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This report contains a summary of the highlights of the
proposed work plans of. the: export and investment promotion
program of Canadian dlplomatlc missions in Western Europe for
fiscal year 1990/91 commencing April 1, 1990..

The format of this synopsis is designed to provide Canadians
involved in the process of export promotion the means to identify
quickly the key components of. the trade program of External
Affairs and International Trade Canada missions and access
conveniently those feature of the plans which are pertinent to
their spec1flc 1nterests.

This synopsis is generally organlzed alphabetlcally by
mission except where more than one mission exists in a particular
country, in this latter instance multi-mission configurations
have been grouped together in the same general area of this
synopsis with the Embassy or High Commission appearing first. For
example Rome is followed by Milan as both missions .are located in
Italy. A similar geographlc synopsis is also available for the
follow1ng geographic reglons-

Afrlca
o : Asia Pacific
) . Eastern Europe ,
- Latin America and Carlbbean
Middle East
United States -

The synopsis provides a trade and economic overview of each
country in the region in which market prospects exist for. .
Canadian exporters, a listing of sectoral priorities for each
market, profiles of important or'1nterest1ng sectors as well as
proposed promotlonal projects in support of spe01flc program
act1v1t1es. . - ; :

The emphas1s ‘in the synop51s has been placed on providing
factual information in as brlef a format as p0551ble with minimal
narrative. : : :

The computerized planning system from which this report was
produced was developed by the Department of External Affairs and
International Trade Canada to facilitate the assembly of vast
amounts of detailed information on world markets from some 92
missions abroad. It is programmed to make this information
available to government in a format which would enable specific
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data on sectors or geographic regions to be accessed
convenlently.u

In their Conference on the Economy held in Reglna in 1985,
First Ministers noted the major contribution made by the export '
sector to Canada's national income and expressed concern at the
decline of Canada's share of world markets. To meet this
challenge, First Ministers endorsed the need to generate
widespread support for a new trade strategy for Canada which
would embody three principal elements:

a) to:increasevCanadian~competifiveness;,

b)nto'maintain and increese-access»to foreign markets;
and ‘

c) to achieve more effective international marketing.

It was recognized that these objectives can be met but only
if a full and effective partnership of the federal and provincial
governments, the private sector and labour can be achieved to
ensure a more focused and consistent approach to. international
marketing. Appropriate means of assembling and organizing
information. to suit specific needs is a foundation of the process
of consultation from which consensus would be reached. To this
end the current computerized planning system was conceived.

In addition to the geographic perspective of this report,
information from the data bank is available in a variety of
configurations, the most important of which are synopses of 16
sectors and a variety of market reports. Information from these
reports can be obtained on request from the geographic or
sectoral bureaux of the Department

The purpose of this synopsis is to provide those engaged in
the process of promoting exports from Canada the means to obtain
condensed market information on export opportunities. It does not
attempt to cover all aspects of foreign markets and by design
avoids minutiae and detail. It is intended to highlight what, in
the opinion of Canadian Trade Commissioners abroad, is important
in their respective territories and what tactics they envisage
would be most appropriate to exploit the market. Where markets or
sectors in these synopsis stimulate interest on the part of
exporters, they are invited to seek out more detail information
and further background direct from the post, the geographic and
sectoral bureaux of the External Affairs and International Trade
Canada or the International Trade Centres currently located
within the proV1nc1a1 offices of Industry, Science and Technology
Canada. , : -
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A Last word on statistics. The statistical information
contained in this synopsis is to be considered as an attempt on
the part of the Trade Commissioners abroad to estimate the order
or magnitude of market size, market shares, and possible export
potential. Users of this synopsis are cautioned that these
figures are in many cases best guesses based on discussion with
trade sources. In many markets reliable published statistics are
simply not available. However, in an attempt to provide exporters
with notional ideas of market size, Trade Commissioners have been
asked to do their best to give their considered impressions
wherever possible. Therefore it is not intended that the
statistical information should be used for purposes other than
general guldance.
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RPTB1 "TRADE AND INVESTMENT PROMOTION PLANNING SYSTEM
96/91 TRADE AND ECONOMIC OVERViEW
Mission: ANKARA = : v '
Country: TURKEY. :

The trade and economic picture of Turkey into the 1990s will likely be
variable in the face of continuing high inflation and slow growth. This
notwithstanding, Turkey had a GNP of -US $70 billion in 1988, making it the :
largest and most diversified industrial economy in the Eastern Mediter-

" ranean and Middle East regions. The manufacturing sector has sustained an
average growth rate of 7.5% since 1965, but overall growth is estimated to
be approximately 1.0% in 1989.

Textiles and clothing remain the predominant manufacturing activities
but the food and agro-sectors, iron and steel indsutries and motor \
vehicles and parts are important too. : Turkey is heavily dependent on its
export sector and whose performance has slipped badly in 1989. This has

"resulted in a programme of reduced imports. New measures introduced to
help stimulate the convertibility of the lira and to increase the competi-
tiveness of Turkish industry will have a known effort only in 1990 and
beyond. Government measures to stimulate the economy brought rises in the
GNP and export sector but at the cost of high inflation. 1In 1988, the
rate was over 75% and by end-1989 will likely be 73%. To control the
growth in the rate of inflation government experiditure has been reduced
and public investment has declined by 14% in real terms. This has led to
the slowdown in the real growth rate.

The Build-Operate-Transfer (BOT) model explolted by the Turkish
Government for its capital projects has had mixed results largely due to
the uncertainty in financial markets regarding risk assumption. The
Canadian Ankara Metro project, currently underway, is a leader in BOT type
of projects.  Overall, public projects which have committed national fun-
ding or external f1nanc1ng will continue 1mp1ementation. But public pro-
jects requiring funding in 1990/1991 w111 join a long queue for - 11m1ted
funds.

Despite this short term slowdown in growth, Turkey remains a market
with great potential. The country is Western orientated, and the economy
is adopting market-driven principles. . .Strategically 1ocated between
Europe and Asia, Turkey has tentacles.throughout the region; this coupled
with the export orientation of the economy ensures that Turkey is a market
worth investigation, not only in its own right but also for third country
potential.

With the active prlvatlsatlon programme of state owned industries and
other investment opportunities, the legal framework also encourages the
free movement of capital in and out of Turkey. The trend is towards

-  “enhanced involvement of the private sector in economic affairs, and this
is where many Canadian firms should direct their activities. 1In the short
to medium term opportunities for Canadian firms lie more with the private
business community, rather than with large public sector projects.
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RPTB2 TRADE AND INVESTMENT PROMOTION PLANNING SYSTEM

90/91 EXPORT PROMOTION PRIORITIES
Mission: ANKARA . Country: TURKEY

The Mission selected the. follwing sectors as priority areas for export
promotion activities for the coming fiscal year for the stated reason:

1. DEFENCE PROGRAMS,PRODUCTS,SERV
Within the next five years, Turkey will be procuring a wide variety of
new defence equipment, much of which could be supplled from Canada.
Among the largest of these are a new low level air defence systems and
maritime patrol aircraft.

/

2. ADVANCED TECH. PROD. & SERV
- Turkey is just beginning to introduce automated systems into banking,
business, education and government. There is a diminished, but still
very strong,"demand for new telecommunications equipment of all types
Canada is well known in Turkey in this sector as a reliable supplier
of superior goods and services.

3. POWER & ENERGY EQUIP. & SERV
Turkey has one of the most comprehensive electric power development
programs in the world, with over 100 thermal and hydro-electric
stations planned. - These, plus upgrading of the power grid, prov1de
opportunities for many Canadian suppliers.

4. TRANSPORT SYS,EQUIP,COMP, SERV.
Canada has establlshed a preeminent position in urban transit in
.Turkey by being selected to build the Ankara Metro. Almost all of
Turkey’s major cities will also require mass transit systems.
Transportation (including road, rail and air) has been assigned a high
priority by the State Planning Organization.

5. MINE, METAL MINERAL PROD & SRV '
Forelgn flrms are being encouraged to apply for exploratlon permits
for gold, silver and other minerals. Turkey’s hard coal mines, lead-
zinc and aluminum smelters are being modernized. There remains a
strong demand for base metals, thermal and coking coal.

6. OIL & GAS EQUIPMENT,SERVICES
The completion of the gas pipeline from the Bulgarian border to :
ankara has opened up many opportunities for Canadian suppliers of both
goods and services. A new LNG port is also planned. Turkish State
Petroleum (TPAO) is eager to enter into joint ventures with Canadian
firms.

The most important current Canadian export sectors to this market are
(based on actual export sales):

1. ADVANCED TECH. PROD. & SERV 4. TRANSPORT SYS,EQUIP,COMP,SERV.
2. ADVANCED TECH. PROD. & SERV 5. MINE,METAL, MINERAL PROD & SRV
3. FOREST PRODUCTS,EQUIP,SERVICES 6.}
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RPTC1 TRADE AND INVESTMENT PROMOTION PLANNING SYSTEM

90/91 SECTOR/SUB-SECTOR HIGHLIGHTS
Mission: ANKARA | Market: TURKEY
sector : DEFENCE PROGRAMS PRODUCTS SERV )

Sub—Sector. ALL SUB-SECTORS ’ C ' '

Market Data 2 Years Ago 1 Year Ago  Current Year Next Year
(Estimated) (Projected)
Market Size 2000.00 $M 1500.00 $M 1500.00 $M -2500.00 $M
Canadian Exports .0.43 $M 6.50 $M 15.00 $M 150.00 $M
Canadian Share 0.02 % 0.43 % 1.00 % 65.00 %
of Market

Cumulative 3 year export potential for :
CDN products in this sector/subsector: 100+ $M

Major Competing Countries Market Share
UNITED STATES OF AMERICA - 50.00 %
GERMANY WEST 20.00 %
UNITED KINGDOM ) 5.00 &
ITALY 5.00 %
NETHERLANDS 5.00 %
%

FRANCE : 5.00.

Current sStatus of Canadian
exports in this sector/subsector: Small but expanding

Products/services for which there are good’markét prospects:

1. Low:level air defence system

2. F-5 aircraft overhaul serv1ces/supp1y of parts
3. Test facilities for J 79-85 engines

4. ASW/Coastal patrol aircraft

5. Mobile radar ‘co-production

6. Turkish Armed Forces integrated communications sys
7. Supply of fast attack/mine hunter vessels

8. Shipboard electronics systems

9. Ordinance/guns/Howitzer modernization programme
10. Tracker overhaul programme

11. Multi-role helicopter co-production programme
12. Aircraft/helicopter simulators
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RPTC1 TRADE AND INVESTMENT PROMOTION PLANNING SYSTEM

Mission: ANKARA

Market: TURKEY

Factors contributing to current successful Canadian exports:

- Import restrictions are not a significant impediment in this sector

- Aggressive marketing

- PEMD support

- Fairs and Missions support.
- Competitive pricing
- Strong sectoral capability in Canada
- .Good local agents - under ,
- - standing of local market

- conditions

Factors for Canadian exports not reaching market potential:

- Non-competitive pricing
- Lack of promotion and advertising
- Non-competitive financing

Limited appreciation/understanding of distribution system

In support of Canadian exports in this sector/sub-sector the mission
is currently engaged in activities which include:

Activity:
Expected Results:

Activity:
Expected Results:

Activity:
Expected Results:
Activity:

Expected Results:

Visit to Canada by Turkish Minister of Defence
Promote Cdn capability in defence field-ADATS, Dash 8, Cl

Organization of a Canadian defence products mission
Increased familiarity of Turkish Armed Forces w/Cdn defence

Present a briefing by DeHavilland to Turkish Military/Air
Forces '
Promote ASW varient of DASH-8

Start of negotiations between Cdn firm and Turkish Air Force
s on J 79/85 engine test facilities modernization project
Securing of a contract
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RPTC1 ‘TRADE AND INVESTMENT PROMOTION PLANNING SYSTEM E

Mission: ANKARA o : Market: TURKEY

. For the next fiscal ‘year, the m1ss1on w111 carry out. the follow1ng

approved .fairs and missions:

Act1v1ty. Organization of Cdn defence projects mission and present a
briefing by Msn members to Turkish military
Expected Results. Promote Cdn industrial capability in defence field.

For the next f1sca1 year, the mission is planning to undertake the follow1ng
new export support 1n1t1at1ve(s) in this sector/sub-sector:

Act1v1ty: ' " Visit to Canada by Turkish Minister of Defence
Expected Results: Promote Canadian defence capability

Activity: » Ensourage Canadian firms engaged in defence sector to
p consider opportunities in turkish.market '
Expected. Results: Participation of cdn firms in MOD’s tenders

Activity: Assisting Canadian firms in preparation of an attractive
proposal for F-5 modernization project
Expected Results: Contract award to Canadian f%fma
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Mission: ANKARA

DEPARTMENT OF EXTERNAL AFFAIRS

Market:

Projects or portions of major projects within
in the planning stage which provide opportunities

Supply‘& co-production in
Turkey of mine hunter ships.

Supply of coastal/patrol ASW
role aircraft

Supply and co-productibn of
mobile radars

Turkish Armed Forces Integra-
ted Communications System

Approximate Value:
Financing Source :

Contact H

Approximate Value
Financing Source

Contact

Approximate Value
Financing Source

Contact

Approximate Value
Financing Source

Contact :

PAGE: 7

TRADE AND INVESTMENT PROMOTION PLANNING SYSTEM

TURKEY

, this sector/sub-sector s
for Canadian suppliers: -

300 M$ ’
EDC - Export Dev Corporation
DOM - Domestically funded -
D.B. Collins, Cdn Embassy, An-
kara, Turkey, Phone 136-1275

300 M$
EDC - Export Dev Corporation

: DOM - Domestically funded

Can Ozguc, Cdn Embassy, Ankara
Turkey, Phone 136-1275

160 M$
EDC - Export Dev Corporation
OTHER
D. B. Collins/Can Ozguc

100 M$ ' : :
EDC - Export Dev Corporation
OTHER
D. B. Collins/Can Ozguc
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RPTC1 - TRADE AND INVESTMENT PROMOTION PLANNING SYSTEM ’

90/91 SECTOR/SUB-SECTOR HIGHLIGHTS

Mission: ANKARA ,
Sector : ADVANCED TECH. PRODQ & SERV
Sub-Sector: ALL SUB-SECTORS

Market Data 2 Years Ago

Market Size 800.00 SM

Canadian Exports 140.00 $M

Canadian Share - T 17.50 %
of Market

Cumulative 3 year export potential for

CDN products in this sector/subsector:

Major Competing Countries

GERMANY WEST

JAPAN

BELGIUM

ITALY

UNITED STATES OF AMERICA

' Current Status of Canadian

Market: TURKEY

1 Year Ago Current Year Next Year

(Estimated) (Projected)
700.00 $M 600.00 $M 600.00 $M
100.00 $M 80.00 $M 80.00 $M
14.30 % . 13.30 % 13.30:° %
100+ SM

Market Share

25.00 %
15.00 %
10.00 z/
5.00

5.00 %

exports in this sector/subsector: Well established and growing

Products/services for which there are good market prospects:

1. Digital Telephone Exchanges

2. Rural Telecommunications Equipment

3. Satellite Earth stations
4. Broadcasting Equipment

5. Airport Equipment

6. Remote Sensing

7. Spectrum Management

8. Vessel Traffic Management

Factors contributing to current successful Canadian exports:

- Import restrictions are not a significant impediment in this sector

- Aggressive marketing
- Competitive pricing
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RPTC1 TRADE AND INVESTMENT PROMOTION PLANNING SYSTEM

Mission: ANKARA e . Market: TURKEY

Factors for Canadian exports not reaching market potential:

-~ Non-competitive pricing.

- Lack of promotion and advertlslng

Non-competitive financing

- Market prospects have not been adequately explored
Market is becoming self sufficient

For the next fiscal year, the mission will carry out the follow1ng
approved fairs and missions:

Activity: ‘Communications 90
Expected Results: Exposure for Canadian companies
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" RPTC1 " TRADE AND INVESTMENT PROMOTION PLANNING SYSTEM

Mission: ANKARA , : + .- Market:

Projects or portions of major projects within
in the planning stage which provide opportunities

South Anatolian Development Approximate Value:
Project Financing Source :
. y : ‘Contact s

Free Zones Telecommunications Approximate Value:

‘Project - Financing Source

" . Contact :

TURKEY
this sector/sub-sector s
for Canadian suppliers:
. 100 M$

M. Wondergem/A. Kosetorunu
011-90-4-136-1277

20 M$

M. Wondergem/A. Kosetorunu
011-90-4-136-1277
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RPTC1 TRADE AND INVESTMENT PROMOTION PLANNING SYSTEM
90/91 SECTOR/SUB-SECTOR HIGHLIGHTS
Mission: ANKARA » Market: TURKEY
Sector : POWER & ENERGY EQUIP. & SERV. -
Sub-Sector: HYDRO
Market Data 2. Years Ago 1 Year Ago Current Year
: (Estimated)
Market Size 200.00 $M 0.00 $M : 0.00 $M
Canadian Exports 0.00 $M 0.00 $SM 0.00 $M
Canadian Share . 0.00 % 0.00 % 0.00 %

of Market

Cumulative 3 year export potential for
CDN products in this sector/subsector: $M

Factors for Canadian exports not reaching market potential:

For the next fiscal year, the mission is planning to undertake the
new export support initiative(s) in this sector/sub-sector:

Activity: Thermal plants

PAGE: 11
Next Year
(Projected)

0.00 $M
0.00 $M
0.00 %

following

Expected Results: Contract award for implementation work on thermal upgrade

Activity: Encourage Canadian firms for participation in TEK’s turnkey

power transmission line projects

Expected Results: Participation of a Cdn firm in tendering process. for proj.

Activity: Encouragement of AECL to consider BOT model for implementa-

tion of nuclear power plant project

Expected Results: Acceptance of BOT formula and start of negotiations
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RPTC1 TRADE AND INVESTMENT PROMOTION PLANNING SYSTEM
Mission: ANKARA . . .. ... Market: TURKEY
Projects or portions of majof projects within this sector/sub-sector s
. in the planning stage which provide opportunities for Canadian suppliers:
Ilisu Dam & HEPP (120 MW) GAP Approximate Value: '+ 700 M$ -
Region Financing Source : EDC - Export Dev CQrporatlon
, OTHER
Contact ¢ D. B. Colllns/C. Ozguc
Phone: (90)-4-136-1277
Kayseri Yamula/Bayramhacili Approximate Value: 350 M$ - ' '
Dam & HEPP Projects (270 MW) - Financing Source : EDC - Export Dev Corporation
' ‘ OTHER _
Contact : D. B. Collins/C. Ozguc
-Phone: (90)-4-136-1277
Karkamis Dam & HEPP (180 MW) Approximate Value: 200 M$
AP Region Financing Source : EDC - Export Dev Corporatlon
: Contact :
9)
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RPTC1 TRADE AND INVESTMENT PROMOTION PLANNING SYSTEM
90/91 SECTOﬁ/SUB-SECTOR HIGHLIGHTS

Mission: ANKARA . Market: TURKEY

Sector : TRANSPORT SYS,EQUIP,COMP,SERV. |

Sub-Seétor: RAIL

Cumulative 3 yearvexport,potential for

CDN products in this sector/subsector: SM

Factors for Canadian exports not reaching market potential:

For the next fiscal year, the mission w111 carry out the following
approved fairs and missions: :

Activity: Preparation of a turnkey proposal for Bursa 11ght rail
project
Expected Results: Securing of contract

For the next fiscal year, the mission is planning to undertake the following
new export support initiative(s) in this sector/sub-sector:

Activity: Preparation of a trun-key proposal for Istambul and Izmir
Heavy Rail Transit Project
Expected Results: An attr pack w/concessional finc may result in contract

Activity: Canadian firm to accept local manufacturing of rolling
stock in Turkey
Expected Results: J.V. to manufacture rolling stock in Turkey
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Mission: ANKARA

DEPARTMENT OF EXTERNAL AFFAIRS

Market;

Projects or portions of major ﬁrojects within
in the planning stage which provide opportunities

Ist. Heavy Rail Transit Proj.

Izmir Light Metro Project .

Bursa Light Rail Project

Approx1mate Value:
Financing Source :

Contact

Approximate Value:
Financing Source :

Contact ’ :
Approximate Value:
Financing Source :

Contact :

PAGE: ' 14

;. TRADE AND: INVESTMENT PROMOTION PLANNING SYSTEM

TURKEY

this sector/sub—sector s
for Canadian suppliers: i

1000 M$
EDC - Export Dev Corporatlon
DOM - Domestically funded
D.B. Collins/ Can Ozguc
Phone 136-1277

300 M$.

EDC - Export Dev Corporatlon

DOM - Domestically funded
D.B. Collins/Can Ozguc
Phone: 136-1277

150 M$
EDC - Export Dev Corporation
DOM - Domestically funded
D.B. Collins/Can Ozguc
Phone 136-1277
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RPTC1 TRADE AND INVESTMENT PROMOTION PLANNING SYSTEM
90/91 SECTOR/SUB-SECTOR HIGHLIGHTS

Mission: ANKARA : Market: TURKEY

Sector : TRANSPORT sYs,EQUIP,coup;sﬁRv., '

Sub-Sector: AEROSPACE |

Cumulative 3'Yeér export potential for

CDN products in this sector/subsector: SM.

Factors for Canadian exports not reaching market potential:.
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RPTC1 TRADE AND INVESTMENT PROMOTION PLANNING SYSTEM
90/91 SECTOR/SUB-SECTOR HIGHLIGHTS

Mission: ANKARA B Market: TURKEY

Sectof : uﬁiNE}ﬁﬁTAL;ﬁINERAL PROD & SRV

Sub-Sector: ALL SUB-SECTORS '

Cumulétive 3 yéar expoft pbfential‘for

CDN products in this sector/subsector: SM

Factors for Canadian exports not reaching market potential:

For the next fiscal year, the mission is planning to undertake the following
new export support initiative(s) in this sector/sub-sector:

Activity: Promote Canadian magnetic geological mapping technology
Expected Results: Securing of a contract f/State Mineral Research Institute

Activity: Participation of Canadian fi¥m in Turkish Hard Coal Board’
methane gas extraction project
Expected Results: Contract award to Canadian firm
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RPTC1

Mission: ANKARA

DEPARTMENT OF EXTERNAL AFFAIRS

Market:

Projects or portions of méjor projects within
in the planning stage which provide opportunities

Supply of wide variety of
matas

Supply of mining/metals for
Cdn supp:Gas Pipeline Extens.

Approximate Value:
Financing Source :

Contact o
Approximate Value:

Financing Source :
Contact :

PAGE: 17

TRADE AND INVESTMENT PROMOTION PLANNING SYSTEM

TURKEY

this sector/sdb-sector.s

for Canadian suppliers:

. 150 M$
DOM - Domestically funded
OTHER s
D.B. Collins/C. Ozguc
Phone: (90)-4-136-1277

0 M$
OTHER
M. Wondergem/A. Kosetorunu
Phone: (90)-4-136-1277

' B ]
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RPTC1 TRADE AND INVESTMENT PROMOTION PLANNING SYSTEM
90/91 SECTOR/SUB-SECTOR HIGHLIGHTS
Mission: ANKARA : : Market: TURKEY
Sector : OIL & GAS EQUIPMENT,SERVICES

Sub-Sector: ALLVSUB-SECTORS

Market Data 2 Years Ago ‘ 1 Year Ago Current Year Next Year
(Estimated) (Projected)
Market Size 300.00 $M 225.00 $M 250.00 $M 250.00 S$M
Canadian Exports 5.00 $M 1.50 $M 1.50 $M 5.00 $M
Canadian Share ‘ 0.02 % 0.01 % 0.01 % 0.02 %
of Market : -

Cumulative 3 year export potential for
CDN products in this sector/subsector: 5-15 $M

Major Competing Countries Market Share
" UNITED STATES OF AMERICA 20.00 %
UNITED KINGDOM 15.00 %
FRANCE 12.00 %
ITALY 10.00 %
JAPAN 10.00 %

Current Status of Canadian
exports in this sector/subsector: Small but expanding

Factors for Canadian exports not reaching market potential:




Post: Ankara

Start Date

90/04/04
90/10/00
90/10/31
90/11/00
91/02/06
00/00/00

00/00/00

18a

DEPARTMENT OF EXTERNAL: AFFAIRS

PEMD - Proposed Government Promotional Activities 1990/91

Proposals As Of December 23/89

Event Name, Location & Type

Medecine 90
Istanbul, Turkey
Info Booth, Only

canada Fair '90
Istanbul, Turkey
Fair, Solo

Communications 90
Istanbul
Info Booth, Only

Dairy Cattle And Genetic
Materials Mission To Turkey
Mission Out. Industry

Packaging 91
Istanbul, Turkey
Info Booth, Only

Turkish Ministry Of Health
Visit To canada
Misssion In, To Industry

Turkish Ministry Of Agriculture

To Winterfair, Toronto
Mission In, To Fair

Sector[Contact

‘Education,Medical,Health
Products , .

"Advanced Tech.Products

& Services

- Advanced Tech.Products

& Services

Agri & Food Products
& Services

Industrial Machine, Plants
& Services

Education,Medical,Health
& Services

Agri & Food Products
& Services
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RPTB1 TRADE AND INVESTMENT PROMOTION PLANNING SYSTEM
90/91 TRADE AND ECONOMIC OVERVIEW
Mission: ATHENS
Country: GREECE

OVERVIEW: During /88 GNP grew by 3.5% to about US$ 50 billion and is
expected to increase at the 'slower rate of 2.9% for 1989. Greece has a
small industrial base with manufacturing representing only 20% of the GNP.
The agricultural sector represents 17% of the GNP while the heart of the
economy remains the service sector which represents over 56% of the GNP.
Economic policy has remained constant throughout 1988 and 1989 although
some reforms and liberalizations in the financial system were introduced.

The major worrying factor in the economy is the size of the budget defi-
cit of cdn $14 billion, not including a Cdn $4 billion deficit of the
crown corporations. This deficit is 22% of the GNP and has added to the
national debt which is now 105% of the GNP.

Inflation decreased slightly to 14% in 1988 but the outlook for 1989 is
to see it increase to 17% due to large spending during the pre June 1989

-election period. This inflation rate is about 3 times higher than the
average rate within the EEC and is one of the worrying factors concerning
the long-term competitiveness of Greek goods within the EEC. Unemployment
remains stable at about 7.4% which is lower than the EC average. Foreign
debt at the end of 1988 was about US$21.0 billion and is expected to grow
to US$23 billion for 1989. About three quarters of the debts are loans to
the government sector. Foreign exchange reserves reached record levels of
US$4.6 billion at the end of 1988 but are expected to decrease by about’
10% for 1989. The current account deficit remained stagnent in 1988 at
the US$ 1.3 billion level but it is expected to increase slightly to the
US$1.5 billion level for 1989 - basically due to a 20% decreae in receipts
from tourism. On the other hand receipts from the EEC are expected to
increase by about 40%.

OUTLOOK: The outlook continues to be generally favourable provided some
decisive economic decisions are taken in the short term regarding the
deficit and inflation. GNP is expected to remain near the 1989 level with
slight increases in the secondary and tertiary sectors of the economy
while agricultural output is expected to remain constant.

Mergers and acquisitions especially in the food and consumer goods
sectors occured at record levels in the last 18 months and are likely to
continue for the next few years as the Greek economy realigns itself in
preparation for the increased competition that will flow from the liberal-
ized Internal Market of post 1992. This could provide opportunities for
Canadian companies looking for an entre to the European market.
OPPORTUNITIES: The government will likely introduce austerity measures to
cope with the government deficit which will limit the amount of opportuni-
ties in the public sector, but will not affect growing opportunities in
the private sector. There will likely be a small increase in investment
in industrial equipment. Also the large level of military spending, about
dn. $2.5 billion (10% of budget and 5% of GNP) represents good market
opportunities, provided financing is offered. In the longer term, both
the energy and forestry sector appear to offer good potential for Canadian
products. More traditional sectors such as agricultural and food products
(fish, seed potatoes, beans, skins and fur cuttings) offer a stable annual
trade base of about $25-30 million. Some opportunities also exist for
technology and tourist inflows to Canada.

The major difficulties for Canadian exporters are still the duty free



04/12/89 - . DEPARTMENT OF EXTERNAL AFFAIRS PAGE: 20
RPTB1 TRADE AND INVESTMENT PROMOTION PLANNING SYSTEM
90/91 TRADE AND ECONOMIC OVERVIEW
Mission: ATHENS
COuntry:. GREECE
EEC competition, requests for countertrade and offsets, and other NTB'’s
such as tenders in Greek, payment in local currency, and bureaucracy. The
volume of trade should increase modestly due to generally good economic

conditions and new spot opportunities in the industrial, defence and
forestry sectors. ‘
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RPTB2 - TRADE AND INVESTMENT PROMOTION PLANNING SYSTEM

90/91 EXPORT PROMOTION PRIORiTIES_,
Mission: ATHENS 4 : : : Country: GREECE

The Mission selected the follw1ng sectors. as priority areas for export
promotion activities for the coming fiscal year for the stated reason:

1. DEFENCE PROGRAMS, PRODUCTS,SERV

21

Greece is spendlng approx. 5% of its GNP on defence (about $2 billion
annually) which represents a wide range of opportunties for Canadian
companies. Greece also has several NATO financed military projects.

2.> FOREST PRODUCTS, EQUIP,SERVICES

Greece does not have sufficient forests to meet its requirements for
cellulose including construction grade timer.Also considerable inter-
est has been developed over past few years by Emb in timber frame con-
struction which should lead to sales of plywood and other forest pro-

ducts.Also good opportunities for pulp and paper.

3. OIL & GAS EQUIPMENT,SERVICES

All the oil produced in Greece (20,000 BPD) is by a Canadlan control-

led consortium. This should give us a preferred access to this co.

with better than average chances to introduce Canadian goods and ser-
vices. Greece is also introducing a billion dollar natural gas P. L.

and LNG project.

4. ADVANCED TECH. PROD. & SERV.

Hellenic telecommunications organlzatlon program includes the creation
of a packet switching data processing and distribution system, as well
as the dvlpmnt of its telecom. system including rural, telecommunica-
tions.Good opps exist. Also for software. Also ops to participate in

future digital telephone switching expansion of $50 mill/yr nxt 5 yrs.

5. TRANSPORT SYS, EQUIP,COMP,SERV.
Olympic Aviation still requires the renewal of its fleet. Govt is
expected to proceed with next phase Athens metro (24Km). Canada’s

interest is in aircraft, rolling stock, and equipment such as locos,

rails and a new major overhall. Maintenance shop for the reilways.

6 L] i ‘
The most ‘important current Canadian export sectors to this market are
(based on actual export sales):

1. FOREST PRODUCTS, EQUIP,SERVICES 4. AGRI & FOOD PRODUCTS & SERVICE
2. CONSUMER PRODUCTS & SERVICES 5. TRANSPORT SYS, EQUIP,COMP,SERV.

3. FISHERIES,SEA PRODUCTS & SERV. 6.
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RPTC1 : TRADE AND INVESTMENT PROMOTION PLANNING SYSTEM
90/91  SECTOR/SUB-SECTOR HIGHLIGHTS
I Mission: ATHENS : Market: GREECE
Sector : DEFENCE PROGRAMS, PRODUCTS,SERV

Sub-Sector: ALL SUB-SECTORS

Market Data 2 Years Ago 1 Year Ago. Current Year Next Year
, (Estimated) (Projected)
Market Size 3000.00 $M 2500.00 $M 2500.00 $M 3000.00 $M
Canadian Exports 15.00 $M 0.00 $M . 0.00 $M 60.00 S$M
Canadian Share 0.50 % 0.00 % 0.00 % 2.00 %
of Market : o

Cumulative 3 year éxport potential for
CDN products in this sector/subsector: 60-100 $M

Major COmpéting Countries Market Share

UNITED STATES OF AMERICA 35.00 %
- GERMANY WEST 30.00 %
FRANCE 20.00 %
UNITED KINGDOM ' 15.00 %

%

ITALY 10.00

Products/services for which there are good market prospects:

. 1. Dash -8-300
2. CL-215
3. Radars
4. VDS-Sonar .
5. CRV-=7 Rocket

Factors contributing to current successful Canadian exports:

- Import restrictions are not a significant impediment in this sector
- Aggressive marketing ‘

- Fairs and Missions support

- Trade Fair activity

- Competitive pricing

- Canada is one of few sources of supply

- Strong sectoral capability in Canada

- Competitive Canadian financing

- Willingness of exporters to invest/joint venture in territory
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RPTC1 " TRADE AND INVESTMENT PROMOTION PLANNING SYSTEM

Mission: ATHENS

Market: GREECE

Factors for Canadian expofts not reaéhing market potential:

- Non-competitive pricing

Lack of promotion and advertising

"In support of Canadian exports in this sector/sub-sector the mission

is currently engaged in activities which include:

Activity:
Expected Results:

Activity:
Expected Results:

Activity:
Expected Results:

Activity:

Expected Results:

Follow up on prdcedures to award naval radars to CMC.
Sale of 6 Radar Systems.

Attempt to have 2 Canadian companies included in shortlist
for ASW aircraft.
Get one Canadian company specified for ASW aircraft.

Promote VD Sonars to hell. Navy
Get Fathom specified for VDS Sonars.

Promoté Indal for helicopter support systems for new
frigates. “
Get Indal specifiec for helicopter support systems.

For the next fiscal year, the mission will carry out the following
approved fairs and missions:

Activity:
Expected Results:

Arrange for demo DASH-8-300.

Prove to navy that aircraft can fulfill specifications.
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RPTC1 TRADE AND INVESTMENT PROMOTION PLANNING SYSTEM

90/91 SECTOR/SUB-SECTOR HIGHLIGHTS

‘Mission: ATHENS . Market: GREECE

Sector : ADVANCED TECH. PROD. & SERV

Sub-Sector: ALL SUB-SECTORS

Market Data 2 Years Ago 1 Year Ago Current Year Next Year
(Estimated) (Projected)
Market Size 250.00 $M 250.00 $M - 250.00 $M 250.00 $M
Canadian Exports 1.00 $M ‘ 0.00 $SM 1.00 $M - 2.50 $SM
Canadian Share 0.40 % 0.00 % 0.40 % 1.00 %
of Market . .

Cumulative 3 year export potential for
CDN products in this sector/subsector: 5-15 S$M

Major Competing Countries Market Share
GERMANY WEST 15.00 %
SWEDEN : ' 5.00 %
FRANCE 1.50 %
UNITED KINGDOM 1.50 %
JAPAN 50.00 %
EAST GERMANY . ' 5.00 %

Current Status of Canadian
exports in this sector/subsector: Small but expanding
Products/services for which there are good market prospects:
1. Computers and software
2. Telecommunications
3. Electronics
4. Data Distr. Equipment
Factors contributing to current successful Canadian exports:
- Import restrictions are not a significant impediment in this sector
- Aggressive marketing

Factors for Canadian exports not reaching market potential:

- Non-competitive pricing
Non-competitive financing
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Mission: ATHENS Co N Market: GREECE

In support of Canadian exports in thlS sector/sub-sector the m1551on
is currently engaged in activities which include:

Activity: Assist rural telecom and other cdn cos by alerting them on
upcoming tenders and monitoring evaluation.
- Expected Results: Obtain 5% of wards in communication equipment.

Aetivity: ‘Monitor development of data processing system.
- Expected Results: Inclusion of Cdn cos/supply of data network packet switching

For the next fiscal year, the mission will carry out the following
approved fairs and missions:

Activity: Greek Govt has recently started to introduce satellite Tv.
Post is monitoring.
Expected Results: Inclusion of Cdn cos in supply of equipment.

For the next fiscal year, the mission is planning to undertake the follow1ng
new export support initiative(s) in this sector/sub-sector.

Activity: satellite TV A « :
Expected Results: Inclusion of Cdn cos in supply of equipment

Activity: Data processing. _ T -
Expected Results: Inclusion of Cdn cos in supply of equipment.

Activity: Informatics.
Expected Results: .Inclusion of Cdn cos in supply of equipment.
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90/91 SECTOR/SUB-SECTOR HIGHLIGHTS
‘Mission: ATHENS ‘ , Market: GREECE
Sector : TRANSPORT SYS, EQUIP COMP, SERV. o
Sub—Sector' URBAN TRANSIT

Market Data @ = 2 YearsnAgo> 1 Year Ago * Current Year Next Year

(Estlmated) . (Projected)
Market Size - 50.00 $M " 50.00 $M. ~  50.00 $M . 50.00 SM
Canadian Exports 1.00 $M 1.00 $M 1.00 $M 30.00 $M
Canadian Share 2.00 % 2.00 % 2.00 % 2.00 %
of Market B : .- :

cumulative 3 year export potential for
CDN products in this sector/subsector: 30-60 :$M

Major Competing Countries v Market Share
UNITED KINGDOM ) 20.00 %
* FRANCE N 20.00 %
GERMANY WEST - 20.00 %
EUROPEAN COMMON MARKET C 20.00 %

UNITED STATES OF AMERICA i 20.00 %

current Status of Canadian .

exports in this sector/subsector: No export results to date

Products/services for which there are good market proépects:
1. Locomotives

2. R.R. maintenance shop
3. Syst. equipment

Factors contributing to current successful Canadian exports:

Import restrictions are not a significant impediment in this sector
Aggressive marketlng . N
Competitive pricing

Strong sectoral capability in Canada

Competitive Canadian financing

Factors for Canadian exports not reaching market potential:

Lack of promotion and advertising

- Limited Canadian capabilities

Market prospects have not been adequately explored
Purchases are made through Govt.

tenders only-competition strong
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Mission: ATHENS IEER TR S ‘ Market:'GREECE
In support of Canadian exports in thls sector/sub-sector the mission
is currently engaged in activities which -include:
Activity: Follow up on procedures to ensure contract for 10 locos goes

, to GM Canada or Bombardier.
Expected Results: Sale of 10 locos ($30 million).

For the next fiscal year, the m1ss1on w111 carry out the fOllOWlng
*approved fa1rs and missions:

Act1v1ty. Assist Canadlan company who is pursuing major overhaul R.R.
repair - maintenance shop
Expected Results: Get Canadian company on short list.

For the next fiscal year, the mission is planning to undertake the following
new export support initiative(s) in this sector/sub-sector:

Activity: Rail electrification project
Expected Results: $5 million over longer period.

Activity: Rails - Tender
Expected Results: 5% chance of winning Govt tender.
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90/91 SECTOR/SUB-SECTOR HIGHLIGHTS
Mission: ATHENS . Market: GREECE
Sector : TRANSPORT SYS,EQUIP,COMP,SERV. ‘ A

Sub-Sector: AEROSPACE -

Market Data 2 Years Ago 1 Year Ago Current Year :Next Year
(Estimated) (Projected)
Market Size : 400.00 $M 50.00 SM 5.00 SM - 150.00 $M
Canadian Exports 5.00 $M 2.00 SM - 1.00 $M , 50.00 SM
Canadian Share 1.00 % 4.00 % 2.00 % 30.00 %
of Market : o :

Cumulative 3 year export potential for
CDN products in this sector/subsector: 30-60 $M

Major Competing Countries . . Market Share
UNITED KINGDOM 20.00 %
ITALY i . 20.00 %
NETHERLANDS 10.00 %
GERMANY WEST 20.00 %
FRANCE 20.00 %
UNITED STATES OF AMERICA ' 30.00 %

Current Status of Canadian .
exports in this sector/subsector: No export results to date

Products/services for which there are good market prospects:
1. CL-215 and CL-215 T

2. Canadair’s challenger.
3. DHC’s Dash-8 300

Factors contributing to current successful Canadian exports:

Import restrictions are not a significant impediment in this sector
- Aggressive marketing

Trade Fair activity

Canada is one of few sources of supply -

Strong sectoral capability in Canada

Factors for Canadian exports not reaching market potential:
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RPTC1 2. TRADE AND INVESTMENT PROMOTION PLANNING SYSTEM

- Mission: ATHENS g v : Market: GREECE

In support of Canadian exports‘in this sector/sub-sector the mission

is currently engaged in activities which include:
Activity: Follow up on Govt’s intentions to purchase VIP aircraft and

ensure that Canadair is included in shorlist for bidding.

Expected Results. Obtain RFQ for submission of offer.
Act1v1ty° Follow up on Govt’s. 1ntent10ns to purchase 5 CL—215 AC.
Expected Results: Sale of 5 alrcraft.

For the next fiscal year, the mission will carry out the following

approved fairs and missions:

Activity: DASH-8-300 demo
Expected Results: Increased awareness of aircrafts capabilities.

Activity: Challenger demo.
Expected Results: Increased awareness of aircrafts capabilities.
For the next fiscal year, the mission is planning to undertake the follow1ng

new export support 1n1t1at1ve(s) in this sector/sub-sector:

Activity: Olympic Aviation fleet renewal/increase.
Expected Results: Supply of aircraft from Canada.
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RPTC1 TRADE AND INVESTMENT PROMOTION PLANNING SYSTEM
90/91 SECTOR/SUB-SECTOR HIGHLIGHTS

Mission: ATHENS ‘ Harket:‘GREECE

Sector : FOREST PRODUCTS, EQUIP,SERVICES

Sub-Sector: WOOD AND WOOD PRODUCTS

Market Data .2 Years Ago .- 1 Year Ago ' Current Year
_ " (Estimated)
Market Size 179.00 $M 160.00 SM 160.00 S$M
Canadian Exports - 1.40 $M 1.20 $M 1.20 $M
Canadian Share 0.80 % 0.80 % 0.80 %
of Market - : o

Cumulativé 3 year export potential for
CDN products in this sector/subsector: SM

Major Competing Countries Market Share

SWEDEN ‘ 13.00 %
UNITED STATES OF AMERICA 5.00 %
ROMANTIA 5.00 %
FINLAND : : 13.00 %
UNION OF SOVIET SOC REP _ 4.00 %
HUNGARY : 5.00 %

Current Status of Canadian
exports in this sector/subsector: Small but expanding

Products/services for which there are good market prospects:

1. Lumber

2. Plywood

3. Timber frame housing
4. Pulp and Paper

Factors contributing to current successful Canadian exports:

- Import restrictions are not a significant impediment in this sector

- Provincial export promotion
- Competitive pricing

Factors for Canadian exports not reaching market potential:
- Non-competitive pricing

Market prospects have not been adequately explored
Performance of local agent or representative

PAGE: 30

Next Year
(Projected)

160.00 $M
1.20 $M
0.80 %
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RPTC1 ' TRADE AND INVESTMENT PROMOTION PLANNING SYSTEM

Mission: ATHENS L R Market: GREECE

In support of Canadian exports in this sector/sub-sector the m1551on
is currently engaged in activities which include:

Activity: Follow up on timber frame construc’n sem. & gel local dvlprs
in contact w/Cdn suppliers bldg TFC houses
Expected Results: Publish in Greek the TFC tech. & design specs rqgrd. by arch.

Activity: Continue distribution of TFC manual to engineers/architects
- and institutions. :
Expected Results: Greater awareness of Canadian timber frame housing.

Activity: Find corporate or assotion financing to organize an incoming
buyers mission. _
Expected Results: Further promotion of lumber exports.
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90/91 SECTOR/SUB-SECTOR HIGHLIGHTS
Mission: ATHENS ' Market: GREECE
Sector : OIL & GAS EQUIPMENT,SERVICES |

Sub-Sector: ALL SUB-SECTORS

Market Data 2 Years Ago 1 Year Ago Current Year Next Year
: . (Estimated) (Projected)

Market Size ' 50.00 S$M 50.00 $M : 50.00 SM 100.00 $M

Canadian Exports - 0.00 $M . . 0.00 M . . 0.00 $M 0.00 $M

Canadian Share 0.00 % 0.00 % 0.05 % ’ 1.50 %
of Market : - :

Cumulative 3 year export potential for
CDN products in this sector/subsector: 5-15 $M

Major Competing Countries Market Share
UNION OF SOVIET SOC REP 25.00 %
UNITED STATES OF AMERICA 5.00 %
UNITED KINGDOM : 10.00 %
FRANCE : 10.00 %
GERMANY WEST 20.00 %
ITALY ’ 5.00 %

. Current Status of Canadian

exports in this sector/subsector: No export results to déte

Products/services for which there are good market prospects:

1. Project management for P.L.
2. CNG equipment
3. 0il & gas exploration equlpment

Factors contributing to current successful Canadian exports:

- Import restrictions are not a significant impediment in this sector
- Aggressive marketing

- Fairs and Missions support

- Provincial export promotion

- Canada is one of few sources of supply

- Strong sectoral capability in Canada

Factors for Canadian exports not reaching market potential:
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RPTC1 ~ TRADE AND INVESTMENT PROMOTION PLANNING SYSTEM
Mission: ATHENS L e : S - Market: GREECE

In support of Canadian exports in this sector/sub-sector the mission
is currently engaged in activities which include:

Activity: - Assist canadian companies to participate in construction of
gas P.L. and Management of network.
Expected Results: Inclusion of Canadian companies in RFPS to be issued.

Activity: " Introduce Canadian CNG Technologies to combat pollution
g ° problems. '
Expected Results: Introduce technology to Greece.

Activity: Assist Canadian companies to be registered with NAPC.
Expected Results: Get 10% of business of 0il & gas consumables/exploit’n work
For the next fiscal year, the mission will carry out the following

approved fairs and missions: -

Activity: Natl gas and distribution network o
Expected Results: Participation of Canadian companies in engineering/mngmt
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90/91 INVESTMENT PROMOTION PROFILE
Mission: ATHENS _ Country: GREECE
The mission reports that the approximate flows to all countries
of investment from its country/territory in canadian $ is as
follows: (including porfolio flows if a primary focus)
Total Canadian Major
($ Million) Share Competitor Share
TWo years ago 200.00 0.00 1 90.00
One year ago . .200.00 0.00 © 90.00

Current year 200.00 0.00 90.00

The mission is of the opinion that Canada can reasonably expect
to attract the following amount of foreign investment from its
territory/country next year:

$ 5 million.

Canada s major competitors for investment from this
territory/country are:

- E.C. - U.K. - Italy - W. Germany
- U.S.A.

The following types of activities are currently being undertaken
by Canada s major competitors to attract investment from this
territory/country:

- Greece has exhcange control/loosening up for EC countries.

Greeks do have capital outside the country/target clientele.
U.S.A. states (N.Y.) sponsored last year/invsmt forum/Athens

IDP Partners and related program activities:

Provinces
- Distribute Brochures.

Municipalities
- Distribute Brochures

Banks
- Visit market

PAGE:

34 .
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90/91 INVESTMENT PROMOTION PROfILE
Mission: ATHENS ST . Country: GREECE
IDP Partners and related activities cont d:

Investment Canada
- Info Assistance

Compared to major competitive destinations, Canéda is perceive to have
the following advantages:
- F.T.A.
- Good image.
- Large Greek immigrant pop.
the following constraints:
- Far awvay

- Not well known.
- F.T.A.

The mission indicates the following potential for various types
of investment from within its territory/country:

Type of Investment Potential
Portfolio LOW
Acquisition LoW
Greenfield Low
Joint Venture MEDIUM
Strategic Partnering MEDIUM
Technology Licensing MEDIUM

The mission believes that the following sectors are of greatest
interest to investors in its territory/country an assigned
ranking A = High B = Medium C = Low

Sector Ranking '

Agriculture/Food/Fish
Resource Processing
Machinery and Equipment
Transportation

Consumer Products
Commercial Service

Computer and Communications
Health Care Products/Medical
Aerospace and Defence
Strategic Technologies
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DEPARTMENT OF EXTERNAL AFFAIRS
PEMD - Proposed Government Promotional Activities 1990/91
Proposals As Of December 23/89
Post: Athens
Start Date Event Name, Location.& Type Sector/Contact
90/10/02 Defendory'90-Defence Industry Defence Programs,Products
Show, Athens (Piraeus) Greece & Services

Fair, National Stand- ~D. Adams
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RPTB1 TRADE AND INVESTMENT PROMOTION PLANNING SYSTEM
90/91 TRADE AND ECONOMIC OVERVIEW
Mission: BERNE
Country: SWITZERLAND

La croissance de l'economle helvethue qul dure de facon 1n1nterrrompue
depuis 1983 se poursuivra en 1990. Le produit intérieur brut devrait
augmenter, tout comme en 1989, de 3.2% se situant ainsi au dessus des
hausses des trois derniéres années (2.1% en 1988). Le dynamisme des .
exportations de biens et de services .(5.4% en 1988 et 1989, 4.1% en 1990)
et celles des investissements ,(7.0% en 1988, 5.4% en 1989 et 3.4% en 1990)
expliquent ce rendement de 1'econqpie suisse. Les autres composantes da\la
demande’;nterleure contribueront egalement a cette progression bien qu a
un degre moindre, puisque le taux de croissance de la consommation prlgge
(2.1%) et publique (3.0%) seront moindre que celui de 1'augmentation geéne-
rale de 1990. Le taux de chomage et le surplus budgetalre de 1'Etat
Fédéral, contlnuent de faire l'envie de p1u51eurs pays: il se situent
respectivement ao 3% (1988 et 1989) et a.476 millions de Francs Suisses.
Le seul point noir a cette prestation economlque reste 1'inflation qui
bien qu elle devralt reculer de 4.3% en 1988 a 3.0% en 1989, n'en demeure
pas m01ns €levée pour 1la Sulsse. La §anque Centrale a donc fait de la
stablllte des r1x sa prlorlte premlere.

Le débat reli€ a la grande question de la pos1tlon helvethue face a
-1'Europe de 1992 aura, au cours de 1989, et continuera probablement pen-
dant encore un certain temps, a retenir 1'attention d'une bonne partle de
la population suisse et de ses dirigeants. Le gouvernement vient de créer
un groupe de travail, sous la direction des Secrétaires d'Etat des
Affalres Economlques Extérleures\et du Departement Féaeral des Affaires
Eprangeres, qu1 se cha;gera, apres consultation aupres des autres minis-
teres concernes, de presenter la p051t10n suisse tant au sein de 1'AELE .
que de la CEE. Les deux dossiers eplneux demeurent celui de 1la neutrallte
et de 1la democratle dlrecte., -

Les exportations totales de la Suisse sont - passees d@ 67 a 74 milliards de
FS alors que les importations se ‘sont accrues de 75 a 82 milliards lais-
sant la Confédération avec un déficit de 8 milliards. Plus de 70% des
importations provenaient de la CEE (RFA: 34%, FRANCE et ITALIE: 10%) alors
que 56% des ventes suisses s'effectuaient vers ces trois pays (RFA: 21%,
FRANCE: 9%, ITALIE: 8%)

Le commerce bilatéral canado-suisse a atteint un niveau record de

1.383 milliards de dollars avec des: exportatlons de 682 millions et des
importations de 701 millions. Les données des premiers 6 mois de 1989
laissent penser que le Canada pourrait, mais que difficilement, maintenir
le niveau de ses ventes alors que les 1@portatlons en provenance de la
Suisse pourraient chuter de facon non négligeable.

La Suisse se classe toujours au septleme rang comme investisseur au Canada
La majorlte de ces investissements se sont concentrés, pendant la perlode
1986 jusqu'en aout 1989, dans le secteur des services et de la machinerie.
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RPTB2 TRADE AND INVESTMENT PROMOTION PLANNING SYSTEM
90/91 EXPORT PROMOTION PRIORITIES
Mission: BERNE Country: SWITZERLAND

The Mission selected the follwing sectors as priority areas.for. export
promotion activities for the cqming fiscal»year for the stated reason:

1. ADVANCED TECH. PROD. & SERV
Strong growth sector.’
Speciallzed domestic manufacturlng base.
Interest in North American Technology.

2. CONSUMER PRODUCTS & SERVICES
Swiss enjoy highest per capita income;
Superb test market for Western Europe.

3. -"FOREST PRODUCTS,EQUIP, SERVICES
Swiss contine to look for diversified competltlve sources of supply

4. FISHERIES,SEA PRODUCTS & SERV.
High Standard of living has opened market to luxury items like salmon

and 1obster.
5.
6.

The most important current Canadian export sectors to this market are
(based on actual export sales):

1. MINE,METAL,MINERAL PROD & SRV 4. FISHERIES,SEA PRODUCTS & SERV.
2. FOREST PRODUCTS, EQUIP, SERVICES 5.
3. CONSUMER PRODUCTS & SERVICES 6.
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.RPTCI TRADE AND INVESTMENT PROMOTION PLANNING SYSTEM
90/91 SECTOR/SUB-SECTOR HIGHLIGHTS

Mission: BERNE : Market: SWITZERLAND

Sector : FISHERIES,SEA PRODUCTS & SERV. '

Sub-Sector: FISH & SHELLFISH & OTHER PROD
Market Data 2 Years'Ago v 1 Year Ago Current Year

- (Estimated)

Market Size 238.00 $M 289.00 $M 228.00 S$M
Canadian Exports - 22.30 $SM ' 33.60 $SM ©32.00 $M
Canadian Share ‘9,30 % 11.60 % - 14.50 %

of Market

Cumulative 3 year export potentiai for
CDN products in this sector/subsector: 60-100 $M

Major Competing Countries: ,  Market Share
DENMARK 21.00 %
FRANCE 14.00 %
NETHERLANDS 10.00 %
NORWAY 8.00 %

Current Status of Canadian
exports in this sector/subsector: Small but expanding

Products/services for which there are good market prospects:
1. Frozen yellow perch fillets.
2. Fresh yellow perch fillets.

3. Salmon.
4. Shrimp.

Factors contributing to current successful Canadian exports:
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Next Year
(Projected)

230.00 S$M
33.00 $M
‘14.30 %

- Import restrictions are not a significant impediment in this sector

- Aggressive marketing

- Fairs and Missions support

- Competitive pricing

- Canada is one of few sources of supply
- Strong sectoral capability in Canada

~ Imports are duty free.

|

Factors for Canadian exports not reaching market potential:

- Non-competitive pricing
- Polyphosphate not allowed as
- preservative for frozen fish.
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RPTC1 TRADE AND INVESTMENT PROMOTION PLANNING SYSTEM

Mission: BERNE . Market: SWITZERLAND

In support of Canadian exports in thls sector/sub-sector the m1551on
is currently engaged in activities which include:

Activity: Survey of medium sized fish and seafood importers.
Expected Results: Up-date analysis for distribution to Canadian suppliers.

Activity: Participation at IGEHO in November 89.
For the next fiscal year, the mission is planning to undertake the following
new export support initiative(s) in this sector/sub-sector:

Activity: Lobster promotion in hotels/restaurants.
Expected Results: Increase awareness of Canadian products.

Activity: Prepare analysis on preferences of Swiss salmon smokers.

Expected Results: Maintain and increase sales level of Cdn fresh salmon pdcts

Activity: Promote lesser known freshwater fish spe01es.
Expected Results: Increase Canadian market share.
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RPTC1 TRADE AND INVESTMENT PROMOTION PLANNING SYSTEM
90/91 SECTOR/SUB-SECTOR HIGHLIGHTS
Mission: BERNE Market: SWITZERLAND
Sector : FISHERIES,SEA PRODUCTS & SERV. o '
Sub-Sector: PROCESSED FISH & SHELLFISH

Market Data | 2 Years Ago 1 Yéar Ago Cﬁrrent Year Next Year

(Estimated) (Projected)
Market Size 166.00 $M 220.00 $M - 190.00 $M - 200.00 $M
Canadian Exports 8.20 S$M 7.80 $M 7.00 $M 7.10 $M
Canadian Share - 5.00 % ; 3.50 % . 3.60 % - 3.50 %
of Market . , L T c

Cumulative 3 year export potential for :
CDN products in this sector/subsector: 30-60 $M

Major Competing Countries Market Share
DENMARK 18.00 %
SPAIN 7.00 %
NORWAY 6.00 %

Current Status of Canadian
exports in this sector/subsector: Small but expanding

Products/services for which there are good market prospects:

1. Shrimps (canned)
2. Salmon (smoked, canned)
3. Breaded seafish

Factors contributing to current successful Canadian exports:

- Aggressive marketing

- Fairs and Missions support

- Competitive pricing

- Canada is one of few sources of supply

- Strong sectoral capability in canada ‘
- Imports are duty free

Factors for Canadian exports not reaching market potential:

- Import restrictions are a significant impediment in this sector
- Non-competitive pricing

- New health requlat.

- for processed fish ,

- Label on package in three languages

- new health regulations (certif.)
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RPTC1 TRADE AND INVESTMENT PROMOTION PLANNING SYSTEM
Mission: BERNE : Market: SWITZERLAND

In support of Canadian exports in this sector/sub-sector the mission
is currently engaged in activities which ‘include: ~

Activity: Survey of medium sized fish and seafood importers.
Expected Results: Up-date analysis for distribution to Cdn suppliers.

For the next fiscal year, the mission is planning to undertake the follow1ng
new export support initiative(s) in this sector/sub-sector'

Activity: Promote exports of Cdn processed and frozen fish products.

Expected Results: Increase penetration in this growing market.
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RPTC1 TRADE AND INVESTMENT PROMOTION PLANNING -SYSTEM
90/91 SECTOR/SUB-SECTOR HIGHLIGHTS
Mission: BERNE ' : Market: SWITZERLAND
Sector : FISHERIES,SEA PRODUCTS & SERV. |
Sub-Sector: SERVICES‘INCLUDING’CONSULTING
cumulative 3 year export potential for

CDN products in this sector/subsector: $M

Factors for Canadian exports not reaching market potential:

43
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RPTC1 TRADE 'AND INVESTMENT PROMOTION PLANNING SYSTEM

90/91 SECTOR/SUB-SECTOR HIGHLIGHTS
Mission: BERNE : - Market: SWITZERLAND
Sector : DEFENCE PROGRAMS, PRODUCTS, SERV

Sub-Sector: ALL SUB-SECTORS

Market Data 2 Years Ago 1 Year Ago: Current Year
(Estimated)
Market Size 0.00 $M 600.00 $M 500.00 $M
Canadian Exports - - 0,00 $M . 0.00 SM - .~ 0.00 $M
Canadian Share 0.00 % 0.00 % 0.00 %
of Market : '

Cumulative 3 year export potential for
CDN products in this sector/subsector: 60-100 $M

Major Competing Countries Market Share
UNITED STATES OF AMERICA 70.00 %
GERMANY WEST 15.00 %
AUSTRIA 5.00 %
FRANCE 5.00 %
SWEDEN : 0.00 %

Current Status of Canadian
exports in this sector/subsector: Mature with little growth
Products/services for which there are good market prospects:
1. Aircraft Maintenance parts
2. N B C material
3. F-18 Fighter & Equipment
Factors contributing to current successful Canadian exports:
- Aggressive marketing

- Competitive pricing

Factors for Canadian exports not reaching market potential:

Limited Canadian capabilities
local purchase req.
Manufac.under license or JV in CH.

Import restrictions are a significant impediment in this sector

Next Year
(Projected)

500.00 $M
0.00 $M
0.00 %
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Mission: BERNE : : S Market: SWITZERLAND
In support of Canadian exports in thls sector/sub-sector the m1551on
is currently engaged in activities which include: ‘ .
Activity: Purchase of chemical Litmus paper delayed in 1988. Product

requires remarketlng for 1990 purchase. Our contacts are key
Expected Results: Purchase order in 1990 of around $ 2 m. \

‘For the next fiscal year, the mission is planning to undertake the followlng
new export support initiative(s) 1n this sector/sub-sector:

Act1v1ty: Follow F-18 acquisition program (should Swiss government
approves procurement) for Cdn opportunities.
Expected Results: Keep Ottawa informed of progress.

Activity: Report on Swiss defence procurement.
Expected Results: Report in Fall 1990.
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RPTC1 TRADE AND INVESTMENT PROMOTION PLANNING SYSTEM
90/91 SECTOR/SUB-SECTOR HIGHLIGHTS

Mission: BERNE o Market: SWITZERLAND

Sector : ADVANCED TECH. PROD. & SERV | o

Sub-Sector: TELECOM, DATACOM, SAT, SPACECOM

Market Data 2 Years Ago 1 Year Ago Current Year

‘(Estimated)
Market Size . . ©'1372.00 $M - ©1923.00 $M 1600.00 $M
Canadian Exports ' 5.00 $SM 2.60 $M - 2.80 $M
Canadian Share 0.50 % 0.14 % 0.17 %
"+ - of Market . S . i

Cunulative 3 year exporf potential for
CDN products in this sector/subsector: 15-30 $M

Major Competing Countries ' Market Share
GERMANY WEST 33.00 %
- SWEDEN 7.00 %
UNITED KINGDOM 6.40 %
UNITED STATES OF AMERICA 4.30 %

Products/services for which there are good market prospects:

1. Switching equipment.
2. Radio communication.
3. TV receivers + parts.
4. Security and controlling communlcatlon equipment.

Factors contributing to current successful Canadian exports:

Aggressive marketing

PEMD support

Fairs and Missions support

Trade Fair activity

Provincial export promotlon
Competitive pricing

Strong sectoral capability in Canada
Willingness of exporters to 1nvest/301nt venture in territory
- Good relation with esta-
- Having contacts with PTT
- blished Swiss agents

Next Year
(Projected)

1700.00 $M
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RPTC1 TRADE AND INVESTMENT PROMOTION PLANNING SYSTEM
Mission: BERNE : Market: SWITZERLAND

Factors for Canadian exports not reaching market potentia1°

- Import restrictions are a 51gn1f1cant 1mped1ment in this sector
- Non-competitive pricing
- Lack of promotion and advertising
- PTT approval requi-
= red for equipment.
- PTT supports local mfs first who
- can be reps for foreign products

In support of Canadian exports in this sector/sub?séctor the mission
is currently engaged in activities which include:

Activity: Monitor new PTT deregulation legislation.
Expected Results: Better inform Cdn exporters of mkt changes due to deregulat.

For the next fiscal year, the mission will carry out the following
approved fairs and missions:

Activity: Telecom 91

For the next fiscal year, the mission is planning to undertake the following
new export support initiative(s) in this sector/sub-sector:

Activity: Develop PTT contacts due to reorganization based on pending
deregulation legislation.
Expected Results: Establish contacts for Cdn exporters needlng PTT approval.

Activity: Promote Radarsat to Swiss market.
Expected Results: Increase awareness of Cdn exporters.

Activityi Follow-up contacts made at ITU COM 89 to develop database
on telecom firms in Switzerland.
Expected Results: Increase awareness of Cdn products & sces in telecom sector.
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RPTC1 TRADE AND INVESTMENT PROMOTION PLANNING SYSTEM
90/91 SECTOR/SUB-SECTOR HIGHLIGHTS
"Mission: BERNE : Markét: SWITZERLAND
Sector : ADVANCED TECH. PROD. & SERV |
Sub-Sector: COMPUTERS HARD/SOFTWARE & COMP
Market Data 2 Years Ago 1 Year Agb Cufrent Year
(Estimated)
Market Size 3120.00 S$M | 3212.00 $M 2850.00 $ﬁ
Canadian Exports 6.90 $M 14.50 $M 15.00 $M

Canadian Share 0.22 % 0.45 % 0.53 %
of Market . : -

Cumulative 3 year export potential for
CDN products in this sector/subsector: $M

Major Competing Countries Market Share

GERMANY WEST ’ 23.00 %
UNITED STATES OF AMERICA 19.20 %
UNITED KINGDOM 14.80 %
NETHERLANDS ) 10.00 %
FRANCE - 7.00 %
%

JAPAN 5.50

Products/services for which there are good market prospecﬁs:

1. Peripherals :
2. Components, components parts
3. Digital processors

4, Memory units.

5. Automatic dataprocessors.

6. Portable computers.

7. LAN :

8. Magnetic tapes.

Factors contributing to current successful Canadian exports:
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- Next Year
"(Projected)

2900.00 $M
15.50 $M
0.53 %

- Import restrictions are not a significant impediment in this sector

- Aggressive marketing

- PEMD support

- Fairs and Missions support

- Trade Fair activity

- Provincial export promotion

- Competitive pricing

- Strong sectoral capability in Canada

- Willingness of exporters to invest/joint venture in territory

- Strong support of Swiss
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RPTC1 ' TRADE AND INVESTMENT PROMOTION PLANNING SYSTEM
Mission: BERNE : . - Market: SWITZERLAND

Factors for Canadian ekports not reaching market potential:

~ Non-competitive pricing
- Lack of promotion and advertlslng
- Duty free Imports from EFTA & EC

In supporﬁ of Canadian exports in this sector/sub-sector the mission
is currently engaged in activities which include:

Activity: Foilow-up informatics mission (Feb. 89) results
Expected Results: Determine commercial arrangements made.
For the next fiscal year, the mission will>carry out the following

approved fairs and missions:

Activity: Swiss Data, Basel 4- 8 Sept 90 (info booth)
Expected Results: Participation by 5 Canadian firms.

For the next fiscal year, the mission is planning to undertake the follow1ng
new export support initiative(s) in this sector/sub-sector:

Activity: Develop data base of major Swiss firms in computef sector.
Expected Results: Provide Cdn exporters with more complete information.

Activity: Up-date report on Swiss computer market.
Expected Results: Provide Cdn exporters with more complete information.
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90/91 SECTOR/SUB-SECTOR HIGHLIGHTS
Mission: BERNE . Market: SWITZERLAND
Sector : TRANSPORT SYS,EQUIP,COMP,SERV. |
Sub-Sector: ALL SUB-SECTORS

Market Data 2 Years Ago 1 Year Ago Current Year Next Year

(Estimated) = (Projected)
Market Size 7600.00 SM 8506.00 $M 7198.00 SM 7917.00 $M
Canadian Exports 9.20 SM 15.90 $M 13.40 $M 16.00 $M
Canadian Share 0.10 % - 0.19 % 0.19 % S 0.20 %
of Market : : _ ‘ : )

Cumulative 3 year export potential for
CDN products in this sector/subsector: 30-60 $M

Major Competing Countries Market Share
GERMANY WEST . . 39.80 %
JAPAN 17.80 %
FRANCE 9.20 %
UNITED STATES OF AMERICA : 7.70 %
ITALY - : . 7.40 %
BELGIUM 4.30 %

Current Status of Canadian
exports in this sector/subsector: Small but.expanding
Products/services for which there are good market prospects:
1. Aircraft engines + parts
2. Automotive parts
Factors contributing to current successful Canadian exports:
- Aggressive marketing

- Competitive pricing

Factors for Canadian exports not reaching market potential:

Import restrictions are a significant impediment in this sector
Restrictive standards

Non-competitive pricing

Unsuitable product
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RPTC1 TRADE AND INVESTMENT PROMOTION PLANNING SYSTEM
' Mission: BERNE R Market: SWITZERLAND

For the next fiscal year, the mission is planning to undertake the follow1ng
new export support initiative(s) in this sector/sub-sector:

Activity: SITEV 90: 15—18 May 1990 (Geneva) '
Support firms participating.Ontario tentively booked space.
Expected Results: Increase market penetration.

Acﬁivity: Maintain contact with Swiss reglonal airlines procuring
' - - commuter aircraft.
Expected Results: Convince Swiss firms to increase their procurement in cda.
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TRADE AND INVESTMENT PROMOTION. PLANNING SYSTEM
90/91 SECTOR/SUB-SECTOR HIGHLIGHTS
Market: SWITZERLAND

PRODUCTS, EQUIP, SERVICES

WOOD AND WOOD PRODUCTS

2 Years Ago 1 Year Ago - Current Year Next Year

(Estimated) (Projected)
Market Size 1000.00 $M 1037.00 $M 837.70 $M 879.60 $M
Canadian Exports. 15.30 $M 14.50 $M : 12.30 $M -13.50 $M
Canadian Share 1.53 % 1.40 % 1.47 % 1.53 %

of Market

Cumulative 3 year export potential for
CDN products in this sector/subsector: 30-60 $M

Major Competing Countries Market Share
GERMANY WEST 38.20 %
AUSTRIA 23.60 %
FRANCE 11.60 %
ITALY 8.00 %
FINLAND 4.20 %
SWEDEN 2.60 %

Current Status of Canadian
exports in this sector/subsector: Well established and growing

Products/services for which there are good market prospects:

1.
2.

Sawn timber (spruce, fir)

Plywood

Factors contributing to current successful Canadian exports:

Import duties are moderate
Aggressive marketing

Competitive pricing

Strong sectoral capability in Canada

Factors for Canadian exports not reaching market potential:

- Import restrictions are a significant impediment in this sector
- Non-competitive pricing
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Mission: BERNE o Market: SWITZERLAND

For the next fiscal year, the mission is planning to undertake the fOllOWlnq
new export support initiative(s) in this sector/sub-sector:

Activity: Support key importer’s claims for customs reclassification
to become eligible for lower import duty.
Expected Results: To obtain equal treatment for Canadian exporters.

Activity: Persue program of greater awvareness for use of Cdn wood
‘ products. :
Expected Results: Increase penetration of Cdn wood in Swiss construction ind.
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RPTC1 TRADE AND INVESTMENT PROMOTION PLANNING- - SYSTEM
90/91 SECTOR/SUB-SECTOR HIGHLIGHTS

‘Mission: BERNE ‘ Market: SWITZERLAND

Sector : FOREST PRODUCTS, EQUIP,SERVICES

Sub-Sector: PULP AND PAPER PRODUCTS
Market Data -2 Years Ago 1 Year Ago Current Year

(Estimated)

Mafket Size 1690.00 $M 1921.00 $M 1699.00 S$M
Canadian Exports" 39.50 $M 54.80 $M 48.50 SM
Canadian Share 2.30 % 2.85 § 2.85 %

of Market

Cumulative 3 year export potential for
CDN products in this sector/subsector: 60-100 $M

Major Competing Countries Market Share
GERMANY WEST 32.80 %
SWEDEN 14.80 %
FINLAND 11.50 %
AUSTRIA 11.00 %
FRANCE _ : 6.50 %
BENELUX COUNTRIES 3.50 %

Current Status of Canadian
exports in this sector/subsector: Well established and growing

Products/services for which there are good market prospects:
1. Wood pulp (sulphit cell.)
2. Wood chips
3. Paperboard
Factors contributing to current successful Canadian exports:
- Aggressive marketing

- Competitive pricing
- Strong sectoral capability in Canada

Factors for Canadian exports not reaching market potential:
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Next Year
(Projected)

1953.00 $M
55.70 $M
2.85 %

- Import restrictions are a significant impediment in this sector

Import duties are high
Non-competitive pricing
fluctuating exchange rate and EFTA
preferences.
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Mission: BERNE v , ~ . .. ‘Market: SWITZERLAND

For the next fiscal year, the mission is planning to undertake the foilowing
new export support initiative(s) in this sector/sub-sector:

Activity: Visit to top ten firms.
Expected Results: Provide further supportllnfo to canadian exporters.
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:90/91 SECTOR/SUB-SECTOR HIGHLIGHTS

Mission: BERNE , Market: SWITZERLAND

Sector : MINE,METAL,MINERAL PROD & SRV ' «
Sub-Sector: ALL SUB-SECTORS

Market Data 2‘Years Ago 1 Year Ago Current Year

‘(Estimated)
Market Size 7954.00 SM 8910.00 SM 7196.00 S$M
Canadian Exports 11.20 $M 242.00 SM 187.00 $M
Canadian Share 0.14 % 2.71 % 2.59 %
of Market :

Ccumulative 3 year export potential for
CDN products in this sector/subsector: 100+ $M

Major Competing Countries Market Share
GERMANY WEST 20.50 %
UNITED KINGDOM 14.00 %
FRANCE 7.60 %
ITALY 6.90 %
UNITED STATES OF AMERICA . 5.90 %
BENELUX COUNTRIES 4.80 %

Current Status of Canadian
exports in this sector/subsector: Well established and growing

Products/services for which there are good market prospects:

1. Gold, gold coins

Factors contributing to current successful Canadian exports:
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Next Year
(Projected)

7556.00 $M
196.00 $M
2.59 %

- Import restrictions are not a significant impediment in this sector

- Aggressive marketing
- Competitive pricing

Factors for Canadian expdrts not reaching market potential:
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Mission: BERNE e ‘ ‘*fMa;ket: SWITZERLAND

For the next fiscal year, the m1551on is planning to undertake the follow1ng
new export support 1n1t1at1ve(s) in this sector/sub=-sector:

Activity: Prepare small report, pending satisfactory reply to our
questionnaire, about 10 key gold importing establishments.
Expected Results: Complete knowledge about this nbr 1 sector of Cdn exp to CH.
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90/91 SECTOR/SUB-SECTOR HIGHLIGHTS
Mission: BERNE » Market: SWITZERLAND
Sector : CONSUMER PRODUCTS & SERVICES |
Sub-Sector: APPAREL (CLOTH,FUR,SHOES) TEXT

Market Data 2 Years Ago "1 Year Ago Current Year Next Year

(Estimated) (Projected)
Market Size 213.90 $M 194.70 SM ) 154.00 SM 161.00 SM
Canadian Exports 52.10 $M 45.40 $M 48.50 SM 50.80 $M
Canadian Share 24.40 % 23.30 % . 31.50 % 31.60 %

of Market

Cumulative 3 year export potential for
CDN products in this sector/subsector: 60-100 $M

Major Competing Countries Market Share
GERMANY WEST ’ 22.00 %
ITALY \ 12.40 %
GREECE 10.00 %
FRANCE 6.40 %
DENMARK . 6.40 %
UNITED KINGDOM 6.10 %

Current Status of Canadian
exports in this sector/subsector: Well established and growing

Products/services for which there are good market prospects:

1. Fur apparel

Factors contributing to current successful Canadian exports:

- Import restrictions are not.a significant impediment in this sector
- Aggressive marketing

- PEMD support

- Fairs and Missions support

- Trade Fair activity _

- Canada is one of few sources of supply

- Strong sectoral capability in Canada

Factors for Canadian exports not reaching market potential:
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RPTC1 TRADE. AND INVESTMENT PROMOTION PLANNING SYSTEM

Mission: BERNE wou : : Market: SWITZERLAND

In support of canadian exports in thlS sector/sub-sector the m1551on
is currently engaged in activities which include: "

Activity: Complete report on market for fur goods.
Forxfhe'next fiScal-year, the mission is planning to undertake the féliowing
new export support initiative(s) in this sector/sub-sector:

Activity: Recruiting of buyers for IFF Montreal May 1990.
Expected Results: Select 2-3 buyers to attend fair.

Activity: Calls on Swiss fur industry.
Expected Results: Compile report on interviews & alert Cdn export.to requirem.
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RPTC1 TRADE ‘AND INVESTMENT PROMOTION. PLANNING. SYSTEM
90/91 SECTOR/SUB-SECTOR HIGHLIGHTS

Mission: BERNE : Market: SWITZERLAND

Sector : CONSUMEk PRbDUCTS & SERVICES |

Sub-Sector: LEISURE PROD. TOOLS HARDWARE

Market Data 2 Years Ago 1 Year Ago Current Year Next Year
' - . T ‘ . (Estimated). “(Projected)
Market Size 197.00 $M 191.10 $M A 157.50 $M 164.50 $M
Canadian Exports 2.20 $M ' 2.50 $M: 1.2.90 S$M . 3.10 $M
Canadian Share 1.10 % : 1.30 % 1.80 % - - 1.90 %
of Market '

Cumulative 3 year export potentialifor , o
CDN products in this sector/subsector: 60-100 $M

Major Competing Countries Market Share
GERMANY WEST 24.00 %
AUSTRIA 23.30 %
FRANCE 18.10 %
TAIWAN 7.90 %
ITALY : 6.00 %
UNITED STATES OF AMERICA 5.90 %

Current Status of Canadian
exports in this sector/subsector: Well established and growing

Products/services for which there are good market prospects:

1. Ice hockey equipment
2. Curling equipment
3. Surf and snowboards

Factors contributing to current successful Canadian exports:

- Import restrictions are not a significant impediment in this sector
- Aggressive marketing

- PEMD support v

- Fairs and Missions support

- Trade Fair activity

- Competitive pricing

- Strong sectoral capability in Canada
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RPTC1 “TRADE AND-INVESTMENT PROMOTION PLANNING SYSTEM

Mission: BERNE o B ~ Market: SWITZERLAND

Factors for Canadian experts not reeching market potential:

Non-competltive pricing '
Lack of promotion and advertlslng

In support of Canadlan exports in this sector/sub-sector the mission
is currently engaged in activities which include. o

Activity: Promote CSGA falr, Mtl. Feb. 90 and recruit buyers.
Expected Results: 2-3 new agencies + 3-4 new buylng connections.
For the next fiscal year, the mission is planning to undertake the follow1ng

new export support initiative(s) in this sector/sub-sector:

Activity: Prefair mailing ISPO Munich Sept. 90 + Feb. 91.
Expected Results: Alert 25-35 new companies to Cdn partlclpatlon in 1ISPO.

Activity: Visit to Swisspo Trade Fair Zurich 91.
Expected Results: Identify 8-10 new outlets.
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RPTC1 TRADE AND INVESTMENT PROMOTION PLANNING SYSTEM

: 90/91~SECTOR/SUB?SECTOR HIGHLIGHTS
Mission: BERNE ’ Market: SWITZERLAND
Sector : EDUCATION,MEDICAL,HEALTH PROD |

Sub-Sector: HOSP. & MEDICAL EQUIP,INSTRUM.

Market Data 2 Years Ago 1 Year Ago Current Year
(Estimated)
Market Size . .~ 741.00 $M 550.00 $M - 434.40 SM
Canadian Exports 3.50 $M . A 3.20 SM 4.50 $M .
Canadian Share 0.47 % 0.58 % , 1.03 %
of Market S v :

Cumulative 3 yeaf expoft potential for
CDN products in this sector/subsector: 100+ $M

Major Competing Countries : - Market Share

GERMANY WEST . ‘ 50.00 %
. UNITED STATES OF AMERICA - 17.00 %
FRANCE 0.80 %
AUSTRIA 0.50 &
NETHERLANDS : 0.50 %
UNITED KINGDOM 0.50 %

Current Status of Canadian
exports in this sector/subsector: Small but expanding

Products/services for which there are good market prospects:
1. Orthopaedic appliances, aids.

2. Artificial parts for the body.

Factors contributing to current successful Canadian exports:

PAGE: ~ 62

Next Year
(Projected)

- 440.00 $M
 5.60 $M
1.30 %

- Import restrictions are not a significant impediment in this sector

- Aggressive marketing
PEMD support
Trade Fair activity

Factors for Canadian exports not reaching market potential:

- Non-competitive pricing
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RPTC1 TRADE AND INVESTMENT. PROMOTION PLANNING SYSTEM

‘Mission: BERNE N o . - Markets SWITZERLAND

For the next fiscal year, the m1ss1on w1ll carry out the following
approved fairs and missions:

Activity: Participation with infobooth and‘catalogue at IFAS ’90.
Expected Results: Identify 30-50 agents or specific products needs.
For the next fiscal year, the mission is planning to undertake the following

new export support 1n1t1at1ve(s) in this sector/sub-sector:

Act1v1ty- - Prepare report on market medlc/hosplt. equlpment.
Expected Results. Distrib. to Cdn exporters.Increased interest in Swiss Market
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RPTC1 TRADE AND»INVESTMENT’PROMOTION.PLANNING SYSTEM
© 90/91 SECTOR/SUB-SECTOR HIGHLIGHTS
Mission: BERNE Market: SWITZERLAND
Sector : INDUSTRIAL MACHIN,PLANTS,SERV. R
Sub-Sector: ALL SUB-SECTORS

Market Data 2 Years Ago 1 Year Ago Current Year‘ Next Year

(Estimated) (Projected)
Market Size 8717.00 $M  9875.00 $M . 8735.00 $M  9609.00 $M
Canadian Exports 38.40 SM 28.30 SM 26.00 $M 30.00 $M
canadian Share 0.44 % 0.28 % 0.30 % 70.31 %
of Market , : . :

Cumulative 3 year export potential for
CDN products in this sector/subsector: 30-60 $M

Major Competing Countries Market Share
GERMANY WEST 43.60 %
ITALY 10.20 %
UNITED STATES OF AMERICA 9.00 %
FRANCE 7.50 %
UNITED KINGDOM 6.60 %
JAPAN ‘ : 5.10 %

Current Status of Canadian
exports in this sector/subsector: Mature with little growth
Products/services for which there are good market prospects:
1. Motors
2. Woodworking machinery
3. Forgings, Castings
Factors contributing to current successful Canadian exports:
~ Import restrictions are not a significant impediment in this sector
- Aggressive marketing
- Competitive pricing
Factors for Canadian exports not reaching market potential:

- Non-competitive pricing
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. Mission: BERNE v ’ Market: SWITZERLAND

For the next fiscal year, the mission is planning to undertake the following
new export support initiative(s) in this sector/sub-sector:

Activity: Identify niches for special machinery by processing and
following-up on positive answers (67 out 572) received
Expected Results: Greater penetration of Canadian products into this very

Activity: from the Swiss Association of Machinery Manufacturers in
reply to a questionnaire sent out in Aug. 89, supported by
Expected Results: specialized Swiss industrial sector through identification

Activity: regular trade visits.
Expected Results: of niches. ‘




21/12/89 'DEPARTMENT OF EXTERNAL AFFAIRS
RPTD1 TRADE AND INVESTMENT PROMOTION PLANNING SYSTEM

90/91 INVESTMENT PROMOTION PROFILE
Mission: BERNE Country: SWITZERLAND
The mission reports that the épproximate flows to all countries
of investment from its country/territory in Canadian $ is as
follows: (including porfolio flows if a primary focus)

Total . Canadian Major

($ Million) Share Competitor Share

Two years ago 4.30 1.50 20.00 |
One year ago 3.63 2.00 20.00
Current year 4.50 1.50 25.00

The mission is of the opinion that Canada can reasonably expect
to attract the following amount of foreign investment from its
territory/country next year:

35 million $

Canada s major competitors for investment from this
territory/country are:

F'RG
Usa
U K
NL
FRANCE

The following types of activities are currently being undertaken
by Canada s major competitors to attract investment from this
territory/country:

- 1. Mostly company to company promotion of "climate"
2. Visits by state organizations, involving use of private
companies and hard sell on specific opportunities.
3. Chamber of Commerce promotion, distribution of promo news
letter, visits by regional Ind. Development Officers.

IDP Partners and related program activities:

Canadian Swiss Association
- Provide respected venue for keynote speakers.

PAGE:
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- 90/91 INVESTMENT»PRQMOTION PﬁOFILE
Mission: BERNE e : Country: SWITZERLAND
IDP Partners and related activities cont d:

Royal Bank/CIBc/Domlnlon Securltles/Royal Trust Bank, etc CH
- Assist in making contacts at senior- levels.

World Economic Forum
- DAVOS Symposium 1990

O S E C (Swiss Association for Trade Development)-
- Publish Investment Opportunities

Provincial Government of Ontario, Quebec, BC, NB, Sask, Alta
- Coordination of Federal/Provinclal Activity

Compared to major competitive destinations, Canada is perceive to have
the following advantages: ’ -

- More European than USA in business methods
- Good place to live

the following constraints:

Small and widely spread market

Wage rates are high

Lack of skilled craftmen

Extent of government imposed requirements
FTA with Usa

The mission indicates the following potential for various types
of investment from within its territory/country:

Type of Investment Potential

Portfolio ‘MEDIUM

Acquisition ' MEDIUM E
Greenfield Low '
Joint Venture MEDIUM

Strategic Partnering LOW

Technology Licensing MEDIUM
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‘90/91 INVESTMENT PROMOTION PROFILE

Mission: BERNE ' : , Country: SWITZERLAND

The mission believes that the'following sectors are of greatest
interest to investors in its territory/country an assigned
ranking A = High B = Medium C = Low

Sector : Ranking

Agriculture/Food/Fish
Resource Processing
Machinery and Equipment
Transportation ‘
Consumer Products
Commercial Service

Computer and Communications
Health Care Products/Medical
Aerospace and Defence
Strategic Technologies

QPPoEE o




21/12/89 DEPARTMENT OF EXTERNAL AFFAIRS PAGE: 69
RPTD2 TRADE AND INVESTMENT PROMOTION PLANNING SYSTEM

©90/91 INVESTMENT PROGRAM ACTIVITIES IN MISSIONS ABROAD
Mission: BERNE

The mission has proposed the following investment promotion activities
for the next fiscal year: . .

Seq # - , ' . A o _ Date
Type: MISSION OUT, MINISTERIAL

4 Event Description: ‘ : 05/90

Ministerial Presentation

City - * ° -:Zurich, Geneva

Country ¢ SWITZERLAND

Investment Nature:Portfolio

Investment Sector:AREOSPACE/DEFENCE

Event Cooperants :
C S A (Canadian Swiss Association)

Estimated Budget : $2,000.00

Type: DIRECT MAIL CAMPAIGN

3 Event Description: ‘ 05/90
Direct Mailing o : ; :
City :
Country ¢ SWITZERLAND
Investment Nature:Portfolio
Joint-venture
: Partnership
Investment Sector:AREOSPACE/DEFENCE
Event Cooperants :

Estimated Budget : $2,000.00

Type: OUTCALL PROGRAM

1 Event Description: 01/91
DAVOS SYMPOSIUM :
City :Davos
Country ¢ SWITZERLAND
Investment Nature:various _
Investment Sector:STRATEGIC TECHNOLOGIES
Event Cooperants :
WEF/INV. CDA
Estimated Budget

$22,000.00

Total estimated budget for all proposals: $26,000.00
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- DEPARTMENT OF EXTERNAL AFFAIRS
PEMD - Proposed Government Promotional Activities 1990/91
Proposals As Of December 23/89
Post: Berne
Start Date Event Name, Iocation & Type Sector/Contact
90/05/02 European Buyers To The CDN. Consumer Products
Int'l Fur Fair,Montreal
Mission In, To Fair
90/08/16 European Buyers To Food P ‘Agri & Food Products
Pacific, Vancouver, B.C. & Services
Mission In, To Fair
90/09/04 Swiss Data '90 Advanced Tech.Products
Basel, Switzerland & Services
Info Booth, Only :
90/11/06 IFAS(Int'l Fair For Hospital Education,Medical,Health

& Medical Eqgpt),Zurich,Switz. Products
Info Booth, Only

91/02/00 European Buyers To CSGA (CDN Consumer Products
Sporting Goods Assoc).Montreal
Mission In, To Industry
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RPTB1 TRADE AND INVESTMENT PROMOTION PLANNING SYSTEM

90/91 TRADE AND ECONOMIC OVERVIEW :
Mission: BONN
Country: GERMANY WEST

The FRG is the economic powerhouse of Western Europe and,‘after the

USA and Japan, the strongest economy in the world. 1Its GNP in 1988
amounted to approximately Cdn $ 1,400 billion (Canada: $580 billion). The
economy has grown uninterruptedly since 1982, and in the past two years
has enjoyed a remarkable boom. GNP rose 3. 6% in real terms in 1988, w1ll
rise approx1mately 4% in 1989 and is forecast to rise 3% in 1990.
Economic growth continues to be driven mainly by export demand and invest-
ment. However, domestic consumer demand, already increasing, will become
still stronger in 1990, partly as a result of new tax cuts. Unemployment
as been declining slowly and is now at 7.5%.

The German economy is dominated by the manufacturlng sector, and the
FRG is a world leader in production of machinery, motor vehicles and ‘
chemicals. On the other hand, some sectors, notably agriculture, trans-
port, coal, shipbuilding, and communications are protected by heavy
government subsidies and an exceptionally high degree of regulations.
There is an outstanding infrastructure of communications and transporta-
tion networks and an educational and occupational training system that is
the envy of the FRG’s economic competitors.

Like Canada, the FRG economy is exceptionally trade oriented, with
exports accounting for more than one quarter of GNP. It is the largest
exporter in the world, and by the same token is a major net exporter of
capital. It is also the world’s second largest importer. By and large
German markets are relatively open and economic policy strongly favours
trade liberalization through the GATT and the Uruguay Round (an important
exception is agriculture). The FRG is a force behind European economic
integration and the move towards the 1992 Single Market.

Against this background of a large and strong technologically
advanced economy, a mainly open-doors trade policy, continuing major
capital exports and growing imports, the prospects should be outstanding
for improved Canadian exports, increased investment in Canada and enhanced
technology flows.

The achievement of these objectives however w111 still require great
efforts. Trade policy impediments created through EC’s Common Agricul-
tural Policy, various technical barriers to trade (e.g. standards) and
protective government subsidies and regulations in some sectors will
demand sustained pressure on the German government (and in coordination
with BREEC and other posts, on the EC as a whole) as well as a close
following of market evolution to identify niches. On the investment side,
knowledge of Canada is growing with our active IDP and there have been
some substantial deals and favourable investment decisions made, especial-
ly since the FTA, but we still have not broken into the front ranks as a
host for FRG foreign direct investment (with the USA and other EC
countries). Similarly the considerable potential for increased technology
flows and joint S&T could be more fully realized with greater use of the
TIP program, and improved support (e.g. through seed funding for travel of
Canadian scientists and technical experts).

Most of all, however, what is needed is determination on the part of
Canadians, especially in the private sector, to take advantage of the
economic opportunities offered by the FRG.

In short, the main obstacles to expanding economic relations are on
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| 90/91 TRADE AND ECONOMIC OVERVIEW

Mission: BONN
Country: GERMANY WEST

the Ccanadian side.
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RPTB2

TRADE AND INVESTMENT PROMOTION PLANNING SYSTEM

90/91 EXPORT PROMOTION PRIORITIES

Mission: BONN . . . : Country: GERMANY WEST

The

Mission selected the follwing sectors as-priority areas: for export

- promotion activities for the coming fiscal year for the stated reason:

1.

4.
5.
6.

The

DEFENCE PROGRAMS, PRODUCTS, SERV
FRG defence spendlng coupled with bilateral research development
- production agreement offer excellent opportunities. There is also a
rapidly growing market for security systems and components.

ADVANCED TECH. PROD. & SERV
New opportunities in the telecommunications sector are arising as the
result of the deregulation of the communications sector in the FRG.
Environmental technology is also emerging as a new sector of
opportunity.

MULTIPLE SECTORS
With the approach of EC-92 new opportunities are emerging in the FRG
on a multi sector basis. This post will focus its efforts on new
opportunities in Hessen, Rheinland-Pfalz and Saarland.

most important current canadian export sectors to this market are

(based on actual export sales):

1. FOREST PRODUCTS, EQUIP,SERVICES 4. FISHERIES,SEA PRODUCTS & SERV.

2. MINE,METAL,MINERAL PROD & SRV 5. DEFENCE PROGRAMS, PRODUCTS,SERV
3. GRAINS AND OILSEEDS 6. TRANSPORT SYS,EQUIP,COMP,SERV.



22/12/89 DEPARTMENT OF EXTERNAL AFFAIRS PAGE: 73

RPTC1 TRADE AND INVESTMENT PROMOTION PLANNING SYSTEM
90/91‘SECTOR/SUB-SECTOR HIGHLIGHTS

Mission: BONN ' o Market: GERMANY WEST

Sector : DEFENCE PROGRAMS,PRODUCTS, SERV

Sub-Sector: MARINE

Market Data - 2 Years Ago 1 Year Ago current Year - Next Year
\ " (Estimated) (Projected)
Market Size 1050.00 $M 1100.00 $M 1150.00 S$M 1200.00 S$M
Canadian Exports 3.00 $M 4.00 $M 4.50 $M 5.00 $M
Canadian Share 0.28 % 0.36 % 0.43 % 0.45 %
of Market ' ' ’

Cumulative 3 year export potential for
CDN products in this sector/subsector: 30-60 $M

Major Competing Countries Market Share
GERMANY WEST ' 85.00 %
UNITED STATES OF AMERICA 5.00 %
UNITED KINGDOM : 2.00 %
FRANCE - . 2.00 %
NETHERLANDS . 1.00 %
SWEDEN : 1.00 %

Ccurrent Status of Canadian
exports in this sector/subsector: Well established and growing

Products/services for which there are good market prospects:

1. Helicopter recovery systems

2. On-board helicopter hangars

3. Anti-submarine electronics

4. Radar electronics

5. Mine countermeasures

6. Shipborne surveillance systems

- Factors contributing to current successful Canadian exports:

- Import restrictions are not a significant impediment in this sector
- Aggressive marketing '

- Competitive pricing

- Strong sectoral capability in Canada

- Bilateral economic trade agreement

- Willingness of exporters to invest/joint venture in territory-
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Mission: BONN : S , Market: GERMANY WEST

Factors for Canadian exports not reaching market potential:

- Limited appreciation/understahding of distribution systenm

In support of Canadian exports in this sector/sub-sector the mission
is currently engaged in activities which include:

Activity: Anti-submarine warfare mission to FRG.
Expected Results: Identify new areas of cooperation.

For the next fiscal year, the mission will carry out the following
approved fairs and missions:

Activity: Defence trade mission to Canada 1990.
Expected Results: Identify new areas of cooperation.

Activity: International shipping and marine show Hamburg 1990. °
Expected Results: Introduce new Cdn companies to market.

For the next fiscal year, the mission is planning to undertake the following
new export support initiative(s) in this sector/sub-sector:

Activity: Report on potential opportunities presented by NFR-90
; program. ‘
Expected Results: Identification of new market opportunities.

Activity: Presentation of Cdn capabilities to NFR-90 team.
Expected Results: Greater awareness of Cdn capabilities. :
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RPTC1 TRADE AND INVESTMENT PROMOTION PLANNING SYSTEM
Mission: BONN o o Market: GERMANY WEST
Projects or portions of major projects within - this sector/sub-sector s
in the planning stage which provide opportunities for Canadian suppliers:
NFR-90 Nato frigate | Approximate Value: 0 M$
Financing Source :
Contact ¢ External Affairs, Ottawa (TAD)




P

22/12/89 . DEPARTMENT OF EXTERNAL AFFAIRS

RPTC1 “TRADE AND INVESTMENT PROMOTION PLANNING SYSTEM
90/91 SECTOR/SUB-SECTOR HIGHLIGHTS

Mission: BONN Market: GERMANY WEST

Sector : DEFENCE PROGRAMS,PRODUCTS, SERV | ( |

Sub-Sector: SECURITY PRODUCTS

Market Data 2 Years Ago - 1 Year Agb Current Year
: (Estimated).
Market Size 4.75 $M 5.10 $M : - 5.46 $M
Canadian Exports 0.20 $M 0.20 $M 0.20 $M
Canadian Share 4.20 % - 3.90 % 3.60 %
of Market
Cumulative 3 year ekport pofential for
CDN products in this sector/subsector: 0-1 SM
Major Competing Countries Market Share
GERMANY WEST 70.00 %
UNITED STATES OF AMERICA 10.00 %
UNITED KINGDOM . 10.00 %
NETHERLANDS . 5.00 %
FRANCE 5.00 %

Current Status of Canadian
exports in this sector/subsector: Small but expanding

Products/services fof which there are good market prospects:
1. Intrusion detection equipment.*‘ '
2. Access control equipment.

3. Tempest approved equipment.
4. Alarm systems & components.

Factors contributing to current successful Canadian exports:

Aggressive marketing

Fairs and Missions support

Trade Fair activity

Provincial export promotion

Strong sectoral capability in Canada

PAGE: 76

Next Year
(Projected)

5.75 $M
0.25 $M
4.30 %
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Mission: BONN o \ Market: GERMANY WEST
Factors for Canadian exports not reaching market potential:

- Import restrictions are a significant impediment in this sector

- Restrictive standards

- Limited appreciation/understanding of distribution system

- Market prospects have not been adequately explored

- Government procure-

- ment.
In support of Canadian exports in this sector/sub-sector the mission
is currently engaged in activities which include:

Activity: call on potentlal dlstrlbutors in preparatlon for Securlty

90.

Expected Results: Develop better understanding of developments & opportunities

For the next fiscal year, the m1551on will carry out the following
approved fairs and missions: '

Activity: Security 90 Nov 20-23, 1990.
Expected Results: Introduce Canadian companies to FRG.

For the next fiscal year, the mission is planning to undertake the following

new export support initiative(s) in this sector/sub-sector:

Activity: Market study on specific opportunities in this sector.

Expected Results: Greater awareness in Canada of opportunities in FRG.

Activity: Develop profiles on major distributors of security equipment

Expected Results: Arrange direct contacts with Canadian firms.
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RPTC1 TRADE AND INVESTMENT PROMOTION PLANNING SYSTEM
90/91 SECTOR/SUB-SECTOR HIGHﬁIGHTS

Mission: BONN ’Marketz GERMANY WEST

Sector : DEFENCE PROGRAMS, PRODUCTS, SERV

Sub-Sector: ALL SUB-SECTORS

Market Data 2 Years Ago 1 Year Ago Current Year

(Estimated)
Market Size - 38500.00 $M . 38500.00 SM 40000.00 $M
Canadian Exports 120.00 $M 200.00 $M 150.00 $M
Canadian Share 0.31 % 0.51 % 0.31 %
of Market

Cumulative 3 year export potential for
CDN products in this sector/subsector: 60-100 $M

Major COmpeting'Countries Market Share

GERMANY WEST ‘ . 80.00 %
UNITED STATES OF AMERICA - 10.00 %
FRANCE 2.00 %
UNITED KINGDOM 1.00 %
ITALY : 1.00 %

Products/services for which there are good market prospects:
1. Armaments
2. Aircraft
3. Avionics
4. Electronics
5. Simulators

6. Ordnance
7. Vehicles

Factors contributing to current successful Canadian exports:
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Next Year
(Projected)

- 40000.00 S$M
150.00 $M
0.40 %

- Import restrictions are not a significant impediment in this sector

- Aggressive marketing

- Trade Fair activity

- Competitive pricing

- Strong sectoral capability in Canada
- Bilateral economic trade agreement

i

- Willingness of exporters to invest/joint venture in territory
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Mission: BONN Sl e ' ; Market: GERMANY WEST

Factors for Canadian exports noﬁ.reaching market potential:

Non-competitive pricing.
Limited appreciation/understanding of distribution system

In support of Canadian exports in this sector/sub-sector the mission
is currently engaged in activities which inc¢lude:

Activity: : Follow-up to RDP meeting in June 1989.

Expected Results: Develop greater understanding in FRG of Cdn offset policy.
For the next fiscal year, the m1551on W111 carry out the following
approved fairs and missions: :

Activity: Defence Trade Mission to Canada 1990.

Expected Results: New cooperative agreements.
For the next fiscal year, the mission is planning to undertake the following

new export support initiative(s) in this sector/sub-sector:

Activity: Market report on opportunities in FRG defence sector.
Expected Results: Greater awareness of FRG opportunities by Canadian firms.

Activity: Quarterly call on BWB.
Expected Results: To explore new bidding opportunities introduce new Cdn firms

Activity: Research development and planning meeting October /90.
Expected Results: New opportunities for Canadian firms.
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90/91° SECTOR/SUB-SECTOR HIGHLIGHTS
Mission: BONN o ‘ , Market: GERMANY WEST
Sector : ADVANCED TECH. Pkdp. & SERV |

Sub-Sector: TELECOM,DATACOM,