALS, LTD.
White Swan, 15 flavors. 1

doz. In handsome counter
carton, per dozen ...........$0 90

List Price.
"Shlrriff’s” (all flavors*, per 

doz.............................................. 0 90
Discounts on application.

YEAST
White Swan Yeast Cakes, 

per case, 3 doz. 5c pack
ages .......................................... 1 15

Florida
Oranges

THEY ARE SWEET. HEAVY. JUICY FRUIT

CALIFORNIA NAVEL ORANGES, 
both Volunteer and Rose Brands.

LEMONS—Expect an early advance.

GRAPE FRUIT—Very scarce, have 
both Florida and Jamaica.

Cranberries, Marmalade Oranges, 
Grapes. Sweet Potatoes. California 
Cauliflower. Strawberries, Head Let
tuce, California Celery, etc.

McWlLLIAM

Mc. * E
EVLRisr

25-27 CHURCH TORONTO
are Largest Receivers

Butter, Eggs
AND

Dried Apples
We invite 

enquiry

Prompt attention and first-class 
service.

We have also

1000 BARRELS No. 1 HARD
Georgian Bay District

WINTER APPLES
WRITE AT ONCE

Lemon Bros.
Owen Sound. Ontario

In Ontario in

4
months

I sold 7,500,000 Lemons

Tracuzzis Brands are in 
demand

ST. NICHOLAS 
HOME GUARD 
KICKING 
PUCK

J. J. McCABE
AGENT

TORONTO. : : ONT.

Mention this paper when writing 
Advertisers.

The BROWN I. ,h.
Psrfeet Bag Holder

Site required can be seen 
at a glance.
Handy, an vas time and 
therefore money.

For aale by jobbers every
where. Ask your jobber 
or write

The Brown Manufacturing Co.
CRBSTON - IOWA, U.S.A.

1

I
t
Y

1
Y

F
e

w
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Fish for Lent “«2LM orange"
Don’t fail to stock up on Fish 

for Lent

Fish is the best selling line and 
the most profitable you can 
handle during cold weather.
Haddies, Oysters, Bloaters, 
Kippers, Package Codfish.
Frozen Trout, Halibut, Salmon, 
etc., etc.

WHITE C& COMPANY,
LIMITED

Fancy Fruits and Vegetables. Fish and Produce

TORONTO HAMILTON

FLORIDA
ORANGES

are the best Oranges, because they are juiciest 

and most highly flavored. Cheaper, because 

Florida packs in a larger box than any other 

state. Fresher, because only a week between

BRAND
If you want something in Navels that is 

really Extra Fancy—an Orange that you can 
honestly recommend to your trade—order 
Golden Orange brand.

Cuban Grape Fruit
Bright, clean Fruit—heavy pack 

—very fine eating.
Tangerines—Lemons—Marmalade 

Oranges—Haddies—Oysters 
—Ciscoes

HOT HOUSE AND SOUTHERN VEGETABLES

Hugh Walker & Son
Established 1861 GUELPH, ONT.

If Mince Meat ever sold at any time 
then it should now.

Pies made from

WETHEY’S
Mince Meat

are particularly appetizing—the Mince 
Meat has just that happy blend 
that makes the pie so palatable"Drink the juice" of Florida Oranges and 

enjoy oranges. Cut the fruit in half, squeeze 

the juice and serve in a small tumbler. 
Order Floridas and

Try our ‘Extra Standard* Brand 
28 lb. pails - - 7c. per lb.
50 and 65 lb. tubs - 63.jc.per lb.See this mark

WRITE USFIJI___
< CITRUS EXCHANGE

J. H. WETHEY, Limited
ST. CATHARINESis on every box

W. B. STRINGER Sales Agent “ THE MINCE MEAT PEOPLE".
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53 Highest Awards in Europe and America

WALTER 8AKER & CO.'S
CHOCOLATE 

& COCOA
Our Cocoa and Chocolate 
preparations are Abso
lutely Pure — free from 
coloring matter, chemical 
solvents, or adulterants 
of any kind, and are 
therefore in full conform
ity to the requirements 

of all Pure Food Laws.

Registered
Trade-Mark

Supplied by Appointment to the 
House of Lords

DdlClOUS Highest Award
17 • , <Gold Medal) Octo-rruity ber 19H Fe.lival

of Emp*r4» Exhibi- AppetlZing lion LONr ON.

Ask your Jobber or apply direct

Sales Agents for the Dominion

The Turnbull Company
Winnipeg. Manitoba

WAV

Dissatisfaction Satisfaction

Walter Baker & Co. Limited
Established 1760

Montreal, Can. Dorchester, Mass.

TRY A

Condensed
IN

This Paper

is bound to produce sat
isfaction. In fact, it has 
done so, and hundreds 
of Canada’s best families 
will tell you so.

SO CHEAP AND YET SO GOOD 

Write

Edward Lloyd

Anchor Brand 
Flour and

ANCHOR

AnchorBrand 
Flour

Manfd. by 
Leitch Brothers Flour Mills 

Oak Lake, Man.

Limited

MONTREAL

How Far 
Will a 
Dollar Go ?

Would you like to know ? 
We can show you how 
the expenditure of one 
dollar will not only se
cure you a certain 
amount of goods, but 
will also be the means 
of creating a great deal 
of satisfaction amongst 
your customers. Isn't 
it worth while spending 
a dollar or two for the 
satisfaction at any rate ?

The Ermaline 
Cooking Bag
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BOVRIL The Reason Why BOVRIL

Let us have a straight talk with you. When 
a traveller calls with samples of a line you or 
your customers never heard of before you are 
justified in hesitating about stocking them until 
you hear more about their quality. But when 
you are shown goods which have

AN OLD-TIME REPUTATION 
A GENUINE GUARANTEE OF QUALITY 
A GOOD NAME WITH THE PUBLIC

then it will pay you to put in a strong stock, 
because you can sell them and make a good 
profit.

That is WHY
you should always have BOVRIL in stock and 

push it.

Write for Show Cards

BOVRIL BOVRIL, LIMITED
Montreal, Que.

BOVRIL

glROi*

iGOUDRON

FOIE DE MORUE
De MATHIEU

Ssi&r*
: MATHmrs
Syrup of Tar

GOD UVEK OIL

• ■Ml

HATHIEU’S
iSYRUP

OF TAR AND 
COD LIVER OIL
is a splendid household remedy 
and is displacing ordinary cough 
cures the reason being that it 
not only stops the cough, but it al
so removes the cause and builds 
up the tissues

It's horse sense that a bottle in 
the home.ready for an emergency, 
may save a serious illness

This suggestion may mean sev
eral extra sales.

J. L. MATHIEU CO* PROPS.
SHERBROOKE. P.Q.

For Feverish Colds, don’t forget 
to recommend

Mathien’s Nenise Powders
the great Headache and 
Neuralgia Remedy.

NewleeA.Hlll,25rreslSi.l..Tereele,0sl. 
Distributor for Western Ontario.

Cbepet, Fils &Cle., ■aelreal, Owe 

Foley Bros. A Lsrsoe, Wlssipei. Use.

CURE COUGHS FOR KINDNESS
and add to your daily salee by 
suggesting that

Lucky Pod 
Dried Peas

For years we have been sole 
agents for this excellent brand of 
dried peas. There is no brand on 
the market equal to them for flavor 
and quality—and we have tested 
numerous samples in coming to 
this conclusion. They afford a 
very pleasant change in the winter 
vegetable list, especially when 
potatoes are scarce and high in 
price.

Sold in cases of 3 dozen and 
6 dozen each.

F. W. FEARMAN CO., Limited
HAMILTON

DONALD Says:
“There is NO ALUM present in

QUAKER
BAKING POWDER
It is therefore an efficient and health
ful Baking Powder. We consider 
the package an attractive one.”

Report of analysis by
DR J. T. DONALD, Dominion Gov’t Analyst, 

November 26, 1910.

MA THEWSON'S SONS
WHOLESALE GROCERS

MONTREAL
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LASCELLES de MERCADO <0. CO.
General Commission Merehante 

KINGSTON, JAMAICA

EXPORTERS OF

Sugar, Rum, Coffee, Cocoa, Pimento and all West Indian Produce

FOR—

“Green Mountains,” 
“Delawares ”
or other varieties of

POTATOES
for SEED or 
TABLE USE.

Bags or bulk in Cars.

Wire or Write

Clements Company,
LIMITED

ST.JOHN, - - N.B.

; BIG PROFITS ;
CAN BE MADE

BY HANDLING OUR CELEBRATED

ENGLISH KIPPERS \
(50 to 60 FISH PER BOX)

THERE IS A RAPIDLY INCREAS
ING DEMAND FOR THESE 
TASTY FISH IN THE WHOLE 
OF CANADA.

WRITE US TO-DAY 
IT WILL PAY YOU

ROBERT ISAAC, Ltd.
23 Gt. CHARLOTTE ST.

LIVERPOOL, England
Cables Mullett " Liverpool
Codes: —A.B.C. 5th Ed . Western Union

When writing advertisers kindly men
tion this paper.

A Few Dollars 
More a Week

makes a big difference in your 
yearly income.

Have you ever thought how 
you might add to your weekly 
salary without interfering with 
your regular work?

Will you let us solve this 
problem tor you ?

So far this year, we have shown 
■eventy-five enterprising and 
ambitious clerks how to make 
$5.00 a week more during their 
spare hours. They will each make 
this additional salary every week 
this year and longer should they 
wish.

If you would like us to show 
you, write to-day.

This is genuine.

THE MACLEAN PUB. CO. 
143-9 University Ave., Toronto

Non CAN TO RETAIN ^
Does Its Work With Ease!v

Every wife and every husband have at sometime or other use for a 
hand cleaner. We place in your hands an article of merit in

TIGER HAND CLEANER
Tiger is made by a practical [chemist with long experience 
—the result is a hand cleaner that will remove any and all stains 
with the same ease that you would wash with a toilet soap.
Be prepared to meet the daily demand by ordering to-day. It is good profit.

The Tiger Mfg. Co., Walkerville, Ont.

TWO CENTS PER WORD
You can talk across the continent for two cents per word with a WANT AD. in this paper.
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The Better Display 
Sells More Goods

Consider, if you can, the feeling of delighted satisfaction 
the customer has upon entering a store that properly dis
plays foodstuffs. An attractive array of goods in a

SILENT SALESMAN REFRIGERATOR
One of the Famous Arctic Line

will double your sales, because you will be observing the 
most sanitary and cleanly way of foodstuffs display.

Grocers all over Canada are proving for themselves the 
advantage of this mode of display. It will pay YOU to 
investigate.

Representatives in West : Ryan Bros.. 147 Bannntyne Avenue. 
Winnipeg. Man. Donnelly, Watson & Brown, Calgary. Alta.

Write for Catalogue 
and Details

John Hillock & Co.

Toronto, Ontario

X------------
5%

DISCOUNT
5%

On all orders booked before March 15th. These 
may be booked for delivery up to June 1st.
You should prepare early to meet your cus
tomers' demands in their crusade against the 
menace to public health—the fly.

Wonder Fly Killer
is well gotten up, in a neat tray, and when 
moistened with water kills instantly every fly 
that drinks of the poisoned water.
You will find it a ready profit getter, and the 
stock never grows old. Write for Quotations.

Stock early and be prepared
Dominie. A,.n«: JoSCph R. WÜSOII, “^tSk'oStO'**'
Dl.tributor.:-BRITISH COLUMBIA. McLeod & Clsrkson. Vencou. 
IJ.r- BS-;/.-BERTA- K * A- Cameron, 204 2nd St. W.. Calgary. 
Alta.; MANITOBA and SASK.. W. H. E.cott. 137 Bannatyn. Aye. E., 
Winnipeg. Man.; ONTARIO. Jae.Turner ACo.. Hamilton: QUEBEC.

T,ur.r.oll- Reom 16 Morln Block. Quebec. Ou#.: EASTERN PROVING' S. H. B. McLaughlin. Truro. N.S.
•m

E. D. S. Pure Fruit deli
cacies in the form of Jams, 
Jellies and Preserves are 
made on our own fruit 
farms at Winona, Ont. 
Are canned a few hours 
after being picked, this 
ensures their freshness and 
explains why they have 
always been found so deli
cious.

Are advertised everywhere 
—the most profitable line 
for any dealer.

Made only by

E. D. SMITH,wo-r
AGENTS—NEWTON A. HILL. Toronto; 

W. H. DUNN, Montreal; MASON &. 
HICKEY, Winnipeg; R. B.COLWELL, 
Halifax, N.S.; J. GIBBS, Hamilton.
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Rowats Goods Sell! 
The Connoisseur’s “King” Brand Jam

Choice !
The name is a happy one because 
the goods certainly “rule” over 
all other makes. Extreme care 
is taken in their preparation and 
the consumer can rest assured 
that they come from a factory 
where everything is spotlessly 
clean.

Cater for your particular 
customer by featuring

ROWAT’S

AND

PATERSON’S SAUCE Remember King Brand
T> SUPERIORPickles

PREPARED BY
ROWAT A C9ciAseow LIVERPOOL

They are quality goods 
which never fail to satisfy.

ROWAT & CO.
GLASGOW, - SCOTLAND

CANADIAN DISTRIBUTORS;
Snowdon & Ebbitt, 325 Coristine Building. Montreal, Quebec. 
Ontario. Manitoba and the Northwest ; F• K. Warren. Halifax, 
N.S. ; F H. Tippett & Co.. St. John, N.B. ; C- E. Jarvis & Co., 
Vancouver, B.C.

when you are giving your next 
order, because we can pack it 
to suit your trade, either in pails, 
cartons or glass.

Our Prices are Right

Labrecque & Pellerin
MONTREAL, QUE.

Take Note 
and Profit

We will soon have on hand 500
cases of the famous and popular

Bertolotto and Ercole
Tomato Extract

Quality superlative. Price right

CHEESEleak and eva
poration proof, 
measuring 
the required 
amount of oil 
into the cus
tomer's can at 
a stroke.

80WSER Also coming 
100 Boxes Gorgonzola & Parmesar

OLIVE OIL
How are your supplies ? Have yoi 
tried the

Bertolli and Invichis 
Brands ?

Full particulars 
will be sent up 
on application

If not, write immediately 
for quotations.

Ask for 
Free Booklet 

No. 5. H. E. VIPGND & CO
MONTREAL

Wasted Oil Is Profit Lost
Perfect cleanliness in all departments of the grocery 
and general store is the largest asset to that store's 
success. If you are engaged in the sale of kerosene 
or gasolene, it will pay you to observe the most 
accurate and cleanly methods in its sale.

The Bowser System removes all objections of sloppy, 
saturated floors, and holds the oil in a tank absolutely

Self-Measuring
Systems

F. Bowser Si Co., Inc.
TORONTO

66-68 Fraser Avenue
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BRUNSWICK BRAND SEA FOODS

will surely build up business for you, because only the most care
fully selected and sweetest fish are used—fish caught in the 
famous Passamaquoddy Bay. Skill, care and cleanliness are our 
watchwords throughout the canning process, and the result is the 

, retention of the natural fish flavor to a degree unknown in 
other brands.

i
4

We stand back of all our products with an unconditional 
guarantee of purity.

CON NO Mi, o n o s

.T'.tU

t CONNORS BROS «

BlacK’s Harbor, N.B.
AGENTS—Grant, Oxley A Co . Halifax. N.S. : C. H. B. Hillcoat. 
Sydney. N. S : J. L. Lovitt. Yarmouth. N.S : Buchanan * Ahern. 
Quebec. P.Q.; Leonard Bros., Montreal. P.Q.: A. W. Huband. 
Ottawa. Ont; A. E. Richards * Co . Hamilton. Ont; J. Harley 
Brown. London. Ont: C. deCarteret. Kingston. Ont.: James Hay
wood. Toronto. Ont ; Chas. Duncan. Winnipeg. Man ; Shallcroes. 

< Macaulay Co.. Calgary. Alta.: Johnston A Yockney. Edmonton. 
Alta.:Shallcroe4. Macaulay Co.. Vancouver and Victoria.B.C

THE “QUALITY" BRAND

CONNORS BROS., Limited

Here's a line, Mr Grocer, you can handle with credit to 
your store and increasing profit to yourself.

Canada
First

is full cream milk reduced to about 
one-third consistency in a vacuum, 
containing nearly three times as much 
in butter fat and solids.

The purity and quality of every can 
of “Canada First" milk are absolutely

Evaporated
Milk

and unreservedly guaranteed. The 
sterilizing process it undergoes positive
ly destroys all bacilli and renders it 
superior to ordinary milk.

Order from your jobber.

The Aylmer Condensed Milk Company, Limited,
Head Offices: Hamilton. Ontario

Aylmer, Ontario

Brooms Brooms
“BROOMS OF QUALITY”

are hard to get.
W. W. & CO BRANDS are made up to the mark, always. Our customers 

know this and oui Factory runs full time on “Quality" account.
TRY A SAMPLE SHIPMENT.

WALTER WOODS & CO.
HAMILTON WINNIPEG
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1rue to its name, the best coon 
ing and drinKing chocolate 
made.

j :

T^’OW that fresh milk is so high, advise 
’ your customers to use REINDEER 

BRAND MILK for cooking. They all know 
its good for infants, but some may not 
have tried it for their own food. REIN
DEER MILK is perfectly clean and three 
times richer than fresh milk.

If they need Unsweetened Milk sell 
REINDEER-JERSEY EVAPORATED to re
tail at 10c. a can.

REINDEER LIMITED
Feet one» at

Truro, N. S. and Huntingdon, P. Q.

Diamond
nothing better for eating in 
this style is made anywhere 
AND IN ADDITION good 
profits to the retailer.

Aak year Jobber.

John P. Mott Co.
Halifax, N.S.
MLLINO AOENT! :

». S. Milita.
Tweet

Jo, I. Hull*? Tie a fine Jeheetee a Ye 
Wiealpe* Celrerr I*

Frank M. Hanna*. Ottawa

I. St. Donrlaa aCa 
Montreal

High Grade Coffees are up several cents per pound, but we will 
J contract with you for the balance of the year for

AURORA COFFEE
the same magnificent quality at the same prices. By this plan we will not only retain our many 
present customers, but hope to make many new ones. Now, don’t miss your opportunity. Get 
a sample from us We will send you a big sample on application. You are to be the judge.
It’s easy money to get in touch with us.

W. H. GILLARD (XL CO Wholesalers HAMILTON, ONT

ÇüUIgSg

Si Chinese Starch
The Starch for Beautiful Work

Develop your starch trade by featuring the starch which 
gives complete satisfaction. “Chinese" is the starch that 
customers are so pleased with that they keep on re-ordering it.

mmm AGENT!
Standard Brokerage Co., Vancouver, B.C.; W. H. Esoott Co., Winnipeg, Man.; 

• reen & Co., Ton nto, Ont.; Norman f>. McPhee, Hamilton. Ont.. The Lawre ce 
Nfld. Co., Ltd., *t. John’s, Nfld.; J J. McKinnon, Charlottetown, P.B.I.; Boivin
k Grenier, Quebec, Que.; Eug. Foliot, St. Pierre, M quelon; Scott, Boyd A Co..

.W.I.; Desmaraia & Grégoire, Chicoutimi, Que.; and allPort of !oain, Trinidad B
the Wholesale Grocers throughout the Dominion.

OCEAN MILLSO. Lefebvre, Prop. MONTREAL
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Master Mason
Does the name strike you ? Per
haps yes, perhaps no, but the 
goods will certainly appeal to the 
men who deal with you. Why 
not announce the fact that you 
are open to fill their tobacco 
wants by making a tobacco 
display, the most effective announ
cement of all ?

Master Mason Smoking Tobacco 
Maple Sugar Chewing Tobacco 
King George's Navy Chewing “

are all lines of sustained profit 
Write for Price List

The Rock City Tobacco Co.
Quebec Winnipeg

Banner B*", Lamp Burners

It ie put in the BANNER for YOUR PROTECTION

MADE WITH

TWAOlV

Docs not collect dirt, dead insects, or inflammable 
material.

SOLD BY ALL JOBBERS

Ontario Lantern and Lamp Co., Ltd.
Head Office and Factory, HAMILTON, ONT. 

BRANCHES: MONTREAL, WINNIPEG AND VANCOUVER

I

I

j

I

>->r'

Tuckett’s 

Orinoco 

Tobacco
NO BETTER.

JUST
A LITTLE MILDER 

THAN

TucKett’s Myrtle Cut Tobacco
WHICH HAS THE LARGEST SALE IN CANADA.

TUCItETT LIMITED
Hamilton, - - - - Ont.
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CLASSIFIEDADVERTISING
BUSINESS CHANCES

Y urn BUSINESS SOLD QUICKLY, OR 
wanting a ~ business, write us. Co-operative 
Realty Cu.. Hamilton, Ontario.

GOOD GOING GROCERY BUSINESS; TURN- 
over average $400 weekly; excellent locality. 
West Toronto. Apply Box 410, Canadian 
Grocer, Toronto.

SALESMAN WANTED
ATTENTION! SALESMEN CALLING ON 
retail and wholesale grocers are invited to 
carry, as a side line, the most complete line 
of Quality Chewing Gums In Canada. Our 
gums are of the highest standard In quality 
and appearance. Splendid opportunity. Dom
inion Chicle Co., Limited, London, Canada.

SITUATION WANTED
EXPERIENCED GROCERY AND SPECIALTY 
traveler is open for engagement for western 
Canada. Can furnish first-class references. 
Box 412, Canadian Grocer, Toronto, Ont.

DO YOU WANT A LIVE. PRACTICAL MAN 
with a printing and outdoor experience, whose 
education Is first-class and executive abiiltv ^jlfh • TV rite W. G., Canadian Grocer, 
Montreal.

TRAVELER, 15 YEARS’ EXPERIENCE IN 
tlie Maritime Provinces, open to handle line 
of grocers’ specialties. Apple Box 41.1 Can
adian Grocer, Toronto.

SITUATIONS VACANT
WANTED—A GROCERY CLERK, ONE WHO 
has had good experience in the retail grocery 
business and capable of handling assistants. 
Must be strictly temperate and be able to 
furnish first-class references from late em
ployers. The Marks-riavet-Dobie Co., Limi
ted. Port Arthur, Ont.

STORAGE
STORAGE. VANCOUVER, B. C.—STORAGE 
or spaee to rent, office if required ; warehouse 
close to all wharves, with rail wav siding; two 
elevators. Martin & Robertson. Ltd.. 32b 
Railway Street, Vancouver.

_ PRICE TICKETS
PRICE TICKETS FOR WINDOW SHOW 
C""d- Black lettering on white cards marked 

'"Wc. Toe. $1.50, $1.75, $2, $2.50, $3. $3.50, $5. 
Dozen in set. per set 25 cents postpaid. 
Technical Book Dept., 143 Université Ave., 
1 nronto.

NOTICE
NOTICE IS HEREBY GIVEN, THAT SWIFT 
“ Company have obtained for Canada patent 
No. 111105, In connection with coluh haenn 
hangers, and The Dennis Wire and Iron 
Works, of London, Ont., will manufacture this 
article Instead of the American Can Company, 
of Montreal, and is prepared to supply the 
same to any person who may wish to pur
chase it at a reasonable figure. Any person 
firm or corporation desiring to purchase this 
article will kindly communicate with The 
Dennis Wire and Iron Works, of London, Ont.

MISCELLANEOUS
ADDING TYPEWRITERS WRITE. ADD OR 
subtract in one operation. Elllott-Fisher 
Ltd., Room 314 Stair Building, Toronto.
ACCURATE COST KEEPING IS EASY IF 
you have a Dey Cost Keeper. It automati
cally records actual time spent on each opera
tion down to the decimal fraction of an hour. 
Several operations of jobs can be recorded on 
one card. For small firms we recommend 
this as an excellent combination—employes’ 
time register and cost keeper. Whether you 
employ a few or hundreds of hands we can 
■ upply you with a machine suited to your re
quirements. Write for catalogue. Inter

national Time Recording Company of Canada, 
Limited. Office and factory. 20 Alice Street 
Toronto.

BUCKWHEAT FLOUR GUARANTEED 
pure and unsurpassed by any mill In the 
province. T. H. Squire, Queeosboro, Out., 
solicits your orders.
BUSINESS-GETTING TYPEWRITTEN LET- 
ters and real printing can be Quickly and 
easily turned out by the MulttgrapU In ybur 
own office—actual typewriting for letter- 
forms, real printing for stationery and ad
vertising. saving 25% to 75% of average an
nual printing cost. American Multigraph 
Sales Co., Limited, 129 Bay Street. Toronto.
COPELAND - CHATTERSON SYSTEMS — 
Short, simple. Adapted to nil classes of busi
ness. The Copeland-Cbatterson Co., Limited, 
Toronto and Ottawa.
COUNTER CHECK BOOKS—WRITE US 
to-day for samples. We are manufacturers 
of the famous Surety Non-Smut duplicating 
and triplicating counter check books, and 
single carbon pads in all varieties. Dominion 
Register Co.. ltd.. Toronto.

COUNTER CHECK BOOKS—ESPECIALLY 
made for the grocery trade. Not made by 
n trust. Send us samples of what you are 
using, we’ll send you prices that will In
terest you. Our holder, with patent carbon 
attachment, has no equal on the market. Sup
plies for binders and monthly account sys
tems. Business Systems. Limited, Manufac
turing Stationers, Toronto.
DOUBLE YOUR FLOOR SPACE AN OTIS- 
Fensom hand-power elevator will double your 
floor space, enable you to use that upper floor 
either as stock room or as extra selling space, 
at the same time Increasing space on your 
ground floor. Costs only $70. Write for 
catalogue “R.” The Otis-Fensom Elevator 
Co.. Traders Bank Building, Toronto. (tf)
EGRY BUSINESS SYSTEMS ARE DEVISED 
to suit every department of every business. 
They are labor and time savers. Produce re-- 
suits up to the requirements of merchants 
and manufacturers. Inquire from our nearest 
office. Egry Register Co.. Dayton. Ohio ; 123 
Bay St.. Toronto: 258Portage Ave., Winni
peg: 308 Richards St., Vancouver.
FIRE INSURANCE. INSURE IN THE 
Hartford. Agencies everywhere in Canada.
FROM NOW TILL THE END OF THE 
year we offer unusually good bargains in 
second-hand typewriters, iney are carefully 
rebuilt, work and look like new, but the price 
is a mere fraction of the original cost. Write 
for catalogue. The Monarch Typewriter Co.. 
Limited. 40 Adelaide Street West. Toronto.
MODERN FIREPROOF CONSTRUCTION— 
Onr system of reinforced concrete work—as 
snivpssfuliv used in many of Canada’s largest 
buildings—gives better results at lower post. 
“A strong statement” yon will say Write ns 
and let us prove onr claims. That’s fair. 
Leach Concrete Co.. Limited. 100 King St. 
West, Toronto.
MOORE’S NOXjLE ARABLE FOUNTAIN 
pens. If yon have fountain pen troubles of 
your own. the best remedy is to go to your 
stationer and purchase from him a Moore's 
Non-Leakahie Fountain Pen. This is the one 
pen that gives universal satisfaction, and It 
posts no more than you pay for one not ns 
good. Prfpe $2.50 and upwards. W. J. Gage 
t- Co.. Limited. Toronto, sole agents for 
Canada.
OUR NEW MODEL TS THE HANDIEST FOR 
the groper, operated instantly, never gets out 
of order. Send for pomnlete simple and best 
nripes. The Ontario Office SpePlnltles On.. 
Toronto.
PENS—THE VERY BEST PENS MADE ARE 
thr-se manufactured hv William Mitchell Pens. 
Limited. London, England. W. ,T. Gage A- 
Po.. Limited. Toronto, are sole agents for 
Panada. Ask vour stationer for a 25c. assorted 
box of Mitchell’s Pens and find the pen to suit 
you.
THE NATIONAL CAST! REGISTER COM 
pan y guarantee to sell a better register for 
less money than any other house on earth. 
We can prove it. Make ns. The National 
Cash Register Co., 285 Yonge Street, Toronto. 
THE “KALAMAZOO” LOOSE LEAF BINDER 
Is the only hinder that wwi nold just as many 
sheets as yon aetnally require and no more. 
The hank is flexible, writing surface flat, 
alignment perfect. No exposed metal parts or 
complicated mechanism. Write for booklet. 
Warwick Bros. & Butter. Ltd.. King and 
Spndinn. Toronto. (tf)
WAREHOUSE AND FACTORY HEATING 
systems. Taylor-Forbes Company, Limited. 
Supplied by the trade throughout Canada.

(tf)

—

Merchants
and

Salesmen !
Would you be willing to pay 

$2.00 to hear some of the lead
ing authorities on salesmanship 
express their opinions on this 
all-important subject? In
BRAIN-POWER BUSINESS 

MANUAL

125 Presidents, Vice-Presi
dents, General Managers, Sales 
Managers and Star Result Get
ters, have contributed of their 
knowledge and experience on 
such phases of the subject as:— 
The Selling Profession.
Education and Training.
Before the Interview.
Getting Interviews.
The Approach.
Selling Talk.
Answering Objections.
Selling Tactics.
Closing Sales.
Cash with Order.
Samples.
Getting the Price.
Credits and Terms.
Cancelled Orders.
Territory.
Long vs. Short Trips.
Binding New Customers. 
Salesmen’s Relation to lion.-' 
Salesmen and Advertising. 
Expense Accounts,
Promotions.
Bribes.
Conduct Toward Customer. 
Special Tactics.
Character and Conduct.
188 pages, 5% x 8% inche-

PRICE $2.00

TECHNICAL BOOKS. 
143-140 University Ave. 

TORONTO
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THE BEST SHELVIH6 
FOR YOUR BUSIRESS

The Piqua Bracket Company
SOLE MANUFACTURERS

PIQUA : : OHIO

Note the splen
did stretch of shelf 
space—not a stick 
or prop in the way 
—all reserved for 
the best display of 
merchandise.
This is one of the 
many good points 
of our
Patent Adjustable

BRACKETS
They are strong, 
durable, beautiful 
in appearance and 
leave all the space 
for displayfef goods. 

Write, stating whether your building is brick or 
frame: and full information will be gladly sent.

whom he sells inferior soap, 
complimented who recommends 

magic cleaner.

Always
Good

A Grocer 
is looked 
down upon 
by his cus
tomers to 
A grocer is 
to them the

Wonderful Soap
which lessens the labour of work day, and makes 
that duty a pleasure instead of a task. No 
laundry soap is so good, and none so pure, per
fect and uniform in quality as Wonderful Soap.

It whitens all clothes, no matter how dirty, 
and will not injure the most delicate fabrics.

Packed nicely, making it an attractive window 
or shelf display stock—and your profit is as the 
soap—always good.

THE GUELPH SOAP COMPANY
GUELPH - - ONTARIO

There is a particu- 
larly delicate 
flavor about Ster
ling Brand Goods 
that has made 
them prime favor
ites with your par
ticular customers.

Are you making the most of this ? Are 
you ready to supply the demand ? It will 
pay you well to let Sterling Brand Products 
appear strongly on your early 
Spring orders.

Just now is a good time to 
place your orders for lemonade.

THE T. A. LYTLE CO.
LIMITED

Sterling Road Toronto

BE WISE
IN TIME

t t t
Three Lines You Should Know 

and Introduce to Your 
Customers

Tone up your stocks of Condensed Milk by adding these 
three lines—New Ones and Good. They will bring you new 
customers and quick returns.

St. George Evaporated Milk, 4 doz. in case, $3.35 
Princess Condensed Milk, 4 doz. in case, S3.90 
Banner Condensed Milk, 4 doz. in case, $4.40

Order from your wholesaler or direct from the factory. 
Delivered in 5 case lots to any point in Ontario or East to 
Halifax.

J. MALCOLM & SON
ST. GEORGE. ONTARIO
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THE ELGIN
National 

Coffee Mill
The “Elgin" Mill is easily 

first favorite with the up-to- 
date grocer, because it com
bines easy running and rapid 
grinding qualities with beauty 
of appearance and finish. It 
is very durable and is fitted 
with a special adjuster for 
regulating the grinder.

Equipped with the new 
style force feed grinders. In

vestigate this grinder carefully. Its price is very 
reasonable.

Ask any of the following Jobbers for our Catalogue :
WINNIPEG—G F. * J. G sit (and branches) The Codnlle Co. (and 

branches) ; Foley Bros., Larson k Co. (and branches). 
VANOOUVER-The W. H. Malkin Co., Ltd. ; Wm. Braid * Co. 

Kelley, Douglas & Co., Ltd.
HAMILTON—Jas. Turner à Co.; Balfour, Smye A Co. ; McPherson. 

Glaseoo A Co,
TORONTO-Bby, Blain, Ltd.
LONDON—Gorman, Eckert A Co
OT. JOHN, N B —G E Barbour Co , Dearborn A Co.
REGINA. 8ASK.—Campbell, Wilson A Smith 
MONTREAL—The Canadian Fairbanks Co. (and branche*!. 
EDMONTON, ALTA.—The A. MacDonald Co.

MADE BY

Woodruff G& Edwards Co.
ELGIN, ILL., U.S.A.

“EUREKA”
Canada’s Scientific 

and Sanitary
REFRIGERATOR
W There irt -*1 

more Eureka
Refrigerators

Canada by 
Butchers.
G r o ceri, 
Creameries. 
Hotels, Res- 
taurants, 
Hospitals.
Public Insti
tutions. etc., 
than all other 
patented
Refrigerators

combined.

The shove is the strosfest 
guarantee of aa article’s 

saperior aierits.

WRITE FOR 
CATALOGUE AND 

PRICES.

Eureka Refrigerator Go., Ltd, 54^roStoet
Montreal Representative

JAMES RUTLEDGE - Telephone St. Louis 3076
Distributing Agents, WALTER WOODS & CO., Winnipeg 

Agent» it Fort William. Hamilton. Calgary. Mooeejaw. Saskatoon

----------- «-----------------------------------------------------------

Don’t Stop at Good- 
Get Better Profits
Good profits are pleasing, but better profits 
make things even more satisfactory. You 
have a big chance now to secure a number 
of lines for Lenten trade at prices away below 
the ordinary, and remember—the quality is 
just the same as if you were paying the higher 
figure. That's just where you and your eus 
tomers gain.

FOR LENT

1000 Cases PINK SALMON. Good quality.
1911 pack. $1.00 dozen.

800 Cases CANADIAN PACKED SARDINES 
At a price to retail at 5 cents, with a good 
profit.

300 Boxes IMPORTED MACARONI—Blam. 
et Fils.

Prices for Butter, Eggs 
and Cheese being 

so high there will be a 
great demand for 

DRIED FRUITS

IN STOCK

1 Carload CALIFORNIA PRUNES.

1 Carload OREGON PRUNES.

All sizes from 30 40 to 100z120 to the It 
Crop 1911. Finest quality. In perfec 
condition.

1000 Cases EVAPORATED APPLES. E>. 
TRA FANCY. Bought at the right timi 
ONE CENT LOWER than the actual prie

Our Stock of Tea is Complete

Victoria and Princess Louis
are always favorites. Write for samples

Laporte, Martin & Cie
LIMITÉE

Telephone Main 3766 MONTREA
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Make Sure People 
Know You’re Selling%M^wcvBES

More people are taking up OXO every day. Your customers 
see it advertised in the papers. Their friends tell them how 
good it is, and how much it helps in preparing tasty meat 
dishes. Perhaps they try a drink of OXO at a restaurant.

Then they want OXO Cubea

Do they at once think of your store as the place to get them ? 
Have you made such good use of the OXO signs and window

cards that people just naturally come 
to you for their supply of OXO?

m

m Corneille David & Co.
Toronto
Ottawa

Montreal 
London, Ont.

Winnipeg 
St. John, N.B.
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Gel^tÏnL

CHAULE S • A HOI CO

I

No. 1—Women who want “big moneys worth” buy KNOX GELATINE because 
each package makes two full quarts of jelly. No. 2 - Women who want Quality 
and Purity buy KNOX GELATINE because it’s finest and purest. No. 3— 
Grocers who believe in “giving customers whatever they want” sell KNOX 
GELATINE because our advertising makes so many want it. No. 4 Grocers 
who “push profitable products” push KNOX GELATINE because it’s the most 
profitable. Think over the above four points and you'll find every one is a reason 
why you ought to PUSH KNOX GELATINE.

esKnox Gelatine Sells and SatisfjlUL
I Knox '«------------------- ---- *59* \

I GELATIN ü II
tü'iii i.'w.'.iuj'H j

ICftARbfrS B. KNOX CO.
JOHNSTOWN, N.Y. U. S.A.

Branch Factory:—Montreal, Can.

X SLIGHT 
DIFFERENCE

IN PRICE ON A CHEAP ARTICLE LIKE

Sal Soda
SHOULD NOT COUNT WHEN DUALITY IS CONSIDERED

BRUNNER, MONO & CO.’S
ENGLISH SAL SODA

Is the PUREST, contains LEAST MOISTURE and 
therefore GOES FURTHEST of any 

Washing Soda sold

WINN & HOLLAND,
SOLE AGENTS

That's a surety 
when you useSNAP

HAND CLEANER
There’s no preparation so widely approved by 
people who require a thorough hand cleanser. 
It removes instantly all vestige of paint, 
grease, tar, ink, or dirt, without injuring the 
daintiest skin.

Stock Snap and increase your sales.
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LAKE OF THE WOODS MILLING COMPANY. LIMITED
" The House of Character ”

Montreal Toronto Ottawa London St. John Keewatin Winnipeg Tancotr.

‘For l want what I want 
when I Want it”

si------------------------------------f

ANY1

OLD'

MJB,

fjjtttti flflfi.

11"\\ can x mu tiuure lliv -ale- Y< »l
lfi-c 11\ lmt H'lliuu KIXK littsi'.sy

He\x Liu i- tin- jifolit that day after
• lax 'lip' pa-t xi.tir iiprii cl'M.r?

< >111 \ "h< wax' tu jinl.ue ni’ I hi-. 
r.riitlnT f l|-ileer.

— 1 lx watcliiliii MillV ciiliipetiti'f -
if" a.

I.Xi IX 1 NI M I y lia fiel lie -ell- III I I \ 1
!i< I'l.S ! 11 i U111 have ea-iled X < >1 a
pfiitit.

A ini ilii- i- iraile \nii can never
-edllre

si|lee I- I \ T. Ii< >S|.S make' /r iiumi-
• n t /m f i'ons.

Kx erx liar; nr I .ari el -ni.I hriii.ü- prnlit 
^•niiexx Inn v i a retailor.

Why mil yet it A’ « » I KSK I .I'?
I'.xcrx hat: nr barrel make- the u’.il 
-ale ea-x xx iili il- further prnlit.

And llii- i- pf'Xeil I leyniiil a • 1< n 11 it 
IIX I lie I'eal 1 X" m limit imiill i I lelea-e ill
Id XT. RUSKS -ale-.

•Iii-l think, in |sss ila-re xx ere niily 
Mill hari'el' III |"| X K lit ISKS 'I ill I in 
the xxnrld imxx ila Keexxalin mill- 
can make In.niHi harrel- a day.
XX liieli mean- nul v "i" thim:. 
I li n| her i i nieer

Five Roses is packed to suit your 

trade in barrels and halves. Also 

in hags of 7, 14, 24, 49, and 98 lbs. 

Daily capacity, 10,500 barrels.

Illelea-ed -ale- I nr the retailer. -Mice 
XV e in r, r -ell ilil'eil.

I t’s the hi nl-snl.il lint | r XX IIX ?

lieeall-e it'- the he-I ll"Ui‘ rnhn fur 
hiiyer and -filer alike.

Ill the XVe-t hnlne-teader- XXl'ili IIS 
that I la x c if leu tin fur mile- nut nf 
their wax tn he -me iif netting their 
hau nf I d X I RUSKS.

Think i if the -tni'e- I lux drix .pi 
nil the xx ax the hist -ale-.

I >11111 let ell'tnmel ' fl'n— lie -in 
Sell IdX K RUSKS

I >iin I delay tii-imirnm prnlii e.r I 
make Up fill- tii-ililij s I le-leet.

XX rile X II Ir jnliher 

I >r a-k mil- I lean -1 iilliee.


