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Canadian comg
tsunami victims

As soon as international charitable
organizations launched their ‘
appeal for donations to help the ¥
survivors of the disaster that hit

South and Southeast Asia and

East Africa, Canadians mobilized

in great numbers.

In addition to the Government
of Canada, which has pledged
$425 million in aid over five years,
financial assistance has not only
grown through private donations but
also because of the ongoing action
of companies and local communities.

Canada’s major humanitarian
organizations received more than
$125 million in donations, with the Canadian
Red Cross alone collecting nearly $88 million
in just over a week.

Doctors Without Borders, which has received
$5 million, and UNICEF ($8.5 million) talk of the
extraordinary generosity of Canadians.

For their part, many Canadian companies have
come forward to help the victims of the tsunami.
The world’s leading fertilizer producer, Potash Corp
of Saskatchewan Inc., announced it would donate
some $1.2 million. Brampton, Ontario-based Nortel
Networks and its employees have provided more
than $1 million in assistance. Mining company
Inco and its Indonesian subsidiary, PT International
Nickel Indonesia, have provided $540,000, and
Telus, Canada’s second-largest telephone service
provider, donated $500,000. Canadian Tire, Home
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Canadians are getting on-board: An Air Canada A340 headed for Jakarta is
filled with much-needed supplies.
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Hardware, the Hudson’s Bay Company and
Business Depot have each pledged $250,000.

RBC Financial Group will donate up to $250,000
to the Red Cross, matching all donations up to a fotal
of $100,000 made at its branches by employees
and clients. It will also give $50,000 to help
immigrants from tsunami-affected regions who will
settle in Canada. The TD Bank Financial Group has
announced it will contribute $250,000 to the Red
Cross and UNICEF. Manulife Financial, which has
nearly 120 employees and agents in Indonedia’s
Aceh province alone, will donate $200,000, as will
the CIBC. Scotia Bank will give $175,000, Shell
Canada will donate $100,000 and the National
Bank $75,000. (All private sector figures are based
on donations received as of January 7, 2005)

continued on page 4 — Canadian companies help
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The Virtual Trade Commissioner

puts a world of resources at your

fingertips — literally! Password-
gerig Y
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and target markets. Take
advantage of personalized services
from Canada’s trade commissioners

all over the globe.

Use your Virtual Trade Commissioner
for real-time results

Need to check a potential buyer in an export market
e the deal? Do you want to insure a
jle export transaction against 0% of losses if the
foreign buyer doesn't pay2 Well, now these services are

easily available through the Virtual Trade Commissioner.

For a modest fee—starting at $60—EXPORT Check
enables a company to quickly check the credit profile
foreign customers.

and financial health of potentia
EDC links you to a database of more than 15 million
companies in the U.S. and 24 other key Canadian

export markets.

Companies that are looking for a higher level of
protection can turn to EXPORT Profect. This accounts
receivable insurance for a single transaction can be
arranged quickly and securely on-line. EDC recently
reduced the pricing for this service to a flat fee of

1.5% of a transaction’s value.

Whether you insure a single deal or all of your
exports, you can now access all of EDC’s insurance
and trade finance services through the Virtual Trade
Commissioner. EDC's specialists can direct you to the
right export service at the right time and in the right
contexi—whether you are looking for peace of mind

or access to more working capital.

For more information on the

Virtual Trade Commissioner, visit:

www.infoexport.gc.ca

The Canadian Embassy in Tehran, in
partnership with Agriculture and Agri-
Food Canada (AAFC), invites Canadian
exporters to participate in the Cana-
dian pavilion at Iran Agrofood
2005, an international food, food
technology and agricultural trade fair.

Last year, with 422 exhibitors from
25 countries (over 50% were foreign
participants) and over 50,000 visitors,
Iran Agrofood established itself as the
Middle East's largest international
trade fair in the agriculture and
agri-food sector.

Access is key

Iran’s 70 million people, and its access
to the 300 million people in the Gulf
region, the Community of Independent
States countries and Turkey, Iraq and

ket for agrifood products, agriculture
machinery and food packaging equip-
ment. Last year, Iran’s imports of agri-
cultural products reached $3.2 billion
while the country’s exports were
valued at $1.6 billion.

This show is an ideal venue for
Canadian companies to get a feel
for business opportunities there and
to market themselves to a large and
diverse audience. For those compa-
nies already active in Iran, the show
is an excellent way to enhance
existing relationships.

For more information, contact
Azar Zanganeh, Trade Commissioner,
Canadian Embassy in Tehran, e-mail:
azar.zanganeh@international.gc.ca,
Web site: www.iranagrofood.com. s

Nigeria hosts oil and gas fair

ABuJA, NIGERIA — April 18-20, 2005 — The Nigeria Oil & Gas Exhibition &
Conference has become one of the largest international energy shows in that country.

Hydrocarbons have played a leading role in Nigeria's socio-economic
development over the past 50 years. Responsible for more than 95% of Nigeria's
foreign exchange earnings, oil revenues have facilitated the development of the
country’s infrastructure and other industries.

The first Nigeria Oil & Gas Exhibition & Conference attracted more than
2,000 visitors, 380 conference delegates and 62 exhibiting companies. For
more information, go fo www.nog2005.com. %

Through a diverse, professional and
high-quality series of fashion shows and
supporting activities, B.C. Fashion
Week Fall/Winter 2005 will put
the spotlight on Canadian and inter-
national design while facilitating the
business of fashion.

B.C. Fashion Week will bring
together individuals and organizations
that play a vital role in the fashion
industry to showcase their upcoming
collections to refailers, buying houses,
distributors, wholesalers, agents,
potential franchises, the media
and individual buyers.

The event will showcase two types
of collections: ready-to-wear and
diffusion, which is somewhere between
ready-to-wear and couture. The objec-
tive of this international event will be
to draw industry representatives from
around the world and create business
relationships between designers and
buyers. After all, Vancouver offers
access to one of the busiest ports in
North America, with access to the
entire Pan-Pacific region.

For more information, contact
B.C. Fashion Week, e-mail: info@
bcfashionweek.com, Web site:
www.bcfashionweek.com. %

Asian defence show atiracts the world

SINGAPORE — May 17-20, 2005 —
IMDEX Asia 2005 is the Asia Pacific’s
premier maritime defence show and
includes an exhibition, seminars, visiting
warships and delegations from around
the world.

The Asia-Pacific region is forecast to
be the only place where new warship
construction will expand in the current
decade, mainly due to strong acquisition
programs in South Korea, Japan,

China and India. Spending there is
expected to double to $16.8 billion
annually by 2009.

Last year’s edition attracted 42 naval
delegations, more than 6,200 trade
visitors from 48 countries and 200
exhibitors, including nine from Canada.

As in previous years, Singapore’s
navy will organize the Naval Platform
Technology Seminar (www.mindef.gov.
sg/navy/npts) to coincide with the

show. This seminar attracts an interna-
tional audience of senior naval officers
and professionals from defence-related
industries, R&D institutions and universities.
For more information, contact
Roger Marriott, IMDEX Asia Ltd., e-mail:
rogermarriott@imdexasia.com, or
Ranjan Banerjee, International Trade
Canada, e-mail: ranjan.banerjee@
infernational.gc.ca, Web site:
www.imdexasia.com. ¥
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AGRICULTURE & AGRI-FOOD

NEew ORLEANS, LouiSIANA — May 25-29, 2005 — The
14th annual New Orleans Wine Food Experience
features some 800 wines from around the world and culinary
creations from over 100 of the city's finest restaurants. For
more information, contact the Canadian Consulate General
in Dallas, tel.: (214) 9229806, fax: (214) 9229815, email:

dalastd@international.gc.ca, Web site: www.nowfe.com.

TaiPel, TAWAN — June 16-19, 2005 — Food Taipei 2005
is Taiwan's largest food show with over 54,000 visitors and
17 national pavilions, including a Canadian pavilion supported
by Agriculture and Agri-Food Canada. For more infor-
mation, go to www.taipeitradeshows.com.tw/food.

MELBOURNE AND SYDNEY, AUSTRALIA — June 17-19 and
July 1-3, 2005 — Attend the Good Food & Wine Show
and discover a variety of gourmet delights, newly released
wines, boutique beers and the latest trends in cooking
appliances and kitchenware. For more information,
contact Sarah Powles, Canadian High Commission in
Canberra, fel.: (011-61-2) 6270-4000, fax: (011-61-2)
6270-4069, e-mail: sarah.powles@international.gc.ca.

AGRICULTURAL TECHNOLOGY & EQUIPMENT
SANTIAGO, CHILE — May 5-7, 2005 — Exporiego 2005
is an international irrigation fair and features new technolo-
gies, equipment, services, goods and supplies in this sector.
For more information, contact Exhibits S.A., tel.: (011-
56-2) 333-8511, fax: (011-56-2) 333-8510, e-mail:
evogel@exhibits.cl, Web site: www.exhibits.cl.

HamiroN, New Zealanp — June 15-18, 2005 — Fielddays
2005 is the largest agricultural trade fair in the southern
hemisphere and attracts some 1,000 exhibitors and over
115,000 visitors. In fact, exhibitor sales during last year’s
event reached record levels, with $131.5 million reported
during the event, up 60% from 2003. For more infor-
mation, go to www.fielddays.co.nz.

BIO-INDUSTRIES
MunicH, GERMANY — April 5-7, 2005 — BioAnalytica
is the premier trade fair and conference for the bio-analysis,

bic-industry and life-science sectors. For more informa-
tion, contact the Canadian Consulate in Munich, tel.: (011-
49-89) 2199-570, fax: (011-49-89) 2199-57-57, e-mail:
munic@international.gc.ca, Web site: www.analytica.de.

BUILDING PRODUCTS

DoHA, QATAR — September 18-21, 2005 — Project Qatar
2005 is an international exhibition for construction technology,
building materials, equipment and environmental technology.
For more information, go to www.projectqatar.com,

or contact the Canadian Embassy in Kuwait, tel.: (011-965)

256-3025, fax: (011-965) 256-4167, email: kwaittd@

international.gc.ca, Web site: www.infoexport.gc.ca/kw.

ICT

Lacos, NIGERIA — May 2005 — Computer Technology
and Office Equipment 2004 is Nigeria’s most important
information and communications technology trade event. In
addition fo the trade show, this annual five-day event features
seminars, round tables and presentations by sector stake-
holders. For more information, contact Josephine Branco,
Canadian Deputy High Commission in Lagos, tel.: (011-234-1)
262-2512, e-mail: josephine.branco@international.gc.ca,
Web site: www.infoexport.gc.ca/ng.

MULTI-SECTOR

CaIro, EGYPT — April 25-28, 2005 — The North Africa
International Trade Exhibition is Egypt's premier inter-
national multi-sector expo atiracting exhibitors from 25 countries.
The event will feature a wide range of sectors, from building
and construction and medical industries to IT, industrial pro-
ducts and oil and gas. For mere information, go to
WWW.arexpo.com.

PLASTICS

SANTIAGO, CHILE — May 25-27, 2005 — Chileplast
2005 is an international exhibition for the plastics industry
that brings together companies from across Chile, Latin
America and the world. For more information, contact
Exhibits S.A_, tel.: (011-56-2) 333-8511, fax: (011-56-2)
333-8510, e-mail: evogel@exhibits.cl, Web site:
www.exhibits.cl. %

Enquiries Service
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International Trade Canada’s and Foreign Affairs Canada’s Enquiries Service
provides counselling, publications and referral services to Canadian exporters.

Trade-related information can be obtained by calling 1-800-267-8376 (Ottawa region: (613) 944-4000), by fax at

(613) 996-9709, or Web site at www.international.gc.ca.
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if undeliverable:
CanadExport (BCS)

125 Sussex Drive
Ottawa, ON K1A 0G2
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