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The prize babies are fed on

Robinson’s 
Patent Barley

They are sure winners not only in prize contests 
but also in the struggle for life and development. It 
is a line every grocer should handle—It is proti 
table.

Ask your jobber for it or write.

FRANK MAGOR & CO., 403^eeP,:ul MONTREAL
Agents for the Dominion of Canada

Syrup Still Booming
Sales are heavier than ever—Quality superior in every 
respect to any other domestic or imported brand.

“Crown Brand” Table Syrup
is not a luxury but a necessity now—It s price is the least 
of its features. Quality, purity, strength, color, flavor, 
healthfulness are its recommendations.

Demand “Crown Brand” Table Syrup from your jobber.

EDWARDSBURG STARCH CO., LIMITED
ESTABLISHED 1858

f>3 Front St. East, Toronto, Ont. Works, Cardinal, Ont. 164 St. James Sl, Montreal
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No Boiling 
No Scalding 

No Hard Rubbing
What better assurance than these could you 
give a woman who asks why “SURPRISE” 
is such a popular Soap.

“SURPRISE” has no padding of filling. It 
is all soap.

The St. Croix Soap Mfg. Co.
Factory at St. Stephen, N.B.

Branches :—Montreal, Toronto, Winnipeg, Vancouver, West Indies.
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“Shell” Brand 
Castile Soap

(LA COQU I LLE j (LA COQU I LLE 1

The "Shell" lîraml of t actile Soap is packed 
only by Couret Freres. of Marseilles. France-

'Hie leading brand in the Dominion.

Sixty-seven per cent, pure oil. Seven per 
cent, more of pure oil than you’ll get in ordin­
ary Castile Soap.

In 1-lb. bars and upwards also in pressed 
calx vs.

“ Shell ” Brand Sold by Leading Jobbers.

Arthur P. Tippet & Co.
Agents

àHELL RRANfY' SHELL BRAND'

Canned
Where

Caught
The ,l Thistle” Brand of Canned Baddies, 
Kippered Hekkinos, and Herkino and To­
mato Sauce, are canned right where they are 
caught—at the water side. How better could 
you preserve the natural richness and delicate 
flavor of the fish ? Impossiiile.

But that is not all, because Captain Austin 
has the unequalled skill of a lifetime of ex­
perience. There's no dirt or su me no 
UNCLE A N U N ESS TO IIE ROUND IN TIIE "THISTLE' 
Brand. The reputation of the foremost fish- 
curer in the country is at stake under tin- 
label of the •• Thistle" brand. Buy it and you 
buy the best.

“THISTLE" BRAND FISH

Arthur P. Tippet & Co.
Agents
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<S> BROKERS'DIRECTORY
Manufacturers and merchants cannot expect to develop, maintain 
and get the best out of the Canadian market without the assist­
ance of local agents. The following is a representative list of reput­
able agents. I lie service department of the Canadian Grocer is at 
•the disposal of firms wanting agents or of agents wanting agencies.

Hamilton

THE MAN ON THE SPOT
There is many a slip between the enquiry 

and the reply. ’ The man on the spot gets the 
order. That's me.

FACE TO FACE BUSINESS 
G WALLACE WEESE

Manilla' t un i - K' lii-M iitui lit Hamilton. Van
< Mlic Myles' Fireproof Morale Warehouse

WRITE ME TO-DAY

HALIFAX

J. W. GORHAM & CO.
JERUSALEM WAREHOUSE 

HALIFAX, N.S.
Manufacturers' Agents and Grocery 

Brokers.
WAREHOUSEMEN

van give close attent ion to few more first class 
agencies. Highest references.

flONTREAL

FOR SALE
Cheap for cash, Fruit C.eaning 

Plant with Date Press. In good 
running order.

J.T. ADAMSON & CO.
Customs Brokers 

and Warehousemen

21 St. Sacrament Street, Montreal 
TEL. MAIN 778 BOND 28

ROBERT ALLAN & CO.
General Commission Merchants 

MONTREAL
Fish, Oils, Beaus, Peas and Produce 

Ageutu : " Royal Crowu ” Skiulese Codfish. 
Representing Morris k Co. Chicago, Pork aud 

Lard.

J. WALTER SNOWDON
MANUFACTURERS’ AGENT 

AND BROKER
Open for exclusive representation of one 
or two more reliable bouses with good 
grocery lines. Correspondence solicited. 

Address
23 Burton Ave., Westmount, Montreal

D. McL. BROPHY 
414 St. Paul St. - Montreal

Broker and Manufacturers' Agent

Open to represent one more up-to-date house 
desirous of utilizing my excellent con­

nection with the grocery trade.

Correspondence will receive prompt attention

MOOSE JAW

D. STAMPER
GROCERY AND FRUIT BROKER 

AND MANUFACTURERS' AGENT 

Goods Stored and Distributed
Warehouse, City Spur Track

P.o. Box 793 MOOSE JAW, SASK.

NEWFOUNDLAND

T. A. MACNAB & CO.
MANUFACTURERS AGENTS

and COMMISSION MERCHANTS 
Importers and exporters. Prompt and 

careful attention to all business. Highest 
Canadian and foreign references. Cable 
address: “Macnab,” St. John's.

Codes: A, B, C, 5th edition, and private.

REOINA

G. C. WARREN
Box 1036 REGINA 

Manufacturers’ Agent and Commission 
Merchant. Direct Importer of all grades of 
pure Ceylon Teas, and Grocery and Drug 
Specialties. Dealer in Coffees, Spices, 
Mustard, etc. Established eleven years.
M ore lines desired.

ST. JOHN

W. S. CLAWSON & CO.
Manufacturers’ Agents 
and Grocery Brokers

WABKUorsKMEN

ST. JOHN, - N.B.
Open for a few more first-class lines

__________________ TORONTO_________________

FINEST
STORAGE

in Toronto. Our own warehouse. 
Lowest possible rates.

Also lowest insurance rates.

W. H. MILLMAN & SONS
GROCERY BROKERS

TORONTO

W. G. A. LAMBE & CO.
Toronto

Grocery Brokers and Agents.
l-ttablished 1885

TORONTO

W. G. Patrick & Co.
Manufacturers' Agents 

Importers

29 Melinda St. Toronto

MacLaren Imperial Cheese Co.
Limited

AGENCY DEPARTMENT

Agente for Grocers’ Specialties and Wholesale 
Grocery Brokers

TORONTO, Ont. DETROIT, Mich.

Don Storage and Cartage Co.
81 Front Street East Llmlted

PHONE M. 2823

Storage facilities unequalled in 
city — Special cartage delivery — 
Lowest rate of insurance.

Wholesale Grocery Brokers 
Manufacturers’ Agents

Connection with Jobbing Trade of Toronto, Hamilv 
ami Ivondun Foreign ami Domestic Agencies S' 1 
died. Best of Storage Accommodation.

LIND BROKERAGE CO.
23 Scott Street Toronto

WINNIPEG

CARMAN BROKERAGE Cc.
Wholesale Grocery Brokers

HI B.nn«iyne Si. E. WINNIPEG, MAN

We keep in close touch with the wholesale 
trade—Winnipeg and West—write us.

C. & J. JONES
WHOLESALE BROKERS 

MANUFACTURERS’ AGENTS 
AND IMPORTERS

62 SCOTT BLOCK - . WINNIPEG, MAN 
Domestic Agencies Solicited 

Good Storage Facilities

WATSON & TRUESDALE
t Successors to Stuart Watson it Co.)

Wholesale Commission Brokers end 
Manufacturer»1 Agents

WINNIPEG, - MAN.
Domestie and Foreign Agencies Solicited.

(Continued on page 4).
a
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WE WERE THE FIRST
to introduce to the trade of Ontario a fast selling line 

of PURE TABLE SYRUP, put up in handsome tins--

OUR

“Gold Medal” IyarbS
Rightly holds first place on account of its quality.

In Purity, Flavor, Body and Appearance
it is the standard of its legion of imitators.

PUT UP IN
2-lb. tins, eases............. each 24 tins FREIGHT PAID
5-lb. “ “ ............. “ 12 “

10-lb. “ “ .............. “ 6 “ 5-CASE LOTS
20-lb. “ “ .............. “ 3 “ UP TO NORTH BAY.

THE “MONEY-BACK” KIND SPECIAL PRICES
F.O.B. Winnipeg, Man.

Every tin has our guarantee.

EBY-BLAIN, Limited, Wholesale Grocers

TORONTO

Tea Market Advances
No doubt you are fully conversant with this fact, that, all grades of Tea have 
advanced, but Blue Ribbon prices still remain the same, and give the Grocer a 
better margin of PROFIT than any other well known package Tea on the 
Canadian market to-day.

TERMS: DRAFT THIRTY DAYS NET. FREIGHT PAID.
YELLOW LABEL, pounds cost you 20o. Half pounds cost you 210., you sell at 2Sc. per pound. 

GREEN LABEL, pounds, and half pounds. Costs you 24c., you sell at 30c. per pound.

BLUE LABEL, pounds, and half pounds. Costs you 25C., you sell at 35C. per pound.

RED LABEL, pounds, half pounds, quarter pounds, and one-eighth pounds. Costs you 30c., you sell at 
40c. per pound.

WHITE LABEL, pounds, and half pounds. Costs you 350., you sell at 50c. per pound.

GOLD LABEL, pounds, and half pounds. Costs you 42c., you sell at 60c. per pound.

PURPLE LABEL, half pounds, and quarter pounds. Costs you 55c., you sell at SOc. per pound.

DOLLAR TEA, EMBOSSED LABEL, half pounds, and quarter pounds. Costs you 70c., you sell 
at $1.00 per pound.

THE BLUE RIBBON TEA CO., Ltd.
266 St. Paul Street, Montreal, Que.
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WINNIPBQ

VANILLA BEANS

DIRECT IMPORTERS

WHITE

W. H. ESCOTT
-Wholesale Grocery)

BROKER
Winnipeg Canada

SASKATOON

CLARE, LITTLE & CO.
WESTERN DISTRIBUTORS

Wholesale Commission Merchants and Manu­
facturers’ Agents. Cars Distributed, Ware­
housed and Forwarded. Warehouse on Transfer 
Track. Business Solicited. 
phone 159 SASKATOON,
P.O BOX 257 Western Canada

VANCOUVER

H. S. MacGACHEN & CO.
-27 Manhattan Block VANCOUVER. B C 

Commission Brokers and 
Importers. Warehousing.

Agencies solicited for this Provir.ce.

THE PEOPLE OF

JAMAICA
are now buying things in the 
United Stales which they ought 
to buy in Canada. They don’t 
know what we can do. A small 
advertbement in the

KINGSTON
“GLEANER"

might bring inquiries. Better 
write for rates lo

I. C. STEWART, Halifax

is without a peer in the 
Canadian market.

No tea is more exten­
sively advertised or better 
known.

Good tea is a magnet 
which always draws trade.

Ridgways Tea will be a 
trade winner for your store.

CANADIAN OFFICE, 
VANCOUVER, B.C.

Agente—Richard» A Brown, 314 Ros» 
Avenue. Winnipeg, Man.

/VBSOR BINE
will reduce Inllamed, swollen Joints, 
Bruises, Soit Bunches. Cure Boils, Fis­
tula or any unhealthy sore quickly: 
pleasant to use; does not blister

under bandage or remove the hair, 
and you can work the horse. $2 per 
bottle at dealers or delivered. 
Horse Book 7 D free.

ABSORBINE, JR , for mankind, 
11.00 per bottle. Reduces Varicose

J Veins, Varicocele, Hydrocele, 
Goitre, Wens, Strains, Bruises, 
•tops Pain and inflammation 

W. F YOUNG, P.O.F., 204 Moomouth St., SpriagfieM, Mass.
MIAN, 90X8 A CO., lontrrel, Canadian Agents.

i:

A. Boake, Roberts
& Co., Limited

STRATFORD
LONDON EN6LAN0

For: —
Vinegar and 

Sauce Coloring

Essential Oils 
Essences 

Oil Lemon

Acid Phosphate & 
Phosphate Lime 

Precip.

Harmless
Colorings

Herbs, Roots, etc.
CANADIAN AGENTS:—

I

CORISTINE BLD6. 
MONTREAL

ESTABLISHED 1849

It drlee them up

ho Odor•nr.

COMMON SENSE
§Æa a a Q j Roaches and Bed-Bugs 
rllLLw ( Rats and Mice

All Dealers and 381 Queen St. W.
Toronto, Ont.

Dealers tin-1 Common Sense » very good seller, for 
the reason that it gives general satisfaction and each 
yUstomer tells others about same Write for prices.

BRADSTREET’S
Capita, and Surplus, $1,600,600.

Executive Office»1
Offices Throughout tne Civilized V d 

Nos. 346 and 348 Broadway, New York City, U.S.A.
THE BRADSTREET COMPANY gathers information that reflects the financial corxi 

and the controlling circumstances of every seeker of mercantile credit. Its business may be defim 
of the merchants, by the merchants, for the merchants. In procuring, verifying and promu!*:, 
information no effort is spared, and no reasonable expense considered too great, tnat the result'

iustify its claims as an authority on all matters afrecting commercial affaire and mercantile ci 
t.s offices and connections have been steadily extended, and it furnishes information coneci 
mercantile persons throughout the civilized world.

Subscriptions arc based on the service furnished, and are available only by reputable whoh 
jobbing and manufacturing concerns, and by responsible and worthy financial, fiduciary and bu- 
corporations. Specific terms may be obtained by addressing the Company at any of its oil 
Correspondence Invited.

- OFFICES IN CANADA -
CALGARY. ALTA. 
HALIFAX. N.S. 
OTTAWA. ONT.

HAMILTON. ONT. 
QUEBEC. QUE. 
VANCOUVER. B.C.

LONDON. ONT. 
ST. JOHN. N.B. 
WINNIPEG, MAN.

MONTREAL. QUE 
TORONTO ONT.

THOS. C IRVING, <

4
■ Man. Wwtern Canada. Toronto.

44886202
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Th(
Case of the
Nimble
Sixpence

Read Our Next
(4)

'LET
THE

WOMEN
VOTE'

(4)

March 26, 1909

Five 
Roses 
Flour

PRFI I Y good customer of ours is Mustavit. Let's sec, 
selling H\K ROSES now at least fifteen years ; takes 
about two cars monthly, although that's a lot move than 

he did when his first order came in.

' l lad pretty strong opposition, too. line daw while leaning 
over a barrel ol R( LSES smoking a cheerful pipe, he was hailed 
Iront the "store across the street : “Sax, you're a pretty idiot 
buying h I \ E R< )SES and pushing it when you could net bigger 
money on some other flour." Mustavit always replied: "Maybe 
so, but I’re an idea."

An averageIt Thought it all out years ago. that idea of his. .........
retailer on small capital, occupying small quarters and selling at 
small profits—he eouldn t aftord to take chances, couldn't tie tip 
his small capital in doubtful-sale goods. Couldn't afford because 
of a “confidential" price to have "near-good" flour fall deeply in 
love with his small store space.

II First he handled two flours—FIVE R( >SFS and a lugger- 
profit brand. Soon found he sold four barrels ROSES in less 
time with less trouble than one barrel of shop--,com though 
bigger-profif stuff. Deducting time occupied making sale, stor­
age cost and general dissatisfaction, he decided wisely on hand­
ling ROSES exclusively.

II Although the profit per barrel was a tritlc less, experience 
taught that by selling so many more barrels and sor ing so much 
time and consequent trouble his capital seas turned oftener 
another case of the “nimble sixpence."

Il I f your clerk's time is not hing to you. and the Hour on winch 
you make a bigger per barrel profit is really “just as good." go 
ahead and sell it. It's our loss. But. if your yearly turnover is 
more to you than the bigger paper profit on one barrel w hy, 
you’ve got to push FIVE ROSES.

LAKE OF THE WOODS MILLING COMPANY, Limited
-------------------------------------------------------- Address the nearest office ----------------------------- —---------------------

Montreal, Toronto, Ottawa, London, St. John, N.B.
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Uniformity in canned goods is 
harder to secure than it used to 
be. Labels mean less than form­
erly. It is important that a 
merchant should not be in the 
dark as to what he is sending out. 
Those who pin their faith to

Old Homestead Brand
Canned Fruits and Vegetables

Are side-stepping unpleasant 
incidents. One large dealer says: 
“They give my customers satis­
faction. 1 sold a carload of Old 
Homestead Tomatoes last year.” 
Join the band of the satisfied, Mr. 
Grocer

The Old Homestead Canning Co.
Picton Ontario
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FARMER BRAND
Canned Goods Class by Themselves.

WHY?
Growing our Fruits and Vegetables on our own 3,000 acres of 

garden land has enabled us to produce goods as yet unequalled.

If better are ever packed we will have the doing of it.

The Farmers Canning Company, Limited
BLOOMFIELD, ONT.

The Wise Grocer
is placing his order for 1908 pack and buying

“PEERLESS” Brand
Canned Goods

Put up by the Beamsville Preserving Co., Limited.

Sole Distributors :

WARREN BROS. & CO., - LIMITED
TORONTO and KINGSTON

7
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Tilbury Brand 
Tomato Catsup

made in Canada’s best equipped Canning Factory

A Strictly High Grade Catsup 
at a Standard Grade Price

A Trade Winner
Selling Agente :

GREEN & CO., 25 Front Street East, Toronto.
RYAN BROS., 147 Bannatyne Avenue, Winnipeg.

The Tilbury Canning Company, Limited, T ob„utr.y

Unequalled in Quality
and a Producer of Permanent Profit

QUAKER
Canned Goods

The BLOOMFIELD PACKING CO.
BLOOMFIELD, - ONT.

ùatLUMk TT TflTilÜ

Î1UURY IRAK»
riNE.jT

RWANQ

VHUA

6
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What you want, Mr. Grocer, is perfection in sardines, as near as it is 
possible to get to it, coupled with a good profit.
In a few words this is what our proposition is when we offer you
Balaklava Sardines.

Order a Trial Case and See
MONTREAL AGENTSl C. A. CHOUILLOU <& CO. TORONTO AGENTS, GREEN & CO., tS Front St. E.

The Eastern Canning Company, L Etang, N.B

Sardin

MOLASSES AND SYRUPS
BRAND MOUSSES

(IN TINS)

2’s, 8’s 5’s, 10’s, 20’s
1, 2, 3, 5 gal. Pails

GOLDEN SLING SYRUP
(IN TINS)

2’s 3’s 5’s 10’s 20’s 
1, 2, 3, 5 gal. Pails

“THE BEST THERE IS”
Agents

C. E. Faradli. Qutbac
C. DiCaitarat, ■ Kingston,
las. I. McIntosh, - Ottawa
Can. Million 4 Co., Taranto.
1. W. Ilcklo 4 Greening, - Hamilton. 
G. H.Oiliest la, - London

W. H. Escott, - - - Wlnelteg.
I. O.lodllngten 4 Co., • Calgary 
Tone 4 Foorao, Edmootoa.
Wilson 4 McIntosh, Isaeeoset
C. Leonard Grant, - f. E. Inland

Dominion Molasses Go.,
UNITES

Halifax, - Nova Sootia

GOUDRON
IDHULLE DE I

FOIE DE MORUE I
De MATHIED

;SAwted*sO:ma 
! WrihrogtoiV

MATHTEtTS
$yrup of Tar

GOD im OIL
ftesbwtd Ax'WaiMifiton. V, S. 

and On***. Cased*.

jl. L MATHIEU,
- P

! *Wiwidie*tiCUe4*,;
i ■ .mniTfumit. w i_ ' ’

■ ... '•.]

tttartjroofca • Quebec, 
^ CA9A0*. Æ

S^8HltM6l«>iKC
WHY YOU SHOULD SELL

MATH I EUS 
SYRUP

of Tar and Cod Liver Oil
REASON NO. 3

ii is not a secret take medicine
It contains no dope, nor anything 

else that is injurious. It is ju^t a 
scientific combination of pure Cod 
Liver Oil and Syrup ot Beech Tar.

Therefore, in selling Mathieu’s 
S\ rup, you are pron oting the wel­
fare of you*- community, and a‘so 
aiding in the war against disease 
and death. Mathieu’s Syrup is 
the best thing for Coughs Colds, 
Bronchitis, etc.

Mathieu’s Nervine Powders— 
another simp’e family medica­
ment-that is very good 1er 
headaches.

Just look over your stock and 
send us your order.

J.L. MATHIEU CO., Props., 
SHERBROOKE, P.Q.

Sold by wholesale trade everywhere 
Distributors for Western Canada.

Foley Bros., Larson & Co., Wholesale Grocers and Confectioners, 
Winnipeg, Edmonton, Vancouver.

L. Chaput, Fils & Cie., Wholesale Depot, Montreal

The LOBLAW 
CREDIT

SYSTEM
S ives time, expense and mistakes in rendering accrnntw. 

Every progressive merchant should have one.
Write or phone

TheCARTER-CRUME COMPANY,Ltd
TORONTO and MONTREAL

R. Be Wiseman & Co.
123 WINNIPEG, MAN.

Warehousemen, Forwarding Agents and 
Wholesale Brokers

We make a specialty of distributing car lots. Goods 
stored at reasonable prices. Our facilities are unequalled. 
Warehouse situated in the wholesale district. Consign 
your cars to us, and we will look after everything. This is 
our business, having been established for years. If in­
terested, we will gladly furnish you with a list of satisfied 
customers.

Reference—Bank of Ottawa, Winnipeg

' * ' *

11^447



CHocolate Bordeaux
It’s easy to give a Confection a snappy name—it’s another thing to put 

“ Snap” into the goods.
The original “CHOCOLATE BORDEAUX” are palate- 

ticklers and unrivalled for their unique flavor. They have never yet lost 
the name they’ve earned of “The Chocolate that’s it.”

They are sure to prove good money makers for you just as they have 
proved for others.

Try a sample lot. Be the first to stock this specialty ; keep ahead of 
the procession, set the pace.

We shall be pleased at all times to send Samples and Prices.

The Montreal Biscuit Company, Montreal, Manufacturers of

Sweets that Satisfy ”

BROOM
FOR USE IN

s
Factory, Warehouse, Elevator, 
Foundry, Paper Mill, Railway,
Steamboat

Our C.C.C. or Corn, Cane

Cable line will suit You.

Ask for them.

Walter Woods & Co.
Hamilton and Winnipeg I

LANGLEY WARE

Egg Poacher

DO YOU WANT

Sauce Pan

Stew Pot Milk Boiler

Bake Pie Dish Jelly Mould

Entree DishOval Baker
In Plain, Green and Brown 

Sole Agents for Canada

CARVETH and COMPANY!ÜSB
600 Lindsay Building,

to buy or sell anything, to engage a clerk or secure 
a situation ? Try a Condensed Ad. in The Canadian 
Grocer.it will bring results. Two cents per word 

for first insertion, one cent per word for each subsequent insertion. See page 69 for yearly rates.
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Don’t Experiment With Your
Tea Trade

“Trying out” new teas (package or bulk) of unknown merit is an ex­
pensive and losing game. The shrewd, practical grocer knowing this, 
picks out the tea that has ALREADY shown the kind of results he is
after. He chooses

I! !!SALADA1
The tea of unsurpassed quality. The tea with the largest sale.

Consequently the leader.

We had to show results to get and hold our trade.

We can get the same results for YOU.

Canadian Offices Toronto or Montreal

Our Dry Hr Circulât™ 
Is Without An Equal

and our experience of 
nearly a quarter cen­
tury in the making of 
refrigerators of all 
kinds enables us to 
unhesitatingly add to 
the foregoing declara­
tion

AND SO IS THE

EUREKA REFRIGERATOR
No G ROC E R OR BUTCHER
should be without it. We are pre­
pared to supply special sizes to suit 
any place.

Let u» send you our eatalooue

EUREKA ‘REFRIGERATOR COMPANY, LIMITED
s* and se Nobis street, Toronto, Canada

SASSO
MEDICINAL OIL

DIRECT FROM ONEGL1A,
LEVANTE RIVER, ITALY.

A profitable line for you to stock at this 
season of changeable weather.
A perfect tonic, agreeable to take and 
quickly and easily assimilated. It is a 
soothing and at the same time incompar­
able remedy for

Stomach and Intestinal Troubles, 
Constipation, Indigestion,

Nervousness, General Debility, 
Scrofula, Tuberculosis

Its equal as a tonic for invalids has yet 
to he found. Secure a trial order. Then 
you will always stock it.

Museo Commerciale Italiano
43 St. Antoine St., Montreal

Sole Agents American Continent ’hem Mam 2711

11
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For Opening Of Navigation
We are booking orders now for California Dried Fruits, and can quote low 
prices on any of the following lines.

PRUNES, in 50/60, 60/70, 70/80, 80/90. and 90/100, 25 and 5011). boxes.
APRICOTS, in 25 lb. boxes, Choice and Standard.
PEACHES, in 25 lb. boxes. Choice and Standard.
HALF PEARS, Choice in 25 lb. boxes.
SEEDLESS RAISINS, in 12 oz. and 16 oz. Cartoons, Choice and Fancy Grades.
LOOSE MUSCATEL RAISINS, 3 Crown.
LOOSE MUSCATEL RAISINS, 2 Crown.

WINDSOR SALT, We can qiote in carload lots f.o.b here.
Coarse and Fine $1 05Barrels lOO/S's *2.40 

*' 60/5's 2.30
“ 42/7's 2 25
" 30 10's 2 20
“ 16 -20's 2 10

Bags, 200 lbs. 70
•• ran “ nn140

100
50

.50
.40
.23

Less than carloads 15c. per bbl. extra.

Help to make Fort William the Wholesale centre of New Ontario by 
sending us your orders.
Large Stocks, good shipping facilities and prices as low as those of 
any Eastern Wholesaler. Ask for quotations.

The JOHN KING CO., Limited
Fort William, Ontario

As Pure as Windsor Salt

$i.oo Sold $25 Worth It was a thirty-mile trip to town 
and the instructions of Mrs.

Cl mf'PîMPC Smith to husband John were to get a dollar’s worth
of Windsor Salt at the grocer's - naturally husband

John secured his entire list of groceries at the store that was stocked with 
“Windsor.” He spent twenty-five dollars in that particular store.

The reason why Mrs. Smith was determined to have Windsor Salt was and is plainly 
evident—its uniform excellence, purity, white­
ness and dryness. It pays to sell the salt that \X 72 wm w
helps to sell other goods in the store. ▼ ▼ 1 11 ll f ]

CANADIAN SALT COMPANY, LIMITED, 
Windsor, Ont.
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Established 1840

See This Basket !
Light, Neat, Strong and Durable

These are some of the characteristics of our splendidly made 
willow clothes baskets. They sell well, wear well and look 
well, which accounts for us receiving constantly so many repeat 
orders. If you are not carrying these baskets in stock you are 
neglecting one of the most important money making and trade 
building opportunities. They give satisfaction.

Buy from the Makers

H. W. NELSON & CO., Limited
TORONTO ONTARIO

Good Coffee
Coffee better than the average.

Coffee superior to others.
Coffee so exquisite in flavor.

That people want it again—and 
again. That’s what

Aurora Coffee
is. The best money can buy. It retails 
at 40 cents and leaves you a margin 
for yourself that is worth while— 
something to justify your buying 
the brand and introducing it to your 
customers. Don’t lose this chance.

W. H. GILLARD1 CO.
Who/esale Orooere Coffee tmportere

HAMILTON

Branch Houee—Sault Ste. Marie

WHITE SWAN COFFEE
Must be good 

when particular grocers 
have increased their 

orders

ENOUGH TO TREBLE 
OUR SALES 

INSIDE OF ONE YEAR

WHITE SWAN COFFEE
Is exactly suited to 

HIGH CLASS FAMILY TRADE 
where quality Is appreciated
Packed 2 doz. 1-pound tins per case

ORDER NOW

White Swan Spices and Cereals Limited
TORONTO
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To the Trade:
Do You Know Why

?
.'5

\

TEA
IS so

Rapidly Displacing the Thin 
Light Teas, Here, in America?

(Two and Three Quarter Millions Increase in 
Direct Shipments Alone in 1908 over 1907.)

First : Because it Takes a Strong, Full-Bodied Tea 
to Satisfy the Coffee-Educated Palate ;

Second: Because of Its Piquant Flavor ;

Third : Because of Its Unvarying Excellence ;
and

Fourth : Because of Its Cheapness Regardless of Cost.

A Pound of Ceylon Tea 
“Goes Twice as Far” 
as the Light Thin Tea.

CEYLON 

• 
»v

. i
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Here Is What Grocers Have Been Waiting For

PREMIER No. 1 COMPUTING CHART SCALE.

Full Capacity 30 lbs. Range of prices 4 cents to 70 cents per lh. Weight and 
Money Value shown with one operation at any price per lb. from 4 cents to 70 cents 
per lb.

These Scales are strictly high-grade, German Cut Agate Bearings used 
exclusively throughout, no binding, sticking or friction in weighing parts. We 
are selling these high-grade Scales at special low prices. Write for our new Illustrat­
ed Catalogue and learn why we sell from 30 to 40"” less than competitors1 prices.

PREMIER No. 3 COMPUTING CHART SCALE.
Full Capacity 120 lbs. Range of prîtes per OHW3XCl MSHlllfRCtUfillg^ CO.,

lb. 3 cents to 75 cents. One operation gives the
merchant both weight and value at any price per BERLIN, - ONTARIO
pound.

JOBBERS* HEADQUARTERS FOR

JAPAN TEA
S. T. NISHIMURA & CO.

MONTREAL and JAPAN

LOOK AT THIS SIDE
i

This bottle, which should occupy a 
place in the household.

Pre-eminently the Best
because it surpasses all others in 
strength, and purity. It is unrivalled.

I IMPERIAL EXTRACT COMPANY
!

AND THIS ONE ALSO
This bottle should occupy command­

ing position on your shelves for

Shirriff s Imperial Extract
has led for the last quarter of a century 
in excellence, quality and merit.

18-22 Church Street, Toronto, Canada
15
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‘Camp’ Coffee is off your 
shelves almost before 

you get it on I

Don't
let your stock^ 

of ‘Camp’ run out 
— don’t even let it 

run down.
The demand for 'Camp*—already 
big—is growing day by day—simply 
because of ail Coffee Essences 

'Camp' is known to be the best.

CAM
See your Wholesaler to-day. 

R. Paterson & Sons,
CoJjtt Specialists,

Glasgow

m

Unes Thai 
Will Sell Well 
Right Row !

Successful Merchants 
who have stocked the goods 
of the Taylor & Pringle Co., 
Ltd., declare that they sell 
much better than the or­
dinary, and are thoroughly 
satisfactory in every way. 
Here are our leaders :

Queen
Quality

Pickles
Sweet, Mixed and Chow

Bulk Pickles, all sizes ; 
Tomato Catsup, Worcester­
shire Sauce, Pure Apple 
Cider, Cider Vinegar.

NON-ALCOHOLIC WINES IN PINTS AND QUARTS 
AND IN BULK IN KEGS

PICKLES

German Sauer-Kraut Pickles in Brine.

Taylor & Pringle Co., Ltd.
Owen Sound, Ont.

HOLBROOK’S
Worcestershire SAUCE

Vi°
,v^o°KS L'^re.

CANADIAN BRANCH 
40 Scott Street, Toronto 

Canadian Manager, H. Gilbert Nobbs

MADE AND BOTTLED 
IN ENGLAND.

If you have anything for sale which a Grocer or General Merchan t 
will be Interested In, advertise It In our “ Condensed Ad.” column. H 
will bring you good results.

16
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SAUCE

ENGLAND’S MOST POPULAR SAUCE 

H.P.’» Popularity as an ideal kitchen Sauce has reached Canada.
The live ‘H.P.” Canadian Advertising is creating a demand for YOU 

to supply.

The name H.P.” signifies “House of Parliament” and this famous 
condiment is in use on the dining tables of “the House" and enjoyed daily 
by the members of Parliament.

Write for samples and prices.

W. 6. Patrick 4 Co., Toronto and Montreal. R. B Seaton 4 Co.. Halllai.lt S.
Georgoton Co.. Ltd.. Calgary, Alberta. Ellis 1 Co., ltd.. SI. John's. H.F.

Holly, Douglas 4 Co., ltd., Vane uier. B.C.

MIDLAND VINEGAR CO., Ltd. BIRMINGHAM AND LONDON, ENG.

“Sterling” Brand Pickles
in

British Columbia
We have stored with our agents in 
Vancouver, B.C., a good supply of 
our Sterling Brand Pickles, so as 
to promptly meet the call for these 
goods from any | art of the Pro­
vince.

B.C. Grocers will find no line of 
pickles that so completely meets 
the demands of the best class of 
customers.

THE J. A. LYTLE CO., LTD.

Stirling Road, - Toronto, Can.

GASTRONOMICALLY PERFECT
and Parity up by $5,000

MASON’S

PlQuaNT j

*E V/£ iff

ummcEnlh™- '^it

OK
SAUCE

Giant, Bottle retail» at 25 cents. 
Secured profit 33J%

Sole Manufacturers :
GEO. MASON & lO., Ltd. 

LONDON. ENGLAND.

Represented by

S. T. Nishimura & Co.
55 St. Francois Xavier St.

MONTREAL
N.B.—The trade are cautioned 

to avoid imitations.

ESTABLISHED OVER SOO YEARS IS THE BEST
VINEGAR

MADE FROM FINEST MALT

London, England Commands a Preference Over III Others,
ONTARIO AGENTS : Green & Co , 25 Front 8t. E., Toronto

Agent for the province of Quebec, J. Walter Snowdon, *13 St. Paul St., Montreal 
W. H. Eeoott 1*1 Bannatyne Ave. East, Winrlpeg

« u j*iv rj 03 jjiivtst ov e<«ir coisignyismt tsrms. write our agents for particulars

$
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BANNER BRAND
CONDENSED M|LK.

MM

1V.

GROCERTHE CANADIAN

WHY CARRY IN STOCK

Canada First Evaporated Cream?
Because it is Highest in Butter Fat.

SURE TO PLEASE YOUR CUSTOMERS.
EVERY CAN GUARANTEED. NO DEAD STOCK.

Manufactured by

AYLMER CONDENSED MILK CO.. Limited
AYLMER. - ONTARIO

There vare no complaints when you sell

BORDEN’S BRANDS

r- WRITE FOR PARTICULARS

John Malcolm & Son
ST. GEORGE......................... ONTARIO

WE can show you the beat, purest, 
cleanest Condensed Milk in 

Canada.

Banner Brand is produced on our 
own premises. We feed and care for 
our own stock and so have supervision 
from start to finish.

The Canadian Condensing Co.
CHESTERVILLE, ONT.

GENERAL SALES AGENTS :-S. H. Ewing A Sons, 
MONTREAL

Highest Quality Popular Seller Profit Yielder

You Should Stock It

They stand tor purity and perfection. Fifty years of care and scientific 
experimenting have made

11 EAGLE BRAND" CONDENSED MILK and 
"PEERLESS BRAND" EVAPORATED CREAM

PERFECT. Demand Borden's Brands.

WILLIAM H. DUNN, Montreal and Toronto
Scott, Bathgate & Co., Winnipeg, Man. Shallcross, Macaulay * Co., Vancouver and Victoria, B.C.

Unsweetened

Imperial
Evaporated Cream

i
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ST. CHARLES CREAM
UNSWEETENED^=STFRILIZED

THE PUREST AND BEST

Prepared with the greatest care from the highest 
grade milk obtainable in the famous Oxford County dis­
trict in Onurio.

Our sweetened brands, Silver Cow, Purity and Good 
Luck Milk, are the best that science can produce. Persons 
preferring sweetened milk will find any of these brands of 
the highest quality and every can guaranteed. A trial will 
convince you that there is no superior.

We are prepared to make prompt ship, 
ment of any of the above brands.

St. Charles Condensing Co.
INCEB80LL, - ONTARIO

CANADA
ÜïÿQRATEO

DO YOU KNOW
That for 10 cents 

you can supply your customers 
with a quarter-pound 

tin of

WHITE SWAN MUSTARD
which for

pungency and flavor

IS UNEXCELLED
BY ANY HIGH CLASS MUSTARD 

SOLD IN CANADA

Shows you a profit of 33J% 
and gives absolute satisfaction

Packed 4 doz. to the case

White Swan Spices and Cereals Limited
TORONTO

Sanitary Cans
For Hand Filled Goods

Tomatoes, Stringless Beans, Asparagus, Spinach. Etc., 

Apples, Peaches, Pears, Plums, Etc.

Sanitary Enamel Lined Cans
For Color Fruits and Goods of Strong Acidity

Strawberries, Red Raspberries, Black Raspberries, Black­

berries, Sour Cherries, Blueberries, Beets, Rhubarb, Etc.

“ The Can Without The Tap Hole” 
“ Bottom Like The Top ”

Write for Sample,

Sanitary Can Company, Ltd.
Niagara Falls, • • Ontario

FRUIT CANS
All sizes—All kinds.

SYRUP CANS
For products of Maple, Corn 
and Cane.

MILK CANS
For Sweetened Milk and Evap­
orated Cream.

MEAT CANS
Bevelled, Round and Square.

BISCUIT TINS
of any description.

BAKING POWDER
AND SPICE CANS

PROMPT SHIPMENT SUPERIOR GOODS

THE 'T

Nnrtnn Manufacturing Co.
HAMILTON

19
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We are offering an exceptionally good value in

B- i

1, t»

CEYLON GREEN TEA
SEE OliR TRAVELLERS.

The Davidson & Hay Limited
WHOLESALE GROCERS, TORONTO

ST. LAWRENCE
Granulated Sugar
Maintains its high standard of excellence. 
This is proved by the following recent Gov­

ernment analysis :

Laboratory of Provincial Government Analyst
Montreal, February 22nd, 1909.

I HEREBY CERTIFY that I have drawn by my own hand 
ten samples of the St. Lawrence Sugar Refining Co.’s 
Extra STANDARD GRANULATED SUGAR indiscrim­
inately taken from four lots of about 160 barrels each 
and six lots of about 460 bags each. I have analyzed 
same and find them uniformly to contain 99-99 IOO to IOO 
per cent, of pure cane sugar, with no impurities whatever. 

I Signed)
MILTON L MERSEY. M.Sc., LL.D.

Provincial Government Analyst.

The ST. LAWRENCE
Sugar Refining Company, Limited

Montres I

Sugars of this well known brand 
are put up in packages of a size 
convenient for family use.

Extra Granulated - Bags 20 lbs.
Paris Lumps - Boxes about 5 lbs.
Equal to, if not better than, any­
thing produced.
Ask your grocer for them and re­
fuse substitutes.

Manufactured by
The

Canada Sugar Refining Co.,
Limited

MONTREAL

Prince of Wales Pure Extracts
This brand of extracts we are prepared to back 
on every occasion. Give it to your exacting 
customers, and note how well pleased they will 
be. All flavors in 2 oz., 2£ oz. and 4 oz. bottles.

S. H. EWING & SONS- Montreal and Toronto
90
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“ FisK for Lenten Season ”
Barrels and h tit barrels Labradors 
Halt Barrels Sea Salmon 
Kegs Lake Salmon 
Kegs Lake Herring 
Kitts Maokerel 
Quintals Whole Cod
Cases and half eases Boned and Skinned Cod 
Cod Steak In every shape 
Specials In Salmon, Lobsters, Mackerel,

Sardines, etc,, etc.

See our travellers. They have some good things up their sleeve or

PHONE 596

BALFOUR, SMYE &. CO.
QUICK SHIPPERS

Wholesale Grocers, - - HAMILTON, ONT.

Thrift is the Basis of all Prosperity
Whether in a personal or national sense. It is the foundation of all 
opulence, even of the colossal fortunes we hear of in America,

Says Lord Rosebery, Britain’s Former Premier

Read what this great economic advocate has to say on a subject of 
such intense interest in these spendthrift and somwhat extravagant times

In Busy Man’s Magazine for March

ON SALE ON ALL NEWS STANDS 20 CENTS A COPY, $2.00 A YEAR

BUSY MAN’S MAGAZINE
MONTREAL TORONTO WINNIPEG

Those Who Wish to Rent or Hire
stores or departments, sell or buy businesses or stocks, place or acquire 
accounts, obtain competent help, connect with satisfactory positions or 
secure aid in starting new enterprises, should not fail to use the Want 
Advertisement Page of THE CANADIAN GROCER. It is the central office 
of the grocery, fruit, provision, canned goods and foodstuffs trade of Canada.

BRAND
SIGN OF PURITY

21
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Follow the Crowd!!
You make 

no mistake 

in buying

WHITE DOVE 
products .DOWN

manufacturer —, 
TREAL CANAD

Price Right 

Quality Right 

Order Right 

and you can 

Sell Right.

Manufactured by

W. P. DOWNEY
Montreal

Absolute Purity Guaranteed
in the

E. D. S. Brand
They are the standard of 

quality end merit
o\ Ptt

Jams & Jellies
They preserve the original 

flavor of the fruit

AGENTS
W. G. Patrick A Co., Toronto ; W. H. Dunn, Montreal ; Mason A 

Hickey, Winnipeg ; R. B. Colwell, Halifax, N. S. ;
J. Gibbs, Hamilton

22
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The Cart Before the Horse
\ (By A. B. Lever)

The calendar is all right in its place.

Its place, however, is not substitu­
tion for trade, magazine, or ordinary 
newspaper advertising.

The calendar as an advertising med­
ium is supplementary only to these.

Even the circular letter ranks higher 
in importance.

If, after the proper mediums have 
been judiciously provided for, there is 
money to spare for artistic calendars 

4 which are designed to please, not to
sell, well and good.

But don’t put the cart before the 
horse in advertising.

23
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CANNED GOODS
DO A NT r\ ’>

J O L L 1 L

We are now taking orders for Canned Vegetables and Fruits of the if Soleil ” 
Brand for the 190t) crop.

Our Travellers are now on the road with price lists. Do not give your orders before see­
ing them We have on hand a complete variety of all ** Soleil" Brand Canned 
Vegetables and Fruits, 1008 crop. We invite you to buy now all you need for your re­
quirements until the new crop is ready. We will sell you for immediate delivery or for 
shipment at the opening of navigation so that you may not miss a sale of these goods 
by being short of them.

We have the largest and best assorted stock of Teas in all lines of Japan, Siftings,
Fannings, Ceylon Green, Young Hyson, Gunpowders, and Black Teas,
and we are able to supply all the requirements of the trade.

We specially recommend the teas of “ Princess Louise ” and “Victoria” brands as un­
rivalled qualities for the money. We pay the freight on quantities of 200 lbs. or over in
assorted lots or otherwise. We defy any competition as to prices.

Special Bargains
Here are a few real bargains upon which we call the early attention of the trade— These 

fruits are in superb condition.
1907 Crop

100 Half cases Currants, uncleaned, in boxes weighing about 80 lbs. 
20 Barrels Currants, uncleaned, containing about 300 lbs. each.
50 Cases of Shelled Walnuts, containing about 55 lbs.
150 Cases of Loose Dates.

\

1908 Packing
“ V_____l------ --- " T500 Cases of Pink Salmon “ Keystone,” Tall tin.

160 Cases of Mixed Pickles, “Ozo,” 16 oz. bottles, 4 doz. to the case. 
100 Cases of Catsup “Ozo,” pint bottles, 2 doz to the case.

These goods are in the pink of condition and we offer them at exceptionally low
prices. Get our prices.

For all information, prices, etc., write, phone or wire at our expense.

Laporte, Martin & Co., Ltd.
Wholesale Groceries, Wines and Liquors

Montreal
24
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tY 25c. Package Teas
We are offering special values in Black, 
Green, Japan and Mixed Package Teas 
to retail at 25c, buyer’s name on labels.

If our travellers don’t call, write for 
samples and labels.

James Turner & Co., Limited

Hamilton and Amprior, Ont.

INDEX TO ADVERTISERS.
I bis index Is made up on Tuesday. The Insertion of the advertiser's name In this Index Is not 

ment, nor does he pay for It, but it Is placed here entirely for convenience of readers. V
have the index as complete as possible.
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Education to Consumers Included in the Advertising
Advertising is rapidly becoming an 

important part in the advancement of 
sales in a grocery store. Herewith are 
reproduced two advertisements from 
newspapers in Dartmouth, N.S., and 
Klora, Ont., showing to what advantage 
printer’s ink may he put in the arrange­
ment and effectiveness of advertisements.

The one is that of Forsyth, Jr., of 
Dartmouth, whose ads. are always in­
teresting and which always impart in­
formation beneficial to the housewife. 
The original ad. covered half a page of 
the newspaper and its general appear­
ance as will be observed from the re­
production is nest and attractive.

The educational value of an ad. should 
always appeal to the interested reader 
and that of Forsyth seems to he along 
the proper lines. For instance, when it 
is said of herring : “Fine, fat, New-

Important Points in Forsyth’s and 
Campbell's Ads., Which are Repro­
duced Here—Attractive Talks to the 
Readers the Feature of Former— 
Recipes in the Latter Highly Com­
mendable—Improvements Suggested.

feature, as it lends strength to the draw­
ing power.

Campbell’s Orange Ad.
The reproduction of the other adver­

tisement, which occupied a space 9 ins. 
by 6£ ins. in an Klora paper, also shows 
an ad. which should have brought good 
results. There are some particularly

One of the features of this ad. is tin 
introduction of the two recipes on how 
to make orange jelly and orange mai 
malade. These should be read with in 
terest hy every housewife who picks up 
the paper, and should necessarily mal-, 
her think of Campbell’s oranges. An 
other splendid idea is the education givei 
as to the different varieties of the or 
anges sold. The prices which follow 
would probably catch the eye mon 
rapidly were they printed in a little 
heavier type. The advertisement is ,, 
good one and its selling ability should 
have also been good.

Lowrey's Department Store.
Advertisements used by Clias. Low rex 

proprietor of a department store at St 
David’s, Ont., have also been received 
for criticism, but as they covered van 
ous lines of goods sold it was not eon

■®0'
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FORSYTH JR., The tnan who makes good his ads.

f>.midland herring, of good size, and cx- 
eellcnt flavor. Try soaking them and 
drying and broiling them. They are 
very tasty," it makes one feel like try­
ing them.

Again, “An oyster slew for supper on 
a cold night is something not to be de­
spised," should he a good drawing card 
for oysters. The other departments of 
the ad. ring with the same effective 
sound, and from a theoretic point of 
view the whole advertisement should be 
a good seller. The adding of the phrase 
at the liotlom of the page, “The man 
who makes good his ads.," is a good

good features about it which deserve 
close attention.

There arc one or two parts to it that 
might probably be omitted, but on the 
whole it seems to be a splendid adver­
tisement. For example, the question and 
assertion, “Did you ever hear an or­
ange ? Listen ! hear about them now," 
while not at all objectionable, does not 
appear in theory to have a great deal 
of interest to the reader. Also in the 
latter part of the ad. the words, “Who 
says so ? Campbell’s,” and, “Who will 
sav so ? Everybody,” might also be 
eliminated without losing much of the 
effect.

sidcred advisable to have them repi. 
ituced. They possess a bright appeal 
ance, being nicely illustrated and at 
tractive. The prices in the grocery an. 
crockery departments arc plainly show : 
so as to catch the eye. Probably sone 
short educative talks about each of tin 
articles advertised might prove of a lit 
tie more benefit. The talk given at tie 
top of one of them is interesting.

The Canadian Grocer invites its read 
ers to send in samples of their advci 
ti.sements used and it will be the duty 
of the ad. critic to tell how, in his opili 
ion, they may be improved.

■■
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development of Refrigerators in Grocery Trade

Essential to the Grocer Carrying Food Stuffs Who Wishes to 
Be Abreast With the Times—Perfection Seems to Have Been 
Secured—Results of Cold Storage Examinations.

In view of the ever increasing de­
uil of the public for a greater var-

- and a larger volume of perishable 
.ods the refrigerator has become an 
-ointe necessity to every store which 
, l ies food stuffs. The value of ample 
id storage facilities cannot be too 
i.iiigly urged. In many cases the 

mount of stock which perishes every
,i r for want of refrigeration is suffi- 

. nt to buy the plant many times over.
h. any case it is essential to keep goods 

a fresh condition even though there 
no chance of them deteriorating he­

mic. sale.
In the days before the modern refrig- 
ator was developed a cold cellar was 

only place available but it is for 
, my reasons inadequate for the pur-

i. .scs. At first when refrigerators be- 
in to make their appearance in the 

mailer towns they were useless on ae- 
mit of no general ice delivery. Those 
ho were progressive, however, soon

• ' n ame this difficulty, by putting up 
lor themselves. It was not long 

i h.ugh before someone saw a little 
ur\ in an ice delivery and now they 

m an integral part of the economic 
i:ii of the smallest villages. In this 

n a difficult v which largely precluded 
ni. use of refrigerators has disappeared 

I they are a part of every well or- 
leied store.

Perfection Secured.
''.une of the latest models are about

- perfect as human ingenuity can 
mike them. The chief point id' a good
iiigcrator seems to lie accessibility 

.ml in this respect they have gone far. 
sanitary have they become that one 

lib'll is not absolutely so has only a 
acre ehanee among its competitors.
\ not her salient feature is the impos- 

i.diiv of anything becoming contam 
ited even in ease the ice used is int- 

11 e. The development of the refriger 
" luts been so rapid and has now 
"hed such perfection that it is an 
solute necessity to every up-to-date 
.eer. The heat of our Canadian sum- 
1 makes it absolutely necessary that 

me cool place be provided for butter, 
"d. tish, eggs, milk, etc., and the re­
gulator handilv fills the bill. It’s 
. lias become widespread and is con- 

■ nuing so.
Revolution to the Trade.

A liât cold storage equipment has 
1 f‘"' the shipment of goods by rail

'I steamship, the refrigerator has 
ne for the grocer. The introduction 
Ibis valuable assistant into the store 

proven practically a revolution in 
trade during the past couple of de- des.

Mu opus to this question the report 
' 1,10 Uurcau of Chemistry of the If. S.
part ment of Agriculture, on the ef- 

.1 , °* ('°ld storage upon eggs and 
'"Kens will be interesting. It shows 
u long these commodities can be held 

it bout much deterioriation.
Eggs Change Rapidly.

I lie general conclusions given arc that 
lit storage for one year show a 10

per cent. loss of weight, largely in 
water from the white. Eggs after stor­
age for 10.5 months lose the'ir power of 
cohesion, and emit a characteristic 
musty odor a few hours after opening. 
The work also indicates that the eggs 
begin to deteriorate considerably after 
the first three months of storage. In 
fact, at the end of six or eight months, 
it is stated, “there is an entire change 
in the character of the eggs, the yolk

fowls were subjected to a microscopic 
examination before being cooked. When 
the chickens had been in storage for H.5 
months, the verdict was that both ex­
ternally and internally the undrawn 
bird was better in odor and appearance 
than the drawn cold-storage bird. After 
15.5 months of cold storage the tin- 
drawn bird again presented a better ap 
pearanee generally than the drawn one, 
both internally and externally. The 
flesh of the two fowls was somewhat 
discolored, but the odor was not had. 
The liver, the lungs, and the muscle tis 
sue were all in better condition in the 
undrawit chicken. On January! 23rd. 
1IIU8, when the chickens had been in 
cold storage for 18.5 months, they were 
again examined. There was practically 
no disagreement as to the inferiority of

IV G E S
An tflange is a delicious species of Fruit- appreciated by Four out of the Five souses

SEEING. TOUCHING. SMELLING. TASTING.
Did you ever hear an Orange ?

LISTEN 1 HEAR ABOUT THEM NOW
Valencia Oiauges come from Spain. Camhbell’» sell 2 dozen for 25c.
Mexican Oranges eoiue from Mexico, are lighter in color, milder in flavor. 2 thus. 25c 
Bitter Oranges come from Italy, are solely for marmalade. Camiuki.i. s sell 30c dozen
Navel ( 1 ranges come from California—science has aided nature and produced a hybrid 

fruit that is seedless. Navel Oranges are sweetest of all. Cami hell’* sell 25c doz.
Campbell's sell Jumbo Navels 10c dozen.

MTCAMl'HKLL’S MAKE A SPECIALTY OF OltANOES

Proved TWO RECIPES T esled

ORANUE JELLY -li
a Inisin, squeeze over it lit* 
one It mon and put into a p 
MiK'ir. tin» whites of two ■■■„ 
mid a pint anti a half of lit 
gelatine : let the mixture 1 
the jelly hag ; pour into a i 
in void water.

ate rin l of an orange into 
juice of five oranges and 

in with six ounces of loaf 
whip lightly together.

I water and one ounce of 
oil up, then pass through 
multi that has been soaked

Take seeds out of all, put seeds in separate dish, cover 
wilh cold water and let stand over night, then boil 
for ten minutes, strain and put in with oranges. 
Quarter oranges and put through mincer, quarter 
lemons anti put in with oranges. (Do not mince 
lemons) Then atld one quart of cold water to one 
pound of fruit. Let all stand over night. Then let 
noil two hours. Let cool anti squeeze out lemon peel. 
To every font pounds of juice add five pounds white 
sugar. Heat before «titling sugar. Then hod half an 
hour and pour into glasses.

JRANC1E MARMALADE - Half dozen sweet 
or inges, half dozen hitter oranges, half dozen lemons.

DEMONSTRATION
YOUNG'S make the best Jelly Powder in the world. Who says so ? Campbell's.

Campbell's invite every lady in Elora aud vicinity to visit this store on Monday 
22nd, Tuesday 23rd and Wednesday 24th February. Miss Wilson will demonstrate the 
superior qualities of Young’s Jellies ami Cake Icings. Come ami lunch with us. Bring 
your friends. After 24th February, 1909, Young’s Jellies will be the best in the world. 

Who will say so? EVERYBODY

Campbell’s Cash Counters
Elora, February Hit h, 1009,

and white having blended so that it 
was necessary to examine the total egg 
rather than its constituent layers.’’

Drawn Versus Undrawn.
The much-discussed question of whe­

ther drawn or undrawn poultry for cold 
storage has interesting light thrown 
on it in the report which, discussing 
chickens, says, besides the table tests,

Established 1878

the undrawn bird in this test, both the 
internal and external appearance, and 
also the odor, showing clear evidences 
of degeneration. The conclusion drawn 
from the examination of the uncooked 
chicken is that after 12 or 15 months 
of cold storage the undrawn chicken ap­
pears better than the drawn, while af­
ter 18 months in storage the undrawn 
chicken is in the worse condition of 
the two in every respect.

I
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Breakfast Food Window of Immense Proportions

Grocers Have Splendid Opportunities in Making Artistic Dis­
plays—Fifteen Thousand Cartons Used in Window Illustration. .

In the dressing of windows grocers 
have a splendid article to work with 
when it comes to breakfast foods in 
cartons. The display can certainly be 
made an artistic one, and the more

splendid example of what can he done 
in the way of breakfast food display. 
The article shown is “Force” and the 
window is one that appeared in the gro­
cery department of (limel Bros., Phil-

L'ompany in their advertising can; 
paign.

The display consists of four larg 
arches—as shown in the picture—an 
the number of cartons used in the coi 
struction of the columns is about 15 
000. The distance between the column 
is 28 feet and the center of the arch i 
22 feet above the floor, which will gi-. 
readers a small idea of the size of tin 
mammoth grocery department, whic, 
by the way, is located on the groun 
floor of their Philadelphia store.
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A Window Display V'scd in Philadelphia, Pa., Showing What Can be Accomplished in the Use of Breakfast Food
Cartons.

love the window dresser has for the 
observation of the beautiful, the more 
artistic will be the display.

The illustration on this page is a

adelphia, Pa. This display has been 
commented on as one of the finest cereal 
displays ever constructed. It is one of 
the methods being adopted by the H-O.
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Almost any of the breakfast fo- I- 
could be handled in a similar man1 i 
and could be used as a splendid ad. 
tisement for any grocer.
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I he Method of Advertising Chiclets in Canada
Several Thousands of Dollars Spent With Good Results— 
Factory Facilities Had to be Enlarged After the First Year 
—Street Car and Billboard Campaign.

By Paul Lewis, in Printers' Ink. 
i bidets is a peculiarly appropriate 
Ijject tor this particular issue of 
inters’ Ink because this popular 
.-wing gum is one of the most-ad ver­
ni products in Canada at this time 
.1 the advertising is conlined wholly 
ears and billboards. A Chiclets card 
lo be seen in every street car in the 

i minion, and boards are used where- 
,i there is a bill-posting service. A 
a factory has been erected in To- 
nto recently to supply the fast-in- 
. using business.
According to Mayer tiwaab, dr., sec- 
i ary and general manager of Frank 

l Fleer Co., Inc., makers of Chic lets, 
,i> factory represents the difference be­

en what advertising and ( hiclcts 
; outlier were expected to do a.id wnat 

.. y really did.
When the then new candy-coated gt m 

first introduced into Canada 
ni years ago, a fair-sized factory, 
miilcied large enough to supply all 

: mauds for many years, was erected. 
i it hin a year it was running to capae- 

Another year brought the necessity 
enlarged facilities and a new factory 

.is planned. This structure, one of 
most thoroughly equipped chewing 

mu factories in the world, was com- 
n led last fall.

I’iie first year's advertising, alter a 
mum of distribution had been per­
med, was strictly a newspaper cam- 
.ngii, chiefly centered in the larger
■ I ics. Several thousands of dollars

■ i e spent in the newspapers and good 
alts were realized. For the follow-

>car it was resolved to lay aside 
newspapers temporarily and go out- 

oi s. Two and four-sheet posters and 
me paint work were used and board 
ice was taken in every town in Can- 
i where a regular service was to be 

• id. Response to this campaign was 
immediate and returns so great that 

i iclets have remained on the bill- 
ids of Canada for the last three 

ns and are likely to stay there for 
■me time to come, though newspapers 
II, of course, still be used.

I .ast year the outdoor display cam- 
mil was extended to street cars mid

and we consider both very valuable in 
promoting Chiclets.”

The poster and card work for Chiclets 
has been of exceptionally high grade. 
From the very lirst it has been the 
care of Mr. Swaab to emphasize daint­
iness and tastefulne-s in the advertis­
ing of this product. No art work which 
could even suggest coarseness or vul­
garity has been accepted. Chiclets are 
a chewing gum in a dainty form which 
makes them a sort of confection, and 
they are bought largely by a class of 
persons who would never be associated 
with gum-chewing. The packages are 
most inviting. Une of these is the only 
twenty-live cent packet of chewing gum 
on the market. Large boxes, in vyhieh 
bulk goods are displayed by the retailer 
having inner lids of glass to protect 
the contents from dust and germs and 
smail green bugs in the store go with 
each box. Such features have been 
rightly considered as a part of the ad­
vertising.

The finickiness which characterizes 
posters and car cards includes of course 
all the store display cards and signs 
which are furnished to retailers in gieat 
numbers. No art talent is too good to 
make ( 'hielets display cards.

Words for the copy are chosen just as 
carefully as the pictures. This descrip­
tion : “The dainty pearl-gray, mint- 
covered, candy-coated Chewing (Jim,” 
and the slogan, “Really deli M i d." 
are employed in all the advertising— 
newspaper, street car and billboard. 
They come pretty near to telling the 
whole story and little else is needed. 
The chief talking-point, when any is 
used, is the value of Chiclets as in aid 
to digestion and breath-sweetener. 
About fifty per cent, of the ads ised m 
the Province of Quebec appear in the 
French language, by the way.

All the distribution is through job­
bers—the company does not sell to re­
tailers.

In the United States, the present ad­
vertising of Chiclets consists of some 
street car work in Brooklyn, Philadel­

phia and St. Louis territory. A cam­
paign of large proportions will be 
started in April, involving the use of 
thirty-live monthly magazines and eight 
weeklies, newspapers, street cars and 
bill-boards in all sections of the coun­
try. The magazine appropriation will 
be duplicated in the newspapers and an 
amount equal to double this sum will 
be spent on car cards and billboards. 
The magazine copy will vary from quar­
ter to full pages. The business will be 
placed by Arnold & Dyer, Philadelphia.

This campaign is designed wholly to 
stimulate consumption and not to open 
up new territory, as the country is 
thoroughly covered by the system of 
distribution. The United States trade 
is supplied from the Fleer & Co. fac­
tory in Philadelphia, which is the larg­
est chewing gum factory in the world.

8 AND 9 CENT DUTY ON TEA.
Just before going to press it was an­

nounced that the duty on tea as recom­
mended by the Ways and Means Com­
mittee of the U.S., will be 8 cents com­
ing direct from the country in which it 
is produced, and 9 cents coming through 
another country. This, of course, lias 
yet to pass Congress. (!. Larkin, of the 
Salada Tea Co., states that if this goes 
through, it simply means an advance of 
19 cents to consumers.

PERSONAL NOTES.
D. Greig, representing If. MacDuugall 

& Sons, Glasgow, is calling upon the 
Canadian trade.

F. E. Parry, the province of Quebec 
representative of Comfort Soap, was 
in Toronto this week.

.las. Ryan of Ryan Bros., commis­
sion merchants, Winnipeg, went west 
last week on a month’s business trip.

Win. Colville, northern and western 
Ontario traveler for Comfort Soap, has 
been ill for a few weeks with a severe 
attack of la grippe. He is now rapidly 
recovering.

Bert. Robertson, of Geo. Robertson 
& Sons, Kingston, accompanied by his 
wife, sails from New York to-morrow 
for Bermuda, where he is going on a 
health and pleasure trip.

v, as mentioned before, every car in 
* inula carries a Chiclet card, 
dr. Swaab was asked which, in his 
uiion, had proven most valuable, 
wspapers, billboards or car cards. 
That is impossible to say,” he re­

ed- “The newspapers did their work 
i introduction and did it most satis- 

1 torily. Without the newspapers, 1 do 
■ I believe we could have gained our 
"timid in the larger cities, notably 
"onto and Montreal.
lint for the continued campaign, we 

ne found that on this particular pro­
fit ion, in Canada, the cars and bill- 
nils are somewhat more effective 
in newspapers at less cost, for a Io­

dized campaign outside of large cities.
Between the cars and the hoards.

1 1 "ursc it is impossible to distinguish 
the matter of results. They are eo- 

"dinate branches of outdoor publicity

How to Hire, Train and Supervise Salesmen
By a $72,000 a Year Man

This article will appear in the April issue of the Busy Man’s 
Magazine, and is written by Mr. Hugh Chalmers, of the Chalmcrs- 
Detroit Motor Co. When he was with the National Cash Register 
Co., he received a salary of $72,900 a year, and was then considered 
underpaid.

The sales department of a business is undoubtedly one of the 
most important and Mr. Chalmers, who is recognized as the great­
est sales manger on the Continent, brings out the successful sales 
methods he has adopted.

Do not miss this ! It contains information which may be the 
means of bringing you thousands of dollars in the future.

You should have a copy of the Busy Man’s Magazine every 
month, as it contains the most up-to-date and instructive articles 
appearing in the leading publications of the world.
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RATHER PRESUMPTUOUS.
Jt was rallier presumptuous u£ E. M. 

Trowel'll, secretary of llie Retail Mer­
chants: Association, to appear before a 
committee of • the Ontario Jjegislaturc 
<m Tnesilay and oppose Phillip H. 
liowyir’s amendment to the Pharmacy 
Act.

It is quite true that the Retail Drug- 
gists’ Association is one of the affiliat­
ed organizations of the Retail Mer­
chants’ Association, and is opposed to 
ihe amendment, hut as the membership 
of the latter association is largely com­
posed of retail merchants who are ad­
versely affected by the act passed by 
ilie Legislature last year, it would have 
been much better and much more in the 
interests of his general association if 
Mr. Trowern had not obtruded himself 
upon the committee when the amend­
ments were under consideration, and the 
rebuke he received from the members of 
i In- committee who are also merchants 
was In no means undeserved.

When the Legislature last year allow­
ed to slip through at the instigation of 
tin- druggists a provision which pre- 
vcnled general merchants selling liarm- 
lcss medicines it certainly went beyond 
its province, and Mr. Trowern must 
I ..,w this as well a> anybody else.

A general merchant is just as com- 
petent to sell patent medicines in pack­
age form as vi druggist, and if general 
merchants are prevented from handling 
them they can he just as easily obtain­
ed. without question, and in just as dan­
gerous form from a druggist as from the 
ordinary general merchant.

Tt is to be hoped that the Legislature 
will adopt Mr. Bowyer’s amendment.

Could there be a better illustration of 
the necessity of separate organizations 
for the different lines of trade than Mr. 
Trowern’s unwise, though perhaps un­
intentional, action on T uesday last Ÿ

BUSINESS MEN, NOT PARTIZANS, 
WANTED.

With the transference of the man who 
is now at I.eeds to Shanghai, there 
will he two vacancies in the Canadian 
Commercial Agency service in (treat 
Britain. The other vacancy is at Bir­
mingham.

it is to be hoped that in tilling these 
positions none hut experienced business 
men will be appointed. While there aie 
some good men on the staff of the Can­
adian Commercial Agency service, it is 
on the whole weak. Little else could be 
expected as most of the men have been 
appointed, not on account of their busi­
ness ability, but on account of service 
to party.

Efficient service can no more be ex­
pected from the ward type of politi­
cians, than can grapes he gathered 
from thorns or figs from thistles.

Some of the commercial agents arc 
the laughing stock of the business men 
among whom they are located, and it 
is not to be wondered at that such or­
ganizations as the Canadian Manufac­
turers’ Association should exert them­
selves in trying to improve the service 

This service costs the country over 
$50,0(10 a year, and the business men 
would not begrudge a much larger sum 
provided adequate service was given. 
What is wanted is good service. This 
we are not on the whole getting at pre­
sent.

By comparing the consular reports 
which are sent out by the United States 
Government at Washington with the 
weekly reports of the Canadian com­
mercial agents the weakness of our re­
ports is painfully obvious.

BRIGHT PROSPECTS.
In an endeavor to determine the opin­

ions of some of the large manufacturers 
in the grocery line as to business pros­
pects for i lie coming year, The Grocer in­
terviewed a number of them during the 
week. The manufacturers at least are 
all unanimous that the year ISO!) will 
bring lliai revival of trade which wc 
looked for last summer after the year 
of depression before. Trade is brighten­
ing up, they claim, and good limes are 
anticipated.

The proprietor of a large Toronto mill­
ing concern was one of those interview­
ed. The farmers, lie said, had good 
crops last year and they are now get­
ting the top prices for their products so 
that there is plenty of money in the 
country. Flour is in good demand and
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with the opening of navigation, accon 
panied by lower transportation rates, tIt. 
demand will be increased.

A manufacturer of a breakfast fooit 
viewed the situation similarly. In fac 
the business he represented had nevi 
been slack during the depressing time 
Not being a luxury there was always 
demand, but he believed the prospec 
for the coming year would be partieuhi 
ly bright. This feeling of optimism 
in the air and everything points to mm 
better limes than xve have had durii 
the past couple of years.

FAILURES FOLLOW FAST.
Almost within a week of each oil,, 

i he failures of two companies injurio 
io the business of the retail trade w, 
announced. These were the Toronto < 
.iperative Equitable Society and the h 
minion Co-operative Association, both 
which, although entirely separate «. 
eerus, were operated along similar lii

The Canadian Grocer has ahv.i 
taken a stand against the Dominion ■ 
operative Association and on several 
casions we have opposed and exposed 
tactics as our readers are aware. V, 
have urged the retail trade to be oil 
lookout for the establishment of - 
concerns and the advice has proven |, 
(itable. These two companies h 
proven failures and the money of 
shareholders lias practically all l> 
lost. Their stores are closed, so far - 
they are concerned, and their stockl, 
ers who were to get “ cheaper goods ’ " 
make “six per cent on their money 
vested,” are out of pocket and hav. 
purchase thair provisions elsewhere.

WILL PROVISION PRICES 
DECLINE?

If present indications count for n 
and if the opinions of packers and y 
men expressed in their interviews in i - 
number of The Grocer are worth 
thing at all, then the answer to 
above query is that prices will not r. 
down in the near future.

Grain men and those conversant v 
the conditions of this country’s, and 
world’s food products aver thal wi 
l he present prices of wheat, oats, Inn 
corn and peas are unduly inflated 
outrageously high when compared 
t he average of the past twenty > •
» here does not appear to be any pi 
pect of relief. True, there is a sni| 
of corn in the United States amoun; 
to $85,000,000, but Argentine went b, 
tlie average last year, and both exp 
and home consumption are rapidly p 
ing down this huge visible supply, 
will he August before another ham • 
is garnered.

Oats are being imported into the 1 > 
from Canada and South America, a :
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.se slockmen unable and unwilling to 
1,,,1’t, pay the duty, and the consequent 

price must perforce turn to some 
n feed. Corn seems to be the readi- 

<il»tailiable. Corn is about 5 cents 
., r than at this time a year ago, and 
!e> scents to be the most reasonable 

mi. All the others command too high 
price to feed to cattle; This was also 

condition last year when many
... . in Ontario slaughtered their

1,. because they could not afford to 
the high price for feed.

I “i i.vision men say supplies—both 
ilie and hogs—are short, and just now 

\ are paying top-most prices to 
lul l's for their animals. This, taken 
■consideration with the fact that 
. ,i is so very high, leads them to be- 

that it will be some lime before 
,1 and provisions come to a lower 

,.11,'c level—and the argument appears 
h. a good one.

THE HANDLING OF FISH.
I'ticre are at the present time a large 
oilier of grocers in Canada who deal 
iIn-'fish trade and who find it protit- 

There are also some who find that 
Hr business has not been what they de­
ed and expected, and it is up to them 
determine the reason why.
V will be observed in the news col­
or. of this week’s issue, the views of 
res of retail grocers throughout On- 

i are presented by a number of our 
i respondents and a perusal of their 
|n l ienees in carrying lines of fish will 
.vt uf much interest, and, we hope, of 
Hit to our readers.

h is shown that where a little special 
• i, and attention is exercised, the liand- 

of fish lias proven profitable. It is 
■cognized fact that the consumption 

fish has rapidly increased in Canada 
ling the past twenty years, and that 

industry is an important one for the 
11 minion.

to the correspondence from Si.
' nharines it will be seen that a store 

re gave some special attention to the 
filing and displaying of fish by means 
i galvanized pan installed in the win- 

The manager states that the gross 
ni amounts to from twenty-five to 
ty-five per cent. Also in the corre- 
ndeuco from other places grocers 

niiun that where care is shown they 
e profits. On the contrary where a 
,chant does not attempt to advance 
' îles or display his products he must 
osarily have little demand for them. 
- phase of the situation is well ex- 
plified in the correspondence from 

1 in ie, where a merchant once purchased 
■ kegs of pickled fish, put them in his 
ai' and went down for them on de­
mi. No person could possibly make 

" Profit while doing business in such a 
i .inner.

TAKE STOCK OF YOURSELF.
The reason that some men do not suc­

ceed in business is simply because they 
do not deserve success. They are so 
intent on chasing the almighty dollar 
that they never lake time to indulge 
in a little self examination. They may 
be very particular about talking stock 
of their goods and chattels every year 
to find where they stand financially, but 
it never dawns on many of them to make 
use of a few minutes in taking stock of 
themselves. And what tines inning stock 
of one’s self mean 1 Broadly inter­
preted it is an effort to see yourself as 
others do. More specifically defined it 
means, are you strictly honest ! Honesty 
is a comprehensive term and implies 
more than simply paying your debts 
and meeting promptly monetary obliga­
tions. The majority of men do that 
but, are they honest with themselves, 
their conscience, and their convictions ! 
Too many make promises rashly,
thoughtlessly- which they evidently do 
not intend to fulfill. They will promise 
to give a traveler an order the next 
time that lie calls. They will tell a 
customer that a certain line of goods 
is equally as valuable as the brand call­
ed for. They will inform a housewife 
that they are ‘•just out of a particular 
thing but that they expect a fresh ar­
rival in to-day without fail,” and last­
ly, but perhaps the worst and most an­
noying of all, they will solemnly agree 
to have a job completed by a specific 
date, or to have goods delivered in time 
for dinner or tea, knowing full well 
that their delivery outfit cannot pos­
sibly get around to the house within the 
time mentioned. They regard all this 
as clever, diplomatic or “part of tin 
business” as one merchant recently put 
it. They may think that such subter­
fuges retain custom, but they are very 
much in error. There is nothing which 
will in the end drive patronage away 
more effectually than failing to perform 
what was promised. The non-arrival 
of butter, sugar, or meats, etc., in time 
for dinner or tea is enough to set tin 
temper of the best nalured housewife 
nil edge, and her order being placed she 
cannot always readily cancel it or she 
would.

A Hamilton woman has, in a measure, 
brought her delinquent grocer to time 
by saying ‘‘I will take the goods C.O.I). 
providing they reach my house by 11 
a.m.” If the delivery is later than tla­
bour stipulated she positively refuses 
acceptance. The plan has worked admir­
ably.

The faults and short-comings, the 
trials and perplexities, spoken of " so 
freely in business, are not all on the 
outside of the counter. The reason why 
some merchants do not succeed is be­
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cause they do not merit success and a 
few of the causes are those already re­
ferred to. The public is not as gullible 
as it may at times appear. The memory 
of a disappointed customer is not as 
short as many imagine, while patience 
at times ceases to be a virtue.

THE OLD BEFORE THE NEW.
It is a lamentable fact that in the run 

lug of a grocery store a great deal of 
waste is incurred just because the gro­
cer neglects to sell off the older goods 
In fore he begins oil his stock of new. 
A system Inis been adopted by certain 
manufacturers and packers whereby 
they make it compulsory upon tlie whole­
saler and lvtaih r who handle their goods 
I i dispose of all their old goods before 
they start the new. Their idea is a good 
one and is a benefit not only to them­
selves but to the others who handle their 
products.

When such a system is carried out the 
manufacturer and packer know that 
their goods are received into the homes 
ut the consumer in a comparatively fresh 
condition and if such is the ease they 
create a demand from that consumer 
again. The manufacturer, the jobber 
and the retailer all reap the benefits.

If this plan is adhered to by tin- job 
her and retailer a great many losses and 
complaints will In- avoided. The stocks 
should be carefully looked after. When 
they arc low they should he replenished 
and care exercised in the proper piling 
on the shelves so that the older goods 
will lie sold before the new are touched.

This system has been adopted by the 
Salada Tea Company, which marks the 
date of packing on every package. K. 
\V. flillelt Company absolutely insists 
upon jobbers and retailers selling old 
goods before the new. They have men 
who visit tlie warehouses to sue whet br­
ibe stocks are old or not. This has been 
the case in conneciion with their yeas 
fur several years.

The shorter ihc lime between ihc piv 
paraiinn of nn si goods for market and 
ihc sale for consumption, the belter will 
;; lie f.-r everybody concerned.

BUSINESS MAXIMS.
By I’lato, .Tr.

Courage with caution is essential in 
business as well as in warfare.

The lucky man is he who grasps op 
portunitics when they come to- him.

The rut which business men fall into 
becomes deeper and more difficult to 
get out of the longer it is followed.

lie who reads a good trade news­
paper possesses a guide which will keep 
him from falling into ruinous ruts.

He who is satisfied with the “good 
enough” way of doing things is just 
bad enough to prevent his securing 
high marks in the world of commerce.
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Honesty and Fair Dealing Wins Him Success
John Goos, in Business Only T wo Years, and Has Now a Well- 
Appointed Grocery Store—Making a Success in the Trade by 
His Methods of Doing Business.

Among the groceis who have made 
successes in a comparatively short per­
iod of time is John Goos, Walkerton, 
Ont. An interior view of Mr. Goos' 
store appears here and when if is con­
sidered that lie has only been in < 'anada 
for seven years and that he just began 
business for himself in .March, KMJ7, he 
has certainly been a successful mer­
chant.

Seven years ago Mr. Goos came 
across the Atlantic from Germany to 
follow his fortune in this country. 
Readers of the Grocer will recollect his 
success as a window-dresser when a few 
years ago he captured first prize in the 
display contest, in the month of March, 
l!lb7, he purchased the stock of J. W. 
McIntyre, of Walkerton, and in Febru­
ary, l!)Uh, he bought the business of N. 
Crawford, combining the two into the 
present one. He began without a cent 
of his own money and to hone.-t and 
fair dealing with his patrons he attri­
butes his success.

A glimpse at the illustration on this 
page immediately indicates cleanliness, 
an essential to the good management of

any grocery store. It is roomy, but 
nevertheless is well stocked and in gen­
eral appearance is certainly inviting.

HINTS TO BUYERS.
It is advisable to order now your 

canned goods of the coming 1000 crop, 
in order to gel the best prices and a 
choice from the most select output. Re­
plenish your stock of “Soleil Brand” 
Canned -Vegetables and Fruits. Laporte, 
Martin Co., Limited, have Iheir travel­

ers on the road taking orders both for 
the present needs and the new crop. 
The assortment of teas this firm car­
ries, especially the “Princess Louise” 
and “Victoria” Brands, are unrivalled 
qualities for the money. They also of- 
I’-r special bargins in Currants, Shelled 
Walnuts, Loose Hates, all in the pink of 
condition. Get I heir prices also on Pink 
Salmon, Keystone Brand and Ozo Cat­
sup or Pickles. It will pay you.—Advt.

THAT PHARMACY ACT.

Philip Bowyer, M. P. P., Proposes 
Amendment to Allow Storekeepers 

to Sell Harmless Household 
Medicines.

The proposed amendment to the 
Pharmacy Art to assist country mer­
chants, introduced by Philip H. Bow­
yer, M.P.P., came before the Municipal 
Committee of the Ontario Legislature 
on Tuesday morning, March Kith, with

the result that the question was left 
in the hands of a sub-committee to deal 
with. The amendment proposes to al­
low country storekeepers to keep for 
sale certain harmless household drugs 
and remedies now prohibited by the 
Pharmacy Act.

Mr. Bowyer repeated his argument 
made in the House some days ago, as 
to the hardships caused farmers 
through the prohibition of the sale of 
things required in everyday use on the 
farm, and in the home. Mr. Bowyer 
wanted such things as turpentine, ep­
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som salts, cream of tartar, senna, 
alum, borax, castor oil, sulphur, gly 
cerine, etc.

G. E. Gibbard, president of the Phai 
maceutical Association, referred to the 
danger that might occur from indis 
criminate selling of certain drugs. He 
produced figures to show the numbei 
of deaths due to poisoning in Great 
Britain through indiscriminate selling 
He did not wish favoritism for tin 
druggists, he said, and he had not beei, 
lobbying.

“Well, have you any suggestions to 
make 1” interjected W. J. Hanna. 
“The prosecutions in Kent made the re 
cent amendment look unreasonable 
Without unnecessary talk, tell us what 
your suggestion is.”

Mr. Gifford submitted as his opinion 
that schedule “A” of the l’harmaev 
Act, which contains the list of sehc 
doled poisons yhicli nobody but a drug 
gist may sell, might be enlarged, bui 
objected to the free sale of quinine 
which he said, was frequently used ini 
properly.

“You shouldn’t have said that. 
Everybody will want it now,” said Mr. 
Studholme.

“All 1 want is to allow a man to go 
to a country store and buy five cents 
worth of quinine or cascara or castoi 
oil, if he wants it. He knows whul 
he wants,” said Mr. Bowyer.

“Yes, but the storekeeper doesn’t,” 
protested H. Watters, a vice-president 
of the College of Pharmacy. “How 
many country storekeepers know that 
cascara should never he administered 
before two years of age < That’s tin 
point I want to make. The seller is 
ignorant of the stuff he sells.

“As coming from the other part of 
Kent from my friend Bowyer where 
these malicious prosecutions were made 
1 may say that if Mr. Bowyer hail 
flooded the country with misleading 
pamphlets like Mr. Gibbard did, tin 
country merchants would have been 
down here in such numbers that tin 
Parliament Buildings would not huvi 
held them. We want this amendment 
very badly.”

The meeting got very hot over tin 
question, and Mr. Hanna’s suggestion 
that a sub-committee be formed went 
to a tie vote, which was broken bj 
Mr. Hanna himself.

The sub-committee is to be composed 
of Daly, McKay, Bowyer, Maediarmid 
and Nieol, and will meet représenta 
lives of the College of Pharmacy, and 
try to strike an agreement.

TRADE NOTES.
.1. E. Fissette has opened a genera: 

grocery store in Cayuga.
David Rush has purchased the gro­

cery business of John T. I.amonby, 
Wingham, Ont.

It is stated that the sugar consump 
tion of the United States is increasing 
at the rate of 50 per cent, in every 
ten years.

A new building is being erected in 
Macleod, Alta., for the soap company 
recently formed there. All grades ot 
soap will be manufactured.

The sale of brandy chocolates is not 
lawful over the confectionery counter 
according to Provincial License In­
spector Ayearst, but he states they 
can be sold by hotel keepers over the 
bar and only to adults.

An Interior View of John Goos' Grocery Store, Walkerton, Ont., after two
Years in the Business.
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alk of Burning Its Coffee Arises in Brazil

Suggestion That 20 Per Cent. Additional Duty Be Paid With 
Coffee Which is to be Destroyed in Order to Make the Tax 
Least Burdensome—The Problem of Restricting Shipments to 
9,000,000 Bags.

Xevv York, March 17.—There is con- 
Icrable speculation here as to whether 
not the Sao Paulo law in Brazil re­

nding shipments of the berry to 9,- 
ii),000 bags for the year ending June

■ I 1909, will prove effective. So far
the payment of the ordinary export 

x is concerned, the full 9,000,000 bags 
i tve now been arranged for and will 

due course come forward. But the 
interesting question is whether means 

ill not be found to bring forward fur­
ther supplies with or without the pay­

ent of the additional tax of 20 per 
• at. that the Sao Paulo law imposes af­
ter the 9,000,000 hag limit has been 
11ached.

I lie 20 p. c. ad valorem is upon the 
export price at Santos and not upon the 

a rehouse price in New York, which is 
Hie basis of New York Coffee Exchange 
transactions. There has already been 
a sharp decline in New York prices from 
the pinnacle reached under the stimulus 
of duty talk, so that, it is argued, the 
additional 20 per cent, tax would not 
necessarily prove prohibitive.

Mail advices received yesterday from 
lirazil, however, indicate quite a general 
determination to fight the law, even go­
ing so far as to pay the extra tax hv a 
payment in “kind”—viz. in low grade 
coffee to be destroyed. This is a plan 
that is quite frequently talked of in 
lirazil. Incidentally, it would bear
rather severely upon the big roasters
"hose package coffee comprises low
rades and who will not improve their 
rades , even when they can purchase 

i vtter grades at the same cost as the 
poor grades. Their policy in this respect 

that if they should improve their 
rades they would be compelled to main- 

i .in. the improvement when normal re­
liions existed between the low and

aner grades.
A Sao Paulo correspondent descrines 

i he situation under date of Feb. 8 as 
dlows :
“There remained 'still to be shipped

■ n Saturday morning 1,116,823 bags.
; We hear that the Sao Paulo coffee 
nipped via Rio is not going to be count- 
d.) The stock on hand is $1,139,479

nags, so that almost every bag of cof­
ee in existence here would be required 
i till the 0,000,000 complement. This, 

however, is impossible, as a large par­
entage of the stock in hand consists of
■ ffees unsuitable for shipment in their 
resent state (low and lowest qualities). 

. nother quantity, about 50,000 bags, is 
eld under special agreement; in short, 
e estimate the whole quantity thus 
vailable at 250,000 hags, which would 
•ivc to be supplied from the interior, 
"d as selections there are poor, as far

quality goes, probably double that 
.uantity will be required to give shippers 
lie necessary stuff to fill the 9,000,000

bags open for export, and that would 
carry us far into the month of March. 
Besides, the putting on board is going 
on very slowly, because the coffee car­
riers have now claimed day’s wages, 
and do as little as they possibly can 
for that amount saying quite rightly, 
‘the more coffee we carry the sooner we 
shall be out of a job. ’ Thus Government 
interference with economical and com­
mercial matters brings its influence to 
bear even on this merely manual oper­
ation.

“It is alleged, first, the stock existent 
here on July 1, 1908, cannot be included 
in the export restriction of 9,000,000 of 
bags, as no law can constitutionally be 
retroactive; this would set free about 
700,000 bags more. The law is promul­
gated on August 25. It is further sug­
gested to impose the tax in kind (elim­
ination of low grades) in preference to 
a tax ad valorem of 20 per cent. 11' 
tax there must be, it is, of course, the 
duty of the executive power to make il 
least burdensome, and it is a matter of 
calculation only to find that out.

“A tax in kind would bring about 
speculation in, and consequent retention 
of, low grades, enhancing their value, 
and making the value of exportable 
goods, to a certain extent, dependent 
upon the price at which the goods to 
be destroyed can be acquired and 
would, therefore, bring about a new ele­
ment of uncertainty into the coffee 
trade, which would affect both consumers 
and exporters. Moreover, it would not 
bring any grist to the mill (the 
Treasury), but eliminate only a cer­
tain quantity, presumably 290,000 to 
300,000 bags of low grades by which our 
neighbors, llio, Minas and Victoria, 
would benefit.

Up to the Goveernment.
“Everything,” concludes the corre­

spondent, “since the public conscience, 
so to say woke up, is in suspense again, 
and it depends upon the decision the 
Government will at last arrive at, unfor­
tunately at so late an hour that further 
uncertainties can hardly be spared to 
the trade.

“The consuming markets are firm 
and advancing, but business has become 
extremely difficult, as all the steamer 
room available for about 650,000 bags 
to Europe, 500,000 bags to the States, 
has been engaged or taken on hand, and 
so it is risky now to make offers on 
present basis. Under these conditions it 
is next to impossible to give any quota­
tions.”

VISIT TO LONDON OFFICE.
London, Eng., March 6.—E. D. Smith, 

Esq., M.P., of Winona, Ontario, was a 
recent visitor to the London office of
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The Canadian Grocer. Mr. Smith, ac- 
companitd by Mrs. Smith and daughter, 
came on a health trip to the Old Coun­
try a few weeks ago, the intention be­
ing to spend a quiet time in one of the 
south coast resorts, but the fascinations 
of London, commercial and otherwise, 
appealed so strongly to Mr. Smith’s 
many interests, that the stay in the 
capital has been somewhat prolonged. 
By the time he reaches home again, 
however, a number of the principal 
points of interest both in England and 
the Continent, will have been visited, 
and it is hoped that change may have 
as invigorating an effect as rest. 
Like other Canadians who visit London 
at this time of year, Mr. Smith finds 
the cold, damp atmosphere very trying, 
lie speaks with pleasure of the way in 
which his products are being shown in 
some of the grocery shops and was 
agreeably surprised by the very fine dis­
play and prominent position given to 
his bottled fruits in the windows of the 
Ontario Emigration offices in the Strand.

WOMEN MAKE PROTESTS.
They Are Induced by Grocers to Sign 

Petition Against Tariff on Coffee.
New York, March 17.—Dealers in 

coffee and tea who are making a tight 
against the proposed tax on coffee and 
tea importations have appealed to the 
women to aid them. Many of the retail 
stores in Greater New York have peti­
tions prominently displayed, urging 
Congress to refrain from imposing what 
is termed the “unjust and unnecessary 
tax,” and customers are requested to 
affix their names to the appeal. The 
women are told that any tariff imposed 
by the government on coffee and tea 
must in the end result in an extra charge 
to the consumers, and consequently it 
requires no great effort on the part of 
the grocers to convince their female pa­
trons of the logic of their argument.

The petitions are almost invariably 
signed without hesitation. These peti­
tions will be forwarded in a day or two 
to the ways and means committee of the 
house of representatives, and it is safe 
to say when the protest reaches Wash­
ington thousands of housewives of the 
greater city will have recorded their 
objections to the proposed tariff.

The paper which the women are sign­
ing reads as follows :

“A special session of Congress will 
he convened March 15 to revise the 
tariff. It is proposed to place a tax 
of five cents on each pound of coffee 
and 10 cents on each pound of tea. If 
you want to avoid paying this unjust and 
unnecessary tax sign immediately the 
petition to Congress displayed in our 
store.”

Geo. E. Maybee, Napanee, one of the 
oldest travelers on the road in connec­
tion with groceries and soaps, died very 
suddenly in Montreal from acute indi­
gestion on Thursday of last week. Mr. 
Maybee represented the Dominion Soap 
Co., Hamilton, and was one of the 
host known travelers on the road.
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Grocery Trade From the Atlantic to the Pacific

Business Items From the Western Provinces
Edmonton Packing Plant Will Need 1,000 Beeves Per Day—
Many Fruit Orchards Being Laid Out in British Columbia—
Settlers Arriving in Calgary District—Winnipeg G rocers Dine 
Travelers.

WINNIPEG.
March 16.—A post-bonspiel banquet 

given by the retail grocers of this city 
to their successful competitors, the 
travelers of Winnipeg, was held in Man­
itoba Hall last Wednesday night. The 
grocers lost in the curling contest and 
according to agreement they supplied 
the things for the banquet table. It 
was a merry extent, replete with many 
good stories, jests and songs by some 
of the best local artists. E. II. Nixon 
a> chairman and leading host, offered 
his most sincere congratulations to the 
victors of the games, saying that it 
was the intention of the grocers to get 
square with them at the banquet table 
for the defeat suffered on the ice. A. 
I(. Christie proposed the toast to the 
victors. S. M. Screaton in response 
said that as a traveler he was disap­
pointed in Winnipeg, after having been 
in the city for six weeks, lie had come 
west with the idea of teaching tiie peo­
ple how to do business, but found that 
lie himself was the pupil. Instead of 
antiquated methods which would stand 
much reforming he had found the most 
modern, and most attractive stores he 
had seen in Canada. Instead of being 
a reformer, he was in the position to 
return east as a missionary and teach­
er. E. Tug well, his companion on the 
toast list gave a brief address filled 
with humorous skits and funny stories. 
The toast to the vanquished was 
couched in wholly complimentary terms 
great emphasis being laid on the 
friendly relationship which existed be­
tween the grocers and travelers. The 
desire to beat each other seemed con­
fined entirely to the sports division.
I pon .1. A. McKerehar fell the greater 
portion of the burden of the response. 
The wholesale trade was well repre­
sented. A. McDonald, as dean of the 
business in Winnipeg, giving the younger 
generation some exceedingly good ad­
vice. lie bad been in tlie city for 38 
years, and while there had been a 
great many changes since then, the 
opportunities for the man ready and 
able to grasp them had increased in 
proportion. To-day they were ten to 
one to what he had found them Hush 
and perseverance would develop them. 
It was an excellent idea for the differ­
ent branches of the trade to get to- 
■o thei, and the idea might he still fur­
ther expanded among the different, 
branche.'. In a reminiscent mood he 
told of some of his early experiences, 
pointing hi- remarks with some telling 
-tati-tir-. It. It. Scott Paid a tribute 
to the character of the wholesale men 
.,f Winnipeg, their integrity and fair­
ness and the high* standing of the re­
tail*" - as a whole II Emerv went 
briefly into the rise and growth of the 
wholesale fruit businrs- of the west. In

1308 the prairie provinces had pur­
chased 600 carloads of oranges, and 
this year would take about one-third 
more. Of bananas they had taken L29 
ears and of other fruits in proportion. 
Modern shipping facilities were such 
that the products of South African, 
Australian, or South American farms 
were placed on the Winnipeg markets 
in excellent condition, and this had been 
the growth of hut recent years. The 
banquet broke up with many expres­
sions of good fellowship, and mutual 
esteem engendered by contact in busi­
ness and sport.

CALGARY.
March 16.—Business in grocery lines is 

quite good, and all are looking forward 
to the approaching spring.

The Provincial Government of Alberta 
was dissolved last Saturday, and the 
date for the new elections has been set 
for March 22nd. Many of our good busi­
ness men are strong politicians, and 
there is with all more or less supressed 
excitement until the result is finally 
proclaimed.

Settlers from the east and south are 
already arriving, and indications are 
that, 1909 will see Alberta’s population 
largely increased. The cities will, as 
usual, attract many of the newcomers, 
all of which should benefit the trades­
men. Calgary’s city council at Mon­
day’s meeting passed estimates for 
$■231,159.50. There are several items not 
included in this amount, one of which 
is the completion of the street railway 
line, and altogether it is estimated that 
the city council will spend, roughly, 
about $1,700.000 on public works this 
year. This amount distributed will cer­
tainly benefit the retail ,merchants, and 
with trade at present good there is 
every reason to look forward with con­
fidence to the future.

VANCOUVER.
March 10. .1. .1. Ferguson, B.8.A.,

assistant manager of the Swift Com­
pany, Chicago, was in the city this 
week, on his way to Winnipeg, after 
having inspected the branches of the 
company on the Coast north of the 
Mexican border. Mr. Ferguson, by the 
way, is a graduate of the Ontario Ag­
ricultural College, of Guelph, and is 
now confidential man for the big meat 
packing firm. He will not visit Ed­
monton on this trip but will come 
back there, and in the summer will 
make an extended report on the possi­
bilities of that district. With the pack­
ing plant of the Swift Company at 
Edmonton in operation, the question, 
Mr. Ferguson says, is whether there 
will he enough rattle in that neighbor 
Imod to suppiv the plant, which will
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take 1,000 head of beeves alone pc 
day. When asked, if the Swifts wen 
laying lines to make war in the ten 
tory of P. llurns & Company, the fin 
which long has practically had a moi 
opoly of the meat business in the Wesi 
and which still has control in the i, 
tcrior and western Alberta cities, I 
stated that plans were not that w;i 
at present. While that may be, 1 
Burns & Company are making every i 
fort to be ready if an attempt is mail, 
and it seems that it will keep comp 
titors busy to oust them from the pi 
mier place. In Edmonton, they ha- 
bought out the large retail establi>l 
ments of the Williamsons, and rumn 
are that they are negotiating for ll 
abattoirs, farms and other interests < 
the same people. The price paid w , 
$22,000. Other companies which ha 
fairly large interests in Western Alin 
ta are the Hull Co., Gainor Co., Vue 
Meat Co., Swift Co., and Gallagher. I 
British Columbia, Blake Wilson, I 
Burns & Company’s best manager, h. 
moved to the coast. This strengtln i 
ing of position would indicate th. 
something is in the wind.

The Mamulrell Meat Market is a m 
butcher shop in ltevelstnke in the ini• 
ests of the Swift Company, the stm 
being supplied from Edmonton.

Jack Richards, who has been wii 
the Cariboo Trailing Company at 15n 
Mile House, has joined W. B. Bailey 
Co., of Ashcroft.

G. S. McKenzie has withdrawn fro 
McKenzie & Martin, of Vernon, havii 
sold his interest in that business, ai 
has joined his brother, A. P. McKen/ 
in the produce and commission bu- 
ness.

Mr. Laidlaw, who has charge of 11. 
grocery department of the Fink Mi 
eantile Company, of Cranbrook, B.< 
comes in for a good word from tl 
Cranbrook Herald of last week. li 
says : “The grocery window of the Fii 
Mercantile Company is a dream. M 
Caidlaw is an artist in window dic­
ing, and each time he changes the cm 
tents of the window it is to try ai. I 
surpass the decoration previous. It 
wonderful where he gets his new idi 
from, but get them he does, and I 
certainly puts up some of the m< 
handsome window displays in ft 
West."

An indication of the growth of t 
nursery business in British Columl 
may be seen in the fact that the Fra si 
Valley Nurseries, which was establish! 
near this city a year ago has paid 
dividend, besides carrying a substa 
tial sum forward to the reserve fun 
F. .1. Hart, one of the directors of tl 
company, stated to the Grocer that In 
year 200,000 trees were grown on t1 
property, and this year the spring il 
liveries alone will amount to over tl'1 
000. One order was received this wc 
of 12,000 apple trees from one mai 
Because of the expansion, a larg. 
tract, probably 100 or 200 acres, wi 
have to be secured. The directors 
the concern are J. J. Jones, F. ■* 
Hart. C. F. Spratt, I*. C. Hill, G. I 
Clayton, C. R. Gordon, P. W. Cran1 
shaw.
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Notes From the Maritime Provinces and Quebec
Nova Scotia Gets Ontario Poultry — Pamphlet on the 
Fisheries Attracts Government Attention — Pork Products 
Higher—Montreal Grocers May be Prohibited From Selling 
Milk.

MONTREAL.
March lti.—The milk question seems 

to be a live issue again, and there is 
mother rumor, that milk will be pro­
hibited from sale in grocery stores. 
Ibis, however, does not worry the 
grocers much, as they say there is 

cry little profit in it, ami it is kept 
i.tactically as an accomodation for
ustomers. There is a very general ex­

pression of opinion that it is more 
tumble than it is worth. The whole 

ilk business has suffered during the 
. car.

II. F. Carter, with Thos. Lipton, 
has returned to the city, from a trip 
io the Eastern Townships, and Quebec
■ it y-

John Robertson & Son, St. Cath­
erine St., are showing a fine window 
I,>|i|ay, of .Jell-o this week.

I'raser, Viger are continuing their 
i h ange Drive. They met with such 
iucess last year, that many others 

haw this year instituted similar sales. 
In discussing the matter with Mr. I)a\- 
claim, the manager, lie stated that the 
access of such a sale depended largely 

mi the time it was started. It would 
in quite easy to commence too early, 

wing to the desire to be first in the 
held. Such a course invariably was a 
niiatake, as the oranges were not ripe 
i ml instead of creating a desire for 
mure, it would do precisely the re- 
. l i se.

The Thomson liner “Fremona” will 
in- the first boat to take a cargo from 
l he ruined city of Messina. A cable 
him been received at the local agency 

.1 the company recently, which states 
that the 'Fremona' leaves Palermo with 

i part cargo, and arrives at Messina on 
March 27. There, she will load green 
unit, and after touching at Catania 
mil Sorrento, will proceed to Mon- 

l real. She will arrive shortly after the 
inning it navigation, and will be one 

-i i he first if not the first to arrive in 
l In- season of lflOfl. W. A. Coates, of 
Du- Thomson Line, who was recently 
m New York, heard there that the 
Messina fruit merchants were com­
mencing to do further business in an 

! tempt to build up the trade again.
E. W. (lillett Company, Limited, are 

k lining a demonstration in the window 
■I li & M. Kerr, St. Catherine Street. 

F:idware merchants. A chef is there, 
mking biscuits and other things, with 

aid of Magic linking Powder. Lake 
' the Woods flour is being used, and 

higal gas ranges are supplying the 
at ■ so it is somewhat of a three- 

1 rrclcd demonstration. Mr. Murray,
| lie (lillett representative in Montreal, 

on hand to help things along. 
Brouillet & Guay, corner of Berthelet 

nil I .diversity Streets, have discovered 
neat, way of displaying their oranges.

I In- window is filled with a series of 
■How baskets, which are always well 

locked with the different varieties of 
te fruit. While this may not appear 
v inordinary to those who have not 

'■n it. the customer inside the store 
- Impressed especially with this neat

row of clean willow baskets, full of 
line fruit, and it is certainly attractive.
It is a case where simplicity and neat­
ness tells.

Among the buyers in Montreal during 
the week were : ,1. R. McLaurin, Yank- 
leek Hill, Ont.; S. Holdengraber. Bath- 
hurst, N.B.; L. Massieottc, Batiscan, 
Que.; A. Melodic, St. Genevieve, Que.; 
G. Ilaou.st, Ste. Anne de Bellevue, Que.; 
T. Huct, St. Julie de Yereheres, Que.; 
X. Monchamp, St. Philippe, Que.; C. 
.1. Gervais, St. Constant, Que.; F. 
Lamarche, St. llcnrie de Mascouche, 
Que.; E. Lahaie, St. Eustache, Que., 
G. Parent, Pointe Claire, Que.: J. N. 
Indoux, Marieville, Que.; II. Touran­
geau, Varennes, Que.; F. Gravel, St. 
Rose, Que.

ST. JOHN.
March lti. There was no change in 

the price of staples Iasi week. Eggs 
are cheaper in the produce market and 
dealers say there is every prospect of 
still lower prices. The bullet- market is 
considerably oil", the quotations being 
lower than for some years at this season. 
According to reports from outside there 
is an over-supply of butter and con­
siderable cold storage stock from last 
fall is offering. Potatoes are lower, be­
ing quoted at $1 to $1.25 a barrel.

In provisions pork and pork products 
are higher on a firm market. Veal is 
coming in quite freely and is selling at 
10c to 20c a pound. Turkeys are offered 
at .'10c a pound and chickens and fowl 
are quoted at $1.25 to $1.75 a pair.

Frozen stock predominates in the fish 
market this week. Rough weather in 
the bay has handicapped many of the 
fishermen and few boats ventured out. 
Many of the lobster traps have been in­
accessible for weeks and the only crus­
taceans available at present are small- 
sized, selling at 15c each.

Business on the whole had a better 
tone last week. The country mails are 
now fairly good and the farmers are 
arriving in the city in large numbers.

An agitation was started recently 
about the weight of bread with the re 
suit that the bills and by laws commillce 
of the common council will prepare a 
bill to make the standard weight of a 
loaf of baker’s bread, two pounds and 
will also probably fix the weight of 
“fancy” bread at a pound and a half or 
one pound ten ounces. A suggestion that 
may also be considered is that the 
weight of every loaf shall be plainly 
marked and a penalty provided for false 
markings. The question was brought up 
by the discovery that loaves which were 
supposed to weigh two pounds would 
only tip the scales at a little over one 
and a half pounds, while fancy loaves 
were found to weight from a pound to 
a pound and a half.

Rome time ago it was stated in these

columns that the creameries in this 
province were nut putting full weight 
in their so-called two-pound prints of 
butter. In weighing a number of these 
prints a few days ago, by various deal­
ers, all were found to be of full weight.
It would appear that the protest raised 
has had the desired result.

The grocery store of \Y. 1). Baskin, 
on the west side, was broken into last 
week but the alleged culprits were land­
ed by the police and will be tried under 
the “Speedy Trials Act” by Judge 
Forbes this week.

Surrey M. Holder, who has been em­
ployed with \V. F. Hatheway Co. as 
cashier and city traveler for the past 
eight or ten years, ha.- made a new de­
parture. lie started out on the road 
this week and will cover the territory 
in Nova Scotia. Mr. Holder lias shown 
himself very efficient in his work here 
and should make a success of his new- 
work.

The Provincial Dairy School at Sussex 
i petted on Wednesday of last week with 
a class of five "s. The butter course 
is now being carried on and this will 
be followed by the cheese course. Dairy 
Superintendents McDougal and Daigle 
are in charge.

Chipman Trites, of Moncton, formally 
years in business as a meat dealer, died 
on Thursday last at the age of (i7 years.

HALIFAX.
March lti.—The indications are that 

some of those who have been holding 
butter back will tie hard bit this sea­
son. In some cases butter can tie pur 
chased at retail at lower prices than 
the wholesalers are asking. This week 
dealers on Argvle Street were selling 
choice blocks for 2lie a pound, and an­
other dealer in the same block was of 
taring small tubs of fresh dairy butter 
at 2tie. Butter seems to lie in good sup 
ply, and there will not be any record 
prices paid this season. Near the close 
of last year it was predicted that but­
ter would soar wlu-n the spring arrived, 
but the opposite conditions now pre­
vail.

There has also been a drop in the 
price of eggs. This is mainly due to the 
more regular steamship service between 
Prince Edward Island and the mainland. 
When the steamers are running, the pro­
duce is shipped from the island to the 
mainland, and as a result prices usuallv 
drop. Some conditions in the local mar­
ket are rather puzzling. Butter can be 
bought cheaper from retailers than from 
some wholesalers, and tin- same thing 
applies to eggs. This week some retail 
CIS were selling eggs at 25c per dozen, 
while the wholesalers are asking 27e by 
the ease.

Apples of a better quality can In- 
bought now than at any tine for several 
months. Some very choice Northern 
Spys of fine flavor and highly colored 
have been marketed recently, and they

TIIK (lUtK Klt A NKCKSS1TY.
< '. A. IMiair, (ieneral Merchant. I.illooet. JVC., 

writes : “ Kny.ltist: St.(Ml in full to February J.'tni 
next year. Your publication is certainly ini 
proving and I do not know what 1 would do 
without it. Wishing you success."
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Aylmer 1-2 Pints Tomato Catsup
YOUR WHOLESALER is in a position to make vou a special

Our 4 vlmer Catsup is positively the best value on the market
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YOUR WHOLESALER is in a position to make vou a special
offer on Tomato Catsup. See him before placing your order.

Our Avlmer Catsup is positively the best value on the market

Aylmer Catsup has been for years, and still is, 
the Standard for all Catsups.

“Just as good” is not as good.

Buy Aylmer Only.

Place Your Order At Once.

Canadian Canners, Limited.
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sold for five dollars pur barrel. The lo­
ua! dealers were glad to get them at any 
price, as there was only the poorest 
kind of apples to be had in the city.

Poultry is very scarce and the only 
stock now offering is from Ontario. The 
turkeys are of an inferior quality, but 
the fowl and chickens are first-class 
stock. The turkeys retail from 20c to 
2.1c, and the chickens are selling at 22c. 
At these prices the demand is not very 
heavy.

The pamphlet recently issued by the 
fisheries committee of the Hoard of 
Trade and the work in connection there­
with appears to be bearing good fruit, 
as it has awakened an interest in the 
fisheries all over the province. Early 
this month a communication was receiv­
ed from a member of the Prince Ed­
ward Island Legislature asking that suf­
ficient copies of the pamphlet be sent to 
allow of one being placed in the hands 
of each member, and stating that he

CHATHAM.
March 17.—The devising of a feasible 

scheme for dealing with bad debts was 
the chief subject of discussion at the 
meeting of the Retail Merchants last 
Tuesday evening. The subject was 
brought up as a result of an article 
in the Canadian Grocer some time ago 
with reference to the system in vogue 
in Guelph. W. M. Murdock, a former 
grocer, made a proposition to do all 
flic collecting required for members of 
the association, charging therefor at a 
late of 50c or 75c per member per 
month. He asked that the system be 
tried for a couple of months as an ex­
periment , on lines somewhat similar to 
those at Guelph ; adding' that he would 
not only look after the dead beats, but 
also present accounts to other custom­
ers who were good but slow pay, thus 
-axing' the expense and time involved 
in sending out clerks with collections. 
The proposition came in for consider­
able discussion, one member urging that 
instead of leaving the collections en­
tirely in the hands of the collector, his 
first move would be to induce debtors 
l o call on the merchant and make ar­
rangements directly with him. If this 
failed, then more decisive measures 
could be employed. Harry Andrew de­
clared that the only accounts lie would 
feel like placing in the hands of the 
collector would be those against people 
whom he didn’t want to come back. 
He was strongly opposed to utilizing 
the collector in dealing with customers 
other than proven dead beats, as he 
felt that by handing over accounts to 
the official collector, good customers 
might be driven away. After a consid­
erable discussion the matter was re­
ferred to a committee comprising P. 
Cunningham, T. W. Poile and II. G. 
Hodges, to look into and report at the 
next meeting An interesting address

wished to assist in the matter by hav­
ing the Island Government make repre­
sentations to the officials at Ottawa. A 
fish merchant of Digby has written for 
a package of the pamphlets to distribute 
among the fishermen there. Letters 
from St. John and other parts of New 
Brunswick show considerable interest is 
being taken in the matter in the fishing 
districts of that province. It is pos­
sible that a conference on the fisheries 
will be arranged with the Nova Scotia 
Government.

The commercial committee of the City 
Council, and a special committee of the 
Board of Trade met this week to con­
sider cold storage matters. Two pro­
positions were considered, but nothing 
definite was arrived av. The two com­
panies are the Arcade Cold Storage Co. 
and the Nova Scotia Cold Storage Co. 
The city’s representatives are opposed 
to the granting of any of the conces­
sions asked for by the companies.

was given by Barrister J. G. Kerr on 
the law uE bargain and sale. The meet­
ing was probably the best attended in 
the organization’s history, and more 
than usual interest was shown.

N. H. Stevens, president of the Can­
ada Flour Mills Co. and a large bean 
dealer in this section, was recently 
elected honorary president of the West 
Kent Liberal Association. D. .1. O'­
Keeffe, of the Triangle Grocery, Thames 
St. and Grand Ave., was elected a vice 
president.

J. F. Cairns, an old Chatham boy, 
now located in Saskatoon, Sask., vis­
ited here last week. Mr. Cairns a few 
years ago started a small grocery and 
bakery in Saskatoon. He is now owner 
of the largest departmental store in the 
west, outside of Winnipeg.

Mitton & Cameron are opening a 
grocery in Ridgetown in the premises 
lately occupied by the Northway Com­
pany.

Allison Allen, proprietor of the Com­
ber Creamery, has taken up his resi­
dence in that town. The creamery is 
now being erected, and will likely start 
operations by May 1.

I). II. Newcomb of Alvinston has 
elected a new block which he has just 
opened up as a general store.

Ed. Mayhew, who for several years 
has carried on business in Thames ville, 
has purchased the general stock of S. 
J. MeCrcery & Co. of Glencoe.

Jack Edgecombe, for the past two 
years in charge of Tilbury and Belle 
River canning factories, has been ap­
pointed manager of the Dresden factory 
for the Canadian Canners.

Changes are reported in the Essex 
canning factory. Mr Ball has disnosed 
of most of his stock to M. J. O’Brien, 
the millionaire contractor. Coincident 
with the removal of the head offices to 
Essex. Mr. Gray of Belleville has been 
engaged as manager. The present su-

3«

perintendent, Mr. Graham, has been re­
engaged.

The Dominion Meat Market, Wallace- 
burg, owned by Harvey Ouehene, was 
visited by a small blaze last week, the 
damage being about $75, fully covered 
by insurance.

Del Davis, who recently purchased the 
stock of Hargrove Bros., grocery and 
general store at Sombra, took posses­
sion last week.

F. It. Gregory of l^eamington, repre­
senting the Imperial Tobacco Company 
of Canada, has been arranging for the 
erection of a 40x60 warehouse at Blen­
heim this spring.

There was a general upward trend* in 
meat prices last Saturday, possibly due 
to bad roads. Live hogs brought from 
$6.90 to $7 per cwt., and dressed hogs 
from $8.50 to $8.75. Potaties brought 
85c a bag—a slight increase. Eggs are 
plentiful, and the price went down to 23c 
though butter remained steady at 25c. 
Grocers, however, are able to sell at 
23c.

TORONTO.
March 17.—That the Toronto Retail 

Grocers’ Association is steadily grow­
ing was evidenced at their regular 
monthly meeting on Monday night. 
March 15th, when some half-dozen new 
members were added to their list. The 
officers of this year have begun a mem 
bership campaign and their brethren in 
the trade are joining them rapidly. 
President T. Clark occupied the chair 
One of the principal things considered 
was the annual excursion which always 
proves such a splendid success. David 
Bell reported what the committee had 
done so far and the matter was left 
with the executive committee to make 
final arrangements. A communication 
was received from W. B. Clernes con­
veying his thanks to the Retail Gro­
cers’ Association for the wreath of 
flowers they sent at the time iT his 
brother’s death. The Co-operative As­
sociation was referred to and the unes 
tion was asked what should be done to 
see that it was not re-organized. The 
majority of the members, however, con­
sidered it best to allow it to die a 
natural death. No action was taken 
regarding the formation of an Ontario 
Retail Grocers’ Association as the 
members thought it advisable to wait 
until they hear from London and Ham 
ilton as to plans made by one of the 
Association there. They expressed 
their desire to aid in the project as 
soon as their assistance was requested. 
Some of the grocers are becoming ex­
perts on the bowling alley and all arc 
very enthusiastic over the game. They 
have arranged a tournament—for as 
sociation members only—to take place 
on the first Monday in April. Any gro­
cer who is a member of the Association 
may compete, the admission fee to he 
one dollar and prizes will be given to 
the winners. The tournament will be a 
handicap one and a committee consist­
ing of Fred Thorne (captain), Thos. 
Clarke and J. C. Beaumont was named 
to make all arrangements including the 
handicapping of the bowlers.

C. Moore, 80 Gladstone Ave., has 
bought Maloney’s business. He came 
from Kingston and took possession on 
March 3rd.

“No. T do not want the Grocer,” rc 
marked one member of the trade re­
cently,” Ï have learned all I want to

Some Interesting Ontario Grocery Correspondence
Guelph Grocer to Explain Collection System in Brantford—
Oil Hold-up Case in Brantford Dismissed—Merchants in 
Peterboro Interested in Delivery System at St. Mary’s—
Hamilton Grocers Want to See Change in Pharmacy Act—
Plan for collecting Debts Under Discussion in Chatham.
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know.” The appearance of his store 
tells the remainder of the story.

J. Trotter, 127 Northcote St., has 
purchased the business of Spence' and 
took possession recently.

W. H. Woods, 182 Dundas St., has 
bought out Baker.

Some grocers are complaining that 
bakers sell bread to private customers 
at the same price as to merchants.

George H. Helson, grocer, died on 
Saturday at his residence, 1094 Bloor 
street west, at the age of 54 years. He 
had been in business in Toronto for the 
past twelve years, but had been con­
fined to his bed for the past two years. 
The remains were buried at Brantford 
on Tuesday.

James Jarvis, who came from Tees- 
water, and who bought out W. Brack, 
218 Annette St.. West Toronto, last 
December is building up a good busi­
ness, and is well pleased with his trade

A. Dyce is the happy owner of a fine 
new store on Roncesvalles Ave., where 
scores of new houses are expected to 
go up this summer. He struck it 
right.

E. 'S. Bullock moved into his new 
>tore at the corner of Roncesvalles and 
Garden Sts., which is fitted up with 
up-to-date new fixtures. He feels as 
happy as a bird in a new cage.

A. W. Johnson, 195 Parkdale Ave., 
is doing a good business and wears his 
usual smile.

W. J. Brown, 161 Parkdale Ave., is 
pleased with the “Canadian Grocer,” 
and also with his business. One helps 
the other, he says.

BARRIE.
March 17.—Barrie’s first annual seed 

show was held last Saturday and attract­
ed quite a large crowd of people, prin­
cipally farmers, which, by the way, made 
quite as additional amount of business 
in Ihe town. The show in itself was 
fair and the directors will have quite 
a few new pointers to improve it for 
the next year. One of their weak points 
was in advertising. Had the show been 
advertised extensively the exhibits would 
have been more numerous.

Business in general in town has im­
proved in the last week or two with very 
rapid strides asd no one would now think 
that there had been any stringency in 
the past. Green stuff is beginning to 
move, such as celery , green onions, 
radishes, etc., and the amount of this 
that is being offered reminds one of sum­
mer. Oranges, pineapples, bananas, etc., 
are also being readily sold and with the 
good sales of general groceries and fish 
the merchants are now wearing that 
sunny smile.

Stan. Hinds, of Hinds Bros., is in 
Gow Ganda for a few days. We would 
not be surprised to see a branch estab­
lished there if Stanley finds that coun­
try tempting.

As has been long looked for, the prices 
of butter and eggs tumbled on Satur­
day and were sold as low as twenty 
cents all round, eggs selling in sumo 
cases at 21c. Poultry remains very high 
fowl selling at 12c to 13c, while chickens 
sold at 14c to 16c and turkeys, 16c to 
17c.

Maple syrup has been offered this

week is very small quantities. The price 
being asked for by the farmer is $1.25 
a gallon. But with the splendid maple 
syrup weather that we are now having 
there should be a bumper crop and prices 
much lower.

BRANTFORD.
March 17.—The oil case was dismiss­

ed on Monday. Mr. Powers who repre­
sents the Liberty Drug, Oil and Chem­
ical Company, of New York, was in 
the Division Court suing Win. Tipper 
& Son, to collect an account for oil 
ordered from the above company, last 
October. Brewster, Muirhead and Heyd 
appeared for Mr. Tipper, while Mr. 
Powers pleadeil his own case. Last 
October Mr. Powers visited Brantford 
and representing the above company, 
secured about one hundred orders for 
oil of different kinds from the merchants 
here. At that time Mr. Powers stated 
that if the oil was not satisfactory 
after being tested, it could be returned 
to him at Hamilton and would cost 
them nothing. In January invoices 
were received from the company for 
large quantities of oil delivered in 
Brantford and the price was in nearly 
every case $3.00 per gallon. The mer­
chants considered this too much, as oil 
that would answer the same purpose 
could be purchased here for about 60c. 
per gallon, and besides, the orders were 
to be only trial ones, and if the goods 
were not satisfactory they could be 
returned without any expense on the 
part of the merchants. The merchants 
all joined together and decided to light 
the case. Mr. Tipper stated that the 
oil was sold to him for a trial and the 
price quoted was $5.00 for three gal­
lons. He said the o'il was about the 
same as he usually used which cost 
him about 60c per gallon. Mr. Brews­
ter asked Mr. Powers what he paid for 
the oil and where he secured it. Mr. 
Powers refused to answer, but after 
considerable argument on the matter, 
the judge said it was necessary that 
Mr. Brewster’s questions be answered. 
Mr. Powers said that he did not know- 
just exactly what was paid for it, but 
not more than 50c. per gallon and that 
he purchased it from the Crown Oil 
Co. of Hamilton. Judge Hardy there­
fore dismissed the case.

That Brantford grocers are in earn­
est to do away with the bad debts, is 
evident. The local papers contain no­
tices to the effect that on and after the 
5th of April all delinquents will be 
listed. They also expect to have with 
them for the next regular meeting Mr. 
Occomore, the secretary of the Guelph 
association and perhaps one or two 
others to discuss the methods in vogue 
in that city.

A. L. Vanstone left last Thursday to 
spend a week or more in New York 
City.

Fred Corey, who on the first <T Feb­
ruary, changed his business from a 
credit to cash basis states that he is 
highly pleased and would not under any 
condition go back to- the old system. 
His former customers have been very 
loyal, and collections on the old ac­
counts were exceptionally good.

Local bakers writh one or two excep­
tions have recently decided on a reduc. 
tion in the weight of the bread loaf. 
The loaf in future will weigh 1J lbs. 
instead of H lbs, as formerly. The
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high price of wheat and the consequent 
advance in the price of flour have ac­
counted for the reduction in the loaf.

Most merchants report that last Sat­
urday’s business was the best this year 
there was a large market and consider­
able difference in the prices which pre­
vailed. Eggs sold from 23c to 30c per 
dozen ; butter 26c to 28e ; potatoes 
65e bag, and chickens, 90c to $1.25 per 
pair. Apples are becoming scarce at 
10c to 50c basket.

GUELPH.
March 17.—Secretary Occomore, of the 

Retail Merchants’ Association, has been 
invited by the association at Brantford 
to attend their annual bauqpet and ex­
plain to them the "‘Collection Scheme” 
in Guelph, as referred to before in this 
paper. Collector Scroggie reports that 
collections have been very good for the 
last month, thus giving practical evi­
dence that the scheme is making good.

Gillan Y Hadden and C. T. Hicks are 
displaying Jell-0 in their windows this 
week.

A new business man takes a place 
among the retail merchants of the city 
in the person of R. Webber, of Berlin. 
He has purchased the business of J. G. 
t 'hit tick and is now- in charge. Mr. 
Chittick has been doing a big business 
at this stand ever since selling out the 
Hour and feed business to Wm. Stewart. 
Mr. Webber intends closing his store at 
Berlin.

Favored with fair roads a large num­
ber of farmers attended the market last 
Saturday. The supply and demand were 
both good and a lively market was the 
result. Butter and eggs remained about 
the same prise as the week before, but­
ter at from 23e to 2tic and eggs at from 
24e to 26c. Apples were plentiful and 
ranged in price from 75c to |2 per bag. 
Potatoes ranged from 50c and 60c a ba-r. 
Chickens were running at 15c to 16c 
per lb. for young, while 12> 2 was paid 
for old stock.

II. Walker & Son are showing some 
very large California celery, which is 
in great demand on this market.

Although the complaint has come 
from different parts of tile country of a 
falling off in the number of exhibits at 
tiie various spring seed fairs, the fair 
in Guelph this week showed no indica­
tion of the general decline. In fact, it 
is one of the best that has ever been held 
both in regard to the number of exhibits 
and size. The fair is conducted un­
der the auspices of the Puslineh Farm­
ers’ Club, and the South Wellington 
Farmers’ Institute. The object of the 
fair is not so much for prize purposes, 
hut for the sale of seed and to thus 
distribute through the district the very 
finest grain. Prizes are, however, also 
offered for the best class of wheat, bar­
ley, oats and peas, as well as potatoes.

HAMILTON.
March 17.—Trade here is not quite as 

good as the grocers expected for March, 
and a large number of shops and foun­
dries must he either working short time 
or doing very little. The moldcrs are 
out—not on strike, they say—but just
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won't work at the wages offered. As the 
international union will not pay them 
strike wages nor allow them to go to 
work, the situation seems bad and no­
body realizes this as much as the gro­
cers, who have been feeding them and 
their families in the expectation of get­
ting paid a fairly decent sum on their 
accounts in March. It is freely predicted 
that the wholesalers will either have to 
extend the credit of some grocers or 
else close them up. The credit business 
certainly does not pay when times are 
not of the best.

This March weather has been grand 
for maple syrup making with the cold 
nights and warm days. The sap runs 
freely and the syrup is being marketed 
in fairly good quantities. The quality 
is choice.

The grocers here are strongly in favor 
of P. H. Bowvcr’s amendment to the 
Pharmacy Act" The question was re­
cently discussed at the meeting of the 
association and it was thought the pres­
ent act was very unfair, especially as 
it affected the country merchant and the 
farmer. The grocers also expressed their 
desire that in the law reform measure 
now coming up the amendment to 
the Division Court Act relative to the 
collection of small debts should become 
a part of the measure, and that it m'ght 
go into effect at an early date.

KINGSTON.
March 17.--Frank Gleeson has fin­

ished a successful campaign *in the in­
terests of the Grocer. His genial ways 
and pleasing manners have left a deep 
impression here on those with whom 
he came in contact. I forgot to ask 
him if he drove single or double, so I 
won’t say any more for fear it might 
bring trouble. Frank was well pleased 
with his stay at the Randolph Hotel. 
John Randolph and his good wife know 
how to make a patron feel at home.

Dan Couper, grocer and chief magis­
trate of our City, who so strongly op­
posed compulsory vaccination was 
threatened with arrest by the Board of 
Health. The council was so incensed at 
the insult that by a unanimous vote 
they voted down the clause making it 
compulsory for neople to be vaccinated 
or go to gaol. The Board of Health re­
signed and very few seem to regret it

This is a great season for ice all the 
ice houses being full with the clear crys­
tal that does in summer what the black 
diamond does in winter—keeps the 
temperature level. The See men are 
now engaged filling boats. Ice cutting 
gives work to many of the unemployed.

Early closing of stores is being talked 
of here. Many groceries now close 
every night at 6 excepting on Saturday 
while others keep open and burn gas 
and wear out their brains and bodies. 
Grocers should close at 9 p.m. on Sat­
urdays. There is no reason why clerks 
and drivers should be kept up all night 
to serve people who have no regard for 
any one but themselves. No man who 
starts in closing early will regret it, 
and he will find his sales just as large 
at the end of the week.

Prospects for work this coming season 
are bright. This is encouraging and it 
is wonderful how a business man’s feel­
ings are affected by thoughts of future 
prospects, just like a thermometer 
when the mercury rises. Drafts arc bad 
things to meet—check ’em, check ’em.

BRACEBRIDGE.
March 17—Geo. Fenn, bookkeeper for 

the Skeleton Lake Lumber Co., has 
purchased the fruit and confectionery 
stock of Joe Isidean.

Allie Loughery left for Chatham two 
weeks ago to take a good position. Allie 
who was employed with Joe G. Myers 
here, has a host of friends. Joe Bon- 
tain will take Allie’s vacated position.

Hutchison Bros, have a soap display 
in their large window. In the centre of 
the window stands a jar full of beans 
and above it hangs a handsome cuckoo 
clock, each purchaser of twenty-five 
cents worth of Comfort soap takes a 
guess at the number of beans in the 
jar. The contest is becoming very keen, 
and is a great drawing card. Their 
other window contains a beautiful fruit 
display.

A window worthy of special notice 
is one at Kirk Bros. Surrounded by 
Royal Oak flour stands an old Dutch 
wind mill. The wheel is driven by elec- 
tricity although it apparently turns 
with the breeze. The window reflects 
great credit on E. J. Kirk as it is one 
of his creations. In their other window 
is noticed a large display of confec­
tionery.

All along the street is observed up- 
to-date window dressing, mostly in 
fruits, and it is astonishing the quan­
tity of oranges consumed in this busy 
town. We still have splendid sleighing 
and as a consequence large quantities 
of seed grain are on the move, in speak­
ing to a number of the merchants who 
handle seeds they all say that the out­
look for a heavy season in this line is 
better than ever. “More oats, wheat, 
and barley and buckwheat will be sold 
this year than ever before,” exclaimed 
one merchant, “the sample is better 
and the farmers have the money to 
buy.”

One thing this town is sadly in need 
of is an up-to-date green house. There 
is a splendid chance for someone to 
start at present. Home produced let­
tuce, onions, celery, radishes, etc., 
would certainly be a luxury.

Axler Bros., who were one of the un­
fortunate firms who lost heavily in the 
recent fire have left town for Gow 
Ganda. They are good business men 
and should do well in the North coun­
try.

Your correspondent intends interview­
ing the merchants in Huntsville and 
Gravenhurst shortly on trade condi­
tions.

The busy housewife is at her annual 
making of marmalade. The Seville or­
anges are coming more into favor each 
year and with the price at 25c per doz., 
and a good sample, they go out with 
almost every order.

PETERBORO.
March 17.—The representatives of the 

local wholesale houses report that the 
past week has been very quiet in the 
grocery business. The retailers, it is 
said, are not purchasing heavily at pres­
ent.

White & Gillespie state that they have 
experienced an exceptional business in 
flour this winter in spite of the ten­
dency to high prices. Apparently there 
have been more households baking their 
own bread than in the past.

Tu regard to the selling of some lines 
of patent medicines by the small cor- 
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ner grocers, a question that is being 
talked of at present, there are many of 
the smaller stores in this city that carry 
a small stock of the ordinary “patents.”
It is mainly for the convenience of cus­
tomers and at the same time tn= profit 
is said to be worth while handling these 
goods.

Eggs are now very plentiful on the 
local market, but the consumption seems 
to be equal to the supply. The grocers 
are also well supplied, the Lenten sea­
son being partially responsible. The 
price was down to 24c last Saturday and 
eggs were easily the most plentiful of 
any of the usual lines.

Butter is still rather scarce and it is 
slated that not a few of the merchants 
are going out of town for their supplies 
of dairy butter as the district around 
the city does not seem able to meet the 
demand of the city.

Apples are the diamonds in the gro­
cers’ lists these days, because of their 
scarcity. Now and then a few barrels 
of fairly good apples are obtained by 
different grocers in the up-town dis­
trict, but it is not long before they are 
all bought up. The supply of potatoes 
it is generally stated will be more than 
sufficient to meet all demands until the 
new ones are received in the early sum­
mer.

The grocers handling seeds have plac­
ed their orders for the spring trade 
which will not now be long in opening 
up.

A recent article in The Grocer on 
the general delivery system existing in 
St. Mary’s was read with interest by 
local merchants. The grocers here like 
the saving that their fellow business­
men in St. Mary’s are realizing, but 
it is not felt that the system will ever 
be brought into force here where all the 
merchants have their own delivery 
wagons, and where the ground to cover 
is so large.

The wiser merchants are preparing 
for the spring cleaning lioushold cru­
sades and are laying in a large stock 
of all the necessaries which experience 
lias taught will soon be in great demand.

ST. THOMAS.
March 17.—Saturday’s markets were 

largely patronized, and the supplies of­
fered found ready sale. Maple syrup and 
sugar were in keen demand, the former 
selling at $1.50 per gallon, which is 
rather a higher price than heretofore ob­
tained, owing possibly to the light run 
of sap so far. Eggs were quickly pur­
chased and ranged in price from 22c to 
25c per dozen. Butter was easily dis­
posed of at from 25c to 28c per pound. 
Apples sold at from 30c to 40c per peck. 
The millers paid $1.05 per bushel for 
wheat, but no advance in the price of 
flour has yet taken place, the dealers re­
tailing at $3 per 100 pounds.

The city grocers generally report a 
large increase in business last week, pos­
sibly owing to the convention of the 
Ontario Grand Lodge of Orangemen held 
here. The hotel accommodation was 
taxed to the limit, and some inconveni­
ence was experienced by the travelers 
The grocers hope for more such gather­
ings. and St. Thomas will give them 
hearty welcomes.
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Canadian General Markets and Market Notes
See also Provisions. Cereals and Fruit. Vegetables and Fish Departments on pages following.

QUEBEC MARKETS
POINTERS—

Beans—Advanced 10 to 15 cents.
Peas—Advanced 5 to 10 cents.
Sugar—Advanced 10 cents.
Dried Fruits—Good demand.

Montreal, March 18, 1009.
Trade has been only fairly good dur­

ing the week and it is generally ex­
pressed that business will not become 
brisk again until the opening of navi­
gation. On every hand there is evidence 
that people are going slowly. They are 
ordering only for immediate require­
ments. While the volume of business is 
fairly satisfactory it is coming on the 
principle of “small and often.” There 
have been a few changes during the 
week. Beans and peas have both ad­
vanced owing to higher prices being 
asked by holders in the country. The 
demand for beans especially has been 
remarkably good during the year which 
is generally the case when poor people 
feel the pinch of hard times. The fact 
that beans are a remarkably nourishing 
food is also becoming better known and 
their use is spreading generally.

Another advance in the price of sugar 
took place on Wednesday, the advance 
amounting to 10 cents per cwt. and 
due to the strong situation in the raw 
market in the United States.

There has been a reduction announced 
in French mushrooms. They are now 
selling at $3 a case. Filberts are easier 
(iwing to heavy stocks. Glucose is 
stronger. Other lines are unchanged.

SUGAR—Sugar advanced 10 cents per 
cwt. on Wednesday bringing the quota­
tions up to the following figures 
unmuisted, bble .................... ......................." er............

30-lb. bags
Imperial... 
Beaver.,

PtfUlupp, boj*, won».

" Wlbi..
Red Seal .....................................................
Crystal diamonds, bhls............................

" 100 lb. boxes.............
“ “ 50 lb. " .............
" " 151b. " ...............
" " 61b. cartoons...........

Bxtra ground, bble ..................................
:: :: WktSS—:::::::

Powdered, bbj£ .

Phoenix .........
Bright coffee ..
No. 1 yellow...
No. 1 " .... ......................................................
No. 1 " bble.......................................................
No. 1 " bagi........................................................
SYRUPS AND MOLASSES-The Bar- 

badoes market is each week getting in­
to smaller compass. It 'is expected that 
the situation will soon be relieved by 
the arrival of shipments of new stock. 
Syrups are featureless.
Baibadoee, in puncheons.........................................  0 44 0 46

" In barrels.......................   0 4616 481
“ G half-barrels ...................................... 0 471 0 49$

*4 6u
4 75 
4 55 
4 66 
4 3 J
4 3) 
6 45 
6 55
5 75
5 45
6 75 
6 85
5 95
6 15 
5 40
5 03
6 20 
6 40
4 8)
5 60 
4 55 
4 50 
4 46 
4 31 
4 26 
4 15

New Orleans..................................
Antigua .......................................*nrto Rine................... ....
Oorn syrups, bble...........................

.... 6 49
OH 685 0 86114l>l6 <0 01 

0 08.......................................  0 OS
lb pails............................................. 1 T6
b nails....................... .................................  1 Si

:::: i".
:: ifcfe :tte : 1"
MAPLE PRODUCTS-Trade is slow 

and the market is unchanged. Old

sugar makers predict a good season. 
Tapping has commenced in some parts 
of the Townships.
Compound maple syrup, per lb...............................  0 041 0 05
Pùre Townships sugar, per lb.................................  0 06 0 07
Pure syrup, 811b. tin.................................................. 0 60 0 6 1

TEA—The Japan market is brisk. 
Some of the cheaper grades of blacks 
are selling very well. Other lines arc 
as last reported.

gboioest...............................................................................0 38
hoiue......................................................................... 0 33

Japans—Fine ............................................................ 0 27
Medium......................................................0 12
Good common...........................................6 21
Common..................................................... 0 19

Ceylon — Broken Orange Pekoe.............................0 20
PCeoee....................................................... 0 18
Pekoe Souchongs ................................... 0 19

India—Pekoe Souchongs ....................................... 0 171
Ceylon greens—Young Hysons................................ 0 19

Hyson».............................................0 18
Gunpowders....................................0 17

Ohina greens—Pingsuey gunpowder, low grade. .0 121 
" " pea leaf... 0 19
" 11 pinhead... 0 30

0 45 
0 37 
U 30 
0 23 
0 22 0 21 
0 38 
0 20 
0 20 
0 18 
0 25 
0 20 
8 25 
0 16 
0 37 
0 45

COFFEE—Some time ago it was 
.stated that there was a possibility of 
coffee being stored in Montreal, to be 
sent at short notice into the United 
States in case proposed legislation 
there went through. One dealer here 
admits that he is doing this, as he ex­
pects a duty will soon be put on coffee 
going into the United States. Locally 
the coffee trade is steady and unchang­
ed.
Moohl......................................................................... e m 0 15
Bio. No. 7..................................................................0 ua Oil
Santos ................................ — ....... v 12 0 15

DRIED FRUITS—There is a remark­
ably good business passing in practical­
ly all lines of dried fruits. One jobber 
stated that people in general had nut 
yet felt the increasing prosperity or at 
least it was not reflected in the char­
acter of their buying. He said “When 
lines are good people buy move canned 
goods but in hard times they buy more 
largely of dried fruits as they regard 
them as more economical. Despite good 
demand the undertone of the market 
continues easy. Quotations have not 
altered during the week.
F g«—

B ig tigs..................................................................  6 031 0 05
Tapneta................................................................... 0 03| 0 05
E.emes.................................................................... 0 08 0 14

Datee—
Halloweea, per lb .................. ........................... 0 05 0 C6
Sain, per lb.................................................................... 0 05

M alaga Baiaina—
London layen....................... ....................................... a 35
" Oonnoiaeeur Ohiaten".............................................. 2 50

" " i-box..................................... 0 75
" Royal Buckingham Oluaten," l-boxea.............. 1 30

" boxee......................... 4 75
" Rxoelaior Windsor Oluaten " ................................ 5 75

“ ia ......................... 1 60
Australian raiaina................................................  0 07 0 08

California Baiaina—
Fancy eeeded, 1-lb. pkga .. 
Choice eeeded, 1-lb. pkga .. 
Loose muaoatela 3 crown.

California Evaporated Fruité—
Aprioots, per lb......................... .
Peaches, '* ..........................
Pean, ,s ..........................

0 19 0 10
0 (84 0 91 
0 08 0 09
0 09 0 10

0 13 0 14
0 11 0 14
.... 0 13

Prunes 25-lb. boxes, 30-40a.................................
......................... 40-60a................................." " " 5n-6na.....................

" " 60-:0<................................
.......................... 90-lOOs...............................

Currants, fine filiatraa.........................................
" »’atraa .................................................
" Vostizzaa...............................................

SPICES—Cinnamons and gingers 
have been selling well during the week. 
Other lines are quiet. There have been
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no changes in quotations during the 
week.
Peppen, black — 

T‘ white—
Ginger, whole ....

*r Cochin .. 
Olovea, whole .... 
Cloves, ground.... 
Cream of tartar ..
Allspice................
Nutmegs................
Cinnamon, ground

RICE AND TOPIOCA—Stocks of rice 
are very low and demand has been more 
active. One dealer stated that they 
would be short if this revival of inter­
est continued long. Topioc-a is in bet­
ter demand also, this week. Prices are 
unchanged.
Rice, grade B, bags 250 pounds.................................... 3 15

" " “ luU “   3 15
'* “ “ 50 "   3 25
“ " pockets 25 pounds................................ 3 30
" “ 4 pocket". 121 Pounds........................... 3 40
“ grade c.c., 250 pounds............................................ 3 05

“ 10 “ ............................................ 3 5
" “ 10 “ ............................................... 3 15

“ pockets 25 rounds............................... 3 15
“ “ 4 pockets, 124 pounds.......................... 3 25

Tapioca, medium pearl................................................... 0 05

BEANS AND PEAS—Owing to ad­
vances in country botli beans and peas 
have gone forward from 10 to 15 cents. 
Locally trade is fairly good in both 
lines.
Ontario, pickers..................................................... 2 10 2 15
Pdas.buring.......................................................... 1 4 j 1 50

EVAPORATED APPLES—This pro­
duct continues scarce and prices arc 
fir m.
Evaporated apples, new . ................................... 0 03 0 084

FURS—Fox continues scarce and 
prices are firm. Other lines are in a 
normal condition.
Mink................   5 10 6 50
Mai ten, pale ............................................................. 4 30 6 00

‘ dark.................................................................. 8 0 • 20 00
Fox, red......................................................................... 4 CO 6 10
Lynx................................................................................. 9 l0 15 U0
O ter............................................................................ 15 . 0 2i 10
Fisher...........................................................................  7 00 12 00
Weasel...........................................................................  0 25 0 35
M iskrat ............................................................... .. 0 15 0 25
Cana tian coon............................................................. 0 75 1 25
Skunk..............................................................................0 4J 1 25
Baar,large..................................................................... 8 0) 10 00

" email.................................................................... 3 00 5 00

CANNED GOODS
MONTREAL—Demand for canned ve­

getables is good. Fruits are slow. 
There is a first class call for canned fish 
owing to the season. Canned pork and 
beans arc selling well.

TORONTO—The feature of the canned 
goods market is still the scarcity of 
peas. A shortage in corn is also ex­
pected but there may be a few toma­
toes carried over. The demand for 
them just now is good. A wholesaler 
reports the stock of good red salmon 
getting low. The summer season is tlic 
time of year when the demand is best 

^and last year’s goods will be chiefiv 
sold this year. The new goods will not 
be ready until about October.

New peas will be ready in September 
and corn and tomatoes in November.

There is reported an active demand in 
canned fruits and this is expected to 
continue fair all summer. Fruits are 
canned in the autumn principally.
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ONTARIO MARKETS.
POINTERS—

Sugar—Advanced 10 cents.
Prunes—Prices are easier.
Apricots and Peaches—Splendid de­

mand.
Evaporated Apples—Demand is good 
Currants—Selling well.

Toronto, March 16, 110 )
As intimated in last week's i sue, 

sugar has Itakeu anothei advance, me 
amount being 10 cents per cwt. The 
raw market in sugar has been strong 
which caused the advance in rehned. 
When it is stated that 10,000 Lags oi 
raws were sold to the sugar trust in 
New iork on Wednesday at Z 9-10 cents, 
cost and Height, prompt delivery and 
that lu,000 bags were disposed ol at 
Zi cents cost and Height, -day ship­
ment, ail idea ol the situation is ob­
tained. No decline in the near lutui'e is 
expected. Sugar is now at tiie same 
ligure as it was this time last year.

Wholesalers report active business in 
prunes, currants, dried peaches and 
apricots. Beaus arc rapidly going into 
the northern districts but the season 
will soon bg over. In canned goods a 
great many iruits are moving as well as 
canned salmon, corn, tomatoes and 
peas. There is likely to be a pretty 
lair clean up in the old canned goods 
before tile new arrives.

March according to custom, has been 
rather quiet. Jiusiness however to the 
north has been phenomenal and bright­
ened up the situation. Une wholesale 
him reports having sent 17 car load of 
provisions into the Guwganda district 
and that a shipment to one man in­
cluded 175 bags of flour.

SUGAR—Un Wednesday sugar ad­
vanced again lu cent.-, making advances 
oi 2U cents in about two weeks. The 
prices now however are the same as 
this time a year ago. The demand lias 
been good and the raw market is get­
ting stronger. A decline in the near 
future can scarcely be expected.
“,lj U. u.am Mila,' ul': v .... .. 5 6jball Uurrela.........................  o tiu

“ UuXcB, 1U0 1U8....................... 6 UD*• •• 1 .u lbs..........................  6 15
- *• “ 25 lue......................... 6 35“ 5-lb canon», boxes ICOlba--- 8 10

tit. Lawrence Crystal Diamond D /unuu.<, 5 lu. mis 8 bJ
4. afic .uupa, u. vo Aw. ...........................................  & 7à

ui lUv-lb. "   5 65iu 2vlb. boxes ................................ 5 95Bed Seal ............................  7 10
... ...swreuufc granulated, barrels..........................  4 70
Bearer granula ed. bags only................................ 4 *U
Red 4 a h extr . ui»uxa................................... 4 70
Imperial granulated............................. 4 40Avacua »rau.u*.«u, (bags and barrels)....................  4 tlUWa laceuurg .........................................  4 50
tit a awr uce Guidej bbls.................................... 4 3d*»tigb‘ o<»uot>....................................................................   4 ti“
No. 3 yellow.......................................................  4 50No 1 •*   4 40
No. 1 M .................................................... 4 30Granulated and yellow, 100-lb. uags 6c. less than bbls.

MOLASSES AND SYRUPS—There is 
no new feature to the molasses or syrup 
market this week. Molasses in tins are 
selling fairly well hut syrups are on the 
quiet side. Very little maple syrup is 
yet on the market.
."Jc-ia.u . .................. ........... ................... 0 0 55
lîrigiv ..................................................... 0 40 0 45
2 lb Tius. 2 dnz in case ................................ 2 40
6 “ “ ^ w ..................................... 2 75 t
Ifc " " ft   2 65
»0 - " i   2 60BaTel* ... .............................................. 0 : 3i
H *lf Burr is ....................................................  0 031Quarter " ..................................................... t 131Pails, 38ft lbe. each ..........................................  1 75
" *5 “ " ....................................................................................... 1 25
Maple syrup—
G allons, 6 to case ..............................................  4 50
ft " “   4 8JQuarts, 24 "   4 8)
Pints, 24 M ............................................... 2 60

New Orleans, medium.............................................. 0 30 0 i6
bbls..................................... 0 28 0 SO

Harbadoee, extra fancy..................................................... 0 45
Porto Rico....................................................................  0 45 0 60
Weet Indian............................................................... 0 SI 0 S3

TEA—The tea market as reported by 
local brokers is rather strong. Ccylonx 
in some quarters seemed to be moving 
better than the others.

DRIED FRUITS—The season for 
plumes is here and the demand is brisk.
1'rices is some cases have declined ow­
ing among other things, to depression 
at the coast. Dried peaches are cheap 
and are splendid sellers. This may also 
have some effect on the prune market. 
Some French prunes are being sold hut 
only in small quantities. They have a 
thinner skin and smaller stone than the 
ordinary variety and are more expen­
sive. Apricots are having a good sale 
also as well as currants. Dried apples 
and dates are quiet. There is a notice­
able scarcity in table raisins but some 
are now on the way from Spain.
Viunes r b

3U-4U 8, 25-1b 1 oxvc......................................................... 0 lift
40-60 s, zo-lb. boxed......................................................... 0 00ft
fo-60’8, " •• .......................................................... 0 081
60-70., “ •• ................................................. 0 17 0 07}
60 70 s, 50-lb boxes ............................... ....................... 0 071
60-00 • •• ........................................................... 0 051
80-101, “ •• ........................................................... 0 061

Apricots—
Cboive, 25-lb boxes . ............................................... 0 13
Fxncy, •• ....................................................... 0 16

vtsutued aud Drained Peel?—
..................0 10 0 11 Citron ...................... 6 17 0 20

• -range.................. 0 10ft 0 12
Kige-
Kiomes, per lb..........................................................o 08 0 10
lapiiou, “ ...........................................................  0 03ft 0 04
Bate Fig*..................................................................... ...  03J 0 04
Dril'd peaches..........................................................  0 (7ft 0 08ft
Dried apt les...................................................................... 0 0/ft
Uurrauie—
Fine Filial»*.... 0 U6| V 07 VoeUuas............  0 08ft 0 08
fadas..............0 08 0 08ft

TTuoleaned, fto lose.
Kuieins—
Sultana......................................................................... 0 07ft 0 09

- Fancy............................................................ 0 11 0 Lift
" Extra fancy ............................................... 0 14 0 15

Valencia*.....................................................................  0 05ft 0 06
Seeded, 1-lb packets, fancy.............................................. 0 08

16 oz. packets, choice........................................  0 t 8
" 12 os. " " ........................................ 0 07ft

Dates—
Halloweee............. 0 05ft .... Fards choicest.................. 0 08
Sxira.......................  0 05 ___ " choice.................. 0 07J

NUTS—Business in this market can­
not be said to possess much activity. 
Quality in Brazils is hard to obtain 
just now but otherwise the situation 
lias no feature.
Almonds, Formigeita .................................................. 0 12j

" Tarragona....................................................... 0 13
shelled.................................................... 0 39 0 32

Walnuts, Grvit ible........................................................ 0 14
“ Bordeaux.......................................................... Oil
“ Mart, -id .......................................................... 0 12
“ shelled............................................................  0 18

Filberts............................................................................... 0 10
Pecans.................. ...............................................(j 16 0 18
Brazils................................................................................. 0 15
1‘tanute...................................................................... 0 10 0 12

RICE AND TOPIOCA—There still ex­
ists the scarcity in cheap rice but other­
wise this market shows no feature.

xerVL’ft
Standard B, frem mills, 5vC lbi. ur over, 

Montreal.........................................
f.o.b.,

2 95
I$jpit?»................

0 06ft
0 07
0 06
( 06
0 01ft

Sago.............................................................................................
Seed tapioca ..............................................
Tapioca, medium pearl.............................

SPICES—No more than the usual de­
mand exists in spices and the prices ie- 
main as last quoted.
I'epiHre, Uxl p re..................................................... 0 14 0 20

*bl! pure...................................................  0 22 0 30
" whole, i lack........................................................ OH
" whole, white........................................................ 0 28

•Unger.......................................................................... 0 18 0 28
Cinnamon.............. ................................................. 0 25 0 40
Nutmeg......................................................................  0 25 0 90
Cloves, whole.............................................................  0 25 0 35
Cream of tartar.......................................................... 0 22 0 25
Allspice.......................................................................  0 16 0 19

whole.......................................................  0 17 0 20
Maoe ground .......................................................... Q 80 0 90
Mixed pickling spices, whole.................................. 15 0 20
Cassia, whole...........................................................  0 10 9 25
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BEANS—The bean market is still firm 
though no changes in prices are quoted 
here. The season for beans is now 
nearly over.
Beans, band pick d ........................................................ 2 25

prime No. 1, " ....................................... 2 00
" Lima, per lb........................................................ 0 07ft

EVAPORATED APPLES—These are 
quoted at 074 cents, somewhat cheaper 
than a week ago. The demand is still 
good.

LAW REFORM FROM LAWYERS?

One Legislature Representative Does 
Not Think a Satisfactory Bill Can 

Come From Lawyers.
W. K. McNaught, of the American 

Watch Case Company, and representa­
tive of North Toronto in the Legisla­
ture, when asked his views regarding 
the proposed measure of law reform, 
which was dealt with in last week’s issue 
said that he had not had an opportunity 
of examining the bill closely, but so far 
as he had been able to get information 
he thought the measure as a first in­
stalment was a very fair one, but, of 
course, it did not go as far in the 
direction aimed at as many would like 
to see.

“My own opinion,” he declared, “is 
t hat you will never get law reform from 
lawyers. Mr. Foy is a careful, cautious 
representative and is not apt to err on 
the side of going too' far. I hold that 
if a government is anxious to get a 
general, free and purely disinterested 
expression of sentiment they should, in 
a matter like law reform go to boards 
of trade, and business men’s associa­
tions. I would, if dealing with such a 
lar-reaching question, where all classes 
of people are affected, appoint a royal 
commission to take evidence from mer­
chants, laborers, mechanics, manufac- 
t urers, farmers and others, the same as 
a tariff commission hears evidence and, 
on this bases its report and recommen­
dations. The manufacturers alone are 
not allowed to make the tariff, neither 
should law societies be permitted to 
say what the law shall be. Yes, I am 
strongly in favor of appointing a com­
mission. These are my views on law 
reform generally and how I would pro­
ceed about it ; and not a criticism of 
the present measure, which I have al­
ready pointed out, lias not been dis­
cussed in the House or even printed, 
therefore, I am not sufficiently familiar 
with the proposed alterations to dis­
cuss them intelligently as to how they 
would or would not benefit business 
men.”

BUYERS IN TOWN.
Among the buyers in Toronto during 

the week were : Wm. Carrol, Hamilton. 
Ont. ; W. A. Brunton, Newmarket, Ont.; 
T. B. Reeve, Markham, Ont. ; N. A. 
Malcolm, Walton, Ont. ; Wm. .Joyce, 
Oakville. Ont. ; L. A. Whitmore, Edgcly 
Ont. ; Chadwick & Mannion, Gowganda, 
Ont. ; Wm. Grills, New Liskeard, Ont. 
J. McNab. Claremont, Ont. ; R. A. 
Bunting, Piéton, Ont.

D. T. Hodgson, Bracebridge, with 
Hutchison Bros., was a caller at the 
Toronto office of the Grocer on Wed­
nesday.
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Brandon’s Winter Fair Exceeds Expectations
Farmers of Western Canada Keep Pace With Development of 
the Times—Decline in Hog Raising Lamented — Poultry,
Sheep and Horses Show Vast Improvements—Large Building 
Crowded.

Winnipeg, March 16.—Your correspon­
dent has spent the entire week in Bran­
don attending the Winter Fair, whicli 
comprises a horse show, a fat stock- 
show, a poultry show, and a seed grain 
exhibition.

This fair is an annual event and is 
one of the best possible barometers of 
live stock conditions in the West. This 
is the fourth show of its kind to be held 
in the City of Brandon, and the second 
to he held in the big Winter Fair pavil­
ion, which was erected during 1907, at 
a cost of over $50,000. When the fair of 
1908 was opened in this building, the 
general verdict was, that in the matter 
of space, the requirements of the Win­
ter Fair had been anticipated for ten 
years at least. Imagine the surprise, 
therefore, of the fair board and exhibi­
tors alike, when the building this year 
was crowded to the utmost capacity; a 
huge tent had to be requisitioned for 
part of the cattle and a large number 
of the horses had to be quartered down 
town in the livery barns. The fair open­
ed on the morning of the 9th, and closed 
on the evening of the 12th, and during 
that period the building was constantly- 
thronged with men and women anxious 
to see the exhibits.

There were no side shows, no attrac­
tions. There was not even a band, yet 
each evening the great amphitheatre, 
with its seating and standing room ca­
pacity of something like 2,000, was jam­
med to suffocation. The sole entertain­
ment offered these people during the 
evening was a parade of horses, and on 
Thursday evening the presentation of 
cups and medals. While this was going 
on, in the main auditorium, the lecture 
room in the north wing, with a capacity 
of about 300, was constantly filled, lis­
tening to illustrated lectures on various 
subjects, intimately related to agricul­
ture in its various forms.

The Poultry Show.
The poultry show, which is held under 

the auspices of the Manitoba Poultry 
Association, occupies the entire upper 
lloor of the southern wing of the build­
ing. It has been pronounced by Judge 
Butterfield, the best arranged, best light­
ed, and largest hall for the exhibition 
of poultry in the Dominion of Canada. 
It is provided throughout with station­
ary, sanitary coops, made of wire and 
galvanized iron sheeting. The number of 
entries was so large that even in this 
immense building it was found extreme­
ly difficult to get them all in.

The total number of chickens entered 
was 1098. The turkeys, geese and ducks 
on exhibition numbered 90, making a 
grand total of 1,188. Putting the value 
of each bird at the extremely conserva­
tive figure of $1, there was over $11,- 
000 worth of poultry on exhibition. 
Numbers of these birds sold for breed­
ing purposes, at prices ranging from $5 
to $25. Judge Butterfield said that he 
had no heaitation in pronouncing it the 
very finest poultry exhibition he had 
ever seen in Canada.

One pen of Partridge Cochins, he de­
clared, were the finest on the continent 
of America, while a pair of Buck Otting- 
tons owned by Dr. A. W. Bell, of Winni­
peg, and formerly of Toronto, were pro­
nounced the finest in Canada, of their 
breed, ana the same praise was meted 
out to a single-coinb black Minorca hen. 
He also gave great praise to the exhi­
bition of Barred Rocks, White Rocks, 
and White Wyandottes.

The City of Brandon had been most 
liberal, not only in the matter of the 
ordinary prize list, hut also in the 
gathering together of no less than 85 
special prizes and some 6 or 8 silver 
cups and medals. One cup for which 
there was a very active competition was 
the Junior Illingworth cup, sent out 
from Blackburn, England, for the best 
exhibit of poultry made by a youth of 
18 years of age. The whole poultry 
show was emphasized along the lines of 
education, there being a very evident 
desire to encourage and stimulate poul­
try raising.

In conversation with breeders of pure­
bred poultry, it was ascertained that 
there was a very marked increase in de­
mand for breeding stock from all over 
the country. Mrs. A. Cooper, of T’rees- 
bank, who makes a specialty of Barred 
Rocks, and who was the winner of many 
first prizes, and a splendid silver cup, 
reported that, already her entire stock 
amounting to some hundreds, available 
for sale as breeding birds, had been dis­
posed of, and if she had had double the 
number, she could have sold them all.

Sheep and Swine.
The show of sheep and swine was open 

to both pure bred and graded. The num­
ber of sheep showed a marked increase 
and the quality was much better than 
ffist year. The higher prices for sheep 
have evidently stimulated interest, in 
the breeding of this class of stock. It 
is a matter of regret, however, that 
the number of hogs shown was smaller 
than that of last year. The quality was 
quite as good, but from conversations 
as to real size and from the very open­
ly expressed opinions of breeders, at the 
annual meeting of the association, it is 
evident that the low price of the last 
two years has discouraged breeders and 
a great many of them are going out of 
hogs entirely. No amount of argument 
or persuasion seems to have any weight. 
The farm'ers generally who have been in 
the hog business, declare that there has 
been a combine to keep down prices. 
One of the representatives of one of the 
largest packing houses in Winnipeg at- 
tendea the meeting and assured the farm­
ers that if his company could be assur­
ed of a sufficient supply of hogs to keep 
their plant in operation steadily all the 
year they would not dream of import­
ing American bacon, and they would be 
able to pay a better price for the hogs. 
The members of the Breeders’ Associa­
tion, however, took the very unreason­
able stand that the packers should guar­
antee them a price of not less than 6£c
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per pound. This attitude plainly indi­
cated that for the present at least argu­
ment is of no avaii. Many of the breed­
ers announced that they were putting all

it brood sows on the market and 
would have nothing further to do with 
the business. This is a very serious 
matter. The number of hogs marketed 
at Winnipeg last year was the largest 
in the history of the country, being 145,- 
1100. The total packing capacity of Win­
nipeg is 450,000, so that it will be seen 
that up to date the country has not 
furnished even one-third of packers’ re­
quirements, and if the breeders carry 
out their present intentions of going out 
of the business it will mean still more 
“American” bacon, on which we must 
pay a duty of 2c per pound.

Exhibition of Fat Cattle.
The fat stock show, so far as cattle 

were concerned, does not yet amount to 
a very great deal, but there is a nucleus 
of a good show, and as excellent prizes 
are offered, there is no doubt that there 
will be very rapid improvement.

J. D. McGregor, president of the Win­
ter Fair Board, offered $100 silver cup, 
and $100 in money for the best beef 
steer or heifer. There were a large 
number of entries in this class, and 
though perhaps none of the animals 
were as highly finished as they would 
have been at a Guelph show, they were 
a great deal better than the ones shown 
last year. Up to the present time breed­
ing stock has been shown as well as fat 
stock, but in the future the prizes will 
be for fat stock only.

Valuable Horse Flesh.
The horse show section of the Winter 

Fair was the thing that really startled 
everybody. It is especially designed for 
the exhibition of stallions. In 1998 the 
entire number of stallions shown, both 
in the light and heavy classes, was 49. 
This year there were 112 heavy stallions 
and 16 standard bred and hackney stal­
lions. Clydesdales lead in tiic West, as 
heavy horses, and of this breed there 
were no less than 99 on exhibition. In 
the aged class there were no less than 
29 entries and the smallest class, which 
was for yearling colts, had 8 entries.

A very conservative estimate of the 
value of the heavy stallions alone would 
be $275,999, and it is quite safe to say 
that never in the history of Canada, 
and very probably never in the history 
of the United States, have so many- 
high class Clydesdale stallions been 
gathered together. The money value, 
however, of the exhibit was only one 
feature of the show, The fact that men 
have been encouraged to invest such 
enormous sums in these animals indi­
cates the outlook of the trade.

The president of the Horse Breeders’ 
Association said : “The horse business 
in the West has been A1 for the past 5 
years and there is every indication that 
it will be equally good for many years 
to come.” and the demand is constant­
ly increasing for highly bred horses.

One very important feature of this 
show was the competition in live stock 
judging. This was open to farmers’ 
sons, whether at home or attending col­
lege, and there were 76 entries. The ex­
perts who afterwards read the score 
cards of these young men, declared that 
the work showed a very high state of 
efficiency. Fifty of the competitors

1 SI
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Sugar. 26 lb. boxes, ft- end |s 
Syrup gallons è dor to e se, per case 

dor to 
dor to case

were students of the Manitoba Agricul­
tural College.

The people of Brandon and more es­
pecially the men who comprised the Win­
ter Fair Board, are to be very heartily 
congratulated on the success of their 
labors. The fair will be for the future, 
one of the most important events of the 
vear in the Canadian West.

MANITOBA MARKETS

Winnipeg, March 16.—The volume of 
wholesale grocery business in Winnipeg 
is increasing every month and compari­
sons with last year are the cause of 
particular satisfaction. Nevertheless, 
competition for business is very keen 
and unfortunately in some lines it is the 
cause of price-cutting which benefits no 
one. Country collections are good and 
the general outlook has never been bet­
ter.

SUGAR—The sugar market is very 
strong, hut prices quoted last week still 
rule.
Mouiresl and B C. granulated. In bbls....................... 6 10

'* in sacks........................................ 6 U6
" yellow, In bbls..................................................... 4 70
" " in sacks.................................................. 4 65

Wallaceburg, in bbls.................................................... 5 U0
" in sacks..................................................... 6 05

B,0. gunnies granulated, 518 s to bale, per cwt — 6 06
" 6-l/s " “ .... 6 05
" hard pressed lump. 25 a, per cwt................. 6 25
" " half bbls., per cwt.............. • 60
*' icing........................................................................... 6 90

bar sugar .................................................................. • «0
Icing sugar in bbls..........................................................  5 70

“ " In boxes............................................... 6 90
44 " in small quantities..................................... 6 20

Powdered sugar, in bbls.................................................. 5 40
" '* in boxes............................................  S 70
" " in small quantities................................... 6 76

Lump, hard, in bbls......................................................... 6 03
'• “ In 4-bbls. ...................................................... 6-6
" " in 100-1 o cases..............................................  6 05

SYRUPS AND MOLASSES—The mar­
ket is quiet ana featureless at present. 
Only a staple business is being done and 
quotations continue as follows :
sirup ’Grown Brand, 2-lb uns, per 2 duz. case .... X 16

“ 5-lb tins, per 1 “ .... 1 t0
“ 10-lb tins, per 4 " .... 2 43
“ 20-lb tins, per { " .... 1 55

à barrel, per lb...........................  0 034
" Sugar syrup, per lb...................... 0 031

Beaver Brand, 2 lb tins, per 2 doz case........................ 1 10
•• 5 “ •• l " ....................... 3 60
44 to •* 44 * M ........................  lieM 20 .' 44 $ 44   ISO

Barbadoes molasses in fc-bDls, per lb........................... 0 04i
New Orleans molasses in 4-bbu, per lb........................ 0 03*
Porto Rico molasses in 4-bbls., per lb.......................... 0 04$
Blackstrap, In bbls., per gal............................................  0 “

'* i " " ........................................... 0
'* 5 gal. bets., each....................................... 1

MAPLE PRODUCTS—These are sell- 
log very slowly and prices continue as 
below :

FOREIGN DRIED FRUITS—Prunes 
have been advanced sharply, but this is 
the only change of interest this week. 
Low prices in California raisins still
obtain, but there have been no further 
declines. We quote :
Smyrna Sultana Tallin,, uncleaned, per lb,..............  0 67

clean,d,..rib...................... 0 OH
Table relMue. Oonnolweur uaiewi par owe..............  IW

extra daaart, .... I 18
" Royal Buoktngbam.
" Imperial Ru
** OoônoinMir
" Oonnoisaevu^usters,boxes (5* lbsi ...

Trenor sValenois raisins, f.o.e, per case, Si’s...........• ' A 14's...........
M selects Vs...........

• " 44 M 14»...........
layers “ Vs...........

" •• 44 " 14 s...........
California raisins, oholoe seeded In |-lb.peokagee

•• 44 fanoy>sMde?fn i-lb. packages
per panksft .,

" M oholoe seeded in 14b

" " faoay*14b. i
per naokage........ ................... # ry|

Raisins, 3 crown muscatels, per U»................... 0 061
* 4 44 44 ................................. IM

Prunes 90-100 per lb .....................................................  I 06
44 0M0 44 ...................................................... 9 OH
44 70« 44 ...................................................... • 064
44 60-70 44   6*1
" 60-60 44 ...................................................... 6 071

“ — - 44 ...................................... 0 0/
Silver prunes.............
Our ran is, unoleaned, 

" dry
loqeepaok, |
Flllatias, pi
B? pkg. dry oleaned,per lb

.. rib.....
i per lb.........

I 09

SSI
0 07 I no
o OS!
0 07 
0 07
• Of
0 114 o ni 
0 09$

44 PUÏatras in
Pears, per lh............................
Peaches, standard, per lb........

44 choice ....................
Apricots, standard, per lb.......

" choi e, per lb ............
Plums black pitted, per lb....
Neoiari .ee, per b...................... ...................................... ......,
Dates, new. per lb.... .................................................... 0 07

RICE AND TAPIOCA—The decline in 
prices has not stimulated the demand to 
any great extent. Japan rice is quoted 
at 4c per lb.; Patna, 4Jc ; Rangoon, 3}c, 
tapioca, 4Jc.

EVAPORATED APPLES—There is a 
good staple demand at 8ic per lb. The 
market is steady and no change is ex­
pected in local prices.

HONEY—The new act is now in force 
making it an offence to sell as honey 
any but the pure article.
Ho-ey. 21 lb. tins, in cue ?4........................................ 8 76

4 6 12 ......................................... 0 60

SPANISH ONIONS—New stock is 
quoted at $1.15 per crate.

NUTS—
Shelled Walnuts, in b^xee, per lb...................................... 0 28

44 small lots, per lb................................... 0 80
" Almonds, in boxa*, p*rlb................................ 0 II
" 44 small lots, per lb................................ 0 30

ROLLED OATS—An early advance is 
expected on the local market, but orders 
are still being filled at the old prices 
from stocks on hand.
Rolled otu, W lb aooka, per 10 lb.............................. I 80« " •• M   « 28

10 •• “ N   2 SO
•• I “ “to .............................  I Oil

CORNMEAL—We quote the following 
prices :
Oornmeal, per sack............................................................  1 90

44 per % seek ............................................................ 0 95
•4 per bale (10.10's)................................................... 2 15

BEANS—Prices are steady at the re­
cent advance. Hand picked are quoted 
at $2.35 per bushel and the three-pound 
picker at $2.35.

POT AND PEARL BARLEY—Pot 
barley is quoted at $2.55 per sack ; 
pearl barley at $3.75 per sack, and 
$1.95 per half sack.

BROOMS—Owing to the advance in 
broom corn all brooms have been ad­
vanced 25 cents per dozen.

CANNED GOODS—Stocks of canned 
peas are very low and the low range of 
prices now quoted is not likely to ob­
tain much longer.

BUTTER—The dairy butter market is 
congested at present. Supplies are much 
in excess of demand and quality of of­
ferings is poor. Produce houses are of­
fering from 14c to 15c per lb. f.o.b. Win­
nipeg for round lots. Little or no No. 
1 butter is offering at present. The east­
ern market is not taking any of the 
surplus from Manitoba, and there is an 
accumulation of confectionery butter 
that is a drug on the local market.

Creamery is selling to the trade at 25 
cents and stocks on hand are fairly lib­
eral.

EGGS—Suppl es from country points 
are increasing every day. Produce houses 
are buying at 22c to 23c per dozen.

PERSONAL NOTES.
W. A. Little, manager for W. A. 

Lowney Co., of Canada, Limited, was 
in Toronto during the week.

H. P. Eckardt, of H. P. Eckardt & 
Co., has presented the members of the 
company’s hockey team with gold fobs 
to commemorate their winning the 1909 
championship of the Wholesale Grocery 
League, Toronto, and incidentally the 
Tillson trophy.

;

OUR GROCER REFRIGERATOR

REFRIGERATORS
We manufacture the best line of 
Refrigerators for Grocery Stores, 
Restaurants, etc., on the market. 
Prices the lowest.

Ask all leading Hardware Mer­
chants about them, or write us 
direct for circular.

We are the largest makers of 
Refrigerators under the British 
Flag.

The Ham & Nett Co., Limited
BRMTFORD, - CÀIÀDÀ COMBINATION GROCER AND BUTCHER
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Commission vs. Salary for Commercial Men

How Canadian Travelers and Retailers View the System—
Salaries Rule Here—Country Not Populous Enough for Profit- 
Sharing Method—Commission Representatives Good for 
Retailers.

An article under the above heading 
appeared in a recent issue of The Can­
adian Grocer, and was the cause of 
some comment by our readers. The 
article in question dealt with the con­
dition of trade in the United States as 
affected by travelers paid on a commis­
sion basis compared with those paid a 
straight salary. The party from whom 
the information was secured showed 
that the commission system was in vogue 
across the border, that it was increas­
ing in adoption, and contended that the 
wholesaler, retailer and traveler bene­
fit ted thereby.

Some Canadian retailers and travelers 
spoken to by The Grocer on this ques­
tion, as it affected Canadian trade con­
ditions, could speak only in an academic 
way. and in almost every case the per­
son addressed wished to have time to 
consider the matter more fully. The 
consensus of opinion expressed offhand 
was to the effect that trade might be 
developed more quickly and grow larger 
in volume if the commission system rul­
ed here, but the speakers were not so 
sure that there would be a correspond­
ing benefit accruing to the wholesaler 
and traveler. These two classes of men 
of course would be more directly affect­
ed than would be the retailer, although 
the retailer would no doubt be affect­
ed adversely or otherwise in the course 
of time.

Population Scattered.
Some grocery, fruit, tea and pro­

duce representatives spoken to did not 
wish to have their names mentioned in 
connection with any discussion, and 
would not without considering the ques­
tion over night express an opinion. The 
brunt of their remarks, however, show­
ed that they, favored the salary system, 
as they did not think the total of their 
sales in any one line would justify 
the adopting of a commission system 
in a country like Canada where the 
population was sparse, the territory 
covered extensive, and the larger cen­
tres few and very scattered.

E. Fielding, treasurer of the Com­
mercial Travelers’ Association, Toron­
to, without going deeply into the ques­
tion, did not think the commission sys­
tem would be generally workable in 
Canada. Conditions were different here 
from what they were in the United 
States. Across the border travelers 
were nearly all specialty men. Even 
when, say, large United States whole­
sale grocery houses sent men out on the 
road they did not always carry general 
lines of goods, but each traveler con­
fined himself to one or two lines. Here 
in Canada where customers were few and 
where they were scattered as well, that

could not very well be done, for travel­
ing expenses would eat up much of the 
profit. Business houses, recognizing 
this, preferred having their travelers 
carry fairly full samples of general 
goods.

As to the benefits accruing to 
the wholesaler from paying liis 
traveler a commission rather than a 
salary, taking into consideration these 
conditions, Mr. Fielding thought the 
wholesaler would not be the gainer.

“Let us consider, for example, a gro­
cery traveler paid on a commission 
basis, taking out a general line of 
samples. He will, of course, try to sell 
goods to the retailer that are bought in 
large volume rather than the goods that 
his house would like him to sell, because 
his commission is paid on the amount of 
business he has done. That traveler 
would rather sell a carload of sugar 
than a dozen boxes of spices, because 
the total of his sales would be larger 
in the former case than they would be 
in the latter, and, consequently, his 
commission would be greater; although 
his firm would derive more profit from 
the spices than from the sugar. No 
the commission system will not sup­
plant the salary system in Canada just 
yet, for it would not help benefit whole­
saler or traveler, and the salary system 
will still prevail in this country.”

Other Travelers’ Statements.
This opinion also seemed to be the 

one held by grocery travelers generally.
A traveler for a grocery specialty was 

interviewed, and said that for his part 
he favored the salary system and 
thought it was practically universal in 
this part of Canada. In the West, how­
ever, he said, a great many travelers 
carry several lines and the business was 
very largely on a commission basis.

“But what about bonuses?” he was 
asked. “I do not favor them,” he said. 
“If a man is honest he will do his best 
without a bonus, and a bonus in lieu of 
part salary is, in my opinion, an in­
timation that the house does not trust 
its men.

“Of course there are two sides to the 
bonus question. Sometimes :it is re­
garded as giving a man a larger personal 
interest in his business, making him 
feel in a way as if to some extent he 
had a business of his own, and from 
that point of view I should say it is a 
good thing for the traveler.”

Another traveler in a similar line, 
who happened to be by, corroborated 
largely the views of his friend, but add­
ed, “There is a good deal to be said for 
the commission basis of paying sales­
men. It is more of an immediate incen­
tive to increased effort. It is all right

to say that if a man is honest he will 
give his best services for a salary, but 
human nature is human nature, and a 
man is going to work harder for him­
self than for somebody else. I know 
a representative here of an American 
specialty house who says he has just 

assed up a $2,100 a year contract to 
Work on commission because he thinks 
he can make more out of it. I agree, 
however, with my friend here, that the 
system should be either all commission 
or all salary.”

Looking at the question from the 
broad point of view and not taking into 
consideration any concrete case, retail 
merchants thought the commission sys­
tem the better. Their arguments pretty 
well coincided with the vi-ws expressed 
by merchants in the United States. It 
is held that the best salesmen are 
brought forward by the profit-sharing 
system, as a higher standard of sales­
manship is demanded, which would 
eliminate the “fair” and “pretty 
good.” The traveler is benefitted from 
a monetary standpoint by making more 
than he would on salary and the whole­
saler receives an increase of orders and 
sales, because if the traveler wishes to 
increase his profits he cannot do it in 
any other than by selling more goods.

Traveler and Retailer.
The retailer is benefitted in this way: 

The traveler must be very careful how 
lie treats his customers and what he sells 
them, for once he offends his customer 
or unloads on him his usefulness is 
done. The retailer will know when he 
is dealing with a reputable house and 
that the goods he buys are quality 
goods and that the prices are right.

In a late number of the Business 
Philosopher there is the short story of 
a traveler named Brown, who was af­
flicted with “salesman’s itch.” He 
imagined he knew all about the game, 
but his inexperience worked against 
him in getting a position. Brown at 
last got a job as salesman on a com­
mission basis for a baking powder 
manufacturer who charged him five dol­
lars for a canvassing outfit worth fifty 
cents. Brown was wise enough, how­
ever, to realize that the one way to get 
even was to sell enough powder to 
cover expenses. So he started in. At 
first it was slow work, but he persisted, 
and in time he got orders. Selling to 
retailers Brown found rather slow, and 
he started after bigger game and sold 
to wholesalers,' He then made more 
money in one day than he had previous­
ly done in a week. So many orders did 
he receive that his house suggested a 
salary. No, said Brown, this commis­
sion business suits me. His house be­
came so insistent that Brown quit. He 
worked for other concerns until they 
suggested salary, and he quit them. At 
last in self-defence, he was forced to 
start in business himself and he is now 
building up a business with a future.

“Undoubtedly I would still be on the 
road for that baking powder house,” 
said Brown, “if they had only given 
me a square deal. There is nothing
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BOULEVARD SHOE DRESSING

For Ladies' and Children’s Boots and Shoes

YOU SHOULD SELL IT BECAUSE
IT gives a b autiful finish—Requires no 
rubbing—Is guaranteed not to injure 
the leather, is neatly put up in tour 
ounce bott'es. will certainly be asked for 
again, has never brought us a complaint, 
can be had of all jobbers.

Manufactured only by

The American Dressing Co., Ltd.
Montreal

THK H. P. KCKARDT CO.’S HOCK K Y TKAM.
Champions of the Wholesale (irovers’ Iloekey League, Toronto, for the Season 
of 1909. Names from Right to Ix‘ft —
Top Row—G. M. Wilkinson, point ; J. O. Elton, Secy.-Treas.; A. Thompson, 

centre forward ; 1). A. Cowan, right wing.
Bottom Row—F. W. Wilkinson, left wing : M. R. Joyce, goal ; H. |). Eckardt, 

president ; B. R. Brown, ((’apt.) cover-point.

Agriculture has done much and is doing 
a great deal towards the furtherance of 
the education of the farmer and its work 
is highly appreciated.

Fruit institutes have been organized 
in the various fruit sections and for the 
meetings, addresses have been arranged 
by men thoroughly conversant with the 
ways and means of advancing and aid­
ing the industry.

It has been demonstrated during the 
past season in many sections of the 
province that fruit growing is one of 
the most profitable lines of agriculture, 
and the men who are following improv­
ed methods are being reimbursed many 
times over for their extra trouble and 
expense involved.

instruction to the farming community 
cannot be over-estimated, and every 
farmer and farmer’s son, who has the 
interest of his business at heart, as 
well as its monetary success, should not 
fail to attend the meetings.

Instruction of a practical nature is the 
object throughout, and those in charge 
are doing their best to deal satisfactor­
ily with every question brought up.

Recently lectures on fruit were given 
at Whitby, Port Perry, Simcoe, Port 
Dover, Vittoria and Delhi, when such 
men as A. W. Peart, Burlington ; J. W. 
Crow, Guelph ; L. Caesar, Guelph ; W 
R. Grierson, Oshawa ; W. F. W. Fisher, 
Burlington ; C. C. James, Deputy Min­
ister of Agriculture for Ontario ; R.
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more assiuine than the action of a 
house that cuts down its commissions 
to its men simply because those men 
are selling goods in large quantities. 
An honest commission should be paid

every salesman, and this commission 
should not be changed simply because 
the salesman is selling so much that 
his profits are double those of the two 
next best men on the force.”

More Money for the Merchants From the Farmers
The Results of Educating the Farmers in Fruit, Stock and Crop 
Raising—Assistance Being Rendered by the Ontario Depart­
ment of Agriculture.

The education of the farmers to the 
advanced methods in agriculture, fruit- 
raising and live stock breeding has done 
much for the merchants of Ontario and 
development along these always means 
that the farmers will have more money 
to spend. The Ontario Department of

The time is opportune for giving fruit 
growers, whether upon a large or small 
scale, an opportunity to receive instruc­
tion near their homes. The district 
branch of the Department of Agriculture 
has, therefore, arranged for this educa- 
t'on. The great value of this course of

Thompson, St. Catharines ; J. E. John­
son, Simcoe ; P. W. Hodgetts, Toronto, 
and many others.

Free courses in live stock and seed 
judging have also been instituted and 
some of the specialists in these lines arc 
giving free lectures to the farmers with 
a view to better the conditions of the 
tillers of the soil.

All this has a direct bearing on the 
merchants. The higher the education of 
the farmer the better will be his ability 
in making money and the more money 
lie makes the better will it become for 
the merchant.

TRAVELER WANTED.

WANTED—Traveler, by large Montreal epice and 
coffee wholesale house. Territory between 
Montres! and Toronto and Montreal and Sud­

bury Box 301, CANADIAN GROCER, To-onto
(141



THE CANADIAN GROCER

Some Teas Are Too Cheap in Quality to 
be Anything Else Than Dear in Price.

You might as well try to make water run up hill as improve 
your tea trade with that kind of tea.

And why try ? You know that Red Rose Tea has come 
into popular favor more rapidly than any other tea and has won 
the admiration and good will of the trade in general. You are 
always sure that Red Rose Tea “is good tea” ; that it will always 
give your customers the satisfaction you want them to have 
with the tea you sell them. You are sure

RED ROSE TEA
IS ALWAYS WORTH THE PRICE

BRANCHES: _ _____ ___
TORONTO, 3 Wellington St. E. T. H. ESTABROOKS,
WINNIPEG, 315 William Ave. ST. JOHN, N.B.

— 1X/Ï»» C* PAPOr Do you want to make money—here is a chance—to make it easily,
lVll • VirUCCl quickly, and lots of it— Do you for any reason wish to take up this very1

profitable line—That will net you a good income, as well as increase your sales in other lines—If you do read this. Every house­
keeper dreads ironing day, especially so when she has a lot of shirt-waists, men’s shirts, collars, cuffs, etc. to iron, she always 
wants to obtain a high grade finish, equal to first class laundries. She of course asks the grocer for advice—in return he offers her 
the common wax—She knows it is impossible to do good work with common wax—So she walks away—one customer lost.

Now where she can procure an article of this merit—that reduces ironing time by half—reduces labor to a minimum—adds 
to the finish of clothes—and makes ironing a day of pleasure—There she is sure to do her buying—and leave her order for other 
things. The Kaiser Wax Pad and Iron Cleaner is used in more than a million homes, read what users say.—-

Chicago, Jan. 4th, 1909
To whom it may concern,—

Some time ago I tried the Kaiser Wax Pad and Iron Cleaner, and was so pleased with the work it did, that I recom­
mend it highly and advise every women who wants to make her work easy, to try the Kaiser Wax Pad and Iron
Cleaner and be convinced of its good work.

Respectfully yours
Mrs. T. Ohmes, D.S.C.L.O.T.M., 937 W. Adams St.

Mr. Grocer
We do not want you to order until you have convinced yourself of the 
merits of our Kaiser Wax Pad and Iron Cleaner—Send us your name 
and address and jobber you do business with and we will send you one 
free of charge so that you may try it yourself and be convinced—Is this 
fair enough? PATENT APPLIED FOR

Manufactured by

The Ancker -Thiem Co.
CHICAGO, U.S.A.

Dept. 54

Canadian Agent» :
Howe, McIntyre Co., 91-93 Youville Sq., Montreal, Que. 
W. L. Mackenzie & Co., Winnipeg and Calgary.
G. C. Warren, Regina.
Whitlock & Mariait, Moose Jaw.
Howard Bros., Brantford, Ont.
W. S. Clawson & Co., St. John, N.B.
W. A. James, Vancouver, B.C.
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PRODUCE AND PROVISIONS The Canadian Grocer

The Progressive Merchant
supports the Pure Food movement. He 
understands the consumers’ demand for 
quality and meets it by handling honest 
goods.

He knows the regard in which

HEINZ
57 VARIETIES
Pure Food Products

(The kind that contain no preservatives)

are held by the public and that they are 
known by State and Federal authorities 
everywhere to meet the requirements of 
all Pure Food Laws.

That is why Heinz products are always 
found in up-to-date stores where the 
principles of high quality are observed.

Anything that's is safe to sell

Ask es shout our free Retailers' Advertising Service

H. J. HEINZ COMPANY
New York Pittsburg Chicago London

WE ARE NOW BOOKING ORDERS FOR 
EASTER. YOU WILL WANT FINEST 

STAR BRAND SUGAR-CURED

Hams and
Sugar-Cured English Breakfast

Bacon
THERE ARE NONE 
FINER than FEARMAN’S

Order Now

F. W. Fearman Co.
LIMITED

HAMILTON, ONT.

Plain Figures that 
prove the Superior 
Quality of

Reindeer Milk
and

Jersey Cream
Butter Fat

Reindeer Milk 8.61
Highest of other Brands 8.00

.61

Reindeer Milk richer

Jersey Cream 8.05
Highest of other Brands 7.10

~95

Jersey Cream 13% richer.
Figures token trom Government Bulletin No. 144

The Truro Condensed Milk Co., Ltd., Trero, N.S.

New Laid Eggs
We are buyers F.O.B. your station.

Get in touch with us.

Roll Bacon
Mild cured. Just the thing for break­

fast these mornings with New Laid 

Eggs. Get our prices.

The WM. RYAN CO.
LIMITED

70-7Î Front Street East

Toronto - Ont. ,
48



rocer

L
l IT ED

Produce and Provision Situation of the World
Price of Lard Advancing—New-laid Eggs Steadily Declining 
—Butter Speculators Trying to Unload Stocks—Good Cheese 
Season Anticipated—Maple Sugar Season in Quebec Not Yet 
Open.

Many undertake to give the reasons 
why such a heavy drop in the price of 
butter occurred, which resulted so dis­
astrously to many dealers. For over 
two months, judging from the prevail­
ing condition, The Canadian Grocer 
was predicting exactly what happened. 
The hog and cured meat market prove 
our theory to be well founded. The 
price of any commodity does not alto­
gether depend on the production, but 
fully as much on its consumption. When 
an article of food is made of a super­
ior quality, it naturally finds a larger 
demand, and the consumption may 
easily increase a hundred per cent. Take 
either bacon or butter, and if it suits 
the tastes of the people, each person 
will easily eat twice as much as if it 
were bad. The bacon in Canada, owing 
to the natural bacon hog, and the ex­
cellent curing process, is of an excep­
tionally high quality and consequently 
it takes fully double the quantity to 
supply the demand. This alone, if no 
other reason is given will account for 
the healthy condition af the meat mar­
ket. On the other hand butter makers 
became careless, and produced a very 
inferior butter, and the people did not 
eat one half the quantity they would 
have, had it been of good quality, and 
in consequence it remained on the mar­
ket. Some claim that it was on ac­
count of the high price, that the con­
sumption of butter fell ort. This can­
not be the reason, because the high 
price of bacon, does not affect the con­
sumption of that article of food. A 
Canadian newspaper even claims that 
the open winter had something to do 
with it. How they account for this is 
hard to understand. Another reason 
comes from the same source that a 
large portion of the poorer class of 
prohibited. This must be entirely 
facture of margarine’ which is “now” 
butter was formerly used in the manu- 
wrong because “margarine” was never 
allowed to be made in Canada, 
and the poor butter could not, and 
never is used, in the manufacture of 
that article. Another reason is given 
that it may be owing to the scarcity 
of water last summer. This is so far 
off the mark that to find a connection 
is impossible. The only remedy, it 
would appear, is to produce a high- 
class article, such as the packers have 
done in bacon, and the butter will find 
ready sale at firmer prices.

Advices from England state that all 
sorts of ruses have been indulged in. 
to awaken butter buyers from their 
lethargy, but so far to no avail. There 
is without any doubt, a large deficiency 
in supplies, in England, but to meet 
this contingency, the British consumer, 
has limited his use of the product. The 
Argentine, which is supposed to be a 
minus quantity in the British market 
at this time of the year, is continuing 
to ship to the British market. It is, 
however, generally thought both on this 
side, and the other side as well, that 
prices have about reached the limit.

Export cheese stocks in Canada are 
in very small compass, and prices are

consequently very firm. Some specula­
tion is being indulged in, regarding the 
new season. Many predict a smaller 
yield than ever, but this pessimism 
does not seem to have much to support 
it. It is said that the towns are taking 
more milk every year, consequently less 
is left for cheese. This however is only 
an economic variation, and should not 
affect the manufacture of cheese. A 
farmer stated recently, that the cows 
had come through the season admir­
ably, and in his opinion, would render 
a good account of themselves during 
the coming season.

MONTREAL.
PROVISIONS—Advices from foreign 

sources state that prices for Canadian 
stock have advanced. This has been 
due to continued small supplies and ac­
tive demand. Locally, hogs are unchang­
ed. Pure lard has gone forward about 
one cent all around. Other lines are un­
changed.
Compound Lard—

Tierces, 3761 be........................................................... 0 09
Parchment lined boxes, 50 lbs............................. 0 091
Tube, 50 lbs................................................................. 0 u9$
Wood pails, 20 lbs net................................... — 0 09$
Tin pails, in eases..................................................... 0 (.9

Heavy Canada short cut mess pork, in bbls.... 23 00 23 60 
Selected heavy Canada shortcut clear boneless

pork ..............................................................  24 00 24 60
Very heavy clear pork..................................................... 25 60
Plate beef, 100-lb. bbls.................................................... 7 75

" 200 “ ..................................................... 16 00
“ 300 “ ..................................................... 82 0u

Pure Lard-
Tierces, 375 lbs........................................................... 0 13
Boxes, 50 lbs., grained.............................................. 0 13
Tubs, 60 lbs., '* ................. ,................... 0 13
Pails, wood, 20 lbs., parchment lined................... 0 13
Tin pails, 20 lbs., gross............................................. JJ 13
Cases, tins, 10 lbs, each............................................ 0 13

•• " 5 "   0 lSj
" - 3 "   0 14

Dressed hogs, fresh killed.................................. 10 50 10 75
" “ Manitoba...................................... 10 10 10 25

Country dressed...................................................... 9 0J 9 51

BUTTER—The butter market is quiet 
with no changes in prices.
Fall creamery, solids......................................................... 0 22
Fresh Creamery, solids, lu..................................... 0 21 0 22

" " prints, lb.................................... 0 23 0 23}
tubs, lb........................................................... 0 16 0 17
large roll........................................................  0 IS 0 19

Dairy,
Fresh

CHEESE—The local market is higher, 
especially for colored. Export stocks 
are in small compass and prices are very 
firm.

“ large........................................................... 0 lSf 0 14
" twin .................................. .......................... 0 14
" email................................................................... 0 14
EGGS—New laids are the only stock 

now offering. Owing to better supplies, 
prices have declined 4c to 5c. Prospects 
point to lower prices from now on.
New tills...................................................................  «2* 0 84

HONEY—This market is dull and 
featureless.
White clover comb hone,....................................... 6 l J 8 IS
Buokwheet, extrsoted........................................... J JJ J J*
Clover, strained, bulk, 80 lb. tins ...................... 0 10 0 11

POULTRY—The market remains firm 
and trade is quiet owing to continued 
small supplies.
Spring ol tokens, per lb............................................. ï îï, S }2
young ducks, per lb..................................................  n is n eg
Turkeys, per ib .......................................................... 0 II 0 10
Geese, dressed................................................. " “ * ’*
Duoke...............................................................
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TORONTO.
PROV ISlONS—III spite of the gen­

eral complaint of the high prices of 
hogs for some time, it has again ad­
vanced, and hogs are now bought at from 
$7 to $7.15 per 100 lbs. live weight f.o.b.
In consequence of this cured meats are 
very firm and about l/^e higher all 
round. The demand is good, and very- 
little affected on account of Lent, al­
though the fish men report an unusually 
large consumption of fish. This shows 
conclusively that on account of the 
superior quality of our cured meal much 
move of it is used.

Long clew bacon, opr lb........................ 0 121 9 12;Smoked breakfast DaooQ, per lb............... U 15 0 15$Boll baoon, per lb............................... 0 111 0 11Light Bams, per lb................................9 13J 0 14Medium hams, per lb............................... 0 131Large hams, per lb...................................  9 13Shoulder hams, per lb..........................  0 10 0 101Backs, plain, per lb.............................. 0 16 0 16$" pea meal...............................  0 161 0 17Heavy mess pork, per bbl......................... 20 00Short out, per bbl..............................  23 50 24 00Lard, tierces, per lb.............................  0 121 9 13tubs " .............................  0 13 0 131.! W* ,   0 13 U13|" compounds, per lb......................... 0 081 0 11Dressed hogs.........................................  9 5) 10 03Live hog, f.o.b........................................  7 00 7 15
BUTTER—Two weeks ago the butter 

market was reported as being demor­
alized ; last week as being sick, and a 
butter dealer was asked how it was this 
week. The answer came promptly and 
with considerable emphasis, ‘‘Rotten— 
absolutely rotten.” Far more butter was 
quietly held on speculation, which is 
now coming in sight, than was anticipat­
ed. All are now trying to unload and 
are ready to face any losses, which are 
in some cases as much as 10c a lb. Good, 
well made, held stock is offered at such 
low prices that makes it almost impos­
sible to move the “culls” which accu­
mulated during the winter, at any price.

Seamery prime................................... 0 2' u 26eamery solids................................... 0 22 0 23Farmers'separator b itter....................... 0 2! 0 83Dairy prints, ohoiQe............................... 0 18 0 19* T' ordinary.....................  0 17 9 18" tubs, choice.................................  0 17 9 18Large rolls ..................................... 0 17 0 18Baking butter..............................    0 IS 9 15
CHEESE—The cheese market is firm, 

but not doing anything but supplying 
the local trade. With the present con­
dition of the butter market, it is ex­
pected that cheese-making will be start­
ed earlier, and perhaps with larger pat­
ronage than last year, which is a mat­
ter taken into serious consideration by 
our butter and cheese dealers. In view 
of this it may tempt some wideawake 
butter dealers to buy up some of the 
best packed butter, and take another 
chance by holding it in refrigerator.
Cheese, large, prime................................ 0 132 0 14'* twins, ......................................  9 14 0 144

HONEY—No honey is moving ex­
cept in small quantities. Maple syrup 
is made in small quantities in Ontario, 
lint in Quebec where we get our prin­
cipal supply, operations have not yet 
commenced.
60-lb. tins............................................ 0 11 l 111Smaller sizes, tirs and bottles..................  0 101 0 ISCombs, doz.......... ...............................  1 50 2 60

POULTRY—The little poultry that 
comes in front farmers who ought to 
know better than to sell at this time 
of the-1 year, is readily picked up at 
prices qifoted. It is often said that “it 
takes alt kinds of people to make a
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world,” and so it takes some farmers 
to sell, to their own disadvantage, in 
order to accommodate a fanciful pub­
lic.
Spring chicken, dressed...................................  0 16 0 30

M “ elite.................................................. 0 13 0 IT
Hens, per lb., dreeeed...................................... 0 11 0 14
Turkeys, per lb . dressed............................... • It 9 30

EGGS—The egg season is in full 
swing, the old stock is all sold out,

and the supply of new laids is more 
than the demand requires, and natur­
ally prices are dropping from day to 
day. Neither the farmers, nor the deal­
ers have any old eggs to sell, therefore, 
their word can absolutely be relied upon 
when they speak about the freshness 
of their eggs.
New laid*..........................................................  1/ 21 0 22

Provision Prices are Not Expected to Decline
Feed Grains Too High in Price for That to Occur, Say On­
tario Packers — Statements of Canadian Provision Men 
Contrary to Those of J. Ogden Armour, Chicago—Will Mani­
toba Become Extensive Hog-Raising Province?

A news item whfch appeared in the 
daily press oi a tew days ago contained 
the iniormation that meat and provi­
sion prices in the United States were 
expected to be lower during the coming 
summer. The statement was attribut­
ed to J. Ogden Armour, oi Armour &, 
Co., Chicago, who in an interview 
based his assertion on an estimate oi 
the corn crop. Coming from such an 
authority this statement carried weight 
and as there is a somewhat sympathe­
tic ieeling between prices and condi­
tions in Canada and the United States 
The Grocer interviewed a few represen­
tative Toronto provision and meat 
packers to hnd what truth there was 
in the statement. The gist of the opin­
ions expressed was that the interview- 
in question was not published in full in 
the Canadian press and so there may- 
have been important points bearing on 
the subject that were not mentioned.

Low Prices Not Looked For.
Wm. Harris, of the Harris Abattoir 

Co., did not anticipate low prices, even 
Chicago that very day quoting high- 
class cattle at $7.35. “Of course,” said 
he, some cattle is being offered as low 
as $2.50, but that is of a rough grade 
and never does affect the market. The 
number of high grade cattle offered in 
Chicago and in the Canadian packing 
centres is very small. The Chicago 
high grade meats are sold in New York, 
Boston and the East, and these mar­
kets regulate prices. Feed grains of all 
kinds are very high in price and are 
easily double what they were some 
few years ago.

“Hogs, too, are very scarce. Live 
hogs are this week going at $7.15 f.o.b. 
at shipping point, and $7.35 laid down 
in Toronto, and the price may go 
higher. Supplies are very scarce. The 
newspaper scare of a few years ago has 
undoubtedly had some effect. At that 
time a couple of papers iterated and 
reiterated the statement that the pack­
ers were robbing the farmers, and the 
farmers believing the story have been 
scary ever since, so much so that not 
a single packing house in Ontario has 
been able to get sufficient supplies. We 
have been getting a few hogs from 
Manitoba, and I think that country 
will be the hog storehouse of Canada 
in future.

“For all kinds of farming the West is 
the country. Ontario is going back­
ward. The sons of farmers who tilled 
the land in Ontario some few years 
ago are now in the West, and the old

farms here are gomg to grass. Fully 
oU per cent, of Ontario lanns that a 
dozen years ago were raising grains are 
now in grass, and Ontario cattle in­
stead of being stall-fed, are being ship­
ped alive to the Old Country alter a 
season s feeding on grass.”

the Item Incorrect.
M. F. Kyan, of The William ltyan 

Co., did not think the newspaper item 
correct. Hog prices for the past two 
years were the highest ever paid, and 
iced and grain prices are also high. 
Instead of the packer getting rich, the 
larmer was making the money. The 
conditions prevailing in Canada and the 
United States were not identical. In 
Canada the farmer controlled prices, 
while across the border the packer fixed 
the price. The Ontario farmer thought 
he was being robbed and so did not go 
in so extensively for hog raising. If a 
person wished to make money his ad­
vice was to become a hog-raiser rather 
than a packer. He did not anticipate 
any lowering in price. Nor did he 
think the West would become a great 
hog raising country.

Wm. Fox, of The Fox Provision Co., 
did not think the report true. Supplies 
were very scarce and the prices very- 
high. Grains were a big figure, too. 
He did not know conditions in the 
United States, but did know that prices 
across the border regulated prices here. 
If, as Mr. Armour anticipates, corn 
declines in price it must surely be this 
year's crop price which will not be har­
vested until late in the summer. In 
the meantime the hog-raiser will have 
to continue paying the high figure for 
feed, and he will certainly not reduce 
his pork price because corn is expected 
to decline. The supplies coming in now- 
are not more than fair.

Adverse Conditions Exist.
J. L. Bowes, of The J. A. McLean 

Produce Co., could not see how prices 
could come down under existing condi­
tions. The Chicago grain market shows 
a very high price for com futures right 
up to June. If provision prices were 
to come down it would be to induce 
buying, for not many consumers can 
pay a higher figure than those now pre­
vailing. “I do not think the West will 
become a hog raising country for some 
time to come,” said Mr. Bowes. “Why, 
even last year the Canadian West took 
in immense quantities of provisions 
from the United States.
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Not for Lower Prices.
Grain men, too, were sceptical. While 

they did not profess to know much 
about the cattle or hog situations they 
did think they knew something of the 
grain movement.

W. M. Stark, of Stark Bros. & Co., 
thought that if feed prices had any­
thing to do with the cost of meats and 
provisions then the outlook seemed to 
be for higher rather than lower prices. 
The present figures at which all classes 
of grains are held, when compared with 
the average of the past ten or twenty- 
years, are outrageously high. Mr. 
Armour’s prophecy, he said, must sure­
ly have been based on the next crop of 
corn, which will not be harvested until 
August. There is now a surplus of 85,- 
000,000 bushels of corn held in the 
United States from last year, but that 
is being decreased fairly rapidly, and 
corn prices at present are certainly not 
tumbling. Unless the lower price fore­
cast is based on a combination dl 
cheaper feed by garnering the present 
surplus corn, taking into consideration 
a good season of grass, and a big crop 
this fall there does not appear to be 
any chance for cheaper meat this year, 
that is if corn and grains generally 
count for anything.

In Kentville, N.S., there is apparent­
ly a live board of trade. They have 
committees selected to look after each 
phase of the work, these including the 
school committee, the streets and pub­
lic buildings, tourist, immigration, 
press trade and transportation, indus­
trial and membership committees.

SITUATION WANTED.

SITUATION WANTED—Young man ia open lor en­
gagement, any capacity in grocery department; 
ten years city and country experience. Best ref­

erences. Box 302, CANADIAN GROCER, Toronto.

BARRELS
For Flour» Butter or picking any kind 
of merchandise» manufactured and for 
sale by

H. CARGILL <ZL SON
CARGILL, ONTARIO

SALT
Car lota of Fine, Medium or Coarse,
In Barrels, Sacks or Bulk. 

TORONTO SALT WORKS 
126 Adelaide Street, Toronto

SPRAGUE

CANNING MACHINERY CO.,
OHIOAOO, ILL.. O.S.A.

usl OVALWOODEN 
BUTTER DISHES

THOMAS BROS., St Thomas, Ont.

\
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Millions of People Use 
Gillett’s Lye.

The fact that Gillett’s Lye is so favorably known 
and well advertised makes it the best cleaner to sell.

GILLETT’S LYE EATS DIRT !
It cleans baths, sinks, pans, cans, dishes, drains, closets, etc., and 
everything pertaining to the home. It is a fine disinfectant.

BiMT
TORONTO. ONT.

OILLETT'S CHEMICAL WORKS ESTABLISHED 1Ô52.

LYE.

HLETn

CLARK’S
Pork and Beans

One of the best and most constant 
sellers in Canada and a leading 
feature in my present advertising 
campaign.
In Canada when Pork and Beans 
are called for—Clark’s are in mind 
whether they are specified or not.
Do not hold back your orders to 
the last minute. See that your 
stocks of the following are full :

Clark’s Pork and Beans 
“ Corned Beef 
“ Ox Tongue 
“ Potted Meats

WM. CLARK
Manufacturer

MONTREAL
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DO NOT ALLOW 
YOUR STOCKS OF

BOVRIL
TO RUN LOW.

When winter sales fall off there will be a 
good demand for use in the kitchen.

Gravy, containing a little BOVRIL, goes well 
with all hot dishes, and a few drops of BOVRIL 
are an improvement to salads of all kinds.

BOVRIL LTD.
27 St. Peter St., - MONTREAL

AGENTS:
R. S. Mclndoe, 54 Wellington St. East, Toronto 
W. L. Mackenzie & Co., 306 Ross Ave., Winnipeg 
A. G. Urquhart & Co., 524 Hornby St., Vancouver 
A. B. Mitchell, Mitchell’s Wharf, Halifax



CEREALS AND CONFECTIONERY The Canadian Grocer

Trade that is brisk—steady—profitable—has 
grown out of the absolute purity and 
uniformly delicious flavor of

Cocoa and Chocolate

—made known by 
liberal advertising.

And the trade is 
growing still.

Stock up and 
profit from it.

The Cowan Co., Ltd.
Toronto, Canada

■ontCANADA
Ne betterNe better

Cboco'ete

Still steadily advancing 
in popular favor—

MOTT’S
“Diamond" and “Elite” brands of

Chocolate
are growing more and more to be the 
housekeepers’ favorites for cooking 
and eating purposes.

Remember to ask your jobber
for Mott's brands.

John P. Mott <8h Co.
Halifax, N.S.
SELLING AGENTS:

J. A. Taylor R. 8. Mclndoe Jo». E. Huxley Arthur Nelson
Montreal Toronto Winnipeg Vancouver

Arthur M. Loucks R. G. Bedlington
Ottawa Calgary

'„'i -a!

mMm

Dan made Licorice

Irai

NtfMKM. LkMte Ca
Mo Direst.

SOFT MINTS—50. boxes.
ACME PELLETS-5-lb. tins.

M. S R. WAFERS-5c. bags, 
and a complete line of LOZENGES ETC.

Hard and Soft Licorice Specialties
Appropriate for the confectionery, grocery 

and drug trades.

Price Lists and Illustrated Catalogue on request

AGENTS
ONTARIO. R. S. Mclndoe. 54 Wellington SL E-. Toronto

PROVINCE OF QUEBEC and MARITIME PROVINCES 
W. H. Dunn. 394 St. Paul St.. Montreal 

MANITOBA, E. W. Ashley. 123 Bannatyne Are, Winnipeg
VANCOUVER, J. F. Mownt A Co, 354 Water St.

By Royal Lotion Patent

Mnlonn’o •ms», Bruuaat.
llUloUII U Isinglass, Leaf, Pnlnfirin 

aad Powdered Uuldllllu 
NELSON'S

Granulated Jellies, Tablet Jellies, Creams, Custards, 
Fruit Puddings, Bottled Jellies, Lemonade 

Crystals, and Baking Powder.

Nelson’s Gelatine
aad

Uqaerice lozenges
NELSON'S SOUPS

(SIX VARIETIES)
Sole Proprietors and Manufacturers of

GORDON’S GRANULATED GRAVY

G. NELSON. DALE & CO., Ltd.
ENSCOTE MILLS. WARWICK

The ebovc can be had from any of the following agente :
The Smith Brokerage Co., Ltd., St. John, N.B.
Watt, Scott 8t Goodacre, P.O. Box 1204, Montreal.
J. L. Watt It Scott, 27 Wellington St. Beat, Toronto.
W. E. Aahley Winnipeg.
Geo.A. Stone, 34 Inna of Court Building», Vancouver, B.C.
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News of the Flour, Feed and Cereal Markets
Milling Companies Predict Rise in Flour Prices on Account of 
Firm Wheat Market—Cereals in Good Demand From Country 
Districts.

March 16.—The various milling cum- 
n.mies seem to he unanimous that there 
-liould and will soon be a big advance 
m flour prices on account of the high 
prices prevailing in the wheat market, 
rhev affirm that at the present time 
they arc selling flour practically at 
.1st. Toronto companies have ad- 
,meed winter wheat Hour during the 

past week and they claim they have 
got to go further. The opening of nav­
igation will bring a great stimulus to 
lie demand on account of the better 
i eight rates. One company in Toronto 

reports having an order for 2,500 bids. 
Horn Newfoundland as soon as the 
limits begin to run.

On account of the wheat and oats 
markets being very strong the prices 

i rolled wheat, rolled oats and oat­
meal arc well maintained and not ex 
pected to decline. On the other hand 
if the grain market keeps up there is a 
probability of advances. Cereal com 
panics report good business through­
out the country and claim that the con­
sumers with the approach of summer 
are casing off on package goods.

In flic feed market tlie supplies of 
bran arc said to be light. For shorts 
and middlings the prices arc strong.

MONTREAL.
FI.Ol'H—Winter wheat Hours arc 

scarce. There is still a small difference 
in quotations of the big millers. Trade 
has been good during the week and no 
changes have taken place.
Winter wheat patente......... 5 50 

4 80
4 10
6 00 
6 40 
6 HO
5 50 
5 80

..........................  5 30
Anchor Brand Sovereign................................................... 5 80
Anchor Rranl Manitoba Patent..................................... 5 30

Straight roller*.............................................
Extra..............................................................

..............  4 70

..............  4 00

............ 5 83
" strong bakers'.............................

Harvest Queen................................ ..................................

HULLED OATS—The market for 
piled oats has undergone no change 

.luring the week, prices being firm. The 
wlunie of business has hecn fairly good 

luring the week.
tfine oatmeal, bags............................................................  2 724
standard oatmeal, bags .................................................. 2 60
Iranulated " H ................................................... 2 60
Joldduat commeal, 98-lb bags....................................... 2 10
White cornmeal.........................................................  2 00 2 05
Rolled oats bage.............................................................. 2 55

*• bbla................................................................... 5 35

FEED—The supplies of bran are ex 
remely small and therefore small 
uisiness is passing in this line. There 
- an active demand for what is offered, 
rherc is a good demand for shorts 

■ mil middlings, prices of which arc very 
.rm.
Ontario bran.........................
Ontario shorts.......................
Manitoba shorts..................

" bran.......................
MouUlie. milled....................

straight grained.. 
Feed dour ............................

21 50 22 (0 
.... 25 00 
.... 24 00 
.... 22 00 
25 00 27 00 
30 00 S2 00 

1 60 1 60

TORONTO.
FLOUR—Although the price of flour 

as not advanced to keep pace with 
i he price of wheat there is a strong 
tendency now that it will do so. One 
miller said to the Grocer representa­

tive this week in very emphatic tones, 
"Prices simply hate gut to go up ; we 
have made an advance this week in 
winter wheat flour, but the advance 
should have been all cents. We have 
been selling below cost.” "No doubt 
about it,” said another miller when 
this prospective advance was referred 
to. Une company is awaiting the open 
ing of navigation to obtain benefits in 
freight rates in shipping flour east. 
A Newfoundland company has one order 
in for 2,560 barrels.

M mu to Us Wheat.
let Patent................................................................. 5 70 5 80
2nd Patent................................................................ 5 40 5 50
Strong bakers.............................................................  5 1# 5 30

Winter Wheat.
Straight roller............................................................  4 80 4 90

at en la............................................................ 5 i U 5 2J
Blended................................................................... 5 30 5 40

CEREALS—If the grain market in 
wheat and oats keeps up there is likely 
to lie some higher prices quoted for 
rolled wheat and rolled oats. Rolled 
wheat is in especially good demand and 
the volume of business done by local 
concerns is reported as being splendid 
especially with out-of-town districts. 
l'copie apparently arc easing off in 
package foods. Une firm lias a large 
order in rolled wheat to be tilled for a 
party as far east as Hath. VS. There 
is always, of course, a steady demand 
fur rolled oats.
Boiled wheat in barrels, 100 lbs................................. 2 85

" oats in bags, per bag 90 lbs. .................. — 2 60
r-%fmeal. standard and granulated, in bags '38 lbs.........2 85
Rolled wheat, car loud  ............................................  2 65

" oatv “ ....................................................... 2 40
Oatmeal, car load.............................................................. 2 6i

ENLARGE BISCUIT PLANT.
The McCormick Biscuit Manufacturing 

Co., London, Ont., have found it neces­
sary to enlarge their plant due to the 
development of their business. New and 
modern machinery in the biscuit-mak­
ing world is being installed which will 
thus enable the company to increase 
their output and meet the demand. In 
the manufacture of “Lemon Cream" 
fancy biscuits the company lias hereto 
fore not been able to supply the quan­
tity desired, hut with the enlargment 
of their plant this is eliminated.

DR. WILEY ON PURE FOODS.
Philadelphia, March là.—Wholesale 

grocers from New Jersey, Delaware and 
Pennsylvania at the annual dinner of 
their association in the Hotel Walton 
last week, listened with interest to a 
talk on pure food by Dr. H. W. Wiley, 
head of the federal pure food inquiry.

Fred. R. Drake, a wholesale grocer 
of Easton, Pa,, and president of the 
Pure Food Association of Pennsylvania, 
was toast-master, and other speakers 
were :

Charles S. Crary, president of the 
National Canners’ Association ; F. W. 
Hannahs, of Newark, president of the 
National Wholesale Grocers’ Associa­
tion : Fred Mason, of New York ; Sam­
uel M. Clement, Jr., counsel for the 
local association ; Andrew Ross, and 
A. IT. Beckman, secretary of the Na­
tional Wholesale Grocers’ Association,

. ____ 53

There’s a Difference 
in Cream Sodas!

Customers and dealers are 
aware of this. There is one 
production which stands high 
in popular appreciation. They 
also know whose it is and that

MOONEY’S 
PERFECTION 

SURPASSES 
ALL OTHERS

Crisp, Delicate, Toothsome

KMXDKMlfS
PERFECTION

f^hOONEY BISCUIT & CANDY. CO 
STRATFORD CANADA

The Mooney 
Biscuit & Candy 

Company,
LIMITED

STRATFORD, CANADA

COX'S
GELATINE1. MKI smsussVmnsx

*•—rm» .rV^. *2^ — ^

s~jzssJ&£-^i

When an ARTICLE has 
FIELD for over SIXTY 
must have MERIT on its 
is why you should alw

COX'S GELATI

held the
YEARS it 

side. That 
ays supply

NE

Canadian Ajents J. & G. Cox,
C. E. Colson & Sod, Montreal Lid.
D. H.ssod & Co., “ Gorii, Hilil
A.P. Tippel & Co.. “ EDINBLRGR
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POSSIBLE TAX ON COFFEE.

United States Tariff Bill Not Yet Drawn 
Up—Government Apparently in 

Need of Money.

Washington, March lti.—The great 
speculative interest in the formation oi 
the new tariff bill seems to center in 
the proposed duty on coffee. No one 
can predict now just what the Ways 
and Means Committee will decide to do 
ultimately in regard to this schedule. 
There is a widespread popular protest 
against taxing coffee, which is being 
brought to bear almost daily on mem­
bers of the house. Some of the wiser 
and more experienced solons predict 
that in the end coffee will undoubtedly 
be admitted free of duty.

At this time it seems that the mem 
l>ers of the Ways and Means committee 
are diixen to the necessity of choosing 
between an increase of tax on beer or 
of putting a duty on coffee to obtain 
the necessary revenues. A tax of 4 
rents on coffee will yield as much re 
venue as an increase of $1 on a barrel 
of beer. A proposal has been to increase 
the beer tax 50 cents a barrel and then 
put a tax of 2 cents on the importa­
tion of coffee, from which it is estimat­
ed that from $40,000,000 to $50,000,000 
can be secured yearly.

Bill Not Completed.

The work of preparing the tariff bill 
is far from completed. Some of the 
house leaders were predicting to-day 
that the bill would not be ready to re­
port to the house on the first day of

the extraordinary session, as was pro­
mised some time ago. It was said to­
day that when the house organized next 
Monday, Chairman Payne probably 
would offer a dummy bill and ask for 
its reference to the Ways and Means 
committee, and that it might be the 
middle er end of next week before the 
real tariff measure would be reported 
back to the house.

There have been many protests sent 
to the committee in the last few days 
against the tax on sugar, but there is 
no likelihood that the committee will de­
part from the conclusion it already has 
reached not to change the rate. The 
only concession that will be made in 
the sugar schedule is the provision for 
the admission free of duty of Philippine 
sugar up to the limit of 300,000 tons 
annually.

The experts predict that it will be at 
least 10 years before that limit will be 
reached in the importation of sugar 
from the Philippine Islands. By that 
time it is probable that the country 
will be ready for another revision of 
the tariff. Meanwhile President Taft 
will have gained all that lie has been 
contending for in the matter of the free 
admission of Philippine sugar.

All the interests to be affected by the 
tariff legislation are sending representa­
tives to the capitol prepared to lobby 
in Congress next week. One of the 
most aggressive lobbies is that of the 
live stock men who have taken a suite 
of offices and arc putting out literature 
and preparing to make a fight for a 
restoration of the duty on hides, which 
has been abolished by the Ways and 
Means committee.

HOME FROM ENGLAND.

Chas. E. Edmonds, secretary-treas 
urer of Christie, Brown Co., has re 
turned to Toronto after a pleasant visit 
to the Old Country. Speaking to a 
representative of the Canadian Grocer. 
Mr. Edmonds stated that he found busi­
ness men across the Atlantic optimistic 
as to the trade outlook for the coming 
year. “Business is good over in Eng 
land,” he said, “and although there arc 
a great many unemployed yet thing- 
are looking brighter. In the southern 
parts of England the grain has all been 
sowed so that farming there is some 
what in advance of here. The chief con 
versation is tariff-reform and by all 
appearances it will come. There is an 
act ruling there now which prohibit- 
the existence of any patent unless the 
article is manufactured in Great Bri 
tain."

Mr. Edmonds also referred to r.hi 
splendid railway facilities of the old 
land and the phenomenal manner ii 
which traffic is regulated in the world’- 
metropolis. He spent five or six dc 
lightful weeks and was very mucl, 
pleased with his visit. He is again 
back at his desk at the Christie, Browi 
establishment.

The Home Pure Food Co., of Canada 
Montreal, is incorporated.

Douglas Campbell, of the Campbell 
Milling Company, Toronto Junction 
returned home last Sunday from a 
pleasant six weeks’ pleasure trip to 
Jamaica, Cuba and the Bahamas. lb 
spent two weeks at Nassau.

People Are Eating More

FORCE
than they ever did before. Our 
advertising campaign makes them 
ask you for “P'ÛACÉ” Can you 
supply the demand ? We are sell­
ing ' P OtidfC at a price that 
will net you a good big profit, and 
the price is the same to all grocers. 
Watch our newspaper ads.— they 
bring you the business that's 
“empty of trouble and chuck full 
of profit."

THE H-O MILLS
HAMILTON - - ONTARIO

a .nonutwr

Longer creams'S-

Your beat trade
will thank you for drawing their attention to the 
superior quality of

Carr 6 Co.'s Biscuits
The richness, purity of ingredients and keeping 
quality of Carr’s Biscuits is making them favorites 
with those who know what biscuits should be.

Write our agents in Canada —

CARR & CO., c™
AGENTS:

Wœ. H. Dunn, Montreal and Toronto, Eastern Provinces
Hamblin & Brereton, Winnipeg, Port Arthur to Alberta
L. T. Mewburn & Co-, Ltd. Province oi Alberta
The Standard Brokerage

Co- Ltd- Vancouver. B.C- British Columbia
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Why it pays the dealer to
concentrate on Christie's Biscuits—

\/ OU may have the brightest and clean- 
X est store in your town. The first

If she’s thinking of biscuits, “Christie’s’’ For sound business reasons, it will pay
is the first name that comes to her mind. you to always give Christie’s Biscuits the

impression people get of it may be Other brands may be good, but she knows preference. In the first place they sell

most favorable. that Christie’s are good—and that they quicker than any others, and in the second
cost no more. place you can always rely on them giving

That first impression is important, but 
it won't go far unless backed up by the By the use of your own personal recom-

thorough satisfaction.

right goods. mendation you may persuade her to try 
another brand, on which your profit is Concentrate on Christie’s and you’ll find

For instance, a woman is attracted to slightly larger. What is the result > the volume of your biscuit trade increase 
to such an extent that the little extra profit 
per box on other brands will present no

your store by its appearance of cleanli­
ness—by an atmosphere that seems to in- This customer figures that you have
dicate the best of everything. When she deliberately deceived her, and unless she’s temptation.

gets inside let her see, prominently display- very dull she will see your motive at once.
ed, such standard lines as Christie’s Biscuits Right here is where your store gets a black Besides, Christie’s Biscuits help you sell
and her confidence is won. eye—and loses trade. more than biscuits.

Christie, Brown & Co., Limited

To Canadian Retail Grocers
You have been paying $5.15 a case to jobbers for Shredded Wheat Biscuit. After 
March 20th you will get it from your jobber at $5.00 per case. The retail price 
of this cleanest, purest and most popular of all cereal foods will remain the same.

Remember that

SHREDDED WHEAT
is the one breakfast food that survives the changing moods of public fancy and 
shows up every year with increased sales in spite of industrial depression and 
competition.
The grocer who doesn't know something about the delicious dishes that can be 
made of Shredded Wheat Biscuit in combination with fruits is missing a great 
opportunity to please his customers.
Now is the time to push it. The food is right, the price is right.

MADE IN CANADA OF CANADIAN WHEAT.

The Canadian Shredded Wheat Co., Ltd., Niagara Falls, Ont.
!================================================—
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r*r^1 • M . ' f . ‘ » r TOT
OIGNARD

LEANS
WhlTE MOSS

DAILY CAPACITY 30,000 LBS.

Dignard 
Limited

BISCUIT
MANUFACTURER

MONTREAL

Ask the Housewife
Ask the woman who uses cocoanut how

White Moss Cocoanut
compares with others.

Her answer will show you the truth 
of our claim, that this brand is the 
most popular.

O» YOU Sell It ?

The Canadian Cocoanut Co., Montreal

The delicious flavor of

Nation’s Custard 
Powder

with Slewed Fruit is an ever pleasant memory.

Agontm i

GREEN & CO.,
25 Front St. E. Toronto

IV. H. ESCOTT,
Winnipeg

Made toy Edward J. Nation A Co., Bristol, England

CAPSTAN BRAND 
PURE MINCE MEAT

Package Mince Meat 
Put up In Vt gross oaeee

Bulk in 7-lb. Pails.
Vz dot. in crate.

25-lb. Ptili ind 75-lb. Tubs.
Capacity one ton per hour. 

Sold by all wholesale dealers.

The CAPSTAN MFC. CO., Toronto, Ont.

GRATEFUL AND 
COMFORTING

IN 14-UI. LABELLED TINS. 14-LB. BOXES 
Special Agents for the entire Dominion, C. E. COLSON A SON, Montreal 

In Njvb Sootia, E. 0. ADAMS, Halifax. In Manitoba, BUCHANAN * CONDON, Winnipeg

NUTRITIOUS AND 
ECONOMICAL COCOA

POT and PEARL
FOR CLOSE QUOTATIONS WRITE

JOHN Mac KAY Caledonia
Mills BOWMANVILLE, ONT.

BARLEY and
The GRAY, YOUNG 1 SPARLING CO., Limited 

SALT
MA NUFACTURERS

O-anted the highest awards in competi­
tion with other makes.

WiNGHAM ESTABLISHED 1871

Aro you Interested In any of the 
linos that aro advertised ?

A Rost Card will bring you price 
list and full Information.

Don’t forgot to mention Cana­
dian Grocer.

SUCHARD’8 OOCOA
This Is the season to push SUCHARD’S CO­
COA. From now on cocoa will be in demand 
daily. It pays to sell the beat. We guarantee 
SUCHARD’S cocoa against all other makes. 
Delicious in flavor; prices just right.

FRANK L. BENEDICT A CO., Montreal 
Agents.

BASKETS
Ton can make money aa well as 

oblige your customers If yon handle 
ear

Butcher Baekete, 
Clothe* Baekete, 

Grain «««# Root Baekete 
and Patent Strawhoard 
Berry Box.

We can supply all your basket 
wants and guarantee satisfaction 
because we guarantee the goods. 
Orders receive prompt attention. .

The Oakville Basket Co.,
OAKVILLE, ONT.

French Vermicelli "
TM Ml, factor, li Curia prol.ct., UKlI fooCl

H. CONSTANT
Mftnuf.otur.r 

Sale. Agent : L. FONTANEL,
• 87 Commlsilonere Si., Montrtil

OPEN TO BUY
From 6 to 10 Cars Choice Cooking Peas

Clean end White
Quebec’s lesding Flour snd Grsln 

House.
C. A. PARADIS, DalhousieSt., Quebec

When writing advertisers kindly 
mention having seen the advertise­
ment in this paper.
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PURITY FLOUR
For Progressive Grocers

Two mills may use the same grade of wheat, yet the quality of the Hour
may differ.

The better the process of milling, the better the quality of the Hour.
We believe our process of milling is the most modern and exacting in 

the Dominion.
Our ambition is to make PURITY the highest grade in the world—and 

we spare no trouble or expense to do so.
If your ambition is to sell the highest 

grade of Hour—to give your customers 
better value—to handle a brand that will
add to your reputation and increase your 
sales—sit right down at your desk and 
write us.

( > V.x ^

U< '»/->

Western Canada 
Flour Mills Co., Limited

Toronto 
Montreal 
St. John, N.B 
Winnipeg 
Brandon

WÜÏÏÜ0,

r4NA0fe

f.V.V
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The Grocer’s Encyclopedia From Week to Week
History of the Tobacco Plant—First Discovered in Cuba by 
Christopher Columbus—Where it is produced in Finest Quali­
ties—Rapid Advance Made in Its Production in Canada.

Toll Your Customer» 
That :

SHAMROCK
TOHACC'<l- Tobacco enjoys the re 

nutation of being tlie most praised and 
damned, of all plants. It has been 
called “herbu saneta” "sana sancta 
indorum. " 'tool’s herb." “poverty 
herb." and a host of other names. It 
is smoked, snuffed and chewed. It's 
use has spread from America through­
out the world. Xo plant can compare 
with tobacco for the rapidity with 
which it has overspread the earth, and 
the blessings it is said to have bestow­
ed upon mankind, in easing labor, and 
checrimr leisure.

There are numerous species, and var 
let ii - of the plant. but only two species 
of leaf popularly cultivated Nicotiana 
Taliacum with pinkish flowers, is the 
chief and this is the source of Virgin 
ian. Havana. I .at ak ia l Faillirai. and 
Manila varieties It derived the name 
Nicotiana from .lean Xieot of \ismes. 
a French Ambassador to IJsboii. who 
lirst sent the seed- from Portugal into 
France bv Francesi'o Hcroianilcz, Span­
ish physician to I’liilip II. in 15t>0. It 
is a native ol South America, and was 
lii st discovered in Cuba bv Christopher 
Columbus, in 1192 It was first brought 
into F.mrland bv Sir Walter Raleigh 
about IKI5. and although the original 
consumers were sailor men, it was 
Raleigh who brought smoking into 
fashion, among the young gentlemen of 
the Court.

Used as a Narcotic.
( » course tobacco grew in Cuba be­

fore Columbus got there. It was known 
a s ci,hi va. and was produced along the 
Cumanas Rivet, in the Eastern part of 
the island. and Cortez carried the seed 
to Mexico. The Aztecs, however, c.ulti 
rated tobacco before the time of 
Cortez. They called it “tek." and 
used it as a narcotic and paid it as a 
tribute to the Court of the splendid 
Montc/.umas. It was the lotus leaf of 
the new West, and priests used it in 
fheir divinations Cuba has however 
the liotioi of having given tobacco to 
the world, and. what is more remark­
able. of having retained the reputation 
which it acquired of being the island 
in which it was grown in ncrfection. 
The Spanish called the roll of “herbs" 
tobacco, which name has since come to 
be applied, with slight variations, in 
different countries all over the world 
to the plant itself, though still u-ed in 
Cuba to designate the completed cigar. 
In the eighteenth century the now cele­
brated region of the Vuclta Aba jo. was 
found to produce the best leaf, and 
from that period, dates the prosperity 
of Cuba. Xo other region holds in 
combination, such elements of success 
ml cultivation, as that comparatively 
restricted district known as the Vuclta 
Abaio The entire section covers but
a small portion of the province, being 
nerhans 10(1 miles in length and twenty 
five in breadth. Scarcely any of the 
“vegas" or tobacco farms, occupy more 
than thirtv-three acres, and. as their 
local appellation indicates, are mostly

in low and damp localities, or along 
the margins of rivers. Here the to­
bacco plant flourishes luxuriantly. The 
plant grows to a height of from six 
lo eight feet, being carefully divested 
of all superfluous leaves, that the resul­
tant product may be finer and stronger. 
With the experience derived from ances­
tral tradition, the planter watches the 
plants throughout the season, carefully 
prunes and buds, wars against the num­
erous insect foes, and guides his pet 
production to development. It is said, 
that he can produce tobacco of what- 
evet strength or quality he desires, and 
it is this constant care, that, combined 
with the soil, and climate if the 
Aba jo. that sustains the world wide 
reputation, which the product of that 
section has acquired.

"Tobacco of the best quality.” says 
a Cuban expert, “such as is produced 
in the choicest vegas of the Vuclta 
Abajo. is known by its even tint of 
rich dark brown, and freedom from 
stains, burning freely when made into 
cigars with a white or brown ash, 
which will remain sometimes on the 
cigar, until it is half smoked without 
falling off.”

In Many Countries.
Tobacco is now however cultivated in 

most parts of the world, the warmer 
countries producing the best. One of 
ilie most highly esteemed varieties is 
X Macrophylla, as grown in Maryland, 
and which is also known as Cuban or 
Manila tobacco : its leaves arc broad 
and its flowers a reddish purple. The 
Virginian plant also ranks high : it 
grows 1 to K feet high, bearing large 
leaves, and pinkish flowers of a trum­
pet shape, followed by two lobes full of 
innumerable, small. fine seeds. A 
-mailer plant X. rustica. sometime.- 
called green tobacco, with greenish yel­
low flowers, and roundish leaves, is 
more hardy, and is the chief source of

BIG PLUG

SMOKING TOBACCO
When out novor drlss up or 

beoomes hard. The loaves 
are so firmly paoked that the 
plug romains fresh and moist

V

Tel. Up 2076 T#L Eut 6964

YOUNG S PATENT PIPE
in Seven Shapes

W. J. GRANT
Sole Agent for Canada

506 Lindsay Building, MONTREAL.

The Best in The Would.

d. McDougall & co, *

mcdougall»»

OLAY PIPES

Office & Store

If you desire to increase your busi­
ness buy your

PIPES, TOBACCO, CIGARS, 
BISCUITS AND CONFECTIONERY 

from
JOS. COTE

Importer end Wholesale Tobacco Dealer

articles in the Dominion.
166 St. Paul St. 

119 St. Andre St. 
1 79 St. Joseph St.

BUCK WATCH
The Big Blaok Plug 
Chewing Tobaooo.

Already a Big Seller

Sold by all the Wholesale Trade
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They Pay!

Ask the Man 
Who Has 
One !

Guaranteed the Cheapest 
Registers on Earth

THE NATIONAL CASH REGISTER CO.
Corner YongeSt. and Wilton Ave., Toronto, Ont. 

F. E. MUTTON, Canadian Manager

TRY
A

CANADIAN GROCER 
WANT 

AD.

IF you want a new clerk.
IF you want to rent your store. 
IF you want a situation.
IF you want to sell your store. 
IF you want to buy a store.

THEY
BRING

RESULTS
See page 69.

Are You Keeping Your Tobacco Stock
Up-to-Date ?

IF NOT —WHY NOT ?

“Tuckett’s Special”
the new 10c. plug is the latest

Order from Your Wholesaler

Manufactured lmporte(J Leaf Exclusively

The Geo. E. Tuckett & Son Co., Limited
HAMILTON. CANADA
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The Handling of Fish Attended With Profits
Interviews With Grocers in Ontario Indicate That Where Rea­
sonable Care is Exercised, Money can be Made in the Fish De­
partment-Neglect in Advancing Sales Means Loss—The 
Trade Developing in the Dominion.

Brazilian, German, Hungarian, and 
East Indian growths, but is mostly 
u.-ed for cigarettes.

There are altogether about forty 
named species, but the above are the 
only kinds extensively cultivated, al­
though the names and flavors of to­
bacco iind cigar productions imported, 
aie 'cry\ numerous, as also are the 
registered'1 titles given to fancy brands, 
in this country. Thev are nearly all 
sweetened, colored, flavored and per­
fumed artificiallv.

Excellent leaf is grown in Sumatra, 
and is used chiefly for cigar wrapping. 
In Colombia, the plant i- cultivated 
extensively. At one time the cultiva­
tion of tobacco was extremely profit­
able in England, but tlie flavor of the 
product ion has been so inferior, that 
the products of other countries have 
supplanter! it in its own market. To­
bacco is a powerfu’ narcotic, sedative 
and emetic Its deleterious properties 
depend on the presence of nicotine, one 
of the vegetable poisons known, and of 
which ordinary Virginia tobacco con­
tains from li to 7 tier cent. What will 
suit one class of customers is verv dis­
tasteful to others. The consumption 
-teadilv increases.

Tobacco in Canada.
Canada has during the last quarter 

century done much toward the produc­
tion of tobacco, and with grat ifving re­
sults as each year the consumption of 
native tobacco is increasing. During 
the nast ten years, the popularity of 
Turkish and Egyptian tobaccos has 
increased wonderfully. CiVarcttc smok­
ing has increased proportionately to a 
greater extent than any other branch 
of tobacco consumption

THE TRAVELER’S HOME
When on the road the commercial 

traveler depends for his home upon the 
proprietors of the hotel- he patronizes. 
If they do not look after his wants 
properly he suffers many inconveniences. 
That is why kni'dits of the grip always 
go to that hotel which best eaters to 
their wants. This explains the wonder­
ful success of Ottawa’s fine Cecil 
Hotel, the commercial traveler’s hotel. 
TTn to-date in every particular, not one 
modern convenience which is conducive 
to the comfort of the commercial trav­
eler is forgotten. In the centre of the 
business district : near the railways, 
most convenient in every way, no won­
der it i< patronized. The proprietor, 
Walter B Walby. for seventeen years 
spent his time in learning the good 
lesson in leading Canadian hotels. Tie 
-aw the want for a rcallv first-class 
hotel in Ottawa that would eater to 
the commercial traveler particularly, 
and the Cecil was established. That the 
box- recognize his efforts to make as 
near an approach to home as possible 
for them in Ottawa—comfortable and 
convenient ouarters and an excellent 
cuisine service is amnlv evidenced bv 
the growing number of them who make 
Hie ( ceil Hotel their headquarters when 
in the Capital city. advt.

NO HARM DONE
"Pop." “Yes-, mv son." “Do you 

think coffee docs anv harm f” “No, my 
bov I do not.’’ "I’m glad of that, for 
I’ve just spilled a lot on my shirt.”— 
Yonkers Statesman.

The handling of fish by grocers in Can­
ada is a line which has rapidly develop­
ed during the past few years and which 
is still in the development stage. In 
many places the fish trade has been car- 
ried on by exclusive fish dealers li"l in 
a great many cases grocers are Induing 
a fair share of the business.

That dealing in fish, fresh and salt, 
lias been a profitable investment is 
shown by interviews published below, 
which were obtained by Grocer corres­
pondents in all pails of Ontario with 
retail members of the grocery trade. 
Some attention, of course, is necessary 
to this department to make il success­
ful and the more attention paid the bet­
ter will he the investment.

Lent in Lindsay.
Lindsay, Ont.—l.insday is a good fish 

•own. That fact is made evident by the 
large number of sales made by the mer­
chants in Lindsay, especially at this 
time of the year—the Lenten season.

Whether the demand is increasing, is 
difficult to estimate offhand, because 
merchants differ in their opinion as to 
this. When interviewed bv vour corres­
pondent tin y had the following to say :

Jos. Brown.—‘‘I have to have the fish 
on hand to compete with other mer­
chants, hut at the same time, I have 
several customers. I sell a lot of fish 
to the farmers.”

Spratt <V Killen do a large trade at 
all times and just recently got in 15 
kegs. They have a good farm trade.

A L. Campbell.—“Well, the trade is 
not as good as it has been in past years 
This is the I.entrn season, but nowa­
days there are so many fancy dishes 
that the fish trade is none too good, 
and the farmer doesn’t take home the 
large amount he used to at one time 
when lie bought the salted fish liy the 
barrel—but it is different now. The 
farmers arc getting beyond their old- 
time customs. Why, there are lots and 
lots of farmers who eat very little pork 
at all to-day. Yes, there is money in 
handling fish, but not a great deal.”

•I. E. Adams, of Adams Bros.—“Our 
fish trade is good. Of course, we handle 
fish all the year round, but we handle a 
line in the winter that we don’t handle 
in the summer. We do an exceptionally 
large trade in Lent season.”

John Fleury.—“Yes, we handle the 
tinny tribe and hax-e many customers.1'

Profit for St. Kitt’s Grocers.
St. Catharines, Ont.—The grocers of 

this city and vicinity are handl ng only 
such lines of fish that do not require 
anything in the line of special fixtures 
or appliances for handling successfully. 
A splendid trade is being done in finnan 
haddic, codfish in packages of various 
sizes, Labrador herring and salmon 
trout A few have handled oysters, but 
report only with small success.

The varieties of fresh fish are sold 
almost exclusively by Joseph Ilodgins 
and Jno. Boss, the fish dealers of King 
Street

That a good business is possible in the 
line of fresh fish by grocers or butchers 
who will give a little special attention 
was proven by the manager of the local 
branch of the Win Davies Co., Limited, 
lie had a large galvanized pan made to 
fit one of the store windows and in this 
displays of fresh fish are made. These 
displays are as attractive as possible 
and the various cuts of fish have the 
price tickets attached. Invariably the 
supply of fish is- soon disposed of at 
prices that show an average gross pro­
fit of from 25 to 35 per cent.

Fish Business Growing.
Berlin, Ont.—Interviewed by The Gro­

cer on the question of dealing in fish 
in connection with groceries, C. B. 
Dunke, of Dunke & Co., said he did not 
think they should he given too much 
prominence unless in a place reasonably 
separated from the grocery proper. In 
this, of course, he had reference to cur­
ed fish. Dunke & Co. handle fish, but do 
not push the department very strong, 
keeping the stock back in their ware­
house and selling on demand.

The handling of fish has grown to 
quite large proportions in connection 
with the grocery business of Beck <V 
Schell. Mr. Schell, when interviewed, 
attributed it to the fact that they are 
particular always to keep their stock 
fresh, receiving daily shipments. The 
result was a continual growth in demand 
and it helped the rest of their business 
as well, although he would prefer to 
have better facilities for handling fish 
Ilian was possible within the limited 
premises of the store.

Make Money in Winter.
London, Ont.—With the advent of the 

Lenten season fish became a chief ar­
ticle of diet, and realizing that, London 
grocers feel it incumbent upon them­
selves to meet what at this season is a 
popular demand. As a rule the retail 
grocers of this city all handle fresh 
fish, but less salt fish is carried by 
them than was once the case. Does the 
selling of fish pay ? was a question your 
correspondent put to several local gro­
cers a day or two ago, and their ans­
wers were all pretty much to the same 
effect. Harry Kanahan, ex-president of 
the Ketail Grocers’ Association, said : 
“So long as the weather keeps cold 
there is fair profit in such fish as han­
dies, smelts, etc. The trouble is that 
as a rule grocers have not proper facili­
ties for keeping and handling fish. If 
properly handled there should be good 
money in the fish business.”

E. J. Ryan spoke of the difficulty of 
keeping and handling fish, especially 
when the weather is so changeable as it 
has been this winter. Mr. Ryan com­
plains of the small size of the baddies 
brought here this year. Sometimes a 
15-11. box will contain no fish larger 
than H lbs., while the popular ilimand 
is for baddies from 2 to 3 lbs. He sug­
gests that the number of fish in each
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box be marked on tlie outside so that 
the ret a 1er might know what he is buy­
ing.

Some Care Must be Taken.
Brantford, Ont.—The bulk of the fresh 

lish trade in Brantford is handled by 
the fish dealers and the fruit stores. 
There is only one grocery during the 
summer season, which makes a specialty 
of fresh fish and that is the Vasil Bar­
gain Grocery, of which Fred C. Harp is 
proprietor. Mr. ' Harp says that there 
is only one way to handle lish success­
fully in the summer time and that is to 
have a proper place for packing it. Mr. 
Harp has a specially constructed fish 
hox, lined with zinc, and connected 
with the sewer, which saves emptying 
the ice water. When the lish arrive they 
are carefully packed in this box by plac­
ing a layer of broken ice between each 
layer of fish. This insures them keep­
ing perfectly and going to the custom­
er in A1 condition.

Mr. Harp finds it a very profitable 
line and a help in bringing purchasers 
to the store who would not otherwise 
come, the following grocers handle a 
quantity of frozen fish during the cold 
weather : J. Peachy, Arthur Coulbeck, 
G. S. Winter, Son <fc Co, and It. Hart­
ley.

Nearly all of the other grocers handle 
smoked fish such as haddie, bloaters, cis­
coes, etc., and a large number, especial­
ly during Lent, handle the kegs of Lab­
rador herring, salmon trout and white 
fish.

Very little of the large codfish is sold 
here, "the trade mostly desiring the one- 
pound bricks or two-pound boxes.

Are Sometimes Neglected.
Barrie, Ont.—When asked if handling 

fish was a paying investment, Frank 
Wiseman, butcher, remarked that he 
found it profitable in the lines he car­
ried. He confines his fish trade to Geor­
gian Bay trout and whitefish.

.James Vair and J. M. Bolhwcll both 
handle fresh fish in summer and when 
the product arrives in good condition 
they make a good margin. The past 
two or three weeks have shown a large 
increase in the consumption of fish ow­
ing to Lent and the comparatively low 
prices prevailing. Steak halibut and 
red salmon, for example, could be 
bought for 12£ cents in the piece this 
year, whereas in other years the price 
would be 211 cents. Therefore, the peo­
ple are buying more fish than ever and 
merchants dealing in fish are obtaining 
the profits.

There was one merchant interviewed 
who claimed that fish was not a good 
investment. The reason was that he did 
not push the sale of them. He purchas­
ed a couple of kegs of pickled fish and 
put them in the cellar where no person 
could see them.

Addition to the Business.
St. Thomas, Ont.—Kgati Bros, have 

handled fresh and salt fish for more than 
20 years and believe it pays to do so, 
more particularly as it brings addi- 
lional business.

Butler Bros, have also cafgied a full 
line of fresh and salt fish and have fa­
cilities suitable for the trade—glass in 
boxes, etc., and they state it is pro­
fitable to do so.

J. A. Mct’ance carries at all times a 
full line of fresh fish and possesses suit- 
able fixtures for making a proper and

clean display of them. This materially 
assists their sales.

W. E. Ross also handles fresh and salt 
fish, particularly in their season, as his 
trade demands, and he deems the busi­
ness profitable.

People Getting Educated.
Bracebridge, Ont.—Your correspondent 

interviewed Hutchison Bros, regarding 
the sale of fish and they say that tin1 
demand is increasing. They find lish one 
of the many profitable lines to carry.

Andrew Gillespie, of Armstrong & Gil 
lespie, says that the trade in fish is a 
profitable one. Mr. Lacey claims that 
fish is now part of his business, and 
Melville Ross, of Ross & Vo., also 
speaks with \igor in favor of the lish 
trade. Jos. G. Meyers also claims it is 
with the paying departments in his 
store. E. J. Kirk, of Kirk Bros., states 
that the fish trade means a lot of extra 
trade and could not do without that 
line of goods. They find the sale in­
creasing year by year.

One thing is certain, said Peter 
Hutchison, of Hutchison Bros., the peo­
ple of Bracebridge and surroundings are 
beginning to realize the value of fish on 
the table, and judging from reports re­
ceived his statements bear considerable 
truth.

R. A. Lawson says that he never went 
into the fresh lish trade very heavy, but 
handled the year round salted varieties 
and found them profitable.

BY ARBITRATION.

The Method by Which Business Disputes 
Are Settled in France.

A short time ago the Grocer referred 
to the benefits that might arise from 
the settling of disputes of business men 
by arbitration. Apropos to this is 
the system prevailing in France as re 
ported by Alphonse liaulin, Havre, 
will prove interesting, lie says :

In France all disputes relating to 
commercial transactions may be sub­
mitted to the local tribunals of com­
merça;. These tribunals have exclusive 
jurisdiction in cases where the amount 
involved docs not exceed 1,500 francs 
($281).50) and orginal jurisdiction in 
other cases, where their decisions may 
be reversed by the civil court of appeals 
of the district ; but the parties may 
agree before hand that the decision of 
the tribunal will be final, and such 
agreements arc binding. The judges of 
these tribunals are elected every two 
years by the merchants of the district, 
and are generally chosen from business 
men who have graduated from law 
schools. The Havre tribunal enjoys the 
highest reputation, and its impartiality 
towards all concerned has never been 
questioned.

The procedure is very simple. The 
services of solicitors arc not required 
as in the civil courts. It is not even

necessary that the parties she uld be
represente t hv atti •rneys. The suit is
begun by the issuance of a writ of
summons, which is served on th e defen-
dant. A written statement of the case 
is filed by the plaintiff on the return 
day of the writ, and the tribunal fixes 
the delay within which the defendant 
may enter his plea. Technical questions 
are generally submitted to one of these 
experts, or arbitrators, appointed by j
the tribunal. The report of these ex 
perts may be set aside, but this is a 
very rare occurrence. All cases are us­
ually disposed of within a few months 
after they have begun.

The charge for the preparation and 
service of a writ of summons is $4.80.
The fees of experts vary with the im­
portance of the case. The State also 
levies a tax dependent upon the amount 
for which judgment is rendered, hut all 
the above-mentioned costs have to be 
paid by the losing party. Moreover, if 
the parties accept the report of the ex­
perts before judgment is rendered, no 
tax is levied.

Trade disputes are occasionally sub­
mitted to aribtrators selected in the 
usual manner ; but this is not a com­
pulsory proceeding and a preliminary <
agreement must be entered into by the 
parties.

An excellent window display may be 
made or marred by the lighting. The 
light should In* on the goods, not out m 
Ihe street or back in the store. Study 
lighting- effects a little. It will pay.

Hou Y alw ays be complaining about 
“.lust my luck." I tig in and make your 
own luck. The man who wails for Hame 
Fortune to come and drag him r.p on 
lop of flic pinnacle of success will have 
a weary wait.

Shipments Solicited
Settlements Prompt

W. A. GIBB COMPANY
HAMILTON

JAMES SOMERVILLE, Manager

Dried Apples

Highest price paid for

DRIED APPLES
O. E. ROBINSON & CO.

ESTABLISHED 1886

Ingersoll - OnLario
Would you like our Weekly Circular

DAWSON’S Banner Brand of Jams, 
Marmalades and Jellies 19 the very kggL

THE DAWSON COM MISSION CO., TORONTO
fir
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FLORIDA

TOMATOES
First car arrived this week. Stock is 
fine and sale should be heavy.

Can give you

Florida or California 
Celery

Florida Lettuce 
Strawberries

in fact anything in the Fresh Fruit 
and Vegetable line from the South.

Oranges are low and orders are 
much larger than usual. Get in line.

IN

Florida Products
Celery,
Tomatoee,
Cabbage,
Grape Fruit, 
Pineapples,

Etc.
Look for the name of

Chase & Co.
It represents the

“Top of the Heap"

J. J. McCabe
Agcot

32 Church Street Toronto

Canadian Fruit, Vegetable and Fish Markets
Cold Weather Damages Sicily Lemons—Many Changes in 
Vegetable Market—South African Fruit Sold in Toronto —
Tomatoes From Florida—Good Demand for Fish.

MONTREAL.
(SHKKK FRUITS—Advices from Sicily 

state that owing to unusually cold and 
wet weather the crop of lemons has been 
greatly injured. The amount of damage 
done has not yet been determined ac­
curately, but it is said to be between 
10 and 25 per cent. That there are no 
offerings for immediate shipment from 
Palermo is held to confirm the must ad­
verse reports as to crop conditions. 
There is said to be considerable in­
quiry for late March and all of April 
shipment, with no offerings. Shippers 
on the other side seem to be unwilling 
to make quotations in view of the crop 
damage and the uncertainty as to re­
sults. The spot supply of Sicily lemons 
is relatively large for the season, but 
after Monday’s sale the available spot 
supplies would not exceed 100,000 boxes 
and holders express confidence that bet­
ter prices will be obtained, since the 
quantity afloat is comparatively small 
and nothing is being shipped. Next week 
according to the present plans of the 
importers, hut one sale will be held. 
That will cover the unsold balance of 
the (.uilias cargo, amounting to only
some 11,000 boxes. In view of the crop 
advices, Sicily importers are disposed to 
hold hack the other cargoes in port.
Almeira grapes, extra choice.....................................  6 50
California navels. 9t>, 126, 250.288 size ......................  J 75

“ “ 150,17 . 200. 216 size.....................  9 66
Florida», 128. 16', 176 2U0........................................... 3 00
Mexican oranges, 176. 300, 216, fc50 size.....................  2 25
Valencia '* 420 size.............................. ............. 4 00
Extra sweet Jamaica».........................................  2 00 2 25
bitter oranges............................................................... 2 25
Grape fruit.................................................................... 3 75
Lemons, choice, 300 size.................... ......................... 2 50
Bananas crated..................................................  1 76 2 25
Pineapples, extra fancy. 24 size.......................... 4 00 4 50
Cranberries, Nova Bcotias, early blacks, bbl.. 8 00 10 V0
Spies. XXX ... ............... .......................  6 00
Baldwins, Greenings, Russetts, XXX...... .. 5 00
Stra r.ernes................................. ....... .................... "0

Yi-.GET A HI.ES—The vegetable market 
has seen many ups and downs during the 
week. Among the lines which have ad­
vanced are tomatoes, oyster plant, par­
snips, sweet potatoes, cauliflowers, cel­
ery, Spanish onions, lettuce, cabbage, 
Hrusseils sprouts, beets. Among those 
which have declined are cucumbers, pars­
ley and spinach.

Mushrooms, lb.......................................................... 0 75 0 80
Cucumbers dozen............................................................ 3 00
New carrots, bunch.................................................  0 15 0 25
Tomatoes, crate...................................................... 3 5J 5 00
Oyster plant doz............................................................ 0 75
Artichokes, bbl........................................................ 2 60 3 00
Leeks, dozen.................................................................... 1 00
Parsnips, bag.................................................................... 1 CO
Sweet Potatoes, basket ................................................. 2 25
Marrows, dozen .............................................................. 1 60
Cal. Cauliflowers, crates, single.................. ........... .......  4 00

crates, double.................................. 8(0
Parsley, box .................................................................... 2 75
gMe, per doz.................................................................... 0 60
Savory, per doz................................................................. 0 50
Can celery, bunch ................................................  0 60 0 80
Celery, crate .................................................................... 6 5)
Water crew, large bunches, per bunch......................... 0 15
Spinach, barrels............................................................... S 25
Green peppers, crate.......................................................  6 00
Beets, bag........................................................................ 10)
Carrots.bag............................................................ 0 70 0 76
Spanish onions, large cased........................................... 9 00
Lettuce, early.................................................................. 0 6)
LêUuce. Boston, box...................................................... 2 20
Radishes, doz.................................................................. 0 5u
Horse radish, per lb......................................................... 0 15
Cabbage, bb’s......................................................... 2 25 2 60

" new, crates........................................................ 4 5o
Montreal potatoes, bag.................................................  0 90
New Brunswick potatoes........................................  0 80 0 90
Onions large bag..................................................... 2 60 2 75
Red onions, barrel........................................................... 5 00
Turnips, bag .................................................................... 0 CO
Pumpkins, aoz.................................................................. SCO
Squash, doz......................................................................  2 60

Ô2

Brussels sprouts, quart....................................................... 0 27
String beans, basket............................................................ 6 60
New beets, crate............................... ................................... 3 5U

FTRH—Prices on fresh stock have suf­
fered a general slump owing to gener­
ous supply. Sea trout and smelts are 
off the .market Oysters and lobsters 
are selling well. Prepared, salted and 
pickled lines are unchanged.

Fiasn and Frozsn Fish.
Codfish....................................................................... 0 04 0 04*
Qualla salmon.......................................................... 0 07 0 07»
B.C. salmon, frozen ................................................ 0 18 0 08*
Fresh halibut............................................................ 0 07 0 071
Mackerel, " ................................................................... 0 10
Dore, " ..........................................................  0 07* 0 08
Steak ood................................................................... 0 04* 0 05
Dressed pike...................................................................... 0 10
Frozen Grass Pike ................................................ 0 06 0 05*
Whitetish. lb. Tullibees .................................... 0 l 6* 0 06
Lake trout..... .......................................................  0 09* 0 10
Flounders, lb........................................ .........................  0 05
American live lobsters.................................................... 0 24
Bullhesds (dressed).......................................................... 0 10
Sea herring, per 100 .................................................  1 00 1 10
Lar*e sea herring.....................................   1 40 1 6l)
Smoked—

Haddles (exp) 161b. bxa.ner lb..................... 0 06* 0 07
Bloaters, per box. large, Yarmouth.............. 1 10 1 15
Smoked herring, per box.......................................... 0 17

Prepared-
Skinless rod, n< w. 100 lb. cases.............................. 6 25
Shredded cod, * lb. cartons, 2 doz. cartons

in box, per b< .........................................................  1 80
Dry rod, in bund es 1121b., per pound.................. 0 06
Boneless cod. 1 A 2 lb. bricks, 20 lb. boxes__ 0 06
Boneless cod, 20-lb. boxes........................................ 0 08
Boneless rod, 20-lb. boxes....................................... 8 09
Boneless fish. 20 lb. hxs , 2 lb. blocks.................. 0 05
Boneless fi»b, 25 lb. bxe., loose — .................. 0 01*
Pure cod in crates, 1 and 2 lb. bricks................ 0 05

Halted and Pickled —
No. 1 Labrador herring, brls................................... 6 60

" " “ * brls................................... 3(0
Large green cod, fOO lbs. bbl................................... 6 00
Oysters, bulk, per gallon......................................... 1 30
Standards, bulk......................................................... 1 40

“ selects........................................................ 1 50
" quart tins, sealed................................... 0 40

Paper pails, per 100 qt. size..................................... 1 F0
Live lobsttrs, lb..................................................... 0 18
Standards, 4 gals ..................................................... 6 8°
Selects " ....................................................... 7 CO

TORONTO.
GREEN FRUITS—The fine lot of ap 

pies which appeared on the market last 
week were readily picked up, and what 
-'re left now are of inferior quality. Ap- 
pl.s of all kinds are very scarce. Or­
anges are in good demand, with light 
receipts and prices firm with an upward 
tendency. Some lemons arrived which 
were slightly damaged hy frost. A verv 
fine lot of choice peaches, plums and 
pears from South Africa are being dis­
played in Wellwood’s high-class fruit 
store on Yonge Street. “What is tin- 
price of your peaches ?” was asked. 
"Twenty-five cents, sir.” “Well, I'll 
lake a dozen.” “That will he $.1." 
“Gee ! I can’t afford that ; I thought 
you said 25 cents.” “So I did,” was 
the answer, “but 1 meant for each.” 
Several attempts were made during re­
cent years to bring fruit from South 
Africa, but for want of experience in 
parking they never arrived in good con­
dition. This, however, is all overcome, 
and the fruit this year is landed here in 
splendid condition. As this is a time 
of the year when these fruils cannot he 
obtained elsewhere, tin- fruit trade from 
South Afuca may develop so that in 
time the people of Toronto may eat 
these delicious fruits by paving moder­
ate prices.
Grapes, Almeris, keg................................................... 7 00 6 00
Apples, Spies .............................................................. 6 0* 7 00

" Rusvts............................................................  3 60 4 00
" Baldwins...........................................   3 60 4 00
“ Greenings....................................................... 4 00 5 50
" Toloan Sweets............................................3 CO 3 60
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■ » ranges, Valencia*, c»ee........................................... 4 TO 4 25
Large...........................................................  4 50 4 75

" California navel» ................................ 2 76 S 25
' ' Messina bitter oranges............................ 2 25 2 50

ramons, Messina..................................................... 1 75 3 00
liananas......................       1 7 i 2 25
Grape Fruit, Florida, box.......................................... 401 4 7^

,nw>plM, Florid», crate ....................................... 4 !5 4 60
-trswberrle» ............................................................... 0 60 k *'

VKG ET A BLES—The price of potatoes 
.■rnis to be a fixture all winter. With 
lie excellent crop of last summer, and 
he mild winter weather to bring them 
ut, they should he cheaper. The first 
a rdf Florida tomatoes has arrived and 
.ill be sold at- $1 a crate, or 75 cents 

, small basket. Onions are dearer. Cu- 
,imbers at 25c each, and asparagus at 

■1 a bunch looks like eating money.

.ieeti, Canadian, bag .............................................. ® 45 0 60
i -rMiipa, per bag.......................................................0 * ®
i-uiatoea, Ontario, per bag.................................... 0 J6 0 10

sweet, hamper.........................................  2 00 2 25
" Bermuda, per bushel........................................ 3 c0
“ " per barrel ................................ 10 CO

f :ttuoe, Boston head, doz...................................... •••• 1 86
-mions, Canadian, dried, bag..................................1 15 1 25

•' Spanish, crate............................................... 4 75 5 t 0
" “ sma’l crate........................................... 1 75

Bermuda, per case.......................................  »... 4 50
Tomatoes, California, small basket............................... 1 00

• ** per case.......................................... 5 80
'• Florida»................................................................  4 00
" email..................................................................... 0 75

Carrots, per bae ................................................  0 45 0 50
Cabbage, Florida, new.................. .................. 3 50 3 76

Canadian, old, per barr i .......................... 2 25
Cauliflower ter case . .................................................. 4 00
California celery, per cas*....................................... 6 50 7 00
Florida cels y, per half case........................................ 3 25
T urn'ps........................................................................ 0 35 0 40
h adishes, per dozen.................................................. 0 40 0 45
Spinach, per bushel...........................................................  150
Kgg plant, per doz................................ ......................... 3 00
Green peppers per doz..............................................
Cucumbers, per dozen ..................   2 76 3 On
Asparagus, per bunch ............................ 0 90 1 10

KISH—A jolly fish man, delighted 
with flic active demand for fish, says 
ihal the people arc just waking up to 
ilie fact, that fish arc much cheaper than 
meat, and even more wholesome and 
more nourishing. The fish market lias 
never been so satisfactory. Prices are 
steady and yet firm. The summer fro­
zen stock is rapidly diminishing, and 
wry little fresh caught stock is coming 
in 1 laddies are very scarce.

Herring, medium, i»er iu....................................... 0 04 0 05
" ses, per 1.0..................................................1 00 1 25
" lake, per keg..........................   4 00 4 26

Whitetish, frozen.....................................................  0 09 0 10
Trout, " ...................................................  0 t9 0 10
Wbitefleh fresh caught.......................................... 0 13 0 14
Trout, " "   0 13 0 14
Cod............................................................................. 0 07 0 18
Cod, fresh caught...................................................... 0 074
Halibut.......................  0 09 ...
H »<ldook, frozen, per lb ...............................................  0 07

" fresh caught................... ..............................  0 074
Boa salmon, Silverside..................................................... 0 09

" Bteslhead.....................................................  0 13
f-.ke ..........................................................................  0 05 0 06
F ickerel, yellow........................................................ 0 08} 0 09
Herring, Digby, smoked, bundle 5 boxes................... 0 85

Kippered. 16-lb. box.................................... 1 25
smelts, per pound No. 1........................................  0 09 6 10

" ~ extra.......................................... 0 ll 0 14
•»>sters, Long Island....................................................... 1 50

" medium selects........................... 1 75
" extra.............................................  1 85

" shell, per 100....................................................... 1 50
•• iiman Haddle, smoked, 15-lb. package..........  0 07} 0 08
boneless cod, quail on toast......................................... 0 05}

" " imperial..................................................... 0 05
• ' " steak ....................................................... 0 07

shredded cod. doz.......................................................... 0 90
* adia, 24 packages. 1 lb. box...................................... 3 II

" 13 package», I lb. box.................................... 2 40
A cadis cod, crate............................ ;............................... 2 40

" tablets, box..........................................................  1 60
bloaters.....................................................................  1 16 1 15
Qualls ....................................................................... 0 08 0 09
"atflsh, dressed........................................................  ..... 0 10
Cold e>ea .................................................................  0 06 0 05}

CATALOGUES AND BOOKLETS.
THF. HAM AND NOTT CO—A clear- 

i illustrated catalogue has been issued 
oi The Flam and Nott Co., Brantford, 

’ut., manufacturers of grocers’ and 
butchers’ refrigerators. This company 
make some two hundred varieties of re- 

i igerators. The illustrat ions in the 
booklet show distinctly the various 
lumbers that are for use and the read- 
iig notices explain how they are made 

and the benefits of them.

FLORIDA TOMATOES
First direct car to reach Toronto this season.

Fancy Hard Ripe Tomatoes can be re­
tailed at 20 cts. a lb. at a GOOD PROFIT

CALIFORNIA and FLORIDA CELERY 
FLORIDA NEW CABBAGE 

GRAPE FRUIT, STRA WBERRIES and All the 
Leading Delicacies

WHITE <6 CO., Limited
TORONTO and HAMILTON

RESOLVED
that it's true “ The wise man may be wiser to-day than he was 
yesterday and to-morrow than he is to-day." Order now my 
Lemons-you'd be wise—repeat your order you'll be wiser. 
Hand your customers the happy come-back. Uniform Pack. 
Extra Fancy.

BIOBTEE
FOI.LINA BROS. W. It. STRINGER

Packers : Palermo. Italy. Can. Agent : Toronto.

ANOTHER CAR of

Celebrated “Golden Orange” Brand
NAVELS

just arrived. They are now at 
their best and prices reasonable.

FANCY RIPE BANANAS
We are headquarters lor Fancy Bananas.

Fresh car every week.

Hugh Walker <6 Son
Guelph, Ont.
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FISH FISH FISH
SEA HERRINGS—$1.00 per 100 count

Other lines in proportion

Call us up on phone or write us

BEACON BRAND OYSTERS

The F. T. JAMES CO., Limited
FISH and OYSTER Distributors

Church antf Colborne Streets, Toronto

Brunswick Brand Sardines in Oil
WAJVO

Sardines Quauty

SARDINES IN OIL
mil anr y

'faunas HfrvtJ&tl. j \
BUdii Harbour. MÈ

Brunswick Brand Sardines are caught in the waters of the famous Pas- 
samaquoddy Bay.
The Sardines from these waters have a flavor distinctly their own, and 
they are known everywhere for their unvarying excellence.
These Sardines are packed in our factory by skilled help, and find their 
way to you, Mr. Grocer, in the regulation ioo-i cases.
Brunswick Brand Sardines in Oil have been giving particular satis­
faction for years.
They have helped many a grocer to build up his trade, not alone in 
canned fish, but also in other lines as a result of getting consumers into 
the store to buy the fish.
Why Not Profit Yourself By Selling Brunswick Brand? They Sell Free­
ly, Being Well Known—See That You Carry a Stock.

CONNORS BROS., LIMITED
BLACK’S HARBOR, N.B.

AGENTS Grant. Oxley Sc Co„ Halifax. NS.; C. H. B . Hillcoat, Sydney, C.B. ; J. L Lovitt, Yarmouth, NS.: D. Rattray & Sons, Quebec : Leonard 
Bros., Montreal ; Arthur M. Loucks, Ottawa ; C. De Carteret, Kingston ; James Haywood. Toronto; Chas. Duncan, Winnipeg ; R. G. Bedlington & Co„ 
Calgary ; Drexel & Co., Vancouver ; J. Harley Brown, London, Ont.
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FISH for LENT !
FRESH FROZEN
SALMON
HALIBUT
WHITEFISH
PICKEREL
CODFISH

SALTED AND SMOKED 
LABRADOR HERRING 
B C. SALMON 
SKINLESS COD 
BONELISH CODFISH 
HADDIES AND BLOATERS

LARGE BRIGHT SEA HERRING
“SEALSHIPT” AND BULK OYSTERS.

All kinds of fish in season.
Every day in the Year.

NEW PRICE LISTS MAILED ON REQUEST.

LEONARD BROS.
Youville Square Near Customs House MONTREAL

••The largest Fish Warehouse In Canada.”

For .
Lent

“Sun Burst Oil
(WINTER PRESSED) Sell

Highly Recommended by 
the Leading Chefs for

Table and Kitchen Use Quaker Salmon
Guaranteed under the Pure Food Act.

Chaussé & Co.
The best on earth

Tails $2.00 Flats $2.15
Managers of

Kentucky Refining Co., Incorporated
Write for Prices end Sample» Mathewson’s Sons

322 East Notre Dame Street

Montreal
Wholesale Crooers

202 MoCill Street - • Montreal
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THE IMPORTANCE OF 
GOOD GROCERY FIXTURES 
IS SECOND ONLY TO THAT OF 
A WELL - SELECTED STOCK

~ ;

I'ill. Ml-iliuTir âêféêiiêâêê 4 M 'HI

infHljjl ifTiMiiiiM iiIÎHIiiII I, i 1 U i I I I
"“‘•“'lift UTpsvrr i Tmuii, .rj/uTVfiUMt

WALKER BIN FIXTURES will
Build up a new business,
Put new life into a dead business and 
Improve and make more profitable 
the best grocery business in Canada.

Write for Illustrated Catalogue : “ Modern Grocery Fixtures.”

The Walker Bin St Store Fixture Co., Limited
Berlin, OntarioDesigners and Manufacturers of 

Modern Store Fixtures
Montreal ; Kenneth H. Munro. Coristine Bldg. 
Manitoba : Watson A Truesdale, Winnipeg, Man.

I Saskatchewan and Alberta ; J. C. Stokes, Regina, Sask.

ALLISON Î
Coupon Books Î

L
They systematize business, make ? 

credit customers easy to handle, Ç. 
and prevent the loss of many a £ 
dollar.
They are now successfully and pro- \ 
fitably used in every corner of the f. 
United States, and their fame has ÿ 
spread to all quarters of the earth.

HOW THE) WORK
A imm wants credit 
You think lie is g«hmI.
Give him a ¥10 Alii 
s'hi Coupon Book 
Have him sign the 
reeeipt or note form 
in the front of the 
hook, which you tear 
out and keep Charge 
him with 810 no 
t rouble. When he 
buys a dimes worth, 
tear off a ten-vent 
eoiipon, and so on 
until the I wok is used 
up Then he pays 
the 810 and gets 
unot her hook. No pass 
hooks, no charging, 
no lost time, no 
errors, no disputes 
Allison Coupon Book* are recognized evt rywhere

For sale by the Jobbing trade everywhere. 
Manufactured by ALLISON COUPON CO. 

Indianapolis, Ind.

The ' ' Agency
enjoy» the -entire confidence of most 
of the large wholesale houses in 
Eastern Canada.

What we are doing for them we 
can do for you.

Send us your Overdue Accounts 
and let us prove our superiority.

The Beardwood Agency
313 New York Life Building 

MONTREAL

The

Elgin National 
Coffee

40 81*09 and Stylo•
They ere the

Famtmmt Grinder* 
foe/eet Gunner*

lek eel erkeleiele (recei. lee eet celle, teee, et letter 1er irlcee

WOODRUFF & EDWARDS CO.
MAKERS

ELGIN. ILLINOIS. U S A.
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THIS IS
SOMETHING THAT YOU NEED

It is useful, convenient, saves 
time, temper and trouble and is 
out of the way. No live grocer 
is without McGregor’s

PATENT BAG HOLDER
Write us for prices

KILOOUR BROS.
19 Wellington St. West, . TORONTO

397425

1



IE COMPUTING SCALE GO.

1Tfjw

rcuSS%-£CKStaygaaeryfll]

Lull i. ii

Overweight Problem

Solved!
With this 1909 visible, self-weighing, self-computing, Automatic Scale, 

a child can easily, quickly and correctly divide the wholesale purchase into 
retail packages without a grain of overweight.

This is the simplest, easiest to operate form ot

Automatic Weighing Machine
—accurate, reliable, durable.

Gives the exact weight for the exacting dealer.
Gives the exact weight to all customers.
True as steel and built for a lifetime of exact weighing.
Weighs to an ounce, computes to a cent.
Low platform—only 6$ inches from the counter.
Our Automatic scales are equipped with a thermostat, like a watch, 

which makes them weigh with absolute accuracy in any temperature.
No swinging pendulum, no moving indicators, no poises to shift, no 

beams to bother with, no ball to forget, no friction to pay for.
This scale saves time and money.

THE SCALE THAT SAVES IS NO EXPENSE.

Drop us a line for full information.

The Computing' Scale Co.
of Cenedai, Limited

164 W. King St., Toronto, Ont.

Cut 6—Under the Floor Outfit

Turn Your Losses into Profits
Every drop of oil you are now losing through leakage, evaporation 

and waste means just so much out of your profits.

Stop these losses, turn them into profits by selling your oil from a 
Bowser Self-Measuring Oil Tank. The Bowser adds to your profits 
every year an amount that would surprise you.

Is not an investment like this at least worth a thorough investigation ? 
It will cost you but one cent to send a postal for Catalog 5046. Write 
to-day.

S. F. Bowser & Co., Ltd.
66-68 Fraser Ave., - - TORONTO

If you have an old Bowser and want a new one, write for our liberal exchange offer

DAYTON MONEY WEIGHT SCALE
NOTE THE LOW PLATFORM-------------- 1--------------

gency
i

THE CONDENSED ADS of The Canadian Grocer are what you should use if 
you wish to secure a clerk, a traveler or a situation,

ry where. 
>ON CO.
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QUOTATIONS FOR PROPRIETARY ARTICLES
Sâkiag Powder.

Dtuuond—
1-lb. tins, 1 do*. In oim.............. .............
i-lb. tins, 8 " " .....................
ft-lb. tins 4 " " ...................

^ IMPERIAL BAKIN© POWDBB.

$2 00 
1 25 
0 75

4-dot.............
3-des.............

.... 10c. .... ........ $0 85
........ 1 75

1-dOA........... .... 11-0* .... ........ 3 50
........ 3 40

i-doz........... 261b...................  10 50
1-doz............. Sfo............. .......  19 75

MAGIC BAKIN© POWDER

Sises. Per dox
6c. .. .. $0 40
4-ox. ... 0 60
6 " . ... 0 76
8 " ... Q 96

12 " ... 1 40
12 “ ... 1 46
16 " ... 1 «
16 " . ... 1 70

n: ... 4 10 
... 7 30

Perfection Chocolate. 10c size. 2 and 4
dozen boxes, per dozen....................

Sweet Chocolate—
i/ueen'fc Dessert, i'e and |'s, 12-lb bxf.,

per lb ................................................. *) 40
«Vueen s Dessert. 6’s, 12-lb. boxes......... 0 40
Vanilla, j-lb., 12-lb. boxes, per lo......... U 36
Parisian, 8’e...................................   0 SO
Royal Navy, } g 4 &. boxes, per lb— 0 31

Diamond, 7’s, 12-lb. boxes, per lb....... 0 24
is “ m “ ... 025

•• 8s......................... ...... . 028
Icings for oake—

Chocolate, white, pink, lemon, orange, 
almond, maple and cocoanut cream, in 
i-lb. pkgs., 2-doz. in box, per d /.en

Conftétions Per lb.
Milk chocolate wafers, 5-lb. boxes 0 35
Maple tuds, 5-lb. boxes....................
Chocolate wafers. No. 1, 6-lb. 1 Mixes 
Chocolate wafers, No. 2,
N on pa» eil wafers No. 1.
Non part 1 wafers, No. 2, "
Chocolate singer. 5-lb. boxes ..........
Milk choc late, 5c Lundies, per box.. 1 35 -------

Condensed Milk.
BORDEN’S CONDENSED MILK OO.

. H. Dunn, Agent, Montreal k Toronto.
Oases. Doz.

’•Ragle" brand (4 doc)................ $6 00 |1 5U
•Gold Seal" brand (4 doz).... 6 00 1 25

“ Challenge" brand (4 doc)......... 4 00 1 00
Evaporated Cream—
" Peerless ' brand evap. cream.... 4 70 1 20

" hotel size................... 4 90 2 46

Individual sice jars,., 
per doc............. 1 00
Imperial holder— 
Uu-ge size,doz. 18 00

size 
Small size " 

Roquefort- 
Large size,doz.

17 00 
12 00

60s. 
11 " 
11 "

) Per case 
f $4 55

ROYAL BAKIN# POWDER 
Sizes Per Dos. 

Boys -Dime ... I 0 95
1 1 IS

... 1 66

... S»
l ib. .........  4 90

' lib....... IS 60
- 61b ............» S6

Barrels—When packed in 
barrels one per cent, dir 
count will be allowed.

CLEVELANDS BAE1NO POWDER.ai,*- Per Doz.
Cleveland's—Duse...............................^ ¥

:: lüIS
IK::::"::::.::::::::. « *>
Ub...................• ■ ,

barrels—When packed in barrels one per 
cent, discount will be allowed.

T. KINNEAR à OO.
Crown Brand— -,
1 lb. tins, 2 doz. In case..................................."

WHITE SWAN SPICES ANI> CEREALS LTD. 
While Swan Baking Powder—

1-lb. Lins, 3-doz. in case, per doz......... ‘ lu
» ib. •• “ ......... 1
Jib........................................

lime.

Milk chocolate, 5c cakts, per box 
Chocolate —

Maple buds, 6-lb. boxes, lb............
Vanilla wafers, “ *' ...........

“ “ noupariels,5-lb. box
" " 2 s, 5-lb. boxes, lb ..
“ “ 2's, nonpareils " ..

Ginger. 5-lb. boxes, lb...................
Milk sticks, box..............................
Milk cakes, 5c. size, box................

BKW8DORP 8 OOOOA 
A. F. MacLaren, Imperial Cheese Go , 

limited, Agents, Toronto.
10c. tins, 4 doz. tooaae.......per doe., $_ 90

" 1 " M .... ■* 900

EPP8B.
Agents, O. R. Colson k Son, Montreal 

In 1 and 1-lb. tins, 14-lb. boxes, per
lb. ....................................................0 16

Smaller quantities .............................. 0 87
JOHN P. MOTT A OO.

R. 8. Mclndoe, Agent Toronto. 
Arthur M. Loucks, Ottawa.
J. A. Taylor, Montreal 

Joe. R. Huxley, Winnipeg.
R. J. Bedlington k Co., Calgary, Alta. 

Standard Brokerage Go.. Vancouver, B.O

Crea*^

Large size, cases, 25 cartons........ $3.50 each
bmall “ “ 50 “ ......... 3 60 “
Assorted, cases, 26 small, 12 large 3.66 " 

Net 30 days.
Confections

THE OOWAN CO., LTD.
Cream Ban

TRURO CONDENSED MILK CO., LIMITKD. 
“Jersey" brand evaporated oream

Advert 
first IESi

Contri
$1,000)

Cash i 
■dvertls 
Advertli 
scknowl

Peanut Butter
MacLarbn'h Imperial Cheese Co.

When 
cents m

Imperial Peanut Butter “Bobs," the 
Perfect Oonfectionery

Hr earn Bars, 60s, assorted flavors, box 1 80 
Milk Chocolate Sticks, 36 in box, " 1 35

“ " 10c cakes, 36 in box “ 2 55
Chocolate Wafers No. 1, 5-lb. boxes, lb. 0 33

No. 2,
Maple Buds, 6-lb. boxes, lb 
Nut Milk Chocolate, i-lb. cakes, 12-lb

box, lb............................................... 0 40
These prices are F.o b. Toronto.

Coupon Book» —Allison’s
For sale in Canada by The Eby Blain Co. Ltd 
Toronto. C. O. Beauchemis à Fils. Montree 1 

$2, $3, $5. $10, $15 and $20 
All same pr.ce one size or assorted.

A“.
lish’ï
10 FroUN-NUMBERED

Under 100 books............................... each 04
luu books and over...........................each ( 31
600 i ooks to lOtO books..........................13

For numbering cover and each coupon 
extra per book % cent.

Cleaner.
larly, i 
engine 
practli 
in the 
for “ / 
to the 
ments

Per dox
4- os. cans $ 0
5- os. M 1 35

10-os. " 1

EastWholesale Agen 
The Davidson k Hay, Limited, Toronto

Extrset ol Beef
LAPOBTK. MARTIN fc CIS, LTD. 

'Vit*" Pa* Leu riled Extrset ol Beef. Per oam 
Bottle# 1-os., case of 2 doz............$3 20

THOMAB J. LIPTON 
Price# on application.ground.......................................  0 22

English Breakfast, 1 lb. tins, ground 0 18
thos. J. LIPTON retail wholesale 

Lipton's "Special" blend 
coffee, 1 lb. tins, ground

Infante’ Food
Robinson s pal e it barley 6-lb.

groats 6-*X tire.... IK 
" 1 lb. Mbs. .. 116Per lb

and "Purity” Canned 
Lobsters.

Mephisto

Old Duti* Rio............................... 0 124
PATTERSON S CAMP C 

Agents, Rose k La dam
OOEPEE ESSEHOE

Montreal an
6 oz. bottles, 4 dot, per doz................. 1 76

10 “ " 4 " '•   S 00
Rep. quarts, l “ "   6 50
Imp. 1 " "   9 00
WHITE KWAN SPICEH AND CBREAIX LTD. 

White Swan Blend

I flats

Flavoring Bxtraete
SHIRRIEPS

1 os. (all flavors),doz. 1 00
Mo-Ja, i-lb.tins 

30c. lb
Mo-Ja. 1-lb.tlns 

28c.lb.
Coeoanut. MOjJa^. 2-lb.tins

CANADIAN COCOANUT OO., MONTREAL.

Package#— 6c., 10c., 20 and 40c. packages 
packed in 16 lb. and SO lb. cases per \\,

I lb. packages......................................  0 26;*> “ .........................or
1 And 1 b. DAoksie, Assorted ............ 0 Mj

Ib. pMks.ee assorted In 6 Ib. boxes 0 U
0 »

In 6, ID, IS lb. oaeee 0 ID
Bulk

In U 11 Ib. pelle end 10, H end M lb 
boxee. Pells Tine. BbleHit* M'.m «1* V.rlo. 0 10 q || q

Best Shredded............0 18 .... o 16
Special Shred ..............0 17 .... 0 15
Ribbon...........................0 19 ... o 17
Macaroon..................... 0 17 .... 0 15
Desiccated..................  0 16 __ q
White Moss in 5 and 10 lb. square tins, 21o.

WHITE 8WAN SINGES AND CEREALS LTD. 
White Swan Cocoanut—

Feat beret rip, palls.............................. o 16
Shredded....................................... q 16
In packages 2 oi. 4 or, 8-oz., lb. .. . . o;

1-lb. fancy glass Jars, per 
ber glass Java.

^yea Kg *
^fff'Comatlque—1- Dt «counts on application.

Presentation. with I turn biers L $10 per doe
und Jellies.

Agents, Rose k Laflamme, Mon 
Toronto.

l-lb. glass jar,screw top, 4 doz., per dos 
THOMAS J. LIPTON 

Prices on application
X. UPTON * OO.

THOMAS WOOD k OO.

Gilt Edge ' in 1 lb
tins...................... $0 S3

'Gilt Edge in 2 lb.

case, per dos. $1 ooCanadian Souvenir 
1 lb. fancy litho­
graphed canisters

I dos. In case............ per lb.
6 and 74b. tin palls, 8 and 9 palls to

orate. .................................per lb.
7 wood pails, 6 pails in crate, per lb 
SMb. wood palls

_ _ _ Fruit Jellies—
19-os . glam lan, I dos to case, per dos. 
l-lb. tine, I doe In osse per lb.

Ctsiu -l
Large size jars, per doz.... 
Medium size jars,
Small size jars 7 wood palls. 6 pells to cratf per lb.. 0 0

. $0 17 

. 0 16 

. 2 00

Presto. 36s
Pancake. 36e
Tapioca. 36s
Hominy. 36s

Keen's Oxford, per lb..
In 10-box lots or oa,

Gillett e Mammoth, à gross box...
Cereals

U-O. COMPANY. ROCHBhTBR, N Y.
Per case F«r case

Force. S6e....... $1 50 Gusto. 36s .... $2 85
Korn-Kinke, 3:e, 1.45 H-O. oatmeal. 24,1 10 

3.40 Buck wheat, 36s.. 3 50 
S 50 Oru SUrch. 34s 1.50
2.85 Farioa. 24s........ 170
2.60

WHITE HWAN HlNCSiS 
AND CERBAL8 LTD. 
White Swan Breakfast 

Food, 2-doz. i 
per case, $3 V?

The King s Food, 2-doz.
in case, per case, $4 80 

White Swan Barley 
Crisps, per doz., $1 

White Swan Self-rising 
Buckwheat Flour, per 
doz , $1 00.

White Swan Self-rising 
Pancake Flour, per 
doz . $1 09.

White Swan Wheat Kernels, per doz., $1.40. 
White Swan Flaked Rice, per dos., $1.
White Swan Flaked Peas, per doe., $1.

Choseiatsi tad Cocoas
THE OOWAN OO., LIMITED.

Perfection, l-lb. 
tins, pe» doz 

Perfection. ’ lb
uer doz...........  I 40

Perfection, l-lb.,
rer doz........... 1 .'.0

Perfection. Hk- size 0 90
per lh........ .......... 0 37

Solu le. bulk, No.
1. per lb.............0 20

Soluble, bulk, No.
2, per lb.......... 0 18

London Pearl, per lb................ 0 22
Special quotations for < oroa in bMs ,

Unsweetened Chcculate— Per lb
Plain Rock, i’s A is, cakes. 12 lb bx* 0 36
Perfection Chocolate, 20c sise, 2 dozen 

Ui*er, per dozen.................. 1 §0

Elite, 10c tiize 
(for cooking),

doz .........0 90
Prepared 

cocoa, i s 0 28 
Prepared 

%'s .........0 28
Mott s breakfast cocoa, i 90 per dz.

breakfast cocoa, i s..................  0 38
" " " l 'e................... 0 38
" No. 1 chocolate, is................... 0 32
" Navy i s.....................0 29

Vanilla etioks, per gross............ 1 00
" Diamond chocolate, is............ 0 24
•' Plain choice chocolate liquors 0 32 
“ Sweet Chocolate Coatings — 0 20

WALTER BAKER A OO., LIMITED. 
Premium No. 1 chocolate, 1 and 6-lb.

cakes .............................................. $0 38
Breakfast cocoa, 1-6,1, i, 1 k 6-lb. tins 0 41 
German Sweet chocolate, | and i-lb.

cakes, 6 lb. boxes........................... 0
Caracas Sweet chocolate, i and i-lb.

cakes, 6-lb. boxes........................... 0 86
Auto Sweet chocolate, 1-6-lb. cakes,

3 and 6 lb. boxes........................... 0 36
Vanilla Sweet chocolate, 1-6-lb. cakes

6-lb. tins........................................  0 47
Soluble cocoa (hot or cold soda

14b tins......................................... 0 36
Cracked cocoa, i-lb. pkgs., 6-lbs. bags 0 34 

bundles,
I 00

EBY, BLAIN OO. LIMITED. 
Standard Coffees.

Roasted whole or ground. Packed In damp- 
proof bags and tins.

Club House...........................................$0 32
Nectar ................................................. 0 30
Empress ........................    0 28
Duchess..................................................... 0 i§
Ambrosia.............................................
Plantation ........................................ .
Fancy Bourbon....................................
Bourbon...................................... .
Crushed Java and Mocha, whole...
Golden Rio...................................... !. 0 14"

Package Coffees
Gold Medal 1 and 2 lb. tins, whole

or ground........................................ 0 30
Cafe, Dr. Gourmets, 1 lb. Fancy

Glass Jars, ground ..................  0 30
German Dandelion, i and 1 lb. tins,

Caracas tablets, 100 t
Çhe above quotations are f.o.b. Montreal

U V
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Classified Advertising ADDING MACHINE. MISCELLANEOUS.

Advertisements under this heeding, 2e. per word for 
flrel insertion, le. for eeoh subsequent insertion.

Contractions eount es one word, but five figures (as 
$1,000) are sllowed as one word.

Cash remittances to cover cost muet accompany all 
advertisements. In no oaee can this rule be overlooked. 
Advertisements received without remittance cannot be 
acknowledged.

Where replies come to our care to be forwarded five 
cents must be added to cost to cover postages, etc.

Yearly Contract Rates.
n° words esch Insertion, 1 year........ . $30 00

“ 6 months.. . 17 00
“ 3 months-. . 1U 00

50 “ “ 1 year........ . 17 00
“ 6 months.. . 10 00

25 " 1 year........ . 10 00

PERIODICALS.

ADVERTISING writers and business men interested 
in good printing should subscribe to Canada’s only 
printing trade paper, THE PRINTER AND PUB­

LISHER. Subscription price $2 per annum. Address, 
10 Front Street East, Toronto.

CANADIAN MACHINERY AND MANUFACTUR­
EZ ING NEWS, $1 per year. Every manufacturer 

using power should receive this publication regu­
larly, and also eee that it is placed In the hands of his 
engineer or superintendent. Every Issue is full of 
practical articles, well calculated to suggest economies 
in the operation of a plant. Condensed advertisements 
for “ Machinery Wanted ” inserted free for subscribers 
to the GROCER. “Machinery for Sale” advertise­
ments one cent per word each insertion. Sample copy 
on request. CANADIAN MACHINERY, 10 Front St. 
East, Toronto.

COMPLETE Information on books, stationery, fancy 
goods, music, photo supplies and kindred lines Is 
given each month in THE BOOKSELLER AND 

STATIONER, of Canada. Subscription price $1.00 
per annum. Address, 10 Front Street East, Toronto.

THE BUSY MAN’S MAGAZINE is the most popu­
lar periodical of Its kind. Why? Bccauae each 
issue contains a strong list of original articles of 

interest to every Canadian. It also reproduces the 
most timely. Instructive and Interesting articles appear 
ing in the other magazines and periodicals of the 
month. The cream ofthe world’s periodical press Is 
too valuable to overlook. BUSY MAN’S is on sale a. 
all news-stands. Better still, send $2 for one year’s 
subscription. Mail It to-day. THE BUSY MAN’S 
MAGAZINE, Toronto.

THE market reports make HARDWARE AND 
METAL a necessity to every hardware merchant, 
paint and oil dealer in Canada. It le mailed every 

Friday. Subscription price is $2 per year. Address 
HARDWARE AND METAL, Montreal, Toronto or 
Winnipeg.

FOB SALE.

Â LIVE GENERAL BUSINESS - Groceries, two 
thousand; drv goods and boots, two thousand; 
two-storey brick store and basement 22 x 165; 

rent low; best location in town, population eight thous­
and ; turnover last year over forty thousand; reason 
for sclling.partncr died ; easy terms. Guilfoyle Bros., 
Cjllingwood. (12)

FOR SALE—Town, city, rights for preserving eggs. 
None better ; fortune builder. Start this spring. 
W., care GROCER, Toronto. (14p)

ONE Taylor Safe, No. 3, in splendid condition. 
Price reasonable. E. H. Plggott, Midland, Ont.

DUPLICATING DEVICES.

IF INTERESTED In a Duplicating Machine forget­
ting out circular letters, reports, price-lists, etc., 
or for printing verious office forms, write for 

booklet end eemplee of work. The “ POLYGRAPH ” 
Is the newest, latest snd beet and eelle for a lower 
price then the others. le unexcelled by an? similar 
devlee on the market. P. W. Tenney, Canadian Seles 
Agent, Stslr Building, 1SS Pay Street, Boom 111, 
Toronto, Canada.

ELLIOTT-FISHER Standard Writing-Adding Ma­
chines makes toil easier. Eiliott-Fisher Limited, 
513, 83 Craig St. YV , Montreal and 129 Bay St.. 

Toronto.

BOOKS FOR THE GROCER.

Art and science of window dressing,
by S. W. Roth. Every retail grocer should learn 
the methods eet forth in this book—which is spec­

ially written for Orooere—on how to make grocery win­
dows attractive and thua draw trade. Every means of 
successfully displaying goods la treated of in its 14 
chapters and 30 illustrations. Price $2.00, postpaid. 
MacLean Publishing Co., Technical Book Dept., 10 
Front St. E., Toronto

COFFEE, its history, classification and description, 
by J. M. Walsh. This interesting and instruc­
tive book deala with the commercial classification 

and description, adulteration and detection, and the 
art of blending and preparing of coffee. Price, $2.00 
postpaid. MacLean Publishing Co., Technical Book 
Dept., 10 Front St. E., Toronto.

A MARKET OF BUYERS, backed up by money to 
spend, is open to you in the Busy Man’s Maga­
zine. Every territory in Canada is represented. 

If you have something to sell, something you want to 
buy, a condensed advertisement in the Busy Man’s 
Magazine will put you in touch with the classes you 
want to reach. Four cents per word will carry your 
message from Atlantic to Pacific. Send copy of your 
advertisement along with order to cover cost of inser 
tion. Your announcement will appear under a special 
heading. Busy Man’s Magazine, Montreal, Toronto. 
Winnipeg.

Australia Canadian manufacturers and
Exporters—An experienced Canadian sa.esman of 
exceptional ability, about to locate in the commer­

cial centre of Australia, will handle and introduce 
manufacturers’ and exporters’ products on their own 
terms- What have you to offer? Address Salesman, 
care CANADIAN GROCER, Toronto. (12p)

HIGH CLASS COLOR WORK-Commercial sta 
tionery, posters. The Hough Lithographing Co., 
Limited. Office, No. 3 Jarvis St., Toronto. Tele­

phone, Main 1576. Art, good workmanship, business 
methods.

SALES PLANS—This book is a collection of 333 
successful plans that have been used by retail 
merchants to get more business. These include 

special sales, getting holiday business, co-operative 
advertising, money-making ideas, contests, etc. 
Price, $2.50 postpaid. MacLean Publishing Co., 
Technical Book Dept., 10 Front St. E., Toronto.

TEA BLENDING as a fine art. by J. M. Walsh. 
This work is especially designed for the use and 
instruction of those engaged in the tea and 

grocery business, containing formulae for the scientific 
and iudicious combination of the different varieties 
and grades of tea. Price, $2.00 postpaid. MacLean 
Publishing Co., Technical Book Dept., 10 Front St. 
E., Toronto.

TEA, its history and mystery, by J. M. Walsh. The 
contents of this practical and exhaustive work 
include cultivation and preparation ; adulteration 

and detection ; arts of testing, blending and preparing ; 
chemical and medicinal properties, etc. Price, $2.00 
postpaid. MacLean Publishing Co., Technical Book 
Dept., 10 Front St. E.. Toronto.

SITUATIONS WANTED.

SUCCESSFUL store manager desires change ; high 
O grade expert, excellent testimonials. Correspon­

dence invited. Box 296, CANADIAN GROCER, 
-oronto. [12pl

WANTED.

WANTED in every town and village, a represen­
tative to take charge of the circulation of our 
various publications:—Hardware and Metal, 

Canadian Grocer, Financial Post, Plumber and Steam- 
fitter, Dry Goods Review, Printer and Publisher, 
Bookseller and Stationer, Canadian Machinery, and 
Busy Man’s Magazine. Good financial standing and 
business connection a strong recommendation. Just 
the position for a retired business man for his spare 
time. The MacLean Publishing Company, Limited, 
Toronto.

WANTED—Three high-class grocery salesmen for 
large wholesale house in Winnipeg. Men be­
tween 25 and 35 years preferred. Must know 

wholesale business thoroughly, have good road ex­
perience and be first-class salesman. Box 300, 
CANADIAN GROCER, Toronto. (12)

AGENT WANTED.

WANTED-Manufacturer’sagent or jobber in every 
large distributing center in Canada (where not 
already represented) to handle our full line of 

high grade Chocolates and Bon-Bons. Many other 
leading lines to offer to the right parties. When re­
plying state lines you handle, connections and district 
covered. The Montreal Biscuit Company, Montreal.

When writing advertisers kindly 
mention having seen the advertise­
ment in this Paper.
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IT PAYS FOR ITSELF—The money you are now 
1 losing because you haven’t a National Cash Regis 

ter, would pay for one in a short time. The 
National Cash Register Co., F. E. Mutton, Canadian 
Manager, cor. Yonge St. and Wilton Ave., Toronto, Ont.

NOTICE—Users of Pitner Gasoline Lamps are 
warned against being induced to purchase parts of 
other makes ot lamps to be used on the Pitner. 

The most vital part of any lamp is its generator, and 
the Pitner generator has been granted a patent in 
Canada, the United States and other countries, on the 
principle ot its improved method of generating gasoline 
vapour. Supplies and parts for the Pitner Lamps can 
be received by return mail by applying to our repre­
sentatives or direct to the Pitner Lighting Co , Limited 
36-38 Lombard St., Toronto, Ont.

MAPLE SUGAR -Cakes or tins. Written guarantee 
of purity. Woodman & McKee, Coaticook, Que.

(Itip)

IF you are looking for a side line to add to your busi­
ness, there is none better than COLUMBIA GRA­
PH JPHON ES, Double Disc Records (which 

means two records for a single price) and Indestruct­
ible Records (that will not break or wear out no matter 
how much you abuse them). The Columbia Phono­
graph Company is the only firm that manufactures 
bo;h Disc and Cylinder Machines and Records, there 
fore, a Columbia dealer has the advantage over all 
others, as he can furnish hiscustomers with what they 
want while his competitor has tosell them what he has 
or lose the sale, wh ch he generally does where there 
is a Columbia dealer. Are Columbia goods sold in 
your town? If not, why not ? Do you want the exclu­
sive agency? (remember exclusive). You had better 
write to-day or some one else in your town will read 
this advertisement and beat you to it. A postal will 
bringcataloguesand full information free. Write to­
day. Doitnow. TORONTO PHONOGRAPH CO., 
Limited, Exclusive Columbia Jobbers, 40 Melinda St., 
Toronto, Canada.

EXPORT TRADE DEPARTMENT.
Firms Abroad Open for Canadian Business.

Messrs. Gordon, McDonald & Co., 6-7 Cross Lane, East 
cheap, London, invites correspondence, either from Export 
ers of Canadian produce or Importers of general groceries. 
From their long experience in Glasgow, Liverpool, and Lon 
don, they have a wide and comprehensive knowledge of both 
trades on every side. All goods imported paid cash against 
documents. References to Montreal firms with whom we 
have done business for many years. Cable address, “ Dona 
Lie." Codes “ A B C," fifth edition, Riverside ami Adams.

DAVID SCOTT * CO.
Established 1178. 10 North John St.

Liverpool, England.
Splendid oonneotions and references. Try us with a ship­
ment of CANNED GOODS.

T. A.—Scottish, LlveipooL

Liua. Xv

RucagO,

EARN BIG SALARIES
From $1,000 to $10,000 a year and

expenses. If you want to enter the easi­
est, best paid profession In the world, our 
free catalogue “A Knight of theGrlp” will 
show you how. We place hundreds of our 
g raduutes In good positions with the best 
ürms all over the United States and Can- 

(or call) for particulars today. Address 
287 National Salesman's Training Association 
Kansas City, New York, Minneapolis, San Francisco. 

Write nearest office.
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MORSE BROS., Props.

The fact that we sold more in 1908 than in 
1907 and more in 1907 than in 1906 and the 
fact that so far in 1909 IT'S THE SAME STORY, 
“AHEAD OF LAST YEARS SALES," is no matter of 
luck. It’s the legitimate result of a policy that 
brings every man in our immense factory and 
every department of our manufacture to the 
display of the utmost possible skill in stove 
polish making during nearly fifty years of 
successful endeavor to please the housekeeper 
Just the kind of goods you want to push.

Canton, Mass., U.S.A.

Recognize Black Knight
It has been introduced to people all over the Dominion in our extensive advertising cam­
paign. Thus we are helping all grocers to increase their sales in this progressive

STOVE POLISH
which is brilliant, lasting and easily applied. In these three essentials it pleases the 
housekeeper, and constitutes the brand of goods you want to push.

hnnnM The F. F. Dailey Co., Limited,
HAMILTON, CANADA - BUFFALO, N.Y., U.S.A.

*°VAL POLISHES

Canada’s Leading 
Metal Polish

Contains no acid or grit.
Preserves metals.
Works easily and quickly.
Imparts brilliant and lasting lustre. 
Will not injure the hands.

Royal Polishes Company, 
Montreal

AGENTS :
Ottawa : General Supply Co., of Canada, Ltd* 

Winnipeg : H. W. Glassco & Co. Vancouver : Wm. Erichsen & Son 
Halifax : J. C. Calder Sherbrooke : E. H. Bowen

And all dealers.

QUICK, CLEAN. HANDY

TRY IT.
SOLD BY 

ALL
JOBBERS

f£-lb. tins—3 doz. in case.

Arctic Refrigerator
For butchers, grocers, hotels, etc. 
The coldest, driest and most up- 
to-date refrigerator on the market.

REPRESENTATIVES : 
Western Provinces—

Ryan Bros., Winnipeg

Quebec—
Wolf, Sayer & Heller, Montreal 

MANUFACTURERS i

JOHN HILLOCK CO., Limited
TORONTO, ONT.

WHITE FOR CATALOG

Worms in Horses and All Live Stock
The eradication of worms from horses and other animals is one of the 
most striking features of MolAMine Meal, and is proof of its unique 
properties. When

MOLA98INC MEAL
is used regularly—although it is quite free from arsenic or drugs—in 
consequence of its antiseptic properties, all foul or putrid matter is 
evacuated, worms cannot live, and are naturally expelled.
A food which has effects like this must command the attention of all 
persons interested in the feeding of horses and cal tic.

Sole Importer

ANDREW WATSON
91 Youville Square - MONTREAL
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WAGSTAFFE’S
Fine old English

Pure Orange Marmalade
Season 1909, now ready.

WAGSTAFFE’S
Jams, Jellies and

Sealed Fruits
are better than the imported. 

Once tried always used.

WAGSTAFFE, LTD.
Pure Fruit Preservers

HAMILTON

Sell 
Tnese

“SIMPLY DELICIOUS
IS THE VERDICT INVARIABLY GIVEN

Agents : Rose & Laflamme, Limited 
Montreal and Toronto

Marmalade.
J. W. WINDSOR, MONTREAL

per lb. u 07
JO lb. woodpa«i" . - .......... 1 0 0I|
Vure assorted jam, 1-lb. glas» jars, 2 

doz. in case ..................................... 1 75

THE ROBERT ORE1 
COMPANY.

Whit# Swan, 15 
flavors. 1 doz. in 
handsome counter 
carton, per doz., 90c

Jelly Powders
IMPERIAL DESSERT JELLY Scotch Marmalade

ï m
List price

Bhirrifl’»” ( 
flavors), per doz. 0 qq 
Discounts on ap­

plication.
Scotch Marmalade, 1 and 1 lb. glass Jars 

4, 5 and 7 lb. tins.Assorted flavors—gross 10.76. 
MaoLaren Imperial Cheese Co.. Limited Orange Jel^ Marmalade, 1 and 2 lb. glass

and 7 In. tine

JELL-0 THE V. K. FAIRBANK OO. BOAR S 
LARD COMPOUND. 

Tierces.... $0 10
1-bbls.........0 1
Tube ,60 lbs. 0 1 
90-lb. Palls. 2 20 
10-lb. tins.. 2 10 
Oases S-lb..O 11 

6-lb.. 0 1 
1Mb.. I 1

Preserved Ginger Marmalade, 1 lb. çlass jar a

Green Fig 1
Green Fig and Ginger "
Lemon " 1
Grape Fruit " 1

Prime and special quotations. 
T. UPTON & CO.

The Damry Dessert
•rted Case, Contains 4 doz..$3.60 

-sorted Case, Contains 2 doz..$1.80 
mon (Straight) Contains 2 doz. .$1.80 

(Straight) Contains 2 doz. $1.60 
aspnerry (Straight) Contains 2 doz..$1.80 
raw berry (Straight) Contains 2 doz..|l .80 
;«>colate (Straight) Contains 2 doz..4l.80 
ücrry (Straight) Contains 2 doa..$1.80 
ach v (Straight) Contains 2 doz..$1.80 

"eight 7 lbs. to case. Freight rate, 8d class.

12-oz. glass jars, 2doz. case,...per doz $1 IU 
16-oz. glass jars, 2 doz in case " 1 40
In 5 and 7-lb. tins and 7-lb. pails.per lb. 0 07 
Pint Sealers (24 oz.), 1 dcz in vase, per 

dozen................................................ 2 00
F.O B. Montreal.

U write.
RATIONAL LIOORIOE OO.

Mb. boxes, wood or
lb. 0 «

pril.te,Hb. auj,...pHou 100 
" (Ixao, box* 40) p* box 110 

lit Uoorio* *id Tola wmitn, 6-lb. ^

Lloorioe loxoof *, S-lbglx* 176
» 6-lb. OM*............. 1 60

Pmit," Uoorio. It Zÿ........... 1#
lOOidoks.............. 0 76

Dale. Un» o*i t «tick». Ml In bo»

5-lb. box*, wood or mow.... 
Fxtiuy box*J66or60»tloki)... ,| 
" Bln«*4 " 6-lb. box*.............

■ HIBRirr BBXNU

Imperial Seotoh —penai ai
1-lb. glees, doz... 1 55Soap

fhe GENUINE. Pecked 100 Bare to case. Mb
4-lb. tins,
7-lb 

"Shredded"— 
1-lb. glass, doe. 
Mb 
7-lb

AKIN6 S

Lye (Ooneentrated) THOMAS J. LIPTOM 
Prices on application

Minos Meat
Per case

1 ease of 4 dozen...................................... $3 6Ci
3 oases of 4 d oxen.................................... $60
I oases or more.......  .............................  3 40

•ILLBTTH PERFUMED
Prices—Ontario and Quebec : 

Ate oases, or over
Wefchey’s condensed^ çer gross net.. $11 00

61.CHAR LCS

Î^ORATEDCRÊ^ii

ST. CHARLES CO. 
DBNSINO CO.

PRICES :
St. Charles Cream 
family size, per case
............ .......$4.70
Ditto, hotel, 4.90 
Silver Cow M ilk 5.00
Purity Milk__ 4./0
Good Luck__ 4. 0

Mustard
DOLMANS OR KEENS

per doz. $ 1 41 
“ 2 50

per doz.

D.9.F..i-lb. tins........
“ l-lb tins..........
“ 1-lb. tins..........

Dm ham 4-lh. jar.......
“ 1-ib. jar........

i-lb. tins.............
" $-lb. tins ........  .

Olive OU
LAPORTE, MARTIN & CIK., LTD. 

Minerva Brand-
Miner va, qts. 12's....................... $ 5 75

" pts 24's ......................... * 50
“ 4-pts.2»'s........................ 4 25

Sauces
PATERSON’S WORCESTER SAUCE 

Agents, Rose & Lafl mime, Montreal and 
Toronto

1-pint bottles, 3 & 0 doz., per doz.......... 0 90
pint " 3 dez.............................. . 1 75

THOMAS J. LIPTON 
prices on application

Soda
OOW BRAND

iCase of 1-lb. contain 
bug 60 packages, per 

ox, $3 U0
Case of l-lb. con­
taining 120 pkge. per 
box, $3.60
Case of 1-lb. and 4-lb. 
containing 30 1-lb. 
and 60 l-lb.pkis, per. 
box $3.00

Case Of Bo. pkgs. containing 96 pkgs. per 
box, $3.00

MAGIC BRAND Per CM
No. 1, cases 601-lb. packages............$ 2 76
No 2, " 130 i-lb. " ............ 2 71

- .. 1301-lb. "I ...No. 3, 160 i-lb. " '......... 1,1
No. 6 Magic iodx—ox»* 100—10-ox. pkgx
1 ox* ...................................................low*.......  ............................................  176

■

tin

m
V, 1

ml

PN.:

w
m,

Sir-,
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WOOD'S ;

LITTLE HELPS or GREAT HELPS?
“Every little helps”—yes it does.
But this generation moves very rapidly; more business can be done in an hour than 
in a day a few years ago.
However many “little helps” a grocer may have, Great Helps are a necessity to 
establish and round out successful trade; and to the latter belong

—greatest helps for the beginner, greatest for the ripe trader.
“WOODS,” as applied to Coffees, means the BEST of the world’s products graded 
and classified.

Canadian Factory and Salesrooms :
No. 428 St. Paul Street. - MONTREAL

Soap sad Washing Powders.
A- F. TIPPET S 00.,

Maypole soap colon , per eroeeiiO 8q
is ao

Oriole
Gloriole soap. 
Strew We?

6 doz. to

30 dav>

1 Box Price

5 Hoi rri« e

Freight paid
on 5 box lota.

JAMES' DOME BLACK LEAD

Per froaa
6a Mae.......................................................  §2 40
le “ ....................................................... S 50

MICKLE PLATE STOVE POLISH.
Pints......................................................... 1 90
Quart*...................................................... t W
è.alloua................................................... S 10
Gall.ms...............   4 80

gallons...............................   4 60
•yrup.

EDWARDSBURO STARCH OO., LTD. 

"Crown" Brend Perfection Syrup.
Barrels, 600 lbs........................... 0 OSi per b.
Half-barrels, 160 lba.................. 0
Kegs, 150 lbs .............................. 0
2 gal pails ft lbs........................ 1 ft
I," " 38*lb...................... in ••
Plein tins, with label— Per re#e.

1 lb. tine, 1 dos. In ceee................ 2 40
6 1 1 " " ...................1 75

U " à » - .................. 186
V " I M ................ 160

(6,10 end 10 lb. tine have wire handles.)
Teas.

Bias Lab. Us....................... IS a IS
Oleosa Lewi, r, end Si .... On M
hiUoaDai.il ......... t 80 0 26
Brown I*bel I t and is........ 8 ■ t 40
Brown LabeL f a .................... o SO 0 eu

*■......... I* 8 60
Bed Label, * ■........................... 0 40 • «

LA POETE, MARTI* à OIE, LTD.
Japan Teas—

Victoria, hf-o, 90 lbs........................... 0 16
Princess Louise, hf c, 80 lbs ............. 0 18

Ceylon Green Teas—Japan style—
Lady, cases 80 lbe................................. 8 IS
Duchees, oases 60 lbs.........................  8 19

Orange Label " 80o.......................  0 42
Gold Label " *x-..................... 66

EIDtiWATS.

London, Vancouver Winnipeg and Oeylui.

9288*5

Starch
BDWARDBBUJfcO aiARUM OO.. LIMITED. 

Laundry Starohes— per lb
No. 1 Wttite or blue, 84b. oarton. $0 07 
Mo I M * S4b. 0 07

laundry....*.......... ............. u i6*
Silver gloss, 8-lb. draw-lid boxes. 0 0b 
Silver gloss, 8-lb. tin canisters... o 08 
Bdwaiis silver gloss, 14b. pkg. 0 r?t 
Kegs stiver glees, large crystal.... 0 C6»
Benson's satin, l-lb. cartons....... . 8 07*
No. 1 white, obis, and bags........ 8 06
Canada White Gloss, l-lb. pkgs... 0 Uti 
Benson s enamel—per bcxl 50 to I 00 

Culinary Starch—
Benson ft Oo.'s Prepared Core.... 0 07*
n^nmAm. Pure Corn........................... 0 06

Bice Starch—
Bdwardsbury No. 1 white, l-lb. car. 0 10 

" " 1 " or blue,

BEAJTTPOED STARCH WORKS, LIMITED
Ontario and Quebec.

Laundry Starohes—
Canada Laundry, boxes of 40-lb. |0 06 
Acme Gloss Starch—

14b. cartons, boxes of 40 lb..... 06* 
Finest Quail y White Laundry—

HL. Canisters, oases of 46lb.... « 06#
Barrels.» lb................................ 0 7|
«Un lh........................... 0 «14

Lily White Okw—
14b. fancy cartons, oases 80 lb. 0 08
64b. toy trunks, I In case.......... 0 OS
6-Lb. enameled tin canisters, 6

boaee........................................... 9 00
Ke», ex. oryiftals, i00 lb........... 9 07

Brantford fllnm
14b. tanas boxes, oases II lb..... 90 00 

n*n^im electric —
Boxes of 40 fanny pkgs., per ease 6 80

Stove Polish.
Pergroea.

Bising Ban. 4-ox cakes, 4-groei boxes ff 60 
Bising Bun, 6-os. cakes, gross boxes 4 60 
Bun fasts, IfcTsUe,l-gross boxes.... 18 88 
Bon Feats lo. slae. ft-grom boxes.... 6 00

BLUE KIBBOH
_ ___ TEA OO..TOEOMTO
F~tea m

Wholesale Retail
Yellow Label, l a..................... 0 20 0 16

" " *•........................0 fl 0 26
Green Label, la and *'■.........  0 24 0 SO
Blue LabeL l'e and ft’a..........  0 26 0S6
Red Label I t,*•,*'• and Is.. 0 » 0 40 
White Label I s, f t and fs.. 0 *6 0 60
Gold Label 1 ■ and |'s......... 0 41 0 80
Purple Label *’s and *•..........  0 66 0 80
BmDoewd. * a and *'■............ 007 1 00

Brown Label, l'e and *’•........
Green Label Is and is ..........
Blue Label l a, is, f§ and *'■ 0 10 
Red l'e an* V- ......... e m
fio’d Label, Vs end Vi's..........  0 44
Red-Gold Label, ft 's................ 0 66

Ram LAL8 
Pure 

Indian Tea

Wholsale

25c...............

Cas b 30 and 
50 Ins. each— 
Black. Mixed, 
and Green

21c. 
23c.

............ Is. 20c.:
..... ............................................Is and „ .

.........................................  Is and ts, 28c.
..................................... 1* and |B, 36c.

75c iv •; • • • • • Is and ** Vulcan, 60c. 
100 lb. lota freight paid.

LIPTOMB TEA

Pink Label l'e and 
Gold Label l’e and _ _
Lavender Label l’sand * •
Green Label l'e and *'•

Canisters
Gold Tins. 5 s 35c. 1.76 60o. 2.60
Gold Tins 3 s S5o. 1.06 60c. 1.60
Gold Tins, l'e 36c. each 60c. each
Gold Label. *’■ 18c ea. 36 lb. 26c» a. 60 lb. 
Bed Tma, *'e S6o ea. 70 lb. 6Cc es. 1 6» lb. 
Bed Tina, I s 18c ea. 721b. tocea. 1.001b

Thomas J.
Lipton

76 Front St

MBLAOAMA
TBS.

MINTO BEOS.,
66 Front St. East

Black, preen,mixed, |s

Packed in air-tight tins only.
wholesale retail

Blue label * s and I s .........  0 24 0 30
Orange " 4'e, |*e and Is .... 0 10 0 40
Pink " %■ « Is, tins .... 0» 0 60
Red " Dominion blend.
| s and Vs................................. 0 44 8 80

Gold " Afternoon blend,
is and Vs................................ 0 60 0 70

S:—■'2 8

WOOD k OO.

Montreal and 
Boston

teEi
W. WO* J.PMH In *11 «e*4** *t 
tow. W. ptc* Id « ud IN lb. ME AU

m
CVerlwthVMxi___
\dkau»uese WHS 
\ nfrw» i6 tnâq

i "ot &uT6>n\i\v,

■Ceylon Tea, In 
land |-lb. lead

(CEYLON JE
Vet chargee lor Inserting quotations in this dept, apply to Adver. Manager, The

73

Wood’s PrtmroM, w* lb.. .. 0 M 0 60
" OoldM. Bod........... 0 S6 0 Hi
" Fleuj-do-Lil........... OH OH

Pick In Hb. Un*. AU sredw-eltht 
black, green or mixed.

Tobacco.
IMPERIAL TOBACCO COMPANY OF CANADA 

LIMITED—EMPIRE BRANCH.
Chewing— black Watch5s..............   5»

Black Watch 11s.................................. 3a
Bobs5eand 10s..........   3-
BuUy 6s. ................................................ 4»
Currency 5%s. and 10s. ........................ 3s
Stag 5*..................................................... 3t
OUFux lit............................................. ii
Pay Boll Bare 7fts..............................  6?
Pey Boll 7s............................................. M

Plug mot i ng— Shan; rock 6s., plug or bar 4
Rosebud Bars6e............................  4L
Empire fs, and 10s.........   3f
Amber 8s. and 3s................................... &■
Ivy 7s....................................................... 6i-
Starlight 7s..........................................  •'Il

Out Smoking—Great West Pouches, 7s. 51
JOS. COTE, QUEBEC.

Cigars
St. Louis (union), 1-20........................... $33 00
Bt. Louie, 1-40............................................ 36 f0
Bt. Louis, 1-100 .......................................... 36 0C
Champlain, 1-20........................................ 35 Ot
Cbampla-n. 1-40 ....................................... 36 0»
El Sergeant. 1-20 ..................................... 65 (X.
El Sergeant, 140..................................... 5< 0>
El Sergeant, 1-100..................................... 55 0C

Out tobaoooe.
PetU Havana, L 1-12-1-8............................... 0 iu

■ 1-4.1-f........................................... 0(
- 1-0................... .........................

Cote s Choice Mixture. 44b tins.............. -
M " Mb " .............. o 7fi
" " l-lb M ...............0 Ot

▼•Urlmary Be ms dies.
W. F. Touwe

Abeorbtne, per doe...................................Hf
Abeorbine Jr, per doeen.................... •

Grocer, at our nearest oBoe.
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Ei'f-F!This pot speak* for Itself. When tea 

ia drawn take the Percolator oat and tea 
remain# free from tannin. V • '

We make seven sises of this, also 
The Champion Tea Pet. Seed for price

The «eves! en* saw «wisest
Preparation lor fTlaanlni Cal*
W. «4. en* ta. OsaMsM

Limited

eUss aad

rrrr

TTTHTHll Mil ■¥

r ïsafàsmœke*‘.2mt
;'t\V A * * j

THE CANADIAN GROCER
-

twenty-five

Vlr-

l*r WARNING!

Crescent Brand

(SODA CRYSTALS (WASHING SODA)
Foreign Soda Crystals—and some of English 

manufacture—are being extensively offered for sale, in 
this country which are g^ossWjtitdjeiatedj^thGlaubei^
Salts (Sulphate of Soda), a cheap product which is not 
-‘-1.. g— -J-Ll-L JMJ -Twy»1» nw»UH»fi pa#« KwavJlkely to tmurSHthe fabrics wîth which it 

mtact. TCe" Adulterated Soda-Crystals,

is even
comes in

contact. The Adulterated Soda-Crystals, although 
nominally lower in price than BRUNNER MOND’S 

V* PURE SODA CRYSTALS, are in- reality much dearer 
owing to the large quantity of useless and injurious 
matter which they contain.

BRUNNER, MONO & CO., LIMITED 
WINN èc HOLL AND, Agents 

MONTREAL

.T> - . W*' I
wÊËËm

JOHN

For best values in

CURRANTS
Ge| quotations on fruit exported by .

j. Caramandani A Co.
Patras. Greece

Cleaners aad Exporters, Eat. 1878
A Ft hr to Qeeersl A«au lo Coaada :

1. L W#tt A Seed Tenais :
Watt, See# A thedam, • Meaheal '

.I. '«Ji i-

continent for two cents
-imi

felt
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SALT SALT

All
Kinds

VERRET, STEWART 6 CO.
UMITEO

MONTREAL

SALT SALT

We have some of the most 
delicious

Tender Little Beets
you ever saw

We have them in 2-lb. oana, 
every can wrapped in tieeue

If your customers once used these, they 
would have no other.

Write us for fuller particulars

J. H. WETHEY, LIMITED
ST. CATHARINES

Empire Brand

4
Free Phones 
Use Them

BUY IMPERIAL VINEGAR
Why? Also

EMPIRE SPICES
Why? Also

BULK PICKLES
Why? Ask our travellers or communicate 
with us.

GEO. E. BRISTOL & CO.
Wholesale Grocers

Hamilton, - Ontario


